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I was privileged to be inducted into 

the Rock 'n' Roll Hall of Fame recently 

and I want to thank those who have played 

such an invaluable part in my career and 

my acceptance into this very elite group. 

My sincerest thanks to: 

IRVING AzoFF * KATIE McNEIL * MARSHALL GELFAND 

TODD GELFAND * G ENE SALOMON * STEVE BARNETT 

Ron STRINGER * MARTIN BANDIER * ROBBIE ROBERTSON 

DAVID BRAUN * JEFF BARRY * ELLIE GREENWICH 

Bon GAUDIO * BERT BERNS * DAVID RosNER * Russ REGAN 

CLIVE DAVIS * PAUL SIMON * TOM CATALANO 

PETER AsHER * RICK RUBIN * STEPHAN SwID 

CHRIS POPPE * CHRISTIAN SCHRAGA * FRAN DEFEO 

DvoRA ENGLEFIELD * SHERRIE LEVY * PAUL WASSERMAN 

SAL BoNAFEDE * LEE SoLTERS * Ron LIGHT 

THE ROCK 'N' Ron HALL OF FAME FOUNDATION 

MY SUPERLATIVE BAND, 

THE WHOLE ARCHANGEL TEAM, 

MY WONDERFUL FAMILY 

AND THE GREATEST FANS IN THE WORLD. 

Thank you one and all for turning 

this dream into a reality! 

With love, 

Neil Diamond 
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.COM EXCLUSIVES 
This week on Billboard 
.com, check out the full 
archived video of our live 
O&A with rock band Good 
Charlotte. 

Events 
COUNTRY SUMMIT 
Billboard's Country Music 
Summit, in association with 
the Country Music Assn., 
happens June 6-7 in 
Nashville. Just announced: 
a Q&A with Carrie 
Underwood. Register at 
countrymusicsummit.com. 

LATIN CONFERENCE 
Billboard's Latin Music 
Conference & Awards, 
presented by State Farm in 
association with AT&T, 
takes place April 26-28 in 
Miami and features a Q&A 
with Mana. To register, go 
to b illboardlatin 
conference.com. 
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Join Billboard and 300+ industry 
Insiders for: 

• Informative Panel Sessions on: Touring 
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country artists & executives 
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and much more 
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REGISTER TODAY 
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>>>SUPREME 
COURT DENIES 
UMG'S APPEAL 
OFEMINEM 
ROYALTY CASE 
The U.S. Supreme 
Court declined to hear 
an appeal from 
Universal Music Group 
regarding how much it 
pays artists for digital 
music sales. UMG was 
appealing a Ninth U.S. 
Circuit Court of 
Appeals ruling from 
last year, which stated 
that the label should 
pay artists 50% of 
royalties from digital 
music sales, rather 
than the 12% rate as is 
common with physical 
sales. It was the first 
court ruling dictating 
how labels should pay 
digital royalties. 

>>>ALAN 
JACKSON 
SIGNS WITH 
CAPITOL/ EM I 
Alan Jackson has 
signed with Capitol 
Records/EM I 
Nashville. Under the 
deal, the country 
star's new music will 
be released as a joint 
venture between the 
company and Alan's 
Country Records, 
which Jackson formed 
in 2002. The new 
partnership reunites 
Jackson and Capitol 
Nashville president/ 
CEO Mike Dungan, the 
ex-GM of Jackson's 
former label Arista/ 
Nashville. 

>>>AMAZON 
LAUNCHES 
MOBILE APP 
STORE 
Amazon launched a 
mobile app store for 
Android smart phones 
that it has christened 
"Appstore,'' drawing a 
lawsuit from Apple, 
which claims it has 
trademarked the "App 
Store" name. Amazon's 
store opened with 
3,800 apps. Amazon 
has a distinct edge 
over Google's own 
Android Marketplace 
in that it already has 
credit card information 
on f ile for millions of 
prospective customers. 
The Android Market
place requires use of 
Google Checkout. 

Reporting by Antony 
Bruno and Katie 
Morgan. 

.biz 
For 24/7 news and 
analysis on ya...r 
mobile device, go to : 
mobile.billboard.biz 

PICKING UP THE PIECES 
Labels postpone CD 

releases In Japan 

TABLOID TROUBLE 
Can Brown rebound 
from his outburst? 

r ;, 
Go anead.~gh: 
REBECCA BDl:CK on 
" The Tonight Show" 
with JAY LENO. 

Psi BY GAIL MITCHELL and GLENN PEOPLES 

MEME'S 
THE WORD 
Rebecca Black Has New Manager; 
Looks To Move Beyond 'Friday' 

News flash for the legions of 
online haters who've poked 
fun at Re b ecca Black: We 
probably haven' t heard the 
last of t he YouTube phenom. 

Black, 13, has been in the 
eye o f a med i a h urricane 
thanks to the viral spread of 
her party song '' Fr iday," 

which had racked up a m ind
boggling 44 million views on 
YouTube at press time-com 
pared with 24.5 m illion views 
for the video of Lady Gaga's 
Billboard Hot 100 chart-top
per " Born This Way." 

"Friday," which was writ
ten and produced by Ark 
Music Factory of Los Ange
les, has been ridiculed mer
cilessl y in the mainstream 
press and the blogosphere as 
a cheesy joke. 

But Black may w i nd up 

having the last laugh. 
After generating Fi rst-week 

U.S. digi tal track sales of 
37,000, acco rding to Nielsen 
Sound Scan ," Friday" debuts 
th is week a t No. 72 on the 
Hot 100. And the eighth 
grader has mad e appe a r
ances on "Good Morning 
America" and "The Tonigh t 
Show With fay Leno" demon
st ra ting admirable poise and 
a sweet appeal. 

Meanwhile, Black and her 
fam ily have been plotting her 
next move, hir ing a lawyer, a 
publicist and, perhaps most 
tellingly, a manager- John 
McEntee, presiden t of TEI 
Entertainment in Anaheim, 
Cali f. TEI provides headli n
ers for cor pora te events held 
by Fortune 500 com panies 
but McEntee says he took on 

WINGS OF HOPE 
Animated "Rio" turns 

to music for star power 

management responsibilities 

independent of his company. 
ln the s pan or a week, 

McEntee's team registered 
the URL RebeccaBlackOn
line.com through Go Daddy 
.com a nd built a website 
with all the requ is ite trap
pings of an artist h ome page, 
includ ing a brie f bio, photos 
and em bedded videoclips of 
her "Toni gh t Show" appear
ance, her "Friday" video, an 
iTunes link to buy the single 
and an invita t ion to join h er 
fa n cl ub. 

"Record labels have been 
contactin g myself and Ark 
Music di rec tly abou t Re
becca ," McEntee says, de
clining to disclose names. 
"The re is definitely in terest 
from real recor d labels. 
They've found out she can 
sing. With al l this expos ure , 
we're lookin g at her coming 
out with more songs and an 
album. We've been getting 
submissions from a lot of 
fantastic songwriters . That's 
a good sign." 

But Black, who didn't re
spond to r equest s for com
ment sent to h e r mother's 
e-mail address, faces signif
icant hurdles if she wants to 
be something more th an a 

PLACE YOUR BIDS 
Warner auction draws 

robust Interest 

SET-TOP TUNES 
Roku CEO on streaming 

media market 

novelty act. 
Guy Zapoleon, presiden t 

of r adio consultancy Za
poleon Med i a Strategies, 

says he doesn ' t expect "Fri 
day" to transcend its online 
popularity. · Songs that are a 
hit on social media," he says, 

"don't necessarily b ecome 
rad io hi ts ." 

Indeed, during the March 
16-22 tracking week," Friday" 
generated a mere 12 plays at 
only 11 stations of the more 
than 1 , 200 mon itored by 
Nielsen BDS for the Hot 100. 

"While t he lyr ics a r e 
cheesy, t he melody i sn' t 
t h at bad," Zapole on says. 
"Younger teens, who a ren' t 

elitist about how they look at 
music, are accepting o f songs 
like 'Friday.' • 

Still a bit of a mystery is 
the Ark Music Factory, the 
company that produced "Fri
day." On its website (arkmu
sicfactory.com) , the company 
descri bes itsel f as a record 

label and a social community 
for musicians, bands and 
producers . 

l n add it ion to Black, its 
current art ist roster contains 
seven a d dit ional act s , i n 
cluding Amanda Williams, 
Abb y Victor, Pato and Alana 
Lee, touted as "the g irl who 
introduced Rebecca Black to 
Ark Music" and whose own 
single, " Butterfl ies." sold 
3,000 d igital tr acks in the 
week ended March 20. "Fri
day" co-writer Clarence Jey, 
who a ppears to be a princi
pal at Ark Mus ic, d ecl ined 
to be interviewed. 

McEntee describes Ar k 
Music as a "vanity labe l" 
and defends the company 
against critics . 

"The whole Ar k Mus ic 
team is giving kids a chance 

to make their own video with 
orig inal songs, putting them 
u p on You Tube and seeing 
what happens," he says, 
adding that "i t's a great for
mula- they a r e fill ing a 
n i che that no one else is 
doing for th ese h ope ful next 
pop stars." 

Black's journey to stardom 
b egan Feb. JO when the "Fri
day" video was uploaded to 
You Tu be. Online buzz didn't 
start generat ing until fo ur 
weeks later, judging from 
Twitter h is tory available a t 
Google Realtime. 

On March 21 , £ 1 Online 
and CNN Showbiz both cov
ered onl i ne react ion to the 

song. Then came ment ions 
b y pop u la r b logs li ke Just 
Jared and Defamer. Aware
n ess was further heigh tened 
with the help of varied and in
fluen tial vo ices l ike Conan 
O ' Br ie n 's Team Coco, H ip
ster Runoff, Salon, the Tele
graph and Daily Candy. 

By March 24 , TubeMogul 
estimated that 4,885 "Friday'' 
mash-ups, unofficial ver
s ions and v ideo responses 
had received 49 .5 million 
views-a few 1nillion more 

than the official cl ip. The 
awareness captured by "Fri
day" exceeded some You Tube 
stars. The video's 35.6 mi l
l ion views in its first 40 days 
bested four of the top videos 

of 2010 , according to Tube
Mogul: Rihanna's " Ru de 
Boy" (28 million in its first 
40 days) and Jus tin Bieb er's 
"Never Say Never" (31 mil
lion), "Somebody to Love· 
(32 million) and "One Time· 
(28 m illion) . 

"We're h aving fun." Mc
E ntee says, "and seeing 
where th is goes unt il we're 
to ld o therwise." 

biz MOBILE: For 24 /7 news and analysis on your cell phone 
• or mobile device, go to: moblle.blllboard.blz. 

APRIL 2, 2011 I www.billboard.biz I 5 



E!•l:t-11 BY ROB SCHWARTZ 

Feeling The Aftershocks 
Labels Delay Releases In Japan Amid 
Production, Marketing Disruptions 

Record labels in Japan are pushing back music releases slated 
for March as they contend with a myriad of logistical chal
lenges following the recent earthquake and tsunami. 

Sony Music Entertainment Japan has delayed the release 
of several hundred albums, singles and DVDs originally 
due out between March 23 and March 30 to April or dates 
to be determined later, accord ing to SMEJ senio r VP 
Yoshikazu Takahashi. 

Among the delayed releases are albums by female hard-

rock band Chatmonchy and tech no-pop act Denki Groove, as 
well as J-pop singer Yuki's new single, "Himitsu. • All three will 
be released April 6, two weeks after their originally planned 
street dates. 

"We decided that delays in releases were unavoidable due 
to the extensive effects of the March ii earthquake on man
ufacturing, distribution, retail and logistics," Takahash i says. 

Warner Mus ic Japan has delayed the release of new titles 
and reissues by international artists expected out in March. 
The Streets' "Computers and Blue" and Green Day's new live 
album "Awesome As Fuck," both originally scheduled for 
March 23 releases, will now come out April 6 and 13, respec

tively. Warner has also postponed the 

planned March 23 reissue of Grateful Dead and ZZ Top cat
alog titles to April 6. 

Universal Music Japan will delay the release of at least 29 
titles , including a l ive DVD from J-pop s tar Seiko Matsuda 
and the single "Jet Coaster Love· by Korean girl group Kara. 
Delaying the music releases will "reduce the volume of prod
ucts being distributed domestically so that the delivery of re
l ief goods to the devastated areas would be don e more 
smoothly,• says Kazutoyo Yamana, Universal Japan senior 
manager of corporate planning. 

Tokyo emerged relatively unscathed from the earthquake and 
lay beyond the reach of the subsequent tsunami. But public
transi t disrnptions and rolling blackouts to conserve electricity 
prompted many businesses, including record labels like Avex 
Group Holdings and all four majors, to ask their employees to 
stay home for part of the week following the quake. 

Train schedules are now almost back to normal in Tokyo. 
And while potential radiation contamination of water and 
food remains a concern, report s of some progress in 
staving off full reactor meltdowns at the crippled Fuku
sh ima nuclear power pla nt have helped alleviate jitters in 
the capital city. 

Still, the momentary disruption of music releases is still 
expected to have a chain -reaction effect on other aspects of 
the business. 

"Promotion plans need to be adjusted accordingly," SMEJ's 
Takahashi says. "Live tours are scheduled to coincide with 
album releases , so release delays significantly affect these 
plans as well." 

Takahashi notes that many regularly scheduled TV programs, 
including music shows, "were rep laced by news programs 
about quake-related issues during the 10 days since March 11," 
although they've since eased back to normal schedules. 

While Universal's Yamana says that the areas most devas
tated by the quake and tsunami account for only about 8% of 
annual physical music sales in Japan, he notes that produc
tion challenges remain daunting. 

·co manufacturing factories have recovered their physical 
production ratio to around 60% so far," Yamana says. "But due 
to the planned blackouts by the electric companies, the actual 
production proceeds with around 30% availability." 

CARRIE UNDERWOOD TO BE SUPERSTAR Q&A 
AT BILLBOARD COUNTRY MUSIC SUMMIT 

Carrie Underwood will participate in a nounce Carrie Underwood as a key-
superstar Q&A at the second annual note," Billboard editorial director BIii 
Billboard Country Music Summit in as
sociation with the Country Music Assn. 

Unde rwood, who will be inter
viewed June 6 by Bil lboard senior 
chart manager Wade Jessen, is one 
of the most successful entertainers 
in country music. A three-time CMA 
female vocalist of the year winner, 
she has amassed 12.3 mi ll ion in U.S. 
album sales, according to Nie lsen 
SoundScan, and has placed 10 No. 1 
sing les on BIiiboard's Hot Country 

"We are proud to be able to an-

Werde says. "She's not only a stellar 
singing talent, but in a day and age 
when it's so hard to leverage early suc
cess into a lifelong career, she's made 
a lot of the right moves to turn herself 
Into a bankable brand that stands for 
quality in music." 

The Billboard Country Music Summit 
will be held J une 6-7 at the Renais
sance Nashville Hotel and will feature 
panel sessions, round-tab le d iscus
sion s and keynote Interviews. For 
information and to register, go to 
countrymusi csummit.com. 
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Before the storm: CHRIS 
BROWN is interviewed on 

March 22 by ROBIN 
ROBERTS of ABC's "Good 

Morning America." 

Brown, By Numbers 
His Latest Outburst Is Having No Apparent Effect On Sales, Radio 

Chris Brown's la test public 

outburst will probably not cost 
him dearly on the pop charts . 

In fact, Brown appears to be 
on track to top next week's Bill
board 200with his new album, 
"F.A.M.E." (J ive) . 

The singer, who al ready 
achieved notoriety with his 
February 2009 guilty plea to 

assault ing then -girlfriend 
Rihanna, made headli nes 
aga in on March 22 when he 
reportedly trashed his dress
ing room after an interview 
and performance on ABC's 
"Good Morni n g America." 
Brown was reportedly upset 
by interview questions about 
the 2009 incident. 

Prior to the 2009 assaul t 
charge, Brown had notched 
nine top l0s as a lead artist on 
Billboard's Hot R&B/Hip-Hop 
Songs chart. Afterward, Brown 
missed the top 10 of the tally 
with the three charting singles 
from 2009 album "Graffiti." 

But Brown came back 
strong in summer 2010 with 
the m ixtape track "Deuces." 
which topped Hot R&B/ Hip
H op Songs in the Sept. 11 

cha rt week of that yea r and 
s pent nine straight weeks atop 
th e list- making it his biggest 
s ingle yet. He followed it with 
two more top 10 hits-includ
ing h is new chart-topper, 
"Look at Me Now" (featuring 
Lil Wayne and Busta Rhymes), 
which rises 2-1 this week. 

Ne ither "Look at Me Now" 
nor its creato r show any sign 
of los ing li steners. Ur ban 
radio programmers tell Bill-

board tha t Brown's mos t re

cent outburst won't stop them 
from playin g his songs, an d 
t hey don' t expect it to have a 
negative impact on h is listen
ers h ip. ln fact, John Cande
laria, PD at KBFB Dallas-Fort 
Worth, says it might stir up in
terest because m any music 
fans will want to learn how 

Brown's la test incide nt w ill 
play out. 

While some PDs say they 
don't expect sales of"F.A.M.E." 
to suffer either, Derrick "DC" 
Corbett, d irector of ur ban pro
gramming for Clear Channel/ 
New Orleans, isn' t so sure. 

"l don' t th i nk it will affect 
urban fans of his that want to 

buy it," he says, adding however 
that "just like with the Rihanna 
situation, if there is a backlash 
itwill be felt primarily from the 
pop audience buyers." 

So far, it looks like Brown is 
off to a strong start. Industry 
forecasters say· F .A.M . E.," 
which was released March 22, 
is on course to rack up U.S. 
debu t-week sales of between 
250,000 and 300,000 units , 
which could be enough to top 
the Billboard 200. 

Brown has charted three 
previous top 10 albums. His 
sel f-ti tled 2005 debut bowed 
and peaked at No. 2 and was 
followed by 2007's "Exclu

sive" (No. 4) and 2009's post-

BROWN'S RADIO AUDIENCE 
Chris Brown not only ranks as this week's sixth-most-played 
artist on the more than 1,200 radio stations monitored by Nielsen 

BOS for the Hot 100 A irplay chart, but he was also the No. 5 

most-p layed artist each prior week t his year. When Brown re

t urned to t he chart in September 2009 for the f irst time follow

ing his assault charge that year, two songs kept him on the list 

through Jan. 16, 2010. After seven months, he returned to Hot 100 
Airplay the week of Aug. 14, 2010. He's remained on the chart con

t inuously since w ith between one and four concurrently chart

ing t itles (including featured bill ings). -Gary Trust 
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Rihanna al bum "Graffi ti" 
(No. 7). 

Released in early December 
2009 in the thick of the Christ
mas shopping season, "Graf
fiti" bowed with first-week sales 
of102,000and has sold 341,000 
unit s to da te, accordin g to 
Nielsen Sound Scan . 

The release of latest set 

"F.A.M.E." has been preceded 
by four Billboard Hot 100 sin
gles: "Deuces" (which peaked 
a t No. 14), "Yeah 3X" (No. 15), 
"No BS" (No. 62) and "Look a t 
Me Now" (No_ 8). 

What should Brown do fol
lowing his episode of tabloid
ready behavior? 

Cornerstone Pub lic Rela
tions president Ed James 
says that he'd advise Brown's 
team to pull back on s itdown 
i n terviews and retur n the 
focus to the music. Bu t that 

doesn't mean Brown should 
be cut off from all forms of 
comm unication. 

"l wouldn't tell him to stay 
away from Twi tter," James 
says. "He is still responsible 

to his fans, and something like 
that has to be real." 

Independent publicist Rob
e rta Magrini agrees tha t 
Brown should cut back on 
doing press, but says he 
should step away from Twit
ter as well, where he tweets as 
@chrisbrown. "Twi tter was 
not made for every art ist," Ma

gri ni says. "For some, it can 
do more harm than good." 

Ca11s to Brown's represen
tatives for comment weren't 
ret urned. 

BEFORE & AFTER 
While mainstream pop fans were slower to re
embrace Chris Brown after his February 2009 
assault charge, he's now experiencing his greatest 
chart success since. -GT 

HOT R&B/ HIP-HOP SONGS 
Brown tallied nine top 10s as a lead artist, Including t wo No. l s, 

prior to February 2009. He's rebounded to score three top 10s 

and two No. l s as a lead since t hen. (Bars w ith blue 

background are post-assault charge figures.) 
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B ILLBOARD HOT 100 
Brown notched seven top 10s as a lead ar tist before his 2009 

legal issues and Just one slnce- "Look at Me Now" rises 12-8 

this week. 
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MAINSTREAM TOP 4 0 
Brown sent five songs into t he top 10 t hrough 2008 and, as on 

the Billboard Hot 100, just one since-t his year's No. 7-peaking 

" Yeah3X." 
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Taking Flight 
With Artists Like Will.Lam, Taio Cruz And Sergio Mendes, 
'Rio' Bets Big On Music 

Barely three minutes after leaving the lot of 20th 
Century Fox, Taio Cruz asked his manager to 
turn the car around. 

Cruz had just screened the forthcoming movie 
" Rio" with the Fox music department executives, 
who were eager for him to contribute music to 
the film's soundtrack. 

As h is car was leaving the lot, Cruz says he 
suddenly remembered a melody he had been 
working on. 

"I have a lot of half-finished songs, many of 
them ballads, and I realized 

Will.i.am says he hopes his "Idol" perform
ance of "Hot Wings" will become what he calls 
a "viral baton" that will be passed around the In
ternet, adding that "the scene in the film with 
the song can act as a music video." 

Renowned bossa nova ar tis t Sergio Mendes, 
the film's executive musical director, contributed 
as a writer or performer to five songs on •Rio," 
the first time in his SO-year career that he has 
written music for a film. Two of the tracks ap
pear on the soundtrack album, including a new 

version of his 1966 hi t 
"Mas Que Nada." that I already had something 

that would work." Cruz told 
Billboard prior to boarding 
a n ight that would take him 
to a concert in Jakarta and 
the film's premiere in Brazil. 
"We went back in to [Fox 
Music pres iden t! Rober t 
Kraft's office and the head of 
Fox came in. Everybody 
loved it." 

• • "There arc not 
Anthony Seyler, Inter

scope Geffen A&M VP 
of film and TV market
ing and soundtracks, 
says he's putting his 
faith in m ovie-goers 
wanting a soundtrack 

Kraft recall s tha t t he 
screening started at 1:30 in 
the afternoon and that by 
4:30-after Cruz's tune had 
been played for Fox Filmed 
En tertainment chai rman/ 

a lot of 
opportunities 

like this 
anymore. If it 

doesn't work, it's 
a head-scratcher." 

-ROBERT KRAFT, 
FOX MUSIC 

as a souvenir. 
"It's the cl osest 

thing to a musical we 
have seen at the label," 
Seyler says. "The mu• 
sic team (Mendes, 
Brazi I ian musician 
Carlinhos Brown and 

CEO Tom Rothman and other executives-they 
had a new song for the animated film . 

score composer John 
Powell] did such a great job making the music 
a character in the film." 

"I have never been so convinced within 20 
m inutes of hearing a song," l<rafi says. 

Mendes, a Rio de Jane iro native, enlisted 
Brown to recruit contemporary Brazil ian artists 
for the soundtrack, including Bebe! Gilberto 
and Mikael Multi. In addition, Brazilian pop 

HEADING SOUTH 

Everyone associated with "Rio," which opens 
April 15 in the United States, considers Cruz's 
"Telling the World" a potential monster hit. But 
they're equally aware that the days of, say. Elton 
John scoring a No. 4 hit single with "Can You 
Feel the Love Tonight" from Disney's "Th e Lion 
Ki ng." are a thing of the past. 

Animated Soundtrack Sales Continue To Slide 

Hit singles have little sway at the box office. 
And outside of Disney, Dream Works and· Ahrin 
and the Chipmunks," music-driven animated 
projects are a rarity. 

But with "Rio," Fox is making an unusually 
heavy bet on the promotional power of pop. The 
soundtrack alb um, which lnterscope will re
lease April 12, features songs by major stars 
like Cruz and the Black Eyed Peas' Will.Lam. 
The latter also appears in the movie as the voice 
of the red-crested cardinal Pedro, along with 
Grammy Award-winning art ist/actors Jamie 
Foxx and )ernaine Clementof"Flightofthe Con
chords," who lend their voices to the characters 
Nico and Nigel, respectively. Foxx and Clement 
also contributed to the soundtrack, as does the 
hitrnaking songwri ting/production duo Star
gate, wh ich produced Ester Dean's "Let Mc Take 
You to Rio." 

There are other mus ic-related marketing driv
ers lined up as well. A video for Cruz's midtempo 
ballad "Telling the World" is scheduled to pre
m iere on Veve March 25. Will.i.am is booked to 
perform his "Rio" track, "Hot Wings (I Wanna 
Party)," on "American Idol" March 31. And the 
developer of the popular game app Angry Birds 
will release a special "Rio!" version of the game 
that includes one of the sambas from the film. 
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It's no secret that movie soundtrack al
bums have suffered a significant sa les 
slump In the last several years. But sound
tracks of animated f ilms have fared par
ticu larly poorly, 

The Rhino soundtrack to "Alvin and the 
Chipmunks: The Squeakquel" was the 
biggest-selling soundtrack 
for an animated feature i n 
both 2009 and 2010, selling 
274,000 and 451,000 units 
In the United States, respec
tively, according to Nielsen 
Sound Scan. 

But aside from A lvin, 
Theodore and Simon's cin
ematic success, only one 
other animated film in the 
last two years has spawned a soundtrack 
album w ith sales topping 100,000: Dis
ney's " The Princess and t he Frog,'' which 
has sold 154,000 units to date, according 
to SoundScan. 

Consider t he slippage i n DreamWorks' 
" Shrek" franchise. The first film, released in 
2001, did $267.7 million at the box office, 
according to Box Office Mojo, and sold 2.5 

mflllon copies of its soundtrack, according 
to SoundScan. " Shrek 2," the highest-gross
ing animated feature in history at $441.2 
m ill ion, generated soundtrack sales of 1.2 
million. " Shrek the Third," released in 2007, 
tallied $322.7 m illion in movie ticket sales 
but a mere 114,000 units ln soundtrack sales. 

And last year's digital-only 
soundt rack to " Shrek For
ever After,'' which grossed 
$238.7 m i llion, sold onl y 
9,000 units. 

lnterscope's soundtrack 
to "Rio" Is hitting retail just 
as Disney Records is releas
ing the soundtrack to the 
tween-targeted fi lm "Prom" 

and the Disney Channel TV 
movie "Lemonade Mouth." 

"Tweens move so quickly now, get ting so 
much information virally," Walt Disney 
Records VP of marketing Rob Souriall says. 
"You used to have to beat kids over the head 
with a message for nine months and now 
that's too long. The new strategies are 
shorter windows and more focused." 

Singles have become an even tougher 

s tar Ivette Sangalo has recorded a Portuguese 
version of Dean's" l et Me Take You to Rio" for 
the Brazilian market. 

"It's such a great celebration of Carruval
th e nature, the rhythms, the joy, the sensu

ality-that I think it will be easy for anyone 
[to enjoy]," Mendes says. 

Seyler says the soundtrack's multigenerational 
appeal is a key selling point, while Kraft, who says 
"Rio" has potential hit songs, sees it as part of a 
continuum that includes the popular soundtracks 
to "Garden State" and "Slumdog Millionaire." 

"There are not a lot of opportunities like this 
anymore," Kraft says. " It's the billiard shot that's 
lined up in front of the hole. If it doesn' t work, 
it's a head-scratcher." 

For his part, Will.i.am brought a love and 
knowledge of Brazilian music to the soundtrack, 
having co-produced Mendes' 2004 album, 
"Timeless," and recorded with Brown in Brazil's 
Bahia region. 

''I think they leaned on my view of Brazil as 
an American," he says. "I already knew what the 
,obe should be. [I would! take something I would 
hear in a club and make it work regardless of 
what country [the listener is in]." 

sell, especially when an animated film tar
gets a preteen audience. The playllst at 
Radio Disney, for example, is generally a 
50/ SO split between Disney-related artists 
and standard top 40 songs, station group 
GM Sean Coc chia says. 

"Animated films, for the most part, have 
songs that are much more in a Broadway 
style," he says, "We're more about contem
porary music than show tunes." 

Soundtracks of recent animated movies, 
even those that find a large audience, have 
posted weak sales. The soundtrack albums 
for l~t year's box-office hits "How to Train 
Your Dragon" and "Despicable Me" have 
sold just 30,000 and 25,000, respectively, 
according to SoundScan. 

The last major non-Disney hit soundtrack 
came 15 years ago when "Space Jam" deliv
ered a slam-dunk for the music business, 
selling 4.8 million units of a soundtrack that 
included R. Kelly's "I Believe I Can Fly." 

" The soundtrack retail pict ure Is a chal
lenge," says Anthony Seyler, VP of film and 
TV marketing and soundtracks at lnterscope 
Geffen A&M. "But when a film has great legs, 
we have a chance." -PG 



IU!iBi!-i BY ED CHRISTMAN I 

Could One Investor 
Acquire Both Label Groups? 
A Finnish Businessman; A Supermarket Magnate-Warner Music 
Bidding Process Draws Strong Response 
By all rights, prospective bidders for Warner Music Group should 
be spooked by the persistent slide in recorded-music sales, the 
treacherous transition to digital distribution 
and Terra Firma's disastrous acquisition of EM I. 

But they sure aren't showing any signs of it 
so far. In fact, the response to the WMG auction 
is showing that investors retain a surprisingly 
robust appetite for major music companies. 

Moreover, Citigroup's anticipated sale of EM I 
appears to have helped fuel greater interest in 
big music assets, rather than muddy the mar
ket for the WM G auction, as some observers 
had expected. 

Why? Because it raises the poss ibility-how
ever unlikely it appears at the moment-that 
one investor group could acquire both label groups and wring 
about $300 million in cost savings out of a merged entity. 

"Private-equity buyout shops live off of getting consolidation ef
ficiencies." says an executive with a Wall Street investment firm who 
is familiar with the auction. "If you put those two together, you're al
ready ahead of the game and then any rise in revenu.e is all upside.'' 

But just because it makes sense on paper doesn't mean it will 
happen. Industry sources note that prevailing in both auctions would 
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require aggressive b ids that could eat into potential cost savings. 
According to sources famil iar with the situation, the bids for 

WMG range from $2.7 billion to $3.3 billion. 
Given Warner's $1.9 billion in long-term debt, 
the bids would leave up to a $1.3 billion payday 
for the label group's owners, which include 
Thomas H. lee Partners. Providence Equity 
Pa rtners . Bain Capital and WMG chai rman/ 
CEO Edgar Bronfman Jr. 

With more than 10 suitors submitting bids, 
and at least eight of them making plays for all 
ofWMG, the auction has uncovered in terest 
from a dive rse group ofinvestors. 

Sources say bids for all ofWMG have come in 
from strategic b idders like Sony Music Entertain

ment and music publisher BM G, both of which are primarily inter
ested in WM G's Warner/Chappell Music publishingann, as well as 
investment companies that have flirted with music industry invest
ments, like Access Industries cha irman Len Blavatnik, who already 
holds a 2% stake in WMG, and European private-equity fi rm Per
mira, which tried to buy EMI in 2006. 

Other bidders include Tama res, a private investment group 
headed by Finnish billionaire businessman Poju Zabludowicz, 

The Auctioneer's Song 
Wanna Bid On Michael Jackson's Sequined Jacket? The Music Collectibles 
Market Shows Signs Of Rebounding 

By the time the final hammer 
went down on a March 9 auc
tion of guitars and other mem
ora bi li a belo n ging to Eric 
Clapton, the even tat Bonhams 
New Yo rk had ra is ed nearly 
$1.8million. 

The 138 items put up for bid 
at the auction, which benefited 
the addiction recovery facility 
Crossroads Centre in Antigua, 
included Marshall amps from 
Clapton's days with Derek & 
the Dominoes ($15,000), a 
1948 Gibson L5P ($68,000) 
and the Gibson ES-335 Cross
roads Model prototype that 
he used during Cream's re
union concerts ($27,000). A 
couple of RI AA-certified gold 
records for "Me and Mr. John
son" and "Journeyman" each 
sold for $32,000. 

The strong response to th is 
and other recent memorabilia 
auctions indicates that the mar
ket for music collectibles, 
which took a big hit during the 
global recession of2008-09, is 
making a comeback. 

"Movie and music items are 
on a t remendous upswing," 
says Dan Levin, executive VP of 

marketing for Premiere Props, 
an entertainment memorabilia 
store in El Segundo, Calif. 
"While other categories are lev
eling out, movies and music 
have seen a complete rise." 

Premiere will hold an auc
tion April 2-3 consisting mostly 
of film and TV props and col
lectibles, rang ing from the 
acoustic guitar that Robert Du
vall played in "Apocalypse 
Now" to Tony Soprano's box
ers. But it will also be Pre
miere's first auction to feature 
music memorabilia, including 
items once owned or used by 
the late Michael Jackson, which 
are expected to fetch some of 
the highest bids . 

According to the company. 
Jackson's black sequined jacket 
is expected to snare $4-0,000-
$50,000; a sequined glove from 
1982, $50,000-$60,000; and an 
autographed tour jacket , 
$18,000-$20,000. The auction 
will also feature items that Jack• 
son signed, including photo
graphs and a fedora. Other 
mus ic-related selections in
clude stage outfits worn by Brit
ney Spears, Beatles photos, 

" Hannah Montana" wardrobe 
pieces and autographed items 
from Bruce Springsteen, James 
Brown, Pea rl Jam and others. 

"Autographs arc always valu
able, but when it's a signature 
item like Michael's hat that's 
signed, the increase in value is 
significant," Levin says. 

One sector of the market, as 
evidenced by the successful 
Clapton auction, appears to be 
doing particularly well-col
lectible guitars . 

Heritage Auction Galleries 
in Dallase,cpects its guitar auc
tions to pull in $JO million this 
year and $20 million in 2012, 
according to Heritage presi
dent Gregory J. Roman. 

The com pany separated its 
guitar auctions from the rest 
of its mus ic collectibles busi
ness las t year. It held its first 
guitar-only auction in Novem
ber, bringing in about $1 mil
lion. In February, Heritage's 
auction of 459 gu itars, the 
first of eight such auctions it 
plans to h old th is year, pulled 
in $ 1.6 m illion at a sale in 
Beverly Hills. 

The company's next auction 

is scheduled for April 14-16 at 
the 34th annual Guitar Festi
val in Dallas, whe re it plans to 
take bids on 900 guitars. About 
750 guitars will be on the block 
at the next Beverly Hills sale 
i n May that Jonas Cooper 
Aronson. the director of Her
itage's vintage guitars depart
ment, es timates w ill pull in 
$2.3 million. 

The Dallas auction will fea
ture two items expected to fetch 
at least $25,000: a silver Charvet 
guitar prototype that Grover 
Jackson built in the 1980s for 
Eddie Van Halen and a custom 
reproduction ofa 1951 Fender 
"Nocaster" that Bob Dylan used 
onstage in 1996 in Las Vegas. 
The lat ter lot includes the gui
ta r ("We have a let ter from 
Fender saying it was made for 
Dylan," Aronson says), a 1958 
Tweed Princeton amp, a har
monica that Dylan used at the 
show, a guitar strap- and a col
lection of 10 bras and two pairs 
of women's pant ies. 

"We're guessing," Aronson 
says, "because of all the di ffer
ent sizes, that the bras were 
tossed onstage. • 

and Guggenheim Partners, a principal owner ofBillboard parent 
company Prometheus Group. 

Among the m ore intriguing bidders are supermarket magnate 
Ron BurkJe's Yuca ipa Cos. and private-equity firms Plati num Eq
uity and the Gores Group. Yucaipa is a former part-owner of U.S. 
music wholesaler Alliance Entertainment, while Platinum and 
Gores partnered to acquire Alliance last September. 

Platinum and Gores are headed, respectively, by brothers Tom 
and Alec Gores. If the Gores brothers manage to prevail in the 
WMG auction, "watch for the third leg in that stool to become in
volved; an industry source says, referring to their brother Sam 
Gores, chairman ofleading talent agency Paradigm. 

All of the bidders declined to comment or didn't respond to in
terview requests. Warner's private-equity owners also declined 
to comment. 

Beyond those bidding for the companies, Bronfman's shadow 
hovers over the auction, says an executive with one of the com
panies bidding on WMG. "No one knows what role Edgar will 
take," the executive says. 

One possibility, according to the Wall Street executive, is that 
one of the bidders partners with Bronfman and his m anagement 
team. "It's better to ride the horse you know," he says. "than the 
one you don't." 

Meanwhile, sources say Citigroup hasn't yet begun the formal 
process of soliciting bids on EM I. But all agree that the major will 
eventually be put on the block. 

In a March 7 internal memo to EMI employees, EMI Group 
CEO Roger Faxon said that Citigroup hasn't yet laid out a ti me
line for an eventual sale. But he confirm ed that "it is all but cer
tain that we will go through a sale process: adding that some 
employees "will be drafted into the data-gathering effort" to pre
pare for an eventual sale. 

Precious and few: 
Fromtop,a 

bodysuit worn by 
Britney Spears, a 

Gibson guitar 
formerly owned 
by Eric Clapton 
and a sequined 
glovewomby 

Michael Jackson. 
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'SoundTracking' And 'SuperGlued' 
Developers Are Using Foursquare As A Platform For Location-Based Music Services 

Long before social check-in lo
cation service Foursquare re
cently disclosed that it has a 
very respectable 7.5 million 
user accounts, the question 
over the service's utility for the 
music industry has lingered. 

During his MidemNet key
note appearance in January, 
Foursquare co-founder Naveen 
Selvadurai ducked a question 
about how artists can best use 
the service. And after Four
square released an update to 
its service at South by South
west (SXSW), head of product 
Alex Rainer! was asked how 
the new version would affect 
music fans. He gave an answer 
about finding better sushi. 

The fact is, Foursquare isn't 
really doing much with music 
-at least not now. But a good 
number oflocation-based mo
bile app developers are, creat
ing appl ications that combine 
music with loca-

book, Twitter and even Four
sq uare, offer ing 30-second 
sam ples a nd iTunes buy links. 

There are many more. Su 
perGlued takes a more concert
based approach in which users 
can check into a concert they're 
attending through Foursquare 
and get recommendations on 
other upcomjng shows. Sound
trackr lets users tag songs to a 
location to create an Internet 
radio station. Spotisquare has 
users build crowd-sourced 
playlists tagged to speciAc ven
ues. Even the Recording Acad
emy has joined the bandwagon 
with its MusicMapper app ( Bill
board, Feb. 12). 

Most, if not all, these apps use 
Foursquare's appl ication pro
gramming interface, or APL Tag
ging a song on SoundTraclcing 
or checking into a concert on 
Su perG 1 ued can be shared 
through Foursquare just as ifit 

was Foursquare's 
tion data in in 
novative ways. 
The music in
dustry will have 
to quickly wrap 
its head around 
how to capitalize 
on this trend. 

Digital 
Domain 

own service. 
That suggests 

that foursquare 
is less a service 
than it is a plat
form, like Twitter 
and Facebook. 
Twitter wasn' t 
the first to create 
a system for 

One of t he 
more recent en
trants is SoundTracking, the 
firs t mobile app from Sche
matic Labs, founded by for
mer imeem chief marketing 
officer Steve Jang. Unveiled at 
SXS W, Sound Tracking lets 
users check into a location and 
tag that check-in with what
ever song they're lis tening to 
at that moment, along with a 
photo and comment from the 
user. That song can then be 
sha red with other Sound
Tracking use rs, as well as 
more broadly through Face-

SOMETHING 
IN THE AIR 

sharing links to music on 
its service; companies like 
Blin .kr and Tinysong did. 
f'acebook isn't creat ing cus
tomized profil e pages fo r 
artis ts-RootMusic is with 
BandPages. By making their 
AP ls ava ilable to developers, 
Twitter and Facebookencour
a ge the creat ion of applica
tions designed for more niche 
uses than they are interested 
in pursuing on their own. 
Foursquare is no d ifferent. 

I 
Pioneer Electronics has released the first of eight re
ceivers it plans to roll out this year that feature Apple's Air• 
Play wireless streaming technology. Pioneer's new VSX-
10 21 receiver enables users to stream music from an 
iTunes library on their compute r, iPhone, iPad or iPod 
Touch through their home Wi-Fi or Ethernet network. 
The receiver requires a separate wireless LAN adapter. A 
free Apple app turns an iPhone, iPod Touch or !Pad Into 
a remote control that can be used to browse and access 
an iTunes library. 

The Pioneer VSX-1021 ls available for a suggested re-
tail price of $549. - AB 
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Let's have a toast: SoundTracking's iPhone app, showing that 
a user has checked into San Francisco's ONA Lounge, where 
he or she Is listening to "Runaway" by Kanye West featuring 
PushaT. 

So let's not worry so much 
about Foursquare and focus 
more on the broader issue: lo
cation-based services. 

At first blush, it's hard to see 
how location matters much to 
a music app. After all, why do 
I ca re where you a re when you 
share a new song? But location 
music apps are tapping into a 
broader trend in the mobile 
app market- developing a pps 
meant for use by groups of 
people, rather than just ind i
viduals. For music discovery 
in particular, that's an impor
tant distinction. 

"Like a lot of things with 
music discovery, it's about so
cial discovery," SoundTrack
ing's Jang says. "There are 
several things that go together 
to add context to that expres
sion of music you're having. 
There's a desire and demand 
to share that moment, visually 
and with audio." 

To date, the music industry 
has only lightly dabbled with 
location . Last September, 
James Blunt a sked fans at
tending an album launch 
party to check in using Face
book Places for access to three 
streaming songs. Fans who 
checked in at concerts also got 
a free download. 

Soulja Boy and Unive rsal 
Music Group issued an app 

called SouljaWorld, which cre
ated a Foursquare-l ike experi
ence exclusive to Soulja Boy 
fans using technology from 
DoubleDutch. 

But with so many develop
ers now com pe ti ng in the 
mus ic/location space, it's only 
a matter of time before more 
artists and labels s tar t incor
porating the technology. Afier 
all, la bels still haven't figured 
out how to best incorporate 
mobile apps into mus ic pro
motion and distri bution, 
something that's particularly 
true for artist-specific apps. 
Location gives them yet an
other option to consider. 

"How does a band or a tour 
manager take advantage of 
this tool?" Gartner Group an
alyst Mike McGuire asks. "It 
will take a while for this to 
play out." 

I t's already clear that con
sumers will use location apps, 
McGui re notes. "The next 
question," he says, "is how 
the industry will take advan
tage of it. " 

For a comprehmsive list of 
music location apps ivith 
descriptions of each, go to 
Billboard.biz. 

.biz 
For 24/7 digital news 
and analysis, se-e 
blllboard.blz/dlgltal. 
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IMOGEN HEAP TO 
RELEASE FAN 
COLLABORATION 
TRACK 
On March 28, Imogen Heap 
will release the first song she 
created using input from 
fans through such social 
media services as Twitter, 
SoundCloud, Flickr and Vim
eo. The process started in 
mid-March, when fans were 
invited to upload sounds, 
lyrics, photos and videos 
that she would use as Inspi
ration to #heapsongl, a mi
crosite created to collect fan 
submissions. During the next 
three years, Heap will repeat 
the process several t imes, 
col lectlng new inspiration 
and releasing singles as 
they're created every three 
months, until she has a com
plete album. 

JELLI, WESTWOOD 
ONE PARTNER FOR 
AO SALES 
User-controlled radio serv
ice Je lli has tapped West
wood One to sell airtime to 
advertisers on its syndicated 
radio program. Westwood 
One will handle all on-air ad
vertising sales for local and 

nationally syndicated Je lli 
programming through its 
Westwood One Network 
and Metro Trattic units. Jelli 
uses an online game to let 
users vote for which songs 
should be played next and 
which should be taken off 
the air. Terrestrial broadcast
ers syndicate the show, in
cluding several owned by Tri
ton Media. 

EMI MUSIC CANADA 
LAUNCHES 
'MOBILE ARTIST' 
EMI Music Canada introduc
ed a mobile music platform 
and star search contest call· 
ed Mobile Artist. Indepen
dent artists registering at 
MOArtlst.com can create 
free mobile websites where 
they can post their digital 
content and send free text 
messages to fans. Artists 
then compete for fan votes 
through the platform. The 15 
acts getting the most votes 
will appear on a special dig
ital compilation album that 
EMI wil l distribute every 
three months. The overal l 
winner for the year will have 
a single released and serv
iced by EMI Music Canada. 
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LOOK AT ME NOW 
CHRIS. aAovm fEATURif,.G I.I. WAYllE & BUSTA RHYMES 

ARE YOU GONNA KISS ME OR NOT 
TI!OfJPSON SOOARE 

E.T. 
l</ITY PERRY JlA'TURltlG Kil.UVE WEST 

6 FOOT 7 FOOT 
Lil Yl"-Wif. FUTURIIIG COflY OOtlZ 

GRENADE 
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F°K YOU! 
CEELOf'!£EN 

DON'T YOU WANNA STAY 
JASON ALOEil.H WITH Kl:LLY CLARKSori 

F••KIN' PERFECT 
~"' 
PRETTY GIRL ROCK 
KERI HILSOO 

Rascal Flatts makes tts ftrst appearance In 
the Ringtones top 20, as " I Won't Let Go" 

(up 15·13 on Hot Country Songs) jumps 23~ 
14 C 4,000, up 14%). The owner of 42 chart 

hits on Hot Country Songs p reviously 

NO HANDS 

vlstted Rlngtones only with ' 'Take Me 
There" for one w eek (No. 39) In 2007. 
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BORN THIS WAY 
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ROKU 
OUN DER/CEO 

Anthony 
Wood 
Tb.e-head of the popular digital 
set-top box company talks 
about bringing streaming 
media-including music-
to your living room. 

Smart TVs and mobile devices are usually seen as the future of streaming media. But Roku 
Is finding success through a small, aftermarket set-top box. 

While the Saratoga, Calif.-based company is best-known for providing a way to watch Inter
net video ona TV, it's also giving consumers a new way to enjoy digital music in their living room. 

Customers can choose apps-Roku calls them channels-and install them on the Roku home 
screen. Video streaming channels enable customers to watch Netflix, Hulu Plus and Amazon 
On-Demand on their TV. But its selectional so includes a range of music channels: Internet radio 
leader Pandora, on-demand subscription services MOG and Rdio, and music locker MP3Tunes. 

Among Roku"s channels, Pandora is second only to Netflix in terms of hours streamed. The 
demand for music initially came as a surprise to Roku founder/CEO Anthony Wood. In ret
rospect, however, it became obvious why consumers would want to stream music through 
their TVs. "Their sound system is in their living room," he says. 

Consumers want a simple and relaxing way to enjoy digital entertainment, he says, adding that 
"they don't want 'smart.' " Wood speaks from experience, having been an early developer of 
the digital video recorder. His company ReplayTV was eventually acquired in 2007 by DirecTV. 

In an interview, Wood spoke with Billboard aboutthe growth of streaming media and the 
importance of smart pricing and design to coax consumers into embracing a new enter
tainment platform. 

When did the Internet-connected 
living room become a reality for 
the average consumer? 
One of our firs t products was 
Soun dBridge, which is a music 
streaming player. You can l is ten to 
Internet radio and your iTunes li
brary. It did reasonably well but 
most customers who spend money 
on music players buy an iPod. [The 
original iPo<l was] not network-con
nected, but it's easier to download 
music and copy to your iPod. That 
caught on versus streaming, I think, 
because it's easy and frankly, there's 
a lot of pirated music. 

For [streaming! video, that took 
off firs t on laptops. There was 
YouTube, of course, but that's not 
traditional, mainstream content. 
ABC.com was the first large televi
sion company to put their prime
time sh ows on the Web. They did 
it, I tlrink, for two reasons. One was 
they thought it was perhaps add i
tive- they would reach a market 
they weren' t reaching with TV 
broadcasts. But also it was a hedge 
agains t pi racy. ABC.com really 
kicked it off. I know Netflix looked 
at that and said, "Wow. Streaming. 

That's the future.· Up until that 
point, they were doing experiments 
with downloading TV shows. Then 
Hulu came out- again for laptops. 

Netfl ix is the one that really 
kicked off di rect-to-l iving-room 
Jstreaming]. They worked with de
vice manufacturers to integrate with 

devices. 1 think a huge chunk of 
their streaming is direct to TV. 

Did the emergence of Netflix rep· 
resent a tipping point for Roku? 

Definitely. Roku sales have been 
growing every year- we started the 
company in 2002. When we came 
out with the Netflix [channel], it def
initely moved our sales to a new 
level and it's been growing rapidly 
ever since. People will often say they 
don't want another box in their liv
ing room. This is not true. People 
don't mind another box as lon g as 
they get something of value. Game 
consoles and Blu-ray players are 
both popular. 

Everything from your home 
screen to your remote control 
features a very simple design. 
Yes, we work very hard to keep the 

user in terface simple. A lot of times 
that means leaving out features. For 
example, there's no power button 
on our remote control. It was con
troversial but it actually makes it 
easier to use the p roduct. You build 
your channel usi11g a set of user in
terface elements we provide. That 
helps force you to keep your chan 
nel simple . But n ot always . Hulu 
Plus, for example, I would say is a 
more compl icated channel than we 
would like but they want all the ir 
channels across different devices to 
look the same. 

How did your rollout of a lower
priced set-top box in Septem· 
ber affect your sales? 

One of our strategies from the be
ginning was to offer great content. 
The other strategy we focused on 
was price. We started out at $99. We 
focus on price, v.alue, content and 
ease of use. 

We launched at $99 and h ave 
been lowering the price ever since. 
We came out wuth a $79 version 
after that, then a $59 version. Every 
time we lower the price, sales go up. 
It's defin itely price-elastic. When 

the 2.0 version of Apple TV came 
out-their $99 player-that brought 
a lot of attention to the market, 
which actually helped our sales a 
lot. !Set-top boxes are] sti ll a new cat· 
egory. A lot of people don't unde r
stand it, even with the popularity of 
Netflix. Apple entering the market 
really publicized it. 

What are you doing to compete 
with Apple? 

We compete with Apple on the qual
ity of our product and price. We're 
less expensive. We start at $59, they 
start at $99. We also have a $99 
product bu t i t has 1080p [screen 
resolution], versus Apple's 720p 
product. Also, we have way more 
channels. They have Netflix, iTunes 
and You Tube, but they don't have 
any other content partners. We have 
an open TV platform. We have over 
130 conten t partners; things like 
Pandora, Hulu Plus, Amazon Video 
On-Demand, MOG. You can't get 
those on Apple TV. 

How has music performed so far? 
Music has performed way better 
than I expected. It's very popular. 

Pandora is very popular. So is In
ternet radio [in general]. We have a 
couple different Internet radio 
channels. There's Tuneln, which 
has a d irectory of almost every In
ternet radio sta tion in the world. 
MOG is doing well. 

Music is a lmost a third of our 
streaming hours. Music video 
channels are pretty popular; indie 
music videos are also popular. And 
generally, Roku customers use 
their p roduct a lot more than users 
ofotherdevices. l f youstream In
ternet content using an Xbox or 
Blu-ray player, you use it m any 
fewer hours per week [to s tream 
Inte rnet contentJ than a Roku cus
tomer does. 

How has the streaming media 
market changed in the past year? 

The market has steadily grown. 
Ne tfl ix continues to a d d cus
tomers . That's driving the indus
try, but Hulu Plus, Pandora and 
other sen~ce providers getting into 
the market is also driving the in
dustry. Also, the software is get
ting more mature. In terms of 
Roku, I would say we moved up to 
a new level. We were viewed as a 
great product, but . . . a lot of peo
ple thought, "Roku is a n ice little 
company but they're probably not 
going to survive in the face of 
Google and Apple." 

Then those products finally 
shipped and people could look at 
how they compared to Roku. And 
also we shipped new versions of our 
products and lowered prices. The 
result of all that was the industry 
now says, "OK, Roku is actually the 
leader. They have some big com
petitors but have been successful 
and will continue to be successful." 
A lot of uncertainly was removed 
about our future. 

Music has performed way better than I expected. 
Pandora is very popular. MOG is doing well. Music 

is almost a third of our streaming hours. 
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Double Your 
Pleasure 
Attractively Priced Bruno Mars/Janelle Moncie 
Twin Bill Scores With Ticket Buyers 

The Bruno Mars/ Janelle Monae Hooligans 
in Wonda land outing is a tour for its ti mes: two 
hot acts smartly packaged with a conservative 
ticket price in the righ t rooms. Ticket sales in

dicate that this is a blueprint for success in 2011. 
Synergies abound. Both acts are booked by 

cided we would go into a scaled Rogers Arena. 
We had it scaled at 6,500 and now we've opened 
itto foll capacity [more than 10,000). We're 70% 
sold and we're still three months away." 

Elsewhere across the route the venues ran ge 
from theaters and ballrooms to arenas. In New 

Paradigm Artists' New York office, 
with Matt Galle as responsible 
agent for Mars and Marty Dia
mond rep ping Mo nae. Both artists 
are signed to Atlantic. And Mars 
and Monae have obvious onstage 
cheatistry, as evidenced by their per
formance at this year's Grammy 
Awards. The anticipated power of 
that performance was smartly max

OnThe 
Road 

York. the tour plays the Roseland 
Ballroom because Madison 
Square Ga rden, the Theatre at 
MSG and Radio City Music Hall 

were unavailable for the May 4 
date. 

imized, as the North American tour was an
nounced the week before the live Feb. 13 telecast 
and went on sale the week after. 

Monae and Mars first met when the latter 
opened a couple ofWest Coast dates for Monae 
last year and the pair developed a friendsh ip. 
"Bmno thought she would be great to tour with. 
He's a big fan, and the label obviously thought 
it was a great idea because both artists are on 
the label," Galle says. "And Janelle's m anage
ment [Wondaland Arts Society) and her team 
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Instant vintage: Poster for the Bruno Mars/ 
Janelle Monae Hooligans in Wonda land tour. 

all thought it was a great idea." 
In terms ofrecorded-music sales, Mars is the 

bigger star. He's topped the Billboard Hot 100 
twice with "Just the Way You Are" and 
"Grenade." And his 2010 debut album, "Doo
Wops & Hooligans," sold 821,000 units in the 
United States t hrough the week ended March 
13, while Monae's critically acclaimed 2010 
debut, "Th e Ar chAndroid ." sold 146,000, ac
cording to Nielsen Sound Scan. 

But Monae earns co-bill ing because "she's 
done a lot of touring, and Bruno had not done 
a lot of touring," Galle says. "We needed to give 
her respectful billing." 

The Grammy appearance definitely gener
ated some heat around the on-sales, he adds. 

"Our sales are great. I couldn't be happier," 
Galle says. "We were aggressive in some places 
and it paid off. In Vancouver, for example, we 
had trouble finding the right room, and we de-
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Still, Mars at least will play to 
a lot of people in the greater New 
York market, as he's tapped for 
the Bamboozle Festival at Giants 

Stadium in East Rutherford, N.J., on May 1, a 
day the fest will likely host 50,000. "There's a ra
dius [clause), but Live Nation worked with us on 
that," Galle says. 

The tour works with different promoters 
across the country. "We used whoever we 
thought would do the best job in a particular 
market or who had the bestofler in," Galle says. 
The tour will play two n ights at the Gibson The
atre in Los Angeles after selling out the first one 
on the day of 011-sale. 

They'll play the Susquehanna Bank Center 
i n Camden, N.J.-just across the Delaware 
River from Philadelphia-to about 7,000, and 
Boston University's Aggann is Arena is sold out 
at 6,500. Galle says the tour is looking at bum p

ing up to larger venues i n several markets. 
Ticket prices are conservative, priced in the $25-
$49.50 range. 

Mars came up with the old-school poster pro
m oting the shows (at left), which harks back to 
old R&B concert posters of yore. 

"Bruno and Janelle got on the phone [and] 
discussed the artwork and imaging," Galle says. 
"Everybody's thinking is that Bruno will expose 

Janelle to some of his fans-radio fans, as she 
hasn't had a lot of radio- and Janelle is a cool 
act and she makes the vibe great." 

British h ip-hop artist Plan B, also on Atlantic 
and also booked by Paradigm , will open half 
the shows before embarking on overseas com
nutments. Mayer Hawthorne steps in for the 
remainder of the 27 dates. 

Galle says he has been "very strategic" with 
Mars' touring, basically taking baby steps. 

"In November, he did like two-and-a-half weeks 
in the U.S., h itting markets with underplays-
500-to 1,200-capacity rooms, mostly under 1,000," 
he says. "We kept it cheap, too, like a $15-$17 
ticket. Now we've bumped up the rooms, and 
we're coming with a bill people want to see." 

Production is coming together now and the 
show will begin rehea rsals in New York a week 
before the first date al Roseland. "From what 
I'm hearing, it will be a show people will walk 
away from and be very excited," Galle says. "I 
don' t want to give too much away, but Bruno 
an d his team are planning on putting together 
a great show." 

biz 
For 24/7 touring news 
and analysis, see 

• b illboard.biz/ touring. 

I 
I 
I 
I 
I 
I 
II 
I 
I 
I 
I 
II 
II 
II 
I 
I 
II 
I 
I 
I 
I 
I 
I 
I 
I 
I 
I 
I 
I 
I 
I 
I 
I 
I 
I 

GROSS/ ARTIST(S) Attendance 
TICKET PRICE(S) Venue, Date ~ity Promoter 

s4.41a,3oa 14·iltt34i!l#lf·i•Mi·J·tib·fi!t·i~ 
$238/$4725 ~!t~'ft2f-'f4 Oakland, C.llf., ~ ~~: ~; Uouts Live Nation 

$2,123,22S 
$375/$275/$ '25/ 
$95 

$1,678,962 
$175/$49.50 

$1,606,232 
$'75/$4950 

$1,462,754 
$ 1 75/$49.50 

$1,369,067 
$175/$49 50 

ANDREA BOCELLI 
BankAtlantk Center, Sunrise, 
F la., Feb, 14 

12,730 
18,t92 

IRON MAIDEN, RISE TO REMAIN 

Olympiski, Moscow, Feb . 11 16,439 
24.291 

LADY GAGA, SCISSOR SISTERS 

LADY GAGA, SCISSOR SISTERS 
Qw est Center, Omaha, Neb., 
March 17 

LADY GAGA, SCISSOR SISTERS 
AT&T Center, San Antonio, 
March 15 

LADY GAGA, SCISSOR SISTERS 

LIONEL RICHIE, GUY SEBASTIAN 

Pentagon Music Mal'\8gement 

Llve Nation 

Live Nation Global Touring 

Live Nation Global Touring 

Live Nation Global Touring 

Live Nation Global Touring 

$1,337,050 
($l3!A.\24 A.J:.lrafoY"\) 
$252 25/$ ·os 39 Acer Arena, Sydney, March 22 9,709 

10,288 Frontier Touring 

$1,313,005 
$'7~$49.50 

$1,111,850 

LADY GAGA, SCISSOR SISTERS 
14,385 
s~llout 

IRON MAIDEN, RISE TO REMAIN 

Uve Nation Global Touring 

~:::so:;:;-=) Indoor Stadium, Singapore, Feb. 15 ~•Jg
1
s l.AMC Productions 

$892,07S 
$'35/$25 

$588,268 
$"25/$45 

$518,134 
$'02/$47 

$470,335 
$55 50/$29 50 

$445,297 

ELTON JOHN, LEON RUSSELL 
Constant Center, Norfolk, Va., 8,335 
March 1$ stllout Live Nat ion 

K ISS 
Coliseo de Puerto Rico, Hate 6 ,677 
Rey, Puerto Rico, March 12 8,834 Linco ln Road Productions 

KEM, MUSIQ SOULCHILO, LEOISI 

Fox Theatre, Atlanta, March 10·11 :.•~r n,,o shows AEG Live 

SUGARLANO, LITTLE BIG TOWN, CASEY JAMES 

BOK Center, Tulsa, Okla., March S i_f
3
13 The Messina Group/AEG Live 

STONE TEMPLE PILOTS, REDCOATS, GRINSPOON 
(1,U.7.364 Au:.{tc:i\cn) Hordern Pavillon, Sydney, 
$8CJ 48 March 20 Frontier Touring 

$427,082 
$54 50/$24 50 

$415,80 1 
$55 75/$25 75 

$358,895 
$52 50/$25 

$337,900 
$55/$25 

$310 ,964 
$77/$,47 

$278,707 
$88.50/$24 

$277,457 
$4..:i 75/$30 75 

$276,990 
$80/$40 

$276,359 
$4'; 50/$3750 

$271,064 
$72/$37 

$269,240 
$'50/$25 

$263,333 

SUGARLANO, LITTLE BIG TOWN, CASEY JAMES 

~~~gh ~onter, Greenville, S.C., ~;~!_?t The Messina Group/AEG Live 

111@·1·i!·#l·l•i,IMl:iBii•kh~Mi·\ii1i{1#i¥ 
SUGARLANO, LITTLE BIG TOWN, CASEY JAMES 

Y:~k~~-:i~m:,F1t~~~~~ha12 ~·~:] The Messina Group/AEG Live 

111@·i·it·itl·i1iil1i~itiii·kN:Mi·iiiiZ.i§ii 
JERRY SEINFELD, MARIO JOYNER 

Fox Theatre, Atlanta, Marc:h 12 4,58 2 
:s~llout 

KIO ROCK, JAMEY JOHNSON, TY STONE 
5,843 
'9,.ll.9 4 

Live Nation 

JASON A LDEAN, ERIC CHURCH, THE JANEOEAR GIRLS 
McKenzie Arena, Chattanooga, 
Tenn., Feb. S 

7,511 
selloul 

Live Nation 

ROBERT PLANT, NORTH MISSISSIPPI ALL STARS 

Fox Theatre, Atlanta, Feb. S 4 ,460 
selloul 

MIKE EPPS, SHERYL UNDERWOOD 
Constant Center, Norfolk, Va., 
Feb.18 

CELTIC WOMAN 

6 ,272 
selloul 

Windstorm Productions 

North American Entertainment Group 

Fox Theatre, Atlanta, Feb. 23·24 i.:-t~t""o shows. Madstone Product ions 

LARRY HERNANDEZ 
Nokia Theatre L A. Live, LOS 
Angeles, F&b. 11 

HEART 

Gold envoice/AEG live 

($261,856 C.lil'OOi!n) K-Rock CMtre, Kingston, 
$69 89/S'iO ?.8 Ontar io, Feb. 12 Paul Meres Concerts 

$255,867 
( J26,9J0 reai~) 
$203 76/$ 7! 92 

$255,625 
$55/$25 

$2S4 ,875 
$'50/$50 

$242,858 
$37.75/$22.75 

$240,664 
$''0/$95 

$237,951 
$3775/$22 75 

$237,195 
$59 50/$39 50 

BACKSTREET BOYS 

OZZY OSBOURNE, SLASH 
Veterans Memorial Arena, 5,471 
Jacksonville, Fla., Fe b. 11 9 . .ll.b 

TONY BENNETT 
Broward Center, Au•Rene Theater, 2 ,496 
Fort Lauderdale, Fla., March S 2.603 

T4F-Time For Fun 

Live Nation 

in-house 

AVENGED SEVENFOLD, STONE SOUR, HOLLYWOOD UNOEAD, NEW MEDICINE 
Toyota Center, Kennewick, 
Wash., Feb. 12 

6,840 
Se-ll<X.ll 

Frank Productions, Knitting Factory Presents 

MAZE FEATURING FRANKIE BEVERLY, JOHNNY GILL, STEPHANIE MILLS 

Fox Theatre, Atlanta, Jan. 1 2,312 
4670 

Lll Boy Productions 

AVENGED SEVENFOLD, STONE SOUR, HOLLYWOOD UNOEAD, NEW MEDICINE 
Frank Product ions, Knitting Factory Presents, 
Mass Concerts 

JOHN PRINE, OLD CROW MEDICINE SHOW 

Fox Theatre, Atlanta, Feb. 25 4 ,491 
A f>70 

4 ,226 
A.776 

Outback Concerts 

Madstone Productions 
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1'Su Veneno 
composer: Anthon}' 'Romeo Santos 
publisher: Premiu1~1 Latin P ublishing 

''Te Com~ncC A Qucrcr 
composer: Ti to 'El Rambino' 

publishers, 
Sony/ATV D iscos Music Publ ishing, 

·n10 El Patr6n P ublisl'.ing 

"Te l'ido l'erdon ' 
composer: Ti to 'El BambinO' 

publishers; 
Sony/AlV D iscos Music P ublishiog, 

Tito El Pat rOn Puhlishing 

POP/BALADA 
1'Adonde Vamos A Parar'' 

composer: Marco Antooto Soli's 
publisher: Crisma 

"Alfjate Oe Mi' 
composer : ,'1ario D o mm (SACM) 

p ublisher, 
Sony/ATV Discos Music Puhlishing 

"Amor Q uCdau:·• 
composer: Rudy P erez 

publishers: Rubet Music 
P ublishing, U niversal Mllsica 

"Bien O Mal" 
composers: Ale jandro Sergi (SAOAlq, 

Julieta Venegas (SCA~) 

publisher, EMl April Music 

'·('.,olgando En T us Manos'' 
composer : Carlos Baute (SCAE) 
puhlishers: Carlos Baute {SCAE), 

EMl April Music, 
EMI Music Publishing Spain (SG,\E) 

EL PATRON 1 

PUBLISHING I 

ALEJANllRO SANZ 
PRE/,110 LATIN HERITAC E SONY/ATV DISCOS 

MUSIC PUBLISHING 
FDIT ORA DFI. ANO 

Candon Latina Del Ano 
• edito ra: Premium Latin Publishir1g ,~ 

TITO EL PATRON 
:PUBLISHING 

1 EDIT() R,~ l.'JDEl'H, DIENTE 
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".\1e Ena more De Ti'' 
composers: Carlos A. Cellcs, 
Angel L. L6pez, Paolo Tondo 
Publishers: Edilo r.a De: MUsica 

·Gala, EMI April Music, 
Loris.a Music Publishing, 

Songs Of Peer Ltd . 

''.~icntes" 
composers: Mario O omm (SACM), 

M6 nica Velez (SAC.SI) 

puhlishers: Pacific Latin Copyright, 
Sony/ATV Discos Music P ublishing 

"Nuemo Amor Sera l.eyenda'' 
composers: Alejand ro Sanz, 

Tommy Torres 
publishers: Mostlysadsongs, 

WB Music Corp. 

"Waka Waka 
(This Time For Africa)" 

composers: Jean Zc Bella (G E.'vt A), 

Eugene Victor Doo Reiley (GEMA), 

Jorge D rexler (SCAE), John G raham 
Hill, Emile Kojidie (CEMA), 

Zolani Mahola (S AM RO) 
publishers: Edicio nes SEA S.L!. 

(SCAl-:)1 EMI April Music1 

Rodcoman Music, Sony/ATV 
Tunes, WR Music Co_r~. 

URBANO 
''Ayer La Vi'' 

composer: Juan JesUs Santana LuRo 
puhlishers: · 

1--'erfect Latin Music Publishing , 
Scbast i.in Vidal Publishing 

"Estoy Enamorado~ 
composers: Gumz, 

Victor 'El Nasi' 
puhlishers: Universal MUsica, 

. VMEN 

''Loco·' 
co mposer; De xte r 

publisher: EMI April Music 

"Mi Amor Es Pobre'' 
composer : Rafael Pina, Wise 

publishers: Los Magnifikos Music, 
Sony/ATV D iscos Musk Publishing, 

Wise W l'ublish ing 

''Quiere Pa' Que Te Quieran" 
composer; Edgar Semper1 

Xavier Semper 
publishers, 

Ed ito ra De MUsica Mambo Kingz, 
Sony/ATV Discos Music l'ublishin~ 

TELEVIS16N 
''Ouella De Tu Amor'' 

composer; Lucero Hogaz~ Le6n 
publishers: Editora San Angel, 

EMI April Music 
programa: 

Telenovela 'O uella ne T u Amor' 

MUsica O riginal/lncidentaL 
'Juntas, Uni<los' 

composer : Carlos Marmo 
publisher: Nuestro Music 
programa: Copa Mundial 

aka 
for Africa)' 

composers. Jean Ze Rella (C l-:.\1A), 

Eugene Victor Dao Beiley {GEMA), 

Jorge Drexler (SC;A>\ John Graham 
Hill, Emile Kojidie (CE.\iA), 

Zolani Mahola (SAM RO) 

publishers, faliciones SEA S. L. 
(SGAE), EMl April Music, 

Rodeoman Music, Sony/ATV 
Tunes, \\lB Music Corp. 
programa: Copa Mundial 

"You Still Love Me'' 
composer; T ulio Cremisini 

puhlishers: 
Telemundo ,'vi.usic P ublishing, 
Universal Music Corporation, 

program a: 
Tdcnovda 'Alguien Te Mira' 

REGIONAL MEXICANO 
"90 Millas" 

composer; Jose G uadalupe Meza 
publisher: Music And Whisky 

"Amarle A La Antigua·• 
composer: Yoel Henriquez 

publishers: Cosas Mias Music 
Publishing, U niversal MUsica 

';El Enamorado ,w 

composer: Sergio Sanchez Ay6n 
publishers; Atlas Worldwidt.> 
Publishing, Topazio Musical 

"Ercs Todo T odo'' 
co mposers: Cesar Franco, 

,\r1ariano Maldonado 
publishers: Frahel Music, Pacific 

Latin Copyright, Universal MUsica 

"Esa Muchachita'' 
composer: 

Juan Oeluq ue D iaz G ranados 
publishers: Universal MU.Sica, 

Yotoco Canciones 

"Estuve·· 
composer: Joan Sebastian 
publisher: Vandcr Music 

"La Peinada' 
composer: 

J uan Najera An tUnez (S1\CM) 

puhlisher. SACM Latin Co pyright 

"Mente En Blanco'' 
composer: Daniel Niebla 

publishers: Pri111avt:ra Worls,vidc 
Music, Songs Of Hit Publishing, 

Topazio ,\.1usic.al 

''Miedo" 
composer: Maria C ristina Barba 

G utierrez (SAC\11) 

publisherc Sony/ATV D iscos Music 
Publishing 

11Mi Necesidad'' 
composer : Jose Luis Terrazas Jr. 

publishers: Ed itora Cruz De Pied ra, 
Songs Of Hit l'ublishing 

"Ni El Oiahlo Te Va A Querer' 
composer: Gabriel Ramirez Flores 

puhlisher; 
lnstitu to O e Oesarrollo Autoral 

"l--'or Que Me Haces Llorar" 
composer: Juan Gabriel 

publisher: U niversal Music -
MGB Songs 

''Se Me Va La Voz" 
composer: Roy Tavarc 

pltblishers: Rayahibe Music, 
Sony/ATV Discos Music Publishing 

''Tt: Amo'' 
composer : 

Ern.in Enrique Jimenez Pino (R\.\IJ 

publishers: 
Nayo International P ublishing, 
U niversal Music - MCB Songs 

''Te Ira Mejor Sin Mi' 
composer: Joan Sehac;tian 
publisher: Vander Music 
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TITO ' EL BAMBINO,' 
SONY/ATV WIN BIG AT 
ASCAP AWARDS 
Tito "El Bambino" was named 
songwriter of the year at the 
19th annual ASCAP Latin Music 
Awards on March 24 at the Ritz 
Carlton Hotel in Miami Beach. 
The awards honor the songwrit
ers and publishers of ASCAP's 
most-performed songs in Latin 
music In 2010. The song of the 
year award went to Aventura's 
"Dile Al Amor," penned by 
~memberAntha,y"Romeo" 
Santos. Sony/ATV Discos Music 
Publishing picked up publisher 
of the year, while Pacific Latin 
Copyright and Tito el Patron 
Publishing shared honors for 
independent publisher of the 
year. ASCAP also honored 
Alejandro Sanz with its Latin 
Heritage Award. 

Statefitrm -B11llloard. 
~!~~!5 

BILLBOARDEN 
CONCIERTO RETURNS 
IN APRIL 
Billboard, Telemundo and Car
denas Marketing Network are 
partnering again for the sec
ond annual Latin music concert 
series "Billboard en Concierto," 
presented by State Farm in as
sociation with Western Union 
and AT&T and produced by 
CMN. The seven-city concert 
series (April 3-15) will feature 
performances by two finalists 
for the 2011 Billboard Latin 
Music Awards: Mexican rock 
band Camila and tropical mu
sic star Tito "El Bambino." 
Camila will play shows in New 
York, Houston, Dallas and 
Miami, while Tito "El Bambino" 
will perform In Chicago, Los 
Angeles and San Francisco. 
Tickets will be available for free 
exclusively through the spon
sors, Telemundo and local ra
dio stations in each market. 
Telemundo will air the 22nd 
annual Billboard Latin Music 
Awards, presented by State 
Farm, on April 28 live from the 
BankUnited Center at the Uni
versity of Miami. For concert 
dates and more Information 
about securing tickets, go to bill
boardenconcierto.com. - LC 

Sephardic sounds: 
YASMIN LEVY If~,,~ 

/ ,'l\:..,,,,.~s 
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Ladino ;/ 
Intrigue 
Yasmin Levy Debuts On World , 
Music Chart With 'Sentir' __.,- 1 •),-• --. 

A simple album review on N PR's "All Things Con
sidered" seems to have lifted Israeli singer/song
writer Yasmin Levy's album "Sentir" to an unlikely 
world music chart debut. 

Unl ikely because levy s ings mostly in Ladino, 
a language spoken by Sephardic Jews 
that is derived from Spanish and in
cludes Hebrew, Aramaic and o ther 
influences. 

Latin 
Notas 

Since its U.S. release in February on LEILA 
New York indie Four Quarters Enter- COBO 
ta i nment, "Senti r" has generated only 
negligible sales in this country. But 
after music critic Banning Eyre's re-
view aired March 11 on "All Things 
Considered," U.S. sales of the album 
reached nearly 1,000 units for the week ended 
March 13, up 14 times over the prior week's sales, 
according to Nielsen SoundScan. 

That was enough for "Sentir" to debut at No. 7 on 
Billboard's Top World Albums chart. It's a modest 
success, but a notable one because it highlights how 
an artist who falls into a niche within a niche can 
still find an audience. 

While levy sings primarily in ladino, 
she has also composed and recorded in 
Spanish, incorporating elements of fla
menco in her music. For "Sentir." Levy's 
fourth album, she worked with Span
ish producer Javier Limon, best-known 
for "Lagrimas Negras," the collabora
tion between Cuban pianist Bebo 
Valdes and flamenco singer Diego "El 
Clgala." 

"People always ask me why I don't 
s ing in Hebrew.and I do, but only when it's l iturgi
cal songs." says Levy, whose fath er was a cantor. "He
b rew is the language that I speak. It's like buying 

milk. It has no magic for me. I find charm in Ladino 
and Spanish." 

Levy admits she writes in Spanish better than she 
speaks it. But the Latin influences on "Sentir" go be
yond language. Limon, she says, introduced her to 
elements of Cuban music that she hadn't experi
men ted with before. 

Four Quarters president Yusuf Gandhi says he's 
tried unsuccessfully to get Levy attention in the main
stream Latin press. But by going to an outlet like 
NPR, in tandem with her U.S. concert tour, Levy is 
reaching at least a portion of that elusive bilingual, 
bicultural audience not connected to traditional 
Spanish-language media outlets. 

The NPR review, Gandhi says, " really hit the nail 
on the head talking about the record being for every
body-Latino or Jewish." 

While a diversity of styles can make an artist dif
ficult to market, in Levy's case it has opened doors. 
Her tour, for example, included stops at universities 
where she lectured on Ladino tradi tions. 

Levy's agent, Thia Knowlton of IM G Artists. says 
her shows cater to Jewish audiences but also appeal 
to Hispanics intr igued by the fact that Levy sings 
and composes in Spanish. "They see the show 
poster," Knowlton says, "and they're intrigued." 

Gandhi knows it's unlikely that "Sentir" will be
come a blockbuster seller bu t expects it to surpass 
sales of Levy's previous album, "Mano Suave ," which 
has sold about 2,000 units since its U.S. release in 
2009, according to SoundScan. 

"Music is .. . an art form," he says, "and it's im
portant to keep it alive." 

biz For 24/ 7 Latin news and analysis, see 
• billboard.biz/latin. 

Alternative In The Andes 
Chile Prepares To Host First Lollapalooza Fest Outside The U.S. 

SANTIAGO, Chile-When Lol
lapalooza Chile takes place here 
at O'Higgins Park April 2-3, it 
will mark a big win for local 
music fans and for the country's 
hopes to position itself as a vital 
touring destination. 

The festival, Lollapalooza's 
first outside the United States, 
will feature Kanye West, the 
KIiiers and Jane's Addiction as 
headliners. Also on the bill are 
more than 50 other acts, includ
ing international stars like the 
Flaming Lips, the National, 30 
Seconds to Mars and Ben 
Harper, as well as local artists, 
many of whom have never 
played at a concert of this size. 

"This event forces us to do 
our best," says Chilean singer/ 
songwriter Francisca Valen
zuela, who will perform at the 
festival. "And it also reflects the 
thriving circuit of bands and 
musicians that live in Chile." 

Santiago-based promotion 
company Lotus Producciones 
signed a licensing deal with Lol
lapalooza founder/Jane's Ad
diction frontman Perry Farrell 

and his partners C3 Presents 
and William Morris Endeavor for 
the right to organize the fest for 
10 years In Santiago, with an op

tion to revise or renew the deal, 
according to Lotus director 
Maximiliano del Rio. 

The budget for the inaugu
ra I festival Is $8 million, 
backed with the support of 
major sponsors like Coca
Cola, Microsoft, Adidas, LG and 
HP. Tickets went on sale in 
early February and between 
40,000 and 50,000 people 
are expected per day. 

The Idea of holding Lolla
palooza in Chile came about 
during last year's Coachella 
festiva l, when Lotus execu
tives met with Farrell to dis
cuss the possibility of licens
ing the event outside the 
United States. Farrell told 
Chile's La Tercera newspaper 
in February that he had al
ready been looking for oppor
tunities to establish the Lolla
palooza franchise as an 
international festival and that 
he was more interested in 

Latin America than Europe 
because the latter already 
hosts many festivals. 

After visiting Santiago last 
October, Farrell was hooked. 
"It's a sophisticated city, with 
great hotels and entertainment 
venues and with a wonderful 
park against the backdrop of 
the Andes,'' he told La Tercera, 

adding that Chile's relative afflu
ence "makes it easier to de
velop the Lollapalooza brand 
and provides a stable platform 
to extend it elsewhere." 

Del Rio says Lollapalooza's 
spirit as an alternatlve music 

event made Santiago an at
tractive choice versus bigger 
cities llke Buenos Aires or Sao 
Paulo. Moreover, the Chilean 
capital has become an impor
tant concert destination com
manding the highest average 
ticket prices in the region, ac
cording to a 2008 study at 
Bernardo O'Higgins University 
in Santiago. 

Lollapaloozahasalsopushed 
Chile as a tourist destination. 
According to del Rio, interna
tional visitors have purchased 
about 5,400 tour packages to 
travel to Chile for the music 
fest. And for the first time, 
major artists who only visited 
Sa ntlago as an afterthought to 
playing Brazil and Ar
gentina will now make it their 
only Latin American stop. 

"All this growth illustrates 
how solid the market in Chile 
Is," del Rio says, "and that It Is 
fertile soil for musical events." 

- Claudio Vergara 

EN ESPANOL: All the great Latin music coverage you've 
,a)l"1 come to expect from BIiiboard- in Spanish. Go to 

billboardenespanol.com. 
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Someone asked Dave Grohl if rock'n'roll is dead. 1 It probaolri wasn't the wisest 
question to pose to a die-hard rocker like Grohl, who leads the Foo Fighters, and is 
considered by many to be the greatest rock drummer alive. 1 "I said, 'Dude, ask the 
130,000 people who are coming to see us at England's Milton Keynes Bowl in July. 
Ask the 2,000 people who were drinking and having the night of their life at South 
by Southwest," says Grohl, who in late March visited the conference for the premiere 

APRIL 2, 2011 

http://ebook-free-download.net/


of the Foo Fighte rs' revealing new James Moll-directed doc
umentary "Foo Fighters: Back and Forth" (see story, below) 
and played a packed gig at local staple Stubb's . 

"Just because rock'n'roll isn't No. 1 in the commercial main
s tream doesn't mean it's gone." he says. "It doesn't mean it's 
dead. All I know is what rock'n' roll means to me. It's this liv
ing, breathing thing that you can see in someone's eye." 

You don't need to catch Groh l's eye to know he's an authen
tic rocker. If his resume isn't convincing enough- he drummed 
for Nirvana before releasing the Foo fighters' self-titled debut 
as a one-man band in 1995-then his old-school approach to 
recording the Foos' seventh full-length album should castaway 
any doubt For "Wasting Light," due April 12 on Roswell/RCA, 
the band ditched Pro Tools and laid down the 11-track set-the 
group's most aggressive-sounding release to date- on analog 
tape in the garage of Grohl's home in Encino, Calif. Butch Vig
who helmed Nirvana's groundbreaking "Neverm ind" album
steered the Foo Fighters' first studio release since 2007's "Echoes. 
Silence, Patience & Grace." The set also features guest appear
ances by Nirvana bassist Kris t Novoselic and singer/guitarist 
Bob Mould (formerly of Husker Di.i and Sugar). 

"There's poetry in being the band that can sell out Wembley 
but also makes a record i n a garage," Grohl says. "Why go into 
the most expensive studio wi th the biggest producer and use 
the best state-of-the-ar t equipment? Where's the rock'n'roll in 
that? What happened to the kid who dropped out ofhigh school, 
painted houses and worked in a furniture warehouse just so 
that he could get on the road and fucking escape from every
thing? I don't like doing what people expect me to do." 

DUCKS IN A ROW 
Adopting vintage recording methods to produce a warm, nos
talgic rock sound is a dicey m ove in today's music climate. Pop 
music reigned last year with ar tists like Justin Bieber and Ke$ha 
commanding the sales and radio charts (Billboard, Dec. 18, 
2010). But while rock is experiencing a down phase in terms of 
album sales and radio listene rship, the Foo Fighters are confi
dent that the rock music buyer's market will welcome "Wast
ing Light" with open arms. 

Their optimism isn't unfounded. Since the band's launch 16 
years ago, i t has scored 24 hits on the Alternative chart and sold 
9.5 million albums (and 8.5 m ill ion track downloads) in the 
United States.accord ing to Nielsen SoundScan. And Groh 1, gui
tarist Pat Smear, bassist Nate Mendel, drummer Taylor Hawkins 
and guitarist Chris Shiflett are coming fully loaded ,vith an ar
senal of marketing and prom otional efforts in what RCA Music 
Group GM/execu tive VP Tom Corson calls "one of the m ost 
comprehensive campaigns I've ever been involved with ." 

In addition to concert and festival dates booked globally 
through the end of August, there's already a single at rock 
radio(" Rope"), various TV appearances and synch placements 
in the works (including a "Saturday Night Live" appearance 
on April 9), two new music videos, the exclusive vinyl covers 
album "Medium Rare" fo r Record Store Day (April 16). se
cret club shows in Los Angeles, a Foo-branded 1989 white 
limousine cruising the country previewing "Wasting Light" 
for radio stations and indie retaHers, another North Ameri
can tour planned for the fall and the forthcoming documen
tary. The Foos' cam p is also focusing part of its marketing/ 
promotional strategy on the "garage'' theme of the album. 
which includes a Blackl3erry-sponsorcd North American tour 
(brokered by MAC Presents) where the band will play in the 
actual garages of eight lucky fans. 

"Like anybody else who's making music right now, we're look
ing for new ways to let people know you have an album com ing 
out," says Mendel, the Sunny Day Real Estate bassist who joined 
the Foo Fighters in 1995. "There are lots of areas where you can 
be concerned or complain about the state of tlungs, but there 
are cool opportunities to do something different, too." 

So far, the buzz for "Wasting Light" is strong- especially on
line, where in addition to gritty videos for the punky song "White 
Limo" (featuring an appearance by Motorhead's Lemmy Kilmis
ter) and sinewy fi rst s ingle "Rope." numerous webs ites and 
biogs posted quotes from Groh! siding with Kings of Leon and 
Slash in slamming "Glee" creator Ryan Murphy for his nega
tive comments about being declined permission to use certain 
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songs on Fox's show. (The Foo Fighters share Sony Music En
tertainment as a parent company with "Glee." wh ich releases 
its albums through Columb ia.) "You shouldn't have to do fuck
ing 'Glee,' " Grohl told the Hollywood Reporter. 

"Glee" -bashing aside, the Foos have also experienced success 
at rock radio in recent weeks. "Rope" recently topped Billboard's 
Alternative char t, giving the group i ts eighth No. I. The five
piece is now the first act with Alte rnative No. ls in the 1.990s. 
2000s and 2010s. The band :also ties U2 for fourth-most leaders 
in the chart's history, with only the Red Hot Chili Peppers (11), 

Linkin Park (10) and Green Day (nine) boasting greater sums. 
Radio programmers are thrilled to have new music from the 

rock vets. "This album is great for rock radio," says Matt Pin
field. who hosts the morning show with PD Leslie Fram at al
ternative WRXP New York. "Rock radio needs the Foo Fighters 
and the Foo Fighters need rock radio. It's a great relationship." 

Fram adds, "You have to realize that most people in alterna
tive radio have been with this band from day one. So for them 
to be year after year a core i>and for alternative radio-and one 
of our top five core bands-it's very im portant that we keep cur
rent music from the Foo Fighters on the radio station." 

RCA Music Group senio•r VP of rock music Bill Burrs, who 
has worked off and on with Groh! since Nirvana's demise in 
1994, plans to follow "Rope" with another heavy-hitting rock 
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track. "Normally we'd go rocking into sometlung like a 'Times 
Like These' or 'Long Road to Ruin,' then come back with an
other rocking song." he says, noting that the follow-up single 
is a toss-up among "Bridge Burning." "Walk'' or "These Days." 
"We're going to keep it in the vein of rock'n'roll because that's 
what this record is real ly about." 

ROUGH FOR ROCK-ANO All GENRES 
In recent years, rock radio has experienced a decline in listen
erslup. The Nielsen BDS audience totals forthe No. 1 song on 
the Rock Songs chart have dipped from about 15 m illion-JG mil
lion each weekinmid-2009 to about 10 million in recent months. 
Nevertheless, "Rope" is at 15 million on this week's list, the high
est sum for a No. 1 on the chart since February 2010. 

Looking at the past 10 years, in late 2002, 86 stations were play
ing the No. 1 song on the Alternative chart; nine years later, there 
are 61, a drop of25 that reflects the hefty number of stations that 
have either all-out switched or tweaked their playlists signifi
cantly from a core alternative focus. "A lot of the traditional in
dicators indicate that rock needs a refresher and is in a b it of a 
down cycle. What's happening more is that rock music is being 
consumed in ways that it wasn't consumed before," RCA's Cor
son says. "Yes, there are less stations playing rock music. And 
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King of rock: DAVE GROHL leads 
the Foo Fighters during a show at 

South by Southwest. 

the audience has dwindled because it's moved online a lot." 
Since 1994 (the first year for which Nielsen Sound Scan still 

has genre data available on its current s ite) alternative rock has 
seen its sales soar from 13.4% of total U.S. album sales to i ts 
peak in 2004 when it comprised 20% of all U.S . album sales. 
Since that year, however, the genre has slid backward. ln 2007, 
alternative rock comprised 17 .7% of the album market, rebound
ing somewhat during the next two years to 18.9% (2008) and 
18.2% (2009) before fall ing to 16.5% (2010) of all U.S. albums. 

THE FOOS' EXCELLENT 
ADVENTURE 
Dave Grohl wasn't planning to watch 
the March 15 premiere of his band's 
new documentary, "Foo Fighters: Back 
and Forth," at Austin's 1,200-seat Para
mount Theatre during South by South
west (SXSW). But he couldn't refuse 
his better half. 

Big night: The Foo Fighters documer-itary "Back 
and Forth" premiered at Sout~_.by Southwest. 

''We made our speech at the beginning 
of the film, and as we walked out I stopped 
to get some popcorn and Twizzlers. Then 
my wife said, 'Why don't we stay?' " They 
ended up watching from the balcony. "It 
was a trip to see people's reaction to the 
good things and bad things, and to hear 
the laughter and uncomfortable sil ence." 

The James Moll-directed film (pro
duced by Spitfire Pictures in association 
with Allentown Productions) covers the 
Foo Fighters' 16-year history, from Grohl 
conceiving the group following the 
abrupt ending of Nirvana in 1994 to the 
making of the Foos' new set, "Wasting 
Light." It includes candid interviews with 
all five current members of the band, as 
well as former members William Gold
smith and Franz Stahl. 

Foo Fighters p laying their new album 
front to back. On April 8, the film will air 
on VHl, VHl Classic and Palladia. Spit
fire and the group are hoping for a more 
traditional theatrical run, and a DVD with 
extras will likely come in May, according 
to producer Nigel Sinclair. 

was fascinating to see the dynamic in 
the marriage that takes p lace within a 
band like this. And when it does work 
how great it is, but when it doesn't work 
how devastating it can be," 

Sinclair believes "Back and Forth" will 
play a large role in helping bring aware
ness of "Wasting Light." "Because the 
a lbum is so heavily featured in the film, 
this album has become inextricably iden
tified; ' he says. "So the album helps the 
film and the film helps the album." 

Moll says he was given full creative con
trol of the film's direction and compiled 
more than 1,000 hours of historical and 
new footage. "After meeting the guys, I 
knew right away that I wanted it to be their 
story as told by them;• Moll says, noting 
that the process took about six months. 

But backatSXSW, Groh! had a differ
ent takeaway. "It was like watching a 

movie,'' he says, "but with my face the 
size of a blimp, and that scared the shit 
out of me." - MP 

The documentary will be shown at 80 
U.S. theaters on April 5, and immediately 
be followed by a live performance of the 

"Once I started getting Into the meat 
of it and finding out the history of the 
band and the inte raction,'' he adds, "it 

So far this year, alternative rock accoUJ1ts for 17.1% of U.S. 
album sales. In 2010, new rock albums by Kings of Leon ("Come 
Around Sundown"), My Chemical Romance ("Danger Days: 
The True Lives of the Fabulous Killjoys") and Linkin Park ("A 
Thousand Suns") likely failed to sell as well out of the gate as 
some in the music business expected for such high-profile bands. 

Granted, album sales continue to decl ine in all mus ical gen
res. nut, for instance, in the 15 weeks following the release of 
My Chemical Romance's "The Black Parade" (2006), the set had 
sold 889,000 copies, according to Nielsen SoundScan. In the 
same time period in 2010, follow-up "Danger Days" shifted 
238,000 units. The trend is similar for the other aforementioned 
releases. The Foo Fighters' best-sell ing album, ··The Colour and 
the Shape" (1997) , has sold 2.3 million copies, while 2007's 
"Echoes" has moved nearly 900,000. 

But the downturn certainly hasn't dampened the band's spirit, 
especially since it still does well on the road. In 2008, the Foo 
Fighters grossed $19 .4 million from 4 2 arena concerts that drew 
more than 431,000 fans, according to Billboard Boxscore. 

And thanks to a hefty album promotion campaign spear
headed by Silva Artist Management (the Foo Fighters are man
aged by John Silva) and RCA, fans will have plenty of reasons 
to purchase •wasting Light." One reason in particular: Alim
ited number of physical copies will include a piece of the mas
ter tape used to make the recording, accord ing to RCA Records 
senio r VP of artist development Aaron noms. 

Also: They're em bracing digital practices to build awareness 
for"Wasting Light," which began late last year w ith Groh] using 
Twitter to tease fans with photos and news updates about the 
recording of the album. "That's certainly something we haven't 
had in the past," Borns says, adding that other early digital 
strategies included offering brief song clips on the band's web
site as well as a free ringtone of"nridge Burning." "The band 
wanted to be more engaged with the fans earlier this time." 

In addition to a TV partnership starting in April with ES PN 

to feature Foos tracks" I Should Have Known," "These Days," 
"Rope" and "Walk," the group has synch placements in the 
works for a couple of upcoming films, though Borns declined 
to reveal specifics. nut in an effort to further engage the band's 
younger demographic, it partnered with Fuse for a contest that 
allows fans to submit their own videos for each of the 11 songs 
on "Wasting Light." In the week following the album's release, 
a special program will air on Fuse to debut the self-made clips. 

Groh! acknowledges that the Foo Fighters' fans have changed 
during the band's 16-yearcareer, and that younger, more tech
savvy listeners are coming on board each day. 

"Our relationship with our fans is different now than it was 
IS years ago, because the range in age is really wide," he says. 
"I'll look down and see kids that are 8 years old with Foo Fight• 
ers shirts on singing every word, and then I'll see their 65-year
old mustached dad with a beersittingacoupleseatsabovethem." 

"THIS ALBUM IS GREAT FOR ROCK RADIO. 

Grohl adds that "Wasting Lighr is the last Foo Fighters album 
owed to RCA under the band's contract, though the label de
clined to comment on its contractual status with its artists. "Our 
deal is up," Groh! says, noting that the band technically makes 
albums under Roswell ("Which I'm the fucking president of," 
he says) and hasn't yet discussed where its next album will be 
released. "We haven't seriously talked about it. n ut they're great 
people that I loved working with for a long time." ROCK RADIO NEEDS THE FOO FIGHTERS 

AND THE FOO FIGHTERS NEED ROCK 
RADIO. IT'S A GREAT RELATIONSHIP." 

MATT PINFIELD, WRXP NEW YORK 

For now, Crohl isn't worried about the business side of his 
music, he's relishing every moment at the forefron t of what 
some believe is a dying genre. "To me, rock'n'roll is analog. 
Rock'n'roll is imperfection," he says. "Rock'n'roll is musicians 
onstage who aren't pretty and don't sing perfectly. They get a 
little drunk and don't soUJ1d like the record. And they don't have 
computers behind them fucking playing things for them. To 
me, rock'n'roll is fucking real. It's alive and well." 
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TOUR BUDGETING, 
INTERNATIONAL TAX 

LAWS, NONTRADITIONAL 
REVENUE STREAMS

TODAY'S BUSINESS 
MANAGERS MUST BE 

ON TOP OF IT ALL 

BY GLENN PEOPLES 
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W 
hen award-winning recording artists give 
acceptance speeches, they thank a parade 
of people. Fans receive words of gratitude. 
Personal managers get thanks. Label pres
idents feel the love. Another artist whose 

work inspired a Grammy Award-winning set might even hear an 
emotional thank you. 

But a proclamation of thanks for a business manager' Don't 
count on it. 

Although business managers receive few public declarations 
of appreciation, they play an iintegral role in an artist's career. They 
track receipts and expenses , perform audits and set tour budg
ets- among a litany of other duties. And as the music business 
has evolved, so has the work-ofbusiness managers, forcing them 
to adaptto changing market conditions that require a greater em-

phasis on cost control, nontraditional revenue streams and shifts 
in tax laws. The behjnd-the-scenes role ofbus iness managers has 
become even more crucial to an artist's longevity. "The broad 
term," says veteran business manager Jantle Cheek of Flood, 
Bumstead, McCready & McCarthy, a Nash,•ille-based firm that 

represents such acts as Pearl Jam, Dierks Bentley and Kelly Clark
son, "is to be a financial watchdog for the artist that hires me." 

Consider their crucial role in artist development. Business 
managers have historically been tasked with taking label and 
publisher advances and managing monies so that an artist has 
time to build a career with some sense of security and comfort. 
"It takes years and years," Cheek says, •and albums and albums 
to develop yourself as a viable live act, (reaching! a place where 
you can support yourself and pay bills." 

But as the dollar amounts of typical advances have fallen, artists 
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have less to work with. ·Now wff re seeing the possible $100,000 
[label] advance, which is nothing," says Diane Kruse ofRash
ford Kruse & Associates in Nashville, which represents a vari
ety of entertainment industry clients, including emerging country 
artists. Reduced touring and marketing support adds further 
chalJenges, requiring artists and bus iness managers to proceed 
even more cautiously. 

"There's not a magic solution out there," Cheek says. "Times 
are tighter." 

THE IMPACT OF MULTIRIGHTS DEALS 
The emergence of multirights deals. which give labels a cut of 
ancillary revenue streams from touring, merchandise sales and 
sponsorsh ips. has required business managers to embrace dif
ferent strategies in the early years of an artist's career. Such 
arrangements can potentially help new artists snare a larger up
front advance in exchange for a piece of their tour receipts or 
merch revenue. But keeping track of the financial components 
of a multi rights deal adds layers of complexity that didn't exist 
in previous contracts. "We shudder when we see somebody come 
in with a deal like that," Kruse says, adding that they can be ·a 
financial nightmare" to keep track of. 

For example. multirights deals require business managers 
to figure out what percentages of various revenue streams trickle 
down to the numerous parties involved in those deals. Prob
lems ar.ise when a contract doesn't define these terms clearly. 
"Everything stops because everybody's fighting over that couple
percent variable," Kruse says. "We run into some real account
ing nightmares." 

In addition to creating extra work for the artist's team, mul
ti righ ts deals can leave some artists. particularly emerging acts. 
earning less than they did under traditional record contracts. 
Kruse says. 

In these situations, Kruse and her team develop budgets that 
take into account a young artist's financial reality. That can mean 
staying in a van instead of using a tour bus. Or sleeping on the 
bus instead of getting hotel rooms for the artist's traveling team. 
Or paying support staff less so the artist can take home a bit 
more. "Our yotmger artists are getting stuck on those deals be
cause they're not being offered anything different," she says, 
"and they don't have the ability to demand anything different." 

"They get out of[the contract] after three or four years of real 
hard work and don't have a whole lot of money to show for it," 
Kruse says. "A lotofthe time. it's debt they end up having at the 
end of something like that . . I'm surprised there aren't more 
people out there who have gotten burned." 

As revenue from recorded-music sales continues to decline 
for artists at all levels of their career, the importance of touring 
continues to be the primary focus of young and established per
formers al ike. ·A lot of the focus has become touring-centric 
because that's one of the health ier s ides of the business," says 
Bill Vuylsteke, senior managing director at Provident Finan
cial Management in Santa Monica, Calif Vuylsteke's clients in
clude Sheryl Crow, Shakira, Metallica and the Red Hot Chili 
Peppers. "It's monitoring tours, budgeting tours, follow-up and 
collections," he says. "We act as the CFO for the tour." 

In the past. touring was mostly seen as a marketing activity 
to promote the sale of music, and the money spent on touring 
was considered an investment toward boosting radio play and 
album sales, which is where the real money was. But now that 
pla)fog concerts has become a vital profit generator unto itself, 
artists no longer lose money on touring with the expectation of 
making it up elsewhere. As a result, business managers are in
creasingly focusing on controlling touring costs and improving 

an artist's return from live performances. "It requires a lot more 
micro-management and exact budgeting," Vuylsteke says. "It's 
a lot of work on our part to get things rolling . .. and make sure 
we're monitoring every penny." 

KEEPING UP WITH CHANGING TAX LAW S 
Adding to an artist's challenges on tne road have been new tax 
accounting issues brought on by the recent recession. Some 
financially troubled state governments have been raising tax 
rates that affect touring artis ts in an effort to narrow yawning 
budget deficits. 

Lainie Allbee, a partner at Martin Allbee & Associates in 
Nashville, wh ich represents such acts as Brad Paisley and Skil
let, says bus iness managers need to stay on top of the changing 
requirements for visiting performers. "Every time you turn 
around, another state is holding out its hand," Allbee says. At 
the same time, the federal government has been more aggres
sive in staying on top of foreign artists who tour the United States, 
requiring them to work out cen tral withholding agreements 
with the Internal Revenue Service (Billboard, July 17, 2010). 

"THERE'S NOT A MAGIC 
SOLUTION OUT THERE. 
TIMES ARE TIGHTER." 

-Jamie Cheek, 
business manager 

"There arc a lot of hoops you have to jump th rough." says 
Charles Sussman of Sussman & Associates, a business man
agement firm in Nashville. "You have to register with Social Se
curity here. You have to give them a Social Security number. You 
have to file individual tax returns here." When U.S. artists tour 
overseas markets. they face similar challenges. Sussman says. 
"It's becoming more and more[com_pl icatcdj as countries need 
more money. They're cracking down more and more." 

Meanwhile, one of the biggest changes affecting the role 
of business managers has been advan ces in digital distribu
tion, which enables artists to bypass record labels and sell 
music d irectly to consumers. It's a conversation that Cheek 
feels is taking place more often with his clients. "I don't know 
if I've lived long enough to say it's unique to our times," he 
says, "but certainly I feel like I'm coming across more situa
tions where artists are looking at ways to finance projects 
themselves .. . and if they partner with a label, to do it only 
in a d istribution capacity." 

Artists who sell music and merch directly to consumers re
quire a differentsetof skills from a business manager than those 
who go through labels and merch vendors, Vuylsteke says. His 
firm increasingly finds itself focusing on services needed by in
dependent, DIY artists. 

"There are a lot more clients who are unsigned and doing 
their own th ing; they've taken the bus iness into their own 
hands," Vuylsteke says. "We have a mus ic publishing admin
istration company, a royalty department that does artist roy
alties and publishing royalties. We represent record companies 
that are owned by our clients. We've always done that, but now 
it's increasing." 

Addithmal reporti11g by M itche/.l Peters. 

HOWTOHIREA 
BUSINESS MANAGER 
It can be one of the most financially important decisions 
an artist makes. Nashville-based entertainment lawyer 
Sawnle "Trip" Aldredge has five good tips. 

1. FIND A GOOD CULTURAL FIT 
It's really important that the business manager and 
the artist understand each other. An artist wants to 
make sure whoever they're dealing with understands 
them and is on the same wavelength-meaning they 
don't question their lifestyle and habits. At the same 
t ime, the business manager has to have a level of 
respect so the artist will liste n to them. An artist may 
go through several personal managers or lawyers. In 
those cases, it's good to have a business manager 
that gives a sense of continuity. 

2. UNDERSTAND THE SERVICES BEING OFFERED 
Typically, a business manager charges a percentage, 
like 5%, or gets a monthly retainer. You want to make 
sure what you're paying is appropriate for what 
you're getting. And you've got to know what you're 
paying for. For example: Are royalty audits part of this 
process? Is tax preparation part of this process, or is 
that something you pay separately for? Every 
company I've seen is different. 

3. DETERMINE WHO YOU'LL DEAL WITH 
At some of the larger business management firms, 
you have principals and a second level of business 
manage rs, and then clerical people who generally 
know everything. If it's a company where there's a 
rotating cast of clerical people , the re could be 
mistakes. Things get overlooked. Bills don't get paid. 
Checking accounts can be unbalanced. If you have 
high turnover, it can get chaotic. I know some 
business managers who are the principals and are 
hands-on with each client. I know other people who 
are big-picture types and they let associates handle 
the day-to-day stuff. I've seen situations where that 
can be confusing and, In some cases, uneconomical. 

4. KNOW WHAT TAX ISSUES THE MANAGER CAN 
HANDLE 
There are tax issues in a ll 50 states when you're 
touring-sales taxes, excise taxes. Artists who tour In 
different states have to be responsible for accounting 
to the tax authorities in each of those states. You've 
got to have a business manager that's up to speed on 
these issues. It's very sophisticate d. It's not 
something your local [certified public accountant] 
can handle for you. International taxes are a 
nightmare trying to decipher. I've seen plenty of 
instances on an international basis where money was 
left overseas because no one knew to get it, or they 
didn't file the proper forms. 

5. UNDERSTAND HOW THE FIRM TRACKS ANO 
COLLECTS ROYALTY PAYMENTS 
If you're hiring a business manager, you're looking 
for them to collect your royalties and pay your b ills. 
You need to ask how they go about doing that, 
which means asking: Do they have a system in place 
where they review your contracts? Do they know 
when the payments are due, and do they track 
them? Or do they just wait for the checks to come 
in? You've got to aggressively track these things 
because a lot of publishing companies and record 
labels don't pay on time-or don't pay at all. 

- Interview by Glenn Peoples 
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"Music and entertainment industry education is one of the fastest-growing 
segments of instruction," says John P. Kellogg, assistant chairman of the 

music business/management department at Berklee College of Music. And 
to keep our business healthy, attention to the development of knowledge 

must be paid. From the best schools for learning to build music apps to the 
changing core at conservatories, Billboard brings you . .. 

REAL 
GENIUS 
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'MUSIC IS FUNDAMENTALLY 
AN ENTREPRENEURIAL 
ENDEAVOR'-SOME 
CONSERVATORIES ARE 
CHANGING COURSE TO 
REFLECT THE TIMES 
BY LEILA COBO 

One of my most enduring memories of music school: Panic. 
There I am, waiting anxiously outside the vaulted wooden 

doors of John C. Borden Auditorium at Manhattan School of 
Music (MSM), listening to the strains of piano music coming 
from within. It's jury time-the single most important mo
ment of the term-when you're required to perform before a 
jury of teachers. It was New York, the late '80s, and for conser
vatory students everywhere, performance was all that mattered. 
Little did we know that chops and soulfulness only get you so 
far. That business acumen and marketing savvy matter. Things 
that no one bothered to teach. 

But today, many traditional mus ic schools around the coun
try are adapting their curriculum to better prepare their per
formance students for the reality of the marketplace. "I've been 
running music schools in various places for a quarter of a cen-

ILLUSTRATION BY JESSE LEFTKOWITZ 

tury, and in the last five to 10 yens there's been a sea change 
in the worldview of the students," MSM president Robert Sirota 
says. "Up against that is the model of the music conservatory, 
which hasn't changed significantly in 200 years." Until now. 

Sirota launched last fall the Center for Music. Entrepreneur
ship. The curriculum was developed by a th ink tank of musi
cians and music industry insiders. Edward Klorman-a 
Juilliard-trained violist who founded the Canandaigua Lake
Music Festival and helped establish Classical Blue Jeans, an in
teractive concert series- was hired to run it. "There's a lot of 
stuff you neverlearn in music school ," Klorman says. "My goal 
is to open up people's minds to a, w ide range of poss ibilities 
and give them the tools to make that happen. Be your own man
ager. Rent your hall. lm~te your own critics. That's how Lady 
Gaga started. That's the entreprenemial spirit." It sounds so 
basic that i t begs the question: Why wasn't it done sooner> 

Changing curriculum ata university level is often a monumen
tal task that involves multiple bureaucracies. Many schools offer 
music management or recording industry majors but are often 
distinct from the performance majo rs, and performance students 
aren't required to take those classes. At a smaller conservatory 
like MSM- which has 900 students- a president like Sirota can 
move things along quickly. Similarly th.is past fall, the University 
ofMiam?s Frost School of Music launched the Experiential Music 
Curriculum, which requires all music majors, including perform
ance majors, to take core music business classes like Entrepre
neurship for Musicians and Music Business Essentials. 

"The idea is not to create arts managers, but artists who can 
manage their own careers and the careers of their colleagues," 
Sirota says. "This is a b roader charge than anyth ing done be
fore, and it responds to the fact that young musicians are doing 
these things anyway." 

"There are many people interested in incorporating these con-

cepts," says Christopher Sampson, founding director/associate 
dean of the Popular Music program at USC's Thornton School 
of Music. "It's just that no one knows exactly how to do it.• The 
130-ycar-old university has long had its music conservatory, and 
when itlaunc.hed its music industry degree in the 1990s, itwas 
distinct from the performance side. Sampson designed a new 
degree, in Popular Music, two years ago. "It requires," he says, 
"that someone going into this profession is aware of the busi
ness landscape as well as the technical landscape." Applications 
to the program have risen by 90% s ince its inception. 

The bottom line is that quality of perfo rmance shouldn't be 
compromised. But, Sampson says, "being a fantastic player is 
not enough. It's almost a given. And you have to have a num
ber of other skill sets in place to have a fighting chance-com
munication skills, organizational skills. I keep reminding my 
students . . . that a career in music is fundamentally an entre
preneurial endeavor." 

Unlike at MSM, at USC classical majors still aren't requ ired 
to take music industry or entrepreneurship courses. 

"The difficult thing with 'entrepreneurship' is it sounds too 
commercial," Klorman says. ''And also, there are only so many 
hours of the day, and every hour the student spends writing a 
gran t application is an hour you don' t practice. But the culture 
is changing ... because you're seeing people who have risen 
as a result of their entrepreneurship." He cites alumni like con
ductor Alondra de La Parra, who founded the Philharmonic 
Orchestra of the Americas and has a recording deal with Sony, 
and Da-~d Handler and Justin Kantor, who founded New York's 
Le Poisson Rouge, an "art cabaret" that seats 250 and presents 
everyth ing from class ical to alternative music. 

"Conservatories for too long have asked the question, 'How 
good are you?' " Klorman says. "And the question should be, 
'How are you good?' That's what success is." 
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SCHOOLHOUSE 
ROCK 
A PLACE WHERE FREAKS, GEEKS AND 
GOSSIP GIRLS CAN ROCK ALL THE WAY OUT 

hone· School of 
Each one, tea~truct~r GENE 
Rock guest ,n s the kids. ., SIMMONS love 

BY PHIL GALLO 

When Chris Catalano became CEO of School of Rock, the fi rst 
step he took was to address the company's miss ion s tatement. 
Founder Paul Green liked "saving rock'n'roll one kid at a time" 

when he con ceived the idea for the school in 1998, but Cata
lano deemed that vision "a bit misguided." 

After two days of group meetings that brought together instruc• 
tors, parents and franchisees, School of Rock had a new tag line: 
"l nspiringkids to rock on stage and in l ife."Thatwas summer 2010, 
coinciding with School of Rock's new owners' plan to expand the 
number of school locations, consider international partners and 
drive home the notion that the school is a "community-based" learn
ing center. "We teach the kids how to play a Led Zeppelin song. 
From there they can then learn about the blues." Catalano says, 
summariz ing the school's song- and performance-based method
ology. "The teamwork aspect is really important." 

"The best way to learn music is to play music," says School of 
Rock senior VP of marketing Alyson Shapero, who joined the 
company last June after working at label Razor & Tie, in distribu
tion at WEA and as an owner of Kinetic Records. She has first• 
hand experience as the mother of a School of Rock student. "We 

get them into a song and through that they learn scales, chord 
progressions," she says. "You find that they want to play more." 

Sterling Partners, whose educational portfolio includes Syl
van , acqui red School of Rock in 2009 and has increased the num
ber oflocations to 60 during the I ast two years. The company plans 

to continue growing, making a p ush in the West, Texas, Midwest 
and Canada, and is in discussio11s regarding expa11Sion into Jndia, 
Brazil, Ecuador and Asia. In each of those instances, locals from 
the countries have reached out to Catalano and School of Rock. 

Not surprisingly, School of Rock is strongest in the Northeast, es
pecially New Jersey, and around Chicago. "Opening another 100 

schools over the next several years is possible, but we have to make 
sure we have the right partners," Catalano says. "Partners come in 
and get the r ights to open two or tluee schools. We don't sell 10-school 
deals, and we ask that our franchisees open schools one at a time." 

School ofRock isn't looking to build a collection of exact replicas. 
Owners are asked to have a consistency in signage, create rehearsal 
roor11S and ensure students' safety in the building. The franchise 

fee, setting up a space, hiri11g teachers and acquiring equipment can 
be done for less than $200,000. About 6,000students are in the School 
of Rock system, which has focus-ed on serving musicians between 
the ages of9 and 18. The company is furtherdevelopingcurriculum 

• Our facilities are among the finest in the word. 

• 1300 students pursuing Bachelor of Science and 
Master of Fine Arts degrees 

• Concentration areas: Music Business/ 
Audio Production/Commercial Songwriting 

• 28 full-time faculty members 

• Production faci lities include 6 recording studios/ 
Mastering lab/Midi lab/Digital Audio lab 

·~·-- . --
• M usic Business courses include Copyright Law, Artist Management, 

Marketing, Publishing, Concerts and Touring 

• 3 alums and 1 faculty member received a total of 6 Grammys at 
the 53rd Annual Grammy Awards 

MTSU Department of Recording Industry 

to extend into college-level band coaching, songwriting and produc
tion as well as reaching into elementary school. Shapero says School 
of Rock has seen 5- and 6-year-olds succeed in the school. 

One advan tage of having locations near such musical hotbeds 
as New York, Los Angeles and Chicago: guest teachers. Kiss' Gene 

Simmons and Marilyn Manson's Twiggy are among the rockers 
who have performed with students and provided guidance. When 
bassist Mike Watt, a founding member of the Minutemen and 
Firehose and currently in the Stooges, dropped in on a Los An
geles classroom, he was pleasantly surpr ised when the student 
bands performed the Minutemen's "History Lesson Part II." 

"My school of rock was in the bedroom jamming to Creedence 
songs," says Watt, who grew up in San Pedro, Calif. He tried to 
learn the clarinet in junior high school and managed to stick with 
mus icafterhewas tossed from the marching band. Playing in the 
Minutemen, he says, provided a mom-approved activity that he 
and bandmate D. Boon could do together after school. Those were 
the types of stories the students wanted to hear. 

"The kids are earnest,• Watt says. "They ask more about the jour
ney [ofbeing a musician[ rather than where [to] put your hands [on 
an instrument[ ... Perry[Farrell once] told me: 'Never lose the ch ild's 
eye of wonder.' I th in_k I quoted h im when I was there." 

http://recordingindustry.mtsu.edu • 615-898-25 78 • dpotter@mtsu.edu 
l • ·I 
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Introducing the Bandier Class of 2011 ! 
Dan Bagnall Jeremy Garber Samuel Mason 

Andrew Beyda Michael George Michael McNeill-Martinez 

Elizabeth Carioti Rachel Helman Kaitlyn Moore 

Daniel Creahan Cameron Hepburn James Mordowanec 

Caitlyn Davis Trevor Kiviat Alison Murphy 

Trevor Elwell Brittany Lahm Rachel Pavlas 

To review Class of 2011 resumes, visit vpa.syr.edu/bandier/classof2011 

The Bandier Program-our graduates are uniquely well prepared. 
• At least three internships required for graduation. 

• Off-campus semesters in London and Los Angeles, including full curriculum and internship. 

• A unique multi-disciplinary bundle of skill sets gained through study in SU's S.I. Newhouse School of Public 
Communications, the Martin J. Whitman School of Management, the iSchool (information studies), 
the College of Arts and Sciences, and hosted by the College of Visual and Performing Arts. 

• Weekly lecture series provides constant contact with business thought leaders. 

• StudenVMentor relationships with the music industry's best. 

• Curriculum continually revised to keep pace with the industry. 

ER 
FOR MUSIC AND THE ENTERTAINMENT INDUSTRIES 

• • vpa.syr.edu/bandler 

Jeremy Robinson 

Haskell Silvera 

Nate Stein 

Christina Tan 

Kyra Zeller 
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BE TRUE TO 
YOUR SCHOOL 
FORMER MUSIC STUDENTS SPEAK 
OUT ABOUT MUSIC EDUCATION-AND 
WHY THEIR ALMA MATER ROCKS 

BRONAGH HANLEY 
OWNER, BIG NOISE PUBLIC 
RELATIONS 
Syracuse University College 
of Visual and Performing 
Arts, '90 
It 's a big school, but it felt like 
you were part of a much 
smaller campus. Every night, 
you could find something 
cool to do. It was fun. 

The most important t hing 
to consider when choosing a 
college for music educat ion is 
the inst ructors-and I'm not 
just talking about the 
professors. Syracuse Stage 
was t here in town, and the 
actors came in, t alked to the 
kids . .. people from the 
[ Syracuse Sympho ny 
Orchestra). too. Real people 
who are actually engaging in 
their passion and making a 
living out of it. It"s g reat to 
think, .. , can be the best cellist 
in the world," or, " I can be t he 
next Maria Callas," but it takes 
a tremendous amount of 
dedicat ion and sacrifice. 
Getting taught the practical 
life application is important. 

CHRIS RAMOS 
PRODUCER/DJ 
Harris Institute for the Arts, '11 
What I loved most about 
Harr is Institute is the 
knowledge and experience 
the teachers handed down to 
us. From marketing to law, 
theory to math, everything is 
related to music, so no course 
feels like a waste of time. 

PHIL TAN 
ENGINEER; THREE-TIME 
GRAMMY AWARD WINNER 
(RIHANNA, MARIAH CAREY, 
LUDACRIS) 
Full Sail University, '90 
After graduation from Full 
Sail I was hired as a backline 
tech for Joan Baez's tour. It's 
almost impossible to get your 
foot in t he door without the 
proper training. Great faculty 
and staff at Full Sail- helpful 
and friendly. And you train on 
state-of-the-art equipment. 

CHRIS YOUNG 
RCA RECORDING ARTIST/ 
WINNER, "NASHVILLE 
STAR"/THREE NO. 1 
COUNTRY SINGLES 
Middle Tennessee State 
University: "I went for a year." 
One of the t hings I loved the 
most about MTSU was that it 
wasn't r ight in Nashville, but it 
was so close. There were a lot 
of songwriters, and a lot of 
people who were genuinely 
excited about t he music 
industry and everything I was 
excited about. wanting to 
write songs and wanting to 
go p lay shows. I wanted to 
learn .. . the ins and out s of 
the publishing process and 
. .. t he recording process. It 
was important for me. The 
most important t hing to 
consider when choosing a 
college for music education is 
whether or not it says "'MTSU 00 

on the building. 

PHIL DEMETRO 
OWNER, LACQUER 
CHANNEL MASTERING 
Harris Institute for the Arts, '97 
I loved the single-mindedness 
of t he program-it was 100% 
all about music. The people I 
met and teachers were 
fantast ic. The classrooms 
were full of people that had 
dreams just like mine. The 
school helped me d ist ill w hat 
I wanted to pursue. The Harris 
Institute was g reat from t he 
moment I walked in the door. 
Very "'un-instit utionalized"
wood floors, color, an 
aquarium and natural 
light ing. Very no nint imidat ing 
and conducive to learning. 
The instruction and vision 
from [founder/president] 
John Harris just took it to 
another level. 

DAMIEN FAHEY 
TV HOST/ ACTOR 
Northeastern University, 
Department of Music: "1999· 
2001; left to take job at MTV." 
You have to go to t he college 
and take the tour. Feel t he 
vibe. It's like online dating
you can't really tell from the 
pict ure on the profile. 
Musically, there"s a few select 
music schools, really 
prestigious ones, but that 
may not be your cup of tea. 
It's about w hat's going to 
inspire you, keep you happy, 
keep you going to class. I 
applied to seven schools. 
on ly got into Northeastern. 
At the t ime they were really 
focused on the co-op thing, 
where you do six months at 
school and six months at a 
job. I was a mediocre 
student, but I was really 
passionate about radio. One 
of the cornerstones of my 
success was getting into 
Northeastern. 

THOMAS PRIDGEN 
DRUMMER, THE MEMORIALS; 
FORMER DRUMMER, THE 
MARS VOLTA 
Berklee College of Music: 
" I did four semesters." 
I t hought about every major 
because t hey're all cool. 
They all have to do what I 
love to do, w hich is play 
music, record music, make 
music, make sounds ... I had 
gigs while I was at Berk lee 

. t he big o ne was being the 
music directo r for Keyshia 
Cole. I was playing drums 
and directing the band and 
being a crazy guy. I got t o 
meet so many great 
musicians. Sometimes I'll be 
on tour, and rm like, "'Damn! 
We need a place to stay in 
New York." And t hen I go. 
'"Ding, ding, d ing! I know 
somebody from Berklee!" 
It's like a big f raternity . .. I 
had a couple of badass drum 
teachers, like Kenwood 
Dennard . . . I appreciated 
being able to learn from 
people I admire. 
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ELIZABETH PESNEL 
AGENT, WINDISH AGENCY 
Syracuse University College 
of Visual and Performing 
Arts, '07 
Forming friendships and 
connectio ns with my 
classmates and professors 
was my favorite thing about 
Syracuse. The majority of us 
work together now in one 
capacity or another and 
continue to look to each 
other. It can be tough to get 
your foot in t he door in this 
business. If there wasn't a 
Syracuse alum working at the 
company I was interested in, 
there was always someone to 
make an introduction. 
Because of that, I ended up 
having really incredible 
internship experiences . . 

At t he time, I didn't think 
orchestra rehearsals were 
going to help me get a job, 
but those rehearsals taught 
me to collaborate and work 
well w ith a team. We were 
taught t hat you can teach a 
musician to be an ent repre· 
neur but you can't teach an 
entrepreneur to be a musi· 
cian. I may not use my music 
theory on a day-to-day basis, 
but it has given me a respect 
and understanding for the 
musicians t hat I work with . .. 

In the music industry 
program, c lasses aren't just 
limited to t he music school. 
Having the opportunity to 
take classes in the Whitman 
School of Management or S.I. 
Newhouse School of Public 
Communications was 
something I never could have 
experienced at a conserva
tory, or smaller school. 

ALEXMERZIN 
ENGINEER; GRAMMY 
AWARD WINNER FOR 
EMINEM'S " RECOVERY" 
Full Sall University, '04 
My first job after graduation 
was interning at Ron Rose 
Productions, an audio post· 
production facility in South
field, Miss. I just recorded and 
mixed 00Furiously Dangerous,'" 
for t he new "'Fast and 
Furious" movie, at Silent 
Sound Studios in Atlanta
produced by Mr. Porter and 
co-produced by Eminem. The 
song features Ludacris and 
Slaughterhouse. At Full Sail, I 
loved learn ing on the 
industry-standard 
equipment. I wanted to learn 
about analog gear and how 
to incorporate it w ith Pro 
Tools. When you tell an 
industry professional t hat you 
have an educat ion, they take 
you more seriously. 

For more information about 
the Music and Entertainment 
Industry Educators Assn., 
affiliate student organization 
the Music and Entertainment 
Industry Students Assn. and 
the MEIEA 2011 conference, 
go to MEIEA.org and 
Billboard.biz. 
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TEACHERS' 
PETS 
THE IPAD, ALONG WITH APPS LIKE THE 
FORTHCOMING MISO MUSIC, ARE SLOWLY 
TRANSFORMING THE WAY MUSIC HAS BEEN 
TAUGHT FOR CENTURIES 
BY ANTONY BRUNO 

About two years ago, Miso Media CEO Aviv 
Grill rece ived a phone call that changed th e 
course ofhis three-person iPhone/iPad devel
opment company. 

It was from the parents of co-founder/chief 
technology officer Ryan Tsukamoto. They were 
in Japan on vacation, but Tsukamoto was spend
ing the entire timecodinga new app that he had 
just devised while on the trip. "They called me 
asking if I could help get him out of the hotel 
lobby." Grill recalls. 

But Tsukamoto wouldn't budge. He returned 
home with the framework for a music education 
app that combined polyphonic note-detection 
technology with "Guitar Hero"-l ike game play 
mechanics, in order to act as a sort of virtual 
music teacher. That kernel of an idea grew to be
come Miso Music, one of several new, instruc
tional apps now collectively transforming the 
field of mus ic education. 

The iPad, launched a year ago, has been fol
lowed by a deluge of apps designed as virtual 
representations of real instruments: Magic 
Piano, iBone, iCanDrum and Apple's own 
Garageband for iPad. The next step? Leverag
ing those devices' features to teach people how 
to play a genuine guitar or piano, rather than 
pretend to play a fake one. 

According to music educators , the iPad's 
mix of touch-screen display, computer-grade 
processing power and lightweight portability 
could conceivably transform music education 
in a way not seen since the home videotape or 
personal computer. 

"The iPad has tremendous potential for teach
ing music," says Gabriel Smith, founder /CEO 
of Legacy Learning Systems. a 13-person outfit 
based in Nashville th at started creating video
based education programs in 2006. Last year it 
took its first stab at app development, teaming 
up with Gibson Guitar for the Gibson Learn & 
Master Guitar iPhone app, which won the best 
branded app honor at Billboard's 2010 Music 
App Awards. The iPad has "changed our focus 
in terms of the types of instruction products and 
concepts we're developing," Smith says. "It's 
caused us to really question what's the best way 
to teach music." 

Consider the Miso Music app. By functioning 
as a sort of virtual teacher, it offers an experience 
that's superior to other music instruction tools. 
Users learn to play along to songs licensed from 
Sony/ATV by replicating the tablature notes that 
scroll across the screen in real t ime. Stuck on a 
note? The scroll stops until it hears the user play 
the right one, then continues. The interface is 
similar to "Guitar Hero." except the technology 
recognizes the notes the user actually plays, 
rather than just the position of his or her fingers. 

O ther featmes include a strobe tuner, auto
matically generated scale notations and a music 

theory section. Miso Mus ic will sh ip with a hand
ful of free songs, and users can buy additional 
ones priced be tween 99 cents and $3. Early 
demos of the app helped score the startup 
$600,000 in seed funding from a range of in
vestors that included Google Ventures. The 
demos also won the People's Choice Award at 
last year's TechCrunch Disrupt con Ference and 
earned the company an invite to present the app 
at the upcoming NAMM conference. Miso 
Media has also added Justin Timberlake as an 
investor and adviser, with plans to have him help 
promote the app once it's released, wh ich is ex
pected to be soon. 

But using the iPad as a music teacher isn' t 
,vithout its challenges or limitations. For starters, 
it's limited to certain instruments, particularly 
those with keyboards or strings. Forget wind in
strumen ts: While such apps as iBone or Ocarina 
may let users blow into the speaker to simulate 
a trombone or flute, they're unable to teach em
brasure or proper fingering/positioning. String 
instruments aren't much easier. It's simple 
enough to replicate a set of strings on a touch 
screen, but more difficulttocorrectstudents who 
place their Fingers on those strings improperly. 

"There are a lot of variations," says Rick Peck
ham, assistant chairman of the guitar depart
ment at the Berklee College of Music. "The way 
Jimi Hendrix would play a chord would be dif
ferent than the same chord played by John Lennon 
or 8.8. King. It's more complex than a keyboard." 
But that's not to suggest there isn't any benefit. 
Peckham, who served as a consultant to Har 
monix for the creation of its Pro mode in "Rock 
Band 3," says the iPad has great potential to make 
practice more fun and more productive. 

"There's a lot of repeti tive th ings we do that 
never seem to end that may be made more palat
able," he says. "It lights up possibilities and 
makes productive practice more attractive to 
our students." 

An d if the iPad and tablets like i t change the 
mus ic education game the way these experts 
expect, it couldn't happen ata better time. State 
and local governments are under extraordinary 
pressure to enact budget cuts, with spending 
on education an easy target. According to Amer
icans for the Arts, local and state funding for 
the arts fell 8% and 10%, respectively, last year 
from the year prior. The Na t ional Assn. for 
Mus ic Education says less than half of U.S. stu
dents gel a "credible" music education in school, 
and less than 12% of high school students par
ticipate in their schools' music programs. And 
it's far less costly to put iPads in studen ts' hands 
tha n some instruments. 

Al ready, a handful of schools nationwide are 
beginning to experiment with iPads as text
book replacements. Seton Hill University in 
Greensburg, Pa.- continued on »p28 
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from »p27 a small, Cathol i c l iberal 
arts college-began handing out iPads ai,d Mac
Books to students l ast fall. The school board in 
Winthrop, Minn., bought 230 iPads for its 
school s earlier l ast year. And at Berk.lee, where 
students are already required to buy a Mac Book 
Pro as partofthei rcourse materials, Peckham 
foresees a day when the i Pad may become a 
similar requirement. 

"These tablets are going to become more and 
more omnjpresent," Peckham says. "And where 
there's a platform, developers will come up with 

productive things for people to use." 
That's exactly what developers l ike Legacy 

Learmng Systems and M iso Media have planned. 

It's impossibl e to predict how pervasive these 
new teaching systems will become, or how they'll 
affect the state of music education. But the phe
nomenon will be worth watching, as more tablets 
begin to flood the marketpl ace to compete w ith 
the i Pad. Legacy's Smi th says, " I t's going to rev

olutionize what we're doing so dramatically, it's 
hard to conceptua]jze some of the things that are 
going to come out." 

APP DEVELOPERS= TOMORROW'S ROCK STARS 
5 PLACES WHERE YOU CAN LEARN TO BE AN APP EXPERT 
Mobile apps are a critica l platform for music discovery, distribution and marketing, mak· 
ing them a key driver of the music industry's future. But they' re also a nascent f ield nurtur
ing little in the way of education and training. Here are a few of the top schools making app 
development a focal point o f curriculum. 

STANFORD UNIVERSITY 
Stanford was one of the first universities to 
offer iPhone app development courses and 
might be the only one that offers a course 
specifically for mobile music app creation. A 
driving force within the school is assistant 
professor Ge Wang of Stanford's Center for 
Computer Research in Music and Acoust ics, 
and co-founder of mobile music app 
developer $mule, t he firm t hat created the 
best-selling I Am T-Pain app. 

UNIVERSITY OF SOUTHERN 
CALIFORNIA 
Called an "epicenter" of app development 
thanks to its strong videogame 
development program, USC emerged as a 
force for mobile apps after two students in 
2008 created the Radio app for t he 
iPhone- providing users w ith access to 
more than 6,300 radio stations nationwide. 
Now, the school offers development 
introductory and advanced classes for bot h 
iPhone and Android platforms-along with 
locat ion-based technolo gies-that focus on 
collectively creating a workable app by the 
end of each semester. 

MASSACHUSETTS INSTITUTE 
OF TECHNOLOGY 
One of the first to formalize mobile app 
development as a course of study in 2008, 
MIT app classes range from semester-long 

" . ! : ... 

intensives to one-week workshops. Classes 
are offered in all platforms, including iPhone, 
Android and more recently Windows Phone 
7. The c lass operat es much like a semester
length Hack Day- students work on various 
apps with advice from guest mentors from 
companies like Google, No kia and Microsoft 
and present t heir demos at the end of the 
course to press, business leaders and 
potential investors. 

OLIN COLLEGE 
This eng ineering school's mobile app 
development program combines aspects 
of t echnology, design and business 
st rategy, offering instructio n on 
development and entrepreneurship . 
Students work in teams to create v iable 
apps. Midterms last year took the form o f 
an app contest based on the Echo Nest 's 
app lication programming interface, from 
which six mobile apps were created. 

NEW YORK UNIVERSITY 
NYU offers a w ide spectrum of mobi le 
app c lasses, from quick cert ifications t o 
fu ll -blown d evelopment programs. It 
recently added support for t he iPad, 
Kindle and Nook devices to the 
curriculum. And in addition to the tech
focused classes, the school offers 
courses in app marketing, mobi le 
analyt ics and mobile advertising . -AB 

Down on "the Farm": 
Stanford University 
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LEAVE THE 
DRIVING TO US 
THIS SCHOOL MOVES 
YOU FROM BIG RIGS 
TO CELEBRITY GIGS 
BY JASON LIPSHUTZ 

In his 23 years as president of tour bus ente r
prise Nitetrain Coach, Chip Huffman averaged 
20 calls per month from truck drivers, tractor
trailer drivers and bus drivers inquiring about 
driving entertainer coaches for celebrities. 

"My answer to them was always that my com
pany and every company I know of in the in
dustry requires at least two years' [experience]," 
Huffman says. "Of course, the second ques
tion was always , 'How do you get that experi
ence?' For 23 years, there was never an answer 
for that." 

Not so anymore. Huffman teamed up with 
former Country Music Assn. head Tandy Rice 
in 2009 to launch Celebrity Bus Drivers Acad
emy, a hands-on course that teaches seasoned 
drivers how to helm the wheel for artists. The 
program recruits drivers with five years' driv
ing experience and offers $1,000 three-day 
training sessions specifically for music tour
bus drivers. 

The first of the academy's semiannual classes 
kicked offlast June and features special ists in 
how to deal with the physical nuances of an en
tertainment bus, including electr ical systems, 
Internet setups and overall repairs. Along with 
the basics of the business, revolving panels of 
veteran drivers and tour managers provide in
s ight in to the transition from the usually solo 
experience of driving an 18-w heeler to becom
ing part of an entertainer's extended road fam
ily- without becoming too star-struck along 

the way. 
"You don't get to necessarily hang out with 

[the art ists]," says Michael Brame, 57. He 
participated in the academy's inaugural class 
and, since completing the course, has spent 
time on the road with B.o.B, Salt-N-Pepa and 
BlackHawk. "Sometimes you get to go to 
shows or . .. eat a meal wi th them. I just 
want to deliver them as safe as 1 can, and do 
it again tomorrow." 

Instead of operating the Celebrity Bus Dri
vers Academy out of a centralized office, Huff
man and Rice run the class out of the Nashville 
headquarters of Prevost, the Quebec-based mo
torcoach manufacturer that signed on as a spon
sor last spring. Prevos t also provides "shells" 
of entertain mcnt coaches for the students to 
train with and technicians to assist in the in
teractive sessions. 

Rice says the academy has already received 
a number of applications for its upcoming 
course, although he and Huffman aren't cur
rently looking to expand past 15-20 students 
per session. That way, the co-founders can con
tinue personally helping participants find driv
ing employment after completing the academy 
by recommending them to touring managers 
as driving assistants. 

The academy's goal is s imple: set an edu
cation precedent for the chauffeurs of major 
tours. "Anybody who is put ting together a 
tour," Rice says, "would be remiss if they didn't 
have a graduate of our academy ready to go 
out with them." 

The Celebrity Bus Drivers Academy's llext 

session begi"s April 20. For more i1ifonnatio11, 

go to huffma11-rice.com/driver-school. 
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iEXT 
GLORIA TREVI HAS SURVIVED ARREST, PRISON AND REDEMPTION-AND THE FACT OF BEING AN 
BY LEILA COBO 

n her new single, "Me Rio de Ti" ( I Laugh at You), Mexican d iva Gloria Trevi happ ily 
belts: "And I spend my time dancing, singing, doing so much w ith you ... creat ing 
my eternal life with you. And when I remember your name, I laugh at you." 41 Through 
her ly rics, Trevi has candid ly chronicled her r ise to stardom in the early '90s as the 
rebellious "Mexican Madonna." She became an international icon. She fell from 
grace. And now she rises again. 

"Throughout my career I've alw ays been like an open 

book, and very coherent in my [ musical] evolutlon," says 

Trevi, who w il I sit for an exclusive Q&A at the Billboard Latin 

Music Conference on April 27. "You can dress the monkey 
in silk, but I'm still that monkey. And I like being how I am." 

Now, at 43, Trevi's new album, t itled "Gloria!," features the 
artist in her prime. She has new management: Mexico City

based Westwood Entertainment, which also handles pop 

group Camila. She's more than a year into her new marriage 

to businessman Armando Gomez, with whom she's raising 

her two child ren. And her album-her first studio set for Uni

versal Music Latino-is a priorit y for the label. lhis marks the 
first time a Trevi album will be released simultaneously through

out Latin Amer ica, and in digital format In Spain. 

"New generations are discovering her as a new act, because 

she was out of sight during much of the 2000s," says Jesus 
Lopez, chairman of Universal 

Music Latin America/Iberian 

while in Imprisoned In Brazil, she became pregnant and gave 

birth to a son, Angel Gabriel. After much speculation, pater

nity tests confirmed his father was Andrade. Shortly after her 

son's birth, Trev! returned to Mexico to face charges. She set 
up a makeshift recording stud io in prison, but on Sept. 21, 

2004, she was acquitted on all charges, and freed. She walked 

out of jail polished, and elegant, clad in a white halter top. 

"I have my memories, but they're good memories," Trevi says 

now. "I'm the most positive person on the p lanet and I don't 

want to forget the moment I held that little boy in my arms and 
he gave me back my will to fight. Those are life lessons." 

lrevi quickly resumed her recording and touring career. She 

released one studio album (with Sony, which had acquired BMG), 

"Como Nace el Universe." It sold 63,000 copies in the United 

States, according to Nielsen SoundScan. But she truly re-estab

lished herself in 2007 when she signed with Univision Records 
for "Una Rosa Blu," an album of far 

greater emotional depth. Although 

GLORIA TREVI 
Peninsula. "Gloria was my first 

new-artist release when I arrived 

in Mexico [as head of BMG]. And 

my first to sell overl m illion copies 

of her debut." 

SITES: GloriaTreviWebOficial.com, 
Facebook.com/gloriatrevi 

BOOKING & MANAGEMENT 

it sold 85,000 U.S. copies, accord

ing to SoundScan, in Mexico it was 

certified platinum for shipments of 

100,000 copies (according to Am
profon)-a major accomplish

ment-and yielded a handful of sin
gles, most notably "Cinco Minutes:' 

which peaked at No.4 on Billboard's 

Hot Latin Songs chart and became 

an anthem in Mexico. When Univer-

It's hard to overstate just how 
ubiquitous Trev! was in her '90s 

heyday. She was her own creation, 

an iconoclast. She fabricated her 

own look- torn stockings, wild 
hair, extravagant outfits-her own 

choreography, wrote her own 
songs and articulated what mil

lions of sequestered Mexican g irls 

wanted to say. In her song "Or. 

(DOMESTIC AND INTERNATIONAL): 

Jorge Juarez and David West, 

Westwood Entertainment 

PUBLISHING: Songs of Peer 
PUBLICIST: Diana Baron, D. Baron Media 

TWEETS: (c,;glorlatrevl 
sal acquired Univision Music in 

2009, Trevi's contract transferred 
to Universal, and, in a happy coin-

UPCOMING TV: "Sabado Gigante," 

Univision (March 26) 

Psiquiatra," Trev! screamed from 

a fifth-floor window: "I'm not crazy. I'm just d esperate!" 
Trevi released hit albums in quick succession, sold millions of 

pin-up calendars, starred in two hit Mexican films and, buoyed 

by approving editorials from a cadre of Mexican intellectuals, 

even announced her intention to run for president. 

But the avalanche of success came to a grinding halt in 1999 

when a former backup singer, A line Hernandez. wrote a book 
saying that she and others had been sexually abused and tor

tured by Trev! and her then-manager, Sergio Andrade. Crim

inal complaints were filed. Trev! fled to Brazil. She was cap

tured and jailed there in 2000. 

Trevi spent four years and eight months in prison, charged 

with the corruption of minors, rape and kidnapping. In 2002, 
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cidence, back to Lopez's hands. 

" Our main goal is to ... solidify 

her p lace as a true Latin entertain

ment icon,'' Universal Music Latino/Machete president Walter 
Kolm says. 'We made sure only top-of-the-line producers were 

involved in crafting a sound that not only defended the sound

scapes and bravado Gloria is known for, but also pushed the en

velope. Gloria herself has a brand-new outlook that clearly res

onates in her lyrics, showcasing a happier and energetic aura." 
"Gloria!" is almost entirely uptempo. Produced by two-time Bill

board Latin producer of the year Armando Avila (who produced 

"Una Rosa Blu" and has worked with David Blsbal and Luis Fonsl, 

among others) and Sebastian Jacome, the album is high-gloss 

pop, endowed with catchy hooks and colloquial lyrics. 

" In the beginning I was the crazy chick, the one w ith the long 
hair who stuck her tongue out at a society of hypocrites," Trevi 

says. "Then they broke my heart, and while I was still that girl who 

could criticize, I was also in pain, like the protester who's tortured 
in prison. And today I"ve become 'Me Rio d e Ti.' Because I'm 

that girl, and I speak with the authority of someone who knows 

what she's saying, and who deserves to have more fun." 

The video for "Me Rio de Ti," which Trevi co-wrote with 

Balta Hinojosa and is No. 36 on the Hot Latin Songs chart, has 
had 1.2 million hits on Vevo. Directed by Colombian filmmaker 

Gustavo Garzon, the clip features Trevi romping with aban• 
don-in pink and black spandex-at a surreal party that evokes 

memories of her tousled teenage rebelliousness, despite her 

now-sleek, b londe mane. 

"She looks better than ever," Universal Music Latino/Machete 
GM Luis Estrada says. "One of the key strategies was to give the 

single gigantic exposure beyond radio, and for that reason, 

we've slated a national TV campaign with Univision t hat runs 

for a whole month. It's the biggest campaign Universal Latino has 

ever had previous to an album release." 

In addition to Trev i's appearances on most Spanish-language 

national TV shows (she premiered "Me Rio de Ti" on Univision's 

Premios Lo Nuestro last mont h, wearing a red cat suit and backed 
by a troupe of lingerie-clad dancers) and on Unlvlslon's channel 

34 in Los Angeles-Trevi's biggest market-Universal Latino will 

run 120 spots in 20 days promoting an event with Univision's 

Spanish adult contemporary radio station KLVE. 
Universal is also selling a special boxed set available only 

online. It includes one-of-a-kind items like a comic book illus

t rated by Trevl. In addition, Universal has contracted Miami

based promotion/event production company Granda Enter

tainment to work "Me Rio de Ti,'' through multiple remixes, in 

the club circuit and the lesbian/gay/bisexual/transgender com

munity. "She d id gay pride parades in Long Beach [ Calif.] and 

San Francisco [during promotion of "Una Rosa Blu"] and it 
gave her so much force to cont inue to work," Granda Enter

tainment CEO Joe Granda says. "She saw this audience who 

really supported her. It was an integral part of her comeback." 

A major part of Trevi's promotion hinges on her live shows. 
Her 2007 Una Rosa Blu tour lasted more than two years and 

included 300-plus shows worldwide, with 21 stateside con
certs. "She's great. "She's great at selling t ickets, and we're 

working together with Universal to coordinate her tour through 

Latin America and the U.S.," says Jorge Juarez, who manages 

Trevi with David West wood. Trevi's official tour, which West

wood also books, kicks off in May-nearly 80 shows are set 
for Mexico. Westwood is in conversations with several U.S. 

promoters to close approximately 20 dates In what would be 

Trevl's first full-fledged U.S. tour in more than a decade. 

"I've always thought I'll keep on doing this as long as I'm 

young and have t he strength," Trevi says. "I've been compared 

to Madonna and [Brazilian pop star] Xuxa, but I think I'm more 
akin to Tina Turner because of my energy. Sometimes I end the 

shows full of bruises from throwing myself to the floor." 

Register for the BIiiboard Latin Music Conference & Awards 

at b/1/boardlatlnconference.com. Use promotional code 

BBAD and save $325. 
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BATTLE OF THE BANGS 
Yellowcard, Sum 41 
return with new sets 

lh•I3ti BY LUKE BAUMGARTEN J 

YOUTUBE STAR 
Eric Whitacre hits big 

with a virtual choir 

GOOD ON PAPER 
Alison Krauss releases 

her 14th album 

HE' S BACK 
Gucci Mane gets 

therapeutic on new CO 

ROCKIN' BLUEGRASS 
Styx's Tommy Shaw 
preps Opry debut 

AS ABOVE, SO BELOW 
Panda Bear Makes A Record Underground, And Out In The Open 

Noah Lennox feels compelled to con
sider his audience now. He blames 
2007 for that. 

Lennox had been recording solo 
under the name Panda Bear for the 
better partofa decade, releasing a pair 
of records along the way in what he 
considers a somewhat bl ithe obscu
rity. Selling records is what he did with 
his band, Animal Collective. For his 
solo work, he says," I never really had 
to think about it." 

To that point, Pan da Bear was 
pure creation. In 2004, as his father 
lay dying, Lennox began wr iting 
songs to tell him what a good job he 
had done. Lennox was able to play 
some rough tracks for h is father be
fore he died, then Lennox recorded 
the final tracks in the room where 
he passed. The resultant album was 
"Young Prayer." 

"Person Pitch," the album that 
would change things entirely, was a 
personal record as well. Lennox had 
moved to Lisbon, Portugal, in 2005, 
gotten married and had a child. Along 
the way, he composed a series ofbreezy 
odes to the brightness of his adoptive 
home, drifting from folkier inclina
tions to looping minimalist beats, 
angel's choir harmonies and samples 
of Cat Stevens, Kraftwerkandthe land
mark dystopian anime "Akira." The 
album felt light and windswept, despite 
a second si ngle that exceeded 12 min
utes. "Person Pitch" sold 3,000 first
week copies, according to Nielsen 
Sound Scan, then sold 71,000 more. 

Lennox's personal recordings were 
suddenlycompetingwithhis band's. 
The sales for "Person Pitch" (74,000 
units) came within striking distance 
of Animal Collective's 2007 album 
"Strawberry Jam" (77,500). l n terms 
of critical reception, " Pitch" beat 
"Strawberry Jam" in a hand ful of 
tastemaking best-of lists, claiming 

the top spot in Pi tchfork's Top SO Al
bums of 2007. ("Jam" landed sixth.) 
Animal Collective's 2009 follow-up, 
"Merriweather Post Pavilion." sold 
J.82,000 copies. 

Lennox says he s tru.ggled to come 
to terms with how "Person Pitch" 
made a decidedly personal project 
public. Todd Hyman, president of Paw 
Tracks, the label he started with Ani
mal Collective in 2002, has seen it too. 

"There's a tremendous amount of 
pressure on [Lennox[ ." Hyman says. 
"He's the kind of person who always 
keeps pushing h imself. Not just to 

• • •·At this point 
there arc two 

narratives: ho\\r 
people might 

receive the 
thing and my 
own personal 

feelings." 
-NOAH LENNOX 

do the same thing, even though a lot 
of people were interested in hearing 
the same thing." 

In September 2009, when the 
clamorover Animal Collective had died 
down and touring was finished, 
Lennox returned to Lisbon and took 
up residence in a studio two stories 
below ground. As the record was cre
ated he was mindful. for the first time, 
that people were intensely interested 
in his solo work. He says, "At this pornt 
there are two narratives: how people 
might receive the thing and my own 
personal feelings." On the phone from 

Baltimore, Lennox pauses, then contin
ues, "l have total control over one and 
absolutely no control over the other." 

For the benefit ofhis family, Lennox 
had pledged to keep regular (daytime) 
work hours, but ended up composing 
and recording "Tomboy," his fourth 
solo album due April 19, by the light 
of a single small lamp. Perhaps because 
of that, Lennox says, "there's this night
time-during-the-day kind of feel to it." 

Lennox has always been consid

ered the brighter spirit among the 
dervishes of Animal Collective. 
"Tomboy," though, is his most seri
ous work. Press on the title track lead 
single has been overwhelmingly pos
itive, and the song appeared on many 
2010 best-of lists. 

It's clear the label is expecting sales 
of"Tomboy" to rival those of"Merri
weather Post Pavilion," the same way 
"Person Pitch" matched "Strawberry 
Jam." Hyman says Paw Tracks is ship
ping 15,000-20,000 units in the United 
Sta tes. "It would be awesome ifwe 
could do that much in SoundScan sales 
the first week," he says. 

That's where comparisons to pre
vious work should end, however. 
"Tomboy" doesn't have a corollary to 
"Bros . ." the jangly, br igh t, 12-minute 
ode to endless summer from "Person 

Pitch." The closest it gets is "Surfer's 
Hymn," which takes the long horizon 
line between sea and sky and makes it 
a post-dark gradient of blue to black. 

"Somebody told me they thought 
'Person Pitch' was an album you share 
with people and 'Tomboy' is some
thing you only want to hear when 
you're by yourself," Lennox says. "That 
rang true for me." 

"It was important [to me] that i t 
came from a place that I'd never gone 
before and didn't have a firm grasp 
of," Lennox says. "Uncharted terri
tory, I guess." 
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BUZZ 
>»TOMMY LEE 
DEVELOPING 
TRAVEL SHOW 
Tommy Lee has gone 
from studying in college 
to studying the world. 
The MOtley CrOe 
drummer is developing 
"Culture Shock With 
Tommy Lee," an 
investigative travel 
show for the Syfy 
channel. Following 
NBC's six-episode run of 
" Tommy Lee Goes to 
College" in 2004, in 
which the tattooed 
rocker attended the 
University of Nebraska 
and t ried out for the 
school's marching band, 
Lee will attempt to 
uncover rituals, symbols 
and other mysteries of 
secret societies. 

»>BLUES LEGEND 
PINETOP PERKINS 
DEADAT97 
Pin etop Perkins, one of 
the last old-school 
b luesmen who played 
with Muddy Waters and 
became the oldest 
Grammy Award winner 
this year, d ied of cardiac 
arrest March 21 at his 
home. He was 97. 
Perkins was having 
chest pains when he 
went to take a nap and 
paramedics couldn't 
revive h im, according to 
Hugh Southard , Perkins' 
agentforthe last l S 
years. The piano man 
p layed with an 
aggressive style and 
sang with a distinctive 
gravelly voice. In an e
mail statement, B.B. 
King called Perkins " one 
of the last great 
Mississippi bluesmen." 

»>REBECCA 
BLACK TRIUMPHS 
ONYOUTUBE 
She may not be 
headlining sold-out 
shows at Madison 
Square Garden or 
rock ing the Grammy 
Awards stage just yet, 
but Rebecca Black has 
one-upped Lady Gaga in 
terms of You Tube views 
for her latest music 
video. The viral 
sensation " Friday" has 
earned 30 million views 
on YouTube, while 
Gaga's "Born This Way" 
has been watched 22 
million times. The most 
impressive aspect of the 
13-year-old's coup: The 
" Friday" c l ip reportedly 
cost just $2,000 to make. 

Reporting by Shelia Byrd, 
Lesley Goldberg, Katie 
Morgan and Jim Ver tuno. 

BY JASON LIPSHUTZ 

Hairs Apparent 
Two Of Last Decade's Biggest Pop-Punk Bands Mount Comeback Efforts 
Sum 41 and Yellowcard rode the pop-punk wave of the early ' OOs In 
vastly different ways: The latter built Its fan base during a six-year 
span before breaking through with poppy fourth album " Ocean Av
enue" in 2003, while Sum 41 burst onto radio with "Fat Lip," its glori
ously snott y debut single that hit No. 1 on Bi llboard's Alternative Songs 
chart in 2001. Years after reaching the spotlight, however, the two 

group s' paths bear similarities as they each prep the release of their first 
albums In four years. 

NEW ALBUM 

LAST ALBUM 

LABEL ACTIVITY 

NEW FACES 

RECORDING BREAK 

REBOOT 

ONLINE OUTREACH 

LIVE PLANS 

W ith the modern rock landscape dramatical ly different since their last 
outings, Sum 41 and Yellowcard have had to evolve alongside socia l media, 
keep a g lobal outlook and look past the hit single t o come back from their 
longest a lbum gaps yet. 

SUM41 
"Screaming Bloody Murder" (March 29) 

"Underclass Hero" (2007); 184,000copics sold, according to 
Nielsen SoundScan 

Fifth album on longtime label Island Records 

Lead guitarist Tom Thacker, who joined the group in 2007 

Although Sum 41 didn't have any new material ready after 
releasing the greatest-hits disc "All the Good Shit: 14 Solid Gold 
Hits 2000-2008" in 2009, the band had no problem staying on the 
road and joining e:-tensive treks like the 2010 Vans Warped tour. 
"Wherever we went, we realized that. even without a record or 
anything, all the tours were selling out really quickly," frontrnan 
Deryck \Vhibley says. "So once we realized that, it gave us the 
freedom to say, 'We'll just[record] at our own time, because no 
one's going anywhere.'" 

The foursome wrote songs sporadically before recording "Murder" 
- the first album \Vh ibley fu!Jy produced for the band- in his 
home studio. The throttling title track was serviced to alternative 
formats as the first single in January and has sold 15,000copies, 
according to Nielsen Sound Scan. Whibley says the band never felt 
pressure from Island to score another hit. "Being on the radio in 
the first place with 'Fat Lip,' that was an accident," he says. "lfitgets 
on radio then that's great, but Lfit doesn't, I don't really care." 

When Ron Laffitte of Red Light Management started managing 
Sum 41 two years ago, he says that a .. lot of the social networking 
tools weren't in place" for the group. Laffitte oversaw a redesign of 
the band's official website and encouraged the band members to 
61 m a series of webisodes that detail I ifc on the road. 

Despite having to cancel a string of Australian shows last month 
when \Vhibleywas hospitalized with severe pneumonia, the band 
will spend most of 2011 playing shows in places like Japan, Europe 
and the United States. France will be a particu.lar point of interest: 
Sum 41 hopes to play a whopping41 shows in the country during 
2011, in order to celebrate a place where "the live opportunities 
have been fantdstic," Laffitte says. 

YELLOWCARD 

"When You're Through Thinking, Say Yes" (March 22) 

"Paper Walls" (2007); 160,000 copies sold, according to 
Nielsen Sound Scan 

First album on independent label Hopeless Records 

Bassist Sean O'Donnell, who joined the group in 2010 

After singer Ryan Key's vocal cords surgery in 2006, bassist Peter 
Mosely's departure in 2007 and the band's exit from Capitol 
Records in 2008, Key says the band preferred to take an extended 
hiatus in 2008 rather than record another album. "\Ve were 
mentally and emotionally exhausted to a poin t where we wouldn't 
have made a good record," Key says. 

Yellowcard began contemplating a new album in early 2010, and 
the group was halfway through writing its seventh full-length when 
it signed to indie imprint Hopeless Records last summer. First 
single "For You, and Your Denial" hits the same rock-with-violin 
stride as previous hits "Ocean Avenue" and ·way Away," and has 
moved 36,000copies since its January release, according to Nielsen 
Sound Scan. Second single "Hang You Up" was issued Feb. 22. 

Key says that using Face book and Twitter has been more rewarding 
than scoring a hit single due to the heightened fan internction. The 
band now has 764,000 "likes" on its Facebook page, up from the 
320,000 it had when it announced the new album in August. "[fhe 
fact] that 400,000 people have joined forces with the band is un
believable," he says, "and we're able to get in touch with them now." 

Yellowcard kicked off a six-week U.S. tour supporting pop-punk 
upstart All Time Low on March 18, a bill that Hopeless marketing 
head Ian Harrison believes will "bring [the group] back into the fold 
of younger fans who weren't fully atound when 'Ocean Avenue' 
really took off." Key says signing with an in die will open up global 
touring opportunities: He foresees the band visiting South America 
and Europe before the current touring cycle concludes. 
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131·\.i-1[i·il BY KERRI MASON 

VIRTUAL 
REALITY 
Marquee-Icon Composer 
Eric Whitacre Rolls Out 
His 'Virtual Choir' 

Teenage girls wear T-shirts bearing his image 
and swarm his Facebook page with declarations 
oflove. He plays to sold-out houses all over the 
world. He just locked in a contract with Storm 
Models, the London-based agency that repre
sen ts Cindy Crawford and Alek Wek. And his 
original sheet music has sold more than I m il
lion copies worldwide, according to the artist 
and his management. 

But he's not a mainst ream pop a r tist or 
crossover vampire movie star. Eric Whitacre is 
a choral composer-and a good-looking one, 
at that. 

"From where I'm standing," he says, ·'choral 
music is really cool." 

If that's true, it's safe to say that Whitacre, 
41, has had a thing or two to do with that . 

The Nevada-born artist has harnessed the 
power of social media to thrust his form of 
music- which last visited the mainstream in the 
'90swith fluke singing-monk hit "Chant''- into 
the digital age, forming a community of students, 
local musicians and fans who perform his work, 
connected through his Facebook, Twitter and 
You Tube pages (more than 67,000follow-
ers combine<l). In the process, he 
created something so unique that 
he was invited to speak about 
it at the recent TED Confer- ./4 
ence, the bleeding edge ~ 
though I-leader sym po,iurn 
in Long Beach, Calif. 

The project is called Vir
tual Choir, and the idea is 
elegant yet s imple: Create 
a singing group that ex-
is ts only online, 

composed of individual singers performing 
separate vocal lines into their webcams. Afier 
a trial run in 2010, Whitacre is set to debut the 
second Virtual Choir video in early April, timed 
with the first official wide release of his album 
"Light& Gold" (Decca), following anAmazon
only release in October 2010. 

The notion of a crowd-sourced choir first came 
to Whitacre in early 2010. • A young woman from 
New York posted a video on YouTube ofher look
ing into the camera and singing the soprano 
part to one of my choral pieces, like you might 
cover a pop tune." he says. "It was really beau
tiful and very intimate, and I wrote immediately 
on my blog, 'I've got this idea.' "That small call 
to action to his fan base resulted in 185 video 
responses from 12 different countries. 

Alier painstakingly scrubbing and overlay
ing the audio and video ("Sound quality was all 
over the map; you could hear some people's 
mothers sc ream ing in the background," 
Whitacre says), the firs t Vir tual Choir, of 
Whitacre original "LuxAmumque,"was posted 
on YouTube on March 21 , 2010. An amalgam of 
voices and faces from all over the world singing 
in harmony, like a global community action for 
the sake of art, it was as moving as it was beau
tifol. It garnered more than 1.8 million views. 

The next edition, ofWhitacre's "Sleep" (also 
on "Light & Gold"), is a decidedly bigger pro
duction. This time, Whitacre received more 
than 2,051 performance videos from 58 coun
tries, and has enl isted the help of London pro· 
duction company rehabstudio to assemble it. 

Decca is using the ,,ideo as a promotional ve
hicle for the "Light & Gold" rerelease, which 

the label hopes will find a new audien ce 
through its natural one . "Eric has a 

younger demographic than the aver
age classical music consumer: the 
young people who are actually per

forming his music," says Joseph 
Oerke, VP of Deutsche Gram-

mophon and Decca Classics. 
"They have the drive of already 
being a pa rt ofit, and they 
know who Eric is. The next 

level is their parents or 
their friends." • • 

Best-known for2007's "Raising Sand," the multiplatinum collaboration with Robert Plant that 
won six Grammy Awards, Including album of the year, Alison Krauss Is now preparing to re
lease her 14th album, "Paper Airplane," on April 12 on Rounder Records. It's not only her first since 
her Gram mys sweep, but also her first with Union Station, her band of more than 20 years, since 
2004's Grammy-winning "Lonely Runs Both Ways." Krauss spoke to Billboard about the after
math of "Raising Sand" and the difficult process of crafting the perfect song. 

1 This is your first album w ith Union Sta
tion In years. How did It feel to get back In 
the studio with your band? 
It felt like home. Everybody had gone their sep
arate ways. [Guitaris t/mandolin player Dan 
Tyminski] was tou ring. !Bassist Barry Bales] 
was touring. [Dobro player Jerry Douglas and 
banjo player/guitaris t Ron Block) were both 
touring. But we found that everything we did 
separately found its way in. The more experi
ences we all have, the wider our options are. 

2 Did you sense a change in the dy 
namic of the band when you recorded 
" Paper Airplane" ? 
Oh , sme. Everybody's older. I don't h ave the 
amount of fight I used to have. Others have more 
fight. You don't play like those guys play without 
being sensitive, thoughtful. They'll laugh at this, 
but they are feeling people. You can't express 
yourselflike they can without being an emotional 
person. 1 wouldn't have it any other way. 

3 "Raising Sand" was a groundbreaking 
release for you. Did the album's success 
change how you approached making 
"Paper A irplane"? 
Making a record is always a new experience. 
They're never like the last one. Each is like the 
only one you've ever made, and the only one 
you're going to make, the first and the last. So 
I don'tlookattheones in the past orthink about 
the foture-we just want each record to repre
sent that moment. The only pressure is to dis
cover and unearth something-you wan t to 
make a truthful representation of yourself. 

4 Ignoring where you were coming from 
to make this album then, what made It spe
cial to create? 
It was tough when we got back together. We 

s tarted recording, and I just said, · w e do n't 
h ave it. " [Th e album] was n't a piece of work 
yet. We didn't have any songs by [Union Sta
tion songwriter] Robert Lee Castleman, an d 
he'd been our main course for songs for the 
last i5 years. I called him, an d he said, "I'm 
dry. I go to the places I used to when I was bro
ken hearted, a nd I just can' t connect." So I 
drove to his h ouse, an d he wanted me to tell 
him what was goin g on with me. When I 

walked in, he told me he had a melody. I'd 
been going through a dark time personally, 
and we talked about it. He sang the melody; 
it was jus t go rgeous. So I cooked a couple 
grilled cheese sandwiches and we just talked. 
He called me later th at nigh t and told me the 
title: "Paper Air plane." 

5 That's now t he album tit le, and the 
fi rst song. You ended up picking songs 
by a number of different songwriters. 
Is there a theme t hat ties them a ll 
together? 
The songs are a trial. [They represent] a try
ing time that you 're in the middle of. You 
don' t k now h ow long it'll be, but you know 
at some poin t i t h a s to end. It was h ard 
singing a lot of these songs. But if 1 'm not 
truthful, then 1 'm wasting everybody's time, 
an d my own. I've always been lyrically fo. 
cused. That's my head space; that's what 
keeps me up at nigh t. 

6 What makes a great lyric t o you? 
I don't know un til I hear it. I go with some
thing I have to say-I won't be happy u nless 
1 say those words. Then we look back and see 
how things At together. Putting together th e 
song, the mean ing of the words will chan ge, 
and it's not me trying to change them. It's a 
very roman tic chase . 
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Al_l~lJIVIS 
OH LAND 
Oh Land 
Producers: various 
Epic Records 

Release Date: March 15 

CHRIS BROWN 
F.A.M.E. 

Producers: various 

Jive Records 

Release Date: March 22 

The title of Chris Brown's 

latest album, "F.A.M.E.," 

stands for " Forgiving All 
My Enemies." But the R&B 

singer doesn't directly ad

dress his uenemies" on the 

highly anticipated set. In

She looks like German model 

Claudia Schiffer and sounds like 

the Cardigans' Nina Persson. 

But 25-year-old Nanna 0 Iand 
Fabricius(who performs under 

the name Oh Land) is not just a 

p retty face w ith an adorable 

voice: She might have made 

the year's first great left-field 

pop album. The stat uesque 

Dane's self -tit led debut takes 
a hayride through a supernat

ural forest populated by seduc

tive creatures, heavenly bod

ies and lo-fi drum machines. If 

t he aesthet ic is Tro n meet s 

B rothers Gr imm, the songs 
here are endlessly catchy. The 

single "Sun of a Gun" coos and 

f inger snaps its way int o a 

Nancy Sinatra-esque boot s

walking chorus, while "Wolf & I" 
belo ngs on t he "True Blood" 
soundtrack, a metaphoric tale 

of g irl/beast love w ith a d ub

step vibe and enough specifics 

to make it almost goth. She also 

flirt s w ith q uickie synth-pop 
("Voodoo"), dreamy violin

laden confessions ("Perfec

tio n") and silly kiss-off party 

songs ("We Turn It Up"). But 

t he t il ting sca les o f lig ht and 

stead, he delivers an album full of emotional stories over a 

diverse mix of hip-hop, R&B, electro and dance beats. "No 
BS" is a lullaby about a casual sexcapade, while " Wet the 

Bed" finds Brown helping his woman reach her sexual peak 

over the tick-tock of a clock. The 21-year-old croons about 

matters of the heart on "Up to You," a piano-based song 

about lusting for a young lady, and " Deuces" finds him bid· 

nite creep facto r and a clever 

complexity.-KM 

LYKKE LI 
Wounded ~hymes 
Producer: Bjorn Ytt/ing 

Atlantic Records 
Release Date: March I 

Lykke Li's 2008 debut, "Youth 

Novels," w as a st r iking ly int i-

lively simple melo dies and 

what sounded like shy confes

sions. Its seeming unassum

ingness is o ne of t he set 's 

charms, but t he world noticed 
her q uic kly. During the past 

couple of years she's per

formed, reco rded or done 

remixes w it h Kanye West , 

Drake, Q-Tip and even Kings of 

dark give t he collection a defi- mate album filled w it h decep- Leon. Thankfully, none of the 

RICHARD ASHCROFT 
United Nations of Sound 
Producer: No I.D. 

Razor & Tie 

Release Date: March 22 
We can lament that the Verve's 

2008 reunion didn't take, or we can 

remember that Richard Ashcroft solo has been a pret

ty good thing since "Alone With Everybody" arrived In 

2000. But his first solo album in four years, " United 

Nations of Sound,'' treads a path markedly different 
from its three predecessors, the happiest and most 

American that British-born Ashcroft has ever sounded. 

And it's a bold change of course that gave overseas 

ears pause when it was first released In July under the 

group name RPA & the United Nations of Sound. 

Recorded in New York with hip-hop stalwart No 1.0., the 
set finds Ashcroft declaring, "I'm born again, yeah!" It 

hits more than it misses as he explores an array of soul 

and early rock styles, including the somewhat thin 

blues "How Deep Is Your Man?" and the far more con

vincing lower-Manhattan '60s rocker "Royal Highness." 

The songs "Are You Ready?" "Born Again" and "Life 
Can Be So Beautiful" are anthemic affirmations, while 

"She Brings Me the Music" is a soul ballad that's all 

sweet and no bitter.-GG 
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above is in evidence on her 
second alb um, but it 's a sea 

change nonetheless. Much 

more aggressive and less in

t rospective than "Youth Nov

els," t he fitting ly t itled 

"W ounded Rhymes" features 
a diverse array of so ngs. Son

ically it's a super-charged take 

on the girl-g roup sound, w ith 

thundering drums, multilay

ered vocals, heart-wrenching 

ly rics and loads of echo- all of 
which contrast s w it h her hon-

eyed voice. The album's first 

single is the start lingly aggres

sive " Get So me," w hich fea

tures t he controversial " I'm 

your prostitute" line. Other 
highlights inc lude woozy 

opener "Yout h Knows No 

Pain" : " Love Out of Lust ," a 

lovely ballad w ith a gently cas

cading chorus: and best of all 

the Phil Spector-riffic "Sadness 
Is a Blessing," t he chorus of 

which finds Li joyously singing 

"Sadness is my boyfriend" over 

soaring chord changes.-JA 

ding a bitter goodbye to a toxic relationship. Brown also 

gets experimental with songs like the electro-heavy " Oh My 
Love" and dance track " Beautiful People." The easier-but 

not exactly wiser-route for Brown would've been to take 

jabs at those who turned their backs on him, but his tactic 

here seems to give listeners a solid album. And what better 

way to quiet naysayers than doing just that?-MC 

VIJAY IYER/ 
PRASAN NA/ N ITI N 
MITTA 

Release Date: March 8 

Celebrated during the last few 

years as t he most gifted and 

ambitious young pianist in jazz, 

V ijay Iyer engages in a culturally 

grounded musical co nversa
t ion with fel low Indian m usi

cians Prasanna and Nitin Mitta. 

Tirtha 
Producers: Vijay Iyer, 

Prasanna, Nitin Mitta 

ACT Music + Vision 

JENNIFER HUDSON 
I Remember Me 
Producers: Clive Davis, Larry 

Jackson 

J/RCA Music Group 

Release Date: March 22 

Jennifer Hudson has never sounded better. Standing 

sure-footed on the other side of personal tragedy, she 
vibrantly vocalizes her renewed sense of self throughout 

an album that doubles as a soulful reflection on life and 

love. While her 2008 self-titled debut spun off two hits, 

Including " Spotlight," the project overall (with cameos 

by Ludacris and T·Pain) proved uneven. This time the 

producers get it right, giving Hudson better songs for 
showcasing her glorious pipes and leaving "I Remember 

Me0 free of overproduction and unnecessary features. 

Collaborating with songwriters and producers Including 

R. Kelly (current hit single "Where You At"), Harvey 

Mason Jr., Swizz Beatz and Rich Harrison, Hudson deliv

ers a cohesive mix of ballads and mid· and uptempo 
numbers. Standouts include the Hudson co-written/ 

Ryan Tedder-produced title track-a moving treatise 

about never losing yourself-and "Don't Look Down," an 

upbeat view of love's roller-coaster ride written and pro

duced by Alicia Keys and Salaam Remi. But Hudson 

sums up the album (and her return) on the Stargate 
production "I Got This" : " I'm from the Southside/Tryin' 

to get to my goal/Ain't no stoppin' me . . . Better believe 

I got this." Enough said.-GM 

Iyer and guitarist Prasanna sup

ply the nine compositions, but 

it 's tabla p layer M itta's hand 
d rums that pro pel "Tirtha," 

cementing this genre-free ex

periment w it h north Indian 

classical g rooves. In the early 

going, t he trio meets force with 

more force, lyer's "Dualit y" and 

Prasanna's "Tribal W isdom" 
serving as vehicles for the in

strumentalists to demonstrat e 

t heir flair for the int ense. The 

closing numbers ( lyer's "Re

membrance" and Prasanna's 
"Entropy and Time") are polar 

opposites- peaceful, wave-like 

improvisat ions lapping across 

Mitta's sw irling rhyt hms. While 

Iyer sticks to a jazz vocabulary 

that includes d issonant cho rds 

and sing le-line ly ricism associ
ated w ith Keith Jarrett , Pras

anna, a native of south lndia,al

ters his attack o n each tune. He 

proffers t he bended staccato 

of the sitar, straight-ahead rock 

solos and some jazzy sw ing . 

The music is at its best when it 
emulates an animated conver

sation, one voice leap-frogging 

t he other w ith no o ne losing 

sight of the central theme.-PG 

SARA EVANS 
Stronger 
Producers: Nathan 

Chapman, Tony Brown, Mart i 

Frederiksen 

RCA Records 
Release Date: March 8 

"Stronger," Sara Evans' first stu

dio album in six years, is p roof 

t hat some things are worth 

wait ing for. Evans co-wrote six 

of t he 10 tunes, including t he 
chilling ballad "What That Drink 

Cost Me," a song about a 

woman who loses her husband 

to alcohol. Elsewhere, "Alone" 

is another compelling ba llad 

about a c hal lenging relation
ship. Evans also excels on live

lier fare like the upbeat ant hem 

"Anywhere" and t he cleverly 

w ritten "Ticket to Ride." And 

she delivers an achingly vulner

able cover of Rod Stewart's "My 

Heart Can't Tell You No," while 
w rapping up the set w ith a new 

b luegrass- flavored treatment 

of her 2000 hit "Born t o Fly." 

The album's lead single, "A Lit

tle Bit Stronger," is in t he top 
20 of the count ry chart, prov

ing t hat a remarkable singer 

w ith a great song can always 

write a new chapter.-DEP 
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MUMFORD & SONS 
The Cave (3:35) 
Producer: Markus Dravs 
Writers: Mumford & Sons 

Publisher: Universal Tunes (SESAC) 

Gentlemen of the Road/RED/ 

Glass note 

"The cave,'' the third single off Mumford & Sons' debut 
album, "Sigh No More," is an invigorating folk-rock 

anthem that has followed "Little Lion Man" onto the 

Billboard Hot 100. Unlike "Lion," however, "The Cave" 

has peaks and valleys that build to an Instrumental cli

max before winding back down. Marcus Mumford's 

vocals are piercing, and his gravelly tones add emotion

al heft to the song's weary, yet hopeful lyrics ("And I'll 
find strength in pain/And I will change my ways/I'll know 

my name as it's called again"). Winston Marshall whips 

his banjo Into a frenzy on the track, and the driving drum 

pattern turns "The Cave" Into a fervent hymn. Although 

it's a stylistic shift away from "Little Lion Man,'' "The 

Cave" logically follows as the next "Sigh No More" sin
gle to make a chart impact.-KEM 

mm 
CHRIS BROWN 
FEATURING LIL 
WAYNE & BUSTA 
RHYMES 
Look at Me Now (3 :43) 
Producers: D1plo, Afrojack, 

Free School 

is fi l led w ith tight, quick

flowing punch lines and 

b ruising verses by hip-hop 

vet erans Bust a Rhymes and 
Lil Wayne. A ltho ugh Busta's 

b ullet - time contribution is 

worthy of a d ropped jaw, 

Breezy is no novice on the 

~l:\fl l:\f\f~ 
w ith a s imple yet a ll ur ing 

melody, and the combinat ion 

is let hal as a whole. Whether 
as a result or in spite o f re

cent headline-grabbing ad 

versities, B rown has every 

one looking at him now- and 

wit h t his single, he'll be sure 

t o keep t heir attention.-JG 

nm 
RISE AGAINST 
Help Is On the Way (3:57) 
Producers: Bill Stevenson, 

Jason Livermore 
Writer: T Mcllrath 

Publishe r: Do It to Win 

Music/Sony/ATV (ASCAP) 

DGC/lnterscope 

Rise Against might represent 

one of the most unorthodox 

major-label success stories in 
recent memory: Since making 

t he leap to Universa l Music 

Group in 2003, t he group has 

thr ived by sticking to an iron

clad punk ethos and a pen

c hant for political activ ism. 
New sing le " Help Is On the 

Way" is a hard-charging an

them t hat focuses on t he Gulf 

Coast"s recovery after Hurr i

cane Katrina in 2005 and last 

BRITNEY 
SPEARS 
Till t he World 

Ends ( 3:58) 
Producers: Dr. 

Luke, Max Martin, 

Billboard 

Write rs: various 
Publishers: various 

Jive/JLG 
Britney Spears' "TIii 

the World Ends" 

features some of the most banal lyrics in recent pop music memory. Of course, that doesn't 

make the second single from " Femme Fatale" any less fantastic. Unlike fellow superstars 
Taylor Swift and P!nk, Spears is less interested in provoking meaningful thoughts at this 

point in her roller-coaster career, and just wants to move bodies. Fortunately, this throb

bing track (co-written by another dancefloor princess, Ke$ha) features a dazzling mix of 

slinky electro-pop synthesizers expertly arranged by Dr. Luke, Max Martin and producer 

Billboard. While " Femme Fatale" lead single "Hold It Against Me" showcased an Inspired, 

if out of place dubstep breakdown as its most unique feature, " Wor1d" is rocked by a jubi· 
lant chorus that builds into a blazing, double-time refrain. In the eye of the storm is a 

seductive, confident Spears, who simply wants this musical piece of heaven to spin until 

the world ends.-JL 

W riters: various 
Publishers: various 

Jive/JLG 

m icrophone and also spit s year's oil spill. The band t ries mother 's dreams/I have my 
fat her's eyes/They can't take 

t hat from me/Just go ahead 

and try," Tim Mc ilrath sings. 

Thanks to its do uble- t ime 
tempo and caustic breakdown, 

"Help" is both understated 

enough to capture radio atten

tion and plenty explosive to 

please Rise Against's devoted 

fan base.-E"L 

t hat 's angli ng to become a 
summer radio staple. Riding 

t he wave of an ongoing 

pop trend, "Hit the Lights" 

weaves together dance-pop 

melod ies and rapping in a 

style that recal ls Enrique 
Iglesias' "Tonight (I'm Lovin' 

You)" and Flo Rid a's "Club 

Can't Hand le Me." As elec

tron ic beats pound in the 

background, Sean croons, 

'"Put your lighters in t he air/ 

Let 'em burn into the night/ 
And let everybody k now/ 

That you're w ith it and you're 

ready to go." Meanwhile, Lil 

Wayne adds a welcome 

amount of hip-hop w it h his 
slippery -voiced rapping. " Hit 

t he Lights" hopes t o repeat 

rapid rhymes wit h a few w itty to encompass the unwavering 

lyrics sprinkled in. The mes- solidarityofNewOrleans inthe 

A lt hough best -known as a 

singer/dancer, Chris Brown 

has been t est ing out his rap

p ing sk il ls for quit e some 

t ime. With t he release o f 
··Look at Me Now," the 21 -

year-old strips his latest sin

g le from "F.A.M.E." of singing 

altogether; instead, t he t rack 

merizing beat is juxtaposed face of t ragedy: "I have my 

CHRIS YOUNG 
Tomorrow (3:30) 
Producer: James Stroud 

Writers: C. Young, 

F. Myers, A. Smith 
Publishers: various 

RCA Records 

Chris Young may not have set the world on fire with his RCA 

debut album, but his sophomore effort, 2009's "The Man I 

Want to Be,'' proved that the Tennessee native is more than 

a late bloomer-he's a bona fide star. Young precedes his 
upcoming third album with "Tomorrow,'' a winning country 

number that debuted at No. 8 on Billboard's Digital Country 

Songs chart. The single is a well-written tune about a com-

plicated relationship that has no future, but Young sings 

about helplessly giving In to one more night. Boasting one 

of the most impressive voices among country's new crop of 

male artists, Young puts his deep, rich instrument to work 
on "Tomorrow,'' which he co-wrote with Frank Myers and 

Anthony Smith. Before he returns with a new album, Young 

has offered a killer performance as a preview.-DE"P 

Im 
JAY SEAN 
FEATURING LIL 
WAYNE 
Hit the Lights (3:41) 
Producers: J Remy. Bobby 

Bass 
Writers: various 

Publishers: various 

Cash Money/Universal 

Republic Records 

Ju st as with the ir collabo

rat ion on t he B illboard Ho t 
100-topping " Down," Jay the chart success of "Down" 

Sean and Lil Wayne have before Sean 's fourth album, 

joined forces t o create an

other u pbeat club-banger 

EDITED BY MITCHELL PETERS 
(ALBUMS) AND JASON 
LIPSHUTZ (SINGLES) 

CONTRIBUTORS: Jem Aswad, 
Marie l Concepcion. Phil Gallo, 
Gary Graff, Jazmine Gray, Alisa 
Kolenovic, Jason Lipshutz, Evan 
Lucy, Kerri Mason, Gail Mitchell, 
Katie E. Morgan, Deborah Evans 
Price 

"Freeze Time," rece ives a 

spring release.-AK 

All albums commercially available 
in the United States are eligible. 
Send album review copies to 
Mitchell Peters at Billboard, 5055 
Wilshire Blvd., Seventh Floor, Los 
Angeles, CA 90036 and singles 
review copies to Jason lipshutz 
at Billboard, 770 Broadway, 
Seventh Floor, New York, N.Y. 
10003, or to the w r iters in the 
app(Opriate buteaus. 
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'Coldest In The Game' 
Gucci Mane Is In The 'Zone'; Teams Up With Waka Flocka 
Flame; Aims To 'Superserve' Core Fans 

Gucci Mane, who just released anothe r full. 
length street album, "The Return of Mr. Zone 
6," on March 22, has teamed with fellow Brick 

Squad rapper Waka Flocka Flame for a joint 
album-and hopes to have another proper album 
hit stores later this year. But lately most people 
don't ask the rapper about ms ambitious music 
plans: He fields a lot more questions about the 
large ice cream cone newly tattooed on the right 
side of his face. 

"Everybody wants to know why 1 got the tat· 
too, did it hurt, what it means." says Mane (real 
name: Radric Da,~s). "I just tell them it's my trade
mark. It represents being the coldest in the game." 

Mane, 31, hopes that "Mr. Zone 6: the Atlanta 
artist's first release since getting the eye-popping 
ink in January, will return the focus to h is music 
and away from h is recent personal exploits. Since 
last fall's release of Mane's third studio album, 
"The Appeal: Georgia's Most Wanted" (which has 
sold 155,000 copies, according to Nielsen Sound
Scan), Mane has been arrested twice. He was then 
admitted to a mental health treatment center in 
January. (A rep for the rapper says Mane was 
admitted for an enluation but wouldn' t pro~de 
further details.) 

Mane notes that recording" Mr. Zone 6" from 
Decem ber to February was a therapeutic process. 
"The past few months are in this album," he 
says. "l work through my problems. 1 work 
through my pain. So when I was going through 
all the things I was going through . . . I just stayed 
in the studio. It definitely helped me. The stu
dio is where I go to just let everything out. I can 
go and just speak my feelings and what's on my 
m ind- just get it off my chest." 

"Mr. Zone 6," which featu res guest spots by 
Waka Flocka, Birdman, Master P and Wale, fea
tmes a darke r tone than Mane's playful hit sin-
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gles "Wasted" and "Lemonade." Tracks like "Trick 
or Treat" an d "Reckless" showcase nihilistic 
rhymes over grimy beats. Instead of releasing 

the album as a free m ixtapeonlinc, Warner Bros. 
Records issued "Mr. Zone 6" to on line retailers 
and local music outlets-similar to the rollou t 
for previous Mane releases "The Burrrprint 2" 
and "Trap-a-Thon." The soft retail release has 
worked for Mane before: "Burrrprint• debuted 
at No. 19 on the Billboard 200 last May. 

"This album was completely about superserv
ing h is core versus broadening the fan base," 
marketing director Shari Bryant says. "We fo. 
cused more on mixshow promotions and ,~ral 
activities to help spread the word on this album." 

Mane has released m usic videos for the "Mr. 
Zone 6" tracks "24 Hours," "I Don't Love Her" and 
"Mouth Full of Gold,'' and will perform at San 
Diego'sOub Decos on March 27. He's already eye
ing a spring release for "The Ferrari Boys," which 
will equally showcase Waka Aocka Flame and him• 
self and feature production from Drumma Boy, 
FATBOl and Shawty Redd. Since last October, 
Waka Flocka Flame's first Asylum(Warner Bros. 
album, "Flockaveli," scored a top JO debut on the 
Billboard 200 and spawned the hit "No Hands," 
which peaked at No. 13 on the Billboard Hot 100. 

Mane says "The Ferrari Boys" is going to be "the 
hardest album of the year. The songs are so clever, 
the beats are so slamming, and the lyrics are just 
so aggressive. There's so much energy that we 
bring to the studio. Nobody's going to be able to 
top what me and Waka are coming out with." 

As for the follow-up to "The Appeal," Mane 
has already pegged it with a ti tle that's appropri· 
ate, considering his new tattoo. "I'm ti tling my 
new album 'The Ice Cream Man,' and it's drop
ping probably this fall," he says. "I 've got a very 
busy year." 

NATHANIEL 'NATE DOGG' HALE: 1969-2011 
The death of Nathaniel Dwayne Hale, aka Nate 
Dogg, shocked those who work in hip-hop, 
and those who love good music in general. 
Hale died March 15 due to complications fol
lowing strokes in 2007 and 2008. He was 41. 

The Long Beach, Calif.-born singer began 
his career singing on Dr. Dre's debut album, 
"The Chronic," lending his vocals to the track 
"Lil' Ghetto Boy." Hale's soulful baritone and 
knack for melodies were often imitated but 
never duplicated. 

Hale's discography on Billboard's Hot R&B/ 
Hip-Hop Songs chart covers 34 titles, begin
ning with debut hit "Regulate" with Warren G, 
which peaked at No. 7 In the July 2, 1994, issue. 
Ha I e's sole chart-topper came courtesy of his 
featured turn on 50 Cent's "21 Questions,'' 
which spent seven weeks at No. 1 in 2003. 

Hale's singing style, and his ability to make 
even the most profane and off-color lyrics 
sound catchy, live on through his Influence 
on such stars as T-Pain and Akon. 

-Rau/y Ramirez 

NOBODY DID IT BETTER 

One of a kind: 
NATE DOGG 

Here's a look at Nate Dogg's most successful titles, ranked by peak position, on Hot R&B/Hip
Hop Songs. Not only was he beloved by fans, but he was also popular among his conte mpo
raries: His 13 top 40 hits on the survey include shared credit with 17 other acts. 

PEAK DATE TITLE ARTIST 

1 Qweeks} 05/03/0l "21 QUESTIONS" SO COO FEARJRING NATE DOGG 

7 07/(Tl/94 "REGULATE" (IR(tl "AB0\4:IHE RIHj WARIIEN G & NATE DOGG 

10 00/b/01 "AREA CODES" Ul)A(R~ FEATURtlG NAIE DOGG 

13 fl/l)/01 "CAN'T DENY Ir' flinOOS FEAltRING NATE DOGG 

14 00/07/04 "I LIKE THAT" H<lfilON FEATURl«i CHINGY, NAIE DOGG& ~20 

18 00/0l/98 "NOBODY DOES IT BETTER" NATE DOGG ffARJIIIIG WARIIEN G 

20 OS/OS/01 "LAY LOW" SJ«lOP DOGG ffAltllNG HAS1Bl P, NATE DOGG, 
BUTCH ~DY & IHA EASTSIJAZ 

22 fl/30/96 "NEVER LEAVE ME ALONE" NATE DOGG ffARJIIIIG SNoo>DOGGYDOGG 

22 01/ID/01 "OHNO" l"l:)Sllf & PH~AHElfflCH 
IEAltRING NATE DOGG 

22 01/31/04 "GANGSTA NATION" WESTSIDE ((HlECII~ ffARJIIIIG NATE DOGG 

26 10/00/99 "B·PLEASE" SJ«lOP DOGG ffAltllNG XZIBIT & NATE DOGG 

26 06/05/04 ''TIME'S UP!" OOAKISSFEAlllllNGNATE DOGG 

39 01m104 ' 'THE SET UP" OBl !RICI ffAltRING NATE DOGG 
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A Walk In 
The Country 
Styx's Tommy Shaw Goes Bluegrass; 
Mobilizes Band Fan Base 

From classic hits with Styx to 
his work with Damn Yankees 
and Shaw/Blades, guitarist 
Tommy Shaw has crafted a 
diverse resume. But never has 
the ve teran rocker taken a 
more adventurous detour than 
on •Toe Great Divide." a blue• 
grass collection released March 
22 by Pazzo Music/Fontana 
Distribution. 

"It's timeless music," Mont
gomery, Ala., native Shaw says. 
"Bluegrass is just like an old 
friend; it's rooted in my past." 

a hole or some terrible thing 
happening, but there's re
demption in it." 

Standout tracks include 
triple A-targeted firs t single 
"Shadows in the Moonlight." 
a Shaw/Burr co-write about 
a girl falling for a guy from 
the wrong side of the tracks, 
and the tear-jerker title track, 
penned wi th Ohio-based 
writer Paula Breedlove. The 
song also provided the per
fect album title, Shaw says: 
"I'm ki nd of reaching across 
that great divide from rock 
to bluegrass." 

Shaw co-produced "The 
Great Divid e" wi th Brad 
Davis and Will Evankovich, 
enlisting a stellar cast of mu• 
sicians and special guests that 
includes Alison Krauss, Jerry 
Douglas, Sam !lush, Rob 
Ickes, Stuart Duncan, Byron 
H ouse, Gary Burr and 
Dwight Yoakam. Shaw also 
wrote or co-wrote every track 
on the album, which will be 
released on CD, vinyl and 
digital formats. 

"I've written a lot of rock 
songs, but they don't neces
sarily lend themselves to 
telling a straightforward 
story," Shaw says. "Bluegrass 
has the same sort of th ing as 
gospel: You can tell a story 
about somebody falling down 

In addition to lin ing up 
print and Web interviews for 
Shaw, Fontana is mobilizing 
Styx's fan base by canvass
ing syndicated rock radio, 
engaging its online commu
n i ty and enlis ting street 
team efforts during stop
overs on the group's cur
rent concer t schedule. A 
special fea tu re also ran on 
music website TheComet 
.com, "The 11 Days of the 
Great Divide." Each day fo. 
cused on a different son g 
from the album, accompa
nied by an aud io stream of 
the song plus Shaw's com
ments about the s tory be
hind each track. 

"You can't expect a rock guy 
to be instantly welcomed 
when he branches out like 
this," Shaw's manager Ster• 
ling Bacon says. "Getting solid 
traction with in the bluegrass 
and Americana communities 
will not happen overnight. So 
we're taking a targeted ap
proach there. We want to find 

those early believers and cred
ible voices who can help 
spread the word." 

Great Divide ." 
"Anything that happens 

with this record is like icing 
on the cake," he says, "be 
cause the experience has been 
so much bigger than I ever 
anticipated. I wish I could go 
back in time and become a 
bluegrass player who's been 
playing for 30 years." 

Word will no doubt spread 
following Shaw's March 26 
d eb ut on the Grand Ole 
Opry. Acknowledging it will 
be a night he'll never forget, 
the rocker is relishing the 
journey he's on with "The 

CONTACT SPORT 
Post Car Accident, Boney James Has New Manager, 
Agent, Label And Album 

Last spring, Boney James was wondering if 
he'd ever play his sax again. As he sat In traf
fic on a Los Angeles highway, his car was rear
ended by a drunk driver. While the vehicle was 
totaled, James was lucky: He suffered a frac
tured jaw and lost two teeth. 

Almost a year later, James says his inability 
to blow for six weeks Is, thankfu lly, "a rapidly 
fading memory." Now he's back with a new 
manager (Barbara Rose), a new agent (ICM's 
Bob Zievers), a new label (Verve Records)
and a new album, "Contact" (March 29). 

The set, featuring Heather Headley, Mario 
a nd Donel I Jones, veers from synth grooves 
and t rip-hop to slow ballads and funk. It's 
already gaining traction, thanks to two 

singles. The funky instrumental tit le track 
nabbed Greatest Gainer honors last week 
with a 24-7 jump on Bil lboard's Smooth Jazz 
Songs chart. This week, it rises to No. 2. Cur
rently going for urban AC adds is the soulfu l 
ballad "When I Had the Chance," featuring 
LeToya Luckett. 

"When you have a sax In your hands, you're 
immediately a jazz artist," says James, who 
produced, arranged and co-wrote his new CD. 
"But I've never thought of myself that way. 
And Verve fits me in terms of crossing over.'' 

James' 2009 set, "Send One Your Love" 
(Concord), has sold 91,000 copies, accord
ing to Nielsen SoundScan, and spent eight 
weeks atop Contemporary Jazz Albums. Be-

sides himself, the Verve roster includes urban 
artists Led Isl, Trombone Shorty, Sunshine An
derson and Avant. "The decline in smooth jazz 
radio stations is a challenge," Verve Music 
Group senior VP/ GM Nate Herr says. "That's 
why it's important that Boney-who takes 
chances musically and has criss-crossed be
tween contemporary jazz and adu lt urban for 
several years- is able to cross into another 
format with a single like 'Chance.' " 

While James' summer tour is still being 
p lanned, he has 12 dates lined up between April 
and June. He'll guest on an upcoming episode 
of "The Mo'Nique Show," and take over Sirius 
XM's Wate rcolors channel for a day during re
lease week. -Gail Mitchell 

GIRL 
POWER 
When most people think of the Girl 
Scouts, they immediately associate 
the organization with cookies. Thin 
Mints or Coconut Delights, anyone? 

Electronic instrument manufac
turer/distributor Roland aims to add 
"rock star" to that list. The company 
has partnered with Girl Scouts of the 
USA to launch Girl Scouts Rock! Pow
ered by Roland-a series of interac
tive workshops designed to empower 
young girls through music. 

"We Got the Beat," the Iconic hit 
by '80s female rock band the Go-Go's, 
is the theme song for the initiative, 
tying in with the group's 30th anniver
sary this year. Go-Go's guitarist Char
lotte Caffey attended the March 19 
kickoff in Los Angeles. 

Girl Scouts ages 8-14 were intro
duced to various instruments, tried 
their hand at songwrit ing and per
formed for their peers. Participating 
a longside t he g irls was former Girl 
Scout/ Disney star Shelby Spalione, 
who fronts the Rockin' Roland Girls 
Band. Spallone, ex-lead singer of fe
male teen rock band KSM, will appear 
at a ll of the workshops. 

"Music stores are very male-dom
inated," says Roland president Chris 
Bristol, who developed the initiative. 
"I want to give young girls a positive, 
hands-on experience playing musi
cal instruments and making their own 
music. It's difficult for them to do that 
in school now because of all the 
budget cuts." 

Girl Scouts Rock! Powered by Ro
land travels to Miami (April 30) be
fore stopping in Minneapolis (May 7), 
Chicago (May14) and New York (May 
21). Girl Scout troops located in other 
cities WIii be able to access post-work
shop tools on RolandUS.com. The 
company has also offered to serve as 
a liaison to local Girl Scout chapters, 
connecting them to music retailers 
and teachers for instruments and 
instruction. -Megan Vick 

Making music: Greater Los Angeles 
area Girl Scouts attend Girl Scouts 
Rock! Powered by Roland session 
with SHELBY SPALIONE (third from 
left) and the Go-Go's CHARLOTTE 
CAFFEY (far right). 
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Whether your interest-is ••• 
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Music Business 

Music Education 
or Audio Recording 

BUYING RECORD & CD COLLECTIONS 
PRIVATE COLLECTIONS • RADIO STATIONS • 

DJ RECORD POOLS 

21ST CENTURY MUSIC 

TOLL FREE 1-800-846-9501 

E-MAIL: sales@21centurymusic.com 

John M. Jabra, President 

BUSINESS OPPORTUNITIES 
WE NEED A TALENTED BEAUTIFUL MODEL 

YOUNGSTER WITH GOOD INTELLIGENCE, CHARISMA THAT 

WANTS TO DEVELOP HIS/HER IN MODELING PLEASE 

CONTACT US AT beamodel111 1@gmail.com 

for more information. 
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Attend our next Open Houses 
April 9 and May 14 at 1 pm 
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A WEEKLY ROUNDUP 
OF NOTABLE CHART 

ACHIEVEMENTS 

VOUTlJBE lJ. 

>>Next time you encounter a 
subway delay, be thankful it 
doesn't last 22 years. That's how 
long it took Bob Seger & the Silver 
Bullet Band's "Downtown Train" 
to arrive on the Adult Contempo
rary chart, where it debuts at No. 
28. Seger first recorded the Tom 
Waits song in 1989 but withheld 
releasing It, as Rod Stewart's 
cover was on its way to topping 
the Jan. 20, 1990, AC survey. 
Seger rerecorded the song tor his 
forthcoming, still-untitled album. 

>>"S&M" marks Rihanna's 14th 
No. 1 on Dance Club Songs, tying 
her with Beyonce for fifth place 
among artists with the chart's 
most toppers. Madonna (40) 
leads, followed by Janet Jackson 
(19), Mariah Carey and Kristine W 
(15 each) . 

...-..._ Re;,id Ch;,irt Beat 

5:ii· every week ,1t 
~ billboard.com/ch.artbcat. 

Billboar1t 

Irish Tunes Gain; Close Call For 'Born'; Black Bows 
Adele 's "21'" heads back to the top 
slo t (2-1) on the Billboard 200 for a 
third nonconsecutive week, selling 
98.000 (down 26%), accord ing to 
Nielsen SoundScan. She bumps last 
week's champ, Lupe Fiasco's "Las
ers,'" to No. 3 (47,000, down 77%). 

Debuting at No. 2 is rock band Rise 
Against with its sixth studio album, 
"Endgame," shifting 85,000. It easily 
marks the act's bes t sales week and 
chart high. The set surpasses the band's 
previous record frame, when its last 
set, 2008's "Appeal to Reason,'" debuted 
and peaked at No. 3 off a 65,000 start. 

CELTIC RHYTHMS: Just outs ide the 
top JO on the Billboard 200, Celtic 
Thunder's "Heritage'" takes a St. 
Patrick' s Day-propelled 82-position 
leap to No. 11 (26,000, u p 356%). It 
gives the ensemble its h ighest
charting album and best sales frame. 

On the World Albums chart, all but 
three of the titles on the IS-pos ition 
tally post a gain this week. "Heritage'" 
is found, naturally, at No. 1, whi le the 
act also takes No. 6 with "It's Enter• 
tainment!" (up 67%). The similarly 
named act Celt ic Woman occupies 
two spots as well, at Nos. 3 and 4, both 
up by more than 40%. 

Celtic rock act Flogging Molly also 
makes the most of the St. Patty's hol
iday, as its "Swagger" and "Drunken 
Lullabies" re-enter the Billboard 200 
at Nos. 128 and 171, respectively, with 

gains of 415% and 90%. The former 
got a boost from discount pricing at 
Amazon's MP3 store. 

' BORN' TO STAY: Lady Gaga's 
"Born This Way" remains at No. 1 on 
the Bi llboard Hot 100 for a six t h 
straight week- its entire chart run
thanks to an unlikel y 
culpr it: the release of a 
phys ical CD s ingle. 

A four-t rack singl e 
dropped last week, and 
with 24,000 sold- and a 
No. 1 bow on Hot Sin 
gles Sales- it helps the 
song earn enough over
a 11 Hot J OO points to 
edge out Katy Perry's 
surging "E.T." (featuring Kanye 
West), which bulle ts 3-2. The la tter 
sold 261,000 downloads (up 21 %) and 
holds at No. 1 on Hot Digi tal Songs. 

On the Hot 100, the two songs are 

separated by 325 points-the smallest 
margin between Nos. 1 and 2 since the 
Nov. 27, 2010, tally, when 284 points 
kept Rihanna's "Only Girl (In the 
World)" from toppling Far' East Move
ment's "Like a G6'" (featuring Cata
racs and Dev). Rihanna's song hit No. 
1 the following week- a feat that Perry 

herself m ight achieve 
next issue. 

BACK IN BLACK: The 
Social 50 chart welcomes 
its h ighest debut yet, as 
Rebecca Black arrives 
at No.9 thanksMthe 
enormous soc ial media 
buzz she's generated. 

In short orde r, her 
much-maligned "Friday" video, up
loaded to YouTube, wen t from more 
than 2 million views on March 14 (al
ready a feat in itself ) to 30 million
plus on March 21. Couple that with 

more than 30,000 new followers to 
her just-launched Twitter account 
during the March 18-20 weekend and 
you've go t enough sizzling social ac
tivity to ge nerate her top to entry. 

Her "Friday" single arrives at No. 
57 on Digital Songs with 37,000 sold, 
according to Nielsen SoundScan, and 
also debuts at No. 72 on the Billboard 
Hot 100. 

Black isn't the first so-called ln ter
ne t meme to make the charts re
cently. l ess than a year ago, on Aug. 
28, 2010, Antoine Dodson hit No. 
89 on the Hot 100 with "Bed Intruder 
Song" thanks to a remix by the Gre
gory Brothers. 

THE ' F.A.M.E.' GAME: Chris Brown 
might be celebra ting his first No. 1 
album on the Billboard 200 next week, 
as four th set "F.A.M.E." is on course 
to bow with more than 250,000 sold 
in its first week. 

Industry prognos tica tors suggest 
the set could shift between 250,000 
and 300,000. Brown has charted three 
previous top 10 albums: H is self
titled debut set bowed and peaked at 
No. 2 in 2005 and was followed b y 
2007's "Exclus ive" (No. 4) and 2009's 
"Graffiti" (No. 7). 

And it's looking like Brown will 
lead a packed top five, with three more 
de buts- from Jennifer Hudson, the 
Strokes and Kirk Franklin-aiming 

for Nos. 2 and 3. 

IVlaI·1cet \Nat<:h A Weekly National Music: Sales Report 
For~ ending March 20, 2011 r.~s M:! r'O\.ll'l:ded 
Co~led f!O!'n a natl OM I Ull'l'lt,11!-Of Rel.!il st.Ore al'\d rac::k" 
u.lci rv~ S co'ladoxl sid ClifOYidl:d by 

Hi.<:l.~f! 
Weeki Unit Sales Year-To-Date 

This Week 

lislWeelc 

<han,e 

This Week last Yfif 

Chan,e 

AlBUHS 
DIGITAL 

AIBUKS" 
DIGITAi 
TRACKS 

5,710,000 1,765,000 24,916,000 

6,216,000 1,913,000 24,283,000 

-8.1% -7.7% 2.6% 

5,666.000 1,459,000 20,677.000 

0.8% 21.0% 20.5% 
"Olg1tal atbum sak!s are also counted within album sa:es.. 

Weekly Album Sales (Million Units) 
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2010 ZOii CHANGE 

OVERALL UNIT SALES 

Albums 69,077,000 64,716,000 ·6.3% 

Digital Tracks 268,762,000 289,811 ,000 7.8% 

StoreSln-.s 431,000 591,000 37.1% 

Tola! 338,270,000 355,118,000 5.0% 

Albums w/TIA' 95,953,200 93,697,100 · 2.4% 
"k'-dudes 1ra-ck equ."'vah;nt a. bum sales (TEA ) with 10 vack t!<:mn oaclg e,qulv.!llef'll 
to 00e album ~ . 

DIGITAL TRACKS SALES 

·10, 

' 11 

SALES BY A LBUM FORMAT 

m 
Digllal 

YilVI 
011111 

49,761,000 

18,768,000 

540,000 

9,000 

2§fj.8, IJl.!Ulsm,) 
289.8 mill ion 

43,14 1.000 -13.3% 

20,857,000 11.1% 

703,000 30.2% 

15,000 66.7% 

Souf\dScan 

2010 zon CHANGE 

YEAR-TO-DATE SALES BY ALBUM CATEGORY 

Cunenl 38,461,000 

Cmlog 30,617,000 

Deep Cill!log 23,323,000 

CURRENT ALBUM SALES 

'10 

'11 

CATALOG ALBUM SALES 

'10 

' 11 

33.605,000 ·12.6% 

31,111,000 1.6% 

24,317,000 4.3% 

38.5 million 

NlelSE!n SoundScan counts as rorffint only s.~ s w1t}\,n lN! fl~t 18 montM o1 an 
o!lbum 's ~~ase (12 montruc :o1 classical and JalZ albunu) . ntles that stay In t~ 
to!) halt or the 81 board 200. however. ~maJI\ as t:Ul'r~M. r ues older man 18 
months ortt cati='.og. Dcic i:i c.,,...,fog is _, subsat of ai!..'l!o(;I for til'.llls out more th.sn 
36 monthi. 

Go to www.b illboard.biz for complete chart data I 41 

http://ebook-free-download.net/


:.:: i !l!!i ARTIST 
jl ~! ii ltlPRfNT & tlUMBEA / OISTRIBUTll>.6 LABEL (PRICE) 

Bl ADELE 

Title ~ 

~ m :.= i Eli ARTIST ~- ~! II It/PRINT & tWMBER / OISTRIBUTI116 LA11El (PRICE) 
Title 

2 l C 1111 ):t/COlUflWi 4-'&9S*/S0);'¥ "USIC (11 98) 
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11 9 4 JUSTIN BIEBER Never Say Never: The Remixes (EP) 
SCIIO-OL80Y/RAYM0N0 EIRAUN/IStJ,IJO 0t.$:)i7/10JMG {9.99) 

7 4 - AVRIL LAVIGNE Goodbye Lullaby 
ft.CA 55870/RMG {11.98) @ 

II 10 VARIOUS ARTISTS NOW37 
UMI/ERSAUEMI/SONY flU~ C -'674&1C.t.PITOl (18.98) om 11 
TRAVIS BARKER Give The Drummer Some tASJ,iHIINl ( ftSCOPE fll~Jg4•JIG,i. (J3.98) 

MARSHA AMBROSIUS Late Nights & Early Mornings 
J 6-4826./RMG (9.08) 

10 

• 93 128 CELTIC THUNDER Herttage 
cmIc THU>.DCR 01s19MJ;mx:A. 18:98 • 17 10 PINK Greatest Hits ... So Far!II u rACE !(){>57/JLG P3.9S) 

NICKI MINAJ 13 16 12 'l'OUNG PAOMY/C.t.Sll 110NE'YJUNl'IERSA.l MOTOWtJ 0l$<121 "/U11RG (13.!)9) Pink Friday 

14 15 11 RIHANNA Loud 

111 13 SCH00L80V/RAVM0NO EIRA.UNltSLANO 0141)63/IDJPAG {10.tlS @ 
My Wor ld 2.0 

111 14 BRUNO MARS Doo-Wops & Hooligans 

17 6 - Stronger 

18 18 14 My Kinda Party 

19 19 13 Recovery 

e 23 29 Nothing Like This 

21 5 - Collapse Into Now 

22 21 17 Te-enage Cream 

• 25 21 You Get What You Give 

24 20 Need You Now 

G 49 - Until The Whole World Hears 

211 24 20 
8'5 ltA.CHIIJ~ TS0300A. ( 18.98) (t) 

Speak Now 

- KENNY ROGERS G 31 
JOHN 3·16,IMUSIC CA.U.lOGUE 31602 EmR,c,CKEA BARREL (11 98) 

The Love Of God 

G 44 32 THE BLACK EYED PEAS The Boglnnlng tllfRSCOP! 01S03,•!SA lll .98) 

29 26 DROPKICK MURPHY$ Going Out In Style 
BOfl~ & BRE.O 526111fi"/ILG (15.!UI) 

30 22 
AARON LEWIS Town Une (EP) 
STROUDAVJ,RIOUS 01011 (7JIS) 

31 29 27 KID ROCK Born Free 
TOP 003/ATLAlHIC 5216!2"/A.G { 18.98) @ 

32 27 18 SOUNDTRACK Burlesque 
RCA 1!0205/RMG {11.98) 

33 30 22 FLORENCE + THE MACHINE Lungs 
U>.MRSA.l REPUBUC (ll.'!170•/\U,lf'IG (13,981 cm MIRANDA COSGROVE High Maintenance (EP) 
-COLUMBl.r. 85--t-SJISOWY MUSIC (9,98 CO,'OVO) @ 

311 32 24 KANYE WEST My Beautlful Dark Twisted Fantasy 
ROC·"·FELVJ0£F JMol 014695"/IOJ~S ( l 3.9S)@ 

311 :l4 30 THOMPSON SQUARE Thompson Square 
STOtlEV CflHK um {13,98) 

37 40 37 LIL WAYNE I Am Not A Human Being 
CASH MOOEY/UNM.RSl.l t.lOTOWN 015002/llPi.RG (1-3 .!J.!1) 

311 41 34 THE BLACK KEYS Brothers 
~OIJtSUCH 5?0U&•_,...IARNCR BROS (15 .98) 

39 38 25 R. KELLY Love Letter 
JM 908.74/JLG p 1.98) 

40 37 28 ADELE 19 
>:UCOLUM81A 31859 "/SONY lolUSIC (12 9! ) 

JUSTIN BIEBER 41 36 26 
SCHOOLBOY/R,t,YMOOO BR.WN/1Sl.AND 015084 f.X/IOJJ,113 (12 98) 

My Worlds Acoustic 

G 46 49 

sm 
THE BAND PERRY The Band Perry 
R.EPU8,LIC llASHVIUE 014839,ll.JMRO (10 .QS) 

STEVE MARTIN AND THE STEEP CANYON RANGERS Rare Bird Alert 
40 SHARE/ROUNDER 610660"/CONCORO j14.98) 

44 45 38 LADY GAGA The Fame 
STRE.\MUNE/KOti'LI\IE/CHERRYTREE/1.W'IERSCOPE 011805"/ IGI. (12.96) 

G S4 62 BIG TIME RUSH BTR (Soundtrack) 
t.lCKCl00(01':/CO~UM61A '2'919.fSO~ lolUSIC (6.98) 

411 12 - RAEKWON Shaolin vs, Wu-Tang 
.C::·E 1-i20 iµgo6 (16.981 

47 S1 SI KENNY CHESNEY Hemingway's Whiskey 
8NI. 57445/S\IN (11 9.S)@ 

G 52 52 SU GARLAND 
t.lEACUAYMSHVILlE 01475S'Jt.lMON (13.98) @ 

49 43 16 FRANCESCA BATTISTELLI 
IERVENT 888086,/VIARNEA BROS. 18.98 

e 66 73 MIGUEL 
81.AC.I ICE/HYSTORl,\/JM 75487/JLG {9.98) 

THE BILLBOARD 200 ARTIST INDEX 
~~ ........ ~• -~ 
TRACE .oDKJNS . . . . . 192 THE 8,t,ND PERRY . . .4-? THE Bl.ti.CK KEYS • . . . ..38 
JtliSOHALOE»J •. 18, 199 lft'VIS8.ARKER , • . , 9 BONJOVl . • . . . • . . . . . • 53 
GREGGAl.lM.Aff . .. . . 140 FRAA'CESC,'BATTISTElll . CR'r'STM. BOWERSOX .. 151 
Mi\RSHA.AJilBROSIUS . . 10 , , , . • 49 BRKiHTE'r'ES . . . . . . . 16-4 
ARCADE ARE . • , . . • • .74 ..llSTIN BIESER . • . • . • . . ZAC 8RCWIN BAJ«) • . 23. 67 
ASBLOOO RUNSBLACI< . • . •. .•. • . 6.15, 41,63 BR:IJNO MARS . • . ••. . . 16 

. . . •. • . . .... . .. . . 111 BM3Tllt.1ERUSH . • . ... . 45 MICHASl. 8UBLE . ••. . 173 
AIJEN':£0SEVENfOLO ,tf1 lHEBLACKEYEDPEAS. . LOS 8lft<JS . .... ,. ,172 

Tho Incredible Machine 

CAGE THE B.f PHAN'T .. 109 
Ctt.KE .. .. .. . 185 
C"IAL" , , , . , , , 155 
t.osTING °"""'5 .. 25, 125 
CRISTIAN CASTRO . • • 64 
CELTIC THUNDER . . . . • 11 
CELTIC WOMAN . . 134. 152 
KEHt~YCHESHEY • . . . • • 47 
QUlRENCf BOOOM .. 122 
fRICCH~ .. . .130 

Hundred More Years 

All I Want ts You 

THECIVI. WAAS • . •• 147 
ERIC Cl iliPTOrt . . . •• 161 
KEYSHIA COLE • . .87 
EASTOrfCORBlff . • . . . 1.37 
MIRA NOA COSGROVE , .34 
CREEDEf«:l: ClEARYl,'TEA 
REYI\IAL . • • •. • . . • 105 

CREEDEffCE CLEARWATER 
REYISITTD . • • . . . . . . 197 

DAYID~ OYll'ER BAND . • 

e1U.YMRffiGTON ::~,~ 

42 I Go to www.billboard.b iz for complete chart data 
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Thanks to 1ontinued 
sa1 .. prtd ng and 
promotion al 
family Ch rislian 
Stores, thealbum 
rises to tts highest 
sales fflll (16,000, 
up 72%) and best 
dlart ranil si111e 
.lilnuary Z010. 

m 
11te singer's !P 
(tf,000) lwures 
rurrent single 
"Dandog Craiy" 
(10-written by Avril 
Lavigne) and the 
!Hie trade, wlti1h 
boasll Rlwers 
Cltamoasaguest. 

It's the set's IK!h 
weekly gain out of 
the pastsel'ell 
weeks (9,000, up 
15%), marting its 
bestfntmesi11<e 
Christmas week and 
its highes1 1harl 
position weL Thk 
week's gain was 
fuled by an Amazon 
MPJ Dall¥ Oeal on 
Marth 16 lar $2.99. 

While he's 1harled 
twite befGre on 
Heatseekers 
Album~ he's dont 
so only on« on the 
Billboard 200, wilh 
2008'1 "Under 
SUmmer Sun" (Na. 
117, 5,000). With 
th~ new set's debut 
(8,000) be easily 
1<ores Ill~ best week 
on the dlarts. 

AHerlast yea~s 
"Amerl(llll Idol" 
dlamp relurned to 
the shaw's stage 
last Mek , his 
album sees an 
appropriately 
handsome gain, 
rising by3l8%. 
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KIDZ BOP KIDS Kldz Bop 19 
RAlOR & 11f 892•44 j 18.98) 

TIM MCGRAW Number One Hits 
CURB 7H20S ( 18.98) 

BON JOVI Greatest Htts 
1 ISLAND 014~3,IIDJMG (IJ .9-B) 

VARIOUS ARTISTS A 40th Anniversary Collection 
RIIINO SPECll.l PROOUCTSJUNNEfl.Sl.l SPECIAL ~!I.RlffTS Ol !i'2C..! £XJST.6.R8tJCKS (19.98) 

SOUNDTRACK Glee, The Music: Season Two: Volume 4 
20TH CUffURY FOK TV/COLUWBfA 79214/SOIJY MltSlC (13.98) • 
MATT WERTZ Weights & Wings 
H"IJD \VIUTTEN 30920/NETTWEAt (12,98} 

VARIOUS ARTISTS WOW Gospel 2011: The Year's ~ Top Gosp,- Artists And Songs I 
WORD·CUfl8/Elt\l U1G/VERITV 17'91Ai'JLS flJ.gS) 

KESHA Cannibal 
K( MOS,c,BEIRC" 80!>60/lllolG (US.f 

CEE LO GREEN The Lady KIiie< 
I\AOICUU llRE 5?5601/rLEKTRA (18.981 

TREY SONGZ Passion, Pain & Pleasure 
SOI.IGBOOl(JATUtmc 5245J9/AG (18.98t@ • 
MIRANDA LAMBERT Revolution 
COlUit8tA jN,t,Sl fVRL£t 46454/SMN (12.98) • 
TRAIN Save Me, San Francisco 
COLUWBtA 07736/SONV MUSIC (12,981 • 
JUSTIN BIEBER My World (EP) 
S.CHOOL80Y/Fl,1,'VM~ D 8R,1,UN/ISL,.NO 013719/IOJI.IG (U8) • 
CRISTIAN CASTRO Viva El Principe 
UNIYEASAL MUSIC l l.l lNO 015013,.i\J•RE {10.98) @ 0 
LINKIN PARK A Thousand Suns 
M,i;CHL>;E SHOP 525375'/Wl.fU,tA IJAOS. (l U-81 • 
LUCINDA WILLIAMS Btesse<l 
LOST ltGHWA't' 01s1a9 •ruw.:m (IJ .9.fJ) 

ZAC BROWN BAND The Foundation 
ROARJ&JGGER. PICTI.!RE/llOl'o![ GROWN/A.T\.O:TIC 516931/AG !13.981 

II 
JOSH GROBAN Illumi nations 1-ll/R[PRISC 524,833fl'IARN[R 8AOS (18 98)@ • 
JAMIE FOXX Best Night Of My Life 
J ~e.60/FIMG (11 9.S) 

THE DODOS No Color 
FRENCH.:I.SS 048" (12.9SI 

MASTODON Ltve At The Aragon 
$tRE/REPAfSE 52486,4/t'f,1,RNf:R BROS. (2"1.98 C0/0\10) f£, 

NEWSBOYS Born Again 
INPOP 71521 ( 13.95) 

T.I . No Mercy 
GRAND HUSTLUATlANTIC 523753"/AG (18.95) • 
ARCADE FIRE The Suburbs 
MEA.GC 385" (l~.98) 

THE BLACK EYED PEAS The E.N.D. 
INTCRSCOPC 011:e.87"/t"~ (13 98) 

II 
BLAKE SHELTON Loaded: The Best Of Blake Shelton 
REPRISE Jll.r.SH'IILLE! S™92/\'t1.IN (18.QS) 

PRINCE ROYCE Prince Royce 
TOP S10P 30020/SONY MUSIC LAfl~ {10.118) • 
KEM Intimacy: Album Ill UN1'£RSAL MOTOWN 01 '469/UMRG (13.98)@ 
BILLY CURRINGTON Enjoy Yourself 
MtR-CtRY N,t,$.tMI.LE 01H07Jli1,1GN (9.98 j 

VARIOUS ARTISTS Mole O Hawaii: Songs Of Hawaii 
S.ONY SMG CUSTOM lttAAK[fil~ GROUPfttEAR OHl1&,STARBUCKS (12.98) 

WAKA FLOCKA FLAME Flockaveli 
1017 BRICK SOUAWASYl.1.!\152?7.LO/WA.RU R BROS (11.981 

KESHA Animal 
KCIAOS,i;BE/RCA .t.9209• /RMS {1 1,98) • 
VARIOUS ARTISTS 2011 Grammy Nominees 
GRAMMY/AV( 807112/JLG (18 98) 

EMINEM Curtain Call: The Hhs 
SHAO'V/ il.flEAt.V.fffilK'lEASCOflE 005881 .. /IOI. (13.9818.98) 1!11 

DRAKE Thank Me Later 
YOUNG lliQNEYfCJ,SH Mc»i f YIUMMRSAl ltOTOl'JN ~14325-/UMRG (IJ.B,8) • 
KERI HILSON No Boys Allowe~ 
MOSL£Y/ZONE ' llWlERSCCWE 015-0R!/f"',J, (13.98) 

KEYSHIA COLE Calling All Hearts 
GEffEll 0151oa/lGA ( IJ .9S) 

THE DECEMBERISTS The King Is Dead 
CAPITOL 47547" (18.98) @ 

KINGS OF LEON Come Around Sundown I 
RCA 646118•/ft.MG (13.98} • 
DIDDY • DIRTY MONEY Last Train To Par is 
BAO 80YIIITERSCOPE 014381/l:lA (13.98,) 

l~~,:fo~~EtP~~!~~fl~~ REPusuc Ol!l.363/ UMAG 110.981 Passtve Me, Aggressive You 

PASSION BAND Passion: Here For You 
Sll(S TEPS 0717Qi'SPAAROW (1 S.98) 

DANIEL TOSH Happy Thoughts 1 COIAEIJV CENTRAL 116 (12.98) 

JERROD NIEMANN Judge Jerrod & The Hung Jury SU ,&AVl(IARISTJt NASIM llE 65720/SIAN (9.98) 

SELENA GOMEZ & THE SCENE A Year Without Rain 
HOW '\'1000 004~2S (10 98)-$ • 
LEE DEWYZE Live It Up 
19.rl!C,. 7-$609/ RMG {11,98) 

RASCAL FLATTS Greatest Hits Volume 1 
LYRIC S1REE1 002164 (13.98} 

CHRIS TOMLIN And If Our God l s For Us ... 
S.U(S rm 11344'/ $PAflROW' (17.118) @ 

DARIUS RUCKER Charleston, SC 1966 
CAPITOL NASHVILLE 26939 (18.981 • 
VARIOUS ARTISTS NOW36 
UNIY[RSAL/[ .. .VSONY lolUSIC 08777/CA.PITOl (18.98) 

DROPKICK MURPH'l'S • 29 FlORB«:E + THE l,f!llAEL .MKSON . . . • . . R. KEUY • . . . • . . . . . 39 Avmt. LAVIGNE . ...... .7 
Oi\FTPU>JK • , ,.150 MACHINE . . • . .• . . . 33 DflrRICJ<HAOOON . ,,179 
THEOAl.mvie.LS . . .. 190 1!!!!1!!!!11111!!;:l!!!lllll!ll!I! OAVII FOSTER . • • • 160 HI.LSONG UNITED . .. 146 
AOAYTOREP.8'8ER .191 a.tlf<EM . . 19, 84, 118, 176 JWEFO:O:. . • •• . $9 ~ERi HILSON . • . • • • • • . 86 
OOOJ..tAU5 . . • . • ... 153 $,'RAEVANS . , , ,, 17 ~ 'WIOOOUNDEA0 .. 168 
THE DE{:8 ,1BERISTS .. .83 
LEE DEWYZE • • . • . •.• • 96 
OIOOY · OIRT"f UOO£I" . 90 

SELENA GOIJEZ & THE 
LUPE FltliSCO. • • . • • 3 SCEr~. . .. • .•. . . 95 ENRIQUE IIGt.ESIAS . . . 187 

........ . . 123-.124 
TttEJiWEDEARGIRLS . • 1'94 
JA"Y·2 . . . . 1• 8 
.lfflfMIH . . .. no 
J w.sas . . .i21 
Bl.LY Joa . . . .!OS. 170 
JOURNEY . . • . • . .104 

l<EM . . • . . .. . . . . 78 
t<IOC\JOI •.. • . .143, 182 
ktOROQ( . . . . ,.3,1, I ~ 
KtOZ60P IOOS , , . • ,SI 
KtUGS Of LEON , ,S9, 166 

DIST~ O . . . . . ... 144 AYE ~ GER DEATH CEE U) GREEN . . . . . 59 LADY AtffE8EUJA1 . . . 2• 
THE 0000S , , .. 70 
DRAKE ' ' •• as 

P1JNC}l . • • • . • • . • . .101 JOSH GR08.6.N ...... 68 LA:DYfiAGA • . • . • . 44, 158 
FLOOOtmt11lllY . .128, 171 GUNSN' ROSES . . . • . 132 .oJ.AN JACKSOU , , . , , 119 KESHA . . . • . • .. • . 58, 82 MIRAtroA LAMBERT . • . 61 

AMOS LE£ . . . 165 
,t,,t,RQN LEWIS . . . . . .. 30 
BLACK JOE LEWIS & THE 
HONEYS.EARS , • ,tlS 

UL WAYNE . , , 37, 188 
l.m(f U . • • . • . 103 
Urff<IH PARK . . . • . 65 
lnNROSKYm'RO . • . . i 74 

TOBY KEITH .. . • .. .198 OH LAND • . . . ... • . .1 B,4 IM,NOISA . . . 178 

Data for week of APRIL 2, 2011 
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~= i l!i ARTIST 
I ~- I ltlPRflH & tWMBER / OISTAIBUTll\6 LABEL (PRlCEl 

Title " ~ JI :.= i E!i ARTIST ~- ~! II It/PRINT & tlUMBER / OISTRIBUTlll6 LA11El (PRICE) 
Title 

101 FIVE FINGER DEATH PUNCH War Is The Answer 
PROSPECT PA.RK S0100' 13.98 @ 

C SKILLET • The album arrives 
.AA()(NT/lNO/AlLANTIC ,S1i$11/AG (13.98) 

Awake al No. 1 on Ille 

CRYSTAL BOWERSOX Farmer's Daughter 19/JNE 1,aoe1Ju3 !11.981 

CELTIC WOMAN Lullaby MANHf,TTAN A7069/IILS {12-98) 

151 143 117 e• 
103 LYKKE LI Wounded Rhymes blues <hill! with 

lL ll(COROIPJGSIATLAll"TIC 5265"15'"/AG {13.'il& 4,000 and laun<hes e JOURNEY Journey's Greatest Hits • atNo.Zon -COLUM8I1,JLEGA:C'V ll5889/SON'V i,usIc (13 99) $ 

CREEDENCE CLEARWATER REVIVAL l!I 
Heatseel<etl. Their 

1011 f,t,NTil.SY 2"/CONCOFI.O (17;98112 98) Chronicle The 20 Greatest Hits last set stalled at 

DEADMAU5 
4X4=12 1 MAU~TRAP 2518/UlTRA (15.&!1) 

JAZMINE SULLIVAN Love Me Back J 75357/llMG {11.99) 

CAMILA Dejarte De Amar 
S.O>IYMUSIC LI.TIN 59881 (14.98f 

G 160 110 

184 128 101 

G 165 160 • 
1011 NELLY 5.0 No. 2 on the blues 

OERRfY!1J>,ll/t:RSAl ,,01ov,w 01•991!1..-.,RG 13.99'1 
ESPERANZA SPALDING Chamber Music Society 
HE1,0S Ul>318!0"/CO~CORO (18.98. 1118 98 81 

tally for men non-e ~u~~ G~:}l~!aA4~~~~~1!!]!!R~_98Jiisg;id: The Best Of Bob Marley And The Wailers • 1onscuUvt wem. ' 
STEEL MAGNOLIA Steel Magnolia &10 A,ACHINE SM0\001, 110.98) 

187 131 124 

108 35 - BILLY JOEL Live At Shea Stadium : The Concert COLUMBI.VLEGAC'Y "su.-1SONY t.M,IC 19.9.B CO/DVD ® 

108 CAGE THE ELEPHANT Thank You Happy Birthday 
OSP 8!l2i"/Jl1J((13.99) 

THIRD DAY Move cssom.u 109"21/SON'I' llrUSIC ( I UIS) 

AS BLOOD RUNS BLACK Instinct 
41EOIA. SKARE 2lM j 15,9&) 

RED 112 
ESSENflA.l 10!;16 ( 11.98) Untll We Have Faces 

113 THE SCRIPT Sclence & Fai1h PHOKOGENK:/EPIC 81227/SON'I' flUSIC {I 1.98 

114 RICK ROSS Teflon Don • 1.V.'l'SA.Ctt/SLIP·l.1-SLIDE/DEF JAM 01"366•/IDJMG 9.9.S • BLACK JOE LEWIS & THE HONEYBEARS Scandalous LOST Ht~H\'l'AY01~,'1!)•/UM"G~ 10.96 

118 VARIOUS ARTISTS WOW Hits 2011 PR0\110ENT•INTCGRITY/WORO-C(.!RR,IU.II 0~16/WI C,_,,S (17.98) 

0 AVENGED SEVENFOLD 
ffOP(LHiSJSIRE 524026•/WAflMR &ROS (18 9-8) 

Nightmare 

118 EMINEM The Marshall Mathers LP • Yl'EBl'-fTERW,TH 490S2S"/1Nl[I\S.COP£ (13 gs) 

1111 ALAN JACKSON 34 Number Ones • AAIS1A HASH\llllE ?t681/UlN (11.98) 

0 KEITH URBAN Get Closer • CAPITOL ll'AStMllE 47695 11.98) 

a, 144 - VARIOUS ARTISTS WOW #l 's (Yellow) PRO\llDENT·INTt:GRITY/EMI c,.,o,woRO·CURB 8.f!8166MIARNER BROS (17.98) 

122 CHILDREN OF BODOM Relentless, Reckless Forever SPtNW,RM t(i57" {15.96 CO/OW @ 

e MICHAEL JACKSON The Essential Michael Jackson El 
[P!CJ\CGACY i4287/SONY MUS.lC {19.98) 

124 MICHAEL JACKSON Number Ones II 
t.Hl/EPIC 8M"98/S01l'r' Ml.SIC (14,98) 

1211 CASTING CROWNS The Altar And The Door • BEACH STR.EET/REUNIO~ 101 17/SONY r.'lf.Stc {17,98) 

e JEREMIH 
~,1cK SCHUlTZ/DE, IA.\, 01"830/IDJMG fU.9) 

All About You 

0 J MASCIS 
SUB POP 8:)9 • I :3.98 Several Shades 01 Why 

e FLOGGING MOLLY Swagger 
j[l)[Q"OUUM, 121'' II 1.0i) 

1211 t22 102 TANK Now Or Never 
&•OGAIA£1S0).S OVNASTY/ATL.OJTIC ~Z5214/AG ( 10.981 

ERIC CHURCH 130 130 114 
-CI.PITOL ~ASH\llllE 2081-0" {12.gS) 

Carolina 

WISIN & VANDEL 131 134 119 Los Vaqueros: El Regreso 
YN/\,ACHH£ 015218/UMlE (11 S-8) 

132 t2t 86 " 
GUNS N' ROSES Greatest Hits II 6HFEN 001714/l.lffERSCOf>E {16.98) 

133 123 126 MY DARKEST DAYS My Darkest Days lWR/60-',Jl,lfRCURY (114119/IDJMG {8.08) :• CELTIC WOMAN 
i.V.llHATT~ 58361)fBLG j t 6.98} @ 

Songs From The Heart 

NOAH AND THE WHALE Last Night On Earth 
VOUNG ANO LOST Clt8/MCRCURY 015-J;l-(IIDJMG (1B.98} om VARIOUS ARTISTS American Idol : 10th Anniversary: The Hits: Volume 1 
1!1/Jll/[JRCJ. M9:531RrlG (10.9:8) 

e 141 153 EASTON CORBIN Easton Corbin 
..,,rncu1rv t.AStMLLE 013t>-'4/\l/l'SN 10 981 

138 139 129 TAYLOR SWIFT Fearless mi 
8/S '-'-'.CHtllE 0-2-00 (18g8)@, 

138 126 96 CHARLIE WILSON Jus1 Chari lo f> MUSIC/ITV£ SlfiS~JLG 1 UIS 

140 118 90 GREGG ALLMAN Low Country Blues ROUNDER 612215•/CONCORO 18.98) 

141 136 137 BOB SEGER & THE SILVER BULLET BAND Gfeatest Hits m CJ.PITOL JOJ:W j 16.9S 

142 109 92 SOUNDTRACK Country Strong 
:RCA NASIIVI.L[ 72S1 f/SMN (11.98) 

143 120 134 KID CUDI Man On The Moon II: The Legend 01 Mr. Rager 
OflH,M ONIG O O O AJMI/ERSAl ,,oTOWN 0146411"/UMftG (13.'ilS)@ 

144 145 136 DISTURBED Asy lum 
ft.[PRISE 52d0J8"_N/,1,FINER 8FIOS (18 98)@ 

BRAD PAISLEY • 148 142 131 ' AAIS.TA tiAStMl.LE 75B78/S .. m (11,98) Hits Alive 

HILLSONG UNITED 14 &8 7t 
ttltlSONG 3269U'SPARROW (13.98) 

Aftermath 

149 132 THE CIVIL WARS Barton Hollow 147 SENSIBILITY 011~ ( I 1.98} 

JAY-Z Hits Collection: Volume One aoc NA.TIQ).,lt)[f JA!A 013621"JIOJMG 13.93 

1411 138 123 NE•YO Libra Scale 
OCF JAM 0146$7/IOJMG 13.98 @ 

DAFT PUNK 1IIO 124 88 
WALT OfSN£Y 005672 f 13,9S) 

Tron: Legacy (Soundtrack) 

Tilt album posts a 
168% ln<rease In 
downloads- and 
S4% over.II-
thanks to an 
"fssenllal" series 
promotion at 
ilunes. The set was 
dis<ounted by SS to 
$11.99. 

nol<hes Its mond 
enky on a Billboard 
dmt as its lhinl 
full-length effort 
debuts With ,,ooo; 
ttalso sttrlsat No. ' 
onHealsttke11 
Albumt 

ml 
This U-sang mlsll-
mash hits set 
!eahm!s popular 
songs like Kelly 
Oarkson's "Since U 

Bu11 and promotion 
ar, starting lo grow 
louder in the march 
toward tbe release 
of Ille band's new 
album, "Amerioo 
Tragedy," due April 
5. In turn, the a<t's 
first set climbs with 
a JS% lncmse. 

G 162 143 .. 178 175 

180 108 197 

181 157 133 

182 156 166 

183 146 97 

184 106 91 

188 137 125 

e 170 169 

187 148 157 

174 169 141 

178 166 139 

177 164 183 

179 164 164 

0 200 -

1• 1 185 190 

182 172 180 

183 182 174 

18S 183 155 

1• 196 159 

•• C . 
182 173 165 

1113 163 108 

194 161 115 

1118 176 145 

1117 194 178 

198 195 182 
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LADY GAGA The Fame Monster (EP) S1AtAMLINE/KONLI\IE/CtttRRYlAE£/INIO\SCOl'l 0138?2'/lGA ( 10.9S) 

MAROON 5 Hands All Over A&M/"OCTONE 014821,'XiA. (13.98) 

~ -:~~~IS~ ~~r/t:RNER BROS (Z-4.'9B CD/DVO)@ David Foster & f riends: Hit Man Returns 

ERIC CLAPTON The Bes! 01 Erle Clapton: 201h Century Masters The Milennium Colectlon 
CIIRONJClESJPOLYDOR 002759/UME (9,95) 

SHINEDOWN The Sound Of Madness 
il.Tl»'llC S1 1244/.r.G (18,98}@ 

RICKY MARTIN Muslca + Alma + Sexo SO>IYMUSIC LATIN 54472 (1U8l 

BRIGHT EYES The People'& Key SAOOLE CREEK 158' 114.981 

AMOS LEE Mission Bell SlUE NOT£ 29166'/ BlG '17.98) 

KINGS OF LEON Only By The Night Rl;-"32712/IIMG (IJ.9-8) 

REBA All The Women I Am 
SlARSTAUCtK F1'-'.02<10AN.4LOAV (1J.9S) ® 
HOLLYWOOD UNDEAD Swan Songs A&M,OCTOIJ[ 0113311':iA {12.98) 

TAYLOR SWIFT Taylor Swift 
SiG l1,1,CHINE 079012 (18 99) @ 

BILLY JOEL Tho Essontlal BIiiy Joel COlUf.'81.A WJ05/S01l'r' MUSIC (24 .981 

FLOGGING MOLLY Drunken lullabies SIOfOOEUUMt.lV 1230~ j13.981 

LOS BUKIS 35 Anlversarlo FOI.IO'Jl&A. 35~60!/l!1.1LE (I 1.ga) 

MICHAEL BUBLE Crazy Love U,VRfPRISE 520733.JWARNER BROS (18.'98) @ 

LYNYRD SKYNYRD The Best Of Lynyrd Skynyrd: 20th Century Ma.9:ers The MillenniLm Collection MCA 111~ 1 (998) 

VARIOUS ARTISTS Disney Princess: The Ultimate Song Collection 
\'l'All OISNC'I' $8115(1 02 9-8) 

EMINEM Relapse 
\'l'E8JSl-t/.OVJ,r,FTER""-ATH/1NTERSCOPE-012Ml"Jl6A (13 98) 

SOUNDTRACK Glee: Season One: The Music Vo lume 1 
20TH COITURV FOX TVICOLU .. BIA S.4090/SOI.IY MUSIC {11.981 

MANDISA Freedom SPIJIROW 1677Q 117.18) 
DEITRICK HADDON Church On The Moon RELEl/fJM,1,NH,',ODQ,WERnY 71336/JLG j 11 .98) 

DAVID CROWDER BAND Church Music 
SlXSTEPS 26515/ SPJtRR0\'I' {17.9S) 

SOUNDTRACK Glee: The Music , Volume 3: Showstoppers 
20111 CCIHURY FOK TV/COLUlrl'BIA. 70811/SO!SY Ml!SlC (11.98) 

KID CUDI Man On The Moon: The End Of Day 
DREMJ, O>./G O OOJUNIIIERSAL MOTOWN (lt3195•/\lt.1RG (13 9-8) Et) 

NICKELBACK Dark Horse ROADRUNNER 61M2S (18.98} 

OH LAND Oh Land 
EPIC 5S I 8WSOA1" MUSIC (P.98) 

CAKE Showroom Ot Compassion 
UPBEAT 6-9933" ( IS.98) 

KID ROCK Rock N Roi I Jesus TOP OOG/ATU.lflK: 2911556"/AG (18.EIS) @ 

ENRIQUE IGLESIAS Euphoria 
UNIYtRSAL R~PU8Ut/UNM.RS.Al "'llSIC LAm.O (114d44,'UMRGAIMlE j 10.98j 

LIL WAYNE Tha Carter Ill 
CASK llONO'i\lXIVCRSA.l l!OTOV/11' 011!177"/UMR-S (13.98) 

VARIOUS ARTISTS NOW35 
UNIYEFISALlE!i.1/SO>N ,ius1c 0gfl47JCJ,"TOL (18 98) 

THE DAMNWELLS No One Listens To Tho Band Anymore f>tEOOEMUSIC 001 !S.98) 

A DAY TO REMEMBER What Separates Me From You 'IJ1C'l0flY 603' (13.981 

TRACE ADKINS Cowboy's Baek In Town SHOW" OOS·UNIYERS.r.L 014268 ('9.9'.S) 
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QUEEN Greatest Hits: We Will Rock You 1 HOLLW/000 162'65 (18.9-8) 

THE JANEDEAR GIRLS 
\'l'ARtCR ll-ROS (tlASH\IILLE) 519448,IVIM~ (13.98) 

USHER 
L,1,fAC{ fi1552/Jl6 (13 gs) 

CARRIE UNDERWOOD 
19/,1,RIST.i, ~JISH\IILLE 4992JJS.'11.1 (lJ 98) 

CREEDENCE CLEARWATER REVISITEO 
SONY MUSIC CMG 52336/SONY ll.USIC f6.&.S) 

TOBY KEITH 
SHOW OOS·UNIVeflS,',L 0 14"92 f'il.9.9) 

JASON ALDEAN 
BROKEN BOW 7637 118.9:5\ 

PINK FLOYD 
11,1,RVCS.T tS(IIW/CAPflOl (1US) 

The JaneDear Gir ls 

Raymond V Raymond 

Play On 

Extended Versions 

Bullets In The Gun 

Wide Open 

Dark Side Of The Moon 

• 
fl 

• 

• 
806 MARlEY ANO THE 
WAILERS , , , , 107 

TAMA 5WIFT . 26, 138, 169 GLEE, THE PAJSJC: CtR S TC:fl.!~ , • , 98 OISNEV PR~CE.SS THE 
UlTIMATE SONG 
CtX.l ECTIOO .... . 175 

MELE O HA\\!AI: SONGS 

WO\\! GOSPEL 2011 THE 
YEAR'S 30 TOP GOSPEL 
MTISTS.MD SONGS .. 57 

WOWKTS2011 . . . . 116 
I.MROON S . . . . . . . . . 159 
STEVE MARTift AND THE 
STEEP CAtNON 
RANGERS . . . . .• . . . . 43 

RK».'Y MARTIN . •• • . . 163 
l1"$TOOON .• . ••• . • . 71 
11U MCGRAW • .. . • . • . Sl 
l.!IGI.EL , •. , , •. , .SO 
l.!UMFORD &, SONS , , , 5 
MVOARKESl DAYS , . 133 

THE ttAAEO Al{() FAMOUS. 
. . . . . . .. . . . . . . . . . 91 

NW.Y , . . . . .. . . . .. 106 
NEWS80YS .. , • , • 12 
NE•YO , , , .. .l-49 
NICKEL8ACK , .J.\13 
NICKI -.11N-'J , • , , 13 
JERROD NIEMi\NN . • . . 94 
NONHfflTHE\\HALE .135 

BRAD PAIStEY . . . . . • 145 
PASSON WCASHIP BAND . 

.... .. .. .. .... 92 
KATY PERRY , , , • .2:2 
Plra< R.OYO , , •• 200 
P!NI< , · · •· ·, . . •. 12 
PfllNCE ROYCE . .. • .n 

QUEEN . • . . . . . . . • . . 193 

R.E.IA ..•. . . . • . . . . . .21 
RAEKYION . . . . . . . . . . . -46 
RASCAL FLATTS . . . 20, 97 
REBA • ,167 
RED , . . 112 
RII-WmA . .. .. . , 14 
RISE il.GAINST , , , , . , ,2 
KENNY ROGERS . . . . .27 
RICK ROSS . • . • . •. . l t4 
DARIUS RUCKER . . • . • 99 

lHE SCRIPT . . •. . . . . 113 
BOB SEGER & THE SILVER 
BtllETBANO , . ... . 141 

8lAKE SHflTON ... 76 
SHr.NEOO\VN , , , .162 
SKILU:T ,. .. , . , 102 
ESPEIWfZASPillDING 156 
STE8. IM,6NCA...IA . • . . 157 
SUGARLAND . . . ... . . . 48 
JAZMltlE Stl.LNAtl . . . IS-4 

Data for week of APRIL 2, 2011 I For c hart reprints call 212 .493.4023 

COt.MRYSTRONG . . . 1•2 
GLEE: SEASON ONE: THE 
MUStC VOUlltE 1 . . .177 

Gt..et· M MUSIC, 
SEASON TWO: Y0UIME 5 

, ,,. , .,4 

SEASOtl nvo VOLUME 4 DANIEL TOSH , . , 93 
. . . . . . . . . . . . . . . . . . 55 TR.6JN . . . .. •. . 62 

GLEE: THE wsrc. TREY SONGZ ... • ••. • 60 
VOlUME3: 
SHOWSTCfPERS .. .181 

CARRIE UNDERWOCO .196 
KElfHURSN>J . . . . . . 120 

TANI< . . . . . . . ... 129 USHEA • ..195, 
THIRO DAY , .. , ,.110 
l H00.1PSON SOUARf , .36 
T.I,, . , , , , • •. 73 

.... . .. .. .... . 8" 
A 40lH ANtllYERSARV 
COLI.ECIION .... 54 

A.M£RICAN IOOL; 1 IJTH 
AHNIYERSAAY: TttE HITS: 
VOt.UM:E 1 . . . . . . ... 136 

OfHit.\\lAI . . . . . . . . . .80 
U0\\!35 . . . . . . . . . . . . 189 
tIDW:36 • . . . • . • . . . . .100 
NOW37 .. ......... . 8 
'I/CHI # l'S('IU.LOW) .121 

WAKA FlOCKA FlAPA: .. 81 
MATT '111:RTZ . . . . . . . . 56 
KAtlYE WES1 .. .. .. .35 
LUCINDA YIILLIAIAS , ti6 
CHARI.IE wt.SON , , , 139 
VIISIN ,& YAADf:L . , . ,131 

Go to www.billboard.b iz for complete chart data I 43 
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1 10 THE OEAOLIES WIM/MVSPACf COMffllEOEAOllESIAUStC LADY GAGA STREAIW.ltif.t:.OM.MllllTERSCCJ'E 

10 JAMIE LYNN NOON 11111/WJ.<YSe,CE.COMIJAUIEl'lffl<OON 2 17 JUSTIN BIEBER SCHOOLBOV/Rl,'t'MOflDBRAI.INIISlit.OOADJtlG 

10 JAVIER JOFRE WIIW.MYSPACE.COl.(IJAYIERJOFRE 17 AIHANNA SRPJOtfJAWlOJIJG 

4 10 COLETTE CARR Y-.MYSPAClCOl,\l<OlmECAAR 4 17 EM IN EM WEEI/SHil.OV/AfTERIJATt\M'TEFISCOPf: 

8 6 10 LAURA ROPPE Wll'll.tJVSPACE.COIA.,1.1,URit.ROPPE 8 171 SHAKIRA S<»NMU5'CI.Alltl/EPI:: 

0 TYLER WARD W.WWYSPA.Ct.COIAl'l'YLERWI\RO 0 13 16 LUDACRIS 0TP,1)EF JmMblG 

7 101 OJ BL3NO WW\YMYSP.i.CEC<Mo'Bl EKOtZZY 7 17 AKON KOK\llCT/UFfR(Jl.'TISRCsUiWEJIS,1,l MOTOWN 

0 21 8 GALAXY FARM \VIVWMYSP<GtC0M'GALAXVfAAM SELENA GOMEZ HOI.LYW0OO 

12 61 PORTA WIMl,t.lYSPACE.COIJIPORTl\1 

13 7 I YOUR FAVORITE ENEMIES 111\V.PliYSPl,CE.COPA/Y0URFA\/OOITEEI"'"" 10 17 KATY PERRY CAPITOL 

19 6 I SUNG HA JUNG \Yn'/1.UY-E.COU/JJlltlSOOGH, CD 21 71 ADELE XI..JCOLUIIBIA 

12 14 10 DAVE DAYS WJNWVSPAt.E.COtJ,<)it,VEDAYS • 25 17 N IC Kl MI NAJ YOUF4G tA<J,,'EYJCASH MOfl~YNN~S.C.L MOTUHN 

• 20 JESUS ADRIAN ROMERO 111\V\l'M'ISPACE.C0M/JESUSADRIAMEI 19 151 CHRIS BROWN •VEJA6 

14 10 OIYAR PALA W\Vl'l'.MYSPil.CE.COflJUIYARPALA 14 10 17 MICHAEL JACKSON FIJJ/Ea< 

18 10 10 OJ SAM BAM WINIJAYSPllCf..CO!A/0.IIIIFlUFA CD 17 161 LIL WAYNE CA~!/DflEVIUWVERSAltlOT01Alfl 

18 17 1 GIRL TALK 1//\V,V.MYSF'il.CE,COMIGIRlTALK • 18 17 LINKIN PARK tl..ACHU-.E SHOPN/4RtlER. MOS. 

2ti 9 1 SOZAY WWW.M'ISPACE OOM/S0!AY • 27 141 WIZ KHALIFA ROSTRLJl,\IATUOTIC 

18 18 10 CALL US FORGOTTEN \VI.V.YMYSF'il.CE.COINCALLUSFORGOTTEII • 28 14 BRITNEY SPEARS JNEIJLG 

19 25 10 NICOLAS JAAR YNIW.MVSfACE.COl,l,>OOOLASJMR 22 17 BEYONCE FIUSIIC W(:flLOJCOUJMBIA 

G 31 BONOAN PRAKOSO & FAOE2BLACK 1'ffM'M'l'SP.1£t.WA9Ct~- G 23 15 DRAKE VOOf\6 llotlEYICASH IAONEY/UWVERSAL 11.oTOWll 

21 27 10 ALYSSA BERNAL 1/ilWW.MYSPACE..COM/.A.lYSSABEJI.NA.l 21 11 171 THE BLACK EYED PEAS INTERSCOPE 

22 28 NANA WWI/.IAYSN.CE.COIA/HAtlAWOfU.O 22 17 AVRIL LAVIGNE ARCSTMUIG 

23 16 OTENKI YIWW..M'fSPACE.COMJO!JleKI G 35 3 J THE XX YOUNOTURl<S 

24 23 10 NOISIA \VI.VW.fl,YSPil,CE.COII-Jmll.CtSIA e 30 17 DON OMAR OflFANATO-~lA4CHElE 

C, 36 10 SUPERMAN IS DEAD WWWJAYSPACE.COIA/StlP£RMAWS0EAO 28 15 17 USHER LAF<WJLG 

e 43 10 AJ RAFAEL WINOAYSP,flCE.COl.tlA.JlAFIIEl ~ 29 17 DAVID GUETTA GUl,WtR61l~,flPITOl 

27 32 10 YANN TIERS EN YN/W.M'fSPACE.COM.NArUITTERSEWtlPROGR£SS 27 12 15 PITBULL MR, JOMMIOUS ARTIST/POLO GROUtlOS.ISOflY PlUSIC V,Tlf,,/FIFIG 

~ 40 9 ~ DASH BERLIN WJIW.MYSPACE.COtlrt>t\Sli8ERl111 • 16 17 TAYLOR SWIFT illlrl\Ctt#IE 

~ 42 1 NERO WWWJAYSPACE.Ca.tit.EROUK ~ 32 15 SNOOP DOGG PAIOAnYICAPITOl 

BORGORE 'M'l'II.IAYSPACE.COWBOROORE 311 2ti 17 50 CENT SHAOYJAFTEJUAATl{M.'lERSCOPE 

22 10 JET BLACK KISS Wl'IVWYSPACE.COIJ/JBKPIUSIC G 44 17 TIESTO !AUSICil.L fREEOCIM 

39 JOSEPH VINCENT W/lW.IJY$PIICE.COPAfJOSE'PHV!tlC~rnMUSIC 32 20 17 ENRIQUE IGLESIAS l,INfll[RSAJ. IAUSIC LATltlO,IUIH'ifRS.Al REPUBLIC 

33 10 TRAPHIK \\I\ViY.ttYSPI\CE.COPIJTIIAPHIK G 41 NICKELBACK ROADRUtmER 

34 33 AUGUST RUINS \\I\V,V,MYSPACE.COFNl<UGUSlRUltlS • 38 JUSTIN TIMBERLAKE JV~A6 

G 38 10 POMP LAM OOSE W.Wl,PCiSP,\CE,COWPOMPll<PAOOseMUSIC G Iii, :. I CHRISTINA GRIMM IE UNSIGNED 

G 48 2 J MANGA WW'II.MVSPJI.CE.COWMAl'WAWEB -33 17 GREEN CAY REPRISE 

:s, 35 3 OIGGY SIMMONS \\I\VW.fl,YSPACE.COIMJIOO'l'S3Mtl.otlS :s, 31 17 KESHA J<fM08'BEI1,c.,.,.o 

G BRING ME THE HORIZON VISIBLE riQfSEJEPITAPH 

311 34 9 ENTER SHIKARI YNIW.P.l't'SPACE.COM/EtlTERSl-itl<ARI ~ 40 BON JOVI ISUtlMJJ1A$ 

40 11 10 l ZIKOS WWI.V.MYSPACE.COM/11i<OS '3 15 TYLER WARD u-.10.-.0 

• 46 MADDI JANE Wl'tW.IAYSPAC(.COIA/IAAODIJ"-llWUSJC • 49 11 DEMI LOVATO HOI.LV'l/000 

• 50 HOOOIE ALLEN \WIW.IAYSP.CIC£.COIWOOOIEIILLEN S llll'1hl T.I. GRANlHUSTLE/AllAIITIC 

43 41 SAM TSUI WI.VI.YMYSPACE.COMJSJ\MTSUI 43 37 17 COLDPLAY c.>TOL 

MANEL \Vl.'fflMYSF'il.CE,COM'GATPAMlEl. e 11111 I I MY CHEMICAL ROMANCE ,,,..,s, 
T. MILLS W\\1\\1.MYSPil.CE.CO!NfMILLS 48 24 3 JENNIFER LOPEZ '""'~'lllMG 

THE BLOODY BEETROOTS \VO'H~lCOPNTHEBLOODYBE£TROOTS • fajl, j BRUNO MARS ELEKTAA 

ROBERT M YilWW.M'r'SPACE..COMJROB:ERllAOfflCl"L CD 50 4 GUNS N' ROSES GEFFE• 

THE MOVEMENT PURSUERS \YIVl'.M'IS"'CE.COMITMP"'c • RISE AGAINST ooc 

PRETTY LIGHTS WWI.\IMYSPACE.CO&M>RETT't't.lGHFS G THIRTY SECONDS-TO MARS ltlMOITTAL/ll'OIGJWCAP<T0L 

SLEEPERSTAR WI.YIY.MYSPil.CE.COMJSLEEPER$TAR DR. ORE AFTERIAllll-W,iTERSCOPE 

N,w lo U1<hart,d !hi$ weelt wtth more than 13,000 additional While the big ne~ on lhe Social 50 chart lhis week ~ Rebt<ca 

[1JJ Black's bow at No. 9 (see Over lhe Counter, page 41), Selena las!Jm song plays k "g~m noir" ad IAMl (No. 38). The solo 
Gomez (pictured) reaches a new chart high, <limbing six spols project of Chris Comer, former Iron Iman of U.K. birHI Utt to No. 8. Gomez had a 72% week•over•weelc gain In Youlube Sneakef Pimps, last weelt reltased Its newest album, "Volatile channel sUIJS<ribers and a 59% jump In wie~ likely owed to 

limes," and Is currently on lour in Europe. the re<enl addition of hef video IOI "Who Says." 
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d =~ :!. TITLE 
:sUi 

2 4 4 BRITNEY SPURS JIYE/Jt G 

8 - 1 JUST CAN'T GET ENOUGH 
THE !Ill.ACK f:Y£D PEAS 111.'TERSCOP 

4 - 1 21ST CENTURY GIRL 
Wll LOW (ROC 1umori1tOLUPABI"-) 

8 12 I UBERLIN 2 R.E.111. (\Yil.R.NER BROS.) 

ALL OF THE LIGHTS 8 kAN'tE WEST ROC-A-fULAIDEF JAIA/10Jrl6 

7 - 1 DANCING CRAZV 
MIRANDA COSGROVE (COLU!l,81.r.j 

8 12 GRENADE 
I RUNO MARS ElEKTRA/ATLAATTIC 

I DO • - 1 COL81f. CAJLUT l,W,\/IJtltVERSAL REPUDUC 

- BORN THIS WAY 10 1 UDY GAGA jSTREMl,ltNE,'t((»JLM /l~TERSCOPE) 

] FIREWORK 11 l7 U TY PERRY {CAPl1'0L) 

12 S&M 
RIHAIINA SRPJllEf Jil.M.llllJMG 

18 - 1 BOW CHIC KA WOW WOW 
111111:E POSHER FEATURUiG UL WAYNE J/FIMG 

14 - 1 UNCHARTED 
$,_RA IARElllES EP1C 

18 10 BLACK AND YELLOW 
WU KIIAUFA fROSTRUU/A.l l,l,llllC/RRP) 

II §mS! TITLE 
Molt added to aoclal necwortdng, 

IIIH "-RTIST {IMP111kl /Lt\8Et) ~ ~ ==t,yt>yJ~ . 
ROLLING IN THE DEEP 
ADB.E /COLUMBIA 

2 BORN THIS WAY 
UOY GAGA STRUMLitlE/kOtlLIYE/ltlHRSCOf>E 

8 S&M 
fUHANNA (SRPIOff JAMJIDJMG! 

4 18 GRENADE 
IIIRUNO MARS jELEKTRJ.Jil.TLANTlC! 

8 - 1 YOUNG BLOOD 
THE NAKED ANO FAMOUS SOMEWH,_T OArlil,GEM'OLYOOR!\/MVERSIIL REPUBLIC 

8 - 1 JUST CAN'T GET ENOUGH 
THE BIACX EYEO PUS INTER SCOPE 

7 WHAT THE HELL 
AVRIL UIYIGNE RC.A/RIAG 

• 14 32 JUST THE WAY YOU ARE 
m H0 MARS iELEKTRNATLANTIC) 

• l SOMEONE LIKE YOU 4 _,. ADELE jXL/COLUMEIIAt 

10 17 19 FIREWORK 
U.TV PERRY (CAPITOlj 

11 15 I TILL THE WORLD ENDS 2 : IIRrTND SIDRS (JIVE/JLG! 

12 4 SET FIRE TO THE RAIN 
AOELE jXLICOtUMBll\j 

18 21 HOLD IT AGAINST ME 
IIIRJ™EY SJ>lAflS !JIVE/JLG! 

14 16 ON THE FLOOR 
JENNIFER LOPEZ FEATURING PtTBULL ISL1.ll0/IOJMG 

19 22 26 ONLY GIRL (IN THE WORLD) 
NHANNA (SRPIDEf JAMJIDJMG) 

~ NEXT 
I\V1NEXT.i1 BIGISOUND]2S'ill ~!~ • 

The futeet accelerating arh18~1he pat week, acrou 
•• ell me;or 80Cial naJlic eile1, · · predicled to achieYe I! AA 1S T tuture aucceae, u measured by Nm · Sound. 

1 { SERTAB ERENER 

2 JASON CHEN 

8 J MIKE TOMPKINS 

4 JULIA SHEER 

8 1 LIPTA 

8 WILL PAN 

7 GLENN MORRISON 

8 SETH GUEKO 

9 SUZI ORAVEC 

10 ALY & FILA 

11 j FREDDY MADBALL 

12 ~ PAULA FERNANDES 

18 DESTINEE & PARIS 

14 BETTER LIFE 

[ 18 J GUI BORATTO 

Data for week of APRIL 2, 2011 
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SALES DATIi 
CDf.lPILEO BY 

BillOOKlrtl ID 

_/ HEATSEEKERS ALBUMS'" 
"' 

Title 

lnstincl 

Scandalous 

Several Shades Of Why 

Last Night On Earth 

Oh Land 

No One Listens To The Band Anymore 

Tour ist History 

The Big Roar 

ARTIST 
LABEL g. NUMBER J OISTR18Uf 1NG Ll\8£'5..(~ICtJ 

CHRISTINA PERRI 
ARAHTIC DIGITAL U.1"6 (HIS) 

ELBOW 
FlCTIOt.l!POLVDOR/CO-OP tHGITAL E}C/0 0WrHOWN (13.98) 

M IDDLE BROTHER 
PARTISAN 015' (I t .98J 

ARMIN VAN BUUREN 
N,_PITH DIGITAL (X" (1 ~-98 

14 ALEXANDER 
COMMUIHTY sss~ (12 98) 

t1 YOUNG THE GIANT 
ROAORUNtlER 61780S• 13.98'1 

ORLA FALLON 
ELPIATIOtl 013 (11.98} 

Build A Rocket Boys! 

Middle Brother 

Don't Say We Didn't Warn You 

A State Of Trance 201 1 

Alexander 

Young The Giant 

My Land 

Deal Or No Deal 6 JAMES BLAKE 
HESSLE: AUDlO/f'OtYOOA/UM'l'ERSAL AEPUSLlt DIGITAL fX/UtlAC /9.98) James Blake 

11 18 

22 21 -25 

29 53 

AWOLNATION 
RED BULL 1086 9 98 

FITZ & THE TANTRUMS 
DAtlGERBIRO OSI • i 1S 90 

ELLIE GOULDING 
CHE.RRYTREEilNfERSCOPE 015329/IGA 10.98 

SCREECHING WEASEL 
FAT WRECI< Cl tORDS 767' 9.98 

SIDEWALK PROPHETS 
FERVENT -887900.r.YARflER BROS (9,98) 

MERCURY 013g'72 ' /IDJUG 11).98 

CHRIS AUGUST 
f(R\IENf 88&065/n'J\RIIER BROS. (1 1.9-9) 

WYE OAK 
MERGE 400' (1.UB) 

YUCK 
FAT POSSUM 12'37' J2 98 

BRANTLEY GILBERT 
AVERAGE JOE'S 215 (1tM) 

Dancing Backward In High Heels 

Smoke Ring For My Halo 

Megalithic Symphony 

Memory Lane 

Plckln' Up The Pieces 

Trunk Muzik o-60 

Lights 

First World Manifest 

These Simple Truths 

The New Dance Mix USA: In The Club 

Scary Monsters And Nice Sprites (EP) 

Habhs 

No Far Away 

Civ ilian 

Yuck 

Halfway To Heaven 

Fresllolfa 
scandalous Sooth 
by Southwfsl 
perfonna1<e
wttere the band's 
lead sitger got into 
an alttuaUon wttb 
an audience 
.,ember-t~e act's 
firs1alb1mi1 n 
vears enters wttb 
fewtr Iha• 2,000. 

m 
The it-die-mix set 
boasts tram hom 
the Te.,p,er Trap, 
UUAOalld 
o,ad.,au6. n also 
enters Electrolic 
AlbllllS al No. 8. 

TOROY MOI 
C,!,RP,l,RI< 59• j13.98t 

/ HEATSEEKERS SONGS" REGIONAL HEATSEEKERS #1 ALBUMS 
/1 l • 11 e r~.~~IIIPRJIIT I PR0M0Tia. L,BEL) 

• 1 7 PRICE TAG 
JESSIE J FlmJRII~ 1,0,I l,l,V~lllVERS~l_ R_~PUfilJC 

20 fu~~~w!.if1:,';;,!~~~,rni 
15 ~~:~; URY/IOJUG) 

SURE THING 
MIGUEL (BLACK IC(l8YST0flrlr/JIVEIJLG) 

BRING IT BACK 
TRAVIS PORTEii (PORTER HOUSEIJIYE/JLG) 

FAR AWAY 
MARitlA AMBROSIUS (JIRMG) 

I SMILE 
t:tRK. FRANKLIN (FO YO SOUL/GOSPO CENTRIC,NERITY/Jl 6) 

MAYBE 
SICk f'tJPf'IEs (RIAR.NJRCIN/tM•ITOl f 

SHAKE ME DOWN 
Ci\GE THE ELEPHANT (DSP/WE/Jl t) 

FAMILY MAN 
CRAIG CAMPBELL (BIGGER PICTURE) 

BEEN TO HELL 
HOLLYW1JOO UKDEAD (AMAIOCTOrit mnERSCOPE f 
HUSTLE HARD 
ACE NOOO (WE rn:e 8EST/OEF Jil;MJIOJMG) 

HELP 15 ON THE WAY 
RISE AGAINST (OGCJlrnERSCOPE) 

CORAZON SIN CARA 
PRIKCE ROYCE (TOP STOPl 

COUNTRY BOY 
AARON LEW1S FUTURIN6 GEORGE JONES " CtlARUE DANIELS (STIIOUOAYo!.RIOUSl 

DANZA KUDURO 
OOH OMAR & LUCENlO (YANIS/ORFAIV.TOJMACHITEJUfHVEASAL MUSIC LATOlOj 

PUMPED UP KICKS 
FOSTER THE PEOPLE jSTAATIME/COLUF181A) 

YOU ARE 
CURLIE WILSOtl {P MUSICJJIYE/J l Gf 

CLOSER TO THE EDGE 
THIRTY SECONDS TO 11111,_RS {l1AM0R1"LIVIRGINJCAPl10l) 

Instinct Instinct 
As Blood Runs Black As Blood Runs Black 

Instinct Instinct 
As Blood Runs Black As Blood Runs Black 

lk-i314t• SOUTH ATLANTIC 

.. , .. 
Does It Offend You, Yeah?, "Don' t Say . .. " 

Though the British band's first album, 2008's "You Have No Idea 

What ... ," has sold 33,000, according to Nielsen SoundScan, it 
failed t o make an Impact on a BIiiboard tally. Thus Its new set 

(No. 29 on Heatseekers Albums) gives the act its chart debut. 

Several Shades of Why 
JMascis 

Several Shades of Why 
JMascis 

MID ATLANTIC 

Underneath The Pine 

See You 

To Plant A Seed 

Condlttons 

Welcome Home Armageddon 

No Name No Color 

Hold Me (EP) 

Bring Him Home 

Free Agent 

Introducing The City Hannonic (EP) 

Jason The Dragon 

Moon Over Ireland 

The Best Of The Laurie Berkner Band 

Timeline 

Digital Veil 

Report Of The Lord 

W_l;_ST 1NORTH,C ENT.RAL 
Noah And The Whale 
L..:isl Night On Eitlth 

2 
As Blood Runs Black 
Inst/net 

3 
J Mascis 
Several Shade.s Of Why 

4 
Black Joe Lewis & The Honeybears 
Se1.1nd1.1lous 

• WlzKhallfa 
De"/ Or No Deal 

II Trampled By Turtles 
Palomino 

7 Daniel O'Donnell 
Moon O lf'Gt Ireland 

a Middle Brother 
Middle Brother 

• ~~!,~;al Alberta Advantage 

10 ~!ea-:iox::•mldable 

The Damnwells 
No One Li.slens To The Band Anymore 

10 ~:,~_!?~~
0
';yinema Club 
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Billbeartl~ 

-~:a 5; :3 TITLE ;1 ~i iz PRODUCER (SOP., GWRITER) 

1 1 BORN THIS WAY 

Katy Perry Featuring Kanye West 
OR LUKE.MAX tA i\RTIN.AMMO (K.PERRY,L.GOTT'IIAlD.J .COLEMAN,MAX MARTIN) 0 CAPtTOL 

- F**K YOU (FORGET YOU) Cee Lo Green 
ll1E SMEEllOOTOfjS .CAtLAWAY.SRUr-.O PIAftS,P.lil.'IIAEPlCE,A..LEYltlE,C.BROWtl) c,@0 RAOICllllURE/ELEKTRA[RRP 

4 3 10 S&M Rihanna 
s•AflGA S,1,>.0YVH SlfllKStN Ut(U\ANSl SWIUEUHOt,&,X 41) ~PUtFJ.I. JMO 

In its sixth chart 
wtek, the ~ack 
becomes her second 
No. 1 on Hot 100 
Airplay(J-1), 
"Paparmi" 
reached the 

118 

57 

AIRPLAY 
folONITOREO BY 

!Ji.~ 
BDS 

SALES DATA 
COf.tPILEO BY 

t.= a =E TITLE Arti st .,.: 
51 !i I! PRODUCER isoNGWRITER) IIAPRINT , PROMOTION LABEt e 
50 67 ~,}d,!J~"~~~~,To~~~~~ e ~~::,~;~~~ • SO 

48 33 NEVER SAY NEVER Justin Bieber Featuring Jaden Smith 
Tfff ME5SH,'<3Ef!S fA.IAESSl>."GER,N.AlYl1:H.J.91EflER.lHAARELLH~rrH.OAAMBERQ @ 'SCHOOLSOYoWinAD'ID 81t}J.nl•'ISl~~'IOJ~l5 

I WON'T LET GO Rascal Flatts 
D.HUFF,RASCU FLATTS (S.RORSOri,J.SELLERS) @ BIG M.IICHltJE 53 59 53 

WHAT 00 YOU WANT Jerrod Niemann 
O.BRAINARO,J.FllEMA!\N (J.l .WErlA!l,R.BROWFl,R.BRAOSHAW) @ SEA GAYLE/ARISTA tJr.St'VlLLE 

55 51 

JUST CAN'T GET ENOUGH The Black Eyed Peas 
OJN-'WO$U:A~P&iW~,AJ'INEOil..J.GOMEU,.F!A:.JSOU.~VA:l!:l,S~EN,A..Je«lNS1 (l) U(TEASGO?I: 

5 j wmmitthe week 

6 J 
ofNov. 21, 2009, in 
Its 10th frame. 

1111 

IIO THIS Darius Rucker 
F.ROGERS fD.RUCKER,f.ROGERS,K.OIOGUAROt) @ CAPITOL Nr.St--VILLE 56 62 56 

7 

0 12 15 

1 LOSER LIKE ME Glee Cast 
j ~!~;~:R::~~~, 8,'(:(AJA,.RF>;f~AN~I.SlltC'I WAXI.IAJITl\'IH'lll!ACKS~TECIM_L(i) m-• CFKTI;HVFQl:I'~~ 

MAX UARTIN,SllEllBACI( (P!tll<.tl,!,)( MI.ATIN.SltEllBACK) @ L,!IF,!aCE/JL6 

LOOK AT ME NOW Chris Brown Featuring Lil Wayne & Busta Rhymes 
OIPLO,AFROJ1'Ct:,FREE SCIIOOl (C BROW!l R BUENOU,,O Cil.RTER,T.SMllH,W,PENTZ.J.BAPllSTE} @ ..RVE/JLG 

SI GRENADE Bruno Mars • 
THE SMEEZINGTOt\S {BRUNO M,1,AS.P.lA'IIRHlCE,A.LEVINE,B.BAOWN,C.KELLYA 1/NATTj (:) ELEKTRil..lATLANTIC 

13 12 DOWN ON ME Jeremih Featur ing 50 Cent 
M SCHULTZ (J.FELT0fl ,IA.SCHULT2,C.J.JACKSON. JR-) (!) FIICK SC11ULT2/0EF JAM/IOJt~G 10 

BLOW Ke$ha 
OR. LUKE,W.l'( MARTLll,8.91.J.JK:OJ(OOL ~OJI.I'. !XS[8!::llTJ("ll.UIID,LG-OTl'.l'.UO,ll.G,1UilG,,8l.Fl'.tl,M..-C ~VJHirll @ Ml"3"9LRCA.~~lu 

11 10 

1 2 TONIGHT (l'M LOVIN' YOU) Enrique Iglesias Featuring Ludacrls & DJ Frank E FJ 
OJ FR41\K U.LUTTRELL fl.CHRIST'Y.J. LU11RELt ,J.fl!AtlKS,f.lGLESl.t.S,C.BRlDGESJ @ UNIVERSAL REPUBUC 

13 

14 11 22 

ON THE FLOOR Jennifer Lopez Featuring Pltbull 
SIEOONE1K lliUIRCll (N KII.INUIC HA~ltDAt JUlilOA1TtOIJVSKV l!- HAIJI AC PUIE2 G ltERMOS.111U HCRN:OSlt) 0 ISW,lh'ltJUG 

COMING HOME Olddy - Dirty Money Featuring Skylar Grey 
ALEX DA KIO (Ii, GRAllT,S GR.ii.VS C CARTER,J L COlE) @ 8/10 BOY/UnERSCOPE 11 

15 14 10 '.of ~~~~A~~il.~~YEE jl< PERRY,M S,ER[J{SEH,T,E HERP~il.USUtSWILHELM
1
E DEil.tlj K~yc~ii~~t fl 

~ - GET IT RIGHT Glee Cast W° A.MDERS,P.ASTROM,R.MURPHV (A.il.liOERS,N.Hil.SStlil.tl,P.ASTAOM! 0 2(1TH CEllTURY FO:( TY/COLUMBIA 

17 15 14 + ~~~!:(~~1~E~~ic-~IRJ2~-!~)E FLOOR) @ :~~J~~~~:~~~oi~~!~ 
17 13 MOMENT 4 LIFE Nickl Mlnaj Featuring Drake 

T-Mlrm s jO.T.tl,AA,J,A.ORAHAM,T.Wllllil.tAS~. SEETHERtl.tAt © YOUltG MOrlEY{CASH MONEYN~IYERSAL rAOTOWN 

JAR OF HEARTS Christina Porrl 
B.YERE1SIAJ,I (C.PERRl,B.YERfTSlAr~.O.Lil.WRrntE) (!) IAS. PERRI LANE/ATLANTICIRRP 

19 19 17 

MORE Usher 
.R£00NE fN-KHAYAt,C.HINSH•W JR.,U.R.IIYMOIIO N) @ L.r.fACE/JLG 20 19 

21 18 23 WHAT THE HELL Avril Lavigne 
MAX MARTitl SllEtlBI\CJ< jA,l l\VIGNE,P/1\X MARTIN,SHELl8ACK) ~(!) RCA/Rt,16 

22 16 11 I NEED A DOCTOR Dr. Dre Featuring Eminem & Skylar Grey 
Alf:( DA KID (A.YOUtJG,M.MATHERS,A.GRArn,S.GRil.Y) © AFTERMATH(INTERSCOPE 

TILL THE WORLD ENOS Britney Spears 
UR. lUKE,MAX tAARTill,'Blll BOARO fl.60TTIYALO.A.KROf\LUlm.t,AX M.il.RTltl,K.SEeERl! 61 JIVE/JLG 

WHO SAYS Selena Gomez & The Scene 
EJURU,KOU fE.KIRIAKOU.P.A..HAMILTON) @ HOLL'fHOOO 

23 20 

em 
G 28 29 

ALL OF THE LIGHTS Kanye West 
IC.WESr flC.WESl,J. BHASKER,.M. Jorus.w. TROTTER) © ROC•AffELLAJOEf JAM/IOJIAG 

ROLLING IN THE DEEP Adele 
P:[P'n'ORTH .11.AOKI._S,P.EPWORTH (!) Xl/COLUPJ.BIA ~ 25 18 

PRETTY GIRL ROCK Kerl HIison 
C,H'-RMONY {S,C,SFIITH.C HARMOtl1R MACOONALO,W S,t,LTER,8,WITHERS) (!) MOSLEYllOI\E 4/INTERSCOPE 

'Z7 24 27 

28 21 24 6 FOOT 7 FOOT Lil Wayne Featuring Cory Gunz 
S.CRAWFORO 10,CAITTER,S.CRIWFORO,P.PAPIK<.WATTAWIUBULGIE) 0 CISII 1/,0~EV/U~IVERSIL MOl O',VN 
RAISE YOUR GLASS Pink 
MAX MARTIN,SHEllBil.Ck jP!tlf<.t.lAX MARTIN,SHELLBACK) © LAFACE/JLG 211 32 31 

16 

13 

• 17 

15 

11 

24 

25 

• 13 

30 26 25 JUST THE WAY YOU ARE Bruno Mars II 
THE SMEE21NGTOr-.S,tiEEOU (BRtJNO MARS,P.l.AWREliCE,A.LEVlltlE.t:.CA.lli,K.WALTOr-.} @ ELEKTR"/ATLANTIC 

40 39 THE SHOW GOES ON Lupo Fiasco 
ICAHE BEAT2 fl\lJACO,D.AJOHtlSOtl,D.W.BROWEIUJt.8AOWN.L.8ROCk,E.Jl)OY,D.GA.LlUCCI) 0 0 1ST & ISTH(An.ANTIC 

33 36 ARE YOU GONNA KISS ME OR NOT Thompson Square 
t.lEW VOICE (J.COLLINS.D.l..MURPHY) @ STONE'\' CREEK 

33 27 21 ROCKETEER Far•East Movement Featuring Ryan Tedder 
$ Illf01"llU,Tli(. $1,'fflNJ'"OIG µ,Fµtfit$JI.R\111.U.IS.'11MW.~.V.11i"ll!it;{J.l[Ul/f_l NfytllUll,,I ll()H.JCIIJtlltS') 6) ()i{Hll'fiR«,UITf~ 

BLACK ANO YELLOW Wlz Khalifa 
STAAG4.TE (C J 11lOM~2,t.l ,S ERIKSEtl,1 E llERMANSEN) <900 ROSTRUM/ATl'-llllC!JIRP 34 29 26 

MARRY ME Train 
M.TEREFE,S•,!;•tJ.,SlUGGO {PlloONAHMf! © COLUIABIA 

RAISE YOUR GLASS Glee Cast 
UA~AGH.ER,R.P/URPHY (MAX Mil.RTUl,SHElt BACK,P!IIK) © 2{1TH CEHlURY FOX TV/COlUP/BIA 

1 BLACKBIRD Glee Cast 
A . .IIHOEAS,P.AS1A.Or,,A..MUA.PHY (J.W.LEllf\Otl,P.IJCURTliEY) 0 2tlTH CENTURY FO:< TVJCOtUWUA 

G 44 44 

:11 
COLDER WEATHER Zac Brown Band 
t:.STEOAl.l Z.8ROWri rz.eRO'IINWDURRETTE L LaWREYC BO'M..ESf G SOUTHERN GROUtlD/ATlllrmc1B:1GOER PICTURE G 38 42 

C 45 s2 
WRITTEN IN THE STARS Tlnlo Tompah Foaturlng Eric Turnor 
ISHI fE.MUGHAL,R.OKOGWU,E.TURflER,C.BERNAROO) © OISTURBlf\G LO~OONJPARLOPJ-,Or~EJC.IIP110L 

40 34 34 DON'T YOU WANNA STAY Jason Aldean With Kelly Clarkson 
M KtlO:( jJ SELLERS.P.JE~KII\S,.ll,G18SOH) (!) BROKE~ BOW 

41 J l 
28 

- ~J~~A~~~J FRAKKS,C,BROWJ.'.K tJCCl.ll,A STREETER) Chr~ ~~,7i.~ 
42 39 43 

43 30 16 

44 36 35 

54 74 

445 35 30 

STEREO LOVE Edward Maya & Vika Jigulina 
E MAYA jE.M IUE,V CORtlEVAt (:) ULTRA 

HOLD IT AGAINST ME Britney Spears 
OR. LUKE.MAX IAARTIN,BILLBOARO {MAX IAARTltU.GOTTWALO,M.JOMPhE.8.UCKEE) 0 JtvE(JLG 

NO HANDS Waka Flocka Flame Featuring Roscoe Dash & Wale 
ORUFtlJ.11 BOY jJ.JOMS,J .l.JOHtJSOrl,0.AKmTlllEHIN,C.CHOlSOtj) 0 Ul17 BAICK SOUil.DIASVWM/\YARtlE.R BA.OS. 

ROLL UP Wlz Khallfa 
STARGATE jC.J.1HOP/r.Z,IJ.S.ERIKSEN,T.E.HERM.IIN$EN) @(i) ROSfRUU/AlLAliTICIRRP 

WHAT'S MY NAME? Rlhanna Featuring Drake 
STARGATE (M.S.ERIICSErl T.E.HERI/.AtlSEtl,E.OOfl,T.t'ALE,A.GR/11-!Arl ) @ SRPJOE"f JAU/IOJIAG 

• 31 

• 32 

FJ 1 

• 3' 

36 

37 

38 

31 

3' 

15 

16 

• 13 

45 

47 41 41 DYNAMITE Talo Cruz 1J 
OR lUKE,8.Bl"-!lCO (l.GOTm.lllO,Mil.X MARTIK',B LEYIH,B MCKEE.TCRU2) (!) IA ERCURY/lOJt,16 

G 49 so 
G 47 46 

(D 51 51 

• 52 49 ·em e 58 78 

e 72 98 

BACKSEAT New Boyz Featur ing The Cataracs & Dev 
THE CATAAACS {DJ. TltOIAAS,E H.BENJi!,IAltl VJUO.tO'JIUL•Olll.R,0,SIN6ER•VltlE.O,DAJLES) © SHOTTVNJASHJER BROS. 

LET ME DOWN EASY Billy Currington 
C.CHAMBERLAIN 8.CURRttJGTOH (M.OODSOtl J.KMlSON 1.1.riESLERI (;) MHICURY NASHVILLE 

FOR THE FIRST TIME The Script 
O.O'D01>.0GHUE,M.SHEEHAN (D.O'UOfJOGHUE,IA.SHEEHAN) 0 PHOf\OGEI\IC/mC 

BOW CHICKA WOW WOW Mike Posner Featuring LIi Wayno 
THE SIJ.EE"21NOTOf\S {M.POSMA,BRUrtO MARS.P:LAWREtlCE,A.LEYlrlE.C.S.BROWr-.,D.CARTER) @ J/RtAO 

MISERY Glee Cast 
1.fA.Ril.GHER,R.FtURPHY (J.CARFt JCHAEL,S.fARRAR,il..L[Ylf\E) @ 20TH CEUTURV FOX" TIJ/C-OLUIABIA 

HELL TO THE NO Glee Cast 
A.ANOERS,P.AS1ROFJ.,R.MURPHY (A.AliOE.RS,P.ASTROM,I.SREIIA.N) @ 20TH CElilURV FOX" TV/COLUP/,BIA 

PRICE TAG Jessie J Featuring B.o.B 
OR LUKE jJ.CORtl!SH1L.GOTn\li1,LO,C.l<EllY,B R SIPAMONS. JR,} (!) LAV.111\JNIVERSAL REPUBLIC 

THE LAZV SONG Bruno Mars 
THE SMEEZINGTOP.,S (BRUNO Mil.RS,P.tAWRHlCE,.11.LEVINE,K.Wil.RSAME) 0 EtEKTRiVATLANTtC 

46 1 Go to www.billboard.biz for complete chart data 

37 

46 

45 

41 

52 

53 

55 

The quartet benefits 
from ilsManhll 
"American Idol" 
appearance, as the 
ad's 10111 top 10-
and eighth In a 
row-bounds 18·3 
on Hot Digital Songs 
(198,000, up 143%). 

fD 
Though lhe song 
tumbles by 45% to 
87,000 downloads, 
lls radio run looks 
promising. It Jumps 
26-11 as the 
Greatest liainer on 
Mainstream Top 40. 
On Hot 100 Airplay, 
it charges 47-33 04 
million auditnce 
impressions, 
up 32%). 

Singer/actress pcm 
her best sales -ii, 
as the song, wllose 
video premiered 
Nanh 11onthe 
Disney a, annel, 
sltifls116,000 
downloads. Ave of 
her nine Hot 100 
entries debuted 
within the lop 40. 

"Jarof lieillts" 
remains in the top 
20 (No. Jg) as tbe 
uplem110 follow-up 
begins with 26,000 
downloads. The 
singer/songwriter's 
debut set, 
"lovestrong.," 
arrives Nay 10. 
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84 

118 
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70 

73 
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78 

77 

78 

60 56 

68 69 

63 63 
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75 72 

81 80 

80 92 
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23 -

11 60 
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G 91 
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77 71 
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73 54 

81 15 

18 68 

16 -

93 84 
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G 91 -

GIii 
rn 19 66 

99 92 10 

!~;.,v~~~~rlfORO B.lOYETT,T,O\VMIE.IYtJ;RSHAll) e GENltEM~• OF THE ~0~~~~~1.~,~~,;;~ • 27 

HELLO WORLD Lsdy Antebellum 
P.WORLEY jl.DOUGLAS llAAE.D.LEE! 0 CAPITOL NAShvtLLE 51 

LOVE FACES Trey Songz 
T.TA"1.0R E.Mlt ES (TJIEYERSON T.TAVLOR,E.MllES T.SCAl ESI @ SO~G800~/ATLl%NTIC 63 

THE TIME (DIRTY BIT) The Black Eyed Peas 
W1LLJ.AtA,OJ AMMO j'/I.AOAMS.AJ•mEDA,0.lEROY,F.J>REvtT£,J.OENICOLA,0.MARk0WtT2) Q) mTEASCOPE 

HEART LIKE MINE Miranda Lsmbert 
F.LIDOHL,lla.WRUCKE (M.LA..MBERT,T.~0WA.RO.A.U0tlA0c1 @ COtUMBllt (NASH\llLLE] 65 

YOU LIE The Band Perry 
P.WORLEY jB.HErir-.irwsrn.c.HOmtNGSEt(,A.Hf!lNlfWSE)j) 0 REPUBLIC Nr.StiVILLE 

18 

010 IT ON'EM Nickl Mina] 
$.CRAWFORD (O.T.f/.o.RI.J,S CRAWF-ORO,J ELLlflGT~.S Si!,IAUElS) (!) YOUtlG MOllE'ffCl).SH MOtlEY/lltlM:RSAL MOTCWm 

67 

YOU BE KILLIN EM Fabolous 
R l ESllE JD JACICSOll R t ESllE ll ROOtlEY @ OESERT STORM/DEF JMMOJMG 

1,1 

WHO ARE YOU WHEN l'M NOT LOOKING Blake Shelton 
S.HHWfllCICS jE.8 .LEE J .W.WIGGIIIS} 0 REPRISE ("!\SHYnl-E)IWMH 46 

LANDSLIDE Glee Cast Featuring Gwyneth Paltrow 
i1, r.tmfRS,Pil.STJl:OM.R.MURPHY (S.NICKS) (i) 20TH CEWTURY rox TY/COLUMBIA 23 

CANDLES Gloe Cast 
T.FARAGHEA.8.MURPHY jC.POPE.M.OErlT1LE.SJiOLL.AliOER,D.KA12) @ 20TH CEf\'lURY fOX TV/COLUMBl.11 

i FRIDAY Rebecca Black 
c.JEY,P.WILSON (P.WlLSOtl,C.JEY) @ REBECC.11 eLit.CIC/ARK MUSIC FACTORY 

71 

l2 

SOMEWHERE WITH YOU Kenny Chesney • 31 B.CAtlft.Otl,K.CHESFl EY fJ.HAROlflG.S.MCANALLYI @ BIi.ii 

SING My Chemical Romance 
R CAVALLO.MY CHEMICAL ROMl.tlCE (flERO,R TORO.G,WAY.JA,W,l;YI G REPRISE 

FALL FOR YOUR TYPE Jamie Foxx Featuring Drake 
tl SllEBIB (N.SllEBIB . .11 .GRAltAIA.tl CAMPBELL,M 0 1.IIZ ROORfGUEZ) @ J/RMG 

LITTLE MISS Sugarland 
8.GALLIMORE,l<.BUSH,J.tlETTlES (J,0 tlmLl:S,K.BUSH) 0 MERCURY-NASKVILLE 

THIS IS COUNTRY MUSIC Brad Paisley 
F.ROGERS (B.PAISLEYC.DtJBOIS) 0 il.RISTA ~r.SHVILLE 

CRAZV GIRL Ell Young Band 
IA.WRUClo:E (L.BRICE,L.ROSEj @ REPUBLIC ~AShVILLE 

LIVE A LITTLE Kenny Chesney 
B.CANf\Otl,K.CH[SNEY [S.Mlf\OR,0.L.ll,UR.Pt1Y) @ BtlA 

BLEED RED Ronnie Dunn 
R.OUf\ll jA.OORFf,U.JAMES! @ ARISTA fJ4St'VILLE 

WELCOME TO MY HOOD OJ Khaled Feat. Rick Ross, Plies, Lil Wayne & T-Pain 
Ttl&OCU.11Jffl~11iL'O.IIJIW.6l(ilWUil.10:liffi3-,U11,H(lllDCtnitJ.1.UICUIU.LlibOOS.Ull!l~WM'fj @ II( ilf!f5100illlffllllm't¥ll'IOI 

FROM A TABLE AWAY Sunny Sweeney 
8.BEAI/ERS (S.SWEEtlEYB.DIPIE-itO t.ROCHEtl"E) (;) REPUBLIC NAShVILLE 

WITHOUT YOU Keith Urban 
O.HUFf.K.URQlrl 10.PAHAAISH.J.WESl) © CIPll OL NISkVILLE 
HIGHER Talo Cruz Featuring Travte McCoy 
SAFlOY YE.E,T.C8U2 jT.CRUZ,S.WILHELM.l.lAt.COY) 0 MERCURY/IOJMG 

FELT GOOD ON MY LIPS Tim McGraw 
8.C:ALLIMORE,T.MCC.RAW (B.WARRrn,B.WARREtU.BEAYERS,B.BEAVERSt @ CURB 

BUZZIN' Mann 
J.R.ROTEM (O.THAMES,J.R.ROTEM,C.C.Bil.TTEV,S.A.BATTEV,J.R.StA!Ttt) 0 MERCURY/tOJMG 

SURE THING Miguel 
H PERU (M PIIJE"f.lTEL.N.PEREZ) (!) BLI.CJ< ICE/BYSTORMIJIVE/JLG 

BRING IT BACK Travis Porter 
T MI.RKOUS ROBERTS, JR, (TJAAR"KOUS ROBERTS, JR ,ILOUllCAJi,D W.0005.l MATTOX) © PORTER KOUSE/JIYE/ .llG 

WHERE YOU AT Jennifer Hudson 
R.KELtY,H.MASOtt JR. (R.S.KHLY) © JJRMG 

BOOM Snoop Dogg Featuring T~Pain 
S.SlORCH (C .C.BROI.DUS JR.,T.Pr.lH,S.STORCH.V.J.MARTlN,6.UOYETI 0 DOGGYSTILE,'PRJORllY/CAPITOl 

NO BS Chris Brown 
TMA Bl21'1-ESS (K.P/CC/1.LL.C.BROW!• ,C.\YHITACRE.J..ttE.NOfRSOrlj © JIVE/JLG 

FAR AWAY Marsha Ambrosius 
JUST BLUE jFJ .AIABR0SIUS+SM1TH S.StlAM$,L.0021ER,8.HOt.LAllO E.HOLLIIN[;I JR.\ @ J/RMG 

GROVE ST. PARTY Waka Flocka Flame Featuring Kebo Gottl 
LEX LUGER (J.I/.ALPHURS,O.CHA1MAtl,L.A.LfWtS) @ 10 t7 BRICK SOUAD/ASYLUM/WARtlER BROS. 

1 ARMS Christina Perri 
J,CIJICCARELU (C,PERRI D li HODGES) @ .t.nAl>.TflCtRRP 

I CAN'T LOVE YOU BACK Easton Corbin 
C CllAMBERll.lN (C Cl~.IIMBERLAIN,C,OQ.lllELS,J HYDE) 0 MERCURY NASHVILLE 

TOMORROW Chris Young 
J.STROUD (C.YOUNG,FJ.MYERS.A,SMITH) @ RCA 

VOICES Chris Young 
J.STROUD fC.YOUliG,C.TOII.PKINS,C.WlSEMAtlf (i') RCA NAShVILLf 

I SMILE Kirk Franklin 
K.fRIU\.Klt.l,H.Mt\RTltj (l<JRAtlKW4,f.TAOKETUS.HARRIS •.lS.I.EWISj @@ FO YO SOUl/GOSPO CHITRIC(VERITY/JLG 

ROPE Foo Fighters 
B.VIG (FOO FIGHTE"RS! @ ROSWELLJJICA/RMG 

DANCING CRAZV Miranda Cosgrove 
IAAX tJARTitl (MAX M/1.RTIN,SHEllBACIC,A.L.IIVIGtlE) @ COLUMBl.11 
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86 
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70 

100 

ORIGINAL 'GLEE' SONGS SCORE BIG 
The cast of Fox's "Glee" registers the second-best digital sales week for 

any of its singles, as "Loser Like Me" roars onto the Billboard Hot I 00 (No. 

6) and Hot Digital Songs (No. 2) with 210,000 downloads sold, according 

to Nielsen SoundScan. "Teenage Dream" represents the cast's best 

weekly sum (214,000 in the Nov. 27, 2010, issue). The troupe also starts 

at No. 16 on the Hot 100 with "Get It Right'' (151,000). The tracks (plus 

No. 53) mark the ensemble's first recordings of songs written specifically for the series. The cast's seven 

new entries sold a combined 712,000 downloads in the chart's tracking week. -Gary Trust 

Data for week of APRIL 2, 2011 
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SAlES DATA 
cor.tPILED BY 

rµ_el_~!"! 
Sot.r,dScan 

' HOT 100 AIRPLAY'" 

~~ i ~ TITLE 
;; ;: ARTIST IMPRlflT/PROMOTIOrl LABEL) 

BORN THIS WAY 
UDY GMil TR ,U/LltlE K tlLfl/£ NTER 

3 11 ~:1~~.l!t~~v,1~~gJ.~"""''""'LJ.O) 
0 • 8 

• 8 

0 • • 

11 F''KIN' PERFECT 
P!NK {LAFACE/JLG) 

S&M 
RIHANNA (SAP/DEF JAtM DJMG) 

12 11 34 

G 24 

• 18 

• 18 

17 

18 

E.T. 
kATY PEARY FEAT. UNYE WEST (CA.PITOL) 

LOOK AT ME NOW 
CIIRIS BROWN (JIVE}JLG) 

$ 28 22 ~~~A~ ;~A ~~~EJ1Gut11A ruLTRA) 

~ 27 BLOW 
~ ~"'="c:::' csl•oa••::::Oc::S::,AB::::Ellle:;C,::""='"'-''------

WHAT'S MY NAME? 
IUHANNA FEAT. DRAKE (SRPIOEF JAM/IDJrJG) 15 22 

ARE YOU GONNA KISS ME OR NOT 
THOMPSON SQUARE (STOtffV CREEK) 

HOT DIGITAL SONGS~ 

t.~ :g TITLE ~ ~- Ii! ARTIST (IMPRlf(l/PROMOTlotl LABEL) ii 
1 6 IIE.T. 

KATY PERRY FU T. KAffl WI.ST (Cil.PITOq 

- 1 LOSER LIKE ME 
GLEI: CAST (20TH CEtHURY FOX TV/COLUPABlol.) 

18 JUST CAN'T GET ENOUGH 
THE 8L.ACt: EYED PEAS fltlTERSCOf>E) 

BORN THIS WAY 
LADY GAOA (STREAMUtlEJKDrlUVEJmTERSCOPEI 

S&M 
ltltiANNA (SRP/DEf JAM!IOJIA-0) 

- 1 GET IT RIGHT 
GLE.E CAST (20Tii CEtlTURY FOX TV/tOWPJBlA) 

10 7 LOOK AT ME NOW 
CHIIS lllllWII RAT. U.. WA"M. & BUSTA AHVMES /;Ml.LG) 

ON THE FLOOR 
JENNIFEfl LOPEZ FEAT, Pfl1Ul1 (lSLAtlO/lOJMG) 

30 F'*K YOU (FORGET YOU) 
CEE LO GREEN (RAOICULTUREIELEKTRA/RRP) 

BLOW 
KESHA (KEMOSABE/RCA!RMGf 

- 1 WHO SAYS 
SELEM GOYEZ 6 THE SCENE {HOLLYWOOD) 

I NEED A DOCTOR 
DR. DRE FW. BIHM & SKVlAR IJlEY (AFURll'RH,TITSIS!:Cff) 

11 17 COMING HOME 
IIIDln'-DIIITMOtflFEAI SKYUfl ~EY ~ l(rrtllEISCCffl 

12 F°KIN' PERFECT 
PINK (LAFACE/JLG) 

16 18 DOWN ON ME 
.EIOIIH FtAt .50 CENT (MICl< SCHULTZIOEf JAMi10JIIG) 

14 24 JAR OF HEARTS • CHRISTUIA PERRI {MS. PEARi l i!.tlE/ATLANTICJRRP) 

- 1 RAISE YOUR GLASS 
GLEE CAST (20TH CEtlTURY FOX TVICOLUPAB IA) 

BLACKBIRD 
GLEE CAST (20TH CENTURY FOX lV/tOWtABIA) 

15 10 
ROLLING IN THE DEEP • ADELE (XL/COUSIABIA) 

TILL THE WORLD ENDS 
IRITIIEY SP£ARS (JIVE/JLG) 

13 10 WHAT THE HELL 
AVRIL 1.AVIGNE (RCI\/RFIG) 

17 25 GRENADE • BRUNO MARS fElH(TR,VATLMHICl 

29 12 THE SHOW GOES ON • LUPE FIASCG {1ST & 15TH/ATLAllTICl 

19 22 FIREWORK fJ KATY PEMY (CAPITOi.) 

- 1 MISERY 
GLEE CAST (20TH CEtlTURY FOX TV/COLUtABl.-,) 

,ell5 
i!:II 

~~ SS TITLE 5; ; I ARTIST (IMPRttlT/f>AOMOTIOrl LABEL) 

28 26 11 DON'T YOU WANNA STAY 
JASON ALDEAN WITH .:ELLY CU R.:SON (BROKEN BO'lll 

G 29 16 LET ME DOWN EASY 
llllY CURRINGTON (IAERCURY NAS.JiYILLE) 

28 25 40 DYNAMITE 
TIIIO CRUZ (MEftCURY/IOJMG! • 32 11 JAR OF HEARTS 
CHRIS11NA PEAN {MS. f>ERRI l i\tlE/ATLANTIC/RRPj 

G 33 
COLDER WEATHER 
ZACBAIYNNMOO(S(A.JnimlffiOJIQ"'1\.M'OC'9Gl&~ 

3 1 20 10 HOLD IT AGAINST ME 
BRITNlY SPURS (JIVUJLG) 

G 43 JUST CAN'T GET ENOUGH 
TIIE I LACJ; EYED PEAS JlNTERSCOPE) 

G 47 TILL THE WORLD ENDS 
BRITNEY SPEARS (JIVE/ JLG) 

e 40 WHAT THE HELL 
AVAi. LAViGNE (RC"-r'RtlG) 

C 39 10 THIS 
DARIUS RUCllR (Cil.PITOL NASHVILLE) 

38 34 26 NO HANDS 
WAKA FI.OCXAFWE. (11J.178RICI( SQ.lr.Q'AS'tUMWl#.EREflOS.) 

37 36 LOVE FACES 
TREY SONtiZ (SONGB001</A1LAIITIC) 

G 41 11 MARRY ME 
TRAIN (COLUMBIA) 

G 46 FOR THE FIRST TIME 
TIIE SCftlPT (PltONO-OEtllCltPIC) 

~ 38 20 BLACK AND YELLOW 
W1Z KHALIFA (ROSlRUr/JATLA.NTICIRRP) 

G 48 WHAT DO YOU WANT 
JERROD NIEMANN (SEA GAYLE/ARISTA NASHVILLE) 

G 63 ON THE FLOOR 
JENNIFEII LOPE! FEAT. PIT8Ull (ISLAND/'IOJII.G) 

G 51 
WRITTEN IN THE STARS 
U:TfM!WtfUtERICUIIErc~IQlfflOOl.mt(1£CAAlll4 

144 44 18 HELLO WORLD 
U DY ANTf.BELLUM (CAPITOL Nil.SHVILLE) 

G 53 HEART LIKE MINE 
MIRANDA LAM:lfRT (COLUMBIA {NA5H\/1L1.EH 

G 57 LIVE A LITTLE 
It.ENNY CliESNEY (Bl/A) 

G 52 DID IT ON'EM 
tlOO laiAJ(ro.11.IGi tlotlEY.<:l,SH Mct\£\'1\IMRSAllb'.ITalnii 

G 54 A LITTLE BIT STRONGER 
SARA EVA#S !RCA NASHVILLE) 

G 66 ROLL UP 
W1Z kHALIFA (P:OSTRUtlJAfLA.NTIC/RRP) 

IIO 35 15 THIS IS COUNTRY MUSIC 
BRAD PAISLEY {ARISTA kASHVllLE) 

t~ 
ii ti~ 5! TITLE 

:5; I! ARTIST (IMPRHIT/PROMOTlOrl LABEL) 
~ 
ii 

e - 1 HELL TO THE NO 
GLEE CAST (2{11H CEtn URY FOK lV/COLUtlBIA) 

G 25 10 ALL OF THE LIGHTS 
K.tNYt WEST {ROC-A-fELLA/OEf JAM/1OJtAC) 

28 21 14 6 FOOT 7 FOOT 
LI. WiffllEfUt C(Jl'fr,ut(ZP$HLIJ!a,\I.\Ji£R&llwotff,NI 

28 23 12 MORE 
USHER (LAFACE/JLG) 

30 24 25 HEY BABY {DROP IT TO THE FLOOR) 
PfTIIULL R:Al T.fAII (UR, 305,flOLO GROIJ\DS/Ji1:UIG) 

31 22 17 !~~~1;..11~~ ~:,y~~ls.,Ro\lllt, fJ 
32 26 16 PRETTY GIRL ROCK 

KERI Ill.SON (t-tOSLEY/GEFFEtl/lHTERSCOPfl 

33 20 24 BLACK AND YELLOW • WIZ .:HA~A jROSTRUM}ATU.tHIC) 

e 45 12 MARRY ME • TRAIii (COLUIA!IIA) 

G 47 24 RAISE YOUR GLASS 
P!llk (LAFACE/JLGf 

38 27 11 MOMENT 4 LIFE 
IOII IWFUilDMl!(it\l~M'Jl€f,t.l,Si./iO{IVll,UIS/il lf.ITTCI,\} 

G 44 WRITTEN IN THE STARS 
TIIETDff.JIFW",UKlUFIIHlltiR.R!8'..UJ'rol~tlFffllij 

38 30 BOW CHICKA WOW WOW 
MIKE POSNER JUT. UL WAYNE (J/RMGI 

C 31 11 ARE YOU GONNA KISS ME OR NOT • THOMPSON SOUARE (STONEY CREEK) 

40 28 13 NEVER SAY NEVER 
.BUl!EEJIFEll..lttlliHlll~IIY.UCit;,IJMl'lJEMJIIWJl'.lrut~ 

G 52 PRICE TAG 
JESSIE J FUl B.0.fl (LAVAAHllVERSAL REPUBLIC) 

G 57 ROLL UP 
WIZ lHALIFA (ROSTRUMJA1L.ANTIC/RRP) 

G 41 COLDER WEATHER 
lAC llflll\W UH) ~ l !ilnl'j[lWIJlff0'118361 f1Cltf!E) 

44 32 28 NO HANDS • WW! F\OCJAAJilE (1017iRO: SWIO:tiS'IW\~'fR BRai.) 

4e 38 BACKSEAT 
N1.W BOVZ FIAi M CA1ARAtS l CO (SH)TIVNIAAllER BROS l 

441 37 19 DON'T YOU WANNA STAY 
JASON ALCON WITM kB.l.Y W.Rl<Stlll !BROKBl 001() 

G 73 35 TEENAGE DREAM II K.tlY PERRY jCA.PfTOL) 

~ - 2 
THE LAZV SONG 
I RUNO MARS (ELE1tlRA/.IIT1.Alll lCI 

411 35 14 ROCKETEER 
IMl'UU IKMltBO FYI". IMIII TBXBI [C<tERM!lfE~ 

IIO 42 JS JUST THE WAY YOU ARE II 
I RUNO MARS (ElEUR.11/.IITU,tnlC) 

Data for week of APRIL 2, 2 0 11 I For chart rep r ints all 212.493.4023 
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Billbeara 

LITTLE LION MAN 
N!.!lilllll!l triW:J~U~DiE!.Y:iD.f!~Si~t!Jll 
RHYTHM OF LOVE 
PL! I!! ! !!!U Ii ll!DI lrti!!lDIU 
BEEN TO HELL 
"Bi.ma1111 uH11ug ,a,1i1auagueauns~,!Jfll 
IMAGINE 
JOHN LENNON Q:21<Q otlQ: l ENNQW6PPL~l£APlTOLj 

SING 
'1 CHfMICALRQMAJIC[ ffiEPRISEI 
ANIMAL 
IIEQN TRE(§ jF11ERCLJRX,,1QJrlG) 

ALONE 
HEART (CAPITQL) 

SECRETS 
G!IEBEPUIL1C jfl!i;t~UY.IIW:Hl~,2e1l 
COUNTRY BOY 
Al!l!~W!Jilfrl&!ll~liYYm~g~ 
BITTER SWEET SYMPHONY 
IKE VERVE CMUTNIAGIH/CAPITOL 

DIGITAL 

Ii :S gg TITLE Iii ii 1 11 ARlllT (IP/PRINT/PROMOTION LABEll u II ARE YOU GONNA KISS ME OR NOT • L 
--THOMPSON SQ:!:!ARE j§T2r15Y CRl;~Kt 
COLDER WEATHER 

I 

10 lit~ ~Om!!!!!!l !l!!!!~Olli'fOC.~AQ!J!J 

~o DON'T YOU WANNA STAY 
~ AUSN 'A'ITH KE.UY™~ ~A~rn B!M) 

10 63 NEED YOU NOW II UOY AIITEBW.UM ,~APrl:QL rU,C:tfYILLEj 

• 11 I WON'T LET GO 
MS~~ B.!l!i ,115 [U,CUlUEI 

• 8 27 A LITTLE BIT STRONGER 
sais& ~!H rn,6 1:i:~~11m1 El 

j 7 CRAZV GIRL 
S.I ll!H~ l ~Ng lBEfllll 1~ N!~U~ll i El 

20 LET ME DOWN EASY 
I ILLl , uBBlti~Iilfi !blEB~!.18Xl 

L 2-2 
BACK TO DECEMBER 

! • 22 
"-

21 • c IEIIHY CHE§IIEY j8NJ.l 

L • 19 HELLO WORLD 
LlH !~IH~IJ&f:1 ,,!e!HH ~A.~H~I~ ~u 

40 IF I DIE YOUNG • I Tt!E l!Ng e!iB!ll £REeim1, u~~~ILLEI 

• 14 THIS 
DARR.IS RUCKER CAPITOL NASHVILLE 

0 R&B/HIP~ HOP-~·· -• 

§i l!i TITLE §Bl l!i TITLE Ii I .vmn ~P1Pfl:1h'T/PAOPIOT10N L.11.BEL) • I A,mn (IMPRINT/PROMOTIOh LABEL} a 
JUST CAN'T GET ENOUGH 1 45 II WAY.A WAXA(THIS TM FORAFIOCA) • THe 111.ACI: EYiD PUS INTERSC-OP£ !IN"' Ff.At FfUtC8UD f!?-9:tffli'UOC LJ.™i 

p 
lOOK AT ME NOW 63 I KNCW YOU WANT ME (CALLE OCHO) l!I ctfllSBFIOWN RAT. LI. W((NE. &.IIUST.-. ffNMlS im!!fl PITIIUll j~~TRO.! 

1 23 ~ .. K YOU (FORGET YOU) 3 20 BON, BON 
CE£ LO liREEN (RAOlCULTUR§lEl EKTR~ ATLAlnlCi PITIIULL a/A. ~05.lfAAOJS ARTIST@;!N tlUSI~ LA.Tit~ 

I NEED A DOCTOR 4 63 H IPS DON'T LIE 
rfL Cf( FW EhNM 6 SfflNl GREV ll{l1JIYJ\Jlttl[fR!P:ns 

17 <;OMING HOME 
Dm'f - flfl1Y fMlNFt' fUl SKYUI\Offl !BAD §®trugtm • 27 

19 DOWN ON ME 8 4 31 JEREMII FEAT. 

14 18 THE SHOW GOES ON - 1 LLUVIA AL CORAZON 
WPE FU.SCO 1S'T ~ 15TH/lTLAtmc IUNA j'IIAR!IEA Lo!,TIN'O.) 

11 12 ALL OF THE L IGHTS 41 CORAZON SIN CARA 

II 14 63 

10 17 63 • 
1 1 10 25 10 57 

12 12 19 12 34 ESTOY ENAMORADO 
'MSIN&Y.IMB.~W~ fil§Y!~P~ L\nl9J: 

13 27 • 20 LO MEJOR DE Ml VIDA ERES TU 
W1Z kt!AUFA ROSTRUPAtAn 4h'11C NCIY t.WlllN fW. NATALIA .-,E.tEZ jSO!h' r.tlSIClATI!,JJ 

14 13 17 MOMENT 4 LIFE EL AMOR QUE PERDIMOS 
IIOl NIWRJl.lf#l~ll~"'KJ.9111:N~Uf~ WJmN•OO;,j; PRll¥CE ROYCE (!OP STOPl 

18 WRITTEN IN THE STARS 20 SI NO LE CONTESTO 
11UTBff'fJ!ruT,LIKJIJl:IIR~;a'fillNKtlaf:11Jfw.fiECMT~ PUN B PINi!. 

II 1mil! TITLE !II ffl!i TITLE i aao ARTIST (IMPRINTA.,';BEL! ::5• •= ARTIST (IMPRltJT,tASEU 

19 llEL 14 II I J UST HAD SEX 
IENNI RIVERA FO~OVISA} lltflOIIIYIUIIJFYI.MClll(.l~mu:o.'ACJ 

11 LA ULTIMA SOMBRA 2 63 :~:.:..~~~- !!!'"""'-'Erulll)tMIGi. GEUllDO ORnz DELISOJ,IY MUSIC Li!.Tlfl 

BIOi BIBI BOM BOM THE CREEP ' 26 I ELDIA FIi LA.TIN APITOL LATIN 3 
,E LNJISU!DffAlNl(Jl IINU~l£R:Al, ~S,J!l~',A.t.ft!?i 

63 COMO LA FLOR 4 CLUB VILLAIN 
SELDIA Ml l ATitU APfl L U,TIH YOUR FAVORITE MARTWf jYQYR FAVQRIT~ PJ II.Rn.Ull 

- , llLVIDAME 8 63 
tl1KE A BOSS 

JULION ALVAREZ Y SU IIOJITENO BA.ND.A FOtlOVISA lHE LOliELY ISLAND jUNIVERSAl REPU8LIC/UMRGJ 

17 ME ENCANTAR A 8 63 J"Z IN MY PANTS • FIDEL RUEDA OlSA fflE LONELY ISUND UNIVERSAL REPUBUC/UMAG 

18 ROBARTE UN BESO 
IMTOc.AlllE G.1.M. - I ¢HING CHONG (IT MEANS I LOVE YOU) 

JIMMY WONG JIIAMY WOf\'£ 

14 EL TIERNO SE FUE MY BALLS 
C.Al.JBAE 50 OISA YOUA FAVOME MAATWt £FATTY SPlflSl 

23 
MENTE EN BLANCO BOTTLES OF BEER 
VDZ DE MANDO ,QI~"! YOUR FAVOIITTE MARTWf jYQ;J.!R FAVQRITf MII.RTl,Uj 1 

27 NI LO INTENTES 56 GO COPS 
J UUON ALVARE2 Y SV IIORTENO BANDA iOISAIASLj RUU A RUCKA AU PIIIEGRO\'f 

- 1 NI CONTIGO, NI SIN Tl - 27 ~URRY WALLS 
PEPE AGUILAR. (GREEN' DREAM! • FAWT SORROW WVERS.O.L REPU6LIC PARG 

29 ME DUELE 14 58 DICK IN A BOX 
ROBERTO TAPlA jFOtlOVlSAl 1llUHltYISLHllfEIITUTIITI'GilN!f:!:~'EJISA1.~1J!!!3 

11 40 ARRASTRANDO LAS PATAS 15 63 WHITE & NERDY • U RRY 91ERNANOE2 MEtm lET ONOVISA MIIIIM. YNl<lM:~W-MC6¥M'.ll.CmllEGI.CYi'SCM' P.fUSK:} ' 14 13 LA REINA DEL SUR ZOMBIE LOVE SONG 
LOS n GRES OEL NORTE FDrlOVISA YOUR FAVORITE MART\d jYOUR FAVORITE M"RTIAF41 

5 12 17 EL TROKERO LOKOCHON - 16 GOING UP 
QEUllDO ORnz OEL/SOJ,IY MU.SIC L"Tlfj lfFAN'1' StlMOW UWVERSAL REPUSLIC/UPARO 

Go to www.billboard.b iz for complete Chart data 1 47 
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N I MAINSTREAM 
• .OTOP.40~;.a-• 

11 :;iii i5 T ITLE 
5111 .umn (IMPRnn I PAOMOTIOIJ U.8ELI 

0 11 FHKIN' PERFECT 

"' A AC JLG • BORN THIS WAY 
UOY GAGA TR[l,Mlllff OtlLIIJE NTERSCOP( 

e 23 F**K YOU (FORGET YOU) 
CH LO GREEN RADICULTURE/ELEKTAA RP 

4 18 TONIGHT (l'M LOVIN' YOU) 
EJIIIKU IOWIIIS f fAT. I.UlACIIS 1-IM ff\AIIK E jUmiffiS,1!. REJ'U!lllCf 

18 HEY BABY (DROP IT TO THE FLOOR) 
f'IT8ULL FUT. T-H.IN (MA. 30Si!QLO QRQ~NOS£JIRMQ:l 

G S&M 
RIHANNA [~RPm{F ~Arl,!!2JM~I 

0 J MORE 
l S ~ ~SHEA (LllfA~E£i!l QJ 

B 21 GRENADE 
I AUlilO 1URS jELEKTR~ATLANTICl • 10 11 I ~~v~ ~ .. ~:!~ SKVLAR GOO' m,i,o BO'l'IINlERStof:t;t 

G 11 BLOW 
ICESHA (!:;EMOSABE/RC ~M6l • 15 • E.T. 
U.TY PEARY FEAJ. U.NYE ~'EST jCltATQ!J 

G 13 10 WHAT THE HELL 
AVRIL LAli'l&HE (R~!a.!:IAQl 

13 12 22 FIREWORK 
~ UTY PEARY ~--PITQq 

14 10 HOLD IT AGAINST ME 
I Rl! NU §l!l .. R§ 'J'Ylll:1.!il • 18 JUST CAN'T GET ENOUGH 
THE &LAU EYED PfAS (INTER SCOPEi 

CD 17 JAR OF HEARTS 14 
CHRISTINA PERRUMS...£EBRLLANE/.ATl~HJIC/A8f) • 26 2 ~ TILL THE WORLD ENOS 

__, • ' BRITE SPURS JIVWL£ 

18 16 18 YEAH 3X 
CHRIS BROWM !JIVEljLg! 

19 14 16 ROCKETEER 
H.R•U§l lMOWM(NI FOI.WO.N ffl)(IOI 12!iRilYTRFfl~ Tf!!§k~F1 

G 19 WRITTEN IN THE STARS 
1-TIMWtR.lil,Ef!t;.lUW!I ST\IRIIP'3L~£1Qll'F'U lOf'll0klj~TQt.l 

9 20 17 RHYTHM OF LOVE 
PLAII W1ITl TS IIOLl'f\\1000 

G 24 FOR THE FIRST TIME 
TffE SCRJPT (PHO!li'OGE!\1CIEPICJ 

e 25 PRETTY GIRL ROCK 
t:ERI HILSON jMOSLEY/ZotlE •/INTERSCOPE! 

e 31 ON THE FLOOR 
JHfNIFtR LOHZ FEAt PIT8ULL lSLA~ 0110.JIAO 

• 32 THE LAZV SONG 
llRUNO 11.tR'S ELEKT ATLANTlC 

G 27 PRICE TAG 
al!IE ~ FEAT. B.~B il..\lJ.,lljmVEA~AL REe.\!Bllk! 

G 30 DOWN ON ME 
JfftEMIH FEAT. ~O CENT jMICl: SCHIJt.TlJDE.f JAW10JPI G1 

s 29 20 STEREO LOVE 
lD\UAD MAYA & VIKA JISUUNA Jl!LTR,.\ 

G 28 12 MARRY ME 
TRAIN fCOLUMBIAl 

30 21 17 WAITING FOR THE ENO 
LINKIN PARl (ttACHltlE StiOPC!tAfUlER BROS l 

31 22 16 BACK TO DECEMBER 
TAYl.OR sw1n jBIG tjA~HIIIEl~NIYER~AL REf!!BU'l 

G 33 MOMENT 4 LIFE 
IGIWW:ftAl. 1:tW! !!:£!If~ 1.10-'<,'(,WH WEV.VM:AU L Ir/OT~ 

G 37 I NEED A DOCTOR 
IIR,IIPffUl,IMINEMI- SfflAA GAE'I' /AnERPAA,nt.'fHERSOOP(t 

C 34 BOW CHICKA WOW WOW 
MIICE POSNER FEAT, Lil WAYIIE JIRIA-6 

G 39 BACKSEAT 
NEW IIOYZ FOO, M OON\ACS, 18 SHOITf(WARl>:ER BROS 

G 36 SING 

G 40 

As her "21" returns tor a lhird week atop the Billboard 200, lhe 
album's !ales ol 751,000, according to Nielsea SoundS<illl, help Adele 
land her fill enlry on llainstream Top 40. 

The se1's lead ~ngle, "Rolling In lhe Deep," ~Ins on Ille char! al 
No. 40 (797 plays, up 108%, a<<ordlng lo Nielsen BOS). Slrim XM Hits 1 
leads wilh 46 first-week plays, followed by WRVW Nashvflle (4S plays, 
up ZJJ and KZBD Spokane, wash. (45, up 14). 

"Dffp" conc11ren1Jy dinbs ll-11 on Ad~I Top 40 illd 28·21 on 
Ad1II Con1emporary, marking her highest ranks on each mart. 

Meanwhile, as Katy 
Perry aPl)IOa<hes Ille 
lop 10 on llainstream 
Top 40 (15-11) and bows 
on Adult Top 40 al No. 
37 wilh "E.T.," fealuring 
biye Wes1, slle no1ches 
her flm lop lil'f on 
Adull Conlemporary. 
Prior ~ngle "Arework" 
rises 7-4 as the Greatest 
Gainer for a third 
consecutive weell. 
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: :8 TITLE §; II ARTIST (IMPAmT t PA011.ono1,1 LABEq 

24 JUST THE WAY YOU ARE 

32 

54 
OHOGEfl. lC/EP1g 

12 FIREWORK 

31 MINE 
TAYLOR sw1n (BIG MAC>HtlE/UNIIJcRSAL REP\JBLlC) 

11 MARRY ME 
TRAIN (COLUMBIA} 

381 ~~~-~ fLE~j~~c~HING 

15 RHYTHM OF LOVE 
PUJN WllTE T'S jHOLL't\\1000) 

10 26 TEENAGE DREAM 
KATY PERRY (C-.PITOU 

11 17 RAISE YOUR GLASS 
P!NK {l,lifACEIJLG) 

12 24 WHAT DO YOU GOT? 
8(llil JOVI (ISlAfW/IDJMGj 

13 13 SECRETS 
~ EREftJBUC {MOSLEY/1NTERSCOPE) 

14 11 JAR OF HEARTS 
CHRISTINA PERRI (MS PERRI LANEJATlAfmCJRRPt 

16 GRENADE 
BRUNO IW\S jELEKTRiVATLANTIC) 

17 BACK TO DECEMBER 
TA'tUIR sw1n (BIG MACHltlE/Ufl. lYERSAl RE?OBUC) 

15 21 ANIMAL 
NEON TREES jMERCURV/HJJMGI 

19 F'*KIN' PERFECT 
PfNK (ll,O,CE/JLG) 

18 14 DYNAMITE 
TAIO CRUZ (MERCURY/10JFJ.Gj 

20 12 ONLY GIRL (IN THE WORLD) 
RIHANNA (SRP/OEF JAMIIOJMG! 

22 HOLD ON 
MICHAR I UI LE ( 143fflEPRISEj 

28 ROLLING IN THE DEEP 
AtlEU ()(L{COLUM81.Aj 

23 
FELT GOOD ON MY LIPS 
TIM MCGRAW jC-URBJREAAISE) 

25 SECRET LOVE 
STEVU NICKS jRE.PRISEj 

27 BORN THIS WAY 
LADY GAGA fSlREl,MLHIE/t:OtlLIVE/OHERSCOP'E) 

26 11 OJ GOT US FALLIN' IN LOVE 
USffER F~T, PITBULL jll\FI\CE/JlG) 

:.!ii ffi3 TITLE 
:is s8 ARTIST (IMPRlfn / PROMOTIOtl LABEL) 

11 F**KIN' PERFECT 
N 

FIREWORK 

15 8RUNO MARS £ELEKlRI\/ATLl\tHICJ 

4 24 MARRY ME 
TRAIN (COLUM811\I 

21 FOR THE FIRST TIME 
THE SCRIPT jPHONOOEt/lCl!;PIC'j 

30 JAR OF HEARTS 
'HRl§!lttA PERRI jM~. PERRI L._tl~ATLAtm,(RRPj 

BORN THIS WAY 
U DY ~A~,. ,~TR~IIM~m,IKQri~•~mn~R~~S2!1l 

24 RAISE YOUR GLASS 
P!N1 [L11r.1i,eu~~l 

10 30 JUST THE WAY YOU ARE 
lm.!Q MAf!l m ~~IBM6JLA~I!~l 

13 15 ROLLING IN THE DEEP 
AOELE. jX~lC-OLUMllll\l 

12 20 WAITING FOR THE ENO 
llNl(IN P.AAK '"'"'~Hm~ ~HQfMARtlEB ~RQ§,1 

11 12 BACK TO DECEMBER 
1'AY'l.Ofl: 1w1n (81G MA~Hlr<i E8!MVER~Al REP~Bll~) 

18 NEVER GONNA LEAVE THIS BED 
MAROON ~ IA&tA~~TQtlE11fl.'TER~£QPEj 

15 10 WHAT THE HELL 
A~R!. L;!l!ljiN' ,RJi:~fRFl'l 

19 TONIGHT ( l 'M LOVIN' YOU) 
(9E l!l!l!!S Fbt ~ ~CAI~ & ea! FltAlll E i~IVUI~ FIFPMRUC) 

17 22 DOG DAYS ARE OVER 
-Ii EL!2BUilii :t l~li !!&~1~, nltll~ B~& B~e11~,1,i 

16 18 LITTLE LION MAN 
-.iMfORD a S(INS j0£NTL£M!,N Of lHE fl~O/ftf~OLASSNO'ftf 

21 100 
COlBIE CAILUT !LAVA/UNIYERSAl REf>tJBUCl 

20 SING 
MY tttEMl~L ROMAN'! 'REPRIO:Ej 

24 7 KEEP YOUR HEAD UP 
i A.MOY GRAMMER j~~~FWEj 

23 UNCHARTED 
§:ARA IIAREILlfl j'Plfi: I 

22 15 STUCK LIKE GLUE 
SUGARl.AND (PA~Rk!,!RY flA~HIJlb~~ rn~R~Ji:QP~l 

30 FALLING IN 
Ll!!;~O!i!Si 1§~ff~~fl~T~R~,stefil 

26 CLOSER TO THE EDGE 
THIRTY SECONOS TO MARS tlAMORTA R61tUCAPfTOL 

48 I Go to www.billboard.biz for complete chart data 

AIRPlAY SALES D1,TA 
MONITORED BY COMPILED BY 

i i ~1 ij3 TITLE ! sl ARTIST (IM PRINT/ PROMOTJQtl LABEL) 11 ~iii i3 TITLE 
!; •= ARTIST (IPIPRIN1' I PR0M0Tl0111 LABEL) 

0 1 4 ROPE 0 24 AWAKE AND ALIVE 
H ' 0 18 SHAKE ME DOWN 0 3 4 ROPE 

CAGE THE ELEPtWJT (OSPlJl~JLG! FOO AGHTERS (ROS'llELllRC.~RMGj 

e 20 THE CAVE e 16 BURN 
r.t.lMFORO& SONS j0£1tn.EW,tl Of THE RQ!hft~USSrlQT[I PAPA ROACH (ELEVEfi ~EVHil 

0 HELP IS ON THE WAY 4 21 DIAMONO EYES (BOOM-LAY BOOM-LAY BOOM) 
Rl§:t A~Allil§:T !Qi,~NTER ~li:Q~l SHliEDOWN AnANTIC) 

8 42 TIGHTEN UP • 12 COUNTRY SONG 
THE BLACK KEYS (NO,lESUCHjVIIIRflER BRO§.! SEETllER um.uP 

6 26 WAITING FOR THE END G 7 18 HESiTATE 
LIKKIN Pl\RK (MAJi:H1NE ~~P/\YI\RllER BRQ~.J STOME SOUR jRQA2RMNllERl?!RPl 

7 17 DIAMOND EYES (BOOM-LAY BOOM-LAY BOOM) 7 25 FAR FROM HOME 
SHINIEDOWJI tAn1.tmc1 AVE FIN6Ell Of.Alff PUNCH jPROSPECT PARKJ 

B 41 LITTLE LION MAN 8 22 WELCOME TO THE FAMILY 
Mllflilll f SONS (GENRU1AN (I 1HE flO~RE!UQL1,SSNOIE) AVENGED SEVENFOLD (HOPELESSlSIR~ARHER BROS.j 

9 12 37 SAY YOU' LL HAUNT ME • 22 LAST MAN STANDING 
STONE SOUR. R,OAORUr-.UERtAAPl_ PQP EVIL ,~fl.lYER~AL REf:U8Ll~l 

~ 18 COUNTRY SONG 10 10 17 SHAKE ME DOWN 
SHTHtR wmO-lfP CAGE THE El.EPHANT IO~PWVEl~LOl 

CD 14 11 HOWLIN" FOR YOU 11 29 HOLD ON 
l ltE BLACK KEY§: (NQllE~U~H1X!ARf4ER §Rg~.I All l ttAT fll:MAlt§; fPRg§tH[!l,(RAlgR &- Tl,J 

12 49 ANIMAL • 14 11 HEAR ME NOW 
NEON TREES IIAERCURYtlDltAGl HOLLYWOOII UHUD 'UM/OCTQNE/lNTfRSCOPEJ 

13 11 26 DOG DAYS ARE OVER 13 13 10 WHEN YOU"RE YOUNG 
F\.ORENCE -t TIIE MACHINE [UfUVERSI\~ AEPY8Ll~I 3 OOORS DOWN UtJlVERSA R BLl 

e 17 16 NEW LOW e 15 HELP IS ON THE WAY 
MIDDL£ CU SS I\U1' {BRIGHT ANTENtlA11lGt ruSE AGA11i1s1 m~,a~u11~~2f!fi1 • 16 14 BURN 18 11 23 ISOLATION 
~ PA ROACH fELEVEII SEVEN} 

CD 19 18 AWAKE ANO ALIVE CD 20 4 
SKll.1.ET (AROENTaN2!11TlAtnlSI 

17 10 21 WELCOME TO THE FAMILY • 19 AvtNOE:O SEVE.IIFOlll K PELES I IRENIAAIIER SRO . 

CD 21 10 MY BODY CD 17 !2J.!N~ THE. ~IANT £RSl;ROR!illlK~R! RPj 

19 15 12 FAR FROM HOME G 18 10 NOT STRONG ENOUGH 
FIVE ANGER OlATH PUNCH (PROSPECT PARK;! • C-A :YPTI FUT. BRUil SMTIH 

20 13 22 ISOLATION G 11 15 DIE TRYING 
ALTER IRIDGE. (ALTER BRIDGE/C 0.l'fTOq TllE ART OF DYING jl!JTO:<ICATIOIIIREPRISE'! 

9 24 10 PUMPED UP KICKS 2 1 16 19 JUST ICE 
FOSTER THE PEOPlE jSTl,Rl lME~OUJIABtAl REV THEORY {Vlili HOWESltAALOOFtYG~tnERSCOPEl 

22 20 20 SING G 23 MOVE YOUR BODY 
htY CHEMICAL ROMANCE jREPRl§ft MY DARKEST DAYS £!!l\lR£!!04£!!!ER~~RV~OJMGt 

e 25 18 MACHINE GUN BLUES 23 22 LET IT DIE 
SOCIAL DISTORTION !EPITAPH! OZZV OSBOURNE fEPIC! 

24 22 14 HESITATE e 14 FIXME 
S'TONE. SOUR (ROADRUr-. UERIRRPI 111 YEARS (Uli'IIJl:RSAl. Ri:PUBUCJ 

211 23 WHEN YOU'RE YOUNG • 26 FEED THE MACHINE 
3 DOORS DOWN fUB-ilYERSAL AEPUBLICl Rm ESSENTIIIL!REO 

G 26 11 ROLLING IN THE DEEP 
ADELE fXl/COUJl~BIA} 

G 19 RIP TIDE 
SICK PUPPIES (RM~RGltUCI\PfTOL) 

GI 2$ UNDER COVER OF DARKNESS 
m !TROK!! jRCAAUI.GI 

G 27 10 HEAR ME NOW 
HOLL'l"\l.'OOD UNDEJJ) fA&MIQCTONEJlNTERSCOPf) 

11 :;iii iS T ITLE 
30 30 

LOST IN YOU :sl II ARTIST <lMPR1tn I PROMOTIOt4 LABEL) 
TltRf.E DAYS GRACE fJl~iLGI 11- EYES (BIIOM•LAY BOOM-UY BIIOMI) 

31 32 PYRO I 20 ~ 
__ SHIIIEOOWM j1,TlANTICj ,. !i KINGS OF LEON jRC~RMGf 

0 ROPE 

G 36 LIES OF THE BEAUTIFUL PEOPLE FOO FlrMTERS (RQ~VEL!/R~AIRM~J ~;!-,, 
SIXX: A"M, fELEIJEtl SEVErl} 

ISOLATION ~r;_~ 
G 33 10 LAST MAN STANDING 3 24 AUtR I RltlGE (._LlER BRIOGEl~APITOL) :,;,~~ 

POP EVIL (UtlfVERSl\l REPUBLIC} 

0 WHEN YOU'RE YOUNG '3!e 

C 34 CHANGING 10 
3 D2QA§: O~WN (!,.!fHVER~A~ RfeJi!Bll~I ~j~ 

THE AIRBORNE TOXIC EVOO (IAA.JOROOMQJ!SLAt.iOOOJtlGJ 
WORLD SO COLD 1~~ 

39 31 17 HOLD ON 6 30 THREE IIA!J ~AA~E Ul'-'m~~t ;l.j~ 
Al l THAT Rf.MAINS (PROSTtifTICJRAZOR & TIEl 

PORN STAR DANCING -~~ G PEOPLE SAY 6 31 
38 PORTUfiAL THE MAN (EOUll:l VlSIONIATLAtmC) 

MY DARIIST Dl'l'S Ff.At ZAAJ: W'l'lCE. (l>WIV6041MEAC'l.iR¥/IL\IPiGl ·!~1 SAY YOU 'LL HAUNT ME 
ff 35 

DOWN BY THE WATER 7 37 
STONE SOUR (ROADRUfWE:B.!RAfl iii THE IIE.C(MBEIIIS'TS 1C .. PITQL) 

0 HESITATE 

G 39 NOT STRONG ENOUGH 13 18 STONE SOUR !ROADRUfUlE!!LRRP) Fil APOCALYPTICA FtAT. BRENT SMTIH 'DRA.GKET/jlYE/JLGj • THE ANIMAL 
_j.c. 

I WE USED TO WAIT 11 12 ~•u 
311 37 G I ARCALIHIREjMfRGE) 

Ol§TYR8ED fREP.Rl~El -;.~~ • WELCOME TO THE FAMILY !~j 
40 41 14 MONEY GRABBER 20 AVEttGEII SEVENFOLD (HOPEl ES~IRE/WARmR BRO-S.) J}! mz & THE TANTRUMS {OMlGERBIRDJ 

GYPSY WOMAN 

G SAIL 11 10 18 t;Q.:i 

43 :a!J:NiUHIUt !!!!!! & THE NDRTIBIII !:!!!:!!Ii jF-~QfiATLAr-.'llCI :t:sz AWOLUTIOH {RED BULLJ 

G LIES OF THE BEAUTIFUL PEOPLE !~E 
42 40 THIS IS WHY WE FIGHT 14 

PR A·M IEL£VEN SE~Nl 
..;..,c 

TltE DE.U:M8HIISTS fUPITQL) § ~ :g 

43 42 LET IT DIE 13 34 !~i 
OUY OSBOURNE jEPIC} e ~~~ • 50 THE BALLAD OF MONA LISA 23 SEETHER 'lllt.10-UP 120. 
PHI~ AT l HE 01$§0 /FUELED BY RAME~ RPj 

APPETITE 
"'C:::' 
::;tig 

G 47 YOUNG BLOOD 18 12 23 THE GRACIOUS FEW (OUESTIOflABLE~ B~! llEIMC!!l iUID~IS(l\l(IH.IT(U.W,'i/fil''!PNWPQpttJF.11\,:t!:'}llfF11119 
GOO BLESS SATURDAY 

G FOR THE SUMMER 18 17 10 ~=~ 46 
fl.AV U M0"'1A61i1E AND THE PAIIIAH D06S jRCfiREQJ 

IOD M(;I (TOP DOG/ATLAtmcreRP) 
~~ ~ • RIP TIDE 

G 49 DIE TRYING 16 
§:!CK PUPPIES fBMBNJRm wc.,erot1 ... :t~ s~i CD 18 13 BURN ~i 

48 PAPA !!!!;ACll jELEIJEN ~EVEtll 

S1i • IT'S A PARTY c, 22 
El!i!C~ffl!U !£UJ~~ ~-~~Ul f !..£ 

G 19 LOST IN YOU 'l: g~ 
ao 48 5 THREE OAYS GRACI: (JIIJE/AG! ~ ~") 

Z t;j~ • 21 NOT STRONG ENOUGH 8~g APOCALVPTlCA FUl BRENT stJITIH (DRA§rlfT/JIVEQL§l 

~~g The reuntted Ca~ make their fil!I 1ppen1Ce 22 20 LET IT DIE 

on ii song dlilrt since "Coming Up You" QZZ'f' OSBOURNE IEP1Cl <..i.t 
res<hed No. 37 on Adult Contemporary ii e 27 COUNTRY BOY ~ii 

.WON LO,\$ f tU ClOFl(;[.JOliU I CHAIIU[llAWlU !§TIIOlOt.Vl.'=lt;ltlS) A~~ 

1988, as "Sad Song" stalls al No. 24 on e I :;::• DIE TRYING 
S!~t 

Triple A (~Wable al billboard.bll/charls). 
s:3g ,, Tit£ ART OF QYING (IWTQ'lCIC-.TIQIIIREPRl§El 
~i% 

The WI preYie!Ol •Mo,t lie llis" (due May 30 5 SAVIOR ~~~ 

10), the band's lim srudio alum smce 1987. RISE AGAINST mGc/lfl."lER,,PE: !~~ 
<O • h ' 

Data for week of APRIL 2, 2011 
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SALES DATA 
COlel PILED BY 

== I a~ TITLE 51 ..,! II PRODUCER (SOHGI/IRITER) 

LET ME DOWN EASY 

I I 

KSTEM.l.).BAO\tj (21AOllll,W.Ct.J~ETTE.LlO\~C.BO,\tES 

THIS 
F.R GERS IJ.RUCKER f.ROGEAS K OIOGUARDI 

HELLO WORLD 

11 

14 

• 10 12 

CD 14 17 

• 12 13 B.GALLIMORE l<.BUSH JJIETTlES J ,O.N(TILE K.BUSH • 15 15 I WON'T LET GO 
D.HUff,RAS.CAL f"LATTS S.ROBSOFl,J.SElLERS • 16 16 BLEED RED 
A ourrn A.DORFF.T,L.JAMES • 18 20 WITHOUT YOU 
D.HtJffl( URBil.N jD.PAHANISH J.WESTl 

CD 17 19 FAMILY MAN 
K.STEGA.Ll C.CAMPBELl .HEKOERSON .S~EI/IMAl(E • 19 21 YOU LIE 
P.WORLE'1 B.HEflNltlOSEN ..HHllONG.SEN A.HEtmmcsrn 

CD 20 22 
GEORGIA CLAY 
C.LACERBERG (J.l<ELLEY,C.UGERBE.RG,C.KELLE't') 

G 21 24 19 I CAN'T LOVE YOU BACK 
. A.IIIEL 

e 25 34 
J.STROUD t YOUllG.F,J.MYERS.A.SMllli 

G IF HEAVEN WASN'T SO FAR AWAY 23 28 J.STOVER ,OAVIOSON.R llATCH.B,JONES 

22 22 25 IF I WERE A BOY 
0.HUff B.J .CA-RLSOtl.T.GAD 

e 24 27 LOOK IT UP 
B.Ct\tlNOII fA.PAESLEY.R.E.ORRt\Lq 

e 33 - MEAN 
ttCHAJ>MAN,l ,SWIFT l SWlf 

ll_ 28 35 
SOMEWHERE ELSE 
T.KEITH (t.KElfH,B.PWS()(\,) 

"' 

f) TOP COUNTRY ALBUMS'."· 

Artist " fMPRltH & r,.lJP/BER J PROtlOTION LABEL a 

Zac Brown Band 
0 Srun-E~ COOU,.0,fAT\.Alfflc,fllOOER PCT\JIE 

Darius Rucker 
@ (.il.PITOl, NA$1-VJllE 

Lady Antebellum 
@ til.PITOL NASt<VILLE 

Jerrod Niemann 
SEA GO.YLE/il.RJSTA NASHVILLE 

Brad Paisley 
0 il.RISTA NASMVILLE 

Sara Evans • RCA 

Miranda Lambert 10 COtUMBIA 

Konny Chesney 
G) BrlA 11 

Sugarland 
MERCURY 12 

Rascal Flatts 13 0 BIG M.liCHIN£ 

Ronnie Dunn 14 
G) I\RISTA NASHVILLE 

Keith Urban 15 j;;? Cil.Pllot m,St--VILLE 

Craig Campbell 
BIGGER PICTURE 16 

The Band Perry 
REPUBLI NASWILLE 17 

Josh Kelley 
© PACA NASIMLLE 11 

Easton Corbin 
19J IIEA RY 

Chris Young 20 @ RCA 

Justin Moore 21 • Yil.lORY 

Reba 22 • STt\RSTRUCKIVI\LORY 

Ashton Shepherd 23 
4l) MCA NASH.VILLE 

24 

25 

Billbeartl~ 

Artist Ii 
IP/.PRl.tJT & NUMBER l PROMOTIOtl LABEL ~ 

44 - R W • 
Brad Palstey Featuring Alabama 

ARI TA tlA. llYI 

26 29 Josh Turner 26 • PICA tlASHYIUE 

H~souri native 27 30 Brett Eldredge 27 B.GALUPAORE !B.ElDREDGE,B.CA\SLERl i ATLMITIC{Y/AR 
lands her first top 

29 31 GOOD TO BE ME Uncle Kracker Featuring Kid Rock 29 
10 In live yean- 1<10 ROCK IA.SKAFE.R,8.JAMES,J.HAAOI NO,RJ .RITCHIE 0 TOP 0001,.TU.tlTICfBIOGHI PICTURE 

her ninth overall- 31 33 WON'T BE LONELY LONG Josh Thompson 30 MJI.NO:X (J.lHOMPSON,A.ALBRl'TTON,Ci.OUCASj G) COLUMBIA 
as lead single lrom LAST NIGHT AGAIN Steel Magnolia 
her new " Stronger" 30 32 G) 81G Pl.ii.CHUI( 30 

s,t shirts 1H In Its 32 36 Lee Brice 32 
Zlth <hart week. • CURB 

Album lolls a 35 44 Eric Church 33 J JOYCE [E CllURCH,C.8Eil.TllARDl i fMI tlASttYILLE 
second weti atop 

37 41 ME ANO TENNESSEE Tim McGraw & Gwyneth Paltrow :IC lop Country Albums 8.GALWAOAE UACGAA'H.A. MARTIN A.M,l,RTIH RCA/CURB 

with 22,000 1oples 36 39 
LOVE DON'T RUN Steve Holy 35 

sold, a<<ording to 
l.Mll l ER J .LEAlHERS B.Gl OVER R.THILBODE.O.\J • CURB 

KEEP IN MINO LoCash Cowboys 
Nielsen ScundSc.m. 311 34 37 J.STEELE J .STEELE,S.MINOR G) STRO.UDAVARIOtJS :IC 

G 39 43 CRAZV GIRL EU Young Band 37 M.WRUC.KE l .BRICE,L.ROSE G) REPUBLIC tlASHYILLE 

C 38 38 GOOD HANDS Troy Olsen • T.Ol.SEN .OLSEN.PA.GREEN 0 W.1 ru1SttYll l E 

G 40 45 1,000 FACES Randy Montana 38 J JOYCE fR,MOITTMlA,T,OOU6LAS) @ MERCURY 

GIii TEENAGE DAUGHTERS Martina McBride 
48 J 8 ~ALUIJORE M tACBRIOE ,,J ,ll~BRlDE B WARREH.B VIOJ!RE/l j REPUBLI~ tlA§;llYlllE 

CD 41 49 A BUNCHA GIRLS Frankie Ballard 41 
With Hot Shot Debut M.KNO:X F.BAl lARO 8.HA'tSLIP.O.DAVIOSON,R.AKl!.;S • WARNER BROS.l'NAR 

honors at No. 40, G 45 48 WHY WAIT FOR SUMMER Walker Hayes 42 
artist matd~s her 

M.ALTMAW Y.HA'tES F.W1LHELM CAPITOL NASHYILLE 

prior meer·high G 46 47 OLD SCHOOL Chuck Wicks 43 M.K.NOX (C.\YICKS,C.TOtJPKlt>.S,R.Cl AWSONl (El RCA 

debut. Track is tht 
44 42 46 BEST SONG EVER Katlo Armiger 42 

lead ~ngle lrom her C.CIIRl SON K.ARMIGER A.ft't'tm,B.WALLACE @ COllJ RIVER 

upioming 10th <411 43 42 CRAZVWOMEN leAnn Rimes 48 
studkl album, and 

0.BAOWN.L.RlllES f8 .CLARJi: ,$.PACil.tlALLY,J.J.OltlON @ CURB 

G 50 LET IT RAIN David Nall 46 first forR,epabli< 51 
f llODEll.C,AIPllil.Y O.~AIL.J SltlGLETOfl 0 P/.CA tlASHYltlE 

Nashville, due this G 48 52 SONGS LIKE THIS Carrie Underwood 47 
!all. Mdlrlde posted M.8.RIGHT (PA.000S011~.FLOWERS.T.SHAPlROl !;;? 19/ARISTA NASHYll l E 

her best s;tarl when 50 l'D LOVE TO BE YOUR LAST Gretchen Wilson 47 
G.VillSOtU.CHA!\CEY (R.RUlliERFORO.S.TATE,A.TATEl 0 REDllECK 

"Anyway" entered SOMETHING BETTER The Dirt Dr ifters 49 
at No. 40 In J.tUEBAMt fJ.MIOOLETON,MJLEE.NER R.flE-ErlER,H.OtAPJOFlOl G) 'IIARtlEFI BROS./WMN 

November 2006. SHOTGUN GIRL The JaneDear Glrls 50 J.RICH (0.LEV!RETT,0.RUTTA.N) G) I/IA.RPlER BROS./WtAN 

f) BLUEGRASS ALBUMS'" 

• M I !l!!i ARTIST ffll- - r 51 .,! I• IMPRlln & HUUBER / OJSTAIBUTING LABE.l (PRICE) 
:;i:I la !l!!i ARTIST 
~I ... I II IUPRINT & tJUMBER , DISil"RlBUTmG lA8El (PRICE) 

Title Ttlle 

Rare Bird Alert 

2 

e 
0 
II 

II 

• 

- 2 

6 4 

- fJ 

SARA EVANS 

TAYLOR SWIFT 
BIG MACHINE TSOJOOA (18 98) ® 

Stronger 

My Kinda Party • 
Nothing Like This 

• 
Need You Now II 

Speak Now II 

~~i~~=~:~!ml~(1l9fl The Love Of God 

AARON LEWIS 
SlROUDA'iARIOUS 0 10 13 (1.9B) Town Line (EP) • 

• ~ ~~.~~c~~fr~r~(?,~~RE Thompson Square 

• 10 

11 

111 

• 18 

18 

20 

24 

211 

11 10 

12 11 

13 14 

14 13 

15 12 

16 15 

17 16 

19 19 

18 17 

22 20 

25 23 

23 

26 26 

21 18 

27 25 

l E~~l~~~S~Y,rL~:,~~9/UPIRG (IUS) The Band Perry • 

KENNY CHESNEY 
BIIA 57-USISMN ft 1 98) @ 

Hemingway's Whiskey e 
SUGARLANO 
PAEPO.JRY 0147SS",1.JMGfl (13~@ 

TIM MCGRAW 
CURB 79205 (1B.9Bl 

The Incredible Machine • 
Number One Hits • 

MIRANDA LAMBERT 
COLUMBIA.-468M/ SMr-.' (12.98) 

Revolution • 
~~:k~~a,~='ltSt/illh>lt._.,, The Foundation II 

~~~~!~N l.oo;led 11-eBestOIBlakeShettai 

BILLY CURRINGTON 
MERCURY OJ·U0-71\JMGN (9.9S. 

Enjoy Yourself 

;:;.:.~ .~~~~-~9!! JtxlgeJerrocl&ll>)~JLI'/ 

DARIUS RUCKER 
CAPHOL NASHVILLE 26939 (18.9.S) 

ALAN JACKSON 
il.RISTA NASkVILl E 7&661/SMN (1 UIS) 

KEITH URBAN 
CAPITOL IIASHVILlE 476-95 (1 1.9-5) 

ERIC CHURCH 
CAPnOL IIA.SHVILLE 2oe10~ f l2.98) 

EASTON CORBIN 
MERCURY OIJM.4/UMGN (1(1.9-9) 

SOUNDTRACK 
RCA 72'911/SMN (11.98) 

BRAD PAISLEY 
il.RISTA N.r.SHVILLE 75878/SMN (11 98) 

Charle&lon, SC 1966 I• 
34 Number Ones e 

Get Closer • 

Carolina 

Easton Corbin 

Country Strong 

HitsAlive e 

10 

28 

'Z1 -29 

30 

31 

33 

34 

3S 

311 

«> 

41 

42 

43 

44 

.. 
IIO 

Data for week of APRIL 2, 2011 I For chart reprints call 212.493.4023 

24 24 STEEL MAGNOLI A 
816 tAAtHINE SMOHIOA (1 0,98) 

Steel Magnolia 

' = AL<)l(IMl200•WIIJJ"'(1l9'l® All The Women I Am 

~~:~~~!,. <"•~ Cowboy's Back In Town 

!!!~d:A~~~1~~~v~!~,~~81 The JaneDear Glrls 

CARRIE UNDERWOOD 
19/AAISTA tlASHYllLE 49923/St,rn j13.9S) Play On II 

r.~~bo~!)!~s" ""'' (,.,.1 Bullets In The Gun 

28 27 

30 29 

29 22 

31 31 

32 33 

36 38 

20 

m ~B==0 !1HOO,()@ Pass The Jar: Live 

34 30 

33 28 

37 36 

35 34 

59 64 42 

38 46 

39 41 

41 40 

44 43 

40 32 

42 35 

46 42 

~~ .. ~ !!t. a: '191! Spring Bleak 3. .. It's A Shore (EP) 

LUKE BRYAN 
CAPITOL HASHYILLE 6583:J 10.98 

JOE NICHOLS 
SHOW OOG-UIUVERSAL 01519.tl (7.98) 

Doln' My Thing • 

Greatest Hits 

REPRISE 52.44971'/IMN {7,9,ll 

COLT FORD 

All About Tonight (EP) 

AYERI\GE JOE'S 216 (14 93) Chicken & Biscuits 

AYERI\GE JO-E'S 21S (14.93) 
Halfway To Heaven 

47 53 Kl ~~~-~~~.,.,.Ult~ n-.e E&sorna1 ~ Chick• 

49 49 

50 45 

48 50 

45 47 

LITTLE BIG TOWN 
CAPITOL HASHYILLE a.875.:S• (IUll) Tho Reason Why 

PATSY CLINE 
PICA HASJ·NILLE 014526,,1JJPIE (7.98) Icon: Patsy Cllne 

~~,:=~"I lllW/Ho;'1h,S,,,Rl<,lb!,15eoio1~ 

~e~~s~r!!~~ 61-114JNEW WESl (17.981 Crazy Heart 

10 

12 

12 

12 

22 

19 

40 

2 

3 

4 

II 

II 

• 8 

4 2 
C~PITOL NASHVILLE 85410• 

THE WAILIN' JENNYS 
REO MOUSE 2~ 

Up On The Ridge 

Bnght Morning Stars 

10 ~~~i:fW1in!s r.rutyClls.Si:s~l1lA!IJ,J;osSiin 

491 TRAMPLED BY TURTLES Palomino 
BA.NJODAO 07' 

SIERRA HULL 
ROUNDER 6)06S6/COtlCORO 

Daybreak 

Cily 01 Relllge 

Bes! Of Bluegrass 

10 40 ~o~:~~ 5~1~8~~~ ... ~~: BROS, Antifogmatic 

10 57 fo!,~~~15~,~.f,!',g~,?,~;rE DROPS Genuine Negro Jig 

'DOWN' GOES UP 
Billy Currington nets his fourth 

consecutive and sixth ove rall 
chart-topper on Hot Country 

Songs, as "Let Me Down Easy" 

ga ins approximately 1 million 
audience impressions (2.7%) 

and steps 2-1. He first led with 
"Must Be Doin' Somethin' Right'' in 2005, then scored his 

second leader with "Good Directions" two years later. His 

current string of four No. ls began with "People Are Crazy" 
in 2009, followed by 2010's "That's How Country Boys Roll" 

and "Pretty Good at Drinkin' Beer." He's currently on tour 

with Kenny Chesney. - Wade jessw 

Go to www.billboard.b iz for complete chart data I 49 

http://ebook-free-download.net/


§II ARTIST 
I li'MPRlt/T / DISTRl8UllNG " "' 

. LUPE FIASCO 1 2 
l..l$ERS 1S1 6- 15THJil.TLO.tmc 52O&7O·/ AG 

TRAVIS BARKER 
6Nl ntl IR,IMft SOME L/.SAU£t.lfR9Xff 015.J!WiG\ 

MARSHA AMBROSIUS 
UTE NIGHTS , EARLY MORNIIGS J 64.fl261RIJG 

~ :~/,.._~
1
::~~~,i:,wr:~~TO'~ts.~·.IMiS • 

18 RIHANNA • lOUO SRP/DEJ JAM Ol49W IOJIJG@ 

40 EMINEM 
RECtNER't\\£Mi'JlN/J,FTEnJliM,1tJIEFSC(ff 014411'/0A 

18 KANVE WEST • #'l'IWTfllDMITYMIB>ffn&f~,j#I01Q"ll..ll. 

25 ~';.f~~!oo,ou,,1111o1<-mo,ru,.,.,., • 
• 14 R. KELLY • LOVE LETTER JtVE 8087'/JLG 

10 RAEKWON 
SHAOUN VS, WU•TAN6 ICE li20 94906 

CD 14 16 MIGUEL 
AlllWMITISYOOWO:tE.~ ~'IE754871A.G 

11 10 CEE LO GREEN 

1a 11 

191 DIE UIIY kll1£R . , o,cULl\JRE ~2'601/ELE'1RA ! 
27 ~~7.;,::.~~"f...soo-s,"'W,t;@ • 

14 12 13 
JAMIE FOXX 
BE.$T NIGHT Of IIY Uff J f»4860/RIAG 

18 13 15 T.I. • NO MERCY G.RAIIO HUSTI.EIATLI\NTIC S2J753"JAG 

17 32 KEM 
IITifMCY: ALBUM II UfiMRSM.P/OT(/111101.WEQUMOO-$ 

19 24 WAKA FLOCKA FLAME 
R.OtUVB..11017 Bflll(mJAnmW~1 S227«1WAA>;E:RBroS. 

18 15 41 
~!~1tl.Ml~ 111£1~im.11mm\llfti • ,. 20 13 KERI HILSON 

~ MO 80'rS AWlv.tm IJ09.EY/2Cf4E 4.fftTERSC(ff UlSOsS.tCA ,a 

ao 16 13 KEVSHIA COLE 
C.ALUNB ALL Hf.ART$ GEFFEN D 15103/IGA ., 18 14 DIDDV • DIRTY MONEY 
US'l W IN TO PARIS Bil.O ROYi1rHEASCOP£ 0143&1/1GA 

21 18 NELLY 
!i,,(I OERRTYlllNIVERSAL PIOTOWN 014991/\IIJRG 

22 35 ~~:,~!tiSLP-H-rulEWJ/.M014366",Ul.MS • 

27 25 JEREMIH 
ALL A80UT YOU 11.ICK SCHULTYOEf JAM 0141330.~0JtAG -24 14 TANK 
Nf'.Ul (IR NMFIW.OGMAE.'S()l~O'!'>JSTVf/J~ 'Tt ~l.\1A:G -25 15 CHARLIE WILSON 
JUSl CHAIILIE P r.WSIC/Jl'VE 8l69S/JlG 

fl7 23 19 KID CUDI 
IWQITlfWJIJIIIIJfloW IN_G.000...V&9ijllli6J"Ot,li~~ t}Mi.@ 

G 33 17 JAV•Z -28 17 

ao 28 16 
LOVE ME IACK J 75357/RMG 

31 31 52 USHER • RAYIIOND V RAYIIONO LAFACE 61552/JLG 

aa 30 14 MICHAEL JACKSON • MICHAEl Fl,JJJEPIC 6.677.J/SONY MUSIC® -36 47 ~o_"~:KTSml.AOClnAA.'OttSI.E~~1m3•,t.@ • 

34 37 16 EL OEBARGE 
SE.cOIIO CHANCE GEFFEII 015045/lGA 

45 40 1 ~
2
0:~!t~FR~STRUM 2.C/ltnPHOP I -34 30 FANTASIA r IAG« TO ME S/19/J 66526/RMG ., 32 GINUWINE I 8..GIN NOTlfl 00-3 -39 29 THE TEMPTATIONS I 

ICON MOTOWtl 01-4607JUME -35 16 ERIC BENET I lDSl Ill TIME REPRISE 522936,'WARHER BROS. 

40 38 30 USHER 
VEIISIJS (EP) U,f,.CE 765~JLG 

46 67 ALICIA KEYS • THE ELEIIEIIT OF FIIEHIOM MBl(JJ 46,571"/RMG 

49 54 MARVIN SAPP 
tlERE I "II VERITY 5315&/JLG 

48 1 S : TIU.MK MIJZIIC NO(UJ'-0-'isetm~IP~SC(ff 014450l3A : 
I VELAWOLF I 

44 42 12 TEDDY PENDERGRASS 
TEODY PEN.OERGRASS SONOMA 00.36 

48 43 16 CHRISETTE MICHELE I Ln FREEDOM REIGN OEF JAM 014951/lOJrl.C 

48 41 BOB MARLEY AND THE WAILERS 
lMFWl'l:ltSEP'IBIIIR23, 1!1a1Tlff~t9.J,~01'6W'W:. 

47 44 SAIGON ,I 
TtlEfollE.litUT STORY NEVER TOLD Sll8Ul!8,.N t.'OF2E 271 

48 47 17 LLOYD BANKS 
tl.f.hU (KUNGO!i FOR MORE 2) G ur-.1r 16041 

• 52 29 ~.::~
1
~,~~.;~/UME I KANDI 

'° 50 14 ~ rNICIIOOEDKNl~IQlATBll..lS'fW~l 52'M~ Y/NUEREflOS 

R. Kelly plds up h~ firll charl-toppe, In 
moie than smn yea!$ on Ad1h R&B a1 
"W'lt Letter" st111s l-1 in Its 17th wtt4l. Kelly 
las1 led the Isl for a slngle frame with "Step 
In the Name of love" In the Nov. 1, 2003, 
issue. H~ longesl-Mning No. 1 ~ "Whefl a 
Woman's fed Up" (~x weeks in 1999). 

t;II ;Ii TITLE 
:!!ii •• ARTIST (IMPRltlT/ PRorlOl lON lABEt) 

1 17 l!flDowN ON ME I mCI JBl£!!JftA1 50CBU{PK:~ Sc«JL!WEFJ,tM10.fl§l 

14 MOMENT 4 LIFE 

-

DfttME.{QJ«lJ,IJ{f.O.SltrVOM['(ltft~ MOJO,'N 

S&M 
RIHANNA SRP/ DEF Ji!.PJ/lOJMG 

16 

12 
Lil WAYNEFW RY GI.HZ 

21 ~.!'N~~!~!LEKTRA/ATLANTICI 

l 2 9 :!f:Z~tiEC<TA .. C .. DEV SIIOTIYAV>RllR 8""6 

16 :.?~=':..., """Tlnll!W Effl'/lllOC,MIROCrl'EI 
THE SHOW GOES ON 18 

13 

LUPE FIASCO f1ST & 15TH/Al l,l,IITIC! 

BORN THIS WAY 
LADY GAG,. ISTREAMllflE/KOMIVElll•TERSCOPE 

15 11 F• •K YOU (FORGET YOU) 
CEE LO &REEM IRAOICULTUREIELEKTRiVATLANTICl 

24 NO HANDS 
WMA FUlCXA ft.ME (1017 8PJQ( SOO'ill',\$"t\JJWIU.Ff.ERIIIOS.l 

22 

17 11 

19 

20 

22 

28 

25 

BLACK AND YELLOW 
WIZ KHAllFA ROSTRUMIATLO.NTIC/RRP 

ALL OF THE LIGHTS 
KAMYE WEST IROC•,UHLA/UEF J,fiM/l()JMGl 

I NEED A DOCTOR 
00. D~FEAT,IMIDI& Sk'I\AR6flY(,l,FTEPf'/!ilWtmASCOff! 

E.T. 
KATY PEIIRY FEAT. KAMvt WEST CAPITOL 

WRITTEN IN THE STARS 
Tllf ltMPAHRAT.BUCTlflMEfll lll'l.-m~ LO'Olt~'£f'irm',j1 

ROLL UP 
WIZ KHAUFA (R0$TRUM/AllANTIC/RRP! 

MORE 
IJSHER (L,.FACE/JtGI 

24 H :.~~IE~;URV,DJMGI 

23 19 ~~~::.~l~A~ TO'

GONE 26 

30 

27 

29 

21 10 

31 

NEllY FEAT, KB.LY ROWlAND roERRTYNfil\lERSM. F/.OTOWHI 

ON THE FLOOR 
JENNIFER LOPEZ FEAl Nl8Ull (ISL.AtlO/lDJtUl1 

JUST CAN'T GET ENOUGH 
THE 81..ACl EYEII PEAS fllnERSCOPE) 

BLOW 
KfSJIA (l<EMOS,.BE/RCAfRMG) 

HOLD IT AGAINST ME 
lllllTIIEY SPEARS /JIVE/Jl~I 
HIT THE LIGHTS 
JAY SEAN FW. LJL WAYME (CJ!Stf F/<JlEVAJtffi'ERSAJ.. RfAJBUCl 

FEEL LOVE 
SE.AHGNffJTFWJ.ctl.EOROl\liKE fT tm:tlEDIT,00.UUBI 

DID IT ON'EM 
NICIIMIKAJ OOU6r.QlE'fC4SH tAOtEY.\ltlMFISAlM:>TO\\t; 

YOU BE KILLIN EM 
FJ!OLOUS (OESEAT STORPAit)Ef JAM/10JIA6) 

COMING HOME 
DIIDY - DIRTY MONEY Fm SKYUR GREY (!11'0 l!l'JVtTlTEAs::OPEf 

STEREO LOVE 
UIWARD MAYA & ~HCA JIGIJLIN,. Ul ll!.A 

LOVE FACES 
TREY S:ONGZ sor-.GBOOK/,l,Tli!,fHIC 

I F••KIN' PERFECT 
4 

PINI( (LAF.taCEfJLGj 

BOW CHICKA WOW WOW 
MIKE POSNER FEAT, Lil WAYNE (JfRMGf 

TILL THE WORLD ENDS 
&Rl'DIEY SPEARS JfVE/JLO 

KUSH 
M. OF£ FEA1 SNOOP OOli6 & All.OM AfIDIF/AlWl'ITEflSCOf.'E 

WELCOME TO MY HOOD 
VllUIFBIN'.IKPl.11,lllllMl'Uilllfltf'.1)1{.t;Hl7i0-'.'llfRS(wa(Mj 

Blink-182 drumme r Travis Barker debuts at No. 2 on Top R&B/Hip

Hop Albums with "Give the Drum mer Some" sell ing 28,000 copies, 

according to Nielsen SoundScan. After posting five top 10 albums 

on the Billboard 200 with Blink, including 2001 's chart-topping 

"Take Off Your Pants and Jacket," Barker enlisted a host ofhigh

profile rappers for h is solo debut. Although lead single "Can a 

Drummer Get Some" (featuring Lil Wayne, Game, Rick Ross and 

Swizz Beatz) failed to chart, "l et's Go" (featuring Yelawolf, Twista, 

Busta Rhymes and Lil Jon) debuts at No. 29 on Rap Digital Songs (viewable at billboard.biz/charts) 

"~th 16,000 copies. 

Barker provided all of the beats on the album, which includes only three rock songs-"Saturday 

Night," featuring the Tiansplants and Slash; "011 My Own," featuring Corey Taylor of Slipknot/ 

Stone Sour. and "Misfits," featuring DJ Steve Ao ki. -Rauly Ramirez 

50 1 Go to www.billboard.biz for complete chart data 

0 
• 
7 

• 
• 

7 

0 
• 
10 

11 

IQRIC FRANKLIN (FO YO SOUL{GOSPO CENTAtC(VERITY/JLG) 

12 10 ~~YTPR~;'F~t~o~ fMYBLOCK/SAnG GRl'AAAL,1,CO) 

11 18 :!,~~ ~N~T ~t~~e~,? . ~~~. :ITHOUT YOU 

14 10 :N~~~D~V~~~l ALGEBRA (f>URPOSEl(OHE! 

13 23 ~:..E~~.~l,~,fo~G OYN,SIY/ATL'NTIC 

15 19 ~;1;:.~:,~~.~R,~fE 

17 11 :,~;™!, ~~!.-~~EALLABOUTTHESEX) 

l6 lO GONE AND NEVER COMING BACK 
MELANIE FIONA (SACAINtVERSAl tAOTOWNMIARGI 

18 15 ~~EjOIE~ J~M~~~ !ION 

ANYTHING 20 

19 

21 

22 

24 

23 

30 

MUSIQ SOULCHILD FEAl SWIZZ IIEATS ("TLAtlTIC) 

CAUGHT MY EVE 
,.NT CONDITION (Stf,.NACttlE} 

BEAUTIFUL 
NOR EiOUROlN {MASS APPEAL/EO}lEt 

GOOD MAN 
RAPltAEL S.IIAOIQ /COLUMBIA) 

BABY 
.IAGGEII EDliE (Sl l P-H-SLIDEJCil.PllOL) 

I WANNA BE YOUR MAN 
CHARLIE WILSON FEAT. FAtfTASIA (P MUSICfJIVEIJL£) 

YOUR BODY IS THE BUSINESS 
AVAJIT {ll'EAVE fORECAST/\'ERYE 

!ii Ii I~J~~""'"" / P!!DIIOTION l'BELI 

1 15 MOMENT 4 LIFE 

_,,_...,, .. "'-=""=-='tl.lll= -="'"===== 
LOOK AT ME NOW 

6 

11 

10 

1• 
11 

28 

22 

3 

23 

26 

15 

CHRIS 8ROWN JUT, LIL WAYNE J I USTA RHYMES fJJYE/JLG) 

6 FOOT 7 FOOT 
LIL WAYNE FW. ctlRYGUt.lZ (CASH tlOtlEYMMRSN. IOOTffi'd\ 

ALL OF THE LIGHTS 
IWIYE WU.T 'ROC-A-F-ElLM>EF JA.M/IOJIAG 

NO HANDS 
~•.tJllruo:.tfUME (IG11 f!AO( StlJ~AR>.EA Bf!!J 

DID IT ON'EM 
NICll MII.U OUIG I/Otl£YICA91 MCtlEYJ\JflMRSiP.LMOTOI, 

YOU BE KILLIN EM 
FABOLOUS ESEAT STOArht)EF JA.Ml.lOJI/G) 

ROLL UP 

ROCKETEER 

J 

fMl.•OSTlll'.l'UEIBTM.FnlllTEUIEAP;IIJIR'l'TRE6MEROOCffi 

THE SHOW GOES ON 
LUPEF1ASCO !ST & 1SlH/ATLAr-.1TtC 

GROVE ST. PARTY 
).V'.IR.IXUf\J.\tEFQlillQGOfD Ol?Eli~S,JJ.ID;t,S'fll.ilil.Yt.'UU$H~S. 

23 ~o~J11B:.~r,l~R-~ ~ o~P~L~ G~~u7.o~~l~R) 

24 ~:;.~;EA~ :;:~~(;.. GNG/C,PIT0L 

BRING IT BACK 
TRAVIS PORTER PORTER HOUS JIVE JLG 

BACKSEAT 
NEW BOY.Z Ftll Tit: CATWC.S I IIEV :OTTVWAAtBl BRO$_ 

WELCOME TO MY HOOD 
ll./fimlUtllUIStP\8,Lllllfll,Nllf.HlmWU100t;MU 

OR, DRE FEAt SNOOP DOOG 6 AKON £1,flUIM.lifH. .. 'TffiSCCff) 

RACKS 
'fC FEAT, AITURE BIG PLA'ti\lNIVEAS.Al REPUBttc· 

I NEED A DOCTOR 
OR. llfl ffAl. EIIIIOII & sm.AR G8EY {ilfffilr/ ,l,TlVf,1'ERSCOPE) 

I DON'T DESERVE YOU 
LLO'l'O BANllS FEAl JEREMIH IG UNIT/CAPITOL 

Oata for week of APRIL 2, 2011 



More at magazinesdownload.com or ebook-free-download.net

AJRPI.AY 
MOtllTOREO BY 

SALES OATA 
COllPILED BY 

'!i.~-~~'! 
SoundScan 

:.• I -- TITLE 51 ... I & PRODUCER ($0!\GWRIFER) 

• 2 4 10 LOOK AT ME N~W 

2 

a 
4 

• ti 

18 

10 

24 

17 

39 

15 

23 

11 

12 

14 

22 

16 

19 

29 

20 

21 

34 

28 

16 

Nicki Minaj Featuring Drake 
@ YOlr\G UOtEY.'CI\SH MCtlEY.ffiMRMJ.. l.lOTWt,WRG 

Trey Songz 
l .TA.YLOR,E.MlLES .IIEVERSON,llAYLOR,E.tlll ES,T.SCALES @ SOrlOBOOl(JATLAtmc 

6 FOOT 7 FOOT LIi Wayne Featuring Cory Gunz 
S.WWFORO f().t.ARTEP:,S.CAAWFORO,J!PAtl~IJ.AlTAWA'(J.et.l.CIE) (:) CASH M0tl£Y/1Jt•IVEASAL rlOTOWtWMRO 

ALL OF THE LIGHTS Konye West 
K '11£$1 ,: WfSl 8HA$KER M JQC\ES W. TROTTER (I> RQ(;~ .. .ftLLA.,t)EF JAFl,llOJMG 

FALL FOR YOUR TYPE Jamie Fo,cx Featuring Drake 
N.$HEB18 Fl.SHEBIB,A.GR .. HAM,11.CAMPBELL,M.OIAZROORIGUEZ @ J/RF/G 

DID IT ON'EM Nickl Mlnaj 
s.CRii:.,'F<Jlo fl).Tr/MPJS.cwmro~J.RlJlGiOOSsrMJELS @ 'l'llJUG rlCHYi'C.AStt MCf4EV.\Jtjr-£RSN.. IJOlffi\Ull.MlG 

DOWN ON ME Jeremih Featuring 50 Cent 
M SCt-ULTZ J.FElTOtU/i.SCHULTZ,C.JJ Ac.:soN, JR. @ MICK SCHULTZ/DEF JAIA/IOJtlG 

NO BS Chris Brown 
Tl!A BIZKESS I( rlCCALL,C.BROWt• ,C.WHfTACAEJ .HENDERSOtl 0 J IYE/JLG 

FAR AWAY Marsha Ambrosius 
JUST BLAZE IU.MBAOSIUS,J.SFIITH.S.SIIAMS,L002tER,B.H0lLAND,E.HOLLA~D. JR. 0 J/RFl.0 

WHERE YOU AT JcnnHor Hudson 
R.KELL\',H.MASON, JR. R.S.KElt.: @ .1/RtlO 

ROLL UP Wlz Khallfa 
STARG.,TE C.J .THOMAVl,.S.ERIKSrn.T.E.HER!AANSEN $G ROSTRUM/All.ANTIC 

YOU BE KILLIN EM Fabolous 
R,lEstlE JO JACKSON ftlES-LIE,H ROOtl @ OE SERT STORr.YDEF JAIA/10JFIG 

PRETTY GIRL ROCK Keri Hilson 
C,HARMOOY S,C,SPIITlt.C ltARIAOtl,R PAACOOtMLO,\V,SAlTER,8,'llrTHERS © IAOSLE\'/ZOllE 4/ltHERSCOPE 

LOVE LETTER R. Kelly 
R.KELLY R.S.IIELLY @ Jl'r'E/JLG 

GROVE ST. PARTY Waka Flocka Flame Featuring Kebe Gatti 
LEX LUGER fJ.PM,l.PHURS.O.CHil.TlloAll.l.A.LEWIS) @ 1017 BRICK SOUAOJil.SVLUM/WARtiER BROS. 

ASTON MARTIN MUSIC Rick Ross Featuring Drake & Chr isette Michele 
J.U.S.T.I.C.E. LEA&.IE .MeERTSM.t..CRtmE.£.MTIZ.A.CRAW!U.C @ FIJ.YBACl·VSL..P-Milll:&lEF 1'M,,IDJt.10 

CAN'T BE FRIENDS Trey Songz 
M.Wl)l .. NS .Wlr-.AtlS,PA .JO)JE s .C.O.fORBES,R.SAP:ltMOlO, T.IIE'r'ERSO)J,T.l AYLOR © sorrneooK/ .. ll..Atmc 

WALKING Mary Mary 
W.CAUPSEU. {\V.CAIIPBEll,l.AJl(l>.$,CAII.PBELl,E.Attl'\S,CAAREU,N.COUi'l'A'(C.'11.m.RS) $0 rtt 8LOCM::OWr/8Lli 

MAKE A MOVIE 1\Nlsta Featuring Chris Brown 
l H"E LEGEND,!;RY TRAXSTER C.T.MllCHEll,S l lllOLEY,l-PAIN @ GPl.6/CAPfTOL 

NO HANDS Waka Flocka Flame Featuring Roscoe Dash & Wale 
ORUIAMA SOY {J,JOtlES,J,LJOtf,;SOII.O]IJ(ltHIMEIHtl,C GHOLSOtl) @ 1017 BRICK SQU~ASYLUIA/WJ\RI\ER 8ROS. 

YOU ARE Char lie Wilson 
WJAORRIS.C.WILSOtl tw.MORRIS,C.WILSOtl.D.Bm1s.c .t.1.DAYS. JR. @ P tlUSIC/J1'r'E/JLG 

BRING IT BACK Travis Porter 
T.IAARKOUS ROBERTS, .Jt .rMAKOUS RO&:ERTS. JJt,H.DUrlCAtl,0.WOOOS,LJlATT 6) PORTER HOUSEJJM/JLO 

I SMILE Kirk Franklin 
.K.FRANKUtl.HJAAATtil (KfFV.llKUll.f.TAO.EflJ.S.HilMIS l.tS.lE\'11 (&(I) FO VO SOUUGOSPO CErHF«NEMV,(JLCl 

LAY WITH YOU El Debarge Featuring Fallh Evans 
MIKE CITY M.fLOWERS,E.J.COltlTER @ GEJFEWIFHERSCOPE 

SURE THING Mlguet 
H.PERU {M.PIP'1EMEl.,F4.P£REZ) @ 81..,CK ICE/8VS10RFIJJ11JE/JLG 

TAKE ME AWAY Keyshla Cole 
C,SANTAtlA,R .fAlfURV 60TTI lA ,PARKEIUU/,,CDLE ,1 l OREl>."ZO) GI GEHEWltHERSCOPE 
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LEX LUGER {A.MCCOUSTERI @ WE THE BEST/ DEF JAIA/IOJrlG ZI 

=;,'.?.~!~'?:~~~~>TllWUll>.O,~~~_:k ~ : I~~~=,~-=~ 30 

~ .~t~;i~ r.~:~~~ERM.,ISEr<.E DEAN lHALE,A CRAllAP,) Rlhanna : ~::~;)~ft,~';,~~ 2 
SHARE MY LIFE Kem 
KEM,RRIDE0Uf,A .8LACl($TONE (K.OYrrns @ UNIVERSAL PAOTOWF41UMRG 

l 'M DOING ME Fantasia 
C.ttARMONY (C W,RMOtl,C 'l:Ell @ S/19/,J/RFIG 

ONE IN A MILLION Ne-Yo 
C,HARMOOV (S,C,SPIITlt.C ttARIAON) @ DEF JAU110JFJG 

WORDS Bobby V 
T~E POH,!;GOII WILSON;E.OAWl<INS.D.E.TIWMAS @ 8LU KOLi.A DflEAMSICA.PfTOL 

BLACK AND YELLOW Wiz Khalifa 
STARG .. TE C.J .Th0MA2.M.S.ERIKSEtU.E.HERIAANSE.N ct@O AOSTRUM.1 .. l LAtmc 

NOT MY DADDY Kelly Price Featuring Stokley 
STOKLEY,l.WAOOEll.'ll.tAUf>8Elt ,K.f>RICE K.f>RICE @ FAY 8lOCKJSMl0 GtRL!/r.t.ALACO 

H* A""'M Kanye West & Jay-2 
LEX LUGER,K.WEST K.WEST S.C.CARTER l.A.t.EWIS,M.OUtl © ROC,A..fELLMIOC ll'AflOWOEF JAM/10JFIG 

LAY IT DOWN Lloyd 
AWESOIAE JO)IES!H,'r'"BOZEMArl (J .JO~ES,E.DEAH,V.BO!El,Arl) @ 'IOUF4G·GOLOIE/ZO)IE -t.mm.RSCOPE 

ANYTHING Muslq Soulchlld Featuring Sw1zz Beats 
J.ot.lPlESSIS J<»!KSONJ-DUPt.ESSIS,A Alllf,;'OJi.RIGO.K.OEAtl A CAA~R.L BECKLES.Lff!AflCIS @ ATlAtmc 

I DON'T DESERVE YOU Lloyd Banks Featuring Jeremih 
J .U.S.TI C.E. lEAGUE C.LlOYO,tCCROWE.E.ORTIZ,J.FEtTOrl @ G urHT/CAPITOL 

THERE GOES MY BABY Usher 
JU~ JOFlSIN,RICO LO\Jf: RICO LOVE.J.G.SCHEffER,F.ROUANO.O MORRIS 0 t o.FACE/JLG 

MY LAST Big Sean Featuring Chris Brown 
NO 1.0. S.AtlDERSOrU.YIILSOtU .S.HA.RRlS 111,T.S.LEW1S,C.8R0Wtl 0 G.0.0.DJ DEF JAIA/10Jtl0 

WHAT YO NAME IZ Klrko Bangz 
PVR.0.0-WllL t:..RA.NOlE.8.TILLMl!.N.O.WILLIA.MS ltl 0 l.MG,\ltlkUTHORIZEO/WAANEJt BROS. 

GONE AND NEVER COMING BACK Melanie Fiona 
J.FErllX,AJAARON AJAARHN,J.fEF• II( @ SRC/UNIVERSAL PAOrowrllUMAG 

DEUCES Chris Brown Featuring "fyga & Kevin McCall 
1{.MCCA.ll ,MCCALl.M STEVE~SON,C,BROWN: @ Jl'r'E/JLG 

10 SECONDS Jazmine Sullivan 
S.REMI J SULLIVAN,S,RUII @ J/RFIG 

NEVER WANT TO LIVE WITHOUT YOU Eric Benet 
6.IV.SH,JR .• E,BOJET G.~i\SH.JR.,E.8EIIET © REPR!SE/WARtJER BROS. 

YOUR LOVE Diddy • Dirty Money Featur ing Trey Songz 
ffll.CIWOA ootl.VB02Et~i'll BOOIJIMtKJ-W.JtlS,J,IAK:HElA.JOtESA.JI.CKSa,J.W,RC:WlTS I 0 BM) 80'r',111TEF1f.COPE 

MAKE IT RAIN Travis Porter 
f KI (TRAVIS PORTER) © PORTER HOUSEJJ11r'E/JLO 

4EVERMORE Anthony David Featuring Algebra 
OJ KEMll,S.SAJlOERS A.0.HAARlllGTONJtE.HvtAA.N,P.COl Er/Atl .A.BlESSETT © PURPOSE/tOr-.E 

THE SHOW GOES ON Lupo Fiasco 
UtlE BUT2 J.'ICO.O.A.JCt->,"SOND.W.BRO'liER.J.t:.8Rl]llll,J.BROCK,E.J.RJ'(IJ.Gi\lLUCCI @O 1sr & 1S,lli,',All.Al\'11C 

MY GIRL Mindless Behavior 
W.YIIJltJ.S.\P"l¼.JWIPTO,J,W.\11:dl!il l'l~Wl'l,GWNPTO~W!lllt\UI.IY.\1t[AA, R~U.\Wl!I.Jij © S!WJ.Wil'lit)]ll'I.PiCl):llfiliOOli[ 

CAUGHT MY EYE Mint Condition 
Mint cor.;omoo (S WtLLIAMS.L WAOOEll,J il.t l EN,U:UICKEN,H,R,O'OEll} @ S-HANACIUE 

MOTIVATION Kelly Rowland Featur ing LIi Wayne 
JJII JOtlSltl.RICO LO\Jf: JG SCHEFFERfl:ICO LOVE O.MORRIS O.CARTER Ut/lVERSA.l tAOTOWtl IARG 
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West picks up hi! 
11th top fl Ye hit on 
lhi1list1san 
unfini!htd remixed 
vt1!lon or Ibis track 
(leab.mg Ul'Hayne, 
Big Stan and Drake) 
drculates onttne. 

The English linger 
expands en her 
!Uccesslul solo 
debut by posting 
her fl~t tap 10 on 
Ibis cbart The cut 
also sliips 6-4on 
Aduh R&B-

The second singh! 
off "Roling 
Papen," due Maflh 
29, leaps 11 positions 
wfth a 35% Increase 
to 15.5 mllllon 
listener inpffflions. 

The Canadian sin~r 
reaches her bi9hest 
position since "It 
Kills Me" spent nine 
weeks atop the 
tally in ea~y 201-0. 
This ii her eighth 
d!art ll)pearance. 

Thelonner 
Destiny's Child 
~nger posts her 
hk)best debut on 
t!le chart with this 
sexy Lil Wayne
assisted lra<k in 
p,eparation for her 
third studio release, 
due later lhil year. 
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Artist ~ 
IUPIUl>.'1 1 PAOMOTIOrl LABEL ll 

Rocko 
@ A• 1/ltffltllTY 

J, Cole Featuring Drake 
tlOT LISTED ftJOT LISTED) ROC tlATlOI\' 

ALL ABOUT THE SEX (IT AIN'T ALL ABOUT THE SEX) Donell Jones 
D.JO!iES iD.JOtlES © CAtlOYMAH/EotJE 

ONE NIGHT STAND Keri Hilson Featuring Chris Brown 
C.BEftEAL C.8ROWtl,KJACCALL.C.BEREAl GI IWSlEYIZOllE •1llm:RSCOPE 

CUPID Lloyd Featuring Awesome Jones 
P()tOW DA OOv,G.c.curms. SA. {B.GRE&.',J.JOtlES.J.L.PERK't'.C.G.CURllS SR. @ 't'Otl\G--Ga.bE/ZOtlE .tiltlTEASCOPE 

F°K YOU (FORGET YOU) Coe Lo Green 
THf SUEE21UGTONS .tAIJJ,W~lllrm MARSJ!LAWIDU.A.LE\!Fjf,C.l!JU]t\Tj ~@O RAOIC-1.lllJRE.ElEJ(TA,\(CiTIJ,N'TJC 

ALL YOUR LOVE K' LA 
MUSIC l ltJE 

Noel Gou rdln 
tUISKltlO,R,TOBY R 108'1,M SISKIND @ MASS APfl'EAl/£0tlE 

BEST NIGHT OF MY LIFE Jamie Foxx Fealuring WiZ Khaltta 
E.HUDSOtl .SCAl ES,E.HUOSON,8.PRESCOTTl,J.f-OXX,CJ.THOMAZ (i) JIRMG 

AIN'T THINKIN' 'BOUT YOU Bow Wow Featuring Chris Brown 
@ CA.SH UOFlEYi\ltllVERSAL tlOTO'lfWUMRG 

Kandi 
S.C.'S'.tmU.~TH:tfR~UN.tN.A.A.MTI) 0 Kk'G)OOB'.lfASrUIVHINfB:ffls. 

RAINING MEN 

Raphael Saadlq 
6) COLUMBIA 

Gena 
© TA.ACKBO'IZ/STAr-.D UP/FIO!lSTA 

Jagged Edge 
@ StlP-14-SUOE/CAPITOl 

Z-Ro 
J PRIIICE/RAP,A-LOT 4 LlfEIR.IIP•A4.0T 

Kem Featuring Chrisette Michele 
0 UtllVERSAL t/OlO'lfWUMRG 

PIEL.MUS fM.HOOG.H ll.R.A.WOUTER.lTHOMAS.lTHOMAS.O.T.MARil.J 
Rihanna Featuring Nicki Minaj 

0 SRPIDEF JMMOJMG 

JUST LIKE THAT 
R.KELLY R.S.KEU 

S&M 

R. Kelly 
© JIV'E,/JtG 

STARGATE.SANDY VEE (IA .S.ERIKSEll,T.E .HERMANSEN,S.WllHELM,E .our-.·) 
Rlhanna 

© SRP/OEF J AFMOJMG 

SHE AIN'T YOU 
FREE SCHOOL {C.8ROWNJ.8.I.PTISTE.R.11UErm1A,K.PACCW.J.IIOVDJ.BETTIS,S.PORCAR0,8.A.MORG .. NJ 

Chris Brown 
0 Ml.,_G 

Brook Gang 
@ BROO~ GAtm 

Tity Boi aka 2Chains Featur ing Yo Gotti 
@ DUFFU 8.IIG 80'fZIOTP 

K'Jon 
K.JOHflSON,.:.WJSE (K.JOrJJSONI @ UP&-IJPIUI\IVERSAL REPUBLIC/UtliRG 

WHAT COULD HAVE BEEN Ginuwine 
ST. t41CK ST. WCK.A.10'1/NS.E.LUMPKIN @ NOTIFI 

POPPIN BOTTLES T.I. Featuring Drake 
T-Mlr..US CJ .HARRIS. JR .. T.Wlt U,i.MS,f.l.SEETHARAM.A.GRAHArA © GRAr-.0 HUSRE/11.TlAtHIC 

GONE Nolly Featuring Kelly Rowland 
,ILI.D4Sl'l.R0JlCMiJlfCOO,e2(Cttm,ES,JIJ.G.Wflff.l\lliCOI.O'VE,EHJOO,tGO.IIJflJ @ OOIRN,\,l>.r~RSl,Ll.(JTOl,~,.UJR'J 

PERFECT DAY Jim Jones Featuring Chink Santana & Logic 
L.COLEPAAII (J.JOIIES .... PARtER,L.C.OLErlAF4) @ BYRO GAtlG/EOtlE 

EXCUSE ME Jazmine Sullivan 
M.ElllOTT.lAMB IJ SUll lVAN.M ElllOTT.C LAM8.A GEAMINAAO.B WEISIIAIII G) JJAMG 
YOUR BODY IS THE BUSINESS Avan1 
8.8.0LTON.AVAITT fM.il.VANT.8.8.0LTON.il..ElllOTT.il..SLEOGEl © VfRVE FORECASTMR'r'E 

KUSH Dr. Dre Featuring Snoop Dogg & Akon 
OJIOi/4.1. h\N,A.'IOl!Pti>,TKIN.AlltflSONl.(t.Tl&E>.IW!MJ,fV.NSCtA,M..XIIE.St,8 @ ~RSC(ff 

BUSS IT WIDE OPEN LIi Koo Featuring Tho Kcozono Boyz 
GI KEE20tlE/EOJiE 

Alicia Keys Featuring Eve 
tlOT LISTED 

Tank Featuring Drake 
SlBIEOTW$ (Wl<.K.S"IEMtl),R.'«\YrJ.RWilll,l\\ll.E'<lrf,At:PJ,KU.\RJUAUl.l.6,J.~EE\ISJ~ (!) 'JOO,IIA~'t'Jmw.srY'.m»m; 

BUZZIN' Mann 
J fl.ROTH,! (0,THAMES,J R ROTEU,C,C BI\TTEY,s ,,- BMTEY.J,R SMITtt) G MERCURV/IOJMG 

WE CAN GET IT ON Yo Gotti Featuring Ciara 
6) ltlf'r'ITABLE 

Rick Ross Featuring T.I. 
LEX lUGER NOT LISTED t.lAY8ACH 

I WANNA BE YOUR MAN Charlie Wilson Featuring Fantasia 
G.PA6Arll,C.WILSON (l.TROUTMAtJ.R.TROUTt.h\N 0 P MUSlC/JIVE,11.6 

'TIL THE END OF TIME Timothy Bloom Featurlng V 
T.BLOOM .atOOtA,'r'.802Erl.Ali GI 11,0SLE'I/INTERSCOPE 

OUT OF MY HEAD Lupo Fiasco Featuring Troy Songz 
rl..Sl>.OOOY..J.OUPUSSIS ~.JAC.0,M.StlOOOY,R,JACl':SOtl .J.OUPlESSIS,A.A.LTIIIO © 1ST & 15TH/ATlArrnc 

NOBODY GREATER VaShawn Mhchell 
@ EPA! tiOSPEL 

Cee Lo Green Featur ing Melanie Fiona or Phillip Bailey 
J SPl.,f;SH (J,SPll.SH,T,C~Ll il.Wil. @ RAOICULTURE/ELEKlRMATll.rnlC 

FIRE FLAME Birdman Featuring UI Wayne 
@ CA.St! UOflEYiUNIVERS-U FIOTO'IIWUMRG 

Snoop Dogg 
T11E CATI.RAGS (C.C.BROAOUS JR.,0.Sltl6ER-VltlE.t4.HOLLOWEll-OHil.R 0 OOOGYSTYLE/PRIORITY/CAPITOL 

MOUTH FULL OF GOLDS Gucci Mane Featuring Birdman 
0 1017 8RICK SOUt\D1WA.RtlER BROS. 

Aaron Alexander 
@ A.R. 
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BROWN'S CHART OUTBURST 
Despite the attention surrounding his "Good Morning America• outburst, 

Chris Brown is ha,'i.ng a better week on the charts as "Look at Me Now" steps 

2-1 on Hot R&B/Hip-Hop Songs (33.9 million listener impressions, according 

to Nielsen BOS) to mark his fourth chart-topper on the list. The track, 

featuring Lil Wayne and Busta Rhymes, also skips 3-1 on Mainstream R&B/ 

Hip-Hop (see opposite page) for Brown's sixth No. 1 on that tally. All three 

singles released so far from "F.A.M.E.," available March 29, have now reached 

the top of Mainstream R&B/Hip-Hop. - Rauly Ramirez 

Go to www.billboard.biz for complete chart data 1 51 

http://ebook-free-download.net/
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YOU ARE MORE 
ltNtH AVfNUf. lH)fl;TH F:Eumo G 14 

11 ~~-~l~~w~sD!;J/~~R~u7.,~~ ME) 

8 12 ~i!.~~.-::~~E~J~f:,,"/VJORO•CURB 

LIGHT UP THE SKY 
THE ARE.RS mo 
EVERYTHING I NEED 
t:UTlESS BEC/TOOTH &. NAIL 

LEAD ME 
SANCTUS AUL SPAARO'II/U-'1 CMG 

HOLD ON 
T08YliU.C FOREfROt>.ff/EIAI CPAO 

STARRY NIGHT 
CHRIS AUGUST FERYENTMIORD·CURB 

CLOSER 
SHAWN MCDOIW.O SPil.RROIJI/W I CP/G 

I AM NEW 
JASON GM.Y CENTRICnY 

LISTEN TO THE SOUND 
I UI.DltlG 429 ESSEUTII\LIPLG 

YOUR GREAT NAME 
UTAUE GRANT CURB 

CHRIST IS RISEN 
MATT MAHER ESSHlHAL/PLG 

BEAUTY OF THE CROSS 
JOIIIIY Cl.II 111'0 

SMS {SHINE} 

J 

OAVIO CROWOER W O Sl:<STEPS/SPARROW/EFII CMG 

YOU LOVE ME ANYWAY 
SIIIEWALK PROPHETS FIR\IEtlT..WORD--tURB 

WE REMEMBER 
IIEWSBOYS ltlPOP 

SEARCH MY HEART 
IIILLS0116 UIIITEO 1-ltll SONG/El.fl CMG 

DAY AFTER DAY 
lRJSTWI SUJfFI.L SIXSTEPS/SPARROW/EMI CMG 

BLESSINGS 
LAURA STORY I.NO 

MANIFESTO 
THE CIJY HAMMONIC Klti.GSVJ.ll'f 

TAKE YOU AWAY 
IERRIE RQl!fRTS REUtoOHJPLG 

THIS LITTLE LIGHT OF MINE 
.-oDISOH RO.-O IHO 

HOLD ME 
JAMIE-GRACE FUT. TOBYM.-c GOl EE 

SOMETHING GLORIOUS 
RlVIVE ESSENTIAl/PlG 

SOMETHING IN YOUR EYES 
SHOIILOCK ARAO'II 

FACELESS 
RED ESSEtlTIAlJPt.G 

THIS LOVE IS FREE 
tlYUIIID BECJTOOlH & Pl.AIL 

WHAT l'VE OVERCOME 
AREA.IGHT FtlCHR/PlG 

INVISIBLE 
OISCIP1.E 1110 

THE REDEEMER 
SANCTUS RIAL S.Pl,RROW !II CMG 

FEEL IT IN YOUR HEART 
.-wooN FOREFRONT/HAI CPIG 

NEVER LOOK AWAY 
THE MUSEUM BEC/TOOTH & HAIL 

NO PLAN B 
IWtlFEST BEt/TOOTH t, HAIL 

LAST TRAIN HOME 
FM STATIC TOOTH & FlAIL 

MAKE YOUR MOVE 
THIRD DAY ESSErrnAUPLG 

ARMS THAT HOLD THE UNIVERSE 
33MILlS l&;O 

THE STAND 
JAIME JAMGOCtlUIJt CEIITRICITV 

ALL THINGS NEW 
NICOL SPONIERG CURB 

ALL IN 
UF810USE GEFFEtl/llt:'TEASCOl)E 

TAKE ME INTO THE BEAUTIFUL 
CLOVERTON mo 

Willl 10,000 downloads, Soulh catofina 
naliVt l.lura Story opens at Ml,. 1 on Orislm 
Di;tll So1191 (see bihd.biI/thartl) with 
"Blessing~" lhe lead single/title track from 
her fourth al!Jum, due April 12. Song also 
ranks at Ml,. 27 oo Chrislial Songs and oPellS 
at NQ. 30 on Christian AC Songs. 
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4 70 m. . 11. CASTING CROWNS • 11111.. _ lntl..fEA}mf~JDll:5ffl'.\l&~t 

KENNY ROGERS I 
llflOIEOf'QlOJ(H;lSWit.8CCIIltOOl3!ftc!$.CFUtml&AAfe 

FRANCESCA BATTISTELLI 
IIUNORO> MME YEW fERIIEITT 66ac6WIORO-Clll8 

:l6 ~;.:':'.;,~~~~ 10,1/EUI CUG 

PASSION BAND 
NSSICJI~ tBIERlR 't'W~fJW117$'EIAI CMG 

18 ~~'~SJf:~1-~"""'""""'"" 

82 ~W~1.~ CT/1,'Q'1.TLA1m::: 2554,PROWJEmltllBifUTY • 

22 !~:~~SE~T!; 109'1JPR0YIDE"1-1"1EGRIIY 

RED 
UNTIL WE HAVE FACES ES.SE!\'ll.AL 13'!11~0 

24 ~!:~~~~!:i~IM!l5t.dn""3 
VARIOUS ARTISTS 
w"JM111 ~inoo . .,'!ft;AT\"tllc»stsJt~JUI 

HILLSONG UNITED 
AFTERMATtt IULLSONGISPARROW 2693/Erll CrJG 

68 g:~DMU~~~l'~~~PA~~:~SIS/EMI CMG 

25 ~~t~H S16!n1JF1• 1TY 

45 ~~~~.:~~~.~~~~J~UITT«ITTRlfV 
lO ~~,:EEIM'RDOSE REACH Sl78AIJFINIIY 

VARIOUS ARTISTS 
9J[i$J'ltRilr l.lJNl!elllfl~ll1$m'~~)llffiT.«!8,W@ 

S8 ;~~-~~:-.~ROIH "171/El;i Cl<G 

29 ~~~E.;_.~~=:,.,_,ITT<lnmarY 
CANTON JONES 
DOMINJONAl!.E CAJO 8182/lt\FlfHn' 

30 ::.E:::,ifffw=POO.mBfC791...,c.MG® 

54 !~~~L~iH:~:~;;~.,,,0-MB 

2S f.~~1
.~!~; v~~~ .. oe.s/llORD-CURB 

46 ::~M..,e"""""-"'"'"""M.OO""(>UN 
87 ;.~.~~:..~~<C1,'6614nWNUUS< 

48 ~!~~~~~!~ 10,a,,P"""'1flfl••'TEGRl1V 

24 

27 

55 

82 

54 

MATTHEW WEST 
THE SlOf!Y OF YOUR UFE SPA ROON 6504,i'EW CUG@ 

BRANDON HEATH 
l!AVIMG 1!11N IAOll!JOOCIILIION IMII ffi:Jll8ff~IT!GlllY 
AARON GILLESPIE 
ANTHEM SONG BEC S70J/£W CMO 

HAWK NELSON 
CRAZY LOVE BEC 9'244/E!/,I CMG 

THE AFTERS 
LIGHT UP THE. SU mo 4SS.JJPROI/IOErn . mT£GRIT't' 

VARIOUS ARTISTS 
Wf/WWORSl-9' oa111111 El F\..G,Q,t 0/G 887900,WOAOQ.118 

NEEDTOBREATHE 
THE OOTSIO£RS ATlAtnlC 519702°/WORO-CURS 

JOSH WILSON 
SE.E YOU SP1.RROW 7859/f:tll C.UG 

SANCTUS REAL 
PIECES OF A ftEJL ~EAftT St>AARO'II 6Sil61EMI CMG 

23 i,A.:..~:.~~SOOW.1"'1>

l? t!;~~~¼Lci,_~•GSVIAV644>ElllCIIG @ 

JAMIE-GRACE 
tlOLO Ml EP 00ltt100t&E~PRO'IJ11D,'T.ffnEGMY 

THE CITY HARMONIC 
llfl1IODUtlN6TitEaJYIWIIOIIC KJ~J1EOIMICH3 

MICHAEL W. SMITH 
WOMlER AEUKION 10153/PROVlOEtll-ltHEGAITY 

SIU l',UR\GllltBIJNDllllR IWEtallNG fll£Nlll 
MAJESTY GAITHER 2778.itM CMG 

GUNGOR 
BEAUTIFUL THINGS BRASH 0056/WORD-CURB 

~::.~~1~/llmlY-1!157,9AOAG • 
MORMON TABERNACLE CHOIR 
llilllfTI£KIINll lUEJMU DIJ~l,(R,l)IIWflU(Ul)i)F::ll,3'115 

CASTING CROWNS 
Ull'll lNE.LN(if>\()fSTREE'T'A[lffl~1015£41MlOtlf~ 

VARIOUS ARTISTS 
IE LIFTED HIGH KINGSWAY 9213/EMI CMG 

KUTLESS 
fl IS WELL BEC 711-1/EMI CMG 

Bil.I CWl~GN!lfllAMl 1t£fl HOl£<Xlllil3Fl!Eai 
AU.SKAN HOMECOMING G.6JTHER l779/EMI OMG 

STRYPER 
IHE COVERING BIQJ 31$00"!PR0YIOEtll-lNT£GRITY 

67 ~o!:
1?w~~.:.~~,1~iG~IIY "70>/TIME "" 

l!genda,y R&B/goipel ~ng« and pastor Al 
ween makes h~ first appearance in more 
tllan a de<ade oo GosPtl Al>1ms, as "The 
Besl ol lhe 6ospel Sessions" bows at No. 49. 
He mos! ll!Cently 1harted in SIJring 2000 with 
"Greatest GosPel Hits" and led the d1ilt for 
five weeks in 1987 with "Soul SurviYO<." 
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11 ffWiCESU BATTtSTELU FERI/ENTMORD-Cl.tRB 

29 :,:)~;M~fs7,~~~ .. RR~ll1'111 Cl/0 

2II :,~t,';_T,:foU L 

27 ;,-i.~: ;~~ o• o" ODEIREUNIOll/PLG 

12 ~~!~~~~~.~0;.00 
STRONGER 
MANDISA SPARROW EMI CMG 

25 HOLD ON 
TOBYMAC FOREFROIIT/EMI CP,IG 

l 5 !o~HE!~!~PARROW/EIAI WO 

8 ?!?.~uGUST FERYENTVI RD· RB 

29 ;;!:~~c~~~~ ! !!~ED 

41 ~.~~. ~EA~ S"RROW4MI CMG 

38 !;/~~;.,~~o THE SKY 

42 :.1~~U~~T~:~Y~IJ~ VIORO-CUR6 

12 ~.i~r.~:~~ NAME 

18 i,~~ c:s~iiJ ATL.Al<TIC/IIORD-CURB 

14 ].:o~ .~~~WTAICnY 

12 ~;~NSM~:IIAI.D SPARAOVIJEl/1 C"G 

l 0 :~:~,r,-;,~F THE CROSS 

LISTEN TO THE SOUND 
I UILOIHG 09 ESSENTIM./Pl.G 

16 ~.~:~~:~<;.~,?.r~6~~u 
lZ !~!:1~,;~,\~~P~ LORIOUS 

WE REMEMBER 
IIEWSBOYS mPOP 

CHRIST IS RISEN 
KATT MAHER ESSEh'TIAL/PLG I' I CHRISTilANICHR'_.. 

11 §i Ii 
0 11 

a 24 

21 

10 

17 

22 

18 

18 

27 

11 

TITLE 
ARTIST IMPRINT / PROMOTION LA.BEL 

m FACELESS 
I IIED E5:;~rrn AllPLG 

CRAZV LOVE 
HAWK HELSON B£C/'fOO'fH & tl.t.ll 

SOMETHING IN YOUR EYES 
SHONLOC,: il.ARO'II 

THIS IS THE STUFF 
FMNCESO I AIDSTElll FERI/EWT/WORD-ClfRB 

CLOSER 
SltAWN MCDONALD Sfl'AARO'fl/EMI CMG 

YOU ARE MORE 
lENTII AVENUE NORTH REUrllON/PlO 

WHAT l"VE OVERCOME 
AAEFLIGIIT FLICKERJPt.G 

OUTCAST 
IERfUE ROBERTS REUmON/PLG 

LAST TRAIN HOME 
rM STATIC TOOTH & !>:All 

YOUR LOVE 
BRANDON HE.ATM rJ OtiiOMODEIREtwlONIPLG 

CANT SHUT UP 
ANTHEM LIGHTS REUKtON/PlG 

PLEASE DONT LET ME GO 
GROUP 1 CREW fERVEtIT/VIORD-CURB 

FEEL IT IN YOUR HEART 
AB.tNOON FOREFAONT/EIAI c,~o 
WE WERE MADE FOR YOU 
AARON GILLESPIE BEC/TOOTH & NAIL 

HOLD ME 
J,-MIHRACE FEAT. TOIYMAC GOTEE 

MAKE YOUR MOVE 
THIAO OAY ESSWTIAL/PLG 

NO PLAN B 
MANAFEtT BEC/TOOTH & HML 

12 THE CITY IIARIIIONIC KINGS'IIAV 

INVISIBLE 
OISClf't.E lf40 

ll ~,;,~!~~~~
8
TO YOUR HEART 

EVERYTHING IS DIFFERENT NOW 
SffLUR MRT INO 

18 :,~:~~:~1, ;i-~~1!1,;,~REVER 

STRONGER 
MANOISA SPARROW P/1 CPIG 

LUCY 
SKIUET AROENT/ltlO/ATlANTIC 

AIRPt.AY 
. ,o,m0RE0 B'i' 

SALES DATA 
COMPILED 8Y 

!Y.~-~!'! 
SoundScan 

>-Iii &iii ARTIST Ii 
!I II tlTLE 1MPR11n & rmMBER t orsm1eu11NO LABEL :: 

VARIOUS ARTISTS 

ClllfQt ON ff MOCW R9.M.i\W41WllCfM.JlfiY71ml.G 

32 ~=:v~!1 !!,~17,:~G~SPEL 

25 ~~t~H "'1nNfl"IY 

11 ~!:;~,!'EEDIIEROOSE 8"CH 8178/IIJFINIIY 

88 :~L~::.,~,~~R:~,~~ 
28 :!,R~~~~U1~,~~'"'""''"""JilC 

MARVIN SAPP 
M'USITlfWll'IUt(JNIR111W,'ooot~6i°"SOOffl

CANT0N JONES 
DOMUIONAIRE Ci\JO S18211tlFJNIT'I' 

JAMES FORTUNE & FIYA 
I BELIEVE= LIVE BLACKSllOKE 3092/WOALDWIDE 

MARVIN SAPP 
ijERE I Ail VEAIT't-5~ 156/JLO 

VASHAWN MITCHELL 

Utl'.lER AJf OPEii HEAVEJt 80\YTIE 8175/fUPSIOE 

THE RANCE ALLEN GROUP 
ntE LIVE EXPERIENCE II l"ISCOT 984 190/TASElS 

23 "r.:!~ i o~!~a~,EJ;_,ISOIJY MUSIC 

JOHN P. KEE 
THE LEGACY PRllECTTYSCOl.tlEW UFcNERltYrn81/JlG 

JAMES IW.L PRESENTS VOICES OF CITADEi. 
WOlf'T IT BE WONDERFUL P/USIC BLEND 186.& 

MISSISSIPPI MASS CHOIR 
,~ THEN SIIGS IIIY SOUL tAtl,L.ACO fiOJ9 

l2 ~.~~,: CLEAR SIGHT '17JJl,flKIIY 

78 ~~eEu~s~!~~?H~l?MOllD/VERfr, 43341/JLO 
KBTlt'lollNDERBOr JatlSON& TlESl'R11JAl. l'OICES 
8'.Cl28Ast:S:QW>TDITWOU!:KSM0t:E~\~ 

Data for week of APRIL 2, 2011 



More at magazinesdownload.com or ebook-free-download.net

AIRPLAY SAlES DATA 
r-'ONITORED !IY COFolPILEO BY 

nlclscn nlelsen 
BOS Sound Scan Billl»arct 

{f\•DANCE Cl!UB,SONGS 

Ii 

2 

3 

4 

II 

II 

7 

~: 58· TITLE 
511! ARTIST IMPRINT / PROMOTION LA-BEL 

S&M 
~ HANN f 

ON THE FLOOR 
JENNIFER LOl'E2 FEAT. PITIIUU ISL.AllO/lOJt/.G 

E.T. 
KATY PERRY CAPITOL 

BORN THIS WAY 
UDY GAGA STREAMllr4EJKOrmV£/IIITERSCOPE 

l l0 ~ ~';!Z.KYLE ... OGUE&lllA .. MC<OtllEIW!'I.IIJJMG 

4 8 ~-g,~~,!~!~t.:~:T ME 

10 

14 

GOOD GIRL 
ALEXIS JORDAN ROC ~ATIOtl/COLUMBIA 

KEEP ON DANCING 
ALYSSA RUI IND FIRST ENT. 

TWIST OF LOVE 
KlMillERLl' O.AVIS 01 
ARMY OF LOVE 
KEAU lSLAlm/1DJtAC 

12 13 MOVE ON FAST 
ONO rJ 1110 l RAIHffiVl§TED 

17 

16 

WALKING 
MARY MARY MY BLOCK/COLUMBl O. 

HARE KRISHNA 
SIR rYAN PU,CEIM,11 

11 12 PLO~~c~~~~!~;,~~~~SAtREPueuc 

13 12 ~.!,~!r.Y.owoo, 
15 

21 

18 

19 

I 'll BE THERE 
TIFFAMY E~ANS MUSIC WORl OJCOtUMBIA 

CALL MY NAME 
SULTAN A NE.D SHEPARD fEAl. NADIA AU HAREtA 

SUN OF A GUN 
OH U NO EptC 

NEVER SEE YOU AGAIN 
TALIA COlfS PHASE OtlE 

TURN IT UP 
ULTRA NATE OEEP SUGAR/STRICTLY RKYTltM 

3 ~H;,:~~~~.~~<;:,~~SSI JIVE/.11.G 
BEAUTY QUEEN 
KELSEY 8 CARRtt.LO 

HEY (NAH NEH NAH) 
AICO 8ERNASC.I VS. YA.YA COIi OIOS STAASHIT/CltPP 

TACALACATEO 
INDIA & JIO'f'E C:ITAREW Ar-.GEl E'YtS 

:;: 5! ARTIST 
:51 I ! TITLE lfll>ftlNT & tlUMBER I OISTAIBUTl!W LltBEL 

1 125 ~~~GAGA ~ ,f 

lS DAFT PUNK 
l llON~ LEGACY (SOUNOTRACl:l WUT Dl§NEY 005872 

15 DEADMAUS 
4H=12 MAU§1RAP 2§1!1!1JtTRA 

4 69 ~.~ -~~~:.--""---""""""" • 
33 LADY GAGA 

MflfMlSJ:fHAJ~tl<ffi\M.~O·.w·@ 
CUT Ill COPY 
ZONOSCOPE. MODULAR 13•"@, 
VIC LATINO 
VIC LATINO PAE.SUITS; UtTRA IIANCE 12 UURA ?73• 
TED THE DILLINGER 
ntE tEW rw«;E. MIX USA: IN TtE CUii fffiSE ptE 1911 

SKRILLEX 
WNIIICJIJRSMIIMIBSFWTEHM!aBW1"MlTCWII~ 

, - ARMIN VAN BUUREN 
... A §TATE QF TRANCE Z011 ru1Pm"1 DIGITAL ex 

111 

111 

17 

111 

111 

14 JAMES BLAKE 
W MJHWE~lmffl-?OCRtJIM!SlflRIMi m D.U'fw 

10 16 ~.~~~~~ .. ~.~~:~~~'"' 
11 23 VARIOUS ARTISTS 

IOl't)WlR!Clij,@ltl)}1B\~IM§{Jffl'.Wffll 

- THE CHEMICAL BROTHERS 
... IWIR\fSOONDmAflOEUtCKtpTopt?LE)iU)if•U§M:STLOC§ 

13 38 30Hl3 
§TREtlS gr GOLD PNQTQ FINISH §2J4 12£1t9ffi 

DAVID GUETTA 16 
ON( MQRE LOVE llPl GlJIA 71§34/A§TRALWERK§ 

15 44 LCD SOUNDSYSTEM 
TIii§ I§ HAPPfHING DFAJVIR@ltl 099D3 ·/CAPHQL 

19 23 ~~~~.~~,v~~~ .. '""' ,,.E '"' 

17 71 DEADMAUS 
FOR LACK OF A BETTER NAME M6U5TR~P 2174/YLJBh 

GIL SCOTT-HERON AND JAMIE XX 

THE STREETS 
COM~NC:i 8WES PlRE f:flo:MimOt3fW. Oiff!r«l 

Ii 
211 

29 

30 

:;: 5! TITLE 
:5 I I! ARTIST ll>PRINT / PROtAOTIOK LABEL 

20 13 ~.~~}~LYEIG • DRAGONEITE BIG BE!TIATL<llllC 

IF THIS AIN'T LOVE 29 

35 

28 

CHRIS "'THE GAE.EK· PANAGHI FUt SOl'HLA CRUZ OJG 

DANCING TONIGHT 
KAT OEWNA Uf!ilVEIISAL MUSJC 8ELG.1UM 

FAWNI FAWIU 

31 2S 

34 

33 31 

AS DAYS GO BY 
MICK£Y OLMA FEAT, [IM SMITH INTHISI-T 

PUSH IT 
JESSlE NU THE TOY BOYS fflJ, YB.AWOLF FROOPECT ~ 

DESPERATE GIRLS & STUPID BOYS 
KIMBERLY C,UIIWlll 'Jil,NGUbBOlCbWOL 

~ 50 
. WHERE YOU AT 

NNI RH OSOM M 

35 --311 

«> 

41 

42 

44 

411 

48 

48 

110 

Ii 

II 

7 

11 

10 

12 

14 

111 

18 

17 

38 RIDE 
OSCAR P & 6ft£G STAINE.A SEA TO SUN 

JJ lO ~MJO:D\'~~tF~r ~~~~; 1]WERK 

IIILiJ:I SWEAT 
;~. SHOO" D0§1,i QOOGY§T'l'LE4'RIQRITY{tll.PITQL 

40 g ~.\Y ....... DANI BARBERS 
CONSEQUENCES 46 VANESSA DAOU OAOU/KID/OUTSIOER 

41 lO i,~!~.!~ JIVE/JLG 

38 14 ~~:~WIIHM.OSS& llE'-"" CO>'!WOUSC<XJW,1f 

MORE 

49 

26 12 

47 15 

43 16 

37 12 

42 

USHE.R LAFACE/JlG 

RELIGIOUS 
GRAVITONAS SOFO 

THIS NIGHT 
MASK MUNIEYS EXIT 26 

TONIGHT (l 'M LOVIN' YOU} 
lll~QESll,SFEAT.WDACBS, DJffil.MKEtwAJISAl.R£F'Ullt 

WHO'S THAT CHICK? 
DAVID GlETlA ff.At I\IWINA Gl.lM#.STI\ltl\llffil<S.CAf1TO.. 

WRITTEN IN THE STARS 
TIIII mN1 HAT, Ef£rutli91 D61ll,BN3 lfillOOKM£fOOIE,CJl'ITOt 

BLOW 
ltESHA KEMOSABE/RCAIRMG 

WHAT'S MY NAME? 
RltiANNA FIAT. DRAKE SRP/OE:F JAtMOJMG 

GET BACK 
MARGO ORG;UllCA 

:;: 5! TITLE 
:sl I! AfllTIST JllPAINT I PROtAOTION LABEL 

ON THE FLOOR 

15 
~.~t~~ll/EIG • DRAGOKETTE BIG em1m.01mc 

BORN THIS WAY 
LADY GAGA STREAMl 1tlE.IKOfll l\/EfllHERSCOPE 

S&M 
RIH10INA SRP/OEF JAMIIOJMG 

12 r,~~~~~L:~;1m.mc 
1 10 HOLD IT AGAINST ME 

llllllNEY SPURS JIVE/,JLG 

13 ~i~ ~RGBN~~T~ ANCE 

14 ~~l~~t!~ 1~~~~J-.,a,u; 
l O :~~L';,FACE/JLG 

1S 25 ~!~" ~i;~.~~:I~o~B~Hs 
22 

10 14 

19 

E.T. 
KATY PERRY FEAT. K.ANY'E WEST CAPITOL 

HIGHER 
TAIO CRUZ Fl.At TR.AVIE MCCOY MERCUAVJIDJMG 

INDESTRUCTIBLE 
AD8YN KOC-.1CMIWA{CHERRVTREE/1NTE:ASCOPE 

11 10 ~;.~~~~~~EAT. 11'\'lfTEA GOR00N 816 BEST/ATU,'TIC 

16 11 ~,~o~.!:;!'u~1~•~ro~?DER 

17 

14 

F*'KIN' PERFECT 
PINI( l MACWLG 

SO TRUE 
AGO NERVOUS 

KICK US OUT 
HYPER CRUSH UlllV'ERSAt IAOTOWr-.' 

WALKIN' ON THE MOON 
KRIS MEIIACE FEAT. EMIL MRVOUS 

20 20 RATED R 
kHt SOW ULTAA 

24 23 

ZS 21 

RAINING 
lt.ASKADE .& ADAM K FEAT. SVNSUN ULTRA 

HIT THE LIGHTS 
JKr $ON IUl LI. WAM CASH MINY.i\JtlNBISAL REPUBLt 

ROLLING IN THE DEEP 
ADELE Xl/C-OlUIA Blil, 

F*'K YOU (FORGET YOU) 
CEE LO GflEEN RAOICltLTURE/EtEKTRNRRP 

ROCKETEER 
FAR"EAS'T MOVEIIUIT FUT. RYAN TE.DOER 
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~-~1¥.!! r,i_c~ 
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• 
TRADITIONAi: 

, )JAZZlALBUMS 

2 

4 

II 

II 

I 

: 58 ARTIST 
§1 I! TITLE lMPRlt,.rr & NUMBER I OISTRIBUTltlG t ABEL 

2 76 Bi MICHAEL BUBLE 
MIi tJW"UM t>}f:EmSE5W''f"ER6ROO. !r 

1 3 ~~~~~~'t:;!:..!:,m,r,ro«..., E!) 

YELLOWJACKETS 
Tl MELINE tAACK AVENUE 1 Of>B 

FRAIi( SINATRA, l£AIIMAR!ll &SAIINYDAIISJR 
HBIBTll1lfftlll'lffifi.SMlJ.9..'mm.£lfU~\ftl_9,-:t 

21 ~ ~;';.!'u~~~:,.,,,,.,.,.. .. ,,,_ 
14 F1Wf( SIIATFIA, l£AII MARTIN & 5AMMYDA1/ISJI 

CtiRISTt.U.S WITH TllE RAT PACI CAPITOL 4884,3 

DIONNE WARWICK 
ONlY TRUST YOUR HU RT FIPCA 2573/BDG 

NINA SIMONE 
S,O.U.L. RC~SOHY /JUSIC CIAG 8J7!9/SONV MUSIC 

KURT ELLING 
THE GATE CONCORD JAZZ 11230/COf<CORO 

lo!ll ig ARTIST 
:5• •= TITLE IMPRINT & tlUIABER I 01STRl8UTING LABEL 

1 31 l'!fl ESPERANZA SPALDING 
1111 CtlllEIMUSICSOClf1YHW§YPJ1§1Q'fflCfD 

• 22 AL 01 MEOLA 
PRJTIIWU.IHUIWftl\lo:O.roo.m.AR=>mNtmumR:i 

II 

8 

7 

10 

13 

14 

4 

II 

7 

10 

11 

23 
~!.~.:O~R~ W CONCORO Jl753 

38 ~i.~~b .~ ... COKCORD 32048 

Tl£ RIPPINGTONS FEAt RUSS FREEMAN 
COTE D'AZUR POK 325SO/COtlCORO 

48 ~~~.~:.~.~~ ~~.?.~r:. .... ,,. 
2l ~~s~:!f..r SK> HEADS UP 32-0311/COl<CORO 

PAUL HARDCASTLE 
DESIRE TRIPPlrl •rf RHYTHM 46 

39 ~~1:!:: ~!~f~~~CK0001" 
HERB ALPERT & LANI HALL 
I FEB. YOU COJJCORO JAZZ J2757JCONCOR0 

13 35 :,~~!~14~6~_!;:ERTSON 

23 25 ~.~~fw:,~~~~~OREC!S1 014173/VG 

12 35 !!~,';'.:;.;;~~--,, RHY11'1"1 

11 

10 

12 

KEIKO MATSUI 
THE AOAO ••. SHA.NACHIE 5 188 

lO STEVE OLIVER SOM 

38 ~;~, ~~~~t':!ll 'II' RHYTHM 

10 IT'S TIME 
BRIAN CULBERTSON GRP/\IEA'l'E 

UNDUN 
STEVE COlf MACK AVEIIUE/AAllSTRV 

I LOVE TKO 17 
FOURPLAY HEADS UP/CMG 

24 ~~~~"'~~'1 SCOREDOG 

BOTSWANA BOSSA NOVA 
MVIO BENOIT HEADS UP/CMG 

29 PUT THE TOP DOWN 
DAYE 1(02 FEAT. LEE RITENOUR cor~COROJCMG 

33 ?.t~~ J~Y:.:~~C,:,1A~EllUE/ARTISTRV 

CD 15 
I FOUND THE KLUGH 
GERALD ALBfUGtlT HEADS UP/CUG 

14 l 1 17 START ALL OVER AGAIN 
DAVE KOZ & DMIA 6LOVEft COtlCOROJCU6 

JAZZ/. 
CLASSICAL ~ 

IIIDIII 

ti 
J 

11 

12 

11 37 

YIJJA WANG,MAIUR CHAA1BER OROiESlRA 
AACHMANIIIOV 00 0015338.ill);l'JERSAl CLASSICS GllOlJI 

GUSTAl'O IXIIIMB.,SIMON BOUVAR YOUIH <JICII 
TWi!IXNU't' l SIWl!P(ff DG 01529iUliP£~ ClMSCS G:ruo 

A/DlE R,BJ & HISJOHAltlSTRAIJSS<ll06!RA 
f~VINIM "'41:f!E RELf'Cl..'tOOP.HP-0 Ol443S,IIJME 

59 ~~'i:::=:t::: 
GABRIELA MONTERO 
SOUTINO W.I Cl A$$1CS 18?1)1 

13 12 HELENE GRIMAUD 
R~ES 0G 0151So\11JIMRSM. Q.ASSCS GRCIJP 

14 

111 

15 22 ~.ii,~..:.~=~~~~ 
JANINE JANSEN/ITAMAR GOLAN 
I EAU SOIR DECCA 01524'1\JrUVERSAL CLASSCS tJroUP 

I) CLASSICAL! 
, .CROSSOVER ALBUMS' 

• 3 

4 

II 

• 

1.!ll ig ARTIST 
5• sl TITLE IMPRINT & NUMBER I OfSTlllBUTl~S LABEL 

18 .. 11~!;!:r~=~B~§'§Willi§t(# 
3 !~!1! .. ~~,! DECCA 015330 

73• ;H~~~:A~!~~~~EJC~~~:~ 
21 ;H~~R~~1~f:,°J~~' !,~~?RS 

14 J.'!_ER!.~lc~~J~,,.,so•'YMUSIC 

35 ~.~~~~ .~0~ 1~,R0~[c! °'"" 
37 ;J=,oe,,m,,ta;~-~•,UK\OOlCWSCS""IJP 

17 ~:~;~~==:: 
l l 23 ; ,~~jYRO~ T~ r~;,N~ ~~NORS E01"2JOD 

14 22 !~J.~~)!~ .~~~~~s 
JOHN Rlll"reR/THE CAMBRIDGE SINGNERS 
A SONG IN SEASON COll[GWM 135 

ZOE KEATING 
INTO THE TREES ZOE KEi\llrrn 0,3 ~ 

THE 5 BROWNS 
THE S BROWNS IN HOLLYWOOD EONE 2041 

VARIOUS ARTISTS 
A YEflY MUIIIY CIIIUSTUS Of>E!ll)JG OA't ? 388 

KATHERINE JENKINS 
RELIEVE l-4~E~ISE S22t90J\\IARr-.ER BROS.. 

ti 
•J 

.I) WORl!D Al!BUMS~ 

2 

11 

:;: 5 ! ARTIST ;E 
~I I ! TITLE IMPAIHT & 11:UIAUfl I OISTRIBUTf.NG LABEL :& 

CELTIC THUNDER l 2 4 
IIERRAGE CELTIC Tl1lltlOER 015195/DECC:ol. 

1 ~~:~: .. ~~~~-..,, ... ,,.,_, 

60 ~~.~~~<;.~~!~NIAAHHATT"l S!3S011llG ® 

4 5 ~~~1~ .. ~~~.~ ~0691'lC 

THE HIGH KINGS 
MEMORY UNE AAD RI 273255,it.lfFEY 

57 
~ ~~~~..1~=,'!,lDEl!OIJ92.UEW. 

ORLA FALLON 
MY LAND ELEVATION {113 

DANIEL O'DONNELL 
IIIDDN OVER fflfUND OflTV IJEDl,I, 72 

VARIOUS ARTISTS 
IIISH FAVORITES SOHOIJA 0062 

12 14 ~~HEFA~~: ,~1~ ,,::,~ .~~ERS 

YASM IN LEVY 
SEJITIR fOUR QUARTERS. 1821 
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2 1 34 :;.~~~~~,o~l~o~ ARA 

• 20 ~oi~:o~~~r lARIA 

4 30 :;1.~f U::!~ is~ wo,.u.nuna,,;,u,.,;L'llNC! 
11 16 

11 27 

7 15 

0 15 

0 11 17 

10 28 

CD 13 11 

12 23 

13 10 28 

• 15 

15 12 10 

• 11 20 

G 21 

CD 32 

19 19 36 

20 18 

21 14 10 

e 21 

s 38 

• 24 

211 16 

29 

30 

34 

35 

311 

40 

42 

44 

23 

25 

37 

22 

26 

31 

33 

35 

28 

30 

46 

45 

49 

36 

34 

43 

44 

48 

29 

411 39 

411 47 

20 

16 

17 

18 

14 

10 

20 

NO ME DIGAS QUE NO 
iNRlllJEQESll,SfUT,WlSIN•'O.tllEl. f,lllVERSAI.M..Sel.k~Ol 

NILOINTENTES 
JULI0N AL¥ARfZ Y SU N0RTtN0 8.IIN0.11 (CHSA.IASL) 

LLUEVE EL AMOR 
TITO WEL B.llt.'IBUIO- (SIEN"TO 

GRACIAS A DIOS 
VIOLOITO (OISA/A Sl) 

EL PADRINO 
JOAN SEU.STIAN (FONOVI SAi 

ESTOY ENAMORADO 
Wl$11t & YAHCEL (W(/Mil.CHETE,\lllflltASAI. MJSIC 1.AJt,.O) 

ROBARTE UN BESO 
INTOCABLE (G.1.1,'i.} 

BON, BON 
PfT8ULL jrJR J05/FAM0US ARTISTISOtlY MUSIC Lil.Tit!) 

LOCA 
SH.O:IJLA FEAT. EL CATA (EPIC/SONY MUSIC LATIII} 

TONIGHT (l'M LOVIN' YOU) 
EIFfflJE16lf~F&\l wo,ms IIIJFIWICEl\NP/tRS,ILRB'LBUC] 

SALE EL SOL 
SffAl(IRA (EMC/SONY MUSIC LA.Tltl) 

NO ME DIGAS 
fi Ct!Al'O DE SINALOA iOISA) 

CUANTO ME CUESTA 
U ARROLU IIORA WIDA El LIMON {OISA) 

EL CULPABLE 
Elif1N0ZA PAZ (OlS.A/ASL) 

ARRASTRANDO LAS PATAS 
URRY HERNANDEZ (!/Er-.OIET,t,/FOtlOVlSAI 

LA ULTIMA SOMBRA 
GEM.ROD ORTIZ (DEL/SONY MUSIC LATTIJl 

ZUN ZUN ROMPIENDO CAOERAS 
WISIII a 'l'ANDEL /tAACHHEfUMVERSAL MUSIC l t\TmOI 

TABOO 
OONOMAII ()1Ai'.CHITTA.t-,N'ERSil.l..W.19C LA.lltIDt 

EL AMOR QUE PERDIMOS 
PRINCf ROYCE (TOP STOP) 

DANOOLE 
60CHO FU1 JOwtLL Y OMEGA (HEW ER!\/VEMMUS.IC) 

STEREO LOVE 
EDWARD MAYII & littKA JKiUUNA (ULTRA) 

CONTESTAME EL TELEFONO 
illXIS & FIDO FUT. FlfX {SOIJY IAUSIC LATIN 
BORN THIS WAY 
UDY GABA {STREAMUti(n(.Ot.lll'l'E/ltlTEA.SCOP-E) 

HEY BABY (DROP IT TO THE FLOOR) 
PllBULL FE.Ill. T_,AIN jrlR. 305/'POLO GROU!lOS/J/RMG) 

HASTA Ml ULTIMO DIA 
U. ORIGINAL IIA91l.t El LIMON tFOrWVISAc) 

EL JEFE DE LA SIERRA 
LOS TUCANES OE TIJUANA (FONOVISAI 

LA CIUDAO DEL OLVIDO 
El TRONO OE MEXICO FOrlOVISA 

TENGO TU LOVE 
SIE7E (U YIDA BUEtlA) 

QUIEN TE QUIERE COMO YO 
CARLOS 8AUrt (WARr• ER LATlt.lJ.) 

ME RIO OE Tl 
GLORIA TREVI (Uf\l'l'ERSAL MUSIC LATlrlO) 

MIENTRAS OORMIAS 
PESADO jOISAJASLJ 

HABITACION 69 
BANDA LOS RECOBJTOS OISAf 

DEJAME AMARTE MAS 
ea o ZAP.CJA (OISAfASL) 

FIREWORK 
KATY PERRY CAPITOL 

ERES Ml NECESIDAD 
El BEBETO Y SUS BANDA PIITfUA CHICA OI SA/ASt) 

EL HOMBRE QUE MAS TE AMO 
VICENTE FEftNANOE2 (SOtlY U USIC LATIN 

TE AMO Y TE AMO 
U MICTIVA BANlll SM JOSE C»: IIIESIUAS N IALISK: IJiOO) 

LO MEJOR OE Ml VIDA ERES TU 
RICKY MARTIN fUT. NATALIA MIENEZ (SONY tAUSlC LATl\-1 

GRENADE 
BRUNO MA.RS (ELEKTRJ\/il.TLANTIC) 

VIP 
mo lUl«O fUI ruEGO (CIIOOSI flW El'lM..Om:,.'hi' l.00,0)',J 

47 40 18 ~~~~ ~~~~,']~M/To~-~1WORLO) 

Ml BENDICION 
JU.lit LUIS tiUERI\A Y 440 lCAPJTOL LATIN 

YA LO SABES 
IINTOt.10 11\0ZCO & WIS fONSI tl.JMM:RSM. MUS It LJJltlO} 

ELARDIDO 
LARIIV HUUWfOEZ (ME"NOJ£TAJfOtlOVISA) 

Joan Sebastian breaks Chayanne's lt(Old for ~ 
the 101,Jesl Sl)an of lop !Os on Hot lain 
Songs as "El Padrlno" sldps 11-9. Sebastian ,.,:, 
first hit the top 10 with "Oiga" in October • 
1986-lhe dlart's first month of e.xistfflce- ~ • 
giving blm a 24-year, five-month and three-
week Sl)an of top !Os. 

~= :S ARTIST Ii 51 IB TITLE (IMPRINT , PROMOTION LABEL) :i 

16 ll!fl CRISTIAN CASTRO Q I 
~ UM\QPfltft \t~"'-tit~t1~1S,l,M.£tt) ~ 

0 
3 

S5 ~R~,!~;~CE~~~~; 30~20JSOIIV IJUSIC L,l,TIN • 
WISIN & VANDEL 

0 
11 

0 

• 8 

0 
10 

12 

13 

14 

111 

18 

17 

18 

CD 

LOS VAIJWIOS: EL f&RESOWY,MA(JiElE 01521MM.E ~ 

58 CAMILA 
DUARTE OE IIMAR SOtlY MUSIC Lil.Tm 59881 

4 7 RICKY MARTIN 
MUSICA -t_ALMA SEXO SON)' MUS-lC LATJlj SHll.. 

LOS BUKIS 
J5MIVEftSAIIIOf OtmSA 35'1S06,1JIAL.£ 

37 ENRIQUE IGLESIAS 
8JP'lllfllLlf8SN.~fPLB.£W.W,llW.S:I.N011H!Ul~:;.uu 

22 SHAKIRA 
SALE EL SDL EPIC TT43J/SOIN MUSIC LATm 

10 VARIOUS ARTISTS 
US &WIAS ~ OE AhW:flCA OtS,1, 721627,\JIII.E ~ 

TITO "EL BAMBINO" 
INVINCIBLE SIEWTE 655010/UII LE 

' LARRY HERNANDEZ 15 l8
7 

2i!S\ffJI.EXJTOSP/EU)IEfMOfWv\SA570~AIMLE 

12 5 : ~E~R~ ll~~:~~SOtlY MUSIC LATIN 

PITBULL 13 201 ARMMIOOtAR.305.f.4MCl.lSAlfflST33050.'5CflVWl,JSjCLATh!J 

11 19 ~=~;,!R~l~~"""m"''"""""" 

I DON OMAR 
14 18 

NffitlfOWl.lltlil:.DIGISB.IU.{.I.WiJWCflfOl«>i'Ull.f@ 

l l 15 t,Uj~~.;:..SJ\LMUS~lA1"0015027,_,IU~ 
MARC ANTHONY 16 43 

18 

20 19 

ICOKDS SOtlY MUSIC Lil.TIN 67402 

ROBERTO TAPIA 
LIVE FOf\OYISA 35•5231\JMLE 

VARIOUS ARTISTS 
BANDA #I'S: 2<110 OISA 721522/UMLE 

• 

e 23 

21 19 

42 

n 
~ ~:!~~.~ .. 0o~,Ti~ .. /$01JV PAUSIC " "" 

0 
MARCO ANTONIO SOLIS 
IMSC»:P.wv;:o.OO(HIJ$0.ISF(J,:f}IJ6AJJ,4216,\JUI.E® 

e 24 19 

23 22 31 

• 25 23 

VARIOUS ARTISTS 
CORRIDQS _.n Ml10 OISA 721623/UMLE 

VARIOUS ARTISTS 
AliWIECER BllllA.NDO f>LATillO 11097 

MARCO ANTONIO SOLIS 
EN TOTAL PLENITUO F<WOVISil. 354510.IUIILE@ • 

211 21 93 AVENTURA 00 
''""~'"'~ w'"'s"";"': ~~""

1
~""~E='~='~='~""'D"'E"'t'"N'"t.1~~s~=~=:=""-'' G 30 32 

G 33 50 

28 26 19 

29 28 18 

30 27 24 

31 34 

32 29 17 

~lUl\'llil.l..ECOITQ(l)iCIX..KOtllDECUl.fl:lliOO..E!A.l!l:Jtll@ 

CHINO Y NACHO 
lill NIU BGlitJA MACHETE O 141-42./UPloLE 

VARIOUS ARTISTS 
D1.IUNGUHISE IJIS 2e10 DJSA 721~2.,UMLE 

LOS TUCANES OE TIJUANA 
El ARIOL FOtlOVISA JS~613/UtlLE 

VICENTE FERNANDEZ 
B.HOMHOl.lE.MASTlAMDSOtNMJ9C IA!r4 78479 

LOS INQUIETOS DEL NORTE 
US PIJERTII.S DEL IWIEI\NQ EAGLE IAUSIC 8123 

JENNI RIVERA 
U GfWf SENORA; EN -.WO FOOCMSA 3&-1003.utALE@ 

33 32 6B ~E.~~ ~~:~~~.!vis, 3''308/UMLE 

35 

43 15 ;~~:~~~~~~<;035t61WIL.£ @ 

I LOS TITANES OE DURANGO 
:36 28 

15 EXITOS OISA 72155:ZJUtALE 

38 35 K·PAZ OE LA SIERRA 
PIIR.A TODA LA VIDA .• OISA 721608/UMLE 

37 31 22 ~~~t~~t~~];?.,R.l,~,.., 
38 2I ~o~~ ~!,~~~.!'~ ms, 121m1ur1LE 

ll!ll'l!ffl'I VARIOUS ARTISTS IJIIDI 3C1 ftlllSTUIMIIIIUIIC IIIEt«.fllS; YU. 2 Cffil I.JJIN ffi25:1 

40 37 24 ~~!~~~r:5BRAVOSDELNORTE 

LOS CUATES DE SINALOA c, 49 TOCAIIIIO WTTtl THE MAFIA SO,NfdJSICLATlN77513 

46 32 ~:::~~t::OO.UIJ>\/>X!llSAn1500Alll! 

0 

• 

G 
G I VARIOUS ARTISTS ' 

SO 
14 

U JIIIE.SAIIO D&UEOPD$:llfl'IJIAD£1.0SWS·C'ki"&!91JI.U: I 

44 40 S6 ~~!;!~~B~ESOl<Y MUSIC LATIN 61972 

44 6 ~u~! ;,~~!~~1t~o~J DEL NORTE 

VARIOUS ARTISTS 

48 42 191 "'"'"""'''°"'"' """ """'"' 
47 41 3 . :~~~::,,_,,,,_"'®""" 

GOCHO 48 45 ,.lrlJSICA'l'EtlUJSC.UMJISALP.flJsi:;:U.:rl0~1<Stt.tlf 

!>5 10 ~~J~:'i.~so,11,m,vr,us,;LA111 

50 39 18 ~ Gu~~~~~:::.,_, POUAA 1oa; 

J 

la Arrolladora Banda ti Limon enten Ille lop ,-------, 
10 of RfQloial Ntxi<at1 Aiplay for the Uth 
lime in 17 aP!l"atances as "<uanto Me 
Cuesta" iu11'4111l-8 in i~ ninth week (6.5 
mil ion listener imprmions, up 25%). The ad 
Is up for lhll!e Billboanl lalin Musk Awiltl~ 
indudiog Hol latin Song of the )tar, 

54 I Go to www.billboard.biz for c omplete chart data 

AIRPLAY 
MONITOAEO BY 
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91i i-::S ;~ TITLE 
f l ~; II ARTIST (!Pl.PRINT f PROIAOTtOI\ t ABEL! 

2 

e 
4 

0 
11 

7 

11 

11 

12 

13 

14 

111 

18 

G 

ME ENCANTARIA 1 22 
EL RUE DIS 

12 33 11 ~~R~O~~Pl~OtlOVISA 

17 10 ~~,.;~~;,~~!;~SL 

44 ~~R~:E~!~D~NM~~~~rroe::s 

11 ~~~~~Z~!~/~~vi:.~ec LATltl 

11 26 ~:=~~~-~~,s~ LANCO 

10 35 :::~~~~:~:~.'° 015' 

16 27 ~~~~~.~~:?,.~~~~~~.~~ 
18 22 ~~ ~~~~ ~~;",.. ~1~!t~f 
15 17 J ~~~:,~.~1-~.~Tl~~ Po~~VISA 

CD 20 
LA CIUOAO DEL OLVIDO 
EL T'FlONO EIE lilEXICO FONOVtSA 

111 14 44 ~
1
.~?.;o~~~~~l~~~~DEREN!CAMACHO O"A 

HABITACION 69 e 25 BJ.NOA LOS RECQOITOi OISA 

0 
3 

0 
11 

8 

7 

8 

11 

11 

12 

13 

CORAZON SIN CARA 
PRINCE ROYCE. TOP STOP 

12 LLUEVE EL AMOR 
TITO •E.l IAMilHO- $JENT£ 

23 ~~:u: .!°,'!, ... ous " TIST/$0t/V IAUSIC """ 

25 ; l~IJ~~-~~~.~~~~/~elYERSAL MUSIC LATIIIO 

30 ~~,~~c!,~~o~~~~~~~ 
19 :.::.~~~~Y~Mi~,~~ INFIEL 

29 ~ N
8
i,~E CONTESTO 

14 15 ~~:~,~:~!:~A 
13 26 ~:C,~ ~.~~~WEU " "'"' t<EW ER•JVEHEMUSIC 

11 

14 NO ME DIGAS QUE NO 
BIIHJJE.W$1ASFf.AltMSIN&?!!!lr\.'lr-JFl§BFJUSG\JlTM 

EL AMOR QUE PEROIMOS 
PIUNCE ROYCE TOP STOP 

• 15 
MR. SAXOBEAT 
AlDANDR.A STAN ULTRA 

• 29 
CONTESTAME EL TELEFONO 
ALEXIS I FIDO FEAT. R.EX soriv IAUSIC LATIN 

15 

17 

NO PUEOO CREER (I CAN'T BELIEVE) 
2, HoRAs UCAOJMA£HET£1ur-.rvrnsAL Muc:1c t Arnio 

10 10 ZUN ZUN ROMPIENDO CADERAS 
WIStN & lANDEL MACHffE(YNl'JtRSAl " lJSIC LATll\0 

12 

ill!, PORQUE TE AMO 
_, l S l1 l.OISAIIIAS§48 

ill!, - YOU NEED TO KNOW 
'5' Ot6• T• 110N MIA MUSo/SJmY tws,c uT,~ 
: 20 3 GOL.PE BAJO AL CORAZON = JOHNNY RIV~IIA J.F" 

2 I 18 ~,!'00~,i,~~~~~~t--t/USCL<TIID 

lO ~:.';! E~~io~LMUSIC Wm 3 

4 

11 

11 

7 

8 

11 

10 

11 

12 

13 

14 

15 

18 

17 

18 

e 
e 

2 

3 

4 

II 

36 ~~:!,;?,~o;!~PCARA 

TEN GO TU LOVE 
SIE7E Lit VIDA BUEflA 

15 ~}.~~~f.,';_~.~'~"'~R 

13 30 ~A!';f ,!!1,~~'~"'°"'•"""•""'"""I.Oll*' 
27 : 1~!~J .. ~~!~.~~!T~/~M"!R5'l MUSIC LATl•O 

23 BON, BON 
PITIULL MR. 3<15/fltMOUS ARTIST/SOrlY tAUSIC LATIN 

CUANDO ME ENAMORO 16 47 

12 

28 

14 

10 10 

21 

17 14 

11 

15 14 

24 

27 

9IRIIII" IGlfS~S FUl..llN4 UIS Gtlfl'->.A UUWISAL r.!USCt.Ail>.0 

TABOO 
OCII OMAR OOFAAAT0,,1AACHflEA,1'41\J'ERSAt..11.USIC U.TltID 

LOCA 
SHAKIRA FEAT. El CATA f PIC/S011'1' tAUSIC l,ATIN 

BORN THIS WAY 
LADY GAGA STREAMLlfjEJKOHLIVE]llnERSCOPE 

ZUN ZUN ROMPIENOO CADERAS 
WISII & YAKDEL Mil.CHETEI\JlllVIRS.til IAUSIC LAl lr>;O 

QUIEN TE QUIERE COMO YO 
CARt.OS BAUTE Wil.RNER LATltJA 

TONIGHT (l'M LOVIN" YOU) 
OOGIE O!SIAS Fut WDMNS& DJ RWIKEtNtMISAL FEPlW'.: 

EL AMOR QUE PEROIMOS 
PFIJNCE ROYCE TOP STOP 

FIREWORK 
kll.TY KMY CAMOL 

ME RIO DE Tl 
GLORIA TREVI UtllVERSAL tAUSIC UTINO 

CONTESTAME EL TELEFONO 
ALD IS & FlllO FEAT. FLEl soriv 1,1us1c LATlt,I 

:.; I;! TITLE 
~- a ! ARTIST ~tAPRINT J PROMOTION LABEL) 

31 Kl DANZA KUDURO I 
ll!:li a CNIRa Lm'dJli.lFfiWCMI-Ol:1Rlfl31-00.M..9: IJJ\'4) I 

11 LLUEVE EL AMOR 
TITO ·a IAr.tea.o· §IEtITE 

31 ESTOY ENAMORADO 
WISIM & Y.ANOEL WYIIJACHHE/UNIYERSAL MUSIC LATll\0 

23 ~T~U~ .~~~5/fAMOUS •RTIST/SOt/V IAUSIC " " " 

15 ~~: .~~.~.~~r.:~~~~.7!~~~:,~, 
0 1 
G 11 

0 
9 

• 10 

11 

12 12 

G 14 

• 18 

15 13 

• 19 

G 20 

18 15 

e 17 . 21 

13 

4 

13 

22 

DANt« FOONAf\lS ffif/.l'/6J9fAAO!EJWIMRS1.t M.19C L.ATllQ 
MAS 
RKM & KEN·Y PlflA 

ME ENAMORE 
ANCJEl & ICHRU MA1(HfTE/UIUYER§il.l MUS•C LATmQ 

MIVIOA 
OIVINO M\IP 

QUE BUENA TU TA 
FUEGO C-HQSEII' H'II WERALD 

TU SI QUIERES, TU NO QUIERES 
QMEGe Pl':MT 
HOY LO SIENTO 
.ZION&. LENNONX: Ff.A 0NY DIZE Pl!IO, 

MANA'S MAJOR DEBUT 
Rock band Mana opens at No. I on Hot Latin Songs for the second time 
as "Uuvia Al Corazon" gamers 13.2 million impressions on 72 stations 
in its initial airplay week, according to Nielsen BDS. The track is the act's 
sixth No. I on the list and only the ninth title to debut at the summit in 
the chart's nearly 25-year history. Mana previously started at the top with 
"l.abios Compartidos" in the Aug. 5, 2006, issue. )uanes was the last 
artist lo achieve the feat with "Me Enamora" in 2007.- Rauly Ramirez 

Data for week of APRIL 2, 2011 
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EURO 
DIGITAL SONGS 

,.111 ~111 {NlllHN IOUN'DSCAIII 
i!:!I ~; INTUULlTIOIIAL) APRILZ, 1011 

SOM EONE LIKE YOU 
ADELE XL 

2 16 OONT HOLD YOUR BRE.ATH 
IICOLE SCHERZJNGU\ INTERSCOPE 

3 20 GOLD FOREVER 
THE WANTBI GLOBAL TALEtll/6EfFEW 

4 BORN THIS WAY 
LADY GAGA STRHP/l l:tJE/KOIIUVE 

5 S&M 
fUHANNA SRP 

11 J PRICE TAG 
3 ~ JESSIE J fl. B.0.8 LAVA 

7 5 GRENADE 
BRUNO IIARS ELEKTRA 

8 6] ROLLING IN THE DEEP 
ADELE XL 

9 9 ON THE FLOOR 
JENNIFER WPEZ H PIT8Ul.L ISLAllO 

10 ] BLACK ANO YELLOW 
S WIZ ltW.IFA ROSTAUIA 

O cANADA 
BILLBOARD CANADIAN HOT 100 

2 

3 

4 

5 

11 

7 

8 

APfllLZ.2011 

BORN THIS WAY 
UOY GAGA STREAMLitlE.MONLM/ltffERSCOPE 

O N THE FLOOR 
JENNIFER LOPEZ n. PITIIUll lSLAtlD 

S&M 
RIHANNA SRP/DEf J,\IA 

41 TONIGHT (l 'M LOVIN' YOU) 
EMru:IIUSi1Fl.111W:!ISIOJFRMKlll1"1~s:EruW:: 

F**K IN' PERFECT 
P!NK LAFACE 

16 :::;~ :t.~.I LAVA/tJNl\ltRSAl. REPUBLIC 

MO RE 
USHER LAFACE 

GRENADE 
8RllH0 KA.RS ElEKTRA 

9 NEW ~~~~T LJ~~ ~ ~R't' FOX TV/COLUMBIA 

10 l l 1 ~iv PERRY n. 1W1YE WEST CAPITOL 

+ swEDEN 
--------------

DIGITAL SONGS -

ii §i fNIE.UE.M SOUNDSCAN 
INTERNATIONAL) APIUL Z, ?011 

POPULAR 
EAIC SAADE KING ISUKO ROCKYSTAA 

2 ' IN TME CLUB 2 .,. [IANN'Y SAUCEOO AATISHllSEl 

3 4 ME AND MY DRUM 
SWINGFtY FT. CHRISTOFFER HIDING EMI 

4 J OH MY GOD! 
3 , THE MOlilKER WARh'ER 

5 SPRING FOR LIVET 
SARA WIIAGII KING ISlANO ROC!';YSTAR 

11 LEAVING H OME 
IICICE BORG ELECTRICNERSm' RIGHTS 

7 BORN THIS WAY 
LADY GAGA STREM/utlE/KOllUVE 

8 61 MY HEART IS REFUSING ME 
LOREEN t/OHJTO 

9 10 ON THE FLOOR 
J£NNIFER t0P£l n. PIRIULL ISLAtlO 

10 l E DET FEL PA MEJ 
8 UNIIA BENGTDNG WARNER 

1 • SWITZERLAND 
•-- DIGITAL SONGS 

APRIL 2, 2'911 

G RENADE 
8RllN0 MARS El EKTRA 

2 O N THE FLOOR 
JENNIFER lOP£l FT. PITIIUll lSLAtm 

3 BORN THIS WAY 
UOY GAGA STREAMU.NE/kOIIUVE 

4 S] ROLLING I N THE DEEP 
ALIE.LE :a. 

5 4 TONIGHT (l'M LOVIN' YOU) 
BlllOIEIIUSWliFT.1¥11,C!UIOJFJWIKEL'll•ER>llm\lHX, 

11 J COMING HOME 7 ., 0100Y . DflTY MOliEY n. SKYLAR GREY BAD BOV 

7 5 FREAKY LIKE ME 
MAOCON COSMOS 

8 l0 • fllHANNA SRP l S& M 

9 NEW DOWN 
JAY SEAN FT. UL WAYKE CASH MONEY 

10 SUN IS UP 
INNA ROTON ROMM IA 

QJAPAN 
BILLBOARD JAPAN HOT 100 

APRll Z, ZOii 

RE SHUMATSU NOT YET 
NOT YET COLIJMBlil. 

2 I BO RN THIS WAY 
( ~ UOY GA~ Uf,,' 1YERSAL 

3 SLOW 
RUMER WARNER 

4 AISHITERUTTE IENAKUTATTE 
IASURO YAMASHITA WARtlER 

5 NEW SH OCK 
IIEAST FAR EASTERN TRIBE 

11 • NANOO DEMO 
Nf11ti tlREAMS COME TRUE t4AVUTAWAVE 

7 47 RUNWAY BEAT 
FUNKY MOHKEY BABVS ORU PJ USIC 

8 71 FUKUWARAI 
3 : YU TA~ HASHI WARNER 

9 21 ROOKI E 
SIUWIACTION VICTOR 

10 YUMETAMAGO 
tlYC JOHWl'l''S 

"'""'-
'";" AUSTRALIA.___. 
---------------
·- - · DIGITAL SONGS • 

111:! §! ::~~~SM~TI~~~~iSCAN i!:!I APRIL ?, ?011 

ON THE FLOOR 
JE.NNIFE.R LOPEZ R. PfTIUU ISLOJO 

2 2 ~ JESSIE J FT. 8.0,1 lAVA 
I PRICE TAG 

3 NEW SWEAT 
SNOOP 0000 VS. QAVIO Gt.lTTAOOGS'fSTm,pfUOOfTY 

4 BORN THIS WAY 
unv GAGA STIIEAIJLIII.E/l<ONLIVE 

5 S&M 
IUHANNA S-RP 

11 I THE SHOW GOES ON 
S ~ WPE RASCO 1ST & 1~TH 

7 6 COMING HOME 
IMDDY , DlflTY MONEY n. SKYLAR 611EY tlAO DOV 

8 
~ BEAUTIFUL PEOPLE 

NEW CHRIS BROWN Ft 8ENN'f BENASSI JIYE 

9 THE LAZV SONG 
BRUNO MARS ELEt TAA 

10 JUST CAN'T GET ENOUGH 
THE SUCK EYED PEAS IIHERSCOPE 

_JL 
,rN0RWAY-
--------------

DIGITAL SONGS---

!i §i (NIELSEN SOllNOSCAN 
INTERNATIONAL) APRU. ?, ?011 

ON THE FLOOR 
JEJINIFfR LOPEZ n. PITIIUU ISLA~O 

2 T i l l THE WORLD ENDS 
IIRJTNEY SPEARS JIYE 

3 OLB RILLER 
EIIII( DC KRISS MTO 

4 J : BRUNO MARS ELEKTRA 
I GRENADE 

5 7 HAPPINESS 
ALDIS JORDAN SU.RROCIROC NATION 

11 I HABA HABA 
6 , $TB.LA MWANGI MWAF\61 

7 VAR B ESTE DAG 
IWIH LARSEN VIRGIN 

8 BO RN THIS WAY 
Wl't' GAGA STREAIJLl~E/lWNLNE 

9 RE ROLLING IN THE DEEP 
ADElE Xl 

10 THIS IS THE LIFE 
AMY MACDOll.llD MELOOR1U~ATIC 

A .FINLAND 
~ 
-- DIGITAL SONGS 

API\IL 2, 2011 

ON THE FLOOR 
JEMNIR R LOPEZ n. PITBUU ISl ANO 

2 MA ANNAN SUT POIS 
UURA NARtll WARIIER 

3 NEW SWEAT 
SNOOP 0000 !IS. ClliVID GtmAOOOGYSnt.E.IJlfUORITY 

4 SELVA PAIVA 
PETRI N't'CARO OPEN RECORDS 

5 BORN THIS WAY 
U DY GAGA STRE1I.IJLINE/KONLIV€ 

11 S&M 
RJHANNA SRP 

7 GRENADE 
BRUNO MARS ELEKTRA 

11 lOI ROLLING IN THE DEEP 
AOB.E Xl 

9 NEW HEAVY 
U.URI DYN,.STV 

10 TILL THE WORLD ENDS 
BRITNEY SPURS JIYE 

Data for week of A PRIL 2, 2011 I For chart repr ints call 212.493.40 23 

* ,UNITED KINGDOM 
--------------
• --- SINGLES -

APRIi. Z, 1-011 

1 NEW DON'T HOLO YOUR BREATH 
NICOLE St HW IIIGER lNTERSCOPE 

2 SOMEONE LIKE YOU 
AOELEXL 

3 NEW GOLD FOREVER 
THE WANTED GLOBAL Til.l-EtH/GEFFEN 

4 PRICE TAG 
JESStE J n. 8,0.8 LAVA 

5 S&M 
RlffA)Ul.l SAP 

5 J BLACK ANID YELLOW 11 \\'12 l<HALIFA AOSTRUP~ 

7 BORN THIS WAY 
UOY GAGA STREAMLmfJKOIILl'JE 

11 ROLLING I N THE DEEP 
ADELE. XL 

9 NEW I NEED A COCTOR 
OR. ORE. n. E• No, & SKYLAR GREY AITTRPIATH 

10 NEW LOUDER 
PAAAOE ASYLUM 

I 1TALY 
DIGITAL SONGS 

,.111 §i (NIELSEN SOUNDSCAN 
i!:!I llfTUUIATIONI.L) APRIL 2, 2'011 

ARRIVERA 
MODA n, UA1A UllR.1,SUOm 

2 2 ON THE FLOOR 
,i: JEll" IFER UIPEZ n. PfTBULL tSlAND 

3 8 ROLLING I N THE DEEP 
AOW XL 

4 ~ LE TASCHE P IENE 0 1 SASSI 
JO\".U.OTI1 MERCURY 

5 EH ... GIA 
VASCO ROSst Erll 

11 TRANNE TE 
FABN Fl&Rl U tJl\1£RSA.l 

7 VUOTO A. P ERDERE 
NOEMI COL UM BIA 

8 10 BORN THIS WAY 
LADY 6A6A STREAMLIKE/KOr,;tlVE 

9 RE TUTTO L'AMORE CHE HO 
JOVANDm MEACUR't' 

10 RE IL MARE IMMENSO 
GllSY FEMI.RI SONY MUS1C 

- NETHERLANDS 
DIGITAL SONGS 

!i §i (lflELSE.N SOUNOSCAN 
INTERIIATIOM• l) APRIL 2, 2011 

SET A RE T O THE RAIN 
ADW XL 

2 HAPPINESS 
ALO ~ JORDAN SlARROCIAOC tlATION 

3 ROLLING I N THE DEEP 
ADELE :XL 

4 ON THE FLOOR 
JENKIFtR LOPEZ f l PfTSULl ISLAND 

5 GRENADE 
BRUNO MAAS 1:LEl<TRA 

11 RE MORE 
USHER l AFACt: 

7 BORN THIS WAY 
LADY 6A6A ITT EAMUl':E/KOM IVE 

8 71 ~~=~.«ilOIS,IBS&JA'n!TCflfnTOi 

9 S&M 
RIJWiNA SPJ> 

10 HEL LO 
MARTIN SllllDG & DfiAGOti'ETIE TEr/PS O'AVAt,ICE 

~ NEW-ZEALAND•--• 
---------------
----DIGITAII. SONGS----

APRIL 2', 2'011 

LOVE LOVE LOVE 
AVALANCHE COY LTPS 

2 I PRICETAG 
2 : JESSIE J n. a.,o.a LAW, 

3 ON THE FLOOR 
JElllltfE.fl: LOPEZ n . Pf'TBULl tSLAAD 

4 BORN THIS WAY 
LAD't GA.GA STREAMU!>:EJKOMI\IE 

5 S&M 
RIIU.NNII SRP 

11 COMING HOME 
OIDOY • OIRTY MONEY rt Sim.All. 6flE.Y BAO 80'( 

7 ROLLING IN THE DEEP 
ADW XL 

8 PARTY ROCK ANTHEM 
UIIDFtlJUBUIJTIOXIAXX~:J'IID>:'MJJJN.DeJl'TIE 

9 NEW JUST CAN'T G ET ENOUGH 
TIIE IIU Ck E't'IO PEAS mTERSCON: 

110 E.T. 
KATY PERRY FT. k.llNYE WEST CAPtTOL 

- GERMANY 
DIGITAL SONGS 

l.itRIL Z, 2011 

GRENADE 
BRUNO MARS fLEK1RII 

2 BORN THIS WAY 
U DY GAGA STREMALINE{l(ONLIVE 

3 NEW DOWN 
JAY SEAN n. UL WAYKE Cil.SH MOMY 

4 NEW TURN AROUND (5 4 3 2 1) 
RO U>A POE 80'1' 

5 HOLLYWOOD HILLS 
SUNRISE AVENUE COUUSIUC:ET MSY O'(JC;APn'Cl 

11 
! 

NEW YO U AND ME (IN MY POCKET) 
MILOW HOl, EAUtl 

7 RE ON THE F LOOR 
JUINlfUI LOP£Z Fl PITI UU ISLAtJO 

8 ·~ MORE 
IJSffER l AFACE 

9 10 S&M 
I\IHANNA SRP 

10 TO NIG HT (rM LOVIN' YOU) 
BIIJO:l G..ESJ.1 Fr. UlW111$1i OJ FP.I.N( I ll'liSSll AEMtt 

ffl-SPAIN· 
DIGITAL SONGS 

Ii §i ::~~~~~~1!~~~iSCAN APRIL Z, 2011 

2 

3 

4 

5 

11 

7 

8 

9 

ON THE FLOOR 
.ANNIFE-ft LOPEZ FT, PITBULL ISLAtlO 

21 
~LA=~t~AESTlDJSYflf«W:DIES 

BORN THI S WAY 
LAO't' GAGA STREAMUtlE/KOtR I\IE 

TONIGHT (l'M LOVIN' YOU) 
Elm)lillE.Siun w:iw.s1DJff!Ml(£ut\~F&At 

MR. SAXOBEAT 
ALEXANDRA STAN PLAY-ON 

BLANCO Y NEGRO 
MALU S01\'Y MUSIC 

LOCA 
SHA.KIRA FT. EL CATA EPIC 

RE ~~.~.~1~~U~~ ~~~ AUSIC 

THE TIME (DIRTY B IT) 
THE Bl.ACK EYED PEAS [NTEA SCOPE 

p WHO'S THAT CHICK? 10 RE DAVID GUETTA n. RIHAHNA GUMJPOSITIVA 

'I 1BELGIUM-
--------------
·---DIGITAL SONGS---

;m §i {NIE.UH SOUNOSCAM ~- INTlRNATIONAL) APRIL Z, ?011 

ON THE FLOOR 
JENNIFER LOPEZ n. PIT8llll lSLAtlO 

2 2 I ROLLING IN THE DEEP 
AOELE Xl 

3 NEW ;:~~GVS.n.llll(ilfflAOOOG'1'ST'IUJIIFIMIIY 

4 J ., RIHANIIA SRP I S&M 

II MR, SAXO BEAT 
ALEXlHDRA STAN PLAY-ON 

11 JUST CAN'T GET ENOUGH 
THE. Bu.Cl EYEO PEAS I1\'TE.RSCOPE 

7 BORN THIS WAY 
LADY GAGA STREAMUllE/KOtlLIYE 

11 g I OISCOTEXI (YAHi) 
DJ F.IU..N,K. BIP 

9 SlWE'lllfREOIERTlf RAIIB)'l,l'Mil.T A 'MJ!l~fRM QW 
ISIIAB. 1Z"k.AMAk.iwt#O'tlE8GetmMCWTANIJ'JU 

10 G RENADE 
IIRUND IHRS. ELEKTRA 

1 NEW LLUVIA Al CORA20N 
MANA WAR!lER 

2 THE TIME (D IRT Y BIT) 
THE BU.Cl E'l'EO PEAS INTEASCOPE 

3 BORN THIS WAY 
U DY CA.GA STAEAMIJJ,IEJKOtRMJWTERSCOPE 

4 I FIREWORK 
4 : U.TY PEM.Y UPITOL 

5 3 A PARTIR DE HOY 
MUICO DI IMURO llllETO CON MUTEfBltClll 'l'u..1111:R 

11 l ~ SALE EL SOL 
SHAU\A EPIC 

7 5 ::n:
1
~~1eu:i~ERSAL 

8 6 : ALUAKORA 6UZMAN CAPtTOL 
I DIA DE SUERTE 

9 12 MIENTRAS OO RMIAS 
PESADO OISA,IASL 

10 SO NE 
2.0E CAPITOL 

l •FRANCE-
--------------
---- DIGITAL SONGS--~-

,.111 §I (NIELSEN SOUNOSCAN 
i!:!I INTERHTIONAL) APRIi, 2, 2'011 

JUST CAN'T GET ENOUGH 
Tt\E BUCK EYED PEA$ mTERSCoPf 

2 ON THE FLOOR 
JENKIF£R LOPEZ n. PfTBULL ISLAND 

3 S&M 
RIKAHNA SRP 

4 TOUTES LES NUITS 
COLONEL RE't'R STEP OUT 

5 ROLLING IN THE DEEP 
ADELE :XL 

11 s I GRENADE 
BRUNO MARS ElEt:TAA 

7 BORN THIS WAY 
U OY GAGA SiREAMllfliEll(Or,;LIVE 

8 SUN IS UP 
JNNA ROTOtl ROIAAtllA 

9 MR. SAXOBEAT 
ALEXANDRA STAN PLAV•Otl 

10 NEW PRICE TAG 
JESSIE J n. 8.0,8 lAYI\ 

, l t lRELAND 
- DIGITAL SONGS 

2 

3 

4 

5 

11 

7 

§! ::i~~~~l~~~:iSCAN 

SOMEONE LIKE YOU 
AOELtXL 

, PRICE TAG 2 ! JESSIE J n. B.0.8 LAVO.. 

ON THE FLOOR 

APRIL 2, 2011 

JENNIFER LOPEZ n. PITBULL ISL,.tm 

DON'T HOLD YOUR BREATH 
NICOil SCHE.RZINGER mTERSCOPE 

S&M 
RlffANIU SRP 

BORN THIS WAY 
LADY GAGA STREAML.mEIKOlll l\1£ 

ROLLING IN THE DEEP 
ADELE. XL 

II NEJ SWEAT 
~ SNOCf'IJOGGVS.IJA'IIIGlJETTII005ffiSi'tt.E,ff10Rm' 

YEAH 3X 
CHRIS BROWN JIVE 9 

10 RE t:,.,E~~ EtG & ORAGOETE TEMPS O'AVAtl:E 

-AUSTRIA-
--------------

DIGITAL SONGS---

ii §i (NIELSEN SOUNDSCAN 
INTERNATIONAL) APRIL Z, 2011 

GRENADE 
BRUNO MARS ELEKTRA 

2 BORN THIS WAY 
LAO't' tlAGA STAEAMUtlE}KOIILl\1£ 

3 ON THE FLOOR 
Jf:NNIFEJI LOPE! FT. l'ITBULL ISLAFlD 

4 l HELLO 
2 : MARTII SOUIEIG & ORA.GOaTTE lflAPS O'AVM.tE 

5 NEW ~~~:N Ft UL WAYNE CASH IAOrm' 

11 j S&M 
& ~ RlttANNA SRP 

7 NEW TURN AROUND (5 4 3 2 1) 
FLO RIDA POE BOY 

11 ROLLING IN THE DEEP 
ADELE XL 

9 RE STAY 
t\URTS KITSUNE/IAAJOA LABEL 

10 NEW HOLLYWOOD HILLS 
SllNRISf A\IDlllE COMUSIC/GET NASV O'UCilP1TOL 

<)BRAZIL 
- -

·~- ALBUMS 

MARCH ill, 2011 

SAMBAS ElffllO DAS ESOOIAS a! SAMBA an1 
VANOUS ARTISTS utllVERSA.l 

2 PAULA FERNANDES AO VIVO 
PAULA FERNANDES UIUVEA SAL 

3 25 A NOS AO VIVO 
EXALTIISAMSA RII.DI\R 

4 RE. ~ ~EE~l~ OL 

5 RE MY WORLDS: THE COLLECTION 
,A1$m BIEBEfl S()iOCl..8{7(1Rli)M(:tl08P.l,ijN,SJ.tl) 

11 ~aJ !:Rt : 3 E~~EUS ur,;IYERSAL 

7 RE AO 1/MJ NO MADISON SGUARE GARDEN 
ivm SAN6ALD urnVERS~L 

8 Nei ~A~~:t~~N~fs ~~~~SAl 
9 MULTISHOW AO VIVO 

MARIA GADU SOM LIVflE 

10 NEW PERFIL 
LUilAO URIIANA SOM LIVAE 
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ABOVE: During the Green Eggs & Band Brunch, SESAC senior VP of 

writer/publisher relations Trevor Gale (left) and associate direct or of sxsw 
writer/publisher relations Josh Feingold (right) caught up with Mike Savage, 
founder of Mike Savage Artist Management and manager of Meiko, w ho 
performed a r iveting set during the event. PHOTO: CARA PASTORE 

8:ELOW: From left, BMI VP of writer/publisher relations Jody Williams, 
singer/songwriter Ryan Bingham. BMI VP of writer/publisher relations Charlie 
Feldman and senKJr d irecto r of writer/pUb1isher relations Mark Mason gathered 
with industry friend s and fans at Lost Highway Records' 10th Anniversary Revue, 
presented by BMI on March 18 at the ACL Live/Moody Theatre. The event 
featured.striking performances from Lucinda Williams, Robert Eafl K~n. Black 
Joe Lewis and Hayes earn. PHoro: ERIKA GOLOR1NG 

ABOVE: GMR Marketing held its Music 20x20 branding conference on March 17 
at the Austin Convention Center, hosting 20 consumer brand leaders and the 
music industry for a day of d iscussion and collaboration, Billboard editorial 
d irector Bill Wcrde moderated the event and interviewed special guest artist 
Nick Jonas during a superstar Q&A session. From left: GMR chief creat ive officer 
Joe Sutter, Intel d irector of partner marketing and Inte l Inside John Galvin, 
PepsiCo International d irector of sports and entertainment Ellen Healy and 
Coors Light b rand manager Dan Hennessy. PHOTo· Gt-'.R 

BELOW: The SXSW Film Festival showcased a diverse array of talented 
filmmakers and screenwriters. One heavily buzzed-about documentary shown 
during the fest was ··Being Elmo; A Puppeteer's Journey." The creative team 
was on hand to celebrate their accomplishrnents and premiere the film. 
From left.: ASCAP director of membership for pop and rock Josh Briggs, 
screenwnters Philip Shane and Justin Weinstein, and film composer Joel 
Goodman. PHOTO; ERO( PHll.8R001( 
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sxsw 
The annual South by Southwest conference took place 
March 9 -18 in Austin and hosted more than 40,000 
people who flooded the sleepy little music town to 
discover new creative content, launch tech product s, 
preview buzzing films and check out the latest and 
greatest bands on the scene. 

LEFT: Stagelt founder/CEO Evan Lowenstein (right) impressed 
sxsw attendees w it h his company's new technology, which 
enables artists to broadcast their Hve performances over the 
Internet and eam revenue from d irect-to-fan cont act. To 
introd uce the techno logy, Stagclt arranged for t he legendary 
Jimmy Buffett to put on a concert from his house in St. Barts 
that was screened at the Stagelt party. Here, Lowenstein 
performs on the street tor St.agelt users with general counsel 
Micah Katz. PHOTO· CHRIS l(NlflC 

RIGHT: Rhapsody VP of marl<eting Mark Keeney (center) loses 
his head while Posing fo r a photo at the Rhapsody Rocks 
dayt ime showcase on March 18 at Club Dev ille. He's flanked by 
Rhapsody ch ief p roduct officer Brendan Benzing (left) and VP 
of business d evelopment Brian Mc Garvey. r>1-1oro · RMAPSODV 

The MOG Mobi le racked up some serious mileage 
when it hit the streets of Austin to promote the 

. digital music service and it s highly anticipated 
"' MOG, at the Mohawk party on March 19. 

which hosted over-the-top 
performances by Big 801, TV on the 

Radio, Okkervil River, Smith 
Westerns, Twin Shadow, 

Thcoph1lus London, Tune
Yards and Yuck. PMOTO: 

NATE "JGOR• SMITM 

Cornerstone's Fader Fort by Fiat is always one of the hottest tickets during SXSW, 
but this year especially, the Fort hosted an A-list cast of d iverse artists to keep t he 
crowds coming, Caught on film here, during a great afternoon at the Fort on 
March 19, are (from left) the Cool Kicls' Mikey Rocks, Cornerstone co-CEO Rob 
St one, the Cool Kids' Chuck Inglish, Sean " Diddy" Combs (kneeling), Cornerstone 
co-CEO Jon Cohen and recording artist Machine Gun Kelly, PHOTO'. CORNERSTON E 
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r 
The B111ooard/[3V1 AcO.JStlC Bn ... ncl-) "IOStc-::1 .:'1'1 cclcct1c 'l)tX o f g.....cst s l'1Clu::l1'1g -

tec-1 start...,IY:i .. apo deveklpe"s, 1r.dustry taste-nakers and art.1sts W "IO c•owded I 
the l.W." 'I for eggs a•1d two stages of grea t m;Js1c Frcrn left. Shackclforcl 

Z;Jrnwalt & f ,,iyes partner Jim Zumwalt . ~~I VP of writcr/ pi..bl1shcr rd abons 
Charlie Feldman, Billboa~d l'd 1tcrial d 1rectu• Bill Werde, ,;,1•,gt~~/~o·,gwrilcr 

Rayland Baxter a'ld 8/v'I dirccto~ ot W'1tC"/D..;blis'1e' rclat1cns Beth Laird and 
V';j cf writer/pvbl1s"'le' rl'l.:1lto-1s Jody Williams. r -•, ,r , r~ma• 

Opting for sunshine and showcases instead of panels and tech talk, MSG 
Entertainment VP of concert marketing and network integration Liana Huth 
Farnham, lnte,scope Geffen A&M d i,ecto, of artist development Esther 
Collins and MSG Enterta inment director of marketing Lesley Di Pietro (from 
left) spent m uch of their time in Austin networking with the industry's 
brightest and catching some o f the buzz bands that might one day grace 
their st ages. PHOTO: MSG £NT ERTAINMENT 

SE:SAC director ot wrrtcr/p1..bhs"lcr rclat.ans 
Jamie Dominguez ( left) oals arovnd w1t '1 

s 1n g cr/so·1g ~vr1t cr Dominique Young Unique 
0 '1 March 17 a t t 'le1• Green Eggs & Bdnd 

R•unch. •Nhich brcughl tcgcl h<v <;~SAC
att11iatcd act s. iovnalists arid m ... s1c s ... pcn.:1so•s 

to• a c.:1s ... al ·nixer~ .•. :~: :,-,.:-,,,.., r ,.--,~: ::.r 
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State Farm· 
PRESENTS 

Billlaoord. 
a I 

COHFEREHa mWARDS 
EDEN ROC RENAISSANCE MIAMI BEACH 

IN ASSOCIATION WITl1 

~ 

MANA: SUPERSTAR Q&A 

Moderator: Leila Cobo, Executive Director Latin Content & Programming, Billboard 

Camila Gloria Trevi Pitbull Roberto 
Tapia 

CONFIRMED SPEAKERS INCLUDE: 

Jesus Lopez 
Universal Music Latin America/ 

Iberian Peninsula 

Afo Verde 
Sony Music 

Jordan Glazier 
Eventful Inc. 

Maximiliano del Rio 
Lollapalooza, Chile 

Jorge Mejia 
Sony/ATV Music Publishing 

Guillermo Page 
Sony Music Latin 

Carlos Boughton 
Heineken USA 

Carla Dodds 
Walmart 

Steven Wolfe Pereira 
MediaVest Multicultural 

Olga Cardona 
Universal Music Publishing 

Rodrigo Paranhos Velloso 
Google Latin America 

Luis Estrada 
Universal Music Latino/Machete 

Roberto Garcia 
AT&T 

Reinaldo J. Padua 
Coca-Cola 

Ivan Fernandez 
Viva Entertainment 

Edmundo Mendieta 
Mendieta Discos 

Luis Del Villar 
Del Records 

Plus many more 

REGISTER TODAY! USE PROMO CODE BBAD AND SAVE $325!* 
BillboardlatinConference.com 

Registration: 212.493.4026 or Conferences@Billboard.com Sponsorship: 646.315.2961 or Cebele.Marquez@Billboard.com Hotel: The Eden Roe Renasissance 305.531.0000 ($259/night) 
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