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Inspired by d ance m usic retai le r 
Beat port. Sony's Anama b u ilds a n 
on line sa les hub f o r classica l music . 
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BUSINESS Fresh.o ft i ts first 
head lining gig at Rad io City Music 
Hall. Explosio ns in the Sky stay hot 
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PROGRAM GUIDE 

LM1 AHEAD OF THE CLJiVE 
The 22 nd annual Billboard L:l!:~ • 
Music Conference & Award~ 
presented by Stat e Farm 1n 
association w itr..., AT&T, honors 
the g c n rl' ·s top players. 

53 Executive Turn tat)lc , 
Good Works. Bac kbeat 

We hope you enjoy t his week's double 
issue of Billboard. We'll be back with 
issue No. 16 on May 7. Please be sure 
to check Bil lboard.biz for 24/7 music 
business coverage. 
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Online 
.COM EXCLUSIVES 
Visit BIiiboard.com for 

the latest video in our 
Tastemakers video series. 

This week, watch Peter, 
Bjorn and John perform a 
trio of songs exclusively 
for Billboard and sit down 

fora Q&A. 

LATIN CONFERENCE 
Billboard ts Lat in Music 

Conference & Awards, 
presented by State Farm 

in association with AT&T, 
takes place April 26-28 In 
Miami and features a Q&A 
with Mana. To register, 

go to billboardlatin 

conference.com. 

COUNTRY SUMMIT 
Billboard's Country Music 

Summit, in association 
w ith the Country Music. 

Assn., happens June 6·7 
In Nashville. Just 
announced: a Q&A with 
Carrie Underwood. 

Register at countrymusic 
summit.com. 

APRIL 30, 2011 I www.billboard.biz I 5 



FAMILY EVENT JEANS AND TENNIS SHOES! 

CITY OF HOPE'S MUSIC AND ENTERTAINMENT INDUSTRY PRESENTS 

HONORING SHELLI AND IRVING AZOFF 
CITY OF HOPE'S 2011 SPIRIT OF LIFE' HONOREES 

GIBSON AMPHITHEATRE 

MAY 7, 2011 

YOUR EVENT 
TICKET INCLUDES: 

PRIVATE CONCERTS 
FULL PARK ACCESS 

ALL RIDES AND ATTRACTIONS 
KIDS' ACTIVITIES 

AND MUCH MORE! 

LIVE PERFORMANCES 
AND APPEARANCES BY: 
EAGLES 
HOST: BILLY BUSH 

GREYSON CHANCE 
BIG TIME RUSH 

DARREN CRISS AND THE WARBLERS 
CODY SIMPSON 
AND MANY MORE CELEBRITIES 

CELEBRITY TRAM 
TOUR HOSTS 
KOURTNEY, KIM, KHLOE AND 

ROB KARDASHIAN 
KRIS AND BRUCE JENNER 

To get your tickets or to sponsor this one-of-a-kind experience, please contact: 
Mary Carlzen at mcarlzen@coh.org or (213) 241-7328. 
For more information and online registration, visit cityofhope.org/ music/sol. 



THE 
LATEST 

NEWS 
FROM 

>>>WMG 
EXPANDS 
BIDDER POOL 
Alter initially 
deciding to limit a 
third round or 
bidding for Warner 
Music Group to three 
bidders, the WMG 
board is leaving the 
door open to other 
suitors, sources say. 
The board is 
providing those 
parties with access to 
company financial 
data necessary to 
make informed bids, 
sources say. 
Bloomberg has 
identified the three 
main bidders as Ron 
Burkle's Yucaipa 
Cos., Len Blavatnik's 
Access Industries and 
the Gores brothers' 
Platinum Equity and 
Gores Group. 

>>>U.K. 
COURT NIXES 
DIGITAL ACT 
APPEAL 
The British High 
Court rejected an 
appeal lrom U.K. 
Internet service 
providers BT and 
Talk Talk that 
challenged the 
legality ol the United 
Kingdom's Digital 
Economy Act. Of the 
ISPs' five objections, 
the only point upheld 
by the High Court 
related to a draft 
provision, which 
originally stated that 
ISPs would have to 
pay 25% of the 
administrative fees in 
establishing an 
appeals body. This 
clause will now be 
removed from the 
act. 

>>>TICKETFLY 
SECURES $12M 
IN FUNDING 
Ticketing startup 
Tlcketlly has landed 
$12 million in a 
second round of 
funding led by Mohr 
Davidow Ventures 
and with participation 
from existing 
investors, including 
High Peaks Venture 
Partners, Contour 
Venture Partners and 
angel investors 
Roger Ehrenberg and 
Howard Llndzon. The 
San Francisco-based 
company has now 
raised a total of $15 
million. 

IN HIS NAME 
Christian/gospel makes 
Inroads Into mainstream 

l"JJE BY ED CHRISTMAN 

HAMMER TIME 
Former rap star earns 

respect of startups 

NASHVILLE CAT TAKE ME WITH U BEST IN SHOW 
Music City's mayor on Prince settles in tor 21 NARM's digital strategist 

drawing creative classes dates at the LA. Forum maps the road ahead 

Stream Dreams 
Online Music 
Videos Still Aren't 
Generating Big 
Returns For 
Rights Holders 

Unless you're an artist with the 

star wattage of Lady Gaga or 
Justin Bieber, each of whose 
videos generated more th an 1 
billion views la~1: year, chances 
are the big mon ey from online 

m usic video streams isn't flow• 
ing in just yet 

Exactly how rnuch money is 
pouring in is impossible to say. 
given the h uge discrepancies in 
everyth in g from adve rtisin g 

buys and sponsorship packages 
to accounting practices and 
artist contracts. 

Bu t b)1 most accoun ts. it ap
pears th e real m oney is still a t 
least a few years away. So while 

Katy Perry's ,ideo for "E.T'' has 
generated north of32 million 
views on You Tube and Ribanna's 
clip for "S&M" has amassed 
more than 22 million vie\vs. the 
dollars that those clicks gener• 
ate remain only a fraction of what 

the artists earn from sales of 
those tracks. 

"To be quite frank, video 

streams revenue doesn't add up 
to much, 11 says Eric Custer. a part• 
ner at Los Angeles-based law firm 
Manatt, Phelps& Phillips. "Even 
if someone h as tens of miUions 
of views, you are still only talk
ing tens of thousands of dollars." 

Sources say that the cumu• 

lative amount paid per stream 
to all rights holders for officially 
sanctioned videos can range 
from a bou t o ne-tenth ofa cent 

per stream to about five-tenths 
of a cent. depending on the ad
vertising buys. That translates 

into about $1,000,$5,000 per 
million streams. 

While labels and such sites 

as Vevo can and do sell big 
sponsorships, that's often just 
one component of a more elab
orate partnership between the 

artist and the brand. and isn1t 
considered the norm when cal
culating music video stream
ing payments. 

Although rates are trendi ng 

upward. video streamin g pay
ments area II over the map . Each 
video's payout depends on the 
kind and amount of advertising 
it carries, and each type of adver
tising vehicle carries varying rates. 

Popularity also plays a big role 
in detenniJ1ing the payout. The 
rates that advertisers payforon
line video ads are based on the 
cost per o ne thousand impres
sions, orCPM. Although a non

superstar video may deliver a 
low CPM rate shortly after re
lease, as its popularity grows, 
the CPM cotdd increase. result
ing in a blended rate that can 
confuse artists. Add to that the 
vagaries of the advertising mar

ket, and it all makes revenue pay
ments from streaming fed l ike 
a roller coaster. 

Another possible ,vild card: 
How the viewer accesses a video. 
Vevo, which serves as the back 

end for rnany official music 
videos on YouTube, sells adver
tising against premium pack
ages of videos and specific artists; 
YouTube's sales force sells ad
vertisers on reaching certain 
demos. Consequently, Vevo pay
outs II.."nd to be higher per stream 
than YouTube. 

In the world of music video 
advertising, tJ1e most desirable 

placement- and the most ex-

pensive- is referred to as in • 
stream video, which occurs be
fore (pre-roll)and after (post-rol.1) 
the video plays. So<a.lledin-video 
overlays, which usually involve 
a poJ>upad during the video, are 
less costly, while adjacent ban• 

ner ads are cheaper still. 
The rates are further depend• 

ent on wheth er the ad was 

bought at premium pricing or 
remnant pricing, the online 
equivalent to spot advertising 
on TV. A premium i n-stream 
pre-roll can go for $10-$20 per 

CPM, and even higher for top 
superstars. Meanwhile, a rem • 
nantoverlaymight go for $1-$3 
per CPM-a big reason why 
streaming music video pay
ments.can be all over the board. 

In general, revenue is divided 

behveen the music video serv• 
ices and labels after subtractin g 

for such expenses as sales com
m issions . Thus , if a video 
racked up $10.000in adre\l'enue 
in a month , some 30%, or 
$3,000, would be taken off the 
top by the site; the remaining 

You're so hypnot i zing: 
KATY PERRY shooting 

her video for "E.T." 

$7,000 is shared between the 
site and the label, with the label 
getting S0%-60%. (The latter 
pays out mechanical licensing 
royalties to music publishers.) 

For official videos. You Tu be 
pays performance royalties to 

ASCAP, BMI andSESAC. while 
tJ1e publis hers collect mechan

ical royalties from the labels. 
A senior music publishing ex

ecutive says that publish ers his
torically received about 10% of 
the revenue generated from 

continued o n >>p8 
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>>>TICKET
MASTER INKS 
DEAL TO ROLL 
OUT DYNAMIC 
PRICING 
Tlcketmaster has 
partnered with analytics 
company MarketShare to 
create tools that will allow 
clients to set and adjust 
prices for live events. The 
company says the tools 
11will allow sports teams, 
artists, promoters and 
venues to better 
understand t he value of 
their ticket inventory 
throughout the entire 
ticketing process-both 
prior to and during the 
on-sale." 

>>>HOSTESS, 
WARNER MUSIC 
IN SOUTHEAST 
ASIA PACT 
Hostess Entertainment 
and Warner Music South 
East Asia have reached a 
l icensing agreement under 
which Hostess will 
gradually expand its 
footprint beyond Japan to 
southeast Asia. The 
partnership encompasses 
a wide range of artists and 
labels that Hostess 
represents in Japan, 
almost all of which are 
International repertoire. 
Hostess is an independent 
music marketing company 
in Tokyo whose 
international label 
partners Include Domino 
Recording, Beggars Group 
and PIAS Entertainment 
Group. 

>>>RADIOHEAD 
GIVES AWAY 
TWO TRACKS TO 
ALBUM BUYERS 
Radiohead is giving away 
two new tracks to 
consumers who bought its 
latest album, "The King of 
Limbs," from It s website 
before the a lbum w as 
made available at retail. 
"It' s a thank you for being 
SO supportive of what we 
do," the band wrote in an 
email to a lbum buyers. The 
two new songs, "Super
colllder" and "The 
Butcher," were released as 
a limited-edition 12-inch 
single for Record Store 
Day (April 16). 

Reporting by Ed 
Christman, Glenn 
Peoples, Rob Schwartz, 
Richard Smirke and the 
Associated Press. 

.biz 
r-or t4/7 n1 ws and 
analysis on yo, 
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360 DEGREES OF BILLBOARD 

A 
KENNY CHESNEY 
Billboard hires KYLE 
BYLIN (Inset, left) ani:l 
ERIKAR REZ . 

KENNY CHESNEY TO BE 
SUPERSTAR Q&A AT BILLBOARD 
COUNTRY MUSIC SUMMIT 

As it did last year, t he summit will kick off the ac

tivit ies leading up to the annual CMA Music Festival, 

w hich w ill be held June 9-12 in Nashville. For more in

formation about t he summit and to register, go to 

countrymusicsummlt.com. 

KYLE BYLIN NAMED BILLBOARD 
SOCIAL/STREAMING MEDIA 
CHART MANAGER 
Former Hypebot editor Kyle Bylln has been named 

sociaVstreamlng media chart manager for Billboard. 

He will be based in Los Angeles and report to Bill

board director of charts Silvio Pietroluongo. 
Bylln will spearhead BIiiboard's new-media chart

Ing In it iatives and oversee the recently launched Social 
SO and Uncharted lists. The Social 50 chart ranks artist 

pcpularity using a formula blending their weekly addi

tions of friends/ fans/followers along with weekly artist 
page v iews and song plays on leading streaming and 
social networking sites. Uncharted, also a weekly rank· 
Ing, uses similar metrics to track emerging artl.st s who 
have yet to appear on a major BIiiboard chart. 

Bylin was previously editor of music industry/tech· 

nology website Hypebot, where he also oversaw the 

Music Think Tank, a forum for opinions and essays by 
music Industry experts. 

Country hitmaker Kenny Chesney will participate in 

a candid Superstar Q&A at the secor.d Billboard Coun

try Music Summit in association with the Country Music 

Assn. (CMA). The summit will be held June 6•7 at the 

Renaissance Nashville Hotel. 

Ray Waddell, Billboard executive d irector of content 

and programming for touring and live entertainment , 

will conduct the rare public interview with Chesney, 

one of the world's most successlvl touring artists of any 
genre. Chesney has set a new standard for country 

artists In terms of tour production and ticket sales vol· 

ume, regularly topping sales ofl ml Ilion every time he 
embarks on a tour. 

The four-time CMA entertainer of the year has 

racked up U.S. album sales of more than 30 million 

units, according to Nielsen SoundScan, and his most 

recent relea,se, 2010's nHemlngway's Whiskey," de--

buted last October at No. 1 on the BIiiboard 200, his 
sixth album to achieve that feat. 

"We are thrilled to have Kyle jo in the BIiiboard lam· 
l1y In this important role as we continue to Increase 

our social and streaming platforms," Pietroluongo 

says. "Kyle1s experience, knowledge of d igital media 

and analytical acumen were just what we were looka 

Ing for to lead Billboard as we continue to chart the 
changing landscape of music." 

ERIKA RAMIREZ NAMED 
BILLBOARD.COM ASSOCIATE EDITOR 

Erika Ramirez ha.s been named associate editor at Blll· 
board.com. She will be based in New York and report 

to Billboard.com editor M. Tye Comer. "As someone who has followed Kenny Chesney"s 

career since he was playing in clubs1 I have a huge ap

preciation for all he has accomplished in country 

music," Waddell says. " His Insight Into how his career 

has developed, his muslcal vision and his successful 

outside projects will make for an informative and en

tertaining session for summit attendees.•• 

Ramirez will spearhead the Juice, Billboard.corn's 

h ip-hop and R&B news and gossip column. 
11Slnce Its launch last spring, the Julee has become 

Billboard.corn's most popular column, and Erika will play 
a key role inhe:lpir,g usbulldonitssuccesst" Comer says. 

After taking a year off from the roadt Chesney is 

back with his North American Goin' Coastal trek, pack· 
Ing arenas, amphitheaters and stadiums and already 
selling nearly 800,000 tickets. 

The summit w ill gather top artists and country music 

executives to network and d iscuss all aspects of the 

country music business. Carrie Underwood will also 
participate In a Superstar Q&A during the summit. 

Ramirez was previously a researcher at Latina mag

azine, a freelance writer for MTV.com ar.d aneditor-at

large at Honeymag.com. She has also written for other 
publications and websi tes, Including Rolling Stone 
and New York magazine. 

from >>p7 long-form m u- pendent publishers. tive a t another large indie says videos created by fans based on comment on specific details 
sic videos, such as concert DVDs Payments from music video his label pays artists a straight original song masters generate about i ts pa)' rates.) 
or music video compilations. s treaming to the artist can be royalty for music video streams. far smaller rates per stream than One Llbcl executive thinl<s that 
That rate is mostly holding up just as tricky. Some labels treat At la be ls where artist con• official videos. But You Tube ex• once the business becomes more 
for music video streaming, the revenue from interactive m usic tracts detennine the payment, ecu tives say that user-generated dearly de.fined in the next three 

executive says. Another indus- streaming as a licensing deal. most new recording con tracts videos are a growing source of to five years. if there is enough 

try veteran familiar with m usic requiring a SO/SO split, while are written so that digital rev• revenue for artists and labels, m oney involved, everyone will 

video payments says that the ma.· other labels treat itas a revenue enue from streaming is paid as and o n a volume basis can ac• fight over the spoils i n the next 
jors are paying music publish- stream and g ive a rtists the ir a stra ight royalty. A heri tage count for one-third to one•half round of contract negotiations. 

ersabout 13%ofthe netrei.•enue, standard royalty rate. Soifa con- artist's streams are treated as a of their monthly pa}'m en ts. Doug Ma rk. a lawyer w ho 
so in cases where a label is get- tract calls fora I5%royal ty,that's license deal with a 50/50 split. "'So far the conversation is heads up Ma.rk Music & Media 
ting55%of netrevenue, 13%of what the artist is paid on stream- Many multirig hts deals treat abou t official music videos.and I.aw in Beverlr Hills, Calif., says 
the net revenue would go to the ing revenue. And yetatother la- video strearning revenue as a li- we're seeing that user videos are he agrees . .. Once music stream-

publisher, leaving the label with bets, the artist contract would censing deal. with a 50/50split, becoming just as interesting in ing becomes less of a moving 
42%andthe,sdeo site\\sth 45%. determine if the act is paid a an arrangement that even new terms of both views and fin an• targctand more solidified. O\•ery-

But another publishing exec- straight royalty rate or a 50/50 artists en joy. cials,'" says Glen Brown, head of thing will work itself ou t;' he 

utive says an artist con tract with split. Executives a t other labels Although some labels treat m usic partnerships at You Tube. says ... -In the meantime, it's a 

a strong controlled composition say they're still working out how streaming as a straight royalty Sources a lso say that Vevo's total \Vi.Id \Vest thing now."•••• 
clause , which categorizes a to m ake payments. play. artists and managers aren't pa routs per slJeam have rough!)' 
m usic video as a p romotional Representatives at all four fighting back since the revenu e: doubled during the past year for Additional reporting by 
item , could trigger a non-pay- majorlabelsdedinedtocomment stream s from m usic videos some videos. (Ve\'O d eclined to Antony Brnno. 

ment to the pu blisher. That '4We aretreatingitasa licens- pbyed on You Tube and Vevo are 

clause is sometimes employed ingdeal,'' the GM of a large indie sosmall. Butthat cou ldchange. l::>l:z MOB ILE: For 24/ 7 new s: and analy!ls on your cltll ph one-

in instances in volving inde- label says, while a seniorexecu- Industry sources say unofficial 
• o r m obile d ie!Vice, go to moblle.billboard.bl2 .. 
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' ·-· - -SGAE is proud to congratulate its niembers Bebo & Chucho Valdes on their Honorary 

Doctorate from the Berk.lee college of 1nus1c in recognition to tb'e~tstanding careers. . . . 

Thank you for sharing your talent with all of us 
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Not Just Preaching 
To The Choir 
Christian/Gospel Artists Make Noise 
On Mainstream Pop Chart 

When the Gospel Music Assn. (GMA) held its 42nd a nnual 
Dove Awards on April 20, the evening's winners weren't the 
only ones with something to celebrate. 

As the Christian/ gospel genre copes with the same sales 
challenges as the broader recorded-music market, a greater 

focus on tour ing and n on
traditional promotional plat
forms has helped artists 
make noise this year in the 
mainstream pop market. 

Exemplifying this success 
have been acts like Red. Kirk 
Franklin and Mary Mary, all 
o f whom have released al
bums this year that have en
joyed top 10 debuts on the 
Billboard 200. 

Christian rock act Red , 
whose "Until We Have Faces" 
bowed at No. 2 in Febntary. 
lanck-d covrted appearances on 
NBC's "T he Ton ight Show 
With Jay Leno• and Conan 
O'Brien's late-night talk show 
on TBS and will hit the road 
with Hinder beginning May 8. 

Gospel s ta r Fran klin's 
"Hello Fear" debuted 
in Ma rch at No. 5 on 
the Billboard 200 and 
has spent four consec
utive weeks at No. 1 on 
the Gos pe l Albums 
chart, helped in part 
by his Gospel Comedy 
tour with comedian 
Steve Harvey. 

And sister duo Mary 
Mary, which debuted 
at No. 10 this month 
on the Bill board 200 
with "Something Big," 
has appeared on "The 

... 
)VE 
~RDS 

• .... 
)VE 
6-ROS 

Tonight Show" and BET's "Mo' Nique Show" and has recently 
penned a series of advice-oriented blog posts for Essence mag
azine's website. 

"The church is very important and it's certainly part of our 
marketing plan, but it's more of a secondary layering as op
posed to the foundation," says Mary Mary manager Mitchell 
Solarek. president of Maximum Artists Management and in• 
coming chairman of the C MA. 

Solarek adds that "from a retail st.andpoint and a publicity 
standpoint, TV bookers are recognizing that there are con
sumers out there who want to sec these artists." 

Meanwhile, helping break emerging acts has been the an• 

FOR THE RECORD 
A story In the April 23 Issue of BIiiboard mlsidenUfled 
Michelle Ebanks as VP of Essence Communications. She 
is president. A list of festivals In the same ls.sue misiden
tified the contact person for the Essence Music Festival 
as being Diane Baxter. Her name is Dana Baxter. 
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nual multi-artist Winter Jam tour, which has helped launch 
the careers of acts like Red and 2011 Dove winners Francesca 
Battistelli and Chris August. 

"Ever since the fi rst Winter Jam 16 years ago, we have 
looked at the tour as a g.reat way to help introduce excit
ing new artists to Christian fans and consurners," says 
Eddie C.irswe ll, a member of Chr istian rock band New-
song, which founded t he tour . .. T he platform has exposed 

DOVE 
AWARDS 

Q 

DC 
AWJ 

Triple p lays: FRANCESCA 
BATTISTELLI at the 42nd 
annual GMA Dove Awards 
on Aprll 20; Inset: CHRIS 
AUGUST performs at the 
ceremony. 

their music and min istries 
to hundred s of thousands 
of people.· 

This year's Dove Awards 
reflected some of the grow
ing mainstream ambitions of 
Christian/gospel music. The 
2011 ceremony was held at 
Atlanta's fox Theatre, mark
ing the first t ime the GMA 
has held tl1e annual show out
side of the Christian music 
base of Nashville. 

The awards show, which 
sold out the fox , will be 
broadcast April 24 on the 
Gospel Mus ic Chan nel, a n 
Atlanta-based cable channel 
that has aired the awards 
since 2008. Solarek ac
kn owledges that the move 
to Atlanta was controversial. 
but adds that the GMA was 
p le ased by t he award s' 
he ightened media profi le 
this year. 

AThe move to Atlanta. wasn't 
completely unanimous within 
our membership," he says, ·~so 
we knew that coming here had 
to be a success." 

Battistelli was one of four 
artists to take home three Doves this year, winning artist 
of t he year, best female vocalist an d pop/contemporary 
recorded song of the year for "Beautiful, Beautiful.• The 
track appeared on her 2008 album, "My Paper Heart." which 
has sold 434,000 units in the United States, according to 
l\'iclsen Christian Sou ndScan. He r la.test set. "Hu ndred 
More Years," debu ted at No. 16 on the Bill board 200 in 
March on first-week sales of 70,000, according to Christ
ian SoundScan . 

August won Doves for new artist of the year, best male vo
calist and pop/contem porary album of the year for "No Far 
Away," which has sold 51,000 copies, according to Christ• 
ian SoundScan. 

Jason Crabb won song of the year for ,.Sometimes I Cry," 
inspirational recorded song of the year for "Joseph" and 
tradi tional gospel recorded song of the year for his rendi
tion of "'Go Tell It on t he Mountain." Poin t of Grace won 
coun try album of the year for "'No Changin' Us." Ch rist• 
mas album of the year for "Home for the Holidays" and 
country recorded song of the year for "There ls Nothing 
Greater Than Grace." 

Other winners included NeedToBreathe, which was 
named grou p of the year: Red, which won rock recorded 
song of the year for "'Start Again"; and Patty Griffin and 
Sandi Patty, who shared honors for inspi ration al album of 
the year for their "Downtown Church'' and ;jThe Edge of the 
Divine" releases, respectively. 
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Let's Get It Started 
When MC Hammer Talks, Silicon Valley Startup Companies Listen 

Is it possible for the music in
dustr)• to learn something from 
an artist who hasn't had a hit 
song since the mid-'90s? 

In the case of MC Hamm er, 

it just might. 
To many in the rnusic indus

try, Ham mer is a has-bttn rap
per who squa ndered a fortune 
and eventually faded into mu

sical irrelevancy. But in Silicon 
Valley. he's a respected en tre
preneur, investor and adviser 
with a reputation as a savvy early 
adopter of new technology. 

That's q uite an achievem en t 

in a region that view s m ost 
celebrities w ith suspicio n. 

"Many folks I've m et from 
the talent side ha ... e shown pass
ing inte rest at a tra nsactio nal 

level, but have quickly scurried 
away when there's no imm edi
ate deal with instant payoff to 
be had ," says Tim Cha ng. a 
pa rtne r at Norwcst Venture 
Partne rs in Palo Al to, Calif. 
"Hammer has authentic inter
est in what's going on." 

says. "It ' s a very, very small 

com munity up here. I' m usu
ally just a text away." 

In Silicon VaUey, Hammer's 
rise and fall as a hip•hop star 

isn' t seen as a mark of shame 
or ridirule, but as a valuable ex-

dozen startups. He's an investor 
and ad vis er to Bump Technolo
gies. a Mountain View, Calif., 
developer that makes an app to 
enable users to share contact in• 
formation by sim ply touching 
their iPhone or Android hand

It' s a reputation developed 
du.ring the course of nearly two 
decades. d u r ing w hich H am 
m er has invested in or advised 
dozen s o f compan ies. He 
helped Pandora founder Tim 
Westergren prepare for meet
in gs with music executives 
when the service was stilJ called 

Savage Beast. He gave market
ing ad vice to Salesforce.com. 
He visited Yot!Tube·s o ffices 
when it was still located above 
a p izzeria in San Mateo, Calif. 

perience worth 
learning fro m . 

"People are a 
little bit Iessjudg
m e n t a l here . ., 
says G eo ffrey 
A ro ne , Ha m 
mer's DanceJam 
co-founder and a 

fonner en trepre
neur-in -residence 

Digital 
Domain 

s e ts together. 
He's an investor 
in Square, a San 
Francisco m o• 

bile p aym ent 
service provider 
founded byTwit
ter co -founder 

Jack Dorsey. And 
Fl ipboard, the 

buzzed-about 

More recently. Hammer has 
entered the bu siness as co
founder of dance-based video 
network Dance Jam, which Pure
video (now part of Source In ter
link Media) acquired in 2009. 

"Anybody in the Valley w ho 
invests around the comm odity 
of music on the d igital side. 
they know how to reach ou t to 
me," the Oakland, Calif., native 

at Bessemer Venture Partners 
and Battery Ventures. "For all 
you hear a bout these great com• 
panies, remember the majo r
ity of them fai l. But you try 
again. So there's som ething 
a bout th e psych ology here 
\Vhere no on e: is going to judge 
you about any challenges you 
had in the past, but more like, 
·what did you do to succeed?' 
and 'How can we repeat it?' " 

Today, Ham mer is working 
with a bout a 

OFF THE WALL 
Scept re's Luna is an MP3 player with a sur• 

prising feature: It's also a projector that lets 
users display videos, photos and documents. 
Add a pair of portable speakers and users 

can mount mult imedia slide shows on the 
go. Just an inch thick and featherlight at 2.6 -
ounces, the Luna supports such file formats as MP3, 

W MA, AVI, MOY, MPEG and JPEG. It also comes with a 2 
GB mlcroSO card, expandabk! to 32 GB, and black, p ink 
and blue protective skins. 

The Luna retails for $170. -AB 
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iPad social magazuie app, pre
miered Hammer's single "See 
Her Face" in Februa,y. the first 
time the company had featured 
music in its app. 

No tice how none o f them is 
a music co mpany? 

.. Music is defini tely not 
fi rst ," Hammer says. "'I'm in• 
terested in companies that can 
have a glo bal impact o n enter
prise in genera l; th ings that 
can m ake your connected lift 
m ore: in teresting and easier. 
Bu t always, I look for opportu
nities to support and expand 
the m usic business m odel or 
re invigorate the music busi
ness model." 

For instance, the former rap 
star, who has 2 m illio n-plus 
Twitter followers (@ MCHam
m er), h in ts at oibig announce
ments" in the coming months 
related to new music fi les and 
formats to help artists m one
tize m usic on the social Web. 

He' s a lso begun advis ing 
m usic executives on ho w to 

best approach companies and 

investors in the Valley. Spec.if. 
ically, he claims to be working 
w ith "the highest levels o f the 
m usic industry" on the creation 
o f a "'consortium ofleadership" 
to figure out how the m usic in

dustry can launch the next im 
portant social music service. 

'"They're somew hat ta.ken 
aback by the development here 
in the Valley," Hammer says. 
;'The developers are com ing up 

with the ideas of how to better 
maxunize music.,. 

And h e wa n ts to s h ow 
o ther art is t s , by exa mp le 
w here possible, how they can 

expand their creative act ivi
ties into new formats. "A lo t 
of m usician s and a rtists a.re 
sho rtchanging them selves 
because they have so much to 
o ffer o t her than just t he 
song," he says. "'Music is not 
;ust a song." 

Just as artists extended their 
craft into music videos during 
the heyday o f MTV, so should 
they be exploring new fonnats 
l ike social games , in teractive 
technologies. and m obile or 
iPad apps. Hammer is experi
menting with these areas him 
self, he says, having recorded 
and stored more than 30 0 
tracks in his free time. 

So does that mean we may 
see a comeback~ 

"'Why not?" asks Hammer. 
w ho turned 49 in March . 
"'Quincy Jones was 50 when he 
produced tlie 'Thriller' album. 
It's not u nprecedented.,. • u 

b 
For 24/7 dig ita l news lz. • nd an•lysis, see 

• billboard .biz/dig Ital. 

131"1"S & BRll:FS 
'GUITAR HERO' 
ON HIATUS? 
Maybe the music g ame 

g enre isn't dying a fter a ll. 
In February, Activision an
nounced It was closing Its 
"Gui t ar Hero" busi ness 
uni t . But in a recent Inter
v iew w ith the b log Game· 

Industry.biz, Ac t iv ision VP 
o f developer r e lations 
Dan W in te rs c la imed the 
company i s merely putting 

t he series " on h iatus" a nd 
t hat it hasn"t ruled out 
restarting the f ranchise in 

t he future. 

SPRINT UPDATES 
MOBILE MUSIC STORE 
W ireless operat o r Spr int 
was t he first to sell fu ll· 
t rack songs to mob lie cus· 
to mers. But It 's p laying a 
bit of catch-up with its 
new Music Plu s f ea ture. 

Powered b y RealNetworks 
(which already pro vides 
simi lar functlonallty to 
Verizon Wireless), Music 
Plus lets user s b uy r ing 
tones, r ing back tones and 
full songs f ro m t he same 

screen, rather than threedlf· 
ferent ones. It also includes 
music recommendations, 

p laylist creation and shar
ing, and upgrad ed search 
features. It 's available fo r 
Android and BlackBerry 
handsets, as well as certain 
Web·enabled phones. 

SOUNDCLOUD 
PROVIDES BERKLEE 
SITE WITH SHARING 
FEATURES 
BerkleeMusic.com, the o n• 
Ilne d ivisio n o f the Berklee 
Colle ge of Music that con
ducts Web· b ased music 
classes, has jo ined forces 

with SoundCloud, a We b· 
based tool that Jets artists, 
labels and other c reators 
upload, record and share 
music onllne. The partner& 
ship let s registered users of 
BerkleeMusic upload and 

share their music and col · 
lect feedback a s part o f the 
educationa l process. The 
deal will le t studen t s v iew 
listener feedback, get usage 

data and share music w ith 
friends and classmates. 
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MixltUp 
Startup Legitmix Aims 
To Help Remixers 
Make Money, Legally 

Remix artis ts who want to sell legal 
record ings of the ir work have to se
cure licenses from a ll rights holders 
whose recordings they use. Given 
the high number of source tracks 
found on a single remix, that can be 
a costly, time-consLLming exercise. 

Legitmix, a year-old 
startup company based 

i n the William s burg 
sec t ion o f Brooklyn, 
thinks i t has a solution. 
And it has $1.2 m illio n 
in seed financing from 
fam ily. fr iends and 

third-party investors 
who agree. 

Company co-founder 
and engin eer /entrepreneur Omld Mc~ 
Donald developed the idea for Legit
m ix aft.e r h is friend Booker Sim 

couldn't obtain all the m usic licenses 
he n eeded for a doclUnentary he was 
shooting about Queens hip-hop . 

T he product Mc Donald c reated 
doesn't address the exact issues that 
Leginnix co-founder /chief marketing 
officer Sim faced as a filmmaker. Om 

Nas hville has long been a major hub 
for music-related businesses beyond 
Its historlcalty Important status as the 
capital of country music. In recent 
years, the local government and busi

ness community have sought new 
ways to make the local economy 
more attractive to the creative and 
entrepreneurial classes that have lent 
Music City much of its vitalit y. 

A central player in these e fforts is 

Karl Dean, who was elected mayor of 
the Met ropolitan Government of 
Nashville and Davidson County In 
2007. Dean Is a key supporter of the 
Music City Center, a new convention 
center slated to open in 2013. And he 
worked with the local chamber of 

commerce and visitors bureau In 
2009 to launch the Nashville Music 
Council1 which comprises music in

dustry executives and artist s dedi
cated to enhancing Nashville's status 
a s a g lobal music capital. 

On April 16, Dean, who co~chal rs 
the council, presented area resident 
Jack Whit e and his Third Man Records 
label with Nashville's first Music City 
Ambassador Award. After the award 

it could be a solution for remix artists 
lookin g to work within the confines of 

copyright law and make som e mon ey 
for their work- as '"'ell as for the artists 
they remix. 

Say an artist has assembled a long 
remix set an d wan ts to sell it throu gh 
Legitrnix. He o r s he su bmits a lis t of 

all the source tracks to the site, which 
p rovides customers with a download
able fi le contain ing i n formatio n 

a bo ut a ll the sou rce 
tracks, but no audio. 

Customers can then re
c r eate the r em ix on 
their com put er through 
the Legitmix s i te b y 
purchasing an y source 
trac ks t hat Legit m ix 

doesn·r detect on their 
hard drive. 

Because custo mers 
tech nically purc hase the source 
tracks and then re-create th e remix 
themselves o n their com p uter (with 
Legit.mix software), the com pany 

maintains that the remix isn't a co m 
mercia l work b ut ra ther an example 
of"person a l use" th.at doesn't requ ire 
licenses from r ig hts holde rs . 

Legitm i,works with digital fulfill

ment service provider Med iaNet to 

presentation, Dean spoke with Bill· 
board about his music Initiatives. 

0 W hat's the overall goal or t he 

Music Council? 
We formed the Music Council to p ro
mote, develop and support the music 
industry in Nashville. The m u sic in• 
dustry is so key to our economy and 

.... • .. -

'.,', Mayor , s: Nashv1 e JACK Let's sha ght) pre~ents 
K~L 

0!,t Music City 
WHITE dor Award, Ambassa 

seU tracks directly to consumers. The 
com pany consid ered selling tracks 

through iTunes or Amazon but 
wanted to minimize the number of 
clicks a b uyer would have to make, 
McDon ald says. 

So far, Un iversal Mu sic Group and 
Warner Music Group have agreed to 

let Legitm.ix sell tracks; McDonald says 
Legitrnix is in talks with EM I Music 
as well. 

Because all of the sourc e: tracks 
have to be p urch ased, remixes sold 

through Legitmi_x can be pricey. For 
in stance, the source tracks for the 
company's firs t mix by Diplo cost 
Sl 4.46. assuming a customer doesn't 
ow n any o f them. 

That doesn't include the cost of the 

remix itself. Dip lo isn 't charging for 
his Legitmix remix beyond the cost 
of the source tracks, but McDonald 
says other rcmixers can cha rge for 
th e i r work. The s ite splits the p ro• 

ceeds from the sale of remixes 70/30 
with the remixer, and the source 
artists are compensated for the sale 
of their m ate ria l. 

"'-We're not going after the kids who 
just do\vnload everything for free," 

Sim says. "We're targetin g the peo
ple who spend money on mmes al-

our identity tliat it'ssometl1ing l wan t 
to be m uch more proactive about in 
terms of sup porting. And (it'sJ an o p
portunity for the indu stry to work with 
the city. For instan ce, t here's a big ef

fort we're doin g together on m u sic ed
ucation in public schools. 

f) What's been achieved so far? 
The most dramatic thing is we've wor ked 
with the Metropolitan Housin g and De
velopment Authority 0 11 creating low
cost housing for artists, which would 
include m usician s and songwriters. 

We have a website JNashvilleMus
icCouncil.comJ that will be (expanded] 

Firsthand sources: 
Legitmix co--founders 
OMID McDONALD (left) 
and BOOKER SIM 

ready and a re maybe a little older and 
more affluent but stilJ interested in 
new music."' 

T hat r a ises the central question 
about Legitmix: Will people used to 
downlo ading remixes off the black 
market for free suddenly be willing to 
pay a premium for what is essent ially 

a playlist and a remix a lbum? 
Irving Ebert , co-founder o f 

Canad ian venture cap ital firm Pttr• 
p le Angel. o ne o f Legitmix's in
vestors, believes t he answer is "yes." 
Pur p le Angel a lso inves ted in Mc
Donald·'s previou s startup , Sim bit.. 

an Ottawa, Ontario-based mobile 

in the next couple weeks. (It wil.l beJ 
specifically designed to encourage peo
pk· to go [see] live music:. todo music 
business in Nashville and to live in 
Nashville if you're interested in mu sic. 

The [National] Folk Festival will beon 
Labor Day this year by Bicentennial 
Mall. 1 t will be a huge event for the 
next three years. \Ve' re h oping to at
tract somewhere bern•een 100,000and 
120,000 people a year. And then Mu

sician' s Corner in Centennia l Par k, 
which I think was a great success last 
year. That will be expanded this year. 

E) What's your p itch to companies 
considering a move to Nashville? 
Companies I talk to may be in the tech

nology field. they m a)' be in health care 
or they may be in music. The mu sic in
dustty is based on creat ive people, peo· 

pie who come here because they have 
a talent to write a song or p lay a song. 
That level of creativity is what you want 

to attract to your city. 
It's a low-t.ix city and state. The city 

is pro-bus iness. And then you have th is 

great artistict creative community. 

0 What attracts ent repreneurs to 
the clty? 
There's a spirit of risk-takin g in Nash• 
ville, which 1 think t he health care in

dusTT)' represents pretty dram aticaJJy. I 
dunk Jack White makes such a greatfust 
recipientof[the Music City Ambassador 

software company. 
"I didn't have a clue abou t thercmix 

market when Omid brought the idea 

to me, but the basic inn ovation of how 
to solve the copyright problem is bril
liant. u he says. '"It's simple and imple
mentable and elegant. u 

Legihnix launched in private beta 
in March so it'st.ooearly t,osaywhether 

it will pan out. But it's refreshing to 
see someone take on th e challenges 
that DJs face without resorting to ca.I l
ing for the death of copyright. 

biz For 2.;1 lndies news ~tld analysis, 
• SH billboard.bb/indles.. 

Award! because he is tl1is interesting 
m ix ture of a guy who had alr eady 
achieved a lot of tmccessas an artist who 
chose to come to Nashville. He's in
vested in this city. He's an entrep re

neur. And he's a srnart businessman . 

0 How has t he live music busine55 
been doing ln Nashville? 
We rank we:Uas a city for live mu sic but 
we need to be doing more ofit. One of 

the great transformations that has oc
curred in Nashville over the last 20 years 
has been Lower Broadway. When I was 
a young public defender, Lower Broad
way was peep shows. massage parlors 
and not considered safe. We basically 
folded up our sidewalks after dark. Now 

I thinkit'soneofthebestentertainment 
corridorS in the coun try. The excitement 
you feel when there's an event at the 

Ryman [Auditorium] or1he Bridgestone 
[Arena] or a hockey game, you go out 

there at 10 o'clock a t n igh t and people 
are lined u p to get into the dubs. 

0 How ls Nashville faring overall? 

We're going u p. I believe, fora whole lot 
of reasons, that Nashville is a city where 

our best days are yet to come. The busi
ness climate hexe is excellent. Again, the 

fact that ,ve attract the creati\1e people to 
our city is key. Our crim e rate is going 

down. There is an energy and a buz'l 
about this city that I think is going to po
sition us well for th e future, 
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U2, MUSE 

U2, MUSE 
Es1adio Unico Ciudad dc La~ 172,029 
Bue-nos Aires, Mllrcl'I 30, April 1·2 lhrtee sell0.1IS 
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ELTON JOHN 

Live Notion Global Tour ing, T4 F·Timc For Fun 

C,;mcc:,rb Wcst/A EG Live 

Live Notion Global Tour ing, T4F•Timc F or Fun 

Live Notio n 

;~$~Sl2050, ~!~i ~J~9,M~ ic Ha,11, New Yori!;, :i~:~lloots MSG Entertain ment, LiV'C' Na,tion 

$1,681,740 

~s~~~;~~• =~=~~:.~~:~:lj~:"~~~c~0rA'e. !Jt~~ Frontier Touring 

USHER, TREY SONGZ, THE POTBELLEEZ 

PRINCE, CEE LO 

Li- Nation 

ROD STEWART & STEVIE NICKS 

Li- Nation 

ROD STEWART & STEVIE NICKS 

Liw Nati o n 

RIHANNA 

Michael Coppel Pntsent& 

CONCIERTO DE ENAMORADOS: MARCO ANTONIO SOUS, RICARDO MONTANER 

OZZY OSBOURNE 

ELTON JOHN 
SPOlcan e Arena, Spokan e, wash., 11,604 
April 8 SEiiout 

La~n Event&, 3-•N•l Entertain ment 

T4 F--Time For F\m 

Uve Nation 

A STATE OF TRANCE 500: ARMIN VAN BUUREN & OTHERS 
7,893 
~etlout Futur e Entertalnmenl 

BOB SEGER & THE SILVER BULLET BAND, FRANKIE BALLARD BAND 
V~n Andel Are~ Grand Rap ids. 11,571 
M1c;h ., Apri l 2 ~eiluut Live Nation 

$863,942 i=i•l=l1#3#·i=ii:111iti#•i:(IJ11ii~t·iti·+•:11:1•I·ii#i 
SR5/$39 ~~:=~~I~~~. ~J.~11~~~ 1~a,II, !~i~i? Uve Nation 

ss48,1ao i!t·lfi#i·U3:ilib1iii#¥iiif·# 
(S83."1422 A,,_.,,;tr.,,y,) Brisbane Entertaln ml!nt Cent n! 5 663 
$A14 'i,2/$-l()!H3B Brisbane, Australia, March 25 • 5,849 

s16s,1s6 II·i'H:iiiMbM:i+i#M+ 
S89/1-69 Collseo de- P!Jttto Rice, Hato 9 ,524 

Rey, Pue rto Rico, April 16 9.919 

JANET JACKSON 
Santa Bat ba,a Bow1, Santa 
Barbara. cai.r., April 9-10 

6.330 
8 ,43-'l t \\'O g,,o-H'S 

9 ,15.8 93S.2 ! ·N C 
~ho"•.s one Sellout 

Frontier TOtJrinij 

Jose Ouel'lo Ent ertainl'l"lent 

T4 F·Time For Fun 

THE STROKES, DEVENDRA BANHART & THE GROGS 
Macti scn SQuan! Ga,den, 
New Yor k, Al)rll 1 

14,•85 
sellout 

KID ROCK, JAMEY JOHNSON 
16 ,022 
sll'llaul 

10 ,558 
21000 

The Bowery Presents 

Blue Deuce Etl.tertal nMent. ~d Mountain 
En ter tainment 

T4F•Tlme For Fun 

SUGARLAND, LITTLE BIG TOWN, MATT NATHANSON 
Th4: Messina. Group/AEG Live-

GOOD CHARLOTTE, SHORT STACK, NEW EMPIRE 
Ml.ehae-1 Goppel Presents 

JOE COCKER, GEORGE THOROGOOD & THE DESTROYERS 

BACKSTREET BOYS 

LCD SOUNDSYSTEM, LIQUID LIQUID 

KFC Yum! Center, Loui sville-, Ky., 
Ae,rH; 

YANNI 
Radio City Mu,;11; Ha ll, New York, S,961 
April 9 sellout 

Michael Coppcl Prc,sents 

T4 F·Time For F"un 

The Bowery Pt'esents 

Liw Nation 

N=i•iii•J:1121t11a~t·iilf·it8W•l:i•l#·jf·i:i• 
LG A rena, Birminijhom, England , 9 ,537 
Mar.:tt, 2 ~.600 

THE X FACTOR LIVE 
10,800 
tl'lree$d loots 
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Whenever, Wherever 
Prince's Spur-Of-The-Moment Scheduling 
Keeps Live Nation On Its Toes 

Call i t "guerrilla touring.• 
Prince is flyi.og without a net on his current 

Welcome 2 America tour, rolling out multiples 
on short notice and keeping pro-

that night you've got a show. This is obvious ly 
much larger scale than that. bu the is literally 
a llo"ving his natural artistic tendencies to 

guide him. There's no promoter 
meter Live Nation on its toes. 

After successful runs in Oak
land, Calif.; New York; New Jer
se)': and the Carolinas, the big 
enchilada on Welcome 2 Am er
ica is a planned 21-night stand 
at the Forum in Inglewood. 

Calif. T he run began April 14 
and will wrai>-well, that's up 
to Prince. Live Nation doesn't 

OnThe 
Road 

or anyone in our compa ny giv
ing him any guidance in terms 
of what this show is about or 
where it' s going." 

yet know when it will end-it just knows that 
it will be 21 shows. At press time, the last show 
on the schedule was April 23. But that would 
only be show No. 4. 

"Everything comes from Prince," says Mark 
Campana. co-president of North America con
certs for Live: Nation. And, as Prince is prone 
to making quick decisions, the remainder of 
the tour after Los Angeles, or even when the 
LA. nm will wrap, is still up in the air. 

"He has not discussed anything be)'ond LA., 
and L.A. was decided literally as the tnteks were 

leaving the Carolinas [at the end 
of Marchi." Campana says. "T he 
drivers needed to know what direc
tion to go and Prince said, 'Head west.' 
By the time they were halfway across the coun
try, they were told to go to Los Angeles and we 
were announcing the shows and putting them 
on sale for the Forum. So spontaneity is i n play 
on all levels." 

Such a dynamic approach runs counterintu
itive to a touring industry that plans, routes and 
books months-if not a year- in advance. 

.. Journey is a smash this summer, and we 
were working on that with (manager I John 
Baruck for alm ost two-and-a-half years," Cam
pana says. "\Ve knew exactly what was going 
to happen in the Journey world. [PrinceJ is so 
spon taneous. it allows us to kind of feel like 
the kids we used to be, when a band would say 
they wanted 10 play and you drag the stuff out 
of the garage and down to the local bar and 
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Campana says this approach 
meshes with a recent Live Nation 
reorganization that seeks more 

input from local and regional pro· 
rnoter offices. 

"The local offices are what al
lows us to do it." he says. "'When you can call 
up a pro like [Live Nation Carolinas chair
man! WIison Howard and give him 24 hours 
notice to mobilize his team in the Carolinas. 
you know i t's going to come off without a 
hitch. Our infrastructure and resources seem 
to lend itself to that 24-hour-notice spontane
ity that's going on with Prince. We're all wait• 
ing with bated breath as to where he' s going 
after Los Angeles." 

Madison Square Garden Entertainment is 
finalizing the purchase of the Forum from the 

Faithful Central Bible Church, a deal 
in which Live Nation is involved. But 
that's not why Prince is playing the 
Fortun. Prince is playing the Fortun 
because Prince wants to. 

"This has nothing to do with any 
relationship between Live Nation and 
the building. This really came from 
Prince wanting to support the church 
!hat's there, and it's not often that 
there's a building he felt was as re
lated to and as close to a community 
as is the Fonun," says Campana. who 
points out thatthere'sa largec.harita
ble component to Welcome 2 Amer
ica, with Prince donating money in 
all the conummities he plays. 

As for ticket prices, Campana says 
i t was .. again, Prince's ca ll to have 

85% of the tickets available at $25. 
The other I 5% will be m ade up of 
pricier YIP packages 1h at help 
foot the bill. " He d id not want 
price to be a ba rrier to attending 

the s hows, 11 Campana says. 
Even though Prince is playing in 

a 360-degree configuration, die Fonun's 
s maller size and the st,nd's afford.Ible ticket 
prices mean that the shows aren't likely to toud1 
his legendary n m at tJ1e 02 in London in 2007, 
which was produced by AEG Live, grossed $22 
million and drew 351 ,527, according to Billboard 
Boxscore. The 02 shows were priced at S62.73. 

Would such a guerrilla approach to touring 
work with other acts? 

"lfthepverea superstar and lhey poured their 
heart and soul into it like Prince does, it could," 
Campana says. «But there aren't many with his 
talent and fan base. You need extraordinary tal
ent and a very, very rich fan base in order to pull 
this off. This is not for the faint of heart." 

L1- For 24/7 touring news 
LJIZI and •nalysls, see 

• b illboard.biz/ touring. 
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NARM VP 
OF DIGITAL 
STRATEGY 

A D BUSINESS 
D VELOPMENT 

Btu 
Wilson 

-..Wrt~ 's annual confab on the horizon, 
its digital strategist discusses urgent 
priorities on the industry's agenda. 

The Nat ional Assn. of Record ing Merchandisers' Bill Wilson makes no attempt to hide his disdain for the myriad con

ferences that purport to analyze what ails the recording industry. Such events, the NARM VP of digital strategy 
and business development says, offer little more than "the same talking heads repeating their public statements." 

To some, that might come off asa bit of artful salesmanship as NARM prepares for Its annual convention May 
9·12 at the Hyatt Century Regency Plaza In Los Angeles. But give WIison and NARM president Jim Don lo their 
due· Their organization has emerged as a vital force behind Industry-wide Initiatives to deal w ith some of the 

most int ractable issues gett ing in the way o f maximizing music sales on digital platforms. 
Formatstandardizationor metadata cleansing may not be exciting, headline.grabbing topics, but these are 

the vital, nuts-and-bolts Issues that NARM Is working with labels, retailers and d igital services to resolve. Fo· 
cused on addressing these Issues are NARM's "Digital Think Tank" work g roups, which will provide updates 
on their progress during the 2011 NARM convention. 

"This year's convent ion programming is a cont inuing reflection of how N ARM has been transforming It · 

self," Donio says, adding that "since I brought Bill Wilson o n in February 2009 to head up our dig ital st rategy 

and business development, he has done a terrific job of ensuring that NARM p lays a p rominent and meaning~ 

ful role In the digital community." 
W Iison previously served as Atlantic Records senio r director of mobile sales and business development. He 

has also held business development posts at mob ile marketing and Web design companies, and has been a 
product manager at Relativity Records and a market ing director at Caroline Distribution. He also founded 

Blackout! Records, a label specializing in hardcore punk. 

In an Interview with BIiiboard, WIison talks about NARM's top d igital p riorities. 

One of NARM' s key work groups 
focuses on dig ital supply chain 

operations. What are the main 

issues It's addressing? 

It is examining b ow the industry 
identifies music (th rough standards 
likeJ the International Standard 

Recording Code and the Interna
tional Standard Musical Work Code. 

We a re getting into develo ping 
standards for content so that the 
data be ing commu nicated is fully 
cleansed. It's making sur e t ha t 

the water runs t hro u g h t h e 
pipeline clean!)' and is not dog
ging it up. We are looking at the 
d i rection th e music ind ustry i s 
headed a nd we see it is s hi fting 
from p rodu ct-based to informa• 

tion-technolog)' based. 

What will that mean? 
The m usic industry is evolving into 

a system ofinreropera ble data bases, 
both proprietary and in dependent, 

to create an ecosystem that has to 
be able to communicate in com

mon standards "''1th clean data. We 
are looking at how this all fits to
gether. NARM is a partoftJ1eglobal 
efforts to determ ine hmv copyright 

information \Vill be managed in the 

future. We are bringing the voice 
of the commerce community to 
th ose initiati ves. 

Wh at i s the d i g i tal suppl y 
chain work group doing to ful• 

f ill thi s mandate? 

The database of ph)'sical m usic [that 
labels, retailers and distributors use 
for ordering and tracking inventory] 
is being expanded to a full-product 
platform . ltis bringin g i n a ll the as· 

sets from product suppliers-<ligi
tal. ph)'sical and m obile-to fonn 
a well of information to alleviate 
some o f t he common pro bk m s 
faced by our constih.tents o n the re• 
tail side. Jr's coming up with stan• 

dards- like, is i t "Joan Jett and the 
Blackhearts" or" Joan Jett & the 
Black.hearts''? Or is it ufeaturing" or 
"feat."?Weare puJlingall this dirty 
data and crea ting clean data. T he 
standards that we are using to build 

this database h ave been used by or
ganizations Li.ke the Smi thsonian 
Institute, the Librarr of Congress 
and the Centers for Disease Con• 

trol, all of which manage a high vol
ume of critical data. 

Where do th ings stand with 

that effort? 

Jfdie digital {market{ is the mostvi
brat1t part of the ind us tty. die pl,unt>
in g of the business i s the most 
important ingredient in developing 
m usic as an infonnation-technol• 

ogy industry. [NueMeta founder / 
president) Nick Sincaglia, 1Yho has 
been in tlie data business for years. 
is the p rimary an:.bittc._'t of the sys· 
tern. Weare s till building it and test
ing it and are looking forward to the 
beta com ing out at the [conventionJ. 

After the NARM conven tion, we 
will implement all the features and 
make sure that produc't suppliers 
are on board with all product types. 
And then there will be a full-court 
press to get the full version done b)' 
the summer. when we wiJl get a 
conse:n~1.lS of what needs to be fixed 
and tweaked. 

Whataretha Dig ital Think Tank' s 

other work groups focusing on? 

We have metrics and sales analrsis, 
which investigates solutions for bt-t
ter sales analytics and evaluates new 

techn ologies to gain better in sight.s 
from retail data. Tt ls examining the 

technology of measurem ent to bet• 

ter hone how we market and sell to 
the constuner. 

We also have the product develop
ment wo rking group, which is d e· 
signed to reduce the friction between 
the legaq,· music business and the new 

crop of music entrepreneurs. ltwUI 
also reach out to a new constituency 
to create products for the future. 

We want to reach the ne\-v entre· 
preneurs and put them on the gTid 
and let them use our resources an d 

help them to h ave business rela
tionships within the industry. Up 
w1til recently. it seems die only time 
there was communications be· 
tween the groups it occurred dur• 
ing la\vsuits. 

NARM has also started a group 
for subscription senices. The needs 
of a s ubscription company are dif
ferent from the needs of a down• 

load service, so it. was appropriate 
to create separate groups for each, 
kind oflike the way NARM focuses 
on retailers, one-stops and rackjob
bers . So we are replicating t he 

whole NARM experien ce by cater• 

ing to all these d ifferen t. types of 
[digit.all reta il. 

What other initlat ives do you have 

in development? 

We also have two other pending 
working groups- one for apps and 
gam ing , and one to work on the 
archival and contextual met.ad.a ta of 
the business. For the latter, the prod• 

ucts of the future will be based not 
just on music, but on editorial con
tent. These are the things that need 
to be honed; the labels have vast li
braries of co ntent. of ed itorial and 
m usic videos , and all of this needs 

to be sorted and tagged. 
We want to gadier all these sec

ondary and tertiary assets and for
mats and place them in a st.andard 
format. Wh)' should new products be 
built fTom the ground u p every time? 
Tiie products of the future will require 
instantl)' scalable libraries ofcon tent. 
not just of music but of all t he infor
mation surrounding it. including art, 

pictures. biographies, etc. In these
mantic Web,everythingwilJ have con

text to something else, which could 
influence how it will be pulled into 
scard1 engines. These are the hea~y. 

thou ght•provoking issues th.at com• 

panies need to be engaged in to move 
the business forward. 

"The_products of th e future will r equire instantly 
scarab le libraries of content, not Just of music 

but of all the information surrounding it." 
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n a recent Tuesday afternoon, with the strains of his new 
single, "Gritar" (Shout), playing in the background , 
Luis Fonsi-the Puerto Rican heartthrob with the plain

tive voice and earnest, boy-next-door good looks- stood in front 
of a video camera in a park in downtown Miami and said in 
Spanish: "Congratulations to all moms. Let's all shout in happiness!" 

"And shout, shout, shout!"" played his song 
in tl,e background, as Fonsi displayed his very 
white, open smile. 

Fonsi's endearing. He's entreating. He sings 

and writes main ly in Spanish, but thinks in 
Spanish and English- a result ofhavillg been 
raised in Orlando, Fla., mostofhis life. And the 
duaJit), spills into his music, which is Latin pop 
with hues of R&B in the vocals and rock in the 
arrangements. Fonsi has the sort of wide ap• 
peal that both labels and sponsors find increas
illgly valuabl~ fact AT&T first seized upon 
in 2008, when the co mpany used h im and his 
single "No Me Doy Por Vencido" (I Won't Give 
Up) for a major campaign tied to the Summer 
Olympics. At the time, saJes of Latin music in 
the United States were already on a downward 
spiral, but Fonsi bucked the trend. • Palabras 
de! Silencio" (Universal Music Latino)-the 
album linked to the AT&T campaign single
sold dose to 250,000 copies in the United States, 
according to Nielsen SoundScan. more than 
any of Fonsfs previous albums. 

Now that AT&T has brought him back for a 
Mother's Da)1 campaign, can Fonsi do an en
core with his new set, "'Tierra Finne," due out 
this summer ~ 

The U.S. Latin popularion conrinues to climb 
- 50.5 millioll in 2010, up from 35.3 million in 
2000, according to the latest Census munbers. 
But sales of Latin albums- defined as those 
whose conten t is at least 51 % in Spanish- hit an 

all-time low in 2010. According to Nielsen Sow1d
Sca1l, year-end sales of Larin albums for 2010 tal
lied 12.4million, a 28%dropfrom the 16.9 million 
sold in 2009 (those figures don' t include single 
downloads) and just a third of the 37.8 million 
sold at the height of the market in 2006. By con
trast, overall album sales in the United Stat.es last 
year dipped 12.8%--from 373. 9 million units in 
2009 to 326.2 million tmits in 2010. 

In tl1e first tluee months of 2011, the decline 
has slowed somewhat. Across the U.S. market 
as a whole, album sales were down 5.3% com
pared with first-quarter 2010. For Latin, the 
firs t-quarter drop was 7.9%, from 3.4 million 
to 3 .1 million .albums sold, according to Nielsen 
SoundScan. Of those, only 266,000 were digi
tal albums- a sign ificant 29.8% increase over 
the 205,000 sold in the same period last year, 
but a minuscule number nevertheless. 

Thus, the predicament: As the Hispanic pop
uJa tion has gTown, the market for Latin music 
hasn't kept pace-it's s hrunk. For years, loss 
of retail s pace1 the tough econo my1 physical 
piracy, immigration crackdow11sa11d a still-de
veloping Latin digital marketplace have all been 
named as culprits. But many in tile industry 
alsosuspectthat a potential audience for Latin 
music simply isn't being reached- either 

through marketing and promotional efforts or 
a t. a more visceral, emotiona l level, with the 

m usic and artists them selves. 

18 I BtLLB0ARD I APRIL 30, 2011 

One big problem, says a label executive who 
asked to remain anonymous, is, .. We segment 
too m uch. Latino this, Latino that, and \Ve're not 
hitting th is second-, third-generation consumer 

that is not going to go to iTunes Latino or AOL 
Latino. They're going to goto the regularITw,es 
store. And yet, we continue segregating Mis
panic artists from the rest of the bunch." 

Labels in search of a solution arc increas
ingly focusing on artists who have b ilingu al, 
bicultural appeal, while relying on sponsors for 
added exposure and expanding online market
ing and sales efforts. Alld tl1e emphasis, mean
while, has shifted be)•Ond mere music sales. 

"It's no longer abo ut how many albums we 
sell but how much we makeoveraU,11 says Wal
ter Kolm , preside nt of Universa l Music 

Latino/Machete, Fonsi's label. ·How much is 
an artist's revenue fro mall his businesses and 
endorsemrnts? Today, the marketing we do is 
not o nly to sell albums but to increase an artist's 

success and generate income of all kinds." 
As a result, artists like Fonsi. who can touch 

fans on both sides of the language divide, are 
increasingly more in dem and, 

'"The [Spanish-only-speaking! niche has be
come smaller and smaller," says Guiller mo 

Page, senior VP of commercial and sales for 
Sony Music Lati n. 

GROWING BILINGUAL 
POPULATION 
According to U.S. Census data published in 
2010, the number of Spanish speakers in the 
United States stood at 34.5 million in 2007, 
having grow·n by 23.4 million between 1980 
and 2007, more than any other language. But 
among Spanish speakers, nearly as m any were 
U.S.-born as foreign-bom-17 million vs. 17.5 
million, respectively. And 53% of all Spanish 
speakers reported speaking English "very well." 

"Nowadays you have to rea.lJy work on the 
general market," Page says. "The increase you 
see of Hispan ics in the U.S. Census, those guys 
are fully acculturated and bilingual." 

Such sentiment is borne out by 2010 Latin 
album sales, with Enrique Iglesias'" Euphoria" 
(Universal/Republic), Marc Anthony's •Jconos" 
and Shakira's "Sale el Sol" (both on Sony) fin
ishing as the duee top-selling Latin albums o f 
the year, respectively, according to Nielsen 
SoUlldScan. No big surprise there: All three are 
m ajor artists with broad crossover appeal. But 
similarly, the top-selling album by a new act 

was the self-titled debut by Prince Royce- a 
New York-born bachata singer bolsiered by the 
radio success of h is cover of "Stand by Me. IP 

Despite being suns mostly in English, the 
track found airplay on top 40 Spanish-language 
stations that, especially in tlie past year, have be
come more willing to play English repertoire. 
Today, tl1ercare not only more English-language 
songs than ever on Billboard's Hot Latin Songs 
chart, but they're also stiying on the chart longer. 

In 2010, for example, 25 English-language 
tracks appeared on the Hot Latin Songs chart 
and 15 spent more than 10 weeks each on tlie 
tally, both unprc,:edented occurr,nces. By con
trast, in 2009, 16 English-language tracks charted 
on Hot Latin Songs, but on~' four stiyed for more 
than 10 weeks; in 2008, 14 English tracks charted 
and only one exceeded the 10-week mark. 

"'It was a questio n oftirning/ says Sergio 
George, p resident o f Royce's ind ie label, To p 
Stop Music. ··Jn the past, [Spanish-language! 
radio didn't want to play anything that \vas 

over 50% in English . But they totally em
braced it. They're incorporating American 
mus ic because they kn ew A m erican kids 
weren't listening to them before . Maybe 

'Sta nd by Me' wouldn't have p layed on Latin 
radio five years ago." 

In fact, many things didn't happen five years 
ago, despite labels' best efforts. As recently as 
2007, major pushes behind bilingual acts like 
Kat De Luna (who's now resurfacing) and the 

Dey fell short. Part of the reason, George says, 
is that those artists didn't have a Latin base to 
begin with. 

\Vhile Spanish-language radio plays tracks 
in English, the reverse doesn't happen, so for 
Latin acts to get recognized in the m ainstream, 
they have to record in English or get p romoted 
on mainstream outlets. If an artist aJready has 
a Latin or bilingual base, the task is easier. 

"It's tried and tru e. Enrique Iglesias. Ricky 
Mar tin; they've all had that Latin base first, IP 

George says . .. Once you build that. you have that 
solid following. But pretending to hittl1e Amer
ican and 1-tispanic marketatthesametime, it's 
never been done-. Or I don't know about it. .. 

Now, with radio a more willing player for 
such acts, lhrith increasing online access for His• 
pan ics, and with a younger U.S. Hispanic pop· 
u lation ready to consume, simultaneously 
breaku1gacts in pop and Larin markets becomes 
more feasible. 

Jfone looks at Billboard's Latin Digital Songs 

"THE SPANISH-ONLY NICHE 
HAS BECOME SMALLER 
AND SMALLER." 

-GUILLERMO PAGE, SONY MUSIC LATIN 

~~ -•-

Both Sides now: Bilingual, bicultural 
artists like LUtS FONS!, seen here with 
DAVID BISBAL (left) during their 
concert at Mexico City's Audltorlo c-"- ~ 
Nacional last November, are ' '1.•· ~-; ~ 
Increasingly more in demand by ::
both labels and consumer brands. 

chart, the top-selling Latin digital tracks of the 
year have consistently been those by crossover 
artists like Iglesias, Shakira and Pitbull. 

According to "The Latino Digital Divide; a 
study published last July by the Pew Hispanic 
Center, the U.S. Latin population still lags be
hind the overall population bi ln temetandcell

phone use; according to this and past Pew 
studies, 64% of Latinos aged 18-plusgoonlinc, 
compared with 78% of non-Latinos. And 76% 
of Latinos use a cellphone, compared wi th 86% 
of non-Latinos. 

But.nativity is a key fact.or in detenniningwho 

uses cellphones and tl1e Internet, according to 
Pew. Only half (51 %) offoreign-bom Latinos go 
online, for example, while 85%ofU .S.-bom Lati

nos do so. The figu res are in line with nw l1er• 
ous stucliesthathave found Internet use is higher 
among younger Latinos- of which more are 
born here-than older Latinos, of which more 
a re born abroad. According to this particular 
study, almost two-thirds (65%) of all Latinos aged 
16-plus go online, at least occasionally, but use 
varies with age: 84%ofLatinosages 16-19report 
that they email or use the In ternet while only 
74%of those ages20-25 doso. Only61% of those 
aged 26-plus use the Internet at all. 

The nati,·ity gap persists across age differ
ences. Among those ages 16-19, for example, 
92% of those U.S.-bom use the lntemet, but 
only 59% of tl,osc foreign-born do so. 

BICULTURAL ORIENTATION 
Last February, meanw hile, Telemundo Com• 
munica t ions released what it called its 
'" GenYLA" (Generation Young Latino Amer
icans) study that delved into the preferences 
o f you ng Hispa nics ages 18-34. The study 
measured a sample o f 400 in t ha t age 
bracket- hardly definiti ve, but perhaps 
eno ugh to provide interesting insight. 

Slightly more than 37% of those surveyed 
iden tified them selves as both "'Hispanic'' and 
1'American," identifying with both cultu res 
equally; only 2% felt more American than His

panic. Likewise, those surve)·ed said they moved 
easily between cultures, had both Latin and 
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non-Latin friends and spoke both English and 
Spanish. Span ish dominated with family (55%), 
English at wo rk (74%) and school (79%). Be

tween friends., Spanglish was cited as common. 
\Vith in th is pano rama, Fons i is a so rt o f 

poster boy who travels with ease bet\veen both 
worlds. Even though he sings mo stly in Span
ish (he's released one English-language albtun, 
the little-noted "Figh t the Feeling." in 2002), 
he sees h is music as akin to coun try, ... because 

it'ssong-drh•en," he says. "There'sstol')~e lling, 
there's emotion." 

At a p ractical level. • I talk bilingual," Fonsi 
says. "I am 100%proud Puerto Rican. but have 
lived two-thirds of my life in the United States. 
So, there will be some things I write in English, 

but my main way of conversing with my audi• 
ence is in Spanish , because a t die end of the day, 
I'm a Latino. Bu t I also understand how U.S. 
people think. because I'volived here solongand 
so ma ny of my friends are 100% Americans." 

Such u nderst-and ing is often subtle. But it 
connects. says Jesus Lopez, chairman of Uni
versal Music Latin America/ Iberian Pen insula, 
"because of the type o f m usic. the production, 
the sound, the them es he to uches upon-and 
of course, w e have future colla bora t ion s 
p lanned with English•spealdng acts." 

"'Fonsi is a crossover a rtist because he's a 

second-generation Latino. bilingual. biculnrral 
and raised in the U.S.," Lope--i: contin ues. "He 
uses Spanish to comm u nicate his art, but he 
a lso uses English when we've thought it couJd 
be useful to his career." 

On h is social sites, Fonsi communicates 

mostly in Spanish. but tweets occasionally in 
Eng lish. Moreover, m u.ch of the warm•up cam• 
paign for h is ne\~ a lbtun has taken placeonline, 

beginning in March when Universal released a 
teaser video on YouTu be to promote .. Gritar." 
O ther elements followed , including personal 

messages from Fonsi to his nearly 900,000Twit
ter followers and his Face book fans (3.9 million 
.. Likes"'), asking them to register on his website 
to gettl1e full lyrics to "Gritar, • whicl1 premiered 
on both radio and iTuneson April J l. 

Because Fonsi has such a visible online pres-

ence. thedigit,aJ sales of"'Gritar" will be an im

portant marker, particularly because the Latin 
digi tal marketplace is still being develo ped . 
Last year, for example, overall d ig ita l al bu m 
sales in the United States tallied86.3 millio n 

cop ies, accord ing to Nielsen Sound Scan, a 13% 
increase over the 76.4 m illion tallied in 2009. 

Jn contrast, of the 12 m iUion-plus Latin al· 
bums sold in the United States, only 917,000 
were d igital. u p by 201.000units (or 28%) from 

the 716,000copies sold in 2009. W hile the per
centage growth ,vas much higher than the over
all m arke t, it was still a d rop in th e b ucke t 
com pared with the 4 million ph ysical units lost. 

But Son y's Page sees a Lat in digital buyer 
beginning to emerge, and calculates tha t ap• 
proximately 35% of his Latin music sales
which s kewed heavily toward Latin pop-are 
digital. Earlie r this m on th. for example, the 
top·sdling alb um on the iTunes Latino chart 
was "'Morir y Existir" (Del Records/Sony) by 
regio na l Mexican u p-a nd-comer Gerardo 
Ortiz, w ho also debuted at No. 1 on Billboard's 
Top Latin Albums chart. Of the 8,000 units 
Ortiz sold the first week . roughly 20% were 
digita l. Page says. u nuSttally h igh for a re
gional Mexican act. 

In pro moting Ortiz's release. So ny aggres
sively promoted it on all of his social networks, 

including Facebook, Twitter and Myspace, but 
always making the connection back to retail, in 
particular iTtmes and Amazon , which aJlow for 
immediate purchase. 

"Gerardo is reaching that accuJtura ted au• 
dience that enjoys his music but is m ore [dig
itally) 'advanced' tha n th e typical La t in 

consumer," Page says. "'Gerard o Ortiz has been 
basically underground. It's only now that he's 
reach ing tha t c ritical mass and exploding. We 

had very good d igital num bers with his first 
album , so with the second album we knew what 
to expec t. We knew that aud ience was there 

and we wen t after them." 

Luis Fonsi wi.ll speak at the Billboard Lati11-

Music Conferenc<aspart ofBMl"s "How I 
Wrote 11tat Song" panel. 

BRAND NEW KEY 
LATIN LABELS AND SPONSORS LINK UP 
FOR MUTUAL GAIN 
Branding and SPQnsorship 

alliances, long entrenched 
In the mainstream realm, are 
accelerating In the Latin mu
sic world, as labels Increas
ingly v ie for partnership s 
to support marketing plans 

and provide added income. 
Although most-II not all
new signings nowadays In· 
corporate ancillary revenue 

from areas other than music 
sales, many deals with es
tablished artists s till don't 
tap Into lucrative touring 
revenue. But Increasingly, 
they do Include a percent

age of sponsorships. 
"It's not that I wc,r,'I release 

an a lbum If I don't have a 
major sponsor attached," 
says Luis Estrada, GM of 
Universal Music Latino and 
Machete. "But t hese cam· 

paigns provide a super vita
min boost They add market· 
Ing dollars that you simply 
cannot have otherwise." 

who's also in conversations 
with rock band Manil for its 

upcoming tour. " The other 
thing is the nature of our 
product/' he says,notlng the 
compatlblllty of mus ic to 
AT&T's three sc reens: cell· 
phone, Internet and TV. 

Although Garcia declined 
to outline deta ils, he said his 
budget had Increased in re• 

cent years, and AT&T's " two
way relationship" with labels 
opens the company up to 

different types of acts. Last 
year, for example, AT&T fea
tured Mexican electronlca 
duo Belanova-hardty a su

perstar in the United States
in its commercia l for the 

BlackBerry Torch, as well as 
Chino y Nacho whe n the 
Venezuelan duo was just 
starting to p ick up steam. 

With the decline of retail, 
record labels-in this case, 
Universal-increasingly 
measure an act's success 
using a metric that consld· 
ers branding as well as music 
sales. In Belanova's case, 

Estrada says, 50% of all al 
bum sales during the week 
the spot aired were digital, 
an overwhelming percent· 
age for a Latin release. 

AT&T, in turn, m easures 

Case in point: Luis Fonsi's 
AT&T TV spot, which touts 
the company's Samsung 

cellphones ror a Mother's 
Day cam pa lg n and reatures 
Fonsl singing h is new sin
gle, "Gritar." The campaign 

is one of four simultane
ously running AT&T cam· 
palgns Involving Latin 

acts, developed by Miami· 
based ad agency the 
Bravo Group. A nother 

features Natalia Jimenez, 
former singer of Spanish 
group La Quinta Esta

cion, who's releasing her 
first solo album on June 
28, and whose first sin

gle, HPor Ser Tu Mujer," is 
a lso featured In an AT&T 
TV commercial for Its 
Viva Mexico calling p lan. 

Hi, Mom: A Mother's Day-themed 
ad for AT&T features Luis Fonsl 
singing his new single, "Gritar." 

AT&T is running spot s 

tied to Jua nes' P.A.R.C.E. 
tour as well, following an 
extensive campaign In sup
port or his similarly named 
album that was t ied to the 
Windows phone. And a new 
AT&T s martphone TV spot 

features Ricky Martin riding 
a motorcycle with friends 
and singing by a fireplace. 

"We know two things: Lati
nos, whether they're English· 
or Spanish-dominant. are at

tracted by mus ic. So it's a 
good marketing tool, no 
question," says Roberto Gar· 
cia, executive director of His· 
panic marketing for AT&T, 

success both by the memo
rability and Impact o f the 

campaign, and by its specific 
results- for example, sub· 

scriptions to the company's 
U-Verse service. 

Beyond promotion or an 
album, tour or single, spon
sorships have also g ained 
importance at a t ime when 

an artist's brand equity is ex
tremely valuable. Pltbull, for 

Instance, secures sponsor
ships virtually year-round; he 
current ly has ongoing part

nerships with Kodak, Dr Pep
per and, for h is upcoming 
tour, Bud Lig ht. He recently 
became a stakeholder In, and 
spokesman for, Voll light 

vodka, a 1ow-ca1or1e line that 
wlll be distributed nation
wide In the fall. 

Having several deals in 

p lace keeps h is name out 
there, Pitbull says. "With the 
Census numbers coming 
back, I have to stay relevant 
all the time, because I see 
that in the near future we'll 
be the bridge to bring those 

two worlds together, Latin 
and non·Latln," he says, "It's 
not English and It 's not 
Spanish. It's Spanglish." 

Pitbull says highly visible 
deals like h is one w ith Dr 
Pepper, which featured his 
song "Good Times (Vida 
2 3)" in a TV spot, as well as 
Kodak's Easy Share camerc1s 

campaign, which included a 
spct featuring his T-Pain col· 
laboratlon 1'Hey Baby" and 
a billboard In New York's 
Ti mes Square, set the stage 
for more innovative deals 

like the one struck with Voll. 
While having name rec

ognition certainly helps to, 
say, put one's face on a bill· 
board, many brands-rec
ognizing music as a "passion 

point" with Hispanics-are 
open to new names and 
faces If the project Is right. 
Western Union, for example, 

has Daddy Yankee as the 

f ace of it s "Love in Any 
Language" campaign. But 
it also seeks to 1'dlscover" 
new talent through t he 
campaign, which asks 
fans to subm it videos to 
enter the competit ion. 

Ditto ror W r igley's 5 
Gum, whkh Just launched 
Its third annual Vive TU Mu
ska, an onllne competltlc,r, 
for unsigned Latin rock or 

pop bands where finalist s 
compete to play al a grand Ii· 
nale also featuring major acts. 
This year, Vive Tu Muslca has 

added a reality show elemen~ 
which will air on LATV. 

"Music is a crucial compo
nent, but we don't start the 
other way around, striking a 

deal with a music licensing 
company or a brand. We 
start with an understanding 

of what role music plays in 

t he life of our consumer," 
says Luis Miguel Messlanu, 

president/chief creative of
ficer for advertising agency 

Alma. " I always tell mycre
atives, 'The dog need s to 
wag the tall.'" -LC 
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AfHR RH[ASING A GOSPH 
AlBUM, KELLY PRICE IS 
GOING BACK rn Hrn R&B 

ROOTS WITH 'KHlY' 

BY ~All MllCHHl 

When Kelly Price was nominated for a Grammy Award in 
the best female R&B vocal performance category last Decem
ber, the nod caught many people off guard. Up until that point, 
Price hadn't released an R&B album since 2003's "Priceless." 
In fact, when she delivered the contemporary gospel 
album "This Is Who I Am" three years after that, most people 
assumed the soulful singer had chosen a new career path. 

"It's never been a secret that l'rna preacher's kid," says Price 
from her Los Angeles home. "Gospel will forever be a part of 
my life; that's why I sing tbc way I s ing. But I never said I was 
leaving R&B." 

Now Price is adding an exdamation point to that declaration 

with the May 3 release of"Kelly" (My Block/SangGirl!/Malaco). 
Not only does the project plant Price square!)• back into the R&B 
scene, it's helped tlie singer achieve her first top40 hit on Bill
board's Hot R&B/Hip-Hop Songs chart in 11 years and sixth 
top 10 on Adtdt R&B: "Not My Daddy," featuring Stokley. 

Price's sixth albwn also represents a career rebirth. In addi
tion to partnering with producer WaTI)'1 Campbell's My Block 
Records, Price has hired a newco-rnanager, Devyne Stephens of 
Upfront Mcgatainrntnt, as she eyes several brand-building ven
rurcs, In short, the artist kno1,,1n for belting out sud1 hits as "'Friend 
of Mine," "As We Lay" and "Heartbreak Hotel" is back with a 
whole new do-it-my-way attitude, ready to claim. in Campbell's 

words, "that big shot to show what she can really do. She's never 
had that look. in my opin ion. Bu t everybody needs to know how 
great an.d talented she isas a singer an.d as an amazing writer."' 

Price and her manager, husband Jeffe ry Rolle , began dress
ing the stage for her rehlm three years ago when they relocated 
from Atlanta to Los Angeles. A~er the 2006 release of"This Is 
Who I Am" through Gos po Centric, Price continued perform
ing, averaging between 200 and 2S0 dates per year. But the urge 
to re turn to writing- she had written songs for R. Kelly, 
Wynonna Judd, Ronald Isley and Faith Evans,amongothers

and expand into film and TV began to take hold. That's when 
her attorney suggested she move to L.A. 

Th ree days after the move, Price contacted Campbell, who 
firs t worked with her in the late '90s when she began record
ing with Island Def Jam and later Def Soul. Their subsequent 
discussio ns led to Price teaming her Sang Girl! Production 

company/label with Campbell's My Block Records, whose ros
ter includes Mary Mary, the Soul Seekers and Campbell's 
younger sister, JoiStarr. 

"My hiatus (be t¼tce11 albtuns] wasn't really an accident or on 
purpose, .. Price says of her chance to refocus and re-energize. "'It 
just worked out that way. \'(Then my break came from Def Jam, 

the timing was good to do something more personal to me--the 

the compelling ballad expresses a frequently overlooked mes
sage: Don't forget to let love into your relationship. "You're not 
my daddy, you're my man/ And I think ir s time you understand/So 
just make me happy if you can." Its accornp>n)fag video, directed 
by actress Regina King , v,rill premiere the week of April 25. 

"Kelly understands the watchwords, the things that will tum 
your head," Williams says. "Just the title alone makes people 
wonder, 'What is that about?' But it goes deeper than that, and 
that's why i t's resonating across genera tions with everybody." 

Married since she was 19 and cdebra ting her 19th a rmiver
sary this year, Price says "'Not My Daddy" came to her as she 

was dean ing the house. "I was literally singing something I 
didn't know. So I stopped, sat down and got the song out. It's 
not based on one partiettlar u1cident. It stems from the experi
ence of being in a long-term re lationship .and how e-.as}' that dy
namic can change when kids come into the picture." 

Price's ·'I'm every wom an" outlook stands at the heart of the 
other tracks on "Kelly." Having overcome her own share of is

sues- from body image and teen pregnancy to family tensions 
(both her mother and late mother-in-law were stricken with 
breast cancer)- Price tackles cvcI)thing from self.forgiveness 
("I'm Sorry!My Apology!") and empowerment ("The Rain") to 
addictive relationships ("HimAholic"). She even gets into pa rty 
mode ("And U Don't Stop''). 

ln addition to Campbell and Williams. the singer/songwriter 
collabor ated with songwriter/producers Shep Crawford and 
Jazz Nixon, whoa.re a lso longtime co lleagues and friends. •T('m 
grown; that's ,vha.t this record says," Price says. "'I 've made a 

whole lot o f m istakes and dumb decisions but I ·m not beating 
myself up overit. There' s a lot of reso lve here but hap piness as 
well. l 've come of age doing what 1 know how to do: soothing 
myself through music and hopdi.i.lly helping someone else." 

Another longtime industry relationship recentl~· blossomed into 
a new co-management arrangement for Price. Rolle is now co-man• 

aging his ,vife's career with Devyne Stephens, who heads Atlanta
based Upfront Megatainment. Its roster includes Akon, KeUy 
Rowland, Dave Hollister and Upfront/S RC n<Wcomer Majic Massey. 

"'I've managed Kelly fromdayone," says Rolle, who'll still han
d.le day-to-day responsibilities ... But now I don't have to do every• 

thing. In Devyne, I found someone who believes in Kelly like I do 
gospel albtun. And when I thought about 
going back to a major or dou1g something 
on my own, I thought I should have the 
opportunity to experience being in charge 
of my career- and benefit from itas well." 

KELLY PRICE 
and someone who works just as hard as 
she does." 

Stepher1s says, "Kelly is one of the pre
mier vocalists and songwriters of this gen• 
eration; someone like a Ma.x\\•el1 and Sade 
who can come back and still seU. It's time 
to take her brand to the next level, diver
sifying in to TV, film and other projects." 

Price, Rolle and Campbell began test
ing the waters with "Tued," the anthemic 
ballad that opens "Kelly." At the time of 
its release, the trio hadn't yet secured dis
tribution . But the single \'Venton to earn 
a Grammy nod for best female R&B vocal 
performance (the lastyear for that honor 
in the wake of the Recording Academy's 
recen t restructuring of a.ward c.attgories). 
And Price found herself competing 
againstsuch peers as Faith Evans, Mon• 

ica, Jazmine Sullivan and Fan tasia, the 
last of whom won the statuette. 

But that loss triggered bigger things, 
most notably the growing response to 
second single "Not My Daddy," featur• 
ing Mint Condition frontman Stokley 
WilJiams. Curren ti)' No. 9on Adt~t R&B 
and No. 35 on Hot R&B/Hip-Hop Songs, 
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Those other projects includ e plans 
for a summer tour with Holliste r and 
Angie Stone, an upcoming TV p ilot, a 
clothin g line, an audio version of her 
2005 book "Inscriptions of My Heart," 
a cookbook and her ongoing philan
thropic work on behalf of breast can
cer. In the meantime, Price is slated to 

perform a.t the 2011 Essence Music Fes
tival in Ju ly and is busy collaborating 
on new son gs for Massey, Hollister, 
Toni Braxton and Keke Wyatt. 

• I don't get much sl,ep these days," 
Price says. "But tha t's OK. Everything 
is lining up. My prayers are being an-
swered." 
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Digitizing 
The C:anon 

INSPIRED BY PAN CE MUSIC 
RETAILER BEA'.rPORT SONY'S 

ARIAMA BUILDS 1,- ... -T o ' S S 
HUB FOR CLA~~ NLINE ALE 

BYKEllR I \1/\SO\T O ILLL ST>SICAL MUSIC 
'\ATJON BY PET ER OmlASS KJ 

THE CLASSICAL-MUSIC BUYING EXPERIENCE of yore 
played out like a first-class fl ight of fancy. 

ConsumerS would make a path throttgh the front of the 
store. past the din of the pop racks. perhaps down or up a 
staircase and into a glass-walled or otherwise soundproofed 
room. Within this cloistered environment: rows and rows of 
music, fastidiously organized by a dedicated overseer. Some
times to a curated soundtrack, sometimes. in silence (a sort 
of aural palate-cleanser, perhaps) , customers were left to 
browse freely and to disc.over new additions to their libraries. 

But that was then, when brick-and-mortar still ruled. 
Today's experience-in major online music stores- is more 
l ike a bus ride, Noisy and crowded, with a smattering of rel
evant titles.. lots of incorrectly sorted immaterial ones (like 
search ing for .,Tosca"- the Giacomo Puccini opera- and 
getting the electronic do\vntempo band instead) and no in
fonned assistance. For the aficionado? Maddening. For the 
novice: alienating. 
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It was into this environment that Sony Music launched 
Aria ma.com in October 2010. The ambitious site acts like a 
retail portal- users can purchase physical as well as digital 
formats, from more than 200 labels, not just Sony-but with 
enhanced genre-specific search and sort capabilities, and an 
expert edi torial voice that contextualizes and curates dassi• 
cal m usic with care and acuity. The resulting experience 
blends content a nd commerce, empowering the consumer 
and potentially providing the genre its best chance yet to break 
throll8h to a new digital audience. 

.. We remember what it was like t.o go into that glass-enclosed 
room at TO\ver Records, and all of a sudden being in a world 
where it was all about your experience with classical." says Leslie 
Cohen, Sony senior VP of new products and services for global 
digital business. ;,·\Ve wanted to replicate that online, where you 
can explore, flip through different releases and take recom
mendations . You mar have gone in for one thing, but you' ll 
come out with tluee others." 

http://ebook-free-download.net/
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Even its acolytes 1A1il1 say that classical isn't the sexiest beast, 
or the easiest nut to crack. Very few selections a re under five 
minutes long. and some-Richard Wagner's epic operas, for 
instance-nm more than four hours. The cat.a.log is vast and 
daunting. with multiple recordings of the same works by dif
ferent labels, orchestras and artists. There aren't any-or. at 
least. few (Beethoven's -~Fii.r Elise" might count}-hit singles. 
Mainstream press features are rare. 

Jlut classical is one of the few tru.lyglobal genres, performed 
daily all over the world in dedicited venues. And its structures
harmony, motif, theme-are reflected in myriad genres that 
evolved later. So for music enthusiasts, classical appreciation 
might be equated with eating your vegetables. This )Oelds two 
camps: the finicky vegetarian hyper-fan, in many cises gray
ing; and tlie omnivorous new initiate, tapping on the glass. 

"The.re's an o lder consumer who used to buy in-store; as the 
stores dwindled, they need a trust<-d space to goto." says Gollin 
Rae. senior m anager of digital marketing for Naxos. a leading 

classic.al indie label and distribu tor. °'Then there's the new kid 
studying in high school or college who rou· d like to inform." 

The idea of a niche classical sales site isn't new. Classics 
Online.com. ClassicalArchives.com and Passionato.com all 
offer downloads and beat Ariama to market. But Ariama took 
a p roblem /solution approach. taking both generations of po• 
tential users into account and building into its product offer
ing three services that other sites didn't h ave: robust 
genre-specific search, authoritative content and curation, and 
downloads in the lossless format. The last of which seemed 
necessary for capturing the audio philes among dassical's 
core fans, who have resisted going digital because of what 
they perceived as the medium's poor sonic quality. 

"Jt was more a gap analysis, that all of a sudden this was a 
need that someone had to fill ,,. Cohen says. 

Classical's situation parallels that of another niche genre-
electronic dance music. In 2004, a group of media-savvy fans 

and night,club promoters in Denver st.arted a digital sales plat
form called Beatport.com. With speclalty record stores all over 
the globe closing up shop, and tliegenre's dominant mediwn
,myl-rapidly being replaced by illegal file-sharing, dance music 
was in a fight for its life. The advent ofBeatportproved instru• 

mental in keeping the genre's thousands of tiny labels alive, 
spawned the creation oftJ1ousands more and became dance 
music's built-in distribution platform and community hub. 

"Beatport was one of tl>e things that inspired us at a very 
early suge; how they were able to so successfully iden tify an 
underserved niche and then superserve it,'' Sony' s Cohen 
says. "'In our early conversations when we were developing 
the site, trying to figure out what the [user interface) should 
be, we would say, 'Well, something like Beatport.' They have 
such a broad selection. but a completely narrow focus on DJ 
and club music. To be able to offer what those fans hadn't 
been able to find anywhere else was a huge win." 

Discomfort. with digital sound quality among classical's old 
guard was Ariama's first hurdle. So Cohen, who also spear
headed the development of the Super Audio CD format for 
Sony, integrat<-da FLAC lfreelossless audio codec) file option, 
and now 100% of digital inventory is available in the form.at. 

lt turned out to be Ariama's first success story. Sony was 
shocked by how many consumers opted for the bulkier and 
more expensive downloads !about 30% more expensive): FIAC 
is now Aria ma's most popular format category, outpacing MP3 
and physical sales across a ll categories (tracks. works and al
bums). In fact, digital sales are surpassing physical sales by 
more than 2-to-1- which suggests the audience tJ1ateven Sony 
thought would be slow to adopt digita l is already m igrating. 

Search ,i.•as the next issue. By its very natu re, classical de
mands a complex taxonomy; one that goes far beyond the pop 
model of artist. track title and album title. into composer, 
soloist, conductor, symphony, move ment and so on. So Aria ma 
built a new tagging back-end- one that could ha ndle the sev
eral layers of metadat,a, or infonnation attached to each track. 
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required to facilitate deeper search. "The engine takes ad van~ 
tage of all that m etadata and recaptures it so that when you 
went to search you can use multiple tenns at once and refine 
results in a number of different ways." Cohen says. 

Informed by and layered on top of this significant database 
is regularly updated content by Aria ma's in-house editorial 
team and syndication partners like British m agazine Gram o• 
phone and the BBC: articles, news items and artist biogra
phies. as well as curated lists and recommendations. 

"To me, content is Ariama's extreme strength," Naxos' Rae 
says. "The site is very dynamic in how it talks abo,,t and fea
hues artists; it's more than just a page with an album cover. 

I'm a classical music consumer even though l work in the 
business. I want. to see the faces and the people who are cre
ating the music we're listening to, and that there's an iden
tity behind the service that's bringing it to me." 

When searching Aria.ma for, say. Italian mezzo-soprano 
Cecilia Bar toli, the user can then refine the 51 results by sev• 
era I different fields: category of music, like opera, choral or 
voe.al; the com poser whose work she's performing. like Mozart 
or Handel; or the period the work is from, from classical to 
romantic to baroque; as weH as record label and format. While 
the categories are deeper, search results are compara ble to 
what's found on a site like Amazon or Rhapsody. 

From there, Aria ma editors are able to leverage the abun
dance of data with their own knowledge. When t.he user first 
searches 0artoli, he or she arrives on the artist's page, with 
biographical and critical information that puts Bartoli in the 
broader context of the classical music world. Once within the 

search resu lts, additional categor ies like "'definitive perfonn
ances" and "'Gramophone basic libraty1 (recomm endations 

from the magazine) serve to pinpoint her most relevant work. 
And because the site's overall voice is so authoritative, the 
user can trust that even the more typical categories are cor• 
rectly sorted- that a wayward release hasn't m ade its way onto 

tJ1e user's list . bu t critical ones have. 
The Ariama database isan invaluable asset not just to con

sumers, but also to radio stations and venues that have part
nered with the site. (Ariaina currently has 12 strategic partners.) 

"The biggest thing that people want to do on our site is get 
a playlist- 'What did this on-air host play at 7 o'clock?' "says 
Craham Parker, VP ofWQXR NewYork,an early Ariama part
ner. "'Our limitation is that \Ve haven't invested in the meta
data. We're "''orking on a plan in which we coulda.ccessAriama's 
meta data and pull in information about a given piece." The two 
are also exploring an affiliate relationship. which would pay 
WQXR a percentage of saJes originating from the station's site. 

Other Ariama strategic partnerships takedifferentfonns: 
New York's Lincoln Center offered its subscribers Ariama dis
co,mtcodes, distributed through direct mail and email. Aria ma 
sponsored WFMT Chicago's recent membership drive, re
warding donations with gift certificates. Carnegie HaJI and 
the London Symphony Orchestra recently signed on to cu• 
rate specia l programming and features, found on thei r own 
dedicated brand pages. !All partners get one.) 

Ariam.1 is a Sony project. but the more partners and labels 
it takes on, the more it resembles a classical community hub. 

"On the home page right now. I'm looking at my Men
delssolm Symphony No. 2 next to t;,,\•o Universal projects. 
My William Bolcorn release is under 'must-haves,' with 
some Sony releases, some Decca. It's a nicely fair and bal
anced space," says Rae. who has also created exclusive hol
iday•themed releases for the s ite. 

StiJI, half a year after its launch. Ar iama is just beginning 
to prove itself. Exten1al traffic estimates place the site well 
under the 100,000 ttnique visitor mark. But the site has a 
loftier goal than just eyeballs-it's equipped and ready to 
make some classical converts. 

"If we do this right, hopefully we'll bring in people who 
haven't bought classical in the past," Cohen says. "'[t.'s not 

just another opportunity to sell product." 

Neo-Classical 

1-:1.0~T A TATTOOED, 
\\-ILD-H.AIRED, 

POTTY-.MOUTITED 
PJ.ANIST BECAME 

CLASSICAL .MUSlC'S 
NEXT GREAT 

CR OSSO\ '"ER IIOPE 
1n - lL-\ZEL DAVfS 
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JAMES RHODES IS A FAR CRY from yOUr average classical pianist 
Helooksmorelikeheshouldbeor\SlageatAIITomorrow'sPar

t ies than Carnegie Hall. He never went to rr<Jsic school; he gave up 
piano at the age of 18, got married as soon as he graduated and 
wenttoworklnlondon.He'salsospokenpubliclyabouthlsstrug
gles with mental lllness,drug addiction and childhood abuse. 

The obvious question: Why him? Of all the hothoused, com
petition-winning piano geeks the United Kingdom has pro

duced, why does Warner Bros. think this self-taught, untrained 
30-something who the label has signed to a six-album deal 
will have mainstream success'? 

That, Rhodes can't answer. "Maybe I was Just really lucky," 

he says. "I think Warner were looking for someone who didn't 

just present an image based on an 18th-century watercolor. 

Fifty percent of my audiences haven't seen classical music 
before. Maybe It's that?" 

Warner Music Entertainment president Conrad W ithey says 

only thing that doesn't need changing," he says. "What does 

need changing is this attitude that people are too stupid to 
listen to full works. These great c la.sslcal pieces don't need to 
be cut down Into chunks." 

The Industry has to a lter how it presents classical m usic, 

Rhodes says: ''There's massive segregation. For some reason 

we have 'music' and 'classical music.' I long for the day when 

you go to HMV for classical and you're not shunted downstairs 
like you're looking for pornography." Withey thinks Rhodes 

It's because Rhodes Is unique In classical music: "He's pas· can change this. "James presents this music In a way that 
sionate, he's fresh, and he's unlike any other classical musi

cian. Most importantly, he will work across TV, radio, print and 

live performance-that's why we signed him." 

Nowhere to be found w ith Rhodes are the classical music In· 
dustry'sgimmkky crossover tropes-classical musicians "get

t ing down with the kids" (see Vanessa-Mae, Nigel Kennedy). 

Rhodes simply releases core classical albums with ordinary 

rock-like titles and delivers concerts that leave audiences rapt 

Rhodes previously released two albums with independent 

label Slgnum Classics ( "Razor Blades, Little PIiis and Big Pl· 
anos," "Now Would All Freudians Please Stand Aside"). Both 

albums are resolutely core classical (featuring works by Busoni, 

Beethoven and Chopin) and make no concessions to cross 

over. And why should they? Rhodes asks. ''The music is the 

makes you listen to the music with new ears," he says, "and 

this will resonate w ith new audiences." 

Rhodes is candid about his mental health issues and drug 

addiction. " I haven't met many people who don't have men
tal health problems," he says with a laugh. "We are human be
ings and fragile." 

The critics have been kind so far, especially for one a lmost 

designed to inflame purists. Famously outspoken critic Nor

man Lebrecht described h is sound as "confrontational, brittle, 

Intermittently seductive." Rhodes is self-deprecating: "I'm the 
first to admit that I'm never going to p lay as well as [EvgenyJ 
Klssln or [Glenn] Gould. I Just don't have the tools to doll Not 
having played from the age of 4, you do end up with certain dis

advantages. but anyway I am more interested in reaching rock 

"l long for the day 
vvhen you go to H:NIV 

for classical and 
you 're not shunted 

dovvnstairs like 
you 're looking for 

pornography." 
.TM l ES HITODES 

critics and people who would not consider buying a classical 

disc in a million years." 

America Is next. TV appearances are lined up-"Somethlng 
with CBS,'' Rhodes says-and US. album releases are prepped for 

later this year. "land of the free" resonates with Rhodes. "I love 

America. In London, if you see a giant Bentley go past, you think, 

What a wanker,' but in America you cheer. You can do anything 

you set your mind to. I can't wait togo and petform there." 

As for his next discs he says, "I've already got three lined up 
In my head. Maybe mlxed·recltal stuff or a full-length work. 
There's an embarrassment of riches. I could play eight hours a 

day 10 lifetimes over. There's so much to choose from.'' 
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B u s 
AUSTIN. EARLY LAST YEAR. Explosions in the 
Sky guitarist Munaf Rayani got a phone call from 
a 6-foot-4-inch basketball enthusiast asking, "Do 
you have time for a pickup game?" 1 The caller 
di dn't know who Rayani was, but he' d heard from 
a friend of a friend that Rayani was a legit player. 
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The same, but d ifferent: ;• 
EXPLOSIONS IN THE 
SKY performing at 
Radio City Music Hall. 

~ · /. 

. ifj 
I 

Since the caller was Arcade Fire front
man Win Butler, Rayan i agreed to play. 

,,.We ended up playing 2-on-2 with 
some othe r people .. . it was W in an d 

! versus these othe r guys- and we 
murdered them ," Rayani says. ''The 
next day he calls me, and he's like, 
'Hey. arc you in Explosions in the 
Sky? Man, we love you guys.' ... Fast
fon'Vardabout a year.an d h ere came 

the call [ from managemen t): ' H ey, 
you guys want to play some shows 
with Arcade Fire?' " 

EXPLOSIONS 
JNTHESKY 

Sky have looked to more licensing 
deals, with son gs featu red in such 
ftlrns as "All the Real Girls" and • Love 
the Beast" as well as i n TV ads for 

Cadillac and cable TV chan nel Versus. 
Rayani says the grou p has stayed se• 

lective with its synchs in order to let 
its licensed songs "infiltrate lhe col
lective conscious ness" and connect 
w ith viewers on a deeper level. For in
stance, "'Your Hand in Mine," an eig ht
min ute track on 2003 albu m "T he 

Earth Is Not a Cold Dead Place." has 
sold 135,000 copies since being fea
tured in key scenes in both the "'Fri

day Nigh t Ligh ts" fil m and 2007 
Academy Award nominee "TI1e Div
ing Bell and tlie Butterfly." 

1,ABEL 
Temporari• Residence 

PUBLISIJING 
Explosions in the Sky 

Music(BMI) 

~IJ\.t'iAGEllENT 
Constant Artists 

So you could kind o f say that be
cause Rayani dished som e assists to 

Butler, Explosions in the Sky is open
ing for Arcade fire on May 3 and 4 in 
Austin and Mauston. One week ear
lier, "Take Care. Take Care. Take Care," 
the instrumental quartet's sixth opus 
of em otionally p rodding guitar rock. 

will be released April 26 through Tem
porary Residence. 

Management 

AGF:NT 
Oen Dickey, 

Billions Corp. 

Explosions InTheSl-y.com 

"They've nuned down some mas
sive opportunities in the past-and 
have done a lot of small tl1ings as well 

- based on purely tlie content of t he 
spot," manager Ben Dickey says. 
'They were in itially on the fence about 
licensing to film an d TV. It's some-

TWITTElt 
The serendipitous pickup game-

an d the dream gig th a t resulted-is 
nothin g new fora foursome whose ca-

@ei ts 

reer has been tilled with hard work and good fortune. 

One ofExp losiot1s' fi rst major tours was su p porti ng 
Austin alt-rock act . .. And You Will Know Us by the liail 
of Dead in March 2002-two weeks after Pitchfork gave 
Trail of Dead's third album. "Sotuce Tags and Codes." 
a perfect 10.0 rating and made th e ba.nda must-see. 

But Explosions don't only happen onstage. In 2004, 
the band landed one of its first licensing deals when it 

agreed to score the Universal Pictures feature "'Friday 
Nigh t Lights" and lend music to a 2006 TV spin off. The 
ls BC h igh sd10ol drama became a u tlt hit for five seasons 
and placed the band's moving guitar sound frontand cen• 
ter . .. The show has done wonders for us," Rayan i says. 
"'\Ve're still feeling the ripples from years and years ago." 

But the multiple strokes of luck underscore lhe 
unique commercial challenge that Rayani, guitarists 
Mark Smith and Michael James, and drummer Chris 

Hrasky have had to overcom e since form ing an instru
mental rock group in 1999. While joining major tours 

bas played a part in selling albums-a 2009 trek su p
porting the Flaming Llps he lped the band's lasl effort, 

2007's ''All ofa Sudden I Miss Everyo ne," sell 107.000 
units, according to Nielsen Sou ndScan- the group's 

vocal-free, typically seven-minute-plus songs have yet 
to crack an y of Billboard's singles charts. 

With radio a non-factor th us far, Explosions in the 
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thin g th ey've done more of as time 
has gone on. but it's something they look at very closely.• 

W hile Dickey didn't disclose an y licensing deals in 
the wor ks for the six tracks on "Take Care, Take Ca re, 
Take Care,· he says lhe album m ight finally give the 
band its first taste of alternative radio airplay. Recorded 
in two weeks at Sonic Ranch s tudio in the West Texas 
desert. ';Take Care'" is the firs t Explosions in the Sky 
a lbum to feature vocal snippets and sam ples, an d ata 

scant 3:31 . "Trembling Hands'" made for an ob"ious 
first sin gle. "That's something that we haven't had in 
such a succinct way in the pa~1." Dickey says. 

Temporary Residence found er/president Je remy 
de Vine says that a big draw for the a lbum itself will be 
the physical packaging:The CD and vinyl each fold out 
into a 3-D box that resembles a house. And even be

fore Rayanrs baskciball buddy came calling. Explo
sions in the Sky had mapped out a world tour this spring 
that includes upcoming stops at Bonnaroo and Pri• 

mavera Sound Festival. 
,.The unique thing is t he venues they'Te playin g," 

de Vine says, ciling lhe band's firs t headlining show at 

New York's Radio City Music Hall o n April 6 and a g ig 
at the Holli~vood Forever Cemetery on April 30. 'There's 
some historic venues and a lot of places they ha"len't 
played ... We·'Te just doing i t the same way we've al• 

ways done it- but bigger." 

GET 
.J'.ll'E T.IPS EROM. 

MUS.l.C SUPEHl'.l.SOB 
,. 

..F OB___!_I_B l1E B_L O OD ' 

SYNCHED 
Explosions In the Sky's "Fr1day Night Lights" synchs helped the group raise 
Its proftle, but how can an aspiring artist replicate the band's TV success? 
For unknown acts trying to land TV licensing deals, veteran musk supervi

sor Gary Calamar ("True Blood," "House," "Dexter") has a few pointers. 

1 . FOLLOWTIIE SUPERVISOR 
The best thing a band can do to separate Itself from the dozens of pitches 

a music supervisor receives is to find out what project is most current " If 
they're pit ching me music for 'Dexter' while I'm working on 'House,' I prob· 

ably won't listen to It for a while and It'll gel lost In the piles," Calamar says. 
''I t 's hard for everyone to know what I'm working on, but It makes sense to 
know what's In production and pitch accordingly." 

.2 . KN OW YOUR SHOW 
If you're angling for a placement on an established show, study the sounds 
o f that series and send music that lits the tone. Calamar says that he often 
receives what an artist thinks Is a " perfect song" for " True Blood/' nwe 
never actually use a song with the word ·vampire' In It," Calamar say s with 
a laugh. "That's just part of doing homework.'' 

3 . TA K E WHA T YOU CAN GET 
Explosions in the Sky might turn down synch opportunities, but that doesn't 
mean an unknown artist should wait fort he so-called Ideal moment. '•If you're 
a young band kind of struggling to make I~" cal a mar says, "I'd be pretty open 
to doing whatever's going to get your name out there." 

4. DON'T PR.ICE YOUR.SELF OUT 
Calamar says that a show's budget turns music supervising Into a puzzle: 
One episode might have room to feature a major-label track, which could 
cost up to $40,000-whiJe a few tracks from unknown artists m ight cost 
$1,000each. Although Calamar says he often negotiates clearance prices 
to snag the perfect synch. artists shouldn't dissuade supervisors by slapping 
unrealistic price tags on songs. 

5 . SING! 
An instrumental band like Explosions in the Sky is actually the exception for 

a successful TV synch band, since wordless music can o ften be handled in
house. " It's rare that I like instrumental music, because ourcomposercouk:I 
do the type of music that an Explosions In the Sky might do," ca1amar says. 

So If you're a group deciding between a vocal t.rack and an Instrumental 
for submission-let those pipes shine through. -JL 

• • • For practical tips end analytlcs tools, turn to Billboard Pro 
f)l'Q (pro.billboard.com), 11 subscrlptlon•based nrvlce for developing 

and Independent artists. 
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GET LOUD, BRO 
Felice Brothers 
redefine folk 

IEiJDI BY LEILA COBO I 

II 
MIX IT UP 

Colt Ford blends 
genres, defies radio 

HIGH PRAISE 
Nicole Mullen releases 

worship album 

HER OWN MUSE 
Olga Tafl6n has always been willing to step out 
of her comfort zone. 

As a Puerto Rican a rtist , she broke ground 
by singing merengue, an eminently Domin i
can genre, and won two Grammy Awards in the 
p rocess. O nce en trenched i n the tropical world, 
she made: waves br moving successfully into 
pop, including both ballads and dance tracks in 
many of her releases. 

She began writing her own material. in her 
own studio, in 2005. And now. she's releasing 

her new album, "'Ni Una Lag.rima Mas," on her 
own Mia Musa label on April 26. 

The album is distributed by Sony Music Latin, 
Tai\6n's only nod to the major-label structure 
that supported her for neatly two decades. 

Tali6n launched Mia Musa with her husband/ 
manager, Billy Deniz.a.rd , who now refers to 
physical albums as "promotional flie rs." The 

label"s fi rst releases were two digital singles, put 
out in 2009, followed b)'"4/13," an cP and DVD 
that was released in November 2009 and fea
tured five tracks and three videos. 

"Tech n ology had so m uch to do wi th it;" 
Den izard says. "The la bels, and u s, were in a 
comfort zo11e. But technology changed the way 
people listened to music, and the label struc
niresand the mind-set of many artists that grew 
under those structtues suffered." 

By 2009, Tanon parted ways with her last label 
- Universal Music Latino- and bran ched out 
on her own. Now, ''Ni Un a Lagrima Mas" is her 

coming-out of sorts, in more ways than one. 
The album fearures nine tracks. eight of them 
co-written byTafi6n, including the title track, a 
duet with Samo of Mexican trio Camila. 

T he current single, .,You Need to Know," 
jumps 25-13 on Bill board' s Tropical Airplay 
chart, in its fifth week on the tally. The song is 
a hard-hitting cumbia, rather than Tafi6n's mort 
tradition al merengue. 

"With this album, I want people to know I'm 
alive, that J have a new company, a new label. and 
that this is an album that was chosen by fans," 
Tal16n says. "\Vitl1 all tliese Web resources, I took 
it upon myself to ask people what they wanted 
to hear. It's important to gi~·e fans what they want. 

because they are the ones who clap at t he end of 
a show. Many artists don 't thin k about that.'' 

Tall6n herself didn't think about such things 

ON THE MARCH 
Soulia Boy lines up 

"Juice" mhctape1 movie 

NEVER TOO MUCH 
New music festival 

pops up in New York 

Olga Tanon Comes Into Her Own 
On 'Ni Una Lagrima Mas' 

until labels began going into crisis mode and 
she started getting increasingly involved. in her 

m usical and business decisions. It was a nat
ural evolution that went.hand in hand with her 

writing. which she began doing in earnestafter 
she was diagnosed with dyslexia, ch urning o ut 
hits like "Bandolero" and· Flaca o Gordita" for 
her own publishing.company, Mia Musa Music , 

administered by Sony/II TV. 
"In her first 16 years in the business. Olga 

knew nothing about p ublishing or its impor
tance," Dcnizard says. "We've been working 
on this for the past six ~·ears and we've slowly 

but surely made inroads. /Ind it's a great ad
van tage because i f O lga ever wants to stop per• 
forming she has another income stream." 

Tanon, as it happens. has many income streams 
thathavegrown ra.pidJyinthcycars since her hus
band started managing her. They include tour
it1g-her biggestincome source-which is ta.king 
her to an increasin g number of countries. Her Ni 
Una l.agrima Mas tour. for example. kicked offi.n 
Peru in January and has already t.akcn her to 
Guatemala and Ecuador and soon to Colombia. 
a country Tafi.6n hasn't visited in 1 S years. 

Tafi.6n is a lso vested in branding, using her 
image as an artist and as a mother for several 
campaigns, including one to be launched in 
Puerto Rico by pharmaceutical company Merck 
to educate th e pu blic on asthma. Ta.fi.6n also 
has her own clothing line, Fuego, which is sold 
in Peru and Puerto Rico. 

Den izard oversees all aspects offafi6n's ca
reer, including touring. and su pervises media 
efforts (handled by Bonnet Media) and promo
tion (LP Marketing and Promotions). 

Together ·wi th Taii6n , he also hopes to grow 
Mia Musa as a label and a publishing house. 

"We're looking at two artists, but frankly their 
writing abilities are more important at this point 
than their singing abilities," Denizard says. 

In the meantime, Tafi.611 has recorded enough 

mat.erial toreleasea second album byyear'send, 
as part of a strategy to release morealbums, more 
often. "1 won't be in the industry forever," she 

says. "And I want to pttfonn less and devote more 
time to my children. I won't stop entirely, but I 'II 
be writin g and producing much more. But I'm 
happ)'. I have to accept I've had a great career. It'd 
be unforgivable of me to complain." 
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»>LADY GAGA 
ANGRY ABOUT 
'JUDAS' LEAK 
Lady Gaga is 
devastated over her 
songs leaking online. 
Her latest single, 
" Judas," was rushed out 
April 15, after It leaked 
online." 'Judas' is 
leaking. It 's like a slow 
death," she said April 
20 on her GagaVision 
YouTube channel. " [The 
leaks] were tearing at 
t he song. First it was the 
arm, and then it was the 
liver." Gaga also 
described her 
songwriting process as 
"15 minutes of vomiting 
and then days, weeks, 
months, year s of fine
tuning." 

»>MOBY PREPS 
ALBUM, BOOK 
RELEASE 
When he hit the road in 
2010, Moby assigned 
himself two projects
uone, to write music 
while on tour," he says, 
••and project two was to 
bring my camera along 
and document the 
strangeness of touring." 
The results of both 
efforts come to light 
May 17 when the artist 
releases a new album 
and photography book, 
both titled "Destroyed." 
" They're related in that 
t hey're made by the 
same person and made 
at the same time in the 
same env ironment," 
Moby says. "I don't 
know if they necessarily 
have a specific narrative 
rela t ionship." 

»>JACKSON 
ESTATE SETTLES 
CHARITY SUIT 
Michael Jackson's 
estate reached a 
settlement on April 19 
t hat ended i ts lengthy 
f ight with a nonprofit 
that cla imed i t w as t he 
successor to the 
singer's Heal the World 
charity. The deal c ame 
just as a t rial was set to 
begin to decide owner
ship of lucrative trade
marks. The singe r's 
estate battled the Heal 
t he World Fou ndat ion in 
federal court for more 
t han 18 months, alleging 
i t w as misusing trade
marks and likeness 
rights to creat e an 
association with 
Jackson's defunct 
chari ty. 

Reporting by Gary Graff, 
L lndsay Powers and the 
Associated Press. 
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Plugging In 
The Felice Brothers Get Loud On 'Celebration, Florida' 

After three LPs of young-but-wise 
folk rock. the Felice Brothrnha'1e 
spenttlieircareerfightingoffBob 
Dylan comparisons-and they're 
about to go electric. 

But with "Celebration, flori
d.a," due May lOon Fat Possmn 
Records. the Palenville, N.Y., 
band set out to blow past those 

comparisons right into o ute r 
space; tl1e alb tun is a dark. echo
ing set of synthesizer and drum
machine dirges, complete with 
funereal horns, chopped•up 

samples and a children's choir. 
Those descriptions may well 

put the band's die-hard folkie 
fans in mourning. But, accor

dionist James Felice says. ""You 
can't equate an acoustic guitar 
to honesty. It's the intention
this music is as real .and honest 
as an)ihing we've ever done." 

T he Felice Brothers- who 
also include singer/guitarist Ian 
Felice, fiddler Greg Farley, drum
mer David Tu.rbt·ville and bassist 
d1ristmas Clapton----lirst gained 

I- or those who still consider 
country rap an oxymoron, 

- Colt Ford is working hard 
to change that perception with the 
May 3 release of h is a lbum " Every 

Chance I Get," which includes guest vo

ca ls by Tim McGraw, Charlie Daniels 
and Luke Bryan. 

"I am a country artist I live the coun

try life," says Fordj a former profes

sional golfer who lives near Athens, Ga. 
" What makes a country song a coun~ 

try song Is the content." 
Fans are embracing FordJs style. He 

performed more than 250 shows last 
year, and previous studio albums "Ride 

Through the Country" (2008) and 
"Chicken & Biscuits" (2010) have sold 
240,000 and 168,000, respectively, 
according to N lelsen SoundScan. 

traction in folk circles in 2007. 
"Frankie's Gun" was gaining 
radio sp ins. TI1e band's raucous, 
drunken s hows kept growing. 
and ba rroom anthems like 

"Whiskey in My Whiskey" did
n't hurt. Theband's 2009 album, 
"Yonder is the- Clock." crystal
lized the act's sound: d usty, 

straightforward roots roc.k. 
But the group was restless. 

"Our last few records sound very 
!r.irnilar to each other; we needed 
to try something new," Felice says. 

and chirping crickets. But the 
sinister opener, "Fire at the 
Pageant,,. needed something 

different. Som ething in nocent. 
"There was a birthday party 

going on one day in the high 
school's old cafeteria. so we in
vited them up to the studio . We 
have 15 kids singing on that 

song." fames Felice says. Writ
ten about a dead father who's 
rctun1ed to town, the track's an
chored by children screaming, 
"'Cahn down! Calm d own!" 

"The idea was to make it 

fockedup andsca,y." fcliceadds. 

Turn up the volume: 
Fat Possum owner Matthew 

Johnson is "hoping lhe band can 
connect the dots" with "Celebra
tion, Florida,"' because "'they've 

already done a lot of grunt work." 
But he's not blindly optimistic. 
"They defu,itely took some risks 
on this album. Usually. in this 
business, you're not rewarded 
for taking risks. but when you 

are, you're really rewarded." 

THE FELICE BROTHERS 

Building a studio in an aban
doned u pstate Ntw York h igh 
school. the band began settlpt
ing songs "'in ta.ndem with [p ro• 

grammedJ beats. v 

"At the beginning, we really 
went off the deep end," Felice 
says , "But the songs d idn't 
touch us. We still want people 
to con nect.'' 

Some rewards, however 
small, have already come in. Of 
the band's new label. Felice 
says, "(Johnson! brought us 
$ JOO worth of Popeye's chicken. 
and we signed with him." And 
whether or not "Celebration, 
Florida" proves polarizing or 
brings pai•off. the Felice Broth
ers still m ake drinking music. 

The eventual finished batch 

of 11 songs fuses the band's 
thirst for experimentation with 
the familiar grit and emotion of 
the F<elices' musical past. Lead 
single "Pon zi'' finds Ian Felice's 

sandpaper c roa k crawli n g 
through a lacerating synthesizer 
line; on .. Best I Ever Had;" he's 
backed by only acoustic guitar 

..Whiskey goes best with our 

previolls records. This might 
be more of a tequila record," Fe

lice says. But. of course, "noth
ing too fancy." 

Built tough: 
COLT FORD Ford says Music Row insiders underes~ 

limated he and Shannen Houchins when 
they opened Average Joe's Entertain
ment four years ago. The label, whose 
roster includes Corey Smith, Josh Gr<!cin 

and Sunny Ledfurd, recently upped its 
profile by hiring fonnerSonyMusic Nash· 
v ille VP of marketing Tom Baldrlca as 
label president and signing multiplat
lnum duo Montgomery Gentry. 

To launch Ford's new album, the label 
is working on promotions with Crowd 
Twist.com and running a contest on 
CamoSpace.com for fans to w in auto· 
graphed CDs. " It 's affectionately re
ferred to as a 'redneck Facebook' for 

outdoorsmen/' Baldrica says. " We've 
got a great presence there." 

Average Joe's now has an in•house 
radio promotion team that Baldrica 
says Is already Increasing Ford's pres
ence at radio w ith more than 95 sta
tions on the record, but the artist's live 

show remains his best asset. 

Still, he's having trouble getting 
count ry radio to come to the party. " I 
would love nothing more than to have 

a big hit on radio, but there is noth· 
Ing I can do to make that happen," 
Ford says. Colt Ford Succeeds Despite Radio Silence 

•
1The fact that he doesn't have a hit 

on the radio is not deterring the fact 
that In a lot of these markets he can 
draw 6,000, 8,000 or 10,000 people," 
Baldrica says. "It is all radiating from 
the live show and the way he treats his 
fans. If he needs to stay and sign auto
graphs fOf three hours after a show, he'll 
stay and sign for three hours. He has 
built t his the o ld -fashioned way." . . ... 

Ford's new sing le, "Counby Thang," is 

No. 56 on Billboard's Hot Country Songs 
chart. The video debuts on CMT and 
CMT.com during their Big New Music 
Weekend (Aprll 22·24). 

Ford sings solo on the t itle track, and 

the remainder o f the 13· song a lbum 
b lends his raps with such guest vocal· 
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ists as McGraw, Daniels, Josh Thomp
son and Craig Morgan. 

Ford admits that lack of radio 
support has been frustrating. "I have 
a lot of respect for radio but I feel 
they don't have a lot of respect for 
me," he says. Howeve r. he's found 

o t her avenues of exposure. "I have 
had a ton of success with on line mar

keting [company] Girlilla Marketing, 
t hrough Myspace and Face bo ok and 
all of those p latforms. I spend a lot 
of time interacting with my friends 

and fans online." 

http://ebook-free-download.net/


All eyes on her: NICOLE MULLEN 
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MISSION 
ACCOMPLISHED 
Nicole C. Mullen Comes Back With A Worship Album 

After a three•year hiatus, Nicole C. Mullen is 
back v,.,jth an album that many of her fans have 
been clamoring for her to record. "Ca.ptivatcd,"' 
due May 3 from Maranatha! Mu sic, is the 

singer/songwriter's first worship album. 
"Some people say, 'We want her to do dance 

m usic,' and some say, '\Ve. want to hear her do 

worsh ip,' " says Mullen. a sevcn4 time Dove 
Award winner w ith two female vocalist titles 

and t:v,.ro song of the year awards to her credit. 
Mullen originally tho ught her next a lbum 

would be titled "Funkabilly by Nanire." but 
then fel t called in a different direction. "lt came 
down to the audience o f one: 'Whatwou.ld God 
have me do at this time?' .. 
she says. • 

ship to do great things and they gave. me the 
freedom to be myself. This is the firs t time I've 
owned m y maste rs, and I licensed it to 
Maranatha! For me, it's been a new model and 

a wonderful experience." 
"Manm atha! Musk, as a brand, is very rec4 

ognizable. in the church," Maranatha! pre.s4 

ident Randy Alward says. "Nicole and her 
new worship CD a re a perfect fit here. \Ve' re 

honored to be a part of the team entrusted 
with introduc.ing her new worship songs to 
the church." 

To expose "Captivated," MuUen's team is 
working with Christian Copyright Licensing 

International. "They reach 

• Mullen began her career 
as a dancer/choreographer 
and background vocalist 
for Amy Grant and Mi. 
chael W. Smith. She b los
som ed. into a hit.songwriter, 
penning the Jaci Velasquez 
classic ·on My Knees" and 
became a s uccessful artist 
i n her own right with the 
award-win ning ant hem 
"'Redeemer." She's a lso a 
s ought-after s peaker at 
women's conferences . a. 
cloth ing desig ner and a 

"It came 
down to the 
audience of 
one:'What 
would God 

have me do at 

abou t 70% of al l the 
churches in America," says 
Linda Kloslerman. presi
dent of TKO Marketing, 
an independent company 
h andling m ar ket ing of 
the record. "We are work
ing with CCLI to spread 
the word about Nico le's 
new CD to their commu
nity of c h urches u s ing 
their on line . TV and d i-

this time?' " rect c hanne ls. 

- NICOLE MULLEN 
.. We also have a partner

ship wi th Li feway \Vor-

m e n tor for young girls through her Baby 
Girls Club. 

On .. Captivated," Mullen worked for the first 
time with producer Ed Cash (Amy Grant, Chris 
Tomlin). The album includes the first song she 
ever wrote at age 12. the worship song "I'll 
Praise Your Holy Name." She also covers An
drae Crouch's ""My Tribute," blending it wi th 
her .. Redeeme.r." firs t single "'Kingdom Come." 
is a duet with Michael O'Brien. 

After more than a decade with \Vord Rec
o rds, Mullen signed a deal with Maranatha! "I 
wanted an independent label again," says 
Mullen, who began her ca reer o n Frontline. 
.. Maranatha! has the ability in the arena of wor• 

ship, " KJos terman adds . 
"the Southern Baptist Co nvention's in-house 
worship label that creates music for the South
ern Baptist denomination o f chu rches , of 
which there are more than 45.000 in the U.S. 
They will be sharing Nicole's new songs 
by way of mass ive print music expostue, 
events, advertising and other means that 
reach these churches." 

ln addition to radio visits and TV in
terviews, Mullen is touring extensively. 
~ I've done a lot o f these songs in Africa," 
says Mullen, who returns to Z im babwe in 
May. "To see how they have tra nslated it across 

culture and across language barriers has been 
very encouraging for me.." 

Joe Jackson has enjoyed past lives as a scrappy power-pop practltloner-takJng U.K. new wave 
to the U.S. t op 40 with '70s smash " Is She Really Going O ut Wit h Him?"- and asan early MTV 

mainstay, with his cosmopolitan, keyboard-bedecked hit 0 Steppin, Out." Later, he ventured 
Into classical composition, soundtrack music and more. But recently, Jackson's been a piano
pounding rock journeyman, reunited with h is original skinny-t ie-era rhythm section for trio 
shows that find an aural document In his appropriatel y titled new album, "live Music," out 

June 7 on Razor & Tie. He also has an all-star Duke Ellington tribute in the wor1<s, with rock. 
R&B and jazz heavyweights contributing to his eclectic v ision. 

1 How does It feel performing with 3 What'stheconceptbehlndyourDuke 
bassist Graham Maby and drummer Dave 
Houghton after all these years? 

W hen you go on the road, there's always a b it 
ofa danger ofit being like the Marines or some
thing. It's a lot easier if you do it with people 
you get along with. I've been amazed at how 
many bands that are out there touring don't 
get a long- it's more than you would th ink. 

They're both very versatile. players and they've 
both gotten better over the years. At the end of 
a show I have.a feeling of triumph. I just know 
we're better than people expect us to be [laughs[. 

2 When you play some of the early songs 
live, how do you rearrange them for a 
gul tar•less band? 

I don't think you can really feature guitar and 
piano at the same time; they get in each other's 

way. It's a bit like having two divas on the same 
stage. But an interesting thing happens when 
you take the g uitar away and feature the piano 
-the piano suddenly sounds huge; it sounds 
like an orchestra. Not like I have anyth ing 
against guitars. 

Ellington t ribute album? 
The idea is to reinvent a lot of Duke Ellington 
tunes in a very con temporary way. and in a dif
ferent way to what's been done. There's no 
horns. There's going to be a lot of guitar on it
a guy called Vinnie Zummo, who I worked ,,vith 
a lot years ago, is going to play on it. and also 
Steve Vai. I'm also working with [ jazz player] 

Regina Carter on violin, some guys from the 
Roots, Christian McBride on bass ... it's start• 
ing to come together. It's very exciting. 

4 You cover t he Beatles' "Girl," David 
Bowie' s "Scary Monsters" and Ian Dury's 
11lnbetweenies11 on 11Live Music." What's 
your favorite cover of one of your songs? 

I qu ite like Tori Amos' version of"Real Men." 
It's just very different to how I ,vottld have imag• 
ined i t. She did some things l wouldn·t have 

thought of .. . she also changed the lyrics at 
one point. There's a line about "All the gays are 
macho," and she changed it to "All the guys are 
macho," which g ives it a completely different 
meaning. It didn't bother me . it's just curious. 

5 Where do you see yourself in relation 
to the rock m ainstream these days? 
We're in one of those stages where the main
stream is pretty bland again- glossy and 
rather boring- but there's interesting stuff 
sort of out on the edges. J don1t think it's ei
ther a good or bad thing to be mainstream. 
I'd be quite happy if a lot of people liked (my 
music]. I don' t really see that asa value judg
ment .. . I do n't think it's hero ic to be as ob
scure as possible. At the same time, t he fact 

that somethings all over MTV doesn' t nec
essarily m ake it great. 

6 You have several live al bums to 
your credit now. What different iates 
this one? 

I think this is the best one. I think the 
performances are great- mostly Gra• 
ham and Dave's performance, because 

it's harder for me to be objective about 
my own, but even there I think I've 
done pretty \vell. Every track shows 
a different facet of the song; none. 
oflhem are just like the record. 

When people say, -~How do you feel 
about your ne\v record?'" I always say, 

"Its fuckinggreatl"Whatam l supposed 
to say? l might be the only person that 

thinks that. 
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mm 
PLAN B 
The Defamation of 
Strickland Banks 

Producers: variovs 
679/Atlantic 
Release Date: April 19 
Plan B- the m usical alter ego 
of English fil m actor Ben 
Drew - debuted in 200 6 w ith 

"Who Needs Ac t io ns W hen 

You Got Words," a post
Streets rap album notable 
for the inclusion of a Hall & 

Oates-sampling cut t itled 
'"Mama (loves a Crackhead)." 

But on his lat est a lbum, " The 

Defamation o f Strickland 
Banks," Drew cleverly rein
vents Plan B as a big-ci ty 
re t ro -soul singer, a la A my 

Winehouse or Daniel Merri
weather. Last year, the set 

entered the O ffic ia l Charts 
Co. alb um tal ly at No. 1 and 
has sirice b een cert i f ied 
t riple -platinum in the United 

Kingdom, t hanks in large 

part to the exceedingly 
" Rehab"-lsh hit single "She 

FLEET FOXES 
Helplessness Blues 

Producers: Fleet Foxes, 
Phil/ck 

Sub Poo 
Release Date: May J 
"If I had an orchard, 

work till I'm sore," sings 

Robin Pecknold on Fleet 

Foxes' sophomore album, 

" Helplessness Blues," and 

you don't doubt him. 

Carefully composed and lovingly arranged, the set 

sounds l ike the work of musicians who find meaning in 

effort. (You needn't read any of Pecknold's recent inter

views to envision the woodshedding he's described as 

part of the new album's creation.) Yet In spite of its con· 

siderab le indie-folk int ricacies- the delicate fingerp icked 

guitar on the t rack " Blue Spotted Tail," for example, or 

the lush c hora l voca ls in opener " Montezuma''-

Sa id ." Given A de le's huge R& B f ans. Listeners in that 

success on U.S. shores witt, category should check out 
h e r recently released "21," o p en er " Love Goes Down" 

Producers: Phil Ramone, 

Paul Simon 
Hear Music/Concord Music 

Group "The Defam ation of St rick- an d "Stay Too Long," a 

land Banks" seems well- j ump y g arage -soul gem 

posi t io ned f o r an American t ha t Raphael Saadiq m ight 

breakthrough, even i f the admire.-MW 

Release Date: April 12 
Twenty•five years ago. Pau l 

Simon's " Graceland" made 

" Help lessness Blues" neatly sidesteps the overworked 

f eeling that weighs down so much Pitchfork fare. In fact, 

it might be the year's airiest outing so far, with a natural 

melodic g race that recalls prlme•era Simon & Garfunkel. 

Only in closer " Grown Ocean," wit h crashing cymbals and 

t r illing woodwinds, do you get a sense that Fleet Foxes 

a re actively t rying to impress you. Even then, though, 

you're impressed all t he same.-MW 

"Wast ing Light." Recorded in 
the garage of frontman Dave 

Grohl's home in Encino. Calif .• 

the n -song set is an explosive, 

high-octane b urst o f rock 

energy from a 16 -year-o ld 

band that is tightly honed and 
righteously raw; Butch Vig
who w orked w ith Groh I while 
producing Nirvana's landmark 

"Nevermind" (1991)-guides 
those t wo sensibilities int o a 

potent attack. Some of the 
album's arch. twisting dynam
ics owe as much to Rush as 

they do to Led Zeppelin or the 

Sex Pistols. But the ebb-and 

flow power-rock melodicism 

that's the Foos' stock in t rade 
is in fine form on such tracks 

as ''A Matter of Time," first sin· 
gle .. Rope," "'Arlandria," ··sack 

& Forth" and .. Bridge Burning," 

while guests Krist Novoselic 

("I Should Have Known") and 
Bob Mould ("Dear Rosemary"') 
add emotional and sonic depth 

to Grohl's soul-searching peeks 

int o his past.- GG 

mm;' acoust ic inst r uments and 

percussion to the fo re. T he 

Afro-pop-flavored "The A f 
terlife" and b luesy " Love Is 

Eternal Sacred Light" are the 
standouts, but Simon rarely 

makes a m isstep and contin• 

FOO FIGHTERS DIEGO GARCIA 
Wasting Light Laura 

Producer: Butch Vig Producer: Jorge Elbrecht 
Roswell/RCA Nacional Records 
Release Date: April 12 Release Date: April 12 
Going back to the garage Possessing a melodic pop 

concept a l bum ' s t h o rny 

story line ( in w h ich Drew's 

alt er ego embodies yet an

othe r one) puts off casua l 

h im the am bassad or who ues to provide a st ellar ex· hard ly m eans that the Foo sensib ility with a nost a lgic 

PAUL SIMON 
So Beautiful or So What 

BOOTSY COLLIN S 
Tha Funk Capital of the World 

Producer: Bootsy Collins 
Mascot Records 

Release Date: April 26 
Bootsy Collins, like the rest of the 

Parliament-Funkadelic universe, has never been one 

f o r small, subt le gestu res. So it's not surprising that 

his first new album in five years, " Tha Funk Capital of 

the Worldi" Is epic In scale, from Its 16 mostly woofer· 

shaking tracks to the generatlon· spannlng guest 11st. 

And, of course, Collins remains solidly in the center. 

There's a palpable phatness to every song, even such 

slow j ams as ;,Chocolate Caramel Angel" and 

" Yummy, I Got t he Munchies." But most visitors to 

" Tha Funk Capital of the W orld" would rather shake 

their booty than get some. Collins and company 

deliver on t racks like "Hip Hop @ Funk U" (with Snoop 

Dogg, Ice Cube and Chuck D), "After These Messages" 

(featuring Samuel L. Jackson) and the soulful "Don't 

Take My Funk" (with Bobby Womack and Bootsy's 

brother, t he late Catfish Collins). A nd memorials to 

Jimi Hendrix, James Brown and P-Funk guitarist Garry 

Shider g ive the album some emo t ional heft without 

bringing the party down.-GG 
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brought Third World music 

to the New Yorker set. So the 

o bvious move for his lat est 

re lease, ··s o Beautiful o r So 

What," would have been a 

sort of ··Ret urn to G race

land." After al l, that album is 
the apex of an innovative ca

reer that saw h im brin g reg

gae and gospel into the U.S. 
top 10 d uring t he '70s and 
creat in g o ne of t he m ost 

musical ly d iverse " pop" a l

bums ever w it h Simon & Gar

funkel's " Bridge Over Tro u
bled Water." Yet obvious has 

never been h i s style . ··so 

Beautiful or So What" is vin

t age Simon, but i t 's a lso all 

over t he map stylist ical ly, 

to uc h ing on b lues. African. 

folk, Ind ian and more. The 

music is unmistakably his, 

but finds the ar t ist challeng

ing himsel f me lodica11y an d 

w i t h h i s phrasi ng. The a l 

bum's songwrit ing and sound 

a re d ece ptivel y complex, 

g radually reveal in g their in

tricacy with each l ist en. lt 's 

natura l and earth y, wit h 

ample o f how a legend can 

age graceful ly.-JA 
Fig hters are slumming on 

the ir sevent h studio a lbum , 

AIRBORNE TOXIC 
EV ENT 
All at Once 

Producer: Dave Sardy 
Island Def Jam 

Release Date: April 26 
Event t rontman Mikel Jollett sings 

about just wanting t o be " Numb"- hardly the first 

Los Angeles-based rocker t o do that- early on his 

band's second album. The t ruth is that .. All at Once" 

Is anything but. Even more than Its sell-titled 2008 
predecessor, this 11-song set Is tilled wit h anthemlc 
drama and angsty passion, sharing a timeless emo

tive sensibility with suc h '80s sources as James and 

the Cure (whose HKiss Me, Kiss Me, Kiss Me" is name· 

checked in the song " Strange Girl") and contempo· 

rarles like Muse and Modest Mouse. "All at Once" Is 

powered by the thick, stadium-sized gallop of the 

title t rack, "All I Ever Wanted" and " Half Off 

Something Else," but Airborne Toxic Event t urns on a 

stylistic d ime for the tolky Celtic stomp of "It Doesn't 

Mean a Thing" and gentler songs like "All tor a 

Woman," "The Kids Are Ready to Die" and acoustic 

album-c loser " The Graveyard Near t he House." 

Jollett and company do it one more time, most defi

nitely with feeling.-GG 

no d t o romantic ballads of 

the '60s and '70s, former Ele
fant frontman Diego Garcia 

emerges with a stellar solo 

debu t that's famillar in t heme. 
The hauntin g .. Laura" tugs a t 

the sentiment of lost love; not 

knowing much about t he cen

tral figure is irrelevant and 

captivating at the same t ime. 

Smooth harmonies and sweet 

Spanish guitars provide lay

ers and a steady, cohesive 

pace that connect the n ine 

tracks poetically. The collec
t ion of m usk here works well 

m ostly because t h e a r t ist 

gives the listener an insight to 

his story, often tragic and un

derstandable. A t t imes the 

composit ions t ake on chilling 

undert ones, like the t it le track, 

which questions her depar 

t ure : ''Do you still th ink of me, 

or must you st ill think of me 

when he whispers I love you 

in your ear?" Other songs

like .. In side My Heart," "You 

Were Never There" and ··stay" 

- make t he artist's genuine 

intentions very clear.-JA 
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SINC;l_l:S 
JANE'S ADDICTION 
End to the Lies (3:01) 
Producer: Rich Costey 
Writer: .Jane'S' Addiction 
Publishers: various 

Capitol 
Jane's Addiction's first new material In eight years Ca 
short w ait comp ared w ith t he 13-year period between 

t he group's second and third albums) ls in some ways 

bot h a homecoming and a ste p forward. After 2003's 

largely forgettable "Strays," the band has returned with 
a sing le that alms to reclaim its radio rock throne. At the 
same time, Perry Farrell and company have switched up 
t heir sound by d ressing the t rack in a hypnotic t ribal 

rhythm, undoubtedly a result of t heir recent work w ith 

Moroccan t rance artists the Master Musicians o f 
Joujouka. Dave Navarro's fuzzed-out guitar work is 
largely understated here, mostly relegated to the driv

ing verse riff. But when Farrell sings "You never really 
changed like they said/You've only become more like 
yourself" in the chorus, the listener gets the sense he 
might be talking about the band itself.-EL 

TRACE ADKINS 
Just Fish in' (3:29) 

Producer: Michael Knox 
Writers: C. Beathard, 
M. Criswell, E Hill 
Publishers: vartous 

Show Dog/UniversaJ 
In a generally consistent career, 

Trace Adk ins' last sing le, 
"Brown Chicken, Brown Cow," 

writers Casey Beathard, Monty 
Criswel l and Ed Hill. .. Just 
Fishin' "is an engaging mid 

tempo song about a father and 
young daughter spending time 
together. w ith Dad rellshlng 
every minute because he 
knows the clock is ticking as his 
little gir l grows up. As the fa
ther of five daughters, Adkins 
has found an angle that fits him 

l~l:\fl l:\f\f ~ 
examined parental emotion on 
such songs as "You're Gonna 
Miss This" and "All I Ask for 
Anymore," and this relatable 
t rack isa worthy addition to his 
lengthy list of hits.-DEP 

l·ihliddJINi 
REDLIGHT KING 
Old Man (2:45) 

Producer: Wax Ltd. 
Writer: NeH Young 
Publisher: Broken Fiddle 
Music (ASCAP) 
Hollywood Records 
Redlight King's "Old Man" 

grabs the 1972 classic by Neil 
Young, who approved a sam
pling of the song for tl1e first 
t ime, and launches it into the 
21st century. Young's song is 
sped up and updated w i th 
heavy percussion, while singer/ 

songwriter Mark Kasprzyk's vo· 
cals are laid over the track and 
present an ode to the singer's 
father. ··My otd man is a legend/ 

He cast a shadow so great/I 
think of how he is watchin'/ 
With every move that I make," 
he sings. Somehow, Kasprzyk's 
gruff voice and Young's thin 
warble blend seamlessly in the 

chorus,and"Old Man" ends up 
as the first single since Puff 
Daddy's 1997 hit "I'll Be Miss· 

AUBREY 
O'DAY 
Automatic (3:21) 
Producer: Adonis 
Writer: 
A. Shropshire 
Publishers: Jay/en 
Adonis Music 
(EM!), Foray 

(SESAC) 
SRC/Univers,,/ 
Motown Records 
Singer Aubrey O'Day 
brought charisma 
and flair to " Making 

the Band'' girl group Danity Kane, only to get fired by producer Sean "DiddY'' Combs 
during a 2008 episode of the reality series, Fortunately, O'Day has decided to move for· 
ward with a solo venture and has brought those same talents to her explosive debut solo 
single, "Automatic." While its choppy rhythm and breathy vocals are similar to Danity 
Kane's 2008 single, " Damaged," "Automatic" is more urgent and abrupt, with O'Day's 
abrasive voice consistently delivering audacious lyrics. ,,·Look at my body/lt's so offi. 

clal/Every time they see me/They shoot all there like a missile/' O'Oay growls with a 
coquettish rasp similar to Britney Spears. Like "Automatic/' O'Day's solo career demands 
attention- and coupled with the recent launch of a new reality show, "All About Aubrey," 
she wi ll most likely garner it.- AK 

sample of ano ther track Redlight King has achieved topping singalong "Fireflies." 
was a misstep that stalled on perfectly: he wraps his warm. ing You" to Immerse itself in a without sounding unoriginal. the near•impossib le - and which boasted a sugar-coated 
the charts. On this new single. rich baritone around the lyric 
Adkins returns to form with a and serves up a tender per-
heilrtfelt tune, penned by hit formance. Adkins previously 

PITBULL FEATURING 
NE-YO, AFROJACK & 
NAYER 
Give Me Everything (4:16) 
Producer: Afrojack 
Writers: A. Pe,-ez, N. van De Wall, 

S. Smith 
Publishers: Pitbu/1's Legacy (BM!), Afrojack Music/Talpa 
Music, Pen in the Gror.md PtJblishing/Universal Music-Z 

Songs (ASCAP) 
M, 305/Polo Grounds/J/RMG 
Pl tooll's long list ol successful collaborations Just keeps 
growing: Following his last hit, "Hey Baby (Drop It to the 
Floor)," featuring T-Pain, the rapper plots his way back to 
the top of the charts alongskle N~ Yo, AfTojack and Nayer 
on new single "Give Me Everything," Ne-Yo delivers the 

catchy melodlc hooks, while Nayer's voice blends ln unison 
with the lead synth line during the pre-chorus. Her soothing 
voice creates the impression of being suspended in the air 

before landing with the chorus' stomping beat. Pitbull's per
formances during the verses may not be his strongest, but 
his dynamic phrasing during the song's Interlude quickly 

makes up for the underwhelming rhymes, Although the 
song's anticlimactic ending may fall short of listeners' 
expectations, Pitbull has produced another well-crafted 

smash for the club.- RG 

might have scored his first hit 
- with this respectful, mod
ern reworking.- KM 

m;m 
OWL CITY 
Alligator Sky (3:18) 
Producer: Adam Young 

Writers: A. Young, 
5, Ch,-ystopher 
Publishers: Ocean City 
Park/Universal Music, 
Honour Role Music (BM{) 
Universal Republic 

You have to hand it to Adam 
Young. the producer and sole 
mem ber behind Owl Ci t y's 
twinkly ballad-pop, for know· 
ing his strengths and p laying 
to them. In 2009, he broke out 
with the Bil lboard Hot \00· 

EDITED BY MITCHELL PETERS 
(ALBUMS) AND JA SON 
LIPSHUTZ (SINGLES) 

CONTRIBUTORS: Justino Agu ila, 
Jem Aswad, Ricardo Gomez, 
G1:1ry Graff. Ahsa Kolenovte. Evan 
Lucy, Katie MOfgan, Deborah 
Evans Price, Ryan Reed, Mikael 
Wood 

refrain. wide-eyed lyrics and a 
proficiency for Postal Service
like b lips. Now he's back w ith 

"Alligator Sky," the first single 
from forthcoming album ''All 
Things Bright and Beautiful," 
that demonstrates- along with 
a recurring fascination with an
imal life- a continuation of the 

formula that made him such 
a success. In fact. it's pretty 
m uch an exact rewri t e of 
Young's origlnal smash, from 
the bubbly electronics to the 

Ben Gibbard-approved mel
odic choices to the overblown 
optimism ("Harmonize w ith 
the singing satellites!"). Love 
him or hate h im , you'll be 
hearing Owl City on the radio 
for years.-RR 

A ll albu ms c:ommer{;.ially av,;11l,;1ble 
Ln the united States are- eliolble. 
Send album review copies to 
Mitchell Peters at Blllbo&rd, 505S 
W ilshire Btvd., Seventh Floor, Los 
Angeles. CA 90036 and singles 
review oopies to Jason Lips.hut;: 
.!!it Bdlbo&rd, 770 Bro&ctway, 
Seventh Floor, New York, N.Y. 
10003. or to the writers m the 
appropriate bureaus. 
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Soulja Of Fortune 
Soulia Boy Cranks Up Multitiered 'Juice' Project 

Now tweeting 
to 2.7 million: 
SOULJABOY 

Soulja Boy released a new m ixt.ape on April 20, 
hosted by Atlanta's DJ Scream and DJ Swamp 
Izzo. The 22-track .. Juice" features artwork in• 

spired by the l 992 fi lm of the same name star
ring rap icon Tupac Shakur. I-!owever. that's just 
the first step in Soulja Boy's ambitious rollout. 

Music video director Rage. who helmed clips 
for Soulja Boy's "Crank That (Sottlja Boy)" and 
" Kiss Me Thnt the Phone," has signed on to di• 
rectvideos for threemixtape tracks: "Juice.• "Zan 
With That Lean" and "That Right' featuring Di· 
amond of Crime Mob. Once those are released. 
a Rage-helmed "Juice" mini-m ovie ,vill follow, 
Tentatively set to join Soulja Boy in front of the 
camera is original ""Juice" cast member Jermaine 
"Huggy• Hopkins. 

Soulja 1loy insists- for him, at least- that 
the muhitiered project isn't a warm-up for a 
fourth album. "Right after rn)•thirdalbum ("The 
DeAndre \Vay"J, Interscope wanted me to put 
out a new CD," the 20-year-old rapper says. "Al
t.hough I am capable of doing that, I feellike it's 
not just laboutJ music lt's my life. I want to 
focus. on this mixtape .and be excited. Then I '11 
worry about an album." 

Released last November, ''The DeA ndre Wai/ 
(Co\Jipark Music/lnterscope) triggered talk when 
i ts lack.luster sales didn' t reflect the perceived 
power ofSoulja Boy's 2.5 million Twitter follow
ers (Billboard.com, Dec. 18, 2010) or even rival 
the performance of his 2008 sophomore set. Tai• 
l)'ing fi rst-week digital and physical sales of2,000 
and 11,000, respectively, 'Way• has sold a total 
of 71.000 copies, according to Nielsen Sound
Scan. Predecessor "iSouljaBoyTellem• has sold 
369,000. The rapper's album debut, 2007's "soul• 
jaboytellem.com," has racked up 1 million. 

Very much a singles artist, Soulja Boy's break, 
through single "Crank That" netted more than 
4.6 million downloads. Yet he, too, was surprised 
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by the sales reaction to his latest CD. " I felt 'Way' 
was one of my best albums,,. he says. "The re• 
views were all good: A· and 4 .5 st.ars. Then the 
sales came in and they weren't what everybody 
had projected. l was confused. My firs t album 
was one of the higher,selling albums that year. 
and the critics bashed i t.• 

Industry insiders sa.y Inte:rscope chose the 
wrong singles for "The DeAndre Way.• Soulja 
Boy. however, believes t.he personal strife he was 
experiencing at the time ofits release negatively 
effected sales. Last August. selCproclaimed "hip
hop groupie" Kat Stacks recorded a videodip of 
herself in what she claimed was Soulja Boy's hotel 
room in Atlant.a, displaying cocaine that s he al• 
leged belonged to the rapper. Soulja Boy quickly 
denied the drug allegations, tweeting, "God knows 
1 didn't do that. That's all that matters." 

" I was going through a personal situation I'd 
never gone through in my life,"' Soulja Boy says . 
.. It.was crazy. Everybody knew me for my dancing. 
They would have never thought I'd be caught up 
i11 a media sca,1dal; my personal life put on dis
play. I was handling it in front of the whole world." 

Now V\'lth 2.7 million Twitter followers in tow, 
the rapper plans to utilize an old hip-hop for• 
mula: taking it to the streets. Soulja Boy plans 
to personally hand out his mixtape to fans, start
ing in his home base of Atlanta. 

\Vhcther or not a new shldio album is in Soulja 
Boy's immediate future, one key question re• 
mains: Has the rapper's recent roller-coasteT Tide 
cost him his core fans? 

Soulja Boy remains circumspect. ;' I'm always 
going to make music that makes me feel good," 
he says. • I just hope that more people will like 
more of the tracks that I like. And when I say, 
'Oh, man, I like this song right here' and some
body else doesn't like it, it's just because they 
don't understand it." 

RIHANNA'S PERFECT 10 
Rihanna's "S&M" (featuring Britney Spears) rises 
2-1 0 11 the Billboard I-lot 100 (see page 42), grant
ing the singer her 10th No. I on the survey and 
ownership of two historic chart records. 

Having first topped the Hot I00theweekofMay 
13, 2006, with "SOS," Rihanna logs the shortest 
span- four years. 11 months and h\'0 weeks- be• 
tween a solo artist's first and 10th No. ls, besting 
Mariah Carey's mark (five years, four months). 
Among all acts, Rihanna trails only the Beatles (one 
year. eight months and one week) a,1d the Supremes 
(two years, eight months and three weeks) for the 

fas test accumulation of 10 leaders. 
Rihanna is also the youngest soloist to notch 10 

I-lot 100 chart-toppers. At 23 years, two months 
and one week. Rihanna (bom Feb. 20, 1988) like
wise eclipses the record es1ablished by Carey. who 
was 25 years. eight months and one week old when 
she tallied her 10th No. 1. 

Between "SOS" and "S&M,• Rihanna com
manded the Hot 100 with "Umbrella," featuring 
Jay-Z (2007); "Take a Bow"; "Disturbia"; "Live Your 
Life" (T. l. featuring Rihanna) (2008); "Rude Boy"; 
.. Love the \Vay You Lie" (Em inem featuri ng Ri
hanna); "Only Girl (In the World)"; and "What's 
My Name?." featuring Drake (2010).- Gory Trust 

10-TIMERS CLUB 
Here Is a look at the select nine acts to 
tally at least 10 Billboard Hot 100 No. ls. 

20 The Beatles 

18 Mariah Carey 

13 Michael Jackson 

12 Madonna 

12 The Supremes 

11 Whitney Houston 

10 Janet Jackson 

10 Rihanna 

10 Stevie Wonder 

ting her b lessings: ~~~~A STORY 

Taking a bow: 
RIHANNA 
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Escape To 
New York 
Best Coast, White Rabbits, 
Vaccines Confirmed For 
Inaugural Festival 

As the 2011 North American music festival sea
son kicks into high gear during the next several 
m onths, U. K. fest organizer Fred FeUowes w ill 

test the Ne\v York market with a three.day lifestyle 
event in August modeled after his Secret Garden 
Party i n England. 

The inaugural Escape to New York festival will 
be held Aug. 5-7 on the Shinnecock Resen •ation 
in Southampton. N.Y. The initial lineup includes 
Best Coast, W hi te Rabbits and the Vacci nes, and 
a full list of performers will be announced in the 
coming weeks, a representative says. 

"\Vc're not coming out guns blazing with a 
huge mega-list of an event, by any means," says 
Fellowes, whose summertime Secret Garden 
Party an nually draws about 30,000 people to 
Grange Fann in Cambridgesh ire. Founded in 
2003, the event has feah.tred such acts as Phoen ix, 
Florence & the Machine and the xx. "'We arc try
ing to start with a modest g rass-roots type o f ap• 

proach with about 5,000 people and slowly grow 
i t from there." Fellowes adds. 

The idea to stage an event on an Indian reser
vation was spurred by a chance encounter Fel
lowes had five year s ago at Austin's South by 
Southwest w ith entrepreneur Rocco Gardner, 
who had ties with the Shinnecock tribe. 

"He bad been looking at ways tobelp themotU 
and take their desire to look at live events as a 
way to generate not income but a more pos itive 
image for how tribes can leverage their u n ique 

position in America,'' Fellowes says. "Due to the 
unique nature oft.he lu re of an Ind ian nat ion 
land, in that the same permit laws don't apply. it 
seems more appropriate to bring over the bou 
tique fest i\·al model- somethin g t ha t' s been 
gro,ving hugely in the festival market over the 

last eight years in England." 

With production duties handled by Dave Lory 
P rnductions, Fellowes s tresses that Escape to 
New York is "much more ofa lifestyle even t rather 
than the traditional rock concert event in a field." 
In addition to musical perform ances, he says the 
festival w ill boast high-end food, campin g and a 

range of activities i 11cluding wa lk-around the
a ter, spoken word, lectures and debates. 

Single-day tickets will cost $100 and a week
end pass runs $275. In light of the U.S. economy, 
Fellowes hopes festival-goer s will view Escape to 
New York as an al ter native to an expensive vaca• 

STORY TIME 
Finding hope in hardship is a theme that's res· 
onatlng globally for slnger/songwrtter Laura Story. 

''We're starting to get emails from all over the 

wortd," Story says.referring to sophomore al bum 

" Blessings" (INO Records). "I got an email from 

someone in Japan saying, ' I translated the song 

[ "Blessings"] into Japanese and l'Ve been shar• 

Ing It with my friends. It's really been a source of 
hope.' An email like that lets you know the song 

you've written is bi99er than yourself." 

Her project is resonat ing at home as well. The 

album debuted at No. 2 on Billboard's Christ ian 

Albums chart, while the title track lead single 

rises to No. 15 on Christian Songs. It also topped 
ITunes' Christian download chart for four weeks. 

Story is also again nominated for female vo

calist of year at the Dove Awards (see story, page 

10), airing April 24 on the Gospel Music Chan-

nel. She won her first Dove in 2009 (for inspira• 
I lona I album) for debut project "Great God Who 
Saves.'' Best-known for writing worship anthem 

"Mighty to Save" and the Chris Tomlin hit "lnde· 
scribable," Story melds pop sensibilities and 

faith on "Blessings," an uplifting collection that 

doesn't shy away !Tom life's trials. 

Story had been married less than two years 
when her husband, Martin, suffered a brain 

tumor In 2006. ' 'He still has a vision and mem

ory deficit," Story says, "so a lot of the songs I 

write come from asking quest ions. How do I still 

sing songs about the Lord? How do I still be· 

lleve he's good when there are things that I'm 
praying for that aren't being answered the way 

I want them to be? [But] at the end of the day, 
there's still hope." 

Six weeks before the album's release, INO set up 

tion. "' It's comparatively a cheap way to spend 

your tim e off," he says. 
If all goes well the first yea r, Fellowes hopes to 

forge relationships with other Indian tribes across 
the United States and expand the event beyond 
the East Coast. "'As it progresses into the future, 
we're looking to attract people from farther afield,• 

he says. 
"\Ve're a lso looking a t extending this relation

ship with other tribes on other reservations 
around America," Fellowes adds, "'once the ini
tial t rust has been established and they can see 
that i t's worked for the Sh innecock." 

a presale campaign on Story's website, engaging 
her fans through Facebook, Twitter, Myspaceand 
email. INO senior VP of marketing and promo
tions Dan Michaels says the label also utilized Its 
music discovery site, FreeCCM.com, providing 

sample clips to further promote the release. 

During street week, Story did interviews with 

more than 30 radio stations and performed at 
free listener appreciation shows for such sta· 
t lons as WAFY Augusta, Ga.; WRCM Charlotte, 

N.C.; WBFJ Greensboro, N.C.; and WCQR John· 
son City, Tenn. INO sent other radio outle ts a 
video of Story talking about the inspiration be· 

hind the single. 
" It was important to set the tone," Michaels 

says. "This Is a special and personal song spe

cific to Laura that has a universal message." 

-Deborah Evans Pr;ce 

SINGA 
SIMPLE SONG 
So maybe you don1 have the chops of 
Mariah Carey, Matthew Bellamy or 

Alicia Keys. That still shouldn't stop 

you from singing to your baby. 

Offering a coach ing hand are 

Grammy Award-winning singer/song
writer/musicians Cathy Fink and Marcy 
Marxer with "Sing to Your Baby." The 

p roject, which spent four years In de· 

velopment, features a 32-page book 
and a companion audio CD ofll songs 
designed to foster early communica
tion and developmental skills as par
ents bond with their babies. 

Fink and Marxer note that the CD 
isn't a traditional lullaby album. "Our 
goal was to create a new repertoire," 

says Fink, who, with Marxer, has been 
making folk and children's recordings 
for more than 25 years. ··we didn't 

need another version of 'Twinkle, 

Twinkle Little Star.' " 
Marxer adds, "This is a relationship• 

builder for one of the most personal 
and Intimate times that parents will 
spend w ith a new child." 

" Sing to Your Baby" features such 

Fink/ Marxerorig inalsas " Rockin ' My 

Baby," "Love Is What t Feel for You" 
and "Bouncing." The songs appear In 
both " mom" and " dad" versions, the 

latter featuring Grammy-nominated 

musician and orig inal "Jesus Christ 

Superstar'' cast member Mike Stein . 

James Nocito colorfully Illustrates the 
songs• lyrics and related sing-play ac
tivities. Rounding out the package Is 

a parent guide penned by psycholo· 

g ist/ educator Laura Brown. 
Arriving May 3, " Sing to Your Baby" 

will retail for $19.95, available through 

SlngToYourBaby.net and Amazon. 

Fink and Marxer are crisscrossing the 

country to promote the project at 
book fai rs, concerts and workshops, 

and they p lan to release an iPad ver

sion In the fall. 
" Whether or not you' re a good 

singer," Fink says, "you just have to 

want to sing to your baby. And your 

baby will think you're a rock star. 
That's what's realty impcrtant" 

- Gall Mitchell 
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MARKETPLACE 
For ad placement in print and online call Jeff Serrette 1·800·223·7524-1·212·493·4199/ Jeffrey.Serrette~ billboard.com 

SONGS FOR SALE REAL ESTATE 
"IT USED TO BE MADE IN AMERICA" 

www.itusedtobemadeinamerica.com 
Parts of this poem and website could be 
developed into SONGS, directories and 

other money making projects. Interested 
parties should contact Robert Barrows, 

650-344-1951 

STATE OF THE ART MIAMI RECORDING STUDIO 

• 4 separate recording studios, each witl'l it 's own 
lounge, kitchenette & bathroom 

• Addit ional 4500sf studio for video & photography 

• 13,512 sf building on 1/2 acre property 

• Over $5,000,000 in state of the art ecuipment 

PROMO & MARKETING 

• Celebrity clients have included Shakira, Pharrell, Britney 
Spears, P. Diddy, Jay Z, Ludacns, Marc Anthony, Jennifer 
Lopez, Fat Joe & Pitbull 

LOOKING FOR FEMALE MODELS TO SHOOT A COMMERCIAL FOR AN 

UPCOMING MOBILE APP TO BE RELEASED ON !PHONE AND THE ANDROID 

SYSTEM, EMAIL PHOTOS TO 4YOUREYESONLYAPP@GMAILCOM 

• Minutes to Downtown Miami, South Beach, 1·95 & Miami 
Int1 Airport 

SOMETHING TERRIBLE HAPPENS WHEN YOU DON'T ADVERTISE ... 

BE CREATIVE• KNOW YOUR OPTIONS 
ADVERTISE WISELY 

Billl.oard JEFF SERRETIE SEIIDRACCDUIIT MANAGER 
PHOM£: 21z.493-4199/800·223· 7524 EMAIL: JEfFREY.SERREM@BIWIDARD.COM 

DUPLICATION DISPLAY UNITS 
REPLICATION PUBLICITY PHOTOS 

VINYL PRESSING INTERNET/WEBSITE 
CD ROM SERVICES SERVICES 

DVD SERVICES FOR SALE BUSINESS SERVICES 

PROMOTION & MARKETING MUSIC INSTRUCTION 
SERVICES BUSINESS OPPORTUNITIES 

MUSIC DISTRIBUTORS COMPUTER/SOFTWARE 
AUCTIONS MUSIC MERCHANDISE 

RECORDING STUDIOS T-SHIRTS 
REAL ESTATE EMPLOYMENT SERVICES 

INVESTORS WANTED PROFESSIONAL SERVICES 
STORES FOR SALE DJ SERVICES 

EQUIPMENT FOR SALE FINANCIAL SERVICES 
STORE SUPPLIES LEGAL SERVICES 

FIXTURES ROYALTY AUDITING 
CD STORAGE CABINETS TAX PREPARATION 

Asking Price: $8,500,000 

Dora Puig 
305.613.2118 

dora@dorapuig.com 

BANKRUPTCY SALE 
COLLECTABLE 
PUBLICATIONS 

TALENT 
SONGWRITERS 

SONGS FOR SALE 
DEALERS WANTED 

RETAILERS WANTED 
WANTED TO BUY 
CONCERT INFO 

VENUES 
NOTICES/ 

ANNOUNCEMENTS 
VIDEO 

MUSIC VIDEO 
POSITION WANTED 

LISTENING STATIONS 

FOR LEASE 
DISTRIBUTION NEEDeD 

EDUCATION OPPORTUNITY 
HELPWANTED 

MASTERING 
AUDIO SUPPLIES 

ROYAL1Y PAYMENT 
PRlNTING 

MUSIC PRODUCTION 
METAMUSIC 

STAGE HYPNOTIST 
CO FAIRS & FESTIVALS 

MUSIC WEBSITES 
NEW PRODUCTS 
DOMAIN NAMES 
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SIMON SAYS 

>>Although her "E.T.," f eaturing 
K,,nyc Wost, cedes tho No . 1 spot 
to Rihanna's "S&M," featuring 
Btltncy Spcnrs, K<lty Petry makes 

Billboard Hot 100 history, 
spl.'ndlng a ,ccot d -sottlng 49th 

consecut ive week in the char t 's 
top 10. Porry's stwak began wllh 

"California Gurls," f eatu r ing 
Snoop 0 ogg, whlc.h dobutod at 
N o. 2 t he week o f May 29. 2010, 
.'lnd continued w ith "Toonago 
Dream" and "Firework" prior t o 
"E.T." Perry PMiS0S Aco of B<1so, 
w hich logged 48 straight weeks in 
the toptlor wllh "All Th~t She 
Wants," "The Sign" and "Don't 
Turn Around" from Oct. 16, 1993, 
t hrough Se pt . 10. 1994. Santana 
ranks third with 4 2 consocutlvo 

frames in t he Hot 100's top 10 
(1999-2000), followod by Miuiah 
Carey(41 week s, 199S-96}. 

Billboartl. 

FooFighters' FirstNo. l; Record Store Day Buzz 
Foo Fighters finall)' notch their first 
No. I a lbu m o n t he Billboard 200 as 

"Wasting Light" debu ts atop the list 
with 235,000 copies sold, according to 
Nielsen SoundScan. 

The start is the band's second-largest 
sales week, tnunped only by the No. 2 
la unch of "In Your Honor" in 2005, 
which began with 3 l 1,000. 

Foo Fighters have notched e ight 
previous sets on the Billboard 200, 
with live earlier top 1 Os. Their last stu
dio album. "'Echoes, Silence, Patience 
& Grace," debuted at No. 3 in 2007 
with 168.000. 

The new album's first single, "Rope." 
debuted at No. 1 on the Rock Songs 
chart and contin ues to reign for an 
eighth straight week. On the Altema-

tive Songs list, it's in its sixth " 'eek a.t 
No. I- the band's eighth chart-topper. 

ROCK'N'ROLL: Foo F ighters" ar
rival has to be good news for rock fans. 
considering the under
whel m ing numbe r s 
some big- n a m e rock 
bands posted last year 
with new albums. 

Llnkln Park's "A Thou
sand Su ns" bowed with 
241,000 (down from tl1e 
623,000 that greeted its 
"Minutes to Midnight" in 
2007), while My Chemi· 
cal Romance's "'Danger Days .. ' did 
112.000 in its fi rst wttk, compared with 
the 240,000 tha t "T he Black Parade" 

opened with in 2006. 
We' re thinking that Foo f ighters' 

back-to-basics, lo-fi approach to record
ing the allmm played well with fans. as 
well as those b loggers who like to hype 

a sexy angle in the press. 
Also, because the band's pedigree is 

so deeply entrenched in rock history
principal Dave Groh I pla)'ed drums for 
Nirvana before launching th e Foos in 
1995- its audience ru ns the demo• 

graphic gamut: from older rock devotees 
who were kids when Nirvana' s 1991 
alb tun "Nevermind" was released to new, 
younger fans earned this year from wcll-

reviewed performances on "Saturday 
Night Live" and at South by Southwest. 

RECORD STORE DAY RECAP: Foo 
Fighters also arrive at No. 1 on the 

Tastemake-rs cha.rt (vie"v
a blea t b ill board.biz/ 
cha rts) with NWasti n g 

Light," while also enter
ing at No. 17 with their 
previously u nissued cov
ers collection .. Medium 
Rare," an albu m specially 

released for Record Store 
Day (April 16). 

The Tastemakers tally. 
which ranks the top-selling albums at 
independent and small-chain stores. is 
flush w ith titles that were released for 

the ann ual celebration of record st.ores. 
Additionally, th e typically slow

moving Singles Sales chart looks espe• 
cially lively. BasicalJy, the entire chart 
- save for stray singles by Lady Gaga, 
Blake Shelton and Greyso n Chance

is dominated byspecialty7-, 10-and 12-
inch vinyl singles released in time for 
Record Store Day. The biggest of the 
bunch i s a reissue of the Rolling 
Stones, 7-inch for "Brown Suga r," 

which moved 2,000 copies. 
Overall vin)'I LP sales are up this week 

by 154%: A whopping 165,000weresold 
in the week ending April 17 versus the 

IVlarlcet \Nat<:h A Weekly National Music Sales Report 

Weekly Unit Sales Year-To-Date 

65,000 sold the previous week. 
Singles sales volume jumped from 

42,000 to 81,000 (up 93%), marking tlie 
biggest week for singles since the seven
day frame ending Aug. 5, 2007, when 
85.000 were sold. (That was the third 
week where the CD single for "What 
Time Ts It?" by the castof--High School 
Musical 2" reigned atop the tally, irreg
ularly inflating the chart.) 

' TIS NOT THE SEASON: It may be 
spring, but Sling 's 2009 Christmas 
album "If on a Winter' s Night . 

continues to climb the Billboard 200-
r is ing 189-95 wi th Pacesetter honors 
(up 88%) after re-entering last week. 
Cred it its gains to going-out-of-busi
ness sales at Borders stores, where per

haps overstocked titles are finding their 
way to customers looking for rock 
bottom bargains. 

The left-field gains are reminiscent 
of when Circuit City closed shop in 2009 
and pumped a re-entry for J anet Jack .. 

son's" Discipline" on both the Billboard 
200 and Top R&B/ l lip-1 lop Albums. It 
ultimately rose back to No. 107 on the 
fonner and to No. lOon th e latter (when 
it was still fueled by Nielsen Sound• 

Sean 's panel ofR&B stores) on March 
21, 2009. After that week, once Circuit 
City had perm anently dosed its doors, 
the title fell off both tallies. 
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SOUTH CENTRAL 

The Asteroids Galaxy Tour, "Fruit" 
Though It was released In 2009, the set garners Its best sales 
week yet and first visit to a BIiiboard chart (No. 30 on Heatseekers 
Albums; 1,000) thanks to the use of the single "The Golden Age" 
in viral and TV commercials for Heineken. 
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As "S&M" rises 2· l on the Billboard Hot 100, Rihanna becomes one of just nine 
artists to notch at least 10 No. l s in the chart's history (see page 34). "S&M" ascends 

to the summit fueled by the first full week of digital sales for the song's remix 
featuring Britney Spears. All versions of the song sold a combined 293,000 down• 

loads (up 108%). according to Nielsen SoundScan, with the Spears-assisted version 

accounting for66% of the song's overall digital sum in the April 11-17 tracldng week. 

Now listed as featured artist on · s&M,'' Spears earns her fifth Hot 100 No. 1 and 
second this year, her own "Hold It Against Me" led lhe Jan. 29 list - Gary Tmst 

Dat a fo r w eek of APRIL 30, 2011 

http://ebook-free-download.net/


SALESDATi\ 
C01111'1Lrnln' 

rtl"1se11 
SouncSSain 

' HOT 100 AIRPLAY'" 

I :,;; ii!S TITLE I ,1 1: i\1111$1 {Nl'llllll ~R[)IA0TI~ LA6RI 

0 _ 1 _ 11_...,.o;;:::,,~:o:M:::"'-'''°'"'""''''-'J:,"''-'~"-""''----' 

0 
3 

0 
II 

• 

3 21 

E.T. 
U.Tl' PEIIRrFUT. KANYEWEit ((;.u'tlOlJ 
F' •K YOU (FORGET YOU) 
CEE LO GRWI (IV.OCl.UtJRE 'ELEKTA.\.RRPf 

0 11 10 LOOK AT ME NOW 
CHllll lftO'Mll-""E..JL'Jl 

0 14 I 

0 18 11 

G 19 1 

11 1 10 

JUST CAN'T GET ENOUGH 
TH( IL.ACIC (YlO PW jltllfi!SCOPEJ 
B LOW 
Kl$114 (l(E..-0SABE. RCA. RM3J 

TILL THE WORLD ENDS 
BlllNlYiPEAll$ (JIY1:A.Gj 

BORN THIS WAY 
LJ.D'l'GAG.l (STRill1Ll1';£. IOCJt,ILl'l1[1NT[ltSC.0PfJ 

I? 15 1s ~~:l~AfAC[ JlG1 

18 17 3S ~~!TJ~~~~!J~~1tiRE 

CD 21 
ROLLING IN THE DEEP 
~DELE (XL COlUM8IA1 

210 

,.., 
2> ~~~B~~i,1i~~~.~~f J,~oi}~,R) 

16 19 ;,t~~~~~~~tUUY (IIA08QY IN1Ell5~0Pl:1 

THE SHOW GOES ON 24 7 

26 6 

23 I 

28 11 

WPE ~IASC0 (1ST t 15Tlt, ATLNH1C1 

ROLL UP 
Wll KHALlfA fROSTRCJIA/AnAll'TIC 'RRP1 
WRITTEN IN THE STARS 
rNll~FW.i~Tl,JUllt~l~~U)lt(t;IU,CPIO,t,f,:e.l°!XI 

FOR THE FIRST TIME 
THEWIIPT(.?ltOflOOOiltCfPiC) 

0 HOT DIGITAL SONGS'" 

:;~ e! TITLE 
, ; ; g AJITl$'J (Nl'RNt'f'ROl.t0ll~ l ~BRI 

Ii 
:l 

13 S&M 
._INllfWtNJN(YSl'tMSf91Pt1SJU&OJ 

1 IO ~i-PUlltY FEAT. UNYl WUT iC.~0L) 

2 1 JUST CAN'T GET ENOUGH • tHl RL.1O EYlll f'Ui (ltiTER$G0iPE) 

- 1 JUDAS 
UllY GAGA fSTflEAlilltllE KOdlLIVEmaatSCOPE) 

8 ,. ROLLING IN THE DEEP • ADELE (XL~0LIJ.\18IAJ 

13 ?2 ?~~::rE?\ICl(SCJllfilOCJ .W,110Jlt:iJ 

' B i ~:11!:'~P:';g_~rlTJULL -'Slol.l(OIJJ-'ilGl • 
6 11 LOOK AT ME NOW 

QRS~M. UL'MQlE,t,UU.~ll,J,'6.l.ti. 

16 THE LAZY SONG 
IRUII0 l&I.IIS lELEKJRJl,-jJlilNllCJ 

5 ' 
TILL THE WORLD ENDS 
IRlTNl'fSPUIIS fJl\'EJL&1 

11 3< F°K YOU (FORGET YOU) 
Cll lOGl!lEN [R;llllCt/LlUR! ElEKTRll,IIRP) 

" 1 WRITTEN IN THE STARS 
TNl~RAllfltllflO~!.'.WlMCR~ 

9 3 GIVE ME EVERYTHING 
Jffl&J.llll•:W.MIUIXIMtU(lll!lloW~::tlOSI.K!'~ 

12 11 BLOW 
U:$11A \K{W0$A9£ 'IIC~ ilFAG) 

17 l6 :ce~~o~;: ?~,~~::nc, • 
21 6 PRICE TAG 

JESSI~ J fW, 1.0,8 [ll,\'AlUtJl\>ERSM RU'U:SLICJ 

15 11 I NEED A DOCTOR 
tfl.OIEFOOau.•aPl'TI.MIREY~1'.'ll~ 

,o 
10 ~~-~~~~.._:'!i 1(1).'jUI/E l~TUISCOPE) 

l9 8 ROLL UP 
WIZ KIU,I.IFA {ROSUIUU All.1.NTIC. RRi'i 

18 WHO SAYS 
i lUN.1 CI0•z & TIIE MlENE (110~~Y'W0001 

28 7 BOW CHICKA WOW WOW 
•ll NlSNUI HAT. LIL WAYNE j,i R~ISJ 

2' I• ALL OF THE LIGHTS 
UNY~ WE$T !RO~-A-fell,I, Off J.\.\I, IDJM&I .. 23 DON'T YOU WANNA STAY 
JUON .IUl~Wm4 llil.ll' tuJIIIOOll 1,11ROON BO,,.~ • 

31 9 BACKSEAT 
IIWUl'ZfrAT.llletiWiCS&ClY~Rlil 

- 1 OLD ALABAMA 
RRAJJ PAl$UY IUI. ALABAMA I4111:SIA NAS.HVUEJ 

010 IT ON'EM 
IIIW1ffi\11"1{lt(il,l),('(~l,(f£ru~~(JW1.t~ 

l -4 ~!!.~: 111.K:KCll jCJiP1TOL NASli\'lllfl 

« ~!~:~c!!:CIJR"l'WJ\13) 
10 =:.~~~!~~(~~~!IA (NA$k\'ILLflJ 

10 :~l~M~~~l~ASSJ,l~L~iNGER 

l6 ~!~~~~& ~~~!JIWUNA !ULIAAf 

I NEEO A DOCTOR 
DR.llfll!fUIEilR:illa- str\AAWYf.lilUt).'1JHtll:FS:t,ll£1 

15 ~~~;~~-•omrA"""-"~"'I 
, 3 WHAT DO VOU WANT 

JERROD IIIEMIIIW§I \SEA GAV~t AIIISIA NA$H~'l.l EJ 

38 32 12 ;,0,.'!;,'!.=~':,.,,m,.11&,_P<TuAll 
40 25 20. ~~:~~ ;~:~y ~~EC4~1rriRSCOPl:J 

41 38 13 ARE YOU GONNA KISS ME OR NOT 
1110MP$011 '°W.RE (Sr0PJE'V C!ll;EK) 

CD 46 ~~~~£i~w.wcs,1Dr:V~l'OTT'IVl)A'HfA~1 

c, 47 9 ~~~;~Be~~ .. ~EJ 

44 43 15 ?~~Ja~~~ll~~~~ll~~~~RGK(ll IIOW) 

48 45 30 ~=~[f'-0171fiOtsaJ0."5f,.IMY.~ERBIIO&.t 

48 44 19 :.<:>~K!~~Ut'tMITaXXll(C~WllJISOOPa 

RACKS 
YC HAT. F"IITURE (Ill(; PUY uta•[RSAL lltP~8UC) 

,2 • 
JUDAS 
I.ADY GAr.A [STRLO,IUQ:,'1101\U',t. l~f RSC0Pl:J 

- 1 

W ITHOUT YOU 
Hll'H IJIIHN (CAl'I rot tJ~~-~E) 
FAR AWAY 
it.UISHA AMtftOSIIIS (J'i1MG1 

Ii ~,i !!8 T ITLE 
3i •= .-,mn (NP!U~T )~ .t0Tl(.\11 IJIBO.J li1 

e 26 21 COMING HOME 
tltlOt'-0"1Ylf(N;YA;IIJ»:'t'Vllr.RfYflO~-O!'fl 

,n :t5 ,. WHAT THE HELL 
A'IRIL UWEtltl IRCA Rll&l -21 ,. FIREWORK a 
~ PEIIR'P' (CAPITlllJ .. 22 21 JAR OF HEARTS • CKIIISTIMA f'EltRI (;\fS P£11AI LAK!.ATLAIHIC. R'IPI 

210 23 16 F°KIN' PERFECT 
P!NK (LAUC(11t.Gj 

31 30 11 6 FOOT 7 FOOT • ~l.Y.'MIEA;IITCOIIVtiUlll tc;.1.9-i/AJIIOOM\~t.'Ul'CW,tq 

32 29 20 :::~(~~~lt\ ~E~wt!~IH[ftSC(IP(1 

33 20 12 COLDER WEATHER 
lll'.:~WM~~A'li~~ 

:14 • 2 HONEY B EE 
8LUEWLJUN1V.l\llt;6'1tROS l}l,l,SI-VI.J.fj'I.U/I 

311 36 15 :i0.:i~:!.:~~M~l\'tff'~l$H(n~1 • 

311 33 29 GRENADE • 8RUNO MAIi$ IELEKTII.\. 41LANTICI 

37 311 16 MORE 
U$HEA ilAF.-,CE JL6I 

38 32 29 HEY BABY (DROP IT TO THE FLOOR) 
PITBULL f W. l<Mlll 1,1,f\ ll!if'OI.0>SIIOUU.J:1'116) 

C - 1 RED NATION 
GAME FC.IT. Lil WA'VNl fGEffEN I HERSOOP£1 

.... 31 15 =~~'!i~~: ti~~;::,e OR NOT • 
41 39 7 A LITTLE BIT STRONGER • UM L\IAIU ~CA ~ASIMLL[I 

e 1. ~=l~ULWIIYlliUAUtSN .. MJTtY,~~ 

G 62 3 PARTY ROCK ANTHEM 
UffftlUfill'IQ&UQ,'V'\~~ 

e 41 1l FOR THE FIRST TIME • TMl SCJHPT (;Jl!Of!OSOIIC,1HltC) .. 3< • NO SLEEP 
Wll +:IIAUFA lROSTR\IM AlLAITTtc JIRP) 

441 41 3 MEAN 
lAYUIIUWlfl 1613 W.CmE) 

G ,, I WON'T LET 00 
1tASU1. ru.m (81& MACKJ~e, 

441 42 21 ~~~~1;J.~~:::.r~ ~ • .. 41 21 BLACK AND YEUOW a 
Wll KIIAIIA iRl)SllllH~Al~A~h(;) 

IO 49 32 NO HANDS • 11,W(&lt/JWRJH[(l'"JmlQ(~.WM.:tli't~ 

Data for week of MONTH XX 2011 I For chart reprints all 212.493.4023 

S.U.fS DATA 
C0l,ll'ILHI IIY 

rtl,else11 
Sou:nd5ean Billbeartl .. 

DIGITAL 

13 

14 ,. 

5 39 LITn.E LION MAN 

7 G COUNTRY SONG 

6 36 I ~~~~.-.?!"~~~~n, 

,~---~-.. 
II 
• 

1 ~~DDffl~iE~~~~~IM ARISTA N.-.Sh\'ll lC 

3 2 14 ~~~o=!~J:~AflA~r.<lftf,;tlil 
4' I 2 ~~N:i~IIE;ARaER BROS.\'olAPI 

S 3 ~ ~~~~~,~~R:: OR NOT 

e 4 3,~:J;'!r"~~:11T STRONGER 

? 10 ~~! ~WIFJ 91G MACfi~ 

9 11 
10 11 !-'~"',~'-"":!!.!1:..e!L"'::<'-':"':"':"'~-"',~"',.""'""---'! 
7 5 DIRT ROAD ANTHEM 

• 

Go to www.billboard.biz for complete Chart data I 43 



More at magazinesdownload.com or ebook-free-download.net

2 8 

1 12 

3 27 

0 6 13 

II 5 15 

0 10 10 

7 • 10 

0 • 12 

10 

• 12 a 22 

1:1 ' 21 

2 1 
20 tJ ~:~~ (~~~-~O.~ E~~HEftSCOPE! 

G 22 6 l ~N~~:.,O~,c~Rf!! fAnt111.wr1r,:RNffi 

fl) 27 8 :1~~ CE~~~~~ v: .. ~tt": ~~?W 
2,4 23 20 ROCKETEER 

~ 28 "'6J rf;1E:;":=:~= 
CD 30 9 ~~H~ IC,U. M)MAI(({ [A[PAl~E, G 32 4 THE SHOW GOES ON 

28 2'6 14 

,-"""""'""""="""~-----

Kaly Perry's.,...,. Dtt.lm'' btcom!< ~sl 111, lhlld album~ 111, 
Namslream loP 40 d1atrs 18·YtOr hislorv lo yiold I quart!! cl No. 1', 
as •1.1; ,,.111,iog KanyeWtll, IS<tolls H Thesongfolows 
"Ulffom~ Gurls," fNturlog Snoop llogg, Ille tille OIi and "fireworl" 
lollle loP ol Ille laly. 

The ooly prior ~bu.ms lo g,oer11, lour Na~slream Top 40 No. ls 
apiece were lisll• Tmberllk~s "hmlruu/lo,eSound~' (2006-01), 
wlh "ler,la<k," "My love" (lealarilg IJ.), "Whal 6ot< Amund ••• 
Comes ArOllad'' alld "SIIIIM low:"; and lady Gaga's "'TIie fa11e" 
(2110!), wllh "lisl Oance" 
(1,.111109 Colby O'Dools), 
'"Poter face," "'loveGan" 
and "P,,..iml." 

Wllb a !Will 2-1 tOlo,.llon 
I01"!.l."01Da11cellrplay 
(s,, "'ge '9), Pf!ry also 
logs a loodh No. I on lbe 
Ii$!: lrom aDl'!.alll." Jhf only 
othet set lo prodUce lour 
leade" on Ille <llall was 
Mac101111i's "'CoDlessions on 
a llarxt floor" (ZOOH!i). 
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l..ther s<0res I~ food! Alllw loct No. I, 
as ""CG1Jnlry Song"Slocts2-l. nr, ba d 
t>le'liously relgood wllll d,l>ul ,nby "Ant 
Agail" (lOOJ}, "11,m,dY" (1005) and 
"fat, It" (2001). "(""nl1Y" lnlrdl<'5 lbe 
band's 11111 sl!Jdlo album, "Holding Olr lo 
Slrirl;s BfttH ltfl to fray.'' dtH! May 11. 
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Country Oi!lilal Songs 
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LET fT RAIN Oavld Nall 
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WANNA TAKE YOU HOME Gloriana 
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WHY WAIT FOR SUMMER Walker Hayes 
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JOSH TURNER 
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i~:O~~~J~s.u 014492 ft.Sat Bullet s In The Gun 

STEEL MAGNOLIA 
6«. MACHltlE S,',AC100A f10.98• 

Steel Magnolia 

THE J UDOS 
' ""' Stlrd e,,. ... ,,,,, -ColoGioo, cuRt1 t im, 11a.se1 

JOSH KELLEY Georgie Cley MCA NASll\'IU.C 015093· L!.IGtj 11 0.91J 

TRACE ADKINS Cowboy's Back In Town 
SH~ IXJG.UIIJ,ffl5M. 01426!'9,Sft 

JOSH TURNER 
i 1CA r•~Sh\'IU,t 01336;!. Ul'AGN (I 3.HJ Haywire =~~,~-UK:al ti• AmeW, VI: Arlt No CnYe 
BRANTLEY GILBERT 
AY£/'1°''3E JOE'521S(H.88) 

Halfway To HMYGn 

2, 

l!I 1 
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ti 

ti 

JAMEY JOHNSON 
M[RClM'/013364",UPAGPl 19.Sfl The Guitar Song e I 

COLT FORD 
A'ffl!A.:;f JOE'S 116 (H.98) Chicken & Biscuils 

The JaneOear Girls 11 

Greatesr Hirs 12 

10 Great Skits 41 

12 

12 

7 4 1o ~~~o=~!}.IN' JENNYS Brillfn Morning S1ars ._. 

0 ] & ~~~E~!,~'c;flODRO 

0 8 4 ri~:t.Y SHAW 

Oaybreatc I 
TheGreai Oi'lloe 

Bes1 OI Btuegr.iss 

'AIRPLANE' FLIES HIGH 

iii 
With her third-biggest sales week. 

Alison Krauss reu nites ""'ith her 

longtime band Union Station for her 

first No. l on Top C.Ow111y Albums 
(and her tl1ird on To p Bluegrass Al• 

bums) as "Paper Airplane" pops 
on with 83,000 copies sold. l t's also 

the first No. 1 country album \vithout an accornpanying sing.le 
on Hot Country Songs since Johnny Cash's "'American V. A 

Hundred Highways" in 2006. Krauss twice sold better- "Rais

ilig Sand' (with Robert Plant) bowed with 112,000 copies in 

2007. and ·'Lonely Runs Both Ways" sold 86,000during Christ• 
mas ,veek in 2004. - \Vade jr.sse.n. 
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KEVSHIA COLE 
CAUING A.LL HL\JUlGHffll 01s10n3,1, 

E-40 
AlVUl\lflEINEWl';(ll'l:lfllM:-lW-,IJ/f(:tlfH;(IIN)~ 

TANK 
lllWCNl68UtlA-)3.IJi(WiGCMIO\SMlnNITC52il"l~Yio3 

=~;:!7'~,1cA6~7~J~S~~ ~IUSIC (+) • 
BONEY JA MES 
tOMTACl VE~•[ FO:iECASl OIS37S.'\'G 

MAC MILLER 
ON ilJID Olt AND lfYGND ROSTRII.V Dt;ITAL EX 

CHARLIE WILSON 
.!llll C~flLIE P l,IU5t(:IJIVE 116961JL6 

NELLY 
U ()[RRfV \,lt.W(R.SAt. UtlT0l'l"N Gl 49Sll1llt.lilG 

RAEKWON 
SIIAOUN VS. W\H ilJIG ICE l'<20 9• 906 

JAY•Z 
~1!1C{)!.Utl~Jltf. Olll !IOC~-6'.rilf.JI\UII~! 
· , swv 

NOEL GOURDIN 
FIIHH: THE DlFlllm(IM WSS .1.§PfAL 21~1 'fl'.lll~ 

USHER 
FIAYMOMO V RAYMCIIID l JiFACE 615$4 J~& • 

Manllail1bo,liusreacbest11e l09of l.cklR ,----- n 
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UP 14%, a«ordl1111 to N.tsen BDS). Debut 
solo "1 "late N~hts & E"1y llomin9s" 
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loWl'l'J 1Wll'OOOOD'11111.WN1Et'M!IW(ij'!E'ffilt' 

MY GIRL 
IIH)LU aKl.'l'OI tflj:'UU#. 

BEST NIOHT OF MY LIFE 
JAMIE HIO:f Ul W1Z IHM..IFA 

TAKE ME AWAY 
,:m.-.., cou iBEfffN 1t1mscom 
WALKING ... 
THE SHOW GOES ON 
WPE RASCO 1ST & 1511- ol.l Ltrmc 

GOIN STEADY 
ROCI O A-1 

WHAT YO NAME IZ 
11!00) WG,Z LM& rH ltt1ED \l,'A~rlER BJIOS.. 

ALL YOUR LOVE 
l ' lA ~USIC LHlE.lDJMG 

GONE AND NEVER COMING BACK 
• LANIE flOMA SRC'\ltll\lERS.lt ll0T \'l"N ll~1RS 

ANYTHING 
ICJIIQ 8001.CIII.D fUT, SWIZZ MATS ATLA'OIC 

PLATINUM 
&NOCP0008FW A. Ka ll" '~,iGYSt'fl.f:~I01ttTY-(:~/>frOLl 

WE CAN GET IT ON 
YO 60TTI FUT. QAIIA 1'4£\!IUIU.E 

LOVE LETTER 
R.~a,Y fJl~E,'JL6I 

ON THE FLOOR 
JlH"'f ER UlPEZ ft.IT. PITIW. ISLJit,l[J 11:t t.1 

GIVE ME EVERYTHING 
FmUL\fEAlME--'l'O.~lMffllI1RJ:Mll:tOGOO~, 

16 ~~~ur;~~ ~'1~Ltll~l 1)1'.tl 

20 ~~~l~.,;,~;~~':'~~UJ,..,,-,,r;, 
Till THE WORLD ENDS 
BRITiffY SPURS JU/E,A.G 

MV LAST 
BIG BEAN fU f. C191I8 BIIOWN 6000.·'0l::F Jmllll'<IS 

ROCKETEER 
ffll'W1'°1:ll'.ltr!OTlll'M11Tlllll1D-l'.AAVTRfE,¥Tm--. 

RACKS 
'fC FUI. fUTUlll (!!!3 PLA'f\lrHVERSAL R[PU!ILICI 

B LOW 
KE$1M. ('(~MOO,~ R{;.l'RU$'j 

MORE 
I IJSK(l!;t"'.AfJ.CE LG1 

THE LAZV SONG 
BRUNO MAN 1"8.00AA. ATLA!HK. 

PARTY ROCK ANTHEM 
LIKlfWtJ.RIIM11TltJ)N:J:wnll"l'l\\lt. 

ATMOSPHERE SEES THE 'SIGN' 
Minneapolis duo Ahnosphere notches its highest-charting 

set on Top R&B/ Hip-Hop Albwns as "The Family Sign" 

opens at No, 3 with 28,000, according to Nielsen Sound

Scan . The act's last full-length, 2008's "When Life Gi"es 

You Lem ons, You Paint That Shit Gold," debuted and 

peaked at No, 13. However, that album started with a 
larger unit figure--36,000-yielding a career-high debut 

and a peak at No. S on the Billboard 200. 

Atmosphere's 21-date Family tour k icked off April 20 

in Columbus, Ohio, to a sold-out crowd. Just before 
hitting the stage, Atmosphere's Slug told Billboard, " lt 

means a lot to us to know that some people appreciate us enough to want to hear our music 
as soon as possible ." - Rauly Ramirez 
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ANYTHING 
ICJIIQ iOUI.CHl~O fUJ, BWIU SEATI ~l LA.,tlC 

NEVER WANT TO UVE WITHOUT YOU 
UII llNtl Rrf'fl1 ,'f/J.Rli ~ R 

CAUGHT MY EYE 
.rT t 0I HNTI0N SHA~ACHIE 

BEAUTIFUL 
MOEi. OOllAOIM MASS APf'Uillt:{lflE 

15 ~ ~ullE,~,12,~~,AU.AIIOUT1llE SEX) 

BABY 
JiWCEl>f OOf SUN\.Slllll: CAPITOL 

PIECES OF ME 
LlOlil ER\•F.I Rf 11Vf11Vf. 

IF IT'S LOVE 
~{M Ff.AT. CHRISfm MICKEL[ UIWl~L IIIOTC,IJ"I LHIIG" 

LOVE FACES 
fREYiOIIGl S(m&IIO'JK,lAllA.'H 

ONE IN A MILL ION 
M( ,yl) [tiff JAl,llOJl'AGj 

YOUR BODY IS THE BUSINESS 
AijANJ UW: FORECASTNER\'E 

BEST NIGHT Of MY LIFE 
JAMI~ f.(IXX fU.l Wll iHAUFA jJ Rl~G) 

SO IN LOVE 
JIU.SICC)Tl f UI.Uffi!ONY....-IOII "1/iPt{ll[l';il:e, 

Nl'#Wf.1:FWTHE CATJIIUIC811P£HOTTYW#.ilM1l~t 

HUSTLE HARO 
A Cl ltOIXI E TIIE 8ES.T1DEF JAM 'IOJll:; 

BRINO IT BACK 
TRAV1$,0lll61 re9ft!EA t- OUSEIJIVl:. JlG\ 

I NEED A DOCTOR 
OR.ta fQ1.lMMM ll,nl.AA GRlYfllr1fR.tt.1KM 

JOHN 
lJt. WAVNE POT. rta 11101,t IOEl"t) .. OSALU:llWi 

30 !x5~~W:~= = ,;.!~wm~ 
I DON'T DESERVE YOU 
UO'JD BANKl,FEAr. JH'IE•1t Gll~ff,CAl>IIO! 

BLACK ANO YELLOW 
WIZ KIIALM"A ROSlAtl!.I AlLA!(lJC,flRP 

GIVE ME EVERYTHING 
fl11lJLl FOOMf ARIOIACl611,C!t111Wil,-X6ffl.il~ • 

YOUR LOVE 
DtDIJl' -DIATYM(HYFWTRl:.YION8ZjFIIIJ!!C,'M'81~f 

21 :~~~ E:TU!.:~~~.HJl!AOlff'lmll 

12 ::;;[wO~ ~H:T~ ST~ ~~);~~);l\'!:RSlol MOT0"'4t. 

UP AL L NIGHT 
MMl'.JUl'. t0.IIIIW('lll.111U),f(C1.$1~.\IJTOl1' 
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Artist 
r .tP~INT ~OlitaTION Loi.M L 

Chris 81own Featuring lll Wayne & Busta Rhymes 
.BRCM, ItUEN:M llCARJEA tSf.1ff W.PEM1 J.81\PllSTO:: .lfl." .J.i; 

Kanye West 
G ROt-A.JELL,\ DEF J ,1,.\1, IDJM~ 

Nickl Min.a] 
€1 Yilt,r(l ~(t.l;'(C,\SIIU:,(,",UA1JisAl.&()lf}MfUlll& 

Marsha Ambrosius 
LND .t NLJ 1WG 

Trey Songz 
ii SOti:IBl>:11(.ATLNHIC. 

Miguel 
& 8LAtK let fl.YSIORll Jl~E,J~& 

Wlz Kh.alila 
00 SIOSTSIUM ,1,TLMITIC 

VC Featuring Future 
G 81J rtJ,Y,tlM\'VISAl AEPIJflUC. UWlB 

Jennifer Hudson 
(!I ARISiJ..RM& 

Jeremlh Featuring 50 Cent 
@ IAICK SCHULTZ. DE'/ JAY. IDJMS 

Waka Flocka Flame Featuring Kebe Gotti 
G 1(117 a;ll(,I( SQUAJ AS'!'lUM 'A'AflllER 6-!IOS 

Ace Hood 
G l'lt t t,E 8ESl DH Joi.Iii l()Jll& 

A. Kelly 
u) Jt~E,JLS 

Chris Brown 
BOYD J.8£TTISS PO~C~.8,\r.t:>OOA.li G .lfl.'EI.J.8 

Mary Mary 
W.CN.tf•fl!U iYICN.tl>!l(~l,lA)KNS-0,\ll>f!A.~,f ATN»;$,(;~U,N.C(J'fYIA'(.C.YIJ;ffR$1 00 UY 84,0t;K. C0.UU3M. 

BRINO IT BACK Travis Potter 
UAAAIOl.JS ilOOfRJS, ..Ill. MARllllllS ~-JR,l'~l:tlllto\ND.'IKIOCS.LNATT 0 PORTI:11 HOl!Sf. .ffl/t.J.Q 

NO BS Chris Brown 
HU. Bllt4fS.S \ll/lttCJill.C !IRoYIN.t 'lllfflACRE,I HeNOERSOl!lj G JIVE/JLG 

FALL FOR YOUR TYPE Jamie Fo10t Featuring Drake 
~-Sll[BIB N.SH!:.811!.,Ji.GflA)jMA.,M.CAUP8ELL,M.DIA2 FIOOAIGuEZ @ J RW~ 

CAN'T BE FRIENDS Trey Songz 
lr,lWOWlS A.'l/l~,O.•-S,tUOl•ES..C.O.fOABES.R.S-A~AMDJO,T.NE\lfRSON,lTAYt.Dll1 @ SON:.SOOK,A,JLAN TIC 

Kelly Rowland Featuring Lil Wayne 
IUA JOli'SI~ RICO LOY£ G.SCHfffER.RtCO LO\'E.O.l10qRIS»CAAtfll1 €1 ~'411Jt:RSJ.l l101(1'A'~'tlrAR8 

I SMILE Klr11 Franklin 
URNM.N.llt,'4"tllll-l i;(.ffiAAIO.tUUCl(ffiJ.SJl,1,Rtll,~ UUfM.1 tiJ0 fD vosout:GOOPO com.c.'t'ERnY J.6, 

MY LAST Big Sean Featuring Chrii Brown 
11"0 I 0. (Ut,;'llfRSON,f.1'11..50r4,J.S-.tlAIUltS 111,T.S.tE\'IIS.C.8ROWN) @ G.0.0.0./Cf:f JAW IDJMQ 

NO HANDS Waka Flocka Flame Featuring Roscoe Dash & Wale 
IJRU ... AA b&f J.~E.$.JL.JOl-«SDfl,ONOtlll'il:Hl~.C.f,H(H.SOIII (!I 1O119ACKSOI.AU-"Sll.UI.IWmEFI b~ 

PReTTY GIRL ROCK Kerl HIison 
Clt:JCl(lf~ (S.C.SWl'H,C.t1NM)l'l,FIIAACOOKALO,Wl:ALTER.l'f.'-'fTH61S,Jllf @ /tlCS.[Y'1011E4tm;~ 

YOU BE KILLIN EM Febolous 
II LESLIE .JO JAt~SON,R.LUllE H ROl).'IIEY G DE5ER1 STORM. Off JA'91, IDJMG 

JOHN UI Wayne Featuring Riek Ross 
~/JWOAOO!IAl-0.l~ CM'1$1,.i,cta,ltHC\J.A~AOE(RTS @) C,1&911,10t,h;.Ut.P.$1S,AI.M()T(H.tiV.tA& 

YOU ARE Cha,ue WIison 
W.Mt!ARIS.C.1'11.SON {W,tll)RRIS..C.'A'l.Sl'~.OltCTIIS.C.IA.D,WS. JR.) @ I' ltll.lSK: JIVE JL& 

ASTON MARTIN MUSIC Rick Ra&s Featuring Drake & Chrisette Michele 
J,U.5.TI.C,E. LEJ,:U: W}IOBfffT-5 t ,; CflCM'E E.~A,.CJV.l'.VACM?F.'. @ IM'/6ACHSLIP-<"-5LD:,ID JAJ,UOJAU 

SHARE MY LIFE Kem 
KH1,A.RHlEOUT,A.&LA~STO>;E .owrnSi (!I Lrll'IERS.l.l MOT01A'X 'tJIIRG, 

ANYTHING Musiq Soulchitd Featuring Swizz Beals 
J.Ol.fl.ESStl- Xl!H~SO;!.J1H..A.fSSIS.A.AJ.DnA.FIOOX.o£N•.AJi.CARTERl.BfCUES,LmA:-tCIS1 4i AJIJilfOC 

MAKE A MOVIE Tv,isla Featuring Chris Brown 
11'{ lE&ENOA.RY lRA);STEII: C l Mll"CHELl 5- trmLEl T•P,l,f.( 8 GMJ CAPITOL 

YOUR LOVE Okkfy • Dirty Money Fe.aturlng Trey Song% 
Klt],J [MOQN,\19l1D,WI \&00£:4\A~IUJ..t,$.J.l,I08.A.l)PlS,.u.tJ,;S[)l,WIU,l!mTS I J 8 81D BOl'rmJUOPf 

NOT MY DADOY Kelly Pric;e Featuring Stokley 
STOKLE'f,l.Y/AOOflL,'A'.Ci\r.tPl!IEtL,K5111.11:E .PRll:E1 0 M'f BLOCK.'SAllG GIRL!IIJILACO 

4EVERMORE Antho ny David Featuring Algebra 
DJ K[Mfl,5 SM4DfRS A OHA~Rltl&TON,llf !NY/,~ PCOLEl\liN,A BLESSETT 8 PURP()ISE.EOP,1£ 

BEST NIGHT OF MY LIFE Jamie Fo)()C Featuring Wfz KhaHta 
£.llUCISQN T.SCA!LS,LHLIDSCfl,8.PIUSCOTTl,J.fOXX,C.I.Tl!OM"2 @ J Rll6, 

GONE AND NEVER COMING BACK Melanie Fiona 
UENIX A.MAATN A.Mi\illllf,HENIX (, S~'t:t•l~RSAl MOT,l)l,\'~-'UMR6 

LAY WITH YOU El Debarge Featuring Faith Evans 
llli(ECIII' rAJLOWf:RS-,f ICOUlteA G GEHENINIERSOOPE 
I DON'T DESERVE YOU Uoyd Banks Featuring Jeremlh 

0 S lt'IIT CAPITOL 

Fantasia 
G S,19'J.RMG 

LUpe Fiasco 
(!l{I ISl lt l~All/,)IIIC 

Klrko Bang2 
(j lMll U~tlTHORQEO. '-''A,ll~ER 8AOS. 

Keyshie Cole 
t S,1,!(TJ,ICA R.f.lllR,LRY 6Dlll A PAll.i(Eftl( rA.COU I LORENIO @ GEHENl'UERSOOP£ 

WELCOME TO MY HOOO OJ Khalod FeaL Rkk Ross, Plies, LIi W2/lfl'ltJ & ~ Pain 
ltfl>fllffl.lM;rlAi*DSJ.IMil.-nJ(&P.St:01':IJlrnJM~Mt.ll.Nl:i l!,'t1CllfflfQllm,\\OOl.aa1)1i.11t, 

THERE GOES MY BABY Usher 
JltA JOlfS!lf,lltCO UWf ICO LO't'f ,J G.SCHffffR.f IIDf.tA'iO,O.MORAIS) @ LAf,\Cf JLQ 

ONE NIGHT STANO Keri Hil6on Featuring Chri6 Brown 
t-8ER!Al C.&ROVIPl,KMCCAlL,C-8ERf.Al G M()Sl.( Y '.lQI>;! & N'l l~ASOOPE 

CAUGHT MY EYE Mint Condition 
Ml'IT COt"'hlPl S.'-''l.LtAMS.L.Y/AODELt.J.,l,LtEN,FI.IOllCK£N,H.FI.Ct0Ht €1 SHANA.CK!£ 

MY GIRL MindleS$ Behavior 
'tfl/MJfllt~,\1iUIU,lf'~'t6Ulf)fD.~.(].)(IXI. S1UUl,{0',J),C'[l,fll!J:'£0t. 

OUT OF MY HEAD Lupe Fiasco Featuring Trey Songz 
M $tl()J)OY,I l>UPLE$$15 'IIJA,CQ,u SllO,OOV,R IACKSON,J l'JUf>1.E$S1$,A.A.lT~O) @) 1$f I, 1~1~-'ll ,UjflC, 

H•A• M Kanye west & Jay.z 
lO: Lt -lEA,K.\'l[ST [JC.V.'EST,S.C.CARU:IU.A.LE'-'1S,M.0[AJI) @ AOC·A-fELU lll)C -'!ATIOt. DU .M.lil, IDJ~16, 

All YOUR LOVE K' LA 
SJAAN..EV (S.UAALf'f.B.BUGlS.IUIIAR..tY1 G MUSIC Llt.'E. IDJU6 
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Kem Featurfng Chrtsene Michele 
@ UMll.•ERS>L U:ITQV.ll UM~ 

Yo Gotti Featuring Ciara 
@ l •EVITJ.Blf 

K, Micholle 
(!I Htl2 COMlillllH oll\1t..l$ 

Snoop Oogg Featuring A. Kelly 
€1 OOGSYSTvtE PRIORITY CA?ITOt 

Ra~hael Saadiq 
& OOI.INBI~ 

Donell Jones 
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Jill Scon 
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Jazmine Sullivan 
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Fantasia 
G 5119.6.RM3 
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Rihanna 
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YOUR BODY IS THE BUSINESS 
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Avant 
0 IIEFl\•CfORl:CA.$T,"61V'E 

Gena 
G TRACK.80Ylt'S1AKO llP, MONSlA 

OJ Orama Featuring Wlz. Khalifa, Roseoe Dash & Fabolous, 
Gil.All) ~:\IS.TlE 

Young Jeezy Featuring LJI Wayne 
t TEIOEF JAIHOJl.!3 
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A. Kelly 
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MAN DOWN Rlhanna 
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FOOL FOR YOU Cee lo Green Featuring Melanie Fio na or Phillip Bailey 
G flA.OfCUUURE ELEKTRio,oUl.t\lIHC 

T.I. Featut lng DraJi:e 
T-Ult:US (C.J.ltARIUS, JR,.l.'A1UUUS,N,S{[THARA!-'AGAAt1AlilJ @ GRUO llllSJU llUITTIC 

LOVE AFFAIR UI' Twist Featuring Lil Wayne 
J.B61K'11AN.B.ff.D .MIXH.0.clfflBlBJIOO,Jl!EIIKw.t @ Wt.HJ MOtE'l'~H f,t.'.l~EY.-tiM'l'EltSAJ. ll'.lID,',ltlf,~3 
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COMING HOME D1ddy - Duty Money Featuring Skylar Grey 
AL[ll D-' r.10 lA aRAIJl,5-GR~Y.S-C ,C,l,."ITEll.,J.L COLO @ 8AD 81:JY ltlTulSCOPE 

NOBODY GREATER VaShawn Mitchell 
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COME GET TO THIS L J.Reyno lds 
LJ. RfY-'IOLDS,O.OEliNMIO l~I.GJWE) f) MOTOR CITY HITS 

"T"ll THE ENO OF TIME Timothy Bloom Featuring V 
& ZONE -4 MOSHY lt/TUISCOPE 

J . Cole Featuring Dralle 
R0C tlAll0-11 

Yung Joe Fe-aturtng Vo Gottl 
OOfi \flO.SCtw 000. (J.R081:'lSON/ID.RICttNIJ.OJi.11tM>'l'OJ,U,tP,t',fS) 0 5WAG3 TENA PDlD GR:lll!IDS~ IIMl 

CLOSER Joe 
NOl LIS1£0 (Ml LISleD) DEXlERllY SOtNDS 

YES Muslq Soulehild 
(lEIAEtlT ili.ClON.K..OfSlAO.C.KELL'f1 & ol.TtAtlTIC 

HOW COULD I LET YOU GET AWAY Frank Sirius 
~OL AID.f..1,1.1111-51',ALt lV:OJl"1Sf G@ BAil Of SEATS'DEH l'flilE 

TU PAC BACK Meek Mill Featuring Rick Ross 
llf,WI.LIARJ~UM'tl.:ffSi,'fl'I..._UAMSW.A06EIJISIM.L'AllL~'IISllJ,IJAIDDlfBRO(f(S M,,~W.WM8'1D5. 
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JILL SCOTT DOES DOUBLE DUTY 

~ thony Hamilton) opens at No. 4 3 and a coverofBill Withers' • Lovely Day" bows at No. 

.I 
Jill Scott debuts two tracks on Hot R&B/Hip-Hop Songs as "So in Love" (featuring An· 

~ 67. ·so• is from her Blues Babe/Warner Bros. debut, "The Ughtofthe Sun." due this 
summer. while the latte r isoff"'Jus t Before Dawn, .. a from-the-vaults set on former la

bel Hidden Beach. due May 31. It's the fust time a lead art;i;,~ has debuted two songs 

• ::(~ on the chart simultaneously since Tamela Mann's • Joy of tlie Lord" and "The Master 
Plan"' debuted at Nos. 96 and 100 on June 19, 2010. "So" marks Scott's highest bow 

on the chart, beating the No. 61 entry by "He Loves Me ILyzel in E Flat)" in 2001. - Rauly Rarnillz 
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BIG BOW FOR MANA'S 'DRAMA' 
Man.l's "Drama y Luz" debuts at No. l on Top Latin Albwns with nearly 

47.000copies, according to Nielsen SoundScan. lt's d1e band's fifth chart
topper and the biggest opening for a Latin act since Aventma's "The Last" 

st ut<.'CI with 47.000 (lune 27, 2009). "Drama" also opens at No. 5 on the 

Billboard 200-lhe fifth time a Spanish-language set has bowed in that 

chart's t.op five, a.nd the second ti.me by an aJbwn from Mana. The act's 
"Amar Es Combatir" bowed at No. 4 in 2006. - Rauly Ramirez 
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PUBLISHING: Rondor Music Publishing appoints Meridith 
Vallando senior d irector of creative. She was head of A&R at 
Spirit Music Group In New York. 

TOURING: Creative Artists Agency's music department taps 

Tom WOt<:esterto seek out sponsorship and sales opportunities 
on behalf of the firm's music and comedy touring clients. 
He was senior VP/managing director of U.S. business 
development at IMG. 

Facility management company VenuWorks names Scott 
Schoenikeexecutive director of the under-construction New 

Evansville (Ind.) Arena. He was executive di rector of the U.S. 
Cellular Center, Paramount Theatre and Cedar Rapids Ice 

DIGITAL: The Orchard appoints Colleen Theis managing 
director for the United Kingdom and Europe. She was senior 
VP of International at ADA Global. 

Music Choice promotes Vince Amalfi to senior director of 
advert ising sales. He was director. 

TV/FILM: Fuse names B r ad Schwartz senior VP o f 
programming and operations. He was senior VP/GM at Much 
MTV Group. 

RELATED FIELDS: The Country Music Assn. promotes 

Tammy Donham to VP of marketing, Ben Bennett to 
senior manager of digital strategy and Catherine Black
well to marketing manager. Donham was senior direc
tor of marketing, Bennett was manager of d lg l tal con
sumer marketing, and Blackwell was senior marketing 

coordinator. 
Marketing agency Momentum Worldwide appoints 

Adrienne Scordato VP/director of global communications. 
She was VP/communications director at digital marketing/ 
advertising firm n. - Edited by Mitchell Peters 

GOOllWC>J:u_cs 
JONATHAN ELIAS' 'PATH TO ZERO' ALBUM TO 
BENEFIT GLOBALZERO 
\Vhe:n producing the music for his upcoming anti-nuclear 
charity album. "A Prayer Cycle: Path to Zero," composer 
Jonathan Elias kept one thing in mind: his children. 

"It's kind of a legacy that I wanl to leave my kids," he says. 
"'Some sort of a positive message; music they can remem
ber me by one da.y." 

T he seven-song set, due June 7 on Across the Un iverse 
Records, features appearances by Sting, Kom's Jonathan Davis. 
Sint:ad O'Connor, System of a Down frontman Serj Tankian, 
Angelique Kidjo, Yes' Jon Anderson, actor Robert Downey )r. 
and the late Jim Morrison, among others. 

T he release will be available for $16.98 at various digital 
and physical retail outlets. Proceeds will benefit t he an ti-nu 

clear organization Global Zero (globalzero.org). Elias says he 
chose to work with C lobal Zero because he can't imagine leav
ing his children in a world where 24,000 nuclear weapons 
exist so freely . 

.. I feel that we live in a world that has a bit of chaos,,. Elias 
says . .. Whether you're a Dem ocrat or Repu blican, Buddhist or 

a nudist, it doesn't make any logical sense to me that we can 
think about handing this world over to our kids." 

"Path 10 Zero" is the sequel to Elias' 1999 release. "The 
Prayer Cycle." - Mitcl1eU Peters 
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REGISTER TODAY 
JUNE 6-7, 2011 
RENAISSANCE DOWNTOWN 
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Ahead Of The Curve 
W

elcome to the 22nd annual Billboard 
Latin Music Conference, presented by 
State Fann in association with AT&T. 

Following a successful foray in Puerto 
Rico, La tin music' s largest, most influential 
event returns to Miami Beach 's Eden Roe Re
naissance wi th new programming and the 
biggest names in Latin music. 

T his year'scon fub features a Superstar Q&A 
with legendary rock group Man3-whose four 
m embers will be together on a conference stage 
for the firs t time in their career-as well as in
titnate one-on-one conversations with pop trio 
Camila a nd diva Gloria Trevi. 

Artists Roberto Tapia, Gerardo Ortiz. Jorge 
Villamizar, Donato Poveda, and Lenny and Max 
of Aventura are onboard as panelists; digita l 
sensation Don Omar will speak on the social 
network panel, hosted by new music website 
Muzicol; and hitmakers Pitbull and Luis Fonsi 
will share the stories behind their No. l records. 

As always, Bil lboard's yearly gathering is 
ahead of the curve when it comes to mus le and 
business trends. 

For years. the Latin conference bas featured 
and followed the growth of the digi tal market
place and the increasing importance of brands 
and sponsors. 

Billboard this year inaugurates the Market
ing Exchange-an afternoon of panel sessions 
and case studies, hosted by Telemundo and 
mun2, and featuring major brands including 
Google, Coca-Cola, Walmart, Tecate, Western 
Union and Diageo. 

Discussion s will ce nter on lice nsing a nd 
synchs, striking sponsorship deals and the 
many dilTerent kinds of branding and market
ing alliances that can be crafted in a changing 
bus iness environment. 

The Marketing Excha nge culminates with 
the inaugural Ma rketing Awards, with welcome 
remarks by outgoing TeJemundo president Don 
Browne. The awards will honor outstanding 
campaigns in print, TV, online and totLring (see 
story, page LM8). 

A socia l networkin g panel \vii i feature 
Omar- whose .. Danza Kuduro'-' set the record 
for the most-watched Spa.nish•language video 

The 22nd Annual Billboard Latin Music Conference 
& Awards, Presented By State Farm In Association 
With AT&T, Honors The Genre's Top Players 

on YouTubewithmorethan l 00mil.Honviews
alongside executives from Google and Face book. 
T he panel is presented by website Muzicol, 
which allows performers to showcase their work 
and get. on line fan feedback. 

The conference kicks off the evening of April 
25 with a multi-artist showcase that highlights 
sounds from m ultiple countries .and genres. 

Then, on April 26, the heads of the hso lead• 
ing Latin labels- Universal's Jesus Lopez and 
Sony Musk's Afo Verde-will meet for a one• 
of.a-kind mano a mano, followed b~· panels on 
touring and the state of the Latin industry. Mar
qute panelis ts from all over the globe include 
Lollapalooza Chile p roducer Maximiliano de.I 
Rio; Julio Vega of Anderson Merchandisers., 
which services Walmart and Sam1s Club; and 
Roberto Cantoral Zucchi, head of Mexico's So
ciety of Authors and Composers. 

Day Two features Billboard's now-traditional 
regional Mexican music panel and BM I's " How 
I Wrote That Song," where leading artists. in• 
eluding Pitbull and Fonsi, tell the stories be

hind their records and perform them live. The 

second day also features Q&As with Mana . 
Cam ila and Trevi, and culminates with the first 
"Radio Rocks the Roe Block" afternoon. The 
day closes with the Radio Happy Hour hosted 
by Omar's Orfanato Music Group featuring 
some of the label's emerging acts. 

The spirit of new m usic will also be present 
in a series of new-artist showcases interspersed 
throughout the conference, in tandem with a 
presentation of Billboard 's new Billboard Pro 
service for developing acts. 

And of course, Billboard will salute the top 
artists, labels, publishers, producers and song
writers in Latin music at the Billboard Bash 
and the Billboard Latin Music Awards, with 
Gloria Estefan and Em manuel rece ivi ng the 
Spirit o f Hope an d Lifetime Achievemen t 
Awards, respectively. The awards show on April 
28 will air live on Telemundo from the Bank
United Center at the University of Miami. 

Bienvenidos, y . .. a celebrar! 

-Leila Cobo, e.xec1t tive director of content and 
programming/or Latin music and enlertaimneni 
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And The Finalists Are 
Multip le Impact Points W ith Fans Drive The Billboard Latin Music Awards 
BY JUSTINO AGUILA 

C
ontenders for this year's Billboard Latin Music Awards include a diverse array of acts. But 

they all have one thing in common: They're among the best in Latin music today. To be hot in 
Lat in music means having multiple points of Impact on fans-by selling a lbums and concert 
ticketsi crafting hits on the radio and, Increasingly, connecting with fans on social networks. 

These finalists represent bodies of work that fuel airplay performance, album sales, BIiiboard 

Boxscore tallies and social media connections. From sales in Latin pop, urban, tropical and re
gional Mexican to the Latin digital album of the year, these categories shed light on the leaders o f 
the continually evolving music business. 

The BIiiboard Latin Music Awards, presented by State Farm In association with AT&T, this year 
Includes three new solo categories: Latin pop airplay artist, tropical airplay artist and regional 

Mexican alrplay artist of the year. The 2011 awards also Include the debut of the Latin soda I artist 

of the year honor; the finalists are Don Omar, Enrique Iglesias, Pitbull and Shakira. 
The awards honor the most popular albums, songs and performers in Latin music, as deter· 

mined by the sales, radio ai rplay and social media activity that Informed Blllboarcl's weekly charts 
during the one-year period from the Issue dated Feb. 6, 2010, through the Jan. 29, 2011, Issue. 

Finalists, and the eventual winners, reflect performance of new recordings on BIi iboard's sales 
charts, Including Top Latin A lbums, and radio charts, Including Hot Latin Songs and the Socia I 50 
chart. Album categories consider titles that didn't appear on the charts prior to November 2009 

and exclude f inalists from the prior year's Billboard Latin Music Awards. 
The awards show will be broadcast In high-definition from the BankUnlted Center atthe Unlver· 

slty or Miami and ai r live at 8 p.m. on Ap~l 28on Telemundo. 
Here's a look at some of the top contenders who are finalists in multiple categories. 

ENRIQUE IGLESIAS 
Enrique Iglesias leads the pack 
ofthisyear'sawardsasa 14-time 

finalist in 13 categories includ
ing Latin artist, hot Latin song 
andLatinalbtunoftheyear. Me's 
had a strong year thanks to sev
eral songs including "Cuando 
Me Enamoro," featuring Juan 
Luis Guerra; •1 Like It," featur· 
ing Pitbull; "No Me Digas Que 
No." featuring Wisin & Yandel; 
and the alb,,m "Euphoria," 
whid1 spent 11 weeks at No. 1 on 
the Top Latin Albums chart and 
12weeksatop Latin Pop Albums. 

SHAKIRA 
Shakir., is a 13-tirne finalist in 12 
c.ategories including Latin artist. 
Latin aJbumand Latin popa.irplay 
artistoflheyear (solo). Early last 
year, she opened her chart year 
-.,th "Gypsy." which stayed at No. 
1 forthreeweekson Latin PopAir• 
play. She followed up with other 
favorites including "Waka Waka 
(This Tune for Africa)," feaniring 
Freshl)•ground; "Loco," featuring 
El eau and "Sale cl Sol." She has 
charted on hot Latin songs. Latin 
Pop Airplay, Top Latin Albums 
and Latin Pop Albums. 

CAMILA 
Mexico's Camila takes i1s pop ap
peal to new heigh ls as a J 0-time 6-
nalistu1 ninecalegories Tapped for 
Latin artist of the )·ear along with 
Avenntra, Cnrique Iglesias and 

Shakira, lhe band is also in compe
tition for hot Latin songs artis1 of 
theyear(duoorgroup), Latinalb,.un 
of the year and Latin pop airplay 
song of the year with two tracks, 
"Alejatede Mi" and· Mientes. "TI1e 
latter spent 10 weeks at No. 1 on 
Latin Pop Airplay. 

CHINO V NACHO 
Venezuelan reggaet6n duo 
Jesus Alberto Mirada Perez and 
Miguel Ignacio Mendoza, bet
ter-known as Chino y Nacho, 
had a strong chart year with the 
singles N'Nit1.a Bonita" and .. Tu 
Angeli to" and the album • Mi 
Nii\a Bonita," which peaked at 
No.4onTop Latin Al bums and 
spent four weeks atop Latin 
Rhythm Albums. The duo's 
nods include tropical airplay, 
Latin rhythm airplay artist and 
Latin rhythm album of the year. 

JUAN LUISGUERRA 
Dominican artist Juan Luis 
Guerra rentrns to contention 
thanks to hits including" Bacliau 
en Fukuoka." "La Guagua" and 
"La Calle." Me's a firulist in cate
gories including Latin pop airplay 
artist (solo). tropical airplay artist 
(solo), tropical album and tropi
cal albums artistoflheyear (solo). 

AVENTURA 
Fueled by the hits "Dile Al Amor," 
"Su Veneno." "El Malo." • El Des
predo" and '" La Curita," urban 

bachata. act Aventura. is a finalist 
in seven categories, including 
Latin arlistoftheyear. top Latin a]. 

burns artist, Latin popairplay (duo 
orgroup), tropicalairplaysongof 
theyearfor"EIMalo" and tropical 
artistofthcyear (duoor group). 

DADDY YANKEE 
Daddy Yankee in the past year has 
scored several hils including "De
sconlrol." "I.a Despedida." "Rescate" 
and the album "Mundial," which 
spent four weeks at No. 1 on Top 
Latin albums and JO weeks atop 
Latin Rh)1hm Albums. TI1e artist 
is a finalist in seven categories, in
cluding hot Latin songs artist. trop
ical airplay artist, Latin rhythm 
airplaysongoftlieyearfor"La De
spedida" and Latin rh)1hm airplay 
artist of the year (solo). 

PITBULL 
Pitbull, who will perform during 
this year's Billboard Latin Music 
Awards, has stayed busy making 
hits this past year. A finalist in 
seven categories, including social 
Latinartistand l..atindigitlldown• 
load of the yea~ the Cuban rapper 
notched severaJ hits including 
"Maldito Ale.oho!," .,Bon, Bon'' 
and his guest spot on Enrique 
Iglesias' "l Like lt," which stayed 
at No. 1 for two weeks on Latin 
Rh)1hm Airplay. "Armando." his 
2010release, reached No. 2onTop 
Latin Albwns. 
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from >>LM4 DONOMAR Como Es El: "Abrazame Muy 
Withahalf-<lozenh.its to this credit foerte.» "A Qttien Quiero Men-
this time around, Puerto Rican tirle" and his album "lconos." 
reggact6n singer Don Omar con- Marc Anthony is a finalist in six 

tinues making a name for him- categories including Latin album 
self. Nods in several categories of the year, com peting w ith 

place him in cont,ention for hot Camila, Enrique Iglesias and 
Latin song (vocal event), Latin Shakira. Antl10ny brings his ta!-
rhythm airplay song and Latin e:nts to other categories includ-
rhythm alb,unoftheyear. Recent ing top Latin albums artist (male), 
hits include "Hasta Abajo." "El Latin pop albmn, Latin pop al-
Duro" (a duet witi1 Kendo Kap• bums artist (solo) and Latin tour• 
pormi), "Dar1za Kuduro and his ingartist of the yea,. 
album "Don Omar Presents: 
Meet the Orphans: The King Is PRINCE ROYCE 
Back," which s-pent 6w weeks at New York-born Geoffrey Royce 
No. 1 on Latin Rhythm Albmns. Rojas-knov..'Tl as Prince Royce 

-has six nods, most notably for 
MARC ANTHONY the singles "Stand by Me" and 
A high-profile return with "Y "Coraz6n Sin Garc1" and h is st lf. 

LM6 I BILLBOARD I APRIL 30, 2011 

titled album. Royce is• finalist WISIN ,I YANOEL 
in several categories including Puerto Rican reggaet6n duo 
Latin artist (new), hot Latin song;; Wisin & Vandel is back for more. 
artist (male), top Latin albtuns After a successful streak at the 
a rtist and tropical airplay artist 2010 Bi llboard Latin Music 
of the year. Awa rds, t his year the pair has 

ea med fi\'e nods for su ch songs 
EL TRONO oe MEXJCO as "Te Siento." "Irresistible." 
Regional Mexican ac1 ElTrono de "Besos Mojado~· and a guest spot 
Mexico had a prolific year with on Enrique Iglesias' "No Me 
the singles "'Hast:t Mi FinaJ.""'Te Digas Que No," which wen t o n 
Record.are'" and -~Quiero Decirte toappearon ti1e Hot Latin Songs, 
Que Te Arno" and tile albums Latin Pop A.irplay, Latin Rhythm 
• Retulion Entre Amigos" and· En and Tropical Airplay charts. 
Vivo: Desde K'<eva York." the lat-
ter of which peaked at No. 4 in BAl'fOA EL RECOOO 
January. Th e band is up for re• Mexico's Banda el Recodoeam s 

gional Mexican song. airplay artist four nods with fan favorites .,Me 
(duo or group), album and al- Gusta Todo de Ti." "Dime Que 
bums artist of the year. Me Quicres" and the album "Las 

Among Latin's best : Mult ip le 
f inalists this year include 

(clockwise from top) EL TRONO 
DE MEXICO, MARC ANTHO NY 

and JENNI RIVERA. 

Numero Uno," which charted 
on Top Latin Albums and Re
gional Mexican Albums. The 
group is a finalist this year for 
hot Latin song of the year, hot 
Latin songs artist (duo or group), 
regional Mexican song and re
gional Mexican airplay artist of 
the year (duo or group). 

BANDA LOS RECOOITOS 
The regional Mexican band 
founded in Mazatlan, Sinaloa, 
by friends and familyofBanda 
el Recodo is a finalist in four 
cat<gories: Latin artist (new), 
regiona l Mexican song, re• 

gional Mexican airplay artist 
(duo or group) and regional 
Mexican albums artist of the 
year (duo or group) . The 
grou p's s ingle "'A ndo Bien 
Pedo" spent fou r weeks a t No. 

1 on hot Latin songs, ,vhile ''La 
Escuelita" peaked at No. 25. 
Album "Ando Bien Pedo!" 
s pent seven weeks atop Re
gional Mexican Albums. 

LARRY HERNANDEZ 
The hirsofMexicansinger/song
writer Larry Hermndez-"C.ritl 
de Angel," "A rrastrando Las 
Patas" and "' Larrymania"
helpede.a.m him nods hi four cat
egories: hot Latin songs artist. top 
Latin alb ums artist (male). re
gional Mexican airplay artist and 
regional Mexican albums artist 

of tl1e year (solo). 

Ttto "'El Bambino" is a four-time 
finalist in the wake of a string 
of hits released during the 

eligibility period, ind udi11g 
"Te Pido Peron," "Te 

Comence A Qttere(' and 
"Llut'\'e el Amor." along 
with the albums .. El 

and "Hits." w hich 
chatted on die Top 

La tin Albums 
and Latin 
Rhyt hm Al

bum.s lists. 

CHAYANNE 
Latin pop singer 
Chayanne is a fi. 
nalistin cat,egories 

includ ing Latin 
touring artist, Latin 
pop albums artist 
(solo) and Latin pop 

airplay artist of the 
rear (solo). The Puerto 
Rkan artist charted 

withthesingles"Me En
amore de Ti . . . ." "Tu 13-0ca" and 
"Si No Estas" and tl1e album "No 
Hay Impossible," which peaked 
at No. l fortwoweeksonTopl.atin 
Albums and for se,-en weeks on 
Latin Pop Albwn s. 

EL GRAN COMBO DE 
PUERTO RICO 
A three-time finalist this year, 
including two nods for tropical 
album of the year. El Gr an 
Combo has had a long and sue• 
cessful career. Considered one 
of the most successM salsa or
chestras beyond the group's na
tive Puerto Rico, the ban d is also 
a fin alist for tropical albums 

artist of the year (duo or group). 
The act charted witli tile siI1gles 
"A Mi Me Gusta Mi Pueblo" and 
.. Sin Salsa Ko Hay Pa raiso" an d 
the alb,un "Salsa: Un Homenaje 
a El Gran Combo .. " which spen t 

five weeks atop Tropical Albums. 

ESPINOZA PAZ 
Regional Mexican singer/song
y,'J1ter Espinoza Paz composed. 
hits d uring the eligibility period 

including "Ponte En Mi Lugar" 
and "Al Diablo lo Nuestro," while 
his album "'Del Rand-to Pa ra el 
Mtmdo" s-pent eight weeks at No. 
1 on Regional Mexic.a.n Albums. 

He's tapped in categories i11dud
ing regional Mexican airplay 
artist and regional Mexican al
bums artist of the year (solo). 

JENNI RIVERA 
A trio of nods puts Jen ni Rivera 
back in the spotlight, thariks to 
anthem-inspired music on the 
al bum .. La Gran Seiiora: En 
Vivo," which charted.on the Top 

l.ati.n Albums and Regional Mex
ican Albums tallies. The banda 
diva is up for Latin albwns artist 
(female), regional Mexican 
album and regional Mexican al
bums artist of the year (solo). 

LA ARROLLADORA 
8AN0A EL LIMON 
Up for three awards , La Arrol
ladora Banda el Limon is a final
ist for hot Latin song of the year 
for "Nina De Mi Corazon". hot 
Latin songs artist (duo or group) 
an d regio nal Mexican airplay 
artist of the year (duo or group). 
The act. from the Mexican state 
ofSinaloo, scored big late last year 
wi th "Nifla de Mi Coraz6n," 
which stayed at No. I for 10 
weeks on the Regional Mexican 
Airplay chart. 

PEDRO FERNANDEZ 
T he Mexican crooner had a 
strong yearwirl1 the songs "Ni 
Con Otro Coraz6n" and .. Hasta 
Que e l Din ero Nos Separe,'" and 
the album .. A m a rte a La An

tigua,'' whlch spent seven weeks 

atop Regional Mexican Albums. 
He's a frnalist for regional Mex
ican airplay artist (solo), regional 
Mexican album of the year for 
.. Amarte A la Antigua" and re

gional Mexican albums artist of 
the year (solo). 
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Latin Honors. 
In High Def 
Telemundo To Air Billboard 
Latin Music Awards 
BY JUSTINO AGUILA 

Performances by Enrique Iglesias, Marc An· 

thony, Juanes, Cristian Castro, Jul ion Alvarez, 

Lucero, Dyland y Lenny, Chino y Nacho, Glo

ria Trevi, JenCarlos Canela, Banda el Recodo, 
Camila, T·Paln, Luis Fonsl, El Cata, Roberto 
Tapia, Fidel Rueda, Emmanuel, Don Omar and 
Pltbull at the Billboard Latin Music Awards will 
be broadcast llve on Te1emundo In high• 

definition from the BankUnited Center at the 

University of Miami at 8 p.m on April 28. 

Mana also will perform at the awards. The band 

members will sit down for the Superstar Q&A 
session with Leila Cobo, BIiiboard executive di· 

rector of content and programming for Latin 

music and entertainment , at 1:30 p.m. on April 

27 during the Billboard Latin Music Conference, 
presented by State Farm In association with AT&T 
(see story, page LM14). 

Rapper/singer/songwriter Pitbull Isa final

ist for seven Billboard Latin Music Awards in

cluding the Social 50 Latin artist of the year 

and Latin digital download of the year. 

Mexican band Camila, a 10-tlme finalist this 
year, turned up the volume ln 2010 with Its 

second studio album, "Dejarte de Amar," 

which yielded three No. 1 Latin Pop Airplay 

hits: "Mientes," "Alejate de Mi" and "Sesame." 

Gloria Estefan, who Is this year's recipient of 
the Spirit of Hope Award, will appear on the 
telecast to be honored for her charitable con

tributions, and Mexican singer/songwriter and 

environmental activist Emmanuel this year re
ceives a Lifetime Achievement Award. 

Produced for the 12th year by Tony MoJena. 
the show will present a yet-to-be-named artist 

with the Premio Tu Mundo Award. Fans vote 

for their favorite finallst on Telemundo.com. 
The Billboard Latin Music Awards are de

termined by activity on Billboard's weekly 

charts during a one-year period from the 
Issue dated Feb. 6, 2010, through the Jan. 
29, 2011, Issue. 

On the bill: DON 
OMAR will perform 
at the Billboard Lat in 
Music Awards. 
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Mfis Marketing 
Billboard Lat in Music Awards Unveil New Honors 
BY LEILA COBO 

R 
ecognizing the growing importance of 
consumer brands and marketers in the 
promotion and marketing of Latin music 
and artists, the Billboard Latin Music 

Awards, presented by State Fann, this year de
buts the Billboard Marketing Awards. More 

than 60 submissions were received from all 
secto rs of the Latin music industry. Fo ur fi
nalists were selected in each off our categories. 

ONLINE/SOCIAL 
Tr3s for MTV, Musica y Mas 
Nilias Mal featuring Belinda 
Thi s campaign seamlessly i ntegrated the 
artist's music into the marketing m essage. 

Nacional Records 
Heineken Presents the Nacional Records 
Fifth Anniversary Road Trip 2010 
Messages on all social m.edia sites, relevant 
Web pages and in em.ail blasts made this a low• 
cost but high •impactcampaign t o reach a spt .... 
cific target audience. 

Universal Music Latin Entertainment 
Don Omar, King of the Internet 
This effort by the label and artist included 
audio and video teasers, invitations to fans to 
unlock Facebook applications and content on 
various websites. The campaign yielded mil
lions of page views, according to Universal. 
and m ade Omar one of the most-visible artists 
in social media of the pa:!>-t year. 

las m691cos, md,spensobles, perfedos ... 
las mujeres SIMAN 

Universal Music Latin Entertainment and 
lnstyle! Digital Marketing 
Marco Antonio Solfs and "Share to Unlock" 
This campaign to boost Solis' following on so
cia l neh\'o rks had fans tweet o r share to un
lock exclusive content, inoeasing his Face book 
"likes" and Twitter followers. 

TOURING 
Cardenas Marketing Network 
Vive Tu Musica With 5 Gum featuring 
Daddy Yankee and Reik 
A mttltkity talent contest that culminated in 
a major event in Los Angeles highlighted the 
client's brand and effectively p romoted music 
from emerging and establ ished. artists. 

Eventus 
Dr Pepper and the Camila Deja rte de 
Amar 2010 U.S. Tour 
A multi platform campaign promoted Dr Pep
per as a youth product and provided massive 
marketing to Camila. 

The Marketing Arm/State Farm 
"Music Is My Ticket to Make Things 
Happen" featuring Luis Enrique, Jen
Carlos, Xtreme, Dareyes d e la Sierra 

and El Compa Chuy 
A mix of grass root.sand m ass media, coupled 
with social•c.ause marketing (the donation of 

music instruments) connected consumers to 
the brand and the mu sic. 

Verizon 

Verizon Presenta Lo s Tlgres de! Norte 
A cross-promotion tying viewership of the 
FI FA World Cup to Los Tigrts' concert tour, 
with o n-site activation, sweepstakes and inte• 
gration of social si t,es and online promotion. 

PRINT 
Universal Music Latin America 
Para Ellas featuring David Bisbal 
A mu1tiplatform campaign tailored for \\'Omen 

of every age included the artist's participation 
in numerous press events. 

Universal Music Canada 
Enrique Iglesias/Azzaro in-store cam
paign 
A partnership of Universal Canada, Clarins 
Canada and Sears Canada. backed by heavy 
print promotion in local papers, yielded major 
s.a.les, according to Universal. and showed how 
a local campaign can have major impact. 

Cardenas Marketing Network 
Vive Tu Musica W ith 5 Gum featuring 
Daddy Yankee and Reik 
This program, also a finalist in the touring cat• 
egory, tapped local print media. 

Terra Networks 
USA for Terra Music Fest 

A cam paign centered on driving fans to a live 
concert f~ahuing artists like Don Omar and 
Nelly Furtado and served as an offline exten• 

siot1 of the Terra brand. 

TV 
Alma DOB 
House Party featuring Bomba Stereo, 
Systema Solar and El Tambor de la Tri b u 
Tnnovat iveTV spots gave McDonald"s brand 
appeal by showcasing and identifying music 
by emerging bands. 

Universal Music Group 
Juanes Windows Phone/ AT&T 
A campaign for a new phone extensively 
featured Juanes and his new al bum, 
"P.A.R.C.E.," effectively becoming a spot 
for the release. 

Universal Music Latino 
Chino y Nacho Nina Bonita Go Phone 
This AT&T TV campaign effectively launched 
Chino y Nacho nationwide. 

Artear 
" Quiero Musica en Mi ldioma," La Ban· 
dera d e Ceratl 
A TV ad campaign asked audiences to sign a 
flag with well wishes for artist Gustavo Cera ti. 
who collapsed after a concert in Venezuela 
last May and rem ains in a coma. More than 

16,000 messages from around the world came 
in for Cerati. 
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Una pobre diabla le dijo que nunca lo lograria. Que se quedaria sin gasolina. 
Pero el se dijo a si mismo: "Dale Don dale", y parti6 con la fuerza del coraz6n. 

Dej6 su tierra atras, como quien diria ahi te dejo Madrid. Y aunque fuera con los 
pies descalzos y con el coraz6n partio, igual hubiese tornado la guagua en busca 
de un futuro mejor, dispuesto a intentarlo hasta que el alma resista. 

10 afios despues, a las 9: 15, lo que pas6, pas6. Recibi6 una nominaci6n a ese 
premio que le decia: " I know you want me"; y el le respondi6: "Solo me importas 
tu". Y se les vi6 juntas bailando por la Calle 8 hasta que sali6 el sol. 

Al final, todo cambi6 para el. Ahora esta pisando fucrte. Es micmbro de esa 
armada latina que a todos hace gozar. El que pone a romper la disco a ritmo de 
pam pam. Se asegur6 a un suefio y foe por el camino dandole. Se mejor6 a si 
mismo y se convirti6 en un coleccionista de canciones. 

El heroe de su propia historia. 

State Farm felicita a todos los artistas nominados a los Latin Billboard. 
Por asegurarse de mejorar en el camino, y entretener a todos sus fans con sus 
cxcclcntcs cancioncs. 

~ State Farm· 
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LATIN MUSIC CONFERENCE -

Labels, Publishers 
Vie For Honors 
Companies Recognized For Consistent Hits 
BY JUSTINO AGUILA 

B 
rimming with projects th roughout th e 
eligibility year that pu t them on top of 
their game, the four major labels ha.vc a 
substantial presence among the final

ists forthe Billboard Latin Music Awards. But 
the independents, too, hold their own with 
hits that give them a share o f nods for this 
year's awards. 

The Billboard Latin MusicAwards, 
presented by State Fann , are deter

m ined by sales and radio airplay data 
as reported o n Billboard's weekly 
charts during the one--year eligibility 
period from the issue dattd Feb. 
6, 2010, through the Jan. 
29. 20 1 I. issue. 

The fin alists for the 
hot Latin songs label 
of the yearare Dis.,, 
Fonovisa, Univer• 

sal Musk Latino 
and Son y Music 

Latin. Th e honors 
are based on sue• 
ccss on the Hot 
Latin Songs chart, 

with each label / 
credi ted for • 
p ro jects and 
bands th at 
have garnered 
chart-topping 
airplay. Dis., is home 
to La Arrollado ra Banda 
el Limon' s .. Dime Que 

LM10 I BILLBOARD I 

Me Quieres." wh ile Fonovisa's h its include 
m u sic from Ban d a el Recodo . Universa l 
Music Latino released Enrique Iglesias' 
"Cuando Me Enamoro." featuring Juan Luis 

Guerra. The song spent l 7 weeks at No. 1, 
the longest-running streak du ring the eligi
bility period on Hot Latin Songs. Sony Music 
Latin c:-ar ned its recognitio n with the success 

of Shakira and o thers. 
Up for honors as the top Latin albums 

label of the year are Capito l Latin, Sony 
Music Latin, Universal Music Latin En
tertain ment (UMLE) and Warner Latina. 
Among the con tenders for top Latin pop 

a irplay label are Capitol Latin , which 
bo asted Jua n Luis Guerra' s 

"Bachata en Fukuoaka"; Warner 

Latina, which h ad six ch ar ting 
h i ts i ncludin g Alejandro 
Sanz's .. DesdeCuando'"; Sony 

Music Latin, which scored 
two h its with Camila on the 

Latin Pop Airp lay chart; and 
Universal Music Latino, on the 

strength oflglcsias' hot streak 
this past year. 

The finalists for t he Latin 

Company contenders: Hits by BANDA EL 
RECODO on Fonovlsa and JUAN LUIS 

GUERRA (below) on Capitol Latin help 
drive award nods for those labels. 

Tn the tropical genre. the airplay label of the 
year finalists are Premium Latin, Sony Music 
Latin, Top Stop and Universal Music Latino, 
while u p for tropical albums label of the year 
a re Capitol Latin. Popular. Sony Music Latin 

and UMLE. 
Among the regional Mexican labels, the fi. 

nalists for top airplay label of the year are ASL, 
Disa, Fonovisa andMu,,'ivisa . Up for top regional 
Mexican albums label of the year are Concord, 
Eagle Mu sic, Sony Music Latin and UMLE. 

T n the La tin r h)~hm category, the contenders 

for airplay label of the year are Pina. Siente, 
Sony Music Latin and Univer-sal Music Latino, 
while the finalist s for Latin rhythm albums 
label of the year are Capitol La.tin, Chosen Few 
Emerald, Son y Music Latin and UM LE. 

The Billboard Latin Music Awards recogn i7~ 

publishers as well as record companies. Final
ists for publisher of the year are Arpa Music 
(BM l).on the strength of regional Mexican hits 
including Espinoza Paz's "Al Diablolo Nuestro'"; 

EMT Blackwood Music (ASCAP) for Don 
Omar's ,..Oan7.a Kuduro"; Prem ium Latin Pub
lish ing (AS CAP), which showed its reach 

through Avent:ura's "El Malo": and So ny/ATV 
Discos Music Publishing (AS CAP) for the sue• 
cess offglesias and Shakir a . Arpa. EMI, 
Sony/ATV and UnjversaJ Music are finalists for 

top publishing corporation of the rear. 

Power Of 
The Pen 
Regional Mexican Hitmakers 
Lead Songwriting Finalists 
BY JUSTINO AGUILA 

Commanding this year's songwriter of the year 

category at the BIiiboard Latin Music Awards, 

presented by State Fann, are composers in the 
regional Mexican genre, leading those in Latin 

pop, tropical and Latin rhythm. These writers re

flect regional Mexlcan's dominance ol Latln radio 
In the United States. 

Anthony "Romeo•• 5antos stands out for his 

work in the tropical world, while Horacio Palen
cia Cisneros makes a return as a finalist. regional 
Mexican-style. Songsmith Isidro Chavez Es
pinoza, better-known as Espinoza Paz, has made 
the list as the most prolific of the finalists, chart· 
Ing five hits during the ellglblllty period, while 
reggaet6n star Raymond "'Daddy Yankee" Ayala 

penned compositions for his own album. 
Aventura"s Santos, the bachata act's leader, 

brings his style of writing to the tropical compo
sltlon "El Malo," which peaked at No. 5 on the 
Hot Latin Songs chart In September. Addltion

alty, the composer contributed to ''Caliente," a 
hit from Latin rhythm group Oyland y Lenny fea

turlng Arcangel, and the duo's song ''La Curtta," 
which peaked at No. 49. 

Cisneros returns with La Arrolladora Banda el 
Limon and the hit "Nina de Mi Corazon," which 

spent three weeks at No. 1, first reaching the posi

tion In OctDber. The scnbealsoconquered the Hot 
Latin Songs chart with Corjunto Atardecer's '"Solo 
Junto A Tl," peaking at No. 41 In Septerrber. 

Esplnozaalsoscoredlhlsyea,IMlhla

Elandael Lmon C'MasAdelante")and his own hit, "Al 
Oiabk> Lo Nuestro." He also penned Banda los Re
codttos' ''la Escuellta" andlosHoroscoposdeOU
rango's "Consklera QJe Te Amo!' And his Labi pop 
senslbllltles show on David Blsbafs "24 Horas." Es· 
plnoza acknowledges that he's almost akw11'f5 ln

spredtowrtleabout"tmgs havingtodowithkM!." 
Bringing in his own flavor to the masses is 

reggaet6n star Daddy Yankee, who showcased 
his writing skills on 2010 a lbum "Mundlal." His 
song "Oescontrol" pea ked at No. 16 In May. Five 
months later, he returned with "La Despedida," 

which peaked at No. 4 in October. 
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State Farm 
PRESENTS 

Billlloard. 
ED E N ROC RENA I SSANCE. MIAM I BEACH 

IN ASSOCIATION WITH 

~ 

~ at&t 

MONDAY, APRIL 25 

6 :00pm - 8:00pm 
BILLBOARD PRE-CONFERENCE POOLSIDE PARTY 
" MAS Y MAS MUSICA" ARTIST SHOWCASE _MJ,> 
Hosted & Mi)(ed by: OJ Rob DINero 
Llvo Porformaces by: 

Y-t-,W.•i~l'I LOl'tl'ltO 

Sp,e,cla l Appea,anc:es from1 

TUESDAY, APRIL 26 

Badges sponso•ed by SESAC LATINA 

Ou,n,: 

'Not P,ctured' 
Wida LOpez 

lanyards sponsored by· Cardenas Marketing Network 
Hotel Room Key sponsored Oy. El Guapo Exitos 
Welcome gift by Aruba Tourism 

State Farm ~ at&t 

Stop by the Hotel Bar and enJoy a sneak peak at the historic Los 
Tigrcs Del Norte and Frionds MTV Unplugged pro)oct airing LIVE 
on MTV Tres on M.;ty 22. 2011. Presented by UMLE/Fonov,sa 

Get a sample of the New Orbit Strawberry Remix Gum t rllit. 

EnJOY a complimentary Monster Energy Drink m~ 
Enghsh to Spanish translations provided by Lighthouse 

Live Audio Recordmgs provided by Abbey Road Live m,• 
ThanC<s t.o American Airlines, p,e,er red earner A~ 

8:00am - 5:00pm 

9:15am - 9:30am 
WELCOME ADDRESS & STATE OF THE INDUSTRY 2011 
Leila Cobo, Fxec Dir ..at,n Content & Programming, Billboard 

9:30am - 10:00am 
VIEW FROM THE TOP 

Leila Cobo, Exec l)ir Latin Content & Programming Billboard 

Jesus Lopez, CHAIRMAN/CEO, Universal Music Latin 
America/Iberian Pennlnsula 
Afo Verde, Pres1(:tent LQt1n Region, Sony Music 

10:15am - 11:00am 
TOURING: BRAVE NEW ROUTES 

Judy Cantor·Navas, Managmg Editor: Billboard en Espanol, 
Contnbl1tor Billboard Magazine, .biz, .com 

Kathryn Garcia, Director:, Pr'ogramming, Arsht Center for 
the Performing Arts 
Paul Josephsen, Sr Director of Tou, Marketing, Eventf\JI Inc. 
Gerri Leonard, Leonard Business Management 
Maximillano del Rio, Lotus Producciones (Lollapalooza, Chlle) 
Elizabeth Sobol, Managing Director, IMG Artists North and 
South America 

11:15am - 11:30am 
PRESENTATION: BILLBOARD PRO 

11:30am - 12:15pm 
WHAT HAPPENED TO THE U.S. LATIN MUSIC INDUSTRY? 

Raul D Vazquez, Reg10,.,,,1 Director. IFPI Latin Ame,ica 

Jorge Mejia, SVP, I ann Amenca & US Latin, Sony/ ATV 
Music Publishing 
Guillermo Page, SVP Commercial & Sales, Sony Music Latin 
Julio Vega, Senior VP Latin Purchasing. Sales and Marketing 
Mt.sic Movies and Books, Anderson Merchandisers (serviong 
Walmart. SAM's and AAFES) 
Roberto Cantoral Zucchl, General D,rector. SACM 

(Socledad de Autores y Compositores de Mexico) 

12:30pm - 1:30pm - BREAK 

THE MARKETING EXCHANGE 
I 

1:30pm - 1:35pm 
Welcome Remarks 

T mun2 

Peter Blacker, Executive Vice President of D1g1tal Media & 
Emerging Business. Telemundo Communications Group 

1:30pm - 2:15pm 
EFFECTIVENESS OF LOCAL BRANDING: 

Bill Werde, Editor al D,rector. BIiiboard 

Carlos Boughton, Brand Director, Tecate and Tecate light, 
Heineken USA 
Carla DoddsJ Sen or Director. Multicultural Market ing, Walmart 
Luis Miguel Messianu, President • Ch1el Creative Off1eer. Alma 
Steven Wolle Pereira SVP, Managing Director. MedlaVest 
Multicultural 

PRESENTING SPONSOR IN ASSOCIATION WITH, CONFERENCE SPONSORS: 

State Farm 
........ 
~ at&t QU~HilH :[ rnun2 • E)EVENTUS 

2:15pm - 2:30pm 
MARKETING BUSINESS STUDY • DIAGEO 

f • 
Stuart Kirby, Regional Head of Communicar,ons. 
DIAGEO, Latin America and the Caribbean 

2:30pm - 3:00pm 
THE ART OF SYNCHING ANO LICENSING 

Kevin McKiernan, P,e~1dant. CEO. Creative License 

Olga Cardona, Director, Adm1rnstrat1on & Marketing. 
Universal Music Publishing Group 
Jason Langley, SVP, Audio Network U.S. and Canada 
Tim Lincoln, Senior Creative Director, Music Dealers 

3:15pm - 3:30pm 
MARKETING BUSINESS STUDY - WRIGLEY 

n• ., 

Juan Carlos Davila, Sr Director, Multicultural Marketing, 
Wm. Wrigley Jr. Company 

3:30pm - 4 :15pm 
MY BIG VAST SOCIAL NETWORK -~ muLic1e,I ·-- .. -, ... .__ 

Michel Poignant, CEO. Muzicol 

Borja Perez, VP of Integrated Solutions & D,g1tal Media. 
Social@Telemundo, Telemundo Communications Group 

# 

Alexandre Hohagen, VP for Latin America, Facebook 
Don Omar, Artist 
Horacio Rodriguez, Director. Product DevelopmenL Universal 
Music Latin Entertainment 
Rodrigo Paranhos Velloso, Head of Business DevelopmenL 
Google Latin America 

4:30pm - 5:15pm 
SPONSOR ME, I 'll PLAY FOR YOU 

Cynthia Corzo, Editor, Hispanic Market Weekly 

Luis Estrada, GM, Universal Music Latino/ Machete 
Roberto Garcia, Executive Director Hispanic Marketing. AT&T 
Reinaldo J. Padua , AVP H1span•c Marketing, Coca-Cola North 
America 

5:30p m - 6:30pm 
HAPPY HOUR ANO MUSIC MARKETING AWARDS 

Don Browne, President. Telemundo Communications Group 

6:30pm - 8:30pm 0 EVENTUS 
POOLSIDE COCKTAIL RECEPTION 
I V, A ,., 
Featuring: 
Celia Cruz All Stars rii-,== 

DonTetto o-..... , 
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WEDNESDAY, APRIL 27 
9:00am - 5:00pm 

TQ -4 t Ii .,! 'I' 
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·• 

5 :30pm - 6:30pm 
RADIO HAPPY HOUR - POOLSIDE 
Don Omar introduces his new Recording label: 1- ..,, y\.evul 

9:45am - 10:30am 
Orfanato Music Group and showcases his new artists! 
Hosted by Frankie Needles 

REGIONAL MEXICAN 
!C"" , , ~ ' ,. 

H ~ 

Randy Carrillo, President and CEO. Morgan Renee Live 
I" 
Raul Brindis, Host. El Show de Raul Brindis. Univision ., 
Fernando Camacho, LA ARROLLADORA BANDA EL 
LIMON DE RENE CAMACHO 
Ivan Fernandez, President, Vlva Entertainment 
Edmundo Mendieta, President, Mendieta Discos 
Gerardo Ortiz, Artist, Del/Sony 
Roberto Tapia, Artist Musivisa/Unlversal 
Luis Del VIiiar, President, Del Records 

10:30am - 11:30am 
HOW I WROTE THAT SONG 

t• B'-11 

"'° 
BMI 

Della Orjuela, VP Laun Writer/Publisher Relations, BMI 

!1• .JorC,• A.vt!l'IUJf• 
Vi1IMt11tt11r Lenny J M.»: 

11:45am - 12:30pm 
IN-DEPTH WITH: CAMILA 
Interviewed by: Leila Cobo, Exec. Dir. 
Latin Content & Programming, Billboard 

5,,11'1,to; 

•-
6:30pm - 8:30pm 
BMI SHOWCASE 
Gibson Miami Showroom 
180 NE 39th St., Ste, 200 
Uve Performance5 by: 

BMJ 

ll~ DIU4 
Sohllrtl'ly U .N.O . D!OQO OlbO!> TorC\W Cfe+o 

8:00pm 

THE BILLBOARD BASH 
r nr,t ,. 

Man51on (1235 Wa.5hlngton Avenue. Miami Beach) 
Live Performances by: 

IMPORTANT: 

F 1M'l,i~ a 
V,1 "nzuot.i 

StateFarm 
~ at&t 

' r( 
.Alfi 

Tickets are required for admittance to the BASH. 12:30pm - 1:30pm - BREAK 

1:30pm - 2:30pm 
SUPERSTAR Q&A WITH MANA 
Interviewed by: Leila Cobo, Exec. Dir. 
Latin Content & Programming, Billboard 

-

OPENING ACTS/ NEW ARTIST SHOWCASE: 
To Be Announced: 

..- The Western Unmn 
Man, Love In A ny Language• 

2:30pm - 3:00pm 
WESTERN UNION PRESS CONFERENCE 

II 
Daddy Yankee will announce the w inner for 
the Western Union Love in Any Language 
campaign. Plus, an acoustic performance! 

liiliWiffiH 
3:15pm - 4:00pm 
ARTIST Q&A WITH GLORIA TREVI 
Interviewed by: Lella Cobo, Exec. Dir. 
Latin Content & Programming, Billboard 

RADIO ROCKS THE ROC BLOCK 
Or• t 

4:15pm - 5:15pm 
MAKE PPM YOUR BFF: ,_ 

RAKEL 
M,Jc••t,1 
Records 

Abe1U1"6rt 
WINNER 

litnOWllrMt 
Cablf!! CO(ll@'St 

AlcAot• Lil Flll'NI 

Contest Wonner 

THURSDAY, APRIL 28 
10:00am - 2:00pm 

7:00pm 

THE BILLBOARD LATIN MUSIC AWARDS!! 

tl 
the 

SCHEDULED TO APPEAR: 

JuhOn AlvarE-7 Marc Anthony Camila Jcnc,arlos 
Canela 

Christian Enrique Judnes 
Castro Iglesias 

l.~ A• 
Don Omar 

Glo f1a Trev1 

P1tbull 

Banda El 
R~codo 

SPECIAL AWARD RECIPIENTS: 

Gloria Estefan 
Spirit of Hope 

Emmanuel 
Lifetime 

Achievement 

LUCC!'fO Mana 

T 

StateFarm 
OFFICIAL BILLBOARD & TELEMUNOO AFTER·PARTY 
IMMEDIATELY FOLLOWING! ~ at&t 

The Field House at the BankUmted Center at the 
University of M1am1 - - -_,,,,... 
IMPORTANT: 

Tickets are required for admittance to the AWARDS SHOW 
Invitations are required for entry to the AFTER PARTV, 
There will be no exceptions. 

Justino Aguila, Assoc. Editor. Latin/Special Features, Billboard 
LAST CHANCE TO REGISTER! 

Gabriel B<Jitrago, St. Drr .. S<Jmma Marketing & Entertainment, Inc. 
Pio Ferro, Prog. Dir/V.P Spanish Programming, CBS Radio 
Roberto Darvin Garcia, Program Director for WRYM AM in 
Hartford CT/Assistant MD for WNNW Boston 
David LaPointe, Director, LP Marketin9 & Promotions 
Pete Manriquez, VP of Programm,ng- Regional Program 
Director. Univision Radio 
Bobby Ramos, VP of Programming. Riviera Broadcast Group 

eventful cmn • b·t . V. A=rtcan • r I . AAAlrt[nes· 

Special Rate $350. Use Promo Code BBAD. 
Offar -,i:piras April 22, 2011• 

Questions: 212.493.4263 or Conferences@Billboard.com 

www.BillboardLatinConference.com 

Time 
Warn er 
Cable · 

• new reglstrat,ons only. Schedule subject to change. 

RJBA 
ltJSTYL 

0·1 
ffl~ vu u ...... .,. . 
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LATIN MUSIC CONFERENCE -

At this year's conferc-nce, 
Stat~ Far In d 'iSOClat1on with 

touring u'ld -hltmakiny 

111 time, accotcJ11H) to 
nd Billboard chi'l"ts. ~ 

S-=-rg10 Voll1n and Juan D,Pqo Co,lleroo;-w1ll 

.c;1t in a conrert-nc.e setting and dl~cuss their 

music and tt,eh bus.ine~s ."'It a patt1cl1lar1y 

low1ny the release o f the1I c h .. ut·topp1ng 

a b um •·Orama y l uz' .:-,nd or1or t o the l:iilunch 

~ .,n,"\'!i. c11rrf'nt ,;;mql 

V'fhld~ t he yroup WIii 0 

f 1r t time during tht!' 

, .. L hJV1:,, al Corazon, 

erlorm o n TV fo th 

il lboiPd Latin Music 
Aw;irds, premiered .it No. 1 on B1llbo,1rd' Hot 

Latin S.ongs chort 1 ""torch. 

a !bum (duo or group) and u,tin pop a!bum of 

th e year, among ot N catcvor il's woof 
C.-1mila's tut<;, "AIE'jare dt"' M and "t-'iP rP 

, po dre compet ing head to·•heacJ fa, Latin pop 

il1rpl:iy -:ong of t he year 

<.:a1111·a 1s also up tor Latin arti!>t of t11e yca1 

t ,1u1k.s. to comb1rt.•d perform.:1nce 011 m1..ltl 

pie f3Hlbo~rd charts 

e bringc, a 
c:>_A_ICdn diva 

f·1nallv. this. year's confere11 

touch o q1rl powP · a Q&A with M 

in Maret-. 

Glorid!" debuted 

1t1 Albu ch.;rt 
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Tm Happiest When I'm Giving' 
Gloria Estefan Honored With Spirit Of Hope Award 
BY LEILA COBO 

T
he orig inal cr ossover queen, singer, 
songwriter, p roducer and now au tho r 

and actress, Gloria Estefan is an icon in 
the Latin pop arena and beyond. 

Estefan, who began her career as the voice 
of the Miami Sound Machine in the 1980s, was 
the first woman to succeed with musical ca• 

reers in both English and Span ish. Her 13 stu
dio albums have sold millions of copies in the 
United States and abroad: her landmark album, 
"Mi Tierra," spent 58 weeks a t No. 1 on Bi11• 
board's Top Latin Albums chart, a reco rd . 

Estefan a lso has acquired a stature world

wide as a symbol of Latin music and as a ph i• 
lanthropist. She is one of the pioneers among 
Latin artists i n creating and supporting a vis
ible and active nonprofit foundation. 

Such efforts have earned Estefan the Spirit 

of Hope Award. given to an ar tist to recognize 
altruistic and philanthropic endeavors. She will 
be honored during the Billboard Latin Music 
Awards, presen ted by State Fann. 

"I've always been happiest when I'm giv• 
ing," Estefan said in a 2008 interview. "!Hus• 

band Emi lio Estefa n] and l , even in the early 
days. we would donate our services to so many 
things. I wottld go to Miami Children's Hos
pital, and it was important for m e to show my 
son a sense of responsibility for h is fellowman 

and that we were privileged and that we \Vere 
in a position to help . Obviously, money helps 
a lot, but I always feel i t should be you that 
helps. So it was always a dream to put together 
an organization ... 

That organization was the G loria Estefan 

Foundation, created in 1992, funded with pro
ceeds from her hits. The foundation aims to 
"reach those who struggle outside the safe
guards of society by promoting good health , 
education and cultural development," accord
ing to its mission statem ent. 1t su pports char· 

itable programs for disadvantaged children. 

At the same time. given Estefan 's expe
rience as a su rvivor of a spina l cord injury, 

the singer a lso su pports spina l cord re• 
search : She led a successful $40 million 
campaign to build the Lois Pope Lll'E Cen
ter in Miami. 

T he Gloria Estefan Foundation has re

sponded to events in Estefan's community, 
dating back to the concert she organized at Joe 
Robbie Stadium in Miami in 1992 after Hur
ricane Andrew, which raised $3 m illion for re
bttilding efforts. Estcfan's foundation also 
supports other charitable organizations, i n• 

cluding theT.J. Mart.ell Foundation, the Miami 
Project to Cure Paralysis, the American Red 
Cross, Amigos for Kids, UNICEF and Save tl,e 
Children. To date, the foundation has donated 
a lmost $5 m illion to various causes, not in

cluding personal donations from the Estefans. 

Estefan' s .acts of kindness are big .and small. 
In 2007, the firs t Gloria Estefan Found ation 

Gala, held at her house, ra ised $2 million to 
benefit the Children's Hospital Brain Insti
tute. For the past five years, Estefan's annual 
Thanksgiving Feed a Friend event at the cou
ple's Bo ngo's Cu ban Cafe has fed m ore tha n 

5,000 homeless and underprivileged families. 
Some projects are m ore personally touch• 

ing than others, cstefan acknowledged in a 
2008 interview, like $70,000 she donated to 
build a school in Panama that year. 

"Thei've been doing these little schools on the 
mountains, where the fumilies them selves cre
ate tl,e school, and then, the government sends 
a teacher," she said. "So, 1 went to Pa,1ama, 1 
played a show and gave the proceeds to them. 
And those things are special because it's tangi• 

ble. The school is there because we built it."•· · 

Romance, Heartache And Hits 
Producer Of The Year Finalists Hail From Latin Pop, Regional Mexican Genres 

I 
ne finaJist earned his s po t with Latin 
pop. The three other finalists come di
rectly from the leading regional Mexi
can genr e. W hatever the style, the 

contenders for producer of the year atthe Bill
board Latin Music Awards have crafted songs 
that share themes of romance, love and 

heartache as seen on tlie Hot Latin Songs chart. 
The select group is determined by the U.S. 

radio airp layperfonnance of their work dur
ing the eligibility year. 

Brothers Alfonso and Joel Lizarraga of 
llanda el Recode are finalists for songs they 

prod uced for both Banda el Recodo and 
Banda los Recoditos. T he two tracks for 
which they're finalists are Banda los Re
coditos' .,La Escu el ita," wh ich peaked at 

No. 25 on the Dec. 11 chart, and Banda el 
Recodo's "Dime Que Me Quieres," which 

peaked at No. 2 on Jtme 26. 
Enrique Iglesias co-wrote "Cuando Me En

amoro" with Juan Luis Guerra, who's also a 
feahued vocalist on the track. bu t it was Car
los Paucarwho produced the crowd-pleasing 
La tin pop song, pushing it to No. J for J 7 
weeks, beginning with the chart week of J w1e 

12. Paucar also claims producing credits on 
"No Me Digas Que No.· which hit its eligi
bility period peak at No. 22 on Jan. 29. 

Fernando Camacho Tirado lent h is pro• 

ducing skills to four projects including Chuy 
Lizarraga y Su Banda S in aloense's "La 
Peinada," which peaked at No, 3 on June 12. 
La Arrolladora Banda el Limon scored two 
charting songs- fi rs t with ''Mas Adelante." 
peaki ng in June , then with "Nina de Mi 

Corazon," which spe nt three weeks at No. 
1, starti ng with the Oct. 16 chart . 

- Justino Aguila 
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Finalists On 
The Road 
Camila, Tito 'El Bambino' Headline Billboard En Concierto Tour 

BY LEILA COBO 

0 
n the opening night of BiUboard En 
Concierto, the concert tour featuring 
finali,ts for the Billboard l.itin Music 
Awards, Camila lead singer Mar io 

Domm stood at tl1e edge of the stage at New 
York's Best Buy Theater, within reach of 
screaming fa ns , and mtmaged to hus h 
more than 2.000 people to hear h is s tory. 
It was a story abou t •·'one of the darkest 
songs l'vee\•erwritten." Domm said, borne 

out of a n igh t oflove and realization. TI1e 
resulting song, Camila's songwriter said, 
was c.,JJcd "Alejate de Mr' (Leave Me). 

"Li ft up those phones a nd sing with 
me!" Domm declared as he sat at the 
keyboard and began to p lay the opening 
strains of one of Camila's signature bal
lads: slow, carefully crafted vocals s ung 

almost e ntirely in harm o ny between 
Domm and co~vocalist Samo. Guitarist 
Pablo Horta! p layed between the two. 

Camila's music isn't uptempo or 
dance-oriented. nor is i t n m•of-the-mill 
pop. And yet. the Mexican t rio's music 
is leading many to predict the band will 
be the next majoT Latin arena act.to tour 
the United States. 

A fina. list in nine c.ategories- indud• 
ing Latin artist of the year and Latin 
pop airplay song of the year, for which 
the band has nods for two songs ("Ale
jate de Mi" and "Mientes")-Camila is 
also one of the headliners of Billboard 
En Concie rto. 

The concert series. now in its second 
year and presen ted by State Farm in as• 
sociation with West.em Union and AT&T. 
was again produced by Cardenas Mar
keting Network, which took the tour to 
seven cities. 

In addition to the New York s how. 
Camila headlilied tour stops at the House 
of Blues clubs in Houston and Dallas 
and the Fillmore in Miami. while reg
gaet6n pioneer Tito "cl Bambino ." a fi. 
n.alist in four categories. headlined 
shows at V-Live in Chicago, House of 
Blues in Los Angeles at1d the Fillmore 
in San Francisco. 

The concer t series. cr eated by Bill
board and Telemundo, celebrated the 
Billboard Latin Music Awards finalists. 

Fans could secure tickets to tJ1e shows 

by participating in promotions held by 
event sponsors. 

Billboard En Concitrto is the first l.itin 
music series offering top stars and free 
tickets to all fans. The series is promoted 
by Telemundo and other media partners 
on local and national levels. 

Camila pe rformed in the wake of its 
success with sophomore album .. Deja rte 
de Amar" (Sony), which topped Billboard's 
Top Latin Albums chart and generated 
three top 10 hits on Hot Latin So ngs. 

Tito "El Bambino," the major finalist 
in 2010 thanks to his 2009 release "El Pa• 
tron," continues to reap benefits from 
the album . with award nods. Tito's latest 
set, "lnvencible." was released Feb. 8. 

After a successful launch of Bill
board En Concicrto in 2010- featur
in g finalists Luis Enrique, Jencarlos 
Can ela. Xtreme, Dareyes de la Sierra 
a nd El Com pa C huy- th is year' s ed i• 
tion benefited from awareness of the 
series' brand. 

On the night of the New York con
cert, fans lined up for blocks outside 
the Best Bu y T heater at least four hours 
prior to t he event. The 2,100-capacity 
venue was packed and more than 600 
fans were unable to get in. It was a sign 
of things to come, as all su bsequen t 
shows played to capacity crowds. 

-~EoutetoMiaml·CA _. L, BAMBINO'; (leftMILA and TITO 
\ B111board En ) sh~ne on the 

Conc1erto tour. 
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Beyond 
The Ring 
Multitalented Emmanuel Earns 
Lifetime Achievement Award 
BY LEILA COBO 

Green talent: 
EMMANUEL w ill 
be honored for his 
long career as a 
hitmaker and 
environmentalist. 

A singer, a composer, a former bullfighter and a philan
thropist linked to environmental causes long before such 
endeavors were hip, Emmanuel Ac:ha Martinez-known 
to millions of fans simply as Emmanuel-is a. Renaissance: 
man whose achievements complement his unabashedly 
emotional voic.e and matinee idol good looks. 

In a career that has spanned more than 30years. die Mex
ican singer's appeal has endwed, thanks to a catalog of 
great songs that includes hits like" Oetenedla Ya" and ''Toda 
la Vida," constant touring and a continuous renovation of 
sound. Emmanuel's most recent album, 2007's "'Retro." 
was a CO/DVD set of new arrangements of some of h is 
greatest h its. which he promoted with a worldwide tour. 

Emmanuel's musical output- nearly 20 albums in more 
than 30 years-is matched by his philanthrop)': he founded 
Fundacion Hombre Naturaleza (Man l\'ature Foundation) 
to promote environmental conservation. 

Billboard honors Emmanuel with this year's Lifetime 
Achievement Award al the Billboard Latin Music Awards, 
presented by Sute Farm. 

.. Everyone at home used to sing. and every boy at home 
wanted to be a bullfighter," Emmanuel said in an inter• 
view with TV show "Estudio Billboard" last year." But more 
than wanting to be a bullfighter, 1 wanted to study music." 

In 1976. Emmanuel won "La Voz' (fhe Voice). a contest 
presented by Mexican daily El H<raldo, and also released 
his debut a lbum, "10 Ra zones Para Cantar," which he 
penned in its entirety. That began one of the most fruitful 
and lasting careers in Latin music. His popularity reached 
new international peaks with the 1980 release of his album 
"'Intimamente," written and arranged by Spanish song
writer Manuel Alejandro. It yielded the hits "Todo Se Der
rumbo" and "lnsoportablemente Bella." Such songs. along 
with later hits like "La Chica de Humo" and "'Detenedla Ya,"' 
would become standards of romantic La.tin repertoire. 

Beyond his music career. Emmanuel created Funda· 
don Hombre Naturalez.a to promote tnvironmc::::ntal .aware
ness and action. Its recent projects include planting more 
than 1 million trees in seven Mexican st,ates and the pro• 
tection of more than 1,000 sea turtles. T he foundation is 
also working to revitalize the Sabinal River in Chia pas and 
has printed 70-plus environmental guides. 

"We either respect the environment or we'1l be lost, .. 
Emmanuel says. "And I live thanks to this, not to the fact 

that I sing. T live thanks to the fact that T nurture myself 
from nah1re." 
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Opening The Doors 
Ninth Annual Billboard Bash Welcomes 
Latin Music Fans For First Time 
BY LEILA COBO 

T
he Billboard Bash, the annual salute to 

the Billboar-d Latin Music Awards final
ists and winners, will be open this year to 
conference attendees and also more tha.n 

1,200 m usic fans. 
It's only fitting, then, that the April 27 event. 

sponsored by Mikaela Records , wi ll take place 
at nightclub Mansion in the heart of South 
Beach, featuring high-energy performances by 
Puerto Rican rock/reggae g roup Ctutura Pro
fetica, reggaet6n duo Dyland y Lenny, bachata 
trio 24 Horas and merengue hipster El Cata. 

The Billboard Latin Music Conference & 
Awards is presented by State Fann in associa• 
tion with AT&T. 

As is the Bash tradition. all performers .are 
finalists, and they'll provide the music to an 
evening honoring not just artists but also the 
labels, publishers and writers who create and 
drive the hi ts . But in a nod to the s pirit of new 
m usic, this year's Bash Y.till also feature a show
cast of up-and-coming artists. 

New to the lis t of finalists this year is Cul-

tura Profetica, whose 2010 indie release ... La 
Dtuzura," gained the group a nod in the cate
gory of Latin pop albums artist of the year (duo 
or group). 

Reggaetcin duo Dyland y Lenny also debuted 
on the charts last year with thei r Sony Music 

Latin album , "My World," and single "Nadie 
Te Amara Como Yo." The act's rad io s uccess 
earned it a finalist slo t in the category of Latin 
rhythm ai rplay artist of the year (duo o r group). 
New York trio 24 Horas are finalists for albums 
artist of the year_. duo or group. 

And exploding on the Latin music scene last 
year was Dominican rnerenguero El Cata, whose 
"electronic m erengue" caught the ears of Pitbull 
and Shakira, who featured him on their respec
tive songs .. 1 Know You Wan t Me" and "'Loca." 

As an opener to the finalist perform ances. 
Mikaela Records will prese nt Colom bian 
sin ger /songwriter Rakel. Her debut album, 
"Milagros Organicos," arrives in July. Also per
forming is Paraguayan singer /songVl'Titcr Abel 
Ullon, winner ofTim e Warner Cable's "Alcanza 

-----~ 

Going to the Bash: Reggaet6n I' 
duo DYLANDYtENNYarea~ g 
those playing the Billboard Bash 
on April 27. 

la Fama" contest wi th his version of the song 
"Es Tu Manera." The track is now featured in 
Time \Varner's Spanish-language ad campaign . 

The third new act will be the as-yet• 

unannotmced winner of the" Love in Any Lan
guage" contest sponsored by Western Union. 

The Bash kicks off at 8: 30 p.m. with artists 
arriving on the red carpet at 8 p.m. 

D 'Manti's new single "Tonight'' 
featuring Mr. Phillips impacting 
radio and clubs this May . 

. t .. r:. - - . -~:. 
~ . L ,-l 

:. ~ ~~----""' 

"Congratulations D ' Manti wishing you great success 
from Annando Castro President of D'Manti Productions" 
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In Performance 
Live Shows Will Be Highlights Of Conference 
BY JUSTINO AGUILA 

E 
very sector o f t he Latin m usic industry will 

convene for the 13illboard La. tin Music Con
ference &Awards, presen ted by State Farm 
in association with AT&T. a t the Eden Roe 

Ren a issan ce in Miami Beach on April 25-28. 
Artist showcases are a highlight of the event. 

Here's a quick look a t who's been booked , at 
p ress time, to perform , 

Bogota.. Colom bia, native Aiko hosted a mu sic 
1V show and sang in commercials before launch
ing her m u.,;;ic career. Now she's proving she has 

inte rnational ap peal, mos t r ecent ly wi th the 
merengue- and pop-inspired single • Romeo y Juli
e ta." She will pla)• the Billboard pre-conference 
poolside party al 6 p .rn. on April 25. 

The Celia Cruz All Stars pay tribute to the late 
Q ueen of Salsa. With such songs as "La Negra 
Tieoe Twn bao." "Quimbara" and " La Vida Es un 
Carnaval,-" the band is keeping Cntz's memory 
and music alive. It will perform at the poolside 
cocktail reception a t 6:30 p.m . on Apri l 26. 

Insp ired to create mo tivational m u sic, the m em• 

bers of Cultura Profectica from Puerto Rico com
bine reggae with salsa, bom ba, ska and hip-hop, 
am ong other styles, They will play at the Billboard 
Bash at Mansion (1235 Washington Ave, in Miami 
Beach) at 8:30 p.m . on April 27. 

Singer/songwriter/ actress /dancer/ p rod ttcer 
D'Mantl brings her theatrical backgro und to her 
live shows. Debut single "Tonight" shows her flair 
for pop m usic. She will perform at the poolside 
cocktail reception at 6:30 p .m . on April 26. 

13ogota, Colombia's Don Tetto recently won big 
a t that country's Shock.Awards, ho nored for best 
al bum, best rock artist or group and best radio 
song with its s in gle "No Digas Lo Siento." Don 

Teno wi ll perfo nn at the poolside cocktail recep
tion at 6:30 p.m, o n April 26, 

Lorenzo Duarte launched the: n e:w year with the 
single '"Pa' Lan te Y Pa'Tras," a collaboration with 
Venezuelan artist Carlo s Lion and Charly Zoo of 

Latin rock, poolside: 
DON TETTO, 
recently honored at 
Colombia's Shock 
Awards, w ill play the 
poolside reception 
on April 26. 

Puerto Rico. He'll perfonn at the pre-conference 

poolside party a t 6 p.m . on April 25. 

The duo o f Dyl and & Lenny take Uieir urban 
sou nd to new heights with rom an tic rhythms. 
They will per form at the Billboard Bash at Man• 
sion at8:30 p.m . o n April 27. 

From the Dominican Republic, El Cata collab
orated Y.r-ith Pitbull o n "'I Know You \Van t Me" 

and has worked with Shakira, Do n Omar an d 
Frankie J. He w ill perform at cl1e Bi llboard Bash 
at Mansion at 8:30 p.m, on April 27_ 

Relatively new to the musk scene, E-Oonis (for
merly known as Chapin) has. wo rked with studio 
engineer Michael SarSfidd (Billy Idol, Red Hot 
Chili Peppers) and is now record ing a ne\v albtun 

q 
\ 

d ue next year. He w i ll per form at the pre• 

conference poolside party at 6 p.m . on April 25. 

Having .already worked as a produce r \o\rith estab
lished acts, Danny Fomarls also is a radio DJ in 
Puerto Rico and working on his first album. He'll 
perform at Radio Happy Hour, held poolsideatthe 
Eden Roe, at 5:30 p.m. on April 27. 

J . Quiles was born in Bridgeport, O>nn., and later 
moved as a child with his family to Puerto Rico 
where he developed h is passio n for music. A 

singer/songwriter with an urban style, he will pe r
form at the pre-conference poolside party at 6 p.m, 
on April 25, 

Former frontman of the group TK. Diego Dlbos 
went solo in 2007 and is working on new projects 
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from >>LM20 inMiami. Hewillperfonnatthc 
BMI Showcase. held at the Gibson Miami Show
room (180 NE 39th St , Suite 200, inMiami),at6:30 
p.m on April 27. 

Holy La Ion was part of Canadian reggaet6n ac't 
Latin E-Mage in the late '90s and is working now 
on his first solo project. He'll play his bachata sin

gle "Sin Ti No Puedo" atthepre-con ferencepool
side party at 6 p.m. on April 25. 

Puerto Ric.>n reggaet6n artist Jadlel "El Incom
parable" has col1aborated with Don Omar, Tito 
""El Bambino." Arcangel and Ivy Queen. He'll per• 
form at the pre-conference poolside party at6 p.m. 
on April 25. 

Puerto Rico's Wida Lopez has law1ched her solo 
career. TI1e singer /songwriter is energized with new 

material that's sure to attract attention among fans 
who have followed her career since she was part of 
the group Porto Latino. She will perform al the pre
conference poolside party at 6 p.m. on April 25. 

Venezu elan duo Los Aviadores have gained 

fans with their tropical style. The act will perform 
at the poolside cocktail reception al 6:30 p.m. on 
April 26. 

Pentvian native Mia Mont is introducing her first 

single. "'PorEl,otwhich has been in rotation at MTV 
Latin America. Her fresh pop style with a dash of 
jazz. as heard on the single· !luscandote. is getting 
her plenty ofattentioIL She will perform al the pool
side cocktail reception at 6:30 p.m. on April 26. 

Oh My Girls!, featuring Natti Nattasha, com
bines dance, pop. hip-hop and techno. Nattasha 
is the featured vocalist on a forthcoming bilingual 
album, on which the group will be joined by other 
guestsin ger/songwriters.TheactVi.ril.l perform at 
Radio Happr Hour at 5:30 p.m. on April 27. 

Nicole Montie l's pop sensibilities stand out on 
her first CD. "Lo Mejor Que Me Ha Pasado."The 
young artist. 1,vho infuses rock melodies in her 
songs, will perfom1at th e poolside cocktail recep
tion at6:30 p.m. on April 26. 

Proyecto Uno has an established following. 
bu t t he band recently recruited new mem bers. 
Nelson Zapata continues to lead the group, 

which m ixes merengue, dance, house. h ip-hop . 
R&B, soul and tropical. The group will appear 
a t the pre-conference poolside party at 6 p.m. 
on April 25. 

Singer /songwriter Rakel, who hails from Colom• 
bia, is causing a buzz as an ticipation moun ts for 
her 2011 summer debut album. "Milagros Or
ganicos" is a vocally rich project with a strong 
production team behin d the album. She will 
perform at the Billboard Bash at Mansion at8:30 
p.m. on April 27. 

Formerly with Menudo. Rawy Torres is now de
termined to make h is mark as a solo s tar. The 
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singer is \vorking in the urban-electronica genre, 
with tracks scbedttled for release this summer. 
He will play at the pre-conference poolside party 
at 6 p.m. on April 25. 

Singer /songwriter Sheenah' s eclectic style. 

blended with deep soulful sounds, is inspiring 
music lovers around the globe, After showcases 
in cities in the United States and other countries. 
the deep-voiced singer is ready to show her mu si
cal attitude throu gh a ran ge of Latin. Brazilian and 
Midd.1e F.asten1 music. She will perform at the pre,. 

conference poolside party at 6 p.m. on April 25. 

Dominic.>n Republic-born Sohanny has worked 
\vith Emilio Estefan in a style that combines sev
eral genres, from pop to m erengue. She will per• 

form at the BMT Showc.>se, held at the Gibson 
Miami Showroom, at6:30 p.m. on April 27. 

Syko "El Terror,U a nativeofroa Baja. Puerto Rico. 
was barely a teen when h e began his artistic ca
reer. His first collaboration with Los Capos led to 

other opport1.tnities. The rapper /singer /composer, 
who has worked with Don Omar, will perform at 
Radio Happy Hour at 5:30 p.m. on April 27. 

Juan Carlos Rodriguez and Eve l~TI Herrera bring 
their Latin pop hannonies to their fans as Te rce r 

Cielo. 11e' s from the Dom inican Republic an d 
she's from Phoenix. The duo has been proving 
that pop ballads have a far reach. The act will per
form at the BM I Sbowc.>se, held at the Gibson 
Miami Showroom, at 6:30 p.m. on April 27. 

Fabian Torres Ocasio performed with several 
groups in Puerto Rico and competed in a TV pro
gram that helped h im reach a wider audience. 
Un de r Zamora Music Group and Sony Music 

Latin, the artist con tinues to build his followin g. 
lie will perform at the pre-conference poolside 
party al 6 p.m. on April 25. 

The band 24 Horas late last year released "Inolvid
a bles.,. showcasing a salsa• and tropical-inspired 

style. It will perfonn at the Billboard Bash at Man
sion at 8:30 p.m. on April 27. 

Abel Ullon's journey from Paraguay to Kansas 
City, Mo ... always focused on his love for music . 
He was so detenn ined that he started sho\vcas

in g his skills a streetperfonnerbeforewinninga 
TV contest. I le will perform at the Billboard Bash 
at Mansion at 8:30 p,m. on April 27, 

U.N.O.- which staml.,;; for Uniendo Nuestros Ori
genes- is Ca rlos Law and Pedro Dabdoub. The 

Mexican artists are wtlting to put their experiences 
to music in their Muapango-pop genre. They will 
perform at the BM! Showcase, heldattheGibson 
Miami Sholhrroom, at 6:30 p .m . on Apr i] 27. 

California native Francisca Valenzuela plays 

music that ranges from piano pop lo jazz and folk. 
On her latest album, • Jluen Soldado," her lyrics 
take on political an d SOL;.11 is.sues and offer sto
ries of h umor and love. She will perfonn at the 

BM! Showcase, held at the Gibson Miami Show
room, at 6:30 p.m. on April 27. 

Cesarec and Jimmy James, the duo behind the act 
Yerbaklan from Honduras. have shared the stage 
with Oadd}•Yankee, Don Omar, Vicente Fernan
dez and Alejandro Fernandez. The reggaet6n 
artists will perfonn at the poolside cocktail recep· 
tionat6:30 p.m. on April 26. 
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• A spotlight on the group's feats on the Hot Latin Songs and Top Latin Albums charts 

• Commentary from artists and colleagues on Manil's unique position in Latin music 

• Revealing information on the group's upcoming plans in Spaln ..• and MORE 
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