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P.31 “] come from
Miami Gardens. The
streets renamed it
Murder Gardens.”

RICK ROSS

P.33 “My fansin
America are smaller

in number, but

pretty mighty in their
devotion to the cause.”

Rick Ross
photographed
Feb. 24 at

Nat Sherman
Townhouse in
MNew York,

FEATURE
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P.26 “It’s surely a sign of the times when you

hear more people talking about sponsorships
than record deals at SXSW."

BILLBOARD APP
Download this

week's 1ssue and

get exclusive access
to charts, news

and more. Goto
billboard.com/ipad

PHOTOGRAPHED BY DUSTIN AKSLAND

THIS WEEK
Mﬁ.HEH Volume 126
2014 No. 8

P.18 “We're going to the streets, straight to the
people, and skipping the middle man.”

TERRENCE “PUNCH"” HENDERSON,
TOP DAWG ENTERTAINMENT

ANDY
LANGER

MOST READ ON BILLBOARD.BIZ

1 Sales of “"Hooked On a
Feeling” soar 2 Tour managers

swap wild road tales 3 The many
faces of Billboard magazine 4

THIS WEEK ON BILLBOARD.COM
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Midnight Rider film crewmember
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Kiss’ Rock Hall Kissoff

Who wore the makeup best? That’s up for debate as Gene
Simmons slams the institution, long-simmering tensions
surface and the band refuses to play the April 10 ceremony

By Phil Gallo

hen Kiss spit fire on the Rock and Roll Hall of Fame and _,.q_,;ﬁ"? \\
announced it wouldn’t perform to mark its own long- T %
awaited induction to the hall, it was the latestinaseries =~ —~
of squabbles that have pitted the institution against
those it celebrates. Long-festering disputes have caused
onstage embarrassment almost from the start — 1n 1988 Diana Ross

and Paul McCartney satout the indyctimn of Thﬂ Supremes :{md The B5€ 4 B Hilsg Was s66h a8, the
Beatles — and have continued ever since (see sidebar). And the inductees  hair's first step toward getting away from
have complained about everything from the introduction of TV camerasto a cloaked-in-secrecy, old-boys-club per-

. » . » t1 i the anizati 5 dles: f
the proceedings 17 years ago to why, exactly, they have to pay for ticketsfor 7 * ° = 05T - e

changes at the top, a 30-member nominat-

"'\'i—-"""h--'--..

Waldort we keptitloose, and if people wanted
to talk, they could talk as long as they wanted
with no restrictions.”

Peresman, §6, has been 1n his job since

their family to witness the honor of a lifetime.

The Kiss conflict is over who gets to per-
form: The band as it stands now, or the
original lineup featuring founding mem-
bers Ace Frehley and Peter Criss, both of
whom have publicly grumbled about being
denied the opportunity. With the situation
at a stalemate, and bassist Gene Simmons
and lead singer Paul Stanley unable to
stage a full-scale band retrospective, Kiss
simply pulled the plug with a statement on
its official web site, pointing a finger at the
Rock Hall itselt: "Our intention was to cel-
ebrate the entire history of KISS and give
credit to all members including long-time
present members Tommy Thayer and Eric
Singer, and additionally Bruce Kulick and
Eric Carr, all who have made this band what
it 18, regardless of the Rock and Roll Hall of
Fame s point of view."

For the Hall of Fame to attract visitors to
its museum in Cleveland, it needs to honor
mainstream icons like Kiss. But the Hall's
voting body continues to want to acknowl-
edge the greats of the 1960s, whose legends
haven't always endured. Thus you get a
strange mix, as in 2008 when Madonna was
inducted alongside The Dave Clark Five.

o BILLBOARD | MARCH 8, 2014

Those tensions have increased since the
nduction left New York's Waldorf Astoria
In 2011 to be staged 1n an arena setting (this
year's ceremony is scheduled for April 10 at
Barclays Center in Brooklyn). While the cer-
emony retains some of the hallmarks of its
infimate roots — including a leisurely four- to
six-hour runtime — it's taken on the trappings
of a major music TV event, without ever quite
becoming one.

Lack of a Kiss performance didn't affect
ticket sales for the upcoming ceremony,
where Peter Gabnel, Hall & Oates,
Nirvana, Linda Ronstadt, Cat Stevens
and The E Street Band also will be honored.
Nearly all of the 8,400 tickets available to the
public sold out through an American Express
presale on Feb. 24 (priced between $67 and
$576), the day after Kiss' announcement, says
Joel Peresman, CEO of the Rock and Roll
Hall of Fame Foundation.

HBO — which presented the hall’s 25th-
annmversary concert i 2010, and took over
broadcast rights from Fuse in 2012 — will air
an edited version of the ceremony In early
May. A hive broadcast remains unhikely. "It
goes on too long, says Peresman. "In the

ing committee that includes bigwigs such
as John Sykes, Seymour Stein and Paul
Shaffer (as well as Billboard editor Joe
Levy) still determines the names on the
ballot, which goes out to a voting body of
about 500 current or former members of
the industry and music experts.

In attempting to broaden the field, the
nominating committee has added members
like Roots drummer Ahmir “Questlove”
Thompson, who attended a meeting wear-
ing a Hall & Oates T-shirt. “His support of the
band was when people started to take their

WELCOME
TO THE
BUNGLE

The Rock Hall's

ugliest squabbles,
snubs and no-shows

ILLUSTRATION ZOHAR LAZAR

Creedence
Clearwater
Revival

n 1994 CCH members
Stu Cook and Doun

Cliftord are barred from
the stage as John Fogerty,
Sruce springsteen and
Raobbie Robertson perform

the band's songs



Peresman

candidacy seriously, says one member of the
committee. "It can seem pretty arbitrary.”

Two members of the nominating commit-
tee credit Bruce Springsteen manager jon
Landau with embracing acts with wider
appeal that, as one member puts it, wouldn't
get in over "the dead bodies of the people
who started this thing.”

Last years induction concert at Los
Angeles’ Nokia Theatre made a $1.3 mil-
lion profit, put toward the programs of
the Cleveland museum, which welcomed
460,600 people 1n 2011. Key to generating
interest in the museum has been the airing
of an edited version of the ceremony since
1997. The fact that cameras are allowed
has rankled many, most notably Neil
Young, who sat out Buffalo Springfield’s
induction that first televised year. Recent
inductees have taken issue with being asked
to perform for free, hand over their TV rights
and pay for tickets beyond the two they re

“They say, "Youwon. Here's the bill.

given. As one manager of an inductee puts It,

Counters Peresman, “What other awards
show gives you unlimited tickets?” And,
indeed, the Rock Hall's policy mirrors that of
the Grammys — except that many of the leg-
acy acts being honored can no longer count
on record label largesse to buy tickets for
friends and family.

Last year, HBO aired 1ts nearly three-hour
nduction show 17 times on HBO and HBO2
between May 18 and June 18. HBO Signature
ran 1t for 24 hours straight in its first day. In
that first month, according to HBO, it had a
viewership of between 3 milhon and 4 mllion,
a figure similar to 2012 numbers.

Peresman says the hall 1s looking to extend
broadcast rights with HBO. When Fuse car-
ried the show in 2009 and 2010, it got fewer
than 140,000 viewers, according to Nielsen.
During its run on VH1 (1997-2008), viewer-
ship topped 1 million only twice. ©

Sex
Pistols

In 2006, Pistols singer
Jahn Lydon posts this
missive onthe band’s
website: "Next to the Sex
Pistols rock and roll and
that Hall of Fame i3 a piss
stain. Urine in wine.”

|
Blondie
n 2006, ex-members Eddie Van Halen and his The week of the 2012
-rank Intante and Nigel brother, drummer Alex, ceremony. Axl Hose
Harrison complain about are no-showsin 2007 declines the band's
their exclusion from the Criginal singer David Lee mduction, cailing it a
musical performance. Roth suggests he perform, ‘misguided attemptto
‘Debbie, are we allowed?” backed by Velvet Revolver distract from our current
Infante asks, Mo takers lineup. —P.G.

THE

Action

UNIVERSAL
- STREAMSNEW

REVENUE

Universal Music
Laroup had a /5% jump in
subscription and streaming
music sales 1o lop €450
million ($618 million) in
2013 thanks in large part
to growth in Spotify’s on-
demand music service,
which now has more than
 million U.S. subscribers.

atreaming revenue growth TRAGEDY
wis a bright spot for what o STRIKES
UMG described as an ALLMAN
atherwise flat financial BIOPIC
vear, excluding its 2012
EMI acauisition. With EMI
included, UMG s revenue
rose 1.2 8% on a constant

currency basis to €4.9
hillion (%68 billion)

Froduction on an upcoming
bionic about Allman
Brothers Band leader

Gregg Allman has beer
suspended after an
accident left aone crew

member dead and seven
athers injured. The crew had
been filming on train tracks
in Savannah, Ga., without
RPETTMISESI0N from the
railroad, when a freight train
crashed into the set, says
the sheriff's investigator,
Second camera assistant
Sarah Elizabeth Jones, 27,
was Killed.

COLDPLAY
o COMEBACK

ROUNDHILLIN [hree years

o THEBUSHBIZ after its last
Fublisher Round album, Coldplay posted

il Music and
Bush frontman Gavin
Rossdale have acquired
five albums in the '90s
alternative band s catalog
from Rirtland Records for
a reported 35 million. The
catalog's ownership s split
evenly between Kouna Hill
and Rossdale, The albums
that are part of the deal —
Sixteen Stone, Razorblade
surtcase, he Science of
Things, live set Zen X Four
and compilation album
Deconstructed — have
saold about 10 milhon units
collectively, according ta
MNielsen Soundacan.

a teaser video online

for a mystenous and
melancholic new song
called "Midnight.” Sources
tell Billboard that the

tune s a buzz track and
that a ditterent song will
be released as an offic:al
single in the coming weeks.
Coldplay's next album

will be the band's first for
Atlantic Records, whose
narent company Warnes
Music Group acquired

the group s previous label
home Canitol Records as
part of its 3765 milion
ourchase of Parlophone
last year

»*e
= |

oldplay.
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Idol judges
Keith Urban,
Lopez

and Harry

Connick Jr.
(from left)

Idol: Less Money,
Mo’ Problems

Its ratings down, and AT&T out, as ].L.o and Seacrest
cost $15 million apiece in the first season where Fox’s
stalwart could only break even (or worse)

By Shirley Halperin

A Feb. 20 event to toast the
13th season of American Idol
should have been a celebra-
tory atfair, but minutes

after the show's Top 13 and
star judges arrived at West
Hollywood hotspot Fig &
Olive, Fox senior executive vp

Dawvid Hill, a burly Australian

Jennifer Lopez —whosatina
banquette just feet away from
the bar — will command $15
million for this run of Idol.
Ditto for host Ryan Seacrest,
who spent all of 10 minutes
working the room at Fig & Olive
before finding an exit.
Adding to the costly line items

also multiple producers on the
payroll including Den of Thieves
(comprising MTV vets Jesse
Ignjatovic and Prager) and
former Swedish Idol executive

also missed 1ts advertising rate
base. A 30-second spot now
runs $310,000, down 10% from
2013. Ratings have been off by
as much as 26%. All of these
factors have contributed to the

on the show's already heavy

producer Per Blankens as well

and Rupert Murdoch

loyalist best-known for a
two-decade-plus tenure at
Fox Sports, was making a
beeline for the bar and order-
ing a Belvedere — straight.

i David
[t Hill felt the need to calm Hill (top)
his nerves, perhapsithadtodo  @ondEvan
Frager

with the financials of the show's
latest season. Judge, resident
pop diva and bonafide superstar

TOURING

balance sheet is a monstrous

new set, which executive

producer Evan Prager says
aims to provide “energy and
intimacy, butis reported to
have cost the production (shared
by FremantleMedia, CORE
Media Group, 1ts subsidiary
19 Entertainment and Fox)
north ot $5 milhion. There are

as former EPs Nigel Lythgoe
and Ken Warwick (still report-
edly collecting paychecks despite
being fired in 2013). What there
1sn t 1s a lucrative sponsorship by
AT&T, which bailed on the fran-
chise after 12 seasons. (Facebook
and Google have come in to
facihtate dynamic voting, but

at a fraction of AT&T's buy-in.)
To make matters worse, Idol

in recent months, and describes Israel as "the

first instance where Idol could
possibly end up in the red —or
breaking even at best.
A Fox representative says,
“Thirteen seasons in, Idol1s still a
top 10 show on television, which
1s an amazing feat in and of
itself. We — along with millions
of fans — love how the show has
come together creatively this
season, and 1t continues to be an

Waters Vs. Israel

“I'm not going to let him get
away with [it],” says Lyor Cohen

of the Pink Floyd
frontman’s remarks

only country [in the Middle East] that recognizes
women's rights, gay rights and equal rights for
all minorities including Arabs and Christians.”
Other industry luminaries are speaking out,
too. "l consider Roger a very nice man. l've spent
some time with him through the passion of golf,
but the fact that he's saying some absurd things
and thinking no one'’s going to
check him is not very thought-
ful,” says 300 Entertainment

“Just to clarify, just
so you know, | do

want her dead.”

-Timothy Lambesis, lead singer of Christian metal band As
| Lay Dying. to a San Diego undercover detective in 2013,
On Feb. 25, Lambesis pleaded quilty to attempting to hire a

By Andrew Hampp

Roger Waters' The Wall Live was Billboard's
top tour of 2012, but he’s created his own
wall within certain factions of the music
industry for his recent comments about the
Israeli-Palestine conflict. In a Dec. 6 interview
with progressive political blog Counterpunch,
Waters refers to a "systematic racist apartheid Israeli regime”
as the basis of his cultural boycott for playing gigs in the
country, likening the Israeli government to the Nazis at one
point and citing unnamed artists as being “afraid” of playing
the region over safety concerns. Razor & Tie co-founder
Craig Balsam criticized Waters' beliefs in a column for the
New York Post, dismissing Waters' views as "inaccurate,
bigoted and malicious.” Balsam notes that acts ranging from
Paul McCartney to Alicia Keys have all played the region

o BILLBOARD | MARCH 8, 2014

co-founder Lyor Cohen. "We've
had enough time together for
him to know I'm an Israeli that
cares deeply about the region,
and knows very clearly my
Jewishness. The next time we
see each other, I'm not goinag to
let him get away with saying
dumb things and not address it.”
Spirit Music chairman David Renzer is

co-founder of pro-lsraeli industry consortium
Creative Community for Peace, which has
attempted to start a dialogue with Waters

and his team. (Manager Mark Fenwick didn't
reply to Billboard's request for comment.) “The
Issue Isnt so much Roger Waters, says Kenzer.
"Let’s have an atmosphere in which we can have
a dialogue.”" ©

Lambesis
in court,

hitman to kill his estranged wife




extremely valuable asset for the
foreseeable future.”

Without syndication revenue
to prop up the franchise and with
only a hcensing deal with Fox
(the network doesn 't necessarily
participate in lucrative foreign
editions), the TV picture isn't
pretty. And on the music side, 1t
doesn't help the Idol brand that
Its most recent winner, season
12's Candice Glover, has sold
only 19,000 copies of her debut
album, Music Speaks, since 1ts
Feb. 18 release, according to
Nielsen SoundScan. Indeed,
when Universal Music Group

RETAIL

Apple’s Secret
Labels Meeting

A Grammys sit-down saw an ask for | &3
less YouTube, more “Beyonce time”
By Ed Christman and Alex Pham

lobbied for the Idol partnership
In 2010, the label had already
diminished expectations by low-
ering signing advances (Sony s
payouts of $400,000-plus for
the winner were replaced by
more modest deals in the ball-
park of $150,000) and limiting
the number of 1dols they pick up
to two or three per season.

Millions could be saved with
the potential exats of Lopez and
Seacrest in 2015 — the former
has signed a straight-to-series
deal with NBC for the cop drama
Shades of Blue (produced by Ryan
Seacrest Productions). Seacrest's
two-year Idol extension, dratted
In 2012, expires at the end of the
current season.

Still, Idol does have plenty
going for it. It remains a top five
draw in primetime where its
largest viewing block is teens,
and a powerful lead-in for Fox's
afhliates. Its success record 1n
launching music careers dwarts
the competition, despite the
more-than-occasional flop, and
the series was just awarded
best music supervision, reality
television by the Guild of Music
Supervisors. Idol entering its twi-
light years may be what you call a
first-world problem — and noth-
ing a stiff drink can't remedy;, at
least for now. ©

to crowdsourcing sites like
Kickstarter, PledgeMusic
and Indiegogo to fund their

results are decidedly mixed.

Blake Lewis
[season B}
Peak position:
Znd place

Goal: Upen-ended
Pledged: n/a
Status: Ungoing

. Haley Reinhart
(Season 10)

Peak position:

drd place

Former label: Inte

Goal: 530,000
Pledged: 33,741
Status: Ungoing

available for sale at other retailers, and fans
were able to buy tracks separately. Crucially,
the pop diva kept the album off streaming
services for the first week, but made two of
the album's 14 tracks available on Spotify
the second week after release. Even her
official YouTube wvideos were kept to
30-second teasers.
As music download sales decline
for the first time, Apple 1s pressing
labels to think about possible win-
dowing strategies as a way to buoy
faltering sales.
Apple operates the world's

Kid Cudi

o

G

next releases and videos. The

Former label: Arisia
Platform: PledgeMusic

SCOPE
Platform: Indiegogo

Apple s music chief Robert Kondrk has
been pressuring major labels for releases
similar to last year's Beyonce exclusive,
excluding services like YouTube and
Spotity to help shore up slowing down-
load sales, according to music executives
familiar with the conversations.

The tense talks with label executives
during Grammy Week 1in Los Angeles 1n
January were spurred by Beyonce's suc-
cess n launching her self-titled album
exclusively on 1Tunes 1n December for one
week, during which the album was only sold
In 1ts entirety. After the hirst week in which it
sold 1 million copies globally, the album was

largest music store and recently

introduced an Internet radio

service, but it doesn't have an

on-demand service similar

to Spotify or YouTube. As a

result, the iPhone and 1Pad

maker has an interest In

finding ways to preserve

1ts 1Tunes business, which

plays a vital strategic role

in 1ts overall content-to-
hardware ecosystem.

In the meetings dur-

ing Grammy Week, Apple's

'Tunes contingent, led by

1-

T
E

I
E {.J'
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Beggars' Banquet

As Idol alums part ways with
their labels, many are turning

Bo Bice

(Season 4]

Peak position: Znd place
Former label: ELCA

. Platform: Kickstarter
Goal: 325,000

Pledged: £$9.327

Status: Unsuccessiul

Siobhan Magnus
(Seasnn 9

Peak position: 6th place
Former label: None
Platform: Kickstarter
Goal: 320,000

Pledged: $23,610
Status: Funded

' Casey Abrams
ISeason 10|
. Peak position: 7th place
Former label: Vanguard
Platform: Kickstarter
Goal: 3500,000
Pledged: $92,9949
Status: OUngoing
—Michele Amabile
Angermiller

Kondrk, even suggested the albums don't
have to be exclusive to 1Tunes, and that
labels could give albums to other stores as
well — but not streaming services. Republic
Records artist Kid Cudi released Satellite
Flight exclusively to digital retailers on Feb.
25— led by 1Tunes.

Ironically, Kondrk also asked that indi-
vidual track sales be locked down for a
period of time before allowing them to
be purchased separately and making the
album available to streaming services, said
executives from two major labels. This
runs contrary to the album unbundling
strategy first negotiated by Apple founder
Steve Jobs with his original 1Tunes store
label deal 1In 2003.

Kondrk's sales pitch may have been
just what label executives wanted to hear.
The industry has been ambivalent about
YouTube and other streaming services,
which pay slowly over time as people
stream tracks as compared with the imme-
diate payoft of album sales.

"The 1Tunes theory was that because of
the easy availability to access albums on
YouTube, says one major-label executive
familiar with iITunes complaint, “it has punc-
tured sales globally for tracks and albums.” ©
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Romeo & Juliet Head To Fox As
Boardwalk Bets Big On TV Musical Mania

Romeo & Juliet: The pop musical? That's the In a bid for additional (and immediate) Juliet, he has set up a room of songwriters to
plan for Boardwalk Entertainment Group, ancillary revenue as well as differentiation  run alongside a traditional writers room, and
which is partnering with RCA Records to pro- in a crowded market, Boardwalk's projects, the two teams have been passing scripts and
duce classic stories simultaneously as event  including Romeo & Juliet, will feature atleast  accompanying song lyrics back and forth.
TV series and staged musicals. 50 original songs, which will be available for Boardwalk also is developing a Sony
In addition to Romeo & Juliet, which i1s  download following the episode’s airing. To  Pictures TV-produced project, which is being
being developed for Fox, Boardwalk 1s  ensure the music will have a life outside of  billed as a decade-long look at the 1970s told
preparing contemporary musical versions  the show, Evan Bogart, who wrote Rihanna's  through the music that defined it, for NBC.
based on Robin Hood, King Arthur and Jack "SOS™ and Beyonce's "Halo, hasassembleda  "Great content and hits can come from any-
the Ripper. Given the success of such small- collection of songwriters who have writtenfor  place. You see it every day right now with the
screen musicals as Fox's long-running Glee  artists such as Britney Spears, One Direction number of songs that are from soundtracks,”

and NBC's one-oft The Sound of Music Live!, and Jason Derulo. says Tom Corson, president/COO of RCA
the company, founded in 2011 by writer  "Were trying to do songs that, if it weren't  Records, which has worked with Boardwalk
Timothy Bogart; his brother, songwriter for this show, you'd hear on the radio anyway  on a project basis in the past.

Evan "Kidd " Bogart; and producer Gary A. — songs that could be found on an Imagine On the film side, the Bogarts are devel-

Randall, also 1s hoping to develop limited Dragons album or that Lorde would be sing- oping Spinning Gold, a Spike Lee-directed
series as well as live events, specials and ing, says Evan Bogart, adding that one of biopic of their late father, Casablanca
multiple-season series as formats. Boardwalk's missions is to discover and break  Records founder Neil Bogart, with Justin

“"When something works [in Hollywood], new acts through this process. On Romeo & Timberlake set to star. —Lacey Rose
there's always been that rush to figure out how

tochaseit, :-:::wE;Tin‘luti‘gp: Bogart, who has writ- HWhen Samething wnrks in Ho"ywaad,

ten the first two Romeo & Juliet episodes and

Is prepping a series bible with FX Productions there’s Q rUSh TO ﬁgure out hﬂw to

as the studio. “"Our model 1s about embrac-

ing all facets of the entertainment experience Chuse it_ Our mﬂdel embrﬂces u" fﬂce.ts

from the creative inception point.” If and when

Romeo & Juliet 1s ordered to be a series, the Qf the entertﬂinme nt expe rience ."

same group will begin readying a stage version
to launch on the heels of the TV show. —Timothy Bogart, Boardwalk Entertainment Group

FURTHER DEALINGS

BAREILLES SIGNS WITH NEW MANAGER >ara the Jan. 26 Grammy Awards, where she was  Management bought the 26,000-song cata-
Singer-songwriter Sara Bareilles SER nominated for album of the year. log of First State Media Group.

has found herself a new manager Feldstein, who represents Maroon 5 and While terms of the deal weren't disclosed,
in Brandon Creed. Robin Thicke, was involved in an alterca- the First State catalog, which includes
Creed, through his Creed Co., tion with Sharon and Kelly Osbourne “The Twist,” "Louie Louie  and "Take the
handles the careers of Bruno on Jan. 25 at the Clive Davis/Recording A Train, generated about $4.5 million in
Mars and Mark Ronson, Academy-sponsored Pre-Grammy Gala. net publisher’s share, but also came with
along with award-winning According to an insider, Bareilles also a $2 million annual administration fee to
songwriting-production was considering Michael McDonald for BMG Rights Management through 2016.

collective The
Smeezingtons
and bands Hunter
Hunted and Falls.

Creed 1s a former

representation. McDonald and longtime cli-  Reservoir paid about $40 million for the
ent John Mayer parted ways in December.  catalog, according to Billboard s estimates,
Mayer has since signed with Troy Carter. based on information that other bidders 2
—Shirley Halperin  were in the $35 million range. Its cost to cut 3
| out the BMG contract was probably reduced

A&R executive at Epic RESERVOIR BUYS FIRST STATE by including terms that allowed BMG to act :

Records, Bareilles' label. Songs by Sheryl Crow, John Denver as subpublisher outside North America. ;
Bareilles split from . and The Carpenters will now share a As a result of the deal, Reservoir's catalog

longtime manager home with tracks by 50 Cent, 2 Chainz IS NOW 75,000 songs strong.

Jordan Feldstein after | and Madonna atter Reservoir Media —Ed Christman
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EXECUTIVE
Turntable

Copies sold of The Sound of Music Live! Estimated cost of staging The Sound of TV viewers of The Sound of Music Live!
since December (Nielsen SoundScan) Music Livel {The Hollywoad Reporter) during Christmas week (Nielsen]

Rabinowitz

ADVERTISING

During the past 15 years, Josh Rabinowitz
has gone tfrom street performer in Europe
and the United States to music licensing
extraordinaire. He's just been promoted to
executive vp music at advertising firm Grey
Group. He joined the firm in 2005 and was
most recently senior vp/director of music.
An accomplished trombonist who once led
New York ska/tunk band The Second Step,
Rabinowitz has written/produced more
than 7,500 tracks for brands, and synched
recent Super Bowl placements by Sugar Hill
Gang and Philip Glass for client the NFL. As
of late, Rabinowitz and his six-person team
at Grey have licensed songs by Phantogram
for Gillette, Sufjan Stevens for The Olive
Garden, Devan DuBois for Ketel One and
Madison for Pantene, among others.

LABELS
Rhino Entertainment named Kent Liuvp
MILESTONES I:nusi.ness affairs. He was vp business and legal
affairs at Concord Music Group.
BIRTHS a proponent of the new fla- PUBLISHING
FFall Out Boy bassist Pete Wentz 1s expect- menco style and a collaborator Downtown Music Publishing appointed
ing a child with his girlfriend, model Meagan with musicians Eric Clapton, Steven Markland vp A&R. He will establish
Camper. This 1s Wentz's second child. John McLaughlin and Al Di the company s new Nashville office. Markland
Meola, died Feb. 25 in Mexico. served in the same role at Warner/Chappell
ENGAGEMENTS He was 66. Music in Nashwville.
Motley Crue's Tommy Lee has announced Wayne Smith, the reggae
his engagement to his long-term girliriend, vocalist whose 1985 single TOURING
German singer-dancer Sofia Toufa, whogoes  Mariaveon “Under Mi Sleng Teng  helped Live Nation promoted David Gerardi to
by the stage name SOFI. Vropp popularize digital production in the genre, president of St. Louis, Anthony Nicolaidis
died Feb. 17 in Kingston, Jamaica. He was 48. to president of Dallas and Jason Wright to
DEATHS Maria von Trapp, the last surviving mem- president of Chicago. Gerardi was vp market-
Venezuelan singer-comedian and famed cuatro ber of the Von Trapp family whose escape ing, Nicolaidis was senior talent buyer, and
player Simon Diaz, who first gained attention from Nazi-occupied Austria inspired the 1959 Wright was senior vp booking for the Midwest.
as host of radio show The Plainsman, which led Broadway musical The Sound of Music, and The Agency Group tapped Dan
to the release of more than 50 albums of tradi- the film in 1965, died Feb. 18 at her home 1n Rozenblum and Tom Gold as music agents.
tional and onginal compositions, died Feb. 19 Vermont. She was 99. They were agents at The Pantheon Agency
at his home in Caracas, Venezuela. He was 85. —Nick Williams, and The Rosebud Agency, respectively.
Spanish flamenco guitarist Paco de Lucia, mileposts@billboard.com —Mitchell Peters, exec@billboard.com
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Screwed By

YouTube’

40 percent of its plays
are music — even as its
rights payments remain
disproportionate

irst it was broadcast radio, then MTV.
Now YouTube? Could it be that the
music industry 1s a three-time loser
In getting its fair share for distribu-
tion of content? Did 1t give away the
golden goose by not suing the bejeezus out of
YouTube when 1t was a startup, or at least cut
better deals when Google acquired it in 2005?

Of course it's not a simple question. At first
glance it's clear that today YouTube isn't deliv-
ering the goods. During a MIDEM panel this
year, YouTube vp content Tom Pickett said
the company had paid more than
$1 billion to music rights holders
during the past several years. Well,
that's sweet. Hey, you know who
else has done that? Spotity. The
difference: Spotify did it with a
fraction of YouTube's audience.

Let's face it: When the world-
wide market 1s $16 billion annually
a billion 1sn't that much, not when
you consider the size and scope
of YouTube's mighty reach and
insatiable thirst for more and
more fresh content. While there
have been some holdouts on paid
streaming services, no working
artist would dare skip YouTube
— one of the world's largest pro-
motional channels — and limit his or her
reach. According to comScore, YouTube s 159
million active monthiy U.S. users watched 13
billion videos in December 2013. And YouTube
says nearly 40 percent of all videos were
music-related.

But YouTube doesn t just represent a promo-
tional channel. It delivers a burgeoning stream
of advertising revenue, and could soon find
more ways to moneftize its massive audience.
YouTube does pay a split of ad revenue with
rights holders, although the rates for ads are
paltry when compared with such established
players as broadcast radio. The company is try-
Ing to boost its revenue-per-impression rate
with premium content, but this will take time.

By comparison, Spotify looks more attrac-
tive to rights holders, since it already delivers
multiple revenue streams. Like YouTube,
Spotify pays a low per-stream ad-supported
fee for a play by a free consumer, but its aver-
age payout 1s much higher because 1t offers

o BILLBOARD | MARCH 8, 2014

While there

have been
holdouts

on paid
streaming
services, no
artist would
dare skip

YouTube and
limit one’s
reach.

premium subscription fees as well. That's why

YouTube has long planned a paid subscription

service that is finally expected to launch this

vear. If the company can convert even 1 per-
cent of its active users to pay for on-demand

music, it would be the largest service in the

United States. At least that's the theory.

In practice, converting these free users to
paying customers could be much harder to
execute. Why? Every all-you-can-eat music
service has similar pricing. Want to stream
your music on the desktop or on your phone?
It's free. Want to save your music
to your Android phone? That |l
be 10 bucks. Asking for $10 from
a customer base that has become
accustomed to accessing all the
music they want for the low, low
price of free 1s a steep hill to chmb.

The industry and Google will
need to partner to create a new
value proposition at a variety of
price points. What could 1t ofter
the music fan for a buck a month?
How about a top 40 app for $3?
What about a catalog slice, say
indie/alternative, for $67 How
about a $2 Vevo subscription?

The truth 1s, all consumers are
not alike. Defining those price
points and offers will require innovative think-
ing and risk-taking by both sides. Remember,
yearlong Spotity Premium subscribers pay
more than three times what the average cus-
tomer spends 1n a year for music.

The industry needs to think of ways to serve
a mass audience. But if instead consumers see
the same old offer of 20 million songs for $10 a
month, we could end up with another Google
Play All Access Music, which hasn't blown the
doors off with subscriber growth. That would
be disappointing for the entire industry.

Perhaps the industry is learning. Certainly
holding out content from YouTube would
have made it much more challenging to build
new revenue streams, so 1t was the right deci-
sion to bring the service into the fold.

Now it s time to supercharge it. ©

Jon Maples is a digital music consultant and
writer and formerly vp product management
at Rhapsoady. Follow him @ymaples.

Musicians’ Next Gig:
Yes, Cooking Shows

Irisha Yearwood and Kelis take to
the kitchen to cook up TV careers
By Richard Bienstock

Grammy Award-winning
singers, it is generally
assumed, spend the major-
ity of their time writing
and performing music. But
when country superstar
Trisha Yearwood, who last
released a studio album in
2007, launched her recent
U.S. theater tour, it was
actually to give herself a
break from her career as

a best-selling cookbook
author and the star of her
own Food Network show,
Trisha's Southern Kitchen.

Yearwood, an avid home
cook, says she has been
surprised by her success in
the culinary world, tell-
ing Billboard she "never
dreamed” she would have a
second career. But the fact
is that the joining of music
and food has proved to have
incredible appeal to not only
musicians and chefs, but also
to fans of both mediums.

To that end, the Cooking
Channel recently debuted
a new show, Saucy and
Sweet, starring R&B singer
Kelis. Like Yearwood, Kelis

.i';’.ut

ILLUSTRATION BY SEBASTIEN THIBAULT

is a devoted foodie (her
best-known song is 2003’s

“Milkshake”). But she also

has substantial culinary cre-
dentials: In 2006 she put her
music career on hold to train
as a chef at the prestigious
Le Cordon Bleu culinary
school. She has her own line
of savory sauces, named

“Feast,” as well as a new

album, FOQOD, that features
songs titled “Jerk Ribs"™ and

“Breakfast.”

Which isn't to say that
artists are the only ones
exploring this crossover
realm. A new Dailymotion
online series, Feedback
Kitchen, features Mario
Batali sitting down with
artists like U2's The Edge,
Josh Groban and Flea. Each
episode presents a meal
prepared by Batali and a
performance from the musi-
cal guest. "We wanted to
show the nature of creativity
and where it comes from,”
says Batali. “| mean, we had
Flea playing Bach — | don't
think there's many record-
ings of that out there.” ©

R&B singe
star of the
Cooking

Channel

show Saucy

| . 1M MyEee :
b | TITTT




C T

. .-. :I.il' ' "..'..I;‘

1.
&
i

Ll
i .I ‘1 *.*J - o :: ...

| |
i

:# -]:"-.—'_l-.l' Tl
..I -Iﬁl—: _r:':-l_?l L
R Rk

Bumbershoot
Festival 2014
Aug 30-Sep1

Seattle, Washinaton

sonichids.com/bumbershoot

Apply by March 21st, 2014

BUMBERSHO®T
e

~ sonicbids
i Ry



TOPLINE CHART MOVERS

Numbers
CASE STUDY

Return Of A Hit:
“Hooked On A Feeling”

Blue Swede's classic 1974 No. 1 Billboard
Hot 100 hit "Hooked On a Feeling " 1s in the
midst of a pop culture revival, thanks to its
use in the trailer for the film Guardians of the
Galaxy. The trailer debuted on ABC's Jimmy
Kimmel Live! on Feb. 18 and has amassed
more than 12 million views on YouTube.

© 8K

In the week ending Feb. 23, the sonag sold
B.000 downloads, according to Nielsen
SoundScan —up 1.975% over the previous
week, when ils sales were negligible. The
new sum earns the track Its best digital
sales week ever

@ 7,533

The song s title was tweeted 7,533 timas
in the week ending Feb. 24, according 1o
Topsy Labs. That's'a whopping gain of
2.950% compared with its tweel count
the week betore, just 247, The band itself
garnered 1,419 tweets, up from only /3.

o 8,398

Visits to Blue Swede's Wikipedia page also
shot through the roof, with Next Big Sound
reporting that it earned 8,398 visits in the
weaek anding Feb. 23. That's up 1, 169%
gver the previous week, when it registered
662 views, —Keith Caulfield

Lorde’s Second Coming?

i Bubbling:":"l

LA R RN L N NN NENN.

Under

impossible not Lo

_orde collabarator Joe! Little. A
he release of the pair's first full
album, Broods™ self-titled debut EP entered
Heatseekers Albums at No. 5 and the

Billboard 200 at No. 164 last week_"It's
he inawe ol lLordel,”

Lould Broods be New Zealand s next pop
sensation? The Auckland
duo of Caleb and Geargia Nott close in
an the Alternative airplay chart with their
airy, electro-pop debut single, "Bridges”
Capital), produced and co-writ

rother-sister

en by

nead of

-length

Geormgia Nott told Billboard in November
‘But we have to butld our own identity.”
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From Selling

T-Shirts
To Nashville

Star

Cole Swindell takes scenic,
self-made route to No. 1
By Melinda Newman

Cole Swindell went from selling merch for
Luke Bryan to playing arenas with him.
The upstart country singer-songwriter s
self-titled debut 1s No. 2 on Billboard's Top
Country Albums chart for the week ending
Feb. 23, and bows on the Billboard 200 at No.
3 with sales of 63,000 copies, according to
Nielsen SoundScan. The album was boosted
by the slow-burn success of single "Chillin’
It,” which tops the Hot Country Songs list for
a second week after a 38-week climb and 1s
currently No. 28 on the Billboard Hot 100.

"I don’t question the way things happen,”
Swindell, 30, says of the song's drawn-out
journey. ~Every time I ve wished things
would happen now, it happened later on, 10
times better.”

[n an genre known for its top-down business
model, Swindell i1s country's rare bottom-up
success. By the time the singer — who had
written for Luke Bryan, Florida Georgia
Line and others — met with Warner Music
Nashville about a label deal in 2013, "Chillin’
It,” which he released independently earlier
that year, had already sold 100,000 copies on
1Tunes (it's sold 874,000 to date). Despite the
lack of label backing, SirtusXM and a hand-
ful of terrestrial radio stations were playing
the loping, laid-back tune. "Cole was being
chased by everyone in town,” recalls WMN
president/CEQO John Esposito.

The label's urgency to build on the momen-
tum of "Chillin’ It won over Swindell. " Every
artist wants to know when their single 1s going

=

.

to be released. I said, "We can go next week.
Swindell was so excited we almost had to call
911, Esposito jokes.

“That was huge,” says Swindell. "Me and
my manager |Kerrl Edwards| had agreed that
whichever label we went with would have to be
willing to put it out now. Timing is everything,”

Swindell, a native of Bronwood, Ga. (pop-
ulation: 600), came to Nashville six years
ago after graduating from Georgia Southern
University. While honing his songwriting from
2007 to 2010, he sold merchandise on tour
for Bryan, a fellow GSU alum. Swindell quit
four years ago, when he signed a publishing
deal with Sony/ATV and began landing song-
writing credits for Bryan, Scotty McCreery s
“"Water Tower Town and Florida George
Line's "This Is How We Roll.”

In fact, "Chillin’ It" has the same sunny,
pickup-truck swing of Florida Georgia Line's
smash hit "Cruise.” As Esposito says, the song
was “somewhat reminiscent with things that
have been working at radio.” And that was a

Cole
Swindell

Kesington Kross Feels The ‘Love’

As the first joint signing by LaFace co-
founders Kenny "Babyface” Edmonds

and Antonio "L.A. Keid in 25 years,
expectations are running high fo
Kesington Kross, "Gimme Your Love™
(Epic), a blend of futuristic synths and '80s
soul, 1s taking hold an mainstream R&B/
hip-hop airwaves, with KNDA Corpus
Chrnisti, Texas, leading with 21 plays in the

Miglsen BDS tracking week ending Feh. 23.

His debut EP, Audio Justice, arnved Dec. 5
o critical acclaim, ehiciling Comparisons
ranging from Rick James to Phil Collins

Hozier Hits U.S.

Atter the video for " Take Me to Church”
started making noise last tall, Irish singer-
songwriter Hozier (real name: Andrew
Hozier-Byrna) is flirting with a debut on the
Triple A airplay chart. The searing alt-rock
ballad boasts support from tastamaker
radio station KCRW Los Angeles. Hozier,
who's signed to Hubyworks, will make his
live U5, debuton March 10 at the Slipper
Room In New York and play South by
sauthwest in Austinon March 14

Reporting by Keith Caulfield. Rauly Ramirez
and Gary frust.



double-edged sword for some programmers.

“Iwas concerned when it was released that
it would be perceived as 'FGL Lite, " says
Fletcher Keyes, PD at WWQM Madison, Wis.
“That's not a knock on Cole — it was just my
first gut feeling.”

To ensure that “Chillin’ It” stood out on its
own, WMN sent Swindell on a radio tour so
that programmers could put a tace with the
song and hear the diversity of his other mate-
rial. (Keyes, for one, says he “loves™ several
other songs on Swindell's album.)

"I knew that there were comments that peo-
ple made, says Swindell. "It just kind of fired
me up to go in there and play other songs.”

The plan worked, and not only for “Chillin
[t.” When Swindell performed the midtempo
booty call "I Hope You Get Lonely Tonight,”
radio station staffers began “elbowing each
other, going, 'This is the one, " he says. The
song is now slated to be his second single.

Swindell’s career is coming full circle: He's
opening for his former boss Bryan's That's My
Kind of Night arena tour, which launched Jan.
16. " Being on the road with him when he was
brand new, [ saw it was a lot of traveling, a lot
of radio visits,  says Swindell. 1 wasn 't watch-
ing, saying, 'I'm going to get used to this in five
years. But I looked at how Luke treated people
great and said, 'If I ever get a deal, that's how
you ve gottodoit. "

Now, Swindell dreams of the day when he
can help younger artists the same way Bryan
helped him. "I can't wait to get to that point,”
he says. "I didn't do this to be here for just one
song. This 15 just the door opening.” ©

2 YEARS AGO

The catalyst for the album's
arrival was the 2012 video
for the band's cover of The
Jackson 55 "l Want You
Back.” from Its Fun Machine
EF. By the time the group
emearged from recording

T Bone Burnett asked Lake
Street Dive to be part of
the all-star Another Day,
Another Time concert on
Sept. 29 at New York's
Camegie Hall promoting
the Coen Brothers' film

Euoyed by

the Colbert

spot and strong preorder
numbers, according to
the label, the record’s
street week was filled
with such high-profile

reviews as

MNPR's Fresh

Lake Street Dive is touring
Marth America throuagh
April 12, with a European
run following in May and a
spot at Bonnaroo in June
“All but a handful of the
shows are already sold

The "selfie” has become so ubiquitous that Oxford
Dictionaries named the term its 2013 Word of the Year.
Rising D] duo The Chamsmokers, New York natives
with a knack for humor and insight into the club scene,
acted on the trend: On a whim, Drew Taggart, 24, and
Alex Pall, 28, made a demo of a dancefloor thumper
titled “#Selfie” that features a female clubber's comi-
cally vain monologue — about taking a selfie, of course.
Within days of the track’'s SoundCloud premiere,
plays began exploding, aided by a viral video and a
smart social media campaign. The song, released
on Steve Aoki's Dim Mak Records, debuts at No. 38
on Billboard s Mainstream Top 40 airplay chart this
week, and has sold nearly 35,000 copies, according
to Nielsen SoundScan.

“It's been life-changing for us,” Taggart says. " Things
started happening that we never could have predicted.”

The accompanying video, which to date has racked
up more than 2 million views on YouTube, features
tan-submitted selfies, which the band facilitated by
uploading a humorous How fo Take a Selfie video to
YouTube. The duo also posted different snippets of the
song to SoundCloud, one timed for Vine (less than six

Rootsy jazz- Bad Selfl Portraits in Maine, Inside Llewyn Davis. The Air. The album received out,” says Olson. "We've
soul band it had passed 1 million show and its subsequent featured placements from never played rooms this
Lake Street views, “Where we were airing since mid-December Tunes and Amazon, was big or sold this many
Dive released recording there was no cell on Showtime, "made the part of Barnes & Noble's tickets.” More festivals
its full-length service or Intemet,” recalls whole thing explode,” Mew Artists program and are being booked for the
debut, Bad trumpeter/guitarist Mike says Olsen. "Everybody tied in with a number of surmmer, while additional
Self Portraits, “McDuck” Olson. "We came was taken by the band's promaotions at independent TV appearances are being
an Feb. 18 It back to civilization and performance, and it proved music retatlers around the finalized (a March 18 slot
bows ot No. the response was insane,” to be a perfect setup country, On Feb, 21 the on "The Ellen Degeneras
18 onthe Signature Sounds president  vehicle for the album,” The group appeared on CBS Show”™ was [ust confirmed).
Billboard 200, Jim Olsen says the video gig helped the group land Late Show With David "If we've learned anything
selling 15,000 was especially useful a key performance on The Letterman and launched from the past six months,
copies, because the LP was delayed Colbert Heport (Feb. 5) — its Morth American tour it’s thal things just kind of
according for nearly a year due 1o legal Steven Colbert s said to in Baston, In the week come out of the woodwaork,
to Nielsen complications from singer be a huge fan — and Price following the album’s s0 you have Lo be ready,”
SoundScan, Rachel Price’s prévious makes an appearance in release, "Bad Sell Portraits” says Olson, "We're just
Here’s how recording contract with the new season of Netflix's was i Tunes' Free Single of riding the wave.”
they did it. Claire Vision Productions House of Cards the Week. —Gary Graff
‘Harl Shake’’

AricCill AKC :
EDM duo The Chainsmokers shoot for
viral success with “#Selfie”
By Dan Hyman

The

Chainsmokers
take a selfiein

their video for
“Hheltie.”

seconds) and another for Instagram (less than 15 sec-
onds); the pair received more than 2,000 submissions
the first week. Selfies from celebrities including Snoop
Dogg, David Hasselhoff, A-Trak and Nervo also appear
in the video.

"It's so on point — it's shit-white-girls-say-meets-a-
club-remix,” says Oliver Luckett, CEO of social media
marketing firm TheAudience, which was co-founded
by Willitam Morris Endeavor co-CEO Ar1 Emanuel and
Napster founder Sean Parker. TheAudience introduced
The Chainsmokers to Aoki, helped conceptualize the
“#Selfie” video and used its network of cool-kid influenc-
ers — namely celebrities and social media mavens with
large followings — to get the word out. With the Billboard
Hot 100 now including streams from user-generated
YouTube clips, Luckett hopes the campaign can follow
the lead of Bauuer’s “Harlem Shake,” which rode viral
videos all the way to No. 1. "If you start adding up those
numbers you can get to 100 million very quickly.” ©
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The Runway Gets
Rocked, And So
Does Nashville

Katy Perry roared in Milan, while
Brad Paisley made beautiful music
despite stormy seas during the
Sony Music cruise at Nashville's
Country Radio Seminar

THURSDAY, FEB. 20

© 7:55 p.m. "This is just where you want to be during
Armageddon —on a boat,” says Brad Paisley, launching
into the concert portion of Sony Music Nashville' s Country
Radio Seminar cruise on the General Jackson as tornado
sirens blare in the background. But Paisley defies the

weather and gets the party started, strong winds and all.

O 8:55 p.m. Katy Perry gets a chance to roar in Milan.
As photographers boo her for arriving almost an hour
late to the Moschino fashion show (where she’s walking
the runway), the diva stops posing and snaps: " You re

all going to get your picture, so shut the f—up!” Perry,
decked 1n a curve-hugging black and gold number, then
struts her stuft off the catwalk, allowing the rest of her
friend Jeremy Scott’s McDonald s-themed collection to
do the talking.

© 10:40 p.m. "I'm supposed to make a small address. |
don’t know how to do small — these are clearly mentors,”
says David Lee Roth as he's about to join Beach Boys
singer Mike Love for "California Girls ™ at the 21st Ella
Awards at the Beverly Hilton in Los Angeles. "1 you tear
open the first Van Halen album, beach sand talls out. We
picked up the ball a few summers after you fellas.”

FRIDAY, FEB. 21

IIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIII

© 1 p.m. "She was the true definition of country,  says
Kellie Pickler, introducing her tune “Selma Drye,” writ-
ten about her great-grandmother, at Black River Enter-
tainment’'s CRS luncheon. "All of her great grandkids were
scared of her, but I was intrigued. She had one little tooth
hanging on for dear life.”

O 7:39 p.m. "I've got to confess the hardest thing I've
done in the past 30 minutes is try to put my jeans on, says
Thomas Rhett, after he kicked off the CRS New Faces
of Country show with "All American Middle Class White
Boy.” Some in the audience crane their necks to get a look
at the snug denims Rhett 1s joking about. But however tight
the fit may be, it doesn't negatively affect his ability to sing.
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1 Ellie Goulding ot the Browns Focus
party for London Fashion Week at

its South Molton Street huutique on
Feb.1/.

2 Naomie Harris, Tinie Tempah
and Harry Styles (from left) at the
Burberry Prorsum London Fashion

Week show at Kensington Gardens on
Feb.17.

3 H.uty' B ot the Peter Pilotto London
Fashion Week show at the Queen

Elizabeth || Conference Centre on
Feb.1/.

4 Lily Allen at the Ashish show at the

Topshop Showspaoce at Tate Modern's
Turbine Hall in London on Feb. 1/,

5 Katy Perry, designer Jeremy Scott
ond Rita Ora (from left) at Scott’s
dinner after debuting his Moschino
collection in Milan on Feb. 20.

6 Al Pacino (left) and Bono on
opening night of the Los Angeles-
Italia Film, Fashion and Art Fest at the
TLC Chinese & Theatres in Hollywood
on Feb. 23.

7 Blake Shelton (second from right)
celebrated his two No. 1 hits, "Bnys
‘Round Here and “"Mine Would Be
You,” with co-writers Dallas Davidson.
Rhett Akins and Craig Wiseman
(from left) ot a party co-hosted by
BMI and ASCAP at Starstruck Studios
in Nashville on Feb. 1¥ during the
Country Radio Seminar.,

8 Big Machine's Scott Borchetta and
wite Sandi Spika Borchetto at the
afterparty for the CRS New Faces of
Country Music show, presented by
TNT's Private Lives of Nashville Wives at
the Renaissance hotel on Feb. 21.

8 From lett: Thomas Rhett, Cassadee
Fope, lyler Farr, Brett Eldredge and
Charlie Worsham bockstage at the
MNew Faces of Country Music show.

10 During Sony's CRS concert and
cruise on Feb. 20, Sony Music Nashville
chairman/CEQ Gary Overton
surprised Miranda Lambert with
platinum plaques for each of her first
four albums.

“You almost feel guilty
sometimes, but it’s
easy to get over that.”

—Blake Shelton on his two No. 1 songs.
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THE BEAI

“l don’t know if I'm going to
scream or throw up.” _cuistinaper

Viva Musica!

Marc Anthony, Romeo Santos
and Prince Royce light up
Premios Lo Nuestro in Miami,
Christina Perri previews
“happy” new material at an
album party in New York, and
David Byrne rallies for higher
artist royalties at a concert
with friends Tift Merrit,
Marilyn Carino

TUESDAY, FEB. 25

----------------------------------------------------------

© 8:10 p.m. At Christina Perri’s inti-
mate Head or Heart listening party at Bar
Nana in New York, Perri's set begins with
a candle-lit stage. Apologizing for being
“super chatty,  she explains the origins of
"A Thousand Years : "It started out as a
song about vampires, and now it's a song
about people getting married. It's the

coolest thing ever.”

O 8:25 p.m. "This is the happiest song
['ve ever written, says Perri before
launching into " Be My Forever.” To
cheers, she says it was recorded as "a
duet with one of my favorite people on
the planet, who also does not sing happy
songs, and his name 1s Ed Sheeran. We
didn't tell the label. We just did it.”

© 8:30 p.m. At an "Artists Pay for Radio
Play " rally at Le Poisson Rouge in New
York, organized by Content Creators
Coahtion-NYC, David Byrne, clad 1n

a baggy pair of overalls, giggles his way
through an earnest, 1f funny, rendition of
Biz Markie’s 1989 hit, "Just a Friend.”

1 Romeo Santos, Prince Royce and Marc Anthony
(from left) ot Premio Lo Nuestro at American Airlines
Arena in Miami on Feb. 20.

2 From right: David Byrne, Marilyn Carino and Tift

Merritt at the “Artists’ Pay for Radio Play” event in New
York on Feb. 25.

3 From left: Atlantic’s David Saslow, Nettwerk's Ryan
Chisholm, Atlantic's Pete Ganbarg, Christina Perri,
Atlantic’s Julie Greenwald and Fueled by Ramen’s Mike
Easterlin at Perri's New York listening party on Feb. 25,
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POP’S ARTISTS

“Art and music used
to be oil and water.

Now it’s like a great
dry martini”

By Marisa Fox

"When Paul Anka used to buy Warhols in

the 1970s, no one took note. Art collecting
was akin to intellectual recreation,” says
Adam Sheffer, partner at New York's Cheim &
Read gallery, where Bono and Elton John are
clients. "Now it's considered asset manage-
ment.” But to music’s newest collectors, art
Is more than an investment. Kanye West
rhymes about it, Jay Z and Lady Gaga stage
elaborate art/music productions. Not surpris-
ingly, pop stars now boast some of the best
art portfolios and fuel the increasingly glitzy
art fair market, which begins March 4 in

New York with the Art Dealers Association

of America (ADAA) opening gala and runs
through March 9 with more parties and
events (including Blood Orange and Jamie
XX at the Museum of Modern Art Armory
Party on March 5) this side of the Grammys.
"Art and music used to be oil and water,” says
Sheffer. “Now it's like a great dry martini.”
Where in this mix are you likely to find
music’s biggest art players? Their collections
just may yield some clues.

Kanye West

One moment he's debuting a pertormance
piece with Vanessa Beecroft at Art Basel
Miami, the next he's commissioning George



Condo to paint nudes on a Birkin
bag as a Christmas present for
Kim Kardashian. Clearly, West
doesn't just amass the goods. He's
an active participant, whether fea-
turing Condo’s work on the cover
of his 2010 album, My Beautiful
Dark Twisted Fantasy, or enlisting
Beecroft as creative director of his
Yeezus Tour. He also collects New
York painter Mickalene Thomas.
who turns up in Jay Z's video for
“Picasso Baby."

SEE IT: Thomas paintings from
her "Hair Portrait” series are at
the Lehmann Maupin booth at
the Armory Fair (March 6-9). New
Condo works on paper are on view
at New York's Skarstedt gallery
through March 22.

Elton John
A longtime collector of Louise
Bourgeois sculptures and

photographs by Adam Fuss, he's
also bought edgy work by Dinos
and Jake Chapman and the very
Phillip Taafe painting that once
hung in Gianni Versaces New York
townhouse. “"He's very active,” says
sheffer. "He gets our catalogs and
either he or his adviser [Atlanta’s
Jane Jackson] walk in, very clear
about what he wants.”

SEE IT: Taafe's work will be at
Luhring Augustine’s booth and
Bourgeois at Cheim & Read’s,
both at ADAA (March 5-9).

Patrick Carney

Who knew a serious eye for
contemporary art lurked behind
those Ray-Ban frames? Black Keys
drummer Patrick Carney is drawn
to the moody lace paintings of
Texan Mark Flood and Jeft Elrod’s
blurry abstractions, both of which
defy digital precision much in the
way The Black Keys murky garage
rock does. The Akron, Ohio-born
Carney doesn’t shy away from
seeking out art when he travels.
He's a client of Javier Peres, the
former Los Angeles gallerist who's
now based in Berlin and who also
represents Leo Gabin, another
Carney favorite.

SEE IT: Gabin's work is at the
Peres Projects booth at the
Independent fair (March 5-9).
Flood's paintings are on view
at Elizabeth Dee in Chelsea.
Elrod I1s showing at Luhring
Augustine’s booth at ADAA. ©
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Clockwise from left: Kanye
West with George Condo in
2011. Inset: Condo provided
the artwork for West's My
Beautiful Dark Twisted
Fantasy. West and Kim
Kardashian, who sports her
custom Condo bag, in 2013
(estimated price: $540,000).
Elton John's tostes include
Louise Bourgeois’ “Nature
Study" sculpture (54 million).
The Black Keys' Patrick
Carney is a fan of painter
Mark Flood (550,000).
Paintings by Mickalene
Thamas from her “Hair

Portrait” series (555,000).
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Miley’s ‘Tarribl

Harrible’
School Play

On the Bangerz Tour, Cyrus
sticks out her tongue with
help from Joseph Papp’s niece

By Erin Weinger and Marisa Fox

t's been a minute since a concert tour has generated
quite the heat that Miley Cyrus’ Bangerz extravaganza
did when it kicked off'its 38-city run in Vancouver

on Feb. 14. The buzz i1s as loud as a chain saw, with
calculated provocations like the star getting down on
her knees before a dancer in a Bill Chinton mask, and a
wardrobe of bedazzled bodysuits and star-spangled booty
shorts, and oversize hot dogs. And then there are the
props, which include oversize bananas, giant foam fingers
and a Statue of Liberty headpiece festooned with weed.

So just how did the ghtzy hoedown come to be?

As another Clinton once said, it takes a village — in this
case creative director Diane Martel and stylists /costume
designers Simone Harouche and Lisa Katnic, who, along
with the mischievous 21-year-old pop star and a crew of
video directors (see sidebar on John Krictalusi, page 17),
collectively created the tour’s look and feel down to each
bejeweled boot strap.

"She wanted to have the most fun tour anyone has ever
seen, says Martel, the veteran music video director who
helmed Cyrus “We Can't Stop™ clip. Martel, a former
dancer-choreographer (as well as the niece of famed
theater producer Joseph Papp), was appointed head of the
Bangerz Tour in early November. "I grew up on theater,
she says. "My uncle produced Hair and A Chorus Line. My
influences are from Ken Russell and Bob Fosse to John
Waters and Paul Morrissey. I'm a Broadway baby and Miley
1s a showbiz superstar. We often refer to our live shows as 'a
tarrible, harrible school play.” ™

Martel calls the wardrobe “very Broadway- and Mackie-
inspired.” In fact, Mackie's designs for The Sonny & Cher
Comedy Hour of 1973 served as a starting point, “We
looked at those classic Mackie clothes and said, "Let's do
that and just add more sequins and more feathers, = says
Katnic. More feathers on top, but not the bottom: Instead
of the plumage that Cher sported as chaps, they cut Cyrus
leotard super high to accent her long legs and her “bad-
ass, empowering sexuality,  says Katnic.

Harouche — who dressed Cyrus — reached out to a crew
of five fairly edgy designers with whom Cyrus had already
worked: Roberto Cavalli, The Blonds, Marc Jacobs, Jeremy
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Scott and Kenzo. Each submitted 1deas, which were then
vetted by the performer and her team betore the designers
were asked to submit sketches of proposed pieces.

Then it was Katnic s job to outfit the backup dancers,
including "Amazon Ashley,  who stands 6-foot-7-inches,
and “Little Britney, who's 4 feet tall. "It was a challenge
having dancers, each one with different measurements,
says Katnic. “But the bigger picture — that not one size fits all
— 1s more important than the convenience factor for me.”

The audience also gets to feast their eyes on a whopping
10 wardrobe changes. “The bodysuits are used as a staple
because of their on-and-off ease since they have to be com-
pleted in a mere 20 seconds a pop, says Harouche.

So what does Harouche think of the controversy her
costumes have Kicked up?

“Idon't see what the big deal is. You're supposed to take
it and have fun with it. It's not that serious,  she says.

Martel agrees. ~ [Miley 1s] very smart and very funny. She
does not take being a pop star seriously at all.”

“That's totally what makes it so good, that she's this
huge persona but she’s also able to laugh at herself, adds
Harouche. "She opens the stage coming down on a tongue.
She's in on the joke. So that's why when people get so upset,
I'm like, "How can you get so upset? It's funny. Laugh. " ©




“She’s like all the kids in America who want to express
freely and openly and have fun, playing with their
iIdentities, exploring, discovering.” —ovinewarte

How Ren & Stimpy
Creator Re-Created
Miley Cyrus

He's sketched blue-lipped mud-

skippers and manic Chihuahuas, but
John Krictalusi says he's never seen a
mouth quite like Miley Cyrus’. “| met
her at the Chateau Marmont and sat
there for hours trying to get a handle

' | KA ...-.-J"""" on It. It ﬂjﬂ'EE 14':" diﬁEfEnt thlngﬁ at thE

> = & =) same time,” says the cartoonist, who
*: -‘.—“-- J: was hired to direct the UDEning video
- - _Ar.. for the Bangerz Tour. "And her profile

. ’ is nothing like how she looks head on.”
- et

Challenges aside, Kricfalusi says they
were a perfect match. "She reminds
me of Boo-Boo Bear from Yogi Bear. |
rarely do humans, but she's made to be
a cartoon character. Look at where she
comes from — Disney.”

The suggestion to bring on Krictalusi
came from tour costume designer Lisa
Katnic, a Ren & Stimpy fan. "l loved his
Bjork video for ‘Miss You, " she says.

As far Kricfalusi, he has more videos

in mind for his new muse. "| had this
idea of having her tongue come out

and dance with the animals,” he says,
referring to the plushie-clad dancers. A
twerking tongue? It could happen. —M.F.

Miley Cyrus took
her Bangerz Tour,
complete with
weed-themed outfits
and outrageous
props, across North
America, sticking
her famous tongue
out at audiences in
Vancouver (1), Los
Angeles (2, 3), and
Anaheim, Calif. (4),
where she wore o
costume inspired by
Cher (5), pictured
here with Chastity
and Sonny Bono in
1973.

On Sale: Bananas And Fingers And Papers, Oh My!

How do you top a concert the ubiguitous tongue, Miley provocative the better,” says
that packs more fur, feathers Cyrus merch tables feature Lisa Katnic, who brought the
and sequins than a Siegfried blow-up bananas and gold- foam finger and the papers

& Roy show and hilariously leat rolling papers. Despite into Cyrus’ repertoire of tricks.
suggestive gargantuan props?  rumors that pot paraphernalia "l designed a T-shirt with

Let the audience take all was prompting boycotts of Miley's tongue sticking out
the provocation home with the Bangerz Tour, those items  from between the boobs,” she
them. Along with T-shirts are its hottest sellers. " Teen says. "And it's hand-drawn to
and panties emblazoned with  girls love outrage. The more look even rawer.” —M.F.
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Kendrick Lamar, ScHoolboy Q
and Top Dawg Entertainment’s
Anthony Tiffith tell the full

story of how L.A.'s unexpected
indie label rewrote rap’s rules

by Matt Diehl
Photographed by Ramona Rosales

Says Lamar (far right): “l didn't
expect how much waork goes

an behind the scenes. As a kid, all you
see |s the cars, the money, wamen,
awards. But to really get success, you
need o whole team. ... Since | was

16, Top told me | can do anything —
that | can be the best rapper of this
generation if | want to.” From left:
ScHoolboy Q, Anthony "Top Dawg”
Tiffith and Lamar were photographed
Feb. 15 at Loews New Orleans Hotel.




For an exclusive
behind-the-scenes
video and interview,
go to billboard.com or
billboard.com/iFad.



It doesn 't exactly look like the place that so

recently has launched the next generation of

hip-hop superstars. Indeed, the Top Dawg
Entertainment recording studio — christened

the House of Pain and located in the back of

a family-style home on a nondescript cul de
sac dotted with manicured lawns 1n Carson,
Calif. — has a sweat-box vibe: VHS tapes,
dusty CD cases, Taco Bell wrappers and
halt-empty Gatorade bottles litter the stained
carpet; the panel walls suggest a suburban rec
room, except for the handwritten messages
tacked to them that mix hip-hop tough love
with inspirational business motivation.  The
ability to move people through words 1s a gift
like nothing else,  one reads. Another refer-
ences the 2000 shooting that transformed 50
Cent'’s life: "Charisma/personality/swagger:
Believe 1t or not, 50 being shot in the mouth
area gave him more style and personality.”
But however modest it looks, this 1s where
Kendrick Lamar's 2012 critical and commer-
cial phenomenon good kid, m.A.A.d city and
this year's most eagerly awaited rap release,
ScHoolboy Q's Oxymoron, were cultivated. It
remains home base to TDE, hip-hop’'s most
influential, white-hot independent label
today. Currently, the 10-year-old endeavor
has staked out a unique position in the music
industry: Without giving up its independent
spirit or strategy, TDE has latched on to
major-label resources from Interscope and
released two game-changing chart-toppers.
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It has done so caretully, after an initial major-
label experience with Warner Bros. that went
sour during a label shake-up. "We thought
the label had all the answers, says Terrence
"Punch” Henderson, co-president of TDE.
“After that, we said, "OK, we re going to the
streets, straight to the people, and skipping
the middleman. " Everyone talks about
keeping it real while gunning for major suc-
cess. But with Q's Oxymoron on track to debut
at No. 1 on the Billboard album chart, you
might say TDE has found a way to have 1its
cake and keep it real, too.

“When you come from
the struggle of the
streets, you want to do
something different,”
says Lamar, who grew
up in Compton, Calif.

The TDE story starts a decade ago, when
Anthony Tiffith built the House of Pain. At
the time, Tiflith — whose nickname 1s Top
Dawg — was looking for a way out of the
street life of Watts, his tough Los Angeles
neighborhood. He bought recording equip-
ment with the idea of working with local
talent, and Top Dawg Entertainment began
to take shape. "Every guy from the streets has
the same story: There comes a time when you
have to get out of that world, " says Tiffith.
"1 lost a lot of friends, saw a lot of partners
locked up. When things got kinda hot, I had




to find something else to do.” One of Tiffith's
uncles had found success managing R&B
singer Rome, whose 1997 single "1 Belong to
You (Every Time I See Your Face) ™ peaked at
No. 6 on the Hot 100. “I was out here dodging
bullets and the police, and he had Bentleys
and a big house. I thought, "Shit, I can't goto
jail doing music — let me try that.,

WELCOME TO

THE HOUSE OF PAIN

TDE's first signing was a local Watts rapper,
Jay Rock. “I'm Jay Rock’s big homie — we're
from the same project,” says Tiffith. “When
[ started looking for artists, here was a guy
right in my backyard that sounded great.
At the time, Jay was doing a lot of the shit
[ was doing back in the day. He used to run
from me, but I finally caught him getting a
haircut on a porch in the projects. I parked
around the corner, ran up and grabbed him.
He said, "What did I do, man?’ 1 said, ‘I want
to take you to my studio — you can rap like a
motherf—er." " Another neighborhood kid
to capture Tiffith's attention was a teenaged

Lamar. At the time, Lamar called himself
“K. Dot” and still was in the process of

developing his skills. "It was just me and my
partner Dave [Free, now TDE's co-president],
making little mixtapes in the garage, recalls
Lamar, 26. "I was 16 and just having fun.”

As such, when Lamar entered the House of

Pain, he discovered it was more about work
than good times. Free, 27 — who attended
high school with Tiffith's son — actually
introduced Lamar to TDE s majordomo,
sneakily playing an early Lamar mixtape
while Free pretended to fix Tiffith's com-
puter. On their first meeting at TDE s studio,
Tiffith ran young Lamar through his trade-
mark talent test: “I told Kendrick to get on
the mic and flow over some beats I chose. I
like to make rappers spit over double-time
beats to try to stumble their ass up — but he
was rapping like a motherf—er! I tried to act
like unimpressed, but that made him go even
harder. He stepped up, and we ve been rock-
ing together ever since.”

The four young MCs Tiffith had brought
into TDE's nascent roster — Lamar, Q,
Ab-Soul and Jay Rock — quickly made the
House of Pain their home away from home:
Tiffith fed his growing crew, giving them a
place to live and make music. They in turn
took the opportunity seriously, looking at it as
something between a job, a dream come true
and a way out. Rock had been incarcerated
for gang-related activity, but now he found
himself voluntarily imprisoned by Tiffith in
the vocal booth. “If it wasn't for Top Dawg,
[ wouldn't be doing this,” says the 27-year-
old. “We came from the same neighborhood,
and he made it out. I was just a kid from the
projects running wild, and he took me off the
streets and put me in the studio. I've been
there ever since.”

Says Lamar: "When you come from the
struggle of the streets, you want to do some-
thing different. Top Dawg was an OG from
the projects who'd been there and done that
but then went on to build something so posi-
tive. That was important to all of us.”

World

the Top
Dawg Way
O Business

Principles

the Empire
s Built On

1

Quality Is King
Says Jay Rock,

“I learned

from Kendrick
that you have to
have passion
before the check.”

2

Embrace Trial

and Error
"Whether or not

to sell our first
project [Lamar’s
2010 digital
release, Overly
Dedicated] proved
a tough call,” says
TDE co-president
Terrence “Punch”
Henderson. “We'd
been giving
everything away
for free and were
going back and
forth until Top
Dawg went against
everybody, decided
to commercially
releagse it. It trained
our fans and
consumers to buy
the music.”

3

Avord Formula
“"TWhen] we'd

try to make a radio
song or a track

for the ladies,
they'd never work,"”
says Henderson.
“"We vowed

to just do us.”

4

Let the
Music Find Its

Audience

"People don't want
to be force-fed by
corporations,” says
Henderson. “If the
music isn't there,

it doesn’t matter.
No [marketing]
strategy compares
to good music.”

5
The Label Won't

Save You

“From our experi-
ence with Warner,
we learned

never to wait on

a label,” says
Henderson. “"They'll
jump on if some-
thing pops off,

but they won't take
the first step.”

Domination,

SCHOOLBOY Q:
TDE'S NEXT SUPERSTAR

In some ways, the TDE story — combining
new-school Internet grinding via free mix-
tape downloads and social-media savvy
with old-school hustle to develop audiences
— proves typical of independent hip-hop
over the past decade. But no label has had
a greater artistic or commercial impact on
current urban music than TDE. That impact
became clear aftter Top Dawg partnered
with Interscope and Dr. Dre's associated
Aftermath imprint to put out Lamar's
major-label debut, good kid, m.A.A.d city. A
concept album about the battle between the
street and the heart, good kid went on to sell
1.2 million, according to Nielsen SoundScan,
and earned Lamar seven Grammy nomina-
tions — though he won none. Losing the
best rap album Grammy to Macklemore
and Ryan Lewis’ The Heist surprised even
Macklemore himself, who texted Lamar an
apology — "You got robbed. I wanted you to
win — then posted it on Instagram for all
the world to see. “That text surprised me,
but Macklemore is a genuine dude,” reflects
Lamar. “However it panned out, I wish him
much success. He touched people’s souls,
and no one can take that away. Really, the
whole Grammy moment was incredible. Not
everyone gets that shot.”

Up next in line, however, 1s ScHoolboy Q,
whose first TDE/Interscope release,
Oxymoron, is projected to sell more than
150,000 In the week after its Feb. 23
release. "It's crazy — we actually imagined
this moment together in that little studio
years ago, and now that day is here, = says
Lamar. "Seeing Q come up right behind me
and smash in real life is great. If my success
gave him more security to do what he does,
I'm happy.”

At a Los Angeles listening party for
Oxymoron a week before its release,

scHoolboy ) earned
his nickname from
getting good grades.

Q, 27, seems like he already has arrived. He's
decked out in the couture-meets-streetwear
mufti that defines current hip-hop success:
zipper-striped Givenchy camo fishtail parka,
fedora, black jeans and gray-and-black
Jordans. Behind Q’s preppy dark shades,
though, are eyes as exhausted as they are
blunted: He rushed here straight from the
airport from a run of promo 1n Chicago and
clearly is struggling with the effects of too
many flights in too short a time period. "I
wore this two days ago, he says in his dis-
tinctive South Central drawl, tugging on his
coat. " The only thing I did was change my
drawers, he adds, laughing. "I can't walk
around with nasty drawers! But there's a
whole lot more to do — I've been grinding.”

Says Free, whose 1Phone 1s never far from
his ear: "It's been a f—in’ nidiculous week —
a lot of media stuft, flying around, in-stores,
sitting in front of a computer, planning every-
thing.” All that hustle around Oxymoron
already 1s bearing fruit: Henderson, 31,
reports that coming into release week,
Oxymoron was even outpacing Lamar’s ini-
tial good kid numbers: “To date, ScHoolboy'’s
sold 24,000 on pre-order, where Kendrick's
whole pre-order run was only 17,000."

Oxymoron may turn out to be 2014 's most
brutal, uncompromising chart success. It
teems with sonically eerle, unrepentant
gangbanger tales — albeit with the lyrical
depth and rich musicality that's a TDE trade-
mark. Oxymoron's first track, “Gangsta,"
provides a manifesto for the record: "F—
rap, my daddy’s a gangsta, Qs 4-year-old
daughter, Joy, intones at the intro, before
he starts rhyming about how his "grandma
showed me my first strap.” Says Tiffith:
“ScHoolboy is gangsta. When he first told
me that story, I was like, "Your grandmother
gave you your first gun? Really? I'm scared
of your grandma — I' m going to make sure
your contract is right!" "
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Born on a military base in Germany, Q

(real name: Quincy Hanley) ended up in Los
Angeles crime-ridden South Central area
when his mom moved there after splitting
with his father. A graduate of Crenshaw
High School — made infamous in the 1991
film Boyz n the Hood — Q imitially earned
his nickname because ot academic success
but eventually gave up grade-grubbing for
gangbanging. Joining his local Hoover Crip
set, he quickly expanded to drug dealing, as
made clear in " Prescription/Oxymoron,  a
chilling seven-minute contessional that 1s
the centerpiece of Oxymoron. With unsen-

timental precision, the song details how Q

went from selling OxyContin to becoming
an addict himself. "I say in the song, ‘I had
a ball selling [OxyContin| 80s, but yo, the
karma's worse, and that's true,” he says.
“Once 1 was done dealing, I got addicted to
Xanax and Percocets. My past came back
to haunt me.”

FROM GIVEAWAYS TO
CHART-TOPPERS

TDE has drawn comparisons to Death Row
Records, the notorious 9os California

hip-hop label that fueled the growth of

Interscope with hits from Dr. Dre, Snoop
Dogg, Tupac and others. “"We don't sound
nothing like them; we didn't do it like them,
didn’t come up like them, " says Q — though
the Interscope connection of both labels
hardly is a coincidence. “"Top Dawg's direc-
tion is based on a lot of stuff Interscope
has been a part of for the last 20 years,”

says Jimmy lovine, chairman and CEO of

Interscope. "Top has been a great student
of what Dre has done with classic labels like
Death Row and Aftermath, and now he's
taking that game plan with modern music
and approaches.”

The game plan started with by-any-means-
necessary DIY tactics. The first TDE releases
were giveaways — first by hand, then even-
tually online. "I remember we would go to
Venice Beach, malls and schools, giving
out CDs for free, just wanting to be heard,”
says Jay Rock of Top Dawg s early days. The

label’s rappers were diverse — Rock and Q

more thugged out; Ab-Soul more abstract;
LLamar somewhere between those two poles.
“We didn't wait for radio or a label to create
imterest, adds Q. "If we sold 200 albums, it
was better than the last time, when we sold
nothing. We did it our way.

As TDE's distinctive brand grew, emphasis
shifted from awareness-raising free mixtapes
to selling albums. Q notes TDE s acumen in
translating street promotion to the digital
reality of today’s music business: “A snippet
leaked from my album, and we just embraced
it. TDE has always taken advantage of the
Internet: The first project I released officially
[2012's Habits & Contradictions album] sold
over 4,000 records 1n two days. We dropped
it [on 1Tunes| on a Saturday, and 1t still
charted from two days’ worth of sales.”

That Saturday release was part of TDE s
strategy for building buzz through sales the
way the label once did through giveaways. "1
had a little trick to make sure we hit No. 1on
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L.A. Hip-Hop Landmarks: A Primer

O

CREMSHAW HIGH
(o010 11th Ave.}
lce-T, Odd Future’s
Left Brain, lceberg
Shim — Crenshaw has
nurtured generations

of L.A. rappers.

(2)

2Z2ND AND HOOVER
O’'s old stomping
grounds and
the inspiration for the

Oxymoron standout
track "Hoover Street.”

3

CRENSHAW STRIP

The cultural spine of
black L.A. has inspired

countless shout-
outs and was featured

in Dr. Dre's
"Let Me Ride” video.

@

NICKERSOMN GARDENS
(1590 ¢, 114th St

TDE's Tiffith, Jay
Rock and Henderson
earned their street

bona fides in this Watts

housing project.

Culver
City

()

FRIDAY LOCATION
[WW. 1261h 5t
al 5. Normandie)
Where neighborhood
bully Deebo

got "knocked the
f—out” inlce Cube's
1995 comedy.

(&

EVE AFTER DARK
(12823 5. Avalon Blvd J
This Compton

club, which housed
astudio, was a

key fixturein L.A.'s
early-"80s rap scene

D

CENTENNIAL HIGH
(2606 M. Central Ave.)

The alma mater
of both

Dr. Dre and Lamar.

CYCADELIC MUSIC

CORNER (Z100N, Long
Beach Blvd)
Thisstallat L.A.'s
first indoor swap

meet stocks
early rap releases.

Downtown

Huntington

Park

A few of the rap world’s iconic locations, old and new

O,

KENMDRICK'S
CHILDHOOD HOME
(116 E. Alondra Bivd.)

Years spentin

this Compton building
inspired much of

Lamar’s album good
kid, m.A.A.d. city.

'"WELCOMETO
COMPTON' SIGN
(Long Beach and
Greenlealf boulevards)

The slab has appeared
in classic gangsta-rap

music videos and

has inspired lyrics.

(1)

COMPTON HIGH
(G601 5, Acacta Ave
Eazy-E and Game both

roamed the halls of
Compton's namesake

high school.

(12

TDE STUDIOS
(Carsan)
Where Lamar,

O and the Black Hippy
crew record.

— T

i'Tunes, says Tiffith. “All records come out
on Tuesday then peak after the first few days.
When they were on the way down on Friday,
that's when I'd drop TDE s shit — and we'd
zoom right to the top. Even if we got to the
top of the charts by selling 200 copies, we
still had the perception of being No. 1, and
people paid attention.”

Much of TDE's staunchly independent
approach stems from an initial negative
major-label experience. Signed to a Warner
Bros./Asylum deal in 2007, Jay Rock released
a single, “All My Life (in the Ghetto), featur-
ing Lil Wayne and will.i..am in 2008. Tiffith
says 1t was just starting to build at radio when
a Warners restructuring hit. Rock's album,
Follow Me Home, languished in imbo before
TDE got the rights back. "Jay Rock was pretty
much our guinea p1g — we learned everything
about what not to do, " says Tiffith. “When
they were at Warner Bros., Naim Ali and Tom
Whalley gave TDE its first opportunity. We
were just coming right off the streets: We
had a record deal and thought we'd made it.
All My Life’ got 800 spins and was ready to
impact — and then Warner cleaned house
and brought 1n a new team that shit on the
project. If they 'd put energy into it, they
could ve had Kendrick, ScHoolboy and
everybody else on TDE today.”

Says Henderson, “Everything we went
through with Warner taught us how to build
buzz for Kendrick's first album.” Adds Tiffith,
“After Warner Bros. pulled the plug in 2008,
that showed us the way forward. I said, "The
Internet 1s about to take over this shit, so let's
target that, =

That was where the tech savoir faire of
Free — who had worked for seven years as a
systems support analyst in the Los Angeles
school system — came in. As he rose through
the TDE ranks, he helped tailor marketing
plans for an ever-evolving, new digital real-
ity. And the results came quickly. "Kendrick
sold 8,000 of [his 2010 release| Overly
Dedicated, and that changed the game for
us, says Tiffith. “A year later, Kendrick's
album Section.80 sold over 100,000 copies
— a big jump. That's a lot of records sold with
no radio support.”

Still, Tiffith notes that as Lamar's success
grew 1nto a global concern, TDE needed to
partner with a company like Interscope that
had worldwide distribution and marketing
muscle. "Hands down, Interscope really
started the movement to take hip-hop inter-
national,  says lovine. " There s no one better
than us at that.”

"I learned a lot from being around Jimmy
and Dr. Dre,” says Tiffith. "Those dudes
took over the world. I want to create my own
Beats!” Henderson points out, however, that
QQ and Lamar are the only TDE artists cur-
rently being worked through the major-label
system, and TDE has yet to strike an overall
deal with a major partner. “We're in a posi-
tion where we can hold out for exactly what
we want, says Henderson. “Section.8o sold
over 130,000 copiles just from us putting it on
straight to 1Tunes. We put up those numbers
on our own, so we have to get what we want
from a major-label deal.”
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TDE's newest signee, Tennessee rapper
[saiah Rashad, praises the label's "brand
integrity.” He says: “"Not a lot of people are in
the lane TDE is in, where they can go direct
to the fans. If we drop a link or a video, it's
straight from TDE; that's unique and rare.
They gave me their audience to build upon,
giving me attention that I wouldn't have got-
ten any otherway.” Rashad’s first TDE release,
the Cilvia Demo EP, entered the Billboard 200
at No. 40 after its Jan. 28 release — a surprise,
according to Henderson. “Isaiah dropped his
project with no real promotion, he says. “"We
just threw 1t out there, really — and 1t sold
8,500 copies first week, entering the top 40.”

DR. DRE: ‘THIS CAN BE YOURS’
The profile of certain TDE projects, like Q's,
however, requires a heavier rollout. "We
want to get in front of all the people and do
all the late-night shows,” says Henderson.

“Kendrick definitely opened those doors: It

we want to approach [Jimmy|Fallon’s people
about an appearance, they already are famul-
1ar with our crew. They know people trust
our music.

That 1s illustrated on Oxymoron's Feb. 25
release day, when ScHoolboy () had been
booked to pertorm on Conan. Betore the

taping, Q — still wearing the same Givenchy
jacket and Jordans but freshly accessorized
with a Crip marine-blue bucket hat — runs
through Oxymoron’s slinky next single,
“Studio, onstage for the cameras. Backed
by a full band, the track proves even more

hard-hitting live than on Oxymoron, and Q

exudes an easy charisma that's equal parts
everyman and superstar. Still, he has to add
his own special sauce to get the sound right
for broadcast. "Reverb and weed — that's
what makes my voice sound perfect,  he says.

Nearly all of the TDE power hitters — Free,
Henderson and Tifhth — have gathered at
Conan 1n support of their latest protege.
“"Today 1s probably more important than
when good kid, m.A.A.d city came out,  says
Free. "This is our proving ground to show the
world that wasn't a fluke — that TDE isn 't just
one artist. Kendrick 1sn't the only one in our
stable that's going to blow up.” In 2014, TDE
hopes to lock and load 1ts most ambitious
slate of releases: Rashad and the label's first
nonrap signing, New Jersey-based female
singer-songwriter SZA, will be coming with
albums, as will original team members Jay
Rock and Ab-Soul. Meanwhile, Free thinks
the long-awaited debut from Black Hippy
— the supergroup teaturing Lamar, QQ, Rock

Says Henderson

(far left): “We're in

a position where

we can hold out for
exactly what we
want.” From left:
Henderson, Rashad,
SZA, Jay Rock and Free
were photographed
Feb.17 at Sonos
Studio in Los Angeles.

and Ab-Soul — 1s likely to appear 1n 2014;
Tiffith indicates that TDE is planning to
release a new Lamar album this coming
September, too.

Just don't expect anything to change when
it comes to TDE s creative process. " It's still
the same House of Pain, says Rock with
a laugh. “"We were all sleeping on that old
couch, away from home for weeks, thugging
it out together, putting in the work. It has to
have that feel to remind us to stay hungry.”

Tiffith's favorite meal, however, remains
his never-satiated ambition to change the
game. When we first went into the situ-
ation with Interscope, I told Dre, "We do
shit difterent, and | have to maintain that
freedom, = recalls Tiffith. "He said, 'Yo, |
love what you're doing — I just want to be
part of it. Keep doing y all.’ Dre's smart. He
took me to his house. When he showed me
his backyard, I was like, "'What the f—?" You
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