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ENRIQUE
In 2011,
Enrique Iglesias
conquered the
world, selling
out arenas in
58 major cities
spanning 5
continents.
A true
International
Global Superstar.

CL S AS EUPHORIA TO

fit

EUPHORIA

Multiplatinum Smash Album

Over 15 Million Songs Sold

Six #1 Hit Singles

1 LIKE IT

(featuring Pitbull)

TONIGHT (I'M LOVIN' YOU)

(featuring Ludacris)

DIRTY DANCER

(featuring Usher)

NO ME DIGAS OUE NO

(featuring Wisin & Yandel)

HEARTBEAT

(featuring
Nicole Scherzinger)

CUANDO ME ENAMORO

(featuring Juan Luis Guerra)

WORLDWIDE TOUR

ATTENDANCE:

650,000 and counting...

11

WE CAN'T WAIT TO SEE WHAT 2012 BRINGS!

CONGRATULATIONS ON YOUR GLOBAL 710aNi
SUCCESS FROM YOUR FRIENDS AT
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HOW

EMILY WHITE

IS REWRITING

INDIE

R'S NO.1 DIGITAL

TRACK.

NO. 3 ALBUM

DEBUT.

A MILLION.
SINGLES SOLD,

AND COUNTING.

HOW ONE NEW

YORK ALT -ROCK

BAND RODE

'GLEE' AND

THE SUPER

BOWL TO THE

TOP OF THE
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TICKETING?
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Simple De t

Management
keeps Property Masters from

getting carried away

And it can also help Recording Engineers and Booking Agents and Road Managers and Session Musicians
and all kinds of people who call themselves members of First Entertainment Credit Union.

First Entertainment's ONE Loan can help you simplify your life and you may even be able to get all of your
debt consolidated into one simple payment. Apply online at firstent.org/oneloan or call us at 888-800-3328.

It's ONE Loan that could make all the difference.

890/0 ENTERTAINMENT'S

Debt Consolidation made simple!

""= FIRSTENTERTAINMENT
CREDITUNION

An Alternative Way to Baokk

Not a member? Apply today at firstent.org/beamember

'APR= Annual Percentage Rale. 8.90% APR is the preferred role for loon amounts of $500 to 525,000 for up to 36 mortri, al 1,ts 7cre and yo, wou4.i D, S31 /6 her ea, S LUC borcwcg. 9917,i AFF. is !Ix, pre', for n ornraunts of $5,000 to $25,000 for up to
48 months, ot this rote and term, your monthly payment would be $25.32 for each $1,000 borrowed. 10.90% APR is the preferred rate fiar loon amounts of $10,000 to 025,000 for up to 60 months, of this rote and term, your monthly payment would be $21.70 for Roth $1,000 borrowed. Not al
members may qualify for the preferred rates; other rotes and terms nay apply. Al loans subject to credit approval. Loon offer valid January I, 2012 through March 31, 2012. Loan proceeds may not be used to refinance existing First Entertainment Credit Union loons.



THE BILLBOARD 200 38 ADELE /

HEATSEEKERS 41 .HATICIACTRAOS

LADY ANTEBELLUM!
TOP COUNTRY 45 ow, T ,0,

DAILEY & VINCENT!
BLUEGRASS 45 THE GOSPEL SIDE OF IA. a VINCENT

TYGA /
TOP R&B/HIP-HOP 46 ,A,Euss or. .sE 0,m,

CASTING CROWNS!
CHRISTIAN 48 co,,, To ni, ,,,,,u.

VARIOUS ARTISTS/
GOSPEL 48 Yvowaosramlz

DANCE/ELECTRONIC 49 suoT,TR, ...
,,,, PAUL MCCAITTNEY

TRADITIONAL JAZZ -.-, EASES ON THE KAMM

GAIACTICCONTEMPORARY JAZZ 49 ,A,,,,,,,,,,,,,Q.cos

TRADITIONAL CLASSICAL 49
ANNE AKIKO /Ai,

THE ,Acn p.m

ANOKA BOCELLI
CLASSICAL CROSSOVER 49 , ,,, ,,,,,,,,,,,,,rw,As

THE CHIEFTAINS /
WORLD 490,,,,,,AG

TOP LATIN 50 Rotr,,svoANT '

0 ARTISTS
PAGE ARTIST

SOCIAL 50 40 ADM

UNCHARTED a DJ ISL3N0

it SONGS
PAGE ARTIST / BILE

KELLY CLARKSON
THE BILLBOARD HOT 100 42

STRO MAAT DOEStfl mu. ran

HOT 100 AIRPLAY 43 sggi,,,
HOT DIGITAL 43 ,FU,,EN,,ZEA.",GING 'AMU 'MAE'

KIP MOOR
HEATSEEKERS 41 ....m.E I,,,,,,,.

MAINSTREAM TOP 40 44 ADELE /sn
E To

LADY

THE .

ADULT CONTEMPORARY 44 Jus,.,ANTEBELLUM/

ADULT TOP 40 44 ADEIE /..
F. To THE .

THE BLACK KEYS I
ROCK 44 L., Boy

GOIYE FEATURING 'OMBRA /
ALTERNATIVE 44 ...00, THAT, USW To o

AA BOYCE FEMUMNG !OMBRA/
TRIPLE A - SOMEBODY THAI I TO KNOW

KETRI INIBAN
HOT COUNTRY 45 YOU 00rnikRY

MAINSTREAM R&B/HIP-HOP 46 tril4ATUItING LIL WAYNE I

DRAKE FEMURING 0L WAYNE /
RHYTHMIC 46 THE mono

ADULT R&B 46 VIM
DRAKE PEARLING UL WAYNE /

RAP 46 mc mon,

HOT R&B/HIP-HOP 47 BEYONCE /um0 ,
CHRISTIAN 48 !yHUIELDREIINGEAL290,/1

QS/
CHRISTIAN AC 48 BUILDING

55).5,5100%

CHRISTIAN CHRNEWSBOYS/48 am IS NOT DEAD ILIKL A tIONI

JAMES FORTUNE & RYA /
GOSPEL 48 si, A.

HAVANA BROWN FEATURING MULL I
DANCE CLUB 49 wEF,L,,,,.,,,

DANCE/MIX SHOW AIRPLAY 49
iimuR11,11GIETTA FEATURING N100 MINAJ /

SMOOTH JAZZ 49 PF,t,EfT' s

HOT LATIN 50 Iv:"
RINGTONES 9

LMFAO /SWAN

I KNOW IT

THIS WEEK ON .bi , MIST /ME

CATALOG ALBUMS #1 WHITNEY HOUSTON!w,,,,,,,,,,,,A
mis

DIGITAL ALBUMS #1 ADTME
'

INTERNET ALBUMS #1 ,A? BE '

INDEPENDENT ALBUMS #1 ,MG,:nifil

MUSIC VIDEO SALES #1 frElf.fnE.,ALA.,,,
HALL

124, NO. 8

UPFRON
6 '21' TAKES IT ALL

The biggest albu
of 2011 could soar
even higher.
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LATIN CONFERENCE
Just announced! Superstar
Q&A with Jenni Rivera at
the Billboard Latin Music
Conference & Awards (April
23-26 at the JW Marriott
Marquis in Miami). Register
by March 9 for the early
bird rate. See billboard
latinconference.com.

11I IA tiohl

.COIVI EXCLUSIVES
Visit Billboard.com to read
a track -by -track review
of Bruce Springsteen's
Wrecking Ball, watch our
Style Council clip with the
Ting Tings and see the
latest episode of "TMI: The
Music Insider" with host
Downtown Julie Brown.
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CAMERA READY
New Seacrest, Dlddy
channels face hurdles

IMMI BY ED CHRISTMAN

PINTERESTING
Artists starting to stick

with social network

10 Million?
An unthinkable target is in reach for '21'

Adele's 21has sold more

than 1 million units
domestically in the

two weeks since the Grammy
Awards, leaving some in the in-
dustry to ask: How high is up?

The question begs to be an-
swered with a far more serious
query: With an astounding 7.6
million in total album sales to
date for 21, according to Nielsen

SoundScan, could Adele's work
become the miracle album that
sells 10 million units within two
years of its debut?

Should the album reach that
figure, it would be a major ac-
complishment that hasn't oc-
curred in the United States
since the turn of the century.
In 2000, Santana's Supernatu-
ral, released the previous year,
hit the 10 million mark, some-
thing that 'N Sync almost ac-
complished in 2000 alone, with
scans of 9.9 million units for No
Strings Attached.

Looking at the sales pattern
that's emerged so far, Adele
could sell 10 million by the end
of this year. Pulling off the feat
would require 21, released Feb.

22, 2011, to average slightly
more than 53,000 units per
week through the rest of 2012.
So far, the smallest sales week
for 21 was 73,000 units, for the
week ending Aug. 14, 2011.

That's not as easy as it
sounds. When Santana made
his run for 10 million units, Su-
pernatural's sales started peter-

ing out in August 2000.
At the very least, it's begin-

ning to look like Adele has a
dear shot at becoming the first
artist since the advent of Sound -

Scan to have the same best-sell-

ing U.S. album for two years
running. 21 already has 1.8 mil-

lion scans just for the first two
months of this year, making it
by far the top -selling album of
2012. Last year it was the No. 1

album, with total scans of 5.8
million units.

Trans World Entertainment
music/new media VP Ish Cue -

bas asks, "How many more al-
bums can Adele sell? How many

people in the U.S. don't already
own this record?" When it was
suggested that about 175 mil-
lion adult and teenage music
fans were still left to buy the
album, Cuebas says, "There is
a lot of upside."

A senior sales executive at a
competing major agrees 21 has

a shot at 10 million, while oth-
ers are skeptical. "It's not a slam.

dunk," says a senior sales man-

ager who requested anonymity.

"The album would have to sell
another 2.5 million units. I don't
see anything on the horizon
that'll give her another bump like

the week after the Grarnmys."

At Adele's label home of Co-
lumbia Records, senior VP of
marketing Scott Greer says the
company has given up on set-
ting sales estimates. "It's hard to

put a number out there," Greer
says. "Every time we make pro-
jections on this album, she
breaks past it."

Greer says the label is fo-
cused on keeping up with de-
mand and exploring the upside
for her other albums, 19 and Live

at the Royal Albert Hall. Colum-

bia is taking "the over -arching,
larger view" and positioning
her entire catalog in prime in-
store locations (such as endcaps)

DANCE, DANCE
SBS' Piña expands
electronic festival

io

GOOD TIMES END
Monkee Davy Jones

dies at 66

11

Worth its w
in gold: ADELE'S
Grammy wins gav
her "21" another

'Incredible

Jl

during holidays including Eat -

ter (April 8), Mother's Day (May
13) and other high -traffic shop-
ping periods.

Album sales could also be
further fueled if "Rumour Has
It," the fourth and final single
from 21, becomes a hit. The sin-

gle jumps 16 spots this week on

the Billboard Hot 100 (67-51),
while her previous single, "Set
Fire to the Rain," is still high
atop the tally at No. 2.

Cuebas believes that social
media could also drive more
sales. Adele has added 1.3 mil-
lion followers on Facebook in
just the last week, as of Feb. 28.

On that day, during 90 seconds

of a phone interview with Cue -

bas, her fan page added 1,200
followers to reach a total of 21.4
million. "The question is: What
will Adele herself do to further
promote the album?" he asks.

The label sales executive, who

thinks Adele has a shot at hit-
ting 10 million, says now is the
time to place 21 in retail loca-
tions that don't normally sell
music, like Victoria's Secret
and JCPenney. "You've got to get

her in front of those people who
kind of know there's someone
famous called Adele, but who

only buy music every once in a
while," the executive says.

Greer says that's already cov-

ered. The Sony sales team "has

had a broad -based plan at [non-
traditional retail( over the life
span of this record." He notes
that Starbucks, which gener-
ally spotlights only four music
titles at a time, has returned 21
to stores a year after its original
release, "and that's unique."

"We want to be careful on
her exposure," Greer adds.
"We believe she is clearly a
career artist."

newsMOBILE:For 24/7 zdglyisiyour cellphone ormobile
device, go

oier,Lrzm.

THE
LATEST

NEWS
FROIV1

>>>KID CUDI
SLAMS LABEL
OVER LP
On Feb. 28, the day
Kid Cudi released his
experimental -rock
WZRD LP, the rap-
per thanked fans on
Twitter for supporting
the side project but
blasted label Universal
Republic for shipping
what he feels is a low
number of physical
copies: 55,000. "He
is accurate that Uni-
versal shipped about
55,000 units, but this
album is not in the
vein of his prior re-
leases," a source told
Billboard.biz. Other
industry experts say
the CD shipment more
than meets demand.

>>>MERLIN,
LIMEWIRE
SETTLE
Independent rights
group Merlin has
reached an out -of -

court settlement with
LimeWire, the peer -

to -peer file -sharing
company that a fed-
eral court shut down
in October 2010 due
to a "massive scale
of infringement."
The amount wasn't
disclosed, but Merlin
CEO Charles Caldas
says it's commensu-
rate with the major
labels' LimeWire
settlement last year,
given its members'
U.S. market share.

>>>TICKET
TRUST,
RADIOHEAD
PARTNER
Radiohead is partner-
ing with fan -to -fan -

oriented Ticket Trust
for its forthcoming
U.K. tour. The Ticket
Trust was established
in 2011 by the U.K.
Assn. of Independent
Festivals and U.K.-
based merch/e-com-
merce company Sand-
bag to offer a secure,
ethical alternative to
the secondary ticket
market. Indepen-
dently run Ticket Trust
provides a platform
for fans to buy and sell
tickets at face value,
plus a handling fee
(capped at 10%) pay-
able by the buyer.

Reporting by Glenn
Peoples and Richard
Smirke.
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Channel Changers
Or Game Changers?
As cable TV and social networks converge,
how does the music industry fit in?

Remember the premise Melanie
Griffith's character came up
with in "Working Girl"-that

radio station acquisitions were a path to
TV station ownership? That was 1988. In
the second decade of the 21st century, an
element ofthat theory is holding true as
Comcast, the cable service provider that
now owns NBC Universal, is bullcing up

its charmeltmiversebyofferingcarriage
to suchTV outsiders as Magic Johnson,
Sean "Diddy" Combs and filmmaker
Robert Rodriguez.

Combs' channel-
which targets music fans
and social netwolltr,.-is
pegged to launch in 2013.
Before it hits the airwaves,

viewership reports should
be in on the AEG/Ryan
Seacrest/Mark Cuban
rebranding of H DNet as
AXS. And if all stars are

Tumblr, Foursquare and Facebook? Can
a cable station find a revolutionary mix
that somehow combines Spotify, "TRL,"
ahead -of -its -time music cable network
the Box, TMZ and YouTube? And will
music and TV companies find common
ground on copyright issues?

Revolt, one of 10 channels that Com-
cast will carry to meet a Federal Com-
munications Commission diversity re-
quirement, is being touted as the first
channel created, from the ground up,

in the era of social media.
Regarding programming,
Combs vaguely said in a
statement, "It will also be
immediate, like today's
social networks." Carried
initially by Comcast's 22
million -home subscriber
base, Revolt is also en-
gaged in ongoing talks
with Time Warner Cable.

AXS (pronounced "access") will fea-
ture a flagship show called "AXS Live,"
a "SportsCenter" for pop culture and
music. Beginning in late spring, the
channel is expected to be available in
35 million homes.

The smart money should be on
whichever channel sees itself as a spe-
cialty service that interacts with viewers
the way popular websites do. The loser?
Any channel that attempts to duplicate
an existing product-E! or MTV2, say-

Sound 11
+Vision

aligned, Myspace's still -undetermined
TV presence will be in place-or at
least fleshed out enough to determine
whether it can attract partners beyond
the already signed Panasonic.

But before anyone places Combs'
Revolt channel or AXS into the star-

making machinery firmament, their
blueprints need careful study. Will so-
cial networking be integrated at a level
vital to the programming? Is the door
open to incorporate more than 'IWitter,

MEM1:02r-"
360 DEGREES OF BILLBOARD

DON OMAR, PITBULL, PRINCE ROYCE
LEAD FINALISTS FOR BILLBOARD
LATIN MUSIC AWARDS
Analysts and pundits say the
music industry has increas-
ingly become "a business of
songs." In Latin music during
the past year, no one has il-
lustrated that belief more than
Don Omar, whose hits "Danza
Kuduro" and "Taboo" helped
him become the leading final-
ist at the 2012 Billboard Latin
Music Awards.

Don Omar secured 16 nods
in 14 categories, followed
closely by another hitmaker,
Pitbull, who scored 14 bids
in a dozen categories. New-
comer Prince Royce, winner
of last year's Billboard Latin
Music Award for best new art-

ist, is a 12 -time finalist, while
pop -rock quartet Maria-
which recorded a single with
Prince Royce-is a finalist in 11
categories. Former Aventura
singer Anthony "Romeo" San-
tos, now on his first solo arena
tour, is tied as a finalist in 10
categories with veteran hip -
shaker Shakira.

All of these finalists have
both hit singles to bank on and
an overwhelming capacity to
transcend genre and language.

Don Omar's nods come
largely on the strength of
"Taboo" and the Lucenzo col-
laboration "Danza Kuduro,"
a pair of singles competing

then simply target a different audience
defined by age or ethnicity. As Oprah
Winfrey's OWN has proved, a celebrity
owner doesn't guarantee viewership.

In both cases, the music industry
needs to be proactive in getting its needs
met through these new services. Heaven
knows it's been dragged through every
other technological advancement, and
cable TV is based on a subscriber sys-
tem that the music biz has only recently
gravitated toward. Music has a chance
to be a calling card. Labels and man-
agers could be determining how that
consumer -cable TV/music interaction
can be monetized at a later date.

Defined today as cable channels,
AXS and Revolt need to prepare to be-
come entertainment portals when liv-
ing room flat -screens are the center of
our wired universe. That day can't come
soon enough for Myspace: Its recovery
and future is tied to a sort of one -screen
living that unites all those unknown
bands, people under 29 looking for
social interaction and entertainment,
and Panasonic, the one manufacturer
that has agreed to equip its TV sets with
Myspace access.

But Myspace lacks TV programming
and network space. Creating a single
show and buying a time slot puts it in
the infomercial space. Buying prime
cable real estate puts it in the advertis-
ing business. Its best option: Find a net-

\Sweet 16:
DON OMAR

against each other for song
of the year. "Danza Kuduro,"
an online phenomenon with
more than 300 million YouTube
views, spent 15 weeks at No.1
on Billboard's Hot Latin Songs
chart and 32 weeks atop Latin
Digital Songs, while "Taboo"
spent five weeks at No.1 on Hot
Latin Songs.

Don Omar's finalist nods in-
clude songs artist of the year,
male; Latin pop song and Latin
pop songs artist, solo; tropical

All AXS: RYAN
SEACREST

work that loses its audience around 9
p.m. and buy or barter for the 9 p.m. -6
a.m. block. Then avoid advertising and
finance the operation through product
placement and shows that straddle the
line between editorial and marketing.

AXS has a leg up in content, but
will it adjust the infrastructure suffi-
ciently to resemble something from
"The Jetsons"? Combs and right-hand
man Andy Schuon, an MTV program-
ming honcho from 1992 to 1998, hit
their primes during a time of superstar
culture. How smoothly can they adjust

song and tropical songs art-
ist, solo; Latin rhythm song,
Latin rhythm album and Latin
rhythm songs artist, solo; as
well as airplay and digital song
of the year. Indeed, he was
able to transcend genre lines
to become a finalist in every
style except regional Mexican.

Pitbull is a finalist for songs
artist of the year, male and
Latin pop songs artist of the
year, solo, among others. "Give
Me Everything," his guest -
heavy track featuring Ne-Yo,
Afrojack and Nayer, is a finalist
for song of the year; song of
the year, vocal event; air-
play song; and Latin pop
song, while his "Bon Bon" is
up for digital song and Latin
rhythm song of the year.

Like Pitbull and Don Omar,
Prince Royce also appeals to
audiences in two different lan-
guages and cultures, continu-
ing his 2011 success as a final-
ist in a dozen categories, from

to a world of one -and -done hitmalcers?
If social media becomes a driving

factor in programming, expect to see a
lot more Rebecca Blacks and Kreay-
shawns, performers whose careers
seem limited to a moment calculated
in page views rather than sales of any
kind. They obviously aren't career art-
ists, but they do galvanize a young audi-
ence thirsty for music and related pro-
gramming-one that's not averse to
targeted marketing. That's an element
music lacks, TV boasts in abundance
and the Internet has yet to find.

artist and song of the year to
album of the year.

Mama's Drama y Luz is vying

for album of the year as well
as digital album and Latin pop
album of the year, while the
band is up for artist and tour-
ing artist of the year, among
other nods.

The Billboard Latin Music
Awards, presented by State
Farm, will air live April 26
on Telemundo from the
BankUnited Center in Miami.

Covering 65 categories,
the Latin Music Awards honor
the genre's most popular al-
bums, songs and performers
as determined by the actual

AStateFarm
PRESENTS

sales and radio airplay data
that inform Billboard's charts
during the eligibility period
(Feb. 5, 2011 -Jan. 28, 2012).
Recognizing the growing im-
portance of social media and
online sales, this year's art-
ist and song categories also
factor in airplay statistics and
digital download sales.

The awards cap off the 23rd
annual Billboard Latin Music
Conference, set for April
23-26 at the JW Marriott Mar-
quis in Miami. For information
on registration, a full list of fi-
nalists and details about the
conference, go to billboard
latinconference.com.

Billboard.

LATIN MUSIC
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Accruing Pinterest
Will the skyrocketing social network mean more than soft marketing for artists?
Pinterest could be the next big
socialmediatoolforartists,labels
and music brands-especially
if they're into wedding dresses.

The concept is simple: Pin-
terest is a virtual pinboard
where people share items
and images. People frequently
post pictures of places they
would like to visit-beach
scenes and exotic locales are
common-and new products
they would like to buy. It is
used in practical ways when
people make note of books
they want to read or interior
designs they want to consider
for their next home makeover.
Followers can comment below
each pinned item and re -pin
an item onto their page.

Pinterest was conceived in
late 2009 by Cold Brew Labs.
A working site was running
by March 2010, and the official
launch came last May. Accord-
ing to comScore, the site rock-
eted from 1 million unique U.S.
visitors in July 2011 to 4.8 mil-
lion in November 2011 and 11.7
million in January-the fastest
independent site to reach 10
million unique visitors in the
United States.

Based in Palo Alto, Calif.,
Pinterest has received funding
from a host of in-
vestors including
noted angel in-
vestor Ron Con-
way, Eventbrite
co-founder/CEO
Kevin Hartz and
Bebo co-founder
Michael Burch.
A round of $27
million led by
Andreessen Horowitz was
raised in October, according
to media reports.

Unlike many new Internet
services, Pinterest's early adopt-

Areav.1.1=1=7= =
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Pin-up star: The Pinterest page of Lady Antebellum's Hillary Scott.

ers tend to represent Middle
America. More than half of all
users are between the ages of
25 and 44, and 68% earn be-
tween $25,000 and $74,999,
according to Google's Double-
click Ad Planner. Three in five
possess some degree of college
education, while 25% have a
bachelor's degree or higher.
The site over -indexes in places
like Arkansas, Alabama, Iowa
and Utah rather than the tech-

nology hotspots
of San Fran-
cisco, New York
and Boston.

Also, females
make up 80%
of Pinterest's
users, perhaps
unsurprising
for a site that
suggests a digi-

tal form of scrapbooking. Each
user profile has "boards" where
specific items are pinned.
Popular pictures, on boards
with names

Domain
GLENOPN

like "Things I Love" or "Wed-
ding Stuff," include desserts,
clothes and accessories, home
decor and pink items in gen-
eral. For an early -stage so-
cial media site, Pinterest has
amazingly little technology
and gadgets.

Lady Antebellum and Keith
Urban, both managed by Bor-
man Entertainment, are two
of the earliest acts to use Pin-
terest. Borman head of digital
business development Cameo
Carlson likes Pinterest because
it lets an artist show affinity in
ways such communication tools
as Twitter cannot: "It's a way to
take a more intimate look at the
bands without being invasive."

Pinterest is indeed soft mar-
keting. Lady Antebellum's page
includes a board called "Lyri-
cal Pins" with pictures of the
group's lyrics. Each of the three
band members also has a board
for pinning favorite items. That
has allowed Dave Haywood to
share his affection for Cinna-

mon Toast Crunch, Almond
Breeze Milk and Gibson Gui-
tars simply by posting im-
ages of the products.

Other artists are hard to
fmd. Girlilla Marketing se-

nior account director Ashley
Mixson started using Pinter-
est six months ago after learn-
ing about it from a friend. It's
a fashion -centric network, she
says, where food and events are
common topics. "I see a lot of
women planning out their wed-
dings on there, whether they're
engaged or not."

Girlilla clients aren't yet on
Pinterest, although Mixson says
she sees potential for artists to

FORM AND
FUNCTION
The crowded market for portable
speakers demands that new en-
trants devise something to make
them stand out. The X -mini Rave
capsule speaker boasts two features
to attract attention. One is a sharp, com-
pact design for easy portability. When you're ready to
move on, twist the two ends of the speaker together and
the X -mini collapses into a size small enough to drop
into a purse or pocket. Another plus: The X -mini Rave
includes a built-in FM radio. The unit also has a recharge-
able battery that can be charged through a USB cable.
The X -mini Rave is available for $50.

-41110

share creative ideas and specific
interests with their fans. "If a
client was really into vinyl," she
says, "I could see them posting
their favorite vinyl like they
would share music on Spotify."

Artists may soon have reason
to flock to the site. Just as Tum-
blr turned blogging into a more
visual expression, Pinterest al-
lows self-expression through
images-sort of like Twitter
with pictures. And with more
than 10 million U.S. users and
growing, many artists' fans are
already there. Carlson says she
has recently seen fan activity
growing tenfold per month.

As with any new service,
artists and managers should
think about the return they
will get for the time spent
learning a new social media
site and maintaining a pres-
ence, warns Gray Blue, direc-
tor of music industry relations
at fan management and mar-
keting platform FanBridge. He
notes that Facebook still domi-
nates social media -163.5 mil-
lion users in the United States
in January, according to corn-
Score-but some artists should
be able to use Pinterest to their
advantage. "Every fan base is
different," he says. "Every art-
ist is different."

Carlson admits Pinterest
won't be a good fit for every-
one. "The front page is com-
pletely full of wedding dresses
and probably always will be," he
says. "But at least for us, lady A
and Keith fit nicely in that wed-
ding dress demo."

For 24/7 digital news
and analysis, see
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VIDEO VIEWING
SHIFTS PLATFORMS
Nielsen's "Cross -Platform
Report" for third-quarter
2011 suggests broadband is
accounting fora greater per-
centage of the 33 hours of
video the average American
watches each week. Time
spent watching TV dropped
0.2% from the same period
in 2010, while time spent
watching video on the In-
ternet rose 4.9% and time
spent watching video on a
mobile phone rose 36.9%.
Though TV remains popu-
lar, Nielsen found evidence
that people are cutting
back on cable TV packages.
The number of broadband
users whose TV viewing
is limited to broadcast TV
rose 22.8%. The number of
people watching video on
wired cable dropped 4.1%,
and users with cable but no
broadband fell17.1%.

SUPER TWEETS
When Madonna took to
the stage during halftime
at the Super Bowl, many
people put down their mo-

RINGTONES-

bile phones-except to use
Twitter. About one-third of
the U.S. population used a
mobile app during the four-
hour telecast, according to
mobile app analytics firm
Flurry. Mobile app usage
dropped nearly 50% during
halftime, even though Twit-
ter usage peaked at a near -
record high of 10,245 tweets
per second (TPS) during
Madonna's set and sustained
an average of 8,000 TPS,
according to IVeitter. The all-
time TPS high was 12,233,
set during the game's final
three minutes.

SLACKER APPOINTS
WADSWORTH
Internet radio company
Slacker has appointed vet-
eran digital media execu-
tive Steve Wadsworth to
its board of directors. Wad-
sworth spent 17 years at
Walt Disney, with more than
11 of those years as chief ex-
ecutive in charge of Inter-
net and digital media. Most
recently Wadsworth was
president of Disney Interac-
tive Media Group.

11 8 ORIGINAL ARTIST
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SEXY AND I KNOW IT

"we Are Young," by fun. featuring
Janelle Monae, soars to No. 15 In

only Its second week on the chart
(1,800 units, up 72%). The smash

also tops Hot Digital Songs this
week with sales of 291.000 units.
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UPFRONT LATIN

Puerto Rico,
Plugged In
The Mega Electronic Festival helps
the island get its techno on
Puerto Rico is a musical hot-
bed, and a key market for Latin
artists. But it has always been
most associated with tropical,
reggaeton and pop music.

Now, electronica is emerg-
ing as potential big business
with the return this year of the
Mega Electronic Festival (MEF),

a mass event that
SBS Entertain.
ment launched
last year.

What makes
the fest's encore
more significant
is that it's been
expanded to two
days of program-
ming-March
17 and 24-at the Hiram Bi-
thorn Stadium, which last year
packed more than 20,000 fans
for the all -day event. The 2012
edition (which should at least
double the attendance) coin-

cides with the March 23-25
Ultra Music Festival in Miami,
allowing MEF organizers to
piggyback on some of the tal-
ent that will already be on this
side of the Atlantic.

More than a dozen acts are
confirmed for MEF, includ-
ing Tlesto, Above & Beyond,

Martin Solveig,
Knife & Party
and Chase &
Status. Ticket
prices for both
days are 870 for
general atten-
dance and $100
for VIPs.

The fest is
the brainchild

Latin
Notas
LEILA
COBO Oplik

30 

of SBS Entertainment VP
Lucas PIRa, who saw the po-
tential of electronic music
bubbling in Puerto Rico back
in 2008. He now produces the
lest along with local production

company JB Group.
Interest in the genre was

demonstrated by the success
of "MEF Radio," a weekly eleo
tronica show that airs from 10
p.m. Saturdays through 2 a.m.
Sundays on SBS-owned WMEG
(Mega 106.9 FM) Puerto Rico.

"MEF Radio is the show that
informs electronics in Puerto
Rico, and it really takes over
that community on Saturdays,"
Pifia says.

MEF, of course, benefits
from its media synergies-it's
promoted heavily on Mega, on
SBS-owned billboards on the
island and on Mega TV. But it
also marks a major departure
for SBS Entertainment, which
has long promoted massive fests
tied to its radio formats. They in-

elude urban fest Calibash in Los
Angeles and regional Mexican
event Festival del Corrido. MEF

is simply tied to a weekly radio
show, and as such, its promo-
tion is more grass roots.

"We rely on email blasts, on
Facebook. We host contests at
universities and high schools,"
Pifia says. There's also a "ris-
ing star" performance that
features an up-and-coming
DJ, chosen by Facebook fans
on MEF's page.

MEF isn't the first electron-
ica fest to take place in Puerto
Rico: For three years now, Elec-
tric Daisy Carnival has hosted a
Puerto Rican one -day edition.
But MEF is a departure because
it's a multi -day festival and it
incorporates performance art
in the form of more than 45
circus performers, including
aerial acrobats that will zoom
in on zip -lines during the day.

Most important, it's home-
grown. "We are creating MEF
to export it," says Victor Mer-

A big deal: The Mega
Electronic Festival, created

by SBS Entertainment's
LUCAS PINA (inset), will
feature acts like TIESTO.

cado, whose company Ha!
Musik books the fest. "MEF is
created in the Caribbean, and
the notion is to take it from
Puerto Rico to the world, includ-

ing South American capitals."
For the time being, Mercado

says, the goal is to outgrow the
venue. For now, SBS and JB
Group have their work cut out
for them. On March 25, one
day after MEF, they will pro-
duce El Dia Internacional de
la Salsa in the same venue,
with an expected attendance
of more than 30,000.

"We have eight hours to turn
the venue into something com-
pletely different," JB Group
owner Juan Bush says. "The
notion is to bring spectacular
shows to two completely differ-
ent fan bases."  

tipFor 24/7 Latin news
and analysis, see
bIllboard.biz/iatin.

Viral Vazquez
With Dad's help, three kids start a music
in their spare time

Despite the fact that the global attention his chil-
Abelardo Vazquez's dren have received.
children have re- "Recording the music was

ceived more than 60 million really meant to be a diversion
YouTube views for recording for them," Vazquez says. And
versions of Adele's "Rolling in though his children, known
the Deep," Mariah Carey's "All as Vazquez Sounds, landed a
I Want for Christmas Is You" recording contract with Sony
and Cee Lo Green's "Forget Music Mexico in December,
You," life is normal for the school remains their priority,
family from Baja, Calif. he says.

Even Vazquez, a profes- Late last year the Vazquez
sional music producer best- children-Angela, 11; drum -
known for launching the mer Gustavo, 13; and bass -
career of Mexican pop band ist Abelardo, 16-recorded
Reik, has been surprised by a heartwarming rendition

mily affair: Sibling trio
VAZQUEZ SOUNDS

career

of Adele's smash with the
help of their video produc-
tion -savvy father. The video
quickly went viral, and before
long, music labels began call-
ing and making offers to sign
Vazquez Sounds.

"Even Tommy Mottola
called," Vazquez says. "We
had a great conversation.
He wanted to develop the
kids' careers."

Thanks to Vazquez's con-
tacts in the industry, even-
tually Sony Music Mexico
president Roberto Lopez
called, then visited the fam-
ily personally to make it a
unique low-pressure offer:
record one song and shoot
one video each month in a
two-year arc.

"From the start they have
been clear about not wanting
to take any breaks from their
education," says Marie Claire
Kobeh, a marketing executive
with Sony Mexico. "They do ev-

erything through their father."
Sony Music Latin GM Nir

Seroussi, who has known
Vazquez for many years, says
Vazquez Sounds represents a
new way of doing business as
acts emerge on the Internet
and labels help take them to
the next level.

"Asa label we're helping to
connect the dots versus cre-
ating the dots from scratch,"
says Seroussi, who's based
in the United States. "We re-
spect what Abelardo wants
for his family and we're taking
it one step at a time. We don't
want fans to feel like a third
party is coming and giving
Vazquez Sounds a different
sound or that their videos are
different. They have grown
organically and we want to
keep it that way."

For the holiday season,
Vazquez Sounds released an
EP in Mexico exclusively fea-
turing "Rolling in the Deep"
and "All I Want for Christmas
Is You." It sold 30,000 down-
loads, Kobeh says.

In the United States, the
act peaked at No.14 on Bill-
board's Social 50 chart, a
week after debuting at No.

17 on the Dec. 31, 2011, tally.
"Rolling in the Deep" has
sold 5,000 downloads in the
United States, according to
Nielsen SoundScan, and "All
I Want for Christmas Is You"
has sold 1,000.

Kobeh doesn't rule out a
full-length album in the fu-
ture. And Vazquez also says
that, during the summer, his
children may either go on
tour or play select venues,
depending on their availabil-
ity and any academic obliga-
tions they might have.

One weekend each month
the father and his children
drive to a studio in San Diego,
where they record a song on
Saturday and make the video
on Sunday.

"They are still enjoying all
this very much, and they're
humbled," Vazquez says.
"Now when we go out they
get asked for autographs and
pictures. To think this all hap-
pened with technology. My
hope is that my children stay
grounded and keep going
to school."

-Justin Aguila

EN ESPANOL: All the great Latin music coverage
Z you've come to expect from Billboard-in Spanish.

Go to billboardenespanol.com.

EN
BREVE
JENNI RIVERA TO SIT
FOR Q&A AT LATIN
MUSIC CONFERENCE
Jenni Rivera, the Mexican -
American singer who has
redefined her role in enter-
tainment with a presence in
radio, branding and TV, will sit
for an exclusive Q&A during
Billboard's Latin Music Con-
ference & Awards, presented
by State Farm and set for
April 23-26 in Miami. During
the Q&A, titled "The Diva We
Want to Know," the prolific
Rivera will discuss the multiple
projects that have established
her as a leading female Mexi-
can music artist. They include
her album Joyas Prestadas
(Fonovisa), released in both
pop and banda versions-a
first fora regional Mexican art-
ist-both of which debuted in
the top five of Billboard's Top
Latin Albums chart in Novem-
ber. Rivera will also discuss
her Lifestyle line of cosmet-
ics, jeans and hair products,
as well as the reality TV show
"I Love Jenni," which begins
its second season on mun2 on
March 4 after becoming the
cable network's highest -rated
original program.

PANDORA'S JOE
KENNEDY AMONG
ADDITIONS TO LATIN
MUSIC CONFERENCE
Pandora CEO Joe Kennedy is
the latest addition to the slate
of executive speakers for Bill-
board's Latin Music Confer-
ence. Kennedy will participate
Ina keynote Q&A to discuss the
growth of Pandora and its pro-
gramming. He'll speak as part
of a radio programming block
that'll also include a Q&A with
Univision Radio president Jose
Valle and Univision regional
programming directors Cesar
Canales, Haz Montana and
Pedro Javier Gonzalez. Speak-
ers added to the Marketing Ex-
change panels include Global -
hue senior VP/group account
director Carlos Munoz; Carde-
nas Marketing Network VP
of event marketing, ideation
and sales Elena Sotomayor;
and Universal Music Latin En-
tertainment executive VP of
brand partnerships and digital
Gustavo Lopez. -Leila Cobo

For more on the conference
and to register, go to billboard-
latinconference.com.
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DavyJones: 1945-2012
A lifetime of Monkee business

Davy Jones, a budding musical theater star who was
thrust into a rock's roll heartthrob role with the
Monkees, died Feb. 29 at Martin Memorial Hospital
in Stuart, Fla. He was 66.

Jones died of a massive heart attack after experiencing chest
pains. Still active as a solo artist, he had performed as recently
as the middle of February and had concert appearances lined
up for March.

Known as "the cute one" in the TV show "The Monkees" in
1966, Jones and his bandmates became the model for pop music
that managers would use decades later to create Menudo, New
Kids on the Block, Spice Girls and 'N Sync. The TV series, which
ran for only two seasons, positioned Jones as puckish, people -
pleasing and jovial, a contrast to the stoic Michael Nesmith, zany
Micky Dolenz and off -kilter Peter Tork. The band shared singing
duties, but Jones was always front and center in the show's per-
formance scenes and onstage at concerts. Mom than any of the
others, Jones focused on singing for his later professional career,
but never turned his back on the Monkees material.

Jones turned to acting after an early stint as a racehorse jockey,
then appeared in British theater and eventually on Broadway in
the role he created as the Artful Dodger in the musical "Oliver!"

Prior to the Monkees, he had a brief solo career singing with
Colpix, which released the single "What Are We Going to Do,"
peaking at No. 93 in 1965. Jones was one of 500 people to audition
fora role on "The Monkees," a show created by Bob Rafelson and
Bert Schneider that used elements of the Marx Brothers, avant-
garde filmmaking and, most obviously, the Beatles.

During the show's run -58 episodes aired between September
1966 and March 1968 -the so-called "Pre -Fab Four" released four
albums, all reaching No. 1 on the Billboard 200. The Birds, the
Bees and the Monkees, released in April 1968, went to No. 3. The
Monkees had six top 10 singles in the 1960s, three of which went
to No. 1; Jones sang lead on chart -topper "Daydream Believer."

Despite the group's enormous popularity -"I'm a Believer" was
the No. 1 song of 1966 and "Daydream Believer" was the No. 5 track
of 1967 -the act was criticized for not being a self-contained unit
of players or composing its own material. Songs were written for
the act by Neil Diamond, as well as famed Brill Building duos Gary
Coffin &Carole King and Tommy Boyce & Bobby Hart, with session
musicians playing instruments on the first two albums. Once the
group attained artistic control, outside writers still composed its hits.

Life after the series ended was rough for the act. An NBC-TV
special, "33 1/3 Revolutions Per Monkee," fared so poorly that the
network canceled plans to do two more specials, while the 1968
film "Head" was a box-office flop that helped lead to Tork's depar-
ture. Fighting among band members and producers over creative

control of the music -which started after the show's first sea-
son -boiled over until the three remaining members split in 1970.

Jones' 1971 pop tune "Rainy Jane" was his lone solo hit, coming
out in a year that saw him return to TV as a guest star on "Love
American Style" and, in a self -referential appearance that would
later become iconic, "The Brady Bunch."

Jones and Dolenz kept the Monkees' catalog alive by touring
with Boyce & Hart in the mid -'70s. A reunion, without Nesmith,
in 1986 led to MTV airing the old TV series and reissue label
Rhino putting out an album of new music, Pool It! As a trio, the
group toured through 1989 and reassembled for reunion tours in
1996, 1997 and 2001. Last summer marked the act's fourth and
final reunion tour, but the schedule was abruptly cut short after
33 North American dates and 13 shows were canceled.

The wide-ranging appeal of Jones and the Monkees could be
seen on Twitter after his death. Condolence tweets were posted
by Will Smith, Neko Case, Nancy Sinatra, Ahmir "Questlove"
Thompson, Julian Lennon, Duane Eddy and others.

Nesmith's Facebook page posted a tribute to Jones that read
in part, "David's spirit and soul live well in my heart, among all
the lovely people, who remember with me the good times, and
the healing times, that were created for so many, including us."
Tork also posted a message to the "Manchester Cowboy" on Face -

book that saluted his "friend and fellow adventurer," while Dolenz
called Jones "the brother I never had."

Jones is survived by his fourth wife, Jessica, and four
daughters.

The Monkees were one of the biggest acts on the
Billboard Hot 100 in the late '60s, as proved by this
recap of the pop quartet's top hits. Comprising the
late Davy Jones, Micky Dolenz, Michael Nesmith and
Peter Tork, the pop act notched 20 singles on the Hot
100 in its career.

Billboard has compiled the Monkees' top 10 Hot
100 hits, which include all six of their top 10 singles
and the group's three No. 1s: "Last Train to Clarks-
ville," "I'm a Believer" and "Daydream Believer."

All of their hits -save for two -came between Sept.
10,1966, and June 13,1970. They staged a mini -come-
back in 1986 with "That Was Then, This Is Now" (a
No. 20 hit). It was followed the next year by their
final Hot 100 entry, "Heart and Soul," which topped
out at No. 87. -Keith Caulfield

The Monkees' Top 10 Hot. 100 Hits
Rank Title(Year) PeakPosition(WeeksSoentAtkl)

1 "I'm a Believer" (666) lb.1(7)

2 "Daydream Believer" (196?) No.1(4)

3 "Last Train to Clarksville" (1966) Ni]

4 "A Little Bit Me, a Little Bit You" (1967) No.2

S "Pleasant Valley Sunday" (961)
6 "Valleri" (1968)

7 "That Was Then, This Is Now" (1986) No.20

8 "Words" (1967) Noll

9 "D.W. Washburn" (1966) No.19

10 "(I'm Not Your) Steppin' Stone" (1967) No.20

This ranking Is based on actual perform.ce on t. weekly Billboard Hot 100 Chan.
Songs are ranked based on an Inverse point system. with weeks at No. 1 earning
the greatest value and weeks al No.100 earning the tenet. To ensure equitable
reormentatlon of the biggest hits from each

dimsera
time frames were weighted

to account for the dgferenee between turnover from thoM years.
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SOFTWARE BOTS.
SPECULATION. CADRES
OF DATA ENGINEERS.
FAKE FAN CLUB MEMBERS.
DISGRUNTLED CONSUMERS.
THE POWER -AND
CONTROVERSY -OF
PAPERLESS. AND A MOBILE
FUTURE? THE CHALLENGES
FACING THE TICKETING
BUSINESS ARE REAL.
BILLBOARD REPORTS.
BY RAY WADDELL

Ihere's a lot of frustration out there in the ticket-

buying world.
Thousands of fans line up virtually at pri-

mary sites like Ticketmaster.com for tickets to
hot shows and, for a variety of reasons, come away
empty-handed. Frustration increases exponen-
tially when fans see those tickets wind up on
secondary sites, often at prices several times face
value. Buying a ticket is a fan's first touch point
in the live music experience, and too often, many

think that experience sucks mightily.
A lot is going on.
Artists, fans, venues, promoters and ticketing companies like

Ticketmaster blame certain ticket resellers for gumming up the
works by hammering the primary ticketing sites with automated
bots that cut the line and shut out fans; blame certain ticket resell-
ers for the selling of "spec" tickets that they don't even have and
might never get on secondary sites; blame certain ticket resellers
for joining artist fan dubs or other presale avenues to get choice
tickets that artists intend for fans and reselling those at a price
much higher than the artist intended. And many are working
feverishly and spending millions to fight it all.

These issues gained a lot of attention recently when demand
for a series of on -sales for Bruce Springsteen shows in the New
York metropolitan area basically locked up Tidcetmastencom. The

site seemed in a spin. Fans found themselves staring at frozen
screens, stuck in a lengthy loop, or being redirected or timed out.
Ticketmaster pointed the finger at an "assault from resellers,"
many of them using automated "bots" that jammed the system
(Billboard.biz, Jan. 27). The frustration on the part of consumers
was widespread, though this kind of situation-though not to the
extreme of the Springsteen on-sale-does occur when demand
exceeds supply, whether it's at a stadium or a club.

Secondary market sites like StubHub have proved their value
in the marketplace by their very existence. Some ticket buyers
legitimately need to move tickets when they can't go to a show,
and some want to subsidize their own purchase by reselling other
tickets. And some consumers prefer buying a ticket at their own
convenience rather than waiting in the virtual line. But that conve-
nience comes at a price because, particularly for hot shows, often
a ticket commands a much higher price than the artist chooses
to put on it, creating an opportunity for resellers to turn a profit.
Some call this capitalism. Others call it profiteering or scalping.

There are many takes on the issue, but one thing everyone
agrees on is the fans aren't playing on a level playing field when
it comes to buying good seats at face value at public on -sales.

That some tickets have a higher value on the secondary market
are the economics driving the issue, but the challenge is a tech-
nological one, according to Michael Rapino, CEO of Live Nation
Entertainment, which owns Ticketmaster.

"The core challenge is the bots are hitting the systems of all
ticket buyers and all ticket companies and all shows and have
been able to reserve seats and buy seats and put them on the ex-
change," Rapino says. "If we can at least make sure that if Kid
Rock wants a $79 ticket going to a fan in a fair, direct manner,
there's still going to be an immense amount of demand for that
ticket, and a lot of consumers still may not end up getting a seat.
But we'd like to make sure that even if you couldn't buy a ticket,
you had a damn good shot at getting a ticket and you were not
competing against bots."

StubHub is the leading player in the secondary market and
has publicly taken an anti-bot stance. But CEO Chris Tsakalakis
says the problem has less to do with bots and ticket resellers and
more with the way on -sales are conducted and the technology
that powers them.

"It seems dear that the other side is doing a good job of shifting
responsibility for their technology failures by pointing to other
things," Tsakalakis says. "'Oh, your technology was overwhelmed.'
Let's blame it on the people who overwhelmed your technology
as opposed to the technology itself, which should be set up to
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Rage against the machine: As much as
25% of the traffic to Ticketmaster.com for
a recent BRUCE SPRINGSTEEN on -sale
came from bots with international IP
addresses, Ticketmaster says.

handle it. The logic here should be that, if you don't want execs- secondary, and we have to work hard to bring tighter legislation the way it does. We think if speculative selling is stopped, it helps
sive demand coming at one point in time, then you either meter and standards to give the consumer a fair shot at on -sale at the take a bite out of the seller. He can't go trolling and deceiving
out the supply or you do a better job of pricing your inventory in price the artist wants. Many times it's going to be much lower people into thinking he has something that he doesn't."
the first place so that people don't feel like, 'I have to go buy at this than what the market can bear, but that's Bruce Springsteen's- StubHub doesn't require sellers to list the exact seat location and
particular time or I'm not going to have a chance in the lottery.'" or any artist's-prerogative." allows seller anonymity, which some feel creates a favorable market

Janovich says his company is always looking for ways to foil for spec selling. That said, StubHub guarantees every ticket buyer
brokers' attempts to circumvent the system and buy seats, par- will get a ticket, even if it's on StubHub's dime. "Speculative sell-

Bots, short for robots, take different forms but the term generally titularly bots. "We certainly lean toward the fans, and are block- ing where sellers aren't able to fulfill on their tickets happens in a
refers to a sophisticated computer program that masquerades as ing and stopping the brokers and doing everything we can do to very, very small portion of cases. I would say in the single digits,
a human to gain an unfair advantage in accessing ticket inven- make sure the purchases are not purchased for resale," he says. if not less than 1%," Tsakalakis says. "And in all those cases we
tory. They certainly aren't new to the business, but they're more "It's also an act of sellpreservation. The bots put extreme loads step in and make sure the buyer gets the tickets they ordered."
effective than ever. on our system when they hold way too many tickets. So it's about Spec selling and scalpers selling print -at-home tickets more

On the day of the Springsteen "assault," Ticketmaster says blocking them to provide the best level of service for the client than once also cause major headaches, particularly for venues.
as much as 25% of the traffic to Ticketmaster.com came from and the ticket -buying public, not necessarily because we have "It's frustrating to me when we get guests that walk into the
international IP addresses, and they don't just visit the site. an opinion either way. If you don't stop the bots, they're going to building and two people have tickets for the same seat," says
They make repeated requests for tickets and sort of sit there, hold all the inventory." Sally Williams, GM of Nashville's Ryman Auditorium, which,
presumably taking the average fan's spot at the counter. Tick. Asked if betted tickets show upon Ticketmaster's own second. because of its relatively small capacity and high cachet with art-
etmaster automatically kicks out any repeated request from ary site TicketsNow, Rapino says, "We are much more religious ists, is a frequent target of unscrupulous rescllcrs. Williams ends
a single IP address, but today's bots can hit using scores of about kicking them off. We absolutely have a system at Tickets- up having to enact a "first to arrive, first seated" policy, leaving
IP addresses and credit card numbers, making it look like Now where we're doing our best with technology to kick out bots." some patrons understandably pissed.
thousands of different fans are trying to purchase tickets Asked about bot tickets on StubHub, Tsakalakis says, "We
instead of one broker. don't condone the use of bots or any technology that allows one THE 10 A.M. ON -SALE: DINOSAUR?

"We've had a case where we put a show on sale briefly at 3 party to cut in line in front of another. Having said that, we have The 10 a.m. kickoff of sales has been the industry standard since
in the morning before the on -sale, just to test something, and no way of knowing how tickets were purchased by our sellers. automated ticketing emerged in the 1980s and purchases were
we'll have sold 200 tickets," Etix CEO Travis Janovich says. "The It's not feasible for us to police that. We have literally hundreds made primarily over the phone, at outlets or the venue box of-

brokers and the bots are always there. They're always waiting." of thousands of sellers on StubHub." fice. Tsakalakis and others believe the 10 a.m. on -sale is not only
Rapino says that for the first five minutes of a hot on -sale on Even so, Tsakalakis believes most tickets on StubHub aren't obsolete but unfair.

a given Saturday morning, as much as 90% of activity on Tick- butted. "It's hard to fathom that the majority of our ticket sales "Does it make sense that, in an age where you have the Inter-
etmaster.com comes from bots. come from tickets bought by bots, because only 35% of our con- net, and everything is on all the time, that you have people line up

"The consumer doesn't see that but sitting in Eastern Europe cert sales actually come from large sellers or ticket brokers," he virtually at 10 a.m. on a Friday or Saturday the way they did when
reserving seats and placing them on secondary [sites]," he says. says. "The other 65% of sales come from individual sellers who tickets were being physically distributed through ticket centers
"He just sees an artist's ticket not [available] at Ticketmaster, so may be listing tickets for a variety of reasons." and record stores, many ofwhich no longer exist?" Tsakalakis asks
he's mad at us and can't understand why that other site does have TicketsNow doesn't allow speculative selling, which Rapino rhetorically. "Does it make sense that the same technology that
the seat. There's mass confusion in the market as to primary vs. says "is the biggest reason why the [scalping] system flourishes handled those types of orders 20 years ago is the same technology

ATTACK OF THE 'BOIS'

"I DON'T THINK MOVING THE GOAL POSTS SCARES ROTS AWAY. I THINK REINVENTING THE GOAL

POSTS SCARES THEM AWAY." -MICHAEL RAPINO, LIVE NATION ENTERTAINMENT
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that exists today, and that can't handle the demand? I don't un-
derstand how many of those things continue to exist today, and,
frankly, how fans and everyone in the industry accepts them as OIC

Tsakalakis isn't alone in his belief that the 10 a.m. on -sale is
impractical in the Internet age. "My question is, why do we have
to aggregate the on -sale like that?" asks Bryan Perez, president
of digital, ticketing and media for axs, AEG's white -label ticket-
ing venture with Outbox Enterprises and Cirque du Soleil. Perez
says axs is developing a product it hopes to roll out this year called
Fair axs, where fans can request seats and enter their pertinent
data well before the public on -sale, effectively entering a lottery
and alleviating the mad dash for tickets.

Perez says the seat orders will be fulfilled on a random basis,
which he says will combat the bots because brokers don't want
to be stuck with too much inventory.

"If [a bot] puts in 20,000 requests, what happens if they get all
of them? The way it is now, the hots come in and overwhelm the
system and as soon as they get all the tickets they want, they back
off," Perez says. "It's not like it's a sustained force for an hour.
They actually preprogram how many tickets they want to buy,
and once it's over they shut off. With this they can't do that, and
they don't know how many times they're going to win."

While Rapino applauds any efforts to give fans a better shot
at tickets, he thinks bot software will figure out preregistering
sales just like they have regular on -sales. "I don't think moving
the goal posts scares them away. I think reinventing the goal
posts scares them away," he says. Asked if the 10 a.m. on -sale is
obsolete, Rapino says the answer isn't that simple, but improved
security technology, in which Ticketmaster is investing millions
of dollars, will make the 10 a.m. on -sale more secure. "Regard-
less of the bad guys, the good guys have to spend some more
time and energy and money and create better products that can
deliver that Saturday on -sale," he says.

Rapino would like to see other primary industry stakeholders,
including artists, address the problems that bots and spec sellers
are causing. "In general, we leave artists to do what they do best,"
he says. "Given how important the live show is and making sure
those fans are getting what the artists want, it's probably a good
idea that the artists start lending their voices to educating [con-
sumers] on the challenges of the bots and speculative selling."

Public perception being what it is, Ticketmaster hasn't proved an
easy brand for artists to align with, but some have been very vocal
in their disdain toward scalpers. "Scalpers piss me oft;" Eric Church
told Billboard in a recent interview after scalpers "infiltrated" his
fan club to buy tickets to his hot 2012 tour (Billboard.biz, Feb. 6).
"We've been trying to play that game oflceeping their access away,
and it's still a challenge. They are just some slimy sons of bitches."

Fielding Logan with Q Prime South, Church's management
company, has found Ticketmaster tools that help root out fake fan
club members, and says that while it's time-consuming, they're
not too hard to spot. Resellers talk about fans' rights and conve-
nience, but neither Church nor Logan are buying, "They can spin
it however they want to spin it about convenience and the rights
of the ticket holder, but in the end it's about profiteering," Logan
says, adding that he believes fans who buy tickets and then can't
go for whatever reason area "minuscule part" of what's repre-
sented on the resale market.

IS PAPERLESS THE ANSWER?
Paperless ticketing, where the buyer of the ticket has to show up at
the concert with the credit canl the purchase was made with, clearly
hampers ticket scalping, and ticket resellers hate it. About 20% of
the house for Springsteen's Wrecking Balltour is paperless-except
in New York, where legislation bans the sale of nontransferable tick-

ets. Ticketmaster provided information to Billboard that showed
locations that offered paperless tickets to Springsteen shows have
75% fewer ticket listings on StubHub than the New York shows.

John Mayer will go 100% paperless at Ticketmaster build-
ings on his upcoming theater tour, which begins in April, and
at non-Ticketmaster venues will only do will call for premium
seats or some other method to keep tickets at face value, a tactic
employed by other artists. "We're going into theaters because
artistically that's really how John wants to connect with his fans
on this album, so we have to go with a little higher ticket prices,"
Mayer's manager Michael McDonald says. "We want to make sure
the price is kept as low as possible and that fans get the tickets."

McDonald says Mayer went with paperless for floor seats on
the artist's last arena tour. "The reaction from our fans was very
positive," he says. "We found paperless is effective, and John's
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CONFESSIONS

OF A SCALPER
A CONVERSATION WITH A TICKET
BROKER. HE'S BEEN IN THE GAME, AS
HE SAYS, "SINCE IT WAS INVENTED."
WE CHOSE TO PROTECT HIS IDENTITY
SO HE'D SPEAK FREELY. HE DID.
BY RAY WADDELL

So you've been active in the ticket
brokering business?
You know how many airline miles guys
like me have? I haven't paid for a plane
ticket since they came out with frequent-

flier miles for using the credit card.

What's it like out there in your business?
It's out of control these days. I've been
in this game since it was invented. I
made my money, and this business is
on the downside for me now. One of
these days [brokers] are going to piss
off the wrong people in the prosecutor's
office and they're going to go after them
criminally and make it stick. When the
shit hits the fan, I want to be able to go
to sleep at night.

What do you mean by "out of control"?
The bots. I meta guy who told me he had
600 modems in his piece of crap strip
mall store that generated so much heat
the neighbor couldn't get their tempera-
ture right.

You're talking about the use of au-
tomated bots that hit the ticketing
company at on -sale with thousands of
requests for tickets. How did brokers
used to operate, say, 25 years ago?
Those guys were no angels, but they had
actual businesses. There were checks
and balances. These guys [today] that
sell to StubHub and these other sites are
able to lock up the entire inventory on
these screens, decide what they want and

dump back the rest. Somefimes theyhire
some computer genius to do their dirty
work: "Get me the tickets, I'll make the
money, I'll take the risk and put them up
on all these [secondary -market] boards."
There's another type of guy that says, "I'm
going to find me a guy in India to write
this program."

There's plenty of guys in my business
that are crazy, and doing this at levels
where I really don't want to participate.
It's not the moral end of it, but I know
one day this will turn around. They
didn't get the Wise Guys but they're
going to get you. [He's referring to the
Wise Guys case, where three brokers op-
erating as Wise Guys were given pro-
bation last year in New Jersey District
Court after being charged with wire
fraud, among other charges, for using
bots to procure approximately 1.5 mil-
lion tickets for resale.]

Does paperless ticketing-which re-
quires the person who bought the
ticket to enter the show with the
credit card he or she used for pur-
chase-stop brokers?
It slows people down, definitely. But be-
cause these tickets are so valuable, a [bro-
ker] will say to his wife, "Let's go up to
Jersey for Springsteen. I've got these idiot
customers that paid $1,200 apiece. We'll
walk in with them, then we'll leave. I'll
take you to dinner." It's more trouble,
it's more money, but to a certain extent it
can't be stopped.

What about asking fans to join a
fan club, sometimes for a fee, for a
chance to buy tickets?
Fan clubs are old hat. To me that's just
Live Nation's way to get some piece
of something.

How much risk is involved in what
you do?
Cll make money on Springsteen and then
lose on some country act I thought was
going to be hot. I throw those tickets in
the garbage, but I still helped you, Live
Nation. If I made $200,000-$300,000 in
gross profit for a good summer, I could
lose $100,000 by fucking up. That's the
nature ofthe business-we're gamblers.
We can't pick every horse right. And when
we picked the wrong horses, the concert
industry still got paid.

Why take a risk on tickets that aren't
a sure sell?
A (ticket) source might say, "You can't
just cherry -pick me and take all the
Springsteen. You got to buy some of
these other crap shows." So I'll say, "OK,
send me the crap shows. I'll get rid of
them." But the hot shows don't always
mean we make money. When Bon Jovi's
charging $175, he takes the money out
of the business. The fan doesn't have
money to go to the next show, and ! don't
make any money. Whatcan I get-$210?
I end up making $20, where I used to
make $60, $70, and out of that I'd lose
520.530 because you don't pick all win-
ners. It's very difficult to pick the win-
ners and the losers, and you don't make
as much on the winners these days. I
can't take the marginal shots anymore.

Historically, where did brokers
get tickets?
People at the record store, the box office,
the promoter's office, the low -paid people.
There must be somewhere where there's
legit people in those jobs, but why would
they be? They don't get paid a lot, and it's
there for the taking. If you don't take it,
somebody else will.

What's your take on speculative sell-
ing, where brokers sell tickets they
don't physically have in hand?
It's definitely gotten out of hand. It
hurts the guy who actually owns the
inventory, but it's just like shorting
on the stock market-as long as they
cover, who really cares? You can look at
a Broadway show for next week: There's
so many guys selling inventory they
don't have for a hot show, there could
be more seats available than the theater
even has. But it's the computers that
are out of control.

What do you think when you see
$100 tickets going for thousands of
dollars on the secondary market?
For the life of me I can't understand
how StubHub has gotten away with
this. There used to be self -policing in
our business. Even if there was a show
where stuffwas ridiculously priced, you
never had those prices where people
could see it-you'd just quote it to the
right guy. You always know somebody
that is willing to pay.
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fans are adaptable and appreciate what we do to protect them."
StubHub and Tsakalakis, along with numerous other players in

the secondary market, are very public in their opposition to paper -

less ticketing. "The way [paperless is] done today, where it's pur-
posely done to restrict the rights of fans to give away or resell their
tickets, is wrong," Tsakalakis says. "It's a violation of fans' rights."

Tickets.com president/CEO John Walker says his company
is "agnostic" in regard to paperless ticketing. "We're staying on
the bleeding edge relative to paperless ticketing, digital ticket-
ing, giving our clients all the tools to have them make decisions
on how they want to manage not only the on -sales but the trans-
fers of tickets moving forward-whether they want to keep that
in one closed marketplace in a digital environment or whether
they want to allow people to print tickets and resell them on their
own," he says. "That's really up to our clients to make that call.
We just provide the technology to give them options."

INVENTORY DILUTION
One issue in terms of demand is the amount of inventory that's
actually available to the general public at on -sale. Industry holds
for sponsors, promoters, artists, buildings, VIPs, fan clubs,
radio and various presales mean the actual number of tickets
available to the public can sometimes be far less than the listed
capacity of the venue. Also, the more hands that touch the tick-
ets along the way, the more opportunity for them to end up on
the secondary market.

For years, managers, artists, promoters, ticketing companies and
numerous other primary -market players have been accused of pull-
ing some oftheir own tickets to funnel to brokers to take advantage
of the lift they wouldn't otherwise participate in. That practice is
moving out of the shadows to a degree as artists and promoters
publicly make use of such nontraditional sellers as Groupon, and
European secondary -market seller Viagogo is an official partner
with Madonna in Europe. Legitimate partners aside, "leakage" is
a distasteful, if somewhat accepted, part of the business.

"Any time you create an environment where the product has
an incredible profit margin off -site, you're going to create an in-
centive for a lot of people to take the tickets from one place and
make money off the second place," Rapino says. "It's a channel
right now that is probably being used by a lot of different partici-
pants in the industry."

But still few primary players admit it. Tsakalakis says, "In
my experience, if an artist or promoter has held back seats and
sold them to ticket brokers or directly on StubHub or one of our
competitors, that has never been made transparent or obvious."

But Rapino believes if artists want to sell on StubHub to par-
ticipate in the lift, they should be able to. "I'm not here in any
way to tell you that StubHub or the secondary market in itself is
a bad thing," he says. "If an artist wants to participate in another
sales channel like StubHub or Groupon or whatever it is, that's
his prerogative and we're more than happy to assist in that. The
real challenge isn't StubHub. The challenge as an industry in
general, whether it's StubHub or Tic.ketmaster, is there's a middle
man called the bot or the scalper that's taking a lot of the on -sale
opportunities away from the consumer."

Despite their impact on inventory for general public on -sales,
presales serve a purpose, according to Rapino, not the least of
which is marketing juice for the entire tour. "In this world of a
lot of cluttered messages and limited marketing budgets, we
will gladly at times take a trade-off and move some tickets to a
presale to let fans buy through certain channels, if we're getting
a net positive marketing spend on the tour," he says. "Because
ultimately that helps us sell the final tickets, which are always
the hard part in life after the presale."

Ticket in my hand: ERIC
CHURCH says his fan club
was infiltrated by scalpers
looking to purchase tickets
to his strong -selling tour.

When it comes to on -sales and the problems now being seen in
fans procuring tickets, presales "don't help the situation," Tsaka-
lakis says. "The public has the expectation that all tickets for a
concert are available at the time of the public onsale, and no one in
the box office or at the ticketing company does anything to dispel
that rumor," he says. "And there is absolutely no information put
forward as to how many tickets actually are made available at the
time of the on -sale, so people come thinking they can buy tens of
thousands of tickets and there may only be 1,200 or 1,500 out of
an available 15,000. It's not that the fan is uneducated. They're
being purposely misled."

These days, some resellers use "fan club tickets" as a sales
pitch for good seats. Mayer is ditching all presales on his upcom-
ing tour, including fan club. "[In the past] there were so many
presales, God knows where scalpers are in all this," McDonald
says. "We just said, 'Forget it. At the risk of maybe upsetting some
legitimate people in the fan club, let's make it more difficult for
the secondary market and give our fans an equal opportunity to
get the best tickets at the actual price.' I hate that a real fan who
wants to see John be priced out of it, and we take a long time set-
ting our prices to make certain people have access to it."

Tsakalakis believes the industry has a pricing disconnect if fans
are willing to pay multiples higher for a ticket than face value and
that, coupled with the 10 a.m. on -sale, creates the logjam. "The
price is set low so there's a big sellout and that gets the press, as

"THE PUBLIC HAS THE EXPECTATION THAT AL TICKETS

FOR A CONCERT ARE AVAILABLE AT THE TIME OF THE

PUBLIC ON -SALE, AND NO ONE IN THE BOX OFFICE OR AT

THE TICKETING COMPANY DOES ANYTHING TO DISPEL

THAT RUMOR." -CHRIS TSAKALAKIS, STUBHUB

opposed to having an orderly sale of th ings at a price where people
can take their time making a decision about whether or not they
want to make a purchase, instead of feeling like they need to buy
right away because they're in a lottery," he says.

But if every ticket was priced at its true value, then a signifi-
cant segment of consumers would effectively be priced out of
the market. That's why acts ranging from Springsteen to Dave
Matthews Band to Kenny Chesney have taken a conservative pos-
ture toward pricing, and have built loyal fan bases in the process.

Rapino points out that the concert business is unique in that,
unlike any other business, pricing doesn't always run in direct
correlation to demand. "We work for the artist, and an artist
... balances the economics versus what he believes is the right
price for his fan to pay, and from that sets the price," he says.
"Whether we believe it should be a bit higher or not, that's the
price the artist wants to deliver to his fan, so our job is to figure
out the most secure, legal environment where their fans have a
shot to get that ticket."

Given that "the front row isn't five miles long," there will always
be disappointed customers. "But we've all learned in life that if
you feel you have a fair shot at the lottery, even if you don't win,
you walk away disappointed but at least believing you have a shot
next time," Rapino says. "Right now, all the illegal hots and the
speculative selling are getting in the way of the artist -fan rela-
tionship and that's creating this whole new layer of a pissed off
consumer that doesn't feel he had a shot at a ticket."

Ticketmaster has a cadre of data scientists hammering away at
creating more security, and the industry at large is so focused on
the issue that it's likely to be resolved to a large degree within the
year-at least until programmers adapt. In the long haul, Rapino
believes that the future of ticketing is the mobile platform and
launched a "mobile storefront" this year.

"The mobile phone is going to be the way the majority of con-
sumers will end up buying concert tickets in the future," he says.
"As the ticket purchase moves to mobile, it puts a whole new set
of tools in the industry's hands to frighten the bots. You start
having a much more personalized ticket experience with that
smartphone than you currently have online."

Additional reporting by Glenn Peoples.
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OPPOSITES ATTRACT
FANS FIRST, FAN FREEDOM-THERE ARE TWO SIDES TO EVERY COIN

BY RAY WADDELL

Meet the Fans First Coalition and the Fans Freedom Project: Two groups that can fairly claim
to have fans' interests at heart. But they diverge wildly on the key issue of ticket reselling
and paperless ticketing. The transfer of ticket ownership is the flash point. Billboard asked
representatives of each organization the same 10 questions-make your own judgment.

THE COMPANIES FANS FIRST COALITION
Michael Marion is president of the Fans First Coalition (FFC) and its website,
StandWithFans.org. He's also GM of the Verizon Arena in North Little Rock,
Ark., which has used paperless tickets on most events for three years.

FAN FREEDOM PROJECT
Launched in February 2011, the Fan Freedom Project (FFP) and its website,
FanFreedom.org, includes more than 100,000 live event fans and leading con -

surnerandpropertyrights organizations like the American Consenrative Union,

National Consumers League, Consumer Action, Institute for Liberty and the
Florida Consumer Action Network. Jon Potter is president of the FFP.

WHAT DOES "PROTECTING
THE FAN" MEAN TO YOU?

Getting tickets into the hands of fans at face value. Those that oppose
ways of doing that seek to profit from, rather than protect, fans. We
also want to help [fans] buy legitimate tickets from legitimate sites.

Fans deserve a fair process, including knowing how many tickets are
being made available and that they're not competing against ticket -
buying bots. Fans deserve to choose whether to give away or resell
their tickets if their plans change. Fans deserve to price their tickets as
they choose and to choose their own reseller.

AS LONG AS ALL LAWS ARE
FOLLOWED, IS THE MEANS
BY WHICH RESELLERS
OBTAIN TICKETS RELEVANT?

Yes. The laws didn't anticipate the use of computer software-bots-to
cut in front of the digital line when people are trying to buy tickets.
Even where bots are illegal, law enforcement lacks the resources to
enforce the law. Scalpers know that-that's why they've suddenly be-
come anti-bot themselves.

Absolutely. Fans should not have to compete for face -value tickets
against computer -driven, ticket -buying bots. Fan Freedom Project
supports anti-bot legislation and enforcement in the states that al -
ready enacted anti-bot laws. FFP hopes to work with like-minded or -
ganizations to legally and technologically stop bot use.

DOES PAPERLESS TICKETING
HAMPER TICKET RESELLING?

Yes. It discourages those who buy for the sole purpose of reselling
tickets. By requiring the purchaser to show up with ID and the credit
card used to purchase the ticket, we help make sure that people who
want to see the show are getting the tickets. We want people to attend
as many shows as possible. If we can get the tickets to them at face
value, they can afford to go to more shows. If patrons have to pay an
exorbitant price, then they may only go to one show, and that's bad for
artists, venues and the entire touring business.

Once consumers purchase a ticket, they own it. But in some cases,
restrictive ticketing eliminates fans' ability even to give away tickets. In
other instances, it enables producers to monopolize the resale market
and impose extra fees, price floors and price ceilings. Recently, the
American Antitrust Institute urged the [Federal Trade Commission] to
investigate this anti -competitive practice.

HOW CAN THE PRIMARY
AND SECONDARY MARKETS
BEST CO -EXIST?

If the secondary market were a place where patrons could sell unneeded
tickets at face value, rather than serving as a marketplace for scalpers.

Markets function best when they're fair-including fraud protections
and ownership rights-as well as transparent and competitive. It would
be simple for Ticketmaster and Veritix to open their paperless ticket
systems to competition so resellers can fight for fan business. Compe-
tition promotes lower service fees, better service and innovation.

IS THERE ANY NATIONAL
LEGISLATION YOU'D LIKE
TO SEE IN PLACE?

National legislation banning the sale of tickets above face value would
be nice, but I know that's not practical. By allowing artists, venues and
promoters to select their method of distribution, the market will de-
termine what's best, and legislation shouldn't be needed. I'd also like
to see sites like StubHub have to disclose seat locations, the original
ticket purchase price and whether the seller is a fan or a scalper.

We believe in simple tenets: Consumer rights. Transparency. Fair ac -
cess. Competition. Ownership.

WHAT'S THE BIGGEST
MISCONCEPTION ABOUT
THE SECONDARY MARKET?

That the tickets are real and reliable. Most scalpers do what is called
"speculative posting"-they post tickets they don't even have. They
also sell multiple copies of the same tickets and expect the venue to
solve the problem the night of the show.

It is often depicted as exploiting fans who are desperate for tickets. But
by a meaningful margin, consumers believe that secondary markets
offer more choice and better value than primary ticketers. Nearly 50%
of consumers report purchasing resale tickets below face value, and a
much greater percentage has purchased resale tickets at face value.

HOW IS YOUR ORGANIZATION
FUNDED?

Most of our funding currently comes from Ticketmaster. FFP is a tax-exempt corporation that was initially funded by StubHub.

IS THE 10 A.M. ON -SALE
OBSOLETE?

Not yet. We serve our patrons better if we're consistent and don't
have different on -sale times for each show. The 10 a.m. Saturday
on -sale is no longer the gold standard for on -sales. Presales have
added a new dimension.

The 10 a.m. on -sale is unfair to fans. They have no idea how many tick -
ets are actually available, and are stuck in a dysfunctional online "box
office." So fans are increasingly dissuaded from buying at the on -sale.
Resale markets are often fans' best option.

SHOULD THERE BE LEGAL
LIMITS RESTRICTING THE
PERCENTAGE ABOVE FACE
VALUE AT WHICH TICKETS
CAN BE RESOLD?

I think so. Keeping tickets affordable helps build new artists, keeps our
venues full and keeps fans returning again and again.

Government price controls are anti-American and have never been
successful. Producers and venues set ticket prices without govern -

ment limits, even when fans' tax dollars pay for their facilities. If we're
going to have price controls on resale, then let's talk about price con -
trols on primary sale, concessions, parking and convenience fees.

IS THERE TENSION BETWEEN
THE PRIMARY AND
SECONDARY MARKETS?

Yes. The artists, managers, agents, promoters and buildings all have
skin in the game and have a long-term view of the business. Scalpers,
on the other hand, add nothing to the business and are looking for the
quick buck. They have no interest in the longevity of an artist's career
or to a building's viability. The less tickets scalpers have, the better off
the entire concert business is.

Fans don't make a distinction-they buy tickets wherever they're avail -
able. And many primary ticket sellers now operate their own second -
ary marketplaces. Tension exists because some of these primary sell -
ers are trying to create secondary -market monopolies, and consumers
don't like to have their choices and property rights taken away.
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CHANGE
AGENT:
EMILY WHITE
HER READYMADE LABEL AND
WHITESMITH MANAGEMENT
COMPANY ARE POISED TO
TAKE ARTISTS TO A NEW KIND
OF DIY SUCCESS
BY ANDREW HAMPP
PHOTOGRAPHS BY DUSTIN COHEN

ALL BRENDAN BENSON WANTED was a
little continuity. By the summer of 2011,
the Detroit native had released four solo
albums on as many labels, and another
two records with his side project the Ra-
conteurs on Jack White's Third Man im-

print. But as he began work on his fifth solo album, other
artists started tapping him for production work-emerging,
unsigned acts like Young Hines, the Lost Brothers, the Howl-
i ng Brothers and Cory Chisel, to be precise-leaving Benson
with no less than five records and nowhere to release them.

Enter Emily White, his manager since late 2009 and found-
ing partner of Whitesmith Entertainment, a music and comedy
talent management company that's rewriting the rule book
for DIY and self -releasing artists (see story, page 20). Having
previously held management jobs with Live Nation Artists and
Madison House, White helped guide former clients the Dres-
den Dolls and frontwoman Amanda Palmer into successful
direct -to -fan strategies and learned how not to spend money
on promotion when fans can do it for you.

"I've seen a lot of business models where an investor comes in
and spends money, but then it's just money being spent and it's
like, 'What are we spending on? Why are we digging ourselves
into a hole?'" White says.

In September, soon after she heard about all of Benson's
recording projects, White had a 5 a.m. epiphany. By late morning
she had a full business plan written up fora new label that she and
Benson would start together-Readymade Records. As White and
Benson began talking to collaborators like the Lost Brothers and

Rather than
paying an
assembled artist
team in stipends,
everyone works on
commission based
on a percentage of
record sales and
synch revenue.

the Howling Brothers-as well as another act whose recording
sessions were left in limbo when the artist's major -label team
was let go shortly after an album's completion-it became clear
that the time was right for a label like Readymade.

"I'm so sick of my artists recording something for someone
else and then it gets held up. The problem is this amazing music
is just sitting there," she says. "I wanted to be able to offer some
of these artists a platform where they could release their music
and market it properly."

In short order, White assembled a team of collaborators,
business partners and personal friends who could help run a
label with a DIY twist. Rather than paying her team in salaries
or stipends, each participant would work on commission based
on a percentage of record sales and synch revenue-thereby
incentivizing her promotion, publishing and PR teams to work
Readymade artists' records for upwards of a year rather than
the typical three to four months. Though there's an inherent
risk attached to a performance -based compensation model,
having an established artist like Benson onboard alleviated
much of the initial concern.

"You should never bank on synchs, but since that's Brendan's
strongest revenue stream, I literally showed the figures from his
past three albums to the team," White says from a coffee shop near
her apartment/home office in Brooklyn's Williamsburg neigh-
borhood just weeks after Readymade's official debut in January.
"We're going to blow everyone's [expectations] out of the water."

Structurally, Readymade has all the elements ofa small to mid-
size indie label, from publishing (Readymade Publishing, a joint
venture with Downtown Music) and synch licensing (BMG Chrys-
alis for Benson) to digital marketing (Toolshed) and distribution
(Sony RED) to radio promotion (Thirty Tigers in the United States,
Chapple Davies in the United Kingdom) and public relations (Big
Hassle in the United States, Freeman in the United Kingdom). And
every week, all team members dial in to an all -hands conference
call to update their counterparts on the week's news and bookings
as well as swap ideas on bigger -picture projects and opportunities.

The whole operation comes as a relief to Benson, who is newly
liberated to focus on his career and collaborations while White
handles the day-to-day business of Readymade. "I don't like sur-
prises. I'm the kind of guy who likes consistency, to know what
to expect," he says on the phone from his new home base of
Nashville. "Never knowing who my band will be or what my label
might be is really tough when you're just trying to make good
music ... This frees me up to think about what's important."

It's a philosophy White encourages all of her artists at White -

smith to share. "They shouldn't be spending more than an hour
a day on social media," she says. "It's just different parts of the
brain. But it's definitely best when an artist can do it themselves."
For the Web -shy Benson, a little personal messaging can go a
long way. Since signing up with Whitesmith, the singer saw his
Facebook following leap from 3,000 to nearly 23,000, thanks to
a group strategy that helps centralize updates and news to fans
with the occasional personal update from Benson himself. "When
we first started looking for him online, we saw 500 people a day
on Witter tallcing about him," White says. "He'd rather be in the
studio, and I'd rather be on the computer."

White's dynamic with Benson also parallels that of her rela-
tionship with Ken Smith, a comedy manager with whom she
co-founded Whitesmith Entertainment in spring 2009 with
launch clients like Palmer and Margaret Cho, whose 2010 musical

comedy album Cho Dependent Whitesmith helped self -release.
Smith and White first met in 2006 during a London stop for the
Dresden Dolls, whom White was tour managing at the time while
Smith was repping Cho for Bill Silva Entertainment.

"She was the most anal tour manager I'd ever seen," Smith
recalls with a laugh. For a tour that included acrobatics and a
burlesque show, this was no faint praise. "She had this huge tour
binder, and was running around with a headset. It was the fine
touches that I noticed." Such organizational skills appealed to
Smith, who readily credits herself as the "spreadsheet" of White-
smith-White is more the face of the company. In fact, her con-
versation with Billboard was her first official interview. "She's
really good at what she's encouraging me to do more of, which
is talk about what we're doing," she says.

In addition to Benson, White now oversees a music manage.
ment lineup that includes Gold Motel (led by former Hush Sound
singer Greta Salpeter), singer/songwriter Sydney Wayser and
consulting work with Urge Overkill and the Big Sleep. White's
next project will be advising the Animals' Eric Burdon on an
upcoming self -release. On the Readymade front, Young Hines'
Give Me My Change will be the label's first release on April 10,
followed shortly by Benson's What Kind of World, which will be
released digitally April 21 and physically April 24.

Many of her clients are old friends or acquaintances from pre-
vious bands. Benson was first introduced to White through a
mutual friend who played bass on Palmer's last solo record. He
sent her a message on Facebook, and the rest is history. Her new
product manager is Laura Keating, sister of cellist Zoe Keating,
whose former band Rasputina emerged from the same Boston
music scene as the Dresden Dolls. Wayser doubles as her hair
and makeup stylist, even helping White look red carpet -ready
for the 2011 Grammy Awards. And Gold Motel's Salpeter first
earmarked White as a potential manager in 2006 when her old
band was touring with the Dolls and Panic! at the Disco, the Hush
Sound's former Fueled by Ramen labelmate. The two became
instant friends and would schedule yoga sessions in the parking
lots of the tour's venues in between performances. After going solo
with Gold Motel in 2010, Salpeter wanted to start fresh and fully
independent-new agent, new manager, new self -release strategy.
But as the gigs started accumulating, she kept returning to White.

"I realized I hadn't written any songs in the last six months
because I'd been too busy booking our tours, negotiating our pri-
vate parties, worrying about our merch and our interns. So when
Emily came onboard, I could go back to doing what I want to be
doing, which is writing songs," Salpeter says from her hometown

of Chicago. "There are some artists trying to do DIY stuff but
don't have a manager because they don't want to give up their
15%-20%. To me, time is so priceless. You need a manager."

Plate -clearing is a personal goal of White's as well, who reached
an all-time high of email replies in one day (400 -plus) in the first
few weeks of Readymade's establishment. With Keating recently
tapped as product manager, Smith is looking to add a few more
team members to lighten her load.

"I love running Brendan's label and publishing company, but
I also love being his manager," White says. "I love working with
experts in a particular field, and I love having more ideas."   

LFor Emily White's top five tips on self -releasing music,
turn to page 20.
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THE WHITELIST:
5 TIPS FOR SELF-
RELEASING MUSIC
BY EMILY WHITE

EMILY WHITE HAS helped a growing roster of artists
release their albums the DIY route, from Margaret Cho
to Amanda Palmer to Chicago indie-pop act Gold Motel.

Here she shares a few tips on self -releasing and clears up a few
misnomers along the way. ("Self' -releasing doesn't mean you
don't need a team, for starters.)

1. BUILD AUDIENCE BEFORE ALBUM RELEASE.
Don't launch an album the same day you're starting your career.
If you're a new artist, build your fan base using free tools like
Facebook, Twitter and FanBridge. Give away content, tickets,
merchandise or anything that might be exciting for your fans to
build up your numbers on these platforms so that when the time
comes for your release, you have an audience to actually release

your music to. This can be accomplished using such tools as
Tweet fora Track or CASH Music's code fora Facebook "like" for
a track. Don't have Twitter auto -post to Facebook; they're differ-
ent platforms. And don't forget to be creative. Artists shouldn't
spend more than an hour social networking each day, as their
job is to create art, not sit on social networks all day. Zoe Keat-
ing ((sizoecello) is an artist who bridges the creative and social
networking gap perfectly.

2. CREATE A TIMELINE AND A STRATEGY.
Set up benchmarks along the way to build excitement for your re-

lease.Again, start by giving away a track. Be smart about when to

post show announcements. The middle of the day Eastern Stan-
dard Time is generally best, since you'll still reach Europe and the

West Coast in the United States. Launch a preorder well before
the release and reward fans who order before the release date
with additional content. Put in additional triggers for post -release

to keep interest going after the project is out to continue growing

your fan base. Maybe release film footage after the release is out.

Or have anotherartist coveryour new material and vice versa, and

give that away to boost chatter and awareness. Don't lose touch
with your fan base as soon as the release is out. And don't forget
about the physical world. Start planning your artwork and physi-
cal product well in advance so your timeline isn't held up while
making packaging and manufacturing decisions.

3. ASSEMBLE A TEAM.
Self -releasing doesn't mean going it alone. There are a
number of partners, from distributors to publishers, to help
guide you. If you have a solid plan that includes promotion,
you could upload your album to digital retailers through
TuneCore. If you've developed a relationship with a distribu-
tion company, it can provide additional marketing and sup-
port on your release, particularly often at digital and physical
retail. IRIS is one of our distributors, and we've also launched
self -release campaigns with Redeye, the Orchard and Sony's
RED, as well as subdistributors in the form of label services
companies including Nashville's Thirty Tigers. Asking other
artists can help shape many of these relationships as well as
networking at such conferences as CMJ Music Marathon and
South by Southwest. However, don't approach a distributor
until you need one and have a plan in place. Once the plan for
your master is sorted, assuming you're a songwriter, don't for-
get about this vital part of your career. Songtrust is a new divi-
sion of Downtown Music Publishing that can collect royalties
in the music publishing space. Such synch pitching companies
as MusicDealers, Rumblefish and Jingle Punks can help land
your first synchs, which can often lead to a publishing deal. If
your music is ready, contact companies like Terrorbird and
Zync Music that hand-pick artists for synch pitching.

A different view: EMILY
,WHITE (left) with one

of her management
clients, singer/

ter SYDNEY
WAYSER.

4. COLLECT DATA, PAY ATTENTION TO STATS.
The most exciting part of the direct -to -fan portion of self -re-
leasing is knowing who your fans are. Whether you're a new
artist or established and just beginning your online presence,
it's never too late to figure out who your audience is. Come-
dian Louis C.K. recently grossed millions by launching a direct -
to -fan release for his new stand-up film. Fellow comedian Jim
Gaffigan followed his lead, showing that fields beyond music
are learning from our industry's missteps and successes. Give
away content in exchange for email addresses-currently the
most crucial piece of fan data. Nonprofit CASH Music (full dis-
closure: I'm on their board) provides free and open -source
tools to do just that, as does Topspin and Nimbit. Pop Google
Analytics into the back end of your site and see where your
audience lives. Maybe you have a cult fan base blowing up
in Phoenix that you would never know about otherwise. A
lot of fan location data can be found on Facebook Insights,
which can guide booking shows and strategizing where to
start building your audience internationally. Create Google
alerts for yourself and your projects to find press coverage
and blog mentions that you can link to, to illustrate your on-
line presence. Many of these tastemakers' email addresses are
included in their posts. Drop them a thank -you note or offer
to send them physical product. Ask if it's OK to contact them
about your future work. If they posted about you, they're
most likely fans as well. Keep databases of all of the afore-
mentioned, as well as a FanBridge email list for your fans and
a Google spreadsheet to keep tabs on "fancy friends" in the
industry and promotion world whose information you've col-
lected. And don't forget to use that information. It won't do
you any good if it just sits in your database.

5. KEEP GOING.
Don't stop with this release. Keep extending your career
plan and creating new music, videos, etc. You'll keep your
fan base engaged and grow your career by continuing to
put out great content for fans while simultaneously build-
ing a long-term, sustainable career. You can, of course, risk
overexposure, so again, have a plan and strategy for your
short- and long-term career. If you have plenty of content,
release it out throughout the year to keep fans engaged so
you're not overwhelming them or just catering to the super -
fans. Ensure that you're finding the right balance of social
networking, releasing material and finding time to create
content-which has to be great for it to break through, no
matter how strong your plan is.
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No joke: Fun. members ANDREW
DOST, NATE RUESS and JACK
ANTONOFF (from left)

808s (S76

Alt Breaks
COVERED ON "GLEE," SYNCHED FOR
THE SUPER BOWL -FUN. ADDS SOME
HIP -HOP FLAVOR TO ITS MIX OF ALT

POP AND DELIVERS A HIT. A LOOK AT
HOW "WE ARE YOUNG" HAPPENED
AND WHERE IT GOES FROM HERE.

BY EMILY ZEMLER
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ast February, producer Jeff Bhasker was in New York working on

Beyonce's 4. For nearly three months, he had been getting calls from

John Janick, president/CEO of Fueled by Ramen and co-president of

Elektra, about a New York band called fun., whose singer, Nate Ruess,

desperately wanted to work with him. Bhasker, generally known

for his high -profile work on hip -hop projects like Jay -Z and Kanye West's Watch the

Throne, took his time returning the calls. "I kind of blew them off actually," Bhasker

says today. "It wasn't until I was in New York working that Beyonce album that some-

one from my team said, `Fun. is in New York. Can you just meet with them quickly?"'

Reluctantly, Bhasker met Ruess for drinks, but then, the pair
slowly hit it off. After downing a few cocktails, Ruess was in
Bhasker's hotel room singing the hook to fun.'s breakout hit, "We
Are Young," the flagship single from the band's second album,
Some Nights, which arrived Feb. 21 on Fueled by Ramen/Atlantic.

"Jeff automatically freaked out," Ruess says. "It went from, 'Oh,
it's nice to meet you,' to 'We need to get into the studio in the next
few days.' It was a catalyst for everything we've done until now."

The next day, Janick put Bhasker and Ruess in a New York stu-
dio. There, the duo cut a version of "We Are Young" not far from
the final version of the track, which was covered on an episode
of Fox's "Glee" in December and landed a prominent synch in
Chevrolet's "Stunt Anthem" Super Bowl spot for the new Sonic
car. "We Are Young" is No. 3 on the Billboard Hot 100, while
Some Nights debuts this week on the Billboard 200 at No. 3, sell-
ing 70,000 copies, according to Nielsen SoundScan, with digital
albums comprising nearly 72% of sales.

Even Janick, who didn't hear the track until after it was re-
corded, says that everyone involved knew "We Are Young" was
a special song. "It just felt like a massive record from the begin-
ning," says Janick, who signed fun. to Fueled by Ramen in early
2010 after chasing Ruess' former band the Format for years. "Not
to say that we can foresee the future, but I've noticed in my life
there's very few projects where something feels special and you
go after things and they come to you and things fall into place.
This is one of those projects."

"We Are Young" was released as a single on Sept. 20, 2011, with
a video following in early January. The track was slow -building,
initially attracting only the attention of online media. For fans of
fun:s debut, Aim eZ Ignite, which came out on Nettwerk in August
2009 and peaked at No. 71 on the Billboard 200, "We Are Young"
felt like an appropriate follow-up. The song, which features Janette
Monie (another benefit of the Bhasker connection), is a grandiose
alternative number, built on theatrical orchestration and a pro-
pulsive, immediate chorus that beams with inspirational effect.
In addition to helping secure the Super Bowl synch, the song's
enormity and dramatic flair brought it the coveted "Glee" cover.

"I vividly remember John dropping by my office with a just -

mastered 'We Are Young' in hand," "Glee" music supervisor
PJ Bloom says. "It was still on its original blank CD -R titled in
poorly handwritten red Sharpie." When Janick suggested that
the track was perfect for the musical show, Bloom demurred.
"'Glee' doesn't break bands," Bloom says. "We celebrate existing

pop success-that's our core model." But after listening to the
song only once, he changed his mind.

"Not five minutes later I sent it to ("Glee" co -creator] Ryan
Murphy, and within a few short weeks Ryan created what would
become one of [the show's] pinnacle song moments of the entire
series," Bloom says. "For fun., 'Glee' provided a launching pad
for much of the success to come. For 'Glee,' fun. allowed us to
show the world we could be an A&R source and break a band. It
was music business perfection."

But fun:s "We Are Young" didn't quite take off following
"Glee"-the show's version did, peaking at No. 12 on the Hot
100. After the Super Bowl, however, the single soared.

According to Columbia, which handles "Glee" releases, "We
Are Young" marks the first track that was truly broken by "Glee."
"The only other two tracks that even come dose are [our] artists,"
publicity coordinator Winnie Lam told Billboard in an email. The
show's cover version of "We Are Young" has sold 351,000 cop.
ies, nearly six times that of the "Glee" versions of Hey Monday's
"Candles" and Black Kids' "I'm Not Gonna Teach Your Boyfriend
How to Dance With You."

But while the release of the "Glee" version did cause a 1,650%
jump in sales of fun.'s "We Are Young" (from 3,000 to 49,000, ac-
cording to Columbia, during the week of Dec. 11, 2011), it wasn't
until the sang appeared in the Super Bowl spot that fun.'s "WeAre
Young" took off. In the weeks since, the song has notched sales
weeks of 291,000, 244,000 and 296,000, working backward to the
week of the Super Bowl. Its total sales now stand at 1.2 million.

"That's always the first thing that will get a song on the air,
if it's a song we love and we think the listeners will love," says
Lisa Worden, music director of alternative KROQ Los Angeles,
which put the song in rotation in January, just before the Super
Bowl. "The song is anthemic, it's catchy. Lyrically, it's something
I think our audience can relate to. That's why it went on the air,
and then all the marketing around it is an added bonus. That's
helped in getting the song out and reaching a different audience."

"The response to synchs has been really amazing," says fun.'s
manager Dalton Sim of Nettwerk, noting that the band's exten-
sive touring, which has included playing Coachella, ensured that
the groundwork was already in place for the act to grow. "From
my perspective, the success comes from the hard work the band,
Nettwerk Records and Fueled by Ramen have put into the band
for the last three -plus years to develop a real fan base. Now, with
some great exposure, the fun. fan base is taking those looks and

"For fun., 'Glee' provided a launching
pad for much of the success to come.

For 'Glee,' fun. allowed us to show the world
we could be an A(S.R source and break a
band It was music business perfection."

-PJ BLOOM,
"GLEE" MUSIC SUPERVISOR

Some night: FUN. performing at the Radio 104.6 iHeart
Performance Theater in Bala Cynwyd, Pa., on Feb. 23.

spreading and connecting the band to new people."
Cultivating and maintaining that fan base has driven much of

the promotion around the album. Fueled by Ramen initiated an
album preorder through iTunes, Amazon and the band's website
to coincide with the Super Bowl. In less than a week, more than
9,000 albums had been preordered-both by longtime fans and
potentially those that just discovered the group through the single.

Along with the iTunes preorder, Janick and Fueled by Ramen
activated the 90 -second preview clips of all of the tracks on Some
Nights on iTunes, hoping that listeners driven to the marketplace
by the Chevy commercial would dig a little deeper than "We Are
Young." "This is our big single, but this is an album artist," Janick
says. "The album is amazing from beginning to end, and we want
to make sure people aren't just hearing one song."

"We Are Young" has certainly spawned a surge in popularity
for the band, whose earlier success would be best described as
moderate. (Debut Aim st Ignite has shifted 75,000 units, accord-
ing to Nielsen SoundScan.) But the track was also the fulcrum
around which the entire album revolved. After cutting that early
version of the single with Bhasker in New York, Ruess and band -

mates Andrew Dost and Jack Antonoff flew to Los Angeles. There
the trio, who formed fun. in 2008 following the breakup of the
Format (Dost came from Anathallo and Antonoff from Steel
Train), spent about a month with Bhasker filling out the rest
of the album, driven by the idea that hip -hop production could
form the foundation of a rock record. "I was so obsessed with
hip -hop and mainly how Kanye's been doing things for the last
few years, I thought that would be a really cool element in our
music," Ruess says.

One of the major changes from Aim ez Ignite (and even the
members' former bands) is that Some Nights features almost no
live drums. With a few minor exceptions, synthetic drums form
the backbone of the album. "I've always been kind of wary about
drums," Ruess says. "I thought this was the perfect time to try
something different."

That's where Bhasker's history with hip -hop came into play. It
wasn't so much about replacing the human rhythm element with
a drum machine as it was about expanding fun.'s sound to encom-
pass the sort of experimental, artsy instrumentation that is layered
on albums like West's My Beautiful Dark Twisted Fantasy and even
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the Bhasker-produced tracks on Lana Del Rey's debut, Born to Die.
To up the ante, Bhasker also brought in producer Emile Haynie

(Kid C.udi, Eminem, West, Del Rey) toward the end ofthe Some Nights

sessions. Frequent collaborators, Haynie and Bhasker co -produced
one track on Some Nights and fun. later joined Haynie in New York
to record two additional tracks for the project: ''One Foot," which
was released early as a B-side to "We Are Young," and "All Alright."

Bhasker says, "It's been a great thing for my career to work
with an up-and-coming band. To work with someone and see it
take off from the ground up ... It's been an awesome new era
for me personally moving forward with music."

Asa whole, Some Nights finds its cohesion in both its production
and Ruess' specific songwriting tendencies, which often involve
deeply pensive, occasionally dark lyrics that stand in juxtaposi-
tion to the melodies. Following his work with the Format, whose
quirky indie rock numbers often embraced a sense of whimsy
that's still present here, fun. pairs alt -rock elements with a pop
sensibility that Ruess has recently embraced.

"With the last two albums I've made-one being in a com-
pletely different band and one being in fun.-there was always
a level of insecurity that I had," Ruess says. (The Format inde-
pendently released its sophomore effort, Dog Problems, in 2006.)
"I would try and apologize for writing a pop song by giving it a
bridge that was four minutes long or changing keys 90 differ-
ent times. With this album, I just stopped apologizing for it and
admitted that I love pop music."

janick and the label are banking on this idea. At press time,
representatives for Roadrunner confirmed that the album's title
track is poised to be the second single from Some Nights, even as
"We Are Young" continues to grow.

"I love 'Some Nights,- KROQ's Worden says. "It will do very
well. [It's) too soon to talk about airplay on KROQ, as we're still
going very strong with 'Young,' but I definitely love 'Some Nights'
as the next single."

It's a sentiment echoed by team fun., who remain confident
that "We Are Young" is not a singular success.

"It's all going to be 'We Are Young' level," says Bhasker, who
has since worked on additional music with Ruess and says that
Ruess has deeply influenced him as an artist. "That's why I think
people are just going to be blown away. I hope they are, at least. I'm
really excited that people like 'We Are Young' so much because
the rest of the album is based off `We Are Young.' That was the
template. Every song is that special. It really is that good."  
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The
Rights
Stuff

FUN. IS USING ITS SPRING
TOUR TO SUPPORT GAY
RIGHTS, BUT COMING
OUT FOR THE LGBTQ
COMMUNITY MAY ALSO
MAKE FOR GOOD BUSINESS
BY T. COLE RACHEL

When fun. hits the road this spring in support of Some
Nights, the band will have a unique partner onboard: Revel
& Riot-an organization that promotes rights, awareness
and equality for the lesbian, gay, bisexual, transgender and
queer (LGBTQ) community, through new media, graph-
ics, writing and products on the Internet. Revel & Riot, ap-
proached by the band fora collaboration, will create special
marriage equality T-shirts for fun. to sell on the road (ben-
efiting the Gay -Straight Alliance Network), as well as pro-
vide stickers, pamphlets, marriage equality foam hands and
educational cards to give away at shows, to raise awareness
of homophobia, transphobia and LGBTQ civil rights.

"Besides being an incredible band, they are outspoken
and dedicated allies to the LGBTQ community," Revel & Riot
posted on its website of the decision to partner with fun.

"We couldn't feel more lucky to have such wonderful allies
and friends."

Such partnerships with political and social activist groups
are certainly nothing new, particularly when it comes to tour
support. In recent years artists like Lady Gaga and Cyndi
Lauper have used national tours as promotional platforms
and fund-raising opportunities for LGBTQ organizations
and HIV/AIDS charities (Gaga for her Born This Way Foun-
dation and Lauper for the Human Rights Campaign). What
makes the partnership between fun. and Revel & Riot nota-
ble though, is that the band isn't specifically gay, but rather
a group of straight indie-rock guys who have embraced the
LGBTQ audience.

In addition to the Revel & Riot partnership and fun.'s
special "It's all fun. and gay 'till someone loses their rights"
T-shirts, guitarist Jack Antonoff is a contributing "straight
ally" columnist to the Huffington Post's Gay Voices site. All
proceeds from shirt sales go to charity, but raising money
isn't the No.1 goal-raising awareness is.

"[This is] one of those strange transitional times in his-
tory where doing nothing is an endorsement for inequality
in itself," Antonoff says. "As a band, we fully realize this and
feel passionate about using whatever platform we have to
not only bring more light to this issue, but to also make it
clear that fun. shows are a place for all people. We want the
LGBTQ community to know that although their government
may treat them as second-class citizens, we do not. We will
also do everything in our power to help end this monumen-
tal injustice in any way we can."

Fun.'s motivations aside, it's no secret that gay and les-
bian music fans can be powerful and intensely loyal con-
sumers. Chart -topping artists like Madonna and Gaga have
built careers largely on the initial support of gay audiences,
and openly gay acts like Scissor Sisters have crossed over
to mainstream pop success on the strength of those au-
diences. In July 1991, the Wall Street Journal dubbed gay
people a "dream market," and by 2011 that dream was
coming true: Last year, the buying power of LGBTQ indi-
viduals was expected to exceed $800 billion, according
to the Gay & Lesbian Alliance Against Defamation. As
evidenced by the recent endorsement of gay marriage in
Washington state by corporate entities like Microsoft and
Starbucks, large companies are no longer shying away
from supporting LGBTQ issues.

According to Amy Wigler, VP of integrated marketing for
Logo-the largest LGBTQ-targeted cable network in the
United States, currently in 48 million homes-the increased
visibility of LGBTQ people in popular culture during the past
few years is a direct link to the audience's newfound com-
mercial viability. Not only is some of Logo's most popular
programming music -related ("PopLab," "NewNowNext"),
the channel also sponsored Laupers1S-date 2007 True Col-
ors tour (which grossed $4.4 million from 12 dates reported
to Billboard Boxscore) and 2009's "NewNowNext" tour, a
spinoff from Logo programming that helped introduce acts
like Robyn and LMFAO to a larger audience by playing in
U.S. theme parks.

"Most people under the age of 30 don't really care
whether or not someone is gay or straight," Wigler says.
"Gay rights is often viewed as something that young peo-
ple support, and advertisers want to connect with that. It's
about doing the right thing, but also about connecting with
a youthful demographic."

Additional reporting by Emily Zemler.
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FOR A SOLD -OUT SHOW!

OCTOBER 22, 2011

A special thanks to

CAA

The Collective

AEG Live

AmericanAirlines

For booking information contact Jarred Diamond
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Latest tour
affirms
Iglesias'
arena star
status
by Ray Waddell

it

SPECIAL FEATURE

she headed into 2011, Enrique Iglesias was at a
pivotal juncture in his touring career. A charis-
matic singer, a prolific producer of both Latin and
English -language pop hits and an established in-
ternational headliner in the Latin world, Iglesias

was poised for a statement -making tour to solidify his stature
as an arena -level artist in North America.

In the year since, Iglesias has made that statement loud
and dear with his blockbuster Euphoria tour with Pitbull and
Prince Royce. It's produced in North America by AEG Live.

The 20 -show run sold 227,720 tickets and grossed
$15,638,084, according to Billboard Boxscore. That's an av-
erage nightly take of $781,904-and that is the big leagues.

With Iglesias due to announce major summer tour plans
soon, the singer and his team reflected on their recent live
success.

The foundation was, of course, well -laid. "For the past sev-
eral years we've been working on letting people know that En-
rique is truly a performing artist, a touring act," says Fernando
Giaccardi, Iglesias' manager. "Everybody knows who Enrique
is from his videos, his songs and his hits, but there were a
couple of things people were not very clear about several years
ago: first, that he is a songwriter and writes most of his tracks:
and the other thing is that he truly is a performing artist."

Team Enrique also wanted to not only demonstrate his
ticket -selling ability, but also expand his career and break
into new markets. "We tried to figure out the best way to reach
out to as many people as we could," Giaccardi says.

As 2011 began, Iglesias had some pretty good options on
the table, including a tour with Britney Spears. "I like her and

Breakthrough: Onstage
at the Prudential Cen-
ter in Newark, N.J., last
September, ENRIQUE
IGLESIAS revels in the
response of the crowd
on his "Euphoria" tour.

she's an icon," Iglesias says. But the singer's team ultimately
felt the tour's presentation wouldn't convey Iglesias' co -head-
lining status as much as they'd hope. "So we explored other
options," Giaccardi says-but not before the Spears/Iglesias
tour was prematurely announced (Billboard.biz, March 29,
2011) before Iglesias had signed on the dotted line.

"I thought it was strange that they announced it before
we had signed," Iglesias recalls. "It ended up not happening,
but I actually thought [touring with Spears would be) fun."

In the eyes of many, an Iglesias/ Pitbull tour made more
synergistic sense.

"Pitbull and Enrique are truly friends, beyond the busi-
ness, and I think that makes a huge difference," Giaccardi
says. "I believe part of why this worked is because it was an
organic, real combination."

The Spears tour was appealing because it had the potential
to expose Iglesias to a more pop -oriented audience. But, in
retrospect, the crossover appeal of Pitbull and the burgeon-
ing popularity of Prince Royce, combined with Iglesias' own
pop clout, hit the crossover mark anyhow-and then some.

"Let's not forget that Enrique is a big pop act," Giaccardi
says. "He's always going to be Latino, and sing to a Latin base,
and for them he will be around forever and we will never forget
about that. But he crosses multiple formats. That's also one of
the main reasons we work so hard to put on a great show and
try to get people to come. Because [his has been) such a long
career, there are people that either don't remember all of the
hits, or they don't even know he has all those hits."

At AEG Live, "we saw an opportunity for Enrique to go out
there and solidify his place as an arena headliner, which is the
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Brothers in arms: ENRIQUE
IGLESIAS embraces PRINCE
ROYCE (left) and PITBULL
onstage at Miami's American
Airlines Arena last October.

ultimate goal of any star in the music business,"
AEG Live president/CEO Randy Phillips says.
"We not only met but exceeded our expectations."

Iglesias already had a touring base well be-
yond North America. He sells out in Europe
and the United Kingdom, is huge in Mexico
and Latin America and has done very well
in Australia.

Phillips says Iglesias' success in Europe gave
AEG confidence that he could grow substantially
in the United States.

"Before we put Enrique out in arenas with Pit -

bull and Prince Royce, he was selling out arenas
in Europe," Phillips says. "I had a window into our

success by looking at what he had done overseas."
Of course, there's always a risk, particularly

with a big production at the arena level. "His re-

Mo.; Detroit; and Duluth, Ga. Without curtains.
AEG Live larew it had a heavyweight

package with Iglesias, Pitbull and
Royce, but the target market is
somewhat splintered and chal-
lenging to reach, particularly if

the goal is not only to sell tickets but build careers.

"This market, it's very gray. It's not as black
and white as people want to make it seem," AEG
Live VP of Latin talent Rebeca Leon says. "It
varies a lot from market to market, artist to art-
ist. It's hard to pin Enrique down. You can't say
he's a crossover act or he's a Latin act. The same
thing with Pitbull. He definitely has a foot in
each world. And it was happening with Prince
Royce at the time. His first big single was a cover
of 'Stand by Me,' the hook was in English, and

"I'm so happy for Enrique. He's so committed to his

career, very business-savvy. He could teach a class to

other artists on how to bean artist."

cent touring history wouldn't belie the fact that
he would be selling out arenas across the coun-
try," Phillips admits. "Enrique was very clever.
He didn't want to play to 80% houses. He wanted
100%, so he allowed us to spend the money on
support and be conservative on the ticket prices."

Iglesias' tickets were scaled in most markets
at roughly $20, $40, $70 and $100, indeed con-
servative for a star -laden bill. "Too often pro-
moters raise ticket prices to back into a guar-
antee, then all the focus is on recouping the
guarantee, which means in a 15,000 -seater,
in some deals, you can recoup at 8,000-10,000
seats," Phillips says. "Enrique didn't want that
kind of success. He wanted to sell every seat in
the house. He didn't want to be on that stage
and see a lot of red, blue or orange Nau ga-
hyde-or much worse, curtains."

So Euphorianot only sold out Miami, New York

and Los Angeles, but also Toronto; Kansas City,

-Rebeca Leon, AE6 Live

it seemed really natural."
Leon says that what AEG Live had in Euphoria

was an opportunity to meet the challenge of tap-
ping into the entire audience potential for this
special tour, beyond the big Latin markets and
into the mainstream. The stage was set.

"We knew it was going to have success in
the top 10 Hispanic markets," Leon says. "The
question was what happens after that. It was re-
ally amazing to go to the Detroit show and see
girls, clearly American, English-speaking girls,
singing Prince Royce's music. Enrique, I get it.
Pitbull, I get it. But seeing Detroit sell out on
Tuesday night, and Kansas City on a Monday
night, 100% nontraditional Hispanic markets?"

Leon describes the Euphoria strategy as a com-
pany -wide effort. "The Latin team was holding
hands with the general -market team in away that
we, as a company, have never done before," she
says (see On the Road, page 28). In major markets,

the tour would go on sale with promotions run-
ning concurrently on the major pop and Latin sta-
tions. In other markets, "if we didn't have an FM
station, there's Univision everywhere," Leon says.
Sales patterns were anxiety-inducing for those not
familiar with Latin market tendencies.

"Some people in our touring department had
a couple of nervous breakdowns," says Leon, who
can laugh about it now. "They were like, 'Why
aren't we selling right now? We're used to selling
80% ofthe house out of the gate.' But with a lot of
Latin tours you sell 80% of the shows in the last
three weeks. [So i said], 'Relax, this is normal. -

With a longer sales period, managing budgets
becomes crucial. "Culturally, within the com-
pany, it was interesting, because it's not just the
way you market it, it's also the way it sells," Leon
says. "Where generally you spend a lot of money
upfront on a general -market tour, I was having
to say to them, 'We'll need this [money] down
the road, because we're going to sell a big bulk
of tickets at the end.' And this tour was in the
middle of that: We sold a good amount of tickets
upfront, and we sold a lot of tickets at the end."

Phillips adds, "That was critical, stretch-
ing our marketing budget. At the time, Prince
Royce hadn't crossed yet, so he was strictly a La-
tino/Hispanic act, though very hot. Pitbull had
crossed, but had feet in both worlds. Enrique has
done a brilliant job of managing both careers.
He had three No. 1 singles in Latin before he
ever had the pop hit with 'I Like It.'"

Leon is quick to point out that the players mak-

ing the tour such a success extend beyond the AEG
offices. "We had [Iglesias agent] Darryl Eaton at
[Creative Artists Agency]. He's a genius, the deals

he cuts," she says. "We had Michel Vega on the
[William Morris Endeavor] side, with Pitbull [now

with CAA] and Prince Royce. We had a power-
house team, and the results speak for themselves."

And, of course, they had Iglesias. "I'm so
happy for Enrique," Leon says. "He's been in
the game for 20 years, he's had ups and downs,
and he will fight to the death to get to that next
level, but in a good way. He's so committed to his
career. He's very business -savvy; he's calculated
and measured. He could teach a class to other
artists on how to be an artist."

TeamEnrique
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For Iglesias to break nontraditional markets in
North America is really true to his global form,
according to Eaton at CAA, which has booked the
artist for 12 years. "It is important to recognize
that Enrique is truly a cross-cultural, international
artist," he says. "He sells out arenas in markets
as disparate as Egypt, Russia, London and South
Africa, where there is minimal Latin influence in
the local marketplace. His catalog of music is so
vast and varied that he can adapt his performance
to his audience."

Eaton is bullish on the growth potential for
Iglesias with the right game plan.

"In North America, Enrique and his team
have pursued a strategy focused on selling out
every show," Eaton says. "Making the right
choices is paramount, and it is recognized that
a tour's financial success is the result of those
choices, but is not the driving force. As a team,
we identify the right size rooms at the right ticket
price, create great packaging opportunities and
treat every market in the country as completely
unique. This approach was instrumental in the
success of his previous tours, as well as that of
his recent tour with the team at AEG, and will
ensure continued growth going forward."

Giaccardi says the Euphoria tour this year
will visit places it didn't reach in 2011 and re-
turn to those it didn't play enough, including
Mexico in March. Then, other international
territories await.

"I am dying to set up India," Giaccardi says.
"According to the industry and the record com-
pany, Enrique is the biggest international artist
in India, and he has only performed there once,
in 2000, and it was massive. Definitely we will
go to India soon. We haven't taken the show to
Argentina, Chile, Southeast Asia. So our plan is
to finish taking the Euphoria show to the places
we haven't hit yet."

For Iglesias, he's stoked to spread his Eu-
phoria. "There are many places I haven't even
gone with this album," he says, "everywhere
from South Africa to places like India, Dubai
. . . Mexico I haven't toured. Latin America
I haven't done. I haven't been to Argentina,
Colombia, Bolivia, Peru. We're in the plan-
ning stages."  
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`I Love What I Do'
Iglesias reflects on crossing borders
and breaking genres

BY LEILA C060

Alittle more than two years ago,
when Enrique Iglesias was re-
cording his album Euphoria,
he invited Universal Republic
president/CEO Monte Lipman

to his Miami studio to listen to some tracks.
"There was one record we kept coming

back to, which was 'I Like It,"' Lipman re-
calls. "Tome it was so different. It was such
a departure from the classic Enrique sound
... I said, 'If you're open to the idea, I think it
should be the first single in America."'

Lipman's instincts were right. "I Like It"
climbed to No. 4 on the Billboard Hot 100
and No. 2 on the Mainstream Top 40 chart,
becoming Iglesias' biggest mainstream hit
since "Hero" in 2001.

At the same time, Iglesias' Spanish -lan-
guage single "Cuando Me Enamoro"-a duet
with Juan Luis Guerra-went to No.1 on Bill-
board's Hot Latin Songs chart.

Both songs were harbingers of what has
been one of the most successful periods
in Iglesias' career, in which his stature as a
live artist has reached the same peak as his
chart success. And that streak will continue
as Iglesias and touring partner AEG Live plan
for further concert markets ahead.

"I don't know another artist this young
with so many No.ls," says Jesus Lopez, chair-
man/CEO of Universal Music Latin America/
Iberian Peninsula, referring to Iglesias' record
22 No. is on the Hot Latin Songs chart. "We
designed a bilingual album to meet the needs
of the new U.S. consumer-the second- and
third -generation Latinos-with more roman-
tic Spanish tracks and dance/pop English
tracks. The formula was a success."

And it put Iglesias in a category all his
own. "He's genre -breaking," Lipman says.
"He's not Latin. He's not pop. He's Enrique."

When Euphoria came out, we spoke
about the fact that it was probably the
first major release of half -English, half -
Spanish material and a little of a gamble.
Has the success taken you by surprise?
The surprise has been how well the songs
have done. It's crazy. I don't know if I'll be
able to repeat something like that again.
They're all so different. [The album] was
experimental, but the success wasn't some-
thing I found strange. Living in the U.S. and
being Hispanic-I would see it in my shows.
I would see a lot of kids who were Hispanic
but spoke English. And vice versa. They're
Americans but live in the U.S. They're like
me. I grew up here. And even the kids who
have recently come from Latin America still
come here and still listen to Spanish music
and English music. On your charts, there are

more and more English songs in there.

When you travel the world, what do peo-
ple in other countries see you as? Latin?
American? Pop?
It's different in England. And it's different
in Holland. It's funny how that changes. Be-
cause in the U.K. they see me more like an act
that came over from the U.S., but then I go to
Holland and they see me more like a Spanish
act. I was talking about that with Fernando
[Giaccardi, Iglesias' manager]. In each coun-
try everybody has their different thoughts of
what country I came from. They all know I'm
Spanish. They all know I'm Hispanic, but
one thing is to know your background and
another is to know where your career started.

You were signed to Intescope and you
switched to Universal Republic for your
English releases in the U.S.. Did you see a
difference In the radio promotion?
I'll say I'm extremely happy with Universal Re-
publicand the way they run their label. But I was

a fan. I had choices of going to other places. I
liked what they were doing with new acts. I liked

that it was about the song and how they worked

the songs. But it's also luck. It's meeting with
Monte Lipman and having a song like "I Like
It," which I had for two years before it came out.

I wanted to use it for my Interscope greatest -hits

album that had two new songs. And they weren't

digging it. They said, "It's too out there. It's too
strange." And I always believed in it.

Even today, I tell RedOne [who produced the

track], "That's one of those miracle songs." I
knew every day when I woke up and I put it
on, it put me in a good mood. To me it was an
undeniable single. And when I played it for
Monte, he said, "You know, that's your first
single." That's what I mean. It's a miracle, it's
timing, its luck, it's meeting the person who
believes the same song you believe in.

Psychologically by the time the album comes

out you're drained. That's why you look at ca-
reers and writing hit songs and making hit
songs as like finding a needle in a haystack.

"Tonight," which is not on the album, hit
No. 1 on the Mainstream Top 40 chart.
The album came out in June and I was done with

the song in November. I remember mastering
and thinking, "What do we do?" And they said,
"Let's just put it out as a second single." Maybe
10 years ago I would have said, "Let's keep it
[for] a second album," but being that it's such a
single -driven market, I said, "Let's put it out
We didn't even add it to the album.

Do you prefer touring or recording?
Eight years ago, 1 remember one of my best

"Onstage, you're having fun":
ENRIQUE IGLESIAS greets
fans at the HP Pavilion in San
Jose, Calif., in October during
his "Euphoria" tour.

1

touring times. I finished in South Africa and
said, "I just want to go back to the studio." And
Fernando said, "Why do you want to do that
when we're selling so many tickets?" And if I
had looked at it money -wise maybe I would have

done that. But I didn't. I went back to the stu-
dio and spent a lot of time making the album.
I don't want to be touring all the time but I do
want to cover places I've never been to. It's amaz-

ing how the business changed. Years ago you
made your money on albums. Now you make
your money on touring. The thing is, touring is
difficult because there's a lot ofmoney involved.
I've made a lot of tours where you tour and tour

and tour and by the time you're finished with
all your expenses you haven't made any money.
Now, it's really good.

You're quite a perfectionist in the studio.
How does that reconcile with touring,
which is imperfect by definition?
Onstage I don't care. You're having fun. [If] shit
happens, shit happens. But that's what keeps it
exciting. My biggest fear is getting sick on the
road, which sucks. Every time I tour I always get

sick, and my weak spot is my throat. I've only can-

celed a concert once in my whole career because

I got really sick. So last time, I took antibiotics
for the first week of the tour.

How do you stay in shape? Your girlfriend
[Anna Kournikova] was a trainer on "The
Biggest Loser." Do you train with her?
Are you kidding? If you put me on a treadmill
for five minutes I go nuts. My doctor says, "You
have a South Beach body: Itlooks good but inside

it's like shit. You just have good genes." I work
out twice a week, but it's lame. I try to eat a lot at

home. That makes a big difference.

Why was going out with Pitbull an ap-
pealing option?
Beyond the music, we're friends. And I admire
the guy. I admire how down to earth he is, how
hard he works. He gets the business, he doesn't

have an entourage. He's kind oflike me-a dude
you see with no bodyguards, no BS, no nothing.
We had talked about touring and we just did. Pit-

bull is a guy that you don't have to go through a

lot of different people [to work with]. If he says
yes and he's into it, that's what it's going to be.
Whatyou see is what you get There's no bullshit.

How did Prince Royce enter the equation?
I met him at Los Premios Billboard. I saw him in

the hall and I told him, "Hey, I'm going on tour,
Pitbull is coming, and it'd be great if you came
along." I was extremely fortunate in my last tour,

to deal with Pitbull and Prince Royce.

Well, you could say you gave Prince Royce
a huge career break.
No, you're wrong. He already had the career. He
was hot. He was selling like crazy, people love
him, the audience loves him. It's the other way
around. He did me a favor. I'm telling you, this
tour will be hard to duplicate. Because it was just

a breeze to work with these guys.

You're known as someone who is very
much on top of his career.
Yes, that is the case. But I manage my career
with my people-with Fernando, whom I trust.
He's been my manager for 11 years. But it's not

just him. I have a really good team and they put
up with me. And they're not ass kissers. If I do
something that's wrong, they'll tell me. I've
known them my whole life, since I was a little
kid, most ofthem. And you know how it is in this
environment. It's so easy to get surrounded by
people that say yes and kiss your ass. I've seen
it a million times. I'm actually fortunate that I
have the control. But it's not easy. There are art-

ists who manage their careers and artists who
let others [do it].

You were exhausted in December, but now
you're ready to tour again.
People that love what they do don't stop. I re-
member my dad saying, "I'm going to retire."
Retire, my ass. And so far, I love what I do. I do
admit it's a little more difficult now for me to be
passionate about songs-or it's more difficult to
be convinced of a song than I was 10 years ago.
But when you get that song, you're so excited you

can't wait for the world to hear it.  
MARCH 10, 2012 www.billboard.biz 27
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Latin Duet
AEG Latin and general -market divisions
unite for Iglesias' Euphoria'

The 20 -date tour featuring Enrique lgle-
alas, and Prince Royce (see story,

page 25) offered not only a great combina-

don on the marquee, but also provided the perfect

test to combine the marketing expertise of AEG
Live's Latin division and its general -market team.

"[The] teams worked hand in hand," AEG
Live/Concerts West senior VP of marketing Amy

Morrison says. "It was the best of both worlds."
Together with the venues and booking agents

Darryl Eaton at Creative Artists Agency (Igle-
sias) and Michel Vega at William Morris En-
deavor (Royce and, formerly, Pitbull), AEG Live's

mainstream marketing team (led by Morrison)
and the Latin team (led by VP of Latin talent
Rebeca Leon)-along with considerable input
from AEG's regional offices-made a formidable
team. The goal wasn't simply to reach the Latin
and crossover fans of all three acts, but to touch

them in nontraditional markets, build fans and
move the needle on careers.

Critical to reach were "biculturals"-affected
more by MTV and "Saturday Night Live" than
Univision. "My parents are Cuban. I was born in
the United States," Leon says. "I was very excited

to be part of this tour, because I get it-this is my
world. Here was a tour that was finally striking

a chord with the biculturals that are not watch-
ing Univision, not listening to Spanish -language

radio. This tour was personally a big success be-

cause I finally felt like we got it
There is a gap between what

artists like Iglesias, Pitbull
and Royce-or for that matter,
Juanes. Mana, Wisin & Yandel
and Romeo Santos-are doing
today and the perception of Latin

artists of the previous generation.

"Latin music when I was growing
up was very adult contemporary,
ballads, lovey-dovey, very AC -

PICT'
" E&.

31'

errific trio: Enjoying a
moment offstage are
(from left) PRINCE ROYCE,
ENRIQUE IGLESIAS
and PITBULL.

"It's easier to know you have 20 more options, as

opposed to three outlets, [through which] to sell,"

Leon says. "But you don't have endless amounts

of money, so you have to make decisions you
know will be most effective."

And promoters with vision must think big
picture. "Part of what we do as
a company is look at two things:
what's going to move the needle
and what's going to make the art-
istbigger," Leon says. "Sometimes

it's not the same thing. Sometimes

you have to make the choice [and
think], 'Even though I may not sell

as many tickets doing this, this is
a good thing for Romeo to do, so
we're going to put our money there

On The
Road

gN WADDREtYLo

driven," Leon says. "Now Pitbull will spit out a
rap in English just as easy as he does in Span-
ish, and sometimes he mixes them both in one
sentence. It's seamless."

Iglesias is the epitome of a Latin crossover act
that not only sells records and produces radio
hits, but also parlays that into ticket sales from
different demographics.

"When I look at acts like Enrique-and
there aren't a lot of them; I'd put Shakira in
that group-they really are maintaining dual
careers, and they're doing it successfully," AEG
Live president/CEO Randy Phillips says. "What
we've learned is there's a huge, exploding third -

and fourth -generation Latin population in this
country that really don't speak Spanish. They
listen to pop and crossover radio."

By carefully spreading out advertising bud-
gets that took into account buying patterns and
listening habits, the promoters nailed it on the
Euphoria tour, and it's a formula that continues
to work on this year's AEG tours of a similar vein
in Santos and Mani.

Having multiple avenues by which to promote
presents both an opportunity and a challenge.

because we're thinking long term.'"
Both Santos and Maria are selling well in are-

nas for tours just getting under way. And it's not
just in the traditionally strong Latin markets,
either, but also in the heartland, in Kansas City,
Mo., and Minneapolis. "Over the past couple of
years we've definitely started to develop those
markets with Wisin & Yandel and Aventura,"
Leon says. But the Euphoria tour was -the first
time we've gone into these places with an act that

was mainstream enough and also Latin enough:
The melding of marketing was educational for

both sides at AEG Live. "We all learned from each

other. It made us better on the Latin side and it
made them better on the general -market side."

This is a market that AEG Live sees as having
huge growth potential. "When you look at the
census and the growth in the Latin population
in the United States, you'd have to be a deaf mute

to not know this is an area you should invest in
as a concert company," Phillips says. "It's not
rocket science. It's called capitalism."  

teFor 24/7 touring news and analysis,
see billbcoard.bi2/touring.
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SWEET TALK REBIRTH OF COOL
O'Riordan dishes on
Cranberries reunion

Robert Glasper
tunes up a new sound

REINTRODUCTION
Kaiser Chiefs return

to the States

30 31 31

um BY RICHARD SMIRKE

STRONGER
re international. Catch me all around
the world," Estelle purrs on "Interna-
tional (Serious)," a towering electro-

hip-hop cut featuring Chris Brown and Trey
Songz that appears on the British singer's long -

delayed third album, All of Me.
"That's the hype song," says Estelle (@estelle-

darlings). ''That's me saying, 'I'm here and I'm
back.' This is what I've really been doing for the
past three years: traveling and performing every-
where, from Shanghai to Moscow."

It's been almost four years since Estelle Swa-
ray hit gold with her triumphant sophomore set,
Shine, which arrived on John Legend's Home -

School Records (through Atlantic) in 2008. Shine
went on to sell 234,000 units in the United States,
according to Nielsen SoundScan. Breakout single
"American Boy," featuring Kanye West, has sold
2.3 million U.S. copies, peaked at No. 9 on the
Billboard Hot 100 and was nominated twice at
the 51st Grammy Awards for song of the year
and best rap/sung collaboration, winning the
latter accolade.

"I was definitely blindsided by a few mo-
ments," Estelle says of Shine's run. "But for the
most part it was a case of; 'Regroup. Let's go. How
do we handle this with the least amount of fuss?'"

In contrast, recording the follow-up to Shine
proved to be a complicated, at times emotion-
ally painful experience. Originally scheduled for
release in 2010, and then 2011, All of Me finally
arrived Feb. 28, once again on HomeSchool/
Atlantic. Estelle says the delays were due to a
combination of touring and her need for time
away from the music business.

"I took three years just to live and grow and be-
come a better human," says the 32 -year -old, who
relocated to the States from her native London
several years ago. "In older for me to write, I have
to experience life. I write the songs based on real
life and I perform them from a very real place."

Writing the album coincided with the end of
a three-year relationship, and the subject drives
many of the album's 15 tracks, which span R&B,
dance, doo-wop and edgy, hook -laden pop. Cur-
rent single "Thank You," co -written by Akon
and produced by Jerry "Wonda" Duplessis (U2,
the Black Eyed Peas), is a touching R&B ballad
chronicling the end of a love affair.

Album tracks "Badc to Love"; "Break My Heart,"

IT'S HER 'PARTY'
Rita Ora makes radio

impact with Jay -Z

HUSTLE HARD
Trae the Truth partners

with T.I.

34 35

Three years after winning a Grammy for her breakout single
`American Boy' and fresh off a breakup, Estelle finally returns

featuring Rick Ross (which originally surfaced
last April); and the defiantly upbeat "Wonderful
Life" also touch on heartbreak, love and loss in
unflinching detail. Other standouts include the
summery dancehall swing of "Do My Thing" (fea-
turing Janelle Monk) and "The Life," a boister-
ous hip -hop jam inspired by Estelle's rekindled
love of rapping.

"I wanted to give the album a complete vul-
nerable taste of Estelle-the Estelle that my
family knows," she says. "I didn't want it to be
[about] heartbreak."

Atlantic Records senior VP marketing Joi Pitts
says that Estelle stands out from the pack due to
"the tone of her voice, her outlook on fashion and
her perspective on love and life, all with a touch
of her unique British -meets -New York flavor."

Estelle embarked on a promotional tour of
major and secondary markets last fall, and TV
also plays a big part in the album push. Appear-
ances on "The Tonight Show With Jay Leno," BET's

"Black Girls Rock!," TV One's "Verses & Flow" and

VH1's "Divas Celebrates Soul" have already taken
place, and upcoming spots include BET's "Rip the
Runway," "Late Show With David Letterman" and
"America's Next Top Model: British Invasion." "Be-

tween red carpets, TV appearances, features in
magazines or hosting events, her visibility assisted
in making the transition from Shine to the current
album much easier," Pitts says.

The radio plot is also now heating up with
"Thank You" in rotation at R&B/hip-hop and
adult R&B stations, according to Atlantic. The
next single, "Wonderful Life," has been serviced
to R&B formats backed by a lyrics -only video,
and an audio stream of "International (Serious)"
has been serviced to digital platforms and music
blogs. Meanwhile, Estelle's headlining run of
the 19 -date BET All of Me Music Matters tour,
booked by Dennis Ashley at ICM, wraps March
5 at Philadelphia's World Cafe Live. International
shows are scheduled for April/May, with dates
to be announced.

"You grow as a human being over a period
of three years and I really, honestly took every
single moment of those three years to live life
and go through it," Estelle says. "I've fully em-
braced who I am. I stopped fighting with people
and just come to realize, 'This is me. This is all
of me.'"  
MARCH 10, 2012 I www.blllboard.biz I 29
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The big Apple: Fiona Apple
announced six tour dates in
advance of her upcoming
Epic Records release. She'll
play Chicago's Lincoln Hall
(March 19) and Washing-
ton, D.C.'s 6th & I Historic
Synagogue (March 21), a
revived Jewish concert hall.
Apple will then play Brook-
lyn's Music Hall of Wil-
liamsburg (March 23), New
Jersey's Borgata Spa and
Resort Music Box (March
24), New York's Bowery
Ballroom (March 26) and
Boston's Royale (March 27)
... Flower power: Lotus is
hitting the road to promote
its new self -titled Sci Fidel-
ity Records release. The
band will stop in Florida for
two shows: the Beacham
Theater in Orlando (March
5) and Freebird Live in
Jacksonville (March 6).
Other dates include the
Brooklyn Arts Center in
Wilmington, N.C., on March
8 and a pair of concerts
in Virginia: the Norva in
Norfolk on March 9 and
the National in Richmond
on March 10. C3 booked all
dates ... Haunted houses:
School of Seven Bells is
touring in support of third
release Ghostory. After
a pair of sold -out shows
at New York's Mercury
Lounge, it will tour exten-
sively with Exitmusic, ap-
pearing at Johnny Brenda'
in Philadelphia (April 4),
the Black Cat in Washing-
ton, D.C. (April 5) and the
Grey Eagle Tavern in Ashe-
ville, N.C. (April 6). The
dates were booked by the
Windish Agency ... Gettin.
technical: Rapper Immortal
Technique continues to
tour in support of his mix -
tape The Martyr, released
by Viper Records. Next up:
New York's Irving Plaza on
March 15. Technique will
then visit Pearl Street in
Northampton, Mass., on
March 16; Boston's
Paradise on March 17; and
Toad's Place in New Haven,
Conn., on March 18...
Original, man: Before hit-
ting South by Southwest,
hip -hop trio Caveman
will stop at Local 56 in Cha-
pel Hill, N.C., on March 6,
then swing through Geor-
gia at Theater Rooftop in
Athens (March 7), Savan
nah's Stopover Festival
(March 8) and 529
in Atlanta (March 9).
-Justin Ray& Lauren Savage

Ili 41
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THE FIX
For 'Break It Yourself,' Andrew
Bird let the music come to him,
the old-fashioned way

Forhis entire career, Andrew Bird (@andrewbird)
has been an enigma-a round piece unable to fit
into any square genre, his music a gentle swirl

of folk, pop and even classical, all of it sounding unlike
most everything else.

And that's why he's succeeded, says Thaddeus Rudd,
GM of Bird's label, Mom + Pop. Bird's ninth album, Break

It Yourself, due March 6, is primed to open mom doom
for him. "Wilco, the Decemberists, My Morning Jacket-
these are artists that occupy a place where no one sounds
like them and they have fully formed identities. It didn't
happen overnight or on the first or second record," Rudd
says. "And Andrew completely fits that bill."

Chicago -born Bird was releasing music for nearly a
decade before his first breakthrough, 2003's Weather
Systems, kicked off his incremental climb up the indie
rock ladder. In 2008, a homecoming show drew 13,000
fans to Chicago's Millennium Park. After a dip into
soundtrack work last year for "The Muppets" and "Nor-
man," Break It Yours4fmarks the longest between -album
gap of Bird's career.

Mom + Pop is working to supply Bird's fan base-
which has grown in terms of album sales with each
new release-with a vast selection of extras, including

Formed in 1989 in Limerick,
Ireland, by brothers Noel and
Mike Hogan, Fergal Lawler and

singer Dolores O'Riordan, the
Cranberries scored instant suc-
cess with their 1993 debut, Ev-
erybody Else Is Doing it, So Why

Can't We?, which hit No.1 in the

United Kingdom and No.18 on
the Billboard 200. Driven by the

success of top10 Billboard Hot
100 single "Linger," the debut
set the stage for1994's No Need

to Argue, which peaked at No.6

on the Billboard 200, featured
massive global radio hit "Zom-
bie" and firmly established the
band as an in -demand inter-
national live act. The Cranber-
ries released three more studio

albums before breaking up in
2003. They reunited in 2009 in
commemoration of O'Riordan
being awarded an honoree de-

gree at Dublin Trinity College.
An extensive world tour fol-
lowed in 2010-11, and on Feb.
27 Cooking Vinyl/Downtown
Records released Roses. Pro-
duced by longtime associate
Stephen Street, it's the band's
first studio album since 2001's
Wake Up and Smell the Coffee.

O'Riordan spoke to Billboard
about the group's split and
eventual reunion.

1 When the Cranberries
first reunited for a one-off
show in 2009, did you
have any idea that a new

Feeling it:
ANDREW

BIRD

a behind -the -scenes DVD, a stationery and stamp set,
and a reproduction of the album's 1915 cover shot. TV
and radio spots include "NPR Weekend Edition" (March
11), "Late Night With Jimmy Fallon" (March 27) and
an upcoming appearance on "Jimmy Kimmel Live!"

It's a lot of fanfare for the famously soft-spoken and
articulate singer/violinist. The album, after all, was just
a casual recording session in his West Illinois barn that
happened to go exceedingly well.

"It was about as low pressure a recording situation
as I've ever experienced," Bird says of the August 2011

sessions. "It was the band in the barn, just playing live
to an 8 -track tape. That's exactly what you hear. There
are no studio checks, no overdubbing. The album is the
sound of the room."

With Bird writing, arranging and producing the record,
the setting helped smooth away any remaining stress:
"There's something about the barn in the summertime,
the peacefulness," he says. "We were never playing and
thinking, 'This is the version going down for the ages.'"

As a result, Break It YoursePreathes freely, allowing
for a beautiful acoustic and organic sound. Bird's violin
flutters wildly through songs like "Desperation Breeds"
and sounds almost cutting on first single "Eyeoneye."
His signature whistle meanders throughout the album.
The polyrhythmic "Orpheo Looks Back" is a bustling
violin workout that could spark a gypsy dance party.
The 14 tracks are spacious and ethereal while maintain-
ing the warmth that Bird's perfected over nine albums.

"A lot of bands lose the juice recording in the studio,
one layer at a time, where every measure is accounted
for," Bird says. "Here, each song leans from left to the
right, the tempos fluctuate. It's an appealing sound.
Symmetry is generally kind of ugly in nature."

The live recording matched Bird's naturalist approach
to songwriting-instead of pumping out songs, he lets
them accumulate, with "the best ideas, the absurd ones,
coming when you're relaxed, like doing the dishes."

"It's like there's a river of ideas every day flowing past
you," Bird says. "You can't worry about losing them.
But you'll get one that's really strong-it's a rock in
the middle of this rivet Over the years, other ideas get
stuck on that rock and they build up into a dam. And
that's your song."

In bloom: DOLORES O'RIORDAN with THE CRANBERRIES

by RICHARD SMIRKE

album would follow?
I didn't, no. But Noel says that
he had a fair idea. It was actu-
ally the first time that I had seen
the guys for six -and -a -half years.
I think we looked at each other
and we saw the grey hair and re-
alized, "God, we're getting older,
not younger. Maybe it would be
good to get back together and do
more music"

2 How has your prolonged
hiatus affected the group?
We've got the excitement back
that we lost. Because we did it for

so many years, we got to the point
wherewewerejustgoing through
the motions at the end. But after
taking the hiatus and spending

a lot of time at home it's actually
fun and fresh again. In life you
see a lot and you come to realize
that this is agreat career. You can't

really be whining about it.

3 You have spoken previ-
ously about the pressures that
you were under at the height
of the Cranberries' fame. Did
you ever struggle to cope?
Absolutely. There is a lot of pres-
sure. Instead of thinking that
people come to your gigs because

they actually really like you, I
started to feel insecurity in the
whole thing and ... I wasn't en-
joying it. When you are young
and you get all that attention,
it's hard to keep a good idea of

who you are. Yost can lose your-
self and lose your identity in the
midst of the pressure and the
madness. But taking sometime
outandhavinglcids,yoummem-
ber who you are.

How did releasing two
solo albums -2007's Are
You Listening? and 2009's
No Baggage-benefit you
as an artist?
I learned a lot about myself, and
to be more comfortable. I always
felt before, when I was with the
boys, that it was like I was in a
boys' band. I couldn't be that
girly. By the time that I got back

to the boys, having been away, I
felt there was a sense that they

weren't taking me for granted
now and I wasn't talcing them for

granted ... It's fun to get back to-
gether and have some more fun
before we get too old.

Having previously been
on major labels, you part-
nered with independents for
Roses. What do they bring to
the table?
The way that the majors merge,
you can get so lost in the mix.
Whenyou'rewith an independent
label, they have just a few artists
and they're all important. At the
major labels there's too much
going on. People getting hired
and fired like there's no tomor-
row, so you can't really build up
relationships with people. For
songwriters, you need to have
somebody who understands you.
Somebody that you can trust. It's
nice to have that on an indepen-
dent level where people actually
respect you and your songs and
your intuition.

6 is there a special chemis-
try among the four members
of the Cranberries that can't
be replicated elsewhere?
Definitely. When I went off and
did the solo records I hired a
bunch of really great musicians,
but the chemistry just wasn't
there. It's something to do with
when the three lads play together.
Dynamically it just works really
well with my voice.   
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Expanding
his reach:
ROBERT
GLASPER

EMI BY JOZEN CUMMINGS

Robert Glasper Experiment's new release
is out to change the way jazz is heard

When Robert Glasper Experiment's
Black Radio arrived Feb. 28-his
fourth album to appear on Blue

Note-it was Glasper's fifth release. But for the
pianist/bandleader, the set feels like a debut.

"I don't know an album like this," Glasper
(@robertglasper) says over lunch in Brooklyn,
his adopted home. "it's known that something
like this could happen, but how I made it hap-
pen, and not having a budget, was something
that was totally different."

By jazz standards, Black Radio is so different
that purists may say Glasper's latest with his Ex-
periment band (drummer Chris Dave, bassist
Derrick Hodge and Casey Benjamin on vocoder
and saxophone) isn't a jazz album at all. One
listen to any of its 12 songs, 11 of which feature
appearances from a who's who of hip -hop and
R&B (including Erykah Badu, Lupe Fiasco and
Lalah Hathaway), and the message is clear: With
Black Radio, Glasper wants to expand as far from
tradition as an artist can go, and even further.

Black Radio isn't the first time Glasper has
merged mainstream styles with jazz sacrament.
His previous album, Double Booked-which
peaked at No. 7 on Billboard's Jazz Albums
chart and has sold 11,000 copies, according to
Nielsen SoundScan-featured longtime collab-
orators Bilal and Mos Def (both also appear on
Black Radio). But whereas Double Booked drew
a definitive line in the sand, splitting songs be-
tween those cut with Glasper's traditional jazz
trio and those cut with his Experiment lineup,
Black Radio is complete immersion, a fully real-
ized hybrid vision that Clasper shared with the al-
bum's executive producer, Eli Wolf, who brought
Glasper to Blue Note in 2005.

"When I first signed Robert, I was incredibly
impressed with his history ofjazz piano, but how
modern his concept was at the same time," Wolf
says. "Robert was overtly incorporating the rhyth-

mic element of hip -hop in an organic way that I
heard no one else do yet in jazz."

But Wolf and Clasper agreed that on a jazz
label as storied as Blue Note it was important
for Clasper to establish himself as a jazz pianist
first. "As a young black pianist," Clasper says,
"people are looking fora reason to take me out of
that element ofbeing one the premier jazz piano
players, so I wanted to make that clear first."

With his jazz cred in place, Clasper (who has
worked with artists like MeShell Ndegeocello and
Q -Tip) consulted his phone contacts to help assem-

ble Black Radio. The result is a project that breaks
custom, with few extended improvisational solos-
a jazz staple-and greater focus on songwriting.
"The jazz solo should not be the thing that defines
jazz," Glasper says. "Billie Holiday didn't scat, she
just sang. What's wrong with a good song?'

To his point, save for the album's covers-
Nirvana's "Smells Like Teen Spirit," Sade's
"Cherish the Day," Mongo Santamaria's "Afro
Blue"-Glasper co -wrote all ofthe songs with his
collaborators, including first single "Ah Yeah,"
featuring Music Soulchild and Chrisette Michele.

Glasper's tour plans for Black Radio also break
with tradition, reaching beyond the typical jazz
dub-playing with the Experiment at New York's
Highline Ballroom on Feb. 28. "A lot of times
when you do something at a regular club, they
have a different mailing list," he says. "All my jazz
fans are going to know I'm coming through and
I'm still going to get the same people. So it's a
better look when I'm at a different club."

Still, Clasper insists Black Radio isn't a de-
parture from jazz so much as an updated, con-
temporary take on the genre. "I'm breaking the
boundaries of jazz and bringing musicality back
to hip -hop," he says. "It's OK to do other stuff
and to collaborate. People have been doing it for
years. It's not a new concept. I'm doing what is
supposed to be done." ..

EMI BY EMILY ZEMLER

Allow Us To
Reintroduce Ourselves
Kaiser Chiefs reconfigure an experimental Web release
in an effort to reconnect in the U.S.

On June 3, 2011, a widget appeared on Kaiser
Chiefs' website. With little warning, the U.K.
rock band, which had been on hiatus for nearly
three years since the release of its album Off
With Their Heads, presented a new one, The
Future Is Medieval. Except instead of creating
a traditional collection of cohesive tracks, the
band posted 20 new songs in the widget de-
signed by Special Problems with ad agency
Wieden & Kennedy, allowing fans to create
their own 10 -track album complete with self-
made cover art for £7.50 ($12).

"The whole point was that we weren't mak-
ing an album," bassist Simon Rix says, noting
that the 20 tracks made available were recorded
in 2010 and 2011 in various studios with vari-
ous producers, including Tony Visconti, Ethan
Johns and Owen Morris. "We were making a
collection of songs with different sounds about
different things-some long, some short. It was
up to each individual person to decide what they
thought were the best songs were and what they

thought the order should be."
The response was largely positive, with 14,000

albums sold through the band's website. Fans
could even elect to sell their own version of The
Future Is Medieval, earning 0 (51.60) per sale.
But the group found that many listeners had
trouble with the choice, asking the band for a
concrete album with a track list and even a single.
This request was satisfied by releasing a physi-
cal set with 12 of the 20 tracks on June 27 in
the United Kingdom on B-Unique/Fiction, with
"Little Shocks" functioning as the single.

But after signing a new deal in the United
States with Cooperative Music/Downtown at the
end of 2011, the band and its labels made the de-

cision to craft a third version of the album under
a completely different title for its U.S. debut. The
result is Start the Revolution Without Me. It con-
tains 12 tracks from the Medieval sessions, plus
"On the Run," which the band recorded in De-
cember. It will arrive March 6. Both the band and
label selected the songs, focusing on tracks that
would translate to the current U.S. pop market,
following Kaisers Chiefs' 2005 breakout hit, "I
Predict a Riot," which reached No. 34 on Bill-
board's Alternative chart.

"The U.S. has always been the biggest nut for
them to crack," Cooperative Music GM Sean Max -

son says. "There definitely is a difference in the
two marketplaces. The strategy is to reintroduce
the band to their hardcore fans that discovered
them from 'I Predict a Riot' as a jumping-off
point for the album."

The band will support this reintroduction with
extensive touring, including a stop at Coachella
in April, as well as promotion of "On the Run"
as a possible radio single. The overall aim for the

group, however, is to retain a sense of individu-
ality in the music industry, hoping to veer away
from as much of the traditional model as the
label system will allow. Which is ironic, because
The Future Is Medieval ultimately reinforced the
importance of the album concept.

"People thought we were getting away from
albums because we were just releasing songs,"
Rix says. "But I think the opposite. We were
bringing people's attention back to the album
because you had to choose 10 songs, you had
to choose the order, you had to do the artwork.
You couldn't just choose one or two tracks like
people do nowadays. It highlighted again how
important the album was."  
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GRIMES
Visions
Producer: Claire Boucher
4AD
Release Date: Feb. 21
Last year we heard a huge
number of young female
acts under the influence of
the great Kate Bush, from St.
Vincent to Lykke Li to Flor-
ence & the Machine. Now
one of Li's 2011 tourmates,
Grimes, looks eager to con-
tinue the trend with Visions,
the Montreal -based electro
lady's first outing for 4AD.
Known to friends and fam-
ily as Claire Boucher, Grimes
definitely works the more
experimental end of the
Post -Bush art -pop spec-
trum. In the song "Eight" she
channels the bratty vocal
approach of "Like a Virgin"-

era Madonna, but then layers
her singing over a lopsided
robo-funk groove. Later, in
"Vowels = Space and Time"
she applies so much reverb
to her vocals that it's hard to
grasp the melody the song
seems to be hiding. Oc-
casionally, though, Grimes
declutters her busy sound
by a few degrees, and the
result-as in the efferves-
cent "Genesis" and the pro-
pulsive "Oblivion"-makes it
much easier to appreciate
this woman's work.-MW

GS

THE TING TINGS
Sounds From Nowheresville
Producer: Julian de Martino
Columbia Records
Release Date: March 13
When it comes to the Ting Tings,

don't mistake simplicity for stupidity: The large -print
hooks of songs like "It's Not My Name" and "Shut Up
and Let Me Go" (from the duo's 2008 debut, We Started
Nothing) mask a punky, punchy pop savvy that's more
artful than it might seem at first listen. Those ubiquitous
tracks brought the British group global success, a best
new artist Grammy Award nomination-and the difficult
second -album syndrome. The Ting Tings recorded a
dance -pop 2010 LP called Kunst that was quickly aban-
doned, reworking some of the songs into Sounds From
Nowheresville. The new set is rooted in the style of the
act's debut but is also more diverse. The M.I.A.-esque
sass of "Hit Me Down Sonny" and Beastie bounce of
"Hang It Up" are natural successors, and the cool rap and
percussion barrage of "Guggenheim" and the ska shrug
of "Soul Killing" explore new turf. But the real gem here
is the uncharacteristic "Day to Day," a lilting ballad that's
basically the greatest song TLC never made. Make no mis-

take, Nowheresville has some awkward moments, but the
album's high points open up a whole new future fora band

that previously worked from a small sonic palette.-JA

THE CHIEFTAINS
Voice of Ages
Producers: Paddy Maloney,
T Bone Burnett
Near/Concord Records
Release Date: Feb. 21
Never one to shy away from
collaborativeaffairs,the Chief-
tainscelebrate theirapproach-
ing SOth anniversary by linking

TYGA
Careless World: Rise of the Last
King
Producers: various
Young Money/Cash Money/
Universal Republic

Release Date: Feb. 21
Though he issued a little -noticed album in 2008 on Pete
Wentz's Decaydance label, this fresh -faced California
rapper has spent the last few years effectively laying the
groundwork for Careless World, his full-length debut as
a junior member of Lil Wayne's Young Money crew. First
there was Tyga's turn in "BedRock," the 2009 hit he shared
with Wayne, Drake and Nicki Minaj, among others. Then, In

2011, he earned a Grammy Award nomination for his Chris
Brown collaboration, "Deuces." Tyga has already reached
the upper tier of the Billboard Hot 100 with "Rack City,"
the appealingly lewd lead single from Careless World, and
the rest of the album seems designed for further pop pen-
etration. In "For the Fame" he enlists Brown and Wynter
Gordon for a rousing stadium -rave vocal hook, while
T -Pain sweetens "Celebration" with his usual robo-soul
vibe. Elsewhere, Wayne drops by for the more streetwise
"Faded," as does Minaj in "Muthafucka Up," a stark electro-
rap banger with plenty of "A Milli" in its bones.-MW

with T Bone Burnett and many
of the Americana artists that
will be heard on the "Hunger
Games" soundtrack, among
them the Civil Wars and Pis-
tol Annies. The result is highly

listenable, more attuned to
the tastes and vernacular of
the guests than the elegant
Celtic music the Chieftains
introduced to America in the
mid -1970s, a nice step up from
their 40th -anniversary collab-
orative album, Down the Old
Plank Road. Lovely folk dance
songs bookend the set-a reel
that opens with Imelda May
singing "Caroline Rua" and the
Galician -Celtic track "Lundu,"
featuring honorary Chieftain
bagpiper Carlos Nunez. In be-
tween, there's traditional Ap-
palachian folk (Pistol Annies'
"Come All Ye Fair and Tender
Ladies," Bon Iver's "Down in
the Willow Garden") and tra-
ditional Irish ("The Frost Is All
Over" with the Punch Broth-
ers and Secret Sisters' "Peggy
Gordon"). And a children's
choir adds a lovely texture to
the Low Anthem's rendition of
Ewan MacColl's "School Days
Over." Two standout tracks
find the Chieftains and their
guests in natural settings, Car-
olina Chocolate Drops getting
the barn dance fired up with
"Pretty Little Girl" and the De-

cemberists taking Bob Dylan's
"When the Ship Comes In"
for a swift, pond -crossing
cruise.-PG

SLEIGH BELLS
Reign of Terror
Producer: Derek Miller
Mom t- Pop Music
Release Date: Feb. 21
At first blush it seems a little
early for Sleigh Bells to call a

song "Comeback Kid," as the
Brooklyn noise -pop duo does
here, halfwaythrough its soph-
omore album, Reign of Terror.
After all, Sleigh Bells' first full-
length, Treats, was released
in May 2010-and six months
before that came the group's
debut EP. But if Derek Miller
and Alexis Krauss already feel
like premature veterans, you
can't really blame them: Treats
triggered so much hype that

THE CRANBERRIES
Roses

Producer: Stephen Street
Cooking Vinyl/Downtown Records
Release Date: Feb. 28
While it's not as impressive a figure

as Van Helen's 28 -year break from David Lee Roth, the
Cranberries were out of the new -music business for a full
decade before they reunited to make Roses-and, not
unlike VH's A Different Kind of Truth, it reveals its creators
to be in surprisingly fine fettle. The Irish alt -rock hitmakers
responsible for "Linger," "Zombie" and "Dreams" still build
their songs around frontwoman Dolores O'Riordan's soar-
ing vocals. Here she ascends to the top of her spine -tingling

range by the first chorus of the first tune, "Conduct."
Rehiring producer Stephen Street (who helmed both 1993's
Everybody Else Is Doing It, So Why Can't We? and 1994's
No Need to Argue)appears to have added another layer of
fidelity to the band's original sound: He gives the guitars in
"Tomorrow," "Losing My Mind" and "Raining in My Heart"
the signature jingle -jangle of those old singles. Will Roses
bloom atop the music charts? It's unlikely. The Cranberries
seem happy, though, simply to be back in the game.-MW

merely surviving long enough
to make another record can
be viewed as something of a
victory. That the new one is as
appealing as Reign of Terror-
which adheres faithfully to the
band's instantly identifiable
sound-only demonstrates
that the hype-meisters were
right for once. Singling out
highlights feels like a misap-
prehension of the everything -

all -the -time concept that first
brought Sleigh Bells notice.
That said, the hammering
"Born to Lose" and the disarm-
ingly pretty "End of the Line"
are especially fine. Here they
go again .. .-MW

TENNIS
Young & Old
Producer: Patrick Carney
Fat Possum
Release Date: Feb. 14
It's only been about a year
since Tennis' debut, Cape
Doty, caused a minorstir in the
indie-music community with
its fusion of '60s girl -group
pep and of -the -moment
boat rock. For its sophomore
follow-up, Young & Old, the
band recruited Black Keys
drummer Patrick Carney to
inject a little muscle into the
rather lightweight proceed-
ings. The results are perhaps
best summed up on opening
track "It All Feels the Same,"
which both literally and soni-
cally re-establishes the tem-
plate Tennis set on Cape Dory
tracks like "Baltimore" and
"Marathon." The lyrics rarely
advance beyond whimsical
or precious, particularly on
lead single "Origins," which is
chock-full of lines like "Immi-
nent you seem to be/A picture
of fragility/What is it that you
think of me?/Is it a woman that
you see?" There are moments
where one can hear Carney
trying to take the band toward
a heftier sound in the vein
of the Walkmen or the Na-
tional, but all the hand hold-
ing and heavy sighing from
lead singer Alaina Moore ul-
timately makes Tennis sound
like a Disney -tied version of
fellow '60s -obsessed act
Dum Dum Girls. Released on
Valentine's Day for a reason,
Young & Old is nevertheless
destined to be the soundtrack
to many a young hipster cou-
ple'scourtship.-AH
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SINGLES
NICKI MINAJ
Starships (3:30)
Producers: RedOne, Carl Falk
Writers: various
Publishers: various
Cash Money/Young Money

February has been a roller coaster for Nicki Minaj: From
performing alongside Madonna and M.I.A. at the Super
Bowl to debuting new song "Roman Holiday" at the
Grammy Awards, Minaj proves she's not slowing down
anytime soon with the release of latest single "Starships."
Arriving on Valentine's Day and produced by RedOne
(Lady Gaga, Jennifer Lopez), "Starships" is a departure in
sound for the Young Money rapper. The track begins with a
sunny guitar riff that channels the shimmery singles of Katy

Perry before launching into a club -ready chorus complete
with Euro-pop rhythms. It's Minaj's most radio -friendly
single to date, leaving her chanting the anthem: "Starships
were meant to fly/Hands up and touch the sky/Can't stop
'cause we're so high/Let's do this one more time."-MS

ritri
USHER
Climax (3:56)
Producer: Diplo
Writers: U. Raymond,
R. Sty/ez, A. Rechtshaid,
Diplo
Publisher: not listed
RCA Records
When the throbbing contours
and gooey center of Usher's
"Climax" were released online
on Valentine's Day, the song
immediately recalled his pre-
vious hits"Nice and Slow" and
"Bum," both of which featured
Mr. Raymond flexing his sen-

Ram ELATES

eft

RASCAL FLATTS
Banjo (4:17)
Producers: Dann Huff,
Rascal Flatts
Writers: T Martin,
W Mobley, N. Thrasher
Publishers: various
Big Machine Records
The title-as well as the open-
ing instrumental sequence-
of "Banjo" might surprise
Rascal Flatts die-hards, as
the band and the hallmark
bluegrass instrument aren't
two things that go hand in hand. The other instruments kick in
just a few seconds into the song, and the band's hallmark cut-
ting -edge groove comes to light; yet this sound is a little differ-

ent for the trio. The first single from Rascal Flatts' next album on

Big Machine deals with getting away from it all-your job, your

sitive muscles over intoxicat-
ing production. Usher's R&B
oeuvre is too often forgot-
ten alongside club tracks like
"Yeah!" and "Without You,"
because, as shown on "Cli-
max," the pop star can bump
a slow jam with the best of
them. "Climax" is, in fact, not
a love song, but an ode to the
bewildering thoughts and feel-
ings of relationship purgatory:

"We're together, now we're
undone/Won't commit, so we
choose to run away," he sings.

Diplo, who has been white hot
with his pop offerings during
the past two years, keeps the
synthesizers at a moderate
temperature and releases the
reins to his vocal star here.
"Climax" is the song D'Angelo
fans have craved for years, and

a sound that Usher should ex-
plore more often.-JL

POP

ERIC HUTCHINSON
Watching You Watch Him
(3:31)
Producer: Mike Elizondo
Writer: E. Hutchinson
Publisher: Moody's Store for
Men Music (ASCAP)
Warner Bros.
It's pretty much impossible
to get through singer/song-
writer Eric Hutchinson's new
single, "Watching You Watch
Him," without some sort of
toe -tapping or head -bobbing
action. The sunny, acoustic cut
grooves under the direction of
steady hand claps and beach -
side bongos. But like all great
pop, there's tension here, with
Hutchinson spouting lovelorn
lyrics like "But I'm a window
pane/A phantom limb/When
am watching you watch him."

However, Hutchinson's ear-

worm melodies and intricate
instrumentation set "Watch -

KATY PERRY
Part of Me (3:35)
Producers: Dr. Luke, Max
Martin
Writers: K. Perry,
L. Gottwald, a McKee,

M. Martin
Publishers: various
Capitol Records
Having narrowly missed
beating Michael Jackson's
record for the most
Billboard Hot 100 chart -
toppers from one album (the sixth Teenage Dream single, the fittingly titled "The One
That Got Away," peaked at No. 3), Katy Perry makes a fresh start with "Part of Me,"
the first of three new tracks from a forthcoming rerelease of Teenage Dream. Much
has been made of the breakup jam's supposed jabs at ex-husband Russell Brand, but
the song was actually written during the album's 2010 sessions. Post -divorce lyrics
like "You can keep the diamond ring/It don't mean nothing anyway" notwithstanding,
"Part of Me" is a dancefloor rave-up in the tradition of the Dream team of Dr. Luke, Max
Martin and co -writer Bonnie McKee. The song also brings to mind Jessie J's "Domino,"
another Dr. Luke confection, chugging along to a similar treadmill -ready groove and
riding a guitar hook. And, as Perry already previewed at this year's Grammys, the song
has potential to become a live favorite, perfect for fists -in -the -air singalongs.-AH

ing You Watch Him" apart:
The xylophone and fuzzed -

out bass give the track just the
right amount of texture and

worries and all the stresses of the day. The group's harmonies
are in full force throughout the track, and the extended banjo
solo works well. "Banjo" is more of a diversion than a full-blown

change in direction for the best-selling group, but sometimes a
random turn off a country road is kind of nice.-CD

spot-on pacing. Granted, the
song's overall sentiment toes
the line of "Every Breath You
Take" -like creepiness-but
loving from afar will always
deserve a soundtrack, and
"Watching You Watch Him" is
a fine add ition.-JB

11=1=72
KILLER MIKE
FEATURING BUN B,
T.I. & TROUBLE
Big Beast (3:54)
Producer: El -P
Writers: various
Publishers: various
Williams Street Records
Atlanta MC Killer Mike and his
Southern cohorts Bun B, T.I.
and Trouble affirm the dirti-
ness of the Dirty South on"Big
Beast," the first single off Killer
Mike's R.A.P. Music album.

Featuring production from
El -P, "Big Beast" is far from
the unsettling, spaced -out
soundscapes the Brooklyn
underground legend created
with Company Flow and Can-
nibal Ox. Instead, "Beast" is
club -ready, with El -P impres-
sively wielding his technologi-
cal sound to create a stomp-
ing, unapologetic banger.
Despite the lyrical star power,
especially from a re -energized
Killer Mike, it's newcomer
Trouble who shines through:
The ATL rapper sounds hun-
gry and emboldened on his
verse, foaming at the mouth
to rip the beat apart with
his high-pitched flow. "Big
Beast" is filthy, angry, Dirty
South F -you music, and it's
an engaging teaser for R.A.P.
Music.-RJC

EMI= IMPEC1141.11111M
EDITED BY MITCHELL PETERS
(ALBUMS) AND JASON
LIPSHUTZ (SINGLES)

CONTRIBUTORS: Jem Aswad,
Jon Blistein, RJ Cubarrubia,
Chuck Dauphin, Phil Gallo,
Andrew Hampp, Jason Lipshutz,
Maria Sherman, Mikael Wood

All albums commercially avail-
able in the United States are eli-
gible. Send album review copies
to Mitchell Peters at Billboard,
5700 Wilshire Blvd., Suite 500,
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singles review copies to Jason
Lipshutz at Billboard, 770
Broadway, Seventh Floor, New
York, NY 10003, or to the writers
in the appropriate bureaus.
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FAIRY TALE
ENDING FOR
`TIME' SCORE
In a rare move for a TV network,
ABC has released a four -song EP
of Mark !sham's score to the show
"Once Upon a Time." Released
Feb.14 and promoted with an on -
air banner on Feb. 20, the EP sold
1,000 copies in its first week, ac-
cording to Nielsen SoundScan.

To give the show its sonic iden-
tity, !sham uses an orchestra re-
corded in Los Angeles, a rarity in
a TV series. The music has struck
a chord-before it was available
through legitimate channels,
crudely recorded pirate versions
of the music were being sold on-
line from a site in South America.
In January, ABC parent Walt Dis-
ney stepped in to curtail the sale
of the bootleg.

"It's a form of flattery, I suppose,
but it hits me on a financial and ar-
tistic level," Isham says.

The composer makes for a
unique target in this case: He's
founder of anti -piracy campaign "I
Buy My Music" that supports music
makers and benefits Education
Through Music Los Angeles.

"It came out of my interest in
and frustration with seeing the
value of recordings become less
valuable," he says. "I just felt that
one of the best things we can do
is educate about how the value
of music is being undercut ... It's
non -accusatory and opens a door
of communication."

[sham, a jazz trumpeter in ad-
dition to being a film composer
whose credits include last year's
"Warrior" and Academy Award -
winning "Crash," says some of the
fault for the devaluation of music
lies with the industry.

"One thing I have observed in
film is we're not asking enough,
'What can we do to spiff up our
product?'-not just ask someone
to spend 10 bucks and give them
a download," he says. "There are a
lot of tech hurdles, but as an artist I
feel that anything I can do to make
a better product makes fora better
cultural experience." -Phil Gallo

Enchanting: A scene
from ABC's "Once
Upon a Time."
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Right Place
Right Time
Rita Ora takes a trip to a radio
station and ends up with a hit

hen newly signed

Roc Nation artist

Rita Ora visited
Clear Channel with label boss
Jay -Z on Feb. 23, it was simply

to present music and videos
from her untitled debut. But in
a rare move for rotation -based

radio, executives were so moved

by what they heard that they
walked the Runners -produced

single "Party & Bullshit" to
New York's top hit music sta-
tion WHTZ (Z100) to premiere

the cut on DJ JJ's afternoon
show, which is syndicated na-
tionally through iHeartRadio
and SiriusXM. Shortly after, it
was moved into rotation on the

station without a campaign for
radio adds.

The premiere was unortho-
dox for Clear Channel and Roc

Nation, whose roster includes
J. Cole, Bridget Kelly and Wil-
low Smith. Shortly after the sin-

gle's debut, the label revved its

marketing strategy, pushing up

the single's rollout and capital-

izing on the sudden attention
surrounding the British singer.

"Z100 definitely raised the
exposure level tenfold, which
puts everything into the fast
lane. We were in go mode be-
fore: now, we're speeding,"

3

Roc Nation publicist Jana
Fleishman says. "1 think Jay
just knew it was the right time
and how strong the music is,
how it's such a perfect fit for
the station."

Jay -Z is known for remain-

ing at arm's length from artists

signed to the label, making his
presence highly unusual and

possibly influential on radio
execs. His appearance with Ora

follows a similar experience in
2005 with then -unknown Ri-
hanna. He introduced her and
her debut single, "Pon De Re-
play," to Clear Channel person-
nel, who physically drove the
single to Z100's studio to break

the Caribbean -inspired jam.

"We're kind of seeing a sim-

ilar pattern to what we saw in
2005," says Z100 PD Sharon
Dastur, who estimates that JJ's

show reaches 2 million listen-
ers in New York. "[Jay] putting

his seal of approval on some-
thing has meant a lot over
the years. But we heard other
songs in addition to that where
we were like, 'This girl is going

to be a superstar. There's actu-

ally something there and we
want to be in on it from the
ground floor."

Columbia Records senior VP

Party time:
RITA ORA

of promotion Lee Leipsner cred-

its Clear Channel for taking a
chance. He says the company's

artist integration program into
radio and online properties was

a driving factor for launching
"Party," and that Columbia was

prepared to shuffle marketing
strategies to accommodate the

publicity. "You want it to be ra-

dio's idea. Sometimes, when it

comes from them, it makes it
that much more credible," he
says. "It hasn't happened in a
while. It got so homogenized
and so passive and safe that
nobody was taking chances
anymore. Now, they [are]."

For Tom Poleman, president

of national programming plat-
forms for Clear Channel Radio,

Ora's music and presentation
were convincing enough to
break the radio mold. "It doesn't

always need to be planned out
perfectly, and spontaneity and

the emotions is what makes our

medium special," he says. "The

planets aligned really nicely in

this one because we had some-

one who was mentoring a new
artist, and the mentor happens

to be one of the biggest stars we

put on the radio station. That
was an opportunity for a great
radio moment."

Whether the massive debut
of "Party & Bullshit" guaran-

tees future success, both Roc
Nation and Clear Channel
view the exposure that came
from breaking the single on
mainstream radio as captur-
ing lightning in a bottle. (A
Roc Nation rep confirms that
Ora's "Party & Bullshit" was
"loosely inspired" by the Noto-

rious B.I.G.'s 1993 song of the

same name: he doesn't receive

a credit on the song.) "No one
can predict the future," Dan -
t. says, "but for the song to
be world -premiered on Z100 in

New York City, the No. 1 mar-
ket in the country, it got a lot
of attention from all sorts of
media outlets."
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CHART CHIEFS
Upon their 50th anniversary, the Chieftains notch their highest -charting album on the Billboard 200

Traditional Irish folk band the Chieftains
enjoy theirbest showingon the Billboard

200, as their new collaborative album
Voice of Ages (Concord Music Group)
bows at No. 17. The group previously
ranked as high as No. 22 with 1995's
The Long Black Veil (RCA Victor). The
act also reached the Billboard 200's top

40 with its last chart entry, Sass Patricio

(Hear Music), which debuted and peaked

at No. 37 the week of March 27, 2010.

The Chieftains, who formed in Dub-
lin in 1962, first appeared on the Feb. 28,

1976, Billboard 200 with The Chieftains 5

(which managed a No. 187 peak).

Voice concurrently storms the Folk

TOP OF THE WORLD
Here's a look at the Chieftains' chart -topping history on World Albums. As
Voice of Ages launches at No.1, all 15 of their entries have reached the top
10, pushing them past Gipsy Kings for the most top 10 sets in the chart's
22 -year history.

Title DateReathedNo.1 Weeks/dila]

"The Long Black Veil" Feb.11,/995 6

"The Wide World Over: A 40 -Year Celebration" March23,2002 3

"Down the Old Plank Road"! 0(15,2002 8

"The Nashville Sessions"

"Further Down the Old Plank Road" Sept.27,2003 4

"San Patricio" March27,2010 4

"Voice of Ages" MahhI0,2012 1(todate)

High -profile guests on Voice include
Bon Ivor, the Civil Wars and the Dc-
cemberists. Producer T Bone Burnett
"knew exactly who suited us," Chief-
tains founder Paddy Moloney told Bill-
board of the set's all-star lineup in the
Feb. 25 issue. "All of these people were

just spot on." -Gary Trust

Albums and World Albums charts at
No. 1. On the latter list (which origi-
nated the week of May 19,1990), the set

is the Chieftains' seventh leader, tying
them with Celtic Thunder and Gipsy
Kings for the second -most visits to the

summit. Celtic Woman leads with eight

World Albums No. is.

Raising their voices:
THE CHIEFTAINS
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Hustlin'
Trae Tha Truth and T.I. announce partnership; ink yet to dry
On Feb. 29, veteran Houston rapper Trae Tha
Truth appeared on MTV's "RapFix Live" with
chart -topping Atlanta rapper Clifford "T.I."
Harris to announce a new partnership between
Trae's ABN Entertainment and T.I.'s Grand
Hustle Entertainment. According to Trae (born
Frazier Thompson Ill), there had been a steady
build toward the alliance, which was solidified
in Orlando, Fla., during the NBA's All -Star
Weekend, where the MTV clip was filmed.

"Me and Tip been cool for years, but we never
even really chopped it up on music," Trae says
of the seeds of the partnership. "I did a verse for
[Grand Hustle artist] B.o.B's 'How 'Bout Dat,'
and [B.o.B manager] B. Rich wasn't as familiar
with me, and I think when he started doing his
research it kind of brought him a little excite-
ment. It started making sense."

"We've been following Trae for a long time,"
says Grand Hustle co -CEO Jason Geter, adding
that although the label is excited about working
with Trae, the ink isn't dry just yet. "We look
forward to making it official."

Among details still to be ironed out is how
exactly new releases will appear under the part-
nership-Grand Hustle has a nonexdusive joint
venture with Atlantic Records, where T.I. is also

signed as an artist. Trae self -released his most
recent project, Street King, last year through ABN
Entertainment with distribution by Fontana.
Still, Trae says he's already energized.

"I feel motivated to work harder than I've
ever worked before," says Trae, who made his
chart debut in 2004 with Same Thing Differ-
ent Day, a four -disc set released by G-Maab
that peaked at No. 51 on Billboard's Top R&B/
Hip -Hop Albums chart. "This will take a little
pressure off of me, so I can focus on being
an artist."

Grand Hustle's B. Rich sees the strategic
partnership as offering the same promise.
"Trae manages himself," he says. "We're just
trying to get him in the studio with some top-
notch producers, so he can focus on making
even better music."

According to B. Rich, the deal is one more
step in Grand Hustle "bouncing back" from
T.I.'s spate of legal troubles during the past few
years. In March 2008, T.I. pled guilty to weap-
ons charges stemming from a 2007 arrest. He
served seven months in relation to that charge,
then spent an additional 10 months in prison
after violating terms of his probation in 2010.
He was released in August.

Trae Tha Truth has sold more than 300,000
units as a solo artist, according to Nielsen
SoundScan. Street King peaked at No. 23 on
the Rap Albums chart and No. 38 on Top R&B/
Hip -Hop Albums, selling 13,000. He's prep-
ping the March 27 release of the ABN Renega-

dez' Welcome 2 the Streets. Grand Hustle won't
playa role in that release.

T.I., meanwhile, is putting the finish-
ing touches on his upcoming eighth solo
album, Trouble Man, the last under his con-
tract with Atlantic.    
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HUNDREDS OF BANDS ANNOUNCED!
Bruce Springsteen to deliver keynote March 15, 2012.

Showcases now on Tuesday night! For the latest panels,
bands and more, go to: sxsw.com/music

OPENING NIGHT FILM & PANELS
Whedon & Goddard's The Cabin in the Woods

to open SXSW Film 2012!

Panelists Joss Whedon, Judd Apatow,
Lena Dunham & Kevin Smith confirmed.

Learn more at sxsw.com/film
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MARKETPLACE
For ad placement in print and online call Jeff Serrette 1-800-223-7524-1-212-493-4199/Jeffrey.Serrette@billboard.com

HELP WANTED
Philadelphia-Drexel University-
Music Industry Program-Business

Drexel University seeks applications for a full-time
tenure -track or teaching faculty member to teach

and advise in its nationally recognized
undergraduate program (business concentration)

beginning September 2012.

For more information and to apply please visit:
www.drexeljobs.com - Job # 4533

WANTED TO BUY
RECORD COLLECTIONS

We BUY any record collection. Any style of music. We

pay HIGHER prices than anyone else. Call 347-702-0789

(Allan) or email a_bastos@yahoo.com

NOTICES/ANNOUNCEMENTS
Documentary, Government Secret Code

Haiti = Ha Information Technology I
$24.99 - www.governmentsecretcode.com

mmn-umwmmmkw=
annmrxPcnallucum

mT

REAL ESTATE

Gift Shop

 3 bed/3 bath 4,000± SF Custom built main house
 2 cabins  Fully fenced

 8± acre fully stocked lake with rock/concrete dock &
fishing boat

 Working lavender farm & winery
 Vineyard has approx. 1600 vines

 Equipment, winery, & gift shop all included!

Possible Owner Financing Available! .

Abdalla of Atlanta Inc. Cell: 404.558.2222 In association wtth
Martin E. Higgenbotham

For details contact Michael Abdalla mjasr@abdallaauctions.com Dokerd144221 RE cr,rp: 74074

DUPLICATION

REPLICATION

VINYL PRESSING

CD ROM SERVICES

DVD SERVICES FOR SALE

PROMOTION & MARKETING
SERVICES

MUSIC DISTRIBUTORS

AUCTIONS

RECORDING STUDIOS

REAL ESTATE

INVESTORS WANTED

STORES FOR SALE

EQUIPMENT FOR SALE

STORE SUPPLIES

FIXTURES

CD STORAGE CABINETS

DISPLAY UNITS

PUBLICITY PHOTOS

INTERNET/WEBSITE
SERVICES

BUSINESS SERVICES

MUSIC INSTRUCTION

BUSINESS OPPORTUNITIES

COMPUTER/SOFTWARE

MUSIC MERCHANDISE

T-SHIRTS

EMPLOYMENT SERVICES

PROFESSIONAL SERVICES

DJ SERVICES

FINANCIAL SERVICES

LEGAL SERVICES

ROYALTY AUDITING

TAX PREPARATION

BANKRUPTCY SALE

COLLECTABLE

PUBLICATIONS

TALENT

SONGWRITERS

SONGS FOR SALE

DEALERS WANTED

RETAILERS WANTED

WANTED TO BUY

CONCERT INFO

VENUES

NOTICES/
ANNOUNCEMENTS

VIDEO

MUSIC VIDEO

POSITION WANTED

LISTENING STATIONS

FOR LEASE

DISTRIBUTION NEEDED

EDUCATION OPPORTUNITY

HELP WANTED

MASTERING

or print and online contact Jeff Serrette: 212-403-4199 or Jeffrey.Serrettelabillboard.com
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A WEEKLY ROUNDUP
OF NOTABLE CHART

ACHIEVEMENTS

The No. 1 film at the box
office during the Feb.24-26
weekend, "Act of Val," mak
waves on the music charts. Its
soundtrack arrives at No.8 on
Top Country Albums (10,000
copies sold, according to Nie
SoundScan) and also bows at
No. 47 on the Billboard 200.

On Dance Club Songs,
Madonna scores her record -
extending 55th top 10 (and
26th Ina row since 1998) as t
cheerleader-esque "Give Me
Your Luvin"' Jumps 24-9 In Its
second week. it's the chart's
fastest top l0 since her own
"Nothing Really Matters" vau
21-9 the weektiga&199

RING THE BELLS

length album, Reign of Terror
lands at No.12 on the Billboa
200 with 27,000 sold In its SI
week. The act, which recently,
played NBC's "Saturday Nigh
Live" (Feb.18), debuted and
peaked at No. 39 with Its first
set, Treats, in 2010. The new

Illitse also bounds in at No.
iternative Albums.

C HA RT
13 EAT

»Although it ceded the
longest Billboard 200 reign for
an album by a woman last week
to Adele's 21 (which leads for a
record -extending 22nd frame
this issue), Whitney Houston's
soundtrack to "The Bodyguard"
tops a Billboard tally for the
first time since 1993. Not only
does the album return to the
Billboard 200's top 10 (38-
6), it also ascends 2-1 on the
Soundtracks chart.

"The "Glee" cast will have to
wait until the Fox series returns
from its midseason hiatus next
month to notch its milestone
200th Billboard Hot 100 entry.
With five debuts, the troupe ups
its record career total to 198 Hot
100 hits. Elvis Presley ranks
second with 108 Hot 100 visits.

aRead Chart Beat
every week at
billboard.com/chartbeat.

Adele's Royal Itain' Houston's Three -Pack
Not unexpectedly, Adele's 21 album
spends a 22nd week atop the Billboard
200, selling 297,000 (down 59%), ac-
cording to Nielsen SoundScan. It's now
the longest -running No.1 since Prince
& the Revolution's "Purple Rain"
soundtrack scored 24 weeks at No. 1 in
1984 and 1985.

This is also the ninth consecutive
week for 21 at No. 1 -the most in -a -
row frames at No. 1 since the "Titanic"
soundtrack racked 14 straight in 1998.

21 -released slightly more than a
year ago in the United States -has now
sold 7.7 million in the States. Of that
figure, 1.8 million were sold in 2012.

To put Adele's success with 21 in
perspective, consider this: In the en-
tirety of 2011, only four albums had
sold more than what 21 has done in
just the first eight weeks of 2012. In
2010, the picture wasn't much differ-
ent: Only five sets had sold more than
1.8 million that year.

At the rate 21 is selling, it could very
well end up the top -selling album of
the year for a second year straight.
No album, since SoundScan began
tracking data in 1991, has pulled off
that feat.

WHAT A TRIO: This week, the late
Whitney Houston becomes the first
woman to place three albums in the top
lOof the Billboard 200 at the same time.

Whitney: The Greatest Hits holds at

No. 2 with 174,000, "The Bodyguard"
soundtrack jumps 38.6 (47,000; up
176%), and Whitney Houston motors
37-9 (30,000; up 72%).

In total, for the week ending Feb.
26, Houston's albums sold 320,000
(up 29% compared with the previous
week's haul of 247,000). She also sold
373,000 tracks this week -down 75%
compared with the week previous (1.5
million). Since her death, she has sold
668,000 albums and 2.8million tracks.

As physical stock of Houston's al-
bums is finally reaching retail out-
lets, some of her older catalog sets rise
on the list. Since her death on Feb. 11,
the bulk of her sales have come from
digital downloads, as most retailers
didn't have physical copies of her al-
bums on hand.

This past week, downloads made up
8.4% of her total album sales. That's a
steep drop from her digital share the

, )92.
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week previous, when downloads were
54% of her album sum.

A HISTORIC TOP10: Whitney Hous-
ton's placement of three
titles in the Billboard
200's top 10 marks the
first time in almost 44
years that an act has ac-
complished the feat.

The last time an act
scored three simultaneous
top 10 sets was on July 6,
1968, when Simon & Gar-
funkel were at Nos. 1, 2 and

BUT DON'T FORGET: At present, the
Billboard 200 ranks theweek's biggest-
selli ng albums in the United States, re-
gardless of their age. Thus, this is why

Whitney Houston's
self -titled 1985 debut
is among the more re-
cently released sets in
this week's top 10.

However, as of the
Dec. 5, 2009, chart, the
Billboard 200 altered
its rules to let older
albums -also known
as catalog titles -to

giver
ounter
IT H

AU FIELD

10. That week, Bookends was tops, fol-
lowed by the soundtrack to "The Gradu-
ate" in the runner-up slot and Parsley,
Sage, Rosemary and Thyme at No. 10.

Billboard launched its first all -

encompassing pop albums chart on
Aug. 17,1963, which combined mono
and stereo album titles. Previously,
we had separate tallies for mono and
stereo recordings.

Since then, aside from Houston and
Simon & Garfunkel, the only other acts
to net three albums in the top 10 at the
same time were the Beatles, Peter,
Paul & Mary and Herb Albert & the
Tijuana Brass. All did so during vari-
ous weeks between 1964 and 1966.

Herb Albert & the Tijuana Brass
holds the record for the most concur-
rent top 10 albums on the Billboard
200, with four (April 4,1966).

chart alongside newer releases. Thus,
it must be noted that had the Bill-
board 200 allowed catalog albums to
chart prior to that list, both Michael
Jackson and the Beatles would have
claimed three simultaneous top 10 ti-
tles that year.

On the now -defunct Top Com-
prehensive Albums chart (which
ranked both new and old albums),
Jackson posthumously notched
three or more of the top 10 for seven
different weeks after his death on
June 25, 2009. For two of those
frames (July 25 and Aug. 1) he
owned six of the top 10 best-selling
albums of the week.

Later that year, on Sept. 26, after the
Beatles reissued and remastered their
studio albums on CD, the Fab Four
notched five titles in the top 10.  

IVIarIcet Watch A Weekly National Music Sales Report

Weekly Unit Sales Year -To -Date
ALBUMS

DIGITAL

ALBUMS'
DIGITAL

TRACKS

Ns Week

last Week

Change

This Week last Year

Change

6.309,000 2,157.000 28.134.000

7,716,000 2,548,000 32,280,000

-18.2% -15.3% -12.8%

6,500,000 2,042.000 26,478.000

-2.9% 5.6% 6.3%
'Digital album sales are also counted witten album sales.

Weekly Album
30
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- 2012

Sales (Million Units)

ANJ J A SONDJ

toll 2012 (N 1161

OVERALL UNIT SALES

Albums 46,450,000 48,011,000 3.4%

Digbl Tracks 215,167.000 230,918,000 7.3%

Store Simla 442,000 412,000 -6.8%

Total 262,059,000 279,341,000 6.6%

Albums vinfle 67,966,700 71,102,800 4.6%
Includes tarckg.tilvalent album sales (TEA, with 10 track downloads eounialent

Eaktvaszezerzrvg- nsiocu',:iestclar,

20 million units

15

DIGITAL TRACKS SALES 10

'11 215.2 intWasi
'12 IFEMEM

SALES BY ALBUM FORMAT

CD 30,698,000 29,358,000 -4.4%

Digital 15,227,000 18,024,000 18.4%

Vinyl 515,000 617,000 19.8%

Other 10,000 12,000 20.0%

5
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NOW 41

Sigh No More

Chief

Act Of Valor: The Album

Torches

Speak Now

Ceremonials 2,1

Home

Born To Die

Watch The Throne 

I'm Your Baby Tonight El

Here And Now 2

The Band Perry 41

Tha Carter IV El

4

7

2

1

31

21

I3 21

The alterna-hip-

hop ad's debut

full-length starts

with 31,000-
nearly all from

iTunes. The set was

exclusive to the

retailer for its first

week. Further, the

album's "Handclaps

& Guitars" was

iTunes' free single

of the week.

1E0
Its odd fourth -week

gain is caused by

it being stocked at

Starbucks, starting

last week. It's up

by 14%.

Hands All Over

surpasses 1 million

sales this week.

thanks to an

additional 9,000

copies sold. It's the

band's third

million -selling

studio set in

Three tries.

80
tier the band's

'Cough Syrup" was

overed on the Feb.

21 episode of

%lee," the album

akes a 57% sales

hike, selling 6,000

copies last week.

133
Ihrillerreturns to

the fist (6,000)

after Amazon 193

discounted the set

to $3.99 for its DA

Deal on Feb. 26. It's

1

up by 112% with a

561% jump in

47.1 downloads. Almost

29 years ago this 8 week (March 12,

O 1 1983), it was in its

third (of 37) weeks

at MA.

P2
WNo

cp 91 97

52 45 47

53 41 48

0

54 46 38

55 40 43

56 52

56

58 50

59 51

56

62

46

70,

60 58 50

61 21 59

62 54

63 49

64 29

65 55

66 57

67 62

68 27

80

53

64

39

61

49

85

65

37

74 79

66 54',

42 34

0 167 185

81 82 78,

0 120 -

83 73 82

0 92 90

84

0
1'0
0
89

90

35

107 71

144 132

ARTIST
IMPRINT A NU TIBER I DISTRIBUTING LABEL (PRICE)

THE BEATLES
APPLE 29325TCAP1101. 0868)

SCOTTY MCCREERY
19/MERCURY NASHVILLE 016022/16A/UM611 (13.98)

BLAKE SHELTON
WARNER BROS. NASIMLLE 527370AMAN 118.98)

BEYONCE
PARKWOOD.OLUMBIA 9092415011Y MUSIC (13.9111

MAROON 5
ASWOCTONE 015984/.115.98)

MIRANDA LAMBERT
RCA NASHVILLE 9056.93MN (11.981 46

BRANTLEY GILBERT
VALOR,/ 860100 04.981

TOBY KEITH
SHOW 006.WINERSAL 015502 OM)

SKRILLEX
BO BEATA,LAIIM 526918096 &MI

VARIOUS ARTISTS
w0R0.69999.9 CLIGIVERITY 9701.CA (13.98)

FOO FIGHTERS
ROSMEL 844931: RCA (11 se)

VARIOUS ARTISTS
UllivERSALJE/AVSONY MUSIC 95756/CAPROL (18.961

KATY,n PERRY

BON IVER
JAEUMUWAR 1351 (14.98)

AMY WINEHOUSE
UNIVERSAL REPUBLIC 01639,1 03.981

TYRESE
VOLTRON RECORin 93562 os.out

J. COLE
ROC 1/COWMBIA 5792WSONY MUSIC (1 1.981

TONY BENNETT
RPLUCOLUMBIA 66253/SO11Y MUSIC i13.981

CD
.LET;striGRE fitOuHs cNwS.D.No

GOSPEL

sai.....,,,,TheLbE;9081,utlon Of Le'Andria Johnson (EP)

70 73 14
MCA

All J,As6M3Bu., (SThai Best Of Etta James: 25th Century Masters The Millennium Collection

71 91 6
JAMES FORTUNE & FIYA ity
f VA

197 1, 7 SNOW PATROL Fallen EmpireswORLIMIGHT

7265/EOFFE (1318)

poLvDoRnICIIONnELAND 0153781110.1616 (13.98) :EP

CIOWHITNEY HOUSTON lsple Feature: I'm Your Baby Tonight/My Love Is Your Loveklust Whitney
sour music CMG 7591.011Y MUSIC 111.96)

FIVE FINGER DEATH PUNCH
PROSPECT PARK 50104 {15.981

FRED HAMMOND
F HAML10110AER11f 80990/RCA 01.981

DAVID GUETTA
WHAT A MUSICIAS-PALwERNS 78830/CAPITOL crew

NICKI MINA)
61

6669
YOU116 MONEY/CASH MONEY 0150211/UNIVERSAL REPUBLIC 03.983

Scary Monsters And Nice Sprites (EP)

Title

1 440 1

Clear As Day 1

Red River Blue 1

4 1

Hands All Over  2

Four The Record  3

Halfway To Heaven

74

75

76

77

78

33

21

33

35

71

17

28

18

38

5

46

16

79

31

12

17

22

23

75
06 m 21,1M0,.?,221:76ts...usic(11.8)

Lioness: Hidden Treasure:,

Open Invitation

Cole World: The Sideline Story 1

Duets It 1

C) (5 92 36 APIFILT3V10-11;) GROUNDS, 690604109 (11.981

YOUNG THE GIANT
ROADRUNNER 617806. (13.116)

WALE
LIAMACH 578681MARNER BROS (0.96)

MERCYME
FAIR TRADE/COLUMBLA 67708ISONY MUSIC (13.98I

ZAC BROWN BAND
SOUNERNEROUND/ROARIBIGGER PICTURE/ATLANTIC 524722)96 08E8166

KORN
ROADRUNNER 6,728 (18.98103

WIZ KHALIFA

16

17

39

75

44

10

147

11E -ENTRY 166

14

14

40

79 761

63 63

ROSTRum/A TEAR iiC 527096/90 (13.99) Cfl

SOUNDTRACK
LAKESHORE 34232 (18.98)

MICHAEL JACKSON
LUMP. 889988011, MUSIC (14.98)

MICHAEL JACKSON
EPIC/LEGACY 1798611E011Y HOC 117.98)

BOB SEGER & THE SILVER BULLET BAND
HIDEOUT 46151/CAPITOL 09.981

DAUGHTRY
1961913/R.(11.99

91 59 64
LADY GAGA
SIRENALINEMONLIVEANTERSCOPE 0153734109 113.99

92 ISO
95 1 FININEM

oiStIADWAFTERiummiTERSCOFE 914411.101 (13.99

93 101 loop
v

THE BLACK KEYS
NONESUCH 5202664WARIIER BROS. (15.9131

94
55 1'1 113 soin MUSIC Lox 92046 (11.9810

ROMEO SANTOS

98

I0
[97

0
1.0

69
58 0 VARIOUS ARTISTS

UNNEPEAE/SOliv MuSIC1611 95759/CAPROL (18.881

114 109 91
FLORENCE + THE MACHINE
VIIIVERSAE MERU. 013170. (13,9e1

DEADMAU5
LIAUSTRAP 15

GRIMES
490 32061 (14.98)

70 152

4I

Clancy's Tavern 5

491

WOW Gospel 2012 30

Wasting Light 1

NOW 40 3

Teenage Dream /3 1

Bon Ivc 2

51

9

American Capitalist

God, Love & Romance

Nothing But The Beat 5

691

 32
71

5

731

3

Pink Friday I

Come To The Well 2

Planet Pit 7

Young The Giant 42

Ambition 2

The Generous Mr. Lovewell 3

You Get What You Give 1

The Path Of Totality 10

Rolling Papers  2

Drive 31

Number Ones El 13

Thriller 4, 1

Ultimate Hits: Rock And Roll Never Forgets 19l

Break The Spell  8

Born This Way [a

Recovery 1

Brothers 3]

Formula: Vol. t El 9

sal

Lungs 141

4X4=12 471

981

711

NOW That's What I Call Country Ballads

103 116 LIONEL RICHIE The Best Of Lionel Rchle: 20h Century Masters The Millennium Collection
MOTOMUCHRONICLES 007759/UME 0.98)

80Y2 1 MEN The Best Of Soya II Men: 206 Century Masters The Millennium Collection
TICTOLTRICHRONICLES 001098/01AE 0.98)

70

CHEVELLE 136 CREEDEECE CLEARWATER DRAKE 13. 175 FLORENCE + THE BRANTLEYGILBEFff ...57 169111ESSB4STA81S..172 LE,11/413RIA JOHNSON .... III.
CHIDDY BANG 8 REVIVAL FEATURING DR 000 189 MACHIt. 50 96 SELENA GOMEZ a THE HIU.90116 UNITED .170 69,154 LAD(AMERELLIA1 19, 108

THE CHIEFTAINS 17 JOHN FOGERTY . FOO FIGHTERS ..61,186 SCENE 114 WHITNEY HOUSTON JA125.10PLIN 199 LADY GAGA 91

CHIL01S11001/8840 162 CURSIVE 127 JAN6SFOR1U`t & FM 71 GOV. 22 2. 5. %IE. 30. 39. 73.126 JOURNEY 131 IFIRPOAL6/.96RT _56.130
ERIC CHURCH 46 DAFFIA 92, 140. 163 FOSTER THE PEOPLE .48 GRIMES 98 DAMIE/1 JURA00 181 LAMB Of GOD 101

THE CM_ WARS .31 0 ESR402A PAZ 167 KIRK FRAIXISI 200 DAVID GUETTA 76 0 111510(10 42
ERIC CLAPTCN 148 DAFT PLR. 119 EVANESCENCE 132 TIE FRAY 33 31115 If ROSES 160 46.50115 150 li 1.1/1FA0 18

KELLY CLARKSON 15 DAUGHTRY 90 HUH. 3.116 1/1CHAELJACK.5014..87.88 TUNED. 58 WM. $161/YRO ....00
If ONARO COHEN 29 DEAO1AAU5 97 d 181.1111 ETTA JAMES 70 KIDZ BOP KIDS 27

00100147 28 LANA DEL REY 37 FIVE Ft/GER DEATM 11111 ANTHCEN HAMILTON III JAY 2 00100 WEST 38 tOPPI 84 iMll
J COLE 57 NEL 1111,1010 124 Puma 74. 176 GALACTIC 118 FRED HAMPIOND 75 00R1,1080 128 1433 183

38 Go to www.billboard.biz for complete chart data Data for week of MARCH 10, 2012
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0 0 .10°,2

40

103
72

53 I SEAL
F528694PNARIIER BROS (18.981

Ct116
140 r011iffiLrIRADE/MLAIITIC 619927/06 (13.98)

105 90 183 .n SOUNDTRACK
A 18951/SONY MUSIC 00.98)e 113 114

VARIOUS ARTISTS
, 6.11-CURB/PROVIDENT-INTEGRITY 480854111 CMG (17.981

107 102 149 NEWSBOYS
WNW 71592/EMI CMG (11-98)

108 81 111
LADY ANTEBELLUM
CAPITOL NASHVILLE 67702 (16.90)

METALLICA Beyond Magnetic (EP)
WARNER BROS. 530093 (5.981

LYNYHD SKYNYKD The Best Of Lynyrd Skynyrd: 2041 Century Masters The Millennium Collection
MCA 111841/UME (9 MU

ANTHONY HAMILTON
MISTER'S MUSIC 9613611CA (11.98)

THIRD DAY
ESSEN., 1092.,SoNv music

SOUNDTRACK
WALT OISHEY E06599 (13.98)

SELENA GOMEZ & THE SCENE
HOLL.000 013517 (13.90

SINEAD O'CONNOR
ulF LITTLE iNOIAll 1122 02.98)

FUN.
NETTVERK 30847* (12.981

JAKE OWEN
RCA NASHviLLE 895474 MN 10.

GALACTIC
ANTI- 87182NEPITA. 05.98)

DAFT PUNK
WALT DISNEY 005872- (x3.98)

BARRY WINE The Best Of Bony Wilke: 20th Century Masters The Millennium Collection

W

No 83 ARTIST
51, IMPRINT & NUMBER DISTRIBUHNG LABEL (PRICE)

101 83 " IF-PAICr6g7N)9,2g 111 3154

102 97 105
1 Z.:,,,,,trirj3lgt, ,Its4Of The Temptatisr.The so's: 20th Century Masters The Milennium Collection

Soul 2

Awake  2,

The Preacher's Wife

35j

109 105 66

115 117

111 94 83

112 89 81

RE-ENTRY

RE-ENTRY

117 lit 110

120 108 107

721 106 93$

123 88 84

124 96 87

125 77 t

128 117 94

C'146 1560=
138 14?

Title

Resolution

WOW Hits 2012

God's Not Dead

Need You Now

98

Back To Love

Move

132

133

134

135

NEW

RE-ENTRY

RE-ENTRY 25

121 11.3

87 122

119 108

99 771

136 136 134

137 125 121e 150 150!

139 93 101

ISLAND/CHRONICLES/ONG 9008841UME (9.913)

PISTOL ANNIES
RCA NASHVILLE 94916/SLIN (11.981

JOSH RITTER Bringing In The Darlings (EP)
PYIHEAS 002. (6.98)

CELTIC WOMAN Believe
MANHATTAN 79660 08,9810

NEIL DIAMOND The Very Best Of Neil Diamond: The Studio Recordings
COLUMBIA/LEGACY 90360/SONY MUSIC (12.08)

CHRIS BROWN
JAKE 86067/14CA (11.98)

WHITNEY HOUSTON
AluSTA 4786340NY MUSIC (3.99) ®

CURSIVE
stoat CREEK 166. (13.98)

KARI JOBE
SPARROW 6.3128/041 CMG 13.981

AWOLNATION
RED BULL 1086 (9.98)

MIRANDA LAMBERT
COLUMBIA iukSarLLE 7893241111 (16.98)

JOURNEY
COLUMBIA/LEGACY 8:889,81311, MUSIC (13.98)0

EVANESCENCE
13166 111.96) /4.

WHITNEY HOUSTON

The Muppets

When The Sun Goes Down

/ 8405401I0 MUSIC 00.981

GEORGE STRAIT
MCA NASHVILLE 016007/UM, (7.90)

VARIOUS ARTISTS
AMNESTY INTERNATIONAL 002 (2469)

CHEVELLE
EPIC 92182/SOW MUSIC (11.98)

JUSTIN BIEBER
SCHOOLBOY/RAYMOND BRAWL/ISLAND 014063/1DJM6 (10.98)0

CREEDENCE CLEARWATER REVIVAL FEAT. JOHN FOGERTY
10111/30 21C01.080 (17.98/12.98)

RIHANNA
SRPIDEF JAM 014827/104M (13.98)0it 153 17 1

141 127 14

149 137e 143 158M

145 129 111

Cr 158 153

147 13012

148 141 1

1149 123 151

150 142 166

RE-ENTRY 104

37

211

170

56

172

B

r`t

31

IN 73

01

El 60

9

 3
How About I Be Me (And You Be You)? 114

Aim And Ignite 71:

Barefoot Blue Jean Night 61

Carnivals Electricos 110

Tron: Legacy (Soundtrack) 41

78

Hell On Heels 5

122

13

45

F.A.M.E. 1

Just Whitney-. IN 9

I Am Gemini 124

Where I Find You 10;

Megalithic Symphony

Crazy Ex-Glrlfriend  6

Journey's Greatest Hlts 4, 4
Evanescence 11

Whitney 0 11

Icon: George Strait 621

Chimes Of Freedom: The Songs Of Bob Dylan 4
Hats ON To The Bull 2$

My World 2.0 11

Chronicle The 20 Greatest Hits 1:1 67

Loud 31

EMINEM
SIMOWAITERMAIWINTERSCOPE 005881,160 (13.98,8.981

JOSH TURNER
LTA easeau.r 015346/UME (7.98)

BOB SEGER & THE SILVER BULLET BAND
CAPITOL 30334 (16.98)

THREE DOG NIGHT The Best Of Three Dog Night 20th Century
MCA 1120731.1E (9.98)

SOUNDTRACK
LOST HielfwAY/MERCuRYNONAO 014749NUME 02.981

BAD MEETS EVIL
SHADYAKIERSCOPE 01572910A (9.98)

BOB MARLEY AND THE WAILERS Legend: f4,
TUFF 001161SLA110 548.904./ula 03.98)0

Bob Marley And The Wailers

ZAC BROWN BAND The Foundation
RoARrei6REA PIC101,111:11.1E 6ROWVAILMOIC 516931/06 (13.98)

ERIC CLAPTON The Best 01 Eric Claptort: 20th Century Masters The Millennken Collection
CHRONICLIS,OLYDOR 002759IUME 19.9H

TAYLOR SWIFT Fearless
916 MACHINE 0200 09.9E0 <0

JACKSON 5 The Best Of Jackson 5: 2001 Century Masters The Millennium Collection
MOTOGN 007718/LIME ism)

Curtain Call: The Hits El 1

Icon: Josh Turner 98,

Greatest Hits

Masters The Milennium Collection

0 Brother, Where Art Thou?

Hell: The Sequel (EP)

 109

13

1

028
 si

60

11

 114

Er]
The soundtrack's

"Man or Winner'

won the Academy

Award for best

original song on

Feb. 26. The album

rallies with a 5,000

Increase (up 122%).

The song itself

re-enters Kid

Digital Songs at No.

4 with 4,000

(up 368%).

The artist, who has

seemingly made

more news lately

for her on -again,

off -again marriage,

returns to the list

for the lint time

since 2007. How

About is her ninth

studio effort and

bows with 5,000.

While the band

celebrates its arrival 174
at No. 3 with its a
world album

(10,000). its first

set returns to the pft
list With 4,000 "my
(5,000; up 42%). 178
Total

effortsaleso

fits

debut stand

Title
B

t !... EE ARTIST
33,..,i5 55 IMPRINT 5 NUMBER / DISTRIBUTING LABEL (PRICE) il :41

152 132 730 Tull IC, Ts7t,IN Number One Hits 1.1 271

Super Kis El gel152 i, ,..] coujWILLIENELSON
CY 641.4(No MUSIC (5914/

0 151 200
ATLANTIC

CHRISTINA PERRI
ATuNIIC 5251353/A0 413.981@

lovestrong. 41

154 110 151 LE'ANDRIA JOHNSON The Awakening Of Le'Andrla Johnson (EP)
241

BENSTRAII. muiT/MUSIC wORLD GOSPEL nitiMUSIC WORLD (8.981le 163 150 WILLIAM MCDOWELL
DELIVERY R001411614 2352/EONE (16.98)

Arise: The Live Worship Expierence 6,A'

156

157

The

159

135 126

128 1771

140 106

145 139

175 167

h., 147 162

162 134 165

,0
i0
IC

170 173

VARIOUS ARTISTS
UNWERSAUEMUSOMY MUSIC 05753/CAPITOL (16981

AMY WINEHOUSE
UNIVERSAL REPUBLIC 008428. 05.981

MINDLESS BEHAVIOR
SIREAMLINUCONJUNC11014/111TERSCOPE 015.8418A (9.98)

JUSTIN MOORE
VALOIre 4.120011(10.981

GUNS N' ROSES
GEFFEN 0017.41JUE 06.98)

BLAKE SHELTON
REPOSE (1/ASIIViLLE, 52509211III (113.981

CHILDISH GAMBINO
sussuo, co?" (13.981

EMINEM
WEEVAlTERMATWINTERSCOPE 490629NUME 113.98)

NOW 39

Bach To Black El 21

41 Girl 71

Outlaws Like Me

Greatest Hits 0 3

Loaded: The Best Of Blake Shelton 131

Camp 111

The Marshall Mathers LP 1

164 155 147 J8
AEROSMITH The Best Of Aerosmith: 20th Century Masters The Millennium Collection
OWEN 00110NUME 19.98)

SNOOP DOGG & WIZ KHALIFA
ROSIRINA/ODOOYSTYLVAILANIIC 529248/A0 18.98

PINK FLOYD
menu 28955 0810
ESPINOZA PAZ
D1SA 0165541UNLE 01.98)

MAC MILLER
Resew 218 03.98)

2
171 -

PAC
DEATH ROWAIITERSCOPE 524204,10M 124.981

170 71
7 HILLSONG UNITED

iiLteNG/SeArtarre 462350310AG (14.9810

172 173

ID

RE-ENTRY 798

Now

16

102

169 174

171 159 17013

172 78 -

42 180 11

at 75,000.

)
119 8,1.4

The two

soundtracks are

among those priced

at $3.99 in

Amazon's MP3

store. Iron sold

5,000 last week

(up 141%) while

0 Brother shifted

4,000 (up 127%).

11711
The singer/

songwriter's six -

song EP (recorded

and mixed in just

lour days) arrives

with 4,000. It's his

third visit to the

list, following full-

length album bows

in 2001 and 2010.

182

186

187

188

1189

192

178 175

190 -

195 187

3

15

83

102

RE-ENTRY 4

3

45

40

173 138

183 190

184 -

RE-ENTRY 13

RE-ENTRY 36

RE-ENTRY 13

131 -

192 193

156 136

109 455 3

RE-ENTRY 04

RE-ENTRY 70

15

RE-ENTRY 41

3

Mac + Devin Go To High School (Soundtrack)

YELAWOLF
Ullt TMISICH,SimimULIC7111TERSCOPE 0161740GA (10.981

HEARTLESS BASTARDS
PARTISAN 2101. 026.

JOHNNY CASH
sour ma CUSTOM MARKETING GROUP 0527940NY music (7.991

CHRIS TOMLIN How Great H Our God: The Essential Collection

DRAKE Thank Me Later
YOUNG MONEY/CASH MONEY 014325/UNWERSAL REPUBLIC (13.981

FIVE FINGER DEATH PUNCH
PROSPECT PARK 50100. 03.981 0

War Is The Answer

UNIVERSAL REPUBLIC DIGITAL 01 (4.981
Into The Woods (EP) 1081

OF MONSTERS AND MEN

ELECTRIC BLuES/PSYCOLLECTI. 715NAORANT (11.98)
Sweet Sour 133BAND OF SKULLS

6044501111 MUSIC COMMERCIAL MUSIC oRcuP 70971/Sow MUSIC (6.981
An Afternoon In The Garden 801

ELVIS PRESLEY

AMERICAN/CDLUMBIANCNY MUSIC coo 53490,SOIre MUSIC (6.98)
VH1 Storytellers 581

JOHNNY CASH/WILLIE NELSON

SECRETLY C.MNAII 25, (i 4.981
Maragopa 1841

DAMIEN JURADO

IALISIC WORLD GOSPEL 5241/MUSIC WORLD (13 so
So Proud 441

BRIAN COURTNEY WILSON

671

Dark Side Of The Moon 4, 121

Un Hombre Normal 1671

Blue Slide Park 1

All Eye. On Me 0 11

Uve In Miami 711

271

78

II 160

40

1

 7

Radioactive

Arrow

Super Hits

M83. Hurry Up, We're Dreaming.
1183 0510./MUTE (18.98)

SIMON & GARFUNKEL Simon & Garfunkel's Greatest Hits
COLumMA 31350/SO11Y MUSIC (918)

0 199

11°
196 118 84

.[ 107 198 I 48

RE-ENTRY 33

199

200

179 -

182 179

15

39

BIG TIME RUSH
NICKELODEON/COLUMBIA 990824011Y MUSIC (11.981

FOO FIGHTERS
ROSWELL 36921 111.981(9

CHRIS YOUNG
RCA NASIIYILLU5497/Stall (10

151

0 184

Elevate (Soundtrack) 14

Greatest Has 111

Neon 41

LA ARROLLADORA BANDA EL LIMON DE RENE CAMACHO Irreversible...2012 421
DISA 01.51/ULILE (12.98)0

ANTI- 67169VENTAPH (15.981
Be The Void 461

DR. DOG

PINK FLOYD The Wall 401
0081101 28044 (34181

LUKE BRYAN Doin' My Thing 61
CAPITOL NASHVILLE 65833 08.98)

FRANK SINATRA Sinatra: Best Of The Best 231
REPRISE 79764/CAPITOL (18.98)

AEROSMITH Aerosmith's Greatest Hits
COWMWA 67367/SO11Y MUSIC (8.98)

CHUCK BERRY The Best Of Chuck Berry: 2001 Century Masters The Milennium Collection
MCA 1119.14/1.1ME (9.981

MARVIN SAPP Playlist: The Very Best Of Marvin Sapp 17
VERITY/LEGACY 6746040. MUSS (7G8I

KELLIE PICKLER 100 Proof
19,8110 91587/S1111 11.98

GEORGE STRAIT The Best Of George Strait, 20th Century Masters The Millennium Collection
MCA NAS.VILLE 170280.4611(9.98)

VARIOUS ARTISTS NOW That's What I Call Country: Volume 4
ulliVENSAuEMVSONY MUSIC 015731/U5G (18.981

JANIS JOPLIN Super Hits
SOW MUSIC CMG 05280/SO11Y MUSIC 1668)

KIRK FRANKLIN Hello Fear
FO YO SOULNERITY 77917/11CA (11.98)

41i) 5a]

130

7

701

141

11i

 91
MAC MILLER 168 Nal MINAJ 77 0
809148aLEYAHO TIE 1/1143.ESS BEHAVIOR -158 MEAD O'GOIANOR ...115

WAILERS 146 JUSTIN MOORE 159 OF 143/1StERS AND MEN
MAROON 5 55 IAUMFCAD 5 SONS .45 177

004110 MARS 24 JAKE OWEN .117

PAUL /AGGAREIEV SINEKKEIN
SCOTTY IdGCREERY 52 W1LLE 1.ELSON 151

11LLIAM mak:WU .155 NEWSBOYS 107 wisntA PERRI 153

TIM MCGRAW ....43, 152 NIGKELBACK 40 KATY PERRY 63

MERGYME 82 KELLIE PICKLER I.
METALL!. 109 PINK FLOYD 166, 190

PISTOL MIMES 121 SLEIGH SELLS 12 THE FRESH BEM BA110
PlIBLILL 79 ROMEO SANTOS 94 SNOOP DOGG 8. WS MUSIC FROM THE HT 1)./

ELVIS PRESLEY 179 MARVIN SAPP 195 KHALGA 165 SHOW 44

SEAL HS SNOW PATROL 72 ME I/UPPETS 113

0 BOB SEGER &THE SILVER GEORGE STRAIT 134. 197 0 BROTHER, VASRE ART

LIONEL RICHE 99 BULLET BAND 69, 142 TAYLOR SWIFT 49.149 THOU? 144

RIHANNA 14,139 BLAKE SKLT011 53, 161 RE FREACKITSLWE 105

JOSH RITTER 122 010715 GARFUHKE 184 .1-141.31..1.1,-M THE WALSHT SAGA

FRANK SINATRA 192 ACT OF VALOR: THE BREAKING DAWN PART I

SKILLET I04 ALBUM 47 35

SKR.. 26,59 ORM 86

111111 0 107.41
THE TEMPTATIONS 102 VAN HALM 11 NOW THAT$WHAT CALL WALE 81 MAMIE 171

THIRD DAY 112 GOUNTRYBALLADS 95 6ARRY0181F 120 Cift1510UNG 187

THREE DOG NAGHT 143 IL THATSIAHAT !GALL BRIAN GOURINEYWILSON YOUNGJEE2Y 25

TOMLEI 174 2012 GRAMME1401.1.3 GOWITRYNOLUME 4 198 182 YOUNG TIE 904t ..,.80
JOSH TURNER 141 10 KW GOSPEL 2012 60 M(YLVNEHOUSE _66157
INCA 4 CHIMES GE FREEDOM: THE Y70w HITS 2012 .106 WE KHALI.) 85

NESE 66 SONGS OF BOB DYLAN,.
35

NOW 39 056

NOW 40 62
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NEXT0 UNCHARTED- 1:;i4i- itifiusic BIG
SOUND

17a Sts
AN gg ARTIST MYSPACE PAGE

1 1 59 DJ BL3ND VAW/MYSPACECOMIMEND122Y

2 58 NOISIA .AVAVIMPACE.COWDENOIS.

58 TRAPHIK WWWJAYSPACECOLVTRAPHIK

8 43 PITTYWWWPAYSPACE.COINBANOAPITrY

5 55 PORTA WWW.PRISPACE.COM/PORMI

10 54 SUNGHA JUNG WWWPAYSPACEPOINJUNGSUNGEIA

11 49 MAREK HEMMANN PPNWPAYSITACE COMAA AM. EMEAANN

C2C VAIMEMYSPACECOM/UCOJS

YU NA wAWJAYSPACECOWYUNA

19 47 METRONOMY WWWWSPACECOWMEMONOPAY

11 3 4 SHLOHMO WPANTATSPACECOINSPLOPAOSIELIN 11

12 9 54 TYLER WARD VAMMYSPACE.COMMERWARO

13 15 32 GOLD PANDA WWWPAYSPACE.COPNCOLDPANDA 13

14 14 26 ORELSAN MW/JAYSPACE.CONORELSAN

15 7 55 MADDI JANE WWWTAYSPACECOWMAODUANDAUSIC

30 7 GARETH EMERY WWWIT(SPACECOINGARETHEMERV

27 29 MANN TIERSEN WWWPAYSPACECOINYANNTIERSENINPROVESS

35 BORGORE WWWJAYSPACECOWBORGORE

41 41 GOD IS AN ASTRONAUT WVAVIAYSPACEC0W6001SANAVIRONAUT

020 13 55 JESUS ADRIAN ROMERO WAWIAYSPACECOWJESIASAORIANNEE

kr

21 6 50 PRETTY LIGHTS VWW.MYSPACECOM/PliETTYLIGHTS

22 23 24 STAR SLINGER WVAWAYSPACECOINSTARSUNGERMUSIC 22

CD= ANATHEMA 'AVAV APISPACE.COWWEAREANATHEIM

24 22 23 MORD FUSTANGMAWAYSPACECOWMORDFUS741,6

25 20 19 DATSIK WWWIWSPACEZOlkDJOATSIK

26 17 AEROPLANE WVANTAYSPACECOANAEROPUNEMUSICLOVE

BE -ENTRY

8C.ENTFTY

m34

UMEK WWW.MYSPACECOINDAMEK

PAN -POT WW1V.MYSPACECOINPANPOT

48 SUPERMAN IS DEAD WW1V.MYSPACE.COWSUPERMANISOEAD

30 26 14 GRAMAT1K wwwure1p4a.commumem= ALYSSA BERNAL WWW.MYSPACECOWALYS.SMERNAL

32 24 32 JOTA QUEST WAVAIAYSPACECOWJOTAOUEST

33 29 13 CAPITAL INICIAL WINWIAYSPACECOWCAPITALINICIAL

C 1:21 D E I CH K IN D wwwmaPAcEco wo &cm No

35 31 2 TENSNAKE WWALINSPACECOWIENSNAKE

CD39 4 CAUBAN VMW.MYSPACE.COINCALMAN

37 25 57 DAVE DAYS WVAVIAYSPACECOWDAVEDAYS

46 14 EMANCIPATOR WWW.LAYSPACECOM/EMANCIPATORe= ONRA PVIALIAYSPACE.CONVONAA

48 52 THE BLOODYBEEIBOOTS - DEATH CRAV7IwnwhysocEcommexocareamools

(ID 12 SABATON WWWPAYSPACECOENSABATO

42 37 24 COMTRUISE wAviiivsPAcEcohowcommuisE

43 12 4 SUPER MASH BROS. WWW.MYSPACECOWSPRIASHEICOS

44 36 19 MEYTAL COHEN WIWZIAYSPACECOAVDETTWATERPRIEST= THE BOOMZERS WVAVIAYSPACE COATIOASHPROJECT

O 45 3 SOAP&SKIN WWW.MYSPACECOINSOAPANDSION

47 32 5 HIGH RANKIN 5W.W.MYSPACUOMMIGHRANKIN

48 38 2 DIRTYLOUD PATWIAYSPACE.COWITIRMOUDMUSIC= IAMX IAMAVAPESPACECOTAAAAIX

CD50 2 YOUNG GUNS WWW.PAYSPACECOWY01.11166UNS

French tumtable group (2( (formerly (oupsgross) breaks

into Uncharted at No. 8 after releasing its 1999 remit tape

on SoundCloud. The act's total plays on the network jumped

24% week to week. Elsewhere, God Is an Astronaut continues

to climb, moving 41-18 as the group's number of Facebook

fans rose 46%.

O 6

SOCIAL so- mimmakviT4
rol

sW ES ARTIST IMPAINTAABEL

1 1 54111 ADELE 4.1COLUMOIA 1 1 29

2 3 2866 JUSTIN BIEBER SCHOOLITOYATAYMOND EIRAUNASLANOPOJTAG

O 4 66 RIHANNA SAPIDEFJATMOJIAG IP I 3

4 3 66 NICKI MINAJ YOUX6 MONEWCASII blOriEWUNNERSAL REPUBLIC 4 5 5

O 10 64 CHRIS BROWN JIVBIROA 4 26

6 5 64 MICHAEL JACKSON MAREPIC

O 7 66 DAVID GuETrA WHAT A luluSICASTRALWERKVCAPi101. 7 6 II

O 13 43 LMFAO PARTv ROCKNALLIAWCHERRYTREEMERSCOPE 8 9 29

O 9 661 KATY PERRY CAPITOL 9 7 4

e 11 66 EMINEM WEB/SHAIM111141A1IVINCERSCOPE 10 8 5

8 66. SHAKIRA sow music Lamm 11 10 23

12 66 LADY GAGA STREAMLINEXONLIVEANTERSCOPE 12 11 29

2 3 WHITNEY HOUSTON ASSIERCA 13 - 1

20 16 ONE DIRECTION MO 14 15 79

17 64 PITITIULL 305/FAMOUS ARTIST/POLO GROUNOSAI/SONY MUSIC LATIN/RCA 15 12 27

21 66 SELENA GOMEZ Human

16 661 TAYLOR SWIFT BIG MACHINE

14 65 ULWAYNE CASH MONEY/UNIVERSAL REPUBLIC

15 55 BRUNO MARS ELECTRA

22

34 601 USHER LAFACEETICA

34 SKRILLEX BIG 8EATOAALITTRAP/ATIANT1C

19 8 LANA DEL REV STRANGOI

23 18 61 SNOOP DOGG DOGGYSTYLE/PAIORTEWCANTOL

e 32 64 DRAKE YOUNG MONEMCASH MONEYMNIVERSM REPUBLIC

24 65 THE BLACK EYED PEAS ItifEllSCOPE

26 23 65 BEYONCE PARKWOOD/COLUMBIA

27 26 5zi JENNIFER LOPEZ ISLAN040.1MG

43 63 WIZ KHAUFA Rosmuwatoinc

29 25 65 AVRIL LAVIGNE RCA

30 28 10 JESSIE J lAVILAINIVEASAL REPUTEUC

31 30 63 BRITNEY SPEARS JIVE/RCA

32 27 66 UNKIN PARK k40011,1ESHOP/WARNER BROS.= BOW WOW YOUNG MONEY/CASH MONEY/UNIVERSAL REPUBLIC

34 29 61 50 CENT SHAOY/AFTERMATHANTEASCOPE

CD 40 20. DEADMAUS musuptuaRA

36 37 52 BOB MARLEY TUFF GONG/ISLANWUME

37 39 41 BOYCE AVENUES PE=

41 7 WALK OFFTHE EARTH 15588818

39 31 6 MADONNA IMNATIONANTERSCOPE

40 38 47 JUSTINTIMBERLAKE minca

CD50 58' TIESTO MUSICAL FREEDOM

42 35 59 DEMI LOVATO Houma

43 42 35 PINK LMACEIRCA

44 44 5 FLO RIDA POE BOWATTANnt

45 66,2 ENRIQUE IGLESIAS UNNERSAL lAUSIC IATTNOA.INIVBICAL REPUBLIC

C RE-ENTRY

RE-ENTRY

RE4IITRY

49' NEW

50 RE-ENTRY

KESHA KEMOSABURCA

GREEN DAY REPRISE/WAPNER MS.

CHRISTINA GRIMMIE UNSIGNED

MICHEL TELO PANTANNAUP0E/SOW MUSIC LATIN

RED HOT CHILI PEPPERS WARNER BROS.

Brazilian singer and Internet sensation Michel Telo makes his debut

on Social 50 at No.49 after Ithking off his first European tour.

Fans tuned in Feb. 24 to watch a live broadcast of his first show in

Lisbon, Portugal, that he promoted on his Facebook page. In turn,

he earns an 8% increase in overall follower base, with a 18% gain

in Twitter followers and a I% uptick in Facebook fans.

0 YOUTUBE IMIr You Tube

TITLE
53 xa. ARTIST OMPRINT/LABEU

SOMEONE UKEYOU
ADELE ORAXILWABIN

The most popular songs onYouTube.

ROLLING IN THE DEEP
ADELE EE,,,,,ASIN

I WILL ALWAYS LOVE YOU
vain. ACARSTWARISTAAPPACY)

SOMEBODY THAT I USED TO KNOW
COM FEAT.' G MAIM ISAMFIESWSECONOSTAIRFAX/UNNERSALREPLICUO

SET FIRE TO THE RAIN
ADELE1,01LAIBLTA

SORRY FOR PARTY ROCKING
UNEAOIKFITYROCKRAILLIAMIEREOTREEMETERSEOPEI

INTERNATIONAL LOVE
PETCUILICATURING CHAIS BROWN ,M111335POLOGROUNIVARCAT

PARTY ROCK ANTHEM
EATTAOTEATIAUREN BENNETT& ADONROCKEPARTYRODEMILLIPATCHERRYEREEANTIRSCOPEI

TURN ME ON
OAVO CUETTA FEATuRING NINA MINA) PAW A AILISICJASITINTATAKS,TAPITOLI

MIRROR
IllWAYREFEATURINGBRUNOMARS(VOONGIAONEWCASHMONEY/UNIVERSALREPUBUG)

SEXY AND I KNOW IT
lAIMENPAREYROCXMILLEAMIXEIRITREEIMERSOORe

DANZA KU DURO
DON OMAR. WCINZOITAAISAIRFANATIT4AADEMPINERSALMUSICIATI40)

WHAT MAKES YOU BEAUTIFUL
ONE DIRECTION IS, CIA07.111ABIN

RAIN OVER ME
Pr euLLHATURPIG MARC ANTHONYILIIMPOLOGROUNDSURCAI

WAKA WAKA (THIS TIME FOR AFRICA)
SUAIDRAFEATURINGERESNLYGROUNDiERIC,

1 1 5

2 2 74

3 4 31

4 3 42

5 6

6 7 12

7 6 18

8 8 7

9

10 10 9

1 1 13 10

12 19 8

13 11 42

14 20 5

The week's top streamed
TITLE
ARTIST iMPRiNTAABEE

STRONGER (WHAT DOESN'T KILL YOU)
x wets AMY CLARKSON 1,R,I

SET FIRE TO THE RAIN
ADELE iXL/COLLABA)

SOMEONE LIKE YOU
NALEMCOLUMA)

ROLLING IN THE DEEP
ADELE IxUCOLLEMLA1

TURN ME ON
DAVID GOMA FEATURNG NICKIMINAJIWIIAT ARIUSIUASTRAUVERKSCAPIT0L1

WE FOUND LOVE
PAHAMA FEATURING CALVIN HARICSiSRPTICAJAMADJM61

SEXY AND I KNOW IT
1hiFA0 rAApre ALE.AAIILI 441:101RITREE4NTERSCOP5

RACK CITY
TYGA ALIENS ILINE,CASH NIONEYANNERSAL REPUBLIC)

NI".AS IN PARIS
ATI ANNE WEST iRITC.A.FELIMIDCNNTIONIDEFJA/AILVAGI

DOMINO
JESSIEJ VANIUANESSAL REPUBLIC/

NOT OVER YOU
GAM/ DEGRAW:AN:,

INTERNATIONAL LOVE
FITCULLFEATURING CHRIS BROWN 1MR 215POLOG10UNMPRCA)

PARTY ROCK ANTHEM
UVIFACIEEAT.IAUKENBENNM&GOONROCIMARTYROCKM-1.4440ERRYIREDINIERSCOPE)

ALL YOUR LIFE
THE BAND PEARY iREMICNACIP.A.LD

I DON'T WANT THIS NIGHT TO END
UK BRYAN IC...NASHVILLE

0 NEXT BIG SOUND'
NEXT
BIG
SOUND

The fewest accelerating argots during the past week, across
ell major social musk sites, statistically predicted to achieve

ARTIST fulute success, es measured by Next Big Sound.

LILYGREEN AND MAGUIRE

ALESSO

LOVERANCE

LONSDALE BOYS CLUB

LOLA MONROE

CROWN THE EMPIRE

CAPTURE THE CROWN

MILAN STANKOVIC

YOUNG GUNS

A PAST UNKNOWN

SKIP THE FOREPLAY

1 LIRA

11 NIKI & THE DOVE

KENT ARKANA

GRIZZLY
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HEATSEEKERS ALBUMS'"
ARTIST

g LABEL NUMBENDISTRIBUTINGU66 (RICO

GALACTIC
ANTI- 81182VEPITAPH 11990)

OF MONSTERS AND MEN
UNIVERSAL REPUBLIC DIGITAL EX 4901

BAND OF SKULLS
ELECTRIC BLUES/PSYCOLLECTPIE 21511/VAGRANT (11.931

NEW
DAMIEN JURADO
SECRETLY CANADIAN 250.114.981

NEW JSON
LAMP MODE 61/6113.931

12 10 NEW
THE MENZINGERS
EMTAPII 87110'11393)

NEw
LAMBCHOP
MERGE 434'(1.981

VERTIGO 015.39.1NM .ERSAL REPUBLIC..)r ,0

49

52
VOLBEAT

THESUB THE HEART

TITLE

Camivale Electric,.

Into The Woods (EP)

Sweet Sour

Maraqopa

Growing Pains

CD CI CATHERINE RUSSELL
WORLD VILLAGE 468101MARMONIA MUND1(113.1

POD NEW
RADICAL SOMETHING
RADICAL SOMETHING DIGITAL EX 12.98)

NEW

113 13 5

FRANKIE ROSE
SLUMBERLAND 150.110.98)

DIE ANTWOORD
AEI RECORD3 7031,005VNTOWN 113.98)

14 I I 12 at FF1SRMA. rPPUEMI6136 (13.981

FOR KING & COUNTRY
FERVENTAVORD.CURB 07.70VARNER.CURB MGM

2 TENNIS
FAT POSSUM 12651 03.98)

On The Impossible Past

Mr. M

Beyond Hell/Above Heaven

The Head And The Heart

Strictly Romancin'

No Sweat (EP)

Interstellar

Ten$1on

Red

Crave

Young & Old

CIGARFUNKEL AND OATES
NO ONE BUYS RECORDS DIGITAL EX 19981

20
23

GROUPLOVE
CANVASBACK/ATLANTIC 5276.1AG (13.931

37 19 rN,ITENRZCURWCIIEFIRY1REDWERSCOPE 016311/16.9.98 16(00(1

GREATEST
GAINER

42 113
SIDEWALK PROPHETS
FERVENT 881900AVARNER 8600.11981

Slippery When Moist

NeverTrust A Happy Song

Welcome Reality- These SimpleTruths

Air:The Bath Album3 2

23 NEW

24 NEW

ANNE AKIKO MEYERS/ENGUSH CHAMBER ORCHESTRA (
E ONE 7785117931

19
5 FOXY SHAZAM

IRS.41160VCAPITOL 112.98)

PERFUME GENIUS
MATADOR 964. 114 98)

ORANGE AVENUE
LOVELARIP 1221111598)

KIMBRA
WARNER BROS. DIGITAL DC (3.981

MERCURIO}

Church Of Rock And Roll

PutYour Back N 2 It

HEATSEEKERS SONGS -

TITLE
sE ARTIST IMPRINT/PROMOTION Laaa

SOMETHIN"BOUTATRUCK
KIP MOORE MCA MASIDALLE

1

15
LEVELS

LEVELSNERATONMATOM EMPIRE/INPERSCOPE

to° SBK1'1111.'11GXVIT.IIR'Ig SIRAN BIG BEATIOWSWATLAMILflIRP

0 3° IfITHGOrlIDING CHERRYTHEANTERSCOPE

10 10 9 YOU DON'THER LIKE I DO

10 = VOUNG THE gnCOUGH irjt:tonutaaaaaP10 9
10

DRANK IN MY CUP
KIM. BAN. MI6/UNAUTHORIZED/WARNER BROS.

LONELY BOY
THE BLACK KEYS NONESUCHANARNER BROSJWARNER

DO IT LIKE YOU
DIGGY FEMURING JEREMIH ATLANTIC

15 4 1?O'VERANCE FEATURING IMMO & SKIPPER OR 50 CENT STIPA UFEANTERSCOPE

1 11 , 29 SCARY MONSTERS AND NICE SPRITES
SKRIIIIX BIG DEXUATLANIIURP

(1) 14 5 EMMATURING LL FREEBAND,A-I/EPIC

14:1D 17 3 VISIPtETEIFSEATURING 7YGA PORTER HOUSFJRCA

25 11 l'7118139.1'61797TTEXTPTT

[15 20 27
1,E1111arEttISSI FEATURING GARY GO ULTRA

REENTRY

NEW

INTENTALO
38ALLMTY FEATURING EL RESET° Y AMERICA SIERRA FONOVISA

FOLSOM PRISON BLUES
JAMIE LONG UNIVERSAL REPUBLIC

[18
16

IMA BOSS
MEEK MILL FEAT. T1. WAWA UL 1111Y11.0.11010M. RICK ROSS MU BEKTVAMRACIPAVRIAA RIMS

1C®
20 23 2

10

HANDCLAPS & GUITARS
MOODY BANG IA SPARGINICAPITOL

LAS COSAS PEOUENAS
PRINCE ROYCE TOP STOP

WHERE I BELONG
BUILDING 429 ESSENTIAL/PEG

22 10
WILD BOY
MGK FEATURING coca HOOKA RACE ESTI 0 948AD BOWINTERSCOPE

teD = FACE TO THE FLOOR
CHEVELLE EPIC

r
16 KYOTO

SKRILLEX FEATURING SINN BIG BEAT/OWSLNATLANTICM.

MI SANTA
ROMEO SANTOS FEATURING TOMTIT° SONY MUSIC LATIN

Small Victories

Settle Down IEP)

With a No. 1 debut

on Contemporary

lat2 Albums, it

marks the second

leader for the ad,

following 2010's

Ya-la-Play. It's the

group's sixth top 10

on the tally.

The slx-song EP,

piked at $2.99 at

the dunes store,

starts with 2,000

sold.

Small Victories,

indeed, as the pop/

rock band nets its

fiat appearance on

a national chart.

It's the act's second

full-length album,

and it bows with

a Mlle more than

1,000 sold.

ARTIST
5 LABEL A NUMBER/DISTRIBUTING LABEL IPRIGE1

6 35
ANDY GRAMMER

,,isit.(12 q981

7 NINE LASHES
TOOT. 15 NAIL 038.94/EMI CAIG 690

IC III TINDERSTICKS
CONSTELLATION 0861 115181

Ire is 2 1-U981-L109RO. 010.I3NAL P8U70 9, az, ,Izasi

130
21

2 KIRK WHALUM
',DEM). 5142A1ACK AVENUE 117.98)

Fe= oXITFIltL REPUBLIC DIGITAL E%13.98)

32 36 2' TriurZriettnel
33 2 GOATWHORE

METAL BLADE 15075.113.98)

34

35

36

[37

38

39

SI 9

26 5

40 20

0 2

22 3

7 2

NEW

RE-ENTRY

RE-ENTRY

RE-ENTRY

46 REENTRY

LINDSAY MCCAUL
REUNION 10157/SONY MUSIC 1998)

CLOUD NOTHINGS
CARPARK 70370. 113931

REDLIGHT KING
,WOOD 013213 110.98)

SHEARWATER
U POP .7. 113.981

STEVE TYRELL
[SIGN 33224.1CONCORD11498)

TONIGHT ALIVE
FEARLESS 30161 114.1

BJTHE CHICAGO KID
Al ATE DIGITAL EX 6.1

ED SHEERAN
ELEKTRA DIGITAL EX 15.981

JOSH WILSON
MAR.:15967859/FM' CMG 18.98)

WE AS HUMAN
ATLANTIC 5.9E6 EX/AG (1.931

Andy Grammer

World We View

Something Rain

GiveYouThe Ghost

Romance Language

Sing You Home (EP)

Section.80

Blood For The Master

If It Leads Me Back

Anack On Memory

Something ForThe Pain

Animal Joy

I'll Take Romance

What AreYou So Scared OR

Pineapple Nowt.aters

The ATeam (EP)

See You

EP

MICHAELWASOELUS BONE COLLECTOR FEAT. RHETTAIGAIS & DALLAS DAVIDSON
GEORGIA BOYS/REPRISE INAMMILLE1525251MIAN 119.1

THE LAOS
BACKROAD 22.V.ERAGE JOE'S 113981

BEVERLY MCCLELLAN
JUNK DRAWER .M611.981

BEN HOWARD
ISLAND DIGITAL EX/UNIVERSAL REPUBLIC O.)

GREGORY PORTER
MOTERIA 7511698)

CHEAP GIRLS
RISE 1..113931

BOMBAY BICYCLE CLUB
ISLANO/MMWAVAMCIONE 016399.16,11.981

The Brotherhood Album

Country Boy's Paradise

Fear Nothing

Every Kingdom

Be Good

Giant Orange

A Different Kind Of Fix

REGIONAL HEATSEEKERS #1 ALBUMS

Give You The Ghost
Police

Maraqopa
Damien Jurado

Carnivale Electricos Carnivale Electricos
Galactic

Carnivale Electricos
Galactic

Galactic

Mr. M
Lambchop=EMI

PROGRESS REPORT

Imagine Dragons, "It's Time"
The Interscope band makes its first appearance on a singles chart
with the plucky, stomping single, as it debuts at No. 40 on Alterna-

tive. The act's six -song, major -label debut EP, Continued Silence, has

sold slightly more than 1,000 copies since its release two weeks ago.

SOUTH ATLANTIC

Small
Avenueage

vffcr es

Galactic
Carnivals Electricos

jGSro°147ing Paine

Band Of Skulls
Sweet Sour

Of Monsters And Men
Into The Woods (EP)

Beverly McClellan
Fear Nothing

Catherine Russell
Strictly Romancin

Kirk Whalum
Romance Language

The Menzingers
On The Impossible Past

The Lays
Country Boys Paradise

Volbeat
Beyond Hell/Above Heaven

Galactic

Band Of Skulls
Sweet Sour

P4SirMoar:C1)7Ii And Roll

Of Monsters And Men
Into The Woods (FPI

Tennis
Young & Old

The Head And The Heart
The Head And The Head

Radical Something
No Sweat IEPI

Damien Jurado
Maraqopa

Die Antwoord
TenSIon
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THE BILLBOARD HOT 100

O 4 1 10

TITLE
PRODLCER 'SONGWRITER

wRS

GREATEST
GAINER/AIRPLAY

Artist
IAIPRINTr PROMOTION LABEL

STRONGER (WHAT DOESN'T KILL YOU) Kelly Clarkson
G.KURSIIII (J.ELOESSOFI.A.TAMPOSI.O.GAMSON,G.KLRSTIN, O is,.acA

SET FIRE TO THE RAIN2 2 2 0
Adele

F T SMITH (A.Arot/S.F T Min'

O 6 3
WE ARE YOUNG
FU11,11HASKER NARLIESS.A.DOST.,I.ANTIVIOFF.J.BHASKER)

fun. Featuring Janelle Monae
ee FUELED BY ROA. , r

4 1

0
0

8

23 25 7

8 6

12 5

11 8

O 14 12

10 9

0
12 13 4

0 17 16

18 14

O 21 22

O 27 26

19 19

18 15 9
RACK CITY Tyga
DJ IALSTARD pA STEVENSON) 0 YOUNG MONEY/CASH MONEWLNIVERSAL REPUBLIC

19 10 -

25 16 13

21 7 11

22 26 15

23 5 17

01:1
25 24 20

26 29 18

27 32 24

28 31 23

29 30 21

30 3 7

31 20 29

O 43 43

33 22 30

34 35 31

TURN UP THE MUSIC Chris Brown
THE UNDERDOGSSLEGO (C.M.BROWN.H.J.MASON. JR..D.E.THOMAS.A.PALMERTAJIMINET.T.COLES) 0 RCA

IT WILL RAIN Bruno Mars
IHE SIAEEZHIGTONS (BRUNO MARS.PLAMENCE.A.LEVINEf 0 SUMMIT/CHOP SHOPALEKTRA'ATLAPITIC

SOMEONE LIKE YOU Adele
0.7,11.SON,A.ADKINS (A.AOKRIS.O.WILSON) O XIAOLUMBIA

ASS BACK HOME Gym Class Heroes Featuring Neon Hitch
4414,1tOR0004'Ot (adil HERM. MD. VatiK0..1.81DARERSTRIll 0 OE...FAMED BY MCA.' ADM
ROLLING IN THE DEEP
REPWORTH (A.AOKINSPEPWORTH) 00 XL/CO=elA
GOOD GIRL Carrie Underwood
M.BRIGHT (C.UNDERWOOD,C. DESTEFANDA.GORLEY) 0 IWARISTA NASIIViLLE

NI*.AS IN PARIS Jay Z Kanye West
111PBOXIGYIEST.M.DEMI 0(0.WESEGGLARTER.CROLLIBLIDEANWA.00XAWS011)ORS-P.FELLAIKGRATORDEr Jalk100;

PARTY ROCK ANTHEM LMFAO Featuring Lauren Bennett & GoonRock
PARTYROCK (S.K.GORDV,SA.GORIDULISTERSEEPSCHROEDER) 0 PARTY ROCIDWILLIAWCHERR,TREEINTERSCOPE

NOT OVER YOU
TEDDERMIANCAPIELLASKINS (O.DEGRAW.R.8.TEDDER)

MOVES LIKE JAGGER Maroon
SHELLBACK.B.BLANCO (A.LEvinEN.LEvilu.IAALIK.SKELLBAcK)

THE ONE THAT GOT AWAY
OR. LUKE,MAx MARTIN (K.PERRVL.GOTTWALD.AIAX MARTIN)

I WILL ALWAYS LOVE YOU
D.OTF S EPA R T 0 Ni

PARADISE
M.DRAVS.D.GREEll IG.R.BERRYIAAMJ.M.BUCKLAIID,W.CHAMPION.C.A.J

DRIVE BY
ESPIONAGEB.WALKER tP.MONAHAN.E.LIND.A.S.IORKLUND)

LOVE YOU LIKE A LOVE SONG
ROGIOAFIA (A.ARMATO.T.JAMES.A.SCHMALHOLZ)

A THOUSAND YEARS
D.HODGES (C.IIRRI.D.H.HODGESI

O 45 57 '11 'S'Yfrint?S=1.(reiuARD.A.JuOsisPrEtici.S.Fustranwitt,r Mutat ALCMPERIAttr0etEtUB(47AAT:

36 37 32
WITHOUT YOU David Guetta Featuring Usher
OVITIAGARBORTARIERK,UPAMMXICRIARKOICKDBUrittGRIXIOKUBPSIBVIG O FotAlmISICISBUIBIRKS,CAPIO

37 33 27
DANCE (ASS) Big Sean Featuring Nicki Minaj

IIITERNZ (SANDERSOMIAPALACIOSECIARK.K.BURRELL.RJAMESAMILLER.O.TAIARAJ) O 54747DREFJAMADA60 in CALL ME MAYBE
; RALISAy (J.RAPASAy.C.RJEPSEN.T.CROWE) 0 604/SVILBT/7141=P7
WORK OUT J. Cole
;.1.GOLE (J.COLE.K ONES1.0 RAINEY.M.BEN.ARI.B.A.KANTE.J.LEGEND.E wOLFFI 0 ROC HATIOWCOLUIABIA

45 STEREO HEARTS Gym Class Heroes Featuring Adam Levine
EIVLAIA00.ROBOPOP IALE1411E.T.UGCOY.B.LEVIII.A.MALIK.B.LOITERY.D.OMELIO) O OECATDAKEIFLELE08YRAMEHRRP

TONIGHT IS THE NIGHT
COOK CLASSICS,MAIASLRKA (R.A.CONTE.w.LOBBAN-BEAN) .1ir:Ptoil.
STRIP Chris Brown Featuring Kevin K -MAC McCall
THA MVOS (C.M.BROM.K.MCCALL.A.STREETER.J.L.BEREAL.C.wHITACRE.J.HENDERS011) 0 RCA
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PART OF ME Katy Perry
DR LUKE,LIAA HARM PERRY,LGOTTNALEANIAX DARTING MCKEE) 0 CANTO,
GREATEST
GAINER/DIGITAL

GLAD YOU CAME The Wanted
S MAC (S. MCCUTCHE011,W.HECTOR,E DREWETT) 0 GLOBAL TALENTOAERCURVIDNAG

WE FOUND LOVE Rihanna Featuring Calvin Harris
C.HARRIS (C.HARRIS, Co SRP/DEFJAM/10.9,46

GOOD FEELING Flo Ride
01.U.K.OFKUTOBLIAROLGOTNIAWAN.01,SW,KARICUB.78.310/31.1(ILIORXLABBANCGOS, 0 KB BOYAUSITX

TURN ME ON David Guetta Featuring Nicki Mina)
0.GUETTA.C.TUINFORT IE.OEA11,0.GuETTA.G.TUINFORT) IS WHAT A MUSIC/ASTRALWERKS/CAPITOL

1 YOUNG, WILD & FREE Snoop Dogg & Wiz Khalda Featuring Bruno Mars
1.,FORDEGOFall...NIYOULIVIBRWOMBIESEFORIBIGR V vomotamoxiaBLORRa MEM, OBOUR.SNDIXO,B

STARSHIPS Nicki Mina)
510051 0 FOLK DI T 11400.1 II KR., C IA, F ,O,AUB 'id .,E, C.1 0 ',OMAN:NIETO. MONEWUMAIRSAL REPUBLIC

SO GOOD B.o.B
1 RBIECOERfilioMIELLA 1EDCER IlLAWANLLLAOKUIZLE BK5111110'15 REBELROCIVORFHOHMIWAnimIC

SEXY AND I KNOW IT LMFAO
RUMP= ,S.K COROXKOMEP GLIP.RISONO.J.LISTE/SEEX.E.BEGX 0 PARTY ROGVNILLAAWCRERRVPIEBITERSCOFE

INTERNATIONAL LOVE Pitbull Featuring Chris Brown
SOULSHOCK.BIKER (A.C.PERELC.SHACK.P.BIKER.S.HURLEY.C.KELLY) 0 AIR. 305./POLO GROUNDS...RCA

DOMINO Jessie J
OR. LUKE (J.CORNISH.L.GOTTWALO.C.XELLKMAx AIARTIN.H.WALTEIN O LAVA/UNIVERSAL REPUBLIC

TAKE CARE Drake Featuring Rihanna
L ,9ITDIDEIARBAMADSADapAADA.simmu00aF01.6'...o.A00ntAANKAAW.V.

SOMEBODY THAT I USED TO KNOW Gotye Featuring Kimbra
WOE BACKER KEE BACKER) 0 SAMPLES SECONDS/FAIRFAxiunivERSAL REPUBLIC

THE MOTTO Drake Featuring Lil Wayne
1411179 IA GRAHAM.O.CARTER.T.WILLIAMS.A.RAY) 0 YOUNG MONEY/CASH MONEWUNIVERSAL REPUBLIC
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O 52

Q69 64

I DONT WANT THIS NIGHT TO END
, ISTEVEHS (L.BRYAN,D.DANDSOMR.AlaliSNMAYSLIP)

A WOMAN LIKE YOU
J.STONE.L.BRICE (J.BULFORD.PBARTOIIISTONEI

-1 OURS
N.CHAPAIAII.T.STOFT Cr SWIFT)

FEEL SO CLOSE
C.HARRIS (C HARRIS'

RED SOLO CUP
IKEITH (J.BE(WERS.B.BEAVERS.B.WARREN.B.WARRE11)

ALONE WITH YOU
J.MOLITCLAWSON (C.GRMOTT.I.T.HARDIIIG.S.MCM1ALLYj

SORRY FOR PARTY ROCKING
PARTY ROCK (S.K.GORDY,S.A.GORDY,E.E.BECK)

WHAT MAKES YOU BEAUTIFUL
C K.R.YACKB (RNOCAUB.C.FALK.S.KOTECHA)

RUMOUR HAS IT
R.B.TEODER (AADKOIS.R.B.TEDDER)

OVER YOU
F.LIODELL.C.AINLA,G WORE NA.LAMBERT.B.SHELTONI

Gavin DeGraw
0 RCA

5 Featuring ,a,h,roles4ngmliceor4

Katy Perry
Control

Whitney Houston
0 ARISTA(LEGAcy

Coldplay
.AIARTIII.8 ENO' 4D CAPITOL

Train
0 COLUMBIA

Selena Gomez & The Scene
40 HOLLYwOOD

Christina Porri
0 SUMMIT/CHOP SHOPMTLAI4TIC,RRP

Luke Bryan
0 CAPITOL WASIIWLLT

Lee Brice
0 CURB

Taylor Swift
00 RIG 'MACHINE

Calvin Harris
O ULTRA

O SHOW"CI1 v1VAoby 'L'

Jake Owen
0 RCA NASHVILLE

LMFAO
O PARTY OCKAYILL.I.Alk,11ERRYIREEGHTERSGOPE

One Direction
0 Svcoico4,844

Adele
0 XUGOLUMBIA

Miranda Lambert
0 RCA NASHVILLE

MAKE ME PROUD Drake Featuring Nicki Mina)
,11,S GRAticm.1...1.1,11.SEETNAPAI.1.0.T.I.A41) 0 YOUNG MONEWCASHMONETUNNERSAL REPLBLIC

TALK THAT TALK Rihanna Featuring Jay -Z
OrAn LI SIFIKSDUEMERIWSI6S.C.CARTERABISTS..18S.C.711.4PSCU.C.WALUCt, 0 SRPIXI

DRINK ON IT Blake Shelton
S BEHDRIGKS (JI,SFEWART.J.ALEXMIER.R.G.V$ON) 14 WARNER BROS...YR. I.' I!
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3 The See rebounds

fora third week at

0.1. taming

5 realest Gainer/

Airplay accolades for
r1 t fourth consecutive

 3 frame. On Hot 100

Airplay, it pushes

4 4-3(110 million in

audience, up 21%).

The third preview

11 single, which is

being promoted to

pap and rhythmic

13 rad10, from the

rapper's sophomore

set Strange Clouds

9 (due May I), opens

with 164,000

downloads sold. The

title cut, featuring Lit

Wayne, began at No.

7 in October and

Play the Guitar,"

featuring Andre

3000, made a two-

week cameo

ri
1 (reaching No. 98) in

Janualy.
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As the "Glee" cast's

cover of "Glad You

Came" (No. 90) aids

the Wanted's 23-5

Hight (see page 44).

the TV troupe's lake

on "cough Syrup"

by Young the Giant

(pictured) likewise

spurs the Hot 100

entry of the original

version, which has

inhabited the

Alternative top 10

for 23 weeks.

Posting its best sales

week (29,000, up

233%). the original

has sold 227,000

downloads.

El
The sultry song

arrives with 31,000

downloads sold. On

Mainstream

R8B/Hip-Hop, it

bows at No. 22,

marking the third -

highest of hb 35

career entries on the

airplay tally.
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FLY / I BELIEVE I CAN FLY Glee Cast
FAKERS PASIKAIR LIAM ,IRR010.1.1( BISSIKKAIMARALW.JOROOLGAISIVARSKELLY, O 20Di CERIUM, rOX 1VCCAUDIP

O 66 65 1..1?11VOIZSI.TTAXR (B.KHOWLES.T.NASHS.TAyLOR) PARKWOOD,GOLUMB,

Beyonce

58 GIVE ME ALL YOUR LUVIN' Madonna Featuring Nick! Minaj & M.I.A.
uneeet.u.seweG DACICCONEFASOLvEIG,QTANRALIAARULPRAGASAMALTORDAMAII) 0 LIVE NATIONVITERSCOPE

68

69

70

58 46

53 45

56 -

HOME Dierks Bentley
8.8EAYERSI WOOTEN tO.wilS011.B.0EAvERS.0 BENTLEY) 0 CAPITOL NASHVILLE

YOU GONNA FLY Keith Urban
0.11UFF.K.UFWAN OJOHNSTON,C.LUCAS.PEIRUSM 0 CAPITOL NASHVILLE

DANCIN' AWAY WITH MY HEART Lady Antebellum
PWORLEY.LADY ANTEBELLUM ID.HAYWOOD.C.KELLEYM.SCOTT.J.KEAR) 0 CAPITOL PIASHVKLE

SOME NIGHTS tun.
JATHASKER (FUN..J.BHASKERI 0 FUELED BY RAMEAVFIRP

BIRTHDAY CAKE Rihanna Featuring Chris
INERNZ (T.NASH.R.FENTVM.PALACIOS.E.CLARG

tEFAt
I WONT GIVE UP Jason Mraz
J.CHICCARELLI 0 atarinC4111P

COUGH SYRUP Glee Cast
A MIDER$,PASTRaFRABBIPW (SpriligAIGNIIIATAB.1.1101S,JulEYE GAstona, tb GEIGURx FOX ,,C01.,:fax

WHAT DOESN'T KILL YOU (STRONGER) Glee Cast
A.MIDERSPASTROM.R.MURPY (A.TAMP09.G.KURGIVID.GAMSON.1 EWES.) 0 20TH CENTuRYFOX1V/COLUIABIA

CANT GET ENOUGH J. Cole Featuring Trey Songz
B.KIDD IJ.COLE.KOUYATESOUMAH) 0 ROC NATICOVCOLUIMA

YOU Chris Young
J.STROUD (C.YOUNG.L.LAIRD) 0 RCA NASHVILLE

BLACKOUT Breathe Carolina
LKIFIKPATRICK (D.SCHIN17.K.EvEN.LKIRKPATRICK.SNALCOX) Co FEARLESS/COLUMBIA

SAFE & SOUND Taylor Swift Featuring The Civil Wars
',BONE BURNETT (T.SWITLI.VALLIAMS.J.P.WHITE.T.BONE KARST) 0 BIC IAACHINE/uiliVERSAL REPUBLIC

CD 66 REALITY Kenny Chesney
B.CAIINDII.K.CHESHEY (K.CHESHEY.B.J.IER) 0 B.
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0 CI
0 Eli

89 ss

77 75 60

78 54 75

el=
O 80 74
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0 95
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CD 84 79

68 63
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82 70
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86
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WHEN I'M GONE Wiz Khalifa
E DAN.BIG 156161(0.1.1110MATE.DAN) O ROSTRUWATLANTIC,RRP

HERE'S TO US Glee Cast
A. ANDERSPASTROMA MURPHY (L.HALE.T.GAD,O.BRISEBOISI 0 20711 CENTURY FOX TV/COLUMBIA

MUTHA****. UP Tyga Featuring Nicki Minaj
!.JACKSON (M.STEVENSCRI.J.JACKSON.O.T.IAARAD YOUIIG NORMAN MONEY/UIOVERSAL REPUBLIC

LOTUS FLOWER BOMB Wale Featuring Miguel
!.HOWARD (0.AKINTIMEH111.E.00WARD.M J PDAEIITEL.S.J.DEW.W...IOHNSON) O MAYBACHIWARHER BROS

SOMETHIN' 'BOUT A TRUCK Kip Moore
B.JAMES (KMOORE.D.COUCH) O 'ACA NASHVILLE

LEVELS Avicil
'W.00AR1.140AuXRRABAFWOBSEIN(SOFIRABGAR.XuBMRMDP..411.0. OIuKSWATORAGNEViGEBlRltitf

PRINCESS OF CHINA Coldplay Featuring Rihanna
wo,WXOSOFOIRBurbOoBBetxmouV,411,./DIVOBABBPICF-iwoxIdoiassOFOPMEMIGKOAKSBNOVG 011.
SHAKE IT OUT
PEPWORTI(F.WELCII,PEPWORWMARPOOID

BETTER THAN I USED TO BE
B.GALLIMORE,TMCGRAW (B.SIMPSON,A.GORLEY)

CLIMAX
DIPLO (U.RAYMONO IV.W.PENTLA.RECHTSHAITI.J.NAJERA.S.FENT011)

BANJO
D.IILFFRASCAL ELAM (T.MAATINNAMOBLEY.N.THRASHEAL

BANGARANG
- SKRILLEX (S.MOORE)

0 El
01:1

12O
94

85 LOVE'S GONNA MAKE IT ALRIGHT
T.BROWN,G,STRAIT (A.ANDERSON,C.STAPLETON)

YOU DON'T KNOW HER LIKE I DO
D.HUff (B.GILBERTJAICCORMiCK)

Florence + The Machine
O UNIVERSAL RE11.15.12

Tim McGraw
0 CURB

Usher
0 RCA

Rascal Flatts
O BIG MACHINE

Skrillex Featuring Slrah
0 BIG BEAT/OWSLAMTLANDC,RRP

GOTTA HAVE IT Jay Z Kanye West
7,4oBlu*SX.BEST KOBESTS.C.CAR1SPAAML.,IFF0.00.01tEStt, MK. 0 ROC.AMMIOCIA11110R WM,

LIGHTS Ellie Goulding
R.STAIII.ARO.A.HOWES (E.GOULOING.R.STAIINARD.A.HOWES) 0 CliERRYTREE/1111ER$GOPE

MIRROR Lil Wayne Featuring Bruno Mars
REO (0.CARTER.BRUNO 41ARS.PLAWRENCE.R.0WE11) 0 YOUNG MONEY/CASH MONEY/UNIVERSAL REPUBLIC

THE TROUBLE WITH GIRLS Scotty McCreery
''.BRIGHT (P.WHITE.C.TOMPKINS) 0 191INTERSCOPMERCURY NASHVILLE

I DO
1A-N(J.W.JENKINS.J.BANKS.S.C.CARTER.A.8ENJAMInUILeS78:111nril'g Jalctrrwm°
YOU DA ONE Rihanna
OR. LUKE.CIRKUT (E.DEAII.L.GOTTWALO.R.FENIY.J.HILL.H.MLIER) 0 SPIDER JAWILMAIG

GLAD YOU CAME Glee Cast
T.FARAGHER (S.MCCUTCHEOILE.DREWEIT.W.HECTOR) o none CENTURY FOX TV/COLUAIMA

MAKE IT NASTY Tyga
CP (M.STEVENSON.C.WASHINGION) 0 YOUNG NONEWCASH MONEY/LIMNERS'' REPUBLIC

O 99 95

0 C3
O a, ag DRANK IN MY CUP KIrko Bang2

. - SOLNE1M.O.B. (K.RANOLE.B.TILLMA11.11.60/12ALE2) 0 LAIGIBRAUTHORIFEEBWARIIEFI BROS.

97 88 88 in DON'T STOP (COLOR ON THE WALLS) Foster The People
1.11 R.COSTEY,M.FOSTER (A.FOSTER) 0 STARITME/COLUMA

-=1 WHERE I COME FROM Montgomery Gentry
93 84

W00% (R.CLAWSON.D.DAADOSOM 0 AVERAGE JOE'S
84

96 78
LONELY BOY The Black Keys

64
DANGER MOUSE.. BLACK KEYS (DAUERBACII.P.CARNEY.B.BURTON) 00 11011ESUCHWARNER BROS WARNER

91 82
FADED Tyga Featuring Ul Wayne

52
0 BLACKS'. (M.STEVENSON,D.CARTER.D.BLACKSHERI 0 YOUNG AIONEWCASII MONEWUHRIERSAL REPUBLIC

FLY OVER STATES
IA.KNOX 0.1.D4LANEYM.THRAS1tER)

Jason Aidean
0 BROKEN BOw

George Strait
O' 'ACA IASIIVILLE

Brantley Gilbert
0 VALORY
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COUGH SYRUP Young The Giant
I CHICCARELLI.YOUNG THE GIANT (S.GADHIA.J.TRLEY.E.CANNATA.F.COMTGIS.E.HASHEMIAN) O ROADRUNNER,RRP

95

96

86

AMEZMITIMITI
JEPSEN DIALS UP A HIT WITH 'CALL'

British Columbia native Carly Rae Jepsen's "Call Me Maybe" soars onto the Billboard Hot

100 at No. 38 with digital sales of 80,000, up 1,030%, according to Nielsen SoundScan.

A video of the song-which rebounds 2-1 for a third frame atop the Billboard Canadian
Hot 100 this week-featuring Jepsen singing it with Justin Bieber, Selena Comes and
Ashley Tisdale, premiered on YouTube on Feb. 18; the dip has already racked more than

13 million views. Jepsen, whom Bieber has praised to his nearly 18 million Twitter
followers, announced on Feb. 22 that she had signed to Bieber manager Scooter Braun's

School Boy Records imprint (with )nterscope set to promote the song to U.S. pop radio). -Gary Rust

111

411

42 Go to www.billboard.biz for complete chart data Data for week of MARCH 10, 2012
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WE FOUND LOVE
RIFIANNA FEAT. CALVIN HARRIS SRWDEF JALVIONG

STRONGER (WHAT DOESN'T KILL YOU)
KELLY CLARKSON 19/RCA

GOOD FEELING
FLO REDA POE BOY/ATLANTIC

TURN ME ON
DATIO CUFTIA NAT NKM MINVATLIT A INSIGMTRAMIMSUPIDX

DOMINO
JESSIE J LAMUNIVERSAL REPUBLIC

IT WILL RAIN
8RuNO MARS SUMMIT/CHIP SH0P/ELEKTRIVATLANI

INTERNATIONAL LOVE
PFTSuu. FEAT. 01119 BROWN IRS XfoPOLO GROUNDS/J/1CA

TAKE CARE
GAM HAT MAIM INNS LIDECCASII MOSENNIRSE NT DUC

YOUNG, WILD & FREE
SNOOP DOGG & WIZ MAUNA ROSTRUWOOGGYSTITHATIMMCARP

THE MOTTO
OWE FEAT Ill EMINI,OUSG ISOLETEASH HONECUIREASIL BMOC

THE ONE THAT GOT AWAY
KATY PERRY CAPITOL

NOT OVER YOU
GAVIN DEGRAW J/IICA

ASS BACK HOME
CDNM CLASS REINERT. NENINTANDETARAtemelo Br agenrunt

MOVES LIKE JAGGER
MAROON 5 FEAT CHRISTINA AGUIEMASWOCTONEANTERSCOPE

WITHOUT YOU
omm GUETTA FEAT. USHER W.IAT A MIEIVASTMLYARKSICANT0

SEXY AND I KNOW IT
LIMA° PARTY ROCKNOL L. lAhVGIERRTERWINTERSCO pE_

RACK CITY
TYGA YOUNG MONEWCASH MO./UNIVERSAL REPUBLIC

PART OF ME
KATY PERRY CAPITOL

SOMEONE LIKE YOU
ADELE XL/COLOMBIA

NI..AS IN PARIS
JAYZ KANYE wEST00C.A.CELLAR0C NANOMATIEFJAIMCUMO

GLAD YOU CAME
(111)THE WANTED GLOBAL TALENTRERCURWICUMG

WORKOUT
ROC

LOVE YOU LIKE A LOVE SONG
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CHRIS BROWN FEAT. KEVIN MCCALL RCA
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ASS BACK HOME
UN DOSS IFFESFUEIMAIGNI:BBNALL,CIE: tl MteonlEC

PARTY ROCK ANTHEM
0.1111/8101.111 I00.100EINTE . 7x13
NI"'IAS IN PARIS
JAY Z KANO WEST DDC.A.FELLIEROC IIATKFAWEFJARAIDMIG

DRIVE BY
TRAIN COLUMBIA

WILD ONES
FLO REA FEAT. SIA POE BOY/ATLANTIC

A THOUSAND YEARS
CHRISTINA PERRI SUMI/ 1 8,08.1ATLANTIG RR.

WHAT MAKES YOU BEAUTIFUL
ONE DIRECTION S,Coto, LAIR,

FLY / I BELIEVE I CAN FLY
GLEE CAST LOTH CENTURY FOK N/COLUMBIA

IT WILL RAIN
atm° MARS SUMMILCHOP SKIPELEXTRAMTIANTX

RUMOUR HAS IT
ADELE LUCOLUMBIA

SOME NIGHTS
FUN ,L.:3 /1 RUMEN/IMP

MOVES LIKE JAGGER
vol//I T HAT. TIISIMA ASINETAASMOCIONLIWIREORN

COUGH SYRUP
GLEE CAST 10111 CERIUM rOXIV/COUJAIMA

NOT OVER YOU
GAvIN DEGRAWJAICA

WHAT DOESN'T KILL YOU (STRONGER)
GLEE CAST 20TH CENTURY FOX TV/COUJMEDA

DANCE (ASS)
8I4 SEAN FEAT MGM WHIA) 60.0.DAXF JAWING

RED SOLO CUP
TOBY KEITH SH8W006-UNIVERSAL

I LIKE IT LIKE THAT
HOT CHEL11 RAE FEAT. NEW BOY/ RCA

TONIGHT IS THE NIGHT
mum/ANT WARNER BROS.

A WOMAN LIKE YOU
LEE Brim CURB

SAFE & SOUND
Bra sw Fl HAT 18i CIBAARSFIGIUMANOSIL MEC

WHEN I'M GONE
WIZ KHMER ROSTRUWATIANTICARP

HERE'S TO US
GLEE CAST 20TH CENTURY FOX 111/COLUMBI,

SORRY FOR PARTY ROCKING
MAO PARTY ROCKMIUMANCHEIIRYIREVINIERSCOPE

MUTHAm"*". UP
NA FEAT. 1112111SAMMEACODSH 11EMBUBMARER/IUt

O 7

9

ID -
'10 20

O 12

O 21
13 8

14 13

O 6

CAkeo r

nictsen
SoundScan

DIGITAL
Billboard

10 ROCK' ilMir
TITLEI
11F MPRINT/PROMOTION L

WE ARE YOUNG
3 13

FUN. FEAT JAMIE MONAE FUELED BY ROAENRSP

2 2
25 SET FIRE TO THE RAIN

ADELE X../CLILUMB.

22 SOMEBODY THAT USED TO KNOW
GMT NM UMMSUMUS VOINOCTAILMANTS50111:18.1

4 1
45 ROLLING IN THE DEEP

ADELE 0./COLUMBIA

5
4

22 SOMEONE LIKE YOU
ADELE XUCOLUMBIA

5 24
PARADISE
COLDPLAY CAPITOL

7 DRIVE BY
TRAIN COLUMBIA

RUMOUR HAS IT
ADELE xL/COLUMBIA

SOME NIGHTS
FAIN ILA. BY RAIL NOIRP

i WON'T GIVE UP
JASON MRA2ATLANTICAIRP

a

58 PUMPED UP KICKS
FOSTER THE PEOPLE STAATIAIFICOLUANIA

20 SHAKE IT OUT
FLORENCE  NE MACHINE UNIVERSAL REPUBLIC

25 PRINCESS OF CHINA
COLOPUY FEAT. RIHANNA CAPITOL

23 BLACKOUT
BREATHE CAROUNA 2,L0 0,21.251151

22 COUGH SYRUP
YOUNG THE GIANT ROADRUNNERMRP

R&B/HIP-HOP"

f,5 ARTIST impRINBPROMERION LABEL

I in GOOD
ETA REBEL&KiGRAND HUSTLE/ATLANTIC

O 5 20 t,.9-Paro'cjcTurKIIPartATFlair ,OSTM11.011C

3 t
3 I WILL ALWAYS LOVE YOU

WHITNEY HOUSTON ARISTAJLEGACY

4
4 14

RACK
TYGYW ST.IOYA MASH MONEKUNIVERSAL REPUBLIC

O THE MOTTO
SWIM LA MITNEUE 11000.9111MEN8MENERALO 8

IS
INTERNATIONAL LOVE
MEL EAT. CHRIS MOM MR.315/POLO GAMMA.O 10

15
TAKE CARE
ORME FFAT.NMEIMSWGIATMCADI WIETAINIBISA FEEDUCO 9 29 NIAS IN PARIS
JAT2 TONE WEST ROC.A.FEUAROC WOMB MCADAMO

14
WILD ONES
HO RIBA FEAT SIA POE BOY/ATLANTIC

10 DANCE (ASS)
BIG SEAN TEAT NICKI MINA) u0/131F.11114M6

24
4 WHEN I'M GONE

OSTRUMMTLANTIC

- 1

TTIVETITHRILII EXADITYLLYEASI INFATAMISA ENING

io MIRROR
LEANN TfAi MPH IUM12.11; VEADDISTRISERRIHEAIIIT.ELC

2 BIRTHDAY CAKE
RIHANNA SANDET JAM/100.10

15 25 28 WORK OUT
J. COLE ROC NATION/COLUMBIA

0 BLUES-

,

WFOLSOM PRISON BLUES
JAME LONG UNIVERSAL REPUBLIC

2 1 6
AT LAST
ETTA JAMES CHESS/GRAMME

2
55 BAD TO THE BONE

3 - AFORE THOROGOOD AND THE DESTROYERS CAPITOL

O 3 64
PRIDE AND JOY
STEM MYTALIGIUM AM MU matt 017.190491011.9C

5 112
;1,1T,1;41;11,MIES GONE

. 30
BLUE ON

O -
O 7 49

9 8 32

10 9 2

11

12 10 112RAY
CHARDS

WHAT'DISAY(PAVEITSTLE9MARKEING

13

SWANEE RIVER
HUGH 'FLUME WARNER BROS./RHINO

SHELTER ME
Tit MINT NM IfilM1111.11"01.1111fd LYSA..

SOUL MAN
BLUES BROTHERS ATLANTICAMINO

ROAD RUNNER
AA Amory 11.1-. flaggIngAIRSOYCHIPSIIIIMION

25 ICYt1IFTIKTVIVATIER BROS

13 64
TEXAS FLOOD
102.1811 1404,01 AND 2213LL1102.1EPOLE61EIAGM

SWEET HOME CHICAGO
ERIC CLAYTON DLICK/REPFIISEAVARNER BROS.

, GO TO THE MARDI GRAS6
11

5
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0 COUNTRY -

2

4

O
7

r12

Eg TITLE
SS ARTIST IMPRTNT/PROMOTIONLABEL

1

ElGOOD GIRL
CARNE UNDERWOOD ISMAISTA NASHVILLE

3
18

RED SOLO CUP
TOBY KEITH SHOW DOG.UNIVERSAL

5 4 I V:E :ill: LIKE YOU

2 10
SAFE & SOUND
TATO INFT TED. WE MERMAN 1W,TIMANBUISKR.112

I DON'T WANT THIS NIGHT TO END
LUKE BRYAN CAPITOL NASHVILLE

OVER YOU
MIRANDA UMBER..

4 24

8 7

6 16

4 4

17 9

15 5

23 8

1 55

13 7 89

14 12 33

15 10 42

OURS
TAYLOR SWIFT 816 MACHINE

ALONE WITH YOU
JAKE OWEN RCA

SOMETHIN"BOUT A TRUCK
RIP MOORE MCA NASIDDLLE

DRINK ON IT
BLAKE SHELTON WARNER BROS APAIN

DANCIN' AWAY WITH MY HEART
LADY MMARLUM CAPITOL NASHVILLE

ME
TAYLOR BIG MACHINE

IF I DIE YOUNG
THE BAND PERRY REPUBLIC NASHVILLE

GOD GAVE ME YOU
BLAKE SHRUM WARNER BROSAVLIN

JUST A KISS
LADY ANTEBELLUM CAPITOL NASHVILLE

O 70
DANZA KUDURO
ILIA wac1103411. E ,,,,,-: V11. 1, P.

O 2 112 I KNOW YOU WANT ME (CALLE OCHO)
MOM ULTRAO 54 WAKA WAKA (THIS TIME FOR AFRICA) EL
OMURA FEAT. EIESHLIMMUNO ENT/SOI0 MUSIC WIN

O 4 PROMISE
ROMEO SA PrrOs FEAT. USHER SONY MUSIC LATIN

O INTENTALO
Tammy FEAT U. IMIETOY MIERICAMEMAFONOWSA

L 6 6 112
HIPS DON'T LIE

EPICASNY MUSIC um+

10 20 21 LOVUMBA (PRESTIGE)
DADDY YANKEE EL CARTEL

E
112 HEROE

6111886 IGLESMS DADISOOPEANNERSAL MUSIC WINO

9 , LAS COSAS PEQUENAS
PRINCE ROYCE TOP STOP

1 26 68 11,31111)11r3OTFAMOOS ARTIST/SOHY ME LATIN

II ' InIrS INTL' FEAT. TOMATITO SOM. MUSIC LATIN

25 72 THE ANTHEM
FITRuLL FEm. UL JON FAMOUS ARTIST/Tyr

2, RABIOSA
smAlaRA EPIC/SONY MUSIC LATIN

,3 9 22 BAILANDO POR EL MUNDO
JUAN MGM FEAT PRIM kg UMW/ MUSK LATW

15
04 8 =IT,N WARNER LATINA

33WNS

0 KID-

tt5-:: TITLE
_., 55 55 ARTIST IMPRINT/LABELO 1 pi A BILLION HITS

ROSS LYNCH WALT DISNEY

O 2 4 WHAT CAN I SAY
sHEALEIGH WALT DISNEY

O 4 2 UP UP AND AWAY
BLUSH WALT DISNEY

O MAN OR MUPPET
JASON SEGEL AND WALTER WALT 019.E7

9
UNSTOPPABLE
MANDY MOORE & ZACHARY LEVI WALT DISNEY

CHINA ANNE MCCUUN WALT DISNEY

I 17
MUSIC SOUNDS BETTER WITH U
BIG TIME RUSH FEAT. MANN A ICKELDDEON/001U1ABIA

ti
3

I SEE THE LIGHT

8 7
28 PART OF YOUR WORLD

Jool BENSON WALT DISNEY

9 5 6
PARTY ROCK ANTHEM
KID2 80P KIDS RAZOR & TTE

, COUNTDOWN
loICIORICIIS CAST NICELOOEONACOLUIEWSOW lAUSIC

16
WE SO FLY
THE GGGG'S MARVISTNRCOR a TIE

CALLING ALL THE MONSTERS
CHINA ANNE MCCLAIN WALT DISNEY

12 12 21

1/C) 13 68

[14 10 6

it) 15 72

WHEN WILL MY LIFE BEGIN
ALAN or MooRE WALT DISNEY

MOVES LIKE JAGGER
xioz 80P KIDS Re08,718

BOYFRIEND
BIG TIME ROSH HICKELODEOIWCOWTABIA/SONY MUSIC
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0
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0
e 6

p7
O 18

9 11

O 13

ARTIST (IMPRilit PROMOTION LABEL,

13
SET FIRE TO THE RAIN

Ks ADELE (xLCOLUMBiA)

23 DOMINO
JEssiE JAI AV ALNIvERs AL REPUB.

STRONGER (WHAT DOESN'T KILL MR
KELLY CLARKSON 09NICAl

22
GOOD FEELING

11
TURN ME ON
RAvOROETIA RAT. KKaulimu,AHATAmuscAswarcusCAPRO4

22 WE FOUND LOVE
RIHANNA FEAT CALVIN HARRIS tERP,DEF JAIMEIJMO,

INTERNATIONAL LOVE
.01115 BROWN CROUIDSIJRCA)

ASS BACK HOME
RammemmonacemcmluttEmliosmounum,

24 NOT OVER YOU
GAWK DENRAW INRCA)

GLAD YOU CAME
THE WANTED (GLOBAL TALENTMERCURWIDNAG)

11 8 21
IT WILL RAIN
BRUMO MARS (SUMMIT/CHOP SHOKLEKTRA/ATLANTIC)

12 9 20
THE ONE THAT GOT AWAY
KATY PERRY (CAPITOL)

CL 15

14 14

15 12

O 21

O 16
O 18

O 20

20 19

O 27
O 28

O 25
O 31
25 22

O 33

27 23

28 24

O 29

30 30

O 36
32 34

O 38
39

35 35

11
YOUNG, WILD & FREE
Acporemmomnisteuelms,RomoTosTmouummAP,

SEXY AND I KNOW IT
LANAO iPARTY ROCIDVALLIAM,CHERRY1REENNTERSCOPEI

LOVE YOU LIKE A LOVE SONG
SELENA GOMEZ I THE SCENE 001 LYVANNTI

2
PART OF ME
KATY PERRY (CAPITOL)

17 TONIGHT IS THE NIGHT
OuTASIGHT (WARNER BROS.)

6 TAKE CARE
non FEAT MAW IVOUPCNoPeasHmorethwEAskREPURJC)

6 ilg%rre?ioFclio7411717=r(oTgeteeiscooei
to BLACKOUT

BREATHE CAROM (FEARLESVCOLUMBIA)

, TURN UP THE MUSIC
CHRIS BROWN rack

, FEEL SO CLOSE
MUM HARRIS ,ULTRA)

5 DRIVE BY
TRAIN (COLUMBIA)

2
STARSHIPS
goorew nougo gtgoecgai MOIEYAlliveRSAL PERIM

16
rAS IN PARIS

0" M.LANTOC NA 00 JAIAIDAIG)

WILD ONES
110 RiDA FAT S1A (POE BOY/ATLANTIC)

07 WORKOUT
J. COLE (ROC NATION/COLUMBIA)

GIVE ME ALL YOUR LUVIN'
mADDINIA FEAT NICMAINAJ A ILIA (LIVE NATIONIIITFASCOPE)

8
PRINCESS

9 DISASTER
JOJO (BLACKGROUNDANTERSCOPEI

A THOUSAND YEARS
- CHRISTINA PERRI (SUMMIT/CHOP SHOP/ATLANTIC/RAM

14 SAY YOU LIKE ME
E THE KINGS (S.CURVE)

LEVELS
AVICII (LEVELS/AE(47014,MM EMPIRETIITERSCOPE)

?ArovEitTRI2/12LICA HEIGHTSAYARNER 8605.)

10 !OFLIII?:1TERfuTiii:EigtTiriBITIN

36 26 17
HEARTBEAT

Ci BROKEN HEARTED
KARMA (EPIC)

39 37 5 DON'T STOP (COLOR ON THE WALLS)
FOSTER THE PEOPLE (STA RTIME COLUMML

NAKED
DENA ENRIQUE IGLESIAS (11101E-POP.umvERS AL REPUBLIC)

RACK CITY
ETU OuliG MONEY/CASH 1A011EYAINiVERSAL REPUBLIC)

Add the Wanted to the list of boy bands that have charmed their way

into the top W on the Billboard Hot 100 and Mainstream Top 40 charts.

the quintet vaults 23-5 on the former ranking and 13-10 on the latter

list with its debut entry. "Glad You Came." On the Hot 100, the song

storms the top 10 buoyed by a 19-3 blast on Hot Digital Songs (188,000

downloads sold, up 81.8, according to Nielsen SoundScan).

The boy band phenomenon has a rich legacy in pop music, high-

lighted by such acts as the Monkees (six Hot 100 top (Os in 1966-68).

the Jackson 5 (four career -opening No. Is in 1910) and New Kids on

the Block (nine top 10s, 1988-90).

In the '90s and 2000s, Backstreet Boys and 'N Sync carried the boy

band mantle, each tallying nine Mainstream Top 40 (op 10s. Wilh sales

of 31million

albums,

Backstreet Boys

stand as the

19th -best-selling

album act in

SoundScan's 21 -

Year history. 'H

Sync (78 million)

ranks at No. 30.

1 44 10

4
I
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433) ADULT
CONTEMPORARY

1 1
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TITLE
g ARTIST (IMPRINT / PROMOTION LABEL)

28
JUST A KISS
LADY ANIESELLUM (CAPITOLIIA5IWILLE4APn5/ I

TEiggLII-:70SLEY,IIITERSCOPEI

27
SOMEONE LIKE

O 5 23 BRTHrTT'lEj Nooc uivE REPUBLIC,

O 6 9

r,,..,,,,u2ATHE RAIN
® ADELE

O 4
7 7

8 8

9 10

11

12

O 13
13 14

O 15
O 18
O 17

20

19

O 23

O 21

21 22

O 24
23 25

26

O 28

,s MR. KNOW IT ALL
-- KELLY CLARMON MAC,

29
MOVES LIKE JAGGER
NARK. S Fut WAS.. AGM. (AAMOCTONCIN-IRSCCPL.

IF I DIE YOUNG
THE BALD PERRY plEPOBLIC NAstfaudwims...Pt.C)

A, ROLLING IN THE DEEP
ADELE ,L,COLUMBIA)

,, NOT OVER YOU
GAVIN DEGRAW (MICA)

9 TgEpan THAT GOT AWAY

IT WILL RAIN
MUD MARS (MJAINITICHOP SHOP/ELEKTRATATLANTICI

WITHOUT YOU
0.10 GUETTA FEAT. UMMI OMIAT A 11.1$1,,ASTRALWIERKS,VAPHOL)

9 CRAWLING BACK TO YOU

7 tRTIsillialMtif'SCULWCTSHOP/ATLANTICALMI

18 LET'S STAY TOGETHER
SEAL (REPRISEAVARNER BROS.)

STE.HivNGgit(irgt,T DOESN'T KILL YOU)

rifir%174CF1g.'gunTVE (SRPIDEF JAIRIETIMOI

s MY VALENTINE
PAUL MCCARTNEY OAPVHEAR/CMG)

A BRIGHTER DAY
THE DOME BROTHERS MORI

17 YOU AND I
LAUDA,. ISTREAmull,KOILIVE/INTERSCOPEI

8 HEARTBEAT
THE FRAY (EPIC)

6 EASY
kmotRATKIPERKINTRAMITAMELDNIG ,DDIEKTHEATAL REM.

HONESTY
WHITNEY WINANIN ROPHOTCH1

2 SCENE IN SAN FRANCISCO
ED HALE DYING VAN GOGH

-ADULT TOP 40
mt5.-0. TITLE
33 wS ARTIST IMPRINT / PROSIOTION LABEL/

4_2_15 SET FIRE TO THE RAIN
ADELE 81/COLUMBIA)

O 2

STRONGER (WHAT DOESN'T KILL YOU)
KELLY CLARKSON (19; RCA)

IT WILL RAIN
BRUNO MARS1SUMUT/CHOP SHOPALEKIRA/ATLANTICI

4 4
19 T.14,,EZNATegotT GOT AWAY

5 35 NOT OVER YOU
GAVIN (*CRAW ((,RCA,

17 WE FOUND LOVE
RINANNA FEAT CALVIN HARRIS (SRP/EIEF JAMADJMG)

O 7 PO PARADISE
COLDPUY (CAPITOL)

7 DRIVE BY
TRAIN (COLUMBIA)

O 5

0
O in

O 12
11 13

O 17
13 10

14 16

15 16

18

19

O 20

0 28 2

O 25

21 21

O 22
O 23
O 24
O 26

, DOMINO
" JESSIE J (LAVAAJNIVERSAL REPUBLIC)

16 A THOUSAND YEARS
CHRI$71NA PERRI (SUMMIT/CHOP SHINT/ATLAAnicHim,

26
MR. KNOW IT ALL
KELLY ciAMSON I IMACA)

6
I WON'T GIVE UP
JASON MU IATIANTICARP1

20 HEARTBEAT
THE FRAY (MCI

21 WITHOUT YOU
RAMO WEIR FEAT. USW )WHAT A AILISIMTRALWEAKSCARTOL)

, STEREO HEARTS
smiCIASSIMESEUTAOAN LEHR Off mt.E.E.Iiv kor/ANIRAP)

, LOVE YOU LIKE A LOVE SONG
" sELENA OOME2 8 THE SCENE HIOLLYWOODI

 CALLED OUT IN THE DARK
SNOW PATROL (POLYDDRATICTIOWIST AIM ONAGI

13 FINE BY ME
Ahoy GRAMMER ,S CURVE)

PART OF
KATY PERRY (CAPITOL)

SOMEBODY THAT I USED TO KNOW
ROM RAT mkt ACRES 71 SCOY13S WU% .1V/TRSAL

12
I LIKE IT LIKE THAT
HOT MLLE ME MCA)

to DON'T STOP (COLOR ON THE WALLS)
FOSTER THE PEOPLE ISTARTIMEICOLUMBIA1

15
SHAKE IT OUT
FLORENCE + THE MACHINE (UNIVERSAL REPUSLICI

14 &ORMM oD F0F ,17,,

RUN
ACROBAINANOUANOCAFIT

ROCK SONGS"

1TLE
ARTIST illAPRINT :PROMOTION LABEL)

LONELY BOY
THE BLACK KEYS THONESUCHAYARNER BROSO (2 SOMEBODY THAT I USED TO KNOW

&MEW NAMPA R.,,_CCROS uN4TAS,..

3 2 2) ZIMARTAL15.5

O 5 8 :WWII (ATLANTIC,

5 4 22
FHAEvCE!ET:: plicyHE FLOOR

O 7 12

GREATEST

GAINER
WE ARE YOUNG
ROC (FUELED BY RAMC/HR.(

7 6 39 WALK
FOO FIGHTERS (ROSWELLIRCAI

8 9 3, THE SOUND OF WINTER
BUSH FZLIMA ROCIOEONE,O t" SATELLITE
RISE ACIA1/51 IDGCANTERSCOPEI

10 8 24
PARADISE
coLopicAPITOU

14
FD02,NR'UpTEOPLE (C.TC,10:14mT.1;1)E WALLS)

. ...
SHAKEILOLT..12 11 21

. (UNIVERSAL REPUOLIC)

12
23 A WARRIOR'S CALL

VOLBEAT (VERTIGO/UNIVERSAL REPUBLIC)

4 II 3, COUGH SYRUP
YOUNG THE GIANT IROADRUNNERMRP)

13 16 REMEMBER EVERYTHING
EWE FINGER DEATH PUNCH (PROSPECT PARK)

16
NOT YOUR FAULT
AWOUIATION (RED BULL)

TONIGHT
SEEDIER WANDLIP)

15 18 33
THE ADVENTURES OF RAIN DANCE MAGGIE
REO HOT ONIU PEPPERS (WARNER 68051

0 19 11
TONGUE TIED
poop.. (cAlivASBACK/AlLANTIC)

O 20 7
tairmmTION

O 33 4 UkAD.OKATZCEILING
SUCH/WARNER 8ROS.)

O 23
13

NIBSMIDNIGHT
CITY

O 25 5
CHARLIE

24
4 I LIKE IT

FOXY SWAN O.R.,,,CAPITOL)

O 27 19 BULLET IN MY HAND
DLIGHT MG (HOLLYWOOD)O

32 11
EYES WIDE OPEN
STAND (FLIFIATLAPM0

O 34 8
LITTLE TALKS
OF MONSTERS AND MEN (RECORD RECORDS)

25 19 NARCISSISTIC CANNIBAL
KORN FEAT SKRILLEX & I. THE NOME (ROADRUNNER/11RP)

29 22
20 THE COLLAPSE

ADELITAS WAY (VifiCKCAPITOLI

O 31 7 TerolviElg0.29

O 35
4 12g..1=7,1,-.7811,O 28 5 BABY COME HOME

BUSH auto, ROCKJEONE)O 40 3 LOOK AROUND
RED HOT CHILI PEPPERS (WARNER BROS I

MONARCHY OF ROSES34 26 18
RED HOT CHILI PEPPERS (WARNER BROS1

EVERYBODY TALKS35 36 9
AEON TREESIIAERCURY/10846)

O 37 6 IN MY BLOOD
BLACK STONE CHERRY ON OE GOOT/ROADRIONIERIRM)O

39
THE WAITING ONE
au THAT REMAINS iPaosmEncolAzo ME/

O 38 14 SET. ,FLEIT.11i/IHE RAIN

39 29
20 ABERDEEN

CAGE THE ELEPHANT (OSP/JIVE/RCMO 43
2

THIS MEANS WAR
HicKELBACK (ROADRUNNEFVRRP)

O 42 4
LOVE BITES (SO DO I)
HALEsTORM yam.'

THE WALK
42 4

i is
"- MAYER HAWTHORNE (U11WERSAL REPUBLIC)

CD 45 2 rHURRICANEAN (6LICROADRUNITER,RRPJ

0 NOT SNOT
REMIT

SHE'S THE WOMAN
RAN HALEN ONTERSCOPE)

45 38
20 trpMfgarVorol:Ei

O 46 7 forornIA1
0 47 4

BOSS'S

0 MUSTACHE MAN (WASTED)
CAKE (UPBEAT/NG,, CALLED OUT IN THE DARK49 4,A SHOW PATROL Flt '1,MISLAINVIDIMG)

48 WE TAKNE.IANR,E03LOUR OWN
BRUCE

Gotye's "Somebody Thal Used to Know"

lops Alternative for a second week and Triple

A for a third frame. On the toner list, the

song is the first No.1 by a solo male-after 74

by groups-since Beck's "E -Pro" the week of

April 2, 2005. See Billboard's video interview

with &dye at billboard.comichartbeat.
GOTYE

It ALTERNATIVE"
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4 3 22
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O 6 15
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16

8 9 34

IC) 11 12
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TITLE
ARTIST (IMPRINT PROMOTION LABEL,

SOMEBODY THAT I USED TO KNOW
MM AU PHNIH.HES x SIDOLLIMWMA,10914/111011AU

LONELY BOY
THE ...TS (iONESUCHVARNER BROS )

Lag!WE ARE YOUNG
FUN. (FUELED BY RAMENAIRP)

THESE DAYS
Fop FIGHTERS IROSWELURCA)

NOT YOUR FAULT
ANAILIUMON IRED DULL)

DONT STOP (COLOR ON THE WALLS)
FOSTER THE PEOPLE (STARTIME/COLUMINA)

SATELLITE
RISE AGAINST 106CANTERSCOPEI

COUGH SYRUP
YOUNG THE GIANT (ROADRUMIER/FIRPI

TONGUE TIED
GROUPLOVE ICANYASBACKIATLANTIC1

FACE TO THE FLOOR
CHEVELLE IEPIGI

PARADISE
COLLIPLAY (CAPITOL)

13 12 MISMIDittrje/?ITY.torrOu

BULLY
Nunn,. (MANTIC)

14 12 21
SHAKE IT OUT
FLORENCE THE MACHINE (UNIVERSAL REPUBLIC)

61.
0
0
0
0
0

IS 31
BUSH

THE(ZUMA
RO

SOUND OF WINTER
CK/EONE)

17 4 10-20V!iiII:',T,ToTAYi11701.1?1A)

LITTLE TALKS
20 10

OE meggiaigAgaeal 10100AD RECORDSI

18
5 milIa?:,1,570?)^^E

25 ?n(l'IBIZADcKON Toli:egelAVAVER BROS.)

19  EVERYBODY TALKS
NEON TREES (MERCURY/MUG)

21 6
gHARMFTIlorVIN

22 7 TETriecrrelem

27 4 Ir. 0141:LI H.R.S./CAPITOL)

3
LOOK AROUND
REO HOT CHILI PEPPERS (wARNER BROS)

23 18
NARCISSISTIC CANNIBAL
Komi FEAT SKRILLEX KILL THE RINSE ROAORUENIERARP

O

st TITLE
51 OS ARTIST (IMPRINT I PROMOTION LABEL)

1 11
SOMEBODY THAT I USED TO KNOW
TOTREMICAS,NMEST,SEONOSTAR,MWS5k1PAN)1

0 3 15
SET FIRE TO THE RAIN
ADELE ,XL.COLUABIA)

3
2

19
tiIgttioE,Iivioltiaror4N1 WIRER. REPUBLIC) '41

.f.,-4 4 2, THE WALK
MAYER HAWTHORNE (uNIVERML REPUBLIC) :et)12,

bel 5 16 lifar.1,370.sus.,.....Ros.) 7tAk

IC)
A 18 DON'T STOP (COLOR ON THE WALLS) fig

FOSTER IRE PEOPLE WARTIME/COI-UMW. 2 .0.,

BD SIMPLE SONG 1
THE SHINS (COLUMBIA) 2=:.:0 , , CHARLIE BROWN

' COLOPLAY (corm P-.
9 198 rfrAigglIS 01.W.FREE/CAPITOLI TI /7,

AN],
3 .,1O 10 7 7DRFANVZLITMBIA1 a w9

O 14 7
WATCHING YOU WATCH HIM
ERIC HUTCHINSON 'LET, BREAKRECoRD.,FINER MK) PIO

11
WE TAKE CARE OF OUR OWN
[(Rua splumsTEEN ICOLUMENA)

O LITTLE TALKS
OF MONSTERS A110 MEN moon worm

16 16
DOWN IN THE VALLEY
THE HEAD AND THE HEART (S. POP)

O 15
12

VIDEO GAMES
LANA OEL REY pOLKDOR/STRANGERIINTERSCOPE)

21
4 HOLD ON

ALARMAA SHAKES IATO/RED1

17
6 CHAINS OF LOVE

RYnN ADAMS IPAK ANVCAPITOLI

0 20
RIGHT DOWN THE LINE
BONNIE RAITT 41E07( 111G RED)

0 GREATEST WE ARE YOUNG2; 3 GAINER FUN. (RAUD BY RALIEIHRITP)

O 22 LOVE ,INTERRUPTION
JACK WH 111,10 MAN,COLuMBIAI

21 18 19 HEARTBEAT
THE FRAY (EPIC)O 23 8 GHOST
INGRID MICHAELSON (CA8111 2,15061 POPI

O 26 4
GOLD ON THE CEILING
THE mac K KEYS (NOTIESUCHNIATINER BROS.)

aFry

h mm

s

24 24 16 ROOM AT THE END OF THE WORLD ;
MATT NATHANSON IACROBATNANGUARD)

SHIPS IN THE NIGHT?il
44 Go to www.billboard.biz for complete chart data Data for week of MARCH 10, 2012
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t HOT COUNTRY SONGS"

1 2 19

O 2

O 4 6

CP 6 7

b,,a1 lo 175g TITLE
g; JDUCER (SONGWRITER)

YOU GONNA FLY
xwKs 0.1110,K.U144NIJAIINS1ONCLUC4SPIRUST)

REAUTY
R BANNON KCHESI.EYIK.CHESNEXIDASIESI

HOME
SEAVERS,VOOTENIOAILSOAMBEAVERS.O.BENTLEY)

Artist
IMPRINT 8 NUMBER/ PROMOTION LABEL

Keith Urban
OCAPtrousisimuc
Kenny Chesney

05850
Dierks Bentley

(1)CAPITOL NASHVILLE

I'M GONNA LOVE YOU THROUGH IT
MMCBRIOEB.GALUMUREiB.HAYSLES.ISAACS33.11

O 10 9
AOCEA

AW'SIOTC GOUI JT1401NGS LD1

O 9 11 1?C?1 lAILSLAN.ISWIFTITSWIET1

7 3 3 YOU
JSTROUO IC YOUNG.LIAIRD)

8 5 1

ALL YOUR LIFE
ACHAPMANIAIIENNINGSENC.HENNINGSEM

LOVES GONNA MAKE IT ALRIGHT
!BMW STRAITEA.ANDERSON,C.57AP/E7017/

I DON'T WANT THIS NIGHT TO END
J STEV£NSILBR/AND.OAVIDSONRAXMSB HAYSIC

DRINK ON IT
SHENDRIC4SIJ R STEWART, ALEXANDERR CLAWSONI

DANCIN' AWAY WITH MY HEART
P.WLIRLEY.LADYANTEBELLUNI10.1.1.000.CXELLEXHSCOTELEAR)

WHERE I COME FROM
WHO% IFICLAINSOND.OAVIDSDN1

A WOMAN LIKE YOU
JSTUNELBRICEMBULFORDP.BARTON.J.SIOKI

10 7 5

O 11 12

12 14

14 13

O 16 18

O 15 15

O 17 16

17 13 10

18 20

O 19 19

CD20 24

O 22 25

O 21 21e 23 22

C24 23

CD25 26

Martine McBride
GREPUBUC NASHVILLE

Jake Owen
(Diu

Taylor Swift
00 B16 MACHINE

ChrisYoung
II) RCA

The Band Perry
REPUBUC NASHV1U.E

,=,IstaJ
Luke Bryan

()CAPITOL 505/15111.0

Blake Shelton
°WARNER BRUSAVIWN

Lady Antebellum
@CAPITOL NASHVILLE

Montgomery
EkT

°cues
BANJO Rascal Flans

.ixea0ci2rIAT15MOAS11N.VAIO81EYAUFIRASHER 0 BIG MACIIINT

OVER YOU Miranda Lambert
1,1DOELLCAINLAYG.I.IFIMLAMBEITEDSHEUON1 °RCA

RED SOLO CUP Toby Keith 
12,1711QBEAVERS.8.8EAVERS.BAVARREN.BAYARRE00 eisitowoos,NWERSAL

BETTER THAN I USEDTO BE
B GAIIINIORE.INICGRAMBSINIPSONAGORIEY1

THE TROUBLE WITH GIRLS
masisirrirwerc tor.rwrisi
NO HURRY
K.STEGALL3BREAVN 2BROWNSVOUIRETTE3.0701

FLY OVER STATES
BIXNLIXIBLERILANEY,N.TIIRASHERI

SOMETHIN"BOUT A TRUCK
BJANIESOOADOREDDRICHI

YOU DON'T KNOW HER LIKE I DO
0 Hai iB GILBERT, MCGURN..

THIS OLE BOY
P.ORONNELL IBIIAVEIRDOAVIDSONAAKINSI

GOT MY COUNTRY ON
KSTEGALL IK ARCHER, WEAVER 0 /4171100

Tim McGraw
0 CURB

Scotty McCreery
OIRINTERSCORENERtuRy

Zac Brown Band
OSOUTHERNGROUNNATLANT1C/BIGGERPICTURE

Jason Aldean
0 BROKENBOW

Kip Moore
06104 NASHVILLE

Brantley Gilbert
C)VALORY

Craig Morgan
GRAD< RNER

Chris Cagle
()BIGGERPICTURE

2

3

4

5

6

1

1

8

1

11

12

13

14

15

16

is

19

20

21

21

22

23

25

Second single from

her Eleven album

nets McBride her

best rank in eight

years, matching

the peak of "In My

Daughter's Eyes"

(tor March 2004.

The set's lead

track, -Teenage

Daughters," peaked

at No.11 last June.

58
The artist's first

post -Brooks & Dunn

single features rock

legend Joe Walsh,

but it isn't the

first lime Brooks

has appeared as

a top -billed solo

artist. He had brief

chart runs with a

pair of solo singles

in 1983 and 1989.

For the full chart,

go to billboard.bizt

charts.

1 gl h
n 43

RD 26 27

O 27 31

10 31 34

°
CD 30 32

CD 29 29

CD 32 30

O 34 35

CD33 33

36 35 36

CD 36 38

0 37 37

36 40

39 41

41 43 47

CD 51 57

42 45

45 46

45 40 42

O 50 52

47 51

48 46 48

CD46 50

CD 49 49

TITLE
g PRODUCER (SONGWRiTERI

SPRINGSTEEN
JJOYCEIE.COURCII R.TYNDELL,DITDO

LET'S DON'T CALL IT A NIGHT
CLINOSTYIC.JARIES,B.LOND.T.MCBRIDEI

TIME IS LOVE
roosERsrtsiormemiAmodo.NESIERI

EVEN IF IT BREAKS YOUR HEART
M.VARUCKERVIIOGEEPASLAY)

GREATEST
GAINER

Artist
iMRITINT 8 NuMBER7ITROMOTiON LABEL

Eric Church
40TION4SOVILLE

Casey James
OiSioNA

JoshTumer
CILICANASHVILLT

Eli Young Band
0 REPUBLICNASHVILLE

GOOD GIRL Carrie Underwood
,1 BRIGHT IC.UNOERWOOD.C.DESTEFANOA60RLEY1 (DIP/ARISTA NASNVILLE

HE'S MINE
THEVITTAATXINSICEIEATHARD.PORONACU_TJAMESI

(KISSED YOU) GOOD NIGHT Gloriana
M.SEFEEI1C0.60.441.10M6 O BIBLE/A.4RM BROSAVAR

WANNA MAKEYOU LOVE ME Andy Gibson
J STROUD1J COLLPISELPINSON) DM%11&..1

WHY YA WANNA
S.HENOMCKSICGRAVITT.COESTEFANOAGOPIEY) OELEKTRANASNYILLEM,IN

GEORGIA PEACHES Lauren Alaina
877AILIMOREINE11OPE.B.DALY.RPROCTUR1 e191NTERSCOPE0AERCURY

SO YOU DON'T HAVETO LOVE ME ANYMORE Alan Jackson
KSIEGALL.WRIGHT.J.KNOWLLS/ OACIVEMI NASHVILLE

COWBOYS AND ANGELS Dustin Lynch
8 REP/ER.11,0,J LUTNIC1101.51 @BROKEN BOW

HOME SWEET HOME THE FARM
0 MYRICK.N/430MANIDMYRICKNHOFFMANX.MARIE.DHORNO Oki IWELEKTRANASHVILLE/NEIA'REVOLLMON

LET THE COWBOY ROCK Ronnie Dunn
RDLINN(ROUNNO.DAVIDSON1 eARISTANASHVILLE

ANGEL EYES Love AndTheft
(:Uf,i.r.suroutser4LPARAYI

GLASS Thompson
NV IR COPPERMANJ.Nntl t

Square
irioEK

DRUNK ON YOU Luke Bryan
J STNENS1R.CLAWSON.CTEIMPKINSJWAR) @CAPITOL NASHVILLE

COMIN' AROUND Josh Thompson
PETDONNELLU.THLIMPSON.RCLAWSON.KLIARYELI 0 RCA

WHEN I GET IT
KSTEGALLICCAMPBELLIPMATTICW,IMCCURMICX1 Crelg6=11:1
SATURDAY NIGHT
J NIEBANKIWBOWEN.LTMILLERI

SOMETHING TO DO WITH MY HANDS
J.LOYCE (THOMAS RIIETTL.T.MILLEBCSIAPLEIONI

DON'T MISS YOUR LIFE
PvASSARIPVASSARCBLA.

MY HOMETOWN
KSTEGALLOASHAfERS.MEANALLY.I.T.HARDINGI

WE GOT US
8.BEAVERS.LWOUTENICSMITILELJAMES.SALILES)

LIKE WE NEVER SAID GOODBYE
KSTEGALLITGOSS CAATTENI

Rodney Atkins
0 CUR8

Jana Kramer

Wade Bowen
°SEA GAYLEA3NA

Thomas Rhea
OVALOW

Phil Vassar
0 RODEOWAW

Uncle Kracker
OTORDOWATLANTiCluGGOT PICTURE

Canaan Smith
0 MERCUM

Clay Walker
()CURS

26

26
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30

30
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30

34
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39
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41) TOP COUNTRY ALBUMS -

IN Ni
1 I 3

2 4 4

3 2 2

4 5

5 3 6

6 7 5

7 10 11

0 11:1F

9 6 7

10 9 9

[11 6 10

12 12 12

0 13 14

14 11 8

1 5 15 15

1 5 14 13

1 7 17 19

1 8 16 17

1 9 19 18

20 20 20

21 21 21

22 22 22

23 23 23

24 28 28

k._25 18 16

tirkr,T4 NUMBER / DISTRIBUTING LABE IPRICE
Title

N

LADY ANTEBELLUM OwnThe Night t24 pi
CAPITOL NASHVILLE 9431 (18.981 CD 29

LUKE BRYAN Tailgates &Tanlincs
CAPI101 NASHVILLE 7041211A.

1 CD 33

JASON ALDEAN My Kinda Party
BROKEN BO. 7697 1,3981 13 1 28 26

DIERKS BENTLEY Home
CAPITOL NASHVILLE 9010116.9,1

1 29 27

THE BAND PERRY The Band Perry
REPUBLIC NASHVILLE 014839/UNIVERSAL REPUBLIC 110..1

2 0 35
TIM MCGRAW Emotional Traffic
CURB 79,20 113981 1 31 32

ERIC CHURCH Chief
EMI NASHVILLE 913.6. 116.981 1 32 30

, SOUNDTRACK Act Of Valor:The Album
RELATIVITY MUSIC 70026 115.181 33 25

TAYLOR SWIFT Speak Now ElBIG MACHINE TS0390A (18.98)(3.9
1 34 24

SCOTTY MCCREERY Clear As Day
19; MER.P, NASHVILLE 016022/16NUMGN (1198 35 31

BLAKE SHELTON Red River Blue
WARNER BROS. 527370/1.IN 08.98/ 1 36 39

MIRANDA LAMBERT Four The Record
RCA 90589/SAIN 01.90 1 37 36

BRANTLEY GILBERT HalfwayTo Heaven
VALHRY 8601(0 11,481

2 38 43

TOBY KEITH Clancy'sTavern
SHOW: DOGUNIVERSAL 01S8213.481

1 39 38

ZAC BROWN BAND You Get1MiatYou Give
SOUTHERN GROUNC7ROARSIOGER PICTURE/AILAVIIC 574722.16 :18981'5 1 40 44

VARIOUS ARTISTS NOWThat'sWhal Call Country Ballads
UNIVERSAL/SONY MUSIC/EMI 95759/CAPITOL 08.981

t3 41 41

JAKE OWEN Barefoot Blue Jean Night
RCA 89507/SMN (10.98) 42 42

PISTOL ANNIES Hell On Heels
, 9./91y5AIN 111.981 45

GEORGE STRAIT Icon: George Strait
MCA NASHVILLE 016000UME /.981

JOSH TURNER Icon: Josh Turner
MCA NASHVILLE 015340.7.IE 0.93)

14

20

44 40

45 34

TIM MCGRAW Number One Hits
CURB 79205118921

6 46 46

JUSTIN MOORE Outlaws Like Me
VALOR, ,15102030 HEIM

1 47 47

BLAKE SHELTON Loaded:The Best Of Blake Shelton
REPRISE 525092ANN1N ciege) 4 48 37

CHRIS YOUNG Neon
RCA 85490SAIN HO 98)

2 0 57
KELLIE PICKLER 100 Proof
I.NA 91587/SMN 01.90 2 50 50

htigligTS NUAIBER / DISTRIBUTING LABEL !PRICE) MI'14
27 Y-T°E,sr,!,T,L8,,2:757h::;,:,;,881"e°u"trf."'-" 3

31

24

25

35

32

29

30

33

26

46

36

45

40

39

41

38

43

37

58

57

47

49

54

51

BILLY CURRINGTON Icon: Billy Currington
22

MERCURY 015290/11131(218)

LAUREN AUUNA Wildflower
.9.1.1ERCURY NASHVILLE 018025/IGNUMGN 113981

BRAD PAISLEY This Is Country Music 
ARISTA NASHVILLE 83274/SMN EII.931

ELI YOUNG BAND Life At Best 3

REPUBLIC NASHVILLE 015856/UNIVERSAL REPUBLIC (10931

RODNEY ATKINS Take A Back Road 3

CURB 79255 08.981

KENNY CHESNEY Hemingway'sVVhiskey
RNA 5711R.MN 01.981,

GEORGE STRAIT Here For A GoodTime
MCA NASHVILLE 0159247UNIGN 113.981

TAYLOR SWIFT Speak Now WorldTeur Live OD+ DVD
HIG MACHINE 180300A 124.98 conivale.,

MARTINA MCBRIDE Hits And More
RCA 931X7ESAIN 110 981

THOMPSON SQUARE Thompson Square
STONEY CREEK 7677 113 981

BILLY CURRINGTON EnjoyYourself
MERCURY 014407/U61EN (8.

PATSY CLINE Icon: Patsy Cline
MCA NASHVILLE 01457EJUME rigs)

MARTINA MCBRIDE Eleven
REPUBLIC NASHVILLE 016011/UNIVERSAL REPUBLIC (13.98)

HUNTER HAYES Hunter Hayes
AI LANTIC 5288.AVMN 0898/

SOUNDTRACK Country Strong
RCA 72911/SLAIN 111.

SARA EVANS Stronger
RCA 4969315NIN 110981

ALAN JACKSON 34 Number Ones 
ARISTA NASHVILLE 78681/SMN (1198)

RASCAL FLATTS Nothing UkeThis 
BIG MACHINE 100.4 113.4

GLEN CAMPBELL Ghost OnThe Canvas
SuRFOOG 528496. (13.98)

SUGARLAND The Incredible Machine 
mERCuRY014,58,1M6N(13.981t,

KEITH URBAN Get Closer 2

CAPITOL NASHVILLE 47695 111.98)

AUSON KRAUSS & UNION STATION PaPerNMIane
ROUNDER 610665,CONCORD 08.93)

AARON LEWIS Town Line (EP)
0,0,3 17.1

MONTGOMERY GENTRY Rebels OnThe Run
AVERAGE JOSS 233,14981

2

3

2

38

4

7

2

7

BLUEGRASS ALBUMS'"

X'4 ti'PZ,T8 NUMBER/ DISTRIBUTING LABEL 1PRICO

1 2

Title

7
DAILEY&VINCENT TheGospel Side OfDailey&Vinoent
ROUNDER 818912 EX/CRACKER BARREL

2

14 113

4 3

0
0
0
0
10 10

#1

PUNCH BROTHERS Who's Feeling Young Now?
NONESUCH 533771/WARNER BROS.

19113 MA/STUART DUNCAN/EDGAR MEYEFOCHRISTIKE The GoKRodeaSessions

SONY CLASSICAL 841181SONY MASTER.OPXS

ALISON KRAUSS & UNION STATION
ROUNDER 6,0665VCONCORD

STEVE MARTIN ANDRE STEEP CANYON RANGERS Rare Bird Alert
40 SHARE7ROutgoER 610660,CON CORO

SARAH JAROSZ
SUGAR HILL 4062'AVELK

Y1110 MA/S1Wer PAEAN/EDGAR blEYER/CHRISTHILE ileGoaliskeSessivslieff
SONY CLASSICAL 016041. EYJSORIT MASTERWORKS

THE ISAACS
GAITII ER 46138/041 CMG

Paper Airplane

Follow Me Down

Why Can'tWe

SIERRA HULL Daybreak
ROUNDER 610658/CONCDRO

THE GRASCALS The Grants & Fiends: Country OwsiaVAIn A Bluegrass Spin
CRACKER BARREL 1002 EX/BUJEGRASCAL

A GREAT 'GOOD' BOW
With only four days of airplay
during the Nielsen SOS tracking
week, Carrie Underwood posts
her third -highest career debut on

Hot Country Songs with "Good
Girl," the lead single from her
next album, due May 1. Under-

wood posted her best opening -week rank with "So small"

(No. 20 in 2007) and second-best with "Cowboy Casanova"

(No. 26, 2009). With 108,000 downloads sold, "Good Girl"

also bows atop Country Digital Songs (see chart, page 43),

her second leader on that list. She spent seven weeks at No.

1 with "Undo It" in 2010. -Wade fusses

Data for week of MARCH 10, 2012 For chart reprints call 212.493.4023 Go to www.billboard.biz for complete chart data 45
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OTOP R&B/HIP-HOP
ALBUMS-

ARTIST
ITU IMPRINDERSINBUTING LABEL

TYGA
O3ESSIXIMIX1136t81.1100PRUMMLIB8E.

1:1 CHIDDY BANG
BREAKFAST IRSNIRGIN 10396./CAPITOL

i5 DRAKE
THE CUMIN MOINCILDIMOICOINVAJP/OLSMREFIMUC

2

5 3

6 5

7 4

8 6

9

10

17

12

RIHANNAcTHfA
14

LK SRWOEF JAM 016313/10JMG

07 YOUNG JEEZY
TALI0 HINTLE0.7 Amen./ CTDDECJAM 01373310.0447

14
47y

MARY
..j1..IL!!.1011:?C1/6EFFEN 016257460.

JAY29

;
KANYE

NII MOLT Jal Di MOM

LIL WAYNE
1144 VOLK UNIV. LIMO RIVAHRIMMIL PEPHILIC

7
4BPEARYIR'TOIECOLUMBM 908241S0NY MUSIC

12

AMY
LIONESS ITIEZEITI REH°USSI!IINDISAL REFUBUC OMSK

9

11

74

14 10

16

14

15

18 12

19 28

20 13

21 17

22 20

23 23

24 21

O 26
O 25

024

28 28

O 32

30 27

17 TYRESE
OPEN ONITATTONVOLTRON RECORD, 93562

22
J. COLE
COLE ROC NATION/COLUMBIA 5793YS0IN MUSIC

WHITNEY HOUSTON
TPWLE FEATURE SOW MUM CMG 7419500 MUSIC

66
NICKI MINA)
MX FROM ,KR.G1114,01211401001R1,USHERSIL TOM

(1) PITBULL
PLANET PR MR. 3001050 GROUNDS/J 6.60/RCA

O
4-7

WALE
AMMON GIM BACH 528687/WARNER BROS.

WIZ KHALIFA
WRUNG PAPERS ROSTRUWATLANTIC 527020/86

5 SEAL
SOUL 2 REPRISE 533691AVARNER BROS.

ANTHONY HAMILTON
BACK TO LOVE MISTER'S MUSIC 99136/RCA

is CHRIS BROWN
FAME. JP/E 8.67/RCA

67
RIHANNA
Louo,r0_, 01.1 014927/IDJAI6 ®, BAD MEETS EVIL
HELL THE SEQUEL SIMODINTERSCOPE 015729/16A

MINDLESS BEHAVIOR
o GRESIREALINCEONJUKTIONIATERSCOR 015996MA

15 CHILDISH0
CAMPGUSSNOTE 0121'

ii SNOOP DOGG & WIZ KHALIFA
W.C.ORN 601011611.110AWATWOOZETTNSOMLIC SMOG

16 MAC MILLER
BLUE SUN PARK ROSTRUM 218

YELAWOLF
14

RANOACIDEMEMMSiceaSPADT/DSCINTBSCOE WAWA

KIRK FRANKLIN
HELLO FEAR FO TO SOOUVERITY 7/917MCA

76 THE TEMPTATIONS
ICON: TIE TEMPTATIONs FAOTOWN 014607/WAE

14 MICHAEL JACKSON
RAMORTAL MJNEPIC 91259/SONY MUSIC

31 33
12 T -PAIN

MOWER NAPPY BOY/KOPNICT 98122/11CA

32 10
12 ROBIN THICKE

LOVE AMER WAR STAR TRAK/GEM 016210/16A

33

34

0
0
37

38

39

40

41

34
65 MIGUEL

All WANT IS YOU BLACK ICE/BYSTORMOVE 75437MCA

BIG SEAN
IWALLY F406B61 i.U.ODJDEF JAM 015421/1DJMG

36

38

31

37

22

7 YO GOTTI
LIVE FROM THE ADMEN POLO GROUNDS 431158MCA

8t
KEM

ALBUM II UNIVERSAL REPUBLIC 014469 (El

LEDISI
s OF ME VERVE FORECAST 015557N6

36 JILL SCOTT
THE awl. of INF sox BOAS BARE 627911WARNER BROS

67 KANYE WEST
IA WEIL DR T4I1Tg1FMRSIM2GMBIAGESINOMDDMR®

ETTA JAMES
Icon ETTA JAMES CHESS/GEC f EN 0147108.1810

29
COMMON
THE OREMEIVINE BQEYRTXHN CONEri .3:33wwei ems.O  MARVIN GAYE
ICON- MARIAN GAYE MOM® 014574IUME

WEBBIE
SAVAGE UFE 3 TRILL 02

44 40

CD 49

13 TREY SONGZ
INEVITABLE SONGBOOK/ATLANTIC 628181/A6

22 cHAKA KHAN
soin. Sow re1.00 enmet44142e0 RCP eleSONIIAISIC

443 42 3 ROBERTA FLACK
LET IT 81 ROBERT..17262/S1G

VARIOUS ARTISTS
SELF FAME VOL I MAYBACH 527200WARNER BROS.O

56
YELAWOLF
RUM, OBIG^.L4UM51UIi CGCUITERCURE 0141:0164

CD04 42
PACE
SETTER

TYLER,THE CREATOR
GOBLIN XL 529.

Q 54 2t
THE FOUR TOPS
s OUL: DE FOLR TOPS SOW mUSC CVO 8269SONT NUM *

"The Motto" by Drake featuring Ail Wayne

continues its No.lrampage as it tops

Rhythmic after reaching the pinnacle on Hot

R&8/Hip-Hop kings and Rap Songs. The track

is the rapper's fifth leader at Rhythmic and

second from lake Care, following "Headlines,"

which made No. I news in Cktober.

(1) MAINSTREAM
R&B/HIP-HOP'"

0
2

3

8

9

10

11

13

14

Billboard

TITLE
I AiMsT INPNWPROWJTIUNIABEL

12
N1 THE MOTTO

owe rut amain:. semen heraveastrateue

12 STRIP
GRAS BROWN RAT. KENN KmAc MCCAILJNEMCA

11

RACK CITY
MONEY/UNIVERSAL REPUBLIC

22 NEW

23

25

26

27

28

12

9

13

18

17

20

16

15

2

6

4 20 1.21Z EROS.

3 18
MAKE ME PROUD

5
13 IYOUNGDO JEEZY FEAT. JA1-2 NoPE Wm CTEDEFINAROJNIS

7 LOVE ON TOP
BOOK& PARKYVUOD/CULIRIBR

24
4FAEALAMN1E rioNA SRC/UNIVERSAL REPUBLIC

10
MR. WRONG

16
MARY 1 euGE FEAT. DRAKE MAIRINRCIVSEITIRINIERSCOPE

11 1
SEX AIN'T BETTER THAN LOVE
TREY SOP. SONGBOOK/ATLANTIC

14
DO IT LIKE YOU
oiCCY FEAT. MOAN ATLANTIC

CAN'T GET ENOUGH
J COLE FEAT. TREY SONI2 ROC NATION/COLUMBIA

6 TALK THAT TALK
MANNA FEAT JAY.MIP/DEF JAWIDJMG

DRANK IN MY CUP
MIRO BANG2 ,AuTHoRIZEDAVARNER BROS.

21
DANCE (A$$)
Ric RAN RAT. Nick! MNAJ 6.0.0.0JDET JAMADJ816

6
MAGIC

(MI II 02/A.1/EPIC

YOU THE BOSS
Rim ROSS FEAT MOO MINAJ SNANYBAMWEF PANDA.

11
GOTTA HAVE IT
JAY 2 KAMENISTROC.A.RUARIOCNADON/DEFJAIMDRAG

21
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TAXIS PORTE. FEAT. IMPORTER HOUSURCA

I4 17
COUNTDOWN
BETONCE PARKWOOD/COLUMBIA

19
ROUND OF APPLAUSE
WAWA FLOCKA MAME FEAT. DRAKE NW/WARNER BROS.

CLIMAX
WINER ARISTA/RCA

ANOTHER ROUND
FAT JOE FEAT. CHRIS BROWN TERROR SQUAD

22
6 SHOT CALLER
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27
3 SABOTAGE

WALE RAT LLOYD /AM BAGIVINAHNER BROS.

28
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30 2
IT ALL BELONGS TO ME
MON.. BRANDY RCA
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23
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6
1VRPSYEVOLTRON RECOR02/CAPITOL

10 GIRLS LIKE YOU
MIGUEL MACK 1Cf/BYSTORMIVEMCA

11
PRETTY LIL' HEART
RUINING. FEAT. UL WAYNE STAR TRAIGGEFFE7LANTERSO3PE

MEW
GREATEST
GAINER

BIRTHDAY CAKE
RIHANNASRP/DEFJAMADJMG

31 2
THINK LIKE A MAN
!ENIGMA HUDSON 8 taE40 FEAT. RICK ROSS EPIC

38
2 CASHIN OUT

cASHOUT BASES LOADED/EPIC

34
NOBODY'S PERFECT
J COLE FEAT. MISSY MOTT ROC NATION/COLUMBIA

THE WOMAN YOU LOVE
33

AsHANTI RAT. BUM RHYMES WRITTEN/EONE

37
TAKE CARE
MAXI RAT ROMA NOUNS MONEKCADIMMINIMISOLFEFUBUC

29 20 UNTIL ITS GONE
MONICA ,VRCA

SUPAFREAK
YOUNG JECill FEAT. CHAIM CTFJOEF JAAVIDJIA6

12 WILD BOY
FMK RAT.viAKAFUMARAMEESTMCOBAD BOWINTERSOOPE

39 10
THANK YOU
EMILIE HOME SCHOOUATLANTIC
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5 22 WEFDjr1°aAFl 110 SAPIDEF JAWICIAIG
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INTERNATIONAL LOVE
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29
WORK OUT
J. COLE ROC NATION/COLUMBIA

13 CAN'T GET ENOUGH
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11 14
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BIG SPAN RAT. NICKI MINAJ 6.0.0.11./DEf JAMADJMG

14
12 STRIP

CHRIS BROM RAT. KEWN IGMAC MCCALL JIVE/RCA

13
IT WILL RAIN

2° BRUNO MARS S JMMIT/CHOP SHOPRLEICMNATLANTIC

TALK THAT TALK
RIHAII NA FEAT. NW,2SRP/DEFJAWIDJM6

13
MAKE ME PROUD
DLME R.O.NKIONINADOUIDEICIMASHMENRMINSMINRSLE

7 GOTTA HAVE IT
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20
6 SET FIRE TO THE RAIN

oat xucoLunam
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35
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I DO
YOUNG JEEZY FEAT. JAY1 lb ANDRE MR Mai JAMMU MG
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LOTUS FLOWER BOMB
WAIF RAT MIGUEL MAYBACHAVARNER BROS.

TURN UP THE MUSIC
CHRIS BROM RCA

UPI
INMAN® RAS VAISUS SORER MS fEIR FIU3DUFEINTEKCOR

ASS BACK HOME
41110.1430ESFEAT onwira DLGUILDIERELEOFMLEIVUMC

STARSHIPS
NIKKI MU YOUNG MONET/CADI MOHEYMNIVERSAL RERUBUC

DRANK IN MY CUP
mmo BARGE LmG/UNAUTHOREEDAyARNER BROS

DO IT LIKE YOU
EDGY FEAT. JEREMIH ATLANTIC

SLIDE OVER
BABY BASH FEAT MIGUEL BASHTOWN

7

7

2

3

29 4

3
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LOVE ON TOP
B EYONCE PARKWDOWCOLUMBIA

ANOTHER ROUND
FAT JOE RAT. CMOs MOM TERROR sumo

YOU DA ONE
MANNA SRPOEF JAWIDJMG

VANS ON
T. MILLS COLUMBIA

NAKED
Dm b ENRiouE IGLESIAS IND' ,POP/UNIVERSAL REPUBLIC

DOMINO
JESSE J .,,,,LINIVERSAL REPUBLIC

PART OF ME
KATY PERRY CAPITOL

SHE DOESN'T MIND
SEAN PAINP/ATLAHEIC

THE ONE THAT GOT AWAY
KATY PERRY CANT OE

HEARTBEAT
040050 cAmewo RED/GLAMOR

WILD ONES
RO AMA FEAT. SA POE OT/ATLANTIC

SORRY FOR PARTY ROCKING
WEAOPARTY ROCIOWILLIAINCHERRYMEEANTERSCOPE

7 RAY CHARLES
MIDDY BANG I.R.SJCAPITOL

-1;34 IIV144,11C1441111541-11

TYGA'S NO. 1 'WORLD'
For the first time since its debut, Drake's Take Care has
been pushed out of the top two slots on Top R&B/Hip-Hop

Albums due to two new entries. Take Care slips to No. 3,
making way for l'yga's sophomore effort, Careless World:
Rise of the Last King, at No. 1 with 61,000 sold, according to

Nielsen SoundScan. But the set's release was hampered by

a sample clearance. Nearly four days' worth of its first -week

sales were mostly driven by downloads (83% of its total), as
the album had to be reshipped to retailers after it was dis-
covered that a sample of Martin Luther King Jr.'s "I Have a

Dream" speech wasn't cleared. A step below Tyga, new alternative hip -hop duo Chiddy Bang
debuts with Breakfast, selling 31,000. Singles "Mind Your Manners" and "Ray Charles" both

charted on the R&B/hip-hop and rap digital charts. -Karinah Santiago
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MAGIC
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46 Go to www.billboard.biz for complete chart data Data for week of MARCH 10, 2012
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LOVE ON TOP Beyonce

THE MOTTO
',MINUS A.6RAHAM 0.CARTER.T.WILLIAMS.A RAY) 0 YOUNG MAMA. MONEWUNWERSAL REPUBLIC

STRIP Chris Brown Featuring Kevin K -MAC McCall

Drake Featuring Lil Wayne
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3 1
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CAN'T GET ENOUGH
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Roo NATION/COLUMBIA
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' MR. WRONG Mary J. Blige Featuring Drake
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DO IT LIKE YOU
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0 ATLANTIC

(r) 1a

16 17
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TALK THAT TALK Rihanna Featuring Jay -Z
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MAGIC
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0 FREEBANDLAUEPIC
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Q MISTER'S MUSIC/RCA

GOTTA HAVE IT Jay Z KanyeWest25 20 18
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COUNTDOWN Beyonce27 23 19
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26
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1
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UPI
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YOU'RE ON MY MIND
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LoveRance Featuring lamSu & Skipper or 50 Cent
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Kem
0 UNIVERSAL REPUBLIC

ANOTHER ROUND Fat Joe Featuring Chris Brown
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1
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q SHARE MY LOVE R. Kelly
R KELLY IR S KELLY) 0 RCA

CREW LOVE Drake FeaturingThe Weekend
r',/.---67.0.2/ESNBI Die YOUNG /1011YARAMEAL KRAUS
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J.LCOLE IJ.COLE,K.O.WEST.S.RAINEY,M.BEN.AM.B.A.KANTE,J.LEGENO.E.WOLFM
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SUPAFREAK Young Jeezy Featuring 2 Chains
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Wale Featuring Uoyd
0 MAYBACHMOANERBROS

J. Cole a.
0 MC NATION/COLUMBIA

Monica & Brandy
0 RCA

SURE THING Miguel
3 f KZ 04.J.PIPAENIELAPEREZ 0 BLACK ICE/HYSIORWJIVE/RCA

SHOT CALLER French Montana Featuring Charlie Rock
HARRY FRAUD IILICHARBOUCII,C.COLON,R.WOUIDLEY) 0 DUE BorsmiZA1334D 8OrnerssOOPE

1

STAYTOGETHER Ledisi Featuring Jaheim
FLRIDEOUT.T.WYMAN ILYOUNGJI.RIDEOUT) 0 VERVE FORECASTNERVE

. UNTIL ITS GONE Monica
14.ELLIOMAMB IM.EWOTT.C.LAMB.J.SUWVANARANDOLPH,T.FLBELLLEPSTEINASTERLINCLPARKERI 0 MCA

SHE WILL Lil Wayne Featuring Drake g.
T.miNuS iD.CARTEAA.GRAHAM.T.WILLIAMS1 YOUNG KIONEWCA.SH MONMUNNEASAL REPUBLIC

HEADLINES Drake Ej
(A.GRAHMA.M.SAMUELS,N.SHEB18) 0 yoUNG NoNEWCASH MoNEYAJNIvERSAL REPUBLIC

03 SO GONE (WHAT MY MIND SAYS) Jill Scott Featuring Paul Wall
mai J.RTIUTSON 1J.SCOTT.1 HUTSON JR.LIADRE.P.SIROTHER,P.SLAMINI 0 BLUES BAREANARNER

NEXT BREATH Tank
NOT LISTED MOT LIMED, MOGAMUSONG DYNASTY/ATLANTIC

THINK LIKE A MAN Jennifer Hudson & Ne-Yo Featuring Rick Ross
69

sr,i0T.N A K A II.Alway sAALuEts.6 HARRELLS C.SMITHAS.1,AILIBERTLEIELLINGERNI.ROBERTS 0 EPIC
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The Canadian

songstress earns her

second career top 10

as this cut from her

sophomore album.

The MT life (out

March 20), inches

up 11-8. Her

inaugural top 10

was breakout single

"It Kills Me" in

2010.

The overtly sexual

tune by the

controversial couple

shoots up 51 slots

with a Greatest

Gainer/Airplay

credit. The last song
18 led by a woman to

make a bigger leap

into the top 20 was

"Touch My Body"

by Mariah Carey,

which flew 58 rungs

(78-20) four years

ago this week.
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51

281
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26

12.
RCA's latest up -

and -taming artist

20 debuts her second

Ingle, achieving

l'er best rank yet.

The song is from the

Los Angeles native's

15 forthcoming debut

album, Perfectly
32

Imperfect, slated for

a June release.
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31

38

he Maybach Musk

affiliate remains

omnipresent as he

n debuts a fourth

single (all since

June) from

sophomore album

Ambition. The track,

which features

Big Sean, follows

the Lloyd -assisted

"Sabotage," which

reaches a new peak

(No. 39) this week.
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46 48

Miguel ai1.11CuTTS IMJ.PINIENTELJA.ROBINSON,B.WARFIELED 0 BLACK ICE/BYSTORWJIMICA

59 73
NO CHURCH INTHEWILD Jay Z Kanye West Featuring Frank Ocean
:.,,,AES/A3i0PUIVISS:BWEFULDIVACE010XL0/11.1.6640BWORWILBOWLDEAM 0/KB/ALVCGRAPLMII,,,,,.. 54_1

58 58
NOBODY'S PERFECT J. Cole Featuring Missy Elliott WI
J.L.COLE 1J.COLE.C.MAMIEL0I 0 ROC NATION/COLUMBIA
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CD
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56
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1k61 55

62 61

CD -

51
PRETTY LIL' HEART Robin Thicke Featuring Lil Wayne 51

THICKE.PRO J IR.THICKE.O.CARTER1 0 STAR TRAMSEITEN/INTERSCu,

61
WE FOUND LOVE
C HARRIS ...ARM.

Rihanna Featuring Calvin Harris .
0 SRP/DEF JANA, Li , . T'T

64
THE WOMAN YOU LOVE Ashanti Featuring Busta Rhymes
NUT LISTED INUT LISTEDI e WRITTENG,,_

62
STAY SCHEMIN Rick Ross Featuring Drake & French Montana 55
I HE BEAT BULLIES m.GRAHAM,W.L.ROBERTS ILK.KHARBoUCH, 0 61/18ACH

I GOT THIS Jennifer Hudson
67 61

STARGATE.SLIPMATS IC. JOHNSDN.M.S.ERIKSEN.T.t.HERMANSEN.M.LIE SKAREI 0 ARISTN.
YOUNG, WILD & FREE Snoop Dogg &Wiz Khalifa Featuring Bruno Mars I. 56
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The -Dream I 65
RADIO KILL/VDEF JAWIDJME
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STUPID HOE Nidci Minaj
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TONIGHT (BEST YOU EVER HAD) Legend Featuring Ludacris
PHATBUIZ I.I.LEGEND,GU.PIMENTEL.A.ARTHUR.C.REILLVJEJUSTICE.C.BRIEljgn1

BRAVO
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SD 94 CG IR FERGuSON.F.WHITEI 0 OYCOOSLOMBIA
NOTHING'S REAL BUT LOVE

11:11 83
79

JON JON TRAM( IC KELL,J.WEBB J11 1 0 VERVETORECASTLeNEIVEiSi I
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`TOP' IS TOPS FOR BEYONCE
As if nabbing her first No. 1 on Adult R&B last week wasn't enough for
Beyonce, she notches her sixth chart -topper on Hot R&B/Hip-Hop Songs
this issue with "Love on Top." The song, which will always remind us of
her pregnancy announcement at the MTV Video Music Awards, marks
her first leader from her 4 album. She previously charted four top 30 hits
from the set. The last time Beyonce hit No. 1 was in 2008, with "Single
Ladies (Put a Ring on It)." Counting her four leaders with Destiny's Child,

Ileyonce's No. 1 tally rises to 10. -Karinah Santiago
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Building 429 collects its second No.1 (and

first in almost eight years) on Christian

Songs, as "Where !Belong" steps 2-1. The

band first topped the audience -driven

chart with "Glory Defined" for four weeks

in spring 2004. Current album Listen to the

Sound is No. T? on Christian Albums.
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.1 Moss sets his best rank in more than a year

on Gospel Songs with "Good 8 Bad." which

rises 16-15, his highest since "Rebuild: The

Remix" peaked at No. 7 in late 2010. With

3,000 downloads sold, the new track also

pops on at No.10 on Gospel Digital Songs.

(See billboard.bithharts for the lull chart.)
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TURN ME ON
RANI SUETTA FEAT RICO MINAJMVAT A MUICAS-RMWERISCANTOL

HEY HEY HEY (POP ANOTHER BOTTLE)
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TURN IT DOWN
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GLAD YOU CAME
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SEXY AND I KNOW IT
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GIVE ME ALL YOUR LUVIN'
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TAKE CARE
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CAN'T STOP ME
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UNLOCK YOUR MIND ROUNDER 619117/CONCORD

=TIM BERNE
SNAKEOIL ECM 016437/DECCA

I,

rig

PINK MARTINI & SAORI YUKI
1969 HUNE IY

PAT METHENY
10

22 Burs R ALL ABOUT NONESUCH 97912AYARNER

eh CONTEMPORARYW JAZZ ALBUMS
1

>d ARTIST
5% ifT1EPiPMNT&NUMBEA01ST515.'Ht.*,iIABELC:I .Ln ......GALACTIC
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J 2 4 THE SIDE OF SOUL SIIANACHIE 515

3 24 TROMBONE SHORTY
FOR TRUE VERVE FORECAST 015586M6, JEFF LORBER FUSION
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HONEY JAMES
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3 19

4 9 CRY
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BIG BROTHER
8 7
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INF CSO RESOUND SOliipi

MORMON CHORAL ORGANIZATIONS
MESSIAH IN AMERICA 1,7P/70/1 DOD. OD.NITAT DNS K2_
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TS FIRST NO. 1
Modco.based group 3BallMTY receives its first No.

n Songs with the act's first charting single, "Intentalo,"
1ebeto. It steps up from No. 2. The song, off 3BallMTY's

of the same name, made a huge impact at radio, specifi-
. Los Angeles. The title receives its highest weekly radio
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Espinoza Paz, a Billboard Latin Music Awards

finalist for regional Mexican artist of the

year, debuts at No. 2 on Top Latin Albums

with his latest set, which shift 4,000,

according to Nielsen Soundkan. Last album
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Rkardo Arjona bags the top spot on Latin

Pop Songs wilh "Fuiste Tu." The track is

his second straight No.1-following "El

Amor" last October -and his eighth topper

overall. Arjona is on a North American tour

until March 17.
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EXECUIFIVE
TuRINTABLE_
Send submissions to: exec@bIllboard.com

RECORD COMPANIES: Show Dog -Universal Music appoints
Jimmy Rector VP of strategic planning and promotion and
Nathan Cruise regional promotion marketing director. Rec-
tor was VP of promotion at Columbia Records, and Cruise was
Midwest/Southwest promotion director at Tenacity Records.

Roc Nation names Dorothy Hui VP of digital marketing.
She was partner/VP of marketing and sales at tinyOGRE
Entertainment.

Island Def Jam Music Group promotes Gabrielle Peluso to
GM of Def Jam Recordings. She was senior VP of video promo-

tions at IDJMG.

EMI North America taps Ron Pence as its new head of brand

partnerships. He was VP of strategic alliances at Live Nation
Entertainment.

Wri".401

FRANKIEWICZ

PUBLISHING: Imagem Music U.K. names Kim Frankiewicz
managing director. She was VP of international at Universal
Music Publishing Group.

Warner/Chappell Music appoints Charlie Amter manager of
dance/international for pop A&R and Frank DiMinno director
of strategic marketing for synchronization. Amter was an A&R
consultant for Ultra Records, and DiMinno was executive music
producer at Liquid Lab.

TOURING: VenuWorks promotes Tim Sullivan to VP/CFO and
Russ Ferguson to VP of food and beverage services. Sullivan
was director of finance, and Ferguson was national director of
food and beverage.

DIGITAL: INgrooves promotes Dave Zierler to president. He
was executive VP/GM.

RADIO: Radio Disney promotes Phil Guerini to VP/GM, and
Disney Channels Worldwide ups Sean Cocchia to senior VP of
business operations/GM. Guerini was VP of marketing, and
Cocchia was senior VP/GM at Radio Disney.

-Edited by Mitchell Peters

GOODWORKS
SINGER'S BLOG SPOTLIGHTS CHARITY WORK
Singer/songwriter Risa Binder always knew she wanted to help
those less fortunate than her, but figured she needed to wait until

she was more comfortable financially to do so. But when a friend
suggested that Binder could give her time instead ofmoney, it in-

spired her to launch the Be the Change blog (bethechangeblog.
corn) lastyear.

"I am inspired by the energy, the endless opportunities and the

strength ofthe people who live [in New York]," says Binder, whose

blog features videos spotlighting charity organizations. She has
covered everything from animal shelters to groups that help chil-

dren with disabilities discover their inner athlete. "The blog cel-
ebrates the everyday heroes living in NewYork City, who give their

time and heart to make New York a better place," she says.

Binder also notes that running the blog has influenced her
son gwriting. The singer released her Marshall Altman -produced

debutalbum, Paper Heart, on Feb. 14through Warehouse Records.

"I'm inspired by the stories I'm hearing from these people," she
says. "That's what also helps me write my songs as well. I was look-

ing for inspiration in New York, and I found it through this blog."
Going forward, Binderhopestovisitthewarehouse for theFood

Bank for New York, which annually distributes free food to more
than 1.5 million New Yorkers. She has also reached out to Art Start,

an organization that works with at -risk youth. -Mitchell Peters

The Society of Composers and Lyricists' annual pre -Oscar get-together,
held this year at the Beverly Hills home of film/TV composer John
Cacavas and his wife, Bonnie, provides an opportunity for nominated
composers and songwriters, musicians, agents and managers to mingle
and-of course-talk music. Discoursing on their musical roots are (from
left) Academy Award song and score nominees Bret McKenzie (whose
Man or Muppet" later won for best original song), Siedah Garrett,

Alberto Iglesias, Howard Shore, Ludovic Bource (who won best original
score f,,'The Artist") and John Williams. EPEOIT: JACKY SALLOW

OSCAR FEST
AngelinaJolie's leg and Jennifer Lopez's rumored-and denied-
wardrobe malfunction seemed to be the cause celebres for
many viewers and tweeters during the 84th annual Academy
Awards. Although this year's best song category comprised
only two nominations, it was definitely all about the music at a
couple of high -profile pre -and post -Oscar soirees.
LEFT: Composer Hans Zimmer, who served as music director for the
Oscars along with songwriter/producer Pharrell Williams, staged his
own post -awards gathering at Hollywood's XIV. Sponsored by Southern
California Jaguar Land Rover, the bash boasted partying members
of the duo's all-star Academy Awards Band, including percussionist/
drummer Sheila E., bassist/singer Esperanza Spalding (who wowed
viewers with her live performance of ''What a Wonderful World" during
the "In Memoriam" segment), guitarist/composer Stephane Wrembel
("Midnight in Paris"), musician/producer Peter Asher and Williams.
Pictured just before shifting into party mode are (from left) Sheila E.,
Zimmer, Spalding and Williams. Zimmer's music for the Oscars has been
released as an eight -song digital album on iTunes: The 84th Academy
Awards-Celebrate the MUSIC. PHOTO: VIVIEN KILLILEAANIREIMAGE

CRS 2012
To successfully weather a difficult
transitional decade, country radio needs
to come to grips with new technology
while sustaining a personal connection
with its audience. That was the takeaway
from this year's Country Radio Seminar
(Feb.22-24) in Nashville. Some 2,904 full
or partial registrants converged on Music
City to attend informative panels, share
perspectives and network at a variety of
nightly events.
UPPER RIGHT: The Ryman Room was
overflowing when Tenacity Records threw its
first CRS bash on Feb. 22. Tenacity artists Bill
Gentry and Darryl Worley performed new music
and kept the party going well into the night. In
a festive mood are (from left) Tenacity national
promotion directors Gary Greenberg and Anne
Sarosdy, Worley, Tenacity president Mike Kraskl,
Gentry, Tenacity senior VP of promotion David
Haley and national promotion director Jeff
Davis. PHOTO'. BEV MOSER

LOWER RIGHT: The 2012 class of the Country
Radio Hall of Fame was officially inducted Feb.
21 during a dinner and ceremony at the Nashville
Convention Center. CRS president Mike Culotta
(far left) and CRS executive director Bill Mayne
(far right) flank honorees Eddie Stubbs, Ron
Rogers, Beverley Brannigan, Rusty Walker, Bill
Whyte, Moby and CRS President's Award
winner Bob Kingsley, Not pictured: CRS Lifetime
Achievement Award winner Glen Campbell.
PHOTO: BEV MOSER

At the outset of CRS week, Big Machine Label Group presented a showcase for its roster at 3rd & Lumley, co -hosted
by CMT Radio. Participating in the musical revelry are (in the back row, from left) BMLG artists Jay DeMarcus, Chris
Thompson, James Young, Joe Don Rooney and Jon Jones; CMT Radio president Brian Phillips and BMLG artists Cherrill
Green Dean Berner. In the middle row, from left: BMLG artists Reid Perry, Kimberly Perry, Sunny Sweeney, Thomas
Rhett Gary LeVox, Mike Ell, Martina McBride, Hannah Blaylock and Greg Bates. In the front row, from left: BMLG artist
Justin Moore. CMT Radio host Cody Alan, BMLG artists Brantley Gilbert and Nell Perry. BMLG president/CEO Scott
Borchetta, Republic Nashville president Jimmy Harnen and BMLG artist Ella Mae Bowen. PHOTO' BIG MACHINELAuEL GROUP



AC 1(13

Additional photo,
online this

, submit your photos
for consideration, please
send images to
backbeat ntilllboard.com.

;TRUST

MUSIC

During Grammy Week 2012, there seemed to be more events
than time to attend them all-or space to show them. Here's 'NIL
one more quick look.
ABOVE LEFT: Berklee College of Music's reception at the Conga Room
at L.A. Live on Feb.11 doubled as a reunion for past Grammy winners
and nominees. From left. newly minted Grammy winner Terrl Lyne
Carrington (best jazz vocal album; class of 133) joins Berklee trustee
and legendary producer PHI Ramose; 27 -time Grammy winner OtancY
Jones (.51); last years best new artist winner, Esperanza Spalding ('OS);
and Berklee president RogerBrown. Among additional alumni on hand:
Paula Cole ('90), best rap song ("All of the Lights.) co -winner Jeff
Bhasker ('99) and Joe Loyano (72). p.m rACNCOCO

LEFT: Chilling out between mimosas and the brunch's well -stocked
buffet are (from left) ASCAP executive VP of membership Randy
GrImmett, the next day's producer of the year winner Paul Epworth
(Adele), Epworth manager and Empire Artist Management CEO Neale
Easterby and ASCAP VP of pop and rock Sue Drew. PROM PICTUREGROUP

BELOW LEFT: The third annual ASCAP Rhythm and Soul Grammy
brunch at West Hollywood's Sunset Tow. Hotel, sponsored by Pepsi.
paid tribute to the organization's current crop of Grammy -nominated
songwriters and artists in urban music on Feb.11. ASCAP VP of rhythm
and soul Nicole George (left) stands tall next to arriving Grammy
nominee Led's'. PHOTO PICTUREOROUP

BELOW RIGHT An Impromptu performance by Good Charlotte's Joel
and Beni) Madden, who debuted their new song "Brother," capped
BMI, annual pre -Grammy event "How I Wrote That Song" on Feb.11,
which was moderated by BMI VP of writer/publisher relations Catherine
B rewton (center). Sharing their creative insights at West Hollywood's
Key Club are (from left) DJ Khaled. Wu -Tang Clan's RZA, songwriter/
producer RedOne, Joel Madden. hip -hop icon Rev. Run and Benji
Madden. nikgo Non 00000100

RIGHT: EMI Music Publishing president of North American creative Jon
P latt was feted Feb.12 for his career achievements during the eighth
annual pre -Grammy Brunch at the Four Seasons in Beverly Hills, Calif.
Launched by SESAC songwriter/producer Bryan -Michael Cox and
presented by SESAC, the annual affair draws a cross-section of artists.
songwriters, publishers and music industry executives. Platt (cent.).
welcomed by SESAC senior VP Trevor Gale (left) and Cox.
PHOTRJONNNV RUNE.

ABOVE RIGHT: Songwriter NIkNI Seetharam, SESAC VP of writer/
publisher relations Linda Lorene Critelli and songwriter/producer Nate
"Darla" Hills (from left) join forces at the brunch, which also brought
out such guests as SESAC songwriter Angela Hunte ("Empire State of
Mind) and president/C00 Pat Collins. P.m, TEAL moss
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BORN TO DIE
ALBUM DEBUTS AT #1 IN 20 COUNTRIES ON iTUNES

BRIT AWARD FOR BEST INTERNATIONAL BREAKTHROUGH ARTIST

nor 1.5 MILLION ALBUMS SOLD WORLDWIDE IN THREE WEEKS & 2 MILLION SINGLES SALES

.0E11111011

#2 DEBUT IN U.S. WITH 77,000 ALBUMS SOLD

U.K.'S BIGGEST SELLING ALBUM OF 2012

HIGHEST FIRST WEEK DIGITAL ALBUM SALES EVER IN FRANCE

WHAT'S NEXT...
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