
Kanye’s secret weapon 

 KIM KARDASHIAN WEST opens  

up about their partnership 

(‘we’re obsessed with each 

other’), the music biz and,  

um, yeah, Taylor Swift:  

‘I just wanted to protect him’

SURPRISE! YOUTUBE 

LANDS LYOR COHEN

IHEART  VS. THE  

TECH UNICORNS

THE MAN  TRYING  

TO SAVE  MTV 

October 8, 2016  |  billboard.com

+

T V  +  M U S I C

HE’S  
WITH

        HER

WorldRadioHistory



THANK YOU FOR AN INCREDIBLE NIGHT

FROM LIVE NATION, SJM CONCERTS,

MCD AND WEMBLEY STADIUM
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WEMBLEY STADIUM

10 SEPTEMBER 2016

SOLD OUT

63,379 TICKETS

$5,775,650 GROSS
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‘Forever Country’ 
All-Star Medley 
Barrels Into Top 25

T
HE ALL-STAR ANTHEM “FOREVER COUNTRY” BY 

the 30-act collective billed as Artists of Then, Now & 

Forever, blasts in at No. 1 on Billboard’s Hot Country 
Songs chart (dated Oct. 8). It also debuts at No. 21 on 

the all-genre Billboard Hot 100.
The song, which celebrates 50 years of the Country Music 

Association Awards (to be held Nov. 2), launches with 93,000 
downloads sold (good for a No. 2 start on Digital Song Sales) 
and 5.7 million U.S. streams in its irst week (ending Sept. 22), 
 according to Nielsen Music. Proits will beneit music education 
causes through the Country Music Association Foundation.

The Shane McAnally-produced track is a medley of three 
classics: John Denver’s “Take Me Home, Country Roads” (from 
1971), Dolly Parton’s “I Will Always Love You” (1974) and Willie 

Nelson’s “On the Road Again” (1980). Denver died in 1997, but 
Parton and Nelson are both featured on “Forever,” along with 28 
other CMA Award-winning acts.

While cautious about its long-term airplay prospects, country 
radio programmers are largely praising “Forever Country,” which 
drew 6.3 million in radio audience. “This is why being in country 
is so great,” says Charlie Cook, vp  country for Cumulus Media. 
“We all love the format, and we all pull together.” —GARY TRUST
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Some of the acts featured in 

the music video for “Forever 

Country” are (clockwise from 

top left) Carrie Underwood; 

Tim McGraw and Faith Hill; 

Little Big Town; Parton; Jason 

Aldean, Keith Urban and 

Miranda Lambert (front, from 

left); George Strait; Kacey 

Musgraves; and Nelson.
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6 WK S
  Closer 0  The Chainsmokers Feat. Halsey 

      THE CHAINSMOKERS,S.FRANK,F.KENNETT (A.TAGGART, 
       S.FRANK,F.KENNETT,A.FRANGIPANE,I.SLADE,J.KING) DISRUPTOR/COLUMBIA 

1 8

2 2 2 Heathens   twenty one pilots 
M.ELIZONDO,T.JOSEPH (T.JOSEPH) DC/ATLAS/WATERTOWER/ATLANTIC/FUELED BY RAMEN/RRP 

2 14

3 3 3
Cold Water   Major Lazer Feat. Justin Bieber & MO 
DIPLO,BENNY BLANCO,JR. BLENDER,KING HENRY (E.C.SHEERAN,B.J.LEVIN, 
J.SCOTT,T.W.PENTZ,P.MECKSEPER,H.ALLEN,J.D.BIEBER,K.M.ORSTED) MAD DECENT/DEF JAM 

2 9

12 6 4
AG   Let Me Love You   DJ Snake Feat. Justin Bieber 

     DJ SNAKE,ANDREW WATT (W.S.E.GRIGAHCINE,J.D.BIEBER, 
     A.WOTMAN,A.TAMPOSI,B.LEE,L.BELL,A.ROSER) DJ SNAKE/INTERSCOPE 

4 7

4 4 5 Cheap Thrills 2  Sia Feat. Sean Paul 

G.KURSTIN (S.K.I.FURLER,G.KURSTIN,S.P.HENRIQUES) MONKEY PUZZLE/RCA 
1 32

13 8 6 Treat You Better   Shawn Mendes 
J.T.GEIGER II,D.ROMER (S.MENDES,J.T.GEIGER II,S.HARRIS) ISLAND/REPUBLIC 

6 16

5 5 7 Don’t Let Me Down 2  The Chainsmokers Feat. Daya 

THE CHAINSMOKERS (A.TAGGART,E.W.SCHWARTZ,S.HARRIS) DISRUPTOR/COLUMBIA 
3 32

14 12 8
Broccoli   D.R.A.M. Feat. Lil Yachty 
JGRAMM,K.R.BRUTUS,R.CHAHAYED  
(S.M.MASSENBURG-SMITH,M.MCCOLLUM) #1EPICCHECK/EMPIRE RECORDINGS 

8 15

10 13 9 We Don’t Talk Anymore 0  Charlie Puth Feat. Selena Gomez 

C.PUTH (C.PUTH,J.K.HINDLIN,S.GOMEZ) ARTIST PARTNERS GROUP/ATLANTIC 
9 16

7 7 10 This Is What You Came For 2  Calvin Harris Feat. Rihanna 

CALVIN HARRIS (CALVIN HARRIS,NILS SJOBERG) WESTBURY ROAD/ROC NATION/FLY EYE/COLUMBIA 
3 21

1 1 1

2 2 2

3 3

12 6 4

8 6

14 12 8

10 9

WorldRadioHistory
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Peter Pan

With this track, 

the 23-year-old 

became the first 

woman to top both 

Country Airplay and 

Hot Country Songs 

simultaneously with 

a solo single.

“Peter Pan” is both your third single and 

your third Countr y Airplay No. 1.  What’s 

the key to your songwriting success?

When I was younger, I heard that for every 

100 songs you write, you get 10 good ones 

and one hit — and that has proved to be so 

true! I signed my publishing deal when I 

was 19 with, like, 250 songs. Then I wrote 

full time for a year and a half. There’s a lot of 

really, really terrible ones. (Laughs.)

You’re often compared to Taylor Swift .  Do 

you think that’s accurate?

It’s super flattering. She’s like my big sister. 

The thing that I love the most about her — 

that I hope people compare — is that she 

keeps songwriting and her fans in the very 

front of whatever decisions she makes. 

That’s definitely the way I want to be.

What do you think is the most common 

misconception about countr y ?

The idea that it’s just honky-tonks and 

beer and trucks — growing up, that’s what I 

thought. But right now, you can turn on the 

radio and hear Sam Hunt , who’s doing R&B 

country; Chris Stapleton , who’s soul country; 

Little Big Town , who’s indie country; and 

then me, who’s pop country. It’s this really 

cool, eclectic time. —NATALIE WEINER

In its sixth week crowning the 

Hot 100, the song lands atop the 

Mainstream Top 40 airplay chart, 

where the duo’s “Don’t Let Me 

Down” (featuring Daya) reigned 

for three weeks in July.

T H E  C H A I N S M O K E R S 
F E AT.  H A L S E Y

Closer

4  B I L L B O A R D   |   O C T O B E R  8 ,  2 0 1 6
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21
   Forever Country   Artists Of Then, Now & Forever 
    S.MCANALLY (D.PARTON,J.DENVER,T.DANOFF, 
     W.DANOFF,W.NELSON,S.MCANALLY,J.OSBORNE) CMA/MCA NASHVILLE 

21 1

19 21 22
Luv   Tory Lanez 
CASHMERE CAT,BENNY BLANCO (M.A.HOIBERG,B.J.LEVIN, 
D.PETERSON,A.S.A.KELLY,W.B.J.PASSLEY,M.A.WOLFE,S.J.MARSDEN) MAD LOVE/INTERSCOPE 

19 13

21 22 23
Sucker For Pain   Lil Wayne, Wiz Khalifa & Imagine Dragons With Logic & Ty Dolla $ign Feat. X Ambassadors 

ALEX DA KID (A.GRANT,D.CARTER,C.J.THOMAZ,D.SERMON,D.REYNOLDS, 
B.MCKEE,D.PLATZMAN,R.B.HALL II,T.GRIFFIN JR,S.N.HARRIS) DC/ATLAS/WATERTOWER/ATLANTIC/RRP 

15 13

24 My Way   Calvin Harris 
CALVIN HARRIS (CALVIN HARRIS) FLY EYE/COLUMBIA 

24 1

26 26 25
Hymn For The Weekend 0  Coldplay 
STARGATE,R.SIMPSON (G.R.BERRYMAN,J.M.BUCKLAND,W.CHAMPION, 
C.A.J.MARTIN,M.S.ERIKSEN,T.E.HERMANSEN,M.J.TOVAR,V.T.YARD,S.ZANT) PARLOPHONE/ATLANTIC 

25 17

30 31 26
DG    This Girl   Kungs vs Cookin’ On 3 Burners 

           KUNGS (L.FERGUSON,                                                             KUNGS/SOUND OF BARCLAY/BARCLAY/ 
       I.KHATCHOYAN,J.MASON) CASABLANCA/REPUBLIC 

26 9

29 29 27 Unsteady ¡  X Ambassadors 
ALEX DA KID (A.GRANT,S.N.HARRIS,N.FELDSHUH,C.HARRIS,A.LEVIN) KIDINAKORNER/INTERSCOPE 

27 19

24 25 28 Panda 3  Desiigner 
MENACE (S.SELBY, III,A.KHAN) G.O.O.D./DEF JAM 

1 31

28 32 29 Sit Still, Look Pretty 0  Daya 
NOISECASTLE III (G.BARLETTA,B.NEWBILL,M.CAMPBELL,S.BRUZENAK) ARTBEATZ 

28 17

23 27 30
For Free   DJ Khaled Feat. Drake 
NINETEEN85,MAJID JORDAN (A.GRAHAM,K.M.KHALED,P. JEFFERIES,J.ULLMAN,A.ADAMS,                             YOUNG MONEY/CASH MONEY/ 
F.MALAVE,K.D.GRANT,K.L.BROOKS,L.JEFFERSON,C.DAVID,J.PHILLIPS,T.SHAW,J.H.SMITH) REPUBLIC/WE THE BEST/EPIC 

13 16

39 33 31
Starving   Hailee Steinfeld & Grey Feat. Zedd 

M.TREWARTHA,K.TREWARTHA,ZEDD (M.TREWARTHA, 
K.TREWARTHA,R.MCCURDY,C.PETROSINO,A.WHITEACRE) REPUBLIC 

31 8

36 37 32
No Limit   Usher Feat. Young Thug 
B.ALEXANDER,C.PERRY (U.RAYMOND IV,B.A.M., 
C.PERRY,T.THOMAS,T.THOMAS,K.THOMAS,J.L.WILLIAMS) RCA 

32 13

27 30 33
Controlla   Drake 
BOI-1DA,D.CHIN-QUEE,A.RITTER (A.GRAHAM,M.SAMUELS,D.CHIN-QUEE,A.RITTER, 
S.MCGREGOR,AQUAMAN,M.DAVIS,D.DENNIS,G.JACKSON,P.ROBERTS,A.THOMAS) YOUNG MONEY/CASH MONEY/REPUBLIC 

16 21

52 24 34 The Greatest   Sia Feat. Kendrick Lamar 
G.KURSTIN (S.K.I.FURLER,G.KURSTIN,K.L.DUCKWORTH) MONKEY PUZZLE/RCA 

24 3

34 34 35 Tiimmy Turner   Desiigner 
M.G.DEAN,DESIIGNER (S.SELBY, III,M.G.DEAN) G.O.O.D./DEF JAM 

34 9

25 28 36 Never Be Like You ¡  Flume Feat. Kai 
FLUME,KAI,G.P.EARLEY (H.E.STRETEN,A.DE GASPERIS-BRIGANTE,G.P.EARLEY) FUTURE CLASSIC/MOM + POP 

20 25

49 40 37 Setting The World On Fire   Kenny Chesney Feat. P!nk 
B.CANNON,K.CHESNEY (R.COPPERMAN,M.JENKINS,J.OSBORNE) BLUE CHAIR/COLUMBIA NASHVILLE 

29 8

32 36 38 Just Like Fire   P!nk 
MAX MARTIN,SHELLBACK,O.HOLTER (P!NK,MAX MARTIN,SHELLBACK,O.HOLTER) WALT DISNEY/RCA 

10 23

31 35 39 Work From Home 2  Fifth Harmony Feat. Ty Dolla $ign 
AMMO,DALLAS K (J.COLEMAN,J.DEMOREST,T.GRIFFIN JR,A.IZQUIERDO,D.KOEHLKE,B.LEE) SYCO/EPIC 

4 30

40
Starboy   The Weeknd Feat. Daft Punk 
DAFT PUNK,DOC MCKINNEY,CIRKUT,THE WEEKND (A.TESFAYE, 
T.BANGALTER,G. DE HOMEM-CHRISTO,M.MCKINNEY,H.R.WALTER) XO/REPUBLIC 

40 1

38 41 41
Work 3  Rihanna Feat. Drake 
BOI-1DA (J.A.BRATHWAITE,M.SAMUELS,A.RITTER, 
R.THOMAS, JR.,A.GRAHAM,R.FENTY,M.S.MOIR) WESTBURY ROAD/ROC NATION 

1 35

- 15 42
Perfect Illusion   Lady Gaga 
M.RONSON,LADY GAGA,K.PARKER,BLOODPOP 
 (S.G.GERMANOTTA,M.D.RONSON,K.PARKER,M.TUCKER) STREAMLINE/INTERSCOPE 

15 2

51 50 43 Chill Bill   Rob $tone Feat. J. Davi$ & Spooks 
PURPDOGG (J.ROBINSON,J.DAVIS,A.CARRILLO,B.HERRMANN) RCA 

43 8

44 44 44
Low Life ¡  Future Feat. The Weeknd 
BEN BILLION$,DAHEALA,THE WEEKND,METRO BOOMIN  
(N.D.WILBURN,A.TESFAYE,B.DIEHL,D.MCKINNEY,J.QUENNEVILLE) A-1/FREEBANDZ/EPIC 

18 33

41 43 45 I Took A Pill In Ibiza 2  Mike Posner 
M.POSNER,M.TEREFE (M.POSNER) ISLAND/REPUBLIC 

4 36

45 45 46
7 Years 3  Lukas Graham 
FUTURE ANIMALS,PILO (L.G.FORCHHAMMER, 
S.FORREST,M.RISTORP,M.PILEGAARD) WARNER BROS. 

2 36

40 49 47 H.O.L.Y.   Florida Georgia Line 
J.MOI (BUSBEE,N.CYPHERT,W.W.LARSEN) BMLG/REPUBLIC 

14 21

46 42 48 Diferent For Girls   Dierks Bentley Feat. Elle King 

R. COPPERMAN (S.MCANALLY,J.T.HARDING) CAPITOL NASHVILLE 
42 16

56 51 49
In The Name Of Love   Martin Garrix & Bebe Rexha 
MARTIN GARRIX,MAT RAD,STEVE JAMES (MARTIN GARRIX, 
M.SMITH RADOSEVICH,R.CUNNINGHAM,S.PHILIBIN,I.JUBER,Y.NAHAR,B.REXHA) STMPD RCRDS/RCA 

49 6

43 48 50
Pick Up The Phone   Young Thug And Travis Scott Feat. Quavo 
VINYLZ,F.DUKES (TRAVIS SCOTT,A.FEENEY,A.HERNANDEZ, 
J.L.WILLIAMS,Q.K.MARSHALL,B.T.HAZZARD,A.RITTER,M.G.DEAN) 300/ATLANTIC/GRAND HUSTLE/EPIC 

43 6

HOT SHOT 
DEBUT

21

19 21 22

22 23

NEW 24

26 26 25

30 31 26

29 29 27

28 32 29

39 33 31

32

52 24

34 34 35

49 40 37

NEW 40

15

51 50 43

46 42

56 51 49

43

6 9 11 Ride ¡  twenty one pilots 
R.REED (T.JOSEPH) FUELED BY RAMEN/RRP 

5 28

9 11 12
Needed Me 2  Rihanna 
DJ MUSTARD (D.MCFARLANE,R.FENTY,N.AUDINO,L.HUGHES,K.ROHAIM, 
T.WARBRICK,A.FEENEY,B.E.HAZARD,C.HINSHAW JR.,D.RACHEL) WESTBURY ROAD/ROC NATION 

7 34

8 10 13 Send My Love (To Your New Lover)   Adele 
MAX MARTIN,SHELLBACK (A.L.B.ADKINS,MAX MARTIN,SHELLBACK) XL/COLUMBIA 

8 19

11 14 14
One Dance   Drake Feat. WizKid & Kyla 
NINETEEN85,WIZKID,N.SHEBIB (A.GRAHAM, 
P. JEFFERIES,N.J.SHEBIB,A.I.BALOGUN,K.R.SMITH) YOUNG MONEY/CASH MONEY/REPUBLIC 

1 25

17 16 15
Too Good   Drake Feat. Rihanna 

NINETEEN85 (A.GRAHAM,R.FENTY,P. JEFFERIES,M.BIDAYE, 
D.CHIN-QUEE,A.MARTIN,A.SUTHERLAND,A.HERSHEY) YOUNG MONEY/CASH MONEY/REPUBLIC 

14 21

20 20 16 Gold 0  Kiiara 
F.SNOW (D.SINGER-VINE,K.SAULTERS) ATLANTIC 

16 18

16 18 17
Can’t Stop The Feeling! ¡  Justin Timberlake 
J.TIMBERLAKE,MAX MARTIN,SHELLBACK  
(J.TIMBERLAKE,MAX MARTIN,SHELLBACK) DREAMWORKS/RCA 

1 20

18 19 18
SG   Side To Side   Ariana Grande Feat. Nicki Minaj 

      MAX MARTIN,ILYA (I.SALMANZADEH,MAX MARTIN, 
   O.T.MARAJ,A.KRONLUND,S.KOTECHA,A.GRANDE) REPUBLIC 

18 4

22 23 19 I Hate U I Love U ¡  gnash Feat. Olivia O’Brien 

G.NASH (G.NASH,O.O’BRIEN) :):/ATLANTIC 
19 23

15 17 20
Into You   Ariana Grande 
MAX MARTIN,ILYA (MAX MARTIN,S.KOTECHA, 
A.KRONLUND,I.SALMANZADEH,A.GRANDE) REPUBLIC 

13 19
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17 16 15
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18 19 18
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D A T A  F O R  W E E K  O F  1 0 . 0 8 . 2 0 1 6

In a rare vocal turn, Calvin Harris 

debuts on the Billboard Hot 100 

at No. 24 with stand-alone single 

“My Way.” The track launches 

with 53,000 sold and 6 million 

U.S. streams in its first week, 

while drawing 27 million in radio 

audience, according to Nielsen 

Music. Having not released an 

album since 2014, Harris told 

WHTZ New York’s Elvis Duran on 

Sept. 16 that dance acts benefit 

from song-by-song releases as 

“the music is so transient. To 

disappear for a year and a half 

to make an album just [doesn’t] 

make sense.” —G.T.

24

C A L V I N 

H A R R I S

My Way

The track becomes Pink ’s third 

No. 1 on the Adult Contemporary 

chart in its 23rd week on the 

list. It also passes 1 million 

downloads sold to date.

The lead single from Joanne 

(Oct. 21) tumbles by 84 percent 

in sales and 32 percent in U.S. 

streams in its second week 

— but grows by 3 percent to 

23 million in airplay audience.

P I N K

Just Like Fire

L A D Y  G A G A

Perfect Illusion

38

42
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42 36 10 
WAA~RllaOS. 

YoungM.A 52 4 
Nr BANGIRS (MN.JACOll$Ol'l~MARRERO) MAMUSIC/30 

It Don't lbt Ll<elt Used To Billy Currington 53 9 
OHUII (liQJRRNGIOl'(C.RBAALOWl~CAATIAJ MROJRYNASfMUE 

® 39 Peter Pan • Kelsea Ballerini 35 17 
I.CiWHIEfUJUMASSEY(l(.BAU!ruNI/.G.WHITEHIAOlllEJ BLAQ(fl!VER 

NoProblem ® ® Chance TheRapperF.a.U \\'1/1>!& 10laiR1 55 18 ~ w~-~CARIER CHANCElHIRAl'PBI. 

® @ Father Stretch My Hands Pt.1 KanyeWe~ 
37 20 a~m..~~m'IS'i!f• tiOOMel!M 

Juju On Oat Beat (TZAnthem) Z.ayionMcCalr,i.1<rHilig!rrr ~ 
NOTUS1ll>{NOT USTEDJ ZAYIONMC.CAU 

Scars To Your Beautiful Alessla Cara 58 4 
(J>,1)111'11,1 

Middle Of A Memory Cole Swindell 59 9 
MCAAllRf::s,\IJNDEII.A.G::'!LEY.IDICIMU) WARNER BIOS. NASHVUE/YIMN 

Keith Urban 60 2 
OHJ~XI.IIBAll(SLOISINHJJNCIS!YC~ HIT~CAPOOUWH\11111 

Lil Uzi Vert 54 15 81 2 
GIN!AAIION NOW/AIIANOC OHUIE (aYOUNG.= CHER.lEBAO<J 

Fade KanyeWest 
47 3 63 

Gangsta Kehlanl 
41 7 

ir~@."JJ~~~m~-~ 1
" .aooite "'~ r=,w~1~mW,&'f~if OC/AIIAS/WAl(IICl,V(rJAIWfft:; 

47 
Allln My Head (Flex) fihhHannony Ftat 1et1YW'I' 

24 14 ® Wat U Mean (Aye, Aye, Aye) Dae Dae 66 10 
Di~~J~f,,\11-m/~ ro:r.ic •BCTl)umz "1.00QU;SY),«JMNS.:;MOal!J tfTTIBWZll'IAIW,l<IRml 

RockOn Tucker Beathard 64 6 X 21 Savage & Metro Boom in r,a ,. Futur. 84 2 • I A.PHAAGUA ~.BIATHARQC.BIATHAROMC,.,.,,ON·GOODMA"4 DOI MIRO BOOMN (SJOSIPK!.lWAYN!.N.0.WILBIJRN) SLAOOHTlRCiANG 

Amine 65 3 Too Mich Sauce DJ ESCO Feat Fuun & Lil Uzi Vert 81 5 
A.Ml~.LP.MIJIA(A.A.DA>IEllP.MIJIAJ RIPUllllC Ill ESCO (WMOOIII.X.OOTSOl'INQWIBIJRN.s.WOOOS] IPIC 

48 Meghan Trainor 13 19 70 
Why You Always Hatin? YG Feat Orakt& Kamar/>h 

62 14 
RP1ED(M!R.'JNQPJ.FP1DIRJC.lrn.aJl'(ll)ESROUlfAIJ~ 11'1C ~J~ ~lASX.JOHNSCtl, PUSHAZllK/Cll/OIJ 11\M 

I Met A Girl William Michael Morgan 67 5 Key To The Streets YFN Lucci Feat. Migos & Trod>~ 87 
IIICll'Wl!IOP.0:SP.IOOIWUl!il.lCNIAll~ WAAIDll!00.11/&VWN/Mtl ).11,Mil;(IU.BINNETT~.BAILMI.Jl<RJJ',~IS) - KIT'SACW.tl 

You&Me Marc E. Bassy Feat . G·Eazv 
58 DoYouPwlld DI Khaied Ftttfidillillj.(lvisBra,m&~lllilll 

88 7 
~h~~~ RIPUllll: ==~~~'\M"~J.L W!Mi1$tlC 

® 60 Miranda Lambert 47 IO @ Hold Up Beyonce 
13 8 

Fl.l:001.U,l>.IWilM)fll(MIAr.mtl.MC.oNAJJ.Y.LO!OOf.Nij P.CAIWIMlll ~&.~~Jim:-~= 11Sm))t((XW ... 

I Night UIYachty 70 7 72 
9.Ji$\'IKlll!!l1,l)IIEW.,:COILI.M] llro<IS,\INGnA\\Q/tlfYOON;~~/IN,w!;C( 

Purple Lamborgilnl Skrillex & Rick Ross 33 9 
SkAll!XJW800NIJ\!~Wl1"l~~ls.cooi;J OC/AAJS/'lfk1i:l'JW'Bl~'IA~ 

Luke Bryan 71 5 Cancer twenty one pilots 91 
J.STEVENSJ.STIVENS(LBR'IANMCARTIR.IUE>N<II} CAFITOLNASH\llJ.E NOTUS1ll>{NOTUSTEDJ FUIUO BY RAMEN/RRP 

53 Make You Miss Me .A Sam Hunt 45 17 73 
MyPYT Wale 54 15 

Z.CROMU.S.MCANAllYISHJt<Tl CSIOO'l!.MAAMSII) MCANAS><V\111 ~~WMmRF MAYBACI\IAll» lll:: 

• I 55 
I Got The Keys e DJ Khaled Feat. Jay Z& Futur, 

30 13 You Was Right Lil Uzi Vert 89 
Jhm~~EDJ.IIIUllllN. WW UIST/IIIC MIROBOOMN(S.WOOOS.LT.WAYNQ GIN!RATIONNOW/AltANTIC 

MayWeAI R01ida Georgia Line Feat Tm McGraw With YouT~/HaslaEIAnwlecer l\lckylam 
60 56 4 73 18 

LMOI (R.ClAWSONJMOORQ BMG =~w~~~MJP.OCl.00. l,\fflJS!RWRCMOO'fMUll:Wtl 

A Little More Swnmertime Jason Aldean 69 3 
Wishing DJ Drama Foal Chris Brown. Skeme& LY<1uin 

91 6 
MKNOX (WMOl!ll'r:JMAATil'(JHOWIRS) MACONIBROON BOW ~~ ""'.J!&),~~1811.fl.MURRAl mlRATICX<N:JWAON! 

Come And See Me PARTYl>IXTDOOR Ftat Dake 65 12 90 Grass Ain't Greener Chris Brown 71 4 
Ns-llBBO,A.ll1AIHWNll.AGtAHMIHJ.SHlll!lj OJOrottl>/WARIIIRBRCS. NlillWR,\!ICM!ll:IM\NllEll'>AAMf!INTlIT" OOiSOOIA\t!RICl(ill\J,Ml,RI 11:1\ 

Rae Srernmll'd F .. t Gucci Man, 77 2 
Goosebumps Travis Scott 

92 2 
M'1Vol!IMADl~(Al.lrrctlN.KU.iA:lll'NM!Wlll/,\!IRll<M~ EA.((8JMv.iAANitRSCCff ~fi'~WXJ!Mi~IH. GPJ.l'DIUllE/IPIC 

61 
THat Part ScHoolboy a Fear. Ka nye wesr 

40 16 
NoShopping French Montana Fm orak• 

36 IO ~~'o/.tW!W~q IOPll\l\(i/lfllSO)II ~'WM~,1~NGI~ COO 80'ISN,O OCll'API: 

I Know Somebody LoCash 79 4 You Don't Own Me • Grace Feat. G·Eazv 'SJ 18 
'" U UIIMIS[lt.A~ R.COPPlllMANJSSTOVER) REVIVER QJOl'IS~PJG~l~MAl>ARA.OWHIQ l'lGM MUSICSOCIETE/RCA 
C.) -,.,., V) 

-:; .:::, @ 91 You look ll<el NeedADmk Justin Moore 79 7 Lockjaw French Montana Feat. Kodak e1ack 73 ·c: :~ LSroVERJP.M,IQW.IBOfOITIA(ROAWSONMllfJGllllMllfi9£1) VMOlt\' &NIIIOCtl$i-u,.1.IIWl)JlOCIA'IEJ(Jl)W\B00:H] cc«EB00.1!All80!MI: 
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O N  T H E  COV E R

Kim Kardashian West 

photographed by 

Zoey Grossman on 

Aug. 21 in Los Angeles. 

Styling by Danielle Levi. 

Kardashian West wears 

a Pablo vintage denim 

jacket and Balenciaga 

boots. For an exclusive 

interview and behind-

the-scenes video from 

the photo shoot, which 

features her tips for 

a perfect selfie, go 

to Billboard.com or 

Billboard.com/ipad.

Kardashian West wears 

a vintage T-shirt from 

Chapel NYC Vintage and 

Levi’s cutoff shorts.

T H I S  W E E K

Volume 128 / No. 25

C
o

n
t

e
n

t
s

F E AT U R E S

36  The TV Issue! Starring Kim 

 Kardashian West Sorry, haters: 

With mogul status in TV, apps, social 

media and a model marriage to 

rap’s brash genius Kanye, Kim K 

has  attained rock-star swagger 

on her own terms — including that 

 Taylor Swift dust-up: “I just wanted 

to protect my husband.” Plus: Why 

so many promising music-industry-

set shows fall flat, Q&As with MTV 

prez Sean  Atkins and Empire’s Lee 

Daniels, and a 45-year oral history of 

 Sesame Street, with Questlove, Big 

Bird (!) and more.

T H E  B I L L B OA R D  H OT  1 0 0

3  The star-studded “Forever Country” 

launches in the top 25.

TO P L I N E

11  IHeartRadio’s new streaming service 

is aiming for the silent majority: the 

casual music fan.

13  Oscars 2017 best song predictions: 

Justin Timberlake, Sia and more.

7  DAYS  O N  T H E  S C E N E

18  Parties iHeartRadio Music Festival 

portraits, Global Citizen Festival,  

Life Is Beautiful Festival

T H E  B E AT

25  “The days of staying up until 4 a.m. 

are gone,” says Norah Jones, now 

with two kids and a new album.

28  Which pop-punk Gen-Xer has the 

best chance at a second run?

ST Y L E

31  21st century tie-dye is turning humble 

hippie tees into a fashion statement.

32  The best-dressed hip-hop stars pick 

up their rare finds at Grailed.

34  Prince Royce on his favorite ways to 

shell out his hard-earned moneda.

B AC KSTAG E  PA S S

53  The 12 elite music business schools 

shaping the industry’s future.

CO DA

76  In 1991, Marky Mark (aka Mark 

 Wahlberg) and his Funky Bunch hit 

No. 1 with “Good Vibrations.”
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VICE PRESIDENT,  HUMAN RESOURCES

Daudi Titus

CONTROLLER

Michele Singer

G E N E R A L  COU N S E L

Alexandra Aguilar

HUMAN RESOURCES DIRECTOR

ENTERTAINMENT GROUP

Janice Min
PRESIDENT/CHIEF CREATIVE OFFICER

Lynne Segall
E X E CU T I V E  V I C E  P R E S I D E N T/G RO U P  P U B L I S H E R

John Amato
PRESID ENT

Julian Holguin
S E N I O R  V I CE  P RE S I D E N T,  B R A N D  PARTN E RSH I P S

Shanti Marlar

CREATIVE DIRECTOR

Jennifer Laski

P H OTO A N D  V I D E O  D I R E C TO R

Isabel González-Whitaker

D E P U T Y E D I TO R

Silvio Pietroluongo

VICE PRESIDENT,  CHARTS AND DATA DE VELOPMENT

Matt Belloni

EXECUTIVE EDITOR

Shirley Halperin

N E WS  D I R E C TO R

Mike Bruno
SENIOR VICE PRESIDENT, DIGITA L  CONTENT

Craig Marks

EXECUTIVE EDITOR
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OVER 1.2 MILLION FANS. $130 MILLION COMBINED GROSS.

Thank you to the artists, agents, promoters, managers  
and crews for another amazing summer.

GEORGIA DOME Atlanta, GA 

M&T BANK STADIUM Baltimore, MD

SPORTS AUTHORITY FIELD AT MILE HIGH Denver, CO 

FORD FIELD Detroit, MI

LAMBEAU FIELD Green Bay, WI

HOUSTON TEXANS

LUCAS OIL STADIUM Indianapolis, IN 

JACKSONVILLE JAGUARS

ARROWHEAD STADIUM Kansas City, MO 

NISSAN STADIUM Nashville, TN

OAKLAND RAIDERS 

LINCOLN FINANCIAL FIELD Philadelphia, PA

HEINZ FIELD Pittsburgh, PA

LEVI’S STADIUM Santa Clara, CA  

CENTURYLINK FIELD Seattle, WA

RAYMOND JAMES STADIUM Tampa, FL

For booking information, contact: JEFF APREGAN  p 805.494.0020   e japregan@apregan.com WWW.GRIDIRONSTADIUMNETWORK.COM

BEYONCÉ
COLDPLAY

GUNS N’ ROSES
KENNY CHESNEY

LUKE BRYAN
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More music access from Citi® Private Pass®. 

Use your Cit i card to enjoy more Private Pass offers than ever before. Private Pass has thousands of events 
and experiences, including pro-at hlete camps, golf tournament s and more. 
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“WE HAVE SEEN A LOT OF  

streaming services built for 
tech-savvy early adopters,” says 
iHeartRadio president Darren 

Davis. Instead, he wants his 
 company’s new on-demand venture 
to remind users of an earlier, more 
intuitive Internet service. “AOL 
was so easy to use that millions of 
people did.”

That kind of simplicity could 
set apart iHeartRadio’s newly 
announced initiative in the iercely 
competitive world of on-demand 
streamers. In January, the  company 

D I S C O V E R Y ?  E X C L U S I V E  C O N T E N T ?  T H E  R A D I O  G I A N T  

G O E S  A G A I N S T  T H E  G R A I N  W I T H  A N  “ E A S Y  T O  U S E ”  S E R V I C E 

 D E S I G N E D  T O  S A T I S F Y  T H E  C A S U A L  F A N

B Y  R O B E R T  L E V I N E

W
plans to add two tiers to its  existing 
radio-style streaming service: 
iHeartRadio Plus (ad-free radio 
with additional features) and 
iHeartRadio All Access (closer to 
an on-demand streaming  service). 
Features and prices have not been 
announced but are expected to 
cost around $5 and $10 per month, 
respectively. Unlike Spotify and 
Apple, which trumpet  innovative 
music- discovery tools or  exclusive 
content to music  aicionados, 
iHeartRadio wants to attract the 
casual fans who never bought that 
many CDs or downloads in the irst 
place but still listen to the radio.

It’s a signiicant gamble for 
iHeartMedia, formerly Clear 
Channel, which dominates U.S. 
radio with its 858 stations but is 

still saddled with debt from a 2008 
leveraged buyout that took the 
 company private. Under  chairman/
CEO Bob Pittman, who led the 
team that created MTV and later 
worked as a top executive at America 
Online, the company is  trying to 
retool itself for the post-terrestrial 
age. iHeart is  betting it can boost its 
own digital businesses, which reach 
a combined monthly audience of 
269  million Americans older than 6 
years old, according to Nielsen.

IHeartMedia enters on-demand 
streaming at a time when two 
new players also are vying for a 
 mainstream audience: Pandora 
(which recently announced its own 
streaming service) and Amazon 
(which is expected to do so soon). 
And while iHeartMedia doesn’t 

I H E A R T ’ S  S T R E A M I N G  G A M B L E THE OVER UNDER

During a sold-out six-night run at 

Madison Square Garden in New 

York, Adele receives a diamond 

plaque for 10 million U.S. sales of 25.

Sean Combs stops his concert  

in Washington, D.C., to present 

alma mater Howard University 

with a $1 million donation.

Steve Aoki ’s association with 

Spanish promoter Miguel Ángel 

Flores, who was sentenced to four 

years in prison for the deaths of five 

concertgoers, mars the EDM star.

Drake 

onstage at the 

iHeartRadio 

Music Festival 

in Las Vegas on 

Sept. 23.
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have the technology bona ides of 
those companies — let alone Apple 
and Spotify — it has the ability to 
promote its new service as well as 
its own exclusive content, in the 
form of interviews and live events, 
like the just-wrapped iHeartRadio 
Music Festival that featured two days 
of top-shelf star acts including U2, 
Drake  and Britney Spears.

Indeed, for all of the media 
attention that streaming receives, 
terrestrial radio still accounts for 
about 90 percent of total U.S. music 

listening,  according 
to Nielsen. That 
already has translated 
into  success for the 
company’s  existing 
radio-style streaming 
service, which in the 

second quarter of 2016 accounted for 
more than twice as much streaming 
activity as Apple Music, according to 
the MusicWatch consultancy.

“They have a good user base,” 
says MusicWatch managing partner 
Russ Crupnick. “In combination 
with the broadcast network, they’re 
a more important player than most 
people realize.”

While iHeartMedia’s radio 
business has plenty of reach, the 
company is unproitable, with 
$20 billion in debt — although 
EBITDA (earnings before 
 interest, taxes, depreciation and 
 amortization) is growing — and 
it’s  notoriously  diicult to make 
money in the streaming business. 
 iHeartRadio’s service could be used 
to boost loyalty to its radio stations, 
but, says Davis, “we’re not going into 
this thinking of it as a loss leader.” As 
for the debt, “our capital structure 
has not limited our ability to grow 
and innovate,” according to company 
spokeswoman Wendy Goldberg.

In some ways, on-demand 
 streaming represents a new business 
for iHeartMedia: “They’re moving 
from selling ads into asking people 
to enter their credit card numbers,” 
says a major-label source. But 
Davis notes the company’s service 
works seamlessly with online radio. 
“We’re not just giving you a search 
box — we’re tying on-demand to 
the live radio experience,” he says. 
“Even aside from any revenue that 
comes from subscriptions, this will 
be  positive for our company because 
it will keep people listening to their 
favorite radio stations.” 

EDM Makes Big Moves In Asia

O
N SEPT. 29, 300 

 delegates from all 
 sectors of the  electronic 
music  industry will 

 converge in Shanghai for the third 
International Music Summit in 
the Asia-Pacific region to discuss 
one thing: how to unlock the 
world’s largest untapped market 
for dance music.

In many ways, the shift is 
already happening. In 2012, 
Ultra Music Festival expanded to 
South Korea, gradually raising the 
number of events and countries 
to eight in 2016 — with headliners 
including Afrojack, DJ Snake, 
Deadmau5, Kygo  and Martin 

Garrix  — which attracted more 
than 350,000 fans, a 56 percent 
increase over 2015, bringing in an 
estimated $29.5 million in ticket 
sales. IMS launched its annual 
Asian conference in 2014, and 
during the past two months, two 
of the world’s largest dance-
music promoters — SFX’s Made 
Event and Insomniac — have 
announced plans to bring Electric 
Zoo to China and Electric Daisy 
Carnival to India, respectively.

Clearly, the dance-music 
 industry is ramping up its 
 investment in Asia, looking to 
tap into its population of 4  billion 

to grow business at a time 
when North America’s  market 
is  beginning to slow down. 
But will the challenges of the 
region — lack of infrastructure, 
 conservative cultural norms 
and stringent governmental 
 regulations — stop the expansion 
in its tracks?

“Everyone was  wondering 
when Asia would ‘pop,’ ” says Ben 

Turner, a  partner at IMS. “It really 
feels like that moment is now.”

The numbers support his 
hunch. In 2016, the global EDM 
industry was worth $7.1  billion, 
according to IMS’ 2016  business 
report, up 59 percent from 
just three years ago. But that 
 explosive growth has slowed — 
between April 2015 and March 
2016, the global industry grew 
just 3.5  percent as the North 
American market cooled. At the 
same time, Asia-Pacific is rising: 
In 2014, the most recent year data 
was available, IMS estimated 
the region’s industry to be worth 
$950 million, or 15 percent of 
the genre’s global worth — and 
that was before the number of 
international  festivals ballooned. 
And brands are close behind. 
One source says that Budweiser, 
A2Live’s partner in the Storm 

Festival, has invested $5 million 
in promotions  surrounding the 
event, while such global brands 
as Sony, Samsung, Mercedes-
Benz and Heineken are also in 
the field.

Still, there are  significant 
 hurdles. The influx of 
 international festivals has 
brought deeper scrutiny in 
drug- intolerant countries 
like Indonesia and Malaysia. 
Corruption also has played 
a part, with local  authorities 
 occasionally  demanding 
 hundreds of  tickets in exchange 
for concert  permits, as well 
as technological  barriers: 
The Chinese  government, 
for instance, has banned 
social networks, YouTube and 
SoundCloud, making it harder 
for the genre’s underground to 
establish itself across a vast and 
diverse region. “[Asia is] such 
a big proposition,” says Turner, 
“but it doesn’t feel like it’s really 
built on solid foundations yet.”

But as events like IMS unite 
the industry, a stronger network 
is taking shape. “China is on the 
cusp of that J curve journey,” says 
A2Live founder Eric Zho. “This 
[boom] is going to last over the 
next two to three years.” 

B Y  D A N  R Y S  a n d  M A T T  M E D V E D

With dance music festivals focusing on the Far East, is the market ready to explode?

The scene at the 

Bali Ultra Music 

Festival, held 

Sept. 15-16.

Pittman

WorldRadioHistory
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Will Sia Dominate The Oscars?
The singer-songwriter leads in likely nominations for the 2017 Academy Awards

T
hough the fourth quarter is 

considered the most fertile 

for potential Oscar releases, 

there already is a “luxury of 

riches” — as one Academy Awards 

voter puts it — when it comes to best 

original song prospects.

Leading the contender charge for the 

Feb. 26 ceremony is Sia , who has co-

written three strong potential entries, 

including “Unforgettable“ from Pixar’s 

Finding Dory and “Try Everything” from 

Disney’s Zootopia. She also will have 

another song — her fourth — eligible 

from Lion, which opens Nov. 25.

“Sia could have a category of her 

own,” says new Academy of Motion 

Picture Arts and Sciences member-

at-large Mike Knobloch , president 

of film music and publishing for 

Universal Pictures, who worked with 

the Australian artist on 50 Shades of 

Grey. “There’s something amazing and 

cinematic about her music.”

Surveying movies that have opened 

theatrically by Sept. 30, hopefuls 

include songs from Sing Street, Audrie 

and Daisy, Jim: The James Foley Story, 

Storks, Indignation, Queen of Katwe 

and Deepwater Horizon. And never 

discount Alan Menken , who has the 

most Oscars of any living person — 

he has a good shot with “The Great 

Beyond” from Sausage Party.

Further down the calendar, likely 

nominees include multiple songs from 

Damien Chazelle ’s musical La La Land 

and Disney’s Moana featuring songs 

written by Lin-Manuel Miranda , as 

well as Sing’s “Faith,” Stevie Wonder ’s 

first new song for a film since 1991’s 

Jungle Fever; Hidden Figures’ “I See a 

Victory” by Pharrell  Williams , whose 

“Happy” from Despicable Me 2 was a 

2014 Oscar nominee; and Trolls, which 

includes Justin Timberlake ’s equally 

irresistible “Can’t Stop the Feeling!,” 

co-written with 

Max Martin and 

Shellback .

Says songwriter 

and first-time 

voter Taura 

Stinson , whose 

“Champions” from 

Hands of Stone, co-

written with Usher , 

Ruben Blades and 

Raphael Saadiq , 

is also a contender: 

“I’m looking for 

story in song, the 

melody and how it 

fits into the script. 

I’m not going to 

be wooed by radio 

play. I’m a big fan 

of, ‘Does it have its 

rightful place?’ ” 

B Y  M E L I N D A  N E W M A N

From left: Storks, 

Zootopia and 

Deepwater Horizon.

Top 5 

Contenders,  

For Now

“Try Everything,” 

Zootopia  

(songwriters: 

Sia Furler, Tor 

Hermansen, 

Mikkel 

Eriksen)

“Go Now,” Sing Street  

(John Carney, 

Adam Levine)

“The Great Beyond,” 

Sausage Party (Alan 

Menken, Glenn Slater)

“City of Stars,” La La 

Land (Justin Hurwitz, 

Benj Pasek, Justin Paul)

“We Know the Way,” 

Moana (Mank Mancina, 

Opetaia Foa’i, Lin-

Manuel Miranda)

Sia

Lyor Cohen has been named global head of music 

for YouTube, the company announced on Sept. 28. 

In a letter to the YouTube Music staff, Cohen said he 

would focus on bridging “the worlds of technology 

and music in ways that benefit everyone.”

Cohen, who turns 57 on Oct. 3, becomes the 

latest music industry executive to join a streaming 

company in a label or artist relations role, following 

former Interscope chief Jimmy Iovine at Apple and 

ex-Lady Gaga manager Troy Carter at Spotify. He 

arrives at YouTube at a time when the online video 

platform has come under increasing attack from the 

music industry, which accuses it of low payments. In 

an open letter to the company in June, 

veteran manager Ir ving A zoff wrote, 

“You have built a business that works 

really well for you and for [parent 

company] Google, but it doesn’t work 

well for artists.”

The timing of the announcement 

was a surprise, coming a week 

after Cohen’s current company 

300 Entertainment, which he co-

founded alongside Kevin Liles ,  

Todd Moscowitz and Roger Gold , 

celebrated its second anniversary 

with a splashy event in Manhattan that featured 

performances by 300 acts Fetty Wap and Highly 

Suspect . Cohen is expected to step down as CEO of 

300 on Dec. 5, a source tells Billboard, though he will 

remain the company’s largest investor; Google is also 

an investor in 300.

Cohen laid out three goals for his new role in his 

letter to the staff: helping the industry embrace 

technological shifts, using YouTube 

to help break new artists and forming 

a more “collaborative relationship 

between the music industry and the 

technologies that are shaping the 

future of the business.”

A former colleague of Cohen’s told 

Billboard: “He wants to stay relevant 

and fight his way into tech. Now he 

can go head-to-head with [Iovine].”

Cohen began his career in 1984 at 

Russell  Simmons ’ Rush Management 

and, in 1988, followed Simmons to 

Def Jam Records, where he rose to president. In 

2004 he was named CEO of Warner Music Group, 

leaving in 2012 after clashing with the company’s 

management. He founded 300 in 2013. 

The exec will step down from his 

company, 300 Entertainment, on Dec. 5

B Y  J E M  A S W A D

Cohen

LYOR COHEN 

NAMED YOUTUBE’S 

HEAD OF MUSIC

0 

0 
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FROM THE DESK OF

A
S MUSIC INDUSTRY TRAIL-

blazers go, Andrew Dreskin 
stands in rareied company, 
having pulled of two ticketing-

business feats during his 25-year career. 
He co-founded TicketWeb, the irst online 
ticketing platform, which was sold to 
Ticketmaster in 2000 for $35.2 million. 
Then, in October 2015, Ticketly, a 2.0 
 version of Dreskin’s vision (for which he 
serves as co-founder/CEO, overseeing a 
staf of 208), was acquired by Internet radio 
giant Pandora for $450 million.

It’s a long way from New Orleans’ 
Tipitina’s, where the New Jersey native 
promoted his irst show while at Tulane 
University. Post-college, Dreskin 
 eventually landed at Bay Area-based 
indie label Beserkley Records (Greg Kihn 

Band, Jonathan 

Richman  and The 

Modern Lovers), 
where he built the 
 company’s website 
during the Internet’s 
infancy. Later, partnering with Rick Tyler, 
who was developing an online ticketing 
 platform, TicketWeb was born, making 
its irst sale in December 1995, 11 months 
before Ticketmaster.

Dreskin’s  former TicketWeb  associate 
Dan Tyree  would help launch Ticketly 
in 2008, and early believers included 
Peter Shapiro  of Brooklyn Bowl and 
Seth Hur witz  of Washington, D.C.’s 
9:30 Club. As Ticketly grew, securing 
exclusive contracts with such venues as 
Forest Hills Stadium in New York and The 
Troubadour in Los Angeles, it attracted 
$50 million in investment and the interest 
of Pandora, with its 80 million  listeners, 

which saw its entree into live music.
The 47-year-old father of two,  

who resides in San Francisco’s  
East Bay area with his wife, Dr.  
Maria Raven, marked the one-year  
anniversary of the Pandora acquisition 
with Billboard.

How had your approach to outside 

investment changed from TicketWeb 

to Ticketfly ?

We thought the best path for [Ticketly] 
would be to build big and fast. TicketWeb 
raised venture capital, but mostly 
 bootstrapped, and took a more measured 
approach. We igured if we’re going to 
do it again, we have to amp it up and 
move to the big leagues. So we raised 
$50  million in funding; we built reserved 
seating and lots of interesting technology 
like a fan CRM [customer relationship 
 management] tool; and Pulse, one of 
the irst mobile apps for promoters to 
 manage their ticket inventory.

Were there other opportunities to sell 

before Pandora?

We’ve received numerous acquisition 
proposals through the years, but, prior 
to Pandora, it wasn’t the right time. I 
always believed that eventually the big 
tech  companies and media properties 

are going to come 
 looking for ticket-
ing assets. You can 
aggregate a massive 
audience for stream-
ing and recorded 

music, but where do you go from there?

You built  a  company  valued at nearly 

a half-bill ion  dollars.  Did the price 

tag  exceed your own  expectations?

We told all  prospective  buyers [that] 
we have a vision ... to take this  business 
public. When we sold TicketWeb, we 
had a negotiated exit there, and we 
wanted to do everything bigger, larger 
and diferent this time around. Frankly, 
it was a good and fair price. The business 
would have been worth more than that 
in the future, but  [selling] was the right 
move for Ticketly, the  stockholders, our 
 employees and Pandora.

B Y  R A Y  W A D D E L L 

P H O T O G R A P H E D  B Y  M A T H E W  S C O T T

Andrew 
Dreskin

One year in, the ticketing  

pioneer on why Pandora’s 

$450 million investment  

was a “fair price,” and the future 

of the secondary market

C O - F O U N D E R / C E O ,  T I C K E T F L Y

Two live performers 

every person should 

experience? “Bruce 

Springsteen and 

U2,” says Dreskin, 

photographed 

Sept. 19 at Ticketfly 

in San Francisco. “I’ve 

more or less seen 

every tour from both 

for the last 25 years.”

“In time, the primary and secondary 
providers will be one and the same.”
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the tech boom starting driving real 

estate prices upward?

San Francisco is one of the most vibrant, 
dynamic cities in the world because it has 
always been full of transient people and 
continually transforms itself. Now is no 
diferent. You can’t stop progress. There are 
lots of great places to live around the Bay 
Area. Perhaps one beneit of the shift is that 
areas like Oakland are booming.

Ticketfly did $1 bill ion in transactions 

in 2014. What grow th rate do you 

anticipate going for ward?

Ticketly grows at roughly 25 percent year 
over year. Soon we’ll be in spitting distance 
of $100 million of fees revenue per year, so 
the business is building nicely. On average, 
roughly 40 percent of all tickets go unsold. 
For us that number is a bit lower, so we 
sell more of our tickets than the  industry 
standard. But until every show is sold out, 
there’s still room for improvement. 

A year after the acquisition, how are 

you feeling about the partnership’s 

progress?

It has greatly exceeded our  expectations 
so far. These are very smart people 
at Pandora, and they have a very 
 sophisticated strategy team — they didn’t 
just do this willy-nilly. They did a lot 
of examination and testing before the 
 acquisition, irst with live streaming by 
webcasting Jack White  from Madison 
Square Garden. Some 720,000 people 
created [a White] station to listen to that 
stream. They streamed a Mumford & 

Sons  concert and a million people created 
a station. So clearly Pandora users were 
interested in live music.

Bots continue to be a topic of much 

debate in government and the public . 

How much time do you spend thinking 

about the secondar y market?

We don’t have a big problem with bots. 
Through the years we’ve developed 
 technology to identify what we call the bad 
actors. In the last ive to 10 years, there 
has been a blurring of the lines between 
primary and secondary. The reticence 
of agents, managers, artists, promoters, 

1 Ticketfly’s first ticket 

was sold on June 1, 2009, to 

Lebowski Fest at Brooklyn 

Bowl. 2 Deal toys from both 

the TicketWeb and Ticketfly 

acquisitions include a 

bobblehead of promoter Dan 

Steinberg, an invitation to 

Seth Hurwitz’s 50th birthday 

party and a 9:30 Club 

cupcake. 3 Posters of shows 

held at Ticketfly client Forest 

Hills Stadium. 4 Reissued 

Cazals, the sunglasses of 

choice for ’80s hip-hop 

stars, and a photo of Dreskin 

with Richard Branson at the 

Virgin Festival (circa 1996).

1

2

4

3

venue owners and ticketing providers — us 
included — to efectively and eiciently 
price tickets at their true worth created 
the secondary market. Now it’s our job as 
technologists and stakeholders in the music 
ecosystem to take back the secondary 
market. In time, the primary and secondary 
providers will be one and the same.

You were a festival promoter,  launching 

the short-lived Field Day as the East 

Coast Coachella. What went wrong?

Field Day was not meant to be. I loved 
the idea of melding a Burning Man-like 
event with a large-scale rock festival. The 
only problem was my competition in the 
market wasn’t really enthralled with me 
siphoning of theater and amphitheater 
acts. There were shenanigans behind 
the scenes, some funny business with 
our permits, and ultimately I had to take 
a two-day festival where we sold prob-
ably 35,000 tickets a day, 20,000 of them 
 camping tickets, and trim that down to 
one day and move it to Giants Stadium. 
But I don’t consider Field Day a failure. 
I think of it as a valuable life lesson: that 
even a great idea that’s well-intentioned 
doesn’t always succeed. Sometimes exter-
nal forces can be too diicult to overcome. 
Also, timing is  everything. I was probably 
10 years too early. It wasn’t the irst time, 
and probably won’t be the last.

You’ve spent most of your adult l ife in 

the Bay Area. How have you seen the 

culture of San Francisco change since 
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09-20

Ariana Grande 

reunited with 

manager 

Scooter 

Braun , after 

parting ways in 

February.

Apple Music hired Scott 

Seviour , a veteran artist 

development and marketing 

executive who previously 

worked at Epic Records and 

RCA, in an unspecified role.

Republic Records vp media 

relations Beau Benton wed 

Jessica Nadaud, Project 

September director of 

communications and 

influencer partnerships, in 

Woodstock, N.Y.

Pandora Media named Nick 

Bartle chief marketing officer.

Downtown Music Publishing 

appointed Alan Goodstadt 

CFO.

Country singer Cam married 

Adam Weaver, a commercial 

real estate agent, during an 

intimate ceremony in Joshua 

Tree, Calif.

Genius appointed Translation 

CEO and music industry 

veteran Steve Stoute to its 

board of directors.

Ole promoted Chris 

Giansante to senior vp 

finance and administration.

09-23

09-21

09-27

09-25

Cam (left) with new 

husband Weaver.

09-24

09-22

NOTED

B I R T H D A Y S

Oct. 1

Julie Andrews (81)

Oct. 2

Tiffany (45)

Sting (65)

Don McLean (71)

Oct. 3

Ashlee Simpson (32)

Talib Kweli (41)

Gwen Stefani (47)

Oct. 4

Lil Mama (27)

Oct. 5

James Valentine (38)

Oct. 6

William Butler (34)

Oct. 7

Thom Yorke (48)

Toni Braxton (49)

Yo-Yo Ma (61)

Micki Marlo , a recording 

artist and nightclub 

personality of the 1950s and 

’60s who worked with Paul 

Anka and Steve Allen , died 

of heart-related ailments in 

Florida. She was 88.

AC/DC bassist Cliff  Williams 

announced his retirement 

from the Australian rock band 

after nearly 40 years.

America’s Got Talent  

winner Grace VanderWaal 

inked a record deal  

with Simon Cowell ’s 

Syco Music through 

Sony Music’s 

Columbia Records. 

Universal Music Publishing 

Group elevated David 

Kokakis to executive  

vp/head of business and  

legal affairs, business 

development and digital.

Garth Brooks and Trisha 

Year wood sold their Malibu 

beach getaway in an off-

market deal for $7 million. 

The 4,200-square-foot 

contemporary ranch-style 

residence features four 

bedrooms and three-and-a-

half bathrooms, a loggia  

for shaded lounging, an 

outdoor fireplace and a half-

court for basketball.

Rapper Carlos “Shaw ty 

Lo” Walker , known for his 

2008 hit “Dey Know” and 

2005’s “Laffy Taffy” with the 

hip-hop group D4L , died in 

an automobile accident in 

Atlanta. He was 40.

Syco Music U.K. appointed Pat 

Handlin senior A&R manager.

4 Entertainment signed jazz 

musician/composer Ted Nash 

to its management roster.

Nick Lippman and Lippman 

Entertainment added 

rapper Chris Webby to its 

management roster.

Lionel Richie renewed his 

agreement with ASCAP 

for representation of 

public performances of his 

songwriting catalog.

Shania Twain and Andrea 

Bocelli signed with Maverick 

(Paul McCartney , Miley 

Cyrus) for management. 

Concord Music Group 

appointed Tom “Grover” 

Bier y senior vp digital 

marketing, strategy and 

direct-to-consumer.

Manager Michele Fleischli 

(Tenacious D , Mikal Cronin) 

joined Constant Artists.

Grande

Newlyweds 

Nadaud 

and Benton 

(center) 

joined by 

the Republic 

Records 

media team.

Stoute

Bocelli 
and 

Twain
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HALLOWEEN WEEKEND CITY PARK 
OCT 28-30 NEW ORUANS 

MUSIC+ ARTS EXPERIENCE 

- TDDL t ARCADE FIRE t THE WEEKND -
G-EAZY t THE CHAINSMOKERS t BAND OF HORSES t CAGE THE ELEPHANT 

KEVIN GATES t DIE ANTWOORD t PORTER ROBINSON t CARNAGE t FOALS 
REBELUTION t EXCISION t GRAMATIK t GHOST t TORY LANEZ 

STS9 + MUTEMATH + PUSCIFER + THE CLAYPOOL LENNON DELIRIUM 

ALISON WONDERLAND t DJ MUSTARD t BEATS ANTIQUE t SNAILS t MELANIE MARTINEZ 

ANDERSON .PAAK & THE FREE NATIONALS t REIGNWOLF t PRESERVATION HALL JAZZ BAND 

MAYER HAWTHORNE t CHARLES BRADLEY & HIS EXTRAORDINAIRES + SHAKEY GRAVES 

WHAT SO NOT + SLANDER t SNAKEHIPS t BOB MOSES t SAINT MOTEL t WILD BELLE 

BULLY t NOTHING BUT THIEVES + OH WONDER + CHAIRLIFT + THE PRETTY RECKLESS + PARTY FAVOR 

LUNICE t NF + BEAR HANDS + BLACK TIGER SEX MACHINE + ALL THEM WITCHES + LOOKAS + LOST KINGS t 4B 

SIR THE BAPTIST t CHEAT CODES t SLAVES + LEON + SERATONES + THE EAGLE ROCK GOSPEL SINGERS 

THE SHELTERS + CAKES DA KILLA + LITTLE SCREAM + SONNY ALVEN + THE BRETON SOUND 

CARMINE P. FILTHY + BABYGIRL t KIDD LOVE + UNICORN FUKR t HERB CHRISTOPHER + ACTIVE BIRD COMMUNITY 

3-DAY AND I-DAY TICKETS DN SALE NOW 

VOODOOFESTIVAL.COM 
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1 George Straight (right) performed “The King of 

Broken Hearts” alongside Jim Lauderdale after 

presenting him with the Wagonmaster Award, a 

lifetime achievement honor, at the Americana Honors & 

Awards 2016 in Nashville on Sept. 21. 2 Kristen Stewart 

and Pharrell Williams at the launch of the Chanel No. 

5 L’Eau fragrance at the Sunset Tower Hotel in Los 

Angeles on Sept. 22. 3 New couple Mac Miller and 

Ariana Grande at Fool’s Gold Day Off in Los Angeles 

on Sept. 25. 4 Ciara at the Roberto Cavalli show during 

Milan Fashion Week Spring/Summer 2017 on Sept. 

21. 5 Oprah Winfrey and Will Smith at the dedication 

for the Smithsonian Museum of African American 

History and Culture in Washington, D.C., on Sept. 24. 

6 From left: Goat producer James Franco with co-stars 

Ben Schnetzer and Nick Jonas at the film’s New York 

premiere at Landmark’s Sunshine Cinema on Sept. 19.

1

OPENER, POLAROID: SHAREIF ZIYADAT/FILMMAGIC. 1: TERRY WYATT/GETTY IMAGES. 2: KATIE JONES/WWD/REX/SHUTTERSTOCK. 3: DAVID X PRUTTING/

BFA/REX/SHUTTERSTOCK. 4: PIETRO D’APRANO/GETTY IMAGES. 5: PABLO MARTINEZ MONSIVAIS/AP PHOTO. 6: THEO WARGO/GETTY IMAGES.

From left: Johnny Stevens of 300 act Highly Suspect, business 

partner Kevin Liles and Fetty Wap at the party for the Lyor 

Cohen label. Other attendees included A-Trak, Coco & Breezy, 

Atlantic Records chairman/COO Julie Greenwald and president 

of black music Michael Kyser, and Fool’s Gold rapper Leaf.

3

4

At 300 Entertainment’s two-

year anniversary bash, the 

label’s top artist, Fetty Wap, 

toasted the evening by busting 

open a pinata filled with $2 

bills at Diamond Horseshoe in 

New York on Sept. 20.

6

5
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7  D A Y S  o n  t h e  S C E N E

1 Usher — sporting a “Silence Is Consent” sweater — performed with Ruben Blades (right) and the 

Kenyan Boys Choir, bringing their Hands of Stone soundtrack song to life. 2 Rihanna. 3 Vedder (left) and 

Martin. 4 ”Metallica is grateful to be a part of the solution, not the problem,” said James Hetfield (center, 

pictured with Robert Trujillo [left] and Kirk Hammett) during the band’s set. 5 Lamar and Ellie Goulding.

Life Is Beautiful
L A S  V E G A S ,  S E P T .  2 3 - 2 4

1 Galantis’ Linus 

Eklow (left) and 

Christian Karlsson 

lit up the downtown 

Vegas crowd at their 

performance on 

Sept. 23. 2 Sara Quin 

of Tegan & Sara during 

the band’s 60-minute 

set that featured old 

and new material, 

with “Boyfriend” 

and “Closer” among 

the highlights, on 

Sept. 23. 3 J. Cole 

worked the crowd 

into a frenzy when he 

performed such songs 

as “Nobody’s Perfect” 

and “Apparently” on 

Sept. 24.

AROUND 60,000 ACTIVISTS 

illed New York’s Central Park 
for the ifth annual Global 
Citizen Festival, a daylong 
 concert that rewarded  volunteers 
for their commitment to  solving 
the world’s biggest issues, 
 including global poverty and 
gender inequality. Among 
this year’s festival highlights 
included a moving cover of 
Patti  Smith’s “People Have the 
Power” from Pearl Jam’s Eddie 

Vedder  and Coldplay’s Chris 

Martin, as well as performances 
from Metallica, Kendrick 

Lamar  and Usher. As in years 
past, the message of altruism 
was always present. “Hopefully 
these kind of movements will 
help us to be a bit more sensitive 
to others and what it feels like to 
be humans and to share,” said 
UNICEF Goodwill Ambassador 
Yusuf Islam  (aka Cat Stevens) 
during his career-spanning set. 
“This world is big enough to 
share.” —ADELLE PLATON

Global 
Citizen 
Festival
N E W  Y O R K ,  S E P T .  2 4

1 2

2

3 4

5
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presented by

OCTOBER 18, 2016 | GUASTAVINO’S
409 E 59th Street, New York 

6:00 PM • Cocktail Reception | Silent Auction
7:00 PM • Seated Dinner | Awards Celebration | Live Entertainment

Lifetime Medical Achievement Award 

MITCHELL C. BENSON, MD
Herbert and Florence Irving 

Professor of Urology, 
Columbia University Medical Center

Visionary Leadership Award 

BRETT YORMARK 
CEO, 
Brooklyn Sports & Entertainment

HONORING

Spirit of Music Award 

RUSSELL WALLACH 
President, Live Nation 
Media & Sponsorships

NEW YORK

HONORSGala
T.J. Martell Foundation

Paul Donahue

Debbie & Tony 
Martell

Mel Karmazin 
Foundation

Ann & Jerry Moss

Louise Goodman

Special Performance by DNCE
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7  D A Y S  o n  t h e  S C E N E

iHeartRadio 
Music Festival
L A S  V E G A S ,  S E P T .  2 4 - 2 5

P H O T O G R A P H E D  B Y  A U S T I N  H A R G R A V E

1 “We feel like Vegas is a good fit for us,” Backstreet Boys’ Kevin 

Richardson (second from right, pictured with [from left] Brian 

Littrell, A.J. McLean, Nick Carter and Howie Dorough) told Billboard 

backstage at T-Mobile Arena of their newly inked 2017 Planet 

Hollywood residency. “With the ladies coming out for bachelorette 

parties and birthdays and girls’ getaway weekends.” 2 Sting. 3 From 

left: DNCE’s Jack Lawless, JinJoo Lee, Cole Whittle and Joe Jonas. 

4 Madison Beer. 5 Bebe Rexha. 6 Twenty One Pilots’ Josh Dun (left) 

and Tyler Joseph. 7 Bea Miller. 8 The Chainsmokers’ Alex Pall (left) 

and Drew Taggart. 9 Tinashe.

1

EXCLUSIVE 

BI LLBOARD 

PORTR AITS

2

5 6

3

7 8 9
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---~----

LONGINES 
MASTERS 

GRAND SLAM INDOOR OF SHOW JUMPING 

LOS AINI GELE 
SEPT 29 - OCT 02, 2016 

LONG BEACH CONVENTION CENTER 

LONOINES 
~ 

~1 
~ 

Emirates• E:M 

R E S ERV E YOUR SEAT F OR THE N°1 S H OW JUM P ING E V E N T IN 

T HE UNI T ED S T A T ES* ON LONGINESMAST E R S.COM 

f You 
ID 

#LONGINESMASTERS #WERIDETHEWORLD 
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“There’s this thing 

in the air and it’s not 

just one issue — it’s 

many issues,” says 

Jones, photographed 

Aug. 29 at 501 Union 

in Brooklyn, of her 

decision to get 

political on new LP 

Day Breaks.

t
h

e
 b

e
a

t

THE PULSE  

OF MUSIC  

RIGHT NOW

NO SLEEP IN 
BROOKLYN
...but not for the reasons you’d think.  

“The days of staying up until 4 a.m. are 

gone,” says Norah Jones, now with two 

kids, a new album and Trump anxiety

B Y  L E I G H  B E L Z  R A Y 

P H O T O G R A P H E D  B Y  W E S L E Y  M A N N

O C T O B E R  8 ,  2 0 1 6   |   W W W . B I L L B O A R D . C O M  2 5

I
’VE HAD A LOT OF LATE NIGHTS WITH ME 

and my husband just dancing and cooking,” 
says Norah Jones. It’s the end of August, and 
the 37-year-old singer is tucked into a banquette 

in the back room of Brooklyn’s Bar Tabac when she 
drops this bit of domestic intel. Speciically, she’s 
 describing the inspiration for the “Carry On” video 
— her irst for new album Day Breaks (Blue Note, 
Oct. 7) — which features an older couple dancing 
around a kitchen table as Jones plays the piano of 

WorldRadioHistory



the beat
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to the side. “I write songs on my kitchen piano,” she 
says, adding that her 2-and-a-half-year-old son’s 
favorite hobby is running laps around the room’s 
island counter before bedtime.

It’s a rare glimpse into the life of one of music’s 
most private stars, which — by any account besides 
her own — has completely transformed since her 
last studio album, 2012’s pop-lavored (and Danger 

Mouse-produced) Little Broken Hearts. First there 
were the side projects — 2013’s Foreverly with Green 

Day’s Bill ie Joe Armstrong  and 
2014’s No Fools, No Fun with her 
alt-country band Puss N Boots. 
Then came the  collaborations with 
everyone from Willie Nelson 
and Keith Richards  to Seth 

MacFarlane  and half-sister 
Anoushka Shankar. Her famous 
(and famously distant) father, Ravi 

Shankar, died in 2012, just before 
Jones started her own  family. 
Today, she’s married with two 
 children, the aforementioned son 
and a 6-month-old daughter.

“I invited some friends over for 
a barbecue recently,” she says. 
“I signed the email ‘Love...’ and 
then put all of our names — it’s ive names, with the 
dog! Five names. That’s kind of crazy.” One name, 
though — that of her musician husband — is of 
 limits: “He likes to stay mysterious, and I’m going 
to let him stay mysterious,” says Jones, holding her 
hands up in a “not guilty” gesture. “Totally his call!”

Few artists in history have exploded onto the 
scene as quietly as Jones. Her debut, 2002’s Come 

Away With Me, domestically sold more than 
11  million copies, according to Nielsen Music, 
and won her ive Grammys. Then she spent the 
next decade-plus seemingly attempting to shed 
that  cofeehouse-singer persona, trying new 
 instruments and genres. She even made her big-
screen  acting debut in Wong Kar Wai’s 2007 
drama My Blueberry Nights. Now the piano is back 
at the  forefront, even though everything else in 
her life has changed. “She has such a strong vision 
that I would back her in anything she wanted to 

do — but I’m glad she did this record!” says Blue 
Note  president Don Was  with a laugh.

“For my irst couple records, we’d have late-night 
sessions, get drunk and record into the wee hours,” 
she says in between bites of a hot-sauce-lecked 
omelette. “But the last few records ... I’m a daytime 
person. I like getting stuf done in the studio and 
then having a glass of wine and enjoying my night.”

Day Breaks — a focused set of nine originals and 
three covers — is Jones’ sixth album. Though it has 

been compared to her debut, she plainly says she 
sees it as a continued evolution, not a throwback. 
Written and recorded in fall 2015, most sessions 
had Jones on piano with drummer Brian Blade 
and bassist Chris Thomas. “The goal was to do 
 everything live, get really good takes,” she says. 
“When you have great musicians there’s no reason to 
overdub. That strips the soul out of the music.” Blue 
Note labelmates Wayne Shorter  and Dr. Lonnie 

Smith  also sat in: “It was like going on a picnic,” 
says Shorter. “You know you’re having fun when you 
don’t even have to speak in musical terms.”

Thematically, the tracks are a mix of  smoldering 
love ballads (“Burn,” “It’s a Wonderful Time 
for Love”) and social commentary (“Tragedy,” 
“Flipside”). Of all the new songs, Jones says the 
’70s-inlected, politically charged “Flipside” (“If 
we’re all free, why does it seem, we just can’t be”) is 
the one she most enjoys performing live. “There’s 

this thing in the air and it’s not just one issue  — it’s 
many issues,” she says quietly, shifting in her seat. 
“I was moved by it when I was writing ‘Flipside.’ It’s 
messed up — or it seems so messed up right now, at 
least. It doesn’t make for an easy sleep.”

Though Jones’ biggest hits, like “Don’t Know 
Why,” have been her love songs, politics as a theme 
isn’t new to her repertoire. “I played [2004 George 

W.  Bush  protest song] ‘My Dear Country’ recently, 
and  people were like ‘Holy shit!,’ because it sounds 

like it’s about this  election. 
It’s crazy. Things that were 
valid years ago still  resonate.” 
The song’s  lyrics include “But 
fear’s the only thing I saw” and 
“Nothing is as scary as Election 
Day.” “At this point it’s just 
like, ‘OK, we have to make sure 
Hillar y Clinton  gets elected,’ ” 
adds Jones. “Or that Donald 

Trump  doesn’t get elected.”
When Election Day arrives, 

Jones will be deep into a 27-date 
European tour, with both band 
and family in tow. And while 
that video for “Carry On” might 
hint at her private life, fans will 

have to wait for her to completely draw back the 
curtain. After all, her introverted nature runs 
counter to a world where inluence is measured 
in followers and likes (though with four million, 
her Facebook isn’t too shabby). “In my 20s, we 
weren’t even texting yet,” she says. “There are 
times I’ve been told, ‘You’ve got to have a lot more 
fans on social media to get booked on this show.’ 
It makes sense to me — I’m just not that good at 
it.” Laughing, she clariies her online passivity: “I 
do like to look at it, to see my friends and family — 
I’m an asshole lurker. I’m not trying to hide; I just 
don’t feel the need to say, ‘Here it all is.’ ”

The “it all” — the life of Norah Jones at age 37 — 
melds the public highs of playing packed theaters 
with the private joys of nurturing a young family 
and dancing around the kitchen table. “The days 
of staying up until 4 a.m. are gone,” she says in a 
 faux-lament. “But it was fun while it lasted!” 

OVERHEARD

Ty Dolla: Not Blasé About His Brother

Hip-hop artist Ty Dolla Sign , 31, paid 

tribute to the one family member 

who couldn’t attend his star-studded 

show at the Hollywood Palladium on Sept. 25: 

his younger brother TC , who’s serving 67 years 

to life for first-degree murder. The “Blasé” 

rapper showed a videoclip of his sibling singing 

in prison from the 2016 documentary Free TC, 

which asserts he was wrongfully convicted. He 

also performed his song of the same name with 

rapper D -Lo . Other guests included Wiz Khalifa 

and Kendrick Lamar , who took the mic on “3 

Ways” when Chris Brown canceled at the 

last minute. Ty’s mother, sister and daughter 

attended, as did Usher and Ja Rule , who 

watched from the VIP area. Post-show, Ty’s 

publicists Aishah White and Lisa Bardon 

presented him with a cake that read 

“Congratulations Ty Dolla $ign #1.”

Nelly: ‘I’m Not Engaged’

Nelly  cleared the air about recent media 

speculation that he had gotten engaged 

to model and aspiring actress 

Shantel Jackson . The “Die a 

Happy Man” singer confirmed 

to Overheard that he and 

Jackson were not altar-bound 

at Face Forward’s Havana 

Nights charity gala in Los 

Angeles on Sept. 24. (Jackson 

received the Advocate Award 

for fighting for the rights of 

survivors of domestic violence.) 

Nelly was less certain about 

whether he’d watch the Clinton-

Trump debate that aired Sept. 26. 

“I don’t know,” he said. “We’ll see.”
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From left: Jones at the 2003 Grammys, where she  

won five trophies; with Natalie Portman in 2007 film  

My Blueberry Nights, Jones’ big-screen debut.

Ty Dolla Sign

Got gossip? Send to tips@billboard.com.

Jackson 
(left) and 

Nelly
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Has a Tony (Wicked) 

and a Grammy (Frozen 

soundtrack). “Let It 

Go” won the Oscar for 

best original song, but 

writers Kristen 

Anderson-Lopez and 

Robert Lopez got 

the statue.

Elsa in Frozen

BIRTHPLACE

NEW  

ALBUM

BILLBOARD 

CHART HIGH

FOLLOWERS

THE CLASSIC 

ROLES THEY’RE 

REVAMPING

SPELLBINDING 

MOMENTS ON 

THE SMALL 

SCREEN

VOICE  

WORK

PETS AND 

THE IDOLS 

THEY’RE 

NAMED AFTER

POTENTIAL 

E.G.O.T. 

STATUS
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Queens

The eponymous Idina 

(Warner Bros.), 

power-pop originals 

designed to recapture 

the “Let It Go” magic

“Let It Go,” Menzel’s 

contribution to Frozen, 

spent five weeks at  

 No. 5 on the Billboard 

Hot 100 in 2014.

1,073,921

Broken Arrow, Okla.

The Art of Elegance 

(Concord), a 

swooning collection 

of Great American 

Songbook classics

Chenoweth’s A Lovely Way 

to Spend Christmas hit 

No. 1 on the Heatseekers 

Albums chart in 2008.

698,000

Has an Emmy (Glee) and 

a Tony (You’re a Good 

Man, Charlie Brown), 

though the Wicked cast 

album (featuring both 

Chenoweth and Menzel) 

won a Grammy 

— for writer 

Stephen 

Schwartz.

Making her Glee debut  

in 2009 with the Cabaret 

classic “Maybe  

This Time”

Gabi, the poisonous 

frog in Rio 2

A Maltese named  

Madeline  

Kahn Chenoweth 

CC in the Beaches remake, 

due out in 2017

Velma Von Tussle in  

NBC’s Hairspray Live!, 

airing Dec. 7

Four, starting 

with Maureen 

Johnson in the 

original 

production 

of Rent (1996)

Seven, starting 

with Precious 

McGuire in 

Kander & Ebb’s 

Steel Pier (1997)

Belting out “The  

Star-Spangled Banner” 

before Super Bowl XLIX

DUEL OF THE DIVAS
Broadway turned TV turned big-screen leading ladies 

Idina Menzel and Kristin Chenoweth co-starred in Wicked  

as frenemies Elphaba and Glinda in 2003. More than a  

decade later, Chenoweth, 48, and Menzel, 45, are still facing off — 

on the charts, with new solo albums that both arrived Sept. 23.  

—PATRICK PACHECO

A Hitman’s Manual
With the release of OneRepublic’s new album, Oh My My 

(Mosley/Interscope), frontman and hitmaker Ryan Tedder, 37, 

opens up on family dinners with Bey and FaceTiming with Stevie

V E R S U S

Tedder at his custom-

designed Patriot 

Studios in Denver.

 I d i n a M e n z e l ! 

 K r i s t i n 
 C h e n ow e t h ! 

A Yorkshire terrier 

named Sammy Davis Jr. and 

two “jazz” cats, Ella and 

Coltrane (for Fitzgerald 

and John, respectively)

BROADWAY 

ROLES

Q/A

What’s the thinking behind “Kids,” the 

first single off the new album?

It doesn’t sound like anything we’ve 

ever done before. We love M83 , and 

so the idea was, “Let’s do something 

that  captures the spirit of what we love 

about M83 and make it a OneRepublic 

song with the lyric and the melody.”

You’ve worked with so many 

 megastars.  How was it  with Beyoncé?

“XO” was one my favorites. For a week I 

was at their home in the Hamptons, with 

Jay Z and Beyoncé and their kid around. 

It was me, Greg Kurstin , Sia , one of the 

girls from Florence & The Machine . I 

had no idea “XO” was going to be the 

first single, but unless you are in the 

room with Beyoncé, no one is going to 

tell you what’s going on.

What are some of the challenges of 

working with a big name?

It can be a godsend because, if 

 lightning strikes, you can end up 

 defining the sound of an album. The 

downside is, if the sound has not been 

clearly  identified yet — the direction — 

you can end up chasing a lot of ghosts.

Have you ever chased ghosts?

I chased a lot with Adele [on 25]. 21 

was so catastrophically big that nobody, 

 including herself, quite knew what to do 

to follow that. I walked into the session 

with “Remedy” already started. I don’t 

like to walk in with a finished song — it’s 

kind of offensive if you do that when 

somebody is as talented a writer as 

Adele. I played it for her, and she was 

like, “I want to write this now and I want 

to record this now, and this is going 

to be about my son.” It immediately 

 resonated with her.

This has been a big year for you, but 

what was the highlight? 

The thing that I’m probably the most 

proud of, other than finishing our album, 

happened about five weeks ago with 

Stevie Wonder and Ariana Grande . I 

did a song, “Faith,” for them to sing for 

an upcoming [animated] movie called 

Sing. Stevie came in around 6 p.m., 

Ariana arrived at 10, and we stayed up 

until 3 in the morning and talked music 

for hours.

That must have been pretty amazing.

The first song I ever learned on  

piano was “I Just Called to Say I Love 

You.” I told him that and he started 

playing it! He and Ariana hit it off;  

he was impressed by her vocals.  

Getting to know Stevie better has  

been a highlight. I’ll wake up to him  

FaceTiming me, which is like the most 

bizarre experience.  —CHUCK ARNOLD

-i---
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the beat

D I A RY  O F  
A  TE E N AG E 
P O P  STA R
With three top 40 hits at just 17 

years old, “Don’t Let Me Down” 

singer Daya hits the road ahead 

of her debut, Sit Still, Look 

Pretty (Artbeatz, Oct. 7)

Friday  
My music video for “Sit Still, 

Look Pretty” came out today! I also 

performed at this pool party in Las 

Vegas. When someone said my real 

name, Grace, I thought it was a fan, 

but it was my ninth-grade teacher!

Saturday  
I performed in Redlands, Calif., at 

Splash Kingdom. It reminded me of the 

water parks I went to as a kid. I was 

like, “I want to ride the rides!”

Sunday  
I flew overnight to New York. Red-

eyes suck, but I had to get to Fashion 

Week — it was my first time! I went 

to Tracy Reese’s presentation, then 

I had a fitting for Vivienne Tam’s 

show. I went with the pinkest gown.

Monday  
Early Monday morning I went to Jeremy 

Scott’s show, then Vivienne Tam, 

then two parties. Travis Scott did a 

surprise performance at one. We were 

dancing and going H.A.M.

T uesday  
I flew to Kansas City [Mo.] for a 

radio show. It’s hard to work out the 

logistics of a band for a mall show, 

but the crowd brought the energy and 

kind of replaced the band.

Wednesday  
I flew home to Pittsburgh, and my 

management called me to ask if I 

wanted to perform on Dancing With the 

Stars with Charlie Puth. I’m like, 

“What?! I grew up watching the show!”

T hursday  
Headed to Louisville [Ky.] for a 

show. It’s a big college town. I 

can’t drink yet, but the bourbon 

balls were really good. —ELIAS LEIGHT

W E E K LY  G R I N D

Pop Punk’s Warped Return
With a slew of Gen-X acts releasing albums this fall, experts weigh their punk 

(and pop) credentials to determine who has the best chance at a second run

B Y  C H R I S  P A Y N E

FORMED 1988, Berkeley, Calif.

ALBUM SALES TO DATE 26.9 million, according to Nielsen 

Music

POP PEAK Dookie may have vaulted pop punk into the 

mainstream in 1994, but a decade later it was American Idiot 

that took the band (and the genre) to Broadway.

PUNK PEAK Frontman B i l l i e J o e A r m s t r o n g dropping trou 

and starting a massive mud fight at Woodstock ’94.

CHANCE OF SUCCESS Revolution Radio (Oct. 7) features 

boisterous, anti-gun-violence single “Bang Bang” — Green 

Day’s first No. 1 on the Mainstream Rock chart in seven years. 

“What they’re putting out is actually going to hold up in [today’s] 

landscape,” says SiriusXM Alt Nation programmer J e f f R e g a n .

FORMED 1994, Mesa, Ariz.

ALBUM SALES TO DATE 3.2 million

POP PEAK 2002’s Bleed American sold 1.6 million copies, 

with the group’s signature song “The Middle” hitting No. 5 

on the Billboard Hot 100.

PUNK PEAK The band members recorded Bleed 

American on their own dime after Capitol dropped them.

CHANCE OF SUCCESS On the heels of Ta y l o r S w i f t 

lip-syncing “The Middle” in an Apple Music ad, they’re 

trotting out a new LP, Integrity Blues, on Oct. 21 on RCA. 

“They have a sensibility in how they play that comes 

across in their recordings,” says producer B u t c h V i g .

FORMED 1996, Ajax, Ontario, Canada

ALBUM SALES TO DATE 3.7 million

POP PEAK “Fat Lip” hit the top of the Alternative chart in 2001, 

but singer D e r yc k W h i b l ey ’s since-fizzled romance with 

more-pop-than-punk princess Av r i l  L av i g n e takes the cake.

PUNK PEAK After years of alcohol abuse nearly killed him  

in 2014, Whibley made his first phone call to... I g g y Po p.

CHANCE OF SUCCESS With the new crowd-funded  

LP 13 Voices set to arrive Oct. 7 on Hopeless Records,  

the now-sober Whibley and co. are ready to rock.  

Says Regan: “They took the guitar and smacked you over the 

head with it.”

FORMED 1999, Amityville, N.Y.

ALBUM SALES TO DATE 2.8 million

POP PEAK The Long Island emo torchbearers’ career has 

been more slow burn than big bang, but in 2006 their sole 

Hot 100-charting song, “MakeDamnSure,” reached No. 48.

PUNK PEAK Dissing their ex-pals in B r a n d N e w in 2002, 

igniting the biggest feud in emo history.

CHANCE OF SUCCESS TBS spent its summer on the 

Taste of Chaos Tour, and on Sept. 16 it released Tidal 

Wave — its third studio LP in five years. “They’ll probably 

do great touring and pull in people as they go,” says Regan. 

“Hopefully radio people.”

FORMED 1997, Jacksonville, Fla.

ALBUM SALES TO DATE 2.8 million

POP PEAK Ocean Avenue sold 1.8 million copies, had its  

title-track second single crack the alternative rock charts and 

earned it soundtrack synchs in everything from Spider-Man 2  

to The O.C.

PUNK PEAK Enlisting S e a n M a c k i n , a violinist who does 

backflips onstage. Hard to get more punk than that.

CHANCE OF SUCCESS Sept. 30 sees the release of a self-titled 

swan song LP, followed by farewell tour dates that will take the 

group through at least March 2017. “It’s tough — they’re not as 

much a brand name,” says Regan. “But they’ve written some hits.”
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“Oh, look, Hillary 
invited her friends 

Sanity and 
Experience to  
the debate.”

— B E T T E M I D LE R
The star responding to the first 

presidential debate on Sept. 26,  

on Twitter.

“The republic is under 
siege by a moron.”

— B R U C E S P R I N G S T E E N
The rocker talking Donald Trump in 

an interview with Rolling Stone.

“Going by myself to 
meetings they’d say, 
‘Little girl, you don’t 

know what you’re 
talking about.’ There’s 

this ‘shut up and be 
pretty’ mentality.”

— S K Y F E R R E I R A
The pop singer speaking  

about sexism in the music industry 

for her Playboy cover story.

“You have to believe in 
something. Like, I’d 

prefer Beyoncé didn’t 
do a Pepsi tour. Do not 

take $2 million from 
Pepsi and be a role 

model for young girls.”

— J U S T I N V E R N O N
The Bon Iver frontman — and former 

Bushmills brand ambassador — in an 

interview with The Guardian.

“I come alive in  
the fall time.”

—T H E W E E K N D
The R&B hitmaker explaining his 

surprise single “Starboy” and 

upcoming album of the same  

name (out Nov. 25) on Twitter.

“I couldn’t give 
a f—ing shit ... It’s 
ridiculous, with 

what’s going on in 
the world — that’s 
front-page news?”

—A D E LE
The singer clarifying her feelings 

about Angelina Jolie and Brad Pitt 

announcing their divorce  

while onstage at Madison Square 

Garden in New York.

HEAR SAY
C O M P I L E D  B Y  N A T A L I E  W E I N E R

 A LOOK AT WHO’S  

       SAYING WHAT IN MUSIC 

In FX’s breakout Tuesday-

night hit Atlanta, writer-

creator Donald Glover stars 

as Earnest Marks, manager to 

fictional Atlanta rapper Paper Boi 

(played by Brian Tyree Henry). It’s the 

first TV show for director Hiro Murai, 

33, who previously created surreal, 

The music video director on 

transitioning to TV with 

hit show Atlanta

HIRO MURAI

B Y  L A N G  W H I T A K E R

dreamlike videos for Glover (aka 

Childish Gambino) and St. Vincent.

How are you using music in Atlanta?

It’s a strange thing, because the show 

is kind of a quiet show — there’s a lot 

of ambient sound. In some ways, 

it’s the opposite of a music 

video. We’ll very rarely use 

music to support a scene. 

The cool thing we’ve been 

exploring is how to use that music 

diegetically. So if you hear music, 

the song is rarely just played over the 

image. It’s supposed to be originating 

from some dude’s trunk or through the 

walls of a club or whatever. It has 

been fun to take music and use the 

essence of a track but distort it or 

mesh it into the scene so it gets a 

little bit abstracted, but you still 

get the essence of the song.

How do you select the music for the 

show?

[Music supervisor Jen Malone] does 

that as well the writers and editors 

and also Donald. I’m pretty sure Donald 

wrote the Kodak Black track [“SKRT”] 

into the third episode. The scene where 

[Atlanta characters] Alfred and Darius 

are singing [Cheryl Lynn’s] “Encore” 

in the car, that stuff is all written 

into the script. And then there will be 

other times where it’s either me or Jen 

working things in. The Shabazz Palaces 

track [“An Echo From the Hosts That 

Profess Infinitum”] came from me when 

we were trying to figure out a segue. 

It’s kind of like a weird, eclectic mix 

of people bringing their two cents and 

trying to figure out the identity of 

the show.

Who wrote the “Paper Boi” song?

That’s by Stephen Glover, Donald’s 

brother. It’s performed by him, too. In 

the pilot, they’re looking at the music 

video for the song. That was actually 

the very first thing we shot for the 

show. We didn’t know the crew or the 

cast all that well at that point, so it 

was a weird first day on the job.

Murai

B E H I N D  T H E  S C E N E S

Atlanta rappers Migos 

cameo in Atlanta.

“Law & Order was 
once a tv show.  

Now it’s a threat  
from a tyrant.”

— C H A N C E T H E R A P P E R
The MC tweeting about 

Donald Trump during the first 

presidential debate.

The Weeknd

Springsteen

Ferreira

Adele
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T h e  L o o k s , 

T h e  T r e n d s

The old bucket-and-dip method kicks the bucket as brands like Saint Laurent turn the humble hippie 

tee into a fashion statement (uh, not at Woodstock prices) for Kanye West, Justin Bieber and Jared Leto

21st Century Tie-Dye

THE HILL-SIDE 

hand-dyed shibori 

T-shirt, $159;  

thehill-side.com.

ORLEBAR BROWN 

tailored crew neck, $155; 

orlebarbrown.com.

SAINT LAURENT 

vintage tie-dye tee, 

price upon request; 

artifactnewyork.com.

THE ELDER 

STATESMAN silk 

and cashmere tee, 

$540; mrporter.com.
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Prince Royce’s  
 Buena Vida

Place To Check In 
“My favorite hotel of all time is the W, especially  

the one in Hoboken, New Jersey. It has an incredible 

view of the city, the Statue of Liberty, and it’s away from 

the  madness. It’s underrated.” 2255 River St., Hoboken

Colorful Kicks 
“I like sneakers that look like they’re from another 

 planet,” says Royce, who opts for high-fashion  high 

tops by Giuseppe Zanotti and Versace. “There’s 

 nothing worse than spending thousands of dollars on 

shoes that look like $100.” Guiseppe Zanotti red leather 

sneaker, $825; guiseppezanottidesign.com

White-Hot Wheels 
“The car I drive now has always been 

my dream car: a white Ferrari 458. 

I only use it on the weekends,” the 

 musician says of the sports car that can 

go from zero to 62 mph in 2.9 seconds.  

Price upon request, auto.ferrari.com

Quick Bite 
The Miami transplant can’t get enough of the 

 Japanese fusion served up at Zuma: “I like to sit 

 outside by the water. It’s not too noisy,” he notes. 

Inset: sashimi  platter. 270 Biscayne Blvd. Way, Miami

Tequila Surprise 
“I collect bottles of alcohol and on special 

 occasions will open them and sign the label [with 

friends].” Among the more prized ones he has 

on reserve: “A tequila Maná gave me in Mexico 

when we recorded a song together.” Tres Cuatro 

Cinco Tequila, $429; wineglobe.com

An Apple A Day 
The singer confesses to 

 having a weakness for  Rolexes 

(“They are classy and don’t 

 depreciate in value”). But his 

other  favorite? “When I’m 

 hanging out or in the gym I 

wear an Apple Watch.”  

Apple Watch Series 2 with 

38mm stainless steel case, 

$649; apple.com

“Growing up, Ferraris were an  
unreachable vehicle for me; I never sat in one, 

never touched one. To own one now  
shows the effort that went into my craft.”

Carry-All 
“I take my Louis Vuitton backpack everywhere — it’s stylish, 

it’s cool. I keep my caps in there, my pens, my passport, 

my laptop, my watches, my sunglasses.” Louis Vuitton 

 Christopher PM backpack, $2,780; louisvuitton.com
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Just before dropping the new single “Moneda” 

(out Oct. 7), the 27-year-old Latin star born 

Geoffrey Royce Rojas dishes on his favorite ways 

to shell out all that hard-earned dough

The star while 

on tour with 

Pitbull in July.

B Y  L E I L A  C O B O
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THE PATCH CORNER
By  Nick Williams

Photographed by Katie Thompson

#BROOKLYNPATCH 

PROMOTION

Orange County, Calif., quintet Young the Giant is riding high on the 
release of the group’s third full-length album, Home of the Strange, 
which debuted at No. 12 on the Billboard 200 and No. 3 on Top Rock 
Albums following its release on Aug. 12 through Fueled by Ramen/
Atlantic. The band members — Sameer Gadhia (vocals), Jacob 
Tilley (guitar), Eric Cannata (guitar), Payam Doostzadeh (bass) 
and Francois Comtois (drums) — built a following on the heels of 
their first two critically acclaimed LPs: an eponymous 2010 debut, 
which netted a top 10 hit on Billboard ’s Alternative Songs chart with 
“Cough Syrup,” and follow-up Mind Over Matter, which debuted 
and peaked at No. 7 on the Billboard 200 and spawned the No. 2 
Alternative hit “It’s About Time.”

For the group’s third release, it aimed even higher, linking with 
Grammy Award-winning producer Jeff Bhasker (Mark Ronson, Fun.) 
as executive producer, alongside Bhasker protégé Alex Salibian 
(Elle King, Mikky Ekko). “Alex has this great, fresh contemporary 
take on sonics, and he has a great musical ear. It was cool to work 
with someone who wasn’t as established,” Comtois told Billboard 
during the band’s stay at The Patch in Brooklyn — one of two houses 
developed by SOUR PATCH KIDS to support touring artists. “With Alex 
there was great camaraderie, because we’re at a similar place in 
our careers. It made it easy to open a dialogue, and that helps  
with creativity.”

While penning tracks for Home of the Strange, Gadhia, Comtois 
and Cannata collaborated for the first time on lyrics, as they all 
settled on one thematic idea for the album: immigration. “This 
record is essentially our narrative as sons of immigrants in America. 
We identify with American culture — we’re American in a lot of 
ways, but not in others, which makes us feel like we’re in between 
two different places,” says Gadhia, who is of Indian descent, of the 
band members’ diverse ancestry, which includes French-Canadian 
(Comtois), Persian (Doostzadeh), British (Tilley) and Italian-Jewish 
(Cannata). “Trying to find a place to belong is a very strong feeling 
that a lot of immigrants and their sons and daughters feel. We’re 
an American band but our perspective of the world is a little bit 
different. We are the true makeup of what America is, and that 
narrative is lost sometimes.”

Though the band was in town to 
perform at Radio City Music Hall in 
Manhattan — a representation of Young 
the Giant’s successful North American 
headlining tour — the group avoided 
the Midtown commotion by shacking 
up in Brooklyn. Now accustomed to 
traveling by bus — the same one the 
band members have used on their past 
few runs — they have fully adapted to 
the daily grind of life on the road. “The 
distances are too long to do the van 
and trailer anymore,” says Comtois. “The 
bus is nice. You get a little sanctuary 
and time for yourself.”

And for up-and-coming bands 
staying at The Patch, the group has one 
piece of advice: “Don’t let the little things 
that bug you about the other members 
of the band build up and get to you,” 
says Cannata. “Open up a good line of 
communication with your buddies that 
are in the band — unless they’re not 
your buddies. Then my advice would  
be to just stop and form a band with 
some buddies.”

Three albums in, the seasoned group is clearly feeling reflective about what it has 
accomplished. “To actually get signed and make a career out of it, and now to get the 
opportunity to make the music we absolutely want to, is something I wouldn’t have 
anticipated on our first day as a band, just sounding so terrible,” says Comtois with a laugh. 
“Strange how it works out that way.”

From left: Young the Giant�s Payam Doostzadeh, 
Eric Cannata, Jacob Tilley, Sameer Gadhia and 
Francois Comtois.  Gadhia (left) and Comtois

Cannata
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Style  HOT SHOP 

Streetwear’s Holy 
Grail Is In Soho
An online site — with a brick-and-mortar secret stash — is 

where the best-dressed hip-hop stars get their rare duds

B Y  J O S H U A  D A V I D  S T E I N

T
HE AIR OF ONLINE MARKET-

place Grailed’s new Soho loft 
in Manhattan on a late Friday 
afternoon is thick with vape 
smoke. There are few desks 

in the space and the framed art — brash 
and street style — isn’t yet on the walls. 
“We  outgrew our old oices fast,” says 
Arun Gupta, who launched the curated 
resale site specializing in cult menswear in 
early 2015. Since selling his irst piece on 
his site for $80 — a pair of used Quoddy 
 moccasins — Grailed has become the 
go-to alternative to eBay for menswear 
nerds in search of rare inds by Supreme, 
Rick Owens, Of-White, Raf Simons 
and more. “We don’t call them nerds 
 anymore,” says the 28-year-old Gupta with 
a laugh. “Now we call them  enthusiasts.” 
Today, Grailed boasts some 
350,000  enthusiasts from 
around the world posting 
100,000 items per month.

Recently, the site has 
gained attention as music 
artists like ASAP Rocky, 
Young Thug, Playboi Carti 
and Kanye West  have 
embraced high- concept 
menswear and have tapped 
Grailed for pieces. Creative 
directors and  designers like 
Virgil  Abloh  regularly stop 
by the oice to browse a 
 supercut of Grailed items 
called the Grailed 100, which 
hang on garment racks along 
one wall of the space before 
they’ll go on sale. “It’s one of 
the most impressive archives 
in the city,” says Gupta, who, at the behest 
of Abloh a few weeks ago, sent selections 
from the rack uptown to Madison Square 
Garden for West to peruse. “A guy like 
Kanye, arguably the most famous dude 
in the world, he loves this stuf,” says 
Lawrence Schlossman, Grailed brand 
director and the founder of the seminal 
fashion Tumblr F—yeahmenswear. “He’s 
just like the 16-year-old kid using Grailed.”

To West and other fans, the Grailed 
100 is like a wearable Louvre. Sitting on 

a shoebox are a pair of white German 
army sneakers, each signed in Sharpie by 
a member of Maison Martin Margiela’s 
design team. Simon’s patchwork parka 
from 2005’s capsule collection History 
of My World hangs next to another rare 
Simon parka, hand-painted with the 
 artwork from New Order’s 1983 album, 
Lies, Corruption & Power.

On this Friday afternoon, Gupta 
and three members of his 
senior team sit on a sofa, 
 contemplating if it’s too early 
to open a bottle of champagne. 
Gupta wears Saint Laurent 
jeans, a tank top from a 
Bushwick “band slash brand” 
called Death Traders and a 
pair of limited-edition Vans. 

After  graduating 
Yale with a degree 
in physics, Gupta 
grew  frustrated 
trawling sites for 
deals on items 
from his  favorite 
 designers. “I 
thought there should be a 
website just doing this.”

The birth of Grailed 
coincided with the peak 
menswear moment of 2015. 
“Because of the Internet,” 
says Schlossman,  “menswear 
got so hyper-trendy  everyone 
knew immediately what 
was hot. Enthusiasts 
were  looking for a way to 
 diferentiate  themselves.” 
The designer label was no 

longer enough. The holy grail, as it were, 
became past seasons.

A watershed moment for Grailed and 
its growing  community of enthusiasts, 
says Schlossman, was when West wore 
a 2001 Simons bomber  during Paris 
Fashion Week in 2015. “Before, rappers 
wouldn’t be caught dead in  secondhand 
clothing,” says David Casavant, a stylist 
who  specializes in archive menswear to 
outit such artists as West and Rihanna. 
“Now it’s a brand-new world.” 

“We see trends in real 

time,” says Grailed 

founder Gupta, 

photographed 

Sept. 22 at Grailed 

in New York. He says 

that the site has a 

higher sell-through 

rate than eBay.

Left: Carti in vintage 

Undercover Arts & 

Crafts jeans from 

Grailed. “I never 

get anything basic 

from them,” says the 

rapper. ”It’s always 

some shit I never 

heard of before.”

Left: A Raf Simons 

camo jacket from 

2014 sells for $2,000. 

Right: ASAP Rocky 

in a Number (N)ine 

A/W 05 “The High 

Streets” hybrid jacket 

purchased at Grailed.

Left: A tie-dye shirt 

by Noah sells for $80. 

“This look is having a 

moment,” says Gupta. 

Below: A 2003 canvas 

bomber by Raf Simons 

is priced at $7,000.

BY THE 
NUMBERS 
While traditional retail  

slumps, specialists like Grailed 

are experiencing growth

350,000 
Total number of users

100,000 
Number of items posted for 

sale each month

$150 
Average price for an item

$9,500 
Cost of most expensive piece 

sold, a Raf Simons CC Peacoat

3 4  B I L L B O A R D   |   O C T O B E R  8 ,  2 0 1 6

•~ 

0 

WorldRadioHistory



O C T  2 9 ,  2 0 1 6
C O V E R  D A T E

40 UNDER 40
They are young, innovative and creative.  

Billboard will publish its annual 40 Under 40 

Issue, celebrating the next gen leaders of the 

music industry. 

This issue will profile the power players who 

are making their mark in music, touring and live 

entertainment. These are the progressive young 

leaders with big ideas that continue to create 

excitement in the music business.

Advertise in this issue and reach the music 

industry’s most influential and powerful 

players-from the young innovators who are 

making waves to the seasoned veterans who 

helped pave the way.

B O N U S  D I STR I B UT I O N

All GRAMMY® Voting Members

CO NTAC T

New York | 212.493.4049

Los Angeles | 323.525.2245

Joe Maimone

212.493.4427 | joe.maimone@billboard.com

Aki Kaneko

323.525.2299 | aki.kaneko@billboard.com

Lee Ann Photoglo

615.376.7931 | laphotoglo@gmail.com

Editorial content subject to change
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Kardashian West 

photographed Aug. 21 in 

Los Angeles. Styling by 

Danielle Levi. Kardashian 

West wears an ALIX 

bodysuit and Yeezy 

Season 3 socks. For 

an exclusive interview 

about her take on The 

People v. O.J. Simpson 

and a behind-the-scenes 

video from the shoot, 

go to Billboard.com or 

Billboard.com/ipad.

'INE 

I'• ISSUE 
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She’s  Kanye’s  secret weapon, as the social media mogul wields extraordinary  
influence on his fashion line, music and — yes — feuds (ask  Taylor Swift ). The biggest star in  

TV’s hip-hop family opens up about what makes their marriage and business  
collaboration work, and why she did what she did: “I just wanted to protect my husband”

 By Jonathan Ringen 

 Photographed By Zoey Grossman 
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ON A RECENT SEPTEMBER MORNING, 

Kim Kardashian West woke up at dawn and 
dressed, as usual, in an outit her husband, 
Kanye West, helped her select. She spent 
the morning shooting her E! reality series, 
Keeping Up With the Kardashians, and now, 
just after noon, is loating through a scrum 
of paparazzi waiting outside of New York’s 
Mercer Hotel. Her look involves clear vinyl 
thigh-high boots; an old pair of Levi’s denim 
shorts; a sheer, pale-blue, nipple-revealing 
La Perla bra, worn as a top; and an oversize 
denim jacket from the line of fashion-y 
merch that Kanye put out around his latest 
album, The Life of Pablo.

In the time it takes her to step out of 
her chaufeured Mercedes and reach the 
hotel door, photographers snap the  outit 
dozens of times. The images quickly 
make their way to the Internet, and by 
the time Kardashian West, 35, is halfway 
done with lunch in the hotel lobby, texts 
begin  looding her phone. “I have maybe 
10  messages from Kanye’s publicist, my 
 publicist,” she says, glancing down at her 
iPhone and sounding low-key excited. 
“Everyone wants to know, ‘Who makes 
those boots?’ Everyone is trying to do a 
story about the boots!”

In fact, the boots, which make Kardashian 
West look a little like she stepped out of 
an Austin Powers movie, are the world’s 
irst glimpse of the fourth season of her 
husband’s Yeezy fashion line. The clothes 

debuted the following day, in the most 
attention-getting and polarizing show 
of New York Fashion Week, marked by 
frazzled buyers and fashion editors, who 
were bussed hours early to the event’s 
remote location, and models sporting layers 
of outerwear under the hot New York sun.

It’s no accident, of course, that 
Kardashian West was teasing Kanye’s 
big moment. She has become not only 
her 39-year-old husband’s muse, but 
his  sounding board and ampliier of 
his  message — and thus one of music’s 
most inluential non-musicians. Kanye, 
 meanwhile, brags about the  success of his 
wife’s apps, her era-deining sex appeal and 
powers of mass  communication. The two 
are, says Kardashian West, “obsessed with 
each other.” In a world where they have 
both been the recipients of more than a little 
ill will, they each have the other’s back.

“They’ve elevated each other,” says Ryan 
Seacrest, a longtime friend of Kardashian 
West and a producer of her show. “Kanye is 
constantly thinking about innovation and 
diferent perspectives, and you’ve seen that 
inluence manifest in the things she has 
done over the last handful of years.”

Kardashian West is a little sleepy today. 
She was out late last night,  hanging 
 backstage after the irst of two Saint Pablo 
shows at New York’s Madison Square 
Garden, where Kanye played to a packed 
house that included friends like Chris 
Rock, Alicia Keys, Sean “Diddy” Combs 
and Naomi Campbell, as well as daughter 
North West, 3, who, at her irst big  concert, 
was alternately  captivated by Daddy and 
focused on her iPad. Kardashian West, 
who’s attending almost every show on the 
tour, spent the irst couple of nights  moving 
around the arena to experience it from 
diferent vantage points, including  dipping 
into the “pit” — the general admission 
loor, which often turns into a roiling mosh 
zone underneath Kanye’s loating stage. 
“Everyone was grabbing my ass,” she says, 
sounding amused but vaguely scandalized. 
“I was like, ‘I have to get out of here.’ ”

In person, Kardashian West is friendly 
and focused, with a more down-to-earth 
vibe than you might expect. Still, her 
makeup-enhanced beauty gives her a 

slightly surreal quality, as if she  somehow 
managed to get a Snapchat ilter to 
 function in real life. She orders a bowl of 
chicken soup and a kale salad, adding, 
“Oh, the fries here are so good. Should I 
do it?” (She does not.)

Music, of course, is just one world in 
which Kardashian West has worked her 
magic. She has not only leveraged her role 
as history’s greatest reality show star into 
unparalleled inluence in social media, 
fashion and beauty, but established 
herself as a Silicon Valley power player, 
 standing to earn  hundreds of millions 
of dollars in 2016 from her blockbuster 
apps Kimoji, Kim Kardashian: Hollywood 
and the Kim Kardashian West Oicial 
App, which provides subscribers with 
exclusive  content about, well, you know 
who. And she’s not just a businesswoman 
— she’s a mother of two with an African-
American husband, biracial kids and a 
dazzling work-life  balance, a woman who 
 glamorously models a distinctly modern 
American life. She’s even taking steps 
into politics, endorsing Hillary Clinton 
and recently placing a full-page ad in The 

New York Times challenging denials that 
Turkey’s early 20th-century slaughter 
of Armenians was genocide (an issue of 
great importance to her late Armenian-
American father, Robert Kardashian).

The conventional wisdom about 
Kardashian West is that she’s famous 
for doing nothing, and that her world- 
conquering celebrity is a symptom of the 
cratering of civilization as perilous as Brexit 
or the popularity of stufed-crust pizza. But 
of course that’s not really true. If anything, 
Kardashian West means so much to so many 
people — 82.9 million Instagram  followers, 
48 million on Twitter, 10 million U.S.  viewers 
of her show each week, the  countless fans 
who have driven her apps to the top of the 
Apple charts — because she does so many 
things, and does each of them so well.

“She multitasks on a whole other level,” 
says Kardashian West’s mother, Kris Jenner.

ARDASHIAN WEST’S IPHONE, 

which has an old photo of her 
nestled in Kanye’s arms as 

its  lockscreen, buzzes. She picks up. 

Kardashian West acts as much more than an adviser and muse to 
her husband: She markets his products, steers public relations for 
his brand and even steps in as his surrogate BY DAN RYS

Aug. 23, 2013

He reveals the  

first baby photo 

of North on Kris 

Jenner’s ill-fated 

daytime talk show.

June 14, 2014

She Instagrams 

herself in a sheer 

top at his return  

to Bonnaroo after a 

2008 misfire.

Nov. 2, 2015

She releases a 

photo of previously 

unseen versions of 

his Yeezy Boost 350 

sneakers.

Feb. 1, 2016

She asks her 

40 million-plus 

Twitter followers 

to vote on his next 

album title.

Feb. 12, 2016

The Kardashian  

clan is on hand 

at Kanye’s Yeezy 

Season 3  

fashion show.

July 17, 2016

After an episode 

of KUWTK, her 

Snapchat of him 

speaking to Taylor 

Swift goes viral.

Sept. 5, 2016

She teases his  

tour’s first New 

York stop to 

her Instagram 

followers.

July 9, 2012

He makes his  

debut appearance 

on Keeping Up  

With the 

Kardashians.
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“We value each 

other’s opinions 

so much,” says 

Kardashian West of 

her and Kanye. “I ask 

him about every 

last little thing.” 

Kardashian West 

wears a vintage 

T-shirt from Chapel 

NYC Vintage and 

Balenciaga boots.

WorldRadioHistory



4 0  B I L L B O A R D   |   O C T O B E R  8 ,  2 0 1 6

“Speaking of the devil!” she says brightly, 
before shifting to a huskier register and 
adding, “Or the angel.” She pauses to 
 listen, then explains to Kanye, who is on 
the other end and clearly confused: “I 
was just talking about you, and I was like 
 ‘speaking of the devil,’ and then I’m like, 
 actually, ‘the angel.’ 
Wait, babe, I’m in 
an interview. You 
need ... OK, Naomi 
just sent over her 
new  management’s 
 number. OK, OK. 
Calling her right 
now. Bye.”

“Fashion week,” 
she explains, when 
she hangs up. The West family is camped 
out in New York for a chunk of August and 
September both for the Yeezy show and 
because it’s a  convenient hub for Kanye’s 
East Coast tour dates. At home in Los 
Angeles, they live in a gated  community in 
Bel Air, but are close to inishing  renovations 
on a house in Calabasas, down the block 
from her mom’s place —  convenient both 
for  babysitting purposes and because it’s 
the main  location for the TV show. Here 
in New York, the couple still owns Kanye’s 
pre- marriage apartment, but it’s too small 
for their family, so they made a deal with 
Airbnb to provide a ive-story place in 
Chelsea in exchange for social media posts. 
The  apartment, she says, is “the sickest.”

When it comes to Kardashian West and 
Kanye’s status as a pop-culture power 
couple, their only real rivals are their 
friends Beyoncé and Jay Z. But where 
Bey and Jay furiously guard their privacy 
(even a  relationship statement as  seemingly 
 revealing as Lemonade only gets more 
 cryptic the closer you look), Kardashian 
West and Kanye are less remote, more 
 relatable and, seemingly, less complicated 
in their love and partnership. Kardashian 
West has always weighed in on the full 
range of Kanye’s work, from in-progress 
records, which she has loaded into her 
iTunes, to the current tour’s stage design. 
“I’ll be a full critic,” she says. “I could just 
say, ‘OK, the lighting should be diferent 
here.’ He loves the opinion. And then he 
will go into rehearsal the whole next day 
and totally perfect it.”

During the key moment of Kanye’s 
year, however, she didn’t merely ofer her 
opinion — she masterminded the entire 
narrative. The story is already something 
of a pop-culture fable. Kanye released the 
song “Famous,” which includes the lines 
“I feel like me and Taylor might still have 
sex/Why? I made that bitch famous,” then 
tweeted that Taylor Swift had approved 
the lyrics. Swift issued a  statement 
 condemning the song and claiming she had 
never been onboard. The issue  simmered 
for weeks, until Kardashian West gathered 
up all her  swagger,  celebrity and inluence 
and struck back, saying in an interview 

that she had proof that Swift approved the 
song. Then, timed to a KUWTK episode 
centered on the topic, she released, on 
Snapchat, video of the call, in which Kanye 
shared some of the lyrics with Swift — thus 
 ending the feud with a resounding win in 
the court of public opinion.

How did the couple 
settle on Kardashian West 
as the messenger? She 
sighs  theatrically and says, 
“Ugh, do we really have to 
talk about Taylor Swift?”

Just a little bit. “I’m so 
over it,” she says with a 
laugh. “If it were up to 
Kanye, it all would prob-
ably never have come out. 

He can handle it, he has no hard feelings. 
He doesn’t even really care. I just wanted 
to protect my husband. I saw him getting a 
lot of shit.”

You did a good job of it. “It wasn’t even 
about a look or anything, or to have this feud 
— it was like, ‘OK, here’s the truth.’ Done. 
Let’s all move on. I feel like I don’t want to 
talk about her anymore.”

ARDASHIAN WEST REALLY DOES 

sound worn out by the whole 
thing —  more exhausted than 

 triumphant. According to Jenner, it’s easier 
for her daughter to deal with criticism 
directed at herself than at Kanye. “She’s 
a protective wife and mom,” says Jenner. 
“Today’s social media-illed world can be so 
toxic. People angry and unhappy and lashing 
out — my kids weren’t brought up that way.”

Kardashian West was impressed by 
David Schwimmer’s performance as her 
late father in the FX miniseries The People v. 

O.J. Simpson: American Crime Story (which 
won ive Emmys in September). She was 
less pleased with the show’s  suggestion 
that her father’s  sudden  prominence after 

 joining Simpson’s defense team sparked 
her attraction to fame. In fact, she grew up 
adjacent to celebrity. Her father published 
the trade magazine Radio and Records and 
worked with Irving Azof at MCA, where 
she got to meet stars like Tifany. “She 
was, like,  everything,” says Kardashian 
West. She remains close to Azof, who 
she calls Uncle Irving. “His wife Shelli is 
texting me right now,” she says at lunch. 
“They’re like family-family, all cameras 
and bullshit aside.”

Most weekends, she says, the Kardashian 
kids would go to concerts and end up 
 backstage with, say, Michael Jackson or 
Earth, Wind & Fire. (She even celebrated 
her 14th birthday at Jackson’s Neverland 
Ranch, when she was dating Jackson’s 
nephew T.J., although Michael wasn’t 
there.) Kardashian West listens to music all 
the time, especially in the bathroom when 
she’s prepping to go out, through iTunes — 
and she still makes mixed CDs for friends. 
“Back in the day I loved Shania Twain,”  
she says. “Celine Dion is my favorite, 
 favorite,  favorite. I love Ariana Grande, 
Sam Smith.” Her preferred non-Kanye 
rappers? “Chance the Rapper is pretty 
dope. Big Sean, Eminem.” And of course 
there are perks to being married to Kanye: 
“When I was  pregnant he made a song just 
for the baby to listen to.” She even gets 
a little giddy about spending time with 
old idols, like when Kanye hired Andrea 
Bocelli as a  surprise to sing at their wed-
ding, or when she hung out with Britney 
Spears before introducing her at this year’s 
MTV Video Music Awards. “She’s Britney!” 
says Kardashian West. “I mean, how fun.”

When she was in grade school, 
Kardashian West became enthralled by 
the irst season of MTV’s The Real World. 
“I was like, ‘Oh, my God, that’s what I 
want to do,’ ” she says. “It’s crazy that it 
has come full circle — the producers of my 

Clockwise from top left: with Swift (left) at the 2015 VMAs; with North and Kanye in Manhattan in August; with 

Shelli Azoff (left), who Kardashian West refers to as her “second mom,” in 2015.

Big Sean

Attended Kardashian 

West’s wedding as well as 

Kylie’s Sweet 16

Russ

”Kylie Jenner is one of the 

best A&Rs in the game, 

low-key,” says this up-

and-coming rapper, who 

is signed to Columbia. 

“She Snapchatted herself 

singing my song ‘Losin 

Control’ earlier this 

summer, and created a 

bigger buzz around it.”

Drake

Performed at Kylie’s 

Sweet 16 birthday 

party in 2013

Tyga 

A recent fixture on 

KUWTK, he has dated 

Kylie Jenner on and off

French Montana

Dated Khloe 

Kardashian after she 

split from Lamar Odom

Whether dating them, 
hiring them for  

parties or big-upping 
them on Snapchat,  

the Kardashian-
Jenners have shown 

many rappers love

Kylie’
s New 

Fave!

......... 
INT•• ...... 
••• IT 

.......... 
ll•• B• RNT I'll .. .......... . •••••• ••••••••• THl• II.•.'" 

• 

WorldRadioHistory



O C T O B E R  8 ,  2 0 1 6   |   W W W . B I L L B O A R D . C O M  4 1

W
E

S
T
: 

JA
M

E
S

 D
E

V
A

N
E

Y
/G

C
 I

M
A

G
E

S
/G

E
T

T
Y

 I
M

A
G

E
. 

S
W

IF
T
: 

JE
F

F
 K

R
A

V
IT

Z
/M

T
V

1
4

1
5

/F
IL

M
M

A
G

IC
. 

A
Z

O
F

F
: 

S
T

E
F
A

N
IE

 K
E

E
N

A
N

/G
E

T
T

Y
 I

M
A

G
E

S
. 

M
O

N
T
A

N
A

: 
M

E
D

IA
P

U
N

C
H

/R
E

X
/

S
H

U
T

T
E

R
S

T
O

C
K

. 
T

Y
G

A
: 

JO
H

N
 S

A
L

A
N

G
S

A
N

G
/I

N
V

IS
IO

N
/A

P
 I

M
A

G
E

S
. 

D
R

A
K

E
: 

K
A

R
W

A
I 

T
A

N
G

/
W

IR
E

IM
A

G
E

. 
S

E
A

N
: 

M
A

T
T
 B

A
R

O
N

/B
E

I/
S

H
U

T
T

E
R

S
T
O

C
K

. 
R

U
S

S
: 

D
O

N
T

É
 M

A
U

R
IC

E
.

show were the ones that created The Real 

World.” She got some of her irst genuine 
media exposure as a sober pal to a hard-
partying crew that included Paris Hilton. 
“I just thank God for my rhinestone 
Sidekick,” she says of that era. “I would sit 
there checking Myspace all the time. They 
probably thought I was so boring.”

Kardashian West had always planned 
to be a mom someday, but when she and 
Kanye irst learned she was pregnant, it 
came as a surprise. “I freaked the f— out,” 
she says. “We weren’t trying or  planning 
on it and I just didn’t think I was ready. But 
you’re never ready. It  happens when it’s 
 supposed to happen and at the right time.”

According to Jenner, Kardashian West 
and Kanye are devoted parents. They have 
a rule to never argue in front of the kids. 
“Right as my parents were  splitting up I 
overheard one  argument,” she says. “One 
time in my whole life.” They watch a lot of 
animated movies, which Kanye loves as 

much as the kids do, and when it’s just the 
two of them, they binge-watch shows like 
Empire. “We’ll go to Big Sur and not leave 
our hotel room for two days and just watch 
show after show,” says Kardashian West.

At irst, Kanye insisted that North  
not appear on the show or social media.  
So for a chunk of her daughter’s early  
life, Kardashian West made sure that even 
her toys were kept of-camera. But given 
how much her family had shared through 
the years, the decision began to feel 
absurd: “I would have to, like, change my 
clothes because I would have throw-up all 
over me.” And anyway, she’s pretty  
sure her kids (including Saint, who turns 1 
in December), of all children, will be able 
to handle fame. In fact, it’s fate. “Both 
times when I was pregnant I’d literally 
just pray, ‘I hope my baby can handle 
this life,’ ” she says. “I believe their souls 
choose us to be their parents — that they 
choose this life. That’s my belief.”

N MIDTOWN MANHATTAN, ON THE 

11th loor of a glass-and-steel 
oice tower, the Keeping Up With 

the Kardashians  cameras are rolling. 
Kardashian West is here to meet with 
executives at Givaudan, a vast Swiss 
 company that is  collaborating with her 
on a new line of e- commerce perfumes. 
In a small oice attached to a conference 
room with views of Central Park, an array 
of snacks have been laid out. Kardashian 
West and her best friend, Jonathan 
Cheban, a  publicist-turned-food  blogger 
and regular character on the show, are 
trailed by the crew as they ponder their 
drink options. “Guys, what’s better: 
Pepsi or Coke?” asks Kardashian West, 
 sounding way more Valley girl than she 
did just a few minutes earlier. “Should I 
mix them together? Has anyone ever done 
that?” She cracks open one can each of 
Diet Coke and Diet Pepsi and pours a half-
and-half mix into a wine glass. Cheban’s 
mind is  apparently blown. “Nobody has 
ever done that before,” he says solemnly. 
“I would have never thought of that.”

You get a slightly diferent Kardashian 
West when the cameras are of. She’s 
sharper, tougher, more formidable. She’s 
noted this before — that her on-camera 
depiction isn’t quite as smart as she is in real 
life. “I just don’t think it’s exciting to see me 
building an app,” she explains. “The most 
exciting stuf is just when we are at home, in 
our kitchen, doing absolutely nothing. So I 
get that. I take one for the team.”

For a decade now, KUWTK has 
 chronicled the lives of Kardashian West’s 
entire  family, notably Caitlyn Jenner, 
whose  transition brought transgender 
issues into homes all over the world. Her 
sisters Kourtney, Khloé, Kendall (the 
fashion model) and Kylie (like Kim, a force 
in cosmetics, apps and social media) have 
all become megacelebrities. The show is a 
 commitment Kardashian West makes for 
10 months a year, ive days a week, often 
12 or more hours a day. “It’s the best way 
to tell our story our way,” she says. “TV 
captures so many demographics. And I’m 
proud to have brought light to some issues.” 
(The latest spinof, Rob and Chyna, debuted 
in September to strong ratings.)

Kardashian West continues to see the 
TV show as the central thing, the vehicle 
for all the other opportunities. But as 
her life and career have expanded in the 
four years that she and Kanye have been 
together, as she has made waves in the 
authenticity-obsessed world of music and 
appeared on covers of formerly hostile 
magazines like Vogue, reality TV is no 
longer the only way, or even the main way, 
Kardashian West  cultivates an audience. 
What does the show’s access reveal now? 
She has a  (borrowed) theory about that. 
“I read an article that said when we irst 
started it was like, ‘Oh, my God, we want 
to be famous,’ ” she says. “But now? It 
proves that we’re  actually normal.”

“ ‘Let’s try out for The Real 

World,’ I said to my best 

friend,” Kardashian West, 

wearing a Celine coat, 

remembers from when 

she was 12. “My best 

friend was like, ‘OK, well, 

let’s talk about it when 

we’re 18.’ I was like, ‘No, 

we have to do this!’ ”

I 
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Amid lurid boardroom drama and plunging 
ratings, MTV president  Sean Atkins ,  

45, talks his two-year turnaround plan  
and why the “M” in  MTV  still matters

 BY CR AIG MARKS  •  PHOTOGR APHED BY MATT FURMAN

When you left Discovery Communications 

to join MTV last October, what’s the 

overarching thing you were brought on to do?

To bring MTV back to the cultural forefront.

That’s no small task, given the current 

state of the network.

There are ebbs and flows for any consumer 

brand. That’s not unique to MTV and it’s 

not unique to cable — it happens to brands 

like Tide or to technology brands, too. But 

obviously, in traditional TV, the Nielsen-

measured universe has been shrinking. 

People are watching premium media in 

higher levels than ever, but they’re watching 

it online or on their phones, and that 

consumption behavior is more challenging 

to measure. And as with most technology-

driven changes with consumers, it generally 

happens at the younger end of the demo. 

MTV is the canary in the coal mine.

T V viewership for  August’s  Video  Music 

Awards was down 34  percent ,  and 

 although  streaming was up 75   percent, 

headlines the next day  described the 

ratings as  “crashing,” “plummeting” and 

“ flopping.” Were those fair?

Any one of us playing in linear platforms 

has that story being repeated about them. 

It’s not the ideal scenario, but it’s the truth 

of the business we’re in. Obviously, I would 

have liked the ratings to be higher, but the 

percentage gains on digital’s multiplatform 

side were meteoric.

It  seems that the network lacks an  identity, 

no less a hit show.

Yes, that’s very fair to say. It’s all about great 

content, right? And if we’re blunt, we haven’t 

been doing that very well. What happened 

to MTV happens with many programming 

entities that struggle with their brand. You’re 

following your audience, you’re pushing the 

edges, and then a hit comes out of the blue, 

not the one you were necessarily expecting. 

Over at A&E, it was Duck Dynasty. At MTV, 

it was Jersey Shore. A show blows up and 

becomes the largest show on television, 

and that black hole starts to move the whole 

brand. But at some point — and you can 

MTV BY THE 

NUMBERS

Viewers for the Aug. 28 

VMAs, a 34 percent 

decrease from 2015

Number of hours of 

original programming 

Atkins hopes to produce 

in 2017, with an eye 

toward 600 in 2018

Total of exit package 

for ousted Viacom CEO 

Philippe Dauman

Atkins photographed 

Sept. 6 at the MTV 

offices in New York.
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How will Star compare with Empire?

It is the complete antithesis of Empire.  

I don’t know whether you ever saw the first 

15 minutes of John Waters’ Female Trouble, 

but these girls will do whatever it takes. 

They’ll murder. They’ll f— you. They’ll rob 

you. [The characters] Star and Simone are 

very, very poor. They come from the foster-

care system, and we explore the atrocities 

that happen there.

The show debuts in early 2017. Where are you 

in production?

never predict when — that white-hot nova 

self-extinguishes. And you’re surrounded 

with the wake of that. It can take two years 

to restart your pipeline and recommunicate 

your identity.

So how do you turn things around?

First, we have pretty much an entirely new 

senior team here, all of whom have been in 

the trenches during a turnaround. Second, 

we have to fix our relationship with the 

creative community. They didn’t like working 

with us. We had a poor reputation: We nickel-

and-dimed the creators, and the process was 

cumbersome. I went to them and said, “Look, 

I know it sucks. We need to rebuild trust.” The 

first step of solving a problem is admitting 

you have one. And we’ve had some pretty 

quick results. For instance, Mark Burnett 

hadn’t been back to the network in a decade 

and he’s doing a music show with us, a hybrid 

of Shark Tank and The Apprentice. This year 

has been about fixing relationships, and next 

year is going to be about getting our volume 

up. Just five years ago, MTV produced about 

600 hours of original programming. Now 

we’re down to about half that.

Where does music fit  into MT V?

Right now about a third of our slate is what I’d 

call directly in music, significantly more than 

in the recent past.

Why do that? Why return to music as a 

central focus of the brand?

Our audience knows we’re not going back to 

music videos, but they want us to do great 

music programming. So, for instance, we 

have Wonderland, an hour-long live music 

  Empire  creator  Lee Daniels  talks 
about his gritty new girl-group series 

with Queen Latifah,  Star,  the influence 
of Dreamgirls and Paris Is Burning  
on his work, and the Fellini-esque 

musical he is developing about his life

 BY FR ANK DIGIACOMO

show where multiple acts are playing in 

different rooms; in the nonlinear feeds, you 

can watch any of the performances and jump 

in on Facebook or Snapchat. We also have a 

show with Scooter Braun called Studio 24, 

where we put a band in the studio and they 

have to write a new song in 24 hours that 

we’ll release.

Who is your competition?

Oh, Lord, I think anyone who answers this 

question better say, “Everybody.” On the 

linear side, we’re playing directly against 

Freeform and Adult Swim, and on the digital 

side, everyone from Facebook to BuzzFeed to 

Snapchat to YouTube.

I imagine you get a lot of people  advising 

you to just poach some  YouTubers and give 

them their own shows.

One hundred percent correct! “Hey, you 

should put PewDiePie on MTV because 

he’s the biggest YouTuber of all time.” 

Adaptations, which is essentially what they’re 

asking me to do, are really effing hard. Ninety-

nine percent of them fail. And the medium 

matters. A lot.

In September, Viacom CEO Philippe 

 Dauman was officially forced out after 

a very public family soap opera over 

control of the company, and it  was just 

announced that the interim CEO is leaving 

in  November. What’s the latest with all  the 

changes at the top?

Hell if I know; I read about it in the press. That 

is, by the way, what’s going on — everybody 

learns externally, no one learns internally. To 

be fair, I’m not that distracted by it because 

I’m new. I’ve got a lot to do.

When can we judge if  you have been 

 successful at turning MT V around?

In my experience, it’s at minimum a two-

year journey. They always say that one hit 

solves all problems. I argue that these days, it 

actually takes two.

Rihanna (center) onstage in 

one of her four performances 

at the Video Music Awards in 

New York on Aug. 28.
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We’re shooting the second episode. I just 

left a rehearsal for a vogue number. That 

performance that Teyana Taylor did at the 

MTV Video Music Awards? Well, we’re going 

to get down in the dirt with mine. You’ll 

see the girls with the gay boys voguing in 

a way [TV audiences] have yet to see. It 

will be very much like Paris Is Burning, 

which influenced me growing up. I told Queen 

Latifah that we should remake Paris Is 

Burning as a musical.

You also have said that Star is inspired by 

Dreamgirls.

When I was 16, I stole my mother’s Eldorado, 

and I snuck into Dreamgirls on Broadway. I 

haven’t been affected by anything in that way 

until I saw Hamilton. Dreamgirls affected 

African-Americans. Denzel Washington said 

Dreamgirls was the reason he was in the 

business. So when I decided to put Star 

together, I started thinking about movies 

and situations that have influenced me.

What are the challenges of creating dramas 

around music and musicians?

One is making sure the stories are seamlessly 

married to the music and vice versa — that a 

show tune doesn’t come from out of nowhere.

When you were casting, what was more 

important: musical talent or acting chops?

Ultimately, I go with the actor. It’s really 

hard to find someone who can act — to be the 

definitive character that you’ve written 

— and can sing. Really hard. So when Star — 

Jude Demorest — walked into my office, I knew 

that the universe was working for me. She was 

so eerily the character that I wrote. I told 

her to her face, “I don’t like you,” because 

I didn’t want her to know how much I did like 

her. It took me forever to find Jamal and 

Hakeem. She came in right off the bat.

That had to be devastating for her to hear.

She reminds me of that often.

Did you write Queen Latifah’s role in Star 

with her in mind?

I did. She plays Carlotta, a woman that had a 

hit in the ’90s but ended up in the streets. 

Carlotta has turned her life over to God, 

but she’s still a gangster. She walks on both 

sides of the curb — in very expensive wigs.

What does she represent to you as an artist?

She’s a true crossover, similar to what 

Diana Ross accomplished in the ’60s. Yet she 

remains a girl from the hood. And her voice 

— she sings gospel in our first number, but a 

new type of gospel. We’ll also hear her sing 

some R&B and do some classic and current rap.

You have likened Empire to Dynasty. What 

classic TV show does Star most resemble?

It’s more like Good Times: very edgy.

People forget that about Good Times.

As we’ve progressed as a society and 

in entertainment, we’ve become so 

politically correct that we can’t tell the 

truth. It sucks, and I’m not the only one 

who feels that way. You don’t know what I had 

to do at Fox to get the word “faggot” in the 

Empire pilot.

Empire set ratings records in its first 

season and then had its audience decline. 

What lessons did you learn from that?

We were not prepared for the hit. I was set 

to do the Richard Pryor biopic, and I didn’t 

think the pilot was going to get picked up. 

So then we had to scramble for story for 

12 episodes. Then we were shocked when the 

ratings kept climbing and climbing. And then 

they picked us up for 18 episodes. You try 

writing 18 episodes of story and music. That 

shit’s crazy! It was a tsunami hitting me.

What will change in season three?

At the beginning, I spent a couple of weeks 

in the writers’ room. I said, “We’ve got 

to focus on the family, and I want to talk 

about what is happening right now in America 

and in my life — how I’m scared for my 

20-year-old son.” And I want Cookie to do 

something else other than scream and beat her 

sons with brooms.

When you say you’re scared for your son, what 

frightens you?

He’s a black man in America. I have been in 

denial about it for so long because I’ve kept 

both of my kids very sheltered from the world 

that I come from. And in so doing, when you 

step out of that bubble and you go into the 

real world, it’s a real wake-up call. My kids 

are the same age as Taraji [P. Henson’s], and 

we’re going through the exact same thing. 

Terrence Howard, too. We’re phoning each other 

terrified because we’ve worked so hard to 

keep our kids protected, and now we find that 

they’re thrown into the abyss of what America 

is really about. And they’re not a part of 

Hollywood. My son wants nothing to do with it.

Is there another musical scene or genre that 

you think would be right for a TV show?

My publicist will kill me, but I’m in talks 

about doing a musical about my life. I’ve had 

a pretty interesting life. I’ve come from 

the projects. I’ve been homeless. It’ll have 

original music and sort of be like Fellini’s 

8 1/2 or All That Jazz.

EMPIRE  BY 

THE NUMBERS

Average viewers  

across multiple 

platforms for season  

two, according to Fox

Weeks the first Empire 

soundtrack spent in the 

top 10 of Billboard’s  

Top R&B/Hip-Hop 

Albums chart, where it 

debuted at No. 1

Number of times 

season-one single 

“Drip Drop” has been 

streamed, according  

to Nielsen Music

Top, from left: Empire’s 

Bryshere Y. Gray and Henson 

with Daniels. Middle: Queen 

Latifah in Star. Bottom, from 

left: Demorest, Ryan Destiny 

and Brittany O’Grady in Star.
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-
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ALF A CENTURY AGO THIS 

month, a silly sitcom  knockof 
of A Hard Day’s Night and 
Help! premiered on NBC. It 

was called, of course, The Monkees, and 
“serious” rock fans — a new breed then 
— detested the show and the band 
alike. How could anyone be suckered 
by this pap, just when The Beatles 
themselves were  transitioning from 
lovable moptops to  hippiedom’s 
answer to James Joyce, T.S. Eliot 
and Ouija boards? But the kiddies 
lipped for both band and show, and 
the  kiddies were right. Even if the 
Rock and Roll Hall of Fame famously 
disagrees, The Monkees are every bit 
as important in rock history as, say, 
The Grateful Dead. Besides having a 
much catchier songbook, they were 
fun — a key value that was the irst 
casualty of rock’s  maturation from 
commercial fad to quasi-religion.

Despite winning a surprising two 
Emmys, the show lasted only two  seasons, 
inspiring no  imitators even at its peak 
of  popularity (in fact, the irst scripted 
primetime series set in the wacky world of 
pop music remained damn near the only 

one for decades). But lash forward to 2016, 
and TV is  chockablock with shows set in or 
related to the music industry. The latest and 
most vibrant is Atlanta, Donald Glover’s 
sociologically intricate, comedic look at 
up-and-coming  rappers in the ATL that is 

already one of basic cable’s highest-rated 
shows in years. There is Fox’s  exhilarating 
King Lear-meets-Dynasty hip-hop epic 
Empire, Netlix’s recent dawn-of-rap  series 
The Get Down and Callie Khouri’s sudsy 

but sturdy  country-music drama Nashville, 
which moves to CMT early next year 
after four seasons on ABC. Last spring’s 
Vinyl — HBO’s $100 million lop about 
the record  business’ coke-addled 1970s 
bacchanal — laid the biggest egg, and FX’s 
Sex&Drugs&Rock&Roll and Showtime’s 
Roadies recently bit the dust, but their 
 failures barely seemed to slow things down: 
Empire co-creator Lee Daniels’ much 
 anticipated girl-group follow-up, Star, is 
due soon on Fox, and Law & Order’s Dick 
Wolf (yes, that Dick Wolf ) is collaborating 
with former One Directioner Zayn Malik on 
Boys, a drama about a boy band for NBC.

Like it or not, we owe the whole glut to 
American Idol, which spawned multiple 
copycats — notably, Glee, which made 
similar use of the Great Pop Songbook in a 
 fetching dramatic context. Today, though, 
both Nashville and Empire  consistently 
showcase original music that isn’t just a 
 convincing  simulation of the real thing: For 
all intents and  purposes, it is the real thing, 
 considering that irst Timbaland, and now 
Rodney Jerkins, oversee Empire’s hip-hop 
hustle and Nashville cherry-picks new songs 
from the same smart  tunesmiths everyone 
else relies upon in Music City. Just as Glee 

did, both shows also peddle their 
musical wares on  multiple platforms, 
from iTunes and streaming to com-
pilation CDs. There hasn’t been an 
equivalent TV/music  synergy since, 
well, The Monkees.

Because hip-hop and nouveau 
country now provide America’s 
primary cultural soundtrack, the 
success of Nashville and,  especially, 
Empire and Atlanta, is a reminder that 
rock has become the dinosaur in the 
room. Nothing says Jurassic Park like 
a cable show that treats white-boy 
guitar rock as if it’s still where the 
action is. Unlike Vinyl, both Cameron 
Crowe’s Roadies and Denis Leary’s 
Sex&Drugs&Rock&Roll were ostensi-

bly set in the present, and yet neither show 
felt remotely contemporary. Both were suf-
fused with nostalgia for rock’s 1970s glory 
days and their creators’ painful reluctance 
to concede those days are over.

 BY TOM CARSON 

Eight TV, film and music 
industry creators throw 
out their dream idea for a 
music-centric show
By Rebecca Milzoff

“The Greatest: Two uber-

fans argue in front of a jury 

of respected music industry 

professionals, making their case 

for ‘the greatest ever’ pop singer, 

love song, rap album, et cetera. 

Basically, I want to take drunken 

bar and dinner arguments  

and put them in a courtroom 

where the tastemakers will decide 

the answer once and for all. 

Obviously, the most epic episode 

would be ‘greatest album ever’ — 

Lemonade versus Thriller.”

—Nahnatchka Khan, 

showrunner, Fresh Off the Boat

“Tenafly High: A musical 

about a group of high 

school kids in Bergen 

County, New Jersey,  

who discover they 

have magic powers. 

Meryl Streep plays the 

principal/good witch.”

—Adam Schlesinger, 

executive music 

producer,  

Crazy Ex-Girlfriend; 

member of Fountains 

of Wayne

“The former leader of a 

narcocorrido group comes 

home to San Antonio from 

Afghanistan with a Purple 

Heart, a heavy dose of 

PTSD and a desire to put his 

experience into music. With  

a contract for future Spanish-

language recordings owned 

by his despotic stepfather, 

how can he become the Latin 

version of Bono?”

—S. Leigh Savidge, 

screenwriter/co-executive 

producer,  

Straight Outta Compton

“An edgy-as-hell show 

about a young black 

woman growing up  

on the streets who blows 

up when a video of her 

singing her raw R&B 

becomes a monster 

hit. The industry is 

determined to use her  

up, but she flips the  

script and makes the 

industry her bitch.”

—Gina Prince-

Bythewood,  

writer-director,  

Beyond the Lights

From left: The Monkees’ Micky Dolenz,  

Michael Nesmith, Davy Jones and Peter Tork.

Too many promising music-industry-set shows fall flat when they  
could soar. Attention,  showrunners:  Keep the tone lively and the tunes 

catchy, like a certain ’60s sitcom — and not  Vinyl
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Even rock fans (the only audience that 
could conceivably be  interested) greeted 
Leary’s and Crowe’s shows with yawns. But 
that tepid reception was  nothing  compared 
to the brickbats hurled at Vinyl, whose 
behind-the-scenes marquee names (Martin 
Scorsese, Mick Jagger and Boardwalk 

Empire’s Terence Winter) made its botch 
of highly promising material a real  puzzler. 
Yet everything Vinyl did wrong, Baz 
Luhrmann’s even costlier ($120 million) 
The Get Down did right, including, perhaps, 
appearing on freewheeling Netlix instead 
of  sufocatingly prestige-minded HBO. 
Set in the same city and the same era as 
Vinyl, it featured a similar mix of genuine 
and invented music pioneers. But what a 
 diference the right attitude makes.

The Get Down earned mixed reviews 
(and initial viewership  reportedly was 

 mediocre; Netlix does not release 
 audience  numbers). But Luhrmann was 
 mythologizing and aggrandizing hip-hop’s 
origins to convey the excitement of the 
birth of an art form that’s still bursting 
with  vitality today (certainly not a claim 
any show set in Rock World can make) 
and doing it with an efervescence and 
cockiness not too unlike early rap music’s 
own. Empire and Nashville don’t pass 
 themselves of as docudramas either, and 
their embrace of souped-up  melodrama 
is an asset to both. If Empire is the more 
dynamic show these days, that’s partly 
because Connie Britton’s old-guard 
country singer and Hayden Panettiere’s 
new-horizons Nashville diva don’t have 
many surprises left for us. Terrence 
Howard’s rapper-turned-record-mogul 
Lucious Lyon and his family still keep 

 viewers guessing what makes them all tick.
No less important, Empire’s gaudy but 

expert fusion of race, class and cultural 
conlicts is unprecedented in primetime 
broadcast drama, and largely was on cable 
too, at least until Atlanta came along. But 
besides being about music that still excites 
a modern audience, the real edge that 
Daniels’, Glover’s and Khouri’s shows have 
on the competition is that they’re conceived 
as entertainment for a big public, not as 
self-serious Great Art. In other words, 
they’re, ahem, commercial, just like the 
music biz itself. It’s enough to make you 
 remember that delivering brainy fun to a 
mass  audience was supposed to be pop’s 
main purpose all along.

Tom Carson is the former TV and movie critic 

for GQ and Esquire.

Clockwise from top left: 

Empire, The Get Down, 

Vinyl, Roadies, Nashville 

and Atlanta.

“Ladies and Gentlemen,  

The Fabulous Stains — the 

1982 film about three girls 

who start a punk band — 

but as an animated series.”

—Jenni Konner, 

executive producer/

writer/director, Girls

“A This Is Spinal Tap-

style mockumentary for 

a millennial audience, 

in which the band finds 

overnight success on  

the Internet. If the show 

works, we would manage 

and tour the band.”

—Scott Manson, COO, 

SB Projects

“I’ve always wanted to make 

a show about a girl with a 

time machine who goes 

back to different moments 

and performances in  

music history, like the  

party in Greenwich Village 

where Joan Baez met  

Bob Dylan, or one of the 

clubs in Hamburg [Germany] 

where the Beatles first 

performed. Actually, I just 

want to make the time 

machine and use it myself.”

—Liz Meriwether,  

creator, New Girl

“A half-hour comedy  

called Squashed. It’s 

Quantum Leap meets  

Dr. Phil, where in each 

episode a fictional 

therapist with his own 

talk show goes back in 

time to stop a rap beef 

before it begins.”

—Kenya Barris, creator, 

Black-ish

WorldRadioHistory



BY CAMILLE DODERO

Questlove, Big Bird (!) and the creators of  Sesame Street  
reveal the secrets behind the legendary show’s music — 

stay away from controversial artists — which has  
yielded viral videos and a lawsuit from  The Beatles 
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EARLY 50 YEARS BEFORE JIMMY 

Fallon and The Roots performed with 
pop stars and kazoos for The Tonight 
Show’s Classroom Instruments bit, or 

James Corden strapped chart-topping  singers into 
the passenger seat for Carpool Karaoke, Sesame 
Street invited celebrity guests to perform  originals 
and musical parodies in the service of  educating 
preschoolers while entertaining their parents.

In many ways, Sesame was the proto-viral show 
— and its all-ages public-television singalongs were 
the pre-Internet equivalent of viral music videos, 
efortlessly humanizing such artists as Johnny Cash, 
Billy Joel and Nina Simone, much like Fallon’s and 
Corden’s segments do with their guests.

This month, Sesame Street’s 46th season rolls 
out on PBS — its irst since Sesame Workshop, 
the show’s educational production nonproit, 
announced a ive-year deal with HBO. (New 
 episodes premiere on the pay-cable channel and 
then, after a nine-month window, re-air on PBS.) 
The partnership’s symbolic gentriication initially 
caused an online hullabaloo: A public  television 
series founded expressly to teach inner-city 
preschoolers the ABCs would now be exclusive to 
premium cable. And in July, another controversy 
arose when veteran cast member Bob McGrath told 
a fan-convention audience that he, Gordon and Luis 

(respectively, Roscoe Orman and Emilio Delgado) 
were “graciously let go” from the show. That wasn’t 
exactly true — and Workshop CEO Jef Dunn 
 apologized for the “misunderstandings” in a state-
ment, saying the three were still “a key part of the 
Sesame family.” (Season 47 airs on HBO in January.)

Public reaction to these changes was a sign of just 
how much Sesame Street is revered by both boomers 
and  millennials, but the show has always changed 
with the times. From its November 1969 debut, 
Sesame Street sought to relect the sensibilities of 
broader American culture. Along with a neighborly 
cast of adults and Muppets — puppets created by a 
young visionary named Jim Henson — music was 
core to the show’s identity.

Led by founding musical  director Joe Raposo, 
Sesame Street introduced 
new standards to the 
American songbook, 
 including its theme, “Can 
You Tell Me How to Get to 
Sesame Street?”; the title 
song for the segment One 
of These Things (Is Not 
Like the Others); Kermit 
the Frog’s signature ballad 
“Bein’ Green”; and Muppet 
Ernie’s buoyant ditty 

“Rubber Duckie,” a 1970 Billboard Hot 100 top 20 
hit. “Prince was the only person besides Raposo 
who could make simple melodies so universal,” says 
Questlove, who wrote a song for Pharrell Williams’ 
appearance in 2016. (Raposo died in 1989.)

Sesame Street’s musical guests, who are wrangled 
by an in-house booker, have always relected the 
pop charts, from Stevie Wonder in 1973 to Gwen 
Stefani and Nick Jonas in 2016. The show’s  current 
musical director, Bill Sherman, is tied to the 
 zeitgeist as well: A  longtime  colleague of Hamilton 
creator Lin-Manuel Miranda, Sherman, a 35-year-
old father of two, produced the musical’s original 
cast  recording. He is one of more than 25 past 
and  present principals and guests who talked to 
Billboard about the series’ musical  history. “What do 
we all have in  common?” says Sherman. “We all pay 
taxes and we all grew up on Sesame Street.”

CHRISTOPHER CERF, Composer-Songwriter (1970-1999) 

Joe Raposo, the irst musical director, decided 
very early there would not be one music style. We 
wanted kids to hear all diferent music: R&B, opera, 
show tunes, folk, world music.

CAROLL SPINNEY, Big Bird; Oscar The Grouch Pete Seeger 
was the irst musical guest, and he was so  fascinated 
that he stopped singing, gazed up and said, “I’m 

“Children learn best when 

adults are co-engaged, 

and celebrities brought 

in those adults,” says 

Dr. Rosemarie Truglio, 

senior vp curriculum 

and content for Sesame 

Workshop. From top, left 

to right, some of Sesame 

Street’s many musical 

guests: Destiny’s Child, 

Tony Bennett, Johnny 

Cash, Gwen Stefani, Cher, 

One Direction, Loretta 

Lynn, Billy Joel, Lena 

Horne and Paula Abdul.
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working with Big Bird! I can’t believe it.” Big 
Bird can be a distraction.

SONIA MANZANO, Maria (1971-2015) When I 
irst heard “Rubber Duckie,” I could see 
a nightclub singer doing that song. It had 
double-entendres. It wasn’t treacly.

CERF The very strict rule was, by all 
means, put adult jokes in, but if the bit 
depended upon something a kid might not 
 understand, we couldn’t do it.

MANZANO Stevie Wonder came on in 1973 
and did “Superstition” [with Grover]. That 
was terriic. Old people, young, white, black 
— everybody was grooving.

JOHN CARTER CASH, Producer; Son Of Johnny 

Cash I watched Sesame Street every day, twice 
a day, when I was a boy. The irst time my 
dad was on Sesame Street in 1973, I was 3 and 
very confused on set when Big Bird took 
of his head. Then I looked up and saw Mr. 
Snu�eupagus hanging from the ceiling. It 
was shocking.

RUTH POINTER, The Pointer Sisters When we 
got to the studio and they presented us with 
“Pinball Number Count” [the theme to a 
recurring counting segment], we looked at 
each other: “Are you kidding?” That song 
was really diicult! Gospel, jazz — we had 
to sing it in parts. I don’t know if we would 
have been prepared if we hadn’t grown up 
singing in the church.

NORMAN STILES, Writer (1970-1999) In 1978 
we did Sesame Street Fever, a disco LP in 
response to Saturday Night Fever. The cover 
is Grover in a white John Travolta suit.

CERF If we couldn’t get a celebrity, the 
Muppets’ [creators] would build a copy 
of them. They made The Beetles, a mop-
topped band of puppets with antennae.

SPINNEY There was a lawsuit because [the 
1979 spoof] “Letter B” was too close to 
“Let It Be.”

CERF One day I got a letter with a 
$5  million lawsuit by way of Northern 
Songs, The Beatles’ publisher. The 
Workshop was quite nervous about it. We 
also had [1982’s] “Hey Food,” a parody 
of “Hey Jude,” in which Cookie Monster 
sang. Eventually, Michael Jackson bought 
the catalog and settled the case for $50. 

Somewhere, I have that $50 canceled 
check with Michael’s endorsement.

SPINNEY When I did [the 1985 ilm] Follow 

That Bird, Waylon Jennings played a turkey-
truck driver. Big Bird was hitchhiking, trying 
to get back to Sesame Street, and Waylon 
picks him up. We got to be great friends 
because we spent two days in this truck. We 
sang “Ain’t No Road Too Long.”

ITZHAK PERLMAN, Violinist, Recurring 1980s 

Guest I was on more times than I can 
remember: There was a classical Muppet, 
Placido Flamingo, I performed with; I did 
“Put Down the Duckie” [a follow-up to 
“Rubber Duckie” that featured verses sung 
by subsequent celebrity guests]. Now at my 
concerts, adults backstage tell me, “I saw 
you on Sesame Street,” and I say, “I must 
really be old.”

CERF I was a Bruce Springsteen freak, and I 
was assigned to write a song about simple 
addition, so “Born to Add” occurred to 
me. The album it inspired [Born to Add: 

The Great Rock & Roll From Sesame Street] 
got nominated for a Grammy in 1984, 
the year that Michael Jackson was going 
to break the record for most Grammys in 
one night. He was nominated [for E.T. The 

Extra-Terrestrial] in the kids’ category, so it 
was televised. I sat front row next to Cyndi 
Lauper. Michael Jackson edged me out.

STILES One of my favorites was “Alphabet 
Polka,” a bit that Chris and I wrote for 
John Candy’s SCTV character, the Polish 
polka-playing  clarinet player Yosh Shmenge. 
Slimey the Worm played the tuba with his 
whole face inside the mouthpiece. But we 
had to cut it from the show after it aired. 
A Polish-American society thought it was 
making fun of Polish people.

CERF I was on vacation [in 1986] with Henry 
Beard, who started National Lampoon. 

His stepdaughter was there and said, 
“There’s a [style of] reggae music called 
‘rubber-duck reggae.’ You should do that 
on Sesame Street.” When I got back, Norm 
and I wrote “Do De Rubber Duck,” a song 
about hygiene. We wrote the scene so all the 
Muppet characters gradually get in Ernie’s 
bathtub, except Bert. In recent years, it 
was decided this was a homosexual thing. I 
believe they took it of.

BOB McGRATH, Bob (1969-Present) I sang “The 
People in Your Neighborhood” with Barbara 
Walters, Martina Navratilova and Ralph 
Nader [on a 1988 PBS special]. For Ralph’s 
part, we sang: “A consumer advocate’s/A 
person in your neighborhood.”

SARAH DURKEE, Songwriter (1985-1999) One 
of the irst things I co-wrote was “Rebel L,” 
a [1988] Billy Idol parody that was my irst 
lesson in Sesame’s strict standards. A lyric 
read “Lean a little lower” and we had the 
character [Billy Idle] leaning out a window. 
Someone in research said, “What are you 
thinking? Leaning out a window?”

SHERMAN Certain artists can’t be on the 
show because they have relationships to 
drugs or other things you can’t associate 
with Sesame Street. Eminem, whom I love, 
can’t be on Sesame Street.

SPINNEY We did a Christmas special in 1978 

“The most popular videos on Sesame Workshop are all songs,”  
says Brown Johnson, executive vp and creative director of the show’s 
YouTube channel. The top three hail from 2005 to 2010.

India Arie sings 

the alphabet (2005) 

123 million views

The R&B artist’s 

11-year-old duet 

with Elmo is the 

most popular Sesame 

Workshop celebrity 

clip on YouTube 

and ranks fourth 

among all of the 

channel’s 4,700 

posted videos. Says 

Arie today, “Isn’t 

that crazy?”

Will.i.am, “What I 

Am” (2010) 

62 million views

The Black Eyed Peas 

frontman’s buoyant 

hip-hop ode to 

self-confidence 

won writers Bill 

Sherman and Chris 

Jackson a 2011 

Daytime Emmy. “It’s 

a song I’d buy,” 

says the clip’s 

director, Joey 

Mazzarino. —C.D.

Feist, “1,2,3,4” 

(2008) 

94 million views 

Thanks to its 

counting chorus, 

the singer’s 

2007 single, and 

its elaborately 

choreographed 

video, were 

perfect fodder 

for Sesame Street. 

This subsequent 

parody went viral 

immediately.

From top: Jackson on the 

set with Oscar the Grouch 

in 1978; Stevie Wonder 

with Grover in 1973; 

’N Sync with Big Bird in 

2000; Patti LaBelle with 

The Muppets in 1998.
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and Oscar sang “I Hate Christmas.” It was 
a funny list of Oscar’s hates. Then Michael 
Bublé had a [2011] Christmas special and 
said he’d always wanted to do “I Hate 
Christmas.” But [Sesame Street’s producer] 
told us, “You can’t sing that song. It’s not 
politically correct.”

JOHNNY RZEZNIK, Goo Goo Dolls (2000 Guest) 

Seeing the set, I got goose bumps. The steps, 
Mr. Hooper’s Store, Oscar’s trash can. After 
30 seconds, I was having a  conversation 
with Elmo. The guy with his hand up the 
puppet’s ass was invisible.

SHERMAN One Direction couldn’t believe 
they were meeting Big Bird. Harry [Styles] 
was like, “I used to have a Big Bird doll and 
I loved it.”

NORAH JONES (2005 Guest) I remember 
 putting my arm around Elmo and feeling 
his heartbeat. It was so weird. I was like, 
“He is real!”

FEIST (2008 Guest) I was in the  recording 
booth on set and, in a very Muppet-y 
moment, all these little Muppet faces rose 
up in the glass and I was 7 years old again. It 
was like I’d walked into a TV set.

TIM NORDWIND, OK GO (2012 Guest) I listened 
to Sesame Street albums all the time on 
my Fisher-Price record player. I loved all 

the songs, except anything by The Count 
[von Count]. To this day, if I hear his 
“Mwha-ha-ha-ha,” I get a twinge of fear.

JASON DERULO (Upcoming 2017 Guest) 

I showed The Muppets dance moves. They 
were literally, like, live little people.

INDIA ARIE (2005 Guest) Me singing with 
Elmo is at 123 million views. That is my 
most-watched anything. People talk to me 
about it all the time — people who don’t 
look anything like my demographic. I sang 
the national anthem at a Seattle Seahawks 
 playof game in 2015, and as I was coming 
of the ield, a very tall white man on the 
Carolina [Panthers] team came up to me. 
He said, “My son loves you.” I said, “Your 
son?” He said, “He watches your Elmo 
video multiple times a day.”

SHERMAN I met Questlove while co- 
producing the Hamilton record, and he, to 
this day, still watches Sesame Street. When 
Pharrell came on and did “B Is for Books,” 
Questlove wrote it. When we made the 
Broadway cast recording, [we] talked about 
Cookie Monster the whole time.

QUESTLOVE, The Roots The only two shows 
my parents let me watch growing up 
were Soul Train and Sesame Street. It’s 
one of the pop-culture references I use 
every day, much to the chagrin of anyone 
born after 1981. I still go to the Sesame 

Street Wiki and watch clips on YouTube. 
Bill was shocked at that. He’s like, “Wait, 
you’re still actively watching it as a 
45-year-old man? That’s weird.” No, it’s 
not! That’s my childhood.

JOHNSON We’re doing fewer parodies 
because kids weren’t necessarily  getting 
as much as they could from straight 
 storytelling. But they work incredibly well 
on social media, so we’ve done parodies 
for Icona Pop, “Me Want It (But Me Wait),” 
and Carly Rae Jepsen, “Share It Maybe” 
[for the YouTube channel].

SHERMAN For me, it’s an interesting dance: 
How do you continue to pay homage to 
“The People in Your Neighborhood” or 
“Rubber Duckie” but add something to 
deine Sesame now? I’m always pushing my 
guys: “Let’s write the new ‘Bein’ Green.’ ”

ALOE BLACC (2016 Guest) When somebody 
tries to be extra  diferent today, “One of 
These Things (Is Not Like the Others)” 
comes to mind. Like when Kanye West irst 
started wearing skirts? (Sings.) “One of these 
things/Is doing his own thing.”

ARIE I don’t remember not watching Sesame 

Street. It was a world in which no one was 
excluded. It wasn’t black or white. It’s black 
and white and Hispanic and blue and purple 
and boys and girls and music and kids and 
adults. It’s everything. 
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WHO WILL SHAPE THE FUTURE OF 
the music industry? The students 
at the nation’s top music business 
schools are just waiting to take their 
best shot.

As the challenges facing artists 
and executives grow in complexity, 
an increasing number of educational 
institutions are preparing the next 
generation of industry leaders.

In many cases, the schools are 
doing so with the inancial support 
of a previous generation of music 
power brokers. Among those who 
have helped endow music  industry 
programs at major universities are 
A&M Records co-founder/ artist 
Herb Alpert, Sony/ATV Music 
Publishing chairman/CEO Martin 
Bandier,  one-time MCA Records 
president Mike Curb, Sony Music 
Entertainment chief creative oicer 
Clive Davis and, most recently, 
Apple executives Jimmy Iovine 
and Andre “Dr. Dre” Young. At 
the program that Iovine and Young 
endowed at USC,  undergraduates 
wear T-shirts with the motto “The 
degree is in disruption.”

The 12 schools featured here 
— all nonproit, degree-granting 
 programs, representing both public 
and  private U.S. universities —  
are drawing  students ready to face 
the demands of the 21st-century 
music industry.

W
BELMONT UNIVERSIT Y

The Mike Curb College of 

Entertainment and Music Business

Students at Curb College 
seeking industry internships 

don’t have to look far. The school is 
across the street from Music Row, the 
center of the Nashville music 
 business. Yet students also can study 
in New York or Los Angeles, go on 
tour with professor-musician Mark 
Volman of The Turtles or devote a 
summer term to the Pipeline Program, 
a deep dive into industry issues. 
College dean/alumnus Doug Howard 
brings industry experience from 
executive roles at Disney Music 
Nashville and Disney-owned Lyric 
Street Records.
Alumna Universal Music Group 

Nashville president Cindy Mabe

BERKLEE COLLEGE OF MUSIC

With a seven-decade history 
of teaching contemporary 

music in Boston — an international 
sister school opened in an opera house 
in Valencia, Spain, in 2012 — Berklee 
has enrolled some 520 students in its 
music business degree programs, 
under department  chairman Don 
Gorder. Opportunities for 
 undergraduates include the student-
run Heavy Rotation Records and the 
Berklee Institute for Creative 
Entrepreneurship (BerkleeICE), 

which launched an ambitious efort 
with industry partners to resolve 
rights and royalty issues.
Alumnus Sonicbids founder/ 

BerkleeICE managing director 

Panos Panay

HOFSTR A UNIVERSIT Y

Thirty miles east of 
Manhattan, Hofstra ofers a 

bachelor of science with a 
 concentration in the music business, 
under music department chairman 
Philip Stoecker, with some 30 
students enrolled in the program. The 
school’s proximity to music 
 internships in New York is a plus for 
undergraduates who take courses as 
targeted as The Fundamentals of 
Electronic Music and Music 
Merchandising Field Study. The 
course description for one overview 
session says that the class is designed 
to help students “envision roles in 
which you could see yourself thriving 
well into the future.” But it then 
cautions that those roles may not 
match up with “preconceived dream 
jobs” as industry trends shift.
Alumnus Def Jam Recordings CEO 

Steve Bartels

INDIANA UNIVERSIT Y

Jacobs School of Music

At Indiana University’s 
campus in Bloomington, 

Pharrell Williams in March met with 

participants of a master class at New 

York University. From left: Student 

musicians Saba Jenga, Noah Yoo and 

Sedona Schat; Williams; Grammy-

winning producer Bob Power; and 

student musician Maggie Rogers.

A ‘Degree In 
 Disruption’  
12 elite music  
business  
schools  shaping 
the  industry’s 
 future
B Y  C A T H Y  A P P L E F E L D  O L S O N  

a n d  T H O M  D U F F Y

Ind., performers and composers at the 
Jacobs School of Music beneit from 
the Oice of Entrepreneurship and 
Career Development (OECD), a 
program now in its third year, under 
director Alain Barker. In partnership 
with the university’s Kelley School of 
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The Patrons Of Music 
Business Education

Davis,  

chief creative 

officer, Sony

Curb,  

former president,  

MCA Records

Albert,  

co-founder,  

A&M Records

Bandier, 

chairman/CEO, 

Sony/ATV

Iovine,  

Apple Music

Young,  

Apple Music
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Business, the OECD ofers an 
undergraduate certiicate in music 
entrepreneurship, with courses in new 
venture management, organization 
development and more. The OECD 
also provides Jacobs students with 
opportunities for mentoring and 
career guidance, and is the home of 
Project Jumpstart, a business 
 development competition.

MIDDLE TENNESSEE STATE 

UNIVERSIT Y

The Department of 
Recording Industry at 

MTSU, founded in 1973, enrolls 
some 1,200 undergraduates who 
 concentrate in audio production, 
commercial songwriting and the 
music business. Housed within the 
College of Media and Entertainment 
and chaired by Beverly Keel (a 
former senior vp at Universal  
Music Group), the department 
recently launched a music business 
MBA. It previously established an 
MFA program in recording arts and 
technologies. In 2015, alumna Hillary 
Scott of Lady Antebellum made a 

$100,000 scholarship donation.
Alumnus Former Sony Music 

Nashville chairman Gary Overton

NEW YORK UNIVERSIT Y

Clive Davis Institute of Recorded 

Music, Tisch School of  

the Arts

To mark its 50th anniver-
sary, NYU’s Tisch School of 

the Arts named Pharrell Williams its 
artist-in-residence for the 2015-2016 
school year, and in June, the  hitmaker 
mentored students during a master 
class at the Clive Davis Institute, 
which is directed by arts professor Jef 
Rabhan. A viral video of Williams’ 
amazed reaction to the work of 
student musician Maggie Rogers led 
her track “Alaska” to reach No. 3 on 

USC music 

production major Tom 

Carpenter has turned 

his dorm room into a 

recording studio.

the Billboard + Twitter Emerging 
Artists chart. Past speakers at the 
institute include Jay Z, Spike Lee and 
Beastie Boys members Michael 
“Mike D” Diamond and Adam 
“Ad-Rock” Horowitz.
Alumna Parkwood Entertainment 

project manager Sophie Ash

NEW YORK UNIVERSIT Y

Steinhardt School of Culture, 

Education and Human Development

Steinhardt’s music business 
program at NYU — with 

160 undergraduates and 80 master’s 
students enrolled — combines the 
performance  training of a conser-
vatory with industry  perspective 
through NYU’s Stern School of 
Business. Associate  professor Larry 

Miller, host of the Musonomics 
 podcast, is  director of the  program. 
NYU’s  location in Manhattan has 
allowed  students to intern with a 
wide range of record  companies, 
 publishers and managers, as well 
as with Google, Spotify, Apple and 
Pandora. More than 90 percent of 
the students complete at least one 
music-related course abroad, in 
cities including London, Shanghai, 
Paris and Prague.
Alumnus Rightsflow founder Patrick 

Sullivan

SYR ACUSE U NIVERSIT Y

Bandier Program for Music and  

the Entertainment Industries

Taking a multidisciplinary 
approach, the Bandier 

Program, under interim director Ulf 
Oesterle, requires students to do 
coursework in the S.I. Newhouse 
School of Public Communications, the 
Martin Jr. Whitman School of 
Management, the College of Visual 
and Performing Arts and the College 
of Arts and Sciences, all within 
Syracuse University. Only about 100 

• 
• 
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UCLA Herb Alpert School of Music 

Only at UCLA! We are a school of music that unites three independent 

but complementary departments - Ethnomusicology, Music, 

and Musicology-all in one place. Our exceptional approach to 

music education provides our students with academic opportunities 

that balance cutting-edge scholarship with per formance mastery 

and composition. 
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HEADLINERS.
For over 45 years, graduates of the Mike Curb College of 

Entertainment & Music Business have been headlining 

the entertainment industry—and the students of today 

continue the tradition. Learn how you can tap into our rising 
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students are enrolled in the program, 
assuring undergraduates personalized 
attention. Opportunities are ofered to 
study of-campus in 
Los Angeles, New 
York, Nashville and 
London.
Alumnus Drew 

Taggart of The 

Chainsmokers

UNIVERSIT Y OF 

CALIFORNIA LOS 

ANGELES

Herb Alpert School 

of Music

History, 
culture, 

property rights, 
ethics, technology 
— all are topics 
tackled in the Music 
Industry 101 seminar 
taught within a 
business-focused 
minor, which was established four 
years ago at UCLA’s Herb Alpert 
School of Music. Robert Fink, 
professor of musicology, is chairman 

of the faculty advisory committee for 
the minor, which is pursued by 60 to 
70 students. Among the professors is 

Jef Jampol of Jampol 
Artist Management, 
which represents the 
estates of Jim 
Morrison, Janis Joplin 
and others. His 
students are 
instructed to create 
marketing plans for 
year-end pitches 
judged by industry 
professionals like 
Eminem manager 
Paul Rosenberg.

UNIVERSIT Y OF 

MIAMI

Frost School of 

Music

Among the 
resources 

ofered to the 80 
 undergraduates majoring in music 
business at the Frost School of Music 
are student-run record label ’Cane 
Records, publishing company Cat 5 

Music and radio station WVUM, in a 
curriculum directed by professor 
Serona Elton. The course Recorded 
Music Operations focuses on all 
aspects of the record business: inding 
artists, selecting material, creating 
content, distribution, marketing, 
promotion — and paying royalties.
Alumnus Sony Music Entertainment 

senior vp/CFO Miles Bra�ett

UNIVERSIT Y OF SOUTHERN 

CALIFORNIA

Jimmy Iovine and Andre Young 

Academy

In its third year, the Iovine 
and Young Academy, under 

executive director Erica Muhl, has 
drawn 81 undergraduates to its 
unique program ofering a bachelor 
of science degree in arts, technology 
and the business of innovation 
— three disciplines viewed as 
essential to the future direction of 
the music and entertainment 
business. Based in The Garage, a 
state-of-the-art student lab 
 overlooking the Los Angeles skyline 
and equipped with high-end 

 computers and 3D printers, the 
program emphasizes collaboration 
and entrepreneurial projects.

UNIVERSIT Y OF SOUTHERN 

CALIFORNIA

USC Thornton School of Music

Founded in 1884, the 
Thornton School is the 

oldest continually operating cultural 
institution in Los Angeles, but its 
music industry program, chaired by 
Ken Lopez, is cutting edge. Students, 
admitted to the conservatory as 
 performers, can learn all aspects of 
the music business. Studying in the 
ilm capital of the world, they also 
tap the strength of the USC School 
of Cinematic Arts to explore music 
opportunities in the movie business.
Alumnus Kobalt Music Publishing vp 

film/TV Chris Lakey 

The USC music library of 90,000 items is 

housed within the university’s Doheny Library.Music’s Academic 

Journal: MEIEA

What can today’s independent 

musicians learn from The 

Beatles? Has the simultaneous 

global releases of new albums 

reduced music piracy? 

How can theaters nurture 

community and patron loyalty? 

Diverse topics like these are 

explored in the current issue 

of the annual journal of the 

Music and Entertainment 

Industry Educators Association 

(MEIEA), an international 

nonprofit formed in 1979 

to connect educators with 

industry leaders, for the 

benefit of students. MEIEA’s 

members include more than 

230 academics and nearly 60 

accredited, post-secondary 

educational institutions.
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∙ Learn from Grammy-winning  
 faculty and alumni

∙ Gain hands-on experience with  
 our own record label

∙ Practice in state-of-the-art  
 facilities and recording studios

∙ Network in Nashville, one of the  
 most vital music cities in the world

∙ Be part of WMOT 89.5— 
 100,000 watts of pure Americana

Learn the Business Behind the Music

Department of Recording Industry 

Audio Production, Music Business, or 
Commercial Songwriting

M.F.A. in Recording Arts and Technologies

MTSU.EDU/RECORDING-INDUSTRY

The music business is changing, 
and we’re ahead of the curve

In only one year, this unique master's degree accelerates your career in music 

business.  It is designed to make our students extremely competitive in the job 

market by focusing on three key elements: developing hands-on projects to gain 

valuable experience, networking with industry leaders to create strategic 

connexions, and mastering cutting-edge skills that the industry needs.

valencia.berklee.edu

Master of Arts in

Global Entertainment 

and Music Business

1 AM trueBLUE. 
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The duo — Tyler Joseph (right) 

and Josh Dun — crowns the 

Artist 100 at last in its 75th 

week (with digital song sales 

marking its greatest points 

contributor). The ascent passes 

prior record-holder Justin 

Bieber’s 71-week climb.

NO. 1
Twenty One Pilots
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ARTIST IMPRINT/DISTRIBUTING LABEL 11111 ARTIST IMPRINT;OISTRIBUTING LABEL II .• . 

TWENTY ONE PILOTS FUElEO 8Y RAMEN/AG 75 IS HALSEY ASTRALWERKS 
4 44 

DRAKE l'OUNG MONEV/CASH MONEV/REPU8LIC 117 17 CHARLIE PUTH ART IS 1 PAR TN !RS GROU P/ATlANTIC/AG 10 78 

THE CHAINSMOKERS OISRUPTO~OI.UUBIA CASTING CROWNS BEACH STREET/REUNION/ PLG 20 s 

KANYEWEST G.0.0.D./ OEF JAM 67 

TRAVIS SCOTT GRANO HUSTLE/EPIC s 30 

MAJOR LAZER MAO DECENT/DEF JAM 12 33 

JUSTIN TIMBERLAKE RCA 71 

MEGHAN TRAINOR EPIC 115 

DJSNAKE OJ SNAKE/ IHTERSCOPE/lGA 16 71 

DAYA ARTBEATZ 20 45 

GHOST RIS€ A80\VI.OMA V~ TA/SEVEN FOUR/THE 8ICYCI.E MUIIC COMPA/f'I/COHCORO 28 2 

4 WES 18UR¥ ROAO/ROC NATIO- COLDPLAY PARLOPHONE/ATLANTIC/AG 4 81 

XL/COI.UUBIA 86 -e ARIANA GRANDE REPUBLIC 115 

J JASON ALDEAN BROKEN 801V/88MG 109 

PARKWOOD/COl.UMBIA 2 115 

10 so - RCA -·- 11 .a OOT/8MlG 

LUKE BRYAN CAPITOL NASHVILLE/UUC.Pf 117 

KIIARA ATLANTl(./AG 31 12 

JUSTIN BIEBER SCH00l80V/RAYMONO 8RAU,VO!F 1AM 116 

WARNER BROS. 11 3 

CALVIN HARRIS Fl¥ EYE/COlUM8IA 9 84 

li1ll 
FLORIDA GEORGIA LINE REPUBUC NASHVILLE/8MLG 117 X AMBASSADORS KIOINAKORNER/IHTERSCOPE/IGA 21 65 

11 MONKEY PUZZLE/RCA 117 26 DJ KHALED WE THE BESJ/EPIC 
17 ~·u c:;:_ 

cr•Vl 

45 THEWEEKND XO/REPUBLIC 
102 28 TORYLANEZ MAO LOVE/IHTERSCOPE/lGA 9 35 u==> ·~:~ 
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Professional Recording Studio  
 

Contemporary Home with Historical Charm 
 

Amazing home studio with separate entry 

used by Grammy award winning 

Nashville producer & songwriter. 

Vocal booth & artist lounge  

perfect for writing, recording and  mixing.  

All on a 1.79  acre private lot 

in the heart of Nashville. 

Leah Crutchfield 

Fridrich & Clark Realty, LLC 

615-327-4800    615-519-3032 

 

849 Forest Acres Drive 
 

NASHVILLE, TN     $999,000  

5 BR | 3.5 BA | 4134 SF 

Offered at $999,000 

Coming to tour the United States soon, Vanessa Lavoie with her 2nd album release. This 

Country artist is very well known in the Quebec area where she resides. But now with new 

management this girl will be touring in the U.S.A. soon. This album has 11 great Country songs, 

including a song from the famous Nashville writer Bobby Fischer. Vanessa is also nominated for 

Best Country song in the IMEA Awards with her new hot single "Butterfly Feeling."

You can visit Vanessa Lavoie at www.vanessalavoie.webs.com and also at  

www.reverbnation.com/vanessalavoie

Country Update

NOW, ON E WE E KLY E DITION ,   
EVE RY MON DAY

Sign up for FREE delivery every  Monday
www.billboard.com/newsletters
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Willie Nelson,  
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Makin’ Tracks: Cam’s 
‘Burning House’ 
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Stark Report:  

It’s a sure bet that at least one Alan Jackson fan somewhere 
in the United States will wander into a retail store on July 14 
looking for his new album, Angels and Alcohol. And that fan 
will be surprised — maybe even a little miffed — to discover 
it’s not available, even though 
it’s released this week.

Consumers have been trained 
for decades to expect new al-
bums to hit the street on Tues-
days, and while other products 
— including books and some 
DVDs — will continue to launch 
that same day, the International 
Federation of the Phonographic 
Industry has synchronized most 
of the world to a new schedule, 
with music now arriving on Fri-
days, beginning July 10.

Jackson’s album is the first 
major release by a country star to reach the market under the 
Friday plan, pegged to July 17, while Luke Bryan’s Kill the Lights, 
due Aug. 7, will be the first country album to hit stores with 
the support of a top 10 single, assuming “Kick the Dust Up” 
(No. 8, Country Airplay) continues on its current trajectory. 

been predicted.
“My plan is to have it hopefully worked through by Aug. 7 

when the Luke Bryan comes out,” UMGN COO Tom Becci says, 
“because it’ll likely be one of the biggest records in country 

music and all music this year.”
The global release date is a 

direct result of digital music’s 
growth. Previously, different 
countries operated with their 
own standard release schedules. 
Australia, for example, went to 
market on Thursday, Germany 
hit on Friday, the United King-
dom released on Monday, and 
the United States followed on 
Tuesday. While that was suitable 
for physical retailers, it created 
piracy problems for manufactur-
ers in the digital era as rabid Brit-

ish and American fans could illegally download music before 
it became available in their homeland.

“We can watch it pop up on all these sites the minute it’s 
released,” says Becci, “so we really need to have a global date 
specifically for the major, major artists. It’s a huge issue.”

Global Release Date Leads To 
Uncertainty In America’s Country

BILLBOARD COUNTRY UPDATE                                  Tom.Roland@billboard.com

Country Update

JACKSON BRYAN

NOW, ON E WE E KLY E DITION ,   
EVE RY MON DAY

E M E R G I N G  A R T I S T
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‘Love’ Lifts 

Usher
Usher (above) rockets to 

a new high of No. 10 on 

the Billboard Artist 100 

(from No. 81), powered 

by the arrival of his new 

album, Hard II Love. He 

previously peaked at No. 35 

in February 2015; the chart 

launched in July 2014. The 

R&B/pop star surges with 

a 246 percent increase in 

activity and with album 

sales marking 70 percent of 

his Artist 100 chart points, 

as Hard II Love debuts at 

No. 4 on Top Album Sales 

with 28,000 copies sold in 

the week ending Sept. 22, 

according to Nielsen Music. 

On the Billboard 200, it 

opens at No. 5 with 38,000 

equivalent album units. 

The set is Usher’s eighth 

Billboard 200 top 10 and 

first since Looking 4 Myself 

arrived as his fourth No. 1 

on June 30, 2012. Hard 

II Love also launches at 

No. 2 on Top R&B/Hip-Hop 

Albums, where it’s likewise 

his eighth top 10 (five of 

which have hit No. 1).

Meanwhile, Meat Loaf 

enters the Artist 100 at 

No. 71 driven by his new 

LP, Braver Than We Are, 

which bows at No. 4 on Top 

Rock Albums and No. 31 on 

the Billboard 200 (12,000 

equivalent units, nearly 

all from traditional sales). 

The set is the veteran’s 

sixth top 40 entry on the 

Billboard 200 and first 

since Hang Cool Teddy 

Bear reached No. 27 in 

2010. His breakthrough, 

Bat out of Hell, hit No. 14 in 

1978 and has been certified 

14 times platinum by the 

RIAA. —Gary Trust
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Ill ARTIST IMPRINT/DISTRIBUTING LABEL ARTIST IMPRINT/DISTRIBUTING LABEL II , ' 

LUKAS GRAHAM WARNER BROS. 34 429/SlG 71 

KEITH URBAN HIT RED/CAPITOL NASHVIUE/UMGN 8 78 MICHAEL JACKSON MJI/EPIC 25 91 

LED ZEPPELIN SWAN SONG/A1'LANTIC/RHINO 
31 DIERKS BENTLEY CAPITOL NASHVIUE/UUGN 64 

P!NK RCA 16 41 FETTYWAP RGF/300/AG 85 

EMINEM WEB/SHADY/AFTERMATH/INTERSCOPE/IGA II 117 BARBRA STREISAND COLUM81A 2 19 

FIFTH HARMONY SYCO/E.PIC 
6 79 76 s 

TAYLOR SWIFT SIG MACHINE/8MLG 113 

FUTURE A·l/ FREEBANOZ/EPIC 62 

DESIIGNER G.0.0.DJDE.F JAM 
6 28 

METALLICA 8lACKENED/\VARNER 8IIOS. 22 67 

SELENA GOMEZ INTERSCOPE/IGA. 2 104 

THE BEATLES APPLE/CAPITOL/LIME 14 16 

ED SHEERAN ATlANTIC/~ 117 
ZEF RECORDZ/K08ALT 

SAM HUNT UCA NASHVILLE/UMGN 115 
222/INIEl1SCOPe/lGA 117 

CHRIS STAPLETON MERCURY NASHVIUE/UMGN 2 48 84 TIM MCGRAW MCGRAW/81G, MACHINE/8 MLG 10 94 

BLAKE SHELTON WARNER BROS. NASHYILLE/\VMN 
117 77 YOUNG MCIHEY/CASH MONEY/REPUBLIC 2 107 

BRYSON TILLER TRAPSOUL/RCA 10 52 RAE SREMMURD EARDRUMMER/INTERSCOPE/IGA 7 81 

KATY PERRY CAPITOL 6 117 CHRIS BROWN RCA 117 

CARRIE UNDERWOOD 19/ARISTA NASHVILLE/SMN 
104 ELLIE GOULDING POLYDOR/INTERSCOPE/IGA 7 90 

G-EAZY G· EAZY/RVG/ BPG/ RCA 8 47 DNCE REPUBLIC 
21 41 

MIRANDA LAMBERT RCA NASHVIL.LE/SMN 
18 47 

ALICIA KEYS RCA 86 

TAKING BACK SUNDAY HOPELESS 87 

DAWES HU8 88 

KENDRICK LAMAR JOP OA\VG/AFJEIU.U,TH/INTERSCOPE/IGA 88 

BILLY CURRINGTON MERCURY NASHVILLE/UUC.N 32 14 

GNASH ,>o,r, 55 9 ERIC CHURCH EMI PfASHVILLE/UMGN 
8 115 

KEVIN GATES BREAD WltfNERS" ASSOCIATION/ATLANTIC/AG 39 BRITNEY SPEARS RCA 5 10 

JUAN GABRIEL FONOVISA/UMLE 15 5 THE LUMINEERS OUAlTONE 25 

LADY GAGA S !REAM LI N E/1 NI ERSCOPE/IGA 13 17 IMAGINE DRAGONS Kl01NAKORNEll/1NIEl1SCOPe/lGA 2 IOI 

COLE SWINDELL WARNER BROS. NASHVILLE/WMN 10 103 BASTILLE VIRGIN/CAPITOL 15 27 

WIZ KHALIFA ROSTRUM/ATLANTl(//Jlj 2 114 FLUME FUTURE CLASSIUMOM • POP 
34 17 

LIL UZI VERT GENERATION HOW/ATLANTIC/AG 55 12 JAMES BAY REPUBLIC 34 35 

D.R.A.M. #IEPICCHECK/EMPIRE RECOROINGS 62 6 DISTURBED REPRISE/WARNER 8ROS. 5 41 

FRANK OCEAN BOYS DON'T CRY 5 JUSTIN MOORE VALORY/B MLG 9 6 

YOUNG THUG 300/ATUNTIC/~ 14 45 

ALESSIA CARA EP/DEF 1AM IS 55 

PANIC! AT THE DISCO OCOl/FUELEO BY RAMEN/AG 
48 

THOMAS RHETT VAl0RY/8MlG 86 

li1ll 
KELSEA BALLERINI BLACK RIVER 44 36 

LALi ARIOLA/SONY MUSIC ARGENTINA 69 3 ~·u c:;:_ 
cr•Vl 

KENNY CHESNEY 2 90 u==> 
BLUE CHAIR/COLUMBIA NASHVILLE/SMN ·~:~ 
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Access 

the best 

in music. 

FREE  FOR CURRENT 

BILLBOARD SUBSCRIBERS

billboard.com / i pad

September 5, 2015    billboard.com The Weeknd

Everything�s  
    Working For

58 can�t-miss superstars (Adele, 1D),  
must-hear albums (Ellie Goulding, Disclosure)  

and game-changing data nerds

Plus: Will streaming make the 4th quarter obsolete?

�The pop-star life is a new challenge�

FALL MUSIC PREVIEW 2015

WHY BON JOVI BOLTED
Rocker cites neglect after 32  

years on Mercury — �or whatever  
they’re called this week�

iPad is a trademark of Apple Inc., registered in the U.S. and other countries. 

App Store is a service mark of Apple Inc.
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MAX GAZZE 
MONTREAL 

NEW YORK 

LOS ANGELES 
WH SK:Yi W.. GO -GO 
OCTOBER 16TH 

TORONTO CHICAGO 
THE ~OD J~l!JB • :.-· MARTYRSLIVE 
06TOB~R STH .• -- ~· ~ OCTOBER 10TH 
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. , \ ... };· ~ / 

: . t. ·i 
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WHISKY A GO GO 
OCTOBER 24TH 
+ GIO SADA e KATHRYN DEAN 
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Views’ 
Lucky 13th 
Week At 
No. 1
Drake’s Views reclaims the 

No. 1 spot on the Billboard 

200, rising 2-1, and notches 

its 13th nonconsecutive 

week in the penthouse. Its 

return to No. 1 — after a 

seven-week break from the 

top slot — is the longest 

gap between weeks at No. 1 

for an album in more than 

three years.

Views earned 53,000 

equivalent album units in 

the week ending Sept. 22, 

according to Nielsen Music 

(down 9 percent).

Mumford & Sons’ Babel 

was the last set to take a 

longer break from No. 1, 

when it was absent from 

the peak for 17 weeks. Babel 

debuted atop the list dated 

Oct. 13, 2012, then spent the 

next two weeks at No. 1 on 

the Oct. 20 and Oct. 27 lists. 

It moved out of the No. 1 

slot for the next 17 weeks; 

returned on March 2, 2013, 

following its Grammy win 

for album of the year; and 

then spent another frame at 

the pinnacle on March 9.

Views has had the 

longest run at No. 1 on the 

Billboard 200 since the 

Frozen soundtrack also 

spent 13 nonconsecutive 

weeks at No. 1 in 2014 

(Jan. 18-May 17). The set 

maintains the most weeks 

at No. 1 for an album by an 

act since Adele’s 21 notched 

24 nonconsecutive weeks 

at No. 1 (March 12, 2011, to 

June 23, 2012) and the most 

weeks atop the list for a 

male artist since Billy Ray 

Cyrus’ Some Gave All ruled 

for 17 straight frames in 

1992 (June 13-Oct. 3).

It’s unlikely Views will 

retain the crown on the 

Oct. 15 chart, as industry 

forecasters suggest Shawn 

Mendes’ new Illuminate will 

light up the pole position. 

Sources indicate it could 

bow at the top with around 

130,000 units.

 —Keith Caulfield
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Divine Feminine 

SOUNDTRACK Suicide Squad: The Album 
DC/ATLAS/WA lE RlOWER/Al LAA T '1:./AG 

Sinner 

Hard II Love 

They Don't Know 

m~Jl~J..'fJJ,l Birds In The Trap Sir'€ McKnight 

TWENTY ONE PILOTS J:t. Blurryface 
FUELED BY RAM EN/AG 

CASTING CROWNS The Very Next Thing 
BEACH STREET/REUNION/PLG 

FLORIDA GEORGIA LINE Oig Your Roots 
BMLG 

ARIANA GRANDE Dangerous woman 
REPUBUC 

RIHANNA J:t. ANTI 
WESfBURY ROAO/ROC NA110tl 

, I 25 

FRANK OCEAN Blonde 
OOY'5 OON"T CRY 

BEYONCE A Lemonade 
PA.RKWOOCy'COLUMBlA 

GHOST Popestar (EP) 
RISEAElt,,'E/LOOVISl~V[NHUVTtf BIC'IClfMUSICCCILRNY.(c,mD 

ORIGINAL BROADWAY CAST A HaJrll!OftMAmertcillUUIIC~ 
HA Mil TON UPTOWN/A.TlANTIC/AG 

The Life Of Pablo 

This IS Acting 

Major Key 

LED ZEPPELIN The Complete BBC Sessions 
BBC/SllltN SONG/ATLANTIC/RHINO 

DJSNAKE 
DJ SNAK:£/INTER:SCOPE/lGA 

Encore 

CHRIS STAPLETON A Traveller 
MERCUR'Y NASHVILL[JUUGN 

CHARLIE PUTH . 
ARTIST PARTNERS GROUP/ATLANTIC/A.G 

Nine Track Mind 

CHANCE THE RAPPER Coloring Book 
CH.AN([ lHE RAPPER: 

COLDPLAY . 
PAR:LOPH.ON [JATLAN TIC/AG 

A Head Full Of Dreams 

VARIOUS ARTISTS The RCA·list 
RCA 

BRYSON TILLER A TRAPSOUL 
TRAPSOUL/RCA 

KEVIN GATES A lslah 
BREAOWINN ERS" ASS0CtATl0N/ATLANT1C/AG 

TORY LANEZ 
MAO LOVE/IN TERSCOPE/IGA 

I Told You 

Braver Than we Are 

Epic Lit 

BARBRA S!Rf ISAlll Encore: f.ll)lli? Panners Si~ Broadway 
COtUU811! 

DIE ANTWOORD Mount Ninji And Da Nice Time Kid 
ZEf RECOR:OZ/t.OBALT 

KEITH URBAN Ripcord 
HIT REO/C.APITOL NASli\llLLE/UKN 

Tidal Wave 

THE BEATLES 
APPLE}CAPJTOLJ\JME 

Live Al The Hollywood Bowl 

TWENTY ONE PILOTS A vessel 
fUELEO BY RAM EN/AG 

JUSTIN BIEBER J:t. 
SCHOOLBOY/RA'VMONO BRAUN/OH JAM 

Purpose 

THE WEEKND A. 
'XO/REPUBLIC 

Beauty Behind The Madness 

LOW Kii savage (EP) 

NE\'/ • '; We're All Gonna Die 

Wild World 

Thank You 

._, 43 ' : • , • 

~ ., . 
Badlands 

us (EP) 

G· EA2Y A 
G·EAZY/Rl'G/8PG/RCO 

When It's Dark Out 

LUKAS GRAHAM Lukas Graham 
WAR:NER:Bl«JS. 

£;.R.t~io,~f)!mliii~ie Al The Milk Jamroom (EP) 

FLUME 
fUTURE CLASSIC/MOM• POP 
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X AMBASSADORS . 
KlOJN A!CORN [R/IIH E RSC OPE/lGA 

VHS 65 

Sremmlife 2 6 

J.COLE A 2014 Forest Hills Drive 
DR[AMVlLLE/J;!OC NAHON/COLUMSIA 94 

SAM HUNT J:t. Montevallo 3 100 MCA NASHVlllE/UMGN 

VARIOUS ARTISTS NOW59 
UNl\l[R$AlJ'S()NY MUSIC/LEGACY 

FUTURE .A. 
A-J/FREE8ANOZ/EPIC 

DS2 62 

Know-It-All 9 45 

ED SHEERAN JJ.. X 118 ATLl<NTl(/AG 

7/27 4 17 

DRAKE A If You're Reading This It's TOO Late 
YOUNG IAON£Y/Cl1SH MONEY/REPUBLIC 85 

Acoustic Recordings: 1998·2016 8 

THE HEAD AND THE HEART Signs Of Light 
WA.11:NER BROS. 

THE LUMINEERS Cleopatra 24 DUAliONE 

DRAKE & FUTURE A What A Time TO Be Alive 
A·J/fRE[SANOZ/YOUNG MONEYi{.ASH MONEY/EPIC/REPUBLIC 53 

Glory 3 4 

DRAKE A. Take Care 186 YOUNG MONEY/(ASH MONEY/REPUBLIC 

~o~~.~ ,~~&Yo~ AGA 
Blank Face LP II 

21 SAVAGE & METRO BOOMIN Savage Mode 44 10 SLAUGHTER GANG 

PANIC! AT THE DISCO. 
0CO}JJU£LEO BY RAM EN/AG 

Death Of A Bachelor 36 

THOMAS RHETT Tangled Up 6 52 VALOR'Y/BMLG 

BLAKE SHELTON. 
WARNER BIIDS. NASHVILLE/WMN 

If 1 ·m Honest 3 18 

LUKE BRYAN A Kill The Lights 59 CAPITOL NASH\lllLE/UUGN 

FETTY WAP A Feuy Wap 52 ll:Cf/300/AG 

JEFFERY 8 4 

21 292 

Everybody Looking 9 

The Eminem Show 286 

EVOL 33 

Shape Shift With Me 80 

Schmilco II 

Lil UZI VERT 
GENERA.TION NOW/ATLANTIC/AG 

The Perfect LUV Tape 68 6 

Daya (EP) 61 46 

F<>rThe Good Times: A Tribute TO Ray Prke 84 

PARTYNEXTDOOR PARTYNEXTDOOR 3 (P3) 3 6 0\10 SOUND/WARNER BROS. 

DRAKE A Nothing Was The Same 
YOUNG IMJNEY/CASl-t M0NEY/REPV8LIC 154 

BEYONCE J:t. Beyonce 141 PAR:KWOOO/COLUUBli!i 

DIERKS BENTLEY Black 17 CAPITOL NASHVILLE/UM(.N 

ig~,~,.,~11~::~~~ -,Jf~ kid, m.A.A.d city 204 

CARRIE UNDERWOOD. 
l9/ARISlA NASHVILLE/SMN 

Storyteller 48 

KELSEA BALLERINI The First Time 31 62 BLACK RIVER 

A DAY TO REMEMBER Bad Vibrations 2 AOTR 

QUEEN A Greatest Hits 111 & 111, The PlatinumColleaion 
HOUYWOOO 48 56 

BLINK·l82 California 12 VIKING WIZA.RO EYES/BMG 

YOU Should Be Here 6 20 

Metallica 397 

Bobby Tarantino 12 12 

Greatest Hits 3 371 

Handwritten 76 
~-u 

Greatest Hits 
:J'.-

3 160 
, ·Vl 

]:~ 
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(800) 827-9810 

(262) 251-5408View our vast catalog of reference books at www.recordresearch.com

BEATLES, The � 1960s: 1 / All-Time: 2

The world’s #1 rock band was formed in Liverpool, England, in the late 1950s. Known in early forms as The Quarrymen, Johnny & the Moondogs, The Rainbows,
and the Silver Beatles. Named The Beatles in 1960. Originally consisted of John Lennon (born on 10/9/1940), Paul McCartney (born on 6/18/1942) and
George Harrison (guitars; born on 2/25/1943), Stu Sutcliffe (bass) and Pete Best (drums). Sutcliffe left in April 1961 (died of a brain hemorrhage on 4/10/1962);
McCartney moved to bass. Best replaced by Ringo Starr (born on 7/7/1940) in August 1962. Group managed by Brian Epstein (died of a sleeping-pill overdose
on 8/27/1967) and produced by George Martin (born on 1/3/1926). First U.S. tour in February 1964. Group starred in the movies A Hard Day’s Night (1964), Help
(1965), Magical Mystery Tour (1967) and Let It Be (1970); contributed soundtrack to the animated movie Yellow Submarine (1968). Started own Apple label in 1968.
McCartney publicly announced group’s dissolution on 4/10/1970. Lennon was shot to death on 12/8/1980 (age 40). Harrison died of cancer on 11/29/2001 (age 58).
The #1 Hot 100 artist of 1964, 1965 and 1966!

AWARDS: Grammys: Best New Artist 1964 / Trustees 1972 / Lifetime Achievement 2014 R&R Hall of Fame: 1988

TOP HITS: 1)Hey Jude 2)I Want To Hold Your Hand 3)Get Back 4)Can’t Buy Me Love 5)Yesterday 6)Help! 7)We Can Work It Out

8)I Feel Fine 9)Hello Goodbye 10)She Loves You

8/3/63 116 3 1 From Me To You UK7...........................................................................................John Lennon/Paul McCartney...Thank You Girl Vee-Jay 522
also see #6 below; B-side charted at #15 below

1/18/64 ➊7 15 ● 2 I Want To Hold Your Hand UK5 John Lennon/Paul McCartney

HRH #68 Grammy: Hall of Fame R&R Hall of Fame RS500 #16 RIAA #28

2/8/64 14 11 3 I Saw Her Standing There .............................................................................................................John Lennon/Paul McCartney � Capitol 5112
RS500 #140

1/25/64 ➊2 15 � 4 She Loves You UK6 John Lennon/Paul McCartney...I’ll Get You � Swan 4152
RS500 #64
also see #20 below (German version)

2/1/64 32 13 ▲ 5 Please Please Me John Lennon/Paul McCartney

RS500 #186
first released on Vee-Jay 498 in 1963 (some pressings misspelled “The Beattles”)

3/7/64 41 6 6 From Me To You .....................................................................................................................John Lennon/Paul McCartney [R] � Vee-Jay 581
also see #1 above

2/15/64 26 6 7 My Bonnie (My Bonnie Lies Over The Ocean) .............................................(traditional)...The Saints (When The Saints Go Marching In) � MGM 13213
THE BEATLES With TONY SHERIDAN
originally released in 1962 on Decca 31382 as by Tony Sheridan & The Beat Brothers (Tony died on 2/16/2013, age 72)

3/14/64 24 11 ▲ 8 Twist And Shout CB1 MV1 Phil Medley/Bert Russell

also see #72 below

4/11/64 74 1 9 There’s A Place ..............................................................................................................................John Lennon/Paul McCartney Tollie 9001

ARTIST

CHRPOSDATE Label & Number

DEBUT PEAK WKS

Song Title Songwriter...B-side

�=CD �=Picture Sleeve ��"24 Hit" Club

�=Cassette �=12" �="45"

HRH=Honor Roll of Hits

UK=#1in Britain

�=CD �=Picture Sleeve ��"24 Hit" Club

�=Cassette �=12" �="45"

HRH=Honor Roll of Hits

UK=#1in Britain

GRANDE, Ariana
Born Ariana Grande-Butera on 6/26/1993 in Boca Raton, Florida. Pop singer/actress. Played “Cat Valentine” on the TV show Victorious from 2009-12
(sang on recordings by the Victorious Cast).

AWARD: Billboard Rising Star: 2014

FEAT.: Nicki Minaj

TOP HITS: 1)Problem 2)Bang Bang 3)Break Free 4)Love Me Harder 5)Focus

4/13/13 9 26 �3 1 The Way Al Sherrod Lambert/Malcolm McCormick/Brenda Russell/Harmony Samuels/Jordin Sparks/Amber Streeter Republic
ARIANA GRANDE Featuring Mac Miller
samples “A Little Bit Of Love” by Brenda Russell

8/10/13 21 3 2 Baby I.....................................................................................................................................Babyface/Antonio Dixon/Patrick Smith Republic

8/24/13 84 8 ❍ 3 Right There .................................................................................................................................Ariana Grande/Harmony Samuels Republic
ARIANA GRANDE Featuring Big Sean

9/7/13 82 2 4 Almost Is Never Enough..............Ariana Grande/Al Sherrod Lambert/Olaniyi-Akinpelu/Carmen Reece/Harmony Samuels/Moses Samuels Republic
ARIANA GRANDE Featuring Nathan Sykes

9/21/13 87 2 5 Popular Song ............................................................................Mathieu Jomphe/Michael Penniman/Priscilla Renea/Stephen Schwartz Casablanca
MIKA & ARIANA GRANDE

9/21/13 124 1 6 Honeymoon Avenue ............................Thomas Brown/Antonio Dixon/Kenneth Edmonds/Roahn Hylton/Dennis Jenkins/Victoria McCants/
Khristopher Riddick-Tynes/Travis Sayles/Leon Thomas/Maurice Wade Republic

12/7/13 96 1 7 Last Christmas.............................................................................................................................................George Michael [X] Republic

12/14/13 115 1 8 Tattooed Heart.........................Kenneth Edmonds/Sean Foreman/Ariana Grande/Khristopher Riddick-Tynes/Matthew Squire/Leon Thomas Republic

5/17/14 25 25 �6 9 Problem UK1 Iggy Azalea/Savan Kotecha/Max Martin/Ilya Salmanzadeh Republic

ARIANA GRANDE Featuring Iggy Azalea

7/19/14 4 22 �3 10 Break Free Savan Kotecha/Max Martin/Anton Zaslavski Republic
ARIANA GRANDE Featuring Zedd

8/16/14 32 31 �5 11 Bang Bang UK1 Rickard Goransson/Savan Kotecha/Onika Maraj/Max Martin Lava
JESSIE J, ARIANA GRANDE & NICKI MINAJ

8/30/14 49 2 12 Best Mistake..................................................................................................................Sean Anderson/Ariana Grande/Dwane Weir Republic
ARIANA GRANDE Featuring Big Sean

Where do you find a song’s peak position or the 

date it first appeared on the charts? Right here. 

For nearly five decades, Top Pop Singles has 

been the go-to guide for music fans and industry 

professionals worldwide. Joel Whitburn’s exclusive 

research of Billboard magazine’s pop singles charts, 

namely the “Hot 100,” is just part of the extensive 

and painstakingly accurate information featured for 

43,893 songs and 9,065 artists. 

This 15th edition of our flagship book is the best  

one yet!

For more facts and stats on songs, artists and the 

charts, turn to the vast catalog of Joel Whitburn’s 

Record Research books. These essential reference 

tools are available to all music fans at  

www.recordresearch.com.

ESSENTIAL 
REFERENCE

the music lover�s

For anyone  

with a heart  for 

the charts.
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A $5.99 sale in the iTunes Store 

helps lift the set by 26 percent 

in units earned (to 9,000 for the 

week) and by 113 percent in 

sales (to 3,000 copies sold). This 

is the highest rank for the album 

since April 16 (No. 55).

E D  S H E E R A N 

X59

As the 10th anniversary of the 

album nears (Oct. 23), it gains 

by 23 percent in weekly units 

earned (to 5,000). A new deluxe 

version of the set, released 

Sept. 23, will boost the album up 

the chart in the coming weeks.

M Y  C H E M I C A L 

RO M A N C E

The Black 
Parade

143

Led Zeppelin notches its 21st charting album 

on the Billboard 200 as The Complete BBC 

Sessions bows at, coincidentally enough, 

No. 21. The live compilation — which is an 

updated, expanded and retitled version of 

its 1997 album BBC Sessions — earned 

16,000 equivalent album units in the week 

ending Sept. 22 (with 14,000 of that in 

traditional album sales). The earlier release 

debuted and peaked at No. 21 and spent 20 

weeks on the list. —K.C.

21

L E D  Z E P P E L I N 

The Complete  
BBC Sessions
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LAST THIS Title P!A< WKS.ON usT mis ART IST crnr1F1CAr10N Title PEAJ: wKs o."i 

"'" WEEK '°' (HART WHK WHK l\4PRINT/OISTAl8UTlr..'G u\8H P0S ( HART 

:9J 101 JUSTIN MOORE Kinda Don't care 4 6 LED ZEPPEL I N VALORY/BMLG 

101 

• l0l 

:t] 104 

101 

106 

LIL UZI VERT Lil Uzi Vert Vs. The world 81 17 THE WEEKND .A. Trilogy 4 134 

Jr'~ 
GHtERATION NOW/ATLANTIC/AG XO/REPUBLIC 

EMINEM A Curtain Call: The Hits 308 Sonderlust 153 
( . 

SHAr:Jf/ A HER M/1 T H/I NiERSCOPE/IG A • i,1\ f,4. TAMELA MANN one way 4S IMAGINE DRAGONS A Night Visions 212 li • L 
TILLYMANN 1(1 Dl NA KOR N[RJIN TERSCOPE/IGA ~l , . -
SELENA GOMEZ. Revival so JOEY• RORY Hymns 4 28 ) 

.._fo,I.. 
INTH<SCOPE/IGII. l=ARMHOUS[/OITHER/CAPITOL CMG ~ ' / 
DOLLY PARTON Pure & Simple LIL YACHTY Lil' Boat 
OOLLY/RCA NASHVILLE/SMN 11 s Lil 8011.TS/IILING TUM/QUAUTY CONTROL/MOTOWH/CAPITOL 113 10 '< 

107 SAM SMITH A In The Lonely Hour 119 EMINEM A. Recovery 251 CAPITOL WE B/SHAOY/AH E RMAT H/1 NT E RSC OPE/IGA 

:t] 108 ED SHEERAN A. 5 193 LUKE BRYAN A. crash My Party 163 ELEl<TRA/AG CAPITOL NASHVILLE/U...:iN 

NEIV • Disappear Here 109 KANYEWEST .A. My Beautiful Dark !Wisted Fantasy 76 ROC·A•l=ELLA/DEI= JAM 

uo 

Ill 

BLAKE SHELTON Reloaded: 20 #1 Hits 5 48 RED HOT CHILI PEPPERS A. Greatest Hits 18 10 2 ~-.. ~ WARNER BROS. NASHVlllE/Wl,tN WI\RNER8ROS. 

Love Remains 8 KANYE WEST A. Graduation 98 C OMPL ETE ROC-A·FELLA/OEF JAM 

CD 243 KENDRICK LAMAR ... TO Pimp A Butterfly 
TOP OAWG/AfTERMATH/lNT fRSCOPE/IC,A 80 [!I SESSIO s 

m These Things Happen 3 115 Laugh Tracks 163 

• Journey's Greatest Hits JO 427 lHHm lllelllilllt!oollee\l.r«YooAreSo&!Ol'llrSotrlil/R~l 
DIRTY HH/1NTERSCOPE/IGA 30 

us 1989 100 LINDSEY STIRLING Brave Enough 5 LINDSEYSTOMP 

116 Legend: The Best OL 5 43(; SOUNDTRACK Bridget Jones's Baby 166 INTERSCOPE/IGA 

ll7 Unleashed 3 7 Groovy People (EP) 148 

• . THE CHAINSMOKERS Bouquet (EP) 31 46 TOUCHE AMORE stage Four 168 DISRUPTOR/COLUMBIA EPJTAPH 

CD RED HOT CHILI PEPPERS The Getaway 14 At Night, Alone. 12 20 WAR N[R BRO$, 

• uo A/B 16 15 RAE SREMMURD .A. Sremmlife 90 E.ARORUMMER/INTERSCOPE/IGA 

NEW • Legends Never Die 121 Dark Sky Paradise 83 

'j] 1ll LAUREN DAIGLE . 
C:ENTRICITYf:,APlTOl CMG 

HOW can It Be 30 72 Nevermind 336 

Ul ERIC CHURCH . 
E.MI NASHVILLE/UMGN 

Mr. Misunderstood 47 swaay (EP) 39 41 

U4 JUAN GABRIEL Mis Numero 1... 40 Aniversario 28 4 BEYONCE A. I Am ... Sasha Fierce 128 SONY MUSIC UTIN MUSK Vi'ORLDJ'(OLUMBIA 

• ZAC BROWN BAND Greatest Hits So Far ... 20 91 TROVE SIVAN Blue Neighbourhood 42 ROAR/SOUTHERN GRO\JND/:ITUNTl(/Nj c..AP1TOL 

U6 JEREMIH . 
MICK SCHUlTZ/DH JAM 

Late Nights: The Album 42 42 GEORGECARLIN I Kinda Like tr When A Lotta Peol)le Die. 
EARDRUM/MP! MEDIA GROUP 176 

U1 NICKI MINAJ A. The Pinkprint 93 HILLSONG UNITED Empires 16 YOUNG MONEYKII.SH MON£'Y/REPUBLIC HILLSONG/'SPARROW/CAPtTOL CMG 

U8 OLD DOMINION Meat And Candy 16 46 Something Worth Saving 35 RCA NA$HVILL[/SUN 

NEI'/ • • tn 

Ill 

ROBERT GLASPER EXPERIMENT ArtScience 129 Royalty 40 BLUE NOTE 

HOZier 103 SI moo And Garlunkel's Grea1e~ Hits 147 •I Still Brazy 6 14 JASON DERULO Platinum Hits 68 8 BHUGII. HEIGHTS/WARNHI 'BRO'S. 

Title 89 Last Year Was Complicated 15 

~ Ill Greatest Hits 1970·2002 12 124 V 108 

ll4 FLORIDA GEORGIA LINE A Here's TO The GOOll Times 
BMLC. 4 195 Born Sinner 82 

Ill 5 121 JON BELLION The Human Condition 5 9 V'ISIONA«Y/(APITOL 

• Chaos And The Calm IS 79 KID CUDI . Man On The Moon: The End Of Day 
OREAU ONJC,.0.0.0./REPIJBLIC 4 JOO 

1l7 New English 22 12 ZAC BROWN BAND .A. JEKYLL • HYDE 
SOUTHERN GROUNO/JJHN VARVATOS/BMLG/REPUBUC 74 

'GJ 138 

• . 0 
141 

141 ~-EMINEM A The Marshall Mathers LP 2 
Wf.B/SHAm/Al=TERMATH/tNTfRS(OP£/IC.A 

NICK CAVE & THE BAD SEEDS Skeleton rree 27 LOGIC under Pressure 4 44 BAOSEEO/tOBIILT VISION.C..RY/OH lAM 

CARRIE UNDERWOOD .A. Greatest Hits: Decade #1 4 94 Brett Young EP 189 

~ 19/AAISTA NASHVILL[J'S.MN 

CRIIDINCl QEAl!WlTIR REIW.ll OrmldellielOGre.Vl'ltttrs 22 287 Peace Is The Mission 12 68 ~ANTASY/CONCORO 

MAREN MORRIS Hero 5 16 CHILDISH GAMBINO. Because The internet 108 
I · t COLUMBI.A N.!ISHVlll[/SMN GLASSNOH 

147 1000 Forms Of Fear lll 
,w:J.n.l"lut: 

MY CHEMICAL ROMANCE .A. The 8 lack Parade Greatest Hits 
~EPRISE/Wl<.RNHI l!ROS. 82 6 41 

NEI'/ 0 
141 

• 
Redemption & Ruin 144 FIVE FINGER DEATH PUNCH . Got Your Six 49 

•I 
PROSPECT PARK 

KIDZ BOP KIDS Kidz Bop 32 9 JO TIM MCGRAW oamn country Music 42 KIDZ BOP/RAZOR & Tl£/CONCORO KGIMW/BIG MA(HIN E/BMLG 

LANA DEL REY .A. Born To Die 243 MICHAEL JACKSON• Thriller 274 POlYOOR/tN TERSCOPE/lGA EPIC/LEGACY 

141 FRANK OCEAN. Channel Orange 50 My House (EP) 14 77 DEF JAM 

148 The sun·s Tirade 17 3 Professional Rapper 7 46 

]p] 149 

NEIV • 

NEEDTOBREATHE HARD LOVE JO PRINCE .A. The very Best Of Prince 61 ATLANTIC/AG NPG/WARNER BROSJAHINO 
-·u 

DEBORAH SILVER The Gold Standards 150 ONE DIRECTION .A. Made Ill The A.M. 45 
r .;; 

0£00RAH SILVER SYCO/COtUM81A I ~ 
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Spooky 
Sets 
Return
With Halloween around 

the corner, the Compilation 

Albums chart is starting to 

get a bit spooky.

The budget-priced 

Halloween Party covers 

compilation stands at 

No. 13 on the list with 1,000 

copies sold in the week 

ending Sept. 22 (down 

4 percent), while Now 

That’s What I Call Halloween 

re-enters at No. 15 with 

nearly 1,000 sold (up 

176 percent). The latter 

title has familiar favorites 

by the original artists and 

includes John Carpenter’s 

Halloween movie 

theme and Rockwell’s 

“Somebody’s Watching Me.”

While the holiday doesn’t 

generate album sales like 

Christmas (7.2 million 

yuletide albums were 

sold in 2015), it still 

does a tidy business. 

Inexpensive Halloween 

compilations with creepy 

sounds — suitable to play 

as background music at 

a party or while trick-or-

treaters approach a front 

door — tend to sell the 

best. Since Nielsen Music 

began tracking sales in 

1991, more than 4.3 million 

Halloween-themed albums 

have been sold.

Note: Nielsen Music 

doesn’t classify Halloween 

music as a genre (as it 

does for many other kinds 

of music, like Christmas, 

country or R&B). So, for 

Billboard ’s sales research, 

any album in Nielsen’s 

database with the word 

“Halloween” in its title or 

as part of its artist name 

(like the album Spooky 

Sounds by the studio group 

Halloween) was counted. 

Not counted were sets that 

are not linked to the holiday, 

like rock band The Maine’s 

Forever Halloween. —K.C.
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Adele’s 
25 Hits 
9M Sold
After another steady sales 

week, 25, the third studio 

album by Adele (below), 

has achieved yet another 

milestone: It has now sold 

9 million copies in the 

United States, according to 

Nielsen Music.

Only 31 albums have 

sold 9 million since Nielsen 

started electronically 

tracking music purchases 

in 1991. In the latest 

tracking week (ending 

Sept. 22), 25 sold another 

11,000 copies (up 5 percent), 

bringing its cumulative 

total to 9.01 million.

Adele is one of just 

six artists that have 

sold at least 9 million 

copies of two di�erent 

albums in the Nielsen 

era; previous release 21 

has sold 11.7 million. She 

joins Backstreet Boys 

(Millennium, 12.3 million, 

and their self-titled album, 

10.2 million), Garth Brooks 

(Ropin’ the Wind, 9.6 million, 

and No Fences, 9.01 million), 

Celine Dion (Falling Into 

You, 10.8 million, and 

Let’s Talk About Love, 9.6 

million), Eminem (The 

Marshall Mathers LP, 11 

million, and The Eminem 

Show, 10.7 million) and 

Britney Spears (...Baby 

One More Time, 10.6 million, 

and Oops! ... I Did It Again, 

9.2 million).

As Adele’s debut set 

19 has sold 2.9 million, 

the singer-songwriter’s 

three albums have sold 

a combined 23.7 million 

copies.

While 25 is still selling 

like hotcakes, the diva’s 

sold-out world tour 

continues to wind its away 

across America. The trek 

wraps Nov. 21 in Phoenix.

The album’s current 

single, “Send My Love (To 

Your New Lover),” dips 10-

13 on the Billboard Hot 100 

after peaking at No. 8 the 

previous week.

 —Keith Caulfield
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tAST THIS ARTIST CERTIFICATION Title ... ,.o, 
CHART WEEK WH ~ IMPQ!NT/O!STRIBUTlh'G LABEL 
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..9.l 23 

NH/ • NEIV • ~ 26 
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They Don't Know 

Divine Feminine 

Hard II Love 

The very Next Thing 

. ... 
SOUNDTRACK Suicide Squad: The Album 
OC/AT LIIS/WAT ERTOWE R/A TLAN 1I(/AG 

BEYONCE .A. 
PARKW00Dfl:OUJMB1A 

Lemonade 22 

FLORIDA GEORGIA LINE Dig Your ROOts 4 
BMLG 

LED ZEPPELIN The Complete BBC Sessions 
BBC/SWAN SONG/ATLANTIC/RHINO . ' Braver Than we Are 

~fl~!STREISAND llloc~li:NlePmJs~f'llBrllilhl.!V 4 

25 44 

THE BEATLES Live At The Hollywood Bowl 
IIPPLE/(IIPITOL,/UME 

DIE ANTWOORD MOUnt N inji Ard Da Nice TI me Kid 
ZEf RECORDZ/l<OBAlT 

TAKING BACK SUNDAY Tidal Wave 
HOPELESS 

Blurryface 71 

, , We're All Gonna Die 

ORIGINAlBROADWAYCASI' .A. H.mltoo,A11 Ml!l1c<111iaJ!lc.i 
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52 
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21 

Schmilco 3 

Wild world 

KEITH URBAN Ripcord 20 
HIT RED/CAPITOL NASH\llllE/UMGN 

DOLLY PARTON Pure & Simple 
OOLLY/RCA NASHVILLE/SMN 

TAMELA MANN One Way 
TILLYMANN 

~RAY TO REMEMBER Bad Vibrations 3 

ROBERT GLASPER EXPERIMENT ArtScience 
BLUE NOTE 

NICK CAVE & THE BAD SEEDS Skeleton Tree 
BADSHD/l(OBALT 

DEBORAH SILVER The Gold Standards 
OEOORAHSILVER 

COL DP LAY . A Head FUii Of Dreams 33 
PARLOPHONE/ATLANTIC/1.G 

Rellemprion & Ruin 

Blonde 

If I'm Honest 1s 

Metallica 369 

Disappear Here 

Hymns 32 

vessel 92 

Legends Never Die 

HILLARY SCOTT & TIUCOTT FAMILY LOI'!! Remains 8 
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~m.1~~0¼-oc NATION ANTI 34 
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KISHI BASHI 
JOYfUL NOISE 

PREOCCUPATIONS 
Jt.GJAGUW.!IR 

Title 

' ' 
Redemption & Ruin 
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A Mirror Dimly 

Shonaz Reloaded 

My Piece Of Land 

MOSAIC MSC Glory & Wonder 
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‘Starboy’ 
Starts At 
No. 1
The Weeknd (below) blasts 

in at No. 1 on Billboard + 

Twitter Top Tracks with 

“Starboy” (featuring Daft 

Punk). The song becomes 

Daft Punk’s first chart-

topper on the survey and 

The Weeknd’s second, after 

“The Hills” led for a week in 

2015. (Billboard + Twitter 

Top Tracks launched in 

2014.)

“Starboy,” the title track 

from The Weeknd’s 

upcoming full-length studio 

album, erupts after the 

singer announced the set 

on Sept. 21 and released 

the single to streaming 

services, radio and digital 

retailers on Sept. 22. The 

cut debuts at No. 12 on Hot 

R&B/Hip-Hop Songs and 

No. 40 on the Billboard 

Hot 100 with only one day 

of sales and streaming 

activity and four days of 

radio airplay for the week 

(the airplay tracking frame 

ended Sept. 25).

Meanwhile, Ariana 

Grande scores two debuts 

on Top Tracks, led by the 

No. 8 arrival of “Jason’s 

Song (Gave It Away).” She 

released the song, which 

she wrote with Tony Award 

winner Jason Robert 

Brown, on Sept. 16 to 

streaming services and 

digital retailers before 

performing it on The 

Tonight Show Starring 

Jimmy Fallon on Sept. 19. 

“Jason’s Song” earns 

Grande an 18th top 10 on 

Top Tracks, tying her with 

Drake for the most among 

solo artists. One Direction 

leads all acts with 24.

Grande’s second debut 

is the No. 25 bow of 

“They Don’t Know,” from 

the soundtrack to the 

upcoming film Trolls. The 

soundtrack, released 

Sept. 23 on RCA Records, 

also features Justin 

Timberlake’s hit single 

“Can’t Stop the Feeling,” 

which zoomed to No. 4 in 

June. —Trevor Anderson

Voice 
Boosts 
Miley, 
Keys
The season premiere of The 

Voice helps new judges 

Miley Cyrus (above) and 

Alicia Keys climb the 

Social 50, with Cyrus 

leaping 10-4, her highest 

peak on the chart in more 

than a year, when she 

reached No. 3 (Sept. 19, 

2015).

During the Sept. 19 

premiere, Cyrus promoted 

The Voice on her social 

channels, leading to a 

266 percent bump in 

Twitter reactions (30,000 

in all) and a 227 percent 

jump in Twitter mentions 

(60,000) in the week 

ending Sept. 25, according 

to Next Big Sound. 

Meanwhile, Keys re-enters 

the chart at No. 37, her 

highest position in nearly 

three years (since she 

placed at No. 28; Oct. 12, 

2013), with an 836 percent 

boost in Twitter mentions 

for the week.

Elsewhere on the tally, 

Fifth Harmony rebounds 

32-9 following the debut 

of the music video for 

“That’s My Girl” on Sept. 19. 

The girl group’s YouTube 

subscribers increase by 

11,309 percent, a boost 

of 155,000 total new 

subscribers.

Meanwhile, Panic at 

the Disco re-enters 

the Social 50 at No. 34 

following a busy day on 

Sept. 22: Its video for “LA 

Devotee” (starring Stranger 

Things’ Noah Schnapp) 

premiered, a concert 

tour was announced, 

and the act played TBS’ 

Conan. As a result, Panic’s 

Instagram reactions vaulted 

641 percent and the band 

logged a 2,204 percent rise 

in Twitter mentions.

 —Kevin Rutherford
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II STARBOY The ~knd Feat. Daft Punk 

PERFECT ILLUSION Lady Gaga 6 

CLOSER The Chainsmokers Feat. Halsey 9 

MERCY Shawn Mendes s 

SIDE TO SIDE Ariana Grande Feat. Nicki Minaj 6 

COLD WATER Major Lazer Feat. Juslin Bieber & MO 10 

LA DEVOTEE Panic! At The Disco 

JASON'S SONG (G.AVE IT AWAY) Ariana Grande 

SECRETLOVE SONG Linle Mix Feat.Jason Derulo 46 

TREAT YOU BETTER Shawn Mendes 17 

LOVE YOURSELF Justin Bieber 45 

THE GREATEST Sia Feat. Kendrick Lamar 

CAMPAIGN Ty Dolla $ign Feat. Future 

MY WAY Calvin Harris 

11 h ·.· , } I 

HEATHENS twenty one pilots 15 

FIRE BTS 17 

WE DON'T IALK AIIYIIORE Chillle Puth Feat. Sl'iena Goolel 22 

SAVE ME BTS 15 

STILL BREATHING Green Day 

YENTE PA CA Ricky Martin Feat. Maluma 

DEATH OF A BACHELOR Panic! Al The Disco 

WORK FROM HOME Fifth Hannony FeaL Ty OOlla $iJn 30 

ALONE Marshmello s 

THEY DON' T KNOW Ariana Grande 

SORRY Justin Bieber 49 

CRZV Kehlani 

NEEDED ME Rihanna 23 

OON'TLET ME DOWN TheChainsmokers Feat. Daya 29 

CANCER twenty one pilots 

HELLO Adele 49 

IN THE NAME OFLOVE Ma~in Garrix &Bebe Rexha 9 

NO PROBUII (11.ince The Rapper Feat.LIi Wayne &2Chi n1 5 

TIIMMY TURNER Desiigner 7 

GUYS MY AGE Hey Violet 

WALLS Kings Of Leon 

LOOK ALIVE Rae sremmurd 

DAYLIGHT YelaWolf 

PANDA Desiigner 20 

WORK Rihanna Feat. Drake 35 

STARVING Hailee Sleinfeld & Grey Fear. Zedd 3 

PICK UP THE PHONE YlillgllligAIIII lril'IIIICOO reat.Quavo 4 

ONE DANCE Drake Feat. WiZKid & Kyla 25 

CHEAP THRILLS Sia Feat. Sean Paul 29 

BLINGBLAWW BURR Gucci Mane Feat. YoungOOlpll 

INTO YOU Ariana Grande 21 

YAMBORGHINI HIGH M,AP Mob Feat. Juicy J 4 

MAKE ME.. . Britney spears Feat. G·Eazy 10 

COME AND SEE ME PARTYNEXTOOOR Feat Drake 8 

INFINITY one Direction 16 
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EMPTY Kevin Abstract 
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DANCING ON MY OWN Calum Scott 27 

CAROLINE Amine 17 

BLOW YOUR MIND (MWAH) Dua Lipa 5 
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DILE QUE TU ME QUIERES Ozuna 3 
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KEEP YOU IN MIND Guordan Ban ks 3 

TALK TOO MUCH COIN 
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RIVER Bishop Briggs 18 

DEEP END THEY. 
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SAY WHEN THEY. 
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MOOLAH Young Greatness 26 
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PERMISSION Ro James 34 

BLOOD ON ME Sampha 
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EYERYBOll'I WANTS TO LOVE YOU Japanese B~i!Masl 

CLOSE TO YOU Dreezy Feat. T-Pain 10 

DRUGS EDEN 11 

HOTTER THAN HELL Dua Lipa 21 

HEY Fais Feat. Afrojack 24 

TRAICIONERA Sebastian vatra 

LOCATION Khalid 6 

UBLOCKS wrabel 6 

PROPHETS OF RAGE Prophets Of Rage 

AllllYFRIUllS 'lliltelt\f1atll~ 1&Cllanc111l1~ 49 

WHY I LOVE YOU MAJOR. 

PLANS Elephante Feat. Brandyn Burnette 

MADE AWAY Travis Greene 
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SOCIAL 50™ 
"ST THIS ARTIST 
WH K WW< IMPRINT/ LASH 

• 0 #1 . 
. 2,m • .. :, ... 

o::, ARIANA GRANDE 
REPUBLIC 

O]O. 
-0 

.el 6 

DRAKE 
YOUNG M0NE'1'/CIISH MONE'Y/R[PUBL(. 

JUSTIN BIEBER 
SCH00t90V/RAY"1NO BRAUN/OEr JAM 

·• DEMI LOVATO 
SM E HOUSE/ISL.r..N QIHOLLYWOO 0 

RE 0 THE WEEKND 
XO/REPUBLIC 

0 FIFTH HARMONY 
~CQ/EPIC 

RE 0 DADDY YANKEE 
ELC41UElJ("APITOl l/iTIN/UMl£ •. : .;., .. 

jp) 12 . '. , . 

LADY GAGA 
STRE.r.ML1NEJlNTERSCOPE/lGA 

NICKIMINAJ 
YOUNG MONEYJ("A.SH l,IQNt'i/REPUBlt::: 

5 SECONDS OF SUMMER 
HIORHEY/CliPffOL 

MARIO BAUTISTA 
KASST AGENC't/WARNER LATIN.A 

MARTIN GARRIX 
SCHOOl80Y/SPJNNIN"/SILEN1/'CASABLIINCA/REPUBLIC 

SELENA GOMEZ 
INTER'iCOPEJlGA 

ELLIE GOULDING 
POLYOOR/INTERSCOPE/IGA 

CAMILA CABELLO 
SYCQ/EPtC 

· 28 .•• , .. 

RE G) 
RE • 

• 35 

RE C) 

TROYESIVAN 
CAPITOL 

LITTLE MIX 
SYCO/COLUUBIA 

CHARLIE PUTH 
ARTIST PARTNERS C.ROUP/ATLANTl(/ll(j 

CALVIN HARRIS 
FLY FfE/COLUMBIA 

PANIC! AT THE DISCO 
OC01~UELED BY RAM[N/AG 

TWENTY ONE PILOTS 
FUELED BY RA.MEN/AG 

RE G : 
ji]G) . . ... 

JENNIFER LOPEZ 
NU'fORKAN/EPJC 

CHANCE THE RAPPER 
UNSIGNED 

TAYLOR SWIFT 
81Ci MACHlNE/BMLG 

DULCE MARIA 
UNIVERSAL MUSI( lATINO/IJMlE 

RE a, I 

JUSTIN TIMBERLAKE 
RCA 

~ 45 

~46 .. 

THE CHAINSMOKERS 
DISRUPTOR/COLUM81A 

SKRILLEX 
BIG BEAT/™'SlA/~TLANTIC/AG 

\faS.Oti 
CH!.C!I 

15 

201 

233 

280 

305 

295 

53 

70 

42 

294 

220 

305 

300 

303 

131 

264 

16 

ll5 

302 

117 

303 

16 

276 

155 

35 

299 

292 

70 

108 

Ill 

22 

56 

28 

34 

108 

66 

291 

14 

305 

16 
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11 

33 

264 

8 
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35 

189 
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MAINSTREAM TOP 40™ 
,asr THIS TITLE Artist w,s oN 
WEH( WHK IMPRfN T/PRO.\olOTION LABEL CH.\RT 

• • ~¼ 

:110 
'elO 

CLOSER The Chainsmokers Feat. Halsey s 
OISRUPTOR/(OLU MBIA 

COLO WATER Major Laier ~at. Justin Bieber & MO 
MAO OECEtH/DEF JAM 

10 

TREAT YOU BETTER Shawn Mendes 16 

CHEAP THRILLS Sia Feat. Sean Paul 25 

SEND MY LOVE (TO YOUR NEW LOVER) Adele 18 
XL/COLUMBIA 

twenty one pilots 
OCP,TLAS/WATERTOWER/ATLANllC/FUEL£D 8Y RAMEN/RRP 

twenty one pilots 23 

Kiiara 18 

DJ Snake Feat. Justin Bieber 6 

Ariana Grande 14 

1'1£ OON'TlllKANYIIOR£ Charlefllthfea1.SElenaGoo111 17 
ARTIST PARTNERS GROUP/ATLANTIC 

TOO GOOD Drake Feat. Rlhanna IS 
YOUNG MJNE'f/CASH MONEYµ!EPUBUC 

SIT STILL, LOOK PRETTY 
ARTBEAlZ 

Daya 24 

TfflS IS WHATYOU CAIi HOR U~n Hil~I Feat. RIIIJnna 22 
WfSTBUfft ROliO/ROC NA.TlON/FLY EYE/COLUMBIA. 

THIS GIRL Kungs VS Cookin' on 3 Burners 10 
KIJNGSIS{XJN[) C' ~LAY/BARCLAY/CASABLANCA/REPUBLIC 

I HATE U I LOVE U gnash Feat. Olivia O'Brien 14 
:}./ATtANTt( 

STARVING Hailee Steinfeld & Grey Feat. Zedd 9 
A(PUBLIC 

HYMN FOR THE WEEKEND Coldplay 15 
PARLOPHOPlE/ATlJtNTIC 

Tory Lanez 6 

Rihanna 16 

Calvin Harris 

lady Gaga 

Alessia cara 

Lukas Graham 12 

STARBOY The Weeknd Feat. Daft Punk 
XO/REPUBLIC 

ADULT CONTEMPORARY™ 
lAST THIS 
wm: WHK 

Artist WKI.ON 
CHART 

JIJO ~· 
~ 10 

w:.n OISNE'l'/RCA 

CAN'T STOP THE FEELING! Justin Timberlake 

SEND MY LOVE (TO YOUR NEW LOVER) Adele 
XL/COLUMBIA 

ONE CALL AWAY Charlie Puth 
ARTIST PARTNEASGROUP/ATLANTIC 

Justin Bieber 
SCHOOLBOf/RAYMONO BRIIUN/DEr JAM 

Shawn Mendes 

ONCE 

Sia Feat. Sean Paul 

Lukas Graham 

BRANO NEW Ben Rector 
APTLY NAMEQIAOAA/CAROUNE/CAPITOL 

TREATYOU BETTER Shawn Mendes 
ISLANDJR[PUBLI( 

:.JO 
§JGI~ 
:IJG 
111• 

1'1£ DON'T TAlKAMYIIORE Clwle Fllthfeat SEiena Gool1I 
ARTIST PARTNEAS GROUP/ATLANTIC 

Rob Thomas 

15 Katy Perry 

rnELEO 8¥ RAMEN/RRP 
twenty one pilots 

x Ambassadors 
KIDINAKOR NER/INH RSC OPE 

THIS IS WHAT YOU CAIi£ FOR c~~n Hil~I feat. RIIIJnna 

~J• . , 
:.JG 
:118 Wf'STBUR'f RQ,t,0/ROC NATION/FLY EY[f(OWMB1A ~-NOBODY BUT ME Michael Buble 

REPRISE/WARNER BROS. 

Jj] 20 OVER AND OV£RAGAIN 
GLOBAL MUSIC RECORDINGS 

Nallian Sykes feat Milla Gr,nde 

SLEDGEHAMMER Rihanna 
\"/£ST8URY ROA.0/ROC NATION 

HYMN FOR THE WEEKEND Coldplay 
PARLOPHON E/AllANTI( 

EVERYTHING Brian McKnight 

Ruth B 

Lukas Graham 

21 

20 

36 

35 

49 

30 

14 

32 

26 

9 

13 

8 

10 

11 

13 

19 

13 

19 

8 

RHYTHMIC™ 
,, sr " " TITLE Artist '"'' o, 
wm: WEEK DAPRINT/PRO..UOTION LABH CHART 

TOO GOOD Drake Feat. Rihanna IS 
'fOUNG MONE 't/OSH PK! NE'f/REPUBL IC 

Tory Lanez 13 

FOR FREE OJ Khaled Feat. Drake 16 
'fOUNG MQrlE'lf(ASH MONEY/REPUBLIC/WE THE BE'Sf/EPIC 

COLO WATER MajorLazer Feat.Justin Bieber & MO 9 
MAO OECENT/OEf JAM 

Usher Feat. Young Thug !5 

CLOSER The Chainsmokers Feat. Halsey 
DJSRUPTORiCOLUMBlll 

D.R.A.M. Feat. Lil Yachty 8 
,tIEPICCHECK/EMPIAE RECORDINGS 

Rihanna 24 

The Game Feat. Jeremih II 

SUCKER FOR PAIN Lil Wayne, Wl!llllallla & lllaglne ~agClll 10 
OC/AT Lio/WA.TE RT OWE R/A TL.A NT IC/RAP 

FATHER STRETCH IIIY HANDS PT. I Kanye West IS 
G.0.0.().JOEF JAM 

ONE DANCE Drake Feat. WiZKld & Kyla 25 
YOUNG MONE'f/CASH MONEY/AEPUBUC 

CONTROLLA 
YOUNG MONEY/CASH MONEY/REPUBLIC 

Drake 19 

IIOl'OUWIND Dl!11iW~llcijllll((l]r'!&\M11&1it11~~i111 6 
WEHIE BE'ST/EPIC 

Kehlani 6 

LET ME LOVE YOU DJ Snake Feat. Justin Bieber 
OJ SNAKE/JNTEASCOPE 

CHEAP THRILLS Sia Feat. Sean Paul 14 

NO PROBLEII Chn e 111e R,wer ftaLLII Wilyne& 1[hahl 9 
CHAIKE THE RA.PPER 

Marc E. sassy Feat. G-Eazy 11 

Beyonce 

THIS GIRL Kungs vscookin· on 3 Burners 9 
KUNGS/SOUN D OF 8.u.'.1AY/BA.RCLAV.,O'SA81ANCA/REPU8U( 

WITH YOU TONIGHT 
LA INDUSTAIA/RCA 

Ariana Grande 13 

RUSS 4 

Kiiara 

Nicky Jam !4 

ADULT TOP 40™ 
,asr '"" TITLE Artist "'' oN wm: WUI( l \tPRINT1PRO.UOT100 LABEL ( HART m CHEAP THRILLS 

UON~[Y PUZZLE./R(:i 
Sia Feat. Sean Paul 21 

SEND MY LOVE (TO YOUR NEW LOVER) Adele 23 
XL)COLUMBIA 

TREAT YOU BETTER Shawn Mendes 14 
l'SLAND/REPUBUC 

CAN'T STOP THE FEELING! 
DREAMY/OAKS/RCA 

Justin Timberlake 21 

FUELED BY RAMEN/RRP 
twenty one pilots 22 

X Ambassadors 
KIOINIIKORNER/INTERSCOPE 

28 

JUST LIKE FIRE P!nk 24 
WALT OISN EV/RCA 

THIS IS WHAT YOU CAIi£ FOR [~vh Har~I feat. Rlhama 18 
WESTBURY ROAD/AOC NATIOt1/flY E"E/COLUUBIA 

WE OON'TTAlK AHYIIORE Clwl e IUhFeats~ena r.o11111 17 
ARTIST PAFITNEA'SGROUP/ATL/.NTIC 

OON1 lETIIIE DOWN 
OISRUPTOR.,COLUMBtll 

The Chain1moker1 F1!at. Daya 21 

HYMN FOR THE WEEKEND Coldplay 20 

COLO WATER Major Lazer Feat. Justin Bieber & MO 
MA.OOECENT/DEF JAM 

8 

wrabel 12 

Lukas Graham 13 

CLOSER The thainsmokers Feat. Halsey 
[llSRUPTOR/COLUI.A8lA 

6 

SHE SETS THE CITY ON FIRE Gavin DeGraw 9 
RCA 

15 18 HANDCLAP Fitz And The Tantrums 10 
l)ANG[RBIRO/EL[KTRA/Aill\Hll( 

21 19 PERFECT ILLUSION 
STREAMLINE/I NTERSCOP[ 

l ady Gaga 3 

19 20 HOLD BACK THE RIVER 
REPUBLIC 

James Bay 31 

20 21 FRESH EYES 
S<URV'f/BMG/HOlLYWOOD 

Andy Grammer 

22 KIDS 
l.()SLEY/IN TEASCOPE 

o neRepu bl le 

23 INTO YOU Ariana Grande 
REPUBLIC 

24 24 THIS GIRL Kungs vs COOkln' on 3 Burners 
ICUNGS/SOUN [) OF BIJl:U.V/BARCLAY}tA'SASI.ANCA/REPUBllC 

6 

27 ZS STILL FALLING FOR YOU 
POLYOOR/lNTERSCOPE 

Ellie Goulding 4 

~ 

i:::u 
U·-

..;:!, :vi 
:.;·::l ·c:~ 

WorldRadioHistory
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Lewis, 

Moore 

Lead
Aaron Lewis (above) 

launches at No. 1 on Top 

Country Albums with 

Sinner, which grants him 

a career-best weekly sum 

of 39,000 copies sold (in 

the week ending Sept. 22, 

according to Nielsen 

Music). This is Lewis’ 

second leader on the list 

following his genre debut 

with 2011 EP Town Line 

(38,000 in its first frame). 

In 2012, his first solo full-

length, The Road, debuted 

and peaked at No. 7 

(21,000). Lewis’ segue to 

country follows his success 

as a founding member and 

lead vocalist of Staind. 

The hard rock band has 

notched three No. 1s on the 

Billboard 200.

Country Airplay also 

welcomes a new No. 1 as 

Justin Moore’s “You Look 

Like I Need a Drink” vaults 

4-1 (42 million in audience, 

up 15 percent, good for 

Greatest Gainer honors). 

Moore earns his fifth 

Country Airplay leader and 

first since “Lettin’ the Night 

Roll” (July 5, 2014).

Meanwhile, Keith 

Urban’s “Blue Ain’t Your 

Color” enters the Hot 

Country Songs top 10 (12-

8), notably up by 46 percent 

to 2.3 million U.S. streams 

following the Sept. 15 

premiere of its o�icial video. 

“Blue” is Urban’s 37th Hot 

Country Songs top 10, all 

achieved consecutively 

(counting songs in lead 

roles o�icially promoted to 

country radio and excluding 

holiday fare). It extends his 

streak that started with 

the No. 4-peaking “Your 

Everything” in 2000. His 

roll is the longest since 

Alabama linked 41 straight 

top 10 singles from 1980 

to 1994, from “Tennessee 

River” through “T.L.C. 

A.S.A.P.” —Gary Trust
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SETTING THE WORLD ON FIRE Kenny Chesney Featuring P!nk 
B.U.NN00.11;.CHESNEY (R.COPPERMA.N.UJENKINS . .LOSBO!i14E) BLUE CHAlR/COWMBIA. NASHVILLE 

J.MOI (BUSBEE, N.CYPHERJ,W,W.LARSE N) 
Florida Georgia Line 

BMLG 

DIFFERENT FOR GIRLS Dierks Bentley Featuring Elle King 
R. COPPERMAN (S.UCANALLY,J.T.HAROING) CO.PITOL NASHVILLE 

IT DON'T HURT LIKE IT USED TO Billy Currington 
O.HUf f (B.CURRINGTON-.C.R.8ARLOll'i'E.S.CARlER.) MERCURY 

PETER PAN . Kelsea Ballerini 
F.G.IIIHITEHEAO.J.MASSEY (K.BALLERJNU.G.WHITEHEAOJ,LEE) BLACt:; RIVER 

Cole Swindell 
WAR fl ER BR05./WMN 

BLUE AIN'T YOUR COLOR Keith urban 
O.H ur r.r. .URBAN (S. L.OLSEN. H. LI~ 0£.£Y,C .LAGE RBE RC,) HIT PED/CAPITOL tU,SH',!ILLE 

Tucker Beathard 
001 

IMET AGIRL William Michael Morgan 
J.RITCH E'f,S.HENDRICKS (T. ROSEN.S.HUN l.S.MCAN.lll'Y} WARNER BRO$./WMN 

VICE Miranda Lambert 
F .UOOEL l. ( .MA.SSE.G.v.QRF (M .Lli.MB ERT.$,1.(:ANALLY.J.OS t(lR NE} RCA NAS.HVILL[ 

J.S-T EVE NS, J.ST EVE NS (L.BRY A N,M.CARTE R.J£LE MEN T 0 
Luke Bryan 

CAPITOL NASHVILLE 

MAY WE ALL Florida Georgia Line Featuring Tim McGraw 
J,MOI (R.(LAW'SONJ.MOORO BMLG 

A LITTLE MORE SUMMERTIME Jason Aldean 
U.~NOi (W.MOBLfr,ll#1IHIN, JJlOWERS) M.loCON/BAOr.EN OOW 

Locash 
REVIVER 

Justin Moore 
J.SSTOVE R.J.RAY MONO.S.00 R<:H ETTA {R.C LAWSON.M.ORAGS TR EM.NJ! EMB'() VALORY 

SLEEP WITHOUT YOU Brett Young 
0.Huri: (13:YOUNG.K.ARC HHI.J.EBACH) l:IMLC. 

Pentatonix Featuring Dolly Parton 
RCA 

SONG FOR ANOTHER TIME Old Dominion 
S.MCANALLV (M.RAMSEY.T. ROSEtt.B.lURSI.M.JENKINS) RCA NASHVILLE 

SHE'S GOT A WAY WITH WORDS Blake Shelton 
>,.HEN DR IC KS (W.(ARP.A.Al BER l,M. BEESON) WARNER BROS.JV/MN 

CHURCH BELLS Carrie Underwood 
M.BRIGH T (Z£ROWELl, BRETT JAMES.H.LtNDS(YJ lWA.RtSTA NASHVILLE 

SOS MERCEDES Maren Morris 
BUSBEf.M.MORRIS (M.MORRIS. BUSBEE) COLUMBIA NASHVILLE 

LIGHTS COME ON Jason Aldean 
M.ICN OX (8. KE LLEYJ.H U BBARO.JMSC HMI DT.J.ROBB IN'S, B.WARR EN.B.WARRE N) BROICEN 00W 

WANNA BE THAT SONG Brett Eldredge 
R. COPP[RMAN.B.ELOREOCi( (8.ElOREOCiE. R.COPPERUAN.SCOOTER CARUSOE) ATLArlllC/\IIMtl 

HOW I'll ALWAYS BE Tim McGraw 
8.GALL1M0R[J.L.:GRAW (J.S.STOVER,C.1ANS0N.J.PAULIN) MCGRAW/BIG MACHINE 

}?r~!,~~~~J~\V,,,H,..1.0.RICHHICG~ji & Rich FeaturinJJ~~.~io~Ji: 

PARACHUTE Chris Stapleton 
D.COBB,C.STAPLE TON (C.STAPLETON,J.BEA'VERS} MERCURY 

LIVIN' THE DREAM Drake White 
R. COPP[ RM.AN.J.S.STOVER (T. OOUGLAS,J • .(l HNSTON.L.LAJR 0) 001 

DIRTY LAUNDRY Carrie Underwood 
J.XJYCE (UROwt:Ll.A.GORLEV.H.UNDS[Y) 19/ARISTA NASHVILLE 

21SUMMER Brothers Osborne 
J.XIYCE (J. OS90RN£,T.J. OSBORN[,C.WIS.[MIIN) [Ml NASHVILt[ 

IF THE BOOT FITS Granger Smith 
G.SMITH.f:.ROG (RS (J.M.SCHUIOT.A..ALBERT, M.TENP[NNY) WHEELHOUSE 

ROAD LESS TRAVELED Lauren Alaina 
BUSBEE (LAUREN ALAINA.J.FRA.SURE.M.TRAINOR) 19/IN TERS(OPE/MERCU RY 

VACATION Thomas Rhett 
OJlllT,l FPA'>lR[ (illCIIASRtl[II.UllllUID:CWIOl[l{)lRSC.NS .ll,IDJCU5.(ifAXffilillll.ntool., j YM.Clr 

SEEIN' RED Dustin Lynch 
M.J.CONES CT.KENN Em',UlU'SON.S.~AllO.l.S.E'VER) BROICEN 80H 

MAKE YOU MINE High Valley 
S.MOStEY (B.REMPEt.S.UOSLE't'.B.STENNIS) ATLANTIC/WEA 

KILL A WORD Eric Church Featuring Rhiannon Giddens 
J • ..OYCE (£.(HURCH.J.HVDE.L.OICK) EUI NAS.HVILl[ 

MY GIRL Dylan SCott 
M.A LOH!IAAN.J.[ .NOR Miti.N (0.SCOTT.J.K[RR) CURB 

SOBER SATURDAY NIGHT Chris Young Featuring Vince Gill 
(.CROW'()[ R.Cl'OtJNG (CYOUNG,aWARREN,B.WARREN) RCA NASHVILLE 

HURRICANE Luke combs 
S..MOHAH (l.COMBS,T.PHILUPS..T.ARCHER) LUKECOMBS 

IN CASE YOU DIDN'T KNOW Brett Yo~~,~ 
D..HUr r (B.'YOUNG,T.RE [V[,K.SCHtl ENGER,T.TOMllNSON) 

NEVI O ' J.ST EVE NS, J.ST EVE NS (l.BRY AN.M. ORAGST REM. R.( LA\\iSON) 
Luke Bryan 

CAPITOL NASHVILLE 

THERE'S A GIRL Trent Harmon 
J.ROBBINS {l.HAAMON.J.ROBBINS.t.VE LTZ) 19/REPUBLIC/OOT 

THE WEEKEND Brantley Gilbert 
0.HUr F (B.GILBERT,A.OEROBERTS) VALOR'!' 

HOMETOWN GIRL Josh Turner 
K.GR[ENBERG (M.BEESON.D.TASHIAN) MCA NASHVILLE 

HOLDIN' HER Chris Janson 
B.GAtLIMORE (C.JANSON,J.OTJO) WARNER BROS./WAR 

, • 46 ' 
N .GALVON.J.ROB BINS (N.GALYO N.J .ROBBI NS.RAELV NN) 

RaeLynn 
WARNER BROS.JWMN 

'• .. 
•• 

IF I TOLD YOU Darius Rucker 
R. COPP[ RMAN (R.COPP[RMAN.J. M. NI TE,$.M(ANALLYJ CAPITOL NASHVILLE 

SALTWATER GOSPEL Eli Young Band 
R. COPPERW.N.J.S.STOVER.Ell YOUNG BAND (R.COPP[RW.N.N.GALYON.A.C.ORLEY) VALORY 

COMEBACK KID The Band Perry 
ermrr£.KP[RR'f,II.PfRR'f,ltP£RRYOCPERIIY.ll.PERll'f)U'ERRY) nfrENIWENT'tSO'lNl[R~[jMERCI.R1 

DIRT ON MY BOOTS Jon Pardi 
B. BUT LER.J..PA ROI (R.AKI NS.JJ RASU RE.A .GOR LE't') CAPITOL NASHVILLE 
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TOP COUNTRY ALBUMS™ 
Title '"" "' CHART 

They Don't Know 

FLORIDA GEORGIA LINE Dig Your Roots 
BMLG 

CHRIS STAPLETON A Traveller 
MERCURV/IJMGN 

NEl'I 0 l'IIUIENHSON 
UGACV 

f(l lhe Good nme1, A nbne To Ray Pl1ce 

KEITH URBAN Ripcord 
HIT REO/(APtTOL NASHVILLE/U~N J>J O • DOLLY PARTON 
DOLLY/RCA NASHVlllE/SMN 

Pure & Simple 

BLAKE SHELTON . If I'm Honest 
WARNER BROS,JWMN 8 

JOEY• RORY Hymns 
rARMHOU'SE/GAITH ER/CAPITOL CMG 0 
Ill LARY SCOTT & IBE SCOTT rAl,llY LCJ11eRemaiffi 
HST/EMI NASHVtLLE/UMGN 10 

II '' . Kinda Don·t care 

CARRIE UNDERWOOD . storyteller 
19/ArUSTA NASHVIL Lf/SMN ·•1• 
KELSEA BALLERINI The First Time 
BLACK RIVER ll 

LUKE BRYAN .A Kill The Lights 
CAPITOL NA.$HVILlUUMGN • COLE SWINDELL 
WARNERBROSJWMN IS You Should Be Here 

DIERKS BENTLEY Black 
CAPITOL NASHVILLE/UMGN ~ 16 

17 r~~O~Js~!~)~ERSAL~~,llllr\ 111Dtl C.~I ((XJll!y, VElm/9 

SAM HUNT /J;,, 
MCA NIISHVlllE/UMGN 

Montevallo 

ERIC CHURCH . 
[Ml NA'SHVltlE/U"CiN 

Mr. Misunderstood 

THOMAS RHETT Tangled LIP 
VALOR'Y/BMLG 

MAREN MORRIS Hero 
COLUMBIA NASHVILLE/SMN 

~ 22 
A sailor's Guide To Earth 

• J)l fl l~ :.·: 
Reloaded: 20 #l Hits 

spark 

27 25 JON PARDI California Sunrise 
CAPITOL NASHVILL(/UIAGN 

COUNTRY AIRPLAY™ 

1111 
4 

2 IT DON'T HURT LIKE IT USED TO 8 illy Currington 
M[R(URY 

7 3 I MET AGIRL William Michael Morgan 
WARNER BROS./WMN 

DIHEREIIT FOR G.IRlS Dierks Bemleyfeat Elle Ki~ 
CAPlTOL NASHVILLE 

6 s ROCK ON Tucker Beathard 
001 

5 6 SETTING THE l'IORLDON FIRE Kl!llj ChM'y Fe.I. P!rt 
BLUE CHA.IR/COi.UMBIA NA.SHll'ILLE 

9 7 MOVE Luke Bryan 
CAPITOL NASHVILLE 

8 8 I KNOW SOMEBODY LoCash 
RfVIVER 

PETER PAN 
BLACK RIVER 

Kelsea Ballerini 

10 MIDDLE OF A MEMORY 
WARNER BROS • .IWMN 

Cole Swindell 

12 11 A LITTLE MORE SUMMERTIME 
MACON/BROKEN 9('ft{ 

Jason Aldean 

13 12 SLEEP WITHOUT YOU 
BMLG 

Brett Young 

14 13 VICE Miranda Lambert 
RCA NASHVILLE 

IS 14 HOW I 'll ALWAYS BE Tim McGraw 
MCGRAW/BIG MACHINE 

16 15 LOVIN' LATELY 
8$R/NEW REVOLUTION 

Big & Rich Feat Thn McGraw 

17 16 LIVIN' THE DREAM Drake White 
OOT 

18 17 SONG FOR ANOTHER TIME Old Dominion 
RCA ttASHVILLE 

19 18 MAYl'IEAU Flo Iida GP.Orgia line Feat Tim MCGtaW 
BMLCi 

20 19 SOS MERCEDES Maren Morris 
COLUMBIA NASHVILlE 

21 20 BLUE AIN'T YOUR COLOR Keith urban 
HH REO/CIIPITOl NASHVILLE 

SHE'S GOT A WAY WITH WORDS 
WARNER BROS./WMN 

Blake Shelton 

22 22 IF THE BOOT FITS Granger smith 
WHEELHOUSE 

23 23 WANNA BE THAT SONG Brett Eldredge 
AllANTIC/WMtt 

25 24 DIRTY LAUNDRY 
19/AR!STA N:.5HVILL[ 

Carrie underwood 

24 2S ROAD LESS TRAVELED Lauren Alaina 
l9/INT£RSCOPE/MERCURY 
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WorldRadioHistory



Ghost 
Story
Swedish band Ghost 

(above) leads Top Rock 

Albums for the first time 

as its Popestar EP debuts 

with 21,000 sold in its first 

week, according to Nielsen 

Music. The set is Ghost’s 

second No. 1 on Hard Rock 

Albums following 2013’s 

Infestissumam. Notably, 

Popestar, which features 

four covers and one original, 

is the first EP to rule Top 

Rock Albums in the chart’s 

10-year history. Lead 

single “Square Hammer” 

concurrently enters Hard 

Rock Digital Song Sales 

at No. 7 (3,000 downloads 

sold).

Atop the Mainstream 

Rock airplay chart, 

Metallica pushes 2-1 with 

“Hardwired,” the metal 

legend’s eighth No. 1 

and first since “Cyanide,” 

which led for two weeks in 

April 2009. The quartet’s 

Mainstream Rock-topping 

heritage dates to “Until It 

Sleeps,” which began an 

eight-week command in 

June 1996. “Hardwired” 

is the lead single from 

Hardwired... To Self-

Destruct, Metallica’s 10th 

studio album, due Nov. 18.

Four songs debut on the 

Triple A airplay chart, all 

by acts making their first 

appearances on the list: 

Warpaint’s “New Song” 

(No. 26), Cobi’s “Don’t 

You Cry for Me” (No. 27), 

Jamestown Revival’s 

“Love Is a Burden” (No. 28) 

and Angel Olsen’s “Shut 

Up Kiss Me” (No. 30). Four 

debuts by four Triple A first-

timers have not occurred 

in the same week since 

Aug. 19, 2006. Of the four 

rookies, Warpaint boasts 

the deepest history on 

Billboard ’s charts, having 

first ranked on the tallies 

in 2010. Minnesota singer-

songwriter Cobi logs his 

first ink on any chart with 

his Triple A debut.

 —Kevin Rutherford

J.SINCLAIR (B.URIE,WHITE SEA,J.SINCLAIR) 
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HOT ROCK SONGS™ 
lWKS. LAST "'" ,w ~H K WEEK 

• • 2 

.o]O 
4 • • s 0 0 ~-Jt] 7 

8 

7 9 

9 10 

13 OJ 11 

10 G 
12 G) 

e.]C, 
15 

J)] 16 .. G 

• C) 

• 19 

C,] G) 
21 

.IE 22 

•• e •• •• ., G 

• 28 

• G) 

•• 31 

G 
fl] 33 

RE-ENTRY • , I • -.]G 
' 37 

ct]G 
]D]G) 

" 40 

HOT SHOT CD DEBUT 

, ' CD 
NE\'/ CD 

RE-ENTRY G 

RE-ENTRY 

48 

RE-ENTRY • RE-ENTRY Cl) 

TITLE CERTIFICATION Artist 
PRODUCER (SONGWRITER) IMPRL-111/PROMOTION LABEL 

HYMN FOR THE WEEKEND. Cold play 
SD.Srm;,Ulf'j(lr,ABllll'l'WJ.llBD1.lllllOIJ~WIOOJ.E.llrtl."m.llllO'~lwnru,1) ffRIIMIUJIMill( 

.. 

X Ambassadors 
KlmNAKORNE~INTHtSCOPE 

twenty one pilots 
~UEt£D B"!' RM.AHVRRP 

Disturbed 
REPRISE/WARNER BROS. 

The Lumineers 
DUAL TON[ 

HANOCLAP Fitz And The Tantrums 
RflWl)U-!T.lOOIICK_OO~UW(~l(SJ.\I.WQS.~fl[tll() nuaJ81A)'f.LEt:IPJ.,'A~nc 

WAY DOWN WE GO 
f'o\LEO.U.CROSSEY (JJUUU5SON) 

OG 

Kaleo 
ELEKTRA/ATLMHlC 

Bastille 
VIRGIN/CAPITOL 

Bishop Briggs 
TELEPORT/ISI.Al'tD/REP1JSUC 

DARK NECESSITIES Red Hot Chili Peppers 
DANCER MOUSE (A.J<IEOIS,rt[A.(.SMITH,J.KUNCHOfHR,8.BURTON) WARNER BROS. 

BANG BANG Green Day 
GREEN DAY (BJ.ARMST-RONG.GRHN 04'1) REPRISE/WARNER BROS. 

BORED TO DEATH Blink-182 
H ELDMANN (M.HOPPUS.T.l.BARKER,JIELDMANN.MSKl8A) VIKING Vt'JZARD £'¥ ES/BMG 

WASTE A MOMENT Kings Of Leon 
M.ORAVS (C JO LLOWll L.N .FO LLOWll l. JJOLLOWl LLM.rQllOWl Ll) RC ll. 

FEEL INVINCIBLE 
B.HOWES(J.L.COOPER.S.MOSLEY) 

TROUBLE 
0.AUERBACH (CAGE THE EtEPHANT.D.AUERSACH) 

ALL WE EVER KNEW 
J.JOYCE {HIE HEAD ANO THE HEART) 

Skillet 
HEAR H LOUD/ATLANTIC 

cage The Elephant 
OSP/,RCA 

The Head And The Heart 
WARNER BROS.. 

Beck 
r:QNOGRAf RECORDS/CAPITOL 

BOHEMIAN RHAPSODY Panic! At The Disco 
B.WIIU::ER (r. MERCUR't) DC/ATUS/WATERlOWER/ATLANTICjl:UflEO BY RWEN/RRP 

HARDWIRED 
GJ IOE LMAN,I.H EUl[tO,UJLRIC.H (1HE1FIEL0.LULRICH) 

Metallica 
BtA!KENED/Q PRIME 

YOU DON'T GET ME HIGH ANYMORE Phantogram 
IUUllJ.(..l,l!f[R.SSJS!fl(llU\lSCNilJ11EC(RICJ.C.l,RTER.SSI-Rn-t:lIDll'>CtU,B(Olj(J;SW,WJWJ Rlf\R( 

SOMEBODY ELSE The 1975 
G.DA.lilE 1..1.tCIOSSEV,M, HEIJ.Y {LUIULY.G,OAN IEt.A.HANN.R.S.UA.C DONAlO) 0 IRlY HIJ/1N JERSCOK 

TAKE IT ALL BACK 
0.(08 B (J.L.AK ERS..N .E.lUE RC H ER.B.V.MAC OONA LO, S. M.CROSS) 

Judah & The Lion 
CLETUS THE VIIN/CAROUNE 

I APOLOGIZE Five Finger Death Punch 
KlHURKO (I\IAN M000Y.l.8ATHORY,J.H00K.JEREMY HEYOE,LKAEL) PROSPECT PkRK 

LIFE ITSELF 
0.8,WLEY (0.8AYLEY.T.TAfO) 

WELCOME TO YOUR LIFE 
CkPTAtN C.UlS (GROUPLOVE) 

CLEOPATRA 
S . .HUCE (W.S(HULTZ,J.C.rRAlT ES,S.fELICO 

TAKE ME DOWN 
K.KHANOWALA (T.MOMSEN.B.PHIUtPS) 

Glass Animals 
WOLF TONE/HARVEST 

The Lumineers 
OUALT0N£ 

The Pretty Reckless 
GOIN' OOYffl/RAZOR & TIE 

NEEDTOBREATHE 
100\.'STHEWORtO (W.RINEHART.N.RINEHART.tl MISH LANY,W.PHllLIPS) AT LANT IC 

Coldplay 
Sl,!JLtIE.R~i:Gliil.lRl'W,!IJMEIXXIJJ,'il.W~H.M.S.a;Bl,"lKJlJtlN,l.MW(I M~IIUAJUN!l 

MY NAME IS HUMAN 
J.HAMIL TON (J.S T£VE NS.R. UE YE R,R.MEY[ R) 

ROTTING IN VAIN 
N.RA.SKULINECZ (KORN) 

AMERICAN MONEY 

Highly suspect 
JOO 

The Lumineers 
OUALTONE 

Korn 
ROAORUNNER/RRP 

l. EN GUSH (G ,80RNS.T. ENGUSH.l.LYSIU K.G.BU r Al IN0.A.CAVAN4G H) 
BORNS 

R[ZIOUAL/IN TERSCOP( 

STANDING IN THE RAIN ACT ion Bronson, Mark Ronson & Dan Auerbach 
M.RONSON (\fJ.BELl.A.ARSLANI.M.0.R0NS0N,0.AU£R8t.CH) OC/ATLASIWAHRTO'NER/ATLANTIC ... , Blue October 
J.fURSTENmD OJ URS TlNmO.S..SCHIL Tl.W.lr.lNO'itsKY. T.PAU.llR.R.OUJ.OOUSSAYE} UP OOWW'BR.\NOO 

BLACK HONEY Thrice 
E.PA!.MQUIST (I.BRECKENRIOGE".E.BRECKENRIOG{,1.T[RA.N!SHl,0.KENSRUE) VAGRANT/BMG/MlA 

LIVE IT WELL 
$WIT( HfOOT.JJ IE l 05 (J.fOREMO.N,UOR [MAN) 

switchfoot 
LOWE RC ASE PEOPLE/VANGUARO.,tONCORO 

SQUARE HAMMER Ghost 
J,Gl,LG(IYtA 61-Ut 1\-R!IER) 1115[ J.II0'1'E/let.AA~lSl,\JSl;\'[N fOIJ!/11-1 Sl(Y(J,E I.IJSIC(C-.«l'AtWCON:Clro 

HIGH AND LOW Empire Of The sun 
L.STE£tE.NUTILE,at,P.WY£St.SlEEtE.NUlll[W;{,l!UwtP'11A~S) 111Eru£PY~ASTR.U\'£Rl:!JU,Pll(l 

IN A BLACK OUT Hamilton Leithauser • Rostam 
R.BAJMANGUJ (IUEITHAUSER.R.BAJMi,.NGllJ) GLASSNOTE 

SHE'S OUT OF HER MIND 
H EL OMA NN ( M .HOPPUS, T. l. BARKE R,JJ [LOMAN N.M.5 KIBA) 

Blink-182 
VIKING WIZARD E'VES/BMG 

FIRE ESCAPE Andrew McMahon In The Wilderness 
~IAJlOO:~SlHIII.U.K~l,(WJIOH.QWEI.Kl,G.'N.AfllN3Ul1i,DJ.lJltAWII) CIWllll&/1.lJl{lWQ'CCfW() 

FIRE 
K.I.A: IN TOSH,B.JONES (B.COU RTN EY, D.JliCKSON} 

Barns Courtney 
Vlll:GIN/CAPITOL 

33 "GOD" Bon Iver 
.t.PAL IIASl bfYUU.ES!Cl','N.S:Y,IJil EllEN.~.NJJrlM.DJfl~.LJW.fYPIBJCCO,Uj~ lNJJIIJJIOP. 

SEND THEM OFF! Bastille 
M.CREW,OSMITH (D.SMIHl,M.( REW) V'IRGI N/CAPITOL 

PROPHETS OF RAGE Prophets Of Rage 
B.0'ERl£N(IM(J(llOJ.COUUOiJCRO.B.WIU:OllnOJ.Ji;'EEi'Jl.91COU£,l.'iADUS., R!(Alf!SCfA.WIOrulllE 

HOUSE OF MEMORIES 
J.SIN(LAIR (B.URIE,WHITE SEA,J.SINCLAIR) 

Panic! At The Disco 
OCDl/JUELEO BY RAMEN/RRP 

""' POS. 

6 

s 

9 

II 

10 

6 

8 

6 

7 

16 

16 

17 

12 

9 

23 

13 

25 

26 

21 

27 

II 

30 

18 

30 

32 

15 

20 

36 

20 

38 

39 

39 

41 

26 

43 

18 

37 

46 

26 

20 

30 

27 

Y,)(~_O,.\i 
OWi! 

62 

13 

39 

S I 

44 

33 

26 

33 

14 

26 

21 

7 

22 

18 

24 

16 

16 

7 

s 

13 

29 

5 

9 

13 

10 

25 

9 

14 

18 

7 

9 

3 

7 

4 

5 

8 

4 

6 

3 

3 

8 

8 

TOP ROCK ALBUMS™ 
l AST THIS ARTIST ({RTlflCATION 

WHK WHK IMPRINT/0fSTRl8UT~ G lA8H 
Title ,mm, 

CHART 

HOT 
l,HOT 

Ol8Ul 

]I] IS 

~el 16 

NEIY • 

NE\'/. 

NEW. 
20 

NEW . 
~ 22 

SOUNDTRACK Suicide Squad: Tile Album 
DC/.\T LAS/WAT [RTOWER/A T LANTIC/AG 

LEO ZEPPELIN The complete BBC sessions 
88C/SWAN SONG/ATL.A.rll!C/RHINO 

Braver Than we Are 

THE BEATLES Live At The Hollywood Bowl 
IIPPL(/(APITOL/UME 

TAKING BACK SUNDAY 

TWENTY ONE PILOTS A 
fUEtEO fff RAMENAG 

Tidal wave 

Blurryface 

we·re All Gonna Die 

/!f! .~ J~ •• ,,tcoustic Recordings: 1998-2016 

Shape Shift With Me 

THEHEAD ANO THE HEART Signs Of Light 
WARNER BROS. 

schmilco 

Wild World 

A DAY TO REMEMBER Bad Vibrations 
AOTR 

NICK CAVE & THE BAO SEEDS Skeleton Tree 
BAOSE£0/1(08AlT 

A Head Full Of Dreams 

Disappear Here 

KNOCKED LOOSE Laugh Tracks 
PURE NOISE 

sonderlust 

unleashed 

Stage Four 

THE LUMINEERS Cleopatra 
DUAlTDrlE 

BLINK·182 
VIKING WIZARD E'VES/BMG 

California 

RED HOT CHILI PEPPERS The Getaway 
WARNER 8005. 

A/B 

MAINSTREAM ROCK™ 

'"' wm: 
THIS TITLE Artist 

WHK IMPAlNT/PAOMOTION LABEL 

.§JO~ HARDWIRED Metallica 
Bll\CK[N[(I/Q PRIM[ 

~ .. ...,. ;. ;. 

~ ... ·•:-,, 
Green Day 

:I.JO , .. .. . The Pretty Reckless 

:e]O 
~s 

GOIN' OOWNJRAlOR& Tl[ 

ROTTING IN VAIN 

PROPHETS OF RAGE 
PROPHETS OF RAGE/CAROLINE 

JfJ O -· ... , 
~ ••. '.'. '. .', 
~. l • . . • : ~ - ... ··:• 

OPEN YOUR EYES 
REPRISE.J",'ARNER BROS. 

PHANTOM BRIDE 
REPRISE/Wr..RNHt BROS. 

Korn 

Prophets Of Rage 

Skillet 

Disturbed 

Def tones ~-.. ; ·.• .' .. Five Finger Death Punch 

10 : ' , Pop Evil 

I DON'T CARE ANYMORE HellYeah 
ELEVEN SEVEN 

STILL ALIVE 3 DOors Down 

SEAL THE DEAL Volbeat 

THE DEVIL'S BLEEDING CROWN volbeat 

DARK NECESSITIES 
WARNER BROS. 

Red Hot chili Peppers 

]l]C) PRAYERS FOR THE DAMNED 5ixx: A.M. 

~. -..., A . " 
~ ... , ... Zakk Wylde 

Chevelle 

' . ',:. ''., Thrice 

:1 • I I I , 
20 . .• : BORED TO DEATH Blink-182 

VIKING WIZARD EYES/BUG 

JIJ G .. . Highly suspect 

JI.le: .. . Red Sun Rising 

l)]G ·. GO {LET ME SAVE YOU) Citizen zero 
WIND·UP/(ONCORO 

24 , twenty one pilots 
OC/ATlAS/WATERTOWER/ATLANll(/FUEtED BY R:AMEN/RRP 

SHOW ME A LEADER JIJG . \ .. Alter Bridge 
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Mac 

Miller’s 

‘Divine’ 

Debut
Rapper Mac Miller (above) 

enters Top R&B/Hip-Hop 

Albums at No. 1 with his 

latest set, The Divine 

Feminine, selling 32,000 

copies in the week ending 

Sept. 22, according to 

Nielsen Music. It’s his 

second time crowning the 

chart and first since 2011, 

when Blue Slide Park led for 

a week.

The release spurs album 

cut “Dang!” (featuring 

Anderson Paak) onto the 

Hot R&B/Hip-Hop Songs 

chart at No. 45 — mostly 

due to 3.6 million weekly 

streams (up 185 percent). 

The majority of streams 

for the track, which arrived 

July 28, stem from Spotify 

plays (46 percent).

Meanwhile, D.R.A.M. 

steps 2-1 on Hot R&B/Hip-

Hop Songs to earn his first 

chart-topper with “Broccoli” 

(featuring Lil Yachty). 

The rise halts Rihanna’s 

two-week run at No. 1 

with “Needed Me,” which 

slides to No. 2. “Broccoli” 

is supported by 31 million 

audience impressions at 

radio (up 14 percent in the 

week ending Sept. 25) — 

also helping it to hop 12-8 

on the Billboard Hot 100 

(marking each artist’s first 

top 10 on the chart). The 

track climbs on each list 

despite a slight 1 percent 

decline in weekly streams 

(to 17. 3 million) and a 

7 percent dip in digital sales 

(to 29,000).

The biggest jumper on 

Hot R&B/Hip-Hop Songs 

is Zayion McCall’s viral 

dance-challenge track “Juju 

on Dat Beat (TZ Anthem)” 

(featuring Zay Hilfigerrr). 

The tune soars 42-18 in 

its second charting week, 

solely thanks to 8.2 million 

YouTube streams (up 

77 percent). The rap song 

— which is not available for 

sale, received no monitored 

airplay during the week and 

isn’t on any other monitored 

streaming service — rockets 

up the chart mostly due to 

user-generated videos.

 —Amaya Mendizabal
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RE·ENTRV 

RE·ENTRV 

TITLE CERflFICATION Artist 
PRODUCER (SONGWRITER) IMPRINT/PROW.OHON lABH 

#1 
'"' 

: .. I •• 

NEEDED ME A Rlhanna 
DlWCJAKln»J~!WiltlOJ.~l'NS&IO:)JID(tRl~Jl.DAIOO) 't{'IIUrlb~lll'KII 

ONE DANCE Drake Featuring WlzKid & Kyla 
Mli11EOOS,MMOJt9l813(A.l3U.Hlll.P'1mAE.\NJ9IBIUl81lOO.lfXRSIIII-O '1ll!NGWl"VQ9fM)h1.Y)Rl\8( 

TOO GOOD Drake Featuring Rihanna 
nETli:l?.S~HJI\P.IJfHlUtBe&'ff:~W&J..lt.llllll.lSIJll!IIU)O,UfR,iO) YWWirot:WillitlllfflA.Rl 

LUY Tory Lanez 
OOilffl"OO,E8fllBU»'.O[lW!C&lt,8.UMI.DPE1t~.Ulflll)AJ.llri.f'(IU.\\1Uf$JJURIO((! IUlllO'd,,IICIIRS(((f 

!lJCXll!IORP.IIN UIW~.111ZIIMb&lnil!lr1?~111~th~&TyDJ~~f&.XliIDJllillJ'1 
lolEXUAOO/),f,PmtD{N!liA/:..l~ZD.stlilCHDJEYN0.05.B.YWLD.IUJl~~ J ctal\.A'i/11,l!Al[Nit:R~IUM~ 

PANDA A 
MENAC[(S.SELBY.111.A.fiHAM) 

Desiigner 
G.0.0.D,/DEf JAM 

FOR FREE OJ Khaled Featuring Drake 
ll'lfTEEllfiUJJnlA~JWit.1)1.1:xWD.PllJWf.UilOO.~,IJOO,ti ) YCUIGNl('OUSllll(M\1l!PWX/llfilEBf~ll" 

DG Usher Featuring Young Thug 
B.U.(YJ.•Ornt.PE~tru.PJ.Ywt{) f\'SJ.M.,C.Pf.Wl'.,UttiW6.J.l;(W5.)(JttJW.S,J1 WLllW~l P.(A 

' I 

TIIMMY TURNER 
M.G.OEA.N,OESIIGNER (S.S ELBV. 111.IA.G,DUW) 

Desiigner 
G.0.0.0JDH JAM 

The weeknd Featuring Daft Punk 
(l.!Sl A.lt,ttrr ll)!~liH.(JhlJUH( 'NFUK(I [.l 1£511l'EJ~(.t.l1[~.r. [{ i1, .. W.(IRf10\lllfl,.'ltlJ!A l.\li(v,i ;t.~R,RI( 

CHILL BILL Rob $tone Featuring J. Davi$ & Spooks 
PURPOOf.G (J.RQB INSON.J.DA\l'IS.Al.A RRILL0.8.HERRMANN) RCA 

PICK UP THE PHONE Young Thug And Travis Scott Feat. Quavo 
'llflUJII.IQSOJ$!MSialAA(lffllailllU.lt'AUWl5.Ql~JMWl{I.IJl1Tll!,YiD(J.1] »liU.~IWIUII 

Young M.A 
M.A UUS.IC/30 

NO PROBLEM Chance The Rapper Featuring Lil Wayne & 2 Chalnz 
l.llOOCtl.lllliSi!PJ.0:Sl(.lll~EIUIPPSJ).(ARURJA)tOOMll,(.RlYIIE SlYWA!i'SKl,(!ISIHN} OO!iCI THEPJSrol 

JUJU ON DATBEAT(TZANTHEII) 
tlDJ USTEO(ttOTllSTED) 

Kanye west 
ti.0.0~(,HRUJttfJ,1,M 

zay;on Mccan Feat. zav Hilf,gerrr 
Z~'f10N M((~LL 

Lil Uzi Vert 
GENERATION NO',lljATLANTIC 

Kanye west 
K.'11'!'.Jl)'J.-.Ul]:r.R!JII ~.AA.Q.UlUtlHPJL..JlfM,P}U1'..l1..W.rJJD(;lf!I.Bf(~L\!\II'JIEP,51.IJ;lit,(lt. J i.OOM6.lllrl 

Amine 
REPUBLIC 

Lil vachty 
IIURBERRY PERA'f{P.MOISE,M.MCOOllUM) lll MAJSAJU~ TEA141QUAtlTYCONTIHll/l,«)T0\'J?(/(APIJOt 

DON'T MIND . 
U'JffESi,Jt . .oESJ,IYAUNZJIIO.,:MtlW.EQJ..C.lYCNS.Gli\tRUlN10WS.BWHl10 

Kent Jones 
Ul((Vl(J'A'{llf:ElSL'lPI( 

I GOT THE KEYS . DJ Kha led Featuring Jay z & Future 
ill1HUlOOOOtED.w:I.CH..lil3XlPIUUIIJffi\JHILlllUUOOT10fl.RMUl[(ll.N.ll.'NllEIJA'(~Clflfm M. Ill Elm.AC 

COME AND SEE ME PARTYNEXTDOOR Featuring Drake 
N.'SH[818 (J,A.8RATHWAIT [,A.GRAHAM,.N.J.'SHE81B) 0V0 SOUND/WARNER BROS. 

: :,,... • :.:,.... ,1 ~.. : ,~ 

THAT PART SCHOOiboy Q Featuring Kanye west 
OROOUlllEEOl,l'll,OIUJlt)x&.II.E'r,AllJ'O~~IHJfillAIGA,MSUr,,IA'A1!1} TOPOW~HISl'.OPE 

Kehlani 
.IIJUll6lOJU8~1UlllMTJ,YUl(IUIJO!lil,i!JEUJlllllLr.JJ'I.RIISIIJJ&\NSO(I '®UV.WlffVM~lUJITl 

WAT u MEAN {AYE, AYE, AYE) Dae Dae 
MERCY.l).E.PEAEZ (M.GOOL'i8'r', M.G1V[N'i.C.M00R0 NITTI BEATZ/PLAYMAKER/300 

X 21 Savage & Metro Boom in Featuring Future 
METRO 9001.!IN (S.JOSEPH.LJ.WAYNE.N.O.WJLBURN) SLAUGHTER GANG 

TOO MUCH SAUCE DJ ESCO Featuring Future & Lil Uzi Vert 
OJ [S(O (WJ.fOORE.X.OOTSON.N,D.Wll BUAN.S.'W'OODS) EPIC 

WHY YOU ALWAYS HATIN? VG Feat. Drake & Kamaiyah 
Cl EOJSIK.D.QJ,I.O;S,C',N.(,£.ll(IMAS,U;:HN~411AHAM.AJ,l.UU'#JYROtl) PlBW t«/C1£/0£F JI.M 

KEY TO THE STREETS YFN Lucci Feat. Migos & Trouble 
J.J~M[S(R.L.8ENNElT,Q.K.MARSHALL,K.K.8ALL.l•t0RR.JJAMES) lH.INk IT'S A GO.ME 

DO YOU MIND DJ Khaled ~al. Nicki Minaj. Chris Brown & Augull Alsina 
WIJilll.DJfllITTJ,VYJUW.ID/lifl.l'..U(tiBIOlft.Ul5111UJPJlU(l,ll0.'li\8.llal,'A'lA1iUJSIJ,onlOU .J llllllll~ 

HOLD UP Beyonce 
l:.PL0,11.KHfflRE\E KOEKlC{lUEHll,fKO(IIIC,81POIUU*IMf,Hl Lll~llm1Ctl.l.DHIIIE .. J PUIKWOOOJC(tlMlltA 

Wale 
IH[ OCff 9f]fllOJIIM[M[HN,J..SAIIIJt.l:.YJtll)Jff.1NfiAAU.(l.,()II[~ 11.M.limDRlll.0.RMIO 1,1~1.llJlmc 

YOU WAS RIGHT 
ME'lRO roc>MIN (S.WOOOS,l .l.WAYN[) 

Lil Uzi Vert 
GENERAT10H NO\IQA.TL~TlC 

WISHING DJ Drama Feat. Chris Brown. Skeme & Lyquin 
I N,1,1 (l.St.lW6.CJIBl!O'il'N.lJ:'MBU.BJ.llRP.A.Y.D,KAll6TER.J.lJSU'HJ.MORR&N) li£NERAIIJNli0'1117'EOH[ 

GRASS AIN'T GREENER Chris Brown 
N..SHTHARAM ((.M.B~WN.N.SEETHARAU.F.IHNTlEY.C.OOrwti:.U.NDEJl:S()N.B.J.TURNER. JR.) RCA 

GOOSEBUMPS Travis Scott 
OR!l:IU THE EfAl!LSWIJ!lO'PAtSSCOH,11.tw.'AUl[H.R.LllO~V',EPJJMl(,[',OJJO~ munHl!.in~P( 

' ' I I' • > . French Montana Featuring Drake 
Km. IIUTl.QlEW2 CS11MOSfRCl,l,J.GO,IIINl1R,.l;.Gr.M.'lrllAJ'lll1RBa.Ol~J tlX[ 9JrS/cl,lil BOr/tAC 

LOCKJAW French Montana Featuring Kodak Black 
BEN B1LLIONS(B.DIEHL.K.MJCHALE0.0.0CTA.VtK.KHAR80UCH) COKE BC11'S/BAD F()YJEPIC 

ALL EYEZ The Game Featuring Jeremih 
S.STtXH(JJA,tCR.I.PJHTfJf(J)U.S.S..'SlOROW.AU:NOJNO) f f rH.t£1'.UOJENT/a.OJOMCUY/EOOE 

CHILDS PLAY Drake 
N.'SJIE9B(A.GWI.I.M)I.J51iEBB,l.LWifPl.WM'.lllAl1rnJIC811SOl,D)ll'8ffl YOO~ MCNfY,(ASH t.(lff['r'J'~Ut.lBU( 

Mac Miller Featuring Anderson .Paak 
WARNER BROS. 

CRZY 
8.Cl.ONEY (1<.A.PARRISH.0.AN0R£WS, 8.C.CONEY) 

STILL HERE 
OAXZ.N.SHEBIB IJ\.GRAHAM..0.( ARTER.N.J.SHE8l8) 

Kehlani 
TSUN~MI MOB/All.ANTIC 

Drake 
YOUNG MONEY/CASH MONEY/REPUBLIC 

THROUGH THE LATE NIGHT Travis Scott 
Of{JOOfl MEIJl(OOll~'l1S9llfT,'iRSJ.fSOn.RUTAA~A,tO:M!tflAA.ow&al) (£JJ(JllfiR!ft,AC 

BEIBS IN THE TRAP 
NAV(t RA.VIS SCOT 1,N.GORAYA) 

Travis Scott 
C,RANO HUSTLE/EPIC 

DEJA vu Post Malone Featuring Justin Bieber 
r.ou ru.i.+JNYlZ (A.POSU.mNEY.M.lAVMIES,A.Hf,RNA.NDEZ.K:.CUNlSBE Rl(J.0.SIEBUI.LBEll) RlPUBUC 

.... 
"°' 

3 

9 

5 

10 

12 

13 

12 

15 

16 

14 

18 

15 

12 

21 

22 

9 

21 

26 

13 

13 

20 

30 

27 

18 

33 

32 

6 

16 

27 

33 

23 

34 

12 

23 

43 

20 

45 

46 

17 

43 

46 

25 

¥aS.ON 
(Hil.RT 

34 

25 

21 

13 

10 

31 

16 

14 

21 

9 

9 

13 

6 

19 

25 

16 

6 

14 

22 

13 

17 

6 

17 

7 

15 

8 

17 

8 

8 

12 

18 

15 

10 

12 

10 

14 

4 

20 

2 

19 

2 

2 

TOP R&B/HIP-HOP ALBUMS™ 
Lo!isr rH1s ARTIST cERnF1cAT10N Title ~ s..oo 
WHK W[[E( IMPRLlilT/ 0ISTR18UTING LABEL CHART 

HOT • #1 SHOT lWI 
DEBUT .-._ 

NEl'I • •. 

MAC MILLER 
Wt.?!l[R Bl-OS. 

Divine Feminine 

Hard II Love 

BEYONCE A 
PARKWOOD/COLUMB!i\ 

Lemonade 22 

DRAKE I:,,. 
YOUNG MON[V/CASH MONEY/REPUBLIC 

Views 21 

ROBERT GLASPER EXPERIMENT 
BLUE NOTE 

MSCier,::e 

l,'l!¼1.i~?Jl,, Birds 111 Tll! Trap Sir~ McKniglt 

Blonde 

Legends Never Die 

ANTI 

KEVIN GATES ... Isiah 
8REliO \'/IN11[16· ASS0::1ATION/Alli\N11(/AG 

TORYLANEZ 
MAD LO\!E/INTEl&:OP[/IGA 

GUCCI MANE 
GUWOP/ATLANTlC/A.C 

SCHOOLBOYO 
rop OAWG/INf ERSCOPt/lGA 

Major Key 

I Told YOU 

Everybody Looking 

Blank Face LP 

and the ANONYMOUS NOBODY 

blackSUMMERS'nlght . .. The Definition Of ... 

~ 18 ·:, ' . '/ sremmlife 2 ~-
' 10 

~ II 

·• 
THE WEEK ND .A Beauty Bel1ind The Madness 
XO/REPUBLIC 

BRYSON TILLER A TR AP SOU L 
rRAPSOUl/RCA 

KEITH SWEAT Dress TO Impress 
BASELIN£/KOS/REO A$S0CIATEO LA8ELS 

G-EAZY A 
G·EAZV/RVG/BPG/RCA 

When It's Dark Out 

Ol 13 : • 
shottaz Reloaded 

Bobby Tarantino 

J. COLE A 2014 Forest Hills Drive 
OREAMVllLE/ROC NATl01(/COLUMBIA 

RAP STREAMING SONGS™ 

5 

34 

34 
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II 

12 

8 

6 

56 

52 

9 

42 

15 

10 

83 

"" THIS TITLE 
WHK WEE t< lf.1PRINT/PROM01fON LASE.l Artist "'"°'' CHART 

0 
J,J 9 

10 

. II 

•• ]t]C, 

-]· IS 

RE C) 
CD 17 

NEW. ~-20 

II 

G • ll RE • RE • 

Desiigner 

SUCKER FOR PAIN UIWi)lle.l\tKliaNa&l~ll'ael~ 
OC/AT LAS/WATERTOWE IVAT LA NTt(/RRP 

Desiigner 

TOO GOOD Drake Feat. Rihanna 
YOUNG MONEY/CASH I.ION£Y'/AEPU8LI( 

llJUONOII IIUT (TZ.IHllUI) 
ZAYION '-(;CALL 

LOW LIFE Future Feat. The weeknd 
A-l/rAHBA.NDZ/EPIC 

Rob $tone Feat. J. Davi$ & Spooks 

MONEY LONGER 
GENERATION NOW/ATLAtHIC 

Lil Uzi Vert 

PICK UP THE PHONE \tlrg Th.gird J!IIISC«I Falt -
'30CJ/ATLANTIC/GRAND HUSTLE/EPIC 

FOR FREE OJ Khaled Feat. Drake 
YOUNG UONH/f.i\SH MON(Y/REPUBUC/YIE THE BEST/EPIC 

. . ' Amine 

,,, Young M.A 

Nil PROBL[l,I Clm:elhe~fe.11.UI WayrE&IChalnz 
(HANCE THE RAPPER 

THAT PART ScHoolboy Q Feat. Kanye West 
TOP ~WG/INTERSWPE 

1 NIGHT Lil vachty 
UL BOilt.T ~Ur+G TEA~UO.UlY CCtHROl/MOTOWNJ(APITOL 

DJ ESCO rea1. Future& Lil Uzi ven 

BLACK BEATLES Rae sremmurd Feat Gucci Mane 

21 Savage & Metro Boomin Feat. Future 
SLAUGHTER GANG 

DON'T MIND 
tPIOEMIC/W'E THE BEST/(Pl( 

Kent Jones 

DJ K haled Feat. Jay Z & Future 

FATHER STRETCH MY HANDS PT. I Kanve Wesl 
G.0.0.DJDEf JAM 

YOU WAS RIGHT 
GENEAAllON NOW/A.lLANll(: 

LIi Uzi Vert 

REALLY REALLY Kevin Gates 
BREAD WINNEr6' ASSOCIATION/ATLANTIC 

GOOSEBUMPS Travis Scott 
GAA.NO HUSTLE/EPIC 

10 
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21 

32 
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14 
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20 

12 
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Domenic 

Marte’s 

First No. 1
Singer Domenic Marte 

earns his first No. 1 on the 

Tropical Airplay chart as 

“Como Quisiera” hops 3-1 

in its 13th charting week 

(up 14 percent in spins in 

the week ending Sept. 25, 

according to Nielsen 

Music). The track is Marte’s 

ninth to land on the list 

since his chart debut in 

2007 with “Deseos de 

Amarte,” which peaked at 

No. 5. His previous high 

came in 2012, when “Muero 

de Ceolos” (featuring Luz 

Rios) reached No. 4.

Meanwhile, the highest 

debut on Top Latin Albums 

comes from Mexican-

American metal band 

Brujeria, arriving at No. 3 

with its first set in 16 years, 

Pocho Aztlan (1,000 copies 

sold in the week ending 

Sept. 22). The Los Angeles-

based group formed in 

1989 and placed two prior 

albums on the chart: Raza 

Odiada in 1995 (No. 41 peak) 

and Brujerizmo (No. 40), 

both on Roadrunner 

Records. The new album 

— the act’s first for metal 

label Nuclear Blast — 

concurrently debuts at No. 

20 on Hard Rock Albums, 

where it’s the band’s debut 

entry. It’s the first charting 

set on Top Latin Albums for 

Nuclear Blast (home of acts 

like Slayer, Hatebreed and 

Machine Head).

Lastly, an increase 

at radio helps to boost 

J Balvin’s “Safari” (featuring 

Pharrell Williams, BIA 

and Sky) 12-6 on Hot 

Latin Songs, earning the 

Colombian urban artist 

his sixth top 10 on the 

chart. The track takes the 

Airplay Gainer award, rising 

to 10.9 million audience 

impressions (up 21 percent). 

It also earns the Digital 

Gainer tag, jumping 

37 percent (to 2,000 

downloads).

 —Amaya Mendizabal
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•• HOTSHOT lf!t,. 
DEBUT W 

• 50 

Artist PEAJ< WKI O.' 
IMPRL-111/PROMOTION LABEL POS. OORT 

DUELE El CORAZON Enrique Iglesias Featuring WIsm 
CPAOCIRUlffllltlS~PSIIMlJIJ.MlmH,£J-U3..fS1,1,S!,s.6'.0WJ1MlR[ULUN~l SCN'fWS(lAT~ 

LA BICICLETA Carlos Vives & Shakira 
A.(ASTR0.CYIVE5 SHAKIRA t F.OCHOA (C.VlVES.A.CASTRO SHAKIRA) SONY MUSIC LAHN 

OTRA VEZ zIon & Lennox Featuring J Balvm 
.1.J¾Y!P.flSUAREl~.RAIIAE"l 5UAR£lf.G:Dll1l raa;!W:Pll~OEW.VIK,R.D.(AIIORI~ IGJ!!IERUTIN.1, 

El PERDEDOR Maluma Featuring Vandel 
KEVN/£G.OOH El 600)0UOON.l>A.l.'i,B.91AWlElWOotl11UiP.l..lWUUIJllllll.M1.AWIW '"f.NtWSl(U.TN 

BOBO J Balvin 
.I..PJ.Mf;'f2~l(l~(IB.l,~I\CJ,PAIN0r.ct.lU.RMA1«Hl(AA.PJ.M~Zg»,A£l) CJJlllClUJ~W.E 

LA CARRETERA Prince Royce 
O.lOR,U.cASTt.NEOA (G.R.ROJAS.D.SANT/\CRUZ) SONY MUSIC LATIN 

YAME ENTERE 
K.C1BRIAN.SAG/. (J.RAMIREZ.PAMBO.N.Rt\lERA CAMINERO) 

Reik & Nicky Jam 
SONY MUSIC LA.TIN 

I 0 IAmChino Featuring Pitbull, Vandel & Chacal 
CM.PJNilOHJ£alllUJSIIUUfWWOOll»Tlllll'AWII.UULJ'IE,UJU1lJlWITNlG(UIJ .. ) WI. tl.RJltMNCU.ffl 

ME VAS A EXTRANAR Banda Slnaloense MS de Sergio Lizarraga 
S.LIZAJ:lRAG.t. (H.P/11.[NCIA.CISNEROS) llZOS 

AMOR DEL BUENO 
J.ilRA.00 CASTANEDA (A.RI\MOS,.LO.lARAZON.K.C[RIIANTHi) 

NUNCA ME OLVIDES 
V.V,P.()()R£ {L:VEGUILLA MALAV£.V:V.MOOR0 

Calibre so 
ANDALUZ/D1SAJ\JMlE 

Vandel 
SONY MUSIC LATIN 

ME ESTA GUSTANDO Banda LOS Recoditos 
A.l1lARRI\GA(S.APONTE.O.E.P£R£2.C.VAlDl\ll/l) DISAJ\JMLE 

' . 
I !,1:i.!.;1'1 

BAILAR Deorro Featuring Elvis Crespo 
OE~RO.J.CflROS(JUIE TA. U..TH E.\NN E.E. SEGAro ( E.ORROSQUIE TA.£..CRESPO.R.F ERN-'NO£Z) ULTRA 

TENGO QUE COLGAR Banda Sinaloense MS de Sergio Lizarraga 
S.UZARRAGA (LMUNOl) LIZOS 

TE DI RAN La Adictiva Banda San Jose de Mesillas 
A.W1lDES(I.CHAVEZ £SPINOZA) ANVAL/SONY MUSK LATIN 

SIN CONTRATO Maluma Featuring Fifth Harmony 
A.C.0.STRO.E.91111:RERA (J.t.L0N00NO ARIAS,A.tASTRO.E, BARRERA) SONY MUSIC LATlN 

DEJA QUE TE BESE Alejandro Sanz Featuring Marc Anthony 
4.~l)AAJK.At!IHCHY!UNtl~NillllCHl.OE.ffE~'l'llUCiAS£.H1/llEGI.SI UH~R'W.UWCUTl~1\.Ml£ 

La Arrolladora Banda el Limon de Rene Camacho 
f.CAMACHO TIRADO(H.PAl[NCtACISNEROS,G.cABRERA tfflUNZA) OISA./UMLE 

YO SI ME ENAMORE 
l.LUNA DIAZ (Ll.OlAZ) 

La septima Banda 
BRAVA/FONO\llSA/UMLE 

SI NO TE QUIERE 
HOT USTEO(NOT UST[O) 

Ozuna Featuring Arcangel & Farruko 

QUIEN TE ENTIENDE 
C.GERMAN (Y.MEOINA BELTRAhlJ.#ILEDJANORE) 

RIMA.S/1/P £NT[ll:TAINM[NT 

crecer German 
fONO\llSAj\JMLE 

QUISIERA CNCO 
lOS LEGENOAIUOS,'MSIN,O!ABRER0.1,1.L.LONOONOARIA.S,V.OELGAOOJ,L.YORERA. LUm) SONY MUSIC LATIN 

DESDE CUANDO NO ME QUIERES? 
J.TIRAOO CASTANEDA (I.CHAVEZ ESPlliOZ.\\ 

Banda carnaval 
OISA./UMLE 

ALGO CONTIGO Gente de Zona 
MOTff (.OfRHJ.t{)[ZOEUiAOM.M.WJllflEZ.r.Mf.Y.M.COA.IOA.GCHZ~HA.11~10) MAGMJS,ISWYl,I.IS(I.Ji!IN 

DILE QUE TU ME QUIERES 
HOT USlEO(NOT USTEO) 

TODOONADA 
A.0llVAS(A1JLIVAS) 

SI ELLA QUISIERA 
lAMCHINO, DEVELOP (J.R.QUILES) 

ozuna 
RIM.o.S 

Alfredo Olivas 
SAHUARO/SONY MUSIC LAHN 

Justin Quiles 
R:ICH/(INQ 

A DON DEVOY Cosculluela Featuring Daddy Yankee 
Wtl7,Ul4:JPJ .. 'B: ftl~~l'.,tlOlAl.'Hlli,l.;,P(l ~ Wot"(l.llJJIO~ OKH'OIJ ,OltJ.ro oo.lA!f.l,U ((UEliDO.J 'A'AtfG UllNL 

Victor Manuelle • vandel 
R.SANCH[l (L.V[GUILL.A MALAV[,V.M.RUIZ,V.V.MOORE) tilVAVl 

EN ESTOS DIAS Regulo Caro 
M.PINEDAJR. (R.CAli'O) OEl 

YO TE RECUERDO 
GJAAl#IS{JUAN GABRIEL) 

Juan Gabriel Featuring Marc Anthony 

NOES NORMAL 
C.O.RILLO {A.PIE RAGOSTINO) 

rnNOVISAJUMLE 

Cheyo Carrillo 
FONOVIS#IJ\JMLE 

ELLA YYo PepeQuinlilllil Feat. FarrukoxAnuel Aaxlempox ~ n1 MyersxAlmighlY 
M.WlllKINCZ{(Ul~~~IIOIUBUlo.emlHA,~Hllll.l£Y~n 00.'1'19(N~CW. 

TODO ES DIFERENTE La Maquinaria Nortena 
H.NOVOA {A.FERRER) AZ.T[(.1\/rDNO\llSAJ\JMLE 

R.A.WRANTE (R.AMARANTE) 
Rodrigo Amarante 

N[TFltX/lAKESHOR[ 

QUIEREME (AMAME) Intocable 
A:.MUN02 (LG.PADILLA) GOOOI/UMLE 

ACERCATE De La Ghetto 
C.A.PATlNO.A.RAMIREZ SUAREZ (R.CASTlllO) WARNER LA.TINA 

SOY YO Bomba Estereo 
R:.REED,JC{ t~.H.I.PP'f Ol.ORS(LJ.ISNJl.(T AVUSl,lJIA,EJREllR!C,JC( tCNOCN) SCNO.lJS[UIIN 

COMOSANAR Frank Reyes 
NOl USTEO(NOl llSTEO) FRANK RE.Y(SYASSOCIAOOS 

ANDAMOS EN El RUEDO Ullces Chaidez y Sus Plebes 
r.RUIZ ISLAS(l.C.BRACAMONTESRODRtijUEl.J.A.DEL VILLAR) DEL 

COMO NO QUERIENDO Fidel Rueda 
M.SOTO.f.RUE DA (L.LDlAZ,J.0.TIIRAZON) RUED#I/OEL 

S.\IELASCO(J.DE NOE HERNANDEZ) 
Jose Angel Ledesma "El coyote" 

ISA 

AMORCITO ENFERMITO Hector Acosta "El Torito" 
A.'5AIH0S ' J.01Al,,!;.SA.PH05) lj.U.1. 

LA MEJOR DE TODAS Zacarias Ferreira 
2.J'E.RREIRA(L.l.OrAZ) SUNrLOWER 
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TOP LATIN ALBUMS™ 
LAST TH1s ARTIST crnT1F1cAnON Tltle ms m• 

WHK WHK l\lPAINT/ OtSTAl8UTL% LASH ( H.!.RT 

ffl JUAN GABRIEL LOS DUO 2 41 
~ FONOVISA/UML[ 

JUANGABRIH l'ellldo~Eo11J!!a:1'111Ecllardo~lane1 I 6 
rONOVISA./UML( 

BRUJERIA Pocho AZtlan 
NUCLEAR BU.ST 

No Pongan Esas Canciones 

MARCO ANTONIO SOLIS 40 Anos 
FONOV ISA/UMLE 

YICIHTE FERNANDEZ Un AZle<:aEn El Alleca. VOUJlgi 1 
SONY MUSIC MEXICD/TELEVISA/SONY MUSIC LA.TIN 

Primera Cita 

JUANlilllRlll &VARIOUS Alai Gall111.. 8 tlatlo vsu1P1as 
SONY MUSIC LAllN 

J BALVIN Energia 
CAPllOl LAT!N/UMLE 

LOI PUIIII DR RAIIOIO DE ARIEL CAlll£H0 ~Mi£!11o 
DEL/SOHY MUSIC LATIN 

Lo Mejor de ... 

VICINTE FERNANDEZ Un AZteca En El Alleca. Vobli(ll I 
SONY MUSIC MEXICO/IELEVISA/SDNY MUSIC l#ITIN 

28 

13 

29 

78 

8 

VARIOUS ARTISTS La\Bmas ROOlaldG!\~ Mla'lca 2016 35 
FONOVISA/UMLE 

JOAN SEBASTIAN I.Iii Numero L. Gracias 1'111 TanI0 Amor 33 
MUSART/Bt-L80A,/SONY MUSIC LATIN 

le«IOOESPill Elco.'azoo 60 

Amor & Pasion 38 

Amanecer 13 

JULION ALVAREZ Mil ij~OI. HoyMi\.lmlgoll'! 
rDNOVIS,VU MlE 

24 

Visual izate 22 

JUAN GABRIEL Te Acuerdas: 20 Nostalgicas 
SONY MUSIC LAHN 16 

El BEBETO No Que No: Banda yTololoche 
OISA/UMLE 

19 

Yo Te Esperare JO 

El GRAN COMBO DE PUERTO RICO Alunizando 
EGC 

TROPICAL AIRPLAY™ 
"" THO TITLE Artist Wl<S.ON 

CHi!.RT WUK wm: IMPRL~T/PROMOTION lABEL 

Heuor Arlllta ·a TC11to· 

Gente de Zona 16 

Limi-T 21 14 

Victor Manuelle • Vandel 19 

5 6 8.f;{.1,i tE Jum~Ji ,0~ISftooroSanz FeaL Marc Mthooy 9 

II 7 ~f/,t~[.
11
JJ~l~in Feat Pharrell Will~ms. BIA & Sky 4 

9 8 SI ELLA QUISIERA 
RICH/(INQ 

Justin Quiles 

10 9 MIDNIGHT £.z l l £.zeta Feat. Ne~ Flow & Ke11n Lyttle 
MAKE MONEY 

LA CARRETERA 
SONY MUSIC LATIN 

Prince Royce 18 

BESITOS DE COLORES Rocko y Blasty 
BLUE POINT/CROSSOVER 

PORTUCULPA Mickey & Joell 24 Horas 25 
U ORElA/PARl<EAST 

19 13 OO!AIIERA(PLAlA,501.&A.illU) 
MACHETE/UMLE 

llliOTIJ,'!lll\8111ro~'IJ!11. lrml 

16 14 YAQUIERO Domino Saints 
REBEL ELEVEN 

22 15 El REY ESTAFADOR Alejandra 8 
ROMANCE/PAR KEAST 

21 16 BAILAIID0I0OOSEIKVIDA 
VALORTY/TOP STOP 

- NIMCIIFei!.B.qRllll&lil~ 

17 17 MUNECA Gabo Parisi Feat. Farruko 6 SUMMA 

20 18 LA BICICLETA Carlos Vives & Shakira 16 
SONY MUSIC LA.TIN 

18 19 SE SUFRE Y SE GOZA 
AA ENTERTi.JNMENl 

Ambar 

r.~Jl.~s~i~,SIGUES CON El Bryant Myers 

28 21 NADIE COMO TU 
MORDAN/PARl<EA.ST 

John Lajara 6 

25 22 LO MEJOR PARA Ml Giselle Tavera 13 
LGT LATIN 

26 23 TE VOYAAMAR Jandres 
SOUTH 'STAR 

32 24 NOS OLVIDAMOS Ken-Y 
fRESH PRODUCTIONS/LP 

SEACABO Sanluis & Chino y Nacho 15 
S#lhlLUIS 

-~ 

-- . I . 

5 ~ 
:r. (./) 
:} ::> 
-~ ::=i: 
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Casting 
Crowns 
Reign
Casting Crowns (above) 

collect their seventh No. 1 

on Top Christian Albums as 

The Very Next Thing debuts 

at the summit with 26,000 

copies sold in the week 

ending Sept. 22, according 

to Nielsen Music. The set is 

the act’s first leader since 

Thrive spent six weeks on 

top in 2014. Casting Crowns 

first ruled Top Christian 

Albums on Sept. 17, 2005, 

for the first of two weeks, 

with Lifesong. Since then, 

the collective has tied with 

MercyMe and Passion 

(the musical component of 

Passion Conferences) for 

the most No. 1s in that span.

Concurrently, the new 

set’s lead single, “One Step 

Away,” jumps 13-7 on Hot 

Christian Songs, adding 

Digital and Airplay Gainer 

honors, as it bounds 9-4 on 

Christian Airplay (8 million 

in audience, up 20 percent) 

and 21-10 on Christian 

Digital Song Sales (2,000 

sold, up 25 percent). The 

song gives them their 

23rd Hot Christian Songs 

top 10. Dating to their 

first week in the region 

(Nov. 1, 2003), with “If We 

Are the Body,” those 23 

top 10s are the most among 

groups, breaking a tie with 

MercyMe. Only Chris 

Tomlin boasts more (24) in 

that stretch.

Also on Hot Christian 

Songs, Big Daddy Weave 

achieves its 15th top 10 as 

“The Lion and the Lamb” 

lifts 12-9; on Christian 

Airplay, the track pushes 

7-6 (7 million, up 2 percent). 

The song is the second 

Hot Christian Songs top 10 

from the group’s 2015 

album Beautiful O�erings, 

following the No. 5-peaking 

“My Story.” —Gary Trust
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HOT CHRISTIAN SONGS™ 
ZWKS LAST nus TITLE CERTIFICATION 
,!,b() wm: WHK PROOUC[R (SONGWRITUI) 

Artist I ""' I w<1 0., 
IMPRL-111/PROMOTION LABEL POS. CHART m THY Will Hillary ScoU & The Scott Family 

R.Sl,'AGG5.B.HE RMS{M.SCOTUU._ E158ANO.&HENSJ H51/[LI, NASHVILLE/CAPITOL CMG 

OCEANS (WHERE FEET MAY FAIL) A 
M.G.CHISLE TT (M.CROCt:ER.J.HOUSTON.5.ltGTH ELIA) 

Hillsong UNITED 
Hill SONG/SPARROYq'CAJ>HOl CMG 

158 

2 EYE OF THE STORM Ryan Stevenson Featuring GabeReal 28 
8.FOWLER (R.STEVE NSOIUJOWlER) GOTEE 

8 FEEL INVINCIBLE Skillet 2 18 8.HOWES (J.l.COOPER.S.MOSLEY) HEAR 1T LOUD/ATLAIHIC/l'l'ORD-CURB 

5 PRICELESS for KING & COUNTRY 4 26 
'1£00 l..5J,IO;l[lf(JI Kltli,1 COJNIFi:l'l,SMILLBCtlJ.9.tALJ..IICff.SMJSl{YJ,io;N-lCUBWO:IIS) tHMN~ 

6 CHAIN BREAKER zach Williams 6 15 J.LSMITH {J.L.SMITH,M.L.C.flELDES.Z.WllUAMS) ESSENTIAL/PLG 

13 ONE STEP AWAY casting crowns 7 12 
M.i!a .MIL lE R (M.A.M ILLER.B. HE RMS.M .'NE ST) BEACH SiR[ET/REUNION/PLG 

7 DEAR YOUNGER ME MercyMe 6 20 B.QO\!R.,0..0.Rt!A(B.MlUJ!OJ,lSQfOOiZEll,N..C(XK).JJU!SHJSfUl,.BliP.u.lJJJ,JijJ!(IAJl.f,LCrt'ER) rARTIWl 

12 THE LION AND THE LAMB Big Daddy weave 9 18 
).REDMON (L.D.MCXJRING.B.BROWN.BJOHNSON) FE RV£ NT/WORO·C.UR8 

9 BREATHE Jonny Diaz 6 45 
C.COPEllN (J.OIAZ.J.l.SMITHJ.WOOO) CENTRICITY 

11 THE GOD I KNOW Love & The Outcome 10 23 S..MOSLEY.C .MUN ROE.M .O'CONNOR (J.KJN G,C. RADEMAKE R, 'S. MOS LEY,( . MU t4 ROE) 'WORO-CURB 

14 Chris Tomlin 12 10 
SIXSTEPS/'5PARROW/CAPHOl CMG 

16 Matthew west 13 17 SPARRO'm(APITOL CMG 

15 NEEDTOBREATHE 5 25 
IOOVSTHEl'.ORlD(WJl'IN[HART.NJlltiEHART.I.ZMISHLANY.'lf.PHJLLJPS) ATLANTJC./WORO-CURB 

22 19 15 MY VICTORY crowder 15 12 
£.CASH (O.CROWOER.E.C ASH.H.BENTLEY.O..MULLIGAN) SIX'ST EPS/'SPARROYUCAPITOL CMG 

24 23 16 KING OF THE WORLD Natalie Grant 16 11 
8.HERMS (N.GRANT.S.MIZELL:S.MIZELL) CURB 

18 17 17 SPARROWS Jason Gray 17 25 J.L.SMITH (J.C.Rt..Y,M.Lf.JIELOES..LL.SMJJtO CENTRICtTY 

17 18 18 HIGHER unspoken 17 13 
S.MOSLEY.M.O'CONNOR (C.MATTSON.S.l.!OSl[Y.J.LOWln') C[NTRICITY 

25 28 19 GREAT ARE YOU LORD one sonic society 19 16 ONE SON!( SOCIETY (J.INGRAM,0.tEONARO,L(lROIIN) ES'SENTIAL WORSHIP/PLG 

23 26 20 MAGNIFY we Are Messengers 20 10 J.LSMITH.C.BROWN (O.MULUGAN.C.BROWN.J.L.SMllH) WORD-CURB 

21 LIVE IT WELL switchtoot 18 19 
SW!KHfOOT,JJIEt0${J.rnP£.W.N,TJOPE.WIN) lO~SEPlOPtV.-.u«:UAAO/OO~R[ll(APITOt CMG 

31 RISE Danny Gokey 22 6 B.HERMS (D.GOHY,8.COWART.J.BROWNLEEWO BMC 

20 WHAT YOU WANT Tenth Avenue North 17 18 
J.INGRAM.C.WEOGEWORTH (M.OON£H[Y,.LINGRAM,C.W'EDGEWORTH) REU~ION/PLG 

40 BATTLES The Afters 24 4 J.IAOH ILOWSl<UEDO T. (J.HAVEN5..M.FUQUA,J.MOHILOWSKl,O.O'SHBO.J1A TES) FAIR TRADE 

28 STARS Skillet 25 14 
S.l.t:)Slltl.lO-CCflttClll:(IJ..COOPER.K.COOPUl.S.MOSllVJ.l~R/IU) HEAii iT lOUOIATlANTIC/AQIIO-CUll8 

HOT GOSPEL SONGS™ 
IWKS l AST 11'0 Artist ""' w,s o., 

AGO WEE t< "'" tMPIHNT/PROMOTION lABEL POS. OORT 

OJO T.GRE[Nt ,V.N I\V[ JI\R (T.GREEIIE) RCA !NSPIRAllON 

OJ 2 Jekalyn Carr 
LUNJEAL 

2 28 .. 3 PUT A PRAISE ON IT Tasha Cobbs Featuring Kierra Sheard 44 
V.MITCHELL.J.COBBS{T.COBBS) MOTOWN GOSPEL 

GOD PROVIDES Tamela Mann 4 K.rRANKllN.S.MA.RTlN (t:.FRtiNKLIN) TILLYMANN NEVI 0 
BETTER Hezekiah walker 29 D. LAWRENCE .H.WAL KER (J.C tAY I() RN, H.WALKER.G.HATCH ER) AZUSA/[ONE Jt] 5 

5 SPIRIT BREAK OUT William McDowell Feat. Trinity Anderson 5 36 W.D.UCDOOELL.C.IKX'AN I11(8.BRY.\NU,HfilEBROOTH..M.OHILtotltHlnlES) OELNE!n' ROOM/EONE 

6 123VICTORY Kirk Franklin Featuring Pharrell Williams 45 URIIIWNSJ,WITIN.Pl.\ft.llAMS (KJRA.'lnlN.L PARttR,PUlllWISJ![ rON PJ mYOSOJt/fl(AftlCA!IISPIIWll'.ft 

7 Jermaine Dolly 7 33 -e BY A.HY MEANS NECES.SA!n' 

14 BLESS THE LORD Anihony Brown & group therAPy Feat ooretha ·oooi'sampson 9 26 .6.J.BROWN,J.SAVAGE (AJ.BROWl(I l([Y or ANMAN/TYSCOT 

I NEED YOU Donnie Mcclurkin 

J 
10 

O.MCCLURKIN (O.UC(LURKIN) RCA INSPIRAi JON 9 24 

9 I WON'T BE DEFEATED Damon Little 9 20 D.K.Lllll[ (D.KllTTLE) UTHE WORLO/BLACKSMOKE/,'IORLOWl0£ 

ARISE (YOU ARE GOOD) William Murphy 10 10 
A,W,UNDSEY(W.H.MURPHY 111.0.MURPHY) RCA INSPIRAfJON 

I'll JUST SAY YES Brian Courtney Wilson 12 21 - A.W.UNDSEY (B.C.WJLSON,A.W.LINOSO) MOTOWN GOSP[t - YOU DESERVE IT J.J. Hairston & Youthful Praise ·- J..LHAIRSTON (D.8LOOM.CYAUGHH.P.0Jl£ED.!J.Hlolll:STON) JAMESTOWN/EON[ 14 6 

.a WINNING Charles Jenkins 13 4 
VlC tiMPBELLC.JENKtNS (CJEN KINS,W.SlAMPBEll 11) INSPIRED PEOPLE 

Israel & New Breed Feat. Jye Tribbett 
A.W.UNDSEY.LH()JGHT~ (Ui0t.(.HTON.A.W.UNDSE'f.t.lH~HT00) ~MN [W BREEO/fl:AI NSPIRATICfl 15 18 

BE LIFTED Micah Stampley 14 19 
M.SlAMPLEY.J.WILLIAMS (H.STAMPLEY) JNTERfA.CE 

FATHER JESUS SPIRIT Fred Hammond 18 4 r.H AM...:'.INO,C,RODCERS (LHAMl.()NO,D.CLtiR k'.S..S\JMMONS) ~ HAMMOND/RCA INSPIRATION 

#YDIA Zacardi Cortez 9 24 
l.BJlOSKINS (L.9.HOSKINS,IJEN Kl NS.FS~N DER$) 8LACKSM0KE/WORLOWI0£ 

Howard Gospel Choir Of Howard u niversitV Feat. Benjamin MOore 
K.N,GOLOE N, R.A .GOLOEN.O.M.BROWN (R.A..GOLOEN.K. N.GOL OEN) HOWARD GOSPEL CHOIR .. ':'. 20 

HANG ON G EI Featuring Kierra Sheard 21 
J.0.SHEARD 11.0.STARKS (0.STARKS) KA.REW NEVI • ,' .• ,' 

Sounds Of Blackness Feat. High School For Recording Arts ~ 22 • I C 
G.0.HINES. (G.O.H!NE'S..l.WILSON) SOUNDS or BLACKNESS/ATOMIC K 21 8 

VICTORY BELONGS TO JESUS Todd Dulaney 20 3 
M.LEYnS.T.DULANEY (T.OULANEY) EON[ WORSHtP/EONE J,] G> 

:::: u vashawn Mitchell 24 6 
:., - VMAN/MOTOWN GOSPEt 

:r. V') THE QUESTION Erica Campbell :; ::.> W.CAMPBELL(W.S.(AMPtmL II) MY BLOCK/EONE 
25 

' i:; :::E 

TOP CHRISTIAN ALBUMS™ 
"" THO ARTIST 
WHK WEO: IMPRL~T/OISTRIBUT!NC. LABEL 

Title "'' °'' CHART 

HOT • #1 o5t'a0Jr l WK 

Hymns 33 

HIUARY SCOTT & THE SCOTT FAMILY LOl'eRemains 8 
HST/El.II NA.SHVltlE/CAPITOl CMG 

Unleashed 

How Can It Be n 
CENTRlCm"/Ct.P1TOL CM:i 

NEEDTOBREATHE HARD LOVE 10 
ATLANTIC/Y,ORD•CURB 

HILARY WEEKS Love Your Life 

HILLSONG UNITED 
HIUSONG/SPARRO'W/CAPITOl CMG 

Empires 70 

Fresh Start 5 

10 

HIUSONG Hilllong: Let HOl)E! Rise (Samdtrac~) 
H1LLSONG/5PARPO'll/(~PJTOL (u;j 

6 

A New creation 

CITIZENS & SAINTS 
GOSPEL SONG 

A Mirror Dimly 

VARIOUS ARTISTS WOW Hits 2016 52 
PLG/YiORO-CURB/CAPI TOL CIK. 

MERCYME Welcome To The New 110 
rAIR TRAOE/PLG 

MOSAIC MSC 
MOSAIC MSC/ESSENTIAL WORSHIP/PLG 

Glory & wonder 

This IS Not A Test 59 
rQREfRONT/UPITOL CL«. 

fOR KING& COUNTRY 
fERVEN1/WORO·CUR8 

R~ WlO. LIVE FRELLOVE \!RONG. 106 

15 19 NF 
CAPITOL CMG 

Therapy session 22 

22 20 JEREMY CAMP I Will Follow 85 
STOLEN PRIDE/SPARROW/CAPITOL CMG 

17 21 All SONS & DAUGHTERS Poets & saints 3 
INTEGRITY 

20 22 SWITCH FOOT Where The light Shines Through 
LOWER( ASE PEOPL[/VANGUARD/CONCOR0/(1\PITOL CM:i 

II 

23 BETHEL MUSIC Have It All: live At Bechel Church 28 
BITHH/PLG 

24 HILLSONG UNITED Zion 172 
H Ill SONG/SP.A.RROW/CAPI TOL CMG 

25 ELEVATION WORSHIP Here As In Heaven 
ELEVATION CHURCH/ESSENTIAL WORSH1P/Pt..G 

33 

3 

SYREETA THOMPSON TRUMPETLADY 
TLMUSICGROUP 

Winner(EP) 4 

DONNIE MCCLURKIN 
Rt.A INSPIRATION/RCA 

The Journey (Live) 5 

HEZEKIAH WALKER "Seiter": MIid -1he Neil Generaooo 1 10 
AZUSA/EON[ 

The Hill 47 

VARIOUS ARTISTS wow Gospel 2016 34 
UOTOWN GOSPELJWORO<URB/RCA INSPIRAi ION/RCA 

A worshippers Heart 23 

The Life Project 

MICHAEL WHITE & TRUE PRAISE 
CHRISTIAN LH 

Sing Over Me 

Demonstrate 13 

one Place: Live 57 

UIIIISOllSWE BAP!ISI COINlllTIOII CHOI! Welle BIU!lll)'IIU 5 
MINNfSOT.r. STATE BIIPTIST CONVENTION 

SUE ROSEBERRY Magnificent God 
SUE ROSEBERRY 

KIRK FRANKLIN 
rn YO SOUL/RCA 

Losing My Religion 46 

SOUNOlRACk fl!flilaf, lll1~Cl111)1lm'<lllilrill. wme1 
HARPOSTUOIOS/PINE CITY/LIONS GATE/OWN/MAlACO 

4 

lllClllllllS&llISIIP TOIIM!l!IDrUIIJ~la!IMIIO'!I 
REV CLAY EVANS HERITALE SERIES 

WILLIAM MCDOWELL Sounds Of Revival: live 35 
DELIVERY ROOM/EON£ 

ANTHONY BROWN & GROUP THERAPY 
KO m A/\IMAN/TYSCOT/TASEIS 

E1£1yday Jesus 62 

SHIRLEY CAESAR Fill This House 17 
UGHT/EONE 

HALF MILE HOME 
CHURCH OCIY/BUCKS.MOl<E 

Don't Judge Me 

I ll lfflll U.l!IYlll!IIUOOII IOIIIIP emu 11~1 ll!ld"MMGN 
SHA.NACHJE 

ROYCE LOVETT Love Wins (EP) 
UOTOWN C.OSPEL.ICAPITOL CMG 

BRIAN COURTNEY WILSON Worth Fighting For 67 
MOTOWN GOSPEL/CAPITOL CMG 

~- f ' . .., ' -
' - ' • . l.~ 

I I , ., I I ! • 
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JONAS BLUE/CAPITOL 

26 25
CANDYMAN  Zedd & Aloe Blacc  
INTERSCOPE/IGA 

2926 25

A.KIRK,T.ILLINGWORTH (A.KIRK,T.ILLINGWORTH) 
 

ROBBINS 

50
NOT ABOVE LOVE   AlunaGeorge  
NOT LISTED (NOT LISTED) 

 
ISLAND/INTERSCOPE 

50 1NEW 50

Die 
Antwoord 
Sets Sales 
High
Die Antwoord (above) 

scores a new personal-best 

weekly sales sum of 11,000, 

according to Nielsen Music, 

as Mount Ninji and Da Nice 

Time Kid arrives at No. 1 

on Top Dance/Electronic 

Albums. The total bests 

the act’s previous high of 

7,000 copies sold of its 

lone prior No. 1, Donker 

Mag, in its opening frame 

(June 21, 2014). The South 

African self-described “Zef 

Ninja Rap Rave Crew” 

performed the new set’s 

“Banana Brain” on ABC’s 

Jimmy Kimmel Live! on 

Sept. 20, and the track 

rebounds 43-36 on Hot 

Dance/Electronic Songs 

(after reaching No. 30). That 

tune and another cut from 

the new album, “Fat Faded 

F— Face,” which ranked 

at No. 16 on the Oct. 1 

Dance/Electronic Digital 

Song Sales chart, mark Die 

Antwoord’s first appearance 

on any Billboard song chart.

Also on Top Dance/

Electronic Albums, Breathe 

Carolina returns at No. 4 

with the EP Sleepless 

(2,000). All five of the act’s 

entries have hit the top five, 

led by 2014’s Savages, its 

first No. 1.

Calvin Harris cruises 

16-6 on Hot Dance/

Electronic Songs with “My 

Way” (see story, page 5). 

The DJ is the first artist to 

total 10 top 10s since the 

chart’s inception on Jan. 26, 

2013. Avicii, David Guetta 

and Zedd follow with seven 

each.

On Dance Club Songs, 

Britney Spears scores her 

10th No. 1 with “Make Me...,” 

featuring G-Eazy, who 

earns his first (3-1). Remixes 

from Cash Cash, Marc 

Stout and Tony Arzadon 

& Trace Adam, among 

others, helped take it to the 

top. —Gordon Murray
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HOT DANCE/ELECTRONIC SONGS™ 
2WKS. LAST THIS TITLE CE.RTIFICATION Artist PEAK WKS.0.'-
Wl WEEK WEEK PROOLIC.ER (SONGWRIT[R) IMl>RINT/PROMOTION LABEL P0S. OORT 

00 .~h 

0 2 SG COLD WATER Major Lazer Feat. Justin Bieber & MO 
!fW.lllilla·.•.I trnl:61JJ1,8:'! lillliUi.lli.&~,..Al'OO~illl.~,Ul...$9!ll 1Jlr!(1~,lf JM 

•• 
s 

• 0 

•• 6 8 

8 010 
9 10 

HOfSHOT 4 
DEBUT W' 

:t]O 
22 

- ~23 

O] 24 

: 11] 27 

NE\'/ • -~­Jp] C) 
))]40 

• • · 46 

RE·ENTRV 0 
NEVI G 
NEW G) 
NEW G) 

LET IIIE LOVE YOU OJ snake Featuring Justin Bieber 
DJ~limJAIQll1111(A ;1 f.R1Jkfftl)DElHfJUSlfW,UllJl(fJ.BlEH !lUJ.l"l>SHl DJa.ltJ.l!.llfIR',(Cff 

DON'T LET ME DOWN A. The Chainsmokers Featuring Daya 
HIE CHAJNSUOKERS (11.TACGART.£.W.SCHWARTZ,S.HARRIS) DISRUPTOR/COLUMBIA 

THIS IS WHAT YOU CAME FOR A. Calvin Harris Featuring Rihanna 
CAI.YIN HARRIS(CALVIN HAARIS,.NILSSXJBERG) W[STiUR'f ROAD/ROC Ni\Tl~/FLY FVEJCCX.UUSIA 

Calvin Harris 
FLY EYE/COLUMBIA 

DG THIS GIRL Kungs vs cookin· on 3 Burners 
(WIG.SU(f6'.US£NJJ>U,101Cr,'.fl(.WASl;i;j rn%st,QJ,C(f BJSUA~/BJSUAY/U';ABLl~c..Ai~UWJC 

NEVER BE LIKE YOU A Flume Featuring Kai 
HUUE.,KAJ,G.P.U RLEY (H.E.STRETEN,A..0[ CASHR&BRIGANTE,GJ'.EARU~l J:U TUREClASSIC/WI.I • POP 

IN THE NAME OF LOVE Martin Garrlx & Bebe Rexha 
w.\JJll~bl,Sl't\'£Wf:lltWJA(.tl!SU,IISMTH~~~ MRIRWI.I 

PURPLE LAMBORGHINI 
S~ILLU.BEAT BIUIONAIRE (SMOORE.WJ..~BERTSl~S.COOn) 

Skrillex & Rick Ross 
OC/ATLA.S/NAT[IITQ'N[II/ATLA.Nn::./RIIP 

• I .. Marshmello 
MONSTERCAT 

PERFECT STRANGERS Jonas Blue Featuring JP Cooper 
JONAS BLUE (G.J.ROB!N.J.P.COOPER.A.SMlTH) JONAS BLUf,tAPtlOl 

THE OCEAN Mike Perry Featuring Shy Martin 
MIKE PERRY(M.P(RSSON.SJ".HELLSTROM.N.ISLA.1,1) Oi 

NO MONEY Galantis 
"-U.'iflS.WICU:NJIJU){!.IO:(f:.UJ!I.SSCfUIIQIJll:.JJallS04JiN.JOO(IJ(KJJIIIUIIQI) 9GBI.Ll{lifl.llHlftiW 

LET ME HOLD YOU (TURN ME ON) Cheat Codes & Dante Klein 
0.KlE!N(A.HENNINGS,.DJJOtiES,.K.lmt.E,M.sc.AtllR(K,M.KEJTHJ).PA.RX.ER.R.PRIMIJS,C.DSlllS) SPJ~ltt 

BONBON 
f.tSlRHI.BIG BANG (E.IS1RH0 

Era lstreli 
Bl/ULTRA/RCA 

WHOLE HEART Gryffin And Bipolar Sunshine 
GRYHI N (Gin' i:FIN ...... JM~ROfANTJ.R.EARP.0.JAUES) OAAt:'ROOl.4/INTERSCOPE 

BAILAR Deorro Featuring Elvis Crespo 
OECf!RO,J.OROOSQUl[TA,U.TH0.NNE.£.6EGA.ZO(£.OAAOSQU!ETA.E.CRESPO,RJER!iO.NOEl) ULTRA 

INSIDE OUT The Chainsmokers Featuring Charlee 
THE CHAJNSI.NJKERS (A.,T/.GGART.C.S.tffP•M/4) DISRUPTOR/COLUMBIA 

ANYWHERE Dillon Francis Featuring Will Heard 
0.H.~RAN(IS,W.PHIL UPS (W.PH ILLIPS,J.J.NAPI ER,'11.J.H[ARD,0.HJRANC IS) COLUMBIA 

FALSE ALARM Matoma & Becky Hill 
'li~l lfU.D,llN.lllCi3WlE~tU191'.BO.llOV.~ ~~l.MII( 

KINGS OF SUMMER 
AYO KAY (M.TEMROW'SKl,A.O'NEtll) 

ayokay Featuring Quinn XCII 
AYOKl<Y 

THE HALF OJ Snake Feat. Jeremih, Young Thug & Swizz Beatz 
OJ SW;\IC[ (W.S.E.GRIGAftCIN E.J.P.FHTCtU.L.WlL L~US. K.O fAN.8.T.HAZZARD) OJ SN,!J(E/INT El6COPE 

SING ME TO SLEEP Alan walker 
WAlkUl,MXIOlilLOCIS..lSllWl(lo»J.Kf.ll.JllOl:rlN,AJ!WI.Gfll'l{.[U\UO,MSllllU5UUS(l~ WIY161U'J1[A 

GYAL YOU A PARTY ANIMAL Charly Black 
K.Rll£Y(Dl,UOlEJ:.RIITT.GlOJOOrt IEOWIOOE5/.liWillRO€UEURIIEh,LlllGQ'.lfl[l'(ltl'l/tMABW(MtPIIIU( 

TEARS Clean Bandit Featuring Louisa Johnson 
G.CHATTO.M.RALPH,J.PATI ERSON (1.l>ATTERSON.ROIMNS} ATUNTIC 

ALL OF IIIE Big Gigantic Featuring Logic & ROZES 
BIG G!GA.,rnc (O.Ul.llt.R..8.Hl<Ll U.E.MEN(EL) BIG Ci!GANT!( 

THIS ONE'S FOR YOU David Guella Featuring Zara Larsson 
MlnA,'-llllNM\JJIDWX(ll.Q11\l,,GKl1Jllf-OfllJ('t'I.N(tUL!.OU!tl11[{L~ 'MUJJl~OMM,OOl.liffi(' 

MILLIONAIRE cash cash & Digital Farm Animals Feat. Nelly 
WtCliwmlfOWWJSOJmtm'~~l.(.!Wlg).IBtlIJ.!Pf!I'~ l'l[lll,ll.'A( 

GONE Afroiack Featuring Ty Dolla $ign 
AH,'OJA.CK (tt.Vl<N OE Wl\ll.UARH JAMES.T.GRIFrlN JR) WAtlAA,TIUM/RCA 

CRUEL snakehips Featuring zayn 
9UJIDll'SJ.lll'fl(t}.MDOOIISON,1.t.O.l.\'tD,f.J..OM~q[,l..Wt~ tarM.IN 'llf.Sl,IOChtROOO!l9lHAHll W.ESDJ/tl,IQ 

SUNSET LOVER 
PETIT BISCUIT (M.BEHJELLOUN) 

CARRY ME 
kYGO (l('((,0,J.MICHAfLS).TRANHR) 

Petit Biscuit 
PETIT BISCUIT 

Kygo Featuring Julia Michaels 
ULTRA/RCA 

MIND Skrillex & Oiplo Featuring Kai 
SKRllLEX.OIPLO (S.MOOREJ.l'HtNTl.A.OE GASPERIS·BRIGANTQ MAD OEUNTftJWS.U/ATU.NTIC 

HIGH AND LOW Empire Of The sun 
L511ItE.NUrTlf1"£.PAW'fS0.5Jf.Etf,NlJTlt£MJ',f.l!:lCM,P.\W'fS) 111[ Sl[EPY ~M100'£Rt,!Jf.APl1ll. 

BANANA BRAIN Die Antwoord 
.LOE~fr.:Jlft'i1l~l!aJ((Hll8JlCJ.J.a.uJlllJ.OOH.A!mi.e:R1P.HOBUL1lllJllU,l9Ul llf~I 

METEORITE 
NOT LISTEO(NOT US TEO) 

Years & Years 
POL'YOOR/INTERSCOPE 

F$CK YOUR BOYFRIEND (F.U.B.F) Ralphi Rosario& Frankie Catalano 
R.A .RDSARIO.R.£ AA RltlO (~ .CAT AANO.R • .A. ROSAAIO) CA RRI LLO 

I WAS WRONG 
AR I ZONA (Z.HANNAH.0.LABUGUEN.N.ESQUITO 

ARIZONA 
ARTIST PARTNERS CROUP#ITLANTIC 

SHELTER Porter Robinson & Madeon 
H.P.LEClERCQ.P.ROBINSON (H.P.t£CLERCQ.P.ROBtNSON) POPCUL TUR 

TALK OJ Snake Featuring George Maple 
OJ SN.t¥E tWSl.GAIGJ.HCl€)l£.S1Rn{NJ.H'1GU~EIU,()J.VD,OJ,IDlt:WSONl OJ SHJ.j(f/NT[R'iCOP( 

CRAZY LOVE Audien Featuring Oeb·s Daughter 
AUDIEN (N.B.RATHBUN.~.Rl(HARO,P.HANNA.) ASTRALWERKS,A:APITOl 

BROKEN Tritonal & Jenaux Featuring Adam Lambert 
C.CISNEROS.D.REE D..EY[Ll MAN (C.CISN[ROS.D.REEO.E)J[LTP-AAN.A.UFLM.LOV[) Et.H O..NCEO 

BOSS 
DISC LOS URE (C.lAWRENCE.H.LAWRENCO 

Disclosure 
METHOD/PURJ(APITOl 

INVITATION Yellow Claw Featuring Yade Lauren 
N..IIONOHUISJ.TAIHIJTTUJ.TilAWANQT.11,0lo\Z (N..IIONOltJl>J.TAJHJTTW. TITP.\\11.t(IJ.R.OIAZ) IAAO ctCUll 

BACK 2 U Steve Aoki & Boehm Featuring WALK THE MOON 
S.l,ll}.9C(}tl,f \'Sl1lMI.Kl AOUL(JIJ.QJll,A.MI\HISCAUXl,.1,f.UAI.O.!r,NPElPJCWIJllJa.CH(;.(0Jlihlf¥J,tAI.() LLna 

SUMMER 
UA.RSHMELLO (MAR'SH MELLO) 

TEARDROPS 
[.KUPPER (OR. RUE.THE G'tPS'V WA~( BANNER) 

CHASE YOU DOWN 
A.K IRl(l .It LI NGl'/ORT H (A.KI RKJ.1 LUNGW(JRT H) 

NOT ABOVE LOVE 
NOT LI$1£0(NOT LISTED) 

Marshmello 
JCJl'TIM[ COLLECTIVE 

Dawn Tallman 
SLAA.G 

RUNAGROUNO 
ROBBINS 

AlunaGeorge 
ISLAND/INTERSCOPE 

10 

33 

22 
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14 

35 

8 8 

6 9 

11 19 

12 15 

11 16 

7 25 

14 13 

13 13 

17 4 

18 15 

13 25 

20 

18 13 

18 19 

20 7 

18 16 

18 17 

17 17 

24 5 

11 19 

22 16 

24 7 

17 10 

32 7 

16 17 

24 9 

21 4 

30 4 

37 

38 3 

35 5 

27 6 

13 16 

39 5 

33 6 

29 7 

37 9 

23 18 

44 3 

48 

49 
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TOP DANCE/ELECTRONIC ALBUMS™ 
LAil THIS 
wm: 'WHK 

NEW • 
JEO 
NE\'/. 

]I] s 

NEW 0 
NEVI • 

RE 0 
10 

11 

NEVI • ll 

NEVI a, 
C, 

16 

§J 17 

• NEW. 

JE 20 

ARTIST CERTIFICATION Title WKS..ON 
l\!IPRINT/OISTRl8UTL'H,; LA8EL CHART 

01( ANTWOORO Moum Nit; And Da Ni(e Tiire Kid 
ZEJ: JlECOROZJt<.OBALT 

Brave Enough s 

VARIOUS ARTISTS N(WI nars Wiall Call A WOfloot 2016 40 
SONY MUSIC/UNIVERSAL/UM( 

BREATHE CAROLINA 
SPINNIN' 

ALUNAGEORGE 
ISLANO/INTERSCOPE/ICA 

Sleepless (EP) 

AIM 

I Remember 

A TRIBE CALLED RED we Are The Halluci Nation 
RADICl<UZEO/PIRATES BlENO 

THE CHAINSMOKERS 
OIS:RUPTOR/r.Ol UMBIA 

DJSNAKE 
OJ SNAK(/INTERSCOPE/IGA 

Bouquet (EP) 

Pharmacy 

Encore 

48 

29 

FLUME 
FUTURE CLASSIC/MOM • POP 

Skin 17 

KAIIl!NAURRIA IIITH&IUWN CWI !mW~ IJ, IUlerr)' 
RVNG INTL 

ALINA BARAZ & GALIMATIAS Urban Flora IEP) 71 
ULTRA/KIM• POP 

THE GASLAMP KILLER lnstrumentalepathy 
cuss 

• I• 99.9% 20 

Cloud Nine 19 

Elcision, 2016 Mix compilation 

unlimited 14 

Body wash 

Holding Hue (EP) 

OJ SHADOW The Mountain Will Fall 
LIQUID AMBER/MASS APPEAL 

13 

JAMES BLAKE The Colour In Anything 
POlYOOR/REPUBUC 

18 

Peace Is The Mission 69 

Monstercat 028: Uproar 3 

CRYSTAL CASTLES 
i: IC TIO N/CAS~ BLANCA/RE PUB UC 

Amnesty (I) 

DANCE/ELECTRONIC DIGITAL SONG SALES1t.1 

018 

·• G 
11 

• 13 

NEW. EV/ • • 16 

C,] 17 

·• .fl]fl\) 

• )»] 22 

:fl] 23 

Artist WKIO.S 
OORI 

Calvin Harris 

LET ME LOVE YOU DJ Snake Feat. Justin Bieber 
OJ S:NAKE/INlERSCOPEJlGA 

COLD WATER Major tazer Feat. Justin Bieber & MO 
MAD DECENT/OE~ Jl<M 

DON 1 LET ME DOWN The Chainsmokers Feat. Daya 
OISRUPTDR/COLUt.lBIA 

NEVER BE LIKE YOU Flume Feat. Kai 
f:UTURE CLASSIC/MOU,. POP 

THIS IS WHAT YOU (All( fOR (~~n H<l~I felt. Rlhanna 
WESTBURY ROAO/ROC NATJON{l=L'Y £V'E/COLUMBIA 

IN THE NAME OF LOVE Martin GarriX & Bebe Rex ha 
STI.IPO RC ROS/RCA 

ROSES The Chainsmokers Feat. Rozes 
Ol'SRUPTOR/COLUMBJA 

PURPLE LAMBORGHINI Skrillex & Rick ROSS 
OC/A TlA.S/WAT E RTOl'lt R/A T lAN 1 lC/Nj .. ' .. Galantis 
' 
FADED Alan Walker . I I 
NOCOPYRIGHTSOUNOS/MER MUS!KK/ULlRA/IKA 

Dillon Francis Feat. Will Heard 

oeorro Feat. Elvis Crespo 

11 ~!~.~b,~i,.8J,~~JI.ke Feat. Bipolar Sunshine 

I Marshmello 

NEVER FORGET YOU Zara Larsson& MNEK 
RECORD COUPAWV TEN/EPIC 

LEAN ON Major Laier & OJ Snake Feat. MO 
MAD DECENT 

INSIDE OUT The Chainsmokers Feat. Charlee 
DISRUPTOR/COLUMBIA 

LIGHT IT UP Major Lazer Feat. Nyla & Fuse ODG 
UADOEC[NT 

TURN DOWN FOR WHAT DJ snake & Lil Jon 
COLUMBlt< 

Flume Feat. Tove Lo 

PERFECT STRANGERS Jonas Blue Feat. JP cooper 
XJNAS BlUE/C.!IPllOL 

CANDYMAN 
1NTERSCOP£/(;I< 

Zedd & Aloe Blacc 

7 

9 

14 

33 

35 

21 

8 

67 

9 

25 

34 

4 

49 

19 

38 

82 

13 

35 

145 

22 

11 

29 

::: u u ­
J'. V) 

:J :::) 
"i:: ~ 
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ZBB Rocks 
Fenway
Zac Brown Band (above) 

slots nine entries on 

the Boxscore chart with 

grosses reported from its 

Black Out the Sun Tour 

that recently wrapped after 

a 26-week run. Sold-out 

performances at two Major 

League Baseball stadiums 

earn the country group’s 

highest rankings: Boston’s 

Fenway Park takes No. 2 

and Citi Field in New York 

follows at No. 6.

The Atlanta-based band’s 

top gross of $5.4 million 

(which is only surpassed 

by George Strait’s 

chart-topping two-night 

engagement in Las Vegas) 

comes from 72,819 sold 

tickets at Fenway. The 

Aug. 20-21 concerts 

marked the act’s third 

consecutive year headlining 

the historic venue and its 

sixth and seventh sellout 

there. The first stint, in 

2014, included two shows, 

and 2015’s engagement 

spanned three nights.

Fenway Park also 

appears at No. 3, based 

on $4.9 million in box-

o�ice revenue from Paul 

McCartney’s July 17 

performance. The concert, 

attended by 36,142 fans, 

was the top earner among 

his three stadium dates 

on the chart. The shows 

at Philadelphia’s Citizens 

Bank Park and Hersheypark 

Stadium in Hershey, Pa., 

follow at Nos. 4 and 5, 

respectively.

Now in the final stretch 

of the One on One Tour 

that launched in April, 

McCartney is set to 

headline the inaugural 

concerts at the new 

Golden 1 Center, soon to 

open in Sacramento, Calif. 

(Oct. 4-5), and is one of 

the iconic rock artists 

participating in Desert Trip 

in Indio, Calif., on Oct. 8 

and 15. —Bob Allen

CONCERT GROSSES
GROSS 
PER TICKET PRICE(S)

ARTIST 
VENUE ATTENDANCE PROMOTER 

DATE CAPACITY

1 $6,539,271 
$200/$150/$100/$75

GEORGE STRAIT, KACEY MUSGRAVES 
T-MOBILE ARENA, LAS VEGAS 34,483 MESSINA TOURING GROUP/ 

SEPT. 9-10 TWO SELLOUTS               AEG LIVE, IN-HOUSE

2 $5,477,774 
$101.50/$76.50/ 

$61.50/$41.50

ZAC BROWN BAND, DRAKE WHITE & THE BIG FIRE 
FENWAY PARK, BOSTON 72,819 LIVE NATION 

AUG. 20-21 TWO SELLOUTS

3 $4,981,074 
$250/$49.50

PAUL MCCARTNEY 
FENWAY PARK, BOSTON 36,142 MARSHALL ARTS USA, LIVE NATION 

JULY 17 37,065

4 $4,365,986 
$250/$49.50

PAUL McCARTNEY 
CITIZENS BANK PARK, PHILADELPHIA 38,431 MARSHALL ARTS USA, LIVE NATION 

JULY 12 40,615

5 $3,519,465 
$250/$29.50

PAUL McCARTNEY 
HERSHEYPARK STADIUM, HERSHEY, PA. 29,665 MARSHALL ARTS USA, LIVE NATION 

JULY 19 31,297

6 $3,265,889 
$108.50/$88.50/ 

$65/$45

ZAC BROWN BAND, DRAKE WHITE & THE BIG FIRE 
CITI FIELD, FLUSHING, N.Y. 38,778 LIVE NATION 

AUG. 19 SELLOUT

7 $1,883,984 
$253/$29.50

PAUL MCCARTNEY 
VAN ANDEL ARENA, GRAND RAPIDS, MICH. 11,280 MARSHALL ARTS USA,  

AUG. 15 SELLOUT                          OLYMPIA ENTERTAINMENT

8 $1,403,540 
($1,829,379 CANADIAN) 

$208.61/$43.83

ZAC BROWN BAND, DRAKE WHITE & THE BIG FIRE 
SCOTIABANK SADDLEDOME, CALGARY, ALBERTA 11,120 REACH 

JULY 14 11,408

9 $1,015,104 
$69.50/$59.50/ 

$39.50/$18.75

ZAC BROWN BAND, DRAKE WHITE & THE BIG FIRE 
HERSHEYPARK STADIUM, HERSHEY, PA. 21,929 LIVE NATION 

JULY 23 28,145

10 $969,828 
$159/$59

JULION ALVAREZ, PANCHO BARRAZA, EL COYOTE 
ALLSTATE ARENA, ROSEMONT, ILL. 10,243 CARDENAS MARKETING NETWORK, LIVE  

JULY 24 SELLOUT                          NATION, LATINO EVENTS, VIVA ENTERTAINMENT

11 $965,941 
$74.50/$59.50/ 

$37.50/$26.25

ZAC BROWN BAND, DRAKE WHITE & THE BIG FIRE 
JIFFY LUBE LIVE, BRISTOW, VA. 21,791 LIVE NATION 

SEPT. 2 23,237

12 $933,469 
($1,210,495 CANADIAN) 

$84.44/$53.59

KEITH URBAN, DALLAS SMITH, MAREN MORRIS 
ROGERS ARENA, VANCOUVER 12,798 GOLD & GOLD PRODUCTIONS 

SEPT. 10 13,134

13 $905,735 
$160.50/$60.50

JULION ALVAREZ, PANCHO BARRAZA, EL COYOTE 
SAP CENTER, SAN JOSE, CALIF. 10,305 CARDENAS MARKETING NETWORK, LIVE NATION,  

JULY 15 11,973                               LATINO EVENTS, VIVA ENTERTAINMENT

14 $853,541 
$158.99/$107.99/ 

$53.99/$28.99

JOURNEY & THE DOOBIE BROTHERS, DAVE MASON 
XFINITY CENTER, MANSFIELD, MASS. 13,931 LIVE NATION 

JULY 10 18,277

15 $846,104 
$49.50

TAME IMPALA, UNKNOWN MORTAL ORCHESTRA 
HEARST GREEK THEATRE, BERKELEY, CALIF. 17,000 ANOTHER PLANET ENTERTAINMENT 

SEPT. 2-3 TWO SELLOUTS

16 $820,703 
$152/$117/$72/$30.50

JOURNEY & THE DOOBIE BROTHERS, DAVE MASON 
HOLLYWOOD CASINO AMPHITHEATRE, MARYLAND HEIGHTS, MO. 16,557 LIVE NATION 

JULY 30 19,319

17 $811,699 
$72.50/$42.50/ 

$32.50/$25

ZAC BROWN BAND, DRAKE WHITE & THE BIG FIRE 
SARATOGA PERFORMING ARTS CENTER, SARATOGA SPRINGS, N.Y. 21,104 LIVE NATION 

SEPT. 3 25,151

18 $771,186 
$89.50/$29.50

5 SECONDS OF SUMMER, ONE OK ROCK, HEY VIOLET 
MADISON SQUARE GARDEN, NEW YORK 12,660 LIVE NATION 

JULY 15 12,914

19 $769,533 
$79.50/$49.50

SELENA GOMEZ, DNCE, BAHARI 
HONDA CENTER, ANAHEIM, CALIF. 10,176 LIVE NATION 

JULY 9 11,435

20 $763,317 
$139.95/$29.95

PITBULL, PRINCE ROYCE, FARRUKO 
HONDA CENTER, ANAHEIM, CALIF. 10,394 LIVE NATION 

JULY 15 10,936

21 $717,836 
$139.95/$29.95

PITBULL, PRINCE ROYCE, FARRUKO 
BB&T CENTER, SUNRISE, FLA. 9,706 LIVE NATION 

JULY 31 12,560

22 $714,101 
$115/$99.50/$55/$30

JOURNEY & THE DOOBIE BROTHERS, DAVE MASON 
VAN ANDEL ARENA, GRAND RAPIDS, MICH. 9,072 LIVE NATION 

AUG. 2 9,598

23 $710,619 
$79.50/$29.50

DEMI LOVATO & NICK JONAS, MIKE POSNER 
PRUDENTIAL CENTER, NEWARK, N.J. 10,756 LIVE NATION 

JULY 12 11,555

24 $701,756 
$79/$33.50

ZAC BROWN BAND, DRAKE WHITE & THE BIG FIRE 
BETHEL WOODS CENTER FOR THE ARTS, BETHEL, N.Y. 15,359 LIVE NATION 

JULY 22 15,423

25 $675,598 
$79.50/$29.50

DEMI LOVATO & NICK JONAS, MIKE POSNER 
TD GARDEN, BOSTON 10,357 LIVE NATION 

JULY 20 11,290

26 $662,470 
(£511,500) 

$79.98/$25.90

LOUIS C.K. 
EVENTIM APOLLO, LONDON 10,760 KILIMANJARO LIVE/AEG LIVE 

AUG. 13-14 10,847 THREE SHOWS

27 $650,300 
$89.50/$29.50

5 SECONDS OF SUMMER, ONE OK ROCK, HEY VIOLET 
PALACE OF AUBURN HILLS, AUBURN HILLS, MICH. 10,409 LIVE NATION 

JULY 27 13,252

28 $646,183 
$82.50/$62.50/ 

$45/$24.75

ZAC BROWN BAND, DRAKE WHITE & THE BIG FIRE 
LAKEVIEW AMPHITHEATER, GEDDES, N.Y. 15,413 LIVE NATION 

JULY 21 16,806

29 $635,794 
$159/$59

JULION ALVAREZ 
AMERICAN AIRLINES CENTER, DALLAS 6,312 LIVE NATION 

JULY 23 8,668

30 $633,143 
$74.50/$58.50/ 

$34.50/$25

ZAC BROWN BAND, DRAKE WHITE & THE BIG FIRE 
VETERANS UNITED HOME LOANS AMPHITHEATER, VIRGINIA BEACH, VA. 13,414 LIVE NATION 

SEPT. 4 20,055

31 $616,766 
$89.50/$29.50

5 SECONDS OF SUMMER, ONE OK ROCK, HEY VIOLET 
XFINITY CENTER, MANSFIELD, MASS. 11,196 LIVE NATION 

JULY 9 19,767

32 $615,658 
$139.95/$29.95

PITBULL, PRINCE ROYCE, FARRUKO 
AMERICAN AIRLINES CENTER, DALLAS 7,875 LIVE NATION 

JULY 22 12,669

33 $607,645 
$125/$39.50

KISS, THE DEAD DAISIES 
BIG SANDY SUPERSTORE ARENA, HUNTINGTON, W. VA. 6,109 NS2, FRANK PRODUCTIONS,  

SEPT. 10 SELLOUT                          CMOORE LIVE

34 $600,982 
$125/$29.50

DEF LEPPARD, REO SPEEDWAGON, TESLA 
DTE ENERGY MUSIC THEATRE, CLARKSTON, MICH. 14,696 LIVE NATION 

JULY 15 14,967

35 $576,707 
$89.50/$29.50

5 SECONDS OF SUMMER, ONE OK ROCK, HEY VIOLET 
HOLLYWOOD CASINO AMPHITHEATRE, TINLEY PARK, ILL. 12,375 LIVE NATION 

JULY 30 27,542
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LEGEND

     Bullets indicate titles with 
 greatest weekly gains.

Album Charts

0 Recording Industry Assn. of 
America (RIAA) certification 
for physical shipments & 
digital downloads of 500,000 
albums (Gold).

¡ RIAA certification for 
physical shipments & digital 
downloads of 1 million 
units (Platinum). Numeral 
noted with Platinum symbol 
indicates album’s multi-
platinum level.

™ RIAA certification for 
physical shipments & digital 
downloads of 10 million 
units (Diamond). Numeral 
noted with Diamond symbol 
indicates album’s multi-
platinum level.

) Latin albums certification for 
physical shipments & digital 
downloads of 30,000 units 
(Oro).

¢ Latin albums certification for 
physical shipments & digital 
downloads of 60,000 units 
(Platino). Numeral noted 
with Platino symbol indicates 
album’s multiplatinum level.

Digital Songs Charts

0 RIAA certification for 500,000 
paid downloads and on-
demand streams where 100 
streams equal 1 download 
(Gold).

¡ RIAA certification for 1 
million paid downloads 
and on-demand streams 
where 100 streams equal 
1 download (Platinum). 
Numeral noted with Platinum 
symbol indicates song’s 
multiplatinum level.

Awards
PS (PaceSetter for largest % 

album sales gain)
GG (Greatest Gainer for largest 

volume gain)
DG (Digital Sales Gainer)
AG (Airplay Gainer)
SG (Streaming Gainer)

Publishing song index available 
on Billboard.com/biz. 

Visit Billboard.com/biz for 
complete rules and explanations.

D a t a  f o r  w e e k  o f  1 0 . 0 8 . 2 0 1 6 G o  t o  B I L L B O A R D . C O M / B I Z  f o r  c o m p l e t e  c h a r t  d a t a  7 5

DANCE CLUB SONGS™ 
LAST rn~ TITLE Artist "'" "' 
WHK WEEK IMPRINT/PRQ.V,OTION LABEL OO!lT 

-~ ~!KE UE.. BritneySpea~ Feal. G-Eazv 6 

IN COMMON 
RCA 

Alicia Keys 9 

COLD WATER Major Lazer Fear. Justin Bieber & MO 8 
MAD DECENT/DEF JAM 

RISE 
CAPITOt 

Katy Perry 5 

Fj(K lOURBOlfRIEIC)(fll.B.11 ~ Rosarlo&k,11ije(mo 7 
CARRltlO 

BOSS 
MHHOO/PMR/CAPITOL 

Disclosure 9 

CLOSER The Chainsmokers Feat. Halsey 4 
DISRUPTOP,/COLUMBIA 

TEARDROPS 
SLAAG 

Dawn Tallman s 

I LOVE YOU ALWAYS FOREVER Berry Who 5 
RCA 

THIS GIRL Kungs VS Cookin' On 3 Burners 6 
KUNGS/SOUNDOF BARCLAY/BARCLAYJ{'ASABLAN(A/R[PUSUC 

DUELE El CORAZON Enrique Iglesias Fear. Wisin 14 
SOtlY MUS.IC LATIN 

8UUTIFllLJI IJ(m&~ fmlilry~ l6l lll,IWJilf 6 
OVERDRIVE 

PUT 'EU HIGH (2016) s,onebridge Fea,. Therese 4 
STONEY OOY 

VICTORY 
CASH MONEY/REPUBLIC 

Karine Hannah 7 

FABULOUS Dirty Disco Feat. Jeanie Tracy 5 
DIRTY 015(0/CHII..CHA HEEl'5 

OUT THERE Kristine w 12 
flY 4GAIN 

WE CAN UAKEIT Ofler Ni>Sim Feat oana 1mernaii>nat 5 
OHU NISSIM 

WEEKEND Mr. Mig& GinoClporaleFeat Angela Devine 11 
418 

PERFECT STRANGERS Jonas BlueFeal.JP cooper 4 
JONAS BLUfJ(APITOL 

WHAT111E WORLD IUDS NOW IS LOVE Broalv.aj f<I Maooo 8 
BROAOW.!iY RECORDS 

THINKING ABOUT YOU AXwell & lngrosso 9 
AXWEll/RErUNE/PRIAO/OEF 1AM 

TRACE OF YOU Nadia Patric Feat Cory GUil? 6 
418 

THH.IRLFROMIPAN£UA Ana Paula featOeboohCox 4 
PUMP 

IT AIN'T OVER The Bello Boys Feat. Seri 5 
Ro!oOlKAL 

PEOPLE GRINNIN' NERVO Feal.Tlle Child Of LOV 3 
BIG BEAT/ATLANTIC 

SLIP AWAY 
PORT l2 

TEARDROPS 
HOlLYl',{)00 

sanjoy 10 

Cole Plante X Bobi 3 

TELEPATHY ChriSlina Aguilera Feat. Nile Rodgers 2 
RCA 

YOU'RE MY FANTASY 
TVI 

Tony Valor 3 

LET MELOVE YOU DJ snake Feat. JUSlin Bieber 3 
DJSNAKE/INTER$COPE 

STRONGER TOGETHER Jessica Sanchez 2 
RE.PUBLIC 

TOO GOOD Drake Feat. Rihanna 7 
'VOUNG MONIT/CASH MONEY/REPUBLIC 

PIECES 
ATLANTIC 

INTO YOU 
REPUBLIC 

ALL ABOUT TONIGHT 
FRIENDSHIP COLLECT 11/E 

Rob Thomas 11 

Ariana Grande u 

Foureveri 10 

HEARTBREAK HOTLINE The Pool Kids 2 
BUILDUP 

GOLDEN LIGHT 
WARNER NORWAY/ ADA 

Madden Feat. 6AM 8 

CHEAP THRILL.S Sia Feat. Sean Paul 22 
MONKE'Y PUZZLE/RC.A 

THIS IS WHATY0U UIIEFOR Ciilin HM~Sfeal. Rlllanna 20 
WESTBURY ROAO/ROC HAllON/rtY EYE/COLUMBIA 

WHEN IT ALL FALLS APART 
DAUM.AN 

D'Lannie 2 

COLORS 
'S•CURVE 

Michael Blume s 

SWEET OREA.MS JX Riders Feal. Skylar Stecker 14 
AUDACIOUS/CH[ RRY TREE 

TOMORROW (ONE LAST TIME) El<tasia Feat. Amannda 9 
'SWHTRAIN 

HEAVEN EARTH MAN Jimmy Q Rollinson Feat Cirol Jiani 2 
MINOJUlC[ 

DON'T STOP 
8Mta8 

Zack Zilla 

RUNNING (OUT OFTIME) Danny G llaly Feat. Droze 7 
GONNA BE IAUSIC 

NO MONEY Galantis 15 
BIG BE.AT/ATL~TIC/RRP 

HOLIDAY DJ Antoine Feat. Akon 13 
HOU'SEw:)RKS/GLOBAL PRODUCTION 

ALLIN MY HEAD (HEX) Fihh Harmony Fea. Feuy wap 5 
SYCO/[PIC 

WE BELONG TOGETHER KC And The sunshine Band 
SUNSHINE.SOUND 
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J --·-.a 

0 

WorldRadioHistory



B
A

R
R

Y
 K

IN
G

/
W

IR
E

IM
A

G
E

SIX YEARS BEFORE HE BECAME A 

 successful actor by playing a porn star in 
Paul Thomas Anderson’s Boogie Nights, 
Mark Wahlberg dropped his trousers and 
rose to No. 1 on the Oct. 5, 1991, Billboard 
Hot 100 as the 20-year-old frontman of 
Marky Mark & The Funky Bunch.

The song was “Good Vibrations,” a 
piano-driven number studded with a 
sample of Loleatta Holloway’s wailing 
vocal from the 1980 dance-club hit “Love 
Sensation,” and its chart climb marked 
a reversal of fortune for Boston-born 
Wahlberg. The high school dropout was in 
and out of jail before forming The Funky 
Bunch after a brief stint in New Kids on the 
Block with older brother Donnie Wahlberg.

The success of “Good Vibrations” and 
its follow-up, “Wildside,” a top 10 Hot 100 
hit, helped the artist’s debut album, Music 

for the People, sell more than 1  million 
copies in the United States, according 
to Nielsen Music. The video for “Good 
Vibrations,” in which Wahlberg launted 
his rock-hard physique, helped land him a 
gig as a Calvin Klein underwear model.

The Funky Bunch’s next album, 1992’s 
You Gotta Believe, didn’t yield a top 40 hit (it 
has sold only 219,000 copies to date), and 
the group disbanded in 1993. But even in 
1992, the future two-time Oscar  nominee, 
who is now a married father of four kids and 
about to star in the ilm Deepwater Horizon, 
had his sights set on something other than 
a music career. “Hopefully, I can go on to 
 college and do something  afterwards,” he 
told The New York Times then. “As much as 
I love what I’m doing, I don’t feel that it will 
last forever.” —KEVIN RUTHERFORD

Marky Mark at 

MTV’s Rock ’N Jock 

B-Ball Jam in 1991 in 

Los Angeles.

25 Years Ago

MARKY 

MADE HIS 

MARK ON 

THE CHART
“Good Vibrations” led to a 

modeling gig and an acting 

career for Mark Wahlberg
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TITLE 
PRoooa:R{.SONCWRrroo 

ARTIST 
1.AB{L & NUMB£IW1STJf!8uT1NC lA8U 

* * No . 1 * * 
GOOD VIBRATIONS e • MARKY MARk & THE FUNKY BUNCH.LOLEATTA HOLLOWAY 
0 WNQ,[_RG £0WAHL11£A:G.M WAHL.IICRO,Sf'tCCJ CCI fTl 'HTE'~ 4-9876','EASJWr:sJ 
I ADORE Ml AMOR e 
R 8AVVAN,H U£ CCOI.OR M! BADO H l[[J 

EMOTIONS 
0 COl.£.R ClMil.£$,M CAfC£Y (iliol CARE'r,A CI.N1LU.s,0 COU.I 

LOVE OF A LIFETIME 
0 ffiATDI ,a t..r\'tRTY.C Stu.Ro 

• COLOR ME BADO 
CC)ICOICTJIVJGIANT •-19204 

• MARIAH CAREY 
IC) M COI.Ut,f&tA Je.73917 

• NATURAL SELECTION 
4C) rT) fAST'WESl 4-9872, 

• KARYN 
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PROMOTION

SLS BEVERLY HILLS

 NOVEMBER 9 & 10

#BBTouring

Billboard

TouringConference
.

com

VISIT

REGISTER TODAY 

BillboardTouringConference.com 

Conferences@billboard.com

#BBTouring

FOR SPONSORSHIP OPPORTUNITIES

Lee Ann Photoglo  • 615-376-7931  • laphotoglo@gmail.com

Cynthia Mellow  •  615-352-0265  • cmellow@comcast.net 

YOUR EXCLUSIVE TICKET TO THE 2016 TOURING AWARDS  
IS INCLUDED WITH CONFERENCE REGISTR ATION

H O N O R I N G  T H E  2 0 1 6  L E G E N D  O F  L I V E 

SLS Beverly Hills  |  November 9 & 10
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THE NEW SINGLE AND VIDEO 

BY LADY GAGA

i

“LADY GAGA IS BACK AND JUST AS FIERCE 

AND FABULOUS AS EVER” 

– COSMOPOLITAN

“IT. TOTALLY. RULES.” 

– LA TIMES 

“THE WAIT WAS TOTALLY WORTH IT” 

– PEOPLE

“LADY GAGA BRINGS FIRE” 

– NYLON

• “PERFECT ILLUSION” IS ABOUT TO CROSS 29 

 MILLION STREAMS GLOBALLY

• “PERFECT ILLUSION” IS AT #19 AT POP AND #20 

 AT HOT AC AND OVER 29 MILLION IN TOTAL 

 AUDIENCE THIS WEEK

• “PERFECT ILLUSION” ON” MUSIC VIDEO 

 DEBUTED ON FOX DURING THE SEASON 

 2 PREMIERE OF RYAN MURPHY’S SCREAM 

 QUEENS AND CROSSED 15 MILLION +

 VIEWS IN 5 DAYS

STREAMLINE 
RECORDS 
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