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MIRANDA LAMBERT
I'm not trying to be an outlaw —
I'mjust trying to do me’
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COUNTRY MUSIC’S 100 MOST POWERFUL
CMA’s Sarah Trahern tops the list \
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ERIC CHURCH

HOLDIN’ MY OWN TOUR

2017

With a sold out tour, you held your own
and had a Record Year. We are so
honored to be a part of your success.
Thank you for everything!

Special thanks to Katherine Church; John Peets,

Fielding Logan, Randi Tolbert, Angela Lange, and

Regina Cottingham at Q Prime South; all of our
building friends; and The Chief's amazing crew.
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Louis Messina
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Bright lights. Music city.

Congratulations to
Mike Dungan, Scott Borchetta, Kent Earls and Cindy Mabe
from everyone at Universal Music Group.
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Sam Hunt

Takes ‘Back

Road’ To
Country

AM HUNT’S “BODY LIKE A

Back Road” ties for the most

weeks spent atop Billboard’s

Hot Country Songs chart
asit earnsits 24th week at No.10n
the Aug. § survey. Florida Georgia
Line’s “Cruise” also reigned for 24
weeksin 2012 and 2013.

“Making history is fun, and this
smash keeps going and going,” says
Universal Music Group Nashville
chairman/CEQ Mike Dungan.

Like “Cruise,” “Back Road” —at
No. 9 on the Billboard Hot 100
after reaching No. 6 — has made
history thanks to support at its home
format and a crossover to pop.
Hunt’s hit likewise leads the Country
Streaming Songs chart (16.7 million
U.S. streams, according to Nielsen

Music) and Country Digital Song
Sales (46,000 downloads sold) for a
24th week each; at 1.4 million since
its Feb. 2 release, it’s the fourth-
best-selling song among all genres
in 2017. On Country Airplay, it led
for three weeks and spent a record-
breaking 16 weeks in the top five.
“Back Road” bullets at No. 10 on
the all-genre Radio Songs chart

(85 million in audience) as it pushes
10-9 on Adult Top 40, 20-17 on
Mainstream Top 40 and 27-210n
Adult Contemporary.

The track is a stand-alone single
following Hunt’s 2014 debut LP,
Montevallo, which produced three
No. 1s on Hot Country Songs and has
sold 1.3 million copies in the United
States. -GARY TRUST and JIM ASKER

Including “Body

Likea

Back

Road,” Hunt has
logged seven
singles onthe

Hot 100.
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COUNTRY MUSIC ASSOCIATION

congratulates our passionate and dedicated Board Members and
Executive Producer along with all of the 2017 Country Power Players!

[t

o Marion Kraft Jon Loba
e ™~

?ﬁ.r 1
A; Jh

= " . >
John Marks '. * " Michael Martin - Shane McAnally £ '%
o T 'r% . .\
4 ' y " - ‘
P, (4 ~

Rod Philljps Sally Seitz

L

K

=)

‘

a

L # Bill Simmons , Clarence Spalding

— ! .
i SR
' g:‘ o v

." >

f . v
Brian O'Connell /" Jason Owen

Troy Tomlinson

A [}

{4

9

A= A
/ L = J ' t
‘ Ben Vaughn Jody Williams Sally Witliams Kyle Young

WorldRadioHistory



f

(@,

( [
World

12 40 wesdoud e st 13DUE
¢ PlJOM3UO 3y} JO yJew e si pllomauo
WAS Y814 Syl pue s3Iy uedLIBWY



WorldRadioHis!



Chloe coat from New York Vintage,
Balmain bodysuit, Wolford tights
and Lana Jewelry earrings. Watch
Lambertshare life lessonsina
video at Billboard.com.

ON THE COVER

Miranda Lambert photographed by

Miller Mobley on June 23 at White

Avenue Studioin Nashville. Styling FEATURES

by Tiffany Gifford. Lambertwearsa 60 ‘I Won't Take Pain for

Granted Anymore’
Miranda Lambert hit the
studio after her divorce from

Blake Shelton. But The
Weight of These Wings

is no breakup album —

it's a declaration of her
importance as an artist.
Music City's Most Vaunted
The 100 leaders, achievers
and influencers on
Billboard's third annual
Nashville Country Power
Players list generated
$1.2 billion in sales,
streaming and touring

in 2016.

66

BILLBOARD HOT 100

3 Sam Hunt’s "“Body Like a
Back Road" scores a record-
tying 24th week at No. 1 on

Hot Country Songs.

Jualuo)d

TOPLINE

1 Afterlaying off 40 percent
of its staff to cut costs, and
apledge by its founder to
soldier on, SoundCloud
faces an uncertain future.
Chester Bennington is
remembered by Jeff Blue,
the former A&R executive
who signed Linkin Park to
Warner Bros. Records,
and others.

THIS WEEK

Volume 129 / No.i8

TO OUR READERS

Billboardwill publishiits
nextissue on Aug. 10. For
24-7 music coverage, go to
Billboard.com.

Lambertwearsa
Brandon Maxwell suit,
Maidenette brafrom
New York Vintage, and
Maxior and Jennifer
Fisherrings.

7 DAYS ON THE SCENE
42 Artfor Life, Faster Horses

THE BEAT

47 In the age of "Despacito,”
how does a bachata star
like Romeo Santos survive?
By punching back —and
making business moves,
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Can SoundCloud Be Saved?

Amid layoffs that cut 40 percent of the company's staff, a gathering storm of bad press and a
pledge by its founder to soldier on, streaming'’s indie darling faces an uncertain future

LEVEN YEARS AGO, WHEN
Alexander Ljung and
Eric Wahlforss met as
students at Sweden’s KTH
Royal Institute of Technology,
they had three things in common:
They were obsessive music geeks;
they used Macintosh computers;
and they felt MySpace was bloated
and overly complicated, especially
for musicians. In 2008, the duo
launched SoundCloud, a nimble,
easy-to-use platform for artists to
share new tracks instantly —and
within months, Beck,
Sonic Youth and Moby
were onit, helping
spread the service to
160,000 users.
Now reaching
175 million users
globally, SoundCloud continues to
drive music culture, helping break
hits like Desiignet’s “Panda”
and spawning a grassroots, youth-
oriented wing of hip-hop known
as “SoundCloud rap.” But due toa
series of missteps, the German-based
outfit is on life support, announcing
173 layofs, drastic cost-cutting

175M

Number of listeners
SoundCloudreaches
globally as of August 2016

BY STEVE KNOPPER

and consolidation of its offices into
Berlin and New York on July 6. Ljung
insists the company is “on our path
to profitability,” having secured a
$70 million round of credit in March,
but expenses have dwarfed revenue
growth for years, and artists and
labels are looking for alternative ways
to share free music quickly and easily.

Still, loyalists aren’t counting
the service out yet, with potential
buyers such as Deezer in the wings,
sources say. “I'm working on the
SoundCloud thing,” Chance the
Rapper tweeted
July 13, saying he had
spoken with Ljung
and was optimistic
about the company’s
future, valued in
2014 at $700 million.
Now, though one analyst estimates
its value at half that sum, a label
executive says he remains “bullish
on SoundCloud,” noting that its “DJ
sets and hip-hop mixtapes are not
available” elsewhere.

“They fulfill a very important
niche in the music community,”
adds Ben Swanson, co-owner of

Secretly Group. “It’s our hope they
find someone to acquire them or help
them live another day.”

As the punk rocker of the digital
music world, SoundCloud grew
quickly, reaching 10 million users
by 2012. Allowing musicians to post
unfinished work, bonus tracks and
remixes, it became “a place that you
put music up because, ‘Hey, here’s
anew track oridea,’ ” says Keith
Jeffery of Australian pop duo Atlas
Genius, which posted its first song,
“Trojans,” on the site in 2012, six
months before signing with Warner
Bros. Records. It fostered “an air of
experimentation,” adds Jeffery.

But SoundCloud, like many
free-music services, started having
problems when record companies
began pressuring it to pay for the
copyrighted music its users were
uploading so enthusiastically. The
major labels agreed not to sue
over such copyright violations if
SoundCloud sold ads and shared
the revenue with them. SoundCloud
signed a licensing deal with Warner
Music Group in 2014, promising to
launch a paid subscription service.

THE OVERUNDER
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Afederal judge hands Taylor swift
apretrial victory over DJ David
“Jackson” Mueller in groping case,
ruling Mueller destroyed evidence.

e

In a statement from his lawyer,
R. Kelly “unequivocally denies”
allegations that he is controlling a
cult of several young women.

o

Universal Music Latin America

boss Jesus Lopez celebrates as

“Despacito” becomes the most-
streamed song of all time.

ILLUSTRATION BY DIEGO PATINO
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But Universal Music Group and
Sony Music Entertainment weren’t
quite as anxious to strike deals, and
at one point Sony yanked its biggest
stars, such as Kelly Clarkson and
Adele, due to what one executive
told Billboard was “alack of
monetization opportunities.”

Soon, artists began to complain.
“Alot of friends were getting stuff
deleted,” says Diablo, a producer
for Lil Pump, Smokepurpp and
others in the Florida SoundCloud
rap scene. “They were focusing on
major labels and not catering to their
artists; without us, there would be
no SoundCloud. They’re making
millions of dollars off us.”

Both Universal and Sony signed
deals in early 2016, but by then,
says a source at a major label, “they
were way, way too late launching
their subscription [service].” Spotify

already had roughly 100 million
monthly users, while Apple Music
had 13 million paid subscribers.

“In the meantime, they hadn’t
really evolved, and some of the luster
had come off the brand,” the source
continues. “It wasn’t cool in quite the
same way as it had been.”

SoundCloud’s $10-per-month
SoundCloud Pro, which launched in
March 2016, never got traction.

The free service also has its
limits. Electronic duo XYL@ put
out “America” in 2015, landing
1.6 million SoundCloud plays, but to
graduate to pop stardom, the group
will have to expand to a mainstream
service. “SoundCloud is like junior
varsity —it’s a great way to figure
out if you're good at basketball, but
the goal is the NBA,” says XYLQ
co-manager Matt Graham.

When XYLQ signed with The

Chainsmokers’ label, Disruptor,
which is distributed by Sony, the
imprint restricted what the band
could post for free. “We want as
much music out there as possible,”
says Graham, “but record labels need

“SoundCloud

is like junior
varsity. But the
goal is the NBA.”

XYLO co-manager Matt Graham

to monetize the music.”

That tension has stifled
SoundCloud’s growth. “The whole
company was built for independent
artists, and now you’re telling them:
‘Most of your fans won't get this

music; it’s behind a paywall,’ ” says
Chad “The Wolf” Taylor, manager
for Childish Gambino, whose early
mixtapes broke on SoundCloud
before he signed with Glassnote
Records in 2011. “There are barriers
where there weren’t before. That has
made things difficult for them.”

As SoundCloud began to resemble
its more established competitors but
with fewer resources, “the investor
community became increasingly
skeptical,” says the major-label
source. In 2014, company revenue
grew 54 percent to $20 million, but
losses doubled to $42 million.

The most likely scenario remains
an acquisition, though SoundCloud
is unlikely to fetch $700 million and
Spotify’s interest has cooled. “It’sa
good service and will probably find a
home,” says the label source. “Ijust
thinkit’ll be at a fire-sale price.” ©

Right: A view of
Mykonos’ port.
Below: NERVO's
Miriam (left)

and Olivia Nervo
onstage at the
island’s Paradise
Clubin2016.

4

Dance Music’s Next lﬁopia

With big-name talent, a growing club scene and exploding tourism, the
Greek isle of Mykonos hosts a new gold rush for the electronic world

BY JACK TREGONING

HIS SUMMER, DJ
Arthur Chi’en
took a leave of
absence from
his day job as a New York
newscaster to head to the
Greek island of Mykonos,
opening a new beach club
called SantAnna where
dance music artists have
been spinning deep house

tracks for 800 afternoon
revelers a day since July s.
“There’s a general
consensus that this is the
next Ibiza,” says Chi’en, 44,
a partner and music director
for the club who starts the
tunes at 2 p.m. on weekends
to dissuade all-night partiers
from “missing the most
beautiful time on the island.”

Despite Greece’s economic
crisis, Mykonos is becoming
an international Mecca for
sun-drenched, ouzo-fueled
partying as fans pour in
to hear the latest in dance
music. The Aegean Sea
isle, with just 180 hotels,
had 290,000 international
airport arrivals in 2016,
and projects an increase of

11 percent in 2017, according
to the Greek Tourism
Confederation. In addition
to a new crop of luxe beach
clubs, including SantAnna
and 2-year-old Scorpios, the
1,000-capacity club Void
opened in July in Mykonos
Town. Next-gen EDM

stars like marshmello and
Alan Walker played the
island’s premier open-air
Cavo Paradiso for the first
time this summer, while
Coda Agency booker Mike
Malak, (AlunaGeorge,
Dada Life) says Coda’s
Mykonos bookings doubled
in 2017 after three static
years. “Artists speak to each
other, and the message gets
around that it’s an amazing
place,” he says.

While Spain’s Ibiza has
yet to be been dethroned as
Europe’s unofficial dance
capital, drawing 3.6 million
arrivalsin 2016 (up 1§ percent
from 2015, according to
officials), Mykonos offers
tickets to see big-room
draws such as DJ Snake and
deadmausb for half the
price of comparable tickets
in Ibiza. Sources say DJs can
also earn more in Mykonos

than Ibiza, where some
accept reduced fees due to
the Spanishisland’s cachet.

Cavo Paradiso GM
Margharita Antonini says
attendance at her 24-year-
old club has been steadily
increasing for the past 15
years, a trend she seesasin
line with the island’s “state of
continuous development.”

While local business
owners express frustration
with Greece’s slow
bureaucracy and high
operating costs (the value-
added-tax rate is 24 percent),
its tourism industry reflects
a wider boom, creating
much-needed jobs across
the country.

“Greeks are used to
adversity,” says Antonini,
noting the region has been
“invaded and occupied
many times in our 3,500-
year history,” and not just
by carefree dance fans. Says
Thomas Heyne, who spent
s million euros ($5.5 million)
to open Scorpios in 2015:
“Ibiza freaks who say they
will never go anywhere else
come to Mykonos and say,
‘Why didn’t I come here
earlier?’ ” ©
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Chester

Bennington

Jeff Blue is a multiplatinum producer-songwriter and a veteran AG’R
executive who has worked at Atlantic, Interscope, Zomba Music Publishing
and RCA, among others. Inthe late 1990s into the 2000s, Blue helped
shepherd Linkin Park’s early career and negotiated its deal with Warner
Bros. Records, bringing the band with himn when he became senior vp AC'R
at WBR. He is developing new duo Riot Child for his production company,
Jeff Blue Music. Blue remembers his longtime friend, the late Linkin Park
singer Chester Bennington, who died July 20.

It was 1997. A young and inspired
Brad Delson was my intern at
Zomba Music Publishing. The
future Linkin Park founder-guitarist
glanced at the Korn plaque and Limp
Bizkit poster on my wall and told me
he was going to put a band together
that would change the world.

After seeing Brad’s band, Xero,
performits first show, I'signedit to
apublishing development deal.
Together, we set out on the
four-year development run
that would introduce the
world to what became Linkin
Park and the gentle purity and
emotional complexity of an artist
named Chester Bennington.

But that would come later, and
with some tweaks to Xero’s setup.
After 44 showcases and 43 rejections
from labels, it was apparent there
needed to be a change.

In 1999, attorney Scott
Harrington suggested Chester
from a band called Grey Daze in
Phoenix as a possible new lead singer
to complement Mike Shinoda. We
called Chester and asked him if he
wanted to make history by being the
next big vocalist in a band that no
one had heard of... yet.

Seizing the opportunity, Chester
left his own birthday party to lay
down vocals to the tracks I had
overnighted him. By the time I
got back to Los Angeles from South
by Southwest, I had a demo tape
from Chester.

What I heard floored me. Every
crack of his voice had a story to tell.
It was iconic, genuine, vulnerable,
urgent, beautiful and hit you in the
gut. limmediately called Brad and
Mike and told them I was flying
Chester out to Los Angeles.

Into my office walked a kid with
Coke-bottle glasses; a glittery,
button-down black shirt two sizes
too big; spiked black hair; and an
unstoppable smile from ear to ear
that lit up the room. I couldn’t believe
the voice I heard on the demo came
out of the shy kid sitting before me.

It took a couple of months for the
band tojell, but the magic was there.

Chester embraced his vulner-
ability and inner conflict, and
hisimage soon reflected his

powerful voice that would
reach so many.
The band, which was

now going by Hybrid Theory,
rehearsed out of a room with broken
water pipes on Sunset Boulevard.
invited label reps, all of whom had
previously passed on the band, to
see the new version. Although he
was performing in a small, leaky
room in front of an audience of only
one person, Chester treated it asa

“Every crack of his voice had a story to tell.
It was iconie, genuine, vulnerable,
urgent, beautiful and hit you in the gut.”

stadium filled with 50,000 fervent
fans. While screaming his signature
lungs out, he would sing within
inches of the A&R executive’s nose.
You could feel his breath on your
cheeks. He had the confidence to put
his soul out there, telling his story the
only way he could: in your face. You
either got it or you didn’t.

And still, every label passed.
But the rejection only served to
fuel the band’s determination.
For some reason, the labels didn’t

hear Mike’s exceptional writing,
Chester’s soaring melodies, the
band’s well-crafted dynamics and
the undeniable chemistry between
Chester and Mike. But the fans
soon would.

Several labels pursued me todo
A&R after I secured a deal for Macy
Gray, whom I developed at Zomba.
Iinsisted that I bring Hybrid Theory
under my new contract as my first
signing. The one label executive who
was truly interested in Hybrid Theory

was Warner Bros. Joe McEwen.
Despite being the smallest offer,
knew the label provided the perfect
environment for the band to thrive.
However, before we started the
album, McEwen moved on from
Warner Bros., leaving the fate of the
band uncertain. At NRG Studios
in Los Angeles, Chester and Mike
continued to refine their iconic
sound, working together on lyrics
and melody to create a combined
voice that would touch the hearts of

AUGUST 5, 2017
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Previously unpublished
portrait of Bennington
photographed by Jim
Louvauin Arizona on
Feb.26,2012.Louvau
worked with Bennington
foradecadeasa
photographer. They were
friends for 17 years.

millions. Manager Rob McDermott
and I were told the band had to
change its name due to a legal
conflict; everything from Plear to
Platinum Lotus Foundation was
considered, and finally, I believe it
was Chester who suggested the name
“Linkin Park,” after Lincoln Park in
Santa Monica, Calif.

I remember going into a back
room to listen to the latest roughs.
I came back with tears in my eyes.
Mike and Chester said, “Oh,
man, you hate it.” I replied, “I'm
speechless. You created a timeless
piece of work. These are tears of
joy. Let’s go mix!” Those are the
moments you never forget.

In 2000, at a radio convention,
programmers got an early taste

i
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“His voice will live forever,” says Blue of Bennington (center), shown
performing with Linkin Park at the Reading Festivalin England in 2003.

of “One Step Closer” and began
demanding to play the track. Warner
Bros., in poetic synergy, rushed

out the single to rock radio and
moved up the release date for the
album, now called Eybrid Theor y,

to October 2000. A few weeks later,
Chester and I were vacationing

in Mexico. A girl walked past
Chester, saw his wrists adorned
with fire tattoos, and said to her
friend, “That’s the guy in the video
I'told you about!” The “One Step
Closer” video had been out only a
couple of weeks, and that was all the
confirmation I needed to know that
Chester, along with the rest of the
band, was on his way to stardom.

Only a couple of months after
that, I flew to Sacramento, Calif.,
to present the band with its first
gold plaque for sales of 500,000,
and at the same time, I was able
to say it already had been certified
platinum. We all walked onstage to
see thousands of kids singing each
word to every song. And that was
just the beginning.

Every week, at least one person
tells me how Chester and Linkin
Park’s music touched their lives,
serving as a release, a catharsis, a
therapy for inner turmoil. Chester
was an inspiration to myself and the
world. He was an example that you
can achieve anything you set your
mind to, but that at the same time
we are all human and vulnerable.
He let us know we are not alone,
that we all feel self-doubt, despair,
rage and exhilaration.

I'm so glad Chester had the
time on this planet to bless us all
with his special gift. His voice will
live forever. ©

TopFive
Highest-Selling
LinkInPark Albums

10.5M
6.2V
3.5M

2.1M
1.9M

27.8\V1

Linkin Park’s
U.S. album sales,
according to
Nielsen Music.

‘HE WANTED LINKIN PARK
TO CHANGE PEOPLE’S LIVES’

The band's former label head and
producer look back at Bennington's life

Chester was a great singer in the classic
way that great rock singers move the
world with their voice. He had a unique

. ability to bring forth a guttural scream
that would project the intent of the song, and in the
same song, flip to a beautiful melody that drove home
the song'’s purpose. He wanted Linkin Park to change
people’s lives. He sucked people in.

Chester was a very impassioned person. He
believed in what he was doing at all times, whether it
was a small conversation about being a father or being
agood person, butin particular when it was about
his songwriting or the records that Linkin Park was
making. He believed in the spirit of rock'n’roll and the
purpose it had in fans'lives. As the band grew, it never
had a sense of entitlement; Chester still brought his
basic instincts and talents into the room every time.

It was a pleasure working with the band. It knew
how to give back to family and causes. Chester was
the guy in front, the one that had to expose what its
convictions were, what its purpose was as a band.
That's what lead singers were supposed to do. And
he did that.

Tom Whalley

B [ metwith themin 1999 and wenttoa

' =« = rehearsal. Chester started singing, and |
\;‘,‘ was like, “Oh, my God, this is really

special.”|'d never really heard somebody
sing that incredibly in a little, crappy rehearsal room. In
that first rehearsal, he overshadowed the whole band;
he was such a huge force vocally that it got me really
excited about the project.

Back then, they were young kids. The record
company had signed this band that it thought was
anormal rap-rock group that would do OK. And
when the [executives] firstcamein and listened
to Hybrid Theory, their jaws were on the floor; they
couldn't believe it. They were bringing everybody
over to listen to the album in the studio. And then it
instantly became a huge priority for the label.

When we wentinand did Meteora, it was such a
fun, easy record to make, because Tom Whalley was
super supportive. He was a positive energy around the
band, and Chester and Mike continued to be amazing.
There was a trust element on Meteora that maybe
wasn't quite there [before].

Chester had an amazing sense of humor. On
Meteora, he set up this Pro Tools rig in the lounge, and
he would write these funny punk-rock songs and play
them for us. He just was a funny guy.

For a record producer, he was a dream come true.
It's crazy how hard he could sing with such precision.
I've had four or five times in the studio that | got goose
bumps. One was with Chester.

M Don Gilmore

i .
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FROM THE DESK OF

CO-FOUNDERS, ZUMBA FITNESS

Beto
Perez &
Alberto
Perlman

The fithess-craze creators on
breaking tracks by Pitbull and a
new partnership with Steve Aoki

BY LEILA COBO
PHOTOGRAPHED BY BRIAN SMITH

HEN SHAKIRA AND
Carlos Vives released their
global hit, “La Bicicleta,” in
May 2016, the Colombian
diva followed up with a personal request to
her Zumba instructor, Marta Formoso:
Could she do anything with the song?
Asit turns out, she could do plenty.
Formoso was in the midst of a global tour

» >

o

with Zumba co-founder/chief creative
officer Alberto “Beto” Perez, 47, who
spent that night feverishly choreographing
the track with cumbia steps and sexy hip
swivels. The next day, Perez premiered

the dance in front of 4,000 people at

a Zumba class in Italy, adding encores

in Brazil, Japan and Argentina. Shakira
posted a video of the debut on her YouTube
channel, garnering over 2.6 million views.
Two days later, “La Bicicleta” debuted atop
Billboard’s Latin Airplay chart.

“Shakira’s team was going crazy,” Perez
says with a laugh. “So when [the single]
‘Chantaje’ launched [in October], they
said, ‘Canwe doit again?’ ”

Such is the power of Zumba, the fitness
—and increasingly musical — empire
launched by Perez alongside business
partner and company CEO Alberto
Perlman, the corporate ying to Perez’s
creative yang and president/COQO
Alberto Aghion. The program is now
taught at over 200,000 locations in 186
countries, with approximately 15 million
people attending a class on any given day.
While Zumba won’t disclose how many
instructors it has licensed worldwide, the
number has multiplied tenfold in the last
decade, and each teacher pays to subscribe
to the Zumba Instructor Network (ZIN),

which provides access to original music
and choreography routines.

The program produces much of the
music used in its classes in-house, with
ateam of 10 producers and songwriters.

It also has partnered with major Latin

stars like Don Omar and Pitbull, whose
respective hits “Zumba” and “Pause” (the
latter reaching No. 73 on the Billboard

Hot 100) were created specifically for
Zumba routines. On July 28, fellow workout
favorite Daddy Yankee will perform his
Zumba hit, “Hula Hoop,” at the company’s
annual convention in Orlando, Fla. The
songs now soundtrack an untold number of
routines uploaded to YouTube, providing

a promotional platform for the song and
program, and a headache for the creators.

“We calculate that on YouTube there
are 7 million videos with 7 trillion views
of user-generated Zumba content that
has nothing to do with us,” says Perlman.
“We think YouTube should pay us, but
there are fair-use issues.”

Now the company, which houses 250
employees at its Miami headquarters, is
doubling down on its Strong by Zumba
fitness program, which incorporates music
into already-established routines in a kind
of reverse choreography. Launched in 2016
with music from Timbaland, Strong will

“It’s like the Rocky
movie where the music
highlights the training
scene,” says Perlman
{right), photographed
with PerezonJuly 13
atZumbaFitnessin
Hallandale Beach, Fla
abouttheirStrong by
Zumba campaign with
new artist partner Steve
Aoki.”ltmakes you want
toworkout
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now premiere music from its latest partner,
Steve Aoki, in hopes of diversifying its
demo and reach beyond Latin dance fans.

“We thrive because Zumba is like water,”
says Perlman. “It goes everywhere.”

Zumba has been a fithess company
for over 15 years. When did you realize
you were dlso a music company?
PERLMAN When Pitbull came to our office in
2010. Ted Nugent’s wife — she’s a Zumba

value we bring|. And we have different
rates for different artists; if the artist is little
known, they usually come and say to us,
“Take my song with no fee.”

So how do you make money?
PERLMAN It’s hard to be able to pay for
music if you're just doing fitness DVDs;
youwon't be able to make the investments
we make. We have instructors all over the
world paying for this content. There are

“Pitbull came to us and said, “You guys

are the radio station of the future.

instructor —went up to him at the airport
and said, “Thank you for ‘Calle Ocho.””
Pitbull came to us and said, “You guys are
the radio station of the future. People are
dancing to my music in your classes, and
they can’t change the station.”

How do you choose the songs?

PEREZ First of all, I need tolove the song.

If the song doesn’t work for Zumba, we
don’t doit, evenifit’s a famous artist. It
needs to be catchy. It’s not about speed, it’s
about happiness, celebration, party. Zumba
music director Sergio Minski gives me
500 songs, and we whittle it down to 13 that
I think make the perfect class. Sometimes

I test a song in class and it doesn’t work.
Sometimes we hear a song and we say,
“This song is created for us.”

PERLMAN We give instructors three types of
music: original music that our producers
create; discovery tracks, as in “You should
listen to this new artist”; and famous
music. A remix also works really well.

With “Despacito,” we didn'’t [give] it to the
instructors; the instructors picked it up. So
we went to Universal and they said, “We
have an exclusive remix — the salsa version
—for you.” And we're increasingly getting
songs before they’re released.

Do you make money from the plays
you generate?

PERLMAN No. We license the song at a good
rate because the labels now know [the

99

official and unofficial routines. But you
have to be an official Zumba instructor to
have the right to teach a Zumba class and
have access to all the tracks and choreos.
PEREZ If you want to create good music for a
fitness program, you need to spend money.

Strong by Zumba launched a year
ago, and you already have 25,000
instructors. But the musical concept is
completely different from Zumba.
PEREZ We always create choreography with
something that exists. I said, “This time,
we’ll do the routine and the musician will
create music for my routine.”

PERLMAN Every song is a world. You have
to match every move; we sit for three days
creating one track. Each class consists of
7§ percent original music and 2§ percent
licenses. Sometimes we find a song with
the right structure, like “Freaks” by Timmy
Trumpet and Savage. We licensed it and
added accents for the workout.

1Perez, who is passionate
about bikes and motorcycles,
keepsthese modelson

his desk.2 These dolls of
Perez have beengivento

him by Zumbainstructors
aroundthe world; they sit
alongside a bottle of Voli
vodka, a giftfrom Pitbull.
3ZIN members getamonthly
discthatincludes new music
andchoreographies; the
company has published 70
volumesthusfar.4 Perez

is a huge Michael Jackson
fanandcites himasan
inspirationfor his work.

What is Steve Aoki’s role?

PERLMAN We sent him the choreography,
and he’s doing a five-minute track. We’ll
promote across our channels, and he’ll
promote as well. In October, we'll do an
experience with a class and have him there.

Since these are songs you commission,
how are the deals structured?
PERLMAN Every deal is different.
Sometimes there are complete buyouts.

A big artist usually keeps their publishing
and we get the right to release and exploit
the song; sometimes the label gets a piece.
We're trying to do something special with
music in the fitness world. I think Steve
Aoki is excited about the concept, and the
label is excited, too. Same with Timbaland.
He was the first artist to do a track with
Strong. He said, “Thisis a challenge, and I
think fitness is the future.”

PEREZ For musicians and producers, it’s a
new way to make music; we give them a
guide. Their creativity matrix is amazing.

What is the Strong business model?
PERLMAN It’s democratic, like Zumba. You
could be in Cypress and take a Zumba class
in a little hut. For us, fitness is inclusive
and you can do it anywhere. We already
have 10,000 Strong classes happening in
Thailand, in Argentina.

PEREZ In my studio, I've had Naomi
Campbell take a class next tomy
housekeeper. Rich, poor, all races can do
Zumba. I was in Israel, and it was amazing
to see everyone — old, young, Palestinians,
Jews — dancing and smiling. I'm happy it
can help bring a little peace to the world. ©
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Triple 8 Management
acquired Nashville-based
artist management,
marketing agency and
ndependent label Good

lime Inc., whose roster
ncludes Judah & The Llon and
Krls Allen.

Chrysalis Records entered a
global partnership with pop

I

duoEverything but the Glrl.

Amy Wheatley was
appointed GM of Ministry of
Sound Record

the Sony-owned imp

ngs. She joins

Three Six Zero, where she was
head of U.K. marketing

Colombian star Maluma

signed a worldwide

publishing deal with Sony/
TV.He's signed to Sony

Music Latin America.

5

Grammy-nominated hip-hop
veteran Jeezy signed with
United Talent Agency

worldwide representation

for

nt from |

-

07-19

Wheatley |

Fleetwood
Macin1978.

The Recording Academy
president/CEQO Nell Portnow
announced Fleetwood Mac
asthe 2018 MusiCares
Person of the Year. The 28th
annual benefit gala is set for
Jan. 26 at Radio City Music
Hall in New York. This is

the first time a band will be
recognized with the tribute

Former Creative Artists
Agency agent Davld Zedeck
announced he is leaving Live
Nation, where he held the

title of executive vp/president
of global talent and artist
development for five years, to
run United Talent Agency's
nusic department. Zedeck’s
contract with Live Nation was
expiring at the end of the year.

AGOLDE revealed ASAP
Ferg will design a unisex fall
collection for the company
he ASAP Mob member
previously designed a spring
2016 line for the denim brand

City of Hope honored Red
Light Management founder
Coran Capshaw at the New
York Spirit of Life campaign
kickoff event at Fred's at
Barneys in New York. Capshaw
will receive City of Hope's 2017
Spiritof Life Award at the
cancer center's annualgalain
Los Angeles on Nov. 2.

07-24

Brooklyn-based labe

Fool's Gold, co-foundec

by DJ-producer A-Trak
entered a worldwide

distribution partnersh
with Caroline, Capitol !
Group's indie-focused

abel-services division.

Roc Nation took to Twitt

eveal that Korean-A
hip-hop artist Jay Park

ts roster

nerican

P

A

usic

oined

Vice Media laid off at least
60 employees in an effort to

focus on video expansion

The cuts affected nonv
positions across the

aeo

company's sales, branded,

editorial and corporate
divisions in both North
America and Europe.

Vimeo elevated Anjall Sud

from GM/senior vp cre

ator

business to CEQO of the online

video platform

Warner Bros. Records

president/head of A&R Dan

McCarroll left the labe
more than two years. H

previously was preside

Capitol Records
Nadlne Coyle, former
member of U.K. pop
group Glrls Aloud
signed with Virgin EMI
for her second solo
album. Sheagainw
work with producer
Brlan Hlgglns

Sony/ATV signed
a publishing deal

with Heard Well, a

after
e
nt of

BIRTHDAYS
July 28

Soulja Boy (27)

July 29

Martina McBride (51)
Geddy Lee (64)

July 30

Kate Bush (59)

July 31

Lil Uz Vert (23)
Zac Brown (39)

Aug.1

Adam Duritz (53)
Coolio (54)

Chuck D (57)
Aug.?2

Charli XCX (25)
Aug.3

DRAM. (29)
James Hetfield (54)
Tony Bennett (91)

CharliXCX
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TO OUR TALENTED ARTISTS, INSPIRING
COLLEAGUES AND FRIENDS IN MUSIC CITY,

YOU'RE ALL POWER
PLAYERS TO US.

THANK YOU FOR ANOTHER INCREDIBLE YEAR




TOPLINE MIDYEAR TOURING REPORT

Guns N’ Roses

More Trac, More Problems

Despite increased security concerns, a battle brewing among some of the biggest venue owners in the world and legal issues
in the festival and secondary ticketing markets, the live-music business is again on pace for another record-breaking year

BY DAVE BROOKS

TOP 10 HIGHEST-GROSSING TOURS*

FTER SWEARING 20 YEARS AGO THEY WOULD NEVER ARTIST WAL Ve el l7

. . . GROSS  ATTENDEES SHOWS
tour again, Guns N’ Roses boast the top-grossing tour in | ' !
what has been another record year for the concert business | GUNSN'ROSES | $99.031.131 |  909.606

so far, despite fears of market saturation, high-profile festival
collapses and terrorist threats. The reunited group’s Not

COLDPLAY $86.818,781 | 735626 !

in This Lifetime Tour, which began in April 2016, has been | JusTINBIEBER | $63,467.024 | 739.873 \
|

|

1

packing stadiums from Japan to the United Arab Emirates ever since.

“People love these songs but many haven’t had the opportunity to see them = 357.094.032 [}l 478235 :
liVe,” says the band’s agent, Ken FermainCh, of United Talent Agency, noting | REDHOTCHILI PEPPERS 1 $56,290.817 649.825 48
that Appetite for Destruction is Spotify’s second-most-streamed album of the

1980s, with “Sweet Child O’ Mine” having racked up 250 million streams FRICCHUREH $52792.439 | 868,212 61

alone. “Soit’s new fans and people that have been fans of the band for some
time. This music brings a lot of people back to their youth in a massive stadium
spectacle, with some of the best sound and production on the road right now.” BILLY JOEL $39.166.971 | 350,560
Halfway into 2017, megapromoter Live Nation’s total gross, attendance and
number of shows are all up between 8 and 10 percent, while AEG Presents has
seen its number of shows and total attendance rise 4 percent. The top tours 10 | STEVIE NICKS $35.500.826 | 364403 | 40
include runs by Coldplay, U2 and Bruce Springsteen, as well as impressive e

*all chart information is based on box-office data reported to Billboard Boxscore for the period nf‘ Nov. 8, 2016, through June 5, 2017.

L TRANS-SIBERIAN ORCHESTRA | $45,546,995 832,771 92

4

17

9 ; BRUCESPRINGSTEEN& THEESTREET BAND | $37,972,463 261.184 ‘ 14
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2 52 LIFETIME CHOWS AT MS6
THANKS FOR AN UNFORGETT,
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MADISON SQUARE GARDEN
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CORAN CAPSHAW, JASON COLTON, JASON COMFORT AND FATRICK JORDAN (RED LIGHT MANAGEMENT), MIKE GREISCH (FARADIGM)
MILLER, STEVE GABER AND WAYNE GOLDBERG (LIVE NATION)
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arena jaunts by Justin Bieber, Red Hot Chili
Peppers, Eric Church, Billy Joel and this year’s
sole female among the top 10, Stevie Nicks; all
have raked in at least $35 million so far this year.
So, with the potential for another record-breaking
year on the books, is there a saturation point ahead
for the live-music business?

“I don’t think we’re even close to the point
where we can max out,” says Live Nation
co-president for North American concerts
Bob Roux, explaining that dynamic-pricing
strategies, coupled with the growing practice of
routing tours earlier, are helping promoters avoid
the “arms race to get on sale and run into routing
situations that cannibalize sales.”

But while sales remain strong, there are several
dark clouds looming over the industry. Concerns
about terrorism persist following the May attack
at an Ariana Grande concert in Manchester,
England, that killed 22 people. The collapse
of the supermodel-promoted Bahamas Fyre
Festival in April, followed by the bankruptcy of
Huka Entertainment’s Pemberton Festival in
June, spooked agents, investors and fans. The
secondary ticketing market has been rocked by
its own implosions, beginning with the crash of
Scorebig in late 2016 that left millions of ticket
orders unfilled and forced many brokers to write
off hundreds of thousands in losses. In January,
consolidation firm DTI was nearly brought down
by investor/board member Joe Meli, whom the
FBI accused of operating a $95 million Ponzi
scheme. Months later, broker National Event
Company went bust after its owner and founder
also was accused of operating a Ponzi scheme.

Within the business, there is also concern over
intensifying animosity between Live Nation,
manager Irving Azoff and Madison Square
Garden on one side and AEG and its allies on the
other. Though Live Nation and AEG are longtime
rivals, the fight has escalated lately: Azoff-MSG’s
Forum in Los Angeles has increasingly tied plays
at the building to dates at New York’s Madison
Square Garden, with Azoff telling Billboard in
April that “the premium MSG nights are going
to loyal friends of the company. Playing The
Forum — the obviously better music venue in Los
Angeles —makes you a friend of the company.” In
response, AEG announced a new policy making
it harder for acts to play its O2 Arena in London
if they skip its Staples Center to play The Forum.
The fight became even more entrenched when
the Prudential Center in Newark, N.J., announced
it was signing a booking deal with MSG, while
Brooklyn’s Barclays Center joined forces with
AEG-owned Bowery Presents to buy Manhattan
club Webster Hall, though Barclays reps insist the
building remains neutral.

“I'm worried that ... there’s a nastiness engulfing
the concert business. Not just with promoters, but
with how the agencies are fighting each other,”
says one high-ranking executive. “I've never seen
it this bad before.”

So far, though, the “venue wars” have not had

“I'don’t

think we’re
close to
the point
where we

can max TOP 10 PROMOTERS

)
Out. PROMOTER
—Bob Roux, 1 | LIVENATION
Live Nation

2 | AEGPRESENTS

3 l OCESA-CIE

FRONTIERTOURING
6 : TAF-TIME FORFUN
7 | MERCURY CONCERTS
8 ; TEG DAINTY
9 ' FRANKPRODUCTIONS

1
10 | SIMCONCERTS
e

4 | CAESARSENTERTAINMENT

TOTAL GROS
All Promotion

$77,056,019

$47,325,992

$44,797,507

$41,610,381

$877,934,736

$397,135,915

$114,681,094

$106,846,527

$63,194,057

$46,273,377

S TOTAL NO.OF
s ATTENDEES SHOWS
[ 11740380 | 1930
5,754,171 | 1,456
] 2430974 | 506
739,485 | 270
] 717249 | 63
1,060,284 j 482
( 491,690 | 21
465780 | 252

| 696425 | 141

678,587 75
4

TOP 10 BOXSCORES

ARTIST(S)
Venue

Date(s)

U2, THE LUMINEERS
1 | Rose Bowl, Pasadena, Calif.
May 20-21,2017

U2, THE LUMINEERS
2 Soldier Field, Chicago
June 3-4,2017

DJT-JIZZLE

02 Arena, London

COLDPLAY, JESSKENT

March 31, April 1,2017

COLDPLAY, JESSKENT

April 11-12,2017

GUNS N°ROSES

Nov.4-5,2016

GUNS N'ROSES
7 | Allianz Parque, Sao Paulo
Nov. 11-12,2016

COLDPLAY, JESSKENT

April 15-16,2017

METALLICA,IGGY POP
9 | Foro Sol, Mexico City
March 1, 3,5,2017

10 | Foro Sol, Mexico City
Feb.18-19,21,2017

DRAKE, YOUNG THUG, DVSN,

Jan. 30, Feb. 1-2, 4-5, 14-15, March 20, 2017

4 | National Stadium, Singapore

5 | HSR Taoyuan Plaza, Taipei, Taiwan

6 | EstadioRiverPlate, Buenos Aires, Argentina

8 QOlympic Stadium, Seoul, South Korea

JUSTIN BIEBER, ROBIN SCHULZ

GROSS

TOTAL

ATTENDEES
No. of Shows

Ticket Prices

$15,784,565
$280/$35

$13,435,925
$280/%$35

$13,301,000
£10,603.718)
$165.58/$68.99

$12,517,500
($17,467,744
Singapore)
$199.22/$55.90

$11,821,800
($362,187,600
Taiwanese)
$254.59/$58.75

$11,042,300
(166,918,400
pesos)
$198.46/$52.92

$10,761,300
(35.366,335
reais)
$237.34/$88.24

$10,132,000
(11,521,473,040
won)
$135.43/$30.95

$9,744,945
(191,144,178
pesos)
$85.65/$19.37

$9,496,049
(194,264,473
pesos)
$244.41/%$17.11

123,164
2

105,078
2

128,523

102,508
2

72,212
2

105,026
2

93,600

99,837

197.745
3

155,201
3

PROMOTER(S)

Live Nation
Global Touring

Live Nation
Global Touring

Live Nation

Live Nation

Live Nation

Mercury
Concerts

Mercury
Concerts

Live Nation

OCESA-CIE

AEG Presents/
Concerts West,
OCESA-CIE
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much impact on the year’s top tours. The four
venues in the middle of the battle all appear on
the midyear ranking for buildings with capacities
of 15,001 or greater. All venues are slightly down
from their 2016 grosses with the exception of
Madison Square Garden. The New York arena had
an 87 percent increase in gross revenue in 2017,
growing by $46 million and closing in on the O2 as
the highest-grossing arena in the world.

New York is also making headlines in the 10,001-
to 15,000-capacity space; the reopening of the
Nassau Veterans Memorial Coliseum by Brooklyn
Sports and Entertainment as part of the NYCB Live
Campus has turned the newly renovated facility
into the highest-grossing building in the category in
North America, and has hosted headline-grabbing
shows by Bruno Mars and Billy Joel. As part of its
ongoing effort to attract bookings, the coliseum
has created special artist quarters and even offers
helicopter rides to Manhattan.

Live Nation continues to be the most dominant
promoter, grossing more money in the first half of
2017 than the promoters ranked second through
eighth combined. The live-music giant was
responsible for all or part of seven of the top 10
tours on the road, including U2’s The Joshua Tree
Tour, which already has sold 2.4 million tickets and
is on track to be the biggest trek of the summer.

But indies posted big wins too. Louis Messina
and his Messina Group helped country star Eric
Church play in front of nearly 1 million fans and
break the attendance record at Bridgestone Arena
in Nashville in May, for instance. Also charting for
the first time in recent memory: Frank Productions
Concerts, which partnered with AEG on a majority
of Red Hot Chili Peppers dates and is co-promoting

“I'm
worried
that there’s
a nastiness
engulfing
the concert
business.”

—A hlgfl—rankmg
executive

TOP 10 VENUES 15,001 OR MORE CAPACITY

10

TOP 10 VENUES 10,001-15,000 CAPACITY

10

VENUE

Location

02ARENA
London

MADISONSQUARE GARDEN
New York

T-MOBILE ARENA
Las Vegas

MANCHESTERARENA
Manchester, England

BARCLAYS CENTER
Brooklyn

PRUDENTIAL CENTER
Newark, N.J.

AMERICANAIRLINES CENTER
Dallas

SPORTPALEIS
Antwerp, Belgium

THE FORUM
Inglewood, Calif.

STAPLES CENTER
Los Angeles

VENUE

Location

SSEHYDRO
Glasgow, Scotland

HALLENSTADION
Zurich

BARCLAYCARD ARENA
Hamburg, Germany

NASSAUVETERANS MEMORIAL
COLISEUM
Uniondale, N.Y.

PERTH ARENA
Perth, Australia

BRISBANE ENTERTAINMENT
CENTRE
Brisbane, Australia

MGM GRAND GARDEN
Las Vegas

VAN ANDEL ARENA
Grand Rapids, Mich.

INFINITE ENERGY CENTER
Duluth, Ga.

3ARENA
Dublin

VENUE

CAPACITY

21,000

20,697

20,000

21,000

19,000

18,000

20,021

20.000

17,800

20,000

VENUE

CAPACITY

13,000

13,000

15,000

14,500

15,000

13,500

14,500

12,864

13,000

14,500

TOTAL

GROSS

$105,169,919

$100,107,660

$50,779,218

$48,073,864

$38,208,091

$31,719,484

$28,738,015

$27,414,210

$25,787,053

$24,863,807

TOTAL

GROSS

$50.826.833

$32,718,694

$27.488.481

$18,734,469

$15.058,518

$11,193,739

$10.614.838

$9.860,742

$8.353,702

$8,105,559

TOTAL

NO.OF

ATTENDEES SHOWS

1,536,211

1,006,342

391,765

831.882

676,197

482,352

425,129

617.191

315,774

290.018

TOTAL

ATTENDEES

885,547

364,454

633,134

253,914

182,453

139,471

114,896

212,558

129,394

97,198

128

74

36

79

68

56

40

38

31

31

120

54

83

31

23

19

16

37

18

13
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Allison Aiello
Director of Information Technologies
3 years

66

It’s not the
band, it’s the
bandwidth.

Sorry, IT pun.

9

EXPERIENCE MATTERS.

Allison and her IT Team have
deployed the most state-of-the-art
WIFI system in the industry. For 24
years, the most talented crews in the
business have handled the biggest
events in the world at SAP Center.

SAP center

at san jose

‘?“
=
1

SAP Center at San Jose. Northern California’s Premiere Sports and Entertainment Venue.

For availability call 408.999.5809, fax 408.999.5797 or vist sapcenter.com ANTG

N ET WO R K [ —emer=a)




TOPLINE MIDYEAR TOURING REPORT

TOP 10 VENUES 5,001-10,000 CAPACITY

Red Hot ChiljPeppers

VENUE VENUE

CAPACITY

TOTAL
GROSS

TOTAL NO.OF
ATTENDEES SHOWS

Location

38 BILLBOARD |

Hall & Oates’ tour while booking Brantley
Gilbert’s arena run.

“There’s still plenty of opportunity for the
independent guys,” says Frank Productions
president Charlie Goldstone, noting big
upcoming shows from Foo Fighters, Ryan
Adams /Emmylou Harris and Modest Mouse /
Gogol Bordello. “We're staying busy in the
rock category.”

International touring continues to be a focus
of growth, with eight of the top 10 highest-
grossing events taking place outside the United
States and spread out across Asia, Europe, South
America and Mexico.

Rob Beckham, co-head of William Morris
Endeavor’s Nashville office, says the success of
acts like Kenny Rogers abroad has inspired other
country artists to look beyond the States for new
opportunities. “We’ve gone from a couple dozen
international dates per year to just over 350 shows a
year internationally,” says Beckham.

Besides security and terrorism, another
persistent worry is the specter of fraud, with the
collapse of both the Fyre and Pemberton festivals
raising concerns about independent promoters’
ability to stage shows in an era when major talent
agencies are nervous about booking their acts on
an event that might flame out.

“Any time you produce a new event, you're
going to have to pay more as you prove the
concept,” says Superfly co-founder Rick Farman,
who co-created Outside Lands and Bonnaroo and
is developing the inaugural Lost Lakes Festival in
Phoenix. “There is still plenty of opportunity to
create new events, and many agents want to see
these events be successful.”

Bottom line: While the boom goes on, promoters
can'’t let their guards down. ©

CGAny
time you
produce a
new event,
you're
going to
have to
pay more
as you
prove the
concept.”

—Rick Farman,
Super fly

10

RADIOCITY MUSICHALL
New York

THE AXIS ATPLANET
HOLLYWOOD
Las Vegas

AUDITORIO NACIONAL
Mexico City

| THEPARK THEATER AT MONTE

CARLORESORT & CASINO
Las Vegas

ROYALALBERTHALL
London

MOHEGAN SUN ARENA
Uncasville, Conn.

THETHEATER AT MADISON
SQUARE GARDEN
New York

VORST NATIONAAL
Brussels

BILLGRAHAMCIVIC
AUDITORIUM
San Francisco

MICROSOFT THEATER
Los Angeles

5,901

7.000

9,683

5.200

5,272

10,000

5,610

8.000

7,000

7.100

$89,827,597

$46,185,420

$31,154,182

$18,639,523

$17.864,748

$16,675,716

$13,857,035

$13,679,068

$13,152,073

$12,981,238

TOP 10 VENUES 5,000 OR LESS CAPACITY

10

VENUE
Location

THE COLOSSEUM
AT CAESARS PALACE
Las Vegas

FOX THEATRE
Atlanta

ORPHEUM THEATRE
Minneapolis

DURHAM PERFORMING
ARTS CENTER
Durham,N.C.

DAVIDA.STRAZ JR.CENTER
FORTHE PERFORMING ARTS
Tampa, Fla.

BROWARD CENTERFORTHE
PERFORMING ARTS
Fort Lauderdale, Fla.

CHICAGOTHEATRE
Chicago

ADRIENNE ARSHT CENTERFOR
THE PERFORMING ARTS
Miami

BEACON THEATRE
New York

EVENTIMAPOLLO
London

VENUE

CAPACITY

4,000

4,600

2,618

2,712

2,610

2,700

3,604

2,400

2,900

5,000

TOTAL

GROSS

$54,369.050

$21,404,897

$18.677.278

$16,676,749

$16,349.400

$14,237,677

| $14.222.443

$13,103,639

$13,071.722

$11,783,437

1,123,176

296.459

732,764

131.213

196,998

237.081

256,940

297.445

234,360

174,538

TOTAL

ATTENDEES SHOWS

350,170

342,137

221,870

289,493

249,223

201,845

224,527

174,901

166,663

258,990

211

75

88

34

67

37

88

31

37

NO.OF

87

104

96

130

276

223

77

66

83
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3 MONTHS IN...
% LIVE

HOME OF THE NASSAU VETERANS
MEMORIAL COLISEUM

OPENED APRIL 5, 2017, NYCB LIVE HOME OF THE NASSAU VETERANS MEMORIAL COLISEUM RANKS #1 IN NORTH AMERICA AND
#4 WORLDWIDE ON THE TOP GROSSING VENUES, 10,001-15,000 CAPACITY, BY BILLBOARD MAGAZINE.

THANKYOU TO ALL OF OUR PARTNERS THAT MADE OUR GRAND OPENING A GREAT SUCCESS

)

NASSAU VETERANS
MEMORIAL COLISEUM
MiIDe N | NEW YORK

! COMMUNITY BANK

A BROOKLYN SPORTS & ENTERTAINMENT VENUE

WorldRadioHistory
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CONGRATULATIONS

SCOTT on being named one
of Billboard's Nashville 2017
Country Power Players! You, = !

never stop racing to the top.
Your passion for music, your: |
drive and strategic energy are &

addicting.

CONGRATS &
PEDAL TO THE METAL!

Lowve, Q%nw/& 1

WorldRadioHistory



BILLBOARD’S NASHVILLE 2017
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Missy Elliott onstage

uring day one of FYF Fest

at ExpositionPark in

Los Angeles on July 21.
Beyoncé, Solange, |

Katy Perry and Tyler,

The Creatorwere all
spottedinthe crowd.

POLAROIO" RICH FURY/GETTY | 0 F-PATRICK/GETTY
MATTEQ PRANOONI/BFA/REX/S| SPELLMAN/
& EUGENE GOLOGURSKY/GETTY M

1 The Weeknddelivered his headlining set at the inaugural
Lollapalooza Paris on July 22.2 Pandora vp artist marketing/
industry relations Jeff Zuchowski (left) and Nas at Pandora
SoundsLike You NYC on July 19. 3 Halsey at the Balmain

and Beats by Dre Celebrate: Balmain's New Boutique and
Headphone Collaborationin Los Angeles on July 20.4 Rihanna in
Giambattista Vallicouture and Chopard jewels at the European
premiere of Valerian and the City ofa Thousand Planetsin London
onJuly 24.SHarry Styles (left) and actor-director Kenneth
Branagh at the New York premiere of Dunkirkon July 18. 6 Travis
Scott (left) with Revolve co-founder Michael Mente at the closing
event of #RevolveintheHamptons, a monthlong activationin
Bridgehampton, N.Y., held by the clothing retailer.




7 DAYS on the SCENE

Art For Life

BRIDGEHAMPTON, N.Y., JULY 15

THE 18TH ANNUAL ART FOR LIFE GALA,
which took place at Fairview Farms, honored

a handful of vocal supporters of the arts,

such as Public Enemy’s Chuck D, Uber chief
brand officer Bozoma Saint John, former
BET president of programming Stephen G.
Hill, Art for Life 2017 featured artist Sanford
Biggers and Esi Eggleston Bracey, former
president of the consumer beauty division at
Coty. Hosted each year by Russell Simmons’
Rush Philanthropic Arts Foundation, founded
by Simmons alongside his brothers Joseph
(Rev. Run of Run-D.M.C.) and Danny, the
“Midnight at the Oasis”-themed gala raised
over $1.1 million and saw Russell auction

off gold and blue balloons that brought in

more than $150,000 within seven minutes

of bidding. After guests enjoyed an all-

vegan menu, Chuck D delivered a surprise
performance of “Fight the Power” and shared
his thoughts on the importance of fostering arts
education programs in schools. “We have to be
accountable, watchful and responsible for our
arts,” he said. “Not to police it, but to nurture it
and grow it and teach it.” ~LYNDSEY HAVENS

1 Fresh off touring with Prophets of Rage
forsixweeksinEurope, Chuck D said
he traveled 6,125 miles” to attend and
supportthe gala. 2 Atlantic Records
chairman/C OO Julie Greenwald. 3 Hill
(left) and Russell Simmons. 4 Brooklyn-
based singer-songwriter Elle Varner,
whois credited as a songwriteron
Chance the Rapper’s Grammy-winning
album Coloring Book.5 Saint John (left)
and Blackrock chief marketing officer
Frank Cooperlll. 6 Honorary chairman
Lyor Cohendelivering his speech.

HORSES: 12 AMY HARRIS/INVISION/AP IMAGES. 2. 3: SCOTT LEGATO/GETTY IMAGES.

Faster Horses

BROOKLYN, MICH., JULY 21-23

UNEZ/WIREIMAGE

1Dierks Bentley was among the stars celebrating the festival’s
fifth year at Brooklyn Trails Campground at Michigan International
Speedway. 2Brett Eldredge (left) and Greg Carrillo. 3 Luke Bryan.
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CONGRATULATES

MICHAEL
MARTIN

ASCAP VP of Membership, Nashville

BILLBOARD COUNTRY
POWER PLAYER 2017 ‘

ASCAP salutes our country songwriters
who capture moments and change lives
with their unforgettable music

S\ascap WE CREATE MUSIC
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GROOMING 8Y PAUL

“If you putout
quality music,
you're goingto be
inagood place,”
says Santos,
photographed
July 13 at Drift

Studioin New York.

THE PULSE
OF MUSIC
RIGHT NOW

ROMEQO’S
RIGHTHOOK

In the age of “Despacito,” how

does a bachata star like Romeo Santos

) survive? By punching back — and making
#} business moves, with JAY-Z's help

BY LEILA COBO
PHOTOGRAPHED BY JUSTIN BETTMAN
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the beat

ROMEQO SANTOS STEERS HIS
massive white Range Rover down
West 38th Street in Manhattan and
cranks up the volume on his new
album. He’s a few blocks north of
Madison Square Garden, which

he has sold out four times during
his solo career, as well as the
Empire State Building, which will
synchronize its tower lights to his
new single, “Carmin,” on July 20,
the eve of the release of his new
album, Golden.A few miles uptown
is the Bronx home on Vyse Avenue
where Santos grew up in the 1980s
and helped form the best-selling
bachata quartet Aventura; a couple
of avenues over is the West Side
Highway, where he goes running
four times a week.

Shy and soft-spoken since he was
a child, Santos — who turned 36 on
the day of Golden’s arrival — is full
of swagger as his vehicle rumbles
across the city that defines him.
Opening track “Golden Intro” blasts
through the speakers, and Santos
sings along with the lyrics about
his “Midas touch,” his status as
“the king” and how his critics have
foolishly counted him out on more
than one occasion.

“You have to be confident about
the product you're putting out,” says
Santos, looking younger than his
years in gray jeans and a striped tank
top. “It’s just like when a boxer is
promoting a fight. You can’t go out
there and be like, *This guy might
beat me.” ”

Why is Santos, one of Latin
music’s most bankable superstars,
feeling like he has something to
prove? It has been only three years
since he released Formula, Vol. 2,
the top-selling Latin album of 2014
(according to Nielsen Music), which

included the smash “Propuesta
Indecente,” the all-time biggest song
in the 30-year history of Billboard’s
Hot Latin Songs chart as of 2016. Yet
in the time since, reggaetén and trap
summarily have taken over the Latin
charts and achieved unprecedented
crossover success. Pop A-listers like
Ricky Martin and Enrique Iglesias
have embraced the reggaeton

beat, while Luis Fonsiand Daddy
Yankee’s “Despacito” has become

a defining song of 2017 (the Justin
Bieber-featuring remix spends its
11th week atop the Aug. § Billboard
Hot 100). Bachata, the traditional
music of the Dominican Republic
that Santos made a global sensation
with an R&B-laced iteration — first
as leader of Aventura, then as a
soloist beginning in 2011 — has
taken a backseat.

Santos says he’s not concerned
that his signature sound is currently
out of vogue. After all, when
“Despacito” hit No. 1 on the Hot 100
in May, Santos wrote on his social
platforms, “All Latin artists should
be proud of this achievement.”

And Golden does indeed feature

a collaboration with Yankee and
Nicky Jam titled “Bella y Sensual”
(“Beautiful and Sensual”) that
approaches mainstream trap without
betraying Santos’ voice.

“It’s like déja vu, to be honest with
you,” he says with a laugh. “When
Aventura began, there was a lot of
salsa and merengue, and we said,
‘Let’s just do what we do.” Then
Aventura blew up, but urban was
inits prime. This is normal. If you
put out quality music, you're always
going to be in a good place.”

While Santos the musician says
that he’s thriving, it’s difficult to
determine whether Santos the

ROMEO AND JULIO’S ‘FRIEND’ REVEALED

Iglesias

Santos me
figure at ame
Tussaudsin New
York onJuly 19.

S wax

person is in a good place, since he’s
fiercely protective of his private life.
He has never discussed the details of
his romantic life in interviews or on
social media, and when he posts on
Instagram, it’s almost always about
the music he’s working on. Santos
says he spends most of his free time
in the recording studio tinkering
with new ideas, and that has only
increased since he became CEO of
Roc Nation Latin in 2016, which has
allowed him to serve as an adviser
to such artists as Dominican singer
Mozart La Para and American Idol
alumna Karen Rodriguez.

“Last night, I had a meeting with
Karen, and we worked on a song,”
says Santos. “I signed a group of
artists that have a good concept of
what they should be doing. AllIdois
coach.” Santos’ longtime manager,
Johnny Marines, serves as Roc
Nation Latin president, and has
pushed him to make investments
beyond music; Santos won’t divulge
specifics, but he hints at making
some long-term investments when
his current album cycle ends.
Meanwhile, Roc Nation founder
JAY-Z has become a friend and
mentor to Santos — he suggested
collaborating with Swizz Beatz
for Golden, and Santos reached
out to the producer for the album
standout “Premio.”

“Iliterally had a conversation
with him last night,” says Santos of
JAY-Z. “I've been blessed to have
made a good income, but I put so
much energy into music that I never
really concentrated on other ways
of making money. That’s where Roc
Nation has helped me tremendously,
and ... a lot of that comes from Jay’s
business mentality.”

Santos is not ready to consider a
future where recording is not the
focal point of his career, and one

listen to Golden demonstrates that
the Latin superstar is still making
vital, exploratory music. “Leaders
don’t follow formulas — they create
them,” says Sony Music Latin
chairman/CEO Afo Verde. “Romeo
writes and records what he feels,
regardless of what happens on the
charts.” A two-part song suite, “El
Papel” (“The Paper”) describes

an affair from the perspective of
afemale lover and a conflicted
husband, respectively. “El Amigo,”
featuring Julio Iglesias, pairs
Santos with one of his idols (see
sidebar, below left), while the single
“Imitadora” (“Imitator”) has been
the album’s biggest commercial
triumph, elbowing “Despacito” out
of the top spot of the Latin Airplay
chart dated July 29.

As Santos reaches for a sandwich
and a green apple that are stashed
in a bag on the backseat of his car
(“Ineed to eat every three hours
— it keeps my metabolism going
so I stay at a certain weight,” he
explains), the final track on Golden,
a combative rant titled “Sin Filtro”
(“No Filter”), plays over the stereo.
The song tackles seemingly every
piece of criticism that has ever
been leveled at Santos. He once
again dismisses questions about
his sexuality, brought on by his
intense privacy.

Santos says that total honesty is
the backbone of his music. “I'm
sure people are going to listen to
that outro and they’re going to
say, ‘Why is he talking again about
people who say he’s gay?’ ” he says.
“I know some people may say, ‘Well,
just ignore it.” But then there are
moments where I hear a beat, and I
get inspired.

“And then,” he adds, addressing
his haters, “I find a creative way of
telling you to go fuck yourself.” ©
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the beat

The Kids
Are Back

In The
Picture

Blog darlings Black Kids
dropped out for day jobs, but
return with an album that's
“not as bratty” as their debut

BY JILL MENZE

EWERE THE POSTER
children for a band
getting popular on the
Internet,” laments
Reggie Youngblood, the 39-year-
old frontman of momentary rock stars
Black Kids, who will finally return
this September with a second LP. A

From left: Reggie
Youngblood,
Holmes, Ali
Youngblood

and Watley of
Black Kids.

decade ago, the Jacksonville, Fla., the group’s 2008 “ hold. “I felt like we to co-produce the album in Athens,

quartet became a blog-hype success debut album, We went had dreamt it all,” says ~ Ga., and the project’s title, Rookie,

story a few months after forming, received a 3.3 out thl’Ollgh pllbel'ty. Ali, 34. “When I look suggests a fresh start for the re-

thanks to the whip-smart indie-pop of 10 on Pitchfork, Wesurvived our backatinterviewsor formed group. Songs like joyful

single “I'm Not Gonna Teach Your and the notorious musical acne.” shows, 'mlike, ‘WasI  opener “Iffy” and Smiths-esque “If
L]

Boyfriend How to Dance With You.”
The group’s first EP, 2007’s Wizard

¢f Ahhhs, was named best new music
by Pitchfork; soon after, the band
signed with Columbia Records,
drew a big crowd at Coachella and
toured internationally.

Yet just as quickly, Black Kids —
Youngblood, sister Ali Youngblood,
Dawn Watley and Owen Holmes
—were dismissed by the same sites
that built them up. Partie Traumatic,

Lopatin says his

o soundtrack to

 Good Time "almost
has a science-
fiction feeltoit.”

review consisted
of one word:
“Sorry.” The
album sold just 5,000 copies inits first
week, according to Nielsen Music,
and within two years, Black Kids had
parted ways with Columbia.

Meanwhile, the touring schedule
had become too much for the group
to handle (Reggie says he “tried to
leave the band due to exhaustion”),
and a follow-up album was put on

—AliYoungblood

there? Did that really
happen?’ ” During
the hiatus, Ali worked
in a Jacksonville dentist’s office,

and Reggie made ends meet asa
barista while playing in the pop group
Blunt Bangs and writing songs for a
possible Black Kids return. “It wasn’t
until 2015 where I felt like we could
[make] a record that we would feel
good about,” says Reggie. He called
inAndy LeMaster (Bright Eyes)

Q&A

My Heart Is Broken” showcase a
need to be “alittle more earnest and
not as bratty as the first [album],”
says Reggie.

Black Kids will self-release Rookie
on Sept. 15 — Reggie likens another
major-label deal to “paralysis” —
and will tour the West Coast for
the following two weeks. “We went
through puberty,” says Ali of the
band’s return. “We survived our
musical acne, and here we are.” ©

WHY ROBERT PATTINSON AND ‘WALL-PROG’ WORKS

Acclaimed electronic artist Oneohtrix Point Never’s soundtrack to the new crime film Good Time dazzled
at Cannes — and helped him experience Iggy Pop as “the voice of God”

Daniel Lopatin, who records

as Oneohtrix Point Never,
worshipped Quentin Tarantino as
a kid. “My first Hotmail account
password was ‘Quentin,’ " says
the 34-year-old. His score to
Good Time, a thriller starring
Robert Pattinson out Aug. 11,
draws upon “the taxonomies of
camp and kitsch” in Tarantino
films. His synth-heavy collection
— including a single, "The

Pure and the Damned,” which
features lggy Pop — won the
soundtrack award at the Cannes
Film Festival in May.

of your soundtrack?

What influenced the '70s vibe

more mainstream way. It's
more acceptable to hear those

We used to call it "wall-prog”
back in the day: taking these
prog-synth bands and making
this wall of sound. Technology
just hadn’t caught up with us
yet. When | was making those
records, this [style} is what | was
ultimately trying to do.

The music for Stranger Things
isan homage to thatera, too.
Why do you think that sound is
back in style?

EDM music is happeningin a

types of textures in a slightly
different context than it was five
years ago.

How was working with lggy ?
It was one of the highlights of my
life. We did it [remotely], and it
was like having the voice of God
in the studio. Occasionally he
would say, “Are you guys there?,”
and lggy's voice was ringing out
in the room. How much more
epic can you get?

—STEVE DOLLAR
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“Thisis alll ever wanted,
and | worked my ass
offforit,” says CardiB,
photographed July 19 at
Lovely Dayin New York.
GotoBillboard.comto
watch Cardibreak down
“Bodak Yellow.”

CHART
BREAKER

DISCOVERING NEW TALENT SINCE 1894(!]

CARDIB

The Love & Hip-Hop alum wants her
breakout hit to rule the strip clubs

By Clover Hope

Photographed by Shanigwa Jarvis

— E

Her first fans were her high
school classmates

Before rap became her passion,

the Bronx-born Cardi (real name:
Belcalis Almanzar) showed off

her top 40 love at high school

talent shows. “| did Madonna’s
‘Material Girl,’ then Lady Gaga'’s
‘LoveGame, " says the 24-year-old. |
was hervous, because a lot of people
didn't like mein high school — | was
very loud — but | was so different
[onstage] that they would end up
liking me.”

She feared reality TV defining her
VH1's Love & Hip-Hop, which she
joined in 2015, “helped me to be
more popular, but notin my music,”

says Cardi, who purposefully
avoided recording in the booth
on-camera. “Every time somebody
pushes their music on Love & Hip-
Hop, they don't go far.” In December,
after two seasons as queen of the
confessional, she left the show and
signed a deal with Atlantic Records.

Her debut hit began as a voicemail
When Cardi first heard the
crushing “Bodak Yellow" beat, she
immediately thought of an opening
line: “Bitch, you can’t fuck with me
if you wanted to.” But she wasn't
near a recording studio. Instez
rapped the lyrics into her p

and the voicemail record

to her first Billboard Hot 1

No.49

onthe
Billboard
Hot 100

{

which leaps 78-49 on the tally
dated Aug. 5. “l knew the song was
hot when | saw that Diddy was
jamming todt,” she says.

She thinks if the strippersloveiit,
it'sa hit

Cardi’s frank love advice helped her
gain a huge social following — and
was born from life as a stripper. She
stillconsjders the setting a source
of musical inspiration: “If your song
is not playing in the strip club, then
it'’s not popping,” she says. Cardi
has already watched “Bodak” work
its magic in a strip club. “Seeing
thedancers singing to it and men

throwing money, it feels like |
lmplished something.” ©
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‘'m More Talent
Than Name”’

HiltonDJ'don France's
Réunionlslandin2016.
Inset, from left: Hilton,
Lovatoand Wiz Khalifa
inthe “Sorry Not .
Sorry”video.

As her runin Ibiza hits the five-year mark, the original socialite-turned-DJ Paris Hilton shares
the secrets that have helped her thrive on the ones and twos around the world

BY STEVEN J. HOROWITZ

Paris Hilton says she “loves changing people’s minds” when it comes to her music. The 36-year-old business mogul and
former Simple Life star celebrated the five-year anniversary of her Foam & Diamonds party at Ibiza’s Amnesia in July,
extending her run as the island’s sole American female DJ with a residency. Meanwhile, Hilton is staying active in the pop
world: This month, she dropped a new single titled “Summer Reign,” announced work on a long-overdue remix of her 2006
hit “Stars Are Blind" and showed up in pal Demi Lovato's music video for “Sorry Not Sorry.” Eight years after first dabbling in
the DJ booth, Hilton breaks down the essential rules for commanding a crowd.

ADAPTTO TECHNOLOGY
Keeping up with equipment innovations has become a
Hilton hobby — even when the latest models aren’t yet on
the market. ”| get things before they come out, because |
always like whatever is the most up-to-date technology,”
she explains. When her DJ career began, she started on a Pioneer
before shifting to the Traktor S4 and Traktor Kontrol S8. Now
it's all about her new Denon tables. ”| love them — they're like
putting Pioneer CDJs mixed with Traktors in one,” says Hilton.
“It's an incredible setup.”

BE YOUR OWN BIGGEST FAN

Here’s the handy part of having both a pop and DJ

career: Hilton starts every set with her latest single.

“| launched with 'Summer Reign’ on opening night,”

she says of her current residency at Amnesia, which
kicked off July 2 and runs through Aug. 27. (*Turn It Up” and
“Stars Are Blind" are also staples.) Hilton trusts her instincts
enough to play personal favorites in her sets; current go-tos
include TIR & Vinai’'s "Bounce Generation,” Eric Prydz’s "Opus”
and Bingo Players’ "Rattle.”

EMBRACE IMPROVISATION

No two sets are alike for Hilton, who encourages

DJs to feel out their audience and take chances. |

watch the crowd and pick out songs just by looking

at people,” she says. Much of her approach involves
seeking out the hottest songs in the location she's playing.
"Whatever the hottest, most popular track that’s happening right
now, | will either make my own remix or find bootleg versions of
different remixes that no one has ever heard before,” she says.
"0Or | get them from my friends who are DJs.”

BRUSH OFF THE HATERS

“In the beginning, | think everyone heard that Paris

Hilton was going to be a DJ and was like, 'What?" " she

says of her first major gig, opening for Jennifer Lopez

at Brazil's Pop Music Festival in 2012. ”| don't blame
them — | would've thought the same thing.” Confidence in a live
show is key to converting skeptics. “I've had some of the biggest DJs
in the world come to the DJ booth after they watch me, like, 'Holy
shit, you're actually playing live!’ " she says. "l love blowing people
away and showing them that I'm more talent than name.” ©

COVERS TO
COMBAT
‘BRUTALITY
AND WAR’

Carlos Santana and
The Isley Brothers
inject classics with a
sense of urgency

“The first time I saw Carlos
Santana, he was standing onstage
at Woodstock in 1969, says Ernie
Isley. “And I'd only been playing
guitar for less than a year!”

Nearly a half-century later,
65-year-old Ernie and his
76-year-old brother Ronald, best
known as funk legends The Isley
Brothers, linked up with
Santana for Power of Peace. The
collaborative LP, out July 28,
combines soul harmonies and swift
guitar licks with a political
righteousness advertised in the
project’s title.

“The theme is spiritual
divine medicine to counter
the fever-pitch fear that’s
permeating this planet right
now,” Santana told Billboard of
the project in June. Recorded
in Las Vegas in 2016, Power of
Peace features renditions of
songs by Stevie Wonder {“Higher
Ground”), The Chambers Brothers
{“Love, Peace, Happiness”) and
Burt Bacharach {“What the World
Needs Now Is Love Sweet Love").
“Every era has its song ... to
help alleviate the condition of
brutality and war."”

For Ronald, who first
collaborated with Santana on his
2016 album, Santana IV, working
with the 69-year-old guitar god
had been a lifelong dream; the
singer counts Santana, Jimi
Hendrix and Ernie as his all-time
favorite shredders. Santana is
already pushing to record another
album with the Isleys — “He’s
got five to six other songs that
he’s talking about doing,” says
Ronald. For Santana, Power of
Peace and a potential sequel
represent more than an enjoyable
studio pairing. “This [music]
wakes you up beyond religion,
beyond politics, beyond
nations,” says Santana. “It’s our
duty to do this.” —GAIL MITCHELL

From left: Ronald Isley, Santana, drummer
CindyBlackman Santana and Ernie Isley.
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CHEF'S TABLE

Nordie Exposure

From the home of his pal, chef Claus Meyer, The National's

Aaron Dessner digs into new cuisine (and a fresh festival idea)

BY BROOKE MAZUREK

PHOTOGRAPHED BY CHRISTOPHER TESTANI|

FTER LIVING IN NEW
York for nearly 20 years,
The National’s Aaron
Dessner moved with his
wife to Copenhagen, Denmark, in
2014 to raise their two children.
He had been searching for ways to
connect with his new community
when famed chef and new Nordic
cuisine pioneer Claus Meyet
reached out on social media to
ask if he’d play a local festival.
“The note was touching,” recalls
Dessner, 41. Since then, Meyer,
54, moved to Manhattan to open
the Michelin-starred eatery Agern,
while Dessner (whose U.S. album

sales with The National total

1.3 million, according to Nielsen
Music) produced Sleep Well Beast,
the band’s seventh LP (Sept. 8,
4AD). The two friends collaborated
as well, opening a bar in Denmark,
investing in a soccer league and
launching Haven, a two-day

food, music and beer festival in
Copenhagen (see sidebar, page 58)
that begins Aug. 11. “People like
Claus are dedicated to their craft
and innovating,” says Dessner over
beers at Meyer’s Chelsea home
while helping the chef prepare

a Scandinavian-inspired lunch.
“That’s what this festival is about.”

Top: Dessner (left) and
Meyertoasted with
craft beersinthe chef’s
Chelsea home kitchen
on April 6. Above,

from left: Dessner
sliced and ground raw
beefforatartare dish
made tothe chef’s
specifications. "It
should always look like
food that somebody
made,” says Meyer.
Left: Foraceviche,
Meyer used avinegar-
based sauce with hand-
ground horseradish.
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JEREMY SHPIZNER
CASEY SMITH
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TIMOTHY WHITLINGER
MAX WIEBRECHT
CLINT WILEY
MIKE ZAK
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Below left, right and bottom: Meyerand
Dessnertook afree-formapproachto
plating the beef tartare. “The ingredients
should come togetherin your mouth like a
symphony,” adds Meyer, who co-founded
the renowned Noma in Copenhagen.
Bottom right: Anorange soup made with
turmeric, ginger, carrots, oranges, orange
beetroot and chicken stock. Getthe
recipes forthe dishes prepared by Dessner
and Meyer atBillboard.com.

How did the idea for Haven come

about?

MEYER I have made many strange
things in my life, but this one was
not my initiative at first.

DESSNER The National’s favorite
experiences are when we
collaborate with people outside
our world. After years of touring,
you experience music festivals
where you copy and paste the same
experience. Over the years, we
started experimenting with music
festivals that melt away the borders.

Your partner in Haven is craft-beer
master Mikkel Borg Bjergse. What
was the first beer you ever drank?
DESSNER Probably Coors Light or

Miller Genuine Draft. (Laughs.)
MEYER Green Tuborg, the flattest,
most neutral watery beer.

What other food memories have
you bonded over?

DESSNER I grew up eating very bland
Midwestern food: spaghetti out

of a can with bad meat, and we’d
have roasted chicken. But there are
good memories too, like my great-
grandmother’s apple pie, which

her mom made before her and my
mom makes now.

MEYER My mom was the first
generation of women working, so
she had to find a way to feed her
family while working. I suffered
from beef patties in tins reheated in

water. Very bland, very unhealthy.

So your dream was to be a chef?
MEYER When I was younger I wanted
to be a rock star like Aaron, but I
couldn’t sing. The honest answer

is that during my gap year, when I
was an au pair in Paris, I got sick and
ended up in southern France. I lived
with a couple who treated me like a
son. The man was a fourth-generation
chef who made phenomenal food.
The experience felt like a calling. I
went home wanting to change the
food in Denmark.

Do you cook much at home, Aaron?
DESSNER I do, but I wouldn’t say
1 cook well. I cook a lot of fish

HEADING TO
HAVEN?

WHEN: Aug. 11-12

WHERE: Copenhagen

PERFORMERS: The National, Iggy Pop,
Bon Iver, Perfume Genius, Feist
WHAT TO EXPECT: Interactive and
one-off moments at a highly curated
food, beer and music festival
co-founded by Dessner, his twin
brother and bandmate Bryce Dessner,
Meyer and Bjergse. “Why can’t you
get artists from two different
groups to spontaneously perform
together?” says Aaron Dessner. “What
happens in that moment will be more
interesting than seeing a band play
the same way you’ve heard them a
thousand times before.”

Below: The National played the Glastonbury
Festivalin England in June.

— Arctic char or salmon, in very
simple ways. I grew up fly-fishing a
lot.

Claus, you've opened a cooking
school in the Brownsville area of
Brooklyn, and Aaron is a board
member. Why did you do it?
MEYER In Brownsville, you have some
of the highest rates of obesity and

the shortest life spans in the country.
We’ve set up an initiative that will
allow 60 kids to go to school and learn
how to cook and run a micro-business.
The complicated part has been how to

become part of the fabric of that place.

We want people to see we are there
for real reasons. “Patience” is one key
word for everything. ©
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Martin Bandier and everyone at
Sony/ATV Music Publishing

congratulate

on once again being named one of
Nashville’s Power Players.

Sony/A\V

7 MUSIC PUBLISHING
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ONTTAKE AN FOR CRANTED

Miranda Lambert hit the studio “with guns blazing™ after her divorce
from Blake Shelton. But The Weight of These Wings is no breakup album — it’s a double-disc
declaration of her importance as a (female) artist

g

BY MATT HENDRICKSON PHOTOGRAPHED BY MILLER MOBLEY

WorldRadioHistory
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THE LISTENING ROOM AT SONY’S NEW

Nashville headquarters has, unsurprisingly,
somewhat of a corporate feel. But despite
the conference room-like surroundings,
Miranda Lambert — who’s here one June
afternoon, curled up on an oversized red
chair —is in a cheerfully philosophical
frame of mind. “You just hear things
differently at certain times of your life,”
she says, thinking back to a recent bonding
session with some songwriters in Marfa,
Texas, where the crew listened to “a ton

of Guy Clark and Kris Kristofferson.” “It’s
just growing up,” she continues. “It’s like,
‘Well, this adulting thing kind of sucks, but
we’re going to go forit.” ”

Which brings to mind a story: “I bought
a1983 Wagoneer named Charlotte,”
begins Lambert, 33. “I'd been looking
for one for a year, and I found it in
Pennsylvania. The fuel gauge was a little
messed up, so I couldn’t tell if I was out of
gas or not. And there were also carburetor
issues, so I broke down twice outside of
Franklin [Tennessee, a Nashville suburb].
And I was like, ‘Listen, we'’re the same
age. We were born in '83. We are not
breaking down! It’s not time.” ”

So what did she do?

“Icalled a friend with a gas can, for
one thing,” she says with a laugh. “I had
my five dogs in the car, so that was a little
odd, but I just rolled the windows down
and picked wildflowers till they got there.”

Lambert seems remarkably at ease
for this, only the third interview she has
done since the release of her tour de force
double-album, The Weight ¢ f These Wings,
that was released in December to raves.
(It was also the latest of her six albums to
debut at No. 1 on Billboard’s Top Country
Albums chart.) The decision was made
to release Wings without a word from the
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woman herself after Lambert shut down
a prerelease interview when the journalist
asked about the demise of her marriage to
Blake Shelton. (The two divorced in 2015,
after four years together.) “I just didn’t
need to talk about the record,” she says
now. “If you want to hear my side of the
story or my opinion of what happened, it’s
all on there. There’s no mystery anymore
— take from it what you will.”

Wings goes much deeper than the fresh
scars of a “divorce” album: It is a full-on

Below, clockwise from
left: Onstage atthe 2017
Academy of Country
Music Awards, where
Lambertwonfemale
vocalist of the yearfora
record eighthtime; with
boyfriend Anderson
Eastin April; competing
on Nashville Starin
2003; with Pistol Annies
bandmates Angaleena
Presley (left) and Ashley
Monroe (right) in2012.

exam of fearless characters, from the one
who doesn’t give two fucks that she’s the last
boozer in the bar (the crackling fuzz-bomb
“Ugly Lights”) to another unabashedly
pursuing a debonair man with a whiff of
danger about him (“Smoking Jacket”).

On July 20, 2015, the day the news of
Lambert’s divorce from Shelton blew up
Twitter feeds, songwriter Shane McAnally
says that she walked into the studio and
they wrote “Vice” —which taunts the
rumormongers with lines like, “If you
need me/I'll be where my reputation don’t
precede me” —in about five minutes.

“It was like a Band-Aid ripping off,” he
recalls. “Sometimes you can just tell that
people are ready to let off some steam.”

“I'walked in with guns blazing,”
says Lambert. “I just knew one thing: I
didn’t want a breakup record.” Working
with a select number of co-writers, she
ruminated for nearly a year on every
aspect of her life in the swirl of a gossip
apocalypse. “I was like, ‘Let’s feel it all,” ”
she says emphatically. “I was ready to
have the days where I can’t even stand up
and the days where I'm celebrating.”

“She’s not afraid to bare her soul,” says
singer-songwriter Brandy Clark, who
co-wrote Lambert’s 2011 hit, “Mama’s
Broken Heart.” “She could have written a
whole man-hating record, but she went to a
vulnerable, honest place. To be vulnerable
youmust be strong, and that’s what she is.”

Lambert also happens to be one of
country music’s biggest stars, with the
sales (7 million albums sold in the United
States, according to Nielsen Music),

ACM AWARDS: ETHAN MILLER/GETTY IMAGES EAST JEFF KRAVITZ/ACMA2017/FILMMAGIC NASHVILLE STAR: JOHN RUSSELL/WIREIMAGE PISTOL ANNIES: IOHN SHEARER/INVISON/AP IMAGES



“I'm so happyto

see thatthere’s this
singer-songwriter
kind of uprising that
people are noticing
more. Kind of feels like
what happenedinthe
'70s.” Lambert wears
aBrandon Maxwell
suit, Maisonette bra
from New York Vintage,
Giuseppe Zanotti
shoes, and Maxiorand
Jennifer Fisherrings.
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chart successes (five top 10 Billboard 200
albums) and trophies (three Grammys,
13 Country Music Association Awards,
arecord eight consecutive years as the
Academy of Country Music’s female
vocalist of the year) to prove it. After
marrying Shelton, Lambert found a
mainstream, not to mention tabloid, fame
reserved for a very few. But throughout
her career — from her fiery early singles
like “Gunpowder and Lead” to her
decision to make Wings a double-album
— she has resisted the conventions of the
country-industrial complex. “I'm not going
to try to fit in,” she says, “but I'm not trying
to be an outlaw — I'm just trying to do
me. And if that’s carving my own path or
making my own lane, then I'll do that.”
For that reason, Lambert appeals to
ascendant outsider figures like Jason Isbell
and Chris Stapleton, who count themselves
as fans. Lambert being Lambert, though,
she also resists being pegged merely as an
ass-kicker, especially now that she’s fully
adulting. “I'm more known for my fiery
personality and my confidence, but that’s
not me all the time,” she says. “Iwon’t
look at things ever again in the same light,
because different things in your life bring
youto a deeper level with yourself. I won't
take pain for granted anymore.”

HEN LAMBERT
—who’s touring
the United States,
Canada and
Europein 2017
—gets off the
road, she likes to
unwind on the
400-acre property
she recently bought about an hour outside
of downtown Nashville. “I go to my farm,
and I don’t wear makeup for a week or wash
my hair,” she says. “I put it in a bandanna
and wear cutoffs and play with my dogs.”
She also rides horses and writes songs.

Her return to Music City has done
wonders for her social life — she’s “going
out to bars and hanging out, and then
having nights with girls writing songs on my
porch and going to see shows” —as well as
her creativity. While married to Shelton, she
says, “Ilived in a small town in Oklahoma. I
remember I had to write a song for a Dodge
RAM commercial. It was hard. I barely got
it out, and I was like, ‘Man, I need some
fuel. I have to go fall in love with it again.” So
Nashville does that for me.”

Lambert frequently pops up at Nashville
clubs like 3rd and Lindsley to hear favorite
artists such as John Moreland (“Ilisten to
him in my bathtub and just cry”) and drives
her Wagoneer to shop at Target. She likes
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road trips, too. She recently went to St. Louis
to see Jimmy Buffett (she joined him
onstage for “Margaritaville”) and attended
a U2 show in Louisville, Ky., with her
boyfriend, singer Anderson East, where she
says she had a transformative experience.
“Stadium shows are hard. I'm like,
*Shit, man. I just walked a million miles, I
couldn’t get an Uber, and my beer’s hot,’
but I left there feeling uplifted, exhausted
and stimulated all at the same time,” she
says. “I grew up singing country music
and haven’t gone to many rock shows.
Ididn’t realize just how powerful four
dudes up there on this giant stage could
be. I couldn’t even see Bono, but I felt
every single word of every song.”
Lambert and her younger brother, Luke,

Lambert wears a Herbert

Johnson hatfrom New
York Vintage, Styland
suit, Natoribraanda
Lydia Courteille ring.
Watchaninterview
with Lambertabout her
tour and herfavorite
things about Nashville
atBillboard.com.

were raised in Lindale, Texas, where their
parents ran their own private investigation
business. At 16, Lambert impressed the
judges at a True Value Country Showdown
competition, and her father put up $6,000
for studio time in Nashville. She left in tears
when she was only offered schmaltzy pop
tracks. She returned to Texas, learned to play
the guitar and write songs, and after some
grueling stints on the Texas music circuit,
competed on the talent show Nashville Star,
finishing second. She signed with Epic
Records in 2005. After years of unabashedly
romantic songs from Shania Twain and
Faith Hill, country fans immediately latched
on to Lambert’s reality-based badassery:
Her first album, Kerosene, debuted at No. 1
on Top Country Albums.
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In the 1990s, Reba, Shania and Faith
sold tens of millions of albums and
notched many hits. But recently, women
in country — badass or otherwise — have
struggled for traction on the country
charts. The Tomatogate brouhaha (in
which a radio promo man called female
artists “tomatoes” in the male-heavy
“salad” that’s played on country radio)
came and went two years ago, but just this
July, Lambert tweeted, “Where are the
damn girls?” after a fan posted Billboard’s
Country Streaming Songs chart, which
showed not a single woman in the top
eight. (Lambert herself has two Country
Streaming Songs No. 1s, the last in 2015.)

“It sucks. It makes me mad,” says
Lambert. “You can print out any top chart,
and you’ll see maybe a couple females,
or not even one. I'm thankful for my spot
headlining festivals. I've worked for it —
but I shouldn’t be on a whole show with no
girls.” Still, she says women “have
to bring it, too.” And she believes
that men dominating country radio
“is just a phase.” “I think there was
a time [for women| before, and
there will be again, and that doesn’t
stop any of us,” she says, flashing
her boot-strappy, no-nonsense
ambition. “I love country radio
when they all play me, and when
they don't, I think that sucks.”

There is a small but vocal contingent
in Nashville that claims country radio’s
influence matters less and less to an artist’s
career. Lambert won’t dismiss the need
for airplay out of hand, but she astutely
recognizes this position. “I don’t know what
the future holds in radio stations anyway,”
she says. “I stream everything, or I listen to
my own records that I've bought.” (A recent
purchase? Bob Seger’s Greatest Hits, which
she picked up at Whole Foods.)

Lambert still wields a great deal of
commercial clout: “Vice” started at No. 2
on Country Airplay, making it only one of
six songs to debut in that spot, and “We
Should Be Friends” and “Tin Man” also
charted. Meanwhile, the RIAA just certified
Wings platinum. “I've heard [radio play]
comes down to sales,” says Clark, who was
frustrated by the lackluster radio response

to her exceptional 2016 album, Big Day in
a Sinall Town. “Well, what comes first, the
chicken or the egg? You can’t sell something
ifit’s not heard. Miranda gets played on the
radio, and it’s exciting as a songwriter to see
a woman who has that platform.”
Ultimately, Lambert says, “If 1 get a door
kicked open, I want to hold it open for the
girls coming behind me.” She’s true to her
word: Her 2015 Pink Guitars and Roadside
Bars Tour showcased an all-female lineup.
Pistol Annies, her side group with Ashley
Monroe and Angaleena Presley, has sold
nearly 1 million combined copies of its
two albums in the United States. (Lambert
promises a new Pistol Annies record in
2018.) “I’'m writing and singing songs
that count,” says Lambert, reckoning
her contribution to the role of women in
country. “I'want to do a good job of holding
up my end of the deal, which is lifting up
other singer-songwriters.”

ARLIER IN THE DAY OF
our interview, Lambert
sits slouched on a
cushioned footrest in

a green room at the
Country Music Hall of
Fame and Museum in
Nashville, where in a
few minutes she’ll tape

a short segment about Loretta Lynn for

an upcoming retrospective of the country
music legend. She straightens her posture
as her stylist runs a curling iron through her
long blond hair. Lambert, who's wearing
tight blue Levi’s with holes in the knees and
brown boots, notices some darkly colored
schmutz on her white V-neck T-shirt.
Instead of demanding a wardrobe change,
she casually asks if the crew can just “make
sure it doesn’t show on film.” She strides

to a stool placed on the stage of the Hall of
Fame’s theater, answers a few perfunctory
queries about the influence of Lynn on

her own career, and 20 minutes after she
strolled in, she bolts for the elevator.

It’s not farfetched to compare Miranda
and Loretta. “Because we're in the
middle of Miranda’s reign, people may
not recognize that we'’re dealing with a
Loretta Lynn,” says McAnally. But when

"IF1 GET A DOOR KICKED OPEN,

| WANTTO HOLD IT OPEN FOR THE
GIRLS COMING BEHIND ME.

MIRANDA'’S
MILESTONES

N

ALBUMS SOLD
Lambert has also
moved 21.2 million song
downloads in the United
States, according to
Nielsen Music.

l

TRACKSONHOT
COUNTRY SONGS
Thirteen have reached
the chart’s top 10, and
five have hit No. 1.

NO. 1s ON TOP
COUNTRY ALBUMS
Lambert and Carrie
Underwood are the only
artists to have their first
six albums all debut at
the top of this chart.

622K

COPIES SOLD

Of the 2011 debut
abum by Pistol Annies,
Hell on Heels, which
reached No. 5on the
Billboard 200.

I ask Lambert if she thinks that at this
moment in history — with, among other
things, this particular president in office
— there is an opening for her to make the
kind of issue-oriented songs Lynn became
known for, Lambert is quick to dismiss the
idea. “I am a 100 percent believer in not
ever using the platform that I've built for
anything other than music, because music
to me is an escape from your own reality.

I don’t want to go to a show and hear
somebody preach about their opinions.”

When I press her, she holds firm: “It’s
so divided [in politics], you can’t win
anyway — and what are you winning?

For someone to agree with you, and now
you’ve spoken your piece and pissed off

many other people, just for one person to
20, ‘She’sright’? It doesn’t do any good.”

Of course, Lambert could just as easily
piss off some folks by refusing to talk
politics —acknowledge their side one way
or the other. But as an established woman in
country, there’s already an expectation that
she must succeed on behalf of all women
in country. And when, on top of all that,
she has been a lightning rod for divorce
gossip, is it really fair to argue that she must
also thrust herself —and her art —into the
center of debates now dividing the nation?

“I'm a country singer,” she reminds me.
“We talk about tears in our beers.” Wings
has no doubt inspired many good cries.
Lambert says she wrote over 70 songs in
the post-divorce frenzy, and along the
way, some unexpectedly positive vibes
began to seep into her work. In late 2015,
Lambert and East —a lanky, soulful crooner
originally from Alabama — were introduced
to each other backstage after one of his
shows in Nashville. As is now customary,
they announced their new relationship with
an Instagram post on Jan. 1, 2016, showing
them canoodling on the couch with the
caption, “The snuggle is real...”

East would go on to co-write two of
Wings’ highlights, the wispy Bonnie & Clyde
analogue “Getaway Driver” and the should-
we-or-shouldn’t-we “Well-Rested.” But
Lambert seems to address the relationship
most directly on “Pushin’ Time,” where she
sings, “And they say only time can tell/You
already know me well/And if it has to end in
tears/I hope it’sin 60 years.”

As far as her career goes, “I have
no idea what will happen in the next
two years,” says Lambert. “What size
buildings I’'m going to be playing or
who’s going to be on the bill.” She knows
by now that nothing’s guaranteed — “for
female artists, especially.” But maybe
she better recognizes just how far she has
come: “It’s like, *“Well, that was cool. Now
where can we go?’ 7 ©
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EXECUTIVE
OF THE YEAR

ARAH TRAHERN

“I always call it ‘the big tent,”” says the CEO of the
Country Music Association, who has helped expand not
only the genre’s borders but also its audience through
deft diplomacy and “lightning-rod moments” at the CMAs

AS SARAH TRAHERN LEADS THE WAY TO HER CORNER OFFICE,
she warns that it might not be in the most presentable state. “I'm
alittle scared because I haven’t even sat down in here today,” she
says, waving warm hellos to Country Music Association (CMA)
staffers as she passes their open doorways.

Trahern’s floor-to-ceiling windows offer a second-story view of
the traffic on Music Row, the symbolic center of Nashville’s music
industry, flooding with natural light a workspace that is, in fact,
very tidy. A few stacks of paper await her attention; the rest have
made their way into thick binders lining the shelves.

Trahern, 53, is midway through her fourth year as CEO of the
CMA, the most muscular of any trade organization devoted to
a single genre. Each June, its music festival draws hundreds of
thousands of fans, raising millions of dollars for its charitable
work in music education. The annual TV viewership of fall’s CMA
Awards, aired on ABC since 2006, is second only to the Grammys
among music awards telecasts; even up against game seven of
the 2016 World Series, the show held its own in ratings, retaining
93 percent of its audience from 2015. Through Country Music
Hall of Fame inductions held every fall, the organization bestows
permanent spots in the industry’s official historical narrative.

Trahern took the reins of the §9-year-old institution, with
its 7,800 members, 76-person board and staff of 50, at an
unpredictable moment. Old business models are rapidly losing
currency. Crossing over to pop is no longer just a way to add to a
country artist’s established fan base — plenty of millennial country
acts are virtually pop natives. There are glaring gender disparities
on the country charts, with male stars getting the lion’s share of
the airplay. With the format’s future in mind, Trahern responds to
the present tumult with unflappable diplomacy.

“There’s always that dichotomy of traditional country and pop
country,” she says after settling into a plush armchair in a small
conference room, reading glasses perched atop her head. “I get
asked about it a lot, and I always call it ‘the big tent.” Under how
we define country, I think there’s room for all of us.”

Trahern proved her commitment to that idea in 2016 by getting
behind the sweeping vision for the CMA Awards show proposed
by executive producer Robert Deaton. The soth-anniversary
edition of the telecast featured twice as many artists as usual,
incorporating many more generations, styles and looks. But
the night’s biggest, and most controversial, coup was a surprise
appearance by Beyoncé and the Dixie Chicks. If the pairing of
the biggest R&B-pop superstar on the planet and the country
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expat trio raised some eyebrows, it was also a huge win, its
impact reverberating across social media.

During Trahern’s tenure, the number of countries that broadcast
the CMA Awards has grown from three to 89, and what she refers to
as genre-bridging “lightning-rod moments” — the Dixie Chicks and
Beyoncé, of course, but also Chris Stapleton and Justin Timberlake
in 2015, and Maren Morris’ blockbuster inaugural appearance
backed by the Preservation Hall Jazz Band in 2016 —have
convinced many casual observers of country’s openness.

Inits infancy in the late 1950s, the CMA needed to convince
the outside world that country wasn’t some backwoods niche, but
aviable radio format and bona fide pop competitor. As listening
habits increasingly render genre boundaries obsolete, Trahernis
trying to strike a new balance: furthering a global expansion while
promoting the distinctiveness of the format and its legacy. Her
mandate: “In a streaming world, how do I help make sure that
there’s going to be a strong CMA 60 years from now?”

Trahern grew up in a household where divergent sensibilities

"UNDER HOW WE DEFINE COUNTRY, | THINK
THERE'S ROOM FOR ALL OF US." —TRAHERN

coexisted easily; her mother played viola in a symphony, and
her father, who chaired the University of Tennessee English
department, substituted Merle Haggard songs for bedtime
lullabies and carted his daughter to bluegrass festivals, which
inspired her to take up the banjo. Trahern’s professional
education came at C-SPAN, where she landed a gig after
graduating from Georgetown University. It was network policy
to give equal airtime to all vantage points. “I was in charge of the
talk-show unit,” she explains. “So we had to be sure we had the
same number of Democrats and Republicans on. Our boss used
to say, 'If you care who wins, you shouldn’t work here.” ”

Trahern swapped the political beat for country music
programming with a 1995 move to The Nashville Network (now
defunct), then landed at Great American Country, where she
worked her way up to senior vp/GM. She found a new application
for her skilled bipartisanship when the CMA board of directors
hired her in 2014.

“You can imagine a room full of the gatekeepers in the music
industry in Nashville,” says Jody Williams, vp writer/publisher
relations at BMI and incoming board president. “You can’t be a
maverick with those personalities. You have to listen to all sides.”

When it comes to a hot-button issue like female artists struggling
to gain traction at radio, Trahern says, “It’s not our role to A&R
the industry.” Instead, the CMA gave numerous slots at this year’s
festival, including an entire night’s lineup at one of its largest
venues, to rising performers who happen to be women.

During a promotional campaign leading to the soth
anniversary of the CMA Awards, Trahern helped orchestrate
the making of a single and video, dubbed “Forever Country,”
which involved no fewer than 30 of country’s most recognizable
VIPs, from Keith Urban to Dolly Parton. (It achieved RIAA gold
certification in May.) Karen Fairchild, a board member whose
group, Little Big Town, participated, marvels, “The way that she
needed to maneuver that politically, [getting] the artists and
directors and musicians [onboard], was such a feat. You can see
the way she gently massages situations in the business.”

To Fairchild, it matters a lot that Trahern “feels the weight
of legacy, and how to continue it.” Keen conciliator that she is,
Trahern wouldn’t be caught claiming credit for what goes well.
“The successes that I have really are the successes that we have,”

she insists. “That’s how I'm choosing to frame it.” JEWLY HIGHT

68 BILLBOARD | AUGUST 5, 2017

LABELS

SCOTT BORCHETTA"*
PRESIDENT/CEO/FOUNDER, BIG MACHINE
LABEL GROUP

% FOCUSED ON THE FUTURE

In the (nearly) three years since his
marquee artist Taylor Swift released
her smash album 1989, Borchetta says
that the label group has been “focused
on the next wave,” grooming rising acts
Brett Young and Thomas Rhett, whose
“Craving You" {featuring Maren Morris)
topped Billboard's Country Airplay
chart and generated 34.2 million on-
demand streams. In other promising
news, reports persist that Swift's
Billboard Hot 100 hit with Zayn Malik,
‘| Don't Wanna Live Forever (Fifty
Shades Darker),” which sold over

1 million downloads, won't be the only
new music she releases this year.
BIGGEST ISSUE FACING COUNTRY “The
streaming genie’s out of the bottle, so
we have no choice now but toscale it
with premium services. The goal is for
everyone tobe on a premium service.”

DAVE COBB, 43

FOUNDER, LOW COUNTRY SOUND

% THE MAN WITH THE GOLDEN EAR
Working with Sturgill Simpson,
Chris Stapleton and Jason Isbell, the
producer and now label head — his
Elektra Records imprint, Low Country
Sound, will release sophomore LPs by
his cousin Brent Cobb and Anderson
East in early 2018 — has overseen

a steady stream of standouts that
meld country, rock and 1970s singer-
songwriter fare. That includes the
best-selling country LP of 2017 so
far, Stapleton’s From A Room: Vol. 1.
While others precision-engineer
mashups, Cobb favors spontaneity.

“| hate listening to tons of demos
before | make a record,” he says.
MIKE CURB, 72

FOUNDER/CHAIRMAN, CURB RECORDS;
OWNER/CHAIRMAN, WORD ENTERTAINMENT
% THE LONG PLAYER

“I never plan to retire,” says the
founder of 54-year-old Curb Records,
the industry’s longest-running
independent label still run by its
original owner. When not working
with Curb artists Dylan Scott, Lee
Brice and For King & Country, Curb
also restores faded buildings on
Music Row, funds music business
programs at numerous colleges

and still scouts for new talent in a

Eldredge (left) and
Esposito photographed
by Cameron Powellon
June 22 at Warner Music
Group in Nashville.

variety of genres. “Nobody ever told
me that we couldn’t do rock'n’roll in
Nashville,” he says.

MIKE DUNGAN, 63

CHAIRMAN/CEO, UNIVERSAL MUSIC GROUP
NASHVILLE

% NASHVILLE'S NO.1 MAN

Under Dungan, UMGN has retained
its crown as country’s market-share
leader — 27.6 percent for the first half
of 2017 — and seen one of its artists
top the Hot Country Songs chart every
week during the same period. Chris
Stapleton’s Traveller ranked as the
top-selling country album of 20186,
and Capitol Nashville lured Carrie
Underwood away from Sony. With an
eye toward the future, Dungan says
he's excited about the evolution of Jon
Pardi, who “takes country music by the
throat,” and guiding 2011 American
Idof runner-up Lauren Alaina to her
first No. 1 on the Country Airplay chart.
BEST OF NASHVILLE “The Time

*Declined to provide age



ESPOSITO GROOM

Jumpers, [who perform] every Monday
night at 3rd and Lindsley.”

RANDY GOODMAN, 61
CHAIRMAN/CEO, SONY MUSIC NASHVILLE

% RAISING KANE AND MAREN

Kane Brown's and Luke Combs’No. 1
achievements on Top Country Albums
— along with the ongoing success of
Maren Morris, Old Dominion and Cam
—cemented Sony Music Nashville's
reputation as a hothouse for new talent
under Goodman's team. “We're doing
what we needed todo,” says Goodman
of the label group, which captured a
19.7 percent market sharein the first
half of 2017. SMN also had hits from
Kenny Chesney and the recently re-
signed Miranda Lambert, whose double
album, The Weight of These Wings, was
certified platinum in July. New signees
Tim McGraw and Faith Hill should
lessen the sting of Carrie Underwood's
defection to Capitol when the couple
releases a duets LPin the fall.

uh

JOHN ESPOSITO, 61

CHAIRMAN/CEQ, WARNER MUSIC NASHVILLE

Since “Espo,” as he’s known in the business,

took over Warner Music Nashville in 2009, the
division’s market share for country albums plus
track equivalent albums has quadrupled to almost
7.6 percent. In the first seven months of 2017, WMN
artists have topped the Country Airplay chart four
times, and RaeLynn, a former contestant on season

two of The Voice, had her first album for Warner Bros.

Nashville, Wildhorse, debut at No. 1 on Top Country
Albums. Dan + Shay, Brett Eldredge and Cole
Swindell have put points on the board as well.

ESPO’S CREDO Although Esposito says he wants
“everybody on the label to be at the level of Blake,”
whose 2016 album, ifI'n Honest, has earned
973,000 equivalent album units and spawned his
24th Country Airplay No. 1 with “Every Time I Hear
That Song,” he adds that he measures progress by
two key words: “change” and “challenge.” Hence his
creation of a radio/streaming marketing team led by
Kristen Williams in September. “We have to get our
artists exposed every way that we can,” he says.

E CHANGE AGENT

BETTING ON BRETT “He was the very first artist I
signed after arriving here. There was no question
that his voice was special,” says Esposito of
Eldredge, who has sold 4.6 million digital

songs and landed five No. 1 singles on Country
Airplay since 2013. (His latest, “Somethin’ I'm
Good At,” reached No. 21.) “The first two singles
didn’t work, but you have to be tenacious,”

adds Esposito. “When you know, you have to let
everyone else know.”

KNOWS HIS WAY AROUND A HOOK “Music men and
the sea” is what Eldredge calls his annual fishing
outing with Esposito to catch bluefin tuna. “On our
first trip ever, Espo’s family and I got out on the
water, smiles a-blazing, toasted with a beverage,
and all was right in the world,” says Eldredge. “But
it was about a two-hour boat ride, and the waves got
the best of him. Espo’s classic smile began to fade,
and he slowly turned to a green, Shrek-like color.
He spent the next couple of hours lying in the cabin,
but when a giant fish hit the line, Espo the green,
friendly, sea-legged giant made his way to the back
of the boat to hoist a 200-pound-plus fish with his
closest pals. It’s a memory we'll never forget.”
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JON LOBA*
EXECUTIVE VP, BBR MUSIC GROUP NASHVILLE
% NOW BACKED BY BMG MUSCLE
When BMG purchased BBR Music
Group at the beginning of 2017,
founder Benny Brown became a
consultant, and Loba took charge of
the label group that Jason Aldean and
Trace Adkins call home. Bolstered

by the German giant’s “world-class
resources,” Loba says BBRMG is
poised to become “a destination for
major artists.” Meanwhile, its current
roster kept racking up wins: Dustin
Lynch scored his fifth Country Airplay
No. 1 in February with “Seein’ Red” and
is slated to drop a new studio album in
the fall. In April, Aldean picked up his
second Entertainer of the Year award
at the Academy of Country Music
(ACM) Awards.

NONINDUSTRY LEADER HE ADMIRES
“Mark Cuban. | agree with him 85
percent of the time on Shark Tank.”

DAVID MACIAS, 52

PRESIDENT, THIRTY TIGERS

% TRIPLE TIGERS DOUBLES HIS CLOUT
In October 2016, Macias announced
a strategic alliance with Sony

Music Entertainment and Triple 8
Management called Triple Tigers
Records, which is dedicated to
mainstream country. Its first artist,
Russell Dickerson, rose to No. 3 on the
Country Digital Song Sales chartin
July. Thirty Tigers acts Jason Isbell and
Aaron Watson are also having a strong
2017.Isbell’s critically heralded The
Nashvifle Sound with his band the 400
Unit and Watson's Vaquero respectively
debuted at No. 1 and No. 2 on the

Top Country Albums chart. “We try to
attract and serve artists that are true to
their internal voices,” says Macias.
SHANE McANALLY, 42

CEO, SMACK; CO-PRESIDENT, MONUMENT
RECORDS

% MONUMENT BUILDER

The streak of blockbusters that

made McAnally one of Billboard's
top-ranked country songwriters in
2015 continues with the unstoppable
groove of Sam Hunt's “Body Like

a Back Road,” which already has
spent 24 weeks atop the Hot Country
Songs chart and is the year’s biggest
country single to date, with 1.3 million
downloads. In January, SMACK — the
5-year-old publishing, management

WHY | LOVE NASHVILLE NOW
KANE BROWN 0K THE GULCH

“My first Nashville home, my management company, my label and my
booking agency are all based there. I am truly grateful and never take for
granted that I get to be a part of the Nashville music community,
and that area has been the epicenter of my entire music career.”
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THE STAR
MAKER

UMGN’s No. 2 has helped Lady A and other acts
hit new career highs; now she’s planning to
finish what she started with Carrie Underwood

CINDY MABE, 44

PRESIDENT, UNIVERSAL MUSIC GROUP NASHVILLE

“It was the most gratifying moment of the past year,” says Mabe
of her reaction to UMG Nashville signing Carrie Underwood

to Capitol Records Nashville in late March — a surprise deal
following the country superstar’s decision not to renew with Sony
Nashville after a fruitful 12-year run that culminated in the release
of her 2015 album, Stor yteller. (The LP has sold over 1 million
albums and yielded four top 10 singles on the Country Airplay
chart.) One reason for Underwood’s move, according to industry
sources: the opportunity to work again with Mabe, who was at
Sony Nashville when the 2005 American Idol winner released

her first album, Soine Hearts, and was involved in rolling out the
record, which went on to sell 7.5 million copies. With Underwood
back on the same team, Mabe says, “We are working with Carrie
on a lot of goals, including making her a global star.”

LADY A RETURNS TO THE A-LIST Almost three years since its last
album, 747, Lady Antebellum reached No. 1 on the Top Country
Albums chart for the fifth time, with Heart Break, on July 1. “They
released one of the best albums of their career,” says Mabe of

the new LP. “I’'m continuously blown away by how this band and
their music connect.”

‘DRIVEN BY THE MusIc’ “Cindy has a dynamic way of powerfully
[fusing] music and commerce. She is driven by the music,

and believes that it must tell a story and be authentic to who you
are for it tolast,” says Lady A’s Hillary Scott. “In that regard, she
has encouraged and challenged us over the course of our career.”

NEW KIDS ON THE NASHVILLE BLOCK Mabe says she is particularly
proud of three acts that broke new ground in 2016 and 2017:
“Brothers Osborne, Lauren Alaina and Jon Pardi have all upped
their game.” Brothers Osborne won both Academy of Country
Music and Country Music Association duo of the year honors.
Alaina, an American Idol alumna, scored her first Country Airplay
No. 1with “Road Less Traveled.” And Pardi scored Country Airplay
chart-toppers with the first two singles ofthis Cali fornia Sunrise

LP, “Head Over Boots” and “Dirt on My Boots”; his most recent,
“Heartache on the Dance Floor,” is No. 14 on the Aug. § chart.

LADY ANTEGELLLUM HAIR AND MAKEUP ¥ LINDSAY DOYLE MAEE HAIR AND MAKEUP ¥ CAROLINA DAL



 TE g A ER G E SRR 8 e 5y
oSy HONBRIBSaAr

Y T g { $- 1
P RO Y -‘19. ?‘1”‘ ;i}‘wg '3 2 2 < LN ‘:‘. Pl

From left: Dave
Haywood, Charles
Kelley and Scott of
Lady®Antebellum and
Mabe photographed
by Robyn Twomey
onJuly 14 backstage
at Good Morning
America’s Summer
Concert Seriesin New
York’s Central Park.

va
-




KEN ROBOLD, 52

EXECUTIVE VP/COO, SONY MUSIC NASHVILLE

STEVE HODGES, 52

EXECUTIVE VP PROMOTION AND ARTIST DEVELOPMENT, SONY
MUSIC NASHVILLE

When Robold, a lifelong New Yorker, relocated
to Nashville in 1994 — “knowing no one,” he says

he was skeptical that it would be a permanent
move. Twenty-three years later, he is one of the
primary strategic forces behind a revitalized Sony
Nashville, the label-group home of breakthrough
artists Maren Morris, Luke Combs, Old Dominion
Kane Brown and a resurgent Miranda Lambert.
“Bringing Maren in really put the town on notice
[that] Sony’s back and is going to be a player,” says
Robold. “And Luke Combs is on fire.” Combs’ single
“Hurricane” and EP This One’s for You have topped
the Country Airplay and Top Country Albums charts,
respectively. “It’s such a deep record,” adds Robold.

DELAYED GRATIFICATION “When I signed at Sony,
we had to move the release date of the album,”
recalls Combs. “Ken could tell I was frustrated
and dropped what he was doing to pull his team
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together to show me why we needed to push the
date to set the record up for success. Well, the
album went to No. 1. Ken was right.”

SPOTTING A ‘HURRICANE’ After joining the Sony
Music Nashville team with incoming chairman
CEO Randy Goodman in July 2015, Hodges was
instrumental in getting Morris — the first signing he
was involved in upon joining Sony — and Combs.
Having promoted artists to radio for most of his
career — prior to joining Sony, he had spent 21
years at Capitol Records Nashville —Hodges says
of Combs, “It was easy to see there was something
boiling there that was about to explode.”

‘STEVE GETS ME’ Combs says he was impressed that
Hodges “had taken the time to really dig into what
we needed to grow momentum” when it came to a
follow-up single. “One Number Away” was the initial
pick, but Hodges and his team felt “When It Rains It
Pours” was a better option after Combs performed it
at aradio event. “Once Steve pitched me on the plan
he wanted to execute, it was the right choice,” says
Combs. “Steve gets it —and gets me,” he adds.

and production company McAnally
runs with his husband, Michael
McAnally Brown — bought the Jim
Owens Building on Music Row for
$1.89 million (it's due to open in
QOctober). Also in January, McAnally
and manager Jason Owen announced
the relaunch of Monument Records
with Sony, once home to Roy Orbison,
Dolly Parton and Owen'’s client Little
Big Town. McAnally says Monument
will be a place for hard-to-pigeonhole
acts like the pop-leaning Walker
Hayes, the soulful Caitlyn Smith and
artists where a major label would say,
‘We don't know where this fits.””
SONG STUCK IN HIS HEAD “Charlie
Puth’s ‘Attention.” "

PETER STRICKLAND*

CHIEF MARKETING OFFICER, WARNER

MUSIC NASHVILLE

% INVESTING IN WARNER’S FUTURE
Blake Shelton, who scored his 24th
No. 1 on the Country Airplay chart in




SITE PRODUCER: ASHLEY HERRING MACIAS: MICHAEL W BUNCH

GROOMING 8Y LIBBY BARNES ON

From left: Hodges,
€bmbs andRobold
whotographed by
Reto Sterchion
Julyl1atTheCrying
Wolfin Nashville.

July with “Every Time | Hear That
Song,” remains Warner Nashville's
alpha dog, but Strickland points to
successes with relative newcomers
as indicators of WMN's investment
in career-building and its growth
potential. Dan + Shay have moved
756,000 consumption album units
and racked up their third Country
Airplay No. 1, "How Not To,” in July,
and William Michael Morgan’s

2016 release, Viny/, hit No. 5 on Top
Country Albums. And Brett Eldredge,
whose songs have generated

535 million on-demand streams, “is
on his way to becoming a superstar,”
says Strickland, adding, “We don't
sign artists for the short term. It's
about doing the legwork needed to
bring them to the marketplace.”
BEST OF NASHVILLE "Mayor Megan
Barry has an exciting vision for
Nashville's future, although [the
development] makes it challenging for
those of us that live here.”

PROMOTION

JIMMY HARNEN, 54

PRESIDENT, BMLG RECORDS; EXECUTIVE VP,
BIG MACHINE LABEL GROUP

% 23 NO. 1s AND COUNTING

Harnen's development and positioning
of Florida Georgia Line keeps paying
dividends. The duo hit No. 1 on the
Country Airplay chart for the 11th time
in July with “God, Your Mama, and Me,”
which, along with BMLG rookie Brett
Young's No. 1 Country Airplay single,
“In Case You Didn’t Know,” brought
BMLG Records’ total of chart-topping
singles to 23. "We're looking forward
to our 24th,” says Harnen, who credits
CEO Scott Borchetta with giving the
staff freedom to think outside the
box. “He says, "You start at crazy and
work backward,” ” says Harnen. “That
allows us to do what we do.”
NONINDUSTRY LEADER HE ADMIRES
"Warren Buffett. One of my favorite
quotes of his: ‘Opportunities come
infrequently. When it rains gold, put out
the bucket, not the thimble."”

ROYCE RISSER, 47

SENIOR VP PROMOTION, UNIVERSAL MUSIC
GROUP NASHVILLE

X TOOK LAUREN ALAINA TO NO.1

After 26 years at Universal, Risser
still loves rolling up his sleeves and
working a single up the charts. In
April, his team celebrated 2011
American Ido/ runner-up Lauren
Alaina’s first Country Airplay No. 1,
“Road Less Traveled,” her sixth single
in six years. “The Mercury team kept
churning and fighting for it,” says
Risser. "It was a huge turnaround,

for her and for us.” And under Risser,
Capitol Nashville spent almost a year
nudging Darius Rucker's “If | Told
You" to the top of Country Airplay

in June. "We'd never really led with

a ballad for Darius, but it was a
meaningful record for him, and we
felt we should try something we had

never done before,” says Risser.
SONG STUCK IN HIS HEAD "Mike
Dungan cracks up at my love of
musical theater, but | was completely
obsessed with Hamilton all last year.”
KRISTEN WILLIAMS, 37

SENIOR VP RADIO AND STREAMING, WARNER
MUSIC NASHVILLE

% STREAMING SAVANT

After 13 years of rising through the
ranks at Warner Music Nashville,
Williams was promoted to her
current position of overseeing

three promotion teams that were
tasked with working the on-demand
streaming services in addition to
radio. "Radio is by far the most
important platform when launching
an artist,” says Williams. "But it

really helps to have a story to give to
[broadcasters], whether it be streams
at Spotify, success at SiriusXM or any
other important metric.” Williams,
who oversees a roster that includes
Blake Shelton and Brandy Clark, cites
the No. 1 debut of RaeLynn’s first
album, Wildhorse, on the Top Country
Albums chart in April as one of her
division's top achievements of the
past year, as well as motivation for
the future. “We've made clear strides
in breaking female acts,” she says,
"but there are still challenges.”

MANAGEMENT

NARVEL BLACKSTOCK, 60

CEO, STARSTRUCK ENTERTAINMENT
BRANDON BLACKSTOCK, 40
MANAGER, STARSTRUCK ENTERTAINMENT

% BETTING ON BLAKE

Blake Shelton, Starstruck’s client of 11
years, remains one of country music’s
top earners — 10.2 million albums
and 30 million song downloads sold,
and 1.7 billion on-demand streams
generated — and then there’s his
lucrative gig as a judge on NBC's
The Voice. Shelton's 2016 release,

If I'm Honest, became his fifth No. 1
on the Top Country Albums chart
and spawned three Country Airplay
chart-toppers. The most recent,
“Every Time | Hear That Song,”
counts as Shelton’s 24th No. 1 radio
hit. The father-and-son management
team also scored Brandon's wife

of three and a half years, original
American Ido/ winner Kelly Clarkson,
a coaching spot on season 14 of

The Voice and landed Maggie Rose
and trio Post Monroe on CMT's 2017
Next Women of Country Tour.
GARY BORMAN, 64

FOUNDER/CEO, BORMAN ENTERTAINMENT

% DEVOTED TO URBAN DEVELOPMENT
Borman started his career steering
jazz acts until, he says, he was
stereotyped as a “jazz manager” — at
which point he began working with a
diverse roster of artists that included
The Rolling Stones, the Bee Gees,
Faith Hill and Garbage. Then, 16
years ago, he took on Keith Urban and
has stuck with country ever since. "l
love the culture and the work ethic —
and | love the focus on songs,” says
Borman, who also reps Alison Krauss.
The success ain't bad either: Since
Urban’s platinum-certified Ripcord was
released in 2016, the Aussie star has
sold 700,000 concert tickets.
CORAN CAPSHAW, 59

FOUNDER, RED LIGHT MANAGEMENT

BRAD BELANGER, 42

MANAGER, RLM; OWNER, HOMESTEAD
MANAGEMENT

MARY HILLIARD HARRINGTON, 40
MANAGER, RLM

TOM LORD, 41

HEAD OF MARKETING, RLM

DANIEL MILLER, 43

MANAGER, RLM

JANET WEIR, 43

PRESIDENT, 42 ENT; MANAGER, RLM

% MANAGING COUNTRY’S A-LIST

As the largest indie artist-management
firm in the world, Red Light has a

"RADIO IS MORE IMPORTANTT0 COUNTRY
THAN ANY OTHER GENRE, 50 THE LOOMING
FINANCIAL PROBLEMS OF THE BIG RADID CHAINS
COULD BE HUGELY DESTABILIZING FOR ATIME."

—DAVID MACIAS, THIRTY TIGERS
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country roster that is second to none
and includes stadium, arena and
amphitheater headliners Luke Bryan,
Sam Hunt, Dierks Bentley, Lady
Antebellum and Chris Stapleton,
whom Capshaw personally manages.

From left: A musseldish
served at Henrietta Red; the

interior of the restaurant,
which offers contemporary
cookingand araw bar.

WHERE NASHVILLE EATS NOW
———

STRATEGIC HOSPITALITY'S HOTSPOTS

Two native sons on leading the culinary revolution in their hometown and
harnessing the city’s creative momentum for their restaurant risk-taking

When Benjamin Goldberg
was just a 23-year-old college
graduate trying tofigure

out what to do with the rest
of his life, he and a friend
decided to open a barin an
abandoned warehouse in
The Gulch. The plandidn’t
make much sense: The area,
in southwest Nashville, was
off the radar, and Goldberg
had little business or

culinary acumen. The space,
though, epitomized where

he wanted to hang out. “It
was a snapshot of my life at
that time,” says Goldberg,
now 38. “And somehow

the people in Nashville
understood it and came

out.” Fifteen years and eight
restaurants later, Benjamin
and his brother Max, 34, who
founded Strategic Hospitality
in 20086, are still proving a
single restaurant has the
power to change an entire
neighborhood. Among the
standouts in their portfolio:
Pinewood Social, a vintage
bowling alley-meets-pool
party-meets-bocce-ball
cocktail hangout in Rolling
Mill Hill; Bastion, a 24-seat
eatery helmed by culinary
darling Josh Habiger

inthe up-and-coming
Wedgewood-Houston area;
and Germantown's Henrietta
Red, where Nashville native
Julia Sullivan {formerly of Per
Se and The French Laundry)
serves up oysters and seafood.
No two concepts are alike, and
while the Goldbergs admit
they wished they had a savvy
business plan to help guide
them, they always come back
to two simple questions:
“"What are we really into right
now? And will this add value
to Nashville?” Says Benjamin:
“It's a city that has been really
good to us, and we want to be
good backtoit.”

You were both raised

in Nashville. Whatwas
afavorite placeto eat
back then?

MAX Benjamin and | have
great memories of going out
to Centerville, Tenn., which is
about an hour from Nashville,
where our grandfather had
acattle farm and wood-
chipping business, and there
was a great fried chicken joint
called the Beacon Light Tea
Room. Our grandmother will
kill us for talking about it,
becauseit’s ahidden secret.
BENJAMIN Sperry’s is an old

Top: The barat Bastion. Above:
Benjamin (left) and Max
Goldberg. Right: Duck breast
with Granny Smith apple pearls
and cauliflower puree at Bastion.
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Nashville favorite. The Picnic
Cafe, which is a great chicken
salad spot, is still there.
What's happening in
Nashvillenow thatthe food
industry is booming?
BENJAMIN There's all sorts

of wonderful people doing
creative, thoughtful things
here — jean makers, artists,
graphic designers, bar folks,
restaurant folks. We all want
each other to succeed, and
when you see someone doing
what they love, you end up
being more likely to take a
risk yourself.

Considering Nashville's
music roots, how does

the scene play into

your projects?

BENJAMIN We're doing more
of a focus on concerts. We
have a concession stand in
the baseball stadium [First
Tennessee Park] called The
Band Box. Kings of Leon will
play a show [at the stadium]

in September, and we will be
executing restaurant-quality
food in the stand.

What'sthe best show you've
ever been toin Nashville?
BENJAMIN The first show we
ever had at our music venue
[City Hall, which closed in
2008] many moons ago: Ray
LaMontagne.

MAX | took my mom and

aunt to the Ryman to see Bob
Dylan. One of the guys who
was helping to do the music
gave us one of the harmonicas
that Bob played. He said, “This
is a spit-certified harmonica.
if | see it on eBay, 'm going

to break your legs.” | think he
meant it. ~BROOKE MAZUREK

“There's no other genre that has such a
constant level of touring and fan desire
to see artists live,” says Capshaw. One
of Red Light's key Nashville strategies
involves partnering with managers

of promising country stars, including
Kerri Edwards (Bryan) and Belanger
(Hunt). Says Belanger: "“We sign a
short-term lease where | run my own
company, Coran gets a section of

my profits, and | get to use all of his
shared services — digital, marketing,
tour promotion and Coran himself.”
It's a strategy that has paid off: In
2016, Bryan's tour alone grossed
$70.6 million.

BEST OF NASHVILLE Belanger “I'm in
love with the new First Tennessee
Park [home of the Nashville Sounds].
It's the bougiest baseball stadium
you've ever seen.”

VIRGINIA DAVIS, 37

ARTIST MANAGER/MANAGING PARTNER,
G-MAJOR MGMT

K RISING WITH RHETT

Davis signed Thomas Rhett when he
was a 20-year-old college student.
Seven years later, the pair (with Rhett's
father and Roc Nation) launched
Home Team Publishing. Rhett, who
has sold 9.4 million digital songs and
generated 1.2 billion on-demand
streams, won male vocalist of the year
at the ACM Awards, and “Craving
You" (featuring Maren Morris) became
his eighth No. 1 on Country Airplay.
Now, Davis is gearing up for the fall
release of Rhett's third LP, for which
the artist had plenty of material. "He’s
constantly writing,” says Davis.
BIGGEST ISSUE FACING COUNTRY
“There’s a lot of traffic and saturation

in the marketplace. An act really has

to be strategic about defining touring
strategy and doing sovery early.”

BOB DOYLE, 69

OWNER/PRESIDENT; MAJOR BOB MUSIC,

BOB DOYLE & ASSOCIATES

* THE GARTH WHISPERER

Ever since Garth Brooks played two
sold-out dates at New York's Yankee
Stadium in July 2016, the country
superstar has been hitting it out of
the park with Doyle, his manager of
almost 30 years, by his side. Brooks
took home a record fifth Entertainer
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of the Year award at the Country
Music Association (CMA) Awards

last November, and his three-year
North American tour has sold nearly

6 million tickets. “Forty percent of

the audience is under 34," says Doyle,
who also helped Brooks launch his
own SiriusXM channel and strike

an exclusive streaming deal with
Amazon Music.

FAVORITE ARTIST OF ANY GENRE

“J.S. Bach. Brilliant composer.”

ANN EDELBLUTE"*

OWNER, THE HQ

% OVERSAW UNDERWOOD’S NEW DEAL
Edelblute helped steer sole client
Carrie Underwood into a newsmaking
worldwide deal with Universal Music
Group's Capitol Records Nashville after
five records with Sony. Underwood was
the top-earning female country artist
of 20186, taking home $19.9 million, in
large part thanks to her "biggest [tour]
to date,” says Edelblute, which traveled
to nine countries and played to nearly
1.2 million fans.

BEST OF NASHVILLE “Nashville
Predators hockey.” (The NHL Stanley
Cup finalists are captained by
Underwood'’s husband, Mike Fisher)
KERRI EDWARDS*
FOUNDER/PRESIDENT, KP ENTERTAINMENT

% BUILDING BRYAN’S BRAND

As the manager of Luke Bryan, the
eighth-highest-earning artist of 2016
at $27.3 million, Edwards is arguably
one of the highest-paid women in the
music industry. And to think she almost
turned down the job. After working

as a creative director for Bryan's
publisher, the “Drunk on You" singer
asked Edwards to manage him. “| just
locked at him and said, ‘No, no, no," "
she says with a laugh. She now guides
his career in partnership with Red
Light Management, and has helped
Bryan grow into a crossover star who
performed the national anthem in front
of 111 million TV viewers at the 2017
Super Bowl. Her roster also includes
Cole Swindell and Jon Langston.
BIGGEST ISSUE FACING COUNTRY
“Streaming rights and payments.
Songwriter advocate that | am, | still
think there's a long way to go to figure
out what is fair for them.”

LARRY FITZGERALD, 79
PRESIDENT, THE FITZGERALD HARTLEY CO.
BILL SIMMONS, 64

PARTNER, THE FITZGERALD HARTLEY CO.

% REPPING PAISLEY, PICKLER, YOUNG
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WHY | LOVE NASHVILLE NOW

BRANDY CLARK 01 COUNTRY MUSIC'S TASTEMAKERS

“Two of my favorite people in the Nashville music community are
Leslie Fram at CMT and John Marks at Spotify. We are so fortunate to have
two champions for unique musical voices living and working in our city.”

The 40-year-old management
company has engineered a flurry

of multimedia deals for its roster
during the past year. Simmons helped
negotiate a Netflix comedy special

for Brad Paisley after his client got
rave reviews as host of the CMA
Awards, and with Fender, for a Paisley
Signature Series Telecaster guitar.
Fitzgerald oversaw Vince Gill joining
the Eagles for the Classic East/West
concerts, a third renewal for CMT's

I Love Kellie Pickler and Pickler teaming
with Faith Hill on a new daytime talk
show starting in the fall. Chris Young's
breakout year — “Sober Saturday
Night" became his eighth No. 1
Country Airplay single in March — was
“pretty great, too,” says Fitzgerald.
FLETCHER FOSTER, 53
PRESIDENT/CEO, ICONIC ENTERTAINMENT

% KELSEA’S CORNER MAN

Foster has stood by the side of client
Kelsea Ballerini — 2.3 million digital
songs sold and counting — for what
has been a whirlwind, career-boosting
year: co-hosting the ABC series
Greatest Hits, becoming the first
female country artist since Wynonna
Judd to have her first three singles top

the Country Airplay chart and receiving
a best new artist Grammy nod. “It
added credibility,” says Foster of the
nomination. He's now gearing up for
the fall release of Ballerini's sophomaore
album while also managing Levi
Hummon and Joel Crouse.

FAVORITE ARTIST OF ANY GENRE “I'm a
huge Annie Lennox/Eurythmics fan.”
CLINT HIGHAM, 45
PRESIDENT/PARTNER, MORRIS HIGHAM
MANAGEMENT

% KENNY CHESNEY’S ‘FIRE’ BRIGADE
Marquee client Kenny Chesney was
2016's ninth-highest-grossing live act
in North America, with $69.9 million
in ticket sales. He also kept Higham
busy with “Setting the World on Fire,”
his Grammy-nominated duet with
Pink, which hit No. 29 on the Billboard
Hot 100. “It brought him some new
fans,” says Higham, who also notes
the growth of client Old Dominion:
The group scored its second No. 1 on
the Country Airplay chart, “Song for
Another Time," in late 2016, and has
advanced to selling out theaters.

ACT HE’D LIKE TO SEE GO COUNTRY

“Ed Sheeran. It's all about songwriting
and authenticity. He could do it well.”

WorldRadioHistory
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TK KIMBRELL, 61
FOUNDER/PRESIDENT, TKO ARTIST
MANAGEMENT

% MADE THE BEST OF A SAD ADIOS
Kimbrell has represented far bigger
artists, particularly longtime client
Toby Keith, but he hasn’t been as
emotional about an album release as
he was when Glen Campbell’s final
album, Adios, debuted at No. 40 on
the Billboard 200 in July. The country
legend recorded the song a year after
announcing his Alzheimer's disease
diagnosis, singing and strumming
from muscle memory. “"He honestly
didn't know where he was a lot of the
time,” says Kimbrell. “But music had
not left him.”

MARION KRAFT, 52

CEO, SHOPKEEPER MANAGEMENT

% HELPED MIRANDA’S WINGS SOAR
Kraft says she took pride in working
with Miranda Lambert to release “a
double album in a world of singles.”
She's justified. The Weight of These
Wings debuted at No. 1 on Top
Country Albums in December, then
topped the chart again in April

after winning album of the year at
the ACM Awards and was certified
platinum by the RIAA in July. Kraft,
who assists in guiding Lambert's
nonprofit MuttNation Foundation,
also serves on the CMA board.
FAVORITE ARTIST OF ANY GENRE
‘ABBA! | grew up in Germany, and
when | was a teenager, ABBA fever
was in full bloom. They're the best
songs to sing along to and feel good.”
KEN LEVITAN, 60
FOUNDER/CO-PRESIDENT, VECTOR
MANAGEMENT

% RUNNING WITH KINGS

Seventeen years after Levitan brought
Kings of Leon to Music Row, the

act achieved a number of firsts with
seventh LP Walls. The 2016 set marked
the first time the members wrote a title
track, the first time they collaborated
on a social media rollout and, thanks
to Levitan's guidance, the first time
they topped the Billboard 200,
earning 77,000 album equivalent
units in the first week of release. The
best perk of his successes with Kings
of Leon, Emmylou Harris, Prophets

of Rage and Trisha Yearwood? “The
travel,” says the Renaissance manager.
“There's Florence [Italy], Paris and
London, where Kings of Leon sold out
Hyde Park.”
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WHERE COUNTRY DREAMS GUME RUE

The Bluebird Cafe, the tiny venue that has become a sacred space for songwriters, a launchpad
for Nashville legends (Garth! Faith!) and a go-to for Hollywood directors seeking Music City
authenticity, just turned 35. In honor of its anniversary, the singers who’ve braved the “audition” — and
the industry machers who discovered them — pay tribute to the club where stars are still born

BY MICKEY RAPKIN ILLUSTRATION BY PATRICK MORGAN

HE BLUEBIRD CAFE ISN'T MUCH TO LOOK AT. IT’S IN A NASHVILLE STRIP MALL,
next to Le Bon Ton Hair Salon. The joint seats fewer than 100 people, and there are
just two small bathrooms — directly in the path of the waiters leaving the kitchen.

But the club’s humble footprint belies a storied history: This is where Garth
Brooks and Taylor Swift scored record deals, where an unknown Dierks Bentley and
Keith Urban once played open-mic nights, and where, on any given evening, Bonnie
Raitt or Vince Gill might just drop by unannounced. Since Amy Kurland opened the
Bluebird in June 1982, it has become a haven for songwriters, a listening room (most
shows are played in the round) where patrons are encouraged to shush anyone talking
during a performance — and where A&R executives just might find the next big thing.

Today, the Bluebird’s crowds spill out the door (thanks in part to a little show called
Nashville). For the club’s 35th anniversary, many of the best-known performers,
actors and executives who have passed through its doors spoke to Billboard, recalling
big-money deals, nerve-wracking auditions for slots on the coveted Sunday Writers’
Nights and — yes — the moment that Swift’s career took off.
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THE PILGRIMAGE
KELSEA BALLERINI On my first trip to
Nashville with my mom, we waited in line
to see if we could get in. Jake Owen was a
surprise guest. [ remember thinking, “This
is the coolest place ever. I want to play here.’
MAREN MORRIS It’s arite of passage.
TAYLOR SWIFT For any singer-songwriter
in Nashville, the Bluebird Cafe is the heart
of Music City. Ilove driving past, because
that’s where I played the acoustic show that
ended up getting me a record deal.

LEANN RIMES I moved to Nashville when
I'was22, and Ilived right down the street.

I would run down there in my sweats.

One night, we maybe had a few drinks. 1
started to sing “I Need You” with Dennis
[Matkosky| and Darrell [Brown)]. It’s almost
like sitting on the bus after a show, when
we're all just playing music and chilling out.
MELISSA ETHERIDGE When my first album
came out in 1988, I went to Nashville, and

I played the Bluebird. They had all these
pictures of everyone who'd played there

up on the wall. I had these crazy 8-by-10
glossies. It looked like I'm “Employee of
the Month.” It’s hanging on the wall now.
BALLERINI You can hear a pin drop

when people are singing.

JOHN OATES (Hall ¢ Oates) Some
people have called it a church.

CONNIE BRITTON (actress, Nashville)

I have felt the fear of| like, “I can’t

make a sound.”

AMY KURLAND (original owner) People
think that I started this thing, telling
people to shush, but it was the audience.
Nobody is more than a few rows away
from the music. The songwriters put their
drinks on the customers’ tables.
LOUDON WAINWRIGHT Il I've played
at the Bluebird only once. I recall having
a heated discussion with Amy about why
I felt the venue should have a dressing
room. We agreed to disagree.

DIERKS BENTLEY Sometimes a guy gets
onstage that doesn’t look like a star, and
your friends are like, “Why’s he singing
that Luke Bryan song?” And you're like,
“He wrote that song.” I wanted to play the
Bluebird before I turned 23, and I waited
until the very last Sunday before I finally
got the nerve up.
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KURLAND Garth Brooks had the highest
[audition] score I ever gave to anybody.

He was singing a song about how well he’d
treat this woman if she would be his. I got
onstage and asked him to marry me.
KATHY MATTEA Someone would play a
song, and I'd do everything but French
kiss them to get it for my next record.
MORRIS Before I moved to Nashville, I
saw this YouTube video of Natalie Hemby
at the Bluebird, doing this song she wrote
for Lee Ann Womack called “The Bees.” I
remember being like, “I have to write with
Natalie Hemby.” [Morris did, on Hero.]
KURLAND Pe: forming Songwriter was putting
on a show with a bunch of songwriters
including Mike Reid. I don’t know why, but
Bonnie Raitt was in the audience. [Reid]
played “I Can’t Make You Love Me,” and
she sang. It was one of the most miraculous
musical moments I ever saw.

MAKING DEALS —
AND MOVIES

ERIKA WOLLAM NICHOLS (current
president/COO cfthe Bluebird Cafe
through Nashville Songwriters Association
International; former Bluebird waitress)
When I was bartending there in the early
"90s — the heyday of country music —
A&R people came all the time.
KURLAND Trisha Yearwood did a
showcase. Faith Hill was singing with Gary
Burr’s band and got noticed here. There was
a [1988] showcase put on by the Nashville
Entertainment Association. A songwriter
named Ralph Murphy was sick that night,
so they subbed Garth [Brooks] in.
BOB DOYLE (Brooks’ manager) Lynn [Shults,
the late Capitol A&R executive| had passed
in our meeting with [Brooks] in his office.
It was after he saw Garth in front of an

audience that he reconsidered his decision.
KURLAND Lynn grabbed Garth and

said, “We made a mistake. Come back

to the kitchen and talk to me.”

SCOTT BORCHETTA (president/CEQ/
founder, Big Machine Label Group) 1 met
Taylor [Swift] for the first time on Nowv. 2,
2004. Then I went to see her at the
Bluebird on Nov. 4. I was just blown away
by her songs. And she could hang, you
know? She had no problem hanging with
these seasoned songwriters. She’s so com-
petitive, and in that moment, she wasn’t
going to let anybody upstage her.

"GARTH BROOKS HAD THE HIGHEST AUDITION
SCORE | EVER GAVE. | GOT ONSTAGE AND
ASKED HIM T0 MARRY ME." —KurtanD

1Ballerinisurprised
young songwriter Wall
inJune 2016.2 Willie
Nelson (left) and Kris
Kristofferson took

the stage togetherin
January2013.3Singer-
songwriter John Prine
(left) and Bono at the
Bluebird aroundthe time
U2’s The Joshua Tree was
released.4From left:
Outlaw country star Billy
Joe Shaver, songwriter-
producer Gary Nicholson
and singer-songwriters
Townes Van Zandt and
GuyClarkin1994.

NICHOLS Music Row was papered with
information about Taylor.

BORCHETTA Iwas at Universal then,

but I had decided I was leaving. I said,
“The only promise I can make you tonight
is, when I start my label, you have a deal
with me.” She called me 10 days later

and said, “I’'m waiting for you.”

NICHOLS I heard Maren Morris sing “I
Wish I Was.” We saw Bailey Bryan on an
open mic maybe a year-and-a-half ago.
Then, you know, booin.

PETER BOGDANOVICH (director, The
Thing Called Love, about an aspiring
singer-songwriter) I disliked Robert Altman’s
Nashville. It was sort of snide — an Easterner
looking at these singers. [When it came to
shooting at the Bluebird], the studio said,
“Don’t you want to use [a more] glamorous
place?” I said, “No, that’s the point.”
MORRIS Iremember being obsessed with
[The Thing Called Love] as a kid; my mom
loved [star]| River Phoenix. I wanted tobe a
songwriter, but I didn’t know it was this job.

AFTER NASHVILLE,
A NEW ERA
CALLIE KHOURI (creator, Nashville) I wasn’t
interested in doing a Hee Haw version of
Nashville. I thought if we were going to
establish a show that was really authentic,
we shouldn’t fake it. Believe me, it would

BALLERINI COURTESY OF LANDON WALL NELSON, PRINE. SHAVER: COURTESY OF BLUEBIRD CAFE
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Britton (center, as
singer Rayna Jaymes)
performed at the
Bluebird with Lennon
(left) and Maisy Stella
(right) on seasonthree
of Nashvillein2014.

have been much easier —you can’t talk at
the Bluebird. It’s not like Cheers.

BRITTON I was in the audience at a benefit
at the Bluebird. Sheryl Crow was there.
We'd talked about doing “Strong Enough”
together. We'd rehearsed it. The whole time
I was sitting there, I was like, “Am I going
to get up and do this?” At the 11th hour, I
chickened out. I'll always regret it.
NICHOLS People come to the Bluebird
now because it’s a celebrity. And it isn’t
like any club in the world.

MATTEA As we’ve watched our city get
gentrified, the fact that this place has
been not just preserved but revered and
honored makes me proud of my town.
RITA WILSON (actress, singer) I was
writing in Nashville, and some people I
was writing with put in a good word for
me. You know what has come before you
in a place like the Bluebird.

"IT'S ALMOST LIKE SITTING ON THE BUS
AFTER A SHOW, WHERE WE'RE ALL JUST
PLAYING MUSIC AND CHILLING OUT." —nimes

NICHOLS Tom Hanks [Wilson’s husband]
came. We brought him in the back door.

I have never seen the room like that; I
had to walk around saying, “Put down
the phone.”

BALLERINI A guy named Landon Wall
wrote a response to my song “Peter

Pan” called “Lost Boy.” I found out he
was playing the open-mic night at the
Bluebird, so I was like, “I'm going to go
surprise him.” I love that the Bluebird is
the kind of place where you can do that.
MORRIS It’s a place you come home to.
The importance put on the craft of a song
— that’s the root and the heartbeat of
Nashville. It’s our little jewel.
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MATT MAHER, 47

PARTNER/HEAD OF NASHVILLE OFFICE, ROAR
% RUNNING ZAC BROWN INC.

“People often ask us who does what,”
says Maher, "but Zac Brown Band is
a massive enterprise, and we share
the roles.” For Maher and fellow
ROAR partners Bernie Cabhill, Will
Ward and Greg Suess, this includes
the rollout of the group’s No. 1 on
Top Country Albums, Welcome Home
(288,000 equivalent album units);
$31.9 million in concert box-office
grosses; a top-selling new wine,

Z. Alexander Brown; and ongoing
construction/fundraising for Brown's
nonprofit Camp Southern Ground.
JASON OWEN, 41

PRESIDENT/CEO, SANDBOX ENTERTAINMENT;
CO-PRESIDENT, MONUMENT RECORDS

% ONE OF SONY’S MONUMENT MEN
Owen (along with partner Shane
McAnally) added “label head” to his
resume with the revival of Sony Music's
Monument Records imprint in January.
Sandbox client Faith Hill and husband
Tim McGraw also signed to Sony
Music Entertainment labels and, in
April, returned to the road to reprise

their successful 2006 Soul2Soul World
Tour. Little Big Town launched Ryman
Auditorium’s first residency, and, in
2018, Kacey Musgraves will open for
Harry Styles on his arena tour.

YOU CAN’T SLEEP — WHAT APPS DO
vou cHECK? "Zillow and Architectural
Digest.I'm a house whore.”

JOHN PEETS, 50

FOUNDER, Q PRIME SOUTH

* FOSTERS CHURCH WORSHIP

Peets counsels his artists — which
include Eric Church, Brothers Osborne
and The Black Keys — to “carve out a
piece of land that's uniquely their own.”
Church, for instance, “is not going to be
on social media telling you what he had
for dinner.” Instead, he “superserves

his fans,” says Peets, and in 2016

gave away his Mr. Misunderstood LP

to fan club members. The approach
paid dividends: His 2017 Holdin’

My Own Tour sold out 61 dates

and set attendance records. Peets,
who lives in Brentwood, also cites
Brothers Osborne’s “slow and steady”
breakthrough, which included Country
Music Association and Academy of
Country Music vocal duo of the year
wins in 2016 and 2017, respectively.

WHY | LOVE NASHVILLE NOW

RANDY TRAVIS 0N THE TIGHT-KNIT MUSIC COMMUNITY

“1 am still without proper words of gratitude for the many artists and fans who
showed up for my tribute at Bridgestone Arena in February [where Travis was
honored after recovering from a debilitating stroke in 201 3]. it was a beautiful
mix of artistry and camaraderie. it does this old guy’s heart good to see so much
kindness shown toward each other, and to me. God bless Nashville.”

MARK LEVINE/ABC
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CONGRATULATIONS

CARLA WALLACE & KERRY O'NEIL

NASHVILLE 2017 COUNTRY DOWER PLAVYERS

“Carla and Kerry don't just work with creative people,
they FUEL the creative spark in their writers, singers,
and producers. They inspire you to push for something
really special, beyond what you thought you were
capable of."

“Carla Wallace is smart, thinks outside the box, speaks
her mind, and isn't afraid to take risks. She has been
my biggest champion and js the epitome of a boss lady
who gets it done!”

“At Big Yellow Dog, I feel incredibly lucky to be able to
work with & for the people who inspire me most.”

“Kerry O'Neil is smarter than Google and Mary
Poppins combined...and Carla Wallace is unstoppable.
They dream and do as if they're going to live forever
and heck [ think we all should live like that.”

“Carla has been a great source of guidance for me.
She's helped push me to new heights as a writer and
as an artist.”

“I always wanted to work with Big Yellow Dog. Carla &
Kerry have the unique gift of spotting true potential in
people. They certainly saw something in me, and their
track record speaks for itself"”

“If ever there was an ideal publisher for fostering
complete creative freedom, it's Big Yellow Dog. There's
no better partner for a songwriter than Carla Wallace
and Kerry O'Neil.”

“Big Yellow Dog is a place where writers can find their
natural creative flow and inspiration with the help from the
uniquely talented roster of writers it has and the support &
bassion of its staff and owners, Kerry and Carla.”

“Carla and Kerry have created a publishing company
that is forward thinking with incredibly diverse talent.
F'm honored to write for and have my music represented
by such an amazing team.”
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“Carla and Kerry are two young beautiful legends who
have only just begun!l’

“Kerry and Carla are really good at what they do, but
they are also good people who care about their writers
on a personal level. To me, that's invaluable.”

“One of the best things about BigYellow Dog is that you
always know you'll be surrounded by the most unigue
and diversely talented group of folks in Nashville.”

“Carla & Kerry have really built a company from the
roots up, caring for each & every one of their writers
and artists as if they already were stars. | got a great
foundation in the industry thanks in part to their
cheering me on.”

“From the very first meeting | had with BYD, | knew
| wanted to be here. The family atmosphere and
camaraderie were unmistakable and still remain true
to this day, 6 years later.”

“Kerry and Carla, congratulations and thanks for
always being the cool parents to us grown kids. For
letting us fly safely. And for the allowance.”

“Carla & Kerry are mavericks- outliers on a sea of trend
followers. By seeking out and backing the unusual, in
a business of slow-moving passenger ships, they are
nimble racing yachts.”

“Carla and Kerry are a powerhouse team and are two
of the kindest, hardest working, passion driven people
I know. So thankful to navigate this music world with
their wisdom and support.”

“I couldn't ask for a better place for my songs to call
home. Great people with great ears for good music.”

“Kerry and Carla have curated a unique environment for
each writer.giving us the freedom we need to create and
providing endless opportunities. | feel privileged everyday
to be among the roster of talent at Big Yellow Dog.’

BIG YELLOW DG

BIGYELLOWDOGMUSIC.COM

WorldRadioHistory
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POWER PLAYERS

CLARENCE SPALDING, 60
PARTNER, MAVERICK

% THE SHOWS GO ON

Spalding is half-kidding when he
says, "l have the tightest grip in
Nashville — | grab hold of something
that's successful and hang on.”

His roster includes two-time hard-
touring Academy of Country Music
Entertainer of the Year winner Jason
Aldean, who, Billboard estimates,
took home $14.3 million in 2016, and
his clients Brooks & Dunn and Reba
McEntire extended their residency at
Caesars Palace in Las Vegas — which
has drawn over 130,000 fans — a
third time, through the end of 2017.
New clients include Seth Alley and
Rachel Wammack.

BEST OF NASHVILLE "Bridgestone
Arena. It is getting a record number
of shows from artists who would
historically bypass the city.”

4

LIVE

STEVE BUCHANAN, 60

PRESIDENT, OPRY ENTERTAINMENT

SALLY WILLIAMS, 45

SENIOR VP PROGRAMMING AND ARTIST
RELATIONS, OPRY ENTERTAINMENT; GM,
GRAND OLE OPRY

% BUILDING A GRAND NEW OPRY
Williams replaced Pete Fisher when
he left to helm the Academy of
Country Music, adding a programming
and artist relations division {which she
spearheads) in March. The Ryman is
flourishing with the help of Little Big
Town's residency, and a partnership
with Blake Shelton will open two
clubs, Ole Red Nashville and, in the
country star's Oklahoma hometown,
Ole Red Tishomingo. Williams credits
Buchanan, who received the CMA’s
Irving Waugh Award in 2016 — with
keeping attendance and prestige
high. “He epitomizes one of my
favorite things about Nashville,” she
says. “The philosophy that rising tides
raise all boats.”

DAVID KELLS, 41

SENIOR VP BOOKING, BRIDGESTONE ARENA/
NASHVILLE PREDATORS

% AT HOME WITH THE PREDATORS
Thanks in large part to Kells" booking
(and an assist from NHL Stanley

Cup finalists The Predators), the
Bridgestone has become a hot
destination in a town where, he says,
industry players and talent “all see each
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WHO OFESIGNS

NASHVILLE NOW
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PENCIL & PAPER CO0.

A married duo mixes history with modern decor for
cool interiors that reflect the South today

Anyone who lives in Nashville

will tell you the city has been in 2012.

. i " . o« ijad
undergoing a real estate boom “There is nothing more '
during the past few years. The  fulfilling than taking old

empty lots and abandoned
warehouses that once dotted
downtown’s southwestern
fringe known as The Gulch, for
example, have been replaced
with chic cafes, shops and
lofts. The same can be said

for Germantown, where Gen
and Benjamin Sohr have
captured the synergy of old
and new Nashville in the home
and commercial spaces they
reimagine for Pencil & Paper
Co., the boutique design

other at the grocery store.” Eric Church
broke the single-night Bridgestone
attendance record twice at consecutive
shows in late May (18,996 and 19,020
fans, respectively), and the Country
Music Association chose the arena to
host its 50th-annual awards ceremony.
TIME-TRAVEL MUSIC FANTASY "Jason &
The Scorchers shutting down West
End for a free concert in 1985."
LOUIS MESSINA, 70

CEO, MESSINA TOURING GROUP

ALI HARNELL, 49

SENIOR VP, AEG PRESENTS

% EXPANDING COUNTRY’S BORDERS
“I'm proud of how we've created a way
for George [Strait] to continue playing
for his fans without having to be on a
tour bus relentlessly,” says Messina of
Strait’s 10 sold-out gigs (and counting)
at Las Vegas' T-Mobile Arena. Tim
McGraw and Faith Hill grossed

agency the couple launched

architecture and shaking

it up with colorful, graphic
wallpaper. The juxtaposition
ofthose thingsis what
Nashville is now,” says

Gen, whose penchant for
mixing bold patterns, bright
oolors and both abstract

and traditional art is well-
documented on an Instagram
account with over 80,000
followers. Among the Sohrs’
maore recent coups is the
brick-and-mortar store Reese

for her Southern-inspired
“The experience of the shop

present the idea of ‘'Where |

But more than anything,
the duo says the music that

become an innate part of
its work. “Our backgrounds

$30 million from the first 30 dates of
their Messina-managed Soul2Soul
Tour, and Eric Church has played

to over 900,000 fans on his Holdin’
My Own Tour. Harnell, meanwhile,
has focused on expanding country
music’s appeal in Europe with the
C2C Country to Country festival,
which completed its fifth year at
London’s 02 Arena in March. “We've
developed a footprint for American
country artists to go international.”
NONINDUSTRY LEADER SHE ADMIRES
Harnell “Sara Blakely, founder of
Spanx. She built an extraordinary
company based off the simplest idea.”
BRIAN O’CONNELL, 52

PRESIDENT, COUNTRY MUSIC; LIVE NATION
BRIAN TRAEGER, 36

PRESIDENT, TENNESSEE; LIVE NATION

X COUNTRY’S LIVE-SHOW LEADER
“There aren't a ot of acts on the planet

Witherspoon had them design
lifestyle brand, Draper James.
is really about her wanting to
grew up is amazing. Southern

hospitality is real,” ” says Gen.

is so central to Nashville has

Clockwise from top: home interior by

Pencil & PaperCo.; Genand Benjamin Sohr;
a Sohr-designed dinnerfor whiskey brand
George Dickell at White’s Mercantile, which
is owned by Holly Williams.

are in retail development, so
everything we do is about

the full customer experience,
and music is such a big part

of that,” says Gen, who grew
up in Miami. When they were
approached to reconceive

the Tullahoma, Tenn.-based
whiskey distillery George
Dickell, “we decided the
differentiator for them is that
they need to be about Nashville
— and that means music,” says
Benjamin, a Nashville native
and music enthusiast who
attends Bonnaroo every year.
“So in addition to architecture
and brand development —

the way things look — we're
putting together all of these
events that tap into what
Nashville sounds like.” -B.M.

that can sell 10,000 tickets across
the board. In country, we have built

a loyal enough fan base that'll go to
multiple shows,” says O'Connell, or
“BOC." as he's known in the business.
Live Nation’s country division regularly
works with the genre’s top road
warriors, including Luke Bryan, the
No. 1 live country act of 2016 who took
home $23.3 million from 1.1 million
tickets sold. Jason Aldean and Florida
Georgia Line earned $11.7 million
and $10.5 million, respectively, in
2016 and remain, with Dierks Bentley
and Miranda Lambert, major draws.
Traeger, for his part, has helped
Nashville shed its second-market
status by bringing Chris Stapleton,
Guns N'Roses and Beyonce to town.
YOU CAN’T SLEEP — WHAT DO YOU
CHECK ONLINE? O'Connell “Chicago
Cubs, Blackhawks and Notre Dame
sites.”

INTERIOR, SOHR: LESLEE MITCHELL DICKEL AUSTIN GROS
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AGENCIES

ROB BECKHAM, 51

CO-HEAD, NASHVILLE DIVISION; WILLIAM
MORRIS ENDEAVOR

GREG OSWALD*

CO-HEAD, NASHVILLE DIVISION; WME

% SPARKING GLOBAL GROWTH
Beckham and Oswald have spent
2017 focusing on continued
international expansion, booking
350 country shows outside of

the United States. From WME's

new offices in The Gulch, the duo
also launched a Nashville-centric
branding team and digital initiative
and expanded its artist-development
program. “Since launching, 22 of

our developing artists have gotten
record deals,” says Beckham. Among
them: Travis Denning, Adam Craig,
Ben Gallaher and Morgan Wallen. In
the spring, WME curated the two-
day Bash at the Beach in Las Vegas
to benefit the ACM's philanthropic
arm, Lifting Lives. "We gave them

a check for $100,000. It was one

of the proudest moments of my
career,” says Beckham of the event,
which included performances by
Florida Georgia Line and new signee
Jake Owen.

ACT HE’D LIKE TO SEE GO COUNTRY
Oswald "Eagles, especially since
Vince Gill is an Eagle now.”

SCOTT CLAYTON, 52

CO-HEAD, CREATIVE ARTISTS AGENCY
NASHVILLE

MARC DENNIS, 47

CO-HEAD, CAA NASHVILLE

ROD ESSIG, 68

CO-HEAD, CAA NASHVILLE

JOHN HUIE, 61

CO-HEAD, CAA NASHVILLE

DARIN MURPHY, 51

CO-HEAD, CAA NASHVILLE

% COUNTRY’S BOOKING BEHEMOTH
CAA's Nashville quintet has booked
many of the most successful country
tours of the year, including Tim
McGraw and Faith Hill's 65-city
Soul2Soul World Tour; Keith Urban’s
Ripcord Tour, which has played

over 70 shows in four countries;

and the Zac Brown Band, which
grossed $31.9 million in 2016 and
became the first act to sell out seven
consecutive concerts at Boston's
Fenway Park over three years. The
Dixie Chicks wrapped their first tour
in a decade, MMXVII, after selling
over 1 million tickets and grossing
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"CORPORATE EVENTS ARE OPPORTUNITIES
FOR ARTISTS T0 WIN OVER NEW FANS, EVEN
IFIT'S AT A PHARMACEUTICAL CONFERENCE."

—GREG JANESE, UTA

$50 million-plus across more than 80
dates. And that’s just a small cross-
section of CAA’s Nashville roster,
which includes recent breakout artists
Maren Morris, Sam Hunt and Kacey
Musgraves, and newly signed acts
Brett Eldredge and The Band Perry.
GREG JANESE, 58

NASHVILLE MUSIC LEADERSHIP TEAM,

UNITED TALENT AGENCY

CURT MOTLEY, 52

NASHVILLE MUSIC LEADERSHIP TEAM, UTA

% SCOUTING NEW REVENUE STREAMS
In May, Motley helped client Toby
Keith secure the first Western concert
in Riyadh, Saudi Arabia, coinciding
with President Donald Trump’s visit
there and the relaxation of a strict law
that forbid the public performance of
music in the Saudi capital. “If you're
ever going to affect change, you can't
sit on the sidelines,” says Motley of
the show, which was organized by
Middle East Broadcasting Center and
had Keith performing for an all-male
audience. Motley and Janese are
relatively new to UTA, with Motley
making the jump from Paradigm in
March 2016 and Janese following
ayear later. Since arriving, Janese
has helped develop UTA's corporate
bookings and special events team, a
growing revenue stream for artists.
“An artist can play a corporate event
in a major market and still return

and play that market [for the paying
publicl,” says Janese.

FAVORITE ARTIST OF ANY GENRE
Janese "Jimmy Buffett. He turned his
creative talent into a lifestyle brand. He
was able to create an empire without
sacrificing who he is as an artist.”
STEVE LASSITER, 59
PARTNER/SENIOR VP/HEAD OF CONCERTS,
APA NASHVILLE

% CLASSIC COUNTRY’S GO-TO AGENCY
[t's a sign of country’s exportability
that the head of APA’s international
music division just relocated to
Nashville, where the agency recently

doubled its footprint in a new,
15,000-square-foot penthouse office.
“About 60 percent of our roster

is classic country,” says Lassiter,
including Dolly Partan, Crystal Gayle
and Travis Tritt. Other clients include
surprises like Brian Wilson and

Jeft Bridges. Lassiter adds that his
division has been up every year for 20
years, “some years only by 3 percent,
but others as much as 20."

ACT HE’D LIKE TO SEE GO COUNTRY
“None. Let them stay in their own lane.”
JONATHAN LEVINE, 55

HEAD, NASHVILLE DIVISION; PARADIGM
TALENT AGENCY

JOE ATAMIAN, 33

AGENT, NASHVILLE DIVISION; PARADIGM
TALENT AGENCY

% ALT-EXPOSURE EXPERTS

“There's a commercial country
industry in Nashville that is
unbelievable,” says Levine, “but

there is also a parallel universe that
provides opportunities for all kinds
of music to come out of Music City.”
He points to the success of not easily
categorized Paradigm acts Blackfoot
Gypsies, Anderson East and Brent
Cobb, as well as the breakout success
of Margo Price, who appeared on
Anthony Bourdain’s Parts Unknown
and sui generis Sturgill Simpson,
who's represented by Atamian.
“Sturgill won the 2017 Grammy

for best country album without any
radio play,” says Levine. “There’s an
opportunity now for bands to do
things their own way without trying
to mold into a format that relies on
radio, synchs and licensing deals.
We're in an era where authenticity is
celebrated and rewarded.”

SONG STUCK IN HIS HEAD Levine " ‘It's
All Going to Pot’ by Willie Nelson.”

MEDIA

CHARLIE COOK, 66
VP COUNTRY FORMAT, CUMULUS MEDIA;

OPERATIONS MANAGER, CUMULUS NASHVILLE;
PROGRAM DIRECTOR, WSM-FM NASHVILLE
JOHN SHOMBY, 66

DIRECTOR OF PROGRAMMING, NASH
NETWORK; PROGRAM DIRECTOR, WKDF
NASHVILLE

% HELPED STEER A TURNAROUND
After a rocky 2015 during which
Cumulus’ two most senior executives,
brothers Lewis and John Dickey,
stepped down, Shomby points to
signs of a turnaround at the country
radio behemoth. NASH's Ty, Kelly

& Chuck morning show is up nearly
one point in key demographic ratings
from 2016 to 2017, and the numbers
tor The Blair Garner Show are up an
estimated 10 to 15 percent during
the same period. For Shomby, a
recent transplant who moved to
Nashville's Franklin neighborhood

18 months ago, the massive surge

in label output is the biggest hurdle
facing the country format. During
one recent week, he says, "67 songs
had at least one add on the BDS
chart,” the Nielsen service that tracks
radio airplay. “When listeners are just
catching on to a song, a new one by
that artist is being released.”
ROBERT DEATON"*

EXECUTIVE PRODUCER, COUNTRY MUSIC
ASSOCIATION AWARDS

% PUT BEYONCE AT BAT AGAINST GAME 7
The CMA producer aced one of the
biggest challenges of his career when
he produced the 50th-anniversary
broadcast of the CMA Awards.
Deaton put together a show that
opened with a massive medley of
country hits performed by artists
from each of the last five decades,
including Charley Pride, Randy Travis
and Reba McEntire. "My biggest
worry was leaving somebody out,”
says Deaton, who followed that
spectacle with another: a genre-
bending appearance by Beyonceé
backed by the Dixie Chicks that
nearly broke the Internet and helped
the telecast retain 93 percent of

COURTESY OF UTA
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From left: Kelley,
Schumannand Hubbard
photographed by
Wesley Mannon July 7 at
Fenway Park in Boston.
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SiriusXM’s country programmer continues
The Highway’s tradition of breaking new acts,
as it did with Florida Georgia Line in 2015
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J.R. SCHUMANN, 35

SENIOR DIRECTOR OF COUNTRY PROGRAMMING, SIRIUSXM

~r

The executive in charge of SiriusXM'’s country programming says
he’s proudest of the artists the satellite broadcaster’s top country
channel, The Highway, has spotlighted early in their careers —many
who have broken through to a larger audience. (SiriusXM reaches
31.6 million subscribers but doesn’t break out listenership by genre.)
During the past year, Schumann has watched two female artists
who were designated “Highway Finds” catch fire: Carly Pearce,
whose “Every Little Thing” is No. 18 on the Aug. 5§ Country Airplay
chart and has sold 138,000 downloads, and Ashley McBryde, whose
single from her self-released EP Jalopies and Expensive Guitars,

“A Little Dive Bar in Dahlonega,” got early love from Schumann and
helped the Arkansas native score her Grand Ole Opry debut in June.

FGL ON J.R. Prior to Schumann’s arrival at SiriusXM in early 2016,
The Highway played a significant role in breaking Florida Georgia
Line, and member Tyler Hubbard praises the programmer’s
continuation of the tradition of “giving new artists a chance for their
music to be heard.” Adds his partner Brian Kelley: “Passion is a huge
v 2 thing. He came all the way to Boston to celebrate our first stadium
' headline show at Fenway. That support is one of a kind.”

DON’T TELL HIM BALLADS MAKE BAD RADIO If you talk to terrestrial
radio programmers today, they’ll say, “I need tempo.” But “that’s
amyth,” says Schumann. “Pick the greatest songs by the greatest
artists of our time, and either their No. 1 or No. 2 song is going to
be a ballad.”

THERE’S A LOT OF MUSIC OUT THERE Schumann says he receives
close to 100 tracks a week, about half of them from indie and
unsigned acts. To sift through all that music, he creates playlists
that he listens to throughout the workday. When something grabs
his attention, he replays it. He also has discovered a gem or two
at local showcases. “I saw local songwriter Phil Barton perform

a song he had co-written called ‘Skin & Bones.” When I told him
how much Iloved it, he told me that Eli Young Band was recording
it,” says Schumann, who lives in the Franklin area of Nashville.
Schumann tracked down the song “and we ended up playing it as
the first single leading up to the album launch.”

RLES

P

HE’S EXCITED ABOUT THE FUTURE Upcoming songs from Brett
Eldredge, Old Dominion and Kelsea Ballerini are all “amazing,”
says Schumann.

“ietd
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its 2015 audience, despite going

up against game seven of the

World Series, a historic face-off
between the Chicago Cubs and the
Cleveland Indians.

TIME-TRAVEL MUSIC FANTASY “The
Beatles on the rooftop of Abbey Road
Studios in 1969."

PHIL GUERINI, 53

VP MUSIC STRATEGY, DISNEY CHANNELS
WORLDWIDE; GM, RADIO DISNEY NETWORK
% COMMITTED DISNEY TO COUNTRY

In addition to having a huge influence
on young audiences, Radio Disney
reaches 63 million listeners a month,
and in 2017, Guerini upped the
network’'s commitment to the nearly
2-year-old Radio Disney Country.
Distribution of the online format
was expanded to iHeartRadio and, in
June, the House of Mouse changed
the call letters of its Los Angeles
Radio Disney broadcast station from
KDIS to KRDC, making it the first
terrestrial station to carry the country
format. That same month, a Radio
Disney Country stage at CMA Fest
in Nashville featured young artists,
including Luke Combs and Hunter
Hayes. Says Guerini: “It was really a
tremendous validation of what we're
doing when you looked out across the
crowd and saw our core audience.”
NONINDUSTRY LEADER HE ADMIRES
“Reed Hastings and Mark Cuban.”
LESLIE FRAM*

SENIOR VP MUSIC STRATEGY AND TALENT, CMT
% TURNING THE TIDE ON TOMATOGATE
Fram continues to bust musical
boundaries at CMT, guiding the
CMT Awards in June to over 3 million
viewers through inventive pairings
such as Lady Antebellum with

Earth, Wind & Fire. She’s also doing
her part to correct what she says is
the biggest issue facing the country
music industry: “the lack of support
for female artists.” Her Next Women
of Country initiative kicked off its
third annual tour this spring with
newcomers Maggie Rose and Post
Monroe supporting Martina McBride.
ACT SHE’D LIKE TO SEE GO COUNTRY
“John Mayer. He is respected by

and has collaborated with many of
our artists.”

ROD PHILLIPS, 48

SENIOR VP PROGRAMMING/COUNTRY BRAND
MANAGER, IHEARTMEDIA

BOBBY BONES, 37

RADIO PERSONALITY, IHEARTMEDIA
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WHY | LOVE NASHVILLE NOW

MAREN MORRIS 01 NASHVILLE MAYOR MEGAN BARRY

“She’s Nashville’s first female mayor, and she has been integral to countless
equal-wage laws being passed, as well as being an advocate for better public
education. I also love that she comes to all the concerts in town.”

% KEEPING COUNTRY REAL

‘| don't have smart answers for why
this stuff has worked,” says Bones
of the 5 million listeners he draws
to his syndicated radio program,
The Bobby Bones Show, on a weekly
basis. But he allows that his honest
approach to the music probably

has something to do with it. “If I'm
hanging out with record labels, |
can't really have strong opinions

on what is or isn't good,” says the
Arkansas native. He also has Phillips
— who oversees more than 150

U.S. stations and brought Bones to
Nashville in 2012 — keeping things
real. "He's someone | trust to really
smack me down if | need it,” says
Bones, who will become the National
Radio Hall of Fame's youngest
inductee in November.

BIGGEST ISSUE FACING COUNTRY
“Theindustry in general has to

figure out how to fairly compensate
songwriters,” says Bones. “| had
Jessi Alexander on my podcast,

and she said she has made more
money singing background vocals on
streams than she has actually writing
the songs. And her songs have had
millions of streams.”

TIM ROBERTS, 56

VP COUNTRY PROGRAMMING, CBS RADIO; VP
MUSIC PROGRAMMING, CBS RADIO DETROIT
% THINKING GLOBAL, ACTING LOCAL
Only six months on the job after
replacing Jeff Kapugi as the architect
of CBS Radio’s country pragramming
strategy, Roberts hints he'll be

taking a market-specific approach

to the other country stations that he
manages. Noting that WYCD, the
Detroit country outlet he programs,
rose from No. 10 to No. 2 with
listeners ages 12 and older in the past
year, the Motor City native says, “Our
focus is on developing our individual
stations, which collectively makes our
format stronger.”

STREAMING

BEVILLE DUNKERLEY, 42
DIRECTOR OF ARTIST MARKETING AND
INDUSTRY RELATIONS, PANDORA
RACHEL WHITNEY, 35

HEAD OF COUNTRY MUSIC PROGRAMMING,
PANDORA

% AMP’ING UP ARTISTS’ FAN BASES
A longtime Nashville journalist,

WorldRadioHistory

Dunkerley knows better than most
that music is an ever-changing
model. “It's no longer the day where
any major-label artist is expected

to go gold or platinum. Labels have
to look at their artists like they're a
brand to make money in different
ways.” With that in mind, Dunkerley
and Whitney work with artists using
Pandora’s free marketing platform,
AMP, to grow their fan bases. "Every
artist from any genre has the keys to
market album and single downloads,
tour tickets, T-shirts — whatever they
want, as long as it's music-related,”
says Dunkerley.

JOHN MARKS, 63

GLOBAL HEAD OF COUNTRY, SPOTIFY

% STREAMING’S COUNTRY ‘HURRICANE’
Marks already was a powerful
tastemaker in Nashville at his former
job running country for SiriusXM. But
since joining Spotify nearly two years
ago, he has been helping the format’s
artists reach a potentially bigger
audience: over 50 million paying
subscribers (compared to SiriusXM'’s
31.6 million) and a Hot Country
playlist that has nearly 4 million
followers. After Marks playlisted Luke
Combs’ “Hurricane,” it quickly racked
up nearly 70 million streams, helping
Combs land a record deal with Sony.
ACT HE’D LIKE TO SEE GO COUNTRY
“Justin Timberlake. Since he did
‘Drink You Away’ at the CMA Awards,
| playlisted the song. It went through
the roof in streams.”

KELLY RICH, 50

SENIOR LABEL RELATIONS MANAGER, AMAZON
EMILY COHEN, 33

MUSIC CURATOR, AMAZON

* GROWING WITH GARTH

Amazon got Nashville's attention last
October when it announced it had
landed the exclusive rights to stream
the entire catalog of country icon
Garth Brooks on its new subscription
service, Amazon Music Unlimited.
But Brooks isn’t the only one
boosting Amazon’s country presence:
Cohen, a veteran of the streaming
service Rdio, manages Amazon's
nearly 300 country, Christian and
Americana playlists, while former Big
Machine Label Group sales executive
Rich, who joined Amazon in February,
runs its Nashville label relations. The
percentage of country streams on
the service is now twice the industry
average, and, as of July 8, 24 of its 50
top-streamed albums were country.
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Below: Zeitgeist Gallery
director York. Right:
The interior of Zeitgeist,
whichis located inthe
art-centric Wedgewood-
Houston area of the city.
- and are not an asshole, you will get help.
People will lift you up and have your back.
That's the beautiful thing about Nashville,”
says Julia Martin, an artist who alsoruns a
gallery under her name in the Wedgewood-
Houston art district. That spirit was
ondisplay in June when Martin hosted
Undefeated, a fundraiser to benefit Those
Darlins singer Jessi Zazu, who has cancer
and whose paintings were exhibited.
Despite the community support and
opportunities for local talent, blue-chip
buyers will still often shop elsewhere. “If
they're going to find a Nashville artist, it's
going to be through a gallery in another city,
which is unfortunate,” says Lockwood. But
that seems poised to change soon.
“Now that there's so much development
and so much is coming inside, people are
starting to look around at what has been

WHERE NASHVILLE BUYS ART NOW

THE SOUTH'S CURATORS OF CO0L

Thanks to an emerging gallery scene and the city’s support of new artists,
there’s no need to shop New York or Los Angeles for the next hot thing

hen entertainment figures in

Nashville seek to add to their

art collections, they've typically

looked to cities like Atlanta, Los

Angeles and New York. In recent
years, though, a nascent art
scene has bloomed here
alongside other growing
industries, leading artists
from around the country
toset up studios and new
galleries in the city.

Alex Lockwood, an

abstract sculptor who also
runs Nashville’s Elephant

Above: Artist-gallerist Martin (inset) recently showed
the artwork of musician Zazu as part of afundraiser for
the Those Darlins singer’s cancer treatments.
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Gallery, moved from Brooklyn in 2011 with
his now wife. He soon found himself getting
the chance to take on projects that wouldn't
have been possible in larger art markets. ‘|
got todo a show at a performing arts space,
10,000 square feet,” he says.
‘I had to make more work
than I'd ever made. That

kind of opportunity was a

big deal for me and gave me
confidence. It also got me
working much harder than |
had before.”

Because the visual-art
market in Nashville has
largely gone unnoticed,
talent has been able to
develop quietly, according
to Lain York, the director
at the popular Zeitgeist
Gallery. “You didn’t see
[these artists]) because they lived in the
shadow of the country music industry,” he
says. "It allowed these hothouse flowers to
develop.” Artists like Mika Agari, Bridget
Bailey and Zack Rafuls have begun to
make names for themselves and benefited
from a community that offers support
and camaraderie. “If you do good work

KEY STOPS ON THE SCENE

developing here for along time. There’s more
of a local market,” says York, who has no
doubt that the emerging talents in Nashville
are just as compelling as their big-city peers.
“They're new, theyre exciting — just as
exciting as the young, pretty, dangerous folks
coming out of Yale.” —ADRIENNE GAFFNEY

Right: Sculptor Lockwood,
who moved from Brooklyn

to Nashville, opened his
studio space-cum-gallery,
Elephant (below),in February.

Elephant Gallery

Open since February,

the space houses owner
Lockwood's studio and those
of other artists, including
ceramist Jess Cheatham.
1411 Buchanan St., 917-969-
9755, alockwood.com

JuliaMartin

The space is a home for
new talent as well as events
keyed to social issues like
gun violence.

444 Humphreys St.,

Suite A, 615-336-7773,
juliamartingallery.com

Zeitgeist Gallery

Run by York, the unofficial
“Mayor of Art Town,” the
gallery has been around
since 1994, with a focus on
local creators.

516 Hagan St. #100, 615-
256-4805, zeitgeist-art.com

David Lusk Gallery
After thriving in Memphis for

two decades, the gallery opened

in Nashville this year and reps
artists collected by musicians
such as Ronnie Dunn.

516 Hagan St., 615-780-9390,
davidluskgallery.com

TOETE THOHRTSTSOARBO RO UGH. LOCKWO0D: HEIDI ROSS ELEPHANT ALEX LOCKWOOO MARTIN: CONNIE CHORNUK ARTWORX: TIM SHEA
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KEN TUCKER, 54

MUSIC PROGRAMMING, COUNTRY; APPLE
SALLY SEITZ, 49

ARTIST AND LABEL RELATIONS, COUNTRY;
APPLE

% SPOTLIGHTING THE UNSIGNED
Overseeing country programming
for Apple Music, which has over

27 million subscribers, Tucker

has helped a number of unsigned
artists land major-label record deals
recently, including Walker Hayes,
Caitlyn Smith and The Sisterhood's
Alyssa Bonagura. “I've always been
a fan of new artists, going back to
my radio days in the 1980s,” says
Tucker, who moonlights as chairman
of the board for the Academy of
Country Music. He hired Pete Fisher
— longtime manager of the Grand
Ole Opry — as the ACM's new CEQ
in January. Seitz, a former digital
executive at BMG, runs point for
Nashville labels and artists looking
to get their music onto both Apple
Music and iTunes.

PUBLISHING

KENT EARLS, 45

EXECUTIVE VP/GM, UNIVERSAL MUSIC
PUBLISHING GROUP NASHVILLE

K RIDING WITH SAM HUNT

UMPG Nashville's wild 2017 ride

on the Hot Country Songs chart
culminated with Hunt's 24-week (and
counting) reign at No. 1 with “Body
Like a Back Road,” a record for a solo
artist. Earls also points out that the
music publisher recently had five of
the top 13 songs on the chart, with
hits by Blake Shelton, Keith Urban,
Rascal Flatts and Lady Antebellum.
“Our strategy of offering boutique
development services with big-time
backup is paying off,” says Earls, who
fraternizes with the talent in “the
saloon,” a snack-filled casual room
outfitted with a vintage Seeburg
Select-O-Matic jukebox that's down
the hall from his office.

YOU CAN’T SLEEP — WHAT APPS DO
vyou CHECK? “Twitter, for breaking
news; Instagram, for fun; and the
iTunes Store, to see how our artists
and songs are selling.”

GORDON KERR, 50

CEO, BLACK RIVER ENTERTAINMENT

K KELSEA'S LABEL A TOP PUBLISHER TOO
Although Black River Entertainment
is known primarily as the record label
of Kelsea Ballerini and Craig Morgan,
Kerr is quick to point out that his
operation is a multifaceted music
company with a recording studio, an
artist-management division and a
music publishing arm that represents
songwriter Forest Glen Whitehead
and Grammy winner Josh Osborne’s
earlier catalog. It also has placed
among the top 10 music publishers
of the top 100 radio songs in four

of the last eight quarters. Kerr says
the growth happened organically.
“When we had the label and some
publishing, then we needed a world-
class recording studio,” says the
father of three, adding, “If somebody
asked me six months ago whether
we were going into the Americana
space, | would have said, ‘Probably
not.” But then we met Carolina Story.”
(The Nashville duo is the label's latest
find.) That signing, notes Kerr, dove-
tailed with Black River's commitment
to “fostering dreams.”

BIGGEST ISSUE FACING COUNTRY
“Security of people, security of
product, security of property,
including intellectual property.”
TROY TOMLINSON, 53
PRESIDENT/CEO, SONY/ATV NASHVILLE

% 15-TIME BMI PUBLISHER OF THE YEAR
Tomlinson claims he “doesn’t like
measuring things,” but he doesn't
hesitate to tout his division’s
unbroken 15-year run of winning
BMI's country music publisher of the
year award. During the last two years,
Sony/ATV has been the top country
publisher in quarterly market share
for the top 100 radio songs, snaring

the top spot six times, and averaging
a market share of 21.7 percent.
Despite the success, the father of
three says it's a perilous time for
songwriters: “We're seeing a gradual
and painful exodus of truly gifted
songwriters who simply can't make a
living from the scraps left after others
have indulged to excess.”

BEN VAUGHN, 41

PRESIDENT, WARNER/CHAPPELL MUSIC
NASHVILLE

% 20 NO. 1s IN 30 WEEKS

“| like to show up every day and crush
it for songwriters,” says Vaughn. So
farin 2017, he and his team have
done just that: Warner/Chappell has
had the No. 1 Country Airplay song

in 20 of the first 30 weeks of the year,
thanks to songwriters like Ashley
Gorley, who co-wrote two of those
chart-toppers, Blake Shelton's "A Guy
With a Girl” and Jon Pardi’s “Dirt on
My Boots.” Vaughn also shouts out
Chris Stapleton, whose latest LP, From
A Room: Volume 1, was the first gold-
certified country album of the year.
With a packed roster of talent, Vaughn
is hopeful that Warner/Chappell will
take ASCAP's publisher of the year
honor for a fifth consecutive time. “It's
locking pretty good,” he says.

KOS WEAVER, 48

EXECUTIVE VP, BMG NASHVILLE

% BMG’S NASHVILLE ACTION MAN
Since its revival in 2009, BMG

has rebuilt itself into a publishing
operation and, more recently, a label
to be reckoned with through a series
of savvy acquisitions, such as its
purchase of BBR Music Group —
home of Jason Aldean — in January.
Weaver, BMG’'s man in Music City
since 2013, has created a critical
mass of country songwriters mined
from these deals and through
additional signings. The result:
During the last eight quarters,

BMG has averaged a 6.7 percent
quarterly market share of the top 100
radio country songs, making it the

-
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"SONGWR

TERS, WHO PROVIDE THE ESSENTIAL
=% INGREDIENT FOR HITS, ARE BEING PUSHED
T0 THE BOTTOM OF THE ECONOMIC FOOD CHAIN."

~TROY TOMLINSON, SONY/ATV MUSIC PUBLISHING

fourth-largest publisher of country
songs by this criteria.

CRAIG WISEMAN, 53

OWNER, BIG LOUD

SETH ENGLAND, 31

PARTNER, BIG LOUD

* GROWING FGL’S BOTTOM LINE
England says the multiservice music
company's biggest achievement

of the past year was keeping its

eye on the ball for Florida Georgia
Line, which it manages. In addition
to helping the band release Dig

Your Roots last August, which has
generated 389.4 million on-demand
audio streams, England says Big
Loud helped the band launch its Old
Camp Whiskey brand. Meanwhile, its
publishing operation, a joint venture
with Round Hill Music, consistently
placed fifth in Billboard's quarterly
ranking of music publishers of the
top 100 country radio songs. And
Wiseman says Big Loud's label is
diversifying "beyond country.”

ACT HE’D LIKE TO SEE GO COUNTRY
England “Having spent a lot of studio
time with Jason Derulo, he could be an
artist for any genre.”

DENNIS LORD*

EXECUTIVE VP CREATIVE AND BUSINESS
AFFAIRS, SESAC

KELLI TURNER, 46

EXECUTIVE VP OPERATIONS AND CORPORATE
DEVELOPMENT/CFO, SESAC

% BULKING UP WITH BLACKSTONE
SESAC's 2017 began with its
acquisition by the Blackstone Group
in a deal reported to be close to

$1 billion. Turner and Lord are charged
with helping chairman/CEQ John
Josephson optimize the opportunities
afforded by having a deep-pocketed,
long-term investor. Turner has
focused on international growth, and
engineered a 2016 Pan-European
licensing pact with Swiss collection
society SUISA. Meanwhile, Lord,
whose wife runs an equestrian ranch
outside of Nashville, has concentrated
on signing evergreen acts like Green
Day, Kings of Leon, Randy Newman
and Rosanne Cash that build on

the performing rights organization’s
invitation-only roster of writers with
“ubiquitous and eternal copyrights.”
BEST OF NASHVILLE Lord "The growth
of the creative community beyond the
country base.”

10DI RICHFIELO
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Decker (left) and

Wallace photographed
by Alysse Gafjken on
July12 at Big Yellow Dog
Music’s headquarters

in Nashville.
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The co-owner of the inventive music publisher
behind Maren Morris, Meghan Trainor and
Jessie James Decker is “a boss who gets it done”

CARLA WALLACE*

CO-OWNER, BIG YELLOW DOG MUSIC

Punching above its weight, this 10-person firm had a stellar year
with Maren Morris, who won the best country solo performance
Grammy Award for “My Church.” In addition to writing the song,
Morris recorded it for Big Yellow Dog Music at Wallace’s urging,
which turned out to be pivotal in getting her signed to Columbia
Nashville in 2015. Since then, Morris has sold 1.8 million digital
downloads; logged four hits on the Country Airplay chart, including
her featured turn on Thomas Rhett’s No. 1 “Craving You”; and won
both the 2016 CMA and 2017 ACM new artist awards.

NOT YOUR MAMA'S MUSIC PUBLISHER Morris is the latest success

for a company whose roster of 19 includes Meghan Trainor —

who thanked Wallace profusely when she accepted the ASCAP
Vanguard Award in May — and Jessie James Decker, the star of E!’s
Eric & Jessie reality series. (She is expected to release new music in
the fall.) Since founding Big Yellow Dog in 1998 with partner Kerry
O’Neil, Wallace has expanded into artist development, discovering
new talent and hand-crafting each success. “None of us can really
follow a traditional route anymore,” says the Nashville native.
“Whether it’s starting a record label to help set these guys up or
working with them every day to make a tour happen, we fill in the
gaps until the right opportunity presents itself.”

PLUMBING SYNCHS The company aggressively seeks out TV, film
and advertising synchs, and has secured roughly 400 placements
this past year. Among them, Trainor’s “I'm a Lady,” written for
S fs: The Lost Village. “Synchs are really important to us, because
it’s an opportunity to sign unusual artists that might not fit in the
traditional country genre,” says Wallace.

DECKER ON WALLACE “Carla took a chance on me when I was 17
and no one else knew what to do with me,” says Decker, whose
reality show with her husband, newly minted Tennessee Titan
Eric Decker, was renewed for a third season. “She’s smart, thinks
outside the box and isn’t afraid to speak her mind, which is
crucial as a woman in the music world,” adds Decker. “She is the
epitome of a boss lady who gets it done.”

COUNTRY HIT PARADE Trainor co-wrote Lauren Alaina’s Country
Airplay No. 1, “Road Less Traveled.” Also topping that chart: Josh
Kear and Abe Stoklasa, who respectively were co-writers of Florida
Georgia Line’s “God, Your Mama, and Me” and Chris Lane’s “Fix.”
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WHERE NASHVILLE SHOPS NOW
e

TWO SON IS THE ONE

When the city’s most stylish need their fix cf
high-waisted jeans and chic sculptural silhouettes

Avyear and a half after
opening, Nashville boutique
Two Son has become a
pivotal player in a style
revival that has brought
celebrated indie fashion
labels Mayram Nassir
Zadeh and Black Crane to
the city for the first time.
The store was started by two
married couples — David
Perry, who also has a fashion
production company, and
Leigh Watson, part of the
folk duo Watson Twins; and
photographer Aubrey McCoy
and James Kicinski-McCoy,
who runs the lifestyle site
Bleubird — who noticed a
deficit in the city’s offerings.
Now, the modernist,
2,200-square-foot space in

for locals in the know and
tourists looking for edgy
curation in home goods and
men’s and women’s clothing.
"When we moved here,

most of our friends said they
shopped online or when they
traveled,” says McCoy. “We
wanted to open something
different for Nashville and
provide brands not sold
here, like Lauren Manoogian
and Jesse Kamm.” The
sophisticated, architectural
cuts would seem to run
contrary to traditional
country dress, but even those
who aren’t ready to spend
$300 on drop-crotch Caron
Callahan pants “"come to
support the shop, see itin
person and pick up a few

East Nashville is a must-hit things.”

MICHAEL MARTIN, 55

VP MEMBERSHIP, NASHVILLE; ASCAP

% ROVALTIES REVENUE MACHINE

With over 600,000 members —
including Garth Brooks, Ashley
Gorley and Jennifer Nettles — and
2016 income of $1.1 billion, ASCAP
is a revenue machine for its roster

of Music City songwriters and
composers. Martin manages the
PRO's local staff and budget. “Our
member retention is huge,” says the
Mineral Wells, Texas-raised executive,
who adds that more than a third of the
honors at the 2016 ASCAP Country
Awards went to first-time winners.
NONINDUSTRY LEADER HE ADMIRES
“John C. Maxwell, leadership expert,
speaker and author. | love this quote of
his: ‘Learn to say “no” to the good so
you can say ‘yes” to the best."”

JODY WILLIAMS, 61

VP WRITER/PUBLISHER RELATIONS,
BMINASHVILLE

% NASHVILLE’S LARGEST PRO PRESENCE
Williams, who was elected to serve as
president of the CMA board starting
in 2018, says BM| affiliates won

74 percent of the awards handed out
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Top, above: Anindustrial setting provides the backdrop for the minimalist

AG. homewear and select offerings from lines more often associated with
New York and Paris. Right, from left: Owners Perry, Watson, Kicinski-McC oy
and McCoy wanted tofill avoid in the market. “Seventy-five percent

by the ACM in April, and 56 percent
of the 2016 CMA hanors. Members
Thomas Rhett, Tim McGraw, Jon
Pardi and Maren Marris also raised
the PRQO's profile over the past year.
Record revenue of $1.1 billion for
fiscal 2016 was another bright spot
for BMI, which, with 500 employees
on Music Row, has the town's largest
PRO presence. Says the Nashville
native and golf aficionado: “We play a
major role in the community.”
BIGGEST ISSUE FACING COUNTRY
“Country radio playlists are

80 percent male. The lack of female
voices needs to change.”

LEGAL

RUSSELL A. JONES, 67
PRINCIPAL, THE LAW OFFICES OF RUSSELL A.
JONES JR. & ANJLEE KHURANA

% GARTH BROOKS’ DEAL-CLOSER
One of the top attorneys in Music
City, Jones negotiated Garth Brooks'
exclusive Amazon streaming and
Target box set deals and a Williams-
Sonoma product line for Trisha
Yearwood. The married father of two
says he takes pride in being able

of what we carry can’t befound elsewhere inthe city,” saysMcCoy. !

to balance work and family, which
included throwing himself a birthday
party in Marrakesh, Morocco, in June.
JOEL KATZ, 73

CHAIRMAN, GLOBAL ENTERTAINMENT AND
MEDIA PRACTICE; GREENBERG TRAURIG
JESS ROSEN, 62

CO-CHAIRMAN, ATLANTA ENTERTAINMENT
AND MEDIA PRACTICE; GREENBERG TRAURIG
% HOTLANTA’S HOT LAWYERS

Despite being based 250 miles
away from Nashville, in Atlanta, Katz
and Rosen are two of Music City's
top go-to attorneys. In addition to
representing such executives as
Universal Music Group Nashville's
Mike Dungan, Katz brokered Tim
McGraw and Faith Hill's new Sony
Music Entertainment pact (with
McGraw's attorney Rusty Jones),
noting that negotiating for a married
couple “made it unique.” Rosen was
instrumental in setting up Florida
Georgia Line's deal with Proximo

for the duo’s Old Camp Whiskey

as well as FGL House, a planned
entertainment complex in downtown
Nashville. “That's real mailbox money
for these guys,” says Rosen. He
should know: He also set up Kenny

Chesney'’s lucrative Blue Chair Bay
Rum company and restructured
Miranda Lambert’s contract at Sony
Nashville. “Just assume she has the
superstar deal that everyone would
want,” he says.

YOU CAN’T SLEEP — WHAT APP DO

vyou CHECK FIRST? Katz “| like WTSO,
Wines Til Sold Out. Great bargains.”
MIKE MILOM, 74

PARTNER, MILOM HORSNELL CROW ROSE KELLEY
% LUKE BRYAN’S LEGAL EAGLE

Milom likes to think of himself as
someone who fellow attorneys want
on the other side of a negotiation.
Recent deals include Kelsea
Ballerini's global publishing
agreement with Sony/ATV and the
return of Hank Williams Jr.s opening
theme for ESPN's Monday Night
Football. Other clients include Luke
Bryan, Emmylou Harris and Keith
Urban. While he refuses to discuss
the deals that keep him busy, he says
getting his artists a bigger slice of the
$3.9 billion streaming pie is a priority.
SONG STUCK IN HIS HEAD " ‘Skylark,’
performed by my wife, Micki
Fuhrman, on a private jazz EP
recorded for my last birthday.”
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BUSINESS & BRANDING

PETE FISHER, 54

CEO, ACADEMY OF COUNTRY MUSIC

% MAPPING A NEW ERA FOR THE ACM
The former vice president/GM of the
Grand QOle Opry took the reins of the
Los Angeles-based ACM in January,
just in time to oversee its 2017
awards ceremony. “What the staff
did in Las Vegas was remarkable:

80 artists, 17 events, 13 venues, not
including the show,” he says. Fisher
has since addressed the business

of charting the ACM’s future, and
recently hired longtime Recording
Academy executive Nick Di Fruscia
to oversee the ACM voting process,
among other responsibilities.
NONINDUSTRY LEADER HE ADMIRES
“Elon Musk. Having bought a Tesla, |
see that he thinks on a different plane.
His work has changed my thinking.”
JEREMY HOLLEY, 39

CO-FOUNDER, FLYTEVU

LAURA HUTFLESS, 35
CO-FOUNDER, FLYTEVU

% BRANDING HEADLINE-MAKERS

“We always ask ourselves, ‘What's the

"THE COUNTRY M
THE LASTT0 A
AND ACCEPT GULT

JSIC INDUSTRY IS ALWAYS
DOPT NEW TECHNOLOGIES
[ CULTURE TRENDS. DISRUPTION
|5 THE NEW NORMAL. EMBRACE

—LAURA HUTFLESS, FLYTEVU

I

headline that has never been written
before?" “ says Holley of the approach
that he and Hutfless, formerly of
Warner Music Nashville and Creative
Artists Agency, respectively, take

at the marketing agency they
launched in 2015. Last October,

for instance, they partnered with
Garth Brooks to launch a Snapchat
account for the state of Tennessee
designed to lure millennial tourists.
“Every single one of his albums

was recorded in Tennessee, so we
made ‘Snapumentaries’ that told

this story over a three-week period,”
says Holley. “The series culminated
in a free show at the Bluebird Cafe,
where Garth was discovered, and

WHY | LOVE NASHVILLE NOW

ZAC BROWN 01 HIS FAVORITE RESTAURANT

“My favorite thing to emerge in Nashville is Henley, RJ Cooper’s new
restaurant. RJ is a James Beard Award winner who has been featured at our
Southern Ground Music & Food Festival, and his new place is amazing.”

100 BILLBOARD AUGUST 5, 2017

the only way to get tickets was
through the new Snapchat channel.”
The campaign brought in 31,000
followers overnight and 6.2 million
views total. It also was one of two
Flytevu campaigns shortlisted at the
Cannes Lions festival in June.
MARY ANN McCREADY"*
BUSINESS MANAGER/CO-OWNER, FLOOD
BUMSTEAD MCCREADY & McCARTHY
JAMIE CHEEK, 46

BUSINESS MANAGER/CO-OWNER, FBMM
DUANE CLARK, 47

BUSINESS MANAGER/CO-OWNER, FBMM

* MINDING TOP MUSICIANS’ MONEY
Although FBMM doesn't release

its client roster, the business-
management firm reportedly counts
Blake Shelton, Sam Hunt and Keith
Urban among its country customers.
The partners focus, in part, on issues
such as streaming royalties and ticket
revenue. Its biggest issue? “Scalping
has reached epic proportions of
abuse,” says McCready.

TIME-TRAVEL MUSIC FANTASY Clark
“Any Grand Ole Opry performance in
the 1950s: Johnny Cash, Patsy Cline,

Chet Atkins, Kitty Wells, George Jones.

Just give me one.”

KERRY O’NEIL, 64

CO-FOUNDER, O’NEIL HAGAMAN

% PROPHET OF PROFIT

“Having two of the largest arena tours
in music has been intense,” says
O'Neil, who — though he declines to
confirm or discuss any of the artists
on his roster — is referring to Garth
Brooks and the duo of Tim McGraw
and Faith Hill, according to industry

insiders. They're just three of the A-list
clients O'Neil's business-management
firm reps. Twenty-two people, roughly
half the staff, have 10 or more years
with the firm, which launched in

1984 with partners Al Hagaman Jr.
and Cheryl Harris. “That institutional
knowledge is key to delivering quality
work,” says O'Neil, who's a founding
partner, with Carla Wallace, in
publisher Big Yellow Dog Music.
FAVORITE ARTIST OF ANY GENRE “You
might find me singing Bill Withers'
‘Ain't No Sunshine’ if | find myself with
aguitar in my hands,” says O'Neil, a
one-time aspiring songwriter.

KYLE YOUNG, 64

CEO, COUNTRY MUSIC HALL OF FAME AND
MUSEUM

Y BUILDING COUNTRY’S FAN BASE
The Country Music Hall of Fame and
Museum feted its 50th anniversary

in April, but Young, who has worked
there since he was 22, is focused

on attracting the next generation of
country fans. The hall, which draws

1 million visitors annually and brought
$67 million into Nashville in 2018,
has, thanks to angels like Vince Gill
and Keith Urban and their All for

the Hall benefits, weathered periods
of instability to emerge financially

fit enough that, in July, it launched
Community Counts. The program, in
part, allows local youth 18 years and
younger to visit the museum for free.
Says Young: “You get them in here,
and it gives them a sense of place, a
sense of identity and sense of attach-
ment.” TIME-TRAVEL MUSIC FANTASY
“Late 1952, to see Hank Williams Sr.”

Contributors: Trevor Anderson, Jim Asker, Dave Brooks, Dean Budnick, Keith

Cauwfield, Ed Christinan, Tatiana Cirisano, Chuck Dauphin, Adrienne Ga ffney, Jenn
Haltinan, Hannah Karp, Steve Kncpper, Joe Lery, Brooke Mazurek, Melinda Newman,
Paula Parisi, Eric Spitznagel, Taylor Weatherty, Deborah Wilker, Nick Williamns

METHODOLOGY A committee of Bifiboard editors and reporters weighed a variety ol factors in determining the 2017 Country Power Players list, including
but net limited to impact on consumer behavior, 35 measured by metrics such as album sales, track sales, streaming velume, social media impressions, and
radio and TV audiences reached; company growth; career trajectory; reputation among peers; and overallimpact in the industry. Where required, record-label
market share was consulted using Nielsen’s Music country market share for album plus track-equivalent and stream-equivalent album consumption units,
and 8iffboard's top 1O country publisher rankings. Unless otherwise noted, 8illboard Boxscore and Nielsen Music are the sources for tour grosses and sales/
streaming data, respectively. 8illboard’s 2016 Money Makers list (published in the July 22-28, 2017, issue) is the source for artists’ take-home eamings.

ION-PAUL BRUNO
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NIELSEN MUSIC:

Proudly Celebrates the Executives
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“You walk out

and startfeeling

the energy,” says
Church, whorecently
completed a62-night
North Americantour.
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BACKSTAGE PASS

Eric Church
t The Top O
World, Asks:
What’s Next?

“| did not want to be the center of country music,” says the singer after a
record-setting $53 million-grossing tour, taking time to reflect on finding
stardom, fighting scalpers and raising children in turbulent times

BY DAVE BROOKS

RIC CHURCH ISN'T
e thinking about music.
'Y After six months on tour

’ — playing to arena crowds

across North America, from

Lincoln, Neb., to Nashville
—for 62 nights, the country music
superstar is trying to quiet his mind. And
he’s got the perfect place for reflection:
his family’s summer retreat, 5,000 feet
above sea level, in North Carolina’s
High Country.

“I’'m on top of the mountain with
almost no cell reception,” says Church.
“We picked this place for that reason.
There’s, like, one place you can stand,
if the weather’s right, to get cellphone
service and communicate with the
outside world. Otherwise, no one can get
ahold of me up here.”

“Quiet” is the last word his fans
associate with Church. The 40-year-
old singer, songwriter and guitarist has
brought a rock’n’roll spirit to his style
of country music since breaking out of
his rural hometown of Granite Falls,
N.C. (population 4,700), more than a
decade ago.

In 2011, Church hit No. 1 —on both
the Top Country Albums chart and the
Billboard 200 — with his album Chief,
which took home the album of the year
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trophy from both the Country Music
Association and the Academy of Country
Music. That album also sent two singles
to No. 1 on the Hot Country Songs chart:
“Springsteen,” with its nod to the New
Jersey rocker, and the working-class blues
of “Drink in My Hand.”

In November 2013, Church previewed
his album The Outsiders at the CMA
Awards with an intense blues-rock
performance, complete with pyrotechnic
bursts. Then, as if Nashville needed
another sign that Church was a different
kind of country star,

days hefore the OMs IS FANS KNOW
HE GENUINELY
PUTS THEM FIRST.”
—JAY WILLIAMS

the industry and
delighted members of
his fan club (known

as The Church Choir)
with a mail delivery
of his new album Mr:
Misunderstood, after acquiring a record-
pressing plant in Germany.

For all his success as a recording artist,
however, Church’s greatest, and growing,
impact has been as a live performer,
say those involved with his career from
the start.

“Eric has always focused so much
on touring and the strength of his live
shows,” says Jay Williams, a partner at
William Morris Endeavor who has booked

Church since 2005, after seeing him play
at the 300-capacity 12th and Porter club
in Nashville. “In the early days, it didn’t
matter if he was opening an arena show
or playing a small club to 100 fans — he
always gave 110 percent. No two shows are
the same, and each night there are going
to be some surprises. His fans know he
genuinely puts them first.”

Church’s Holdin’ My Own Tour, which
concluded with sold-out shows May 26-27
at Nashville’s Bridgestone Arena, sold
930,000 tickets, according to promoter
Louis Messina of
The Messina Group.
Billboard Boxscore
reports Church’s
grossticket sales at
$53 million, which
ranks him as the
No. 6 top-grossing
touring artist of the
year to date. Fans will remember that tour
by another metric: the marathon three-
and-a-half hours Church played nightly
as he crisscrossed the United States and
Canada, often challenging his band to
play his lesser-known material. Equipped
with a deep catalog of songs (published
by Sony/ATV Music Publishing), Church
uses the football phrase for a quarterback’s
surprise play — “calling an audible” —to
describe how he’ll notify his band of the

Churchand
Universal Music
Group Nashville
chairman/CEO

Mike Dungan
(right) atthe “Eric
Church:Inside
the Outsider”
exhibition at the
Country Music
Hall of Fame

and Museum in
Nashvillein2015.

From left: Taylor
Swift, Church and
Jennifer Hansen at
the BMICountry
Awards and
reception honoring
Willie Nelsonin
Nashville in2007.

tracks he might call out during the show,
leaving it only a few hours to prepare for
anumber it might not have performed in
years. He regularly surprises his band by
changing his setlist to keep the 36 to 37
songs in his shows fresh and energetic. “No
one in country does two sets like this,” says
Church’s longtime manager, John Peets of
Q Prime South.

Peets helped conceive the lengthy show
with an understated production aimed at
building an intimate connection between
the singer and his audience.

“It’s a big stage, but it’s not flashy,”
says Peets. “There’s no pyro. There’s no
moving big lights. The biggest thing we did
for production was add a second light rig,
because we light up the whole back part of
the bowl and the floor. It created this ‘we’re
allin this together’ kind of vibe.”

While the country music business
has questioned his unconventional
moves, like the surprise release of Mr.
Misunderstood, Church has made peace
with the Music City machine. “We’ve had
enough success that they kind of let us
do what we do,” says Church of his label,
Capitol Records Nashville, a division of
Universal Music Group Nashville.

At his mountain retreat, where he goes
with his wife, Katherine Blasingame, and
their two sons, §-year-old Boone and
2-year-old Tennessee Hawk, whenever
touring and school schedules allow,
Church is taking time to golf, read, fly-fish
—and think. He’s still taking stock of the
Holdin’ My Own Tour and what its success
means for his career. Before school starts
—and because Church can only take so
much self-reflection —he’ll head back to
Nashville. On Aug. 18, he’ll play the Good
Morning America Summer Concert Series
in New York, before launching a short,
late-summer amphitheater tour, promoted
by Messina, concluding with the Route 91
Harvest Festival Sept. 29-Oct. 1in Las
Vegas. Before the year is out, he will have
performed live for over 1 million fans.
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But before all that, in a conversation
from the mountaintop, Church talked
about stardom and scalpers, terrorism
and religion, the challenges of parenting
and the road ahead.

On the Holdin’ My Own Tour, you
played 62 shows with three-and-
a-half-hour sets. Was it energizing
or exhausting?

It was both. We booked this tour before
we decided we're going to play shows
this way. I knew I wanted to play all these
songs that have earned their spot in our
set. They’re an integral part of who we
are [as a band]. I wanted to go out there
and depend solely on our catalog and
play for as long as we could.

When we routed this tour, we thought
the sets would be shorter. There was one
stretch where we did seven shows in 10
days. That was physically more than I
thought it was going to be. My vocals and
my entire body [were] exhausted.

That was also a marathon for the
audience.
If a fan looked at the setlist, they'd say,

hurch

Duringa break inthe
performance of "Jack
Daniels” in Tulsa, Okla.,
inFebruary, Church
(second from right)
joined his road crew for
ashot of whiskey before
returning tothe stage to
finishthesong.

CHURCH’S TOP 25 BOXSCORES

RANK VENUE

CITY/STATE

EVENT DATE

GROSS SALES

ATTENDANCE

NUMBER
OF SHOWS

: 1 -i-Bridgestt_)neArena ‘ Nashville ‘_May 26-27,2017 l $2,524,287 38,016 I. % ‘
i2 U.S.Bank Arena Cincinnati April 22,2017 $1,322,826 16,736 1 ‘
?73 E.Palace;xfxﬁbllrnHiils I Auburn Hills, Mich. { Feb. 25,2017 T $1,233,087 . 18,940 j 1 :
I 4 -MoheganSunArena A Uncasville, Conn. Oct. 24-25, 2014 $1,232,695 17,720 2, :
‘: 5 ‘ Scottrade Center : St. Louis I May 13, 2017 . $1,199,824 1 18,250 [ 1 ;
i 6 Red Rocks Amphitheatre Morrison, Colo. Aug. 9-10, 2016 $1,176,861 18,942 2

2 7 PPG Paints Arena Pittsburgh l April 21,2017 | $1,173,548 | 18,138 ‘ 1 1
;. 87 'G-re—er;sb;o;liseum B:e;;b;r;jr;l .C. I\;l;ZO, 2017 | $1,162,223 20,313 _1 H
9 Tacoma Dome 1 Tacoma, Wash. i March 18,2017 Lr$1,126,710 I 19,030 :1 :
- 10 Mohegan Sun Arena Uncasville, Conn. April 27-28,2017 $1,123,152 16,461 7 g
' 11 T.BMOHarrisBradleyCemer T Milwaukee I April 14,2017 $1,102,384 y 17,931 4 2 ;
_ 127 Verizon Center 7 Washington, D.C. May 19,72017 7$1.1OO,193 16,113 1 $
;E j Pepsi Center | [;enver - i IvAp;iI S,E ﬁ;ih;&ig - ) 0718,3517 |1

:—17 1 Allstatelir:n; Rosemo;;, 11l }\-;:ril 13, 20;7 o $1,085,383 o 16,553 - i 0 H
? 157 = rBo;S;;s V\}ellness Arenia—‘ Greenville, S.C. 7{'my 6,2017 $1,081;81* | 14,744777 ﬁ_iﬁ ‘:
f 1;3 Centur;tinkCentier Omaha, Neb. ApriI;2017 $1,059,369 16,533 ‘ 1 i
; 17 E'KFCYum!Center ‘ Louisville, Ky. ]May 25,2017 ' $1,052,065 | 16,443 ' 1 4
: 18 | Sprint Center Kansas City, Mo. | Jan. 31, 2017 $1,044,361 17,076 1
: 19 ‘I Staples Center | Los Angeles l March 31, 2017 | $1,042,599 : 16,596 | 1 ~
{20 Qui(;kenLoansArena Cleveland | Feb.24,2017 $1,036,893 18,837 { b

Fa1 | TDGarden | Boston 1Jan.28,2017 | 51018761 16,697 1
g 22 Barclays Center - Brooklyn Jan. 27,2017 ‘ $1,017,290 16,705 1 i
i 23 TargetCenter ‘ Minneapolis iJan.20,2017 $986,291 { 18,344 : 1

‘ 24 American Airlines Center Dallas Feb.3, 2017 $969,385 18,002 1 H
£ 25 E;Baykaw Life Fieldhouse : Inflvi‘a_r]apoliﬁs.‘m e 1 Feb.23,"2(2-1_7“. $965,478 | 15,‘3?9 | 1 ‘

“Holy shit, that’s a lot of songs.” You walk

out there, and you start feeling the energy.

I said many times, there’s a lot of nights
they really did pull me. It became this
collaborative thing where not only did 1
get to the end, but there’s times I just kept
going because they got me to that ending.
We got there together.

Did yourecord any of the shows for a
future live album?

Oh yeah, we recorded all of it. We had
some [songs] that I was adamant that
Iwouldn’t rehearse with the band. I
would tell the band a couple hours before

“SOME NIGHTS, IT
WAS JUST MAGIC.”
—CHURCH

the show, “This is the song we're going
to do,” and then I wouldn’t see them
until we did it, when we played live. I
did that on purpose — there were some
nights that it was just magic. A song
you’ve never played with your band.
Nobody knows how we’re going to end
it, nobody knows where the solos are,
and you get to the end and it’s perfect.
And some were disasters. As Ray Charles
would say, “Iwas going to do what I was
going to do.”
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THAMK 30U
ERIC CHURCH

AND MESSINA TOURING GROUP
FOR ANOTHER AMAZING SHOW!

PEPSI CENTER | DENVER, CO
APRIL 5, 2017

ERIC CHURCH

YOU ROCKED THE QUAD CITIES

SOLD OUT

MOLINE, IL
WEDNESDAY, APRIL 12, 2017

A BIG THANK YOU to Louis Messina,
Messina Touring Group,
WME and Q Prime

From Scott Mullen and the iWireless Center staff

@
iWireless

CENTER
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i FOR NOT ONE, BUT THREE
H U l D I N SOLD OUT SHOWS!

RIC CHURCH
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Eric CHURCH  ERIG CHUREH
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BACKSTAGE PASS / Eric Church

MESSINA NURTURES CHURCH'S LIVE AMBITIONS

Veteran promoter recalls singer asking, “Is there anything bigger to play than a stadium?”

hen Eric Church’s Holdin" My

Own Tour rolled into town,

concert promoter Louis

Messina had to have the
T-shirt talk with the locals.

“Eric sold this shirt that read ‘Eric
Fucking Church,’ " says Messina, “and the
building managers would all bitch and
moan about selling the shirt,”
disapproving of its expletive.

“I would just tell them, ‘If
you want Eric to play here
again, you better just sell
the damn shirt, ” says Messina
of the top-selling item of tour
merchandise, which sells for $30.
“They’d sell the shirt — and then
later pat me on the back for
moving so much merch.”

To say nothing of moving
so many tickets. Church sold
930,000 seats on his just-concluded tour,
says Messina, whose Messina Touring
Group also has promoted Taylor Swift,
George Strait, Ed Sheeran and Kenny
Chesney. Messina, 70, is a veteran tour

Arena managers
objectedtoChurch’s
tour T-shirt. Fans
snapped itup.

promoter who cut his teeth in the concert
business with Pace Concerts in Houston.
By 2001, he had launched his own
company, which later became partnered
with AEG Presents.

Messina first met Church when the
singer opened stadium shows on Chesney’s
2013 No Shoes Nation Tour. “Eric once told
me, ‘Louis, you know | never thought

I'd enjoy playing stadiums. But

is there anything biggerthan a
stadium?’ | thought to myself, ‘OK,
this is my kind of guy.’ | love artists
with vision.”

Jay Williams, Church’s agent at
William Morris Endeavor, echoes
Messina. “It all starts with Eric’s

vision,” he says of the singer’s
touring success. He, Messina and
manager John Peets at Q Prime
South “work collaboratively to make
sure Eric has the best chance to win each
night.” (Williams notes he works closely
with Bridget Bauer at Messina Touring
Group; both were assistants together at
WME two decades ago. “So it’s fun to get to

work with her on this.”)

After Church unveiled his
album Mr. Misunderstood as a
surprise in late 2015, Messina
knew he was working with an
artist who didn’t follow typical
album release schedules or
touring cycles, and who had a
unique sense of how he wanted
to present his craft.

“His music is going to come
out when it comes out; it's
going to be the songs that he wants to
put out and not those selected for him,”
says Messina. “That’s why he called it the
Holdin” My Own Tour.”

During shows that ran three-and-a-half
hours, with no opening act, Church typically
played some 37 songs nightly from his
catalog of five studio albums. The six-month
tour reached 38 states and six Canadian
provinces, with stops at every major arena
in North America, including Staples Center
in Los Angeles, Madison Square Garden in
New York and Air Canada Centre in Toronto.

“There's something special that happens

each night,” says Messina of Church’s live
shows. “You can feel this groundswell in
the audience — each night was bigger
than the night before. As the tour went on,
the intensity of the show and the crowd
only grew.”

The tour wrapped in Nashville with two
nights at Bridgestone Arena, “our adopted
hometown venue,” says Messina. “Kenny
showed up as afriend and a fan. He asked if
Eric wanted him to come onstage, and Eric
said, ‘Nah, | don’t want you to have to work
tonight, just enjoy yourself.” And so Kenny
just saton the side of the stage and watched
the show from beginning to end.” D.B

CONGRATULATIONS ERIC CHURCH.

MESSINA TOURRG GROUP, Q PRIME SOUTH AND WME-
ON ANOTHER RECORD YEAR!

Holdin" My (Jwn Tour
January 25, 2017

Philadelphia, PA

From all your friends at

 WELLS FARGO
CENTER

COMCAST

SPECTACOR
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Thank you for another amazing tour!
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giving the world reason to cheer
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Were you able to write on the road?
Ithought I could. I couldn’t. I'm still not
able to write. Over the last month, I've
been poking at it a little bit, picking up the
guitar now and then. I'm still not there,
mainly because of the tour and what it took
from me creatively and emotionally. It just
didn’t leave a whole lot left for other stuff.

Your last album, Mr. Misunderstood,
arrived as a surprise release, secretly
mailed to fans and announced at

the CMA Awards. Would you ever do
that again?

It was the most fun I ever had. It wasn’t
preconceived [by the record company],
and I think that’s what made it work. I
think that’s why it had the success it had.
I think that for me, the one lesson we
learned there is, just trust the music, and
trust that if you put it in the hands of your
fan base, you're going to end up where
you want to end up.

Mr. Misunderstood felt much more
personal than 2014’s The Outsiders,
which was conceived as a thematic
album. Were you looking inward
when you wrote Mr. Misunderstood?
For The Outsiders, 1 had written 150 to
160 songs, and it was pretty easy to pick
where the theme was. I had been coming
off the Chiefalbum, which was a big
commercial success, and I just did not

want to get boxed in. I did not want

to be the center of country music.

We had just won album of the year

at the CMA Awards, and we’re in all
these award categories we had never
been in before, and I was very, very
uncomfortable in that spot. I started
hearing people say they knew the style
I'was going to be and comparing me
to other people. And it started driving
me nuts, because I don’t want to be a
style. I don’t want to be that thing.

So The Outsiders was me just
going musically crazy. It’s a little
schizophrenic. It’s a little nutty. But
that’s what it was supposed to be.
Whether it’s everybody’s cup of tea
or not, that was me getting that out
of my system to some extent. I was
trying to do that. So it had a thing. It
was preconceived.

Mr. Misunderstood wasn’t. It was just
music broken down to its core. And
we kept it that way with the way we
distributed it. We did the same thing
with the tour. There were no bells
and whistles to this tour. It was lights,
sound and us.

From left: Church,
Jason Aldean

and Luke Bryan
performed during
the 46thannual CMA
Awards in2012.

CHURCH’S BIGGEST HOT COUNTRY SONGS

RANK TITLE LABEL PEAK POS. PEAK DATE

1 Drink in My Hand | EMI Nashville 1 (one week) 1/28/12

2 Springsteen EMI Nashville 1 (two weeks) 6/23/12

G) 4 Give Me Back My Hometown EMI Nashville 4 4/26/14

4 7 :ralladega ) | EMI Navshvrille 2 72/14,’15
| & Like a Wrecking Ball ‘ EMI Nashville ] 6 I 9/5/15
: 6 - Record Year EMI Nashville 2 8/13/16

7 ‘ Love Your Love the Most i Capitol Nashville I 10 T 10/3/09

8 Hell on the Heart Capitol Nashville . 10 . 5/22/10

9 - Smoke a Little Smoke ' EMIiNashville lg [ 1/29/11
i 10 | Homeboy EMI Nashvilie | 13 | ?/’30‘;11
i 11 [ The Only Wrayrl K:aw {Jason Aldean With Lul;:Biryani& E;i; Churcl;) .' Broker; Bowr 7 ; [ 272/ 12! i

.12 Creepin’ EMI Nashville 10 12/29/12

13 ‘ Guys Like Me :.Capitol Nashville 17 | 7/14/07

14 Raise ‘Em Up {Keith Urban Featuring Eric Church) Hit Red/Capitol Nashville 8 5/23/15

15 | How ‘Bout You | Capitol Nashville 14 7/22/06

16 Kill a Word {Eric Church Featuring Rhiannon Giddens) EMI Nashville 9 3/11/17

17 Two Pink Lines Capitol Nashville 19 12/16/06
18 The Outsiders EMINashville 6 11/9/13
19| kedesusDoes | emnastie (13 e

20 Mr. Misunderstood EMI Nashville 15 2/13/16

2-1 ' Cold One- lvEMl Narsh‘viIIAei 7 i "20 V | 8}30}1; :
:'2—2— | ;—ImfiM‘oney {My Kind of Love) ) -Capitol Nashvilre 1 45 hg/zi—,/(;s— F
E 23 Round Here Buzz ' EMI Nashville 34 6/24/17

24 7A Man Who Was Gonna Die Young EMI Nashville 24 2/15/14
i 25 1 That’s Damn Rock & Roll EMINashville | 43 6/21/14 :
he ranking of Church’s st hits on the Hot Country Songs chartis based on actual performance on the weekly tally through the July 8 issue. Songs are ranked based on an inverse point system, with

weeks at No. L earnin; ue and weeks at lower ranks earn ted to account for ditlerent chart

14 eatest oportionately less. Due to ¢changes in chart methodology through the years, eras are
wrnover rates during various periods.
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ERIC CHURCH

GONGRATULATIONS ON A “RECORD YEAR”

THANK YOU FOR THE SOLD OUT SHOW
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YOU ROCK!

CONGRATULATIONS
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SOLD OUT NIGHT!

ERIC CHURCH

MARCH 16, 2017 - MODA CENTER : PORTLAND, OREGON
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THANKS FOR MAKING
PORTLAND YOUR OWN.
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THANK YOU ERIC

for a SOLD OUT show in Tampa!

We’re so glad you’'re part of the
#AmalieFamily
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BACKSTAGE PASS / Evic Church

Did you get any pushback from
your label on how the album was
released?
There’s a number of things that we’ve
done that I think, if we had asked them
or we had said, “What do you think?,” we
wouldn’t have got a favorable response.
That includes the surprise release of Mr.
Misunderstood —which included the
purchase of a pressing plant in Germany
to get the album printed early and secretly
shipped to members of the fan club.
[Universal Music Group Nashville
chairman/CEQ] Mike Dungan at one
point said, “This is not the way we would
have released an Eric Church record,
but we trust him.” That’s how this whole
thing happened. I didn’t need an album. I
didn’t want an album. We had just come
off tour. I was going to take some time off.
And then all of a sudden — bam! — this
album fell out.
It’s part of the reason that I'm having
alittle bit of a harder time right now,
just getting back to where I'm totally
decompressed and back to where I can
start thinking about music.

CHIEF CARES: HOW A
SUPERSTAR GIVES BACK

Church’s charity, funded by premium tickets,
aids humanitarian work at home and abroad

y late August 2014, Eric Church’s status as one

of country’s superstars was secure. After the
breakthrough of his 2011 album, Chief, his new
release The Outsiders had reached No. 1 on the Top
Country Albums chart; his |atest single, “Cold One,”
had reached No. 21 on Hot Country Songs; and he had sold

4.2 million albums to date, according to Nielsen Music.

For Church, it was time to give back. On Aug. 21,2014,
the singer and his wife, former music publisher Katherine
Blasingame, announced the launch of their charity, Chief Cares,
to support an array of humanitarian organizations in the United
States and worldwide.

Rather than incur the operating costs of a stand-alone
charity, Chief Cares would be administered by the Community
Foundation of Middle Tennessee, which has served Tennessee
and Kentucky for the past 25 years. The foundation continues to
field grant requests on behalf of Chief Cares. (Although Church
is a native of North Carolina, he came to Tennessee to sign his
first record deal in Nashville in 2005.)

Church, who was raised in the Christian faith, is not a
newcomer to philanthropy. For five years before founding Chief
Cares, he and Blasingame had privately supported the Christian
organization Genesis Global Ministries, whose initiatives
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Church and Blasingame (right) presented a $1 million gift to the
Juvenile Diabetes Research Foundation in Charlotte, N.C.,in2016.

included delivering aid to Haiti, starting an orphanage in Nepal
and supporting students in Sri Lanka.

Chief Cares is funded by the sale of premium seats to
Church’s concerts. In addition to Genesis Global, it helps
Mercy Multiplied, which assists disadvantaged young women;
the Nashville Humane Association; the Mason G. Smoak
Foundation, which promotes education and environmentalism;
the Miller Harris Foundation, which helps children with asthma;
and the Juvenile Diabetes Research Foundation.

Last October, the couple returned to Church’s home state
to attend the JDRF galain Charlotte, which was honoring
his parents, Ken and Rita Church. Dressed in a business suit
and forgoing his ever-present sunglasses, Church was joined
by his wife as he presented a check for $1 million to JDRF,
in honor of his mother and her battle with Type 1 diabetes.
The gift, noted Church, was the largest donation to date by
Chief Cares. ~THOM DUFFY

Thank you, Eric for one of the
/J* Imost unforgettable experiences
in our 30 year run!
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You brought the house down.
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¥ Special thanks to the
9. - Messina Touring Group
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ALEXANDRA JACQUELINE NOLAN



ERIC CHURCH

WITH SPECIAL THANKS TO LOUIS MESSINA, and the MTG TEAM
and JOHN PEETS, FIELDING LOGAN and JAY WILLIAMS.
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BACKSTAGE PASS / Evic Church

One of the songs that didn’t make Mr.  to protect yourself and your family. I Videos have
Misunderstood but has turned up on think many people feel the same way, inwa::‘;':g:i?:::
YouTube is “Old Testament Me.” Why  especially in our country. When you get hits. From top:
do you think that song resonates with  poked really hard, you're torn between stills from "Give
so many people? your beliefs and how you should respond m;seigtv:[y
As a husband and a dad, there’s the to that. I was thinking, too, about the “$pringsteen”and
New Testament, turn-the-other-cheek bullying element, and all this extra- “Drinkin My Hand.”
mentality, and then there’s the Old parenting bullshit. I get the conflict, and

Testament way of thinking, which is that’s what I was writing about. I get it.

saying, “Hey, if you mess with me, you're  Especially being a parent with kids.
going to get hurt.”

I think we carry both.
You don’t have to roll
’ YOuR NEXT
over and be‘ weak.‘There s pg:mk"m
so much going on in the 1S KNOWN AS

8AD BOY...|

world, with the rise in
terrorism and violence. I
didn’t like the way that I

1

Church’s manager

think a lot of people were
portraying religion ... that
it made you soft. You were
weak. If they do something
to you, you have to walk
away.

I'm conflicted, because
I don’t really believe that.
I believe you still have

Peets (center),
flankedbyCMT
Music Awards
executive
producer Michael
Dempsey (left)
and CMT senior
vp music events
andtalent John
Hamlin at the
2015CMT Music
Awards.

NO/GETTY IMAGES $TILLS: COURTESY OF UMG NASHVILLE

PEETS- RICK DI AM|

CASPER

EVENTS CENTER

ERICCHURCH!

S P E C T R A Louis Messina, Bridget Bauer, and Jenna Lambert

BY comcasT spectacor  MessinaTouring Group / AEG Presents
Q Prime South

FOR BOOKING, CONTACT BRAD MURPHY — GENERAL MANAGER — BRAD_MURPHY@COMCASTSPECTACOR.COM — (307) 235-8448
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BACKSTAGE PASS / Evic Church

Do you find parenting challenging? Rhiannon Giddens

A s-year-old and a 2-year-old are always S::?htlz‘gﬁshgﬁz

going to have their challenges. But yeah, I Awards, where

do OK with it. They’re with me on tour, and Mr. Misunderstood

that is such a big thing, because I've been won ::,Zuy"e];f

around long enough to see these artists that

check out for periods of their life. I feel like

it becomes harder for them to be a parent

or to feel like they 're in control of their life

when they’re checking in and checking out.

So for me, as hard as it has been at

times, logistically it’s just something my

wife and I have always decided we had

to do. The Mr. Misunderstood album does

not happen if my kids aren’t out on the

road with me or I don’t have a relationship

with them, because you can hear it in the

album. Because that’s a part of my life;

it’s really easy for me to walk out on that

stage and feel pretty comfortable when I

sing that stuff, because I've lived it. I've

been there. I'min it. I hate that scalping exists. I wish artists hard to scalp tickets. And if everybody
didn’t have to [fight] it individually. I does that, it'll make it collectively harder.

Let’s talk about the scalpers. You took wish it was more collective. But I don’t We’re very happy with how our [anti-

alot of tickets out of the hands of think it ever will be. The only way it’ll scalping efforts] turned out, because we

scalpers on this tour. Are you happy ever be solved is if every person cares were able to look back and really dissect

with the results? enough individually to make it incredibly  it. Did we keep every scalper out of the

ERIC CHURCH,
THANKS FOR BREAKING RECORDS WITH US!

SEE YOU BACK SOON IN OUR
ARENA!

TARGET (= CENTER

RENOVATION

YOUR EXPERIENCE
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Special-thanxs to Louis Messina and Messina Touring Group, @ Prime South {John Peets, Fielding Logan), and William Morris Entertainment
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SALT LAKE CITY AND
VIVINT SMART HOME ARENA
LOVE ERIC.

Fhanks Chief!
o !
3

vivint.SmartHomeArena

THANKS FOR SHARING A
COLD ONE WITH US!
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= | ST.LOUIS, MO
Scofffade | SCOTTRADECENTER.COM

CONGRATULATIONSONA
RECORD YEAR!

ERIC CHURCH

HOLDIN’ MY OWN TOUR

‘ AMERICANAIRLINESCENTER 2

- HAIL TO THE CHIEF -

ERIC CHURCH

COUNTRY. ENTERTAINMENT. POWER.
N
TACO‘@BELL ARENA
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£ CENTURYLINK CENTER
OMAHA ‘

ERIC CHURCH

HOLDIN’ TY OWN TOUR

#CENTURYLINKCENTEROMAHA

www.CENTURYLINKCENTEROMAHA.com

THANK YOU g,
ERIC CHURCH  pAgt ¢

28™, 201~ \,

ERIC CHURCH
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-

SPECIAL THANKS TO LOUIS MESSINA, BRIDGET BAUER
AND MESSINA TOURING GROUP, Q PRIME AND WME.
FROM YOUR FRIENDS AT THE TACOMA DOME.




BACKSTAGE PASS / Evic Church

building? Hell no. But what we did dowas  answers yet. That’s what I'm here to think

we made it very hard for them to get the about, honestly.
prime tickets. When I left the final Nashville show,

my manager told me to take some time

. . . Ontour, Church

Do you think that by having to process everything. We just finished played songs from
reasonably low-priced tickets, you the tour with these two record-breaking each of his five
left too much money on the table? shows, and there were fans in the audience Zﬁ‘;‘;f;::::‘;m (K a
I don’t want to charge $450. What we did, holding signs that said, “Twenty-three top left: Sinners l'” ‘ . \ ‘ »
that the scalpers didn’t think we would shows this tour,” “Ten shows this tour.” é’:fe'y;hga’ ofina,
do, is stay vigilant on how to identify Every night, they’ll hand me scarves, Outsidersand TIIE OUTSIDERS
them, and then we would just cancel American flag scarves [like those] in the Mr.Misunderstood.

[their] tickets. We had no shame.
By and large, I think it was a huge
success. I'll be able to tell you at the next
tour how much we've deterred them. But ’
it won’t change the way we’re going to C H U RC H s To P Co U N T RY A I' B U M s
approach every tour: making sure that

; . RANK TITLE LABEL PEAK POS. PEAK DATE
they’re enemy No. 1, and with me they :
always will be 1 | Chief | EMINashville 1 {twoweeks) | 8/13/11

: 2 The Outsiders EMI Nashville 1 (three) 3/1/14

’ , L , L ekl

You closed this latest tour with two i g ‘ Mr. Misunderstood “ EMI Nashville | 2 | 11/28/15
nights at Nashville’s Bridgestone ' 4 Carolina Capitol Nashville 4 4/11/09

r 1 T
Arena that set an attendance record 5 J‘ Caughtin the Act: Live | EMINashville 3 4/27/13
for the building. Now you’re up in the L 6 Sinners Like Me Capitol Nashville 7 8/5/06

*
mountains and chilling out. What’s
The ranking of Church's top albums is based on actwal performance on the weekly Top Country Albums chart throu%h the July 29 issue. Vitles are ranked based on an inverse point system, with weeks at
next f°|' E[ic Chu[ch? No. L earning the greatest value and weeks at lower ranks earning proportionally less. Due to changes in chart methodology through the years. eras are weighted to account for different chart tumover
rates during various periods.

I've been thinking about that. I don’t have
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THANK YOU FOR

HOLDIN YOUR OWN

IN DES MOINES, IOWA!

THANK YOU LOUIS MESSINA,
BRIDGET BAUER, WME

AND Q PRIME SOUTH
JANUARY 19, 2017 — SOLD OUT




BACKSTAGE PASS / EricChurch

FEBRUARY 16, 2017
SOLD OUT

Thank You,
ERIC ctllURCH

MESSINATOURING GROUP
- 7N

ite Energy

" ARENA

Churchand Keith
Urban (right) at
the2016 BMI
Country Awards,
where the two
joined atributeto
Kenny Chesney.

“Springsteen” video. 1 ended up wearing
them. My entire dressing room’s decorated
with them. That final night of the tour in
Nashville, the whole [audience] had gotten
either American flag scarves or they had
made American flags. And everybody

in the place held them up. 1didn’t know
about it. The fans had communicated all
this among themselves. So it was just such
an emotional thing to get to the end of the
tour and to see these people, as a thank
you to me, do something like that among
19,000 people at Bridgestone Arena. It just
was mind-blowing.

We get in the dressing room [afterward],
and John [Peets] is talking to me. “I just
want you to know that I’ve never seen
[anything like] this before,” he says. He
goes, “You need to go away and process
this. You need to think about what it
meant. What it means. What’s next.”

I’'m trying to figure out the answer to
that question: Is there anything else that
I haven’t done? And, more importantly,
what do  want to do next? I currently
have nothing. I'm still just trying to
process everything. @
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WEEK llt?l\ ARTIST

LINKIN PARK

Linkin Park returns to the Artist 100
at No. 4following the July 20 death of
frontman C hester Bennington. (See

pages 129and 132fo

NO. 4

rdetails.)

Billboard Artist 100

IMPRINT/DISTRIBUTING LABEL - E IMPRINT/DISTRIBUTING LABEL ~ POS. [CHART
JAY-2 5. CARTERENTERPRISES/ROCNATION 1 3 16 XO/REPUBLIC
- b
ED SHEERAN ATLANTIC/AG 1 154 15 HALSEY ASTRALWERKST 1 84
(3] BRUNO MARS mrone | 1 148 L] pEmiLovaTO sarenouse/sLanoiowooo | 3 85
LINKIN pARK MACHINE SI11IDP/WARNER BROS. 1 27 21 SAVAGE SLAUGHTER GANG/EPIC 8 16
KENDRICK LAMAR TOP DAWG/AF TERMATH/INTERSCOPE/IGA 1 131 24 24 e RIHANNA WESTBURY ROAD/ROC NATION 2 156
-1 i — — e
4 IMAGINE DRAGONS ko NakoRnER/NTERscope/ica | 1 128 18 NIALL HORAN neonnaz/capnor | 11 40
3 5 DJ KHALED wemesesyepc | 2 90 reuruanomes 24 20
SHAWN MENDES suanp | 1128
JUSTIN BIEBER SCHOOLBOY/RAYMOND BRAUN/DEF JAM 1 159
@ FRENCH MONTANA e sovs/mapsoyepc | 10 9
SELENA GOMEZ arerscope/ica | 2 136
0 SAM HuNT MCA NASHVILLE/UMGN 5 153
[ 0w

OTTO/ATLANTIC/AG

2017

PARLOPHONE/ATLANTIC/AG

August 5

billboard

2 13 THE CHAINSMOKERS

DISRUPTOR/COLUMBIA

9 31 [7] CHRIS STAPLETON

MERCURY NASHVILLE/UMGN

1

1

86

91

128 Go to BILLBOARD.COM/BIZ for complete chart data

Data for week of

o |
LUIS FONSI s ARz I
DADDY YANKEE o o e | 19 14

| :

ZAC BROWN BAND o aonomprs | 1 16 £
CHILDISH GAMBINO amore | 74

‘@ LIL uzl VERT GENERATION NOW/ATLANTIC/AG 16 55
CALVIN HARRIS wvevcoumss | 8 121
POST MALONE epusuc | 20 56
MIGOS —— N T U

(13] METALLICA anoeneo | 2 10
: P €3
ALESSIA CARA o | 2298 {2

08.05.2017



HOLDIN’ MY OWN TOUI

THANK YOU
ERIC CHURCH

SOLD OUT

Saturday, February 25, 2017

PALACE 5

OF AUBURN HILLS

|

SPECIAL THANKS TO:

Louis Messina
Messina Touring Group
John Peets - Q Prime South
Fielding Logan - Q Prime South
Jay Williams - WME
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LasT | m PEAK | WS.ON LAST | THIS -k [wrs.on [
week | weee . ARTIST IMPRINT/DISTRIBUTING LABEL | POS. |CHART week week. ARTIST IMPRINT/DISTRIBUTING LABEL P05, |cHART [l
3
FUTURE surreenanozepc | 1105 66 13 0 HARRY STYLES meknecomens | L 16 f
EMINEM weB/sHaDvAFTERMATH/INTERscopeniga | 11 160 45 58 BB BLAKE SHELTON warnER BROS. NasHviLE/wnn | 1 160 2 3 g
- T
MILEY CYRUS w| 5 6 o7 Lo Sl OLDDOMINION e
Kid Rock ADELE weowes | 112 Lo JRCl MALUMA nmscunn | 40
ROCkS On KATY PERRY apro | 1 154 78 £75] CHRIS BROWN N
After the Republican 31 36 TWENTY ONE PILOTS FUELED BY RAMEN/AG 1 u8 BTS BIG HIT ENTERTAINMENT/LOEN ENTERTAINMENT 8 4 5
announced a possible 1un %
for the U.S. Senate in his 39 42 0 KEITH URBAN 11T RED/CAPITOL NASHVILLE/UMGN 8 12 LUKE BRYAN CAPITOL NASHV ILLE/UMGN 1 159 §

home state of Michigan,
Kid Rock {(above) ie-enters
the Billboaid Artist 100
le\ll\lo(.lssfi.g(:?nli/?g:;d 49 56 @ TRAVIS SCOTT cranohusiezerc | 0 71
2015.) The 1ock/countr

o oo /eony. @ 53 [a4] LADY ANTEBELLUM oo | 6 44
a 341 peicent suige in
overall activity, with digital 36 39 KON JAMES ARTHUR owmes | 2129
song sales accounting
for 69 peicent of his
chait points. He 1etuins
to the tally fueled by two
new tracks: “Po-Dunk”
bounds onto Hot Rock
Songs at No. 9 and Hot 40 46 BRETT YOUNG BMLG 28 33
Country Songs at No. 27
with 16,000 first-week
downloads sold, according

1 f42] LUKE comBs v ouse ouumpanassvissn | 10 20 DYLAN SCOTT o 57

L fss] Gucci MANE cmornnaricna | 6 41

LINKIN PARK: BRANDON COX. DRAKE: CATTLIN CRONENBERG. KHALID: TERENCE
GETTY IMAGES. THE BEATLES: HULTON DEUTS

1. Ml RADIOHEAD N

cked by Nielsen Muslc ang

R['[NTRY @ KIDZ Bop KIDS KIDZ BOP/RAZOR & TIE/CONCORD 9 35

.

to Nielsen Music, also = JEN KESHA wwossens | 3 2 o1 Liz k] DUSTIN LYNCH woren soweonc | 2 2
good for a No. 31 start on = . S et
Digital Song Sales. Rock o -
Lol Song Sales o 64 47} LIAM PAYNE o | ¥ 1 86 L S PLAYBOI CARTI sce/wrenscorerca | 76 8
Hot Rock Songs with the i
crunchier ‘Greatest Show 38 48 LADY GAGA aremonemremscorca | 1 60 [ATUAMS) SILVERSTEIN a8 2
on Earth” (6,000 sold).
Re-enteiing at No. 4 on 46 54 JON PARDI capmoLnashvie/umen | 28 40 8 87 @ JASON ALDEAN waconeroken soweeme | 1 191
the Aitist 100, Linkin Park . ‘
suiges by 957 peicent in @ 54 1 160 N @ 53 14
sy romman %0 152 JEl MAROON 5 ammTERSCoreiG .55 K83] HAILEE STEINFELD -
Chester Bennington
died on July 20. Album 44 51 BZH FLORIDA GEORGIA LINE s | 1 160 72 8 KZH BIG SEAN cooo/erim | & 102
sales mark the band's
greatest points contributor 55 67 @ TAYLOR SWIFT BIG MACHINE/BMLG 1 156 68 72 BCEM SHAKIRA SONY MUSIC LATIN/RCA 14 45
{55 peicent), followed . — - — i
by digital song sales " 57 7 a8 g @ 86 119
by dgital songsales o JEll zEDD —) 53 L ). COLE e ——
the list for the first time on
o 10, when its album 57 70 [58) THE BEATLES wscwrowe 0 32 30 84 MM PRINCE wo| 1 42
One More Light launched
atop the Billboard 200 with PN 88 JBALVIN CAPITOL LATIN/UMLE 76 5
111,000 equivalent album —
units. RE-ENTRY @ NICKI MINAJ YOUNG MONEY/Cast MoNevRepusLic | & 149
Meanwhile, Garth
Brooks ievisits the _ 7 30
Autist 100 for the first time RE-ENTRY @ i GARTH BROOKS PEARE
in four months (No. 90). m
Felping s momentum, ¢ 9] PORTUGAL. THE MAN R I
curient single “Ask Me
How | Know” continues 75 90 BZE CAMILA CABELLO svorerc | 29 35
its ascent on the Country ——
Airplay chait, where it 98 g @ MIDLAND BIG MACHINE/BMLG 93 5
pushes 22-21, up 11 percent - S
to 11.6 million audience wy -
implessillnls. . é;af_‘y/ Wusf 58 Q 59 QuAvo QUALITY CONTROL/MOTOWN/CAPITOL 57 15 i 92 @ 94 1 BIle cuRRINGTON MERCURY NASHVILLE/UMGN 32 21
54 68 @ MICHAEL JACKSON werc | 20 128 94 9 @ COLE SWINDELL warnER Bros. Nasuvie /ey | 10 134
Ppa =
63 (oo JCN szA wromarcs | 16699 Loy 98] RASCAL FLATTS acmonmerome | 1516
e — S —
(A& 62] KID ROCK ovoocione | 5 14 UB’] CARDIB ——
a 63 fGN 2 CHAINZ meresovversvoerw | 6 8 [RALUAN98] EAGLES
53 64 WAl THOMAS RHETT woryeme | 1 129
79 B @ BEYONCE PARKWODD/COLUMBIA 2 153
61 1 55 LUl ARIANA GRANDE repusLc | 1 158
51 61 MM KODAK BLACK voaznoeaz | & 29 g% ¢
60 69 BRYSON TILLER wapsourea | 3 81 .
35 41 B JULIA MICHAELS wpusLc | 22 24 90 89 BB KYGO ULTRA/REA 40 23 Eg
P : — ad Eg
65 7 [70] JUSTIN TIMBERLAKE w| 5 14§ g BUN MAREN MORRIS coummamswuon | 15 40 §8212

130 Go to BILLBOARD.COM/BIZ for complete chart data Data for week of 08.05.2017



TWO SELL OUT PLAYS
UNDER ONE BIG SKY 201 7
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BRICK BREEDEN
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Billboard 200
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ARTIST cermiFicaTioN Title | peax [wws.on
WPRINT/DISTRIBUTING LABEL P05. | CHART
28 Jav-2 A 4:44
JE] S CARTER ENTERPRISES/ROC NATION 3 2
KENDRICK LAMAR A OAMN. | | 14
TOP DAWG/AFTERMATHAINTERSCOPE/IGA
FRENCH MONTANA Jungle Rules 5 1
COKE BOYS/BAD BOY/EPIC
DJ KHALED @ Grateful | | 4
WE THE BEST/EPIC
21 SAVAGE Issa Album | , 2
SLAUGHTER GANG/EPIC
ED SHEERAN A Oivide | ; 59
ATLANTIC/AG
IMAGINE DRAGONS Evolve | , 4
KIDINAKORNER/INTERSCOPE/IGA
SOUNDTRACK A Moana | , 35
WALT DISNEY
KHALID @ AmericanTeen | g g
RIGHT HANDsRCA
BRUNO MARS A 24K Magic | , g5
ATLANTIC/AG
DRAKE Morelife | | (5
YOUNG MONEY/CASH MONEY/REPUBLIC
CALVIN HARRIS Funk Wav Bounces Vol.1 | , 3
FLY EYE/COLUMBIA
2CHAINZ Pretty Girls Like Trap Music | , 5
THE REAL UNIVERSITY/DEF JAM
POST MALONE A stoney | o 1
REPUBLIC
COLDPLAY Kaleidoscope EP | ¢ 1
PARLOPHONE/ATLANTIC/AG
TSOZP%AWG/RH CIrI 3 6
LINKIN PARK One More Light 1 8
MACHINE SHOP/WARNER BROS.
MIGOS Culture | | 55
QUALITY CONTROL/300/AG
SHAWN MENDES @ lluminate | | 43
SLAND
ORIGINAL BROAOWAY CAST A\ Hamiton: An Amerian Musical | 5 g
HAMILTON UPTOWN/ATLANTIC/AG
THE WEEKND A Starboy | ;34
XO/REPUBLIC
SOUNDTRACK A Trolls | 3 43
VILLA 40/DREAMWORKS/RCA
CHRIS STAPLETON @  From ARoom: Volumel | ,
MERCURY NASHVILLE/UMGN
RADIOHEAD  OK Computer: OKNOTOK 1997 2017 | 54 3
XL
GG Tl el W
HALSEY hopeless fountain kingdom | 7
ASTRALWE RRS
LINKIN PARK © [Hybrid Theoryl | » 170
VsiRNER BROS.
THE CHAINSMOKERS  Memories...Do Not Open | 15
DISRUPTOR/COLUMBIA
PLAYBO! CARTI PlayboiCarti | 1 14
CHRIS STAPLETON A Traveller | ;| g5
MERCURY NASHVILLE/UMGN
TRAVIS SCOTT A Birds In The Trap Sing McKnight 1 46
GRAND HUSTLE/EPY
KIDZ BOP KIDS KidzBop35 | 3,
KDZ BOP/RAZOR & TIE/CONCORD
DRAKE A views | | 44
YOUNG MONEY/CASH MONEY/REPUBUIC
FUTURE @ FUTURE | | 5
A1/FREEBANDZ/EPIC
CHILDISH GAMBINO @  Awaken, My Love! | . 33
MCDJ/GLASSNOTE
LUKE COMBS This One’s For You | ¢ 7
RIVER HOUSE/COLUMBIA NASHVILLE/SMN
NIRRT Berybody | 1
Melodrama | ;| ¢

LAVA/REPUBUC

SS There’s Really AWolf | ,
DIEMON/RUSS MY WAY/COLUMBIA
HARRY STYLES HarryStyles | | o
ERSKINE/COLUMBIA
KEITH URBAN A Ripcord | 4 @3
HIT RED/CAPITOL NASHVILLE/UMGN
LINKIN PARK A Meteora | | g
¥ RNER BROS.
LADY ANTEBELLUM Heart Break | , 6
CAPITOL NASHVILLE/UMGN
YOUNG THUG BEAUTIFUL THUGGERGIRLS | 4 5
300/ATLANTIC/AG
TWENTY ONE PILOTS A Blurryface | | 444
FUELED BY RAMEN/AG
SILVERSTEIN Oead Reflection
RISE 46 1
CHANCE THE RAPPER ColoringBook | g 4
CHANCE THE RAPPER
SAM HUNT A Montevallo | 3 143
MCA NASHVILLE/UMGN
BRYSON TILLER True To Self | 8
TRAPSOUL/RCA
KODAK BLACK Painting Pictures | 3 14

DOLLAZ N DEALZ/ATLANTIC/AG

132 Go to BILLBOARD.COM/BIZ for complete chart data

78

85

THI
LEK

1O

52
53
54
55
56
57
58
59
©
61
62
63
o
65
66
67
68

69

99

ARTIST cermiFicaTION

IMPRINT/DISTRIBUTING LABEL

SOUNDTRACK  The Fate Of The Furious: The Album |

UNIVERSAL STUDIQS/ARTIST PARTNERS GROUP/ATLANTIC/AG

Title | s

BRETT YOUNG Brett Young
BMLG

KIDINAKORNE R/INTERSCOPE/IGA

RIHANNA A ANTI

WESTBURY ROAD: ROC NATION

BIG SEAN @ 1 Decided.

G.0.0.DJOEF JAM

2pac O Greatest Hits

AMARU/DEATH ROW/INTERSCOPE/UME

FLORIDA GEORGIA LINE OigYourRoots | , 47
BMLG

SOUNDTRACK Guardians Of The Galaxy. Yol. 2 Awesome MixYol.2 | 13
MARVEL/HOLLYWOOD

KATY PERRY Witness | | 6
CAPITOL

EMINEM © The Eminem Show | | 350
WEB/AFTERM ATH/INTERS COPE/ UME

KENDRICK LAMAR A good kid, mAAdcty | 5 5
TOP DAWG/AFTERMATH/INTERSCOPE/IGa

EDSHEERAN & 1w
J.COLE A 4YourkyezOnly | | 3
DREAMVILLE/ROC NATION

QUEEN A  Greatest Hits |11 & Il The Platinum Collection | 45 g3
HOLLYWOOD

DRAKE A TakeCare | | g
YOUNG MONEY/CASH MONE Y/RE PUBLIC

TAYLOR SWIFT A 1989 | | g3
BIG MACHINE/BMLG

METALLICA A Hardwired...To Self-Oestruct 1 3%
BLACKENED

EMINEM A Curtain Call: The Hits | ;350
SHADY/AFTERMATH/INTERSCOPE/IGA

BDB MARLEY AND THE WAILERS & Legend.TheBest 0. | ¢ 49
TUFF GONG/ISLAND/UME

JON PARDI CaliforniaSunrise | ; g5
CAPITOL NASHVILLE/UMGN

HAIM SomethingToTellYou | 5,
COLUMBIA

THE WEEKND A Beauty Behind The Madness 1 56
XO/REPUBLIC

JAMES ARTHUR Back From The Edge | 34 37
COLUMBIA

THE BEATLES Q> Sgt. Pepper's Lonely Hearts Club Band 1 202
APPLE/CAPITOL/UME

J.COLE A 2014 Forest Hills Orive | | 137
DREAMVILLE/ROC NATION/COLUMBIA

KANE BROWN Kane Brown | 15
ZONE 4'RCA NASHVILLE/SMN

OH WONDER Ultralife | 5,
ISLAND/RE PUBLIC

APREY 21w
ZAC BROWN BAND  Greatest Hits SOFar... | o 1og
ROAR/SOUTHERN GROUND/ATLANTIC/AG

VARIOUS ARTISTS Punk Goes Pop, Vol.7 | 49 1
FEARLESS/CONCORD

LEEGGRIZZLEY My Moment | 44 5
VARIOUS ARTISTS NOW 62 | 1 4
SONY MUSIC UNIVERSAL/UME

SOUNDTRACK A\ Guardians Of The Galaxy: AwesomeMix VoLl | | 104
MARVEL/HOLLYWOOD

SOUNDTRACK  Beauty And The Beast (2017) | 5 19
WALT DISNEY

VARIOUS ARTISTS  NOW That's What | Call Comntry Volume 10 | 57 4
SONY MUSIC/UNIVERSAL/UME

PRINCE AND THE REVOLUTION € Purple Rain Soundtrack) 1 120
NPG/WARNER BROS./RHING

J " i
cgm}l”a{‘? Journey’s Greatest Hits | 14 470
EXO The War: The 4th Album | g7
M.

THE CHAINSMOKERS A Collage (EP) | 4 37
DISRUPTOR/COLUMBIA

BRYSON TILLER A TRAPSOUL | 5 o
TRAPSOUL/RCA

ARIANA GRANDE A OangerousWoman | , 4
REPUBLF

THOMAS RHETT A TangledUp | 4 o5
SOUNDTRACK  Baby Driver: Music From The Motisn Picture | 55 4
30TH CENTURY/COLUMBIA

JUSTIN BIEBER A Purpose 1 88
SCHOOLBOY/RAYMOND BRAUN 'DEF JAM

PANIC! AT THE DISCO A Qeath Of ABachelor | | o4
DCD2/FUELED BY RAMEN/AG

BRUNO MARS A 000-Wops & Hooligans | 3 333
ELEKTRA/AG

CREEDENCE CLEARWATERREVIVL ©>  Cronie T GeaestHis | 55 304
FANTASY/CONCORD

LV!“F%FNT‘E(RS(OPEIIEA FREE 6LACK 34 i
KANYE WEST A TheLifeOf Pablo | | ¢,
G.0.0.DJOEF JAM

FUTURE HNORXX | | o
A-1/FREEBANDZ/EPIC

IMAGINE DRAGONS A Night Visions | , 55

Linkin Park
Saluted

Four of Linkin Park's
albums return to the
1anking as fans remembei
the gioup’s late singer,
Chester Bennington, who
died July 20.

Linkin Park’s most iecent
studio effort, the former
No. 1 One More Light, 1e-
enters at No. 17 with 23,000
equivalent album units
earned in the week ending
July 20 {up 461 peicent).
The album saold 18,000 in
traditional album sales (up
730 percent). One More
Light bowed at No. 1 on the
June 10 chait, marking the
act’s sixth leader.

Though the new chart
reflects the week ending
July 20, and therefore less
than 24 hours of impact
following Bennington's
death, there was still a
sizable increase of sales
activity related to the
group's catalog.

The band’s debut, 2000's
No. 2-peaking Hybrid
Theory, retuins to the tally
at No. 27 with 15,000 units
{up 279 percent) and 8,000

copies sold (up 312 peicent).

The gioup’s second
studio album {and first
No. 1), 2003's Meteora,
returns to the list at
No. 42 with 11,000 units
{up 347 percent). The set
sold 5,000 copies {up
533 peicent).

Lastly, 2007 No. 1 Minutes
to Midnight 1e-enters at
No. 115 with 6,000 units
eained {up 310 peicent)
and 2,000 copies sold {up
624 peicent).

In total, in the week
ending July 20, Linkin
Park's album sales grew
551 percent {fiom 6,000
to 38,000 sold), its song
sales incieased 706 peicent
{from 13,000 to 103,000)
and its on-demand stieams
{audio and video combined)
rose 164 percent {from
17 million to 45 million).

—Keith Caulfield

Data for week of 08.05.2017

SALES DATA CONPILED BY

The Billboard 200 chaet ranks the most popular albums of the week, as compiled by Nielsen Music, based on multi-metric consumption (ending traditional album sales, track equivalent albums, and streaming equivalent albums).
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LasT | THS  ARTIST cermiFicaTion
WEEK | WEEK MPRINT/DISTRIBUTING LABEL

ss EDR LILUzI VERT@®

GENERATION NOW/ATLANTIC/AG

Title Peak |wks.oN
05. | CHART

Lil Uzi vert vs. The World | 3; 44

Wl BLACKBEAR

digital druglord
BE ARTRAP/ALAMO/INTERSCOPE/IGA g g 14 13

SOUNDTRACK A  suicide Squad: The Album | | 5

100 103 DC/ATLAS/WATERTOWE R/ATLANTIC,

a - B sremmife | 4 4

. @ PORTUGAL. THE MAN woodstock | 55 g
ATLANTIC/AG
FLEETWOOD MAC Rumours

102 106 WARNER BROS./RHING ¢ 1 231
WIZKID Sounds From The Other Side

NEW STARBOY/RCA 107 1

18 @ XO/REPUBLIC NAVT 24 a

P GUCCI MANE Droptopwop | 1, g

GUWOR/ATLANTIC/AG
@ LANA DEL REV A BornToDie | , g
A POLYDOR/INTERSCOPE/IGA
; .
e GUNS N’ ROSES A Greatest Hits | 3 40q
0 HALSEY A Badlands | , o
99 BAD VIJEE'F‘ORI&SI!/?\”’!R[ RECORDINGS Revenge 44 1o
YFN LUCC Long Live Nut
12 THINK IT'S A GAME/WARNER BROS. g 27 16
RE LINKIN PARK A Minutes To Midnight | 95
MACHINE SHOF/WARNER BROS.
201 TWENTY ONE PILOTS A vessel | 5 153
™ !.}I"lé)f'gg\\{ﬁr;lNMAUN Kill TheLights | | 102
s [ METALUICA D, etalica | aao
i FUTURER, 02| 1 105
@ DRAKE & If You're Reading This ItsToo Late | | 1,
YOUNG MONEY/CASH MONEY/REPUBLIC
2[R ORAKE D, ncmrfNINE Was The Same |1 10
@ MACHINE GUN KELLY bloom | g 1o
- ESTI9XX/BAD BOY/INTERSCOPE/IGA
05 NICKELBACK Feed The Machine | 5 ¢
MCKELBACK 1//BMG
P, THE LUMINEERS @ Cleopatra [ | ¢
s R BEYONCEA, Lemonade |, g5
124 JASON ALDEAN They Don’t Know 1 45

MACON/BROKEN BOW/BBMG

219 GARTH BROOKS © The Ultimate Hits 1 136

oo [l SHAKIRA,, Eloorado [ 15 g
14 g‘bgmn[ Efooﬁl.fms/m(imim Goin Thru The Motions | 5 57
us flac) HEBEATLES @ Aobey Road | ;a5
LIL UZI VERT The Perfect LUV Tape | cc 49
GENERATION NOW/ATLANTIC/AG
DUA LIPA Dua Lipa
a WARNER BROS. P Aé 3

LED ZEPPELIN A

SWAN SONG/ATLANTIC/RHING

THE NOTORIOUS B.I.G.

BAD BOY/RHINO

21 SAVAGE & METROBOOMIN®  Savage Mode | 3 o3
SLAUGHTER GANG

KEVIN GATES A Islah | , 4

Mothership | 5 253

Greatest Hits | | 50

128 BREAD WINNERS' ASSOCIATION/ATLANTIC/AG
126 LIL YACHTY Teenage Emotions | o g
QUALITY CONTROL/MOTOWN/CAPITOL
156 fizs] ADELE® 2l ms
e ZARA LARSSON @ S0Good | 55 g
RECORD COMPANY TEN/EPIC
o ; DR. DRE A Dr.Dre--2001 | , 140
AFTERMATH/INTERSCOPE /UME
108 NAREN MoReIc @ Hero | s s
e BROTHERS OSBORNE Pawnshop | ; 20

EMI NASHVILLE/AUMGN

133 &&RIDA GEORGIA LINE A Here's To The Good Times 4 32

COLE SWINDELL @

WARNER BROS. NASHVILLE/WMN

CHARLIE PUTH A

ARTIST PARTNERS GROUF/ATLANTIC/AG

FRANK OCEAN

BOYS DON'T CRY

130 You Should BeHere | » ¢

Nine TrackMind | o 44

Blonde 1 48

Handwritten | | 4

MICHAEL JACKSON A

The Essential Michael Jackson
EPIC/LEGACY 46 204

STONE SOUR Hydrograd
74 ROADRUNNER/AG v g 8 3
RE FOREIGNER  40: Forty Hits From Forty Years- 19772017 | 408 »

ATLANTIC/RHINO
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151 ﬂ.f/';m;, TheClick | 41 ¢
@ MicHAEL Jackson O © Thriller [ | 50g
EPI /LEGACY
S Ticesacs & 1
P TOM PETTY AND THE HEARTBREAKERS ©>  Greatest Hits
MCA/UME 5 229
BRUNO MARS A Unorthodox Jukebox
155 ATLANTIC/AG 1 181
EMINEM A Recover
156 WEB/SHADY/AFTERM ATH/INTERSCOPE/IGA Y 1 288
@ SAM SMITH A In The Lonely Hour | , e
CAPITOL
JLTg) ORIGINALBROADWAY CASTRECORDING DearEvanHansen | 5 g
AUTUMN SMILE BROADWAY LIMITED LIABILITY/ATLANTIC/AG
oY Lueen A, crash Wy Party [ ;o
160 Cﬂl‘ﬁ%‘n’fﬂﬂ rI«-nAs'rfv?E'Ez/[ MNA The Weight Of These Wings | 3 35
Wl BLAKE SHELTON @ IfrmHonest | 3 ¢
WARNER BROS. NASHVILLE/WMN
BEVONCE A Beyonce | | 79
PARKWOOD/COLUMBIA
163 B Thisls Acting | 4 59
164 mERRRngT CHILI PEPPERS A  Greatest Hits 18 139
GORILLAZ Humanz
165 PARLOPHONE/WARNER BROS. 2 12
166 Ejlklgl MCGRAW 35 Biggest Hits | 47 3
167 USlRlEerSlA?ITEI#O‘é%LLUMINAT]ON/REPUBUL Slng 8 32
168 gﬁ&xﬁ&%ﬁuﬁmanz[snmsnscws/lm The Fame 2 196
169 fs‘;‘&bfﬁmmmme" Greatest Hits 1971-1975 | | 5yg
0 MELANIE MARTINEZ A CryBaby | 4 101
TTOM JASON ISBELLAND THE 400 UNIT  The Namvﬂe Sound 4 5
SOUTHEASTERN/THIRTY TIGERS
TREY SONGZ Tremaine The Album
172 ATLANTIC/AG 3 17
JOHN MAYER  The Search For Everything | , 4
COLUMBIA
B IMAGINE DRAGONS A Smoke + Mirrors | | 5
KIDINAKORNE R/INTERSCOPE/IGA
- . Nevermind | ;370
176 ES:}N?)!EH GAMBINO®  Because The Internet 7 130
U ENORICKLAMAR A, To Pimp A Buterfy [ 1y
A EMINEM A The Marshall Mathers LP2 | | 147
WEB/S HADY/AFTERMATH/INTERSCOPE/IGA
@ WILLIAM CONTROL  Revelations TheRed (EP) | 74
EAGLES Their Greatest Hits: Volumes 1&2 | 159
ASYLUM/WARNER STRATEGIC MARKETING/RHING
@ :(LIARSTIN LOVE(EP) | 15y
A BOOGIE WIT DA HOODIE Artist
182 HIGHBRIDGE THE LABEL/A 70 41
G ALESSIA CARA A Know-It-All | ¢ gg
184 EEE@EX/%/M When I's DarkOut | o g
@ DYLAN SCOTT Dylan Scott | 44 5
186 (AD(L:U/MDBIE/L[GA[V Back In Black 4 297
U ED SHEERAN A *l s 2
FI:::«[InyFﬂLg&R@ The Dark Side Of The Maon | | g3
- [ Black
Ll O C RS 2 58
' SOUNDTRACK @ Fifty Shades Darker | ; 53
UNIVERSAL STUDIQS/REPUBUC
8 ELTON JOHN A  Rocket Man: Number Ones | o g
CHRONICLES/ROCKETASLAND/MERCURY/UME
MURA MASA MuraMasa | 49 1
ANCHOR POINT/POLY DOR/DOWNTOWN/GEFFENAIGA
193 [EMII!LESEVPILE/IESH. Mr. Misunderstood | ,  gg
Y THE WEEKND A Trilogy | 4 174
FLEETWOOD MAC A Greatest Hits | 5 137
WARNER BROS.
Ol FETTY wAP A FettyWap | | o3
@ THE LUMINEERS A The Lumineers | , 3
OUALTONE
HOZIER A Hozier
198 RUBYWORKS/COLUMBIA 2 133
NICKY JAM Fenix
199 LA INDUSTRIA/SONY MUSIC LATIN 28 24
200 DRAKE & FUTURE A What A Time To Be Alive 1 94

A-1/F REEBANDZ/YOUNG MONEY/CASH MONEY/EPIC/REPUBLIC
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Mars’
Magic
Moves
M

Bruno Mars scoies his
third million-selling album
as 24K Magic motored
past the million maik in
the week ending July 20,
accoiding to Nielsen Music.
The set, which arrived last
Novembes, sold another
11,000 copies in the latest
tracking frame {moving
10-13 on Top Album Sales),
bringing its to-date sales
sum to 1.01 million.

24K Magic follows
Mais’ two eatlier full-
length studio sets: 2013
sophomoie set Unorthodox
Jukebox (2.6 million sold)
and 2010 debut Doo-Wops
& Hooligans (2.6 million).
{Eailier in 2010, Mais
issued the introductory
digital EP ft's Better If You
Don't Understand, which
has sold 27,000.)

24K Magic reached
1 million sold after 34
weeks, while Unorthodox
took 13 and Doo-Wops did
itin 32,

The new album continues
to find success with its
singles, as “Versace on the
Floot” climbs 57-47 on the
Aug. 5 Billboard Hot 100.

It if hits the top 40, which
seems likely, it will grant
Mais his third top 40 hit
from 24K Magic and his
18th overall.

Elsewhere on Top Album
Sales, the new Kidz Bop
35 bows at No. 8 with
13,000 copies sold. On the
Billboard 200, it launches
at No. 32, gianting the
long-tunning setries its 34th
top 40 set. (Every title in
the main, numbered Kidz
Bop seties, fiom Kidz Bop
2 thiough Kidz Bop 35, has
reached the top 40.)

Kidz Bop Kids' total
album sales, counting
the main series as well
as its various genie-
specific spinoffs, stand at
17.3 million.

—Keith Caulfield
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TOP ALBUM SALES ™

LAST |
WEEK

BLACKENE D/WARNER BROS.

ARTIST cermiFicaTION Title |wes.on
WPRINT/DISTRIBUTING LABEL (HART
I’l’l*. SJ.QAVI;T%REANTINPRIS[S/ROC NATION s 2
LINKIN PARK One More Light | ¢
MACHINE SHOP/WARNER BROS.

KENDRICK LAMAR A OAMN. | 14
TOP DAWG/AFTERMATH/INTERSCOPE/IGA

FRENCH MONTANA JungleRules
COKE BOYS/BAD BOW/EPIC

XRLADIOHEAD 0K Computer: OKNOTOK 1997 2017 3
COLDPLAY Kaleidoscope EP | 4
PARLOPHONE/ATLANTIC/AG

ZAC BROWN BAND Welcome Home | 1o
SOUTHERN GROUND/ELEKTRA/AG

KIDZ BOP KIDS Kidz Bop 35 1
KIDZ BOP/RAZOR & TIE/CONCORD

SOUNDTRACK A Moana | 14
WALT DISNEY

CHRISSTAPLETON®  From A Room: Volume 1 | 3
MERCURY NASHVILLE/UMGN

IMAGINE DRAGONS Evolve 4
KIDINAKORNE R/INTERSCOPE/IGA

ED SHEERAN A Divide | 20
ATLANTIC/AG

BRUNO MARS A 24K Magic | 14
ATLANTIC/AG

E!E.VERSTEIN Oead Reflection |
SOUNDTRACK Guardians Of The Galaxy. Vol.2: Awesome MixVol.2 | 13
MARVEL/HOLLYWOOD

SOUNDTRACK A Trolls | 45
VILLA 40/DREAMWORKS/RCA

LINKIN PARK © [Hybrid Theory] | 162
¥RNER BROS.

CHRIS STAPLETON A Traveller | g7
MERCURY NASHVILLE/UMGN

LADY ANTEBELLUM Heart Break | ¢
CAPITOL NASHVILLE/UMGN

VARIOUS ARTISTS NOW 62 1
SONY MUSIC/UNIVERSAL/UME

ORIGINAL BROADWAY CAST A Hamikon An AmericanMisil | g4
HAMILTON UPTOWN/ATLANTIC/AG

SOUNDTRACK A\ Guardians 0f The Galaxy: Awesome MixVol.1 | 141
MARVEL/HOLLYWOOD

VARIOUS ARTISTS  KOW Thats What | Call Country Yoleme 10 | ¢
SONY MUSIC/UNIVERSAL/UME

METALLICA A Hardwired..To Self-Destruct | 34
BLACKENED

SOUNDTRACK  Baby Driver: Music From The Motion Picture 4
30TH CENTURY/COLUMBIA

THEBEATLES € Sot Pepper's Lonely HeartsClubBand | 25
APPLE/CAPITOL/UME

21 SAVAGE Issa Album 2
SLAUGHTER GANG/EPIC

DJ KHALED @ Grateful | 4
WE THE BEST/EPIC

OH WONDER Ultralife 1
ISLAND/REPUBLIC

PRINCE hND'IHEREVOLIITIONo PurpleRain (Soundtrack) | sg
NPG/WARNER BROS./RHIND

VARIOUS ARTISTS  Punk Goes Pop, Vol. 7 1
FEARLESS/CONCORD

LINKIN PARK A Meteora | 108
¥=iRNER BROS.

HARRY STYLES Harry Styles | 10
ERSKINE/COLUMBIA

8‘0 The War: The 4th Album 1
NICKELBACK Feed The Machine | 5
MCKELBACK 11/8MG

LUKE COMBS This One'’s For You | 7
RIVER HOUSE/COLUMBIA NASHVILLE/SMN

GARTH BROOKS ©>  The Ultimate Hits | 149
PEARL

HAIM Something To Tell You | >
COoLUMBIA

2CHAINZ  Pretty Girls Like Trap Music | g
THE REAL UNIVERSITY/DEF JAM

KEITH URBAN A Ripcord | g2
HIT RED/CAPITOL NASHVILLE/UMGN

WILLIAM CONTROL  Revelations The Red (EP) 1
CONTROL

LORDE Melodrama | ¢
LAVA/REPUBLIC

KATY PERRY Witness 6
CAPITOL

STONE SOUR Hydrograd 3
ROADRUNNERAG

SOUNDTRACK Beauty And The Beast (2017) | 19
WALT DISNEY

;{IARSTIN LOVE(EP) 1
JASON ISBELL ANOTHE 400UNIT  The Nashville Sound 5
SOUTHEASTERN/THIRTY TIGERS

SZA ctrl | 4
TOP DAWG/RCA

BEVONCE A Lemonade | g4
PARKWOOD/COLUMBIA

mETALLICA © Metallica | 409

HEATSEEKERS ALBUMS™

WEEK | WEEK

NEW

NEW °
NEW o

NEW

NEW

NEW

ARTIST cermiFicATION
MPRINT/DISTRIBUTING LABEL

(28 WALLIAM CONTROL Revelations The Red (EP)
L8 conTrOL

-

KIRSTIN LOVE(EP) 1
RCA

&URA)[(AHATCHEE OutIn The Storm 1
OFFA REX The Queen Of Hearts |

NONESUCH/WARNER BROS.

WIZKID Sounds From The Other Side
STARBOY/RCA

MITCHELL TENPENNY

RISER HOUSE/SOUNDLY

Linden Ave (EP)

The Spectrum
DALEYMUSIC/BMG

GRANT MALOY SMITH  Dust Bowl: American Stories

000 -0000000000000 -000 - ©

SUBURBAN COWBQY 3
JAPANESE BREAKFAST  Soft Sounds From Another Planet 1
OEAD OCEANS
DREAM MACHINE The lllusion 1
FUZZ CITY/CASTLE FACE
DAYSEEKER  Dreaming Is Sinking/Waking Is Rising | 1
SPINEFARM
RHONDA VINCENT & DARVLESINGLETARY  Amerian Grandstand 2
UPPER MANAGMENT
MURA MASA Mura Masa 1
ANCHOR POINT/POLYDOR/DOWNTOWN/GEFFENAGA
BORIS Oear | ¢
SARGENT HOUSE
SONS OF SERENDIP Life + Love 1
SONS OF SERENDIP
PSYCHIC TEMPLE v 1
JOYFUL NOISE
0 MICHAELS. TYRRELL  Wholetones: Caiming & Soothing MuskFor Dogs | ¢
WHOLETONES, BARTON PUBUSHING
ARTTAWANGHAR  Buddha Lounge: Chill, New Age (EP) 1
MAJORHITRRCORDS
ETERNAL BOY Awkward Phase | 1
ETERNAL BOY
INTEGRITY  Howding, For The Nightmare Shall Consume 1
RELAPSE
Q THE GOSPEL YOUTH Always Lose |
RISE
SLOVAK NATIONAL SYMPHONY ORCHESTRA  Koj Kond: Hern Of Time... 1
IAMBBIT
CHARLES LLOYD NEW QUARTET  Passin’ Thru 1
BLUE NOTE
GRETA VAN FLEET Black Smoke Rising (EP) 4
LAVA/REPUBLIC
KARD  KARD st Mini Album: Hola Hola (EP) | {
DSP MEDIA/LOEN ENTERTAINMENT
VINYL ALBUMS™
ARTIST cermiFicaTION
IMPRINT/DISTRIBUTING LABEL
k38 RADIOHEAD  OK Computer: OKNOTOK 1997 2017
XL
KENDRICK LAMAR A OAMN. 1
TOP DAY.G/AFTERMATHANTERSCOPE/IGA
MILES DAVIS A Kind Of Blue | 122
COLUVBIALEGACY
THEBEATLES O Sgt. Pepper’s Lonely Kearts Club Band | 47
APPLE/CAPITOL/UME
WAXAHATCHEE Out In The Storm | ¢
MERGE
THE BEATLES © Abbey Road | 247
APPLE/CAPITOL/UME
KENDRICK LAMAR A  good kid. m.A.Ad city | 41
TOP DAWG/AFTERM ATHANTERSCOPE /IGA
PRIIIEAIIDTMEREWLUIIOIIQ PurpleRain (Soundrack) 41
NPG/WARNER BROS./RHINO
ETERNAL BOY Awkward Phase | 4
ETERNAL BOY
PINK FLOYD € The Dark Side Of The Moon 32
PINK FLOYD'LEGACY
SLOVAK NATIONAL SYMPHONY ORCHESTRA  Koj Kond: Hern Of Time.... 1
IAMBBIT
SILVERSTEIN Oead Reflection | 4
RISE
AMY WINEHOUSE A Back To Black | 124
REPUBLIC
THE LUMINEERS A The Lumineers | 34
OUALTONE
SHABAZZ PALACES (Quazarz: Born On A Gangster Star 1
SUB POP
TAKING BACK SUNDAY @  Louder Now 1
WARNER BROS.
MICHAEL JACKSON 0 Thriller | a4
EPIC/LEGACY
SOUNDTRACK AN Guardians 0f The Galaxy: Awesome bix Vol 1 92
MARVEL HOLLY¥OO0OD
FLEET FOXES Crack-Up B
NONESUCH/WARNER BROS.
BOB MARLEY AND THE WAILERS © Legend | 137
TUFF GONG/ISLAND"UME
HARRY STYLES Harry Styles | 1o
ERSKINE/COLUMBIA
FLEETWOOD MAC © Rumours | g7
WARNER BROS./RHINO
ERIC CHURCH A Caralina |
CAPITOL NASHVILLE/UMGN
SHABAZZPALACES  (Quazarzvs The Jedlous Machine | 1
SUB POP
ED SHEERAN A Oivide | 15

ATLANTIC/AG

Data for week of 08.05.2017

Vinyl
Sales:
More

Than ‘OK’

At No. 1 on the Vinyl
Albums chart, Radiohead's
reissue of OK Computer
{dubbed OKNOTOK 1997
2017) continues to piofit
from its vinyl release on
July 7 {following its CD/
digital debut on June 23).
The vinyl edition is available
as a standaid $40 triple-LP,
as well as a $175 box set
with the triple-LP, aitwork,
a sketchbook and even a
cassette tape with demo
recordings. Combined, the
various veisions of the
vinyl set sold a little over
12,000 copies in the week
ending July 20, according
to Nielsen Music — the
largest week for a vinyl
album since Octaber
2016. The last laiger sales
week was iegistered in the
frame ending Oct. 6, 2016,
when Radiohead’s A Moon
Shaped Pool sold 19,000
and Bon lver's 22, A Million
shifted alittle over 12,000.

Meanwhile, two Kendrick
Lamar albums pop into the
top 10, as his most recent
effart, DAMN., debuts
at No. 2 while good kid,
m.A.Ad. city floatsin for a
re-entry at No. 7

DAMN. aitived as a vinyl
LP on July 14, thiee months
after the set was first
released {as both a CD and
digital download). In its
first week on vinyl, it sold
5,000 copies. As for good
kid, the album retuins to
the list with 1,000 sold (up
163 peicent), thanks to sale
pricing at Amazaon.

Amazaon also boosts
Miles Davis' Kind of Blue,
which retuins to its chart
high of No. 3 with 2,000

sold {up 77 peicent). —K.C.

AIRPLAY/STRE AMING &

SALES DATA CO¥PILED BY

niclsen

TOP ALBUM SALES: The week's top-selling albums across all genres, ranked by sales data as compiled by Nielsen Muslc. HEATSE EXERS ALBUMS: The week's top-selling albums by new or developing acts, defined as those who have never appeared in the top 100 of the Billboard 200 or the

s data as compiled by

Nielsen MusTc. VINYL ALBUMS: The week's top-selling vinyl albums, ranked by sales data as compiled by Nielsen Muslc. See Charts Legend on billboard.com/biz for complete rules and expianations. © 2017, Frometheus Global Media, LLC and Nielsen Music, Inc. All rights reserved

ntry Albums, Top Latin Albums, Chstian Albums or Gospel Albums. If a tefe reaches any of those levels, ¢ and the act’s subsequent alburs are then ineligible to appear on Heatseekers Albums, Titles are ranked

top 10 of Top R&B/Hip-Hop Albums, T
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‘Back’
Blasts In
At No.1

Louis Tomlinson (below)
staits at No. 1on the
Billboard + Twitter Top
Tracks chart with “Back

to You” {featuiing Bebe
Rexha and Digital Farm
Animals) after the song’s
July 211elease. The iollout
also included the tune's
official music video, which
has 1aced to moie than
8.5 million global plays on
YouTube thiough July 25.

With the song’s
coronation, Tomlinson
becomes the fifth and final
member of One Direction
to top the chart as a soloist.
Niall Horan, Liam Payne
and Harry Styles each
reached No. 1 ance, with

“This Town,” “Stiip That
Down” and “Sign of the
Times,” iespectively, while
Zayn Malik has clocked
five leading titles.

Also in the top 10, K-pop
group NU’EST eains its
first Top Tracks hit as “Laok
(A Stailight Night)” bows
at No. 7 The boy band
tweeted a link to a remix
of the track on July 21, and
the video has climbed to
468,000 worldwide views
on YouTube.

Meanwhile, Chance the
Rapper collects his 17th
entry on Top Tiacks as

“Big B's” {featuring Young
Thug) debuts at No. 25.
The artist 1eleased the track
on July 14 before 1eplacing
it with a "New MASTERED,
LOUDER, BIG BASSIER
version” as announced in
atweet five days later. The
tune has eained more than
4.3 million plays worldwide
through July 25. Notably,

“Big B's” was released
exclusively on SoundCloud
soon after Chance
tweeted, “I'm working on
the SoundCloud thing,”
and “@SoundCloud is here
to stay” on July 13 and 14,
respectively, amid rumors
of the stieaming service’s
impending shutdown.

~Trevor Anderson
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billboard +

EMERGING ARTISTS™ =5
W | TITLE Artist s—:lu
.43 NOPROMISES  (heat Codes Feat. Demilovato 17
GETYOU Daniel Caesar Feat. Kali Uchis | 7
INSTRUCTION Jax Jones Feat. Demi Lovato & StefflonDon | ¢
CANTBELIEVE  Kranium Feat. Ty Dolla $ign & Wizkid | 7

CREW GoldLink Feat. Brent Faiyaz & Shy Glizzy

.~ Beyoncé

. Bumps

PRAYING Kesha | 3
SORRY NOT SORRY Oemi Lovato | »
SPRING DAY BTS | 13
HEAVY Linkin Park Feat. Kiiara | ¢
FETISH  Selena Gomez Feat. Gucci Mane 2
LOOK (A STARLIGHT NIGHT) NU'EST 1
DOWN Fifth Harmony Feat. Gucci Mane | g
DESPACITO Luis Fonsi & Daddy Yankee Feat. Justin Bieber | 2¢
TALKING TO MYSELF Linkin Park 1
CRYING IN THE CLUB CamilaCabello | 19
NEW RULES QualLipa | 3
NEVER EVER GOT7 | 13
MALIBU Miley Cyrus | 11
ONE MORE LIGHT Linkin Park 1
COME BACK HOME BTS 3

RE BTS | 4¢
NOT TODAY BTS | 23
BAD LIAR Selena Gomez | 10
SLOW HANDS Niall Horan | 12
BEAUTIFUL MONSTAX | 12

[HT MY BODY UP David Guetta Feat. Nicki bina) & Li Wayne 3
WHY Sabrina Carpenter | 3
LOVE PSY Feat. TAEYANG )

GB'S Chance The Rapper x Young Thug 1
SHAPE OF YOU Ed Sheeran | 29
BANK ACCOUNT 21 Savage 1
LOVE Lana Del Rey | 10
WOMAN Kesha Feat. The Dap-Kings Horns 2
WILD THOUGHTS DJ Khaled Feat. Rihanna & BrysonTiller | &
KNOWNOBETTER  Wajor Laver Feal. Travis Scott, Gmia Gbello&Quav | 4
2u David Guetta Feat. Justin Bieber | 7
BLOOD SWEAT & TEARS BTS 5
IT'S EVERYDAY BRO  Jake Paul Feat. Team 10 2
MAMA BTS g
MAYORES Becky G Feat. Bad Bunny | »
SWISHSWISH  Katy Perry Feat. Nicki Minaj | 10
SIGN OF THE TIMES Harry Styles | 1
MAGNOLIA Playboi Carti | 7
STRIP THATDOWN  Liam Payne Feat. Quavo | 10
TAKE IT BACK Logic 1
2!3! BTS | 3
YACHT (K} Jay Park Feat. Sik-K 1
YOUR SONG Rita Ora 4
ATTENTION Charlie Puth | 14
BUTTERFLY EFFECT Travis Scott 4
24K MAGIC Bruno Mars | 2¢
FEELS  (alvinHamks Feat. Phamell Wilkams, Katy Perry &BigSean | 4

SAY YES SEVENTEEN

BAM  JAY-Z Feat. Damian “Jr. Gong” Marely

MAMA Jonas Blue Feat. William Singe
HUMAN Rag'n'Bone Man | 133 Beyoncé (above) is back in
the top 10 of the Social 50
EMPTY Kevin Abstract | 7 chart — flying 32-9 —
after the long-awaited
NOT ENOUGH Lido Feat. THEY. | 3 introductory photo of her
newboain twins finally
FRACTURES lllenium Feat. Newve | ¢ surfaced on her Instagram
July 14. The singei’s picture
HUMAN TOUCH Betty Who | 3 of Sir and Rumi, who
had just tuined a month
PERFECT STRANGERS Jonas Blue Feat. JP Cooper | 40 old, helped Beyoncé to
15.4 million Instagram
DID YOU SEE JHus | 5 reactions in the tiacking
week, according to Next
SEPTEMBER SONG JP Cooper | a5 Big Sound, a 291 percent
baost. The image also was
REMINOINGME  Shawn Hook Feat. Vanessa Hudgens | 13 he first past on the sacial
CALL ON ME starl media service since May 30
arley | 37 and spuried three mare
. ; later that day.
AMSTERDAM Nothing But Thieves | 11 Meanwhile. Linkin Park
BEEN CALLING Maleek Berry | 4 breaks into the top 10 of
the Social 50 (re-entering
SUCH A BOY Astrids | 2 at No. 6) for the fiist time
since Qctober 2012 (and
ONE NIGHT ONLY The Struts | 1 appeais on the chart
at all for the first time
JUDAS Fozzy | 12 since June 2015) after
the death of its singer,
ALLAROUNDTHE WORLD  Mura Masa Feat. Desiigner | 10 Chester Bennington, on
July 20. The band began
LIONS Skip Marley | ¢ the tiacking week sharing
a photo of its upcoming
LOVESICK Mura Masa Feat. ASAP Rocky | 13 episode of “Carpool
. Karaoke” with actor
BALLIN Bibi Bourelly | 14 Ken Jeong, followed
K by the reveal of the new
FRANK OCEAN Mir Fontane | 5 - B .
music video for “Talking to
HILLS AND VALLEYS Tauren Wells | 1 Myself” just haurs before
Bennington's death was
THEOCEAN  Mike Perry Feat. Shy Martin | 40 repoited. The final post
was a simple picture, sans
WHY | LOVE YOU MAJOR. 21 caption, of Bennington
performing at a concert,
STARLIGHT Jai Wolf Feat. Mr Gabriel | 3 surtounded by lights from
fans’ phones.
LIGHT San Holo | 11 The group rises in
all metiics as a result,
DON'T LEAVE Snakehips & MO | »g including a bump of
1,564 peicent in Wikipedia
WEARING NOTHING Oagny ' views, gaineiing 688,000 in
all, while adding 1.2 million
CHEGUEI Ludmilla | 11 Instagram reactions and
177,000 Twitter mentions.
WATERFALL  Stargate Feat. PInk & Sia | 20 Additianally, Bennington
) himself debuts at No. 12
FIGURES Jessie Reyez | 5 on the chart, almost
completely on the stiength
UNFUCK THE WORLD  Prophets Of Rage | ¢ of Wikipedia views,
attaining 1.3 million despite
PLOTTWIST  Marc E. Bassy Feat. KYLE | 3 the end of the tiacking
week coming on the same
ADORE Amy Shark 1 day he died.
1 - —Kevin Rutherford
UNRAVEL ME Sabrina Claudio 7
DRUGS EOEN | 19
GREATEST LOVE STORY LANCO | »
WASTED YOUTH Fletcher | 13
WAITIN ON YOU Lindsay EIl | 3
LOOKATUSNOW  LostKings Fear. Ally Brooke & ASAPFerg | 7
1 NIGHT Mura Masa & Charli XCX | 14
MIDDLE FINGERS MISSIO | ¢
FIND ME Sigma Feat. Birdy | 2¢
TEENAGE FANTASY Jorja Smith | 5
HIGH ENOUGH k.flay 8

Data for week of 08.05.2017

S. BEYONCE: JASON LAVERIS/FILMMAGIC.

TOMLINSON: SLAVEN VLASIC/GETTY IMAGE'
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artlst in the top 50 songs on the Bill board Hot 100), ranked by the number

BILLEDARD TWITTER TOP TRADXS: The week's most shared songs on Twitt



CONGRATS T0 ERIC GHURGH
ON THE

HOLDIN' MY OWN TOUR

Congratulations to

SALLY
WILLIAMS

and

:3 STEVE
BUCHANAN

and thank you to all

of the honorees for your
commitment to Nashville
and the country music

community

LOVE WHAT WE DO,
AND WHO WE DO IT FOR

OPRY ENTERTAINMENT

THANK YOU
ERIC CHURCH

THANKS FOR LETTING US MOVE YOU
FOR THE LAST SEVEN YEARS.




SOCIAL 50™

ARTIST

WPRINT/LABEL

JUSTIN BIEBER

DEMI LOVATO

SAFEHOUSE/ISLAND/HOLLYWOQOD

ARIANA GRANDE

REPUBLIC

SHAWN MENDES
ISLAND

LINKIN PARK

MACHINE SHOP/WARNER BROS.

'ED SHEERAN

ATLANTIC/AG

SELENA GOMEZ

INTERSCOPEAGA

BEYONCE

PARKWOOD/COLUMBIA

RIHANNA

WESTBURY ROAD ROC NATION

LOUIS TOMLINSON
78/SYCO/EPY

CHESTER BENNINGTON

MACHINE SHOP/WARNER BROS.

MALUMA

SONY MUSIC LATIN

NICKI MINAJ

YOUNG MONE Y/CASH MONEY/REPUBLIC

SEVENTEEN

PLEDISLOEN ENTERTAINMENT

MILEY CYRUS
RCA

LIAM PAYNE
REPUBLIC

THE WEEKND

XO/REPUBLIC

TYLER, THE CREATOR

00D FUTURE/COLUMBIA

CHRIS BROWN
RCA

J BALVIN

CAPITOL LATIN/UMLE

COLDPLAY

PARLOPHONE/ATLANTIC/AG

DRAKE

YOUNG MONE Y/CASH MONEY/REPUBLIC

HARRY STYLES

ERSKINE/COLUMBIA
KATY PERRY
CAPITOL

ZAYN

RCA

FIFTH HARMONY

SYCO/EPY

NIALL HORAN

NEON HAZE/CAPITOL

MARTIN GARRIX

STMPD RCRDS/RCA

BRUNO MARS

ATLANTIC/AG

CHANCE THE RAPPER

UNSIGNED

BLACKPINK
G

JENNIFER LOPEZ

NUYORICANEPIC

ZENDAYA

HOLLYWOOD/REPUBLIC
SNOOP DOGG

DOGGYSTYLE/EMPIRE RECORDINGS

CNCO
SONY MUSIC LATIN

LUIS FONSI

UNIVERSAL MUSIC LATINO/UMLE

LITTLE MIX

SVCO/COLUMBIA

SHAKIRA

SONY MUSIC LATIN'RCA

LAUREN JAUREGUI
SYCO/EPIC

LANA DEL REY

POLYDOR/INTERSCOPE/IGA

ANITTA

WARNER MUSIC BRAZIL

CARDI B
THE KSR GROUP/ATLANTIC/AG

DUA LIPA

WARNER BROS.

LUCY HALE

DMG NASHVILLE /HOLLYWOOD

SABRINA CARPENTER

HOLLYWOOD

LADY GAGA

STREAMLINEANTERSCOPE/IGA

DJ KHALED

WE THE BEST/EPIC

21 SAVAGE

SLAUGHTER GANG/EPIC

KHALID

RIGHT HAND'RCA

BTS
BIG HIT ENTERTAINMENT/LOEN ENTERTAINMENT

SCHOOLBOY/RAYMOND BRAUN, DEF JAM

244
135
184
133
‘ 344
330
‘ 337

26

40

342

268
24

96

318
37
185

321

344
63
98
42
158
277

34

332
145

308

138
342
31
115

29

150
20

332
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billboard

Pop/Rhythmic/Adult

MAINSTREAM TOP 40™

TITLE

IMPRINT/PROMOTION LABEL

Artist \wis.on
HART

OESPACITO  Luis Fonsi & Daddy Yankee Feat stnBieber 13

Fobetall  1YEFSA LS LATIRATOND BRRLISCHIOLECK DEF RMANLEREPUBL R
STAY Zedd & Alessia Cara |
ST JAM/INTERSCOPE

THERE’S NOTHING HOLDIN' MEBACK  ShawnMendes | 13
ISLAND/REPUBLIC

I'M THE ONE DJKhaled | 13
WE THE BEST/DEF JAM/EPIC A
NOW OR NEVER Halsey | 14
ASTRALWERKRS/CAPITOL

BELIEVER Imagine Dragons | 15
KIDINAKDRNER/INTERSCOPE

CASTLE ON THE HILL Ed Sheeran | 14
ATLANTIC )|

ATTENTION Charlie Puth

GG QTTO/ATLANTIC 12
THAT’S WHAT | LIKE Bruno Mars | 27
ATLANTIC

ITAIN'T ME Kygo x Selena Gomez | »3
ULTRA/RCA/INTERSCOPE

WILD THOUGHTS D) Khaled Feax. Rihanna & Bryson Tiller | ¢
WESTBURY ROAD/WE THE BEST/EPIC

SHAPE OF YOU Ed Sheeran | 29
ATLANTIC

SLOW HANDS Niall Horan | 14
NEON HAZE/CAPITOL |
SOMETHING JUSTUKETHIS  The Chainsmokers & Coldplay | 22
DISRUPT&?Z, IDLUMBI:l - B |
ISSUES Julia Michaels | 24
REPUBLIC ]
STRIP THAT DOWN  Liam Payne Feat. Quavo | g
HAMPTON/REPUBLIC

BODY LIKE A BACK ROAD Sam Hunt | gy
MCA NASHVILLE/CAPITOL

FEELS (abin Harris Feat. haarel wikiams, Katy Perry &BigSean | ¢
FLY EYE/COLUMBIA !

2u David Guetta Feat. Justin Bieber | 7
WHAT & MUSIC/PARLOPHONE/SCHOOLBO'/ RAYMOND BRAUN/ATLANTIC/DEF JAM

BAD LIAR Selena Gome2 | 19
INTERSCOPE .
MALIBU Miley Cyrus | 14
RCA

VERSACE ON THE FLOOR  Bruno Mars | ¢
ATLANTIC |
REDBONE Childish Gambino | g
MCDJ/GLASSNOTE

NOPROMISES  Cheat Codes Feat. Demi Lovato | 13
300

CONGRATULATIONS Post Malone Feat. Quavo | 19

REPUBUC

ADULT CONTEMPORARY™

LAST THIS
WEEK | WEEK

TITLE

IMPRINT/PROMOTION LABEL

L. 1% SHAPE OF YOU
hdd ATLANTIC

SCARS TO YOUR BEAUTIFUL  Alessia Cara

EP/OEF JAM

Ed Sheeran

OLUMEIA

DON'T WANNA KNOW Maroon 5 Feat. Kendrick Lamar

X1 /COLUMBIA

DISRUPTOR/COLUMBIA

Artist wis.on
HART

28

30

SAY YOUWON'TLET GO James Arthur | 23

222/INTERSCOPE _ 4 4
WATER UNDER THEBRIDGE  Adele | 35

Py SOMCTNGASTINETHS e Cammiesi (il 15

LET ME LOVE YOU D) Snake Feat. Justin Bieber

0) SNAKE/INTERSCOPE

LOVE ON THE BRAIN Rihanna

WESTBURY ROAD, ROC NATION

NEON HAZE/CAPITOL

PLAY THAT SONG Train
COLUWBIA |
TREAT YOU BETTER Shawn Mendes
ISLAND/RE PUBLI

MERCY

ISLAND/REPUBLIC |
CASTLE ON THE HILL Ed Sheeran
ATLANTIC o o i
THAT'S WHAT I LIKE Bruno Mars
ATLANTIC

SAVE AS DRAFT Katy Perry
CaPITOL

MILLION REASONS Lady Gaga
STREAMLUNE/INTERSCOPE

THERE'S NOTHING HOLDIN' ME BACK  Shawn Mendes
ISLAND/RE PUBLIC

STAY Zedd & Alessia Cara
DEF JAMJINTERSCOPE |
IT AIN'T ME Kygo x Selena Gome2
ULTRA/RCA ]N’_TiRS_U)g( L o )
ATTENTION Charlie Puth
OTTO/ATLANTIC

BELIEVER Imagine Dragons
KIDINAK.ORNER/INTERSCOPE

BODY LIKE A BACK ROAD Sam Hunt
MCA NASHVILLE/CAPITOL

ISSUES Julia Michaels
REPUBUC

REMEMBER ME Jennifer Hudson
EPIC

MALIBU Miley Cyrus
RCA

SLOW HANDS Niall Horan

30

36

52

19

Shawn Mendesi I 26

14

S

21

4

22

9

6

10

5

7

6

4

4

RHYTHMIC™

TITLE

WPRINI/PROMOTION LABEL

I#'ll. (T Y| WLDTHOUGHTS 1 Krale Feat. Rifanma & Bryson Tiker

Artist |wis.on
AR

TOP DAWG/RCA

7W[SYBUR\‘ ROAD/WE THE BEST/EPIC 2
UNFORGETTABLE French Montana Feat. Sivaelee | 3
_EﬁEORUMNEJLM BOYS/BAD BOY/INTERSCOPE/EPY
I'M THE ONE DJKhaled | 12
WE THE BEST/DEF JAM/EPIC |
REDBONE Childish Gambino | 1g
MCDJ/GLASSNOTE
HUMBLE. Kendrick Lamar | 14
TOP DAWG/AFTERMATH/INTERSCOPE
DESPACITO Luis Fonsi & Daddy Yankee Feat. Justin Bieber | 43
UNIVERSAL MUSIC LATING/R$YMOND ERALMN/SCHO 0 LBOY/ DEF LA/ UMLE/REPUBLIC
XO TOUR LLIF3 Lil uzi vert | 15
GENERATION NOW/ATLANTIC
1-800-273-8255 Logic Feat. Alessia Cara &Khalid | 1o
VISIONAR'IIDEFVJAM L e
EVERYDAY WE LIT YFN Lucd Feat. PnBRock | g
THINK IT'S A GAME/WARNER BROS.
REMINDER The Weeknd |
XO/REPUBLIC
FWITHU Kid Ink Feat. Ty Dolla $ign | 3
THA ALUMNI GROUPRCA
NO FEAR Del Loaf | ¢
BGM/COLUMBIA
THAT'S WHAT | LIKE Bruno Mars | 2¢
ATLANTIC
STRIP THAT DOWN Liam Payne Feat. Quavo | g
N»‘:M.PION REPUBLIC o N 1 .
CONGRATULATIONS  Post Malone Feat.Quavo | 24
REPUBUIC )
VERSACE ON THE FLOOR  Bruno Mars | 4
ATLANTIC
LOVALTY, Kendrick Lamar Feat. Rihanna | ¢
TOP DAWG/AFTERMATH/INTERSCOPE ]
MASK OFF Future | 15
A-1/FREEBANDZ/EPIC
NOW OR NEVER Halsey 5
ASTRALWERRS/CAPITOL
2u David Guetta Feat. Justin Bieber | 4
WHAT & MUSIC/PARLOPHONE/S CHOOLBO'Y/RAYMOND BRAUNATLATIC/DEF JAM

- 4
MAGNOLIA Playboi Carti | ¢
AWGE/INTERS COPE
PASSIONFRUIT Drake | 17
VOUNf MONEY/CASH MONEY/REPUBLIC ]
4:44 JAY-Z 2
S CARTER ENTERPRISES/ROC NATION
SLIPPERY Migos Feat. Gucci Mane | g
QUALITY CONTROL /300
LOVE GALORE SZA Feat. Travis Scott 2

ADULT TOP 40™
s | TITLE Artist |wis.on
d IMPRINT/PROMOTION LABEL THART
{ BELIEVER Imagine Dragons 23
i - KIDINAKORNER/INTERSEC’E . e
| PO SOMETHING JUSTLIKETHIS  The Chainsmokers & Coldplay | 21
DISRUPTOR/COLUMBIA )
‘ e STAY Zedd & Alessia Cara | 19
. OEF JAM/INTERSCOPE
PR SHAPE OF YOU Ed Sheeran | 29
ATLANTIC
‘ o THERE'S NOTHING HOLDIN' MEBACK  Shawn Mendes | 13
- ISLAND/REPUBLIC 1 |
6 CASTLE ON THE HILL Ed Sheeran | 1g
ATLANTIC
I3 T AIN'T ME Kygo x Selena Gomez | 29
ULTRA/RCA/INTERSCOPE |
PRl SAY YOU WON'TLET GO James Arthur | 37
COLUMBIA
° BODY LIKE A BACK ROAD Sam Hunt | ¢
N MCA NASHVILLE/CAPITOL
, @ ATTENTION Charlie Puth | 13
/ OTTO/ATLANTIC
TR |SSUES Julia Michaels | »5
REPUBLIC ~
@ DESPACITO Luis Fonsi & Daddy Yankee Feat. Justin Bieber | ¢
WWM\A[L%NQ’RAH{UND ERAUN/SCHO 0 LBOY/ D LA/ UM LE/REPUBUC
e SLOW HANDS Niall Horan | 4
r. NEON HAZE/CAPITOL
TR THAT'S WHAT I LIKE Bruno Mars | ¢
ATLANTIC !
e NOW OR NEVER Halsey | 12
ASTRALWERKS/CAPITOL
\ @ GIVELOVE  Andy Grammer Feat. LunchMoney Lewis | ¢
$CURVE/HOLLY WOOD .
WA VAKEIT ALL BACK Judah & The Lion | 23
CLETUS THE VAN/CAROUINE a {
8 QCMAAI.IBU Miley Cyrus | 19
THE CURE lady Gaga | 13
STREAMLINE/INTERSCOPE
VERSACE ON THE FLOOR  Bruno Mars @ ¢
ATLANTIC !
DRINK UP Train | 12
COLUMBIA |
WISH | KNEW YOU The Revivalists | 14
WASHINGTON SQUARE/WIND-UP/CONCORD
"M THE ONE DJKhaled | 1
WE THE BEST/DEF JAM/EPIC
SAVE AS DRAFT Katy Perry | 4
CAPITOL |
PRAYING Kesha
KEMOSABE/RCA

Data for week of 08.05.2017

S0OAL 50: The week's
POP/RHY THMIC/ADULT:
receiving widespread ai
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AIRPLAY DATA COMPILED BY  SOCIAL DATA
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billboard

Country

HOT cou

Wi LAST THIS

TRY SONGS™

TITLE cermiFicaTioN

Arrlsti pu |

BIG LABEL

AGD | WEEK | WEEK | pRODUCER (SONGWRITER) IMPRINT/PROMOTION LABEL | POS

D B e 78 BODY LIKE A BACK ROAD A SamHunt ;g
| - ZCRO#ELL {S.HUNT,Z.CROWELL,.OSBORNE,S.MCANALLY) MCA NASHVILLE
IN CASE YOU DIDN'T KNOW A Brett Young

2 2 ¥ RIROY 2 46
D.HUFF (B.YOUNG,T.REEVE,K.SCHUENGERT.TOMUNSON) BMLG
MY GIRL @ Oylan Scott

& o DG M.ALDERMAN, .E.NORMAN (0SCOTT,LKERR) CURB 3 50

3 PRl CRAVING YOU Thomas Rhett Featuring Maren Morris 3 7
J.BUNETTA,D.HUFF,JO€ LONDON,THOMAS RHETT (O.M.BARNES, |.BUNETTA) VALORY

P THE FIGHTER Keith Urban Featuring Carrie Underwood > 1
© BUSBEE,K.URBAN (K.URBAN,BUSBEE) HIT RED/CAPITOL NASHVILLE

5 PR HURRICANE A Luke Combs | 5 4
S.MOFFATT {L.COMBS,T.PHILLIPS T.ARCHER} RIVER HOUSE/COLUMBIA NASHVILLE

o SMALL TOWN BOY Dustin Lynch 7 22
ZLROWELL (R.AKINS,B.HAYSUP,K.FISHMAN) BROKEN BOW

o o DRINKIN' PROBLEM Midland | 5 54
SMCANALLYD HUFF,LDSBORNE (LLARSON,CDUDOY,MWYSTRACH,SMCANALLY,LOSBORNE) BIG MACHINE

e o DO | MAKE YOU WANNA Billy Currington o ¢
CLHUFF {A.GORLEY,Z CROWELL,M.JENKINS,.F LOWERS) MERCURY

14 e @ NO SUCH THING AS A BROKEN HEART old Dominion | 1 g
SMCANALLY (M.RAMSEYT. ROSEN,B.TURSL |.FRASURE) RCA NASHVILLE

°. Q WHAT IFs A Kane Brown Featuring Lauren Alaina | ;33
N D.HUFF (K.BROWN,M.MCGINN,.M.SCHMIDT} ZONE 4'RCA NASHVILLE

e FLATLINER Cole swindell | |, 54
M.CARTER (C.SWINDELL,M.BRONLEEWE, |.BOYER) WARNER BROS./WMN

e YOU LOOK GOOD Lady Antebellum | o,
BUSBEE (H.UNDSEY,R.HURD,BUSBEE) CAPITOL NASHVILLE

Q YOURS IF YOU WANT IT Rascal Flatts 13 28
J.DEMARCUS,G.LEYOX,).D.ROONE Y (A.DORFF, ). SINGLETON) BIG MACKINE

@ HEARTACHE ON THE DANCE FLOOR Jon Pardi 15 1
B.BUTLER, J.PARDI {..PARDI,B.BUTLER,B.LONG} CAPITOL NASHVILLE

17 SOMEBODY ELSE WILL Justin Moore 16 27
SBORCHETTA,LS.STOVER (K.ARCHER,A.HAMBRICK TOTTOH) VALORY

13 IPER EVERY TIME | HEAR THAT SONG Blake Shelton | o 5y
S.HENDRICKS (A.MAYD,C.LINDSEY,B.¥ARREN,B.D.WARREN) WARNER BROS./WMN

@ IT AIN'T MY FAULT Brothers Osborne | o ¢
J.JOYCE (). OSBORNE.T.J. OSBORNE L T.MILLER} EMI NASHVILLE

¢ @ FOR HER ChrisLane | ;5 35
» J.MOl {M.DRAGSTREM, K. ARCHER,S.BUXTON) BIG LOUD

@ THEY DON'T KNOW Jason Aldean | 5o 4
MXNOX (.BOYER,.MIRENDA,K.ALLISON) MACON'BROKEN BOW

e EVERY LITTLE THING Carly Pearce | 5 4
BUSBEE (C.PEARCE,BUSBEE,ESHACKELTON) BIG MACHINE

@ WHEN IT RAINS IT POURS Luke Combs | 5,
SMOFFATT (L.COMBS,RFULCHER, . WALKER) RIVER HOUSE/COLUMBIA NASHVILLE

S MORE GIRLS LIKE YOU Kip Moore | 5,
K.MOORE ,D.GARCIA (K.MOORE.S.L.OLSEN, . MILLER,D.A.GARCIA) MCA NASHVILLE

" @ ALL THE PRETTY GIRLS Kenny Chesney 24 7
B.CANNON,K.CHESNEY {N.GALYON T.L.JAMES, . OSBORNE) BLUE CHAIR/COLUMBIA NASHVILLE

. e 1 COULD USE A LOVE SONG Maren Morris | 5o o
BUSBEE,M.MORRIS (M.MORRIS,| ROBBINS, L VELTZ) COLUMBIA NASHVILLE

SOMETHIN' I'M GOOD AT Brett Eldredge 2 21
R COPPERMAN,B.ELDREDGE (B.ELDREDGE,T.DOUGLAS) ATLANTIC/WMN

Q PO-DUNK KidRock 5,
L.NEIBANK (R.|.RITCHIE T.HASELDEN,W.HAYES, .OZIER) TOP DOG/BMG

@ RING ON EVERY FINGER LOCASH | 55 19
LRIMES (THOMAS RHETT,J.KEAR, |.F RASURE) REVIVER

TIN MAN Miranda Lambert | - 5
F.LIDDELL G.WORF,E.MASSE (M.LAMBERT, LINGRAM, .R.STEWART) VANNER/RCA NASHVILLE

@ ROUND HERE BUZZ Eric Church | 30 5
J.JOYCE (E.CHURCH,].HYDE L.DICK) EMI NASHVILLE

3 @ FIX A DRINK ChrisJanson | 3 g
B.ANDERSON,C.DUBOIS {(C.JANSON,C.DUBOIS,A.GORLEY) WARNER BROS./WAR

‘ @ ASK ME HOW | KNOW Garth Brooks | 35 o
! M.AMILLER (M.ROSSELL) PEARL

@ YOURS Russell Dickerson | 5 ¢
\ C.BROWN (PWELUNG,C.BROWN,R.DICKERSON) TRIPLE TIGERS

[ @ YOU BROKE UP WITH ME Walker Hayes 14 8
y SMCANALLY (W.HAYES, K. SACKLEYT.ARCHER) MONUMENT/ARISTA NASHVILLE

[35)| LAST TIME FOR EVERYTHING Brad Paisley | 5=,
LWOUTEN,B.PAISLEY (B PAISLEY,S. AHNQUIST,B.ANDERSON,C DUBOIS,M.RYAN) ARISTA NASHVILLE

@ LOSING SLEEP Chris Young % 10
i C.CROWDER,C.YOUNG (C YOUNG, ). HOGE,C. DESTEFANQ) RCA NASHVILLE

Q GREATEST LOVE STORY LANCO 37 18
LIOYCE M LWN_ALIER) ARISTA NASHVILLE

@ THE WAY | TALK MorganWallen | 3 5>
1.MOI (J.L.ALEXANDER,B.HAYSLIP,C.MCGILLY BIG LOUD

S AGIRL LIKE YOU Easton Corbin | 1 46
A.GORLEY,W.KIRBY (A.GORLEY,| §RASURE,,R.AKINS) MERCURY

@ BROKEN HALOS Chris Stapleton 13 14
D.COBB.C.STAPLETON (C.STAPLETON,M.HENDERSON) MERCURY

YRl WRITTEN IN THE SAND old Dominion | 5 5
SMCANALLY (M.RAMSEYT. ROSEN,BTURSI,S.MCANALLY) RCA NASHVILLE

e GOOD COMPANY Jake owen | ,,
| LBRANCEWELL,].OWEN (M.ALDERMANT.CECIL, . MULLINS) RCA NASHVILLE

\ @ FIVE MORE MINUTES Scotty McCreery | 5 9
! F.ROGERS ($.MCCREERY,RROGERS,M.CRISWELL) DAGUM

LEGENDS Kelsea Ballerini 2 7
F.G.WHITEKEAD, ). MASSEY (K.BALLERINLF.G.WHITEHEAD,H.UNDSEY) BLACKRIVER

Fry EITHER WAY Chris Stapleton 17 1
D.COBBL.STAPLETON (C.STAPLETON,TIM JAMES K.MARVEL) MERCURY

@ ALL ON ME Devin Dawson | ,.
I J.JOYCE (D.DAWSON, |. DURRETT,A.SMITH) ATLANTIC/WEA

NEW @ SINGLES YOU UP Jordan Davis | .,
P.DIGIOVANNI {J.DAVIS,S.D.JONES, |.EBACH) MCA NASHVILLE

NEW SHE'S WITH ME High valley | 4o
S.MOSLEY,M.O'CONNOR (B.REMPEL,S.MOSLEY,B.STENNIS) ATLANTIC/WEA
BOY Lee Brice

48 48 49 LBRICE, |.STONE,K.JACO8S.0.F RIZSELL (J.M.NITE,N.GALYON) CURB 19 6

RE-ENTRY @ OUTTA STYLE Aaron Watson | 4, 5

M.ALTMAN,A.WATSON (A.WATSON}
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TOP COUNTRY ALBUMS™

ARTIST cermiFicaTioN

IMPRINT/DISTRIBUTING LABEL

From ARogm: Volume 1

ZAC BROWN BAND Welcome Home

14 SOUTHERN GROUND/ELEKTRA/AG 1o
CHRIS STAPLETON A Traveller | 116
MERCURY/UMGN
LUKE COMBS This One’s For You 7
RIVER HOUSE/COLUMBIA NASHVILLE/SMN
KEITH URBAN A Ripcord | 3
HIT RED/CAPITOL NASHVILLE/UMGN

7 LADY ANTEBELLUM Heart Break 13
CAPITOL NASHVILLE/UMGN
SAM HUNT A Montevallo | 127
MCA NASHVILLE/UMGN
g}&ETT YOUNG Brett Young | 23
EFMI.L(;IRIIJA GEORGIA LINE Dig Your Roots | 47

G
JON PARDI California Sunrise | s7
CAPITOL NASHVILLE/UMGN
KANE BROWN Kane Brown | 33
ZONE 4RCA NASHVILLE/SMN
ZAC BROWN BAND  Greatest Hits SO Far... | 104
ROAR/SOUTHERN GROUND/ATLANTIC/AG

10 VARIOUS ARTISTS KOW That's What | Call Country okme 10 | g
SONY MUSIC/UNIVERSAL/UME
THOMAS RHETT A Tangled Up | o5
VALORY/BMLG
JASON ALDEAN They Don’t Know | 45
MACON/BROKEN BOW/BBMG

101
LUKE BRYAN A Kill The Lights | 102
CAPITOL NASHVILLE/UMGN
MAREN MORRIS @ Hero | sg
COLUMBIA NASHVILLE/SMN
BROTHERS OSBORNE Pawn Shop | 70
EMI NASHVILLE/UMGN
FLORIDA GEORGIALINE A Here's TaThe Goad Times | 129
REPUBUC NASHVILLE/BMLG
COLE SWINDELL @ You Should Be Here | &3
WARNER BROS./WMN
LUKE BRYAN A Crash My Party | 136
CAPITOL NASHVILLE/UMGN
MIRANDA LAMBERT A The Weight Of These Wings | 35
VANNER/RCA NASHVILLE/SMN
BLAKE SHELTON @ If I'm Honest | g1
WARNER BROS./wMN
"I;IRIBA MCGRAW 35 Biggest Hits | 44

cou

LA THIS
WEEK || WEEK

TRY AIRPLAY™

TITLE

IMPRINT/PROMOTION LABEL

o' £70 YOURSIFYOUWANTIT  Rascal Flatts 29
Pl BIG MACHINE
o 3 MYGIRL Oylan Scott | 47
2 FRll CRAVING YDU  Thomas Rhett Feat. Maren Morris | 17
VALORY
° o 'lc) DOIMAKEYOUWANNA  BillyCumrington 35
4 MERCURY
°’ e THEFIGHTER  Keith Urban Feat. Carrie Underwood | 4
HIT RED/CAPITOL NASHVILLE
» BPR BODY LIKEABACK ROAD  Sam Hunt |
MCA NASHVILLE
o» ° FLATLINER Cole Swindell | 2a
: WARNER BROS./WMN
G ° NOSUCH THING AS A BROKEN HEART  0id Dominion | ¢
8 RCA NASHVILLE
°‘ o DRINKIN' PROBLEM Midland | 24
BIG MACHINE
°‘ @ .vsﬂtmsaonv ELSEWILL  Justin Moore | 39
a‘ Q YoU LOOK 600D Lady Antebellum | 27
0 @ SMALL TOWN BOY Dustin Lynch | 29
BROKEN BOW
Q_ e THEY DON'T KNOW Jason Aldean | 13
- MACON/BROKEN BOW
G @ HEARTACHE ON THE DANCE FLOOR  Jon Pardi | 13
i CAPITOL NASHVILLE
O’w @ MORE GIRLS LIKE YOU Kip Moore | 3
MCA NASHVILLE
: :
01 @ FOR HER 7 Chris Lane | 42
o @ ITAIN'T MY FAULT  Brothers Oshorne | og
. EMI NASHVILLE
@ @ EVERY LITTLE THING Carly Pearce | 19
BIG M’Sit”,'i[, - ) B .
o @ ALLTHE PRETTYGIRLS  Kenny Chesney | g
] BLUE CHAIR/COLUVBIA NASHVILLE
Q} @ WHAT IFS Kane Brown Feat. Lauren Alaina | »3
- ZONE 4 RCA NASHVILLE
91 @ ASK ME HOW | KNOW Garth Brooks | 1g
| PEARL
°‘ e 1COULD USE A LOVE SONG  Maren Morris | 1g
COLUMBIA NASHVILLE
e RING ON EVERY FINGER LOCASH | 134
REVIVER
@ SOMETHIN' 'M GOOD AT  Brett Eldredge | 5,
ATLANTIC'WMN
) e FIX A DRINK Chris Janson | 19

WARNER BROS./WAR

Rascal
Flatts
Rules

Rascal Flatts (above)

roll up their 14th No. 1on
Country Airplay as “Yours

If You Want It” ascends
2-1in its 29th week on the
chait, incieasing 6 peicent
to 41.8 million audience
impiessions in the week
ending July 23, accoiding to
Nielsen Music.

With its latest chart-
topper, Rascal Flatts take
the lead for the most
No. 1s by gioups with thiee
membeis o1 moie, passing
Zac Brown Band (13). Tim
McGraw leads all acts with
29 No. 1s (dating to the
chait’s 1990 launch).

“Yours,” wiitten by
Andrew Dorff and
Jonathan Singleton, is
the lead single from Rascal
Flatts’ Back to Us LP,
which debuted at No. 2 on
the June 10 Top Country
Albums chart. The gioup
first scaled the Country
Airplay summit almost 15
yeais ago, when “These
Days” reached No. 1 for its
first of thiee weeks on tap,
on Nov. 30, 2002.

As Sam Hunt's “Body
Like a Back Road” leads
Hot Country Songs for a
record-tying 24th week (see
page 3), Old Dominion
notches its fourth top 10
on both Hot Country
Songs and Country Airplay
with “No Such Thing As
a Bioken Heait.” On Hot
Country Songs, the track
hops 11-10; on Country
Airplay, it jumps 12-8, up
7 percent to 30 million in
audience.

Also on Country Aiiplay,
Justin Moore's “Somebody
Else Will” becomes
his ninth top 10 {11-10;

30.7 million, up 5 peicent).
-Jim Asker

Data for week of 08.05.2017

SALES, AIRPLAY & STREAMING

DATA COMPILED BY

nielsen
MUSIC
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HOT COUNTRY SONGS: The week's most popular current country songs, ranked by radio airplay audience Impresslons as measured by Nielsen Music, sales data as compiled by Nielsen Muslc and streaming achwaty data by online music sources tracked by Nielsen Muslc.

electronically monitored 24 hours a day, 7 days a week. See Chants Legend on billboard.com/biz for complete rules and exptanations. © 2017, Prometheus Global Media, LLC and Nielsen Music, Inc. All rights reserved.



CONGRATULATIONS

ON A RECORD-BREAKING YEAR IN JUST FIVE MONTHS.

THANKS FOR LETTING US BE PART OF YOUR TEAM.

CARROLL, GUIDO & GROFFMAN, LLP




HOT ROCK SONGS™ TOP ROCK ALBUMS™

Artist | peak | ws.on LA

HUTTERSTOCK/ZUMA PRESS

2Wis. | Last TITLE cermiFicaTION ARTIST cermiFicATION Title || wxs.on
AGD | WEEK PRODUCER (SONGWRITER) WPRINT/PROMOTION LABEL | POS CHART IMPRINT/DISTRIBUTING LABEL HART
#1 i #1
W AG|SG ETEHIZ!&En‘{sﬁikn.nmnmw.smnx.urxzulma»ﬁlwnxennaur/ﬁ ngst 1 25 L m&ﬁmfn?&%ﬁggﬁa EVOIVERING
THUNDER Imagine Dragons | 5 |4 coLppLay Kaleidoscope EP ¢ 5
ALEX DA KID,J DEZUI0 (DREYNOLDS, WSERMON, B MCKEE,D.PLIT WK, 4 GRANTADE2U2I0} KIDINAKORMER/ANTERSCOPE @
FEEL IT STILL Portugal. The Man LINKIN PARK One More Light E:
1L A TACCOME (PORTUGAL . THE MAN,A TACCONE,J HILL R. BATEMAN £. Gmuw,axmﬁnm ATLANTIC 3 20 MACHINE SHOP/WARNER BROS. =
: . g
HEATHENS A twenty one pilots " . ﬁAOIOHEAD 0K Computer: OKNOTOK 1997 2017 ¥
M.ELIZONDO,TIOSEPH (TIOSEPK)  DC/ATLAS/WATERTOWER/ATLANTIC/FUELED BY RAMEN/RRP 0 T ]
IN THE END @ LinkinPark 5 K e KK [Hybrid Theory COId play
D.GILMORE (LINKIN PARK) WARNER BROS. TTITEIT S —
NUMB A LinkinPark | o WARNER BROS. BaCk In
D.GILMORE,LINKIN PARK (UNKIN PARK) WARNER BROS. TWENTY ONE PILOTS A Blurryface
WISH | KNEW YOU The Revivalists | . 5, FUELED BY RAMEN/AG View
THE REVIVAUISTS (D SHAW,G.GEKAS) HASHINGTON SOUARE /WIND UF/CONCORD SILVERSTEIN Dead Reflection
HEAVY Linkin Park Featuring Kiiara  , g WS Col
\SHBM0D4 2.DELSON (M SHNDDA BDELSONL EERHINGTON, WICUELSILTRANTER)  MACHINE SHOF/MARNER BROS. SOUNDTRACK Guzrians Of The Galaxy, Voi.2: Awesore M ¥ol2 oldplay (above) debuts
" MARVEL/HOLLYWOOD on Top Rock Albums
PO-DUNK KidRock | o .
J.NEIBANK (R.LRITCHIE,T.HASE LDEN W.HAYES, | OB ER) TOP DOG/BMG QUEEN A Greatest Kits| | & II: The Platinum Collection at No. 2 with new EP
TAKE IT ALL BACK Judah &The Lion | 5 5o e , Kaleidoscope. The five
D.COBB 1/.L.AKERS,N.E.ZUERCHER,BY.MACDONALD,5.M CROSS) CLETUS THE VAN/CAROLINE METALLICA A Hardwired..To Self-Destruct song set, which follows the
BLACKENED
= full-length A Head
WHAT I'VE DONE A Linkin Park ; 2015
RRUBIN,M.SHINODA {M.SHINODA,C.BENNINGTON,LINKIN PARK) warnER BRos, | 11 1 CHD&LISM Something To Tell You Full of Dreams, bows with
THE NIGHT WE MET @ Lord Huron : 24,0DD equivalent album H
BSCHNEIDER (8.SCHNEIDER) JAMsounoRED | 2 16 IE&E/E(AAL"T%SU?M Sgt. Pepper’s Lonely Hearts Club Band units, according to Nielsen =
CRAWLING Linkin Park i Music. Kaleidoscope it
D.GILMORE (LINKIN PARK) WARNER BROS, | 13 1 SSNY.}IR?;NU,RJER Ultralife also enters at No. 2 £i
WHATEVER IT TAKES Imagine Dragons | . VARIOUS ARTISTS Punk Goes Pop, Vol. 7 on Alternative Albums. if
LUTTLE (O.REYNOLDS,W.SERMON, B.IMCKEE,D.PLATZMAN, LUTTLE)  KIDINAKORNER/INTERSCOPE FEARLESS/CONCORD Concuirently, the Big Sean §*
SOMEWHERE | BELONG Linkin Park | o SOUNDTRACK A\ Guarians 0f The Galaxy: Awesome Mix Yol. 1 collaboration “Miracles g
D.GILMORE,LNKIN PARK (UNKIN PARK) WARNER BROS. MARVEL/HOLLYWOOD (Something Special),” the 22
LESS THAN NineInch Nails | . ggﬂg”&!ﬂ? Journey’s Greatest Hits only tiack on the EP not E;E
TREZNOR,A.ROSS (T.REZNOR,A.ROSS) THE NULL CORPORATION/CAPITOL . . — released prior to the set's g
RUN Foo Fighters SOUNDTRACK _Baby Diver:Husc From The Motion Picture July 14 ariival, debuts i
G.KURSTIN,FOO FIGHTERS (F0O FIGHTERS) ms»g[u/nu 7 8 3GTH CENTURY/COTMEIA at f\lo 23 on Hot Rack g
' : ]
ONE STEP CLOSER UnkinPark | 5 amc AT THENSCO A, Death Of A Bacheb] Songs with 18 million US. &
D.GILMORE (M.SHINODA,C.BENNINGTON,B.DELSON, LHAHN) WARNER BROS. - in the trackin oA
= CREEOENCE CLEARWATER REVIVAL > Chronicle streams in the 9 ig
OLD CHURCH CHOIR Zach Williams | 8 FANTASY/CONCORD o week. ES
CWEDGE WORTH (ZWILLIAMS,E . HULSE,C WE DGE WORTH) ESSENTIAL/PLG - — ) £3
- IMAGINE DRAGONS A Night Visions Following the July 20 S
THE MAN ‘ The K|||er5 1 6 KIDIN AKORNE R/INTERSCOPE/IGA death of frontman Chester 2;5
— et S| ISy SOUNDTRACK A Suicide Squad: The Album Bennington, Linkin Park 2
BREAKING THE HABIT tnkin Park | 5 DC/ATLAS/ATERTOWER/ATLANTIC/AG lands 11 entiies an Hot i%
D.GILMORE, LINKIN PARK. (LINKIN PARK) WARNER BROS. PORTIIJGAL. THE MAN Woodstock Rock Songs, led by the :
ATLANTIC/AG H
HARD LOVE NEEDTOBREATHE | o 14 band's biggest hit on the =
LLEVINE,NEEDTOBREATHE (W.RINEHART,N.RINEHART) ATLANTIC FLEETWOOD MAC ¢ Rumours . . 3
- WARNER EROSSRHING Billboaid Hot 1DD, 20D2's H
MIRACLES (SOMEONE SPECIAL) Coldplay & Big Sean | 54 1 - “In the End.” which debuts |
RSIMPSON B RAHKQD.GRE B (GRBERRYIAN.| 8 UEKLARD.W A PIOH.C &) SARTIN S8 MMDERSON) FARLDPHONEATLATIC LANA DEL REY A Born To Die v
- — POLYDOR/INTERSCOPE/IGA at No. 5. (Hot Rock Songs 4
NUMB/ENCORE A Jay-z/Linkin Park | 5, launched in 2009)) The g
M.SHINDDA (UNKIN PARK,S.C.CARTER,K.O.WEST) ROC-A-FELLA/DEF JAM/WARNER BROS. el
T T : group’s haul features tiacks
ance Joy | 55 1 from thioughout its catalog, €
D.BASSETT,E WHITE (VANCE JOY,D.BASSETT) ATLANTIC d 5
HARD TIMES - paramore ROCK DIGITAL SONG SALES™ including latest single H
JMELDAL JOHNSENTYORK (HWILLIAMS TYORK) FUELED BY RAMEN/RRP |  © 14 ms | TITLE Artist ‘|u “Talking to Myself." (nevs.l at %
T e rRorOTion e nen [o No. 27) — the official video H
TALKING TO MYSELF Linkin Park 27 1 | di h s
NOT LISTED (NOT LISTEO} MACHINE SHOP/WARNER BROS. '8 BELIEVER Imagine Dragons was ielease .JUS‘ ours £
s | o e before Bennington’s death -
FEELS LIKE SUMMER Weezer | ., ¢ {IDINAK d The band £
LCORFER RROTEM (RCUOVO CORFER.. R ROTEM P MORSYSSEXD.OAHLQUIST DGOLDBERGER)  WEEZERNRUSH MUSICATLANTIC PO-DUNK Kid Rock was ieported. [he ban T
HIGH Sirsl TOP 00G BMG also charts seven titles each
. ; Irsv| 18 1 " Rock Digital Song Sal Z
SIR SLY (L.JACOBS,H.COPLEN, |.SUWITO) INTERSCOPE THUNDER |magme Dragons on Koci igital Song Sales B
DON'T TAKE THE MONEY Bleachers 2 16 KIDINAKORNE R/INTERSCOPE/1GA and Alternative D]gn>al :
1.M.ANTONOFF,G.KURSTIN (1.M.ANTONOFF E.M.L YELICH-O'CONNOR) RCA FEEL IT STILL Portugal. The Man Song Sales, along with 1D 8
SRAWTICIAG Haid Rock Digital Son £
WANT YOU BACK HAIM = on 9 g ¢
ARECHTSCHAID (A.HAIM,D.HAIM E.HAIM) cowumeia | 10 11 IN THE END Linkin Park Sales, also led by “In the z
DIG DOWN Muse RN oA — End,” which re-enters at &
M.ELIZONDO,MUSE (M.BELLAMY) HELILM-3/WARNER BROS, | 21 9 el A Linkin Park No. 1 (12,0DD sold). £
LUST FOR LIFE Lana Del Rey Featuring The Weeknd T m Meanwhile, Ninelnch 5
LANA 6L REY.R NDWELS,X MENTIES.D.REID (LA D€L REYR mﬂ_s.ms!vauuummg povoor/wTeRscoee | 4 14 :IAE:m{ZMommnm mh‘[shkm Park Feat. Kiiara Nails’ “Less Than” debuts H
WALKING THE WIRE Imagine Dragons | . . LESS THAN Nine Inch Nails atNo. 35 on the Alteinative 2
WATTIAN 3 RUBIN (LREVNDLDS M SERMIILE MCXEE DAL TS REDRISSIMLARSSDILLLTRANTER) WU DRAER/NTERSCIPE THE NULL CORPORATION airplay chait. The act is 5
SONG #3 Stone sour | 3 4 WISH | KNEW YOU The Revivalists one of just six to appear
J.RUSTON,STONE SOUR (STONE SOUR) ROADRUNNER/RRP WASHINGTON SQUARE/WIND-UP/CONCORD on the tally duting all four H
THE CURE Unspoken | 5o . TAKE IT ALL BACK Judah & The Lion | 37 decades of its existence g
C.STEVENS (C.MATTSON, .LOWRY,C.STEVENS) CENTRICITY CLETUS THE VAN dating back to its 1989 &
EVERYTHING NOW Arcade Fire | 7 HANDCLAP  Fitz And The Tantrums | a9 debut single, “Down in It" — £
ARCADE FIBE.S IMCKEYT.BANGALTER (E.BUTLER,.. GARA.R.CHASSAGNE.R.PARRYT KINGSBURYW.BUTLER)  COLUMBIA DANGERBIRDVELEKTRA/AG along with Beastie Boys g
o o J Rev | WHAT I'VE DONE Linkin Park o -
LI;SXLEHVX NOWELS.BENNY BLANCO,E HAYNIE (LAA DELREXR NOWELSBJAEYIN,EHAYNIE} Lag?nu[a)ﬂswlfg&ys 2 19 A SO NN ERERCS . Dep_ec!m Mode, Jane S . z
; " Addiction, Red Hot Chili 2
GREATEST SHOW ON EARTH KidRock | 39 4 THE SOUND OF SILENCE  Disturbed | g4 peppers and U2 .
JNEIBANK (R...RITCHIE M YOUNG . MONTANA,C.GRAVITT) TOP DOG/BMG/ADA - —Kevin Rutherford ¢
MY MIND IS FOR SALE Jack Johnson | 4o SEEAEST SHOWONERRTH _ Kid Rocka i 7
RLACKRITZ, |..OHNSON (1.IOHNSON) JACK JOHNSON REPUBLIC H
- HUMAN Rag'n’Bone Man | 27 g
LITTLE ONE Highly Suspect | 34 6 BEST LAID PLANS/COLUMBIA :
1 HAMILTON (1.STEVENS, R MEYER, RMEYER) IN DE G0OT/300 CRAWLING linkin Park | |
ONE MORE LIGHT Linkin Park | 4> HARNER 8RO,
M.SHINDDA,B.DELSON (M. SHINODA,F WHITE) MACHINE SHOP/WARNER BROS. ALL SUMMER LONG Kid Rock | g
THE WAY YOU USED TO DO Queens Of The Stone Age | o - pLOR00G/ATLANTIC/AG, H
M.RONSON (. HOMME TVAN LEEUWEN,D.FERTITA,M.SHUMAN) MATADOR/BEGGARS GROUP ¢ MY MIND IS FOR SALE Jack Johnson | 1 &
THE VIOLENCE Rise Against | . |4 LA, T E
N.RASKULINECZ (RISE AGAINSTTMCILRATH) VIRGIN/CAPITOL THE NIGHT WE MET Lord Huron | 14 é
SUIT AND JACKET Judah &ThelLion [ o ST 2
D.LONG {.L.AKERS,N.E.ZUE RCHER, B V.MACDONALD,S.M.CROSS) CLETUS THE VAN/CAROLINE HEATHENS twenty one pilots | 5¢ &
; DC/ATUAS/WATERTOWE R/ATLANTIC/AG z
TWO HIGH Moon Taxi e =
SRTHOMSON (W.1.BAILEYT.E.PUTNAM,R T.RITTER T TERNDRUP,S.R THOMSON) iz sour | 29 4 SOMEWHERE | BELONG Linkin Park 1 g
WARNER BROS.
ALL | CAN THINK ABOUT IS YOU Coldpla g
NOT LITED (NOT LISTER) partomonemnty | 10 2 THUNDERSTRUCK AC/DC | 213
C H
SUPER FAR LANY H
LANY (1.C.GOSS,L.PRIEST,P.KLEIN,R BTEDDER) SIDE STREEVANTERSCOPE | 24 3 S?AET']‘!IPN ME NEEDTOBREATHE | E
LIGHTS OUT - " Royal Blood R ki iz
TTHOMAS ROYAL BLODD (). BARRETTMKERR 6 THATCHER) IMPERIAL uuAm(/mAuuuuuTX/wmm BROS 28 10 &ﬁ&?g}gg‘i THE HABIT Linkin Park 1 ég
REVEREND Kings Of Leon i =8
32 U | DRAVS (C.FOLLOWILLN.FOLLOWILL, LFOLLOWILL M FOLLOWILL) & ma| 20 19 :ﬂL%g&S}g?&E&P’EGSPECIAU Oldplay & BgSean | 1 §§ :
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HOT R&B/HIP-HOP SONGS™ TOP R&B/HIP-HOP ALBUMS™
zwis | wast | THis ‘ TITLE cermiFicaTiON Artist | pe | oo st | s | ARTIST cermiFicaTioN
L WEEK | pRODUCER (sum.vmnzn) WPRINT/PROMOTIONLABEL | POS CHART WEEK | WEEK | |MPRINT/DISTRIBUTING LABEL
) WILD THOUGHTS® [ Khaled Feat, Ritnna & Bryson Tiller 2 Jav-z A 444
. | AG L XHALEDJUSTY BEAT MAKERS LA ERATHIATE K MEKALEORFEWIVETILUR ) mmwmwr!‘(sgmwm 1 5 skl 5. CARTER ENTERPRISES/ROC NATION
THAT'S WHAT | LIKE A Bruno Mars KENDRICK LAMAR A OAMN. 14
SHAMPO0 PRESS & [ LRLSTE RETYPES | BRU) IARS.PALLAWREN CE 1L SLBROMN.LE FALNT LEROY ILIYPREOM LIS LR VSR L MITULLOLH @ AT 1 2 e wm"‘ylmﬂscmﬂ@- —
I'MTHEONE A DJ Khaled Featuring Justin Bieber, Quavo, Chance The Rapper &Lil Wayne 1 12 f&f;g&gﬂ,"gy;ﬁ"‘ Jungle Rules
LETHESENOLE) R HRLED (2§ HRLEDLIACVTLLD BB LR - RS V"i‘?}mvltuﬂii\im{km WETHE BESYDEF JUREFK — 7. ——
mm UNFORGETTABLE A French Montana feat. Swaelee  , . DRHALED Graied} w )
REEWLL DK 2. DO DML SITP I LI HUIDRCH. ) AN DEIMMELDX E DOYS/LAD BOON EXSCOP /M 21 SAVAGE Issa Album | F h
HUMBLE. Kendrick Lamar 1 16 SLAUGHTER GANG/EPIC 2 renc
MIKE WILL MADE-IT (K.L.DUCKWORTH,M.L.WILUAMS) TOP DAWG/AFTERMATH/INTERSCOPE K"ALID . American Teen 1 =
7 20
CONGRATULATIONS Post Malone FeaturingQuavo | . » RIGHT HAND'RCA Montana
FRANK DUKESMETRO BOOMIN LAMTLK&A;EENVTDMARSNML’WH‘N&URMEW) REPUBLIC L P— -BRuND MARS A 724k Magrlcﬁ-agv
REDBONE A Childish Gambino | , 34 ARG G Bows At
D.GLOYER {D.GLOVER,L.GORANSSON) M(DJ/GLASSNOTE DRAKE Mﬂre Life 18
XO TOUR LLIF3 A Lil Uzi vert 5 . YOUNG MONEY/CASH MONEY/REPUBLIC No 3
TM88,|.W.LUCAS (S.W00DS) GENERATION NOW/ATLANTIC CAI.VIN HARR'S Funk Wav Bounces Vol. 1 3 Y
MASK OFF A Future FLY EYE/COLUMBIA
METRO BOOMIN (N.D.WILBURN,L T.WAYNE) A1/F REEBANDZ/EPIC 3 2 2 CHAINZ  Pretty Girls Like Trap Music 5 Erermh ’:on;ana_l(_abog;g/ 23
. . e " THE REAL UNIVERSITY/DEF JAM 3 as ‘;‘
FEELS Calvin Harris Feat. Pharrell Williams, Katy Perry & Big Sean 10 5 4 ows at No. 3 on op RS §=8
CALVIN HARRIS (CALYIN HARRIS PLWILLIAMS,BTHAZZARDXATY PERRY.SMANDERSON) ALY EYE/COLUMBIA POST MALONE A Stoney | 32 Hip-Hop Albums with his é? 2
- , 1 — REEUETS second set, Jungle Rules, m3d
MAGNOLIA Playboi Carti ' . ' o s8¢
PIERRE BOURNE (1.CARTER, 1. [ENKS) Am\é/lmnnm vl TOP DAWG/RCA ctrl | ¢ earning 52,000 equivalent B §§
: . : - — album units in the week gEs
EVERYDAY WE LIT YFN Lucci Featuring PnB Rock ) ’ Son
. - 1JAMES (1.JAMES,R.L.BENNETT,R.H.ALLEN) THINK IT'S A GAMEg/WARN[R sros. | 12 15 gu",lx&?(smmm/mn/ns Culture | 2 ending July 20, accoiding i
BANK ACCOUNT 21 Savage to Nielsen Music. The &
21 SAVAGE {5.A. JOSEPH) SLAUGHTER um,/[%n 13 2 };‘;EIEEVL,!EKEKND A Starboy | 34 LP gives the rapper his
SLIPPERY @ Migos Featuring Gucci Mane | > 1o PLAYBOI CARTI Playboi Carti | 14 second top five release after
0€:K0,0G PARKER (TQk MARSHALLK CEPHUS.K.K BALL G.DECOUTD.LPARKERR.D.DAVIS)  QUALITY CONTRDL/300 AWGE/INTERSCOPE/IGA debut effort Excuse My
DROWNING @ A Boogie Wit da Hoodie Feat. Kodak Black | = 5 TRAVIS SCOTT A Birds InThe Trap Sing Mcknight | 4¢  French launched at No. 1
LA.SWEET (D.OCTAVE, . A.SWEET) HIGHBRIDGE THE LABEL/ATLANTIC GRAND HUSTLE/EPIC | in 2013. Most of Jungle's
RAKE IT UP Yo Gotti Featuring Nicki Minaj DRAKE A Views | ¢4 total activity comes from
MIKE WILL MADE-IT (M.MIMS,OTMARALM WILLIAMST.SHAW)  COCAINE MUZIR/EPIC 16 4 VYOUNG MONEY/CASH MONEY/REPUBLIC streaming equivalent units
T yo&Teo | .- .. RE® FUTURE f
ROLEX - Ayo & Teo 10 24 rll;lv.!zlcl'!saunumr 2 (29.‘000 of the 52'(.)00
BLSSD,BACKPACK MILLER UMILLER T.SHARRIEF F. ALEX ANDER, ABOWLES M .BOWLES) (MLUMBIA . | Unl[s), |ed by [he Slngle
VERSACE ON THE FLOOR @ BrunoMars | o - sgﬂkggibngm'"“ Awaken, My Lovel | 33 Unforgettable” (featuring
SHAMPUU PRESS & CURL (BRUNC MARSP M LAWRENCE 1,0 B.BROWN, LEFAUNTLERDY W) ATLANTIC = — ——— Swae Lee) The tune DU”S
BODAK YELLOW (MONEY MOVES) ardiB | o LGRS ot Everybody | 11 159 million on-demand
J WHITE,SHAFTIZM (] WHITE,SHAFTIZM, . THORPE WA SHPOPPIN) THE KSR GROURYATLANTIC h 5 R ” A w If g aUdiﬂ streams and Cllmbs
: SS There’s Rea 0 .
DNA. Kendrick Lamar 3 14  DIEMON/RUSS MY WAY/COLUMBIA ¥ 1 5-4 on Hot R&B/Hip Hop
MIKE ¥ILL MADE-IT (K.L.DUCKWORTH,M.L.WILUAMS) TOP DAWG/AFTERMATH/INTERSCOPE vouNG THuG BEAUTIFUL THUG}ER Gl RLS — Songs Whlle da[“ng 975 on
. . . . 5 o
SLIDE @ Calvin Harris Featuring Frank Ocean & Migos | 51 300/ATLANTIC/AG | the Billboard Hot 100.
CALVIN HARRIS (CALVIN HARRIS,FRANK OCEANT.Q. K_MARSNALL KAEPNUS) FLY EVE/(DLUMEA CHANCE THE RAPPER Coloring Book 2% E|Sewhele, cal Vin Harris
LOVE GALORE SZA Featurmg Travis Scott | 2 6 LA s ) " and Katy Perry both claim
T“ANKG”INU‘DL( LANG (( NINLS RDMUNEWAWS S("WHENDEHSUN) ToP DAWG/R(A L= BRVSON TILLER True Tu Self 8 [hell {I[St top 10 on }_{o1
1-800-273-8255 “Logic Featuring Alessia Cara & Khalid 5 12 TRARSOUL /A, ) R&B/Hip-Hop Songs as the
LOGICAIX (SIR R.B.HALL Il,A.IVATURY,A CARACCIOLO, K. ROBINSON) VISIONARY/DEF JAM KODAK BLACK Painting Pictures | 14 former’s "Feels” (featuring
IT'S A VIBE 2 Chainz Featuring Ty Dolla $ign, Trey Songz & Jhene Aiko | ,, L S L LD Peiry, Pharrell Williams
WURDA BEATZ6 KDOP MUEPPSTMLERIFFIN RLANEYERSONLLAE. CHILOMBOS.LLINDSTROMRIMNOELLY THE REAL UNIVERSITY/DEF JAM and Big Sean) s‘eps 12710
e — oo | 28 8 & (Williams claims his 10th
' — — ADULT R&B™ visit to the tier, while Big
a:44 AY-Z | e, r + - - Sean nets his 11th.) "Feels”
NO 1.D. (S.C.CARTER,E.D.WILSON,K.KEENEY) S CARTER ENTERPRISES/ROC NATION LA | THIS TITLE ArtiSt WS, ON lses wnh gains in dlg”al
LOYALTY. Kendrick Lamar Featuring Rihanna | |, s IMPRINT/PROMOTION LABEL cve sales (up 13 percent to
U DAHLSOUNWRY E T RTIN.TOPORRE (KL DUCXW ORTH.D JUATCHE MSPEARS LIMRTINATIFFITH) TOP OAWEAFTERMATHANTERSCOPE THA-I'S WHA' I I.IKE BFUHO MarS 20 25 OOO)D t p . (
i , , streaming (up
~ FIRST DAY OUT Tee Grizzle ATLANTIC ) v
l;(—') p— HELLUVA (TAYALLACE,M.MC.RAFEAL) a.oy'.w 18 16 T . 1 percent to 12.2 million
h © REDBONE Childish Gambino | 3 us d 1adi
N ¥ MCDJ/GLASSNOTE .S. stteams) and 1adio
=3 h THE STORY OF 0... IAVZ | g 2 i B - o ] {an 18 peicent jump to
O NOIDJA¥Z (SLLARTEREDWILSONN SIMONE GLREDD,LCROSBY) . CARTER ENTERPRISES/RDC NATION LEVEL Stakley | 21 S percent jump
= PASSIONERUIT Orake BLURAFFE 51 million in audience for
<C NROUGES (A GRAKAM .ROGUES) YOUNG MONEY/CASH MONEY/REPUBLIC 5 18 RUNNIN' OUT After 7 | 27 the week ending July 23)
4- - ROSE WORKS/EONE Plus, DJ Khaled lifts 4-1
HOT 5HOT A LIE French Montana Featurln The Weeknd & Max 8 1 ! e
DEBUT HARRY FRAUD (ATESFAYE KAHARBOUCHR R QUIGLEVIQUENNEVILLE, ny:nonzmm%sm ) wkesorgmosoyc 31 1 MY MAN Tamar Braxton | 13 on Rhythmic with “Wild
’ - * ; 1 RAMARDLANLAND e Thoughts” {featuring
ris Brown . i i
EFLXMA.\CNY( M.BROWN,D.L.DOMAN, LSTEWART) th Rea | 26 12 ‘BnEAfg(RE 1 DO Sevyn Streeter 1 Rihanna and Bryson Tiller)
— LOVE. Kendrick Lamar Feat””"g zacari | o 4 UNTIL THE PAIN ISGONE  Daley Feat. JillScott | asttha Fick iisas 21 parcent
[T ] TR S A . LTI FPOUNG 1 DUNDRTHL AL YEEl0RAT P SPECTRUMT SEADTERE Y heal. 17 in spins in the week ending
y July 23 “Thoughts” gives
CREW GoldLink Featuring Brent Faiyaz & Shy Glizz i ; uly
n THALTON (0.CARLOS T.WALTON C.HOOD,M.KING) & Y SOUAAASHY(LUB/R\VA 34 5 i’m:ﬂ!kfﬁummjohnny Gill Feat. Jaheim | 24 Tiller his first No. 1 on the
aAM 2 Chainz Featuring Travis Scott 24 7 24K MAGIC Bruno Mars | 49 list, while Khaled claims his
MURDA BEATZCUBEAT (1EPPS.5.L.UNOSTROMT GOMRINGER X GOMRINGERTRAVIS SCOTT)  THE REAL UNIVERSTYOEF JAM ATLANTIC second (after “I'm the One”
SIGNS Orake | 1, 4 WAY BACK TLC Feat. Snoop 0ogg | 14 in June) and Rihanna her
N.SHEBIB (AGRAHAM N LSHEBIBD.LHIN-QUEE, LL WILLIAMS A REID) YOUNG MONE ¥/CASH MONEY/REPUBLIC 852 MUSIQ 15[h‘ Secﬂnd (]nly to Drake's
WHATEVER YOUNEED Meek Mill Featuring Chris Brown & Ty Dolla $ign | 5, REAL ONE Chante Moore | 19 19 among all acts.
(U MLTARRLL DO LGOYD{RR WLLKMESL A EGEMTILR P RALN ARUME L DOPDN LSO M IHEE LB LR LS WAL P M — . 1 |[— On Adult R&B, TLC scoots
REMINDER The Weeknd EASY Demetria McKinney 20 12-10 with "Way Back”
00 MCRHKEYIRRLT MAND A TESFAYE £ MCKERSON MMOSHNE D MCGNSHRWATBR QueNueviLe) veepusuc | 14 7 STORPONE {featuring Snoop Dogg), up
YOUNG DUMB & BROKE Khalid | 5 | U+ME(LOVELESSON)  Mary ). Blige [ 23 |ess than 1 percent in plays.
L“TLEUROEINSDNJLHTLEYRILI\‘) RIGHT HAND RCA — d <4 - T-he CO||ab0latI0n g|VeS ‘he
HIGH Ledisi )
ROLLIN Calvm Harrls Featurlng Future & Khalld 27 5 VERVE 8 R&B duoits fourth top 10
CALVIN HARRIS (CALVIN HARRIS,N.D.WILBURN,K.ROBINSON) FLY IE\‘E COLUMBIA WHEN WE Tank o ?n the SU[V?Y and f”sl Since
ELEMENT. Kendrick Lamar 9 12 REB MONEY/ATLANTIC ‘Waterfalls” rushed to No. 5
SOUNWAVE (K.L.DUCKWORTH,D.NATCHE ,M.SPE ARS) TOP DAWG/AFTERMATH/INTERSCOPE -DON’I Go - Kevin ROSS 7 ) |n 1995 *TreVOf Ande(son
: o .
NO COMPLAINTS Metro Boomin Featuring Offset & Orake | 5, THE BAR MUSIC GROUP/VERVE/MOTOWN/CAPITOL |
METRO BOOMIN (L T.WAYNE,K.CEPHUS,A.GRAKAM) BOOMINATIREPUBUIC LOCATION Kha”d 5
WOKEUPLIKETHIS* Playboi Carti Featuring Lil Uzi Vert | 55 G, 5 . 4
PIERRE BOURNE (J.CARTER,S.WOODS, ). JENKS) AWGE/INTERSCOPE ; ANOTHER LOVE SONG Ne YO 6
BAM JAY-Z Featuring Damian “Jr. Gong” Marely | 5, Ll L P T S )
1010 (SLLARTER D WILSON V. RILEXSISTER KANCYOMARLEL MILLER RLEWTS) & CARTER ENTERPRSESROC KATION START OVER Musig Soulchild | 14
NEIGHBORS J. Cale gt ST Y — ]
RE-ENTRY LLEOLE (LCOLE) DREAMVILLE/ROC NaToN/TERscoe | & 14 FRUSTRATED RLUMR | 9
PRMD
DO RE MI blackbear .
RE-ENTRY A.GOLDSTEIN {(M.MUSTO,A.GOLDSTEIN) a{nmmmumn/lmnstm 37 10 HARD 70R ME Leela James | 1o
SHE&ANGZ BMG
PORTLAND Orake Featuring Quavo & Travis Scott . |
RE-ENTRY LR BEATZ [ LUBEATR (A CRARANTQ X MA RSHALL T RAYS SEOTLAL. unmmumzmli%c{? TOUNG: MONE YTASH MONEEREPUBLE 6 17 ’G&ngRTAIME Charlle WI'SOn Feat pltbu“ 8 @
C/RC 2
THE WEEKEND SZA n H
RE-ENTRY THANKGODACODY (5.ROWE,C.FAYNE, | TIMBERLAKE,TV.MOSLEY,F.N.HILLS} TOP DAWG/RCA 48 2 ZEH.!OE“E FREE Mary J. Blige 1 E
RE-ENTRY RELATIONSHIP Young Thug Featuring Future | ., TREAT HER RIGHT  Calvin Richardson | ¢ by
BILLBUARD HITMAKERS,BLS$0 ().LWILLIAMS,E.BURGESS,D.DE LA ROSAT.SHARRIEFF) 3D0/ATLANTIC RISS ROSS/END ZONE/SHANACHIE 5 ?
RE-ENTRY KNOW NO BETTER Major Lazer Feat. Travis Scott, Camila Cabello & Quavo | 5 4 GONNA BE ALRIGHT Mali Music | g Eg The
DIPL [‘HNGHE)FY[TW"ENTLHwBTHMDTUKNW%MK[UEMJW!WSKOW MAD DECENT BYSTORM/RCA 35'?4 ‘S
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Congratulations to our colleagues,
Joel Katz and Jess Rosen, for once again being named to
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Your GT family is honored to work with such talented and powerful leaders.
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Luis Fonsi & Daddy Yankee Featuring Justin Bieber

TITLE cermiFication

WhDUEEV(SUNLVIRITER)
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UMIVERSALMUSI(LATIMD/RAWOM) BRAUWS(MDDLBDY/DEFJAMNMLEJREPUBLI[ 1 27
m MI GENTE 1Balvin& Willy William
W/ LLLAM (LA, AD. LIAM, UPONDO) TORPIOAMLE
FELICES LOS 4 Maluma > 13
TEYNADGON " B GBI (1L LONOND. ! SON WS LT
ESCAPATE CONMIGO Wisin Featuring Ozuna 3 7
WISIN (2 LA ORERA LUNAY.RTORSIES BE TANCOURT.C LINARES M A RAMIREZ CARRASQUILLO,LC OZUNA RO SADG) WOUSONY MUSIC LATIN
EL AMANTE Nicky Jam > >7
SAGA WHITEBLACK (N.RIVERA CAMINERD..O.MEDINA VELEZ SAGA WHITEBLACK) LA INDUSTRIA/SONY MUSIC LATIN
SUBEMELA RADIO  Enrique |glesias Feat. Descemer Bueno, Zion & Lennox 2 21
“J[I’((mﬂnll!lllllll nwmlmwwumutwmummmlmm IMECWE
IMITADORA Romeo Santos 7 4
ROMEQ SANTOS,VINYLZ,A.RITTER, FRANK DUKES (A.SANTOS,P.L.JACKSON) SONY MUSIC LATIN
CHANTAJE Shakira Featuring Maluma 1 18
‘S0, 6L Y 0 LW T EWD S M) LIOWEWO) 5, L MEWET WM L5308 61 L EXCAND) (1LY ENLA LA JOEZ LCMRONY
AHORA DICE Chris Jeday Presenta J Balvin, Ozuna & Arcangel 8 7
O 5 0 LA OSOM O [P 54 WA, 10 DS SO EONTE W EILL EOHTZ I EDL PG ELL 2 15000 ML) IVETS SELTWOTLE
TU FOTO 0Ozuna 10 12
J.APONTE, J.P.SOTO (J.C.OZUNA RDSABDVSAAV[DRA) VP ENTERTAINMENT
ME ENAMORE Shakira | 15
SHAKIRA,RLOLOMBIAND,KEVIN ADG CHAN “EL GENIO™ (SHAKIRA,A.RAYD GIBO) SONY MUSIC LATIN
'MAYORES Becky G Featuring Bad Bunny 1 1
LROISECA (A CRSTILLO VHSUEZ S PROVE RA MUSSETTR AINEINZALFONSECA R ) MIIEI!MEKS] L[IKIKJI)/SHIVI.B[LNI
LA ROMPE CORA2ONES Daddy Yankee X Ozuna 12 7
CHRYS JEGAYGABEY MUSIC 2L AVALA RODRIGUEZ] M BENITEZ HIRALDOWLE ORTIZ RYERA,|LOZUNA ROSADO) B CARTELAUMLE
SIGO EXTRANANDOTE J Balvin 9 25
SKY (1.4.0S0RI0 BALYIN.A. RAMIREZ SUAREZ.R0.CANO RIS S ¥IILLADA HOYOS LA.PATINO GOMEZ) CAPITOL LATIN/UMLE
HEY DJ CNCO&Yandel | ., -
EBARRERA TAINY (E MIRANDA £. BARRERA LVEGLUILLA MALAVE MMASIS,IMARCAND) SONY MUSIC LATIN
DEJA VU Prince Royce & Shakira 4 2
DLC‘MG R.ROIAS, SHAKIRAKEVIN ADG,CHAN L ELN\D (G.R.ROJAS,D. MNH[PL HERUD SONY MUSIC LATIN
] ru NOVIO TE DEJA SOLA J Balvm Featurlng Bad Bunny 4 20
DJ LUIAN MAMBO KINGZ U AOSORIO BALYINGA MARTINEZX. SEMPER E W.SEMPER LMALAVE)  CAPITOL LATIN/UMLE
ME REHUSO Danny Ocean 8 13
DANNY OCEAN (C.ESCALONA,DANNY OCEAN) RED WINE/ATLANTIC/WARNER LATINA
BAILAME Nacho 18 13
ATORRES, M.RENGIFO M A MENDOZA BARRON (M.| MENDOZA DONATT GYAZQUEZ E W S MPER) UNIVERSAL MUSIC LATING/UMLE
AHORA ME LLAMA Karol G X Bad Bunny 20 4
NQT LISTED (NOT LISTED) UNIVERSAL MUSIC LATINO/UMLE
PARA QUE LASTIMARME Gerardo Ortiz 15 16
G.ORMTZ (.DEMARA,G.ORTIZ,A.DEL VIuAFU BAD SIN'DEL/SONY MUSIC LATIN
NI TU NI YO Jennifer Lopez Featurlng Gente de Zona 15 3
IKWMWD ITTFUEM!ILWW‘XI&IIM&MIM;MHII{ mmm'nnlﬂmu
LAS ULTRAS Calibre 50 7 13
CALIBRE 50 (E.MUNOZ,G.CABRERA INZUNZA) ANDALUZ/DISA/UMLE
SOY PEOR Bad Bunny » 2
MAMBO KINGZ,DJ LUIAN {8.A.MARTINEZ £.W.SEMPER,X.SEMPER, L. MALAVE) HEAR THIS MUSIC
BONITA Jowell & Randy & J. Balvin 25 6
NOT LISTED {LACEORD BALYILLALM LN MASTINEL 08T ACEVER L LAMBROSELL E AGLDELCL R E HERMNDEL YORON RICSAL R RUM ENEL I B2 IINLE
ELLA ES MI MUJER Banda Carnaval 19 12
JTIRADO CASTANEDA (E.MUNOZ) ANDALUZ/DISA/UMLE
MI TESORO Zion & Lennox Featuring Nicky Jam % 15
(CHRES JEDAWSIUM (CEORTLE RIVERA F.EORTLE TORSESEE PUARRILLE RVE RA VAZQUELL E.ORTLE RIVERAN_RIYEN LMINERD) WUNERLATING
LAS COSAS NO SE HACEN ASI  Banda Sinalsense MS de Sergio Lizarraga 28 4
NOT USTED (1.CHAVEZ ESPINOZA) Lzos
VENGO A ACLARAR El Fantasma y Banda Populares del Llando 29 3
1.GAXIQUA (A.GARCIA) AFINARTE
MI RELIGION Yandel 25 7
HAZE (LVEGUILLA MALAVE E.E,ROSA CINTRON,|.M.NIEVES CORTES) SONY MUSIC LATIN
QUE ME HAS HECHO Chayanne Featuring Wisin x 13
AA LA ATD PRE-ABREL ASTREL LLMORERA LLIA.LSALINS MONTES SDICY MUS CLATH
ESTA NOCHE SE ME OLVIOA Julion Alvarezy Su Nerteno Banda | 45 6
J.ALVAREZ (E.MUNOZ,G.LAU) FONOVISA/UMLE
QUIEREME Jacob Forever Featuring Farruko 1 8
[ ROUM Y {¥LOARM BMUTES A URRA ESCALONAALENNIER MESAL £ REYES-ROSADO FAUARTINE 2 (AREON RBERY/SONY MUSIC LUTIN
NO TE HAGAS Bad Bunny x Jory Boy 7 18
MAMBO KINGZ (EW.SEMPERX. SEMPERLM»\LAVLB LMARHNELE MART]N[S) YOUNG BOSS/ONQ
PROBABLEMENTE Christian NodaI Featurlng David Bisbal 15 3
NOT USTED (NOT LISTED) FONOVISA/UMLE
SI NO VUELVES Gente de Zona 15 13
MOTIFF,PUTUT (A.DELGADO.R MW MARTINEZ AME YA ARCE,B.CESAR A GONZALEZ ARROYD) MAGNU S/SONY MUSIC LATIN
DURMIENDO EN EL LUGAR EQUIVOCA L3 Adictiva Banda San Jose de Mesillas 21 19
ANVALDES (FPACHECO) ANVAL/SONY MUSIC LATIN
ESA BOQUITA J Alvarez 18 1
NOT USTED (NOT LISTED) ON TOP OF THE WORLD/YOUNG BOSS
SE DEFIENDE La Septima Banda » 18
L.LUNA DIAZ,N.LANER (Ll DIAZ,T.MONTOYA) BRAVA/F ONOVISA/UMLE
SITULA VES Nicky Jam Featuring Wisin 40 >
SASA WHITEBUACX (ILRIVERA CAMINERQLLILMEDINA VE LE2J AL ESTERDS LL NDRERS LUNASARS WHITEBLACK WAINOLSTRAYSIY MUSK LATIN
NO LE HAGO FALTA Banda Los Recoditas a >
NOT USTED (NOT LISTED) EL RECODO/F ONOVISA/UMLE
UN APLAUSO Edwin Luna y La Trakalosa de Monterrey | - -
AREYNA,R.SANCHEZ (S.Y.APONTE MARCOS,R.SALAZAR,E.LUNAY REMEX
QUEDATE CONMIGO  Chyno Miranda Feat. Wisin y Gente de 2ona | 5 3
NOT USTED (NOT LISTED) MACHETE/UMLE
BEBE 0zuna x Anuel AA 43 4
NOT USTED (NOT LISTED) RIMAS
GENTE DE ACCIONAR Grupo Codiciado ST
NOT LISTED (A FIERRO ROMAN} RANCHO HUMILDE
OJALA QUE ME OLVIOES La Arrolladora Banda el Limon de Rene Camacho | 55 4
F.CAMACHO TIRADO (1.CHAVEZ ESPINOZA) DISA/UMLE
EL RATICO Juanes Featuring Kali Uchis a7 >
AJANES,MOSTY,SKY (E.BRICEND,FTOBON,J.E.ARISTIZABAL VASQUEZ)  UNIVERSAL MUSIC LATIND/UMLE
EL PASITO PERRON Grupo Dinastia Mendoza 40 9
J.L.MENDOZA (E.RUIZ LOPEZ) FILSER
ME ACOSTUMBRE Arcangel X Bad Bunny 8 15
LMALAVE,X.SEMPERE.SEMPER (A.A.SANTOS,B.A.MARTINEZ) HEAR THIS MUSIC
CASADA O NO Chuy Lizarraga y Su Banda Tierra Sinaloense 50 1
C.LIZARRAGA (1.CHAVEZ [SPINQZA, FONOVISA/UMLE

TOP LATIN ALBUMS™
ARTIST CcERTIFICATION Title || wes.on
IMPRINT/DISTRIBUTING LABEL R
SHAKIRA El Dorado
SONY MUSIC LATIN
2 NICKY JA Fenix | 2
LA INDUSTRIA/SONY MUSIC LATIN
JBALVIN A\ Energia | s¢
CAPITOL LATIN/UMLE
MALUMA /A Pretty Boy Dirty Boy | g3
SONY MUSIC LATIN
1 *
gzmﬁsﬂawmsé Formula: Vol. 2 | 121 Fons|

SELENAC) Live, The Last Concest: Houston, Texas Feary 6, 1995

UNIVERSAL MUSIC LATINO/UMLE

AVENTURA  Todavia Me Amas: Lo Mejor de Aventura
THE ORCHARD/SONY MUSIC LATIN

cneo O

SONY MUSIC LATIN

PRINCE ROYCE

SONY MUSIC LATIN

BANDASINALOENSE KX DESERGIO ﬁURMGA
Lizos

Primera Cita

FIVE

¥ ata Wy |

'« Nets 25th
-~ Week At

- No.1

7 - “Despacito” by Luis Fonsi

! and Daddy Yankee (above)
10 CLFANTASMAY BANOA POPUILARESOELLLANDD  YengoAAdar | 4 reaches another milestone
L) ) b as the chait-topper tallies
9 GERARDO ORTL mmlada\mllzmmmutnréulams a4 its 25th consecutive week
BAD SIN DEI /SONY MUSIC LATIN . .
i on Hot Latin Songs. It ties
12 mgpug IGLESIAS A SexAnd Love | 104 Shakira's “La Tortura’
SR B e (featuring Alejandro Sanz)
43 éE'E}Q;.E‘,‘ﬁ"&‘,’}ﬁ?},E““°‘”“"‘"° fham g9 for the third-longest 1eign at
» BANDA SINALOENSE MSDE SERGIOUZARRAG  OueBendiion | 75 o | 11 the chait’s STryear
Lizos history.
M 210N & LENNOX Motivan2 | 3¢ Ahead of “Despacita” and
WARNER LATINA | “La Tortuia” aie Enrique
ULICES CHAIDEZ Y SUSPLEBES  Andamos EnElRuedo | 39 Iglesias’ “Bailando”

OEL/SONY MUSIC LATIN

JBALVIN

CAPITOL LATIN/UMLE

m ROMEO SANTOS /A Formula: Vol.1
| SONY MUSIC LATIN

La Familia

(featuring Descemer
Bueno and Gente de
Zona), with 41 weeks at

80

ADRIEI. FAVELA

Azul Se Mira

OEL/SONY MUSIC LATIN

FONOVISA/UMLE

DONOMAR

ORFANATO/MACHETE/UMLE

"PRINCE ROYCE [F[=]

TOP STOP/SONY MUSIC LATIN

TITLE

IMPRINT/PROMOTION LABEL

DESPACITO Luis Fonsi & Dad

ANIYERSAL MUSIC LATING/RAYMIND BRALI

MI GENTE

Yankee Feat. Justin Bieber
HOOLBIYOEF oy UMLE/REPUBLIC

105 PLEBESDEL RANCHODE AL CANACKO  RecerienbiEsto |
JULIONALYAREZY SUNORTENOBANDA  NiDiabloNi St |
Don O st e T T Kng KBk |
BADASHALOENS WSDESERIO ARG L rsn N

#1s |

Artist 'wis.on
THART

115 No. 1, and Nicky Jam and
Iglesias’ “El Perdon,” with
1 30.
Elsewhere on Hot Latin
& Songs, Ozuna’s “Tu Foto”
a reaches No. 10 in its 12th
week on the chart, earning
100 the singer his fourth top 10.

Including “Tu Fato,” Ozuna
14 has five songs on the chait;
“Escape Conmigo” {with
Wisin) leads the pack at
No. 4.

Ozuna has 14 total chait
appeaiances on Hot Latin
Songs, all in less than a
yeai, which is more than
any other aitist on the tally
since the beginning of 2016.
27 Lastly, Becky G scoies

her fifth top 10 on the

3 Hhgunr J Balvin & W|IIy william | 3 7-year-old Latin Digital
/=

FELICESLOS 4 Maluma | ;3 oong Saleschartas

SONY MUSIC LATIN | Mayoies” (featuiing Bad

SUBEMELARADIO  Eigue fesias Feat.Descemer Busno, ZTon B Lamax | 4 Bunny) artives at No. 5

SONY MUSIC LATIN ! The 20-yeai-old has the

MAYORES Becky G Feat. Bad Bunny | 1 second-most top 10s on

KEMOSABE/RCA/SONY MUSIC LATIN | the char\ among women,

ESCAPATE CONMIGO  Wisin Feat. Ozuna | 14 trailing Shakira {nine). The

WE/SONY MUSI(IA IN . .

NTUNIVo" e Lrestont o des single is also Bad Bunny's

ennifer Lopez Feat. Gente de 201a |

NUYORICAN/MAGNUS/SONY MUSILQLEN]N a \?el(l:ond toups1 O apppeflal;(.:elll
: ollo oy Peo, c

CHANTAJE Shakira Feat. Maluma | 1g wing 5oy reon whi

SONY MUSIC LATIN now stands at No. 19.

EL AMANTE Nicky Jam | 2 Xander Zellner

LA INDUSTRIA/SONY MUSIC LATIN

IMITADORA Romeo Santos | 4

SONY MUSIC LATIN |

ME ENAMORE shakira | 14

SONY MUSIC LATIN

BAILANDO  Enrique Igiesias Feat. Descemer Bueno & Gentede Zona | 175

REPUBLIC/UMLE

DANZA KUDURO Don Omar & Lucenzo | 3¢2

YANIS/ORFANATO/MACHETE/UMLE

HEVMA  Pitbull & J Balvin Feat. Camila Cabello | 19

UNIVERSAL STU[!IDS’ARTIST PARTNERS ERDUWATLAN’T](/M:

VENTE PA’ CA Rlcky Martin Feat. Maluma 43

SONY MUSIC LATIN

AHORA DICE EhrrsJedayPresmtaJBafvn Ozuna&mad 8

UNIVERSAL MUSIC LATINO/UMLE

TU FOTO Ozuna 7l

VP ENTERTAINMENT |

LA ROMPE CORAZONES  Daddy Yankee XOzuna | 4

EL CARTEL/CAPITOL LATIN/UMLE

SOY PEOR Bad Bunny | 4

NEAR THIS MUSIC

HEY DJ! CNCO & Yandel | 1o

SONY MUsIC LATIN |

EL PERDON Nicky Jam & Enrique Iglesias | 125

CODISCOSALA INDUSTRIA/SONY MUSIC LA“N

VIVIR MI VIDA Marc Anthon\/ 221

SONY MUSIC LATIN

DILE QUE TU ME QUIERES Ozuna 30

P [NTIRTAIP{M[NT - A

REGGAETON LENTO (BAILEMOS) CNCO | 133

SONY MUSIC LATIN |

LA BICICLETA Carlos Vives & Shakira | g

SONY MUSIC LATIN

Data for week of 08.05,2017
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Left to right,

Regions Bankers Dustin Newman,
Lisa Harless, Brad Peterson and Cory Owen

HEMPHILL BROTHERS

America’s leading provider of luxury coaches
and award-winning transportation services.

HEMPHILLBROTHERS.COM FPREVOST

888.876.8999

Every musician begins with a creative spark. That's
one of the main reasons Regions is so committed
to supporting the Music Row community. It's also
why we focus on making banking so easy. You
shouldn’t have to sacrifice the fun and excitement
of your dreams just to make them come true. We
put our imagination to work each day, finding the
best ways to help you grow toward your financial
goals. Imagination might not be what you expect
from a bank, but maybe we can help change that.
We have a team of bankers dedicated to the Music
Row community who will work tirelessly to help you
get where you want to go.

Regions Entertainment and Sports Division
1600 Division St., Suite 100

Nashville, TN 37203

615.748.2447

M REGIONS
@W © 2017 Regions Bank.

> ¢

The ultimate class
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HOT CHRISTIAN SONGS™

THIS I

2WKS. | LAST TITLE cermiFication Artist | peax
AGD | WEEK | WEEK i PRODUCER (SONGWRITER) IMPRINT/PROMOTION LABEL | POS.
WHAT A BEAUTIFUL NAME Hillsong Worship 43
20WKS IE[WSLHTJ HOUSTON,B.LIGERTWOOD (B.FIELDING, B. LIGERTW00D) HILLSONG/SPARROW/CAPITOL (WG
| EVEN IF MercyMe 1 24
! D.GARCIA,B.GLOVER (B.MILLARD,D.A.GARCIA,B.GLOVER,TTIMMONS,C.LEWIS) FAIR TRADE =
ﬁ- e HILLS AND VALLEYS TaurenWells | 5 5
CBUTLER,B.MILLIGAN, .SAPP (TWELLS,C.BUTLER, J.L.SMITH} REUNION/PLG )
0 o I'LL FIND YOU Lecrae Featuring Tori Kelly | ,
A 0J FRANK E,DMAJIC (LFRANKS,DMA)IC,| MITCHELL S.SLOAN,L MOORE N. SIMS VXEWLY) REACH/COLUMBIA
° 0 COME TO THE ALTAR Elevation Worship | 5 4
.‘ ‘SFURTICK,M.BROCK (C.BROWN,M.BROCK,S.F URTICK . JOYE) ELEVATION CHURCH
° ° OH MY SOUL Casting Crowns | , o4
M.A.MILLER {M.HALL,B.HERMS} BEACH STREET/REUNION/PLG |
o ° OLD CHURCH CHOIR zach williams | 5 o
CWEDGEWORTH (Z.WILLIAMS,E.HULSE,C WEDGE WORTH) ESSENTIAL/PLG |
d HARD LOVE NEEDTOBREATHE |
RE-ENTRY o J.LEVINE,NEEDTOBREATHE (W.RINEHART,N.RINEHART) ATLANTIC/WORD-CURB 8 21
) . - 4
m- o BULLETPROOF CtizenWay | ¢ 43
“ C.STEVENS,B.FOWLER (8.CALHOUN, |.CALHOUN,C.STEVENS,B.FOWLER) FAIR TRADE
: Mty HOME Chris Tomlin | 27
/ ECASH (CTOMUN,E.CASH,S.M.CASH) SIXSTEPS/SPARROW/CAPITOL CMG
BPPl UNFINISHED Mandisa | g 2
B.GLOVER,C.WEDGEWORTH (B.GLOVER,C.WEDGE WORTH) SPARROW/CAPITOL CMG
BROKEN THINGS Matthew West | »
PKIPLEY (. HOUSER,A.J.PRUIS,M.WEST) SPARROW/CAPITOL CMG |
e THE CURE Unspoken | 13 >4
C.STEVENS (C.MATTSON, .LOWRYVC.STEVENS) CENTRICITY |
"BV THE COMEBACK Danny Gokey | 14 14
VB.NERM,S(D;GD(E‘&LSJL_V%RB(RG_,(:JAMES) a e B-MLV‘
9 WONDER Hillsong UNITED | 4 o
X M.G.CHISLETT,).HOUSTON (..HOUSTON,M.CROCKER) HILLSONG/SPARROW/CAPITOL CMG
PR BLESSINGS Lecrae Featurlng TyDollagign | 5, 5
PLUSS {(L.MOORE ,A. N()\;AN M.N.SIMMONDS,A.SWOOPE T.W.GRIFFIN IR) R(MN/LOLUMBI
Q THE GOSPEL Ryan Stevenson | 17 14
BFOWLER (R.STEVENSON,B.FOWLER T.MCKEEHAN) GOTEE {
Q WORD OF LIFE JeremyCamp | ;4 5
CWEDGEWORTH (J.CAMP,E.HULSE,C.WEDGE WORTH) STOLEN PRIDE/SPARROW/CAPITOL CMG
WHOLE HEART Brandon Heath | 4 4
CWEDGE WORTH (8.HEATH,E.HULSE,C.WEDGE WORTH) MONOMODE/REUNION/PLG |
@ COUNT ON ME NEEDTOBREATHE | 54 1
QTOZER,NEEDTOBREATHE (W.RINEHART,N.RINEKART,D.TOZER) ATLANTIC/WORD LURB
0 GOD FORGIVE US for KING & COUNTRY Featuring KB | 2 13
TEDD T. (J.SMALLBONE,L.SMALLBONE ,S.MOSLEY,K BURGESS) FERVENT/WORD-CURB |
e OCEANS / YOU MAKE ME BRAVE Caleb + Kelsey 22 1
NOT UISTED (M.CROCKER, .HOUSTON,S.LIGTHE LM,A.L.COOK) RHODES |
e WAITING NEEDTOBREATHE | 54 1
QTOZER,NEEDTOBREATHE (W.RINEHART,N.RINEHART) ATLANTIC/WORD-CURB |
+
FEARLESS Jasmine Murray | 5 4
LPARDO (..MURRAY,].PARDOQ) FAIR TRADE
4
CLEAN Natalie Grant
B.HERMS (N.GRANT) CURB 17 22
HOT GOSPEL SONGS™
o 1
2wks. | 1ast | e TITLE ceRTIFICATION Artist |
AGD WEEK | WEEK  pRODUCER (SONGWRITER) IMPRINT/PROMOTION LABEL = P
(.8 YOUDESERVEIT J.J. Hairston & Youthful Praise 49
28w J.J.HAIRSTON (U BLDOM L VAUGHN,P.D.REED, ... HAIRSTON) JAMESTOWN/EQNE
— - -
I'M BLESSED Charlie wilson | 8
EERANTOUSIXETRICKCSDALLCWILSON (CILSONESHANTOLSXHETRIDKSDALXULBATTEXMWILSTNMPARAN L LKARRES, ) mm/au"
CHANGE ME Tamela Mann | 3 g
M.BUTLER (T.CLAY) TILLYMANN |
Joy vaShawn Mitchell | 49
V.MITCHELL (P.BARRETT.BROWN) VMAN/MQTOWN GOSPEL |
1Y WORLD NEEDS YOU Kirk Frankiin Feat. Sarah Reeves, Tasha Cobbs & Tamela Mann | a 1
KFRANKLIN,S. MARTIN {K_FRANVLIN} F0 YO SOUL/RCA/RCA INSPIRATION/PLG
VICTORY BELONGS TO JESUS Todd Dulaney 3 46
M.LEWIST. DULANE(\TDULANEV) - Emf N_WEKIP EDN[
TRUST IN YOU Anthony Brown & group therAPy 7 15
Al.BROWN, . SAVAGE (A.].BROWN) KEY OF A/FAIR TRADE/TYSCOT
WORK IT OUT Tye Tribbett | , 16
TTRIBBETT Il (TTRIBBETT I1,G.JORDAN) MOTOWN GOSPEL |
YOU WAITED TravisGreene | , g
TGREENE (T.GREENE) RCA INSPIRATION/PLG |
THE CALL Isabel Davis | g 21
SL.BYRD,S...COLLINS (L.M.DAVIS,S.L.BYRD) GLOBAL MINISTRY/UNCLE G |
1
EVERLASTING GOD william Murphy | ;45
AW.LINDSEY (W.H.MURPHY 1) RCA INSPIRATION/PLG |
KEPT BY HIS GRACE TroySneed | o 1o
T.SNEED,H...JOHNSON, IR. (H.J.JOKNSON, IR.) EMTRO GOSPEL |
1GOT OUT Bryan Popin | 15 g
B.POPIN,A.LEWIS (B.POPIN,S.POPIN,A.LEWIS) FLAYDO/UTTLE BOY WONDER
COME AND KNOCK ON OUR DOOR Jermaine Dolly 9 17
MWILCHER (J.DOLLY,M.WILCHER) DARKCHILD GOSPEL/BY ANY MEANS NECESSARY J
I FORGIVE ME James Fortune & FIYA | 1, 5>
ALEWIS (LFORTUNE,A.LEWIS) FIYA WORLD EONE }
ABILLION PEOPLE Deitrick Haddon & Hill City Worship Camp | 14 14
D.HADDON,M.HODGE (D.HADDON) OHVISIONS/EQNE
1
I NEED YOU TO BREATHE EarnestPugh | 15 3o
L.B.HOSKINS {(A.P.SINGLE FON,K.D.HOSKINS,L.B.HOSKINS,S.B.WILLIAMS) l
GRACE Charles Jenkins & Fellowship Chicago Feat. Le'Andria | 14 4
(e J[NI’INS.R E. IDNB(( J[NI’IN& R.| E IDNEs INSPIRED PEOPLE
CLOSE Marvinsapp | 15 6
AW.UNDSEY (ML.SAPP,A.W.UNDSEY,S.EDWARDS, JR.) RCA INSPIRATION/PLG
GOD HELD ME Zacardi Cortez | g >
L.B.HOSKINS {L.B.HOSKINS,C.FORTUNE, |.F ORTUNE) BLACKSMOKE |
SO MUCH LUV Jor'Dan Armstrong | 5 7
J.ARMSTRONG, |.WILLIAMS (J.ARMSTRONG,L.T.LWILLIAMS) GOOD GUY/SEAQ i
LORD YOU ARE GOOD Todd Galberth | g 5
T.GALBERTH,B./ONES (T.GALBERTH) REDEMPTION WORSHIP |
. P 1
RELEASE  The Church Choir Feat. Maranda Curtis & John P. Kee | 5, 6
LP.KEE (JP.KEE) KEE )
DEEPER Anthony Nelson & The Overcomer | 5, 5
NUT USTED (NOT Usl'lﬂ) NEW HEAVENS & NEW EARTH |
I'VE SEEN HIM WORK Anita Wilson 11
GROBINSON, A WILSON (AWILSON,G.ROBINSON, LYANDROSS N.ADDERLEY, IR.} REFLECTION/EONE |

150 Go to BILLBOARD.COM/BIZ for complete chart data

TOP CHRISTIAN ALBUMS™

ARTIST Title wes.on
IMPRINT/DISTRIBUTING LABEL HART
ﬁ MERCYME Lifer 1¢
‘ FAIR TRADE/PLG >
HILLSONG UNITED Wonder | 4

HILLSONG/SPARROW/CAPITOL CMG

LAUREN DAIGLE

CENTRICITY/CAPITOL CMG

HOW Can ItBe | 120

ZACH WILLIAMS Chain Breaker [ 30
ESSENTIAL/PLG

TOBYMAC This Is Not A Test | 102
FOREFRONT/CAPITOL CMG

HILLSONG WORSHIP Let There Be Light | 49
HILLSONG/SPARROW/CAPITOL CMG |
SKILLET Unleashed | 59

HEAR IT LOUDMT[ANTI(/MNID [URB

PP NEEDTOBREATHE  HARD LOVE <3
ATLANTIC/WORD-CURB

ELEVATION WORSHIP  Here As In Heaven | ¢

ELEVATION CHURCH/ESSENTIAL WORSHIPPLG

SKILLET Awake | 146
ARDENT/FAIR TRADE/ATLANTIC/PLG ||

NF Therapy Session | g5
CAPITOL CMG

ELEVATION WORSHIP There Is A Cloud | 18

ELEVATION CHURCH/ESSENTIAL/PLG

CHRIS TOMLIN

SIXSTEPS/SPARROW/CAPITOL CMG

Never Lose Sight | 39

BETHEL MUSIC starlight | 5
p BETHEL _ N
FORKING & COUNTRY  RUNVALD. LIVE FREE.LOVESTRONG. | 149
FERVENT/WORD-CURB

TAUREN WELLS Hills And Valleys | 4
REUNIONPLG

CASTING CROWNS  The Very Next Thing | 44

BEACH STREET/REUNION/PLG

GHRISTOMUIN  How et s Ou ot TheEssntil llcton | 104
SGKSYIPS/SPMNUW‘[APW(XK

JOEY + RORY Hymns | 74
FARMHQUSE/GAITHER/CAPITOL CMG

REBAMCENTIRE  Sing It Now: Songs Of Faith & Hope | 24
ROCKIN' R/NASH ICONSBMLG/CAPITOL CMG

NF Mansion | 104
CAPITOL (MG

HILLARY SCOTT & THE SCOTT FAMILY

HSTAEMI NASHVILLE/CAPITOL CMG

HILLSONG UNITED

Love Remains | g1

Zion |

: 203
HILLSONG/SPARROW/CAPITOL CMG
JORDAN FELIZ The River | ¢4
CENTRITITY/CAPITOL CMG
MERCYME Welcome To The New | 153
FAIR TRADE/PLG

TOP GOSPEL ALBUMS™

LAS ARTIST

WEEK IMPRINT/DISTRIBUTING LABEL

MITAILSONACCONPANIEDEY THE CONPANY  SndaySong
REFLECTION/EONE

Title 'wis on
HART

> TAMELA MANN one Way | 45
TILLYMANN |
3 TRAVIS GREENE The Hill | o

RCA INSPIRATION/PLG

MARVINSAPP  Plylist: The Very Best Of Marvin Sapp
V‘EWTYILEGA[V

JAMES FORTUNE

FI¥A WORLD, EONE ) 1
VARIOUS ARTISTS WOW Gospel 2017 | 25

MOTOWN GOSPEL/WORD-CURB/RCA INSPIRATION PLG

KIRK FRANKLIN  The Essential Kirk Franklin

0 YO SOUL/VERITYAAEGACY

KENNY SMITH

KENNY SMITH

TASHA COBBS

MOTOWN GOSPEL/CAPITOL (MG

TAMELA MANN

TILLYMANN

J.). HAIRSTON & YOUTHFUL PRAISE

JAMESTOWN/EONE

MONICA LISA STEVENSON

PURETONEZ
- | L.

CECE WINANS 7 Let Them Fall In Love | 24

PURESPRINGS GOSPEL/THIRTY TIGERS

TODD DULANEY A Worshippers Heart | ¢4

EONE WORSHIF/EONE

KIRK FRANKLIN Losing My Religion | gg
0 YO SOUL/RCA/RCA INSPIRATION/PLG

TASHA COBBS

MOTOWN GOSPEL/CAPITOL CMG

ANTHONY EVANS

SHERMAN JAMES

DERRICK “Dﬁ[-" PEARSON
1AM MUSIC

105

Dear Future Me | 4

100

Transformation | 1

One Place: Live | g9

l *
> = F

Best Days | 177

You Deserve it | 19

Kaos The Austc Documentry | 13

Grace (EP) | 175

‘Back To Life 20

15t Do-SngsFo A Bbhci Warrge | -
W EUABTAPREETS IOBTGRITO R e s st | 5
QTY OF PEACE

WILLIAM MURPHY

RCA INSPIRATION/PLG

‘SOUNDTRACK

ARISTA

DONNIE MCCLURKIN The Journey (Live) | a8
R[AINSP‘RATIONME:

MARY MARY

MY BLOCE/COLUMBIA

WILLIAM MCDOWELL

DEUVERY ROOM/EONE

MARY MARY
MY BLOCK/COLUMBIA/SONY MUSIC

Demonstrate | sg

The Preacher’s Wife 122

Go Get It (Soundtrack) | 7g

Sounds Of Revival, Part Two | 2¢

Mary Mary | 115

e LAY
ity

Wilson
Arrives
AtNo.1

Sunday Seng, the third
album from singer
songwiiter Anita Wilson
{above) — on which

she’s accompanied by

The Company, aka Donald
Lawrence’s collective of
singers, on background
vocals — debuts as her

first No. 1 on Top Gospel
Albums. It earns 2.0DD
equivalent albums,
accoiding to Nielsen Music.

Wilson, who long served
as a backup singer for
artists including Hezekiah
Walker and Marvin Sapp,
reached a pievious high of
No. 2 with Vintage Worship
in 2014. Debut set Worship
Soulpeaked at No. 12 in
2012.

Sunday Song lead single
“I've Seen Him Woaik” is
No. 21 on Gospel Aiiplay
with a new high in weekly
plays and bullets at No. 25
on Hot Gospel Songs.

On Hot Chiistian Songs,
Hillsong Worship's
“What a Beautiful Name,”
sung and co-wiitten by
gioup member Brooke
Ligertwood, extends its
rule to 2D weeks. The tiack
is the fourth to reach that
milestone in the chait's
14-year history, with sister
act Hillsong United
holding the record with
“Oceans (Wheie Feet May
Fail),” which dominated for
61 weeks between 2013
and 2015. Alsa in the elite
club: Carrie Underwood’s
“Something in the Water”
{26 weeks at No. 1in 2D14
and 2015) and MercyMe's
“Woid of God Speak” (23
weeks in 2003 and 2004).

“What a Beautiful Name”
topped Chiistian Airplay for
nine weeks and Chiistian
Digital Song Sales for five;
it holds at its No. 2 peak on
Christian Stieaming Songs
(2.7 million U.S. stieams, up
7 percent). —Jim Asker

Data for week of 08.05.2017
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@CBMS. Colt 65“ Her ”’

Chocolate Factor

"Mackenzie Colt is
Nashville Royalty."
Conde Naste

-
. CALTS CHOCOLATES
From the Stage... - .

coltschocolates.com

615-251-0100
Mackenzie Colt has worked the dream.
From the stage to the stove... Married at 15,
she started out as @ young wife and mother 1
singing in local'elubs'and restaurants to cee tO the StOVC .
help put her husband through law school.

She wa diseovered’by Buck Owens who new dream of hers—making cheeolates

soon hired her to be the opening act for his _, .4 desserts for the world! Musie'and
concerts. Then he introduced her to the Hee food have always been her joy!

Haw folks and they hired herl'For 7 years Since 1984 Colts Chocolates has been
she was on the show as one of the "Honeys"

As the only girl on the show that was.also a chotolates ANIRIERERTE LanioWs il

songwriter, they asked her to perform her  (y 4. Specialty Chocolate Company in
own songs year after year. Nashvillel

Leaving the show in ‘83, she pursued a

growing and thriving with over 40

"I may not get the instant gratification of 20,000 people applauding

when I'm on stage, but I have long term gratification: every day
THE GOOD several thousand people buy my candy. That's the kind of applause
CHOCOLATE COMPANY I really love!”

Nashvitle, TN -Mackenzie Colt
Since 1984

PHIL GUERINI

ONE OF BILLBOARD'S 2017 NASHVILLE COUNTRY POWER PLAYERS

CONGRATULATIONS FROM YOUR FAMILY AT

?&fSNEP Music Group




HOT DANCE/ELECTRONIC SONGS™ TOP DANCE/ELECTRONIC ALBUMS™

st | THIS | TITLE cermiFicaTion Artist | peak | wes.on s ARTIST CERTIFICATION TI[lP ey
WEEK | WEEK | pRoDUCER (SONGWRITER) IMPRINT/PROMOTION LABEL | POS CHART MPRINT/DISTRIBUTING LABEL

GABRIEL OLSEN/FILMMAGI!

Wl \ Zedd & Alessia Cara #“1s CALVINHARRIS  Funk Wav Bounces Vol. 1
s EODLWIKLUND (AZESLAVSNACARACCIOLOL PARYENIUSL WILUND S AARONS A FROEWD — OFFJAWINTERSCOPE 4 2 il e L — —
SOMETHING JUSTLIKE THIS A The Chainsmokers & Coldpla THE CHAINSMOKERS  Memories...Do Not Open | 45
J THE CHAIN S OKERS (ATAGGARTC. & Ll ARTIN RBERRYMAN LW BUCKLAND.W CHAMPION) UWOWCULDWBX 1 22 DISRUPTOR/COLUMEIA - v -
ITAIN'T ME A Kygo x SelenaGomez [ » 4 THE CHAINSMOKERS A Colage () | 3

KYGO,ANDREW WATT (KYGO,A.WOTMAN,B.LEE,ATAMPOSI,S.GOMEZ) ULTRA/RCA/INTERSCOPE

FEELS  Calvin Harris Feat. Pharrell Williams, Katy Perry & Big Sean 4 6
CALYIN HARRIS (CALYIN HARRISPL WIL LIAMS,BTHAZZARD XATY PERRY,S.M ANDERSON) RY EYE/COLUMBIA

LADY GAGA A The Fame | 175

STREAMLINE/KONUVE/CHERRYTREEANTERSCOPE/IGA

;lg:{l;‘li.(l)fM CONTROL RevelationsThe Red (EP) | I-eA n n

2u David Guetta Featuring Justin Bieber 4 7
6 ETAGATIMROET{QSUFTA LD EBR LBOVLCHTIMFORLATIPARN AN SLROPHNE REM MURA MASA Mura Masa
r . . 1
CLOSER A The Chainsmokers Featuring Halsey | 52 ANCHOR POINT/POLYDOR/DOWNTOWN/GEFFENAIGA 1 Leads
WEU“EIIE“)UUIUDUBTN!LNLDhmumUHIUJElIUU}P‘l'\VIIEDUDUDIE‘ [BIUWJI/'!LHHM >MAJOR LAZER N Know NO Bet[er EP [ 7
T T [
SLIDE @ Calvin Harris Featuring s Frank Ocean & Mlgos 4 2 w1 i Wlth
CALYIN HARRIS (CALVIN HARRIS,FRANK OCEANT.Q.K. MARSHALL K CEPHUS)  FLY EYE/COLUMBIA DJ SNAKE EnCOI'E 50
NO PROMISES Cheat Codes Featuring Demi Lovato [ o, LR | § I.ove’
T.E.DAHL,LAUY, ..F OOTE {A.LEFF T.E.DAHL, |.F OOTE,E BLOCK,D.LOVATO) 300 FI.I.IME. Skin 60
. . FUTURE CLASSIC/MOM + POP
ROCKABYE A Clean Bandit Feat. Sean Paul & Anne-Marie | 19 v — — . .
IFATTERSON, MRALPH,STEVE MAC UPATTERSON | WROLDSEN S MUCUTCHEON A MALSPHENRIQUES)  BIGBEATATLANTICRS® GORILLAZ A Demon Days | 130 LeAnn Rimes (above) iises
PARLOPHONE/WARNER BROS.
LETMELOVEYOU A DJ Snake Featuring Justin Bieber | 5 oo , : 31 on Dance Club Songs
DI SNAKE.ANDREW WATT (.5 E.GRIGAHONE.L.D BIEBER AWOTWAN, ATAMPOSL B.LEE.L BELL) D) SNAKE/INTERSCOPE DAFT PUNK @ Discovery | 73 with “LovE Is LovE Is LovE,
VIRGIN
SYMPHONY Clean Bandit Featuring Zara Larsson |, g - o her second chait-tapper
LPATTERSTNMRALPHLE CHETTT UPTTERSTKLWROLDSENS MCUTLHEDNAMI)  FECORO COMPANY TENERCATLANTIC gs?zﬁgrz;&uw COLLECIVE/COUNTER In Return | 104 this year and third overall, 3
ROLLIN Calvin Harris Featuring Future & Khalid P following “Long Live Love’ §
CALVIN HARRIS (CALVIN HARRIS,N.D.WILBURN, K.ROBINSON) g FLY EYE/COLUMBIA | & 10 13 mgl.]lg[kmuzsk Peace Is The Mission | g7 in Maich (both songs are 5
g
SWISH SWISH Katy Perry Featuring Nicki Minaj sud Nine | from her latest album, =
DUKE DUMONT (KATY PERRY.OUKE DUMONT,STHUDSON amulvmum L} Xmuamuuuuguux) uwnch 7 o o ETYN‘E/?[A Cloud Nine 59 Remnants) and “What | E
= m— - 1 L B
KNOW NOBETTER  Major Lazer Feat. Travis Scott, CamilaCabello & Quavo | P AXWELL & INGROSSO  More Than You Know (EP) | g Cannot Change” in 2009. H
DIPLO,KING HENRY (TW.PENTZH.ALLEN,B THAZZARDT.Q.X. MARSHALLK.C.CABELLOTRAWIS SCOTT) HkDDElINt AXWELL/REFUNE/DEF |AM — Al[hough 0||g|na”y a pu[e ‘E
GET LOW Zedd & Liam Payne | |, 4 DAFTPUNK A Random Access Memories | 105 pop tune, her new No. 1 3
_ ZEDD (A.ZASLAVSKLF.HOLLOWAY,C.HINSHAW IR.,T.LANDYMORE) INTERSCOPE DAFT LIFE/COLUMBIA was “ansfﬂl med fol ClLIbS “
MAMA Jonas Blue Featuring William Singe | . |, Q UA%E&QEAE&Z&GALIMATIAS Urban Flora | 104 through remixes fiom Dave =
 JONAS BLUE (G.J.ROBIN,E DREWETT,ROMAN __lowasBwe/capmoL ] 7 o~ 4 Aude, Mauro Mozart and 3
THERE FOR YOU Martin Garrix x Troye Sivan 5 @ &Y‘Lﬂgbﬁ True | 75 Drew G, among others. 3
WARTIN GARRIX COOK CLASSICS (MARTIN GARRIXT.SMELLET W LOBBAN-BE AN BBURGESS THOMASE MCLAUGHLIN)  STMPD RCRDS/RCA She te”s BI”bOa’d Of the E
HONEST The Chainsmokers G e 19 ggfﬁg&gmﬁﬂ;““s @®  Bouquet (EP) | o track, “The message of 5
THE CHAINSMORERS (ATAGGART,A.MAE,S.M.DOUGLAS) DISRUPTOR/COLUMBIA N 4 - SUDDOIling acioss the 2
. VARIOUSARTISTS  NOW That's What | Call A Workout 2017 I =
MORE THAN YOU KNOW Axwell & Ingrasso 18 8 SONY MUSIC/UNIVERSAL/UME £ boaid global equality is £
AKN?LL.SJNERC)SSU[AKWELL.SJN(:RDS'DVPONTARE SAFAKRR ZASTENKER) Amfumzfuw/ns JAM = d t d E
DAVID GUETTA®  Nothing But The Beat | 13> ear to me and 50 many 13
SCARED TO BE LONELY Martin GaI’I'IX & Dua Llpa 9 25 WHAT A MUSIC/ASTRALWERKS/CAPITOL others in the club world. It 5
WARTIN GARRIXVALLEY GIRL (MARTIN GARRIXG KU OVE RTON,N.CAMPANY K SHE ARER G H TUINF ORT) STMPO RCROS/RCA N o . 2
- - CALVIN HARRIS Moation | gg was very fun and intense
sgiFK?GLIL!mLEQFNUUWNNME\HEJV-\UENANJ(NA(WJ KALSCH EJGWKKES & El“ﬁ&ﬁggiﬁr‘]g 9 12 =R B T 10 IeIeCOId my Vﬂcals at
. pa— i LADY GAGA A ~ Born This Way | 103 different tempas for the g
RICH LOVE 0neRepubl|c With Seeb 2 1 STREAMLINE/KONLIVE/INTERSCOPE/IGA remixes, and it's such an g
REBTEDOER.S R.SMERIKSRUDE BERGN. NBXUTZLE) MOSLEYANTERSCOPE P 4
g)ﬁfm Ego | 1 honar to have DJs, clubs 5
CALLON ME A Stagley 9 21 - 1 and fans welcoming me E
P-MONE Y (S.HOPE,PADAMS) LOUDER THAN LIFE/EPT OWL CITY A Ocean Eyes | g3 hi A ]
MOVING ON Marshmello L s way g
MARSHMELLO (MARSHMELLO) JOYTIME COLLECTIVE 18 1 0 ln (;Ihel lltl"ve’ ?RQW:‘ g
- neRepublic's “Ric °
TRUE FEELING Galantis 25 1 Love” vzlh Norwegian 5
GALANTIS.SYIDOEN H.N.JONBACK [SWRABE L L SHIELDS,C KARLSSON | KOMTZSCHH N JOMBACKL.E KLOW) BIGEEATAT LANTICRRP ' ;
] ™ DJ tiio Seeb, eains Hot o
FAKING IT Calvin Harris Featuring Kehlani & Lil Yachty 21 3 DANCE/MIX SHOW AIRPLAY Shot Debut h H £
CALVIN HARRIS (CALVIN HARRIS, .REYE Z LIL YACHTY) FLY EYE'COLUMBIA . - ot ebut honors on ot £
18 s TITLE Artist Iw & Dance/El icS F
YOUNG The Chainsmokers WEEK | WEEK | IMPRINT/PROMOTION LABEL - ance/ ectionic Songs at H
THE (MAmsMomzs(ﬂAusAmPNANNA:rBan s. mcots LYOUNG) psRUPTOR/COLUMBIA | 18 15 1 DESPACITO Ly Fonsi Daccy Yarkee Fea JstinBiber No. 22. It's the pop band's 2
1 12 fi ‘s thi s
PRAYERS UP Calvin Harris Featuring Travis Scott & ATrak | o, IRl ik Wi M O o i?;rrf:sr:dcr?:i?nsg;h”d i
CALVIN HARRIS (CALVIN HARRIS TRAVIS SCOTT,BT.HAZZARD) FLY EYE/COLUMBIA - . "
2U David Guetta Featuring Justin Bieber . N . - £
- 7 @ ” s
HEATSTROKE _ Calvin Harris Feat. Young Thug, Pharrell Wiiams & Ariana Grande a Iy WHAT & MUSIC/PARLOPHONE/ SCHOOLBOYRAYMONO s\guumsmmmm.\u Rich” arrives with 1.5 million £
CALVIN HARRIS (CALVIN HARRIS,P.L.WILLIAMS, |.L WILLIAMS,B.T.HAZZARD) FLY EYE/COLUMBIA STAV Zedd & Aless'a cara 1 US streams and G,OOO E
: = TEF JAM/INTERSCOPE i H
HIGHER GROUND ODESZA Featuring Naomi Wild | 5, —— downloads sold in the week ;25
(H.G.WILLS,C.J KNIGHT.BR/AVE, A NOVODOR A SPIRO.N PRANGE) FOREIGN FAMRY COLLECTIVE/COUNTER aled Feat. Rinanna & Bryson Tiller 3 Fega
o0 5 WILOTHOUGHTS  DJKhaled eat. ianna & BrysonTiler | - 5 ending July 20. according 45
wE RY ROAD/WE THE BEST/EPIC . H & g
CASHOUT  Calvin Haris Feat. ScHoolhoy O, PARTYNEXTDOOR & DRAM. | 50 4 - to Nielsen Music. $22
CALVIN HARRIS (CALYIN HARRIS BT HAZZARDQ. M. HANLEYS M WASSENBURG-SMITH RCHAHAYED) ALY EYE/COLUMBIA SV(MN.EI-EESE'IIEEPEMI(PK DJKhaled | 5 On Dance/Mix Show 3%
TIRED Alan Walker Featuring Gavin James — ] Airplay, Post Malone ‘:2 :
ATLLKERFR0LSENEEREVEL KRTSHESSMARNEEK DD MELDDIESLATYIND A TINLKERL) gﬁ MRS jgi ) 78 ?,lzlgﬂlﬂﬁﬂgﬁlélllji TS The Chainsmokers & Coldplay | 5, posts his first tap 10 with EEE
FEEL GOOD Gryffin And lllenium Featuring Daya “Congratulations” (17-10), b
0~ GRVFF]N,ILL[NIUM\‘(:RVFFIN,ETANDONTGAD!D MILLER,N.RASNANI) mknRow/mgms(oYv( 17 20 NO\’LUWPRBSNAEP‘\TI&R Halsey 1 featuring Quave, who 5 g
— , B - 1 i Exe
+ v INSTRUCTION  Jax Jones Feat. Demi Lovato & Stefflon Don : eains his second. £3%
g 8 l LIONES (LF.KWONG WAH ALUD.USISIOMA EMENIKE DLOVATO.SALLEN) _ POLYDOR/INTERSCOVE | 22 5 Hmﬁ!s?!a}mngfsmp[ Kygo x Selena Gomez | 5, Plus, William Control 2 A
o oK Robin Schulz Featuring James Blunt | 2 9 MORE THAN YOU KNOW  Axwell & Ingrosso | - cruises onto Top Dance/ EHY
3 JUNKX STEVE MACR.SCHULZ (1. BLLINT,S. MCCUTCHEON R, SCHULZ. M. A MCDONALD) TONSPIEL/BIG BEAT/ATLANTIC/RRP AXWELL/REF UNE/DEF JAM E|ec“0njc Albums at NO, 5 TEa g
< ALL MY LOVE Cash Cash Featuring Conor Maynard | 5 CONGRATULATIONS  Post Malone Feat. Quavo | with EP Revefations the £
CASW CASH (G SULMER, A.LEFFM.POLLOCK,) PMAKHLOUF, SW.FRISCH, A.LMAKHLOUF)  BIG BEAT/RRP REPUBLIC B i | Red {5,000 equivalent = 2 =
CAME HERE FOR LOVE Sigala &Ella Eyre | 5o . SHAPE OF YOU Ed Sheeran | -4 album units, neatly all from § L
SGALA B FELDER CSTENYLLER 5 WILD.5.OAISTCPHER £ MCHAHOND PARMAR)  MINSTRY OF SOUND/B1/COLUMEIA ATLANTIC traditional sales). The set 3
] SAY LESS Dillon Francis Featuring G- Eazy ——_— 1 BELIEVER = o Imagine Dragons | ¢ follows Revelations: The £ EE
_ O.H.FRANCIS,G-EAZY,|.RUSHENT (D.H.FRANCIS,G.GILLUM, .RUSHENT) - - - 4 B/ack EP Whlch stalted at 2
; UNFORGETTABLE French Montana Feat. Swae Lee o z
o= THE ONE The Chainsmokers | 5 Q EAR ORUMNER/COKE BOYS/BAD BOY/INTERSCOPE /EFIC 5 No. 6 in Maich {4,000). =
n THE CHAINSMOKERS (ATAGGART,EW.SCHWARTZ,S.| NAR?IAS) - ﬂSRUV[m'(mUMEIA - — - *GOIdon Mulray £ j
CREATURES OF THENIGHT  Hardwell & Austin Mahone | 5., (10 o T Canat Feat, Zara Larsson | 1 i
HARDWELL (R YAN O€ CORPUT, A MAHONEC PATTON,S. GRAY.S. WANCYSKI) REVEALED/POLY DOR/ISLAND/INTERSCOPE ] ; E 3
THERE'S NOTHING HOLOIN' MEBACK  Shawn Mendes 10 seEe
SKRT ON M Calvin Harris Featuring Nicki Minaj P 3 ISLAND/RE PUBLIC 5550
CALVIN HARRIS ((ALVIN HARRIS,OT.MARALBT.HAZZARD) FLY EYE/COLUMBIA o N { agk ?
u ANOTHERLIFE  Afrojack & David Guetta Feat. EsterDean | 344
HOLIDAY  Calvin Harris Feat. Snoop Dogg, John Legend & Takeoff | 2 3 el WALL/REPUBLIC | R
it 1 : ; Efgs
CALYIN HARIS ICALYIN HARRIS LLBROADUS JR JOKN LEGENDLKX BALLTQ.K MARSHALL K LEPHUSH RY EEAOWMBLA @ CAS.I,LE ON .I,HE HILI. Ed Sheeran 12 E ;’%E
GLTCHLFE TarynManning | 44 > - ATLANTIC tEio
e e U @ THERE FOR YOU Martin GarrixxTroye Sivan | AEEE
HUNTER Galantis el L _ Zeat
e 21 11 . X . . 1 as
GALAITE L DN BADC N LSTRHLZ BALD{ AR SN KIS CHAN KN LEKL IRLKNSOU T ZBA LALTN) B BETALANTIAS? é FEELS ~ CaNin Haris Feat. Pharll Wiliams, Katy Pery & BigSean | 4 EH gg
. FLY EYE/COLUMBIA o388
NOVA Ahrix - - §u7
AHRIX (A.EGGEBEEN) ammix | 2417 @ HUNTER Galantis g EE £s
= = BIG BEAT/ATLANTIC/RRP BE=2
SUN COMES UP Rudimental Featuring James Arthur 13 3 . - = 1 TeEs
_NOT LISTED (NOT LISTED) ASYLUM/BIG BEAT/ATLANTIC/RRP a cer!'c',l'EN'l'ION Charlie Puth | 4 3EsE
- — h fATLANTIC § ; §;
BEGIN Shallou Featuring Wales — Y T | N -
SHALLOU (1.BOSTOM,S.A.BENNETT) g shattou | 43 4 @ SNAAUBU Miley Cyrus | 5 .
HARD TO LOVE Calvin Harris Featuring Jessie Reyez X ; H
CALVIN HARRIS (CALVIN HARRIS, .REYEZ) g FLY EYE/ Lmuxsm 30 3 E}q pR0M|SES Cheat (UdES Feat‘ Deml LOVHTO 13 E
ANDROMEDA Gorillaz Featuring D.R.AM. "MOV - M 0 | ) SR
GORILLAZTHE TWILITE TONE,RXABAKA (0ALBARN,SMMASSENBURG-SMITH) :Ammmgimwﬂm!ﬁ 16 17 e Qynvgyilcnoﬁ.[g“[ Marshmello 9 3 E -
MY FIRE Nile Rodgers & Tony Moran Present Kimberly Davis | 53 @ YOU DON'T KNOW ME Jax Jones Feat. RAYE | ;o ;E
T.MORAN (A.MORAN,M.S.GREENLY,A.MARTELLS W.} LARGOSA) MR TANMAN POLYDOR/4 PLAYAINTERSCOPE 3 g
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COUNTRY POWER PLAYER

SEAN

e ATTENDED 16 CONCERTS THIS YEAR

* LICENSE PLATE READS
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COUNTRY POWER PLAYER

THOMAS

* ATTENDED 7 CONCERTS THIS YEAR
* SINGS EVERY WORD FROM “RIPCORD" OFF-KEY
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COUNTRY POWER PLAYER

MEGAN

™ * ATTENDED 21 CONCERTS THIS YEAR
5 '1’ ® ASPIRING PRESIDENT OF “CHURCH CHOIR"
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2017 NASHVILLE COUNTRY

POWER PLAYERS

Including DAVID KELLS and EVERY FAN who attended a country music concert at ZBRIDGESTONE ARENA

NG T

* Please join us with your suppgrt to dnsurgthal no
onemthemusnccommumtym st evet chodfe btween
food and medicine again!" -4 Rodaey Croutll

Mygic Health Alkkance b8 a Dir

and 8 501 {c)3 Pubic Chanty

Al rems and services are
$pouseipariner and imn

5 @ mugic akeoss thafhation
roq] lo mus.-ipratesignals
1

Some of the Artists who
have already committed to
Heal The Music Day 2017:

RODNEY CROWELL
MIRANDA LAMBERT
KEITH URBAN
PETER FRAMPTON
CHRIS STAPLETON
MORGANE STAPLETON
JOHN PRINE

T BONE BURNETT
DIERKS BENTLEY
EMMYLOU HARRIS
VINCE GILL

GARY ALLAN

RORY FEEK

LEE BRICE

RONNIE DUNN
MARTY STUART
MARY GAUTHIER
EARLS OF LEICESTER
SAM BUSH

IERRY DOUGLAS
GENE WATSON

Benefitting rhe progroms & services of

Colin Takes Artists to the Top

Los Angeles producer Colin Brittain is reviving alt rock by
helping create 3 hit records so far in 2017

t's been a busy year for Colin Brittain. Over the past six months the Los Angeles
producer has helped create three hit rock albums: (I8 B Crooked Teeth,
EXRTATIR Last Young Renegade and"«mb tions, all of which
topped, or came close to topping. Billboard's Hard Rock Albums chart. Brittain
worked closely with fellow producer Nick “RAS” Furlong on both Last Young Ren
and Crooked Teeth, but the pair received especially high praise for reviv ng
signature sound on the latter release, bringing back a fusion of nu metal and foth tha at
hadn't been heard since their early 2000 album Infest

Though Brittain began his career as a drummer for (SIfRREIEIENS), it's clear that he's
found his true calling behind-the-scenes. and with a mentor like John Feldmann at his
side there is little doubt that Brittain's work will continue top the charts in the months to
come
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DANCE CLUB SONGS™

TITLE Artist  w.c
MPRINT/PROMOTION LABEL ARI
18 LOVE ISLOVE ISLOVE LeAnnRimes o
SONY MUSIC UK/THIRTY TIGERS/RED
GLTCHLFE Taryn Manning | g h
GLVCHLFE
MALIBU Miley Cyrus 5
RCA
SWISHSWISH  Katy Perry Feat. Nicki Minaj | g
CAPITOL
SOMETIMES Kat Graham | 1o
SOUND 200
MY FIRE  Kile Rodgers & Tony Moran Present Kimberly Davis | o
MR TANMAN
WATERFALL Stargate Feat. PInk & Sia | ¢
.INTIRSTELLAR/'R(A
ONLY WANT YOU Skylar Stecker | 7
HERRYTREE
POSE Rihanna | 11
WESTBURY ROAD ROC NATION
WE GET HIGH Karel Ullner | ¢
POLARBULL
CASTLE ON THE HILL Ed Sheeran | g
ATLANTIC
UNDER MY SKIN Kendra Erika | 7
DAUMAN
YOU, | & THE MUSIC Junior Sanchez | ¢
BROBOV/ARMADA
LETTHE WORLD BE OURS TONIGHT Deborah Cox | 3
RADIKAL
DESPACITO Luis Fons & Daddy Yankee Feat. JustinBieber | g
UNIVERSAL MUSIC LATINO/RAYMOND BRAUN/SCHOOL BOY/DEF JAMAUMLE REPUBLIC
MAMA Jonas Blue Feat. William Singe | 5
JONAS BLUE/CAPITOL
YOUR SONG RitaOra | 4
ATLANTIC
2u David Guetta Feat. Justin Bieber | 3
VWTAH‘S\U'PRRLWDNE/SWMU'/RAWU BRAUN/ATLANTIC/DEF pAM Lr’ '\
THE SUGAR SHACK Tami | o = v
SFM [72] ~
: =3
TURN IT UP Kym Sims | 4 o)) )
DIVADOWN :
PEACE, LOVE &MUSIC  Tracy Young & Ceevox | 4 <
FEROSH
WEAK AR | 10
AJR/BMG/RED ASSOCIATED LABELS
NOTHING'SGONNA STOP LIS RO  Dirty Pop Feat Tyl Ofson lacke Orando
69, CHIPMUNS 4 —
BOMBA AggroSantos | 4 [T |
FOOo
NOW OR NEVER Halsey | 3 n
ASTRALWERKS/CAPITOL
WILDTHOUGHTS DI Khaled Feat. Rhanna & BrysonTiller | >
_WESTBURY ROAD WE THE BEST/EPIC LEGEND
ALL ARDUND THEWDRLD  Fenix Feat. ChrisCasino | g [ Bullets indicate titles with
CARRILLO greatest weekly gains.
SYMPHONY  Clean Bandit Feat. Zaralarsson | 12 Alb
. . um Charts
JECORD. COMEANY. LENEFIC/ATLANTIC @ Recording Industry Assn. of
0K Robin Schulz Feat. James Blunt | > America (RIAA) certification
TONSPIEL/BIG BEAT/ATLANTIC/RRP for physical shipments &
- - digital downloads of 500.000
TOO SOPHISTICATED  JoAnna Michelle | 7 albums {Gold).
IIWIN ANGEL A RAA certification for
STILLGOTTIME  Zayn Feat. PARTYNEXTDOOR | Bhysical shipments & dighal
- units {Platinum). Numeral
MORE THAN YOU KNOW  Axwell &Ingrosso | 2 noted with Platinum symbo
AXWELL/REFUNE/DEF 1AM indicates album’s multi-
platinum |evel.
ARE YOU? Urbano | ¢ RIAA certification for
418 physical shipments &‘ digita
GHOSTING  Joe Bermudez Feat. Megn | 13 ey
L noted with Diamond symbo
I'M THE ONE DJKhaled | 7 g}gl“cﬁ:’: fe‘geum's multi-
WE THE BEST/DEF JAM/EPIC I
" O Latin albums certification for
KNOWNOBETTER MoprLazer Feat Travs Scott, Camba Cabedo& Quavo | 3 physical shipments & digita
MAD DECENT downloads of 30.000 units
. R3] 2 i aib fication
Latin albums certification for
HOLLY 000 thys\ca\ shipments & digita
HEART AWAY FROM YOU DJ Pebbles | 13 downloads of 60,000 units
HEAVEN LEE/F RIENDSHIP COLLECTIVE w‘;‘[ ;ta)][.':oug\}ﬁlrg‘()?‘:':sgca[es
FLAWLESS Dr. Miami & Adam Barta Feat. Talia&Roro | 5 album’s multiplatinum level.
GRACE/WAVERLY
: Digital Songs Charts
Exfn:-{nsw AstridS | 4 @ RIAA certification for 500.000
paid downloads and on-
BE MAGICAL Dee Martello & Amuka | g demand streams where 100
HAMMER streams equal 1 download
N {Gold).
LIGHTBEAMS  Extxsia&Zach AdamFeat RonyG ¢ A RIAA certification for 1
IGROOYENEXT million paid downloads
BONAPPETIT  Katy Perry Feat. Migos | g m’er"e"ig%";f;’edaéigiﬂ;
CAPTOL — e 1download {Platinum).
THAT'S WHAT | LIKE Bruno Mars | 14 Numeral noted with Platinum
ATLANTIC symbel indicates song's
: ) - multiplatinum level.
SUBDWELARADIO  Envin2gesias Fest Descemer Bueno, Zin& Lewnat | ¢
SONY MUSIC LATIN Awards
ATTENTION Charlie Puth | Ps gﬁgceSen‘er forr\.a)rsESK %
0170/ C um sales ga
AT ) = = GG (Greatest Gainer for largest
FERS  (avm Harmk Feat. Pharmel Willams, KatyPerry &BigSean | ¢ volume gain)
FLY EYE/COLUMBIA DG (Digital Sales Gainer)
AG (Airplay Gainer)
:gPaaOUNCE Iggy Azalea | 1o SG (Streaming Gainer)
BEAUTIFUL TERMINATOR  Fantastiques | > Publishing song index available
REBEAT on Billboard.com/biz.
REMEMBERITOLD YOU Ik oras Feat. Anne-barie & ke Posner 1 visit Billboard.com/biz for

SAFEHOUSE/ISLAND/RE PUBLIC

complete rules and explanations.
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CONCERT GROSSES

PER TICKET PRICE

$19,884,200
{€17,390,765)
$160.07/368.60

$11,685,000
(£9.070010)
$12240/352.97

$9,399,310
(82077715 KRONA)
$108.79/351.53

$9,018,910
(€7,904,873)
$13.2/368.46

$8,970,100
(€7,861.410)
$157.46/873.03

$8,686,710
{€7,794,210)
$122.60/350.15

$8,613,840
(€7,592.040)
$108.50/351.40

$7,918,424
(€7,141,553)
$203.05/$65.85

$6,044,640
(€5,367,670)
$129.50/367.57

$5,869,005
(€£5,373,139)
$163.85/365.55

$5,597,950
(€5.001,165)
$128.72/383.95

$4,728,650
(4,628,587 FRANCS)
$306.50/397.05

$4,670,110
(€4.176,265)
$128.60/367.10

$4,645,895
(€3,232,688)
264.65/360.40

$4,471,280
€3.991.355)
$112.02/37282

$4,051,740
{€3.599,055)
$123.84/$56.29

$4,035,981

$139.50/349.50

$3,827,680
(14,409,897 ZL0TY)
$108.64/348.08

$3,505,145

{€3.208,999) $175/371

$3,306,191
$173.50/3123.50/
$63.50/$33.50

$3,039,276
(€2,853,780)
$170/342.60

$2,257,824

$250/$29.50

$2,132,287

$129.50/399.50/369.50

$2,120,356

$250/$59.50

$2,091,964

$250/329.50

$2,028,973

$129.50/$99.50/369.50

$1,947,649
$175/375

$1,678,980
(£1,328,063)
$93.82/347.41

$1,292,650

$175/349.50

$1,264,313

$119.50/$89.50/$69.50

$1,241,970
(£954.013)
$81.37/355.33

$1,233,934

$225/322.50

$1,124,798
(£904,833)
$186.50/355.95

$1,035,419

$125.50/$29.50

$963,746

$129.50/3$99.50/369.50

J. COLE, BAS, J.1.D., ARI LENNOX

ARTIST
VENUE
DATE

COLDPLAY, TOVE LO, LYVES
STADE DE FRANCE, PARIS
JULY 1516, 18

COLDPLAY, EMBRACE, LYVES

PRINCIPAUTY STADIUM, CARDIFF, WALES
JuLy 1112

COLDPLAY, MEW, LYVES
ULLEVI STADION, GOTHENBURG, SWEDEN
JUNE 2526

ATTENDANCE

CAPACITY

235,611
THREE SELLOUTS

122,851
TWO SELLOUTS

128,981
TWO SELLOUTS

COLDPLAY, TOVE LO, FEMME SCHMIDT

COMMERZBANK-ARENA, FRANKFURT, GERMANY

JUNE 30, JULY 1

COLDPLAY, ALUNAGEORGE, LYVES

CROKE PARK, DUBLIN
juy 8

COLDPLAY, ALUNAGEORGE, LYVES

KING BAUDOUIN STADIUM, BRUSSELS
JUNE 21-22

COLDPLAY, TOVE LO, LYVES
STADIO SAN SIRO, MILAN
Ly 34

CELINE DION, VERONIC DICAIRE

ACCORHOTELS ARENA, PARIS
JULY 45,89

82.833
TWO SELLOUTS

80,398
SELLOUT

100,489
TWO SELLOUTS

nz7,3o7
TWO SELLOUTS

48,226
FOUR SELLOUTS

COLDPLAY, ALUNAGEORGE, FEMME SCHMIDT

OLYMPIASTADION, MUNICH
JUNE 6

CELINE DION, VERONIC DICAIRE

STADE PIERRE MAURDY, LILLE, FRANCE
12

COLDPLAY, TOVE LO, LYVES
ERNST HAPPEL STADION, VIENNA
JUNE 11

CELINE DION, VERONIC DICAIRE

STADE DE SUISSE, BERN, SWITZERLANO
Juwy 15

62,548
SELLOUT

51,355
TWO SELLOUTS

56,246
SELLOUT

23143
SEULOUT

COLDPLAY, ALUNAGEORGE, FEMME SCHMIDT

HDI-ARENA, HANNOVER, GERMANY
JUNE 16

CELINE DION, VERONIC DICAIRE

PARC OLYMPIQUE LYONNAIS, LYON, FRANCE
Juiy 12

COLDPLAY, TOVE LO, LYVES
RED BULL ARENA, LEIPZIG, GERMANY
JUNE 14

COLDPLAY, ALUNAGEORGE, LYVES

PARC OLYMPIOUE LYONNAIS, LYON, FRANCE
JUNE 8

46,223
SELLOUT

39.507
SELLOUT

@233
SELLOUT

50,901
SELLOUT

PROMOTER

UVE NATION

SIM CONCERTS

UIVE NATION

UVE NATION

UVE NATION

UVE NATION

UVE NATION

G PRESENTS, CONCERTS

WEST, INTERCONCERTS

UVE NATION

G PRESENTS, CONCERTS

WEST, INTERCONCERTS

UVE NATION

MG PRESENTS, CONCERTS

WEST, ABC PRODUCTION

UVE NATION

MG PRESENTS, CONCERTS

WEST, INTERCONCERTS.

UVE NATION

UVE NATION

BILLY JOEL, ANDREW MCMAHON IN THE WILDERNESS

PROGRESSIVE FIELD, CLEVELAND
JuLY 14

COLDPLAY, TOVE LO, LYVES

PGE NARDDOWY, WARSAW
JUNE 18

CELINE DION, VERONIC DICAIRE

MATMUT ATLANTIQUE, BORDEAUX, FRANCE
JUNE 29

NEIL DIAMOND
MADISON SOUARE GARDEN, NEW YORK
JUNE 15, 17

CELINE DION, VERONIC DICAIRE

GELREDOME, ARNHEM, NETHERLANDS
JUNE 23

PAUL MCCARTNEY
CENTURYUINK CENTER, BOSSER CITY, LA.
Juy 15

32,833
SELLOUT

§7615
SELLOUT

31,140
SELLOUT

27303
31,488 TWO SHOWS

26046
SELLOUT

13,037
SELLOUT

TIM MCGRAW & FAITH HILL, LORI MCKENNA

TO GARDEN, BOSTON
JuLy 7-8

RICKY MARTIN

THE FARK THEATER AT MONTE CARLD RESORT & CASING, LAS VEGAS

JUNE 23-24, 27, 29, JuLY 1-2

PAUL McCARTNEY
INTRUST BANK ARENA, WICHITA, KAN.
1y 19

24,187
TWO SELLOUTS

22592
255610 SIX SHOWS

12053
SEULOUT

TIM McGRAW & FAITH HILL, RACHEL PLATTEN

STAPLES CENTER, LOS ANGELES
JuLy 1415

BRUNO MARS, JABBAWOCKEEZ

T-MOBILE ARENA, LAS VEGAS
uLy 15

ED SHEERAN, FUSE ODG
02 ARENA, LONDON
JUNE 22

QUEEN + ADAM LAMBERT
T-MOBILE ARENA, LAS VEGAS
JUNE 24

2557
TWO SELLOUTS

16,556
SELLOUT

18,552
19.085

11,716
15,346

TIM MCGRAW & FAITH HILL, RHIANNON GIDDENS

GILA RIVER ARENA, GLENDALE, ARIZ.
Juy 21

LINKIN PARK
02 ARENA, LONDON
Ly 3

ROD STEWART, CYNDI LAUPER

NORTHWELL HEALTH AT JONES BEACH THEATER, WANTAGH, NY.

JuLy 18

CELINE DION, VERONIC DICAIRE

FIRST OIRECT ARENA, LEEDS, ENGLAND
JUNE 25

MGM GRAND GARDEN, LAS VEGAS
juy s

13540
SELLOUT

16,249
18,228

13820
SELLOUT

7,208
SELLOUT

11429
SELLOUT

TIM MCGRAW & FAITH HILL, RHIANNON GIDDENS

OTIZENS BUSINESS BANK ARENA, ONTARIO, CALIF.

uLy 22

8903
SELLOUT

UVE NATION

UIVE NATION

G PRESENTS, CONCERTS
WEST, INTERCONCERTS

UVE NATION

AEG PRESENTS, CONCERTS
WEST, GREENHDUSE TALENT

MARSHALL ARTS, BEAVER
PRODUCTIONS

MESSINA TOURING GROUP/
AEG PRESENTS

UVE NATION

MARSHALL ARTS, BEAVER

PRODUCTIONS

MESSINA TOURING GROUP/
AEG PRESENTS

UVE NATION

KLMANJARD LIVE/AEG PRESENTS

UVE NATION

MESSINA TOURING GROUP/

AEG PRESENTS

UVE NATION

UVE NATION

G PRESENTS, CONCERTS

WEST, MARSHALL ARTS

UVE NATION

MESSINA TOURING GROUP/
AEG PRESENTS

Data for week of 08.05.2017

Dion,
Coldplay
Scoreln
Europe

Céline Dion (above) and
Coldplay both claim
multiple slots on the
Boxscore chart based on
ticket sales from sold-out
performances, primaiily in
stadiums, duting summet
treks through Europe.

Dion lands seven
engagements fiom her Live
2017 Tour, booked in seven
countiies on the continent
thiough eaily August. Five
are stadium shows, but
her highest ranking (No. 8)
comes flom an arena —
AccorHotels Arena in
Paris — with $7.9 million
in sales from a four-night
run July 4-5 and July 8-9.
Stade Pierie-Mauroy in
Lille, Fiance, is her top
eainer among the stadiums
with neaily $5.9 million in
revenue fiom sellouts on
July 1and 2. With 15 shows
ieported since the June 15
launch in Copenhagen,
Denmatk, Dion's tiek now
tops $4D million in sales. It
is set towiap in Scotland
on Aug. 5.

Meanwhile, Coldplay’s
European stadium run
spanned six weeks, with
20 conceirts planned
at 13 stadiums in nine
countries. Although dates
at all 13 venues ieached
the chait, the band's top
grosser is now the No. 1
Boxscore of 2017, eaining
that distinction with almost
$19.9 million in ticket sales
from a three-night stint at
Stade de Fiance in Paiis.
The total sold ticket count
reached 235,611 at the
stadium from shows on
July 15,16 and 18.

With over $412 million in
sales starting in the spring
of 2016, Coldplay’s A Head
Full of Dreams Tour now
1anks fifth among the top
grossing tours of all time,
but with shows booked
in stadiums and aienas
through November, that
1anking will rise. —Bob Allen
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Ruiz (left) and Romero
performedthe
Macarena alongside
dancersata New York
music store in 1995.
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21 Years Ago
LOS DEL RIO’S REMIXED
‘MACARENA’ REIGNED

Before “Despacito,” the song's dance craze proved the viability of
a Spanish crossover hit and ruled the Hot 100 for 14 weeks

Spain — was inspired by a woman named
Madalena, which led Romero to craft the
melody that would become “Macarena”
during a 1993 studio session.

The track arrived on U.S. shores
through Miami, after WPOW (Power 96)
DJ “JTammin” Johnny Caride heard it
at a local nightclub. Though his station

IT ONLY TOOK FOUR YEARS, THREE
countries, two Spaniards and one

Miami DJ, but on Aug. 3,1996, Los del
Rio’s “Macarena” topped the Billboard
Hot 100, wrapping an improbable journey
for a song whose origin dates toa1992
party in Venezuela. There, Los del Rio

— the duo of Antonio Romero Monge
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and Rafael Ruiz Perdigones from Seville,

avoided playing exclusively Spanish
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songs, Caride persuaded his bosses to
make an exception. The program director
demanded an English version, so Caride
recruited two partners to overhaul the
lyrics while retaining the original hook.
The retooled “Macarena,” dubbed the
Bayside Boys mix, crept to No. 45 on the
Hot 100 in late 1995, but once New York’s
WKTU added the song, it exploded, re-
entering the chart in May 1996 and finally
reaching No. 1in its 33rd week on the tally
— still the longest rise to the top to date.
“Macarena” was also powered by its
signature dance that swept the nation,
including the 1996 Democratic National
Convention, with C-SPAN airing a four-
minute clip of delegates dancing on the

convention floor. TREVOR ANDERSON
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INTRODUCING A NEW SMOOTH WHISKEY FROM
FLORIDA GEORGIA LINE





