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SOMETHING
STRANGE AND
WONDERFUL
HAS JUST
ARRIVED.

Meet HELOC, the strangely wonderful Home Equity Line
of Credit from First Entertainment Credit Union. No, it's

not some high-tech dream of the future or a wild creation
from another planet. HELOC is here for you today — with

real honest-to-goodness cash, up to $500,000 to help you
now, when you need it most!

When you're a member, applying for HELOC is simple too

plus you pay no peints, no application or processing
fees, and no appraisal fee or closing costs! You may
even enjoy a nice tax breok:

There’s a HELOC for You!

?\
CLTV" APR

80%  4.750%

If you're reading this, chances are you're eligible to
join. Visit firstent.org/HELOC to apply today or call
888.800.3328.

Gerupto 500,000 As Low As 4.00%

: === FIRST ENTERTAINMENT
mmmm CREDIT UNION

An Alternative Way to Bankk

* APR = Annwol Percentage Rate. The APR is va and boud '*n @ Prime Rate as published ' the 'Wall Street Journal {"Index), phas a morgin, The Index as of 03/15/10 wes 3.25%, A of rrent marging for HELOCs secured by owner-ocoupied properties with up fo 80% CLTV renge from .75% 10 1.50%
resulfing in corresponding vorable APR ranging 4.0 teximum AFR is four APR wil be bazed on the specifie charadienshes of your credt fransaction, inchiding cradi hi HCK iy, v and ocaupancy. For loans up fo $250,000, in zecond lien posibon on awner-cccupied
single unil proparfies, there are no ponte, appn ppl 1 o proceesing fese and no closing costs. For mulli unit residence, loane Fen posifion end/er loon amounts of $230,001 fo $500,000, fess such as apprakal, rev g S8 und ofher third parly coste may appiy. A $50 annual fee applies to ofl HELOCe
but is waived for the first pear. Should ur HELOC within 36 months of your initinl drow, o $300 concallaton fee will apply. All loans are for California properties only. All applicofions are subject to credit approval ond verif rmr)n of application information. Al eme loan programs, rates, tems and condifions

ate whiect fo change witiout notic |t your fax advior regarding deductibility of interest. Property nsuronce is required ﬁ
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While Sony Nashville
closes the Joe
Galante era, Disney
shutters Lyric Street.
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Broken Social
Scene returns from
a long hiatus.
Global Pulse
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Reviews
Happening Now
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Count down the top 10
“Glee songs” and watch
video interviews with
Norah Jones and Good
Charlotte. Then head out to
Coachella with Billboard
.com as we spend three hot
days of music in the
California desert.

How Green Day's
“American ldiot" came to Broadway—and why it might

In a year’s time, Dennis

Crowley went from Google castoff to CEO of flaming-
hot social network Foursquare. He discusses the keys
to managing success and opportunities for artists and

With some help from Sony
Music, Nickelodeon’s Victoria Justice hopes to become
the new queen of tween.
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POWER PLAYERS
Billboard’s Latin Power
Players report this summer
will recognize Latin music
executives who are driving
their business forward.
Readers may submit
nominations through

April 30 at billboard.biz/
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FREE LIVE WEBCAST
Billboard presents “Purse
Stringers: Inside the Minds
of the Money Mavens,”
sponsored by SunTrust.
The April 20 webcast will
discuss recent and future
music investment deals. To
register, go to billboard
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MOBILE
ENTERTAINMENT LIVE
Join Billboard Oct. 5 in San
Francisco for the Music App
Summit, where key players
in mobile music will discuss
new apps and ideas. Plus, the
inaugural Billboard Music
App Awards. More: mobile-
entertainmentlivefall.com.
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Don’t Tread On Me

Court Ruling Puts Net Neutrality In Limbo—
And That’s Bad For The Music Business

BY GIGI B. SOHN

The U.S. Court of Appeals for the Dis-
trict of Columbia Circuit recently issued
a ruling that should scare the daylights
out of anyone in the music industry.

If you aren’t scared, then you aren't
paying attention.

On its surface, the April 6 ruling was
on a technical matter—whether the FCC
had the legal authority to enforce its
open Internet principles under certain
sections of U.S. telecommunications
law. The FCC found cable giant Com-
cast had violated the principles when it
slowed down the traffic from users of a
particular Internet service. Comcast took
the FCC to court, arguing that the agency
had exceeded its authority, and the court
unanimously agreed.

The principal result of the decision is
that the FCC’s authority to make certain
that the Internet remains open and free
of discrimination has been put into legal
limbo. That result is bad for musicians
and the music industry.

Like it or not, the future of the music
business depends on the Internet. This
fact of life applies to the biggest labels
and the smallest garage bands. In order
to get music out to fans, it will have to
go online. Distribution of all forms of
digital entertainment—including music
and video—is migrating to the Web. The
key question is: Who will have control
over distribution?

This is where the court decision and
the concept of a free, open and nondis-
criminatory Internet—aka net neutral-
ity—comes in. Absent net neutrality,
control over distribution passes from
the content creators and owners to In-
ternet service providers (ISPs) like
phone and cable companies.

Here's how the Future of Music Coali-
tion describes the need for net neutral-
ity: “Imagine logging on to your favorite
band’s Web site, only to have it take for-
ever to load on your computer because
they couldn’t afford (or didn’t want) to
pay a toll to powerful Internet service
providers. All artists deserve the right
to use the Internet to cultivate listeners,
and fans deserve to make their own
choices of how and where to access le-
gitimate content, That's why net neu-
trality must be preserved.”

In the dire scenario that the coalition
describes, the winners are the ISPsand
the companies that get the favored deals.
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Having ISPs
filter everyone’s
Internet traffic
for copyrighted

contentisa

violation of

privacy—it’s like
searching without
awarrant.
® o

The losers are everyone else—the labels
and musicians that are condemned to
the slow lane because they can’t, or
won't, pay protection money to the ISPs.

It's in everyone's best interest to have
a free and open Internet. The FCC
needs the power to protect freedom on-
line, and the court decision hinders that
effort and puts the unhindered distri-
bution of music at risk. Unfortunately,
some in the entertainment industry
want to muddy the net neutrality wa-
ters by trying to infuse the idea of a
nondiscriminatory Internet with copy-
right protections.

Let's be clear about this. Advocacy
group Public Knowledge and our allies

do not favor stealing content. We want
artists to be paid. However, there are
some realities that need to be recog-
nized. First and foremost, it's not the
job of the FCC to enforce copyright law.
The methods being proposed by some
to have the FCC enforce copyright are
harmful, won't work, are possibly ille-
gal and will further alienate music fans.

Having ISPs filter everyone’s Inter-
net traffic for copyrighted content is a
violation of privacy—it’s like searching
without a warrant. Even if such a search
uncovers copyrighted data, the law al-
lows for legal, unauthorized use of
copyrighted material. It's called “fair
use.” No filtering program will be able
to tell whether a clip of a song is being
used as part of a music review or is an
illegal use.

The penalties the industry wants to
exact for supposed illegal use are dra-
conian. On the basis of three (or some
other number) accusations of infringe-
ment, the industry wants consumers
thrown offline. No one is required to
prove anything in court—accusations
would be sufficient. In America, we're
innocent until proven guilty through
legal due process. So-called “three
strikes” anti-piracy approaches violate
those precepts and aren’t necessary. We
have a legal framework for dealing with
online copyright. It's the Digital Millen-
nium Copyright Act, which provides for
notices of possible infringement and
takedowns of infringing material.

The Internet has blown apart existing
business models for the recording in-
dustry. But at the same time, it has en-
abled the creation of more music (and
video) by more people and more ways to
distribute their material. New opportu-
nities are being created for everyone, but
it will require an open, content-neutral
Internet to make that vision a reality and
allow everyone to benefit.

Gigi B. Sohn is co-founder /president of
Public Knowledge, a public interest
advocacy group in Washington, D.C.,
focused on digital consumer rights.
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>>>VALUE OF
A ‘FAN’ ON
SOCIAL
MEDIA: $3.60
Brands have rushed
to Facebook to build
fan bases, but the
nagging question
has been: What is
their monetary
value? Social-media
specialist Vitrue,
which aids brands in
building their
customer bases on
social networks, has
determined that, on
average, a fan base
of 1 million
translates into at
least $3.6 million in
equivalent media in
ayear’s time. The
company’s findings
are based on
impressions
generated in the
Facebook news
feed.

>>>SMULE
UNVEILS
‘GLEE’ APP
iPhone app
developer Smule is
following up its
best-selling “l Am T-
Pain” app with
another music-
focused title, this
time for TV show
“Glee.” Created in
conjunction with
Fox Digital
Entertainment, the
app allows users to
sing along with the
cast to select songs
featured on the
show. Other features
include pitch-
correction
technology and
social elements. The
app is available for
the iPhone, iPod
Touch and iPad. It
costs $3.

>>>WATERS
TO TOUR
‘THE WALL’
Roger Waters is
taking Pink Floyd’s
1980 album “The
Wall” on the road
this fall for a 36~
date North
American tour
starting Sept. 15 in
Toronto and
wrapping Dec. 13 in
Anaheim, Calif. The
show will feature a
240-foot-wide and
35-foot-tall wall
constructed and
subsequently torn
down during the
concerts.

- e—
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SOCIALIZING TIX

TWO HIGHWAYS

IS &Y TOM ROLAND and WADE JESSEN

COUNTRY CROSSROADS

While Sony Nashville Closes The Joe Galante Era, Disney Shutters Lyric Street

Two of Nashville’s most prominent la-
bels made major changes this week that
promise to remake the corporate land-
scape on Music Row.

Music publishing veteran Gary Over-
ton is assuming the helm of Sony Music
Nashville after Joe Galante announced
he’s stepping down as chairman of the
label group. On the same day that
Galante announced his departure, Dis-
ney Music Group said it planned to shut-
ter Lyric Street Records and immediately
let go president Randy Goodman,
a former Galante protégé,

Overton, who starts his
new role as CEO of Sony
Nashville May 17, comes
from EMI Music Publish-
ing Nashville, which he
has headed since 1995,
most recently as executive
VP/GM. As a publishing vet-
eran, he's an unconventional
choice for the top job, but his wide-rang-
ing experience includes time spent as
Alan Jackson’s manager and A&R direc-
tor at BNA, now part of Sony.

“I think [Gary] will really know a
song,” says Dale Morris, manager of
B
that's a good feeling when you finish an

superstar Kenny Chesney. “And

album and you get ready to take itin for
them to hear.”

-

Overton arrives at a potentially di
cult moment of transition for Sony’s
Nashville operations. While the label
group’s four imprints operate under
shared label services, its radio promo-
tion departments remain fully staffed
with VP, national and regional employ-
ees. Industry observers speculate thata
significant restructuring of the imprints
and staffs is being planned. Overton and
Galante declined requests for interviews,

Sony Music Nashville's year-to-date
market share of U.S. country album
sales, including catalog titles, stands at
22.1%, down slightly from 22.9% a year

&
-

earlier, according to
Nielsen SoundScan. For full-
year 2009, the label group’s market
share totaled 25.0%, up from 21.8% in
the prior year, according to SoundScan,
(The numbers include 2009 catalog
album sales that Sony credited to a dif-
ferent division.)

Galante had been a fixture at RCA and
Sony for nearly four decades, becoming
president of RCA Nashville in 1982,
Upon his appointment, Galante was
charged with transforming an aging ros-
ter of stars into a more contemporary
and profitable stable that came to in
clude Alabama, the Judds, Clint Black,
K.T. Oslin and Keith Whitley. Under his
leadership, RCA artists dominated the
country charts throughout the '80s, and
Galante wenton to play akeyrolein the
development of country music into the
highly commercial genre it became dur-
ing the '90s.

Apart from a roughly four-year stint
in the early '90s heading the label's pop
division in New York, Galante contin-
ued to head RCA's operations in Music

COAST TO COAST

CARRIE UNDERWOOD
1 KENNY CHESNEY

ACOUSTIC SOUL

City through a series of
mergers that created the cur-
rent Sony Nashville structure,

which includes the RCA, Columbia,
Arista Nashville and BNA imprints, as
well as a Christian music division, Prov-

ident Music Group. Galante was an
original investor in BNA, which
launched in 1991.

Country music sales have recently en-
joyed a revival of sorts, thanks to such
crossover stars as Lady Antebellum and
Taylor Swift and other hitmakers like
Zac Brown Band, Keith Urban and

Sony’s Chesney, Carrie Underwood and

Brad Paisley. Country album sales in the
United States totaled 10.4 million units
in the quarter ending April 4,up 13.1%
from the corresponding period a year
earlier, according to SoundScan.

Still, as the closing of Lyric Street in-
dicates, the environment remains ex-
ceptionally difficult for labels.
Goodman, who couldn’t be reached for
comment, worked at RCA under
Galante’s tutelage during the "80s,
claiming the Lyric Street job when Dis-
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GOT GAME

ney formed the label in 1997.
Lyric Street’s biggest success came

with Rascal Flatts, which is working on

an album fora September release. That
album is the last under the band’s Dis-
ney contract. Sources say Disney Music
Group chairman Bob Cavallo met with
the band’s management in Nashville
this week as it continues to negotiate a
new deal. Disney hasn’tyetdetermined
which of its imprints will release the
final album.
In addition to Goodman, Dis-
ney released two members of
the Lyric Street A&R de-
partment, three people
from marketing and pub-
licity and two radio pro-
motion executives.
Many of the remaining
employees will be phased
out after the release of the
Rascal Flatts album in the fall,

sources The promotion staff will
continue to work current singles by
Bucky Covington, Kevin Fowler, Love
and Thef

futures of Sarah Buxton and the Parks

and Tyler Dickerson. The

weren't clear at press time. Lyric Street
had already ended associations with
SheDaisy, Trent Tomlinson and Jes-
sica Andrews.

The Lyric Street closure comes as
Disney's parent company revises its
focus on entertainment vehicles that
can be exploited across multiple seg-
ments of its portfolio, which includes
TV, theme parks, a movie studio and
music publishing.

“Given the changing nature of the
music business and the more stream-
lined priorities of the studios,” Cav-
allo said in a statement, “we need to
find alternative ways to create and
market new artists and their music

to consumers.” wen

Additional reporting by Ed Christman.
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>>>‘GLEE’ PULLS
INITS LARGEST
AUDIENCE

The return of “Glee” on
Fox was watched by 13.6
million viewers,
according to Nielsen—
the best ratings ever for
the series, which tallied
9.6 million viewers
during its initial debut
after “American Ido!” in
May 2009. The show
was assisted by its
“American Idol” lead-in;
the final half-hour of
“Idol” was watched by
22.5 million viewers.
According to TVByThe
Numbers.com, the
ratings for “Glee” are
the highest for any new
series this season except
for the post-Super Bowl
debut of “Undercover
Boss.”

>>>A&E,
EXTREME TEAM
FOR NEW SCORE
LIBRARY

A&E Television
Networks and Extreme
Music, the music unit of
Sony/ATV Music
Publishing, have created
a new production library
dubbed Scoreganics
Production Music. The
new venture will focus
on creating a library of
genre-focused TV
underscores inspired by
A&E programming. The
catalog will be created,
branded, marketed and
distributed
internationally by
Extreme, according to a
release.

>>>MINOR EXITS
‘IDOL’ FOR
‘TONIGHT SHOW’
“American Idol” band-
leader/music director
Rickey Minor is leaving
the show after the
current season to be-
come the music director
for “The Tonight Show
With Jay Leno.” Minor's
on-air debut will be
June 7. Current “Tonight
Show" bandleader
Kevin Eubanks
announced earlier that
he was stepping down
from the job.

v

Compiled by Chris M.
Walsh, Reporting by
Antony Bruno, Ann
Donahue, Brian Morrissey
and Chris M. Walsh.

For 24/7 news and
analysis on your
mobile device, go to
mobile.billboard.biz.
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BY ANTONY BRUNO

SHOWTIME

MySpace Music’s New Events
Platform Targets Ticket Sales

When MySpace Music went live in September 2008,
the service promised to offer music fans access to not
just on-demand streaming music, but also concert
tickets, merch and other amenities.

While the merch element remains pending, the
company has finally unveiled its ticketing strategy, al-
lowing any artist on MySpace to add “buy” links to
ticket vendors on their profiles. It's a key element of
the much broader MySpace Events calendar and tick-
eting platform rolled out across the entire MySpace
site that the company says is a core part of its “Dis-
cover and Be Discovered” motto.

“Our goal is to be the place to create, discover and
socialize around events,” MySpace director of events
and ticketing Marcus Womack says. “That's not just
concerts, butanything from birthday parties to nightlife
to other events.”

There are now close to 1 million concert listings
on MySpace, and Womack says the new MySpace
Events platform will elevate the listings more effec-
tively than the site has done to date. It draws heavily
on the features made popular by iLike, which the com-
pany purchased last August. For example, when My-
Space users buy a concert ticket, all their MySpace
friends will be notified through their info stream.
Also, the concert listings page for each artist on My-
Space will show users which of their friends are al-
ready planning to attend.

Those following artists on MySpace will receive a no-
tification when new concert dates are added, and the

system will also recommend events in members’ areas.

And most important, there’s the ability to buy tick-
ets, Until now, MySpace users finding tour dates on the
site could only add the date to their MySpace calendar,
but had to go elsewhere to get information on where to
buy tickets. Under the new system, fans can clicka "buy”
button wherever an event is listed to purchase tickets
from Live Nation and, eventually, other vendors.

Other companies have also added a social element
to ticket buying. Songkick, a U.K.-based startup, is af-
filiated with about 80 global ticket vendors, includ-
ing Live Nation and other primary and secondary
ticket sellers (Billboard, March 13). And San Fran-
cisco startup Ticketfly, which helps promoters build
fan communities around ticket
purchasing, has signed up
clients like the 9:30 Club in
Washington, D.C.; Knitting Fac-
tory venues; and the Troubadour
in West Hollywood, Calif. (Bill-
board, Dec. 12, 2009).

MySpace is betting that it can
be asignificantdriver of ticket sales
by making purchases easier forits
user base. The company tested ver-
sions of the new platform during
the pastyear with such acts as Owl
City and Blink-182, as well as fes-
tivals like Vans Warped and Rock
the Bells. An Owl City tour page
on MySpace, which directed users
to a ticket presale last September
at various ticket vendors, helped
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generate more than 6,500 preorders.

“We're taking things we've done with other artists
onasmaller scale and expanded it to all artists on My-
Space,” Womack says.

MySpace hopes to benefit from the new platform
with an added revenue stream, as the company takes
a cut of any ticket purchased through the system. That's
a core part of the MySpace Music strategy. Ads alone
can't cover its music licensing costs, so the company
from the beginning has been determined to partici-
pate in all elements of the music value chain, Much
of the delay in implementing these changes stems
from executive shakeups that removed two CEOs in
less than a year.

As such, the real test of MySpace Events will be how
it's used outside the MySpace Music environment. As
part of the upgrade, MySpace has added an “Events”
tab to the home page, where users can go to browse
whatever the site lists as the upcoming hotevent. It also
includes users’ personal events,
such as their friends’ birthdays,
and incorporates sponsored
events added by advertisers.

Should the MySpace Events
features compel users to make
their MySpace calendars their
default social calendar, as the
company hopes, it would go a
long way toward virally promot-
ing upcoming concerts through
social networks. Concert pro-
moters point out that as much
as half of their inventory regu-
larly goes unsold, mostly due to
lack of awareness. e
Click here: MySpace page for

Owil City tour with links to
buy tickets.

360 DEGREES OF BILLBOARD

TIM McGRAW TO BE
SUPERSTAR Q&A AT
BILLBOARD COUNTRY

MUSIC SUMMIT

Country music star Tim Mc-
Graw will be the subject of a
superstar Q&A at the Billboard
Country Music Summit in
association with the Country
Music Assn.

McGraw will be interviewed
by Billboard executive di-
rector of content and pro-
gramming for touring
and live entertainment
Ray Waddell.

Beyond his many
chart-topping hits,
industry awards and
blockbuster tours, Mc-
Graw has evolved into
a multifaceted artist
and entrepreneur, with
successful forays into
acting, branding, phi-
lanthropy and other
ventures. Though never
one to mince words
when it comes to the
music business, Mc-
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Graw proudly remains at
heart a country music singer.

The Billboard Country
Music Summit will be held
June 7-8 at the Hermitage
Hotel in Nashville. The
event will feature two days
of panel sessions, round-
table discussions and key-
note interviews. For more
information and to register,
go to countrymusicsummit
.com.
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MARC ANTHONY, LOS
TEMERARIOS TO BE
HONORED AT
BILLBOARD LATIN
MUSIC AWARDS
Latin pop superstar Marc
Anthony and iconic Mexican
group Los Temerarios will re-
ceive Billboard’s Spirit of
Hope and Lifetime Achieve-
ment Awards, respectively,
during the Billboard Latin
Music Awards presented by
State Farm in association with
T-Mobile. Telemundo will
broadcast the show live from
San Juan, Puerto Rico, April 29.
Anthony will receive the

ANTHONY

Spirit of Hope Award in recog-
nition of his longtime dedica-
tion to philanthropic efforts,
including his work for the Chil-
dren’s Health Fund, Make-a-
Wish Foundation and ING's
Run for Something Better
school-based fitness program.
Last year, Anthony established
a scholarship fund adminis-
tered by the Congressional
Hispanic Caucus Institute for
college students in arts and
media programs.

Los Temerarios are being
honored with the Billboard
Lifetime Achievement Award
for a nearly 30-year career that
straddles both regional
Mexican and pop music.
Since their first album
was released in 1983,
Los Temerarios have had
39 titles on Billboard's
Top Latin Albums chart,
more than any otheract
in the chart’s history.
They have also topped
the list eight times, more
than any other group,
and have had 40 ap-
pearances on Hot Latin
Songs, including 17 top
10s and four No. 1s.

While finalists and
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winners of the Billboard Latin
Music Awards are determined
by the Billboard charts, the
recipients of the Spirit of
Hope and Lifetime Achieve-
ment Awards are decided by
an editorial committee.

The Spirit of Hope Award, es-
tablished in memory of late Te-
jano singer Selena, is given to
anartist for humanitarian work.
Past recipients include Daddy
Yankee, Shakira, Juan Luis Guer-
ra,Mana, El General, Ricky Mar-
tin, Olga Tafion, Soraya, Ricardo
Montaner and Juanes.

The Lifetime Achievement
Award is given to an artist or
group with an outstanding
artistic trajectory that has ex-
panded the realm and reach of
Latin music. Past recipients
include Vicente Fernandez,
Celia Cruz, Joan Sebastian,
Marco Antonio Solis, Miguel
Bose, Conjunto Primavera and
Carlos Santana.

The Billboard Latin Music
Awards are the culmination of
the Billboard Latin Music Con-
ference, which will be held April
26-28 at Conrad San Juan Con-
dado Plaza Hotel. For more
information, go to billboard
latinconference.com. e
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BY ANN DONAHUE

Summer
InThe City

NBC’s ‘Today’ Announces lts Summer Concert Series Lineup

A slot on NBC’s “Today” is one of the biggest promotional opportunities for an artist, provid-
ing a big sales boost for many acts, not to mention a valuable launching pad for new releases.
The morning show ratings leader’s key music platform is its annual summer con-
cert series. The 2010 series is sponsored by Toyota and will be held, as always, on
Fridays outside the “Today” studio at Rockefeller Plaza in midtown Manhattan.
“Today” senior producer Melissa Lonner provides behind-the-scenes insight
into this year’s star-studded lineup. X

Sting, May 14: Sting kicks off the concert series
with a four-song, half-hour set. “Sting is doing

and her Tuesday “Today” appearance
coincides with the release date of new

Maxwell, June 25: Another goal of Lonner's is
genre diversity, from R&B stars like Maxwell to
dance artists like Ke$ha. “What we aim for is
to have a little bit of something for everyone,”
she says.

Maroon 5, July 2: A hint for rockers going on
“Today": Don't worry about sleeping through
that 5 a.m. sound check. “We prepare them
months in advance,” Lonner says with a laugh.
“Kings of Leon slept in the green room between
rehearsals and the live [performance].”

Lady Gaga, July 9: “There are those like Lady
Gagathat [ go after, knowing that she's the biggest
artist in the world right now,” Lonner says. “I
wasn't sure if she would do “Today’ or any TV
show now that's she's been touring and gotten
so big. But she remembers us from two years

ago when we put her on when she was a no-

Enrique Iglesias, July 16: Latin stars are a con-
sistent draw for crowds to 30 Rock, Lonner
says—among the largest crowds ever was for
Ricky Martin.

John Mayer, July 23: Mayer's “Today” appear-
ance comes right in the middle of shows in Wan-
tagh, N.Y., and Scranton, Pa., as part of his Battle
Studies tour.

Carrie Underwood, July 30: Oncean artist ap-
pears on “Today," Lonner starts getting calls from
other NBC Universal entities trying to make a
connection. “A lot of people look at our lineup
and say, ‘Hey, do you think that person would be
available for such-and-such?’ " she says.

Train, Aug. 6: “I go through Billboard magazine
and see who is at the top of the charts and that
helps me in deciding who we're going to go after,”

atour for Live Nation and he's only going to play  album “Bionic”
the hits,” Lonner says. “He gives me a listof what
he's interested in performing, and then from

that list I'll say, ‘These are my choices.” "

The Script, May 21: “We love the Script,” Lon-
ner says. “We've had them on four times already.
They're like family.”

“American Ido!” winner/runner-up, June 3:
Ina Thursday slot, the yet-to-be-determined final
two will perform the morning after the show's
scheduled finale on Fox.

Lonner says.

Justin Bieber, June 4: The tween heartthrob
makes a return visit to the plaza, “Last year when
we had him on, kids were sleeping outside,”
Lonner says.

Live from New York
(from left): KESHA,
STING and MAXWELL

Christina Aguilera, June 8: Aguileraisanother
artist who's performed on the show repeatedly,

Rascal Flatts, June 11: “Acts like
Rascal Flatts and John Mayer, [ have
been talking to them since last
November and got their dates |
before the year’s end, because |
wanted their date on the plaza tobe
scheduled into their tour schedule,”

James Taylor/Carole King, June
18: “James Taylor and Carole King
may nothave asong on the charts, but
they're touring and they’re selling out
Madison Square Garden. Every time
we have them on, our studio is always
packed,” Lonner says.

(RCA).

BY ED CHRISTMAN

Consolidating
Catalogs

Concord’s Rounder Acquisition Merges
Storied Titles

Concord Music Group’s acquisition of Rounder Records is ex-
pected to create a label with worldwide annual revenue exceed-
ing $100 million.

Both labels have their fair share of big releases. Rounder has
upcoming albums by Willie Nelson and Robert Plant and is still
generating steady sales of Plant’s Grammy Award-winning 2007
collaboration with Alison Krauss, “Raising Sand.” Concord is
about to release the Carole King/James Taylor CD/DVD “Live
at the Troubadour” and has new albums coming from Macy Gray
and Sergio Mendes.

But it's their deep, rich catalogs that make the two a natural
fit. Concord and Rounder cover the gamut of American roots
music, including jazz, folk, bluegrass, blues, zydeco, soul and all
subgenres in between.

Concord, a jazz label launched in 1972, acquired Fantasy,
which owns the Stax label, for $83 millionin 2004; and then in
2005 bought classical label Telarc, accumulating a catalog
of 10,000 titles. The Rounder deal brings in 3,000 addi-
tional album titles. Terms of the deal weren't disclosed.

While the two labels have a combined U.S. year-to-date
market share of nearly 1%, it's unclear whether Rounder will
retain its big-name artists. Sources suggest that Krauss’ con-
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tract has passed the halfway mark. And while Rounder

will issue Plant’s next album as Robert Plant & Band of Joy,

sources suggest the length of that deal hasn’t yet been de-
termined. Managers for the two artists couldn’t be
reached for comment by press time.

The deal also demonstrates Concord owners’ renewed
commitment to the recorded-music business. In 1998, Concord
was acquired by Act lll Communications partners Norman
Lear and Hal Gaba and private equity partner Tailwind Capi-
tal from Alliance Entertainment, which sold the label as part
of a Chapter 11 reorganization.

In 2005, Lear, Gaba and private equity firm Clarity Partners
acquired a 50% interest in Village Roadshow Pictures Group, a film
production studio that was part of publicly traded Aus-
tralian company Village Roadshow Ltd. Three years
later, Lear, Gaba and their private equity partners
merged Concord with Village Roadshow Pictures

Now that I've found you: ALISON KRAUSS; Concord Music
Group’'s GLEN BARROS.

. body, so she’s coming back.”

Lonner says. Train's “Hey, Soul Sister” is No. 3 on
the Billboard Hot 100 after 28 weeks on the chart.

Ke$ha, Aug. 13: Newcomers to the show

get a helping hand from Lonner. “With cer-

tain artists like Ke$ha where they're basically

on their first album, we’ll tell them what to
play,” she says.

Keith Urban, Aug. 20: When it
comes to song choices for veteran
performers, “every artist that comes
on the show has to open with their
biggesthit,” Lonner says. “The second song
is the artist’s choice, so it's usually the cur-
rent single, and the third song is another hit,”

Katy Perry, Aug. 27: Perry expects to release
a new album this summer and timed her
“Today” performance accordingly. “They made
sure that we had a slot for them,” she says.

to form Village Roadshow Entertainment, in which they retained
about a 60% stake, with Village Roadshow Ltd. holding 40%.

Between the tilt toward the movie business with the Village
Roadshow merger and the 2009 death of Gaba, who was the more
active partner in Concord, some industry observers had wondered
how long it would be before Concord was put up for sale.

But the new deal shows “all the owners are pretty commit-
ted to music,” Concord president/CEO Glen Barros says. The
owners “see the opportunities out there. We are trying to be
sensible at how we are building this company,” Barros says. “In
the deal with Rounder, we found a great fit with who we are and
how we approach the world.”

Both labels are distributed by Universal Music Group Dis-

tribution. While there will be layoffs among the Rounder ad-
ministrative and support staff, Barros reports that the
Rounder creative and marketing staff will continue op-

erating in Cambridge, Mass., where the 40-year-

old label is based, with co-founders Ken Irwin, Mar-
ian Leighton Levy and Bill Nowlin staying on in an
advisory capacity.

Barros observes that the Rounder co-founders
are “fiercely independent and . . . they realized we are

compatible with their goal and would protect the legacy they
have built for Rounder, which we have every intention of doing.”

While Rounder is coming off a couple of big years thanks to
“Raising Sand,” albums of deep-catalog roots music are hav-
ing difficulty finding shelf space at retail amid the reductions of
SKUs at Borders and Barnes & Noble.

Was that the reason for the sale? “That’s a very good obser-
vation but not the motivating factor,” Rounder co-owner Leighton
Levy says. “We like the fact that Concord is anindependent label
.. . Also, they have a history of acquiring labels and keeping
them intact and functioning well.” .
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THE OFFICIAL MOBILE ENTERTAINMENT EVENT OF

TheWreleg Associstion®

The Music App Summit
Oct 5, 2010 * San Francisco

Join Billboard and the key players revolutionizing mobile music
apps for today’s leading smartphone platforms to network and
discuss new applications, ideas and technologies that will drive
your business forward.

THE EVENT FEATURES:
« Keynote Q&As with Music and Technology Power Players
* Educational and Interactive Panel Sessions
» An Exhibit Area Showcasing New, Hot Mobile Music
Content, Services & Technology Start-Ups

» Networking Opportunities

@S THE FIRST-EVER..
Billboard Music App Awards

The only awards reception solely focused on
mobile music applications! Categories include:

Best Artist-Based App

Best Music Service App

Best Music Engagement App
Best Music Creation App
Best Branded App

SUBMISSIONS OPEN NOW!

S,
For Submission/Registration Questions: ) For Unique Sponsorship Opportunities:
Lisa Kastner 646.654.4643 D Matt Carona 646.654.5115
LKastner@Billboard.com MCarona@Billboard.com

www.journal-plaza.net & www.freedowns.net



http://www.journal-plaza.net
http://freedowns.net/

GLOBAL
NEWS
LINEE

www.billboard.biz/global

>>>PPL INT’L
REVENUE UP 40%
U.K. recorded-music
licensing group
Phonographic

Performance Ltd. says its

international revenue
totaled £21.6 million
($33.2 million) in 2009,
surging 40% over the
prior year. PPL enjoyed
considerable income
growth in the United
States, the Netherlands,
Japan and Sweden, and
it received its initial
share of revenue from a
levy on recordable
media in Sweden and
Denmark. PPL also
reached a deal to receive
a share of recordable-
media levies collected in
Norway, as well as an
agreement in Spain for
rental, audiovisual
performance rights and
private copying
remuneration. It
currently has 45 deals
across 24 countries.

>>>DEEZER,
McDONALD’S
PARTNER

French on-demand
streaming service
Deezer has reached an
agreement with
McDonald’s in France to
provide customized
playlists in its
restaurants. Each of the
1,161 locations will be
able to access a
dedicated application
streaming playlists
designed by Deezer. It's
the first deal by Deezer’s
new sound design
division Soundeezer,
which creates targeted
sound environments for
brands.

>>>AVEX SETS
FEST LINEUP
Japan’s Avex Group
Holdings will launch its
ninth annual touring
festival a-nation Aug. 7 at
Ninjinia Stadium in Ehime
prefecture. The tour will
feature leading Avex pop
artists Ayumi Hamasaki
and Kumi Koda, as well as
Ai Otsuka, Girl Next Door,
TRF, Do As Infinity and
Iconiq, who recorded
previously as Ayumi Lee in
the Korean girl group
Sugar. Other tour stops
include Nagoya's Port
Messe Outdoor Arena,
Osaka’s Nagai Stadium
and Tokyo's Ajinomoto
Stadium.

Reporting by Andre
Paine, Aymeric Pichevin
and Rob Schwartz.

Mates of
states:
FANFARLO;

Tastemaking Blogs Help U.K;

MANCHESTER, England—A new wave
of U.K. alt-rock groups is making U.S.
inroads without breaking at home first,

Scotland’s Frightened Rabbit, Lon-
don-based Fanfarlo and Wales’ Los
Campesinos have recently generated
stateside buzz while their U.K. profiles
lag behind. Hot on their heels with U.S.
releases and tours are other guitar acts
like the Twilight Sad, Band of Skulls and
We Were Promised Jetpacks.

“From the start we seemed to be off
on the right foot over there,” Fright-
ened Rabbit sir
Hutchison says.
on the uptake.”

Hutchison enthuses about the
United States' greater diversity of media

er/songwriter Scott
‘America was quicker

ands Break Big In U.S. First

outlets—from national and regional
blogs to speciality radio—for breaking
alt-rock acts that would be marginal-
ized in Britain.

Signed to Brighton, England-based
indie Fat Cat Records, Frightened Rab-
bit has played seven U.S tours since its
2007 debut. Its 2008 second album, “The
Midnight Organ Fight,” has sold 36,000
units in the United States, according to
Nielsen SoundScan. Follow-up “The
Winter of Mixed Drinks” has sold 17,000
sinceits March 9 U.S. release, reaching
No. 84 on the Billboard 200 and No. 7
on Top Independent Albums.

Los Campesinos have also enjoyed
Billboard chart action, hitting No. 3
on Top Heatseekers Feb. 13 while

showing up on the Top Independent
Albums and Tastemakers listings with
its second album, “Romance Is Bor-
ing” (Arts & Crafts).
The up-and-coming U.K. acts
have consistently used state-
side press and promotion
partners to target influential
blogs. Fat Cat, for example,
uses Los Angeles-based Ink
Tank to target blogs like
Chicago-based Pitchfork, an early
backer of Frightened Rabbit.
Enthusiastic coverage from influential
sites like Stereogum and Brooklyn Vegan
proved pivotal in boosting Fanfarlo’s U.S.
profile following its 2008 U.S. debut at
South by Southwest. “[Blogs] gave us an
audience to go and play to, and that gives
youareal tangible lifeline,” the band’s co-
manager John Best says.

Pitchfork news editor Amy Phillips
agrees that blogs can play a key role for
U.K.acts hoping fora U.S. breakthrough,
particularly as “magazines in America
are definitely notas influential asthe NME
inthe U.K."

U.S. blog exposure can pay dividends
athome, Fat Cat owner Alex Knight adds.
“The U.K. industry looks to sites like
Pitchfork, Stereogum and Brooklyn
Vegan as indicators,” he says. “As soon
as [Frightened Rabbit] started appearing
there, it had an influence in the U.K."

Hutchison adds: “It's only happened
very recently, but in London we're now

selling out similar-sized venues to what
we play in New York and L.A."

Best says Fanfarlo's U.S. profileis caus-
ing a “gradual trickle-down” effect at
home, citing a sold-out Christmas show
at London’s 1,000-capacity ULU venue.
Interest across Europe is also increasing,
he says, with live dates planned for France,
Germany and Spain later this year.

Still, traditional promotional routes
remain vital in establishing a U.S. pres-
ence. Best says Fanfarlo has “toured
"recently complet-
ing its fourth U.S. tour ahead of a June
10 appearance at the Bonnaroo festival.

Boosted by a Feb. 16 appearance on
“Late Show With David Letterman,” the
band’s debut set, “Reservoir” (Canvas
Back/Atlantic), has sold 20,000 units,
according to SoundScan.

Fat Cat Records U.S. president Adam
Pierce says that for Frightened Rabbit, hit-
ting late-night talk shows i
the corner; we've got a lot of interest.”

Atradio, Bestadds, Fanfarlo has con-
sistently targeted noncommercial sta-
tions KCMP (the Current) Minneapolis
and WXPN Philadelphia, as well as triple
A stations, which don’t exist in the
United Kingdom.

“We've done every sort of radio oppor-
tunity put in our way,” Best says. “Our
tours are routed according to what radio
we can do. | dread to think how many

America relentless|

“just around

sessions we've played—it's as many as
the live shows we've done.” e

TORONTO~—Recent consolidation in Canada'’s live
market looks set to increase competition for pro-
moting national tours.

Calgary, Alberta-based promoter the Union
acquired Toronto’s REMG Entertainment in March,
a move that Union director of marketing Dave
Johnston directly relates to Live Nation’s merger
with Ticketmaster.

“With Live Nation/Ticketmaster becoming this
vertically oriented company, we felt that creating a
national entity that could compete with Live Nation
was the best way to go,” Johnston says. If the acqui-
sition hadn’t taken place, he says the company would
still have expanded, but at a slower pace.

Live-industry insiders say the Union is now
Canada’s second-largest promoter, behind Live
Nation. The REMG deal followed January’s merger
of Toronto-based Root Mean Square and Against
the Grain Concerts to form third-ranked Collec-
tive Concerts.

Both enlarged operations are eyeing national
expansion while attempting to retain local strong-
holds. Collective expects to promote more than
500 shows in 2010, compared with the 400 the
two companies separately organized in 2009. The
Union aims to promote more than 1,000, com-
pared with 700 in 2009. Live Nation is anticipat-
ing 1,250 shows, about the same as last year.

The Union has a strong presence in western
Canada and promoted Kings of Leon and Slayer
in 2009 in 15,000-plus venues in the northwestern
United States.

Collective’s strength is in Toronto’s clubs but
Collective partner Amy Hersenhoren, formerly of
REMG, is planning national shows for Arcade Fire,
plus a 10,000-capacity June festival in Toronto
headlined by Pavement.

Hersenhoren says the merger enabled REMG to
10 |

BILLBOARD | APRIL 24, 2010

www.journal-pla;

Come
Together

Mergers Reshape Canada’s
Live Promotion Business

benefit from an enlarged infrastructure. “Doing
more shows across the country is part of the goal,”
she says, but adds that the bigger company’s clout
also offers a chance to avoid losing regular acts
to larger promoters as their popularity grows.
Jack Ross, Toronto-based senior VP of booker the
Agency Group, says it’s no surprise Canadian concert
promoters are trying to expand. “There’s a real
healthy competition out there,” he says. “The live
business is a healthy environment at the moment.”

Live it out:

EMILY HAINES

of Metric at the
Mod Club

< Theatre in

‘ - Toronto.

Live Nation dominates Canada’s arena shows
but is also heavily involved in club dates, particu-
larly in Vancouver and Toronto. Live Nation Canada
chairman Riley O’Connor says club gigs remain
key to his strategy, pointing to the company’s pro-
motion of club acts like Metric and Billy Talent into
larger venues in recent years. “I'm a big believer in
the development of artists,” he says. “We’re very
proactive in promoting Canadian [acts].”

O’Connor claims to be unconcerned at the
moves by the Union and Collective, pointing to a
long history of consolidation in Canada’s concert
business. And Jeff Craib, VP of talent at agent S.L.
Feldman & Associates, suggests theirimpact “will
only be feltin [the] future . . . right now, it’s busi-
ness as usual at all the promoters’ companies.”

However, Craib also warns that the newly
merged promoters’ aims to increase their num-
ber of shows could add to what Craib sees as a
problem in major Canadian markets, notably
Toronto and Vancouver: the overexposure of some
acts that return for repeat shows too soon after
their previous appearances.

While the Union in particular is eyeing its own
arena promotions, it recently co-promoted Billy
Talent’s western Canada arena shows with Live
Nation, a setup that pleased the band’s manager
Pierre Tremblay, founder of Hive Management.
“You get the clout of a national promoter with the
local knowledge of the Union,” Tremblay says. “I'd
like to do more tours like that.”

Long term, Johnston suggests having national
alternatives to Live Nation will benefit Canada’s
live business industry. “Our merger was about cre-
ating an alternative for agents and fans, to market
shows in the way that fans would want,” he says.
“When you start to move to a monopolized situa-
tion, itisn’t good for bands, agents or fans.” «..
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File Sharers

Beware

Legal Action On The Age

nda As U.K. Labels

Await Penalties For File Sharing

LONDON—The approval of the United King-
dom’s Digital Economy Act means rights
holders finally have a road map to a graduated-
response system to fight online piracy. But
until the government implements punitive
measures against file sharers, the recording
industry may return to suing them.

The new law requires Internet service
providers to send warning let-
ters to customers that rights
holders identify as illegal down-
loaders of copyrighted material
(Billboard.biz, April 8). Aftera
year, telecommunications reg-
ulator Ofcom will assess the ef-
fectiveness of the warning
system. If the regulator finds
the warnings haven’t “signifi-
cantly” reduced illegal down-
loading, the government may
allow the implementation of
penalties against persistent file
sharers, such as restricting
bandwidth speeds or suspend-

Split opinio
GEOFF TAYLOR (top)
Marillion’s MARK KELLY

ing their accounts.

The first step in the process
is for rights holders and ISPs
to negotiate a code of practice
outlining procedures for send-
ing warnings to alleged file
sharers. If the two sides fail to
reach an agreement, Ofcom it-
self will formulate the code.

Labels trade group the BPI,
which had wanted copyright
infringers to face the immedi-
ate threat of punitive meas-
ures, believes legal action may
be the only recourse against
persistent offenders until such
measures are put in place, BPI CEO Geoff
Taylor says.

“It is not something we really want to do
because we believe technical measures would
be a better approach,” Taylor says, adding,
however, that the government “expected” lit-
igation against file sharers because it “believes
we ought to enforce our own rights.”

Suing individuals proved costly and unpop-
ularin the past, with the BPI abandoning the
policy four years ago in favor of pressuring
ISPs to assume responsibility for limiting il-
legal file sharing.

“We firmly believe that you should not sue
your customers,” Beggars Group director of
digital Simon Wheeler says. “That hasn't been
a successful strategy.”

While Wheeler believes the Digital Econ-
omy Act is a "major step forward” overall,
he's also concerned that the cost of detect-

ing copyright infringement and notifying of-
fenders “will be beyond a large [number] of
small companies.”

Who pays for what will be decided after a
consultation by the U.K. government’s De-
partment for Business, Innovation and Skills
concludes May 25. The government has pre-
viously proposed that rights holders should
pay 75% of notification
costs. Taylor describes that

figure as “fundamentally
wrong in principle” and
“particularly prejudicial to
small rights holders,” argu-
ing that file sharing has
helped drive ISP subscrip-
tion growth for years.
James Blessing, chairman
v of the Internet Service Prov-
4 iders Assn. broadband sub-
group, counters that ISPsare
h “worried about the costs wip-

n: BPI CEO

ing them out in some cases.”
But as the government thrash-
es outsuch details, most ISPs
now seem resigned to playing
a role in reducing online
piracy, despite the vocal oppo-
sition from one U.K. ISP, Talk
Talk (Billboard.biz, April 9).
Sky, a satellite TV broad-
caster and ISP that operates
service Sky Songs,
‘e treat piracy very

music

states,
seriously and want to support
rights owners in safeguard-
ing copyright.” Virgin Media
called for a “responsible bal-
ance between the Internet's
status as an open environ-
ment and the need to optimize customers’ ex-
perience, develop new services and combat
illegal activity.”

Virgin is developing its own digital music
service. Taylor says he expects the new law
to “spark investment and innovation in
legal services.”

But Blessing says dedicated file sharers will
simply mask their [P address, while Mark
Kelly—keyboardist with rock act Marillion
and also a director of the Featured Artists’
Coalition and board member of collecting so-
ciety PPL—thinks the new law comes too late
to stop file sharing.

While educating consumers to pay for
music remains important, “the industry may
just have to face up to the reality of the situa-
tion and stop trying to turn the clock back,”
Kelly says. “The Internet is here to stay, File
sharing is probably here to stay too.” e
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This summer, Billboard will recognize the executives
who are leading the Latin music industry and driving
it forward with their artistic and business vision.
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ListenToThe Banda

Regional Mexican Genre Turns Traditional Sounds Into Chart-Toppers

that have each been around at least two decades.

“Banda is hot; it is back in big way,” says Gus-
tavo Lopez, president of Disa and Fonovisa
which all four acts are signed. “They
are gigging and young audiences are
requesting them."

Although Lopez says this is a mere
coincidence rather than a concerted ef-
fort on the labels' part, it points toward
1 a newfound interest from radio audi-
a e § G

\ e, ences in traditional banda sounds.

. El Recodo’s “Te Presumo” topped

d Hot Latin Songs for six weeks in 2009,

longer than any other song on the rank-

ing that year. The group also hit No. 1 in December

with “Me Gusta Todo de Ti.” The track remained in

the top spot for four weeks, returning to No. 1in the
April 17 issue.

Sharp observers of Billboard's Hot Latin Songs chart
may have noticed something striking about the rank-
ing for the April 17 chart week: Four of the top five

spots were held by banda acts.
Latin

Banda el Recodo had climbed two
notches to No. 1 with “Me Gusta Todo

Notas
LEILA

de Ti,” Banda los Recoditos main-
tained its hold at No. 2 with “Ando Bien

Pedo,” La Original Banda el Limon COBO
was at No. 4 with “Al Menos,"” and

Banda MS came in at No. 5 with “Sin

Evidencia.” Only Aventura’s “Dile al

Amor” at No. 3 prevented a top five

banda sweep.

The banda avalanche is remarkable because the
sound is traditional banda, a regional Mexican vari-
ant of polka featuring trumpets, clarinets and tubas
playing upbeat tunes made for dancing. With the ex-
ception of Banda MS, all are longstanding groups

El Recodo also participated in a banda remix of

-
HE BILLBOARD
— - -
With more than 300 songs recorded by 170-plus performers,
Omar Alfanno is one of Latin music’s premiere songwriters
and the man behind countless hits, including “A Puro Dolor”

(Purest of Pain), Billboard’s Latin song of the decade.
In February, he released “Omar Alfanno Presenta: Angel Lopez,

Sharp threads,  the Tito “El Bambino® hit "Te
big hits: BANDA  Pido Perdon.” The remix peaked
BLRECODO atNo.4onthe April 10 Hot Latin
Songs chart, which may have ignited new interest
in the band beyond its core fan base. Meanwhile,
Latin pop/ranchera star Alejandro Fernandez’s
new single, “Bandida," also has a new banda remix
that's being worked in radio simultaneously with
the original mariachi version.

And then there’s Banda los Recoditos—"Little Re-
codo”™—whose name reflects the fact that many of
its original members were related to members of
Banda el Recodo. But a major hit had eluded them
until “Ando Bien Pedo” (I'm Very Drunk), whose
popular video shows the group drowning their
heartaches at a strip joint.

“That’s what people do on weekends,” band mem-
ber Yasid Benitez says. “T'his group is character-
ized precisely for not singing corridos that deal with
killings and guns. We wanted to focus on a different
market, a more down-to-earth market. It's a song
that's appealing to everybody.”

Likewise, MS' “Sin Evidencia” (No Evidence) tells
the story of a two-timer who gives his wife all kinds of
excuses to cover up his philandering. (“My cell phone
battery went dead, the meeting went long, I have
scratches on my back because my cat jumped onit.”)

It certainly helps that Recoditos and MS, who pre-
viously recorded for small indie labels, are now
signed to Disa, a Universal Music Latin Entertain-
ment imprint with enormous pull in the regional
Mexican realm.

But Lopez deflects credit to the acts themselves.
“Ithas really been hit-driven,” he says. “They all have
a bunch of great songs.” e

For 24/7 Latin news and analysis,
u see billboard.biz/latin

There’s been discussion
lately about songwriters
sharing or giving away
copyright in exchange for
placement. What are
your thoughts?

Songs stem from your heart.
You take them with you and,
ifyou're lucky, they enter the
charts. But sooner or later
that song returns to its nat-
ural state and can lie dor-
mant for 10, 15, 20 years.
Then someone else comes
along and rerecords it and

Historias de Amor,” an album where Angel Lopez, former singer
of Son by Four (the group that originally recorded “A Puro
Dolor"), performs some of Alfanno’s greatest hits. The set, which
features warm, acoustic arrangements, will be the first of five al-
bums featuring covers of his hits through the decades.
Alfanno will compose a song on the spot during the ASCAP
panel at the Billboard Latin Music Conference. In aninterview,

he talks about his new recording project.

What motivated the release
of “Omar Alfanno Presenta™?
The word “grateful” is very im-
portant to me. I have to be
grateful to fans, and what bet-
ter way to say “thank you”

than to launch a collection of

five albums, each one with 12
tracks, each of which has been
a hit.

The first singer I sought
out was Angel Lopez. I'd
worked with him as a pro-

14 | BILLBOARD

ducer and when I saw him
again, we had the same magic
between us. And he has, in
my opinion, one of the best
voices in Latin music.

Why are they all ballads?

[ wanted to take the listener to
the very essence of how my
songs are born. I don't know
how to do salsa. [ always write
ballads, and these ballads have
been taken to a salsa format.

APRIL 24, 2010

It'salittle like dressing a bride
in white again. This is an
album that will take you back
to certain moments in your
life. It’s a kind of romantic
déja vu. Each song takes you
to 12 different moments in
your life.

How is the deal for this
album structured?

It's a joint venture with Za-
mora Music Group [distrib-
uted by Sony Music|. T own the
masters and [ hired Angel to
sing. The album comes out
under ZMG/Sony and my
label, Dream Factory. Sony is
releasing itin the U.S., Puerto
Rico and the Dominican Re-
public, and I'll release iton my
own in other territories.

With album sales down, isn't
this astrange time torelease
such a personal project?

Ihad to release it anyway. This
album is not an album to be
pirated. It's an album for peo-
ple who love the music and
want the album in their hands.
That's why there are no new
songs included. If we did that,

the concept wouldn't work.
And if we sell only 20,000
copies, I'll be thankful.

You say this is the first of
five albums. What’s next?
I’'m working on a second proj-
ecttied to Colombia, I can’t say
much more yet.

that same song can be even
more successful.

Look at Luis Miguel's
“Romances” [for which the
Mexican singer covered
Latin standards]. When
those songs were first re-
corded, there were barely
any royalties paid out. By
the time Luis Miguel re-
corded them, right away you
tripled the value of the prin-
ciple, which is the song.
That's why you don't give your
copyright away. It's your
legacy. . . As composers, we
don’t leave our children
buildings or land. We leave

them copyrights. —LC

EN ESPANOL: All the great Latin music coverage you've
LOIM come to expect from Billboard—in Spanish! Go to

billboardenespanol.com.
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ESTRELLA TV HOLDS
ADVERTISING
UPFRONT

Liberman Broadcasting’s Es-
trella TV is conducting its first
advertising upfront presenta-
tions April 19-May 21in Los
Angeles, New York, Miami,
Houston, Dallas, San Antonio
and Chicago. Since Estrella
TV’s launch last fall, brands in-
cluding AT&T, Clorox, DirecTV,
Procter & Gamble, Universal
Pictures and Walmart have
signed on as advertisers. The
network also announced two
new shows: “Duettos,” a
singing and dancing compe-
tition that pairs contestants
with celebrities, and a na-
tional newscast.

PITBULL PREPS FOR
U.S. TOUR
Pitbull's Mr. Worldwide’s Car-
naval tour in the United
States begins May 25 at
Denver’s 1st Bank Center and
wraps June 28 at Milwaukee’s
Summerfest. Pitbull will tour
between the releases of his
Spanish album “Armando,”
slated for arrival in June, and
his English follow-up that’s
expected in the fall. Pitbull's
booking agent on his U.S.
tour is Cara Lewis of William
Morris Endeavor Entertain-
ment. AEG Live is promoting
most of the dates.

—Ayala Ben-Yehuda
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Top radio programmers will
address the Billboard Latin Mu-
sic Conference at the “Radio:
Breaking, Entering and Top-
ping” panel at 11:30 a.m. April
28.Scheduled panelists include
CBS Radio VP of Spanish pro-
gramming Pio Ferro, WMEG
(La Mega)/WODA (Reggae-
ton 94) Puerto Rico PD Roque
Gallard, WYQE-FM (Yunque
93) Puerto Rico executive VP/
director of programming and
operations Raul G. Rivera
Menendez and Spanish Broad-
casting System programming/
operations manager Marilyn
Santiago. For more informa-
tion and to register, go to
billboardlatinconference.com
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Community center:
Origami Vinyl in Echo
Park, Calif; front of
the store (inset).

Anniversary Baby

New Record Stores Beat The Odds And Offer Sound Advice

A little more than a year ago, |
profiled four new indie retail-
ers and raised the question:
Who in their right mind would
open a record store?

All four of the stores in the
original piece (Billboard, March
28) are still open. Reactionary
Records in Atlanta was the only

one thatdidn't return my calls.
But the other three, as well as
another store owner I didn't
speak with the first time
around, say that things are
going well.

Even though the stores sell
diverse genres of music, they
made similar points about the

importance of specialization.
Most said that they've drawn
ahuge young clientele, whether
that was their original intention
or not. A year ago, Townhouse
Records co-founder Andrew
Harrington, whose Jamestown,
N.Y,, store carries new and used
vinyl, described his shoppers as

“mostly older dudes.” But now
he says high school kids make
up a big chunk of his base.

“I think kids are starting to
realize what a big deal collect-
ing vinyl is,” Harrington says.
“They still have their iPods and
they still consume stuff digi-
tally, but more of them are get-
ting into record collecting.”

Mark Browning, owner of

indie vinyl store Cosmic Dave's
in Sudbury, Ontario, said last
year that he designed his store
to bring in a teen- and college-
aged base.

The strategy hasworked. “1'd
say about 75% of my crowd is
under 25," Browning says. “And
we've had a great last year. Sales
in January of this year beat sales
in the holiday season of 2008."

Browning adds that records
are only part of the reason so
many kids flock to his store.
“We are highly curated and
minimalist, but there’s no atti-
tude,” he says. “We really strive
to facilitate discovery. And we
throw shows in the store all the
time—we can sell 50 tickets and
fill the place.”

Establishing a store as a hub
for a young community was
also a key part of Origami

Vinyl's success. The store,
based in the Los Angeles neigh-
borhood of Echo Park, had a
profitable first year, according
to founder Neil Schield. “We're
obviously a place of commerce,
but we position ourselves as
kind of a community center,
too," he says. “We do two or
three in-stores a week, and we
do shows with local artists. We
also work with a
bar across the
street to do a rec-
ord club, where
locals can come
and play their
favorite albums,
and we do com-
munity service
projects with or-
ganizations like
826 LA

Schield also credits much of

the store’s success toits tightly
focused inventory. “We are vinyl
only, and for most of our first
year, we were new records only,
although we are adding a used
section at the end of the
month,” he says. “We don’t try
to sell everything, and [ don't
think people want a store that
sells everything."

He adds thatwhen he recently

visited a midsize record store he
came away feeling disappointed.
“Iwentinand they had toys and
candy, and it really distracted
from the music,” Schield says.
“Tunderstand they are trying to
survive, but I think one of the
reasons some blgger stores
might be having trouble is that
people would rather shop in a
boutique environment.”
Specialization
has also helped
Atlanta’s Beatlab,
which competes
with stores like
Guitar Centeras
well as record
stores, according
to co-owner Joe
Andris. "We
might not get
stuff as quickly as some big-
ger shops, but we have great
customer service and we're all
DJs and producers,” he says.
“We have a clubhouse atmos-
phere, almost like a barber-
shop, where people can come
and hang out and talk. That
keeps our base loyal and helps
us stay around.” e
For 24/7 indies news

and analysis, see

billboard.biz/indies
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Packaged Goods

Front Line, Greenlight Find New Ways
To Woo Hardcore Fans

The use of creative VIP packages and experien-
tial marketing with artists has been on the rise
for the last few years, targeting hardcore fans
who are more than willing to pay extra for a
deeper, more interactive connec-
tion with their favorite acts. It's
away for touring artists to maxi-
mize revenue without jacking up
ticket prices across the board,
while giving uber fans what they
crave most: access.

The merging of Live Nation
and Ticketmaster unites two pow-
erhouses in this space, and the
combination of promoter/artist
manager /ticketer/venue operator provides a
unique opportunity to steer all aspects of these
experiences and streamline their delivery.

Ticketmaster’s artist management division
Front Line was already a leader in this realm
withits | Love All Access (ILAA) program. Add
to that ticketing queen Shelly Lazar’s SLO, a
division of Ticketmaster that's now under the
Live Nation Entertainment umbrella, and Live
Nation Merchandise under CEO Dell Furano,
and there are a lot of tools in the toolbox.

=~
Will sing for food: DAVE * #
MATTHEWS (left) with chef
JOHN BESH at a Pairings
event in Napa Valley.

Furano says meet-and-greets with Kiss on
its U.S. and European tours are the “biggest
thing we have going this summer.” (Check one
out at KissOnline.com.)

ILAA’s Colibri Evans—executives there don’t
have formal titles—says her division is offer-
ing many interactive experiences on this sum-
mer’s tours. On the 30 Seconds to Mars tour,
VIPs get to stand onstage with the band during
the encore.

The concept isn't limited by genre, with
Scorpions, REO Speedwagon, New Kids
onthe Block, Chris Isaak and Megadeth all
participating in preshow meet-and-greets. ILAA
programs for the Eagles and the Glee Live
tour contain early access to the venue and
preshow parties.

Most of the ILAA programs include the best
seats in the house, and on-site personnel han-
dle the exchange, which counter the efforts of
secondary market resellers.

“We have people writing in thanking us for
holding the best seats for them,” Evans says.
“This is not just a ticket with an upsell on price.
We're actually bundling in a ton of stuff and
giving them the very best seats.”

Evans says artists are now more open to
16
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OnThe
Road

participating in these programs. “This year
we've been getting artists and managers ap-
proaching us, because, first of all, everyone
knows where you make the money is tour-
ing and they're looking to max-
imize that,” she says. “But
they're also realizing the im-
portance of connecting with
fans. Whether it be through
Twitter, social networks or fan
experiences, it seems like that
has been a huge focus lately.”

The menu of offerings and
price range varies greatly. For 30
Seconds to Mars, a package with
ameet-and-greet, preshow party, early access
to the venue, front-row ticket and exclusive
merchandise costs $195. For the Eagles and
Fleetwood Mac it’s usually about $595-$750
for VIP packages with front-row seats. The
Eagles don't do meet-and-greets, but on last
year's Mac tour, Mick Fleetwood met with
about 100 fans at each show for photos and to
take questions.

One of the more innovative experiential
marketing campaigns is the Pairings concept,
which was created by Green-
light Media & Marketing, a
division of Red Light Manage-
ment. With the backing of
corporate sponsor American
Express and partner Constel-
lation Brands, the world's
biggest wine company, Pair-
ings brings together artists,
chefs and wines for private
VIP events that also extend
into the broader fan universe
through digital content.

The first Pairings: Food +
Wine + Music event was held
in November, featuring Dave
Matthews with New Orleans
cheffrestaurateur John Besh at the Robert Mon-
davi Winery in Napa Valley, Calif.

American Express’ By Invitation Only pro-
gram sold 100 tickets to premium cardhold-
ers for $500 each, with Matthews donating
his fee to charity. Greenlight produced five
webisodes from the event that can be viewed
at a wide range of digital outlets, including
Billboard.com. A second event in New York
featuring John Legend, chef Tom Colic-
chio and Simi Winery winemaker Susan
Lueker was held in December.

“Ouridea was, ‘Let’s take a live experience
and also create digital content, so not only the
100 people that get to go experience it, but
many people beyond that who are John Leg-
end fans or Dave Matthews fans can experi-
ence it as well,” ” Greenlight president
Dominic Sandifer says, adding that the cam-
paign has exceeded its traffic and customer
engagement goals.

Greenlight owns the Pairings brand, and talks
areunder way to extend the concept into TV, cook-
books, digital playlists and other arcas. s

RAY
WADDELL

For 24/7 touring news
and analysis, see
billboard.biz/touring.
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PIETIZY8 BY ANTONY BRUNO |

Pound Foolish

Despite Being Embraced By Newcomers, Micropayments Still Don’t Make Sense

With so many technological
advancements popping up on
what seems like a daily basis,
yesterday's hot dish can
quickly turn into tomorrow's
stale leftovers.

One such idea from the
pastis trying to make a come-
back: the online tip jar, aka
micropayments.

The concept is rather sim-
ple. These companies devise
various ways to let users trans-
fer money into a sort of online
bank or wallet from which
they can direct funds to par-
ticipating content creators.
Content creators meanwhile
must register with the service
to receive payments and place
a button on their Web site that
visitors can use to contribute.
And the provider takes a cut
of all transactions for provid-
ing the service.

It's designed to bypass the
traditional retail model: Rather
than visit an online store, go
to the vendor directly. Sounds
altruistic, and in the pre-bub-
ble Internet heyday of the "90s
it was considered the optimal
way to monetize the Web. In
fact, the World Wide Web Con-
sortium—the organization
that established virtually every
Internet standard used today,
such as HTM L—assembled a
working group in 1999 to im-
plement a micropayment stan-
dard, but it ceased work on it
less than two years later.

Since then, a number of pri-
vate companies tried to offer
their proprietary versions, but
none has taken off. The clos-
est success story is PayPal, but

that service is designed more
forlarger purchases that cost
dollars, not the nickels and
dimes that tip jars and micro-
payments target.

Despite the poor track
record of the micropayment
model, new players have
emerged to pitch the concept
to musicians and other con-
tent creators, perhaps in hopes
of capitalizing on the need for
new revenue streams as a re-
sult of piracy. But none seems
any more promising than pre-
vious efforts.

One is Flattr, which was cre-
ated by Peter Sunde, co-
founder of the now-defunct
piracy site Pirate Bay. It's still
in invite-only beta, but the de-
tails shared so far don’t sound
compelling.

Flattr has the same basic
premise as any micropayment
service, but with an interest-
ing twist: The amount that
participating content creators
receive from each user will
vary. Users will pay a fixed
amount into their Flattr fund
each month, say, $10. The
service then distributes equal
portions of that fund to the
creators that the user tipped
that month. So if the user con-
tributes to two artists in May,
each will get $5. But if that
user contributes to five artists
in June, each only gets $2.

“When you create, there’s
not really a good way to get
money for the content,” ac-
cording to Flattr's introduc-
tory video. “And when you find
something you like, there's no

MAKEOVER

from Flickr.

MUSIC PLAYER

Logitech has given its flagship
Squeezebox music player a bit of
a face-lift. Like its first version, the Squeezebox Touch is
a Wi-Fi music player that can stream music from files
stored on your computer or from cloud-based services
like Pandora, Rhapsody and Last.fm, as well as terres-
trial radio stations. But the new device replaces the text-
based display for a 4.3-inch color LCD touch screen and
adds an SD card slot and a USB port.

The player also acts as an in-home server, allowing
users to connect to other Squeezebox devices through-
out the house and control what's played where from the
unit, The improved display adds the ability to view pho-
tos, either from an attached storage device or streamed

The Squeezebox Touch is available for $300.

—AB
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New startups have emerged to pitch a variation of the online
tip jar to musicians and other content creators.

good way to show love forit.”
This suggests that Flattr's
business model is based on
the flawed premise that there’s
no other decent way to pay for
content online.

More than 100 billion iTunes
downloads say otherwise. Even
artists who operate outside the
label system can use flat-rate
digital distribution services like
TuneCore to sell through
iTunes and other outlets.

Addressing the piracy
issue more directly is
MooZar, a “reconcil-
iation platform” that
proposes to monetize
peer-to-peer downloads
after the fact. Artists and
labels first must register
with the service to accept do-
nations and can even set a sug-
gested minimum. Users can
then donate to any artist in
MooZar’s database by track-
ing down acts via the site's
search engine or by download-
ing an app that matches artists
on a user’s hard drive with
those who have deals with the
company. The default mini-
mum donation is 30 cents,
and the company takes 20% of
each transaction.

MooZar's pitch is that users

who downloaded a track from
a P2P network can later do-
nate cash to that artist. The
company’s marketing mate-
rials suggest doing so will
help mitigate any possible
legal action—even though
P2P lawsuits stem from up-
loading, not downloading. So
far, fewer than 30 acts are
listed as participants.

Neither of these companies
will make more than a dent in
the music business beyond
serving as a passing curiosity,
nor are other forms of micro-
payments likely to succeed.
That’s because there already
exists a successful micropay-
ment model—advertising.
Google's AdSense and Ad-
Words allow anyone to collect
revenue just from the time
Web surfers spend visiting
their site. Larger services like
YouTube share ad revenue
through licensing deals with
both major labels and smaller
digital distribution services
that even emerging artists can
benefit from.

So here's atip for the tip jar
companies: Pack itup. e«

For 24/7 digital news
-& and analysis, see

billboard.biz/digital.

BITS &BRIEFS

ANDROID GAINS to the licensing agreement.

MARKET SHARE Separately, HFA added ring-
U.S.smartphonesbasedon  tonestoits Sondfile online li-
Google’s Android operating  censing service, offering ring-

system increased their mar-
ket share to 9% during the
three months ending Feb.
28, up five percentage points
from the previous three-
month period endingin No-
vember, according to com-
Score’s MobilLens service.
That was still last among
smart-phone platforms—
RIM led with 42.1%, Apple
was second at 25.4%, and Mi-
crosoft was third at 15.1%—
but Android has the best
growth rate. Overall, 45.4
million people in the United
States owned smart phones
during the three months
ending Feb. 28, a 21% in-
crease from the prior period.

tones at 24 cents per copy.

USE OF SOCIAL
NETWORKS RISES

A new Arbitron/Edison Re-
search study finds that so-
cial networking among
American youth is skyrock-
eting. The study says that
48% of those aged 12 or
older maintain a personal
profile page on at least one
social network, compared
with just 24% at this time
last year. High rates of so-
cial networking span age
groups, with 78% of teens,
77% of 18- to 24-year-olds
and 65% of 25- to 34-year-
olds owning profiles. That
figure falls to 51% for 35- to
44-year-olds. The study
also finds that 30% of
those who use a social net-
work use it several times
per day, compared with
only 18% who did so a year
ago. About 42% of Ameri-
cans consider the Internet
“most essential” among
forms of media, followed
by TV (37%), radio (14%)
and newspapers (5%).

HFA STRIKES DIGITAL
LICENSING DEALS

The Harry Fox Agency struck
alicensing deal with Ultimate
Guitar, under which the on-
line guitar community can
add tablatures and lyrics
from HFA members. The deal
includes download and print
rights, as well as title-search
capabilities. The terms re-
quire HFA members to optin
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There are few areas of the music business in which Kevin Liles doesn’t have first-

hand experience.

As an artist, he performed with the group Numarx. Liles and his bandmates co-wrote the
song “Girl You Know It's True,” which Milli Vanilli later turned into a pop hit in 1989.

On the business side, he got his start as an unpaid intern at Def Jam Music Group and rose
up the ranks to become president in just seven years. He later served as executive VP of Is-

‘Def Jam Rapstar’ and

becoming/an artist manager.

land Def Jam Music Group and executive VP of Warner Music Group.

Liles left WMG last September and remains president/CEO of Def Jam Enterprises, the sub-
sidiary of Rush Communications that provides marketing and advertising services for fash-
ion, film, gaming and mobile companies. He’s also trying his hand at artist management,

with Trey Songz as his first client.

The interactive division of Def Jam Enterprises is working with game developer Terminal
Reality and producer 4mm Games to create a new title called “Def Jam Rapstar.” The game
is a hip-hop take on participatory music games like “Guitar Hero” and “Rock Band”; slated
for a fall release, it recently scored a distribution deal with Konami. “Def Jam Rapstar” will
include songs from 50 Cent, Kanye West and Lil Wayne that gamers can film themselves

rapping to and share the videos with friends.

In aninterview with Billboard, the industry veteran talked about the new game, his entre-

preneurial plans and the state of hip-hop.

What's your overall view of the
way hip-hop has been used in
videogames?

The reason why we got into the
videogame space is because Iwasa
gamer. While presidentand CEO at
Def Jam, | talked to my friends at
|[Electronic Arts] and said, “Look,
we can license all kinds of songs,
but our culture is ready for the next
step. Our culture no longer just
wants to just make records and do
shows. We play games too.” So Larry
Probst, who back then wasthe CEO
of EA, said we should try something,
which became the fighting game
“Def Jam Vendetta.”

Itall spawned from the idea that
we not just license the music, but
bring culture to the gaming space.
Now we have new partners with
“Def Jam Rapstar.” Our job is to
bring a new perspective to some-
thing that's out there already. Hip-
hop is there. Social networks are
there. You can’t get anywhere with-
out some someone texting you, call-
ing you, Facebooking you, tweeting
you. We wanted to make a game that
lived on outside of the game. So

“Def Jam Rapstar” isaboutyou and
your social network.

How can hip-hop expand the
music-game genre beyond “Gui-
tar Hero" and “Rock Band"?
Hip-hop artists are the most active
tweeters, most active on Facebook.
And when [ say active, | mean that
whenever you involve hip-hop, you
get a spike. We plan on doing the
same in the gaming space. I'm sure
others have thought about doing
hip-hop music-based games, but
nobody put their nuts on the table
and said they were going to invest
in the culture. | don’t think this
would have happened without the
25 years of experience of me and my
partners, to developers 4mm hav-
ing the guts to do this, to Konami
who has a big market share in the
music-gaming space.

What did you think of “DJ Hero"?
My job is to play anything hot. I
played all of them and none of them
said to me that they were about hip-
hop. I'm about not just the game,
but the player and the player being

The veteran executive talks
about the forthcoming game

challenged every day. I'm about ex-
pressing myself so the rest of the
world can see. None of the other
games have done that.

Do you have anything planned
for the iPhone or iPad?

There’s going to be all kinds of apps
for “Def Jam Rapstar.” We're going
to have franchise packs that can con-
sist of all kinds of different things.
There won't be a new form oftech-
nology that we won't address.

Why did you transition from
label executive to management?
I feel I've managed every artist I've
ever been in business with. So |
don'’t feel there's a real difference.
In hip-hop, everything matters,
Everything from how you look, to
what you wore, to who you were on
tour with, to what things you en-
dorsed, to what we didn't want you
to endorse, to movies. So if you
think about where we started, we
all were managers. My departure
from the business wasn't in any
kind of way negative. I just feel
there's an opportunity to create

something special, and sometimes
you need to pull yourself out to
come back in and innovate.

At corporate, | never really got
the chance to work hand in hand
with the artist every day. I'd speak
with the president and the chair-
man and we'd have great conver-
sations about their [profit and loss
statement] and projects, but I kind
of missed that one-on-one inter-
action. Trey [Songz] is young and
innovative and is going to be the
best at his game. That spoke to
me personally.

Management is not just about
booking a show or getting an en-
dorsement. It’s about taking kids
and turning them into men and
women and contributing to society.
Their greatest performance will not
be the record they make or the show
thatthey do, but their service to their
community. So Trey inspired me
and that's why I took on the title of
manager with him.

Will you add more artists to your
management roster?
I can't talk about them, as most of

them are already managed by other
people. But I think I can offer some-
thing unparalleled. There are some
tremendously talented people out
there. I talk with people every day
about what a new entity in this space
looks like. It's not just about enter-
tainment management: It's about
talent management. So I'm defi-
nitely looking to be a talent man-
ager, from a No. 1 air personality to
an actor to an athlete.

Any plans to start your own
label?

Yes, yes and triple yes. | want to
build a place that's a one-stop shop.
I want to build something [ for]
artists, if they want to get into any-
thing, [so] that I can provide them
with access and opportunity. No
longerdo I think we should be lim-
ited to one type of thing. Holistic
management is something I hope
to bring to the space.

What's your perspective on the
state of R&B and hip-hop?

We've lacked innovation in music
asawhole. Where's the next Bruce
Springsteen? Where’s the next
Four Tops or Temptations? For that
matter, where's the next Jay-Z or
Beyoncé? Where's the next entre-
preneur like Puffy or Russell [Sim-
mons|? Where's the next Ahmet
Ertegun? There's so much oppor-
tunity out there and we need to
challenge ourselves. We're never
going to out-technology Apple or
Facebook or MySpace or Twitter or
any of those things. We need to get
back to what we do best, which is
finding talent, nurturing talent and
bringing it to market. No one had
greater partnerships in retail that
we did. No one had greater part-
nerships with radio than we did.
So we have to partner with these
new promotional vehicles.  «e

Hip-hop artists are the most active tweeters, most active on Facebook.
And when I say active, | mean that whenever you involve hip-hop,
you get a spike. We plan on doing the same in the gaming space.
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Five, six, seven, eight: Director MICHAEL
MAYER (with glasses) and Green Day’s *

BILLIE JOE ARMSTRONG, MIKE DIRNT

and TRE COOL with the cast of

Broadway's ‘American Idiot.’ . ‘
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HOW GREEN DAY’S ‘AMERICAN IDIOT’
CAME TO BROADWAY—
AND WHY IT MIGHT JUST STAY

DY I

It’s the evening of Thursday, April 1, and, no foolin’, Broadway’s
St. James Theater is packed. Previews of the musical “American
Idiot” started little more than a week ago in anticipation of an
April 20 opening, and the theater has been close to capacity
every night. ® Onstage, faded rock posters and multiple TV
screens provide the backdrop for 95 minutes of singing, dancing
and Green Day songs. The plot centers on three young men
trying to escape dead-end suburban lives. Will fails to launch
even when his girlfriend falls pregnant; the other two “succeed,”
in a manner of speaking. Tunny winds up being seduced by a
flashy military recruiter, goes to war and promptly loses a leg
and gains a nurse to love. The other, the Jesus of Suburbia on
2004’s “American Ildiot” album, renamed Johnny, picks up
a dope habit and girlfriend, loses the latter because of the
former and winds up right back where he started. He comes
home, along with his friends, emboldened with a new sense of
personal responsibility.
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The story contains almost no spoken dialogue
—instead, it's told mostly through songs from
“American Idiot” and its 2009 follow-up album,
“21st Century Breakdown.” There is a band on-
stage, and though the songs are sonically fuller
and richer as adapted for the theater, they still
retain the scrappy quality of the originals.

The ending isn’t exactly a happy one, butit’s
not King Lear, either, atleast according to Green
Day frontman Billie Joe Armstrong.

“The characters all made mistakes and
learned lessons,” he says. “It's still the begin-
ning of a journey for them. For Johnny, he
doesn’t blame everything on his parents or so-
ciety anymore, and he can move forward.”

While the show tells the story of Johnny's
transition, italso represents the maturation of
Green Day. When the band first broke out of
the Bay Area with snotty three-chord punk in
the early "90s, the last place anyone would ever
expect to see it would be on the Great White
Way. But as “American Idiot” adeptly demon-
strates, things rarely turn out the way you think
they will.

TALES OF ANOTHER BROKEN HOME
While the rock opera has been around since
“Hair” premiered in 1968 and was reborn when
“Rent” hit it big in 1996, a musical based on a
single album is a more ambitious concept, only
attempted once before on Broadway with the
Who's “Tommy” in 1993 (which also had its
Broadway premiere at the St. James).

But incorporating rock into a production has
become so common that 10 out of 24 musicals
that will be on Broadway in April can loosely be
considered rock musicals. Recentexamples range
from “Rock of Ages,” which uses classic pop-
metal tracks to drive the story, and “Felal,” which
tells the life story of African musician Fela Kuti
through his songs, to the off-Broadway emo mu-
sical “Bloody Bloody Andrew Jackson” to the
long-delayed, costly and U2-scored “Spider-Man.”

In this case, the story of St. Jimmy the drug
dealer, the Jesus of Suburbia and ingénue What-
shername hews closely to the storyline laid out
in “American Idiot." The tale is already well-
known—the album, which was released in

2004, has sold 5.9 million copies, according to
Nielsen SoundScan, and won a Grammy Award
for best rock album.

It's this storyline that initially prom pted di-
rector Michael Mayer to put in a call to Arm-
“I fell in love with the record when it
I thought it had the
makings of an amazing musical theater piece.

strong.
first came out,” he says.
After 'Spring Awakening’ [the Mayer-directed
musical adaptation of a German play that at-
tracted a huge young audience and won eight
Tony Awards] moved to Broadway, I did an in-
terview and the reporter asked me to think
about other possible sources for a rock musi-
cal, and l immediately said ‘American Idiot.” "

Mayer invited Armstrong to a showing of
“Spring Awakening,” and the two wound up
talking all night after the performance. “Billie
gave me carte blanche to develop scenarios and
characters, and I asked for six months of ex-
clusivity to put something together before we
did a reading,” he says

For his part, Armstrong says he knew all along
the story was there. “Originally, we thought about
doing a movie version of it,” he says.
thought it should be staged in some way. Then

I always

we took some meetings and realized the movie
industry makes the music industry look like a
mom-and-pop store. When | talked to Michael,
I sensed immediately that he got it.” (His movie
goal may not be so far-fetched: Entertainment
news site Deadline New York recently reported
that talks are under way with Playtone partners
Tom Hanks and Gary Goetzman to turn the mu-
sical into a feature film.)

The show started to develop in 2008, with
Mayer presenting workshops to Armstrong
and exchanging e-mails with him seeking feed-
back. By December 2008, Mayer has prepared
>, and in July 2009, the
show started rehearsals for a run at the Berke-
ley (Calif.) Repertory Theater in the band's
hometown. Armstrong is credited as the writer
for all the lyrics, Green Day is credited with

a version for the stag

writing all the music, and Armstrong and
Meyer co-wrote the story.

“American Idiot” opened at the Berkeley Rep
Sept. 15, 2009, after 11 days of previews and
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was scheduled to run until Oct. 11; it wound
up being extended twice, running until Nov.
15 and becoming the highest-grossing show
in the theater’s history.

Critical reaction to the initial staging was
mixed. The Los Angeles Times praised it, not-
ing, “If it doesn’t spin an entirely s ying
yarn, its roar is still irresistible, even when the
object of protest remains elusive.” The Oakland
Iribune snarked, “[What]once was a fine Gouda,

has been prepackaged as Velveeta . . . In other

ROCK THROUGH THE AGES

How prominent rock musicals fared in terms of awards, record sales,

adaptations and longevity.

SHOW LENGTHOFRUN

“Halr® Aol 1968-July 1972
Octobes-November 1977
March 2009-present

Tesus Christ October 971-une B73;

Superstar” April-Segtember 2000

“Grease” February 972-Apil 1980;
May 1994-January 1998;
August 2007-January 2009

“TheWiz" January 1975-anuary 1975;
Way-une1984

“The Rocky Warch-Aprl1975;

Horor Show® November 2000-January 2002

“GodspelP” June 1976-Seplember 1977

“Tommmy* April1993-une 1995

Rent” April1996-September 2008

“HammaMial” October 2001-present

“Havin' ut” Octobes 2002-December 2005

“Jersey Boys” November 2005-present

“SpringAwakening”  December 2006-January 2009

“Pasdng Strange” February-luly 2008

“Rock ofAges” April2009-present

“Fela!” November 2009-present

*COMBNED SALES FOR A SHOW'S ORIGINAL CAST OR ORIGINAL BROADWAY CAST &
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CASTRECORDING? SALES* TONY NOMINATIONS TONY WINS MOVIE?
Yes 363,000 1969,2,2009,8 1969,1;2009,1 Yes
Yes 718,000 1972,5;2000,1 0

24000 n 4 Yes

124,000 1975,8 1 Yes
Yes 31,000 1975,1:2001, 4 0 Yes
Yes 349,000 7,1 0 Yes
Yes 162,000 19%,11 6 es
Yes 12milion 19%,10 4 fes
Yes 1.6 mificn 02,5 0 Yes
Yes 145,000 2003,10 2 No
Yes 11milion 2006,8 3 No
Yes 216,000 20051 8 No
Yes NA 2008,7 1 Yes (documeatary)
Yes 32,000 2009,5 0 No
No N/A NA A Ko
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words, it should do big business on Broadway.”

A few years after Mayer first called Arm-
strong, the play headed east to the St. James,
with previews starting March 24.

MIRACLE ON 44TH STREET?

Ira Pittelman, one of the “American Idiot" pro-
ducers along with partner/actor Tom Hulce,
thinks the show’s use of rock’n'roll will draw
a large audience seeking something that re-
flects the spirit of the times. “If you look at the
music of the last 50 years, it's all rock,” he says.
“Every new musical has some sort of rock ele-
ment in it.”

Pittelman and Hulce, who worked with
Mayer as co-producers on “Spring Awaken-
ing," raised the cash to stage "American Idiot”
from a group of investors, as well as putting in
some of their own money.

“We had a workshop in Berkeley and we in-
vited a group of people who we consider to be
very serious about theater,” They were

he say

all very supportive of it.”
Pittelman’s and Hulce’s track records no

doubt helped bolster supporters’ confidence.

In addition to “Spring Awakening,” Hulce also
has extensive acting experience, playing Mozart
n “Amadeus” and Pinto in “Animal House,”
and he picked up two Emmy Awards for “The
Heidi Chronicles.” Pittelman, who founded
Heartland Music and ran Universal Music
Media, won a Tony in 2002 for “Private Lives”
and co-produced “Topdog/Underdog,” which
won the Pulitzer Prize for drama.

Pittelman won't reveal the exact costs of the
production, but says that it’s a seven-figure
number. According to Charlotte St. Martin, ex-
ecutive director of the trade association the
Broadway League, the average cost of a play is
between $2 million and $4 million, while many
musicals can cost upwards of $10 million.
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—IRA PITTELMAN,
‘AMERICAN IDIOT’
CO-PRODUCER

Because of this, she says, musicals take quite
abitlonger to recoup their initial costs and be-
come profitable. “Musicals tend to have longer
she notes.

She adds that one out of five shows eventu-

runs than plays

ally recoups on the initial investment, but the
process takes quite a bit longer than it did 50
years ago. “In the '50s and "60s, a play could
recoup in six months,” she say

“Now you're
looking at one to two years, because of the
higher costs of putting on a show.”

“Thereis alot going on in this production,”
Hulce says. “We have alot of lighting; we have
acomputer ‘brain’ that sends images to all the
screens on the stage at certain points. It's not
super high gloss, but it is involved.”

In terms of the financial breakdown, Pittel-
man says the theater is “one of the last places
where authors always own their own work," He
adds that he and Hulce have a financial rela-
tionship with the band thatlasts aslong as they
produce the show. The songs are covered under

a “grand rights” license; usually in the theater

world, that license covers songs written specif-
ically for a performance and publishers only
share in the royalties for ancillary products like
sheet music and mechanicals from castalbums.
In Green Day's case, because the songs were
s pub-
lisher, Warner/Chappell, both get royalties.
While Armstrong didn't invest his own
money in the show, he could potentially pull

written before the show, the band and i

in a handsome profit, especially if it does well
cast

and goes on tour. An original Broadwa

recording, which he produced and played on
with his Green Day bandmates Tre Cool and
Mike Dirnt, will be released April 20 and could
help drive sales of the original album.
Generally, ifa show succeeds, its life span can
be extended by years, even decades. A play is
typically staged on Broadway, then goes on ana-

tionwide tour, then another nationwide non-
union tour, before finally being released to
schools and community groups. And once a play
is adopted by high school theater departments

nationwide, it could run for generations—just
look at “Oklahoma!” or “Bye Bye Birdie.”

Still, the market for rock musicals hasn't fully
matured yet. “Rock musicals don’t tend to do
well," says Liz Wollman, assistant professor of

music in the department of fine and perform-
ing arts at Baruch College in New York and the

author of “The Theater Will Rock: A History of

the Rock Musical, From Hair to Hedwig” (Uni-
2006). “There are ex-
ceptions, like 'Hair." Buteven a production like

of Michigan Pr

‘Jesus Christ Superstar’ only broke even, be-
cause it wasn't as successful as an album.”

Wollman says that recent hits like “Spring
Awakening” have led to a resurgence for the
rock musical on Broadway and notes that it
could be the start of a new trend that would
benefit “American Idiot.” She adds that the fact
that “Idiot” is directed by Meyer and stars a
“Spring Awakening"” alum, John Gallagher Jr.,
will also help draw crowds.

“Green Day fans will come, of course,” she
says. "As will ‘Spring Awakening’ fans and fans
of [music supervisor/ arranger]| Tom Kitt, who
has his own following. Ifthey can get affordable
tickets, students will go see it, too. But beyond
those crowds, I don't know who else will go.”
Wollman says she doesn't know whether the
show will ultimately be sustainable unless it
manages to reach a wider audience. “Broad-
way tends to be an older crowd,” she says.
“There will be tension, because what Broad-
way thinks is edgy is actually not edgy at all

from a rock perspective.”

The larger economic conditions on Broad-
way appear to be promising, though. “Broad-
way really escaped the last recession,” the
Broadway League's St. Martin says. “Over the
last 50 years, there is really no correlation be-

tween Broadway and the broader economic

condition, unless you look at an event like 9/11.
How well Broadway does is much more de-
pendent on how good the shows are.”

EN IT’S TIME (TO PROMOTE

THE SHOW)

While Wollman says that Broadway remains a
mostly older audience, she does concede that
the times are changing. “Kids are more com-
“Look at ‘High
School Musical' or ‘Glee.” It's part of pop cul-
ture for them.” St. Martin says that while Broad-

she says.

fortable with musical

way hasn't made a focused effort to reach a
younger crowd, the fact that it's more open to
younger producers means more shows that
will appeal to Generations X and Y.

The kids are a primary target for “Idiot,” but
so are their parents. On the night of April 1 the
theater was full of families—Mom, Dad and two
teenage kids, out fora night at the theater. Pittel-
man says the show has so far spent $500,000 on
TV ads alone and will roll out a radio campaign
soon, but it scored an earned media coup early
on, performing on January’s Grammy Awards
telecast. Hulce adds that the show has mounted
a large online campaign, with ads on a wide va-
riety of theater sites and music sites. Tickets to
the show are priced to appeal to a wide demo-
graphic, too: Student rush seats are $27, and reg-
ular tickets range from $30t0 $127. MTV is also
working with the band—the channel is giving
away tickets to a performance and airing a half
hour special, called “Green Day Rocks Broad-
way," a behind-the-scenes look at the musical.

But a traditional TV, radio and online cam-
paign might not be enough, says Janet Billig,
an executive producer for “Rock of Ages.”

“We did some audience research and found
that almost half of our crowd had never been
to a Broadway show before,” she says. “So we
knew there was no way we could stick with the
traditional Broadway marketing plan, We have
a great team with Broadway cred, much like
‘American Idiot,” so we know we can draw the
usual theater crowd that way. But we needed
to go beyond that.”

Billig says one key part of the “Rock of Ages”
promotion was letting people hear the music
associated with the show. “We can't just

‘Come hear all your favorite "80s classics,

she says. “They need to hear it blaring out of

their computer. We do things like have the
cast sing at sports games. We also know that
women are the primary ticket buyers, so we
work with mom blogs; we also make sure the
poster appeals to kids.”

All the savvy marketing in the world won't
help if the show doesn’t have a strong story,
and John Gallagher Jr., who plays Johnny, says

he's counting on the story’s relatability to keep
drawing crowds.

“It's a story about kids in a world where the
TVisalways onand they are struggling to find
their own voice,” he says. “Whether the play
has a happy ending or not depends on your
perspective. But in the end, Johnny goes
through something alot of people struggle with
and comes out still standing.” e
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Four More Rock Musicals,
Coming Soon To A
Theater Near You

cH

MY HEA

THE RAY

CHARLES

MUSICAL

Jamie Foxx may

not be headed

to Broadway,
but Ray Charles is, when a musical set dur-
ing his imagined final recording session
opens later this year. The script, written by
Pulitzer Prize-winning playwright Suzan-
Lori Parks, promises a mix of stories from
Charles’ life and hits from his songbook

(TITLE )
Last October,
Tom Cruise’s
one-time Cre-
ative Artists
Agency agent
and “Mission Im-
possible” series producer Paula Wagner
announced plans to create a Broadway
musical based on the life and work of rap
act Run-D.M.C. She told the New York
Times that the two surviving members of
the trio, Reverend Run and Darryl Mc-
Daniels, may write new songs for the show.

THE PINK

Flaming Lips

main man Wayne

Coyne recently

confirmed that
“West Wing” creator Aaron Sorkin has
signed on to pen the script for a Broad-
way musical adaptation of the band’s
2002 album “Yoshimi Battles the Pink
Robots.” Coyne says songs from “The
Soft Bulletin” and “At War With the Mys-
tics,” as well as some originals, will be
included in the production.

Judy Craymer

created the $2

billion-grossing

stage and film

versions of

“Mamma M

but now she’s looking to give theater au-
diences what they really, really want: a
Spice Girls musical. The show will create
a narrative connecting the “girl power”
group’s many hits.

—David Prince
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IN A YEAR’S TIME, DENNIS CROWLEY WENT FROM GOOGLE
CASTOFF TO CEO OF FLAMING-HOT SOCIAL NETWORK
FOURSQUARE. HERE, HE DISCUSSES THE KEYS TO MANAGING
SUCCESS AND OPPORTUNITIES FOR ARTISTS AND THE MUSIC BIZ

BY ANTONY BRUNO

Shortly after returning from this year’s South by Southwest (SXSW) conference, Foursquare co-founder Dennis Crowley expe-
rienced his “bizarro” moment.

Working late one night, he received a Skype video call from two guys in Chicago. They were at a bar hosting a party to cele-
brate the one-year anniversary of the location-based social networking service.

At first glance, Crowley cringed at the sight of such a sparse gathering. But the duo soon panned the webcam to a crowd of
200 Foursquare fans complete with cake and a rousing rendition of “Happy Birthday to You."

It was a heady moment for the 33-year-old—and indicative of the phenomenon Foursquare has become. The social network
is the successor to Crowley’s first location-based notification service called Dodgeball, which Google acquired in 2005 for an
undisclosed sum and subsequently discontinued in 2009. The mobile app is a mix of location-based game, social networking
service and recommendation engine. It uses the location-aware capabilities of smart phones like the iPhone, BlackBerry and
Android devices to let users “check in” when they arrive at venues like restaurants or bars, and therein updating their status on
Facebook or Twitter so their friends and followers know where they are.

It also awards “badges” to users who perform certain tasks—such as being the one user to check into a single location the
most, or being the first to check into unique locations, or checking in with multiple other Foursquare users at the same time.

After launching at the 2009 SXSW festival, where it was the hit startup of the conference, Foursquare has since exploded in
popularity and expects to reach 1 million users by April 21 after more than a year in service, Crowley recently went on a tour of
Silicon Valley investors, where valuations as high as $100 million have been floated despite the lack of any revenue.

All this for a company whose Boston headquarters uses a hallway as its conference room. In this Billboard interview, Crow-
ley discusses how he and the company are handling the explosion in popularity, their plans for the future of the service and how

the music industry can best take advantage.

How did the idea for Foursquare come about?

Alot of it came about when Google decided to turn Dodge-
ball off, Our circle of friends used Dodgeball to make
plans and connect, and there were communities all over
the country doing that. So when they decided to turn it
off, it was a problem. We either had to find something
else or make something else. So we decided to go all in
and build another one and add a whole bunch of other
bells and whistles.

[Co-founder Naveen Selvadurai| was interested in creating
better city guides and tips and reviews. | was interested in
this idea of turning life into a game. So we threw everything
into the first prototype that we launched at SXSW last year.
We expected people to laugh us out of there, but it went over
really well and it’s been sticky every since.

Why did you decide to come out at SXSW?
It's like spring break for nerds. You have the early adapters
from all over the world who are there for four days. If you can
get that community using it and hooked on it, then they’ll go
back to where they're from and start spreading it to their
friends. It's the perfect place for us to launch.

Did you think Foursquare would get as popular as it has?
We didn't anticipate any of this, to be honest. Dodgeball
had its heyday in 2006, and we left Google in 2007. And by
the time it got shut off, it had maybe 100,000 users, maybe
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50,000. We just built something our friends wanted to use,
and when Dodgeball went away we built something else.
There's something behind that idea, where you just build
things you and your friends want to use. And if you build
it the right way, there's a good chance other people will want
to use it too.

What's the attention been like?

I have a hard time keeping up with my e-mail. My phone
rings all the time with numbers that aren’t in the address
book, which is strange. My voicemail gets so full my
grandma tells me she can’t leave me messages. But be-
sides that, you just power through it. You try your best not
to be distracted. We've done a lot of interviews and had
cameras in the office, and while that's a lot of fun, we're
trying to minimize it. It's like you work so hard to get to
this stage where you have a platform. We have this plat-
form that has almost a million people on it and we can
start creating things and pushing them out to all these
users, We've got interesting ideas for what we think peo-
ple would like to use.

Do any of these plans include making money?

One of the things that’s turning out to be really interesting
about Foursquare is how it creates this connection between
customers and places or users and venues. So people who
own these small coffee shops and whatnot go on Google and

Twitter to see what people are saying about them. People are
finding conversations about their bars and restaurants in
Twitter, and a lot of them start with Foursquare check-ins. So
we have this specials program where vendors can give some-
thing back to Foursquare users, like if you check in five times,
you get a free coffee or something. In return the users get
psyched because they're getting free stuff. So it creates this
feedback loop.

Right now we're doing this for free, and we're going to con-
tinue doing that for a while, but I think the tools we're build-
ing for venues are pretty valuable and there’s a good
opportunity for us to monetize that eventually.

Y
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Are you working with anyone in the music industry?

You asked about revenue, and there are three areas. The
first is with local merchants. The second is with big media
companies. And the third is with brands, which sometimes
are celebrities or music labels. It's giving them accounts
on Foursquare and letting them leave content that people
can discover by checking into places. I don’t know if I can
announce these yet, but we're starting to get musical acts
signed up. So if they're touring in Chicago and you're in
Chicago, then these are the places the artists go to and you
can live vicariously through the band by going to these same
places. They can create badges for their fans if they do the

things they've prescribed them to do. We've seen that work
very well with high-profile users.

So artists and venues can work something out to use
Foursquare as a way to get fans to do things?

Yeah. One of the more interesting things we did at SXSW this
year was that we imported all the event data of which bands
were playing at which places at what time. So if you checked
into Stubb's at this time on this day, we know you saw this
band. We can do that over time and show you which bands you
saw over the month of March and April and [show how] your
music taste is trending this way and maybe make recommen-
dations. Maybe you unlock a special badge. So it's all about
challenging users to do things.

We did this thing with Spin magazine where if you saw four
bands with animal names you unlocked some weird badge.
There's no real meaning behind it, but it's just a fun thing to
do. Maybe you see a band you wouldn’t normally see just to
unlock that badge.

Are you a music fan? Who are your favorite bands?

I'm like the third guy down. I've got my friends who find a
lot of new music, and that gets trickled down to my brother,
and eventually I end up getting it. I'm still stuck in my "90s
hip-hop phase.

If you could work with any artist, who would it be and why?
I don’t know about naming names. I'm the wrong guy to ask
that question. But in general it’s people who are interested in

sharing what they’re doing with their life. You see a lot of

artists that tweet constantly and share day to day with their
fans, and Foursquare is another way of doing that. I'm really
big on that idea of people living vicariously though others,

How do you think artists or really anyone in the music in-
dustry should use Foursquare?

Alot of the stuff we're just making up as we go along. We don’t
have a specific music product we're trying to sell to artists, But
artists will give us a call and we'll have a conversation about
what we might do. A lot is just looking at the platform and try-
ing to wrap your head around it and try to find ways to use it.
We come up with new and interesting ideas all the time, and
it's really what's driving the product going forward.

Location-based mobile services have been hyped for
years but never lived up to their promise. What's differ-
ent now that has helped services like yours succeed?
Alot ofitis that phones are so much more advanced. Apple has
kind of conditioned people that when they have questions, they
ask their phone—or more specifically, they ask an app. The big-
ger part of it is that these things work better in a post-Twitter
and post-Facebook environment, Both have spentalot of time
teaching people how to use their products.

Two years ago [all these articles said] Twitter was so stupid.
But Twitter did enough work where people started to under-
stand that it is important to share some of this stuff and peo-
ple got value out of it. It wasn'tlife-changing value, butit's nice

MERIT BADGES

In the gaming world, it’s common to earn trophies (rewards)
for performing certain virtual acts, but Foursquare takes
this concept into real life, awarding badges to users fora va-
riety of achievements. Some are straightforward, such as
earning the “Mayor" badge for visiting any location more
often than any other Foursquare users. Others are more
secretive, such as the Nightlife badge for checking in at
four UrbanDaddy-approved spots sponsored by HBO. Here
are a few other examples:

THRIVING IVORY
A badge received when checking into a concert
by Thriving Ivory at the Fillmore in San Francisco
Itincludes a note directing fans to the merch booth
to show the badge in return for “free swag.”

DON'T STOP BELIEVIN’
Earned for visiting three participating
karaoke bars in a month. The message re-
ceived when unlocking the badge is the first
line of the song’s lyrics.

LAST DEGREE
Created for a 15-year-old adventurer who
used Foursquare to check in at the North
Pole, sponsored by General Electric as part
of the teen's efforts to raise awareness of environ-

mental issues. —AB

to have this ambient awareness of what your friends are up to.

I think one of the reasons Dodgeball failed was because we
weren't able to communicate that value to people, Now we can
just say, “It's kind of like Twitter, but with location.”

As a developer, what do you feel are the pros and cons of
the different smart-phone platforms that are available today?
We started on iPhones because that's what we had. We quickly
expanded to cover as many smart phones as possible. We had
amobile Web version for BlackBerry and an SMS version. It's
important to cover alot of those bases. You wantall your friends
to participate, not just the six that have the right phone.

iPhone development can be tricky, but it's getting easier.
BlackBerry development is really difficult. We didn’t even build
an Android app. Other people built it for us using our API, and
then we ended up hiring a developer to manage that. It's really
friendly for developers.

Any advice for startup companies hoping to replicate
your success?

Whenever you do something new that you're really passionate
about, there will always be people who are going to tell you what
you're working on is stupid. I've been hearing that for 10 years.
Aslong as you feel strongly and really passionate about it, there's
a good chance you're onto something good. It’s just a matter of
getting the timing right and making sure you have the proper
way to explain it. “e
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THE NICKELODEON
lotis located on Sunset Boulevard
in a not-quite-yet-gentrified part
of Hollywood, and the billboards
of colorful cartoon characters
painted on the side of the build-
ing create an interesting contrast
with the colorful cartoon characters inhabiting the dirty side-
walk in front of the sound stages.

Inside, the kid-friendly vibe takes over entirely, from the pri-
mary-colored walls, floors and utility ducts to the sets where
17-year-old Victoria Justice is taping Nick's “Victorious,” the
cable channel's newest show. The action takes place at a per-
forming arts high school, and Justice stars as the new kid in
class who recently discovered an affinity for belting out pop
tunes—and that the guy sitting next to her is kind of cute.

In between filming scenes, Justice is hanging out with her
mother and singing along to Kings of Leon’s “Sex on Fire" in
her dressing room. She spent the morning doing what she says
is her dream job: singing and dancing—in this instance, on a
rooftop stage with her co-star Leon Thomas I11. "I got to rock
out a bit,” she says with a laugh. “I like things I can dance to
and get my energy really high so the audience can feel it too.”

In appearance, Justice—who moved from Florida to Los An-
geles to pursue acting—is a dead ringer for “American Idol” fi-
nalist Katharine McPhee; in demeanor she's honed her goofball
flailings into the pratfall charm mastered by Miley Cyrus. Jus-
tice is, in other words, on track to becoming a star.

“I remember thinking as she was walking from the door to
the spot in front of the camera, ‘OK, if this girl can talk, she’s
90% there," " recalls “Victorious” creator Dan Schneider, who
first met Justice five years ago at an audition for his previous
show, “Zoey 101.”

Justice is primed to become the first solo artist standout from
the 3-year-old deal between Nick and Sony Music to co-produce
and co-finance TV shows. Two series have debuted under the
pact to strong ratings: the boy-band comedy “Big Time Rush”

WITH SOME HELP FROM SONY MUSIC,
NICKELODEON'’S VICTORIA JUSTICE HOPES
TO BECOME THE NEW QUEEN OF TWEEN

in January and Justice’s “Victorious” earlier this month. The
two shows had the top-rated live-action debuts in the network’s
30-year history, according to the channel.

‘Translating those ratings successes into CD sales is the chal-
lenge for 2010, says Chris Poppe of Columbia Marketing, and
the label is rolling out an extensive online and on-air campaign
to promote both the shows’ soundtracks and the efforts from
their talent that will be released later this year.

“T'he big push is to make kids aware that the music is out
there and who the talent is as cast members and as individual
artists,” Poppe says. “We want the music to be familiar to the
audience before the soundtrack comes out.”

MAKING MUSIC TOGETHER

The deal between Nick and Sony Music was reached in sum-
mer 2007, and it gave the label wide-ranging options from re-
leasing soundtracks from existing shows and Nick talent to
co-financing and co-producing new shows and signing deals
with the kids featured on those programs,

Before a formal deal was reached with Sony, Nick bounced
around various labels to distribute its soundtracks—even rival
Disney’s Hollywood Records. According to Nielsen SoundScan,
Nick’s best-selling soundtrack to date was the 2004 release of
“Dora the Explorer,” which has sold 547,000 copies.

In December 2007, the deal with Sony saw its first success,
with the release of the single “Leave It All to Me,” the theme
from “iCarly.” The show, starring Miranda Cosgrove, is Nick's
stalwart live-action ratings leader; the week ending March 28
it was the ninth-most-watched show on cable TV, with 4.5 mil-
lion viewers—and “Leave It All to Me,” written by Schneider's

longtime composer Michael Cor-
coran, sold 355,000, according to
SoundScan.

“It shocked everyone,” Poppe
says. “We thought, ‘Look at this
audience—we have to lead them
to the soundtrack.’ " The “iCarly”
soundtrack—a combination of four original songs from the
show and 11 pop tracks like a “Nickelodeon remix” of Sean
Kingston’s “Beautiful Girls" and Avril Lavigne’s “Girlfriend"—
was released in June 2008. It has since sold 211,000, making it
the top seller of the Nick-Sony pact to date.

In January, Nickelodeon premiered the first show developed
with Sony Music; boy band comedy “Big Time Rush” was the
most-watched live-action premiere ever on the network with
6.8 million viewers. Since then, it has averaged between 3 mil-
lion and 4 million viewers per episode.

So far, two singles from “Big Time Rush” have been released
digitally: The title track has sold 215,000, and “Any Kind of Guy”
has sold 94,000. A full soundtrack is expected this year, execu-
tives say, although a release date hasn't yet been set.

“Victorious” debuted March 27 right after the annual Kids’
Choice Awards telecast on the channel; 7.6 million viewers
tuned in to the awards, according to Nielsen, and “Victorious”
retained much of that lead-in, tallying 5.7 million viewers, mak-
ing it the No. 2 most-watched cable show of the week—and
Nick’s second-best live-action debut. (“Victorious” started air-
inginits regular time slot of Sunday at 8 p.m. EST with its sec-
ond episode April 11, when 3.5 million viewers watched.)

In the first 20 episodes of “Victorious” on order there will be
eight original songs. “We always want to be where kids are, and
music is a giant piece of their lives,” says Marjorie Cohn, exec-
utive VP of development and original programming for live ac-
tion at Nickelodeon/MTVN Kids and Family Group. “On
‘Victorious,’ we'll be building music into the storylines so that
character comedy and music is part of the world. We try to do
relatable situations—it's the [viewers'] lives, but better.”
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ONLINE AND ON AIR
The first single from “Victorious,” “Make It
Shine,” was written by Dr. Luke—who was
introduced to Schneider by his agent,
Richard Weitz at William Morris Endeavor
Entertainment—and Corcoran, It went on
sale at iTunes April 13; a full soundtrack is
forthcoming this year. The song is prominently ¢,
featured in the pilot, with Justice belting it out
onstage during a talent competition.
Corcoran says that the storylines of “Victori-
ous” determine a lot of what kind of mus
used in the show, and he’s discovered that Jus-
tice can handle any number of genres. “There
are some things that are a little more based
off of Broadway and some that are mixed with

is

nore pop,” he says. “She’s really talented—
she likes [singer/songwriter-type] of music,
like Sara Bareilles, and [ wrote one song in
particular this season for her to explore that.”
For Poppe, marketing the songs on the show
is a combination effort of online and on-air ini-
tiatives within Nick’s promotional space on both Q
mediums. In particular, music videos that are

played on the network as well as online seem to
resonate with fans with an immediate sales bump,
she says. Currently a videoclip of Justice perform-
ing “Make It Shine” from the pilot is being played

on Nick.com. “No matter how young or how old they
are, when kids sce a video, they know the song is for
sale,” she says.

The song is also streaming on TheSlap.com—a faux
social network used by the characters on “Victorious.”
The song has been incorporated into a “Tap Tap Revenge”-
style game on the site, where players type along with the beats
of the song. All of this couldn’t have premiered online at a bet-
ter time: The day of the 2010 Kids’ Choice Awards was Nick.com’s
highest traffic day ever, with 38.4 million page views, accord-
ing to the channel.

And while Justice is in line to be the first solo star generated
from the Sony-Nick deal, the success of “iCarly” has tested the
waters for Sony on how to handle Nick-promoted musical tal-
ent. “I've done in-stores with Jennifer Lopez, and the in-stores
we've done with Miranda Cosgrove | for the “iCarly” soundtrack]
were just as big,” Poppe says. “We were at a Best Buy in Long
Island and the line went through the store, down the side of
the building and to the back.”

Cosgrove will release her debut Columbia full-length album,
“Sparks Fly,” April 27; first single “Kissin’ U” premiered as part
of Nick's “Countdown to Kids' Choice” before the March 27
preshow to the awards. It has had 94,000 downloads since its
debut, Poppe says eventually the label wants all the talent from

the Nick shows—from Cosgrove to Justice to the cast of “Big
Time Rush”—to tour.

OF MICE AND NICK
The standard-bearer of sales success when it comes to teen music
programming is the Disney Channel. No channel is better at trans-
lating its music endeavors into pop culture cash, be it “Hannah
Montana” with its franchise-total 10.7 million album sales or
“High School Musical” with its 10.6 million album sales.

Nick's music efforts haven't yet achieved the omnipresent suc-

cess of Disney franchiseslike “Hannah Montana."” “I've read stuff’

that talks about Nickelodeon following the Disney pattern, but
Disney didn't really invent adding music to television shows,”
Schneider says. “It's been happening for many s. It doesn't
make me mad, butit does make me roll my eyes a bitwhen I read

in the press that we're following Disney.”
But Schneider—who has worked with N
starting with kids' variety show “All That” in 1994 to his cur-
rent role as the creator of “Victorious” and “iCarly”—believes
the pact with Sony is the first step toward establishing Nick as

ick on seven shows,

a similar sales powerhouse. “Because of the partnership with
Sony, [music sales are] a much bigger deal and there’s alot more
drive behind it,” he says,

The platform is already there: Nick is ahead of Disney in the
28 |
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average number of viewers during the course of the
day, which gives it more viewers overall, despite the

Disney Channel's lead in prime-time ratings. Ac-

cording to Nielsen, year to date, Nick is leading
Disney in total viewers over the age of 2 by an av-
erage of 2.3 million to 1.6 million; this compares
to the same time frame last year when Nick
lead Disney 2.2 million to 1.5 million in the
same demo.

And much like Disney, Nick can offer
its talent the opportunity to appear in
a number of its programming out-

lets over time. In 2005, Justice
played a student on Nick’s sunny
tale of a California private
school, “Zoey 101"

—which co-starred

Jamie Lynn Spears
—Dbefore starring as

Star academy:
VICTORIA JUSTICE;
a scene from Nick’s
‘Victorious' (right).

one of the leads in the

channel's 2009 made-for-TV movie musical “Spectacular!” In
addition, she has made guest appearances on “iCarly,” “The
Naked Brothers Band” and “True Jackson, VP."

While she’s working six days a week on filming “Victorious,”
Justice is taking what little spare time she has to do some song-
writing for her upcoming solo album,

“I'll be looking through my messy drawer thinking I should
organize and then a line will pop into my head and I'll think,
‘That'saninteresting concept,’ " she says. “I'll make up amelody
to myself; if I think it's catchy and could go somewhere good, I'll
take out a pen and paper and write lyrics to it.”

In the meantime, she's enjoying her growing fame. Justice
recently walked the streets of Hollywood outside the Nick stu-
dio to pick up her lunch. Right next to the giant billboard of
SpongeBob SquarePants on the Nick building is one that fea-
tures Justice and the rest of the “Victorious” cast. “This one kid
was walking down Sunset, and I saw him looking at my face,
and then looking at the billboard, and then looking at my face,
and then looking at the billboard,” she says. “And he just nod-
ded, like, ‘Yep." " e

NICK SCORES WITH A TEEN TELENOVELA

Last year, Nickelodeon Latin America
debuted “Isa T.K.M.,” its first original
tween-oriented telenovela to strong au-
dience response: The show’s soundtrack
on Sony Music has sold 140,000 copies,
according to marketing VP Fernando
Cabral. It went platinum in Colombia
and Venezuela, and a cast tour imme-
diately followed in Brazil.

This year, Sony Music Latin America's
booking arm, Day 1,is bringing the cast
back for a second tour in Brazil starting

High school Spanish;
The cast of ‘Isa TK+'

~N

April 24—as well as an inaugural tour in
Mexico starting May 14—to coincide with
the release of a second cast album in
the region. The songs from the sound-
track will be promoted in music videos
airing on Nickand MTV in Latin America.

In its second season, the show has
been renamed “Isa TK+” and was film-
ed in Colombia with local production
company Teleset. The show, a co-pro-
duction with Sony Pictures Television
International, centers on the dreams,

SO -+ & WWW.freedow!

drama and loves of a young singer
named Isa who attends a school for the
arts—much like “Victorious.”

“The program belongs to Sony Pic-
tures, who is the producer, and Nick has
the rights to airing it in the region first,”
Cabral says. “We share with Sony Pic-
tures the revenues from album sales,
touring and sale of the program to chan-
nels across the region.”

Nickelodeon Latin Americais seenin
25 million homes.—Ayala Ben-Yehuda
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BY JASON LIPSHUTZ

SOCIAL NETWORK

Broken Social Scene Returns
From A Long Hiatus

With new albums by the Hold Steady, the Na-
tional, LCD Soundsystem and Band of Horses
scheduled to hit stores within a three-week span,

the beginning of May has become blockbuster
month for indie rock releases. No one could be
happier about the indie stars aligning than Kevin
Drew, singer/guitarist of Toronto collective Bro
ken Social Scene, whose fourth album, “For-
giveness Rock Record,” will be released May 4
in the United States.

‘Me and [Hold Steady frontman| C
wanted to start a campaign for kids to skip school

raig Finn

on the day our records come out,” Drew says.

“I feellike it’s a great time for the return of alot
of bands.”
T'he difference between

Forgiveness” and

the other releases is how long it took to come
After its gritty art-rock dazzled the
indie scene with 2002 sophomore disc “

together.
You For-

got Itin People,” Broken Social Scene hadn'tis-

sued any new material since the release of its
self-titled third album in October 2005 on the
Arts & Crafts label.

The band remained active after the release,
embarking on a lengthy tour and composing
Half Nelson.”

there were some

the score to 2006 film * However,

slightly turbulent

Drew says

times" trying to manage the band’s many mem-

bers and dozen-plus regular collaborators, which
include Leslie Feist and members of Canadian
bands Metric, Stars and Do Make Say Think

" Drew says. “When
hard to find

“Itwas a little scattered

you have a big uroupo mopk it's
a ground to stand on.”

Drew released an intimate solo debut,

“SpiritIf. . .," under the “Broken Social Scene

Presents” tag line in 2007, w

e singer/bassist
Brendan Canning issued a solo album the fol-
lowing year. Drew decided to bring Broken
Social Scene along for a tour in support of his
album in 2008, With the addition of guitarist
Sam Goldberg, the band rounded into a core
Sl\.’»]’ll‘('l‘ |1nrllp Hl]d r(‘q.’iln(“d 1S C ()an()\]”’(ﬂ

“The solo record was therapeutic for [Drew],
it didn’t make
sense to put a whole new band together,” band
ranager/Arts & Crafts president Jeffrey Reme-

and solo mate-

and when it came to the tour,

rial, it also }Klpul to leave people with a thirst
!l)l new ILIL.\!(.

Drew, Canning, Goldberg, drummer

Justin Peroff, guitarist Charles Spear

singer/guitarist Andrew Whiteman and new

singer Lisa Lobsinger recorded “Forgive-

Collective
action:
BROKEN
SOCIAL
SCENE

o 3 A )
AP KL syt |

ness” during sessions in Chicago and

Toronto beginning last May. Under the guid-
ance of new producer John McEntire, who
plays in post-rock groups Tortoise and the
Sea & Cake, the band worked with nearly 20
guest contributors including Feist, Jason
Collett, Sebastian Grainger and Pavement's
Scott Kannberg.
With tracks like °
to Love” bursting with memorable hooks, “For-

Chase Scene” and “Forced

giveness” is the first Broken Social Scene album

that Drew says was written for the people at the

's shows. “We've never really had chorus

so it was a chall

don't really know what ‘accessible’ means or
what the hit single’s going to be, but we just
wanted to write songs that jammed and em-
braced the people we're playing for.”

After releasing album opener “World Sick”
in February, the band be,
paign that lets fans order
CD, digital download, double-LP or vinyl boxed
set. Broken Social Scene unveiled new songs
at South by Southwest (SXSW) before making
Forced to Love” and “All to
All," available for streaming.

The band plans to promote the album with

a preorder cam

Forgiveness”

two more tracks, “

in-store appearances and a major-market U.S.

performances on “Late

tour in May, including
Show With David
With Jimmy Fallon.”

Letterman” and “Late Night
In addition to a European
trek and appearances at summer festivals like
Oxegen and Sasquatch, Broken Social Scene will
curate and perform June 19 at the Toronto Is-
land Concert on Toronto’s Olympic Island, shar-
ge with Pavement and Beach House.

ing the
! stival will also feature the launch of
Bruce McDonald’s fic-
tional film that centers on a Broken Social Scene
concert that premiered at SXSW.

“This Movie Is Broken,”

's a hom-
age to the city of Toronto, so I think everyone
Remed
chedule, Drew
he's excited to experience the energy of the

is going to love it,” S says.

Despite the packed s s that

band’s live shows. He’s also looking forward to
resuming work on film scores and soundtracks,
especially with this incarnation of the group

“I feel like everyone in the band could be a

composer,” Drew says. "We're a band Ih:il just
likes to make stuff. We want to create.”  «.«
APRIL 24, 2010 www.billboard.biz 29
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BUZZ
>>>DERULO
MAKES POP CHART
HISTORY

Jason Derulo
accomplishes a first on
Billboard's Pop Songs
radio airplay chart: He's
the first solo male artist to
notch consecutive No. 1s
with his first two entries in
the survey’s 17-year
history. “In My Head” rises
3-1on the tally in its 17th
chart week, becoming his
second leader. “Whatcha
Say” began a four-week
reign on the Nov. 28,
2009, chart. The songs,
both of which he co-
wrote, appear on Derulo’s
self-titled debut album,
which has sold 92,000
copies, according to
Nielsen SoundScan.

>>>CONAN BACK
TO LATE-NIGHT TV
ON TBS

Months after being
jettisoned as the host of
“The Tonight Show,"”
Conan O'Brien announced
April 12 that he will join
cable channel TBS in
November to host a late-
night talk show. “In three
months I've gone from
network television to
Twitter to performing live
in theaters, and I'm
headed to basic cable,”
O'Brien says. “My plan is
working perfectly.” His
still-unnamed show will be
an hour long and air Mon-
day through Thursdays at
11 p.m. EST/PST. George
Lopez's “Lopez Tonight”
will be bumped to
midnight, which is
apparently fine with
Lopez, who was the one to
approach O'Brien about
Jjoining the cable channel.

>>>LADY GAGA
RECLAIMS NO.10N
U.K. CHART

As Scouting for Girls
started a second week at
No.1on the U.K. singles
chart with “This Ain't a
Love Song" (Epic/Sony
Music Entertainment), the
new sales data showed
Lady Gaga's “The Fame”
(Interscope/Universal)
rebounding 2-1fora
fourth separate reign of
the album summit. The
Scouting for Girls single
stayed ahead of an 8-2
surge for “OMG”
(LaFace/Sony Music
Entertainment) by Usher
featuring will.i.am, which
is Usher’s best U.K. singles
chart ranking since “Burn”
reached No. 1in 2004.

Reporting by Ann
Donahue, Paul Sexton
and Gary Trust.

(W UL'M BY MONICA HERRERA |

Hybrid theory:
OZOMATLI

New Democracy

Ozomatli Jumps Labels And Attempts To Restart Sales

For a band that's been around 15 years,
Ozomatli has proved it's still open to change.
The Latin fusion collective signed with a new
label—Mercer Street/Downtown Records—
in March 2009 to release its fifth studio album,
“Fire Away,” due April 23, after releasing its
last two studio efforts and a 2005 live set on

Concord Records.

Ozomatli's longtime manager Amy Black-
man-Romero says the change was key for
setting up the next iteration of the Califor-
nia-based act as a band that both makes and
performs records.

“The band needs strong A&R because they
write as a committee, and a democratic one
at that,” Blackman-Romero says. “This was
the first time I had a sense that we were going
to get that support.”

“Fire Away” doesn’t attempt to re-create
the experience of an Ozomatli concert—a
dilemma that has plagued many a jam-
friendly band. “For the longest time, it was
like, ‘Do you like Ozo?' ‘Well, their album's
all right. You've got to see them live,” * vocal-
ist/multi-instrumentalist Ulises Bella says.
“We've gotten to a point where we're trying
to let that go. There's a live aspect of us and
there's a recording aspect of us, and we have
to separate the two.”

Blackman-Romero says Downtown A&R
executive Mike Howell drew up a list of top
producers that could help Ozomatli bring a
more power-driven rock sound to its mate-
rial, which ranges from funk, reggae and hip-
hop to cumbia, salsa and other traditional
Latin sounds. The group went with Tony Berg
{Pete Yorn, Aimee Mann), who gave “Fire
Away" a weightier feel but held onto
Ozomatli’s trademark: topical subject matter
set to global dance beats.

Breezy lead single “It’s Only Paper,” fea-
turing Jack Johnson, warns against overcon-
30 |
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sumption, while “Malagasy Shock” recounts
lead singer Raul Pacheco’s accidental elec-
trocution at a show in Madagascar during the
group’s work on behalf of the U.S. Depart-
ment of State as cultural ambassadors.

The most attention-grabbing track, though,
is undoubtedly “Gay Vatos in Love," about a
male couple from the streets of East Los An-
geles. “That song is our declaration of how
we feel about the issue,” Bella says. “It's scan-
dalous that we're still at a point in society
where we even question whether they deserve
the same rights.”

Ozomatli's most recent album, 2007’s
“Don’t Mess With the Dragon,” has sold
53,000 copies, according to Nielsen Sound-
Scan. (The group achieved its highest sales
total with its 1998 self-titled debut, at
280,000.) To ensure that sales of “Fire Away”
buck the downward trend, Ozomatli has
booked a number of radio and TV appear-
ances, from TNT’s “Lopez Tonight” to non-
commercial KCRW Los Angeles' “Morning
Becomes Eclectic.” Ozomatli will also tour
throughout 2010 and host and curate the
Latino Alternativo tent at this summer's
Bonnaroo festival.

In addition, the band is getting home-
town support from the L.A. Dodgers, who
will continue to use Ozomatli's recording
of “Can’t Stop the Blue” as their anthem this
baseball season. Los Angeles has also de-
clared April 23 “Ozomatli Day” in honor of
the band's community activism, which will
again extend beyond the United States when
the band visits Mongolia this summer as
cultural ambassadors.

“There’s people who are into Ozo that aren’t
into our politics, and that's OK,” Bella says.
“You can dig on Ozo on a lot of different lev-
els, and whichever one you want to focus on
is cool with us.”

IETEA 5y ROBERT THOMPSON

TOGETHER
APART

Will The New
Pornographers Be
Eclipsed By One
Of Their Own?

The presence of a starin aband
is a double-edged sword—on
one hand, the artist can provide
valuable creative input and
help draw interest. But if the
person starts to eclipse the
band, it can go from being a
group in its own right to sim-
ply a side project. That's the
dilemma facing the New
Pornographers as they prepare
to release their fifth album, “To-
gether,” May 4 on Matador in
the United States and on Last
Gang in Canada.

The band’s most prominent
member, singer/songwriter
Neko Case saw her last album,
“Middle Cyclone,"” hit No. 3 on
the Billboard 200 last year. Ac-
cording to Nielsen SoundScan,
it's sold 191,000 U.S. copies and
17,000 in Canada. But solo suc-
cess notwithstanding, Case re-
mains a part-time member of

Exploring the
dark side:
GROOVE
ARMADA

>>>GROOVY
TIMES
Having teamed with global
spirits brand Bacardi for a one-
year integrated marketing deal
in 2008, British electronic duo
Groove Armada—Andy Cato
and Tom Findlay—chose a
more traditional business
model for sixth studio album
“Black Light.” It was released
by the pair's imprint Work It
with U.K. indie licensee Cook-
ing Vinyl, which licensed the
set to international partners
including Victor Entertainment
(Japan) and OM Records
(United States).

“Black Light,” which fea-
tures Roxy Music’s Bryan Ferry

www.journal-plaza.net & vvvvw.freedowns.ﬂmet

the New Pornographers, al-
though she has outsold the
band—the group’s last album,
“Challengers” {2007), hit No.
34 on the Billboard 200, selling
109,000 copies in the States and
16,000 in Canada.

The power-pop band’s main
singer/songwriter, Carl New-
man, calls Case “a great strength
and great weakness” in the New
Pornographers. “She's this great
force in the band, but some-
times she’s not there,” he says.
“People will say, ‘Why isn't Neko
there?’ And I'll explain that's
the nature of our band.”

Case usually only appears on
the band's initial tour dates after
an album release. The group
contains up to eight members
thatinclude another part-timer,
Dan Bejar, who sings and occa-
sionally tours with the act when
not fronting his own outfit, De-
stroyer, which is signed to
Merge Records.

“Together” rocks a little
harder than its predecessor, and
in the past, Matador GM Patrick

and U.K. pop star Will Young,
debuted at No. 10 on Bill-
board’s Top Dance/Electronic
Albums chart March 20. It has
sold 5,000 copies, according
to Nielsen SoundScan. The
album entered the United
Kingdom’s Official Charts Co.
albums list at No. 26 March 7. In
Australia, the Shock Records
release hit stores Jan. 30 to
capitalize on the act’s appear-
ance at the Big Day Out tour-
ing festival.

“There’s a whole range of
influences on there, which |
think they've distilled into
their own unique sound,”
Cooking Vinyl director Rob
Collins says of the album.
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Amory says, Case and the band
appealed to “totally different”
audiences. “But as the New
Pornographers have started
making better-recorded al-
bums, containing less frenetic
music, there’s definitely been
some crossover.”

While “Challengers” focused
on elaborately arranged slower
songs, “Together” adds more
of the group’s hook-laden,
melodic guitar rock, from the
Black Sabbath-esque “Your
Hands (Together)” to Bejar's
idiosyncratically poppy “Sweet
Talk, Sweet Talk.”

Amory says Matador serviced
the Case-sung track “Crash
Years" to radio April 12, target-
ing “left-leaning tastemaker
stations” like triple A WXRT
Chicago and alternative WFNX
Boston. He says it's previously
been tough getting U.S. airplay,
but “this record is different. It's
gorgeously recorded and has the

The act wrapped a U.S.
tour March 27 at Miami’s Ultra
Music Festival, booked by
William Morris Endeavor En-
tertainment. European festi-
val appearances include Lon-
don’s Lovebox (July 16-18).
Groove Armada is managed
by London-based Angle Art-
ist Management and pub-
lished by Warner/Chappell.

—Richard Smirke

>>>PIANO MAN
Italian piano wizard/orches-
tra conductor Giovanni Allevi
is off on his travels again. Al-
levi, whose instrumental com-
positions combine classical
with a touch of jazz, tours Italy
in May and will then perform
in Korea, China, Vietnam, Thai-
land and Georgia.

“My live activity is entirely
independent of whether
there’s a record on sale,” he
says. “Thanks to Internet
word-of-mouth, | have fan
bases in various countries
and, in the case of Japan, it
was their enthusiasm which
prompted Sony to release
me there.” Sony Music Japan
released a physical edition
of “Joy” in 2008, and his cat-

low-end heft that radio wants.”

While licensing deals—in-
cluding placements of “The
Bleeding Heart Show" (from
2005’s “Twin Cinema”) ina TV
campaign for the University of
Phoenixand the title track from
2003's “The Electric Version”
inthe “Rock Band” videogame
—have helped foster new fans,
Amory and Newman agree
that more extensive touring
will be vital to increasing the
band'’s profile,

“Touring’s not the only driver,
butitis key,” Amory says. A Free
Trade Agency-booked European
tourkicks off May 19in London.
North American shows booked
through the Billions Corp. start
June 7 in Calgary, Alberta, and
run through Aug. 4.

Early promotion for “To-
gether” included releasing “Your
Hands (Together)" asa free MP3
Feb. 22 on the band's Web site,
with more than 250,000 copies

alog is available internation-
ally through digital stores.

Allevi, who started out as
the pianist for Italian rapper
Jovanotti, released his debut,
“13 Dita,” on Jovanotti's Sole-
luna label in 1997. He broke into
the Italian charts with 2005’s
“No Concept” and had further
success with 2006’s “Joy” and
last year’'s “Arena di Verona”
live album.

Gian Arnaldi, senior market-
ing director of local repertoire
for RCA at Sony Music Italy, re-
ports “a career total in Italy of
800,000 units.” Alleviis man-
aged by his wife, Nada Bern-
ardo. His publisher is Bollet-
tino Edizioni Musicali, and he’s
booked by the Milan-based
Ready to Go agency.

—Mark Worden

>>>BLUE NOTES

Australian balladeer John
Williamson has carved out a
40-year career writing songs
about his home country.
Now an all-star lineup is
paying tribute.

EMI Music Australia released
the two-disc album “The Ab-
solute Best of John William-
son: 40 Years True Blue” March

downloaded, band manager
Euvin Weeber says.

TV is also part of the equa-
tion, with the group playing
“Late Night With Jimmy Fallon”
May 5 and “Late Show With
David Letterman” June 30. “We
are also working with the folks
at ‘Rock Band’ to have the en-
tire album of ‘Together’ for
download through the Rock
Band Network [by street date],”
Weeber adds.

Newman says the new
album’s direction wasn't a re-
action to the more muted crit-
ical and retail reception for
“Challengers”; “Twin Cinema”
has sold 138,000 stateside and
20,000 in Canada.

“From the beginning, we
didn't stand a prayer, so we
just did what we wanted to
do,” Newman adds. "That at-
titude helped us become suc-
cessful, so that's what we

continue to do.”

The laws have
changed: THE NEW
PORNOGRAPHERS .

19, featuring original versions
of classics “True Blue,” “Old
Man Emu” and “Mallee Boy" as
well as covers from James
Reyne, the Waifs, Tommy Em-
manuel, Wendy Matthews and
actor Russell Crowe’s the Or-
dinary Fear of God. itincludes
anew collaboration, “Island of
Oceans,” with chart-topper
Shannon Noll.

“I’m so Aussie that | doubt
they’ll ever get me in America,”
the 64-year-old country star
says. “But I'd be happy to die
with a couple of songs [hav-
ing been] covered overseas.”

Since launching his career in
1970 ona TV talent show, Wil-
liamson has won three Aus-
tralian Recording Industry
Assn. Awards and 24 Country
Music of Australia Assn. Golden
Guitars. He’s also played the
Sydney Olympic Games’ open-
ing ceremony and sold more
than 4 million albums, accord-
ing to EMLI.

Williamson still hits the road
for 60-70 dates each year and
will play halls in Australian re-
gional centers in June. He's
booked by Artist Network Aus-
tralia; publishing is copyright
control. —Lars Brandle
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After a four-year break from releasing albums (following 2006’s “Andando”), Argentine star
Diego Torres signed a deal with a new label—Universal—and on May 10 will release his new
album, “Distinto” (Different). Breaking from traditional pop, Torres explores new territory on
the set, collaborating with the likes of alternative singer/songwriter Kevin Johansen and urban

Spanish act La Mala Rodriguez.

1 Compared with your previous albums,

which have been more pop-leaning, the
new set is very uptempo.
We wanted an album like this that had more
power overall. In looking for a new sound, |
wanted to record a power album. T had this no-
tion from the onset. The electric guitarisina
way a leading player on this album and a com-
mon thread that keeps it all together. Even the
ballads are power ballads.

2 What was your mental process as you
returned to the studio after four years?
Internally, I very much wanted to do something
new—Ilook for new horizons, new countries,
new arrangements. It took me a while until I
felt comfortable and everything began to acquire
more focus. Alot of things happened in between.
I finished a tour, I started a relationship with a
new label, my father had health problems. I felt
the need to stop. Youneed energy to getonstage,
and I justdidn't haveit. On the one hand, itwas
a breather, and on the other, it was an artistic
change, an opportunity to reinvent myself.

In the beginning, I began to write and work
on songs, and really, I wasn't getting what I
wanted until I started to encounter songs that
were more in line with what | was searching
for. There were many songs that were beauti-
ful, that I liked, but not for this album. I worked
on 35 songs for this album and we kept 10, and
I'm very confident of each of them.

3 Youspent 18 years with BMG, and later

with Sony when it acquired the label. Why
the switch to Universal?
I had a great run with Sony and I felt I com-
pleted a cycle, as much on their part as on
mine. And I took my time to begin a new cycle.
Universal offered me a project that I thought
I needed at this point in time. They offered
solid and constant development throughout
the [Latin American and U.S, Latin] region,
which is what I needed. My music is strewn
over many countries and | needed that kind
of work to continue developing my career. Re-
ally, it wasn’t so much about the business deal
per se, but about developing my music at a
regional level.
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4 Talk about the new single, “Guapa,”
which deals with guardian angels.

I wrote it in Buenos Aires with Noel Schra-
jis. And it came about in a very clear, direct
fashion. I wrote it thinking about guardian
angels, but in a more realistic, day-to-day ap-
proach, because sometimes we don't even see
the difficulties that surround us, and we need
someone beside us to get us back on track
again. That's why | told the story through one
character, to give it a more cinematic ap-
proach. And I showed that we are all our own
guardian angels, and we can save ourselves,
or save others.

5 Your mother, Lolita Torres, was a
famous movie actress, and you started
out as a TV actor. Was this a double-
edged sword?
On the one hand it helps your recognition and
popularity. But afterward, you run into a cred-
ibility issue. That's why I placed a lot of care in
how [ handled my career, and I stopped doing
TV.1didn't leave my acting aside, and I never
will—I do film. My last acting role was in an
independent movie in 2004. But I did begin to
constantly tour and perform and give a lot of
seriousness and depth to my career as a musi-
cian. I think the worst thing that can happen
to you as an artistis have people see you every-
where doing all sorts of things.

6 Perhaps your biggest regional hit is
“Color Esperanza” (from 2001's “Un
Mundo Diferente”), a song that came out
when Argentina was in arecession. It be~
came so famous it was sung in schools,
along with the national anthem.

That song exceeded all my expectations. We fhe
and co-writers Coti and Cachorro Lopez] never
thought it would provoke those reactions. But
people connect with the song's fighting spirit
and that glimmer that it offers. I find people react
toit, everywhere, in the most extraordinary ways.

I sang it in Bogota [Colombial, following the
tragedy of El Nogal [a social club bombed by left-
ist guerrilla group the Farc|. People went to the
stadium and sang it waving candles and white
flags. It was very emotional.
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ALBUMS

THE GRASCALS

The Famous Lefty Flynn’s
Producers: The Grascals
Rounder Records

Release Date: March 30
Plenty of bluegrass outfits
shred as impressively as
heavy metal groups, but few
sing about the devil more
evocatively than members of
the latter genre. Nashville's
celebrated Grascals manage
the feat on their fourth album,
“The Famous Lefty Flynn's.”
The 12-song set peaks early
with “Satan and Grandma,” a
gorgeous yet surprisingly
tender string-band ballad on
which singer/guitarist Jamie
Johnson describes his grand-
mother’s battle with Beelze-
bub using “a Bible for her
sword and shield.” Elsewhere,
the sextet appears less inter-
ested in proving itself to Black
Sabbath fans, although cross-
over aspirations circulate
throughout the album: See a
tight harmony rendition of
Tommy Boyce and Bobby
Hart's mid-'60s Monkees hit
“Last Train to Clarksville" and
a down-home collaboration
with Hank Williams Jr.on “I'm
Blue I'm Lonesome." The lat-
ter tune was co-written by
bluegrass giant Bill Monroe
and Williams' country-pioneer
dad, and that spirit of open-
eared cooperation lives on
here.—MW

CHRISTIAN SCOTT
Yesterday You Said
Tomorrow

Producers: Chris Dunn,
Christian Scott

Concord Jazz

Release Date: March 30
Today's jazz features a multi-
tude of young talents steeped
in the tradition. But few are
progressing with fresh state-
ments informed by the evolv-
ing soundscapes where pop
meets jazz. One of the raw new
seekers is 27-year-old trum-
peter Christian Scott, who
bounds ahead with his com-
pelling new album, “Yesterday
You Said Tomorrow.” The set
notonly sonically fuses the past
with the contemporary, but
alsc brings forth such dynamic
social issues as penal injustice,
cultural animosity, gay mar-
riage and abortion. (“The Roe
Effect” isan enthralling melody
played forward then backward
tointriguing effect.) One of the
album’s standouts is the open-
ing track "K.K.P.D.," an ominous
instrumental castigation of the
Ku Klux Klan-like policemen of
Scott's native New Orleans.
Matthew Stevens’ electric
guitar shards and Jamire Wil-
liams' raucous drumming pave
the way for Scott to waft his
rich trumpet musings—and
later, as the intensity develops,
incite with his reiling high
squeals. Highlights also include

tric guitar and bass.—LF

JAKOB DYLAN

Women and Country

Producer: 7-Bone Burnett
Columbia Records

Release Date: April 6

When Jakob Dylan’s name is men-
tioned, it’s difficult to ignore the elephant in the room: his
father, Bob Dylan. Much like dear old dad pre-1965, the
Wallflowers frontman favored sparse, acoustic songs on
his 2008 solo debut, “Seeing Things.” But Dylan’s newest
album, “Women and Country,” explores fuller arrange-
ments that better complement his simple but significant
lyrics. The track “Lend a Hand"” features slinky horns and
trudging percussion, urging “every young boy, woman,
every tired old man” to mind the song’s title. And on
“Everybody’s Hurting,” where faint tribal drums lead into
a country-esque chorus, guest vocalists Neko Case and
Kelly Hogan (who appear throughout the album) add
twang behind Dylan’s weathered voice. Elsewhere, songs
like “Yonder Come the Blues” and “Nothing but the
Whole Wide World” mostly rely on guitar and vocals. But
album closer “Standing Eight Count” pulls out all the
stops with layered horns and prominently featured elec-
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HOLE

Nobody’s Daughter

Producer: Michael Beinhorn
Mercury Records

Release Date: April 27

“You don't understand how dam-
aged we really are,” Courtney Love
snarls on “Nobody’s Daughter,” the title track to Hole's
first new album in nearly 12 years. Even after the long
absence from the music scene, the alt-rock outfit is still
unflinchingly intense, while frontwoman Love displays
surprising range as a songwriter. Lead single “Skinny
Little Bitch” chugs along until a breakneck climax, while
the piano-led “For Once in Your Life” offers a somber
tale of withering love. The band utilizes a large palette of
influences on “Nobody’s Daughter,” drawing upon Sonic
Youth’s noisy abandon for some tracks and the honest
lyricism of early Liz Phair for others. With three new
instrumentalists—guitarist Micko Larkin, bassist Shawn
Daily and drummer Stuart Fisher—behind her, Love
sounds as self-assured as ever, sliding over syllables and
hitting the emotional high notes. “Nobody’s Daughter”
recalls the highlights of the band’s critically acclaimed
1994 album, “Live Through This,” and shows that, as a
band, Hole is not one bit damaged.—JL

Scott’s lyrical rendering of
Thom Yorke's hopeful song
“The Eraser” and the trum-
peter’s melancholic reflection
of post-election negativity
about President Obama on
"American't."—DO

DR. DOG

Shame, Shame

Producer: Rob Schnapf
Anti-

Release Date: Apri/ 6

On its latest album, “Shame,
Shame," Philadelphia rock
band Dr. Dog combines ele-
ments of soul, “Sgt. Pepper”-
esque psychedelia and old-
fashioned rock’n'rell to highlight
darker lyrical themes not found
on previous releases. But bal-
ancing these cheery influences
with the melancholy prose
is the name of the game. The
lively accordion and clanky
piano on the song “Shadow
People” recall Bob Dylan’s 1974
country-folk single “Forever
Young,” but the cheerfulness
seems to contradict Dr. Dog
guitarist/vocalist Scott Mc-
Micken’s strained lyric: "It's the
right time for the wrong
company.” The somber track
“Someday” is brightened sig-
nificantly by a whistled melody,
coupled with a psychedelic
guitar solo that recalls George
Harrison, and “Jackie Wants a
Black Eye"” melds bright hand

claps and Sunday-morning
church organ into the contrast-
ingly sober lyric, “We're swap-
ping little pieces of our broken
little hearts.” But hope still
remains, On the title track, over
soulful slide guitar, guest
vocalist Jim James sings, “The
life that | lived seems so use-
less now/And no, | don’t regret
athing."—EC

JOHN BUTLER TRIO
April Uprising

Producer: John Butler Trio
ATO Records

Release Date: April 6

The John Butler Trio's latest
album, “April Uprising,” is the
Australian frontman’s most
radio-friendly release to date.
With a fresh lineup of backing
musicians to keep the group’s
sound evolving, the 15-song set
opens with the song “Revolu-
tion,” a downtempo rocker that
evokes feelings of a new begin-
ning. On that track, Butler deliv-
ers weighty verses witha mur-
mured hesitance punctuated
by arallying chorus (“Running
through the hopelessness and
shame, revolution already
under way"). And the single
“One Way Road" is a tire-swing
summer rock cut with a shot of
bluegrass and a little bit of Cal-
ifornia sunshine, while "Close
to You" brings a bit more
heaviness, centeringona'60s
hard-rock lick. Straddling blues

and bluegrass, the trio deliv-
ers an eclectic mix, lending a
Southern-rock feel on the
track “Don’t Wanna See Your
Face,” a Celtic flair to its
haunting “Ragged Mile” and
even featuring steel pans on
“Take Me."—CM

BARENAKED LADIES
All'in Good Time
Producer: Michael Phillip
Wojewoda

Raisin’ Records

Release Date: March 30

Barenaked Ladies’ “Allin Good
Time" is the album for fans
who wish the Canadian band
would play its music a little
straighter. The group’s first set
since the 2009 departure of
founding member Steven
Page, "All in Good Time" is a
reflective and grown-up effort,
with much of the poignancy
but few of the comedic quirks
that defined such early BNL
hits as “One Week." Frontman

| JONSI

Go

Ly, Ieolandi

Producers: various
XL Recordings
Release Date: April 6

may be on an indefinite

song’s background.—E£C

enigmatic singer Jon Thor Birgisson, better-known as
Jonsi, is filling the void with his first solo aloum, “Go.”
Having driven Sigur R6s’ music in a more poppy
direction on recent albums, Jonsi descends into pure
pop on his new collection of songs, using instrumenta-
tion ranging from harpsichords to flutes. But much of
the solo effort retains Sigur Rés’ influence. The track
“Sinking Friendships,” on which Jénsi’s calm and col-
lected vocals swell into intricate instrumentation, shares
the same low-key vibe of some songs found on the
band’s 1999 album, “Agaetis Byrjun.” And the forebod-
ing string and electric guitar arrangements of “Kolnidur”
could've easily fit onto Sigur Rés' 2005 set, “Takk . .."
But “Boy Lilikoi,” the first single from “Go,” sounds
completely different: Jénsi sings with a cheerful energy
that matches the flute chirps and cymbal crashes of the

post-rock band Sigur Ros
hiatus, but the group’s
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Ed Robertson still values a
clever turn of phrase, admit-
ting in the classic rock-tinged
song "I Have Learned” that “I
don’t think you're comfortable
until you're not.” And during a
slow waltz en“The Love We're
In,” he wonders, “Why aren't
we making the love we're in?"
The music itself also sticks to
a more mature pace, focused
on swelling, floaty choruses
and staggered backing vocals;
even rockers like “Summer-
time” allow for a restful ebb
and flow. The only track that
gives a nodto the Ladies’ nov-
elty-heavy youthis “Four Sec-
onds," a half-rapped, old-timey
polka number.—EN

JOAN
ARMATRADING

This Charming Life
Producer: Joan Armatrading
429 Records

Release Date: March 30

In 2007, Joan Armatrading got
“Into the Blues” and scored a
Grammy Award nominationin
the process. But on her newest
album, “This Charming Life,"
the veteran British artist is
rocking out at 59—more ag-
gressively than she has since
the early '80s. In a clearly ebul-
lient but still thoughtful mood,
Armatrading strides into the
new set with its title track, pon-
dering the virtues of obsessive
love amid a shimmering sonic
wall of guitars. The track “Love
Love Love™ is funkier and more
dynamic and features the first
of a series of hot guitar solos
that Armatrading (who plays
everything but drums on the
T songs) also laces into “Head-
ing Back to New York City" and
“Virtual Reality.” She channels
Eurythmics’ “Missionary Man™
on “Best Dress On" and in-
corporates a reggae feel into
“Goddess of Change,” while

L LEGEND & Cf

EDITED BY MITCHELL PETERS
(ALBUMS) AND MONICA
HERRERA (SINGLES)

CONTRIBUTORS: Erin
Clendaniel, Lindsey For
Graff, Jason Lipshutz,
Connor McKnight, Michael
Menachem, Evan J. Nabavian,
Evie Nagy, Dan Quellette.
Deborah Evans Price, Jesse
Serwer, Mikael Wood

CRITICS' CHOICE *: A new
release, regardless of chart
potential, highly recommended
for musical merit

“Promises” is arichly detailed
waltz that still brims with mus-
cular energy. The song “Cry"
and its expressions of jealousy
close “This Charming Life” on
a smooth soul-pop note, a
respite from a tough-rocking
ride that shows Armatrading
is still formidable nearly 40
yearson.—GG

AMY GRANT
Somewhere Down the Road
Producers: various

AG Productions/Sparrow
Records

Release Date: March 30
Some are new, some are clas-
sics, and some are previously
unreleased gems, but all of the
songs on Amy Grant's latest
release, "Somewhere Down
the Road," weave together into
a beautiful musical tapestry.
Grant, who first emerged as a
teenage artist, is one of an elite
group of artists to have scored
No. 1 hits in each of the past
three decades. “Somewhere
Down the Road" boasts six
new tracks, among them the
gorgeous first single “Better
Than a Hallelujah,” the achingly
poignant ballad “Unafraid” and
“Overnight.” an engaging duet
with her 17-year-old daughter
Sarah Chapman, a wonderfully
gifted vocalist in her own right.
"Third World Woman”is a raw,
emotionally riveting explo-
ration of the vast chasm be-
tween poverty and privilege,
while “Come Into My World" is
a previously unreleased cut
that's an understated master-
piece of depth and vulnerabil-
ity. The title track is a Grant
classic that provides a perfect
centerpiece for this collection
of songs about life’s journey—
and listeners are all the better
for her sharing this emotional
road map.—DEP

REDIIS |

PICK »: A new release predicted
to hit the top half of the chart in
the corresponding format

All albums commercially
available in the United States are
eligible. S bum review
copies to Mitchell Peters at
Billboard, 5055 Wilshire Blvd..
Seventh Floor, Los Angeles, CA
90036 and singles review copies
to Monica Herrera at Billboard,
770 Broadway, Seventh Floor,
New York, N.Y. 10003, or to the
writers in the appropriate
bureaus

Alex Da Kid

ADELITAS WAY
Last Stand (3:44)
Producer: Johnny K

EVIEWS-

SINGLES

Writers: R. DeJesus, B. Howes
Publishers: Duran Lang/WE
Music (ASCAP), High Buck
Publishing/EMI, Blackwood
Music (SOCAN/BMI)

Virgin

Las Vegas band Adelitas Way
has all the makings of a great
pop/rock songin “Last Stand.”
It's led by singer Rick DeJesus,
whaose ambitious, roaring vo-
cals could rival that of Chris
Daughtry. They weave in and
out of reflective verses and an
anthemic chorus, where DeJe-
sus sings, “I need a second
chance/'Cause | want to make
it about you/I'm making my last
stand.” The lyrical urgency is
amplified by angst-filled drums
and an emotional solo by gui-
tarist Creighton Bibbs. Pro-
ducer Johnny K (Disturbed,
Plain White T's) has structured
a solid range of material for the
act's self-titled album, and the
band’s 2009 breakthrough sin-
gle, the explosive “Invincible,”
reached No. 6 on Billboard’s
Mainstream Rock Songs chart,
“Last Stand" is more than
capable of directing further
mainstream attention toward
Adelitas’ way.—MM

NICKI MINAJ
FEATURING SEAN
GARRETT

Massive Attack (3:13)
Producer: Alex Da Kid
Writers: O. Maraj, S. Garrett,

Publishers: various

Young Money/Cash Money/
Universal Motown

With her quirky sexual presen-
tation and penchant for mak-
ing odd faces, Nicki Mingj is one
of the most visually distinctive
rappers to come along in years.
It figures, then, that discussion
of her debut single, “Massive
Attack,” would take a back seat
to its Hype Williams-directed,
B-movie-inspired video. Con-
sidering the hype Minaj has
generated through mixtapes,
cameos and her co-starring
role in Lil Wayne's Young
Money project, “Massive At-
tack” is a fairly anticlimactic
coming-out song. Sure, her
sassy one-liners are as enter-
taining as always. But Sean
Garrett and Alex Da Kid's
chaotic beat—which evokes
latter-day Timbaland with its
bouncy, screechy Euro-club
synths and jumpy drums—
doesn’t suit her mental-patient
delivery nearly as well as, say,
Kane Beatz’ simpler track for
Young Money's “Bedrock"—JS

THE GASLIGHT
ANTHEM

American Slang (4:36)
Producer: Ted Hutt

Writer: The Gaslight Anthem
Publisher: Little Eden Music
(ASCAP)

SideOneDummy

It's probably fair to describe the

LADY GAGA

Alejandro (4:34)

Producers: RedOne, Lady Gaga
Writers: N. Khayat, SG. Germanotta
Streamline/Kon Live/Cherrytree/
Interscope

Lady Gaga gives her former lovers the send-off on
“Alejandro”—and what a send-off it is. The 24-year-old
pop star’s third single from “The Fame Monster” opens
with a weeping violin, as a distressed Gaga sings: “I
know that we are young, and | know that you may love
me/But | just can’t be with you like this anymore,
Alejandro.” Before her Latin love interest has the
chance to protest, the track swells with a romping,
stomping Euro-pop beat, not unlike that of Ace of
Base’s “Don’t Turn Around.” Gaga bids her ex-lovers
farewell with a pre-chorus that’s full of moxie: “You
know that | love you, boy/Hot like Mexico, rejoice!/At
this point I've got to choose/Nothing to lose.” By the
song’s end, Alejandro, Fernando and Roberto aren’t the
only ones sent packing—the listener is dancing out
right behind them.—LF

BIG BOI FEATURING CUTTY
Shutterbugg (3:30)

Producers: Scott Storch, Big Boi
Writers: various

Publishers: various

Island Def Jam

“Shutterbugg”—Big Boi's new single from his (finally) soon-
to-be-released “Sir Luscious Left Foot: The Son of Chico
Dusty”—satisfies both his core audience and mainstream
hip-hop fans. Over a '70s electro-funk beat with crashing
claps and stuttering synths, the Atlanta rapper notes his
intent to reach a broad base: “I'm Sgt. Slaughter, | keep my
shit cooked to order/In order to satisfy my people in
Georgia and 'cross the water.” “Shutterbugg” also marks the
triumphant return of producer Scott Storch, who merges
Big Boi’s Southern drawl and rapid-fire staccato flow with
the current dance vogue. The song’s hook and bridge chan-
nel not so much T-Pain as Roger Troutman, utilizing what
sounds more like a vocoder than Auto-Tune for full retro
effect. With its mesmerizing rhymes and dancefloor lean,
“Shutterbugg” has the potential to join the pantheon of hits
in the OutKast discography.—£JN

Gaslight Anthem as Genera-
tion Y's closest thing to Bruce
Springsteen, The Americana-
inspired, fellow New Jersey
band’s lyrics are brimming with
a Boss-like mentality, as they're
wrought with references to
sailor tattoos, high-top sneak-
ers and classic cars. “American
Slang,” the title track from the
band’s forthcoming third al-
bum, is as charming as 2008's
“The '59 Sound.” Despite a
pounding drumbeat that offers

little in the way of variety,
frontman Brian Fallon's gravel-
throated vocals shine, “The
fortunes came for the richer
men/While we're left with gal-
lows, waiting for us liars to
come down and hang,” he
sings over a bed of twangy, lo-
figuitars and a rollicking main
riff. "American Slang” might
not be as hard-hitting as past
singles, but it's just as accessi-
ble for rock fans who've seen
hard times.—EL
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The Soprano

Opera Star Renée Fleming Covers Muse, The Mars Volta On ‘Dark Hope’

piece on “Dark Hope,
bum, features unusual, alm
chant-like ha

ic and strange.”
on isn't an

baroque oratorio. It's “With Twilight As

Guide," a bitof dark ambience from prog-
rock band the Mars Volta. And along with
h Cab for Cutie, Mu -
cade Fire and six other decidedly nonclas-
album is an adventurous,

songs by D

sical acts,
from arguably the
st living soprano.
Hope" (June 8) is the brainchild
fensch and Cliff Burnstein,
s of management company Q
1e, which counts Def Leppard and
Metallica as career-lon, /
been seeking a cla Ily trained
ser to breathe new life into modern ma-
ot quite ver but a diffe
take on great songwriting that could have
international appeal. He ed out to
Fleming through a lor
an Chr

chair fter seeing her

glamorous image on a bus side promoting
a new Metropol

the French opera “Thai

Ten man:
GEORGE STRAIT

-
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1 Opera production of

But why would a full-fledged opera diva
want to get down and dirty in the troubled
minds of modern youth? As the world's go-

tar, Fleming regularly si

daniris named after
booked for international
opera productions

her, and sh

through the next sev-

eral years, The classical star has also sold

900,000 units, according en Sound-

Scan. However, projects like 2005's jazz

and folk collection “Haunted Heart” and

lastyear's performance on Elvis Costello’s

“Spectacle” program on the Sundance
Channel showed Fleming’s interests

just limited to her native
“The whole idea sounded very
rtain point you have to go with

[ just thought this could be

, a learning experience.

enuinely surprised

producer David Kahne range from the in-

spirational procl

“Oxy " to the de
e Fire

ations of Willy Mason’
perate entreatie
Intervention,” which feature:
Fleming's teenage daughters on back-
ground vocals. But “Dark Hope" also p

, which Decca is
I'he first single, Muse's “Endlessly,” is
at radio now with a mu video in the

s that will be serviced to mc

lubs and retailers
Nordstrom). Extensive TV advertisin
planned for the w
jor retail chains ar

Breaking
the mold:
RENEE

ek of release, FLEMING

-al music is bringing in a younger aud
ence—ifthat of this—then that's
abonus,” Decca's

Early buzz on classi
about Fleming'’s rede
has been less than kind. However,

e naysayers. “It's

important for an artist 1
to do pr s that are very dif-
ferent from what they nor-
mally do at a time in their
areer when they feel very
secure. Nothing is go-
ing to happen to her
classical music
reer. Twenty-five

f perform-
ing at the highest
level don’t go away
because y

that a handful of
people tak

Mensch i
frank.

ption to."
even more
I don’t care what any
onesa 'sa great record.

George Strait reaches a historic Billboard chart milestone, collecting a top 10 hit on Hot Country
Songs for an unprecedented 30th consecutive year. The Country Music Hall of Famer’s “T Gotta Get
to You” rises 12-9 on the radio airplay list. § No artist in the history of any Billboard chart has pre-
viously linked such a lengthy chain of top 10s. Strait initially landed in the Hot Country Songs top
10 with his first chart entry, “Unwound,” in 1981. § The RIAA has certified Strait as the 12th-best-

selling artist in U.S. history, with career album sales of 68.5 million. His current set, “Twang,” has
sold 553,000 copies since its release last August, according to Nielsen SoundScan. § “It just con-

tinues to be one heck of a ride that I'm enjoying every minute of,” Strait said in a pres
“Long live country musi
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Double
Take

Broadway’s Laura Bell
Bundy Aches, Shakes
On Album Debut

With the help of two concurrent videos, a coveted
performance slot on the Academy of Country Music
Awards (April 18) and a strong gay following, Laura
Bell Bundy looks to make the leap from Broadway
vet to country music star. Her April 13 Mercury
Records debut, “Achin’ and Shakin’,” is a concept
record featuring six sultry ballads on the “Achin’ ”
side and six feisty uptempos on the “Shakin’ " set.
Bundy's debut release is also part of Universal
Music Group’s Velocity program, with a suggested
retail price of $10.

Spun off from the “Shakin’ " half, lead single
“Giddy On Up”is No. 38 on Billboard's Hot Coun-
try Songs chart and No. 43 on Hot Dance Club
Songs. Bundy's “Giddy"” ACM performance will be
available on iTunes after the awards show.

To further promote Bundy’s concept album, the
label has issued two videos. UMG Nashville sen-
ior VP of artist development and marketing Jason
Owen says the “Giddy" video “has been the No. 1
most-streamed video since we launched it, beat-
ing Taylor [Swift] and Carrie [Underwood].” Just
released is the video for “Drop On By," a song from
the “Achin’ " collection.

CMT senior VP of music strategy Jay Frank says
the “Giddy On Up” video “forces you to stop and
not only stare, but watch it again and again. We've
been getting alot of multiple views because people

want to learn the dance at the end. There hasn't
been a good [country] dance video in quite a while.”
CMT premiered the “Drop” video April 12, and it
debuted at No. 1 the following day on CMT.com.

Bundy, who co-wrote all but one song on the
project, is a Broadway alum whose credits include
“Hairspray” and thelead in “Legally Blonde—The
Musical.” The album’s dual concept was inspired
by her writing sessions.

“I was writing these slow, sexy ballads like a coun-
try Norah Jones,” Bundy says, “but | was also writ-
ing things I could dance to and do a fun live show
with. I had a country music band in New York be-
fore I ever did my first Broadway show.”

On street date, Bundy made an in-store appear-
ance at the Walmart in her hometown of Lexing-
ton, Ky. Upcoming media spots include “"Good
Morning America,” “The View” and “The Tonight
Show With Jay Leno.” Such entertainment blogs

A NEW VOICE

Bachata music, a Dominican style
characterized by guitars and melan-
choly troubadours, is enjoying a
resurgence on Latin radio thanks to
New York-based acts like Aventura
that integrate modern themes and
urban influences. Now a new voice
is chiming in: J Martin.

Martin hit No.1on Billboard’s Trop-
ical airplay chart with “Intentalo,”
featuring urban artist Magic Juan.
Co-written by Martin and songwriter
Francis Bencosme, the songisNo. 3
this week with airplay driven by spins
in Puerto Rico, Miami and New York,
where J Martin (aka Martin Espinal)
was born and now lives after being
raised in the Dominican Republic.

A partnership with Magic Juanto
release Martin’s debut album, “Para
Ti,” fell through last year. So the
album—produced by Matetraxx—is
slated for release in the next two

months on Miggs Acosta’s El Movi-
miento label.

Following a recent run of TV ap-
pearances on Univision talk shows,
Martin will next open for tropical star
Hector “El Torito” Acosta at the Ar-
mory in New York’s Washington
Heights neighborhood and perform
on a boat cruise sponsored by trop-
ical WSKQ (Mega 97.9) New York.
Earlier performances include a Valen-
tine’s Day concert at Madison Square
Garden with Latin stars Marco Anto-
nio Solis and Myriam Hernandez.

Acosta (who is Martin's cousin)
says the next step is to promote “In-
tentalo” on Latin pop and rhythm
stations. “I'd like to get a more up-
beat version of the song because a
ballad is tough for DJs to mix,” he
says. “We’re small, but little by lit-
tle we're trying to put Martin out
there.” —Ayala Ben-Yehuda

Kicky: LAURA
BELL BUNDY

as Perez Hilton’s are also being targeted. “Laura
has a broad range of fans,” Owen says. “She ap-
peals to young girls 10-17 and also has an enor-
mous gay following.”

Having wrapped a series of gay club shows in
New York, Los Angeles and Nashville, Bundy is
slated to hit similar venues in Chicago and Atlanta.
“These dates are sometimes advertised and some-
times not," Owen says. "Broadway has a huge gay
audience, so some of those fans were already at-
tached. But I don't think you find that [gay appeal|
with any of the younger country stars.”

In addition to distributing free download vouch-
ers at the clubs, dance versions of every song on
the “Shakin' " set are available. As is another pro-
motional item on Bundy's Web site: men's under-
wear branded with “giddy on up” on the front and
“giddy on out” on the back. Owen says, “Those have
been enormously popular.” e

Making inroads:
JMARTIN
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#'Getting ready:

ROSCOE DASH

SEIZE
THE DAY

When Roscoe Dash heard “All the Way
Turnt Up” on hometown Atlanta group
Travis Porter’s “I'm a Differenter” mix-
tape last summer, his initial reaction
was, “What the hell is going on?”

That’s because “All the Way” was
asong Dash had created. He bought
the Vibe Beats production from
Soundclick.com and wrote lyrics for
it. But on the mixtape, Dash was
credited only as a featured guest.

The rapper—born Jeffrey Johnson
Jr.—has since turned a negative into
a positive. He was able to reclaim the
song and add a Soulja Boy Tell'Em
cameo. Now the 20-year-old Dashis
signed to MMI/Musicline/Zone 4/In-
terscope and has a debut album,
“Ready Set Go!,” slated for June 1.

Aside from “All the Way Turnt Up,”
which hit No. 46 on the Billboard Hot
100 and No. 18 on Hot R&B/Hip-Hop
Songs, the album includes the moti-
vational track “All | Know”; “Pop a
Bottle,” featuring Young Jeezy; and
an as-yet-untitled song with Chris
Brown. Second single “Show Out”
moves 83-74 on Hot R&B/Hip-Hop
Songs. A video was shot this week
and will premiere next month.

Recalling the hijacking of his song,
Dash says, “On the way to the club
one night, [Travis Porter member]
Strap heard the song and said, ‘l want
to get on that.’ | took myself out of
the second and third verses and put
them on the song. But when they re-
leased the song last August under
their name and on their mixtape,
everyone thought it was their record.”

Known then as ATL, Dash ap-
proached Travis Porter about the
mixup. He was told it was a typo and
would be corrected in the next batch
of mixtapes. On the brink of signing to
the group’s Porter House label, Dash
decided to seek outside guidance.

Infall 2009, he met party promoter
L.A.Da Boomman, who signed him to
his MMI (Making Moves Inc.) produc-
tion company. From there, Dash
teamed with Music Line Group, headed
by Anthony “TA” Tate. Producer Polow
Da Don then signed Dash to his Inter-
scope-distributed Zone 4 label.

Now on the other side of his rocky
start, Dash doesn’t harbor any ill
feelings toward Travis Porter. “I just
wanted my recognition,” he says. “I
had to do what | had to do to make
sure | didn’t miss my blessing.”

—Mariel Concepcion
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For ad placement in print and online call Jeff Serrette 800-223-7524/jserrette@billboard.com

MARKETPLACE

HELP WANTED

REAL ESTATE

TourExchange

m————
A Concert Brokerage House

GENERAL MANAGER

A broadcast company in an Atlantic market is seeking a
seasoned General Manager with a proven track record of
success to take a cluster of well positioned radio stations
to the next level of revenue, programming, public service,
and profitability. Individual must protect the license at all
times and have a clear understanding of all aspects of the
radio station from best business practices and expense
control to the development of revenue and ratings. Prior
experience as a radio General Manager is required. Please
email resumes to: ssmith@nasrecruitment.com & indicate
“NAS Confidential Reply # 4RA83" in subject line. EOE

T-SHIRTS

BACKSTAGE
FASHION

Worldwide Distributors of Licensed:

ROCK & NOVELTY T-SHIRTS,
STICKERS, PATCHES, FLAGS & MORE!
Check out our website catalog:

Ww. backstage-fashion.com
or call for a free price list/flyer (dealers only):

800-644-ROCK

(outside the U.S. - 928-443-0100)

Nashville Tennessee

Distinctive gated entrance enhances this 2 acre work of
art. Exquisite architectural details include: Towering
ceilings, French limestone floors, custom built-ins and
millwork and exceptional entertaining spaces!
Aggregate patio and stacked stone walls embellish a
mature landscaping and private backyard. Minutes to
music row, downtown, and the airport. Offered at
$1,575,000 Furnished or make offer for unfurnished.
Paul L. Riggan/Parks Properties
Toll Free: 877-374-1927 Mobile: 615-397-9191

GRAND CHATEAU

Extraordinary mansion, freestanding. 41° wide 73’

deep. Museum quality exquisite original details. Superb
light. High ceilings. Multiple fireplaces. 3,400 feet of
outdoor space. Contact Diane Abrams, Brown Harris

Stevens, 212-588-5605
dabrams@bhsusa.com

WANTED TO BUY

BUYING RECORD & CD COLLECTIONS
PRIVATE COLLECTIONS - RADIO STATIONS -

DJ RECORD POOLS

21ST CENTURY MUSIC
TOLL FREE 1-800-846-9501
E-MAIL: sales@21centurymusic.com

John M. Jabra, President
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GO« DVD « PRINTING « PACKAGING

CRYSTALCLEAR
;ﬂu GROUP » st Meta o Crary
- . 6 . L)
1000 1!;)00
BEISY  RERY
D= DVDS
ONLY NLY
$870! 990!

WWW.CRYSTALCLEARCDS.COM

CALL US TODAY AND
ASK ABOUT THE
BILLBOARD CLASSIFIEDS
INTRODUCTORY OFFER
FOR NEW ADVERTISERS!
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A WEEKLY ROUNDUP
OF NOTABLE CHART
ACHIEVEMENTS

WELCOME BACK

BLUES ‘GREAT’

NEARTBREAK On UIMgL
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>>Perhaps best-known for its jolly
2008 reinvention of “The 12 Days
of Christmas,” Straight No Chaser
debuts on Adult Contemporary
with a cover of Queen’s “You're
My Best Friend." The bow marks
the first Queen remake to reach
the chart since the group revived
its own “Somebody to Love"
with George Michael (No.42) in
1993. In Queen'’s sole other
appearance on the list, “Crazy

Little Thing Called Love”
reached No. 17 in 1980.

>>George Strait isn't the only
country legend making chart
news this week (see story, page
34). Loretta Lynn draws her first
ink on the Top Country Albums
tally since 2004, expanding her
career span on the list to 46
years and three months.

Read Chart Beat
C every week at
billboard.com/chartbeat.

Billbeard.

Bieber’s Back, Slash Succeeds, Madonna Returns

Justin Bieber scoots back to No. 1 on the
Billboard 200 with “My World 2.0." The
album shifts 102,000 copies (down 65%)
in its third week on the chart. He bumps
Usher’s “Raymond v Raymond” 2-1 with
92,000 (down 72%). Bieber'sand Usher’s

large declines are expected, as last week's

chartexperienced an overall gain insales
thanks to Easter shopping. This week,
without a holiday to help drive sales, the
market takes a dive—album sales are off
23% compared with last week.

It's been rare lately to see a solo male
pop singer like Bieber, who's firmly a
top 40 radio artist, reach No. 1 on the
Billboard 200, much less rack multiple

While we’ve had many solo male
artists hit the top in recent years, we sel-
dom see a core top 40 act that doesn't
also notch Mainstream R&B/Hip-Hop
hits. Usher and Justin Timberlake,
for example, are both R&B hitmakers
Josh Groban and Michael Bublé may
be pop artists, but they
aren’t top 40 core acts

they're still AC-leaning
traditional pop vocalists.

OverThe
Counter

tarist Slash, with his self-titled album
starting with 60,000. It's the former
Guns N' Roses and Velvet Revolver
member’s first solo effort, although he
has help from some famous friends.
The album is 2 Santana-like release,
where each track boasts guest vocals
from a familiar artist—
from Fergie, Avenged
Sevenfold’s M. Shad-
ows and Kid Rock to

And while Rod Stewart KEITH Ozzy Osbourne, Dave
and Neil Diamond have ~ CAULFIELD Grohl and Maroon 5’s
claimed No. 1s in recent » 5’ Adam Levine.

years, neither artist has = Slash's set, released on

been relevant to top 40
radio for quite some time.

Another way to look at
the Bieber phenomenon: There justaren’t
a lot of solo male core top 40 artists who
find high-charting success on the Bill-
board 200.

This week on the Mainstream Top 40
chart, of the lead male artists on the tally
who have never had a hit on Mainstream
R&B/Hip-Hop, only three have had No.
1s on the Billboard 200: Bieber, Rob
Thomas and John Mayer. And you
could make a case that the latter two are
more closely aligned with the Adult Top
40 format than Mainstream Top 40.

GUITAR HERO: The Billboard 200's

the artist's own Dik Hayd
label through EMI Label
EMI
Music Marketing something to crow

Services, gives

about: The company owns three of the
top five albums on the Billboard 200 for
the first time since 2004. Slash’s album
joins Lady Antebellum’s Capitol
Nashville set “Need You Now" at No. 4
with 57,000 {down 34%) and Capitol's
“Now 33" compilation at No. 5 with
53,000 (down 579%).

The last time EMM had three al-
bums in the top five was on the April
24, 2004, chart, when “Now 15" (No.
2, Capitol), Janet Jackson’s “Damita
Jo" (No. 3, Virgin/Capitol) and Norah
Jones’ “Feels Like Home” (No. 5, Blue

LEADING LADY: The second and final
debut in the Billboard 200 top 10 be-
longs to Madonna at No. 10 with “Sticky
& Sweet Tour” (28,000). It's the Queen
of Pop's 19th top 10 set and her third
live release. With 19 top 10 albums, the
star ties with Bob Dylan for sixth place
among artists with the most top 10s in
the chart’s 54-year history. Ahead of
them are the Rolling Stones (with 36),
Frank Sinatra (33), the Beatles and
Barbra Streisand (both with 30) and
Elvis Presley (27).

“Sticky" is
sport the Live Nation imprint on the Bill-
board charts, as the diva departed her
Warner Bros. home after last fall's “Cel-

s Madonna's first album to

ebration” was released. However, Ma-
donna is back in the building
temporarily—as she struck a deal with
Warner for the label to release “Sticky.”

On our album charts, the “Sticky”
set’s ranking combines sales of its
CD/DVD set and digital audio-only
counterparts, On the Top Music Video
Sales chart (see page 40), the video-only
Blu-ray edition of “Sticky” tops the tally
with 5,000.

It's Madonna’s ninth No. 1 on that

at least

chart, extending her lead as the soloist
with the most toppers in the 25-year
history of the chart. Among all acts,
only Bill & Gloria Gaither have more,

weeks in the penthouse, highestdebut arrives at No. 3 from gui-  Note) reigned. with 15 No. 1s. e
. N
IVIaI I(et \A,at(ll1 A Weekly National Music Sales Report " nielsen
Weekly Unit Sales Year-To-Date e : an
DIGITAL DIGITAL
ALBUMS ALBUMS* TRACKS 2009 ) CHANGE 2009 210 CHANGE
This Week 5,278,000 1,508,000 22,369,000 OVERALL UNIT SALES YEAR-TO-DATE SALES BY ALBUM CATEGORY
Last Week 6,844,000 1,563,000 22,679,000  Albums 96,861,000 87.233,000 -9.9%  (urrent 52,744,000 48,978,000 71%
e 22.9% 35% .49  Diital Tads 339,356,000 334,746,000 1A% Catalog 44717000 38256000  -13.3%
This Week Last Year 7837000 1,499,000 23,995,000  SoreSigles 95,000 8420005 38:5%, [ Cabos 32078000 29713000  -9.2%
Total 436,609,000 422,521,000  -3.2%
(hange -32.7% 0.6% -6.8% . s
e, TS Alburms w/TEA 130,796,600 120,707,600  -7.7%

Weekly Album Sales million Units)

Inc alent alby

(TEA) with 10 track do

CURRENT ALBUM SALES

30
09 52.7 million
o DIGITAL TRACKS SALES %50 W6~
'09 339.4 million )
20 - 2010 ey 334 7 million’ CATALOG ALBUM SALES
09 44.1 million )
15
gt 383 million ]
10 SALES BY ALBUM FORMAT
W () 75895000 63175000 -16.8%
5 5.3M Digital 20,332,000 23,352,000  14.9%
vinyl 613,000 696,000  13.5%
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SALES DATA
COMPILED BY

Title

Glee: Season One: The Music Volume 1 @

Lady Antebellum Il

What We Want, What We Get

Batlle Studies

Kiss And Tell @
Wide Open I
Ocean Eyes -
Tonight
The Blueprint 3 .
Bang! Pow! Boom!
1§

Funhouse

Only By The Night

STRONGER withEach Tear

Glee: Season One: The Music Volume 2 @

1 Got Your Counlry Right Here

Contra

Haywire

Alice In Wonderland: Almost Alice

Leave This Tovn M

The Resistance

Timbaland Presents Shock Value Il

The Love & War Masterpeace

Dear Agony

The Sound Of Madness

Relapse

NOwW 32

For Your Entertainment

Until The Whole World Hears @

Crazy Heart

Somewhere Down The Road

American VI: Ain't No Grave

The Script

Doin’ My Thing

Smoke & Mirrors

Number Ones |

Twilight B

The State Vs. Radric Davis

WOW Gospel 2010

Man On The Moon: The End Of Day

My Best Days

Sex Therapy: The Session

Wolfgang Amadeus Phoenix

Radio Disney Jams 12

Here Lies Love

Keep On Loving You o

All In One

ARTIST Title 5 E ARTIST
IMPRINT & SUMBER | DISTAIBUTING LABEL (PRICE) IMBRINT & NUMBER ! DISTAIBUTING LABEL (PRICE)
JUBTIN‘S‘:EBER 5 My World 2.0 NSOﬁLEVNmAﬁgBOMM‘EEPﬁETHE SCENE
USHER JASON ALDEAN
LAPACELIVE 61552106 (1258 Raymond V Raymond . 18.52)
H TY
:KLNAIVSD 31433 98 Slash 3 "“e l;::v-hszz:::l‘ J| UNIVERSAL REPUBLIC D13141*/UMRG {10.98)
Y ad, TOBYMAC
\l.-ﬂAP‘ﬁJ &”IEEE LL!:‘&&- Need You Now Ml frontwoman Jones, FQREFRONT 26371 (12,98 &
VARIOUS ARTISTS NOW 33 smashes onto the JAY-Z .
UNMERSAL/EMUSONY MUSK 098IQ/CAPITOL {12.88) dh!l "im 23 om l_ROC NATAON 520856 /4G (18.98) #
i R INSANE CLOWN POSSE
Mg;Nu!vE::1| <) Still Standing It's the follow-up to PEYCHOPATHIC 4102 (12.98) &
LADY GAGA The Fame [l “100 Days, 100 SOUNDTRACK
STAEAMUNE/KONLIVECHERRYTAEENTERSCOPE 011655*/)GA (12.98) el Nights,” which 20TH CENTURY FOX TWICOLLMBIA S4280/S0NY MUSIC (11.98)
JUSTIN BIEBER LADY ANTEBELLUM
SCHOOLBOYRAYMOND BRAUNISLAND 01471810 (5.9} My World () B :“II‘:’ at No. 194, CAPITOL WASHYLLE 03205 (12.68)
ERYKAH BADU NEW AMERYKAH: Part Two: Return Of The Ankh ut has sold 2 DAVE BARNES
CONTROL TREAQUNERSAL MOTOWN 014523*/UNAG {13.58) cumulative 108,000 HAZDA & TIE 83082 (9.92)
MADONNA copies. o JOHN MAYER
LIVE NATHON 521138 WAANER BA0S. (21.58 CD/OVD) @ Sticky & Swes! Tour ’ o0l & COLUMSU 53067*/SONY MUSIC {13.58)
LUDACRIS 1 PINK
OTPIDEF JAM 0140064 A0M0 (13.98) Battle Of The Sexes & LAFACE 36758446 (13.98)
JAKOB DYLAN | KINGS OF LEON
COLUMBIA S0524/S0NY MUSIC (11.52) Women + Country . n ACA 32712RMG (13.98)
Ea T s The END. B BRI L0 P oz 1350
ACK SOUNDTRACK
ﬁﬁﬁ'f“‘s'wf‘e ﬁszg::lsw. {11.9¢) Freight-Train The Sigus Rés singer RS 2074 CEATURY FOX TVICOLUMBIA 61705 /SOHY MUSIC (11.92)
SHARON JONES  THE DAP KNGS Lo o raraway | ] ctswin e 4 - [ creTcHen wison
KESHA second solo effort : VAMPIRE WEEKEND
XEMOSABEACA 403HRNE (11.98) Animal (15,000), following 92, 00 REY . 2o (14.8)
B T e 1an (O sorsen” G g [ vosr o
LADY GAGA p SOUNDTRACK
STREAMUNEKONLIVE/CHERRY THEEIKTERSCOPE 013672°/)6A (10.98) The Fame Monster (EP) L with Alex Somers, 4“ BUEHA W 5 16R/WALT DISKEY (18.98)
SADE i which peaked at DAUGHTRY
z,:g:;;;x;:;;&’w Soldier Of Love Il No. 13 on Heat- 7 1FCA 53744RMG {18.98) &
ROAH/BIGGER PICTUREMMOME GRONWATLANTIC 51633146 (13.98) The Foundation Ml seekers Albums fast L i HELILI 3 521130° 'WASNEA BAOS. {1898} @
RIHANNA year. TIMBALAND
SRPYDEF JAM 013736A0UMS [18.98) Rated R M 8 MOSLEY/BLACKGSOUNIANT
JIMI HENDRIX RAHEEM DEVAUGHN
EXPERIENCE HENDROCLEGALY £4056%/SONY MUSIC (11.98) Valleys Of Neptune . E 40 122BLUIVE $585002G {17.98)
JO_NS' Go As mentioned last 77 ERE.‘}K‘ING BE_NJAMIN
i).fé“@.&‘e“f BUBLE i week, this te 2&2&2&3&?& =
14IMEPRISE S207IAWARNER BACS, {18.98) @ Crazy Love “‘e l.m $5 stil % ATLANTIC 519244/AG {18 88}
LIL WAYNE at Family Christian 7 EMINEM
CASH MONEY/UNIVERSAL MOTOWN 012737/UMRG {13 98} Rebirth Stores. This issue, L WEB/SHADY/AFTERMATI/INTERSCOPE 012803 GA [13.98)
Iu‘!t?nR[ nszx{'x?;a ® Featless | ::;2::’::2‘ aln:n 68 Kﬁﬁ'ggi ﬁ:s;lssvl?snm MUSIC (18.58)
|| SHE & HIM . ADAM LAMBERT
MERGE 354* {15.58) Volume Two Pop Catalog. On 65 1QRGA 54801/RUG {13.98)
INDTRACK 2 that list, it replaces CASTING CROWNS
?:'?slz,zoz?ar uu‘;:m ) Alvin And The Chipmunks: The Squeakauel @ the nr!viousg; 115 BEAGH STREET/RELNION 10135'SONY MUSIC (11.98)
GORILLAZ " e Chri SOUNDTRACK
VRRGIN 27547/CAPITOL {12 98) & Plastic Beach ;‘m:!v.uasl' (ht,'; FOXFOX SEARCHLIGHT §134/NEW WEST {17 98)
omlin’s “See i
MIRND LAMBERT Revolution @ 8 Morning,” which ,.A.;A ;ﬁ“ﬁ:{f 5 G3GIVSMRRO
TREY SONGZ 1 DRAKE
SONE SOOK/ATLANTIC S1B794/AG (18.98) neaw . 'am 0" 'M (mn YOUNG MOKEY/CASH MONEY/UNIVERSAL MOTOWN D13458/UMRG (9 98|
SRR hac s st 1.8 Broken Bells 56} prr i TN
AN BOYLE JOHNNY CASH
i:‘l)s‘l,DAU“BgWE‘Z“SDV\ MUSIC (11.98) | Dreamed A Dream . "'e zm:g;;‘ wasi ANERICANALOST HIGHWAY D13594* UMGN {11.98)
ressue weel
eulllﬁllf Ksuvﬁs].‘ w The Element Of Freedom Il with bonus tracks LR:'»'ZLWW MUSK: {12.98)
7| CARRIE UNDERWOOD and a VD LUKE BRYAN
AHARISTA NASHVILLE 459231SMN (12.88) Playon u 1,143%) Ih(::d CAPITOL RASHYALE 65853 (18.58)
= = 3 ¥ LIFEH E
j\?ﬂ?ﬂm?z%lfagmo April Uprising and the rest of GEFFEN uggss’m (12.98)
METH/GHOST/RAE Psychopathi MICHAEL JACKSON
WU-TANGDEF JAM D13851/00M6 (13.98) w Re(om had in ;JJO:‘;’;‘:!‘BI‘:\;:)(‘(:V'?L-: i {14.98)
Save Me, San Francisco :u(law "hm ':w SUMMIT/CHOP SHOP/ATLANTIC 515823*/A6 (1£.98) &
TR GUCCI MANE
OverAnd Underneath 38 g peppyary, BRICK SALADIASYLUM 526540 WARKER BAOS. [18.58}
JASON DERULO VARIOUS ARTISTS
BELUGA HEIGHTS 519657/ WARNER BROS. (10.58) Jason Derulo WORD-CURB/EN CME/VERITY 624420LG {14.98)
YOUNG MONEY i ’ KID CUDI
CASH MONEY/UNIVERSAL MOTOWN 015788/UMRG {13.08} We Are YOU"g Monw 9 ] DREAM 00/G.0.0.0./UNNERSAL MOTOWN [13195*/UMRG (13.98) @
alAcmALR 142 130 Dark Horse | B 1R it s (1130
EASTON CORBIN 3 ROBIN THICKE
MERCURY NASHVILLE D13644/UMBN {10.98) Easton Corbin . 97 S STAR TRAKINTERSOOPE 013708104 {13 88}
DR. DO Two performances PHOENIX
ANTI- B7054*/FPITAPH {16 98} Shame, Shame s m:‘nms LOYAL 25761
A A I
:FITAE&!?’:E; NG (13.98) Midnight Souvenirs episode of ABC's y,?n,’ggs"néﬁtns;:.s
SOUNDTRACK 3 “Daning With the DAVID BYRNE & FATBOY SLIM
SUMMIT/CHOP SHOPJATLANTIC £19421*/AG [18.58) The Twl"gh' saga' New Moon . . sta's" MS‘ me JCH 52229R'WARNER BROS. (19.98) &
:fal;’lEclxz:ss'Lu (18.68) Another Round i“:u": VI:I::ISZOT;S STARSTRUCK MI100/VALDSY {18 98} &
BLAKE SHELTON - KAREN CLARK-SHEARD
HEPRISEWARNER BROS. [NASKVILLE} 522642/ WHN (£.58) Hillbilly Bone (EP) sales week, that KAREW 03756 (17.58)
SKILLET o ) Aviake small gain is rather CHRIS YOUNG
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FANTASY 2% CONCORD (17.98/12.98)
MICHAEL JACKSON The Essential Michae! Jackson | gy
EPIG/LEGACY 94287/SONY MUSIC (19.98)
GUNS N' ROSES Greatest Hits | gy
GEFFEN 001714154 {16 58]
LIL WAYNE Tha Garter lll 5]
CASH MONEY/UNIVEASAL MOTOWN 0116774/ UMAG (13 98)
DISTURBED The Sickness
GIANT/AEPRISE 522887* WARNER BAOS. {13.98) ]
BOB SEGER & THE SILVER BULLET BAND  Greatest Fis g
CAPITOL 30334 (16.98)
MICHAEL BUBLE It's Time | gy
143/REPRISE 48946 WARNER BAOS (18.98) &
Mothership
SWAN SONG 3 SATUANTIC (19.98) & a
ORIGINAL BROADWAY CAST RECORDING  Wicked gy
DECCA BROADWAY 001822/DECCA (18.98)
PINK FLOYD Dark Side Of The Moon
CAPITOL 46001 (18.98/10.58) <+
JASON MRAZ We Sing. We Dance, We Steal Things. ]
ATLANTIC 4485084/AG {18 68) &
s THE BEATLES Abbey Road
APPLE £2468* CAPITOL (18.98) *
MICHAEL BUBLE Gall Me Irresponsible "}
143/ REPRISE 100313 WATNER BAOS. {18.98)
¥ JACK JOHNSON In Between Dreams
@ BRI < JOHSON BRUSHFRE UNIVEASAL AEPLSLIC 00414%UMRS (13.98) a
,1 MICHAEL JACKSON Thrifler
‘ 21 ” i1 EPIC/LEGAC ' SONY MUSIC (17.98) @
. ABBA Gold - Greatest Hits
2 2 FOLAR/POLYOOR 517007 UME {18.98:12 88) a
\@‘J 2 HOLLYWOOD UNDEAD Swan Songs | @
- ABM DCTONE 0113311GA {12,981
@ 20 THREE DAYS GRACE One - X gy
BB UIVE 23504016 (18.98) .
| USHER Confessions
LAFAGE 63982/JL6 {4.58) @
AC/DC Back In Black
EPIG LEGACY BO207*/SONY MUSIC (11.98) (¥ L
JAMEY JOHNSON That Lonesome Sonq | @
MERCURY NASKVILLE 011237 */UMGN {13.98}
MICHAEL BUBLE Michael Buble | gy
Bl 143 REPRISE 48376 WARNER BAOS. (18.98)
GARTH BROOKS The Ultimate Hits |y
PEARL 212 (25.98 CO/VD) &
NICKELBACK All The Right Reasons |y
ROADRUNNER 618300 (18.52) &
THE BEATLES 1
APPLE 28325 CAPITOL {18 9812.98) ®
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JOHN MAYER
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Ride Through The Gounlry
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Five-time Tony Award winner Angela Lansbury and Academy
Award winner Catherine Zeta-Jones team for the 2009 revival cast
recording of “A Little Night Music,” which debuts at Ko. 19 on Top
Internet Albums with slightly more than 1,000 copies sold via Web
retailers. Overall, the effort shifted more than 2,000 and debuts at
No. 2 on Top Cast Albums (see billboard.biz/charts).
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niclsen
BDS

Ticlsen
SoundScan

RENCE + THE MACHINE
REAL REPUB 013 5¢

L BN i
CIVIL TWILIGHT
WIND-UP 13235 (9.98)

[id]

RED SPAROWES
SARGENT HOUSE 034* {11

58|

Civil Twilight .

The Fear Is Excruciating, But Therein Lies The Answer

AL REPY
MUMFORD & SONS
GENTLEMAN OF THE ROAD 0108/SLASSWOTE (12.98)

FLATFOOT 56
OLD SHOE 10010 EX (9.98)

The World Is Ours .

MURDER BY DEATH
VAGRANT 591* {13.98)

Stand Up And Scream il

MARTIN SEXTON
KTR 007 {13 98

All The Right Wrongs (EP) .

EDWARD SHARPE & THE MAGNETIC ZEROES
COMMUNITYFAIRFAX $42* VAGRANT (13.981

Dailey & Vincent Sing The Statler Brothers |

THE TEMPER TRAP
LIBEAATION/GLASSNOTE 20022 COLUMBIA (12 98)

Genuine Negro Jig .

LA ROUX
FE/POLYDOR CHERRYTREE INTERSCOPE 113385*/1GA (10.48]

| Will Be

CARY BROTHERS
PROCAASTINATICN 0005 (32 98)

The Gospel According To Jazz Chapter Il .

SECRET & WHISPER

TOUTH & NAK 67308 (13.98)

PAPER TONGUES
ASM/OCTONE 0135700GA {12 88)

Hippies |

EVELYNEVELYN
EIGHT FOOT 13%/ELEVEN {11 48}

A State Of Trance 2010 .
The Band Perry (EP) |

i uJ UPON A BURNING BODY
Sigh No More Al';:gs’(:’l;d‘el:!d” SUMERIAN 027 {11.86)
ASKING ALEXANDRIA
Black Thorn | featured the act on SUMERIAN 022 (13 98)
its April 7 program, EMILY OSMENT
Good Morning, Magpie . mm,s&': - :;u':;a:;‘(’::ée"
Sugarcoaling | Lzm :7:3 toits CRACKER BARREL #10660 ROLNDER {11.98}
wee! CAROLINA CHOCOLATE DROPS
Up From Below . (4,000 copies). NOKESUCH 516995 WARNER BAOS. (15.88)
[ DUM DUM GIRLS
Conditions | SUB POP 840° (12.58)
KIRK WHALUM
La Roux . m TOP DAAWERMACK AVENUE 5142 AENDEZVOUS {12.98)
B Singer/songwriter’s HARLEM
unce Gl B8 .
Teenage Fantasy . arrives with slightly ARMIND DIGITAL EX/NAPTTH (15.98)
[ more than 2,000 THE BAND PERRY
Paper Tongues | sold. His first REPUBLIC NASHVILLE DIGITAL EXUMRG (4.98)
release topped out THE HEAVY
EvelynEvelyn N 14
y! v . at No. 22in 2007, COUNTER 028* {14.98)

THE MORNING BENDERS
+1 568*/ROUGH TAADE (14.98)

The House That Dirt Built .

ADELITAS WAY

Big Echo | VIAGIN !

SCHOOL GYRLS

NCREDIBLE/ISLAND 014072/IDJMG (498} &

760 CAPITOL (12.58)

Adelitas Way

School Gyrls .

m VICKY BEECHING
INTEGRITY 4623 EX PROVIDENT-INTEGRITY (13.58)

Eternity Invades .

E2% [ BONNIE 'PRINCE' BILLY & THE CAIRO GANGE i

é Halfway To Heaven | S paCACE 20124/0RAG CITY (15.98) The Wonder Show Of The World

3 MIIKE SNOW

§ OINSIRALWERS il | Speak Because | Can . b Joagss l1448) Milke Snow .
8 TITUS ANDRONICUS The Monitor | UED LEO ANDTHE PHARMACISTS The Brutalist Bricks |

<t XL 477% {14.98) - R 504* (14.98)

e NEON TREES The South African ISLES & GLACIERS .
3 g MERGURY 013872+ 10JMB (10.58) Habits . rock trio’s set has EQUAL VISION 171 (10.58) The Hearts Of Lonely People :
b LOCAL NATIVE | CRASH KINGS i
g:% | FAENGHSIES 042° 12 gse'.. Gorllla Manor | :;;Ea:a::hsl @ 30 CTSTARD UNIVERSAL MOTOWN 01250/ UNAG (12.98) Crash Kings =
583 JAMES HALL PRESENTS VOICES OF CITADEL

agg g:‘émsﬁ'fm (8,58 One eskimO . July, but was MUSIC BLEND 1884 (14.98) Wont It Be Wonderful .
ugg PJ MORTON [ physically released PRINCE ROYCE :

1 ] S8 TEHILLAH 7764 MOIERL (5 88 Walk Alone | ust last week. In TOP STOP 40020 SONY MUSIC LATIY (10.98) Prince Royce [
< JEDI MIND TRICKS PRESENTS ARMY OF THE PHARAOHS OF MICE & MEN

§ ENEMY 501 BABYGRAND 0S3Q/DCOE (17.98) The Unholy Terror . :ﬂ;m‘&% RISE 089 (12.98) Of Mice & Men -
g y RFER D | PANTHA DU PRINCE 5

% 3 ‘:"] st?ws aEn BL?s? Astro Coast gain. ROUSH TRADE 544° (14.98) Black Noise

HH SIDEWALK PROPHETS NEWWORLDSON

é = VORD-CUR ARNER BROS. newworldson

53

583

383

g3k

uE e

:

B ]i] BILLIONAIRE

~_TRAVEE MCCOY FEATURSNG BRUNO MARS (DECAYOANCE FUELED BY RAMEN RRP.
. HELL ON THE HEART
ERIC CHURCH (CAPITCL NASHVILLE}
ij{| 12 KEEP ON LOVIN' YOU
(4TS STER MAGHOLIA (815 MACKINE|
O LET'S DO IT
WAKA FLOCKA FLAME (BRICK SOUAD ASYLUM WAANER BROS )
© LIE

| ﬁ'| WOMEN LIE, MEN

I YO OTTI FEATURING LIL WAYNE (INEVITASLE PDLO GROUNDS' I/RMG)
SHOTS

LIGFAD FEATURING LIL JON (PARTY ROGK WILL | AM CHERRYTREE INTERSCOPE)
HIP TO MY HEART

THE BAND PERRY (REPUBLIC NASKVILLE)

CRYIN' LIKE A BITCH!

GODSMACK {UNIVERSAL REPUBLIGH

2
3

4

BEAUTIFUL DANGEROUS
SLASH FEATURING FERGIE (DIK KAYD CAPTTOL)

J DILE AL AMOR
AVENTURA (PREMIUM LATIN)

LOVE LIKE CRAZY
LEE BRICE (CLAB)
ALL OF CREATION
MERCYME {IND COLUMBIA)
ALL OR NOTHING
THEORY OF A DEADMAN (604 A0ADAUNNER RAP|
ANDO BIEN PEDO
| _BANDA LOS RECODITOS (DISA)
MI NINA BONITA
CHINO Y NACHO (MACHETE UMVERSAL MUSIC LATING)
LOVER, LOVER
JERROD NIEMANM (SEA SAYLE ARISTA NASHVILLE}
WHAT FAITH CAN DO
KUTLESS (BEC.TOOTH & NAIL)
SWEET DISPOSITION
THE TEMPER TRAP (LISERATION BLASSNDTE COLUMBIA)
THE CALL
MATT KENNON (SAMAAM STROUDAVARIUS)
LAY ME DOWN
THE DIRTY HEADS FEATURING ROME (EXECUTIVE)
LETTER FROM A THIEF
CHEVELLE (EPIC)
ME GUSTA TODO DE Ti
BANDA EL RECOO0 O CRUZ LIZARAAGA (FUNOVIEA,
TE PIDO PERDON
TITO *EL BAMBING* (SIENTE)

o] by NiGon BDS, 5506 i 46 Comph

kD Sty AHONC ITQIGEEIONS 36 1

nalgrbic to appoar on Hoatzockas Albums. HEAT
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Data for week of APRIL 24, 2010 |

Mumford & Sons
Mumford & Sons

[id]
Veil Of Maya

[id]
Veil Of Maya

SOUTH CENTRAL

Good Morning, Magpie
Murder By Death

MOUNTAIN

Sugarcoating
Martin Sexton

NORTH EAST

Halfway To Heaven

Brantley Gilbert

SOUTH ATLANTIC

Florence + The Machine
Lungs

The Temper Trap
Conditions
Murder By Death

% Good Morning, Magple

Edward Sharpe & The Magnetic Zeroes.
Up From Below

Veil Of Maya
il

Mumford & Sons
Sigh No More

The Veer Union
Against The Grain
LIGHTS

The Listening

EvelynEvelyn
EvelynEvelyn

Vell Of Maya
1)

Florence + The Machine
Lungs

Martin Sexton

Sugarcoating

4 Mumford & Sons
% Sigh No More

Titus Andronicus
e Monitor

PROGRESS REPORT

The Band Perry, “The Band Perry (EP)”

As the trio’s single “Hip to My Heart” rises 12-8 on Heatseekers
Songs and rebounds 24-23 on Hot Country Songs, the act’s
debut EP arrives on Heatseekers Albums at No. 37 and Top Coun-
try Albums at No. 46 with slightly more than 1,000 copies sold.

B,

Y

VL2
THEBAND |
PERRY

‘i;m»aﬁt;mirng Benders
* Big Echo

Civil Twilight

Civil Twilight

Flatfoot 56

Black Thom

Laura Marling

1Speak Because | Can

La Roux

La Rowx

For chart reprints call 646.654.4633
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Rihanna
PLLEY STARGATE. ‘I,SWR‘ [MSERIKSEN, TE HERMANSENE DEANM RIDODICK A SWRERFENTY) @ SRPDEF JAMTUNG

EEE Artist i
38z Paum"m {SONGWRITER) IMPAINT ; PROMOTION LASEL

A LITTLE MORE COUNTRV THAN THAT Easton Corbin
L.FEEK W.VA @ MERCURY NASHVILLE |
Vnung Money Featu:

56 a2
NOTHIN' ON YOU B.0.B Fealturing Bruno Mars
e z 2 n GAINER / AIRPLAY [t e e S Lt e At wuuuws?m, MESTLUATLANTE 2 57 54 54 { @ CASH MONEY UM T 48
HEY SOUL SISTER Train " TIL SUMMER COMES AROUND Keith Urban
e 2 SPHONAGE, 6 WATTENBERG {PMONAHAN E LIND,A BJORXLUND) © GCOLUMBIA n 3 Astitle 'em'_mm @ 63 69 D BUFFE URBAN (M. Pt © CAPITOL KASHVILLE 58
o 5 6 BREAK YOUR HEART Taio Cruz Featuring Ludacris 1 its peak position on @ 74 o IF WE EVER MEET AGAIN Timbaland Featuring Katy Perry 5
AUZFTSMITH (TCRUZ FT.SMITH,C BRIDGES © MEAGLAY/IDIMG the Hot 100, it 1 BEANZ, TIMBALAND BUSE © MOSLEY 3LACKGAOUND
) o IN MY HEAD Jason Derulc gy 5 | movesinto top 10 80 5 53 LEMONADE 53
Ag QIAE ¢ © BELUGA HEIGHTS WARNER BA(: § CRAWFORD. o . o ;
- of Adult Top 40 (11~ . — : . o
NEED YOU NOW Lady Antebellum o AIN'T BACK YET Kenn Chosne
S 44 BYWOALEY.LADY ANTEBELLUM (b KAYWOD. G XELLEYH.SCOTTI KEAR) @ CAPITOL uy‘s»m LE/CAPITOL 8) inits 28th week o 64 64 BCANNON. K CHESNEY (6 WISEMAN.C TOMPKINS) Y y 61
20 5 5 TELEPHONE Lady Gaga Fealuring Beyonce g on that list, the @ 62 85 DROP THE WORLD ul Wayne Fnalurlng Emmom 19
RIERHAL G OERWANGTTA . IE0X 66 L DAMELS, L FANOLINE PUTALES) @D ATHAMLIE DM CAERRVTNEE STERS IS Jongest climb in the N CASHE S0 JUR 40 CANTER ) AR, M MATHERS . E STRANGE 5 VIMVERSAL WITOMN
IMMA BE The Black Eyed Peas i THE MAN | WANT TO BE Chris Youn
o 7T KCHARESS WL LA {0 ATIAMS.A FINEDA £ GOMEZS FERGUSON X HARRS | TAMKEL D FODER.TBRENNECK M DELLER %w 5007 1 upperregion on @ 86 T2 1 STROUD (B JAMES TNIGHOLS) @ ACA KASHVIL i L
e & 8 BABY Justin Bieber Featuring Ludacris 5 that chart since @ 67 73 ALLIDOISWIN DJ Khalnd Faa( TPaln Ludacris, Snoop Dogg & Rick Ross B4
Z ¢ STEWARTINASH {TNASH.C A STEWAFTUBERER.CABLWNL.C BRIDGES) @ SCHOOLBOV RAYMOND BRAUKSLAND EAIMG A s ) HASTY LM 1 KHALED (X M AL Tan KGS) @ WE TH SESTE
_ OMG Usher Featuring will.i.am “Boston” set th I'M BACK Tl
@ 14 WILLLAM (WADAMS) e?uhm LG 1 monlwi;eﬂ!f o 5 4 TRACKSLAYERZ (C.J.HARRIS. J2..D.RANDALL.D.DUNCAN) STLE ATLANTIC “
SAY AAH Songz Featuring Fabolous THE HOUSE THAT BUILT ME Miranda Lambert
1m nn YYOMNYD.CORELL TTAVLOR (RMFEREBEE, JR TNEVERSOMTSCALESAL wuez b hmrgu @0 SN ?mut ATLANTIC L week stroll in @ 89 96 F.UDOELL, M WRUCKE (T. AS,A.SHAMALINY @ COLUMBIA (WASHVELE] 66
42 13 12 CARRY OUT Timbaland Featuring Justin Timberlake 4, 2006/200. @ m DON'T LET ME FALL BoB o
TIMBALAND.JAOC (TVMOSLEY.S HARMON.) TMBEALAKE TCLAVTON LBEANZ) @ MOSLEV BLACKSROUNDNTERSCOPE 8.0.8 (B SIMMOKS, JR..C. OMERY ¥} @ REBELROCK GRAND HUSTLEATLANTIC
BREAKEVEN The Script HILLBILLY BONE Blake Shelton Featunn Trace Adkins
@ 15 15 0.0 DINDGHEM.SHEEHANA FRAUPTONS.A PHER (0.0 DONOGHUEM SHEERANATRANPTONS KPKER) @ PHONDGE e @13 68 60 50 $ HENDRICKS (C.WISEMAN.L LAIRD| \AER A0S, (VASHUALE) Wiy 4
BEDROCK Young Mon Fealunn Uoyd BEAMER, BENZ OR BENTLEY Lloyd Banks Fealurln Jueiz Santana
sy 10 8 TR STEVEASIN D OSAR MSGUGRETT Y MGLEY L PUTE gm« ‘3’ m(g. w y 2 @ 711179 PRIME | b 4 @ 5 LT 69
Y eSha PRAV FOR V U Jaron And The Long Road To Love
L [REAR) (K SEBZATL GOTTWALD,B LEVIN} @ KEMDSASERCAAMG 1 @ ol COMITTY (J.LOWENSTEIN.J.6 ] ® JARONWODD LNERSAL R ‘g>._*v 1CB15 MACHINE a
e 18 21 MV CHICK BAD Ludacris Featuring Nicki Minaj 16 0 © - BILLIONAIRE Travie McCoy Fea!unng Bruno Mars el
THE LEGENDARY TRAXSTER (C 0T F!N‘&[ ; L \H[l!::l D. !?A‘«\?.;'V'JH‘ © DTP DEF JAM IDIMG mke’ '.Isti"“,v Th: CC: E_’h‘:(\ " M\ :(”h, v‘,[,\”‘ (" "“, BY RAMEN ARP
YOUNG FOREVE! Jay-Z + Mr. Hudson i ON THE HEART ric Church
° L X.WEST (M.GOLD,F MERTENS L BEANAAD,S.C CARTEA,K WEST) Y ®0 ROC WATIGN 7. posts his best Hot e mnmn (£.CHURCH,0.RUTTAN, J SPILLMAK) @ CAPITOL NASHVILLE n
18 1o 15 ALL THE RIGHT MOVES OneRepublic | qg' 100 fank with debut @ 5 74 | UNSTOPPABLE Rascal Flalts g
A.TEDOER R TEDDEA) © MOSLEVINTERSCOPE of track that pre- D FUFERASCAL FLATTS (J.DEMARCUS H.LINDSEY.J TSLATER) ©® LYRIC STAEET
@ 32 57 YOUR LOVE IS MY DRUG KeSha 19 views his upcoming @ 79 91 RAIN IS A GOOD THING Luke Bryan %
IR, LUKE 8 BLANCOAMMO (K SEBERT 2SERERT S COLEMAN) © KEMOSABERCA MG set “To The Sea.” ! LSTEVENS (L.BAYAN.D.0AVIDSON| © CAPITOL NASHVILLE
@ 1 vou AND YOUR HEART Jack Johnson 2| . 80 8 ROGER THAT Young Money %
NGT LISTED {2 JOHNSON © BRUSHFIRE HlyER§Al REPUBLIC due June 1. His PHENOM (0.CARTER,J BOSWELL D.FRANKLIN.O.TMARAL M STEVENSON) @ CASH MONEY,UMVERSAL MOTOWN
BAD ROMANCE Lady Gaga prior best showing ] SEX THERAPY Robin Thicke
a1 EC ADY BAGA (N XHAVATS 3 STAMANOTTA) @O STREAMLINE KONLIVE/ GHERRYTREE ‘mmu g W2 was No. 38 with 78 65 58 POLAY A DONAT SAUCE (B THIKE E DEAN. JOKES FOAWSONA WENER 5 GOTTLES.) GUCKIWGLD) @ STAR TRAKNTERSCORE 54
OVER Drake “|Upsi o’ Justin Moore
@ % 2 B0 10AA KHAALID (4. GRAKAMM SAMUELS. b SRONGEAS] @ YOUNG MOKEY/CASH MONEY.UNNEASAL MOTOWN n m:;';m; @ 8 82 £ PAULIN.J.5 STOVER) @ VALGAY n
WHATAYA WANT FROM ME Adam Lambert S 4 FEARLESS Taylor Swift
2 B0 ALMARTIN.SHELLBACK (PHK.K S MARTIN SHELLBACK| @ 19RCAAMG 2 moves 110,000 48 1676 N.CHAPMAN TSWIET (TSWIFT.L ROSE,H.LIND: ® uym MACHINE ® s
HOW Low Ludacris downloads, also KEEP ON LOVIN' YOU Steel Magnolia
o MBI T-MINUS {C.BRIDGES, TWILLIAMS, C RIDENHOUA,E. SAOLER, H.SHOCKLEE) @ DTPDEF JMLIDIMG L *bm'?:o don @ 8 8 D.HUFF (¢ STAPLETON,TWWILLMCN) ® 0 S:-vn WE n
| MADE IT (CASH MONEY HEROES)  Kevin Rudolf Feat. Birdman, Jay Sean, & Lil Wayne . o - RIDIN’ SOLO Jason Derulo
@ 2 2 X AUDOLF K u(._u.lv._‘ KASHER,D S WILLIAMS, 2 SEAN,LSKALLER H.LAAOW) @ CASH rXur.n m.m-e:.m»wuy:u 25 Triple-A "“? No. 23 80 78 81 L AQTEM (J.OFSROULEAUN, S AOTEM) @ BELUGA NEIGHTS WARKER BROS. 8
2 25 8 HEY DADDY (DADDY'S HOME) Usher Featuring Plies | 5o 00 Altemative. 81 6 & ALL THE WAY TURNT UP Roscoe Dash Fea(urlng Soulja Boy Tell'em %
THE RUNNERS,RICO LOVE (RICO LOVE AHAAR,J.¢ 3 @ LATACELG KE (J.L JOBNSON.D.WAY.K ERGNDL,CARCED) £ 48
| LOOK AT YOU Miley Cyrus DO IT
27 16 SHANKS,H.LINDSEY) @ HOLLAWEOD 18 82 70 66 WINTERS () MALPHURS) =
@ m WINNER _Jamie qux‘Feglurmngus!in Timberlake & T 1. 83 8 9 DM oottt it ou . Mary J. Blige
JTIMBERLAKER KNOX {1 TIMBERLAXE A TADROSS. | FAUNTLER Y 11.C.J HARRIS, @ J7MG STARGATE (1.4 BLIGE WS ERIKSEN.TE HEAMANSEN.J ALST MEEITE} @ MATRIAACH GEFFEN INTERSCOPE
SAV SOMETHING Tlmba!and Featuring Drake p THIS FT NOON Nickelback
20 21 % i VMG GRAHAM TGLAYTON.I MAULTSBY) @ MOSLEVS: A,mn-mn\gn SCOPE a @‘ m R ) g ® A0 NERARP | =
LIVE LIKE WE RE DYING Kris Allen’ ON TO THE NEXT ONE Jay-Z + Swizz Bealz
30 26 2 5 KIPNER A FRAMPTON NER A FRAMPTON,0.0'0ONOGHUE M SHEEHAN) ® 19JIVELE 18 Star-st BE 85 73 63 BEATZ (5.C.CAATER X OEAN,6. MIGE X OEROSNAY.J.CHATON) ¥ @0 A0C NATIDN o
AMERICAN HONEY Lady Antebellum o % WRONG BABV WRONG Martina McBride
@ B ¥ 2WOALEY.LADY ANTEBELLUM (S STEVENS.C 8 8ARLOWEH LINDSEY) ® %rm HASHVILLE 3 becomes 9195 5. BUFEM MOBRIDE ILES A £.ORAALL B WARREN B WARREN) ® HCA NASHVILLE 8
a2 31 SEXY CHICK David Guetta Featuring Akon | gg & Foxx's best Hot 100 @ KISSIN U Miranda Cosgrove 8
D.GUETTAS ¥ ;‘-lm‘ﬂ{ TIA,JC.S n’{‘&u' \lN'CW'S'FF.‘ ’INUJU 0 \.\LNL TAALWERKS LLFHJ\ ;.anwmleumw AMMO KOOL KOJAK IE OTTWALD.C KELL HI ,\ISJRCAE ® o MBIA
EENIE MEENIE Sean Km ston & Justin Bieber W % UN-THINKABLE I'™m READY Alicia Keys
3 nw 3BLANGO (B BLANCOX ANDERSON.C G BATTEYS A SATTEY.J BIESEA M AALACIOS..C1 KA @ 3ELUSA HEISHTS ERIG » 99.000|9I§09.€n S K BROTHERS ! AKEYS A J)m»,uw BROTHERS. JR. N SHERIB) ® M3k Z_, L
24 30 2 HAVEN'T MET YOU YET Michael Bublo | g N Week.Titleis o EVER TOLD Y0 =
8.R00K {AFOSTER A CHANG, M SUBLE) @ 142/REBRISE set to appear on his . GAILLAT (C CAILLATK.C EEVES)
3 2 19 ACCORDING TO YOU Orlanthi 47 vet-untitied fourth @ 9% 83 | GOTTA GET TO YOU George Strait %
H BENSQON {S DIAMOND, A FRAMPTON) © TALGEFFENINTERSCOPE album, scheduled TBAGWN G.STRAIT (JLA J.RITCHEY.B LARSEN) © MCA NASHVILLE
BLAH BLAH BLAH KeSha Featuring 30H!3 Sy THERE GOES MY BABY Usher
3 2 16 3,BLANCO (X SEBERT 8 LEVIN, M HITCH.S EOREMAN) ® m-[,m?m,:. AMG 7 tohit retail this o1 88 100 JIA JGNSINRICO 10 LOVE, . FFER,ERGMAND.D MORRIS) @ LAFACE A5 n
l M AWESOME Spose summer. WOMEN LIE, MEN LIE Yo Gotti Featuring LIl Wayne
@ 5 4 SETERS) ® UNIVERSAL REPUBLIC an 82 &7 8 B YOUNG (M MIMMS B YOUNG.D CAATER) ©® IEVITABLE 2010 ;;gﬂm.'ms ;yuu:, L
| GOTTA FEELING The Black Eyed Peas SHE WON' T BE LONELY LONG Clay Walker
Sel %6 3 | 0.SUETTA.FAIESTERER (W ADAMS. . PiM EAGUSON.D.GLETTA,FRIESTERER] @% L 84 | @ 9o - K.STEGALL (D JONSON.20'DONNELL 5 BAIFTIN) y @ CURD b
SOoLO Band's “Dark SHOTS LMFAO Featurini
@ 8 AROTEM {15 LEWIS K JONES.A F160.2 DESHOULEAUY. HARRISON. JACK: TM) @ THE S WONEY BELUGA HDGHTSREFRISE 3 Horse” churns out 94 % 88 LMFAG (5.K G0ADY.S A GORDY, I SMITH.E OELATORRE} @ PARTY ROCKWILLLAMCHEARYTREE =g 68
NATURALLY Selena Gomez & The Scene THAT'S HOW COUNTRY BOYS ROLL Billy Currington
@ L AARMATO TIAMES (A ARMATO,T.JAMES.D.KARROGLU) @ HOLLYWEGD n IMN\;;MWQ 88 & T C CHAMBERLAIN.B CUARINETON {B.CURRINGTON.D.DAVIDS 0.8 JONES ® um{;m v.s»g.m: s
TODAV WAS A FAIRYTALE Taylor Svaft entry 73 weeks into 7 JUST BREA'VHE Pearl Jam
o [ N CHAPMAN, TSWIET TSWIFT) ® 515 MACHINE u-mwa REPUBLIC ® its life span as track we. %78 i D0ER) © MONKEYWRENCH .
42 41 38 HEARTBJE[.E:KJ x;lﬁ?FARE Jogn ENLC?JEG‘: @ 3¢ becomes the sixth @ NEW rG;XEr#E—: r‘SI‘(E;II:I (FOREVER AND EVER) Bveskln%?fn!‘va'?ir]\ o7
—— - to make the list, the e ——
7 LIL FREAK Usher Featuring Nicki Minaj 3 4 MY TOWN (PLAY BALL Birdman Featuring Drake & Lil Wayne
43 43 % £ WILLAMS POLOW DA DON (. JONES £ WILLIAMS £ DEAN U RAYMOND IV.0.TMARALS mmmg @ LAFACE 1.! L same number prior @ Ty A0I-1DA (3. 'Ax,,um(s A GRAHAM.D. ct.)mz X | @ CAsH \9.';'(5' UNIVERSAL \"YVJM %0
Q i 5 GIMMIE THAT GIRL Joe Nichols u = “All the Right @ NEW ALL | EVER WANTED Kelly Clarkson %
M WRIGHT (R AKINS.D.DAVIDSON,B.HAYSLIP ® SHOW DOG-UNIVERSAL Reasons” landed on L BUANCANIELLO,S WATTERS (S.WATTERS.L.BIANCANE 19ACA ANS
HIGHWAY 20 RIDE Zac Brown Band WINDOW SEAT E kah Badu
2 el %.STEBALL 2 BAOWN (7 BROWN W OURRETTE) © HOME GROWN ATLANTIC BISGER PICTURE 40 the Hot 100. 100 % - £.BADU.J POYSER [E 380U, 4 P @ CONTROL m:wu.ner!sa MOTOWN %
REPLAY lya;
B SN 50 w0 OERSON S ESROUER K LTHEAIRTTHONAS) @ THES MONEVBELUGA HEGHTSRERIS 2 BETWEEN THE BULLETS
TIE ME DOWN New Boyz Fealun Ray J
L R — LTI ® % | USHER UPS TOP 10 TOTAL WITH ‘OMG’
@ st 6 BULLETPROOF LaRoux g
3LANGMAIDE JACKSON (£ JACKSON.B LANGMAID) @O 815 LIFE20YDUA CHERRYTREE INTERSCOPE
EVERYTHING TO ME Monica Is ims his i e frst i /0 Vears—as
@ 51 4 A0 ELLIGTT.LAME (M ELLIOTT.C.LAMB, J SULLIVAN EBASKETT.C MCDONALD,J.O WILLIAME) @ JAMG “ b Usher daim'b his 15th Billboard Hot 100 top 10—and first in two yeaus—as
@ i ALEJANDRO Lady Gaga 50 = “OMG.," featuring Will.i.am, rises 14-10 in its second week on the list. He was
AEDONE,LADY BAGA (N KHAYATS. 5 SEAMANOTTA) @ STREAMLINE KONLIVE/ CHERRYTREE INTERSCOPE last in th : hen “L in This Clab” t thr ks at No. 1
LIFE AFTER YOU Daughtr ast in the upper region when “Love in This Club” spent three weeks at No.
- R LARMEON (5 L IGH T CAROECER B IANES, L O} © ianiAs 2 in March 2008. Usher hasn’t reached the top 10 this quickly since 1998, when
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Jason Derulo is the first solo male to notch consequtive No. s with his
first two entries in the Mainstream Top 40 chart’s 17-year history.

“In My Head" rises 3-1 on the tally, becoming Derulo’s second
leader, “Whatcha Say” began a four-week reign on the Nov. 28,
2009, chart. The songs, both of which
he co-wrote, appear on Derulo’s self-
titied debut album, which has sold
102,000 copies, according to Nielsen
SoundScan.

The 20-year-old Miami-born
singer performed “In My Head” on
“American Idol” April 7. On the
Billboard Hot 100, the track reaches a
new peak, darting 9-5, with Greatest
Gainer/Digital honors (139,000 down-~
loads, up 25%).

“It started with a dream. | share
this honor with my fans and radio,”
Derulo says. “Without you, my music
wouldnt reach any further than the
confines of my own head. This is only
the beginning.”
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With their 20th Alternative chart entry, and
17 years and two weeks after they first
appeared with “Plush,” Stone Temple
Pilots post their first No. 1, as “Between
the Lines™ rises 3-1. On Rock Songs, the
track reigns for a second week (13.8 million
in audience, up 9%).
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