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2019 GRAMMY® WINNER

BEST POP SOLO PERFORMANCE:
ARIANA GRANDE
God is a Woman
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2019 GRAMMY°®° WINNER

BEST RAP SONG:
DRAKE
God’s Plan
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2019 GRAMMY°®° WINNER

BEST ROCK ALBUM:
GRETA VAN FLEET
From The Fires
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(Finally) Goes ==
to Country ~—2
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Wait: Did

- — w the Grammys :*:?:& ~
- Get Their

Two top 10 singles. 18’arena
dates. Not a'wekd sung in
English. How Bad Bunny
i__taught pop a new lan*age
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TO THE 2019 GRAMMY WINNERS!

We're so proud that you're a part of the SoundExchange family.

Alan Parsons « Anderson .Paak « Andrew Wyatt e Ariana Grande ¢ Beck
Blanton Alspaugh « Bradley Cooper ¢ Brandi Carlile « Buddy Guy » Cardi B
Cécile McLorin Salvant « Childish Gambino « Chris Cornell « Chris Potter
Claudia Brant « Cole M.G.N. « Dan + Shay ¢ Daniel Caesar « Daniel Tashian

Dave Cobb « Daveon Jackson ¢ David Evans ¢ Dijon McFarlane ¢ Diplo » Drake
Dua Lipa  Ella Mai « Future « Greg Kurstin « Greta Van Fleet « HE.R. « Haim
High On Fire « lan Fitchuk « Jack Antonoff « James Ehnes « Jason Crabb
Jason Ingram e Jay Rock « Jeffrey Lamar Willlams « Jesse Shatkin
John Daversa e Justice » Kacey Musgraves « Kalani Pe'a « Kendrick Lamar
Kirk Franklin « Lady Gaga e Larrance Dopson « Lauren Daigle » Laurie Anderson
Kronos Quartet « Leon Bridges « Lucy Kalantari & The Jazz Cats « Luis Miguel
Luke Laird « Mark Ronson « Mura Masa « Opium Moon « Paul Mabury
Pharrell Williams « PJ Morton « PJ Olsson « Punch Brothers « Quincy Jones
Ron LaTour « Serban Ghenea « Shaggy « Shane McAnally « Shawn Everett o Silk City
Spanish Harlem Orchestra ¢ St. Vincent « Steve Gadd Band « Sting » Take 6
Terence Blanchard « The Carters » The Wayne Shorter Quartet « Tom Coyne
Tori Kelly  Victoria Kelly « “Weird Al Yankovic « Willie Nelson e Yebba
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Marshmello (right) and Bastille
performed “Happier” on the

season-15finale of The Voice. -
Inset: astill from Marshmello’s

Fortnite concert.

MARSHMELLO: TYLER GOLDEN/NBC/GETTY IMAGES. INSET: COURTESY OF

JOYTIME COLLECTIVE.
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| 7Rings Ariana Grande
29 . TBHI CANDERSONM.FOSTER@I.MMCCAN TM.PARKS AGRANDE,
z& N.VlmR.RODGERS.QHAMME TEINILKKRYSIUKT BROWN,MFOSTERC ANDERSON)  REPUBLIC
2 a
) Happier A Marshmello & Bastille
%g , e MARSHMELLO [S MCCUTCHEON, JOYTIMECOLLECTIVE/
£ ARSHMELLO’S TRIPTO 120 percent to 51.8 million U.S. R T ASTRALIVERIS/CARTOL
Tt N . .
the virtual Pleasant Park  streams in the week ending Feb. .
: . . \ 18 FED- 7 Without Me A Halsey
85 VldeO-game location aCCOleng to Nielsen Music, more LIBELL (LBELLA R ALLEN, A FRANGIPANE DELACEY,TIMBERLAKETVMOSLEYS SSTORCH)  CARITOL
g2 leads to a real-life leap than doubling its prior weekly best.
£ . .. . . . .
oF on the Billboard Hot 100. On the Digital Song Sales list, it PR Sunflower Spider-Man:IntoThe Spider-Verse) @ - Post Malone& Swaelee
'é*; The EDM D] played aset il’lSide jumps 11-5§, bounding by 82 percent L BELLC LANG [A.R POSTL BELLWTWALSHK.M.LSHAMAN BROWNC LANG) REPUBLIC
g3 Epic Games’ Fortnite on Feb. 2 to 22,000 sold. . .
P L . €iro Sicko Mode A Travis Scott
=2 the first of its kind on the gaming Happier” completes the longest 5 RO TAKETHC AT, ACHARAAED O HARYEY R KGOMRNGERRHIGENSAC AHATDTRAVISSCOT]
3 . . . ’ i A Rt " CACTUSIACK/GRANDHUSTIEEPC
i platform, and his Bastille duet, trip to the Hot 100’s top two — 25
£3 “Happier,” which closed the weeks — since OneRepublic’s High Hopes A Panic! At The Disco
3 performance, vaults 8-2, hitting a “Counting Stars” also hit No. 2 in its AR B AN A AR HAMARI A b cp/pueten by RamEN/EMG
S new peak on the Hot 100. (The song 25th frame in 2014. .
£ reached No. 3 last November.) “Happier” concurrently leads Thank U, Next A Ariana Grande
5z . : A AR TS R OWN MDF GSTERC M ANBERSON) REPUBLIC
55 The full 10-minute concert was the Hot Dance/Electronic Songs M T
g% uploaded to Marshmello’s YouTube  chart for a 21st week, while “Alone,” . .
gc : . : . 3 Middle Child J.Cole
gg Ch annel, along Wlth other related Wthh was also 1ncluded 1 the T-MINUSJ.LCOLE ICOLE) DREAMVILLE/ROC NATION/INTERSCOPE
] clips, while he released an extended  Fortnite set, re-enters at a new
g mix of the set to Apple Music (and No. 3 high. On the Hot 100, “Alone” g 1 Wow. Post Malone
g aVld gamers uploaded pOI‘thIlS Of I‘Cturl‘lS at NO. 28, another new peal<’ L.BELL,FRANK DUKES [A R POST,L.BELL, A FEENYWTWALSH) REPUBLIC
o : ) ) .
355Q thi perfo-rrnjmce to their channels).  after becoming Marsh.rnello s first Girls Like You A Maroon5 re. caris
-0 Happier” surges 11-2 on entry on the Hot 100; it reached 2 AN RSB E o 222 mESCORE
E= =2 the Streaming Songs chart, up No. 60 in2017. —GARY TRUST
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Billboard Hot 100

ALEC
BENJAMIN
FEAT.
ALESSIA
CARA
Let Me Down
Slowly

BENJAMIN

aaky;

How did Alessia end up on this version of
your song from 2018's Narrated for You?

How did you react to hitting the Hot 100?

The song by the 24-year-old
Phoenix native, rereleased
with Cara, 22, crossed

100 million U.S. streams
{through Feb. 7}, according
to Nielsen Music.

t . fvo N th ~ | t nath | Q - \

You were dropped from your first label
deal, then played in parking lots before
signing to Atlantic in February 2018. What
did you learn from that experience?

~+ ~

20

Better Now A Post Malone

FRANK DUKES,L.BELL [A R.POSTWTWALSH,A FEENY L BELL) REPUBLIC

4

WakeUpInTheSky A GucciMane X BrunoMarsX Kodek Biack

BRUNO MARS 808MAF IA&R.D.DAVI SBRUNO MARS,
D.LJAVERY JLACROIX CYOUNGBLOODB. K KAPRI GUWOP/ATLANTIC
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24

32

29
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26

28
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32

Youngblood A 5 Seconds Of Summer

ANDREW WATTL BE LLJ'OI. OTMAN A TAMPOSI,
AJRWINC.HOODLH NGS LBELL ONEMODE/CAPITOL

Shallow A LadyGaga &I;radley (Eooper<

LADYGAGA BRICE [SGGERMANOTTAMDRONSON AROSSOMANDQA WYATT) INTERSCOPE

Leave MeAlone A

YOUNGFOREVER CAST BEATS [C.ST. VICTOR) CINEMATIC/WETHE BEST/EPIC

Flipp Dinero

-4

36

2l

DancingWith A Stranger  Sam Smith& Normani

STARGATE, JIMMY NAPES [).L.NAPIER,M.S ERIKSEN,
TEHERMANSEN, S.SMITH,N.K HAM LTON) CAPITOL

Mo Bamba A Sheck Wes

TAKEA DAYTRIFIGYROLD (K R.SFALLDCMBIRAL DMA BAPTISTE) CACTUSIACK/GOO.D/INTERSCOPE

24

Alone A Marshmello

MARSHMELLO [MARSHMELLO) MONSTERCAT

28

Taki Taki A D) Snake reat. selena Gomez, 0zuna & cardi B

DISNAKEDD”N,S.EGRIGAHCINEZA.BRIGNO THORI’EO\RDIB2
V.SAAVEDRA SGOMEZ ICOZUNA ROSADOLGRIVERA VAZQUEZ) DJ SNAKE/GEFFEN/INTERSCOPE

Sweet But Psycho AvaMax

CIRKUT [MLOVE A A HAUKELAND HRWALTER A A KOCIW/LOBBAN-BEAN] ATLANTIC

30

Tequila A Dan + Shay

DSMYERSSHENDRICKS (DSVIYERSIREINOLDSNGAYON WARNER BROS NASHVILLE/WAR AWARNER BROS

2l

40

LookBack Atlt  ABoogie WitdaHoodie

LASWEETBOHDA [A BOOGIE WIT DA HOODIELA.SWEETAL.SAMU ElfCWAKD,

C.DOTSON LIACKSONEIERKINS IILLADANIEELS,R.IERKINS,N.S.PAYNE HIGHBRIDGE THELABEL/ATLANTIC

32

30

33

CloseToMe @ Hie Goulding X Diplo Feat. swae Lee

1LYA DIPLO (E.JGOULDING S KOTECHA PSVENSSON
1.SAIMANZADEH K M.LSHAMAN BROWNTW.PENTZ) POLYDOR/INTERSCOPE
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39
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| ARIANA
GRANDE
7 Rings
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Eastside A bennyblanco, Halsey & Khalid

ANDREW WATT.BENNY BLANCOCASHMERE CAT N.fE REZ,

KROBINSON.A FRANGPANEECSHEERANB.ILEVIN] - FRIENDS KEEP SECRETS/INTERSCOPE

30

35

36

3

~

Lucid Dreams A Juice WRLD

N.MIRA [L.A HIGGINS,N.MIRA STING,D.M LLER) GRADEA/INTERSCOPE

Breathin Ariana Grande

ILYA [I.SALMANZ ADEH,S KOTECHA PSVENSSON,AGRANDE] REPUBLIC

—

39

2%

Beautiful Crazy A Luke Combs

SMOFFATT[LCOMBSWBDURRETTERWILLIFORD]  RVERHOUSE/COLUMBIANASHVILLE

You Say Lauren Daigle

1INGRAMPMABURY (LDAIGLE LINGRAM,PMABURY) CENTRICITY/I2TONE/WARNER BRCS.

30

Trip A Ella Mai

DIMUSTARD (EMHOWELL VWADE QGULLEDGEDIMCFARLANE]  10SUMMERS/INTERSCOPE

27

37

4

36

4

Ilkelt A Cardi B, Bad Bunny &J Balvin

CHALIMBNIWHTE NDITT%III%MWHHIE (CARN llMMmMEOO‘GIOﬁACGONOHAI\A IWHTL
MAEMSSIRNANDEZAAATSONE HECHICAL MRLVINIVISHE AR ASTUPIRARGAS EWSIUPIN)  THEKRGIOUBTLANTIC

44

| B;)y SharI Pinkfong

YJEONG[KOH) SMART STUDY

32

37

_I_\ Lot 21Savage | , | -

DI DAHI [SBA JOSEPH,LCOLE DNATCHE AWHITE SYOUNG] SLAUGHTERGANG/EPIC

Drip TooHard A Ll Baby&Gunna | , | ,

TURBO [DJONESSGKTCHENSC DURHAM) YOUNG STONER LIFE/QUALTY CONTROL/MOTCWN 3D0/CAPTOL

49

44

42

43

Lovelies A Khalid & Normani

CHARLIE HANDSOME,DIGI [K.ROBINSON N.K.HAMILTON,
TM.PARKS,CHARLIE HANDSOME, JCHAMMAS) FOX/RCA

5l

Thisls It Scotty McCreery

FROGERS DWELLS,A ESHUIS [SMCCREERY FROGERS,A ESHUIS)  TRIPLE TIGERS

42

Be Alright ® Dean Lewis

N.ATKINSON,EHOLLOWAY [D.LEWIS)HUME) ISLAND/REPUBLIC

40

Bury A Friend Billie Eilish | , | -

£ BO'CONNELL [B.EO'CONNELL FBO'CONNELL) DARKROOM/INTERSCOPE

Going Bad Meek Mill Feat. prake 5 | 10

WHEEZYWWEISS RRWILLIAMS AGRAHAMWGLASSWWEISS]  MAYBACH/ATLANTIC

34

43

Money A CardiB | ; | 4

JWHITE DIDIT [CARDI B JWHITE] THEKSR GROUP/ATLANTIC

46

45
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ZEZE A Kodak Black reat. Travis scott & offset

CGANDY-ROGERSK CEPHUS TRAVIS SCOTT

D.A. DOMAN (B.KKAPRLD.L DOMAN M PRINCEJTHOMAS,
DOLLAZ NDEALZ/ATLANTIC

27

33

Better Khalid

STARGATE DIGI.CHARLIE HANDSOME LKROBINSO | SERIKSEN,
TEHERMANSEN L.CHAMMAS,CHARLIE HANDSOM RIGHTHAND/RCA

XASEMPERNARGASERNANISHEIB LA NEGRONVELEZE AMARTINEZOCASIOAGRAHAN]  FINESIOVOSO JNDANARNER BRCS.

MIA Bad Bunny reat. prake

DILJANAAMEBO KINGE LA LAVE NEVES HPJMANEWSEMPERVARGASEDIAZ.

47

42
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Thotiana Blueface | ,, | 4
SCUM BEATS [JPORTER EJOHNSON.CJONES]  BLUEFACE/FIFTHAMENDMENT/EONE

®|&|E

46

44

4
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46

4

[o o]

40

Speechless A Dan + Shay

DSMYERSSHENDRICKS [RSMYERS SMOONEYJREYNOLDSLVELTZ) WARNER BROS. NASHVILLE/WAR

24

22

Envy Me Calboy

ITK [CWOODSJTKN:GHT) PAPER GANG/RCA

4

Swervin A Boogie Wit daHoodie reat. sixoine

LONDONON DATRACSQA BOOGIE WIT DA HOODIELTHOLMES,
R BAILEYK ARICHARDSON, ARCBINSON 6IXSIN HIGHBRIDGE THELABEL/ATLANTIC

Beautiful A Bazzi reat. camila cabello

RICEN' PEAS,BAZZ] (A BAZZI MWOODS K WHITE] ZZZNAMCOSMIC/ATLANTIC

38

26

Backin’It Up i 7 Pardison Fontaine rea. cardi_;

f LOUIS,SYKSENSE EPIKH PRO [ITHORPECARDI B LHUIZA|
SCRUGGS, SLOWERY,B.BELL R GUY,SJORDAN LA SHAW ATLANTIC

LostinTheFire  Gesaffelstein & The Weeknd
MLEVYTHE WEEKNDDAHEALA [MLEVY ATESFAYE A BALSHELOUENNEVILEN.DONMOYR) COLUMBIA

Twerk City Girls reat. cardi B

MR.NOVARICO LOVE[C.KIRBYDTURNER RICO LOVECARDI B) QUALTY CONTROL/MOTOWN/CAPTOL

1

-

40

— e}
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BENJAMIN: ALEX CURRIE. LEVINE: CAL SPORT MEDIA/ALAMY. SCOTT: TIM
MOSENFELDER/GETTY IMAGES. EILISH: MAT HAYWARD/GETTY IMAGES.

GRANDE: GREGORY PACE/SHUTTERSTOCK.
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51 ’ @ Girl Like You Jason Aldean | 4 | ' :
\__/ MKNOX (MTYLER.LBOYER LMIRENDA) MACON/BROKEN BOW ¢ g
56 s, ] ThisFeeling @  The Chainsmokers rea keseasateii | ¢ | |7 ' : _
N/ THECHAMNSMOKERS (A TAGGASTAPALLEWSCHVWASTZ)  DISRUPTOR/COLURBIA 10 - O CCRS OO spentin
@ 5 Nothing BreaksLike AHeart  Mark Ronson e iy s &'l Y MAROON 5 p LU0
15 A AR sy UGS RCA | , ¥¢ CIF\ERADTI. . , ‘
@ % Undecided Chris Brown ar g ‘ . X Girls Like You - T
PR AR N TR SR AR G hnwanery. ‘ .
4 | so Sixteen ThomasRhett | ,, | |5 _ ‘
CHUFFAFRASURE JHORAS RHETT (THOMAS RHEITSEA DOUGLASJOE LONDON) VALORY
o il Y OneCall Gunna | oo | | and 13 percer .
DEB NOT USTED [NOT LISTED) YOUNG STONER LIFE/300
~troaameae \
5 D Pure Cocaine LiiBaby | . | . S
g LRDSER M RESRISG 8AL BIONES. AR AR i : 5
-~ Take It FomMe Jordan Davis S, a7
' S8 PDIGIOVANNI (LDAVIS.LDAVIS LGANTT) MCANASHVILLE 58 6 o N

@ 5q ] PutADateOnh Yo Gotti reat. Litaty | 59 |

\ LIAMES (MMIMS,DJONESJJAMESRMORALES) CMG/RPIC
\!
53 bl Bllfning Mﬁn Dlefl(.S Bemiey Feat. Brothers Osporne 45 16 Tltle CERTIFICATION Artlst {% '§§
R COPPERMAN,.R STEWART (L DICK 8 PINSON CAPITOL NASHVILLE PRODUCER (SONGWRITER) PAPRINT/PROMOTIONLABEL. &€ 30
e (W e ] WhenTheParty'sOver @ BillieEilish | o, | Body @ Loud Luxury rear.erando | g5 | ¢
N/ FBO'CONNELL (F.BOCONNELL) DARKROOMANTERSCOPE AFEDYKLDE PACE (CLOPESMMCCLAIN ADE FYDEKCLDE PACE)  ARMADA
63 | 60 [s2] ArmedAndDangerous @ JuiceWRLD | ,, | Shot Clock ElaMai | | ,
OREMOON (L AHIGGINS, AEPROCTOR) SRAERAIRECORE PRI RSB RTSAS™ tosummesinmrscone
63 ] WhatMakesYouCountry LukeBryan | o | ¢ TalkToMe Torylanez & Rich The Kid e
ISTEVENSJSTEVENS (L BRTANDDAVIDSONAGORLEY)  CAPITOUNASHVILE Wﬂ%ﬁ&?MMERS MADLOVE ANTERSCOPE
-] Pure Water Mustard&Migos | . | Love Wins Carrie Underwood | o | TRAVIS
M A e Y+ g L] DGARCIAC LNDENWOOD [C UNDERWOODDAGARCIABITT INAES)  CAMIOLNASHVILLE SCOTT
s | - I Uproar Liwayne | | Startender  ABoogieWitdaHoodierex osesns | o | Sicko Mode
%&EM‘&&MT%M YOUNG MONEYREPUBLIC mm&%ﬂ%@ . HGHBRIDGE THE LABEL/ATLANTIC
o | o [es) Lovely A Billie Eilish & Khalid | ¢, | | MixedPersonalities  YNWMelly rea. caeviest | ;| 3 .
FROCONNELL BEOCONNELLESOCONNELKROBNSON]  DARKROOM. INTERSICOPE NOT USTED [NOT LISTED) YNW MEWLY/ 300
5 | c« I Calling My Spirit Kodak Black | 45 | | Make It Sweet OldDominion | . | . o P
ILUBLBNIAKE ONE BKKAPRUHLUELENJDUTION)  DOLLAZ NDEALZ/ATLANTIC A I T SO SELLERS, RCANASHVLLE - '
s I EllaQuiereBeber Anuel AA & Romeo Santos il % Roses  bennyblanco & Juice WRLD Feat. erendon wie sl 2 Khall
G R e R A A AT AL P R R T BN, e s e sECRETNTRSCOR
f-‘ _— :| epge . .
73 0] Millionaire ® Chris Stapleton | o, | ¢ Here Tonight BrettYoung | o |
‘ / DCOBB.C.STAPLETON (KWELCH) MERCURY NASHVILLE DHUFE (BYOUNG.BCAVER LEBACHC KELLEY) 8MG
e | 2 Il You Jacquees | o | | Splashin RichTheKid | o, | ;
LONDON ONDA TRACK (DCPEBY ACCIDENTLTHOUMES)  CASHMOMEY/REPUBUC FRANK DUKESLAB COOK [DLROGERS AFEENTG.DICKINSON) INTERSCOPE
ss | 59 Good Girl Dustinlynch | ,, | |3 Keanu Reeves logic | 25 | 3
ZCROWELL (DLYNCH LEBACH A ALBERT) BROKEN BOW 60X [SIRRBHALL ILA.[VATURY, A GOMMEZ) VISIONARY/DEF IAM
Love Someone Lukas Graham | _, | NoStylist ®  French Montana reat. orake a 1%
NSRRI RBLIRETD  wamnmsnos. ¥ B T T i g
MurderOnMyMind @ YNWMelly | ,; | Burn Out Midland | | .
NOT LISTED [NOT USTED) YNW MELLY/300 mw&gﬁ% R ) C.oUEoY, BGMACHINE
Down To The Honkytonk  JakeOwen | ,, | letMe DownSlowly  AlecBenjaminreac sessacaa | o | o BILLIE EILISH
HRCNELAPa Nl SRR e NUMBRSAREZHBLGNOX  annst pasemens crouprananTic Bury a Friend
Saturday Nights  Khalid&Kane Brown | . | . Miss Me More Kelsea Ballerini | o | |
%ﬁﬂﬁ%kﬁ%ﬂ‘%%vaw RIGHT HAND/RCA FGWHTEHEADIMASSEY (K BALEPINCDHHODGESBMCLAUGHUN]  BLACKRIVER
Nights Like This  Kehlani reat. 1yooniasien | co | 4 Oceankyes A Billie Eillsh | o |
NOT USTED (NOT LISTED) TSUNAMI MOB/ATLANTIC FB.O'CONNELL (F.B.O'CONNELL) DARKROOM/INTERSCOPE
Yosemite A TravisScott | | Crushed Up Future | 4 | -
HERUTERERE TABTIRHIT™S  crcrusnexcramonusnesec WHEEZY (NDWILBURNW.GLASS) FREEBANDZ/EPIC
Ruin My Life Zaralarsson | . | Night Shift JonPardi | o5 |
M&%&m mgwmm MCORD COMPANT TBUARC BBUTLERJPARDI (LBROWN.PLARUEEMONTANA]  CAPITOL NASHVILLE
NET AmsAroundYou  XXXTENTACIONX BPUMD e s AR Close Friends @ LilBaby | » | s
A e i i TURBO (DJONESC.OURHAM)  QUALITY CONTROL/MOTOWN/CARITOL
- I FrstOff Future feac travisscort | 47 | 3 OnMyWayToYou Codylohnson | | ,
ALTIACOB [N.DWILBURNTRAVIS SCOTTLCANADY) FREEBANDZ /EPIC TWWILLMON (BRETT JAMES,TLANE) COIO/WMN
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18 YEARS * 460+ SHOWS
15 MAGICAL VENUES

adayon the green adayonthegreen.com.au
proudly ticketed by ticketmaster: e: michael@roundhouse.com.au




| FLORENCE + THE.MACHINE, ROBBIE WILLIAMS,
RED HOT CHILI PEPPERS, ELTON JOHN, ROD STEWART,
. ELVIS COSTELLO, BRYAN FERRY, ALICIA KEYS,

KYLIE MINOGUE, NEIL YOUNG; FLEETWOOD MAC,

LIONEL RICHIE STING AND BLONDIE... JUST TO NAME A FEW
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ON THE COVER

Bad Bunny photographed
by Ramona Rosales on
Jan. 26 atEl Cortez Hotel &
CasinoinLas Vegas. Go
behind the scenes of Bad
Bunny's cover shootat
billboard.com/videos.
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Billboard will publish.
nextissue on Marc
For 24-7 musicc
goto billboard.ci
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FEATURES

44 Voice of the People When
he wasn't painting his nails
or tweeting aboutbody
positivity, Bad Bunny scored
over 50 hits and a top 20
debut rapping and singing
exclusively en espafol. How
he taught American pop to
speak a new language.

52 Playing Through Politics
Los Angeles" mariachis are
keeping a vibrant corner of
Latin music alive evenin the
face of Trump’s threats to
their culture.

BILLBOARD HOT 100

3 Following his virtual Fortnite
seton Feb. 2, Marshmello
soars to a new high with
his Bastille collaboration,
"Happier.”

TOPLINE

15 A yearafter “step up,” the
Grammys returned with a
more inclusive show, but
problems still remain.

18 How automated mastering
service LANDR is helping
both major labels and DIY
artists get their music
sounding its best.

7 DAYS ON THE SCENE

24 61stannual Grammy
Awards, Clive Davis
Pre-Grammy Gala,
Billboard's Power 100

THE BEAT

35 He reinvigorated the
blues. Now Gary Clark Ir.
is confronting a darker
American history.

38 How producer Benny
Blanco notched his first
top 10 single as alead artist
alongside Khalid and Halsey.

BACKSTAGE PASS

57 With global concert grosses
up an estimated 38 percent
in five years, venue
companies are developing
or reviving new facilities.
Plus: 17 of the most notable
venues in North America.

CODA
80 In 1981, Dolly Parton topped
the Hot 100 with "9 to 5."




TWO-TIME GRAMMY AWARD® WINNER

BEST NEW ARTIST!
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DUA LIPA
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Where Do The Grammys Go Now?

This year’s awards honored more women and people of color in a ceremony that seemed
more relevant to today’s music business, but still made some missteps. What's next?

HIS WAS THE FIRST CHINK
in the armor,” says a label
executive about the recent
Grammy Awards, where
a hip-hop track won both record and
song of the year for the first time and
more women than usual appeared
onstage as both honorees and
performers a year after Recording
Academy president/CEO Neil
Portnow famously suggested they
needed to “step up.”

It says something about the
perception of the awards that at least
some In the industry
see it as an edifice that’s
protected — perhaps,
in some cases, from
the kind of performers
or music they work
with. But the consensus
among industry executives is that the
61st Grammy Awards represented a
significant step in the right direction
toward a telecast that reflects a
modern music business dominated
by hip-hop —even if there’s still a
long way to go.

Last year, only one woman —
best new artist winner Alessia

900

New membersinvited tojoin
The Recording Academy by
the organization’s task force

BY GAIL MITCHELL

Cara —won a major award that

was presented on TV. (Lorde drew
attention to the program’s gender
imbalance by pointing out that she
was the only female nominee for
album of the year, and the only one
not asked to perform a song from
that release.) This year, the academy
expanded the number of nominees
for the four big awards from five to
eight, and more women got those
spots — there were five female
artists nominated for record of the
year, five as performers for song of
the year, five aslead
artists for album of

the year and seven (in
six slots) for best new
artist. Women won two
of those categories —
Kacey Musgraves, for
album of the year with Golden Hour,
and Dua Lipaq, for best new artist.
The ceremony was hosted by Alicia
Keys, who set a tone of female
empowerment for the evening early
on when she brought former first lady
Michelle Obama,lLady Gagaq,
Jada Pinkett Smith and Jennifer
Lopez onstage to resounding

applause, and women delivered
some of the night’s standout
performances, including Janelle
Monade’s sleek “Make Me Feel”
and the indefatigable Dolly Parton
harmonizing with Miley Cyrus,
Katy Perry and Maren Motris,
among others.

“This had come to a head,” says a
female TV producer, talking about
how many women were on the show
a year after Portnow’s comment
(for which he apologized). “Women
took that remark [about stepping
up] literally.”

This year’s show — which drew
19.9 million viewers, up from
19.8 million in 2018, according
to Nielsen — reflected today’s
music business in other ways,
too. Childish Gambino’s “This
Is America” won record and song
of the year, and more hip-hop and
R&B awards were announced
during the main telecast. An
academy task force’s decision to
invite 900 new members in order to
diversify the Grammy voting body
may have helped.

That’s just “a step in the right

| aulidol
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direction,” though, says one
high-ranking label executive.
Ever since The Fresh Prince
and DJ Jazzy Jeff, among
others, refused to attend

the Grammys in 1989 when
the academy decided not to
televise the presentation of
the first award for best rap
performance, the hip-hop
community has had alove/
hate relationship with the
ceremony. More recently,
Jay-Z and Kanye West
have spoken out against the
awards show.

Even this year, Gambino
didn’t attend to accept his
trophy, and both Kendrick
Lamar and Drake declined
invitations to perform.
Drake surprised viewers
when he stepped onstage
for the first time since
2013 to pick up his best
rap song honor — only to
have his acceptance speech

for her to pull something
together.”

Questions about the
future of the show —and
the academy — loom large
as Portnow prepares to
leave this summer after 17
years at the helm. Ehrlich
has said that his contract
only runs through 2020,
which would mark 40 years
of producing the venerable
show, and that he is unsure
if he will return.

Their successors will
have the freedom to make
changes that many in the
industry regard as long
overdue, including updating
the process to determine
both nominees and winners.

“They should absolutely
change the voting criteria,”
says a publishing executive.
“If you're working with
songwriters and producers,
publishing and A&R, you

“|The academy has] got to

let some more new blood in.

cut off. (According to a
statement from the show’s
producers, a “natural pause
in his speech” led them to
think he was done, and he
declined their offer to finish
his speech.)

“Thank you [Grammys]
tfor showing more R&B on
the show this year,” says the
first label executive. “But
why are you still scared of
hip-hop? There still aren’t
enough people of color
in the system, including
The Recording Academy
and the networks, who
understand and respect the
genre.”

The no-shows weren’t
limited to hip-hop. Days
before the telecast, Ariana
Grande (who won best pop
vocal album for Sweetener)
and longtime Grammys
producer Ken Ehrlich got
into a back-and-forth in
the media after the singer
denied Ehrlich’s claim
that she couldn’t perform
because it was “too late

29

should be able to vote
because you're involved
with and guiding the
creative process.” (Voting
members are professionals
with creative or technical
credits on at least six songs,
who must then apply for
membership and pay
annual dues.)

Some label executives
believe the academy
should make the process
more transparent. “Get
rid of secret nomination
committees and follow the
[Academy Awards’] lead
and decide nominees by
academy votes,” says one.

The ultimate fix may
come from the evolution of
The Recording Academy,
although it’s hard to
predict how fast that will
happen. “The old guard
has to relinquish its seat
at the table,” says another
industry source. “They’ve
got to let some more new
blood in if the Grammys are
to survive.” @

Kacey’s ‘Golden’ Radio
Hour Has Arrived

After her critically acclaimed album won the top prize at the
Grammys, Musgraves finally takes the airwaves

BY ANNIE REUTER

ould Kacey Musgraves’ four

Grammy wins, including the

coveted album of the year

award for Golden Hour, lead
to country radio finally embracing the
singer?

Executives at Musgraves' label, MCA
Nashville, think so. On Feb. 11, the day
after the Grammy Awards, the company
serviced the new single “Rainbow,” which
Musgraves performed on the show, to
country, adult contemporary, adult top 40
and Triple A radio.

With 53 stations adding the song,
according to MCA Nashville vp promotion
Katie Dean, “Rainbow” is Musgraves'’
highest first-week add total in her career.
While Feb. 11 served as the official add
date, enough country stations began
playing it in anticipation of her Grammy
performance that the song debuted at
No. 58 on Billboard's Country Airplay
chart posted the same day.

Radio has not always supported
Musgraves: “Merry Go ‘Round,” from
2013 album Same Trailer Different Park,
is her only top 10 on the Country Airplay
list. While MCA Nashville serviced two
singles from Golden Hour, "Butterflies”
and “Space Cowboy,” to country radio

around the album’s release, the label did
not actively pursue airplay. Few stations
played the songs, even after Golden Hour
won album of the year at the Country
Music Association Awards last November.

The label decided to service “Rainbow”
after the Grammys “based on what
we felt would be a great moment on
the awards show,” says Royce Risser,
executive vp promotion at Universal
Music Group Nashville. "We asked all of
our programmers to tune in and watch,
but also to spend time with the song.
There were some key folks out there that
were very strong advocates and very vocal
about Kacey's importance at radio. That
certainly helped.”

As country radio struggles to find a
home for women on its stations, some
programmers believe “Rainbow” could
at least get one female artist more
exposure. “l certainly hope ["Rainbow”]
opens the door a little more,” says Lance
Houston, program director at WEBG
(Big 95.5) Chicago, which began playing
“Rainbow” the week of Feb. 4. “This is a
girl who sings country music and is about
as country as they come. We're missing
that on radio right now, so why are we not
stepping up and supporting this?" @

Musgraves at the
Grammys on Feb. 10.
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Music Mastering
Goes Online

LANDR uses cloud-based software to help both major
labels and bedroom artists smooth out their tunes

BY HARLEY BROWN

s Gwen Stefani prepared

to debut the video for

her single “Make Me

Like You" atthe 2016
Grammy Awards, her team needed
the track mastered — fast. Facing a
24-hour turnaround, Stefani’s label,
Interscope, consulted the web-based
mastering program LANDR, known
for the algorithm it uses to create
professional-sounding masters within
minutes. "At that level, no one would
drop anything through a website,” says
LANDR creative director Rory Seydel.
“They sent itto [the LANDR executive
team]; we ran it through the site and
sent it back to them. They were super
happy, and we saved the Grammys.”

For decades, engineers have used

their ears and experience to take mixes
and adjust the levels of various sounds
to create more polished “master
recordings” that serve as templates
for manufacturing physical products
or distributing music online. To make

amaster with LANDR, artists upload
their music to its site, which runs it
through an algorithm “trained” to make
the same choices a mastering engineer
might. Generally, says Seydel, he trains
the algorithm on better-mixed tracks
so it performs at a high level regardless
of the mix quality.

Founder Pascal Pilon says he was
inspired to develop LANDR {which
stands for “left and right”)
in 2014 after learning that
only 1 percent of music
released on “the YouTubes
of the world” is mastered.
“People were unable to putin
acouple of hundred dollars”
for an engineer or to learn
how to do it themselves, he says.

LANDR sells subscriptions for $10
amonth, with a “freemium” offering to
attract new users. In early November
2018, the Montreal-based company
announced it had mastered 10 million
tracks by 2 million users. The company

10M

Numberoftracks

LANDR saysithas

mastered since its
2014launch

Stefani’s team used web-based program LANDR to master the song “Make Me Like You.”

said its revenue was “strong” but
declined to share numbers.

Warner Music Group was initially
reluctant to deviate from the traditional
mastering cycle before investing in
LANDR’s $6.2 million round of Series A
funding in 2015, says a source familiar
with the negotiations. Now,
labels like Warner Bros.,
Atlantic and Disney Music
Group use it regularly, and
Interscope’s Lady Gaga
employed LANDR for the
remixes of her song “ "Til It
Happens to You.”

Last year, LANDR also began
offering digital distribution. About
30 percent of LANDR's subscribers
also use its distribution service.

So far, at least, LANDR doesn't
seem to pose a threat to traditional
mastering engineers. And not everyone

is sold on the idea of software-driven
mastering. “Whenever [clients] send
atrack through, if they send the same
track again, they get different results,”
says engineer Mandy Parnell, who has
worked on Grammy-winning albums
like Bjork's Biophilia. " The program
doesn't analyze it the same each time.”

Philadelphia producer OddKidOut
was also dubious but became a
convert. “I've A/B'd it before where I've
paid for a master and putitin LANDR,
and they sound pretty damn similar,”
he says.

Programs like LANDR won't soon
perform like a mastering engineer
with years of experience, but many
musicians value its affordability.
“We've always set out to make a
brand that resonated,” says Seydel.
“We tried to make something that
spoke to everyone.” @

Ozunascoredarecord23
nominationsforthe 2019
1 Latin Music Awards.

Streaming Fuels Latin’s Big Year

Billboard's Latin Music Awards finalists, announced Feb. 12, are driven by digital — and collabs

BY LEILA COBO

Ozuna’s record 23 nominations

and "Te Boté,” atrap/reggaetdn

The boom in collaborations

"Consistency is everything,”

for the 2019 Billboard Latin
Music Awards underscore a
significant moment for Latin
music in the United States. The
genre is notonly at the forefront
of pop culture — the Grammy
Awards telecast opened with
Camila Cabello, ] Balvin and
Ricky Martin — it's seeing outsize
success with streaming, urban
music and collaborations.
Ozuna is competing against
himself in a variety of categories.
For the top Latin album of the
year, his 2018 LP, Aura, goes
head-to-head against 2017's
Odisea; for hot Latin song of the
year, he's featured on "Taki Taki”

who's who that also includes Nicky
Jam and Bad Bunny. Meanwhile,
“Te Boté” and "El Farsante,” his
duet with Romeo Santos, are both
nominated for streaming song of
the year. (Nominees and winners
are determined by the sales,
streaming, radio airplay and social
datainforming Billboard's charts.)
Other top nominees are also
collaborations. Balvin and Jam
have 13 nominations each,
including six for their joint hit
"X (Equis).” Bad Bunny has 12,
eight of which are collaborations.
OnlyDaddy Yankee, who has
eight nods, has a solo track, “Dura,”
up foranaward.

among urban Latin acts has,
inturn, boosted the streaming
numbers that power Latin

music. Collabs can amplify
songs through multiple artists’
channels and markets, for
example, leading to higher
streaming numbers. Streaming
accounted for 91 percent of

all U.S. Latin music revenue,
according to the RIAA's 2018
midyear report, compared with
75 percent for the market overall.
And, according to Nielsen Music,
Latin music accounted for

18.4 percent of the total video
streaming marketplace in 2018, a
massive over-index for the genre.

says Bad Bunny manager Noah
Assad, explaining why his client
has released over 100 songs

in barely three years. "We want
him everywhere.”

Karol G and Natti Natasha
became the first women tobe
nominated in the best new artist
category in at least six years.

And for tour of the year, tradition
prevailed, with nominations for
Luis Miguel, Jennifer Lopez and
Shakira, proof that roots music
has more appeal than urban on the
live circuit.

The Billboard Latin Music
Awards will air live from Las Vegas
on Telemundo on April 25.@
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FROM THE DESK OF

FOUNDING CHAIRMAN OF THE GLOBAL ENTERTAINMENT
AND MEDIA PRACTICE, GREENBERG TRAURIG

Joel Katz

The veteran attorney reflects on working with James Brown,
negotiating for Jon Platt and the future of the music biz

BY MELINDA NEWMAN
PHOTOGRAPHED BY RAYMOND McCREA JONES

OEL KATZ IS WIDELY KNOWN AS
one of the top attorneys in the
entertainment industry. As it
turns out, the founding chairman
of the global entertainment and media
practice at Greenberg Traurig also
officiates weddings — including marrying
Sandbox Entertainment founder Jason
Owen and his husband, Sam Easley. “I
do a great wedding,” says Katz. “Believe
me, you'd cry.”
It’s a wonder that Katz, who starts
his day at §:30 a.m., has time to handle
nuptials, given that he represents many of
the top executives in the music business,
as well as The Recording Academy,
Antonio “L.A.” Reid’s Hitco, the Chinese

conglomerate Alibaba and the Michael
Jackson estate, for which he 1s co-general
counsel. In 2018, he took 47 trips, roughly
25 percent of them out of the country,
and brokered a 10-year, $250 million deal
with Univision for the Latin Recording
Academy. He continues to serve as
chairman of the board for the T.J. Martell
Foundation and, in one of the most talked-
about deals of 2018, negotiated longtime
client Jon Platt’s deal to exit Warner/
Chappell Music to become chairman/
CEO at Sony/ATV Music Publishing, a
role Platt will assume on April 2.

The Atlanta-based Katz, 74, grew up
in the Bronx, but headed south to attend
the University of Tennessee Law School

e e
. W - ——a e~

on a scholarship while working nights at

a Holiday Inn. (The law library at UT now
bears his name.) The divorced father of
two settled in Atlanta, but makes frequent
trips to Nashville, Los Angeles and New
York. He spoke to Billboard about his
recent successes, the record industry’s
return to prosperity and his future plans.

You helped Jon Platt get out of his deal
at Warner/Chappell, where he had
almost two years left on his contract.
Why did they let him leave?

The people at Warners are really

good people and they understood the
opportunity for Jon; and Jon, frankly, had
the discussion with [Warner Music Group]
at the highest of levels. I can’t take credit
for any of that.

What's the significance of his hire at the
wolrld’s biggest publishing company?
It shows that our business is finally
recognizing excellence and not barring
deserving individuals, which is great.

As general counsel to The Recording
Academy, you are part of the search
for anew chief executive to replace
Neil Portnow, who will retire in July.

“People canhave long
careersiftheylearnhow
tochangeand learnhow
toreactto howthe world
reallyis —and our music
businessisamicrocosm

ofthe real world,” says

Katz, photographed
Jan. 29 at Greenberg
Traurig in Atlanta.
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How is that going?

They have a committee of Recording
Academy trustees who are supervising
that search with [executive search firm]|
Korn Ferry. I don’t believe they’ve had
more than four to five meetings. I don’t
think this is going to finish until summer.

Is there a focus on hiring a woman or a
person of color?

I can’t tell you whether it will be a white
man, a black man, an old man or a
woman. Hopefully it will be the best
person who could lead the academy. That
should be the qualification.

“Thereis

more money
out there

than there
has ever been.”

The music industry — especially the
labels — have begun to thrive again.
How is that affecting executive
contracts?

Executive deals differ from company

to company, [but] streaming is putting
so much more income into the hands

of these companies [and] enabling

more artist signings. As more money is
generated, I believe bonuses will grow
for executives. Salaries are already fairly
high right now in both publishing and
records. The key element is the bonus.

In the wake of the #MeToo movement,
are labels putting moral clauses into
executive contracts?

There’s language being added in terms
of the behavior of executives. If you're an
executive in this business, you’re going to
be held to a higher standard than perhaps
you were 10 or 15 years ago.

Is that what labels need to do to
protect themselves?

I don’t think it’s just a matter of
protecting the labels, but being good to
your employees and creating a [quality]
environment. You should want to create

that kind of environment and there should

be more opportunity and diversity in
terms of people who are participating in
this business. It shouldn’t be just a white
man’s business.

The first artist contract you
negotiated was for James Brown

in 1971. What's the biggest thing you
learned from him?

Patience. He was very patient. He was
one of the smartest people I ever met. He
wasn’t educated; he had a doctorate of
street-ology. (Laughs.)

What part of the business do you see
becoming most important in the future?
The most important element is
management. That unique relationship
between the manager and the artist —
which will, in the next 10 years, greatly
expand in terms of what they own,

how they own it and how they deliver that
content to the companies that stream,
market, promote and sell the content

— will be the whole key to our business.

Will labels be less important?
No, they’ll just be different.

Your firm acted as legal adviser for
Hitco, with Raine Partners acting as its
investment banking adviser. Is there a
lot of money out there?

There 1s more money out there than there
has ever been. For the first time that I've
ever seen In my 50 years in this business,
investment bankers are interested in
music. The intellectual property that’s
being created has become important to
them, which it was not up until recently.

You represent so many of the

top record executives, acts and
companies. What's the best way to
avoid conflict of interest?

imﬁ

RESERVE.

It’s very hard. Even though all of us don’t
want conflicts, we get them — and we try
to get them in writing, signed off upon.
But you kind of can’t win. You do the best
you can and you'’re honest and disclose
any conflict that you know of. You know,
many clients come to you because of the
conflicts you have — if you represent not
the record label, but a substantial amount
of that record label’s executives, you know
that label very well because you know the
people who are doing the work.

What do you wish the new crop of
lawyers knew that you know?

Don’t do everything you do for money.
Give back to the organizations that are
good, get involved with the City of Hope,
with T.J. Martell. Help people do things. It
will make you a better lawyer, it will make
you a better person, and you will rise in
the community of this business.

You turn 75 this year. Do you think
about retiring?

I think about retiring. I think you can do
different things in your life and make
meaningful contributions to many
different things based on the experience
that you have, and I've gotten 50 years of
experience in the recorded arts, music
publishing and media business. I know I'm
goling to work in some way [in the future].
I don’t ever want to be sitting watching

a television set or sitting in my movie
theater just watching movies. [ want to be
doing things that have some value to other
people besides me. ©

1, 3"lwas Michael
Jackson's lawyer when
hedied,” says Katz.
“"Michael was much
more personableand
moreareal human being
than people gave him
[credit] for.He called me
'Roosevelt’ because | was
supposed to makeall his
new deals.” 2From Willie
Nelson’s cannabis line.
"lworked for Willieas his
lawyer for over 40 years,”
hesays.”There's no
marijuanain the package.
It's not legal in Georgia.”
4 GuitarfromGeorge
Strait’s “final tour.”
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Paying It Forward

Berkeley’'s UC Theatre is working to train the next generation of live-music
executives —and it wants to make sure they're more diverse than ever

BY DAVE BROOKS

AVID MAYERI BEGAN HIS CAREER
in the music industry the same way
many of his contemporaries did: He
started young and knew the right
people. It was 1970, and the legendary San
Francisco-based promoter Bill Graham was
starting to produce shows at an old theater
inside Berkeley (Calif.) High School,
which Mayeri attended. Mayer1 worked
as Graham’s unpaid intern until he
was offered a gig that paid $10 for 16
hours of work unloading, staging and

repacking touring shows. Mayeri

Mayeri worked for Bill Graham
Presents for 35 years, eventually rising
to COO before he leftin2004. He
then founded the nonprofit Berkeley
Music Group to operate a 101-year-old
movie theater in November 2012 and
spent three years restoring it as a music
venue called UC Theatre Taub Family Music
Hall. Mayer1 was ready to staff the building in
2016 when he noticed a lack of diversity in the
applications he received.

“There’s a number of socioeconomic issues
that can create barriers for individuals in live
music,” says Mayeri, including reliance on
unpaid interns and low-paying entry-level
jobs that make it impossible for candidates
from low-income families to break in. “Many
people in executive positions today came up
through professional networks that are still very
homogeneous and only reinforce the cultural
barriers that young people face.”

Bykofsky(back row, third from right) surrounded
by formerand present members of UC Theatre’s
ConcertCareer Pathways program.

S
Bykofsky

Hoping to create opportunities for women
and people of color, Mayeri brought on
educator-activist Robyn Bykofsky to serve
as education director. In 2016, they launched
Concert Career Pathways, a free, nine-month
program for students ages 17-25 that offers
workshops and paid internships in the live
sector. Applications for the 2019 edition
open in March. “We wanted to help
young people better understand what
has been a very opaque industry,”
says Bykofsky. “We were looking
beyond typical employment issues to
understand how imbalances in access to
opportunity were created.”

In the program, students study
production management and event
planning by working with stagehands,
floor staff and sound engineers.

They also learn about lighting, visual
design, budgeting, marketing and social media
promotion as well as how to book talent.

“Our graduates come from diverse
backgrounds,” says Mayeri, adding that half
the students in each program are female
and 70 percent are people of color. Once the
program’s six workshops are complete, graduates
participate in paid internships, working eight to
12 hours per week or 20-show cycles. “Several”
graduates now work at the theater.

“We work to be a true collaborator with the
diverse communities we serve,” says Bykofsky.
“I want to make sure we are providing them
with the support they need to thrive.” ©

The 1975’s
Matthew Healy
inLondonon
Jan. 17.

NOTED Feb.6-12

New Deals

Sony Music U.S.
Latin signed Puerto
Rican artist Darell.

Troy Carter signed
with United Talent
Agency.

PushaTinked a new
deal with Adidas.

Rod Stewart and
Live Nation signed
a multiyear global
touring pact.

The 1975 extended
its label deal with
Dirty Hit for three
more albums.

Executive Turntable
WME promoted
Marissa Smith,
Emily LaRose and
Haley Teske to
agent in Nashville.

Quality CTRL
MGMT rebranded
as Forward Artist
Management and
named Cameron

Parkins GM.

Top Apple retail
executive Angela
Ahrendts stepped
down and will

be replaced by
Deirdre O’Brien.

Musicians On Call
added Alisann
Blood, Tim Scarvey

and Rick Whetsel
to its national board
of directors.

Former Tribune
Publishing chairman
Justin Dearborn

was named COO at
ICM Partners.

Former Sony
Entertainment CEO
Michael Lynton
joined the Warner
Music Group board
as chairman.

Media Alert

Drake launched a
new champagne
line, Mod Sélection.

Live Nation acquired
a majority stake in
Spanish promoter
Planet Events.

Spotify acquired
podcasting
companies Gimlet
and Anchor.

Scooter Braun
acquired Atlas
Music Publishing.

Universal Music
Group made an
agreementto
acquire Ingrooves
Music Group.

Obits
Record World retail

chain owner Roy
Imber died at 87.
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CardiB performed her
top 20 single “Money”
while lounging on
Liberace’s crystal piano
atthe Grammy Awards.
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Glst Annual
Grammy Awards

LOS ANGELES, FEB. 10

HEADING INTO THE 2019 GRAMMYS, THE RECORDING
Academy found itself in a precarious place. Last year, the
show inspired the #GrammySoMale hashtag, and outgoing
president/CEO Neil Portnow dug a deeper hole with his
infamous comments about how women needed to “step up”
for better representation. And then there was the academy’s
complicated relationship with hip-hop. (In 2018, Jay-Z went
o for 8 in terms of wins and nominations.) But the way in
which this year’s awards show played out was — finally —
reflective of the industry’s landscape. In between celebratory
performances from Camila Cabello, Brandi Catlile,
Janelle Monaé, H.E.R., Diana Ross and Dolly Parton (who
shared the stage with Katy Perry, Kacey Musgraves, Miley
Cyrus, Maren Morris and Little Big Town), well-deserved
and often-agreed-with wins were announced. Musgraves
secured album of the year for Golden Hour, Dua Lipa won
best new artist (and referenced last year’s controversies in her
speech, saying, “I guess we've really stepped up”), Childish
Gambino’s chart-topping, internet-breaking track “This Is
America” became the first rap song to win song and record of
the year, and Cardi B was the first solo woman to win best rap
album for Invasion of Privacy. With practically backlash-free
winners in the big categories, a future in which music’s most
essential artists don’t sit out the Grammys in protest seems
closer than it has in years. —NOLAN FEENEY
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1Carlile performed her Grammy-winning single, “The Joke.” 2Ross sanga medley of her
greatest hits. 3 Bestrap song winner Drake (left) posed with Portnow. 4 Musgraves accepted
the award for best country album onstage. 5 Cabello (center) opened the show alongside
Arturo Sandoval, Young Thug, Ricky Martin and J Balvin. 6 Perry appeared on the red carpet.

CARDI: LESTER COHEN/GETTY IMAGES. 1: ROB LATOUR/SHUTTERSTOCK. 2: MATT SAYLES/INVISION/AP/SHUTTERSTOCK. 3 MICHAEL
KOVAC/GETTY IMAGES. 4: KEVIN MAZUR/GETTY IMAGES. 5, POLAROID: ROBYN BECK/AFF/GETTY IMAGES. 6: STEVE GRANITZ/WIREIMAGE.




7 DAYS onthe SCENE

Grammy Week

LOS ANGELES, FEB. 7-10

7, 10, 11: KEVIN WINTER/GETTY IMAGES. 8: KEVIN MAZUR/GETTY IMAGES. 9: STEVE GRANITZ/WIREIMAGE. GRAMMY WEEK: 1, 2, 5: KEVIN MAZUR/

GETTY IMAGES. 3: JOHNNY NUNEZ/GETTY IMAGES. 42 JOHN SCIULLI/GETTY IMAGES. 6: PHIL MCCARTEN/INVISION/AP/SHUTTERSTOCK.

1P!nk delivered at her Citi Sound Vault show on Feb. 7.2 Jay-Z and Beyoncé at the Roc Nation brunch
on Feb. 9.3 Childish Gambino (right) with Ludwig Goransson at the Swedish composer’s Grammy
celebrationon Feb. 7. 4From left: Sony Music Entertainment CEO Rob Stringer, Epic Records
president Sylvia Rhone and DJ Khaled atthe Sony Music post-Grammy receptionon Feb. 10. 5From
left: Jennifer Nettles, Margo Price and Cam performed atthe MusiCares Person of the Year event
honoring Dolly Parton on Feb. 8. 6 Hailee Steinfeld at Spotify’s Best New Artist party onFeb. 7.

7 Lady Gagasang "Shallow.” 8 Monae performed "Make Me
Feel.”9Dan + Shay posed with their best country duo/group
performance award. 10 H.E.R. won two awards. 11 Host Alicia
Keys delivered a medley of various artists’ hits.
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7 DAYS onthe SCENE

Billboard’s Annual
Power 100

BEVERLY HILLS, FEB. 7

A CELEBRATION OF BILLBOARD’S EIGHTH ANNUAL POWER 100
came with a pledge to address the enduring gender imbalance of
power in the music industry. Executive of the Year Lucian Grainge,
chairman/CEO of Universal Music Group, and Sony/ATV chairman/
CEO Martin Bandier, recipient of this year’s Clive Davis Visionary
Award, led the A-list of honorees and well-wishers who packed the
Avra Beverly Hills, along with rising executives recognized in the
magazine’s inaugural New Power Generation list. Billboard editorial
director Hannah Karp offered praise for the industry leaders who, in
the past year, “came together to fight for causes bigger than their own,”
citing the passage of the Music Modernization Act. “We’re looking
forward to watching you, as leaders, continue to use your powers
for positive change for the music business in 2019,” she added. One
such change 1s the formation of She Is the Music, a nonprofit group
supported by UMG and Billboard parent company Valence Media that
encourages artists to work with women producers. “We're dedicated
to making She Is the Music’s database the industry gold standard,”
said Dr. Stacy L. Smith, of the University of Southern California’s
Annenberg Inclusion Initiative, who has researched gender disparities
in the music business. “This is the first major step to creating a quality
and long-lasting change.” Later, Bandier, whose award was presented
by Clive Davis, shouted out three executives who
previously worked for him, each now leading one of
the three major music publishers: incoming Sony/ATV
chairman/CEOQ Jon Platt, Universal Music Publishing
Group global chairman/CEO Jody Gerson and
incoming co-chair/CEQ of Warner/Chappell Music
Publishing Guy Moot. Grainge capped off the night by
declaring, “There is an enormous amount of power in
this room. Let’s put all of it to good use.” —THOM DUFFY
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12019 Power 100 New Power Generationclass
photo. Standing, from left: Shots Studios founders
Sam and John Shahidi; 10K Projects founder/
CEO Elliot Grainge; Disruptor Records/Selector
Songs CEO Adam Alpert; Shawn Holiday, head of
urban music at Sony/ATV Music Publishing and
Columbia Records; Tha Lights Global co-founder/
CEO Dooney Battle; EMPIRE founder/CEQO Ghazi;
Lady Gaga’s manager, Bobby Campbell; and
Phylicia Fant, co-head of urban music at Columbia
Records. Sitting, from left: Live Nation Urban vp
talentand touring Heather Lowery, Create Music
Group COO Alexandre Williams, Sincethe80s
founder Kei Henderson, Capitol Music Group vp
global creative Amber Grimes, AWAL CEO Lonny
Olnick, EFG Management owner MarthaEarls

and Create Music Group CEO Jonathan Strauss.
2Tierra Whack.3Don Passman, partnerat Gang
Tyre Ramer Brown & Passman, with Lynne Segall,
group publisher for Billboard and The Hollywood
Reporter. 4From left: Valence Media managing
director Deanna Brown, Grainge, Karpand
Smith.5Celine Joshua, Universal Music Group
GM of commercial, contentand artist strategy.

6 A cappellaactPentatonix. 7 Davis (left}and
Bandier onstage. 8 Media influencer YesJulz (left)
and rapper Soulja Boy. 9 Artist Group International
president Marsha Vlasic. 10 From left: Warner
Bros. Records’ Tom Corsonand Aaron Bay-Schuck,
Warner Music Group’s Max Lousada and Atlantic
Records’ Julie Greenwald and Craig Kallman.
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At each Pre-Grammy Gala, Clive Davis welcomes a group of longtime friends, collaborators and'r'i"s'in'g
stars to gather before the awards for a class portrait. This year, he welcomed back his neighbor Rob Thomas
(“We live around the corner,” said the musician), invited icons like Dionne Warwick and Jimmy Jam,
and co-signed new talent: two-time 9r§ﬁ@y winner H.E.R. and best new attist victor Dua Lipa

PHOTOGRAPHED BY KWAKU ALSTON



Pre-Grammy Gala group

photographed Feb.9
at The Beverly Hiltonin
Beverly Hills. (See who's

who on page 33.)
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ith guests ranging
from rapper Travis
Scott to Speaker of
the House Nancy
Pelosi, the 2019 Pre-
Grammy Gala on the evening of
Feb. 9 showcased music's universal
appeal. Hosted by The Recording
Academy and industry legend Clive
Davis, the annual rite of passage,
held in The Beverly Hilton hotel’s
ballroom (332 tables), boasted an
array of luminaries such as Pelosi's
tablemates Barbra Streisand, Joni
Mitchell and painter David Hockney.
Also in attendance: Benny Blanco,
Beck, Ciara (with husband Russell
Wilson of the Seattle Seahawks),
Alice Cooper, Angela Bassett and
Apple’s Tim Cook.

First-time Grammy nominee Scott
kicked off the night's performances
with an energetic mini-set including
hit “Sicko Mode” that had everyone
on their feet. (Apple's Zane Lowe
danced near producer Mike WiLL
Made-It.) Just as powerful was Keala
Settle’s performance of the Academy
Award-nominated song “This |s Me”
from the film The Greatest Showman.
H.E.R. delivered riveting vocals and
guitar-playing on “Make It Rain,” and
Florida Georgialine performed a
spirited rendition of its Grammy-
nominated track “Meant to Be” with
Bebe Rexha.

This year's Pre-Grammy Gala
signaled the awards show's return
to Los Angeles after celebrating
its 60th anniversary in New York in
2018."We're glad to be back home,”
said Recording Academy president/
CEQO Neil Portnow, who is marking
his last year at the organization’s
helm. Davis acknowledged Portnow’s
“stellar leadership,” asking guests to
“raise our glasses and thank Neil.”

Closing out the evening was a
tribute to Aretha Franklin. Jazmine
Sullivan opened with a scorching
version of the Queen of Soul’s “"Call
Me" before joining Rob Thomas in
arousing version of Franklin’s No. 1
duet with George Michael, “| Knew
You Were Waiting (For Me).” Ledisi
powered her way through “Think,”
“Aint No Way"” and “Respect”
before best new artist nominees
Chloe x Halle took on “Sisters Are
Doin’ It for Themselves” with Valerie
Simpson, three-time 2019 Grammy
winner Brandi Carlile and Settle.

Prior to the party, while Davis"annual
class photo was shot, Lana Del Rey
said it best: “This is my favorite thing
about Grammy season.”

—GAIL MITCHELL




SET DESIGN BY WARD ROBINSON AT WOODEN LADDER

1”It'sa pretty surreal momentfor
me,” said Lipa of her participation
inthe class photo. “Especially being
around so many artists that | love.”
2H.E.R., whowas presented with her
Grammy for best R&B album by BTS,
said that the day after the awards
show, she planned "to go back to
New York to have achopped cheese
[sandwich] in Harlem.” 3Jimmy Jam
of hitsongwriting duo Jimmy Jam &
Terry Lewis. 4”lt wasanincredible
honor to be in this photo,” said
Carlile. "It's particularly an honor
togettositsocloseto Clive.He's
trulyalegendandaninspiration

to me — alongtime supporter of
women's music long before it was
cool.”5Chloe Bailey (left) and sister

Halle Bailey of R&B duo Chloe x Halle.

6 Thomas, who has sat for previous
class portraits (his first was 20 years
ago)}, said the photos are “the only
things that lhang up in my studio
and getframed. It's like a little piece
of history that yougettobea part
of. Getting a ticket [to this event]is
good, but being able to continue to
participate is even better.” 7 "l love
what | do,” said Del Rey, who has
attended the Pre-Grammy Gala at
least five times, by her estimate.
“I'm happy to represent this craft

of songwriting.”

Class of 2019 portrait: 1 JimmyJam 2Morris Day 3Rob Thomas4 H.E.R. 5 Tyler Hubbard
(Florida Georgia Line} 6 Bebe Rexha 7 BrianKelley (Florida Georgia Line} 8 Ellie Goulding
9KealaSettlel0Lana DelRey 11DuaLipal2Halle Bailey (Chloe x Halle} 13 Diane
Warren14Jazmine Sullivan 15 Dionne Warwick 16 Clive Davis 17 Brandi Carlile 18 Chloe
Bailey (Chloe xHalle}19 LL Cool J
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FROM ZERO T0 HERD

Anuel AA’s improbable journey from three years in prison to top
of the charts and how he changed the face of Latin trap in the process.

Billboard was the first media to interview Anuel AA following his
release from prison. Nearly a year later, an in-depth conversation on
his new tour, new relationship, social media and the future of Latin trap.
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PUSHING
BACK

He reinvigorated the blues.
Now Gary Clark Jr. is confronting
a darker American history

BY BONSU THOMPSON
PHOTOGRAPHED BY KATHY TRAN

OF MU

RIGHT NOW

Clark photographed

Jan.22 at Antone’sin Austin.
Watch Clark talk about his
new albumand more at
billboard.com/videos.
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the beat

GROWING UP BLACK IN THE RED STATE OF
Texas, Gary Clark Jr. considered racism par for the
course. He remembers someone leaving dog feces
in the mailbox of his family’s home when he was
only a kid. When he was 23, a white store clerk told
him “those ain’t for you” after he inquired about
a vintage microphone. The most recent brush —a
shouting match with his neighbor who refused to
believe Clark was the owner of his §0-acre Austin
home — had the most visceral effect on the now
34-year-old, mainly because the explosive exchange
happened in front of Clark’s 3-year-old son, Zion.
“Idon’t want to be that angry guy, but I'm pissed
that in 2018 we still got to deal with this after
everything my family went through, my family
before them went through,” says Clark today. “I
don’t want to have to tell my son that [ was insulted
because of my skin color. So I was just like, ‘T'm in
your neighborhood. I'm going to be here. There’s
going to be more of us
here. Fuck you.” ” But it
didn’t end there. Clark
went straight to the studio
and funneled the tension
into the title track to
his forthcoming album
This Land, out March 1 on
Warner Bros. Records.
Clark strikes a match with the first verse,
singing: “Paranoid and pissed off/Now that I got
the money/Fifty acres and a Model A/Right in
the middle of Trump country.” By the arrival of
its hook (“N—a run! N—a run! Go back where you
come from”), his guitar combusts into an inferno.
“It’s menacing, dangerous,” says Clark of the track,
which was the last he recorded for the album. Its
accompanying music video, which follows black
children as they navigate a South still waving the
Confederate flag, is equally potent.

rom left: Barack Obama,
Trombone Shorty, Jeff Beck,
Derek Trucks, King (seated}
and Clark ata performance
inthe White House in 2012,

“Ildon’'twanttohaveto
tellmy sonthatlwas
insultedbecause of my
skin color.”

The rock, soul and R&B-influenced tracks
include “Guitar Man,” in which Clark waxes
nostalgic for Austin’s famous Sixth Street, where
he got his start. It was there, as a preteen guitar
prodigy, that Clark gigged with Jimmie Vaughan,
Stevie Ray’s older brother (when Clark was 19,
he went on his first-ever tour with Jimmie and his
band). “At a very young age I started hanging out
with people who were creative and open-minded,”
recalls Clark. “We all looked different and came
trom different backgrounds, so I stayed around
that.” In 2010, he caught the attention of Warner
Bros. during a show at Hollywood’s Hotel Cafe.
Within a year, he was signed.

With six No. 1s on Billboard’s Blues Albums
chart, four No. 1s on Blues Digital Song Sales and
a Grammy win in 2014 for best traditional R&B
performance for “Please Come Home,” off his
2012 debut full-length, Black and Blu, Clark has
reinvigorated the
blues for a new
generation. The
Obamas invited him
to the White House
to perform, and icons

) like B.B. King and
— Clq rk Eric Clapton asked

him to jam with them.

He haslanded songwriting credits with artists like
Alicia Keys, collaborations with Nas and Foo
Fighters, and has plans to produce for Jill Scott
(“She has been hitting me up since I first got in the
game, but I wasn’t ready”).

With This Land, Clark felt he had been “off
the court too long” and wanted to come back
strong. He enlisted longtime collaborator Mike
Elizondo (Dr. Dre) and also brought in Sheila E.
on percussion. “What she gave us in a few hours
changed the whole vibe of the album,” he says.

TAPPING TALENT

When he was president of Warner
Bros. Records, Lenny Waronker
signed Prince and worked with Eric
Clapton. Now 77 and senior vp
A&R at Warner, he says Gary
Clark Jr. is unlike anyone on his
celeb-studded CV. “There was
something | couldn’t articulate” about
him, he says of their first encounter a
decade ago. "He was more than a blues
guitar player.” Three albumsin, Clark and his
“singular” talent continue to surprise Waronker.

Waronker

What does working with Clark entail?

Not much. He's one of those artists that marches to his own
drum. He likes to have the freedom to create, and will open
up at some point but not necessarily at the very beginning.
There's very little creative input [from me]. He'll listen, but
mostly it has to come from him.

Did you talk about This land being more political?

No. He's expressing himself in the most authentic way. It's

not something you can talk about. It's coming from his heart.

It's one of those things where you just say, “I'm betting on this
guy because he’s special.” And on this new album — like most
great artists, it takes a couple of albums — he got it [right].

What other artists are in his lane?

| don't know that anybody is doing what he's doing.
Because he has a massive musical |Q, he can take things
and bend them. And you root for him because he's shy and
humble, but he's strong, too. The strength comes from his
belief in himself. —JOE LYNCH

Clark recorded most of it in Los Angeles, where he
and his family were living while his wife, Australian
model Nicole Trunfio, was pregnant with their
daughter, Gia. When they returned to Austin,

he rounded out its sound with his new MPCX, a
sampler and sequencer.

Clark feels inspired to get behind the board even
more moving forward. “I love music because of the
producers,” he says, calling out Quincy Jones in
particular. “I'm happiest creating music because
there are no rules or boundaries. You can do
anything that you want.” But the biggest difference
on This Land? His unvarnished message. “I've
finally found my voice,” says Clark.

His manager, Scooter Weintraub, says, “This
is Gary’s tipping point album, to be considered
among D'Angelo’s Brown Sugar and [Kendrick
Lamar’s| To Pimp a Butterfly. Those great African-
American statements.”

On Feb. 16, Clark will be the musical guest on
Saturday Night Live, and come March 9, he will hit
the road for a headlining tour, including a stop at
the New Orleans Jazz & Heritage Festival. “I play
shows and see all types of different faces,” he says,
“then some just scurry back to their own thing. I
say, ‘Let’s keep it connected. Let’s not leave [that
sense of togetherness] at the venue.””

Clark’s growing family has him feeling more
empowered to deliver on that. “We need to feed
the babies empathy,” he says. “We are so about ‘us
against the world,” but everyone is trying to do the
same thing: just make it.” ©
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KODIE'S COME UP

Rapper Kodie Shane is sitting

in the lobby of her posh Atlanta
apartment, but has Europe on her
mind. “I'm excited to go to London,
but Amsterdam? | definitely can't
wait to get there,” she says. “I'm
excited for the pictures I'm about
totake.” Therising 20-year-old and
member ofLil Yachty's Sailing
Team collective began her first
headlining tour on Feb. 5in Sweden
in support of her 2018 debut LP,
Young HeartThrob.

You were born in Atlanta but grew up

in Chicago. How has moving back to the
South shaped you as an artist?

I started rapping [here]. There’s an
Atlanta vibe in my sound. I look up to
André 3000. That’s somebody I admire.
[And] I love Yachty. That’s my brother.
Atlanta definitely has embraced me — if
I throw a show in Atlanta, it’s going to
go crazy.

Jussie Smollett was recently attacked
in an alleged homophobic, racist
incident. Do you ever worry about being
outspoken as a queer black woman?
[People] think the world took two steps
forward, but it actually took 10 steps
backward. The president is making a

lot of people feel like their behavior
is OK. I saw another lady on Twitter
talking to a black girl like, “What

is wrong with your hair? That looks
horrible.” Just going in on her. A lot
of people felt like we ran the world
for how long ... shout out to [former
President Barack] Obama. And now they
run the world.

What’'s your approach to social media?
There are always going to be some things
that I keep for myself. Period. If

that means my road might take a little
longer, fine. I'm invested in the music,
not the antics. It’s harder and harder
to do every day because people are
videoing their pregnancy to go viral.

Where do you feel you fit into the
legacy of Atlanta hip-hop?
If the Atlanta sound is the alphabet

. LightSkinKeisha is “L.” [Lil] Keed
is “K.” Everybody had these spots. My
sound is creating a whole new letter in
the alphabet. Nobody can go do exactly
what I do. I created a sound for myself.

—JEWEL WICKER

Kodie Shane is Billboard’s Pride
artist of the month. Read more at
billboard.com/pride.
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ANATOMY OF A HIT

Producer Benny Blanco notches his first top 10 single as a lead artist alongside Khalid and Halsey

BY LYNDSEY HAVENS

ENNY BLANCO, BORN BENJAMIN JOSEPH LEVIN, HAS BEEN BEHIND THE SCENES CRAFTING

hits for Justin Bieber, Selena Gomez and Rihanna for the past decade. When it came time to

release his debut single as a lead artist, which arrived in July 2018, he chose his collaborators carefully.

The Grammy-nominated Blanco, 30, enlisted chart-toppers Khalid and Halsey for the bouncy pop
hit “Eastside,” which finally broke into the top 10 on the Billboard Hot 100 the week of Feb. 2. Its key players
explain how the track came together. “Basically,” says Blanco, “everyone made it so fucking good.”

THE PRODUCER

“td [Sheeran] and

| were on tourin
Philadelphia, and we
began working on the
demo. | remember a
lady bringing us room
service and screaming
when she saw Ed.
Fast-forward a month
or so, | was with
[Halsey] at my house,
and | pulled up the
demo. Before | knew it,
it was done.”

THE ARTIST

“|t was such a massive
honor for Benny to want
me involved — he could
have asked anyone to
be a part of his debut.
We have such a close
relationship,and he
has always brought
really intimate parts
out of mein the studio.
To return the favor was
unbelievable. We had
noidea it would grow
the way it did.”

THE PRODUCER

“| was listening back,
thinking | always
wanted to do a song
with Khalid, [and]
was like, "Why not see
if this could be with
both of them?’ | felt
like the song would
work as a duet. Khalid
was in Denmark and
did it from there.
[Later] Andrew Watt
was over and recorded
[the riff].”

THE ARTIST

“| had to record my part
separately, [but] it was
soincredible to hear
the completed song,
and even more fun to
get everyone together
when we performed on
the American Music
Awards [in October]. It’s
always exciting to see a
song climb the charts,
but when you have
done it with friends, it’s
even more special.”

THE CEO, INTERSCOPE

“Benny always has the
bestideas, and he has
limitless connections
that make those ideas
come to life. Putting
Halsey and Khalid on
a track together might
not have made sense
to a lot of people [at
first], but Benny has
incredible musical
intuition, and it resulted
in a fantastic song that
reacted [positively].”

SHANE: PARAS GRIFFIN/GETTY IMAGES. HALSEY: JEFF KRAVITZ/AMAZ2018/FILMMAGIC.
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&hy did

The first time director Barry Jenkins Ariana

and composer Nicholas Britell worked Grande canéel

together, they were nominated for her Gl'ammy§

Oscars. Now they're up for two more :
performance?

BY REBECCA MILZOFF

1 Britell (left) and
Jenkins. 2 From left:
Teyonah Parris as
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met. His instinct was right: Britell secured his
first Academy Award nomination for the score,
which applied the chopped and screwed hip-hop
production technique to minimalist, classical
writing; Jenkins, nominated for best adapted
screenplay, won. Creative partners who tend to
finish each other's sentences, Britell, 38, and
Jenkins, 39, reunited for /f Beale Street Could
Talk. Based on the 1974 James Baldwin novel of
the same name, the film tells the story of a young
black couple: Fonny (Stephan James) is falsely
accused of rape and sent to jail as Tish (KiKi
Layne) discovers she's pregnant. [t earned Britell
and Jenkins a second pair of Oscar nominations:
Britell for best original score, Jenkins for best

adapted screenplay.

Harovard-Style
Hip-Hop

Britell was initially
recommended to Jenkins
by a mutual colleague
who had heard his score
for The Big Short. “When
Nick showed up, | was
like, ‘He's very Harvard,
very Juilliard,” " recalls
Jenkins. {Britell studied
at both.} “But then we
had this wide-ranging
conversation — | didn't
know he was such a hip-
hop fan.” {Britell was once
inarap group.)

Two-Way Street
Jenkins had never worked
on afilm score when he
met Britell, but the duo
immediately realized the
value of collaboratingin
the studio versus sending
music over email. “We
weren’t working toward
any particular goal —
were exchanging ideas,”
says Jenkins. “The more
feedback, the more the
process opened. There's
much more music” that
didn't make it into /fBeale
Street Could Talk.

Sound Clash

The director initially

told Britell that he had
imagined horns as central
tothe score’s sound, but
after writing some music,
Britell found that it lacked
the “feeling of strings, and
celloin particular. | took the
music I'd written for brass,
played it on cellos, and it
opened a doorway for us.”
The strings and brass came
to respectively represent
the film's dual themes of
love versus injustice and
destruction.

Unexpected

Discoveries

During a pivotal scene, Miles
Davis’ “Bluein Green” spins
on the record player — with

a twist. Britell bent acello
stem from a previous piece
he had written, essentially
"taking the sound of love and
breaking it.” He layered cello
and added reverb to Davis’
song, creating “an ethereal
effect, like your sense of
perception is changing.” Says
Jenkins: “Had we not both
beenin the room, that scene
would be different.”

BOLTIN’ THROUGH LIFE

“You will find
yourself with an
inner circle who you

need to trust. Get an attorney,
then get another attorney

to watch that attorney. The
people you trust the most can
do the most damage.”

question marks, and the one
person who is allowed to sign
them can’t pay it out until
they let me know why that
number is that number.”

“Whatever number
[of hours you need
to sleep] to feel fully

recharged, that’s the number
to go by religiously. For

me, it’s eight. When you're
onstage, your voice rewards
you for taking care of it.”

Michael Bolton, 65, has written with everyone from Bob Dylan to Lady Gaga. To celebrate 50
years in the music business {he signed his first deal with Epic Records at age 16}, the legend
released A Symphony of Hits on Feb. 8, a collection of his best-loved ballads newly recorded
with a 65-piece orchestra. Bolton, who has had nine top 40 albums on the Billboard 200, offers
his four key rules for career longevity.

“While I'm traveling,
| [review] every
single check. | put

“Never sign a
breast. There's
nothing good that

can come from that. But

[my concerts] really haven't

been that crazy. It's not like a

Métley Criie tour.”
—MELINDANEWMAN

A-lister who reportedly turned
downanoffer (Q perft
sagnanglc GRgy
and Chlldlsh Gambmo all
declined tnd ski bed the

LOCMONY VeAORYR Dreke did
Stop by to tccept hisuward).

wring e decast it
‘imwl«gw ¢ i<§f-€'<<<\

ammy, best pop vocal
album for Swedtener W she\

NS rg\rn»zé& h»\éeq in he{
Dot be Ddrds SR
with the caption: \Wwhen @
Z stom
AL GRS
you re singing or nof % Ina

szn\ce\&eleté}if eet, g}zls\b
Sriticidd Théﬁé&\)‘»\ﬁ%é&

Academy for awarding best
SR fos
llle eslate
ex- boyfrzend Grande'later
olo ized.) After the backlash
é@&z nst lé}sty&}\r IR by

Grammy) performances by

fgnqal mme\( tl\u§ yeqr
Q{({ anelle {{K{ .

Kacey usgraves and five
other women up for awards
S the Bz@ Foup ¢ateyolios
WO invited —Nd chdsd

tqpe\rfern\\ﬂfha Ractof
Grande’s S&@\ %(’y’ ey

not be felt un 11 Next year’s

ceremony. u‘]_YNDSE WAVENS

40 BILLBOARD | FEBRUARY 16, 2019

BRITELL MICHAEL KOVAC/GETTY IMAGES STILL © 2018 ANNAPURNA RELEASING BOLTON TIFFANY ROSE/GETTY IMAGES



T.J. Martell Foundation @ T‘. L [ L X

Music’s Promise for Curing Cancer

R iy —

LOS ANGELES | ',

WINE

DINNER

AUCTION & CELEBRATION

SPECIAL THANKS TO
OUR PRESENTING SPONSOR

DANNY WIMMER PRESENTS

‘ P " ‘| AND TO OUR GOLD SPONSORS

no ‘k’"; & ALs€
e i
R % Sound
F N Royalties D, Pes
Money for all musiec. OLgsupoR’

T.J. MARTELL FOUNDATION APPRECIATES
THE SUPPORT OF OUR GENEROUS
WINE CAPTAINS

Scott L. Adair, Mike Easterlin, Dino Paredes
London & Company, LLP Elektra Music Group Dan Perrelli,
Mediation Offices of Susan Genco & Randy Grimmett, FirstTheWine
Lee Jay Berman Azoff Music Sarah Morris-Powell,
Michele Bernstein, Rob Goldklang, C 3 Management
WME Warner Bros. Records Rick Sales,
lan Blackburn, Andy Gould Rick Sales Entertainment
Wine LA Alex Heiche, Rich Schaefer & Rich Holtzman
Cory Brennan, Sound Royalties Larry Schapiro/
5B Artists + Media Emi Horikawa, Luber Roklin Entertainment
Debbie & Ron Cerrito BMG John Silva & Marc Reiter
Rhonda & Warren Christensen Robert Jacobs, Manatt, Adam Rothlein
Danny Cooper, Phelps & Phlllips, LLP Brian Slagel,
RCA Records Benny Lindstrom & Metal Blade Records

Tom Corson, Barry Drinkwater,
Global Merch Services Steve Strange,

Warner Bros. Records Paradigm Talent Agency

Andrew Daw Robert Lohmar,
Universal Music Group City National Bank Elleen Sweeney & Akl Kaneko
Jennifer & Joey Tensley,

Wendy Dio, Christina & Diarmuid Quinn Tensley Wines
The Ronnie James Dio Scott Palazzo, 8
United Talent Agency

‘Stand Up and Shout’ Palazzo Wines
Danny Wimmer,

SAVE THE DATE
THURSDAY, JANUARY 23, 2020

FOR MORE INFORMATION, CONTACT
<> TERRI O’LEAR 818-321-3336 OR KNOCKOUTPR@AOL.COM .-«



Beinstein

HOW TO..._

Clockwise from left: Petricca
photographed Jan. 16 at Kundalini
Yoga by the Seain Santa Monica;
astill from Walk the Moon’s “One
Foot” musicvideo; tarotcards
used during the meditation.

Mdltate On The Moon ==

. Nlcholas Petricca turned to Kundalini yoga wher dark tlmes threatened his artistic output. Now, the splrltually
uninhibited Walk the Moon frontman probes the mcreasmgly popular practice of Iunar medltatlon

ICHOLAS PETRICCA’S
inner chjld is a tiny,
Technicolor bird-person. At
least that’s how the Walk
the Moon frontman, 32, describes
it within our moon meditation circle
* on a mid-January evening. “I see a
brightly feathered avian creature
with yellows and reds and big shiny
black alien eyes,” he says excitedly.
Petricca is famous for getting arenas
of fans dancing to his band’s pulse-
pounding synth-rock, but he’s equally
- comfortable channeling lunar vibes
- under the guidance of Los Angeles-
based psychological astrologer
Danielle Beinstein. She’s leading
our ceremony not because of some
connection to Walk the Moon’s name,.
but because this sort of thing isan
important part of Petricca’s life when

BY CHRIS MARTINS * PHOTOGRAPHED BY KAYLA REEFER

. »

he isn’t touring. In fact, we're sitting

m the Santa Monica, Calif., studio he
co-owns: Kundalini Yoga by the Sea.
If growing up in a churchgoing
Ohio family taught the musician
about faith, and a2012 shaman-led
ayahuasca trip was the “slap in the
face” that opened Petricca up to
mysticism, it was his father’s death in
2017 that moved him to find a union
of the two in Kundalini, a deeply
spiritual form of yoga. “It was a dark

time,” says Petricca, who was working

on the band’s fourth album, What If
Nothing (Walk the Moon has earned

“acombined 1.7 million equivalent

album units, according to Nielsen
Music). “The strength I found in
Kundalini enabled me to find not only

*peace but also creative expression to
* transform those painful experiences’

Danielle’s Lunar Forecast

Full Moonin Virgo
Feb.19

This is a grounding moon
offering an'opportunity
tobreak out of self-
destructive habits. A
_good day to do stream-

of-consciousness
* writing to releas.g
analysis paralysis.
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Mercury Goes Retrograde
Marchb

Communication can
get delayed. If you're
trying to make a plan,
trying to fit everything
into an exact timeline,
like [an executive]
trying to corral an artist,
just let go.

New MooninPisces
«March6

Aday to setintentions
relating to themes of trust,
surrender and letting go.
"The more we move into
acceptance of whatis, the
more our life flows. Pisces
season is a beautiful time
for creativity.

»

into something awesome: an album.”
‘Tonight we’re trying an hourlong

‘meditation Beinstein has tailored to

current celestial conditions: We're
approaching a full moon (a time for
release) in Leo (wWhich represents .
the inner child) that also happens’

. to be an eclipse (amplifying the

effects threefold). Hence, we're using
meditation, writing exercises and
group therapy to figure out what joy or
havoc our inner-kid plans to reap.

" Beinstein, who typically works
with groups of women and private
clients during'$250 sessions on the
new or full moon, says her work is
“woo-woo but not crazy woo-woo.”
Yes, there’s.a moon altar with candles
and tourmaline-crystals. Star charts
and tarot are involved, though the
archetypes they describe are merely
lenges for looking inward, like Carl

Jung’s. Her practice is meant to “reach

anyone wherever they are.”

It certainly seems to work for
Petricca. Presented with a worksheet
listing questions such as “What
limiting beliefs are arresting your

- inner child’s expression?,” he fills the

page. During the optional sharing
portion, he speaks’so freely that the
session runs an extra hour. “One
aspect I got into,” Petricca begins,

s

“was creating space for the child to

. play. As a kid, I couldn’t wait to sketch

or build with Legbs. My mom says I'd
focus on something long enough to

‘bring it tolife, then be on to the next.”

He thinks he may have given up
some of that freedom by seeking °
validation from others or buying into
arigid definition of himself. “I feel

like we’re conditioned to play certain _

roles and believe it’s inauthentic

to diverge,” he says. “In fact, our
identities'are so fluid.” He also tells
us he wrestles with what it means

to be a man, in part because his dad
developed Alzheimer’s when Petricca
was 16: “He was such a good king, a

positive masculine force, but I didn’t

get to experience that as an adult, so

it’s a thing I’'m navigating now.”
We're breathing with our eyes shut

again, imagining a cord extending’

- from the base of our spine into the

earth, and all the junk i our lives
sliding down it. “Connect with the

_heart and a sense of possibility in front

of you,” says Beinstein as she winds
down. But Petricca already seems
pretty open to what’s out there. In the
end, he says a moon meditation, yoga
class and a concert are all really the
same thing: “a place for you to have a
profound experience.” @
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BU I LD Yo U R The last hillside community in Palm Springs, Desert Palisades offers

residents the freedom to design and build custom homes amidst

CUSTOM far-reaching Coachella Valley views. New homes coming soon

showcase extraordinary design, neighboring masterpieces by iconic

H o M E I N PAL M visionaries such as Ray Kappe and Al Beadle. Desert Palisades offers

the next frontier in compelling modern architecture, with homesites

S P RI N GS for sale located three minutes from downtown.
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») RESERVE YOUR HOMESITE

THEAGENCY Schedule A Private Tour Of The Community DESERTPALISADES.COM
760.297.2230 | Marc Sanders, The Agency 1111 W RACQUET CLUB ROAD / PALM SPRINGS, CA [/ 92262

The developer reserves the right to make maodifications in materials, specifications, plans, pricing, various fees, designs, scheduling and delivery of the homes without prior
notice. All dimensions are approximate and subject to naormal construction variances and talerances. Plans and dimensions may contain minor variations from floor to floor.
This is not an offer to sell or solicitation to buy to residents in jurisdictions in which registration requirements have not been fulfilled, but is intended for information only. @



<
()
el
-5
el
S
o
a
e
<
=
()
b
>
@

PHOTOGRAPHED BY

RAMONA ROSALES




RREL /[ i//

graphed Jan. 26 at

L as Vegas.

ernandez. Bad Bunny

ars a Beautiful Fiil shirt, Braydon

e '- ts, RSVP Gallery socks and

Mikli sunglasses. Watch Bad Bunny
alk about his most memorable fashion
choices at billboard.com/videos.




INUTES BEFORE
Bad Bunny steps into
an arena filled with
19,000 fans, he jogs
back and forth in the
green room, his face stoic. The 24-year-
old Latin trap star is the final performer

at Calibash, SBS Entertainment’s Latin
mega-concert at Las Vegas’ T-Mobile
Arena. The bill features the biggest names
In musica urbana — the umbrella term
encompassing genres like reggaeton, Latin
trap and dembow — including Ozuna,
Anuel AA, Farruko, even Enrique Iglesias.
Bad Bunny is performing for the first time
since the surprise late-December release
of X100PRE (pronounced Por Siempre,

unopened Coke can, yells something that
roughly translates to “Let’s do this! Fuck!”
and throws it on the floor. He then storms
down a long hallway toward the stage and
jubilantly dances in the wings as Farruko,
his fellow Puerto Rican and sometime
collaborator, performs a rendition of the
merengue smash “Mi Forma de Ser,” an
anthem about owning one’s individuality
and not giving a fuck about the haters —
which might as well be Bad Bunny’s ethos.
After Farruko exits, Bad Bunny’s totem —
an image of a “third eye” he recently said
allows him to “see everything,” including a
female red-carpet reporter’s underwear —
unfurls to the roars of the crowd. He breaks
into a big smile.

Bad Bunny takes risks few young male

Latin stars would, whether painting his nails
bright yellow or calling out misogynistic
behavior on social media and in his music.

or Forever), his critically acclaimed debut
album, which peaked at No. 11 on the
Billboard 200 in early January and has yet
to fall out of the top 20.

Bad Bunny, born Benito Martinez
Ocasio, may be pacing like a prizefighter
before a match, but he’s not nervous. “I
feel great,” he says in Spanish — he speaks
minimal English —as he offersa hugand a
handshake. When the call comes for him,
the singer, decked out in a fluorescent
orange windbreaker and shorts, snatches an

Twenty years after Ricky Martin led the
so-called Latin explosion onto U.S. radio
waves, Bad Bunny ranks as one of music’s
most exciting new stars, no “crossover”
qualification necessary. His ascent — from a
small town on the northern coast of Puerto
Rico to the biggest U.S. arenas in two
years — certifies Latin music’s now-central
role in American pop, beyond novelty
singles and Justin Bieber features. Like his
contemporaries Ozuna and Maluma, he
grew up influenced by both reggaeton and
American hip-hop and rose to global fame
as hip-hop became a kind of open-source
code, supplying fresh sounds and attitudes
for artists all over the literal and figurative
map. Holding off on releasing an album as
he fired off single after single, he charted 34
tracks on Billboard’s Hot Latin Songs chart,
twice as many as Ozuna before his Odisea
dropped in2017.

Powered though he may be by the sounds
and strategies of hip-hop (Drake and Future
in particular), there’s also no one quite
like Bad Bunny on the charts right now:

a genre-blending, gender-norm-defying,
stylistically adventurous rapper and
accomplished singer whose lyrics veer from
raw vulnerability to street braggadocio.

At a time when people of Hispanic origin
comprise over 17 percent of the U.S.

population (according to the Census
Bureau’s 2017 American Community
Survey) and Spanish 1s spoken here by more

Fromleft: Balvin, Cardi Band Bad
Bunny performed “l Like It” atthe
2018 American Music Awards.
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people than anywhere else in the world but
Mexico, Bad Bunny’s success reflects the
changing reality of both the poplandscape
and the United States itself.

In his 30-minute Calibash set, Bad
Bunny hurtles through a mix of X100PRE
tracks, plus the massive collaborations that
broke him here: “I Like It” with Cardi B
and ] Balvin and “MIA” featuring Drake,
which hit No. 1 on three Latin airplay charts
and debuted at No. 5 on the Billboard
Hot 100 in October 2018. Backstage, his
longtime friend Jesus Hernandez (aka
Chu) marvels at the ecstatic crowd. “Being
from somewhere small like Puerto Rico
and being able to have this sort of impact?

I mean, look at this shit!” he says. On
March 14, Bad Bunny will set off on his
18-date second headlining U.S. arena tour —
an ambassador for musica urbana at huge
venues like Staples Center and Madison
Square Garden, but also in far-flung cities
like Portland, Ore., and Reading, Pa., where
it has never played to such huge audiences
until now.

HAT MORNING, AMID A
welter of clothing racks,
stylists and other attendants
in his hotel suite at the
Aria hotel, Bad Bunny is
an oasis of calm, sitting on a couch with a
few close friends, transfixed by a fiercely
competitive game of Playerunknown’s
Battlegrounds (PUBG). As the game
ends, Bad Bunny jumps off the couch,
immediately embracing me in a bro hug.
“It’s a pleasure,” he says.

Face to face, Bad Bunny seems younger
and more chill than his fierce onstage
presence — or his lyrics about weed,
women and even orgies — would suggest.
The faint scent of pot picked up by his
crew at a dispensary the night before is
the only hint of debauchery. As we talk,
he retreats into his hoodie, fiddling with
the strings. Keeping his friends close, he
explains, “makes you feel like you're with
family, makes you feel at home, makes you
feel normal. It gives me that grounding I
need to always stay within orbit and not
forget Earth.”

In the crowded pop and trap landscape,
Bad Bunny takes risks few young male
Latin stars would, whether painting
his nails bright yellow or calling out
misogynistic behavior on social media
and in his music. “When I came into this
industry, [ was never afraid to be myself]”
he says. “There were others who would
advise me to tone down a bit, but I just
always thought, “What’s the worst that
could happen?’”

GROOMING BY SONG LOPEZ AT ZENOBIA AGENCY AMA KEVIN MAZUR/AMAZOL8/GETTY IMAGES
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Bad Bunny wears a Norse
Projects shirtfrom Sportivo
Madrid, ALY X Studio coat,
Beautiful Fiil pants, Vans shoes
and BONNIE CLYDE sunglasses.

— features plus-size, trans, nonbinary

and disabled models strutting down the
runway, plus a man kissing Bad Bunny

on the cheek. “Maybe people would have
imagined a video filled with jewelry, money
—you know, dressing ‘caro,” ” he says. “But
ultimately the video changed the concept of
those lyrics completely,” turning it into an

“l was never afraid to be myself. There were
others who would advise me to tone down
a bit, but | just always thought, ‘What’s the
worst that could happen?’” —BAD BUNNY

As provocateurs go, Bad Bunny is
fairly progressive. He has gone on
daylong body-positive Twitter rants
encouraging women to abstain from
shaving for a man’s benefit; seemingly
advocated for polyamory (tweeting
that an unspecified woman deserved
two boyfriends); and more recently,
indirectly confronted reggaetonero Don
Omar’s homophobic comments about
the leaked sex tape featuring an underage
Ozuna. “Homophobia in this day and
age?” he tweeted in Spanish. “How
embarrassing, guy.”

He has also used his music videos,
the most-watched of which have views
exceeding half a billion on YouTube,
as a platform for social issues. “Solo
de Mi” (“Mine Alone”) tackles the
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rampant violence against women in
Puerto Rico, showing Venezuelan model
Laura Chimara’s face slowly bruising

as Bad Bunny sings, “I'm not yours or
anyone’s/I’'m mine alone” —a declaration
of freedom from an abusive relationship,
and also a nod to Colectivo Feminista, the
Puerto Rican activist group that recently
occupied Gov. Ricardo Rosselld’s mansion,
demanding that he sign an executive order
declaring a state of emergency against
domestic violence.

“I saw [Colectivo Feminista’s]
occupation. I saw the news about how many
murders [against women] had occurred,”
says Bad Bunny. “It motivated me to try
to say something.” His most recent video,
“Caro” (“Expensive”) — which in its first
two weeks racked up over 45 million views

anthem of acceptance and self-love.

His attempts to chip away at machista
culture haven’t always gone over well. Last
summer, when a nail salon in Spain refused
him service because he was a man, he
called it out on Twitter, writing, “What year
are we in? Fucking 1960?” — then, when
internet trolls attacked him for wanting
the manicure in the first place, he offered
to impregnate his detractors’ wives. (He
immediately apologized.)

“Nobody is perfect,” says Bad Bunny
today, reflecting on that response. “You
don’t have the same mentality as you did
five years ago — even one year. People
are always changing, and I believe that
everyone deserves the space to change
and for people to recognize their change.
Maybe someone made a mistake and they
want to do the work to ensure it never
happens again.”

Growing up middle class in Vega Baja,
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Puerto Rico, Benito Martinez Ocasio
envisioned a career in music from an early
age. At 5, he joined a church choir, but
around the same time became enthralled
with rap en espariol after receiving the
rambunctious Vico C record “Angel Que
Habia Muerto” as a gift. As a teenager,

he immersed himself in both the music
his mother listened to — master vocalists
like salsa legend Hector Lavoe and Juan
Gabriel —and the reggaeton his friends
loved: Daddy Yankee, Don Omar, Wisin &
Yandel, Ivy Queen and Calle 13. Those
early influences are still present in his
music, from his own roundly sonorous
voice to his most subtle lyrical touches: In
“La Romana,” he pronounces the words
ojald y (“hopefully, and...”) as “ojalai,”

a reference to Voltio’s “Chulin Culin
Chunfly” featuring Calle 13, in which rapper
Residente uses the same pronunciation.

By 2016, he was posting tracks on
SoundCloud as Bad Bunny, while balancing
a grocery-bagging job with college classes.
That’s when Noah Assad, founder of Rimas
Entertainment, and Hear This Music label
head DJ Luian heard his self-produced
single “Diles.” Luian connected Bad Bunny
with his powerhouse production team,
Mambo Kingz. Less than a year later, a
remix of the song featuring Nengo Flow,
Ozuna, Arcangel and Farruko debuted at
No. 15 on the Latin Rhythm Digital Song
Sales chart.

Since then, Bad Bunny has appeared
on over 70 singles (46 of which charted
on Hot Latin Songs, and seven on
the Hot 100). Somber anthems like
“Soy Peor” and hymns to marijuana
like “Krippy Kush” with Farruko and
Rvssian — the latter reached No. 5 on Hot
Latin Songs and inspired remixes with
21 Savage, Nicki Minaj, Travis Scott and
others — not only captivated a Spanish-
speaking base but also cultivated a wider
English-speaking millennial audience.
Then came “I Like It,” last year’s buoyant,
boogaloo-inspired number with Cardi B
and Balvin. With his first Hot 100 No. 1,
Bad Bunny sailed into the mainstream
American zeitgeist, while rapping mostly
in Spanish.

But Bad Bunny’s spirit had yet to catch
up with his fame. “It was everything new

-

" hen Noah Assad
launched Rimas

Lo Y Entertainment

in2014, he

was 24 years old but already well-

known in Puerto Rico’s urban scene,

S T

having booked shows for the likes
of reggaeton duo Jowell & Randy.
Co-founded with José “Junior”
Carabafio, then 20, Rimas beganasa
YouTube multichannel network that
distributed and marketed artists’
videos and music, enabling it to
optimize, prioritize and monetize
their content on the platform. But
Assad also wanted to sign artists
and develop a bona fide label with a
management arm.

That's where his head was atin
2016, when afriend played him a
SoundCloud track called “Diles” by
atrap artist named Bad Bunny. “And
| said, ‘Just because of the namel
want to meet him,” ” recalls Assad.
He watched Bad Bunny perform
at Las Justas, an annual college
sports tournament in Puerto Rico,
and immediately recognized an “it”
factor, coupled with an already well-
developed, unique sound and look.
“We had signed a couple of artists
before Benito [Martinez Ocasio, Bad
Bunny’s real name]. But Benitois an
amazing case. And hejust blew up.”

Back then, Latin trap was still
underground — mostly confined to
Puerto Rico, with lyrics too raunchy
for mass consumption. But Assad
saw the reaction Bad Bunny elicited
from the college crowd, and he
envisioned a new approach to
distribution harnessing the power of
YouTube and streaming platforms. He
would release Bad Bunny’s singles at
afurious clip — astark departure from
Latin acts of even three years prior
— with the artist recording music
“literally every day.” And he would
make videos (ultimately, for roughly
half of those songs} on the cheap,
most for under $10,000, sometimes
even less than $5,000. “You can’t have

Assad (center) with Bad
Bunny (right) and his
personal assistant Jan
OliverasatCalibashin
Las Vegasin January.

the same impact without the video,”
says Assad. “When he came out, that
was everything.”

Rimas is among a growing number
of savvy independent distributors
gaining new prominencein the
Latin market — and challenging
its traditional label structure —
by pairing with rising stars and
acting as their rights managers,
revenue collectors and labels, often
funding and marketing their music
videos, too. Outfits like Rimas,
ONErpm, Inner Cat and Symphonic
Distribution have accelerated the
release cycle, focusing on singles and
videos rather than albums — a shift
that’s particularly crucial for the Latin
genre. According to the RIAA, by
midyear 2018 streaming accounted
for 91 percent of all U.S. Latin music
consumption, compared with
75 percent for the market overall.

Last year, for example, label,
distributor and rights manager Cing
Music partnered with Rhythm Nation
Records to record and distribute
Janet Jackson’s new material,
including her single with Daddy
Yankee, “Made for Now.” Glad Empire
releases trap star Anuel AA’s music.
Andin Bad Bunny's case, Rimas
acts as both his label and digital
distributor, sometimes partnering

with other distributors for certain
projects {asit did with the Orchard for
the digital-only release of X100PRE).
To date, Bad Bunny has recorded
over 100 singles and filmed over

50 videos, and although many of
those involved other artists, the

clips on his YouTube channel are his
own creations.

Assad won’t reveal precisely
how Rimas optimizes the YouTube
algorithm to send Bad Bunny’s
YouTube views into the hundreds
of millions, but he says “we figured
out a way to market each piece of
content,” mining data like a guest
artist’s fan-base demographics, or
encouraging collaborations with
local acts that are trending on social
media. Everything that is uploaded
“has to have a strategy.”

Already, Assad has focused on
the nextindustry sector to disrupt:
publishing. Rimas acts as an indie
label for 14 artists as well as a digital
marketer and distributor for high-
profile releases from artists like
Ozuna and Maluma. Assad has also
now signed over 40 songwriters.
“Anyone can do music, anyone can
doavideo,” he says. “There are a
lot of multichannel networks out
there. Butit’s always about creating
unique content.”

B ) Next to Drakein the ¥ideo for
Gettingamanicureinthe Withfriendand collaborator “MIA,” whichhasbeenviewed on

"Caro” music video. Balvinin Las Vegas in 2018. YouTube over 600 million times.
-d A
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in my life that perhaps I wasn’t ready

to handle,” he says today. He enjoyed
creating, but “I was pumping out music
just to make it. It’s not like I was really
sitting down to work on music like I [later]
did with my album. It was like everything
had become very monotonous. Like I was
just on autopilot and forgot what I really
wanted.” At around the same time, he
stopped working with Luian, left Twitter
and checked into a mansion on the beach
in Vega Baja, just a bicycle ride away from
where he grew up.

He sequestered himself there, far from
the chatter of social media and anyone
outside his tight-knit circle of childhood
friends. He smoked weed and played video
games, but mostly he worked in an upstairs
studio, dedicated to X100PRE. Instead
of roping in a slew of marquee-name
producers, he chose to work mainly with
one of his longtime friends, La Paciencia,
and Tainy, a member of the reggaeton
vanguard who also produced “I Like It.”
“It influences not just the quality of the
album, but also the sentimentality of it,”
he explains. “That energy translates. You
feel like you're listening to an artist, not just
music meant for radio play.”

On June 28 of last year, after a monthlong
hiatus, Bad Bunny released the video
for “Estamos Bien” (“We’re Good”),
much of it shot with his friends on the
beach near the mansion. A few months
later, he would perform it on The Tonight
Show Starring Jimmy Fallon, backed by
footage of Puerto Rico post-Hurricane
Maria —an exultant declaration of pride
in hisisland and its people. “Estamos
Bien” appears on X100PRE at the end of
a semiautobiographical three-song arc
that starts with “Como Antes,” a wistful
number on loss of youthful innocence,
and continues with “RLNDT,” a tribute to
a young boy whose disappearance shook

Puerto Rico for years. In the latter track, Bad
Bunny questions who he has become and
wonders if hopelessness will consume him.
“Estamos Bien” offers some hope —the
sound of an artist who has emerged from
the shadows. The track “pulls you out of a
dark song and makes a complete switch,”
says Bad Bunny. “You're listening to my
reality there. You're listening to my truth.”

1I00PRE DROPPED AFTER
months of fans speculating
about what a Bad Bunny
album might sound like
after so many standalone
singles. “I finished it, like, four days before
it came out,” says Bad Bunny with a laugh.
But it sounds anything but haphazard: At 15
tracks, it’s a carefully curated, genre-fluid
tour through an emotional labyrinth of Bad
Bunny’s creation, touching on the Latin
trap he’s known for but also reggaeton,
dream-pop, pop-punk and even Dominican
dembow on “La Romana” featuring
El Alfa, a very early contender for song of
the summer.

“The album is a tribute to my
generation, both musically speaking
and the pop culture from when we were
young,” says Bad Bunny. Millennials who,
like him, grew up listening to veteran Latin
acts were no doubt ready for an artist
of their own age. In the past two years,
Bad Bunny contemporaries like Ozuna
and Balvin broke onto the mainstream
charts and began filling American arenas.
“Despacito” became a global hit in 2017,
but not merely thanks to the Justin Bieber
remix. Over the past decade, the number
of people stateside who speak Spanish at
home has grown by more than 20 percent,
according to the Census Bureau’s
American Community Survey. But only
recently have lanes seemed to significantly
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URBENDE: GOT

MESSIVE

Seemingly overnight, the once-niche genres

of Latin trap and reggaeton have moved

to the forefront of pop, with reggaeton’s
driving, Jamaican dembow-influenced
riddim and Latin trap’s Southern hip-hop-
derived
mainstream charts. But musica urbana’s
arrival in the American mainstream has

actually been dec
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beats taking over both the Latin and

ades in the making. —EcC.

RAP EN ESPANOL AND
THE FOUNDATIONS OF
MUSICA URBANA

DJ Negro and rapper Vico C meet and

popularize rap en espafiol, a Puerto Rican-

based version of rap in Spanish. Their

collaboration lays the groundwork for the

genres that will define musica urbana —

particularly reggaeton, and eventually Latin

trap. When the two later split, DJ Negro
goes on tofound San Juan nightclub

The Noise, a seminal space in the creation

of reggaeton.

widen for Latin trailblazers on multiple
levels in American culture, from Cardi B to
Rep. Alexandria Ocasio-Cortez (who is not
related to Bad Bunny).

Cardi, AOC and Bad Bunny share
more than just Latin roots: They’re
unapologetically, even joyfully genuine
and honest, at a time in this country when
voters and music fans alike seem to be
craving authenticity.

It’s his authenticity that Bad Bunny is
most concerned with preserving as his
fame increases. Around midnight on
Jan. 11, he marched down the streets of
San Juan toward the governor’s mansion,
accompanied by his friend Residente,
the Calle 13 rapper he grew up 1dolizing.
The two hoped to talk to Rossell6 about
the gun and domestic violence ravaging
their island, and for a couple of hours, Bad
Bunny documented on Instagram Live
their attempts to enter the mansion. (Eight
days after our interview, Bad Bunny’s
friend and bodyguard, Jeftfrey Ayala Colon,
was murdered by gunfire in Guaynabo.)

After several hours, Rossello let the duo
in for a § a.m. coffee and chat. But for Bad
Bunny, that wasn’t the only notable part of
the night: Fans freely approached him in
the street, the way he says he wishes they
always would. “That’s the whole point —
that’s how it should be,” he tells me. “Like,
fucking trying to connect with people.”

The morning of Calibash, he says as
much when explaining the concept for the
“Caro” video, with its unorthodox models.
“Did seeing the video change your idea
of the song?” he asks me, hopefully. I tell
him it did. “At the end of the day, these are
basic messages,” he says. “Ultimately, I'm
not doing that much. I'm only doing what
a human being who feels wants to do —in
my way, without stepping out of my flow,
while staying in my lane. Without, I guess,
boring people.” ©@
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DJNEGRO, DJPLAYERO
AND EARLY REGGAETON

DJ Negro recruits local artists to

where they emulate the Panamanian reggae
en espafiol records then gaining popularity.
At the same time, DJ Playerc launches his
Playero mixtapes, showcasing the budding
sounds of proto-reggaetdn or "underground,”
featuring young talent like Daddy Yankee.
DJ Negro soon releases his own mixtapes,
and the friendly competition fuels the early
sounds of reggaeton, sending it to the
Walkmans, nightclubs and hatchbacks of
Puerto Rican youth.
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SKIP THE ALBUM, HIT THE ROAD

Artists often plan tours around album
launches, but Bad Bunny had been playing
arenas for over a year before surprise-dropping
his debut, X100PRE, on Dec. 23,2018. One key
strategy: releasing a steady stream of singles in
tandem with a string of concerts, allowing him
toimmediately start building to bigger venues
in major markets like New York. In February
2018, he sold out three shows and over 9,900
tickets at the United Palace in Manhattan’s
Washington Heights neighborhood; he returned
six months later to sell out the Prudential Center
in Newark, N.J,, playing to 10,830 fans. In April
he'll play a Madison Square Garden show
entirely in the round — “the largest capacity
we do for concerts, and very rare for someone
juststarting out in arenas,” says Laurie Jacoby,
senior vp at the Garden, noting that typically,
only huge hip-hop artists like Jay-Z and Drake
perform in that format.

MINE THE METADATA

“We know there are fans in cities that aren’t
getting the shows,” says Henry Cardenas,
founder/CEQO of Cardenas Marketing
Network, who's producing the X100PRE tour
and is North America’s highest-grossing
Latin promoter. His company cross-checks

REGGAETON'S LATINIZATION LATINTRAP’S COLOMBIA AND
AND SUBSEQUENT EXPLOSION BIRTH AND RISE REGGAETON'S
REGLOBALIZATION

The Noise alum DJ Nelson incorporates Dominican
bachata and other so-called "Latin” scunds into

his style of reggaeton and discovers two young
producers whom he nicknames Luny Tunes (below).
They help shape the sound of reggaeton’s first mass
commercial period, in which albums like Daddy
Yankee's Barrio Fino (above) reach platinum status
in the United States, and go on to produce massive
hits by reggaetoneros such as
Daddy Yankee, Don Omar, Tego
Calderon and Wisin & Yandel.

A new sound combining reggaeton
vocals with the American South’s
trap beats starts to surface in music
by artists like De La Ghetto (right)
and Arcangel (left). (A foundational
track: Yaga & Mackie's 2006 hit

"El Pistolon” featuring De La Ghetto,
Arcangel and Randy.) Later, groups
such as Fliete Billete strengthen the
genre with their raw sound, and a
movementis born.

Ticketmaster sales data with song charts
and demographic information from Spanish-
language radio and streaming numbers to
find out where the largest pockets of Bad
Bunny fans live, then establishes which
venues they're more likely to spend money
attending. “A lot of these kids have never seen
areggaeton show before,” says Cardenas, “or
even a Latin concert.” In fact, he says, about
30 percent of Bad Bunny's fans are exclusively
English-speaking.

EXPAND YOUR MAP

Spanish-language tours in North America
used to play only cities with large Hispanic
populations, but demographic shifts in the past
decade have helped artists like Bad Bunny
establish bases in new places like Minneapolis
and Detroit. “We're bringing Bad Bunny to

After a few seemingly quiet years for
reggaeton, Medellin-based producers like
Syk Sense and Sky Rompiendo el Bajo craft
a lighter, more radio-friendly sound. Puerto
Rican reggaetonero Nicky Jam (left) searches
for a way back into the genre that he helped
popularize in the early 2000s, and relaunches
his career in Medellin. Luis Fonsi (right)
recruits Daddy Yankee for an infectious

Bad Bunny onstage
at Calibashat the
T-Mobile Arenain
Las VegasonJan.26.

Canada. He's playing Seattle. He's playing
these markets that we don't do,” says Cardenas.

FOCUS ON YOUNG FANS

Booking agent John Pantle of Sound Talent
Group, whose clients include Puerto Rican
rapper Residente and Mexican singer Natalia
Lafourcade, attributes the rapid growth of
arena-level young Latin acts to the increased
spending power of Latino music fans who
grew up listening to legacy acts and are now
embracing artists their own age. “The fans see
themselves in this new generation of artists,”
says Pantle. According to Cardenas, Bad
Bunny's fans grew up seeing acts like Marc
Anthony, Mana and Chayanne. “They're great
guys, but most of them are in their 50s,” he says.
“Millennials were waiting for a new generation
of artists who are more relatable to their lives.”
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THELATIN TRAP EXPLOSION

“La Ocasion,” by DJ Luian and Mambo Kingz
featuring Ozuna, De La Ghetto and Arcangel,
becomes a smash, giving Latin trap a new global
stage. Artists like Bad Bunny — whose single "Solo
de Mi” blends Latin trap and reggaeton seamlessly
— Farruko, Karol G and Anuel AA (below, from

left) follow and mold the sound, pushing the
possibilities of what Latin trap, misica urbana

and pop music can be. The next stage of musica
urbana’s evolution begins as artists like Paloma
Mami and Alex Rose begin incorporating elements
of R&B into Latin trap.

single called "Despacito,” and a certain
Canadian pop star jumps on the remix.
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As young stars like Bad Bunny storm the U.S. mainstream, a community of far less visible performers — Los Angeles'
mariachis — keep a vibrant corner of Latin music alive even in the face of Trump’s threats to their culture

N ANOVEMBER
day in Los Angeles,
the mariachis

get started early

in the morning.
Violinists in silver-spangled trajes

de charro (horsemen’s uniforms) of
black, white, orange, green and blue
march past Victorian homes, sawing
out melodies in unison. Trumpeters
follow, then scrawny teens hauling
hefty wooden guitarrones, plucking
sturdy basslines. A woman with

52 BILLBOARD | FEBRUARY 16, 2019

white flowers in her hair carries
a gold trumpet; a toddlerina
tiny traje trails after a man with a
violin, wearing a matching suit.
Everyone sings.

This march through the streets
to the East L.A. space known as
Mariachi Plaza opened the Fiesta
Anual de Santa Cecilia, named for
the Roman martyr and patroness
of music. Eighteen hundred years
after the saint’s death, hundreds of
performers led a raucous all-day

party, with dozens of onlookers
parked on concrete benches and
folding chairs, watching groups
from youth orchestras to Grammy-
nominated acts (including the
platinum-selling Sol de Mexico)
play well into the night. “Here

in L.A., on the plaza, it’s like in
Mexico, where mariachis are
there 24/7,” says Benito Rojas,

a manager and trumpeter with
Stockton, Calif.-based Mariachi
Luz de Luna, who drove to L.A. to

catch the festival.

On any other day, the scene at
Mariachi Plaza, west of the stage
set up for the festival, is decidedly
more businesslike. Here, beneath
a 6-foot-tall, pedestaled statue
of 1930s Mexican singer Lucha
Reyes, mariachi musicians
congregate, networking for jobs at
parties, restaurants, weddings and
funerals that can pay $60 an hour
per performer or more. On the
Sunday before the festival, dozens
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By Steve Knopper

Photographed by Brian Guido

of musicians milled around for
hours, waiting for the texts and
phone calls that would signal their
next gigs.

Since the 2016 presidential
election, this kind of scene is the
more common one on the plaza.
Musicians from Mexico have
become more reluctant to swing
across the border to perform on
weekends, making it difficult for
L.A. bandleaders to fill out their
groups. And local immigrants who

hire mariachis for parties are more
reluctant to do so —no one wants
a noise complaint to draw police
or U.S. Immigration and Customs
Enforcement (ICE).

“One time we were playing, some
guys started drinking, there was a
rumble, and a security guard threw
them out and called police,” says
trumpeter Jaime Valdivia, 40, who
awaits work this Sunday afternoon
and notes that business on the
plaza, where mariachis mostly cater

Performers await work on Mariachi Plazain Los Angeles on a Saturday afternoon
inFebruary. The musicians, who play mostly forimmigrant clients (some
documented, others not}, have found jobs harder to come by in the Trump era.

to L.A.’s immigrant community, has
slowed. “That’s when the trouble
begins.” (Like most musicians in
this story, Valdivia spoke through
an interpreter.)

During the past three or four
years, Valdivia has come to depend
more on income from his other
job, transporting cars between
L.A. auto dealerships. “People are
afraid to throw parties. They’d
rather save the money since they’re
afraid of getting deported.”

Most of the musicians looking
for weekend work on the plaza
these days are longtime U.S.
citizens, but they still use
words like “afraid,” “scared”
and “terrified” to describe the
community of immigrants who
hire mariachi groups. “There is
fear,” says Refugio Pena, §8, just
before he gets into a car on Boyle
Street that will transport his five-
man group, El Kora y Su Mariachi,
to a party in South Central L.A.
“And we shouldn’t have it.”

One of the central messages
of Donald Trump’s presidency
has been that undocumented
immigrants, particularly those
coming to the United States from
Mexico, represent a criminal
threat. But his policies are arguably
more about instilling the kind of
fear the mariachis describe. They
not only dissuade immigrants
from entering the country but
discourage those who live here
—undocumented or otherwise
— from openly celebrating their
culture. Immigration-related
arrests in California increased
from 17,959 1n 2016 t0 20,154
in Trump’s first year in office,
according to Syracuse University’s
TRAC Immigration database. The
numbers increased to a smaller
degree in 2018, mostly because
California passed the Values Act,
barring local police from helping
ICE on immigration arrests. Still,
in September, agents reportedly
arrested 150 undocumented
immigrants in L.A.

“People who are fearing ICE
and the Department of Homeland
Security are changing their ways
of doing things,” says Nikki
Mehrpoo Jacobson, an L.A.
immigration attorney. “They fear
the government has changed,
where people can come and round
you up, even at a party: ‘If there’s
mariachi music, then there must
be illegal immigrants there.” ”

And for an art form like

mariachi music that thrives on
live performance, fear of throwing
parties and of hiring musicians
like those on the plaza exposes a
more insidious effect of Trump’s
policies — fear of Latin culture in
the United States.

At the annual Santa Cecilia
festival, those fears seem to recede,
at least for the moment: Police
respectfully look on as musicians
of all ages wander in and out of
the plaza. “People are coming
together,” says Brenda Crystal,
an 18-year-old singer in a bright
green uniform. “They’re becoming
unified” in the face of Trump.

ARIACHI PLAZA SITS
at the nexus of Bailey
and First streets and
Boyle Avenue in rapidly gentrifying
Boyle Heights, near East L.A. (the
musicians there colloquially refer
toitas “La Boyle”). On the Sunday
afternoon before the festival, Juan
Carlos Olmos, 42, relaxes on a
bench on its northwest side, his
sons Juan Carlos, 16, and Omar, 15,
nearby in matching black uniforms;
they play in Mariachi Hermanos
Olmos. All learned the music from
their fathers. “It’s in my blood,” says
the elder Olmos.

The history of mariachi music
1s deeply intertwined with
Mexico’s own. The modern style
began in Jalisco in the late 1890s,
and throughout the Mexican
Revolution, soldier-mariachis
played corridos, or folk ballads.
As violinist Patricia Greathouse
writes in her book Mariachi, the
musicians were by the 1920s
considered vagrants in Mexico
City, dodging police who wouldn’t
let them perform in public. But
through the ’30s and '40s, radio
turned mariachis like Tito Guizar
into stars, and artists like Pedro
Infante and Jorge Negrete were
winning roles in Hollywood films.

Today, only U.S. stations in
heavily Hispanic markets, like
KWIZ (La Ranchera) in Santa Ana,
Calif., and KSJV (Radio Bilingue)
in Fresno, air mariachi music.
Few record labels, even indies,
specialize in the style, which over
the years has joined with genres
like cumbia and ranchera and
tallen under the wider regional
Mexican umbrella, which is hugely
popular: Over 150 stations air it,
and overall streams grew from
11.7 billion in 2017 to 14.8 billion last
year, according to Nielsen Music.
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Typically, the Grammy Awards
will recognize at least one mariachi
act each year. (In 2019, the group
Mariachi Sol de Mexico de Jose
Fernandez was nominated for best
regional Mexican music album.)

It’s musicians like those on the
plaza who keep mariachi alive on a
ground level, performing within and
beyond their home communities
— which makes the increasing
lack of opportunities especially
worrisome. “People are potentially
at risk when they bring their child
to school,” says Michelle Carey, a
supervising attorney specializing in
immigration with the nonprofit Los
Angeles Center for Law and Justice.
“What does that look like when
they’re throwing a party?”

While fewer people are hosting
the events that employ mariachis,
intensified ICE sweeps have

also dissuaded undocumented
musicians from crossing the
border into California and coming
to the plaza in the first place. Work
visas are available to some — if
they can get a manager, event
promoter or other employer to
sponsor them and submit the
complicated paperwork months
in advance. But “most of the
musicians are from Mexico and
can’t get into the country,” says
Rosa Barajas, whose family runs
Yeya’s, the Mexican restaurant
across the street from the plaza,
which employs mariachi bands on
weekend nights. “The managers
like people from Mexico because
they have experience.” (She also
spoke through an interpreter.)
Even if they do get into the
country, undocumented musicians
who might come to the plaza have

become wary of Border Patrol
checkpoints along the highway
between Los Angeles and San
Diego. “If their papers aren’t good,
they’re not going to want to go far,”
says Sally Hawkridge, who books
and performs in singer Aurelio
Reyes’ longtime group, Mariachi
Trio Palenque. “The more you're
on the highway, the more you might
get stopped.”

About eight years ago, when
younger mariachis arrived on the
plaza, intent on undercutting the
established musicians’ prices,
Arturo Ramirez — a mariachi
guitarist who had come to
East L.A. from Durango, Mexico,
in 1986 — formed the United
Mariachi Organization of Los
Angeles, which now has thousands
of members. Long before the
plaza formally became a local
landmark with its own Metro
stop in 1993, Ramirez had helped
transform it into not only a central
meeting place for mariachis,
but a reminder of where they
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had come from: It was modeled
after Mexico City’s 100-year-old
Plaza Garibaldi, and the red brick
building housing Ramirez’s office
was once known as a “mariachi
hotel” for visiting musicians.
Today, when Ramirez, 58, isn’t
performing, he’s educating his
membership on, for example, how
Los Angeles police officers are not
allowed to work with ICE on raids
and deportations. He recalls an
overall uptick in business when
the economy was booming under
President Obama, but since the
2016 election, he says the reality
has been starkly different. “This has
affected us,” says Ramirez. “Itis
the financial aspect. Before, we had
eight hours of work on Saturday.
Now we have five or six.”

OR THOSE IN THE UPPER
r echelons of the mariachi

community, further
removed from the risk of Border
Patrol stops, daily reminders
of Trump immigration policies
still lurk. Mariachi USA’s late-
2017 festival at the Austinz60
Amphitheater in Austin sold



just 3,500 out of what promoters
estimated would be 7,000 tickets,
says Rodri J. Rodriguez, the
festival’s executive director and
ownet. In part, she blames local
reports that ICE was following
children home on school buses,
then knocking on families’ doors
to request documents. “There was
such great fear,” she says. “Austin
is a challenge.” (Rodriguez adds
that her festival has been asked to
return this year, and she thinks the
atmosphere has “tempered a bit.”)
But beyond the plaza, mariachi
culture is growing. Colleges such as
Cal Poly Pomona and Texas Tech
have built rich curriculums and
support bands on both campuses.
The Chicago Mariachi Festival has
drawn 20,000 attendees in recent
years. And Mariachi USA’s own
festival has sold out the Hollywood
Bowl for several years straight,
showcasing top stars such as
Mariachi Los Reyes and the current

1 Omar, 15, a member of Mariachi Hermanos
Olmos, waits for his father topick up another
musicianon the plaza before headingtoajob
on Super Bowl Sunday. 2 Mariachi Ambiente
vocalistLoryann onstage at the 2018 Santa
Ceciliafestival, which brings hundreds of
musicians to Mariachi Plaza. 3 A member

of Mariachi Reynade Los Angeles prepares
forthe festival. # Mariachis hangoutatthe
J&F Ice Cream Shop ona Friday afternoon.
Besides serving as a central location for
pickingupgigs, Mariachi Plaza has become
animportant place forthe musicians to
network and find camaraderie.5 Mariachi
Alegriadela Vidawarms up before its Santa
Ceciliafestival performance. & Withspeaker
intow, a mariachi heads to a waiting car
ready to take him toajob. / Reyes (standing}
performs solo asEl Gallo de Chiapas and
withatrio.8 Seventeen-year-old Veracruz,
Mexico, native Christian, who now livesinLos
Angeles,atthe Santa Ceciliafestival.

incarnation of veteran bolero trio
Los Panchos, whose Sabor a Mi

has over 351 million on-demand
streams, according to Nielsen
Music. “We are creating new
generations of mariachi fans,” says
Jose Hernandez, bandleader for Sol
de Mexico. Some of Latin music’s
biggest acts offer mariachis a wider
stage: For years, Luis Miguel has
toured with them, and Mariachi
Vargas de Tecalitlan —which
regularly plays theaters, casinos
and performing arts centers on its

own — joined him for his 2018 tour.
“When Trump became president,
you knew there’s not going to
be good news,” says Fernando
Trenado, a violinist who manages
L.A’s Mariachi Sangre del Bajio.
“But afterward, to me, it has been
normal. Of course, it’s going to
be ups and downs, but there 1s no
doubt, every Saturday, you're going
to work.” Adrian C. Arreola, a DJ
and L.A. event coordinator who
often hires and works with mariachi
groups, doubts that Trump’s policies
will truly stifle this niche of Latin
culture. “Latinos are very resilient,”
he says. “They re still going to have

their parties, regardless of these
outside variables.”

The mariachi community has,
after all, endured oppression
practically since its turn of the
century beginnings back in Jalisco
— and as the musicians on the
plaza persevere, they preserve
not only a form of music, but
the culture in which it was born.
Lauryn Salazar, the director of
Texas Tech University’s mariachi
program and herself a Mexican
harpist in mariachi bands,
references one long-ago threat:
Hernan Cortés, the infamous
conquistador who in the 1500s
colonized the Aztec Empire and
gave the region to Spain. “Hey,
we’ve survived Cortés. We'll
survive Donald Trump,” she says.
“The community will survive,
and it’s through our arts that that
survival is possible.” ©
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Building on a legacy spanning three decades, the American Family Insurance
Amphitheater now features a 65’ roof, customizable stage and all new backstage and
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THE MET PHILADELPHIA LIVE NATION PHILADELPHIA DYLAN MARTI E BERENGUER/NEWSCOM

Dylan (inset)
played the opening
night of The Met
Philadelphiain
December2018.
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Live Music’s Building Boom

With global concert grosses up an estimated 38 percentin five years, venue

companies are developing or reviving new facilities for music fans

BY THOM DUFFY

HEN LIVE NATION
Entertainment
executive Tom

See walked into a
111-year-old former
opera house in
Philadelphia last December to watch

Bob Dylan rechristen the hall as The Met
Philadelphia, he saw a building he later
described as “iconic and forever lasting.”

The event was the culmination of a
$56 million renovation — executed by
developer Eric Blumenfeld and Live
Nation Philadelphia regional president
Geoff Gordon — that refurbished
everything in the venue, from the
lobby and mezzanine to its 3,400-seat
auditorium, ringed with ornate box seats.

The Met Philadelphia is “one of those
‘churches of live’ that you would never
want to go away,” says See, Live Nation
Entertainment president of venues for
U.S. concerts.

With the renovation of historic halls
in markets large and small, and new
arenas under discussion or construction
everywhere from the New York suburbs
to San Francisco, a building boom 1s

reshaping the live-music landscape. The
total investment is difficult to estimate,
but individual projects in North America
tracked by Billboard, like The Met
Philadelphia, have cost millions — and,
collectively, billions.

What’s driving and guiding all this
spending? Executives from four of the live-
music industry’s top firms involved with
venue operation and development — AEG
Worldwide, Oak View Group, Live Nation
and SMG Worldwide — say that their
expanding sector is fueling aggressive
strategies among venue owners.

Frank Remesch of SMG, which operates
arenas, stadiums and exhibition centers
worldwide, has a ground-level view
of a relatively modest project for the
company: a $4 million-plus renovation
of the 4,200-capacity MECU Pavilion
on the waterfront of Baltimore’s Inner
Harbor, which SMG operates jointly
with Live Nation. A veteran of a previous
renovation of Baltimore’s Royal Farms
Arena, where he 1s GM, Remesch brings
hands-on experience to his latest upgrade
project: He began his arena career four
decades ago, as an electrician.

His renovation priorities? “Safety, and
what makes you money or saves you
money,” says Remesch, describing the
need at MECU Pavilion for electrical
upgrades onstage and “for catering, for
[parked] tour buses ... We put our new
LED lighting in. Everybody knew [the

outdoor amphitheater] needed a new tent,

and that [the existing] tent was iconic.”
Sound baftling was added to reduce the
overflow of loud music to condominiums
built nearby after the pavilion opened,
in 1982. New HVAC units are capable
of cooling and warming the venue,
extending its season for outdoor shows.
Backstage upgrades and new concession
areas raised expenses — as well as the
potential payoff from additional bookings
and greater attendance, says Remesch.
At Live Nation venues, See also keeps
an eye on food and beverage concession
stands — and the length of lines at the
bathrooms. “You start to understand
where your friction points are,” says See,
noting that Live Nation surveys all of its
venue patrons and gets feedback from
some 10 percent of event attendees. “Is
someone telling you that it’s way too long
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to wait to get a restroom? Then let’s invest
in restrooms. Am [ waiting in too long of a
line to get food and beverage? Then we’ll
add more points-of-sale.

“We’re in the hospitality business,”
continues See, who joined Live Nation in
2015 after working for Universal Studios
Hollywood and, before that, Adventures
by Disney, a subsidiary of Walt Disney
Parks. “Our objective is to ensure the fan
has an amazing experience — make sure
that they’re taken care of, and they’ll
reward you [with repeat business].”

Yet it’s quite a leap from a shorter
beer line to the multimillion-dollar
renovation of a century-old opera house.
Such major investments are driven by
competition for artist bookings, says See.
“What city is the artist going to play in?
What venue in the city is the artist going
to play in? We work for the artists, and
artists want to play in interesting places.
If you can create them and run them
properly so their fans have a great time,
it’s a big win.”

The competitive stakes in the live-
music business have never been higher.
According to ticket grosses provided
by promoters and venues to Billboard
Boxscore (which tracks a portion of
overall global activity), the industry has
grown an estimated 38 percent over the
past five years. Global gross ticket sales
reported to Boxscore for 2018 exceeded
$6.4 billion, while attendance topped
80.8 million fans.

“We’re seeing a real increase in the
appeal and demand for that live event
experience,” says Bob Newman, president
of AEG Facilities, which joined SMG in
announcing a merger on Feb. 7. “That
live-event experience 1s something that
can’t be replicated over the internet.”

At the arena level, AEG has developed

Arendering of San
Francisco’s coming
Chase Center.

some of the world’s top-grossing
venues, including T-Mobile Arena in
Las Vegas (with MGM), Staples Center
in Los Angeles, O2 Arena in London
and Mercedes-Benz Arena in Berlin.
AEG has aggressively opened new
buildings abroad, from the Cadillac
Arena in Beijing to the Antel Arena in
Montevideo, Uruguay.

When weighing a venue investment,
says Newman, “you’re evaluating the
opportunity on several metrics. But it
really comes down to this: Does the
market have a passion for sport and
entertainment, is the project you're
contemplating in the right location,
and are you building or renovating in
the right manner?”

The “right manner,” for AEG and
other arena developers in recent years,
has often involved constructing a
concert/sports arena as the centerpiece
of a wider mixed-use district that may
include restaurants, hotels, retailers,

Arendering of the
future KeyArenain
Seattle, which will
hostanNHL expansion
teamin2021inanewly
constructed building
under its original roof.

“We're seeing arealincrease in

the appeal and demand for that

live event experience.”

—BOB NEWMAN, AEG FACILITIES

other entertainment options and perhaps
offices or residences. (L.A. Live, which is
adjacent to the 20,000-capacity Staples
Center, is one of the best-known such
districts in the nation.)

“What we have found,” says Newman,
“whether it’s in Los Angeles, London,
Berlin or other locations, is that arena- or
event-driven districts can be created, with
the center of the doughnut being that
entertainment and sports venue.”

The importance of professional sports
(and NCAA Division I college sports) to
venue development decisions is clear from
several major arena projects coast to coast.

The Golden State Warriors, the NBA’s
reigning champions, are financing the
construction of the 18,000-seat, cutting-
edge Chase Center in San Francisco,
due to open in September as the team’s
new home court and the anchor of a
mixed-use entertainment district on the
city’s waterfront.

“We’re involved in three brand-new
[sports and concert] arenas,” reports
Tim Leiweke, CEO of Qak View
Group, which teamed up with manager
Irving Azoff in 2015 to found OVG
as an advisory, development and
investment company for the sports/live
entertainment business.

OVG 1s in the early stages of
developing the 20,000-seat Belmont
Arena on suburban Long Island, just east
of the New York city line, as a new home
for the New York Islanders NHL hockey
team, and as a fifth concert arena in the
competitive New York region, vying for
bookings with Madison Square Garden,
Prudential Center, Barclays Center
and NYCB Live: Home of the Nassau
Veterans Memorial Coliseum.

The company has partnered with the
University of Texas to build an arena in
Austin by 2021 for the Texas Longhorns,
UT’s Division I basketball team, which
also will seat 15,000 for concerts in
one of the most music-centric cities
in the world — “an amazing music
marketplace,” says Leiweke.

And OVG is redeveloping Seattle’s
KeyArena, due to host anew NHL
expansion team in 2021 (and a possible
new NBA franchise). The building
originally debuted in 1962, and beneath
its beloved Space Age-era roof “we’re
gutting everything and building a brand-
new arena,” says Leiweke.

Due to the white-hot construction
market in Seattle, the project’s cost has
risen to an estimated $850 million. But
Leiweke doesn’t flinch at that level of
investment. “We’re going to have to
spend more than we originally thought,”
he says, but in a regional market of
15 million, “everyone gravitates to Seattle
for big events, big concerts, big sports.
We knew the pent-up demand in that
marketplace. That building is going to be
one of the 10 best arenas in the world...
and will reward us for our economic risk.”

Less than four years after it launched,
OVG is just getting started in the venue
boom. But the company’s confidence
bodes well for the entire live music
industry. Describing its “international
vision,” Lieweke says that it will be
“leading the charge on the largest single
development of arenas at one time in
the history of the industry — because we
think the industry and the opportunities
are both that good.” ©

58 BILLBOARD | FEBRUARY 16, 2019

KEY OAK VIEW GROUP CHASE STEELBLUE



@ SharonYee
#Madonna

”

SAP Center at San Jose Northern California’s Premiere Sports and Entertainment Venue
sapcentercom f W (O




-,
Sy .

If You Build (Or Upgrade) It, They
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Among the artists
who playedthe 2018
Rolling Loud festival
atthe new Banc of
California Stadium
inLos Angeles were
(clockwise from far
left) Post Malone and
21 Savage, Lil Wayne
and Cardi B.

Will Come: 17 Venues To Watch

From the rooftop of a pier on New York's East River to a soccer stadium with
arena-quality sound in Los Angeles, the construction and upgrading of concert
venues continues nationwide as live-music ticket sales reach an all-time high. Here
are 17 of the most notable facilities in North America luring artists and their fans

AMERICAN FAMILY INSURANCE
AMPHITHEATER

MILWAUKEE

CONCERT CAPACITY: 23,000

The anchor venue of Milwaukee’s famed
Summerfest, which marked its 50th anniversaryin
2018, the American Family Insurance Amphitheater
is undergoing a two-phase renovation through 2020.
Ahead of this summer’s performances {June 26-30
and July 2-7), improvements will give the venue one
of the largest and most flexible production rigsin
the nation for sound and lights. Also planned: 19
top-line dressing rooms, new production offices,
backstage dining facilities for 150 and nine loading
docks able to accomodate 13 semitrailer trucks at
one time. Before the 2020 season, the amphitheater
will unveil expanded food and beverage options

for fans, improved handicapped access and new
hospitality and VIP areas.

AVENIR CENTRE
MONCTON, NEW BRUNSWICK
CONCERT CAPACITY: 8,500 [in the round]

Drawing from a regional market of 1.4 million people
{and within driving distance of Quebec City; Halifax,
Nova Scotia; and Bangor, Maine}, the new $110 million
Avenir Centre opened in September and has since
hosted performers such as Keith Urban and Jerry
Seinfeld. The venue capacity can be cut down to serve
an array of events, and on-site catering is available —
asisaskating rinkin the arena’s outside plaza.

BANC OF CALIFORNIA STADIUM
LOS ANGELES
CONCERT CAPACITY: 23,000

Designed as both a sports facility and a concert

venue, with arena-like sightlines, sound quality,
production capabilities and premium hospitality
spaces, Banc of California Stadium debuted in
2018 as home of both the Los Angeles Football
Club soccer franchise and the L.A. satellite of the
Rolling Loud hip-hop festival. Among the headliners
at Rolling Loud in the stadium Dec. 14-15 were
Post Malone, Lil Wayne, Lil Uzi Vert and Cardi B.
Stadium developer BOCS Entertainment is also
able to stage festivals in surrounding Exposition
Park and has rights to book concerts in the adjacent
Los Angeles Memorial Coliseum.

BRIC CELEBRATE BROOKLYN! FESTIVAL/
PROSPECT PARK BANDSHELL

BROOKLYN

CONCERT CAPACITY: 8,000

One of the nation’s longest-running free summer
festivals, the BRIC Celebrate Brooklyn! Festival

in 2018 booked acts including Brandi Carlile,
anticipating her rise — six months before she became
the most nominated woman for the 61st Grammy
Awards. For its upcoming 4 1st season, the festival is
upgrading its backstage areas and installing a sound
system with leading-edge technology.

CITYPARKS SUMMERSTAGE
NEW YORK
CONCERT CAPACITY: 5,500

New York’s largest free outdoor performing arts
festival, CityParks Summerstage offers some 100
eventsin Manhattan's Central Park and across

15 neighborhoods around the city for an annual
audience of over 250,000. For its 2019 season, the
festival’'s flagship Summerstage venue will feature
new staging, raised seating, increased lighting, a
new sound system and upgraded backstage areas.

DICKIES ARENA
FORT WORTH, TEXAS
CONCERT CAPACITY: 14,000

[t’s not unusual for touring artists to compete with
sporting events for venues. But at the new Dickies
Arena, due to openin the fifth-largest city in Texas
in November, only one nonmusical anchor tenant
has a hold on dates: the Fort Worth Stock Show and
Rodeo, held mid-January to early February. Concert
dates are otherwise wide open, with one exception:
Rodeo rider and Texas superstar George Straitis
confirmed to perform on Nov. 22.

ENTERTAINMENT AND SPORTS ARENA
WASHINGTON, D.C.

CONCERT CAPACITY- 4,200

The least contentious news out of the nation’s
capital in recent months might have been the
launch of the Entertainment and Sports Arena,
which opened Oct. 6 with a concert by Mary J.
Blige, thereby establishing a new draw for visitors
to the southeast side of town. The venue is the first
phase of a development project expected to include
retail, office space and residences, as well as a new
practice facility for the NBA’s Washington Wizards.

FILLMORE AUDITORIUM
DENVER
CONCERT CAPACITY: 3,700

The late Bill Graham, the legendary promoter who
opened the groundbreaking Fillmore Westin San
Franciscoin the 1960s, teamed up with Denver
promoter Chuck Morris to open the city’s Fillmore
Auditorium in 1999. Live Nation, which now operates
the venue, marks its 20th anniversary as a concert
hall this year and has invested millions in the building
{which originally openedin 1907 as a roller rink}

to improve its sound, upgrade its air conditioning,
create new entrances and add bathrooms.

FISERV FORUM
MILWAUKEE
CONCERT CAPACITY: 18,000

Violent Femmes, Milwaukee’s own famed
folk-punk band, opened for The Killers during the
first concert at the Fiserv Forum on Sept. 4, 2018,
staged nine days after members of the NBA’s
Milwaukee Bucks welcomed a crowd of 50,000
to their new $524 million home. In October, the
building hosted five sold-out events in five days,
including concerts by Metallica, Foo Fighters,
the Eagles and twenty one pilots, as well as the
Bucks’ home opener. The celebration continued
with the first MilROCKee Fest, staged in the plaza
outside the venue.

LEVITT PAVILION DENVER
DENVER
CONCERT CAPACITY: 7500

Levitt Pavilion Denver completed its first full year
of outdoor programming in 2018 as the latest
permanent venue funded in part by the Levitt
Foundation, a nonprofit devoted to reinvigorating
public spaces through the performing arts. Denver-
based architects Joseph Montalbano and Jared
Floyd designed the pavilion — with tilt-up concrete
side wings, a protruding steel roof canopy and an
intertwining ribbon of metal mesh — to resemble
an unwrapped present when viewed from above.
The gift of the foundation to the city of Denver is
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BACKSTAGE PASS /NewandRenovated Venues

now hosting 50 free concerts a year and additional
admission-based shows produced by Levitt partner
Emporium Presents, now majority-owned by

Live Nation.

MERCEDES-BENZ STADIUM
ATLANTA
CONCERT CAPACITY: 25,000-80,000

Inits first full year of operation, the Mercedes-

Benz Stadium in 2018 became a must-play for
every artist on a stadium tour. Ed Sheeran, Jay-Z
and Beyonce, Taylor Swift and Kenny Chesney are
among those who packed the building, playing
through its more than 4,200 speakers while fans
absorbed images from 82,500 square feet of LED
video displays. The first professional sports stadium
in the United States to achieve LEED Platinum
certification for the sustainability of its design,

the building collected over 70 tons of recyclable
material during one month of events. While it offers
the expected array of food and beverage options,
ongoing customer surveys have confirmed the
enduring popularity of the stadium’s $2 hot dogs,
$3 pizza slices and $5 craft beers.

MERRIWEATHER POST PAVILION
COLUMBIA, MD.
CONCERT CAPACITY: 18,000

One of the country’s most storied amphitheaters,
located between Washington, D.C., and Baltimore,
Merriweather Post Pavilion, which opened in 1967
with an original design by Frank Gehry, isin the
final phase of a five-year renovation. The venue has
invested over $50 million to rebuild its backstage
area {complete with a pool for artists} and add
dressing-room suites, a VIP balcony overlooking
the rotating Brazilian redwood stage, new pavilion
seating and a higher roof to improve sightlines and
the sound for fans on the lawn.

Thedistinctive
architecture of
Milwaukee's Fiserv
Forum setsitapart.

ROGERS PLACE
EDMONTON, ALBERTA
CONCERT CAPACITY: 18,900

The newest arena among the 10 top-grossing
venues in Canada {(according to Billboard Boxscore},
Rogers Place opened in 2016 as the home of the
NHL's Edmonton Qilers and centerpiece of a
mixed-use sports and entertainment ICE Districtin
downtown Edmonton, one of an increasing number
of facilities anchoring urban centers. Inits first two
years of operation, Rogers Place has welcomed
over 3.3 million fans and hosted shows by Paul
McCartney, Jay-Z, Keith Urban, Rod Stewart — and
nine sellouts by Garth Brooks.

ROOFTOP AT PIER 17
NEW YORK

CONCERT CAPACITY- 3,400
[general-admission estimate]

Few outdoor venues can rival the setting of Rooftop
at Pier 17, which debuted in 2018 on New York’s
East River, where the Brooklyn Bridge serves as its
backdrop. Booked by Live Nation, the facility hosted
23 artists during its inaugural season and had 18
sellouts, according to the venue. During the winter,
the venue was converted into a skating rink.

TACOMA DOME
TACOMA, WASH.
CONCERT CAPACITY: 20,000

The paint really was still drying on the Tacoma
Dome’s fast-tracked renovation, reports the arena,
when Drake’s sold-out performance on Nov. 1
christened the refreshed venue after a $31 million
revitalization. Washington state’s largest indoor
arena, with its iconic wooden roof, opened in
1983, and the upgrades, completed between
June and November last year, have brought

new seating and artist quarters, upgraded food
and beverage options, additional loading docks

— and a 300 percent increase in the number of
event-level restrooms.

VIVINT SMART HOME ARENA
SALT LAKE CITY
CONCERT CAPACITY: 20,000

In 2018, during its first full 12 months of operation
since the completion of a $125 million renovation,
Vivint Smart Home Arena hosted many of the hottest
tours of the year, including Justin Timberlake, P!nk,
Maroon 5 and Shania Twain. Fans who had flocked
to the arena for over 25 years to cheer the NBA’'s Utah
Jazz found, on the venue’s six levels, more than 30
restaurants and vendors, high-speed Wi-Fi and over
400 TV screens broadcasting court or stage action
throughout the concourses.

WEBSTER HALL
NEW YORK
CONCERT CAPACITY: TBA

One of the city’s most historic venues, the landmarked
Webster Hall was builtin 1886 and, according to

The New York Times that year, was available for

“balls, receptions, Hebrew weddings and sociables.”
A concert hall since 1980, it was purchased in April
2017 by AEG and BSE Global, and closed that August
for an estimated $10 millionin renovations to its three
performance spaces: the Grand Ballroom, Studio and
Marlin Room. Webster Hall announced in January
that the venue “will return in spring 2019.” —T.D.

Uruguay's
Antel Arena
setsanew
standardin
SouthAmerica.

ARENAS RISING FROM
URUGUAY TO THE U.K.

Global markets present new venue opportunities

ANTEL ARENA
MONTEVIDEO, URUGUAY
CONCERT CAPACITY: 10,000

Colombian reggaeton singer Maluma, Spanish singer-songwriter Joan
Manuel Serrat and English soprano Sarah Brightman were among

the first artists to play Antel Arena, which opened Nov. 18, 2018, with

a celebration attended by Uruguay President Tabaré Vazquez. The
arena, which is bathed in exterior lights that change color based on the
type of event booked, is operated by AEG and one of the first multiuse
entertainment/convention/sports facilities of its kind in South America.

BONUS ARENA
HULL, ENGLAND
CONCERT CAPACITY: 3,500

Even before their venue opened last August, the staff at the SMG
Europe-operated Bonus Arena proved exceptionally adept at social
media promotion. After a dis of the seaport town of Hull by Oasis co-
founder Noel Gallagher was captured by a fan on Twitter, the arena
countered with a tweet inviting Gallagher’s frequent nemesis, his brother
Liam, to open the new building. “The tweet went viral — 200,000 people
reached on Twitter and 250,000 on Facebook — without a single penny
spent,” says arena marketing manager Carolina Aldao. While Van
Morrison ultimately played the venue’s first show on Aug. 30, “Liam’s
visitin 2019 is hotly anticipated,” she says.

THE EVENT COMPLEX ABERDEEN (TECA)
ABERDEEN, SCOTLAND
CONCERT CAPACITY: 12,500

Due to open in August as a $433 million replacement for Aberdeen’s
existing exhibition and conference center, TECA will include
performance spaces with capacities ranging from 1,700 to 12,500 fans;
meeting, banquet and convention facilities; a 150-seat restaurant; and
three on-site lodging options, including a Hilton and an Aloft Hotel.
Operated by SMG, the venue already has announced a performance by
Elton Johnin November 2020. —T.D.
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MUSIC IS
IN THE
MOMENTS.

SINCE OPENING IN OCTOBER 2018, THE ENTERTAINMENT AND SPORTS ARENA HAS BEEN BRINGING
THE MOMENT TO LIFE WITH A FULLY CUSTOMIZABLE EXPERIENCE. READY TO ROCK WASHINGTON, DC?

4,200 SEATS ON-SITE PARKING
THREE-MINUTE WALK FROM THE METRO FOUR GREEN ROOMS AND PRESS ROOM
NEWEST PERFORMANCE VENUE IN THE CITY GREAT HOME FOR LIVE MUSIC

eeeeee ENTERTAINMENT
DC AND SPORTS ARENA

VISIT ESAONTHERISE.COM TO LEARN MORE.
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SET IT OFF: SHELBY PARKS. KHALID: KEVIN KANE/WIREIMAGE.

Set It Off
Ignites

Set It Off (above) debuts
at No. 3 on Emerging
Artists as the Tampa,
Fla.-based quartet's fourth
LP, Midnight, arrives

at No. 8 on Alternative
Albums and No. 86 on

the Billboard 200 with
9,000 equivalent album
units, according to Nielsen
Music. The set marks the
group's first Alternative
Albums top 10 following
the No. 11-peaking Upside
Down in 2016 and Duality
(No. 14) in 2014.

Plus, Guadalajara,
Mexico-based garage-punk
band Le Butcherettes
debuts at No. 32 on
Emerging Artists as the
act’s fourth studio set, bi/
MENTAL, opens at No. 4 on
Heatseekers Albums and
No. 88 on Top Album Sales
(2,000 sold). The album
is the first Billboard chart
entry for the Teri Gender
Bender-fronted group.

—Xander Zellner

CHART BEAT

POPRADIO
SPINNING 45s

“Love Lies” by Khalid
(top right) and Normani
(top left) ties for the
most weeks spent

on the Mainstream

Top 40 radio airplay
chart, logging a 45th
week on the list. The
duet matches the run
of DuaLipa's “New
Rules,” which first set
the mark in 2018. The
songs topped the tally
for two and four weeks,
respectively. “Thereis no
mistaking the metrics
of a hit song,” says RCA
Records co-president
JoeRiccitelli. “Even
before it researched at
top 40radio, ‘Love Lies’
showed tremendous
signs at rhythm [first
reaching No. 2 on the
Rhythmic chart] and in
streaming, Shazam and
sales.” —Gary Trust

Goto billboard.com for
full Chart Beat coverage,
including columns and
podcasts.
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When a hotel isn’t the answer. Located in the vibrant, walkable center of Sunset
Boulevard's most iconic stretch, AKA offers architecturally-refined studio, one and

two bedroom furnished residences available by the month or longer, with modern
kitchens, W/D, and spectacular views of DTLA and Malibu. Legendary AKA amenities
and services include a seamless indoor/outdoor terrace lounge, pool, and elixir bar with
dramatic skyline views; technogym fitness center; boxing fitness classes from Rumble;
WEST HOLLYWOOD private resident cinema; exclusive in-suite dining from acclaimed on-site restaurant,
Tesse; retail plaza including Fred Segal, Kith, and Boutellier wine store; Tesla house

car; 24/7 Resident Services Team; and private, secured underground parking.

AKA WEST HOLLYWOOD 8500 SUNSET BOULEVARD
BEVERLY HILLS NEW YORKCITY PHILADELPHIA WASHINGTON, DC LONDON

STAYAKA.COM 888.887.1569
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SOUNDTRACK  Spider-Man: Into The Spider-verse | , ¢ MIGOS A Culturell | ;54
REPUBLIC QUALITY CONTROL/MOTOWN/CAPITOL
KODAK BLACK DyingToLive | ; g LIL BABY @ Harder ThanEver | 3 3g
DOLLAZ N DEALZ/ATLANTIC/AG QUALITY CONTROL/MOTOWN/CAPITOL
UEEN  Bohemian Rhapsody (Soundtrack LIL Uzl VERT A Luv Is Rage 2
GG HQOLL‘:‘WOOD p V( ) 3 16 GENERATION NOW/ATLANTIC/AG & 1 76
SOUNDTRACK A  The Greatest Showman 1 61 WEEZER Weezer (Teal Album) 5 3
FOX/20TH CENTURY FOX/ATLANTIC/AG WEEZER/CRUSH MUSIC/ATLANTIC/AG
JUICE WRLD @  Goodbye & Good Riddance | , 35 ELTON JOHN @ Diamonds | 5 ¢
GRADE A/INTERSCOPE/IGA ROCKET/ISLAND/UME
LUKE COMBS A ThisOne’s For You | ,  gg KANE BROWN Experiment | ;, 3
RIVER HOUSE/COLUMBIA NASHVILLE/SMN ZONE 4/RCA NASHVILLE/SMN
BILLIE EILISH @ Dont Smile AtMe | ;, 5 TORY LANEZ LOVE me NOW? | , s
DARKROOM /INTERSCOPE/IGA MAD LOVE/INTERSCOPE/IGA
LIL BABY & GLUNNA Drip Harder | , g MAC MILLER swimming | 3
YOUNG STONER LIFE/300/QUALITY CONTROL /MOTOWN/AG/CAPTOL WARNER BROS.
CARDIB A Invasion Of Privacy | a4 XXXTENTACION Skins | 9
THE KSR GROUP/ATLANTIC/AG BAD VIBES FOREVER/EMPIRE
LUIS FONSI vida 153 4 DRAKE A TakeCare | | 310
UNIVERSAL MUSIC LATINO/UMLE YOUNG MONEY/CASH MONEY/REPUBLIC
BAD BUNNY X100PRE | 4, 7 DRAKE A views | | a3
RIMAS YOUNG MONEY/CASH MONEY/REPUBLIC
XXXTENTACION A 1 1. COLE A 2014 Forest Hills Drive | | 59
BAD VIBES FOREVER DREAMVILLE/ROC NATION/COLUMBIA
LIL BABY StreetGossip | > 1 MAGGIE ROGERS Heard It In A Past Life | , 3
QUALITY CONTROL/MOTOWN/CAPITOL DEBAY SOUNDS/CAPITOL
POST MALONE A stoney | , 13 ). COLE A KOD | | a2
REPUBLIC DREAMVILLE/ROC NATION/INTERSCOPE/IGA
ARIANA GRANDE Sweetener H.E.R. ® H.E.R.
REPUBLIC 1 25 RCA 47 68
BACKSTREET BOYS DNA | ; 5 SECONDS OF SUMMER Youngblood | { 34
K-BAHN/RCA ONE MODE/CAPITOL
YOUNGBOY NEVER BROKE AGAIN  Realer | - 7 TWENTY ONE PILOTS @ Trench | 18
NEVER BROKE AGAIN/ATLANTIC/AG FUELED BY RAMEN/EMG
GRATEFULDEAD Dave's Picks, Volume 29: Swing Audtorum, San Bernardino, &4, 22677 | 50 4 CAMILA CABELLO A Camila | ;| 54
GRATEFUL DEAD/RHINO SYCO/EPIC
ELLA MAI @ ElaMai | 5 THE CHAINSMOKERS SickBoy | 53 29
10 SUMMERS/INTERSCOPE/IGA DISRUPTOR/COLUMBIA
LIL WAYNE A ThaCarterv | ; BEBE REXHA @ Expectations | ;3 33
YOUNG MONEY/REPUBLIC WARNER BROS.
ED SHEERAN A +(Divide) | ; 101 FUTURE & JUICEWRLD  Future& Juice WRLD Present.. WRLDONDRUGS | 5 1
ATLANTIC/AG GRADE A/INTERSCOPE/FREEBANDZ/IGA/EPIC
QUEEN A GreatestHits | 3 325 EMINEM A Curtain Call: The Hits | | 43
HOLLYWQOD SHADY/AFTERMATH/INTERSCOPE/IGA
ORIGINAL BROADWAY CAST A\ Hamilton: An American Musical 3 17 JASON ALDEAN @ Rearview Town | | 43
HAMILTON UPTOWN/ATLANTIC/AG MACON/BROKEN BOW/BMG/BBMG
VARIOUS ARTISTS NOW 69 | 55 DRAKE MorelLife | ; o9
UNIVERSAL/SONY MUSIC/LEGACY YOUNG MONEY/CASH MONEY/REPUBLIC
HALID suncity | g 14 KANE BROWN A Kane Brown | 5 4
RIGHT HAND/RCA ZONE 4/RCA NASHVILLE/SMN
METRO BOOMIN  Not All Heroes Wear Capes | | 14 JOURNEY © Journey's Greatest Hits | | 550
BOOMINATI/REPUBLIC COLUMBIA/LEGACY
PANIC! AT THE DISCO®  Pray For The Wicked 1 33 THOMAS RHETT A Life Changes | 74
DCD2/FUELED BY RAMEN/EMG VALORY/BMLG
LAUREN DaseLE Look UpChild | 3 22 s, vidnight | g5 1
DAN + SHAY Dan+Shay | , 33 BOBMARLEY AND THEWAILERS € (egend: TheBestOf. | - 540
WARNER BROS. NASHVILLE/WMN TUFF GONG/ISLAND/UME
KHALID A AmericanTeen | , ;o THE WEEKND A starboy | | 5
RIGHT HAND/RCA XO/REPUBLIC
6IX9INE DUMMYBOY | >, YOUNGBOY NEVER BROKEAGAIN A\ Until Death Call MyName | 44
SCUMGANG NEVER BROKE AGAIN/ATLANTIC/AG
BLUEFACE Famous Cryp | 4q 5 NF A Perception 1 70
FIFTH AMENDMENT/EONE NF REAL MUSIC/CAPITOL/CAROLINE
G HERBO Still swervin | 4, 4 BTS Love Yourself: Answer | | 5,
MACHINE ENTERTAINMENT GROUP BIGHIT ENTERTAINMENT
BazzI @ Cosmic | 14 44 SOUNDTRACK A Moana | ,
777/ |AMCOSMIC/ATLANTIC/AG WALT DISNEY
EMINEM A Kamikaze | | 53 FLEETWOOD MAC € Rumours | ;393
SHADY/AFTERMATH/INTERSCOPE/IGA WARNER BROS./RHINO
MAROON 5 A Red Pill Blues ial Mi
PS . i 5 66 Eﬂ!&lﬂé&lc. VJACKSON A The Essential Michael Jackson | 3, 543
MARSHMELLO  Marshmello: Fortnite Extended Set | ,5 4 SZA Ctrl | 3 g7
JOYTIME COLLECTIVE TOP DAWG/RCA
XXXTENTACION A 7| 5, % MAROON 5 A Songs About Jane | ,  sg
BAD VIBES FOREVER/EMPIRE A&M/OCTONE/UME
IMAGINE DRAGONS Origins | , 43 LINDA RONSTADT Live In Hollywood | o7
KIDINAKORNER/INTERSCOPE/IGA RHINO
SKI MASK THE SLUMP GOD STOKELEY | ¢ 10 100 BB KEVIN GATES LucaBrasi3 | 4, 19
VICTOR VICTOR WORLDWIDE/REPUBLIC BREAD WINNERS” ASSOCIATION/ATLANTIC/AG
IMAGINE DRAGONS A Evolve | , g5 o> I SHAWN MENDES @ Shawn Mendes | | 3
KIDINAKORNER/INTERSCOPE/IGA ISLAND
NICKI MINAJ A Queen | , 5 15 @ BRUNO MARS A 24K Magic | 5 116

YOUNG MONEY/CASH MONEY/REPUBLIC

ATLANTIC/AG

68 Go to BILLBOARD.COM/BIZ for complete chart data

Hoodie
Back At
No.1,
Grande
Up Next

In a slow week on the
Billboard 200, A Boogie
Wit Da Hoodie’s Hoodie
SZN returns to the top
of the tally for a third
nonconsecutive week as
the set earned 47,000
equivalent album units in
the week ending Feb. 7
(down 1 percent), according
to Nielsen Music.

Meanwhile, the previous
chart-topper, Backstreet
Boys’ DNA, dives to No. 24
in its second frame (19,000
units; down 92 percent).
The latter’s sharp decline
isn’t surprising, considering
the album’s first week
was largely powered by
sales generated from a
concert ticket/album sale
redemption offer. (The
album doesn’t have many
redemption-generated
sales in its second week, so
it takes a tumble))

As for the next No. 1,
watch for Ariana Grande’s
Thank U, Next to swoop in
atop the Feb. 23 tally. The
pop princess will likely
open at No. 1 with around
330,000 units earned in
the week ending Feb. 14,
according to industry
forecasters. If Thank U
bows at No. 1, it will mark
her fourth leader, and
second in under six months,
following Sweetener
(Sept. 1,2018).

Thank U appears likely
to start with a robust
streaming-equivalent
album unit total, which
could translate to perhaps
300 million on-demand
audio streams for its songs.
That would earn Thank U
the biggest streaming
week ever for an album
by a woman, the largest
streaming week for a pop
album and one of the top 10
biggest streaming weeks
ever among all albums.

—Keith Caulfield

Data for week of 02.16.2019

SALES DATA COMPILED BY

nc

The Billboard 200 chart ranks the most popular albums of the week, as compiled by Nielsen Music, based on multi metric consumption (blending traditional album sales, track equivalent albums, and streaming equivalent albums).
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WKS.0N

P

; ' ) 29

GRATEFUL

DEAD
) L . Dave’s Picks,
SWINGIUDITORIUMASAN [BFRNARDIN Volume 29
; SRR F T

The Grateful Dead notch their 40th

top 40-charting album on the Billboard 200
with the debut of Dave’s Picks, Volume 29 at
No. 26. The set, part of the band’s continuing
archival series of live concert releases, bows
with 18,000 equivalent album units (all from
album sales) earned in the week ending Feb. 7,
according to Nielsen Music. Of the band’s 40
top 40 albums, 22 of them are from the Dave’s
Picks series. The Dead's first top 40 album was
Workingman's Dead in 1970. —K.C.

| album sales, track equivalent albums, and strearing equivalent albums).

ding tr

P

MANDOLIN
ORANGE
Tidesofa
Teardrop

The duo’s album bows with
6,000 units, mostly derived
from album sales. The set also
starts at No. 1 on Bluegrass
Albumes, No. 2 on Americana/
Folk Albums and No. 5 on Vinyl
Albums {1,000 sold on wax).

The BiMboard 200 chart ranks the most popular albums of the week, as compiled by Nielsen dMusic, based om multi-metric c
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DREAM ON/G.0.0.D./REPUBLIC

PEAK PEAK
IMPRINT/DISTRIBUTING LABEL POS. WEEK ,‘l, IMPRINT/DISTRIBUTING LABEL "05. | CHART
CREEDENCE CLEARWATERREVVAL > Chrovice The 20 Greatestits | 5, 405 RED HOT CHILIPEPPERS A GreatestHits | ;3 199
FANTASY/CONCORD WARNER BROS.
BILLY JOEL A The Essential Billy Joel | 5 59 SUMMER WALKER Last Day Of Summer | 4, 14
COLUMBIA/LEGACY LVRN/INTERSCOPE/IGA
SHECK WES Mudboy | 7 ;g DRAKE A Nothing Was The Same | ; 55
CACTUS JACK/G.0.0.D./INTERSCOPE/IGA YOUNG MONEY/CASH MONEY/REPUBLIC
LIL MOSEY Northsbest | 59 4 SOUNDTRACK 13 Reasons Why, Season2 | 5, 34
INTERSCOPE/IGA NETFLIX/INTERSCOPE/IGA
2pAC © Greatest Hits | 3 s EAGLES <) TheirGreatest Hits 17975 | | 5
AMARU/DEATH ROW/INTERSCOPE/UME ASYLUM/ELEKTRA/RHINO
SOUNDTRACK A  Black Panther: The Album, Music From And Inspired By 1 52 PLAYBOI CARTI Die Lit | 5 35
TOP DAWG/AFTERMATH/INTERSCOPE/IGA AWGE/INTERSCOPE/1GA
TRIPPIE REDD Life'sATrip | 4 2 JON PARDI A California Sunrise | ;131
TENTHOUSAND PROJECTS CAPITOL NASHVILLE/UMGN
TRAVIS SCOTT A Birds In The Trap Sing McKnight | | 157 ADELE 2| 1 ao
GRAND HUSTLE/EPIC XL/COLUMBIA
ED SHEERAN A X| 1 2 BRYSON TILLER A TRAPSOUL | g 47
ATLANTIC/AG TRAPSOUL/RCA

UAVO Quavo Huncho | , g FIVEFINGERDEATHPUNCH  ADecade Of Destruction | 59 55
QUALITY CONTROL/MOTOWN/CAP ITOL PROSPECT PARK
BRING ME THE HORIZON amo | 4 > LIL DURK Signed To The Streets3 | ; 15
COLUMBIA ALAMO/INTERSCOPE/IGA
GRETAVANFLEET  Anthem Of The Peaceful Army | 5 16 OZUNA 2\ Odisea | 5 74
LAVA/REPUBLIC VP ENTERTAINMENT/DIMELOVI/SONY MUSIC LATIN
RIHANNA A ANTI | | 158 FRANK OCEAN A Blonde | ; 5
WESTBURY ROAD/ROC NATION BOYS DON'T €RY
IMAGINE DRAGONS A Night visions | 5, 33, MANDOLIN ORANGE = Tides Of A Teardrop | 154
KIDINAKORNER/INTERSCOPE/IGA YEPROC
ARIANA GRANDE A Dangerous Woman | 5 35 THE BEATLES © AbbeyRoad | ;| 595
REPUBLIC APPLE/CAPITOL/UME
XTO%EEPmEICEKND A Beauty Behind The Madness 1179 TIM MCGRAW 35BiggestHits | 47 59
JOJI BALLADS 1 BRUNO MARS A Doo-Wops & Hooligans
88RISING/12TONE 3 14 ELEKTRA/EMG P & 3 408
CODY JOHNSON Ain't Nothin'Tolt | o 3 LAUV | met you whenlwas 18. (the playlist) | 55 3¢
COJO/WMN LAUV/AWAL-KOBALT
RODDY RICCH Feed The Streets Il | o 5 AC/DC © BackInBlack | , 345
BIRD VISION/ATLANTIC/AG COLUMBIA/LEGACY
GEORGE STRAIT A 50 Number Ones | ; o KODAK BLACK A Project Baby Two | 5 44
MCA NASHVILLE/UMGN DOLLAZ N DEALZ/ATLANTIC/AG
LIL SKIES @ Life Of ADarkRose | 15 57 ADELE © 5|y 163
ALL WE GOT/ATLANTIC/AG XL/COLUMBIA
KENDRICK LAMAR A good kid, mA.Ad Gty | 5 358 ZAC BROWN BAND  Greatest Hits So Far... | 54 197
TOP DAWG/AFTERMATH/INTERSCOPE/IGA ROAR/SOUTHERN GROUIND/ATLANTIC/AG
VARIOUS ARTISTS Grammy Nominees 2019 | g 2 G-EAZY A The Beautiful & Damned | 5 56
GRAMMY/REPUBL IC G-EAZY/RVG/BPG/RCA
6LACK East Atlanta Love Letter | 3 5 ANUEL AA A\ Real Hasta La Muerte | 4, 4
LVRN/INTERSCOPE/IGA REAL HASTA LA MUERTE/GLAD EMPIRE
YOUNGBOY NEVER BROKE AGAIN  4Respect Sfreedom ALoyalty dhatimportant | 1, 54 LIL PEEP Come Over When You're Sober, Part2 | , 3
NEVER BROKE AGAIN/ATLANTIC/AG LIL PEEP/AUTNMY/COLUMBIA
SAM SMITH A In The Lonely Hour | 5 544 YBN NAHMIR, YBNALMIGHTY JAY& YBN CORDAE  VBN:TheMitape | 5, 44
CAPITOL ART @ WAR/ATLANTIC/AG
\(GSE.INNA Drlp season 3 55 49 @ SHAD‘V:/E\I%.II;SCOPE/AFTERMATH[UME Best OF 50 Cent 135 8
HALSEY A hopeless fountain kingdom ASAP ROCKY Testin
ASTRALWERKS P g 1 88 @ A$§P v%mnwms/pom GROUNDS/RCA Bl 4 29
WITHIN TEMPTATION Resist | 159 1 SOUNDTRACK A Frozen | ; 12
SPINEFARM WALT DISNEY
?P%H’g?%%ENT/DIMELOVI/SONV MUSIC LATIN Aura 7 24 @ QMUI!E‘I!\?CSONTROL/BOO/AG Culture 1 101
DANIEL CAESAR Freudian | ,z 7 THE BEATLES 9 The Beatles [White Album] 1 197
GOLDEN CHILD APPLE/CAPITOL/UME
TOM PETTY AND THE HEARTBREAKERS Greatest Hits AIR® The Click
MCA/GEFFEN/UME Q 2 305 @ AJR/BMG 61 39
YNW MELLY IAmYou | 154 s @ 21 SAVAGE, OFFSET & METROBOOMIN _ WithautWaming | , 4o
YNW MELLY/300/AG BOOMINATI/QUALITY CONTROL/MOTOWN/SLAUGHTER GANG/REPUBLIC/CAPITOL/EMC
TWENTY ONE PILOTS A Blurryface | ; 105 @ CHRIS STAPLETON A From A Room: Volume 1 > 92
FUELED BY RAMEN/EMG MERCURY NASHVILLE/UMGN
BOOGIE Everything Is For Sale CHER Dancing Queen
SHADY/INTERSCOPE/1GA Y & 28 2 @ WARNER BROS. & Q 3 6
THE NOTORIOUS B.L.G. A GreatestHits | | 14 THE BEATLES ¢ 1| 1 334
BAD BOY/RHINQ APPLE/CAPITOL/UME
RCCI-AIRIS BROWN A  Heartbreak On AFull Moon | 3 44 ATBI‘I(EJROLLING STONES 9> Hot Rocks 1964-1971 4 295
PANIC!AT THEDISCO A Death Of ABachelor | | 140 SHAWN MENDES A lluminate | ; 145
DCD2/FUELED BY RAMEN/EMG ISLAND
TAYLOR SWIFT A 1989 | | o7 SOUNDTRACK A Tolls | 3 119
BIG MACHINE/BMLG VILLA 40/DREAMWORKS/RCA
MICHAEL JACKSON © Thriller | | 353 NIRVANA © Nevermind | | 4y
EPIC/LEGACY SUB POP/DGC/GEFFEN/UME
BRETT YOUNG A Brett Youn LYNVRD SKYNYRD A  All Time Greatest Hits
BMLG & 18 104 MCA/GEFFEN/UME 56 50
GUNS N’ ROSES A Greatest Hits | 3 4s5¢ JAMES BLAKE Assume Form | 5 3
GEFFEN/UME POLYDOR /REPUBLIC
BOBSEGER& THESILVERBULLETBAND Q> Greatestits | 5 53 JACQUEES 4275 | 35 18
HIDEQUT/CAPITOL/UME CASH MONEY/REPUBLIC
QUEEN A  Greatest Hits| Il & Il:The Platinum Collection | o 30 SAM SMITH The Thrill OFILAIl | | 4o
HOLLYWQOD CAPITOL
DUALIPA® Dualipa | ;7 g4 MITCHELL TENPENNY  Telling All My Secrets | -3 4
WARNER BROS. RISER HOUSE/COLUMBIA NASHVILLE/SMN
KIDZ BOP KIDS Kidz Bop 39 | &3 3 LOGIC Bobby Tarantino Il | 31
KIDZ BOP/RAZOR & TIE/CONCORD VISIONARY/DEF JAM
CITY GIRLS GirlCode | 3 5 MORGAN WALLEN If IKnow Me | 5, 19
QUALITY CONTROL/MOTOWN/CAP TOL BIG LOUD
CARRIE UNDERWOOD @ CryPretty | | 5 LAUREN DAIGLE A HowCanitBe | 5 137
CAPITOL NASHVILLE/UMGN CENTRICITY/CAPITOL CMG
ALEC BENJAMIN Narrated For You | »7 4 HALSEY A Badlands | , 154
ARTIST PARTNERS GROUP/ATLANTIC/AG ASTRALWERKS
METALLICA © Metallica | | 55 KID CUDI®  ManOnThe Moon: The EndOf Day | , 445

Data for week of 02.16.2019

CHER
Dancing Queen

The former top 10 album pops
back onto the list thanks to a
surge in sales {up 257 percentin
units) registered by an ongoing
concert ticket/album sale
redemption offer for the diva’s
U.S. tour.

Go to BILLBOARD.COM/BIZ for complete chart data 69



Ronstadt
Returns,
Metallica
Charity
Album
Arrives

Linda Ronstadt is back
on the Billboard 200 chart
with Live in Hollywood. The
set, her first live release,
enters at No. 97 with
9,000 equivalent album
units earned (mostly from
album sales). The effort
also debuts at No. 7 on Top
Album Sales — the first
time Ronstadt has had a
top 10-selling album of the
week since April 7, 1990,
when Cry Like a Rainstorm,
Howl Like the Wind spent
its seventh and final week
in the top 10.

The tracks on Live in
Hollywood were culled from
a 1980 concert recorded for
HBO. The album, released
on Feb. 1, was supported by
an interview with Ronstadt
on CBS' Sunday Morning
on Feb. 3. The singer
performed her last concert
in 2009, and announced
in 2013 that she has
Parkinson's disease, which
has rendered her unable
to sing.

Elsewhere on Top Album
Sales, Metallica's charity
album Helping Hands... Live
& Acoustic at the Masonic
arrives at No. 52 with a
little more than 2,000
copies sold (all via digital
download and vinyl LP).
The net proceeds from
the album’s sales benefit
the band's All Within My
Hands Foundation, which
is dedicated to creating
sustainable communities
by supporting workforce
education, the fight against
hunger, and other critical
local services.

The album was a sturdy
seller with independent
retailers, as it opens at No. 1
on the Tastemakers chart.
The Tastemakers tally ranks
the best-selling albums
of the week at indie and
small-chain stores.

—Keith Caulfield
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MPRINT/DISTRIBUTING LABEL

l#'} MANDOLIN ORANGE  Tides Of A Teardrop
YEP ROC

ESOKIG WIS g s o s

THE TEXAS TENORS Rise
LE BUTCHERETTES bi/MENTAL 1
BOY HARSHER Careful 1
EMILY KING Scenery |
RIVAL SONS Feral Roots | »
ATLA G
CHERRY GLAZERR Stuffed & Ready
9;0ng UNDER THE STAIRS  Sincerely, The P 1
GUIDED BY VOICES  Zeppelin Over China |
NNANESBITT Thesin Will Come Up, The Seasons Will Change | 3
JOD’ES The Peer Pressure Project |
SOEN Lotus |
THE STEEL WOODS Old News | 3
TYLER CHILDERS Purgatory sg
HICKMAN HOLLER/THIRTY TIGERS
GIRLPOOL  What Chaos Is Imaginary
DEREZ DE'SHON Pain2 | »
WALTER TROUT survivor Blues 2
PROVOGUE/MASCOT
ASTRONOID Astronoid |
MELVIN GRIFFIN eight 1
THEMOTH & THEFLAME  Ruthless |
KHRUANGBIN Con Todo El Mundo | 1,
BIG WILD Superdream |
STEVE HACKETT At The Edge Of Light | >
WOLFWORK/INSIDEQUT/RED
!Vl_l_llAM TYLER Goes West 2

ARTIST certiFicATION
IMPRINT/DISTRIBUTING LABEL

METALLICAHelping Hands... ve & Acousti At The Masonic

L GLACKENED

IMPRINT/DISTRIBUTING LABEL CHART
k2 'ngggwmmmA Ak (e 18
DEBUT g’!ﬂ!mm% P L2 S, S (V0T 4
NEW VARIOUS ARTISTS NOW 69 | )
- i I
BACKSTREET BOYS DNA | 2
SOUNDTRACK A  The Greatest Showman | &)
LINDA RONSTADT  Live In Hollywood |
SET IT OFF Midnight |
VARIOUS ARTISTS  Grammy Nominees 2019 |
QUEE N Bohemian Rhapsody (Soundtrack) | 16
LAUREN DAIGLE Look Up child | »;
ggss_n_{A Greatest Hits | 25
WITHIN TEMPTATION Resist |
GREVA VAN FLEET  Anthem OF The Peaceful Army | 16
V«!z“z-m, !_{_gezer (Teal Album) | 3
CHER Dancing Queen | s
KIDZ BOP KIDS Kidz2Bop39 | 3
MANDOLIN ORANGE  Tides Of A Teardrop |
WROSMTITS WO Tt Wit ol 200 sy a2 |
MAGGIE ROGERS Heard It In A Past Life | 3
LUKE COMBS A This One's For You | 7
QUEEN A Greatest Hits 11 &Mi: The Platinum Collecion | >
ORIGINAL EROADWAY AST A\ - Harilton: An ksl | 175
v Simulation Theory | 13
2.5'“"‘ Gallipoli | ;
CHRSSIRIEIONA  Tawler | m
GRETA VAN FLEET From The Fires | sz
MICHAEL BUBLE Love | 12
TWENTY ONE PILOTS (] Trench | 18
POST MALONE A beerbongs & bentleys | 35
BOB SEGER & THE SLVER BULLETBAND GreatestHits | 267
DISTURBED Evolution | 16
IMAGINE DRAGONS origins | 13
METALLICA Metallica | 488
BILLIEEILISH®  Dont Smile AtMe | 7
PRSI OIS ek g s gt |
EMINEM A Kamikaze | 23
FLEETWOOD MAC Rumours | 128
BRING ME THE HORIZON amo | 2
ig.f’»‘nlg&gﬁﬁl} I Serve A Savior | 14
PANIC! AT THE DISCO® Pray For The Wicked | 33
SOUNDTRACK Spider-Man: Into The Spiderverse | g
CARRIE UNDERWOOD [ Cry Pretty | 21
go_uygtmcx Mary Poppins Returns | o
CHRIS STAPLETON®  From A Room: Volume 2 | g
SOUNDTRACK AN _ Guarians 0fTh Galary Awesome MW 1 | 52
gﬁs“ilg':;i '_F_gllow You Anywhere |
MUMFORD & SONS Delta | ;>
CODY JOHNSON Ain't Nothin' Toit | 3
LILBABY Street Gossip | 2

LINDA RONSTADT  Live In Hollywood |
BEIRUT Gallipoli
SHARONVANETTEN  Remind Me Tomorrow | 3
JAGJAGUWAR
GRETA VAN FLEET  Anthem Of The Peaceful Anmy | 35
WITHIN TEMPTATION Resist |
SPINEFARM
MANDOLIN ORANGE  Tides Of A Teardrop |
QUEEN A Greatest Hits | o
MAGGIE ROGERS Heard Itin A PastLife | 3
DEBAY SOUNDS/CAPITOL
EARL SWEATSHIRT  Some Rap Songs
FLEETWOOD MAC Rumours | 29
LADY GAGA & BRADLEY COOPER AN AStar IsBom {Sundrak) | 33
GUIDED BY VOICES  Zeppelin Over China |
THE SPECIALS Encore |
BRING ME THE HORIZON amo | »
° ouma‘A A Night At The Opera |
0 MAC MILLER swimming | o
WARNER BROS.
J. COLE A KOD | 20
Q PINK FLOYD The Dark Side Of The Moon | 53
DEERHUNTER  Why Hasn't Everything Already Disappeared? | 3
Q CHERRY GLAZERR Stuffed & Ready |
KENDRICKLAMAR A 200d kid, m.AAd clty | 74
e GRETA VAN FLEET From The Fires | 39
Q BILLIEEILISH®  DontSmile AtMe |
e TAME IMPALA @ Currents | 33

MAROON S
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Super
Bowl
Bump For
Maroon 5

Red Pill Blues, the latest
alburm by Maroon 6
(above), zooms 81-44 on
the Billboard 200 with
Pacesetter honors (the
chart’s largest percentage
gain) following the band's
Feb. 3 Super Bowl halfume
headlining performance. It
earns 13,000 equivalent
album units in the
week ending Feb. 7 (up
41 percent), according to
Nielsen Music. Streaming
activity from the album'’s
songs contributed to the
bulk of that sum. Maroon 5's
debut effort, Songs About
Jane, also re-enters the tally
at No. 96 (9,000 units; up
116 percent) for its first visit
to the chart since 2017,
Overall, the group
tallied a 68 percent gain
in equivalent album units
earned for its entire album
catalog (37,000 — up from
22,000 the week previous).
Collective album sales
grew 228 percent to 4,000
{up from 1,000), while
digital song sales vaulted
233 percent to 66,000
{up from 20,000). On the
streaming side of things,
overall on-demand streams
for the group’s song catalog
rose 31 percent to 63 million
{(up from 48 million).
Also of note: OutKast's
“The Way You Move” earned
a handsome gain, thanks
to Maroon 5 performing
it alongside OutKast's Big
Boi duning halfuime. The
song collected 1.2 million
on-demand streams (up
91 percent). Meanwhile,
ancther halftime guest,
Travis Scott, performed
his curtent smash, “SICKO
MODE,” which grew by
5 percent in on-demand
streams (rising to
388 million from 37 mullion).
—Keith Caulfield

Data for week of 02.16.2019

TOP ALBUM SALES: The week’s (0p-selling ale across all genves, sanked by sales data as compiled by Nielsen Musk. HEATSEEKERS ALBUMS: The week's top-selling albuste by new or developing acts, defined as those who have never appeared
Inthe op 100 of the BllIboard 200 of the top 100! Top RAR/HIp-Hop Abuave, Top Country Albums, Top Latin ARbums, Chr stian AR WYS 0f Gospel Albuns. Il a tile reaches any of (hose kewels, it and the acts subsequent alburms are then inaligible 10

AIRPLAY/STREAMING &
SM.‘ES QATA COMPILED BY
nielsen

retalier coalitions and smalier reglonal

Chalnes. Titles are ranked by sales data as compliad by Nielwen Music. See Charts Legend on billboardcom/biz for complete nbes and explanations. © 2019, Promethews Global Media, LLC and Nisken Music, Inc. AR dights reserved.

YT

appear on Heatseeders Albusrs. Titles are ranked by sales data & complied by Meken Music. TASTE MAKERS: The week's top-seling albuvs based on an influential panel of sto

MUSIC



SOCIAL 50: The week’s most active artists on social networking sites based on weekly additions of fans across Facebook, Twitter, YouTube and Instagram; reactions and conversations across Twitter, YouTube, Instagram and Facebook; and views to an artist’s Wikipedia page, as measured by Next Big Sound. STREAMING SONGS: The week’s

top streamed radio songs and on-demand songs and videos on leading online music services as compiled by Nielsen Music. See Charts Legend on billboard.com/hiz for complete rules and explanations. All charts © 2019, Prometheus Global Media, LLC and Nielsen Music, Inc. All rights reserved.

SOCIAL DATA

STREAMING DATA COMPILED BY

niclsen

SAVAGE: NABIL ELDERKIN. GOTTI: JONATHAN MANNION.

COMPILED BY
hECT

MUSIC

BIG

21 Savage
Surges
Post-
Arrest

The Feb. 3 detainment of
21 Savage (below) by U.S.
Immigrations and Customs
Enforcement officials due
to him overstaying his
visa returns him to the
Social 50: He re-enters at
No. 9 to equal his career-
best rank. His Wikipedia
page gained 513,000 hits
during his detainment (in
the week ending Feb. 7;
up 3,254 percent), and he
was mentioned on Twitter
160,000 times, according
to Next Big Sound. The
media attention helps bump
his album [ Am > | Was 8-2
on the Billboard 200 with
40,000 equivalent album
units earned (up 14 percent),
according to Nielsen Music.
Meanwhile, Marshmello
shoots 33-2 on the
Social 50 thanks to social
engagement following his
Feb. 3 in-game concert
on the Fortnite platform
(see page 3). Along with
the massive gains in
sales and streams the
producer’s catalog attained,
Marshmello’s YouTube page,
where he uploaded the full
set, garnered 2.4 million
new subscribers, alongside
sizable boosts in Facebook
page likes (53,000) and
Twitter followers (163,000).
K-pop group LOONA
returns (No. 40) for the first
time since September 2018
after teasing a reissue of
[x x], the 12-piece’s debut
EP, which was originally
released last August as
[+ +]. The set includes six
new tracks, which the group
revealed with a Feb. 6 tweet
of the tracklist. LOONA
garnered 99,000 reactions
and 40,000 mentions on
Twitter from that tweet
and more, including teaser
photos of various group
members. [+ +] debuted at
No. 4 on the World Albums
chart dated Sept. 1, 2018.
—Kevin Rutherford

Data for week of 02.16.2019
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SOCIAL 50™

STREAMING SONGS™

ARTIST WKS.ON TITLE Artist | wxs.on

SDIIN/L AL SHASE MPRINT/PROMOTION LABEL CHART

m BTS 122 7 RINGS Ariana Grande 5

BIGHIT ENTERTAINMENT REPUBLIC

MARSHMELLO 89 HAPPIER Marshmello & Bastille 22

JOYTIME COLLECTIVE JOYTHME COLLECTIVEMSTRALWE RKS/CAPITOL

LQH!S’]'OMLINSON 97 SUNFLOWER  Post Malone & Swae Lee 16

_l_lCT 47 MIDDLE CHILD J. Cole 3

oM DREAMVILLE/ROC NATION/INTERSCOPE

:Al_!lhANA GRANDE 314 S‘l CISO M?_DE_ . Travis Scott 27

3(0 81 WITHOUT ME Halsey | 18
CAPITOL

BILLIE EILISH 29 ALOT 21 Savage 7
SLAUGHTER GANG/EPIC

NCT 127 29 BURY A FRIEND Billie Eilish 1

SM DARKROOMAINTERSCOPE

21 SAVAGE 7 WOW. Post Malone | »

SLAUGHTER GANG/EPIC

CARDIB =~ 8s GOING BAD Meek Mill Feat. Drake | 1o

THE KSR GROUP/ATLANTIC/AG MAYBACH/ATLANTIC

MONSTA X 62 DRIP TOO HARD Lil Baby & Gunna 21

STARSHIP ENTERTAINMENT/LOEN ENTERTAINMENT YOUNG STONER LIFE/QUALITY CONTROL/MOTOWN/200/CAPITOL

SEVENTEEN 87 THOTIANA Blueface | »

PLEDIS/LOEN ENTERTAINMENT BLUEFACE /FIFTH AMENDMENT/EONE

HARRY STYLES 53 THANK U, NEXT Ariana Grande 14

ERSKINE/COLUMBIA

WAYV 4 ALONE Marshmello | 5

LABEL V MONSTERCAT

BLACKPINK 68 MO BAMBA Sheck Wes 23

Y6 CACTUS JACK/G.0.0.0/INTERSCOPE

NIALL HORAN 97 2EZE  Kodak Black Feat. Travis Scott & Offset | |7

NEON HAZE/CAPITOL DOLLAZ N DEALZ/ATLANTIC

SHAWN MENDES 216 MONEY CardiB 15

. THE KSR GROUPATLANTIC

NICKI MINAJ

YOUNG MONEY/CASH MONEY/REP UBLIC o gﬁg!yusg':ARK Pinkfong 15

GOT7 77 LOOK BACK AT IT A Boogie Wit da Hoodie 6

e HIGHBRIDGE THE LABEL/ATLANTIC

MAROON 5 ] 181 GIRLS LIKE YOU Maroon 5 Feat. Cardi B 36

22ANTERSCOPENGA ; =

ERED_D_{IE MERCURY 20 SWERVIN A Boogie Wit da Hoodie FeaL. 6ix9ine 6

HOLLYWOOD HIGHBRIDGE THE LABE L/ATLANTIC

ANUEL AA 26 WAKEUP INTHE SKY  Gucd Mane X Bruno Mars XKodak Black 21

REAL HASTA LA MUERTE/GLAD EMPIRE GUWOP/ATLANTIC

ASTRO

WTEREARK e R s Calboy ¢

CAMILA CABELLO 141 EVERYDAY Logic & Marshmello | 4

RAPRE_EABIO DE MELO 6 LUCID DREAMS Juice WRLD 38

CANCAD NOVA GRADE A/INTERSCOPE

FIERSA BESARI [ LEAVE ME ALONE Flipp Dinero 15

UNSIGNED CINEMATIC/WE THE BEST/EPIC

SOULJA BO! 30 HIGH HOPES Panic! At The Disco 9

S.0.0. MONEY GANG DCO2/FUELED BY RAMEN/EMG

LIL PUMP 57 EASTSIDE  benny blanco, Halsey & Khalid | g

WARNER BROS. FRIENDS KEEP SECRETS/INTERSCOPE

YOUNGBOY NEVER BROKE AGAIN 19 BETTER Khalid 17

NEVER BROKE AGAINATLANTIC/AG RIGHT HAND/RCA

_Si!'IINEE 16 BETTER NOW Post Malone 40

M

UEEN

by 17 'DA!(ING WITH A STRANGER Sam Smith & Normani 2

AN ITI@ : 63 TAKITAKI DI Snake Feat. Selena Gomez, Ozuna & Cardi B 19

WARNER LATINA DI SNAKE /GEF FEN/INTERSCOPE

LADY GAGA 401 MIA Bad Bunny Feat. Drake | ¢

INTERSCOPENGA RIMAS/OVO SOUND/WARNER BROS.

LITTLE MiIX 160 SWEET BUT PSYCHO Ava Max 5

SYCO/COLUMBIA ATLANTIC

J. COLE ’ TR 22 SAD! XXXTENTACION 47

DRE AMVILLE/ROC NATION/INTERSCOPENGA BAD VIBES FOREVES

ZENDAY“A" o 198 MOONLIGHT XXXTENTACION | 33

HOLLYWOOD/REPU BAD VIBES FOREVER

XXXTENTACION 32 ONE CALL Gunna 1

YAD Viged rURKLVEKR YOUNG STONE FE/ X 0

DUA LIPA 77 BELIEVER Imagine Dragons

WARNER BROS. KIDINAKORNER/INTERSCOPE o L =

NU'EST 14 PURE COCAINE Lil Baby 4

PLEDIS/LOEN ENTERTAINMENT QUALITY CONTROL/MOTOWN /L APITOL

LOONA 3 IN MY FEELINGS Drake 32

BLENDING YOUNG MONEY/CASH MONEY/REPUBLIC

EMINEM ) 316 NONSTOP Drake 30

SHADY/AFTERMATH/INTERSCOPE/IGA Y

!{9§T“HALONE 65 ILIKEIT Cardi B, Bad Bunny & J Balvin 42

REPUBLIC THE KSR GROUPAATLANTIC

MEEKMILL ) 62 YOUNGBLOOD S Seconds Of Summer 27

MAYBACH/ATLANTIC/AG ONE MODE/CAPITOL

DJ SNAKE .

D) SNAKE/GEFFENAGA % L?rsgnic;/;upmr Wga HS Ol 34

HALSEY 104 PERFECT Ed Sheeran | 47

CAPITOL ATLANTIC

DADDY YANKEE 60 ARMED AND DANGEROUS Juice WRLD °

EL CARTEL/UMLE GRADE A/INTERSCOPE

TWICE 40 GOD’S PLAN Drake | go

bl YOUNG MONEY/CASH MONE Y/REPUBLIC

!JW 9 DESPACITO  Luks Fonsi & Daddy Yankee Feat. Justin Bieber 9l

ZHANGYIXING STUDIO/SM LNSVERSAL KLISC LATINO RAND ERALN/SCHOOLBORES WA

MICHAEL JACKSON 226 CALLING MY SPIRIT Kodak Black °
DOLLAZ N DEALZ/ATLANTIC

PAULO LONDRA 25 PUTADATEONIT Yo Gotti Feat. Lil Baby 1

BIG LIGAS/WARNER LATINA CMG/EPIC

Gotti Puts
A Debut
‘Onlt’

Yo Gotti (above) returns to
Streaming Songs for the
first time since late 2017

as a lead artist with "Put

a Date On It,” featuring

Lil Baby, which debuts at
No. 50 with 11.6 million
streams earned in the week
ending Feb. 7, according to
Nielsen Music. Released
Jan. 24, the track makes

its maiden Streaming
Songs appearance thanks
to a full week of stieams

for the music video, which
bowed Jan. 28, as well

as fans streaming the

tune following its Jan. 29
performance on The Tonight
Show Starring Jimmy Fallon.

The chart also features
the highest debut for
Gunna completely solo
as "One Call” debuts at
No. 37 (11.3 million). The
song, whose official audio
debuted Jan. 31 and was
followed by a music video
the next day, marks the first
time the rapper appears
on Streaming Songs
unassisted, as each of his
previous appearances was
either as a featured artist
or alongside Lil Baby from
the duo’s 2018 collaborative
album, Drip Harder.

Then there's Ava Max,
whose "Sweet but Psycho”
debuts on On-Demand
Stieaming Songs with
6.6 million on-demand
audio streams, part of its
overall 14.4 million-stream
sum that lands it at No, 34
on Streaming Songs.

Max sits alongside Billie
Eilish as newer pop artists
making infoads on the

latter list; “Psycho” is the
former's debut on the chart,
while Eilish’s "Bury a Friend,”
which debuts at No. 8, is her
second, following "When
the Party’s Over” (No. 26,
Dec. 1, 2018). -K.R.

Go to BILLBOARD.COM/BIZ for complete chart data 71



RADIO SONGS™

TITLE Artist |wis.on
RAPRINT/PROMOTION LABEL CHART
2% HIGH HOPES Panic! At The Disco |9

1w DOOXS UELTD BY RAaMEN/EW
WITHOUT ME Halsey | 16
APITE
THANK U, NEXT Ariana Grande | 2
EPUBL
HAPPIER Marshmello & Bastille | 2
-
EASTSIDE benny blanco Halsey & Khalid | 20
GIRLS LIKE YOU Maroon 5 Feat. CardiB | 35
SUNFLOWER  Post Malone & Swae Lee | 14
- :u
sicko MOD_E Travis Scott | 23
lOSE TOME  Ellie Goulding X Diplo Feat. Swaelee | ¢
NTERSLOPE
7 RINGS Ariana Grande | 3
REVUE
YOUNGBLOOD 5 Seconds Of Summer | 3q
BREATHIN Ariana Grande | g
MIA Bad Bunny Feat. Drake | g
'I'EQLIII.A Dan +Shay | 33
WARME LASHNVILLE 5.
MONEY cardiB | g
RORIEATLAN
THIS IS IT Scotty McCreery | 1o
RIPLE TIGER
BETTER Khalid | o
iTHANR/RCA
WOW. Post Malone | 4
Bl
LOVE LIES Khalid & Normani | 3¢
GIRL LIKE YOU Jason Aldean | 1o
ACON/BROREN BOW
2EZE  Kodak Black Feat. Travis Scott & Offset | 3
BETTER NOW Post Malone | 34
PUBL
DRIP TOO HARD Lil Baby & Gunna | o
OUNG STOMER L . MO AT
YOU SAY Lauren Daigle | 7
ENTRICITYLITONRE /WARNER BROS.
BEAUTIFUI. CRAZY Luke Combs | 4
ER MOUSECOLUMBA NASHWILLE

‘E::L ‘I‘n‘( LUJI!;JEIPGOMOTION LABEL Artist V::g"
N2 ? ‘Ri‘!uc.s Ariana Grande 3
SH?‘LL?W Lady Gaga & Bradley Cooper | 29
s{u@if-l.OWER Post Malone & Swae Lee | 14
WITHOUT ME Halsey | 19
HAP;’IER . Marshmello &Bastille | 24
GIRLS I.IKE You Maroon 5 Feat. CardiB | 37
LBu_rcz_\( A FRIEN? Billie Eilish | >
SICKO MOD_E[ - Travis Scott | 7
vgng: Post Malone | 7
HIGH HOPE_S - Panic! At The Disco | »¢
Yousay Lauren Daigle | 30
?WgET BliT PSYCHO Ava Max | ¢
e
V/OMEN Florida Georgia Line Feat. Jason Derulo |
D;mcmc WITHASTRANGER  Sam Smith &Normani | 4
TI'EHAI-\IK u, NEXT Ariana Grande | 4
MIDDLE CHILD J.Cole | 3
SHE WILL BE Lby;p Maroon s | a4
EAISTS_I DE 3 benny p!anco, Halsey & Khalid | »¢
BETTER Khalid |
!(ZLE‘AI.RIGHT Dean Lewis | 1
uommt.snmsmuuum Mark Ronson Feat. Mley Cyus | 10
SPEECHL§S§ o Dan + Shay | 24
M?NEJ AR cardiB | ¢

NEW o GOD AND COUNTRY MUSIC  George Strait |

L9

o

P
©
=)
_
o)
o
(U
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Pop/ Rhythmi /Adult

billboard

MAINSTREAM TOP 40™

TITLE
MPRINT/PROMOTION LABEL

WITHOUT ME
aAMNTOR

LAST | THIS
WEEK | WEEK

Halsey

Artist |wxs on
| CHART

Ariana Grande

RHYTHMIC™

LAST | THIS
WEEK | WEEX

TITLE
IMPRINT/PROMOTION LABEL

31 BETTER

B T MANTYRA

Khalid

|
Artist [wxs.on
| CHarT

Post Malone & Swae Lee

: IHANK U, NEXT 14 ?{UI\!FLOWER 16
EASTSIDE benny bIanco. Halsey & Khalid | 9 Wow. Post Malone | ¢
ERDS KEEPSECA N EPuBL
HIGH HOPES Panic! At The Disco | 23 ZEZE  Kodak Black Feat. Travis Scott & Offset | ¢
OV UELE RAME N, T A a2 NDEL RTLAM
SUNFLOWER  Post Malone & Swae Lee | 7 I.EAVE ME ALON£ Flipp Dinero | 2
HAPPIER Marshmello & Bastille | »4 SICKO MODE Travis Scott | ¢
IOY TIME COLLECTIVEASTRALY ALL/GRAND RUSTLEEP
G 7 RINGS Arlana Grande 4 a DRIP T00 HARD Lil Baby & Gunna | ;5
REPUBLY G STONER NTROL/MOTOWN Af
CLOSE TOME  Ellie Goulding X Diplo Feat. SwaeLee | 14 e ° MONEY cardiB | 4
S/ MTERSCLP! THE f
THISFEELING The Chainsmokers Feat. Kelsea Balkerini | 18 @ ARMS AROUND YOU x)oﬂmmwxumm Mama s suaelee | g4
UPIDRALO L UM 8 - Al ¢ FOREVER/EMIMRE/WARMER 3ROS.
SICKO MODE Travis Scott | 7 WAKEUPINTHE SKY Gucc Mane X Brimo Mars X KodakBlack 2
ACTUS JACY /GRAN ISTLE/EP): A
BETTER Khalid | 17 ,E Q TAKITAKI D) Snake Feat. Selena Gomez, Omna & afdiB | 15
Gl T Al NTERSCORE
LOVE LIES Khalid & Normani | 45 e Q GOING BAD Meek Mill Feat. Drake | g
YOUNGBLOOD 5 Seconds Of Summer | 3¢ 1 MIA Bad Bunny Feat. Drake | 7
Wi 8 AFITE RIMAS/TVO SCUND/WARNER B0
BREATHIN Ariana Grande | 2; BACKIN' ITUP Pardison Fontaine Feat. CardiB | 1y
@.“ LOST IN THE FIRE Gesaffelstein & The Weeknd | 4 Chris Brown | ¢
@ wow. Post Malone | ¢ Ariana Grande 3
@ SWEET BUT PSYCHO Ava Max | 10 a Q LOST IN THE FIRE Gesaffelstein & The Weeknd | 4
0 NOTHING BREAXS LIKE AHEART  Mask RonsonFeat. Miey Cyus | 10 LIL BEBE DaniLeigh | ;8
£F Jau
e DANCING WITH ASTRANGER  Sam Smith & Normani | 4 MISSIN YOU CRAZY Russ | 1>
aPITO iY WaI/COLUMBIA
@. RUIN MY LIFE Zaralarsson | 3 THANK U, NEXT Ariana Grande | 1)
- 0 COMPaNT TER £
° TEQUILA Dan +Shay | 16 WITHOUT ME Halsey | 10
6' BE ALRIGHT Dean Lewis | 16 TWERK City Girls Feat. CardiB | ¢
) Al SLARD/REPLBLIC AL CONTROLMOTOWN LAl
a BODY Loud Luxury Feat. Brando | 2 A LOT 21Savage | s
- SLAUGH TER GANG/E
g, MIA Bad Bunny Feat. Drake | 1, NO STYLIST French Montana Feat.Drake | 1g
ol Ma CUND/WwaRRER BROE. J7E BOYS/BALD BOY/E
@ SWAN SONG Duatlpa | MIDDLE CHILD J.Cole |
y WARNER B80S, REAMWILLE NATION /INTERSCOP

THS | TITLE
WEEK | |mMPRINT/PROMOTION LABEL

Artist |WKks.oN
CHART

TITLE
IMPRINT/PROMOTION LABEL

S c.lRllsL I.II’({E You Maroon S HIGHHl‘i‘OE’ESMF"enlc' At The Disco 3

DEI.ICATE . Taylor Swift | 47 HAPPIER yarshmello & Bastille | 2;

3 THE MIDDLE  Zedd, Maren Morris & Grey | 48 WIIHOUT ME Halsey | 17

PERFECT Ed Sheeran | gg GIRI.S _L|||§E YOU Maroon5 Feat. CardiB | 34

| I.IKF IﬁfE BETTER Lauv | 28 BE'ALRIGHT Dean Lewis | 24

5‘!1‘\_“;9“’ Lady Gaga & Bradley Cooper | 17 YOU(S}I:Y TS Lauren Daigle | 9

”t‘n.foF,'fOD Shawn Mendes | 49 YPQN?BI;QOD 5 Seconds Of Summer | 29

""v'f;'.‘; you Mariah Carey | 17 BROKEN lovelytheband | 39

NEVER éE THE SAME  Camila Cabello | 33 I;QVE SOMEONE Lukas Graham | 2

l?;lE YOH:AIF\WMORE Michael Buble | ¢ TEHA.NK u, NEXT Ariana Grande | ;

;(?y[; §0lo;EONE Lukas Graham | ;g CLOSETOME _Ellie Goulding X Diplo Feat. Swae Lee | 14

I GG ééoxsu lovelytheband 4 EA_STSII?E . penpy »blanco. Halsey & Khalid | 19

i BE ALRIGHT Dean Lewis | ¢ A MIF!.I?N_DREAL:ESI Pk | 10

Q YOUNGBLOOD 5 Seconds Of Summer | 3 3 SHALLOW Lady Gaga & Bradley Cooper | 13

@ HAPPIER M:a(shmello &Bastille | 19 BREATHIN Ariana Grande | ;9

. Al IOV TOME COULECT WERRS Vi F

6 | YOU SAY Lauren Daigle | 7 HEAT Kelly Clarkson | g
, ENTRICITY/1ITOMNE/WARNER BF ATLANTIC/EM

.o‘ HIGH HOPES ~  Panict At The Disco | ¢ Icé DANCING WITH ASTRANGER  Sa i &Normanl

@ TEQUILA : Dan + Shay | s EURE THE HOUSE DOWN AR | 20

e A MIL}IOTh!R?Sgelg% PNk | ¢ St‘QIFUN George Ezra | »3

e WITHOUT ME Halsey | 7 USED To BE . ~_Matt Nathanson | 2

a : BREATHIN Ariana Grande | 7 NOTHING BREAKS LIKE A HEART  Mark Ronson Fedt Miley s | 10

bl w UABLNK U, NEXT Ariana Grande | ¢ GLUIDI ﬂ?;".‘f‘.m[ : A“_Jm_Mumford &sons | s

g!vs You uep Dido | BU{N_N!)I '-i-FEw ; ZaraLarsson | ¢

{ URN THIS L_OVE AROUND  Michael Burrows | 3 THIS FEELMG “TheChainsmokers Feat. Kelsea Ballerini | 7

RAINBOW Kacey Musgraves | Ariana Grande | 3

E/CAPYE

7 RINGS
"t

Data for week of 02.16.2019

AIRPLAY DATA COMPILED BY

nicisen

RADIO SONGS: The week's most popular songs, ranked by radio airplay audience impressions as measured by Nielsen Music. Stations are electronically monitored 24 hours a day, 7 days a week. DIGITAL SONG SALES: The week’s top-downloaded songs, ranked by sales data as compiled by Nielsen Music.
POP/RHYTHMIC/ADLILT: The week’s most popular current songs at mainstream top 40, rhythmic, adult contemporary and adult top 40 formats, respectively, ranked by radio airplay detections, as measured by Nielsen Music. Songs are defined as current if they are relatively recently-released titles, or songs

receiving widespread airplay and/or sales activity for the first time. Stations are electronically monitored 24 hours a day, 7 days a week. See Charts Legend on billhoard.com/biz for complete rules and explanations. All charts © 2019, Prometheus Global Media, LLC and Nielsen Music, Inc. All rights reserved.
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Satiors are electronkally monitored 24 hours a day, 7 days a week. See Charts Legend on Ll
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niclsen
MUSIC

HOT COUNTRY SONGS™
TITLE CERTIFICATION Artist | PEAX | wKs.ON
PRODUCER (SONGWRITER) IMPRINT/PROMOTION LABEL | POS. | CHART
£28 TEQUILA A Dan+shay | g
D.SMYERS,S.HENDRICKS (D.SMYERS, LLREYNOLDS,N.GALYON) WARNER BROS./WA
BEAUTIFUL CRAZY A Luke Combs
DG AG SMOFFATT (L COMBS.B.0URRET TER WELLF ORD) RIVER HOUSE/COLUNB 1A NASHVILLE 2 40
MEANT TO BE A Bebe Rexha & Florida Georgia Line | ;| .3
WILSHIRE (B.RE XHA T.HUBBARD, J.MILLER. D.AGARCIA) WARNER BROS./BMLG
THIS IS IT Scotty McCreer
SG F.ROGERS, DWWELLS, A.ESHUIS (S.MCCREERY,F.ROGERS,A.ESHUIS) y TRIPLE TIGER! 4 29
P SPEECHLESS A Dan+Shay | | ;g
DSMYERS,S.HENDRICKS (D.SMYERS,S.MOONEY. ).REYNOLDS.LVELTZ) WARNER BROS./WAR
o GIRL LIKE YOU Jason Aldean | ¢ o,
MKNOX (M.TYLER, LBOYER, LMIRENDA) MACON/BROKEN BOW
8 SHE GOT THE BEST OF ME A LukeCombs | , 3,
SWMOFFATT (L LOMBS, R.SNYDER.C.WILSON) 3
7 PR S\XTEEN ThomasRhett | , 5,
D.HUFFJFRASURE.THOMAS RHETT (THOMAS RHE TT.S.M.DOUGLAS, JOE LONDON) VALORY
o o TAKE IT FROM ME JordanDavis [ o 5,
P.DIGIOVAN NI (LOAVIS.J.DAVIS, LGANTT) MCA NASHVILLE
o [B0Y BURNING MAN Dierks Bentley Featuring BrothersOsborne | ¢ 43
R. COPPERMAN, J.R.STEWART (L.DICK,B.PINSON) CAPITOL NASHVILLE
Q Q WHAT MAKES YOU COUNTRY LukeBryan | |, 54
LSTEVE NS, ASTEVENS (L.BRYAN,D.DAVIDSON,A.GORL EY) NASHVI
Q Q MILLIONAIRE @ Chris Stapleton | |, g
DLOBB.C.STAPLETON (KWELCH) MERCURY
0 Q DOWN TO THE HONKYTONK JakeOwen | . ¢
J.MO! (RCLAWSON,L.LAIRD,S.MCANALLY) BIG LOUO
9 Q LOVE WINS Carrie Underwood | |, 54
D.GARCIA.C.UNDERWOOD (C.UNDERWOOD.D.AGARCIABRETT JAMES) CAPITO
@ @ MAKE IT SWEET old pominion | & g
SMCANALLY (M.RAMSEY,T. ROSEN W.SELLERS,G.SPRUNG,BTURSIS.MCANALLY)  RCA NASHVILLE
@ Q HERE TONIGHT BrettYoung | ,o 5
DHUFF (BYOUNG, BLAVER, LEBACH.C.KELLEY) BMLG
o o BURN ouT Midland | ., 34
D.HUFF.S.MCANALLY.OSBORNE (LCARSON.C.DUDDY.MWYS TRACHS. MCANALLY.LOSBORNE) 31 MACHINE
o @ MISS ME MORE Kelsea Ballerini | o 5
F.GWHITEHEAD, LMASSEY (K.BALLERINLD.H.HODGES, B.MC LAUGHLIND CKRIVE
@ Q NIGHT SHIFT JonPardi | 1o 5
B.BUTLER, LPARDI (T.BROWN PLARUE.B.MONTANA) CAPITOL NASHVILLE
ON MY WAY TO YOU Cody Johnson
20 @ TWWILLMON (BRETT JAMES.T.LANE) Y COI0/WMN 16 26
e e THERE WAS THIS GIRL Riley Green | 5, 5,
D.HUFF (R.GREEN.ERIK DYLAN) BMLG
e Q RUMOR LeeBrice | 5, 5
L.BRICE,LSTONE.K.IACOBS.O.FRIZSELL (LBRICE,KJACOBS,AGORLEY)
@ e ONE THAT GOT AWAY MichaelRay | 53 5
S.HENDRICKS (LFRASURE.T. ROSEN.M.RAMSEY, LOSBORNE) ATLANTIC/WEA
e @ EYES ON YOU ChaseRice | ,, g
C. DESTEFANO (C.RICE.C. DESTEFANO,AGORLEY) ALK JANIELS/BROK EN BOW
e e WHISKEY GLASSES MorganWallen | . |,
J.MOI (€ ESS.K.KADISH) BIG LOUD
e @ GOOD AS You Kane Brown | . .
D.HUFF (K.BROWN,B.BERRYHILLSCARTERTPHILLIPSWWEATHERLY)  ZONE 4/RCA NASHVILLE
@ Q TALK YOU OUT OF IT Florida GeorglaLine | o 5>
J.MO! (M-HARDY.H.PHELPS.LROGERS,A AN DE RHEYM) BMLG
GIRL Maren Morris
19 25 2 T COLUMBIA NASHVILLE 19 4
@ WOMEN Florida Georgia Line Featuring Jason Derulo 55
AMOLFLORIDA GEORIGA LINE,D.GARCIA (THUBBARD, B.KELLEYJ. DESROULEAUX DLAGARCIA L MILLER) BMLG
LOVE AIN'T Eli Young Band
33 o @ D.HUFF (RCOPPERMAN A.GORLEY.SJMCANALLY} & VALORY 30 20
31 @ @ NEVER COMIN DOWN Keithurban | 50 g
LKERRKMRBAN (KJURBAN,LKEAR J.ABRAHARTSHY CARTER) HIT REO/CAPITOL NASHVILLE
LOVE SOMEONE Brett Eldred
35 e Q R.COPPER DRE OGE (B.ELDREDGE RLCOPPERMAN.H.MORGAN) cz;;.:e::c,'w%? 32 15
36 e e CAUGHT UP M THECOUNTRY  Rodney Atkins Feat. The Fisk Jubllee Singers | 35 5o
RATKINST.HEWITT,B.BOLLINGER (C.HARRINGTON,LM.SC HMIDT,MWALKER)
32 Q Q THE DIFFERENCE TylerRich | 55 34
1.RAYMOND, L.RIMES (R.AKINS, B.BURGESS.D.DAWSON J.DURRE TT) VALORY
) DON'T KNOW ABOUT YOU Chris Lane
34 35 @ J.MOI (A.GORL EY,M.HARDY.H.PHELPS, LRODGERS) BIG LC 3 18
NEW @ GOD AND COUNTRY MUSIC GeorgeStrait | 5.
CAINLAY.GSTRAIT (L.LAIRD,BARY DEAN.L MCKENNA) MCA NASHVILLE
@ 93 PRAYED FOR YOU Mattstell | 5.
A.BOWERS,MSTELL (M.STELL,A.BOWERS,ANELTZ) WIOE QPEN/RECORDS/GOOD COMPANY
@ @ STRONGER THAN ME Garth Brooks | 54 4
G.BROOKS (RW.TERRY,M.A.RQSSI) PEARL
WHAT HAPPENS INASMALL TOWN  Brantley Gilbert + Lindsay Ell
0 Q BRI 0.HUF F (B.GILBERT,R.AKINS,B.BERRYHILL L.OUNNE) ey valory | 31 8
@ @ SOME OF IT EricChurch | 40 >
1.JOYCE (ECHURCH, LHY DE.C.DANIELS,B.PINSON) EMINASHVILLE
9 (41]] CLOSERTO YOU CarlyPearce | 39 3
BUSBEE (H.UNDSEY.G.SAMPSON,TVERGES) BIG MACHINE
@ Q FRIENDS DON'T Maddie& Tae | .o 5
1.ROBBINS, DWELLS (M.MARLOW.T.OYEJ.MNITE,).EBACH) MERCURY
Q Q BACK TO LIFE Rascal Flatts | 3, o
J.DEE.G.LEVOX LD.ROONEY (C.R.BARLOWE,N.MOON.SMOONEY.FWIL HELM) BIG MACHINE
0 PRl REALLY SHOULDN'T DRINK AROUND YOU TeddyRobb | ., 5
SMCANALLY.BFOWLER MMCGINN (SMCANALLY,LOSBORNE.T. ROSEN) MONUMENT
44 @ IRl NOTHING TO DO TOWN DylanScott | 45 4
M.ALDERMAN.C GIBBS. J.E.NORMAN (D.SCOTT,M.AL DERMAN.C TAY LOR) Cure
W @ THOUGHT ABOUT YOU Tim McGraw | ,.
B.GALLIMORE.LMCGRAW (L.T.MILLERB.WARREN,BDWARREN)  MCGRAW/COLUMBIA NASHVILLE
@ Q FEELS LIKE A PARTY LOCASH | ,, 4
C CROWDERTHU ) (PARUST.C.LUCAS,T.HUB BARDLC CROWDER) WHEELHOUSE
@ Q BRING IT ON OVER Billy Currington | ,, ¢
D.HUFFJ.FRASURE (D.DAVIDSON,R.AKINS,B.HAYSUIP.).FRASURE) MERCURY
W Q REDNECKER HARDY | ,o
J.MOI.D.COHEN (A.ALBERT,MHARDY, LM.SCHMIDT) TREE VIBEZ/BIG LOUC
@ RAISED ON COUNTRY Chrisyoung | ,,
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TOP COUNTRY ALBUMS™

ARTIST certiFICATION
IMPRINT/DISTRIBUTING LABEL

1 LUKE comBS A\ This One's For You
26 WK§ GG RIVER HOUSE/COLUMBIA NASHVILLE/SMN

e

DAN + SHAY

WARNER BROS/WMN ke Shay 3
CHRIS STAPLETON A Traveller | y97
KANE BROWN Experiment | 3
ZONE 4/RCA NASHVILLE/SMN
JASON ALDEAN @ Rearview Town | 43
MACON/BROKEN BOW/BMG/BBMG
KANE BROWN A Kane Brown | 114
20NE 4/RCA NASHVILLE/SMN

~ THOMAS RHETT A Life Changes | 74
VALORY/BMLG
CODY JOHNSON Ain't Nothin' Toit | 3
GEORGE STRAIT & 50 Number Ones | 162
MCA NASHVILLE/UMGN
BRETT YOUNG A Brett Young | 104

L
CARRIE UNDERWOOD @®  CryPretty | 2
CAPITOL NASHVILLE/UMGN
JON PARDI A California sunrise | j3s
CAPITOL NASHVILLE/UMGN
MANDOLIN ORANGE  Tides Of ATeardrop
TIM MCGRAW 35 Biggest Hits | sg
ZAC BROWN BAND  Greatest Hits So Far... | 1as
ROAR/SOUTHERN GROUND/ATLANTIC AG
CHRIS STAPLETON A From A Room: Volume1 | o,
MITCHELL TENPENNY  Telling All My Secrets | g
RISER HQUSE /COLUMBIA NASHVILLE/SMN
MORGAN WALLEN if 1 Know Me | 3
KACEY MUSGRAVES Golden Hour | 490
MCA NASHVILLE/UMGN
SCOTTY MCCREERY  Seasons Ch
I E TRIPLE TIGERS/RED e 2
BLAKE SHELTON  Reloaded: 20 #1 Hits | 17,
WARNER BROS/WMN
CHRIS STAPLETON @  From A Room: Volume 2 | &2
MERCURY/UMGN
DIERKS BENTLEY The Mountain | 3;
CAPITOL NASHVILLE/UMGN
FLORIDA GEORGIA LINE A Dig Your Roots | 158
MLL

BRETT YOUNG Ticket ToL.A. | o
BMLG

Artist |wxs.on

ON LABEL

#1
il% Lyt Scotty McCreery

o Ml GIRL LIKE YOU Jason Aldean | 2
MACON/BROKEN BOW

o o BEAUTIFUL CRAZY Luke Combs | 14

o o WHAT MAKES YOU COUNTRY  Luke Bryan | 37
CAPITOL NASHVILLE

° o TAKE IT FROM ME Jordan Davis | 3g
MCA NASHVILLE

3 6 S|XTEE“ Thomas Rhett 25

° o MILLIONAIRE Chris Stapleton | 43

Q o BURN oUT Midland | 44

0 o THERE WAS THIS GIRL Riley Green | 3

Q Q ONE THAT GOT AWAY Michael Ray | 30
TLANTIC/WE

Q Q MAKE IT SWEET old bominion | ;a
RCA NASHVILLE

0 e DOWN TO THE HONKYTONK Jake Owen | 7

@ @ LOVE WINS carrie underwood | 2
CAPITOL NASHVILLE

@ Q HERE TONIGHT Brett Young | 2
BMLG

Q @ NIGHT SHIFT Jon Pardi | 29
CAPITOL NASHVILLE

Q @ I J.Xc] ONMYWAYTOYOU Cody Johnson 7

(o ) o) LY Evesonyo |, chaseRice 26

@ MISS ME MORE Kelsea Ballerini 16
BLACK RIVER

@ S NEVER COMIN DOWN Keith Urban 5

»

e (20) I .\c] LOVE AIN'T Eli Young Band 35

e LOVE SOMEONE Brett Eldredge | 3;
ATLANTIC/WMN

Q THE DIFFERENCE Tyler Rich | 45

9 GOOD AS YOU Kane Brown | ¢
20NE 4/RCA NASHVILLE

@ @ WHISKEY GLASSES Morgan Wallen | 24

9 RUMOR Lee Brice | 23

‘This’ Is
McCreery’s
Second
No.1

Scotty McCreery (above)
notches his second Country
Airplay No. 1 with “This Is
[t" (39.6 million audience
impressions, up 8 percent,
according to Nielsen
Music). He co-wrote it for
then-girlfriend Gabi Dugal
and sang it at their wedding
last June. “The fact that

s0 many couples are now
using the song in their own
weddings gives me chills,”
McCreery tells Billboard.
The ballad is the second
single from his 2018 album,
Seasons Change, following
his first leader, “Five More
Minutes.”

Riley Green also earns
his first top 10 on Country
Airplay with his debut
single, “There Was This
Girl” (11-9; 21 million, up
6 percent), and Michael
Ray nets his third with “One
That Got Away” (12-10;

201 million, up 6 percent).
Meanwhile, Jordan Davis
notches his second Hot
Country Songs top 10 as
“Take It From Me" strides
11-9. On Country Airplay,
it lifts 7-5 (29.1 million, up
10 percent).

Plus, two format
cornerstones return.
George Strait's “God and
Country Music” becomes
his 122nd entry on Hot
Country Songs, debuting
at No. 36. The track — from
his 30th studio album,
Honky Tonk Time Machine
(due March 29) — enters
Country Digital Song Sales
at No. 4 (7,000 sold). On
Country Airplay, Brooks &
Dunn bow with an update
of their first of 20 No. 1s
(a record among duos) as
“Brand New Man,” with
Luke Combs, enters
at No. 49 (1.7 million
impressions). “"Man” is the
first single from Brooks &
Dunn’s album Reboot
(April 5), which finds the
twosome remaking their
greatest hits with next-
generation stars.

—Jim Asker
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HOT ROCK SONGS™ TOP ROCK ALBUMS™
TITLE cerTiFICATION Artist | PEAX | wks.oN ARTIST CERTIFICATION Title Jwxs.on
PRODUCER (SONGWRITER) IMPRINT/PROMOTION LABEL | POS. | CHART IMPRINT/DISTRIBUTING LABEL
1 HIGH HOPES A Panic! At The Disco ;| 39 UEEN _Bohemian Rhapsody (Soundtrack) 16
[SILER | ERE [IME COMCLAR LOWEN YOUWS| FRYVAS ROLLANDER MLOBSRR SEAN LIESERCT MPINC | RER) DOUFIELD B RAENC OLLYWOOD
u 2 P r!l__eI__ll_l_!_A_!-_ . - V’Imagllne Dragons | , 35 cl!llamﬂm{wmgmu&mmmmmmum 1
> IS sroKEN A lovelytheband | , o QUEEN A Greatest Hits | 63
PANIC! AT THE DISCO @  Pray For The Wicked | 33
0 o imagine pragons [, 1, it ot
"7 )5 ] YoURE somEBoDY ELSE foracash | 5 M MU e el 10
th ] . — — IMAGINE DRAGONS A Evolve
0 0 ECL: twenty onenpilots | ¢ 7 DINAKORNER/NTERSCOPE *
| D BY RAME
WEEZER Weezer (Teal Album) | 3
Ho o 100 BAD DAYS AR ) G
u _ NOT LISTED (NOT LISTED) AJR/BMG/S-CURVE ELTON JOHN @ Diamonds | ¢
SHOTGUN George Ezra
8 [ : & >
°1 o 8 = TWENTY ONE PILOTS @ Trench | 15
| READY TO LET GO Cage The Elephant
@1‘ o DG|AG | SG Luu'M'.HJUIBfmrl.lf.wncummsnmﬂ&I%gmuumzr(mplmru 9 2 JOURNEY¢ Journey's Greatest Hits | 107
GUIDING LIGHT Mumford & Sons
©o % 10 Q PEPWORTH LM DWANE W NOF THE ROAD/GLASSK 5 2 SET IT OFF Midnight |
5N ¢ [RIM VY2200 twenty onepilots |, o, FLEETWOOD MAC © Rumours | 102
o e -
SUPERPOSITION Young The Gian
5 0? (12] ° gTheGiant | |, 4, MAROON 5 A songs About Jane | 7
2 o R HARMONY HALL vampire Weekend | ; 5 QEDBNEACMTERREMAL ©  Gronde ez rmaestts | 107
12 JETH S-0.S.(SAWED OFF SHOTGUN) ~ TheGloriousSons | o  |q BILLY JOEL A  The Essential Billy Joel | ¢
FAST FRIENDS (BEMMONS JEUMONSC MUOTAPAQUETTE FTHAAE R SPRAKERTPEYTON ([ )
= @1@ LOVE IT IF WE MADE IT The1975 | |0 o4 BRING ME THE HORIZON amo | »
n 6, @ PRESSURE Muse | 10 10 GRETAVAN FLEET  Anthem Of The Peaceful Army | 16
' o ——— A Nightvisi
2 Q GET UP Shinedown 2 2 IMAGINE DRAGONS Night Visions | 220
17 [P YOU'RE THE ONE GretavanFleet [ , At YEMPTATION e I
@i Q 9 Barns Courtney | 1w o ppgnmmp_mtnmmums@ GreatestHits | go
| TWENTYONEPILOTS A Blurryface | 195
25 [20] WORST ITES EostecTneReng ) sl E
PANIC! AT THE DISCO A Death Of A Bachelor | 160
31 Q et L L Ghost | 3 14 —
@ . : GUNS N’ ROSES A Greatest Hits | o7
MOVEMENT Hozler
34
Q 2 I BOBSEGER & THESIVER BULLETRAND ©  Greatestiits | 62
e SWEET VICTORY David Eisley & Bob Kulick | »;
QUEEN A  Grealest Hits| N& Ni: The Platium Collection | s
50 27 IFYE WHEN LEGENDS RISE Godsmack | 2 5
24 32 e HOME morgxn Featuring WALK THEMOON | ,, 4
o 30 RT3 ALMOST (SWEET MUSIC) Hozler | o 5
NORTHERN LIGHTS Death Cab For Cutie
31 a1 fa7 ) : & DANCE MACABRE Ghost
LOMA VISTA/CONCORD
TIMEBOMB WALK THE MOON
i © e $.0.5. (SAWED OFF SHOTGUN) The Glorious Sons | 2o
FAST TALK Houses
£ Q ' : e ° ° WHEN THE SEASONS CHANGE  FiveFinger Death Punch | 1
z7 35 @ Ll s | = & DO YOURWORST  RivalSons 2
ATLANTIC
]
26 40 [31) THE GREATEST SHOW R e | e WHODOYOUTRUST?  Papa Roach | 1
(T 32 ] OVER MY HEAD S Judah & Thelion | 55 5 YOU'RE THE ONE Greta Van Fleet | 1
37 BE:l MEDICINE BringMe The Horizon | o ¢ RIGHT LEFT WRONG  Three Days Grace | 3
20 § ,
RE-ENTRY @ WHEN THE SEASONS CHANGE  Five Finger Death Punch | 1, | WHEN LEGENDS RISE Godsmack | 2
REBTRY @ RADIO GA GA (LIVE AID) Queen | o |, A REASON TO FIGHT Disturbed | 5
RE-ENTRY @ ‘oo»ypua WORST Riva! sons | ., 4 !)(3"01 DISTURB Halestorm | ¢
il 57 RIHT LEFT WRONG | ThreepaysGrace [ 3, P FERDARY PopEvi | 1
Q‘f A MODERATION Florence + The Machine | ., TP sl [l
| / X
“ CROSSOFF  Mark Morton Feat. Chester Bennington | 4
33 49 @ CAN'T KNOCK THE HUSTLE Weezer | 3 o
MANTRA Bring Me The Horizon
RE-ENTRY @ CRINGE MattMaeson | 35 ¢ . e : -
@ LET ‘EM BURN Nothing More | 10
RE-ENTRY Q FOREVERON YOURSIDE  NEEDTOBREATHE Feat. JOHNNYSWIM | 5, ,
- —_— —— : HALO ON FIRE Metallica | 10
RE-ENTRY Q LONGSHOT Catfish And The Bottlemen | .5 5 o EDRQIPH
A “ @ THE TIME IS NOW Atreyu | 1a
STILL FEEL. half alive — - -
RE-ENTRY
Q B x| 43 2 [1s) HEROIN Badflower | o
y MACHINE Imagine Dragons
ey () g % 7 13 (1) TOURNIQUET Breaking Benjamin | 5
ARE YOU BORED YET? Wallows Featuring Clario ——
i @ CONGLETON (B.EMASTERS.C.PRES i caturing Cianre | 45 1 @ PRESSURE Muse | 14
@ LI TAKE ON ME. | B & (22 THE OLD ME Memphis May Fire | 1;
LV 47 ] WHO DO You TRUST? PapaRoach | o3 ¢ (24) REMEMBER WHEN Bad Wolves | 3
RE-ENTRY Q WE ARE THE CHAMPIONS (LIVE AID) Queen | 45 ¢ @ HAUNTED Diamante |
RE-ENTRY Q A REASON TO FIGHT Disturbed | 5, LISTENING FOR THE SILENCE  PO.D. | 14
g @ ALL OUT LIFE slipknot | (¢ 14 HOLD UP A LIGHT Thrice | 3
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Ghost
Dances
Back To
No.1

Ghost (above) snags

its third consecutive

and total leader on the
Mainstream Rock airplay

chart with “Dance Macabre.”

The second single from
the band'’s 2018 album,
Prequelle, follows “Rats,”
marking the Swedish
rockers' first set with
multiple No. 1s on the
list. The act first led with

“Square Hammer” in 2017.

Also on Mainstream Rock,
Disturbed breaks into
the top 10 with “A Reason
to Fight” (12-9). The song
is the band's 21st top 10,
tying for the 10th-most
since the chart launched
in 1981 and matching the
sums of Five Finger Death
Punch, Robert Plant,
Seether and U2. Tom
Petty, both solo and with
The Heartbreakers, leads
with 28.

Plus, “Sweet Victory,”
David Eisley and Bob
Kulick's contribution
to a 2001 SpongeBob
SquarePants episode,
makes the Hot Rock Songs
chart over 17 years after
its initial airing, entering
at No. 23. The track,
from the episode “Band
Geeks,” has become a
meme of sorts in recent
years, and in November
2018, a petition circulated
seeking a performance
of it during the Super
Bowl LIl halftime show
on Feb. 3 in honor of
late SpongeBob creator
Stephen Hillenburg. In
the episode, the song is
performed at Super Bowl
imitation the Bubble
Bowl. At the real-life show,
headlined by Maroon 5,
the animated intro to

“Sweet Victory” aired prior

to Travis Scott's entrance.

In the week ending Feb. 7,

the track drew 769,000

streams (surging by

1,408 percent) and sold

3,000 downloads (up

from a nominal amount),

according to Nielsen Music.
—Kevin Rutherford

Data for week of 02.16.2019
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TITLE cerviFicarion
PRODUCER (SONGWRITER)

Artist
IMPRINT/PROMOTION LABEL

TOP R&B/HIP-HOP ALBUMS™

ARTIST cerTIFICATION
IMPRINT/DISTRIBUTING LABEL

7N susrlower (SPIDER-4AAN: INTO THE SPIDER-VERSE) @ Post Malowe & Swae Lee A BOOGIE WIT DA HOODIE  Hoodie SZN
L SR LG 56010 a0 S0 5061 L BELL WEWALSH M LSHAMAN BROWNE LANG)  FEPUBL GHIRITGL T8 LOSTLANTAG
SICKO MODE A Travis Scott GG [kt LM Lass sy
3 o DG RN 0 AR MDA LM A M 21 NSy 27 " ivadeiric
e Ml MIDDLE CHILD 1. Cole . . FUTURE FutureHndrxxPresems TheWIZRD | 3
MINUSLL.COLE (100 REAMVILLE RO NATISHINTERSTO A SRR
RAVIS SCOTT A
° o AG Biu 2 Post Malone : e M a
1 SELL TR DUAES (AR POSLLOELC A TR L S REPUBLI
e : : POST MALONE A beerbongs & bentleys | 4
a‘ e [ AlLoT 21Savage . '
1) DA (SR ALCSI PULOLE DNATE HE A WHTE SYOUNG SLAVGHTER GANG/ O
el Lcaihiaanaa axs e MEEK MILL ® championships | 10
5 ° DRIP 100 HARD A ‘ ' Lil Baby & Gunna | 3 SRS
___ ENAL DURKAM NG STONER LIF ZA0iAA W N TN OOk DRA!(EA - S(Orpion 32
e ° GOING BAD Meek Mill Featuring Drake [ , o cokon s mb b
- WHEEZOHWIISS (R MWGLASS WY MAYRA L SOUNDTRACK  Spider-ian: Into The Spider-verse | g
+ IPR MONEY A CardiB | o 6 . ,
WHITE C1D (T (CREDIS,) WHITE THE KSH GRCUP/ATLAN KODAK BLAACKT“ Dying To Live | g
20 “‘.l {'Lv ! v
2E2E A Kodak Black Featuring Travis Scott & Offset
5 2 ot et F SR TIRE Muaimsnee | 1V JUICE WRLD ® Goodbye & Good Riddance | 3
12 Q@ Ll SRy e pe . || IR LILBABY &GUNNA Drip Harder | 1g
m THOTIANA Blueface
a2 ° e SCUM BEATS (L PORTERE JONNSONE JONE seueracE Tk avesouention | 11 4 CARPI EJ NS Invasion Of Privacy | 44
s o B% WAKE UPIN THE SKYA Gueci Mane X Bruno MarsX Kodak Black | o 5 xxxrspm\aonA ?2 | a7
o S LFI‘AJV‘EPMEA‘ALONEtA“' - oo Flipp Dinero | 15 55 LIL BABY Street Gossip | 10
MO BAMBA A Sheck Wes POST MALONE A Stoney | 113
9 10 14 TARE & DA TRIPIGIR F MBIRALEM A B 13 DUWNTER 4 2 24
-_— - ~ YOUNGBOY NEVER BROKE AGAIN  Realer
D @ © [ amm——c 0 T ([ SRR IR .
= @ Q ENVY ME . Caboy | 16 & ;,EL.L.\AHESN.T% Ellamai | 17
. S — . — LIL WAYNE A Tha Carter v
23 1 Q SWERVIN A Boogie Wit da Hoodie Featuring 6ix9ine | . 5 i MONEY/REPURL { 2
NIAAMTXIO W7 e i WM R AN T A DOATAAL mRY AN A W ANLNUY
- - - - KHALID suncity | 16
o 21 @ BACKIN’ITUP® Pardison Fontaine Featuring CardiB | o, HANRCA
eenumecn celncarin it xcodesnsiodB s METRO BOOMIN  Not Al Heroes Wear Cages | 14
16 17 IETE LOST IN THE FIRE Gesaffelstein & The Weeknd | |3 i scat s
R AN S RERALRES D KHALID A American Teen | ;o
TWERK City Girls Featuring Cardi B Varutosd
< B 5 XG5 LOVE I AT TURER BCOLOVECARDI B QUALITY CONTRGLAIGI E & GIXIINE DUMMY BOY |
y EVERYDAYA Logic & Marshmello
HEERIERY MARSHMELLO (51h R 5.MALL L. MARSHAEL Bl sousvrm s | 16 15 BLUEFACE Famous Cryp | »
MERUMENT ECH
UNDECIDED Chris Brown : :
5. 2 0 SO0 [ DTN 5.5 STTR0H 5. UMM HEN PNOL £ FEMRARAPIGLAPICI A STTALAAERS AI5O8 SHONSLE R MR, DX 15 5 E‘HE\RB"O A Still Swervin =~
A WINE INTERTAMNG SR
LU 23] ONECALL w— L I EMINEM A Kamikaze | 3
‘ PURE COCAINE Lil Ba
b e i "MTT»’hE PG - ONES, | M.E.RDBHSON ™ NTROLMOT l 4 by 20 10
Q e PUT ADATEONIT Yo Gotti Featuring Lil Baby | ,.
% 26 [26] ARMED anp omcmous. XIS HOT RAP SONGS™
NS.A.EPROCT T N § - : -
; usr ms TITLE Artist ms.m
al 46 Q pIIUBEWVAIERA £ WAL L0 P A CTmN u"g‘usvtir‘d :& M'IgOS 27 3 WEEK | WEEK |M#p:lNT/PQOMO'I'IONLABEL I - CHART
. SUNFLOWER Post Malone & Swaelee 14
2725 ey UPROAR UIE DLPTERN LEAN & OIS E HULLAND, B L LK "L"JI-.wﬂyne 6 19 ; ol 7S
SICKO MODE Travis Scott | 27
CALLIN R o
82 LUELHL‘IE'MY SPI I-T UELLEN, LOUTION ooLLal KO??,knBIAa'(k 14 10 MIDD:E CHILD< - J.Cole
33 30 BED You Jacquees 26 10 | CREAMWILLE HATION/M TERSCOVE y .
OHNDCK ON QOFE BY ACCYDENTLILNOLME ASH MONE T wOw pOSt Ma'One 5
46 MURDER ON MY MIND ® YNWMelly [ 5 o S
NOF : ALOT 21 Savage | 7
37 SATURDAY NIGHTS Khalid & Kane Brown 24 5 :
ALK NNDTME DN [ ATHICORSMLE WaNDAME, | RS WS LBROWN P WOR0 DRIP TOO HARD Lil Baby & Gunna | 2
NIGHTS LIKE THIS Kehlani Featuring Ty Dolla $ign o
43 HOT LISTED by | 2 GOING BAD Meek Mill Feat. Drake | 1o
A Travis Scott -
36 S s et e | 16 @ MONEY cardiB | 16
WE ¥S3 y ANT
30 A s Te T WX LY Pump Fest M S oWeLee || g6 45 ZRE  Kodak Blackeat TravsScot & oifet | 7
24 A Future Featuring Travis Scott | 5, 5 THOTIANA Blueface |
HOT CLOCK lla Mai
50 @Q SHOT CLOCK ot usamm oy noa M1 [ 57 3 WAKEUP N THESIY G N Buromas Kok dack | 20
TALK TO ME Tory Lanez & Rich The Kid LEAVE ME ALONE Flipp Dinero
45 43 @ O R A e e e T s 18 i pp 16
-~ _e AN MIXED PERSONALITIES  YNW Melly Featuring Kanye West | 5o 5 MO BAMBA Sheck Wes | 2
a0 3 [FUJ] STARTENDER  ABoogie Wit daHoodie Feat, Offset & Tyga | 5 L s s e Lt | %
” @. [41] SPLASHIN Rich TheKid | ,, ki Calboy | 5
! FRAM MESLAa C DAL RIGERS, AFEENYG. WTE £
— - SWERVIN A Boogie Wit da Hoodie Feat. 6ix9ine
n KEANU REEVES Logic [ o 3 CABRIOGE 1AE LABELAT | !
I8 R.OMALL ILA ASOMET £F JAM = = .
, s BACKIN'ITUP  Pardison Fontaine Feat. Cardi8 | o
34 NO STYLIST @ _ French MontanaFeaturngrake 2 18
- —=.. TWERK City Girls Feat. CardiB | 4
50 CRUSHEDUP ___Future | o ¢ — =D
i e EVERYDAY Logic & Marshmello | ¢
CLOSE FRIENDS ® LilBaby | o 5 —_
TURED (DUOKES.S BALITY CONT AL/ TN ONE CALL Gunna 1
: o SaamE
RACKS ON RACKS o LilPump | .o .
DA ACIA S BALDED WARN PURE COCAINE Lil Baby | ¢
H ONT MOTOWNAARTO
VALUABLE PAIN YoungBoy Never Broke Again s ;
D LD ) i st Acasang | 40 4 PUTADATEONIT  YoGotti Feat. Lil Baby |
; LaCl L L S— o ALLEC T [ S ARMED AND DANGEROUS  Juice WRLD | 10
<~ =] - Og AINTLR 21
10 FREAKY GIRLS Metro Boomin Featuring 21 Savage
RE-ENTRY @ e B RO o Ingcioavage [ 20 o PUREWATER  Mustard & Migos |
KARMA ueen Naija i
RE-ENTRY @ EFE.RGRIMALDY (N BULLS R.GRIMA LJEAN \Qn'. 4 5 40 4 21 % l!tpg(')A‘R EPUBL Lil wayne 19

Data for week of 02.16.2019

Khalid
Turns 21
With A
No.1

Khalid (above), who
celebrated his 21st birthday
on Feb. 11, claims his first
No. 1 on the Rhythmic
airplay chart as “Better”
rises 2-1in its 18th frame
on the ranking. The track
ascends with a 6 percent
boost in plays in the week
ending Feb. 10, according
to Nielsen Music. “Better”
also breaks into the top 10
on Hot R&B/Hip-Hop
Songs with a 12-10 stride.
It's Khalid's fourth record
to reach the tier, following
breakout hits “Location”
(No. 8), “Young, Dumb &
Broke” (8) and a shared
featured billing with Alessia
Cara on Logic’s “1-800-
273-8255" (2). Plus, "Better”
posts a No. 1 showing on
Hot R&B Songs for a fifth
straight week.

Hot R&B/Hip-Hop Songs
also features a new top 10:
21 Savage's “A Lot,” which
flies 13-5. The bump comes
mostly from streams,
with the track rallying to
32.2 million U.S. clicks in
the week ending Feb. 7,
up 79 percent from the
previous period and surging
12-4 on the R&B/Hip-Hop
Streaming Songs ranking.
Fan interest in the song was
likely driven by the song's
official music video release
on Feb. 1 and the rapper’s
arrest by U.S. Immigration
and Customs Enforcement
on Feb. 3 (see page 71).

Though Blueface's
“Thotiana” just misses
the top 10 on Hot R&B/
Hip-Hop Songs (up 14-11),
the track does reach
the top tier on Hot Rap
Songs with a 13-10 jump.
Streams lead the way as
it holds at No. 8 on R&B/
Hip-Hop Streaming Songs,
though sales and radio are
beginning to show signs
of life: The song debuts at
No. 17 on R&B/Hip-Hop
Digital Song Sales and
No. 45 on R&B/Hip-Hop
Airplay. —Trevor Anderson
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TITLE certiFicaTion Artist | PEAX | wKs.oN ARTIST cerTiFICATION Title Jwxs.on
PRODUCER (SONGWRITER) IMPRINT/PROMOTION LABEL | POS. | CHART IMPRINT/DISTRIBUTING LABEL
28 MIA Bad Bunny Featuring Drake 23 LUIS FONSI vida
1 BN 01 LUIANMAMBD KINGZ (L MALAVE NIEVES HPULMAN..) mu!w.o wmu'h%mzn s, 118 UNIVERSAL MUSIC LATINO/UMLE
5 TAKITAKI A Dj Snake Feat. Selena Gomez, 0zuna & CardiB | | oab BUNNY KIOOFRE || -7
0 SRAKE (V5L GRGAHCINE A BRAVOLIT HORPE RO RS ASNDRA S GOMEZ LCOZUNA RO A
3 (17c] DESPACITO Q> Luis Fonsi & Daddy Yankee Feat. Justin Bieber | 10 2 2T T g o |
ATORRES MEENGIFO LTS FONS.) UNIVERSAL MUSIC LATINO/RAYMOND BRAUN/SCHOOLBOYDEF MIAREPUBLI/UMLE A Od
p ELLA QUIERE BEBER Anuel AA & RomeoSantos [ 4 g 3 e e i
SYWUGK XL SECARR B CANREY: o0t £ OEEL AVERS, LC QYRS YE20UE 7 MK SECA RER
a ANUEL AA A\ Real Hasta La Muerte | 30
7 TE 80 E casper Maglco NIO Garcla_ 1 42 REAL HASTA LA MUERTE/GLAD EMPIR
St 5 J BALVIN A\ vibras | 37
5 SECRETO Anuel AA&KarolG | ¢ 4 AU T
E7EL EZETA ALOE LA PR30 . CADIEY SANTUCORIROL GE AIVERA PESEZADE LAPROS  UNIVERSAL MUSI LATMO/REAL HASTA LA MUERTEARLE 5 AVENTURA  Todavia Me Amas: Lo m]or de Aventura 136
Q | AG [l LRI L] s s ’ :
: : S g CHRISTIAN NODAL A\ Me Deje Llevar | 76
‘ CALMA Pedro Capo X Farruko —
e_ P0G MEGAGL AR LRy e e | 618 ° ROMEO SANTOS A\ Formula: Vol.2 | 202
Q | SG !#p?%&;?&fm SLATORSES MEENGIFD,LCOZUNA ROSADON S muﬂuLu'S fnor\?é\llut'lguznl({a?f 9 16 NICKY- JAM A Feni
. | 5 5 ! ) ! 1 | | JAAN enix 107
8 ° NUNCA ESSUFICIENTE L0 Angeles Azules Feat. Natalia Lafourcade | , 5, ; SELENA @ ey g
- TOL LATIN/UMLI
1 ° | A TRAVES DEL VASO Banda Los Sebastianes | ,, ¢ o WALUMA 2 FAME. | 38
12 Q ADICTIVA Daddy Yankee & Anuel AA | | |5 e ROMEO SANTOS /. Golden | g
9 12 SOLO DE MI BadBunny | . 4 B T3R ELEMENTO The Green Trip | 1
16 17 0 CREEME Karol G & Maluma | ,, , 13 WISIN& YANDEL  Los Campeones del Puetlo / The Eigleagues | g
1l s NO TE CONTARON MAL Christian Nodal | ,, SHAKIRA A ElDorado | g9
; ARO 8ad Bu MARCO ANTONIO SOLIS 40 Anos 104
26 0 | TAINY (B.AMARTINEZ OCASIO.R.MARTIN,M.E.MASIS FERNANDEZ) nny 14 7 e Q I G FONOVISA/UMLE
T CULPABLES _ KarolG&AnuelAA | o 5 SEBASTIAN YATRA £\ Mantra | 3g
" NI BIEN NI MAL Bad Bunny | n T3RELEMENTO Underground | s¢
17 AMANECE Anuel AAXHaze | ;) g R e L (slshem | 2
- BANDA SINALOENSE MS DE SERGI0 UZARRAGA L2 Mejor Vershn de M
29 | 24 J[20] BAILABAILA BAILA omna | 5o ¢ L1205/SONY MUSIC LATN i o
»w BAB0 NG LA DA XY B0 BOOM (L O2LMARSADOY SASVEDRR XA EMPER WAGAS | YD ONTERTANENTDIMEL OWYSCORY MRS LATM SINALOENSE MSDE SERGOLI m W 2 | 16
20 AMIGOS CONDERECHOS =~~~ =~~~ Reik&Maluma | ,, 55
! ACHTROTHE RUDE BOY7 (L RAARREZ L CASTR) S PRONERA WAISIETT AL LONDOND AR5, NLINENE (ONDONO S SNACER LEZAND (HSITRR (] CNCQ A CNCO a4
24 e ‘ e BUBALU D) Lulan & Mambo Klngz& Anuel AA X BeckyG X Prince Royee | 25 14 : 5
- it ettt ROMEO SANTOS Formula: Vol.1 | 196
15 aAﬂl;‘AIA:(;: °EL GENIO® {LLLONDONO ARIAS.E . BARRERAMIKY LA SENSA) mwmmm:!gmﬁ 9 26
: WISIN victory | 62
2 22 S sixgine Featuring Anuel AA | ) 53 :
25 27 [25)] REGOAETON @ ceomiucssmmsenes JBalvin | 5,
v @ ' @ AEROLINEA CARRILLO  T3r Elemento Feat. GerardoOrtiz | |, g
‘ TITLE
HngGI?T Q CAMA VACIA N L - ozuna q IMPRINT/PROMOTION LABEL
- MAMBO KINGZD) LIIAN Y BOOM BOOM (LCOZUNA ROSADO SAAVEDRA..) VP ENTERTANVENT/DIMEL OVI/SONY MUSICLATIN l#'} %{gﬁvﬁg&l VASO Banda Los Sebas!lanes
SOLA Manuel Turizo s
28 4
NUNCAESSUHICIENTE  Los Angeles Azl Feat NadLoFoure | 15
ADAN Y EVA Paulo Londra .
ORI € ma | 2 6 (] CONTODOMQUD0  Laciaba s edebshs 10
LAROMANA _Bad Bunny Featuring El Alfa | . 5 ‘ —
TAIYBAD BUNYCONS SOR ROSARIO (B MART EZ 0CAS IO s NO TE CONTARON MAL  Christian Nodal | 21
e o andes | .5 6 QUIERO REINTENTARLO  Virlan Garcla | 20
g R e T e | 3% VASAESTARBIEN  BandaCarnaval | o
HOLA Zion&Lennox | 55 g RAMSPRTOMR Sl oo (L amparea akosd | 17
CUANDO TE BESE ~Becky G + Paulo Londra 30 17 PORQ!IEFA“BIASTE DE OPINION? Calibre50 | o
@ SOLA Luis Fonsi 1 EL LUJO DE TENERTE Regulo Caro | 18
@ GRACIAS PORTUAMOR Banda El Recodo de Cruz Lizarraga Feat. David Bisbal | 3¢ o MENTIROSA Luis Coronel | 14
Q POR QUE CAMBIASTE DE OPINION? Calibre50 | 5 ¢ POR SIEMPRE I AOR msmmus&mllma 4
IRADO CASTANEDA (R.E.MUNOZ CANTUM.E.MARTINEZ CUEV: ANDALUZ/DISA/UMLE
(28] ApiCTO Prince Royce + Marc Anthony | 55 |, DOLORY AMOR El Fantasma | 20
- [so)[30) PORSIEMPREMIAMOR Banda sinaoense S de sergioLizaraga [ 55 T e
J
Q CON TODO INCLUIDO La Adictiva Banda San Jose de Mesillas | 44 -~ it 1
DONDE ESTARAS Raymix | 29
37 40 RN ATRAVESDELVASO = = s GrupoArranke | 35 1 bl o
CARINO A MEDIAS Conjunto Primavera | ¢
RE-ENTRY e DESCONOCIDOS Mau y Ricky + Manuel Turizo + Camilo | ,>
— o e i SOLOS  AnaBarbara Feat. Christian Nodal | 4
39 35 [FER] QUIERO REINTENTARLO virlanGarcia | 5z 5 vore ﬁscisno P
i — : arco Antonio Solis | s
ME GUSTA Natti Natasha —
Q R [RPU0 NEVEGALA L SRS WNUEZAL K814 ROAGELIAQULES SHESTHERUAD Lo . il EL DE LA GORRA 27 Lenin Ramirez | 4
A O AT BT B | 7 7 YA ME ENTERE Chayin Rubio
! i ) 20
YA NO TIENE NOVIO i + Mau y Rick ' ‘
e i T LR | . 2o quiErRe Joss Favela | 16
AN e e URIe ] 7 TE VAS A ACORDARDEMI  LaFierade0jinaga | 2
- — el P QUE DIABLOS PENSABAS S0 | &
VAS A ESTAR BIEN BandaCarnaval | ,, HOLA Zion &Lennox |
FIJATE QUE S) Edwin Luna y La Trakalosa de Monterrey | ,, |, TU SOLEDAD Y LA MIA Intocable | |
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Fonsi’s
Third No. 1

Luis Fonsi (above) is

back at No. 1 on Top Latin
Albums after nearly eight
years. He debuts atop the
chart with his 10th studio
album, Vida, earning him his
third No. 1 and first since
Tierra Firme spent three
weeks at the summit in
July 2011. Vida opens with
22,000 equivalent album
units earned in the week
ending Feb. 7, according to
Nielsen Music, with 16,000
of those in album sales.
Vida earns the biggest
week for a Latin pop album
(in units) since Shakira’'s
El Dorado launched at

No. 2 with 29,000 on the
June 24, 2017-dated tally.
Vida also logs the biggest
sales week for any Latin
album since Romeo
Santos’' Golden bowed
with 26,000 in its premiere
frame (Aug. 12, 2017).

“Vida is a celebration of
being alive and breaking
boundaries through music,”
says Fonsi.

Vida's debut was boosted
by sales of its CD at a
handful of Fonsi's shows
and appearances during
release week.

Concurrently, Vida
debuts at No. 18 on the
Billboard 200; it's Fonsi's
second-highest charting
album ever, behind Palabras
de Silencio (which debuted
and peaked at No. 15 on
Sept. 13, 2008).

Lastly, on Regional
Mexican Airplay, Banda
Los Sebastianes picks up
its first No. 1 as “A Traves
del Vaso” bumps 2-1in
its 21st week. That's the
longest climb to No. 1
since April 9, 2016, when
La Arrolladora Banda
el Limén de René
Camacho’s “Ya Te Perdi La
Fe” hit No. 1in its 21st week
as well. “Traves” lifts with a
15 percent gain in audience
impressions (to 11 million)
earned in the week ending
Feb.10.  —Pamela Bustios

Data for week of 02.16.2019
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2. LS TITLE cerTiFicaTiON Artist | peax | wks.on ARTIST
M0 WEEK PRODUCER (SONGWRITER) IMPRINT/PROMOTION (ABEL | POS. | CHART IMPRINT/DISTRIBUTING LABEL
. 28 vou say Lauren Daigle , 3 S LAUREN DAIGLE Lok Up Child
LONRAM P MABUNY (1. DAIGLE LNGRAM PAMABGIY) CENTRICITY RICTYAZIDNE
2 WHO YOU SAY | AM Hillsong wWorship LAUREN DAIGLE How Can It Be | 201
ETLA.LIGERTWOO0 \ . u 2 49 " L O
45! i GERTWOO0 (BF1EL DAL, R, v LLEONG/ AP ARROWIA g AP0L
4 KNOWN Tauren Wells | 3 3, FORKING & COUNTRY  Burn The Ships | 18
5 ONLY JESUS Casting Crowns | , 26 BETHEL MUSIC Victory: Recorded Live |
MAMILLER VMHALL MWESTENERM BEACH STREET REURION P FETMEL
3 RECKLESS LOVE Cory Asbury | 67 TOBYMAC The Elements | 7
AN ML ¥ A AERSHPISMIT 3 ' APITOL O
13 GOD ONI.Y KNOWS for KING & COUNTRY 6 24 CASTING CROWNS Only Jesus | 12
L i LECEOR NG R CLuN L LEONE L OURN L BIONE LR AR SREROL O TR » EET/REUNION/ PLG
6 EVEN THEN Micah Tyler | . 33 MER(YME [CanOnly Imagine: The Very BestOf bercyMe | sp
(R FOTYLER N ETWO0D AR TR TAIR TRADE. G
2 D ——— T PR O | o¢ E
7 EVERYTHING tobyMac | o 39 u JOSH TURNER | Serve A Savior | |5
10 STAND IN YOUR LOVE Josh Baldwin 9 2 HII.lSONG WORSHIP There Is More | 44
ERSPRINGER M. A BTN ROVW/CARTOL CW
14 MAYBE IT'S OK We Are Messengers | |, 3 Therapy Session | 146
L ANLIL. ST § MULLIGAOA)LE VLER an L OLOMW
16 LOOK UP CHILD Lauren Daigle | |5, 4 THE SINGIDG COTRACTORS  Vrkirg On A Boding: ymns (ospel Bxars
LINGRAM ZABMBURY (L. DUGLE, LINGRAM PAMS BUR ENTICKT GAITHER/TAPIOL (MG
15 CONFIDENCE sanctusReal | ;5 g EI.EVATION WORSHIP  Here AsIn Heaven | 157
MLARNE TRHONE AN TUS Bea OHMAN, D SOLLLM ARMSTEONG E. HULSE WAME RS WIRADE | 7 7T I ELEVATION W SHIPESSENTIAL WORSH
8 HEAD ABOVE WATER Avril Lavigne | 51 ALAN JACKSON  Precious Memories Collection | gg
€. TLLA <\ Avi 2 13- A EW N2 FAA W
17 SURVIVOR e Zach williams | & 5 ZACH WILLIAMS Chain Breaker | 111
MATH 000 LAME, LL SMITH.B.FOWL| ESSENTIA L ELIE Y
RED I.ETTERS Crowder NF Mansion
19 TEPS,/SPARRDWIT AP Wi 12 20 FITD ' 188
18 NOBODY I.OVES ME LIKE YOU ChrisTomlin | & g MERCYME Lifer | 97
RIVE RMUSIC/SPARROWC &S FAIR TRADE/PLE
22 BUILD MY LIFE PatBarrett | o ¢ HILLSONG UNITED wonder | a7
A0 MESETTR ] N " LSRN L O " N Y ry . w
20 RESURRECTING Elevation Worship 27 ELEVATION WORSHIP  Hallelujah Here Below | 19
- MEDYASRSTINT A M an SUOUN O M e LEVETON PR TN WO el WOLS i (F
29 HAVEN’T SEEN I YET ‘Danny Gokey 20 4 TAUREN WELLS Hills And Valleys | g
JNEDGEWDRTH,E.HULS W APTOL £ VDN
21 CHANGED ‘ ' JordanFeliz | 15 g SKILLET Awake | 247
WNEDLEWDS 13 WAL T DGl WO (L0 ARGEW aliE AT
26 RAISE A HAllElUMH(lIVE) Belhel HlISi(. Jonathan David Helser & Melissa Heker 18 5 VARIOUS ARTISTS WOW Hits 2019 | 18
23 NEXER AI;ONE il r _TOrI Kelly Featuring Kirk Efanle 4 24 ELVIS PRESLEY 'V'E.I\‘lis: Ultimate Gospel | 187
27 WHOLE HEART (HOlD ME NOW) Hillsong UNITED 22 4 SWITCHFOOT Native Tongue | 3
| 3 AN LLS0N L% N ’ U wEs i E/VAN NLOS
WELL DONE The Afters HILLSONG WORSHIP  Let There Be Light
254 25 e LSMITH (LAAVTNS M. FUQUALING RAL r 25 16 i NG/ SPARPIOWIC AP u g 121
HOT GOSPEL SONGS™
2ws. | 1asi | THE | TITLE cervIFicATION Artist | peax WKS. 00
AGO | WEEK | WEEK | pRODUCER (SONGWRITER) IMPRINT/PROMOTION LABEL | POS. | CMART
Vi 48 LOVE THEORY Kirk Franklin =~ , 5 28 VARIOUS ARTISTS  WOW Gospel 2019
\ i L EFRAMELIN S MACTING ML AR B (SSANYLAD £ YO SOUL BCARCE MR iwms MOTOWN GO L LNE SORDSCA INTFRL DML
Y NEVER ALONE Tori Kelly Featuring Kirk Franklln 1 24 NEW ° DmawLMI_REN(EPRESENTSTHETRI{ITYSIN(ERS Goshen | g
o ° YOU KNOW MY NAME (uvz) Tasha Cobbs Leonard | 3 g TASHA COBBS LEONARD  Heart. Passion. Pursuit | 76
: M MO GOSN WCANTOL W
3 I WON THEDOIT Koryn Hawthorne | ; 5 TORI KELLY Hiding Place |
" C7-W000S, K. SHELTON. L. & IHSPIRATION el
°" Bl THIS IS AMOVE Tasha Cobbs Leonard | , ’ KORYN HAWTHORNE unstoppable | 30
INARD, M. (NCOBES L ECNARD, B.LARE L BRORN N MOORE} WK rEL M TIoN LG
e ° NOBODY LIKE YOU LORD MarandaCurtis | 5 43 MARVINSAPP  Playls:The Very BestOf Marvin Sanp | 186
° ° NO ORDINARY WORSHIP KelontaeGavin | ;4 ({c] ¥IRKFRANKLN  The Essental Kirk Frankin 15
5 8 FOREVER JasonNelson | 5 54 ARETHA FRAN KI.IN Gospel Greats | 44
RECHT DI SDREVTRELSON AMSHBATIONPLG ATLAMTIC/FLASME
e o IT'S YOURS JekalyncCarr | o 5 TRAVIS GREENE The Hill | 47
i AL aRR A NIEA Pl INSIRA
9 I A GREAT WORK Brian Courtney Wilson 3 47 TASHA (OSIBIEMD Heart Pmon PurselL: (ke A Pasica Oy Ovarch | 14
R AR LM LIN RO, W N GOS MaTow
o. IT@l VICTORY Fred Jerkins Featurlng l.ast CaII 9 15 MELVIN GRIFFIN eight | 3
- R ULL WASTWOOO (T ASTWOODLAL JONES, £ IERION ni MEL
e (12] UNSTOPPABLE Koryn Hawthorne | 1, 4 TASHA COBBS Grace (EP) | 255
e Q ALL OF MY LIFE Erlca Campbell X warryn Campbell 3 20 JONATHAN MCREYNOLDS Make Room | 48
- WL AN B MATYIN . ECME
WAR CRY ueen Naija KIRK FRANKI.IN The Nu Nation Project
14 14 LNLBULLS (J.NBULLS Q A ] 1 8 U EN ATION Oj o
e e POURYOUROIL Joshua Rogers | 13 7 TASHACOBBS One Place: Live | 180
64 @ neuvmllf (IIISISHYExoous) Donald Lawwee Presents The TGy Sirges Feat. Ledndfadenstn | (0 ¢ TAMELA MANN Best Days | 257
A D W KES, MLEWIS, AW A VK A INSPIRATION/PLG LLYMANN
7 Q MY GOD Nashville Life Music Featuring Mr. Talkbox | |, ¢ TAMELA MANN Oone way | 125
@ 18 .‘.’OTT.ER . Tamela Ma_nn 4 12 FR_EDI&IMMOND The Best Of Fred Hammond | 39
@ Q OPEN THE FLOODGATES Demelrius West & Jesus Promoters Feal. Karen Hoskins | g MARY MARY  Go Get It (Soundtrack) | o5
\ i WEST (DUASHINGION, 14, DIVES), LTHOM uY & WA
20 @ LAUGHTER (JUST LIKE A MEDICINE) BeBe Winans | ;o ¢ KIRK FRANKLIN Hello Fear | 2
W ANS (RPN N MIN /AL Q00 SOUL/VERITY R & IMSPIL ATICN M
21 JFTEl OPEN YOUR MOUTH AND SAY SOMETHING BrentJones | o o YOLANDA ADAMS The Best Of Me | o7
i ¥R NEBROWN, RIONES (3.50M8 LERT
e e PROMISES  Jason McGee + The Cholr Feat. Lena Byrd Miles | 5 ; MELHOLDER  Musk Book Volume : Magrifcent |
MAKE ROOM Jonathan McReynolds KIRK FRANKLIN I.osin My Religion
NEW @ " " M LACAETIR moel s - I L 156
| AGREE Jonathan Nelson | ;o |4 TODD DULANEY Your Great Name | 49
JNELSOR BS JA KON iome cONE
23 e e I'M READY . U B E S ANTHONY BROWN & GROUP THERAPY  Alang HoyFemSunday | 71

Data for week of 02.16.2019

‘Name’
Recognition

Tasha Cobbs Leonard
(above) notches her 10th
top 10 on the strearming-,
anplay- and sales-powered
Hot Gospel Songs chart
as "You Know My Name
{Live)" thies 11-3. The song
becomes her third No. 1 on
Gospel Streaming Songs
(1.2 million U.S. streams,
according to Nielsen
Music), following *You
Spinit” (13 weeks on tap

i 2018) and "Break Every
Chamn” {three, 2015). The
onginal studio version of
"Name” (featuiing Jim
Cravity) reached No. 8 on
Hot Gospel Songs last June

The aruist-pastor ties
James Fortune & FIYA
for the third-most Hot
Gospel Song top 10s,
dating to the chart's 2005
inception, Kirk Franklin
leads with 13, followed by
Marvin Sapp (11)

Joining "Name™ at No. 3
on Hot Gospel Songs,
Cobbs Leonaid's “This Is a
Move” ranks at No, 5 She
1s the first female artist
to hold multiple positions
in the top five since Tori
Kelly claimed thiee on
Sept. 29, 2018 (matching
Lecrae for the weekly
record) and scores het
second twofer, after “For
Your Glory” hut No, tand
“Jesus Saves” reached No. 3
on May 16, 2015. She 1s one
of seven artists overall to
double up in the top five
simultaneously and one
of thiee women: Tamela
Mann tallied six such
weeks in 2017,

On Gospel Airplay,
Joshua Rogers eains his
fust top 10 as "Pour Yout
OIlI" nses 11-9. His second
chart entry follows 2013's
No. 19-peaking “So Good”

-Jim Asker
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wn | LAST | THS | TITLE cerTIFIcATION Artist | peax | wxs.on
&G0 | WEEK | WEEK | pRoDUCER (SONGWRITER) IMPRINT/PROMOTION LABEL | POS. | CHART
# HAPPIER A Marshmello & Bastille
‘ nw*s DG G LT HETA RRUER WA U PR JOTENE COCCTCTIVE A B 0 1 25
TAKI TAKI A D) Snake Feat. Selena Gomez, Ozuna & CardiB | , o
IALL TACL T LRGHA N2 S0t R o AR A s AL VTN N SN IOn
‘ RE-ENTRY ° ALONEA Macshesiol 3 o
3 o /.\c] CLOSETOME®  Ellie Goulding X Diplo Feat. Swaelee 5 g
A LI & L, TR SR LSRN S L ey e Y PPN
g THE MIDDLE A Zedd, Maren Morris &Grey | | ¢
B 2ASLA L TREWART 4 MLTHE AR THA L AN MONL DAL SN n 1
4 LOST IN THE FIRE Gesaffelsteln & The Weeknd 5 5
ML EVYIHE WTENND, QAN 7 AL SHE, LOUE N
1 THIS FEELING @ The Chainsmokers Feat. Kelsea Ballenm
¢ _‘ THE CHANSMONL ARTAFALLEWSOHW 4 2l
h RE-ENTRY 0 C"“'“f%ﬂ%ﬁ s Marshmello x Ookay Feat. _Np{aﬁhfyrus 8 12
BODY. Loud Luxw Featurin Brando
" ™ N o E o E-7 e T
RE-ENTRY @ CHECK !HI:‘:{?UT Marshmello | 5 5
o Q HOPE The Chalnsmokers Feamunng Winonaoak | , g
4 THE CHAINSMOHE & LEOR AATAGCGATAS
8 EI.ECTRICITY Silk City x Dua Llpa 5 23
YD DANON] KN SN A Ml DT R e PYEY FIS00R DAl M AT [ P
LT 13 ] MOVINGON Marshmello | |3 5,
FACE MY FEARS Hikaru Utada & Skrillex
¢ 1 MAKIRATSEING U TADAM YT 4DA.S LMOORE LB AFRN/SONY MASTTRWORS e 3
F o} GIANT Calvin Harris & Rag'n’Bone Man
TR O - G T R R
RE-ENTRY @ FLY i ar sy, Marshmello Featuring Leah Culver |
m 15 G ‘ SOCLOSE  NOTD& Fellx Jaehn Feat Georgla Kug& Captaln s | 3 4
NOTD {1 DAN ) o B AN
10 18 N:II.E ’HI‘G‘H - Ja"n)e.? _q!ake f\ealt:. .Mevt_’rg“g?p'Tln & Travis §cott 0o 3
HOT SHOT ° BONES Galantis Featuring OneRepublic o |
DEBUT BOCOSHESHDEUN M OMBACI DI FRANK 7,5 MAR 15 AR SSURU O TS0 PG BEATATLANTIZEMG
a7 a7 [0 IOSETMER o o rsameell a0 14
14 | FOUND You benny blanco & Calvm Harns 9 "
BENMY BLAN B HARDIS CRLLEVING AL M ARR
17 PflquES . T Calvin Harris & Sa'a_m S}"!!v“] 4 25
CRAB RAVE Nousestorm
16 NOISESTORM (E.M.OBRCIN MONSTE R 16 12
WHO DO YOU LOVE T he Chamsmokers Featurlng 550S 24 1
(£ (HANGMONE R ARTA T WA
HAPPY NOW Kygo Featuring Sandro Cavazza 12 15
REMEMBER Gryffin with Zohara 2 15
B ETINIRALY ST (R SAUA PRk ADREW LR iy AR BOOMAG T DN ERSOM
WASTE T ON ME Steve Aoki Featunng BTS 6 16
AR (S HALANAECS R . OGHE NN CTPRENT MGAZIO S FOREMAN S
CRASHING lllenium Featuring Bahari | o 5
IO POOUMAZ A (N CUMBLL ™ 4 APDATOTIM TAME" LIS M- TR TR E AR RS TRALE RO L
POLAROID Jonas Blue Llam Payne &lennonStella | . o
NAS BLUE 15 J ROBIN ROMANS £, DREXN N FALWE NS/ CasiTOL
BABY clean Bandlt Feat Manna And The Dlamonds & Luus Fonsn 13 14
A TEASON M R SIS O MM 11 P
9 Q SPEECHLESS Robin Schulz Featuring Erika Sirola | 5,
! B.BIERBROU TS KRRMUR JUNIGLLDOMR B9 i NEPEL/BG SEAT AT LAN
OO o) FLasteacks Marshmello | 5,
BEACH HOUSE _ The Chainsmokers 10 12
L'Q 9 v HE CHAINSMOYE! AJAGGART AL SWUFILS W
>3 UCLA  onarospmasimomr e iaS EoAUng 2601c | 34
‘g BREATHE CamelPhat X Cristoph Featuring Jem Cooke 35 5
i WOT LISTEDCNROT LISTED) ¥ L
_8 GRINGA Bright Lights Featuring Fito Blanko | 5, 5
TASTEDINCTLISTE
(R
DON'T KILL MY HIGH Lost ngs Feat W1z Khallfa & social House | 5, 5
LOST OGS AN BA, L2 ERNEHANMDLTL R . RUPTOARCA
I JALEO ) Nick_y Jam & Steve Aoki 9 19
] . S0 A0, MDENSANT 10808 ) JUMATZUN STIERS CINENE R0 W e W A NPUTTRATINY WIACLEN
.5 SAVE ME TONIGHT ARTY 2 v,
; ARTERARSIOCKLNORRIS MUADE (A STOLIMROEMEALIADEF £ MAlA
TR 10 BYERYE . e s InE oy Adaa [ 55
e’ TR LOST MY MIND  Dillon Francis & Alison wonderland | 53
@ @ THISFEELING IVES &Ryan Riback | ,,
PLAY Jax Jones And Years & Years
T L @ X KTMESMARALPH 117 K WORNG (M LS00 THERITON M.RAL P A EVE ruommpsos | 39 3
50 45 PR DlAMOND ','E,AOR.T‘ S— 'Qlan ‘wﬂe!ke”rA& Sophia Soma]o 28 19
GRAPEVINE Tiesto
44 @ 45 TiES BESTRONGALWHTRIE v AL FREFDOM 35 5
TELL THEM James Blake Featurmg Metro Boomin & Moses Sumney 23 3
ST METAD BIOMIN DR MOOAA Y B
LiLY Alan walker, K-391 & Emelie Hollow 47 |
NOT LISTED (NOT LIST) UER LS
WHE RE'S THE CATCH James Blake Featuring Andre 3000 30 -
. KL A BaMEIN BN ¢ M MALMEDY
LOST CONTROI. Alan walker & Sorana 28 5
ALAR v NG, LS MAGAE 0 IO T OIEL SEN A FROEN S P a1 WIS GA B WA A
SELF CONTROL Kendra Erika
48 44 50 AVON SHARRE (L. BILA WLOLG R, AUMAR 29 9

TOP DANCE/ELECTRONIC ALBUMS™

ARTIST ceriFicaTION Title |wks.on
PGP RINT/DISTRIBUTING LABEL CHART
#'} I.IRSH“EU.O IMIQIIN“O: For tmte Extemded Set 1
7 I COLLs
THE FHAIN$FAOKERS Sick Boy | 42 ]
JAMES BLAKE Assume Form | 3 J ‘j
LADY GAGA A The Fame | ys¢ '
DMLIVECHERRY TREE ANTERSCOPE /1GA
THE CHAINSMOKERS A Memories..DoNotOpen | og S’m ore
SFUPT “
THE CHAINSMOKERS A Collage (EP) | 115 Marshme"o
CLEAN BANDIT ® what Is Love? | 10 As Marshmello (above)
. - surges to No. 2 on the
ALAN WALKER Different World | g Billboard Hot 100 with
ODESZA A Moment Apart | 74 his Bastille collaboration,
EIGH FAMLY COULITTVE/OUNTER " (see page 3), he
MAJOR LAZER  Major Lazer Essentials | 16 makes inroads on assorted
AR R CEN dance/electronic charts
C}AI._\IIEIN HARRIS Funk WavBounces Vol.1 | a4 following his in-game
- Fortnite concert on
Q MARSHMELLO Joytime Il | 4 Feb. 2. On Top Dance/
& COLLECTY
Electronic Albums, the
o 1 ;JO',‘ASPLUE " Blue | 13 DJ's Apple Music-exclusive
E— MARSHMELLO Joytime Marshmello: Fortnite
23 Q O¥TIVE COLLECT 3 Extended Set becomes
ei e GRYFFIN Gravity, Pt 1 (EP) | & his second No. 1, starting
) ARNROOMSGE o with 13,000 equivalent
NEW e BIG WILD Superdream | album units, according
: e to Nielsen Music. The
° 0 GORILLAZ A Demon Days | 211 sum is a weekly-best for
= —_— Marshmello, surpassing
Q 18 APY|C”MA_ True | 121 the 5,000 earned by his
i ODESIA R inaugural leader, Joytime Il
G 19 FOREIGN ?ﬁlﬁlt LLECTIVE/COUNTER N Return 185 (JUly 7, 2018) PlUS,
g Marshmello returns to
ALINA BARAZ & GALIMATI |
e 20 'l- Yary a8 WS, UrReaniNe Y 165 the chart with both 2018's
Q 0 DJ SHAKE A Encore 130 Joytime 1 (NO 12; 3,000
- MU PERSIOPLG units, up 316 percent) and
DAVID GUETTA @ Nothing But The Beat | 212 his 2016 debut, Joytime
b olrcenc ttex A (No. 14; nearly 3,000, up
KYGAO " Kids In Love | ¢¢ 175 percent).
e On Hot Dance/Electronic
?AVID S(UETIAM AR 71 a Songs, “Happier” reigns for
IlI.ENIUM Aok a 21st week as Marshmello
ASEELING BLUE ey (W re-enters the top 10 with
three songs included in the
Fortnite set, all of which log
new peaks: “Alone” (No. 3);
Chasing Colors,” with
——r Ookay and featuring Noah
IMPRINT/PROMOTION LABEL Cyr}ls (8): and "Check This
21 Out” (10).
!IAHI‘)‘PIEﬁ wlﬂarihmello & Batille 25 On Dance/Mix Show
} Airplay, Mark Ronson
s kavshmello §l ¢x rockets to his third top 10
TAKITAKI D) Srake Feal Seleria Gomez Ourag Carti | g @nd Miley Cyrus scores
NAKE/GEFFED her second with “Nothing
THISFEELING  The Chainsmokers Feat. Kelsea Ballerini | 5, Breaks Like a Heart” (12-6).
el Plus, Ellie Goulding earns
CLOSETOME _ Ellie Goulding X Diplo Feat. Swae Lee | g her eighth top 10 as Diplo
i tirsiaes achieves his fourth and
KF'ACEEMY FEARS Hlkal’u Utada & Skl’i"ex 3 sWae Lee adds hlS Second
- ant T with “Close to Me” (14-10).
BO-,;N?E'§LA ‘_HGa antis Feat. OneRepublic | Atop Dance Club Songs,
LOSTINTHEFIRE  Gesaffelstein & The Weeknd | Albanian singer Bleona
e tallies her first No. 1 with “I
WHO DO YOULOVE  The Chainsmokers Feat. 5505 | Don’t Need Your Love” (2-1).
DESHUPTOR/TOLU Bt The track was remixed by
BODY Loud Luxury Feat. Brando | 4, StoneBridge, Dave Aude
as mmpnen and Alex Acosta, among
FLY " rvgarshmello Feat. Leah Culver | , others.  —Gordon Murray
SILENCE Marshmello Feat. Khalid | .4
E_lEfTRICITY Silk City x Dua Lipa 23
SOMETHING JUST LIKE THIS  The Chainsmokers & Coldplay | 4 53
THE MIDDLE  Zedd. Maren Morris & Grey | gg
REIIIIND &EIE Royksopp 5
IVIV"AKE ME up! Avicii 209
WOLVES  Selena Gomez X Marshmello | ¢
CLOSER The Chainsmokers Feat. Halsey | |3,
WTTOR | MERA
GIANT Calvin Harris & Rag'n'BoneMan |
FADED Alan walker | |co
DANCIN Aaron Smith Feat. Luvit |
MO NY MU ANA It
PROMISES Calvin Harris & Sam Smith | 5,
BAD ROMANCE LadvGaga [ g
ONE KISS Calvin Harris & DuaLipa | 44
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HOT DANCE/ELECTRONIC SONGS: The week’s mast popular current dance/electronic songs, ranked by radio airplay audience impressions as measured by Nielsen Music, sales data as compiled by Nielsen Music, streaming activity data by online music sources tracked by Nielsen Music and reports from a national sample of club DJs. Songs are defined

as current if they are newly-released titles, or songs receiving widespread airplay and/or sales activity for the first time. TOP DANCE/ELECTRONIC ALBUMS: The week’s most popular dance/electronic albums, as compiled by Nielsen Music, based on multi-metric consumption (blending traditional album sales, track equivalent albums, and streaming

equivalent albums). DANCE/ELECTRONIC DIGITAL SONG SALES: The week’s top-downloaded dance/electronic songs, ranked by sales data as compiled by Nielsen Music. See Charts Legend on billboard.com/hiz for complete rules and explanations. © 2019, Prometheus Global Media, LLC and Nielsen Music, Inc. All rights reserved.



Global Medla, LLC and Nielsen Music. inc, All rights resesved

ions. © 2019. P

rules and exp

bz fos

and booking agents. Boxscore should be sabmitied (o Bob Allen al bob.allen@billboasdcom DANCE CLUB SONGS: The week's most populas songs played

venues,

dbyp

in dasxe clubs, complied from reports from a national sampie of cub D). See Chasts Legand on bilboard

b

BONSCORE: The 10p &

DANCE CLUB SONGS™ CONCERT GROSSES
TITLE Artist | wxs.on GROSS ARTIST
IMPRINT/PROMOTION LABEL CHART PER TICKE T PRICE(S) '
1 DON'T NEED YOUR LOVE Bleona |2
h $8513984  ELTON JOHN _
REMEMBER Gryffin With Zohara | PESRIS : e
DARKRDOM/GEFFEN/INTERSCOPE
NOTHNGSREAKS IKE AHEART kb Fed Wby s | g SR  Eeonm , -
! $99.50/$69.50 DEC. 11,1315 SHOWS Tt
?(WSE NOW&FQX!MF&LWU&M&WW% 8 $4,068,475 GUNS N’ ROSES .
(S3L863300HONG  ASIAWORLD-ARENA, HONG KONG IVE NATION
TURN ME UP  Breanna Rubio Feat. Tyga | 7 KONG) $317.69/587.85  NOV. 20-21 TWO SHOWS TWO SE M eta I I ICa
— 97,591  POST MALONE
GRINGA  Bright Lights Feat. Fito Blanko | 1o u ?3529 : : 488 LIVE NATION Tops Chart
SWEET BUT PSYCHO AvaMax | $3,559,805  ERIC CHURCH Wlth
ATLANTIC $139/825 TARGET CENTER, MINNEAPOLIS, MINN.
THIS FEELING IYES & Ryan Riback | ¢ . $I 50 M
1! . $2,923,439 GUNS N’ ROSES
(890,133,200 TATRAN-  TAOYUAN INTERNATIONAL BASEBALL STADIUM, TAIPE), TAWAN 20,360 IVE NATION
GG gﬁfrl;c/wo KallvCanson s ESE)$220.32/32592  NOV.17 Metallica (above)
HURT ME SO GOOD Ashlee Keating | 7 $2,842,221  JUSTIN TIMBERLAKE, FRANCESCO YATES populates the Boxscore
418 $250/$49.50 ) chart at Nos. 10, 12, 16,
SELF CONTROL Kendra Erika | 14 22 and 23 with fresh.
DAUMAN $2,774,525 JUSTIN TIMBERLAKE, FRANCESCO YATE reports from its ongoing
- $275/$55 MADISON SQUARE GARDEN, NEW YORK 18522 JE NATIOM . .
TRUST MY LONELY Alessia Cara | 1 - o GRS e (ellieliye
e M the five engagements that
CHANCES Backstreet Boys | 4 ?nza'go%z’quo/sma 5 5..?!&1&' ﬁcc’ftiv?o?nﬁi bl CI‘IRI§ M l Iy eI AL U
K-BAHN/RCA O/$9950/$7550 1AN. 16 the tour's total gross now
TGN bons e Ll 0 e ’ its 2016 launch, reaching
LoST Laroussi | 4 F€B.1 $155.9 million, according
$2,447,306  CHILDISH GAMBINO to figures reported to
ONE LIFE Elexis Ansley | ¢ $120.50/$7050/$49.50  THE FORUM, INGLEWOODLCALIF. 26673  LIVENATIOb Boxscore. The tour is
N N in support of the band's
TOMORROW Alexis Ashley | ¢ $2,409,015 METALLICA, JIM BREUER Billboard 200 chart-
BRKLYN $135/$65 PN"C':ZENA. RALEIGH, N.C. | ) L topping album Hardwired...
MOMENT Gigi Radics Feat.RIO | 13 To Self-Destruct.
a8 T sg,zigs,sgiss GUNS N ROSES @ mromes e e— Metallica restarted
NEED YOUR LOVE TONIGHT DD Foxx | 4 = et e i e Lt % ' its most recent North
e« 200,055  JUSTIN TIMBERLAKE, FRANCESCO YATES American leg on Jan. 18
!J]"S_{UST TODAY Drew Schiff [ g © tg&/uoga CHESAPEAKE ENERGY ARENA, OKLAHOMA CITY, OKLA. 16,810 at BOK Center in Tulsa,
REW SCHIFF P JAN. 26 SELLOUT Okla. (which grossed
LBEE?THE CamelPhat X Cristoph Feat. Jem Cooke | ¢ 8 $2,113,556 GUNS N’ ROSES $.2.2 million). But it has
rd $250/$60 : STADIUM, HONOLULU, HAWAII /E NATION since upped the ante,
SOQ(!OD Krys Monique | 12 grossing $2.4 million at
- - $2,060,625  METALLICA, JIM BREUER PNC Arena in Raleigh, N.C.,
LOST IN THE FIRE  Gesaffelstein & The Weeknd | > — $135/365 U.S. BANK ARE JCINNATI, OHI0 2 E NATIO onJan. 28 and $2.5 million
— F at Quicken Loans Arena
EIANI Calvin Harris & Rag'n’Bone Man | 2 == $1,992,673 ELTON JOHN in Cleveland on Feb. 1.
n e ‘ ‘ The limited 2019 leg has
GAM GAM DJsFromMars | 3 51,868,926 EITON JOHN grossed $14.4 million and
i At dadl e P sold 123,792 tickets so far.
5224 50/$49.50 GILA RIVER ARENA, GLENDALE '
B?AJSE._Y‘QszOls) Fatboy Slim | 1y NECEND , While Cleveland claims
" - the leg’s highest gross, the
860,305 ELTON JOHN
U [I.T,LEVO.CE S SEronica Fest Ganlianondt | 1 gfgﬁ:&"&?}ﬁ%ﬂf@""" ?zh.som;.so 14,241 Raleigh show posted the
kol best attendance: 19,361.
7 RINGS Ariana Grande '
REPUBLIC . ﬁ"‘é’;‘cﬁ?é’lﬁém T g,saxzom KISS FM JINGLE BALL So far, the tour has sold
- - . USISHOUSSHSA2  THE FORUM, INGLEWOOD. CALIF. 16121 - -
IFOUND YOU  benny blanco & CalvinHarris | ¢ America (RIAA) certification 1,654,470 tickets in total.
g Lolrltphlvg:)cal lshlgme?tssm&moo The quartet has seven
al downloads o
THANK U, NEXT Arlana Grande | 1o albums (Gold). FLESDY:  ELLON KN i4mh AEG PRESENTS 1elf5 e CEES L L5
REPUBLIC A RIAA certification for books before it begins
: o M physical shipments & digital a 25-city European leg
SEAUHTHEREY, [Fhasl R AR NG | 5 downloads of 1 million $1,713,460  METALLICA, JIM BREUER e .
atocdleaticlol, units (Platinum). Numeral $135/$3950 LEGACY ARENA AT THE BBJC. BIRMINGHAM, ALA. 17.462 LIVE NATION . :
5DOLLARS  Christine And The Queens | 3 rt:‘tled wlthlglatlnum ;y;mbol ! the third legs on each
ECAUSE ndicates album’s mult)- tinent si the start
: : platinum level. $1,679923  METALLICA, JIMBREUER C??h'”f/\r; Slljnvff deTS art
TAKITAKI D) Snake Feat SelenaGomez, Ozuna& CardiB | 37 @ RIAA certification for $135/542.50 VERIZON ARENA, NORTH LITTLE ROCK, ARK. 17432 LI N of the WorldWired Tour, in
D. physical shipments & digital addition to dates in Asia
WITHOUT ME Halsey | 10 o e e $1,677,265  ELTON JOHN and South America. This
noted with Dlan{ond symbol $224.50/$49.50 j:'\‘IElISIART CENTER, FRESNO, CALIF. 1 ! AEG PRESENTS expanse mirrors Metallica's
WHEREVER YOU SLEEP Bay Ledges | s indicates album's multi- - — global reach during its
! platinum level. $1,485,510 THE 1975 career. Dating back to the
= O Latin albums certlification for (£L150,586) 02 ARENA, LONDON 3408 LIVE NATIO o
PLUTO vali | 11 physical shipments & digital S45.19/85.50 i b - beginning of the Boxscore
GREY POPSIC downloads of 30,000 units chart in 1990, the band has
SUE ME sabrina Carpenter | 2 {atm aibums certfication for oL L — grossed over $600 million
0D physical shipments & digital $98.50/$59.10 AN 26 and sold over 10 million
downloads of 60,000 units i i
gl Lo B (Platino). Numeral noted $1,421,330  FLORENCE + THE MACHINE tickets Wo”g".v'de'
with Platino symbol indicates ($L978,675 AUSTRA- M. DUNEED ESTATE, GEELONG, AUSTRALIA —FEric Frankenberg
BOY PROBLEMS Harper Starling | 2 album’'s multiplatinum level. LIAN) $70.07 T
D N
—-——— Digital Songs Charts $1,417,851  OZUNA :
CLOSETOME  Ellie Goulding X Diplo Feat. SwaeLee | 3 @ RIAA certification for 500,000 $256/$135/$95/$68/555 THE FORUM. WGLEWOOD.CALI. 13424
pald downloads and on-
SAY THE WORD Ashley Brinton | 3 demand streams where 100 $1,303,308  BOB SEGER & THE SILVER BULLET BAND, LARKIN POE
L& DSTAR sérelg)m equal 1 download $122.50/$9% .
(Gold).
LosiNGiv FISHER | 25 4 RIAA certification for |
el mr:gion paid dogmloads $1,259,206 K-LOVE LIVE
and on-demand streams $250/$140/ F v
.M;Y E!CELISH AWERS Andres Cuervo | 7 where 100 streams equal $89/$69/$30
1 download (Platinum).
ELECTRICITY Silk City x Dua Lipa | 2o Numeral noted with Platinum $1,219,740 OZZFEST
symbol indicates song's $179.50/$12950/999.50  THE FORUM, INGLEWOOD, CALIF. 1 N
multiplatinum level. /$6950/$49.50
BLAME Mawayy | o
TELETUNEZ Awards $1,189,869 ELTON JOHN
$199.50/$49.50 TACO BELL ARENA, BOISE, IDAHO AEG PRESENTS
LIGHT ON Maggie Rogers | P$ (PaceSetter for largest % s SEK
- L GG (aé'?g;‘::;leﬁsaﬁ'ag?%”afgﬁt 167,373 NINE INCH NAILS, THE JESUS AND MARY CHAIN
NIGHT TO REMEMBER  The Terri GreenProject | volume gain) aql)’olsn.;o S A AR YO SO WA ALK 14631 ANOTHER PLANET ENTERTARMENT
C DG (Dlgltlal Salles Gainer)
) AG (Airplay Galner)
STAY . CRodFeat.BrendanO'Hara | $G (Streaming Gainer) $1,064,971  JUSTIN TIMBERLAKE, FRANCESCO YATES
= ($1.398,061 CANADIAN)  BELL MTS PLACE. WINNIPEG, MANITOBA 11 N
HIGH HOPES Panic! At The Disco | el el ezl el s b :
DCD2/FUELED BY RAMEN/EMG on oard.com/biz. 41,015,871 KASKADE
49 I MIA Bad Bunny Feat. Drake | 14 visit Biliboard.com/biz for S ' e B
complete rules and explanations.
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DOLLY PARTON WORKED
‘9TO0S5 TOGET TONO. 1

The smash hit and film transformed Parton into a pop-culture star

AFTER A CHANCE ENCOUNTER WITH

Lily Tomlin and Jane Fonda on a flight

to New York helped Dolly Parton land

a starring role in the 1980 female-

empowerment comedy 9 to 5, the country

music star found herself at No. 1 on the

Billboard Hot 100 for the first time with

the film’s theme song of the same name.
The tune, which Parton had written

to help pass time on set, topped the Hot

Country Songs chart on Jan. 24,1981, and

the Hot 100 on Feb. 21, becoming only

the second song by a female artist to lead
both lists. At the 24th annual Grammy
Awards, it won for best country song and
best country vocal performance, female.
Meanwhile, the success of the film,
which grossed over $100 million, helped
spark Parton’s ascent to multimedia
ubiquity. “I've been trying all these years
to win my musical freedom so I could
introduce myself to a more universal
audience,” Parton, who went on to star
in The Best Little Whorehouse in Texas and

Steel Magnolias, told Billboard in 1982.
“Now, with the movies I'm doing, I have
the security and money to do the kind of
records I've always wanted to do.”

The 73-year-old Parton boasts the most
No. 1s on Hot Country Songs among
women in the chart’s history, with 2.
Parton, who was honored as MusiCares’
2019 Person of the Year and performed
“9tos” as part of a star-studded tribute
at the 61st Grammy Awards (Feb. 10),
wrote six tracks for the Netflix movie
Dumplin’, which premiered in December.
The platform’s Heartstrings series, due
this year, is based on her music catalog,
and an update of the original g to 5 film is
in the works, too. “All these years, we've
talked about doing a sequel,” Parton told
ABC’s Nightline in 2018. Given the current
cultural climate, “it never made any real
sense until just recently.” —GARY TRUST

From left: Parton,
Tomlin and Fonda
in9to5.

TITLE-Artist-Label

3|

9 T0 5-

RCA 12133 Dolly Parton

3|16
| LOVE A RAINY NIGHT—......,

15| CELEBRATION—

De-Lite 807 Kool & The Gang .

ﬂ 6| 6 WOMAN—JOM Lennon

Getfen 49644 (Wamer Bros.)

5| a1 THE TIDE IS HIGH—....®

Chrysalis 246
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