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Why Only Obsessing About Music
Sales Is Holding You Back
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N The number of options people have to listen to and engage with artists has
skyrocketed in the past 5 years, bringing music consumption to an all time
high. With over half the U.S. population now streaming music and relying
onradiotodiscovernewsongs, it’s clearthatthelandscapeis continuously
evolving, and as a result, so must our definition of success. In this
session we will explore how sales, radio airplay and streaming
activity are connected, and how the industry can better utilize
y, these relationships to measure success.
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CORRECTIONS

Inthe March 8 issue, a story
on Top Dawg Entertainment
misidentified Iceberg Slim
as arapper and an alumnus
of Crenshaw High School.
Slim, born Robert Beck, was
an author who inspired Ice-T
and other gangster rappers,
and he did not attend
Crenshaw.

Alsoin the March 8 issue,
astory onJohn Legend
misspelled Columbia
executive vp/GM Joel
Klaiman's name, and
misstated that Kanye West
had considered putting
Legend's "All of Me" on his
own Yeezus album.

Inthe March 1issue,
astory on Glassnote
Records misidentified
the relationship between
Mumford & Sons and the
label. The band is directly
signed to Glassnote for
North America.
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No U2 Until 2015

Fresh off the Oscars, the band quietly pushes its fall tour — on the

eve of announcement — and album into next year
By Andrew Hampp and Shirley Halperin

he mediablitz U2 has enjoyed during the first two months

of 2014 has been virtually unrivaled — unless you're maybe
Pharrell Williams and his Vivienne Westwood hat. Since
mid-January, the band has performed at the Golden Globes,
the premiere of The Tonight Show Starring Jimmy Fallon and
the March 2 Academy Awards; appeared on the cover of The Hollywood
Reporter; and starred in a Super Bowl commercial funded by Bank of

America and (RED) that debuted the track “Invisible.”

Such momentum certainly signaled a
proper return to music and touring was in
the cards for U2 in 2014. The group had
been diligently working with producer
Danger Mouse (aka Brian Burton) on
an album still described as “unfinished” in
mid-February to The Hollywood Reporter.
Billboard has confirmed with multiple
sources, however, that the album has now
been pushed back until 2015, with the band
recently scheduling additional sessions
with producers Ryan Tedder and Paul
Epworth. (Danger Mouse remains onboard
as the project’s central producer.) “It seems
to be taking longer for them to finish an
album as they get older, but the great thing
about Uz is that the whole of a record is
always better than the sum of its parts,” says
a source close to the project. “That magic
that the band always seems to capture ...
they have yet to capture it.”

While an Interscope representative
maintains that with a release date never
announced the album shouldn’t be con-
sidered delayed, Billboard has learned that
a tour initially on track for a mid-March
announcement and September start date,
booked by Live Nation’s Global Touring
division, will now begin in summer 2015.
Delays are nothing new in the world of
U2 — the band’s 360° Tour, itself set back
with postponements related to the making
0f2009’s No Line on the Horizon, went on to
become the highest-grossing tour of all time,
with more than $737 million in receipts

o BILLBOARD | MARCH 15, 2014

from three legs in 2010 and 2011, according
to Billboard Boxscore. Live Nation, which
declined to comment for this story, would
of course always love to have U2 dates on
the books for any given year. But at best,
the band would only have been on the road
in the fourth quarter, and any dates that
would have happened in 2014 will be made
up next year. (Live Nation Entertainment
had a record year in 2013, even without
top-grossers U2 or Madonna on the road,
reporting a whopping 19 percent increase in
concert attendance and total revenue up 11
percent to $6.4 billion.)

No one has struggled more with U2’s living
legacy than Bono himself, who'’s spoken
about the next album (U2’s 13th) and its many
challenges in recent years. At a September
2011 press conference at the Toronto Film
Festival, Bono, 53, feared the band was

“really close to the edge of relevance,” not-
ing “there’s a giant chasm between the very
good and the great, and U2 right now has a
danger of surrendering to the very good.” He
reiterated those sentiments to The Hollywood
Reporter in February when he noted that “to
be relevant is a lot harder than to be success-
ful.” Such remarks were no doubt prompted
in part by 2009 album No Line on the
Horizon’s disappointing sales figures, which
at 1.1 million units in the United States were
a third of 2004’s How to Dismantle an Atomic
Bomb (3.3 million) and a fourth of 2000’s All
That You Can’t Leave Behind (4.4 million),
according to Nielsen SoundScan.

And U2’s first two new tracks since No

Line on the Horizon, though never officially
touted as singles, have both gotten off to
relatively quiet starts. “Ordinary Love,”
the Oscar-nominated song composed for
Mandela: Long Walk to Freedom, has sold
115,000 copies, peaking at No. 99 on the
Billboard Hot 100 and No. 45 on the Digital
Songs chart for the week ending March

2. “Invisible,” initially launched through
the Super Bowl, was downloaded for free 3
million times globally as part of a 24-hour
campaign with iTunes, (RED) and Bank
of America, thus making those downloads
ineligible for Billboard’s charts. The song

Erickson
(left) and
Swift

Longtime
Publicist
Splitting

Taylor Swift and her publicist of
nearly seven years are parting
ways, Billboard has learned.
Paula Erickson, whose
Nashville-based Erickson Public
Relations has handled the sing-
er’s press since 2007, informed

Taylor Swift,

SWIFT: REUTERS/DANNY MOLOSHOK; U2: GREGG DEGUIRE/WIREIMAGE
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U2's The
Edge,
Bono,
Larry
Mullen Jr.
and Adam
Clayton
atthe
Academy
Awards on
March 2.

has since started picking up steam at radio,
peaking at No. 28 on the Alternative airplay
chart and No. 15 on Rock Songs, with sales
of 64,000 copies to date.

Teaming with current hitmakers like
Tedder and Epworth, both key players in
Adele’s best-selling 21, would appear to
be U2’s play to take a step back from the

“edge of relevance,” as Bono said. As does
tapping Guy Oseary to take the day-to-
day reins of management while longtime
manager Paul McGuinness goes into
semi-retirement. (Live Nation acquired

November for a reported $30 million.)
Tedder, a previous U2 tourmate with
his band OneRepublic, told Billboard in
October that the current success of his
group’s spiritually minded “Counting
Stars” was in line with the thoughts Bono
shared with him about U2’s approach to
songwriting. “He said, ‘I feel a responsibil-
ity to actually write and sing about things
that have a level of human gravity to
them,” ” Tedder recalled, adding, “I have a
feeling I'll be around [Bono] a lot more in
the coming years.” ©

Oseary’s Maverick Entertainment and

McGuinness’ Principle Management in

Additional reporting by Ray Waddell.
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the Swift management team
that she is resigning come mid-
March. According to a source,
Swift has her sights set on
bringing all PR efforts in-house
to the management company.

Erickson started handling
Swift, 24, as the country star’s
debut album in 2006 was about
to cross the million-sales mark
and continued on through 2012's
Red, which sold 1.2 million in its
first week (according to Nielsen
SoundScan). A new Swift album
is expected in late 2014.

During Erickson’s tenure,
Swift’s high-profile TV bookings

have included hosting duties on
Saturday Night Live, and per-
formances at the Grammys, the
MTV Video Music Awards and
many country awards shows.

Although seven years can
seem like a lifetime in the music
business, a handful of veteran
reps count long relationships
with their clients. Among them:
Liz Rosenberg, with Madonna
since the early 1980s; Marilyn
Laverty, Bruce Springsteen'’s
rep for just as long; and Larry
Solters, The Eagles’ publicist for
several years during the '70s and
from 1994 until today.

Offers one high-ranking PR
executive: “Taylor will have her
pick of top-shelf publicists, but
the challenge is finding that
person you know and trust.
Bringing PR in-house assures
that person is directly involved
in advising on what needs to be
done and what doesn’t.”

The split marks the second
recent high-profile publicist-
artist breakup. On Feb. 27, The
Hollywood Reporter confirmed
that Drake and ID Public
Relations had parted ways fol-
lowing Drake being bumped from
the cover of Rolling Stone. —S.H.
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Nicola Tuer has been
promoted to COO, a
newly created position,
at Sony Music UK.
after the surprise exit
of CEO Nick Gatfield
in February. The role of
CEO remains unfilled.
A Sony spokesman
declined to specify
whether a replacement
would be named. Tuer
will oversee front-line,
catalog and label
services at Sony Music
U.K., reporting to Sony
Music International
CEO Edgar Berger.

Spotify founder Daniel
Ek sparked the latest
round of speculation
that his company is
readying an initial
public offering for
later this year when he
trumped rivals with the
acquisition of music
data service The Echo
Nest. The influential
Echo Nest supplies
technology to help

run music services for
companies like Vevo,
iHeartRadio and Rdio.

Pink and RCA have
reached a new
worldwide recording
agreement that will
keep the Grammy
winner and Billboard
2013 Woman of

the Year at the label

for years to come.

The multiple-album
contract extension was
announced March 4.
Pink’s last album, 2012’s
The Truth About Love,
was her first to debut
atop the Billboard 200.
The artist has topped
the Billboard Hot 100
four times and sold 40
million albums world-
wide, according to RCA.

O

RadioShack will close
upto 1,100 U.S. stores
in the wake of another
disappointing quarterly
loss for the struggling
tech retailer. The
company posted a loss
of $191 million in the
quarter ending Dec.
31.The announcement
of the closures sent
RadioShack’s stock
tumbling 14 percent.
The store closures
bring the chain’s

total number of U.S.
locations to 4,000.

RadioShack: A
stand-out Super
Bowl ad but
shuttering 1,100
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Country:
Howdy, NYC?

A rumored Governors Island
festival this year reveals the
genre’s growing influence in
the live space

By Ray Waddell

Country music is surpassing pop, rock and
EDM as the fastest-growing genre in the
booming festival space.

With its wealth of headliners and full

says Brian O’Connell, president of coun-
try music for Live Nation, which had a 50%
increase in its country business in 2013 for
a total of 7 million fans. “Country’s a big
outdoor party right now.”

On a mission to launch 10 country
festivals in 10 years, O’Connell came out
of the gate with Watershed at the Gorge
in George, Wash., in 2012, then Faster
Horses in Brooklyn, Mich., last
year. Multiple sources say a
country fest on New York’s
Governors Island in 2014 will
be next. O’Connell wasn’t
ready to confirm that one just
yet, but he stands by the “10 in
10” goal. “This is year three at
Watershed, year two at Faster
Horses,” he says, “so you’ve got
to figure I have something up
my sleeve for this year.”

Other big live entertainment firms

in Oregon that WME purchased outright.

AEG Live, second only to Live Nation
among concert promoters, is heavily
invested in the country fest game. Bayou
Country Superfest in Baton Rouge, La.,
co-produced by Festival Productions and
TMG/AEG Live, expanded to three days
for its fifth edition in May. Stagecoach,
in Ind1o, Calif,, produced by Coachella
founder Goldenvoice/AEG Live,
has, in eight years, developed
into arguably the most impor-
tant country music play west of
the Mississippi, grossing nearly
$12 million in 2013, according to
Billboard Boxscore.

Some of the newer events set
themselves apart with eclectic
lineups that target the iPod gen-
eration, like the second Tortuga
Music Festival in Fort Lauderdale, Fla.

Even with new players, the genre’s

Live Nation’s O'Connell
(left) wants to launch

10 country festivalsin 10
years, including Faster
Horses, which debuted in
2013 in Brooklyn, Mich.

supply of developing acts, country is,
more than ever, a “lifestyle,” which puts
the genre in a prime position as North
America’s music fans continue to embrace
the festival experience. “We’ve got a lot of
acts, and the music that’s being produced
is conducive to the outdoor experience,”

are also focusing on country. Billboard
broke the news last month that William
Morris Endeavor has invested in six
country music festivals: four under the
Country Thunder brand that will operate
as Country Thunder East and Country
Thunder West, and two existing festivals

premier destination event remains the
Country Music Association’s 42-year-old
CMA Music Festival in Nashville, which
sold out 15 weeks in advance this year
before announcing any acts. The event
attracts some 50,000 attendees per night
to LP Field, and since 2004 has boasted a

Tupac’s Back,
Where’s Suge?

Slain rapper’s ex-label boss Knight
listed as biopic producer, then removed
By Gail Mitchell

The troubled relationship between hip-hop’s most iconic
figure Tupac Shakur and his intimidating ex-label chief
Suge Knight bubbled up again this month some 18
years after the unresolved murder of the young rapper.
Knight’s name surfaced in February on a list of produc-
ers for the new Tupac biopic but has now been removed
without explanation.

The biopic is being executive-produced by Afeni
Shakur, the protective and combative mother of the
slain rapper. Just last August, Afeni Shakur successfully
reached a settlement of $2.2 million for her son’s estate
from the former Death Row chief’s bankruptcy case.

Afeni Shakur had filed for a breach of contract of a
2003 settlement claim against Death Row for unauthor-
ized distribution of Tupac’s songs.

Knight was initially listed in January as a producer on
the upcoming Morgan Creek biopic with Boyz N the Hood
director John Singleton signed on to rewrite, direct
and produce the untitled movie. The list of producers

° BILLBOARD | MARCH 15, 2014

was provided to The Hollywood Reporter by
Singleton’s reps. However, Morgan Creek

later asked for Knight’s name to be removed.

Greg Mielcarz, executive vp market-
ing/publicist at Morgan Creek, said, “Suge
Knight has never been a producer or in any
way been associated with the project at all.”
Morgan Creek was unable to explain how
Knight’s name had been associated with the
project. Listed officially as producers along-

side Singleton are Morgan Creek’s James G.

Robinson and David Robinson as well as
Program Pictures’ L.T. Hutton.

One explanation might be inferred from
sources close to Afeni Shakur. As one person
declares, “There’s no way in the world Afeni
would work with Suge Knight.”

Knight was sentenced to a nine-year term
for violating probation following assault
charges from a fight in Las Vegas in 1996.
Hours after the fight, Tupac was murdered.
Knight served five years of that term, start-
ingin1996. He was arrested again in 2003
for a second parole violation and served 10
months. Knight, who lives in Los Angeles, is
still involved in entertainment and has tried
to re-enter the music business with a small
independent label he started in 2011.

Several attempts to contact Knight were
unsuccessful, and one source says reaching
the former label owner is an “inside job.”

“There’s no direct link to him,” said the
source. “He calls through a guy who calls

Shakur
(left) and
Knight

you through a guy using burner phones.”

The Tupac biopic will be in production
at the same time as one for rap act N.W.A,
which also had a relationship with Knight.
The N.W.A film, Straight Outta Compton, is
being produced by Universal Studios and
has signed up F. Gary Gray as director.

In the meantime, Singleton is moving
forward on writing his version of the Tupac
biopic’s script, and plans are to begin pro-
duction later this year in Atlanta. R&B singer
Ashanti has said she’s writing new music for
a potential soundtrack. ©

O'CONNELL: COURTESY OF LIVE NATION; SHAKUR: JEFF KRAVITZ/FILMMAGIC
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three-hour network TV special.

More country fests are coming.
O’Connell believes that within 10 years
there will be as many country festival plays
in North America as there are arenas and
amphitheaters, but he cautions that not
all will be as successful as those in other

Curse Of
The Allmans

A death during the filming of
Gregg Allman’s biopic might be
the final Allman Brothers tragedy
By Tom Beaujour

Gregg Allman recounted many of the grim events that
have shadowed the career of The Allman Brothers Band
in his 2012 autobiography, My Cross to Bear: The early 1970s
saw the deaths of guitarist Duane Allman and bassist
Berry Oakley in motorcycle accidents, while in 2000 former
bassist Allen Woody was found dead in a New York motel.

The book piqued the interest of Hollywood, and a
biopic, Midnight Rider, executive-produced by Allman and
produced by director Randall Miller’s Unclaimed Freight
company, was put into motion with All-American Rejects
frontman Tyson Ritter and actor William Hurt cast in the
roles of young and older Allman. Then, on Feb. 20, trag-
edy struck again: Camera assistant Sarah Jones, 27, was
killed by a train on a trestle bridge outside of Doctortown,
Ga., shutting down production on the film.

According to an interview with Jones’ parents,
the young woman was fretful about the production.

genres. “You're going to see [the market]
cycle through a few. That’s the part 'm
most concerned about.”

Troy Volhoffer is president-CEO of
Country Thunder East and West, and
also runs Premier Global Productions,
a live event production firm that saw a

“She made comments about how things
seemed low-budget,” recalled her father,
Richard Jones.

While investigations are ongoing, initial
reports suggest Unclaimed Freight hadn’t
secured the proper permits for the shoot
or taken the necessary safety precautions.
Miller has retained the services of Savannah,
Ga., defense attorney Donnie Dixon. A rep-
resentative for the 66-year-old Allman
wouldn’t say whether the singer has also
retained counsel, but a source close to the
band reveals that there is little concern that

25% uptick in country business this year.
Volhoffer also believes that some won’t
make it. “You hear, ‘I've got a field in
Nebraska my uncle owns, and we’re going
to do a festival,’ ” he says. “This is a tough
business, and if you don’t know what
you’re doing, you can be out of the busi-
ness real quick.”

Still, as in the festival business at large,
saturation doesn’t yet seem to be a major
issue. But markets need to be chosen with
care as country acts pound the road.

A best-case scenario would be regional
country festivals offering touring artists
an opportunity to give certain markets a
rest from headlining dates, thereby pro-
longing the artists’ value in that market.
O’Connell is promoting 11 country tours
this year, so one of his problems is a lim-
ited supply of Saturday nights.

“If we can take a year off in St. Louis
and play a festival that encapsulates the
St. Louis market, we’re creating another
Saturday,” he says. “Specific to my busi-
ness, if I don’t do my job and create more
opportunities for the acts than just the
idea of booking an arena, amphitheater
or stadium show, we’re stagnant. And
that’s not good.” ©

] Emergency
| workers
1 survey the

\lscene of the
accident.

his involvement makes him liable.

Nevertheless, the accident happened at
a time when the future of the band, which
began its annual run at New York’s Beacon
Theatre on March 7, seems uncertain at best.
Current guitarists Derek Trucks and Warren
Haynes have announced their departure,
and Allman is reportedly ready to throw in
the towel. Only drummer Butch Trucks is
intent on keeping the group going, adversity
be damned. ©

Additional reporting by Scott Johnson.
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The Deal

AMAZON BY
THE NUMBERS

Amazon Lowballs Labels With
Puny Streaming Offer: ‘Insane’

Amazon has come to dominate — and dic-
tate terms to — the book publishing industry.
Now a proposed move into the music
streaming business has some labels fearing
the same could happen to them.

Atissue are plans to add music to the
Amazon Prime service, which provides
subscribers with free instant access to some
titles. The Web retailer is trying to secure
music on the cheap, and several executives
Billboard spoke with are shocked and disap-
pointed by the terms.

Sources say Amazon is offering labels a
take-it-or-leave-it fixed pool of revenue to
license their songs. That fixed amount will
be paid out pro rata based on the number
of plays for the labels’ songs. The indies are
collectively being offered just $5 million for a
year —an amount insiders describe as deri-
sory. The terms for major labels are slightly
better but the fixed pool is also very small at
initially just $25 million, according to sources.

The new music streaming offering
included with Prime will be relatively limited
inits catalog size compared with services like
Spotify and Beats. Most of the songs picked
would be older tunes rather than current hits.

Amazon declined to comment.

One reason Amazon can make this

demand is the power it has in the music
business as one of the largest retailers of
CDs and downloads. Amazon has used its
immense market power to negotiate tough
deals in the recent past, as seen with book
publishers. So labels are afraid of setting a
dangerous precedent of licensing a limited
amount of music to its streaming service
while receiving a tiny portion of the esti-
mated $800 million in additional revenue
the retailer would receive, and, in the pro-
cess, hurting rivals like Spotify that paid out
$500 million to labels in 2013.
Sources say the streaming service

would be part of an upgrade that will
allow Amazon to raise the price of Prime
to between $100 and $120 a year. Labels
are concerned Amazon, like other big tech
companies such as Apple and YouTube, will
use music to retain and win customers but
not share the value created.

“They’re going to get another $20 or $40

for each Prime subscriber and are going to
chip off $5 million to pay the indies, regard-
less of the number of subscribers and usage,’
says an indie-label owner. “That’s insane.”
“Why would we do such a deal,” asks one
major-label executive who’s worried that
Amazon’s service, if successful, could canni-
balize revenue from streaming services with
direct deals that pay much more than the
Seattle-based merchant’s initial offer terms.
But another major-label executive says
Amazon appears willing to negotiate a higher
annual payment than originally proposed.
In the meantime, what the service will
ultimately look like, if it ever gets off the
ground, also is a question mark. Most
sources say it will be a catalog streaming
service, without new releases. Others say
the retailer isn’t asking for entire catalogs
but rather specific titles or kinds of titles.
Says one indie-label executive who has
conferred with others: “What they are ask-
ing for isn’t consistent.” —Ed Christman

)

¥

“"Why would we do such a deal?”’ b

asks one executive.

FURTHER DEALINGS

BMG WINS HAL DAVID CATALOG
BMG Rights Management won
the race for some of pop’s most
iconic songs when it acquired
the Hal David catalog. The
tunes include “Raindrops Keep
Fallin’ on My Head,” “I Say a
Little Prayer,” “What’s New
Pussycat?,” “What the World
Needs Now Is Love,” “Alfie”
and dozens of other hits, many
written with Burt Bacharach.
While terms of the deal weren’t
disclosed, sources suggest
BMG paid $40 million to $42
million for the catalog, which
is believed to have about $3.5
million in net publisher’s

share, a preferred measure

o BILLBOARD | MARCH 15, 2014

of profitability used by music
publishers when valuing cata-
logs. By that measure, BMG paid
about 11 to 12 times NPS, which
is at the high end of typical valu-
ations but unsurprising given
the songs. Other bidders for

the catalog included Universal
Music Publishing Group, Sony/
ATV Music and Reservoir Media
Management. —E.C.

Bacharach
(left) and
Davidin
1969 atthe
Academy
Awards,
where they
won for
“Raindrops
eep Fallin’
on My

WARNER CATALOG UP FOR SALE
Warner Music Group has put up
auction lists of its available artist
roster — including acts like Iggy
& The Stooges, Talking Heads,
The Pretenders and Black
Sabbath — inviting bids on

whichever catalogs independent labels are
interested in. The No. 3 label group is doing
so to fulfill a commitment it made last year
to the indie-label community in order to win
the European Union’s regulatory approval
for its £487 million ($765 million) acquisi-
tion of Parlophone. The agreement with
indie groups Impala and Merlin requires
WMG to sell off assets equivalent to 25%

t0 33% of the Parlophone valuation. While
the lists, which are thousands of pages long,
contain all of WMG's trophy artists, be

they critically acclaimed and /or financially
rewarding acts, it’s highly unlikely that
WMG will part with any of its crown jewels,
such as Coldplay or David Guetta. WMG
ultimately will control whichever assets it
decides to sell or make available through
licensing or distribution deals. —E.C.

DAVID & BACHARACH: BETTMANN/CORBIS

ILLUSTRATION BY BRIAN STAUFFER
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$5m $100 $74.5b

The fund pool offered to indie labels for
streaming service deal.

The amount Amazon is expected to increase Amazon's revenue in 2013.
its annual Prime fee in 2014 from $79.

MILESTONES

BIRTHS

Following her engagement on Feb. 14
to her production assistant boyfriend
Matt Rutler, Christina Aguilera
announced they’re expecting their
first child. This will be Aguilera’s
second child.

Gwen Stefani and husband Gavin
Rossdale welcomed their third son
on Feb. 28, Apollo Bowie Flynn.
Apollo joins siblings Zuma, s, and
Kingston, 7.

Good Cop PR owner and The Sharp Things
singer-songwriter Perry Serpa and wife
Margaret Gaspari welcomed their first
child, Julian James Serpa, on Feb. 26.

DEATHS
Art director-photographer Ian Cuttler
Sala, who won the Grammy for best art
direction in 2006 for the Johnny Cash:
The Legend box set, died Feb. 23 in a car
accident in Los Angeles. He was 43.

Bassist Rozzano Zamorano of The Fondue
% Little Feat and Eric Johnson, was found
swee’  dead on Feb. 21 in Houston. The cause

hasn’t yet been determined. He was 44.

Composer Robert Ashley, pioneer
of electronic and improvised music, who

Rossdale

and co-founded the Cooperative Studio for
f’::;‘)";ind Electronic Music in 1958, died March 3 in
Serpa New York. He was 83.

—milestones@billboard.com

Monks, who have opened for Jimmy Buffett,

EXECUTIVE
Turntable

Scherer

PUBLISHING

BMG has shifted its worldwide writer ser-
vices operation from Berlin to Los Angeles,
with Thomas Scherer, who relocated
to the company’s Miracle Mile office in
February, promoted to executive vp writer
services. He will continue to oversee the
writer services team across BMG’s 10 inter-
national offices. Scherer, who joined BMG
in 2008, says the move to L.A. will allow
him to work more closely with the com-
pany’s stateside teams and to expect more
signings in the near future. BMG’s roster of
songwriters includes Steve Mac, will.i.am,
Juicy J, Sterling Fox, Sacha Skarbek, Al Shux
and busbee.

ASCAP promoted Jamie McLaughlin and
Evan Trindl to directors of creative services,
pop/rock. They were associate directors of
creative services.

LABELS

Atlantic Records named Lou Robinson
vp video content and programming. He was
amanager and consultant at Career Artists
Management.

Beggars Group named Eleni Psaltis West
Coast regional promotions manager. She was
promotions coordinator at Capitol Records.

TOURING

Barclays Center and the Brooklyn Nets
promoted Elisa Padilla to senior vp market-
ing. She was vice president.

MANAGEMENT

BBR Management named JoJamie Hahr
vp promotion. She was national director of
field promotion at Valory Music.
—Mitchell Peters, exec@billboard.com
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TOPLINE CHART MOVERS

Numbers
CASE STUDY

The Post-Oscars Bump

The Academy Awards ceremony was a
music-filled affair. ABC’s March 2 telecast
of the show featured performances of all
four best original song nominees, as well
as superstar turns from Pink and Bette
Midler, who sang “Over the Rainbow” and
“Wind Beneath My Wings,” respectively.

© 645%

“The Moon Song,” from Her, was the least-
known of the four song nominees, and the
only one yet to chart on the Billboard Hot
100. Soiit's not surprising to see that Karen
0O and Ezra Koenig's Oscar performance of
the track sent its sales soaring: It sold 17,000
downloads in the week ending March 2 (up
645 percent) — its best week yet.

D 243%

Thanks to Pink’s and Midler's performances,
combined sales of Judy Garland's “Over

the Rainbow” (from The Wizard of Oz) and
Midler's “Wind Beneath My Wings" (from
Beaches) rose by 243 percent (to 8,000) in
the week ending March 2.

D 43%

Jared Leto of 30 Seconds to Mars didn't
perform, but he took home best supporting
actor for his role in Dallas Buyers Club. The
band's latest LP, Love Lust Faith + Dreams,
had a 43 percent gain for the week, selling
1,000 copies. Leto joins Nine Inch Nails’
Trent Reznor, who won best original score
for The Social Network, as the only people
who have both topped Billboard's Alternative
chartand won an Oscar. —Keith Caulfield

Rixton Invades The U.S.

British boy band Rixton makes waves
stateside with "Me and My Broken Heart,”
its first U.S. single release for Interscope.
The reggae-tinged pop song, the title track
from the act's EP due March 18, nears
Billboard’s Mainstream Top 40 airplay
chart, led by 34 plays on WNCI Columbus,
Ohio, during the Nielsen BDS tracking
week ending March 2. The quartet, which
has grown its following through numerous
YouTube covers and last year’s original
single “Make Out," is visiting U.S. radio
stations this month and will release its
debut album later this year.

Bubbling

Under
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‘Before 1
Was Poor,
Struggling’

Gossip flies on Young Thug
as thejust-arrested star fans

flames on label status, sexuality
By Nadine Graham

“Stoner,” the Auto-Tune-heavy song from
rap newcomer Young Thug, is smoking its
way up the charts. The song rises §9-58 in
its third week on the Billboard Hot 100, and
has sold 116,000 downloads, according to
Nielsen SoundScan.

The track has made Young Thug, 22, one
of rap’s hottest new commodities. In an
interview at Akon’s Music Room Studios in
Atlanta in February, the rapper, born Jeffrey
Williams, was thinking big. “It’s February,
right?” he asked with a laugh. “I'ma defi-
nitely have $5 million by next February.”

But “Stoner” has sparked rumors about the
rapper’s label situation, and even his sexual-
ity — and he often appears to be purposefully
fueling them. He signed to Gucci Mane's
1017 Brick Squad, an Asylum/Atlantic
imprint, in early 2013, but has recently sug-
gested he’s unsigned in interviews.

In a January appearance on SiriusXM,
Young Thug said he was inking with rapper
Future’s Freebandz label, an Epic imprint.
But sources say a deal was never finalized,
and that Gucci Mane sent cease-and-desist
letters to websites reporting the story. Then,
Young Thug told a reporter he had signed to
Cash Money — but the label’s publicist tells
Billboard that is untrue. And when “Stoner”
first charted on the Rap Digital Songs tally
in February, its label wasn’t listed. Akon’s
brother, Abou Thiam, manager to Chris
Brown and DefJam’s vp A&R, has report-
edly been shopping Young Thug to labels.

However, Billboard has learned that Young

Thug is still signed to 1017 Brick Squad/ Yﬁungh
. . Cq. . Thug has
A.tlannc. (Atliannc, Wth.h is working th.e attracted
single to radio, asked Billboard to credit the attention
: for both
song to Asylum/Atlantic on the charts.) his music

When asked to clarify the rapper’s status, and
an Atlantic representative says, “We are :l;lt: "9
extremely excited about Young Thug but we
donot comment on artist contracts.”

So why is a signed rapper acting like a
free agent? Possibly because of 1017 Brick
Squad’s shaky situation. Gucci Mane is
incarcerated, facing a 20-year sentence
for weapons possession, and has publicly
feuded with the label’s premier artist, Waka
Flocka Flame. Days before his Sept. 12
arrest, he went on a Twitter rant in which he
insulted Atlantic and threatened to sell off
1017 ’s artist contracts — including Young
Thug’s — for $250,000. Shortly afterward,
The Fader reported that 1017 had been
dropped from Atlantic, but an Atlantic rep
tells Billboard that is untrue. Gucci Mane
couldn’t be reached for comment.

Young Thug, meanwhile, continues to talk

Big Data Report

Big Data’s thumping alt-dance cut
"Dangerous” (featuring vocalist Joywave)
makes its way toward the Alternative
chart, with leading support from KROQ
and KCRW in Los Angeles and SiriusXM's
Alt Nation channel. KCRW's influential
music director Jason Bentley placed

Big Data, led by producer Alan Wilkis,

at No. 1 on his “Bands to Bank On” list

for 2014. The self-released track (on
Wilkis' Wilcassettes label) has also netted
350,000 plays on SoundCloud.

Green Growth

Moreno Valley, Calif. native Cashius Green
nears his first Billboard chart appearance,
as the 808-heavy “Right Now" (featuring
Pheo) builds toward the Mainstream
R&B/Hip-Hop airplay tally. Green signed
with Sylvia Rhone’s joint venture with
Epic, Vested in Culture, early last year and
released two mixtapes. Buzz for “Right
Now" grew during the NBA's All-Star
Weekend (Feb. 15-16), when Green and
Pheo were featured in a Sean John TV ad.

Reporting by Keith Caulfield, Rauly Ramirez
and Gary Trust.
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like an unsigned artist. “I want to sign with
whoever got the most money,” he said. “I
don’t give a damn — could have been you,

if you was offering money. I talked to [Cash
Money CEQ] Birdman yesterday, and he’s
talking more than anyone, so that’s probably
where I'll end up. I'd rather go there anyway
—it’s a dynasty.” One source confirms that
Gucci Mane and Birdman had discussed
Young Thug’s contract.

But Young Thug’s future is further com-
plicated by new troubles: On Feb. 25, he
was arrested in Atlanta for drug possession
and reckless driving. During his Billboard
interview before the arrest, he admitted to
using drugs. A handgun sat on a table a few
feet away, though it’s unclear whose it was, as
several associates were in the room.

In addition, there has been much talk
about Young Thug’s sexuality. In a genre
dominated by tough-guy imagery, his eclectic
fashion choices —long tunics in leopard
print — and affectionate references to male
friends online stand out. The rapper has
said that he’s not gay, but he seems to be
capitalizing on the attention. Last month, the
Internet buzzed about his curious caption of
an Instagram photo of he and Birdman: “Me
and Stunna man ... lookin like a million!!!!
#KissinEachOtherLove!”

Young Thug also said he’s working on a
project with fellow Atlanta standout Rich
Homie Quan. He claimed that he makes a
few thousand dollars a show, pulling stacks
of cash from his skin-tight jeans. “I made 80
bands in f—ing two weeks,” he said. “Before I
was poot, struggling, but I feel good now.” @

The Fray started the
Helios campaign with the
Oct. 15 release of lead
single “Love Don't Die" to
radio and online outlets.
The song went on sale at
digital retailers on Oct. 21,
accompanied by a lyric
video, and the band began
pushing it relentlessly.
The next day, The Fray
played on NBC's Today,
and the song appeared

in ads for ABC's Revenge

The Fray’s
fourth album,
Helios, named
after the
Greek god of
the sun, bows
atNo. 8 onthe

Billboard 200 and Once Upon a Time the
with 37,000 following week. The band
copies sold, also hit The Tonight Show
according With Jay Leno on Oct. 31.
to Nielsen “We've been promoting
SoundScan. itfor months,” says Fray
Here's how frontman Isaac Slade. ‘It
the band and takes a minute for The Fray
its label, Epic, songs to catch on—we've
shined alight always been a third or

on the record. fourth listen kind of band.”

The Best-Selling
Latin Album In

Eight Years

Bachata star Romeo Santos romances

the charts with big first week
By Leila Cobo

“Love Don't Die” debuted
on Adult Top 40 at No.
31onNov.9; aniTunes
album preorder followed
on Nov. 25. The Fray spent
December playing radio
station-sponsored shows
in 11 cities — including

its hometown of Denver

— while ads for Helios
screened in movie theaters
across the country. The
band closed the year with
a performance on Dick
Clark’s New Year's Rockin’
Eve.The next month, The
Fray played the Jimmy
Kimmel Live! outdoor stage
and halftime at the NFL's
AFC championship game.
“Love Don't Die" appeared
in the Jan. 23 episode of
The CW's The Vampire
Diaries and on a Fox Sports
Super Bowl special.

Early in the year, Billboard predicted Romeo Santos

The band built up steam
ahead of Helios’Feb. 25
street date with an NFL
VIP show at the Super
Bowl, a Sports lllustrated
swimsuit-issue TV

special and the Amnesty
International concertin
Brooklyn. On Feb. 22, “Love
Don't Die" peaked at No.
3on Triple A, the Fray's
highest-charting format
hitin five years. The album
also began streaming
aweek early oniTunes.
The group made key TV
stops, including Late Show
With David Letterman
(Feb. 24) and Today again
(Feb. 26), while a Fuse
concert from Feb. 3 reaired
on Feb. 25. Meanwhile,
promotional spots ran on
Clear Channel's Impact and
VH1's Top 20 Spin.

Following the album'’s
release, The Fray appeared
March 3on VH1's Big
Morning Buzz Live, headed
to Europe for promotion
and returned stateside to
play the Global Citizens
Nights (March 10) in
Austin. A second single

is still being determined,
according to Epic vp
marketing Scott Carter,
while tour dates should

be announced later this
month — after Slade’s and
drummer Ben Wysocki's
wives give birth. “What's
worked for the band in the
past has been radio airplay,
synchs, TV appearances
and constant touring,” says
Carter. “It's obvious stuff,
but that's the formula for
them.” —Gary Graff

would score the top-selling Spanish-language album

of 2014 with Formula Vol. 2. After all, 2012’s Vol. 1 had
the genre’s top-selling debut week (62,000 copies) and
was the best-selling Latin album of the year, moving
more than 320,000, according to Nielsen SoundScan. A
week after its Feb. 25 release, Vol. 2 (Sony Music Latin)

is already outpacing its predecessor, moving close to
100,000 copies in the week ending March 2, the best
debut for a Latin album since teen pop group RBD’s
Celestial in 2006. Vol. 2 tops Billboard’s Top Latin Albums
chart and bows at No. 5 on the Billboard 200.

“Formula Vol. 2 had to be better than Vol. 1,” the Bronx-
raised bachata singer, 38, told Billboard in a recent
interview. “I'm competitive with myself and my material.”

Momentum for Vol. 2 had been building since last
year, beginning with first single “Propuesta Indecente,”
which went to No. 1 on the Hot Latin Songs chart. In
January, Santos released “Odio” (featuring Drake),
which debuted and peaked at No. 45 on the Billboard
Hot 100 — the best bow by a Spanish-language track

on the chart. (The album also features Nicki Minaj,
Santana and Marc Anthony.)

Then came Santos’ sponsorship deal with Dr Pepper,
which officially launched with a TV spot that aired during
The Bachelor on Feb. 18, the same day Santos performed
on the show, the first Latin act to do so. Two days later, Dr
Pepper ran the ads in Spanish during Univision’s awards
show Premios lo Nuestro, on which Santos performed.
The day after release, Santos, previously a sparse pres-
ence on social media, spent nine hours doing chats,
tweeting and social media takeovers throughout North
America and South America. At the end of the day, he
had 1 million new Facebook followers and had generated
nearly 1 million social interactions, according to Sony.

“It was a home run,” says Sony senior marketing direc-
tor Jorge Sanchez. “And this is only the first week.”

Speaking of home runs, talk is already swirling
around Santos’ next big move: his July concert at
Yankee Stadium, which will make him the first solo
Latin act to perform at the venue. @
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Hollywood
Swinging

Gaga partied with Stevie
Nicks, Bono brought his wife
and kids, P!nk went over the
rainbow, and Oscar winner
Jared Leto hammed it up as
music’s finest turned out for
the Academy Awards

WEDNESDAY, FEB. 26

© 8:25 p.m., Hollywood Before his per-
formance at the fourth annual Guild of Music
Supervisors Awards at the Mack Sennett
Studios, Aloe Blacc gives a shout-out to mu-
sic supervisor Gabe Hilfer for his “I Need

a Dollar” placement on HBO’s How to Make
It in America. “Now here’s a song that got a
Beats placement,” he says, then launches into
“Can You Do This.”

THURSDAY, FEB. 27

© 8:18 p.m., Beverly Hills At the David
Lynch Foundation’s event honoring Rick
Rubin at the Beverly Wilshire Hotel in
Beverly Hills, Metallica’s Rob Trujillo offers
up a list of favorite Rubin productions, one
of which is distinctly not metal: “The Dixie
Chicks rule!” he yells, as the Chicks them-
selves crack up at their table at the side of the
ballroom.

© 8:35 p.m. Russell Simmons praises
Rubin, his Def Jam co-founder: “All of us are
seeking to calm the mind ... and Rickis the
epitome of what we're seeking. The guy who
can produce both Krishna Das and Slayer.”

FRIDAY, FEB. 28

© 12 p.m., West Hollywood At the 20
Feet From Stardom luncheon at the Chateau
Marmont, director Morgan Neville credits
the late Gil Friesen, a producer on the
documentary, with landing big interviews
like Mick Jagger and Bruce Springsteen.
“Gil would always take people to lunch when
he was asking because he said it’s hard for
people to say no at lunch,” he says. “That was
alesson to be learned.”
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1 Stevie Nicks (left) and Lady Gaga
atthe Vanity Fair Oscar Party on
March 2 in West Hollywood.

2 Jared Leto — with help from his
Academy Award for best supporting
actor — photo-bombs Anne
Hathaway at the VF Oscar Party.

3 Frozen stars Idina Menzel (left) and
Kristen Bell reunite on the Oscars
red carpet.

4 Amy Adams and fiance Darren Le
Gallo with Spike Jonze and Karen O
(from left) at the Vanity Fair party.

5 Three of the women from 20 Feet
From Stardom — Darlene Love, Tata
Vega and Judith Hill (from left) —
attend the documentary’s luncheon
on Feb. 28 at the Chateau Marmont in
West Hollywood.

6 Demi Lovato (left) and Selena
Gomez at the unite4:humanity event
at Sony Pictures Studios on Feb. 27 in
Culver City, Calif.

7 Lupita Nyong'o toasts her best
supporting actress Oscar with
Quincy Jones at Vanity Fair’s party.

8 PInk goes rock-demure at the
Vanity Fair party.

9 Director Eli Roth and Sky Ferreira
at Vanity Fair’'s party.

10 Sheryl Crow and Elton John at
John's AIDS Foundation Academy
Awards Viewing Party on March 2 at
West Hollywood Park.

11 Family man Bono with wife Alison
Hewson and daughters Jordan and
Eve Hewson (from left) at the Vanity
Fair party.

12 Jimmy Buffet (standing) with
John Sykes, Brian Glazer and Don
Rickles (from left) at the VF party.

"We're

tourists.
It's
Hollyweird
—it's
great

fun.”

—Bono

13 Jaime King (left) and Taylor Swift
at Elton John's Oscar party.

14 John Legend and wife Chrissy
Teigen on the Oscars red carpet.
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THE BEAT

From The
Runway To
The Screen

In Paris, Kanye, Rihanna and
Haim checked out the new
collections during Fashion
Week, while in New York Beck
and Patti Smith celebrated
Wes Anderson’s new movie

SUNDAY, MARCH 2

© 8:28 p.m., Paris Singer Beth Ditto of
Gossip hits the Givenchy show following her
appearance at the Cesar Awards on Friday
night. “I couldn’t understand a lot of what
was going on. Music [shows] are more wild
and have much stronger personalities.”

© 8:52 p.m. Leaving Kim Kardashian
with baby North, Kanye West goes solo for
Givenchy, sitting alongside French fashion
editors Carine Roitfeld and Olivier Zahm.
Immediately following the show, West
gushes it was “awesome,” praising designer
Riccardo Tisci. “He’s my good friend. He

always inspires me.”

TUESDAY, MARCH 4

© 10:30 a.m., Paris Rihanna’s “Dia-
monds” opens the morning Karl Lagerfeld
Chanel show, as the singer cheers on her
friend, model Cara Delevingne. Afterward,
Rihanna spins the supermodel around in a
primary-colored shopping cart to celebrate.

1 Alice Glass of Crystal
Castles, Garage magazine
editor Dasha Zhukova and
Kanye West (from left) at
the Balenciaga show on
Feb. 27 in Paris.

2 Jessica Alba (left) and
Solange Knowles at the
H&M show on Feb. 26 at Le
Grand Palais.

3 Rihanna at Stella
McCartney’'s AW14
Fashion Show on March 3
at the Palais Garnier.

4. Haim sisters Este, Alana
and Danielle (from left) at

the Chloe show on March 2.

5. Angel Haze at the

Givenchy show on March 2.

6 Patti Smith and

Ralph Fiennes at the
New York premiere of
Wes Anderson'’s Grand
Budapest Hotel on Feb. 26
at Alice Tully Hall.

7 Beck at the Grand
Budapest Hotel premiere.

8 Former Spice Girls Mel
C (left) and Emma Bunton
outside of Sarm Studios

in London on March 5.
The pair helped record
England's official FIFA
World Cup single.
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“l enjoy the fashion
industry more than the
music industry.” _scnoio
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When revelers, artists and executives converge on Mexico City for Electric

Daisy Carnival (March 15-16) and Vive Latino (March 28-31), those in the know
will head to Polanco, the ritzy neighborhood that's home to Sony, Universal and
Warner, as well as Auditorio Nacional, where everyone from Marc Anthony

to Imagine Dragons play. Polanco’s main thoroughfare is Avenida Presidente

Masaryk, the Mexican Champs-Elysees full of luxury boutiques. But this

culturally diverse hood also offers many indigenous flavors, sights and sounds.

Presidente

Intercontinental Hotel,
Campos Eliseos 218 Col.
Chapultepec. Its location
across the street from Auditorio
Nacional cemented this place as
the city’'s rock hotel. Its in-house
restaurant, Au Pied de Cochon, is
another perk. “It's open 24 hours,
they serve after the shows, the
food is good, and the ambience,
as they say here, is a gusto,” says
Jorge Mejia, executive vp of Sony
Music Publishing U.S. Latin &
Latin America.

Entremar, Hegel 307. This

little brother to famed seafood
spot Contramar attracts the
power-lunch crowd who enjoys
the white-washed decor and tan-
talizing dishes including tostadas
de atun — crisp layers covered in
tuna sashimi and avocado.

Porfirio’s Restaurante,
Presidente Masaryk 214. A
torta is anything but ordinary
at this upscale eatery. Marco
Antonio Solis and Jose Luis
Perales savor tequilas and mez-
cals here.

Il Canto, Campos Eliseos

247 Col. This star-studded
nightspot kicks the karaoke

ILLUSTRATION BY SHAW NIELSEN

concept up a notch, providing
a live band instead of the usual
backing track.

Raven Music & Arts Club,

Presidente Masaryk 407, 1er
Piso. You might expect a club
named after Edgar Allan Poe’s
famed poem to have a Goth vibe.
And you'd be right. Get ready to
hang with Dita Von Teese and
Jack White.

Gravity Club, Campos Eliseos

290, 11000 Mexico. When the
Hard Rock Cafe closed last year,
this EDM spot opened, attracting
DJs such as Paul Oakenfold. Work
up a sweat downstairs, then head
upstairs to the taqueria.

Mexsi Bocu, Durango 359,

Col. Roma Norte. French
onion soup with cotija cheese is
one of the eclectic dishes at this
upscale French-Mexican music
haunt. “I go there with friends [to
hang out on the second floor] and
artists [to grab lunch or dinner],”
says Diana Rodriguez, partner in
management/marketing agency
Criteria Entertainment, whose
clients include Enrique Bunbury.

Puerto Madero, Presidente
Masaryk 110. Mega-manager

ELECTRIC
DAISY
March 15-16

VIVE LATINO
March 28-31

Jorge Juarez of Westwood
Entertainment (home to Camila,
Jesse & Joy and Yuri) says this is
the best Argentine joint in town
for steak, tuna tartar and wine.

El Bajio, Alejandro Dumas

7 Col. Polanco. For regional
Mexican dishes, try the Veracruz
specialties, say lunch regu-
lars Jesus Lopez, chairman of
Universal Music Latin America
& Iberian Peninsula, and TV host
Don Francisco. El Bajio's break-
fasts are the real deal.

1 0 W Hotel, Campos Eliseos

252. This is where Justin
Bieber was snapped screaming
back to the fans below his hotel
room window. The Jonas Brothers
also have stayed here, because it's
across from Auditorio Nacional
and decidedly sleeker and chicer
than its competition.

11 Camino Real, Mariano
Escobedo 700, Col.
Anzures. What this landmark
hotel lacks in polish, it makes up
for in ambience. Plus, it's close

to Warner, making it the office’s
go-to. Stroll through its eight
acres of gardens, enjoy a cognac
or cigar on its terrace, or soak up
the funky, '70s decor. —Leila Cobo
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A New Desert OQasis

On the eve of Coachella, the new Hard Rock
Hotel turns up the volume in the competition for
Palm Springs’ music destination dominance

By Roy Trakin

ith the opening on March 5 of the Hard Rock Hotel, there’s
yet another destination for Coachella and Stagecoach fans
in Palm Springs, Calif., this one geared specifically toward
music fans.

Part of the 163-room luxury hotel’s ame-
nities include the chain’s interactive “Sound of Your Stay”
program. Guests receive a complimentary music download of
celebrity-curated playlists by the likes of Fall Out Boy's Pete
Wentz, can chose from 20 Fender guitars to riff on through
a supplied amplifier or perform their own EDM sets thanks to
several Traktor Kontrol Z1 systems complete with iPads. Other

. . . Phantogram’s
music-themed features include a VIP Rock Star Suite, a RockSpa,  sarah Barthel

a Body Rock workout facility and the Rock Shop, featuring the (top) and

. . . e Wentz
venue’s iconic collectible memorabilia for purchase.

Fast-rising Barsuk/Republic Records dream-pop group Phantogram —whose
hit “Fall in Love” sparked a No. 11 debut for Voices on the Billboard 200 on the
chart dated March 8 —was scheduled to play poolside at the grand opening while
Workaholics star Anders Holm, part of The Embassy DJs (a group that also

: includes Elijah Wood), was slated to DJ a special set before the show.
K The Palm Springs hotel recently inked a deal with leading
\ Southern California promoter Goldenvoice, the AEG-owned
company behind Coachella and Stagecoach in Indio, Calif,, as the
exclusive booker for its poolside concerts. The two will team up to
offer a variety of hotel and ticket packages for the two major spring
events, promoting shows with artists from both, including shuttle
transportation to and from the festivals.

Goldenvoice executives Paul Tollett and Skip Paige were both expected
to attend the Hard Rock’s opening. “We look forward to expanding the music
events in the Coachella Valley,” says Tollett, who sees the arrangement as a
perfect fit for Goldenvoice’s existing music properties in the area.

The Hard Rock Hotel Palm Springs, 150 S. Indian Canyon Drive, is in the heart of
downtown. Its 163 rooms arepriced between $129 and $599p€V night; the eight suites Clockwise from top: David Bowie’s image adorns the entrance to Palm Springs’ Hard Rock

. : . . Hotel; the San Jacinto Mountains serve as the pool’s backdrop; the Hard Rock’s bar and
include the 2,ooo-square-foot Rock Star suite, which starts at $1,)'OO a mght. o lounge; guest suites include free Wi-Fi and iPhone/iPad docking stations.

Ace Hotel & Swim Club
Located in a rehabbed
Westward Ho hotel

that also featured an
attached Denny’s, the
Ace Hotel & Swim
Club’s 170 rooms are a
favorite of bands playing
Coachella. Along with
being rock'n’roll-animal-
friendly, the Ace also
features a dog park. 701
E. Palm Canyon Drive;
rooms from $254

Arrive Palm Springs
Funded by Facebook
millionaire Ezra Callahan
and scheduled to open
in the fall, the high-tech
hotel (smartphones will
function as room keys)
promises to embrace
green business practices
wherever and whenever
possible. 1551 N. Palm
Canyon Drive; rooms
from $199
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La Quinta Resort & Club
A short drive out of town,
the La Quinta Resort is

a perennial refuge for
Coachella-goers and talent
alike. The sprawling com-
plex boasts 53 hot tubs,
535 fireplaces and five golf
courses. 49499 Eisenhower
Drive, La Quinta, CA; rooms
from $219 —Jimmy Im

EAT TO THE BEAT

..;..ql.,.-l»|- -

Workshop Kitchen + Bar
boasts a chic industrial
design and a 30-ounce
1] grass-fed ribeye cooked sous
A vide, then grilled and served
with kale, tomato salad, blue
cheese and shallots.

The best new tables to reserve now for a Coachella weekend

A new wave of restaurants is silencing longtime
complaints about a lack of great food in the desert.
Leading the openings was the debut of farm-fresh
Workshop Kitchen + Bar (800 N. Palm Canyon
Drive) in 2012, boasting a chic industrial design
and a chicken for two brought out on a wood plat-
ter that draws rave reviews.

Foodies not afraid of a short drive cruise to a
strip mall in Cathedral City for plates like cher-
vil- and charcoal-rubbed beef tenderloin at Dish
Creative Cuisine (68525 Ramon Road). Another
entry is Mediterranean-themed Catalan in nearby
Rancho Mirage (70026 Highway 111). Owner Drew
Davis once was Steven Spielberg’s private chef.

The desert community of Indian Wells (where
the BNP Paribas Open tennis tournament runs
through March 16) has welcomed the casual
Eureka! (74985 Highway 111), a gastropub serving
such inventive burgers as the flambeed vodka and
the jalapeno egg.

Coming up: Executive chef Chad Shaner, who
worked at New York's Gotham Bar and Grill, and
partner Patrick Service, former manager at Danny
Meyer’s Union Square Hospitality Group, soon will
open Appetito (1700 S. Camino Real) near the hip
Ace Hotel (see sidebar, opposite page). The classic
Italian deli will serve such bites as crispy calamari
and ricotta gnocchi with kale.—J./.

Where Music And Hollywood Play

Leonardo DiCaprio is the latest to buy into the cactus community where
everyone from Nancy Sinatra to Irving Azoff makes their second home

In recent years, partly
thanks to Coach-

ella, Palm Springs has
been something of a
hangout for hipsters
who delight in its

retro charms, includ-
ing steel-and-glass
bungalows designed
by modernist ar-
chitects, boutique
hotels sporting kidney-
shaped pools and
old-fashioned piano
bars serving expertly
crafted martinis. But when
Leonardo DiCaprio recently
plunked down $5.2 million to

buy Dinah Shore’s former house like Trini Lopez, Barry Manilow
in the Old Las Palmas neighbor-  and Nancy Sinatra (who lives
in nearby Rancho Mirage) to
Queens of the Stone Age’s Josh years, is one of several former
Homme. Homme's aptly named label executives in the area,

hood — a development built
in the 1950s where Liberace,
Katharine Hepburn, Kirk

Douglas and Lucille Ball owned  Desert Sessions is a project

pressures of Hollywood.

The musicians who make
Palm Springs their year-round
home range from pop veterans Victoria Williams.

Frank Sinatra and

first wife Nancy built
their house in 1947.

It rents today from

Beau Monde Villas for
$2,600 a night.

bons recently hosted
a “Driven” art instal-
lation of vintage

cars at the Stephen
Archdeacon Gallery
as part of the city’s
Modernism Week.
Nearby Pappy &
Harriet's in Pioneer-
town is the area'’s top
music venue, hosting the likes
of The Killers and local resident

Former Warner Bros. publicity

chief Bob Merlis, who has owned
a home in Palm Springs for 11

including power couple Irving

homes — it was a sure sign the recorded at the local Ranchode  and Shelli Azoff. Says Merlis,

desert community had regained  la Luna studio with guest acts
including Monster Magnet and press, chill, party down and be
film stars looking to escape the PJ Harvey. ZZ Top's Billy Gib-

its status as a playground for

“It's the greatest place to decom-

social at the same time.” —R.T.
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The ASCAP “I Create Music” EXPO puts you
face-to-face with the most successful songwriters,

composers and producers who generously share
their knowledge and expertise.
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Toys Of
The Trade o

Jeff Jampol

JAMInc.; manager (estates
of The Doors, Janis Joplin)

Music executives reveal their
favorite gadgets and devices on
the go when flying place to place

Beats Pro Over Ear
Headphones ($449.95) “On
the go, [l use the] iPod Classic
160 with FLAC files only,
Beats Pro headphones and
Allison Class-A portable amp
and preamp.”

©

Jody Gerson

© Rio Caraeff

President-CEO, Vevo

Jambox Wireless Bluetooth Speaker ($149.99)
“l use my iPhone 5S as my portable music player
100 percent of the time because it's on my
person, and the one you have with you is the
one you use. In terms of headphones, most of
the time | use either the stock white ones or the

Bowers & Wilkins P7 cans. | also bring my Jambox

with me for amplified tunes streaming from the
phone via Bluetooth on Songza, Spotify, Beats
Music, Pandora or SoundCloud.”

Co-President, Sony/ATV Music Publishing

Bose QuietComfort 20i Acoustic Noise Cancelling
Headphones ($299.95) “I was given them for
Christmas from one of my writers. They are
honestly the best headphones I've ever used. | love
the earbuds because they are comfortable. They
fit perfectly in my bag. | use all of the streaming
services like Spotify, Pandora, and | buy music on
iTunes. | listen on my iPod.”

>

Gary Calamar
KCRW Los Angeles DJ-music
supervisor

Djay2 by Algoriddim ($9.99)
“This is an app | use for
DJ'ing, which I love. It’s good
for both the professional and

the living room.”

0 Michael Ruthig e
GM, New West Records

Bose Soundlink Mini Bluetooth Speaker 11 .

($199.95) “l can bring it anywhere. The sound I Stl I I use q

is fantastic in the backyard. You can connect

t devi ia Bluetooth. It" iert

in @ conference room than trying to connecta Walkman

and cassettes,

° °
believe it
or not. Old

ancy system to p|dy off the co nputer. It’s loud
SChOOI ! " —Diane Warren

enough for me. Most of my audio comes from
online sources.”

<] AUTO REVERSE [>

AED (C ETTE PLAYER WM-51

WALKMAN

ANOS
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EXCLUSIVE
First
Look

Brooklyn Bowl
Comes To Las Vegas

¥ U ey
&g -.'i'i’?”'ﬁ

With investment from MSG, the influential venue continues
its expansion with a new lane in Sin City

By Mitchell Peters

In 2009, when New York-based concert
promoter Peter Shapiro, 41, opened the first
Brooklyn Bowl in the borough’s developing
neighborhood of Williamsburg, the idea of
expanding the bowling alley-meets-concert
venue-meets-high-end comfort food into
other major cities had never entered his
mind. But since then, the 600-capacity
venue has become a beloved institution,
and the Brooklyn Bowl moniker has estab-
lished itself as a global brand in live music.
On March 8, less than two months after
opening the second 800-capacity Brooklyn
Bowl at London’s O2 Arena, co-owners

0 BILLBOARD | MARCH 15, 2014

Shapiro and Charley Ryan will introduce a
third location “dead center §0-yard line on
the Las Vegas Strip,” says Shapiro.

“Ididn’t think it would become this,” says
Shapiro, a veteran club owner who ran New
York’s Wetlands from 1996 to 2001 and
owns the Capitol Theatre in Port Chester,
N.Y. “Butit’s fun and it worked.”

Sitting at the base of The High Roller,
one of the world’s largest Ferris wheels,
and within Caesars Entertainment’s new
$550 million entertainment complex The
LINQ, Brooklyn Bowl Las Vegas will feature
live music and 32 bowling lanes, with food

i—ﬂ:r; - ~ =

provided by famed restaurant Blue Ribbon.
Booked in partnership with AEG Live, the
2,000-capacity venue’s initial rock-focused
lineup boasts multiple-night runs by Elvis
Costello with The Roots, Jane’s Addiction,
Primus, Cake, Phil Lesh & Friends, The Avett
Brothers and Steve Winwood.

Caesars funded the building of the three-
level Brooklyn Bowl Las Vegas and retains
ownership of the 80,000-square-foot space,
while Shapiro and his partner remain own-
ers of the business. Madison Square Garden
Entertainment is a minority investor,
reportedly contributing about $25 million.
They’ve inked a 15-year lease agreement
with Caesars, plus a 15-year option.

Shapiro says a major advantage that
Brooklyn Bowl has over other similar-sized

Shapiro

“If | was a rock band |
wouldn’t want to hear
poker chips or ching,
ching, ching.” —rershapiro
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The three-level, 80,000-square-foot
venue boasts 32 bowling lanes lined
with massive LED screens (above).The
entrance has an escalator that takes
patrons to a second level that houses
the Blue Ribbon restaurant, 16 bowling
lanes, four bars and the concert stage.
The top floor has a private dining room,
one bar, another 16 bowling lanes and
private boxes with leather couches.

VENUE FIT FOR VEGAS

The 2,000-capacity club (far right)
within the new open-air mall The
LINQin the center of the Strip has two
shower-equipped green rooms. Unlike
the Brooklyn Bowls in New York and
London, the Las Vegas location was
purpose built. “We got to outline and
blueprint everything about it,” says
Shapiro, “so we get to figure out the
back-house stuff, the sides of the stage
and the green rooms.”

COMFORT FOOD

In addition to live music and bowling,
Brooklyn Bowl Las Vegas features a
calorie-packed menu of American

venues in the Las Vegas market, like House
of Blues at Mandalay Bay and The Joint at
Hard Rock Hotel, is that it’s not inside a
casino. “We're neutral, like Switzerland,” he
says. “If Iwas a rock’n’roll band, I wouldn’t
want to hear poker chips or ching, ching,
ching. That’s not creating the right atmo-
sphere at a show.”

Shapiro also notes that Brooklyn Bowl
will be one of the sole music venues in Las
Vegas — aside from nightclubs like Light
and Hakkasan, which cater to the D] culture

PHOTOGRAPHED BY JESSICA CHOU
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comfort food provided by Blue Ribbon,
including wings, burgers, pizza, mac
and cheese, barbecue, fried chicken and
vegetarian options.

UNIQUE DECOR

With locations in Brooklyn, London
and now Las Vegas, “each Brooklyn
Bowil still has a bit of its own vibe and
look,” says Shapiro. The Vegas spot has
custom-made interpretations of real
Coney Island posters (top right) of the
old sideshows.

— to offer rock concerts that last into the wee
hours of the morning.

“There’s no room in Vegas right now
that’s doing shows after midnight with
bands,” he says, pointing to upcoming
Gogol Bordello performances that begin
after 1 a.m. and a gospel set with Robert
Randolph & The Family Band that he esti-
mates will go until 4 a.m.

Speaking to Billboard from an airport in
Chicago on his way to Las Vegas, Shapiro
hints that there may be a Brooklyn Bowl in

-
I i--..-'_- s A RR
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the works for the Windy City. “Iwouldn’t be
in Chicago unless it was important,” he says
with a laugh, declining to comment further.
Indeed, running several venues under the

Brooklyn Bowl banner has helped leverage
bookings at all three locations, says Shapiro.

“Here’s an example: Elvis Costello [and The
Roots] are playing [the] Capitol Theatre [on
March 12], and that weekend they’re play-
ing Vegas. So we definitely did a combined
booking deal,” he says. “That’s how we
helped make that happen.” ©

P 'uf e u..‘Q-t;-

Hello, Las Vegas! The new
Brooklyn Bowl location
has shows booked with
(from left) Elvis Costello &
The Roots, Avett Brothers
and Jane’s Addiction.
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“With time, I've come
to accept myself as

I am,” says Shakira,
photographed Feb. 12
at Universal Studios.
“In your 20s you try
to change so much
about yourself, and in
your 30s you're finally
comfortable. ‘Itis
what itis’ —there’s
so much wisdom in
that phrase.”

On Shakira: Joe's Jeans |
T-shirt, Citizens of )
Humanity jeans, Church
Boutique jewelry. For an
exclusive behind-the-
scenes video and interview,
go to billboard.com or
billboard.com/iPad.
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t’s late on a Wednesday
afternoon, and a table
in the foyer of Westlake
Recording Studios in
West Hollywood is laden
P =N with goodies: chocolate
/ { chip cookies, hummus
and chips and a bottle of Patron Silver

> » tequila with a card that reads,
D O N ’ ' ! e . “Welcome back, Shakira!”
m _ A But Shakira isn’t celebrating just
< f s N yet. Her first album in four years —
i e Nt : and first since her son, Milan (with

soccer star Gerard Pique), was born
in January 2013 — will be released
in five weeks, and it’s not finished.
Shakira sits inside a studio, ramrod
straight, listening to final mixes, tak-
ing notes on a yellow legal pad and
making last-minute tweaks — lower
the vocals here, raise the tambou-
rine there — even though everything
is due today, no ifs, ands or buts. Her
curly blond hair is tied back messily
beneath a black leather cap, revealing

"

A

Let the 2

Lig

_ , a smooth, golden-skinned face devoid
Ly al of makeup that looks far younger than
' her 37 years, despite the intentness of
¥ > t her demeanor.
' T ' . Shakira has labored over albums
; fl ' i - since she was 18, when she put behind
3 ' | the bland pop she had been releasing
record, 1996’s Pies Descalzos. Since
¥ then, she has achieved global star-
dom and recognition unprecedented
for a Latin-born act. But Shakira is a
« crucial release, the first under a Live
Nation deal — signed in 2012 for a
reported $30 million — that has the
four years with a steamy Rihanna video, = = 1L°1tf_1ﬂ¥bW1Fh Sony via RCA and Sony
: c . : atin Iberia.
Blake Shelton duet, rich Live Nation deal cm__g:l ! “It’s been two-and-a-half years of
unfathomable drive to be on top making songs, trashing them, doing
il them again, doing eight versions of
I h : each song, having a baby, doing The
|'l’ ‘ By Leila Cobo Voice, coming back to the studio,
' . alternating sips from a bottle of green
R 7 juice with Kraft Caramels, her vice
kL | to relieve pressure. As the afternoon
progresses, the caramels inside her bag
dwindle to none.

Green juice and candy — it’s a
small contradiction but the sort on
between her Latin roots and her main-
stream stardom, her Spanish and her
English (which she learned specifi-
cally to make her first U.S. album in

- ' 2001), her sex appeal and her activism
- (education is her issue, and she has
- met with President Obama at the

since 13 to make her breakthrough

Soft? Hordly The Voice coach returns after i concert giant issuing her recordings
_Itog ra phed by ]oe Pugliese reconnecting with my songs,” she says,

which Shakira thrives. There are splits

White House and spoken at Harvard

.

e L

w0 and Oxford, not stops for dilettantes).
24 3 . And now you can add a split between

' X i her domesticity and her stardom. In
.\»J ' W three days, she will fly to her native

4, - Colombia to inaugurate a sixth school

< funded through her Pies Descalzos
(Barefoot) Foundation. Then, after
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Shakira performed with Wyclef Jean at
the 2006 MTV Video Music Awards.

nearly two months away, she will
return to Barcelona, Spain, where she
lives with Pique.

“Sometimes I yearn to stay at home
with Gerard and Milan,” she says. “For
so long I decided to have what I have
now, this family, that it’s logical for me
tofeel divided. A part of me —well, all
of me — wants to be with them all the
time and be a housewife. But there’s
another part of me that still wants to
make music and that’s still pleased
with success. I won’t deny it. I know
it sometimes sounds almost immoral
to admit you like success, but I like it
—Ilikeit.”

And she intends to hold on to it.

CHANGING CHANNELS

In a pop world where an artist can’t
assume that her previous audience is
going to be there for her next single,
Shakira is pursuing new fans, even
as she strives to remain faithful to
the Latin base that has stood by her
through the years.

So in November 2012, while preg-
nant, she began filming her first turn
as a coach on NBC’s The Voice. She
returns for the current season — the
first two episodes, Feb. 24 and March 3,
attracted an average of 15.7 million
viewers — and her album will launch
a few weeks before Voice goes to live
shows. She also has worked to con-
nect with younger pop fans by teaming
with Rihanna (both are managed by
Roc Nation) for the first single from
Shakira, “Can’t Remember to Forget
You,” which reached No. 15 on the
Billboard Hot 100 and racked up an
impressive 172 million worldwide
views on YouTube. Maximizing her
reach, Shakira courts the country audi-
ence thanks to a duet with fellow Voice
coach Blake Shelton.

Shakira steps out of the studio —
shutting the door behind her so the
music won’t distract her — to talk
about all of this. When she does, we’re

e BILLBOARD | MARCH 15, 2014
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What has it taken to

succeed? Says Shakira:
“Alot of discipline, a lot
of time, a lot of thought
behind it [and] also
passion and desire. And
surrounding myself well.”

face to face with the snack table. The
cookies and Patron don’t offer much
temptation, but the hummus and
chips do.

Her hand hovers in midair. The baby
weight is long gone, and not a gram of
fat protrudes from her blue-and-red
checkered shirt or fitted ripped gray
jeans. This is the result of a seven-
day-a-week workout regimen that
alternated sports — basketball, boxing
and tennis —every day. “The gym is too
demanding for someone who already
has so many demands,” she says with a
shrug. “I'want to do something fun, and
sports trim me down as much as the
gym. Tennis is great because I spend
an hour moving and concentrating on
that little yellow ball. It’s great therapy.”

But there has been no time for ten-
nis since Voice started shooting, and
she worries about the calories. This is
the not-so-glamorous side of a modern
pop star’s life: constant work and con-
stant workouts that only intensify over
time. In an era of continually declin-
ing music sales, the bigger one gets, the
harder one must strive to grow, or hold
on to, what one has.

“What’s helped me cope is simpli-
fying my process,” she says, finally
digging into the hummus (after add-
ing extra olive oil). “I can sometimes
dilate on things eternally and stay in
the studio long into the night. But
having a baby and a family forced me
to return home sooner.” It’s why this
album marks the first time she hasn’t

her face. Shakira laughs in pleasure,
and for a moment the global superstar
falls away.

“Daddy wanted to talk to you on
face-chat,” she says excitedly, tuck-
ing a stray curl behind her ear before
she dials in an attempt to look more
presentable. There’s a nine-hour time
difference between here and Spain,
and Pique, who trains every day, is
fast asleep but instantly alert when he
hears Shakira and Milan. Not so Milan,
who can’t grasp why Daddy is here but
not here. He soon bolts out of the room
in search of new adventures.

Says Shakira, “The only thing
he likes on TV is watching Gerard
play soccer.”

‘'WAKA WAKA' FLAME
Gerard, Gerard, Gerard. The name
comes up often, unbidden.

Shakira is proud of him, unabashedly
s0. Goes to the stadium in Barcelona
with Milan to watch his daddy play
and alternates between suffering and
screaming her head off.

“They had a match yesterday against
Manchester City, and he scored a goal
and my heart stopped,” she confides.
“They annulled his goal, which was
totally unfair. I was waiting for him to
dedicate the goal to me.”

Pique always dedicates his goals to
Shakira, crossing his arms across his
chest and flashing the peace sign with
both hands, the extended fingers sym-
bolizing their joint Feb. 2 birthdays.

“I know it sometimes sounds

almost immoral to admit

ou like

success, but | like it — | like it.”
SHAKIRA

written or co-written all of the tracks.
Although she previously has collabo-
rated with songwriters, in the past,
she hasn'’t fielded finished composi-
tions, in this case submitted by pros
who write for Pitbull, Chris Brown
and Britney Spears. “I’ve perhaps
delegated a little better — I loosened
the reins a bit — although I was still
totally involved in the production and
arrangements of each of the songs. But
also ... Ay!” she interrupts herself mid-
sentence. “They came to visit me! Ay,
gordo, mi amor!”

The gordo in question — or “chubby
one,” a common term of endearment
in Colombia — is Milan, a tiny bundle
of energy with plump cheeks, dark eyes
and shaggy hair who bounds into the
room, looking adorable in jeans and a
blue-and-yellow plaid shirt.

Shakira leaps to her feet and swoops
him up into her arms, brings him close
and inhales him for a second before he
pushes back and looks at her, wide-
eyed with delight, hands reaching for

HAIR BY KIM KIMBLE. WYCLEF: KEVIN KANE/WIREIMAGE. VOICE: TRAE PATTON/NBC,

“That’s how he won me over,” she
recalls. “During the World Cup, he’d
say, ‘If I score a goal, I'll dedicate it to
you.” But we weren’t dating then.”

That was in 2010, when Shakira
recorded “Waka Waka (This Time
for Africa),” featuring a cameo by a
then-23-year-old Pique, 10 years her
junior. And “23” is the first track she
plays this afternoon, a beautiful guitar-
based song she wrote for him. “Hey, do
you believe in destiny?” she asks in the
chorus. “Cause I do asIdid then, when
you were only 23.”

The song ends with a chuckle by
Milan, who happened to make his way
into the studio as she was recording the
track. It’s one of many personal details
on an album full of them — including
a song written for Milan and one per-
formed in Catalan for Pique — that
attempts to capture the many things
Shakira is today.

“The design behind this album was
to break globally, not just in the Latin
markets but to put her on top of the

/
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SHAKIRA
BUMP

She brings 20 million
Twitter followers,
but does she boost the
Latin demo for NBC?

The Voice, like most music
competition shows, uses its
celebrity panel to reflect the
demographics it wants to cap-
ture. In the case of the NBC
series, that’'s male, female,
black and white. Jennifer
Lopez led the Latin charge on
American Idol, but Shakira,
whose native language isn’t
English? That was different.

“I thought it was a very pro-
gressive idea,” says Shakira.
“The world is going that
direction. The fastest-grow-
ing minority in the U.S. is the
Hispanic community. Having
me there recognizes that.”

Her accent was noticeable
but not an issue for Voice EP
Audrey Morrissey. “It's endear-
ing,” she says. “Shakira has
an incredible command of
the English language. She
knows words that the boys
[Adam Levine, Usher and
Blake Shelton] don’t even use,
like ‘diaphanous.””

Shakira didn’t deliver an
instant bump in Hispanic
viewers. Among Voice's aver-
age viewership of 9.6 million,
according to Nielsen, 800,000
Hispanics tuned in, down from
season two — the best-per-
forming to date — which saw
13.2 million watching, 1.1 mil-
lion of them Hispanic. But the
Feb. 24 premiere of season
six drew 19.5 million viewers,
1.3 million of them Hispanic
— higher than any previous
season average. Besides,
Shakira’s pull is indisputable
when it comes to social media
clout. “l have over 20 million
[followers] on Twitter,” she
said during the Voice premiere.
“These three guys combined —
no offense — they don’t get to
17 million.” — L.C.
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charts everywhere in the world, espe-
cially in the U.S.,” says Tom Corson,
president and COO of RCA Records,
who is working “hand in glove” with
Sony Latin Iberia on the global release
of the album, which launches in all ter-
ritories the week of March 20. Labels
and stars increasingly are operating

who has worked with Shakira in some
capacity since the beginning of her
career. Shakira was a sensation in Latin
America, a dark-haired pop rocker who
reminded some of Alanis Morissette
and sang about love and dirty politi-
cians. Laundry Service came about in
part because Gloria Estefan, another

“I like that he protects his
turf and he values me,
in a way that the only person
that he would ever let graze
my thigh would be Rihanna.”

SHAKIRA, ON HER RELATIONSHIP WITH PIQUE

with a global perspective, but Shakira
has taken that approach since 2001,
when her English-language debut,
Laundry Service, made her the only art-
ist born and raised in Latin America to
engineer a global crossover. Laundry
Service was the seventh-best-selling
album in the world in 2002, accord-
ing to International Federation of
the Phonographic Industry, and sold
3.5 million copies in the U.S. alone,
according to Nielsen SoundScan.
“Engineered” is the right word for
that accomplishment. “It’s hard to
generate a crossover because generally
speaking, every country in the world
listens to either local repertoire or
music in English,” explains Afo Verde,
the chairman and CEO of Sony Music
in Latin America, Spain and Portugal,
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Epic artist, suggested she make an
English-language album. At the time,
Ricky Martin and Jennifer Lopez
were leading a Latin pop boom for
Sony. Shakira studied Bob Dylan and
Leonard Cohen lyrics, read rhyming
dictionaries and Walt Whitman poetry
and wrote such songs as “Whenever,
Wherever” and “Underneath Your
Clothes,” both Hot 100 top 10s.

“She seriously studied how enter-
tainment works ‘in the rest of the
world,” ” says Verde. “She was totally
faithful to her music and her style, but
she studied the language, the media in
eachplace.”

Artistically and commercially, that
type of determination has marked
her career. When her 2005 album
Oral Fixation Vol. 2 turned out to be a

sales disappointment, she went right
back to the studio and recorded “Hips
Don'’t Lie,” featuring Wyclef Jean — it
landed at No. 1 on the Hot 100, sold
3.6 million tracks, according to Nielsen
SoundScan, and helped drive album
sales of 1.7 million. That explosive mix
of Latin and urban sounds is a trick
the Rihanna duet “Can’t Remember
to Forget You” — an outlier in con-
text of the album’s other tracks — was
designed to repeat. Corson calls it “an
event record. You get the two biggest
stars in the world together and make
a sexy, fun video. It was too good
to pass.”

The video, featuring the two women
caressing each other and smoking
cigars, was steamy enough that Shakira
asked Pique for permission to shoot it.

“He’s very territorial, and since he
no longer lets me do videos with men,
well, I have to do them with women,”
she says with a laugh. “It’s more than
implied in our relationship that I can’t
do videos like I used to. It’s out of the
question — which I like, by the way. I
like that he protects his turf and he val-
ues me, in a way that the only person
that he would ever let graze my thigh
would be Rihanna.”

But the heart of Shakira comes in its
more melodic pop-rock tracks such as
“23” and the second single “Empire,” a
gorgeous rock ballad that harks back to
Shakira’s earliest work. There also are
tinges of reggae and dance, as found in
“Dare,” an uptempo club track.

Spanish versions of “Dare” and

“Can’t Remember to Forget You”
also were recorded. Except for 2005’s
all-Spanish Fijacion Oral Vol. 1, every
Shakira album since Laundry Service
has been bilingual. “I feel very
Colombian, very Latin, and at the same
time I feel I've been a sponge and a stu-
dent of different cultures,” she says.
“I’ve traveled the world since I was 18,
and I think that’s allowed me to have a
global perception.”

Balancing the English and Latin
parts of her career clearly is crucial
to Shakira. When she signed with
Live Nation in 2008 — a deal valued
at $70 million to $100 million that
gives Live Nation a percentage of all
of her revenue, including touring and
sponsorship — the agreement was
negotiated by Live Nation president
and CEO Michael Rapino, who in 2010
brought in Jorge Ferradas to manage
that joint venture, including oversee-
ing Shakira’s Latin markets worldwide.
Ferradas had been on Shakira’s man-
agement team and worked with her
since his days as managing director
of Sony Music Sur (which included
Argentina, Chile and Uruguay).

‘YOU CAN'T BUY LOYALTY'
Shakira maintains close ties with
those who have helped drive her suc-
cess, from executives at Sony Music
Latin to producers (Luis Fernando
Ochoa has worked on Pies Descalzos
and on Shakira, for example) to mem-
bers of her band, who have remained
unchanged for more than a decade.

PIQUE: MIQUEL BENITEZ/REX USA. MILAN: MANUEL PEDRAZA/AFP/GETTY IMAGES. VOICE: TRAE PATTON/NBC. BAREFEET: MANUEL PEDRAZA/AFP/GETTY IMAGES.
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1. Shakira and boyfriend Pique in January

in Barcelona. 2. With son Milan in Cartagena,
Colombia, for the inauguration of a school
funded by Shakira’s Bare Feet Foundation.
3. Al4-year-old Shakira on the cover of
Magia, her 1991 debut. 4. Performing in
Berlin during her The Sun Comes Out world
tourin 2010. 5. With fellow Voice coaches
Usher (left), Adam Levine and Shelton.
6.The singer received a kiss from a child in the
Loma del Peye neighborhood in Cartagena.

“She’s loyal,” says her manager, Jay
Brown, president of Roc Nation. “You
can’t buy loyalty. You gotta know
where you came from to do anything.
And she knows where she came from.
And she makes sure that she caters to
her roots.”

Brown began working with Shakira
at the suggestion of Rapino in 2012,
after Shakira’s relationship with her
longtime boyfriend, Antonio de la
Rua, ended. In a 2012 lawsuit seek-
ing to recover damages of at least
$100 million, de la Rua claimed he also
was Shakira’s business partner. The
suit was dismissed by a Los Angeles
Superior Court in August 2013.

“My role wasn’t to change but to
help,” says Brown, who negotiated
sponsorship deals with T-Mobile, Crest

and Target. “I came in to basically pro-
vide her with everything she needed
that was essential to her career.”

The Target partnership, which
kicked off with a Shakira-Target spot
that aired during the Grammys in
January, gives the retailer an exclusive
deluxe edition of the album with three
Target-exclusive tracks. No numbers
were provided, but typically, top-tier
artists featured in custom commercials
can receive as much as $7 million in
media spend from the retailer.

Brown also negotiated the deal that
brought Shakira to The Voice, which
The Hollywood Reporter reported at
$12 million a season, according to a
source. “She was one of those huge
international stars I had only seen
from a distance,” says fellow coach
Shelton. But he and Shakira clicked so
well that last year, she approached him
for a collaboration.

“I told him I wanted to work with
Nashville people,” she says. “Iwas a
little tired of L.A. Iwanted people with
another point of view, real people with
roots with whom I feel comfortable
working in the same room. ... And I told
Blake I wanted to do a song that had
the narrative of a country song, that
was picturesque, that was a real song.
But it also needed to suit me, because
after all, 'm Colombian.”

Shakira invited writer Hillary
Lindsey and producer Mark Bright —
who both have worked with Carrie
Underwood, among others — to this
very studio, and together they crafted
“Medicine,” a country song that’s light
enough on fiddle and steel guitar to
work on pop radio.

“One thing is for someone like her
to say she’s going to do something and
another is to do it,” says Shelton. “And
I'll be damned, a month and a halfago
she wrote me and said, ‘I wrote the
song, and I want you to tell me what
you think.” And I said: ‘Gosh dang, you
did exactly what you said you’d do. It
sounds like a hit song.” And then she
said, ‘Well, do you want to sing on it?’
Iwas honored to do it.”

Adds Shakira, who had never dab-
bled in country: “I'was so nervous. You
have no idea. I was so scared he was
going to say, ‘No, Shakira. I love you,
butno.””

BAREFOOT FORWARD

It’s now close to 7 p.m., and an anxious
assistant peeks in to remind Shakira
that her studio is waiting, her engi-
neer is waiting, her mixes are waiting.
Milan also is waiting. On Feb. 24, Milan
set foot in Colombia for the first time,
picked up his Colombian passport and
accompanied his mom to the school
inauguration.

This might be what Shakira is most
passionate about, now — being able to
concretely effect change, entirely on
her own terms.

“Iwas born and raised in Colombia,
a country where there’s a huge gap
between rich and poor and where
being born into poverty maybe means
being condemned to it,” she says.
“There are very few opportunities to
rebel against that cruel destiny. I felt
education is the great opportunity
that makes us all equal, that levels the
playing field.”

Funding for Pies Descalzos comes
from different sources, including
Shakira’s own endorsement deals.
To promote the cause, it helps that
Shakira’s social numbers are impres-
sive: 24.1 million Twitter followers
(among the top 15 in the world) and
83.8 million Facebook likes.

The new school, for example,
Shakira’s sixth, will benefit from a
$500,000 donation from Oral-B and
Crest 3D White, which made Shakira
its global spokesperson in 2013 in its
first-ever celebrity global partnership.
The school will house more than 1,000
students, bringing the total number
of Pies Descalzos students to nearly
7,000; they receive free education
and meals while their families receive
training and support.

“Many of them have graduated and
gone to college,” says Shakira. “To
me that’s the transforming power of

Billboard
LATIN
MUSIC

Conference

APRIL 21-24, MIAMI
To mark its 25th anniversary,
Billboard's Latin Music Conference
will feature landmark keynotes
including Enrique Iglesias,
Vevo president and CEO Rio Caraeff,
Sony Music Latin America/lberian
Peninsula chairman and CEO
Afo Verde and a panel of Latin divas
thatincludes Gloria Trevi and
Kat Dahlia. The conference also will
premiere its revamped music
and marketing awards, powered
by Clio. For more information
and registration, visit
BillboardLatinConference.com.

education, which I haven’t seen with
anything else in my life. You have
opportunities through music or soc-
cer, but those are isolated cases. I may
have a relative talent, but to survive
in this industry, I've had to use my
intelligence and my education. That’s
been essential.”

I ask Shakira one last thing as she
gets up from the couch.

Her best trait? “Perseverance.”

Worst defect? “Perseverance,” she
replies with a chuckle.

Good-luck charm? “Ah, Milan. He’s
brought me such good luck.”

I gather my things and make my
way to the door. On the way out, I
peek into the studio to say goodbye.
Shakira, the perfectionist global star,
isn’t yet seated on her perch in front
of the soundboard. But just outside, a
youthful-looking woman in tight gray
jeans and a plaid shirt holds a toddler
in her arms and laughs out loud.

From a distance, she looks just like
any other mom. ©

HITS DON'T LIE: A HISTORY OF SHAKIRA ON THE CHARTS

The singer’s success in the U.S. is thanks to steady sales in two languages

PIES DESCALZOS DONDE ESTAN LOS
(BAREFOOT) LADRONES? (WHERE
Shakira’s 1996 ARE THE THIEVES?)

major-label debut The 1998

sold 596,000 units
inthe U.S. and
spent 64 weeks on the
Top Latin Aloums
chart. “Estoy Aqui”
peaked at No. 2
on Hot Latin Songs.

Emilio Estefan/
Shakira-produced
setincorporated
mariachi trumpets
and Middle Eastern
beats and sold
911,000 copies.

LAUNDRY SERVICE FIJACION ORAL
Her 2001 English- VOL.1
language debut came Part 1 of a 2005

double set became
Shakira’s top-selling
Spanish album,
debuting at No. 4 on
the Billboard 200
and spending 17
weeks at No. 1 on Top
Latin Albums.

inat No. 3 on the
Billboard 200, moved
3.6 million units in the
U.S. and placed singles
“Wherever, Whenever”
and “Underneath
Your Clothes” on the
Hot 100.

ORAL FIXATION, SHEWOLF
VOL. 2 The more daring
Part 2 debuted at 2009 release
No.2 on the featured collaborations
Billboard 200 in 2005 with Kid Cudi,

but surged in sales Woyclef Jean and

thanks to the Lil" Wayne butdidn't
smash “Hips Don't Lie” pack the punch
(with Wyclef Jean), of previous sets. It

peaked at No. 150n
the Billboard 200.

Shakira’s only
No. 1 on Hot 100.

SALE EL SOL (THE SUN
COMES OUT)
Home to World Cup
anthem “Waka Waka
(This Time for Africa),”
the danceable,
romantic 2010 release
spent 12 weeks
at No. 1 on Top Latin
Albums, moving
310,000 copies.

SHAKIRA
“Can’t Remember
to Forget You”
reached No. 15
on the Hot 100
for the week ending
March 2 and has
notched 172 million
YouTube views.
Next up: the rock
ballad “Empire.”
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Taylor Swift
onthe
catwalk at
the Victoria’s
Secret
Fashion Show
in New York
last year.
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Who makes the biggest bucks in music? Billboard'’s
annual Money Makers ranking of the top earners
is more than a little bit country (Taylor storms in
at No. 1), with plenty of hip-hop and a whole lot

of rock’n’roll (Stones! Eagles! Mumford!). Plus: the

lucrative afterlife of Michael Jackson, and how
Celine Dion made $11 million in a single room

$39,699,575.60

Physical, digital, touring — Taylor Swift, 22, crushed it on pretty much every level
in 2014, with merchandising, branding and sponsorships (not factored into her
total haul) only upping her stature as a mainstream go-to. Indeed, Swift has hit
that sweet-spot demo that captures revenue from every angle. Her album sales are
eighth among all of Billboard’s Money Makers and trail only Luke Bryan and Blake
Shelton among country acts. On the digital front, Swift is an elite artist at nearly 10
million downloads, ranking sixth, and she’s fifth in streaming royalties, leaving her
country peers in the dust.

But where the singer truly shines is in touring, perhaps the best metric of fan
passion. Swift’s revenue from six months of touring the United States on the global
Red Tour tops all of her fellow Money Makers with an estimated take of $30 million.
Beyond her take of ticket receipts, the tour boasted three integrated sponsorships
(Keds, Elizabeth Arden, Diet Coke) whose estimated cash value is believed to be in
the high seven figures, and, at $17 per head in merch sales, Swift stands to bring in
an additional $10 million gross.
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Kenny Chesney
$32,956,240.70

Second only to Garth Brooks among
country acts with the most No. 1s on

the Billboard 200, 45-year-old Chesney
remains one of the most consistent earn-
ers in the music industry. Solidly strong on
the content side — digital and physical —
Chesney’s 2013 release, Life on a Rock, was
the artist’s seventh chart-topper, while on
the touring front he’s country’s stadium
king, having topped 1 million in attendance
for 10 consecutive tours, including this
year’s $90 million No Shoes Nation trek.
Chesney will take a touring breather in 2014
but doesn’t plan on slowing down when it
comes to business interests beyond music.

Bon Jovi
$29,436,801.04

Bon Jovi’s global appeal dwarfs its tour-
ing performance in the United States.
The band’s Because We Can Tour was
the top-grossing trek of 2013 — and
marked the third time in six years that
Bon Jovi had come out on top. Of its 2013
gross, a take of $83 million represents
less than half of the band’s gross receipts
generated from a relentless schedule of
playing stadiums around the world. Still,
these Jersey boys did more than all right
on these shores — the band released

its fifth album to top the Billboard 200,
What About Now, in 2013.

And it’s no surprise that Bon Jovi’s
immensely popular stable of songs contin-
ues to drive strong digital track sales, with
more than 1.5 million downloads producing
nearly $300,000 in royalties. Streaming
royalties are also catching up, approaching
$150,000. But while Bon Jovi clearly still
can produce chart-topping albums, this
is a touring band. Road-warrior revenue
streams include robust merch sales,
likely in the eight-figure range.
That means that even those
who might miss the show can
still get the T-shirt, as fans
have, spending an estimated
$2 million per year in online
merch purchases.

The Rolling
Stones

$26,225,121.71
If you thought
The Rolling

Stones were

fading as a live
act, you would
be wrong. A

tour by the game-
changing rockers
remains not only a big
deal but a big draw, as

3

Justin
Timberlake

$31,463,297.03

After taking a seven-year break from music,
Justin Timberlake returned in explosive fash-
ion in 2013, releasing his first album since
2006 and touring stadiums both by himself
and with Jay Z. To say that Timberlake's fans
responded vigorously would be an under-
statement. Led by The 20/20 Experience, the
33-year-old singer-turned-actor generated
more than 2 million physical and 1.4 million
digital albums in the United States, leading
all of his fellow Money Makers.

The artist particularly impressed with digi-
tal sales, collecting more than $5 million in
royalties from albums, tracks and streaming.
At radio, “Suit & Tie" generated the highest
first-week plays in Billboard’s Mainstream
Top 40 chart history. JT delivered on ticket
sales, too. His Legends of the Summer trek
with Jay Z generated $60 million from a
dozen shows. On his own, he grossed $43
million and performed in front of nearly 1 mil-
lion fans between two legs and 39 shows.

evidenced by the hefty offers they received
for a limited North American run in 2013
to celebrate the band’s soth anniversary.
AEG Live ended up scoring The Stones’
North American promoter rights, with a
guarantee believed to be in the $80 million
range for 15 shows. Despite the predictable
negativity about ticket prices, The Stones
did what they do best: sell out every show,
averaging a whopping $4.7 million gross
and 14,000 in attendance at U.S. arenas.
The Stones also pushed new product,
adding a couple of new studio songs to
their last greatest-hits package, the 50-track
Grrr! The band’s canon remains one of
& the most revered in rock: In 2013, it
sold nearly 300,000 physical units
and 1.5 million track downloads.
As it has for decades, the live
experience drives the merch
cash train for The Stones. While
the band probably didn’t pull
in the staggering per-caps of
nearly $40 per person, a
five-show minitour
of 2012 grossed an
estimated $15
million in
merch
sales
—acon-
servative
number, as
it’s not counting
massive sales from
online and retail outlets
% through Bravado. Beyond
|

that, a multifaceted tour partnership with
Citi was worth another $§ million to the
band, according to sources.

Beyonce
$24,429,176.86

Between her nonstop touring and game-
changing surprise iTunes album release,
Beyonce certainly made the world bow down
in2013. Debuting at No. 1 on the Billboard
200 with 617,000 in its first week, fifth studio
album Beyonce accounted for 1.3 million of
her total 1.6 million in album sales last year.
Starting 2013 with the same bang she ended
it with, Beyonce, 32, left her fierce imprint

on the Super Bowl halftime show before
embarking on the 132-date Mrs. Carter Show
World Tour. Coming in at No. 8 on Billboard’s
ranking of the top 25 tours of 2013, the trek
had grossed $104.4 million, $59 million for
the U.S. leg. Beyonce’s take? $19.9 million.

Maroon §
$22,284,754.07

Frontman Adam Levine, 34, may be best-
known for his role on NBC’s The Voice, but
his band’s top 10 standing is due primarily
to its tour revenue, which totaled upwards
of $17.6 million in 2013. The tally included
the group’s headlining slot on the 12th run
of the annual Honda Civic Tour, along
with a hometown bow at the Hollywood
Bowl. The band’s track sales, meanwhile
—including “Payphone,” which reached
No. 2 on the Billboard Hot 100; “One More

TIMBERLAKE: BRIAN KILLIAN/WIREIMAGE; BEYONCE: DAVE KOTINSKY/GETTY IMAGES


http://worldmags.net/
http://worldmags.net/

Justin
Timberlake

at
Brooklyn’s
Barclays
Center

on Nov. 6,
2013.

Night,” which topped the Hot 100 for nine
consecutive weeks; and “Daylight,” which
went to No. 7 —racked up a total of 7.6
million, worth $1.4 million, which almost
equaled Maroon §’s royalties on catalog
album sales.

Luke Bryan
$22,142,235.98

The fastest-rising country star since
Taylor Swift is renowned for shaking his
moneymaker and clearly all that shim-
mying paid off, with 2.7 million albums
and 7.6 million digital tracks sold. Add
in the $15.4 million take Bryan, 37, got
from his 2013 touring, and he can afford
to replace however many pairs of tight
jeans that might bust at the seams. A
grinning, good-time persona won him a
co-hosting job at the Academy of Country
Music Awards — where he played good
cop to Blake Shelton’s edgier lean —and
an Entertainer of the Year trophy on the
same night. He’ll possibly repeat both of
those feats at this year’s ACMs in April.

Pink

$20,072,072.32

Billboard’s 2013 Woman of the Year didn’t
confine her high-flying skills to arena
ceilings. The 34-year-old singer took
home $15.1 million from the U.S. half of
her blockbuster international tour, which
included a record-breaking 18 consecutive
sellouts in Melbourne, Australia. Pink also

BIEBER: PRINCE WILLIAMS/FILMMAGIC; JACKSON: LENNOX MCLENDON/AP PHOTO

soared on the charts. Her first No. 1 album,
2012’s The Truth About Love, accounted for
934,000 of the 1.3 million albums she sold
last year. The set’s 2013 Hot 100 top 10s,

“Try” (No. 9) and “Just Give Me a Reason”

featuring Nate Ruess (No. 1), powered
Pink’s digital song sales to 8 million and
$1.4 million in royalties.

Fleetwood Mac
$19,123,101.98

As befits this classic rock mainstay, the
bulk of Fleetwood Mac’s earnings came
from its 2013 world tour, which covered

34 cities and take-home pay of $17.4
million. The trek’s high point included
three nights at London’s O2 Arena. There,
Christine McVie, 70, joined the band for
the final two shows to perform “Don’t
Stop” — a prelude to her coming back
full-time for 2014’s Reunion Tour (that
trek was potentially sidetracked due to

the recent cancer diagnosis of John McVie,
68). The band also released its first new
studio material in a decade, Extended Play.
It reached No. 48 on the Billboard 200.

Bruno Mars

$18,839,681

Before his standout Super Bowl per-
formance, the tireless Bruno Mars, 28,
wowed fans on the sold-out Moonshine
Jungle Tour, which finished at No. 23 on
Billboard’s list of the top 25 tours of 2013,
grossing $46.4 million. In addition to
Mars’ share of that revenue ($12.2 million),
the previous year marked the indefati-
gable artist’s chart-topping ascent with
Unorthodox Jukebox. Selling 1.4 million

in 2013 and charting four Hot 100 hits,
including No. 1s “Locked Out of Heaven”
and “When I Was Your Man,” these feats
helped crown Mars as Billboard’s 2013
Artist of the Year.

Justin
Bieber
$18,873,458.41

One of the world's richest
teens was also among 2013's
busiest — taking his 220-
date, $15 million-earning
Believe Tour around the world.
Bieber's earnings on the
recorded side pale in compari-
son, with digital track royalties
and streaming royalties bring-
ing in nearly $1 million each.
That's in part because Bieber,
20, didn’t release a new album
in 2013, opting instead for

the nontraditional rollout of

a series of Journals tracks, all
of which charted. A Twitter-
declared “retirement” signals
an uncertain future for the
pop star, who's increasingly
leaning toward an R&B sound.

One Direction st
the town
$18,041,472.69 inAtlonte

Thanks to the 3-D concert doc One Direction:
This Is Us and a chart-topping third studio
album, Midnight Memories, British boy

band One Direction raked in revenue from
multiple streams. But, not surprisingly, it’s
the group’s touring record that makes up the
bulk of its earnings, totaling some $12 mil-
lion. The group’s music sales were nothing to
scoff at either, however. Only the second boy
band to debut at No. 1 on the Billboard 200
with its first three albums (following The
Monkees in 1967), its 1.3 million CD albums

Dead Man Moonwalking

Not even the Grim Reaper can stop Jackson from making money

While the Billboard Rich List rankings only take into
account living artists, if the same methodology were
applied to Michael Jackson’s music sales, digital stream-
ing royalties and live performances, the larger-than-life

Jackson
in1984.

superstar still generates incredible revenue in death, as
his total U.S. revenue of $24.1 million would have ranked
his estate (managed by co-executors John Branca and
John McClain) seventh, just above Maroon 5.

The bulk of the late star’s revenue would come from
the Michael Jackson One show at the Mandalay Bay
Hotel in Las Vegas. Billboard estimates that the resi-
dency, which was averaging about $2.5 million per week
when last tracked in early November, earns some $65
million per year. The other Jackson spectacular, Cirque
du Soleil's Michael Jackson The Immortal World Tour,
grossed $157.3 million in 2013, but all of that revenue
was outside the United States — something the trek will
rectify come May.

With the same parameters for calculating royalties
and box-office take — putting aside income like the
annual $23 million dividend paid to the Jackson estate
for its stake in Sony/ATV Music Publishing — Billboard
estimates the estate collects almost $22 million in live
profits, while recorded-music and publishing royalties
come in at around $2.1 million.

MARCH 15, 2014 | WWW.BILLBOARD.BIZ @


http://worldmags.net/
http://worldmags.net/

Mumford

&Sons

performing
in2013.

sold in 2013 brought in an additional $2.4
million, with another $1.§ million attributed
to streaming royalties — chief among them
radio hit “Story of My Life.”

Jason Aldean

$17,896,191.98

Aldean, 37, was between full-length
releases in 2013 — otherwise his tally of
836,000 albums would have been much
higher. But his sales of nearly 5 million
digital tracks reflect his astonishing run at
radio: Of his last 14 singles, 10 reached No.
1, while another three hit No. 2. His take
from a long, rowdy run of sold-out amphi-
theater shows came in at $15.2 million,
not far off from Luke Bryan’s high-water
mark for country males. You would think
an extra $505,000 in streaming royalties
would make him smile, but it’ll take more
than that to force a grin on country’s most
straight-faced star.

George Strait
$16,002,761.63

Nothing brings in cash like a superstar
threatening to go away, but the truth

is, Strait, 61, sells out arenas even when

his tours aren’t being billed as farewell
treks. His $13.8 million return from his

The Cowboy Rides Away valedictory jaunt
will pay for a lot of months of Netflix if he
truly retires from the road. He pulled an
upset in November at the Country Music
Association Awards, winning Entertainer of

the Year over the youngsters, so you could
hardly blame him for joking — or was he? —
about a “Cowboy Rides Back” reprise.

Jay Z

$15,652,428.82

As the other half of Billboard’s 2014 No. 1
Power Players duo with wife Beyonce, Jay
Z, 44, sparked both excitement and con-
troversy when he aligned with Samsung

to release Magna Carta ... Holy Grail. That
unprecedented promotion didn’t hurt sales
of the album. It entered the Billboard 200
at No. 1, selling 528,000 copies out of the

Michael Buble

$14,478,084

While Michael Buble's 2013 album To Be
Loved is having a slower than expected
climb to platinum, the 38-year-old singer
can still get fans in seats. In 2013, the
crooner generated revenue of $14.5 mil-
lion — those live shows accounted for more
than three-quarters of Buble's total take,
as his U.S. tour brought in nearly $11.4
million. Meanwhile, royalties from recorded
music tend to tilt toward physical and,

Buble

and wife
Luisana
Lopilato

when digital, toward sales as opposed to
streaming. Buble’s latest release accounted
for about half of the 1.4 million albums

the artist scanned in the United States in
2013, according to Nielsen SoundScan. His
previous five albums — all multiplatinum
releases, ranging from 2.3 million to 3.8
million in cumulative sales — accounted for
the other half.

gate and giving the rapper his best sales
week since 2006’s Kingdom Come. Racking
up robust digital song (7.3 million) and
digital album sales (861,000), Jay Z also hit
the road twice: first with Justin Timberlake,
then as a headliner on his own Magna
Carter World Tour. The former, which
ranked 15th on Billboard’s top 25 tours of
2013, grossed $69.8 million. Jay Z’s 2013
U.S. concert take stands at $10.8 million.

Mumford & Sons
$14,172,940.87

The British folk-rockers announced in
September 2013 that they would be going on
hiatus “for a considerable amount of time”
to begin writing new music. With the bulk of
their revenue coming from touring, which
injected $9.4 million into their coffers thanks
to a yearlong trek that hit cities in the United
States (including two nights at Brooklyn’s
Barclays Center) and Canada before heading
to Europe in March and April, that means
considerably less income in the months
ahead — good thing the band’s Babel album,
which came out in September 2012, is still
selling. Last year the band’s albums counted
for $2.8 million of the group’s take.

Dave Matthews Band
$13,932,731.14

Another major tour means another major
moneymaking year for the stalwart
Virginia frat-rockers. DMB took in just shy
of $14 million in 2013, with the bulk of the
group’s earnings coming from its summer
shed tour. Even without a new release, the
band earned nearly half a million in album
sales and streaming royalties, and its total
doesn’t include merch (DMB’s T-shirts and
other products are sold through the act’s
in-house Bama Rags operation), or the
47-year-old’s Matthews’ interest in ATO
Records, of which he’s a co-founder.
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Rihanna

$13,794,186.16

The Barbados-born and -bred singer con-
tinued her chart assault with multiple hit
singles, all emerging from her first U.S. No.
1 album, the fiery 2012 release Unapologetic.
She kicked off 2013 with “Stay,” the follow-
up to Hot 100 chart-topper “Diamonds.” Its
momentum (reaching No. 3) and that of sub-
sequent singles “Pour It Up,” “Loveeeeeee
Song” and “Right Now” helped contribute
to $10.9 million in digital song sales. Also
cushioning the star’s bottom line: her
Diamonds Tour. Launched in March 2013,
the trek finished at No. § on Billboard’s Top
25 Tours year-end chart, grossing $138 mil-
lion and netting the 26-year-old a cool $9.3
million for the U.S. leg.

Paul McCartney

$13,769,479.16

The Beatles’ soth anniversary helped
McCartney generate some $13 million in
concert grosses. His New album debuted
at No. 3 on the Billboard 200, generating
first-week sales of 67,000 on its way to a
total of 235,000. Further perspective: In
2013, McCartney, 71, played to more than
100,000 people for two performances

in Mexico City, which grossed nearly $6
million. His U.S. Out There Tour included
shows in either arenas or ballparks in
seven cities, starting in Orlando, Fla., on
May 18 and wrapping July 19 at Seattle’s
Safeco Field, with stops in Austin;
Memphis; Tulsa, Okla.; Boston (Fenway
Park); Indianapolis; Milwaukee; and
Washington, D.C.

The Eagles
$13,026,210.18

A touring monolith, The Eagles continue
to fly, generating more than $11 million
on the road with their 77-date History of
the Eagles Tour, which began July 6 in
Louisville, Ky., and ran through Nov. 23

in Orlando, Fla., in conjunction with their
HBO documentary of the same name.
Don Henley, 66, said the jaunt, which will
continue through 2015, “could very well
be our last.” The group also racked up
some 1.§ million in track sales, good for
another $278,000.

%
%
:-I,:‘
iy
L
RS

Celine Dion
$12,755,539.71

Concert income represented a pinch more

than 9o percent of the 45-year-old’s take

in 2013. The $11.8 million she netted came

from 60 Caesars Palace performances in

Las Vegas. Her only other North American
show last year was in Quebec City. Loved

Celine Dion in . ey 5

o Me Back to Life, Dion’s first English-

room at the language album in six years, debuted and
Colosseum

at Caesars
Palace in Las
Vegasin 2011, S —— 9 e S e
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peaked at No. 2 on the Billboard 200, and
sold 224,000 in 2013. Her physical album
sales were nearly one-third of her digital
sales, 334,000 Vs. 913,000.

Trans-Siberian
Orchestra

$12,473,798.20

Perennial Christmas touring juggernaut
Trans-Siberian Orchestra racked up nearly
95 percent of its $12.5 million in total U.S.
revenue from live shows. But without a
new release in 2013 to fuel trips to the store,
its record sales last year reached about
289,000 units, versus the 8.9 million TSO
has scanned since its inception in 1996.
While some acts perform better digitally,
TSO isn’t one of them, with less than a fifth
of its total 252,000 in U.S. scans in 2013
coming from digital albums. Ironically,
even though it rang up more in touring rev-
enue in 2013 than in 2012, TSO fell in the
rankings to No. 27 from No. 22 in 2012.

Phish |

$12,406,611.95

A favorite of Phish fans is the live staple
“Bouncin’ Round the Room,” a sentiment
the band members could embrace liter-
ally thanks to their 2013 financials. Indeed,
the longstanding jam band is still a no-
questions-asked arena blockbuster, pulling
in more than $11 million in touring revenue
without an exhaustive schedule. Sure, the
group continues to affirm the stereotype

of superior live recordings versus studio
efforts: Phish sold just 52,000 albums last
year (both physical and digital), yet clearly
continues to command audiences for its
entirely unpredictable concerts.

Kanye West
$11,574,833.92

Though West raked in more than $11.5 mil-
lion in 2013, it’s hard to imagine anything
other than the 36-year-old rapper drinking
away his pain in some Parisian lounge. His
albums, including chart-topping Yeezus,

sold less than a million units, for a total of
$677,559.17 in physical royalties and just shy
of a clean million in digital. A tour helped his
stash, though — even though he was masked
for most of the shows, his payday was from
touring revenue exceeded $7.5 million.

Blake Shelton
$10,349,774.77

Shelton’s earnings as an artist are only part
of the story, since he also pockets a TV pay-
check his competitors can’t claim. But the
37-year-old’s musical career hasn’t fallen
into the moonlighting category. Dividing his
year into thirds — the winter season of The
Voice followed by a summer tour followed by
The Voice’s fall season — limited his gigging
time but he still brought home $5.9 million
from the road. Among male country stars,
Shelton was second only to his ACM Awards
co-host Luke Bryan in physical album sales
(1.3 million copies), digital albums (453,000)
and single downloads (6.9 million).

John Mayer
$10,010,017.17

The return of John Mayer and his surgi-
cally repaired vocal cords proved profitable
during the past year. Touring with a new
album, Paradise Valley — as well as playing
Eric Clapton’s Crossroads Guitar Festival
and dallying with Katy Perry (personally

and musically, on the single “Who

You Love”) — Mayer, 36, pulled in $10
million, including nearly $7.8 million in
tour revenue from an extensive itinerary
that included a stop at the New Orleans
Jazz & Heritage Festival. His digital album
royalties ($602,000) beat out his physical
take ($520,000), while Mayer also took in
$355,480 in digital track sales and $371,519
in streaming royalties.

New Kids on the Block
$9,938,526.59

A20-year career arc has paid off hand-
somely for New Kids on the Block, whose
well-attended tour netted the band an
estimated $9.6 million in 2013. Also making
an impact on the album charts, NKOTB
returned with its 10th album, aptly titled
10, which debuted and peaked at No. 6 on
the Billboard 200. It spawned the hit single

Y (1 Like The),” which reached No.

Lil Wayne’s Tax Man Woes

Rapper owes Uncle Sam more than a few a-milli

Lil Wayne has some serious money
problems. The rapper (No. 37) owes $5.8
million to the IRS for 2011 and $6.3 mil-

lion for 2012, according to reports. The
government bill follows a similar audit of his
finances in 2008 and 2009, when
the now 31-year-old had to
cough up $7 million, which he
finally got around to paying
in 2012.

The IRS doesn't play,
and if Wayne (real name:
Dwayne Michael Carter
Jr) wanted to, he could
have cleared at least one
year’s worth of tax debt
from the $8.8 million he
earned in 2013 — a tally that
includes touring and record-
ing revenue earned in the United
States only.

Lil Wayne has plenty of other sources
of income. They include an endorsement
by Mountain Dew (which dropped him in
May), a skateboarding line, headphones

2012 =%
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and his Trukfit clothing line, as well as real
estate holdings. Why the tax fumble? A
representative for the rapper would only
say that “Lil Wayne's tax attorneys and ac-
countant are looking into the matter and
are certain that this will be resolved.”
One financial executive famil-
iar with income tax filings of
entertainers says that while
there could be disputes
between the IRS and an
individual on deductions
— and the artist might
have under-reported in-
come — the main reason
for such problems is that
artists sometimes simply
don't pay their taxes.
In a case like Lil Wayne's,
the IRS may be performing a
rolling audit that keeps his account
open. Or, the executive adds, if the gov-
ernment had closed its previous review of
his finances, there might have been need
for a follow-up.

38 on the Adult Top 40 chart and moved
97,000 downloads in 2013.

Zac Brown Band
$9,888,213.32

Last year, Zac Brown Band snagged the
best country album Grammy for Uncaged.
The Georgia-based country act also
scored on the road, with the bulk of'its
2013 earnings coming from touring: ZBB
made $8.6 million from roadwork, includ-
ing headlining the Stagecoach Festival

in Indio, Calif., and three sellouts at
Colorado’s Red Rocks Amphitheater. Hits
like “Jump Right In” and “Sweet Annie”
reached the upper tier of Billboard’s
Country Airplay chart and earned the
band $231,365 in streaming royalties. @

Reporting by Keith Caulfield, Ed Christman,
Phil Gallo, Gary Graff; Jeff Miller, Gail
Mitchell, Melinda Newman, Colin Stutz, Roy
Trakin, Ray Waddell and Chris Willman.

West
and Kim
Kardashian

in Las Vegas
in2013. He's
likely logging
overtime to
pay for her
15-carat
engagement
ring worth
$8 million
(inset).

Numbers 31-40
|

Imagine Dragons
$9,448,031.68

Jimmy Buffett
$9,404,015.71

EltonJohn
$9,369,224.53

Rascal Flatts
$9,215,475.78

Rush
$9,050,583.42

Miranda Lambert
$8,831,605.89

Lil Wayne
$8,788,416.66

Tim McGraw
$8,761,716.61

Eminem
$8,524,782.99

Carrie Underwood
$8,051,483.55

WEST & KARDASHIAN: DENISE TRUSCELLO/WIREIMAGE; KARDASHIAN RING DETAIL: MICHAEL TRAN/FILMMAGIC; WAYNE: JOHNNY NUNEZ/WIREIMAGE
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In 1953, we invented
transcontinental service.

GREGORY PECK // ACTOR
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Today, we reinvent It.

Sixty years ago, an American Airlines DC-7 took to the skies for the

first-ever nonstop transcontinental service. It was the most luxurious
. and advanced flight of its day. Today, we're bringing the legend to

a new generation. Introducing our new A321 Transcontinental fleet.

Enjoy refinement and exclusivity more often found on private jets, both

on the ground and aboard the only true First Class from coast to coast.

— Only on American.

NEIL PATRICK HARRIS // ACTOR
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Service.

We've reinvented the exceptional standards of
the first transcontinental flight. In our exclusive
First Class cabin, you will find attentive service,
as well as privacy when you prefer it.

NEIL PATRICK HARRIS // ACTOR X
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Connectivity.

As befits a modern legend, our new planes offer enhanced -
Wi-Fi and power outlets at every seat. But if you'd rather leave '
earthly worries behind, you can also enjoy a personal library of
entertainment with hundreds of films and television programs.
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AmericanAirlines "¢ _

e the luxury of the only true First Class from coast .
t — only on American. Savor fine cuisine, a refined
selection of wines and spirits or even an inflight espresso.

JULIANNA MARGULIES // ACTRESS

American Airlines, aa.com, the Flight Symbol logo and the Tail Symbol are marks of American Airlines, Inc. oneworld is a mark of the oneworld alliance, LLC. © 2014 American Airlines, Inc. All rights reserved.
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The legend is back.

aa.com/reinvented
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GROOMING BY CLAUDIA FORZA

By Leila Cobo

Juanes’
Worries
Pay Off

Looking for new inspiration,
Latin superstar links with U2
producer Steve Lillywhite

D BY OMAR CRUZ

Tucked in a nondescript industrial complex
in North Miami, Cherokee Studios East is
the kind of place you would never suspect
existed if you didn’t have business there.
There’s no sign on the door, no VIP park-
ing, no gate, no security guard. For the past
week, Colombian star Juanes has been hun-
kered down here with his band, rehearsing
for a series of shows that will herald the
release of his seventh solo album, Loco
de Amor (Crazy for Love), due March 18
on Universal Music Latino. The singer is
known for being low key, and the studio
ambience is eminently chill as the musi-
cians prepare to wrap up for lunch. When

Juanes, 41, steps out dressed in cargo pants
and a brown corduroy shirt, he looks like
just one of the guys.

The singer gives this writer a hug, grabs
a beer, pours it into a coffee mug so it
won’t show on camera and abruptly asks:
“Did you hear the album? I know we art-
ists always say the same thing, but it’s my
best so far.”

It’s a typical introduction for him: Juanes
agonizes over his albums, pours his most
intimate thoughts into the lyrics and music,
and then worries, worries, worries about
how people will react. And he has good
reason to be nervous: Loco de Amor is very

Juanes
photographed
Feb.24in Key
Biscayne,
Fla.Foran
exclusive
interview and
behind-the-
scenes look
at the photo
shoot, go to
Billboard.com
or Billboard.
com/ipad.
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different from his past two, moodier efforts;
it’s lighter, often playful, peppered subtly
with Colombian rhythms and recorded with
acoustic guitars instead of his usual electric,
including Colombia’s traditional tiple.
“Colombian music is in my blood, in my
DNA,” says Juanes. “It’s the music I've heard
since Iwas a child —it’s impossible to avoid.”
Ironically, this shift is partly due to a
noted rock producer — Steve Lillywhite (Uz,
The Killers), who was hired at the sugges-
tion of Juanes’ manager, Rebecca Leon, also
vp Latin talent at AEG/Goldenvoice.
“After making records for so long, I need
to get excited by something,” Lillywhite
says. “To be honest, alternative rock, for
me, sounds very boring. But I love the idea
of entering [new] genres and working with
people who think differently.”
Lillywhite had one, immediate request: to
see Juanes perform in his native Colombia.

this album has to do with how we live our rela-
tionships. It’s about how we experience love.”

Juanes catapulted to solo fame in 2000
with Fijate Bien, his debut after a long stint
as frontman for Colombian rock band
Ekhymosis. Colombia was in the midst of
a particularly violent era and the album,
which reflected the country’s malaise, struck
a chord with critics and audiences alike.
Juanes won best new artist that year at the
Latin Grammys, and his mixture of rock, pop
and Colombian beats has proved durable. To
date, he’s sold close to 2 million albums in
the United States and Puerto Rico, according
to Nielsen SoundScan, including 731,000 of
2007’s Mi Sangre, which included global hit
“La Camisa Negra.” Juanes’ last two albums
haven’t fared as well in the United States:
2010’s PA.R.C.E. sold 42,000 copies while
2012’s Tr3s Presents Juanes MTV Unplugged
has moved only 40,000 copies (although

“If you see me perform in my
hometown, you'll get it. You'll get me
as a person and as a musician.” —juanes

“Ithought, ‘This is fantastic, because if you
go to Medellin and you see me perform in my
hometown, youwill get it,’ ” says Juanes. “You
will get me as a person and as a musician.”

At the performance back home, Juanes
played acoustically. When the time came to
record, Lillywhite said, “ ‘Don’t bring your
electric guitar,’ ” recalls Juanes. “I said, ‘Come
on, Steve. I've been playing acoustic for two
years and I wrote the songs with electric. And
he said, ‘No, just trust me.” ”

Juanesis married to actress Karen Martinez,
with whom he has three children — Paloma,
Luna and Dante. He’s also in a happy business
relationship with manager Leon, who took
over after his highly publicized, acrimoni-
ous split with Fernan Martinez in 2011. The
good vibes informed much of Loco de Amor.
“Ineed to be in the right state of mind when I
write; that came before the album, otherwise I
couldn’thave made these songs,” says Juanes.
“When you're not emotionally healthy, it’s
hard to make good music. And everything on

the label says both albums sold many times
that worldwide).

But even if Juanes’ album sales are in a
slump, his stock has risen in other ways.
He’s become a favorite for major brands
eager for a Latin brand ambassador — Loco
de Amor arrives backed by TV campaigns
from Target and Dodge Ram.

“It was very important to create a specific
persona for this brand — Ram is about cred-
ibility, work ethic, toughness,” says Chrysler
chief marketing officer Olivier Francois. “So
when it comes to addressing the Hispanic tar-
get, we asked, ‘Is there someone out there
who shares the same set of attributes?’ ”

Francois answered the question with
Juanes in 2012; the singer has been included
in several Spanish-language TV spots since.
The most recent, launched in March, features
Juanes and Loco de Amor’s first single, “La
Luz,” which leaps 11-1 on the Latin Airplay
chart dated March 15. A billingual version of
the song featuring R&B singer Miguel will

“l need to be

inthe right
state of mind
when | write,”
says Juanes.
“Otherwise |
couldn’t have
made these
songs.”

also be released. The international collabo-
ration is one of many Juanes has recorded,
although he demurs when asked whether
he’s planning to release any English mate-
rial soon. “I speak the language much better
now,” he concedes.

Juanes also worked closely with several

MISTERWIVES
MisterWives played their
first real show at New
York's Canal Room on Feb.
1last year. The very next
day, they were offered a
deal with Photo Finish
Records, an Island Def
Jam (IDJ) subsidiary. Just a
few months earlier, singer

e BILLBOARD | MARCH 15, 2014

Mandy Lee first linked with
Etienne Bowler (drums)
and William Hehir (bass),
aiming to remake her
quirky indie-pop tracks,
recorded as a solo artist,
with a proper band.

“I remember my old man-
ager told me about backing
tracks, and | was like, ‘Wait,

what?" “ says Lee, 21. “For
me, that was something |

was never going to touch.”

Photo Finish president
Matt Galle, who's also
senior A&R at IDJ, says his
11-person staff has solely
overseen MisterWives so
far, but the label has the
option of utilizing IDJ's

digital and radio resources
if the band keeps growing.
“None of our acts will fully
be upstreamed — | would
never want that to happen
to my staff,” says Galle.
“But | love the buzz Mister-
Wives is building.”
Recorded in Bowler's
Bronx bedroom, Mister-

Wives' debut EP, Reflec-
tions, highlighted by the
title track produced by
Eminem collaborator Fre-
quency, arrived in January.
Next, the band will open

for fellow Photo Finish act
The Mowgli's on a U.S. tour,
before focusing on its first
full-length. —Jason Lipshutz

TENSNAKE: DAN REID
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noted Latin artists on the album. Emmanuel
“Meme” del Real, of Mexican alt group Cafe
Tacuba, came in as associate producer to
provide a Latin-music counterbalance to
Lillywhite’s rock roots. Del Real, Puerto
Rican singer Raquel Sofia, Juanes’ longtime
friend Miguel Bose and Jose Pablo Arbelaez
from Colombian rock band Matute co-wrote,
another departure for Juanes.

“We were a group of people with a lot of
love and a lot of energy,” says Juanes. “I've
spent 10 years doing everything on my own,
in my house, in my studio, with my guitar,
everything coming from me. I needed to
refresh, and it’s wonderful to multiply ener-
gies. When you add one energy, and another,
and another, there’s good vibes — there’s
love. It’s a powerful thing.” ©

DANCE

TENSNAKE COMES OUT OF

THE BASEMENT

With Nile Rodgers and Astralworks/Universal behind
him, the once-underground EDM DJ-producer could be
following Daft Punk’s crossover footsteps

Plenty of quirky European producers are beloved
in the insular world of hard-core electronic music
fandom. But few have risen from it to collaborate
with the likes of Nile Rodgers, sign with a major
label and be touted as a potential crossover star.

“I'm used to sitting on my own in a basement
turning knobs and being happy with that,” says
Tensnake, born Marco Niemerski, sitting in the
New York offices of his label home, Astralwerks,
in February. “l always felt more comfortable in the
background. | never planned this for myself — but
I'm not complaining.”

Niemerski, a 38-year-old from the suburbs
of Hamburg, is eyeing a big breakthrough with
his debut, Glow, due March 11 on Astralwerks/
Universal. But his journey from underground DJ-

producer to major-label signee started in 2009, at a

tiny Berlin bar that's since been demolished.
“He was supposed to come on at 2 a.m., but

didnt come on until 4,” says his manager Oli Isaacs

of This Is Music. “l was getting more frustrated. |
had wanted to just see him and go home. But then
he played this set that absolutely blew us away.”

Isaacs was there on the strength of Niemerski's
singles for small vinyl-only German labels like
Running Back, which featured shimmering house
with unexpected flourishes and undeniable
grooves (2010's “Coma Cat" is his best known, with
nearly 900,000 YouTube views). He had wanted to
commission another Tensnake single for his own
label, More Music. But, inspired by that DJ set, he
signed Niemerski to a management deal instead,
and helped him land a deal with Astralwerks last
year, when Glow was already completed.

“He always saw himself as a really under-
ground guy,” says Isaacs. “This absolutely wasn't
in the plan.”

Glow didn't begin as something that a big label
would necessarily sign — even in a post-EDM
landscape where anything with blips and beeps
is getting a hard listen. “| started with mainly
instrumental demos that you could play in a club,”
says Niemerski. “The main concept was that |
wanted to make an album you'd want to listen
to from the beginning to the end. But suddenly
| realized | wanted more, and met people who
made it possible.” Like producer-musician Stuart
Price (who's helmed albums by Madonna and
The Killers), singer-songwriter Jamie Lidell and,
perhaps best of all, Rodgers, who co-wrote and
contributed guitar licks to second single “Love
Sublime”and “Good Enough to Keep.”

“What | appreciate most about Nile is the way he
treats people and music,” says Niemerski. “He's not
interested in hype. When you meet him, he makes
it so easy for you to feel calm and confident — no
attitude, no nothing.”

Featuring several songs with vocalist Fiora,

Niemerski's girlfriend (the recording process
brought them together, he says), Glow is part
hipster baby-making music in the vein of Rhye, and
part disco-house celebration for people old enough
to remember a pre-EDM world.

“There’s an education process happening with
the younger generation [in dance], and it's pulling
back an older generation into electronic music,”
says Astralwerks GM Glenn Mendlinger. “This
album has soul and a personality that could be an
entry point for more casual electronic music fans.”

Niemerski will play festivals as a DJ to support
the release, and says he's planning alive show
with “a very special visual concept” for 2015.

The spotlight may still feel strange to him, but

the poppy new direction of his music is coming
surprisingly easy. “l grew up on radio in the '80s, so
I've always had a soft spot for pop,” he says. “The
suburbs of Hamburg are not super-exciting —
music was the great escape.” —Kerri Mason
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Aloe Blacc,
Lift Your Spirit

Aloe Blacc

Lift Your Spirit Even if you aren’t aware of it, you've probably heard

PRODUCERS: DJ Khali, Aloe Blacc before. The singer’s uncredited baritone

EAhf}rfe” Williams, Rock helped make Avicii’s “Wake Me Up!” a global megabhit,
afla

and his solo single “The Man” has been featured in
ubiquitous commercials for Beats by Dr. Dre.

RELEASE DATE: March 11 Lift Your Spirit, Blacc’s major-label debut, follows
2010’s Stones Throw release Good Things, which featured
the track “I Need a Dollar,” adopted as the theme song to
HBQO’s How to Make It in America. Good Things was a stu-
diously retro take on 1960s and ";0s R&B, where Blacc’s
smooth performance often tracked as if he were a session
vocalist for Marvin Gaye or Donny Hathaway. Spirit,

on the other hand, is a bold attempt to adapt that sound
for the modern era. With executive producer DJ Khalil
(Eminem, Pink) at the helm, the album largely succeeds
in this endeavor, delivering a sparse, folk-tinged take on
hip-hop soul that’s both distinctive and au courant.

The son of an Army officer and courthouse secretary
who was raised in the tony SoCal burg of Laguna Hills,
Blacc spends much of Lift Your Spirit chronicling — and
transcending — hardscrabble music-biz beginnings.

LABEL: Interscope

On “Here Today,” a midtempo foot-stomper featuring lace defivers
both mandolins and strings, Blacc recounts how he’s ;i':g:;sfé EZ”;n
been “from five-star hotels to cockroach motels” and Jhip-Hop soul
“Rodeo Drive retail to thrift-store resales.” The singer . shoth

seems keenly aware that, while he’s paid his share of au courant.
dues in the 18 years since he first put out underground '

=" ALBUM

- Withered Hand,
New Gods

Raised a Jehovah’s Witness, 39-year-old Scotsman
Dan Willson now ministers to the indie-rock faithful
with Withered Hand, and judging by New Gods, his
second full-length album, he’s looking to expand the
congregation. His music is luxuriously melodic, even
when it’s caked with pain. Though it’s most often built
from folk-rock strums — Withered Hand was born
after Willson’s wife gave him an acoustic guitar for his
3oth birthday so he could play without waking up his

e r : 5 | then-recently born second child — Willson’s sound
ﬂqnﬁap rifles through the last 30 years of shouty punk and lo-fi
" :‘/:/ii‘hlis'-'tr:ggg‘g&:; ; tunecraft like a fan stealing an hour in the last truly
foraproper=. : i m—mmemmm  grcat record shop on earth.
o x}ﬂ : . e Which bins is he looking through? Withered Hand
P A S B —— ==s=i=el lyrics have referenced Sonic Youth, Silver Jews, R.E.M.

@ BILLBOARD | MARCH 15, 2014

and Nirvana, but the records Willson
started putting out in 2008 had a way of
sounding like nothing and everything that
had come before. Their sugary heart-

ache recalled the intimate twee pop of

the 1980s, while their banjos and cellos
invoked the high-art campfire vibe of '90s
indie-Appalachia. Willson’s tenor is forever
reaching for something not quite out of
reach, and it’s full of cracks and contradic-
tions — strong/weak, adult/child, even
male/female — that animate his songs with
the shifting perspective of an artist who
refuses to be just one thing.

The first Withered Hand releases —
2008’s Religious Songs EP and 2009’s Good
News — were ramshackle miracles, recorded
in friends’ homes and the art room of an
Edinburgh psychiatric institution where
Willson’s wife worked at the time. New Gods,
on the other hand, was made in a proper
studio with Glasgow-based producer Tony

BLACC COVER ART: COURTESY OF INTERSCOPE; BLACC: ETIENNE OLIVEAU/GETTY IMAGES; COLDPLAY: PHIL HARVEY; WITHERED HAND COVER ART:

COURTESY OF FORTUNA POP RECORDS; WITHERED HAND: LAURA LEWIS
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Withered Hand

New Gods

PRODUCER: Tony Doogan

LABEL: Slumberland

RELEASE DATE: March 25

mixtapes with hip-hop group
Emanon in 1996, this album repre-
sents his star turn. Accordingly, he
teams up with Pharrell Williams
on the disco-fied “Love Is the
Answer”’; Rock Mafia on the
brooding, politically conscious
“Ticking Bomb” (inspired by the
war in Congo); and DJ Khalil on
the electrified, swinging old-
school soul of “Can You Do This.”
Initially released in the United
Kingdom last fall with a differ-
ent track listing, Spirit has been
bolstered with several new cuts.
Leading the pack is the New
Orleans shuffle of “Chasing”
and the bluesy “The Hand Is
Quicker,” each of them caution-
ary tales wrapped in big, brassy
arrangements. Most affecting,
perhaps, is set closer “Owe It All,”
which finds Blacc channeling his
best Bill Withers in an openly
spiritual track dedicated to a late
friend: “Dear God/She never had
a son/But he would be the best
one if she ever had one.”
Although he mourns the pass-
ing, Blacc seeks inspiration and
strength in the loss. In Blacc’s
world, there’s something in every
story, no matter how sad, that can
lift your spirit. —Andrew Hampp

Doogan (a frequent collaborator with Belle & Sebastian
and Mogwai). It’s nailed down by a steady rhythm sec-
tion and popping with carefully placed horn accents and
backing choruses. Tunes like “Heart Heart” and “King of
California” ram along with no shackles, and though the
wobbly grace of his early recordings is missed, Willson
pulls off the neat trick of making the music sound bigger
without losing its personal immediacy.

A triptych of songs finds Willson dazed by the white
light and white heat of California (he toured the United
States in 2011), but his subject matter returns again and
again to the pleasures and struggles of love, from his own
reflection in his beloved’s eyes (it turns him on) to the
desire that threatens to toss another flower on the coffin
of monogamy. The trap-door punchlines keep things
lively (when this fallen religious adept is “waiting in line
for the prophecy,” he’s detoured to In-N-Out Burger for a
morning after pick-me-up), and the hooks — alternately
jubilant and pensive — keep you coming back.

“Ihear my heart like a backbeat,” Willson sings at
one point. “Something incomplete.” That’s what the
music is for. —Joe Levy

Coldplay returns
to the intimate,
tones of 2002's
A Rush of Blood
to the Head for
“Magic.”

SINGLES

Coldplay,

‘Magic’

Cloaking its eternal optimism in a yawning guitar stroll, Coldplay offers
its most unassuming lead single to date ahead of its sixth album, Ghost
Stories. “Magic” (Parlophone/Atlantic) swivels away from the orotund
sound of 2011's Mylo Xyloto and instead takes its cues from the group'’s
recent contemplative single, “Atlas,” from the soundtrack to The Hunger
Games: Catching Fire. Once again, Chris Martin avoids a potentially
overstuffed chorus and embraces a (relatively) gloomier refrain: “I don't,
no | don't, no | don't, no | don't/Want anybody else but you,” he pleads
over restrained piano touches, saving his falsetto for the chiming riffs of
the bridge. “Magic” is a minute too long, and some of its romantic lyrics
stumble into overly precious territory. But Coldplay’s move toward more
muted tones is welcome three years after its most grandiose album.
The band's singles haven't sounded this intimate since 2002's A Rush of
Blood to the Head, and a sidestep like “Magic” seems like the right foot
forward for Ghost Stories. —Jason Lipshutz

RAY LAMONTAGNE WIZ KHALIFA
“"Supernova” “We Dem Boyz"
RCA Records Atlantic

After Ray LaMontagne’s last
album, 2010's God Willin" & the
Creek Don't Rise, won a Grammy,
he returns with “Supernova,” a
surprising foray into grooving,
Nuggets-style neo-psychedelia.
The Black Keys' Dan Auerbach
produced the single with plenty of
nuance, bolstering LaMontagne's
acoustic guitar with organ ac-
cents. The singer’s high register
sounds hoarse with pleasure as he
celebrates enduring love with con-
vincing innocence. —Gary Graff

With new single “We Dem Boyz"
Wiz Khalifa once again aims for
a song as universal as “Black

and Yellow,” his surprise 2011
chart-topper. From dealing with
the ladies to “smoking weed in
my Mercedes,” Khalifa, aided by
producer Detail's synthesized
strings, drives home the fact that
he and his boys will be boys. The
Auto-Tuned vocals aren't the best
look for Khalifa, but he can surely
find an audience for a hook this
undemanding. —Kathy landoli

DILLON FRANCIS & DJ SNAKE

“Get Low”

Protocol/Mad Decent

Mad Decent’s moombahton
master Dillon Francis teams with
French trap maestro DJ Snake for
a dancefloor favorite. No drop is
needed on “Get Low” — festival-
goers will be able to sink into
Francis’ shaky synths and Snake's
monstrous kicks and crisp snares.
This track is the best Arabian-
flavored head trip since your last
hookah bender. —Dan Hyman

INGRID MICHAELSON

“Girls Chase Boys”

Cabin 24/Mom+Pop

On “Girls Chase Boys,” Ingrid
Michaelson backs her piano-heavy
sound with energetic pop produc-
tion instead of her usual orchestral
flourishes. At the 2:22 mark, her
alto stands out: “I got two hands,
one beating heart/And I'll be all
right, I'm gonna be all right,” she
repeats. That bridge brings a
hopeful lift to a song that other-
wise keeps its cynicism about love
front and center. —Nick Williams
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BACKSTAGE PASS

A LOOK INSIDE THE INDUSTRY

THE $1 MILLION
BUY-IN

WHILE SOME KEY MARKETERS SITOUT SOUTHBY
SOUTHWEST, “BRANDS AREUNDERWRITING TALENT
MORE THANEVER,” AFESTIVAL EXEC SAYS

BY ANDREW HAMPP

or every one of Scott
McNearney’s 14  years
working for South by South-
west, the festival’s sponsor-
ship chief has heard com-
plaints about the abundance of marketers.

“It is an old line and oversimplified for
folks to state that ‘SXSW is overbranded,” ”
he says.

Still, a cursory glance at the lineup of the
festival’s official “platinum” sponsors would
suggest some changes are afoot — long-
time partner Pepsi’s logo is missing, as is
Citi, which made a big splash in 2013 as the
presenting sponsor of Dave Grohl’s all-star
Sound City concert at Stubb’s. Even Vevo,
which has had a splashy profile at the past
three SXSWs with live-streamed concerts,
will be present only as a speaker this year.

One SXSW marketing veteran, who's sit-
ting out this year, says of the confab, “It’s not
as cool as it used to be, and it’s very expen-
sive to activate.” And indeed — sponsorship
fees can range anywhere from $250,000 to
$1 million, before additional talent and pro-
duction fees are factored in.

And yet plenty of new brands are stepping
in where others may have pulled back.

Pepsi, for starters, is rethinking its
approach to its sponsorship that will high-
light four different brands. And Subway
and Pennzoil are both onboard as platinum
sponsors, with additional events this year
also in the works from Airbnb, DirecTV,
Neiman Marcus and first-time Fader Fort
sponsor Mazda, among many others.

“Brands are underwriting talent expenses
more than ever,” McNearney notes — a
crucial detail, since the vast majority of the
2,200 acts set to perform this year will play

R/WIREIMAGE

unpaid showcases. “And many brands are Ihe
5 N ‘amous (or
conducting smarter and smarter activa- infamous?)
tions that truly enhance the experience for Doritos
” vending
South by Southwest attendees. machine
With attendance set to be on par with last :‘;‘Sf: t'zs
year’s 41,700 registrants, and total foot traf- SXSW, while
Lady Gaga

fic that has been known to soar past 100,000
during the confab’s 10 days, it’s easy to see
why more and more blue chip brands are
flocking to Austin.

will perform
as part of the
chip maker’s
Bold Missions
program.

DARREN ABATE/INVISION/AP IMAGES; LEFT, INSET: CHRISTOPHER POLK/GETTY IMAGES; RIGHT: KEVIN W
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ITUNES
@itunesfestival

BRAND MANAGER: Eddy Cue, Apple senior vp Internet
software and services

BRAND PLANS: After seven years at London’s
Roundhouse Theatre, the iTunes Festival is making its first
North American trek during SXSW and will take over the
Austin City Limits Live at the Moody Theater March 11-14.
Boasting a lineup that includes Coldplay, Imagine Dragons,
London Grammar, Pitbull, Zedd, Keith Urban, Willie Nelson
and more to-be-announced performers, it's guaranteed to
be one of the week’s hottest tickets.

DORITOS

@Doritos

BRAND MANAGER: Ram Krishnan,
Frito-Lay vp marketing

BRAND PLANS: Depending on whom you ask, the
56-foot-high Doritos vending machine stage has repre-
sented the zenith or the nadir of branding at SXSW for
the last two years. Either way, the stage worked for the
company in making a splashy introduction of its Doritos
Bold flavors to the market, and also set a high bar for the
tortilla-chip maker to top its own antics. Perhaps that’s
why Doritos recruited Lady Gaga for this year’s Bold
Missions, which will require fans to complete various acts
of bravery between March 6 and 13 to score a ticket to her
intimate performance on the Doritos stage at Stubb's.

NEIMAN MARCUS

@CuspbyNM

BRAND MANAGER: Mia Meachem, Neiman Marcus
Stores vp marketing

BRAND PLANS: Upscale retailer Neiman Marcus sought a
partner to help introduce Make Some Noise, a platform for
the retailer’s designer collection for young women, by cel-
ebrating females making waves in fashion, tech and music.
Its search quickly led to Atlantic Records, and now the
platform boasts a hot roster of acts across both genders.
The two companies will host Cusp on Rainey, a three-day
salon, spa and music event. It will be held at 78 Rainey

St., featuring performances by acts Chromeo, Charli XCX,
Cash Cash, Night Terrors of 1927 and Meg Myers.

PALLADIA

@Palladia

BRAND MANAGER: Caralene Robinson,
VH1 senior vp creative group and consumer
marketing

BRAND PLANS: VH1's 24-hour music channel Palladia is
making its first major splash at SXSW with a lineup chock-
full of You Oughta Know acts including Aloe Blacc and
Johnnyswim as well as buzzy newcomers like Bleachers,
Phantogram and Sam Smith. With presenting sponsor-
ship from AT&T and additional support from Whole Foods,
whose You Oughta Know contest winner Bravesoul will
also perform, the March 12 event at The Cedar Door is
modestly titled “Palladia’s Epic. Awesome. Showcase.”

palladiau

EPIC. AWESOME. MUSIE

TACO BELL

@FeedTheBeat

Taco BRAND MANAGER: Will Bortz, Taco Bell
EBERE.  (jrector of brand partnerships

BRAND PLANS: The Hype Hotel is back for its third year at
SXSW, powered by Feed the Beat and Hype Machine. Taco
Bell has made the venue a priority for its biggest product
launches of the last few years, including Tacos Locos in
2012 and their Cool Ranch counterpart in 2013. Now located
on E. Seventh Street near Red River, the Hype Hotel will

An extended
version of
this story
appears on
Billboard.biz
with
branding
plans from
companies
including
Vans,
Nordstrom
Rack,
DirecTV,
Mophie,
Pennzoil
and Rdio.

The iTunes
Festival’s
SXSW
show will

feature acts

including
Willie
Nelson.

once again host an impossibly cool lineup of
extra-now acts like Future Islands, Tinashe, SZA,
Against Mel, Jessy Lanza, Chloe Howl and Jarvis
Cocker's Desperate Sound System. The lineups
were once again booked by Hype Machine's net-
work of blogs including Consequence of Sound,
Disco Naivete and Gorilla Vs Bear.

@M AIRBNB

@Airbnb
BRAND MANAGER: Amy Curtis Mclntyre,
Airbnb chief marketing officer
BRAND PLANS: For several years now, Airbnb
has had one of the largest unofficial presences
at SXSW as many attendees’ preferred the
housing service in light of scarce hotel rooms.
So to formalize its relationship with the SXSW
community this year, Airbnb is sponsoring its
own house during the Music portion of SXSW
— called Airbnb Park — that will feature custom
hospitality experiences designed by Snoop
Dogg, Capital Cities and Allen Stone. Created
in partnership with Capitol Records and The
Cashmere Agency, the pop-up installations will
include artist-curated programming for every
daypart, from morning “Hang Time" (organic
coffee and fresh juices) to “Rise + Relax” (medi-
tation and yoga) to food from local chefs at the
“Hangover Haven.”

PEPSICO

@Pepsi

BRAND MANAGER: Javier Farfan, PepsiCo
senior director of cultural branding

BRAND PLANS: Pepsi's logo may not be among
the brands on the list of SXSW's platinum spon-
sors for the first time in years, but the beverage
behemoth is prepping its biggest marketing
blitz yet across four brands — Brisk, Aquafina
Flavor Splash, Mountain Dew and Pepsi, each
of which will shine a spotlight on emerging
artists. Brisk is teaming with Vice and Noisey
for the fourth year of its Brisk Bodega platform,
including a special performance from producer-
of-the-moment DJ Mustard. Flavor Splash is

partnering with High School Nation to create

a new teen-centered art platform, featuring
talent such as Taboo from The Black Eyed Peas.
Mountain Dew'’s Green Label Sound will host
musical performances and skate sessions on
March 12. And Pepsi will have a major presence
at the mtvU Woodies as the presenting sponsor
of the MTV Artists Stage, where rising acts

like The 1975 will perform. PepsiCo is going
wider — and more micro-targeted — than its
most mass-market events from years past. “We
moved away from the idea of platinum, bronze,
whatever and customized our sponsorship due
to our needs,” says PepsiCo senior director of
cultural branding Javier Farfan. “It cuts through
Music, Interactive, Film and goes deep into
certain places [with the] products we want to
put out into the marketplace.”

MAZDA

@MazdaUSA

BRAND MANAGER: Russell Wager, Mazda vp
U.S. marketing

BRAND PLANS: For its first year as the Fader
Fort’s automotive partner — not to mention
inaugural jaunt to SXSW — Mazda will help
create original content
on-site that will live on
TheFader.com as part EORT
of a yearlong media buy

across Fader properties. .
The Japanese automaker has been dipping its
toes in music in recent months, following a 2012
shuffling of its senior marketing ranks, including
licensing Capital Cities’ “Safe and Sound” for a
highly visible commercial that aired during the
Super Bowl as well as a June 2013 partnership
with Canadian alt-rock band Metric and Xbox
Live. “Our target consumer is already heading
to the Fader Fort, and this was a great time to
reach them and enhance their time in Austin,”
says Mazda vp U.S. marketing Russell Wager.
“We want to create credible and memorable
experiences with music, and being part of the
Fader Fort should help us achieve that.” @

THE FADER + CGNVERSE

"
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MARKETPLACE

CONNECT WITH THE MUSIC INDUSTRY'S MOST IMPORTANT DECISION MAKERS

HELP WANTED WANTED TO BUY

Incredible Retro Pop/R&B original music RECORD COLLECTIONS

band based in Los Angeles seeks new lead

We BUY any record collection.

vocalist between the ages of 20 and 30

Any style of music. We pay HIGHER

with a Whitney Houston style. prices than anyone else.

Serious inquires only. Call

Send a recent video of yourself singing to 347-702-0789 (Allan) or email

TheBandBurn.com. a_bastos@yahoo.com

REPLICATION -
VINYL PRESSING CDSTO
CD ROM SERVICES [

DVD SERVICES FOR SALE
PROMOTION & MARKETING
SERVICES

MUSIC DISTRIBUTORS B VICES

AUCTIONS MUSIC INSTRUCTION
RECORDING STUDIOS ~ BUSINESS OPPORTUNITIES

REAL ESTATE COMPUTER/SOFTWARE
INVESTORS WANTED MUSIC MERCHANDISE
STORES FOR SALE T-SHIRTS

EQUIPMENT FORSALE ~ EMPLOYMENT SERVICES

FOR AD PLACEMENT IN PRINT CALL JEFF SERRETTE: 212-493-4199/JEFFREY.SERRETTE@BILLBOARD.COM
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CUDI: C FLANIGAN/FILMMAGIC

CHARTS

KEITH CAULFIELD

Top 10 Debut Derby
On The Billboard 200

ScHoolboy Q, Beck, Kid Cudi among half-dozen top-tier bows,
the most the chart has seen since November

sforecastinthe March 8issue,

ScHoolboy Q’s major-label

debut, Oxymoron, bows at

No. 1 on the Billboard 200,

selling 139,000 copies in
the week ending March 2, according to
Nielsen SoundScan.

ScHoolboy Q’s arrival also gives the rap-
per his best-selling album. He previously
charted with two independently released
sets: Setbacks in 2011 and Habits &
Contradictions in 2012. They have sold
17,000 and 49,000, respectively.

Oxymoron also logs the largest debut for
a rap album since Eminem’s No. 1 set The
Marshall Mathers LP 2 clocked an opening
week of 792,000 sales in the week ending
Nov. 10, 2013.

Behind Oxymoron is the soundtrack to
Disney’s Frozen, which slips one rung to No.
2 with 91,000 (up 2 percent). It’s the ninth
straight week the album has spent in either
one of the top two positions of the chart.
The film earned two Academy Awards on
March 2: for best original song (“Let It Go”)
and best animated feature.

Debut Parade: ScHoolboy Q leads a
packed top 10, as six new titles debut in the
region. It’s the most debuts that have entered
the chart since the tally dated Nov. 16, 2013.
That week, Arcade Fire’s No. 1-debuting
Reflektor led the list.

Kid Cudi

Among the top 10 bows is Beck’s
Morning Phase at No. 3 with 87,000 (see
page 63). It also snares the top slot on the
Vinyl Albums chart with 8,000 LPs sold
— the best week for a vinyl album since
Reflektor sold 15,000 in its debut (the week
ending Now. 3,2013).

Kid Cudi’s Semi-Surprise: Kid Cudi’s
stealth release Satellite Flight: The Journey
to Mother Moon debuts at No. 4 with 87,000.
The digital-only set debuted exclusively on
iTunes, Google Play and Amazon MP3 on
Feb. 25 with little advance warning. And, in
its first week, it was only available as a full
album purchase — none of its tracks were
available a la carte.

The set — his fourth — was released to
other digital retailers on March 3. A physical
version of the album hasn’t been announced.

Kid Cudi’s last album, 2013’s Indicud,
debuted and peaked at No. 2 with a start
of 136,000. Satellite Flight is the rapper’s
fourth top 10 effort.

Satellite Flight follows in the footsteps
of Beyonce’s self-titled set, which also
debuted without any of its tracks available
for a la carte purchase. Beyonce’s album
spent its first week as an iTunes exclusive,
where none of its tracks could be pur-
chased individually.

It will be interesting to see if other art-
ists follow Beyonce and Kid Cudi’s lead
and give iTunes an early album-only sales
window — especially in light of how Apple
has been pressuring the majors to give
them more Beyonce-like sets (Billboard,
March 8).

RuPaul Works It: RuPaul notches his
highest-charting album on the Billboard
200 as his new studio set, Born Naked,
sashays in at No. 85 with 4,000 sold. It’s
the drag legend’s best sales week since
Christmas 1998, when his holiday set Ho Ho
Ho moved a handful more copies. On the
Dance/Electronic Albums chart, the new
set clocks in at a career-high No. 4.©

THE CHAINSMOKERS'
"#SELFIE" SALES

53,000
@ 114% thisweex

‘Praise’ For Walker
Hezekiah Walker’s “Every
Praise” joins an exclusive
club of just seven songs to
have led an airplay chart
(produced weekly) for half
ayear or more. The buoyant
track rebounds 2-1 to tally
its 26th frame at No. 1 on
Gospel Airplay. Still, two
songs have led Gospel
Airplay longer: Marvin
Sapp’s “Never Would Have
Made It" (46 weeks in 2007
t0 2008, the longest reign
on any airplay chart) and
James Fortune & FIYA's “|
Trust You” (29 weeks, 2008
t02009). The momentum
of certain gospel radio
smashes can steamroll, as
they often become popular
with church choirs and
worship leaders. —Gary
Trust and Wade Jessen

THE BIG NUMBER
— |

Rick Ross could snare his
fifth chart-topper on the
Billboard 200 next week:
Industry forecasters predict
Mastermind may debut with
150,000 to 160,000.

Read more
Chart Beat at
billboard.com/
chartbeat.

DESPICABLE ME 2 RAP ALBUM SALES YEAR
SOUNDTRACK SALES TO DATE

4,000 3.5 MILLION

@ 7% thisweek @11%

MARKET WATCH

A WEEKLY NATIONAL MUSIC SALES REPORT

Weekly Unit Sales

ALBUMS DIGITAL

DIGITAL
ALBUMS" TRACKS
This Week 5,058,000 2,264,000 22,986,000
Last Week 4,797,000 2,002,000 24,377,000
Change 5.4% 13.1% -5.7%
This week Last vear 5,787,000 2,555,000 26,118,000
Change -12.6% -11.4% -12.0%
D gital it are al
Weekly Album Sales (Million units)
2014
2013
15
10 : i —
i 5. 1M
\\‘W
o
1 F M A ] 1 ] A 5 ] N ] ]
YEAR-TO-DATE
Overall Unit Sales
2013 2014 CHANGE
Albums 50,363,000 42,748,000 -15.1%
Digital Tracks 253,381,000 224,099,000 -11.6%
Store Singles 600,000 358,000 -40.3%
Total 304,344,000 267,205,000 -12.2%
Album w/TEA* 75,701,100 65,157,900 -13.9%
Includes track des (TEA) with 10 track to
one album sale.
Album Sales
2013

2014

Sales by Album Format
2013 2014 CHANGE
@ 26,823,000 21,850,000  -18.5%
Digital 22,546,000 19,609,000  -13.0%
vinyl 917,000 1,237,000 34.9%
Other 77,000 52,000 -32.5%
Sales by Album Category
2013 2014 CHANGE
Current 25,011,000 20,893,000 -16.5%
Catalog 25,352,000 21,856,000 -13.8%
Deep Catalog 20,259,000 17,869,000  -11.8%
Current Album Sales
2013

o sk

2013
2014

Nicksen ds It onty first s of an album's releas
{12 months for classical and Jazz afbums). Titles that stay In the top half of the Billboard 200,
ever. remaln as current. Tities cicer than 18 manths talog. Deep cataiog (s a subset of
tithes
nielsen

Far week ending March 2, 2014, Figures are rounded. Compiled fram a natianal
sampte of retall sh d rack sales report: ted by Nielsen
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AGO | WEEK | WEEK | nponycen (5o ) WPRINT/PROMGTION LAREL i AGO | WEEK | WEEK | qon)iceq soncwriTe IMPRINT/PRO £L | POS. |CHART ¢
] am HAPPY A Pharrell Williams 23 ROAR A Katy Perry | 1 30 E
P.LWILLIAMS (P.LWILLIAMS) BACK LOT/COLUMBIA DR. LUKE,MAX MARTIN,CIRKUT (K.PERRY,L.GOTTWALD,MAX MARTIN,B.MCKEE,H.WALTER) CAPITOL é
With 413,000 downloads sold in the HEY BROTHER avicii |2 %
. 27 5
week ending March 2 and 402,000 AVICI (T.BERGLING, A.POURNOURI.PONTARE,S. AL FAKIR)  PRMD/ISLAND/IDIMG z
i the prior frame, “Happyis the CAN'T REMEMBER T0 FORGET YOU Shakira Feat. Rih :
. . aKirareat.Rinanna | 15 7
WSSOI G DR IS “ L o AR P UL pr
of 400,000-plus sales since Robin
Thicke’s “Blurred Lines” (featuring 26 RADIOACTIVE A Imagine Dragons | 3 79
. . ALEX DA KID (IMAGINE DRAGONS,A.GRANT,J.MOSSER)  KIDINAKORNER/INTERSCOPE
Williams) also managed the feat in
three consecutive weeks in June 2013. 32 TURN DOWN FOR WHAT @ DJ Snake & Lil Jon |28 10

DJ SNAKE,J.SMITH (J.H.SMITH,W.GRIGAHCINE,M. BRESSO) COLUMBIA

Hot 100

DARK HORSE Katy Perry Feat. Juicy ) 1 2 38 | PARANOID Ty Dolla $ign Featuring B.o.B |29 11
E_'égfﬁﬂf&’;mﬁys"dﬂmﬁ‘; Sﬂg?@‘_’v’hum) — DJ MUSTARD (T.GRIFFIN JR,D.MCFARLANE B.R.SIMMONS, JR.) ATLANTIC/RRP
As it leads the Mainstream .
o 2 ADORE YOU Miley Cyrus |21 12
Top 40 radio airplay chart OOEL (5.BARTHE,0.YOEL) RCA
for a fourth week, Perry ups ANIMALS @ Martin Garri u
37 artin Garrix
her career tOtal to a record- M.GARRIX (M.GARRIX) SPINNIN'/SILENT/CASABLANCA/REPUBLIC g
breaking 46 weeks at No. 1. She 3
passes Mariah Carey for the 82 BOTTOMS UP Brantley Gilbert |32 1 £
. . D.HUFF (B.GILBERT,B.J.CORNELIUS,J.WEAVER) VALORY =
most time spent at the top in £
o < the list’s 21-year history. 35 YOUNG GIRLS Bruno Mars |32 9 g
— — v THE SMEEZINGTONS (BRUNO MARS,P.LAWRENCE II,A.LEVINE,J.BHASKER,E.HAYNIE) ~ ATLANTIC é
o 3 TALK DIRTY  Jason Derulo Feat.2 Chainz | 3 1 30 LOVE ME AGAIN @ John Newman |30 15 :
s RERUSESOMERIIISEIIER ) s wanes s 500K, EHHAN FENCR UNEWNANS 3003 £
{cfl ALL OF ME A John Legend 4 2 29 WRECKING BALL Miley Cyrus | 1 28 et
DTOZER,JOHN LEGEND (JOHN LEGEND,T.GAD) G.0.0.D./COLUMBIA DR. LUKE CIRKUT (L.GOTTWALD,M. MCDONALD,S.R MOCCIO,S.SKARBEK,HWALTER) ~ RCA 25
— POMPEII Bastille [ 5 29 3 BRAVE A Sara Bareilles | 23 38
T M.CREW,D.SMITH (D.SMITH) VIRGIN/CAPITOL M.ENDERT (S.BAREILLES, ). ANTONOFF) EPIC
n TEAM Lorde | 6 23 31 HOLD ON, WE'RE GOING HOME A Drake Feat. Majid Jordan | 4 30
ALITTLE (EX.0'CONNOR,LLITILE) LAVA/RERUBLIC AT COOKE Ul EEEHEANSHEBIE)  YOUNG MONEY/CASH MONEYREPUBLIC
DRUNK INLOVE Beyonce FeaturinglayZ | 2 u & WHEN SHE SAYS BABY Jason Aldean |38 14
DETAIL,B.KNOWLES (B.KNOWLES,N.C.FISHER, M.KNOX (RAKINS,B.HAYSLIP) I
S.C.CARTER,A.E.PROCTOR,R.DIAZ,B.SOKO,TV.MOSLEY,J.HARMON)  PARKWOOD/COLUMBIA - - M
LEGEND . . .
S COUNTING STARS @ OneRepublic | 2 37 3 BLURRED LINES A Robin Thicke Feat. T.I. + Pharrell | 1 46
Bullets indicate titles with R.BTEDDER,N.ZANCANELLA (R.BTEDDER) MOSLEY/INTERSCOPE P.LWILLIAMS (P.LWILLIAMS,RTHICKE) STAR TRAK/INTERSCOPE
greatest weekly gains.
Album Charts SAY SOMETHING A A Great Big World & Christina Aguilera | 4 17 58 1 HOLD ON Dierks Bentley [40 11
@ Recording Industry Assn. of D.ROMER (I AXEL,CVACCARINO,M.CAMPBELL) BLACK MAGNETIC/EPIC R. COPPERMAN (B.J.CORNELIUS,D.BENTLEY) CAPITOL NASHVILLE
America (RIAA) certification .
for physical shipments & TIMBER Pitbull Featuring Ke$ha [ 1 2 7 78
digital downloads of 500,000 DR. LUKE,CIRKUT SERMSTYLE (A.C.PEREZ K SEBERTLGOTTWALD, g $ 40 E,QUINI; (ﬁRUNO) AWOLNA;I;[I)?UIL\,I_

albums (Gold).
A\ RIAA certification for

P.RHAMILTON,J.SANDERSON,B.S.ISAAC,HWALTER,L.OSKAR,K OSKAR,G.ERRICO)  MR. 305/POLO GROUNDS/RCA

ghysilcalghipfmenglsr& digital LETHERGO A Passenger | 5 31 54 LOYAL  Chris Brown Feat. Lil Wayne & French Montana Or Too $hort | 42 7
ownloads of 1 million NIC NAC (N.BALDING,M.KRAGEN,C.M.BROWN.T.GRIFFIN JR,R BRACKINS D.CARTER K KHARBOUCH,
units (Platinam). Numeral CVALLEJO,M.ROSENBERG (M.D.ROSENBERG) ~ BLACK CROW/NETTWERK/WARNER BROS. S COXDAKINLOLILN SETHAS COMBS CHALEACES NSHAWLA PUTHLLD A ANGELETTIE =
noted with Platinum symbol A e _ i
indicates album’s multi- STORY OF MY LIFE @ One Direction | ¢ 18 ~ CHILLIN’ IT® Cole Swindell |28 20
i J.BUNETTA,J.RYAN (J.SCOTT,J.BUNETTA,
* Elli-\tllxnéjenrjtilg‘clgiion for J.RYAN,H.STYLES,N.-HORAN,Z.MALIK,L TOMLINSON,L.PAYNE) SYCO/COLUMBIA J.STEVENS (C.SWINDELL,S.MINOR) WARNER BROS./WMN
physical shipments & digital
downloadblofiolmillion JIK:!ElLI\/ﬂcQIB\LIAcc (ALOE BLACC Aloe Blacc | 13 10 3 DRINK A BEER Luke Bryan |31 17
units (Diamond). Numeral K.ABDUL-RAHMAN,S.BARSH,D.SEEFF.E.JOHN,BTAUPIN)  ALOE BLACC/XIX/INTERSCOPE J.STEVENS (J.BEAVERS,C.STAPLETON) CAPITOL NASHVILLE

noted with Diamond symbol
indicates album’s multi-
platinum level.

SHOW ME  Kid Ink Featuring Chris Brown | 14 17

DJ MUSTARD (B.T.COLLINS,D.MCFARLANE,C.JONES, 49

DOIN’ WHAT SHE LIKES Blake Shelton |43 7

(O Latin albums certification for J.FELTON,C.M.BROWN,A.GEORGE,C.MCFARLANE) ~ THA ALUMNI GROUP/88 CLASSIC/RCA SHENDRICKS (P.0'DONNELL,W.KIRBY) WARNER BROS. NASHVILLE/WMN
physical shipments & digjtal . A 5
downloads of 50,000 units THE MONSTER Eminem Feat. Rihanna | 1 18 36 NEON LIGHTS Demi Lovato |36 10
(0ro). FREQUENCY,AALIAS (M.MATHERS II1,B.FRYZEL, R R.BTEDDER,N.ZANCANELLA (M.MARCHETTI,
\ Latin albums certification for AKLEINSTUB,M.ATHANASIOU,R.FENTY, .BELLION,B.REXHA) WEB/SHADY/AFTERMATH/INTERSCOPE TVARTANYAN,R.B.TEDDER,N.ZANCANELLA, D.LOVATO) HOLLYWOOD
physical shipments & digital . A
downloads of 100,000 units BURN Ellie Goulding | 13 26 53 COMPASS Lady Antebellum |26 17
(Platino). Numeral noted with G.KURSTIN (R.BTEDDER,E.GOULDING, N.CHAPMAN,LADY ANTEBELLUM (T.E.HERMANSEN,
: L G.KURSTIN,N.ZANCANELLA,B.KUTZLE) CHERRYTREE/INTERSCOPE M.S.ERIKSEN,A.MALIK,R.GOLAN,D.OMELIO,E.HAYNIE) CAPITOL NASHVILLE
Platinum symbol indicates e
album’s multi-platinum level. . —
LETITGO A Idina Menzel | 17 14 9 NA NA Trey Songz |48 6
Digital Songs Charts K.ANDERSON-LOPEZ,R.LOPEZ (K.ANDERSON-LOPEZ,R.LOPEZ) WALT DISNEY DJ MUSTARD (T.NEVERSON,D.MCFARLANE,S.HLOOKOFF) SONGBOOK/ATLANTIC
@ RIAA certification for 500,000 ——t
paid downloads (Gold). ROYALS A Lor 1 3 H 49 5
A RIAA certification for 1 million 0 S orde 60 COP CAR Keith Urban i
paid downloads (Platinum) J.LITTLE (EY.0'CONNOR,J.LITTLE) LAVA/REPUBLIC Z.CROWELL,K.URBAN (Z.CROWELL,M.JENKINS,S.HUNT)  HIT RED/CAPITOL NASHVILLE Be
Numeral noted with platinum . . g‘g
MYHTIAA YoFeat Jenysfichfomieun [ 2 Ty, [ v weackwy omeTown ricchurch [ o [}
M. .D.R.. ,D.| SAUA 3 I
LTRSS D.LAMAR,C.C.BROADUS JR.,A.JOHNSON,C.LAWSON,C.MILLER) CTE/DEF JAM/IDIMG JJOYCE (E.CHURCH,L.LAIRD) EMI NASHVILLE
Awards g .. .
HG (Heatseeker Graduate) DEMONS Imaglne Dragons 6 45 84 | HUMAN Christina Perri |51 4
PS (PaceSetter for largest % ALEX DA KID (IMAGINE DRAGONS,A.GRANT,.MOSSER)  KIDINAKORNER/INTERSCOPE A M.JOHNSON (C.J.PERRI,M.JOHNSON) ATLANTIC/RRP

album sales gain)

GG (Greatest Gainer for largest
volume gain)

DG (Digital Sales Gainer)

AG (Airplay Gainer)

BEST DAY OF MY LIFE American Authors | 21 16

S.GOODMAN,A.ACCETTA (Z.BARNETT,J.SHELLEY, 5?
D.RUBLIN,M.SANCHEZ,M.GOODMAN,S.ACCETTA) ISLAND/IDJMG

SEE YOU TONIGHT @ Scotty McCreery |52 14

F.ROGERS (S.MCCREERY,A.GORLEY,Z.CROWELL)  19/INTERSCOPE/MERCURY NASHVILLE

SALES DATA COMPILED BY

SG (Streaming Gainer) WAKE ME UP! A Avicii | 4 36 ol DRINK TO THAT ALL NIGHT  Jerrod Niemann |5 9
J.L.NIEMANN,J.L.SLOAS (D.GEORGE,

publishing song index available AVICII (T.BERGLING, ALOE BLACC,M.EINZIGER) PRMD/ISLAND/IDJMG B kB e At e ARSI iTE EE
on billboard.com/biz. . 23
PARTITION Beyonce [ 3 8 HELLUVA LIFE Frankie Ballard |51 13 &
Visit billboard.com/biz for TIMBALAND,JROC,J.TIMBERLAKE,B.KNOWLES,KEY WANE (B.KNOWLES, 53 M.ALTMAN,S.HENDRICKS 3§
) T.NASH, | TIMBERLAKE,TV.MOSLEY,.HARMON,D.MWEIR Il M.DEAN)  PARKWOOD/COLUMBIA (R.CLAWSON,C.TOMPKINS, L.KEAR) WARNER BROS. NASHVILLE/WAR &2
complete rules and explanations. EH

@ Go to BILLBOARD.COM/BIZ for complete chart data Data for week of 03.15.2014
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. | LAST ! THis | TITLE cermimicanion Artist PEAK |WKs.ON Q&A'

WEEK i WEEK RITER) IMFRINT/PROMOTION LABEL | POS. |CHART
Noel
STAY @ Florida Georgia Line |28 20
J.MOI (J.K.MOI,J.FYOUNG,C.ROBERTSON,J.LAWHON,B.WELLS) REPUBLIC NASHVILLE Zq n Ca nel Iq

ON TOP OF THE WORLD  Imagine Dragons 79 5

ALEX DA KID,IMAGINE DRAGONS

aws. | st | THIS | TITLE cermricarion Artist

AGO | WEEK | WEEK ODUCER (SONGWRITER) IMPRINT/PROMOTIOH EL

#SELFIE The Chainsmokers 5 1

ATAGGART (ATAGGART) DIM MAK/REPUBLIC

THIS IS HOW WE ROLL  Florida Georgia Line Feat. Luke Bryan | 56 4

J.MOI (B.KELLEY,T.HUBBARD,C.SWINDELL,L.BRYAN) REPUBLIC NASHVILLE

NEON TREES: COURTESY OF ISLAND DEF JAM; ZANCANELLA: ADAM BARTLETT

(D.REYNOLDS,W.SERMON,B.MCKEE,A.GRANT) KIDINAKORNER/INTERSCOPE
6 TAKE ME HOME  Cash Cash Feat. Bebe Rexha | 57 7 BEAT OF THE MUSIC Brett Eldredge |80 4
CASH CASH (J.P.MAKHLOUF,S.W.FRISCH, R. COPPERMAN,B.ELDERDGE (B.ELDREDGE,R.COPPERMAN,H.MORGAN)  ATLANTIC/WMN
A.L.MAKHLOUF,B.REXHA,B.LOWRY) BIG BEAT/RRP !
STONER Young Thug | 58 3 EVERYTHING IS AWESOME!  Tegan And Sara Feat. The Lonely Island | 57 3
DUN DEAL (JWILLIAMS, D.CUNNINGHAM) ASYLUM/ATLANTIC/RRP R R RITOR Al CHATE LR MBERC A COn RTERIONED
67 1 ¢ REWIND Rascal Flatts [ 58 7 UNCONDITIONALLY Katy Perry | 14 19

J.DEMARCUS,RASCAL FLATTS (C. DESTEFANO,A.GORLEY,E.PASLAY) BIG MACHINE DR. LUKE,MAX MARTIN,CIRKUT (K.PERRY,L.GOTTWALD,MAX MARTIN,H.WALTER) CAPITOL

TIMBERLAKE: TOM MUNRO; LORDE: CHARLES HOWELLS; PITBULL: GREG WATERMANN;

You’re signed to Ryan

19 YOou + ME Dan +Shay [ 60 9 OCEANS (WHERE FEET MAY FAIL) Hillsong United | 83 6 Tedder’s Patriot Games
D S E MOONEY D ORTON) AR E 0TI VILIE i M.G.CHISLETT (M.CROCKER,LHOUSTON,S.LIGTHELM)  HILLSONG/SPARROW/CAPITOL CMG Publishing, and have

i become one of his go-to

55 61 LETITGO @ Demi Lovato | 38 14 CHOCOLATE The1975 (80 5 collaborators. How did co-
RO GO TN (K ANDERSONCOREC RIORED) LTDISNEY M HEALY A HANA R MACDONALD) DIRTY HIT/VAGRANT/INTERSCOPE producing OneRepublic’s
] “Counting Stars,” which

MAN OF THE YEAR ScHoolboy Q | 62 3 LALALA Naughty Boy Feat. Sam Smith |85 2 isNo.8 ontheBillboard
R RADELELA MILLER ALLOWALKER JOHNY JEWEL) TOP DAWG/INTERSCOPE LT LS AT Hot 100, happen?

We went to Santorini in

65 6l UP DOWN (DO THIS ALL DAY) T-PainFeat.B.o.B | 62 15 THE HEART OF DIXIE  Danielle Bradbery |58 13 Greece to this unbelievable
o DJ MUSTARD,M.ADAM (T-PAIN, D.MCFARLANE, B.JAMES (C.SMITH,B.).CORNELIUSTVERGES)  REPUBLIC NASHVILLE/BIG MACHINE studio on a bluff
| M.ADAM,J.M.COHEN, B.R.SIMMONS, JR.) KONVICT/NAPPY BOY/RCA - . e i
overlooking the island to
74 GET ME SOME OF THAT Thomas Rhett | 64 8 FOR THE FIRST TIME IN FOREVER  Kristen Bell & [dinaMenzel [ 57 10~ work on “Counting Stars.”
L.LAIRD (C.SWINDELL,M.CARTER,R.AKINS) VALORY K.ANDERSON-LOPEZ,R.LOPEZ (K.ANDERSON-LOPEZ,R.LOPEZ) WALT DISNEY One of the most amazing
things about being signed
NOT A BAD THING Justin Timberlake 65 1 FRIDAY NIGHT Eric Paslay | 47 20  to[Patriot Games]is
M BB ECROACTIMBERISKES M.ALTMAN (E.PASLAY,R.FALCON,R.CROSBY) EMI NASHVILLE that the more popular

TV.MOSLEY,J.HARMON,J.E.FAUNTLEROY I1) RCA
The song bows with 74 percent of its

Hot 100 points from sales (50,000;
up from less than 1,000 the week

OneRepublic gets, the more

WILD WILD LOVE  Pitbull Featuring G.R.L. 89 1 they have to be on the road,

DR. LUKE,MAX MARTIN,CIRKUT,A.C. (A.C.PEREZ,L GOTTWALD, so | have to go with them.
MAX MARTIN,A.MALIK,A.CASTILLO VASQUEZ,HWALTER MR. 305/POLO GROUNDS/RCA ;
v ) b l I just got off a European

The stand-alone single, and follow-up to tour. Ryan rents a bus and
before) after he performed it on h Pitbull’s No. 1 “Timber” (No. 10), starts with we work on it the whole
NBESHhe Tonishtshow starrine, ' 38,000 first-week downloads. The new song’s time. That's how all of these

Jimmy Fallon (Feb. 21). Radio adds records have come about.

/J \N - producers (Dr. Luke, Max Martin, Cirkut, A.C.)
early support, as the track starts on | \ ' are in the studio working on G.R.L.’s debut RCA jron a[so (i E"ie.
Mainst Top 40 at No. 38 : ) Goulding’s “Burn,” which
ainstream fop 40 at No. 35. ( . album (through Luke’s Kemosabe imprint). is No. 16, with Tedder.
; sl It’s crazy because pop
. switches so quickly trend-
THE WORST Jhene Aiko | 66 4 WAITING FOR SUPERMAN Daughtry 66 16 wise. When we did that
FISTICUFFS (J.A.E. CHILOMBO) ARTCLUB/ARTIUM/DEF JAM/IDIMG M.JOHNSON (C.DAUGHTRY,M.JOHNSON,S.HOLLANDER) 19/RCA record Zedd was on tOp
K All of us are trying to chase
RAP GOD Eminem | 7 20 CLASSIC MKTO (91 3 the unbelievable production
ngLl:AF\IIme}MEwS':;Q\IR%A;VGSBIJJ';N!JD&EI%QEHSEESEKK:EEZEU WEB/SHADY/AFTERMATH/INTERSCOPE EKIRIAKOU,A.GOLDSTEIN (E.KIRIAKOU,E.K.BOGART,A.GOLDSTEIN,L.ROBBINS)  COLUMBIA of guys like that. We were

trying to do a track that

[ GLORY AND GORE Lorde 68 2 PART Il (ON THE RUN) Jay Z Feat. Beyonce | 81 3 could hold its own in the
[ HUURATLE (ORI TN AR }.Igglsljlﬁ"[\ﬁé%(‘)lclIf'?&iﬁgzlg\'i].HARMON) ROC-A-FELLA/ROC NATION dance world, which was
hard to do, because none of
The track swells by 46 percent THE WALKER Fitz And The Tantrums {93 1 usare dance producers. But
to 47,000 in sales followmg its }?El(rj\l?,?;lﬁ%ﬂﬁiﬁ&%gg,‘}mgﬁb DANGERBIRD/ELEKTRA/ATLANTIC we knew it was special.
usage in ads for the History .
o : COLLARD GREENS ScHoolboy Q Feat. Kendrick Lamar | 92 8 Where do you see your
channel’s Vikings. After Republic THC,G.BUNN (Q.M.HANLEY, sound going next?
K.DUCKWORTH,R.RIERA,A.MORGAN) TOP DAWG/INTERSCOPE

I love hip-hop, but |

originally planned to promote ) i
DO WHAT UWANT  Lady Gaga Feat.R.Kelly [ 13 19 like working in top 40.

“Tennis Court,” “Glory and Gore”

DJ WHITE SHADOW,LADY GAGA (S.GERMANOTTA, It’s where the money
is now the thil’d radio Single from P.BLAIR,M. BRESSO,W.GRIGAHCINE,R.S.KELLY) STREAMLINE/INTERSCOPE I’eCOgnItIOﬂ iS, and thel’e
Lorde’s Pure Heroine. AIN’T IT FUN Paramore [9% 1 IS (Ll S
I J.MELDA-JOHNSEN,TYORK (HWILLIAMST.YORK) FUELED BY RAMEN/RRP aple to pull all of those cool
ik, hip-hop elements and use
GOODNIGHT KISS Randy Houser [ 69 8 AUTOMATIC Miranda Lambert |6 2 [nemin thatream. Thats
D.GEORGE (R.HOUSER,R.HATCH,.SELLERS) STONEY CREEK F.LIDDELL,C.AINLAY,GWORF (M.LAMBERT,N.GALYON,N.WRUCK HEMBY)  RCA NASHVILLE my goal, to sneak some o
that old "90s hip-hop back
. . into pop. —Nick Williams
DO | WANNA KNOW? Arctic Monkeys | 70 13 CAN’T RAISE A MAN K. Michelle |94 4 pop
J.FORD (ATURNER) DOMINO/ADA TTAYLOR,E.LEWIS (K.PATE TTAYLOR E.LEWIS, MTIMOTHEE,N.MCDOWELL)  ATLANTIC

EVERYTHING | SHOULDN'T BE THINKING ABOUT  Thompson Square | 71 7 LETTIN’ THE NIGHT ROLL Justin Moore 99 2

it if they are newly-released titles, or songs receiving widespread airplay and/or sales activity for the first time. See Charts Legend on billboard.com/biz for complete rules and explanations. © 2014, Prometheus Global Media, LLC and Nielsen SoundScan, Inc. All rights reserved.

v
g
8
g
k]
2
z
H
g
g
g
E
5
z
g
g
k]
z
®
H
£
E
g
4
H
g
§
g
2
E
£
&
k]
2
3
z
H
2
E
g
%
g
g
k]
E
v
g
8
5
H
H
2
g
E
%
£
2
5
£
g
g
3
5
g
G
-
g
£
z
g
e
g
&
"
4
3
g
8
2

BOI-1DA (A.GRAHAM,A.PALMAN,M.SAMUELS,
A.RITTER,A.HERNANDEZ,B.WILLIAMS,N.C.FISHER) YOUNG MONEY/CASH MONEY/REPUBLIC

NV (KTHOMPSON,D.L.MURPHY,B.J.CORNELIUS) STONEY CREEK J.S.STOVER (J.MOORE,J.S.STOVER,R.CLAWSON) VALORY
i oDIOo Romeo Santos Featuring Drake | 45 5 SLEEPING WITH A FRIEND Neon Trees 100 1
g ﬁ:géﬁ;?éhkslzcgAhoovgﬁféﬂg&ousﬁiES#«TEOSSM?T'?&:Q’\EnélRBI)co =0 LI ERAGRONTAGGEERRTIRAGRONEY MERSHBY/IDIMG
§e - Bulleting at No. 14 on both Adult Top 40 and Alternative, th
i THEY DON’T KNOW RicoLove | 13 ¢ ullet g:flt 0. 14 on both Adult Top 40 and Alternative, the
E& RICO LOVE,E.HOOD,E (RICO LOVE, song previews the

E.HOOD,E.GOUDY II,T.MCCREA) DIVISION1/INTERSCOPE

, group’s third album,

5 LOVE DON’'T DIE The Fray [ 60 9 Pop Psychology (April
= S.PRICE,R.B.TEDDER (THE FRAY,R.B.TEDDER) EPIC
LI, - 22). The band’s last Hot
ERE DOYOU WANT TOBUILD ASNOWNAN? @  Kristen Bell, Agatha Lee Monn &Katie Lopez | 55 10 100 entry, “Everybody
) - K.ANDERSON-LOPEZ,R.LOPEZ (K.ANDERSON-LOPEZ,R.LOPEZ) WALT DISNEY . .
3 & Talks,” became its first

RIDE SoMo |76 8 top 10, rising to No. 6 in
§> CTARPLEY,M.SCHULTZ (J.SOMERS-MORALES,D.C.TARPLEY JR.) REPUBLIC September 2012
Eg ) THE LANGUAGE Drake | 51 19 —Gary Trust

BDS

Data for week of 03.15.2014 | For chart reprints call 212.493.4023 Go to BILLBOARD.COM/BIZ for complete chart data o
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ARTIST TiiLe | PEAK |WKS.oN wxs.[usr THIS
| B BEL POS. |CHART GO | WEEK
|

HOT SHOT ﬁ SCHOOLBOY Q oxymoron ; 18 23 KIDZ BOP KIDS KidzBop25| 3 7
DEB“T TOP DAWG/INTERSCOPE/IGA RAZOR & TIE
SOUNDTRACK A Frozen| ! 14 28] BETHEL MUSIC Tides Live 28 1
WALT DISNEY BETHEL
BECK Morning Phase 31 H It’s the second straight No. 1 for

M . the ensemble on Christian Albums,
following last year’s Tides. This new
live set starts with 10,000 copies sold,

FONOGRAF RECORDS/CAPITOL

KID CUDI  SATELLITE FLIGHT: The journey to Mother Moon | 4 !

REPUBLIC . et L T ) )
= J = which is almost as strong as its studio

ROMEO SANTOS Formula:vol.2 | 5 1 = ' companion (15,000).

SONY MUSIC LATIN

DIERKS BENTLEY Riser| ¢ ! 29] CELTICWOMAN  Emerald: Musical Gems 29 1

CAPITOL NASHVILLE/UMGN MANHATTAN

The Irish vocal act celebrates its 10th
No. 1 on the World Albums chart, tying
the group with Celtic Thunder for the

ERIC CHURCH The Outsiders | 1 3

EMI NASHVILLE/UMGN

;l;ltlE FRAY Helios | 8 1 most No. 1s in the tally’s nearly 24-
year history.

VARIOUS ARTISTS NOwW49 | 1 4
SONY MUSIC/UNIVERSAL/UME
BEYONCE A Beyonce | 1 L2 15 25 BN BASTILLE Bad Blood | 11 26
PARKWOOD/COLUMBIA VIRGIN/CAPITOL
LORDE A Pure Heroine | 3 22 o ARCTIC MONKEYS AM 2
LAVA/REPUBLIC ”" -4 DOMINO
ST. VINCENT St.Vincent 12 1 26 ONE DIRECTION A Midnight Memories 14
SEVEN FOUR/LOMA VISTA/REPUBLIC SYCO/COLUMBIA

Fourth time’s a charm for the artist, as L?F JHENE AIKO sail out (EP) 5

her newest album nets her best sales

The Billboard 2

2014

March 15

billboard

el ARTCLUB/ARTIUM/DEF JAM/IDJMG
week and highest position yet. With
/29,000 sold, it blasts past the 20,000 28 R. KELLY Black Panties | 4 12
¥ RCA
opening week of her last solo full- —
length, 2011's Strange Mercy. D CANDICE GLOVER Music Speaks | 4 2
m’ - 19/INTERSCOPE/IGA
JAMES FORTUNE & FIYA  Live Through1t | B 1 30 CASTING CROWNS Thrive | 6 5
FIYA WORLD/LIGHT/EONE BEACH STREET/REUNION/PLG
KATY PERRY PRISM| ! 19 198 SOUNDTRACK Girls: Volume2 37 3
CAPITOL HBO/ATLANTIC/AG
. 3 » \ The Feb. 23 episode of the show featured two
vﬁg!;EBRgsvp\Llsb\ImDLshnI; Gl ] of the album’s songs (by Lily Allen and Miguel),
which is likely a driver behind its sales spike
5 B 16 ,ELﬁHCIX? MARS A UnorthOdOX JUkebOX 1 64 (9,000; up 263 percent).
2z 13 B8 EMINEM The Marshall MathersLP2 | 1 17 1”? 33] KENDRICK LAMAR A good kid, m.A.Adcity | 2 7
WEB/SHADY/AFTERMATH/INTERSCOPE/IGA = TOP DAWG/AFTERMATH/INTERSCOPE/IGA
6 12 FTH IMAGINE DRAGONS A Night Visions | 2 78 38 [39] PASSENGER All The Little Lights | 26 31
KIDINAKORNER/INTERSCOPE/IGA BLACK CROW/NETTWERK
g8 10 JECE TONIBRAXTON & BABYFACE Love, Marriage & Divorce 4 4 31 MACKLEMORE & RYANLEWIS A TheHeist [ 2 73
MOTOWN/IDJMG MACKLEMORE
17 16 LN JOHN LEGEND Love In The Future | 4 26 36 VARIOUS ARTISTS WOW Gospel 2014 26 4
G.0.0.D./COLUMBIA MOTOWN GOSPEL/WORD-CURB/RCA INSPIRATION/RCA
10 15 IO@ MILEY CYRUS A Bangerz | ! 2 3 VARIOUS ARTISTS @ NOw 48 | 3 16
RCA SONY MUSIC/UNIVERSAL/UME
19 19 ¥ LUKE BRYAN A Crash My Party 29 52 a3 AGREATBIGWORLD Is There Anybody Out There? | 3 6
CAPITOL NASHVILLE/UMGN BLACK MAGNETIC/EPIC
1n 17 BFER VARIOUS ARTISTS 2014 Grammy Nominees | 2 6 40 ONEREPUBLIC @ Native | 4 49
GRAMMY/ATLANTIC/AG MOSLEY/INTERSCOPE/IGA
14 20 [PYW FLORIDA GEORGIALINE A Here's To The Good Times | 4 65 0D PHANTOGRAM Voices | 11 2
REPUBLIC NASHVILLE/BMLG — BARSUK/REPUBLIC
16 2 IPTB DRAKE Nothing Was The Same | ! 23 a1 BRUNO MARS A  Doo-Wops & Hooligans | 3 175
YOUNG MONEY/CASH MONEY/REPUBLIC ELEKTRA
22 21 [T JUSTINTIMBERLAKE A  The20/20 Experience 20f2) [ 1 22 19 BROKEN BELLS After The Disco | 5 4
RCA COLUMBIA
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TIFICATION TITLE E LAST | THIS
ING LABEL POS. |CHART \mulwm
The Truth About Love | 1 76 o1 120 [75] SARA BAREILLES The Blessed Unrest [ 2 30
EPIC
BLAKE SHELTON A Based On A True Story... | 3 49 EAGLES ©  Their Greatest Hits 1971-1975 | 60 151
WARNER BROS. NASHVILLE/WMN ASYLUM/ELEKTRA
KID INK My Own Lane | 3 8 ISSUES Issues | 9 2
THA ALUMNI GROUP/88 CLASSIC/RCA VELOCITY/RISE
JASON ALDEAN A Night Train | ¢ 72 LINDSEY STIRLING Lindsey Stirling | 23 66
BROKEN BOW/BBMG LINDSEYSTOMP
DAFTPUNK A Random Access Memories [ 1 4 EMINEM © The Eminem Show | 1 154
DAFT LIFE/COLUMBIA WEB/AFTERMATH/INTERSCOPE/UME
JENNIFER NETTLES ThatGirl | 5 7 CHER Closer ToThe Truth | 3 18
MERCURY NASHVILLE/UMGN WARNER BROS.
LAKE STREET DIVE Bad Self Portraits | 18 2 GARTHBROOKS  Blame It All On My Roots: Five Decades Of Influences | 1 14
SIGNATURE SOUNDS PEARL
VARIOUS ARTISTS WOW Hits 2014 | 25 23 ELTON JOHN ¢ Greatest Hits | 82 106
PROVIDENT/WORD-CURB/CAPITOL CMG MCA/UNKNOWN
K. MICHELLE Rebellious Soul | 2 19 BRIAN CULBERTSON  Another Long Night Out 83 1
ATLANTIC/AG BCM
TAMAR BRAXTON Love AndWar | 2 26 The |nd|egogo-fur.1ded a.lbum features
STREAMLINE/EPIC a bevy of guests, including Lee
Ritenour, Russ Freeman, Candy Dulfer
ADELE ¢ 21| 1 18 and Chuck Loeb. It’s the sixth No. 1 for
XL/COLUMBIA
Culbertson on the Contemporary Jazz
LANA DEL REY A Born To Die | 2 109 Albums chart.
POLYDOR/INTERSCOPE/IGA
LINKIN PARK ¢ [Hybrid Theory] | 2 126 ROBIN THICKE Blurred Lines | 1 31
WARNER BROS. STAR TRAK/INTERSCOPE/IGA
2NE1 Crush | 61 1 RUPAUL Born Naked | 8 !
YG RUuCo
KACEY MUSGRAVES  Same Trailer Different Park | 2 43 SOUNDTRACK Despicable Me 2 | 86 4
MERCURY NASHVILLE/UMGN BACK LOT
JOHNNY CASH A The Legend Of Johnny Cash | 5 15 LADY GAGA ARTPOP | 1 16
LEGACY/COLUMBIA NASHVILLE/AMERICAN/ISLAND/UME STREAMLINE/INTERSCOPE/IGA
THE BEATLES ¢ 1|1 163 KEITH URBAN Fuse | 1 25
APPLE/CAPITOL/UME HIT RED/CAPITOL NASHVILLE/UMGN
CHILDISH GAMBINO Because The Internet | 7 12 ) EMINEM ©  The Marshall MathersLP | 5,
GLASSNOTE WEB/AFTERMATH/INTERSCOPE/UME
AVICH True | 5 24 BOB MARLEY AND THE WAILERS <> Legend: The Best Of... | 18 302
PRMD/ISLAND/IDJMG TUFF GONG/ISLAND/UME
SOUNDTRACK SonOf God 67 1 THOMAS RHETT It Goes Like This | 6 18
LIGHTWORKERS MEDIA/REPUBLIC VALORY/BMLG
The film is a distilled version of 2013 The Bible
i 1 50
miniseries, and its soundtrack (5,000 sold) fcl;'STIN [IMBERLAKEZASRINE20/20/EXpenence
also borrows four songs from the previously
¥ Charting album The Bible. TAMELA MANN Best Days | 4 77
TILLYMANN
45 37 W SOUNDTRACK  ThelegoMovie: Original Motion Picture Soundtrack | 37 4 JAKE BUGG ShangrilLa | 46 2
WATERTOWER MERCURY/IDJMG
67 ¢ LW FIVEFINGERDEATHPUNCH  TheWrongSide Of Heaven. Volume2 | 2 15 MUMFORD & SONS A Babel [ ! 75
PROSPECT PARK GENTLEMAN OF THE ROAD/GLASSNOTE
79 73 Il AVENGED SEVENFOLD Hail To TheKing | 1 %7 FALL OUT BOY Save Rock And Roll | 1 46
WARNER BROS. DECAYDANCE/ISLAND/IDJMG
47 53 l;8@ BRUCE SPRINGSTEEN High Hopes | 1 7 ELLIE GOULDING Halcyon | 9 62
COLUMBIA CHERRYTREE/INTERSCOPE/IGA
53 53 el OF MICE & MEN Restoring Force [ 4 5 JAMIE GRACE Ready ToFly | 32 5
RISE GOTEE/COLUMBIA
g0 74 EEW YO GOTTI IAm| 7 15 LITTLE MIX Salute | 6 4
COCAINE MUZIK/EPIC SYCO/COLUMBIA
86 | 63 70 NICKELBACK A All The Right Reasons | 1 182 BEASTIE BOYS A Licensed Tolll | 1 127
A3 ROADRUNNER DEF JAM/UME

Data for week of 03.15.2014 | For chart reprints call 212.493.4023

K-Pop's
Biggest
Week

K-pop notches its higgest
sales week yet for an
album, thanks to 2NE1. The
group’s new Crush opens
at No. 61 on the Billboard
200, selling 5,000 copies
in the week ending March
2, according to Nielsen
SoundScan.

It surpasses the previous
best week, logged by
BIGBANG's Alive in 2012,
when it launched with
4,000.

2NE1 also sets the
record for the highest-
charting K-pop album on
the Billboard 200. Until
now, the genre had only
gone as high as No. 126
with subgroup Girls’
Generation-TTS’ Twinkle
EP in 2012.

Crush also starts at No. 2
on World Albums, blocked
from the top slot by Celtic
Woman’s new Emerald:
Musical Gems (10,000).

Right behind 2NE1
on World Albums is
fellow K-pop act Girls’
Generation, which bows at
No. 3 with the EP 4th Mini
Album ‘Mr. Mr.’ (3,000).
On the Billboard 200, the
EP begins at No. 110 — the
second-highest-charting
K-pop set.

On the World Digital
Songs chart (see Billboard.
biz), 2NE1 controls six of
the 25 titles on the tally,
led by “Come Back Home”
at No. 5. Notably, Girls’
Generation has but one
song on the list: “Mr. Mr.” at
No. 4. —Keith Caulfield
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Monster
Stay For
Men

of Monsters and Men’s
My Head Is an Animal
reaches its milestone 100th
week on the Billboard 200.
The Republic album slips
135-142, selling another
3,000 in the week ending
March 2 (down 8 percent,
according to Nielsen
SoundScan).

Since debuting and
peaking at No. 6 on the
chart dated April 21, 2012,
the album has never
left the tally. And, it has
consistently popped in and
out of the top 100 positions
in three consecutive years.
(It most recently visited the
region on the Feb. 1 chart.)

The album’s total sales
are approaching 1 million,
as the set has now shifted
996,000.

The album has launched
four hit singles on the
Hot Rock Songs, Rock
Airplay, Alternative and
Triple A charts. “Little
Talks” has proved to be
the biggest success of the
four, reaching No. 1 on
the Alternative tally and
spending four weeks atop
Triple A. It's by far the
biggest-selling song for the
act, with nearly 3 million
downloads sold. (It's among
the top 40 biggest-selling
alt-rock tracks ever.)

My Head Is an Animal’s
current single, “Dirty Paws,”
climbs to a new peak on
Alternative, rising 21-19.

—Keith Caulfield

PEAK
POS.

WS.0N
CHART

WS, [ LAST

AGO | WEEK
|

TRIGGER/RAZOR & TIE

HOLLYWOOD

14 106 BUM JAYZ A Magna Carta... Holy Grail | 1 34 EiE{)l17] HAIM Days Are Gone | ¢ 20
ROC-A-FELLA/ROC NATION COLUMBIA
91 8 RN THE NEIGHBOURHOOD I Love You. | 25 45 TLCO CrazySexyCool | 3 117
[RIEVOLVE/COLUMBIA LAFACE/ARISTA/SONY MUSIC CMG
99 90 DAUGHTRY Baptized | 6 15 VARIOUS ARTISTS Women Of Jazz | 99 4
19/RCA UNIVERSAL SPECIAL MARKETS/STARBUCKS
104 MIKE GORDON Overstep 104 1 HILLSONG UNITED Zion| > 19
MEGAPLUM/ATO HILLSONG/SPARROW/CAPITOL CMG
The Phish bassist lands his second LUKE BRYAN A Tailgates &Tanlines | 2 134
album on the chart, as Overstep CAPITOL NASHVILLE/UMGN
arrives with 3,000 sold. Of its first-
week haul, 59 percent came from FIVE FINGER DEATH PUNCH  The Wrong Side Of Heaven..Volume1 | 2 30
web-based sales, placing it at No. 10 o
on the Internet Albums chart. VAMPIRE WEEKEND  Modern Vampires Of TheCity | 1 39
XL
g8 93 Ul LADY ANTEBELLUM @ Golden| ! & 49 67 BENEDICTINES OF MARY, QUEEN OF APOSTLES  Lent At Ephesus | 49 3
CAPITOL NASHVILLE/UMGN BENEDICTINES OF MARY/DE MONTFORT/DECCA
. ;’? 'd THE PIANO GUYS The Piano Guys | 44 28 127 134 DARIUS RUCKER @ True Believers | 2 4
= 'N’ MASTERWORKS/SONY MASTERWORKS CAPITOL NASHVILLE/UMGN
92 ss UM NICKELBACK The Best Of Nickelback: Volumel | 21 15 21 122 TYLER FARR Redneck Crazy | 5 15
ROADRUNNER COLUMBIA NASHVILLE/SMN
=
134 !'nsJ" 8 THE 1975 The1975| 28 16 MAJOR LAZER Apocalypse Soon (EP) | 137 1
;1[ DIRTY HIT/VAGRANT/INTERSCOPE/IGA MAD DECENT/SECRETLY CANADIAN
69 94 BN ERIC CHURCH A Chief | 1 124 A DAY TO REMEMBER Common Courtesy | 37 13
EMI NASHVILLE/UMGN ADTR
0] GIRLS’ GENERATION  4th Mini Album ‘Mr. Mr. (EP) | 110 1 101 112 VARIOUS ARTISTS  Disney Channel: Play It Loud | 101 3
S.M. WALT DISNEY
73 9% HUNTER HAYES A Hunter Hayes [ 7 107 y4q 133 KINGS OF LEON Mechanical Bull | 2 2
ATLANTIC/WMN RCA
59 78 VARIOUS ARTISTS NOW That's What I Call Country Ballads2 | 56 6 82 103 THE BEATLES ¢ Abbey Road | 48 172
SONY MUSIC/UNIVERSAL/UME APPLE/CAPITOL/UME
107 107 SCOTTY MCCREERY See You Tonight [ 6 20 152 OF MONSTERS AND MEN A My Head Is An Animal | 6 100
19/INTERSCOPE/MERCURY/UMGN REPUBLIC
29 105 JOURNEY ¢ Journey’s Greatest Hits | 10 29 MUMFORD & SONS A Sigh No More | 2 204
COLUMBIA/LEGACY GENTLEMAN OF THE ROAD/GLASSNOTE
- é""l'}:iiJL, AC/DC & Back In Black | 4 154 TWIN FORKS Twin Forks L.p. | 144 1
:""="1[ COLUMBIA/LEGACY DINE ALONE
133 fwsi‘ 3 TASHA COBBS Grace (EP) | 61 40 SOUNDTRACK American Hustle 65 7
i MOTOWN GOSPEL/CAPITOL CMG MADISON GATE/LEGACY
= |- JUSTIN MOORE Off The Beaten Path | 2 2 A March 1 sale on soundtracks
VALORY/BMLG , at Amazon MP3 helps this title
g s £¢ . .
[k \- rise with a 97 percent gain.
7 % VINCE GILL & PAUL FRANKLIN Bakersfield | 2 9 Y ’[p N\ The $3.99 price also aids Les
MCA NASHVILLE/UMGN 3
! A ! Miserables (up by 73 percent)
1z 14 B SOUNDTRACK A Pitch Perfect | 3 7 ' and The Lion King (up 401
UME HME R I CHN percent), which are Nos. 9 and
= . 6
) .'“?Z j M HOME FREE Crazy Life | 40 3 W!:'Llrry sr;!-‘!zg 10 on Soundtrack Albums
"“'-;’1' COLUMBIA ORI o
89 104 TAYLOR SWIFT A Red| ! 7 o 128 B.0.B Underground Luxury | 2 U1
BIG MACHINE/BMLG REBELROCK/GRAND HUSTLE/ATLANTIC/AG
i2] PENTATONIX PTX:Vol. 1l | 10 12 162 150 THE LUMINEERS A The Lumineers | 2 100
MADISON GATE DUALTONE
| - i 4 B 1 26
149 116 JUICY J Stay Trippy 74 17 ARIANA GRANDE Yours Truly
b f KEMOSABE/COLUMBIA REPUBLIC
108 1M SWITCHFOOT Fading West | 6 7 150 159 PANIC!'ATTHEDISCO  Too Weird To Live, Too Rare ToDie! | 2 2!
LOWERCASE PEOPLE/ATLANTIC/AG DECAYDANCE/FUELED BY RAMEN
187 5;5]!; BRANTLEY GILBERT @ Halfway To Heaven | 4 1B 03 118 ROSANNE CASH  The River & The Thread | 11 7
:" VALORY/BMLG BLUE NOTE
139 177 f126] FOREIGNER Juke Box Heroes | 109 25 147 145 DEMI LOVATO Demi | 3 36
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SoundScan

ARTIST cerviricarion i E ast | THS | ARTIST cerniricanion tirie | PEAK
P ITING LABEL POS. |CHART WEEK | WEEK | EL POS. |CHART
SOUNDTRACK Inside Llewyn Davis | 14 14 - ) EAGLES A The Very Best Of The Eagles | 3 18

STUDIOCANAL/MIKE ZOSS PRODUCTIONS/LONG STRANGE TRIP/NONESUCH/WARNER BROS. . WARNER STRATEGIC MARKETING
FRANKIE BALLARD  Sunshine & Whiskey | 3> 3 THETEMPTATIONS A\ The 60's: 20th Century Masters The Milennium Collection | 73 52
WARNER BROS. NASHVILLE/WMN MOTOWN/UME
WILLIE NELSON A Super Hits | 98 72 SEVYNSTREETER  Call Me Crazy, But...(EP) | 30 9
COLUMBIA/LEGACY CBE/ATLANTIC/AG
ZAC BROWN BAND A You Get What You Give | 1 149 LYNYRD SKYNYRD Family 182 5
SOUTHERN GROUND/ROAR/BIGGER PICTURE/ATLANTIC/AG GEFFEN/HIP-O/UME
CREEDENCE CLEARWATERREVIVAL A Chronicle The 20 Greatest Hits | 22 207 THE BEATLES €©>  Sgt. Pepper’s Lonely Hearts ClubBand | 1 190
FANTASY/CONCORD APPLE/CAPITOL/UME
ZAC BROWN BAND A Uncaged [ ! 8 BLACK SABBATH A Paranoid | 12t 73
ROAR/SOUTHERN GROUND/ATLANTIC/AG WARNER BROS.
EMINEM A Curtain Call: The Hits | 1 212 VOLBEAT Outlaw Gentlemen & Shady Ladies | 9 32
SHADY/AFTERMATH/INTERSCOPE/IGA VERTIGO/REPUBLIC
KID ROCK & THE TWISTED BROWN TRUCKERBAND  ‘Live' Trucker | 12 12 SHARON JONES AND THE DAP-KINGS  Give The People What They Want | 22 7
TOP DOG/ATLANTIC/AG DAPTONE
ORIGINAL BROADWAY CAST RECORDING A Wicked | 66 102 EMINEM A Recovery | ! 168
DECCA BROADWAY/DECCA WEB/SHADY/AFTERMATH/INTERSCOPE/IGA
KATY PERRY A Teenage Dream | ! 173 COLTON DIXON A Messenger | 5 19
CAPITOL 19/SPARROW/CAPITOL CMG
KID CUDI® Man On The Moon: The End Of Day | 4 8! MICHAEL JACKSON A  The Essential Michael Jackson | 53 87
DREAM ON/G.0.0.D./REPUBLIC EPIC/LEGACY
142 148 JAKE OWEN Days Of Gold | 5 12 MARC ANTHONY O 30|15 B
RCA NASHVILLE/SMN SONY MUSIC LATIN
146 149 BLAKE SHELTON®  Loaded: The Best Of Blake Shelton | 18 131 NICKELBACK A Here And Now | 2 4
REPRISE NASHVILLE/WMN ROADRUNNER
DR. DRE A Dr.Dre —2001 | 2 107 PARAMORE Paramore | ! 4%
AFTERMATH/INTERSCOPE/UME FUELED BY RAMEN
BRING ME THE HORIZON Sempiternal | 1 3 ED SHEERAN @ +| 5 86
EPITAPH ELEKTRA
PINK FLOYD © The Dark Side Of The Moon | 12 857 VAN HALEN ¢ VanHalen [ ¥ 171
CAPITOL WARNER BROS.
118 TOBYMAC EyeOnlit| 1 40 TGT ThreeKings | 3 2
FOREFRONT/CAPITOL CMG ATLANTIC/AG
YOUNG THE GIANT Mind Over Matter | 7 6 RUN RIVER NORTH Run River North 196 !
FUELED BY RAMEN NETTWERK
. The Los Angeles-based band’
METALLICA & Metallica | 1 2% e Los Angeles-based band's
BLACKENED/WARNER BROS. self-titled debut also arrives
.~ - at No. 6 on Folk Albums. After
I.ECRAE ChUI'Ch C|0thES: VOI. 2 2 10 . "} p|ay|ng a Series Of shows
REACH/INFINITY r UM
Em-g at South by Southwest, the
IN THIS MOMENT Blood | 15 32 £ group will hit the road with
ST W o Goo Goo Dolls on April 7.
LED ZEPPELIN A Mothership | 7 174 e ‘*;' :
SWAN SONG/ATLANTIC v ¥
|
DUSTY SPRINGFIELD Opus Collection | % 4 160 182 ONE DIRECTION A Up All Night 1 100
RHINO CUSTOM PRODUCTS/STARBUCKS SYCO/COLUMBIA
VARIOUS ARTISTS Las Bandas Romanticas de America2014 | 151 4 MANDISA Overcomer | 29 20
FONOVISA/UMLE SPARROW/CAPITOL CMG
COMMODORES®@ 20th Century Masters The Millennium Collection | 167 5 ONE DIRECTION A Take Me Home | 1 68
MOTOWN/UME SYCO/COLUMBIA
ARCADE FIRE Reflektor | 1 18 JAKE BUGG JakeBugg 5 4
MERGE/CAPITOL MERCURY/IDJMG
The singer- it d y =
FITZ AND THE TANTRUMS ~ More Than JustADream 26 6 € SINSEMSONSWIIEEr SpPEarea on |

DANGERBIRD/ELEKTRA

A performance of “The Walker” on ABC’s Good

= Morning America pumps the set’s 32 percent
increase. The song, meanwhile, becomes the

band’s first Billboard Hot 100 hit (No. 93).

Data for week of 03.15.2014 | For chart reprints call 212.493.4023

American Idol (Feb. 27), thus causing %CE% J
a sales surge for this album (up 297
percent) as well as his title at No. 94 |

(up 551 percent). —Keith Caulfield I

Q&A
RuPaul

You posted a decoy
version of your new
album, Born Naked —
which bows at No. 85 on
the Billboard 200 — on
torrent sites, and on each
song you rant against
piracy. How did you come
up with that idea?
Necessity is the mother of
invention. Maybe Rihanna
is making a lot of money
on records, but | don’t.

Any extra 99 cents here or
there means a lot.

The ranting harks back
to your days on WKTU
New York.

| did radio for many years,
so that kind of inclusive
discussion comes naturally
to me. The goal really

was to educate young
consumers. What young
people don’t understand

is if you don’t buy it, it will
go away. | don’t care how
much you love it: The real
power is where you spend
those motherf—king dollars.

How important is your
Logo show, RuPaul’s Drag
Race, to the album?
Music is just part of
the pie: the show, the
merchandising, the brand.
I don’t get radio play. The
major labels have that on
lockdown in capital letters.
Our television show is a
way for people to hear the
music and become more
involved. Today’s consumer,
they want several different
levels of involvement with
the product. So if you love
the show, you can go even
deeper into the experience
with the music — they go
hand in hand.

—Nick Williams
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Hot 100 Breakout

2014

billboard

March 15

RADIO SONGS™

©000 -

1 ©
(26
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TITLE Artist m
IMPRINT/PROMOTION LABEL

L1% HAPPY Pharrell Williams ¢

s BACK LOT/COLUMBIA

DARK HORSE  Katy Perry Feat. Juicy J | 1
CAPITOL
TEAM Lorde | 13
LAVA/REPUBLIC
COUNTING STARS OneRepublic | 25
MOSLEY/INTERSCOPE
POMPEII Bastille | 17
VIRGIN/CAPITOL
DRUNK INLOVE  Beyonce Feat.JayZ | 1o
PARKWOOD/COLUMBIA
STORY OF MY LIFE One Direction | 15
SYCO/COLUMBIA
ALL OF ME John Legend | ¢
G.0.0.D./COLUMBIA
TALKDIRTY Jason Derulo Feat. 2 Chainz | 7
BELUGA HEIGHTS/WARNER BROS.
SAY SOMETHING A Great Big World & Christina Aguilera | 13
BLACK MAGNETIC/EPIC
BURN Ellie Goulding | 15
CHERRYTREE/INTERSCOPE
TIMBER Pitbull Feat. Ke$ha | 2o
MR. 305/POLO GROUNDS/RCA
THE MONSTER Eminem Feat. Rihanna | g
WEB/SHADY/AFTERMATH/INTERSCOPE
LET HER GO Passenger | »3
BLACK CROW/NETTWERK/WARNER BROS.
SHOW ME Kid Ink Feat. Chris Brown | 1»
THA ALUMNI GROUP/88 CLASSIC/RCA
WAKE ME UP! Avicii | 30
PRMD/ISLAND/IDJMG
BEST DAY OF MY LIFE  American Authors | 14
ISLAND/IDJMG
ROYALS Lorde | 31
LAVA/REPUBLIC
DEMONS Imagine Dragons | 25
KIDINAKORNER/INTERSCOPE
YOUNG GIRLS Bruno Mars 8
ATLANTIC
WHEN SHE SAYS BABY  Jason Aldean | 1
BROKEN BOW
THE MAN Aloe Blacc | 5
ALOE BLACC/XIX/INTERSCOPE
COMPASS Lady Antebellum | 13
CAPITOL NASHVILLE
HOLD ON, WE'RE GOING HOME Drake Feat. Majid Jordan | 30
YOUNG MONEY/CASH MONEY/REPUBLIC
ROAR Katy Perry | 39
CAPITOL
1 HOLD ON Dierks Bentley | ¢
CAPITOL NASHVILLE
DOIN’ WHAT SHE LIKES  Blake Shelton | ¢
WARNER BROS. NASHVILLE/WMN
HELLUVA LIFE Frankie Ballard | g
WARNER BROS. NASHVILLE/WAR
MYHITTA  YGFeat. Jeezy & Rich HomieQuan | 11
CTE/DEF JAM/IDJMG
EVERVTHING | SHOULDN'T BE THINKING ABOUT  Thompson Square 7
STONEY CREEK
PARANOID Ty Dolla $ign Feat.B.o.B | ¢
ATLANTIC/RRP
SEE YOU TONIGHT Scotty McCreery 5
19/INTERSCOPE/MERCURY NASHVILLE
BRAVE Sara Bareilles | 33
EPIC
LOVE ME AGAIN John Newman 8
REPUBLIC
GOODNIGHT KISS Randy Houser | 5
STONEY CREEK
DRINK A BEER Luke Bryan | 15
CAPITOL NASHVILLE
CHILLIN’ IT Cole Swindell | 19
WARNER BROS./WMN
DRINK TO THAT ALL NIGHT  Jerrod Niemann | 3
SEA GAYLE/ARISTA NASHVILLE
HEY BROTHER Avicii | »
PRMD/ISLAND/IDIMG
NA NA Trey Songz |
SONGBOOK/ATLANTIC
REWIND Rascal Flatts | 3
BIG MACHINE
LOYAL  Chris Brown Feat. Lil Wayne & French Montana |
RCA
ANIMALS Martin Garrix | »
SPINNIN'/SILENT/CASABLANCA/REPUBLIC
GIVE ME BACK MY HOMETOWN  Eric Church 3
EMI NASHVILLE
BLURRED LINES Robin Thicke Feat. T.. + Pharrell | 42
STAR TRAK/INTERSCOPE
NEON LIGHTS Demi Lovato 2
HOLLYWOOD
19 YOU + ME Dan + Shay 2
WARNER BROS. NASHVILLE/WMN
TAKEMEHOME  Cash Cash Feat. BebeRexha |
BIG BEAT/RRP
THE HEART OF DIXIE Danielle Bradbery 6

REPUBLIC NASHVILLE/BIG MACHINE

CAN'T REMEMBER TO FORGET YOU  Shakira Feat. Rihanna
RCA
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WARNER BROS. NASHVILLE/WMN

DIGITAL SONGS™

TITLE cerrirication Artist |wis.oN

IMPRINT/LABEL CHART
HAPPY A Pharrell Williams g
BACK LOT/COLUMBIA

TALKDIRTY  Jason Derulo Feat. 2 Chainz | g

BELUGA HEIGHTS/WARNER BROS.

DARK HORSE Katy Perry Feat. Juicy J | 23

CAPITOL

ALL OF ME A John Legend | 12

G.0.0.D./COLUMBIA

LETIT GO A Idina Menzel | 14

WALT DISNEY

POMPEII Bastille | 22

VIRGIN/CAPITOL

THE MAN Aloe Blacc | o

ALOE BLACC/XIX/INTERSCOPE/IGA

SAY SOMETHING A AGreat Big World & Christina Aguilera | 17

BLACK MAGNETIC/EPIC

TEAM Lorde | 20

LAVA/REPUBLIC

TIMBER Pitbull Feat. Ke$ha | 2

MR. 305/POLO GROUNDS/RCA

DRUNK INLOVE  Beyonce Feat.JayZ | 11

PARKWOOD/COLUMBIA

LET HER GO A Passenger | 31

BLACK CROW/NETTWERK

COUNTING STARS @ OneRepublic | 38

MOSLEY/INTERSCOPE/IGA

TURN DOWN FOR WHAT @ D) Snake &Lil Jon 1

COLUMBIA

HEY BROTHER Avicii | 11

PRMD/ISLAND/IDIMG

BOTTOMS UP Brantley Gilbert | g

VALORY/BMLG

%I\I'T REMEMBER TO FORGET YOU  Shakira Feat. Rihanna 6

W ME Kid Ink Feat. Chris Brown | 14

THA ALUMNI GROUP/88 CLASSIC/RCA

BEST DAY OF MY LIFE  American Authors | 12

ISLAND/IDJMG

#SELFIE The Chainsmokers | 1

DIM MAK/REPUBLIC

é\cE\)ORE you Miley Cyrus | 11

STORY OF MY LIFE @ One Direction | 17

SYCO/COLUMBIA

HUMAN Christina Perri | 3

ATLANTIC/AG

RADIOACTIVE A Imagine Dragons | g9

KIDINAKORNER/INTERSCOPE/IGA

rl:lc?T A BAD THING Justin Timberlake | 1

KIDINAKCO)FmESR/\NTERSCOPE/\GA Imaglne Dragons 3

THE MONSTER Eminem Feat. Rihanna | 1g

WEB/SHADY/AFTERMATH/INTERSCOPE/IGA

ROYALS A Lorde | 35

LAVA/REPUBLIC

THISISHOWWEROLL  Florida Georgia Line Feat. Luke Bryan | 4

REPUBLIC NASHVILLE/BMLG

GLORY AND GORE Lorde 2

LAVA/REPUBLIC

EVERVTHING IS AWESOME!  Tegan And Sara Feat. The Lonely lsland | 3

WATERTOWER

COP CAR Keith Urban | 3

HIT RED/CAPITOL NASHVILLE/UMGN

BURN Ellie Goulding | 24

CHERRYTREE/INTERSCOPE/IGA

ANIMALS @ Martin Garrix | ¢

SPINNIN'/SILENT/CASABLANCA/REPUBLIC

MYHITTA A YG Feat. Jeezy &Rich Homie Quan | 22

CTE/DEF JAM/IDIMG

DOYOUWANTTOBULDASNOWMANY @ itenBel AataleeMomidieloper | 10

WALT DISNEY

CHILLIN’ IT @ Cole Swindell | 11

WARNER BROS. NASHVILLE/WMN

BRAVE A Sara Bareilles | 35

ROAR A Katy Perry | 29

CAPITOL

LOVE ME AGAIN @ John Newman 8

REPUBLIC

WILD WILD LOVE Pitbull Feat. G.R.L. 1

MR. 305/POLO GROUNDS/RCA

DRINK A BEER Luke Bryan | 17

CAPITOL NASHVILLE/UMGN

1 DON’T DANCE Lee Brice 1

CURB

WAKE ME UP! A Avicii | 36

PRMD/ISLAND/IDIMG

SAIL A AWOLNATION | go

RED BULL

PARANOID Ty Dolla $ign Feat. B.o.B | >

ATLANTIC/AG

NEON LIGHTS Demi Lovato | 4

HOLLYWOOD

GIVE ME BACK MY HOMETOWN  Eric Church | ¢

EMI NASHVILLE/UMGN

DOIN’ WHAT SHE LIKES Blake Shelton 3

Ir;tgnl Chris Brown Feat. Lil Wayne & French Montana Or & Too $hort

-]

STREAMING SONGS™
TITLE Artist
IMPRINT/LABEL HART
3#l DARK HORSE  Katy Perry Feat. Juicy) 19

: CAPITOL

TALKDIRTY  Jason Derulo Feat. 2 Chainz | 19
BELUGA HEIGHTS/WARNER BROS.
HAPPY Pharrell Williams | ¢
BACK LOT/COLUMBIA
PARTITION Beyonce 2
PARKWOOD/COLUMBIA
DRUNK IN LOVE Beyonce Feat.JayZ | 1
PARKWOOD/COLUMBIA
ALL OF ME John Legend | g
G.0.0.D./COLUMBIA
TIMBER Pitbull Feat. Keha | g
MR. 305/POLO GROUNDS/RCA
SAY SOMETHING A Great Big World & Christina Aguilera | 15
BLACK MAGNETIC/EPIC
MYHITTA  YGFeat. Jeezy & Rich Homie Quan | 2;
CTE/DEF JAM/IDIMG
COUNTING STARS OneRepublic | ¢
MOSLEY/INTERSCOPE
LET HER GO Passenger | 23
BLACK CROW/NETTWERK/WARNER BROS.
POMPEII Bastille | 13
VIRGIN/CAPITOL
ROYALS Lorde | 3;
LAVA/REPUBLIC
LET IT GO Idina Menzel | g
WALT DISNEY
WRECKING BALL Miley Cyrus | 27
RCA
THE MONSTER Eminem Feat. Rihanna | g
WEB/SHADY/AFTERMATH/INTERSCOPE
TEAM Lorde | 13
LAVA/REPUBLIC
SHOW ME Kid Ink Feat. Chris Brown | 13
THA ALUMNI GROUP/88 CLASSIC/RCA
ROAR Katy Perry | 29
CAPITOL
RADIOACTIVE Imagine Dragons | ¢o
KIDINAKORNER/INTERSCOPE
SAIL AWOLNATION | g0
RED BULL
CAN'T REMEMBER TO FORGET YOU  Shakira Feat. Rihanna 6
RCA
STORY OF MY LIFE One Direction | 1g
SYCO/COLUMBIA
23 Mike WiLL Made-It Feat. Miley Cyrus, Wiz Khalifa & Juicy) | 23
EARDRUMMERS/INTERSCOPE
ADORE YOU Miley Cyrus | 10
RCA
DEMONS Imagine Dragons | 34
KIDINAKORNER/INTERSCOPE
RAP GOD Eminem | 2o
WEB/SHADY/AFTERMATH/INTERSCOPE
BURN Ellie Goulding | 19
CHERRYTREE/INTERSCOPE
WAKE ME UP! Avicii | 34
PRMD/ISLAND/IDIMG
HEY BROTHER Avicii 8
PRMD/ISLAND/IDIMG
CAN'THOLD US Macklemore & Ryan Lewis Feat. Ray Dalton | 53
MACKLEMORE/ADA/WARNER BROS.
BLURRED LINES Robin Thicke Feat. T..+ Pharrell | 42
STAR TRAK/INTERSCOPE
LET IT GO Demi Lovato | 3
WALT DISNEY
ANIMALS Martin Garrix | 1¢
SPINNIN'/SILENT/CASABLANCA/REPUBLIC
THE MAN Aloe Blacc | ¢
ALOE BLACC/XIX/INTERSCOPE
STONER Young Thug | >
ASYLUM/ATLANTIC/RRP
GANGNAM STYLE PSY | 50
SCHOOLBOY/REPUBLIC
HOLD ON, WE'RE GOING HOME  Drake Feat. Majid Jordan | 29
'YOUNG MONEY/CASH MONEY/REPUBLIC
TURN DOWN FORWHAT  DJ Snake & Lil Jon 3
COLUMBIA
SWEATER WEATHER  The Neighbourhood | 19
[RIEVOLVE/COLUMBIA
PARANOID Ty Dolla $ign Feat. B.o.B | 3
ATLANTIC
GETLUCKY  Daft Punk Feat. Pharrell Williams | 40
DAFT LIFE/COLUMBIA
WE CAN’T STOP Miley Cyrus | 39
RCA
MAN OF THE YEAR ScHoolboy Q 1
TOP DAWG/INTERSCOPE
0oDIO Romeo Santos Feat. Drake | 3
SONY MUSIC LATIN
LOVE ME AGAIN John Newman 2
REPUBLIC
TREASURE Bruno Mars | 2¢
ATLANTIC
UNCONDITIONALLY Katy Perry | 14
CAPITOL
LOVAL  Chris Brown Feat. Lil Wayne & French MontanaOr & Too $hort | 1
RCA
THRIFTSHOP  Macklemore & Ryan Lewis Feat.Wanz | o

MACKLEMORE/ADA/WARNER BROS.

Data for week of 03.15.2014
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DATA COMPILED BY

amed radio songs and on-demand songs and videos on

leading online music services. Hot 100 Airplay, Hot Digital Songs and Streaming Songs data is used to compile the Billboard Hot 100. See Charts Legend on billboard.com/biz for complete rules and explanations. All charts © 2013, Prometheus Global Media, LLC and Nielsen SoundScan, Inc. All rights reserved.

RADIO SONGS: The week's most popular current songs across all genres, ranked by radio airplay audience impressions as measured by Nielsen BDS. Songs are defined as current if they are newly-released titles, or songs receiving widespread airplay and/or sales activity for the first time. 1,243 stations, encompassing pop, adult, rock, country, R&8/

SoundScan
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5 artition UNCHARTED SOCIAL 50
2l [ ] T
: P t
<} ro m S SHAKIRA
<] Ret u re\ m CAKED up 18 £ o m SONY MUSIC LATIN/RCA 170
E | JUSTIN BIEBER
% o KYGO 17 SCHOOLBOY/RAYMOND BRAUN/ISLAND/IDJMG 171
2 re PP N
§ Beyonce’s “Partition MARC KINCHEN 18 MILEY CYRUS 99
= makes a lofty return on RCA
o . .
% Streaming Songs as it . _ RE ° THE WHITEST BOY ALIVE 10 KATY PERRY 171 .
S re-enters the tally at No. 4 - SEEIOR 1 V I
g after spending a week at @ e 20SVL JUSTIN TIMBERLAKE oice
> - 6 ReA 142 .
4l No. 49 on the chart dated S h
= Feb. 8. The track claims 5 EUN s ] macHINEDRUM i EMINEM 170 Ines
<] e . WEB/SHADY/AFTERMATH/INTERSCOPE
b million U.S. streams, with O Th
g
H 90 percent of the plays VICETONE . PHARRELL . ] e
“ coming from its official SoLmBE .
video release on Vevo NEW o PUNKS JUMP UP 1 RIS - 171 SOC 1a I 5 0
(Feb. 25).
The video, of course, isn’t o FLICFLAC 17 REYONCE - 170 Prince Royce (above)

H new to Beyonce fans, as v N makes SIgnlflcant gains on
£3 it has been available to @_ @ SKIZZY MARS 2 TAYLOR SWIFT 171 the SOCd'a|h50 thar:jks tr? La
8¢ anyone who purchased Voz and the awards show
22 the iTunes edition of her DJ CARNAGE 18 el 73 Premio lo Nuestro. He rises
g2 -ti r ¥ 29-14 after winning artist of
B |Sr? l[f):g;?baelf uuT;’ ursiﬁass\t,jv _o ) YHaTsoNoT Lo A 168 theyearat the awirds (Feb.
] the s“ingsr’s “Drunk in Love” NEW @ GLADKILL L BRUNO MARS 60 20) and steady promotion
EH and “X0" were the only ATLANTIC of his coaching gig on
ggg two album tracks available a4 @ STWO s PRINCE ROYCE ” Telemundo’s La Voz. (The
522 acrossall audio streaming SONY MUSIC LATIN latter premieres March 15.)
£z2  platforms and with official (O 15} D) KING ASSASSIN B DEMI LOVATO o1 For the charting week,
25 g videos available through Royce’s 15 percent rise in
i Vevo. While the clip for DNTST . SELENA GOMEZ 169 Facebook conversation led
;%’% “Partition” is now on the HOLLYWOOD to a 99 percent increase in
gt video streaming service, it NEW 0 NENNA YVONNE 1 ONE DIRECTION 120 followers on the platform,
2gs ’ SYCO/COLUMBIA h he adds 664.000 t
2:3 has yet to appear on any of where he adds ) (0]
255 the audio sites. N IKRATES 7 e uz  his fan base.

923 In its prior single-week ROMEG SANT While La Vozreadies its
£93 stint on Streaming Songs, @ O o 18 so‘N)v MLJS% Lsfnw 0s = engines, the U.S. version is
3T§§ the track made the list with e off to the races. Maroon
éézf 1 million overall streams, BONDAX 18 MR, 305/FAIOUS ARTIST/POLO GROUNDS/SONY MUSIC LATIN/RCA | 108 5 — led by The Voice coach
SEE which came solely from Adam Levine — makes
é §§ YouTube user-generated MAYA JANE COLES 65 PRMD(/:\g\!AND/\DJMG 32 a notable gain on the
2T clips of the song. Shortly TR NICKI MINAJ St LS
igg" thereafter, many of the _ 18 YOUNG MONEY/CASH MONEY/REPUBLIC 171 to buzz derived from the
EE5  clips were taken down due WILL SPARKS . ENRIQUE IGLESIAS "~ NBC show’s sixth-season
g%é to copyright claims from UNIVERSAL MUSIC LATINO/REPUBLIC prem'iel’e on Feb. 24.
52 Beyonce’s label, Sony Music SOULECTION 15 MAROON 5 105 Levine’s appearance,
i%% Entertainment. With the Aah OCTONE/INTERSCORE which was promoted '
£3z  release of the official video, FLATBUSH ZOMBIES 10 JENNIFER LOPEZ 15, through the group’s social
e 5 many of those restrictions channels, caused a rise
SE2  have been lifted, as . [ ] Huccl 18 Iz IKHATIEA 158 inonline conversation,
S &= ROSTRUM/ATLANTIC . .
EsE evidenced by the 516,000 with a 41 percent bump in
E ‘§ views of user-generated (27 SNAKEHIPS . LORDE 23 Twitter retweets and a 19
322 clips during the tracking \ percent gain in mentions as
25%  period, a gain of 468 @ DON DIABLO 2 RN 135 more than 24,000 people
Eie percent over last week. discussed the band on the
fgs _William Gruger DJ BL3ND 163 ARIANA GRANDE 67 platform. The band also
L garnered 48,000 new
TEs DaRI 2 e 27 Twitter followers (up 35
£t percent). On Facebook,
HE o 162 MJI/EPT(IZAEL JACKSON 161 a 17 percent jump in
82 conversation about Maroon
22 IMAGINE DRAGONS
PEz Lt B 17 KIDINAKORNER/INTERSCOPE 2 5 pushes a 95 percent leap
§§§ ODESZA . CHRIS BROWN - in weekly fan acquisition,
5% RCA for a gain of 514,000 new
L (T 54 ) ZAKKI HILL ) AVRIL LAVIGNE g followers. —william Gruger
£52y
maE g
£85% LUDACRIS
o83 [To) ﬂ- HEY @ MSULELEA 1 DTP/DEF JAM/IDIMG 42
Fizt —o WILL.L.AM
g5 g N 8 h L5 @ LRI . WILLLAW/INTERSCOPE 41
$EEE O
2580 ‘6 KIDNAP KID 18 CELINE DION o
= LIL WAYNE
:};é_i E NEW @ ROMA PAFOS 1 'YOUNG MONEY/CASH MONEY/REPUBLIC 170
5553 EW @ JOZIF - WHITNEY HOUSTON B
QE 2 ARISTA/RCA
Eg 2 [ N 50 CENT
§ 5 ; ._ GOLD pANDA 104 G UNIT/SHADY/AFTERMATH/INTERSCOPE 127
3988 |
gEst THE MAGICIAN > MARIAH CAREY -
%E i’» ISLAND/IDJMG
S EH SOHN 0 MARCO ANTONIO SOLIS .
@ ; e HABARI/UNIVERSAL MUSIC LATINO/UMLE
2582 @ VIC MENSA 4 LANA DEL REY 54
SEES POLYDOR/INTERSCOPE
- LADY GAGA
KU 17 STREAMLI(NiE/IgNLWE/INTERSCDPE 1)
LITTLE MIX
DUBMATIX 18 SYCO/COLUMBIA 26
]
s SOUND REMEDY 9 THE BEATLES e
Eg APPLE/CAPITOL/UME
gz GRAND LARCENY o DRAKE =
ne YOUNG MONEY/CASH MONEY/REPUBLIC
Eg:x: @ BUVGORE 1 DEATH ROW 33
i L @ PAPER DIAMOND 1 ONEREPUBLIC 1
2 & = MOSLEY/INTERSCOPE
ES §
£z F DAVID GUETTA
§ § RE @ AGNES MONICA 5 WHAT A MUSIC/ASTRALWERKS/CAPITOL 170

Data for week of 03.15.2014 | For chart reprints call 212.493.4023 Go to BILLBOARD.COM/BIZ for complete chart data @
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st s | TITLE
WEEK  WEEK | |mPRINT/LABEL
DARK HORSE Katy Perry Feat. Juicy) 19
CAPITOL
HAPPY Pharrell Williams | ¢
BACK LOT/COLUMBIA
TALK DIRTY Jason Derulo Feat. 2 Chainz | o
BELUGA HEIGHTS/WARNER BROS.
DRUNK IN LOVE Beyonce Feat. Jay Z | 1o
PARKWOOD/COLUMBIA
POMPEII Bastille | 3q
:: VIRGIN/CAPITOL 2
ALL OF ME John Legend | 1o
G.0.0.D./COLUMBIA
ROYALS Lorde | 33
LAVA/REPUBLIC
TEAM Lorde | »
_ LAVA/REPUBLIC |
COUNTING STARS OneRepublic | 3;
MOSLEY/INTERSCOPE
TIMBER Pitbull Feat. Ke$ha | ;g
MR. 305/POLO GROUNDS/RCA
SAY SOMETHING A Great Big World & Christina Aguilera | 14
BLACK MAGNETIC/EPIC
LET HER GO Passenger | 57
BLACK CROW/NETTWERK/WARNER BROS.
THE MONSTER  Eminem Feat. Rihanna | g
WEB/SHADY/AFTERMATH/INTERSCOPE
RADIOACTIVE Imagine Dragons | 7g
KIDINAKORNER/INTERSCOPE
| THE MAN Aloe Blacc | 5
ALOE BLACC/XIX/INTERSCOPE
DEMONS Imagine Dragons | 4o
- KIDINAKORNER/INTERSCOPE
HOLD ON, WE'RE GOING HOME  Drake Feat. Majid Jordan | g
YOUNG MONEY/CASH MONEY/REPUBLIC
LET IT GO Idina Menzel | |,
WALT DISNEY
BURN Ellie Goulding | ¢
| CHERRYTREE/INTERSCOPE Il
MY HITTA YG Feat. Jeezy & Rich Homie Quan | ,q
CTE/DEF JAM/IDJMG
WAKE ME UP! Avicii | 34
PRMD/ISLAND/IDJMG
SHOW ME Kid Ink Feat. Chris Brown | g
THA ALUMNI GROUP/88 CLASSIC/RCA
HEY BROTHER Avicii | 13
PRMD/ISLAND/IDJMG
ROAR Katy Perry | 9
CAPITOL
SWEATER WEATHER  The Neighbourhood | 59
[RIEVOLVE/COLUMBIA
ALL ME Drake Feat. 2 Chainz & Big Sean | »3
J: YOUNG MONEY/CASH MONEY/REPUBLIC |
STORY OF MY LIFE One Direction | 7
SYCO/COLUMBIA
ADORE YOU Miley Cyrus | 5
RCA
WRECKING BALL Miley Cyrus | »7
RCA
SAIL AWOLNATION | 99
RED BULL
RAP GOD Eminem | 5o
s WEB/SHADY/AFTERMATH/INTERSCOPE |
BLURRED LINES  Robin Thicke Feat. T.I. + Pharrell | 4,
STAR TRAK/INTERSCOPE
SUMMERTIME SADNESS  Lana Del Rey & Cedric Gervais | 35
POLYDOR/INTERSCOPE
CAN'THOLDUS  Macklemore & Ryan Lewis Feat. Ray Dalton | 57
MACKLEMORE/ADA/WARNER BROS.
GET LUCKY Daft Punk Feat. Pharrell Williams | 44
DAFT LIFE/COLUMBIA
|Qf. @ CAN'T REMEMBER TO FORGET YOU  Shakira Feat. Rihanna | 4
- RCA
23 Mike WILL Made-It Feat. Miley Cyrus, Wiz Khalifa & Juicy ) | 5,
EARDRUMMERS/INTERSCOPE
TURN DOWN FOR WHAT D) Snake &LilJon |
COLUMBIA
SAFE AND SOUND Capital Cities | 35
LAZY HOOKS/CAPITOL
DO | WANNA KNOW?  Arctic Monkeys | 5
DOMINO/ADA
HOLY GRAIL Jay Z Feat. Justin Timberlake | 34
ROC-A-FELLA/ROC NATION
TENNIS COURT Lorde | »3
LAVA/REPUBLIC
Beyonce | 1o
PARKWOOD/COLUMBIA
PRl STAY THE NIGHT Zedd Feat. Hayley Williams | ¢
INTERSCOPE
GLORY AND GORE Lorde | ;
LAVA/REPUBLIC
LOVE ME AGAIN John Newman | 5
REPUBLIC
ANIMALS Martin Garrix | 4
SPINNIN'/SILENT/CASABLANCA/REPUBLIC
FOR THE FIRST TIME IN FOREVER  Kristen Bell & Idina Menzel | o
WALT DISNEY
‘-‘ IL (10] WE CAN'T sTOP Miley Cyrus | 3g
q RCA
i TREASURE Bruno Mars | 2,

ATLANTIC

R&B/HIP-HOP STREAMING SONGS™
Arti T

m TALK DIRTY Jason Derulo Feat. 2 Chainz

ATLANTIC

BELUGA HEIGHTS/WARNER BROS. i
HAPPY Pharrell williams |
BACK LOT/COLUMBIA |
PARTITION Beyonce 4
PARKWOOD/COLUMBIA |
DRUNK IN LOVE Beyonce Feat. JayZ | 1y
PARKWOOD/COLUMBIA
ALL OF ME John Legend | ;

i G.0.0.D./COLUMBIA i Bl
MY HITTAYG Feat. Jeezy & Rich Homie Quan | 5
CTE/DEF JAM/IDIMG
THE MONSTER  Eminem Feat. Rihanna | g
WEB/SHADY/AFTERMATH/INTERSCOPE |
SHOW ME Kid Ink Feat. Chris Brown | 14

| THA ALUMNI GROUP/88 CLASSIC/RCA
2 Mike WiLL Made-lt Feat. Miley Cyrus, Wiz Khalifa & Juicy ) | >3
EARDRUMMERS/INTERSCOPE
RAP GOD Eminem | g
WEB/SHADY/AFTERMATH/INTERSCOPE |
CAN'THOLD US  Macklemore & Ryan Lewis Feat. Ray Dalton | 49
MACKLEMORE/WARNER BROS.
BLURRED LINES Robin Thicke Feat. T.I. + Pharrell | 45
STAR TRAK/INTERSCOPE 1
STONER Young Thug | 3
2014/ATLANTIC
HOLD ON, WE'RE GOING HOME  Drake Feat. Majid Jordan | g
YOUNG MONEY/CASH MONEY/REPUBLIC |
PARANOID Ty Dolla $ign Feat. B.o.B | 5

TITLE

IMPRINT/LABEL

DARK HORSE Katy Perry Feat. Juicy J
CAPITOL

(1 Tube |

PARTITION
PARKWOOD/COLUMBIA

Beyonce

CAN'T REMEMBER TO FORGET YOU  Shakira Feat. Rihanna
RCA

7
HAPPY Pharrell Williams | g
BACK LOT/COLUMBIA |
TIMBER Pitbull Feat. Kegha = 1;

( MR. 305/POLO GROUNDS/RCA 1))

15 LETIT GO Demi Lovato | 1q
WALT DISNEY |
COUNTING STARS OneRepublic | g

I8 MOSLEY/INTERSCOPE i g
WRECKING BALL Miley Cyrus | 5
RCA
ROAR Katy Perry | 59
CAPITOL |
LET HER GO Passenger | g

i BLACK CROW/NETTWERK/WARNER BROS. il
DRUNK IN LOVE Beyonce Feat.JayZ = 1,
PARKWOOD/COLUMBIA
THUNDERSTRUCK 2Cellos |

i MASTERWORKS/SONY MASTERWORKS i g
ADORE YOU Miley Cyrus | 4
RCA
ROYALS Lorde = 3
LAVA/REPUBLIC |
PROPUESTA INDECENTE Romeo Santos

SONY MUSIC LATIN

ARTIST

ST. PAUL AND THE BROKEN BONES

25

NUCLEYA

MIKE MAINS & THE BRANCHES
SIKDOPE

WOOKIE

SYMPHONIX

JESSICA HERNANDEZ & THE DELTAS
JUSTIN LUKE

DJRUFFNECK

DIRT MONKEY
DIRTY DUCKS
PHYNX

MODERN MACHINES

SKOGSRA

FABIAN MAZUR

@ Go to BILLBOARD.COM/BIZ for complete chart data

irplay
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2014
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MAINSTREAM TOP 40™

LAST THIS
WEEK  WEEK

TITLE

IMPRINT/PROMOTION LABEL

Artist ‘

DARK HORSE Katy Perry Feat. Juicy J

WES.0N
HAR:

= CAPITOL E
TEAM Lorde | 14
LAVA/REPUBLIC 4+
POMPEII Bastille ‘ 6
VIRGIN/CAPITOL.

m HAPPY Pharrell Williams ¢
BACK LOT/COLUMBIA

STORY OF MY LIFE One Direction | 17
_SYCO/COLUMBIA il
TALK DIRTY Jason Derulo Feat. 2 Chainz | 8
_BELUGA HEIGHTS/WARNER BROS. |
COUNTING STARS OneRepublic | 2
MOSLEY/INTERSCOPE

3 BURN Ellie Goulding | 2
_CHERRYTREE/INTERSCOPE !

9 SAY SOMETHING A Great Big World & Christina Aguilera | 15
BLACK MAGNETIC/EPIC
TIMBER Pitbull Feat. Kegha | 20
MR. 305/POLO GROUNDS/RCA
YOUNG GIRLS Bruno Mars | q;
ATLANTIC
THE MONSTER  Eminem Feat. Rihanna | 18
WEB/SHADY/AFTERMATH/INTERSCOPE
THE MAN Aloe Blacc | 6
ALOE BLACC/XIX/INTERSCOPE

14 LOVE ME AGAIN John Newman | 18
REPUBLIC |

1 LET HER GO Passenger | 27
_BLACK CROW/NETTWERK/WARNER BROS. i
NEON LIGHTS Demi Lovato | 1,
| HOLLYWOOD i
TAKE ME HOME  Cash Cash Feat. Bebe Rexha | o
BIG BEAT/RRP 1
HEY BROTHER Avicii | .
_PRMD/ISLAND/IDJMG +—
DRUNKINLOVE  Beyonce Feat. Jay Z | 5
'PARKWOOD/COLUMBIA
ALL OF ME John Legend | A
G.0.0.D./COLUMBIA |
BEST DAY OF MY LIFE  American Authors | 1
ISLAND/IDIMG |
REPLAY Zendaya | 19
HOLLYWOOD
ANIMALS Martin Garrix | 3
SPINNIN'/SILENT/CASABLANCA/REPUBLIC
CAN'T REMEMBER TO FORGET YOU  Shakira Feat. Rihanna | 7
RCA
ADORE YOU Miley Cyrus | o
RCA 1

THE | TITLE

IMPRINT/PROMOTION LABEL

% ROAR
CAPITOL

Artist

Katy Perry

ROYALS Lorde |

23
LAVA/REPUBLIC
LET HER GO Passenger ‘ 2
BLACK CROW/NETTWERK/WARNER BROS.
COUNTING STARS  OneRepublic
| MOSLEY/INTERSCOPE E 2
3 BRAVE Sara Bareilles | 36
EPIC
WAKE ME UP! Avicii | o
PRMD/ISLAND/IDJMG |
LOVE SOMEBODY Maroon 5 | .
A&M/OCTONE/INTERSCOPE
SAY SOMETHING A Great Big World & Christina Aguilera | 9
BLACK MAGNETIC/EPIC 1
JUST GIVE ME A REASON  P!nk Feat. Nate Ruess | 43
RCA
MIRRORS Justin Timberlake | 38
RCA
STORY OF MY LIFE One Direction | 8
___SV(D/(OLUMBIA |
DEMONS Imagine Dragons | 18
KIDINAKORNER/INTERSCOPE
BEST DAY OF MY LIFE  American Authors | 1
ISLAND/IDIMG
CLOSE YOUR EVES Michael Buble | 2
REPRISE/WARNER BROS.
ALL OF ME JohnLegend | 5
G.0.0.D./COLUMBIA |
WAITING FOR SUPERMAN Daughtry | o
19/RCA
HAPPY Pharrell Williams | 3
BACK LOT/COLUMBIA |
POMPEII Bastille | 6
VIRGIN/CAPITOL
WRECKING BALL Miley Cyrus | 15
RCA
LET IT GO Idina Menzel | E
_.WALT DISNEY |
UNCONDITIONALLY Katy Perry | 3
CAPITOL 1
HOLD ON Colbie Caillat | 0
REPUBLIC 1
TEAM Lorde | 5
LAVA/REPUBLIC
1 HOPE YOU FIND IT Cher | 1
WARNER BROS. |
BURN Ellie Goulding | 3

CHERRYTREE/INTERSCOPE

Data for week of 03.15.2014

AIRPLAY/STREAMING DATA COMPILED BY

niclsen

BDS

ON-DEMAND SONGS: The week’s top on-demand play requests and plays from unlimited listener-controlled radio channels on leading music subscription services. R&B/HIP-HOP STREAMING SONGS: The week's top streamed radio songs and on-demand songs and videos within the genre on leading online music services. RADIO AIRPLAY: The week's

most popular current songs across various genres, ranked by radio airplay detections, except for Country and R&B/Hip-Hop, which are ranked by audience impressions, as measured as measured by Nielsen BDS. Songs are defined as current if they are newly-released titles, or songs receiving widespread airplay and/or sales activity for the first time.

Global Media, LLC and Nielsen SoundScan, Inc. All rights reserved.

All charts © 2014,

Stations are electronically monitored 24 hours a day, 7 days a week. See Charts Legend on billboard.com/biz for complete rules and
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=
& ADULT TOP 40™ VE™ GOSPEL™
g
2 st s | TITLE Artist Artist . (st s | TITLE Artist [whs.on
m WEER  WEEK | |MPRINT/PROMOTION LABEL WEEK | FPROMOTION LABEL ART WEEK  WEEK | |MPRINT/PROMOTION LABEL CHART
% BEST DAY OF MY LIFE  American Authors DO | WANNAKNOW?  Arctic Monkeys ¢ 1 B EVERY PRAISE  Hezekiah Walker 5q
E ISLAND/IDIMG DOMINO/ADA RCA INSPIRATION
g STORY OF MY LIFE One Direction | 1, TEAM Lorde | 5 o ICAN ONLY IMAGINE ~ TamelaMann |
@ YCO/COLUMBIA L REPUBLIC TILLYMANN
= SAVSOMETHING A Great Big World & Christina Aguilera | »; COME A LITTLE CLOSER  Cage The Elephant | 39 EAN 10N 1 Zacardi Cortez | 34
= BLACK MAGNETIC/EPIC DSP/RCA = BLACKSMOKE/WORLDWIDE. ]
z ]
S TEAM Lorde | 13 IT’S ABOUT TIME Young The Giant | g [3N 1T’S WORKING William Murphy | 3;
E LAVA/REPUBLIC DBYR N/RRP. RCA INSPIRATION l ,
= POMPEII Bastille | g AFRAID The Neighbourhood | ,g 3 LIVE THROUGH IT James Fortune &FIYA | 17 Be St I S
VIRGIN/CAPITOL |_[RIEVOLVE/COLUMBIA g FIYA WORLD/EONE
COUNTING STARS OneRepublic | 3g COMING OF AGE Foster The People | [3 THE GIFT Donald Lawrence | 39 Best
MOSLEY/INTERSCOPE STARTIME INT'L/COLUMBIA UIET WATER/EONE
LET HER GO Passenger | 34 POMPEII Bastille | 3¢ (Al BREAK EVERY CHAIN Tasha Cobbs | 4o .
] BLACK CROW/NETTWERK/WARNER BROS. | _VIRGIN/CAPITOL _ MOTOWN GOSPEL Spotlighted as recently as
i DARK HORSE  Katy Perry Feat. Juicy J | g H COME WITHMENOW  KONGOS ¢ ' NOTHING WITHOUT YOU Jason Nelson | 45 November in Billboard’s
_CAPITOL TOKOLOSHE/EPIC RCA INSPIRATION BUbb“ng under COIUmn,
s HAPPY Pharrell williams g FALL IN LOVE Phantogram = , LBl WITHHOLDING NOTHING  William McDowell | 57 American Authors (above)
H BACK LOT/COLUMBIA BARSUK/REPUBLIC = DELIVERY ROOM/EONE s
g BURN Ellie Gouldin THE WALKER Fitz And The Tantrums AMAZING Ricky Dillard & New G earn their first No. 1 on
é CHERRYTREE/INTERSCOPE g i DANGERBIRD/ELEKTRA/ATLANTIC i 12 - @ LIGHT/EONE y i S an alrplay Cl:]avryt’.as “BeSt
H TIMBER Pitbull Feat. Kegha | 14 UNBELIEVERS Vampire Weekend | ! T8l OUR GOD Micah Stampley | 1 DR O iz
2 MR. 305/POLO GROUNDS/RCA XL/BEGGARS GROUP . INTERFACE/MOTOWN GOSPEL Adult Top 40. First included
H ALL OF ME John Legend | 1, BAD BLOOD Bastille | g | o YOU ALONE  Arkansas Gospel Mass Choir | ;3 on the Brooklyn band’s
g G.0.0.D./COLUMBIA VIRGIN/CAPITOL ] = T/EMTRO GOSPEL i SEIf'titIEd EP' WhICh topped
g LOVE ME AGAIN John Newman | DEMONS Imagine Dragons | 4g | o HELP Erica Campbell Feat. Lecrae | 5 Heatseekers Albums for
i REPUBLIC KIDINAKORNER/INTERSCOPE ‘_ = MY BLOCK/EONE two WeekS in Jaﬂuarv/
g SLEEPING WITH AFRIEND Neon Trees SLEEPING WITH A FRIEND Neon Trees WALKING INFAVOR  John . Kee, Zacardi Cortez & Shawn Bighy
g MERCURY/IDJMG L MERCURY/IDJMG | L b = 0 KEE/NEW LIFE cl 1] s Fe'ilzualryyélze S(‘)(nfg dOL!::JleS
] ) re ' ) ; as the lead track from its
g YOUNG GIRLS Bruno Mars HEAVY BELLS J Roddy Walston & The Business WE ARE VICTORIOUS  Donnie McClurkin Feat. Tye Tribbett
;E ATLANTIC L ATO i a - e RCA INSPIRATION v 5_ debut fuII-Iength Oh, What
H HUMAN Christina Perri | 14 CANNIBAL Silversun Pickups | g T8 REJOICEWITHME!  Bobby Jones Feat. Faith Evans | 1, a Life, due on next week’s
5 ATLANTIC/RRP DANGERBIRD ! ECHOPARK-JDI Billboard 200 and Top Rock
: LOVE DON'T DIE The Fray | 19 GIANTS Bear Hands | o 9 THERE Latice Crawford | g Albums charts. The song
E EPIC CANTORA = RCA INSPIRATION iS the ﬁrSt Career-opening
3B THE MAN Aloe Blacc | ¢ TONIGHT YOWRE PERFECT  New Politics | 7 | @ BESTFORLAST  Donald Lawrence Feat. olanda Adams & The Tri-Ciy Singers | 14, single to rule Adult Top 40
°3 ALOE BLACC/XIX/INTERSCOPE RCA UIET WATER/EONE . . “
Z: CHOCOLATE The 1975 DIRTY PAWS Of Monsters And Men 1 BETTER Jessica Reed since The Lumineers’ “Ho
é.};’: DIRTY HIT/VAGRANT/INTERSCOPE U REPUBLIC = PURITY i U Hey’” Wthh IEd fOr EIght
82 THEWALKER  Fitz And The Tantrums | WAIT FOR ME Kings Of Leon | 5 THEY SAID, BUT GOD SAID Jekalyn Carr | 1, L Sl eyl
fg DANGERBIRD/ELEKTRA/ATLANTIC RCA LUNJEAL/MALACO format’s top title of 2013.
&2 SHE KEEPS ME WARM  Mary Lambert | - HELL AND BACK The Airborne Toxic Event | g ICANMAKEIT  Bryan Popin Feat. Bryon “Mr. Takbox” Chambers | 5 On Adult Contemporary,
%E CAPITOL ISLAND/IDIMG )| LITTLE BOY WONDER/EONE || cher storms in at No. 24
=3 THE MONSTER  Eminem Feat. Rihanna | 3 HOLDING ON FOR LIFE Broken Bells | 14 BEAUTIFUL DAY Jamie Grace | with “I Hope You Find It,”
T £ WEB/SHADY/AFTERMATH/INTERSCOPE COLUMBIA GOTEE the Second Single from
g3 @ TONIGHT YOU'RE PERFECT  New Politics | 3 BEST DAY OF MY LIFE  American Authors | BUT GOD Isaac Carree Feat. James Fortune | 5 her Closer to the Truth
5e RCA ISLAND/IDIMG | DOOR 6 | A L
Z HEY BROTHER Avicii | g SHARK ATTACK Grouplove | 5 HE TURNED IT Tye Tribbett | which became her highest
é PRMD/ISLAND/IDIMG S CANVASBACK/ATLANTIC MOTOWN GOSPEL charting 50|0.B|||b0?:1rd 200
2s I e COME A LITTLE CLOSER Cage The Elephant | 2> WECE AFTERLIFE Arcade Fire | 1, FAITH TO BELIEVE  Sheri Jones-Moffett | ; entry (No. 3) in October.
£3 DSP/RCA MERGE/CAPITOL | MOTOWN GOSPEL ! Lead track “Woman’s World”
glo reached No. 28. Upon its
55 start, “Hope” is Cher’s
52 R&B/HIP_HOPTM RHYTHMTM highest-ranking AC hit not
s : - featuring another artist
g TITLE Artist ur'm;u kﬁ' THis | TITL . Artist n{mr{n TITLE ) Artist nras" § since “Song for the Lonely”
%‘é IMPRINT/PROMOTION LAREL i 1 i IMPRIN OMOTION LABEL - | IMPRINT/ TION LABEL = climbed to No. 11 in 2002.
54 WHEN SHE SAYS BABY  Jason Aldean 19 m DRUNK IN LOVE Beyonce Feat. Jay Z m ADRENALINA Wisn Feat Jennifer Lopez & Ricky Martin 4 Meanwhile, after debuting
£ BROKEN BOW PARKWOOD/COLUMBIA SONY MUSIC LATIN .
£ COMPASS Lady Antebell HAPPY Pharrell Willi PROMETO OLVIDARTE Tony Di at No. 12 on R&B/Hip-Hop
28 ady Antebellum arrell Williams ony Dize i
§§ CAPITOL NASHVILLE i 2z BACK LOT/COLUMBIA | o PINA b | iy Dlgltal_sﬁngs tWO WeEkkS
£s HELLUVA LIFE Frankie Ballard | 33 SHOWME  Kid Ink Feat. Chris Brown | | 6AM J Balvin Feat. Farruko | 5, 280 (With opening-week
SE WARNER BROS./WAR THA ALUMNI GROUP/88 CLASSIC/RCA CAPITOL LATIN/UMLE sales of 32,000, according
£3 DOIN’ WHAT SHE LIKES  Blake Shelton | i MY HITTA YG Feat. Jeezy & Rich Homie Quan | 19 LA NUEVA Y LA EX Daddy Yankee | ;9 to Nielsen Soundscan),
§§ WARNER BROS./WMN CTE/DEF JAM/IDIMG | EL CARTEL/CAPITOL LATIN/UMLE | Mariah carey’s “You're
55 1 HOLD ON Dierks Bentley  »g ALL OF ME John Legend = 55 HASTA ABAJO Yandel | »g Mine (Eternal)” makes
;iié B CAPITOL NASHVILLE G.0.0.D./COLUMBIA SONY MUSIC LATIN |t5 ﬁrSt ail‘play Chart
5 EVERVTHING I SHOULDN'T BETHINKING ABOUT  ThompsonSquare | 3 PARANOID Ty Dolla $ign Feat. B.o.B | 15 CHICA IDEAL Chino & Nacho | g appearances, entering
%g STONEY CREEK ATLANTIC | B&G/MACHETE/UMLE ! AdUlt R&B at'No 27 and
58 CHILLIN'IT Cole Swindell ITWON'TSTOP  Sevyn Streeter Feat. Chris Brown LATEMPERATURA  Maluma Feat. Eli Palacios ; ’
£5 WARNER BROS./WMN e CBE/ATLANTIC i - SONY MUSIC LATIN = Rhythmm at No. 39 (see
- SEE YOU TONIGHT ~ Scotty McCreery | 44 THEY DON'T KNOW Rico Love | 5, DESDE EL PRIMER BESO  Gocho “ElLapz de Platng” Feat Wisin | 1 Billboard.biz). The ballad
zE 19/INTERSCOPE/MERCURY DIVISION1/INTERSCOPE NEW ERA/VENEMUSIC previews Carey’s May 6
e DRINK A BEER Luke Bryan | ig THE LANGUAGE Drake | 7 QUE VIVA LA VIDA Wisin | 3 studio album. —Gary Trust
;z CAPITOL NASHVILLE YOUNG MONEY/CASH MONEY/REPUBLIC SONY MUSIC LATIN
H GOODNIGHT KISS Randy Houser | 5 NA NA Trey Songz | CANDY PlanB | 17
P STONEY CREEK SONGBOOK/ATLANTIC PINA
5 § DRINK TO THAT ALL NIGHT  Jerrod Niemann | 53 UP DOWN (DO THIS ALLDAY)  T-Pain Feat.B.0.B | 14 MOVIENDO CADERAS  Yandel Feat. Daddy Yankee | 4
g g SEA GAYLE/ARISTA NASHVILLE KONVICT/NAPPY BOY/RCA SONY MUSIC LATIN
Es L . I il i
2z GIVE ME BACK MY HOMETOWN  Eric Church | o THE WORST Jhene Aiko | ¢ LA BOTELLA Zion & Lennox | 19
§ § EMI NASHVILLE ARTCLUB/ARTIUM/DEF JAM/IDJMG BABY
S REWIND Rascal Flatts | g PART Il (ON THE RUN) Jay Z Feat. Beyonce | g ALOCATE Alexis & Fido | 5,
; % BIG MACHINE ROC-A-FELLA/ROC NATION | COEXISTENCE/WILD DOGZ 1
2% THE HEART OF DIXIE  Danielle Bradbery | 34 ALL ME Drake Feat. 2 Chainz & Big Sean | »g EL DUELO JAlvarez | 4
;g REPUBLIC NASHVILLE/BIG MACHINE YOUNG MONEY/CASH MONEY/REPUBLIC ON TOP OF THE WORLD/SONY MUSIC LATIN
oE 19 YOU + ME Dan +Shay | ,; HOLD ON, WE'RE GOING HOME  Drake Feat. Majid Jordan | 3¢ VOY A BEBER Nicky Jam |
é E WARNER BROS./WMN YOUNG MONEY/CASH MONEY/REPUBLIC LA INDUSTRIA
==! - !
gz BEAT OF THE MUSIC Brett Eldredge | 3 Lorde | g PRENDELO Fuego | ¢
%5 ATLANTIC/WMN LAVA/REPUBLIC FAMOUS ARTIST/MR. 305
EH COP CAR Keith Urban | 14 PARTITION Beyonce g ORGULLO J.Quiles | 19
o i HIT RED/CAPITOL NASHVILLE o PARKWOOD/COLUMBIA RICH !
g% BOTTOMS UP Brantley Gilbert | 1; LOVAL  Chris Brown Feat. Lil Wayne & French Montana Or & Too $hort | g TU PRINCESA Gretchen Feat. Gocho | 1,
VALORY RCA BLACK HAWK/PLAYNOW
GET ME SOME OF THAT  Thomas Rhett | ;¢ CAN’T RAISE A MAN K. Michelle | 5 DE CABEZA Wesley Tones | ¢
_ VALORY | | ATLANTIC =4 THE CAT ENTERTAINMENT .
LETTIN’ THE NIGHT ROLL Justin Moore | 9 ILUV THIS SH*T  August Alsina Feat. Trinidad James | 41 CONTIGO QUIERO AMORES  Arcangel | 5
VALORY NNTME MUCO./RADIO KILLA/DEF JAM/IDIMG PINA
THE MONA LISA Brad Paisley | 5 STONER Young Thug | 5 SINO TE VEO Jory Boy |
ARISTA NASHVILLE ASYLUM/ATLANTIC PINA
AUTOMATIC Miranda Lambert | 4 LOVE MORE  Chris Brown Feat. Nicki Minaj | 35 LA APUESTA Angel & Khriz | 3
. RCA NASHVILLE RCA PINA
8 THISISHOW WE ROLL  Florida Georgia Line Feat. Luke Bryan | 5 HURT YOU Toni Braxton & Babyface = »; MIRALA De La Ghetto Feat. Farruko & Zion | q;
g REPUBLIC NASHVILLE MOTOWN/IDIMG GEEZY BOYZ/CINQ
E = WAKE UP LOVIN’ YOU Craig Morgan | 34 WITHOUTME  Fantasia Feat. Kelly Rowland & Missy Elliott = 45 NO TE HAS MUERTO  Departamento del Ritmo | ¢
= "} BLACK RIVER 19/RCA | D.D.R. DISCOS |
§§ & YOUNG LOVE Kip Moore | 5 PRIMETIME Janelle Monae Feat. Miguel = 4 SALUD  Sky Blu, Reek Rude, Sensato, Wilmer Valderrama | g
E ='m MCA NASHVILLE WONDALAND/BAD BOY/ATLANTIC FOO & BLU/CHERRYTREE/INTERSCOPE
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COUNTRY™
ust | s | TITLE Artist
| MPRINT/LABEL RT
BOTTOMS UP Brantley Gilbert 3
VALORY/BMLG

THIS IS HOW WE ROLL  Florida Georgia Line Feat. Luke Bryan | 14
REPUBLIC NASHVILLE/BMLG
COP CAR Keith Urban | ¢
HIT RED/CAPITOL NASHVILLE/UMGN
CHILLIN’ IT Cole Swindell | 49
WARNER BROS./WMN
DRINK A BEER Luke Bryan | 17
CAPITOL NASHVILLE/UMGN | .
1 DON’T DANCE Lee Brice | 4
CURB
GIVE ME BACK MY HOMETOWN  Eric Church 7
EMI NASHVILLE/UMGN
DOIN’ WHAT SHE LIKES  Blake Shelton | g
WARNER BROS./WMN
DRINK TO THAT ALL NIGHT  Jerrod Niemann | g
SEA GAYLE/ARISTA NASHVILLE/SMN
GET ME SOME OF THAT Thomas Rhett | i3
VALORY/BMLG
19 YOU + ME Dan +Shay | 14
WARNER BROS./WMN
REWIND Rascal Flatts | 7
BIG MACHINE/BMLG
WHEN SHE SAYS BABY Jason Aldean | 17
BROKEN BOW/BBMG
WHATEVER SHE’S GOT David Nail | 3;
MCA NASHVILLE/UMGN |
SEE YOU TONIGHT Scotty McCreery | »7
19/MERCURY/INTERSCOPE/UMGN
HELLUVA LIFE Frankie Ballard | 19
WARNER BROS./WMN
1 HOLD ON Dierks Bentley | »¢
CAPITOL NASHVILLE/UMGN
COMPASS Lady Antebellum | »;
CAPITOL NASHVILLE/UMGN
THAT’S MY KIND OF NIGHT Luke Bryan | »g
CAPITOL NASHVILLE/UMGN
CRUISE Florida Georgia Line | gq
REPUBLIC NASHVILLE/BMLG | -
BEAT OF THE MUSIC Brett Eldredge | o
ATLANTIC/WMN
AUTOMATIC Miranda Lambert | 3
RCA NASHVILLE/SMN
GOODNIGHT KISS Randy Houser | 3
STONEY CREEK/BBMG
DON'TPUT DIRT ON MY GRAVE JUST YET  Hayden Panettiere |
ABC STUDIOS/LIONS GATE/BIG MACHINE/BMLG
STAY Florida Georgia Line | »3
REPUBLIC NASHVILLE/BMLG

TITLE Artist d
| IMPn_qeu.-'uBEL CHAR
#1
il %k\vlblssmAmDA Marc Anthony 45
ELPERDEDOR  Enrique Iglesias Feat. Marco Antonio Solis | ¢
UNIVERSAL MUSIC LATINO/UMLE
LI)!CPS DON’TLIE Shakira Feat. Wyclef Jean | ,17
ANIMALES Romeo Santos Feat. Nicki Minaj |
SONY MUSIC LATIN | X
DANZA KUDURO Don Omar & Lucenzo | 1g5
YANIS/ORFANATO/MACHETE/UMLE
ADRENALINA  Wisin Feat. Jennifer Lopez & Ricky Martin | ¢
SONY MUSIC LATIN
WAKA WAKA (THIS TIME FOR AFRICA) ~ Shakira Feat. Freshiyground | 199
EPIC/SONY MUSIC LATIN
YO TAMBIEN Romeo Santos Feat. Marc Anthony | 1
SONY MUSIC LATIN
ERES MIA Romeo Santos |
SONY MUSIC LATIN
SUERTE Shakira 215
EPIC/SONY MUSIC LATIN l
ECIO Romeo Santos Feat. Santana |
SONY MUSIC LATIN
LOCO Enrique Iglesias Feat. Romeo Santos | »g
UNIVERSAL MUSIC LATINO/UMLE
DARTE UN BESO Prince Royce | 33
SONY MUSIC LATIN
ngyAOW YOU WANT ME (CALLE OCHO)  Pitbull | 163
L
QUE VIVA LA VIDA Wisin | »3
SONY MUSIC LATIN
IMBO Daddy Yankee | 73
EL CARTEL/CAPITOL LATIN/UMLE
INOCENTE Romeo Santos 1
SONY MUSIC LATIN
LOBA Shakira 215
EPIC/SONY MUSIC LATIN
TRUST Romeo Santos Feat. Tego Calderon |
SONY MUSIC LATIN
MIGO Romeo Santos |
SONY MUSIC LATIN
LANUEVAY LA EX Daddy Yankee | 1
EL CARTEL/CAPITOL LATIN/UMLE
EROE Enrique Iglesias | 717
INTERSCOPE/UNIVERSAL MUSIC LATINO/UMLE
SI1 YO MUERO Romeo Santos |
SONY MUSIC LATIN
DIAS Romeo Santos |
SONY MUSIC LATIN
HERMOSA EXPERIENCIA  Banda Sinaloense MS de Sergio Lizarraga | 7
DISCOS SABINAS

Go to|BILLBOARD.COM/BIZ|for complete chart data

ROCK™

TITLE

IMPRINT/LABEL

Artist

WES.ON
CHART

POMPEII Bastille 35
c VIRGIN/CAPITOL
2 TEAM Lorde | 25
LAVA/REPUBLIC
LET HER GO Passenger | 39
BLACK CROW/NETTWERK |
BEST DAY OF MY LIFE  American Authors | »;
ISLAND/IDJMG
RADIOACTIVE Imagine Dragons | ga
_KIDINAKORNER/INTERSCOPE/IGA I
MONS Imagine Dragons | g5
KIDINAKORNER/INTERSCOPE/IGA
LAVA/REPUBLIC Lorde i
GLORY AND GORE Lorde | 1
LAVA/REPUBLIC
SAIL AWOLNATION | 157
RED BULL i
ORDINARY LOVE uz | 4
_ISLAND/INTERSCOPE/IGA |
ON TOP OF THE WORLD Imagine Dragons | 54
KIDINAKORNER/INTERSCOPE/IGA i
THE WALKER Fitz And The Tantrums | ¢
DANGERBIRD/ELEKTRA |
I’VE JUST SEEN A FACE Dawn & Hawkes 1
REPUBLIC |——.
!.PIOCVE DON’T DIE TheFray | 17
CHOCOLATE The1975 | o
VAGRANT/INTERSCOPE/IGA
DO | WANNA KNOW?  Arctic Monkeys | »5
DOMINO e —
SWEATER WEATHER  The Neighbourhood | 53
[RIEVOLVE/COLUMBIA
THE MOON SONG  Karen O & Ezra Kiening |
WATERTOWER i
AIN’T IT FUN Paramore | 3
FUELED BY RAMEN
SAFE AND SOUND Capital Cities | 5
___LAZV HOOKS/CAPITOL I
MY SONGS KNOW WHAT YOUDIDINTHEDARK  Fall QutBoy | 5
DECAYDANCE/ISLAND/IDIMG
NEW PSEUDOLOGIA FANTASTICA  Foster The People 1
STARTIME INT'L/COLUMBIA (I
SLEEPING WITH AFRIEND Neon Trees | 5
MERCURY/IDJMG I
COME WITH ME NOW KONGOS | »
TOKOLOSHE/EPIC I
IT’S TIME Imagine Dragons | og
KIDINAKORNER/INTERSCOPE/IGA t
DANCE/ELECTRONIC™
[ TiTLE Artist |wss.on
EEK | IMPRINT/LABEL CHART
L4 TURNDOWN FORWHAT  DJSnake&LilJon 19
(LTEY coLumBiA
HEY BROTHER Avicii | 24
PRMD/ISLAND/IDJMG -
#SELFIE The Chainsmokers | 3
DIM MAK/REPUBLIC -
EVERVTHING IS AWESOME!!  Tegan And Sara Feat. The Lonely Island | 4
___WATERTOWER I
ANIMALS Martin Garrix | 34
SPINNIN'/SILENT/CASABLANCA/REPUBLIC
WAKE ME UP! Avicii | 36
PRMD/ISLAND/IDJMG i
TAKE MEHOME  Cash Cash Feat. Bebe Rexha | »5
BIG BEAT
GET LUCKY Daft Punk Feat. Pharrell Williams | 4¢
DAFT LIFE/COLUMBIA i
APPLAUSE Lady Gaga | »9
STREAMLINE/INTERSCOPE/IGA
STAY THE NIGHT  Zedd Feat. Hayley Williams | 5
_"INTERS(OPE/IGA
TCH Disclosure Feat. Sam Smith | 5
PMR/UNIVERSAL ISLAND/INTERSCOPE/IGA
TITANIUM David Guetta Feat. Sia | 135
WHAT A MUSIC/PARLOPHONE/WARNER BROS. |
SUMMERTIME SADNESS  Lana Del Rey & Cedric Gervais | 3;
POLYDOR/INTERSCOPE/IGA
CLARITY Zedd Feat. Foxes | 5g
INTERSCOPE/IGA
FINDYOU Zedd, Matthew Koma, Miriam Bryant | ¢
INTERSCOPE/IGA i
RED LIGHTS Tiesto | 5
MUSICAL FREEDOM/PM:AM/CASABLANCA/REPUBLIC
GET LOW Dillon Francis & DJ Snake | 3
PROTOCOL/MAD DECENT
FEEL THIS MOMENT  Pitbull Feat. Christina Aguilera | ¢
MR. 305/POLO GROUNDS/RCA
THINKING ABOUT YOU  Calvin Harris Feat. Ayah Marar | »;
DECONSTRUCTION/FLY EYE/ULTRA/ROC NATION/COLUMBIA
ggPRK B**CH! Britney Spears | 3
WITHOUT YOU  David Guetta Feat. Usher | gg
WHAT A MUSIC/ASTRALWERKS/CAPITOL
MIDNIGHT CITY M83. | 122
M83/MUTE
SEXYBACK Justin Timberlake | 19¢
JIVE/RCA/LEGACY
ELS Avicii 121
LE7ELS/VERATONE/ATOM EMPIRE/INTERSCOPE/IGA
1LOVE IT Icona Pop Feat. Charli XCX | 5g

RECORD COMPANY TEN/BIG BEAT/ATLANTIC/AG

R&B/HIP-HOP™

TITLE Artist

IMPRINT/LABEL

ﬁ HAPPY
M BACK LOT/COLUMBIA

TALKDIRTY  Jason Derulo Feat. 2 Chainz

Pharrell Williams ;3

BELUGA HEIGHTS/WARNER BROS. )

ALL OF ME John Legend | »9
_G.0.0.D./COLUMBIA I

THE MAN Aloe Blacc | 4

ALOE BLACC/XIX/INTERSCOPE/IGA I

DRUNK IN LOVE Beyonce Feat.JayZ | 3
_ PARKWOOD/COLUMBIA |

SHOW ME Kid Ink Feat. Chris Brown | >

THA ALUMNI GROUP/88 CLASSIC/RCA |

THE MONSTER  Eminem Feat. Rihanna | g

WEB/SHADY/AFTERMATH/INTERSCOPE/IGA

MY HITTA  YG Feat. Jeezy & Rich Homie Quan | »4

CTE/DEF JAM/IDIMG

PARANOID Ty Dolla $ign Feat. B.o.B | 11

ATLANTIC/AG

LOVAL Chris Brown Feat. Lil Wayne & French Montana Or & Too $hart | 5

RCA

PARTITION Beyonce | 11

PARKWOOD/COLUMBIA

TROPHIES Young Money Feat. Drake |

YOUNG MONEY/CASH MONEY/REPUBLIC

BLURRED LINES Robin Thicke Feat. T.I. + Pharrell | 49

STAR TRAK/INTERSCOPE/IGA

NA NA
_ SONGBOOK/ATLANTIC/AG

SoMo

|
|
|
|
|
|
|
|
|
|
|
|
Trey Songz | 6
|
|
|
|
|
|
|
|
|
|
|

REPUBLIC | 19
i2 B Mike WiLL Made-It Feat. Miley Cyrus, Wiz Khalifa & Juicy ) | »5
L EARDRUMMERS/INTERSCOPE/IGA |
15 STONER Young Thug | 4
ASYLUM/ATLANTIC/AG |
RAP GOD Eminem | 19
i WEB/SHADY/AFTERMATH/INTERSCOPE/IGA
UP DOWN (DO THIS ALLDAY)  T-Pain Feat.B.0.B | 17
KONVICT/NAPPY BOY/RCA |
THEY DON’T KNOW Rico Love | ;
___DIV\S\ONl/INTERSCOPE/\GA |
CAN'THOLDUS  Macklemore & Ryan Lewis Feat. Ray Dalton | 55
MACKLEMORE |
WHITEWALLS  Macklemore & Ryan Lewis Feat. ScHoolboy Q& Hallis | ¢
MACKLEMORE
DROP THAT #NAENAE We Are Toonz 2
VPP/SKUNKFUNK
LOOKIN ASS  Young Money Feat. Nicki Minaj 1
YOUNG MONEY/CASH MONEY/REPUBLIC
THE WORST Jhene Aiko | ¢
ARTCLUB/ARTIUM/DEF JAM/IDIMG
WORLD™
LAST TITLE Artist [wes.on
WEER IMPRINT/LABEL CHART

i3 % SOMEWHERE OVER THE ... Israel ‘2" KamakawiwoOle 577
T8} BIG BOY/MOUNTAIN APPLE

LETITGO Alex Boye Feat. One Voice Childrens Choir

BOVE CENTRAL 2
GANGNAM STYLE PSY | g5

SCHOOLBOY/REPUBLIC

!I’IAR. MR. Girls’ Generation | ;
chOME BACK HOME 2NE1 1
.WALT DISNEY |
CRUSH 2NE1 1
Y6
GENTLEMAN PSY | 47
i SILENT/SCHOOLBOY/REPUBLIC

2NE1 | 4

MTBD
YG

JUBILEE

KEITH MEDLEY

|
|
|
|
VUELIE  Christophe Beck & Frode Fjellheim | 14
|
|
|
|

Keith Medley | 199

Paco De Lucia

ENTRE DOS AGUAS | 1
UNIVERSAL MUSIC LATINO/UMLE

HAWAIIAN ROLLER COASTER RIDE  Kamehameha Children's Chorus | 199
WALT DISNEY

PAPAOUTAI Stromae | 1
MOSAERT

Al SE EU TE PEGO Michel Telo | 16
PANTANNAL/RGE./SONY MUSIC LATIN

SPELLBOUND TVXQ | 1
S.M.

vG.GOTTA BE YOU 2NE1 | 1
HE MELENO LILO Kamehameha Children’s Chorus | 1g¢
WALT DISNEY

BOY IN LUV BTS | 3
BIG HIT ENTERTAINMENT

CAN’T STOP CNBLUE 1
FNC

SCREAM 2NE1 | 1
YG

GUREN NO YUMIYA Linked Horizon | 1
PONY CANYON

LEPO LEPO Psirico | 1
SOM LIVRE |
BALADA (TCHE TCHERERE TCHE TCHE)  Gusttavo Lima | 99
PANTANNAL/RGE./SOM LIVRE/SONY MUSIC LATIN

\IIEIWERE you 2NE1 | 1
THE GIRL FROM IPANEMA  Stan Getz And Joao Gilberto | o1
VERVE/UME

Data for week of 03.15.2014
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HEATSEEKERS ALBUMS™

ARTIST ARTIST WHS.OM

IMPRINT/DISTRIBUTING LABEL | ] 1MPR CHARY

“oEBuT GIRLS' GENERATION

4th Mini Album ‘Mr. Mr.” (EP) 4 1 Days + Nights | 3

ALEY
DALEYMUSIC/POLYDOR/REPUBLIC

NEW TWIN FORKS Twin Forks L.P. | » CLAYTON ANDERSON Right Where I Belong | 20 2
DINE ALONE NO HASSLE LOVE CASTLE

NEW RUN RIVER NORTH Run River North | 3 1 BROODS Broods (EP) | 5 4
N WERK POLYDOR/CAPITOL.

NEW T. MILLS All'1 Wanna Do (EP) INDIRECTIONS Clockworks | 29 1
COLUMBIA INVOGUE

GIRLS GENERATION: COURTESY OF SM ENTERTAINMENT

NEW WILD BEASTS Present Tense | s 1 L\SEISAOLOVELESS Somewhere Else | 7 2
| BLOODSHOT

DOMINO.

NEW SNARKY PUPPY We Like It Here DAWN & HAWKES Golden Heart (EP) | 3; 1
ROPEADOPE DAWN & HAWKES

NEW THE DOLLYROTS Barefoot And Pregnant CNBLUE Can’t Stop (EP) | 32 1
ARRESTED YOUTH/HONNYPOT ENC

THE NOTWIST Close To The Glass | g 1 z ! MOONSHINE BANDITS Calicountry | » 4
SUB POP. _ BACKROAD/AVERAGE JOES

BRAD MEHLDAU/MARK GUILIANA  Mehliana: Taming The Dragon . SCOTT BRADLEE & POSTMODERN JUKEBOX  Twist Is The New Twerk | 7 4

NONESUCH/WARNER BROS. 2 SCOTT BRADLEE

LONDON GRAMMAR If You Wait 30 | ] LORD HURON Lonesome Dreams | 3 62
METAL & DUST/MINISTRY OF SOUND/COLUMBIA et IAMSOUND

KONGOS Lunatic
TOKOLOSHE/EPIC

TEMPLES Sun Structures
FAT POSSUM

GABRIEL CORONEL Desnudo |36 1
WARNER LATINA

JOHNNYSWIM Heart Beats (EP) | 14 6
BIG PICNIC

LOVE & THE OUTCOME Love & The Outcome

WORD-CURB/WARNER-CURB

ALGEBRA BLESSETT Recovery NEIL FINN Dizzy HEIGHTS | » 3
SLIM FRANCES/PURPOSE/EONE LESTER RECORDS

GRIZFOLK From The Spark (EP) ; BOMBAY BICYCLE CLUB So Long, See You Tomorrow | 1 4
VIRGIN/CAPITOL UNIVERSAL ISLAND/VAGRANT

LEVI LOWREY Levi Lowrey |33 1
ROAR/SOUTHERN GROUND

THE FAMILY CREST Beneath The Brine | 1¢ 1 DEAFHEAVEN Sunbather | > 18
TENDER LOVING EMPIRE DEATHWISH

LO-FANG Blue Film | 17 1 SAM SMITH NirvanaE.P. | o 5
4AD CAPITOL

HURRAY FOR THE RIFF RAFF Small Town Heroes | 3 3 CHRIS ARDOIN Back Home | 43 1
ATO : MAISON DE SOUL

MICHAEL KETTERER & UNITED PURSUIT The Wild Inside | 19 1
UNITED PURSUIT

BABYMETAL BABYMETAL | 20 1 Lucius Wildewoman | 5 19
TOY'S FACTORY ) MOM + POP

?BIVJIDEDBVVOICES Motivational Jumpsuit | 18 2

Launch Pad
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TSR WARNER BROS. NASHVILLE/WAR JEREMY MESSERSMITH TWIN FORKS WILD BEASTS

#SELFIE The Chainsmokers | »
DIM MAK/REPUBLIC

TAKE ME HOME  Cash Cash Feat. BebeRexha | g
BIG BEAT/RRP

£
j: 4] 12 ki@ CIBO MATTO Hotel Valentine RHONDA VINCENT Only Me | 10 4
g CHIMERA UPPER MANAGMENT
£ @ JASMINE THOMPSON Bundle Of Tantrums | g 13 ROVYAL BLISS ChasingTheSun | 3 >
%" JASMINE THOMPSON AIR CASTLE
T§ JAMESTOWN REVIVAL Utah: A Collection Of Recorded Moments From The Wasatch Mountains | g 3 BENMONT TENCH You Should