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MUSIC AWARDS 

Online 
.COM EXCLUSIVES 
This week on Billboard.com 
find out all about the 2011 
Billboard Music Awards, set 
for May 22 in Las Vegas, 
including which six of our 
Battle of the Bands finalists 
you picked to vie for a 
chance to perform. 

Events 
COUNTRY SUMMIT 
Billboard's Country Music 
Summit, in association with 
the Country Music Assn., 
happens June 6-7 in 
Nashville. Just announced: 
a Q&A with Carrie 
Underwood. Register at 
countrymusicsummit.com. 

LATIN CONFERENCE 
Billboard's Latin Music 
Conference & Awards, 
presented by State Farm in 
association with AT&T, 
takes place April 26-28 in 
Miami and features a Q&A 

with Mana. To register, go 
to billboardlatin 
conference.com. 
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• LINER APPS SUDDEN IMPACT 
Spotlfy markets report 
higher digital growth 

New I Pad applications 
supplement albums 

AFTER THE STORM 
"Treme" bonds with 

New Orleans musicians 

WEEZY'S WAY 
Shawn Gee talks about 

hip-hop touring 
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l;hii·iil BY ED CHRISTMAN 

ACCENTUATE 
THE POSITIVE 
U.S. Music Sales 
Fall Just 1.3% 
In Ql As Sony 
Posts A Gain 
In Album Sales 

If flat is the new up, then start 
spreading the news: U .S . 
recorded-music sales were little 
unchanged in the first quarter 

from the same period last year. 
That wasn't the only promis

ing development. Digital track 
sales extended their recent re
covery. Digital a lbum sales 
climbed at a surprisingly robust 
clip. And Sony Music Entertain
ment actually managed to post 

a modest il-,crease in album sales 
from the prior-year period. 

During the quarter ended 
April 3, U.S.salesof albumsand 
track-equivalent albums (or TEA, 
where 10digital tracks equal an 
album) totaled 111.8 million 
units, down just 1.3% from 113.2 
million during the same period 
last year and a welcome improve

ment from the6.1%year-on-year 
drop in album and TEA sales in 
first-quarter 2010, according to 
Nielsen SoundScan. 

Year-to-da te album sales 
were up for six consecutive 
weeks through March 27 from 
the corresponding period of 

SALES OF MA JOR FORMATS OVER TIME 
Since 2007, first-quarter CD album sales have been consis
tently smaller than those in each of the quarters of the prior 
year. But in a potentia lly positive sign for the rest of 2011, CD 
a lbum sales in the first quarter of this year exceeded those 
of the second and third quarters of 2010. 

2.00M 

150M 

DIGITAL ALBUM 
2.5.lM 

2010, the longest such s treak 
since the nine-week period 
ended Aug. 15, 2004, according 
to Sound Scan. 

Rebounding sales of digital 
tracks and continued strong 
sales of digital albums were key 
factors behind the slowing de
cline in overall music sales in 
the first quarter. U.S. digital 

track sales climbed 8.6% to 
339.1 million units from 312.4 
million a year earl ier, an im
pressive turnaround from an 
alarming 0.9% decline in track 
sales in the year-earlier period 
and a meager 1.1% sales in 
crease in full-year 2010, accord
ing to Sound Scan. 

Meanwhile, digital al bum 
sales rose 15% in the first quar
ter to 25. l million units from 
the 21.8 million units a year ear
lier. While that's a little shy of 
the 16% year-on-year sales 
increase posted in the year
earlier period, weekly digital 
album sales topped 2 m illion 
units four times in the firs t 
quarter, compared with just 

Hometown glory: ADELE, 
performing in London in 
January, had the first quarter's 
top-selling album, "21." 

three times in all of 2010, ac
cording to SoundScan. 

Album sales minus TEA fell 
5% to 77.8 m illion units from 
nearly 82 million units a year 
earlier, when album sales were 
down 7.9% from the prior-year 
period. Robust digital album 
sales clearly helped slow the 
slide in overall album sales. But 

CD sales also showed some
what surprising resiliency, 
falling 12.8% in the first quar
ter to 51.9million from 59.5 mil
lion a year earlier, after posting 
annual declines ofbetween 18% 
and 20% in each of the last few 
years, according to SoundScan. 

Sales of vinyl albums contin
ued to enjoy sharp growth, 

YEA R-TO-DATE TOP 10 ALBUMS 
Despite stronger-than-expected music sales In the first quarter, no albums topped U.S. sales 
of 1 million units. Adele's sophomore set "21" was the top-selling a lbum, even though it wasn't 
released unt il late February. 
RANI AATISI TIil£ 

1 ADELE "21" Xl/Columbia/Sooy"'5ic 
2 MUMFORD & SONS "SIGH NO MORE" Gerileman ol lhe Road/G~ssnole 

3 VARIOUS "NOW37" Unlversal/1},tl/SonyHuslc/(apltol 
4 JUSTIN BIEBER "NEVER SAY NEVER-REMIXES" Schoolbo'//Ravmond8raun/ll1and/lDJHG 
5 NICKIMINAJ "PINK FRIDAY" Young Money/(.Jsh Money/lJnN!ll,JINolown/UMRG 

6 BRUNO MARS "DOO-WOPS & HOOLIGANS" Elel<tra 
7 RIHANNA "LOUD" SRP/Del Jam/llJM6 
8 CHRIS BROWN "F.A.M.E." lM!/JLG 

YTDIAlfS 

942000 
611,000 

465,000 
446,000 
430,000 
429,000 
387,000 
362,000 

AWARDS OVERHAUL 
Nell Portnow on 

Grammy category cuts 

surging 29. 7% in the first quar
ter to 838,000 units from 
646,000 units a year earlier. 

The first quarter's strong 
sales can't be explained away by 
a handful of blockbuster al
bums. Jn fact, the top 10 sell
ing albums of the first quarter 
generated cumulative sales of 
just 4.8 m illion units, near ly a 
third less than the 7.1 m ill ion 
units sold by the top 10 selling 
titles of first-quarter 2010, ac
cording to SoundScan. 

Moreover, while two albums 
topped sales of a m illion units 
in first-quarter20l0-Lady An
tebellum's "Need You Now" (1.6 
miUion) and Sade's "Soldier of 
Love" (1 .1 million)- not a sin
gle title achieved that feat in 
first-quarter 2011. The quar
ter's top-selling album, Adele's 
"21," sold 942,000 units, fol-o._ ..... _________________ __. 

I 
9 EMINEM "RECOVERY" Web/Shady/Aftennath/lnlellCope,ilGA 02 Q3 Q( Ql Ql QJ Q( Ql Q2 Ql 04 Ql = '-'-----========'----"3""5"'8,.,,0'-'0=0 lowed by Mumford & Sons' 

2008 2008 2008 2009 2009 2009 Z009 2010 2010 2010 2010 2011 10 P!NK "GREATEST HITS . .. SO FAR!!!" t.iface/JLG 344,000 "Sigh No More" with 610,000, 
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HOW THE NUMBERS STACK UP 
U.S. Music Sales Trends During The First Quarter Of 2011, According To Nielsen SoundScan 

MARKET SHARE BY DISTRIBUTOR BASED ON ALBUM ANO 
TEA (TRACK-EQUIVALENT ALBUM) SALES 

ALBUMS PLUS TEA SOLO BY DISTRIBUTOR 
Sony grew total sales by about 1 million units from a year earlier, the only major 
to post a unit sales i ncrease. U niversal's sales fell 4.7%, while Warner slipped 
0.9%. EM I suffered the largest decline among the majors with a 16% drop. 

Universal Music Group's lead over Sony was its narrowest since SoundScan 
began calculating distributor market share by album and TEA sales in 2006. 

12.7% 
INDIE.I 

8 .9% 
EMI 

• G 
29.2% 

SONY 

UH<i SONY WH<i INOIES 

2010 

2011 

ALBUM SALES BY STORE TYPE ALBUM SALES BY GENRE 
Nontraditional retailers widened their lead over other categories thanks to 

strong digital album sales and the addition of sales data from online CD stores 
previously excluded from SoundScan's calculations. 

Rock was the only major genre to notch a gain, inching up 0.2% from a year 
earlier. R&B (which includes hip-hop) dropped 13.l %, country fell 13%, Chris
tian/gospel sank 6.6%, and Latin slid 7.9%. 

5.5 .. 

NONlll.l.DmDIW. IUSSMIIIOIANII CHAIN INDIMNDINT ROCK R.!B/lllP-HOI' COUNTRY CHRISIWI/GOSPEl UTIN 

CD ALBUM SALES BY GENRES DIGITAL ALBUM SALES BY GENRE 
Rock notched the smallest percentage decline among major genres with a 9.3% 
drop, while Christian/gospel (down 11 %) and Latin (down 10.4%) also outper
formed the 12.8% decline in total CD album sales. 

Despite a 29.8% sales jump from a year earlier, Latin remained the only major 
genre to sell fewer than 1 m illion units in the quarter. R&B notched a 20.3% 
gain, while rock was up 17% and country up 15.6%. 

ROClC R&B/IIIMOP 

according to SoundScan. "21" 
was also the top-sel1ing d igital 
album of the quarter, with sales 
of 456,000 units. 

While the quarter's top l0sell
ing albums didn't perform well 
compared with theiryear-earlier 
counterparts, the top 10 sell ing 
d igital songs sold a combined 
16.8 million units, a robust 23% 
jump from the 13.7 million in 
sales that the top 10 selling dig
ital songs of the year-earlier pe
riod sold, while 2J songs sold 
more than 1 m illion units, up 
from 16 last year, according to 
SoundScan. The top-selling dig-

COUNTRY CHIIISTIA.ll~Pll 

ital song of the quarter was Cee
Lo Green's "F*''k You," which 
sold 2.15 million units, edging 
Lady Gaga's "Born This Way," 
which sold 2.11 million. 

Universal Music Group cap
hrred the largest share of album 
and TEA sales wi th 29.3%, 
down from 30.9% a year earlier. 
ButUMG barely held down the 
top spot atier Sony Music En
tertainment's market share 
jumped to 29. 15%, up more 
than th ree percentage points 
from 26% a year earlier. Buoyed 
by hot titles like Adele's "21," 
Pink's "Greatest Hits ... So 

LITIN ROCI 

Far!!!" and Chris Brown's 
"FAM .E.," Sony posted a 3.3% 
year-on-year gain in album 
sales to 32.6 mi.llion units, the 
only major distributor to grow 

album sales during the first 13 
weeks of the year. Warner 
Music Group accounted for 
19.3% of album and TEA sales, 
little cl1anged from 19.2% a year 
ear lier, while EM I' s share 
dropped to 9% from 10.5%. 

The independent sector saw 
its distributor market share 
increase to 12.7% in the firs t 
quarter from 11.9%. But if the 
market share of major-owned 

l. .. 

R&B/IIIP-HOP COUNTRY 

indje distributors Alternative 
Distribution Alliance (Warner). 
RED (Sony) and Caroline/ EM I 
Label Services are counted as 
in dies instead ofbeing grouped 
with their parent label groups, 
i ndie market share totaled 
21.3%. (Separate data on 
UMG ' s indie d is tr ibutor 
Fontana isn' t available.) Amer
i can Assn. of Independent 
Music president Rich Sengloff 
recently argued thahndie mar
ket share would be even higher 

0 ,2M ll.ll4 

CHRISIIA.ll~Pll LITIN 

if counted by ownersltip of mas• 
ters (Billboard. March 12). 

Sales of current albums
those within the first 18 months 
of their release or older albums 
that stay in the top half of the 
Billboard 200 or are active at 
radi~uffered an 11%decline 
in the first quarter to 41 million 
units from 46.1 million units a 

year earlier. But sales of catalog 
albums posted a 2.6% increase 
to 36.8 million units from 
35.9 million. 

bi 
MOBILE: For 24/7 news and analysis . z on Y?ur c_ell phone _or mobile device, go to : 
mob1le.b1llboard.b1z. 
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>>>BIDS COME 
DUE IN WARNER 
AUCTION 
Bids were due April 7 in 
the Warner Music Group 
auction being run by 
Goldman Sachs Group 
and AGM Partners. 
Revlon chairman Ron 
Perelman has emerged as 
a b idder through his 
Mac Andrews & Forbes 
holding company, which 
has put in a b id on WMG's 
recorded-music 
operation. Other bidders 
include Ron Burkle's 
Yucapia Cos.; Len 
Blavatnik's Access 
Industries; Finnish 
businessman Poju 
Zabludowicz; 
Guggenheim Partners, a 
principal owner of 
Billboard parent 
company Prometheus 
Group; Live Nation; 
Europe an private-e quity 
firm Permira; and private
equity firms Platinum 
Equity and Gores Group. 

>>>EMI 
COMBINES 
SYNCH, 
LICENSING OPS 
EMI is combining the 
synchronization and 
licensing staffs of its 
North American 
publishing and record 
label operations and 
putting them under one 
roof. Brian Monaco, who 
will head the new 
division, has been 
promoted to execut ive 
VP for North American 
sales and strategic 
marketing at EMI Music 
Publishing. 

>>>GOOGLE 
PULLS GROOVE
SHARK FROM 
ANDROID 
MARKET 
Google has removed 
music-sharing service 
Grooveshark from its 
Android Market for 
mobile apps. The search 
giant said Grooveshark 
was removed after 
violating its terms of 
service, but didn't 
provide specifics. The 
move came before a 
congressional hearing 
about "rogue" sites that 
deal in pirated and 
counterfeit material, 
including music. 

Reporting by Antony 
Bruno and Ed Christman. 

.biz 
For 24/7 news nd 
analysis on your 
mob ile d evice, go to: 
moblle.blllboard.blz. 



l•U31tJI BY GLENN PEOPLES 

Data: Spotify May Mean 
Digi-Music Revenue Growth 

JJ high energy I soft 

.,r'J La Roux• U Rou:ic 

JJ The Pegues · Dirty Old Town > 

Jj Moby• 18 
'We've Made A Meaningful Dent In Piracy,' Says The Streaming 
Company's North American Chief Content Officer 
European markets where Spotify openttes are post
ing dramatically stronger revenue growth From 
digital music than neighbori ng mar kets where 
the stream ing music service doesn't operate. 

According to a Billboard analysis of data com
piled by TFPT, the seven western European coun
tries in which Spotify operates-the Un ited 
Kingdom, Sweden, Spain, France, Norway, the 

DIGITAL REVENUE GROWTH RATE FOR COUNTRIES W ITH SPOTIFY 

2010 2009 2008 2007 

FINLAND 86.4% 47.5% 21.2% 65.0% 

FRANCE 13.S% 0.0% 38.S% 22.9% 

NETHERLANDS 31.7% 17.5% 21.2% 28.4% 

NORWAY 57.5% 67.0% 31.6% 61.7% 

SPAIN 19.6% 10.9% 13.1% 34.8% 

SWEDEN 72.8% 119.2% 6.5% 12.0% 

UNITED KINGDOM 19.6% 47.6% 45.9% 32.6% 

AVERAGE 43.0% 44.2% 25.4% 36.8% 

DIGITAL REVENUE GROWTH RATE FOR COUNTRIES W ITHOUT SPOTIFY 

2010 2009 2008 2007 

AUSTRIA 17.1% 58.7% 5.7% 14.5% 

BELGIUM -3.5% -11.7% 47.3% 6.8% 

DENMARK 22.2% 40.9% 45.5% 70.4% 

GERMANY 19.4 % 23.0% 36.4% 19.9% 

IRELAND 8.9% 19.2% 30.0 % 86.0 % 

ITALY -3.2% -23.8% -22.2% -19.2% 

PORTUGAL -10.5% -25.5% 50.0% 3.0% 

SWITZERLAND 10 .9% 66.7% 12.2% 70.8% 

AVERAGE 9.3% 18.4 % 25.6% 31.5% 

Netherlands and Finland- had an average dig
ital revenue growth rate of 43% in 2010. 

By contntst, eight western European cou.ntries 
without Spotify-Austria, Belgium, Denmark, Ger
many, Ireland, Italy, Portugal and Switzerland
experienced only 9.3% digital growth last year. 

To some degree, the discrepancy in growth 
rates is a reFlection of the favorable conditions 
that attracted Spotify to the markets where it now 
operates, including case of acqu iring l icenses 
from rights holders, the maturity of the online 
advertising market, the size of the digital music 
m arket and broadband penetration rates. 

Still. it's striking that average digital revenue 
growth rates in Spotify and non-Spotify markets 
didn't begin to diverge sharply until after Spotify's 
October 2008 launch in the United Kingdom, Swe
den, Spain, France, Norway and Finland (see chart). 

As a privately held company, Spotify doesn't 

release financial details on its operating results. 
But wh ile the company is best-known for its free, 
ad-supported s treaming music se rvice, it a n
nounced in early March that its ad-free, unlim

ited paid plans had reached 1 million subscribers. 
"The proofis in the pudding," says Ken Parks, 

chief content officer /managing director of North 
America for Spotify. "We generated a million 
subs in a market where this product practically 

.{j Robbie Wllli,mlS • Esc.npolo1Y 

Jj ElegancMachinery• ASofcE 

Press p lay: Spotlfy on an Android 
mobile handset. 

didn't exist. We've driven a lot of revenue and 
made a meaningful dent in piracy. We th ink all 
of that speaks to our success a nd vindicates the 
decisions to enter into the markets we have." 

Still to be determined is the exact extent of 
Spotify's impact on the markets where it oper
ates, as well as how the service might be spark
ing greater consumer purchases of music, 
beyond its sale of streaming subscriptions. Even 
among Spoti fy markets, there are sharp differ
ences in how consumers consume digital music. 
In the United Kingdom, downloads accounted 
for 82% of digital revenue in 2010, while stream 
ing music accounted for 66% of digital revenue 
in Sweden, according to IFPT. 

after being filed, but before the 

class was ever certified. 

WINDOWOFOPPORTUNITYISNARROWINGINROYALTYBATTLE 

Heritage artists should review 
closely their agreements to deter
mine if they have to take any ad
ditional action to preserve their 
rights. Llunching a full-blown 
audit may not be financially vi
ableformanyheritageartists, but 
al a minimum they should im

mediately begin objecting in writ
ing to the royalty rate paid for 
digital downloads. For those who 
h ave the financial resources, 

decision as only applying to the 

particular facts of that case, it's 
anticipated that the Ni nth Cir
cuit decis ion wi11 spur many 
heritage artists lo start the liti
gation process to preserve their 
rights. Tactically speaking, in
dividual s uits may be more 
effect ive than a class action be
cause the labels' efforts will be 
divided in defending the suits. 
Artists m ight want to investi
gate filing suit in the Northern 
District of California, where the 
James estate filed its case. 

T heRickJamesestate 
filed a class action 
lawsuit against Uni
versal Music 

Group (UMG) and it's raising 
expectations that more artists 
may enter the license-vs.-sale 
battle over digital downloads. 

But the clock could be tick
ing for heritage artists inter
ested in pursuing action against 
their former record labels. 

In its suit agai nst UMG. the 
James estate is seeking damages 
for what it alleges are unpaid roy
al ties for the sale of music 

through digital downloads and 
ringtones. The filing came just 
days after the U.S. Supreme 
Court declined to review an ap
pellate court decision granting 
F.B.T. Productions a grea te r 
share ofroyalties from UMC's 
sale ofEminem's music through 
digital downloads and ringtones. 

The Allman Brothers Band 

recently settled a proposed class 
ac1ion case against Sony Music 

Entertainment on the same 
issue: Is a digital download a li
cense or a sale? In accordance 
with the Eminem decision in the 
Ninth Circuit Court of Appeals, 
a digital download is a license, 
and an artist is typically entitled 
to 50% of what the record label 
was paid for the license, versus 
a lesser percentage that would 
be due for the sale of a record. 

With record labels using stan
dard agreements fi-om the mid
'60s to themid-2000s, the James 
estate is banking on having its 
case certified as a class action 

and bringing aboard thousands 
of plaintiffs who had record or 
production deals with U MGor 
affiliated record labels from Jan. 
1, 1965, to April 30, 2004. 

What the James estate may 
not be counting on is another 
fairly standard provision in these 
recording contracts: the "incon
testability provision." Most artist 

contracts signed during the pro
posed class window include Jan. 
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guage such as this: "Al l royalty 
statements rendered by the label 
to the ar tist shall be binding 
upon the artist and not subject 
to any objection by the artist for 
any reason unless specific ob
jection in writing, stating the 
basis thereof. is given to the label 
within one year from the date 
the statement is rendered." 

A similar incontestability 
provision was included in the 
1985 Allman Brothers record
ing agreement (originally signed 
with PolyGram Records) that's 
part of the band's current litiga

tion against UMG pending in 
federal district court in New 
York. The court held in 2008 that 
the clause was valid and enforce
able and denied the challenge 
to certain royalty statements be
cause there wasn't a timely ob
jection to the statements in 
accordance with the contract. 

Whether there is a one-, two-, 
three-or even a four-yeanvindow 
of time toobject toaroyaltystate-

men!, heritage artists who intend 
lo challenge the royalty r ate 
they've been paid for digital down
loads may be barred from collect
ing years of unpaid revenue 

• • What the RickJam esestale 
may not be counting on 

is the fairly standard 
"incontestabilityprovision ." 

unless they act immediate! y. 

Joining the James estate's 
class action may sound appeal
ing, but waiting for the case to 
be certified as a class action 
might be too late for some her
itdge acts. Even though there are 
common questions oflaw and 
fact among the proposed class 
members, the court may deny a 
class certification. Keep in mind 
that the Allmans' case against 
Sony settled almost five years 

artists should com ply with the 
contract objection provision, send 
notice of an audit and perhaps 
even send a tolling agreemen t to 
the label to freeze the contract
imposed limitations period. The 
Allman Brothers tried the tolling 
provision route first with UMG, 
but the major refused to freeze 
the limitations period, prompt
ing the band to file suit. 

Although UMG has repeat
edly discounted the Eminem 

If the rules of civil procedure 
are met, the court may consider 
a "joinder" of cases in lieu of a 
class action, potentially giving 
named plaintiffs more control 
over the terms of a settlement 
than under a class action. In the 
event of a joinder, only plain
tiffs named in the lawsuit may 
recover damages. 

Either way, t ime is of the 
essence. Heritage artists inter
ested in pursui ng a high er 
royal ty rate on digital down
loads should act quickly as win
dows of opportunity are dosing 
each year. 

Tamera H. Bennett~< an 

entertainmmt and inteUectual 

property attorney based in 

Lewisville, Texas. 
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Event Horizon 
Record Store Day Continues To Extend Its Reach 

As Record Store Day approaches on April 16, the fourth 
annual event continues to be an increasingly valued 
channel through which to sell music. 

The number of stores expected to participate will be about 
the same as last year: about l,400around the world. But the 
number of retail exclusives has jumped to about 250 from 
175 in 2010. In addition. superstar acts like Bob Dylan and 
Pearl Jam are releasin.g vinyl reissues on Record Store Day 
a few weeks prior to their wider release. 

The event is even going to New York's Lincoln Center. 
where Record Store Day is presenting two movies at the Wal
ter Reade Theater: •Regina Spektor Live in London" and 
"Sound It Out," a British documentary about a record store 
in the northern English town ofTeesside. 

Buoyed by the success of Record Store Day, the event"s 
co-founders and organizers- the Alliance for Indepen• 
dent Media Stores (AIMS). the Coalition of Independent 
Music Stores (C lMS) and Music Monitor Network 
(MMN)-continue to eye other ways to extend the brand 
to beyond just one day. 

Last year, the indie-store groups joined forces to launch 
"Back to Black Friday," taldng advantage of the heavy shop• 
p ing tra ffi c on the day after Thanksgiving to offer exclusive 
vinyl releases by Metallica, U2, Soundgarden. Cee Lo 
Green and other artists (Billboard, Nov. 27, 2011). 

This year, Other Music in New York will present a per
formance by Spektor on April 16. The show will be recorded 
and "and ifwe capture the excitement of 
the show, we can release it for Back to 
Black Friday," M MN executive director 
Michael Kurtz says. 

The organizers also plan to make an
nouncements on Record Store Day about 
other special releases to be sold later this 
year through Record Store Day retailers. 

"On so many levels, it has gone beyond 
our original expectations," says AIMS head 
Eric Levin, owner of Criminal Records in 
Atlanta, adding that "'the international stuff, 
which wasn't a part of the original plan, is amazing and in• 
spirational ." 

The Record Store Day website lists participating stores 
in nearly two dozen countries, including Canada. the United 
Kingdom, Australia. Japan, Brazil and Israel. 

One more time with feeling: REGINA 
SPEKTOR will perform at an Other Music 
event in New York on Record Store Day; 
inset: one of Warner Bros.' Record Store 
Day exclusives-a vinyl single featuring 
versions of "Don't Want to Know If You 
Are Lonely" by Husker Dii and Green Day. 

One interesting development that Brown 
is seeing is that some of the local artists arc 
timing their CD releases to align with Record 
Store Day. Skyler & the Band of Thieves 
will issue a C D EP titled "Take You Away," 

while Portland, Maine, rock band the Sophomore Beat 
will release a CD single, • Party Like a Lobster." 

In Atlanta. Levins' Criminal Records will host powerhouse 
indie acts like the DB's, British Sea Power and Holly Go· 

lightly. but he adds that "we"ll have the cream 
"This is the first year that France has really 

embraced it and they have created a compila
tion of what they consider to be their best artists," 

Retail 
Track ____, 

of the crop of the local artists in Atlanta," in
cluding Akuyou, Oryx & Crake, Turf War 
and Emily Kempf. 

Kurtz says. "They hope to get it to us later this 
year so that we can sell it in our stores here. 
There is a second one coming from Sweden. 
but I don't know the details on that one yet. We 
are getting cul tural exchanges to happen." 

ED CHRISTMAN One of the largest events will be at the 
Record Store Day tent at Coachella, where 60-
70 artis ts will be doing signings, Kurtz says. 

With Ozzy Osbourne serving as Record 
Store Day ambassador, about 600 artists will 
perform or make appearances on April 1.6 or during that 
weekend at participating stores. Artist appearances will in 
clude Foo Fighters at Fingerprints in Long Beach, Calif.; 
Duran Duran at Rasputin's in Berkeley, Calif; and My Morn• 
Ing Jacket at CD Central in Lexington, Ky. 

"This year we have seen an explosion of cool events sched
uled for Record Store Day,·· says CTMS executive di rector 
Michael Bunnell, owner of the Record Exchange in Boise. 
Idaho. "Many of the stores have expanded the celebration 
to include the entire weekend and have also involved other 
businesses from their local communities.· 

In Maine, at the 10-unit Bull Moose chain, "we are focus
ing on local bands,"VP of marketing Chris Brown says. "For 
the first three annual Record Store Days, we had bigger [na
tional] artis ts that received all the media attention. So tl1is 
time around the local guys will get the media attention." 

"Events are happening a lot more naturally 
now," Kurtz says. "People are getting involved 
in their own way." 

For instance. Jack White announced that 
Jerry Lee Lewis will perform at h is Third Man Records in 
Nashville. Ticke ts for the show are $30 and the audience 
will get a a vinyl recording of the set with in a few weeks. 

Todd Rundgren will make an appearance at his local record 
store Hungry Ear Records in Kailua, Hawaii, which Kurtz 
says "is exactly the way you would hope it would happen." 

The wide range of events being held around Record Store 
Day bodes well for its future, Bunnell says. 

"We are excited to see the proliferation of ideas and en
courage creative ways to link these cool events to inde
pendent music store retail, which of course is our core 
mission," he says. "This day h as truly become a world
wide mus ic festival." 

b•,z For 24/7 retail news and analysis1 see 
• blllboard.blz/retall. 
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iPadAlbums? 
The Future Of The LP May Just Be A Multimedia App 

Larry Rosen has always kept his 
finger on the pulse of new 
music formats. 

In 1982, he and composer/ 
jazz pianist Dave Gr usin 
founded GRP Records, one of 
the first labels to release music 
on CD. In 1996, he launched 
one of the first labels to sell 
music onl ine wi th N2K. Now, 
he's betting on what he feels is 
the next music format of the fu. 
turc-iPad apps that provide 
material about an album. 

Rosen and his partners from 
those past ventures have team
ed to form ROBA Interactive, 
a production company de
s igned to create iPad album 
apps for artists. 

lAU"'.Jl..OOJS 
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"I'm always looking at new 
technology and where con
sumersarc going and where the 
music industry should go," he 
says. "I really see this as the fo. 
ture of the music business from 
a product point of view.• 

Here come the strings: ROSA lnteractive's app An Evening With Dave Grusin will Include 
photos, Interviews, audioclips and other multimedia material. 

Although some media out• 
lets have taken to referring to 
such apps as " iPad albums." 
"companion apps" might be 
more appropriate. What Rosen, 

serves as an interactive booklet 
that Rosen and crew hope will 
be compelling to fans who miss 
the added information thatdig
ital downloads usually lack. 

ROBA's fust iPad album app 
will be "An Evening With Dave 

ROBA CEO Larry 
Miller and veteran 
record producer/ 
ROllA adviser 
Phil Ramone are 
doing is compil
ing all manner of 
extra content not 
typically found on 
an album-such 
as behi nd-the-

Digital 
Domain 

Grusin," which 
will be released 
April 26 in con
junction with the 
Concord Music 
Group live album 
and Blu-ray disc 
oflhesamename. 
The recording 
features Grus in 

scenes video of the recording 
sessions, live performances and 
interviews with the artists and 
producers- and combining it 
with more standard album 
booklet fare like ly rics, liner 
notes and photos. 

The resul t is an app that 

conducting an 
orchestra playing selections 
from his film scores for "Toot
sie," "On Golden Pond" and 
other movies, as well as pieces 
from "West Side Story." 

The Grusin app, which will 
cost $10, will include high
resolution concert shots and 

SOUND AND LIGHTING 
Space so tight that you don't even have room for a pair 
of sp ea kers? Hammacher Schlemmer has an unusual so
lution: the self-descr1pt ive Audio Light Bulb, a wireless 
speake r that screws into a light socket. The socket pro
vides the power to the 10-watt speaker, which has a wire
less range of up to SO feet from the transmitter. You can 
connect the transmitter to any !Pod or IPhone. The 
speaker also Includes LEDs that emit roughly the same 

amount of light as a 60-watt light 
bulb. The remote control can ad
just the volume, play/ pause 
music and dim the light. 
The Audio Light Bulb Is available 
for $300. -AB 
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backstage photos; interviews 
with Grusin, Jon Secada, Patti 
Austin and others involved in 
the recording; audio clips of the 
pe rformance; and other multi
media material. 

ROBA interactive isn't the 
first company to ofTer album• 
themed ap ps . In March, Uni
versal Music Group and video 
production firm Eagle Rock 
Entertainment re leased iPad 
apps featuring video docu
mentaries and other material 
about Nirvana's "Nevermind," 
Rush's "2112" and "Moving 
Pictures," and the Rolling 
Stones concert movie "Ladies 
and Gentleman: The Rolling 
Stones.· A week later, EMI de
signed and built an iPad com
panion to Swedish House 
Mafia's "Until One" release. 

Only "Until One" contains 
all the music from the album. 
The others contain just snip
pets of songs. That's because 
music included in any iPad app 
sold at iTunes' App Store-such 
as songs downloaded to games 
like Tap Tap Revenge-can only 
be played from within that app. 
If users want to listen to those 
same songs on an iPod or 
iPhone, they will have to buy 
them separately. 

Ironically, this disconnect 
is providing the music indus
try with an opportunity. Most 
music purchased at iTunes 
lacks the lyrics or liner notes 
often found in CD booklets . 
Apple's feature-rich iTunes 
LP digi ta] a lbum format does 

provide some added bells 
and whistles, but it still isn' t 
fully compatible with the 
iPad. Because an album of 
music and an album of re
lated content must remain 
separate thanks to the wall 
placed between iTunes' mu• 
sic store and app store, labels 
now have two different prod
ucts to sell. 

But there are still questions 
about how these new il'ad 
album companions can scale. 
ROBA Interactive plans only 
five or six more apps by the end 
of the year, with Pitbull being 
the next ar tist on deck. 

According to Rosen, it can 
cost upwards ofSS0,000 to cre
ate these apps, which is why he 
selects albums that have the 
right components, such as an 
album wi th multiple guest 
artists contributing, an artist 
with a deep history or an album 
created in conjunction with a 
concert or special event. 

But that's for the more in
depth companion apps ROBA 
has planned. Labels can easily 
create less-robust companion 
apps that cost less to produce 
but still carry value for the 
fan who wants more out of a 
digital album, or even an in 
dividual track. 

Afte r all , Rosen says, "i f 
you can sell a million rec
ords, why can't you sell a mil
lion apps~" 

.biz 
For 24/ 7 digital news 
and analysis, see 
billboard.biz/digital. 

131TS & 131~11:FS 
THE WOMBATS 
PARTNER W ITH 
SHAZAM FOR ALBUM 
PROMOTION 
U.K. indie rock g roup the 
Wombats are promoting 

than on CDs. The company 
says CD spending wil l fal l 
to $2.7 billion in 2012 from 
a projected $3.2 bil lion 
this year, while digital rev
enue will reach $2.8 bllllon 

their new album through a from a projected $2.6 b ll
partnership with music Iden- lion this year. By 2015, sin
tification service Shazam. gle downloads wil l make 
The promotion involves a up 39% of the digital pie 
sweepstakes that fans can (down from 50% in 2010), 
enter to win the chance to whlle album downloads 
see the band perform live will account for 32% (35% 
May 21 in Spain. To enter, in 2010) and subscription 
fans need to identify a song services and advertising 
from the new album using 
Shazam by going to the 
band's website and enter
Ing a unique promo code 
that appears following the 
song ID. Those participat
ing in the promotion also 
receive a free download of 
the single "Jump Into the 
Frog." The new a lbum, "The 
Wombats Proudly Present 
. .. This Modern Glitch," is 
due April 11. 

U.S. SPENDING ON 
ONLINE MUSIC TO 
EXCEED CD 
SPENDING IN 2012 
Research group Strategy 
Analytics predicts U.S. mu
sic fans will spend more 
next year on online music 

S! TITLE 
Ji! ORICtHAL AAT1$T 

revenue will each account 
for 14% (8% and 7%, respec
tively, last year). 

CRICKET EXPANDS 
MOBILE MUSIC 
SERVICE TO NEW 
MARKETS 
Mobile carrier Cricket Com
munications Is expanding 
its Muve music service to 
additional markets, follow
ing a delayed launch earlier 
this year. The new markets 
include Phi ladelphia; At
lant ic City, N.J.; Houston; 
and Austin. The service bun
dles an unlimited stream
ing music service into a $55 
monthly wireless calling plan. 
Muve Music is now available 
In 26 U.S. cities. 

•'-' II LOOK AT ME NOW 
CHRIS SAOY'III fEArt!RIN:i l l \1/A'l'l'IE: & 8USTA RtffMES 

2 E.T. 
KJiTYPERRY f£_(T\)Rltf3 K.iWit VJ'ESl 

3 ROLL UP 
\\\Z~HALfA 

4 24 BLACK AND YELLOW 
\\\21(HALIFA 

II 14 ARE YOU GONNA KISS ME OR NOT 
THOPAPS()N SQUARE 

8 16 DOWN ON ME 
JERD,IIH FU'n,R((j !i!1CfNT 

7 17 F .. K YOU! 
Cl:E LO GREEN 

• 14 6 FOOT 7 FOOT 
ll \1/~YHf. FU.TlJUtfil CORYGUfa' 

9 20 PRETTY GIRL ROCK 
~HILSON 

10 10 20 GRENADE 
8AIJH()Mol.R$ 

Katy Peny edges closer to the top (up 
26%) with "E.T." The Hot Digital Songs and 

BIiiboard Hot 100 No. 1 ls Perry's second-
fa.stest-climbing rlngtone. reaching No. 2 

In only four weeks. Only "Callfornla Gur1s:," 
one o f her two No. 1 rlngtones:, cllmbed 

fa-Ster: It hit the top in four weeks. 

11 11 21 DON'T YOU WANNA STAY 
JASON AI..OEAtl'"1H KELLY ClARKSOtl 

12 15 S&M 
.ABiAUNA 

13 13 11 F""KIN' PERFECT 
PIN( 

14 19 22 FIREWORK 
YIJYPEARY 

15 17 I WON'T LET GO 
RASCAL Pu\TTS 

18 26 
BOW CHICKA WOW WOW 
MIKI; POStlER ltATURltlG LIL WAvtlE 

17 11 SURE THING 
MIGUEL 

18 16 I NEEO A DOCTOR 
OR ORE JEATtJRJt,K; EPMSI &- 9M.AA CJlEY 

18 COUNTRY BOY 
4.AAOH t..Ft.\S ffATURlflG 6EOAGE .JOr4£S & CHARt..E DAtMB.S 

20 12 29 
NO HANDS 
WAKA R..OCKA fl.AME FEATIJRltlG ROSCOE DASH & Will 

BaHd oP1 ~.- 11ngtone1 &akti data reoort11d t,, Nlelseri C1JA 
blgScan a 9l!r"'ltCe ot Nlel&en MoblleScari Chart el"ldorsed by llffllffll 
CTl,i. • The Wlrt,less "-&50C~tlon and Moblle- Enleoti00mefl1 Forum ---



iitlthiti BY PHIL GALLO 

TRUE DAT 
Synchs, Gigs, Promotion: HBO's 'Treme' 
Emerges As A Vital Platform For New 
Orleans Musicians 

At any of Kermit Ruffins' barroom gigs in his hometown of New 
Orleans, you can bet that there's someone in the audience who's 
tapping a new visitor on the shoulder, saying, "That's the guy 
from 'Treme.' " 

Basin Street Records president Mark Samuels, whose label has 
released Ruffins' music for 13 years, says he secs it happening with 
growing frequency at the vocalist/t rumpeter's weekly set at 
Vaughan's Lounge, and at other performances in the city. 

Now Samuels is looking for the critically acclaimed HBO drama 
to work its magic on the Rebirth Brass Band, which has also ap
peared on the show. Basin Street will release the band's new album 
"Rebir th of New Orleans" on April 12, timed to roughly coincide 
with the city's French Quarter Festival, the New Orleans Jazz & 
Heritage Festival and the April 24 season premiere of"Treme." 

Since the series premiered a year ago this month, "Treme" has 
become a powerful promotional platform for New Orleans mu
sicians who make their living playing at local venues. And in a 
city that has based its music economy on gigs and little else, the 
show has also introduced a welcome new source of revenue: syn
chronization licensing and appearance fees, money that origi
nates from beyond the club owners and session producers that 
the musicians are used to dealing with. 

"Historically, it's a bird-in-the-hand approach," says "Treme" 
music supervisor Blake Leyh. who has ingratiated himself into 
the city's various musical communities during the last two years. 
"There's a certain amount of education that goes on with any 
music that's close to the ground like bounce, Cajun, blues and 
even some jazz musicians. They haven't all had contact with the 
mainstream music community. There are times when you have 
to help them understand how the business works.• 

"lreme" has earned trust by consciously working to steer money 
into the pockets of New Orleans musicians and songwriters, hiring 
actual bands to perform rather than actors, and by allowing younger 
artists' songs to land on the show, not just Big Easy standards. 

"You could postulate about the trickle-down effect because 
'Treme' folks go out of their way to make sure they are doing the 
right thing to get money to artists who need it the most, making 
sure synch money goes to the artists," says Scott Aiges, who comes 
in contact with countless local musicians in his capacity as direc
torof programs for the New Orleans Jazz& Heritage foundation. 

"The diligence with which 
they have done that means 
dozens of musicians are able to pay their rent and susta in their 
livelihood in ways they otherwise wouldn't." 

Leyh projects that tl1e second season of"Treme" will match 
the S 1 million-plus in appearance and synch fees that he says the 
show paid to local musicians during its fust season. 

Performers in the first three episodes of the new season in
clude Ruffins, brass bands Hot 8 and Baby Boyz, Steve Earle, the 
Subdudes, the fictional Soul Apostles featuring Antoine Batiste 
(played by Wendell Pierce) and bounce artist 10th Ward Buck. 

Slated to make appearances later in the season are the Rebirth 
Brass Band, Cyril Neville, Walter "Wolfman" Washington. Steve 
Riley, Al •'Carnival Time" Johnson and George Porter. More Cajun, 
country and zydeco music is forthcoming as well. 

The debut episode of the seco:nd season features about a dozen 
performances, one of which is a club performance by rapper Ju• 
venile with funk band Galactic and the Dirty Dozen Band. None 
of the artists had ever met prior to the show. 

"We write it and cross our fingers that our music supervisors 
can workout the logistics." says Eric Ove rmyer, who produces the 
show with David Simon. 

Fortunately for the producer.s and Leyh, enlisting musicians 
is easier than it was for the first season, when they shot eight 
episodes before the series premiere. 

"Until we were on the air, we had to overcome the New Or-

BIG EASIER 
Jazz Fest Organizer Helps Local 
Musicians Adapt To Modern Music Biz 
A recurring theme in the HBO drama "Treme" is the discrep
ancy between how New Orleans musicians conduct business 
and the way the rest of the music industry operates. 

A key scene in the third episode of season two amplifies 
that point: A Jazz trumpeter 's CD sales are slumping, and he 
doesn"t have a Facebook or Myspace page, or a website for 
his band. While the scene was set in late 2006, it still has rel
evance to how New Orleans musicians continue to adjust to 
new economic realities five years after Hurricane Katrina. 

To assist In this effort, the New Orleans Jazz & Heritage 
Foundation, organizer of Jazz Fest, is presenting the fourth 
annual Sync Up conference April 29-30 and May 6-7 at the 
New Orleans Museum of Art. 

Coinciding with Jazz Fest, Sync Up's programming is aimed 
at educating musicians about new opportunities In touring, 

leans suspiciousness of Hollywood, which has portrayed the 
city somewhat poorly," Overmyer says. "We're over that hump. 
I may be blissfully unaware, but people in the city have been 
very cooperative ." 

Ala time when New Orleans streets are becoming increasingly 
popula ted with film crews thanks to a Louisiana tax credit for 
movies shot in the state, "Treme" has drawn a local following for 
using the city as the city and not as a stand-in for another locale. 

Bennie Pete, the tuba-playing leader of the Hot 8, co,udn't fit the 
first season's shooting sched,ue into the band's calendar. But the act 
appears in fourofthe first eight episodes of season two. Separately. 
band trumpeter Terrell Batiste has become a fixture on the show. 

Eager to participate, Pete became a fan of"Treme," he says, for 
showing the city according to "a New Orleanian's point of view 
versus someone visiting the town." The show takes place in the 
months follo,ving Hurricane Katrina, chronicling the struggles 
oflocal musicians and other Crescent City residents as they cope 
with its aftermath. 

Pete is especially keen on the coming season's focus on the crime 
wave that disrnpted life in the city as many displaced res
idents began returning after Katrina. The topic hits home 
for him: Four members of the Hot 8, founded in 1995, 
were murdered between 2004 and 2007. "Crime is a re
ality in New Orleans." he says, noting that he hopes the 
show will also chronicle the tensions that have arisen as 
newcomers have bought up real estate and politicians 
have instituted noise ordinances that have largely shut 
down street pe1formances by brass bands. 

The Hot 8 will perform at HBO's "Treme" season 
premiere party in New York on April 21 . Pete is hoping 

the band's second stud io album will be pressed and available be
fore the 11-show season ends, at which time it will be wrapping 
up a U.S. tour opening for Lauryn Hill and heading overseas to 
play festivals. 

Meanwhile, New York-based Absolutely Live Entertainment, 
headed by veteran festival producer Danny Melnick, is produc
ing a tour called A Night in Treme that has been booked forninc 
dates this summer, beginning June 10at Davies Symphony Hall 
in San Francisco. The concerts will include performances by 
acts featured on the show, such as Ruffins, the Rebirth Brass 
Band, Dr. Michael White, Donald Harrison and Big Sam 
Williams. The tour borrows its name from a one-off benefit show 
held at New Orleans' House of Blues last August on the fifth 
anniversary of Katrina. 

Melnick says he hopes to book additional dates in the winter 
and spring leading u p to, one hopes, season three of "Treme." 
HBO is participating in the promotion of the shows but has no 
other connection. "It's not about a TV show." he says of the tour, 
wh ich will include recorded-and for some dates. live-narra
tion from "Treme" star Pierce. ···1rs about everything that hap
pened before the storm. We want to entertain and educate, make 
sure people understand the history and what this music means 
to the world- without preaching. Rebirth is there to party.· 

And, Basin Street's Samuels hopes, to sell a few CDs. 

licensing and onllne marketing. "Glee" music supervisor P.J . 
Bloom, rapper Myst ikal and Bonnaroo co-founder Ashley 
Capps are scheduled to be among the speakers. Panel discus
sions will cover such topics as music festival curation, a ltema
tive distribution channels and touring opportunities in Australia. 

For more Information, go to Jazzandheritage.org/ sync-up. 
-PG 
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SCOR 
GROSS/ ARTIST(S) 
TICKET PRICE{ S) Venue, Date 

Attendance 
Cl:l()aC!ty Promoter 

$7,530,500 USHER, TREY SONGZ, THE POTBELLEEZ 

i~~:;;~~7~} ~te2:.i;9na, Sydney, M;;lrch 23· ~:1~1~our shows Frontier Tou, lng 

CELINE DION $5,551,925 
$250/$175/$140/ 
$55 ~=S-,~~2i~~6 ~~;,_6

~ 11outs Concerts West/AEG Live 

$4,254,760 THE POP FESTIVAL: SHAKIRA, ZIGGY MARLEY, TRAIN & OTHERS 
(7.Ml.065 reai~) Est.idle do Morumbl, S.lo Paulo, 4 5,417 
$297.9V$23.83 Marc::h 19 so.ooo Evenpro/Water Brother, Mondo Entretenimento 

RICKY MARTIN $3,908,348 
$200/$20 Coliseo de P-uerto Alco, Hate 

Roy, Pu@rto Rlc:o, March 25·28 ~.!M.1ou, sha,vs Tony Mojen• E'nte,to;nment 

$3,577.220 
(5.q38.005 r~;u<,) 
$210.85/$ 30.12 

$3,362,120 

IRON MAIDEN 
Est,dlo do Mo rumbl, SAO Paulo, 44,010 
March 26 SO.OCX) 

THE POP FESTIVAL: SHAKIRA, TRAIN 

~~:~~~~~~} ~~~.~~:~~~ ~i~{: fj>livar, &.~! 
$3,255,590 
(€2.467,530) 
$5037/$2969 

$2,812,520 
(El.740.580) 
$52.52/$16.16 

$2,508,840 
(tl.821,656) 
$48.:20/$27.$4 

$2,350,340 

NATALIA MEETS ANASTACIA 

THE X FACTOR LIVE 

02 Arena, London, March 19 -20 

ALEX AGNEW 

THE X FACTOR LIVE 

75,154 
80,874 ~ 1J( shows 

56,200 
three s.eilou~s 

Evenpro/Water Brother, Mondo Entretenimento 

Evenpro/Water Brother 

PSE 8elglum 

3A Entertainment 

Smart-Lab 

~~~:;s~8
4
8
/2 ~:~~~:~:~. t:.\t~nni,N~,~~12'..'f'3 ::~

3fou• s~ows 3A Entortalnment 

$2,140,890 
(3.5"&005 ,ea,s) 
$480.02/$.37.50 

$1,912,170 
(£1,180,425) 
$52.65/$26.73 

$1,882,260 

THE POP FESTIVAL: SHAKIRA, ZIGGY MARLEY, TRAIN & OTHERS 

THE X FACTOR LIVE 

19,943 
23.400 

Evanpro/Watar Brothar, Mondo Entretanlmanto 

~~b~19~2b Birmingham, England, JJ:t 4c,Ofour show':S 3A Entertainment 

KYLIE MINOGUE, ULTRA GIRLS 

~~~::,i~~JO ~ntn:.'G~o!;s!~l~~~30 ~i'.~~Othree ~hows 3A Entertainm@nt 

$1,868,410 THE POP FESTIVAL: SHAKIRA, TRAIN, BOMBA STEREO & OTHERS 
~~~~~~ ~~~~~ebr~~~:r~~rar, 8ogot3, ~i:~ Evenpro/Water Brother 

$1,817,720 LIONEL RICHIE, GUY SEBASTIAN 
f~:Z~~~:') !~: t~lf~.~:{;~~•tibboume, ~:.~~3two shows Frontier Tour ing 

$1,789,900 
(E.1,l00,175) 
$52.87/$26..84 

$1,769,362 
($l~SC61~ 
$153.97/$71.78 

$1,739,160 
(€1.259.040) 
$73.2V$46 97 

$1,712,826 
$18:175,/$52 

$1,563,797 
$175/S4950 

$1,555,789 
$181.50/$51.25 

$1,386,115 
$175/SA950 

$1,380,353 
$175/$4950 

$1,320,994 
$152/$52 

$1,307,340 
([007,253) 
$52.63/!,16.19 

$1,302,951 
$175/S4950 

$1,147,055 
$17Q/$53 50 

$1,131,558 
$125/$4750 

$1,109,565 
$69 50/$49 50 

THE X FACTOR LIVE 
w amblay Arena, London, 
Marc.h 5-6 

35,620 
38,2-48 four shows 

ROD STEWART & STEVIE NICKS 
Air Canada c anha, Toronto. 
Aprll 2 

USHER 
Sportpalels, Antwarp, B~glum, 
March 2, 7 

31,248 
31.812 two ShO',.vS 

LADY GAGA, SCISSOR SISTERS 
MGM Grand Garden, Las Vt1gas, 
Marc.h 2S 

LADY GAGA, SCISSOR SISTERS 
Oracle Arena, 0.}kland, Calif., 
March 22 

LADY GAGA, SCISSOR SISTERS 
Staples Center, Los Angeles, 
Marc.h 28 

LADY GAGA, SCISSOR SISTERS 
U.S. A irways Center, Phoenix, 
Marc.h 26 

14,166 
~ l out 

LADY GAGA, SCISSOR SISTERS 
Honda Center, Anaheim, Calif ., 
Marc.h 31 

13,026 
~ lfout 

ROD STEWART & STEVIE NICKS 
TO Garden, Boston, March 30 

THE X FACTOR LIVE 

LADY GAGA, SCISSOR SISTERS 
Power 8al;1nce Pavlllon, 
S;1crame~to, Calif., March 23 

14,285 
sellout 

LADY GAGA, SCISSOR SISTERS 
Viejas Arena, San Diego, March 29 ~~;u~ 

ERIC CLAPTON, LOS LOBOS 
MGM Grand Garden, Las v~as, 12,342 
March 5 13,205 

FURTHUR 
Radio Cit y Music Hall, Naw York, 17i827 
March 25-27 three sellouts 

3A Entertainment 

l ive Nation Canada 

Greenhouse Talent 

Live Nation Global Touring 

Live Nation Global Touring 

Uva Nation Global Touring 

U ve Nation Global Touring 

U va Natio n Global Touring 

Bill Blumenreich Presents 

l ive Nation Global Touring 

l ive Nation Global Touring 

Bill Silva Presents 

AEG Live 

$1,029,350 THE POP FESTIVAL: SHAKIRA, TRAIN, ZIGGY MARLEY 
a.s74.933rv?tmso~ Estadlo unfv@rsldad San Marcos, 13,359 
$42965/$2148 Lima, Peru, March 25 N.000 

$1,001,686 
$60/$20 

BLUE MAN GROUP 

Evenpro/Water Brother 

j ~ 
~Ji I $926,864 
.!:!.8 (E.570,185) 
P, $52.83/$26.82 

d I $897,076 

THE X FACTOR LIVE 

~.ri (£554.813) 
} { $'>2.55/$2668 

THE X FACTOR LIVE 
Motorpoint Arena, Sheffield, 
England , March 1·2 

IRON MAIDEN ~~ II $891,477 

~l Iii ~~~~~:;$;i~~) g~~~~:oM~~l~~'l~elson, Brasilia, 

17,853 
19,000 two shows 

8,375 
12.900 

3A Entertainment 

Evonpro/Wat@r Brother, Mondo Entret@nlmonto 

~~ I $882,366 lhi•J:•;t•Si•]3: 
~ (lA65·5

31
12 ,e,;:w:;.) HSBC Arena, Rio de Janeiro, 11,709 Evonpro/Wat@r Brothar, Mondo Entr@tanlmanto !i~ ~--$_2_•0_ .• _ $_3_6_.n __ M_••-ch_ 2a ________ 1_3._so_o ___________________ _ 

Let The Beat Build 
Lil Wayne Tour Producer Shawn Gee On Weezy 
And The Growth Of Hip -Hop Touring 

touring does. " It was like, 'OK, do I go off and 
do this commercial, do I go and do trus pub-
1 ishing deal, or do I spend a year on the road 
to grind and build my base~·" Gee says. "Ob· 
viously, the answer was' Do this publishing 
deal,' or 'Do this side artist feature, because I 
can make that money quickly.'" 

Fast ,for ward to today and many of those 
revenue streams have e ither dried up or been 
greatly reduced. "Now everyone's looking at 
touring and saying, 'Hey, this is still a source 
of revenue for artists so that they can go out 
and make some money, earn a living,'" Gee 
says. "But for those artists that haven't taken 
the t ime to truly build their touring base, 

that's where you see an artist that 
has a high profile from a public

~ , '.f<" t -
ity perspective and maybe even 
a recording perspective that has 
to go out and start playing clubs 
because they've never gone out 
and toured." 

~· _,.,,;,,;;, 

Strategic planning: SHAWN GEE 
and LIL WAYNE ' 

What it basically means isa hit 
song doesn't equal a hit touring 
act, something that's trne in any 
genre. What did Gee m ake oflast 
year's blood bath in the broad er 

A
n accepted fact ofl i fe si nee the early 
'90s had been that hip-hop touring 
seldom paralleled the success of the 
genre at raclio and retail. There were 

numerous hypotheses as to wh y this was, but 
whatever the reason, that dynamic has changed. 

Fe w rappers know that as well as Lil 
Wayne, whose trailblazing success as an 
arena l1eadl iner continues with h is current 
I Am Music 11 tour. It's his first since being 
released in November from New York's Rik

touring market? He says it was a 
" night to quality" that benefited acts that had 
worked hard to build a l ive fan base. 

Consumers "had to make a decision with 
their hard-earned dollars," he says. " 'Is it going 
to be trus act that I saw in the dive bar, then a 
club, then a theater, and now is pu tting to
gether a package for an arena) Or am I going 
to sec th is act that has had a couple of hits on 
the radio but I've never really attached to~·" 

Even t hough he enjoyed success as a 
recording artis t in the '90s and 2000s, Lil 

e rs Island prison, where he 
se rv ed e ight months on a 
weapons charge. 

Shawn Gee, who has been 
tour producer/tour business 
manager for the hip-hop star 's 
last three treks, says Lil Wayne 
"defini tely unders tands the 
importance of 1 ive perform
ance and bui lding a connec
tion with fans." 

OnThe 
Road 

Wayne also devoted a lot of en
ergy and resources to tourin g, 
even when it wasn' t as prof
itable for him as it is today. "A 
couple of year s ago we sat down 
and truly put toge ther a strat
egy around his touring busi 
ness and we've been able to take 
i t to where he is now," Gee says. 

The historical disparity in hip-hop between 
touring and success at retail and radio r elates 
to both market conditions back in the day and 
the harsh real ities of touring in any era, says 
Gee, a principal at Sports and Entertainment 
Financial Group in Philadelprua. 

"Back in the '90s and the early 2000s, the 
revenue stream s were plentiful, not only for 
hip-hop artists, but for the music business in 

general," he says. "When you look a tan artist's 
overall business model, especially successful 
artists, they were getting huge sums of money 
from publishing advances, from recording ad
vances from the labels, from branding and en
dorsements . Touring as a whole was a smaller 
portion of the pie in te rms of the overall b usi 
ness model and revenue streams of the times." 

Those revenue streams required much less 
commitment of time, money and effort than 
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Today, Wayne is averaging bet
ter than 10,000 per n ight at are

nas. Prior to m s Rikers Island stint, he grossed 
$ 15 m illion on just 28 shows of the Young 
Money tour of July-September 2009 and $24 
million on his first I Am Music tour from 41 
shows in first-quarter 2009, according to Bill
board Boxscore. 

Gee credits Wayne, Jay•Z and Kanye West 
for leading the way for a new group ofrup-hop 
artists, like Drake and W iz Khalifa, who are 
placing more emphasis on touring. 

"They've shown that hip-hop is a viable 
genre from a touring perspec tive, if done 
correctly," he says. "You can't ignore the core 
tene ts of touring, wh ich is packaging and 
pricing. Th at's not just related to hip-hop
that's touring." 

bl•z For 24/7 touring news and analysts, see 
• billboard.biz/touring. 
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WhoIAm 
Christian Chavez's Provocative 'Libertad' 
Video Finds Fast Audience On YouTube 

In 2007, when he was still a member 
of Mexican teen pop sextet RBD, Chris
tian Chavez came out of the closet. 

"Don't judge me for being honest," 
Chavez wrote on the group's website. 

Apparently, no one has, judging by 
the extraordinary response to Chavez's 
risque new video, "Libertad." 

Uploaded to YouTube on March 26, 
the glossy five-minute
plus clip generated more 
than 1 million views in 
just three days, aided by 
props from celebrity blog
ger Perez Hilton, who 
makes a ca mco appear
anee. "It's inspired us to 
unleash our own LIBER
TAD," Hilton gushed at 
PerezHilton.com. 

Latin 
Notas 
~ 

The video mixes shots of Chavez and 
ex-RBD member Anahi partying in a 
surreal club setting with snippets of 
news footage of slain gay righ ts icon 
Harvey Milk, professed homophobes 
like Iranian President Mahmoud Ah
madlneJad and evangelist Pat Robert
son. Most striking of all are two scenes 
of young men kissing, a rare display of 

gay love in a Latin music video. 
When Chavez declared he was gay, 

RBD, signed to EM I Televisa, was an 
international sensat ion with U.S. 
album sales of more than 2 million 
units at the time, according to Nielsen 
SoundScan. But since the group broke 
up in 2008, the top-selling album by a 
former RBD member has been Anahrs 

2009 solo album, "M i 
Dclirio," which has sold 
only 11,000 units in the 
United States, according 
to SoundScan. 

Although Chavez's 
com ing out didn't pro
voke a backlash among 
fans, the fact remained 
that there wasn't a recent 
blueprint available on 

how to handle a Spanish-language re
lease by an openly gay major artist. 

Chavez co-wrote "libertad" with 
Samo, vocalist for Mexican pop trio 
Camila, and had wanted to include it 
on his solo debut, "Almas Transpar
entes." But his label EM! deemed the 
song too over the top, so it stayed off 
the album, which mostly comprised 

Horacio Palencia took home BM l's 2011 Latin songwriter of the 
year award on the strength of three blockbuster hits: "Me Gusta 
To do de Ti" and " Mi Complemento"-both record ed by La 
Arrolladora Banda el Limon-and "Otro de Esos Cuentos:• re
corded by Banda Pequeiios Musical. 

In an interview, Palencia, who is also a finalist for Billboard's 
Latin songwriter of the year award, discusses his craft. 

A kiss is just a kiss: A scene 
from the video for Christian 
Chavez's "Libertad." 

gender-neutral ballads. 
In the end, "Al mas" failed to spark 

much interest, sel ling only 1,000 units 
in the United States since its March 
2010 release, according to SoundScan. 
Chavez subsequently asked to be re
leased from his contract and parted 
ways amicably wi th EMI. 

''I'd signed with EM l for four al
bums,· says Chavez, who's on tour in 
Brazil. "But I think they had a totally 
different vision of me as an artist than 
what I wanted to convey." 

"libertad" finally reached the mar
ket as a digital single on peerT6H, a 
join t-venture label and music pubHsh
ing company owned by peermusic and 
the Sixth House (T6H), the Los Ange
les artist management firm co-founded 
by Chavez's manager Gillermo Rosas. 

n in demand: 
CIO PALENCIA 

Although Chavez is signed as a song
writer with Warner/Chappell Music, 
"we simply said, 'We have a track, we 
havea label,iet'sputit out,' "peermu
sic A&Rdirector Yvonne Drazan says. 

But so far, the video has captured 
more attention than the single, wh ich 
has sold only 1.,000 downloads in the 
United States, according to SoundScan. 
Still, Rosas is planning to release more 
m usic by Chavez, possibly on peerT6H, 
which released "Somos," a solo album 
by another RBD alumnus, Christo
pher Von Uckerman, in November. 

"We'll find the best way to give Chris
tian the in ternational projection he 
needs," Rosas says. 

.biz For 24/7 Latin news and 
analysis, see billboard.biz/ latin. 

How did you start composing? 
I was influenced by an uncle 
who's a composer. I've played 
keyboards, a little guitar and 
electric bass since I was 8 or 
9. I began writing at 16, always 
dreaming that some artist or 
band would record my songs. 
When I turned 18, I began to 
seriously promote my music 
and work started coming in. 

knocked on their door. I had 
a CD in my hand, but it was 
completely unplanned. For
tunately, [Arrolladora pro
d ucer ] Fernando Camacho 
was there and he heard a few 
of my songs. He said they 
weren't right for the band, but 
he told me what they were 
looking for and eventually, 
they recorded a song called 
"La Esencia de Tu Vida.· 

with any publisher. I have 
songs on Arpa Musical, on 
Sony, on Universal. I've been 
offered lucrative exclusive 
contracts many times, but in 
a way tha I keeps many im por
tant acts from rccordi ng your 
songs. Wi thin regional Mex
ican music, you wor k as a 
team, and one of the ways you 
do that is signing your songs 
to the publishing company 
the artist wan ts. l keep my 
100% of my writer's share, but 
the publishing I give to the 
company that signs the song. 

Your songs have been 
recorded by so many acts. 
D o you write speclflca lly 
for a n artist or what ever 
you feel like writing? 
Lately I've gotten so many re
quests that yes, I dowritealmost 
by commission. I tailor the song 
to the feeling of each artist. 

a song for the soundtrack of a 
Mexican movie called "Sal
vando Al Soldado Perez.• It was 
going to b e performed by 
Chavela Vargas. And it was 
something completely differ
ent from what r normally do, 
because it had to be linked to a 
story and a plot, and of course, 
being very true to Cha vela's 
style. I had to Hsten to a Jot of 
her m usic, but it worked out. 

A large part of your suc
cess has been tied to Ar
ro llad o ra . Ho w di d t hat 
relationship come about? 
One day in Mazatlan [Mexico], 
someone pointed their office 
out to me, and I literally 

The songs recorded by Ar
rolladora are signed to the 
band 's pub lishing com
pany, RCP, but you're not 
the group's exclusive writer. 
I don't have an exclusive deal 

What was the most chal
l enging assignment? 

Universal Music asked me for -Leila Cobo 

EN ESPAf.lOL: All the great Latin music coverage 
.corn you've come to expect from Blllboard-ln Spanish! 

Billboardenespanol.com. 
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MARIA CONCHITA 
A LONSO SIGNS WITH 
SIERRALTA 
Actress/singer Maria Conchita 
Alonso has singed an exclusive 
manage ment d eal for he r mu
sical career with Sierralta En
tertainment in Miami, Under 
the deal, Sierralta will also re
cord and release Alonso's next 
a lbum a nd will prod uce he r 
forthcoming tour. The a s-yet
unnamed album will include 
new versions of her previo us 
hits, including 11Acariciame" 
and "Noche de Copas," and four 
new tracks co-written by Alonso. 
Sierralta a lso manages Bertin 
OsbomeandJose Luis "El Puma" 
Rodriguez, among others. 

DON OMAR TO JOIN 
SOCIAL NETWORK 
PANEL AT LATIN MUSIC 
CONFERENCE 
Urban star Don Omar will par
ticipate in a panel discussion 
about monetizing social net
work accounts at the upcom
ing Billboard Latin Music Con
ference, presented by State 
Farm In association with AT&T. 

Omar has been a steady 
presence on Billboard's Social 
50 chart since its inception in 
December. He has 4 ,3 million 
likes on Facebook and more 
than 149,000 Twitter followers. 
His video for "Danza Kuduro," 
featuring Lucenzo, has gener
ated more than 110 million 
views on YouTube. 

He will share the stage with 
Facebook VP for Latin America 
Alexandre Hohagen, Google 
Latin America head of busi
ness development Rodrigo 
Paranhos Velloso and Univer
sal Music Latin Entertainment 
director of product develop
ment Horacio Rodriguez. The 
panel will be moderated by 
Telemundo VP of integrated 
solutions and digital media 
Borja Perez. Omar will also per
form at the Billboard Latin Mu
sic Awards, which will air live 
Aprll 28 on Telemundo. 

The Billboard Latin Music 
Conference takes place April 
26-27 at the Eden Roe Resort 
in Miami. For more information, 
go to blllboardlatlnconference 
.com. -LC 
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Grammy Changes 
The Recording Academy Trims, Eliminates Some Categories; Response Is Mixed 

Next year's 54th annual Grammy Awards will have 78 cate
gories, a reduction from the 109 awards handed out at the 53rd 
ceremony and the result ofa comprehensive study of the awards 
that the Recording Academy began in 2009. 

To reduce the total, the academy consolidated gender-based 
categories in pop, R&B, rock and country into a single "per• 
formance" award; eliminated several instrumental categories; 
and tightened up the American roots music field. Categories 
that had trad itional and contemporary categories have been 
condensed as well; best classical album was cut, too. 

"What makes it a little complicated is that each area has its 
own unique properties," Recording Academy president/CEO 
Neil Portnow told Billboard after the announcement was made 
on April 6. "Our intention was to fit everything into neat boxes, 
structure everything precisely the same. Once we got down to 
specifics in pulling it all apart, there were reasons why we wen t 
a little outside the box." 

The consolidation means the genre of R&B has four awards in
stead of eight; rock, country and pop have four awards each instead 
of seven. There is no award for a group in R&B or rap, but there is one 
for rock, pop and country. Gospel, meanwhile, will have five awards. 

Those results, Recording Academy VP of awards Bill Freimuth 
says, are responses to "what these communities wan t. They let 
us know whlch awards they felt were the most important." In 
rap and R& B, for example, research showed that duo/group 
performances were often pairs of stars who had collaborated 
and wasn't indicative of the genre as a whole. 

i ·\kJ,iO•~ii BY BILL WERDE 

Freimuth broke down the thinking behind gospel categories 
as an example. "When we reached out to the community, we 
learned that there is a gospel-urban-soul gospel and a contem
porary Christian music, and both felt they should each have 
four categories. What we ended up with, because it made sense 
to them, is that they each have an album category and a song· 
writing award because songwriting is paramount in their esti
mation. Then they still wanted a performance category for 
singles and tracks. We felt that unified the field." 

Prior to the announcement, the academy had only alerted 
employees at its Santa Monica, Calif, headquarters and its 12 
chapters about the changes. There were rule changes as well
each category must have at least 40 artist entries to move for
ward and members may now vote in 20 categories plus the four 
general awards. But reaction was focused on the category changes. 

Twitter feeds were overloaded with negative com men ts, 
mostly how independen t artists would be shut out of the 
Grammy process. The Roots' Ahmir "?uestlove· Thompson, 
who won three Grammys at this year's ceremony, one of which 
was in a category that has been cut, tweeted, "At the rate where 
minions like the Roots were winning left & right thls year I 
knew the Grammy's would pull this revoke category shit." 

Metal force Records co-owner/president Missi Callazzo agrees 
with the decision to trim the number of awards, but says the 
academy made a misstep in an area of interest to her, hard rock 
and heavy metal, which is now a single category. "What they 
don't do is replicate what people are buying in the real world," 

'It's All About The Votes' 
ratings have been d oing 
quite well. 

Yes. \Ve [improved ratings] 
l0% three years ago, and 35% 
last year. This year's show, we 
h ad ano ther spi ke, which 
made it the most viewed in 
11 years. 

Recording Academy Chief Neil Portnow On The Grammys 
And Branding Executive Steve Stoute's Critique 

Roll with the changes: Recording Academy 
president/CEO NEIL PORTNOW 
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While most Americans may 
be familiar with Neil Portnow 
as "the guy that talks about 
the business" amid all the e-x
citlng televised performances 
at the Grammy Awards, those 
in the industry know him as 
president/ CEO of the Re
cording Academy. But Port
now wears many hats concur
rently, Including president/ 
CEO of MusiCares and the 
Grammy Foundation, as well 
as chairman of the Grammy 
Muse um and trustee and 
member of the executive 
committee of the Latin Re
cording Academy. 

Wit h ratings up substan
tially for the show- this year's 
telecast enjoye d its best 
viewership in more than a 
decade- fund-raising efforts 
at a peak and new voting cat
egories and guidelines (se e 
story, above), Portnow was 
happy to catch up with us .at 
his spacious office in Santa 
Monica, Calif. 

Congratulations. Grammy 

An d you r e c entl y r e 
negoti ated your deal 
w it h CBS? 
We did a short-term deal 
about a year ago for a couple 
of additional shows for this 
specific contract. Now we'll be 
in the process oflooking at the 
long-term future. 

What was your f avorite 
moment from this year's 
Grammys? 
It's a hard question for me to 
answer .. . I'm going to go a 
little out of my comfort zone 
and say that when you have a 
Mick Jagger for the first time 
on the Grammys ... For me, 
personally, to have anyth ing 
to do with that happening, it's 
pretty exciting. 

What we r e you r first 
thoughts when you saw 
branding execut ive Steve 
Stoute's full-page ad In the 
New York Times, In which 
he criticized the Grammys 

says Callazzo, who has found some of the academy's decisions 
on the eligibil ity of her releases puzzling. 

Producer Jimmy Jam, former chairman of the academy's 
board of trustees, said after the announcement was made: ''It's 
exciting that, let's say, Alicia Keys is aga inst Usher. I think that's 
pretty cool. It's the best of the best of the best, which should 
make for an exciting show and exciting competition." 

bi For more on the Record ing Academy's April 6 . z 
announcement, go to Billboard.biz. 

for being out of touch with 
popular culture? 

First thing is a lot ofit doesn't 
make complete sense to me. 
Some ofit seems to be based 
on things that aren't the case 
... And then I thought, "If 
he has some serious issues, 
whlch it seems that he does 

I wish that th is had 
started with a phone call be
cause I 'm very accessible." 
. . . My reaction was, "0 K, 
I'm not sure of what the big 
picture here is in terms of 
who's trying to accomplish 
what." I do know there are cl
ements of what I read that tell 
me that he or whoever is in
volved doesn't understand a 
lot about what we do or have 
the full story. 

You've since had a phone 
conversation w ith Stoute. 
What was the tone? 
Always cordial. And I said, "If 
you're serious about wanting 
to sec some lhings change, 
you have to understand how 
the organization works.· Be· 
cause it's not going to change 
just because you say [you] 
want it to. There's ways to get 
the change and we're on the 
same page as far as diversity 
being important to thls organ• 
ization. Fairness is important. 

Process is important. So, 
some of the issues that [peo• 
plel raise, [they] could help us 
achieve this. 

And by the way, it's very 
basic at the end of the day. It's 
a democratic vote. If the peo
ple that you wished had re
ceived Grammys who didn't 
lost by one vote and some
body in your const ituency 
didn't vote or isn't a member, 
it's very simple: Make sure 
they're a member and make 
sure they vote. 

And you'll be meeting with 
St eve shortly? 
Yes ... He'd like to see more 
diversity and more of certain 
communities involved (so 
that] the results might be a lit• 
tie different. 

And you w ant that too? 
Of course. I've said [that] if 
you can help recruit mem
bers from constituencies 
that we want or we perhaps 
don't have enough of, that's 
a good thing. When i t 
comes to the results of the 
Grammy recipients, it's all 
about the votes . 

For more from. Billboard's 
interview with Portn.ow, go to 

Billboard.biz. 



More at magazinesdownload.com or ebook-free-download.net

The Measure of 

The Power of 

• 
Music's most influential charts have gone mobile. 

Download the new Bil lboard Chart App today and get 
access to f if teen charts and 60 years of chart archives 
- anytime, anywhere. 

!B 

http://ebook-free-download.net/


• ~ , ' 
.,.., .. 

• . ., 
-~ 

... 

r ' ( 
I ( 

, \ ( \I 

14 I BILLBOARD I APRIL 16, 2011 



More at magazinesdownload.com or ebook-free-download.net

COUNTRY 
BRAD PAISLEY'S 
IMMACULATELY CRAFTED 
NEW ALBUM AIMS TO DEFINE 
AND HONOR COUNTRY MUSIC. 
AND WITH HELP FROM DON 
HENLEY, CLINT EASTWOOD, 
SHERYL CROW, CARRIE 
UNDERWOOD AND 
(YES, THAn ALABAMA, HE'S 
HIT THE NAIL ON THE HEAD 
BY DEBORAH EVANS PRICE 

When Brad Paisley and longtime friend/collaborator Chris 
DuBois wrote "This ls Country Music," they knew they'd penned 
more than a catcl1y title track. They had a blueprin t. 

"The song itself is what inspired the album, which is the 
best way to have an album come about," Paisley says as he sinks 

into an overstuffed chair at home on his 85-acre spread out
sidc Nashville. • 'This Is Country Music' is track one. It sets 
the tone. And from then on, all the songs on the album fill cer
tain slots and pain t the rest of the pictme. It's almost like that's 
the opening credits, and then you have the rest of the movie 
to follow." 

What follows is Paisley's thoughtful, loving homage to coun
try music and the elements that define it. Many artists (like 
Alan Jackson , Martina McBride, Lorrie Morgan, Tanya Tucker, 
Patty Loveless and Dolly Parton, for example) record an album 
of covers to honor their heroes. The Country Music Assn.'s 
reigning entertainer of the year mose a more challenging route: 
H e co-wrote 12 of the 15 songs on his new Arista Nashville 
album . His ninth studio effort, it drops May 24. 

"I'm not comfortable doing a covers album," Paisley says. 
'Those songs have been done as well as they could've been done 
or they wouldn't have been hits. No one needs to recut 'He 
Stopped Loving Her Today.' George Jones recut 'Hello Darlin' ' 
in honor of Conway [Twitty) and between those two, you can 
put that one to rest. .. Same with 'A Country Boy Can Survive,' 
and 'Take Mc Home Country Roads' ... I wanted the album to 
be 'TI1is Is Country Music' now, not then." 

"This Is Country Music" covers an expanse of emotional ter
ritory-from childhood cancer on the poignant "One ofThose 
Lives" to the secrets of sustaining a relationship on "Love Her 
Like She's Leaving," whim features special g,,est Don Henley. 
Paisley even takes extra verses written for "This Is Country 
Music" that were too long to be included in the single version 
and uses them as intros for other songs on the record. 

Paisley says he took a different, more universal approarn 
on his new album than he did on 2009's "American Saturday 
Night,• which he says includes some of the most personal 
songs he'd ever written. On the new album, he once again 
worked with producer Frank Rogers, a friend since their days 
together at Belmont University, who has produced all of Pais
ley's records. (Paisley, Rogers and DuBois are partners in Sea 
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"WE'RE IN AN EXCITING POSITION WITH THE NEW BRAD MUSIC. RARELY DO WE 
Gayle Publishlng, whlch launched in 1999 and has expanded 
to include a label imprint.) As for writing, Paisley turned to 
frequent collaborators like DuBois, Kelley Lovelace, Ashley 
Gorley and lee Thomas Mill er. 

Sonically, Paisley serves up a smorgasbord, tipping h is hat 
to surf guitar legend Dick Dale with "Working On a Tan" and 
enlisting Academy Award winner Clint Eastwood to whistle on 
an instrumental aptly titled "Eastwood," which features Pais
ley's sons, Huck, 4, and Jasper, nearly 2, in a short in tro. Pais
ley's albums always include an instrumental number and a 
gospel song. so for the new set. he recorded the classic "Life's 
Railway to Heaven" with special guests Sheryl Crow, Marty Stu
art and Car l Jackson. 

• Brad not only delivers for his fans what they want and have 
come to expect," Sony Music Nashville chairman/CEO Gary 
Overton says, "but he has surprises for them too. There's an 
unbelievable duet with Carrie Unde rwood ["Remind Me"] . 

Brad actually turned his album in to us, then called to say that 
he didn't feel it was really finished, and asked for more time. 
We were already under a time crunch because of the immedi
ate reaction to 'This Is Country Music' that he debuted on the 
2010 CMAAwards show, and we had to ship the single to coun
try radio immediately. But Brad felt strongly that the album 
was missing one key piece. That's where the Underwood duct 
came from." 

The title track to "Thls Is Country Music" peaked at No. 2 on 
Billboard's Hot Country Songs chart. Paisley debuted second 
single "Old Alabama" during Country Radio Seminar (CRS), 
the annual Nashville gathering of country programmers that 
took place March 2-4. "Brad had a surprise for the crowd.· Over
ton says. "When Randy Owen, Teddy Gentry and Jeff Cook from 
Alabama took the stage with Brad to join him on the song, the 
room exploded. It was a once-in-a-lifetime moment. Alabama 
retired from performing together in 2004, and many of the pro
grammers were there when they were first introduced to radio 
many years ago." 

Paisley also k icked off the 46th annual Academy of Country 
Music Awards on April 3 in Las Vegas by performing "Old Al
abama· with Gentry, Owen and Cook. The number earned an 
enthusiastic standing ovation. It was a big moment for Paisley. 

PAISLEY 
ALBUM "This Is Country Music" 

LABEL Arista Nashville 

WORLDWIDE RELEASE May 24 

PRODUCER Frank Rogers 

EXECUTIVE PRODUCER Chris DuBois 

BIG DEALS Chevrolet 

SITES BradPalsley.com, Myspace.com/bradpaisley, 
Facebook.com/bradpalsley 

MANAGEMENT Bill Simmons, Fitzgerald Hartley 
Management 

AGENT Rob Beckham, Wllllam Morris Endeavor 

PROMOTER Brian O'Connell, Live Nation 

PUBLISHING Sea Gayle Music 

PUBLICITY Darlene Bieber, Schmidt Public Relations 

TWEETS @bradpalsley 

who grew up in Glen Dale, W.Va., listening to Alabama. "I was 
proud to have them," Paisl-ey says of Owen, Cook and Gentry 
recording with him on the tune, which incorporates Alabama's 
classic 1982 "Mountain Music" into a new song written by Pais
ley, Owen, DuBois and Dave Turnbull. 

"It's unique .. . a combination of a lot of things .. . blend
ing what they do and what I do. I was a fanatic growing up. 
Guys l ike me and Jason Al dean and Blake Shelton .. . we played 
'Tennessee River,' 'My Home's in Alabama,' ' Lady Down on 
love· and 'I'm in a Hurry' ... those were the songs you could
n't leave out of your set if you're from my generation. When 
you think about which bands influenced country music in a 
modern sense, it would be the Eagles and Alabama. You had 
Restless Heart, Exile and Highway 101 and stufflike that, but 
Alabama was the deal." 

Owen enjoyed working with Paisley. ''He was so kind," says 
the Country Music Hall of Farner, who sings on the track and 
plays the vintage guitar he used while recording "Mountain 
Music." "He's the real deal." 

Fusing classic Alabama with Paisley's neotraditional sound 
is proving to be a winning combination at radio. "Old Al
abama" is No. 16 on Hot Country Songs and clim bing. "We're 
in an exciting position with the new Brad music," Arista 
Nashville VP of national promotion Lesly Tyson says. "Rarely 
do we have two big hit records at radio before the album is in 
stores. Radio has an incredible opportunity with these tracks 
being released prior to the street date. It's a great advantage 
to be able to drive listeners to stations as the place to hear 'This 
Is Country MtLsic' and 'Old Alabama' from Brad before they 
can find them anywhere else." 

During CRS, Paisley played the new music for key country 
programmers. "The beauty of this is it's not a song; it's not a 
single- it's an album," says Nate Deaton, GM at country KRTY 
San Jose. Calif. "There are great songs, there's great sequenc
ing. It's brilliant." 

COUNTRY ROADS 
Paisley wrote his first song, "Born on Christmas Day," when 
he was 12, and h is school principal recruited him to perform 
at a Rotary Club luncheon . The director of"The Wheeling 
Jam boree" then invited him to perform on the West Virginia
based show. which aired on WWVA. Paisley's first big gig was 
opening for the Judds. "I was l 3," he says. "That was in 1985, 
so you know the Judds were rocking. The opening slots kept 
coming. I was on there every other week-Jimmy Dickens 
and Steve Wariner and George Jones, Roy Clark, Ricky Skaggs 
and Vince Gill, Exile and Desert Rose Band, Ni tty Gritty Dirt 
Band, Dwight Yoakum-everybody came through there. l got 
to see them all." 

Like many aspiring artists. Paisley made the trek to Music 
City looking for stardom. " l did visi t. I'm glad I didn't move 
here. I wouldn't have been Taylor Swift. I was sort ofTaylor not
so-swift," he says with a grin. "I needed seasoning and proba
bly still do. But luckily I made it." 

Paisley performed on "Jamboree" until he was 20. when he 
moved to Nashville to attend Belmont University. During col
lege, he interned at ASCAP, Atlantic Records and Fitzgerald 
Hartley Management, which now handles h is career. He signed 
with Arista and his first album, "Who Needs Pictures," bowed 
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IN HIS 
OWN 
WORDS 
PAISLEY'S SONG-BY
SONG GUIDE TO 
'COUNTRY MUSIC' 

wrote this ... it deals with what it's like to be 
alive in difficult times. There's a person In 
church saying, " I don't need to hear about 
the consequences of my life-I'm living 
those consequences. Tell me about the up
side of me s itting in this pew." That's as 
country as it gets. 

"CAMOUFLAGE" I told my friend, Pixar chief 
creative officer John Lasseter, that as I was 
running through an audience, there was a 
kid in a camouflage Pixar hat. I don't know 
how many worlds had to collide for that to 
exist. It's as important a fashion accessory 

"WORKING ON A TAN" I love the way the '60s 
treated summertime, and country has become 
the fonnat of beaches and summertime. There's 
not much of that on pop radio, like there is on 
country. It was fun to expand on what I would 
sound like with the Beach Boys behind me. 

'10YE HER UK£SHE'S WVING" Don Henley has 
influenced our generation in a way that few coun
try artists ever will ... he adores country music 
and understands it. Having him sing harmony 
and getting to pretend that I'm one of the Eagles 
for a night was a thrill. 

"BETHELAKE" Justa fun song about summer. 

"EASTWOOD" If you're going to do country, 
you probably ought to include a little west
ern. The only way to make that credible Is to 
bring in the greatest actor/director of all time 
to whistle for you. 

"NEW FAVORITE MEMORY" A story song about 
noticing the beauty and simplicity of a per
son that you're In love with. 

"DON'T DRINK THE WATER" (FEATURING BLAKE 
SHELTON) We're going to tour together this 

for the modern-day redneck as a dip of snuff "ONE OF THOSE LIVES" We venture into some year and now we have something we can play 
"THIS IS COUNTRY MUSIC" We left out a few ... If we were out in the woods, I wouldn't be touchy territory for me, which is dealing with togetheronstage ... It's a song about getting 
verses, which find their way onto this album as able to see half my crowd. childhood Illness. The song talks about one of somebody off your mind. 
setups to other songs. The gist of it is me ex- my favorite places in the world-St. Jude Chil-
plaining what country music means to me "REMIND ME" (FEAJURING CARPJE UNDERWOOD) dren's Research Hospital-as well as Target "I DD NOW" When we wrote it, I said, "I just 
when it's at its best. Part of the history of country music is the his- House, which is the long-term-stay facility that can't believe Bill Anderson didn't think of 

toryofGeorgeJones&TammyWynetteand I'm actively involved inatSt.Jude.Beingable this already." It's fun to find a hook like 
"OLD ALABAMA" About a young girl who's really Loretta Lynn& Conway Twitty-the momen- to say the words "Target House" in a song is a that-maybe someone's written it some
Into old Alabama songs, which are happening taus duets. Getting to know Carrie, and be- victory b&ause l'Ve been there many times- where, but I haven't heard It. I told the 
thesedays.Ifyougotooneofthehlp-hopclubs comingbestfriendsessentlally,l'llhaveahard It'ssaintsatwork. radio people, " If this was '83, you'd be 
in Nashville, they'll take a break and play"Moun- time collaborating with any other girl singer. forced to work this." 
tain Music." The skating rink in West Virginia We really have a magic that I think is appar- "TOOTHBRUSH" It's a song that Joel Shewmake, 
would play Madonna and Tears for Fears-but ent when we host the Country Music Assn Jon Henderson and Danny Simpson wrote-a 
nothing would pack a floor like"MountainMusic." Awards. It was a thrill to again collaborate great story about life. llove how country music 

with who I think Is the greatest singer th.at can reduce the simple nature ofllfe to a clever 
"A HAN DON'T HAYE TO DIE" Rivers Ruther- we have-as well as one of the greatest th-at little song about an item we use every day. 
ford, George Teren and Josh Thompson we've ever had. Only our format can do that. 
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"UFE'S RAILWAY TO HEAVEN" This is the first 
song I ever sang. I was 9 when I first sang it 
In church. Marty Stuart, Sheryl Crow and 
Carl Jackson are singing harmonies on this 
one. It turned out great. 
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HAVE TWO BIG HIT RECORDS AT RADIO BEFORE THE ALBUM IS IN STORES." 
in February 1999. Since then he's released nine albums, includ
ing six studio sets; a 2006 Christmas collection; an instrumen
tal album, 2008's "Play·; and a greatest-hits package last fall, 
"Hi ts Alive," a two-disc set that includes live and studio ver
s ions of such hits as "Ticks," "Celebrity," "Online," "Wai tin' On 
a Woman," 'Tm Gonna Miss Her," "Little Moments," "Amer
ican Saturday Night" and "Welcome to the Future." 

Paisley has scored 16 No. 1 singles on Hot Country Songs 
and has placed five releases at No. 1 on the Top Country Al
bums chart. His last set, "American Saturday Night," has sold 
741 ,000copies, according to Nielsen SoundScan, and he's sold 
more than 10 million albums total. He's won three Grammy 
Awards and has been named the Academy of Country Music's 
top male vocalist the last five consecutive years. He's won 14 

CMA Awards, including three male vocalist of the year titles, 
and the enterta iner of the year honor in 2010. He and Unde r
wood have hosted the last th ree CMA Awards shows, and Pais
ley recen tly celebrated his 10th anniversary as a membe r of 
the Grand Old Opry. 

But he's not quite a member of the old guard. 'T m reading 

Twitter right now,· Paisley says, "and people are actually mad 
at me. They haven't even heard the song and there are a lot of 
Carrie fans that are upset it's not the next single and they've 
never heard it .. . They're like, 'What a missed opportunity1' I 
wrote today: 'Patience please, you haven't even heard it. Come 
on. It doesn't mean it won't beasinglejustbecause it's not next. 
Give me a chance. We have some great things in the works. It 
will happen when it's time. Have some faith.' " 

Paisley's wit and sense ofhumor have made him popular on 
Twitter. (He has more than 215,000 followers.) He was init ially 
hesitant but at the label's prompting, he began tweeting. 

"My first tweet was at the CMT Awards when I won an 
award and typed '111ank you.' Then I was hooked because the 
followers s tar ted multiplying. It's a great tool. It's not as ef
fective as people thought at selling product. That's not why 
I do it. They found in studies that it depe nds on the person. 
People following Charlie Sheen may not buy things because 
he tells you to, but people following Oprah [Winfrey] would 
be more likely to run out and do it if she tells you to do it. It's 
interesting. I don't know where I fall in that-probably some-

Country collabo: BRAD 
PAISLEY again tapped 

CARRIE UNDERWOOD to 
sing on one of his songs. 
She a lso appeared on his 
2007 album, "5th Gear." 

LESLY TYSON, ARISTA NASHVILLE 
where between Charlie and Oprah. I don't use it for mone
tary or career gain. People see through that. I use it for ob 
servation and I use it in a way that my fans can see a li ttle b it 
of my personality." 

Whether he's tweeting or writing a tune, Paisley's acces
sibility has been one of the keys to his success. "Brad is real. 
He's made friends with everyone in the industry," says Ginny 
Rogers Brophey, assistant PD/music director at country WKLB 
Boston. "And the way he uses words to create music is in
credible in that it's not above anyone. His music is down to 
earth. He's a great gu itar player, and Brad puts all the ele
ments together to make great country songs that are so re
latable to our listeners." 

It's a platform Paisley takes seriously. "l 'm proud to do 
this," he says. "\Ve do sing about things that other people 
don't s ing about, for good or bad. This is a format that isn't 
afraid, on the same album or on the same station, to have a 
song about patriotism following a song about faith, follow
ing a song about divorce, following a song about the beach. 
There's nothing off limits." 

.• ' . ~ ~ 

' ... . ~, . . .. . . . .. ~ . 

HOW BIG-NAME 
COLLABORATIONS 
REALLY HAPPEN 
RELATIONSHIPS AND EMAIL. 
PLUS: A LITTLE CHARM 
NEVER HURTS 

Brad Paisley enjoyed engaging some heroes from beyond 
the country community for "This Is Country Music." He met 
Clint Eastwood In December 2008 at a reception at the 
White House for the Kennedy Center Honors. They soon 
became better acquainted. 

"I did a charity event for he and his wife, Dina," Paisley 
says. "When we wrote this instrumental I sort of wrote it 
with him in mind ... I sent Dina an email and asked if Clint 
whistled, and she wrote back, 'Yes! He's a great whistler. 
Do you want him to whistle on something?' I wrote back, 
'Would he?' She wrote back really quickly and said, 'He"ll 
totally do it. What do you want?' I said, 'Tell him to pucker 
up, here we go.' " 

Paisley met Don Henley when the Eagles performed 
at the 2008 Country Music Assn. Awards, but mutual 
friend Sheryl Crow helped him recruit Henley for "This 
Is Country Music." 

"I contacted Sheryl and said, 'I have this song that sounds 
like an old Eagles song ... do you think Don would sing on 
it?' She wrote him an email and five minutes later he said, 
'Sure.' Then I started emailing him and we started hanging 
out. He couldn't have been easier to get along with and 
more fun. I'll never forget it. I think there's more to come 
from us." 

Henley says, "Well, ol' Brad was pretty good, and that's 
what we were going for." 

Paisley also recruited Blake Shelton to join him on 
"Don' t Drink the Water," a good-time anthem about es
caping to Mexico. And he and Carrie Underwood had 
previously recorded together on "Oh Love," featured on 
his 2007 album, "5th Gear.'' As he was writing "Remind 
Me," he cal led Underwood. " I said, 'I promise it will be 
great, or we won't do it,' " Paisley recalls. Underwood 
loved the song, and the two recorded It In the guest
house on Pais ley's property, where he does much of his 
writing and recording. 
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IMPASSIONED COMPETITION. 
PORTALS. VENTURE CAPITAL 
INTEREST. SUDDENLY, 
TICKETING-ONCE AN INDUSTRY 
STEPCHILD-IS THE LINCHPIN OF 
THE MUSIC BUSINESS. 
BY RAY WADDELL 

ILLUSTRATIONS BY MATTHEW HOLLISTER 

Ticketing has become the most important issue in the tour
ing business. 1 Touring is the most important part of the new 
music business. 1 So: Ticketing is probably the most important 
topic in the business. 1 For decades, one prominent player
Ticketmaster-dominated the market. But now? The business 
of ticketing is possibly at its most competitive, ever. Last year's 
Ticketmaster/Live Nation merger injected juice into an 
already highly charged market, and suddenly, ticketing, once 
an industry stepchild, is the linchpin of the industry. If 
ticketing is a home improvement store for the live business, 
the tools section is huge-and expanding. 1 Ticketing is now 
an Internet-driven marketplace loaded with capital investment, 
deep analytics and a packed playing field. Companies are 
desperately trying to carve out a bigger piece of the market. 
Such an environment gives venues, 

sports teams, promoters and events an increasing number 
of options. But as clients look for partne rs that can move more 
tickets-and help them get to know their customers bette r, 
the many dynamics in play can create confusion. 

"From a facility standpoint, the opportunities are fantas
tic," says Peter Luukko, president of Philadelphia-based Com
cast Spectacor, which not only manages arenas but counts 
ticketing companies Paciolan and New Era among its assets. 
"For the first time in probably 35 years there's great compe
ti tion out there.· 

ln approving the merger, the U.S. Department of justice 
(DO)) madeitclear that competition was a priority. Among the 
concessions Ticketmaster/Live Nation had to follow was the 
shedding of its Paciolan division (acquired by Comcast Spec
tacor) and giving competing venue/promotions giant Anschutz 
Entertainment Group and its global promoter division, AEG 
Live, five years to use the Ticketmaster system while ramping 
up its own ticketing operation. 

AEG blew up that deadline earlier this year by announcing 
the joint venture with OutboxTechnologies and Cirque du Soleil 
that created Outbox Enterprises. The venture makes Outbox 
an instant and formidable competitor to Ticketmaster, with as 
many as 12 million tickets to sell annually as AEG venues, tours, 
teams and events come on line in the next two years. 

Even so, Ticketmaster remains a t the top of the ticketing 
food chain- it services more than 10,000 clients, moving 400 
million-plus tickets annually. " lt was incredibly competitive 
before the merger, and all of the financial data on Ticketmas
ter showed that, as well as [the data) of other ticketing compa
n ies," says Ticketmaster CEO continued on >>p20 
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from »p19 Nathan Hubbard, who began his career helm
ing the pioneering direct-to-fan operation MusicToday and 
spent a year launching Live Nation's own ticketing company 
before the merger. " I was Ticketmaster's biggest competitor 
for a number of years. I understand acutely how others make 
a run at Ticketmaster." 

Hubbard's pitch is as simple as it is compelling, and demon
strates what competitors are up against. "Ticketmaster offers 
the richest, most diverse set of ticketing functionality in the busi
ness by far," he says. "We're the most scalable and stable plat
form by far. And we absolutely, unequivocally, sell more tickets." 

That being said, Ticketmaster is often vilified by music fans. 

As part of the ongoing priority of making Ticketrnaster more 
consumer-friendly, Hubb ard is active on Twitter 
(@NathanCHubbard) and once rweeted that his company "ain't 
your daddy's fficketmasterJ."This caught the atten tion of Fred 
Rosen, co-CEO of Out box with Jean-Francoys Brousseau. As 
CEO ofTic.ketmaster from 1982 to 1998, Rosen led the com
pany during its most rapid period of growth-when the com
pany brought computerized ticketing to the mainstream and 
transformed ticketing from a cost center to a revenue producer 
for clients through the use of service fees and rebates. "Ticket
mastcr was built on protecting the venues and clients." Rosen 
says. "It was all about relationships, not about the managers, 
acts and the music-wltich it's all about now." 

In t he cult of personality that is the ticketing world, Rosen 
is a hurricane. He believes that Ticketrnaster, with its corpo
rate affiliation with Live Nation chairman IrvingAzoff's Front 
Line Management (the world's largest management company) 
has shifted its paradigm from his days at the helm. "lt's fTick
etrnaster'sJ right to be whoever they want to be, but it's not a 
pure ticketing company anymore, which clearly makes them 
highly vulnerable to competition [andJ no longer invincible. 
They've opened the door to all the competitors, and it impacts 
all of their clients from major venues to small dubs." 

As intriguing as it is to watch Rosen face off againstTicket
master, there's more going on. The com petition today is more 
a battle of models than of personalities. It's about Internet por
tal vs. client-controlled whi te label, or hybrids of the two, and 
the wide range of services, d istribu tion channels and opportu

nities offered. 

PORTALS 
As a top five e-commerce site and the go-to si te for tickets in the 
m inds of consumers, Ticketrnaster.com is the definitive ticket
ing portal, just as its parent, Live Nation.com, is for concerts. 

"We should be selling tickets wherever the fans are, and it turns 
out that a lot of fans arc on Ticketmaster.com, in particular the 
casual buyer." says Hubbard, who describes a Google search for 
tickets as a "terrible" experience. "You don't know what's authen
tic; you've got people squatting on domain names to draw traffic. 
Nowhere else on the Web has fragmenting brands been a suc
cessful strategy- it just opens room for an aggregator." 

Hubbard says it's a "red herring" when competitors use Tick
etmas ter's portal model (Rosen would call it "middleman") 
against it. "We power over 2,000 private, branded websites," he 
says. Pressed as to what makes up these 2,000 branded ticket
ing websites underTicketmaster's purview, Hubbard says, "We 
have private, branded sites for sports teams and for clubs and 
across the board. We want to support the client's brand how
ever they want to do it. But the client wants to sell tickets, and 
that's why we work wi th other brands-like Walmart and 
Apple- to sell tickets through exclusive distribution partner
ships that our clients have access to." 

WHITE LABEL SOLUTIONS 
The principle behind white label ticketing, where the client 
con trols the storefront and can tap into the marketing and 
branding value it holds as a transaction site while the ticketing 
company powers it behind the scenes, is that the client con
trols its own destiny. 

"The difference between a white label and a middleman is 
when the building website is where the transaction actually hap
pens, that website becomes a lot more valuable," Rosen says. 
"lfTicketrnaster wants to be the Amazon of ticketing, that makes 
them the tollbooth between the consumer and the facility." 
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Standing room only: WIZ 
KHALIFA at the Starland 
Ballroom in Sayreville, N.J., 
on Nov. 19, 2010. 
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Rosen stresses that the live event business is a local business 
- thevcnueshould own it. "Brandingisextremclyimportant." he 
says. "It's all about how you put the product in front of people." 

While Outbox's connection with AEG brought plenty of at
tention, the model isn't new. Several companies have been of
fering white label models for years. Launched in 2003, New Era 
has been white label from "day one," according to president/CEO 

Fred Maglione. ''Our model is about putting control back in the 
hands of the con tent owners," he says. "Our pitch is they con
trol the total consumer experience, meaning any consumer 
touch point is always their messaging and branding. Our clien ts 
create their brand in their market and often our clients will sell 
the naming rights to their ticketing business." 

THE HYBRIDS 
While some wh ite label operators don't even run a consumer
facing brand, many compalllies opt for a white label/portal hy
brid, where the client builds its brand and the ticketing company 
operates a storefront where fans can go to search. That's the 
case with Tickets.com: Its very name is a website but its model, 
including its new Pro Venue platform, is about building the 
cl ient's brand through tech. 

"Clients can be a regional ticketing company if they choose to 
doso on our platform. They can white label [it] and do the things 

Big ticket: RICHIE SAM BORA 
and JON BON JOVI rock out 
in March at Las Vegas' M.GM 

Grand Garden Ar'ena . 

• ._, ~tival t ix: M~l!is ANDRE 
• 'T,,'· ~NWYNGARDEN (left) and 

; JAMES RICHARDSON 
>Q performing at the 2010 

,· . . ........,., . Lollapalooza festival at 
! .. ·. ~ _,,,_. .. , Chicago's Grant Park. 
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they want to do to keep their branding specific to them," Tickets.com 
CEO John Walker says. "That's a big differentiator, because for 
many venues, sports teams and performing arts centers, their par
ticular brand and clienteleare important to them. They don't nec
essarily want to send somebody to another site to purchase." 

Tickets.com, owned by Major League Baseball , launched in 
1995, but four years later came eTix, which has become an in

ternational force, moving some 35 million tickets annually with 
clients ranging from clubs to Formula One. ETix CEO Travis 
Janovich says the eTix model has always been white label, but 
the name of the company has become a solid brand. 

"[For clients], we want you to build your brand. We want to 
do everything we can to help you build traffic to your website, 
your ticket sales, so all your advertising is going toward what
ever venue or event that you have," Janovich says. "But we prob
ably have over 1,000 customers who, for whatever reason, the 
name 'eTix' works better for them ... we just have people who 
operate both because eTix is a highly trafficked site." 

Ticketfly CEO Andrew Dreskin says his company is "agnostic" 
in terms of where the ticketing transaction originates. "We pro
vide tools for venues and promoters to develop a website, and we 
have a consumer-facing front end, which isTicketfly.com,"hesays. 
'The public is very smart, and the promoters historically have com
municated to the ticket-buyingpublichow they can acquire a ticket. 

continued on »p22 

DIV TIX 
Just like digital distribut ion opened up 
music to the mass e s, do-it -yourse lf 
t icketing services have changed how 

BROWNPAPERTKKETS, which dubs Itself 
"fair t rade ticketing" for its low fees, lets 
organizers cre ate event page s and sell 
t icke ts to any type of eve nt. The Web
based platform accommodates seating 
plans as wel I as free and preprinted tickets. 

Tl(KEREAP is another Web-based p lat
form that a llows organizers to set up 
a customer online event page and pro
mote on social media service s. It has 
custom solutions for nightclubs, con
ferences and seminars, fund-rais ers, 
student activities and concerts. 

events can be organized and sold. Any EVENTBRITE has helped open up t icket-
artist, venue or event organizer can use 
these and othe r service s to ticket any 
type of event- everything from a music 
festival to an industry conference. 

ing to everyone. The Web-based plat
form let s organize rs create t he ir own 
event pages and promote through so
cia l media. It's free to create an eve nt, 
and tickets can be free, too-Eventbrlte 
takes a cut only on sold tic kets. It 
doesn' t yet handle reserve d ones. 

TOPSPIN MEDIA inc lude s its t icketing 
service in a self-serve kit of marketing 
and sale s tools. Mobile and printed t ick
ets can be scanned using a free I Phone 
app. Topspin takes a 10% cut of ticket-
Ing revenue. -Glenn Peoples 
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CEO; was CEO at 

Ticketmaster (1982-1998) 

NEAL GUNN 
VP of sales and marketing for 
the Southwestern region; was 
senior VP of venue relations 
at llcketmaster (199S-2010) 

DON ORRIS 

THE INFLUENCERS 
TICKETMASTER'S INFLUENCE ON TICKETING GOES BEYOND 

MARKET SHARE. MANY OF ITS FORMER EXECUTIVES 
NOW LEAD THE VERY COMPANIES THAT ARE SHAKING 

UP THE PRIMARY AND SECONDARY MARKETS. 
HERE'S A LOOK AT THE EXTENDED FAMILY. 
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VP at Ticketmaster 
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officer at Ticketmaster until 2010 
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at Ticketmaster and oversaw sales 
and marketing on the East Coast 

MARK MEYERSON 

DENNIS SCANLON 
Senior executive of sales and 
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advanced product sales and client 
satisfaction at Ticketmaster 

TAWN ALBRIGHT 
Co-founder, Rockhouse Partners; 

was GM and CEO at Ticketmaster
owned Echo, VP of corporate 
development at Tlcketmaster 

VP of sales; was regional VP of 
the West region at Ticketmaster 
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senior director of national 
accounts at Ticketmaster 

VP of sales (music); was VP of 
music services at Ticketmaster 

JOE IUSTEISKI 

CURT LOGAN 
VP; was senior VP/GM of 

Beijing Gehua Ticketmaster 
Ticketing in China 

VERITIX 

President; was executive VP • 
at Ticketmaster (1998-2001) 

SOURCE: Billboard research 

DANTEREE 
Founder/president/COO; 

was coo at TicketWeb 

TOM EWALD 
VP of sales; was entertainment 

sales director at TicketWeb 

ANDREW DRESKIN 
Co-founder/CEO; was co-founder/ 

president of TicketWeb, which 
Ticketmaster acquired in 2000 

• Board member; former president/ 
! COO (2005-2007) and CEO 
(2007-2009) at Ticketmaster 

Co-founder, Rockhouse 
Partners; was VP of product 

and technology at Echo 

IEVINBROWN 
Co-founder, Rockhouse 
Partners; was director of 

strategic marketing at Echo 

SEATWAVE 

JOECOHEN 
Founder/CEO; was GM/VP of 
Tlcketmaster.com In Europe 
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from »p20 I don't think the consumer is all that confused." 
So while Outbox is touting "white label," the company isn't say

ing that it invented it "It's not about who's first," Rosen says. "It's 
about who's delivering the message, who has the credibil ity and 
the experience, and who do people trust. You have a lot of people 
running aroun d saying, 'We have a white label solution,' but they 
don't understand the economics of the business. They don't un
derstand the needs of the facilities. To a great extent they think 
giving away the product is what's really important." 

shareholder in Front Gate and C3 is Front Gate's flagship client 
Most of Front Gate's business is promoter-related, and the model 
reflects that 

The idea that troubles competitors is that Ticketmaster or 
Outbox would promise preferential consideration for touring 
content to a building that went with its respective ticketing so
lution-or the reverse if it d idn' t. Asked about this scenario, 
Hubbard says, ''We are looking for deeper, richer partnerships 
with our clients and with venues across the board. But there 
are very clear and regularly investigated and enforced regula
tions around the tying of those two things [togetherJ." 

CONTENT, AND THE PROMOTER ANGLE 

The way it's set up, a promoter or venue can make an offer to 
an act using the Front Gate system. Everything is archived and 
stored in a cloud, and data can be transitioned easily into the tick
eting system. With one set of data all the way through the core 
tasks that promoters take on, the process is greatly simplified. 

Front Gate Ticketing is a model built for promoters. It's unique 
in that respect in its consideration of the deal-making process. 
Front Gate is linked to one of the nation's top independent pro
moters- Austin-based C3 Presents, producer of Lollapalooza 
and Austin City Limits Festival. C3 partner Charles Attal is a 

When the world's two b,ggest promoters, as well as one of 
the largest independen ts, a retied to the ticketing business, the 
question of the rela tionship between ticketing solution and 
content provider looms lar_ge. The DO) strictly prohibits Live 
Nation from leveraging its content to bolster its ticketing busi
ness, but off the record several competing ticketing companies 
say that AEG and Live Nation do leverage their valuable con
tent, even if it's only implied. 

In this regard, AEG'sentree into ticketing takes some of the 
heat offTicketmaster. 'We now have a major competitor in A EG 
that has the same proposition," Hubbard says, add ing that C3 
has similar promoter ties. "All of those entities are looking for 
partners where they can have deep business relationships that 
include content and ticketing, but that doesn't mean you have 
to take one or the other in any way, shape or form." 

Askedabouttheticketing/con- continued o n »p24 

OGLE ANALYTICS 
SOCIAL NETWORKING, DATABASES, AN IPAD 
BOX-OFFICE PLATFORM-TICKETING 
COMPANIES AIM TO OUT-TECH ONE ANOTHER 

First the Web and digital technology lowered 
the barriers to entry to ticketing-cost chief 
among them. Then technology made ticket
ing companies marketing partners. "We in
vest heavily in product and technology," 
Eventbrite CEO Kevin Hartz says. "We have 
50 engineers and growing; if you look at some 
of the other p layers outthere, their engineer
Ing teams are about a tenth of that size." Hartz 
believes the new iPad box-office platform that 
Eventbrite is rolling out next quarter is a 
"game-changer." 

Paciolan, the leader in collegiate ticketing, 
and New Era are different businesses with the 
same parent, but they're intertwined through 
tech. "Paciolan creates the technology, in
stalls it and supports it for their clients, but 
it's up to the client to create the infrastructure 
around that," New Era president/CEO Fred 
Maglione says. "A lot of organizations don't 
have the bandwidth to build that Infrastruc
ture, so that's why they contract with us." 

The explosion of social networking took 
what had been an industry relying on data
base marketing and opened up the floodgates 
to the most efficient, targeted promotion/mar
keting tool the industry has ever seen. Word
of-mouth has always been the best tool for 
promoters. And now, word-of-mouth is on 
steroids. ncketing companies are jockeying to 
be the best in the social game. 

Ticketfly has quickly raised its profi le 
through not only nailing down capital fund
ing but signing a string of club, festival and 
promoter clients. 

"Ticketfly is an integrated ticket ing, social 
marketing and website platform that offers 
an integrated content management system 
that allows show data to be entered once, and 
from that data point we push that data out in 
real time to its website, its ticketing pages, 
the social networks, its email newsletter, our 
affiliate networks and its iPhone application," 
CEO Andrew Dreskin says. He also has 
thoughts on other companies: "Most of these 
guys are Just ticketing companies-just inven
tory management." 
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Many of the newer companies are aggres
sive on the press release front and plenty are 
noisy about their digital tools. "A lot of start
ups have to lead with things they identify as 
being new and cool, but in fact the industry's 
been doing them for a while," says Jeff Kreinik, 
director of sales and marketing at Front Gate, 
which launched in 2003. "It's possible some 
smallish or midsize clients may say, 'Th is 
startup is doing some really cool stuff,' and 
the nice thing is we can say, 'We do that too, 
but check out what we've been doing over 
the past eight years and how we helped pro
moter X or festival Y or artist Z sell more tick
ets, solidify their business, or keep them from 
having to spend too much time on it because 
they're turning to somebody who has only a 
bit of experience.' " 

"When I had lunch with Nathan 
Hubbard six months ago, he 
told me Ticketmaster had 25 

million names, and they were 
going to build a database 

marketing company. They just 
released that they have 180 

million names. They must be 
fertilizing their database." 

FRED ROSEN, OUTBOX 

ShowClix CEO Joshua Dziabiak says his 
company exµerienced a 650% growth in ticket 
sales and about 250% growth in actual clients. 
ShowClix is a hybrid. Consumers can go to 
the venue or ShowClix.com to look for tick
ets, or the brand can be completely private 
and the ShowClix brand is nonexistent. 

"The thing we pitch as a big differentiator 

about 50% of a fan's overall live event spend
ing,'' Hubbard says. "We can help them fill in 
those gaps, build the right targeted programs 
and empower them to do that." 

Ticket master's database, primarily its size 
and scope, is a matter of much scrutiny from 
competitors. Earlier this year, Live Nation 
chairman Irving Azofftold Billboard in an in-

for us is the marketing and analytical compo- te rview that the Ticket master database in-
nent," Dziabiak says. "We dive deep into the 
marketing end, trying to give our clients a lot 
of tools to understand who their ticket buyers 
are and where they're coming from." 

ShowClix may be diving deep, but the pool 
is full. ncketfly is "very much focused on the 
provision of analytics," according to Dreskin. 
"Event promoters historlcally have had too 
little empirical data to use to make decisions 
around talent buying and marketing. No one 
has richer analytics data than we do.'' 

01 course, others would beg to di lier-in
cluding Ticketmaster CEO Nathan Hubbard. 
Tlcketmaster Just launched LlveAnalytlcs, 
which use the company's unrivaled database 
to draw meaningful conclusions for its clients 
about the world beyond clients' own events. 
"Even the big arenas don't see more than 

"It's now almost 200 million 
customer records we manage 

for our clients. About 100 
million of those have opted 
in to hear directly from us; 

the rest are in our database. 
We collect data on them that 

we use in the aggregate 
for things like LiveAnalytics." 

NATHAN HUBBARD, TICKETMASTER 

eluded 180 million names. Others wonder 
how that could be, Including Outbox co-CEO 
Fred Rosen. 

"Ticketmaster makes no bones about the 
fact that they're going to use their clients' data 
and make money from it," Rosen says. "And 
here's what I find amusing: When I had lunch 
with [Hubbard] six months ago, he told me 
that Ticketmaster had 25 mllllon names, and 
they were going to build a database market
ing company. They just released that they have 
180 million names. They must be fertilizing 
their database.'' 

Here's how Hubbard quantifies the names 
In the database: "It's now almost 200 million 
customer records we manage for our clients. 
About 100 million of those have opted in to 
hear d irectly from us; the rest are in our data
base. We collect data on them that we use in 
the aggregate for things like LiveAnalytics, 
and the client works with us and uses our tools 
to communicate with them." He adds that 
some of the analytics would be free to clients, 
some could be sold, some of it is customiz
able, and some of it is automated. 

Even with the wealth of new models, Tick
etmaster has led the way In the evolution of 
ticketing companies into the realm of mar
keting partners, and that includes social net
working and the monetization of it. 

Hubbard says ncketmaster marketing de
livers. "When you look at our clients, our mar
keting assets sell somewhere between 25% 

and 75% of their total tickets." 
One more thing on Ticketmaster and so

cial networking: Hubbard's Twitter activity 
has provided a connection between the 
company and music fans that Ticketmaster 
has never before seen. Hubbard says his 
Twitter efforts have been positive for the 
company. "Aside from the occasional death 
threat, it's important to have that direct 
channel," he says of Twitter. "Besides the 
fact that it feels like it 's just my mom, our 
competitors and the press followlng me, 
more and more it has been a great way to 
communicate with fans." - RW 
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Even to the industry insider, ticketing can be a 
confusing collection of companies, business 
models and approaches. To help make sense 
of the options, Billboard created this compar
ison of some of the leading companies. This is 
Justa snapshot of the North American market. 
There are far more companies that serve clients 
in the United States and around the world. 

While they might look similar on the sur
face, these companies vary by revenue, expe· 
rience, number of clients and business model. 
All have one of three business models: por
tal, which aggregates tickets in one central 
location; white label, which provides an un
branded ticketing p latform to the client; and 
a hybrid of both. In the cases of hybrid com-

FULL-TIME 
TICKETING COMPANY MODEL YEAI WJNCHED EMPLOYEES 

EST. YEARLY 
TICKETS 

PROCESSED 

TICIETMASTER 

OUTBOX 
ENTERPRISES 

SHOWCUX 

MNTBRITE 

eTIX 

PACIOIAN 

TICKETBISCUIT 

TICl<ETS.COM 

N£WERA 

TKKEffiY 

u ·- l:J 
White label 

White label 
w ith portal 

Portal 

White label 
w ith portal 

White label 

White label 

White label/ 
portal hybrid 

White label 

White label 
with portal 

2005 

2007 

2006 

1999 

1980 

2001 

1995 

2003 

2006 

125-150 
(end of 2011 

estimate) 

30 

120 

80 

175 

25 

430 

D 
30 

400million 

10million 

3mllllon 

7million 

35million 

100milllon
plus 

3mllllon 

52.6million 

12mllllon 

2.Smllllon 

panies, their emphasis is on white label serv
ices but they also have a portal where con
sumers can search for and discover tickets. 

management company Front Line. Tickets 
.com is owned by Major League Baseball and 
deals with many sports teams. Most compa
nies are actively integrating social media into 
their ticketing platforms. Some target such 
general admission event s as festivals. And 
many are investing in an important evolution: 
paperless ticketing. 

From additional services to unique features, 
these companies all have something that helps 
separate them from their peers. Tlcketmas
ter, for example, is under the same corporate 
umbrella as promoter Live Nation and artist 

CUENIS 

LJ 
50 

1,800 

10,000-plus 

4 ,000 

500-plus 

500 

1,000 

200-300 

FEES 

Revenue 

split with 

clients 

OTHER SERVICES 

White label option; analytics for clients; growing emphasis 
on social media, and mobile and paperless ticket ing; 
targeted marketing; bundling; Walmart distribution; the 
Live Nation/Front Line factor. 

Percentage- Partnered with AEG, Cirque du Soleil; model based on value 
based of using venue websites as point of sale; aggressive in 

arenas, AEG buildings coming; the Fred Rosen factor. 

7%·15%of 

face value 

2.S¾per 
ticket plus 99 
cents, capped 

at$9.95 

Web-based; mobile/social tech, analytics for clients; has 
exclusive deal with Groupon for technology integration; Just 
raised additional $1.7 million in funding. 

New push into venue space/reserved seating; open 
architecture; launching iPad box office this year; privately 
held, backed by venture capital. 

10%·12% per Privately held, international; Web-based, open architecture; 
ticket price 

Based on 
per-ticket 

fees, 
services or 

hybrid 

Per ticket 

More of a 

deep integration of social, analytics and email marketing; 
marketing services through purchase of Rockhouse Partners. 

Online and box office; social and consumer market ing; deep 
analytics; heat mapping; paperless ticketing; huge in 
collegiate market; sold by Ticketmaster to Comcast 
Spectacor as part of merger w ith Live Nation. 

Web-based software; suite of social and email mar'ketlng 
tools built in; 300-400 websites in affiliate program; clients 
range from clubs to arenas; mobile ticketing for all clients. 

A la carte including phones, outlets, digital delivery; new 
software Pro Venue technology; owned by Major League Baseball. 

provider than 

fee-based 

Per ticket 

Uses Paciolan software for marketing, client-branded, 
bundling, open architecture; owned by Comcast Spectacor, 
which also owns Paciolan. 

Integrated ticketing, social, website, mobile, email platform; 
100-plus website clients; database of 47,000 artist profiles. 

FRONT6ATE White label/ 
portal hybrid 

2003 
to settlement; analytics for clients; targets festivals; 
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from »p22 tent dynamic, Outbox's Rosen says, "It's always 
good to have a strong partner. It doesn't hurt you. But everybody 
knows that ticket companies need to be Switzerland." 

"The public is very smart, a ticketing company might actually be worth is a moving tar
get. "We run across some companies that are for sale from time 
to time," Comcast Spectacor's Luukkosays. "In this new world 
they base the irvalue on how much money they spent trying to 
build some software that doesn't work. The valuations are al
most comical at times." 

Competitors to Outbox and Ticketmaster use thei r content
neutral status as a sales tool. "I feel like the play that's been made 
by a couple of our competitors to align themselves with content 
certain ly makes a lot of sense for them and draws a line in the 
sand for them and their venues and partners," Tickets.corn's 
Walker says. "The fact that they're doing the things that they've 
done is creating a perfect niche for us. We havevenuescurrently 
using Tickets.com out there that take both AEG and Live Na
tion shows and do pretty good business as a result because they're 
not necessarily aligned with one or the other." 

and promoters historically have 
communicated to the ticket-buying 

public how they can acquire 
a ticket. I don't think the 

consumer is all that confused." 

DECISIONS, DECISIONS 

ANDREW DRESKIN, TICKETFLY 

As new venues open and existing contracts expire, venues in 
particular face intriguing options but ultimately tough deci
s ions. "The build ing has to figure out what they have the stom
ach for," New Era's Maglione says. "Some buildings have the 
appetite to get into the ticketing business and become the Tick
etmaster in their market, for want of a better phrase. There is 
money to be made, but there's a lot to it." WHAT'S REALLY REAL? 

Perhaps the biggest challenge for clients seeking a ticketing so
lution is determining which companies arc real players, which 
ones have scale and which ones can handle volume and ensure 
the ticket gets into the fan's hand. Venture capitalists have re
cently shown much interest in the ticketing space, with many of 
the aforementioned companies making use of investment dol
lars. Rosen says that "most of the primary companies that have 
been funded by venture capital or private equity firms have all 
failed." StLll, he sees the money flowing into the ticketing space. 

back, I make a deal with a great guy in Jean-Francoys my part
ner, and six months later we wind up with the biggest piece of 
inventory that's available?" 

Kevin Hartz, CEO of on line ticketcr Eventbritc, sees invest
ment byventurecapitalists as a vote of confidence. "We've raised 
$30 million to date and we still have $22 million in the bank," 
he says, adding that Sequoia Capital is Eventbrite's lead backer. 
''They're looking for companies that come in and disrupt the 
market and build great products for their customers, and that's 
what we're here to do for music. Our business is growing so 
fastthat we're hardly spending a lot ofthat money. We're in this 
to be a big, long-standing, stand-alone company, staying inde
pendent and being here 30 years from now." 

What keeps the ticketi ng market so compelling is that it's 
now driven by ideas as well as the abil ity to pull them off Lead
ers of these companies believe in their models and are skilled 
at pitching them. The ticketing business has moved from "tick
eting companies" to "ticketing solutions" -a broad descrip
tion that places more emphasis on marketing and fan 
connection than revenue or costs to clients. The winners will 
be the ones that do the most to deal with an industry-wide thorn 
ofunsold inventory. 

"They're coming in because they think [ticketing) is easy." 
Rosen says. "You've got all these MBA kids running around 
saying, 'It's really great, look what we can do, Ticketmaster's 
vulnerable.' Great, if that was true, by way of humoring me, ex
plain how I've been gone from an industry for l 2 years, I come 

ln terms of cash outlay, it costs dramatically less to enter the 
ticketing business today than it used to, and figuring out what 

"There will be constant consolidation, weeding out and at 
the same time new players," Luukko says. "There are a lot of 
great developers and minds out there, and opportunities for 
people to combine forces and create scale for themselves to get 
going in this business." 

SECONDARY MARKET 
BRACES FOR CHANGE 
PAPERLESS, DISCOUNTING-COMPANIES FACE 
NEW CHALLENGES (AND OPPORTUNITIES) IN 
CONNECTING FANS WITH TICKETS 
BY GLENN PEOPLES 

With rapid technological change and hot
button consumer rights issues, 2011 is shap
ing up to be a transformative year for the 
secondary t icket economy. Strong growth 
has attracted venture capital that has led 
new companies to reshape the market. And 
as technology spurs new legislation, the 
major players are bracing for a fight. 

The big challenge is paperless ticketing. 
The consumer 's right to transfer or resell a 
ticket is at the heart of every secondary 
company's business. So it's no surprise that 
secondary companies are concerned about 
the paperless t icketing technologies being 
pushed by primary ticketing companies. A 
secondary company wants a ticket to move 
freely throughout the marketplace. When 
a paperless ticket is transferred on a private 
exchange, the secondary market is shut out. 

secondary market will pay for it," 
Critics of Ticketmaster's system fault the 

requirements p laced on tickets purchased 
on a single credit card. "It creates confusion 
the night of the show that all four people 
have to be together on the same credit card 
and same ID that you purchased the tickets 
on," TicketNetwork founder/CEO Dan Vac
caro says. 

Veritix president Jeff Kline says, "It's not 
convenient. And basically you're only cap
turing [data on] that one credit card." 

But lawmakers' concerns transcend any 
one paperless ticketing system. On March 
8, a bill called the Ticket Act of 2011 was in
troduced that would make It Illegal to pro
hibit the resale of tickets, restrict their re
sale prices or force the consumer to resell a 
ticket through a specific channel, such as a 
privately owned exchange, In the following 
two weeks, lawmakers in Minnesota and 
Connecticut approved bills that would pro
hibit the use of restrictive paperless tickets. 

StubHub welcomes paperless tickets but 

warns of restrictions on resale and transfer
ability, But its support is drawing criticism 
from the primary market. Hubbard believes 
StubHub Is misleading consumers on the Is
sues. "The reality is that secondary market, 
fan-protected ticketing and dynamic pricing 
can and should exist on a show," he says. 
"Elut the notion that legislators would pass 
laws that would make it impossible for a 14-
year-old kid to go see MIiey Cyrus at area
sonable price Is astounding. StubHub, as a 
company that supposedly was founded to 
serve the fan, should be embarrassed at the 
position they've taken." 

Veritix supports legislative efforts to en
sure transferability. The company's Flash 
Seats paperless ticketing technology Is a 
secure, consumer-friendly technology that 
allows just that, Kline says, "The StubH ubs 
of the world have not invested in that kind 
of technology, They look at Flash Seats and 
paperless as a threat to their business, and 
I don't blame them." 

Another main issue is discounting. Con
sumers can now reap big savings from limited
time offers at discount services like Groupon 
and LivingSocial. But some in the industry feel 
that these deep discounts could be doing more 
harm than good. 

"Groupon is a brand-kil ler," Vaccaro 
says. Whi le he applauds the performance 
of industry-specific discount services like 
GoldStar and Theater Mania, Vaccaro be
lieves the new breed of discount services 
is harmful to everyone. " If event produc
ers teach consumers to wait, not only will 
consumers wait, but they'll also pick other 

Ticketmaster's approach is to allow pa
perless tickets to move throughout its own 
exchange. That way it can offer fans tickets 
at a below-market price and prevent the 
tickets from appearing on the secondary 
market. "For me it's about artists' rights, it's 
about fans' rights to get access to tickets," 
Ticketmaster CEO Nathan Hubbard says, 
adding that he also wants to make sure 
everyone "has a way to get access to Inven
tory when it's priced at less than what the 

"Groupon is a brand-killer." 
DON VACCARO, TICKETNElWORK 
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options in the end and probably not go to 
the show." 

StubHub president Chris Tsakalakis says 
he likes that companies are embracing the 
concept of discounting, but has some reser
vations about the concept. 

"The approach seems to be, 'Let me take 
some of my inventory and sell it through a 
restricted distribution mechanism as a way 
to keep people from knowing about it.' " 
That kind of restriction is contrary to the 
openness that fuels the secondary market 
and companies like StubHub. But if the pri
mary marketplace needs help selling tick
ets, Tsakalakis says he would be happy to 
help. "[Consumers] don't want to buy a 
resold t icket necessarily. They just want to 
buy a ticket." 

For now business is good. Tsakalakis es
t imates the market is growing at 7%-8% per 
year. "We've been able to grow faster than 
that by increasing market share," he says, 
pointing to continuing efforts to Improving 
customer service. 

StubHub was acquired by eBay for $310 

million in 2007, The average selling price on 
StubHub is down about 19% since 2007, 
Tsakalakis says. "That was purely our sell
ers and buyers reacting to market dynam
ics- sellers reducing their prices and buy
ers deciding they were only going to buy 
lower-priced tickets." 

TicketNetwork has seen a similar drop 
in prices. From 2006 to 2010, the average 
sale price of a concert t icket sold at Ticket
Network has dropped 22% to $127.37, ac
cording to data shared with Billboard. The 
average broker's margin has dropped from 
around 50% to as low as 20%, Vaccaro says. 
"But," he adds, "volume has increased 
three times." 

Additional reporting by Ray Waddell. 
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TWO TO TANGO 
lndle darlings pair up 

for "Thao & Mlrah" 

mm BY CHUCK TAYLOR 

WHAT' S IN A NAME 
Augustana begins anew 

with self-titled set 

THE LEGEND 
OFJESSIEJ 
In A Field Crowded With Adored Hitmakers 
Like Adele, Estelle And Amy Winehouse, This 
Singer/Songwriter Is Aiming For Stadium Status 

It's not often that one's music ca• 
reer becomes a matter of life and 
death. But for burgeoning U.K. 
singer/songwriter Jessie J, the l ime
light has bordered on harrowing. 

"We finished a tour stop in Bristol 
l England] last night and there were 
more fans than I've seen in my life. 
For two hours, they tried to sneak on 
our bus, touching and grabbing me, 
begging me to s ign their pictures, their 
badges-and their boobs," she says 
with a laugh. "One guy knocked a sign 
into me; I begged him not to kill me." 

The previous evening at a gig in 
Glasgow, Scotland, the manic crowd's 
screams reached such fever pitch that 
the venue's sound system shorted. 
"Onstage," she says, "they kept throw
ing things at me- no tes and mes
sages and God knows what." 

Indeed, since January, the buzz 
around Jessie J, aka Jessica Cornish, 
23, has become practically deafen
ing after her first single, the sassy, 
reggae-tinged "Do It Like a Dude," 
reached No. 2 on the British singles 
chart, followed by No. 1 old-soul feel• 
good anthem "Price Tag." featuring 
B.o.B. The latter has reached the top 
40 in 18 nat ions. 

Debut album "Who You Are·- a 
veritable spreadsheet of accessible 
sonic gems, from pop and R&B to hip• 
hop and velvety ballads-launched at 
No. 2 in early March, while her music 
videos have garnered 50 million views 
on YouTube. Industry aficionados are 
also raving: Jessie J won the Critics' 
Choice prize at the 2011 BRIT Awards 
and the BBC's ··sound of201l " title. 

"You spend so long preparing for 
success, and after rejec tions and 
knock-backs, it doesn't feel real- but, 

shit- we did it," Jessie J says. "I don't 
base my career on awards and chart 
numbers, but it's wonderful to see the 
hard work pay off." 

At 11, Jessie J appeared in Andrew 
Lloyd Webber's West End staging of 
"Whistle Down the Wind." This was 
before studying at the celebrated BRIT 
School (alumni include Adele, Amy 
Winehouseand Leona Lewis). At 17, 
she recorded an album for the Un ited 
Kingdom's Gut Records, a label that 
went bu,·ttwo weeks before its release. 
She then inked with Sony/ ATV Pub• 
lishing, co-writing Miley Cyrus' No. 
2 Billboard Hot 100 smash "Party in 
the U.S.A.," along with tracks for 
Chris Brown and Alicia Keys. 

Now signed worldwide with Uni
versal Music Croup (Lava/Universal 
Republic in the United States, Island 
in the United Kingdom), Jessie J's 
North American invasion is rapidly ac
celerating. Her album, slated for U.S. 
release April 12, is out now. Her sin
gle" Price Tag;• produced by Dr. Luke, 
reached No. I on Billboard's Heatseek• 
ers chart on March 26 and is No. 50 
with a bullet on the Hot 100 and No. 
26 on Pop Songs. The track was iTunes' 
Music Video of the Week in February. 
And Jessie J was the musical guest on 
"Saturday Night Live" on March 12-
the first artist to appear on the show 
before an alb um release-and per
formances are on deck for "The View," 
"The Tonight Show Wi th Jay Leno," 
"Today" and "Jimmy Kimmel Live!" 

"It's been some time since a singer 
came out with a voice so immediately 
captivating," Lava president/founder 
Jason Flom says. "The lane is wide 
open. Jessie J w rites with he r own 
voice as an instrument, is developed 

• ADULT EDUCATION 
John Oates salutes 
his musical roots 

as a performer and is assured in her 
style and presence." 

"She has the substance to become 
the next big pop star in the U.S.," Sir
ius XM VP of mus ic programming 
Kid Kelly says. "Her sound is notice
ably different from the current crop 
of female icons like Lady Gaga, P!nk 
and Britney Sp ears. Jessie J is ab 
solutely a standout artist." 

Lava intends to target multiple 
radio formats, including top 40, R& B 
and adult top 40. "Jessie J is one of 
those rare artists who crosses all 

PLUGGING BACK IN 
Dirty Vegas reconnects 

with "Electric Love" 

-

boundaries, like Mariah Carey," Flom 
says. "That's the centerpiece of our 
whole plan." It helps that Jessie J has 
the advantage of being more self
made than many maiden acts: Sheco
wrote all 13 tracks on "Who You Are" 
and styles herself in vampish, form
fitting cat suits with dark streaks of 
eye mascara and a blunt black bob. 

"I'd be cheating my fans if! were 
someone else's vision," Jessie J says. 
'There were arguments along the way, 
but I stood proudly by my songs. 
Nothing was watered down. I'm 

MR. SHOWBIZ 
Nick Cannon, CBS load 
up music countdown 

Who she is: 
JESSIEJ 

proud of the fact that the label signed 
me for me." 

Crown Management's Sarah Sten
nett, Jessie J's m anager, says of her 
client: "What you see is what you get. 
She hasn' t changed since I met her 
two-and-a-half years ago. She owns 
her views. That honesty endears peo
ple to her; you want her to win." 

So far, all signs are pointing in that 
direction. "I was always convi need that 
my message would break through," 
Jessie J says. "I believe I was put on 
this earth to make music." 
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»>DYLAN'S FIRST 
CHINA SHOWA 
SUCCESS 
Bob Dylan received a 
rapturous welcome from 
fans on April 6 at his first 
China concert, despite 
having agreed to sing 
only an approved set. 
Dylan struck a cautious 
line in Beijing and didn't 
sing any material that 
might have overtly 
offended China's 
Communist rulers, like 
"The Times They Are A
Changin'." Onstage for 
almost two hours at the 
city's Worker's 
Gymnasium, Dylan 
brought the audience to 
a standing ovation with 
his "All Along the 
Watchtower" and 
returned for two encores. 
"Like a Rolling Stone" 
also proved popular. 

»>GAGA SINGLE 
'JUDAS' COMING 
APRIL 19 
One week after ''Born 
This Way" ended its six
week run atop the 
Billboard Hot 100, Lady 
Gaga has announced 
that her next single, 
"Judas," will arrive April 
19. The pop star revea led 
the release date of the 
second single from 
sophomore album "Born 
This Way" in the April 6 
installment of her 
Gagavision video series, 
stating, "Let the cultural 
baptism begin." 

>>>DRAKE, 
MANAGEMENT 
IMPERSONATORS 
SWINDLE VENUE 
The management at the 
Sherman Theater in 
Stroudsburg, Pa., says 
that two Drake shows 
that were scheduled for 
late May were bogus 
from the start. The 
theater and a local 
promoter say they were 
swindled by individuals 
posing as Drake's 
manager, tour manager 
and even the artist 
himself. Theater 
president Richard 
Berkowitz says he began 
sniffing out the scheme 
when the Virginia-based 
booking agency began 
asking for a cut of the 
ticket sales. Berkowitz 
says the matter has been 
referred to authorities 
and that a number of 
other promoters have 
been victims of similar 
scams. 

Reporting by Jason 
Lipshutz, the Associated 
Press and Reuters. 

ll'fflRI BY JUSTIN JACOBS 

Two Cooks 
In The Kitchen 
lndie Favorites Thao Nguyen, Mirah Yorn Tov Zeitlyn 
Team Up For A New Album 

Before Thao Nguyen and Mirah Yorn Tov 
Zcitlyn recorded an album, the two songwrit
ers cooked dinner together. Zeitlyn prepared 
a kale a nd k iw i salad; Nguyen made soup. 

It was late 2009, and Zei tlyn had ju s t 
moved to San Francisco. A few weeks after 
an email introduction and a quick back
stage gree ting, she was sitting at Nguyen's 
kitch en table. 

"We threw everyth ing on the table at the 
same time: 'Hello, I like you. Let's do a whole 

Nguyen began work on "Thao& Mirah" (ou t 
April 26 on Kill Rock Stars). writing alone 
but shading eacl1 song w ith the stylistic flairs 
of the other. The resultan t 1 l songs meet 
somewhere between Zeitlyn's solemn, tip
toeing chamber pop and Nguyen's harder
edged, almost funky freak-folk. Though both 
writers, along with Garbus, penned the 
propuls ive , whirl ing opener "Eleven." the 
rest of "Thao & Mi rah" features two song
writers "holding the door open for each 

Let's get collaboratilllt: 
THAO NGUYEN (left) 
and MIRAH Y0M TO¥ 

ZI ITLYlf 

other, through which 
we could each enter the 
project," Zeitlyn says. 
"We s hone lights on 
each other." 

• • 

With that door open, 
Zeit lyn and Nguyen, 
both guitarists, were 
confident to t ry new 
th ings . On Nguyen's 
sparse "Teeth." Garbus 
and Zei tlyn provide the 
percussion-a play
ground hand-clap pat
tern . All three take 
t u rns on the drums. 
Nguyen plays a "space 
banjo"; Zeitlyn adds 
electronic beats. 

"We wanted to do this 
As they delved deeper 

m usically, the initially 
stress-free project de
veloped "a mean ing
fu l ness that I don' t 
think we were pre· 
pared for," Ngu yen 
says. ·we have this as an 
artifact of our friend-

because it wasn't either 
of our solo records. The 

pressure wasn't there. That 
was an incredible freedom." 

-THAO NGUYEN 

bunch of projects together,' "Zeitlyn recalls. 
"It was a 12-burner stove and we had a pot 
on every burner." 

While Zeitlyn grew to know Nguyen and 
her music simultaneously. Nguyen was a 
longtime fan. As Nguyen's 2009 sophomore 
album, "Know Better Learn Faster," had 
pushed her to become one of Kill Rock Star's 
best-selling and fastest-rising artists, Zeit
lyn slowly cultivated her fan base wi th more 
than a dozen releases since 1997. And yet 
after a tour together in 2010, the two found 
themselves in a similar spot: not qui te ready 
to step back into the spotlight alone. 

"We wanted to do this b ecause it wasn' t 
either of our solo records,· Nguyen says. 
"The pressure we would feel for the next of
ficial studio release wasn't there. That was 
an incredible freedom." 

Paired with mutual friend Merril Garbus 
of Tune-Yards as co-producer, Zeit lyn and 
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ship. It marks our his
tory together." 

With similar, recent side project collabo
rations like Middle Brother and Monsters 
of Folk- artists writing separately but cre
ating music together- Nguyen an d Zeit lyn 
are ju st two of many to put some jamming 
between friends on record. 

"For artists, these collaborations in our 
commu nity have always happened," Kill 
Rock Stars VP of A&R Maggie Vail says." But 
for fans, this is a weird time. The turnover 
rate for bands is really high, and fans' atten
tion spans are short. So a collaboration helps, 
like, 'Oh, yeah, they're here.' You can almost 
call it som eth ing new, though i t's not." 

"Thao & Mintb" isn't some m arketing ploy 
for forgetful fans- both artists are excited 
to reach new crowds. 

"Our backgrounds arc similar enough tha t 
there's a crossover potential,· Nguyen says. 
"Mi rah has a great, very sweet group of fans. 
Who doesn't want some of those?" 

THIS TIME, 
IT'S PERSONAL 
Augustana Owns Its Sound 
On Third, Self-Titled Release 

Dan Layus of Augustana isn' t 
sure which metaphor best suits 
his band's new self.titled album: 
On one hand it strikes him as 
"the final word at the end of a 
very long paragraph"; on the 
other. it resembles "the begin
ning of a brand-new chapter.'' 
Either way, the I O-track set, due 
April 26 on Epic, "feels like a 
milestone for me personally and 
for the band," he says. "That's 

why call ing our third record 'Au
gustana' just felt right." 

Augustana' s "very long para
graph" began with the band's 
plaintive 2005 hit "Boston," 
wh ich cracked the top 40 oft he 
Billboard Hot lO0andlcdquick
lytohigh-profile tours with Ma
roon 5, the Fray and Counting 
Crows, among others. And the 
rest of the story? "Learning to 
forge our own path in a way that 

Having grown up in Philadelphia, John Oates might be expected 
to pay tribute to that city"s soulful sound when recording an hom
age to his musical roots. Instead on "Mississippi Mile," Oates in
dulges his love for Delta blues and roots music, reinterpreting such 
classics as Elvis Presley's "All Shook Up,'' Curtis Mayfield's "It's Alright" 
and Mississippi John Hurt's "Pallet." Out April 12on PS Records/Elek
tra Nashville, Oates' third solo album is an Americana effort that in
cludes two new songs-the title track and "Deep River"-as well as 
a Texas swing version of "You Make My Dreams Come True," one of 
the classic Hall & Oates hits he recorded with Daryl Hall. 

1 Why this approach on 
your new album? 
I started out to make a record of 
songs that I really liked when I 
was a kid. \Vhen we were cutting 
the tracks, I realized what I had 
done unconsciously is I created 
a musical autobiography. This 
is the music, the inspiration and 
the influences that really made 
me who I am as a musician be
fore I met Daryl and before we 
became Hall & Oates. I started 
playing guitar at 5. I had an en
ti re musical l ife before I met 
Daryl when )was 18or 19. One 
night I'd bewearinga suit play
ing R&B in a band, the next night 
I'd be wearing a denim work 
shirt playing folk blues. 

2 You recorded In Nashville 
with such notable musicians 
as Jerry Douglas and Sam 
Bush. Why did you pick pro· 
ducer Mike Henderson? 
l wanted tomake itswampyand 
really authentic, to have a certain 
kind oflive feel. I started asking 
around in Nashville about vari
ous people because I have so 
much experience in the studio 
that sometimes I can get a little 
overanalytical. Sam Bush recom 
mended Mike Hender son. I 
knew he played mandolin for the 
Steel Drivers, but I didn't know 
much about his blues stuff, so I 
started listening to him an d 
thought, "Wow, he's really a deep 
blues guitar player." 
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would make this career sustain
able,• Layus says, as opposed to 
the stuff of one-h it wonderdom. 
·'All of this got handed to us on 
a silver platter when we were 
19, and in a lot of ways I wish i t 
hadn't been; I wish we'd had to 
fight a little bit harder to get no
ticed. Instead, it went in re
verse.• According to Nielsen 
SoundScan, Augustana's major
label debut, "All the Stars and 
Boulevards," has sold 345,000 
copies; 2008's "Can't Love, Can't 
Hurt" is at 121,000. 

"They had all this radio suc
cess while they were still figur
ing out who they were," says the 
band's manager Rich Egan. who 
also heads Vagrant Records. "So 
we went about building this as 

3 How did you achieve the 
kind of sound you wanted? 
We assembled the dream band 
and we cut this thing in about 
four days. It's about as live a 
record as you could possibly 
make in the studio . There's 
hardly any overdubs; in fact, 
80% of the vocals you hear are 
the ones I sang while we were 
cutting the tracks. I don't think 
we did more than two takes on 
any songs. That's exatily what 
I wanted and Mike is the guy 
who could do that. 

4 " Deep River" was In
spired by Doc Watson's 
" Deep River Blues" and the 

though they didn't have a hit. 
Now we're seven years and a 
couple ofthousand shows down 
the road, and they've been able 
to build and become a much 
better band. If radio comes to 
the party, great; if not, we're still 
going to do what we do." 

Egan says Epic has been "im
mensely supportive," though he 
admits thatAugustana has been 
through "a lot of transitions," 
including the label presidencies 
ofboth Charlie Walk and Aman
da Ghost. "I can bellyache I ike 
any manager that we're not get
ting this or that from the promo 
department," he says. "But the 
people at the label support this 
band like they're family. That's 
why we're still there." 

lyrics are about the recent 
Nashville flood. What in
spired the other original, 
•'Mississippi Mile,,? 

The album was pretty much 
done. As a songwriter, I 
wanted to summarize the 
record, and I realized that so 
much of the music on th is 
record came from the Missis
sippi Del ta where so much 
great American music origi• 
nated from. Even though I'm 
not from there, I wanted to put 
myself in that place; I fanta
sized abou t what i t would be 
like to walk down one of those 
old country roads. 

5 Why partner with Warner 
Music Nashville? 
I haven't had a record com
pany affil iation s ince l 991. 
Through some mutual friends 
I met[Wamer Music Nashville 
president/CEO] John Espos
ito ... \Ve h it it off and he 
asked me what I was doin g. I 
told him I was recording an 
a lbum and the studio was 
about 200 yards away from 
War ner . . . so he came by 
around lunch time. I put some 
headphones on h im and he 
was sitting right next to Sam 
Bush. I think he had a good 
time . . He liked what I was 
doing and we worked out a 

Epic product marketi ng 
manager Atjun Pulijal says the 
label's campaign emphasizes 
the group's live show ("It's their 
best asset") and the "Ameri
cana/Petty/Springs teen vibe" 
emerging in Layus' songwrit
ing. In Febrnary the band per
formed at triple A radio confab 
Sunset Sessions, and on March 
lO it played New York's Rock
wood Music Hall for an audi
ence of fans and gatekeepers; 
Augustana lacks off a month 
long North American tour with 
the Maine on May 12 in Dallas. 

Pulijal and Egan also point to 
licensing as an important rev
enue stream for Augustana. "We 
got music out to everyone before 
the Christmas break so they 
could really sit with the record 
and understand it," Pulijal says, 
noting that the C\V's "One Tree 
Hill" is scheduled to fea ture two 
songs from the album (which 
was helmed by Kings of Leon 
producer Jacquire King) the 
week before release . "Dan's 
voice just fits when it's put to a 
picture," Egan says, adding that 
Augustana might be his most
licensed client. "We're often the 
[place-holder[ band that ends up 
staying." he says with a laugh. 
"We'll take it.• 

promotion and distribution 
deal. It's on PS Records, which 
is my own imprint through 
Electra Nashville. He opened 
the door to their resources and 
their staff and everybody has 
been amazing. 

6 What else have you been 
working on? 
Daryl and r still tou r, but we're 
not really recording. My nex t 
phase, especially in Nashville, 
will be songwriting. I have a 
second home in Nashvi lle 
now. I just love the songwrit
ing process. If! had to drop 
everything and just be a song
writer, I would be OK with 
that because that's the real joy. 

I'm actually doing my own 
songwriting festival right 
now-the 7908 Aspen Song
writers Festival . [fhe number 
reflects the Colorado city's el
evation.] We did it last Septem
ber for the first time and it was 
really successful. People loved 
it, but the weekend we d id i t 
wasn't a great weekend be
cause it was in between the slci 
season and the summer . .. so 
we picked the last week of 
March and that's why we did 
it only six months apart. We're 
going to try to keep it in March 
from now on so it will be a 
yearly event. 

NOTICE Of PROPOSE P CLASS ACTION SETTLEMENT 

If You Are the Legal Owner of a Sound Recording and/ 
or Musical Composition That Was Transmitted Without 

License or Authorization by or Under the Authority 
of BET LLC During the Time Period January 14, 2003-

February 3, 2011, Your Rights May Be Affected and 
You May Be Entitled To A Benefit 

The purpose of this notice is to inform you of a class action settlement in the action 
The Music Force LLC', et al. v. Black Entertainment Television LLC, et al. , 09-cv-00376 
(GBD) (S.D.N. Y) pending in the U.S. District Court for the Southern District of New 
York. In order to resolve the claims against them, defendants Black Entertainment 
Television, LLC and Viacom Inc. have agreed to make a payment of $2,750,000 for the 
benefit of the Classes. 

The Court has scheduled a public Final Approval Hearing on July 21 , 2011 , 
IO 00 a.m. at the Daniel Patrick Moynihan United States Courthouse. Southern District 
of New York. 500 Pearl Street, New York, New York 10007-1312 in Courtroom 21D. 

A copy of the Settlement Agreement, the fonnal Settlement Notice, Proof of 
Claim and other important documents are available on U1e settlement website at 
www.MFClassSettlement.com. The settlement website also describes the sound 
recordings and musical compositions to which this settlement applies. For additional 
information, you may also contact the Settlement Administrator (The Garden City 
Group, Inc.) al BET Class Settlement, Settlement Administrator, c/o The Garden City 
Group, Inc., PO. Box 9715, Dublin, OH 43017-56 15 or by calling I 866-584-7635. 

If you are a member of one or both Classes, you may seek to participate in the 
Settlement by filing a Proof of Clain1 on or before October 19, 201 I. You may obtain a 
Proof of Claim on the settlement website referenced above. If you are a member of the 
Class but do not file a Proof of Claim, you will still be bound by the releases set forth 
in the Settlement Agreement, and will be deemed to have waived the right to object to 
the Settlement Agreement in any action or proceeding including an appeal, if the Court 
enters an order approving the Settlement Agreement. All objections to the Settlement 
must be filed by July I, 2011. All requests to be excluded from a Settlement Class 
must be filed no later than June 6, 201 1. Objections and requests to be excluded from 
a Settlement Class must be made in accordance with the instructions set forth in the 
formal Settlement Notice. 

1-866-584-7635 www.MFClassSettlement.com 
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HOLLYWOOD 
UNDEAD 
American Tragedy 
Producers: various 

A&M/Octone 

TV ON THE 
RADIO 
Nine Types of Light 
Producer: Dave Sitek 

lnterscope Records 

Release Date: April 12 

On its first studio out-

ing since 2008's lauded " Dear Science," TV on the Radio is 
"on optimistic-'1 and 0 0n overdrive"-a bit of new and old, if 

you will. The album, " Nine Types of Light," the band's first 

recorded away from Brooklyn, Is actually the most 

restrained and craft-conscious of Its releases, introducing a 

slower, soulful element that makes it sound like Memphis 

dynamic approach that yields a more focused intensity. The 
songs " Killer Crane," "You" and the gorgeous " Will Do" are 

skewed slow jams, while "Second Song" is mutated Stax 

soul. Elsewhere, the track " New Cannonball Blues" Is pro

pelled by an industrial-flavored throb. And TVOTR still knows 

how to kick up a rash of righteous (and melodic) noise, evi-

7 

Release Date: April 5 

Rap-rock has taken its lumps 

in recent years and has cer

t ainly sl ip ped further back 

underground from its heyday 
of dominance in the late 

199 0 s and ear ly 2000s. 

Those who miss it. however, 

should be heartened by Ho l

lywood Undead's second stu

d io set, "American Tragedy," 
a tig ht m ash-up bet w ee n 

contemporary sonics and 

o ld-school aesthetic. In fact, 

new "clean" vocalist Danny 

Murillo's keening upper regis

t er hews so c lose to Chest er 
Bennington's that this may 

be a sa lve for fans dismayed 

by the stylistic left turn of 

Linkin Park's latest album , "A 

Thousand Suns." There's 
plent y o f met all ic hip-hop 

stomp in such t racks as "Been 

to Hell," "Glory," "Lights Out," 

"Tendencies" and " Levit ate," 

w hile " Comin' In Ho t " and 

"Gangsta Sexy" are booze

and-booty-fueled party an-

meeting New York's Lower East Side. As usual in TVOTR denced this t ime on "No Future Shock," " Repetition" and 
land, nothing is particularly straightforward but the songs "Caffeinated Consciousness." Once again, TVOTR channels 

tend to build more than they shift, a different kind of something unique and forward-thinking.-GG 

t hems. Bu t Hollywood Un

dead broadens its parame

ters this time, too, pulling out 
acoust ic guit ars for t he de

cided ly pop-friendly "Com

ing Back Down" and the Sub

lime-like " Bu llet"-lig hter

gauge count erpoints t o an 

otherwise heavy affair.-GG 

AMBROSE AKINMUSIRE 
When the Heart Emerges 
Glistening 
Producers: Ambrose Akinmusire, 

Jason Moran 
Blue Note Records 

Release Date: April 5 

Three years ago, when the Thelonlous Monk Institute of 

Jazz medal he was awarded was still shiny and new, 
Ambrose Akinmusire shocked many with a debut 

recording that reached far beyond bebop and its tradi

tions. To many, Akinmusire is the brightest beacon on 

trumpet, the sharpest In a few decades. On his Blue 

Note debut he continues to emphasize ensemble work 

over showmanship and loose song structures over tight 

themes. His unorthodox midtempo compositions play 
out as little more than ambiguous sketches. Each musi

cian finds a motif and goes with it, which in some cases 

means the bass of Harlsh Raghavan or Walter Smith Ill's 

tenor saxophone dominates a performance rather than 

Akinmusire. His ballads are more traditionally reflective; 

an opportunity to create an exchange in solemn tones or 
exhalation, as he and the band does on the album's fine 

closer, "Tear St ained Suicide Manifesto." Akinmusire has 

chosen to challenge listeners, exploring free territory 

where Smith squeaks and squawks his way Into the 

wilderness. He sets up the experience with the set's 

opener, "Confessions to My Unborn Daughter," a 
strength-building exercise in which the musicians find 

their place and get their collective bearings before tak

ing off for the unknown.-PG 

28 I BILLBOARD I APRIL 16, 2011 

ROBBIE ROBERTSON 
How to Become Clairvoyant 
Producers: Robbie 

Robertson, Marius de Vries 
Macro-Biotic Records/429 

Records 

Release Date: April 5 

It's been 13 years since Robbie 

Robertson's last solo album, an 
unacceptable interim for some

one w hose out put has been 

consistently stellar, both dur

ing his days with the Band and 

since "The Last Waltz." But his 

newest album, "How t o Be

come Clairvoyant," was worth 
t he wait. The set is an envelo p

ing mix of melody, mood and 

texture that speaks to Robert

son's t r iple-threat virtues as a 

performer, composer and pro

ducer. Eric Clapton lent a major 
hand: "How to Become Clair

voyant" began as a joint proj

ect between the two musicians, 

and even under Ro bertson's 

name alone it bears the Slow

hand stam p on seven of 12 
song s, including two they co

wrote and one d uet ("Fear of 

Falling"). Robertson also get s 

help from Steve Winwood, 

Robert Randolph, Tom Morello 

and Trent Reznor. But it 's the 
songs-from the rootsy soulful

ness of "Straight Down the Line," 

"When t he Night Was Young" 

and "Won't Be Back" to the grit 

of "He Don't Live Here No More" 

and "Axman" - that are t he stars 
here. Now let's ho pe it doesn't 

take another l 3 years for Robert

son's next release.-GG 

THE PAINS OF BEING 
PURE AT HEART 
Belong 
Producer: Flood 

Slumber /and Records/ 

Collective Sounds 

Release Date: March 29 

The 2009 self- t itled d ebut 
from Brooklyn ind ie darling t he 

Pains of Being Pure at Heart 

tends to bring out a polarized 

reaction: Fans adore it, but oth

ers find it overly twee and rev-

erent for the '80 s and '90s 

indie bands that so obviously 
inspired it. But both camps w ill 

ag ree that it didn't even hint at 

" Belo ng," a st artlingly confi

dent, poised and powerful rock 

album t hat could well vault the 

Pains of Seing Pure at Heart 
into the big t ime. A key ele

ment in this transformation is 

production/mixing team Flood 

and A lan Moulder (Nine Inch 

Nails, U2, PJ Harvey, My Bloody 

ALISON KRAUSS & 
UNION STATION 
Paper Airplane 
Producers: Alison Krauss & Union 

Station 

Rounder Records 
Release Date: April 12 

It 's been seven years since Alison Krauss & Union Station 

last recorded together, an interim marked by myriad 

outside projects, none more noteworthy than Krauss' 

Grammy Award-gobbling " Raising Sand" collaboration 

with Robert Plant. If that success kindled additional 
interest for Union Station, the new arrivals won't be dis

appointed, and longtime fans of the rootsy quintet will 

feel rewarded for their patience. Austere and melan

choly, dealing mostly with heartbreaks and farewells 

with a modicum of hope, new album " Paper Airplane" 

still conveys the rich and understated beauty that's 
always been the group's trademark. Krauss, whose fid

dle is a minor presence this t ime out, sings with a 

greater authority on versions of Jackson Browne's "My 

Opening Farewell" and Richard Thompson's "Dimming 

of the Day," while Robert Lee Castleman's title track and 

first single is a three-hanky special. Fortunat ely there's 
still guitarist Dan Tyminski, who's there for the upswing 

of tracks like "Dust Bowl Children," " On the Outside 

Looking In" and "Bonita and Bill Butler.''-GG 

Va lent ine, Sigur R6s, t he 

Smashing Pumpkins). But the 

sound isn' t t he only t hing 
arena-sized on "Belong." The 

band has pulled o n some 

boots and leather pants (figu

ratively speaking), toning 

down t he twee and slowing 

down t he tempos, making the 

hooks bigger and lett ing t he 
r iffs linger, part icularly on the 

anthemic ;'Even in Dreams,'' 

the sunshine burst of the t it le 

track and t he heartstring-tug

g ing closer "Strange.'' The 10 -

track set barely has a weak 

moment and actually ends too 
soon. It 's like '90s alt-rock had 

a c hild w ho suddenly grew up 

beautiful.-JA 

MARY MARY 
Something Big 
Producer: War,yn Campbell 

My Block/Columbia 

Release Date: March 29 

It's hard to believe that 10 years 

have passed since Mary Mary 
helped unleash g ospel music 

constrictions w it h it s debut 

crossover hit, "Shackles." But 

after forging a successful, 

decade-lo ng career, sisters 
Erica and Tina Campbell aren't 

content to p ho ne it in- a mal

ady aff ect ing many artist s 

these days. No, t he ladies 

p rove they're just as v ibrant, 

free-spirited and forward-look
ing as ever with t hei r new 

album, "Something Big." Fans 

have already heated up lead 

single "Walking" into a top 10 

adult R&B hit. But that song is 

just the preamble to w hat's in 

store. The o pening title track 

declares the sisters' mission by 
way of a heart-pumping, foot

st omping samp le from t he 

Jackson 5 gem "Mama's Pearl.'' 

From there, it 's on to t he 

driven, don't-g ive-up anthem 
" Never Wave My Flag." The sis

ters-who co-wrote a major

it y of the t racks- show they 

haven't lost touch w it h their 

t raditional root s o n the com

pelling track "It Is Well." 

Whether f using gospel and 
soul wit h everything from 

R&B/hip-hop to d ance, pop, 

jazz and even folk (on the lib

erating " Homecoming Glory"), 

Mary Mary never fo rgets to 
w eave in an empowering, up

lifting messag e that lingers 

long af t er the last note has 

sounded.-GM 
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TV ON THE RADIO 
Will Do (3:43) 

Producer: Dave Sitek 
Writer: TV on the Radio 

Publisher: Chrysalis Music/ 

Stunzeed Music (ASCAP) 

lnterscope 

On its third and finest studio album, 2008's "Dear 

Science," TV on the Radio released a fractured version 
of James Brown soul by amping up the booty-shaking 

grooves and dialing down the noise. On "Will Do," the 

lead track from Its latest full-length, " Nine Types of 

Light," the Brooklyn band tries on an even newer ward

robe: insular, space-age balladry. A lonely glockenspiel 

wanders across the jittery programming, while electric 
guitar noise sprays across the stereo spectrum. And 

Tunde Adebimpe, one of music's most arresting 

singers, Is In a lovesick, thoughtful mood: "What choice 

of words will take me back to you?" he emotes, slight

ly off-key, amid the colorful swirl. If "Dear Science" was 

TVOTR's funky one-night stand, " Will Do" is the moody 
morning after.-RR 

~l:\fl l:\f\f~ 
group that made it s name 

with singles like "Where the 

Part y At" and " Let 's Get Mar

ried" nearly a decade ago, 
Jagged Edge is still t hriving, 

and " Baby " w ill fit right into 

any throwback playlist. -MC 

m;m 
BC JEAN 
I' ll Survive You (4:02) 
Producers: Max Martin, 

Shel/back 

Writers: M. Martin, Shel/back, 

s. Kotecha 

Publishers: Maratone 

administered by Kobalt 
Songs Music Publishing 

(ASCAP)/Maratone 

administered by Songs of 

Kobalt Music Publishing, Oh 

Suki Music/EM/ Blackwood 
Music (BM/) 

J Records 

MANA 
Lluvia Al Corazon 

(4:08) 
Producers: Fher 

Olvera, Alex 

Gonzalez 

Writers: F. Olvera, 

S. Vallin 
Publishers: Tu/um 

Music/Big Cojones 
Music (ASCAP), Vallincito Music (BM/) Warner Latina 

mm 
JAGGED EDGE 
Baby (3:52) 
Producer: Lamb 

Writers: C. Lamb, T. Osborne 

Publishers: Cainon's Land 

Music Publishing/EM/ April 

Music/Lucky June Music 

Publishing (ASCAP) 
Slip-N-Slide/Capitol 

In a pop landscape ful l o f 

the time, I think abo ut your well-defined female person

love," t he boys sing in unison al ities ( Lady Gaga, Katy 

o n the chorus. The melody Perry, Ke$ha) and hungry 

smoothly int erweaves w ith up- and-come rs (Jessie J, 
the production and highlights Christina Perri), where does 

"Uuvla al Corazon," Mana's latest single that has topped BIiiboard's Hot Latin Songs chart, 

enshrines the Mexican rock band's signature sound from beginning to end. The song starts 

off with Fher Olvera's characteristically husky voice singing over a clean guitar riff that lays 
down the chords on top of a basic four-on-the-floor drum loop. The verse"s chord progres

sion and overall mood are dark and cold, but things start livening up by the time Alex 

Gonzalez comes in with a punchy backbeat groove on the second verse. While the title, 

which translates to " Rain to the Heart," may indicate a sadder song, the bright, powerful 

energy and positive lyrics in the chorus reveal an Interesting twist from the group's Initial 

tone. The contrasting elements of "Lluvia al Corazon" nicely coincide with the title of 
Mana's upcoming album, " Drama y Luz" (Drama and Light).-RG 

After laying low for more than 

three years, R&B quartet 

Jagged Edge has returned 

with its lat est single, "Baby," a 

track t hat pays homage t o 

'80s and '90s R&B. "Gir l don't 

you k now t hat you really got 
me gone/Blow my mind all 

CHRISTINA PERRI 
Arms (4:21) 
Producer: Joe Chiccare/li 

Writers: C. Perri, 

D.H. Hodges 

Publishers: Miss Perri 

Lane Publishing/12:06 

Publishing/EM/ Blackwood 
Music (BM/) Atlant ic/RRP 

t he sample of Surface's "Only 

You Can Make Me Happy" 

used for the core of the song. 

W hile " Elaby" isn't a confes
sion of love like "Only You," it 

is about a strong attraction 

and works all the same. For a 

In less than a year's time, Christina Perri has morphed 

from an unknown singer/ songwriter to a rising pop

rock star, thanks to the sorrowful anthem "Jar of 

Hearts." On the other hand, Perri's follow-up, "Arms,'' is 
an effervescent love song that pairs the voracity of 

Fl orence & the Machine with the growling undertones 

of Adele's voice. The result is a hypnotically melodic 

a t alent like BC Jean f it in? 

From t he sound of her latest 

single, ''I'll Survive You," the 

California singer/songwriter 

appears t o ad here to Ke lly 
Clarkson's mix of c r isp vo

cals, straig htforward lyricism 

and unexpect ed pop punch. 

A st andard breakup rocker, 

··Survive" benefit s from pro

ducer Max Martin's st eady 
hand-the song's guit ar 

sound recalls Avril Lavigne's 

tune with lyrics about the discovery of young, angst

ridden love. "How many times will you let me change 

my mind and turn around/I can' t decide If I ' ll let you 

save my life or if I'll drown,'' Perri sings in a sweet, 

lilting voice that tones down her intensity from "Jar 
of Hearts." With Perri 's debut album set for release 

on May 10, "Arms" offers another glimpse of the 

talented newcomer.-KM 

best singles- as wel l as 

Jean's delight fully edgy wail 

on t he l ine, "I'l l undo al l of 

the damage you've done to 
my l ife/That's r ight." Cu r

rent ly working o n her deb ut 

album, Jean is still f inding 

her personality on songs like 

"I 'll Surv ive You," but the 
growing pains are pretty en

t erta ining to watch.-JL 

1-MiiihW• 
ERIC CHURCH 
Homeboy (3:49) 
Producer: Jay Joyce 
Writers: E. Church, 

C. Beathard 

Publishers: Sony/ATV Tree 

Publishing/Sony/A TV Acuff 

Rose Music/Six Ring Circus 
Songs (BMI) 

EM/ Nashville 

Er ic Church is a ra r it y : As 

a musician who built his 

f an base by p laying rock 

wr iter has neve r hidden 

his rock'n'ro ll sensibil i 

ties. Elut t here 's no doubt 

he's country to t he core. 
His l a t es t s ingle, about 

two brothers who go their 

separate ways, does a 

fine job of bridging the 

gap betwee n twang and 

ti lt . The well -crafted tune 
employs t he term ··home

b oy" in three d istinct 

ways: first familiar ly, then 

as an entreat y when t he 

singer pursues his way

ward brot her to "come on 

home, boy," and finally, as 
a p lea to his sib ling t o put 

h is past b e h ind h im be

fore his e lderly parents 

are "ca lled home, boy." 

The st ellar song bu ilds 

musically and thematical
ly li ke a rock ope ra, and 

Church properly accentu

at es the epic j ourney that 

c lu bs, the singer/song- it documents.-KT 

EDITED BY MITCHELL PETERS 
(ALBUMS)ANDJASON 
LIPSHUTZ (SINGLES) 

CONTRIBUTORS: Jem Aswad, 
Mariel Concepcion, Phil Gallo, 
Ricardo Gomez, Gary Graff, Jason 
Lipshutz. Gail Mitchell, Katie 
Morgan, Ryan Reed, Ken Tucker 

All albums commercially available 
in the United States are eligible. 
Send album review copies to 
Mitchell Peters at Billboard, 50S5 
Wilshire Blvd., Seventh Floor, Los 
Angeles, CA 90036 and singles 
review copies to Jason Lipshutz 
at Billboard, 770 Broadway, 
Seventh Floor, New York, N.Y. 
10003, or to the writers in the 
appmpriate burnaus. 
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Seven-Year Itch 
Dirty Vegas Tunes Back Up With 'Electric Love' 

As with "Shiny Happy People" for R.E.M. or 
"'Today" for the Smashing Pumpkins, Dirty Vegas 
will always have a love-hate relationship with 
"'Days Go By." 

The 2003 electro•soul h it peaked at No. 14 
on the Billboard Hot 100, landed a high-rota
tion clip on MTV (featuring an older man in a 
suit breakdancing to his regret outside Chroni's 
Famous Sandwich Shop in Los Angeles) and 
won the U.K. trio a Grammy Award for best 
dance recording. 

Beyond that, "Days Go By" wasoneofthe first 
significant licensingsynchs, featured in an overly 
hip TV spot for Mitsubishi's Eclipse. complete 
with a pop•locking dancer in the passenger seat. 
The ad was so omnipresent and borderline 
strange that comedian Dave Chappelle lam
pooned i t on "Chappelle's Show." 

But for Dirty Vegas, the song's success was du• 
bious . The United States didn't know what to 
make then of an electronic music act. Thankfully, 
that sentiment has changed- just in time for the 
April 26arrival of the group's third studio album, 
"Electric Love" (Om). 

"When we first came through 10 years ago, 
we'd play places like Kansas or Missouri and 
they'd never even heard of electronic music," 
D If producer Paul Harris says. • 'Are you a band? 
Where are your instruments?' We heard that 
manyti1nes." 

Now- thanks to creatives like Lady Gaga and 
David Guetta- dance music is all over the radio. 
And. thanks to 150,000-person events like 
Miamrs recent Ultra Music Festival (where 
Dirty Vegas played both a DJ and live set). the 
genre's more underground guises are attrac t
ing big audiences. 

• Before, it was kind of frustrating," Dirty Vegas 
singer Steve Smith says. "People didn't get it; om 
label [Capitol[ didn't getit. They inherited us be
cause we had a song on a commercial. But now 
it's such a celebratory time for electronic music." 

The forthcoming album has spun off two sin
gles. The first was the title cut (peaking at No. 
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27 on Dance Club Songs), a smarmy electronic 
bump-and-grind with a video featuring actress 
Jena Malone as an object of workplace lust. The 
clip has racked up more than 461.000 YouTube 
views. Second single "Changes" (moving 40-37 
on Dance Club Songs) continues the office fix. 
ation story over a disco bassline and singalong 
chorus. Next up will be "Little White Doves," a 
rockier affair that brings the Killers to mind. Om 
is currently assembling a rem ix package as well. 

"Electric Love" mashes up the U.K. rave era 
during which Dirty Vegas came of age-defined 
by rock-oriented psychedelic bands like Primal 
Scream- with the synth-washed after•hours 
sounds of its earliest work. The hooky, song
oriented set aims to graduate the trio from night
clubs to live venues. It's the same path taken by 
another early•2000s U.K. dance outfit, Groove 
Armada. Its 2010 album "Black Light" was also 
released stateside by Om. 

"(Dirty Vegas) reached out to us because 
they saw we had the Groove Armada record," 
Om A&R manager Jason McDonald says. "And 
they had been fans o f the label as DJs and 
music lovers." 

"Electric Love" continues Om's evolution as 
well from a dominantly deep house, local•fo• 
cused San Francisco label to a home for great 
British electronic bands. (The label also released 
Underworld's "Barking'' last year.) 

Dirty Vegas- whose third member is DJ/ pro
ducer Ben Harris (no relation to Paul)- kicks 
off a two•week tour April 24 in Toronto. During 
the trek, the act will play a show every night at 
intimate venues like New York's Mercury Lounge 
and Los Angeles· Echoplex. 

So is there still a place for· Days Go By" in the 
trio's set? 

"They know it's their b read and butter," Mc• 
Donald says. "They played it during Om's 
Grammy party at L.A.'s Supper Club. As soon 
as it started, everyone and their mother put up 
their cameras and sang along. It still has so 
much weight." 

HOT DOGG 
Only Jay-Z has more top 10 pop 
albums than Snoop Dogg. With his 
11 tl1 top 10 album on the Billboard 
200, Snoop surpasses 2Pac and Nas 
in posting the second-most top 10 
sets among rappers in the history 
of the chart. Jay•Z has 13. 

This week, Snoop's "Doggu
mentary"-his second studio ef
fort for Doggystyle/Capitol since 
rejoining the latter label in 2009-
arrives at No. 8 with 50,000, ac
cording to Nielsen SoundScan. 
The album's fi rst single, "Sweat," 
peaked at No. 40on Hot R&B/ Hip
Hop Songs and climbs 27-21 on 
Dance Club Songs this week. 

Snoop famously scored his first 
top 1 0wi th 1993's "Doggy Style," 
when i t hi t No. l in its debut week 
with 803,000. The set continues to 
hold the first-week SoundScan•era 
sales record for an act's debut 
album. - Keith Caulfield 

TITLE PEAK DATE LABEL 

Doggystyle 1 (3 weeks) U/11/91 Death Row/lntemope/AG 

Tha Doggfather TI/30/96 Death Row/lnll!IS<Ol)e 

Da Game Is To Be 1 (2) 8/11/98 No Umil/Priorlty 
Sold, Not To Be Told 

No Limit Top Dogg 2 5/19/99 No limit/Priority 

Snoop Dogg Presents 8 l/19/00 Dogg House/lVT 
Tha Eastsidaz 

Tha Last Meal 4 Vl0/01 No Umit/Priority/(apjlol 

Duces ' N Trayz; 
The Old Fashioned Way 

4 8/18/01 m 

R&G (Rhythm & Gangsta); 6 10/4/04 Dogg111'11e/Geffen/lnterscope 
The Masterpiece 

Tha Blue Carpet Treatment 5 U/09/06 Doggystyle/6'ffl'II/IGA 

Ego Trippin' 3 l /29/08 Doggystyle/6'111'11/IGA 

Doggumentary 8 4/16/11 Doggystyle/Priority/Capilol 
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IE'il BY GAIL MITCHELL 

Nick At Work 
Nick Cannon Hosts New Radio 
Countdown Show; Also Has MTV 
Docu-Series, Cable Comedy Special 
And Album In The Works 

Joking to Billboard that "Ryan 
Seacrest ain't got nothing on 
me," Nick Cannon, morning 
personality at top 40 WXRK 
(92.3 Now) New York, is 
adding c0tm tdown host to his 
expanding list of jobs. The 
actor/comedian/artist will 
host the nationally syndicated 
weekly show "Cannon's 
Countdown." 

Premiering the weekend of 
Apr il 23, the program will be 
broadcast on CBS Radio 
stations and syndicated na
tionally by Citadel Media. Fea
turing a mix of music and 
celebrity interviews, the count
down will be available in four• 
hour (top 40/rhythmic) and 
three-hour (R&B) versions. 

NCredible Entertainment in 
association with CBS Radio 
(whom Cannon calls "an in
credible partner"). "Cannon's 
Countdown"-using a cus
tom weighted chart based on 
the show's affiliate airplay
will debut in 24 markets . 
Those markets include CBS 
outlets in New York (\VXRK, 
for whom Cannon has been 
helming morn ings on 
"Rollin' With Nick Cannon" 
for a year); Washington, D.C. 
(\VPGC); Chicago (WBBM); 
Atlanta (WVEE); and Las 
Vegas (KLUC). Among the 
Citadel Broadcasting markets 
on board are Providence-New 
Bedford. R.I. (WFHN. WWKX); 
New Orleans (KKND); Reno, 
Nev. (KWYL): and Oklahoma 
City (KKWD). 
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Media monster: 
NICK CANNON 

"It's all part of my plan to 
be a media monster." says 
Cannon, who also hosts 
N BC's "America's Got Ta l
ent'' and serves as chairman 
ofTeenNick. 

While declining to reveal 
any hints about guests for the 
first s how, Cannon sa ys, 
"Whatever is happening in 
pop culture, I'm there. It 
won't be your typical count
down. I'll be giv ing my 
comedic take on what's hap
pening in music, the wor ld." 

Produced by Cannon's 

Launching concurrently will 
be CannonsCountdown.com. 
In addition to showcasing 
the program's weekly list of 
the most popula r top 40/ 
rhythm ic and R&B songs 
and streaming the count
down, the website will offer 
daily overviews on what's hot 
in pop culture, the latest en
tertainment and fashion 
news, and other timely topics. 

That's not all on Cannon's 
plate. He will release a com-

edy mixtape, "Children of the 
Corn," as a free download on 
April 11 on NickCannon.com. 
The mixtape, featuring Akon, 
Talib Kweli and others, will 
precede Cannon's upcoming 
cable stand-up comedy spe
cial . The network and a irdate 
will be announced shortly." 

Cannon's recently released 
t rack "Famous," featuring 

Akon, with whom he co
produced the cut, will double 
as the special's theme song. 
In the meantime, Cannon 
plans to release his "M r. 
Showbiz" stand-up comedy 
a lbu m for purchase on 
iTunes May 15. Before that. 
however, he's gearing up for 
the April 28 premiere of 
MTV's "Son of a Gun." The 

docu-series, which Cannon 
created and execut ive
produced, stars Young Money 
artist Cory Gunz, son ofleg· 
endary rapper Peter Gunz. 

Media mogul aspirations 
aside, the dad-to-be does 
admit h e's "on p ins and nee
dles" about the twins he and 
wife Mariah Carey are expect· 
ing "any day now." 

DANCING QUEEN 
U.K. singer/songwriter Katy Bis a graduate of Geeneus (also Katy B's manager), is being re- singer is also set to appear at Glastonbury and 
the same London-based BRIT School that pro- leased by Croydon (London)-based indie dance other European summer festivals. An interna
duced Adele and Amy Winehouse, But that's label Rinse and licensed to Columbia/Sony for tional tour is being planned. 
where her similarities with those pop stars begin 
and end. More at home lending her vocals to a 
hard-hitting club track than belting out retro
tinged soul, Katy B (real name Kathleen Brien) 
has quickly made a name for herself as the first 
lady of U.K. dance. Now the 21-year-old is mak
ing the cross over to mainstream. 

Her breakthrough occurred last September 
when "Katy on a Mission" (Rinse/ Columbia), a 
propulsive electro single produced by British 
dubstep star Benga, hit No.Son the U.K. charts. 
Follow-up singles "Lights On" (featuring Ms, Dy
namite) and "Broken Record" a lso went top 10 
ahead of the Aprll 4 bow of her debut set, "On a 
Mission." The 12-track dance record, featuring 
production by DJ Zinc, Benga and Rinse founder 

the world. At press time, the album was chal
lenging Adele for the U.K. top spot. 

" 'Lights On"' showed us we had an excellent 
pop songwriter with flawless underground cred
ibility on our hands," Columbia product man
ager Laura Kirkpatrick says. She identifies the 
artist's demographic as largely "sawy pop and 
urban music fans" and credits strong support 
from top 40 stations Capital and BBC Radio 1, 
coupled with Katy B's dance fan base, as key 
sales drivers. "[Those] two aspects have allowed 
us to be selective about our promo plotting and 
stay true to Katy's roots." Kirkpatrick says. 

Katy B embarks on a nearly sold-out U.K. head
line tour April 29-May 18, booked by London
based Coda Agency. The EMI Music-published 

"We are confident that Katy will grow to be a 
major International career artist," Kirkpatrick 
says, citing strong tastemaker reaction in Aus
tralia and New Zealand where the artist has had 
support from Triple J and specialist networks. 
In the United States, Katy B has received early 
press coverage from Pitchfork and the Fader, 
with Columbia/Sony eyeing a potential fall state
side release for "On a Mission," accompanied by 
live dates. Chicago-based Windish Agency will 
handle booking. 

"Katy has a unique, understated confidence 
and charm, with no need to be in your face or 
wear outrageous outfits," Kirkpatrick says. "It's 
this uncontrlved attitude that makes her acces
sible for so many fans." - Richard Smirke 

R&B 
RESURGENCE 
Although rap has ushered in a new 
era of MCs and styles in the last 
couple of years- a la Drake or this 
week's No. 1, Wiz Khalifa- R&B ba
s ical ly has had the same cast in 
p lace for five or six years now. But 
that scenario looks like it 's about to 
change thanks to the Internet and 
the age of the free digital mixtape as 
new R&B acts generate their own 
buzz and on line followings. 

In the wake of Billboard's March 19 
cover featuring Odd Future, the Los 
Angeles-based group's resident R&B 
singer Frank Ocean released his "Nos
talgia, Ultra" mixtape on his Tumblr 
page despite his team's desires for a 
proper rollout of the project. Spurred 
by his brilliant songwriting, intrigu
ing product ion and uncanny ability 
to take classic records and make them 
his, like standout t rack "American 
Wedding" laced over the beat from 
the Eagles' "Hotel California," Ocean 
has become an Internet darling and 
garnered praise from Lupe Fiasco and 
Sean "Diddy" Combs. 

Toronto-based singer the Weeknd 
is following in the same footsteps with 
the March 21 release of his nine-song 
mixtape "House of Balloons." After 
fellow Toronto native Drake posted 
the haunting Weeknd line "Bring your 
love baby, I could bring my pain" on 
his Twitter account and then linked to 
his blog featuring the 'Wicked Game" 
cut It comes from, the Weeknd's so
cial media and musical stock has mul
t iplied: Since joining Twitter on Feb. 
21, he has racked up 12,800 followers 
and counts 10,900 likes on Facebook. 
With hypnotizing production and a 
sultry yet painstakingly honest take 
on romance in the 21st century, the 
20-year-old singer is bringing R&B 
into the new millennium. 

With the DIY market gaining in 
prominence every day, expect to see 
more artists of a ll genres breaking 
new ground. -Rauly Ramirez 

TheWeeknd 

Breaking new ground: The Weeknd's 
mixtape "House of Balloons" 
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HELP WANTED 

FACULTY POSITION OPENING: 

DREXEL UNIVERSITY 
Philadelphia, Pennsylvania 1910 4 

Drexel's Music Industry Program is seeking an Assistant Teaching Professor to teach and 
advise in the nationally known undergraduate program. The successful applicant would teach 
classes in music publishing and music industry and lead our student-run music publishing 
company, MAD Dragon Publishing. He or she would also maintain invo lvement in appropr iate 
p rofessional organizations, continue a professional research and/or c reative agenda, and 
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a variety of areas in the music industry. M.B.A. or indust ry-related Masters strongly desired. 
Effect ive Date of Appointment: September 20 11 Salary: Dependent on background and 
qual if ications. 

The university is an Equal Opportunity/ Affirmative Action employer and does not discriminate 
on the basis of race, religion, national origin, sexual orientation, gender, marital status, age, 
d isability, disabled veteran or Vietnam-era veteran status. 
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BUY DIRECT AND SAVE! 
While other people are raising their prices, we 
are slashing ours. CD's. LP's, Books. Cassenes 
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ROCKI N' RETUlm 

NOT 'ORIGINAL' 

KEEP ON DANCIN' 

>>The "Glee" cast charts its first 
nonseasonal song on an airplay 
ranking, as " Loser Like Me" 
launches o n Adult To p 40 at No. 
37. The cast's Matthew Morrison 
concurrently makes his solo 
Billboard chart debut, as 
" Summer Rain" bows on Adult 
Contemporary at No. 29. It 
previews h is self-titled debut 
album, due May 10. 

>>Debuting on the Billboard 200 
at No. 24 with the soundtrack to 
its March 31 special musical 
episode, the cast of "Grey's 
Anatomy" isn' t the first TV 
troupe not regularly known for 
bursting into song to grace the 
chart. The cast of "Buffy the 
Vampire Slayer" staked out a No. 
49 peak with " Once More, With 
Feeling" in 2002. 

-

Rerid Chart Beat 
every week at 
billboard.com/chartbcat. 

Billboar.l. 

Spears Scores Sixth No. 1 Album 
Britney Spears flies in at No. 1 on the 
Billboard 200 wi th her sixth chart
topping album, "Femme Fatale," sell
ing 276,000 copies in its first week, 
according to Nielsen SoundScan. The 
feat ties her for the third-most No. l s 
among women with Mariah Carey and 
Janet Jackson. Only Barbra Streisand 
(nine No. l s) and Madonna (seve n) 
have earned more No. 1 albums. 

Spears has h it the top with six out of 
her seven studio albums, only missing 
with 2007's "Blackout," which debuted 
and peaked at No. 2 (290,000). (This 
famously occurred du ring the week 
when we altered the Billboard 200's 
m ies that excluded retailer-exclusive 
albums, in order to allow the Eagles' 
Wal mart-only "Long Road Out of Eden" 
to debut at No. l with 71.1 ,000.) 

Her last effort , 2008 's "Circus," 
started more robustly than "Fatale," as 
it launched at No. 1 wi th 506,000 fol
lowing its Dec. 2 release. The debut of 
"Fatale" with 276,000 is Spears' second
lowest sales start with a studio set
only her 1999 debut,• . .. 
Baby One More Time," 
began wi th a smaller fi g
ure (121,000atNo. 1). 

But one could con
clude that "Circus" was a 
more highly anticipated 
album, since i t was con
s idered a comeback after 
a few years where Spears' 
personal and profes
sional life was pretty chaotic. "Circus" 
was ushered in by the No. 1 Billboard 
Hot 100 single "Womanizer," complete 
wi th a return-to-sexy-form video. 

"Femme Fatale," h-0wever, isn't a 
comeback album. There's nothing to 
come back from; rather, it continues 
Spears' significant commercial suc
cess: She has sold 1.7 million copies 
of "Circus" in th e U nited States, 
snared three top 20 H ot 100 s ingles 
from the set and mounted a block
buster global tour. 

While the first single from" Fatale," 
"Hold It Against Me," debuted at No. 
1 on the Hot 100, it quickly peaked at 
No. 3 on the Mainstream Top 40 radio 
air play chart-Spears' home tu rf for-

mat on the airwaves. This week , it 
falls 19-26 in its 12th week on the list. 
The alb um's second single. "Till the 
World Ends," earns a bullet at No. 14 
on the list, bu t is the fifth-biggest 
spin-gainer on the chart. To compare: 

"Womanizer" had climbed 
to No. 5 with a bullet 
when "Circus" debuted 
on the Billboard 200, 
and reached No. 1 two 
weeks la ter. 

Also worth noting is 
th at "Fatale" is Spears' 
fi rst a lbum to be re
leased in the spring in 
more than a decade. 

While her first set dropped in Janu
ary 1999 and her second offering, 
2000's "Oops! .. . I Did It Again," 
came out in May 2000, the rest of her 
catalog (even her h its packages and 
remix sets) was issued during the al
ways busy holiday shopping period of 
November-December. 

And, not like anyone needs to be 
remind ed , but album sales aren't 
what they used to be. Even if i t's 
been less than two-and-a-half years 
since "Circus." 

Finally, perhaps Spears' tepidly re
ceived "Good Morning America" per
formance on the album's s treet date 
(March 29) put a damper on the set's 
First-week festivities. The social buzz 

ranged from critiques on her tentative 
dancing to commentary about her un
usually husky voice. She also hit the 
stage the same night on "Jimmy Kim
mel Live1" to moderately better reviews. 

Overall, her promotion activities 
have been rather limited, considering 
her superstar stat us . Aside from 
"GMA" and "Kimmel," she's managed 
a handful ofbrief radio chats, an MTV 
sitdown on April 3 and a performance 
in Las Vegas (March 25) that was seen 
in the MTV special. 

On the brighter side, the opener for 
"Fatale" is the second-larges t sales 
week oft he year, behind only Adele's 
"21," which debuted with 352,000. 

JAMMIN' ON THE RADIO: The main
stream release of Radlohead's "The 
King of Limbs" enables the se t's debut 
a t No. 6 on the Bi llboard 200 with 
69,000. I twas in itially issued digitally 
on Feb. 18, but didn't appear on our 
charts, as its sales weren't reported to 
Nielsen SoundScan. 

Meanwhile, Pearl Jam bows at No. 
43 wi th "Vs./Vitalogy" (13,000), a 
bun dled pack of the band's ne wly 
re issued 1993 and 1994 albums, 
respectively. They were also released 
individually: "Vs." on its own shifted 
3,000- No. 37 on Top Pop Catalog 
(see b illboard.biz/char ts)-wh ile 
"Vitalogy" moved 2,000. 

IVlaI·1cet '"' at<:h A Weekly National Music Sales Rep ort 
r (J( W't!O!!k ending Ap,1I l. 2011. FlQIJte are ttllJnd~ 
eomp11~ f'!orrl a n11tloMI iami>r of relllil stcreal'ld r.!11'.:k 
i=s: ... ,xirts cdloch:d ~d ~ by 
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SoundScan W eeki Unit Sales Year-To-Date 

ALBUMS 

This Week 6,633,000 

lastw..lc 6,479,000 

Change 2.4% 

This Wetlc last Year 6,844,000 

(hange -3.1% 

DIGITAL 
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OVERALL UNIT SALES 

Albums 81,955,000 77,828,000 -5.0% 

Dlgllallracks 312,377,000 339,116,000 8.6% 

store Si119ei 506,000 707,000 39.7% 

Totll 394 ,838,000 417,651,000 5.8% 
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4 
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14 17 

18 11 

18 10 

G 25 

18 

MARY MARY 
1W RLOCK/COLm11ilA 6233~0/fY '1US-lC 11 oa 

MUMFORD & SONS 
.smn uv.fll Of Tit ROAD 01011~1GLAS.SNOU 12 98 

P!NK 
t,Ar.ACC 80657fJL6 13 913 

RIHANNA 
SilPJDEF J.A~1 G1.t927/I0JM6 13 98 

JUSTIN BIEBER 
SCHODLBOYIR.AYMOflO BR,t,UW'ISl.AtlD 015lUIIOJM-6 9 98 

THE STROKES 
R.CA. SJ472"/lll,1G 11 98 

BRUNO MARS 
£LCIHAA~?5393" 11> 9! @ 

NICKI MINAJ 

Title 

Femme Fatale 

Rolllng Papers 

21 

F.A.M.E. 

Songs For Japan 

The King 01 Umbs 

I Remember Me 

Doggumentary 

Hello Fear 

Something Big 

I 

I 

I 

I 

I 

11 

Sigh No More • I 

NOW37 

Greatest Hits ... So Farlll • I 

Loud • I 

Never Say Never : The Remixes (EP) 

Lasers 

Teenage Dream 

Angles , 

companion 
scundlrack bows at 
No. 24 with 19,000. 
Meanwhile, a few 
steps belaw at No. 
371s a "61tY's" 
cast mem~r, 
bounding in wilh 
14,000. (See allo 
No. 69 on Ute Hot 
100, page 38.) 

m 

117 45 

88 

It 54 

80 

84 

811 44 

G 62 

In 59 

88 53 

BIG TIME RUSH 
WCKElOOfOtl/C OLUPABJA 429181S01/\" WUSIC 8 98 

BONEY JAMES 
Vl:RVt l--0-liEC,t,Sl 015375/VO 13 91J) 

MIRANDA LAMBERT 
C0UJM8rA jtl,t,SHI/ILLE~ 46&i4/'SWf f12.98 

MAC MILLER 
ROSTRUM DIGITAL EX ua 
ADELE 
Xl./COLlA1BIA 31859'/S.OtN MUSIC 12.98 

FLORENCE + THE MAC HINE 
Utll\lERS,t,t. RCPU8LIC 01$170"/UMRS 13.98 

GUCCI MANE 
1017 8RICK SOUII0~27'37J;/W.1,RNER BJIOS 18 98) 

BOBBYV 
ll-LU M l l A tlli:~AMS 4M.S1/CJI.PITOL 111 ll8 

KANYE WEST 
RCC•,\.f[l,LA/0O JA11 oa595•Jtt)J:11G 13 98 E 

R. KELLY 
.NE ll0874/JL6 11 98 

SALES DATIi 
COMPILED BY 

)lil:1.~LI~ 
SoundS<al'l 

Title e 
Town Line (EP) 

BTR (Soundtrack) e 
Contact 

Revorullon 

On And On And Beyond (EP) 

19 • 
Lungs • 

The Return Of Mr. Zone 6 

Thompson Square 

Fly On The Wall 

The Band Perry • 

Meyrln Fields (EP) 

Tangled 

My Beautiful Dark Twisted Fantasy • 
Love Letter • 

All I Want Is You 

Hemingway's Whiskey • 

uor1ESUCH 52G-266'/WAAtlER BROS. 15.98} Brothers • 

• ZAC BROWN BAND The Foundation fJ 
'-' --or~ -':R';OA:;"':"~;':GG;;'<R;;P;=IC;';T\l!;';;E/H';;O';;Mf';:G,:;R:,;OW:.:,'FUc;ArLA=NTc:IC"'O,:.c16::,9:,.:31::,IA:..G 1,:;13" .9::;'1-----------~ 

19 21 

20 20 

21 16 

YOUtlG M(INCV/tASl t \!OtU'VJUIUY[RS,t,L MOTOWU 01!>021 • YOUtlG M(INCV/tASl t \!OtU'VJUIUY[RS,t,L MOTOWU 01!>021 ' AJ1,RG 13.91J 

Coo-Wops & Hooligans • I 

Pink Friday • 
Late Nights & Early Mornings 

John's package 
relurns (up 458%) 
following h~ 
double·d~ly lorn as 
host iWld musical 
guest on "Saturday 
Might Uve" (Apri 
2). Meanwhile, Foo 
fighters' hits sel 
(No. 41) returns 
after an Amazon 
MPl Dililr Deal on 
April 1 (up 482%). 

• Aockpango 

MARSHA AMBROSIUS 
J 64826/R/.tG, (9 98) 

SOUNDTRACK Sucker Punch 22 

My Klnda Party • 
Grey's Anatomy: The Music Event 

71 

CASH MOUEVNJKVERSAL 110TOW~ 015002/U'-lRG (13.98! 

m SOUNDTRACK 

Greatest Hits 

All Eternals Deck 

I Am Not A Human Being • 

Burlesque 

SCHOOLBCIV/RAVMo«D 8AMJtl,ltStAIID 0Ul)63,'IDJMG 10.98 @ 
My Wor ld 2.0 fJ 

Following the hit 
film's DVD release 
(llardt 29), its 
scundtrack lakes a 
l8Z% itaJ] back 
onto lhe tally with 
1o,ooosold last 
week-Its second· 
best frame, nextto 
only Christmas 
week of fall year. 

Morlr V Exlstlr: En Vivo 

SOUNDTRACK Glee: The Music, Season Two: Volume 5 We Do What We Want wrn &ttHURY rox TV/COlUM8I,t, 8f,(j52!$0MV MUSIC 13 9e 
EMINEM 
WEB!SHADY/,t,fTER~IATH,MtffERSCOPE Oi4411 ' /16A 13.98 

Recovery The fame 

ZAC BROWN BAND 

'Z1 27 

28 2e 

211 24 

SCUM RW GROUUOIROAl\/81GGEa PICWI\El,TlAUT~ 52' "211~ 18.98 @ 

AVRIL LAVIGNE Goodbye Lullaby • 
& 

77 

78 

79 

80 

81 

60 

65 

63 

64 

The Lady Killer 

Kidz Bop 19 

30 30 

SUM 41 
ISLAND OU:m/lDJP-'G 13 98 

PANIC! AT THE DISCO 
OECAVO,t,UCE 52655(),IJU(lCO 8V u_._,[N 10 98 

TAYLOR SWIFT 
1116 MA.CHIii( TSQJO(lol, t8 98 

AMON AMARTH 
._,ET,t,L IM.ADE l -'~72" 15 98 COIOVD 

LADY ANTEBELLUM 
CAPITOL .,,_SHVILlE 97702 18 98 

.flEAC-tt SfP.HT/fllUWON 10135/SOtlV MLIStC {1 UIB) 

SARA RAMIREZ 
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. . . ... . . 15. 25,80, 112 
816 111.!E RUSH . . . . ... 52 

tHE8Lit.CKEYEOPfAS , 
.. . . . . 48, 97 

ltiEBtACK KE.YS • . . . 68 
BOOBYV . • . . . • . . . . . 60 
JO£ BONMMSSA . . . . 12'4 
800 ..IOVI . . . .. . . . . . • 71 
BROKEN BEILS .. .. 62 
CKIIS 8RO\\tJ . .... • 
2Jlt 6R(1ht>l 8NIJ .28. 69 

Nothing Like This My Worlds Acoustic 

Screaming Bloody Murder II 20.98 CD/DVD @ 
Awesome As F•11k 

Vices & Virtues 

Speak Now Iii 

Surtur Ris ing 

Need You Now Iii 

83 

84 

88 69 

... featuring 

Save Me, San Francisco • 

~;:s~t/RCA SS$0S;ll,1G 9.9B I Am The Dance Commander + I Command You To Dance 

FRANCESCA BATTISTELLI 
Hl 9tl 

Hundred More Years 

Until The Whole World Hears e 88 88 

,n 88 

88 74 

89 73 

90 72 

91 49 

The Suburbs 

Sara Ramirez (EP) 37 

Stronger 

Collapse Into Now 
collaborations. It's 
up by 133%. 

A 40th Anniversary Collection 
RHINO SPECIAL PROUUCfSlut41\1fM AL Si1:CIAL ~MRl<elS 015204 fXISl'AA8UC1<S HUl8 

Number One Hits 

wow Gospel 2011: Tho Year's 30 Top Gospel Anlsts And Songs 
\\'ORD•CIJ'IB/EMI 0 1GMRIIY 77i!UVJL6 IS.88 

Revenue Retrievin' : Graveyard Shift Passion, Pai n & Pleasure 

The Incredible Machine • 
Revenue Retrlevtn': Overtime Shift 

Vs. / Vltalogy 

Endgame 

Rocket Man: Number Ones • 

Born Free • 

Greatest Hits 

The Beginning 

Forevermore 

Alter challlng for a 
week last issUt 
(f,000 copies) on 
Heatseelcers Albums 
thanks to streel• 
date-vlolation 
sales, the set 
graduates to Ute big 
llsl with 6,000. 

113 95 79 

94 

The Love Of God 

Belong 

Enjoy Yourself 

lllumlnatlons • 
Cannibal 

Rare Bird Alert 

The E.N.D. fJ 

Hits Alive • 

20TH CENTURY FOi( TV/COLUMBIA 79214/SOtlV MUSIC 13.9~lee, The Music: Season Two: Volume 
4 

• I 

BLAKE SHELTON The Unforgiving 51 

98 76 58 

98 so 43 

In 93 75 

G 163145 

99 84 55 

100 104 76 
R~PRISE UIASH"1Llft 5™i12/W1m (18.98) 

Loaded: The Best Of Blake Shelton 

BRUNO MARS . . .19 THECfVl. WAAS • . .126 n£ IEEMBERISTS .116 
OEREK & THE OQtll'lOES . 

CAGE M El..EPHAU1 , 150 
t,t,/11,.A , • , , , , 194 
CASTING mcr.,\tS , .36,. 147 
-CRISTW4 Ci\STRO . 113 
-C,WAf..ERA CctlsmACY . 

. . . .. 123 
-CB.TIC 1HUUOER . . . .173 
KEIU.JYCHESNEY ... . . 6] 
fACCHLflCH . .144 

KEVSHIACOI.E . . . . .. 141 
EASTONCOABlt~ •. 145 
MIRAN:IA COS(J«)lJE . . 138 
CREEDEra ClfA.RWA.TER 
Rf.-..VAL , ,130 

BUYOJRRtma , .93.165 

DAFT PUt,I( • • 167 

.190 
ODfN·CIU'tMQtn:Y .172 
0ISTl.ffflE0 • , ,180 
DRAKE , ,125 
DROflt(JQ(MURPHYS .119 
DURAN DURAN . . .101 

ADAYTOR9.!EMBER .19'2 E·40 •. . . . .. 40, 42.17• 
Of,t,Uf,IAUS . • .. . . .!57 EMERY •.. • •.• 76 

EMI-EPA • . . . 27, 133, 169 KtRK FRM.a<L.f.l . . • . 9 
SAIIAEVAN& ....... JS 

fMH;l,S&A ,., , , 186 
LUPE FIASCO ., , .. 16 
FM ffiGER OEA1H 
PUfl::H . . . . .. . .134 

FLORENCE + THE 
MAC...iE . .... .... . 57 

FOO FIGHTERS • . . . . • .47 
JAMIEFOXX . . . . . . 114 

SELENA GOIIE2 & THE 
SCErE , .. , • ,110 

CE£ LO GREEN .. ,78 
GREENOAY .. . . . .... 81 
JOSH GROBAU . . .S4 
GUCCI IW IE .58 
GUl..tSN'ROSES . • 17(1, 189" 

BotlEY JAMES • . • . . . .53 KID ROCK . . . . . ... . .46 Lil WAYNE • . .. • • . .i'3 
l<ffll ..._SON , , ,, ,105 JEREUfi . .. . . . .. 17S Kl0?80PIOOS . ... . .. 79 UIJ<INPAAK ... 103 
KllVWOOOUtiOE.AD .197 ELTQt4JOHU . . .•.. • 45 KINGS Oft.EON .• 102, 193 LOS I.OfElVBOVS . •. 70 
JEIUllFER HUOSOtl , . .. . 7 tl(WW-l JO!ES .. 82 KlJTtESS . . . . .191 

JOURNEY ,185 
BOB MAALfV ANO THE 

MOCABLE . . . . . . . .. 149 ll!ll•Elll!llllll!llilll LAUYA.tHEBELLLIA . • . 35 WAILERS ••. . . •. . 142 
KESHA .8-4, 95, 129 LAfJY GAGA • . . . . . • • .n STEVE tAAITTlrf Ar-E M 
JOSH KElLEY . . . .183 MIAAr«:JA LAMBERT • .ftol STEEP CAf4'!'0ff 

PUN J,t,CK$0f~ . ,., 1$.9 A. KELLY .. . . • . • . . . • 65 A'IRILLA.1/tGIIE .29 RM.OERS • . . . • •• . • 96 
MlCHAEI. JACKSQf• .. 111 KEM • . . .. . . . . . . . . 108 AMOSLEE . . . . . . . 166 IAARVMARY • . . . . . . . . 10 

KIO Ctll. . . .181. 184 AAAONLE\1.11$ .SI IMX8 .. . ... . ... 200 

34 1 Go to www.billboard.b iz for complete chart data Data for week of APRIL 16, 2011 
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i!I ~; ~:= Sa lt.1PRr.NT & tM,IBER / DISTRIBUTING lo)..tEl (PRICE) 

101 29 -

102 99 S9 

103 91 65 

112 102 

106 77 86 

106 102 77 

107 19 -

108 90 

DURAN DURAN 
Skiff- 01\'ERS/T.APE MOOERH 151701/S•C\MWE 13,98 

KINGS OF LEON 
fi.CA 6-4698"/fi.18 1.3.98 

LINKIN PARK 
l.V.CHJIIE SHOP 52.!i375•fflAHflER BA.OS HI tl8 

SKILLET 
AROf.lH/lNO/AllAlm C 519927/AB 13.98 

KERI HILSON 
).,OSLEY/ZotlE 4/lfHERSCOPE 015088,IIGA 13.9e 

PRINCE ROYCE 
TOP STOP 30020JSONY MUSIC LATIN 10.9e 

SELENA GOMEZ & THE SCENE 
HOLLYWOOU 00462S 10.98 @ 

Title 

All You Need Is Now 

Come Around Sundown 

A Thousand Suns 

Awake 

No Soys Allowed 

Prince Royce 

When You're Through Thinking, Say Yes 

Intimacy: Album Ill 

Gimme Some 

A Year Without Rain 

111 109 -

112 89 

113 82 

114 80 

~:!u!!~~~~~e 46V1 Academy Of COuntry Music Awards; Exclusive 2011 ACM Spotlight 

0 

JUSTIN BIEBER 
SGHC-OLBOY/RAYMCflO llRAutUISI.AIIO 0 13719/IDJMG 9.98 

CRISTIAN CASTRO 
UNIIJ(RSil.i. a.1us1c LATitlO 015013/UPll,[ 10-98 

JAMIE FOXX 
J S-48&0/RM.6 11,98 

JERROD NIEMANN 
SEA GAl'l.EIAA.1S TA Plil.SH\11..LE 65i2GIS•m 9,98 

THE DECEMBERISTS 
CAPITOL 47547• 18.98 @ 

TRAVIS BARKER 
lASAUE/llliERSCOPE (U 53!14•flGA IJ .98 

My World (EP) 

Viva El Principe 

Best Night Of My Life 

Judge Jerrod & The Hung Jury 

The King Is Dead 

Gi'Ve The Drummer Some I 

118 83 

117 56 

118 94 

119 78 

T. I. 
-GRAW tlJSTLE/ATLAtm c 52:175.J•IAG 18.98- No Mercy • 4 

133 

134 

138 

138 

137 

138 97 

139 85 

141 100 67 

142 128 107 

143 103 66 

DROPKICK MURPHYS 
11-0AM & llRCO 52691fil"/IL6 15.98 

PASSION BAND 
SO:STEPS 0717Ql"SPARROW 1$.98 

NEWSBOYS 
WPOP11521 13.98 

Going Out In Style 

Passion: Here For You 

Born Again 

VARIOUS ARTISTS Mele O Hawaii: Songs Of Hawaii 
SCWV 8MB CUSTOM P,fAFlt;EllflG GFIOUP/HEAR 01916/SlA.liBWS 12 98' 

CAVALERA CONSPIRACY 
fl.OAORUrmEft 6171~.fl 18.98) 

JOE BONAMASSA 
J & R AOVEtHURES 931J& 17.98 

DRAKE 
YOUflG P-'<INEY/tASH llOflEYIUIUYERSAL MOTOWU 01"325/UMflG 13.'98 

THE CIVIL WARS 
S£NSUIILITY0t 7• 11.98 

THIRD DAY 
ESSEIHlJIL 109-2l/S0tf"i MUSJC J1 98 

KEITH URBAN 
C<PITOL IIAS>MllE 4!&!5 11.98 

Blunt Force Trauma 

Oust Bowl 

Thank Me Laler • 
Barton Hollow 

Move 

~~:s';,~/f\CA ..,.,.1.,., 11 ·" Animal • 
CREEDENCE CLEARWATER REVIVAL Chronicle The 20 Greatest Hits El 

7 r'''°'" ~l11.S,e,,._2ec'/C°'Oe,,NCs,Ol\e,0~11c!.9"'81ccl2C!.DeJOc...... ________________ _ 
SMOKIE NORFUL 
TREMVlES O!i152JU11 GOSPt'L 13.H 

MIDDLE BROTHER 
PAATISAH 015-" 11.98 

EMINEM 
.5H ... OY/AF- CRt,U.TH/llrCRSCOPE 005&31"/IGA 1J .9fJ.18.98 

FIVE FINGER DEATH PUNCH 
PROSPECTPAAk 50100• 13,98 (..:: 

WAKA FLOCKA FLAME 

How I Got Over ... Songs Thal Carried Us 

Midd le Brother 

Curtain Call: The Hits El 

War Is The Answer 

1017 BRICK SOIJAO/ASYWM 52274-0/WARNER 8AOS 18' 9,8 
Floekavell 

CHRIS TOMLIN 
S~SlEPS 93-44-4fSP,ijRFIOW 1Ht8· (-£)-

DARIUS RUCKER 
U PITOL NASHVILU 26939 1 e.98 

MIRANDA COSGROVE 
C-01.UMBIA 81S·'&JISCN'V 1.,us1c 9.98 CD/DVD @ 

RAEKWON 
IC-[ H20 ii,t !}OS 16.91!-

THE SOUNDS 
AA NIOKI 1439/SIO[Ot,l[OijMMY 11,98 

KEYSH IA COLE 
6 EFFEN 01510M 6A 13,98 

And If Our God Is For Us ... 

Charleston, SC t 966 • 

High Maintenance (EP) 

Shaolin vs. Wu•Tang 

Something To Die For 

Calling All Hearts 

~u~~ 
6
~1,~~t,~!

0
A

4
~~~~~t~!Jt!R

1
~

9
S/

8
L;,g:'d: The Best 01 Bob Marley And The Wailers • 

LUCINDA WILLIAMS 
LOST HIGHWAY 0 15189 "/UIAGN 13.tl8 Blessed 

148 130 " ;~:~ !;.~~~2~&10• " ·" Carolina 

155 137 EASTON CORBIN 
A,ERCUflYN.tSH\11U.( 0136.U.,'\IMSII IU8 Easton Corbin 

Greatest Hrts: We Will Rock You 

147 

173 193 ~~;.~: '"' " " ·" 
~ ;J-.!:Ci!,Aa,S!:,Ti!'IN~G:c':C:!!R:10~W~ N,::S------------T-he_A_lta_ r_An_ d_Th_ e _D_o_or- • 

BEACit STfl.EEM\EUWON 10117/SOIIY MUStC 17.tu, 

148 71 -

148 75 

150 127 109 

GLORIA TREVI 
UHfl/ERSil.l ,,us1c LAl ltlO 01530,'UMLE 10.98 

INTOCABLE 
BI ~1 629/tl-llSMI t S.98 

CAGE THE ELEPHANT 
OSP 8U 21"/JIVf (13.9.8) 

Gloria 

2011 

Thank You Happy Birthday 

I 

11 

The group's sixth 
full-length set 
arriws with 6,000, 
al!O starting al No. 
l3 on Altemalive 
Albuml llsU.S. 
tour begins Apri 28 
In AHanta, wllb 
stops lln~d up 
through June. 

Their fourth stuclio 
set starts with 
nea~y 5,000-
about l,000 less 
than wll.11 their last 
release, 2009's 
"Crossing the 
Rubkon," laun<hed 
wilh. 

like Brad Paisley at 
No.98(up62%), 
UndtJWolld earns 
an increase hom 
1he Academy of 
Coantry Musk 
Awards show (up 
57%) following the 
April 3 broatkasL 

entries thls week, 
wilh tb~ ~undled 
package (4,000) 
tooing separately 
from the two Hiles 
within the pack 

(Nos. 40 and 42, 
respectively, with 
14,000 and 13,000). 

After the 1ormer 
"Americilll Idol" 
dtamplon returnetl 
to the show last 
week, her album's 
sales increase 45%. 
The IODg SM 
perfo~d, 
"Collard Greens & 
Cornbread," moved 
l,000, aner selling 
next to nothing the 
week previoUl 

153 132 113 

154 130 100 

11111 125 112 

1511 

180 55 -

1111 

1112 

183 114 • 

1&8 

1811 

170 

171 

172 

177 

179 

1711 

180 

181 

182 

183 

VARIOUS ARTISTS 
PROVIUtflT-IM1~elUlY/WOflD-CURB/EMI 09S16/t MI t:,,o 17 .!)8 

THE SCRIPT 
PHOUOGEUICl'l:PIC 81221/SCfN , ,us1c 11.98 

VARIOUS ARTISTS 
Ulll\'ERSAL/EPol/SOHV J.IUSIC -08777/C-AfflOL 11!·.96) 

RED 
ESSENTIAL 1~16 13 98 

1a.9e 

Title e 
Solid Gold Hits 

WOW Hits 2011 

Science & Faith 

NOW36 

Until We Have Faces 

34 Number Ones • 

W.A.R. (We Are Renegades) 

Greatest Hhs 

My Darkest Days 

Icon: Josh Turner 

Play On 

Icon: BIiiy Currington 

Mission Bell 

Tton: Legacy (Soundtrack) 

Nightmare 

The Marshall Mathers LP 

Greatest Hits Im 

Number Ones II 

Last Train To Paris 

Heritage 

Revenue Retrlevin': Overtime Shift & Graveyard Shift 

All About You 

17.98 
WOW # 1 's (Yellow) 

Fearless 

Teflon Don e 
Asylum e 

Man On The Moon It: Tho Legend Of Mr. Rager 
DREAM o~rG O O.OJ UUIVERSAL MOTOWtl 01-4649·/Ul.!RG 1J.BI! @ 

DrRRTVJUUl\'[RSAL MOi OWtl 014!191/UMRG 1a.98 5.0 

Georgia Clay 

Man On The Moon: The End Of Day 
DREAM OWG O OOJUUIVERSAL MOTOWtl 0·319s•ruJ.,R6 13 98' (+ 

All ALGAM OIGffAI. DIGli"AL E:(/AP.W.6All (9.98J 

Journey's Greatest Hhs 

Sack To Me 

Dark Horse 

Just Charlie 

Sigo Estando Contigo 

Layla And Other Assorted Love Songs 

It Is Well 

What Separates Me From You 

Only By The Nlgh1 

Dejarte De Amar 

Swan 

All The Women I Am 

Swan Songs • 

Low Country Blues 

Chinese Democracy 

Vigilante Season 

111.( MCGRI\W . . .88 t41CKI MlttAJ . • , , 20 F'PSS()}j W~ SHIP BAND • RICK ROSS , , , , . , 179 BRITNEY $P£AR$ . . • ,I GLEE: THE P4JSIC, 
SEASOtl nvo, VOlUIAf 5 

U .. , , . , . .. 118 MELEO H~\\IAII sor~s 
Mlinf8ROn-ER , 132 JEMOD~IIEMl\tltl ,115 , , , , 12(1 
MIGtEL . . .66 SMOKE f«:IRFUL ... . . J31 PEAAL JAM . . • . . . . . . . 43 

MAC MILLER . . .. • • .. 55 --~--• KATY PERRY . • . • . . •• . 17 
THE MOUtlTAt4GOATS . . 72 PETER BJORt~ Afm JOHtl . 
MUMFORD&SOtlS . . . . 11 GEAAAOOORm . . . . . 75 . . . . . . . . . . . . . . . . .109 
MV11ARl<EST DAYS • . . 162 11!1!1!111111~!111!1!111!1~ PHAAOAHE MotlCH •• 16() 

ptt,11{ . . • • . • .. • . . ••. 13 
TI-E PAlf<iS Of ~x:; PURt" ~iCf ROYCE . • . . • 106 

HfLLY , , 182 AT Hl:t\RT , 92 
NEWSBOYS , 121 BAAD PfUSLfY • , , 98 
NICKELBACK , , • , 187 PANIC1 ATltt: DISCO , 32 OUEf ll • , , • 146 

A.E.IJJ. . . . . . . . • . .39 
RADO-!EAD . . . . . . . . . . 6 
AAEl(W()J . • .• • . 139 
$AAA RAMIREZ , • , 31 
RASCAL FL1m s ,3(1 158 
REBA • • , .• . ,196 
ASO , • , , • . ,155 
RtlAMM . . . 14 
RISE AGAltlST . . • •• . • -44 
KEffNROGERS . . . . . . 41 

OARIUSRUCKER , , 137 "1fSTROl<ES . • 18 

THE SCfllPT . . . . . . . . 153 
BOB SEGER & THE Sl."1:R 
l!UI.LfT 8AtID . • . . . . 161 

BLM::ESt-ELTOH . . • . • 100 
&-IP"=OOWN . . 178 
SKILLET • , , , 1{)11 
Sl.(IOf>OOGG , , , , 8 
THE sou~s. . . 140 

SUGAPl.t\JiO . . .. -411 
SUM•1 •. • . • . • .• • 31 
T~lOR sw,n . . .33, I 77 

Gt.EE. THE MUSIC 
SEASOtl l'WO: VOUJME 4 . ,. 
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.26 
GREYS ANATat,!V; THE 
MUSIC EVENT . . . . . . . 24 

SUCKER PLtK:H . . . . . . 22 
TAtG.ED • . . . . . . . . . . . 63 

CJffS ICJ\!I.J'J .136 
~ . . . .83 
Gl(BA TRF/l , . . . . . . 1-48 
TREY S0002 • . . . . . . .90 
B.. 100(1 OE PEXX:0 .189 
JOSH TURt,ER . . . . . . . 163 

TM-I< , , , 156 CARAlf UNC~RWOCO 164 
lHR) 0-AY , , , • 127 UtM'fllTTfN LAW 195 
11-0.!PSOtl SQUARE • ,59 KEITH lN;Nl , .128 

A •Ol H t\PUilYERS,ARY 
COLLfCOON , , , • ,87 
•6l HACAOEMVOf 

COUffTRY MUSIC 
AWAAOS: e:xtLUSIVE 
2011 ACtA SP01U3HT 

. . . . . . . . . . • . . . . . . 111 

c»"HAWII.I , , , .122 
OOW36 . . . . .. IS-4 
OOW37 , . •.. • . . . . 12 
SO,-x3S FOR J.AP/W . . . . . 5 
WON#l'S(VEL.LOW) .. 116 
WONGOSf'EI. 2011: M 
"'"''S 30TOP GOSPEL 
ARTl$TSAN0$0f,!GS 89 

WOW HITS 2D11 ,152 

\\'M<AR.OCKAR.MAE .135 
KANVEWEST • . • . . . . . &I 
WHITE$tli'11(£ • • •• . . . 49 
l UClttOA \\111.UAMS • 143 
CHAAl.£ Wt.SON , . , 188 
\\~T~ l EMPTll.b)N ,50 
\\'IZKHAlfA . , , . • , 2 

VELlOWC.ARO . • . . . . . 107 
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0 DATA NEXT 
. •UNCHARTED'-=-~ov,orn liniisic• BIG 

SOUND 

12 OJ BL3N0 1/.VIWUYSP,1,CE C(Xt.\,'BLEHDIZZV 

JAVIER JOFRE WlfN .• \'SPAC~COl,t/JAYIEAJOFRE 

TRAPH IK WW(\1 M'VSPACE.COM/TMPHIK 

TYLER WARD 'ttl'l.'N.MYSPACE.COl,mtERl//.1.RO 

MAOOI JANE Wi\'N.IA'V"SPACE.COWMAOl)jJo\tlEMUSIC 

0 12 LAURA ROPPE w1iw.t.1VSPACE.COJ,(,U,\.1Rol.ROPI>£ 

• 12 COLETTE CARR 1/NN/.l!YSPACE COWCOLETTECARR 

0 SUNG HA JUNG WIWl,UYSN.CE.CO!JfJUtlGSUt'61t.S. 

0 17 12 OIVAR PALA WWW.MYSf'ACE.COt,MJIYARPALA 

CD 11 11 SOZAY 'IMN/M'l'SPACE.cot.1/SOZAY 

CD 16 YOUR FAVORITE ENEMIES ,M•'.Po!\'SP,\CE.CO"f/OUAFA\/OAl!EEllEPAIES 

CD 18 NANA WNHJ.tVSPACE.COPJJIIAtlo\\\'ORt.O 

13 12 DAVE DAYS WIM'.MY5Pi\CE.OOM,{hWEOAYS 

1, PORTA Wlt-N,MYSPf.CE.OOM/PORT.1.1 

CD Flit I BIG K.R.I.T. WWII.M\'SPO,:E.COPA/mG1M 

18 13 12 OJ BAM BAM W/iWJ.MPACE.OOPAJO.IIAM&AM 

17 14 GIRL TALK l/iWo\1Jt.fYSPAOE.CO~\l'GIRl.TALJ< 

Cl) 22 12 CALL us FORGOTTEN www.,1YS ... ee cowcALwSFORGonm 

25 ~ ALYSSA BERNAL 'IIVN/.UVSl'ACE.COUJALYSSASERN.U. 

10 10 GALAXY FARM www.AfYSP,tE.C0'WAL001AAM 

21 12 NICOLAS JAAR 1/N.V/,lfVSPA.CEGO~tnJICOl.,l;SJA,l,R 

22 JESUS ADRIAN ROMERO ,IWWAIYSPACECO,VJESUSIIORIAMITT 

23 27 s I DIGGY SIMMONS www.P,1YSPACECOPMJ1GGYSP!."""' 

24 15 10 OTENKI 'INIW..M'l'SPACE.COU..OOTEl<I 

• fiiii:j ii MANEL www,IYSPACE.COAVGATWPiEl 

G 30 6 AUGUST RUINS WWi\',MY$Pil.C,t:.COWAUGUSlRUlr4S 

• 32 12 VANN TIERS EN YNIWJ.fYSPACE.C(lt.VYANrlTIERSEtllNPROGRESS 

28 28 12 NOISIA WWW.P,!YSPACE.COPMPENO!~A 

29 20 12 AJ RAFAEL W/N/,PO'SPACE.COPA/A.,Jl,l,FAE\. 

G) 33 12 POMPLAMOOSE w.\'ll,PdVSP1\.CE.COPAtPOMPlA!AOOSEMUSIC 

• 45 11 SAM TSUI 1//WW.MYSf>,1,CE COM,'S.i.MTSUI 

G •W• "•• GO HARD OR GO HOME ,,.,,,.,,,.,,..,.c,.CQ®HaH"'" 

C, 37 8 JOSEPH VINCENT WINIJAY'JJ>ACE.OOP.flJOSEPI-MtlCEtnMUstC 

e F·fh METRONOMY w.·•·""""'"'·co,~MET•o,•o.,v 

3e 19 5 80NOAN PRAKOSO & FAOE2BLACK 1,1,\\Wl.n'Sf!ldCCU8:)Mt)ltH~K 

311 35 111 ENTER SHIKAR1 •,.V,WP.fYSPACrnOMIEPHERSHl<Aru 

37 23 11 DASH BERLIN WIN/.MYSPACE.COM,~ASH3£RJ.IU 

311 43 LIL CRAZED THE t<.I.O Wl,W.UvsPI\CE.COJ.t,\ILCR,&,n:O 

38 39 NERO I/NAV.J.CYSPACE.00\\i'f-EROUK 

Cl) - AEROPLANE 1/NJW.MYSPACE C(JI.VAEROPUNEPAUSICLOVE 

41 41 11 THE BLOODY BEETROOTS ,.vAV.P,!YSPAtECOPNTIIEetOOO\OIDROOTS 

MAREK HEMMANN W'i\'N.MYSPACE.COt,MIARa:HEMlllilNl1 

HADOUKEN! •NtwMYSPACE.COMOW)()tO(EPI 

PRETTY LIGHTS ,Ntw.MYSPACE.COAWIITTmlGHTS 

47 49 2 BOMBAY BICYCLE CLUB WWW>IYSPAOECOP.,,0MB"8JCVCtECUJB 

IAMX 'INN/.MVSPA.CE..OOMJtA.MX' 

YOU ME AT SIX ,IWW.AIYSPACE.COWrOUIJEATSfl< 

JAMIE WOON WWWMYSPil.C'E.COMIJil.MIEWOC»l 

Debuting al No. IS lb~ week on Undlarled is Big K.R.I.T., 
the Mhsissippi rappet whose two most recent mixtapes, 
released for free onlioe, have garnered posttive reviews 
from Pllchforl, m and Vibe. He charts with more lllan 8,500 
new lwltler followers, 5,400 new Fa<ebool fans and nearly 
80,000 song plays on lasl.fm. 
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0 DATA NEXT 
· •SOCIAl:50'=-----:~ov,orn BIG 

SOUNO 

•!i 
§i: i! ARTIST IMPRlHTA.ABEL 

19 LADY GAGA STRE.CiMlltlEIKOlll..MlltiTERSCCPE 

19 JUSTIN BIEBER SCIIOOI.BO'l'1RA¥MOf.l06Ra.tlN.11Sl,l,IJD.,10JMG 

19 EM IN EM WEB/SHAO'V/AFTERl.tATWMEASCOPE 

= 19 KATY PERRY C>ATOL 

19; RIHANNA SRPJDEfJAM,•1DJMG 

II 19 SHAKIRA SOlN.,USM:LATPP,e>,: 

7 19 AKQN KOf,NlCT/UPFACffl/SRCJ\INNEJISAL MOTO'nlll 

0 18 Lil WAYNE CASHPM)UEV/UtW/ERS.U. f4010WII 

0 10 19 THE BLACK EYED PEAS WTERSCOPE 

e 14 16 BRITNEY SPEARS JM.IJLG 

CD 13 19 MICHAEL JACKSON "-"""" 

12 17 CHRIS BROWN JVIJJ.G 

CE) 15 191 AVRIL LAVIGNE .WSIA/AMG 

14 11 19 SELENA GOMEZ HOl.tW/000 

CD 19 181 LUDACRIS OTP..UF JO,(,'J()"'IG 

18 18 19 TAYLOR SWIFT SPGMACHltiE 

CD 2:1 16 WIZ KHALIFA ROSlRUMJ4.TLANTIC 

CD 40 11 KANYE WEST ROC·A•FElLAJOEF JAPA.'lDJMG 

17 PITBULL MR, 30M4.MOUS ARTISTNOlO GROUtm&"SorN MJSIC UTJM'RFl1G 

17 DRAKE YOONG tl0tl£Y/C,1,SH PAOIJEY/lltllVERS,),l MOTCIWII 

26 19 DAVID GUETTA GUWliRGIPl<APITot 

22 12 REBECCA BLACK RfllECCA8UCl(JARKMUSICFACT0RY 

23 16 19l USHER ""CEJJLG 

• 28 9 ADELE xutOLUPllllA 

2& 22 19 LINKIN PARK Ml\CKNE SHOPiWARrlER BROS 

G 30 JENNIFER LOPEZ'""'~"""'" 

ff 29 19 ENRIQUE IGLESIAS utMRSA.L IAJSIC LmrrorulilVERS.U. REPUBLIC -24 19 NICKI MINAJ YOurm tACN:YJCASHMOr.lEYAfllrvffiSALMOTOWll 

29 20 19 BEYONCE MUSIC WORLOICOtUM8P! 

30 2S 171 SNOOP DOGG PRrOAr1V,tAP11ot 

31 27 19 50 CENT Sl-liWY/AFTERl.tATtt,WTERSCOr:t 

32 KESHA KEMOSABE/RCM!fl.1G 

G RADIOHEAD IQJTICi(ER T"""1BO 

.. 44 19 TIES TO PJUSICAt. mt:eoor• 

311 33 19 GREEN DAY REPRISE 

41 17 P!NK LAFAWJ.G 

SO 19 COLDPLAY CAl'lTOt 

40 43 3 1 BRING ME THE HORIZON ~S1Bt£ Pi00$EJEPITAPH 

4 1 35 19 DON OMAR ORfAll<TO/MACHET£ 

6 WISIN & VANDEL .,..,,,,.C>im 

OR. ORE AFTERMAllvWTERSCOl"E 

48 42 6 GUNS N' ROSES GEffEN 

It's potpou1ri week on the Soda I SO chart: Rebeaa Blad! ~ still 
descending (12-22), while Kanye West (pictured) rallies (40-18) 
!banks to bun generated fTOm hh feabrred tum in !ht premiere 
of Katy Perry's "l I.• video Iii$! weel. Additionally, Rarlohead 
rNnters al No. ll af!tr the phygcal and malnslr!am digital 
bow of its "The King of llmbs" album. 
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5• ·= 
10 

The week's moat-streamed \lideoe on Vahoo! Music. 

I BLOW 14 2 
KUH" (KEMOS.o),8£1RC<VRMG} 

4 2 ~H~~~o!! F~~ru~~~ WAYNE, IUSTA RtiYMES (JlVE/JlG) 

WHO SAYS 
- ~ SB.ENA GOMEZ & THE SCENE (HOLlYI/IOOfft 

12 3 ~~~c:.A~~~~ ... ~~~OIILIYE/ltlTERSCOPE) 

- 2 ~ ~~~ ;;c~f!~o~o~~~1~1 
GRENADE 14 ~ IIRUNO MARS. (ELEKTRA,IATL4JIT1C) 

4 
~E~M~~/~!~ER BROS.) 

l :!~.11 (SRP/DEF JAMIIDJMG) 

' ROLL UP 
- I I Wll KHALI~ {ROSTAUl,f/ATLANTICJRRP} 

19 ~'::;,Y,l.~(~A~P!Ol) 
_ 1 I NEED A DOCTOR 

DR. CW: FEATURING EMll\f.M & SICYUR OREY jAflERMATH/\tffERSCOPE) 

11 

23 

11 S&M 
RIHANNA (SRP(DEF JAMIIDJMG) 

_ 9 HOLD IT AGAINST ME 
flllfTNE'I' SH.AAS (JIVE/JLG) 

BORN THIS WAY 
UOY llAllA {STAEA6.1LitlE/K014LIYE/ltnERSCOPE) 

ROLL UP 
22 2 l WIZ KHALIFA (ROSTRUM/ARANTIC) 

6 ~D~~{~L~~~.;,',~E YOU 

' YEAH 3X 
g CHRIS IROWN (JMI JLG) 

GRENADE 20 ~ flflllNO MARS (ELEKTfVJ,1,Tlil.NTlC) 

BLACK AND YELLOW 
11 , W1Z KHAI.IFA {ROSTRUM/ATLA.NTICJRRPt 

10 21 ~~~:~(~A~ ITOl) 

_ 1 I WANNA GO 
IIRITNEl Sl'fARS (JIVfJJLG) 

14 

34 ;.~!T.J,~~L~f.~J~~r,tiRE 

SET FIRE TO THE RAIN 
ADELE (XL/COLUMBIA.~ 

2 KITTY KAT 

3 GLITZY GLOW 

4 ZOE 

II JULIEN DORE 

II THE BLACK DOTS OF DEATH 

7 RANIDU 

8 STACEY SOLOMON 

Ci] CRYSTAL STILTS 

10 HOUSE OF SHEM 
t----------------------

1 1 

12 

I 13 

14 

TESSERACT 

FOREIGN BEGGARS 

BONAPARTE 

GENERATIONALS 
l 1s ._M_o_N_O_P_O_ LY_s ________________ _ 

Data for week of APRIL 16, 2011 
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AIRPLAY 
rADNITOREO BY 

11i_clsci, 
BDS 

SALES DATIi 
CDf.lPILEO BY 

~i.f.:I.~~!~ 
Sound5,Qn 

,! HEATSEEKERS ALBUMS'" 

19 

20 

21 

22 

aa 

LAS.EL & Nua.,eER / OISTRIBUTlrfG Lil.BEL {PRICE) 

ll!fl lirnI!Ri] MIDDLE BROTHER 
--~ PARTISANC15•j11.9f!;J 

UNWRITTEN LAW 
BRU l<SILHlCE 27 SUBURfP,N lfOIZE 13 9ft 

MAXB 
AMAL AM 01 lTAl OI mt E AMil.L AM . e 
AWOLNATION 
RED 8.tlLL IOB& j9.98) 

ANTHONY DAVID 
PURPOSE Z097/1:0>lf {17:98) 

Title 

Middle Brother 

Swan 

Vigilante Sea&on 

Megallthle Symphony 

As Above So Below • 81810 Mind Bokeh ~w~•~·'-'~"=···~c1~•~-"~I ________________________ _ 
BECOMING THE ARCHETYPE Celestial Completion 

~•~"'-~'"~SJ~'~"~'~"~'~' ~"~'~'~---------------------~ 
15 ~::~~~~~c 52691B/AG (59'! 

18 TWO DOOR CINEMA CLUB 
GLASStlOTE 110 {12.tlB) 

YELLE 
RECREI\TIOII CHITERN2 COOPERATIVE 76009/00Wrn oWtj 14 98 

SCALA & KOLACNY BROTHERS 
fl ALL LEADS TO TUI ATCO 527369fRHINO 13 98 

CALIBRE 50 
DISA 721638/UMLE (1 l 98) 

1 2 
rnro~CATIOMIEPRISE " " ' " '"""" BROS- l ''-'•I 

17 19 YELAWOLF 
GltET•O•VlSIOWOGC/ltn£RSCOPE Ol •450/1GA (10.98) 

10 BLACK JOE LEWIS & THE HONEYBEARS 
l OST ll!GHWAY 015215"/tlMGN (10 98) 

18 22 FITZ & THE TANTRUMS 
Dol,tlGERBIRO 0.Sl " f!S.881 

12 J MASCI$ 
Sl S PQP 1159• (1§.98\ 

Scary Monsters And Nice Sprites (EP) 

Tourist Hl&tory 

These Stmple Troths 

OmnMum 

James Blake 

Safari Disco Club 

Scala & Kolacny Brothers 

De Slnaloa Para El Mundo 

No Far Away 

God Of Vlc1ory 

Hold Me (EP) 

Vices And Virtues 

Trunk Muzik Oa60 

Scandalous 

Plck ln' Up The Pieces 

Seve,al Shades Of Why 

24 NEW THOSE DARLINGS 
OH wow o,mo fl-04' IS.98 

Screws Get Loose 

BRANTLEY GILBERT 
A~RAGI; JOE'S 21f> (14.98) 

Halfway To Heaven 

The F1ench trio's 
se<ond allwm bows 
with 2,000-one of 
onlv two times the 
ad has sold more 
than 1,000 copies 
of an album in a 
wtek. lls last set, 
"Pop Up," peakljj 
al No. 14. 

Im 
After a West Coast 
vi~t and a number 
of radio and 1V 
Interviews In local 
markels, the 
album posts a 
108% sales gain. .. 27 

IIO 33 

ELLIE GOULDING 
CHEARYlREE/ltHERSCOPE 0' 532'9/IC,il. (10 98) 

Trust In Few 

Now 

Yuck 

Habits 

To Plant A Seed 

Unseen 

Truth Is 

Peace Love Ukulele 

Roadside A1trac1lons 

Alexander 

Lig hts 

"'5SA EU.O SI BEATO GIOROO~ FAGI.OUNI (HOWNGWORTH) 
DECCA 015356/lJNIYERSAL CLASSICS GROUP 18 98 COJOYD <:!;) 

Alessaoo,o Slriggio: Mass In 40 Parts 

MIDDLE CLASS RUT 
11-RIGttT Atm Nu.11 23.:ie·nLG (14 91n 

THE JOY FORMIDABLE 
CAtlVASBACK/1\TLANTIC 526623(,1,G 1 ue 
CHRISTINA PERRI 
AfiANTIC OIOITAL EX.JAG 4.118 

THE LAURIE BERKNER BAND 
TWO T()}.1ATOES 2M09/RAZ()A & TIE (8.98J 

THE TEMPER TRAP 
Ll6ERAno11r1.rGLi\SStl01E B0022{COl UM8Jil. (12.98 

No Name No Color 

The Big Roar 

Ocean Way Session& (EP) 

The Best Of The Laurie Berkner Band 

Conditions 

WESS MORGAN FEAT. THE CELEBRATION OF LIFE CHOIR Under An Open Heaven 
801/nlE 8175/fllPSIOE {12.981 

THE SECRET SISTERS 
8-El;l,QROIT/UNIVERSAl REfl'UBLIC 0l 45,33"1UMRG 10.118 

NOAH AND THE WHALE 
VOUltG AtlO tOST CLUB/MERCURY 015-43•/\0JMG (11).98} 

WYE OAK 
MERGE .too• (14.98) 

lnlroduclng The City Harmonic (EP) 

Oh Land 

The Seere1 Sls1ers 

Las1 Night On Ea.rth 

Civilian 

/ HEATSEEKERS SONGS'" REGIONAL HEATSEEKERS #1 ALBUMS 
/1 I 

0 
0 13 

0 16 

THE STORY 
SARA RAMIRU (ATREVIOA/ASC STllOIOS) 

SURE THING 
Ml6Uf1 (Blr\CI( ICE/BYSTORM.IJN E/JLG) 

BRING IT BACK 
W WIS PORTER (PORTER HOUSEJJIYE/JLG} 

BOYFRIEND 
116 m1E RUSH (IUCKELOOEOtUCOLUMBlil.) 

RACKS 
YC FUTURING FUTURE (BIG P(.AYl\, tll\l'ERSAL REPUBLIC) 

GEORGIA CLAY .. 
0 

S 9 JOSH KELLEY {MCA Nl.Sll\l'lll E) 

PARTY ROCK ANTHEM 21 J, LWAOffAtLAUREH BDINffilGOONRDCK \f:WYRO£Xl\\!LUJ.MJCIIERR'l'TREE,,~ 

New Life 
Paul Carda/I 

Mid dle Brother 
Middle Brother 

Ho ld Me ( EP) 
Jamie-Grace 

• 
The Village Church 
God DI Victory 

Kevin Fowler 
The Best Of ... So Fat 

Middle Brother 
Midd/6 Brolher 

Josh Abbott Band 
She's Uke Texas 

Brantley GIibert 
Hsffwll'I To Heaven 

MaxB 
Vigilante Season 

Calibre SO 
~ Slnaloa Para El Mundo 

The Band Of Heathens 
11 r!,~~p~~~ IGGER P1CTURE) 

FAR AWAY Top Hat Crown & The Clapmasters Son 
MARSHA il.M8AOStUS jJ/Rt.!G) 

I SMILE 
tafUi. FRANl(LUI {FO YO SOULJGOSPO CEIITRlt/VERlTV/Jl-G) 

MY LAST 
81G SEAN FEATURING CHRIS BROWN (G.0.0.0./0EF JAU/IDJtAG) 

CRA2YGIRL 
ELI YUUNG BAND !REPUBLIC Nil.SI-MLLE) 

HOMEBOY 
U lt: CHURCH {EMI tlASHVILLU 

17 :.'i:~]~~URYIIOJMG) 

18 14 HUSTLE HARD 
ACE HODO (WE THE BEST/DEF JAI.VIOJMG) 

17 l ] 2] ~;~ .. ~~ &~~ ~N~O~ ~ ISIORFA!IATO/MACHfTE/UtUVEASAL MUSIC LA.TitlOJ 

SHAKE ME DOWN 
18 11 14

1 
Cil.t>E THE B.EPHANT (0$.PfJIVE./JLG) 

19 20 25 ~e:!;.g~0~1~~ ARA 

CHASING CARS 
61\Ers AWATOMY CAST ABC STUDIOS 

HELLO 
MARTIW $0LVE16 I DRAGONETTl (61G BEAT/1\lLA.NTlC) 

AWAKE AND ALIVE 
SKlllET (AROEIU/1110/i\R ANTIC) 

LOOK IT UP 
A.SHJON SHEPHERD (MCA fUSttVltLE) 

19 HELP IS ON THE WAY 
S ~ Rist ACiAIMSJ {DGC/ltlYER.SCOPE) 

24 4 :~t;!~~~~~ j~!~~ h~E/COLUMBIA) 

Peace Lov e Ukule le 
Jake Shimabukuro 

14·!314[• 

J essica Wild, "You Like It Wild" 

As Above So Be lo w 
Anthony David 

SOUTH ATLANTIC 

Former "RuPaul's Drag Race" contestant Jessica Wi ld rides a 

42-38 jump on Dance Club Songs with the appr opriately titled 

"You Like It WIid." WIid came In sixth p lace on the second sea

son of the Logo reality com petition program. 

Middle Brother 
Middle Brother 

MID ATLANTIC 

Marcia Ball 
Roadside A!lr(lclions 

Max B 
Vigllante Season 

The Roys 
Lons-ome Whistle 

Middle Brother 
Midd/6 Brolher 

Bronze Radio Return 
SHAKEJ SHAKE/ SHAKEJ 

Obscura 
Omnivium 

7 Bibio 
M1'nd8okeh 

The Wailin' Jennys a Brighi Morning Slars 

Data for week of APRIL 16, 2011 I For chart reprints call 212.493.4023 Go to www.billboard.biz for complete chart data 37 
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#1 GREATEST GAINEI\,' 
,w,. DIGITAL+ AIRPLAY '""""'""''""""'""- _____________ ·-----•-:t; R 11" M~:( l.l~Rlllf ~ 1•· 

Rihanna 
ST.\RGb.TE,SAIIDV YEE jM S.ERIKSEN T.E HERMAt4SEt4,S.'~\~U1ElM E OEAtlj @ SA.P/OEF JAMllOJMG 

JUST CAN'T GET ENOUGH The Black Eyed Peas 
OJ AMA.10,RJERKOIS (W_i)J).WS,A..PltEDA,J.GCllEZ,S.FERGUS{tl,J.ALVAREZ,S.SH,l,001/IEN.R.JERIONS) (D ltHEASCOP.E 

F** K YOU (FORGET YOU) Cee Lo Green 
THE S\IEElltffi'TOrlS ff.CALLAWAY.BRUNO MARS,P.lAWREtlCE.A.lE'o'ltlE..C.SROWtl) ~ RACXCllTURE/EL£KJIU,1RRP 

BORN THIS WAY Lady Gaga 
LAUYGAGA.,1 LRIRSEMJGIYUBAY,OJ YltlTE SHAOON lS.GGERrAAtlDTIA,JLAJJRSEtl) 00 STREA,tHJl(Dtl.NEJltlTEA;SCCf'E 

LOOK AT ME NOW Chris Brown Featuring LIi Wayne & Busta Rhymes 
DlPLO,AFROJACK,FREE SCHOOL (C.S.ROWH.R.6UEI.IOIA.O.CARfER1T.SMITH,W.PEtHZ.J.BAPTISTEt GI .JVEfJLG 

DOWN ON ME Jeremih Featuring SO Cent 
M sctrum (J FElTOfU.l,SCltUlTZ C.J Jil.CKSO,l JR,) GI MICK SC11Ul TZ.IO£F JAMIIDJP,lG 

ON THE FLOOR Jennifer Lopez Featuring Pitbull 
ll.EDCUE K HARRELL (tl KHAYAH HA'l!O,JIJ JUM(IR,TEO(f'{Sl<Y B W.JJI AC PEREZ.G HERMOSA.U tERM:ISA) © IS~MG 

F**KIN' PERFECT Pink 
MAX MAAnttsHEllB°'CK jPJUK.MAX MARTIN.SHRLBACK) © LAFACEfJLG 

ROLLING IN THE DEEP Adele 
f':EP'WORTH {A.ADKINS,P.EP'NORTH) (i) XUCOLUMBIA 

BLOW Ke$ha 
£Ill Llll<E,W.XMARTlll,UWICOJ(Olll KW (l(.U8elT,U.lll.lll!O,LGOTT',UJ.D,ll.G,ll~G.IU.Fl\t4,',IA.'0.U,!HWJ @ ia:mSA8LRU.'RI.IO : 

~~.,~~leG~ONS (8.RUIJO Mil.RS,P.LA'llll.HiCE,A.LEVIPlE,B BROWt•.C.KELLY.A. WVATTt @ ElE~~~z~l~~~ • 

TILL THE WORLD ENDS Britney Spears 
, OR. LUKE1MAX PtA.RTIP11a.lLLB01\RO fl.GOTTWALO,U:RONLUHO t.lAX'. MARTlfl K.SEBERfl GI J VEfJLG 

~~~~.~~.~! YEE I' """" S,ERn<SEN '""""'""" s WILl1ELl1 eom1 Ka~yc~;~ fJ 1 

~~!!70~~!~~~~1.111.r.1,t.w1Lw,Ms.N. sern1ERA'-'} @ vou11G MO~~~~s~i~~le~~~,~~~i~~ ~~~~ • • 13 

~J~~~~l~~E~~~'!:siv~.~ ~lRE~~r~~K~~:~: ~::i:S~c~~l~~Psilud~~~l~R~~rE~~L~ fJ • 
NO SLEEP Wiz Khalifa 
8.BLAl«:O (C.J.THOM.Al.B.LE~) (i) ROSTRLM/ATLAHTIC/RRP 

HEY BABY (DROP IT TO THE FLOOR) Pltbull Featuring T-Paln 
SANDY V£E (S.\\~LHE.LM,A.C.PtRE2.T-PAlll) 0 MR. 305/POLO CROUfM'.)SJJ/fOAO 

WRITTEN IN THE STARS Tlnlo Tompah Featuring E~e Turner 
ISHI {EJ.!f.,GHAL.P.OKOGWU,E.TURflER,C.B(RNAROO) @ OISTURBING L0)l00N/PARLOPHOf,E/CAPf10L 

I NEED A DOCTOR Dr. Dre Featuring Emlnem & Skylar Grey 
11.lEX'. OA I@ jA.YOUNG,M.MATHERS,.A.GRAflT,S.~AY) GI AfTERr.lATH/ltnERSCOPE 

' MORE Usher 
REDONE (N,JQfAYi\TC,HltlSHAW JR UJl.4Yt.!OIIO fl/I @ LAFACEfJLG 

JOHN Lil Wayne Featur ing R ick Ross 
f'Ol.O\\' DA DON.A.HOLLADAY (D CAATER.JJOtlES,R.1-tlt.LADAY,W.ROSERTS lfl © CASH MONEY1UfOVERS..il,l MOTOWtl 

COMING HOME Diddy • Dirty Money Featuring Skylar Grey 
il,lfX Oil, Kl• (A. GRAIIT,S.GRAY,S.C.CAATER,J.LCOlE) (i) BAO BOYmHERSCOPE 

11 

15 

22 

11 

THE SHOW GOES ON Lupe Fiasco • 24 t::ANE BEAT2 (W.JACO.D.A.J0HtlSOtl.D.W.8MWER.J.K.8A.(M'NJ BROCK.E.JUOV.D.GJ\LUJCC.tf 6)0 1ST & ISTHIATU.NTIC 

JAR OF HEARTS Christina Perri • 17 B.YERETSIA.tl (C PERRl,8.YfRETSl.U,,O.LAWREt«;EJ @ PAS. PERRI LANEfATLAllllC/11.RP 

ALL OF THE LIGHTS Kanye West 
X.VIISf fK.VIEST,J. BHASKER,.M. JOFlES,W. TROTTER) @ ROC·A•fELLl\lOEF J.I\M/IOJPAG 

THE LAZV SONG Bruno Mars 
THE SMEEZIPlGTONS {aRUNO /JIARS,PLA'lill.EUCE,A,LEVltlE,K WARSAME) @ ELEKTRll,/ATLANTIC 

ROLL UP Wiz Khalifa 
mRGU{ IC,J TIIOMII tl.S ERIKSEtl,TE IIERM•Nsrn1 @0 ROSTR,M/Al l AIHIC!RRP 
WHAT THE HELL Avril Lavigne 
MAX t.lAAntl SHEllB"CI< (A.l,WIGtlE,M"X ~1,f,RTIN,SHELLBACK) (j(i) RCl\fflMG 

PRETTY GIRL ROCK Keri Hilson 
C.HARMOIIY {S.C.SMITH,C.HARUOtl,R.MACDONALO,W.SALTE.R,B.WHHERS) (i) MOSLEY/20NE 4/ltHERSCOPE 

COLDER WEATHER zae Brown Band 
K.STEOALL,Z.BROWtf (UIRCYl.tl,W.DURREm,LLOWREY.C.BO'ttlESt GI sotmiERN GROUNO,'ATWntC/SIOOER Pk:TURE 

6 FOOT 7 FOOT LIi Wayne Featuring Cory Gunz • 
$..CRAWFORD (O.CAR1ER.S.C,Ril.Wf 0RO,P.PAfjK'\',WJ.TTAWAY,1.BULG1ft © CASH MONEY/UNIVERSil.L a.,01owu ~ 

WHO SAYS Selena Gomez & The Scene 
, E.KIRIAKOU {f .KIRIAKOU,P.R.HAMILTOII) GI HOLL'ffl00D 

ARE YOU GONNA KISS ME OR NOT Thompson Square • 
tlEW VOICE (J COllltlS.O l UU'RPHY) @ STOPlEY CREEK 

JUST THE WAY YOU ARE Bruno Mars ID 
I THE S/JIEEZl tlGTONS1tlEEOL2 (BAUtlO MARS1P.LAWREIICE.HEVlHE,t::.CAIH,K WALTON} 0 ELEKTR,IJAll APITlC 

YEAH 3X Chr is Brown 
DJFRANKE (JFRANKS,C.BROWN,I( MCCALU STREETER! @ J VEfJLG 

BEST LOVE SONG i:Pain Featuring Chr is Brown 
VOUtlG fVRE (l-PAIN,C.BAOWll,T.WmFREYj 0 KONVICT/NAPPY BOY/Jfl/E/JL(I 

RAISE YOUR GLASS Pink 
MA>: tlARntl ,SHELLBACI< (~ 111<,P.lAX'. "1ARTlff,SHELlBACK) © LAFACEfJLO 

BACKSEAT Now Boyz Featuring Tho Cataracs & Dov 
'THE CATAR>\CS jDATHOMAS,E.H!ltNJAIAlffVFUiCl.l.O'NELL-OHAA,O.SWGER•VlllE,O.OAJLES) © SHOm'1WARJI~ BROS. 

DON'T YOU WANNA STAY Jason Aldean With Kelly Clarkson 
M KtlOX'. jJ SELLERS P JENKINS A .GIBSON) © SROKEN BOW 

STEREO LOVE Edward Maya & Vika Jigulina 
E MAYA (E,M ILIE,V CORtlEVil,t @ ULTRA 

FOR THE FIRST TIME The Script 
O.O'OONOGHUE.M SHEOiAN iO.O'tlONOGHUE,1.1.SHEEHAN) (i) PHONOGENIC/Ef"IC 

BOW CHICKA WOW WOW Mike Posner Featuring Lil Wayne 
THE S/JIEE21tlGTONS (M.POSNER,BRUIIO MARS.f':LAWREtlCE,,UEl/ltl E.C.S.BRO'IIM,O.Cil,RTER) (i) JIRM-G 

DYNAMITE Taio Cruz EJ 
OR. LUl<E,B.BLAf«:0 {L.GOTTWAtO,MAX MAATIN.B.LEYIN.B.MCKEE,T.CR1J2) (j) MEACURY/IOJMC 
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A LITTLE BIT STRONGER Sara Evans 
UR0Wtl (L.LAIRO.tt LINDSEY,H.SCOlT) © RCA NASHVILLE 

• , 5 

NO HANDS Waka Floeka Flame Featuring Roscoe Dash & Wale 
ORUMIAA BOY (J,JONES.J.1..JOtmsort,0.AKl!fTIMEttH,C.GHOlSOtl) (i) 1017 BRICK SOUAOJASnl!JAfW4.RIIER BROS. 

ROCKETEER Far•East Movement Featuring Ryan Tedder 
S"UIIlml'f.S.TI'£ ~'fl71~1J'll'.11!6.."itS.11.IIOIIJlUS.!fllffllMRS..P.W,,'IIEU.,.LB'llf.:1,Nl9tlltlll,,l ffGllJCIIWIG'J G OifR!ffflltfOOIRSIXff 

MARRY ME Train 
M T£REFE,s•1.•M,Sl UGGO {PMOtlil,ltANj © COlU"S.IA 

PRICE TAG Jessie J Featuring B.o.B 
OR. lUl(E (J.CORtllSH,l.GOTTWALO,C.l(ElLY,B.R SIMMOtjS, JR.} © LAVAAJNIVERSAl REPUBLIC 1 

I WON'T LET GO Rascal Flatts 
D.HUFf,IUSCAL FLATTS (S.ROBSOtl,J.SEllERS) © BIG MACHltjE 

LET ME DOWN EASY BIiiy Currington 
C.CHAMBERLAlr~.8.CURR~NGTON (M.DODSOtU.HAtlSOtl,MJa::SLEAf GI ltlEACURY NASHVILLE 

WHAT DO YOU WANT Jerrod Niemann 
O.BRAlrfA.RO,J.WEMAIIN (J.l .NIEMAtl,R.8.RO'llPl ,,R.8RAIJSHAW) GI $(A GAYl.(/A.RISTA. NA$HVILU 

THIS Darius Rucker 
f.ROGERS jO,RUCKER,F.ROGERS,K.OlOGUAROI) (!) CA.PtfOL NASHVILU 

HEART LIKE MINE Miranda Lambert 
f ,LIODEU," ,'ll'RUC~E jM.ll.MBtRT.THOWil.RO A,MOtlROEJ @ COl tJtABl1. (Nil.SltYllLE) 

DID IT ON'EM Nicki Minaj 
S.CRAWFORO (O.UJAR"-.1.S.CRA'l\'fOO.O,J.ELUNGTOtl,S.SAMUELS) 0 YOUt,IG MOIIEY/CASH ~IDtlEY/lltlfYERSAl r.AOTUWtl 
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The first single from 
"11," which has 
sold 941,000 <opies 
in Its first ~x 
weeks, is the 
!Ollttul llrilish 
~nger/!C ngw,Her's 
first Hot 100 lop 10. 
The lra<k shoots 
11·9 on l!ol Digital 
Songs (lZl,000, up 
ffi%) and 50-36 on 
Hot 100 Ai11>iay 
(up3S%). 

Alter debuting last 
Wfell following lour 
days of saJ,s, John 
Lennon·ll!fertncing 
~<ond single from 
"Iha <ail:er IV" 
(due on Kay ffi) 
zooms3~10 on Hot 
Dig Hal Songs 
(lffi,000, up 134%). 

m 
Unlike "Grey's 
Anatomy" a<lress 
Sara Ram irtz, who 
bows al No. 69 with 
her Brandi Carlile 
cover from the 
series' March ll 
muskal e pi!Cde, 
the "YK10~0111" 
rasl regularty sings 
on its Ni<lielodeon 
show. The !Cng 
starts with 28,000 
download! !Cid. 
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THIS IS COUNTRY MUSIC Brad Paisley 
F.ROCERS (B.Po\lSLEY,C.otJBOIS) © ARISTA NASK\IILLE 

CRAZV GIRL Ell Young Band 
P.I.VIRUCKE (L.BRICE,l .R0S£! @ REPt,BLIC N4$HVJLLE 

HOMEBOY Erle Church 
J.JOYCE (E.CHURCH,C.BEUHARV) (!) EPAl NASHVJLLE 
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RIHANNA W HIPS UP RECORD STREAK 
As it holds at No. 2 fora second week on the Billboard Hot 100, "S&M" becomes 

Rihanna's record-setting fifth consecutive No. 1 (2-1) on Hot 100 Airplay (and 

eighth overall), besting streaks of four each by Destiny's Child (2000-01) and 

Usher (2004). Rihanna has linked leaders in each ofher last five appearances on 

the list courtesy of"Rude Boy"; Eminem's ''Love the Way You Lle." on which she 

guested; "Only Girl (In the World)"; and "What's My Name?," featuring Drake, 

prior to "S&M." Her eight Hot 100 Airplay No. ls break a tie with Usher for second-most chart-toppers af. 
ter Mariah Carey (11) since the tally first appeared in the Dec. 8 , 1990, issue. - Gary Trust 

Data for week of APRIL 16, 2011 
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' HOT 100 AIRPLAY'" 

i-::5 ;a TITLE 
5!1 !IA m "lPRltlTIP!<OMOTIOtl LABEL) 

2 g , ;!:..l ,~RP/OEF JAM/IOJMGj 

2 1 19 FuK YOU (FORGET YOU) 
CH LO GRUN (R4DlCUlTUREJELEKlRAJRRP) 

3 13 F .. KIN' PERFECT 
PINK (lAFACE/JLG) 

0 16 DOWN ON ME 
JWMIH FEAT. 50 CENT jMICJ< SCHUtTIIDEF J.WIIOJl.!Gj 

5 BORN THIS WAY 
UOY GAGA (STREAMlltlEh:OIIUVEMITERSCOPE) 

0 10 E.T. 
KATY PERRY FEAl U NYE ~'ES1 (CAPtlOI.) 

16 MOMENT 4 LIFE 
NCQlililllA.lfEAtCIWCE"fl'l)Ut&YO'('(f.ASli.Wc+lY\.t.1.'tRSM.~tJTCPAl,f 

8 19 TONIGHT (l'M LOVIN' YOU) 
Elllll(JJE IQ.DIAS Ff.AT. WIMCRS I OJ FR.l.'IK( ~MR$tl.LRfFUil.Q 

II 22 GRENADE 
1 I RUNO MARS fELEKTF\A.11\RANTIC) • 11 23 HEY BABY (DROP IT TO THE FLOOR) 

PITiU.L FEAT, l •PAIN !IAR, 305/POLO GROUNDS/JfR-MG) 

11 24 FIREWORK 
UTY PERRY !CAPITOL! • 12 13 MORE 
UStiER (tA.FACE/JLO) • 14 LOOK AT ME NOW 
CHRIS 8ROWN (JIVE/JLQj 

14 13 36 JUST THE WAY YOU ARE 
BRUNO MAAS jELEKlRiVULANTlC! • 15 17 COMING HOME 
DIDDY • DIRlY FE.ll S.KYUR GREY ~81\0 80Y/lrflERSCOP£' • 17 11 ALL OF THE LIGHTS 
IANYE '-',UT jROC·i\-FEt.LA/DEF JAPA/IDJMG} 

G) 22 JUST CAN'T GET ENOUGH 
THE 8UCI( mo PUIS !INTERSC opq 

4D 19 BLOW 
KESHA !KU,10S.\S.E/RC,vRMG! • 26 TILL THE WORLD ENDS 
BRITNEY SPEARS iJI\IE/ilGt 

20 18 26 RAISE YOUR GLASS 
P!li'k {UFACEJJLG) 

21 16 18 PRETTY GIRL ROCK 
URI HIL$0N (MOSLEY/ZONE 4/lNTERSCOPEf 

G 34 ON THE FLOOR 
J91'N1R R LOPfl FEAT. P1T8ULL (ISLANOJlOJP.t6) 

Jl. 29 10 COLDER WEATHER 
"ZN. IIRO\W BNm l,SJJTIERIIGfnltO'ol1U/{TIG9GGER~ 

6 FOOT 7 FOOT 24 21 13 UL WAYNE FEA1 «11Y tllCZ .~ MtNY/UffRSAL wro,~ 

25 25 11 ARE YOU GONNA KISS ME OR NOT 
THOMPSON SQUARE (STOHEY CREEtJ 

(DHOT DIGITAL SONGS'" 

BRITNEY SPURS (JIVE/ JLG) 

BEST LOVE SONG 
T.fAIN FfAI QIIIS BROWN l,l«]tll.OCT/ltli.FPVBIJWJM/.Jl6) 

WHO SAYS 
SELEIIA GOME! I THE SCENE {HOLLVWOOOJ 

A 22 ROLL UP 
\iJ WIZ IOW.IF.11 (ROSTRUM.11\TLAUTIC/RRP} 

24 

25 

17 14 ~: ;~r~; riJ~:FECT 

25 24 ~~~:!?(~A~ITOL) 

21 12 ::~,i~7RC~~~ 
24 27 ~~.~~!?:LE'1R~•1LAIITIC) 
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-~ i-~ ~a TITLE 
~; ;: ARTIST (lf.!PRtNT/PROMOltOtl LABEt) 

ze 24 24 STEREO LOVE 
EDWARD .,AVA f Vl.:A Jl6UUNA {ULTRA) 

~ 20 21 YEAH 3X 
CHRIS I ROWJI (JIVE/JLG) 

28 23 17 ROCKETEER 
FAR"EASJM!JIJMNIRAlR'fMITEll>fRpt:IRl'!RfHf!Ef!Sl'O~ 

G 32 10 WHAT THE HELL 
AYRl. U YIG.NE (RCA/RMG) 

30 27 42 DYNAMITE 
TAIO CRUZ jMERCURY/IOJMC) 

31 28 13 DON'T YOU WANNA STAY 
JASON ALOUN WITH KU.LY CLARKSON (8ROKEN SO'NJ 

G.] 42 ROLL UP 
WIZ IOW.IFA (ROSTRUMJAR MIHC/RRP) 

Gf 38 
WRITTEN IN THE STARS 
00 TENIWI Flill',Efltruul[R P:Sl'lFl=''f3l(t.()C+. rHlffi+lYf.~ 

C 33 12 THIS 
DARIUS RUCW!i {C.\PITOL NASHVllLE) 

C 39 
DID IT ON'EM 
NICKI M1W jYOLtlG IAOIEY.CASH MOIEY.U~ MOTC,hl{l: 

C 50 ROLLING IN THE DEEP 
ADELE (XL/COLUMBIA) 

G 41 LIVE A LITTLE 
ICE.NNY Ct1ESHEY (BtlA) 

C 43 HEART LIKE MINE 
MIRANDA UM11ER1 (COLUMS:IA {No\SH'l/lt.l.E)) 

C 36 FOR THE FIRST TIME 
THE SCRIPT (f>llOJIOGEWC/EP!C) 

G 45 THE SHOW GOES ON 
WPf RAS.CO (1ST & ISlllfATL.UHICl 

41 35 28 NO HANDS 
WAM RDCKA R.AME (1017 ffUCK 9:llltO'AS'1...ltliY/AfflR BROS~ 

G 40 11 WHAT DO YOU WANT 
JERROD KIEMANN (SEA GAYtEJARISTA NASHVILLE) 

G 47 I NEED A DOCTOR 
OR. D~ FUT. EMINEM & SIC'IUft GREY (AFTBU.L\ll-iltl1ERSC0P£) 

44 30 18 LET ME DOWN EASY 
BILLY aJRRINGTOff (MERCURY tlASHVILU) 

45 31 13 JAR OF HEARTS 
CHRISTINA PERRI (MS. PERRI l,A.tlEJAnAtlttCJRRP) 

46 A LITTLE BIT STRONGER 
SARA EVANS (RC A NASIMLLEl 

G 51 THE LAZV SONG 
8Rl!N0 MARS (ELEKTRil,JATLAtlTIC) 

48 48 12 HOLD IT AGAINST ME 
8flfTNEY SPWtS (JMJJLG) 

G 49 BACKSEAT 
h'fW arm ff.Ill Tl!( tlTARACS I CEV (9-IOTTViW/,Pla BROS.) 

IIO 37 13 MARRY ME 
TR.ljN (COLUM81.,:,,J 

• t;I: S! TITLE ii :sl lg ARTIST (IMPRINT/PROMOTIOtl LABEt) 

ze 20 19 ;~~~~~~;,,,.....,..,0.,,,,_ 

~ 29 18 :~~~~ (~~~~,:,?,~rmRSCOPE) 
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3 1 31 27 ~,~::::~~,~.~~=.=~ 
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COLDER WEATHER 
'lit IIIIMN BHID !SWTl-fRN lroOO'Jill.llKOC93!iER FCrLffj 

WHEN l'M GONE 
WIZ KHAUFA (ROSTRUM/ATLi\tlTICIRRP) 

:i~:~~0!:!.,00< ... ,·--•· • 
YEAH 3X 
CKR1S BROWN {JIVE/JLG) 

!:'~?!1;..\1~~~[::.:XY~~- fJ 
BACKSEAT 
080YlFUT.THE0011AAC$& llV r.,ICTT'U/MtSl9ROS) 

PRICE TAG 
JESSIE J FUT. 1,0,I (L,:,,VAIUNIVERSAl REPUBLIC) 

DON'T YOU WANNA STAY 
JAD ALDEJ.H'MIH KB.ll' CURKSDN l'flFO<Etl BO'lll 

MARRY ME 
TRAIN jCOLl MBlil,) 

A LITTLE BIT STRONGER 
SARA EWA.NS (RCA tU!SHI/ILtE) 

FRIDAY 
REIIUCA aucx (REBECCA BL4.CKJARK .. ,USICfACTOR"t'} 

• 
• 

~~~~~~Q17EACKSD.JlD;t,~\\\UUI R8R!'.S • 

RAISE YOUR GLASS 
P'!Nti (l/1,FI\CE/Jt.G) 

THE STORY 
SAIUI fWitlREl (ATREVIO"..I.\BC STUDIOS) 

I WON'T LET GO 
RASCAL FLATTS (BIG MACHINE} 

FOR THE FIRST TIME 
THE SCRIPT (PHOIIOOEtllC/t:PICJ 

THE TIME (DIRTY BIT) 
THE I U CK EYED PEAS ~tlTERSCOF'E) 
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21 THE CAVE 
M!Jr~Nl&gi!§~ffi.BAA.N/lMR!Wlf!En(;!:l§~mfl 

38 DOG DAYS ARE OVER 
FLORENCE + Tfl.E MACHINE rHVER Al A.E flUC 

31 LITTLE LION MAN 
~lll&ZJ!l:!lJ:lffiil,WIJlMR!:W"l/Affil'.i~:mlfl 

34 RHYTHM OF LOVE 
eLA!ti !!~lU ll llfQI LX'.l&Ql2l 

29 WAITING FOR THE END 
, UNl(IN !'ARK {Mf\CIHPJE SHOP/WARNER BROS l 

3 CHASING CARS 
SNOW PATROL jPQ!,,VOOR/A&MaNTER SCOPE) 

4 COUNTRY SONG 
• SElTHER j'liHm-UP) 

2 THE STORY (I WAS MADE FOR YOU) 
8RANDJ ~ tl.E ~QlUMBtA} 

65 
HEY, SOUL SISTER 

, JRAII ICPLUMBIAl 

17 ~::~~~•!a!!&l!!~lm~i!§J 
1
SING 16 

1 MY CHEMICAL ROMANCE IBEffilSB 

46 SECRETS 
gHs~eMl~!ii ,~ll§LiYIIWlRSl:iQeEI 

1 11 WRITE SINS NOT TRAGEDIES 
l'NIIC!lJIJMmr.o="ll'.EflB..ED~P#AE>.JiJl.JNOCtA'l 

(8 R&B/HIP--HOP-'" 

• Ma& TITLE !I ;: ARTIST {IMPiUNT/PROM01'10N UBEl..1 
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JUST CAN'T GET ENOUGH 
THl ILACK O'EO PEA$ tHERSCOP£ 
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25 BIB TIME RUSH fNICK-ELOOEOW<;-QLLJM.8.IAISQNY MUSl'C) 
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I 24 111 AAE YOU GOt,tlA KISS ME OR NOT • ! HOIIP§OII SQUARE (STONEY CRE[K) 
I -COLDER WEATHER 

~I!!!~ ~ ro.JT!ffm~~l!Wf:IJI.W 

22 
DON'T YOU WANNA STAY 
,1,M:DN Ai.DEAN \\YTH KlUY 'WIICSON ~RQmi B~t!l 

29 A LITTLE BIT STRONGER • 
13 

8 31 • 
N 

8 22 LET ME DOWN EASY 
81UY CURRINGTON MERCUR 

10 24 WHAT DO YOU WANT 
JfflROO NIUWfN (SEA GAVlElARiSTA IIASI-NILLE"j 

IF HEAVEN WASN'T SO FAR AWAY 
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12 II 

20 

16 

22 
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1 41 : .:;~~:'.~ • 

65 ~~~~~ WANT ME (CALLE OCHO) fJ 

12 

18 

14 

13 

15 

10 

22 ~~' ~,oN '"' 
33 ~':~~~=?'"9f!ElWffi!i.•j"£1/DIU 

LOCA 29~ SHAKIRA fEAI EL CATA m,c1smo: MUSIC unm 

65 ~;;, p~~LE~~iAN CEflf&M'.Ull$ LW 

44 ~~: ~~~;ls~ogARA 

6fi ~:~G~ESIAS QtlTEFlSC{ffA,f.F\'ERSAlMUSK: Lm,IO) 

65 LOBA 
, i HAK1RA (EP~QtiV MUSIC tATitl) 

59 
STAND BY ME 
PRINCE R9Y~ (!~ §TQe.J 

114 EL AMOR QUE PERDIMOS 
: PRINCE ROYCE OOP STOP) 

30 !~;ll~~i.~L~: !FAMQl!S ARTl§Tavr1 

36i :::;>~i7'::~!~~S MW~L~!Ql 

22 SI NO LE CONTESTO 
w~ 1,e11:i&1 
ME RIO DE Tl 
GLORIA WVI itmtERSAL MUSIC LATIIIO' 

• 

~ M =a TITLE i.: 
;; I: ARTIST (IMPRfNl'/\.l,BEl) ~ ) 

9 ll!fll LOOK AT ME NOW 1111 Ofl1UflCM11ffJlll.WfflllllmlfllMffS\lY?'JL/a 

2 
:~KH~~~~:o§TR~M/ATLArnlCJRRP) 

2 
I ~~~ffAT.IIIIJ:lllml1'.'.l.9Utl?-OMMR$AUMJICl"ll I 
I NEED A DOCTOR 9

; P\lftfWEMtff• SM§REY!.lJJW:WWWJR%IDl 

8 1 :~T,;,~~~~i,~Y!:~W/l)OO 
BEST LOVE SONG 
T-PIWI FW, CHIISBIIOWN CT FW9(](J.1' .LG 

ROLL UP 
WIZ KHAUFA jA.QSTRtU/AllArnlC/ARP) 

19 , ~~~~~IIN'!~:~§REYfllAA8llt1tllJRmfE)I 

18 :,~ ';{' Tr E,LIE~LHT~ , 

27 HEY BABY (DROP IT TO THE FLOOR) 
PITM.U FE.Al, H 'IIIIN jPAR, 'AAmD GRCMJtlDS{J,'RMGJ 

16 ~ ~,~~;~?~~ u,iXEYlJMRS'J."'10/") • 
- 1 :u~;.~ .. ~~o~,~.~~ll'"11C RAP 

13 19 :ic::~~!m,... ....... ""'-Nl!'! • 
' BACKSEAT 

15 l tEW80'l?FEAlHWARACS&OEV 
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25 R'I F'*K YOU (FORGET YOU) 
--CfE UI GAffH (RAQICL.LTUREIELEKTA :YfiRP) 

10 S&M 
RJHANNA (SAPIOEF JAtNIDJMG) 

BORN THIS WAY 
UDY QAGA. jSTREAlo!Llllcfi(OtlLIYE;HmRSCOPE) 

13 ~=:K!~:~~~FECT 

E.T. 
KATY PERRY FEAT. KANYE WEST CA.PIT L 

20 HEY BABY (DROP IT TO THE FLOOR) 
PITBULL FEAT, HAIN (MR 305/POI.O GROIJ.NOS/JffiMG) 

17 MORE 
USHER (LMACE/JLG) 

10 11 BLOW 
KESHA (KU10SASE/FIC ,VRMG) 

20 ~~_';l=~:~~~~N~~~,trnuMtr 
COMING HOME 11 19 ~ CIIOO'f• IIRTYMONEYfUtsrfl..\RGIH(BADsm'/11/TERSCOPE) 

WHAT THE HELL 
12 12 

ji AVRIL UrtlliME (RCAiRMG) 

23 ~~M~=j~LEKTR4/A.TLANTJC) 

CD 13 

e 14 

• 16 

CD 18 

CD 20 

• 23 

JUST CAN'T GET ENOUGH 
THE IL.ACK EYEO PUS (INTER SCOPE) 

TILL THE WORLD ENDS 
IRITNEY Sl'twi (JIVE/JLG) 

WRITTEN IN THE STARS 

JEKNlffR Ulffl FEAT. fflBULL IS.UNDIIOJI.CO 

THE LAZV SONG 
I RUNO MARS (ELEKTA.AJATLANTIC) 

DOWN ON ME 
JEREIUH FUT. SO CENT (MICK SCHt.'LTVOEF Ji).M,it()JMG} 

111 

21 

JAR OF HEARTS 
lS 

16 ~ CHRISTINA PERRI (MS, PERRI L.UlE/AnANTIC/ARP) 

21 11 ::;;r;1;':' j~:.~:O~E~~NTERSCOPE) 

17 20 i,~~RO~~ jJIVEIJLG) 
~ 26 PRICE TAG 

.,Y; ;-="'='="=J ="'='=· ~=O=·'~Jl=" =Ai=Ur=•N=E=RS=AL=R£==PU=st=rC~i __ 
• -; ' FOR THE FIRST TIME 
w.J 24 tO TffESCRIPI fPHONOGENIC/EMC) 

24 22 18 ROCKETEER 
~•Wt 610WMf:N1 fUI.A'OiN ff00£11 jatERflYTRH,MFRSCOPFi 

MOMENT 4 LIFE G 2; ,a;:KIIMIW'FCAT. IFN! ffil'J'IJ P.t{l~.~~E",VfflR!>li~J,()T(IY,t9 

19 12 HOLD IT AGAINST ME 28 I RJTNEY Sl'WIS (JIVE/JtGJ 

29 I NEED A DOCTOR 
OR ORE FtAT, EMIMEM I- SKYUA liflEY iAFTER~IATH.iWT~SCOP1:) 

19 RHYTHM OF LOVE 
21 2> PUii Wlll!l'S jH0lll'W000) 

ze 28 14 MARRY ME 
TRAIN (COLUMBIA) 

BOW CHICKA WOW WOW 
1111.E POStiER FEAT. LIL WAYKE JIRMO 

BACKSEAT 
NEW BOY? FOO. M CUARACS ~ DEV SHOTfY/WiWB BROS. 

ROLLING IN THE DEEP 

G 30 

G 31 

~ 36 W AEIRE (Xl/COI.UMBI,),} 

G 33 7 • ~~~H<:.,N:AL ROMANCE {REPRISE) 

A 37 CLOSER TO THE EDGE 
W THIRTY SECONDS TO MARS IMMORULNIRGIWCAPITOL 

A HIT THE LIGHTS 
W° 3S JAYSUNFfAT,LI.WAYIIE CASH~IOtlEYo\N\IERSALREP\JBLIC 

~ 38 THE SHOW GOES ON 
,.., UJPE FlASCO j1ST t, 1STtt/ATLAtmc1 

37 32 18 :~~w;i ~GE•~Z"~'~,;;,~ERSAL "'"""" 

38 34 19 :-:::~t~:G ,!g~,~!,v7,~r?e, 8"0S 

TONIGHT TONIGHT 
NOT CHEU! RAE JIVE/JLG 

Cee lo Green's "I''k You (Forget You)" rises l-1 In ttsl5th we .. on 
Mainskeam Top 40, completing the longest journey to the wmrnit in 
the chart's 18-year h~tory. The song passes the n --k dimb to No. I 
for P!nk's "U • Ur Hand" In 2006-07. 

The Mainstream Top 40 cl>.Yt span of "F"k You" ts actually JO 
weeks, dating to its debut on the Sept. 25, 2010, survey. The song 
reached an original peak of No. 18 in Octobei in an initial nine-week 
chart stay before depa,Ung the list fol ffvt frames and 1etumlng the 
week of Jan. 1. 

following the song's fint 
chart 111n, tts pop c~tuie 
p10flle sirged. T11uil!I of Fox's 
"Glee," featuring Gwyneth 
Pallrow on ~ad vocals, 
reinterpreted the song on the 
Sfries' Nov. 16 episode and, In 
De<ember, Green re<eived fou1 
<ilammy Awald nominations 
fo1 "F"k You." (It won one.) 

"F"k You" has sold l.8 
million d<lwnloads, a<colding 
to Nielsen SoundS<an. 
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19 19 16 ~~~~~~~~URYADJMQJ 

21 4 ROLLING IN THE DEEP 
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NEVER GONNA LEAVE THIS BED 
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16 12 WHAT THE HELL 
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• 18 I DO 
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17 17 20 LITTLE LION MAN 
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14 14 28 DOG DAYS ARE OVER 

• 20 13 

111 12 20 

17 16 12 

18 17 
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20 19 24 FAR FROM HOME 
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25 LOST IN YOU 
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A ' CHANGING 
W° JO 7 ' l ttE AIRBORNE TOXIC EYEHT jlli),JQROQMOJISL i),t/O(IOJMG) 
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34 

3e 
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SAIL 
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41 4 1 YOUNG BLOOD 
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DIE TRYING 
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46 2 
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40 35 WE USED TO WAIT 
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'-I!\ 44 OLD MAN 
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Gt 47 2 
1 ~o
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~ 45 WINOOWS ARE ROLLED DOWN 
W° AMOS LEE {BLUE NOT£/CAPIT0l) 

43 THIS IS WHY WE FIGHT 
Tllf DECtMBERISlS {CAPITOL) 

FOR THE SUMMER 

Death Cali for Cutie Prt'lieWS its Sfflnlh 
studio se~ "Codes and Keys" (due May ll), 
as "You Aie a Tourist" storms Rode Songs at 
No. 19 (U mUlion audience lmpres~ons). 
The song starts at No. 16 on Alternative (see 
billboard.bil/<hartsJ, mart!ing the highest 
dellut of the ad's eight diart entries. 
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F.ROGERS (D.AtCKER F.ROCEAS K.OIOQU.ROI) 

LET ME DOWN EASY 

WHAT DO YOU WANT 
D BRAfN,1,RO,J,mEMANtl p L mer,o,r•.A BROWtf.R BR40SIIAl/ll 

HEART LIKE MINE 
F.LIOOELL M WRUCKE M LAMBERTT.HO'llARO,A MOHR.OE 

A LITTLE BIT STRONGER 
TBROWU .lAIRO,H.UtlDSEV:H.SCO 

I WON'T LET GO 
D.Ht FFIA.A.SCAL FLATTS ,s.RO&-S.Orf,J.SELLEAS) 

WITHOUT YOU 
O.HllFFJl!.URB.m !D.Pi\HANISH J.WEST) 

LITTLE MISS 
8.GALLIMORE,1<.BUSH,JJj(fTlES !J.0.tlmLES K.B.USHJ 

BLEED REO 
R.OUNtl jA.OORFf.T.l.JAMES! 

FAMILY MAN 
K.STEGAll C.CAMP8Ell .HENDERSON .SHEWMAl<E 

YOU LIE 
P.WORLEY 8 HEtlNltfGSEN CJ.IHlllltlGSEN A.HEt4lllt'6SEtl 

Darius Rucker 
4i) C.\rlTOl NAStNJLlE 

BIiiy Currington 
@ MERCJJRY 

Kenny Chesney 

'" 
Jerrod Niemann 

(!) SE.la Gal.¥1.W,AlST.l. mSHVlllE 

Miranda Lambert 
• COLUMBIA 

Sara Evans 
© RCA 

Rascal Flatts 
(i) BIG MACHIIIE 

Keith Urban 
© C.\PITOl tlAStNlLLE 

Sugarland 
~ MERCURY 

Ronnie Dunn 
(!) AAlSU. NASl-flflLLE • 

Craig Campbell 
@ BIGGER PICTURE 

The Band Perry 
REPUBUC N.i.SHV1LLE 

Up 1.8 milUon 
audifll(e 
Impressions (15%), 
the artist's 40th top 

6J 10 song earns the 
Greatest Gainer ood 
in Its ninth chart 
ffllc, the fewest 
ffllcs of ~ny mlf 
residing in tile top 

10 10. Chesa,ey's first 
top 10, "Fall in 

11 lavt," reached No. 

11 6in 199S. 

12 

14 

15 

~ 32 52 COUNTRY GIRL (SHAKE IT FOR ME) Luke Bryan 
W° ~, s.RIGIIT J STEYEtlS (l.BRY.i.14.D OAVlOSONj CAPITOL tll\SHYll l E 

~ ~= -= W' 29 J3 l J JOYCE {E CIIURCH C.BUTIIAAD) (;) EMI tlASUYll lE 

G 35 40 , ~~A~~~~EEM ~:s~,~ ~J.~~~mE 8.1//ARREII B.'NI\RRElfl © ~~~J~L~C ~;~~:~L~ 
~ 27 31 LAST NIGHT AGAIN Steel Magnolia 
{6/ O.HUFF jJ.S.JOtlES,"1 lltlSEY,.H.l lNDSEYt @ BIG MACHUIE 

"'l\ 26 29 GOOD TO BE ME Uncle Kracker Featuring Kid Rock 
_W- 1<10 ROCIC (M.SW.FER,8.JAMES,J.HAROltlG.A..J.RITCHIEf (i) TOP 000/A1LI.t4TIC/810CEA PICHJAE 

A 31 30 WON'T BE LONELY LONG Josh Thompson w unlOX (J.THOMPSON,A.ALBRITTOH,G.OUCAS! @ COLl.MBIA 

~ 30 32 BEAUTIFUL EVERY TIME Lee Brice I 
~ D.JOHlfSO!f jl.8RICE,R.H.\TCH,l..MILLERf (!) CURB 

~ 37 37 CRAZV GIRL Ell Young Band 
W ~".::.W:,,Ru,.c,,,KE .. !l ... iRo:1:,;CE..,,l,..R:,oOS.,E._l _____________ ..,@.._, """"-' "'"'"'""-'"''"""'"""'""'"-. 

A 33 35 LOVE DON'T RUN Steve Holy 
tiiil l.Mll LER (J lE.I.TIIERS,B GLOVER R,TTIILBOOEI\Ut (D CURB 

A, 34 34 ME AND TENNESSEE Tim McGraw & Gwyneth Paltrow 
W' 8.GALLIMORE.T MCGAl\'N,I\. MARTIN (A.~,ARTIN) (i') RCA/CURB 

~ 36 36 KEEP IN MIND LoCash Cowboys 
W' J.STEELE (J.STEELE.S.MIIIORj @ STROt.lOAVARIOUS 

~ 47 _ AM I THE ONLY ONE Dierks Bondey 
W' J.A.STEWol.AT (J.BEAYERS.J.R..STE'NAII.T.O.B.ENTlEV) © CAPtTOL fli\SHYILLE 

~ 40 _ JUST FISHIN" Trace Adkins 
W - "'~"~"~' ~1'~···~·~'"~··~·~··~·'~"~SW~•~''~·'~·•~-"~"~'l---------~0~s~•o~w~•~OG~·~U•~"'~"~'~AL-, 
~ A BUNCHA GIRLS Frankie Ballard 
lieil J8 41 ~ ~, KtlQ)( (f.BRLl.AR01B.HAVSUP.O.O.\VJOSOtl.R.al.KIHSJ 0 WAR.tlER 8ROS./WAR 

~ 39 47 SONGS LIKE THIS Carrie Underwood 
W° M s.RIGltT (M,OODSO!i,J,FLOI/IERS,TSUO.PIRO) @ 19/ARISTA ffl\SHYll LE 

27 

27 

28 

38 

38 

33 

33 

34 

13 

14 

15 

16 

17 

18 

19 

20 

21 

22 

23 

24 

25 

16 26 OLD ALABAMA Brad Paisley Featuring Alabama 16 A 41 39 1,000 FACES Randy Montana 
W >--"J.J~OV~C~E ~1•~-"~""'='"~'~T.O~O~UG~'~"~l---------------~!i>~'~"~"'~"'~'-. 

37 

38 

38 

38 

38 F.ROGERS (B.PAISlEV0C.DllBOIS_._O.TURtlBUll R.OWEN) 

19 24 MEAN 
' tl HAJ>MAH 1. Wff T lf1 

16 19 I CAN'T LOVE YOU BACK 
C.CHAMBERLAIN jC.CHAMBERLALN1C.D.\lllELS,J.HVDEJ 

17 16 GEORGIA CLAY 
C.LAGERBERG (J.KELLEY.C.LAC,EABERG C.KELLEY) 

IF HEAVEN WASN'T SO FAR AWAY 21 21 
' J.STO OtJES 

20 20 TOMORROW 

22 25 , T.KHTH (TKE1Tll 8.Plt1SON) 

23 23 LOOK IT UP 
8.CAt4N0fl A.PRESlEY.R.E.OR.R.\l l 

25 27 I WOULDN'T BE A MAN 
F.ROGERS A..M.BOUAKHI.AEID 

RAYMOND 
8.(iALl.l k!ORE (ULORE:DGE.B CRISlER) 

(i)TOP COUNTRY ALBUMS'" 

e 
3 

4 

II 

8 

• • 

:;;:: i 0 58 ARTIST Title ~ 
51 !!: I! 11\lPRIIIT & t«:IASER / DISTRIBUTING LABEL (PRlCE} ~ 

1 2 22 t!~.~~ •. :~.~,E~~. My Kinda Party • 

4 1 

12 

i~-=~~~'"'-'ll'Q® YooGel Y~YooG~ • 

a :t:Ar:N~ ~~~!7(~3 98) Nothing Like This 

TAYLOR SWIFT 
BIG MACIIINE TS03001\ (18 98) $ 

LADY ANTEBELLUM 
CliF'tTOL IIASUVlllE 97702 (18 98) 

SARA EVANS 
RCA 49693/SMH (10.98) 

Speak Now II 

Need You Now IJ 

Stronger =:0~4';;:.~ ,~ 1 (l3"'l ® The heredlble Machine 1 • 
!:0~g~.\R~~~~~13 (7.981 Town Line (EP> 

0 MIRANDA LAMBERT 
·:-_1_3_ 14_ 7_9-!'""'!' rou. ,o1.&1A 4U54fSMri n .9e Revolution 

e 10 ~~r~~,:~~7~7f<~~~RE Thompson Square 

CD _J THE BAND PERRY • 11 10 f.mi REPUBLIC Ffal.SIMLLE 01-4839/UMRG (10 98) The Band Perry 

~ 12 11 KENNY CHESNEY 
W' BtlA 57•~5/SMN fl UIS)® Hemingway's Whiskey • 

The Foundation El 

14 

111 

22 

15 15 

14 13 

17 17 

29 25 

16 16 

19 -

21 16 

24 21 

13 19 

ZAC BROWN BAND 
Ff'-RID'IRFtllliEWJl: 9¥.IIUL/111C51Em1'/GPm) 

TIM MCGRAW 
CURB 792U:i (ltl.92} 

KENNY ROGERS 
htt3:16M.IX~3ilf!~A'!IM:I! p1.~) 

BILLY CURRINGTON 
PAERClJRY 01441)7/U~,Clj (!Utf 

BRAD PAISLEY 
ARIST~ tU.SH\llLLE 7567t./SMN (11 98) 

Number One Hits e 
The Love Of God 

Enjoy Yoursel1 

HitsAJive e 

:~~~,!~,~~!~'~"! Loaded 11-e BestOIBlakeSheltal ~=U!=I e>IQClllfOCOnJIIJt_E:oU,:!IIIO~ijl 

;1,;:=A~"-~ @"I Jldg<JEnocl&lh,Hu,g.1/iy 
KEITH URBAN 
CAPITOL IIASI-NILlE 47&9~ (1 1.911) 

DARIUS RUCKER 
CAP110L IIASHVIL.LE 2tl939 (IQ.96) 

Ge1 Closer • 

Char leston, SC 1966 e 

26 22 I• ~.~~l ~,r:~~~~OOIO" ('2 981 
Carolina 

26 23 

25 20 

EASTON CORBIN 
PAERCURY 0'364.4/UMGN (HI 98) Easton Corbin 

ALAN JACKSON 
ARISTA ~l!SHVILLE 78681/Sl.!N (11 98) 

34 Number Ones 
I 

e 

10 

19 

ARJSTA tUSHVILl E 

11) Taylor Swift 
11> 81G MACH tlE 

Easton Corbin 16 
~ 1,!ERCURY 

Josh Kelley 17 
@ MC.\ NASHVlLlE 

Justin Moore 20) E) Y.l,LO 

Chris Young 
~ RCA 20 

Toby Keith 22 @ SHOW OOG-Ulf!VERSAL 

Ashton Shepherd 23 M. At.IA tNJLLE 

Josh Turner 
2• 0 MCA N,-St-Nll lE 

Bren Eldredge 
@ .\nAJlTIC/WAA 25 

While th~slngff's 
fifth radio single 
achieves Ail))Owtr 
stalus (top 20 ranks 
In plays and 
audiell(e) on th~ 
lis~ download sales 
for the track more 
than dou~le to 
lS,000, sending tt 
Zl-10 on Country 
Digital Songs. 

.... 43 42 WHY WAIT FOR SUMMER Walker Hayes 
'ii1 M 4.LTMAtl (W.HAYES FWILHELM) (i) CA.PtTOL tfl\SHVILLE 

""' BAREFOOT BLUE JEAN NIGHT Jake Owen 
W' SS - J.M.01,A.CLA.WSON (D..A.LTIJ.iUi,E.PASlAYJ.SAWCHllK} RCA 

A 46 SO SHOTGUN GIRL The JanoDoar Girls 
W° J.RltH jDH:VERETT.O.RUTTAN) © 'NAAtlER BROS.J\\'W.1 

-. 44 44 BEST SONG EVER Katie Armiger 
'iii' C.CAAlSOH jl< ARMIGER,A.R.Ytm,8.Wi1.LLACE) © COlO RIVER 

42 46 

49 51 

46 48 

53 57 

LET IT RAIN David Nall 
FllODELl,C,AltlU Y (O,Nl\lL J SltlGLETOfQ (!) PolCA flASIIYlttE 

MR. BARTENDER Bradley Gaskin 
: J RICH,C PEtHIACHIO fB.G,J,SKIN! @ COLUMBIA 

l'D LOVE TO BE YOUR LAST Grelchen Wilson 
, G.1M LSOtlB.CllANCEY(R.RUlliERFORO S.TATE al. TUE) (i) AEDllECK 

DIRT ROAD ANTHEM Jason Aldean 
~,.KNOX 8.GILBERT,C FORD © BROJ<rn BOW 

THE REASON WHY Uttle Big Town 
'Ii~ !OOTC,,.N l)(fll!A'.lHI.I),WM~SCH.As:,N.ff~1:FU\'6TBAOOK) © CAmCi. tu.stMlf 

Ci) BLUEGRASS ALBUMS'" 

42 

47 

so 

. w :.:: ii ea ARTIST _ii ,. ~! I! IUPRINT & tlUMBER I OIS1Rraunrm L/16El (PRICE) 
T itle Trlle 

Rare Bird Aler! 211 

G 
28 

29 

32 

33 

34 

38 

40 

G 

48 

G 
411 

20 -

35 30 

22 • 

16 -

32 27 

36 31 

31 26 

27 39 

30 24 

34 26 

37 34 

33 32 

38 29 

39 37 

42 36 

43 40 

40 35 

44 45 

45 42 

46 41 

52 51 

57 66 

JOSH TURNER 
MCA IIASIIVll l E 015348/UME {7 98) 

Icon : Josh Turner 

Play On El 1 

ME~CURY01S290NME (7,9B) Icon. 81Uy Currington 

JOSH KELLEY 
MCA lfASHYILLE 01SC93/UMON (10.98) Georgia Clay 

~~!cl(PA,o~rvN..ORY(l3.98)@ All The Women I Am 

~.~~6<,~!,)!~s" 014492 (9.,.1 Bullets In The Gun 

STEEL MAGNOLIA 
BIG P.4ACUltlE SMOHJOA (10 9B) 

BLAKE SHELTON 
REPRISE 524497/'NMN (7 98) 

SOUNDTRACK 
RCal. 72911/SMtl (l 1.98) 

Steel Magnolia 

All About Tonight (EP) 

Country Strong 

TRACE ADKINS Cowboy's Back In Town 
9<M'OOG.Uti\mSAL 014168 (9,98) 

' LUKE BRYAN 
CAPITOL IIASHYILLE &583.3 11 UtJ Doln" My Thing • 

~s:=~~~12$.9HOP,CJJ@ Pass The Jar: Uve 

!~R1~£~:.~~~.~!::V.~!~,~~'I The JaneDear Gir ls 

JAMEY JOHNSON 
MERCURY 013384•/UMGIJ (19 98) 

JOSH TURNER 
• MC.I. IIASIIYllLE 01336MJMGN (13 98) 

COLT FORD 
AYEAAGE JOE'S 216 (14.9") 

The Guitar Song • 

Haywire 

Chicken & Biscuits 

Greatest Hits 

Up On The Ridge 

22 

16 

10 

12 

19 

12 

e 
3 

0 
II 

0 • 0 
9 

10 

4 SHARE ROUNDER 61061$.U- CONCORD 

44 P,_1,7f~LKN~s~!~~~~i• 
THE WAILIN" JENNYS 
REO HOUSE 234 

51 ;,~!~~~;D BY TURTLES 

TOMMY SHAW 
PAZZO .J33 

RURAL AKYTHfti1 1080 

Up On The Ridge 

Bright Morning Stars 

Palomino 

The Grcal Divide 

Daibreal< 

Lonsome Whistle 

28 !;,~~~~:!J Best 01 Bluegrass 

12 ~~~1~tfc
I
H~l:t.~ ~u~~~~32e9/COtlCORD City 

01 
Refuge 

11 =~~~,_:•Clascas&fmlis:CwtyCeSltsl\lhAllb,p;sSpn 

ZBB'S HOT STREAK 
The Zac Brown Band claims 

its fifth consecu tive and 

sixth overall No. 1 on Hot 

Country Songs, becoming 

the first attist since Carr ie 

Underwood (2006-08) to 

send six of his or her first 
seven radio singles to the sumnut. The band first topped the 

list with "Chicken Fried" in 2008, and follow-up "Whatever lt 

Is" hit No. 2 in 2009. On Country Digital Songs, "Colder Weather" 

holds at No. 2 (53,000 downloads). It should get a boost next 

issue from a performance featuring James Taylor on the April 

3 Academy of Country Music Awards on CBS. - Wade Jessen 

Data for week of APRIL 16, 2011 I For chart reprints call 212.493.4023 Go to www.billboard .biz for complete chart data I 41 

http://ebook-free-download.net/
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• 
10 

18 

17 

18 

19 

• -

32 

aa 
34 -

S(l,lflHING 1116 MY Bl..Ol)C/OOllU81A 623ll,i9JUY rmc 

~:~:.~~.! JAM 014927/IDJM0@ • 
LUPE FIASCO 
USUIS 1ST & ISTHIATt.Atmc !>20e70°/AO 

REWISrtW:B.~U'TcR'Ni!K~01~ 11"lGA 

E-40 
RlVEIIIJE Rrn!Alt; 6P.AmNlll SIIFT H&.W CN TllE GRIXO 24 

E-40 
MtPllf:f!E'l'flllVlf: tMATM:»IFl~WO'l1HEc:fiND23 

BONEY JAMES 

lJl111URll'CfMR.ZIN6W,7~Sl)J:l!JW-l7•WMMRN. 

BOBBYV 
FU' ON TlllWALL BlU l<OLl,I. OR.E..UdS 48451fCAPfTOl 

12 20 ~=~~'"'"'"'"''"'""'' ~ • 
11 16 ~Ve~~l;~M eou•/JLG • 

MIGUEL ) 
l6 All l\lM!fffi'W:UDl<tti'·Sruaur:~87-J..G 

:-.!it~~~!~Hl,l{)lf'i\'\Jf1mJiW-:iT~•MOt({WJ.fG • 

CEE LO GREEN 
THE UDY KJLLER R.-JJtCULTlJRE 52&601ffLEl<TRA 

18 e] !~;;.:.~~~'°""""""IAI/IC5'<5aS!IGOOr-
19 15 ~~~=~ a,..••1rm1amll<•r11G• 

KEM 
ICTIMACY: AUUII • LtlMRS.41. l.tOTCP,U,J 01446&,Uk!I~ . 

JAMIE FOXX 
IEST NIGHT Of IIY UFE J 54861lJRMG 

TRAVIS BARKER 
OM; 11-f:ORlJMM&I St'Nl 1.A~SCOl'E 1)1s»1•~ 

~01M(ReV GRAl/0 HUSll E/Alll tll lC S2J1W/AG • 

~~!~\a,1$iM)ID'OO!ltJl,£!,"\J\l~ !&JliJ"'11C'.,W.UYf)j • 

SMOKIE NORFUL 
11'11\'IGOlOYffl- ~ TKUttifllfDUSTliiM'IUS!,ij1~ EMIGO:J'B. 

WAKA FLOCKA FLAME 

TANK 
NOW Oft tlE'UER MOOAU6'&lttl 11rt"-Sl"(IAlUJmc ~2521<\'AO 

PHAROAHE MONCH 
W:,.R. ARER86AOES WAR.MEOl\218MltCKOOWI 

DIDDY • DIRTY MONEY 
UST DIAIN 10 PAIIJS ll,1,0 60YiUfTERSCOP! 014.3151/1Gil. 

E-40 

ANTHONY DAVID 
AS ABOVE SO 8ll.OW PURPOSE 2t191/EONE 

MICHAEL JACKSON 
MlCHAEl r.lJJIEPIC &677J/SONY MLSlC @ 

USHER 
RAYIIOND V MYIIONO Lil.FA.CE 61552/JLG 

• 
• 

80 37 18 JAZMINE SULLIVAN 
LOVE ~lE I ACll J 75357/RMG 

NkkiMinajlfO!lslwosongslnlhelopfiveol .-- - - - --, 
Namtream R&B/Hip-Hop as "Did It on 'fm" 
sli_,s 6-4 (up 15%, a<cordilg to Nielsen BOS) 
illld "Moment 4 llle" slips 3-5. The fealties 
Minal witb het Young Money labelmates UI 
Wayne illd Drake as Ille only artisls lo notch 
two conarlffllt lop fives lh~ year. 

TITLE 
ARTIST QMPRINT/ PROMOTION lABEU 

1;: iii TITLE 
,51 I AATISl (IMPRINT/ PRDridOTIOtl LABEL) 

10 -• ~~°r~~M:~~pJSTAAtmllES(/1bJUJJ 
DOWN ON ME 

19 Jllllilill!!!!!!!!ll!!!!!.l.!!J50l£C8fT!!!!.JT!!!A~,!SK...iJ!!!,J>!l!ILJ!!e!JIU:!l,JJ 

11 ALL OF THE LIGHTS 
UNY( \\.'EST (ROC-i\-FEl l lJOEF J.I.FM OJMG) 

15 6 FOOT 7 FOOT 

l7 d WlilJFLllOP.ul 

12 ~R~YVS~M~~f,,~~0001(/All.AtfflC) 
ROLL UP 
WU KltALIFA {ROSTRUM/ATUNTIC/ RRPJ 

22 ? .. ~:::,?..~~;,(MICK 5CHtSWOEF J<M, OJ!<G) 

12 

S&M 
Rl~ANNA jSRP/OEF JAMflOJUG) I MOMENT 4 LIFE 

lG IIIUOMliAIFOO, IIIWI tIDli IOl'fOOI IDl'W'l\8Q\..\(Jll)'l (I 

11 

10 

LOOK AT ME NOW 

I GROVE ST. PARTY 
S \UU,f\WfWlfW.II&:l&JITlt'I017£flC(OOJmS'iUM\'~ERlS.l 

13 ~~; ~r,. i •~~-,L~E~,'!!~ mv10JMG) 

18 ~~~i,1;Z j~~~~v:O?.~~TTERSCOPU 

9 ~ l~U~L~BI~!~C~ /BYSTORM(JIVE{JLG} 

' BRING IT BACK 
8, I TRAVIS PORTER (PORTER HOUSEIJIV£1JLG} 

2l f.!~~o~xO.!!t~~,RJ!~rE 

21 ~.:~;:;;; ,~:}v: o~ ,~~NTEASCOPE> 

22 ~~S ~!w, JIVE/JLG 

RACKS 

FAR AWAY 
MARSHA AMBROSIUS {J/RMG) 

19 ~~~U~EOe~l~~!~.~~EF JAMIIDJ• G 

HUSTLE HARD 
ACE liOOD WE THE BE T Ef AM ID.JMO 

WELCOME TO MY HOOD 
11 llR' 51-Plli,'filflH{(ltH',lf'l,ll',tRilflfl\Wl 

MY LAST 
BIG SEAN FEAT. CHRIS 8ROWN G 0.0.D.IOEF JAM/IDJMG 

YOUR LOVE 

SHE AIN'T YOU 
CHRIS BROWll JM/JLO 

MY GIRL 

10 13 ~~~6~?.~.~~1?u~t~~~LrgR~ ATL<NTIC) 
' TONIGHT (l'M LOVIN' YOU) 

l8 ~ 9llllllllEIGLISIASFWl..lllACRISIDJRWIKEtlffll1JlS4LllfPU8lM:f 

17 5 ~ l~~;Ll~~ROSlRUMIATLAJmC/RRP) 

I NEED A DOCTOR 
DR. OF€ FEAl 8.WBI I SIMJ.R fiAEY (IITEA'MlK_tlTEASCOPEf 15 

l l 14 6 FOOT 7 FOOT 
LL WA'Wlil RAT. CORY GI.IIZ jC.I.SH ltCUYAJ!l~R~ P,IJTO'o\" t 

13 18 :i~ .. =~ll'!'!Tl009\00ll!\'lllf!rl'fl!W'§ 
WRITTEN IN THE STARS 18 

21 

16 

22 

19 

TIit: l&IPAH RAT. ERICll.lUlfR psr.JBli lO'IDU~-:J..CA+O'E.ClfflllU 

DID ITON"EM 
hlCXI MINA.I MJ.,IIG tAOtEY/CASH t&:tlEYAJIINERSAI... MlT()\IJ'I) 

BORN THIS WAY 
LADY GAGA STREAMllfiE/Korm irn ERSCOPE 

JUST CAN'T GET ENOUGH 
TliE BU.et: EYE.D PEAS ltnERSCOPE 

MORE 
USHER LAFA E/JlG 

ON THE FLOOR 
JENNtFER LOPEZ FUT. l'ITBULl (!SLAtln/lDJMG) 

19 
~~~.::~OOUllGRIY@'"OOY•ITTRS<Xlf<l 

~ 3 1 ~!£.,T,~~R~J~~~~ ENDS 

2 ~~E,:~:=:~:/~n>l'WlOWWJ!!!it 
' BLOW 

6 
1 KESHA (l<EMOS"'BE/RCAJRMG) 

GONE 
NEU.Y FE.'1 Kfll.Y ROWUND (DEM.lY1UWIIEASAL IM)TO'i"'l,'N) 

FEEL LOVE 
MINDLESS BEHAVIOR (SffiEJ.i!ut£1CON.llNJT1~ ~'1tntP;SOCPE) 

THE SHOW GOES ON 
SUNGWIETT FEAIJ. CCU OROFIAKE ffl lf'!MlEO l11C:OO.W!l,ij 

MY LAST 
WPHU,SCO (1SI,J.J.5~ TL<ll11G 

JOHN 

WALKING 
IIIARY IIARY (MY BLOCK/COLUMBIA) 

BIG SUII FtAT. CHI\IS IIIIOWN IG.O o.o.,oer JAM/IOJ" Gl 

lS I ~ ... ~~1IE~~UIWJIDJMG) 

16 ~~~.~~?,, ~~~EJIOUUN< {ULTRA) 
BOW CHICKA WOW WOW 

Pittsburgh MC Wiz Khalifa's major-label debut 

"Rolling Papers" s tartsatNo. lonTop R&B/Hip-Hop 

Albums with 197,000 sold, according to Nielsen 

SoundScan. He first appeared on the list in the Dec. 

12, 2009, issue when h is independent release ·'Deal 

or No Deal" debuted and peaked at No. 25 with 6,000 

copies, more than 80% of which were digital. 

Apart from the online buildup, the new album's 

strong opening is owed in part to the success of sin

gle "Black and Yellow,• which topped the Billboard 

Hot 100 in Febrnary. Follow-up track " Roll Up" 

jumps 11-7 on Mainstream R&B/ Hip-Hop, mark

ing his second trip to the top 10. -Rauly Ramirez 

42 I Go to www.billboard.biz for complete chart data 

22 
EL DU ARGE FIAT. F"lffl EVANS {GEFFEtMNTtR SCOPE) 

10 :.~~:~u:~,u.!iw••• 
29 ri.~,:,,~;ON P MUst IVE JL 

37 SHARE MY LIFE 
KEM (Utll\/ERSAL ltOTOI/IN/1.JIJR:at 

11 I SMILE 
KIRK FIWi'KllN (fO YO SOUL/GOSPO C£tlTRICM Rt1Y/ RG) 

33 ~~~~.~~O~~~~~.~~NTIC 
12 ~,T .... ~Y~~g~ ITV BLOC , 110 GIR r,LACO 

20 ~~~~~ V:t~:S!?,,~l:~;;--ITHOUT YOU 

12 :.~~;,R~.~~ilAlOURA UR>OSE ONE 

12 GONE AND NEVER COMING BACK 
r.lf:UNII: FIONA (SAC/\ltllVERSAl MOTOl/flf/\,MP:Gf 

ANYTHING 
MIUSIQ SOULCHILD rut. SWIZZ BUT$ ATLA.tlTIC 

11 ~~u;,~~o~i"~'~"' 
13 ~.~~~~,~= ALL ABOUT lltE SfX) 

BEAUTIFUL 
NOR 60UROUI {MASS APPEAUEOtlEt 

BABY 

17 Nf..YO jOEF JU.VIOJMG) 

IF IT'S LOVE 
KEM FEAT. CHRISETTE MJCHEL£ t\Jl~ERS,1,l MOTOWt~•lJMRGf 

YOUR BODY IS THE BUSINESS 
"VANT N{RVE f OP.ECol.ST/VE.FWE} 

I WANNA BE YOUR MAN 
CH"RLIE WILSON FEAT. FANTASIA P UUSIC/JIVEI Jl<H 

I GOT THAT LOVE 

CIRS BRO'Wll FEAT, LIL WAYJIE & BUSU. Eln'MES jJIYE/JLGJ 

13 ~~.T.~~.L!~,'!!~JAM/IDJMO> 
• 6 FOOT 7 FOOT 

16 UL 11.'Avtl: ffAl CttN' 6UNZ ft.ASH M(U'l'i\Jtl'<ffiSM.. D.()TO'l'lt~ 

DID IT ON'EM 
NICll MIii.i iO t11'.mEY1C.~ Mlte'illtMkSALM,'.)TOWU 

ROLL UP 
WIZ KHALFA ROSTRUW,,,TL.Atmc 

30 ~~~.:~jTOl78ROTSQJl,IJ/'5\WWNWERTl<OS> 

24 YOU BE KILLIN EM 
FASOLOUS ffiESERT STORM/DEF J .Ul/lOJldG) 

9 , iu~E~l~~~I~ ~.~,~~n~~C) 
GROVE ST. PARTY 
-."M".AfUWR.MIFWIHlGOll jljmlfD:~Binl 

RACKS 
YC FEAT. FUTURE 81 PUY tllVERSAl REPU8LIC 

26 ASTON MARTIN MUSIC 
IKIWH,\laf!An:IDRUm:NOEI[Wi1!.IOl,$.P~l}f,l.\•.tUW;t 

S J :e~~f !E CATARACS & 00' ($tlJT1YiW.4Rt,ER. BROS.J 

l 1 ~~ll~~R~R ~~R~E~ l tOOSE/JIVE/JLG) 

25 BLACK AND YELLOW 

KUSH 
DR. OAE fEJ.1. SMOOP 006G & AKON (AFTEAM"'1tWll'ERSCOPEJ 

COMING HOME 
DUD't. mm IIICINEY flit Sl(YUR me (!Wl Bat'ilffEASCOft) 

Data for week of APRIL 16, 2011 
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AIRPI.AY 
MOtllTOREO BY 

SALES DATA 
COl.1PILEO SY 

!~id _~<;~l 
BDS 

!~(~f:~':'.!l 
SoundS<an 

Billbearet 

@Y01.N,MOtc.;t•s1n«<a'~!g,~,~~';'J 5 

29 24 

a 31 

30 30 

a, 27 

Trey Songz 
(!) S0f4GBOOK./All.l\tmc 

Jeremih Featuring 50 Cent 
(!) MICK SCIIU'l.TZIOEF JA!.C/IOJMG 

Wiz Khalifa 
STI\RG,m (C.J .THOMAZ,M.S.ERll<SEfl.T U tERMAflSEIJ) (jQ) ROSTRUMJATLAtmc 

FAR AWAY Marsha Ambrosius 
JUST BLAZE M.AMBROStllS.J.SMITH,S.SIMMS,L.OOZIER.B.HOlliVJO.E.HOLlANO, JR. @ J/RMG 

WHERE YOU AT Jennifer Hudson 
R.KELLY,H.MAS<m, JR. R.S.KELt.: @ ARIST,VRMO 

NO BS Chris Brown 
THA 812NESS t<.MCCALL,C.BROWtf.C.WHJTA.CRE.J.HENDERSOtl © JJIJE/JLO 

GROVE ST. PARTY Waka Flocka Flame Fealurtng Kobo Gottl 
lEX LUGER J.MALPHURS,0.CH.1,11.U,tl .L.A.LEWIS G 1017 BRICK SOUA.0/ASYLUM/VJAA.N£R BROS. 

FALL FOR YOUR TYPE Jamie Foxx Featuring Drake 
@ J/RMG 

YC Featuring Future 
smmv OIGrT.\L fUROOKS,S C UWAEZU01(£,N,'lllLBURtf,C ,AlllER G BIG PlAYiUW'litRSAl REPUBLIC/UMRG 

LOVE LETTER R. Kelly 
@ JIYE/JLG 

Miguel 
G) BLACK ICEIBYSTORtNJt'rE/JLG 

Fabolous 
R.LESLIE J.0.JA.CKSON . .R.LESLl£.H.R00flf't' 0 OES.ERT STORM/DEF JAMJ10JM0 

PRETTY GIRL ROCK Kerl HIison 
C.HARMOIIY S.C.SMITH,C HARMOtl ,R Mil.CDOPlAI.O,W.SALTER,8-.WfTttERS © MOSLEY/ZOJIE ,1./IFtlERSCOPE 

WALKING Mary Mary 
W.CAtAPeELL .Cl,MF9El.l,l.ATl<NS.(;AMF9EU..E.AD(H,'S,CM,1Pf£U..H.COPlll~C.W.uER 0G) MY BlOCKtCil.JJM8Llt 

BRING IT BACK Travis Porter 
UIARKOUS ROBERTS, .ft. .P.v.RKOUS ROBERTS, JR ,II our«:Ml.0.1/JOOOS,L MI\TT G PfflTIR ltOUSE.IJl1/f/JLG 

ASTON MARTIN MUSIC Rick Ross Featuring Drake & Chr isette Michele 
J .U..S TJ-C E. Lf.AGtiE 1,W,ROBERTS I.I( CRCIWU ORrrlJ, GAAltAM,C,Pil.'r1'EJ @ P-'AY8~ 1"5UP.H-SWOOEF JM\.10.4MG 

NO HANDS Waka Flocka Flame Featuring Roscoe Dash & Wale 
ORUMIAA BOY UOUES,J LJOHfIDl,0.AJ<ltlTIMetN,C.(H)(.SOf(J @ lOl7 BRK:K SOUAO{ASYLUPIJWARIIERSROS. 

CAN"T BE FRIENDS Trey Songz 
M.Wlti.U{S tWINA.tlS.ll.JOJlES,C.0.FORBES,R.Slil<AMOTO,T.IIEYERSON,llA.VLOR (i) S0f40B001(JATL.A.tmc 

HUSTLE HARD Ace Hood 
WC LtJOER A.l.1CCOUSTER © WE THE BEST/DEF JAMAOJMO 

MAKE A MOVIE Twlsla Fealurlng Chris Brown 
© 6 PolG/CAPfTOL 

Charlie WIison 
W.1.tORRIS,C.WII.SOF4 W.MORRIS,C.WII.SOFf.O.BETTIS,CJ.1.01\VS, JR.. (!) P MUSlC/Jl'Jf/Jt.G 

I SMILE Kirk Franklin 
KJRAIIKUN.H.MJ.RTIN FR,WKLirf.f.TACKETT.J.S.11,!,RRtS • .T.S LE'l,1S\ (i€) FO YO SOl.l/GOSPO COlTRICJ1'UllY/JLG 

LAY WITH YOU El Debarge Featuring Faith Evans 
MIKE CITY (Id.FLOWERS .U COllt.TERl © G[FFE!Vllll[JtSCOPE 
SHARE MY LIFE Kem 
J<EM.R.RIOEOUT.A.BL,I.Cl<STONE K.OWENS 0 UtllVE.RSAl t.tOTOWfW MRG 

WELCOME TO MY HOOO DJ Khaled Feat Rick Ross, Pies, Lil Wayne & T-Pain 
Tlfa:G.ffllit:i1tffl:lll.t~f-Jl!I UAl&l'5l~T-BM~ (i) IHES'WIWEHJl'ARilt.lllmWllll 

TAKE ME AWAY Keyshla Colo 
C.SA.tlTAffA.,A..fAIR IRV COTTI (A.PAAKER K.P,11.COLE UDRENZQL. 0 GEFFE_!MlrnERSCOPE 

SHE AIN'T YOU Chris Brown 
l!RCMTf B S FOlCMO MCfl.G © ,P. .l 

ONE IN A MILLION Ne-Yo 
@ DEF Jl\l,VIOJMG 

Fantasia 
@ S/19/~MO 

BobbyV 
0 BLU KOLLA OREAMSICA.PHOL 

Rlhanna Featuring Drake 
S.URGATE LS.ERIKSEN,T.E.H£Rli1Af4$Etf,£.OEAN,T.HALE.A GRAttAM © $RP/ DEF JMA/IOJMG 

4EVERMORE Anthony David Featuring Algebra 
OJ KEt.01,S.SAtlOERS A.O.lfARRIIIGTOtl,X.E.HVMI\N,P.COL( MAtl.A.BLESSETI @ PURPOSE/tONE 

I OON'T DESERVE YOU Lloyd Banks Fealurlng Jeremlh 
J,U,S Tl CE lEAGUE (C.LtOYO,¥,CROW£,E ORT!Z,J FELTorfl @ G UrllT/Cl).PfTOL 

YOUR LOVE Oiddy • Dirty Money Featuring Trey Songz 
flOL0-'1 0A OOttV.8028\Wf .BOOOfW,O(Klll.ft3J.Mla-lEL,,\.JOtESA J.\C+:saiW.ROOERTS 0 8,1,0 OOl'/tITT:RSCCfE 

ANYTHING Musiq Soulchild Featuring Swizz Beats 
J.ooft.ESSIS (LJOHllSON,J.OIJf'LES!:tS,A.ALTIIIO.l\.RIGO,KctA/f,flA.CARTER,L.BECl<l.ESJ..FRAtlCtS) 0 ATLArmc 

NEVER WANT TO LIVE WITHOUT YOU Eric Benel 
0.llASH,JR .• E.BrnET G.NASH,JR.,E.BErlET © REPRI-SE/WAIUl~ BROS. 

GONE AND NEVER COMING BACK Melanie Fiona 
J.FErOX.A.IAA.RTm A.MA.RTm,J.f WIX @ SRC/\;NIVERSAL MOTOWr'-1\.l!RO 

JOHN LIi Wayne Featur ing Rick Ross 
PWJWOAOCfl,R.HJLU{},i;v CARTER.JJCllESJU-tCtL,t,Oil.Y,W.ROBERTS 0 CA$tM(;ttEY1UtMRSl,lJ.IOT()lm~G 

Kelly Rowland Fealurlng LIi Wayne 
JlP,\ JOr{Sltl,RICO LOVE J,G SCttEFFER,RICO LOVE,O.MORRIS,0,C.,_RTER utl!VERSAL PAOTOVIHJUMRG 

LAY IT DOWN Lloyd 
I\WESOME JOJIES!11,YB02Er.lM( J JONES,E.DEAN,VBOZElolM (!) vour«.,GOLOIE/ZOJIE 4/lrflERSCOPE 

THERE GOES MY BABY Usher 
JIM JOf{Sltl.AIOO LOVE RICO LOVE,J.G.SCHEfFER.f.ROMAtlO,O.MORJUS 0 Loi.FACE/JLG 

WHAT YO NAME IZ Kirko Bangz 
PYR0.0 -Wll.L K.RAtlDlE,8 TillMAttO.WllllA.MS lh @ LMG,rtlNAUTH0Rl2EO/WARtlEA BROS. 

• 

~!!~~ t,NioJ,~7.~c,:,rn,,ttERMM,S,,, =o ROST::v~~:.:1.~ a 
CUPID Lloyd Featuring Awesome Jonos 
POI.CW! 0A 000,G.G.Cl!RTlS, SR. B.GREt'N,J.KHs.J.L.P£AAY,G.G.CtlATIS SR. 0 YOOIIG•GOI.D£J70tlE 4.iUITERSCOPE 

THE SHOW GOES ON Lupe Fiasco 
KArlE Will .JI\C0,0.A.JOHN$0rf,O.W.8RQ't',{RJ.l<.8RO't.l,U.BROCK,E.JUOY.O.GAU 00 151 & 1::iTl1IAturmc 

H'A'M Kanye West & Jay-Z 
l E"X LUGER.K WEST K WEST S.C CARTER l. UEWIS t.l 0£,1, G ROC-A· FELLA/ROC NI\TIONIOEF Jl\1,MOJFoilG 

OUT Of MY HEAD Lupe Fiasco Featuring Trey Songz 
M srrooov,..J.DUPLESSIS J,1,CO.!.C,SNOOOYRJl),CKSON,J,DUPLESSIS,A 1,LTINO @ 1ST & 15Til/,!,TLl),tHIC 

SOMEONE TO LOVE ME (NAKED) Mary J. Blige Feat Diddy & WI Wayne 
"OT US TEO (NOT llSTEO) (:) lilil,TRI 11.RCH/GEfFHUlrnERSCOPE 

Data for week of APRIL 16, 2011 I For chart reprints call 212.493.4023 
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f<lllowing her No. 2 
debut on Top R&B/ 
Hip-Hop Albums 
last weelc, Hudson 
bttalls into the top 
10 of the chart for 
tlle third lint. She 
last appeared ii Hie 
upper lier In 2005 
wtth the No. 5-
peating "If Ii~ 
lsa'llovt.." 

reach lhk tier as a 
lead artist lhk )'far. 

m 
As "f .A.M .£." is 
displaced from its 
No. I debut position 
on T011 R&B/Hip-
Hop Albums, the 
sers fourth single 
G1tapuns 18 
PO~lions with 7.J 
mi lion listener 

The crooner's 
se<ond dmttng 
title leaps 10 
PO~lions ir its 12th 
week to 1mk h~ 
highest rank OD lltt 
<hart. Dtbut 
"Word~" featuring 
India.Arie, peaked 
at No. 53 In 2008. 

m 
With double-digit 
spin i11<reillel al 
WHXT Columbia, 
S.C. (14); WERO 
BalUmort (11); and 
Cha~otte, N.C., 
stations WPEG OJ) 
and WBAV (10), tbe 
Wa Khailnsslsted 
lra<k re-enlers the 
<hart. 

Artist 
IM?RINT / PROMOTIOFI U BEL 

Mini Condlllon 
Mllfl COtlOITtOtf S WILLl,1,MS,l.YIAOOELL,J,AlLEFl,R KlflCIIErl,lt R O'OELL (!) SIIAlUCHIE 

MY GIRL Mindless Behavior 
f/l.'WJSII 16.KWPTCfi)I 0).lWRt,(WWUSI.Plt.G.IWfT(>tlUIUBt.:::l)IO'lJW~i{fA,',WLJ.A) @ SIFEJMIJ'lCOOJrn'JllllfS:>::tt: 

ONE NIGHT STANO Keri Hilson Featuring Chris Brown 
(:) t• OSLEY/2011£ •/INTERSCOPE 

Rihanna 
STARGl,TE,SAJIOV VEE M.S.ERIKSEtU.E.HERMANSEN,S.1/nLl{ELU,E.OEAN (i) SRPIOEF JM,\110.JMG 

ALL YOUR LOVE K' LA 
@ t,U.~C LIIIE/IOJMC 

Roeko 
@ l\•MtlFltllTY 

Noel Gou rdln 
(!) MASS. A.PPEAt.11:0tlE 

Jagged Edge 
LAIJS (C.LAMB,TOSBORrlE (!) S-LIP,lf.SLIOE/Cil.PITOl 

F*'K YOU (FORGET YOU) Cee Lo Green 
THE SMErnkiTOt~ CAU.AW.\'rBfllt«l MARS.PlJ,WRB'<EA!™ft:t:..BRm'lt <teo RAOOll.ltlRE.ElB<TAA'AJl..WOC 

ALL ABOUT THE SEX (IT AIN'T ALL ABOUT THE SEX) Donell Jones 
0.JONES .XltlES @ CAr40Yt.lANJEOtlE 

IF 1rs LOVE Kem Featur ing Chrisette Michele 
KEl.1,R.RIOEOUT K.01//EtlS,M.RUTHERFORO (:) tJtllVERSAL MOTO'IIN/LIMRC 

BEST NIGHT OF MY LIFE Jamie Foxx Fealurlng Wlz KhalHa 
E.HUDSOtl T.SCA.LES,E..HUOSON.B.PRESCOT11.J.fOXX.C.J.lHOMA2 0 JJRMG 

MY DIP IN THE CLUB Gena 

HOW MANY TIMES 
S.GARRmJ.WILW.,.ts fS.GI\RRETT.E.'NILLIAMS 

GOOD MAN 
R.SAAOIO.C.8RUJ.IGARDT R.SAADIQ,T.STIIISOtl 

EXCUSE ME 

@ TA.ACKBOY2/STANO UP/ MOr<Sll\ 

Yo Gottl Featurlng Clara 
@irm'ITABU 

Snoop Oogg Featuring A. Kelly 
0 DOOGYSmE/PRIORIT'r'JCAPITOl 

Jim Jones Featuring Chink Santana & Logic 
0 BYRO GMlG/EOtlE 

K. Michelle 
@ Hm COMMnTEE/JIVE/.1.G 

Raphael Saadlq 
0 COLUMBlA 

rol.ELLIOTI LAMB J.SUllll/AN,M.ELLIOTT.C.LAl.!8,R.GERMIN•R0,8.WEtS,.IA.tl 
Jazmine Sullivan 

0 JJRMG 

JUST LIKE THAT 
A.KELLY R.S KELL.: 

9 PIECE 
LEX LUGER tlOT LISTED 

ME AND U 

R. Kelly 
© JIVf./JlG 

Avant 
(!) VERVE FOREC.I.STMRYE 

Cee Lo Green Featuring Melanie Fiona or Phillip Bailey 
(i) RADICULTURE/ElEKTRA/AnMmC 

J. Cole Featuring Drake 
ROC rll\TlON 

Rick Ross Featuring T.I. 
MA.'fBACH 

ea::cxE.IU.ITBICfR &.ff!USS.S.C.!MTHJV.2rJIIQ/llilnmR.G~4.A.AMTCN 

POPPIN BOTTLES 
T-MINUS C.J HARRIS, JR.,i.1//!LLIAMS,tl.SEElMARAM !\.GRAHAM 

T.I. Featuring Drake 
© GRANO HUSTlE/ArtArfTIC 

Brook Gang 
G BRODI( CA.t4G 

COMING HOME Diddy - Dirty Money Featuring Skylar Grey 
ALU OA KIO I GRAIIT.S.GRIV.S.C.CAATER.J.L.COLE G) 81080V/INTERSCOP[ 
I WANNA BE YOUR MAN Charlie Wilson Featuring Fanlasia 
G.PAGAm,C.'HILSOtl L.TROUTMAN.R.TROUHWl @ P Ml!SlC/JIVE./Jl.G 

MAN OOWN Rihanna 
SHAM Of THE JUGGAHi\UTS S.JOSEPH,lTHOMAS.T.THOfilAS,S.LA"Vl4E @ SRP/DEF JAP,\110.JMG 

NOBODY GREATER VaShawn Mhchell 
Y.t.lllCHEll,D.WOJHERSPOOH .PAULK © EMJ -GOSPEL 

FIRE FLAME Blrdman Featuring LIi Wayne 
Kll l Wl.t.L B.WILLIAMS.0.CARTEA.'11.VOtlER 0 CASH MOIIEY/\JtllVERSAL MOTOWWUMRG 

BUSS IT WIOE OPEN Lil Kee Featuring The Keezone Boyz 
Lil KEE (KJ{QRATES,J LYlES~J.B.JEAII MARIE..._C.M.BOLOS) @ KEE20tlElf..OtlE 

HOLLYWOOD TONIGHT Michael Jackson 
Rl 0 MJ PlC C LUt.. lo\ 

CELEBRATION 

Yung Joe Featuring Yo Gotti 
© SWAGG TEAl,MU.O GRoutlOS.'l'RMG 

Timothy Bloom Featuring V 
@ ZOtlE •IMOSlEY/INTERSCOPE 

SlEJlroflfS !W,t(,K..SIBtE>S.R~Ml.ltJ\\1l..EXll'E.ACAUW.\ RA'.J4U.6JIIEf\ES.J. 
Tank Featuring Drake 
(i) li[GII.IE$J)(,fJI~ 

Rantz Davis 
0 EXTREME £tlTERT4.UIT1.1E.tn 

Mo•Paln Featuring Yo Gottl & Chubble 
(!) CROWrf LlfE 

Mann 
J R.ROTEt.l !D,TltAMES,J R ROTD.l,C.C 8ATTEY.S,A 8ATTEY,..J,R,SMIT11) (!) MERCURV/IOJMG 

I GIVE MYSELF AWAY (LIVE) William McDowell 
1//,D,MCOOI//Elt (W,0,MCOOWELL,S llfNrl) @ E<»lE 

WHEN I HAO THE CHANCE Boney James Featur ing Le Toya Luckett 
© VERVE fOREC,1,STMRYE 

Tity Soi aka 2Chains Featur ing Yo Gotti 
(i) OIJFFLE BAG; BOYL'OTP 

T~Man Featuring Atoah Ml'Sho 
© JUS BLEEZ't' 

" 
I .. 
71 

13 

74 

" 
11 

28 .. 
88 

JACKSON GOES 'HOLLYWOOD' 
"Hollywood Tonight," the second single off Michael Jackson's posthumous 

"Michael" set, opens at No. 89 on Hot R&B/Hip-Hop Songs with nearly 1 mil
lion listener impressions-up 106%, according to Nielsen BOS-marking Jack

son's 52nd solo hit. First single "Hold My Hand," featuring Akon, spent 14 

weeks on the chart and topped out at No. 33 in the Dec. 18, 2010, issue. The of

ficial video for "Hollywood Tonight," featuring a female dancer moving to the 

fa.med neighborhood and achieving her dream, was posted on Vevo March 9 and 

has garnered more than 6.9 million views. -Rauly Ramirez 

Go to www.billboard .b iz for complete chart data I 43 
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If ,ICHRISTIAN1SONGS'• 

1;;: ::~ TITLE 
:55 ii AATISl IMPRINT / PROMOTIOtl LABEL 

YOU ARE MORE I 
2S TENTH AVfNUf. NORTH REUtuON,IPlG ~ 

GLORIOUS DAY (LMNG 1£ lOVED ME) 

6 13 
MAWDISA SP,!,RROW/EMI CMG 

22 CHILOREN OF GOD 
THIRD DAY ESSErfJIAL/PlG 

30 I REFUSE 
JOSH WILSON SPARROW £Ml CMG 

e 14 THIS IS THE STUFF 
FRANCESCA BAm STEW FERVENT /WO RO-CURB ,. 8 30 YOUR LOVE 
BRANDON HEATH MOrlOl.tDOEIREUNIONIPLG 

e 29 BEAUTIFUL 
MERC'fll1E 1110 

33 I WILL FOLLOW 
CHRIS TOMLIN $1:(STEPS/SP,J,RR0W/EMl CMG 

10 7X70 
CHRIS AUGUST FEAYEtmwORD-C-UR8 

32 EVERYTHING I NEED 
l:UTlfSS BECITOOTll & Nol,ll 

12 12 51 LEAD ME 
SANCTUS REAL SPAAROW/EMI CMG 

l 1a IG!::fil ~~~~~. THE sKY 

13 28 
HOLD ON 
TOIIYMAC FOA.EfRONl/EMJ CMG 

15 20 CLOSER 
SHAWN MCDONALD SP.\RROW/UAJ CMG 

16 LISTEN TO THE SOUND 
I Ul DIMG 4U ESSENTI,1,l/Pl G 

17 24 I AM NEW 
Jil.SON GRAY CENTR.ICllY 

18 14 YOUR GREAT NAME 
NATALIE GRANT CURB 

21 YOU LOVE ME ANYWAY 
SIOEWALK PROPHETS FEAVEtn 'ORD-tURB 

20 BLESSINGS 
UURA STORY I.NO 

19 20 CHRIST IS RISEN 
IUTT IWIER ESSENlll\l/PLG 

22 DAY AFTER DAY 
l:RJSTWI STAIIFl.l SIXST£PSJSPARROW/UII CMG 

24 WE REMEMBER 
NEWSBOYS ltlPOP 

26 12 SEARCH MY HEART 
flllLSONG UMITB) HILlSOtlG/[lll CMG 

23 14 BEAUTY OF THE CROSS 
JONNY 01112 INO 

25 14 SMS {SHINE} 
OAVlfJ CROWDER W O SJXSTEPSJSPAR~OW/EMI Ct.1G 

30 THE REDEEMER 
SANCTUS REAL SJ>AA.RO'N/fMI CMG 

27 12 MANIFESTO 
THE CnY H.llUIIONIC KINGSWSIY 

28 HOLD ME 
JllMlE-6RaCE FUT. TOBYMAC GOTEE 

13 THIS LITTLE LIGHT OF MINE 
ADDISON flCAD INO 

31 15 SOMETHING GLORIOUS 
ftl:VIVE ESSEtnlAUPt.G 

_!,) TAKE YOU AWAY 32 g li:EMIE ROBERTS ftELirUOIWLG 

48 2 ~;:~~Efli SPARI\OW/E.LO CWl 

34 33 11 ~H~N~;T,':!_~,? IN YOUR EYES 

2 I ~~y:~F~~fRONT/WI CMG 

THIS LOVE IS FREE 
5

1 
HY\ANO eEC/l00TII & IIA. 

13 r:~,~~~,~~G 
THE WAY 

41 35 6 AUHDON FOREFROHT/IMI CMG 

42 37 14 :rn~:Ot~1~,~~GRCOME 

ALL TH INGS NEW 
NICOL SPONlfRG C\JR8 

LAST TRAIN HOME 
FM STATIC TOOTH l, t~A.ll 

INVISIBLE 
OIS.CIPl.E lf40 

ONE 
CHRiS SLIGH WORD-Ct.JAB 

CAN'T SHUT UP 
ANntEM LIGHTS REUrHON/P'I.G 

NO PLAN B 
IWU.FE$l BEC/TOOfH & Nil.IL 

THE STAND 
Jl lllE JAIIGOCHUIN C-ElllRICITY 

STRONG ENOUGH 
MATTHEW WEST SPARROW/U.U CMG 

Rod(balldfm«vsnaresltslifth<ons«uUve • 
top 10 start oo Christiill Allums, as "W, Do 
Wh;il We Want" POPI 00 with 8,000 <QIR! _ 
al No. 2 (No. 76 on the Bilboanl 200). The • 
top 10 run began when "TIie Question" 
hewed ill No. 2 in ZOOS and lndlldes lhe act's 
sole No, 1, "In StiaUow Seas We Sar (2009), 

ii 

0 
• 
4 

§;ffl! • ·= ARTIST 
TITLE IMPRl!n g r«,MB-ER I DiS1RISUWlG I.ABEL 

1 72 - CASTING CROWNS 
OOl llf\UL. MS'l\ItCf.N::J. llil!.froffilUfJrn 

EMERY 
DD w,. • L 

FRANCESCA BATTISTELLI 
l!UNOOBI MORE Y'EARS FERIDfl 8880tl&\\OOD-Ct.lffl 

KENNY ROGERS 
JlflQ,'EOfQJOJO-fl'3:1&\t..&CCl1trol.t31Wi!£<QUC''lilllllrAA!l 

84 SKILLET 
AWAKE ,UU)f)Elj1tj(){Ano11m;; 2554,PRQ\UIIT,ll'ITT(JUTY 

PASSION BAND 
"-SSHJi;ltJIERlR'tOJs«slfffi~OW7179£P.41CJ.t3 

38 NEWSBOYS 
I ORII AGAIN lt~POP 1521/EMI CMG 

24 THIRD DAY 
MOVE ESSElfTIA.l Hl9:?1/PAOYIOENT-INTEGRITY 

20 CHRIS TOMLIN 

26 

75 n IS WILL OEC 7!l41EMI CMG 
ISRAEL HOUGHTON 
llM. &:0.1.M P'KflL NTE(J:JIY 4!1~-.fl!Bilr' 

HILLSONG UNITED 
.lFTERMATtl HlllSONG/SPARAOW 2693/EMI CMG 

TENTH AVENUE NORTH 
DlEU8HTMEffl.nftltlll(Fa»ll(IOl44.PR::!I/Wfl.ffl?".Jm" 

MARIE OSMOND 
I C.AN 110 THIS OSMOrm 46?20 

BECOMING THE ARCHETYPE 
CELESTIAL COMPlfTIOH SOLID STATE 602fJJEMI CMG 

1e 17 66 !:~~~~~!'t~::;1!,vro,o.cmi 
24 60 ;~:~::,~ .... , """"' "" 

lit 

21 27 

- 14 

DAVID PHELPS 
THE BEST OF DAVID PHELPS GAITHER fi1Ui/EMI CMG 

CHRIS AUGUST 
NO FlR AWAY FEJWENT 82-8065/VIORD•CURS 

SHAWN MCDONALD 
CLOSEII. SPARROW 650~Uidl CtillO 

THE VILLAGE CHURCH 
GOD OF VICTORY THE YILL.IIGE CHtRCH DIGITAL EiC 

LECRAE 
R81A8 fl£!, H 161 NFINITY 

15 : ~ : ~~:~.;~~:. 

6 ;.~M~E;;.G::.c,;18EXPRW<DIT•ITTGRllV 

:ta 22 12 ~~i:e"oirnoosE REACH e11enNFINITY 

1A -"::'"--:::J JEREMY CAMP • LW-A J21 WECR'VMntEl&IORStUPl'M.8TBEt'1'91WAIC:UO® 

30 20 
VARIOUS ARTISTS 
$JC,$~11Rii'WWIIE1M ~111$it&Um)OJil•lll$im'@ 

at 23 9 ~!1~1!~:E t~: e~~n-afumv 

G 31 57 ~~~ ART~~~"'""""'IIJU-OJlB 

39 ;~!.!!i~;,~~IStaolS &1413SCNOAUS< 
11 !~~::.g=~lITTSl~ 
48 ::~M,i...,...,,_,n48131'111MOOf1"1Wl!TY 

SANCTUS REAL 
PIECES OF A REAL HEART SP"RRO'N 6SU61EMI CMG 

PASSION 
FI\SSICltAWAKBING~ROl//71~ tAICt.lG 

MATTHEW WEST 
THE STORY OF YCIUA U~ $PJIRPOll 6504i'E1AI O'~ 

JESUS CULTURE 
COMI. AW/!.YJESUSQ.lllff.to:JIG~M43.Qt().t3 . 

MICHAEL W. SMITH 

A',Wd(ENtDIUIXBt JIJUNT.100'AllNnK:c«ilW..D'IAG 

JOSH WILSON 
SEE YOU SPI.RROW 7859/EMl CMG 

GROUP 1 CREW 
OUTTA SPACE LOVE FEAVEtH 8-87991.WORO-tURB, 

SOVEREIGN GRACE MUSIC • 
llial:nmt.lC~/A..OC.O:Wl?lnro~f.Nl1.UMSTAES 

KRISTIAN STANFILL 
lilOUNTAINS ICIWE ~ RR0/17069/EIAI tl'.b:i 

Grammy Am-winning ~nger/piallist 
Smolde Nori~ ope111 inside Ille totJ 10 for the 
sixth line on Gospel Albtms as "How 16111 
Over ... Songs That CalTied Us" starts wllh 
S,000 copies al No. 4. lead ~ngle ''SulldaY 
Morning Medley" ranks at No. 21 in its fifth 
weeli 011 6o5l>el Songs. 

44 I Go to www,b illboard.biz for complete chart data 

IIIRPI.AY SALES DATA 
.. ,omTOREO BY COMPILED BY 

Billbear• ~ 

24 

13 

12 IU.NDISA SPARRO'N/Etidl Cr.10 

13 THIS IS THE STUFF 
MAHCEstA 8Ant&1Elll FERVENl/WORD·CLRB 

14 CHILDREN OF GOD 
THIRII DAY ESSEFfllALJPLG 

29 YOUR LOVE 
I RANDON HE.ml MOt{OfillOOE/RElllllOtl/PLG 

I WILL FOLLOW 
:n I CflRIS TOMLIN SfXSTEPSISP,J.RRO'llltMJ CMG 

17 I REFUSE 
JOSH WILSON SPARROI///EMi CMG 

28 BEAUTIFUL 
MIERCYME ltlO 

10 27 HOLD ON 
TOBYl,U,C FOREFAOUT/Elidl CMG 

11 7X70 
CltfllS AUGUST fERYENTM'ORO•C\JAS 

14 14 YOUR GREAT NAME 
NATALIE GRANT CURB 

13 31 EVERYTHING I NEED 
kUTUS:S BECITOOTH & NAil 

12 43 LEAD ME 
U NCTUS II.EAL SP1.RROW/EMI CMG 

15 40 LIGHT UP THE SKY 
THE AFTUIS 1t•O 

16 LISTEN TO THE SOUND 
IIUILDlliG 4Z9 ESSENTIAi iPt 

19 16 I AM NEW 
JASON CI\U' CENTA.ICITV 

18 14 CLOSER 
SIIAl&IN MCDOIW.D $.P.I.RRO'h'/EI_.I CMG 

20 12 BEAUTY OF THE CROSS 
JONNY DIAZ INO 

17 20 
YOU ARE 
JASON CASTIIO 4TL;l,tnlCM'ORD•CURB 

21 YOU LOVE ME ANYWAY 
SltEWllll PROPHllS FERVEIH/WORO-CURB 

24 CHRIST IS RISEN 

29 

22 

23 14 

1f .ACHRIS1ilANlCHR'ialll 

1;;: ::~ TITLE 
~- ii ARTIST tMPRltfl / PROMOllOtl LABEL 

13 FACELESS 

26 ~~~.~~~C~OOTH & tl~L 

23 ~i.~;T~~~,? IN YOUR EYES 

12 ~~~~ 1i~u!~ ~~NTNIORO•CURB 

HOLD ME 
JAMIE-GRACE FtU TCIIYMAC 60TEE 

8 ~~Ju!~s~Iu~rNJftG 
101 LAST TRAIN HOME 

RI STATIC TOOTH & HAIL 

18 :~t:. t ~1~,?::tCOME 

24 ~~~ .!~u~ N~ R~ HRR~UtflOH/PI.G 

19 
f,;~.~~:NALO SPARR~l//tl" C,.G 

FEEL IT IN YOUR HEART 
ABANDON FOREFRONT/El.II CMG 

20 r.!::.~!:i,r. REUtllOH/PlG 

4 ~~i~oi•~~,;rg , ~~~.!_~UND 
INVISIBLE 
OlSCIPlE 1r,o 

11 r.!;;,~~!!',?! Jm~~o~u~eGO 

9 ~ 1!0K_;, r~~~A~P?6VE 

13 STRAIGHT TO YOUR HEART 

11 ; ~,~~~~IIN~G IS DIFFERENT NOW 

LUCY 
SKIUET AROHH/mO 

Ci)·GoSPEL'rAl!BUMSill 

! 
HELLO FUR FO YO SOllN£RllY 71917/.lG 

0 MARY MARY 
SCMmtll61GWEIOO<OO.U.8' '3::Wl.1.SC 

VARIOUS ARTISTS 

HOW I GOT OVER. .. TR.EMYLES C 152 EMI 0 EL 

DEITRICK HADDON 
alJfOIIINHMOCNAB..&QWfflllCH\'EffTV7\l:lAG 

ISRAEL HOUGHTON 
LCM GOO..UWEFEOPl.f. lrTFJm:O:.UI,&. Mf,'SlituMl.6C 

WILLIAM MCDOWELL 
AS WE WORSIIIP: LIVE EOM S 103 

VASHAWN MITCHELL 
TJIIUMPtfAWT VMAN 06601/EA.11 GOSPEL 

MARVIN SAPP 

ROW REACH 81Sl/ltlFINITY 

MARVIN SAPP 
PUYUST VERITY/LEGACY 67460/SONV MUSIC 

12 10 13 LECRAE 
RDWI: TllE OVERDOSE REACH 8178/IPlFlNITY 

18 17 JAMES FORTUNE & FIYA 
I BELIEWE! UVt: BLS.CKSt.tOKE .J092/VIORLOI/IIOE 

14 11 9 CANTON JONES 
DCIMUI QNAIRE C.\JO 8t82/1rff.U.HY 

18 12 11 VARIOUS ARTISTS 
60SPEl'I SE.ST WORSHIP EM! GOSPEL 075,38 

18 13 ARETHA FRANKLIN 
MORE GOSP8. !HATS RHtlO RASl-fl.).CK S2703&RHUO 

15 43 FOREVER JONES 
6ET RUOY EMI GOSPEL 9~ 128 

14 VASHAWN MITCHELL 
IIY SONGIOOk TYSCOT 9B4 191/'fASEIS@ 

16 6,1 VARIOUS ARTISTS 
WCINGOSf8.20Hl'M:AO-amialCl'oGWIIN6:4G'J.G 

24 l'ISS MCllGolN Fru 11£ CB.EB!!AllOff Of UVECHC1R 
UNDER AN OPEii HEAWfM 80WTIE 8175JfL1PSIOE 

23 9 KBTH '11~1:tRBOY' ioHNSONJ THE SIIRITUI! V(ICES 
tACatBASICS;Q\Al'TlFITWOfL6Ckmet:Ell&tl\\'CRLDAU 

22 20 25 TYE TRIBBETT 
Fflf&H COLUMSIA S97B3/SOtlV MUSIC -21 10 THE RANCE ALLEN GROUP 
Ttlf LIWE EXPERIENCE II TYSCOT 984191lfTASEIS 

24 17 PA.S1tll E ll't/FI S\1111,Jl.11!£ H<ff MASS CllOO! 
LNE Al THE CATHE:ORM. HOPE 0031) -22 11 JOHN P. KEE 
ntE llBACY PRtl.lE(T lVSOOT,t,£1/ILffN'EFITV ?'2,UII/JLt 

lf .fGOSPEL• SONGS' 

,.: 
1!111 

§: iilii TITLE 
I I! ARTIST OAP'RINT I PROMOllOr. LABEL 

2 30 I GIVE MYSELF AWAY (LIVE) 
W.LUAM MCOOW£Ll E Nf 

10 I SMILE 
HU( FRillNKLM F-0 YO SOULJGOSPO conRICNERITY/JLG 

21 WALKING 
IURY MARY MY BLOCKJCOLUMBIA 

37 NOBODY GREATER 
U&KA~'N MITCHELL OM GOSPEL 

13 MY HEART SAYS YES 
JRDY SKEED EMTA.0 GOSPEL 

II 38 I BELIEVE 
JAMES FORTUNE & FIYA BLACKSMOl<EJWOR.LOWIOE 

WELL DONE 7 l1 
DEITRICK HADDON RELE\lf.lMA.t41i4.000fUVERITV/JlG 

0 10 31 IT'S ABOUT TIME FOR A MIRACLE 
I E11'ERlY CRAWFORD JDl 

• 55 I CHOOSE TO WORSHIP 
WESS MOOG.AM BOWTIE/FLIPSIOE 

10 56 HE WANTS IT ALL 
FOREVUI JONES EMI GOSPEL 

11 20 HE HAS HIS HANDS ON YOU 
MARVIN SAPP VERITY/JLG • 11 8 OVER & OVER 

IIISS1$$tPPI MAS& CHOIR MAV,CO 

HE KNOWS 
._AREN CLARK•$HEARD FlAT. DORINDill CUflk•COLE KAREW 

GOD IS GREAT 
RICKY DILURO & NEW 6 LIGHT/EONE 

GOD IS GOOD 
LISA PAGE I ROOkS SliOPHt\R/H.ABAIO(UK 

l'M BACK 
lQl{NIE HUlfTUI BLACKSMOkE/WORLOWIOE 

FRESH FIRE 
PRUSHU ttl.LIARO SOIJtlcm:JBlAC);_$MOl(E,,WOfl..01110£ 

12 YOU THAT I TRUST 
J HE RANCE i\LUN GROUP 'WlTH NUL PORTEil l'YSCOT 

20 SUNDAY MORNING MEDLEY 
SIClKIENOflfll. FEAT.M'fROtl OOT11.Efl a•cmm. 

19 20 YRM (YOUR RIGHTEOUS MIND) 
DOtUUI L01lfllll &tll /UT OllNMWR.:W 00£TYMJER\BmU.a 

23 TRUST ME 
RICKARD St.U.ll\li"()OD \\1TH VISION VERrTY/JtG 

24 MIRACLES 
TONYA BAKER KINGDOM 

MOVE IN ME 
25 9 J HE WIU lll"S BROTHERS BLACKBERRY 

Data for w eek of APRIL 16, 2011 
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AIRPLAY 
r.tONITOREO BY 

SAlES DATA 
t6r.lPILED BY 

11i1:t~11 
BOS 

11\<=l,~,•1 
SoundScan 

~ DANCE CLUB SONGS'" 

12 

17 

18 

20 

• 22 

23 

24 

II 

II 

i-: 553 TITLE 
51 Ii ARTIST IMPRltH I PROt• OTION LA.SEl 

2 _IIBORN THIS WAY ' 7 l.!HX §!§A ~llu ~y~1r-:~i~~N~C£~,1NT~R~ge~ • 
E.T. 
KATY Pl.ARY CAPITOL 

GOOD GIRL 
,lLUIS JORDAN ROC m .TIOII/COLUMBIA 

ARMY OF LOVE 
KERLI !SLAJI0/10JMG 

ON THE FLOOR 
JENNIFER LOPEZ FUT. PITIIUU ISL~IUl/lDJMG 

S&M 
RltlANNA SRP/OEF JAMIIOJMG 

WALKING 
MARY MARY PIV BLOCK/COLUMBIA 

CALL MY NAME 
SULJAN A NW S.HEPAIIO ffA1 NAlllA AU 1-tAREM 

12111 :~~:r 1M.f: WIOGUE & 'ITIAYI MCCOY /IU(1AY,IOJUG 

10 HARE KRISHNA 
SIR IV.AM PUCEl.!Atl 

BEAUTIFUL PEOPLE 
CHRIS BROWN FE.Al BE.KNY BENASSI Jl\lt/JtG 

12 SUN OF A GUN 
OH LAND EPfC 

13 TURN IT UP 
ULTRA NAU DEEP SIJGARJSTRICTLY RlfYTltlJ 

16 DANCING TONIGHT 
KAT DEWNA UNIVERSAL MUS4C BELGIUM 

20 HEY (NAH NEH NAH) 
RICO BERNASCONI VS, VAY.Ii CON mos STARSHH/CAPP 

19 TACALACATEO 
INlllA & ffffE CITARELLA ANOEL EYES 

10 HOLD IT AGAINST ME 
BRITNEY SPEARS JIVEfJLG 

25 WHERE YOU AT 
.tEIINHU HUDSON ARISTA/A.MG 

21 BEAUTY OUEEN 
KELSEY 8 CARRILLO 

24 PUSH IT 
.USIE AND THEJ(l)' IKIYS..R.Al_l'ELAW(llf~ OSIEJ .fb 

27 
., . SWEAT 

23 CHRIS "THE GREEK" PANA6HI FEAr. SOPHlA CRUZ DJG 

18 11 KEEP ON DANCING 
ALYSSA RUBINO FIRST Etll 

22 10 TWIST OF LOVE 
KIMBERLY DAVIS rn 

26 NEVER SEE YOU AGAIN 

i-: 5! ARTIST . 
5111 TITLE IM~IUT t, tlUMBER I OISTRHIUTl!tG LABEL ! 

127 ::!y= ~Clfl!bNT'Pfflp;tlll)•gt 111 
KESHA 
I AM 11£ DANCE COMMANDER Jc:EIA05A8Eif!C.A 66506.IR~IG 

17 ~~-~~,~~~R~P 2518NURA 

17 DAFT PUNK 
~~~G~~G~NOTRACK) W,l,LT OISNEY 005872 i 

ll l!l!f¥l.lOtffll11fJ~tatJlOl3fl'ITFH11TEStt:ffomtO. • 
35 ::~~~!~-""""'-"""""''"""""" 
15 :,~~!.'"'"""'"'"'"'-"''°"''.; , 

JAMES BLAKE 
,._MQ BUKEPCt.~1\11.lt.l'.al.Sil.l..RE~BUC02/1Jr,~ 

-

YELLE 
$AFMltlSIXIWJl~Cf~WXRIWN!i'8m00.'I/Ttl',11 

16 46 ;~~ ~A~~~:f'!!~t~990J·/CAPHOL 
1CUT /II COPY 

S lONOSCOP( MOOUL,l,R 134' (+) 

lO lO ~:~i'to"!'s?NTs, ULTRA OANCE12 l/l.TRA '73• 
VARIOUS ARTISTS 
Ut:f DUBSTEP 2-0IG lJl<F OfOITAt. E>: 

SCISSOR SISTERS 
NIGHT WORK POI.YOOR 70179~/D-OI/JIHOWtl 

VARIOUS ARTISTS 
lllfl!W\IMWltlilCUIIIJUBUJl'/9.$l.,S,JUl,\l)(:1ffl:6CIJltl 

14 14 ~-~,~~/~s~,~~~~~.:-::FIA 

18 40 30H!3 
SlREEtS OF GOLD PHOTO FIIIISH 523-ll 12/AGf+) 

II l0 DAVID GUETTA 

d. §::: 5~ TITLE I IB ARTIST IMPRINT I PROtAOTIOH LABEL -28 I'll BE THERE 
TIFFAHY (YA.NS MUSIC WORLD/COLUMBIA 

34 BLOW 
KE$JIA KEMOSABE/RCAJRMG -30 RELIGIOUS 
GR:AVITONJS SOFO 

38 WORLD KEEPS TURNING 
S'llYIA TOSUN SEA TO SUN 

30 14 14 DOG DAYS ARE OVER 
FLORfMCE + TliE MACHINE !,; tll\lERSAl REPU8t.lC 

31 17 14 SANITY 
KANNAH St40WOOG 

41 KICK US OUT 
KYPER CRUSH IJtl lVERSAL MOTOWN 

45 FADE 
KRISTINE W R.V .),,GAI.N 

35 WRITTEN IN THE STARS 
t llE 'IDIPNI ftAT. flUC "ll8;Ell!IST'Jift'(; ltNtrnOO~~CAmrlt. 

as 31 READY WHEN YOU ARE 
FAWNIFAWIII 

48 ROLLING IN THE DEEP 
ADELE XL/C-Ol l.lJBIA 

:n 40 CHANGES 
DIRTY VEGAS Ot.l 

42 YOU LIKE IT WILD 
AANNY FUl. JESSICA WILD ROCKBERRV 

311 32 15 HELLO 
MARTIN SOLVEI& & DfWiOliETTE BIG S.EAT/ATLJl.llllC 

so SAN FRANCISCO IS MY DISCO 
LAURA LARUE tlEAR 

41 39 CONSEQUENCES 
VA.MUSA DAOU 0AOUJKID/OUTSIO£R 

42 33 10 DESPERATE GIRLS & STUPID BOYS 
klM8ERLY CAL.llwtLL VAtlGUAROJCANTOl 

43 46 FALLING 
J.ACIIE IWIDEN JEt.l e mm ALL HERE NOW 

b DAVID GAACM a tl6II $PU FEAT. SAMII w,i;a sctMAlTC 

411 29 11 AS DAYS GO BY 
MICKEY OLMR FEAT. KIM St/llTH ltHEtlSl•T 

PERFECT STRANGER 
MA6M£TIC MAN FUT. KATY I COlUJ.IBIA 

47 37 6 
RIDE 
DSC.AR P & GREG STAINER SEA TO SUN 

ORIGINAL SIN 
IIXSmlRDelllOt,WlOJYirWCHS f'ETR(ilaECTllO"ATOlfll!t(l 

RUMBLE 
OBA' FRANK LORDS uorot oR SOUtm/GLUl 

110 49 12 YEAH 3X 
CHRIS BROWN JfYE/JLG 

. ~ _.DANCE 
Jt: AIRP~ 

12 

i.= E! TITLE 
:$I SB AAtlSt IMPRINT, PROMOTION LABEL 

ll!lfls&M 
ll!ll 111HANNA §RPffiEF J.UrnOJl.t§ 

E.T. 
KATY PEMY FEAT. KANYl WEST CoU"ITOL 

12 
~~~l~FACE/JLG 

l 8 ~g~~.Ts~~~.~.~J.ma1\IE,!IITERSCOPE 

18 

15 

11 

17 ~.~~~?00/EIG & DRAGO"'m BIG B"TIATLAIITIC 

14 io~::!:~~L~~;/ATU.t'11C 

ON THE FLOOR 
JENNIFEII LOPE? FEAT. Nl8ULL ISLltllO/lOJt.10 

ROLLING IN THE DEEP 
ADELE XL(COLUUBlil. 

15 ~i~~RG~~~1~AN CE 

WALKIN' ON THE MOON 
KRIS IIENACE FEAT, EMIL t~ R\fDUS 

INDESTRUCTIBLE 
ROIYN KON1CHIWA/CHERRYTREE/1HTERSCOPE 

KASK.lOE & ADAM t: FEAT. SUNSUN ULTRA. 

Data for week of APRIL 16, 2011 I For chart reprints call 212.493.4023 

AIRPLAY 
t.lOtllTOR!D BY 

Si\LES DA.TA 
COMPILED BY 

nidsl:n 
BOS 

11ic.:lscn 
SoundSun 

Cl TRADITIONAL 
:JAZZ' ALBUMS· 

2 

3 

4 

II 

II 

15 

]8 CRAZY UM: 1 REPRISE S2ti/ S3,MIA.Rr8. BROS. + 

HARRY CONNICK. JR. 
ll(D(;EIIT<IIWICWMMC(U.&\tfiJGY17atiS(PW,1J;,C @ 
CHARLIE HADEN QUARTET WEST 
SOftllSTICATED UOIES fMAR.C'f 015-347/VECCA 

10 :':~:!"~=~.=:;:;~, 
23 :'~;~~~~~ ...... ,.,.,,,,mros. 

27 ~.?!~~io:~~~/GEFFEN014910AGA 
NINA SIMONE 
S.0.U.L SOIIY MUSIC CMG fl311!8JSOHY '•LISI£ 

' VARIOUS ARTISTS 14 , cwuCTSC1tlfn~STlf'EW::POCWLWAmS11Bi:1EtStlJ8J'.>§ 

J ~N~~:~: vo~fH~A~l~PK A 2573180 

17 2
6 LOUIS ARMSTRON6 SQl lOMA 0D18 

KURT ELLING 10 THE GATE COt~CORO JAZZ 31230/CONCOR.D 

Cl CONTEMPORARY. 
JAZZ1ALBUMS 

2 

CD • 13 

14 

111 

0 
7 

II 

• 
10 

12 

13 

14 

• 

:;!I! iii~ ARTIST 
5• •= TITLE IMPR!lll & tnJMIU:R I OlSTRIBUTING LABEL 

L i ::• m BONEYJAMES 
COtQ!CJ YERYE fORECeSI 015375® 

1 33 

3 4 

50 

25 

23 

40 

41 

10 

12 31 

14 37 

11 

15 27 

19 

10 31 

35 

5 4 

14 19 

13 20 

11 26 

12 

18 18 

ESPERANZA SPALDING 
cttAMBUI -..s!C SDCEY !IEl)J)S I.IP 318tO"lOOIC011) 

AL DI MEOLA 
NFWJDFJWrA.Rillml'rCIK-lA~1Uf!Fl.1F.)A;m.omJO 

TROMBONE SHORTY 
BACKATOWN VERVE FQA.E~A~T Q141!4~!t 
DAVE KOZ 
HEUO TOl!DRROW COUCORD 3 17~ 

FOURPLAY 
LErs TOUCH THE SJ(T Hf~DS UP 32031>/COrfCOR.O 

KENNY G 
HEART .lN'D SOI.I. C:ONCORO 320411-

HERBIE HANCOCK 
THitM~Gl!I PRQJIH 11\tlCOCK OC(W 
PAUL HARDCASTLE 
DE&I~ TI!E WlliWl mll.£1M lllltJ,1 tRffTf ti FtlffilWI ~ 

THE IIIPPIIGTONS FcA11JRING flJSS FllfEMAN 
con O"AlUR PEAK 32580/COtlCORO 

KIRKWHALUM 
eantt§t~H!!!IIIXll'rlil'lw.l'!!;!!.cll!t ~ 
BRIAN CULBERTSON 
X:n ~ P0 1•460l!!l! 

TOWER OF POWER 
40TH .IUOIVERSARY TQP 1~22~7 ~ 

HERB ALPERT & LANI HALL 
I FES. YOU COtlCORO JAZZ 32757lCOtlCORD 

LIZZWRIGHT 
FELLOWSHIP VERVE FOREC:ot.ST Ol-l1673N G 

- NILS B.\JAITSR 

CONTACT 
BONEY JAMES YERYE FORECAST~ERVf 

GLOBAL KISS 
STM OLIVER SOM 

LET IT SHINE 
n M 80WliWI TRIPPltl 'II' RtiYTHA.1 

1rs TIME 
BRIAM CULJE.RTSON CiRP/\IERYE 

LOVE TKO 
FQURPUY ttu ns t.P/C,UG 

UNDUN 
STM CCJLE MACK 4VEIAJE/ARTISTRY 

PUT THE TOP DOWN 
D.IIVE KOZ FEAT, LEE RITENOUR COP«;ORQICMG 

DANCE WITH ME 
JACIOEM JOYNElli 1t.•ACJ< AYEtlUE/,1,RTISTRV 

BOTSWANA BOSSA NOVA 
DAYIO BENOIT HE,1,0S UP/CMG 

START ALL OVER AGAIN 
DAVE KOZ & D.UU. GUJVER COtlCORD/CMO 

ENCANTADORA 
eun AARON FE.Al NA.JEE IIINERVISIQtj 

EASE UP 
CRAIG SHARMJT SCOREOOG 

I FOUND THE KLUGH 
GERALO ALBIIIGHT IIEADS UP~ MG 

WOLFGANG 40 
MARC J\ITTOINE fRA2ZV FROG 

Iii 
l'.I 

JAZZ/. 
CLASSICAL = 

IIIWlitS:WCIDF<ll.mlllW:>fWIOlRJSCm.lOlOlRO 

4 33 VARIOUS ARTISTS 
1km CNltalSI.GU\t:({t.A01G~W"M!S4.W.SSCSGR:ltf, 

II 11 Slll'IE OIIEIISllllWIIElll:lfS1EilSIAl1llJ.'Elll Bl!llN 
&!tit AURWJ: El.ll'YSIM(~ 81142QlW(JiAST!FMl9CS 

II 13 
CHICAGO SYMPHONY ORCHESTRA 
WENll: MES-$.A 0A REQUIEM CSO RESOUND 0011006 

7 GUSTAl'O llUW,IEi,SIMON BCUVAR YOIJIH <JlCI\ 
lCH,l,JJMt.l"ISIIMllifAilDGOl~200'1.M'El<SIJ.~£SGM..P 

8 11 39 llllRE RIEU & HS JOHAltl SlRIIJSSOIICIIESIIIA 

• ;.c:~v:-;::E~";.~""""""°'""'" "l'l ~ 
A'Wm!IIIAlnUBllD!mE:i9li-:l~llJSSCSl)l;lU' I • 13 18 ERIC WHITACRE 
UGHT I OOLD DECCA 0148S0 

11 10 38 ZUILL BAILEY 
BACH: CELlO SUITES TELARC J 1918/CONCORO 

12 61 EMANUEL AXJYO-YO MA/llZIW( PERI.MAN 
N£JIIU,plt l'WIOTIIIJS&ffl~;i21S!,~~P.IIISTUl'N;m 

L PRICf.f.CORBIIC.~Elt!EllCl'OIJT~Olflll 
F\ltCN:TO$CASC,t'IW,SSOL.3)168i'iDUt.\li$1EFrlKJ,Ffl:S 

13 RE-ENTRY 

VITTORIO GRIGOLO 
Tl!EflM.WllllOl&ffi~75;lSJ'Str«l\lSIERl.\'DllS 

14 RE-EIITIIY I 
LEF 01/E AN~ES/tONDON SYIAPl«llff ~ 
P,li~l!lot PIANO c~ceuos 3 I 4 g,11 Cl>S9CS 4JSHi 

15 RE·fNTRY 

(i) CLASSICAL: ___ _ 
CROSSOVER AL:BUMS' 

:;!l! j~ ARTIST Iii 
5• I TITLE IMPRIIIT & tll:MBER / DISTRIBUTING l4BEL l'.I 

J .. ALFIE BOE J 1 5
1R1116 HIM HOME oEcc.11 O'kSJD 

.Jl. 39 STING 
snli'llHIDTISOfflr(llliltG~'lo/;',\:11,9!,SIJ. CtA.~-CS<ro.P 

3 20 JACKIE EVANCHO • D ll;llY IIIGHI jE~S"it0.ll;OUJME,tA.8115\1$JN Pi1.19C~ 

4 4 37 DAVID GARRETT 
ROCK SY~1PHOlll(S DECCA 01-U 42 

75 THE CANADIAN TENORS 
THE CANA.DIAN TENORS OECC4. 11135()9 

16 THE PRIESTS 
NOR RCA VICTOR 75729/SONY MUSIC 

• STING F£A1 THE RO'IAI. PHLIWIMOttC ca«:ERT ORCH. 19 STING: UVE IN Btft.JH CHEMVTRII.00 i>l491!Z(:ECCA ® 

II 34 ZOE KEATING 
INTO THE TREES 20£ KE'-llffQ ~ D: 

11 A(IIGl'OfRJ!lTll1r.11£11!1:l)Ul~l,ll):rl[(l($Wtlilll06l'.I 
LAMB OF GOD !>PIRE 15 

10 23 THE CANADIAN TENORS 
THE PERfECT Gin DECO D141!111 

VARIOUS ARTISTS 
A VERY MERRY CHRISTMAS OPEIIING o.i.v 738e. 

Jtffi~CA\111111111911llERS!WI.PIUNOI~ 
A SONG Ill SEASON COLLEGIUM 135 

KATHERINE JENKINS 
BELIEVE 1-43/REPRISE S22180fWARNEfli SROS. 

IIOIWNmEIINAO.E Cla\iORCH, IJTE!IPI.ESlllJARE 
HEAVEtiSOtlG M:lRMOtl TA8EflNA.CL£ CHOR 5005926 

BRYN TERFEL 
f.NHX.SIORBMS~OSIJ«Sl.(Uh 'EPSl,I.Q;C»CS 811).1? 

(i),WORL:D)AL:BUMS• 

Ji i-:S 5~ ARTIST '"' 51 I! TITLf. lMPRilfT & NUMSER. / D!STRIBUTl tlG UBEL 
E 

:: Ill VARIOUS ARTISTS 

r 
111!:Jwt\NJNl~KJDll.'4k'1(;JIJJIJ:1"~ 

2 CELTIC THUNDER 
tlERITAG( CELTIC THUNDER OJSJ9S/OECC,1, 

3 62 CELTIC WOMAN 
SONG& FROt.1 DIE HEART MiWIATl,1,N 58.300111.G 

0 YELLE 
Slffilj!ISUIC1.JS~C:l'iT:IVJ20XffR.IJtEi'8XB!f:Wl'Y.ll1j 

II CELTIC WOMAN 
LULU.a\' P.tAWll\TTAtl •7069/BLCi 

Cl 11 11 JAKE SHIMABUKURO 
PEACE LOVE UKULELE HITCHHIKE 11 12 

7 59 CELTIC THUNDER 
ITS DfJlRTANefll CElllC llll.ll-0:R 01392-t.CEOCA 

II ORLA FALLON 
MY I.AND ELEV~TIOH 1)13 

• 20 LOREENA MCKENNITT 
lll•1llllllllTSftUISTIIBNll.FIOCN.Nl~i.lUEC150ki'/1'6 

CD 12 25 COUNTDOWN ORCHESTRA 
CEl.TIC FAVORITES SONOl,!,I, 3i'l49 

11 THE HIGH KINGS 
MEMORY UNE ARD R1 27325s,,\.lffE'f 

12 10 DANIEL O'DONNELL 
MOON OVER IRELAIID OPT\f MEOIA Tl 

G> 11111111 AFROCUBISM AFIIOOJSISM'MJRI..D ORWt<XCff:SOCH~\'ORll'.R6f!OS. 

14 B 4 YASMIN LEVY 
SEIITJR ,!,OAMA 1821/FOUR OU~RTERS 

111 14 16 THE DUBLIN RAMBLERS 
RISH FAVORITES SO!fOtlil, 3940 
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.. , .. HOT~ l!'AT-IN ISONGSi 

2 

• 4 

IS 

0 
7 

0 

.... : 53 TITLE 
51 l l! ARTIST 1"1PAllH I PROMOTIOtl LASEl) 

li!r'I LLUVIA AL CORAZON 
3 ml. MANA (\\'ARNER tATIW,) 

CORAZON SIN CARA 
36 I MUNCE ROYCE (TOP $TQP) 

22 ~oi ~: o~~o~~IARIA 

32 ~ A~f~O~~III""'-"l'.l!.\ln-"111; 

29 NI LO INTENTES 
JUI.ION ALVAREZ Y $U NORTf.NO BANDA (OlS;\IASl) 

7 17 ;rr1.~~i~a~,'.. A,~!?f 

19 ~ ;_ ~~~~~ (~OHOVI SA) 

0 19 

17 GRAC1AS A DIOS 
VIOLOITO OIS~ Sl) 

CUANTO ME CUESTA 
LA AflROll..ADOIU. IANDA El LIMON DI A 

e,_ 14 
EL CULPABLE 
ESPINOZA PAZ (OISA/4.Sl} 

11 

13 

111 

17 

10 30 ESTOY ENAMORADO 
" lS• & Y-'Blllll. (VIYil.1~HrnAN'-fRSAt I.CUSIC LA11N3] 

l l 19 ~~,~~~!~,.UN BESO 

18 ~~~?.:.~.~~,;.,~0 
""'"''""'""' 

TU ANGELITO 
18 S I CltlNO Y NACHO (M.ACH.EWutllVE:RSAL MUSIC LATIIIO) 

15 11 : :.~~./!~~ ~~.;:,.~~MISl<Rlf.tOUC! 
' LOCA 13 30 SltAXIRA FE.Al El CATA EPIC/SOtlY Mt SIC LAT Iii 

12 25 ::,~~l ~~~ MAMOU$ ARTIST/SO""'"''"'TII' 

CONTESTAME EL TELEFONO CD 17 

e 
G 

ALEXIS I FIDO FEAt FLEX SOtlY ,,us1c LATIN 

22 11 LA MELODIA 
JOEY MONTANA (Co),PITOL LATIN} 

21 11 ~~~ ~~~,A ~,?s~:.~u~,c lATTM 

LA CIUDAD DEL OLVIDO 
• 28 ll TRDNO DE MlXICO fOtfOVISA 

G 23 18 !~~~~.~~:-:.EJNlUUNA LIRA 
HASTA Ml ULTIMO DIA e 25 U. ORIGINAL BHOA. El UMOH fOflOVISA 

24 

27 lO ;.:-. : ~~ g~~0~ERDIMOS 

TENGO TU LOVE 
SIEI! LA YIDA8UEIIA 

Z9 26 TABOO 
,,,.,~_,,oo,,,.c,o,, ... =•mec"""""""~'""'"'""'rn.uM""'"""""'"'-"'"'"'""""""'""'"''°"-1 _ 

l!I!. I HABITACION 69 
W° 3B 

4 
BANDA LO$ AECOOrTO$ (OfSAt 

G> 33 6 :::Rl~~~Vl~U~l~IRS,-L 1.ICSIC LJ\TlrfOj 

~ 36 MIENTRAS DORMIAS 
,_-, PlSADO OISA/.t.SL 

33 32 19 ~ 1~~.~~ ~~u~,s:;.,~:,! 
34 24 12 ~~'~ a ~~N~ELR~.~:::fl\J~~~sf,~~tcRL~T~IO 

G 40 

G 37 

G 44 

38 34 

39 31 

ERES Ml NECESIDAD 
EL BEllETO Y SUS BANDA PJ.Tflll CHICA I ASL 

TE AMO Y TE AMO 
lA AtlCTIVA BANtlA SM JOSE OE 1111:SIUAS ~N Ml it.1" Ufflj 

MR. SAXOBEAT 
AlfXAIIOILl STAii .fLLTRAl 

HEY BABY (DROP IT TO THE FLOOR) 
PfTBULL HAT, T-PAIN lMR 30S/POLO GROUIIOSJJ/RU.BI 

BORN THIS WAY 
LADY GAGA fSlREAMU!iE/KOf4LIVE/ltnERSCOfl'EJ 

Puerto Ri<illl prodocer-brlltd-~nger lio<ho 
notdles h~ til!I top fM! on Tropical Aiptay 
ash~ solo debllt "O;,ndole" jumps 8-5 with 
1.J miftion l~tener impr!Slions, a«O!ding to 
Hietserl 8DS. H~ previous best showing a1111e 
as the tetut!d ad on Angel y Kllriz's "Ile 
lao a lao," Whkh peaked at No.14 ii 2005. 

Billb8ar1L 

• •TOP-1.!'AT-IN•Al!BUMS'i 
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15 

G 
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2 1 

22 

23 

24 

G 
211 

27 

• 
30 

3 1 

32 

G 
34 

35 

311 

G 
G 
39 

43 

e 
46 

46 

G 
G 
49 

.-: 5§: ARTIST 
51 l l! TITLE (IMPRIMT I PROMOTION LABEL) 

GERARDO ORTIZ 
liN8RYEXISTll:BI\WOOO..Wll~h'tAUOCL/lrn 

~R~~~~~CE~OY~E 2 IN M I LATIN [!I 

18 CRISTIAN CASTRO Q 
~ WNAB.PfllNCFEUURSALII.\.SICLAllt00151N,t..fMLf@ 

GLORIA TREVI 1 2 i GLORIA t,tllvERS.U MUSIC LATINO 01536tllU .. lLE 

2 .lJ :T~ 1;,Ao~!!ASMl 

11 

12 39 

10 

13 

14 10 

18 20 

19 21 

21 

20 

15 

17 

22 22 

28 44 

23 20 

24 21 

26 45 

30 

25 

27 33 

29 17 

31 

34 25 

33 21 

32 74 

40 19 

43 

36 21 

38 26 

45 23 

44 8 

39 52 

51 70 

49 24 

16 2 

EL TRONO DE MEXICO 
SIGO lSTANDO GOPITIGO F-OffOVISA 35.4637/UMLE 

CAMILA 0 

.. ustCII. + 11.LMA + St10 SO~Y MLS1C LATlrl 5Hl2 

PESADO 
UNA HISTORIA PW SI OISA 72163WMLE 

SHAKIRA 
SALE EL SOL EPtC 7743J/SOUY MUSIC 1..um 
LOS BUKIS 
35 AM1VERSARID FONO\'lS,o), 354608,/\JMLE 

ENRIQUE IGLESIAS 
81Plml.Uf.fMLR8'18£W.H61iNlll:IJAOCOAAUIB:iUlE 

ALEXIS & FIDO 
PE.RREOLDGIA SOtlY MUSIC t ,),flt! 76ggi 

CALIBRE 50 
OE SINA.LOA PARA El. .. UNOO IMSA 7216J9/UML.E 

LOS TITANES DE DURANGO 
MUYAFORTUNA00$ OISA 721637/\.IALE 

VARIOUS ARTISTS 
US BAllllAS RllilANIEAS DE AME-.AOSA rnti,.'?7,\!Ul.E 

LARRY HERNANDEZ 
lO SUPER DJTOS MEU OPIOVIS,!, 57005M.Mf 

VARIOUS ARTISTS 
40RMRSAIUO ~ PlCtRDS: 2Glll · 20111 ~ ngj9ltw 

TITO "EL BAMBINO" 
INIIENCIBLE SIENTE 6.SSO] UMLE 

RIGO TOVAR 
•0 ANNERSARIO FONOvtM 3M633 MtE 

BANDA LOS RECODITOS 
A TODA IU.DRE 01 721612 M1E 

LOS HURACANES DEL NORTE 
SOY IIEXICANO DISA 721641J\IMLE 

PITBULL 
MIMAIIJOFAR a,:;r;,,FN/fJ~AR1JS'Ta:,{W'S(N'fl,IJS(UTt4 

VARIOUS ARTISTS 
I ANDA #I'S Z.010 OlSA 721622/UMLE 

MARC ANTHONY 
ICOIIDS so11, ULSIC LATIN 17402 

RKM & KEN-Y 
FOREVER PllfA 70204/SOrN MUSIC LATUI 

ROBERTO TAPIA 
U\t'E FON01Jl$A 35-46231\!lll .. E 

VARIOUS ARTISTS 
AMA.IIECER BAIU NDO PLATIIIO 110'97 

JUANES 
P.AJI.U.Ut.lfV'ERSJ,L I.IUSIC lAntl0015027.UMU 

SOUNDTRACK 
EVA LUNA UIIIVER5'\L MUSIC LATl tlO 015432 UMLE 

~~;',f ~,:~J~~o'.Z,~~~)s MLE D 
VARIOUS ARTISTS 
CORNDOS • I'S 2(110 OISA 72 1623 '-1LE 

MARCO ANTONIO SOLIS 
MAS OE t.WICO AHTlllilJ JS 

JENNI RIVERA 
U GRAIi SHIORA: Ell VN'O fOU(MS/1 ~4603,\J4.E@ 

MARC ANTHONY 
00SP.ASU¢ LIR6'AIIAR$1NMEKTIRA$9JW.lt.&: LN~&l3EJ 

VARIOUS ARTISTS 
DtllANGUENSE # 1'S 2810 DIS.I, 72162•/UMLE 

VICENTE FERNANDEZ I 
Elt10t.lBiRl0.UE.MAS ltAMOSOth'ft.t.SC L.Wl 78479 

VOZ DE MANDO 
COIi U. MEJITE EN 6UNCO DISA 721~13JUMLE 

LOS TERRIBLES DEL NORTE IJ SUPER # 1'$ FREOOIE 3067 

CH INO Y NACHO 0 Ill NINA BOIJIIA MACHElE 014142AIMLE 

JENNI RIVERA [] 
U GRAN SfMDRA f-OtlOVISA 354398/U .. llf 

HECTOR ACOSTA: EL TORITO 
Ol.liAMfOAM.\6li:W9tltA1FM.M..tstlAJ:t;06&t'mtllE 

ZOE I 
MIVUPiPWBCmtltuJ.[ffCIID0~!l5-WCU"-frOCLATN® 

Ri<kyMallinS<oresh~lSthloplOon lalin ~ -,-· 
Pop Arplay as "Mas" jumps 13-4 In tts se<ond f:i'l 
w.!ek. H~ top 10 <oont now lftal<s his tie With 
Shakia andOlayerine (24) and puts him 
fourth among all artists in the <hart's 17-year 
history, behind Cristian Caslro and Enrique 
Iglesias (each wtth 30) and lltis Miguel (29). 

46 1 Go to www.bittboard.biz for complete chart data 
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0 
0 
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• G 
13 

14 
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17 

18 

19 

20 

11 
U. ARIIOWDORA IIAND.t EL LIMON 01 A 

7 12 EL CULPABLE 
ESPINOZA PAZ rns1.1;sL 

GREATEST 
GAINER 

20 ROBARTE UN BESO 
UffOCABLE fil U 

17 29 

15 46 

HABITACION 69 
8.ANDA UIS RfCODIJDS 01S,1. 

EL TROKERO LOKOCHON 
GmAAOO onnz ontsO'i" .,,us,c L.\T1r, 
ARRASTRANDO LAS PATAS 
URRY HUNANOU M£tlDIE,JA,'fQrfQY1$A 

:;::i es TITLE 
~- 11 AIITIST (l"lPRHlt I PROMOTION LABELf 

31 II DANZA KUDURO I 
toVOMlt UIDIZ8%§'Jt~l)W&Qll'\~F¥4:Yl.9:LJi]II 

37 CORAZON SIN CARA 
PfllNCE ROYCE TOP STOP 

14 LLUEVE EL AMOR 
TITO "El IAt.lBINO- SIENTE 

LLUVIA AL CORAZON 
MANA WARNER LAT[tlA 

28 DANDOLE 
GDCHO FEAT. JOWEU Y OMEGA lfEW EAANENEMlstC 

32 ME DUELE LA CABEZA 
HECTOR ACOSTA O A."tNf;rm11us1c 

25 BON, BON 
PITI UU MR. JOSJFAMOOS ARTIST/SOt4V MUSIC LATIN 

15 MR. SAXOBEAT 
ALEXANDRA STAN ULTRA 

13 10 EL AMOR QUE PERDIMOS 
PRINCE ROYCE TOP STOP 

CONTESTAME EL TELEFONO 
ALEXIS & FIDO FE.At R EX SOtN MUSIC LATltl 

18 17 DOMINICANITA 
YUNEl CRUZ KQEl~OI 

16 12 ZUN ZUN ROMPIENDO CADERAS 
WJSIII. &- YAMDEL M.t.£HETE/~NIVER~Al MUSI£ LATUilO 

12 Ml CORAZON ESTA MUERTO 
RKM & KfN-Y PUIA 

27 ESTOY ENAMORADO 
WISIM ,l YA9'0EL 1/IYJIAII.CltfTf/UNIYrnSAL MUSIC L4.TIIIO 

20 16 NO ME DIGAS QUE NO 
8IRIIJ.JE ruw FW. WISII I YNiDB.UtlVIJISP4.. PAUSC tmm 

19 12 TONIGHT (l 'M LOVIN' YOU) 
ENRKIJE ICUSll,S FT:AT, LmlDIS I DJ f!WlK E Lt4MRSAL FIPlB.t 

10 NO PUEDO CREER Q CAN'T BaEVE) 
24 HORA$ C.\CAO~ACHETEIUNNERSAL .. 1USIC LATitlO 

17 OTROAMOR 
RICKY C SCl.! tVli\lM.ACHHEIUNIYERSAL MlstC u.mro 

14 13 
PORQUE TE AMO 
LOISAIDAS 846 

11 21 APRENDE A SER INFIEL 
IMAIUIN Et MO'JIM!EfflO 

0 
3 

~11 ii!~ TITLE 
~; II ARTIST ~tAPAINT J PROMOTION LABEL) 

li!r'I LLUVIA AL CORAZON ma MANA WARNE" L.U ltlA 

ENTRE TUS ALAS 
f!MIU SQUY •mSJc LO.mt 
TENGO TU LOVE 
§IE.7E LA VlOA BUElfA 

0 13 
MAS 
RICKY WRTIN SONY r.,us1c: LATIPl 

ti 

0 
7 

0 
20 ~!'IJJ~~~~~~~U,-M.IS<LATYIO 

38 ~~:~~g~o~!~,CARA 

It 

10 

11 14 29 !,~!~J .. ~~!~~~!1~~11,ERSAL MUSIC W INO 

G 25 

CD 21 

• 17 

111 

17 10 

Ml BENDICION 
JUAN LUIS 6UERRA Y ,UO C I\PITOL LATIN 

CONTESTAME EL TELEFONO 
ALDIS & f l)D Ff.AT. FLEX sortv MUSIC LAntl 

LAOY GAGA STREA-Ullt,ll{KOIILI\IEJllf'TER§CQPE 

L~ aLATIN,RHYJHM 
_.4~ 1RPL:'AY" 

:.; ;a TITLE 
:51: al ARTIST r PAPRINT I PROMOTION L,l,BEL) 

1 33 II DANZA KUDURO I 
~ wv• & UltBlil'itas.o:u.waw......,mtN'lil!.IJ. 11.1sc .,100 

0 19 LLUEVE EL AMOR 
TITO ·R IAM81t0" stENTE 

3 33 
ESTOY ENAMORADO 
WISIN & YAliDEL 1/N,MA,HETE!MPIIIJER§:AL M~~I~ LAT1t1g 

4 27 TU ANGELITO 
CHINO Y NACHO M.t.CHETE£!:: lllVERSAL t.tUS1C LI.TINQ 

II 25 BON, BON 
PITI UU "1R. 3-05/fAlilOUS .t.RTIST/SOftV PAUSIC LATIN 

0 10 CONTESTAME EL TELEFONO 
ALEXI$ a Fl>0 FUT. FLEX sorN MUSIC LAT1'1 

0 7 15 IR LA MELODIA 
...i:,__,;,_ JOlY MOO,-NA CAPllmi, L Utt! 

a 38 LA DESPEDIDA 
DADDY YAHH El C~RTE!:£S0ffY MUSIC LATIN 

It 27 DANDOLE 
4 GOCHO FEAT. JOWW Y OMEGA flEW ERA/\'EflEMUSIC 

10 11 8 TABOO 
DONOMAllQ!!FAWJgt.~~t£'19l.SiU.l!Jti:~ LAT1t40 

11 10 17 ZUN ZUN ROMPIENDO CADERAS 
• WISIN & VANDEL r.i.t.£HETEi:3i!;tll'llt:R~At M~SI£ LAllNQ 

G 12 Ml CORAZON ESTA MUERTO 
Rklil I KEN·l Pllf4. 

13 13 15 VIP 
RJO BW«D JUJ.I\IEGO CIO:l:!ff{W E>.IERALDl'CRCMHLO'IJtUV • 15 MIVIDA 
DIVIN0 U\IP 

jl_ 16 ME ENAMORE 
ANGEL' t:HR12 MACHETE/UtlNERS.\l MUSIC l.11.Tmo 

G 14 11 ESTOY ENAMORADO 
llANtfffMNAAIS Cfif,WIJO.M4.0£TEAJMRSAl.t.WCLJ;mo • 17 HOY LO SIENTO 
ZICNf 1, LENII.ONX FE.Al TOMY OIZE PUfA 

18 18 24 QUE BUENA TU TA 
FUEGD CHQSEN FEW EPAfRUD 

19 15 MAS 
RKM I KEN•Y Pllf4. 

G 20 TU SI QUIERES, TU NO QUIERES 
OMEGA Pl,OlH 

ORTIZ'S POST-AMBUSH DEBUT 
Gerardo Ortiz's sophomore set "Morir y Existir. En Vivo· opens at No. 1 

on Top Latin Albwns with 8,000 sold (according to Nielsen SoundScan) 

jLTSt three weeks after his business manager and driver were killed dur

ing an ambush on his vehicle following a performance in Colima, Mex• 

ico, on March 20. The tragedy raised the profile of the 20-year-old narco

corrido ,-inger. who more than doubles the first-week sales of his debut 

set, 2010's "Ni Hoy Ni Manana" (No. 5, 3,000). -Rauly Ramirez 

Data for week of APR IL 16, 2011 
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ON THE FLOOR BORN THIS WAY 1 NEW ON THE FLOOR 
JENNIFER LOPEZ FT. PITIIUll ISL •UlO U DY GAGA UNIVERSAL JENNIFER LOPEZ Fl. PITBULL ISL Arm 

2 JUST CAN'T GET ENOUGH 2 UTSUKUSHIKI HITOBITO NO UTA 2 SOMEONE LIKE YOU 
THE BUCl EYED PW INTERSCOPE M.A.lOMUM THE HORMONE VAP AOEU XL 

3 SOMEONE LIKE YOU 3 14 LOVE YOU NEED YOU 3 NEW PARTY ROCK ANTHEM 
ADELE XI. THE 8AWIIIES FEAT Al VICTOR l»fMRUl.ff!IEEl(Jl&IDJIKUfffffi'l[(7.lNU.J.W')tll::V00: 

[ 4 S&M 4 24 YOU & ME 4 JUST CAN"T GET ENOUGH 
fllHANNA SAP SUPWLY Wol.Rl~ER THE ILACl EYlD PEAS ltlTERSCOflE 

5 19 PARTY ROCK ANTHEM 5 JET COASTER LOVE 5 DON'T HOLD YOUR BREATH 
llfM)nl.l8111am1E(OB))CMTfKCN..1JJM06fl'IM KARA UllVERSAL NICOLE SCHlfli7:UIGER mTE.P:SCOPE 

8 BORN THIS WAY 8 a I sAKURA No KI NI NARou 8 7 I BLACK At-1O YELLOW 
WY GAGA STREAMLlNE/KOtlU'VE AKIMIS KIN0 Wl2 KHALIii\ AOSTR.UM 

7 ROLLING IN THE DEEP 7 SLOW 7 PRICE TAG 
ADELE Xl RUMER WAIWEA JESSIEJ FT. B. O.B LAVit 

8 15 E.T. 8 ROOKIE 8 NEW BROKEN RECORD 
KATY PERRY n. lWM wt:ST C,l,PITOL SAKANACTION VICTOR KATY I AUMU tllTIOt4JRl tiSE 

9 12 SWEAT 9 11 UNDER COVER OF DARKNESS 9 S&M 
SIIOOP OOGG WS, OAVI0 GWlA D006'/'SrJ1.EJPR!JlllY THE STROKES SOtlY Rlf!AMNA SAP 

10 GRENADE 10 SHUMATSU NOT YET 10 I NEED A OOCTOR 
BRUKO MARS ELEKTRA tlOT 'l'f.T COLU'.t.18U OR, DRE n. EMINU1 & SK'VUR GREY 1iflERMATH 

OcANADA 7 AUSTRALIA I 1TALY 
--------------

BILLBOARD CANADIAN HOT 100 DIGITAL SONGS DIGITAL SONGS 

wl:! §! w::l 5$ (tlIUS£.N S0UN0SCAN ,.1:1 $!: {NlfUEN SOU ND SCAN 
!i flllEU&ISOUNOSCAl(itOS) APRIL 1&.2011 !; ~3 INTERNATIONAL) APRIL 1 i, 2011 j!;; ~3 UfTHNAll0N.IL) .IIPRIL 1S, 2(111 

ON THE FLOOR SWEAT ON THE FLOOR 
JOINlFER WP£Z FT. PIT8Ut.L ISL ,l,tlD SNOOP OOGG VS. W.VID Gll'TTAOO~ITV JEIUilf lR LOPIEZ Fl, PfTBULl !SUND 

2 S ORN THIS WAY 2 ON THE FLOOR 2 LE TASCHE P IENE 0 1 SASSI 
U.DY GA.GA STREAMUNEIKOtlLIVE/MERSC0PE JE.NNIFER LOPEZ n. PITIUU ISLAtlD JOYA.Hom MERCURY 

3 E.T. 3 PRICE TAG 3 MR. SAXOBEAT 
KATY PERRY FT. WM WEST C~PITOL JESSIE J Ft 1,0,I LAVA ALEXANDRA STAN PLA'l'--Otl 

4 S&M 4 NEW PARTY ROCK ANTHEM 4 PRICE TAG 
RIHANNA SRP/0EF JAi.a IHA.Ulfllllllllrnl«ormi:MtAXl-...WOOfr!M JESSIE J n. 8.<0.8 lAYA 

5 PRICE TAG 5 COMING HOME 5 ARRIVERA 
JESSIE J Fl. 1.0.8 LAVA/lNIVERSAL REPUBLIC tllDC'I' - 0IRTY MOtlf:Y A . SKYI..AII Gllf.Y BAO EIOY t.tODA n . EliWA ULTRASUorn 

8 JUST CAN'T GET ENOUGH 8 JUST CAN"T GET ENOUGH 8 31 
ROLLING I N THE DEEP 

THE BUCl EYED PW INTER$C0P£ 111: BUCK ma PUS llflEASC0PE ADELE :XL 

7 13 COMING HOME 7 BORN THIS WAY 7 TRANNE TE 
IJDO'l'-IIRIYJIOfEfftSKTLMllillE'l'&IDBUf'~ UDY GAGA STflEMALIJ.IE/l:0NLIVE FAIIIII FIBI\A U:>ll\lERSAl 

8 6 1 F" K IN' PERFECT 8 10 BEAUTIFUL PEOPLE 8 1ol 
VUOTO A PERDERE 

PO~K LAFACE . CHRIS BROWN Ft I ENNY IENASSJ JIVE NOEMI COLU\leJ;t, 

9 8 TONIGHT (l'M LOVIN' VDU) 9 THE SHOW GOES ON 9 9 BORN THIS WAY 
f!IID! IIUS~ ff. llfl~!U, DJRWCKf Llf'ltR.;IJ. qf\!Et£ LUPE FIASCO ,sr & 15TH UOY 6A6A STREM!LINEIK0M.I\/E 

10 I MORE 10 S&M 10 NJ E.T. 
9 USHER lAfACE RJHA.NNA SRP KATY PERRY Fl. lCANYE. WESl CA.PllOL 

+ swEDEN ~~ NORWAY - NETHERLANDS 
DIGITAL SONGS DIGITAL SONGS DIGITAL SONGS 

ii §i fNIELHN $0UNDSCAN wl:! §i (NIELSEN S0UN0SC.AN w::l =~ (NIELSEN S0UN0SCAN 
INURNATIDIIAL) APRll Hi, 2011 ~- INlERNUIDNALI APRIL 1i, 2'011 ~- ~- INTERNATIONAL) APRIL 11>, 2011 

O N THE FLOOR ON THE FLOOR 1 NEW AFSCHEID 
JENNIFER LOPEZ n. PITIIUll lSLAtlO JEJ(NIFtR LOPEZ n. PITIUU ISLAtlO GLENNIS GRA~ TAOS 

2 ME ANO MY ORUM 2 OLBRILLER 2 HAPPINESS 
SWINGFlV n. CHNS'I0FFER HI0ING EMI lRIIC 0G !CRISS MTG ALO~ JORDAN SlARR.0CIROC flA.TI0N 

3 POPULAR 3 RADIO 3 SET FIRE TO THE RAIN 
EA:lC SAADE KIN0 ISUNO ROCl<YSlAR CIR.CUZ COSMOS A0W ):L 

4 BORN THIS WAY 4 GRENADE 4 ON THE FLOOR 
UOY GAGA SfRU MLOlE/KOtlLIVE BRUNO t.URS ELEK1RA ' ENKIFER LOPEZ f t PfTIULl ISlAND 

5 GRENA DE 5 10 TILL THE WORLD ENOS 5 ROLLING I N THE DEEP 
8RUNO IIARS ELEKTRA I RITNEY SPURS JJYE ADELE :XL 

8 IN THE CLUB 8 RE SNAKKE LITT 8 61 SWEAT 
DANNY SAUCEDO ARTISIIUSEl ADMIRAL P JAMPR0DI..CTI0NS SHOOP OOGG VS. IMVll G1JETTA 1XlG3"1'Sn\.E,mOOTV 

7 RE JAG KOMMER 7 HAPPINESS 7 SUN I S UP 
VERONICA MAGGIO tnllVERSAL AllXIS JORDAN SHR'ROC/R0C HATI0.N IIIIA ROTOrl ROMANIA 

8 O H MY GOO! 8 BORN THIS WAY 8 N~ ~:~~J~MU: B~:?1:ERVICES THE MONIKER WARNER LADY GAGA STREAtALINE/l<OtlLIVE 

9 S& M 9 HADA HADA 9 MORE 
NHANNA SAP SlElU MWANGI 1.W/ANOI USHE.R LAFACE 

10 RE MY HEART IS REFUSING ME 10 RE S&M 10 PRICE TAG 
LOREEN M0HIF0 RIHANNA 5-RP JE.$SIE J n. &JO.I LAVA 

+ SWITZERLAND 
--------------

,. ._FINLAND ,. ~ NEW ZEALAND 
' --------------DIGITAL SONGS DIGITAL SONGS DIGIT All. SONGS 

wl:! ;; (NIELSEN S0UNDSCAN ;m §! (tl lElSUf S0UNDSCAN - 11 §! (NIELSEN S0UtlDSCAJI 
!!W INTERNATI(INAl) APRIL 18, 2'911 INTERNATIIJNAL) .-PRIL 1&, 2011 2w INTERNAFION~) APRIL 1,, 2'011 ~- ~3 • 3 

ON THE FLOOR ON THE FLOOR PARTY ROCK ANTHEM 
JlNNIFER lOPEZ FT. PITOUll ISL l\tm JUfNIFER lOPlZ R. PITI UU ISLA~O l&R.INJIIIIIIMJTtOXWJf.;;JYfl»:M!J.'406.ffllE 

2 G RENADE 2 HOLLYWOOD HILLS 2 PRICE TAG 
BRUNO MARS ELEKTRA SUNRISE AVENUE COl.tJSIOOET NASY t1r'JCAPITCt. JESSIE J n. 8.•0.a lAYA 

3 S&M 3 SELVA PAIVA 3 LOVE LOVE LOVE 
N H.ANNA SAP PETN NYGARO OPEN RECOR.OS AVAWCHE cnY LTPS 

4 JUST CAN'T GET ENOUGH 4 41 SWEAT 4 JUST CANrr GET ENOUGH 
ntE BU.Cl EYED PUS IUTEAS<:OP£ SNOOP 0000 VS. DAVID GllllAOOGGYSl)U.~rrY THE BU CK EYlO PEAS ltlTERSCOJ>f 

5 BORN THIS WAY 5 MA ANNAN SUT POIS 5 ON THE FLOOR 
UDY GilGA STAEAMLOJE/KOtlLIVE UURA NARHI 1//ARIIER JEIIKIFlR UJPEZ R. PfTBULl ISLAND 

8 ROLLING IN THE DEEP 8 NEW JUST CAN'T GET ENOUGH 8 S&M 
ADELE XL ntE 6U CK m o PEAS l!flERSC0PE RIHAA"Nil SRP 

YEAH 3X BORN THIS WAY SWEAT 7 CHRIS IRDWII Jl\lt 7 UDY GAGA SFflE.UALINE/l<OtlLM 7 NEW SHOOP DOOO VS. Oil,VQ WEra 1XlOOYS1'11..Eiml:lFJ1Y 

8 SUN IS UP 8 MAAILMAN TOISELLA PUOLEN 8 COMING HOME 
INNA ROTO}l ROMANIA IIAL00 HELS4NKI! EMI DIDDY • DIRTY MONEY Fl sm.AR 61\0' BAO SOY 

9 NEW HELLO 9 S&M 9 BO RN THIS WAY 
tMflTll S0lYEIG & OR.A60Nmt la1PS 0'AVAUCE RlHANNA ~p U0't 6A6A STTtEM!UNE)K0M.I\IE 

10 10 MORE 10 RE HEAVY 10 NEW JAZMINE D.L 
USHER tAfACE UURI OYtlAStv U Ol6 QUESTION 

Data for week of APRIL 16, 2011 I For chart reprints call 212.493.4023 

._ GERMANY 
- DIGITAL SONGS 

,ii:! • I:! !NIELSEN SOUNDSCAN j!;; ~w INTUINATION,'L) APAIL 1i, 2011 ~ 3 

S&M 
IUH,UmA $RP 

2 ON THE FLOOR 
JDiNIRR LOPE n PITI UU. ISL ,um 

3 GRENADE 
BRUNO MARS ELEKTRA 

4 HOLLYWOOD HILLS 
SUNRISE AVENUE COPIIJSIC/GET KIISY OVICAPfTO. 

5 YEAH 3X 
CHNS BROWN JIVE 

8 YO U ANO ME (IN MY POCKET) 
Mil.OW ttOMERUtl 

7 B ORN THIS WAY 
UDY GAGA STREmLIIJE,'l<0>lLIVE 

8 HELLO 
MARTIN $01.VEIG & 01\A.GDNffll lIMPS 0.1,VAru 

9 ROLLING IN THE DEEP 
A0P.E Xl 

10 10 MORE 
USIIER tAFACE 

D SPAIN 
--------------DIGITAL SONGS 

,,1:1 ~i ::~~~~EA~l~~~~~SCAN i!:i APRIL 16, 2011 

ON THE FLOOR 
.aNNIFE-ft LOPEZ n. PITBULL ISL.\NO 

2 2 1 SOLAMENTE TU 
PABU)~fflJEAESTl.OOSYPfW.COOIS 

3 6 
BLANCO Y NEGRO 
~tAW SONY ._IUStC 

4 4 : ALEXANDRA STAN Pi.AV-ON 
I MR. SAXOBEAT 

5 TONIGHT (l'M LOVIN' YOU) 
ElRQII01S!AiR W~&QIIIUll(£UI\U4!1,I.FB\BX 

8 5 BORN THI S WAY 
UOY GAGA SlREAlli1Lltj£1KO,tll\lt 

7 8 LEAOTHE WAY 
CARUIS A:AN tlOVAEM.USIK 

8 ~ LOCA 
lO SffAIOI\A n, lL CATA EPIC 

9 RE OUIEN TE OUIERE COMO VO 
CARLOS 11.AUTE WARNER 

10 LEAD THE WAY 
CARLOS JEAN n. ELECTRIC ti.AHA NOYADWSIK 

I BELGIUM 
DIGITAL SONGS 

wl:! §i (NllUEN SOUN0SCAN ~- INTERNATIONAL) APRIL Hi, 21J11 

MORE TO ME 
IDOL ztlll FIIALISTEN 19 

2 ROLLING I N THE DEEP 
A0UE )1 

3 ON THE FLOOR 
JENNIFER LOPEZ"- PITBUll ISLAtlD 

4 SWEAT 
SIIJDP DOGG VS. [LAVI! CiUETTA ~PACMY 

5 MR. SAXOBEAT 
Al.EWfDRA STAN PLAY-ON 

8 JUST CAN'T GET ENOUGH 
THE. iLACI UE0 PUS INTERSC0PE 

7 S &M 
RIHANNA SAP 

8 DISCOTEXI (YAHi) 
DJ f.lU,N.K. BIP 

9 RE BORN THIS WAY 
UOY GAGA STREAMLIIIEJ'l(OtlU't'E 

10 NE., HAPPINESS 
ALEXI$ J(IRDAN $TARR0C/ROC NAllOtl 

Cl MEXICO 
AIRPLAY 

~i i;I:! 
:5~ (NIELSEN IDS) APRIL 1&, 2011 

ENTRE TUS ALAS 
CAMJU SotfY MUSIC 

2 LLUVIA AL CORAZON 
MANA WARNER 

3 THE TIME (DIRTY BIT) 
THE BU.CJ( EYE0 PUS INTERSC0PE 

4 7 ~ Al..EJAJ{DRA 6UU1AM CAPtTOL 
l DIA DE SUERTE 

5 BORN THIS WAY 
UDY GAGil $TAEAUl lf4E/KOllLC\/OtnERS(;0PE 

8 8 A PARTIR DE HOY 

: IWIC0 DI IIWIRO tllEfD OON IWTE PEmOIII WAPtm:l 

ME RIO DE Tl 7 4 6L0RI" TREVl UNIVERSAL 

8 J FIREWORK 
5 ~ KATY PERRY CAPIT(IL 

9 10 SONE 
ZOE CAPITOL 

10 SALE EL SOL 
SHAKIRA E.P1C 

I FRANCE --------------

2 

3 

-- DIGITAL SONGS· 

APRIL a . 2'(111 

JUST CAN'T GET ENOUGH 
THE I UCK nm PEA$ IIHERSCOPE 

ON THE FLOOR 
JENKIFtR LOPEZ A , PfTBULL ISlMID 

ROLLING IN THE DEEP 
ADEl.E Xl 

CIVILIZATIO N 
JUSTICE ED SANGER 

5 NEW CHERIE COCO 
MA61C S'tSTEM I SOPRANO SHOWBIZ 

8 

7 

8 

9 

10 

S&M 
RIHAHNA SR.P 

TOUTES LES NUITS 
COLONEL REVEL STEP 0U'l 

10 ~:~~TGGVS.Qil,Vl)G1JEra oooovmtf.fRKlPITY 

PRICE TAG 
JESSll J n. 8.0,l l AYA 

COMING HOME 
011111'1' • DIRTY !MlHEY Ft SKYUR GREY 8,!D 00V 

l 11RELAND 
--------------DIGITAL SONGS 

,,::. §i i:~!~~lA~l~~~~jSCAN i!:i ,I.PRIL 16, 2011 

SOMEONE LIKE YOU 
ADELE XL 

2 ON THE FLOOR 
JIENNIF£ft LOPEZ n . PITBULL ISLA.rm 

3 NEW PARTY ROCK ANTHEM 
UfflR WffftUUT!OOMafllflTHW.iCUWffRfflE 

4 SWEAT 
SK(JCf'IJO{jGVS,O,,WlfillEl'Vl~lt.bffUllm 

5 PRICE TAG 
JESS4E J FT. 8.0.8 LAVA. 

8 DON'T HOLD YOUR BREATH 
NICOLE SCHERZINGER JttlERSCOPE 

7 JUST CAN'T GET ENOUGH 
THE aucK EYEll PEAS ltlTERSC0PE 

8 sl S&M 
RIIIAMNA SAP 

9 BORN THIS WAY 
LADY GAGA SlAEAMLitlE/K0/1.I\lt 

10 RE E.T. 
KATY PEMY Fl. KA.NYE WEST CAPllOl 

-AUSTRIA 
--------------

DIGITAL SONGS 

wl:! §i (NIEUEII S0UN0SCAN ~- IIITERNAllONALI APRIL Ui, 2011 

JUST CAN1' GET ENOUGH 
TIIE 8LAC.K EYED PEAS ltlTERSC0PE 

2 BORN THIS WAY 
U 0V GAGA STR.EAMLmEJKOlttl\lE 

3 ON THE FLOOR 
JENNIFER LDPEZ Fl PITBULL I$LArlD 

4 S&M 
RIHANNA SRP 

5 GRENADE 
Bffl.lNO MARS tLEKTRA 

8 RE MIRRORS 
NATALIA KILLS CHERRYTREE 

7 HOLLYWOOD HILLS 
StlMRISE AVDIUE CO>.IU9C,'GET tlASV OV/C,IPIT0L 

8 HELLO 
MARlll &OU/96 & OM6CltETE TEl.ff'S D'AV.i.tiK:E 

9 NEW PRICE TAG 
JESS4E J n . 8.0.B LAVA. 

10 YEAH 3X 
CHRIS IIRCIWN JIVE 

-€) BRAZIL 
A LBUMS 

wl:! §i ,.~ 
(APSO/NIEUEN) MARCH 20, 2011 • 3 

PAULA FERNANDES AO VIVO 
PAUU HRMANOES llHIVER Ml 

2 25 ANOS AO VIVO 
EXALTASAMBA RADAR 

3 PISTA SERTANEJA REMIX 
VARIOUS ARTISTS SOM LIYRE 

4 RE SALE EL SOL 
SHWRA EPIC 

5 SUMMER ELETROHITS VOLUME 7 
VARIOUS ARTISTS $01J 

8 PERFIL 
LE61A0 UREIAMA SOM LIVRE 

BOLA DE CRISTAL AO VIVO 7 FEMANDO & S0ROCAIA SOM l lVRE 

8 ILUMI NAR AO VIVO 
PADRE FABIO DE MEW SOM UYRE 

9 MULTISHOW AO VIVO 
t.lARIA GADU SOM LIVFiE 

10 NEW INSENSATO CORACAO: NACIONAL 
VARIOUS ARTISTS SOIA LIYAE 
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RECORD COMPANIES: Universal Music Group International 

appoints Ross Foster senior VP of commercial affairs and 
Olivier Robert-Murphy senior VP of international business 

development Foster was VP of commercial affairs, and Robert

Murphy was head of international business development. 

Razor & Tie names John Franck senior VP of marketing. 

He was senior VP of marketing at eOne Music. 

Tooth & Nail Records/SEC Recordings appoints Charles 
Van Dyke director of national promotions. He was manager 

of national promotions at Provident Music Group. 

A rista Nashville names Ryan Dokke manager of regional 

promotion. He was assistant PD/ music director/on-air 

personality at country WKKT Charlotte, N.C. 

TOURING: Global Spectrum promotes Robyn Schon to GM 

of the Roanoke (Va.) Civic Center. She was assistant GM. 

DIGITAL: Digital distribution company TuneCore appoints 

Jamie Purpora president of music publishing administration. 

He was senior VP of administration at Bug Music. 
Music Choice taps Jason Guarracino as director of Web 

and mobile applicat ion development. He was director of e

commerce and mobile technology at Empathy Lab. 

RELATED FIELDS: MTV Net works Music & Logo Group 

appoints Stephen K. Friedman president of MTV. He was GM. 
Online musician network lndaba Music appoints J.J. Rosen 

CEO. He was executive VP of Sony Music Entertainment 's 

Commercial Music Group. 

Entertainment industry vet Tony Cornelius launches Los 

Angeles-based production company Akabueze Productions. 

He was producer/executive in charge of production at C>on 
Cornelius Productions. 

-Edited by Mitchell Peters 

HARD ROCK TAPS RINGO STARR FOR 
SIGNATURE SERIES DESIGN 
Ringo Starr had only one request after being chosen to de
sign the 28th edition of Hard Rock lnternational's Signature 
Series T-shirt. 

"He really wanted to make sure it covered the concept of 
peace and love," Hard Rock senior director of global philan
thropy and artist relations Annie Balliro says. "So we were able 
to take Ringo's art and that philosophy and putit together into 
this really cool T-shirt design." 

Starr's T-shirt is available at 133 Hard Rock Cafes and 15 
Hard Rock Hotel locations worldwide, as well as at Hard Rock 
.com. Fifteen percent of the proceeds from theT-shirt's sales
available for men ($26) and women ($28)- will benefit the 
Make-a-Wish Foundation. The organization is supported by 
Starr's Lotus Foundation. A limited-edition pin is also being 
sold for $14. 

"When we arc working on th is program with different artists, 
we ask for very iconic and meaningful artwork elements from 
the artist themselves," Balliro says, "which can then be inter
preted to account for market trends and different things that 
we know Hard Rock guests might be in terested in purchasing. 

"The more shirts and pins we sell, the more money we raise 
for charity. So it's important that the core DNA of the program 
is inspired and conceived by the artis t," she adds. "Then we 
like to put a little Hard Rock twist on it to make sme we sell 
the heck out of it." - M itche/l Peters 
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SESAC HONORS JA'ZZ COMMUNITY 
SESAC's sixth annual Ja-zz Awards Luncheon was March 28 at New 
York's Red Eye Gnll. The top 1azz albums o f 2010 were ho nored. 
PHOTOS· SHAWN EHLERS 

ABOVE: Former SESAC jazz honoree Ben Allison (left) enjoys his 
lunch with SESAC VP of wnter/pu blisher relations Linda Lorence 
Critelli and Ted Nash, who was honored for his contr ibu tion to 
"Portrait in Seven Shades." 

BELOW LEFT: SESAC director of writer/publisher relations Jamie 
Dominguez ( left) and chairman/CEO Stephen Swid ( right ) share a 
laugh with Bob Baldwin, honored for his ' 'Never Can Say Goodbye: 
Tribute to Michael Jackson."' 

BELOW RIGHT: Recognized for his " Rhapsody m Blue,'' Bill O' Connell 
cozies up to SESAC's Linda Lorence Crltelll. 

ASCAP 
CHRISTIAN 
MUSIC AWARDS 
ASCAP celebrated the songwriters and publishers of 
Christian music's most-performed songs at its 33rd 
annual Christ ian Music Awards on March 28 at 
Nashville's Richland Count ry Club. PHOTOS KAY WILLIAMS 

ABOVE: In hne for honors arc (from left) songwntcr of 
the year Dan Muckala. ASCAP VP/managing executive 
for Nashville Tim DuBois, EMI CMG Publishing p resident 
Eddie OeGarmo; Mark Lee, Tai Anderson and Mac 
Powell of ASCAP Vanguard Award honoree Third Day; 
and ASCAP VP/GM for Nashville Marc Driskill. 

UPPER LEFT: ASCAP's Marc Driskill (left), SQnior 
creative d irector for Nashville Michael Martin ( third from 
left) and Tim DuBois (right) congratulate Dove Award 
nomincc/ASCAP award winner Matthew West. 

LOWER LEFT: ASCAP's Marc Driskill (left) gathers 
Sanctus Real members Matt Hammitt , Pete Prevost. 
Mark Graalman, Chris Rohman and Dan Gartley to show 
off their shiny new ASCAP me<lals arter p icking up an 
award for their hit "Lead Me," 
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ACADEMY OF 
COUNTRY 
MUSIC AWARDS 
Huge night fo r country t At the annual Academy of 
Country Music Awards show, broadcast live on CBS, 
Taylor Swift too k home the ent ertainer of the yea r pnzc. 
Miranda Lambert was named female vocahst of the year, 
and Brad Paisley (see story, page 14) was honored as 
male vocalist of the year. 

ABOVE: At a private dinner following t he show, the Sony 
Music Nashville family celebrated its roster of nominees, 
honorees and performers. From left Singer/songwriter 
Bradley Gaskin. Carrie Undetwood, Casey James. 
Miranda Lambert, Sony Music Nastwille chairman/CEO 
Gary Overton, Chris Young, Sara Evans, Jake Ow.en and 
Brad Paisley, PHOTO: EDYTA SCKOLOWSKA/EXCEEO pt,QTOGRA PHY 

UPPER LEFT: During rehearsals for the ACM Awards, 
show producers were filled with excitement. From left 
dick clark producbons executive producer Rae Cl.ark, 
producer Barry Adelman and executive pmducer Orly 
Adelson; CBS executive VP of specials, music and hve 
events Jack Sussman: and ACM CEO Bob Romeo. PHoro 
GE.TTY I IAAG£S/P.CAOEMV Of' COVNTRV M l)SIC AWARDS 

LOWER LEFT: Big Machine Label Group artists snagged 
bot h entertainer o f the year and new artist awards. 
Flanking Big Machine president/CEO Scott Borchetta 
(looking happt) are (from left) the Band Perry's Reid 
Perry and Kimberly Perry, Taylor Swift and the Band 
Perry's Nell Perry, Pt10TO N/\T;LIE KILOORE 

BELOW: Capitol Records Nashville celebrated its .artists 
and staff at a StrpSteak feast following the awards. 
Giving up their scats arc (from left) Little Big Town's 
Phllllp Sweet, Lady Antebellum's Charles Kelley, Eric 
Church, Little 819 Town's Jimi Westbrook, Dierks 
Bentley, Alan Jackson, Capitol/EM I Nashville president/ 
CEO Mike Dungan, recording artists Eric Paslay and 
Troy Olsen, Lady A's Dave Haywood, rccordrng artist 
Luke Bryan, Capitol/EM! Nashville senior VP of 
promotion Steve Hodges and COO Tom Becci. Seated 
arc (from left) actrcss/ra-cordrng artist Jennette 
Mccurdy, Little Big Town's Karen Fairchild, Lady A's 
Hillary Scott, Little Big Town's Kimbe-rty Sc.hlapman, 
Darius Rucker, singer/ songwriter Walker Hayes and 
Capitol/EM! Nashville senio, VP of marketing Cindy 
Mabe. PHOTO: f.i!CK D IAMOf\D 

Grammy and Academy Award w inner Jennifer Hudson celebrates t he release of sophomore album " I 
Remember Me" with t he help of her Arista/RCA RMG label family. From left are senior VP of urban 
promotions Geo Bivins, senior VP of art ist development Scott Sevlour, executive VP/GM Tom Corson, 
Sony Music Entertainment chief creative officer Clive Davis, executive VP of pop/ rock promotion 
Richard Palmese and Hudson's manager Damien Smith of AGPS Management. PhOTO: t<EVIN MAZUR 

I 

On March 15, Glenn Danzig (second from right) entered into a long - term w orldwide publishing renewal 
agreement w it h Reach Global Music Publishing. Smiles all around from (from left) Reach Global director 
of synch creative Joe Mondry and p resident Michael Closter, artist manager Peter Katsls and Reach 
Global executive VP Scott Rubin. PHOTO· REJoCH GLOBAL MUSlC PUBLISHING 

The Music and Entertainment lndust,y Educators Assn. (MEIEA) along with its student association, 
MEISA, held its annual conference in Los A ngeles on Apnl 1-2, hosting 300-p lus indust ry tastemakers, 
educators and students. Participating in t he event were execut ives fm m every sector of t he music 
business inc luding Rightsflow CEO Pat rick Sullivan, Universal Music Publishing Group world wide 
prcsida-nt David Rcnzer and Billboard editorial d irector Bill Wcrdc. After t he panel "The New World of 
Music Publishing," t he speakers gathered. From left are EMI Music Publishing h ead of creative fo r North 
A merica " Big" Jon Platt; SESAC senior VP of strategic development, distribution and research 
operations Hunter WIiiiams; MEIEA p resident and Berk.lee School o f Music as.sistant chairman John 
Ke llogg: BMI VP of writer/publisher relations Catherine Brewton: Victoria (Aust ralia) University lecturer 
Adrian Marchesani; attorney/panel moderator Todd Brabec, author of "Music, Money & Success"; UMPG 
senior VP of business a ffairs Michael Rexford; and Grammy Award-w inning songwriter/producer 
Rodney Jerkins. PHOTO- EUZABETi-1 HOl.'ST 
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SUPERSTAR Q&A: 
CARRIE UNDERWOOD 
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NEW PANEL ANNOUNCED! 
COUNTRY WITHOUT BORDERS 

THE INTERNATIONAL PANEL 
Featuring: 

Tommy 
Emmanuel 

Joe Nichols 

Plus ... 

Rob Potts 
Rob Potts Entertainment Edge 

Brad Turcotte 
Big Machine Label Group 

Ron Kitchener 
RKG Entertainment 

Judy Seale 
Judy Seale International, lnc./Stars for Stripes, Inc. 

DON1T MISS COUNTRY MUSIC1S 
MOST TALKED ABOUT INDUSTRY 

EVENT OF THE YEAR 

CountryMusicSummit.com 
For Information, call: 212.493.4263 or Conferences a Bi llboard.com 
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':rayfor, 
you never cease to amaze us! 
Your tireCess commitment to your art, your 6eautifu[ music, your 
amazina sense of liumor, your wonaerfu[ aw£ tliouglitfu[ anecdotes, 
your eCectrifyina stage sliow aw£ e:verytliina you do for your fans ... 

Sounds (me 'Entertainer of tlie Year to us! 
Conaratu(atf.ons on winnina sometliing you so ric/i(y deserve. 


