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for the winds of change? 

1a ROCK'N'ROLL LOVE STORY 
Husband antl w ife Derek Trucks and Susan 
Tedeschi make a musical match as the 
Tedeschi Trucks Band. 

20 BILLBOARD LATIN MUSIC 
CONFERENCE The 2QJ1 confab 
featured panels on sponsorships and 
digital endeavors and celebrated 
b rands- with the inaugural Marketing 
Award s- and bands alike, capping off 
wi th the Latin Music Awards. 
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Events 
COUNTRY SUMMIT 
Billboard's Country Music 
Summit, in association 
with the Country Music 
Assn., happens June 6-7 
in Nashville. Just 
announced: a Q&A with 
Kenny Chesney. Register 
at countrymusic 
summit.com. 

onnne 
.COM EXCLUSIVES 
Visit Billboard.com as we 
honor moms everywhere 
with our .. Dear Mama'" 
video playlist and a 
special photo gallery 
saluting the women who 
gave b irth to somo of 
music's biggest chart .. 
toppers. 
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>>>WMG 
BOARD NEARS 
DECISIO N ON 
AUCTION 
Warner Music Group's 
shares touched a 52· 
week high of $8.15 on 
MaySasthc 
company's board met 
to review bids for the 
company. The 
Financial Times and 
the Wall Street 
Journal reported that 
Russian4 American 
Industrialist Len 
Blavatnik's Access 
Industries is the 
leading bidder in the 
WMG auction, but a 
board decision hadn't 
been mc1de at pre ss 
time. 

>>>McGRATH 
STEPS DOWN 
AS MTV CHIEF 
Judy McGrath has 
resigned as chairman/ 
CEO of MTV 
Networ1<:s, a post she 
has held since July 
2004. Fonowlng the 
departure of McGrath. 
who iso't being 
replaced, the 
executives in charge 
o f MTV Networks' 
operating units-
Doug Herzog of MTVN 
Entertainment Group, 
Van Tofflerof MTVN 
MusJc & Logo Group 
and Cyma Zar9hami 
of Nickek>deon & 
MTVN Kids & Family 
Group- will report 
d irectly to Viacom 
president/CEO 
Philippe: Oauman. ''I 
leave with pride, joy 
and gratitude for the 
ride of a lifetime/' 
McGrath said in a 
statement. 

>>>LIVE 
NATION 
NARROWS 

• NET LOSS 
~ Live Nation posted a 
0 first-quarter net loss 
! or $48.5 million, or 27 • t cents per share, 

narrowi ng from a ioss ¥ or $122 million, or 83 
i cents per share, a year 

~ earlier as lower t icket 
0 prices help boost 
i sales. The concert 
X promotion and 
5 ticketing giant posted 

1 revenue of $849 
million, up 17% from e $723 million a year 

I ear lier. 

• 
~ Reporting by Ed 
l Christman and the 
i Associated Press. 
< 

, 

• ;; a 
POP THAT THANG APP QUEST RADIO KENNY DON'T STOP BELIEVIN ' 

"Glee" music producer Hack Day project Chesney reaches fans Journey thrives on tour 
Anders launches label promot•s Seether album via branded Web station with MW singer 

ldaMII av GLENN PEoPLEs 

Heavy Hitters 
As U.S. Digital Track Sales Rebound, Popular Titles Loom Larger 

The top tracks .lnd digital al• 
bums are giving new meaning 
to the phrase:, "'When you're 
hot, ~-ou're hot." 

Continuing a years-long 
trend, the top digital seller!) in 
the United Stzitesare gr.abbing 
;m increased s h.-ire of SJ les, 
th.an.ks to.1 surprisingly vibr;)nt 
digital miir-ket. 

Data for 2010 aud year-to• 
date 2011 provide additional 
fodder for critks of the "Ions 
tail" theory that niche titles wil1 
graduaUy account for a larger 
proportion of !>tilc=s {Billboard, 
Nov. 14.2009). 

Through May 1, the: top 200 
track.I\ have gained nearly one 
percent;,ge point of m.arket 
s hZ1rccomp.ared ',\.'1th the same 
period in 2010: 23.S6% versus 
22.64% last ye;ar, according to 
Nielsen SoundScan. which 
follows on the heels of a 1.1 
percentage point gain in 2010 
to 20.2% oftota1 uack sales. 
Through May l , the top three 
tracks were Lady Gaga's ··Bol'n 
TI1is \Vay," Katy Perry's "E.T." 
and Bruno Ma1•s' "Grenade," 
re.spectivdy. 

The top 4-0 tracb; didn't con
trihu te to th is gain, having 
s lipped 0.06 percentage point 
in m;irketsharesincc the same 
period l;astye.1r, but th;irs ;after 
their s hare of total tr;ick s.ales 
climbed to 8.8% in 2010 from 
8.3% in 2009. 

Digital albums experienced 
a similar bump in sales. 
Through May ! , the top IOOal
bwns, led by Adele's •21 ." have 
gained one percentage point in 
market share. while the top 200 
added 1.3 percentage pointl:i, 
according to SoundScan. 

S ince the mos t popular 

tracks sell for Sl.29. even the 
s lightest change in market 
share can have serious revenue 
irnplications. The 1.1 percent
age point increase in the top 
200' !> market share represent!> 
an 11.7 million-unit gain in 
s;iles. which equates to an ad· 
ditionZ1l S1 5 million in revenue. 

Through the years, as con• 
sumers spend less money on 
less popula r tracks. more 
money has been flowing to the 
most successfitl artists. song· 
writers and producers. From 
2007 to 2010, the top 200 tracks 
$old an additional 36.1 million 
unit::,, ab!>Orbing !)ome S40 mil
lion in $ales from the lower
priced rank!>. 

WhZ1rs drh'lng this concen• 
tration of sales? An influx of 
new digit;il consu me rs and 
improved m:trke ting in the 
digital space by the big labels 
has helped. What hasn't been 
a facto r: a s t rong release 
schedule. "We had better re• 
leases at this point Jast year." 
Nielsen Ente.rtainment senior 
VP of analytics David Bakula 
says ... Th is isn't a release
dri\·en thing." 

Pricing may al!;o bea factor. 
Amazon'!> daily MP3 all>um 
deals-with some of them as· 
s igned to hit .1lbums-h;ave 
helped the site attr;ictsales. But 
in the two years s ince popufar 
tracks were raised to $1 .29 at 
ITunes, hit tracks ha1;e proved 
resilient to ptice increases. Jf 
they're insensitive to higher 
pdce.s. sales may not necessar
ily irnprove when prices are 
lowered. For that reason, Ama• 
zon's new 69 cent pr ice oil 
more than 200 hit songs (8.ill: 
lmard hiz. April 29) could in• 

Digital champs: ADELE 
and LADY GAGA (below) 
respectively have the top• 

selling dig ital album and ' / c;_. -A·. , . digital track of year· to· . ,. . . 
date 2011. - ..__ 

4 . l.0,' 
· t: . 

crc.1se s ales, but mostly be· 
causeofheightened awareness 
ra ther than price. "T ll be 
shocked if that makes a huge 
difference,·· Bakula says. 

What has made a difference: 
marketing. The industry has 
become savvier in converting 
online buzz into sti les. HiL 
tracks arc now released we.II be
fore theall>um'!> i;t:reetdate, for 
e..~ample, while the deluxe dig
ital albums common with pop• 
uhir titles offer more v.aluc to 
thcconsumer. Bakulas;iys, -1,;i. 
bels, d istribution comp;m ies. 
;irtists and ret;:iilers .1re getting 
more creative in how they mar• 
ket and sell thls s n,ff. • 

ln addition. the new sales 
trends may reflect the chaug· 
ing face of the digital con. 
sumer. Accord ing to NPD 
Group, the population or digi• 
ta) music buyers grew by 7 mil• 
lion consumers in 2010 alone. 

These late ;idopters 
may be more influ
enced by mainstream 
radio aud social me· 
dia . While it's not 
knov.rn what specifi· 
cally the late adopters 
are buying. Sound
Sean' s s a1es da t a 
shows the pop genre 
is currently gaining 
market l:ihare. Pop'!> 
s hare of trac k !>ale!> 
improved to 25% for 
the ye;:ir through M.ay 
1 from 23% in 2010. 
(Cenre data was n't 
available for 2009,) 

The top 200'sgains in 2010 
appear to be gaining traction: 
Through May I. track sales 
are up 10% after ris ing just 
1% in 2010. and digita l 

albums are up 16% through 
May I, following a 13% in• 
crease in 2010. 

After tr.ick sales appeared to 
plateau in 2010, •it's found its 
second wind,'" Bakula says. ••· 
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Apple Ascendant 
ITunes Widens Lead Among U.S. Music Accounts, 
Commanding One-Third Of The Market 

There appears to be no s topping Steve Jobs and his fabu• 
lous i factory. 

In 20 I 0, whe,, digital track dovmloads registered a in eager 
uptickorle.ss than 1 % and digital album growth also slowed, 
Apple's iTunes grew its rnarket share by a staggering six per• 
cent.age point$, accounting for one-third of all recorded-inu,t;ic 
revenue in the United Statei;. 

According: to my analysis , iTunci;-with 32.98% of the 
market-augmented its i;harc at the cxpenoe of practically 
every othe r music purveyor in the country, induding big 
mobile cJniers like Vcriion ;md such brick-

No.Son this year's list. Amazon. \vatched its market share 
drop slightly in 2010, to 6.SS%. though the share ofits MP3 
store jumped 102.21%. fro1n 1.3%. How its new cloud music 
service-slated to launch ahead o r new cloud services from 
iTunes, Google and Spotify- will affect this year's mal'ket 
share for Amazon will be particularly interesting. 

like mo~t other accounts in the top 20, Alli.anc:e Entertain• 
m ent'::; market sh.are ofS.66% was hurt by the 21.4% decline 
in CD sales la::;t year. Earlier this year. the Coral Springs, Fla.• 
b;ised wholesaler, which private equity finns Platinum 'Equity 

:md•mortnr retJilcrs ;1s \VJlm~rt. 
In fact, iTunes' market-share gain was so ro• 

bust, it more than offset the decline that the 
mobile sector suffered in the prior year. TI1e 
company's growth spun can arguably take credit 
for increasing the digital business' total share. 
1 n 2009, dig.ital accoLmts in the top 20 made up 
a combined 35.5%. Today they represent 42.26% 
of the market. 

Retail 
Track 

;1nd Gores Croup ;:icquire:d in 200'J. bought the 
:issets of ;:inother one-s top, the Edge. The Edge 
w;:is the 13th-r;inkcd ::iccount in 20I Owith 0.73%. 
It remains to be seen, however, if Alliance, which 
supplies music to Barnes&. Noble and Kmart, 
can retain the Edge's sales vo]ume, o r if the ac• 
counts that bought from the Streetsboro. Ohio• 
based wholesaler will start buying fro1n o the.r 
one-stops. like Baker & Taylor or Super D. 

ED CHRISTMAN 

Overall, the top 20 U.S. rnu:jiC sellers ac

counted for 87.62%ofthe indu:jtry's $6.9 billion in revenue 
las t year, up from an 85% :jhare in 2009. but down l)lightly 
from an88%share in 2008. Of that, brick-and-mortarel)tab,. 

lishmcnts accounted fo r 45.26% of the business. ;:i decline 
of just four percent.Jge points from 2009, but a sh .1rp drop 
from the 57.5% sh.1re they enjoyed in 2008. No. 2-r;mL:ed An
derson Merchandisers. which racks \V;:i1m;:,rt, s;iw its m;:,r
ket sha.re drop by nearly two percentage points, to 10.66%, 
despite picking up the Anny Ai.rforce Exchange Se1vices ac• 
count in 2010. Label executives attribute the decline to Wal
ma rt's conversion-known by insiders .as Project 
Hollywood- of prime music space to video. 

Fo1· the secolld straight year. every mobile account lost ma,·• 
ket :jhare, mo:jl likely attributable to the dedinei:; in ringtone 

downloads and pricing, as welJ a$ the abiJity for users to ac
cei:;s music :jervic:ei:; outside of those offered by the carrier. 

Me~inwhile, digit.al subscription services re;a1ized slight 
1p ins in m;arkct sh ;ire. Among them, eMusic returned to the 
top 20 for the first time s ince 2007 after the company eked 
out a slight increase in its business. 

TOP 20 U.S. MUSIC ACCOUNTS 

Of those two, Super D was one of the few top 

20accoums to post an inc.cease in market share. 
growing to 1.57% from 1.48% in 2009, t ,.•en though Super D 
d.ropped down one notch in the rankings to No. 10. Conversely, 
Baker & Taylor !:,"ltff'cred a d ramatic decline. from 1.21% in 
2009 lo 0.68%. 

As for old-school musk chziins, Tr;ms World posted signifi~ 
c.1nt growth in 201 0. fin ishing thcyezirwith 3.4796sh:1rc, up from 
2. 92% in 2009. The reason: lov.-er prices and a deeper c;iblog
this at ii time when other chziins ;:ire shishing their invento1i es. 

Hastings Entertainment a1so enjoyed market-sh.are growth 
as it continues to remain one of the more profitable nmltime· 
dia stores in the industry. On the other hand. Borders, which 
ear1ier this year filed for Chapter 11 protection, saw its mar
ket share dedine to 0.86% in 2010 from 1.16%. Given the 

amount of storcdo~ure$ that are expe<.1ed in the monlmi ahead. 
Border:j will likely s lip a few more places on ne.xt year's li:jt. 

Two notable near misses: You Tube and Vevo. Though ::;im
ilar in s ize-each c:ontrol:j an estimated 0.40% market sh.are 
- the two websites just missed cr;:,cking the top 20 by zi few 
hundredths of a percent.age point. 

I guess there's always nextye;ir. 

The following mal'ket•.s.hare estimates are based on Billboard's in~tviews with key distribution executives In th• major, 
Independent and d lg lthl sectors, whic:h represent about 90 % of U.S. rK'otded-muslc revenue. Billboard asked 

executives to supply account-,by•account market share based on net purchases for 2010. Each merchandiser's share 
was then weighted accordingly by each distributor's market share; thedara .supplied by lndie and digital d istributors 
are extrapolated to account for those domestic distribution channels. 

1010 RANI MCOOO 1010 MAUil SIWl 1009RAlfX 2009 HARKE! SHARI TYl'I Of MCOUKI 
1 iTunes 32.98% 1 26.65% Digi!ald:lwalm" Uue 
2 Anderson/ Wal mart 10.66% 2 12.54% Distmllf d!Qartlllffll ~!/HJ>! UCM 
3 Best Buy 8.68% 3 8 .72% <onwmtr tlemonics: swtt 
4 Target 7.79% 4 8.14 % Olscou~ cltpartMtnl Uort 
5 Amazon 6.88% s 7.07% Online CDSloltiNi>lstolt 
6 Alliance Entertainment 5.66% 6 6 .05% One•stop/ln!trnl't rulfilllllffll/ra<ij)tibef 
7 Trans World 3.47% 7 2.92% Musk soe1ia11,fautiatdii 
8 Verizon 1.78% 8 2.21% WlreltsS Cilric1 
9 Rhapsody t.61% 10 1.23% l);git11 """ill"" 
10 Super o 1,57% 9 1.48% OOHtopjlnlemt IUl!IIIIN:nt 

_)J ___ Hastings Entertalnment ___ 1.0S% 13 0 .89_% __ l'h:.limtdia:U«t 
12 Borders 0 .88% 12 1.16% Bd/ffllliwdiaskft 
13 Tho Edge 0.73% t6 0 .78% Ont-llOO 
14 Baker & Taylor 0 .68% 11 1.21% One--stop/lnll'fnd ful!illlltnt 
15 Sprint Nextel 0 .67% t4 0 .86% Wl!~ltssUl!i?I 
16 Hot To~lc 0.57% 20 0.44% !knladtOOalUue 
17 Microsoft (he+Xbol+HSN) 0 .55% 18 0 .55% Dowtload sl«t 
18 T-Mobile 0.53% 15 0 .79% WiieltsS uri:1 
19 ~Music 0.46% no 0.40% ~gl~I lllb!oi;lioo 
20 AT&T 0 .4 2% t9 0.4a% Wl!~ltsSCMl~I 

6 I B ILLBOARO I MAY 14, 2011 

Billlloord 
f tllTORIM. OfftECTOtlt 
BILL WERDE 

I OITORIAL 
E01TOR: OANVl!:L stllTH ('!2,.t93·•363 
8H 160":908'1 EDITOR: hint ASWlld J"O,,t!>l,,,ti67 
QEPUrY tOITOft.: Loul, Kl,11 ~..t1!).;..<t1e,s 
SIIECIAl F£AT..-iES EDtTOR: TIIO"" Ollffv llZ•N.13•.fl1'l 
EXECUTIVE OIRECTOR OF CONTENT ANO 
PIJOOIJAMM!l'IIO FOIJ LA TIM MUS IC ""40 EHTEl°#TAINMEtfT. L11II• Cobo(M~tN) 306-.36!.'il'I!) 
EXECUTIVE OIR£CTOR OF CONt°ENT AND 
PROGRAMMING FOR TOURI~ ,.,,,.0 UVE EN11!A TAIMMl!Nn Rw Wtddiell (rl:i,tw,10!) 6!S- <1 il-044 1 
E'X(CUTIVI: 0 1R£CTOJI OP CONTENT ANO 
PROGRAMMING FOR OIGITA!JM081LE: AlllOIIV ~ (Oll-1) 303·771-U41 
SEN!Oft COflfl:'CSl'ONC(NTS: Id Chrlf'lm&II (PubhlirvJ~11d> 2'12'·4~~<11i"S; 
PIIII GIIIO{F<HlVT',tJ 1'1.l·SlS :ll!ll; 0..- M!lCMII (PA.SJ 31.l·SJS·11S!l 
SENl(lft EOITORl"-L ANALVST: c;l"'11 Pec:iol" 'l:00W?Q'::ai$:tt11t?sz4rs!@'ll 
CORR6$l>OflC>EHT: tlilell .. ,,_IMI 3l3,62"",,2322' 
INTERN .... TIONAL: U r$ e,,,11dle {Auw:i,a). Wott911119 SOfht (e:..rm:i/fY) 
COP'/ ~ 11,Jt; Clwk Woods 
COP'Y EOfTOIJ! Ch,l~I• Tlt111 
ASSOCI ATE EOtTOft ANO LATIN SPECIAL FEATU'IES .)liul110 .4Q11Q l23·525•,'0!II 
EOlfOJIIAL ASSl$TANT: d u,ti.-th Hun.I l/(" .. 1')3,,1181:1 
CONTR18UrORS: Llr,y 6111- nfflld. h tf H.W, J11ll,U\!1 l<ot;a;nu11l9. Mfl-1 M-, o.tM>r;11h EV
P liot. Tom Rol..-d. P1111I S'!XW!'. kn Shdtlle,, "._I Wood 

8".LDOAltlOHIO 
EOITOR: Ihle Nfgy 1!1'-#.13·410 
MUI.TIMIO\A EOIT(m; JIii\ Fe,,'!r 212-'1~4:;t,2 
A$$t$TANr EOITOR: Cewln M~ ('!2-.t')J---'1,3136 

AU I APAftP CQ?! 
EOITQJI; " • T'l'I CC>tllR J12-'l!).;..dl)6 
MAHA.6--.G EDTTOR: J ESSICA 1..ETICEMAKN 712-4!U,4!60 
McWS EOtTOfttlonla ttcrrc-r;a, 212·493-.4'169 
ASSOCIATE EDfTOR:: e:,lkil R-.!,H 212-.. 93•.tlX, 
MUL.TU-IEDtA. COOROtNATOftUU. 8!:11Urt 2!],.t')J.,4T74 
VIDEO EDITORS: Mftt C!l ll'IOOell. H;ain Ofl Rosen tftll 
A,$$1$TANr Vl(>fiO EOtTa.. AIIIX l!ll11tt111M, 9 
EOITOfflAL ASSfSTANTS: JUOII LIQ$h...U 212·493-,4169 .lilllfll t-1-,cs ll1·.t!t3·4VO 

DCSJGN « Plt()T~APIIIV 
CR£ATIV'E OJIJECTOA: AN DRt:W HORTON ('l2-.t9j---'1!&6 
PHOTO EDITOR: Arnell, M;a,lveoson SENIOff OES!GHEJI: G,C'Qt G .. bowv 
Nff O!Rl!CTOR; A";a,d,el Qe-,, 212'·4!>:;,.tl]j 

OfAtlf"S A RHl!AA-CH 
OlRECTOff OF CHARTS:- Sll VIO PIETROLUONGO 
ASSOCIATE DlRl!CTOA Ofl CHAA'f$µ'11!'rAIL; k,~tl C1111lll'l'!d 
ASSOCIATE OIRECTOA Of' CHARTS/RA.Oto: Gwv Truu 
SENIOft CHA.RT MA.NAGER: Wfde JC":S,S~ (13~S. OVISl~n. COlr'llf'J; GoU'lt' rlasl'Ml,t) 
CHAl°#T MAHAOERS: l!loll ..... 11 (Elc«.eOt• rt3•Jw,f"') Kylll OVlll\{$0,C,~I/S(~" '"~ ~~ 
~lt .. d .\ KtftJI C..111floldflt, .. aubOJl"J ;>O(), C.U.1, co~~f;il,('1M, 0.t:,1.)IA lHIIY ... ~,~ ... , 
~W~ l~C~lll 11'11~~1. PooC.,Ca\o!J ~11r,dtr;,,:l,;s;.LA). Go .... MllttW (CQMl~u 
~~/Ek.alOl°oC. J.lU. M""' ,e.g.;., Pn<,ltl~ Sec.ii tliiiCIO<lfl.M \'/olklJ Ibo~ R;ai,nltH L.ll i\ 
Rt,Q/'H,o,!,100. Poe--1~. P11o,rtt,rn,c:.8J~ei. L4.) $IM0Pl'!l!'<Ol110n9o (l~ r,u,i-o:nJ Mrt • l;J,g,1-,1 
~;i:1~~:~~~ tc~~1~n,~,:~~ ~~,Ho..,!~~~~ M.>,,..,1,..~rn loo •O. PO(l,,. 

CM.AIU PROOVCTION t-lANA.Gl!R; "~I C111J10n 
ASSOCIATE OIART PROOUCTION MANAGER: AIOX 'Vltoull , 
81U.80ARO R(SCARCH M.a\NAGE'R:GordOfl Murr;a,v 212-d!>l·40l:; 

_,1JOu S11e:tt 

LISA RYAN HOWARD 

ALWEIITISiHG I; Sl'ONSO.SHI_, 
ASSOCIATE PU8USHE!f_ CONS~ ER: ~ ~trlC'r 2'12-.t!tS•4$ 
C>!IJE"CTOR, flUStNESS OEVEL0"MEHT ~ eAST COA$T s.-.LES.: o ,h tOphff lltobbl..S ll1-'1'~,11)f>1 
EXECUTIVE Oll~CTOR. _,,TEGftATED SALES: Jolwl 8 .... t C0'$0fl 212·A:93·4'95 
(AST COAST SAU$ OlltCTOAS,; Antonio AmlllO ~"'93-4111; $ 1- SOtl:ae lll-d!>:;·4202 
#'ONS~H!P/BUS INESS Otrvl;L,.OPMENT NAN MltEA: C--1• IUN1i..r ('l2•.t93-'11~3 
ACCOUNT MAN.-..GER: ~XMlth K!lrtt 212-493'4184 
C>IIJl!CTOJI, $1>£CIA,L Ft'A~S & WEST COAST SM.Ii$: Aid k-ko 323·52':i·U!Y.~ 
MIDWEST S.t.US OtRECrOR: u ..... W11rrtfl 17l•SU·.3S~ 
NASI-IVILLE: Ltt Anti Pllotoglo 61!,•.376·1'931 (l..'tlll1$) cvn1hl• Ncllow61S-SS1'-026S(l00.Jnn,;i) 
EUROPE:: -NldoNte ll11MiCd01!,,t,t.i'9i3-')hl6i•I 
MAHA.GING O!RECTOR/LATIN: Gtn• Smfdl 1)73.J.44.]SXI 
IJITIN AMl!A:M:A/HIAMI: M11 ~ l11 Oll~I 10S-8$4·lS11i •<II) W...-tt64·~1 
A$!A•P~IIFIC/Al.J$TRAI..IA: U11dlo IUl ld!I 6 12-9.t40•7711. F~,: ~12-(~.t().nee 
CLASSIFIEOS,/PRO SMALL SPACE SALES: ktt S.Crrcttit 217·493·4'!!Y:I 
Jol,PAN: Aki 1(11nel.o .i2i-S2'S·229!) 
MANAGER OF SALES ANALYTICS: Nltl"l\;ai Go!Ml :tl]-4~3•4190 
EXECUTIVE ASSlSTANT/AOVERTlS!NG COORO!~TOR: Pe,er l.odol.:a 2!2•493·-4191 
C>IOITM. SALES AS$0CIAT1;S. e:,lt: s11 ... ,u.1" .Jo,;h J . 0 11- 11 

DIGITAL I; 81Ll..80IJIIO HO 
GENERAL M-'NAGER: GEORGE WHITE 211-4$-A211 
(>JIJECTOR, P ROOIJCT DE'VEL°"MEH~ CMyft Ao,a11 
MANAGER. SOCIAL MARKETING: .lullt 8ooUI 
MANol,GER. Al) OP$: P~I Vlk,t11 
WE8 ANALYTICS K,t,.NMlER: Mlt:hM-I K11IIV 
OlRECTOf:I OF ARTIST ANO CVSTOMER RELATIONS. PRO: Atnfnd.:a lcM11e•Pll!I ll1·.t!t3·4116 
MAAl<.STING O!R[C:lOR. PftO: TOfll J,lon~v ll2-49l-4ii1 

NAAl(E'TINO 
SENIOft MARKETING OIRECTOfl: LILA GEASON 212·493·4043 
$EN!OA" MARl(ETING MANAGER; 1<,rrl ~"'f" 21}•49'.i-4¢.sO 
MAAfCErlNG OES!GH MAN.t.GER: IClll'I Goilsl119 

Cl&CUL..t.1lOH 
Olll'ECTOA, C:IA'OJLATION: Nf tL e:eso,ae:-.RO 
SUBSCRIPTIONS: S00,6S~Hl3?2 (US. Tall""""> !1.t7•5S!l,753l(h1...nlt>(')(\11) Or' -.tb\5<01'--dl<:Ml 

CONFEAUl-CH 
l'l((C\JTIVI: Dt"f:CTOA: NICOL! ,URC!U 
ALN>IENCE MAAKETIMGDIRECTOlt J011nlttt Ml1Clll11$0 

SlNIOft M.AN.AGl!Jt. eot,lll( Rl!HCE M.ARl<ET!NG: Nlool, ~ IIC 712-'1~«)41 
CONFiERENCe MA.flt(l'TINO MANAGE11'St Ot00k• e.,.~ AftdlH Milrtl 11 
EXECUTl\1£ OIRECTOR OF OPER"'-TIONS: Mlehdc Jtuns,elo 
OPE.RATTONS MA.N AGER$; LIN OIA,r,wnk,, Co11tt11ey Merl<s 
OJRECTOR OF CONTENf: MlehHI IMY• • 

UCENSIN-6 
Viel P RE$t0f:NT, flUStNl!SS 0Ev8.0PMEHT a t.lCENllHCk ol,NOR!W MJH 2Q."93•.t m 
OJRECTOR. U CENStNG I; aJSTOM MEOIA: Ol a• Otls.oolt 2l1•4!a,4!!0 
OlRECTOf:I. 8 VSINESS OEVEl.OPMO,T 4 t.!CENSING:- Sll$1111 Pete-rs~ 2!2••:13•41!8 
M""4AGER, IJtiTEIJNATIONAL t.lC:ENS INO & SAL.RS. An9111i- OiU h•IIWI 
MAGAZINE REPRtNf$; Wright'$"~· 67"1-652·525 o• fT(tyte 01bt1me:1, COOi 

~UCTION 
PIJOOUCriOH 01RECTOII: 1fMH!N~ C. S .-.NOERS 
ASSOCI ATE PROOUCTION DIRECTOR:. Anthony T. SttlllllS,$ 
ASSOCIAl£ P ROOUCTION "A.NAGl!R; JI~~ 
GRAPHIC PROOUCTIOH Artl!ST: 0..., \.\'111111 11'11 

OflERATIONS 
Gf'OVP l"INANCIAL 0 1AEC'H)ft· URaAJIA GJIJININwlJI 
PERMISSIONS COOROtNATOR: Ollnll Paua 21]'.4 !l3•.t ll.l 

a:11 .. 1.ao.uio OFf'ICES 
t.OS AHO!'Lei: SOSS \•J,!,ho~ 
~11-~Ltt.m.2~.fl- ~l6 
F;i ... l'3•52!i-23Wi31l?. 
HASkVILU: PO 8a,( 331846 
N~l-' TMP~ 

PROMETHEUS 
g l oba l med i a 

CMtlfP l'll'fCU"UVf O#lctlt 

RICHARD D. BECKMAN 
Ollbi Cl1btc:htlla: CHU flN.ANCIAL OFFICEA/C:Hll!f OPEAATINC) Off!C£1J, HawMd ~bMnc 
PflUIQl!NT. 8U$1NE$S QE.vt!l0Ft11ilff; G.tllttm c;ultar,i; CHIEF ft:~ OFFICl!A: 0.. "111'7r; 
SENlOA VICE PRESIDENT. CREATIVE SERVICES: Josh.It E11gn:,ff: SENIOR \/\CE PRESIOE'NT. o,.;u~ 
0o,JIJ 81cMlt: va PAESIOEHt HARl<ETIHG: IUIClflfM KnilOWlky. VICE MES«NT. CiR0.11.ATIOH: 
~Mil Ml._,~ CORPOAATe PAQOUCTl()H OIAfCTOJI; RltNrdnnc, V!i:£ PRESIOENT.FIN.AHC:£; 
Jody ..... ~ OONTROWR: Jlob k:hooll: 'IQ ~ ESIOOn ; HU~ RCSOVA:CES N'Offf• "'n: VtCC 
Pf!ESIOENT,UCENSHG: EllsAi L~EXECVTIVE 0!1£CTOR COAPOAAT( COfo9tlJNCATIONS 

C::HAtlHU,N 

JAMES A. FINKELSTEIN 
• Mll~d • 1!«1:St:,~ •• .... Jo.In..~ \"te,f>,ltlUn.oil 

• f,l!tfN£;,,;( 



,,.,:l#Si BY PHIL GALLO 

All By Myself 
'Glee' Music Producer Adam Anders Launches His Own Label 

Afterco-produdng more than 100 Billboard Hot 
100 hits for Fox's "'Glee."" the show's e..-<ecutive 
,nusic producer. Adam Anders. is looking to cap
ture some of that lightning in a bonle for record. 
ins artists on his own label. 

Ander::; Music Records' first release. is the seJf. 
titled debut album of singer /dan cer /actor Shane 
Ma rper, who playi:; the retuning charac ter 
Spencer \Vzilsh on the Disney Chzinne1 sitcom 
"Cood luck Charlie.• 

A1so in the works nrc ;ii bums by Mon~nzi n;i
tive Zac Poor and Texas si11ger/song-.v1i ter Ben 
Burgess. Universal Motown v.•ill be the distrib· 
uting label for Pool's album, 

during Ha l'per's current tour with Gl'eyson 
Chance and Cody Simpson. wh.id\ wraps May 18. 

"' I don't be1ieve in puttiog out a s ingle and 
then if it doesn't hH. drop the a1·tist. .. Anders 
says. "\Ve are here to develop art:i!>1$-there is 
no timetable t() getting it riSht." 

In addition to appearina on "Good Luck 
Charlie ," Harper, 18, hai:;: danced in ;. High 
Scho ol Musical 2" :, nd Nickelodeon's 
"O;mce on Sunset." Anders s igned Harper 
to" production deziJ when he was just 15 nnd 
";it 18," the producer says, -he wzis ready to 
make an album." Steppin' out: "Glee" 

executive music producer 
ADA M ANDERS 

············ 

.. When you do a standard disttibution dea), you 
a1·e being boxed in to one S)"Ste.m," Aoders says. 
"' By saying. 'Let'sdoeverything in-house,'wecan 
make the decision as to when we need a major:" 

For Poor, the label's second s igning, Anders 
and his \vife, Nikki, who perfonned together as 
a duo before focusing on production, have de• 
, .. eloped a reality TV show. "The Poor House," 
v.rhich they're shoppiog to networks. The fabel 
has already placed a Poor song with the Face• 
book game Nightclub City. 

"We will mo,•e muchquicker; hefigweditout 
on his own," Anders says of Burgess. who has 
)anded songs on TV and in independent films 
as an unsigned artist. 

ca) 3"" and "'Hannah Montana: The Movie." 

Harper's first s ingle. "One Step doser:" was 
feahut'.'don;.Good LuckCharlie" inApril. Radio 
Dii:mey added the l:i0ng to its playfo;t and Aber
crombie & Fitch's Hollis ter stores used the song 
and Harper's image in promotional activities. 

"One Step Closer" has sold dose to 3,000 dig
i~I t:r;1cks since its ~farch 31 rc1case, while the 
:,]bum hzis sold fcv.·er than 1,000 units since its 
April 12 bow, Jccording to Nic1scn SoundSc~n. 
The sales total for the album, which is available 
as a download at retailers like ITunes and Ama• 
ZOil , doesn't include CD sales at concert ve1nteS 

Anders notes that Poor's de()ut album. which 
he i:;:ays is about half finished, will be re.leased 
"with a mixtape approach to help build buzz" 
before its release. 

--with Sh;me, Disney offers platforms," An• 
ders s.nys. "\Vith Z:,c, we h~ve to create them." 

Anders Music's fo tcst signing is Ben Burgess, 
a singer/songwriter from Dallas who co-wrote 
··chilJin· in the Stmunertime" for the Jonas Broth• 
ers' Disney d lannel show "Jonas LA." 

A native of Stockholm . Ander$ grew up in 
Tampa, Fla .. and moved to Nashville aA:er grad
uating high school. Me was playing bass for 
Chri:;tian artii,1 Steven Curtis Chapman when 
he met his future wife Nikki Hassman, a s inger 
with whom he hzis coll~borated. on writing songs. 
Before joining the creative team of-Glee," An• 
dcrsco--wrote the 8ac.kstrcct Boys' 2000 hit~ More 
Than That" and composed and produced tracks 
for Disney's ··ca.mp Rock." "'High School Musi• 

Anders Music's first three signings range in 
age from 18 to 24. and Harper's "'Coe Step 
doser" fea tures a suony, pop sheen that will be 
familiar to fans of the 128 1 tot 100 hit:; that An• 
der:; has co-produced. nearly all of them with his 
musical parh1er Peer Astrom and "Glee" execu
tive producer Ryan Murphy. 

Still, Anders insists he isn't limiting his ros· 
ter to the young perfonners he h~s been associ• 
~tcd v.ith through his Y..'Ork for Disney zind "Glee." 

"I'm 35 ;1nd I tend to gr"vit.M1.! tow::1rd younger 
artists," be says. "But if the singer is 30 and the 
music's great, I'll consider it," 

Sing Along With Seether 
A Project Born At Music Hack Day Powers Wind-Up Album Promotion 

Even by its crezitor's own account, 
Callaboraoke made an inauspicious 
debut at Febma1y's Music Hack Day in 
New York. 

"'E\•eryone on our team was new to 
Music Hack Day," says M.,rvln LI, one of 
the Web application's co-de\"e1opers. "\Ve 
we.re one of the 6.rst presenters to get up 
at the end of the event. and we weren't 

re;1lly prcJXlred forthetwo-minutepn;s• 
entatiou limit, We wound up not even 
being able to show the entire thing.-" 

As its name suggests, Callaboraoke 
provides au inspired twist on karaoke. 
Mu)tjpJe participants call in and s ing 
pal'ts of a song. then the app strings 
the performances together into a sin • 
gle track and emails the resLdt$ toc\•ery-

:--~;'~ J:8 Li•,: 
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A lt together now: 
Seethe-raoke, a Web app 
that Wind- up Records is 
using to promote a new 
album by Sc-ether. 

one involved. 
Despite the imperfect presentation 

at Music Hack Day, theappsparkedthe 
interest of Wind-up Records VI' of dig· 
ital platforms Ed Klang. 

"'I knew Marvin from when he 
worked at Wind-up," 
Kiang says. "And I loved The 
the idea ofC..lfaboraoke. 
]twas a perfect fit for us 
.and helped us meet 
some of the keygoals: for 
the Seether ~Jbum re• 
lezisc. It v.'111 help build 
awJreness for both the 
Jlbum !"Holding Onto 
Strings Better Lef1 to 
Fray," outMay17)andthesi.ngle l"Qmn· 
aySong." No. 3 thiswttkon Billboard's 
Rock Songs chart) and remind fans of 
the band's history." 

"'Seetheraoke" wil) enable funs to sing 
along "ith m,e of the band's songs: • Fine 
Aaain," '""Broken," "Remed)•," "Fake It" 
and "Country Sons." 

·Tue industry has become so hit
drivcn," KiJng s;,ys. -F;ins just know 

songs a lot of the time, and this iszi ~ t 
way to let them know about who sings 
the song they are hearing on the radio 
and 1oving." 

cauaboraoke "~s originally J)O"~red 
by a number of APls- musiXmatch. 

which pulled lyrics and 
track data and cut up an 
MP3 into pieces: lwilio. 
wh ich called useri;' 
phones to re<:ord their 
portion of the hack and 
upd.ated the lyrics p~ge 
in real time; the Echo 
Nest, which provided 
;:irtist i m~ges; zind 
SoundCloud, which in• 

tegrated the uploads. 
"'We wanted to do a brand-new app 

when we i.nitfa11y anivedat Music Hack 
Day," Li says . .. We had heard about a 
karaoke a pp that some-one had do Ile the 
previous year. and we wanted to build 
sotnetbingsitnilar, and also use as many 
of the cool AP1s a.<; JX)$.<iible." 

Because Seetheraoke is a one-artist 
project, Kiang says \Vind-up made ;a 

numberofback-endchangesto thc~pp, 
such as dropping the use of musi.X• 
match's APL 

Calfaboraoke's development from a 
weekend project to a promotional tool 
fora band that's had two top 10 U.S. al
bums reflects a pl'omising trend: Where 
Ollce hack days were simply for fwl . 
they'1·e now launching real companies 
and services. Pe.rhapS the most fumotll) 
is CroupMe, a mei;:;aging app that was 
in itiall)' l,uilt at the 2010 Te<:hCrunc.h 
Disrupt Hackathon and received $10.6 
million in series B funding in January. 

li, ;:, VP ;it Vevo, says that his p1imnry 
goal at the New York Musk Hzick Oay 
w~s to ha,•e fun; he never thought 
Callaboraoke would go beyond the 
event .Even with the Seether deal and 
the possibility of working with other 
\\'ind-up acts, he says the partnership 
is probab)y a one-off. 

"We spent a Jot of time on it, and it 
would have been a shame for it to just 
fade away," he says . .. But at the same 
time, we all have full-tilne jobs, and 
those keep us pretty busy." 
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Live Those Songs Again 
Kenny Chesney's No Shoes Radio Is A Model Of Monetization And Brand Building 

Kenny Chesney is one of coun
try music's biggest hitmakers. 
He's also one of the top live 
dra"'S of any genre. 

Now the superstar artist can 
add another line to his resume: 
Jn.ternet radio innovator. 

Chesney's2-year-old Ko Shoes 
Radio provides an intriguing c.ase 
~h.tdyof an arfo,1:usinga person• 
ally branded Web radio station to 
reinforce his tiei; with fanl-i and 
generate a new 1-e,,-enue t,1:rc:am. 

The station p rovides a 24--7 
stre.;im of music progr:.unmcd 
to reflect Chcsncy's musical 
t~stes. In addi tion to choice 
Chesney cuts. it plays songs by 
acts ranging from Roger Miller, 
John Anderson and Los Lonely 
Boys to the cars. Sammy Hagar 
and U2. Jt's di,,erseandc.rosses 
genres. but it works. 

"this is not that different than 
a mixtapc back in the day," s ays 
Matt Petty, VP of digital market
ing at Morris Artists Manage
ment, Chcsney's management 
comp,:1ny. ~He c;:in't be on<X>n• 
one with e\•cry• 
one. This is the 
next best thing . ., 

No Shoes Ra• 
dio is hardly the 
only aitist-branded 
Webradiost.ation 
out there. Ill ran• 
uary. Chesney's 
i;tation j oined the 
A.P.E. {Artis~ Per
i;onal Exper ience) Radio net
work. a joint venture between 
Front tine Management ;and 
Oear Channel Radio, which in
c1udes persona1ized Internet 
radio stations for Christina 
Aguilera. Weezer. Linkin Park 
and Sugarland. All A.P.E. sta• 
tions have channels on Clear 
Channel's iheartradio service. 

But No Shoes Radio stands 
apa1·t from its counterparts in 

tha t it's more ;:iggrcssively 
monetitcd and relies on spon• 
sorships. rather than the adver· 
rising spots th;it h;:ive become 
standai-dat other Internet radio 
stations. For instance, longtime 
Chesney tour sponsor Corona 
mns in-stream" Live Mu.sic Mo, 
ment" segments that feature the 
artist pe1forminga song in con
cert. while Hooters i;poni;or.; a 
daily, late--aAernoon "Mooters 
Happy Mom" on the :;ration, in
duding .iudiodips of Hooten; 
girls ;Jround the country saying 
hello and giving: a shout-out to 

No Shoes R;idio. 
On the home page o f No 

ShoesRadio.com, clkkable 
sponsor logos sit on the right 
side of the page, while links to 
news, Chesney's social media 
accounts and a rnercha ndise 
store reside on the tert side. 

No Shoes R,idiohasetnerged 
at .i time when artists .ire in
c:reai;ingl y l everaging their 
celebrity to delve into new busi
ness opportunities, !:,udt ai; Dr. 

Ore's 8e.;its by 
P rc lineof.;iudio 
products .;ind 
J.odyC,g>'s ,ole 
asaeativedirec· 
tor of Polaroid. 

lt's alsoremi• 
niscent of how 
Chesney idol 
fimmy Buffett 
built a commer

cial empire around his brand 
with the Marga1itavi1Je re-stau
r.mtchain and b~ch hotel, Lind 
Shark L1gcr nnd his R3dio ?,.,for• 
g:arit~villest.1tion on Sirius KM. 

No Shoes R~dio orig:in.;illy 
latmched in Jttly 2008 asa three• 
month "pop up" station 011 pre· 
merger XM Satellite Radio. Jon 
Anthony, the XM VI' of country 

THIS YEAR'S MODEL 
Little: more than a small W i -FI· 
connected touch screen with built• 
in speakers, the pudgy desktop 
Chumby has stood out like a sore 
thumb in an age of steek mobile devices. Now it has 
received a makeover, with the newty reteased Chumby8 
featuring a larger S•inch screen and a slimmer profile. 
There are.about 1.SOO free applications that can be used 
on the Chumby8, incrudiog apps to access Internet radio 
stations and streaming music services like Pandora, Nap
stor, SHOUTcast, lhcartradio and influential rtoocommer
cial station KCRW Santa Monica. Callf. Another app, 
chumbiTunes. lets users treat the Chumby8 as a remote 
control for their fTun&S library. 

The Chumby8 1s av~ilob!ti for S200. - GP 
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Beach music: Ke"ny Chesnoy's i Phone 
app featuring No Shoes Radio. 

prog:i'3mming:whodevelopedthe 
station with <..""hesney, sJys :J typ

knl po~upst.ltion required just 
a couple of hours of an artist's 
time to put together an entire 
month of programming. But An• 
thony says Chesney brought 
ideas ofhis OY.'n, like a phone JiJ\e 
for listeners to }eave nlessages. 
a.ddingregularlyupdated fan in
terviews and recorded greetings 
from Chesney him'>Clf. 

While Anth()ny sayi; No 
Shoes Radio w;Js "wildly sue· 
cessful" in tenns of1istener re
sponse ;ind gene rating n ew 
subscriptions, programming ex· 
ecutives at 1\e\\,fy merged Sirius 
XM Radio opted against ma.k• 
ing it a pe1manent channel. 

Stille.ager to revive the st.alioll, 
Chesney convillced Anthony to 
leaveSiriusXM in the summe.r 
of2009 and help him take No 
Shoei; Radio to the Internet. 
"It was an opportw1ity to do 
i;()mething that had not been 
done on thjs scale before." 

SQys Anthony, who is the st;Jtion · s 
m:.maging JXll'tncr/PO. 

Afl:er launching in August 
2009, the next step for the stJ· 
tiou was to move to mobile plat• 
fonns. Nearly a year before No 
Shoes R,idioappeared on iheart• 
radio (which has apps for 
iPhone, Android and Blackllerry 
handsets). Nashville app deveJ. 
oper Aloompa launched a free 
Chesney iPhone app in Febru
ary 2010. The app features No 

Shoes Radio, access to a merch 
store. tour dates ~nd ricketinfor• 
mation, news ~nd Twitter up· 
d:ites. Within J month, Aloomp..1 
says, the app was dowuloaded 
more than 40,000 times. 

In March. nearly 60,000 
unique listeners racked up al• 
most 286,000 total listening 
hours on No Shoes Radio, up 
frorn the same period last year 
when the site had nearly .f3.000 
unique lii;teners whostre.imed 
rnore than 200.000 total listen• 
ing: hours, according to Ando 
Medfo Croup. The figures don't 
inc1ude listenership through 
iheartr.i.dio and largely cover a 
period when Chesney took a 
rare year off from touring. 

Like Buffett'senterprises, No 
Shoes Radio is a smal't e~ten
sion of the laid-back island/ 
beach lifestyle that defines 
Chesney's image. 

Af; Anthony says, .,We felt it 
needed to reAect the tailgate at• 
rnm;pherc that happens before
a Kenny concert." 

KcnnyChesnc:y wiU sit fo ra 
Superstar Q,(A at die: 
Billboard Country Music 
Summit, in assodarion with 
1he Coumry Musk Assn. To 
r«:gi.ster for the summit, set for 
Jrme 6•7 in NiJ.shville,go to 
couniry1111tsicsummii.com. 

.biz 
Fo, 24/? d lglt.,I news 
and aoalysJs.. se. 
b l II board.b iz/d igital. 

1311"S & Bl~IEFS 
ONE-THI RD OF 
YOUTUBE V IDEOS 
ACCOUNT FOR 
NEARLY ALL VIEWS 
Nearly 30% of YouTube's 
videos get 99% of the site's 
views, Google disclosed in a 
blog post. This ratio is impor
tant to Google because it's 
transcoding all YouTube 
videos into the open format 
WebM, which the company 
believes w ill make it easier 
for people to access You
Tube videos from a vatiety 
of Web browsers and de
vices wi thout needing to 

install a plug•i n to watch a 
video. It makes sense to first 
transcode the vi deos that 
recei ve t h e most views 
because YouTube gets the 
equivalent of six years of 
video-more than 525,000 
hours-uploaded daily. 

APPLE I OS RETAINS 
GREATER U.S. REACH 
THAN ANDROID 
Android device sales may be 
apptoachlng those of Apple 

mobile devices, but one re• 
port shows that Apple's iOS 
platform has a big lead. Ac• 
cording to comScore, iOS
the operating system u.sed 

TITLE 
0118\IILJ.'fflil 

by the i Phone, IPod Touch 
and lPad-ls found on 37.9 

mi llion U.S. devices, 59% 
more than the 23.8 mllllon 

for Andro id. That means 
Apple accounts for 16.2 % 

of the total installed base 
of 234 million U.S. Web· 
connected media devices, 
compared w it h 10.2% for 
A ndro id, accord ing to 

comScore. 

NARM'S WILSON TO 
JOIN W I PO TALKS 
FOR MUSIC REGISTRY 
NARM VP of dig Ital strategy 
and business development 
Bill Wilson has been invited 
to represent the organiz.a• 
tion in the World Intellectual 
Property OrganizatJOO'sdis· 
cussions on t he develop
ment of an international 
music registry. Such a reg
ist,y would, for the fr.it time, 
create a comprehensive list 
of rights-holders associated 

wi th recorded works and 
comPoS1tion.s. Many experts 
believe a registry will dta
matlcally improve the proc

ess of l icensi ng music i n 
different territories and fa• 
cilitate timely and accurate 
payments to rights-holders. 
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Still They Ride 
W ith Arnel Pineda At The Mic, Journey Remains 
A Formidable Touring Draw 

Rock'n'rol1 history shows that losing a front• 
man can at minimum disrupt a touring band's 
c.ireer and at worst be a kiss of death. Wheo 
the singer goes, nlore often than not, so does 
the rnajor league touring career. 

Obviously. that hasn't been the case for 
Journey. Although the l>and formed in the 
early ' 70i; a,i; a p roject headed b)' former San• 
tana guitarist Neal Schon, the group achieved 
its biggci:.'tcommertial suCcCJ;S in the late '70$ 
~md '80s with s inger Steve Perry, 

Perry Jeft the b;:ind in the l;:1tc '80s, but Jour• 
ncy has remnined J solid touring net, first with 
Steve Au geri on voca1s and then, briefl y, with 
Jeff Scott Sot o . 

finalist for top package at the Billboard Tour
ing Awards. 

"The idea is to look at your audience and 
figure out who else they'd like to see;" Ba ruck 
says. "\Ve continued on with what we thought 
wou)d be great bands to ha.,;•e on the shows 
with us.'" 

That included Heart and Cheap Tr ick in 
major North American markets in 2008 and 
Night Ranger in sccondJry mJrke ts in 2009. 
Journey took off from touring in 20t0, but 
is hitting it h:trd ;ig;iin this year with th e 
same str;1tegy. 

The band will play !OJ shows in 201 I. begin
ning with a tom of South America and then do 

60 dates in North America v.'Ith But the band shifted into a 
higher gear in late 2007 when 
fiHpino sin.ge1· Arne ! Pine da, 
famously discovered by Schon 
on YouTube. took the mic. 
Pineda's story and vocal chops, 
along with mal;l;ive exposure of 
the band's i;ongs on TV shows 
ranging fr()m ''The Sopranos" to 
MCiee," have provided new juice. 

OnThe 
Road 

Live Nation, mostly at amphithe• 
aters beginning in mid-July. Jollr• 
ney is hitting the road with 
Foreigner and Night Ranger. and 

Ba.ruck expects a sold-out tour. 

A1ong the way, Pined;i hJs be· 
come ;a nationJI hero in the Philippines ;md 
Journey hJs widened its internJtion;il footprint, 

Since Pined;1 begJn touring with Journey, 
manager John Ba ruc k estimates the baud 
has played more than l00showsand grossed 
close to SSO milHon. He says it was a "huge 
challenge from the very beginning to be able 
to continue with 
Journey without 
Steve Perry," 1.>Ltt 

notes there dearly 
wai:; demand t(> 

he:)r the b;1nd live. 
In the history o f 
Journey, P ineda 
was a godsend. 

"' It took a month 
to get Amel visa pa• 
pers to come over 
and try out for the 
band:" Baruck says. 
"Obviously. he nail
ed it the very firs t 
t ime we saw him . 
an d we were com • 
pletdy con fident at 
that point that he 
was the guy. We knew we h;id whJtwe needed 
fo r our touring, but it was the s tory thJt went 
;iJong with it th~t helped sell tickets. We 
needed someone different Jnd j(')incd;1J was 
just beyond all of our expectations in terms 
of talent, and it came with an unbelievable 
story. It was oneofthosethingsthatwedidn't 
know what we had until we got into it." 

For the past 12years.since Bamckhasman• 
aged the band. the strategy has been value 
pricing and packaging. so the foundation was 
in place for contempora1yaudiences. Jn 2006, 

Journey teamed with Def Le ppard for the 
1 Sth -highest•grossing tour in the world that 
year, ;iccording to Bil1board Boxscore, ~nd a 

Rick Frank s , pres ident of 
North Central concerti; fo r Live 
Nation, says the tour il; headed 
that W3)'· "We're going to be at 
c;ipadty ;1cross the bo;ird, fu11 

houses evcryv.·hcre," Franks says. -This is a 
major tour for us this summer.'" 

The b;1nd his been holding the line on ticket 
prices, with lawn seats going for as )ow as $15. 

"\Ve like to make money as ff1uch as the 
next guy. but we really don't believe in raping 
the public and making tickets out of reach;" 

Baruck says. " I'd 
rather sell real:ion• 
al>ly priced tickets 
and do 18,000 seats 
than have a l>unch 
ofhigh-prked tk k
cts ;1nd sell 12,000 
scats." 

T,cket sales aren't 
the only recen t 
measure of success 
for Journey. In De,. 
cember 2009 when 
the Billboard 200 
shifted from being 
a ranking or the 
top-selling current 
albums in the 
United States to an 
aH-indui;ivc list of 

the top-se-lling albums in the country. th~ 
b;md's 8 Creatcst Hits"' h;is been a steady fix• 
turc on the chart. 

Fr;m ks has seen ;i lot of bands come ind 
go, and he has an idea of why Journey remains 
such a consistent draw. 

"They have become ubiquitous to every au• 
dience in North America," he says. "There is 
no radio format that doesn't ernbrace Jour• 
ney. Crorn AC to hard rock and everything in 
between. You can sense when it is someone's 
time. and it is their time." 

.biz 
For 24/ 7 t auring news 
and .wt.11lysis, see 
b i llbo.ard.bi:r/ta-urlnq. 
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CLOUD COMPUTING HAS SLOWLY CREPT FROM 
BACK ROOM AND BLOG DISCUSSION TO THE FOREFRONT 
OF EVERY MEDIA EXECUTIVE'S MIND. IS YOUR BUSINESS 
READY FOR THE WINDS OF CHANGE? BY GLENN PEOPLES 

n the morning of April 21. the 
doud broke. 

The cloud broke because regard
less of its lofty name, t he cloud 
isn't magic. 

A m~non Web Services experi
enced J major outage ,t its Northern Virgini~ facility. 
The company's EC2 customerssuflCrcd from;:, cJscJdc 
of nctv.•ork ;md storage problems. In the end, 0.07% of 
those customers' data was. according to the company. 
"'not fully recoverable."' 

Dozens of companies were either s)owe,d or rem• 
porarilycrippled by the outage. including hot location• 
based social net\lo•ork Foursquare and buzzy onJine 
question-and-answer site Quora. Cloud outages of a 
few hours- 01· even days-are a regu1ar occurrence. 
lwitter's 200 million users are used to service hiccups. 
Netfli>! has had a number of major interruptions , in
cluding one in M;:irch th;:it fasted four hours. Tumblr 
was down for most of Dec. 6 Jnd 7, 2010. Even Face· 

ILLUSTRATIONS BY MATT BANDSUCH 

book, which pl'ides itself on its uptime. was down for 
two-and•a-halfhoun. o ne day last September. 

But another pro blem would make the cloud seem 
frailer than ever.A nighte.arlier, Sony'::, PlayStation and 
Qriocity netv.'Orb,on which its videogame and music/ 
video services operate, were inc;:ipacit.lted (and would 
remain so for more thnn ra·o wed:s) by Jn unknown 
h;:ic.kcr. As dJys passed, the news got worse. fi rst, Sony 
customers lea med of the likelycauseof the ou~ge, then 
told that their personal infonnation-iucluding credit 
card numbers and email addresses-had been compro• 
mised. Nearly r,,'Oweeks after the attack, Sony revealed 
the extent of the possible theft: the personal data of nearly 
25 million customers. the credit card information of 
12.700 and the dire<t debit iilfo of another 10,700. 

The cloud isn't magic. It's not perfect. But it has trans
formed the way Amel'icans Y.'Ork. It's transfol'med how 
theycommunicare and play. From email to file storage to 
o n-dernand video, digital files 1'tored in Ltn$ee-ndata cen
ters has become JS nonnal as mct~l filingaibincts. And 
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the cloud is fa r from new. Companiei; like Carbonite, ''Music 
r,.,f O'L)' and Semantic have been backing up file::; and pho

tographs toa faraway server s i.ocethe mid-'90s. And Yahoo 
M;iil Jnd Hotm;Ji1 arc, for the most p;:irt, in the cloud. 

isn't 
worth $10 
a month 
to most 
s:,eople" 

So wh;:it does "'in the cloud" mean ? ft means that the 
61e or application li\les on a setver and is accessed by a 
device, like a laptop or mobile phone, v.rith an Internet or 
mobile network connection. To power cloud computing 
services, companies operate data storage centers aroi.md 
the wotld. Amazon Web Services has facilities in Virginia, 
Northern califom.ia, Jreland, SingaporeandTol1•0. Coogle 
has four data centers in the United States and one in Eu• 
rope. and will ha,•e at least one on ea, h,ontinent in 2011. 

Jn April alone three tele<oms made deals to boo!>1 the.ir 
cloudcapabiJitie:-:;: Verizon completed it$ pwdtaseolTer-

-MICHAEL 
ROBERTSON, 

MP3TUNES 
... 

remark for $1.4 billion, Time Warner Cable annotmced 
plans to buy NaviSite for $230 million, and Cen tury l ink 
agreed to purchase S;wvis for S2.S billion. 

Perhaps noth ingsignifies the cloud 's move into the 
m;1instream like the approval o f Apple CEO Steve Jobs. 
Various rcpo1ts s;ay thJt Apple will soon faunch ;a new 

service called iCloud that \viii allow for online a"ess 
to photos, videos. musk and other files. n 1ecompany's 
soon·to·be· Jaunched data storage facility in North Car• 
olina is thought to be its backbone. 

The cloud is big business. UBS Investment Research 
aoa)ysts estimated in August 2010 that Web sewices 
like Amazon will be a Si5 billion-520 billion global 
business in 2014, up from an estimated SS billion-$6 
billion in 2010. 

Thee.loud has changed how entertainment p roduct.$ 
are stored and de live.red. Con:;umen; can stream video 
o r music without ncedingtostore the files on the h,n d 
d rive o f their PC or mobile device. The d oud creates 
inst.;mtaneous on-demand Jccess ,,...,ith little o r no need 
to wait for entire fi les to download. It allows incredi
ble amounts of user-generated content to be uploaded 
at sites like You Tube. 

YouTube aUows video files to be a"essed remotely 
through a Web browser or mobile app. TI1e file isn't 
downloaded to the user's hard drive. Instead, it's tem• 
porarily ca,hed in the computer's memory- at) ethe
real copy as oppo$ed to a hard «>py. Google s t! )'$ that 
ncarly:;ix yean{ worth o f video is uploaded to YouTul.,e 
daily. That's ro ughly 52,500 hour:; o f family videos, 

;(. 

webcJm recordings, music dips ;:ind other foo t.age 
given to Google to care fo r and m;inJge each d;:iy. 

"People thought it was dangerous," MP JTunes 
founder ttichael Robertson says of when he launched 
musk storage service Oboe in August 2006. "I'd re
mind people they keep their money in banks.·· 

"People don't e\len realize how much stuff they 
have o il the cloud," says entrepl'ellellr Caterina Fake, 
co-founder ofFlickr. "They're u pload ing massive 
photo a lbums to Face book and they don't realize 
that's cloud computing." 

I 

I I 

As d igit:)] pho tography went m:)instre.am, startups 
emerged with doud-b.1seds0Ju tio ns that ;Jllowcd stor• 

age and sharing. Launched in 2004 and acquired by 
Yahoo in 2005, f-1ickr was an early example of a doud 
service that ,hanged how people store and share per
sonal items. It offers limited free storage and sells extra 
storage and features to heavy users (a business model 
adopted by cloud-based, musiciao-ol'iented coll'1panies 
like SoundCloud and lndaba Mu!:iic). But in itiaUypeo
ple were a h it hei;itant. 

"There's a lot o f apprehension;" Fake sayi:,;, "about 

Heads In The Cloud 
INDUSTRY TRAILBLAZERS WHO ARE TAKING MUSIC TO A HIGHER PLANE BY ANTONY BRUNO 

JEFFBEZOS 
FOUNDER/ CEO, AMAZON 

A mazon lit a fire 
under the cloud 

muslcmovement 
when it launched 
C loud Dr ive- a 
virtual music lock· 
er that lets users 
store and stream 

music to multip le deviCei-beating 
both Apple and Google to the punch. 
Not seekilg IH::enses angered the la
bels, but it clovated the cloud conver
sation to the mainstream. What's 
more, Amazon's Elastic Cloud Com
puter Web services d ivision powers 
various other cloud musk services, 
such as lndaba Music Md SOnicbkls. 
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DANIEL EK 
FOUNDER/CEO, SPOTIFY 
@ olds)al 

- l 

Foran ~emand 

musk streaming 
se<Vice that 's not 
even liv e in the 
Unit ed St ates, 
Spotify gets a lo t 
of attention. Per-
haps because it 

now claims 1 milr100l)aywlgs~s 
and 9 mill'ion free users in seven mar• 
kets, The " freemium' ' model it cham
pions gets a bum rap from the labels. 
but serial entrepreneur Ek has so far 
refused to bad< down from his belief 
that a monthly limit of ftee usage is 
critical to user adoption. 

OAVIOHVMAN 
FOUNDER/ CEO, MOG 
@dhyman 

For the cloud to 

become a main• 
stream music for• 
mat, i t must be 
ubiquitous. Few 
areas aggressive 
as Hyman at ex
tending thecloud 

into new markets.. MOG wa$ the first 
on-demand streaming service t o be 
integrated into t he automobile 
(BMW's Mini line), where he says 80% 
of music listening is done today, He's 
also targeted TV sets, integrating 
MOG Into In ternet-connected sets 
from LG, samsung and Vlz lo. And 

he's Just getting started. 

JON IRWIN 
PRESIDENT, RHAPSODY 

@Jonl 99 

Spot1fy may be 

t he d ar ling of 
Europe, but state
side Rhapsody is 
the leading on• 
demand stream• 
ing musicservJCe. 
Irwin has led the 

company since its spinoff rrom Real• 
Networt<sandove,wena 15% increase 
in net subsaibers, which at last count 
was 750,000.He hopes to hit 1milllon 
bysoon introduCS'lgasc.an-and-match 
music Jod<er (which lets users stream 
a common track from a communtil 
server rather \Mn store individual files), 
as well as Wl'lproved radM) features. 

STEVE JOBS 
CO-FOUNDER/CEO, APPLE 

App le d oesn' t 
officially have a 
doud musk serv

ice-yet. But it w ill 

It recently pur• 
chased t he do• 

maW'I name iCloud 
.&QfD...which is ru

moredtoreplace its MobileMe brand. 
And by all indications it'll be a fee
basedscan·ancknatch service. That:'$ 
significantly different from Amazon's 
store-your-own approach, and in
votvcs license payments to the music 
M u.stry,(Rumorha.sitWamerMusic 
Group signed on late last month.) 

• 



Points Of Entry 
putting things on the cloud, because [people sayJ. 
'Where is it? t can't see it. I can't touch it.' ,. 

But by 2005 many new mobile phones had digital 
czimeras, and more than half of U.S. households h3d 
broadb;:md Internet access. This confluence offoc
tors increased the adoption of 1--lickr and he]ped peo~ 
pie recognize the cloud's benefits. They no longer had 
to worry about the physical location of a particu1ar 
photo be-cause it was online. 

CLOUD SERVICES ARE NOW ACCESSIBLE THROUGH MULTIPLE PLATFORMS 
BY ANTONY BRUNO 

The key selling point o f cloud•based music services is that they allow consumers to access the same library of songs on multip le 
devices. No more synching files bet ween devices. No more worrying about compatib le formats. Just fire up an lnternet·connected 
device w ith speakers or headphones, and the music flows. Here are key p latforms to consider when mulling the cloud music future. 

KEY DEVICES USAGE EXAMPLES PENETRATION 
"'You realize the incredlble ability you have to make 

prints, to rn.ake baclups. photo books. weddinga]bums,"" 
Fake says. "'You rea1ize it's become indispensable." 

SMARTPHONES iPhone, Android and 
BlackBet'ry hand~ts 

Every cloud mu.sic servke, including lockers 
(Amaz:on, mspot), subscription services 
(Rhapsody, Napster, Rdlo, MOG) and lnteo\et 
rtadio stations (Ptandora, Sltacke(}. 

Every cloud music serv ice says 
smartphone access Is its 
primary growth drlvet. 
Rhapsody says its mobll~ app 
generates more than 25'¼ of 
Its total streamln9 traffic. A CCESS OVER OWNERSHIP 

The cloud has ushered in a new way to make money 
from entert.aimnent. Money has nonnally been spent 
on discrete transactions-$1 for a song download or 
$20 for a (>VO-and changes hZ1nds between buyer 
.'Ind seller each time a product is purchased. 

D 
TABLETS 

D 
iPad, Motorola Xoom, 
Samsung Galaxy 

A,pps for Internet radio, Jockers and 
subscrip tion services are available. Al so 
burgeoning interest in tablets tis a source of 
Interactive content when used in conjunction 
with a home entertainment system and a 
media bridge llke Apple's AlrPlay. 

Low, but with great potential. 
~ tablet market ls in Its 
Infancy, but couk:I become the 
top format fot interactiv& 
albums. 8ut the cloud has chJnged that refationship. Now 

consumers can pay to merely access music and video. 
On+d.emand video allows consumers to pay for a stream 
of a movie or TV show. Video and music subscription 
services a1Jow unlimited streaming for a fee. Unlike 
sales from pucchases. subscription fees a1·e predictable 
and recurring. Purchasers oJ\ly pay for what they buy, 
and weeks or months can pass bet\\•een pU1'chases. 
Subscribers pay a foced am.ount every month whether 
or not they actually use the i;ervice that month. 

LAPTOPS/DESKTOPS Home computers remain a central hub in 
cloud music. Many cloud services start as 
Web apps before thoir mobile strategy is 
defined. 

Cloud access on computers Is 
tied to broadband usage, 
which reached 81.7 million 
connections in the United 
States in June 2010, up from 
78.3 million a year earlier, 
according to the FCC. 

TVs Netflix isoneex.ampleofthi sc.hange. In December, 
it t>ecame the 19th-largest Online video de~tination in 
the United States with 127 million videos streamed 
that month. As of Mnrch )I , it h~d 23.6 million sub
scr ibers, up from 14 m illion ~nd I 0.3 million nt the 
same tim e in 2010~nd 2()()1'J, respectively, ;1ccording to 
Netnix's l;1test earnings release. 

CJ 
Sony Bravia, Vizio, 
Panasonic 

Pandora, Lastfm, Slacker and others are 
embedded in several TVapp platforms. But 
providers usually hand~pick which services to 
work with, rather than opening up TVs more 
broadly a la mobile app stores. 

AboutS.2 million connected TVs 
will be sold iltheUnited States; 
in 2011, up from 3.2million last 
year, according to Consumer 
Electronics As.so.estimates. 

The Los Gatos, Calif.•based company launched in 
1998 as an online DVD ren.talservice. Jn January 2007 
the company introduced limited online streaming and 
by January 2008 it allowed unlimited access to its on• 
demand catalog. In November 2010. KetOi--< introduced 
a $7.99 streami1l.g~only tier. 

HOME 
ENTERTAINMENT 

SYSTEMS 

Sonos, Xbox 360, Sony 
PlayStation, Roku 

The Xbox provides access to Zune and 
Last.fin. PlayStation has Sony's Qriocity 
Music Unlimited service. Sonos features 
access to 1eading Internet radio and 
subscription services. 

Game console:s like Xbox and 
PlayStation 3 have sold in the 
millioni, while Sonos is still a 
niche product. 

AUTOMOBILES 

Netflix's !:,'l.tccess has forced cable provide~ to offer 
their own cloud•hascd alternatives. Time Warner's 
HBOhas launchedan continued on » p14 

ROB LEWIS 
EXECUTIVE CHAIRMAN, 
OMNI FONE 

Omnifonc oper
ates as a "white 
label' ' provider of 
cloud musk serv
ices to othercom
p;.anles that want 

to offer streaming 
music but don't 

want to build it themselves. Clients 
include Sony's Qriocrt:y Music Un• 
limited, Vodafoneandothers,mostly 
European. But the company is ex· 
panding into the United States; this 
year and has an ongoing technol· 
ogy partnership with Sony's Gra• 
cenotedivision. 

ALEXANDER LJUNG 
CO-FOUNDER/ CEO, 
SOUNDCLOUD 
@alcxandcrljung 

Setting out to 
cre-atea YouTube 
specifically for 

m usk audi o Is 
ambi tious. But 
the 29-year -old 

co-founder of 
SoundCloud has 

demonstrated remarkable abilities. 
SoundCloud lets users post and 
share mus.ic files online. Registered 
users include Snoop Oogg, Oead
mauS and Kytie Minogue. L.jung's at 
the leadiog edge of showing how the 
cloud can benefit artists, not just fans 
(see interview.~. 

Ford Sync, BMW Mini, 
Pioneer 

Pandora boasts about two dozen integrations 
Into either factory--installed car audio systems 
or aftermarket units. MOG has p;.artnered with 
BMW to develop a streaming music app for 
use in its Mini llne. 

Ford, General Motors, Toyota, 
MercedM-~nz: and BMW tall 
have factory-in.stalled Internet 
radio options. Aftermarket 
options from car stereo 
makers like A lpine and Pioneer 
are expanding as welt. 

MICHAEL ROBERTSON 
FOUNDER/CEO, MP3TUNES 
@mp3michael 

Perhaps the b ig
ge st d eve l op
ment in the evo
lution of the cloud 
music Sf)ace Is the 
forthcoming res

o lution of EMl's 
l awsui t against 

Robertson's MP3Tunes. The suit isn't 
aimed so much at the locker service, 
but rather the "sideload" feature that 
allows userstosave streaming songs. 
The case is considered a bellwether 
of the many legal questions sur• 
rounding the licensing responsibil
ity of doud music providers. Robert
son isn't one to back away from a 
music industry f ight, so there' ll be 
no out-of-court settlement here. 

ANDY RUBIN 
SENIOR VP OF ENGINEERING, 
GOOGLE 
@Arubin 

Google's entire 
business mod el 
is based on the 

cloud. Gmall , 
Goog l e Docs, 
Google Maps

they're all cloud • 
based ser vices 

that will soon be jo ined by Google 
Music, a pt'oject Rubin is spearhead• 
ing. The licensing process fOf'what's 
a$.Sumed to be a scan-and-match 
service has hit some roadblocks, 
and Google may be considering 
adding a subscr iption t ier to the 
package. W hatever the company 
l#'IVeils, tt. will stand the bost chance 
of competing with Apple. 

TIM WESTERGREN 
FOUNDER/CHIEF STRATEGY 
O FFICER, PANDORA 
@tlmwestcrgrcn 

No stream i ng 
music service is 
more ubiQuitous 

tha n Pandora . 
westergremlong
struggling brain
child Is redefining 

the concept o f ra• 
dio. Having first made its mark on com

puters and mobilephones,Pandora is 
now aggressively entering the auto
molM~by integrating into dash
board units from Ford. Pioneer, Atpine 

and other$; the living room, through 
both stereo receivers and Internet
connected TV sets; and even the 
k itchen, t h rough an Internet

connected "smart" refrigerator from 
samsung. All this Is happening with 

Westergren acting as ck>ud music's 
chief evangelist along thewwy. 
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from >>pl3 

online service called HBO GO. Conu:ast'i; Xfinity o f. 
fcrs online, on-demand s treaming oflV i:;hows and 
premium channel movies. Dish Network's T V Every
where Jllows subscribers to wJtch JII its cl1Jnncls
and 3nything recorded to their OVR.-from computers 

and mobile devices. 
While Netflix soars. music subscription services like 

Rhapsody, Napster. MOG and Rdio remain on)y a niche 
pan of music business revenue after nearly a decade 
of trying to break into the mainstrea1n. According to 
the RIAA, these and otherdoud music services totaled 
just 1.5 inil1ion U.S. subscribers at the end of 2010. 

Unlimited PC and 1nobileaccess for a music serv, 
ice costs $10 per 1n onth while PC-only costs $S per 
month. Thesepiice point.$ haven't rei;onated with main• 
i:;h·eam con~umeri;. " Mu::;ic isn't worth $10 a month to 

mo1>t people, .. MP3Tunei,' Robcrt1>on l:l<l~. 

Only free musk cloud services h"ve broken into the 
m3instream. l.ed. by YouTube. Coogle sites attr;.lctcd 
14).1 million unique U.S. viewers in March. "ccord• 
ing to com Score. Internet r;1dioservice P;:mdora, which 

pulls a personalized stream of music from the cloud. 
has more than 80 million users. So: wm consumers 
acmally pay for music in the cloud? 

A business model that's gaining momentum is the 
storage locker. In March. Amazon Jaw\ched Cloud 
Drive. an online storage service fo1· music, video, pho• 
tos and other documents. Users can access their music 
files through the C loud Player, a mus ic player fo r 
Cloud Drive that works in any \Veb browser. The first 
S GB of storage is free. Additional i;torageco~ts e:xh·a, 
although Amazon downloads don't count t()war<l a 
user's stor"gc limits ;md the purchase of an MP3 
album gets 20 GB of free storage fo r 3 ye3r. Google 
and Apple 3re reported ly working on simila r cloud 
stor;;igc services. 

Amazon director of music Craig Pape says the aim 
of doud Drive is to increase impulse digital music pur• 
chases. Amazon disco,~ered that users of its Kind)e 
ebook reader buy more when storage isn't an issue. 
The Kindle can access a purchased ebook from a cloud, 
based bookshelf as weU as store it on the device. 

"When you distill it down and re1nove the fric• 
tion o f where you buy and where s tuff is getting 
delivered to o r fu lfilled to," Pape says. "it creates a 

Cloud 
Shapes 

seamless usage experience." 
Cloud Drive lacks a few of the bells and whistle:; o f 

some cloud mLL<iiC sen•icc:; bec.:ause Am.a:mn d idn't ac

quire licenses from right.:; holders. For example, each 
file must be uplo.;1ded sep"r"tely whe:re;1s J licensed 
se1vke would 3utom3tkallysynch J user's person3I li
brary with a cloud-based colJection. And C)oud Drive 
will only play wh;;it the user h3s uplo3ded. 

Other business models require consumers to choose 
access over ov.•uership. Rdio COO Qi.ner Adamson be· 
lie,•es that <loud storage services are "a good fi rst step 
in getting mainstreainconswners moved up to an all
you-can-eat access model.'" Unlike Cloud Drive. Rdio 
offers unJimited access to mol'e than 8 million songs. 
synchs a user's mus ic collec.1-ion to an cmline Rdio ac
count and has a radio function for a lean-back listen
ing experience. l t1> social functions allow people to 
follow what their Rdio fr iendi; ar t: li~tening to and add 
those selections to their collections. 

I 1westor Alex Zubilfo gzi believes consumers will c,;•cn· 
tu:,lly wann to the idc;;i of }Xlying to access r;;ithcr th.(ln 
own music. A fo1mer digital strategy and business de• 
ve]opment executi\i'e for Warner Music Group, Zubil• 
laga is a shareholder in European company Spotify,one 
of the bright spots in dond music. Available in seven 
Western European markets, Spotify has l mil1ion sub
scribers and 9 miUion users of its free. ad-supported 
music service. Its "freemitun._. model has attl'actedcrit
icism from rights holders who want more paid sub, 
soibers, and in April the company trimmed the number 
of hours a free ui;er can lis ten. 

While C(mtrover1>ial, Spotify is part ()fa new gen

e ration of com panies that aim to change how peo
ple in te ract with music. Zubillaga is encour"gcd by 
their products' const.(lnt evolution and improvem ents 
a nd is excited about what they'll become in the fu. 
turc. " I th ink the re's ;t s hot .(I t really going m ;iin• 
stream," be says. 

How the cloud shapes music gets to the very essence 
of tomorrow's music business. Americans are conunu• 
nicating, viewing and watching from the cloud. [\fore 
powerful wireless technologies will mean being con
nected anywhere, an}itime. Business mode-Js wi]) foUow. 
The occai;ional service outage will not deter either con
sumers o r busines~es. The cloud is here t() st.ay. 

FOR FANS 

fhe cloud 
IS big 
business. 
UBS 
Investment 
Research 
analysts 
expect 
Web 
services 
like 
Amazon 
obea 

.$15 billion 
$20 billion 
global 
business 
,n 2014. 

Sky's 
The Limit 
WILL THE CLOUD HELP GROW 
THE NICHE AUDIOPHILE 
MARKET INTO A MASS ONE? 
BY ANTONY BRUNO 

The cassette tape killed the 8·track. 
The CD killed the cassette. 
And d lgltaf formats are doing a pretty good num• 

ber on the CD. 
Only vinyl has withstood the test of time,a lthough 

as more of a niche item than as a mainstream product. 
But this transition- d ig ital music on local devices 

now moving to the cloud-is expected to have the op• 
posite effect. It should create a larger playing g round 
where both existing and futLre dt9ial formats can thrive. 

The beauty of the cloud is that musK: can be stored 
in one place and accessed by multiple devices relying 
on different types of networks. Thedoud is not a on~ 
file· fits·allworld, and that heralds an explosion of music 
formats. "Locker services are going to kill the notion of 
what a 'tile' me;ins,"' former Warner Music Group sen• 
lor VP of emerging technology Ethan Kaplan says. 
" Peopie are going to stop caring about files and me 
formats . .. with the assumption that the hlgheM ~ual• 

ity possible is going to come out the other end." 
Because that ' 'other end" takes on ma ny different 

forms- mobile phone s, home computers, surround 
sound speakers, soon even car s tereos- cloud music 
providers need many d ifferen t formats to ensure the 
listeners' experience is the best it can be on each. Forex
ampte: For just about evef)f song available on Rhap
sody, there are up to a dozen different formats- from 64 
kbps MP3 mes to 192 kbpsAAC files- stored for d iffer· 
ont use cases like st,-eamng toa mobile phono or down· 
loading a tethered stream to a home PC. The ubiqui· 
tous MP3 format eme(ged in the late '90s as a highly 
compressed file good tor letting users cram thousands 

amazon cl6ud'arive PANDOR.K 
ARTISTS AND FANS SEE D IFFERENT 
THINGS IN CLOUD SERVICES -
BY ANTONY BRUNO 
In today's cloud- we're in the ea rly stages-there are services designed 
primarily to provide music fans a ccess to music on any device a nd on any 
network. There are more than a dozen cloud-based services actively 
serving the needs of fans: on-demand streaming, Internet radio, rec• 
ommendation and d iscovery engines or basic locker services. 

There are fewer c loud services b uilt fo r art ists' needs. Most a re vari• 
ous flavors of on line music studio and collaboration tools. But there are 
niche services like tour booking and music sharing that herald a likely 
g rowth area for the cloud's futu re . 
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RHAPSODY 
@rhapsody 

BEST FOR Strea ming on dema nd 
PROS Longe st-operating subsaip• 
tion music service in t he United 
States w ith more than 750,000 
subscribers. Partly owned by MTV. 
Integrated into many devices and 
websites alike. 
CONS Doesn't have the social fea· 
tu res of Rdio or the Internet radio 
savvy of MOG. But since its spin· 

AMAZON CLOUD DRIVE 
@a mazonmp3 

BEST FOR Storing new and exist• 
ing tracks for a nywhere a ccess 
PROS Simple procedure to link na• 
tive music files to the cloud server. 
Integration w ith Amazon's MP3 
store means free storage for any 
newly p urchased files. 
CONS Manually uploading a large 
lib rary is a pain and can be expen· 
sive. Scan· and·match services 

off from RealNetworksa year ago, from future competitors may make 
many changes are under way. it obsolete. 

PANDORA 
@pandora_ radlo 

BEST FOR Internet radio 
PROS Pandora's Music Genome• 
powered service lets users crea te 
customized radio stations based 
on a seed song o r artist. Users can 
indicate which songs are more ap
propriate and ban others, and can 
al.so skip songs they don't like. Ag
gressive partnerships have placed 
the service in autos and the liv ing 
room a nd on mobile devices. 
CONS Sometimes makes confus· 
Ing song recommendations. Not 
available internationally due to Ii· 
censing Issues. 
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of songs onto a portab le device. A 64 kbps MP3 file av• 
erages around 2 MB per file. On the other end of the 
spectrum are better•sourlding lossiess files like FLAC 
( free loss fess audio codec) or Apple Lossless, which on 
average are 16·bit. 44 kHz fi les. Considered "CO qual
ity;• 0<COQ, they average about 32 MB each. 

A c loucH>ased service could &asitystore these higher
quafity files for its users, but certainty cou ldn't stream 
them to fYV<!.t'Y device. PuttSlg aside the fact that stream
ing a 32 MB musk file in re.al t ime to a mobile phone i$ 

pretty much lmpouib le, the com ot doing $0WOUld be 
astronomic-al to both the servlc-e provider and the user. 

' 

"High-quality streaming requires a lot more bandwidth," 
Rhapsody chief product officer Brendan Benzing says. 
"There'll be l'imitations around the streamilg of a k>ss-· 
lessfilecompared towhatmostcompaniesarestream· 
ing. For the mOit part. it would be prohibitive today." 

That's because, today, both wireless and landline 
networt< providers are charging for the amount of data 
transmitted. Those costs will decrease as networ1< ca
pacity and bandwidth continue to itcrease. But even 
if it were technically and economicaltyJX)s.sib le to stream 

an uncompressed lossless tUe to the mobile phone, why 
bother? According (anecdotalty) to varlousaudlo"taste 

tests"anduser feedbackinaudiophileforums,theav- ''The home 
etage 11.stener can't tell the difference between a loss

less file and a 256 kbps file when played on a portable 

device thrO<Jgh st;Jncla<d he.>dphooes. SO why PfYi men 
to $l:re-am a hlgher-qw,llt'y me to the same device? 

But it certainty is possib le to stream lossless files 
from the cloud to a home computer or Internet• 
conn ected entertainment syst em.And land line band· 

w idth caps are far greater than those of wireless net· 
wOf'ks. But doing so would still carry a cost to the cloud 

provider, and today at least thef'e aren't enough peo
ple streaming music into their liv ing rooms-let alone 
those who would be interested in streaming higher
Quality files-to justify those costs. 

"Consumer demand can't be there yc-t because of 
the infrastructure cons-tralnts," a major-label digital 
execu tive says. "The retaile<s won' t all chase lt untll 
there's a real market opportunity." 

As cloud services grow in popularity, that market op• 

portunity will emerge. Currentty, se<vices like HDtracks 
(@hdtracks) sell "high•resolution audiophile music 
downloads," asdo sites like Ariama (@Ariama), Naxos 
(@naxosrecords) and Beatport {@beatport)-that tar· 
g et audk>phi'e-friendty genres like c!Ms-ical, jazz and 
electronica. It's not hard to imagine that others equalty 
as Slterested in servicing the audiophile n iche will o ffer 
high-quality streaming eXPeriences as well. 

After all, it COY Id equal new revenyo s-tre.ams. Once 
there are enough potential subscriber s to make it 
worthwhilo, cloud sorv ico providers will start offer
Ing audlophiie service tiers that charge more for bet· 
tet~uallty streaming files better-suited to their high
end systems. The higher price would cover both the 
Increased cost of streaming the larger file and the 

higher lkensing fees that labels are almost certain to 
demand- current licenses only account for cer tain 
quality specificaUons, according to label sources. 

"The home business for us ls still relatively small," 
Ben:z:ing says. "But that's where we see the opportu
n ity to leverage the bandwidth that does come into 
that home without the same constraints we have in 
mobile. That's where peopfe tend to spend a lot o f 
money on an audio experience. It's small today, but 
it cook:I be mass market in the future as more devices 
and services get connected in the home.'' 

s where 
we can 
leverage 
andwidth 

without 
the same 
constraints 
1s mobile, 
dnd where 
people 
spend a lot 
of money 
on an audio 
exp.;irieno.. " 

-BRENDAN 
BENZING, 

RHAPSODY 

FOR ARTISTS 

GROOVESHARK 
@g rooveshark 

BEST FOR Music search and p laytist 
sharing 
PROS Easy to search fo, and stream 
songs on d emand, build and share 
p laylists and find other users with 
similar tastes. Recommendation 
engine finds similar songs to those 
included in users' playlists. 

C[oNo3)" 
SONOS 
@sonos 
BEST FOR Streami ng most con• 
sumer-oriented c loud music serv• 
ices into the home, w irelessly 
PROS Allows users to easily con• 
nect d irectly to most cloud•based 
on-demand or Internet radio music 
services and stream music to re· 
ceiver s in mult ipl e rooms, con· 
tro lled through the iPhone and An· 
droid and iPad apps. 

1ttlll~~li 
SOUNDCLOUD 

SOUNOCLOUD 
@SoundCloud 

BEST FOR Shari ng and solicit i ng 
feedback of music 
PROS High storage capacity for up-, 
loaded music. Embedded p layer. 
Comments function lets- other users 
g ive feedback on specific portions 
o f a song. Open APls mean more 
t han 100 mobile apps integrate 
SoundCloud's features. 
CONS Upload speeds can be slow. 

CONS Only has licensing deals w ith 
EMI and is being sued by Univer 
sal Music Group. Limited to music 

uploaded by users. Digital MIiien• 

CONS Far mor e expensive than Simple, unexciting design. 
other Internet- enabled home ster-

nium Copyr ight Act rules mean It eo systems, particularly if access in 
takes down any song disputed by only one room Is desired. 

r igh ts holders. 

INDABA MUSIC 
@:lndabaMuslc 

BEST FOR Collaborative music 
creation 
PROS Uplo ad and share music files 
with other artists, either publidy or 
privately; collaborate on f in ished 
works t hrough on line studio tools. 
Sell final songs either d irectly from 
the site or t hrough iTunes. 
CONS Collaboration tools can be 
confusing to new users. 

SONICBIDS 
@Sonlcb lds 

BEST FOR Hooking up art ists with 
promoters looking for talent 
PROS Bands can upload their 
m usic, b iography, press kit and 
other information to the database, 
where promoters can find t hem. 
A lso assists artists in promoting 
gigs on social networking sites. 
CONS Asking bands to pay for sub
m i tting their music i s somewhat 
controversial. 
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Where 
The Files Are 
SOUNDCLOUD CO-FOUNDER ON SHARING, COLLABORATING, 
SO CENT, IMOGEN HEAP AND WHY-AS FAR AS THE CLOUD 
GOES-THERE'S NO TURNING BACK BY GLENN PEOPLES 

,._. oundC}oud, the Berlin.based cloud platform that allows.audio creators to share and collaborate, is an 
increasingly popular audio p1.atfoml for both users and a pp developers. Use1·s can store and sh.are un• 
compressed audio files, faciUtating transfers among artists. producers and music executives. There's 
no longer any reason to send audio files that crash email client$ o r exceed file si2e limits. The ser

vice's implication!) are s ignificant. 
The comp.m y has been enjoying surging growth, having r~ently passed 4 million registered usen;, accord

ing to co-founder/CEO Alexander Ljung (@alexanderljung). up from l million in ~fay2010. The company, now 
at 45 employees and grov.i ng, ::,dded::, $10 million in\'estm cnt from Union Squ.1re Ventures and Index Ven• 
tu res in J:)nu.;iry on top of $3.3 m illion rniscd in 2009 ;1nd e;irlier seed funding. 

In ::tddition,dcvelopcrs have created 1 S0apps that use the SoundOoud pfotfonn to do everything from stream 
songs to browse electronic producers bydty ;ind genre. A former sound designer working in 1V and fi lm, the 
self•described "tech geek .. realized at a certain point that there was n't a .. Flickr for music:" But. as Ljung explains 
by phone from London, there's much more to it than that. 

Who Is on SoundCloud? 
In some 9\'a)'S it's very narrow- it's creators of sound
but it'$ also really broad because it's really every type 
of creator. \Ve ha,;,e everything from 50 Cent to the 
Be-a:;tie Boys to Madonna all the way to bedroom pro
ducer::; who are just coming up with new ide.asat home. 
down to what we think of as c.nsu~l cre.;itors, people 
who bought the i pp on their iPad and ~re just mess· 
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ing around for fun. 
And now we see it's growing really fast outside of 

music as well \Ve have people using it to send audio 
tweets to the world. people tllat record bird sow1.ds or 
t'dlk radio, comedy. Sow,dCloud makei; it a lot eai;ier 
for pe()ple building stuff. 

Then you h;1ve ;1 s ingle piece of sound- no m;itter 
if it's ;1n artis t's iPhoneJppor an artist's Facebook app 

r Since 
~e're so 

focused 
on 
building 
stuff for 
creators, 
we make 
sure our 
interests 
are 
aligned 
with 
.. heirs." 

or eve n just your fr iend giving you focdbick on the 
trac.k- they'11 a11 be using the same tr;1cl.::. So all the 
comments they put in. all the statistics around it. get 
s tored in a s ingle place, 

How does the company generate revenue? 
It's a really simple "freeinium'· model \Ve have freeac. 
cowl.ts and paid accounts. Tite people who get reaUy 
engaged and use the product a lot upgrade to the pre• 
mium accoum. where they get additional features like 
s tatistici::. more widget format$, a bit morecontroJ over 
how they present thtmsdvei; in the community. lt'i:: 
~imilar to how Flickr works. They have the free accounts 
and if you want extra features, you upgrade to a pre• 
mium ;1ccounl Thnt's the only thing we h;1ve. There 
are no apps, no affilfatc schemes. It's re;Jlly s imple. If 
you like the product ;1nd use it a lot, then you p.:1y for it. 

Have you tried selling downloads? 
No, we haven't, We looked at it several times but we're 
not going to do that. We have some apps on the APJ 

that are built on top of the SoundCloud platfol'm that 
allow people to do that and allow people to distribute 
those tracks into iTunes. You can send a buy link in 
the SoundCloud widget, but we won't deal with the 
actual tr-an:;action. 

Have any legal Issues emerged tor your model? 
We started off working on really specific tools fo r pro 
nnd semi•pro musiccre;itors. So we've always been re• 
J11y close to the crea tors and rights•holder side of 
things. Since we're so foc-used on building stuff for 
the creators, we make sure our interests are aligned 
with theirs, In contrast to companies out there that 
are more embattled with conte.ntowne1·s. we work to• 
gether with all of the major content owners- we're 
building tool sets for them. 

How exactly are you workfng with content owners? 

The product is being used in a lot of different areas of 
record labels. for ins tance-they ui;e the drop box fea
tures fo r A&R'ing or incoming tracks. They u:;e it for 
in tcm~l communications within the fabel, for prerc• 
lease promotion when sending music out to joum~l
ists, and also for online marketing. 

50 Cent did this thing where he recorded a trJck 
where he's rapping but there's no background track to 
it. Al the beginning, he's encouraging his fans and pro• 
ducers to take the track and produce it for him. it's 
amazing. You get a vocal thing from 50 Cent and you 
get to pt'oduce your ow1.1. track al'ound it. 

Imogen Heap did a thing 1·ecentlywheresheasked 
her fans to record different sounds that inspire them 
and th.at could inspire her to make a song. They had 
a couple hours to send them in. She got over 800 dif
fe rent sounds, everything from ice cubes to some
body dropping a gla ss on the floor. She took a bunch 
of thes e sounds and put them into wh;:,t become the 
song, which she then put on the Web and hiid Jinks 
to every person that hJd contributed ~nd to c"·erysin
glc sound they"d contributed. 

How worrisome ere the recent service outages at 
Amazon Web Services or Sony's PlayStation and 
Qrlo city networks? Could thoy affect how peo
ple view the cloud? 

lt'o definitely something people should be concerned 
about But there's so much benefit from the cloud 
model. t don't think people w<>uld prefer the non•d <>ud 
model There would be so much more friction in their 
Jives. You hJve risks and security risl.::s v.'lth almost any 
system. I don't think there's any turning b;ick 
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W 
hen guitar hero Derek Trucks an.d 
blues helter Susan Tedeschi. who mar
ried in 2001, decided to turn their per• 
sonal parhiership into a professional 
one, the)' had to get over a lot of hur• 
dies . But the Tedeschi Trucks Band'i:. 

debut album, "Rcvelator" {out June 7 on Son)' 
Mastcrv.•orks}, is the re:.tliz.ltion of J longtime 
dream for both the ;:irtists Jnd their label 

Trucks and Tedeschi have been busy making 
their separate names as rootsy road warriors since 
the '90s, he as the boy genius ax-slinger v.iith the 
A1lman Brothers Band and leader of the Derek 
Tmcks Band, and she as a solo artist blending 
blues with sou1, rock and folk flavors like a next 
genNation Bonnie Rain. "We met on the road the 
first year I was in the AU man Brothers. which was 
1999," Trucks recalls . 

Since then, they've built their careen; sepa
rately-Trucks on Sony Legacy and Tedeochi on 
Verve, garnering multiple Grammy Award nom• 
inations behveen them . (One czin only wonder 
wh;it the ride home from the 201 O CrJmmys wJs 
like Jfter TnicL::s be~t out his wife fo r best con• 
tempor;iry blues ~lbum.) 

It took more than a decade for the couple to 
take the next musical step together. -we'd been 
thinking about a band together for a long time,' 
Tmcks says, "But she had her career in full swing 
and I was so busy berweeo my solo group aod the 
A11mans . . . it never seemed like the right time." 

They firs t tested the waters a couple of ye.i:rs 
ago, performing together with an informal aggre
gat ion called Soul Stew Revival, which Trucks 
characterize~ al) the couple's "summer vacation 
hand." But Tedeschi says there were business 
complications in the wJy of a full-time project JS 
we11: -·we were both sign ed on different major l~
beJs. and thJt whole dyn~mic is difficult. Even 
though we're m;irried and could have kids to• 
gether, we couldn't make records together,'' 

Fortunately, the couple's cause had a passion• 
ate champion in Sony Masterworks seniol' VP A1e."< 
Miller . .. This project, I have to say unabashedly, is 
the fulfillment of a personal dream (of] seeing the 
two of them work togethel'," he says. 

Given the chance to bring hi.s dream to life. 
Miller wal;ited little time. "The Derek Truck.<\ Band 
started their career with Columbia Legacy," he 
says, "\Vhen it came tirne to renew his contract 
with [Sony}, I s igned him to M;:isterworks. Sus;in's 
deJl h;id expired Jt Univers .;11. l was :1ble to work 
with them in putting this new record together 
;:ind creJting J new b;md." 

A shift in management completed the perfect• 
storm scenario for the project. Blake Budney of 
Milestone Music Management, who started out 
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as Tmcks' tour manager in 1996 and has been 
overseeing his ca reel' since 1998. says. "'1 n the 
past I wo1·ked in conjunction with [Tedeschi's) 
management company, which at the time was 
Macldam Feldman Management. She parted ways 
with them las t year, so 1 took 0\'er. Now [ manage 
them both individually, and 1 also manage this 
project. It make$ things easier." 

Tedeschi adds that the couple'schildren-Ch;,:ir
lie, 9, ~nd Sophfo, 6-figured heavily into the lo
gistics. "'We've been so busy raising kids. and now 
th;:it they're 9 ~nd Jhnos t 7, this is ;:i bette r oppor• 
tunity to go out Ion tourl together, whereas we 
used to have to take turns ... And when the kids 
aren't in school. their parents bring them along 
on the road. with Trucks' 

mirer-he has stats to back up his belief in the 
band's potential to reach bigger audiences. One 
anecdote in pal'ticular speaks volumes. 

· we cre.i:ted .i: new website on Ma rch 17," he 
recaHs. "To spul' more fan activity, we offel'ed a 
free download as a sneak peek to the album: 
·Bound forClory.' " On March 20, MiJler received 
a phone call that radio :;tations, largely in the 
triple A format, had s igned up to the website to 
get the download and we re beginning to broad
c;,:ist the MP3. "Herc wJs an indicator th;it part 
of th e Susan and Derek fo n base arc folks in 
medfo," he says. "\Vithout mnl;ng a s ingle phone 
call or having any radio promoters encouraging 
the airplay of' Bound for Glory,' the following 

two weeks it became one 
mother helping out.i:s back
stage nanny. 

After giving their respec
tive road bands the news 
that t hey we re d osing up 
i:; hop to i:;tart someth in g 
new, Tedeschi a nd Trucks 
begzm care folly crafting~ 
fresh Jpproach. 8ut t hey 
s ti11 e nlisted J few old 
friends when assembling 
their new ensemble, indud• 
ing keyboardist Kofi Bur• 
bridge and vocalist Mike 
Mattison, both from the 
Derek Trucks Band; Allman 
Brothers Band bassist Oteil 
Burl>ridge {Koffs brother): 
and Tedesch i'$ drummer 
Tyler Greenwe ll. With a 
lineup that includes three 
horn plJyers, t wo drum• 

Tedeschi Trucks Band 
of the top~added songs at 
triple A 1·adio." 

The audiences that 
Tedeschi and Trucks have 
each built on their own make 
a powerful foundation fc>r 
the kind of expansion both 
Miller 3 11d the b.1nd h;ive in 
mind. "Derek's been out on 
the ro.1d for the fast 16 yeJrs." 
MiUer ~ys,andTedeschi has 
a simiJar history. "When you 
put their fan bases together 
, . • it's not a snrprise thatthe 
lind of venues they'll be 
playing move from 700- to 
1,000.seatersto 2 ,000. and l 
think the biggest shOVI corn
ing up is somewhe1·e n.eara 
7,000-seater." 
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mers ~nd tv.'o bJckground singers, the Tedeschi 
Trucks Band ultim;itely turned into ;in 11-piece 
outfit, freely mixing rock, funk, blues, world 
music and more. 

In addition to its eclectic musical color scheme. 
"Revefator" boasrsa greater focus on concise.song· 
based tracks. Plenty of spuks still fly from Tmcks' 
guitar, but this is a fo r cry from the freewheeling. 
gu.itar•centl'ic outings of his old band. Miller re
ctH!:> this development a:; an organic process. 

''Tile cha11enge was 'What is the Tedeschi Trucks 
Band? Is it a jam-l;IUC8 hand?' We pushed (the band] 
a little bit, they pushed us a little bit," he S'.a)':;. "What 
1 did not expectw~s to hear demos th~t. when my 
wifew3lkcdintomyhomesixmonths ago, I turned 
;iround and I wascrying(while listening}. Shes.aid, 
·\Vhat's wrong?' I s;iid, ·tt doesn't happen often 
that one's dreams are realized.' .. 

Miller's not merely speaking as a hopeful ad• 

couple'i:; st ory i:;n' t I0l:it 
on those ent rusted with spreJding the gospel of 
the Tedeschi Trucks Band. "l think there's some 
human interest: ~farried couple on the roJd with 
kids, juggling their own c;i reers. deciding to com • 
bine together. - manager Budney says. And it's a 
story he fully intends to push to the forefront. "Out• 
lets like ·ces Sunday Morning' that lean human 
interest when they're doing a music story, J think 
(Tedesch i aod Tnicks] fit that profile," he sa)'"S. 

"' ltcuts both w.i:ys," Truckssaysofthecouple's 
m.usical/persona) dynamic. "l think the musical 
relationship e1lhances our perso1lal relationship 
too. Once we had kids. there's just a completely 
different level of the connec.'t:ion )'Ou have, and 
it's kind of th~t WJ}' with a band. I think it. brings 
you even closer." 

Miller .idds, "TrJvcling out on the roJd, ;ind try• 
ing to keep family and 1ife together-this merge 
is the greatest Jove story in rock'n'roll." 

PHOTOGRAPH BY JAMES MINCHIN Ill 





BILLBOARD LATIN MUSIC CONFERENCE 

• 

or1zons 
AS SALES FALL, BRANDING PARTNERSHIPS 
LOOM LARGER AT BILLBOARD LATIN 
MUSIC CONFERENCE BY JUSTINO AGUILA 

The ~tin music business is ought up in a per• 
i1ous period of transition. as it tries to make up 
for the continued plunge in recorded-music 
sales by delving deeper into licensing, touring 
and branding parh\erships. 

As was evident throughout the 22nd annual 
BUlboard Latin Music C.Ooference. presented 
by State farrn in association with AT&T • .artists. 
labd executive:$, tour promoter:; and other in
dustry pb )'Cr$ arc responc:ling to these challenge:; 
with initiative:; to maximize new opportunities. 

Held April 26-27 at the Eden Roe Renais
s;mcc in Mfomi Be.tch, the conference fe.tturcd 
ix1nel discussions on label chZ11lenges, the tour• 
ing business,ch;mges Jt L,tin rJdioJnd other 
hot-button issues, nswell .ts cngJging onstJge 
Q&As with Mana, Gloria Trevi and camila. The 
conference was followed April 28 by the Bill· 
board Latin Music AY.<ards. where Enrique Jgle· 
sias was the top v.tinner with nine awards, 
indudinganistof the year (see mili). 

la tin a)bum sales in the United States plum
meted 25% in 2010, outpacing a 12.8% drop in 
overa11 U.S. album sales. while year to date. Latin 
albwn :;ales arc down 3.8% from the $ame pe· 
riod last year, compared with 1.8% in the broader 
m;irL:-et, ;)Ccording to Nidsen SoundScnn. 
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The troubling sales picture was one of the 
topics addressed during an onstage Q&A with 
Je,,·us Lopez. d1airman/CEOof Uni,,ersal Music 
Lat in America/ Ibe rian Peninsula and Afo 
Verde. president of Sony Music Latin Region. 

"\Vhatwearetryingtodo is survive," Lopez 
said. "'Each artist has a different set of needs, 
and we take different approaches when work
ing with artists:" (See opposite page for more 
from the Lopez/Verde Q&A.) 

The 6.mkJytitle<l .. \\iltat Happened to the: U.S. 
Latin Mu:;ic lndu.'i'try?'" panel alsoatldresi;edthe 
ailing re<;0rded-mu:;ic market. Jorge Mejia,::;en
ior VP oflatin Americ3 ;ind U.S. Ultin ;;i t Sony/ 
ATV Music Publishing, s::iid thnt stricter copy· 
•ightlows should be p;rt ofeffons to bottle piracy. 

"Sales are fulling, but to find one reason is im· 
possib]e ... Mejia said." lnunigration?lbeecon• 
omy? I think it's more important that we look at 
what we can do in the future and what kind of 
action we can take to have stronger legislation." 

In recognition of the g1·owing impo1·tanceof 
branding deals and corporate sponsorships. 
the Latin Music Conference held its inaugural 
Latin l\fosic l\'farketing Awards, honoring the 
best online/social. print, tour and lV campaign~ 
of the past year (see ~for winners). The 

Pleased to meet you: Rock kings Mana ran into rcggact6n king 
DADDY YANKEE in the, green room at the Billboard Latin Music 
Conference, which turned out to be a veritable who's who o f 
the top Latin acts on today's charts. Mana, whieh was this 
year's Superstar Q&A an d the centerpiece of th) conference, 
spoke with Yankee, spokesman for W~tem Union 's "Love in 
Any Language" campaign. From left:}1ana bassist JUAN 
CALLEROS and guitarist SERGIO VAi;:LIN; Yankee; Mana singer 
FHER OLVERA and drummer ALEX <$,ONZALEZ. 

conference also featured a b)ock of program• 
ming dubbed "The Marketing Exchange." 
hosted byTelem,uidoandmun2. which focused 
exdusive)y on branding. advertising, sponsor· 
ship and digital mal'keting topics. 

Reggaet6n star Don Omar participated in 
the Marketing Exchange's panel on social 
media :;trategiex, discussing his suc:<;e.s:; in 
growing his fan base through Facebook, Twit• 
ter and other online :;ocial platform::;. 

" I like 1..--nov.'lng wh;tt my fons hnve in their 
hearts, what they like.and what they;,re expect• 
ing," Om;;ir told a packed conference h;,11. "It 
brings me face to face with a bunch of people. 
Artists can do good work. but if they don't have 
contact with their fan base, they may not know 
what their fans want" 

The growing impo1tance of toming as a rev• 
enue generator in and ofitse.lf- rather than as 
a means to promote musk sales- was discussed 
during the "Touring: Brave New Routes" pat)el. 

"Touring today does not drive record sales," 
said Gerri Leonard, president of Leonard Busi
ness Management. "Today, touring is how 
everyone is paying the l>ilJs." 

While many L3tin American recording 
artists nre doing well in their respective coun• 
tries, they h3vc to hit the ro;:id in order to pen• 
etr;ite the U.S. m;irkct. she said. 

-1fyouwa.nt tocrossoverandbein the U.S .. 
you've got to tour;"' Leonard said. "You've got 
to tour on buses and go to 50 cities. You can't 
break here with five cities. It's hard, because 
the mo1ley is very tight." 

Kathryn Garcia, director of programming at 
Miami's Adrienne Arsht Center for the Per
forming Arts, reminded the audience of the 
imvortance for artii;ts to hit conference:; a~ 
well. "There are conferencei; for performing 

;,rtists," C::ircia s::iid, "'but I don't see reprcsen• 
tation from Latin American presenters." 

Pau1 Josephsen, senior director of tour mar• 
keting at Eventfu1.com, urged artists to stay 
aware of their fan base. being mindful of \vho 
wants to see them perfo11u. and whel'e. 

"There is a risk for the artist and there is a 
rii;k for the prom()ter;" JoScphi;en :;aid. ,;Arti.sti; 

of all genres need to have a better uoderstaod
ing of who want:; t() see them live." 

During J discussion on the imp.1ctof Arbi
tron's Porr.ible People Meter on radio ;)Udiencc 
measurement, p::inelists agreed tltJt the Pf>M's 
;)bility to mcJsurc listener tune-ins ;)nd tune• 
outs increases pressure on radio prog:ranuners 
to keep listeners hooked. 

for many stations, panelists admitted, this 
means playing n1ore of the familiar. New songs, 
even by big stars, can cause listeners to tune 
out and PPM ratings to drop. 

"We can tell exactly what drove you away. if 
it was a song. a conunercia] or even a DJ talk
ing;" said Bobby Ramo~. VP of programming 
at Ri..,iera BroadGl!:>1 Group. "Everyi;cmg counts." 

Th.it poses a prol;lem for all genres of Latin 
music. During a panel on the challenges fuc. 
ing regionJI Mexic::m :artists, Viv::t Entert.tin
ment president Jv;m Fcm;indei lamented thzit 
some st;itions Jrc pbying songs recorded 1 0· 
20 )'C;) l'S ~go. \Vhile hesZ1id that he underst,mds 
the pressures facing radio programmers, he 
noted that more airplay for new artists will be 
vital if the genre is to survive. 

"We need more support from radio.·" 
Fernandez said. 

Additi<>,u,J repor1ing by Arid/, Co.sti!lo and Elaine 
de Vallt. F-0rrom11kte&01,·e.rageof1he Billboard 
Latin Mmic Conform.a:. go to BilJ@ard.bi:z. 
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View From The Top 
THE HEADS OF THE TWO LARGEST 
U.S. LATIN LABELS SOUND OFF ON 
ARTIST DEALS, ANTI-PIRACY EFFORTS 
Jesus l.opc7,,ch.aimlan/CEO of Universal Music 
Latin Amerka/lberian Peninsula. and Afo 
Verde. president for Sony Music's Latin region, 
participated in a candid onstage Q&A moder• 
ated by Leila C.Obo, Billboard executive director 
of content and programming for Latin music 
and enre:rta.irunent. Some excerpts: 

EVOLVING ARTIST DEALS 
Verde: The in<lrn; try is in a different place 
from 15 years ago and pretending to do the 
i;am e things we used to do would l>e a 1ni1,1.ike. 
That model of sign ing artioto-where a man
ager cJme zind offered an act to us-was very 
particular .;ind doesn't exist .;inymore. l.;lbds 
s igned artists only fo r their recordings, which 
is akin to onJy marrying on Tuesdays, But be• 

c;1usc Tuesdays also h;ive problems, marriage 
began to change. 

QUALITY, NOT QUANTITY 
Lopez: J'm not concerned about how many 

.:tcts I s ign:. but I'd like to s ign wonderful .:tcts. 
Jfl sign one act a yearandhe'ssuccessful. that's 
fa r better than signing 20 lousy acts that sell 
1.000 copies each and fil1 the radio v.'lth trash 
.. . In the end, if there are no new artists. there 
are no new s howi; and the production chain 
break!,; down. The mui;ic business was always 
about betting on new aeb,;. After all, how many 
times are you v.'l11ing tojX1y to seethe siJme ~ct? 

ANTI-PIRACY LEGISLATION 
Lopez: Music is culture and it's an asset gov• 

~ .. ..; 1 
JESUS LOPEZ, chairman/CEO of Universal Mu.sic Latin America/Iberian Peninsula, and AFO 
VERDE, president of Sony Music's Latin region, sat for an unprecedented mane a mane with 
LEILA COBO, Billboard executive d irector of content and programming for Latin music and 
entertainment, to discuss the state of the industry. Here, at the speakers' green room at the 
Eden Roe Renaissance, Verde. Cobo and Lopez (from left) shared lighter thoughts. 

ernmenti; i;hou.Jd p rotect 100% ... All the is
!:,'l.teS v,e ha\·ew()uld be ani;wered iflegislativdy 

we were conscious of music's economic and c.i.tl
tun-il v{llue. It's notonlyourproblem. The prob· 
1cm is in Zt consumer who tc11s us he c~n 
consume everything we invest in for free. 
Verde: Jfa robber steals a woman's purse while 

s he'i; walking down the !i-"treet, whose fault is 
it? The guy who makes the pursei;? Does h t 
have to o rganize: a te.im of people that puri;uei; 
purse sn{ltchers? Thzit' s' what rhe industry did. 
Or should we r;aisc our h;tnds ;and sziy. ~ccn• 
tlemen, we need tocre~tc bws to protect this"? 
That's our duty. 

Striking A Common Chord 
INAUGURAL MARKETING EXCHANGE PANELS GATHERED EXECUTIVES FROM THE 

MUSIC BIZ AND TOP BRANDS LIKE AT&T, GOOGLE AND COKE TO TALK SHOP 

lt'snot about sponsorships anymore but about generating partnerships betwC'en artists 
and brands and understanding the needs of the consumc-r. That was the thrust of the 
·•Effectiveness of Local Brandin g" panel. From lc,ft arc, speakc,rs CARLOS BOUGHTON, 
brand director for Tccate and Tecate Light at Heineken USA; LUIS MIGUEL MESSIANU. 
Alma president/chief creative officer; CARLA DODOS, Walmart senior director of 
mutticulturnl m;irketing; BILL WERDE, Billbonrd editori;il d irector ;ind panel moderntor; 
and STEVEN WOLFE PEREIRA, MediaVest Mutticultur;if senior VP/m;inaging director. 

AT&T and Coc.:i-Col.:i, two of the most ;ictive b rands in Latin music, were p resent at the 
"'Sponsor Me I'll Pl;iy for You" p;iner, modernted by Hisp;iiiic M;lrket Weekly editor 
CYNTHIA CORZO. AT&T executive director for Hisp;mic m;irketing ROBERTO GARCI A 
discussed a series of successful campaigns includ ing those with Juanes, Luis Fonsi and 
Chino y Nacho, developed with Universal Music Latino/Machete GM LUIS ESTRADA, who 
a lso spoke. Coca-Cola North America assistant VP tor Hispanic marketing REI NALDO J. 
PADUA talked about Coke's World Cup campaign w ith Un iversal Music artist David Bisbal. 
From left: Padua. Corzo, Estrada and Garcia. 

Music placcmC'nt on TV, in film and vidcogames, and elSC\vhcrewas discussed during •·The Art of 
Synching and Lic('nsing." From left: Creatiw Liccnseprc,sident/CEO KEVIN MCKIERNAN, who 
moderr1ted; Audio Network United Str1tes & Cr1nadil senior VP JASON LANGLEY; Univers;il Music 
Publishing Group d irector of r1dministratioii ;ind marketKlg OLGA CARDONA; Music Oer1lers 
senior cre.:itive d irector TIM LINCOLN; .:ind N-'KioMI Records prestdent TOMAS COOKMAN. 

How do you develop .:ind monetize ;i strong social following? It would be h;ird to come up 
with a better panel of experts, as moderated by BORJA PEREZ (far left). Telemundo 
Communications Group VP of integrated solutions and digital media. From left: Facebook 
VP tor Latin Amer ica ALEXANDRE HOHAGEN, artist DON OMAR, Un iversal Music Latin 
Entertainment director of product development HORACIO RODRIGU EZ and Google Latin 
America head of business development RODRIGO PARANHOS VELLOSO. 
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Where's your next 

BIG IDEA 
coming from? 

As an entertainment professional, you need to see the big 
picture. You need to see how the worlds of marketing, 
broadcasting, technology, entertainment, and social 

media collide. You need to receive timely and insightful 
information you can act on - fast. In short, you need to 

read and discover the all-new Adweek. 

Re-designed and reinvented - the new Adweek features 
news and information that you simply won't find anywhere 

else ... designed solely to help you lead and succeed in 
this ever-changing entertainment and media world. 

Subscribe today and see for yourself. 

Subscribe and save 
big off the regular price. 

Order online and get 4 EXTRA ISSUES FREE: 
www_ .adweek.com/13BH. 

Or, order by phone by calling: 
1-800-684-1873 

The Voice of Media 

LATIN MUSIC CONFERENCE __ 

Best In Show 
A LOOK AT THE WINNING ENTRIES IN THE 
BILLBOARD LATIN MUSIC CONFERENCE'S 
INAUGURAL MUSIC MARKETING AWARDS 

Alma president/chief creative officer LUIS 
MIGUEL MESSIANU ( lef t) with h is st.1ff: 
senior brand executive KAREN UOLER. 
senior copywriter NOUR DaS/LVA and 
sen ior bran d supervisor STEPHANE 
CANTAREL 

WINNER: Alma for Hou.so Party featuring 
Bomba Stereo, System.a Solar and El Tambor 

de la Trlbu 
McDonald'i:; ran TV spots with music by emerg
ing Latin acts to promote a sweepstakes for a 
<:hancc to attend the Latin Crarnmy Awards :;how 
in l as Vegas. The ftil,"t (o()d chain posted infor
mJ tion about the fe;itured b;inds at its MeEn• 
c..antJ website. 

"The Jds put the music fron t ~nd center while 
showcasing the Mc0on.!1d's br.md..and products 
in a manner that wasn't in your face for con• 
sumers," says judge Cynthia Corzo. editor of 
Hispanic Market \VeekJy. 

Universal Mu sic Central America Ulhno I.abet 
m;mager OSCAR JIMENEZ, Almacenes 
Simt\n region.:il mrirketing d_,-ector CAROLA 
CARDONA, Y&R's ZONIA DE VIOLANTE and 
Un iversrtl Mu sic VP o f L;ttin artist~ m;irketing 
ANGEL KAMINSKY (from left). 

W INNER: Universal Music Latin America for 

Para Ellas featuring David Blsbal 
Central American department store Almacenes 
Siman fearured Spanish singer David Bisbal in 
a series of print ads pa)ing tribute to women in 
different stages oflife-from birth to death and 
e\•erything in between. 

"By fea turing David Bisl>aJ prominently, the 
print executions were certainly eye.catching .. . 
Women's various life stages w<!re creatively 
repre~ nted, •· Corzo 2>ays. 
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Universal Mu sic Latin Entertainment's 
label manager MIGUEL LUA. d irector 
of product development HORACIO 
RODRIGUEZ ilnd VP of digital SKANOER 
GOUCHA (from left). 

ONLINE/SOCIAL 
WINNER: Universal Music Latin Entertainment 
for Don Omar: King of tho Internet 
Audio and video teasers. invitations to fans to 
unlock Facebook applications and content o n 
V3rious wel)l);tes were ul)ed to promote Omar'l) 

:;ing le " Danza Kuduro." The campaign hdped 
make Omar one of the m ost visible arti2>ts in s:o
cfol medfo of the past yc;ir. 

.. The !Universal! c~mpaign is a prime exam• 
p1e of how esr.iblishinga sod"I bond with your 
.iudiencc is J key component of a successful 
campaign," says judge Borja Perez, VP of in• 
tegrated solutions an.d digital media at Tele. 
mun.do Croup. 

Carden,:is M;1rketing Network nation.:il 
p roject m.:in.:tger FEDERICO COGO; Wrigley 
sen ior m.:irketing m;1n~g er BERNARDO 
MEZA; CMN nation.:il account director ERIK 
BANKSTON ;md senio r account m;mager 
ANDREA BOTERO; .:ind W r igley !>enior 
d irector J UAN CARLOS DAVILA (from left). 

TOURING 
WINNER: Cardenas Marketing Network for 
VIVe TU Muslca wtt:h S featuring Daddy Yankee 
&Reik 
The finale of Wrigley's online taJent search at 
the Hollywood Palladium treated visitors to. 
among other things, a laser show, LED screens 
displaying alJ 5 brand flavors an.d music reels 
of the finalil>tS. 

"The ·sensory stimulation' components of the 
concertse1i es were innO\•ative. rnernorable and 
tied in !:,'tronglywith what the brand stands for," 
says judge Kevin McKiem;:m, president/CEO of 
Cre;itivc l.icense. 



Miami Heat 
FOUR ACTS EYEING U.S. BREAKTHROUGHS 
TURNED HEADS AT THE BILLBOARD LATIN 
MUSIC CONFERENCE BY LEILA COBO 

SOHANNY 
a.SOHANNYOFFICIAL 
LABEL: TOHLIH Music Group 
Sultry performer o f danceable tropical fare benefits 
from catchy studio production by Richie Peria and 
stage presence lc-arncd in part from a stint with 
Emilio Estefan Jr.'s Miami Sound Machine, Debut 
a lbum due this summer, along w ith opcoing slot on a 
major U.S. tour. 

FRANCISCA VALENZUELA 
o. FRANCISCAMUSIC 
LABEL: Self-released 
After playing U.S. shows in April/May, 
Valenzuela will tour Chile in support of 
second a lbum "Buen Soldado.'' The 
California~born. Santiago, Chile-based 
sin ger/songwriter offers an appealing mix 
of acoustic pop, rock, jazz and fo lk. 
Valenzuela raised her profile w ith 
performances at South by Southwest and 
Lollapalooza Chile. 

· 1• ,., l . I 1 1 

! :-.t: ' 
DONTETTO 

,. ciOONTETTO 

OH MY GIRLS! 
FEATURING NATTI NATASHA 
0 NATTINATASHA 
LABEL: Orfilnato Music Group 
Girl group b lends dance. pop, hip--iiop and 
tech no. Boasts a mentor and Label owner 
named Don Omar (above left, with Natasha). 
A bilingual album is due this summer. 

LABEL: Akela Family Music 
The band is tour ing Ecuador and Peru in June and p laying U.S. 
dates in July. While it's not a new face on U.S. shores, the 
Colombian qu arte t 's brand of melodic rock wowed conference 
attendees, p rompting some to think it's time for U.S. music fans to 

,., t ake not ice. 
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It's really beautiful to perform for the troops 
because when I get off the stage, 

I can really feel what they are feeling. 
As much as I appreciate them, in return 

they're embracing my music and that feels 
good. But, when they get dressed and come 
out to have a good time, that's when I feel 
the need to step it up and work for them, 

keep their mind off of things." 

Dwele 

TO ALL 'l'IIOSE l\'11O EN'l'Elfl'.AINED US, 
ID~RE'S A SINCERE '"111ANli YOU" 

11OUll IIUNIUlED 'l'IIOUSA.t~I) 'l 'IMES Ol7Ell. 

More tl1an 400,000 personnel were entertained last year by more than 
100 extraordinary American entertainers, including the music acts 

listed below. Here's a heartfelt "thank you" from all those m uniform. 
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LATIN MUSIC AWARDS --

ENRIQUE IGLESIAS TOPS 
BILLBOARD LATIN MUSIC 
AWARDS; DON OMAR GETS 
BIGGEST SALES BOOST 
BY LEILA COBO 

In a reflection of what's been happening in the mainstream 
pop market. dance pop proved to be a unifying factor in Latin 
music during the past year. particularly pop made by artists 
\v:ith appeaJ across language preferences. 

The leading 1,vinner at the Bi11board Latiil Musk A\\'3tds was 
Enrique Jglesias and his crossover album . "'Euphoria" 
(Republic/Universal Music Latino). v.ihich claimed nine trophies 
during the April 28 live telecast on Te-}emundo. The awards show, 
p resented l>y State Fann. was seen l,y m ore than 6.6 miJlion view
en; in the United States. according to Nidsen- its highest rating$ 
ever. Iglesias won the evening's h ighest honor. the Latin artist of 
the year award, which recognizes accomplishments in ::;ales and 
ziirpfoy. Hisother,..,•ins induded tTophies for Hot 1.atin Songs ;ntis t 
oftheye.rir, m;:iJe and Top 1.atin Albums artist of the ~ r. mJle. 

Fellow pop crossover star Shakir;i followed with six honors, 
including 1.atin digital album of the year for "Sa le el Sol" 
(Epic/Sony Music Latin), while "Waka Waka," her hit single fea• 
nuing freshlyground, wa.s the Latin digital download of the year. 

n1e biggest beneficiary of the awards show in terms of s-ales 
was reggaet6n star Don Omar, a five-time finalist who won Latin 
Rhythm Airplay sons of the ye-ar honors for mega.h.H "D-anza 
Kuduro ;" featuring Lucen2:o . Omar'$ s ales ben efited from his 
perfonnanceofthe winning song with Luccn:co, as well as his 
appearance in a skit promoting the film " Fast Five," which fea
tw·e-s his mui;k and Omar h im self in a 1:mpp()rting role. The 

movie, which premiered April 29, grossed $86.2 million .it the 
U.S. box office in its opening weekend, the best-ever debut for J 

Universal Pictures movie, ;:iccording to the Hollywood Reporter, 
which noted that Hispanics accounted for 33%of ticket bu>·ers. 

Omar's album, "Don Omar Presents: Meet the Orphans" 
(Machete), jmnped 2H3 on Billboard's Top Latin Albums chart. 
whiledigita) track sales of"Oanza Kuduro" more thaudoubled. 
with the single climbing 3·1 on Latin Digital Songs. Another 
Omar track "Taboo," nearly doubled its digital download sales. 
jumping 5.3, while "How We RoW' entered the chart at Ko. 38. 

Se\-era) other performers-including Chino y Nacho and Marc 
Antl1ony- moved higher on the Top Latin A]bwnsd\an.although 
their actual sale:; gains were limited to fewer than 1,000 uni ti; per 

title. [m>1ead, thegreatei,1salel::> impactwm;seen on the Latin Dig
it.al Songl::>cha11. whereg:ainel"l:i induclecl Iglesias, Chinoy Nacho, 
Camila and , to a lesser d egree, new Latin arti:,t of the year win
ner Prince Royce. Royce's digibl s;:ile.s roses1ightlydcspitca back· 
stage snafu thJt kept him from picking up his four awJrds. 

Among labels, Univers:11 Music Ultin EntertJinment picked 
up six ;.lWJrds. including Top l.;:itin Albums label of the yeJr, 
while Sony Music Latin won four. including Hot Latin Songs 
label oftheyeat 

For the second year in a row, Arpa Musical won publisher of 
the year while ArJX! writer Espinoza Paz was named songwriter 
of theyea1'. Producer of the )"ear honors went to Fernando Quna. 
cho Tirado of La Arrolladora Band, el Limon, and the publishing 
corporation of the year .award went to EMI Musk Publishing. ••• • 

F-0, a ccmpkte !ist of Billboard Latin Music Award winners. go 
to BillbO<lrd.biz. 
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t \ .: ·. "We\ietrie'dthfough . 
all means-· through music and 

through the opportunities God hos 
given us-to shore with others 

who are needierthon us." 
-GLORIA ESTEFAN, 
BILLBOARD SPIRIT 
OF HOPE AWARD 

HONOREE 

--,",, - "'Behindeveiy artist 
· _there's a great company. a great 
: group of people. your manager. 
people who love you, who crittcize 

•·•· you, who mo~e you better. · 
•-EMM~N.UE:L; 

BILLBOARD LIFETI.ME i 
,:ACHIEVl:"1ENTAWARD.•· 

HONOREE 

• .,. .,. 0 

W ith his self -ti tled debut albu m , n ewcomer PRINCE 
ROYCE wa s an in die success story. He received four 
awards, including n ew Latin artist of t he year. 
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W ith a whopping nine awrtrds, including Lnt in artist of the 
year, ENRIQUE IGLESIAS led the list of w inners at th e 2011 
B illbo;ird Latin Music Awards. lgle5irts' w ins stem from his 
hit n lbum ·'Eu p horia" (Repub lic/lJniversal Music Latino)
th e top-sellin g Latin album of 2010, according to Nielsen 
Sou nd Scan - and a string of hits, including "Cuando Me 
Enamoro;• which spen t 17 weeks at No. 1 on the Hot Latin 
Son gs chart, more than any oth er t rack. 
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SAY AHN NEW DANCE MOVE DOUBLE SHOT 

Synch star Priscilla Ahn 
r•teases sophomore set 

Gang Gang Dance 
swl1ches up recording 

Twin Atlantic gets a 
boost from R•d Bull 

Picture this: 
SIXX:A.M. 

N;i•JB:• BY CHRISTA TITUS 

111 
A DREAM FULFILLED 
The Blind Boys team 
with country legends 

• 
LOVE LETTER 

Actor Rapaport1s Tribe 
Called Quest docu 

Reinforcing Sixx's desire to tum the 
project into" multimedfo experience 
is the Webseties "This Js Gonna Hurt: 
The Documentaries.·· The vide-o seg• 
ments showcase the band discussing 
what the new album means to them 
and introduces some of Si~s photog• 
raphy subjects. like Amy Purdy, who 
lost h er legs from viral menit1gitis . 
and Matt Fraser, who was born with• 

out foreanns. 
The documentary is the centerpiece 

of the album's marketing campaign. 
The fi rs t of its eight segments pre
miered on Hulu March 29, and new 
ones will continue airing on a weekly 
bJsis. Nilsson sJys, -·we looked for 
p3rtners fth3t) were used to working 
•.vi.th really high-quality content. This 
is a global campaign, so we have a 
number of global pa1·tners." For ex
an1ple, Hulu was chosen for its mu1-
tiplatform reach in the United States, 
and NME.cgm is airing the segment$ 
to gain U.K. exposure::. 

NO PAIN, NO GAIN 

All of the band members ared()ing 
interviews with ouch mainstream out• 
le ts as the Huffington Post and ln 
Touch. Sixx is cross-promoting the 
albu m with zin 11-dty book s igning 
tour thJt beg;in April 12. Kovzic sJys 
Sixx will keep doing in•storesignings 
while on the road with C\·tOtley Criie, 
which begins a summer tour with Poi• 
son June 7 in Dallas. Si.~. an avid Face· 
book and Twitter user. has discussed 
the book during h is radio shows , 
which air 011 Sirius XM and are na
tionally syndicated 011 60-plus rock sta• 
tions: SixxSense.corn ii; aloo streaming 
the do<.'tlmentary seg:menti;. 

Sixx: A.M. Redefines RockandNo. 16on RockSongs. Toun• 
The Meaning Of derline the song's impact with Sixx.: 

Beauty On 'This Is AM. fans. Tenth Street EntertainJnent 

Gonna Hurt' West Coast VP or a1·tist 1nanagement 
Chris Nilsson points to numerous post• 
ings the song gene.rated on Twitter and 

Jt's kismet that People magazine'l; an- the. band members' Facebook pages. 
nual Most Beautiful People is.i;ue hit The track has ~old 25,000 copies, ac4 

nev,•sstands the szime time that "IJes cording to Nielsen SoundSam. First• 
of the Beautiful People," the lead s in• day szilcs for the ;album we re n't 
gle from Sb:x:A.M.'s newalbum,has Jvaifablc at press time. 
burned up llillboJ rd's rock r~dio Sixx: A.M.'s debut , lbum. 2007's 
chaxts. After all, the song \vas inspired "'TI.1e Heroin Dia.ties Soundtrack," was 
by bassist Nikki Sixx's contempt for as]eeperhit whose lead single, ,.Life 
the yearly poll. Is Beautiful." hit No. Zon both Active 

"It's not the people on the maga• Rock and Heritage Rock. The album 
2inejthat I dislikej," Sixxsaysofthe is a com.panion piece to Sixx's harrow-
song that imroduces "'nlis Js Conn.a ing account of his heroin addiction, 
Hurt." which arrived May 3 on Eleven ''The Heroin Diaries: A Year in the life 
Seven Music. "It's that [life) can be of a Shattered Rock Star .... TI1e a1bum 
more than just one version ofbcauty.'" has sold 344,000 co pie$, according to 

\Vithin 10 weeks -Ucs" hJs TCJched Nielsen Sow1dScan.and the book de-
No. 3 on both Active Roc.k;ind Hc1iragc butcd 3t No. 4on the New YorkTtmes 

Best SeUer List. 
"'Thesuccessof("Lifo"J has people 

looking at Sixx: A.M. as an impol'tant 
band," says Allen Kovac, chairman/ 
CEO ofTenth Street Entertainment. 
Sixx's management company. He 
note!-; that Tenth Street encountered 
resii;tancc when it promoted .. Life'" to 
radio, but getting airplay for "Liei;" 
has been ~a lot eJsier."' 

\\1th Six-x: A.M. being, lobor onove, 
the group wasn't in ~ hu1Ty to record 
its next:Jlbum. SingerJJmcs Michziel 
isan in-demand songwriter/producer 
{Papa Roach. Scorpions). Guitarist D) 
Ashba also produces music, 'wTites film 
scoresandpe1forms inGmis'N Roses. 
And SL"<X jugg_Jes his time as bassist 
for MBt1ey Crne while overseeing his 
Royal Underground clothing line. nm-
n ing h is "Sixx Sen~e'" and "'The 
Side$.howC.Ountdown \Vith Nikki Si'OC"" 
rJdio shows ~nd honing his photog· 

raphy craft. 
The band didn't intend its next 

albwn to beanotherco,.npanion piece 
to a book. e ither. However, when 
Ashba and Michael saw the photos 
that Shoe was going to include in his 
book, "This )l; Conna Hutt : Mul;iC, 
Photography and Life Through the 
Oil;torted Len.l; of Nikki Sixx" {pub-
lished. April 12 by HarperCollins im-
print \Villi.Im Morrow), the creative 
sp~rk was bom for the new record. 

Sixx h.;1d intended to publish zi book 
strictly about his photography. but as 
he was writing the introduction, he 
realized the endea\'Or "v.ras really talk• 
ing about the photography and what 
it meant to meon the surface and un-
demeath ." Sixx says. The book and 
albwn a)so focus on how judgment 
shapes and distorts lives. with h is im-
ages expressing how he seei; beauty 
in thing~ oAen deemed groteoque. 

Although announcements about 
Si:oc A.M.'s activities and the docu
mcnt.arysegments zire posted on MOt• 
Icy CrOe's officiJl website (Motley 
.com), Sixx: A.M. stands apart from 
the veteran b;md. l<o~ccredits SLxx"s 
ability to build two distinct brands to 
his dedication to creating quality con• 
tent and a willingness ··to learn how 
to cross-market, cross.promote and 
have an integrated marketing cam. 
paign instead of(just trying to have] 
a hit single. 

Ml• e's not having a YouTul>e mo
mtnt," Kovac adds. "I think artil;ti; 
hJve a lot to le~1rn from that." 
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>>>'GLEE' 
CONCERT FILM 
DUE IN AUGUST 
Fox's TV and film studios 
are teaming with "Glee" 
creator Ryan Murphy to 
produce "Glee Live! 30!,'' 
a movie of the upcoming 
Glee Live! In Concert! 
North American tour. Fox 
w ill release the fi lm in 
theaters for an exclusive 
two-week run on Aug. 12. 
Starring 14 members of 
the TV show, the film will 
be shot live duri ng the 
summer concerts, Murphy 
says the film's main target 
is the fan who couldn't 
make it to a show. "'There 
were only so many cities 
we could get to before we 
had to resume work on 
the television series," he 
says. Now, .. we'll be able 
to bring the concert 
experience to movie 
theaters across the 
country in full three· 
d imensional g lory." 

>>>OZ TEEN 
CHARGED IN 
BIEBER EGGING 
Australian officials have 
charged a teenager with 
breaking into a Justin 
Bieber concert and 
throwing eggs at the 
Canadian pop star. The 17· 
year·old appeared in a 
Sydney children's court 
on May 4 and was 
charged w ith breaking 
and entering, trespassing 
and malicious damage. 
Video footage of t he April 
29 concert at Sydney's 
Acer Arena showed 
several eggs hit the stage, 
narrowly missi ng Bieber 
and his backup si nger. 

>>>CHARITY 
ALBUM RAISES 
$SM FOR JAPAN 
Charity album ' 'Songs for 
Japan," featuring hits 
from Lady Gaga, Bob 
Dylan and Madonna, has 
raised $5 million for the 
v ictims of the Japanese 
earthquake and tsunami, 
according to the record 
labels t hat collaborated 
on the release. The album 
was released a month ago 
and has sold 500,000 
copies worldwide. 
Organi zers say t he 
J apanese Red Cross 
Society last month 
received $2 m illion on 
behalf of t hose involved 
who wai ved their 
royalties and proceeds, 
and that another payment 
o f $3 m illion was made on 
May 2. 

Reporting by Pamela 
McClintock, the AssociBted 
Press and Reuters. 

ll!ffl.7 av JILLIAN MAPES I 

This Is Life On TV 
Synch Star Priscilla Ahn Gets Ready To 'Grow Up' 

Folk singer/songwriter Prisdl1a Ahn is more 
than a cute girl with a guitar. She's also a "guilty 
pleasw·e for indie rock dudes," according to 
EMI senior VP of marketing Zach Mochkt:p• 
pd, a rising ::;tar in Japan and newly married. 
But perhap)) most important, she's a TV/film 
synch i;upen;tar. 

Ahn's first olbum, 2008's -A Good Day" 
(EMl/8lue Note). found its way to lis teners 
th;mks to s leeper hit single "Dream," whose 
most nor.able synch wJs "Grey's An;itomy." A 

myriad of others- ranging from "So You Think 
You Can Dance," to the film thriller .. Disntr• 
bia," to a Jeep Wrangler ad-continue-d to 
trickle in for• Dream" and other album tracks. 
According to Hochkeppel, EMI is still getting 
synch requests for her debut. as Blue Note pre• 
pares to release Ahn's second fu)J.Jength. 

On ~When You Gro w Up ." out May 3. Ahn's 

delicate take on folb')' pop matures musically 
through songwriting collaborati()n)) (Sia Furler. 
Elen i Mande ll) and impreSl)ive production 
(Ethan Johns). But the ;appro.tch-a focus on 
TV, film ~nd advertisement synchs-rcm;ains 
the s;11ne, .and Ahn is just fine v.i th that. 

"In whichever way my music c~n get out 
there J'mjustlike. ·sure,· " she says. '" lt'sa)so 
through the TV synch licenses that I've been 
surviving. I don't really make money through 
record sales. I used to be realJy picky: · No, l 
don't want it to be the song of a commerda1. · 
but nowadays it's what you need to do to get 
the song out as nluch as you can." 

Ahn's first a}bmn h as sold 52.000 copies, 
.ac<;ording to Nich;en SoundSc:an. Yet she'::; 
perfonned "Dream" (which hai; sold 199,000) 
on 1ne Tonight Show \Vith Jay Leno ... ;md, on 
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the new album's release date. on "'Dancing \Vith 
the Stars." Her music has also been used in 
national ads and other hit n 1 shows. Accord
ing to Hochkeppel, it's all partof"6nding ways 
to make a1tis tdevelopment wor-k" fu.>m a mon• 
eta1)' point of view. 

Synch deals for .,\\' hen You Crow Up" are 
in the works. but Ahn, who recently played a 
showc;1se in Los Angeles for music supervi• 
sors, understands the org.'lnic feeling neces· 
Si.II)' to cre;1te a meaningful sync:h. 

.. With some artists. I've noticed that after 
their songs have been licensed. on their ne.>..1 
album you can totaUy hear they're trying to 
write a song for ·c rey's Anatomy' and it doesn't 
wo1·k," she says. • Jt's just one of those things 
that has to fee) genuine to )ast a Jong time." 

Ahn's team is also making a push for inter• 
national markets-in Europe. Cennanyspecif• 
i<:aUy--and continuing her touring record of 
open ing for heavyweight folka11d indie acts in
cluding Ray La Montagne. Amos l ee, Willie 
Neb;on and DeVotchKa. Plans for a fapan re• 

leJse of"\Vhen You Grow Up," induding a dif. 
fcrent leJd single than in North American 
mzirkcts. have been put on hold while the re
gion rocovcrs from the recent nziQ.lql disas· 
ters. But when she's able, Ahn intends to \oisit 
Japan. a country that has em.braced her music 
since her unsigned days. 

.. When J just had my El' and I wasn't s igned. 
somebody in Japan- [ think it was some peo
ple at Tower Records- found rny EP and they 
wereorderinghundredsofthem." Ahn says. "I 
think I appeal to Japane:;e people because my 
song:;are really soothing. and l'rn i:;:ure [the fact) 
thzit I'm half Asian doesn't hurt, either." •••• 

l;J•I• + BY MICHAELANGELO MATOS 

ESCAPE 
FROM 
NEWYORK 
Gang Gang Dance Finds That A Change 
Does It Good On 'Eye Contact' 

"Eye Contact ." Gang Gang 
Dance's fourth fu11 albwn and 
its first for 4AD, Oowi; like one 
C(mtinuot.1$ v.'Ork. That's noi;ur• 
prise, al) the act's earlier albums 
on label the Social Regh;try did 
the same. 

This time a round. though, 
the trilcks-whkh combine cl
ementsof post·punkrock,dauce 
music and a munber of Euro· 
pean sJyles (in panicular, Greek 
music, a mainstay of vocalist 
Lizzie Bougatsos' childhood 
home) in a churning, impro. 
visatory bl'ew-are stronger and 
dearer than ever. individual1y 
and together. According to 
multi-instrumentalist and band 
a,foundcr Brian OeGr.aw. that's 
the result of the methodical way 
the b.1nd 3ppro.1c:hed recording. 

"We s t;arted writing these 
songs out in the desert v.ith the 
intention of making that record 
in la) month ... he says." '\Ve 
have these skeletons of new 
songs- let's just get it while it's 

ld•I• ,1 BY MEGAN V1CK , 

hot' But that turned into more 
writing stufTthan making a 
record:" r mprovising onto tape 
and then ))ifHng through the re
sults for usable ideas. the: band 
wound up taking a year-and-a
haJf to bcg:in i.lct\Ull recording, 
with fou r more months be · 
tween tracking and mixing. 

- we got c;:iught up in tour• 
ing and pla)ing shows and we 
never found time." DeGraw 
says, but it paid off: -For some 
reason it was easier. TI1e rec• 
ords in the past have been kind 
of torturous: not, like. the most 
democratic decisions beillg 
made. Th is one . everyth ing 
about it Oowed kind of magi
cally. \Ve were o n the same 
page about what we liked and 
didn' t like. On the earlier 
records. things are;,, little more 
jagged, and fon) this one, every· 
thing s;1t together, m;1de sense 
of each other." 

OeGraw continues; ··The 
time and physical space that 

Earning 
Their Wings 
Scottish Act Twin Atlantic Targets 
U.K., U.S. With Red Bull's Help 

Twin At1antic has already been 
handpicked to open for Jhe likes 
of Bli nk-182. My Chemical 
Ro mance and the Smashing 
Pumpkins during the group's 
\'ari()u)) European tours in the 
past tv.·o years-an impressive 
fea t for n band that hasn't even 
rele.ased a full- length ;1Jbum. 

In 2009, the Cl;:isgow, Scot• 
l;md, qu;1rtet signed with Red 
ll\~I Records, fo tmed by Jhe en
ergy drink company in 2007. 

after executives caught the act's 
set at London's Freeze festival 
in October 2008. 

Now. Twin Atlantic is on the 
verge of releasing "'Free," the 
13-track full-length follow-up 
to 2009 rn ini-a lbum .,Vivar
ium." Frontrnan Sam McTrusty 
believes the band is finally 

where it needs to be. mentaUy 
and musica11y. 

• Being in the right head 
::;pace really influenced our 
songwriting and it started. be
coming a lotmorefunanda lot 
more fluid \Ve were able t() just 
bcii lot more honest," McTrusty 



1,ve had in making it rea ll y 
affected the record. Normally. 
we're recording in New York, 
in a very cramped envi ron • 
ment, (having) a really rough 
ti me . This record w;is ;i lot 
different. For every aspect, we 
were in these wide-open 
spaces fin l these blocks of a. 
month: a month for writing, 
a month for t racking. \Ve 
sta1·ted ma ling the l'e-cord out 
in the desert near Joshua Tree 
(in CaJiforniaJ. That was ob• 
vious)y a very spacious. re
laxed e nvironment. 

"\Ve recorded in a big church 

Desert storm: 
GANG GANG DANCE 

says via Skype from Glasgow. 
Being honest ali;o mea ns 

being upfront with the mem• 
bers' Scottii;h identity. While 
m;my Europe;m ;, rtists sing 
without an Jccent to m ake 
themselves more market;ible, 
McTrusty's brogue curfs around 
his lyrics, powered by his high• 
powered falsetto voice. 

• 1•11 hear a really good intro 
to a song and get excited a.bout 
it but if I know where the band 
is from and a reaUy fake Amer• 
kan accent comes on:, it just 
mins it for me,·· the singer says. 

"We don't try to 
sound Scottish; we 
ju::;t do because 

near Woodstock for a month. 
and then we mixed in upstate 
(New York) as well, in a house 
that we rented. \Ve tooka lotof 
time between the: initial month 
in the desert and tracking
over;) ye.ar. I reJlly don't think 
the record would have the flow 
it does without that. H 

Such del;lys :i re unde r• 
s t andable: DeGraw and 
Bougatsos are visual artists, 
and Cans Cang Dance has 
participated in events at New 
Yo1•k's Museum of Modem Art 
and the Whitney Museum of 
American Art. 

that's who we are." 
Twin Atlantic ca1led upon 

producer Gil Korton {Pixies. 
Foo Fighten) to helm the re
cording in Los: Angeles. 

"There wJs no ego Jnd no 
cracy, hot shot Hollywood s to• 
ries about m ad rod::'n'roll ;m
tics," McTmstysays. ·· ttv.ras all 
about the music and making 
sure that we were making a pas• 
sionate record ... 

"free" will be released in Eu• 
l'Ope 0 11: May 2, with mu1tip1e 
preo,,del' bw1d1esalready avail
able. The first two s ingles . .. EdiL 
Me" and the titJe track, arc re• 
ceiving radio airplay regionally 
and on Radio 1, which part• 

" It's the nature of New York 
City," De Graw says. "'When
ever J'm outside of the city I 
can actually accompli::;h the 
things I think about everyday, 
whereai; here. I'm only able to 
accomplish about SO% of it. 
I've been renting 3 house up~ 
state for the pa.st year, and have 
been splitting my time be· 
tween there a.nd the city, and 
l think the country has won 
me over. l 'rn trying to convince 
everyone else (in the band] to 
!move there), but I don't think 
it's happened." 

A$ for the album itse-Jf. which 
is due May 10, 0 there's not 
some crazy rollout plan;" ::;ay!:> 
NabiJ Ayers, U.S. label mJnager 
fo r 4AD. HThe songs' premiere 
w;1s on the OOnd'ssite." 

Aside from a May4show in 
Brooklyn, the band will con• 
centrate on .Europe for two 
months following the release 
of"Eye C.Ontact/' then tour the 
Un ited States in July, with 
dates surrow1ding the Pitch
fork Music Festiva) in Chicago 
on July 16. 

There's: also a "4AO Ses
sion." a professionally shot 
video of the band performing, 
available on the label's web• 
site the week of the album's 
releJse. "With so much on line 
and so much b;id YouTulx out 
there," Ayers says, Hit's im • 
portant to have something 
good available." 

nered ";th Red Bull Records to 
break the band in the larger 
United Kingdom. Tv.'inAtlantic 
kicked off a tour of major U.K. 
cities on April 27; it end,; May 
13 in London. 

The album will be av.lifoble 
digitJlly in the United StJtes 
starting ~fay), with physic.;al 
copies available when Twin At.· 
lantic returns to tour America 
in the fall. The band has played 
South by Southwest the past 
three years and toul'ed with 
Envy on the Coast in 2010, but 
is planning a. larger scale of at
tack for the new album. 

"The band understands th.at 
it takei; a while to crack the U.S. 
and is committed to spending 
therimehere;aswelJ,"Red Rull 
Records GM Burrier says. 

For McTrusty. breaking 
Amcric3 is vital to the b.:md's 
goal of reaching as many peo~ 
pleas possible, "'We want our 
music to be heard a.nd to be im· 
portant to ( fansl and some• 
thing that they can cal'rywith 
them, not just a Rash-in-the. 
pan sort oft11ing," he says. "\Ve 
want you to take it with you fo1· 
the rest of your life." 

'auESTIONS 

Electro-popsters Junior Boys, led by singer/producer Jeremy Greenspan, have released 
several critically acdalmed albums,ran9in9 from the jittery 2-step soul of debut .. Last Exit" to 
the smooth neo~dlsco of "SO This Is Goodbye." The Canadian tact's fourth album, ··1t•s A ll irue, .. 
will be released June 14 on Domino. 

1 Why d id you record the new album 
In Shang hai? 
Well, 1 ·d already planned to go. I'd always had 
this idea to do it in China. I have this connec• 
tion to China, which is my sister, who lives and 
works there, a.nd she's been there for most of 
the decade. Jt came at an opportune time for 
me. I wanted a change of s,enery. The music 
and the stuff I was writing was really quite pes
s imistic. and I think it was really healthy for 
me to go to China and i;oak in some of that 
feverish Chine:;e optim i~m. 

2 You worked w i th musicians from 
Shanghai on some of the t racks. How did 
that come abo ut? 
I t actu~l1y ended up being rc~lly, really dif. 
ficuh finding musicians to work with be · 
cause most of the traditional musicians 
d idn't really want to do anything that was 
pop rnusic, and most of the people into pop 

rnusic didn't want to do anything that was 
traditionally Chinese. There was basically 
this one girl, thii; multi•instrumentalist, and 
s he came in and worked with m e. She 
d idn't ::;peak any English, ::;owe had trans• 
In tors, ;ind then we hJd to keep writing 
things out on musk. 

Opening track "Itchy Fingers" has a 
lot of 2-step rhythms. Is that a conscious 
reference t o " Last Exit" ? 
With my music, J've alv.rays feJt like J'venever 
had it figured out. J don't have a name for it, l 
don't have an idenUty. I always feel Hke the 
more i;pecific about what you make. the lei;s 
exciting it becomes. One of my heroes. Dem 
2, just released something new. and 1 was re

ally excited bec-ause hearing them for the first 
time l was like, M,Vhat the hell is this music?" 
The most exciting thing thatc.;in hJppen to me 

is someone hears my record and s;ays, '"I don't 
know what this is or how to judge i t." 

4 Why do you think people call your 
music: nostal gic: then? 
J>eop)e say we're referencing the ·g0s only be,. 
cause we do pop songs with synthesize1·s . 
There's not anything more to it than that We 
don't use th.at many old synthesizers. I have 
quite new synthesizers that are being used in 
new ways. I don't reall>• duplicate any of those 
recording techniques. There are a lotofba.nds 
in the '&Os that I have a lot of admiration fo r. 
but what I liked about tho::;e bands were how 
different they were from ~my of the b:mds that 
came before them. 

On you r last album, " Begone Dull 
Care," you were Inspired by Canadi an film~ 
maker Norman Mclaren. Did yo u have any 
vt.suals In mind this time? 

I had this obsess ion with 
Orson Welles whi)e making 
this record. The title of the 
album is from these unmade 
films of his called "It's All 
True.• Jnthe 1940s hcwasse.nt 
to Braiil by the U.S. State De
p;:ntmcntto be an amb;)SS;Jdor 
for American culture, ;;ind 
while he w;1s there he s tarted 
making these serial movies. 
And he ended up blowing all 
the money on various de• 
baucherous stuff. 

6 What's t ho ,tory behind 
tho song " Banana Rippl e" ? 

That song came from a story about Howard 
Hughes that came up in a biography of Or~on 
\VeUes I wa::; reading. Howard Hughes owned 
a ::;erie:i ofhotels in la.':i Vegai; in the 1970s, and 
he Jived Jt the top of them Jnd h;)d this group 
of Mormons who would do everything for 
him-he c;1lled them the Monnon Mafia. Ap
p;irently he told them he w~ntcd b;)n;ma rip
ple ice cream from Baskin-Robbins, but they'd 
discontinued it, so the Mormons ca11ed and 
said, ··can we get some of this remade?" So 
they made two tons ofbanana tipple ice cream 
and sent it to Las Vegas. and whe11: it arrived, 
Hughes discovered he didn't really like it. So 
the Sands Hote1 had two tons ofice cream they 
had to give away for free for three years. J 
thought it wa::; a pretty incredible story, and it 
became the focui; of thii; song about what it's 
like to get older. 
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WHERE XM AND iPOD 
BATTLE FOR 

SOUND-SYSTEM 
SUPREMACY. 

The Chevrolet Cruze 

With an available Pioneer Premium 9-speaker Audio System, XM Radio standard for three months' and an available 
USB port' for your iPod, the music never has to end. Get used to more. 



DREAM EEKER 
THE BEST MUSIC YOU'VE NEVER HEARD 

COLETTE CARR 
Pop/hip-hop 
Los Angeles, CA 
This selt·dt)scrlbcd "rainbow In th(l 
d;,rk" h;is been in Unch nrted's top 
10 since the chart 's deb ut , land• 
In g at No. 3 on th is month's recap 
(inside). With h undreds of thousands 
o f YouTube views and a forth_coming 
album, th is re-cent BIiiboard Pro Fe.a• 
turod Artist mlly be snylng goodbyo 
to th e underground very soon. 

AS O LL OA D O IC A LA C D 
BILLBOARD PRO (PRO.BILLBOARD.COM), A SUB· 
SCRIPTION·BASED SERVICE FOR DEVELOP· 
ING AND INDEPENDENT ARTISTS, AS WELL AS 
THE MANAGERS, LABELS, PROMOTERS AND 
OTHER ENTREPRENEURS WHO SUPPORT THEM. 

In .Jddition to person.Jlized unvlytics und t.Jilored edi
to,'ial. Billboard Pro connects its members to the power 

f i I 
thous.:inds of industry insiders c:-ind over 8 m illion r.x1ssion
ate consumers through Billboard's suite of websites and 
sociul media, profiles in the widely reild Billbor:ird Bulletin, 
Billboard Pro's Featured Artist program. and the chance for 
their music to be featured in monthly playlists on Billboard 
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com. t er ne its me u e ,scounts or 1 01..lr con erences and partners' products and services, as \Veil as oppor• 
tunities to connect with industry leaders at B illboard confer· 
ences by ptirticipr:iting vs pr:inelists or showc..1se vrtists. 

For the industry. Billboard Pro's p latform can help labels. 
publishers and managers identify artists who are building a 
fonbtise from the ground up. 

This insert features an eight-week recap of Uncharted. 

pear on another major Billboard Chart, as well as spotlights 
on Billboard Pro artists, including the finalists in Billbo...lrd 
and Chevrolet's Battle of the Bands. Stay tuned for more 
chances for artists to advance their careers. and for industry 
ler:iders to Cc)tch an etirly g limpse of up vnd coming talent. 

BROUGHT TO YOU BY 

CHEVROLET 



BillboardPr0 ®FEATURED ART 
BUSINESS· 
MINDED 
METALCORE 

) 

EACH WEEK, BILLBOARD PRO FEATURES 
ONE OF ITS MEMBERS WHOSE ACHIEVE· 

MENTS DESERVE ATTENTION EVEN IF 
THEY'VE FLOWN UNDER THE MAINSTREAM 
RADAR. EACH MONTH, THIS INSERT WILL 
SPOTLIGHT ONE OF THESE ARTISTS. 

This edition's Featured Artist is Call Us For
gotten, 0 Port land-based met.:1lcore band w ith a 
serious plan. The group has consistently ranked 
on Uncharted, Bi llboard's newest chart, since the 
chart's debut three months ago. and the band says 
that a combination of strategy and fan loyalty has 
been what has kept them there. 

A f ter Call Us Forgotten was featured as Billboard 
Pro's Artist of the Week in April, manager Eric Fowler 
says the band earned "met1suruble spikes" across 
a l I their social media pages, and that the feature 
earned more than 1,000 "likes" on Facebook w ithin 
a week . " It lended some serious legitimacy to the 
band," he says. "Now some of the bigger booking 
agencies, like the Agency Group 0nd Pantheon, are 
looking at us much more c losely." 

Formed in 2007, Call Us Forgotten learns from the 

TOP 5 BY 
:VOUTUBE :VIEWS* 

""~"'~a,u,. 
11, ,:..,.~ """'" 

1 Traphik 2,149,902 6 

2 Tyler Ward 1,866,422 4 

3 Dave Days 886,425 10 

4 sungha Jung 825,316 8 

5 Maddi Jane 631.215 12 

"Vll1'NS. Cllir.-ig roc.ap po,lod, M.irtll 19 thMugh M.,y 7 ch.\rt vo.'llo&:J. 

.I 
c.q I 
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best: frontman and lead vocalist Josh O liveri explains 
how the band has done everything from reaching 
out to individu~I MySpvce friends of similvr bands, 
like August Burns Red and A Day to Remember, to 
following successful metvlcore touring routes vround 
the country. 

The singer, who works in marketing when not play
ing with h is band, explained that getting the word 
out has merely been a translation of h is day job skills. 

"Marketing is marketing, it's sell ing a product to 
a demographic," he explains. "With the band. we 
decided to focus everyth ing on line ... to maximize 
our growth," 

At the time of publication, their- social networ-k
ing strategy has raked in 115,000 friends and over 
2.5 m illion song plays on thei r My5pace page. 

'' It was just a lot of real ly hard work." O liver'i 
says of the bc)nd's online success thus for. "We 
made schedules; it was like a job. Everybody took 
shifts of anywhere between 3 to 6 hours a day, 
expvnding our fan base." 

As a metalcore band. Call Us Forgotten has 
seen a lot of success by v irtue of its genre's un
derground appeal - not only are their fans young 
and excited: the scene is high ly communicative. 

TOP 5 BY 
ir.Wllil'ER F.OLLOWERS* 
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1 Diggy Simmons 102,889 33 

2 GACKT 79,553 N/A"" 

3 Blind Fury 26,901 N/A .. 

4 BIG K.R.I.T. 26 .822 4 4 

5 Childish Gambino 22,929 47 
"New fo llower.; during rc,c:3p pertod, M.:i.rdl 19 through M3V 7 ch;vt 
week~ ... New to weekly cha.rt or gr:idu:ited . not r3nkcd l,i rcc:,o Too !>O 
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"85% of [the metalcore] audience is between 
the ages of 16 and 25," says O liveri. " It's pretty 
vwesome, becc)use h igh schools 0re a petri dish for 
marketing _ You get in w ith a couple kids. w ho are 
'cool' and pretty soon , the whole school is into it.'' 

A deep knowledge of their audience has proven 
a key element to Call Us Forgotten's success. 

"It's a completely d ifferent c)nimvl," he says. "The 
fans in this genre. as opposed to a lot of the more 
mainstream genres, are extreme, die-hard, loyal fans. 
The energy in the v ir [0t shows]-kids just go crvzy." 

But the singer also warns against getting too 
comfort0ble, explvining thc)t the only wvy for met
alcore groups like Call Us Forgotten to succeed 
is to be pragmatic. 

"M0ke sure you're real istic vbout the calibre of 
music you 'r-e putting out." Oliveri advises. "From 
there, just m0ke v p lvn. A lot of bvnds ure reully 
awesome. but they lack d irection. As w ith ilnything. 
a band is a business ... Make a plan , then stick to it. 
Trevt it 0s c) priority.•· 

Call US Forgotten's newest EP. "A Hope Re
mains," was released late last month as a Hot Topic 
exclusive for three weeks. af ter which it w ill have 
w ide d igita l distribution. 

TOP 5 BY 
MYSP-ACE·SONG P-LA VS* 
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1 Javier Jofre 1,669,420 2 

2 Colette Carr 1,409.328 3 

3 Laura Roppe 1.281,979 5 

4 DJBamBam 582,906 11 

5 You, Favorite 
Enemies S35,072 13 

·sonu plays durinu rec..:ip period. M:arch 19 through M3V 7 c hart wee!(~. 



5 
LAURA ROPPE • ,~ 
Singer/ song .... 11er • 
San Diego, CA • • 

Conslstentle nea, lhe top on Un• • • chartod, the son Ologo sing or/ • • 

---= ---= ,ongwritor wa, a runne•-up ;n 
Kenny Chesney•, Next Big Siar 
contest In 2005. Her vldoo tor 
the ,ong "Goorgo Cloone,," 

• • • • • • 
-= s posted ;n January, rece;ved • rnare than 50,000 ,lew, during ;,. i;,., wool<. 

YOUR FAVORITE ENEMIES 
Rock 
Mont,eal, Quebec 

This Montrool bo,ed r. . - .. 11 
,exte< has been do- i;,j, p J\ ~ • ,,\• ' ;:"::.:; :::;: :; (I, 1W1 · 1· ~-
v,wm, ol tho Morch 'a'J 
11 earthqua ke ,n ,I 
Japan by launch,ng, '-~ .,,,..__ I f 
In p,rtnof>h,p with ' 
!ho ~od Cross, an • - ,,;, _ _ l 
;n;t;at; ve called t he Hope Project, whkh wm del;ve, fans' 

ernpalhell c pa<tcards to survive" of the cata,trophe and 
will culmina!e w;th a bonolit CO'lCOrt ;n To kvo on May 25. 

26 
BONDAN PRAll:OSO 
& FADE2BLACII: 
Funk/hip-hop 

Jakarta, lndonc•ia 
Thi• lndono,lan collaborotlon 
comb;no, tho ,w1;ng, of funl< 
bassd Bondan Prakoso and h;p. 
hop artist Tllo (a,k.a. TitzG) lo pro• 
duoe oros,-gonro i•m• that havo 
game,ed them c,;t;cal accla;m at 
horne, lncludln9 two lndone,;an 
Music Awards lor Best Rap Album 
Product;on \fo• the;, f;,st and 
second album,), and • Spot al No. 
26 on our Uncharted rocop, 

44 
BIG l<.R,I.T. 
II Ip-hop 
Merld!an, MS 

This Ml,sls!,ppi rapper's two mo<t recent mlxtopo,, 
released fo• froo onl;no, havo garno,od po,;tivo roviow, 
from ?;tchfmk, XXL, 

an d Vibe. He'"""' on 
Unohaetod with more t han 
72,000 Tw;tte, fo llow• 

•"• 32.000 Face book 
fan, , o<>d 999,000 Last . 
fm ,ong p lay,, Fan, can 
catch K.R.I.T. on h;, east 
coo<t tour this month. 
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J.,.u, Adrlnn Romero 

8or>dOb Ptokoso & 
Fado2Black 

Superman Is Dead 

DJ BLlND 

• 13.467 ' 
25',476 " 
19 1.096 " 
1BS,G81 '' 
"'·"" ' 

PRO.BILLBOARD.COM 

TOP SO 
UNCHARTED Chart Weeks March 19 - Ma~ 7 

' 

DJBL3ND 26 BONDAN PRAll:OSO & FAl:>E2BLACK 
v,v,,,,.m- , ac. m' o ndaofa oe lack 

JAVIER JOFRE 27 NICOLAS JAAR 
v,v."H.m s ac.e . . m• o,c lasaae 

COLETTE CARR 28 AJRAFAEL ,, 
' 

TYLER WARD 29 SUPERMAN IS DEAD 

'' • " 

LAURAROPPE 30 DASI-I BERLIN 
' 

TRAPlill( 31 POMPLAMOOSE 

' " ' 
PORTA 32 JOSEPH VINCENT 

' ' 
SUHGHAJUHG 33 DIGGY SIMMONS 

ww;,.9, B, ace.com• " •s,mmon, 

DIYARPALA 34 ENTER SlilKARI 
www.m ·s ace .com• ent..-,h; kac< 

DAVE DAYS 35 HERO ,. o, v,, .... v. ' 
DJ BAM BAM 36 SAM TSUI 

v,·, ... ,,.9, n, ace m . amt<,, , 

MADDI JANE 37 Zlll:OS 
V.'V."ll.m ce.•, •• ••• ' 

38 AUGUST RUINS -~ ''' ' 
YOUR FAVORITE ENEMIES 

THE 40NTHEFLOOR 39 MANGA 
v,, ,,,,. • " ---· 

40 PURPLE GRIM 
V.'V.".V. • ' " 

S02AY 41 METRO"IOMY 
"'"·""·°' s ace. m• metrnnom 

GIRL TALI( 42 PRETTY LIGHTS 
'' ' 

43 LIL CRAZED THE 1(.1,D ,,, ., . 
OTEHll:I 44 BIG l(,R.l,T. 

GALAXY FARM 45 MAREI( HEMMANN 
' -.. , 

22 ALYSSA BERNAL 47 CHILDISH GAMBINO 

23 NOISIA 48 IAMX 

24 THE BLOODY BEETROOTS -
DEATH CREW 77 49 PAROV STELAR 

25 YAHN TIERSEN 50 MANEL 



CRUZE-ING TO VEGAS 

BATTLEOF 
THE BANDS 
LAST MONTH , BILLBOARD.COM READERS VOTED FOR 
their favorites among a hand-picked pool o f 18 under the-radar artists 
across the U.S. As contestants in Bil lboard and Chevrolet's Battle of the 
Bands, the artists were also given a free subscript ion to Bi llboard Pro, the 
new service to he lp artists advance their careers . The si x final ists- Hotels 
(Nor thwest), AJ Rafael (West), Lightning Love (Midwest), Otenki (South
west), Side By Side (Southe.:ist) , and Gentlemen Hull (Northe.:ist)-now 
advance to a l ive competition . featuring a panel of judges led by Sugar Ray 
frontman Mark McGrath, where they w ill go head-to-head for a coveted 
appearance at the 2011 Billboard Music Awards on May 22. 

NORTHWEST 
HOTELS 
Pop/rock 
Seattle, WA 
Seatt le quartet Hotels descr ibes 
their music as "the soundtrack to an 
imaginary fi lm " and ··music f o r star
crossed lovers, di.1ncing intel lectur:i ls, 
and people who are as obsessed w ith 
movies as we are." Founded in 2005 
by bassist/ singer B lake Mudden, the 
New York-based band transplant
ed to Seattle, where they rele.:ised 
"Where Hearts Go Broke" and have 
since become a fixture in the local 
scene, performing ut populur North
west festivals l ike Bumbershoot and 
the Cap itol Hill Block Party. After be
ing named one of KEXP Seattle's Top 
12 Discoveries of 2009 on NPR. Ho
tels returned to the stud io to record 
their newest album, "On The Casino 
F loor '' . Hotels main ly engage w ith 
fans v ia Facebook where they o f fer 
free downloads. but also through 
t he ir offic ia l webs ite Jio.1eltl1u_;Lc~ 
.c.o.m.. ReverbNat ion. f an email l ists. 
MySpace, and the ir newly c reated 
B illbo.:ird Pro p.:ige. 

MIDWEST 
LIGHTNING LOVE 
lndle-pop 
Ypsilanti, Ml 
Lightning Love is an ind ie-pop t r io 
from Yps ilunt i , Michigun, consisting 
of Leah Diehl on vocals and key
board, Aaron Diehl on drums, and 
Ben Co llins on guitar. After years 
of jamming both so lo and together, 

GENTLEMl!N HALL 

Leah and Ben jo ined forces with Le
ah's brother Aaron in October 2007. 
The band self-recorded. produced 
vnd releused its first ulbum, "Novem
ber Birthday." in December 2008. 
They've toured alongside the Von 
Band ies, Tal ly Hall and Bad Veins, in 
addition to landing synchs in several 
films . Leuh wus recently nominuted 
for Best Songwri ter at the Detroit 
Mus ic Awards , and L ightning Love 
has repeatedly been awarded Best 
lndie and Best Pop Band in Detroit 
by loc.:il publ ications. Lightning Love 
p lans to release its second record , 
··The Blonde A lbum: · later th is year. 

NORTHEAST 
GENTLEMEN HALL 
Rock 
Boston, MA 
Gentlemen Hall is Jacob, Gavin, Rory, 
Bradford, Seth and Ph il , who met 
wh il e l iving on t he sume dorm f loor 
at Boston's Berk lee College of Music. 
Often labeled ··the Gentlemen down 
the Hall" in the many d iscip linary 
complaints fi led by their resident 
d irector for loud jum sess ions and 
late-night parties, the sextet soon 
formed a proper band and channeled 
this chaos into its own brand of rock. 
GH's high-energy live per formances 
have earned the band the t it le of 
MTV's Best Breakout Boston Artist 
and the Boston Phoen ix's Best New 
Act o f 2010. The bund has a f i rst 
sing le due out in early June and a 
g lobal release of a debut six- song 
EP following in late summer. 

·'L 
SOUTHEAST 
SIDE BY SIDE 
Pop/rock 
Charlotte, NC 
Charlotte, North Carolina twin broth
ers Michael and Joseph Pepe met 
Joel le K ittrell through a mutua l con
nect ion . The three inst.:intly formed 
a creative bond on stage and in the 
studio, and in early 2010, they started 
writing what would become Side By 
Side's f ive-song self-titled EP. What 
Cilme out encompassed the Pepes' 
pop and ind ie rock influences and 
K ittrell 's affinity for jazz and sou l. 
Along travels together, t he bund has 
landed licensing deals w ith ABC MTV 
and VHl , in vddition to huving their 
music featured in t wo independently 
re leased films. They're current ly tour
ing the Southeast and Atlantic co.:ist 
to promote their release. 

SOUTHWEST 
OTENKI 
Rock 
Houston, TX 
Formed in the summer of 2004, 
Otenki is Enama Asowata, Fausto 
Padi lla, German Hernandez and Josh 
Tenorio. The band plilyed the 2005, 
2006, and 2009 Rockstar Taste of 
Ch.:ios tour (.:ilongside Deftones, the 
Used, Ki ll switch Engage. My Chemi• 
cal Romance, and Thrice) as wel l as 
t he 2005 and 2009 Vans Warped 
Tours. O t enki worked with record 
producer Paul Leavitt (All Time Low, 
Versa Emerge, Mercy Mercedes. Con• 
d it ions, Circa Survive, Senses Fail) on 

their current effort, ... Making Sense 
o f Stat ic" . The album has garnered 
attent ion from A l ternative Press 
Mvg.Jzine. v l I Thedvi
lychorus.com, ROCK ONE (a French 
pop cu lture magaz ine) and Abso
lutepunk.net. The band is currently 
p repar ing to release their new EP 
"K ineti c ," produced by Jumes Puu l 
W isner (Paramore, underOATH, The 
Academy Is, There For Tomorrow) _ 

WEST 
AJRAFAEL 
Singer/ songwriter 
Moreno Valley, CA 
Moreno Val ley, Califorinia nat ive 
Arthur Joseph '·AJ" Rafael began 
h is singing cvreer in 2004 when 
he wrote h is f i rst song. By the end 
o f 2005, he had recorded his first 
album. In 2006, A J founded t he 
MoVal Concert Chora le (MVCC), a 
choir he still directs. Since 2008, A J 
has performed throughout t he U.S. 
and in countries such as Austral ia , 
Canada. Austria and the Phi lippines. 
A J Rafael has also amassed a large 
fonbase online, e.:irning 280,000 You
Tube subscr ibers. 40 m illion v iews 
on YouTube, more than 150,000 
F.:icebook filns , 11 m il l ion p\ilys on 
MySpace and 58,000 fol lowers on 
Tv1.'itter, Currentl y, he performs. with 
the AJ Rafael Band, w i th Noah Bart • 
f ield (bass) , Jesse Barrera (guitar) , 
Danny Morledge (drums). The group 
plans to release an a lbum th is sum
mer, the f irs t single from which is 
"We Could Happen." 
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A 42-MPG-HWY,' 
10-AIR-BAG; 6-SPEAKER 

MOBILE DEVICE. 
The all-new Chevrolet Cruze Eco 

With available remote start via the myChevrolet' app, available Bluetooth connectivity' for select phones and 42 MPG hwy, 
the Cruze Eco is way ahead of its time. Get used to more. 



Al_l~lJIVIS 
l#iiO 
TUNE-YARDS 
whokill 

CHRISTINA PERRI 
lovestrong. 

Producer: Merrill Garbus 
4AD 

Producers: Joe Chlcca1-cll,: David 

Hodges 
Relea.se Date: April 19 
On tM follow-up to her 2009 
breakthrough album, "Bird 
Brains." Merrill Garbus (tlka 

TuneNMds) again cre.!lles a 
clamoro us assemblage of 
warm, overdriven kitchen-sink 

instrumentatton, field holler 
ing, layered stacks of proc· 
essedvocals and a sonic smor
gasbord culled trom the world 
cafe-only more so. The 
sound collages on "whokill" 
ar4? bolder and brasher as the 
Oakland. Calif., transplant 
leaves the trades in her mobile 
DIY stud io (a hand held digital 

voice recorder and share-ware 
mixing software) for an ac
tutJI stud io (New. Improved 
Recording) ~nd engineer (Ell 
Crews). The results are u t te-rly 

boombast1c on tracks ltke 
"'Gangsta," whrch begins with 
a police siren before a sub
woofer-shatte,ring beat and a 
b leating c hoir of ethereal 
voices kick in, setting the stage 
for Garbus' growling patois. 
The more structured. strummy 
track "Powa" showcases Gar
b us' immense voca l range 
from dulcet whisper s t o 
Rober t Plant-like ct1terwt1ul. 
And "Blzn~s" looks to Afrlc<"J 
with trt>Ces of htgh hfe grooves 

Atlantic Records 
Release Oato: May 10 
This piano~playlng popster broke 

out last year when her song .. Jar of Hearts" was fea
tured on an episode of "So You Think You Can 
Oance"-an Ideal forum for Christina Perri's music, 
given that all the onscreen acrobatics are likely to dis

tract you from lyrics like "You're gonna catch a cold 
from the ice inside your soul." Perri doesn't prove her
self much more of a word$mith on "love$trong.,•· her 
fir$t full -length: ''How the hell doe$ a broken heart get 
back together when it'$ torn apart?" $he wonders in 
opener "Bluoblrd.'1 Later, •·Penguin" finds her using tho 
cuddly Arctic bird as a metaphor for the type of soul
mate only fate can br'lng one's way. Worl<lng with pro

ducers Joe Chlccarelll and David Hodges, though, Perri 
delivers her humdrum thoughts appealingly enough, 

as In the spirited kiss-off "'Bang Bang Bang" and 
"Distance," a delicate ballad with strings arranged by 
David campbell. Either would be perfect for "'Dancing 
With the Stars ."-MW 

and Konono No. 1 percussion. 
What may best explain Tune
Yards' sonic hybrid is Garbus• 
unique bio: She is a former pro
fessional puppeteer who spent 
time in Kenya and studied the 
ukulele. (Who hasn't?) Her 
parents. both folk musicians, 
turned her on to a variety of 
music including Harry Smith's 

e~tly Americ~n field record • 
lngs, which she cites as ;Jn 

lnfluence.-AG 

STEVIE NICKS 
1 In Your Dreams 

Producers: various 
Reprise Records 
Release Date: May 3 
Stevfe Nicks has grown anything 

but rusty In th8 10 Y('lars since Mr las-t solo studio album, 
•·Trouble In Shangri-La.'' In fact, the Interim- marked by 
a Fleetwood Mac set and some touring- even appears 
to have been restorative upon listening to Nicks' newest 
release, " In Your Dreams.'' Produced In large part by the 

Eurythmics' Dave Stewart., the album finds her in noth
ing less than prime form, drawing rich character studies 

and essaying on the deep rigors of relationships in clear, 
p lain-ipoken fai hion. Stewart co-wrote seven of the 13 
songs, $ings on two and pushed Nicks in some new 
directions, such as the ~ues on ''Soldier'$ Angel" (with 
Lindsey Buckingham), She rocks It up on the title track 
and "'Ghosts Are Gone," while St8wart fus8-S a string
laden, pos-t-Beades amblonC-O Into "Everybody Loves 
You," " ltaUan Summer'' and the lengthy Edgar Allan Poe 
adaptation '·AnnaOOI Loo." And tracks like the sJngle 

"Secret Love,» "For What It's Worth" and "New Orleans" 
are strong enough to stand alongside Nicks' best work, 
both solo and with Fleetwood Mac.-GG 
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BILL FRISELL 
Sign of Ltfe 
Producer-: Lee Townsend 
Savoy Jazz 
Release Dato: Arml 26 
"'Sign of Life" is o ne of those 
entries in Bill Frisell's long and 
d iverse Cc')non that reciuJres 

greM d egrees of ~ttentlon 
from Its listeners. The B~ltl · 
more-bom guiU'lf ;,,rbsan's sec
ond album recorded entirely 
by his 858 Quar tet (the first 
was 200S's .. Richter 858"), 
··sign or Life" Is a quiet and 
subdued affair marked by 
intricacies and nuanced inter
play that might be m issed if 
you so much as cough- or 
breathe a bit too loudly. The 
songs ''It's a Long Story ( I)" 

and "It's a Long Story (2)" 
incorporate~ het.Jrty, soulful 
mel odic t <"Jkeoff of the 
Impressions' " People Get 
Ready," ,vhlle "Mother Daugh~ 

ter .. boats a bluesy tone and 
"'Village" incorporates more 
rhythm. But most of the set 
plays It on t he quiet side, 
whether shimmery ("Wonder
land," ·•s,xty Four"), languid 
{"Recollection") o r delicate 
{ the two variations of "Friend 
of Mine"). There's a gc-ntl-c pu
rity to this music that makes it 
unic:iue in Frisell's catalog. But 
listeners really need to be 
pc')yIn9 attention to fully 
<"Jppreclate it.-GG 

11,n:1 
ALEXANDER ABREU 
Y HAVANA 
D'PRIMERA 
Hacienda Historia 
Producer: JCJan ManCJel 
Ceruto 
A hl-Nama 
Rel ease Date: Aprll 19 

In the Hav<"Jna nights of the late 
1990s, young Cubans who had 

never het'lfd of Red Bull had 
their own h1gh-energycocktall 

called timba, a rush of Afro
Cuban rhythms. agg ressive 
percussion and brass infused 
with funk, rock and jazz. On 
"Haciendo Historia,'' Alexander 
Abrcu's latest rel-ca~ w ith 12-
picce band Havana D'Primera. 
the tn,mpct player/vocalist who 
played with timba supcrgroups 

led by ls.sac Delgildo,PouiJto FG 
c')nd others teturns to thtsur'b:,n 

Cub~n sound th~t Cu~n youth 
abandoned in the new millen-

BEASTIE BOYS 
Hot Sauce Committee Part Two 
Producers: Beastie Boys 
Capitol Records 
Release Date: May 3 
Tho Beastle Boys' latest release. 

.. Hot Sauce Committee Part Twot' arrives at a precarious 
time for tho group, and not fus-t because It was released 

before "'Hot Sauce Committee Part One.'' Due to Adam 
"'MCA" Yauch's 2009 cancer surgery, the album was 
pushed back nearly two years and promotion for "Hot 

Sauce" has been muted. Still, the Beasties have impres
sively emerged with something of an antithesis to 
2004'$ '·To the S Boroughs." While that post-9/11 set 
had a fantastic firit sJngle ( ''Ch-Check It Out" ) and noth
ing else doH to it$ level, the group's. latest lad<$ a 
itandout track but is. a consistent hodgepodge of $limy 
beats and no-nons.onS(l rhyming. Nu and S.!lntfgold lend 
solid guest spots to the songs '·Too Many Rappers" and 
.. Don't Play No Game That I C.,n't Win," rospoctJvcly. But 
the Beastle Boys are more at hetne tossing off cheeky 
one-liners on tracks llke "Say It'' and "Long Bum the 

Fire." Most encouragingly, MCA sounds hungrier than 
ever, boding well for the still unfinished "Hot Sauce 

Committee Part One" and the Beasties' future.-JL 

nium in favor of reggaet6n. The 
tracks on the set break like so 
many rolling waves, with song 
stories related in the great 
tradit ion of Cuban son rather 
than rap. Havana D'Ptimcra 
f lies wi th acrobati c case 
through complex atrange 
ments. <"Jnd Abreu•s verses nm 
the gamut of f~mih<'Jr top.cs for 
Cubaphlles.. referencing well

known songs ( "Resumen de 
los 90"), Afro-Cuban relig ion 
{the jQyous ··oni Oni"'), as well 
as love ,;md the l~ck of 1l Abreu 
sticks to the romantic Stde of 
timba and takes no ill-fated 
nsks whlle stepping into other 
styles.-JCN 

NEW & NOTEWOIHIIY 

ROBERT JOHNSON 
The Complete Ortglnal 
Ma.sters-centennlal Edition 
Producer: Mrchael Brooks 

Columbia/Lege,cy 
Release Date: April 26 
Thclegendaryc,,talogofblues
man Robert Johnson tSdressed 
uptocommemoratethe 100th 
anniversary of his birth. In a 
collection that includes l2vinyl 
reproductions of his 78 rpm 
records. legacy has remas
tered the 42 takes that com
prised 1990's "The Compfete 
Recordings." added two CDs 

of recordings by Johnson's 
contemportiries and Included 
• DVD or Peter Meyer's 1997 
documentary "Can't You Heilr 
the Wind Howl:?" that explores 
t he influence of Johnson·s 
unique songwriting, singing 
and g uitar p laying, The overall 
sound quality is Quite good and 
the otherwor1dly deta-dunent 
in Johnson's voice as impres
siveas<Ner. Thconlyunissued 
tracks here arc two sides from 
Samuel "'Fat" Westmoreland. 
Theattracbon is the packaging: 
replicas of hls 10~1nch records 
lhat pltiyat 45 rpm :tnd a book 

of short essay s from blues 
hls.torl<"Jn.s Jnste;,ct of EricCl~p~ 

ton and Keith Richards, whose 
notes ,ivere featured in the 1990 
set. The discs of blues raribes 
feature tracks from Tommy 
JohnSOf\ the L,ght OustDough
boys and others to amplify 
Johnson's distinctiveness. 
The d ocumentary points out 
the connection b etween 
Johnso n and Son House,; too 
bad that none of House's 
recordings were included for 
companson.-PG 



BEYONCE 
Run t he W orld (Girls) (3:56) 
Producers: SMtch. Bcyonce. Shea 
Taylor 

Wrltors: Vdrious 

Publl$hers: various 
Columbia 
Queen 8 obviously wanted to throw fans a curveball 
with the fi rst single from her forthcoming LP, report· 
edly due this summer, .. Run the World (Girls)" Is a 

complex but catchy track that's actually more remi• 
n iscent of M.LA. and Santigold (w h o h ave both 

worked extensively w ith p roducer Switch) than Sasha 

Fierce. The song combine$ a dancefloor-defy ing mili
tary drumbeat, a Hmple from Switch's group Major 
Lazer, an unconventional song structure Dnd some 
Incongruously pretty, l ayered mel odics (which 
Beyonc, co--wrote with the-Dream) that are basically 
chanted but still employ B's full VOC.!11 range. The 
lyrics, however, are just as female-empowering as 
we've come to e)(pect. There's much more to the song 
than first meets the ear- It confuses on first listen but 
coal esces beautifully w ith repeated plays.- JA 

l;J.14\i 
INCUBUS 
Adolescents (4:4 9) 

Producer: Brendan O'Brien 
W riters: 8, Boyd, M, Einziger. 
C Ki/more, 8, Kenney; 
J. Pasillas II 
Publishers: Hungltkcyo,a 
Music (ASCAP) 

Epic 

Psychedelic guitar effects, 
ltirger - than-life percussion, 
dense song structures and 

vocal phrases stretched to 
emotive catharsis all mean 
one thing: Incubus has offi
cially retumed. While irs been 
five years smce the C-ahforma 

LE0ISI 

alt-rock pioneers' last full 
length, the full-blooded swirl 
of "Adolescents" feels more 
like comfort food than nostal
gia. Since its heady 2003 mas
terstroke, "A Crow Left of the 
Murder," Incubus has been 
combi ning sharp-as-nails 
hooks with expansive arrar,ge-
rncnts. as well as touching o n 
everything from prog to funk, 

To that end. ''Adolescents" ls 
a terrific welcome-back party. 

refining till of the group's best 
qu1rks mto a n easy -to-d igest 
five-minute package. ··w e're 
out of sight/Out of mind,"vo
cahst Brandon Boyd smgsdur-

Pieces of Mc (3:22) 
Producers: Chuck Harmony. 

C. Kelly 
W riters: C. Kelly, C. Harmon. 

L. Young 
Publishers: vanous 

Verve Forec:astNerve 

Grammy Award -nominated soul singer Ledisi continues ser
enading listeners with her smooth voice on her latest single. 
"Pieces of Me," the title track of her upcoming album, 
exhibiti the singer's propensity for displaying her powerful 
p ipes while aliO highlighting her jazz roots. Ledisi offers 
abstract p iece$ of her own life to the listener ai she fervid
ly sings, •·so when you look at my fac0/You gotUI know that 
I'm mado/Of everything love and pain/Those are the plecos 
of mo.'' Musically, "Pl0eos of Me" offers a c~rtaln slmpllclty
unfussy piano and slow but effective drums- that makes 
Ledlsl's blues-Inspired tone all the more alluring, Hor h&lJrt

fe-lt lyrics and ke-en vocals create a passionate ballad, and It 
this single is any Indication, Ledlsi Is sure to have another 
praiseworthy album.-JG 

ing the explosive chorus. With 
"Adolescents," the first single 
from forthcoming albo m 
"If Not Now, When?," Boyd 
speaks the truth.-RR 

Im 
SADE 
Stlll In Love With You (4 :25) 

Producers.: Sade. Michael Pela 
Writer. P. Lynott 
Publishers: Pippm the 

Friendly Ranger Music. 
AS/Universfll•PolyGr?lm 
lnternotionol Publishing 
(ASCAP) 

Epic/Columbia 
"Still in Love W ith You" has 
made a splash on Billboard 's 
Ho t R&B/Hip -Hop Songs 
chart after being included as 
one of four previously un
reletised t rnc ks on $;,d e's 
new best~of comp1lt1t1on. 

" The U ltima te Collection." 
This acoustic approach to the 
1974 song by Thin Lizzy gives 
Sade's reper toire a distinct 
freshness without losing the 
veteran band's essence. The 
blend of guitar, Rhodes piano, 
bass and various percussive 
instruments creates an inti
mate atmosphere that leaves 
plc-nty of sonic space for Sade 
Adu to carry t he melody. 
While the tit le of the track is 

the onJy line of the chorus. the 
tlrrnngement and emotion in 

BLAKE 
SHELTON 
Honey Bee (3 :30) 
Producer; Scott 

Hendricks 
Writers: a H;,ryslip, 

R. Akins 

Publishers: we 
Music/Melissa's 
Money Must<: 
Pr.Jbl1sh1f>!)/Gct It 

load of This MUSIC 
(ASCAP). EM/ 

Blackwood Musrc/Rhettneck Music (BMI) 
Warner Music Nashville 

..The Voice" coach Blake Shel ton premiered this new tune live on the April 3 Academy 
of Country Musk Awards to enthusiastic response-, and the song sold 13~000 d ig Ital sin

gles its first week out, according to Nielsen SoundScan. Country radio has also quickly 
embraced this upbeat cut, making it Shelton's highest-charting debut single at No. 3 1 

and climbing 10 spots a week later on Billboard's Hot Country Songs chart. The lyrics 
focus on a guy profe.ssing his love in term$ any country g irl can relate to, and the accom
panying melody is so warm and breezy. the icent of honeysuckle is almost palpable. 
Penned by Rhett Akin$ and Ben Hayslip (two-thirds of hit songwrit ing trio the Peach 
Pickers) , this single has a slngalong chorus, and Shetton delivers an engaging perform
ance that oozos l1Jld-back cNlrm. "Honey Seo'' sorves as an Inviting preview to his new 
album, due July 12.- DEP 

her voice carry t he song 
through t he tefra11·1. Coming 

off of IMt year's lon9-r1wa1ted 

alb um ''Sold ier of Love," Movement's other hit, ·'Ukett 
Sttde's cover 1s one of t he G6": Allcyrn.b.:i1 ridest1ndt1hen 
g roup 's finest unr elettsed blips, "Lego" boils down pop 

tre"sures.-RG 

cm:I 
THE STEREOTYPES 
Lego (3:4 1) 
Producers: The Stereotypes 
W riters: ViJriOUS 

Publishers: various 
Not listed 
After earning production 
credi ts on hits like Justin 
Btebet·s "Somebody to Love" 
tind Fttr ·Etist Movement's 

"Rocketeer," the Stereotypes 
jump from behind -the-scenes 

maestros to pap-minded MCs 
w ith new sing le "Lego." The 

music to ,ts muscular core in 

the verses and amps Itself up 

for the hook. If the trio 's mi• 
crophone work and club-cen
tnc lyncs c:u e understandab ly 
wobbly, the stellar production 
buoys them and makes lines 
like "Just friends. benefits/ 
Stereotypes, in t h is bitch" 
somehow work . In fact, the 
beat of "'Lego" is so sizzling 
that t he listener is left to pon

der what the Stereotypes 
could achieve with stronger 

lyrtct1I themes tind a more de
veloped person"lity. With 
"Lego" u, tO\V, these guys 

track actually serves as a !Qg • could b e a household name 
ical follow -up to Far 'Ei'!St before long.- JL 
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id•;·,W§I BY DEBORAH EVANS PRICE 

Blind Ambition 
The Blind Boys Of Alabama's First Country Project Draws 
Willie Nelson, Vince Gill And More 

On a h igh: Blind Soys BEN MOORE. 
RICKY MCKINNIE, BILLY BOWERS, 
TRACY PIERCE, JIMMY CARTER 
and JOEY WILLIAMS (from left) 

During the course of their seven•dec.ide c~ 
reer, the Blind Boys of Al.;1ba ma have logged 
sever.ii noteworthy ~chievements: induction 
into the Gospel Music Hall of Fa me, five 
Grammy Awards and performances before 
three U.S. presidents. 

However. on.e longtime dream stiH eluded 
the group. nH1t is, until the May 3 release of 
·Take the High Road" (Saguaro Road Records). 
the act's first counfry-gospel album. 

.,I'm a country music l>uff' and always wanted 
to do a country project," original Blind Boy 
Jimmy Carter says. That desire began taking 
sh.ipe when the ~ct performed .. Down by the 
Riverside" v.i th counh·y renegade singer/song• 
writer Jamey Johnson at the 2010 Akibama 
Musk Hall of Fame dinner. 

"'Jamey is from theoldschool,and soam 1.·· 
Carter says. "We hit it offimme<liately. Then he 
said. ·You need to make a record, and I need to 
beon it,'" 

rohn.son, who partners with the six-man group 
on "Have Thine Own \Vay," co.produced "'Take 
the High Road" with Chris Goldsmith. "It was 
a nice coincidence;" says Gotdsm.ith, who has 
produced the Blind Boys since 2001. "We'd been 
talkingahout wanting todo a country record for 
years and had been waiting for the ri9ht time." 

Nashville musici~ns Kevin Cr.mtt (Br~d Pais• 
Icy) and Ch~d Cromwell (Neil Young) also col
l;ibor::ited with Johnson Jnd Coldsmith to crJft 
rhe :tlbum's spili tcd blend of the Blind Boys' 
signature gospel style with c1assic country on 
various standards and original songs. To fur• 
ther acquaint Caner with country music's her· 
itage, Johnson took the singer on a tour of such 
Nashvi11e musical landmarks as Tootsie's Or
ch id Lounge and the Station Inn. 

•Jt helped open me up:" carter says. "'Since 
I'd lleVel' done a count!'}' record before. I was 
wonderina how I was going t() i;ound." 

Al~o joining the Blind Boy::; o n additional 
duets are Vince Gi11, \Vi1l ie Ndson, Lee Ann 
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\Vom::ick, Hank William s Jr. and the Oak 
Ridge Boys. 

"As far back as I can remember. 1 ci!n place 
the Blind 8oys of Alabam;i in my musical mem
ory bank," says Oak Ridge Boy Duane Allen. 
whose group guests on the album's title track. 
"I love their music, and J love their souls.-" 

Se1viced initially to triple A and Americana 
stations, "Take the High Road" now has a lead 
siilgle itl "I Saw the Light" featllring Haok JI'. 
The track has also been serviced di9itally to 
gospel radio. 

To prom()te both the !;ingle and all>um, the 
Blind Boys a re s ttiging concerts at Nashville')) 
Belcourt Theate r (t,.•f.1y 4), Tipitina's in New 
Orleans (May S) .and New York's City Winery 
(May 10) with special guests including John• 
son and the Oak Ridge Boys. From there the 
Blind Boys head to Wilmington. Del., to per• 
form a t the Non-COMMvention (May 19), 
which will be simuk ast on noncommercial 
\VXPN J>hiladelphia, which is the conference 
host, ,:and NPR.com. 

"'We are connectjng with those c1assic coun• 
t ry rans that love l'Oots mus ic and son.gs ." 
Saguaro Road senior VP of retail Mike Jason 
sayi;. ''\Ve arc: micro-marketing a round every 
Blind Boyi; tour date, fi>cusina on local and re• 
gional TV, print, online and radio." Aiding the 
promotion.ii push: the Blind Boys' c~mco in 
Univers.u1 Pictures' animated/live action fi1m 
~Hop" Jnd da ily inspiri!tional messiiges, nka 
"BB Wisdom," on the group's Twitter page. 

Established in 1939 at the Alabama Institute 
for the Negro Blind in Talladega-and still av• 
e raging more than 1 S0 concerts annually-the 
Blind Boys aren't ready to kick back just yet. 
The group is already planning a faU trek with 
Nickel Creek'sSal'a Watkins as the opening act. 
"I Jove to get oust.age and get that spark from 
the crowd," says Carter. who joined the group 
in 1944. "\Vhen you l()ve what you do, it keep::; 
you motivated." 

LUCKY13 
Taylor Swift is having the last l~ugh on the brand 
of critic she skewers in her latest Hot Country 
Songs top 10, "Mea.n," 

As the song rises 12•9, S,1,'1.ft has reached the 
list's top 10 with all 13 ofhersingles (exduding 
holiday fare) prnmoted to country radio. She 
joins Ca rrie Underwood as the only female 
artists to begin the.ircha1't histories \\'1th as mat\ 'j 

consecutive top 10s dating to the survey's 1944 
launch. (Underwood scored her 13th top 10 v.ith 
"~•ltuna's Song." which peaked at No. 2 in Jan• 
uary.) Prior to Swif\ and Underwood, Connie 
Smith had held the record among women \\• th 
12 str.iightcareer·opcning Hot Country Songs 
top t0 singlcs (1964-68). 

Sv.• ft's ~nd Underwood's strei!ks .ire the best 
;1mong a11.irtists since TrJcy Lawrence i!rrivcd 
with 19 consecutive top 10s ( 1991-97), How..,-er, 
the two female s tars are likely decades away 
from breaking the chart·s aJl•time out•of•the· 
gate top 10 mark amoog all artists. Eddy Amold 
sent h is first 58 single releases {inducUng B· 
sides) to the top 10 between 1945 and 1955. 

- Cary Trust 

SWIFT STARTS 

"Mean" stroak: 
TAYLOR SWIFT 

Since Hot Country Songs adopted Nielsen BOS~monitored airplay dat a in the Jan. 20, 1990. 
issue, Taylor Swift and Carrie Underwood have completed the Jongest $treaks of career· 
launching top 10 singles among women (and the fourth·longest among all arti.sts). 

CONSECUTIVE CAREER· 
OPENING TOP 10s ARTIST YEARS 

19 Tracy Lawrence 1991· 97 

17 Brooks & Dunn 1991·96 

15 Doug Stone 1990-95 

14 The Forester Sisters 1985-90 

13 Taylor Swi ft 2006-11 

13 Carrie Underwood 2005-11 

13 Garth Brooks 1989-92 

12 Mark Chesnut t 1990-94 

11 Wynonna 1992-96 

10 Highway101 1987-90 



Ea BY PHIL GALLO 

Cinematic 
Quest 
A Tribe Called Quest Documentary 
Rolls Out July 8 

At the conclusion of "'Beat$, 
Rhymes & Life: The Travels 
of A Tribt Called Quest," a 
single sentence appears just 
before the credits roll . 1t 
reods: "A Tribe Coiled Quest. 
inactive :)5 recording artists 
since 1998, s ti11 owe Jive 
Records an albulll:~ 

San Qjego, Boston , Philadel• 
phia, Minneapolis and At• 
Ian ta beginning Jul>· 22. The 
n.m"AillendAug. t2whcn the 
fi lm premieres in 1 O cities, 
among them New Orlc;:ins, 
JndfonJpolis and Pittsburgh. 

Rapaport is a first·time di· 
rector wi th more than 20 
years of acting credits, indud• 
ing the 1993 fi lm "True 

Romance" a nd T V series 
.. P ri:,;on Break." He':; also 
been ii Tribe fan since the 
group's first recordings in 
1989. Rapaport decided the 
Jct w;1s worthy of J documen• 
tary while watching it per• 
form in 1998 at New York's 
Trainps nightclub. In 2006, 
while attending a reunion 
show at losAngcles' Wiltern 
Theater. he ultimately de. 
dded he was the one to make 
it, financing the project with 
his own credit cards. 

"There was n o time to 
wait," he silys. 

Through perfo rmances 
Jnd interviews from the 2008 
Rock the 8e11s festivals that 
they headlined, the four 
members of A Tribe Called 
Quest-Q·lip, l'hife Dawg. 

"'That\vasanudge." docu• 
menta1ydirector Michae1 Ra• 
paport says. "They can't go 
back and l'e -create 1199 t 
albwnj 'The Low End Theoiy.' 
hut they should make an()ther 

i;,mg. £\•erybody IO\'Cl> nostal
gia-that's why there are doc
umentaries and rerclea.<;c$. A 
Tribe Coiled Questwosso dif. 
fe rcnt, so inclusive. Their 
music made you feel good." 

Hip•hopamb OAWG (left) asds;idors: PHIFE 
foot;i ;in Q•TIP . 
Bells t9ce from the 2008 

1

Rn concert 

Borrowing part ofits title 
from the revered trio's 1996 
No. I R&B and pop album, 
Sony Pictu1·es Classics' 
~ Beats, Rhymes & life" 
opens July 8 in Los Angeles 
and NewY01'k. Rapaport will 
also hjt the ro.ad with the film. 
Cunently scheduled to play 
34 c ities in a handful of 
theaters at a time, the docu
m entary will h e;ad to SJ n 
Fr;:incisco, ChicJgo an d 
Washington, D.C., in its sec· 
ond week before landing in 

ur m Los A ock ttie ngeles. 

AJi Shaheed Muharnmad and 
Jarobi-trace their :,;ome• 
times ranooroui; h is tory from 
the borough of Queens to the 
group's formation in 1988 
and the release offive ;albums 
between 1990and 1998. 

Rapaport, who hails Tribe 
as .. the Rolling Stones and 
Led Zeppe l in of fi rst
generation hip•hop;" says a 
soundtrack is unlikely. In 
fact, a few songs couldn't be 
used in the: film as a rcsuJtof 
the protedurei; involved in 
clearing the multiple samples 
used in Tribe songs. 

After the film's Sund;1ncc 
Film Festival screening in 
Janu;;iry, Q-Ttp gave off mixed 
messages about the fi)m, say• 
ing he had problems with it 
and that the group's fans 

MOON LANDING 

s houldn' t sec it. Eventually, 
he, Muhammad and Jarol.>i 
released a statement that 
read. in part, ··we hope that 
the film's perspective con• 
vcys our loveofhip-hopcul• 
ture . • • We h ope that it is 
wen-received." 

"The differences Tip had 
came down to the fact that 
he's an artist and a perfe,c. 
tionist who is always in con• 
trol."' Rapaport says. " He 

was the leader ofTribe. But 
I' m making the movie and 
ha,•e to make the final deci
s ions . If sornebody made a 
movie as interpersona l as 
this about me, I don't know 
th at I ' d be pleased with 
someone else m;;iL:ing the 
decisions. But to me, ifs a 
love letter to the band;" ••· 

While Lady Gaga courts her Little Mon• 
sters, Island Der Jam's Kertl ls busy nur• 
turing her own community or followers 

christened Moon Children. And with 
them in tow, Kerti recentty landed atop 
Billboard's Dance Club Songs chart with 
her first No. 1 single in the United States: 

Moon Child tobe a Kertl fan," Estonia na• 
tive Ker Ii says. "You just have to make t~ 

best of what you ha"'e and have comp.as• 
sk>n for yourself and for others always." 

album has sok::I 67,000 copies, aocording 
to Nlelsera soundScan. 

"Army of Love." 
lnRially established as a support sys• 

tem fOf'teenageri, Kerli's Moon Children 
concept has since evolved into a creative 
community centered on being the OOst 
you can be, Its followers sport Kerli's sig· 
nature moon marks: a row of three dots 
on the taco symbolizing integrity, love 

and unity. 
"You don't have to be a Kerll fan to be 

Her Moon Children mo\olement also 
spawned Kerli's self•termed "bubble 
Goth" style of music and fashion. Juxta• 
pa sing fantasy and reality, bubble Goth is 
all about self•expre.ssion and having fun. 
" It 's about mixing together all the flavors 
that don't really go together," Kerli says. 
"It's a fairy with a bullet belt, a Lolita with 
a latex garter! ' 

"Army of Love" is the first track from 
Kerli's sophomore Island Def Jam album. 
The still-untitled set, slated for release in 
summer or early fall, is the follow--up to 

On the new set, Kerll again focuses on 
the theme of struggle. "My response to 

struggle on 'Love Is Dead' was, 'Oh, it's 
completely taking over everything,' " 
Kerli says. " My response to struggle on 
this new album is: 'This is going to make 
me beautiful.' "She adds that the project 
will be a fusion of pop, rave, dance and 
darker concepts. 

In the meantime, Moon Children and 
o thers can expect more club records 
and upcoming club appGarances by 
Kerli as Island Def Jam explores, as label 
president/COO Steve Bartels says, 
other "opportunities in all areas to allow 

a Moon Ch lid and you don' t have to be a Ker1i's 2008 debut, "Love ls Dead.' ' That her to truly shine."' -Jazmine Gray 

NO GLITCH 
British alt•rock act the Wombats a.re 

bringing some wekome spring sun• 
shlne to the United Kl ngdom's flag• 

ging ind ie scene. 
The Liverpool band's sophomore 

set, ''This Modern Glitch" (14th Floor/ 
Warner Music), entered the U.K. al• 
bums chart at No. 3 on May l, mart<ing 
the group's highost bow. First·week 
sales stood at 23,000, accord ing to 
the Official Charts Co. That's a solid 
start for an alternative act in a year in 
whichhome~g,-own guitar groups ar& 
struggllng to generate heat. 

" We t1nd the band were unsure 
whether the fan base would still be 

there. So this was a pleasant surprise," 
.says Alex Gilbert,head of A&R at 14th 
Floor/Warner Music U.K. The Worn• 
bats' 2007 debut, "The Wombats 
Proud ly Present . . . A Guide to Love, 
Loss & Desperation," has moved 
302,000 units in the United Kingdom, 
according t o the OCC. 

Gilbert credits the new album•s 
strong bow to support from national 
top 40 notwo,k BBC Radio 1 and com· 
mercial alternative station XFM, as 
well the band's Hw following. He al.so 
says the pre release decision to make 
thre-eafbum tracksavaUable either as 
singles or free downloads helped re• 

engage the group's audience. 
"Modern '' also debuted at No. 2 on 

the Australian Recording Indus-try 
Assn.albums chart. Gilbert says that 
album tracks "Tokyo (Vampires and 
Wotves)" and .. Techno Fan" are air• 
play hits throughout Europe, and U.S. 
radio and college stattons arc raUy• 
ing behind t he band, "Radio support 
in America is picking up," Gilbert says. 
cit ing rock KROQ Los A ngeles as an 
&a.rly supporter. "W ith ( the succ.e.ss 
ot] Flore-nee+ the Machine and Mum • 
f'Of'd & Sons, the timing feels good for 

British b~nds on American radio.'' 
Released d omestic.ally April 26 

through Bright Antenna/14th Floor 
Records/Warner, "This Modem Glitch" 
d ebuts this w eek at No. 27 on Bill• 
board's Top Heat seekers A lbums 
c harts. The Wombats will p lay U.S. 
dates in the ea.rty summer and the fall, 
but right now a refinishing up an Aus• 
t ral ian tour, European and festival 
dates are also scheduled throughout 
tho summer, - RichtJrd Smirke 
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8illbeara. CONNECT WITH THE MUSIC INDUSTRY'S MOST IMPORTANT DECISION MAKERS 

For ad placement in print and on line call Jeff Serrette 1-800-223-7524 - 1-212-493-4199/ Jeffrey.Serrette~ billboard.com 

SONGS FOR SALE 
"IT USED TO BE MADE IN AMERICA" 

www.itusedtobemadeinamerica.com 
Parts of this poem and website could be 
developed into SONGS, directories and 

other money making projects. Interested 
parties should contact Robert Barrows, 

650-344-1951 

PROMO & MARKETING 
LOOKING FOR FEMALE MOOELS TO SHOOT A COMMERCIAi. FOR AN 

UPCOMING MOBILE APP TO BE RELEASED ON !PHONE AND THE ANDROID 

SYSTEM, EMAIL PHOTOS TO 4YOUAEYESDNLYAPP@GMAJLCOM 

CALL US TODAY AND ASK ABOUT THE 

BILLBOARD CLASSIFIEDS 

INTRODUCTORY OFFER FOR NEW ADVERTISERS! 

1-800-223-7524 or 

j effrey.se rrette@bi llboard .com 

DUPLICATION DISPLAY UNITS 
REPLICATION PUBUCITY PHOTOS 

VINYL PRESSING INTERNET/WEBSITE 
CD ROM SERVICES SERVICES 

DVD SERVICES FOR SALE BUSINESS SERVICES 

PROMOTION & MARKETING MUSIC INSTRUCTION 
SERVICES BUSINESS OPPORTUNITIES 

MUSIC DISTRIBUTORS COMPUTER/SOFTWARE 
AUCTIONS MUSIC MERCHANDISE 

RECORDING STUDIOS T-SHIRTS 
REAL ESTATE EMPLOYMENT SERVICES 

INVESTORS WANTED PROFESSIONAL SERVICES 
STORES FOR SALE DJ SERVICES 

EQUIPMENT FOR SALE FINANCIAL SERVICES 
STORE SUPPLIES LEGAL SERVICES 

FIXTURES ROYALTY AUDITING 
CD STORAGE CABINETS TAX PREPARATION 

SOMETHING TERRIBLE HAPPENS WHEN YOU OON'T AOVERTISE . . . 

BE CREATIVE• KNOW YOUR OPTIONS 
ADVERTISE WISELY 

Billltoard JEFF SERRETTE SEIIIIIIIAtCDUNTMANA&ER 

PHONE: 212-493• 199/800.-223·752' EMAIL: JEffll£Y,SERRffiUMtlll.80ARD.CQM 

FREE 
(Advice) 

HOW DO YOU MAKE YOUR 
CLASSIFIED AD PAY? 

By running it consistently-oor1seculive ,,..eeks-for impact!! Rarety does 

a prospective customer reply 10 an ad the very firsl time it appears When 

lhal customer is reacty, to buy. Remember, the very week he or she as ready 

your adverllsemenl shou'd be in POSITION. 

Stay ALIVE and SATISFIED with an 
ACTIVE CLASSIFIED!! 

TOLL FREE 800-233-7524 or 212-493-4199 

BANKRUPl'CY SALE FORI.EASE 
COLLECTABLE DISTRIBUTION Nf l!DS) 
PUBLICATIONS EDUCATION OPPDRTUNllY 

TALENT HELPWANTED 
SONGWRITERS 

SONGS FOR SALE MASlERtNG 

DEALERS WANTED AUDIO SUPPUES 

RETAILERS WAN.TED ROYALTY PAYMEN'I' 

WAJn'ED TO BUY PRINTIN8 

CONCERT INFO MUSIC PRODUCTION 
VENUES METAMUSIC 
NOTICES/ STASE HYPN011ST 

ANMOUNCEMENTS 
CO FAIRS & FESTIVALS 

VIDEO 
MUSIC VIDEO MUSIC WEBSITES 

POSITION WANTED NEW PRODUCTS 

LISTENING STAnONS DOMAIN NAMES 

For pnnt and onllne contact Jeff Serrette: 21 2-,93-4199 or Jettrey.Serrettefalultboard.com 
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A WEEKLY ROUNDUP 
OF NOTABLE CHART 

ACHIEVEMENTS 

I-IEAR 'Tl-IE VOICE' 

ROYAL WELCOME 

,-:-Richard Mane re turns to the 
Adult Contompor.:irych..irt, .:is 
··when You loved "1-e" bow,sat 
N o. ;zs. r hP pop/r ock ~ngor/ 
songwritor I.Mt ch;utod w ith tho 
N o. ;z.z-rwi.ik in 9 " Ro.:idy to Fly•• in 
;zoos. M;inc h.:is m.:ido 19 v is its to 

th" AC survey sine" ™s ;iniV.11 Jn 
1987, t;1Uyin9 ll top 10s., includ ing 
fou r N o. h.: " Right Herc, W,, l tin g," 
" Keep Co•mlng B.u:k," "H:ix:.rd" 
:ind .. N ow :in d Forever." 

>JAs Adolc cclc,bt.tteshct fi rlit 
N o. I o n Adu lt Top 40. wh ere 
"Rolling i n the Deep" r M 1- 2·1, 
two other ~on~ from her 
lllllb~rd 200• lead in9 album N21" 
debut on .a>rp l.ay charb . "Rumou r 
Has tt" starts on Trlple A (No. 26) 
and ti.er i nterore t.at ion of the 
Cure's ··LOvesong'· enters Smooth 
Jazz SOflgs ( No. 29) . 

...... fk., d Ch.,rtlle.,t !:::ii ;,v.-,·,.w;,;,i,.,,, 
,..,- billbo:ird.com/ch:irtbcnt 

Billboara. 

Adele's Still Tops; Star Kid Shi11es; R uPaul Returns 
Jt1s a sleepy pos t.Eas ter week on the 
Billboard 200, as there isn't a s ingle 
debut in the top 10-the fi rst time th.at 
has happened s ince the Jan. 22 tally. 
And. not :, single Jlbum in the top 40 
posts a sules g:,in. 

we fi rst wrote about StarKld Produc· 
tlons, the mus ical t heater troupe 
launched b)' a bunch of University of 
Michigan student!-;, including future 
*Glee" s-uperst..u (and Billboard's April 

Me;anwhi lc, :, t No. 1 
this week-again-is 
Adele's ··zt," marking 
its sixth nonconsecutive 
week atop the ta ll y 
(124,000 . down I 9%, 

OverThe 
Counter 

23 cover m;rn) Darren 
Criss. Th~t's when St.ar• 
Kid' sea st recording to its 
original show "Me and 
My Dic k'' entered our 
Top Cast Albums cha1t at 
No. 11, becoming the 
firs t student•produced 
show to appear on a Bill• 
board chart. 

accord ing to Nielsen 
SoundScan). lt's just the 
fifth album by a female 
artist in the la.st 10 year s: 

KEITH 
CAULFIELD 

to earn as m any weeks at No. l. Since 
2001, the onl>• other female solo al
bums with s ix weeks in the penthouse 
;ir e Norah Jones• - Feels Like Home,"" 
Susan Boyle's "'I Dre;im cd;, Or~wm" 
.ind Taylor Swift's "'Spenk Now" ;and 
"fearless." (Swift's latter album has 
logged LL \veeks total at No. 1.) 

Things should brighten up ne.xt week. 
o nce a bevy of new sets fron1 Floet 
Foxes, Bcastio Boys and Jennifer 
Lopez reach the ta11y. But none of those 
.acts, nor an)' other::;-based on early in• 
dications from industry prognoi,;tiCa• 
to rs-i;eems to he a th reat to Adele 
holding at No. 1 fo r a i;eventh frame. 

STARKIO SHINES: ]tWJS;) )ittle more 
than a ye.;ir .1go (March 27, 20 10) when 

Fai;t.fo rward to this 
we<!k, where Star Kid return!-; with its 
late::;t effort , "Sta rl:ih ip." bowing at 
No. l on Cast Album::; with 4,000 sold 
(oil digitallyt. 

The $ t;)rKid gang has also ch.1rted 
with -A Very StarI<id Album," which 
peaked at No. 18 in its second week on 
Top Compilations on Aug. 14, 2010. As 
for Criss. he made his solo bow on the 
charts on Aug.7.2010, when his 
-Human- .EP bowed at No. 30 on Heat• 
seekers A1bums . 

' TEENAGE' BEATS 'BOYS' : Katy 
Perry's ::;econ d album "'Teenage 
Dream" last wc:c:k s urpassed salei;; of 
her 2008 debu t, "One of the Boys.• 
Eigh t months a fter its r e1easc, 
-Teenage" hJs moved 1.43 million cop· 

ies. \'en.us the: 1.38 million that "Boys" 
has sold. 

CONORAGULATIONS: RuPaul 
s3shays o nto the Dance/Electron ic 
Albumsch;irtat No. 11 with the divJ's 
latest studio effort, ·•Gfom aron" (2,000 
copies. all digital). It's Ru's best sales 
week since 1997. 

TI1ealbum's releaseon Monday.April 
25. was timed to coincide with that 
night's third-season fioale of her suc
cessful Logo TV reaJity com petition 
show. '"RuP,ml's Drag Race." According 
to Nielsen. il was Logo's highest-rated 
tc:leca$t to date among men aged 18• 49 
and women aged 2S.54, and drew 
585,000 total viewers. 

Ru Paul fi rs t s trutted onto the Bill• 
boJrd ch;1rts on Oec. 12, 1992, when 
her best•known single ··SupcrmodeJ 

(You Better Work)" debuted at No. 46 
on the Dance Club Song::; chart, on its 
way to a No. 2 peak. 

'RUMOURS' HAS IT : Fleetwood 

Mac's ··Rumour~ m3y re•cnter the t.;1lly 
next week, thanks tothepower of Fox·'s 
'"Glee." The TV series dedicated its en• 
tire May J episode to the 1977 No. I 
album. The cast performed six of the 
set's LL songs, while a seventh album 
track was heard in its original form as 
backgrow1d music. Early sales projec• 
tionsfrom indust,ysources suggest ''Ru. 
mours<• could n1ove .around 20.000 in 
the week ending May 8, which could 
place it among the top 30 on the Bill• 
hoard 200 next week. 

CAUSE FOR CONCERN? Noticeably 
;)bscnt from the top 10on Digit.11 Songs 
this week arc rn•o closely w3tc;hed s in• 
gles from two artists with highly an· 
ticipa.te·d albums on the way. First is 
Lady Gaga's ··Judas;" which descends 
6-19 in its third week on the chart with 
81.000(down 48%). " fudas" is the Se<• 

ond offering from Caga's th ird studio 
rdeai;e, ..-Born This Way," due May 23. 
Secondly, B&yone:ets ·' Run the World 
(Girl,)' slip, 23-39 with 47,000 (down 
39%) in its second week on the tally. 
h 's the 1ci1d single from B's fourth (nnd 
curre ntly untitled') so1o album , ex• 
pected later this yc~u. 

IVla rlcet Watc:I1 A Weekly National Music Sales Report 11J,;l.1?Cn. 
SO~dSGM W eeki Unit Sales Year-To-Dat e 

This Week s,3s~.ooo 1,812.000 

IIIGUl.t 
IUCIIS 

25,313.000 

!me m1 otA!+G! 

OVERALL UNIT SALES 
Year-To-Date Album 
Sales By Sto re Type 

latlWeek 6.475,000 ~926,000 26,690,000 Muns 103,709,000 101.875,000 •t.8% SO million units #. 
Change · 16.8% •5.9" •S.2% 

!Tis .... 1.11 ... S,'-67,000 1,556,000 21,468,000 

<hinge •1,S% 16.5% 17.9% 
'019,W 1!11011111 RIOCS ll"C ~SO OOlll!tied ¥Altll1!d b11m S~t!. 

W eekly Album Sales (Million Units) 
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~gilal Trill> 400,0"3,000 "-38,348,000 96% 
Stningl,s 686.000 93~.ooo 36.2% 

Td~ 504,438.,000 541,151,000 7.3% 

Alum•trfA• 143,nl,300 1L5, 709,800 l ,L" 
011>(1\ll:lt« ;f'$'11 _ ...,,IN'-t.-l~,.,., J•lt"J{'JtA) ,.,lh 'II) ltOK~(lol;mO&(I, etllJ""~t 
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DIGITAL T RACKS SALES 
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"' 

SALES BY ALBUM FORMAT 

m 74,754,000 

~gibl 2a,oa1,ooo 
Wn,l 90<),000 

lllher 13,000 

67,965.000 
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ALISON KRAUSS + UNION STATION 

BRUNO U AR$ 
u.tr.t?.\ !>.l!.oi1' 109J\~ 

RIHANNA 
911' ~!f JA\.1 01til7 !tU,16(\j !41 

K.IRK FRANKLIN 
HIY\l SOU..'Vt:Altv 11~11 JUI {1 U~) 

ADELE 
U.'COUIW!f.l lU!,i"$0V(WUYC 1ur1 

VARIOUS ARTISTS 
IMJl ll!JJ,}! 1111,iOVfNllbC ll,1Ui ~l..~111 I!,$ 

Titfo 

2 1 

wasting Light 

Sigh No More 

Femme Fatale 

Lemonade Mouth 

F,A,M,E. 

Tcen.tgo Or~m 

Ro lling P;:,pct$ 

SO &,sutiful Of So Whst 

My Kinda Parly 

P.aper Airplane 

Ooo-Wop& & Hooligan& 

All Al Once-

H3rd 83rgain 

Hello Fe• 

19 

N0W37 

$ 28 

21 " 
22 10 Never $;ry Nev« : The RcmiKC$ (EP) 

I 'll Never Got Out or Thi.s World Al ivo 

.. 
27 

31 27 

32 32 

33 23 

JUSTIN BIEBER 
Sl:ltlOUIOVAAt.\t!tiG9fWII( l.ilAAO ouc..:1.111.11,13 lU/f!d 

%AC B ROWN BAND 
SOO.-tellll~llll~J!IGel RKl;tl.lft£,ATUll!IC&tl1U.l;) 1$.9,$ ~ 

N ICKI MINAJ 
'l'llllllfl \.l)ll"(CA;~ Wl!VfY.\NV:ll~t lr,IIITIIWVlll!,lltl• 11111110 IJ,9J) 

AUGUSTA NA 
t,.: 'IIII02l1;0W l,IU,;IC 11 Im 

HOLLYWOOD UNDEAO 
U~'OCT(t.f.Ol:\111',lfl-. U flfi 

U IGUEL 
YJO( ict.r,vsfOIN,,11\t 1MU.'JLG 19911 

SILVERST EIN 
11Wf\lS& n&• tHfl! 

My Wotld 2.0 

Orama y Lu2 

You Oet Wha, You Give 

Pink Friday 

Augustana 

Spe.ik Now 

AmcriciM"I Tr;,gody 

I RM'lcMbet Mc 

Coun try Strong 

Recovery 

Lasers 

Nothing Uh Thi& 

All I W;tnl 1$ You 

RO$c;UC 

Lungs 

Stronger 40 " 

41 50 Late Nights & Early Momings 

42 " 

43 30 

44 , . 

LADY ANTEBELLUM 
C,IJllt0l 114il!\Ul S-1101 ltU 

RADIOHEAD 
ll/ll:KlllW{O~l'/ IIID M 

THE BLACK EYED PEAS 
IVftllWJII( OlW9' 1:.,., 13 tlJ 

The Band Perry 

Need You Now 

The King Of t.imbs 

The Boginning 

A New H;allcl '-4;:,h 

Glee: The Music., ~asor1 Two: VOiu me S 
11\ll! ~vtl!ll'ff1))( TVtlllt!WRo\ t.°"~ V M $~.!i!t 

CEE LO GREEN 
• : <lllt. 181* The Lady KHIM 

SO 26 
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The arlval of Its 
sbli ..... (19~00) 
immediattly 
tru111115, lllt act's 
pm•lous lrifh, 
whKII - with ib 
1,s1 <11o11, 1oor, 
"'All ol i Stlddel I 

lamllr Ollltian 
Slote<' lS d;.
ootlt l-008 albuo! 
jlllll!e< I~ 1,500':4 
toa,,se,g<ilf 
tr• nClllr 1,000 
, ..... 1'9,0001111 
w~Uldsales 
IAmtsil<e 
Chrolm>< 2008. Al 
Mo. Bl, W,w1b<rj< 
g,il 1ty 1% lh,nks 
rovtautYIK. 

Altt!I' tilt .abum was 
Amll}OII NPl's D.lit, 
OM an AprQ 18 
(ll.ti), I r.-0tt,n 
with II m" gala. 

hl1o1riol. liniled· 
llm!or-11 
lht ffun.tSUo,e 
wh«t ii WIS pricM 
lor 16.99, lhe<tl 
posl11 Sllii m..
!M"" • lfflll 
iono ht downlom. 
The band tweet!d 
about the pricing 
lour lfllt< durlng 
theM. 

lhl<nls<ueolth, 
bN's ll-TNr-dd 
albull ''Tighl" 
urns a rutttr 
modil'Hlitle, 
owing lo its 
txpandtd Sfl list: 
"r,gltle•" 11 boost< 
14 lfW tracks alld a 
DVDth~'° 
lootoge (1,000). 
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IMotnt . .. . .. , l'fl 
i>EOUAVW.'fllRCTkl'4 

IIAAi .: ... :~ 

AVRIL LAVIGNE 
l'IC,. SS/110'ft.113 (I I ~I~ 

KID ROCK 
TO" 0011 u1.-.."1-= !>.ll!M' 14 IIS.Mf~ 

VARIOUS ARTISTS 
S"l.!£011 moo O\'Sll,~IICIA (IZ:!e! 

MIRANDA LAMBERT 
cuww~ ... jllMIMHO 4!$\1 ,,iMII tlU&J 

JOHNNY CASH/WILLIE NELSON 
AM(ll~1"lt:6lllMP.IA.flll\'V.WJ:';tCM6 N'lll!Q.~V Ml.GIC !1>11JJ 
AARON LEWIS 
Slllt'l11CJ.•,aw1r.01nu 111, 

K.D. LANG AND T HE SISS BOOM BANG 
Mllltlil!Q!&;M1',~'£'U/IBS jlt,!IS) 

OTEP 
'i~t~ Ul (IHSI~ 

SOUNDTRACK 
w~u t!GlllV(l(t;$M (IH8! 

SUGAR LAND 
N(~YlltK~JUl0111le'\/l.l &II lJ(IB (J; 

LADY GAGA 
Slll(AMUIILIGO!~IJh(IIUIIIVl!llt,IKl(Mcol( ~I UM ',\GA flt fl 

TV ON THE RADIO 
111:meoK OIMM•Mil. (U!l!, 

PREASHEA HILLIARD 
&Ollll!l.ttev.oowonJM~U:.W1lE jlJ, 

KESHA 
KlNUS,I.Sli'ICUrt.!Cl.'t. ... l (M&) 

Et.11NEt.1 

Titlo 

V/hO You Are 

Goodbye l ullaby 

BomFree 

Every Mother Counts 

fl evolution 

........ 
Sing It Loud 

Atavi~I 

Tangled 

The lncredlble Machine 

The F~me 

The Fall 

I Am Not A Human B~ng 

Hine 1'ypes Of Ugh1 

Li-le Out Loud 

C..mibal 

The M.nha11 Ma1hel'$ t.P 

BLAKE SHELTON 
11(.~11~ (llt..;111'1..tl. ~lOOW,W\.I'' 118 l»t lo.idod: The Bcsl Ot Bl ;,kc Shelton 

THOMPSON SDUAR.E 
Sli)llf\' 011£(1( 11i11 13 t6 Thompson Squ;,rc 

KENNY CHESNEY 
a11-.~,~~$WII f1Ul5l$ t h!tl'llngw'Sy'S Whl:Skey 

DIC CLAPT0II The Be&IOf Eric Clapcoo: 20th Centi.ryM~ The Ml enni.fn Co1eciioo 
Clll!Olll:lf.S."P!ll'f!l(ll(t(l;U!,tl IIMl" (U,'.!) 

Q'IMID SXYIIYRD 
NCf. 

1 
I l\4 t ,M The 88$1 Of ~11/1'(1 $1tyrt/rd: 2llh Cenll#'; t.'8:slete The t.!l'tem\irn Colloollon 

DAFT PUNK 
W~lT !ll>lliVCr.6tn · tla.M) 

Tron ; t.eoacy (Soundtrack) 

TIU UCGRAW Number One Hit& 

BOVZ II MEN The Best Of ~ II Men 21)11, (Antt.wy M;l:iill:lr$ Thc MlcnniunCoHoc;.liQn 
NU)!W,'11.Cl!IIU111Clt&otl08B.ll~ 19 tlJj 

ARCADE FIRE 
Nffcll(;tlt',• 15Mi 

TRANS-SIBERIAN ORCHEST RA 
U,,W,,AilAll11CU11il,Af? 10 ,M•U.!l!) 

BAO COMPANY 

Angle$ 

The Suburbs 

BeclhOl/en·s LH I Nigh! 

Ml!it;Al Ql.!l(QH~IO'l(l !A!ll!l~'V.',USlo! ~Ha WM Y.t,v.wa-i.: !6.!i&, Extended Versions 

RISE AGAINST 
cc-c WTIR&C<l'E c1r.m,•,1;,1 tia,Mt Endgame 

ZAC BROWN B.ANO 
lll!~II. fJSUIJI. l'KTIJ!t'WJYE. G~ll 'i"l,IJiTIC i1&!1ll /,fl !ll9&) The Foundation 

TRAIN Save Me, San Franci&co 

KANYE WEST · · • 
IIQC..\.f{ll,\ O(f [~\,l.lfltl'\'lll!\.16 IIJ 91 ff, My Bc.iut, ful O;,tlc Tw1.stcd F,int;, ;.y 

SOUNDTRACK country Strong: More Mu sic From Th" MoliOn Pictu re 
SCIIW,,>(lfN:'l~(l~~lfllWA0::.0114A!t lt,fla 

ELVIS PRESLEY 
11u.•..oi&~NU$1o! Ci!MW!flO..ll wa&e a1101• 70tll !iClll'fMll.ilC ,r.1a1 

BON J OVI 
mA.11)010:>;\l(HWB UU) 

CREEDENCE CLEARWATER REVISITED 
1'0011 lC~ ,il!ll"Nll!i".C (Mli Stll&',iOtlVNUSlC ~9&) 

An Afternoon In ~ Gacdcn 

Greatest Hits 

Extended Versions 

YELLOWCARO V/ ... A y, • Th h n. "' s ' 1-'lf'lWS 1¥,, -
1
,a.9.S ,,..n oo re roug n ng, ay es 

AEROShl ITH The 8e$I: Of At;rO&ITlit,; rolh Centt.ry Mil&tt.A The MlenniumColleoion 
GCl'tUOHCt,rllMl (9 !IS) 

MINDLESS SELF INDULGENCE 
Uf>N1V~C~ l l!ill"•llf: 11111 1>1i&CO. IIVII f6 

Love Leiter 

Burle'$QUC 

Tighter 

Extended Versions 

STEVIE RAY VAUGHAN Martin $cor$8$8 Pl'V$9nt& Tht Bll.10&: Stevie R.-y Vaughan 
Eflc:.MIIYWJ'lilC(WG;!,l;M.Y.t,V~tilC 6.9M 

VANOUS ARTISTS WOV/ Gospel 201 1: Tho Year' $ 30 Top Gospol Artis!$ And Songs 
WOIO<Ufll 011 CWl,\ltlllfV 11!'1&A'l j1J 9,$) 

Kli.« '1\1!.lW.G J't ••• 101 ,.,,,,.(l,ljj .. ,. . . . " 
Pflm/!fJ'Rll\lA() .. &I 

1/!CrW;lJA(KSOII 171 
JOIEVH l'lli 
JllSU •• .~I 
11'.I.M.ES • uo 
J,\kl&.l(li\JII 118 
M.1111r1 ... .... 1!, 

.:{$HJ..·• 6~'-11. 1:U 
ll.k(l(V ••• ••• ••.• Jll 
KtW • • .15C 
,k .. ""''"'s . ;i Cfli.a>',.., ...• . 142 
ThflOtlS • .1U 
twr1,u·Mi • .. 11, 
CIAU!.E IC.Mi , JIUS 
11.\UR . llt 

Data for week of MAY 14, 2011 



t;:l e l u ARTIST 
:5J !I 1• ·~lit/Ill 4 MW&EII , 01mlRlf!11G LMiLJIIIUc:t> 

Title 

'°" 
"'" 

, .. 
110 n· 

Il l 

112 

113 

114 

Ill 

Ill 

117 

118 

119 

120 

21 

" ,. 

' 
78 

23 

' " 
3 

' 

il!:£1 .......... ... :: 
MeM-.EVAAOil-f 
V.\\Uf.S ......... 14.$ 

1,U,.~115 •• ••• •••• llli 
~ ....... t9i 
™~' .. ... n 
l,IU,'PM61,l/NR!I;: •• 1)::, 

PRINCE ROYCE 
rn,su:i•mrns,::,w1,11.1,;1eun11 ,c,11 

HA NK V/ILLIA MS JR. 
Q.to;antM l)M 

ROY ORB ISON 

Prince Rovce 

Gre.rtest H rl$, Vol, I 

Doggumcnt;;u y 

ROY ORB ISON 
Y)ll'l'tJJ(l Cll~l0-10.Mftl':fTIIIC Y)M' tM(l Cll~lO-.,_'-Mftl':fTIIIC ~ .t><M1!3.<$}M' "'1~1C $ff 

Super HIia 

SOUNDTRACK 
AU.coau.u HM Fast Five 

Hand s All Over 

BARRY WHITT The 89st Of BanyWhlte: 20lh Centuy M86$&1'8 Th9 W lainlm Coleclkln 
tilAIIO-C~filsllilCIU IO,.llt; otMU!U\E U8 

CREEDENCE CLEARY/ATER REVIVAL Ch ronicle The 20 Gre.a leo1 Hit$ 
I.IJ','14iV t','(EIIICOl!l 11 !l!<IZ:'8 

GEOftGE STRAIT The Bc$1 Of George $Ir.ail: 20lh C(:NUty l~lcq;; lhc Jlillcm il.lffl ColOClion 
"-'.i\ 11~9t\ll.l[ 17n11BUUl.i~ !il) 

FRANCESCA BATTISTELLI 
frfl~l(J NJtMJ.l'.'~ftMfll l\lY.I\. U\118.-1 

CAM'RON & VAOO 
Cl'lf!W tlC IMll !>I J!l,C(IM{ 

THE BLACK EYED PEAS 
l.lltUseef'fllt1ila1', tS.I l l!<'t 

c ... 
Hundred More Veara 

Guni N ' Bu'lla 

The E.N.D. 

BONNIE RAITT 
l!lf)I)) Cll!.T<N1ROll~U,llfS2 rx,;u l!lf)I)) Cll!.T<N1ROll~T&llfs.' lXAUR!m!«.i IU8 Opu8 Collection, Something To Talk About 

DARIUS RUCKER DARIUS RUCKER 
t,tPnOl 111,;,;1-NLH ~11.lt 108 

JIM CROCE 
C01lS/'(C\All'IIO~l&1'>1HH~Tot. LI)& 

AS KING A LEXANDRIA 
9.!Nt•:UMl'>O H 11-! 

JANIS J OPLIN 
Yj,-v .',l~KCM~i;ti l,0.'1,(,m \1 1,,\11: fltt 

OJ QUIK 
W l>$0--EIICfO!ll lifl! 

FIVE FI NGER DEATH PUNCH 
HIOSl<.ct fMHJJIIW U.!s! (+'1 

JUSTIN B IEBER 

Charleston. SC 1966 

8.ad, 8~ Leroy 8 rown & Other l=wo1oriteo 

Rocki e$$ & Rolonlless 

Super Hi1$ 

The Book 01 David 

Tron! Legacy Reconfigured 

War Is The Answer 

~i:nnL&OYRll'I.DiOIIIU1!11 ut.no 11, sou a 11U1t1 12 ,e My Worlds Acoustic 

KESHA 
«:!1,tll,m.tJRGll'Ji!M 11.,11 /!:I.Mt I Am The Dance Commander + I Command You To Dance 

ATMOSPHERE ATMOSPHERE 
Rl!'IMlSUl:IU, 011'1 ' 1~ !i-!I- The Family Sion 

REO SPEEDWAGON 
ll'l:i1iOll'f MIIRC C.~'.', 'l~l1,~!!Mi' Ml!YC 

2'8 The s~ Ooc.ido of Rock & Roll 1$181-1991 

O RIGINAL CAST RECORDING 
m~t:fHlmlAI fX a~ 

ROBBIE ROBERTSON 
IN lntt stG 15,U\ 

PANIC! AT THE DISCO 
!)[ClY~IICf r.2lMO,'RB ID Ff( R'-1&4 10 M 

CASTING CROWNS 
Ul,(HS'Rm 1ll[Ullll'.l!II HIJ!t'S6VfNll!,1C ll ,8'1 
THE DOV/HTOWN FICT ION 
R,ll}lo• Kmn.nn,r, .11111 

V/hat H We Were Real 

The King IS Dead 

Rio 

so SIily Songs 

Hollow 

l.ilyl a Altd Other A&&Oned Love Songs 

Born Again 

.. Supor Hit, 

Slat$hip 

Cur1ain Call! The HIia 

How To Become Qairvoyant 

Vices & Virtues 

Un 61 The Whole World Hears 

TOMMY J AMES AND THE SHO NDEUS 
1111,.')18~'" fl! The Esson ti,11l s 

MARTHA MUNIZZI 
W JllM Ml!ll'111 Nl"'{l'1C 1.111\1¢~1' U f181 

Make It Loud! 

:i~::=~111 The BeMCtTh!'H Dog Ni(te:fll C«uy Mtltfet8 ThetMlb'ri.l'n Cdloob'l 

CRISTIA N CASTRO 
ltllNll!Ul..\VSK UJ'lllflOIS~l3 Ul.l ll 10 ,te: (,+ Viva El Principe 

Dark Horse 

808 IA.ARLEY ANO THE WAILERS Legend: The 8est Of Bob Marley And The Waler& 
rui. 60116 '61.Allll ltl air, tlG OMtl IHI!, U8 ~ 

PANDA BEA R 
!YIN rnM:Kt,Jr;• II J.!IZ'\ 

B ILLY CURRINGTON 
\ 1!111:U':V Ul;l!-.,lU fl!410MIM~II Ill Ml 

THE SCRIPT 
l't'il)i,;(l{lf);IC,<fl(~ 111m1s,,.w U /$IC 11 fl,S) 

THE COUNTDOWN KIDS 
~'M~ ,lll,1~ f.flf\ 

um:a. ·" ,......,, 
Mlll!IE$$sii MGKI.J.IXM 
llllll!tGe«:t • • ... .. ~ JlmX>IIEW4'4'4 

MIClGOIIOmOli '" WIISHJJ.$(1'4i. , '' M\Ml!>. ',11Nf21 ••• IU AlWOAIIISUII •• • 

""' '" °'" .. 
w(llff(f$rii«t!i "' 

... ,. 
•• • ISi 

••• IOI .. 
M ·I .:;;.1; .1...;a 

"""'" ·~ ,.,u1;,e,5w.4 '"' IE'IIISIIU!S .. • .• ll'.l 

Tomboy 

Enjoy Your;olf 

Scicnc,c & F;)ilh 

50 Fun Song~ For Kids 

PasSion , Pain & Pleasure 

Jll\~~!ltAA , ... - . .. 
PAltCI Kl nt: acsc'o . 1.11 8(111111;~ . .,u 
<.!l'LP""' ..• ~f.H. a.ms :.a..,., ....,,.,,., 

"' flEOSl'fED.'iAOO'rl . '" ... >J ~IICIIE "' U"& P~ffi.lfY ... ... -· . .•.. 11 
fRIICfll()Wtf . 101 '4S!:N.WIIST. ·" ACee1;:A:eEm$»i "' 1<9H(ll!IG<llli •• •• .1£:fl 

OW.1$11001(£11 , 115 

Data for week of MAY 14, 2011 I For chart reprints call 212.493.4023 
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While ii <Uts i bit 
lither (5,000) 
than the fauri. 
illl1alM1 ol Hie 

--("f,sl& 
hloous," Jlo. 116 in 
100!),llle-
first thtM albulns 
all ruched 1M top 
40; the !Yd lwo bi 
the lClfl to. 

106 
The band l:enetib 
trtai ltM singer 
Adlm lfflne's role 
aswalru 
cOOH • l(B('s 
""' !fngiog 
C<lllPetiliOI "'lite 
VfM.e,• as lb set 
1t-tldffl with a 
lllljlllp. hlow 
cm Cee te Green 

jilJip in sales fOf 
tht seL -Of its total 
4,000 Soldthis 
week, 60~Qii:it 
~..,1,to..t, IMI 
order aind Wlltlt 

Siles (witfl oolile 
rmiltrs mating !If 
the bulk of Ult 
loll!). 

Alter "'Alnerlcan 
.Sol" ddcJ!ed ib 
April 1111lisode It 
Carol!llng's 
S<llgboot, lwo ,, 
IHr album 1M•l!I 
the chart '11w at 
the Troubador' 
(lfo. tlO,"' l0i%) 
and lier No. 1 "11 

tUllll!l-up 

"""'""' .. "" results tdlllcrn of 
theshowonAcvl 
28, silaging this 
.ilbal's .. lliill' 
w;~, .. - .• 

53 

C ,. 
~ , .. 
180 

,., 
,a 

e 
, .. ,. 
1118 

"' Yrnf!!fWS . ., 
:1il t A!JAA~ORY 

GfllAGE ,nwi ... _ . ,ot 
l>UCllll'i ... 7i(S'f!IOl(f$ . " IIOIISfOE.'14 f'.ii-U1vtR Sl.lWllNl) . .•. ol 

~: • .!D. 111 IIIIUlJtMO ... 
Ill.Mt fflT(l'rl ·" S'l),':11,',illJ J8 W 5•1'1 i •it·i.lJ M 
0\1/l S.IIIOI', . ·" '!t.R.l&Ol.lt • ••• ••••• !II 
S\illfi • .. 00,NIB)'SW'lt,!l . " ~w;.\lml .40 
s,.1xi~uoo.. ... •. 100 

Title 

'1 
• • • I 

J udge Jerrod & The Hung Jory 

l1 SOUNDTRACK Glee. The Music: Season Two: Volu me 4 

" 
3T 

, .. 
l 

" .. 
73 

lZ 

162 

II 

,. 

~™C~Y fO'.C t''IIOO'.U'd!l'-1tlU ,S!!lffW~!.'C (IHS'l 

THE CIVIL WARS 
MKSIUUIYOlf• (11 !:If! 

KEM 
l!tlMltSAl MIJTIIIIIWll!C~llMR!I IH81 'ii 
JOURNEY 
C!llllW!," ll~CT111'1!19''5011'f Mtll,t( t•us,~i; 
PAT B ENATA R 

CHAIS TOMLIN 
$Mlll•i11m~SWil'litiO'Njl1fl <1 

DRAKE 
'o'Olt.U W(lllfY 'C•SII 'N."EV·t!Mrafl.~M W,f(l'WII tl~011 W~!l (llfl& 
RUSH 
NL':l!t!fl'flllS,)1~\t.lE 12',!IHO,m'll@ 

SELENA GOMEZ & THE SCENE 
1111u,:r,,,,ooo 0.,1&;!> I 10. !ll) (!I 

808 SEGER I, THE S ILVER BULL ET BAND 
c,Hf\ll~I• jlr.':l&I 

KIDZ BOP KIDS 
llA.10114 rn: r,a;u (!US! 

V/A t<A FLOCKA FLA ME 

Barton Hollow 

Intimacy; Album Ill 

Joumey'o Great"t Hit& 

10 Gro;il Song, 

And If Our God 1, R,r Us ... 

Thank Me Later 

Moving Plcues 

A Yea, Without Rain 

Kid z Sop 19 

!=lockaveti 

,. VA.RIOUS ARTIST S 
l'RtMO(IIMJll(<, .. W'itl!IRO•CIJR!.(}AIMtt!& tNIC\,f'.', 1191 V/OW Hils 2()11 

• UotlEL RICHE The lke1 a UOnel Aiehie! :2IJlh C,enti.,y Ms.s!M The MI M"IU'n COleeUon 
N(ll(W: IIChft/1M.:U~o,m11 ii...; f9 "' ,. 

ERIC CHURCH 
CAHfl!I..Ml.!,lMUt?Ullll' l ?..!lj 

JOSH GROBAN 
143.~HIISE ~4t,H,ll'~llll;R ~. tl&!:l&J{l) 

CAROLE KING & J AMES TAYLOR 
HOii 1101 COl!CdlO 111 M C0-1)1!) ~i) 

MICHA.EL JACKSON 
NJ1 {II(; 8t9',!J';(lllrMI.WC ll 4 !)SI 

JUSTI N BIEBER 
$(:IQOtM)'l'-'IMllll/ftllA-M~!A~Ol~/11 O!Nil W 

Great~st Hits 

Nightmare 

OOollna 

Ill uminations 

Uve Al The Troubadour 

Number On0$ 

My Worid (EP) 

Abbey Road 

One Reality 

BEYONCE Above And Beyonce: VIdeo Collection & Dance Mix$$ (EP) 
"'1!;;c ll'Ofll.OXOUJ\,I UA ~19 O;'SOlfW'NllYC UU CO DYii ~ 

TAYLOR SV/IFT 
lll'lMICIIN:Orot(11MI~ 

C AROLE KING 
ooc.• ,u:•l(GAC"MM'SUll'f Mll9C (lt\11:1 M) 
LINKIN PARK 
N~.l\£$11(1•~1~1!)•'\0llll!ft t;t,OO 1&fl8t 

KENNY ROG.ERS 
«)1111 '-<!8 Uil\lC C>!>lilt,!!f , 1"11 f,\tt»,\Ct.;11 t,.lJlftf\. ll fl,! ) 

MINT CONDITION 
CACfO llfll>~?t? ',\i,lMM:lli( t8 fe! 

DEADMAUS 
N~lt'iwns1a 11lm uu1 

BOWLING FOR SOUP 
llllfAh 11111 Wll!>O flU&) 

ARCADE FI RE 
Ntmt m,• (15,Mj 

DIDDY • DIRTY MONEY 
8l!l ,nv111~.;coK flUlill 1:.l U 

KEYSHIA COLE 
G(RfM•ISIOI t'.',lJ13 {l,S> 

LAURA STORY 
!llllQ'JlllWJ\l,.IIUUl1011f MllMC IO!)Ji 

SOUNDTRACK 
1'.\\l(IITillll'b\ ,lf219 H fl,!) 

KERI HILSON 
NOSt{'l''l(J.lli. • lll?'fMC(itE01S.11& 1$1, 13 teJ 
J EREUIH 
NH'8 MM!.t,11,00 .MY t11•m!IIJ" l !!198'! 

M Y DARKEST DAYS 
~l!'li(l( UHIC:\ A'f eun~ lt\J.lt! (Us.) 

WHISKEY M YERS 
Wll!IYlllllW 10~13! & {It':!& 

(.(i.tfflN'$fl'l(llt(l ',!Qllf 111.£e11u,•usc. 
~FflO'.!M SfA:'.(N TWO(\~ 5 

ti .. 
C'l"fl-UWllll 

... 
.151 

M!l"W P!Cl\lC . ... rt •• ••• •••• ••• •••• • .41 !lltllrf .lU'EI t,'.Q ; >IE .... ,,. ,10i l8olOllt.NMWTll ., s,;(,'OHLS ... 
"1,/J,,~~ 

,. : 118 """ " sUOliciiitilici! .. •.• 1sc lAAIIWl!l!IIW. ..-~ms. TA'<'lUD "' 011()1if$ill! .. 
G.ff Th(~ ""''"" "' UJ.$01', '"\',0;\1:UNi: I tl.llt-YA!lllS •.• .... , .. 

'" ~ij\$!11 .U'I' •. 174 l\1~11-E~ JP 
~011 ~·~{. ·" nff£ 006 /IIG!'l' ••• 142 

WHO KI L t. 

Fearleu 

AThou,;ind$U'\$ 

The Love 0 1 God 

No Me,cy 

Full Moon !=ever 

Blood Presst.Wes 

!=armer's Daughler 

Grea1est Hr!$ Volume I 

The Rosi , t;,incc 

7 . 

4X4=12 

Flshln' For Woos 

Funeraal 

Lia&I Trai n To Paris 

Calling All Hearts 

Su,c:ko.r Pun(:h 

No Boys Allowed 

All About You 

My Oar1<es1 Davs 

Firewater 

50 Sing AJong Sonoo For Kids 

Ea&IOn Ccwbin 

Sm'lf AAV\W.IGI-A'4 . $9 

I Z!·ll· l'1 l !ul11I 
f\fRY M0DffctUJJ$ 

•·• ~ 
IJ:6l.1Z. •••• •••• .• ••• ll 
SOM.Sf-Oi!J~MII. ..u 
'=~f 
Nr,SiSA.'C)SO'G .•oo Yfll.OWtNIO 

Go to www.billboard.biz for complete chart data 
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0 NEXT 
J UNCHARTED'iil ~:"-45ruiic 7 BIG I 

SOUND 

d miS 3; II ARTIST Wl'Sl'AOEl'MI< 

DJ 8L3N0:MY1.W.W:.u:11Y!.IL'l.'ll,lr 

2 2 t5 TRA.PHIK\'t'M'Wllii'/9C9¥'J8MHK 

3 J ' ? TYi.ER VIARD 'IIWMtWH @11'IYitBW1'Ril 

·3 ·5 SOZAYW,.W!W&,Cftll'l!:$0ls9'. 

'1 •·1 LAURA ROPPE DY/A0'-01£10Jll1ti818-

7 f2 MADDI J ANF !....,HYSMNCOMY+?l)ttHOMIW:: 

12 15 DIYAR PALAWI\W-VUi'.lfLOO\UlQMW..l 

21 •J YOUR FAVORITE ENEMIES»YtWY'it7C0Y.N'Bfffl6fJf'K'MfS 

10 6 2 CHILDISH GAMBI NO Y®'-Yf5f'l!:'191':19UPG/ffi¥!1lft9]1ft:N'ft6 

11 !0 I? SUNGHA JUNG -:Y.WY>&'t:ftf!!M'IIH681NiL\ 

CD 27 ,4 OTENKh ,WtUf!liPIIO'."(IIMU!il(I? 

13 9 12 PORTA 'OW!M&:t'( ,X,'620,Iol 

•• 
15 13;l_'.N~A~N~A~\Yt'.l'~~IIY~S~llA~fi~Q~-,~M6~W~w~•~P _________ _ 

• ,t ·6] DAVE DAY~ '"'t'INX5f't¥fCQN 0&vfQ05 

2'2 '2 JESUS ADRIAN ROMER(h w«MtsfYICIJY•lfstiS'()9115ME' 0 
CD 2' ·Jl G IRL TALK UW&D'ifNUQM-BJl/il 

18 17 •&J ALYSSA BERNAL ffl'NY5f':'Gf9NNX§Mflll\Ml, 

e 23 ·5 THE IILOOOY lllTROOTS • OEATH CREW m wrsHtJWVi:?f?!"Tl"!tNt'I 

210 t6 •S SUPERMAN 1$ 0 EAO U:\.11 Mt:SM·NU4SUPf9HtHSOOO 

21 ·a s) UETRONOMV \"«l(l/XSfWlOl/ WJBtlttJI()' 

22 19 f6 CALL US FORGOTTEN \: \'l#N>SiWCOHtfWISiflemtJ(I 

D 20 9 80U0AH PAAK0S0 & FI\OE28LACK'««tvmw:EOl'el flO'IIMifilD'nt !CX 

32 •,t GALAXY FARI.I MW MXSIWf-CO•! fCffY!!J8M 

31 '6) YANN TI ERSEN 'll»'MX'ifiW !XII mH'41fSifDl'f8!16S"M 

30 l3 16 POMPLAMOOSE \'l''flll'.W"+?CQ)!f'!:M16!Mrnf¥l![G 

31 1.8 121 JOSEPH VINCENT:a\\WKt~:&:fQQW'D'ii' f'ttD'ifWYYS& 

,tz ,:, ENTER SHIKAR•awvtSJilrEC!'.l!tril!RUH•al 

33 38 S PRETTY U GHTS tt.W&,1i' 1Cl¥Clicc-,.,:;su'A.llilQ,.;. 

- l'I MODULAR P UNK o/N Hr'iAetiCtW.MIJ)i fB''l!W 

31 40 3 J AMIE WOON 'OWWS8&£f Utt /61111.'Kt:5 

3B .ti 6 J LIL CRAZED THE K.I.D 'OW!«rSf'N:f iXI/ WCBWD 

Q°li ~ T. M ILLS "'iAN>'llAfi<ONl NIIS 

• 4J 3 DRIVE A W:UKtS81ffOWD6t44 

HA DOU KE NI WO '¥Ys&:Gi' Pit !h\'nlt'IX 

40 39 'l> SA.M TSUhV.W¥WSGU¥AAVl§U 

WE ARE TllE OCEAN Wl»'!O'S8eCi00U.WifftfTWOC16WK 

PAROV STELAR'll',WVZ:SWf&0\4\StRNV 

BOMBAY BICYCLE CLUBWWiWWPeCf IXM'NlMM'JfCYC!fW!8 

YOU ME AT SIX w««H>SN!GfCON\Dl!W'AIS« 

GOD IS AN ASTRONAUT IY:Wvm-¥£Cfllf2lllBM6'i!90tlNO 

ROSA DE SARON w,.w,m&trPIN UMO,,&nMllfSM(/11 

New lo UMUIM k fotllf' lnormoes htind Dltv.un ("-"-
46), IMll>ltAmt of Oxfofd, l ng"'4, n,lm -
~pbotta1, The flodfonlc/mct amldao, rec• IIY ~ud!d 
~ one of the lep to0 11d1 al lllis Yf!al'~S South b\t Saulh'tSl 
musk ftslival b¥ SclinottwO , 11ckt4 up ll!Oft ~ n 6,000 
!ooldCbvd !Ollf lil>IS Ills po,I WM. i,E,1,0, wlD bt loorflt 
Europt ttmughOli the Stlll!IIK. 

38 1 Go to www.billboard.biz for complete chart data 

ENR.IOUE IOLESIAS U!LV:.R!.tl VIISICU.t l!il)UIIIM J;M.fW>Utu: 

" 
10 9 22 LIL WAYNE C.-.Sti .,.:,.tM,r.f\W~M(00,1111 

11 

•• 

•• 

8 23 THE BLACK EYED PEAS!flt'EfflC{lo'( 

28 23 NICKI MINAJ 'Jllllll:M1lllfV l:A!HV(IIF.V1!111J{flAAl.l,10l {ll'." 

13 23 AVAIL LAV'IONEAAGt4<;WG 

12 23 SELENA GOME2 Hlll..MtOOII 

I~ ~ TAYLOR SWIFT !f6 watr.t'. 

18 2" CHRIS BROWN .i,,t.,iu; 

17 Z1 USHER V/"(:E.J.6 

16 Zl, LINKIN PARK W.CHfltS!tlllW,'AAll{II ifl~ 

19 11 2C BRITNEY SPEARS JlltJUI 

20 

21 

-.. 
-.. 
30 

19 23 M ICHAEL JACKSON IWl11C 

10 zi l BOB MARLEY 1uuG011Ga1;w 11UJt. 

33 20 WIZ KHAU FA IIOSTil!lt!\ll.N<11C 

27 23 DAVID GUETTA ~U.W.fl~tA!1ftll 

23 i3 ADELE)l;C(W\IJ~ 

2,1 ?' SNOOP OOGG MORtn:Wl'f<L 

32 71 DEADMAUS VNJ511W'tf"JAA 

29 2"-I DRAKE WI.IIIG W(N;Y'1C,1$1l ~INViRW W(Jl(/ll,11 

ti 22 LUDACRISOT~O(f.u,,,t)JK; 

?S 

T l ESTO WSl:Al IRHOOli' 

DON OMA.A lffil NI MO.V~Cl(tl 

KANYE WEST ll!IC"-.f:!I.L\.O!.rJNilra.llG 

JENNIFER LOPEZ1$Ull()O.,J.lt 

GREEN DAY fl(Pfl:':; 

39 fO' JUSTIN TI MBERLAKEJfotAA 

a 39 171 DEMI LOVATO ff{U'o\WJ\O .. "' 

BRING ME THE HORIZON 'l'Cl8l£11ocstCPITNN 

MY CHEMICAL ROMANCE 11@11$l 

T.I. GJW,O !4J$ll.lAll.All11C 

G) 46 THE BEATLES Ai','lf,-CAlttOl 

a!) SO · ,t GLEE CAST 20r.-tCamll.'l' fQC f looutJlli,1. 

Bealtle Bot'Sdebul Ollie Soehl so dl11rl llt No. 4.4 tttanhto lk 
arrival ol lki ridM I~ "lllh S-Noiw ." The llar·studdtd 

di>clrom 191% lrlm,s,ln "'"'·----and''"' 
Ill 11 .. ...n pt,rys '°"' ~I mor,it~ !rl sodll_,,< The 
_ _,.twd o l!," illll""iltmll ~Ill, !Ml«Olld ~11"1 
lllrmp Ol lhedlllt, wb - (l&ll)..i l"'tool:(llll) 
wlflt llt bigs<!! 9ain< 

• 
3 

4 

• 
8 

7 

• 
• 
10 

13 

14 

• • 

• -ss TIT LE gl i: lol!flSl (11.i>fl 111 Vllf U 

3 

ROLLI NG IN THE DEEP 
AD C V 

TILL THE WORLD ENDS 
lllrTlltY SPLU, ft£ JUi 

FOR THE FI RST TIME 
6 l& fllUCllll"I' tl'!l!!llilCH1C ~ Ct 

s 

' 

JUST CAN'T GET ENOUGH 
TMt IUtlt MD ,m JlllTUISCOl'l) 
IF I DIE YOUNG 
T.!lf UIIO ff:MV £M_NIM.lf: U ~!f•'iLIEj 

ON THE FLOOR 
J .EII.F£11 t0n:l jKOtAll£LI 

I G000 U FE 
lZ z OIIEIEPl.llllt (MOSUVll!lTER:.otl!1) 

• 6 I NEED A DOCTOR 
OR. !l!E tfArJlllllEMKlMA &ICnMI 1111£'1' UTUW .A.T-1 Mt!!S,0011! 

8 11 !!~u o!,u.Nlfi!OAG 

GIVE ME EVERYTHING ,. 
,inul t , w 1111I111 ••VO . .\I AOJAC( • Q V(II "' "' 301'Pfltf) ~flllll!Y.l J A~ 

V/HAT THE HELL 11 13 ,t\'IJLlA"IGllt ,1'1(All14G 

13 THE SHOW GOES ON 

2 DON'T YOU WANNA STAY 
MMIN AIOEAll 'A'ffll lt£U.VCU ll0 flll jtlR.•~11 ll!iWj 

_ z VIHO SAYS 
,arlll GONU A f!IE &(Ell£ oHCll L\',ID 

DOWN ONME 
JelEIIIIIIFU.TIJRIIIO SOCEIIT lrl lC( S.:.'IUUl OEf JAll IDN«j 

h\tYAHOO! 
•\!,/ SONGS 

II 

• 
3 

4 

• 
• 
• 
• 
• 
10 

11 

1Z 

•• 
14 

•• 

TITLE ltM-ka-.w MM<klftM{lt ~ )'thoo, MUK. 

AIUIS:1 (Mt'fl t.T V.IU-l 

I 6 S&M 

• TILL THE WORLD ENDS 
8 &llltli£V SPUIII lr,t.1)1e 

2 10 
FuK YOU (FORGET YOU) 
Ctt t.O GR£81 RAIIICUlfUIIL'llUC1RAJUI 

3 10 

5 JUST CAN'T GET ENOUGH 
TIIE IUCltotDPLU !ll ltll&CIIP 

- 1 
RUN THE WORLD (GIRLS) 
l tvllW:I'. l1U.'W11 A 

• 
7 

., 
11 

V/HAT THE HELL 
] '1Vltt U Vllillf: !ftCAJll...C.! 

BLOW 
B 11{$1V. Wir.lAll[ flC,.'ft!,!ll 

DOWN ON UE 

8 11 BORN THIS WAY 
UO't' &lllA Sllt':AVU11t- r.liSUVLlll l £ASCOPE 

9 IO' MORE 
UBIUJl /1.A!t,CE,.!1,8 

,0 9 HEY BABY (DROP IT TO THE FLOOR) 
~..:;•~"•~"-~'~""""''~•~•,.~•~·•~•~•~'"~'~-"'="=""'~•~•~"'~"""='~"~•~•~• ----

WRITTEN IN THE STARS 1s fllllt , o,11,111 ,urun111G""t flMll(A 10!Slllll81~ HIIIOflM,PAl!IJ))llur.E.tCA!'OOC 

·2 10 COMING HOME 
OI OW· OI ~IV \1fNff ,tl,nMI "ti S!l'VI.M tllll 'I' NIAi> 8/IV'IIO'UISO(I~. 

0 NEXT~BIGJSOUND.25• filg I 
~ ,-, 

VINNIE PAUL 

• KAY ONE 

a CARAJO 

4 WEN YlN LIANG 

• VETUSTA MORLA 

6 TONIGHT ALIVE .i-------------------
7 LOS CANTORE$ DE CHIPUCO 

• JONATAN TESTA 

• ATTILA 

10 GOSSIP 
o------------------------

11 US KRA21E 

12 l--'-JO;;.N;_A;_T;_H;;.A;;.N;_C;;.O;;.U;;.L;;.T..:O.;.N'--------------

t3 1-T __ H;;.E..:D..:EA= D;;.Ll..:E;_S ______________ _ 

14 :;c,Nc.A;_T_A;;.LI--A--Jc.lc.M..:E.cN..:E;;.Z ______________ _ 

•• KARINA BRADLEY 

Data for week of MAY 14, 2011 



AIRl'U Y 
tt-O!Ul u".[D 8Y 

SJ.US DATA 
tollPIU D8Y 

,,! HEATSEEKERS ALBUMS'" 

T HE DOWNTOWN FICTION 
' ' .. 

TEXAS IN JULY 
b '-' - !Iii 13!.I 

Billbearel. 

Hollow 

Let's Be Atllmal:S 

One Reality 
Anet two EPs, ~ 
l»od\H,ul lul~ 

Firewater llql slalU with 
""'1y4,000.I~ 

.. 
THE WOMBATS 
U III ~UlO!l/,.'Mlll{ll 6110S. 61116!11 AIIIE,lj114 M~!U', 0,9&' 

MIKE B IRBIGLIA 
C°""l!VC'-II IR/ol 0 111 jU.95t 

WYE OAK 
MEIi&{ 400" (U.11J! 

Scary Mon5ters And Nice Sprites (EP) 1009',IHi!led EP iii I ATB KUlllOfl OIG!l'it O f11 Mj 

KURT VILE 

Civilian 

Di$1anl E;wlh t 

TV/0 DOOR CINEMA CLUB 

G .. 2' .. 29 

... 3" ,1<r..1 •4' 

a ,. 

SURE THING 
MGUEl 1su...-:,o:t.8''SIO=l:W: Jl\'!.AG) 

MY LAST 
IIG 5(Nt, lAfllll'IIIU ~ $1/l0Vi'II tG (l()OJDU JA\l l)JMG; 

T IME AFTER TIME 
JA~l(A CCI.ON (t/llM:M4l llihl8'l.lC! 

"7f TONIGHT TONIGHT 7 4 j ilOl'OltlU Mt (.t'JL'JW) 

• 1 l DETERMINATE 
ll'II Oll!t Mfll0\81,. ,.!I.IH. II ICll&, 114nM1&oan A llfflEl' l(M)lln l",'M.l OISl\lVI 

0 
O• 

IO S HELLO 
MAIITIII ~vao & OIWlilllfltt (Bil 11.AT<AfU/fTICI 

HOMEBOY 
& EJII(. C!l:Jlm:H (:VI IIAMM!.ltj 

• 

13 

, .. 

1 BRING rr BACK 
8 10 TM',t5P0"1'UI ~ IU.HiJUSL8YL.t!.G) 

BARBRA STREI SAND 
Olltll WJCl (f011L'S61llO.'O!Al?iltlWJII 

HUSTLE HARD 
ACl IIOO!I (W{ TIit tEStO(r JAW 10.,,..,1 
FAR AWAY 
IWISM 4W ... IIIS µ~MG) 

] 
BOYFRIEND 

6 12 llll TIW£ AUfal jlllr.lll.OO!'Oll,COlUVII\I,! 

FAMILY MAN 
IS IS CMIOCI.MNfU. IU(lct.~ l'.(.fljl!fl 

PUMPED UP KICKS 
22 8 FC15WI TIIE l'fOJ,.E (SlAAf.lll.JCOUl\111'4') 

I CRAZY GIRL 
16 8 1U YQIJIIG U/10 QIIJ'UBUC 11.lSIIVllU . 

WHISKEY 
JW IOJWl[A ((tl.KlAAll'.-SIIYIU.llWJAllj 

I SMILE 
llAlttMlll(llll 1tom :;oot..tiOSl'tl C{,1/llltC '$'.IVIJ!.G) 

DANZA KUDURO 
no . ..... 11 & lUCllllO ,:W4~SAAA.10. w,t;l llttJJt'J{ASAI. VUSIC I.Al!llf)) 

BAREFOOT BLUE JEAN NIGHT 
J.\llf llWfll (RCA l'MSIIYltU 
LOOK IT UP 
AS!ftllll NMEIO WCA 11~!\!l~l.lE 

aa " 
a I' BREAKTI1ROUGH 

ll'IIIIOIT MEll!ll81, All,UI. IIJCM:S, IIAnMl&OOTT' &frl.£fl(Mllln !WM.T OGl'itYI .. " 
- 12 

CAT DADDY 
!VJCTl (100.li!IIAISSN/d. MUGfCf'IMl All"f:Ul!S !lM'.P'} 

SOMEBODY 
IAIOOIT '1lll0ltll ~AU O!&HYt 

The He.ad And The H.an 
"5SQldS,OOO .. 
wlilfbstYNr'i 

Th;,o& Mir.th •a-.,a I N"H llld" -~IIOVNI 14,000. 

"" Ghmw:i:zon 

i?d UghlS 

Tourist Hlsto,y 

Plcldn' Up The Pieces 

Halfway To Heaven 
Yl<t'sall,.. Im 
ba•steJdr 

Wif6 End pcdormtr since iii 

4.l ! V,\lQOII flJS • jH W) 

J AMES BLAKE 
Jl 12 POOO)O'N!IIM:.fl~A! AfPl!IIUC 01W~ (IHK1 

4ti 3 GRETCHEN PARLATO 
ll6UlU.ll"~ 113 jt2.t!) 

CALI BRE SO 
O!SANIW'!WH 111.9&) 

YOUNG THE GIANT 
110Mlit1.1n£1u1noo· IJ.9" 

THE CITY HARMONIC 
K!IIGS'll,'KfUll!O (t ti&) 

RAY DAVIES 
0€CC401~10f11Kf 

LENKA 
~ 614>5 SOIIY V~SIC tl1 fl8 

Smoke Ring For My Hplo 

J3mcs Blake 

The Lost And Found 

Oe S1naloa ~araa a Mundo 

Young The Giant 

Introducing The Ciry Harmonic: {EP) 

See My Friend$ 

Two 

Medicine 
rtftase in februarf, WESS MORGAN FEAT. THE CElEBRA110H Of LIFE CHOIR 

Under AA Opel'I Heaven ~ ing between 

Mcg;,l ithic Symphony 1,000andl,000 
copies per wt~. 

A Petlect Day (ll's U1> Ill% lllil 

Wall:s 
wtek,)~, 
Ill! touldlq i,-

No f a, Away fllers ii llo. 9 after 
• Jroas.sillg enor 

Yuci< """ uron tilt 1<1 
10 Great Skit& 

i.s,-. 
A$ Abo-.. e So Below 

m Ill,--
T,,.. Mw:ik 0,60 of Souftl Kor• 

H.ibil4 
g1o,p !PH dlarll 
IIIIUis lirsl solo 

Build A Rocke! Boys! illlum, lndling 
~ 1,000Qlli,s 

S11IIGOld sold-•D ,lgil>I. 

SV/INGIN' UTTERS 
fAI ~1.CI( CIIEJl) !, 7~· !9,M. 

VOLBEAT 
vum"n Ull!\'!IISAl lltPUIIUC OISIU UVl!tl (1Ue• 

THE RAVEONETTES 
YIOEOOU· 1ue 
DUFF MCKAGAN'S LOADED 
AIIOO'~ 2$0!,l U&lt IIOCK (U.Uj 

BLACK JOE LEWIS & THE HONEYBEARS 
l00l lO(;llr.'AA'015.21~'.\IWGII IOMI 

THE JOY FORMIDABLE 
C411'/~AJV.lll!C ,1,Z6h?U,G \11.&&) 

THE FEELIES 
BAIi 110",i ?0-1• j1U,5t 
ELIZA DOOLITTLE 
CAl'ltllt. S.Sf.!!1 IIUSj 

BILL CALLAHAN 
01W'i(il)',1SC,, !11.9~, 

MIDDLE CLASS RUT 
BIIHIHT AIITUIIA 1U!· !lG 10! 

DEL THE FUNKY HOMOSAPIEN 
l •ll CO'JIICI!. 9J031 11'.98! 

REGIONAL HEATSEEKERS '1 ALBUMS 

Hollow 
Memphis May Fire 

The Head And The Heart 
The Head And The Heart 

14-\3141• 

Hypor Cru.sh, '' Kick Us Out" 

Hollow 
Memphis May Fire 

Firewater 
Whiskey Myers 

SOUTH CENTRAL 

The Los Angele.s trio (Donny Fontaine, Holly Valentino and 

Preston Motonle) moves 21·15 on Dance Club Songs with lts 
debut Blllboard chart hit., "Kick Us Out." The pop/dance ode to 
never wanting to leave the club was produced by the Catt1racs 
("Like a G6"). 

Ono Reality 
Texas In July 

Hollow 
Memphis May Fire 

SOUTH ATLANTIC 

Herc. Under Pl'Ol eet 

Beyond Hell /Above Heaven 

Raven In The Graw. 

The Taking 

Sc.andak>U5 

The Big Ao.ir 

Herc BcrOf'C ' 

EUUl Ooditlle 

Apocalypse 

No Name Ho Color 

Golden Era 

1 The DowntoWn Fiction 
Lei's 811 Alwna~ 

2. Tc11u In July 
O...R,uruv 
Memphis May Fife ..... 
CassMCCOn'lbS 
W.irsEt'ld 

Thao&Mirah 
ThllQ ,\M'llio~ 

RuPaul 
G'11~11 

EddleJa~ 
F,~: l.f'o'CFtom Th11/bmp 

crysa:.1 Stilts 
Ill l.o~ •.wn 0~\'klll 

Tha Haad And The HUtt 
TlleHN<f,Md~f#J/1<1 

t Josh Wright 
JtuhW11'pl,1 

Memphis May Fife ..... 
Madam Adam 
Ma.;.mMam 

Sl<tlllex 
Sca,y .r.tMs;r11rs And Nloo &,,irel (EP> 

Rogor Clyno Andlhe Pcac«n~ 
l,JnidJJC:,,.nrltll 

Tha Oownlown Flc:tion 
ur,seM.illl11ts 

Paul Catdall 
N11wl.ifo 

The Envy 
1h11 frrty(&J 

John Vandef&l iw 
•Nt1,'N)WffdemHt 

Th e Head And The Heart 
1h11 HNtd/lndTheHc11,,t 
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0 
0 
• 
0 

6 

0 
• 
10 

11 

G 
G 
14 

G 
•• 
17 

10 .. 
20 

Z1 

Billbearel .. 

-• :I $a i! TITLE Arlitt Ii 
~- ?i Jg PIU)(IIJl:(11 ~l'UTUI~ NWffif PflOMt)ll(III t,1,Nl t5 

2 E.T. Katv P.,.,y Featuring 1<¥!ye Vlh'I B 
l OIi lJl1 V,U W.'11!11.MOil!I ~• Pl'IIM. 6fH1W.\.O.J COUMM.w:( VMll!II : G CAPl!ot. 

2 

1· 

3 3 

• " 

• 
9 12 

5 

• 
10 s 

13 " 
19 20 

14 15 

17 21 n 
15 13 

16 18 n 
20 " 
18 16 

12 10 

21 17 

GAU.TEST 
GAI NER .' II IRPLAY 
GREATE.ST 
GAI NER .' DIGITAL 

ROLLING IN THE DEEP Adelo • 
0:-(PI',' JlllH ("A)I r.~ _P{l"lilJII TIIJ $ 0 l\. •JLU VOI,. 

TIU THE WORLD ENOS Britnoy Spoars Fc.:IL !bi Min.ii & Kc$h;) 
t ' " !'I."'- I E, 3 

3 

Btul'IO Mars 
1\E. SVE: llllGICIIIS jBll!llfl) Mt.l!~l,\.W;l;;.IICE,A,t£\'IIE,l:'llAIISl..,.lj @ U!l:IIIA AllMtlt • 
S&M Flihanna 
STJ.MATl.,SAlltw\U (V.S.lAA!Wf tUllRM»,.;£11,S'IUIJ-EU.,..E.DUNI @ ~OU MM'!D..'"'K.! 

ON THE FLOOR Jenntter Lopez Featuring Pltbull • 
;,a)/Mt(IU:J'l!U 1101.C.•,.\l(!,I.YO,U.&l~l«n;;::-O,,OOll!IWl>L ~WlJltl!INltAlllH~lfA) QA..O.\~ $ 

SLOW KeSh;a 
tfl UILIWN..t)N!.ll.Nltll.'(U.~!'\ru,J.'£il!kl U•l llllblilfV.Vi!),.•.Hl&Hlt!"AIJ,U.C- !II, ,J:lllW(ttt,,o,Lal'I 

DOWN ON ME Jcrcmih Fo;ituring 50 Cont 
w SCll~llZ u rll.lOll,W se-wm.c' Ji\Cl>:S!III JI! t €1 lrl!CK SCII UlJZl)H t.W OJ 'Ki • • 
LOOK AT ME NOW Chri$ Brown Fe.iluring LI W.iyno & Bu, 1.i Rhyme$ 
Df'l.llJ,11101'CCJlll19:1!1Jll. CIR!lllllJl!!lt~l'AUJll'tR, W.l'CV!tll~l'M llw.Jlttir,IUl ,f"ol'.s.ll& • 
fHK YOU {FORGET YOU) C~ Lo Gr~n 
lllf $\EEltl"CTOll.~(tCAIIAt.'.Wllll!NOVAl\i,.P.Vl,'l,"f;M't.Uf'l.llf f:flllffllllJ GE>O IW)IQ.!tlU;itUOOll4 AAI> ? 

WRITTEN IN THE STARS Tinle Tempah Fe&uring Elie Tum et 
l$HI f l,/00'.-l'-t l'o)(O(,\~U f l!tllllal,f: ~UAlll)I)', @ n1~ru1111111n ,i,;~11 f>AAl!),Sff)!jf 'CAS>lll). • 1Z 

GIVE ME EVERYTHING Pltbu11 Featuring H&-Yo, AlroJack & Nayer 
AIIIOJAt( (J..C,l'!'Af:tJI.Vo\11 OE l',',lU,S,C.S..IMIII @ MR. J Q5 PQl.l)(,,l!OUIIIIS l lt'MI 13 

THE SHOW GOES ON Lupe Fiasco 
r.A11l BtAl1 M'.W:ll,O..l.lllHIIWl!,O.W.SRlllltJl,JK.$1\lla"1!fllXl:Ullm;•ll!AlUltCU &A 1st & UTH-ATUX nt 

. ,. 
ROU UP V/iz Khatita 
SIJ.'ll&Al t •CJ tlUw.tM S tl!IK~II I { lfcllV~ll!ib!II - - IIOS l ll"Jll Al!»il lC.' IIIIP 

,. 
BORN THIS WAY Lacty Gag;a 
IJGof(N,i\J l,\~/~11 !/,'(l\lW!fi( !;ttl.!{7• .-, 6GlllW..Vll'tAJ,UUI-''~ "''"' - i!lllJ,Hlt;L "(tt,\/JtWl(ll;rot 

I NEED A DOCTOR CK. Oro Fo.tlw ing Eminom & S~r Groy 
l,l() 0,1,l(IO(A YiltlM',M IA.~T-ltl\S.A tflAAlS !Him G 1.m.111,1,1.ttt,lll(MtO,."t • 
All OF THE LIGHTS K;,nyo V/O'SI 
!(\'lf.$1 ,)( W/Sl,J ll"l~(f,11,W l(JIIE~W tfl,)lWI \ 6 !l()f:,A-ffl,!A,OH .Y.M I); W.. 11 

fHKIN' PERFECT P!nk 
VA,( W,;fflY};'' li U IIM':I: f!!ll( ,v u:.w.i!lt!l,S..'l~U l!Af:!(f G u;ACE.,n4 ' JUDAS Lady Gaga 
lAOY ll l l!A,RHIOIIE f)\,6.l!EIIMAIIOt tA11U:IU\'Al) @ STIUAWUllt (OIIUVL'filL'IUl>?l 11 

MOMENT 4 LIFE Nield M!naj FeaWring Drake • 13 

em ,1,11~.G.(\>.lVM\.l~A ll!WWl,t l'.'W~lilS.f\..'i<ET-llllt.\l $ ..)J)!lllll VOllt'i 'C,1.~ M{•'i.Vtllltl'tl\!AUIQl~ V 

I FEEL PRETTY I UNPRETTY GleeCa:&t 
A,\~ ASIFIJW: 1,U11'fi !liAIGI S&:f;O!lll,IOLN.;SU11'1Wlk' \?Cl'llelrill.11\'IW l'IO:U.W!« u 

23 24 22 

e 30 36 .. 23 24 

~ 28 JO 

:n 27 23 

•• 25 37 

~ 43 " 
30 ,, ,o 
31 M 25 

32 29 27 

33 39 is 

34 ,. 29 .. " " Ei 
36 22 -

37 ,, " II 
G 52 56 .. 32 26 i, .. 3& 39 

41 3S 2& 

GIii 
G "" 
GIii 
G .. 
47 

48 .. 
,. " 
45 " 
" 38 

33 

40 31 

65 80 

Ill 

a 

i,: 

111 

81 .. O 34 If 

FIREWORK Kiltv Perry D 
SIA11G.AI LSMIO'i \([ K.P!llli't,W.S.UllKSUl'. I.UIUIUAA'5E.!I.SW!lf€W.E.Dl'AM CAl>llill 

FOR THE FIRST TIME Tho Scrip! 
0 O'OO!UlG11lLMSttH,w,< 0 &Om(~ llblN ~l-lAII! $ l>,'i"JIIOGCMIC. £Pit 

. ,. 
PRICE TAG Jcnie J Fe.iluring B.o.B 
OR Ltl!([ ,~cOO..~H.l ~{)Th','.'1.0,C ~ll't,11.11.lllilUO..U ,lfl i §) lA~A\Jllr,1;IIS1,t ROUM.IC " BACKSEAT New Boyz FeatlJring The CaLarac& & Dev 
Tllf t'.I.W;I(:'; P" N (W,\~f 1111flllMIMIVHHJlCl!tll01,ll-lAll,Ot."111l:ll•Wf' Otwlf:r.'1 G ~ .. )m•·,.;,,m llili~. 

GRENADE Btul'IO Mars • 
TH; ~v w111r.t(lll.~ t1111t!M)UAIIVIAl'.'l\111C~.• 1~11~ IIW!Wll,C r.f\l'(A. \'l'\'Atlj 0 ~IO'lllA Al!Mllt. 

WHO SAYS Selena Gomez & The Scene 
lKlR!/,"(OIJ lEXlll!Al:DU,1!11,HAlilllJlllll @ IIOLtV.\Xll " HONEY BEE Blake Shelton 
U llAO.~Kr; .... ~.Sl~R.t,'l'IIYS~ ,_ WNt.lllll llllOS. l llM:tll\lt{1 WY.II " SOW CHIC KA WOW WOW Mike Pooner t:.aturino Li Wayne 
!!t[ SVH2ll!GIOIIS tll..PDSIIIJ•t.Sltmm VMl&,l!u• .. 11£,'ill'-,I+ UVl'i!,C.S.lt-mv.w /J(Jnl tll.1 A J !UM; JI 

COMING HOME Diddy • Dir ly Money Fo;ituring Skyl.ir Grey 
Ul.1 Q,\l(IQ , a tlRAII IAC.'UVAC.CA!l l{A,J.LCO\.(> @ IIA!l Bll\'.'fi'l tASCOK • " 
WHAT THE HELL Avnl l;,'111gne 
VA( ....... IITl~,$ifH.lllACt: !-' U.'l\llllllA.1,1 uAAT1~$9EU.114C<1 M 11(,\,ll'A(; 

,, 
JUST THE WAY VOU ARE Btuno M;,r$ II 
1Ht SVU:1111Cl OIIS.etfEOll Bllt/110 UN\S..PtA•'REIICEJ.1.f.'1\KE .l(.CAlll ,r.••AUOfl'I G E1E1:t11A. AltNl'l\C 

TONIGHT (l 'M LOVIN' YOU) Enrlqu~ lgleSias Fea1uring Ludacris & OJ Ftri E 8 4 n.t ffll+lll( f ,1 ~l!tTIIEII, jl-CMi~lY.! u m11e.1 lfAA!.1($.f, l('J\E.$,i\:'> f: ll'll)(lf:'>) E> \jllflf.11:'>AI Rf;Nlll\lf: 

6 FOOT 7 FOOT UI V/ayne Featuring COry Oun2 • t 
SCl!V.YlfURO(ll ,CAIIIEII.S,C.=>,A.Ylfnll!l,PP.l.-'lt:V,W~TU'ft'AY,1,lllll.6."'lj G CASH WQK!'t tllltlf.lll'At ~llW~ 

COUNTRY GIRL (SHAKE IT FOR ME) Luke Bryan 
V,lllllflllt.LSH'IE.!IS •l.llA't.lll.O~Y.DSlllll G CAl'ltC.C. IIASIIV.1.lE 

A 1.ITTLE BfT STRONGER Sara Evan& 
l&/IOWII .I..U,IU);NJ.IIHl!,l't,11 .&()0HI ffl lltl+ lll+Sll\' Ut 

PARTY ROCK ANTHEM LMFAO t:.aturino Lauren Bonnett & GoonRock 
lfJ!lV 11<1:( •S.Mf!ll!J(.;..l.•:;llll"'.ll!fi!O;f.fU~~t ru:~.,< SIA!M'.'l i) ffJl· t "n'.lt\',llLlUI Cl!E"1tl!ISWltRSIXf£ 

UORE U~~ 
IILOO!jljll KIIA~Al.C.-1;1151'V.WJII .II IIA~lrlilt,OW) G LAi>.C&.ltG 

JAR OF HEARTS 
B'l'l~U1MN tC ~1111111 VillITStAII II l ~ 'fl!!IICEI . . 
HEY BABY {DROP IT TO THE FLOOR') 
AAll:,Y'lft ~Wll,tta.V,I+ C l'fllt1 J.l'AIII! 

Pltbull Fea1u1il'\g T•Pain 
G Ull. JI» Pflll)(;J\(lttllr)$. Jiu.,') 

SOMEWHERE ONLY WE KNOW GJeeCast 
I, All ~(ll~PA~IIOV f.n\lWlHffUl Vl!ll'ffi Q:1111:(,(00 ~ ft~II K!nllf~! El Xfllir.flllt!lfYA'l'~lVCflUIVliA 

MOTIVATION Kelly Rowland Featuring LI Wayne 
Jto,t Jllll~!ll ,11100 lllV! ".G.SCll l'ttUUIICDI.O',t II VOARl~,ll CARTE Ill @ UllrlEIIAAl MOlllY/:11 

SORN THIS WAY GJeeCa&I 
A.J.~lltlt.S.PJS TIUIV.11.lill.FflPHY IS.G.6Hllil.lJl011U.Ul.'IISU .tt. 1f!IH CEIITt!'l'rfitt. IV,'¢11UIVBIA 

I WON'T LET GO Rai&c# Flatt& 
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• 11 

JI 

" 
1 

42 .. .. 
0.111/~~~Cl+l HAI IS IS.ll!l8!rtlll,J.SU.ltllS-1 "°' ll!li t.t"-1:11111£ • 

.. 
RAISE YOUR GLASS Pink 
Iii ,\,( M.>.flllllS't!Ull~C( !l'tll!C,WI<( MAA11'1.$.1tttBACt:1 G LAfACl,Jl~ 

OLD ALABAMA Br.,d Pai.$1oy Foo1turing At-,t,>.im;a 
fflllG!M ifl AA,glEVCOOliO!!.D.Tlllllllllllt.11 u•'l:11• G AillSlll IIASll\'U[ • 
RUN THE WORLD (GIA.LS) 
S'IIITCH Il,!<14.~J.Kr,l)mES.O TAVIOll,11 VA!IOf 'll.l,ll W Kl!l7 J.~tVEfl• 

Boyance 
G COIIJVB!A 

.,, 
DON'T YOU V/ANNA STAY Jasol'\ AJdean Wi th Kelly Clarkson 
V ~111" ll Sf~lfl\.~, Jft,(\11~ I+ lltllMlll• G "11fl(tllMW • J1 

DIRT ROAD ANTHEM Jason Aldean 
W ~ll!IX (11.eltllW C fUl!Ol @ .!..'ltli:tll llllW .. 
COLDER WEATHER Zae Brown Band 
l';t;IUlAlLl.llllOWIC rt llll!MII W.D'...,,....... LUMIIN Ciilll' '" di SllmEFIY l!AIIUlll All.AllrCIIIOOi.11 fl(:tU!f. " H EART 1.IKE MINE Miranda Lambert 
I.UOOl:ll.V.•ru,s,c:(t_ iJI ll+Vllffil,IJIIIJl'•IID,A.WJ:111!!10 lb CIIU.'a/1/1+ iAASH'lltt h .. 

47 43 

50 51 

~ ARE YOU GONNA KISS ME OR NOT Thomp&.on Square 
~ ll[W YOICi I.I Clltut,.S.M Vllfll'll l'1 @ $lt7,1:V C11£EK 

. .,, 
UEAN T;,ylor $Wift 
11 Cl!APIU.11 ,tsw:fl nsv.-111 ~ ll!G W~Clfl11£.1Jllf,1;11SAt AEl'll8!.IC 

RACKS YC Featuring Future 
SIJlllfVO~IW. (l\81100<$,S C Ul','Al.ZU!Jl:(~\l!l8Uflrf.C Mll~ G BIG l'lA."V,VllrlOSM REl'Uk!C sa sn -

40 I Go to www.b illb9ard.biz for complete chart d ata 
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SfPll>lcd M11illl car.,,, ' II I WIii 
lor O,m1.., h Yoo" 
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(,.. appmiwole~ 
1\000) ffioHol 
llt<. 21, 2005. 

As Che Fox rv 
troupe auiws wltb 
1"'11111•~ lo<! by 
il:s "I'd Side 
llory'/ll( m,slt
up (111,000 d...,. 
loads), iii cover of 
dance hit ''&Mtta 
stuisad" oa Ille 
sorie,' Ap,il Ii 
,olsodo ~•111>1sa 
149% $pike (to 
W,000) for ffie 
origlnol by Dode 
S.00~<"'1,d). 

m 
lunmak,(16,000 
d-.ds)bfffie 
coolestirlt 01 NSC's 
"TH Voice" Nlks 
lb! song's thid 
dlirttd vmion, 
f~looioo (yaji 
~ ~1981•~· 
ni(llo.Oandl14i's 

1998 '""' (No. 6). 

m 
All8 PNl:ing >I No. 
I& oo tilt Hol!OO fl 
December, the 
bait's plactmtnt in 
Victoria's Stat4~s 
Illes! ad -ali• 
IJiggffloll-lliN 
(ll,000, up ti%) oa 
Ho! Oigilal loog< 

1M tri0111ihs ib 
l!ol lOO bow ,i~ 
ilillo.6-r.inting 
Alternatiff hit. TIit 
g10QJ1 rt ll?ases 
debut set '' lord!!$" 
011N.:,yZ4. 

A!~f•lAY 
110..VITOAfO ST 

SI.US MTA 
COVP!UO BY 

• :l ffl 0 S! TITLE Artist J;i ..,If 
5i ~~ Iii- fl!«IUr.l!\ !SflllC\V!\ltf'll llrlf>ll!lll l'il(lWOT(lN IA$f( t: ~ 2 

51 58 SURE THING Miguol 
HPU\U jlrl PJ.,.[r;l£l,ll lifl£l> $ MAC!( ICt,BYSHIRlil ,! 'IL',l!.G 1111 

a, 
"' 49 

DID IT ON'EM Nic;.ki Min~j 
S,O\N.'1'1000 j!1 l Wo\1'Al,S .OW.t;JOOO, UU.Jlllll(1!4.S SN,11.Jfi.Sj & QJ~ "1iJIIC'ttASII W(r,P,t,,MJISM. lrlt}ttll',.i 

., 
5S 54 YOU LIE The Band Peny 

P',11\)flt.!'t !ti Hfklltllfl:'>IW,C.1-f;llktk\l~f.YJ. '!fl\11.11\,P:~j (ii l!fPUfll.lC t,',Mlflll~f 52 

VIHAT 00 YOU WANT J1!1'10d Hi~Mann • 
llllllAlllAIIO,J,ll!U,'..l/1"~ f.tlHElil~ll ,fl.llR!IW,',IJUltNlGH.I.Wj El S£J.61.'iWA111$IA1'1.ISlfl\lU 52 

V/rTHOUT VOU Keith Urban 
lllf'J;.f,l:.I.IIIW ftlPJ.'11.!ll!H,l YII.S l t 6 tAl\'111111'.ISlflllU "' "' .. 

., 63 TOMORROW Chris Young 
.!SIA'!IIID 1Cmt11161.u.ntll&.AS"'IIII• $ ltCAIU,.';lf/\tl{ " 

61 69 ,111 BEST LOVE SONG T-Pain Featuring Chri& Brown I 33 11-' 'tO~IIGrYII[ (I l',\\11 ,C ~!~W r.Wl\#E.'ti & !Olfi'll(:1 w.Pl>V !lm"P/L'JI.G 
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MV LAST Big Sc.In Fo;)luring Ctwi, Brown 
IIIH () lSAI0(~!.•1UO>,IJSIVJI.Ml!llSltll\S,ClllliM"1 ' 4il G000 •0£1J1,W!IIJlrlG 

LIVE A LITTLE l(onny ChC$1"1oY 
!I C~llllflffK CltESli{'t ltl lillllllA.0 l "'IIIIPII<! G llllo\ 

TI ME AFTER TI ME J8'\ller Colan 
lll)l IJSHO (t.\AUPfl\R.ltflil~II) El UIIMRSAl fHPt!SUC 

GOOD LIFE OneAepubl ic: 
R.W TEOOffl,8.-i!llU lf1AIICt.~fU A jll V tKlr.R,IIICI.ITM,111.AIIUl~IIAEINltF.I! El WOMf't Mlll~CQPf 

If HEAVEN WASN'T SO FAR AWAY Justin Moore 
1 Sl«.'<II (l ilA'-,DSllll ,R.HAt.:IU.JOIIESj @ V.U.O.'IY 

THIS Darius Rud<er 
F.A(llllRS !l ,Rucr.01;,;_,rntlERS~ • tAl\'lllt IUSlflllll 

TONIGHT TONIGHT Hol Ch.ile Rao 
t ~!Ill fU:'°1.Lt&llf.O'IYISlll,ll,(ICIIIIAm'.ltK.IIDlillllU..RlllllllkS\ G LYL,l!.G 

BLEED RED Rennie Dunn 
R.OOll"ll i•.aoon .u.i.va1 $ ,UISIIIN~lfl!ll[ 

DETERMINATE Bridgit Mondier, Ad;)m Hick$, N;,omi Scott & Hwyley K'iyoko 
fa111,l+lk£ ilfWl!.lll~{flJf>EIISY.111,J l+U(CW,S.C.NA!lim.E !IIAr.!AIU,'ICS e •Alf (),$11(Y 

JOHN Lil V/;,yne Fo.ituring R~ Rou 
POl (fY( OA ~ R.Hn! '"°"' 10 r,1,m;ll,J..'t)llfS,II >tl.Ull~W fl(l!,;f!t:'> ltj 8 f\A.$H lil(Jllf'tVJV;fl!W, M{lf/Ml! 

83 

81 .. .. 
62 

" .. 
82 

!1 

21 

THE CAVE 
IJ l)AA'ffl fU.l,'11.',tfl'l/10,ll lfl'Jflt,fM'll,~f.WIJAA:'>IW.h 

Mumford & Sons • 
8 ~IITI.E ...... !Hlf r-1:: MV-illfl).'<l!A.~:'>lhllf 27 

SHE AIN'T VOU Ctwis Brown 
Alf! SUtXIL jCSIIUV.'lt,J.W115t.,IIIIU!IIOCA,.J:1,fCC.IUJIIU\1Hl£1US.S.H$C,l/lO,&A,Y;L¥.Wfj 0 J:1/:.\IU!. 

I 00 Colble Calllal 

HELLO 
JAJ;Ol.YUG W,SlllV!!ll ,V.!mllB.ARA 

COUNTRY SONG 
II IYBIIIUI' S,V!IRl!AIUH.l"Ui 

SING 
fl.CAVAt U>.W'i ClllN CAI. lllllM~IIC[ tfll~llll lOIIO.G..WAY.V • ·Kn 

I CAN'T LOVE VOU BACK 
C CK,W8ElltAJII (C.t:l~VMIILl,l'ICM.'IHU !MIO 
AS IF WE NEVER SAID GOODBYE 
A.AllOE.11:'>.l'ASlll.llYA VIJRl"<f\' (Al \'11811fA,Otl-4f:l:C -IAW'tOII) 

NO SLEEP 
8 8tAJl:C(l u: J l"l!!Vl+1,8 IEWf'! 

HOMEBOY 
.tM'tCl !lClt!o,,'.l;l,(.;OUIIIAll?t 

BRING IT BACK 

G um l!IIIVUISAl lUPUBll( 

M;artin Solveio & Dr;aoonette 
G 11!6 80.1 Alll+II I C 

My Chemic.ml Rom;,inr;o 
0 llllPll!SE 

E;aston COft,in 
E> VCN:ll.lfl'r NJ.~11'/IU! 

Glee Casi 
El 20T-I f:fll'"TUll't fOX l'/COWU!f.l 

Wiz Khali la 
G R.Cl$Tll!!lrl ,\lUlll!f: flllf> 

Eric Church 
El O,dlOSlflllll 

Al<on 
• rlllMCTtlf'Ffl/M SAGlllhUISA:t Nl'f"IM'I' 

1.u.,wm1.1sM111Jm,Jk I.MAAICUtlSMll{AIS,Jll,K.!lU'tCM',O•uoos.Lt.tAt lQX 

TURNING TABLES 
.lA!IBM A,4lll:N.S.fUl. l tDtlfAl 

GROVE ST. PARTY 
LEX UIGEII JM.41.l'IIU~S.O Ctti\Jlrl ~II.LAt [WIS 

LOVE FACES 

Adele 
G xtreOLU.,.ll'A 

W;)ka Floclt;a Fl;unc FoJMing Kcbo Gotli 
G 1011 9/IJC!C S(IUl+!}IAS\'Ullil l'.'~1181\0S 

T l~W)A,fMltU(t,iMA:'>O,, T t mM,( 1111.f.$.T tf:lotf.$) 

HOLD IT AGAINST ME 
OR. t urJ ,VAlt VAl!nll,ll t!..l.l(WQ !lilAlt VAl!llll,1,.C(Jll'Jl'ALO lt .J(IVl>ll f 8 lrlCKfi) 

HUSTLE HARO -·-t.t:< LUCO (AJ,IXJOUSUllj 0 •t. TH! 81.ST<IIE!' .tAV l!l/1111!-

FAR AWAY Mar&ha Ambro&ius 
A!G l l'l,\tt 1M.N,1:!IWSlUS.J.SVllK.S StlA.MS.t..OOm°:R.lw.JlU,Y!l,LltJl!.t.NI.) JII fl J~VG 

BOYFRIEND Big Time FIU&h 
Ls.!COII jLl>lCOi!l,WA' llCHlll,C.C.lll'IOA!lUSJR ,!I.A T!t!IW.S t ,11 SUt.Wl1'i'fl Q JIOOW!IHlll rt:OUl!AB',\ 

YOU BE KILLI N EM Fi'lbo,IOU$ 
I\.USU[ 1J.0.1.\C¥SOll,I! l!SUll1 fl!lilll 0 tl!SUll SlOftll ll£f JAV !OJlillt 

ROPE Foo Fighlet'$ 
!I VIG jfOO rlGlltlllSI E> IIOS'llHl,' IICA'~lilC 

FAUILY MAN Craig campbe-11 
k SIUl~l.t. fC CIINPflft l,lli:llllff\~IIJ ~,1fWW41:Et E> ll:«lfft f'ltMf 

PUMPED UP KICKS Fostef The People 
M.fCl~1lA tlil,fOOIUl) 00 STA!IUt!.'CllUl.,.lf'.I. 

CRAZY GIRL Ell Young Band 
M.YIIIUCr.l tLllll!CU.llllS[) @ R£Pl!IIUC IUSlflllll 

SUPER BASS Nield Min.:,j 
KOf um.o jlHll USTe:I) $ VO'JIIG W!lll";V'CASII l,l!lllEY1l'fUIUt$.\l W(llffll11 

WHISKEY Jana Kramer 
J;JIE'<llll!CG fC,Glll+V 11,S.Ml!llj f {L(Xl 'UAA.Slfl\ULWV~ 

NEVER GONNA LEAVE THIS BED M;aroon 5 
II U~IIG{ jA lEV '4£> @ Ml,IJ(lClilr.E !IITEIISCOn 
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REMIX SPURS SPEARS' DIGITAL GAIN 
~ ~ 81itney Spe-.il.rs' "TIii the World Ends" bbsts 11•3 on the Billhoord Hot 100, be!>"ling it:; 
, ',\,-j previous peak of No. 9. fOUov.i ng the release of the song's remix featuring Nicki Minni 

't r:1~) 
11 

• and Kesha. · world• roars 12-l on Hot Digital Songs wid, 246.000downloods sold (up 
J f ..,, 102%),according toNielsen SoundSan.Thc rcmixaccountcdfor68% ofthetitle's &11les 

,. ,.. in the April 25-May 1 tracking period. "World"' marks the secolld high-profile remL-< to 
SPE ...... prompt a notable c h~1t move (both involving Spears) in three weeks. Rihanna's "S&.\.f" 

ascended 2· l two \veeks ago following the release of its Spears-assisted remix. Similarly. the collaborative 
version of "s&M" accounted for 66% of the song's O\'etilU digitaJ i;ales in th.at frame. - Gary 1i-u..u 

Data for week of MAY 14, 2011 
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13 S&M 
AIIINIIU ~SAP 00 JAM,IOJ""1 

ID JUST CAN'T GET ENOUGH 
lllf ll.A(:(E'flllPfAS tl!o'lfllSCOlit 

" 
DOWN ON ME 
JW.MH fEAT. 50 COT !l,':CII SCHUUtf)lF J.l.\l 'll.1\16! 

• ON THE FLOOR 
J8NfE!I U)Pl2 FUT. Ptflllll (.51.J.!1!1 OJVG) 

• TILL THE WORLD ENDS 
8~/UIO' $P[A!15 i!!~\llG! 

7 ROLLING IN THE DEEP 
AUU£ !XlJt!lltNII'~ 

12 LOOK AT ME NOW 
ClllllS IIIOW.11 !llYL·aGj 

"' 
F-• K YOU (FORGET YOU) 
u, llt llllUJI (IIAll~lJUIIUU!O~A.1\#'! 

" 
BLOW 
l(fW (tl:VOSA~RCA.~j 

} F°KIN' PERFECT 1' P!Kl(L»ACt'Jl.&1 

" 
MOMENT 4 LIFE 
!GI •• UOO.!J\#lr,o.MN.M\~ 1(J£1'1.H.m.;i,. KJ?:Wi1 ,. ALL OF THE LIGHTS 
l(loll't't W£,T !11,0C.A.1'£LU ,OEI JAW 10.JIJ.G} 

THE LA2Y SONG 
Ollllll ""'"' (U.lXl-=!A.'AI.AKl"(l 

• ROLL UP 
wa C)IAUrA jll0$TlillJltATW,11C, llll?j 

,o WRITTEN IN THE STARS 
M ~M lrE TI.Jtftl [IS'lfbtt!JlO,P(UJ'.t(J{CO)f:!;j 

13 FOR THE FIRST TIME 
1'11( St.11!'1 il\,t(JIIOOE_IOC. ff>IC! 

28 FIREWORK 
KAlVHllll'f t'l:AflltOt! 

"' 
TONIGHT (f'M LOVIN" YOU) 
DIIUaloMlff"1W:..•lJAlaEW,,/f¼JL1lfl.1:Lt! 

• THE SHOW GOES ON 
WPI' RAlCO flST A 1STKAnAKO:} 

" 
GRENADE 
OllllOMA.U (lL{K) "',A.'AI.AKl l:) 

40 J UST Tl1E WAY YOU ARE 
6~llll!IMA"' !lLU-IAAAl'lU l 't' 

3 GIVE ME EVERYTHING 
PITMt f A JM fll'l.O(;IIIIUIIMiJ.ffilllt 

12 A LITTLE BIT STRONGER 
S#U lVNII ~,'/Mltl\U.~ 

17 MORE 
U!l+tffl l\,AfACl•.Ul! 

0 HOT DIGITAL SONGS'" 

~"" =! T ITlE i :51 i'i ,11mn NT l'llllVOOOII U..SB.I 

E.T. El KAlV l'E!lll'I' rEM. f,111\'t WUT CAP-l!lt 

2 
,. ROLLING IN THE DEEP • out iK!.Cill.U\111~ 

12 9 TILL T HE WORLD ENDS 
llllflll(Y $t(M$ M , NICICI MIW 6 ~I.- f,.trt,l.Gi 

8 
THE LAZY SONG 
fllllllO NAIii i ltflOAA, All Alff() 

3 i JUST CAN'T GET ENOUGH 
g , tlHL\C(E'fa>PUS j1111E110001it 

11 9 
WRITTEN IN THE STARS • fN~llll Oil IJIQ ~~.:lfllt 

• 13 BLOW 
KUIU t)((VOSA!ltll;.CMt'A!lj 

t 10 ON THE FLOOR • JEW.,fJI UIPU fU.T, PITlllll ~lAll:). l:,JlfGJ 

8 13 LOOK AT ME NOW 
OR59MINR,U.ll. llllllle IIJJl;IIIIIM0111Ml.Et 

13 J6 F*'"'K YOU (FORGET YOU) 
Ct, lO Gllfflt(IIA!UQ.lll UIILf.ttl<fflMIR .. t-) 

19 5 GIVE ME EVERYTHING 
lftUM.IU'll&IIUXIUf•~SSf(lfl(l'(~!t.q 

5 1S S&M 
Al~ l'SIIP-DEI JAJI IO.l.lC) 

1 FEEL PRETTY / UNPRETTY 
Ol.EE(,\BI (:!:IHI CEIITl.'AYFO:t f/'00!.IIWBIA) 

ID ,. DOWN ON ME • JEIEMII ff.IT. SI WIT f,IIXSOllttlUU !l.MO.:wt 

" 
,. THE SHOW GOES ON • UIPt FIA$CO j!il & U1!t.UI.Alll"t} 

21 12 BORN THIS WAY 
UDY GAGA lilllUVUIIL t;OlllNtlKl!IISCoPtJ 

15 >3 1 NEED A DOCTOR 
IAlltlM (Mll(MIY)\,111_,f'r~tfffltllWJ(l 

10 ,o ROLL UP 
\lnlllMllro\ (IIIISU¼P,t All,V,l lC,~lll>j 

6 3 J UDAS 
UO\'llAlll jSlllU.Vllll( 1:(1!11.r>'tllllillSCOPtl 

17 7 WHO SAYS 
ln£11lGOV£2 6 THI' 61:8E ilo.~WOU!!?; 

- ~ SOMEWHERE ONLY WE KNOW 
, , GLEE UST 2:~llf CEll11.llYfO'Jf TV 00!.UWBIAl 

, . • PRICE TAG 
JEUIE JFU'U.0.8 ,U'IA,t'NV~ l!Hl.'111.!t) 

- 1 BORN T HIS WAY 
GLEfU,SI ,)0114CUll.rAYfQ'.\I l'IW!.UWIIIA) 

32 • HONEY BEE 
IIINl SlltU'OII t,V,W!IQ lf\0$ ,114'.WU.(j',V.\111 

22 9 BOW CHICK.A WOW V/OV/ 
Hll(t ,o$11{A ftp Ul VM'tlllf i,I !W,;t 
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§" il!i TITLE 
Ii Iii M1!$I (I\IM.off .Plt!lllOllUII V.lfl) 

29 
HEART LIKE MINE 

l2 !iMIIAKll.L,Un£11T t001.UWIIIA 1K.tSIIVI.Uj) 

20 12 BORN THIS V/AY 
Ul)Y 6AllA l] l'!;1.AW LEt_1l(Ollll'/LwtE.'IU:OHaj ,. 

' 
LIVE A LITTLE 
lleal'I' Dl!:I.IIEJ jll~A'! 

28 3~ RAISE YOUR GLASS 
P!IIK jU..CJ,C( JUij 

31 I NEED A DOCTOR 
Oil, llflr ffJl fMtlt'II i SQ\N\Gfl!I' l!!J!:!"',1,lll f!'JO\.-CO:!;§ 

38 JUDAS 
u/1fc~A !Sl ~ AWIJIY!,K(!IIU'lt r,,--f{~t(~j 
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11 WON'T LET GO 
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Go to www.bi11b9a rd.bi% for complete Chart d ata 41 



Mil.MAINSTREAM •41TOP40 

• 
e 
0 
0 
0 

7 

; S&M 
2 I• ·I fUIWIIIA (§!IP DH JAV IOJVM 

4 12 JUST CAN'T GET ENOUGH 
111( llADI lYtD PW jllll~~I 

TILL THE WORLD ENDS 5 3 ••mtr in•~ 1r1t:.1t.~; 

7 11 ON THE FtOOR 
JfNlllfUUIPf?HAJ. PlfllLl Ml,'J\~ 0.l"t.} 

F .. K YOU (FORGET VOU) 
6 2.9 en ln (l~ffll -•::n:•• T•lllf'ftF(tflA flfll>\ 

0 ] DOWN ON ME 
' 9 to JtAEMH FUl Sd(81T ,vie.: SC!l~Ult'O;f 1,\JJ,,IO.l'\laj 

0 THE LAZY SONG 
' 11 9 Slf.!!ll)HA'IS,AlUl(ffl,l.'.llUKTI 

"" 15 ROLLING IN THE DEEP 
W° .IOU( iGIIUIWIA 

CD 10 12 WRITTEN IN THE STARS 
fll!.rt.-itMllllt~ .tt',~laoiltPaf'tnfHt' N',fNl\l.j 

F .. K IN' PERFECT 12 8 17 

.. 
16 

18 ,. 
C • G 
s 
e 

16 14 

14 21 

"'* (l,\ftiC( -1!.\it 
FOR THE FIRST TIME 
l lltSClf,W t;'Wlll(l(lf,~C,f.PIC) 

MORE 
Utllfll A' f.•JHI" 

17 13 PRICE TAG 
Jfail( JfUl.lAI.I jlA'/1\ !/IUVfll~Al ~fPIIIIUCt 

12 16 WHAT THE HELL 
A'dlll U\lllll: RCA !IVG 

JUDAS 
l9 3 lAtJJGA!il IIIU.lilU- {/l(~.,w.,11m.11scnPl 

13 .2'""s'"o .. R"N"'r"'H"1s'"w=•v=====--
·""""~"~'~•~""'"'~'~"~«~•~""'"~'~""~-~•~-u~•~"~"~'~""~'~' --

18 a ~O~e:,~ .. !~e-: .. tmn.,:Jl!Ytffa;m.1111ett..t 

20 8 I NEED A DOCTOR 
OIi, DIii fW. IMIQI .t SJ;'I\NI , ,n ,~ot o,,&li!lt' ll•l~!~! 

2; 3 G IVE ME EVERYTHING 
l'ffil.U,FfJl .. !9 ~•w.'411.,.. /t'",'"1Jltlt)J~fW6, 

22: A BACKSEAT 
llfWAM fr.II, IH£ t.lTIIAN:S I f'lfV j~1TT'f'ft.Nlr.ffl Wt1') 

21 ,o ~1~~r.~£~~f.u~ ":~V:uV:~~ 
Z3 6 THE SHOW GOES ON 

lUJ>E Rt.SM 1$1 ,!; 1!.TH.,UI.AIIT!C 

,. WHO SAYS 
'ii' Z9 f.USU OOMU A Tilt SCSI' ltQlrtWOOII 

l!f'!t. 24 •1 SING 

.., .-•~·~'~'""='~"~"""'=~'~"~"~·t~"~"~'~' -----
1/!l, I TONIGHT TONIGHT 
'-# 27 S II/JI Cllllll Ml yr,t,,JI.G! 

4 PARTY ROCK ANTHEM 
Oillollfl!WQ(l<lf!ll._.H;l~,:O,"Wt~ 

31 :,?.'ii'-~.t.~/l!ilRUll,'A9AIITC,1"1>f 

7 CLOSER TO THE EDGE 
ntllllY W:OKOI TOM.IU IVVORl~lMRlltll ,'CAl'Rct. 

HELLO 
MAU• $01'196 & OflMlmlETTt 1ue Bt.U AJUll1!C 

ED 32 

e 33 

C 31 

0 JS 

~ 
G 

34 6 BOYFRIEND 
I d nN!IIIJB!t 1111!1'.fUl)[ON. CIIU!JJ:BIA 

GOOD LIFE 

34 

311 

37 t '-"~~;~~~~~k~,;=:~~~~~~~~-,.~~~~~M~'~=•----
~ 16 .-'-"=""'='~'"'='~"~"~t•~•-~•,,__ ______ _ 

JAR OF HEARTS 

2$ "'"'"~·~·~"'~·~·=""'~'~""""~"'"""'~"~'~'·~"~""="~"·~·~·~, -LOOK AT ME NOW 
38 2 CII\IUll!NtllffM. Ul ll'Ktllfl IU'ltlRIIYWD IM JI~ 

THE STORY OF US 

38 26 15 PRETIV GIRL ROCK 
ltEll!IIU.011 (MOS'.EY1lQII! A !IITHl~Clll'f.i 

~ 36 3 SAY HELLO TO GOODBYE 
~ ,H!NT£U£ 'SIii' S.llt<lllll\'HISAl MIITOWII 

,..._ ALL OF THE LIGHTS 
W 4) l UJIYfV.UT IIOC.UUU.IIU:JA\tl!IIJVG\ 

Is •E.J." !l<fld5' l~rd WHl 11,f Mlinst1"m TOIi 40, l,ly P,r,y 
"""~' llff own ~o,ni lo! tho m WHt~ IIQY< TOI , Ullo fl tho 
dlarl's 11-ytllr llislory. 

Thi soot, T .. llring lllyt Wts!, logg!d ll~lO "'"' .. ,n Ill 
doa,t flt>~lff<II ~ 11111 25-M;,y I ba<lilg WHt (an"""'' tl!M 
ptay, Pf' 1.bti01), bf.sling the previous mark ot ll,159 plqs set lrf 
P,,ry's "Colilnio Gurt," '"lllilg SnOOII Oogg, on th, )Illy u, 
lOKl,sum,. 

Undel'$Coring htr format 11as"'1, Peny t.ods lie to, lour tillff 
wi~ lht h~ w,,t~ lli!S !o!Msil llo cho,l's •doiws, • 
,chi,\- Iha! ... , -with Ibo list 1001 slo!IIK-• h~ 
se<ond Ciipilol Re<orfs alburl\. "Ttenage ~,am,.; "lirfwofk'" ranks 
thn (n,851, J111, ll), 

- l>t n,, Ill~ ru! 
01,MI, Od. l',lOIO). 

.. E.T." (08Gl'l8lltr 

b.,_ P"'1"< li1I 
No. loo lll,y1iln< (1H 

!!!S!.!!.l••'
~e,ttst Gainor "'Id 
10940 (10-1) ' " • 
lollth ,,.,...i;,, M . 

3 

4 

• 
0 
0 
• • ~ 

3 JI! 1MU6lfTIIY It RCA 111,1;,; 

l1 MARRY ME 
TMIII !CO!.UVll!Al 

s :n MINE 
Toffl.OA r.w1n !'G >,1AC'tll'~llt,1'£A..t.Al. lltttlfl~, 

RHYnlM OF LOVE 21 l!lA111Wllr\'(T'$ ;\-ll)llWW(l(l 

14 F••KIN' PERFECT 
Pllllt jl A~AC~ I (I,) 

44 ~i::~~~f:~~HING 

) SECRETS 11 19 
OIEIEPl:MUC fVOSUY l'llfAUJDl'tt 

10 23 RAISE YOUR GUSS 
P!lllt tU'ACE.llLG) 

CD " HOLD ON 
MCIIAEtDUjlUlll'.m:::;~1 

12 

14 

,. 

13 17 

•6 8 

JAR OF HEARTS 
CIIRIITIIU l'O~ WS Pl.11111 lJ.'4l1AJV,!"1C II 

ROLLING IN THE DEEP 
All t ' 

GRENADE 
I IIUMO \\111$ {t[<Tllfl. tiflAIITIC 

BACK TO DECEMBER 15 !3 l KfU'IR l.\lllff ~ 1.U,C::-ll!M: 11"'1fll$,\l flf.N\lflt.lC 

1J 20 P.: ~!~~L'llYIQJVa, G 
G " 
G " 

FuK YOU (FORGET YOU) 
CE£ IJIGflffl RAl)ICUllUR1! llUCTAA1ftRP' 

FOR THE FIRST TI ME 
111£ SCAIPT PIIOIIOC.HUC e-lC 

19 

21 

.. .. 

• 
10 

17 

., 
•• 

19 18 ONLY GIRL ( IN THE WORLD) 
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MAKE SOME NOISE 
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GIVE ME SOMETHING 
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13 SAD SONG 
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HOWLIN' FOR YOU 
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lS , IIIIIUllll\lllllf!Wt.illl!IUll{tt' ,. LONGING TO BELONG 

£lllll£'1'f:'011£11 VMl(£\WIIE1t,,.,""1 llllr.'.111SAl <t;.l>l!BUC\ 
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20 I LOST IN MY MIND 4 
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24 s I ST EAL YOUR HEART 
.ll!OU!,'f.llfAjHiO:\ 
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HOT COUNTRY SONGS-
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• i 

0 ' • 
0 10 10 11111"·11 

0 6 • 
0 • • 11.Hl!F'l.l".U'lll'I !D.P»wf'SH,,HP,'.S!I 

• 5 THIS 
UWGU!ti .IIIIC~[ ~'IO~t~IUllOG! 

a 12 . , MEAN 
11.CHAPVMl.l.6\tl!II !lSWlf1\ 

e 11 :, YOU LIE 
PW(l~LtV B 11(11~1~~11 C liElllllll!lS{Jf /I...-.IIIIIIIG$['1 

CD 13 '3 BLEED RED 
II nu~lf 4 nilflfftl.!4\US • 17 17 IF HEAVEN WASN'T SO FAR AWAY 
J !>hWl:11 illtv.'l\ll!:(111.11 HAUil.fl.l(lllfS 

0) 15 16 TOMORROW 
J,S'IR:Wll /C,YIIUIIG.f_J_VltllS.A.U.t:tll 

14 " " 
FAMILY MAN 
I". STEl!All .CAVP!lllU,HEIIO!il!;~JSHOl\.'',l/,il 

16 
,. I CAN'T LOVE YOU BACK 

C.CHAMB(~lAlll (_C.Q l4M~!IIU.:ff..C.0Ne£LSJ,!l~~U 

HONEY BEE 
I " ' 

15 

15 CAUTESTI 
GAINER 
SOMEWHERE ELSE 
11:ill"ri 1 ~·(mt Q PNY.111 17 

18 COUNTRY GI RL {SHAKE IT FOR ME) 
lrl 8/IU'/10,J $fmllS fl, IIB\~11 ,ll (14\':00 

TEENAGE DAUGHTERS 22 (/,I -.itll!IO. ll'Wl'tillAFII ll'l~'Allllfll 19 

20 21 fl l':41111011 A M.Sl(\'A flllfl~U .. DIRT ROAD ANTHEM 
V.V.110'.II .l!ILoElllC.roet!I 21 

2'J ,. AM I THE ONLY ONE 
J.11.Slnl'AA I p .11lA'lt~.tll51!WAAI.D 1111\Cl l&:!) 22 

?4 " 
HOMEBOY 
J.Jaw:'£ (!{.CHLRCli_(.11!'.AIW,llllj 

.. 
RAYMOND 26 23 II GAllt~(•H JII nllll(~t8 Cfll~lfAj 24 

17 I WOULDN'T BE A MAN 
f~l/1$ (fl Iii OOURltl1,1,ll£!0l 25 

Ci) TOP COUNTRY ALBUMS'" 

ArliSI 
IWJ>flllll i IIUU8~ Plll)WOfl(lll lAIEI 

S;,,ra Evan$ 

' Mir;,nd;, L;,mbor1 
t(ll.llf,l~A 

Konny Chcsnoy 

" Jerrod Niemann 
El ~U(Wl\fAiC~fA,l',.l~lfYHI.( 

Brad Paisl~ Fl!'81Ur11\g Alabama 
All'Sl M.11N! 

Rascal Flatts 
S;:l!,l,U,C:ll'H 

Keith Urban 
§: G.UIIOt IU~HY!lU 

Dariu& Rucker 
GA!>I IOl lVASH\l!Ul 

T.iylOf' Sl.'fift 
6) &:Ii W,CII r."! 

The B;ind Perry 
,-!PIIIIUC '1ASIIY!U.( 

AONliO Dunn 
@ A."l"S l,\r.A.11W!Ut 

Justin Moore 
VAHlflY 

Chris YOU'\Q 
El IICA 

Craig Campbell 
&ll!t'.<11 PIC1l"R1 

Ea&:lon Cort>in 
• l,ltJlCl.!RY 

Blake Shelton 
·r, 

Toby Kei th 
SttlJI'.' ll/lG~~Mll~"l. 

Luke Bry;,n 
0 <'»llOl N.1$1W!U.( 

Martina McBride 
0 JlfPl!IIUC IVASINl!l.f 

AshtonSh~d 
El WC,1, NASIW!H.( 

Jason Akiean 
111101'.UIUM 

Oierk& Bentl•y 
i: ('.APl l (ll NASH\IIU.l 

Eric Church 
(b WI NASH\l!lU 

Bretl Eldredge 
i: tiHA/ITIC,'1011 

Josh Tumor 
€1 WC.UIASIN!U.l 
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11..31~.I Nl"IIM&Ml,IVllfR 

e 30 Trace Adkin5 
$ Slt>W IIOC. lllllVUls:Al 

G 28 SI~ M:ignol i.i 
El II~ WIIClflll[ 

JoSh ThOmpson 
G I; UVIIIA 

Niswuri n11lwe 
G Jake, Owen • scam her first Nil 1 3' ... ,, 

• shKt "ARe>I f~• $ 32 Eli Young Sand 

Pia« lo Yo1" io IIEl'IUSI.ICJIA~'fl!UE 

• S<tlt-2005 G Jl lee Brice 
OJ!lll~SOII .8111CLA.M.UC Ulf.1.£11 ""' ilndkttiftb ED LOVE DON'T RUN Sieve Holy 

overan. bans' E r 
JJ UlllU.R .U':~l!llM.B.lnJll/lcU l!HUIMIIII ""' sb-'(tar~rttdti G 35 KNEE DEEP lac Brown Sand Fealuring Jimmy Buffett 

behwtn llo. Is Is ~ \IJ!Ufll'I IIMlWlillli!I 8l..'l'lllflfDJl!3MlH,to!19.'!11PCl\l=t 

• the longest since C 36 A BUNCHA GIRLS Fr ,i'lnkio B;ill;,rcl 
M(~I( f84U..UW.81'1A¥~.1~00AVl)S.(™,IIA>llll~ & _.,.ll~EII 11110$ •l'IAI\ 

10 Orlll 8rooks do!<d ED 41 TAKE A BACK ROAD 
a nillf--l'at gap in l~Hlfl,All(!IIS !l,\~111~ lNII()) 

11 1007. G " 
LOVE DONE GONE SIiiy CUrrlngton 

El tr.r~Ctlll¥ 

12 G 54 - Sugarland 
VEACIIKV 

" II .. JI Da..td Nail 
UtllOllLGAillUY ll)J.lllJ.$1.lll'l<U llll @ .\tc.A~l!U.E 

" G 39 1,000 FACES Randy Montana 
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1S • •o " 
COUNTRY MUST SE COUNTRY WIDE Grantley Gilbert 
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SONGS LIKE THIS Carrie Underwood 
,\t.t?:'.G-0 !W IIOt>SOll,J rlh,11[~T SttAl'ftf.11 & 1!1 i\~ISTAN4~1'1\U.[ 

11 trio Nin ii wcond SHOTGUN GIRL 
l~IOwlcl lilo .,,-11';-i -OU:v£Pm().A.llfl~II 

1t tldrd radio 1ingle MR. BARTENDER 

1t 
l1001sdf·lillocl 
dtilol ~b1111. l,ad .. .. w.l(Ffr-,,r. .. r(1 lfll4 fr. m-..i ,t:™'>1-n.,,.,.(~ATIIX .!,tH.AIWk 

20 s;,,t, •H~ I> Hy 
" 

WANNA TAKE YOU HOME 

HNft" p,Nied ill 
Z1 lfo. 20 a yu 'fO, 

., 
Mllrt'.'11 5.aACOl.$.lcAUOCK,C.t;RA~nt.e O'IIRlEi!I 

zz lollo .. d bJ lilt 48 WHEN LOVE GETS A HOLD OF YOU 
pl&inu11:i-stHi09 .. If o ~rn,i .Al UJl~Ole~.f'i IIICM!llSOIV • .tR.S l !WAA.ll 

Z3 101, V...1,' whl<l 53 DIDN'T I 

loppedlhe Dt!. ti 
0 i111l~ll.ll cv;,•i.S(11118 cw.t'fl,( .~,11.W~lMAl 

SOMETHING BETTER Tho Dirt Driftors Z3 clwrt. so .1,',t(llti~( jJ Wl00t.H(III.W fV.Cllfll II fU(ll~II Oli\WUM)I i ',11411110 !IMS IYi"'N .. 51 COUNTRY BOY Aaron U!wls Featuring Geo19e, Jones & Charlil!' Dainie,ls 
J$Tll000,A.l(I'.'$ \4 l!'IIIIS! 0 $TMUO-'VMM 
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ARTIST Ti:le 
!MPll!lll -i 11Ulil6EII Olfflh8!!Ut<I tA8f\ 

ALISON KIWJSS & UNIOPN STAT10N Paper Airplane 

• 
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20 16 

21 19 

ZZ 21 .. "' 
.. 2' 

- 'Z2 !9 

TAYLOR SWIFT 
II(; WIIClflll( lSOJl»/1.(la Ml tlJ 
SOUNDTRACK 
11(:A t l.9HtSIIIII (ii toj 

RASCAL FLATTS 
81('; VAClflllE flf0!l)lA (llfff 

SARA EVANS 
IICA l~tl SVII 10 ,Mj 

Speal< Now 11 

COO'\try Strong 

Nothing Ukl!' This 

THE BAND PERRY T • 
llfl'USI.IC IIAS:-fil\Uf 01411l1 U)Jlt(t!IM!,) he Band Perry 

LADY ANTEBELLUM Neea You Now • 
lr"l''~-•~"~1"~"';"':;:;"~'"~'f"~•~11~•~"~'-------....I 

MIR.ANDA LAMBERT 
COVJ.\t!l'A4MMt$MN(I?,~ 

AARON LEWIS 
$l'll(WO,.YA!1!00$ OIOIJ (1 M) 

THOMPSON SQUARE 
5t0Y£Y t.11£{1( 7171 (U tej 

Revolution • 
Town Lfte(EP) 

Thompson 5<:tua,e 

Hemingway's Whiskey • 

2 

' KENNY CHESNEY 
IIIIA S741S SMII 11.U $ 

TIM MCGRAW 
CURS 7n0! (IUlj 

Number One Hits e 6 

DARIUS RUCKER • 
Ci\Pllilt. AAS•MU.( 26!.lt lit &st ChatlNton. SC 1966 
BILLY CUA.RINGTON 
W(IICIIIIYOl140M.!UG'I l9ff! 

ERIC CHURCH 
CAPIT!lt. JIAS:·MLU 2cs10· (IZ.ffl 

Enjoy Yourself 

caro1rna 

KENNY ROGERS The love 0 1 God 
JHl~OOl.00.13'fl::IXCYOllll!ll.'ffl.!1111 

• 

• 
7 

28 2$ 26 Get Clo&ef • 

30 29 30 34 Numbct Ono$ • 7 

31 23 'Z7 

32 ,. "' 

33 31 31 

... .. .. 
47 .. .. 

Hl1S All\te • 4 

Play on II 

Billy Currington 

Icon: Josh 1\.rner 

Craig Campbell 

8uleto In The Gun 

Stoel M.agnoli;a 

All Tho Women I Am 

Chld<en & Blseults 

Pass The Jar: Live 

Geo.-gla Clay 

The JaneDea, Gi1ls 

• 

Th• Guitar Song • 

10 Orea, Skl1s 

H 

,. 

' • 
8 

' 
11 

1t 

.. 
11 

18 

.. .. 
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12 THE WAILIN' J ENNYS 
,-(OifOUst ?"4 

9 16 

6 

mESElfOO:lfllW.l..l.\Zl800&MCEl.~YJII 
MCCIIUIIYCOW 

RALPH STANLEY 
11rna 1~0 

12 63 CAROLI NA CHOCOLATE DROPS 
t!Oktsl'CH l IIIJU W.IRM£11 1111.0S. 

Genuine llegro Jig 

SONY MONOPOLY 

SONYM'OSIC 

As Brad Pa isley (fea turing 
AlJbomo) !cops 10-5 with "Old 
Alabama" on Hot Country 
So ngs, t he ;a rtist joins four 
other Sony f\·tus ic acts in the 

chart's upper tier, marking the 
first time in the Nielsen 13OS 

era (since January 1990) that a label or label group has 
occupied the top five positions. Prior to the four Sony 
songs that populated last wee.k's top five, the most t'~ent 
four-out-of.five occJsions also belonged to Sony- for rv.•o 
weeks in March 2008 and t\vo \veeks in July 2008, 

- Wade Jessen 

Go to www.billb9ard.bi2 for complete chart data I 43 
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CHRIS BROWN • fAN.L JM ~or,1 JU'i 

V/IZ KHA.LIFA 
lflU.a. l'UEIIS 11051~.N AllAIU:C 5n09~AG(i' 

24 RIHANNA • llNtS/IIP QEf JAM 01'!1?1 •)JW(l('i 

KIRK FRANKLIN 
llfllO ff-All fO YO SOUVtE.1111Y mn7'JlC 

23 NICKI U INAJ • fllNYl(~UlOIXJiU.eJl,IJ&llllrlM~,a) 

JENNIFER HUDSON • 1118,£.MIUt« AA1$lA 6"819 IIU,(;ff\ 
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EMINEM 
;a'.JJWQYW;il,~.'IRffil4QlltR'ERSC!ffOl«lt" llA 

LUPE FIASCO 
lMW ISi & ISl!l AILA!IIIC &?Oli'O" ,\6 

22 MIGUEL 
JU. I WM'! II, YOO iu;;;( .:(,sv:;IOR\lJ/1£ lS-161 .'lG 

MARSHA AMBROSIUS 
UTt !11Glfl1 & "111l~ •O~II NGS I Gt!JllllUG 

25 CEE LO GREEN 

s MARY MARV 
U>Mrr.lllltfl'CUV!lOO(IXl.UW~ftWO'.SOWlillGC 

31 Lil WAYNE • t,all'fA!WMi .. ~)Ue_Ulrf.i'(,1,LWJ.J,,11(1~lM'C 

" 
KANYE WEST • •unuUft'Mffl!llOOIUJIUJ,!lfllA!~ ·.11»: 

2U 
R. KELLY • ur,i l.tntllJl/t !0$U.'JtG 

s SNOOP DOGG 
OOGGUMlllUAY OOOGYSl'tli"11~/IYo."9S?<'AMIO 

J IM JONES 
CAl'l) (OII{ ti IS 

CAM'RON & VADO 
..0:lf WTI• OII\OVATIC Vflll 1>U~ft1IIE 

DJ QUIK 
fllf S0011 l)f Ol'llll WAil SC!fl\"CE Oin 

3 ATMOSPHERE 
fllf fl,Ml.fS!llll llllYl.05Aflll~ OllO-" 

3J 
TREY SONGZ • HISUII. Hillt, Pl.!AURl~.JnJJm: UU't.;,$ 

38 KEM 
ICl'JUCt.lUlJICUU!fF..."SAI-W!lf<M110!«~:e~ ., DRAKE • Mt;IIUIB'IJ;lf;IUl\Wllll'II.WMW"IWltunwl 

30 WAKA FLOCKA FLAME 
ff.fDll'IU tl'l78:i.tx&a»O'M'4!MWM'#o\.';1£Jt'"1n. 

21 T.L • IIOM(i.;y (lllAIIO 111J:'iH£•ATlAATIC,tU7,J•,~ 

MINT CONDITION 
1 •• t,r,G{) 11:/11) ~7Bl StMIIACttj{ 

20 DIDDY • DIRTY MONEY 
WI flWII fl) PiAIS !llDIOl"PrTE!ISO)Pf aO\...UI 

" 
KEYSHIA COLE 
UWKO Atl lltAIITUl.ff!K 01StC8 W, 

I KERI HILSON I 
l 9 .. 111 &31'11 N.UM8l YttUV.nl a'f!11A<mftCl51'.l'ie,i.t ,. 

31 J EREMIH 
M.L AMI.IT YfllJ l,IJCj( U lllfl.Jt !IU .!AM oua~ll/t.lB 

GUCCI MANE 
fllll'!RltlfllDIE61lf1!fO.!llOO&."Wl,'MIIWII~ 

" 
RICK ROSS • lfflJ)lt O()lt WlllW:11 gJ),i.-~OlfJW (l!f;J;t,• l».'G 

KID CUDI 25 •t.1MMD1lrf(.qj1M.OIWIMJrA'.lli.WIJlfYl'(Jff 

S MAC UIUER 
Of AllllGIIAllll lm'lllll IIOSHIUlil 011l11AI Et 

TANK 2D ~ Ulll',tflli6X,\',f,~(MIA.~f1™.'¥.ICWl4.IG 

21 CHARLIE WILSON 
JIIST tll.W.£ I' MIIS't: J-'lt SIUIMltG 

BOBBY V 
RY 011 M 11,'/lll 1W Kntu ORUNS ,a.cs1 CN'ffOl 

JAMIE FOXX 
Ill ltlllllGIII Of MYllfl .l&IU,C,~'Mi 

TRAVIS BAAl(EA 1 
€Nt llf IJICNWRUWtv.'WJ.£'11!(FG;U(Ol&.l)l ' • :;i, 

NE•YO 23 UIAA SCIU Off JAM 014&,M )J',l(l i J 

BONEY JAMES 
C011l4'T 't'Ell\'i (O'l!CASl Cll>Jb<Wi 

NELLY 
24 U 0€,;ll!lY 'llkl\';IISA! M-OT\V,~11 fl,jtjfil 11\1!1(1 

BOOTSV COLLINS 
TIIA~ CM'IUiOFTil£WOl110 1,tlSC!ll U10t 

$WV J 
.S.OJU.: ,w,sr,«Mi."SIC ewe u;n+&OIIY ML'Sr 

., I THE SPINNERS r !J uttl;tlttNIMW!J'(IV.SJlln.tr.Of.i!IG'lllf~ 

S& USHER • 
llffM)IIO \IIWWOIIO LA~{ 61 ~)?Ut.G 

JAY•Z 
23 lftctlllmlil''ICUMGllllltl:~UJiWrotll",tlK 

5-l B.O.B • 
W1111$1!1'!1fOllWJ)l~A"l.M,~~i,m-.~1 

VARIOUS ARTISTS 
SUIW .MM ll rfl SOIIOWA Q01j 

SO 35 THE TEMPTATIONS 
t:flll , fllf ltM)lATIQIUI V0l(MW 0Ul;07 t!ME 

8oo1:sy CoHins KOits his St<OIII dlarti119 
set on Jop RU/lfr,,-llop Allums~ "~ 
Fud:Qpllal ol the World" opens al M11.(l 
wb 2,000<0pits1 auording to NiM 
SoundSCan, The si.tlo a1bua fM!ures suet 
ouieu vocalists ii 6!otte Olllton, Cbuct D 
"'d Ille Rov. Al ~ ,otoo. 

" 
0 
" 
• 

-

lS 

" ' 
7 " • " 

RACKS 
11:! UT, fUIUllt t~,:, Pt.~Y llll!V!PS<ILRIJ>tjBUC1t,,_.1'1-:;j 

ALL OF THE LIGHTS 
(All'ft • m IIOC-A·fCtlAOU ~'A 1).j\l(l'---~ 

MOTIVATION , 
6 FOOT 7 FOOT 
LlWMlf ffillt:Uft.1111 • s.rtr.t·ff'rt.t.V..i<.ll \jl!T(J,\ ,i.\,l,R; 

LOVE FACES 
fllfY&fllllll 1)'4!:!IO/l~ Al U!\llCI 

HUSTLE HARO 
J.CE 110011 Vii lilt &EST OEI MM 'ION 

MOMENT 4 LIFE 
IIODMIA!fflt. Wlt(r.llllltlf"~ltlf'tUIAR'A ll!l!WltlFll1 

SHE AIN'T YOU 
O!Ali.111111111 (Jl/t'JUi1 

MY LAST 
IHI lilNt N.loT tll~l.1 IIIOWII jG0.11 0 •OCI lAM,10.'.,.,Gf 

FAR AWAY 
Wll~AA AV lllll!ltlll ~Iii 

GROVE ST. PARTY ',.11;11'\M))"-"'"'•"" "l!IJIC>:kl~~ffl 
JOHN 

lll'tlfffJlllO:IICa • "' 

YOU R LOVE 
tlll:rt - tlllTTll'.llltYw.tTAN'8118Z S.U!tll'.'IRUl9:ll'. 

BRING rT BACK 
Tlll'fllPOIITlR 1"Ml l.ll. Hlllll,;!.lllV!..'.l!.I!) 

CUPID 
LUJl'OIUlAWWH.OO:MlJ~-l4'tlllA.<mll'.j 

ONE NIGHT STAND 
llAI MU OW rem (HA'S 8tlffll'II llruY IIP+(, llli=GOJ 

SOMEONE TO LOVE ME (NAKED) 
'"" ~ lil5(1f# ltlX!!'&l llllffll:,~)'>tef[ 

BEST NIGHT OF MY LIFE 
.w-tllfOXl(l(AT, W!l l)t,lllf,\ " IIU<l• 

I DON'T DESERVE YOU 
t tt'Ml &ultt f fl.l.Jf:IEIIIJII J/1 ur.'11tAl'IT/ll\ 

GOIN STEADY 
IIOCICO tA. J• 

AUN THE WORLD (GIRLS) 
UYflllCE jC.-vJMBIA) 

HOW MANY TI MES 
I. IIIICIIEllt !ln1()[1',ll,ll1Ht JN!flt.$ 

WALKING 
IWIY MAAY MV 9Llll:K/-C!lllrt,1.llA 

WHERE YOU AT 
JUlklf(A MUtw:111 1 ~ISi ,,;~ 

MY GIRL 
111111 11 tll~ JI II.I 

TliE SHOW GOES ON 
WH:f.llllCGU$t 1 H Tll 1All.Mlll:1 

WE CAN GET IT ON 
Yl'I l)!ITTI ff.U. "IIIIA tk"lltA"' £• 

GONE ANO NEVER COMING BACK 
M£lAll 1£ fl01l.l 'S'IC.' llktl'l;ll~Al MfflnWk UMRG. 

Al l YOUR LOVE 
J3 10...,.~u=•~,~•,s~•~-"~'~'°',a'Uee,M _______ _ 
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t!IIIS ilVIWIIFflol, u. ••v11E & au,n ll!MIU lo'EJIICJ 

23 OOWN ON ME 
JOlfMH IUI MIUIIT 1M/Cl''. SC!II/\Jl,'O;f !.W,n.1',•S 

t3 S&M 
IIIIWIKA ll~l!U JAM !11-JM!i 

•4 THE SHOW GOES ON 
lUPr riuco usr & u 11u1u1111q 

ALL OF THE LIGHTS 
t7 Wl'l'Cwtlil IIOC-MtU.l\f>£1JAV1IOJlill;) 

9 ROLL UP 

. S lliWlfl'nffl,l M;t.rfAMC!l 60t\l mirn'Allllffl &A(t<; 

MOMENT 4 LIFE 
20 IOJV.WMMllf !MM'tflo~\€6f'NXilf'A.Nfflll:t., 

JUST CAN'T GET ENOUGH 
g rlll llAQI Ffll) PtU MfAS(lQ~•H 

GIVE ME EVERYTHING 
6 K'llll.tru:t IGJll #Mlllo.'.61U'!O!M't infWl<:.,•ruc;'./11'-l'j 

13] WRITTEN IN THE STARS 
WIEWNlfUltf&19NA IOL»I~ 

Till THE WORLD ENDS 
,lflllff Sl'UIIIS U'Jt'.llt 

ON THE FLOOR 
!0 Jflllllt[lllOPfl,W PnllA.t • lA~).l)!Mll 

"2 I NEED A DOCTOR 
O\Ol(HJI' tMll'NUt'1\AIIIM 

•• 
. ' 

6 UY LAST 
I ll &Uk EE.\'T. ( HAIU/llfflll ffl.ll00 ,'l! f .l1..IA 111\lllt 

RACKS 
Y( lt.U. IUT~ BIB PIXV,\l!f'Jb!tY.t llb."l.!SI. 

SHE AIN'T YOU 
J &Nits IAOWII JI\'" •.'l.(i 

S THE LAZY SONG 
l!UI) NAM jll lX IAA AILAlll!'t 

F0 ·K YOU {FORGET YOU) 17 
t({ lll 11~1()11 ~,~l U~t lltt.lfl.\tA.llA'illC 

,0 BLOW 
I(( l({',l(IS'i~ lllCA.IIU-G 

'& ~l. ~rr1~~~ : .... ~U(l!,fV.).jfl,fRiN. .... '.11/f; 

PARTY ROCK ANTHEM 
lffl!MIAl'ftMn1.-.WX,flfMG\1,ll.t'/H'ttffillWJ. 

AUN THE WORLD (GIRLS) 
8£YOlll:f . UIWQIA 

KfW 
N " 

? lllWA'tll!R.rf. JIJOIIICISllf'A'JiJII 

BEST LOVE SONG 
J.F\\N FE.G'. (HAIS i80¥.'11 I\ClillA!>.r't IKIY•ffllJt 

a BOW CHIC KA WOW WOW 

" i1!1-. PLATINUM 
1iiil 36 11100l'O!GG IUT. A. 11tllJ'mfl"£'/Gr\\E,ffi>'.1llfYl'MUll!.1 ' 

.. 
a 30 1 WELCOME TO MY HOOD 

13 DJIOtlUll(,'i{l'{~T l'AYl '-fl"{_\'t!lf.4f:m.OOll1,W\1/Ml@ -,,, 35 7 :~~!~0 
: ,~~~~1!:.11uco.,u1111011111(1~ I'd 

TAKE ME AWAY 
l' ll •tvsll~tOIC f JI! IIT P1I 

TWIST ED 

KATY PERRY JOINS POP GROUP 
Katy Perry tops the Rhythmic chart for the fitst time as 
the K.inyc \Vest-assisted *E.T."' jumps +-1 in its ninth 
week (5,200 spins, up 8%. ~ccording to Nielsen BOS). 
The move milk-es her only the third core fomillc pop artist 
to reach the summit in the chart's history, Christina 
Aguilera':; "Gen ie in a Bottle" s pent JO weeks atop the lis t 
in 1999, ;;ind her -WhJt il Girl Wants"' resided there for 

four weeks in 2000. P!nk's "Most Girls" reached the top 
in the Oct. 14, 2000, issue. while both hldies ;1re credited 
Y.ith 2001's five-week ruler • 1.ady Marmalade'" a1ongside 
Ul Kim and My;1. Perry's three previous hils ~11 m;1dc it 

to the top 10: "California Gurls:· featUJing Snoop Dogg (No. 4); "Teenage Dream" (No. 9); and 
'"'Firework,. (No. S). -Raul}' Ramira: 

44 I Go to www.billboard.biz for complete chart data 

16 GONE AND NEVER COMING BACK 
NB.JIii[ AOIIA 1SIIC t.rfllVUI.Ml. lif!l l lMll t.,,_.'IG 

15 CAUGHT MV EYE 
1111111 cc,iomo11 w,.,.-.cwt 
BEAUTIFUL 

t2: IIOfl, GllUflOIII lilASS Al1{ ... l,{ull[ 

LAY WITH YOU 
2(, rl.OflAIIUf rt~, (ffi ~ All$ ll(tft~ f'll(• t,¢(:1. 

12 ~~~a~~N • I w IA 

IF IT'S LOVE 
7 1(£1111 FEAT, ( !l~IUTT£ WICHEU IJlll\'ERS/L. Mnllll\ .. U',Fi;", 

I PIECES OF ME 
4 

l.E!llll 111tl'ro'f fllRfU.J;f 1VIR'IFJ 

3 STIU IN LOVE WITH YOU 
WI( l:,!>iC,t:llltNB'A 

6 LOVE FACES 
ll!E'l' MNGZ !Sllllfl!IIIO( Mt.~111!1:t 

BABY 10 IAIH«O IOII( r.11:~NUO['<.A~T(ll. 

3 COLLARD GREENS & CORNBREAD 
rA'-"AlU~ $ 11).',l. flMt 

ROLL UP 
WU IMAUfA IIIIS l 'C'JW•AH.lltllC! 

MOMENT 4 LIFE 
IOllltll.lJYllJWffflWlN~K"1YUIMISll_Kl'oM\ 

11 ~~~~:.uON'E~~~...-110tJ1trtfl.W.~JTiMIII 

6 FOOT 7 FOOT 
21(1 lit WMIII. tl#. O')ffl' 11!1111: • 

RACKS 
YtfUl.flll'llllf tun PIAY UIIM;IISAI fl(l't,rfllll: 

THE SHOW GOES ON 
IJJl'f flAlC0..(1$1.J. 1jUtA-nAIIT"G)_ 

MY LAST 
81lU.MFtll. CIMl!llWll Q. OU 

NO HANDS 
W.\IU.iUIO'AFl,\IIU l"h!7YIOl!UM"ll'IUMU/l.'£111A,."E, 

2$ .-'=,=7-::'=-=-==~~--
3 

,1 Ul \ILG'IIHE.cJ. IU'.:lM$8 /1!4.'H J,t)llm!IMRU(. W(Jl<M11 

11 BRING IT BACK 
nuv• POI\TEII PIIRltll lfOO:SE.\.11\'!JJlf. 

1 NEED A DOCTOR 
S OAORtFf.CUNl'IOOOOWIGA!f i UI\Wllr.1 

11 I DON'T DESERVE YOU 
WWII LUG fLU. JCREMII 111111 'UPIIOU 

4 WRITTEN IN THE STARS 
MOflt+tultlt';ftJ!Mll .1&£UJm,WUA-lW...m11 

,1 YOUR LOVE 
l)l)O't" • OllffV ,il(lllfl' IW', llll'Y SO!lll jw.>11~,-.m~x~, 

2 OUT OF MY HEAD 
UJl'f flAlCO ff.U. lfl(V UIIIC? 1st 1 HTII ATIM:-,lr. 

UP Al l NIGHT 

COMING HOME 
OIUl'f • lll!IYIICAIU'fLU. QTWlfU'l' j!MIIY.ll'OOlR.iOlf\t 
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IIU'tl'IORfD IIY 
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80S Billbeara. 
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SURE THING Migu ecl 
tt l'U\!l Iii l\ l,IEIITlt t,itf:IIUI $ 9UC<ICEJffll{$M.>Jl\'i ..'t.G 

ALL OF THE LIGHTS K;)nyc WC$1 
t•tst(( W[Sl J IIIIAS<!ll,W Jilr.tsW mom," @ fl(IC-A•fl:llA~ ff !>N, ".l,j',l(l 

010 IT ON'EM Nictci Min:tj 
SOW,',f{ft) ;)11il/A\l$CMW'Mll,!.RI.U.'IIJC.$SNAJS.lt\ El WJIC lrf.'tlii't l'/G.-1.W)!.f\'\Y.tRSN UffffMP,t.lflG 

FAR AVIAV Marsha Ambro.sius 
JUS1 &.Alf; IM AW8110$tUS.I.S.ld111,S !.--'-'~ llfl111A,8 lt(.t.lAKO,f 11/lU,AIIII .!fl) G "'Aidt. 

MOTIVATION Kelly Rowland Featuring Lil Wayne 
ur O~IIIS tl/lJ UW:RS.\l \111118 

VC Featl.l'Jng Future 
$ !00 ~.\Y lll!IVU!S.11. lltf>CSIJl.'. l'M.'19 

6 FOOT '1 FOOT 
Ii CMM'Rl:0 !!).CARIB.Ii CIWlf<l:0.mJIIN,W.VUV.\Ytl 8tMH 

ROLL UP 

Lil V/ayne Featuring Cory Guni: • 
£AS>IWU!/:~'IJ\r/UU.AL.Vnl!Mll t!Vll6 

!ilA'IIWl CJ 11t!J',(Al.W.Ullt~Slll'. l t lflllll'M'5Bil 

LOVE FACES 
l lAYlflll.ll,llltS IIM.IISOII.T lAVUlfl.t !AlS.1 S(N.( 

MOMENT 4 LIFE 
1.\IIY.1$ l lrWWAlll'WWl,tW.I/N,IS,lt$fflllfl 

HUSn E HARD 

Wii Khalifa 
Go@ 11o.;11rnw: AJLA!II IC 

Troy Song~ 
!iCIIIGIIOiJltA1V.llllC 

Me Hood 
ID\ llt.f.A fA.J.ICCOUSlflll G WI; lHE lllSl 'Off!W ~ I\IC 

Jeremlh Featuring 50 Cent • 
0 Mr.I'! ~lll!U 7 '0ff !NJ~ l\lt. 

Chris Brown 
iRH. ;;.:lll>:a. -~(f-.11 ,1.S:.PI\Sli.lUl!lll!I,\ JA!tl!I J.!Ull>,S~RCAll!l,U.Mlllla,UI ttmtute 
MV LAST Bio Sean FeatlJring Chris Brown 
110 1.0 , U1io£11S<lll,f_W!U;llll.l.&.lfo\llJU!i !1.1.-U {W\SC-IA.MII • 6 00.0 A!l ~ UN,":U'dll 

GROVE ST. PARTY Wah Flocka A ame F8a1uring Kebo Gotti 
tUl lllifA .llilAI.P!IUll&.0.C>IAIW:loll ,LA.U:W- & 10 17 !IR~[SIJUt,:,A!i'YlUlil 'Ull/lf;II IIIIO!i. 

LOVE LETTER R. Keclly 
11 uur l'fl s11£too 0 JIVi,.!t.~ 

I SMILE Kirk Fr.-,.klin 
I( nw,,:uitil \Wllr,, !Y. ffiMl'lJll,!'l,tJ!fflJ Sl'Wllt"S u lS ll'#'S! ee rn WI f/.tJLlitJ.q:r() COlm(MJIITWiG 

J OHN UI Way,tte Featu1ing Rick Ross 
~IMOOII.R!t~l/l)W11lrMITT11JJ{P.f.:\ll.!f(II.AlWWlt'.'.IEEl!lr.1, E) rASHUO!('t\lY',EilW..W)l~lJ,100 

FALL FOR YOUR TYPE Jamie Fol()( Featl.l'lng Dr-ake 
11 ,Sll t:JII ~.oM:111;,A.,.;.~',t.MCA',l"IIHL.',t.O\lt IIUOR!lltlE G J,'!{1,19 

WHERE YOU AT Jetv\ifer Mud&0n 
R.(lll't,K.V.lSOII, St. 11.S~ l.L @ .ARl$JA,'f':'dl! 

SO IN LOVE Jil l ~ott F.atuting Anthony Halritton 
K.t l'OO! l,!I I SCOltA.IWl.l.10ll ltWIIOIUl ,LJ'I UISOII JIil BWUW£1J,Mlll{ II IIIIC!i. 

BEST NIGHT OF MY LIFE J ;mlio FoxK Fo;rh.ring WI% Kh3l if;, 
C tta:>SO!I l SCMU.E 11110$011.9 ~lllSCOTll,J fO:CX t J lllilWAZI G ! 11ililll 

BRING IT BACK Tr.ivi$ Por1or 
1 \Wll))U."; 111.)!afffl, ,11 WMt,O.N IIOOtl!IS. Jfl IUl.rtlrJJS .o•,xi:is,1-1,1,\lf,(l'.'1 G ffifITTll lt) l~.'.'IJf,-llfl 

NOT MV DADDY Kelly Price FeabJring Stolcley 
StOKLfY,1 1'.'AOO.IU,'a'tAVftil!U,t:: IIIJCE j\Cl>llll':n i3 W ~NC(H;ill J#,U.l.t,(l 

YOUR LOVE Oiddy • Dl'ly Money Featuring Trey Song2 
MOO~D<Pi,'IOO.'UWI IW,l..lKWltUWOfl.OffiLV.Xl'S€fl .Wll!IIU!ISf1 i) !l.U!W&'ftll$1)(ff 

PRETIV GIRL ROCK Keil Hi lson 
il'l!Xt:: H.\.~lllfl' ,s.c Slillll,C.11/Afl(lll flJJJll»IU.O.WSl<LTUl,W.•Tr-&G, JR.. (El ~l£Y,'l!lll: nnai;.;Of( 
VOU ARE Chattie Wil&0n 
WWOll~.C.WLSOJI WWIJUIG,C.Wl!l!lll,!I BU m, ,c.W.OAYS, JII .. V\IGIC Jl\'ll..'t.& 

vou BE KILLIN EM Fabolous 
11.lUtll .ll .JACt::&011,R.ltsUtMJ\QOlRY G l)(!ilAI SlllllU.'OfJ »N ':)J'd6 

NO HANDS VI.ah Flcx:ka A;wno Fo.;itu ring Ros.coo D.ish & W;)lo 
OfllNWMIIIY Uil~ILIMl~:lll.-O 'ilr.11..C.-IK,C.GnS-!l'll & HN "'ICK 5tl!Wl-A'l.;\IJW:\'/,AAll.11911ffi 

CUPID Uoyd Fo.;ituring Awesome Jone$ 
l'll.{flt:W, Ol'.W.G G cotm. SIi II cm11,w!r.l'.S,ll ~ (l G.M JIS YI) G -.Tn,r,t.Giltll C.11)11i: ~ KlUll'tl.~ 
NO BS Chris Brown 
TW. 111MS.r. r,c VCCMt,t llil(Jl'," (; 'IUin4r.llf,J.H!IIOfl<!Ml~l El JM.!\.G 
ANYTHING MuSiq Soulchild f eaturing Swill Bea1s 
JOUIUSSl': :.nHll!llll.lh'.l'US!G,l.J,UllU,vt:fl!lf.DtA_'l,RAU/mRLl£Oll£SLIIWIOS') €1 ,U,.J,~C 

SOMEONE TO LOVE ME (NAKED) Mary J. BIige Feat. Olddy & UI V/ayne 
110 1 u;.1u, Ifill US. H O: €1 W:Mll!A~ Sa1£ff.M £$00."E 

SHARE MY LIFE Kem 
Ul,l,A.fl1lEOU I ,!nAC•'.S.TOIIE ll(.IJ¥j£/IS $ LW!/Ul$ll. IIUl lMII t.'ltM 

I DON'T DESERVE YOU UoVd Banh i:-.atutino Jeremih 
J ll S.tl.c.£. l f.A611l .unvo.t::.~nM.Lll'!l l/,1.1£1.IOIO i3 6 Ull11 'CAPl!Ol 

CAN'T BE FRIENDS Troy Song2 
Iii l','r.'M'$ w-.1111.11S,VJ tlllfSC -O.f(l"ll(U ~til'.Al4!ltO.lk['i£AS011.l T~lt<illl El Y.lllllllOO!(.AJU.1/TIC 

RUN THE WORLD (GIA.LS) ~once 
S-ltC:I n K4S"II J.~ U S,O lAYI0/1 K VA!I 011u11.. • -ff1tl1Aft.lWEII E> r.ornu8!A 

GONE AND NEVER COUINO BACK Melanie fiOna 
J f8I WMIT!II 4M41!l!lt, I f f.!I, G ~/IC l,1\l'/fll$.ll. ll{ll(#III ti \lilt. 

UV GIRL Mindless Behavior 
'A¥:IIWll.&i.w.ota t'tlOIR,it,lll;;.t/'.i_V.IFllll1&:et.ll09()ffC.lsuanLIOJU..II~ 6@~ 

OUT OF MY HEAD Lupe fiasco F,eaturing Trey Song2 
M,SllilOU'i,J,IIUP!ES.SIS JN:.0..llSIIOO~R.JACf.SOll ,J,!IUftl£SS.:S .. UUllm $ iSl '- ISlli,,llU,!IIIC 

THERE GOES MV BABY U5her 
J!W JOIIGlll ,IIIC!l W'A'. IIICO IJ)'ll_J6 W ltn' l':II.I IIOl,IMO.O MOIIII\S tMAClAG 

MAKE A MOVIE Twi it.a FeallJring ChM Brown 
IMO ltllOOAIIY l l'AXSl(;"'I; C.I.W:IIClftlL,SUl)l.f'( l l'o\!11 El G\16 ,'CAPl!Ol 

ONE NIGHT STAN D Keri Hil$0n Fe;aiuring Chris Brown 
C 8£ftE4l C 1111/!'Al'W.IC lrlCCAU.C lllAEtiO 0 l,l(Ml[yrzor.e 4. 'ifUIW()."1: 

LAY Wint YOU B Dcb;)rgo ~;t1uring F;:,ilh Ev.ins 
Mli:tCllY ldflll V.'!IIS.lJCOUll U\1 El (lUIC,,, ~l~'E. 

THE SHOW GOES ON Lupe Fla-sco 
¥Mf IUl"1 W:AOAJfttl~;ft.01'1.&ll!fllfll.1'(.lf!IJ'i!,llJ flflll(X'-.'l!fflJ)(VJl,IJOOI 00 lltl & 1 . .tll RIJ,.1/11(: 

WHAT YO NAME IZ Krko Bang2 
0 lMI! LrJII.\Ut:-l!llUlB)'M.'.\ILIIER BROS, 

Mint Condition 
WJllt OOll!ltl!OII WJLLWIS,LWA!llltU, &AUE!L'l;.llllCIIEll,11.R.O'OH! @ ~!il.C:-l'E 

IF IT'S LOVE Kem Featuring Chri&e-t1e Michele 
~{N A.R:OWUI K.IIW!IIS,V.IIU l 'I\Arolllll UN'lffi.SAI. WOlffllll ,t! ld'l6 

GOIN STEADY Rocko 
110 1 us,t o fflOI U&llOl e 11 , 

HOW MANY TIMES K. Michelle 
S~M\UTUWl!.UAMS .S.G.N\11.H U•IU.!Aliltl <ii IIITTtllMVllH E;JIVbA(l 

BEAUTIFUL Noel Gourdin 
Iii SISl(!IIOJ\ l (l!f'r (Iii l 011'1M.$1SrJll~J G 1,111SS 41>1,tiL.i Of.E 

• 

Data for week of MAY 14, 2011 I For chart reprints call 212.493.4023 
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Destiny's Child 
1itgl!f rtilchts htr 
ltighesl position on 

'"' cho1 ""' "Iii> lbii"' (ftakiring 
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1a11lhe No. I· 
pejllhrf"l'mll!al' 
(~illllilt la Ru~) 
lrom !001. 

TITLE 
P!'l.!lllllClli &OIIGWIIIIER IMPIIJII I 

VIE CAN GET IT ON Yo Gotti Featuring Ciara 
001 USII..O 110 1 US!lO El l!liVIIAII.( 

PIECES OF ME lodi-$i 
Cl1UCX Mf,~WllllV,CKEtl'i tC 11£ll'(C.l'W\.Wlll.L'{()\lll El Vlf\'l[ f.(lfl((>Sl f\'EIIV[ 

BA.LLIN Young Je-!.ty Featuring U1 Wayne 
l'f!Ol USlfO JkOt ll~EOJ l';lt.llEI JAV l!UWC 

0000 UA.N Rapti-ael Saadiq 
11.sun10.c IIIIUIICAAOT ;itg~~Ol(l lSl i!<SOO G COWt.19\1 

WELCOME 10 MY HOOD DJ Khaled Feat Rick Ross. Pies, U W~ & 'f.Paln 
S F8e:l.:S.1L1!181!1l.'-S.!J~~~'Jttl!.:U.a\~ ..J~S& @¥;1-U::l)!i!~ ~ l :M~ 

9 PIECE Rick Ross Featuring UI Wayr,e Or T.I. 
.l,U~U(l'.-1 s.tlP.ll,SU01.•llEI JAM l!)JMG 

Key$hia Col• 
• GHtt111111;_11itllP{ 

Snoop Dogg Fe-aturing R. Kelty 
E) ll(UlCVln~lf;l>lltll1111't)t41\Hll 

Jagged Edge 
@ SllP.Jl,SUOtil:AIUOl 

Rlhanna 
.JCSfi'H t r.-1uw:A;.,t lllOll'AS ,U irt!IE G s.11, oa JAW: lDJWU 

TUPAC BACK M&ek MIii Featuring Rlctt Ross 
M.'a1!.l UAORU\WE..:SJ!! \lolll.U,M~Jli.'6U!IS ..!_W L l'.'1lf,U,I;. IIJ,I Ml:llt.WIO!IG $ Mll.\CII WNIIIUI SRll&. 

I GET MONEY Birciman Feat\ll'ing Lil W;,yne. >AKkMaine & T.Pain 
!IOI W llO 1101-.ISIU C ! M Y r 11&.\L I IIMII 

FHK YOU (FORGET YOU) Cee Lo Groon 
fl<~OI(; ~lk!1t) 1.W6Jv,1-.0C-.:!AlMIE.CM'J.'.M GOO fWlruiMlQ.O(lJ'V.A'Wffi: 
COLLARD GREENS & CORNBREAD F;,nt;,.si.;i 
0.-.(Pill' ftl.0!.114 W~Ll~'l4(ll,11~ 0 IIO,VStlJ:>$0""1 @ S.·1 9 •J ,~WC 

CLOSER Joe 
lf(ll V.SlfO (IIOl USllOJ CIEllfAllYSOOr.O.S. 

DON'T LOOK DOWN Jennifer Hud-sOl'I 
AtQ.\ ICEYS,Sflfl,IJ !ICl41Cf.'t,U fl EW!! 0 AAISl41\W0. 

HOLLYWOOD TONIGHT M!chael Jackson 
l.llllfUIJ.lCiGOff. l.0.1£:MSU.R ~Utl~tR.l.ll!l 00 MJJ etc , ..... uws11. 
COUNTRY $WT Big KR.LT. 
1116 IC.R.1.1 ,scunr. ,l!AMBU-,LA.11.'ff @ Cl!l:.M.U!C De JAW: l!IJMO 

EXCUSE ME Ja:tmine Sullivan 
1,1 U LIOl l,U.ldl , .s11um 11,w Y.WI ICUVB.ll.6e_f!W:NAi'IO.l WUSWAII 0 J IIW!l 

TWISTED Gorilla Zoe F.aturing I.ii Jon 
(>J VOIITA~ W!T>flS.M:-1\Jt.l~[Y.Ufllll~ Wl J OIIU.ISJ.lll-1.1 11 St.1/f~ G 8li>Ck,All).,mt•[OII( 

YOUR BODY IS THE BUSINESS Avanl 
9 90ll(»l~ 'f41ff M 4VMlll 110lfilll.o\ u-,,n ... ~(O(;E 0 y{ll.•lf. S:llfl(U.STtV!flV[ 

YES Musiq S04.lehild 
Et(W: 00 ~0,. l( i)(ST.\O.C.l({U @ An AlllC 

l'M INTO VOU J ennl.ler Lopez Featuring U1 Wayne 
Sl AAC,.lf, r.110,1,1 .$.(II KSEll,1f, llfJIW:~IIMll,~ CAATUI \ @ 1$1.41111 LIIJWC 

BOOTY WURK (ONE CHEEK AT A TI ME) Teddy Pendetazdoun 
YIIUIIGnllf ,IWll ,lW!lliRlY) l))!(..,CIIIIAl'f'I' lllf'l"J:'/t'Jl.6 

RADIO MESSAGE A. Kelty 
A.KUO' 11.s .i:;.u @ .11/t'.IU!. 

FOOL FOR YOU tee Lo Gt&en Fea1uring Melanle Fiona or Phlll~ Bailey 
J .sf>lA;K jJ Sl't4Sll ,1CM.V.WAYJ @ 114tl!Ct/Ul!IL(Q(J.; l~ 'Al .4111-C 

S&M Rihanna 
5 1AR(J.lt u.,oy yt.{ ld ,S..tllll!S'lll, U .1€11W:411;{,u.w 11.11a.w.U1l'.AII $ SIIP DY J o\V IIIJ\16 

POP THAT ~k G.ing 
Mil umo jll!ll U!i1C'll e ffllflllt:: CAIIG 

NUMBER ONE HIT A.. Kelty 
A.lfEltV "s .:um e .t 'l t'.ltG 

WATCH THIS Future ~ aturing Roct<o 
lf(ll USHO 1101 USlRIJ E> fflUIU1101 A-1 
LOVE AFFAIR ur Twl8l Featuring U1 Wayne 
.!.SfllllWI II RSO :C W(t)l. 0 r.AAllfl.,8 Rf0t 8r."t!I.WI) G 'I\Jll!(\1.t')Nf(f:1,.<;' .. 1t)l:(1.Jl~fl-.'M. 111"1)',,l\lW.'tl 

IN THE MORNING J. Cole Featuring Drake 
fl!!ClfJ.T!lll' 

otlvla 
eootLA.llllltN:tEO 

COMING HOME Diddv • Oirtv Money Featuring Skylar Grey 
AUX IM ~I) IA. GWit S,GRAY.S .C.Co\llllAJ.t.COU • SJt) Wf 1111111&C!IP£ 

CAT DADDY R.;3ctz 
J.!u.\t(fl!; (»wll-lllS.Lt.lll\U.IM.IW:tRJ.(LQ'1CII.I IWIJISI El 1'0011£1WSSll•tl W!,f;l:.<11(.. Allll!'.W:. GWLP 

I CAN'T MAKE YOU LOVE ME Tri 
SOM 11\iVSlY W: U:(10,J 4 SIIAMU,. ¥0(l4WL SOIi& ()Vllo\U Y AltAlllC 

HOW COULD I LET YOU GET AWAY Frank Shi us 
ICl)()I. ~1) f WAI\Sll4! l ;y!IA'f'IS GEi ll~t. Of aun llfHnWf 

NOBODY GREATER VaShawn Mltchell 
v:u..,tllfLI OWfAJIIE!lSl'(l(llt 'Oft.\HIC> @ f '-140Sl<EI 

ALL ABOUT THE SEX (IT AIN'T AU ABOUT THE SEX) Oonell Jones 
0.~lS Jllllts 0 CAIIO'tWi\11 HIii£ 

BREAK MY HEART Estelle Featuring Rlctt Ross 
o.~11 (1).CA/lli!Cil,l,LSl'.'~.lUG1.ll!l ,W,ROOEl!lS ,VWOII J.IJl,\;R.) $ IIOIIE SO:-IODLJ.lnllKt:C 

POPPIN BOTTLES t i F.a1uting Drake 
I Wlllll!i l KNt~ , .'f;., l ,llltllAIJSJU ( ll!IAIIAV.4 611AIMV $ 6RAll!I !IUSIU')Al ~4K l :C 
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WAYNE'S WORLD, CHARTING TIME 
With Li] Wayne featured on debuts f rc>1n both Birdman ('"1 Get 
Money," No. 70) ~nd Jennifer Lopez r t·m l nto You," No. 81j, the 

prolific New Orleans MC has 11 tracks on Hot R&B/1-lip-Hop 
Songs th is week. Only three other artists h ;we posted 11 concunent 
songs on the list in a week: Drake (who did so four times), Gucci 
M~ne (lhree times) ;md T-P.iin (once). tit WJyne is the sole artist to 
beat that mark •.vith 13 and 12 songs s imu)taneously dudng f\"\'O 

weeks in 2008. -Rauly Ramira: 
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M M =Ii TITLE 
H ~- 11 ,.,nm 1vN1wt f'ROM:m011 LAS!L 

GLOAIOJSOAV (IM<G 1£ LO\EDMEI 
WTIIIIICAll ... 8U.:'1$lllU1.IIH. M. Pl.II 

YOU ARE MORE 
J00.11.tVrllU!II0"1!1 IIPJlll{lll l'll!

$TR0NGER 
MA""SA.;fA~!lll!'l' ( MI CMG 

I REFUSE 
J(l,P(Wl "'" il'll/111#,'f ,(MI CM& 

I LISTEN T~ T~: ~ OUND 

11 BLESSINGS 

II ~11~!! ~~ ~~)11/IW:+lCIE>ll~J'A»'t ~r. 

14 1X10 
(HilltJ.OOutt rur,u1t'IIOA!).r.u1111 

S7 I WILL FOLLOW 
IHIII T01111UII S« SJtpS(Y>Allllll'fi,'!Ml CVG 

CHILDREN OF GOD 
llllll!IOA'(S"1111 'HG-

THIS IS THE S TUFF 
fRAIKtSCA&Ams.m u f(lll'ill l ~""' Ctf:11 

BEAUTIFUL 

HOLD ME 
J t.W[ ,811At{ ft.Cl ffl8YM.llt &!ITU 

STRONG ENOUGH 
W:t.Tr:1£WWf5T .l;?,\IIR,.,,., Ul'!OMI 

SMS (SHINE} 
lll'II ~ W • 'Ot'I &All!l s'lltSll~i!i:MFMM ~Wl C\16 

HOLD ME TOGETHER 
lltl'Yl,L T~ltO'IJ,5.S~G, ___ ___ _ 

WAITING HERE FOR YOU 
owm .lfXii:us •"l ,~ ~ w i1111 c 
THIS LJTTLE LIGHT OF MINE 

N 

ARMS THAT HOLD THE UNIVERSE 
13MUl.1'ill 

TAKE M E INTO THE BEAUTIFUL 
Q.O'IO'ITOlf !Ill) 

LIFT ME UP 
I A ! 1 

I THIS LOVE IS FREE 
11 H ltA 

15 SOMETHIN,.,? I N YOUR EYES 

z SOMEON.E WORTH DYI NG FOR 
Wlll.U!IIA• f: iflfl 

P LEASE OONT LET ME GO 

MAKE YOUR MOVE 
ll!llll~ESstll l 'l'l6 

ALL IN 
UfMN&l Gtffl:1t.1!111EIISCOI'( 

EYE OF THE HURRICANE 
wc111 ~ 1 tun iie,rv 

Orrle UndtrWOod dalm:s lt8 second No. 1 
.. - Oigilaloogs (vitwablt ,1 
li)lbo,ud tblcbarb.t as "How GtNt 1'ou 
All (U.. Fm1n II, Graad 0~ 0,,-,)' s,11< 
29,000, ........ , ....... .,.-. .. 
Oil "Gld< llighl out SUp,nl>r w- ., 
Coclllry'° (,Aprh n, CBS). 

§m llli ARTIST 
I •= TITlt M?ll!IIT 6 IIIIWl.11 

SKILLET 3 

CASTI NG CROWNS 
ts!l it '- 1...IU?!mf\'ONll!tl~«Blll'rf 

CHRIS TOMLIN 
.C>t' «JI liCCIMRfHJl.., ~~•;:. ~C',l;,i 

VARIOUS ARTISTS 
M'lillft2tl11ffi.fJlit.~IO.t!fflfM ~111MOill 

KENNY ROGERS 
M tM ••. IHl l llit.l.R;C11':QJ~~!Jfffl 

3 LAURA STORY 
ltlS51KGl 111!1 4Vl PRIY/lll~!IIWlAITY 

VARIOUS ARTISTS 
g UWM tuJ; PK'lnll'fllfERiHMOf;Cllli\Y'Jll(lAI 

21 !~1~b~I~~~ 10921 ,f:IIO'/I0(,\ll 1111:om,v 
,
3 

RED 
Ulll !l WE lllVt F-'tU (S!i:tK I Al tC9'6. f'!!.G 

UERCYME 
&/l '11(,NM~ Wl l~ru,110 11,aci,fl't(lff.t,T{!Jlffl 

HIUSONG UNITED 
AnBW.nll II IU.SO~ SMIIII&., 2tlil {WI CWO 

LECRAE 
llfHAl fltA(.II Al/11 fi1;t;I TV 

l.fN.tlClU8/JfAllfll:lll!Nf( t(l'!S1f!'IJIDt'{U'ltwm' 

CHRIS AUGUST 
110 fAII AWl/'t fl,~11 1 !8!0M WIIIIII OJIIII 

TOBYMAC 
IDllltlllJ fon.HIIOM 6!71.i.VI £VG fl/ 
PASSION BAND 
N&.Olt ltlN:11'18 'fflJ ~ miMf,.., h,'llt'A ~ 

DAVID PHELPS 
IWl\'llll.WIII.Pli: ... Nl~IMIWIO\l'll!lhi: 

ELVIS P RESLEY 

2 f!E WIIIUTl:lltlfllEII cnu.o:ru. !l.Alllal S'ISJ.Ul'C\11 

SANCTUS REAL 
60 PSU OF A !tUl. !IU.Rl S..~Rll!!WU!fi lMICMG 

LECRAE 
I 11t11At:-~ O'lfMO,r 11w1 e1n,11m111tv 

J EREUY CAMP 
36 111, Cffl' om• nr. ~ fll\l\Jt't'I ei:.c ~n,oi cw.; -., 

M ICHAEL W. SMITH 
• 'l)llllS flU!lll(lll IOI~ PflO'llllf!'i'f.ll!l'fflflllY 

,3 CANTON JONES 
onw111-..111f t:A.1/1 a1a>i111<111tv 

Iii VARIOUS ARTISTS 
•n.v~ l\.flUIQtlS!lrt'.tl'Alll04Ji'tl 

REBECC A ST. JAMES 
IWUJM!l'«VOiS&E'.KJJ,Di~l !'.IHOOM• '11fff'\ 

MORMON TABERNACLE CHOIR 
IIIIIJMION:IPIIIUUOll l.1Jllrlr"'61#4!'.0UIW 

VARIOUS ARTISTS 
Al t 10 Jf$\IHIICI) HM£( 

THE CITY HARMONIC 
WTml:llilQll'!lltln'IWWCMIC 1'l'l';l1Ntd11DN'(.»i 

SOUNDTRACK 
Mllll $llll" l JMl'l(l S?1')~£l 

CASTING CROWNS 
nt11WCILIM"lfJ01ffflWl• •r~lmfrf 
JESUS CULTURE 
IJ)N£NNJrl l!JJ;ClJ..&!RW~'MUOI.Cl.liffi 

z ABANDON 
OOMT!lil. fUIILJIIIIIII n!SE, El,U(.118 

S IDEWALK PROPH ETS 
fllf.Sf SW,U: rtfJflft f!ffl!";>a-,s,")Jl)l',OO()Jfl) 

THE AFTERS 
UIIIII o, THr 1iMY ~(l t llhlll'RIVI\IIC,,f.!l!Ttllllll\' 

MATTHEW WEST 
IHf ffMYflm!l'I Uff ~it'.'ft'(fi)CflllC'».'1$ 

NATALIE GRANT 

SHAWN MCDONALD 
tl.6URSl>.ut.'I.M' 6SCS USC"'-1 

AUJllmlQDUU:U.t lt!HW.Ji"""M' m)Ulv',\; 

J OSH W ILSON 
I.!£ YW Y'AAAIIW 18S!I Ul'I CMG 

GUY PENROD 
8~ TIIE.0El~IO'M'I li&l l"-!l.&llS.?J.JJLC" 

EDDIE JAMES 
l'llffl)l• ltt rM• llil i.W> ~ 1>.'I( (t",9 l(WCN 

Rktt Dill>~ - Ws ~~ Niels!o 
Soundlr>n .,,t (1,000 o,pes), his i.esi 
dcbm Ytl and his btst ra ii 18 YHl'S M 
.. ,.., llving' draws Hol lllot Otlldl 
applause al No. 3 01 Gospel lloms. His 
p!ior bosl ""'"'"' w,sl,000 <OIOilsot 
"The nh Episode: Uw II Torotlo"' 11'12007. 
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WTllliCIIIJWll& li: !I" ~l · ;_ 111' 

l6 !~~~~~ b\tlC\16 

YOU ARE MORE 
28 TIIIIHOflfJ( ll~ l .. ~{1)111111"'1.G 

11 VOUR GR.EAT NAME 
IUJ-OAAIIT Cl!IIB 

17 J:!~~ ~~J!l.!'.~1 wn11a.cu111 
18 CHILDREN O F' GOO 

JilRl)D&Y tsSIJ41!AL'l'l.8 

VOUR LOVE 
J3 IIAAIIIIOII HOO'II VMon'N.llll,'1'!!1111101'1,1'1,6 

I WILL FOLLOW 
35 CHRli TDNl,W.Ylt.m.P!i Sf>All'-OW t'dlG',16 

7X70 
l2 CIIRIUUIIIIST f(fl.•l{,o(f,W{llll>-Cllll8 

32 BEAUTIFUL 
MIIICYW( !II/) 

g LISTEN TO THE SOUND 
I UttOlllt ~It ~~~f ll'ftAt! PI d 

7 BLESSINGS 
UIN STOIW l!,I(! 

HOLD ON 
romw: roRHROlfl fMJCYG 

" 
YOU LOVE ME ANYWAY .. 

TH E REDEEMER 
SA!IC'IUS llfAl S~AIIPOW' (1Al¢\11: 

CLOSER 
$11.\WII MCll0lt.lt0 SPAflfl{',t ( WI CMG 

I AM NEW 
J.1$0110Mf Cli!ill'IICllY 

13 ~t~~~ ~t:!~!t~e 
10 VIE REMEMBER 

JEWt&O'l'S IM'UP 

REACH 
3 P£ftll fUlll lR Sl'AllllOW ~!,IIC',16 

·" 

6 :;
1
~~~

11
!'4AT HOLD THE UNIVERSE 

I LIFT MY HANDS 
I Cllflll 'tllM.fU IXSTlPS. Sl'AIIMM. (!,llt\11: 

1f • cHRISTIAN1CHR---

PRO WffllOII I.MEI 

.MMt.G'llef ffAT\111113f'Orl'•oora: 

LISTEN TO THE SOUND 
I UllOlll8 ~lt USU\ l!Alof>t.6 

FACELESS 
M:O ESS[r;l~t•PlG 

CAN'T SHUT UP 
,\ll'llll'JI l Gl(l'S fll:11111!111 ,l'lG 

II THIS I S THE STUFF 
f Mllt.ffltA 1.11msm.u ffl\"1,111 WOIIIM:111111 

12 FEEL IT IN YOUR HEA.RT 
AIWllflll f(lfl~ffliWT f'dlC.\1fl .. LAST TRAIN HOME 
FIi STATI: 10!1114.1, IIA!l ,. PLEASE DON'T LET ME GO 
GAOUP I CREW ffA'rtll111tllAl).CtJll8 

' 
TONIGHT 
TOIY,IW: 1ooto1oot,t\llC.\16 

t INVI SIBLE 
OISCPlt lllll 

• DON'T WAIT 
,\OOl$OltROAO!r,,) 

27 SOMETHING IN YOUR EVES 
tl!Oll lOQI i\~~O'A 

IJ MAKE YOUR MOVE 
T.il Ra ll"Y f,S.~e.t!A1 ~ t. 

TAKE ME INTO THE BEAUTI FUL 
C:LOV£11lf111 1110 

• SfflONGEA 
MAJIOIU $P.Ullli1,I au ¢'16 

ID EVE OF THE HURRICANE 
NEW NIITIOII CHIIRIC!1V 

18 MANIFESTO 
HI[ l:HV IIAIWDIC t:IIIGS'IIAY 

15 EVERYTHING IS DIFFERENT NOW 
SJttlAII IIAIIT Nil 

7 LUCV 
SIC!tlt'T AAOC,,l Hll/1 

15 VIE WERE MADE FOR YOU 
AAIIOII OIU.ftNf fl(CJtQOnt A IIU 

• TH E REDEEMER 
SAIICTUS RUt Sl'.IIIA j().!,lt, 

17 
SfflAIGHT TO YOUR HEART 
MXESQUIII Cllll8 

3 REACH 
,nu, flllll lR !ilW!luWl:11MIC¥6 

3 HEALING IN YOUR ARMS 
WMIIAH S;P,\llrto\1,b\llC\16 

3 FREEDOM IS H ERE 
U TUllYII VS$! 

• 

"' s 

PREASHEA HILLIARD 
Wf 0111' U'OO !))J!lalC ff t.::r.<Ml(f .'«(1'1111'1'1 t,,'Jl:;t 

VARIOUS ARTISTS 
Y.W.V ffl'fQ,'11111,Ul)'1FS£YQll'SIVT.91&1t8 

MARTHA MUNIZZI 
MAIO<A'UUl! \UJ!IK\ \11.Jl ;,;,3Elnu.: W;a:al«J!> 

JUANfTA BYNUM 
WOii[ .,.li:5!011 IUJW !IM 

DEITTIICK HADDON 
tll!IOIIJI M NCDl llL~JM/fiUll'li\tM?rru&li 

MARVIN SAPP 
l"l . YllliT vtllllV,UCACV ~l~O'~llh' Mijs-( 

LECRAE 
ll[NAI lliACtt 111111 \flf#; 1Y 

WILLIAM MCDOWELL 
AtWf Wl1Rt1t,:tM f (~1 ;.·nl 

VASHAWN MITCHELL 
fflUIWl'!Ulll 'I\IAll llfli I WI t,O:,: I, 

ARETHA FRANKLI N 
W!REGCISl'8.WJ.n9111il~sr:u.R'HI 

SMOKI E NORFUL 
._.Jtlfll&.PQ!UiQRIILB JBKUl'.il~BIOOJ!I. 

J AMES FORTUNE & FIYA 
I UUCYf: UTE lll~Cl(Slf!l ~l J M2'1lu=r.DV.'O!: 

LECRAE 
llfl!At:-TlllO'lfllOOgt llfAO:I !1'11 !~flllll'I' 

CANTON JONES 
IIOWllll)ltAJlilll Cl.JO lllltnllrlr.llY 

MARVI N SAPP 
llfTlf l A" 'f'l;llllY 511$11 JIC 

VARIOUS ARTISTS 
11nsi,n1llftt'lll'OAAIIIP(Wl MSl'fl 07i.lll 

wess ~ n: CELEBPJiTICf,l f;, UfE CHOFI 
U11~£A Ul lll'OI !tfA\'Ell ll!l'Ml:. 8115,'HJPS!OE 

FOREVE,R JONES 
IJO W IIV ! VJ l!OGl'lt !M11:R 

THE RANCE ALLEN GROUP 
IIIE l N[ trPlRllllCt II IVS(.(IT !lt-4190 TASl;IS 

PASTORE torfSWTII • .R, M lt:,.:£1'1.SSCHOFI 
uvr AT 11ll (ATHlD ,W,,l!lH CCJC 

VARIOUS ARTISTS 
~ 00fte.J1110~~18lll()tu'of~< 

EDDIE JAMES 
lff'lllll tr"J11'.1111(fllll'.JfO!Nrf.91 !l'A{\,li' 

~, l GOSPEU'SONGS_. 
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§m i!!i TITLE 
111 Ali1 l$1 IWl'll!lil tll{NUTIO!', lAlllL 

ISMILE 
-~IClll 

2 4, NOBODY GREATER 
V.UIIIIN11 MITCIElt EWI &ns1,a 

WALKING 
MAW IW!.., WV !.i !ltK/-£!1U!,_,(Ut, 

WELL DONE 
OUIIIICC IIAIDOII IU:lM<VAMUb:tnll VO: l'r ll.6 

UY HEART SAVS VES 
l ll!JY S11l tDEWlMI GMl'R 

I G IVE MYSELF AWAY {LIVE) 
'-'LWNlllf:IICNlnt. fllri' 
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TAN6N EXTENDS TROPICAL REIGN 
Olgi Tafl6n's -Ni Una lig1ima Mas" opens Jt No. 15 on Top Ultin Al· 
bwns and at No. 2 on Tropical ,\Jburns with 2,000 sold, according to 
Nielsen Sound$c;Jn. On the fatte r, it's her 16th top 10, extending her 

record for the most by a female artist. Lead single ''You Need to Know" 

pe;Jl::ed ;Jt No. ') on Tropic-JI Airplay, m arking her 26th top 10 Jnd en• 

barring her lead as the female with the most top !Os. Among all acts, 
Tafi.(>n has the fourth-most - Ra1dy Ramirez 
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THE 
BILLBOARD BASH 
Unlvcrs:il Musk L:itln Entert:ilnmcnt and Sony Musk Latin, today's top 
two Latin m.,sic labels, swept the label awards at the aMUal Billboard 
Bash, l)f'eSented by St:itt Farm In usodatlon INith AT&T and hosted by 
Mikaela Records on Aptil 27. P!'iOlW. AA»OI.I) rullr.~.Ul.!At<I\R Al'ICJ1NlcS .,,,, 

WHO'S NEXT? 
Artists pecrformed at myriad showcases th.at took pl 3oe:e during the Billboard 
Latin Music Conferenoe. The festivities kicked off Apri l 25 with the Mas y Mas 
showcase, SPOnsored by Musical Rhythm s Promotions.~ AANOLOtui;t.ER/:, 
t\Al:t.a 1'ROm1e 
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BILLBOARD LATIN 
MUSIC CONFERENCE 
Th e 20TI Billboard Latin Music Con ference, presented by State Farm in associat ion w ith AT&T, 
retumcd to Miami's Eden Roe Renaissance with a bang, drawing record attendance and assembling 
an unprecedented roster of A-list acU.. Never hM a single Latin music event featured this much 
star power, with Mana, Don Omar, Camila, Glor ia Trevi, Luis Fonsi and o thersonstage in intimate 
p1mel sessions open to attendees. The conference also presented the inaugural Marketing 
Exchange, hosted by Telemundo and mun2, and Billboard's first Marketing Awards. This was in 
addition to showcases and performances by nearly 50 new and up•and•coming artists and, of 
cout'se, the annual BIiiboard Bash. PHOTOS: ARNOLD TURNER/A. TURN ER ARCHIVES 
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BILLBOARD LATIN 
MUSIC AWARDS 
The Billboard Lat h, Music Awards. presented by State F.arm. alu~d Uve 
on t he Telemundo network on Apri l 28 an.c:I delivered reoord ratings. 
W it h performances by :i legion of stars- lndudlng M:uc A nthony, 
Mana, Cristian Ca:.tro, Don Omar, Pit bull al\d Camila -the show was 
seen by 6.6 m ill Ion total Viewers, &eeordlng to Nldscn, whi le prcshow 
''AJfombra Bi llboard" delivered 1.3 million viewers. The top winners 
W9re Enrique lglesia.s, who tool( home ni iwt awards; Shnkir~ with six; 
Prince Royce and Ave-ntura, with tour each: .and camlla, Daddy 
Yankee and Juan Luis Guerra, all of whom earned three awards 
apiece. PNOlM MlliQl.l)tVm-l"R/A,. l~M(~AllC~$ 
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Bill rtl LIVE SUNDAY MAY 22 817c {b_9 
---2 o 11--- Featuring: Black Eyed Peas• Taio Cruz• Cee Lo Green• Lady Antebellum 

MUSIC AWARDS Jennifer Lopez • Nicki Minaj • Pitbull • Rihanna • Keith Urban 
And Many More ... With a Special Presentation to Beyonce 

AT THE MGM GRAND GARDEN ARENA 
Tickets available at all locations, ticketmaster.com mgmgrand.com, or charge by phone at 800.745.3000. 

BCBG \', \,'.,, .. ,,::GROUP MGM GRANO 

CHEVROLET .,,,,,,,,.,nd.c-
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