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“CHASE ATLANTIC IS UNAFRAID TO TAKE THE RULES OF POP AND RUN WITH THEM UNTIL THEY ARRIVE
AT A SOUND THAT IS ENTIRELY THEIR OWN. IN FACT, THE AUSTRALIAN ALT-POP TRIO IS MAKING A
VERITABLE CAREER OQUT OF IT, BLENDING UNDERCURRENTS OF HIP-HOP AND SWIRLING ELECTRONIC
AESTHETICS INTO A TRADEMARK FUSION OF POP THAT IS SELLING OUT SsHOWS AROUND THE WORLD.”
-LIVE NATION'S ONES TO WATCH

14-Jun * Philadelphia, PA « TLA

15-Jun *» Pittsburgh, PA ¢« The Rex Theater
17-Jun ¢ Cincinnati, OH « Bogarts

18-Jun ¢ Nashville, TN ¢« Exit.In

19-Jun ¢ Charlotte, NC « The Underground
21-Jun * Atlanta, GA * Buckhead Theatre
22.-Jun * Ft. Lauderdale, FL ¢« Culture Room
24-Jun ¢ Dallas, TX * House of Blues
25-Jun ¢ Austin, TX ¢« Scoot Inn

27-Jun * Phoenix, AZ » Crescent Ballroom
28-Jun ¢ Los Angeles, CA * The Regent Theater
29.Jun « Sacramento, CA + Ace of Spades
1.Jdul e San Francisco, CA * August Hall
2-Jui e Portland, OR ¢« Crystal Ballroom
3-Jul e Seattle, WA * Neptune

MODN

Salt Lake City, UT ¢ The Depot
Denver, CO ¢« Summit

Tulsa, OK * Cain's Ballroom
Lawrence, KS +» Granada Ballroom
Omaha, NE « Waiting Room
Minneapolis, MN ¢ Varsity

Chicago, IL * House of Blues
Indianapolis, IN ¢ Deluxe @ Old National Centre
Columbus, OH ¢« Newport Music Hall
Detroit, Ml « St. Andrew's Hall
Toronto, Ont * The Opera House
Boston, MA ¢ Paradise Rock Club
New York, NY « Webster Hall

Silver Spring, MD ¢ The Fillmore
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FIRE ALARM

WHOSE MASTERS WERE
THEY ANYWAY?

HOW LABELS CAN

CONTROL YOUR ACCOUNT

YOU STREAM, THEY WATCH
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THANK YOU!+*" *

FOR YOUR
6TH CONSECUTIVE SELL OUT!
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PAID: 40,969
NET GROSS: $4,781,391.80

MAY 24 - 2019 - PHILADELPHIA, PA

WWW.BILLYJOEL.COM | SPECIAL THANKS TO DENNIS ARFA



EMPOWERING LEADERS.
CHANGING THE CULTURE.

We're supporting the next generation of
music industry leaders. One woman at a time.

Congrats to all the women
climbing the charts with us.

AMERICAN EXPRESS

LEADERSHIP ACADEMY

WOMEN IN MUSIC
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Swift

VALHERIA ROCHA

AYLOR SWIFT’S “YOU
Need to Calm Down”
bounds onto the Billboard
Hot 100 at No. 2. It’s
her 24th top 10 and follows “ME!”
(featuring Brendon Urie), which
reached its No. 2 high on the May 11
chart. The songs are from her seventh
LP, Lover, due Aug. 23 — and both
have been blocked from the summit
by Lil Nas X’s “Old Town Road”
(featuring Billy Ray Cyrus).
Swift’s new single opens atop
the Digital Song Sales chart with
79,000 sold, according to Nielsen
Music, marking her record-
extending 17th No. 1 (ahead of

Songs are defined as current if they are newly-released titles, or somgs receiving widespread airplay and/or sales activity for the first time. See Charts Legend on biMboard.com/biz for coraplete rules and explanations. © 2018, Prometheus Global Media, LLC and Nielsen kMusic, Inc. All rights reserved.

The week’s most popular current somgs across all genres, ranked by radio airplay audience isapressions as measured by Nielsen Music, sales data as cowpiled by Nielsen Music and streaming activity data by onkime music sources tracked by Nielsen Music.

é runner-up Rihanna’s 14); No. 3 on
g% Streaming Songs (39 million U.S.
2352 streams); and No. 50 on Radio Songs
3= (24.2 million in airplay audience).

Drake DebutIn =
The Top 10

Sh

At No. 7 on the Hot 100, Drake
debuts with “Money in the Grave”
(featuring Rick Ross). Drake
notches his 35th top 10, pushing
him one ahead of The Beatles for
the second-most in the history of
the chart, after Madonna’s 38.
Ross earns his highest-charting
hit and second top 10, after his
featured turn with Drake and Lil
Wayne on DJ Khaled’s “I'm on
One” (No. 10, 2011).

“Money” begins at No. 4 on
Streaming Songs (31.4 million)
and No. 9 on Digital Song Sales
(17,000), while fellow new track
“Omerta” enters the Hot 100 at
No. 35. Drake ups his count to a
record 98 top 40 Hot 100 hits; Lil
Wayne and Elvis Presley follow
with 81 each. —GARY TRUST
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27 Old TownRoad A LilNas X reat. silly ray cyrus

Peak

Position

‘OUNGKIOMTREZNOR A M.ROSS I 16
EVI.L.HILL,M.'I'.REZNOR,A.M.ROSS,B.R.CYRUSJ.A.DONALD] COLUMBIA
-
YouNeedToCalmDown  TaylorSwift| , |
JLITTLE T.SWIFT [T.SWIFT,JLITTLE) REPUBLIC
- - L1

Bad Guy BillieEilish | , |
FBOCONNELL [BEO'CONNELL FBO'CONNELL) DARKROOM/INTERSCOPE

Talk Khalid | ; |

DISCLOSURE [K.DROBINSON,H.LAWRENCEG.LAWRENCE) RIGHT HAND/RCA

. =
IDon'tCare  Ed Sheeran&JustinBieber | , | .
MAX MARTIN, SHELLBACK, FRED [E.C SHEERAN FGIBSON, SCHOOLBOY/RAYMOND
MAX MARTIN,SHELLBACK ) DBIEBER JBOYD) BRAUN/ATLANTIC/DEF JAM
Sucker JonasBrothers | | |
R.BTEDDER, FRANK DUKES [R BTEDDER JJONAS A FEENYL BELLNJJONASPKJONASK  REPUBLIC
Money In The Grave Drake reat rickross |, ||
CYDNEYCHRI'STINE L.CURRIE, ASOTERIC [A.GRAHAM,
WLROBERTS & LCURRIEC DADE,A JOERGENSEN] OVO SOUND/REPUBLIC
Wow. A PostMalone | , |
L.BELL FRANK DUKES [A.R.POSTL.BELL, A FEENYWTWALSH) REPUBLIC
Suge @ DaBaby | ;
JETSONMADE POOH BEATZ (I KIRK TMORGAN DCLEMONS) SOUTHCOAST/INTERSCOPE
(] -

No Guidance Chris Brown reat.onake | o |
VINYLZJ LOUISA0TWALTON LC.M.BROWN AGRAHAM A HERNANDEZ,
N.J.SHEBIB J HUIZAR TWALTON,N CHARLES T BRYANT M P.LEBRUN] CBE/RCA
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Billboard Hot 100

The 34-year-old
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Atlantanative’s viral ,
hitreaches a new 19 GOd S COllntI'y Blake SheltOI'I 19 2
. No.2peakon Country RN RN
Streaming Songs. .
. o= , . ’ J.MOI [BBURGESS K.KADISH) BIGLOUD
BLANCO B~ " s — 1
BROWN . ) & HighHopes A  Panic! At The Disco
- k y 23 J.SINCLAIR'{JEBERGEBURIE | SINCLAIR JOWEN YOUNG, DCD2/ 4 46
The Git Up . - / LPRITCHARDS HOLLANDER W.LOBBA! -BEANJJEBER(itM.PARKS.I.JUBER] FUELED BY RAMEN/EMG
' - : HeyLookMa,IMadeit @  Panic! At The Disco
A J.SINCLAIR D.H.FRANCIS [BURIE D.H.FRANCIS, DCD2/ 24 ]D
M ANGELAKOS,SHOLLANDER J SINCLAIR M'KIBBY)  FUELED BY RAMEN/EMG
Rumor LeeBrice | - | 5
L.BRICE J.STONE KJACOBS,DFRIZSELL [L.BRICE K JACOBS, A GORLEY) CURB
7 | Thelondon YoungThug, ).Cole &TravisScott | , | ,
T-MNUS [JLWILLIAMSTRAVIS SCOTT JCOLE] YOUNG STONERLIFE/ATLANTIC/300
ConCalma Daddy Yankee & Katy Perry reat. snow 2 | 20
PLAY-N-SKILI.%ZS(D"I'I' SUMMERS [RLAYALARODRIGUEZ, ELCARTEL/ELCARTEL/
JGRVERAVAZQUEZ DK C'BRIE REPUBLIC/UMLE/CAPITOL
BeerNeverBroke MyHeart Luke Combs
S.MOFFATT [LCOMBS 22 7
| R.MONTANA,J. SINGLFI'ON] RIVER HOUSE/COLUMBIA NASHVILLE
@ Never Really Over KatyPerry | . | - J
ZEDD,DREAMLAB [KATY PERRY.A ZASLAVSK| DJAMES,
LHAYWOODHWARNER G.BARLETTA, DN.SANDVIK JGILL M BUZZ) CAPITOL
e Middle Child A Lcole | , | 4 |
._ T-MINUS J.LCOLE [JCOLE) DREAMVILLE/ROC NATION/INTERSCOPE
. ) . o Eastside A bennyblanco, Halsey & Khalid
You have produced for Chris Brown and Getup. Go do something productive in the AADRE WATENBLANCD ECSEMEEFI{%EAFNAE%E\EI% FR.E‘,;'V;,SKEIE,ETSE%% 9 | 49
Fergie. What led you to country music? world.” | putin 808s with beatboxing and : ' :
Country was my first outlet, [where] | [could] ~ tambourine, and it reminded me of the same Q{fgﬁﬁw&,_, HNSON, OUACLJQO%&S, 26 | 16 !
Co . . . . . LILYACHTYEBYN M? MOTOWN/CAPITOL
escape realities and write about fantasies. joy | heard listening to Al Green. | [thought], yy {
_i 5T " Pure Water Mustard & Migos '
Then, a; | was demo nlwg records for Kalne This has to be a dance song. DTN Ao ]US%UMA“HH%M%%?R%CWO% 2% | 2 |
Brown in 2015, | was like, “| could do this!” : ‘ i _—
My friends would be like, “You're black. Do you feel like Lil Nas X’s “Old Town GoingBad A Meek Mill reat. prake | o | g
You can't sing country.” But look at Darius Road” opened the door for “The Git Up”? I Sty bt s & o
Rucker. | started riding in shared Lyfts to He beat me to what | had held close to my Omerta Drake 5 |
, . ., ZEYDEATS [AGRAHAMOYILDIRM, REPUBLC l
play myrecordsin 2017,and | never gota heart for years. After “Old Town Road,” | GETACHEWDPATRZEK M SAMJELS) OVO SOUND .
negative response. called [Broken Bow Records executive vp] Earfquake Tyler, The Creator 3 5 ]
JonLoba and was like, “Now is the moment. TYLER, THE CREATOR TOKONMALITCARTER] CotlmeiA |
How did “The Git Up” come about? The record’s got to come out.” | didn’t know it LookWhat God GaveHer ThomasRhett ol & 4
“The Git Up” is dedicated to my would be big this fast, but | did know it would BUNETTALK HINBUN ANALILILRAR] o AN VALORY
grandmother telling us every morning, bring joy. —TAYLOR WEATHERBY Better Khalid | . |
STARGATE,DIGICHARLIE HANDSOME&I,}R.SI':"OBNSON.
] M S.ERIKSENTEHERMANSEN JCHAM CHARLEHANDSOME]  RIGHTHAND/RCA
Shallow A  LadyGaga&Bradley Cooper !
LADY GAGA B.RICE [SGGERMANOTTA 1 38
M.DRONSON A R SSOMANDO,A.WYATI'] INTERSCOPE |
. . § o8 — 5 i
Title cerniricarion Artist ?‘,:‘% gu |.°°k BaCkAt k . ABOOgleWIt daHoodie
PRODUCER (SONGWRITER] IMPRINT/PROMOTION LABEL | &8 = 20 lASWEErBOIWIEWHMHOODIE WEETMLSAMUELSCWARD, 27 28
CDOTSONM NFJERKING ILLADANELS RUERKINS NS PATN HIGHBRIDGE THE LABEL/ATLANTIC
Sifoer Spider-MitoTheSpiderVeie] A, Fosaond el BreakUpWithYourGirfriend, 'mBored ~ ArnaGrande | , |
KM.I.SHAM@_EROWN CLANG) ' REPUBLI§ P/slﬁ(rmﬁg%léms!ﬁ&%ﬁRFR%G%R%@QTKI.QNGGs] REPUBLIC
g | 10 Dancing With AStranger  SamSmith&Normani | | 5 | | SickoMode A TravisScott | | | o
T AN SN S SN R AL cAPOL S Rcoumcs) aniRRERE |
7o) IfICan’tHave You = ShawnMendes | , | - Speechless A Dan+Shay | ., |
- - ; & MARRSTCHGHR N MERCEREAL) ISLAND/REPUBLIC o DSMYERS.S HENDRICKS DSMIERS, WARNER MUSICNASHVILLES
:IEI;\I':'I ABSI I.XI.Y @ ' ' JJEEQDEI!IEI;?EDERIC JEFFERSON Lizzo 14 7 36 Nightmare Halsey 15 5
FEAT BILLY e R SRS oo
Old Town Road 1 ME! Taylor Swift reat. Brendon urie 2 9 @ When The Party’s Over @ BillieEilish 29 | 22 |
J.LITTLET.SWIFT (T.SWIFT LLITTLE BURIE) REPUBLIC FB.O'CONNELL [FBO'CONNELL) DARKROOM/INTERSCOPE “
With 91.6 million U.S. streams . = - 1 T
- : 2|5 WithoutMe A Halsey 1 77 CrossMe  Ed Sheeran reat. chance e Rapper & Po Rock
in the tracking week, the smash LBELL [LBELL A R ALLEN, A FRANGIPANE DELACEY 46 04
is one of 20 in the histo ryo fthe JTIMBERLAKE TV.MOSLEY,S.SSTORCH) ' CAPITOL FRED [CJBENNETTEC.SHEERAN R.HALLEN, FG'BSON) ATLANTIC
Hot 100 to rule for at least 12 T — — 1l i
weeks. Lil Nas X's £P 7, featuring 10 gxgﬁﬁg\,ﬂ'}xﬂﬂgo A AvaMax 0 | 27 Envy Me A Calboy 3| 27
the Cyrus an d ori gin al versions H.RWALTER A.A KOCIW.LOBBAN-BEAN] ATLANTIC JTK [CWOODSJTKNIGHT) PAPER GANG/POLO GROUNDS/RCA
of the song, arrived June 21. e o
¢ @ ‘ Egﬁgilct'( Eﬁm i PoloGreat titmiay | o | |2 A GoodAsYou ® KaneBrown | . |
- R AR ATEAT AR D SR CoLUMBIA e e T ZONE4/RCANASHVILLE
- 7Rings ArianaGrande | | | ,, - Goloko YG,Tyga&JonZ | ,. | .
A S A TR avommson et D e e estoqunones) DG
18 | 18 m%ﬁﬁ!g ereumHEON MaIShme!L(Y)Tn\;&EcBoaLLsEg!\I/Ee/ 2 | 44 ‘; Cool Jonas Brothers 27 1l
DSMITHMARSHMELD) ASTRALWERKS/CAPITOL A A NS v REPUBLIC

SALES, AIRPLAY & STREAMING

DATA COMPILED BY

BROWN: J. KAVIAR. KHALID: ROLEXX. URIE: ROB GRABOWSKI/INVISION/ &P/
SHUTTERSTOCK. BALLERINI: KEVIN MAZUR/GETTY IMAGES. NAS: FRAZER

HARRISON/GETTY IMAGES.

Global Media, LLC and Nielsen Music, Iac. All rights reserved.
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§o Title canrcaron Artist —‘,53‘,,% gé
~2e PRODUCER [SONGWRITER] IMPRINT/PROMOTION LABEL 2 =0 Khalid's new albu m, Free Sp,'”'f,
Iel The GitUp Blanco Biown continues to bring the singer-
BLANCOBROWN [BAI)  TRAILERTRAPMUSIC/BIMG/BROKEN BOW - 2 songwriter chart firsts. The set
Ran$om il Tecca debuted as his first Billboard 200
5 NMIRATTAYLOR [TLASHARPENM RATIATIOR)  GALACTIC/REPUBLIC 52 3 No. 1 (April 20) and has now
, ius;Us _DJKHa]ea;—tSZA KHALID generated his initial leader on his
62 eat 43 | 5 :
DEARIMCARUOMSINER wenesesec Talk ownon the Mainstream Top 40
: Someone Youloved _Lewis Capaldi airplay tally, where “Talk” rises 3-1.
@ TMS [L CAPALDIROMANSBKOHN,PKELLEHERTBARNES)  VERTIGO/CAPITOL o4 6 His “Love Lies,” with Normani,
Walk Me H ruled the ranking for two weeks
a e Home PInk p o
@ PTHOMAS K MOORMAN [PINK S.HARRIS,N RUESS) RCA o6 last September, and "Eastside,
Worth it @ with Benny Blanco and Halsey,
orth it YK Osiris - " :
56 KIVVITTAYLOR KC SUPREMETMILLS [OWILLAMS.C HEDBERG, 52 | 18 led for aweek in March. “Talk” tops
MGOGGINGS R OWOODS R DLSNODGRASSIR KCANDILORATMILLS]  DEFIAM .
Y the all-genre Radio Songs chart,
2 aﬁ!&oﬁ&%gmps BRUNO%%CC’:REIE‘ BrunoMars | . | where it's Khalid's first No. 1, for
J.YIP,R.ROMULUSJ.REEVES,R.C.I\/{CCULlOUGHI[J.E.FAUNTLEROYII] ATLANTIC e
asecond week (114.7 millionin
7N\ ClOIlt Offset reat. cardis 29 1 audience. u P 8%) ) —GT.
CUBEATZ J LUELLEN [K.CEPHUS OUALITY CONTROL/ !
- K GOMRINGER TGOMRINGER) MOTOWN/CAPITOL
- R [
@ Knockin’ Boots LukeBryan | . | ¢
t i JSTEVENS JSTEVENS [HLINDSEYG.SAMPSONJMNITE)  CAPITOLNASHVILLE
47 60 Press CardiB 16 3 Title cenricanion Artist —‘,53‘,,% %J‘é
NOT LISTED [NOT LISTED) THEKSR GROUF/ATLANTIC PRODUCER [SONGWRITER) IMPRINT/PROMOTIONLABEL =~ £& 30
@ @ GKLIJ%II.N MMORRIS Maren Morris 59 | 15 OtroTrago Sech reat. parell gl 2
\ FAMORRE S RONs G KURSTIN COLUMBIANASHVILLE P R A ML AMS B ASTRO AIGH
53 @ Easier =~ S5SecondsOfSummer| .. | , CallYouMine The Chainsmokers&BebeRexha | ., | -
| MCUFFORDAWET N,‘«.TA[N'IPOSLLBE&SR&TEDDERCPUT# SSECONDSOF SUMMER/NTERSCOPE T o i FELD) DISRUPTOR!
@ OzzgéLZG gsrwrow&nz RRWLLA EMHoll\vgngl!l( Mill rat. E:Jllzrrm} 54 L ' Raised On Country ChrisYOung 83 3
N e AR A DB A A S O b creranALEy " ALATE CCROWDER CYOUNGCYOUNGCRBARLOWECCROWDER) - RCA NASHVILLE
GO Gisesdiow & sumervserxonie | | || ol P Trampoline e rANICE AT
AARCH!R:A_GRAH'AM] IVRN/INTERSCOPE SHAED,A MENDOZA [CLEESERNSTMERNST)  PHOTO FINISH/CAROLINE THE DISCO
— TS Hey Look Ma,
80 @ Some Of It EricChurch | o« | 4 a8 Love Ain’t HiYoungBand | ; | | IMade It
_ JJOYCE[ECHURCH,LHYDE.C.DAN ELS,BPINSON) EMINASHVILLE DHUFF [RCOPPERMAN A GORLEY.S MCANALLY) VALORY
@ @ @ AllTo Myself © Dan + Shay 55 | 7 @ / Ocean Eyes A Billie Eilish g1 | 1 Having first appeared on the
\_ R N RS WARNERMUSIC NASHVILLE/WAR \ FBOCONNELL [FBO'CONNEL) DARKROOM/INTERSCOPE Radio Songs listin 2006, the act
addsits second top 10 {11-10;
8 @ ShottaFlow A NLEChoppa | 4 | 4 BaccAtltAgain  YellaBeezy, GucciMane&Quavo | o, | 58.2 million, up 11%), with both
NOTUSTED[NGT LISTED) NOLOVE QUAY [MCONWAYQ K MARSHALL R DDAVISC ROSSER DROBERTS)  HITCO reaching the region since last
L November."High Hopes” went
@ Callaita Bad Bunny & Tainy | ;o | > Calma Pedro CapoXFarruko | ., |, on to reign for 14 weeks.
¥ TAINYF SALDANATUNES (A MARTINEZOCASIOFGORTIZTORRES)  RIMAS SAORECARCRBPIMOCAPOGNORGAGEGONZALEZ 1 e L
‘ @ Rearview Town JasonAldean | o | 4 Wake Up Travis Scott | . |
“‘ \ . M.KNOX [NTHRASHER B.PINSON K LOVELACE)  MACON/BROKEN BOW ;@Q&ﬁ%ﬁg&%V\hﬂaﬁﬂﬁ%@%w&%DEAATKEg[NESBERK] ® m%mﬂsuﬁ%ﬁ’f
et v BLACK RIVER/RCA NN MONSAS SRS ROSEN. e warnER
—- - - - — 4
-l LoveSomeone BrettEldredge | ., | Only Human Jonas Brothers
R.COPPERMAN B ELDREDGE (B ELDREDGE, 91 2
RCOPPERMAN, HMORGA WARNER MUSICNASHVILLE/WMN SHELLBACK [JIONAS,PKJONAS ILN.JJONAS SHELLBACK) REPUBLIC
72 | 73 I B(Neofv?L!seD[!lxleeEE\%?L BLACKMON Beyonce 65 | 9 RescueMe  Marshmello reat. A pay To Remember @ !
T.MJENKINS,‘I'.I'(EITH,L.'KNOWLES,J.TEMPLE " PARKWOOD/COLUMBIA NOT LISTED [NOT LISTED) JOYTIME COLLECTIVE
g Talk YouOutOfit  FloridaGeorgialine | - | g BigOleFreak  Megan Thee Stallion | .- |
JMOI [MWW.HARDYH.PHELPS ] ROGERS, A VANDERHEYM) BMLG LILJU [M.PETE L MMASON,M.DAR) 1501 CERTIFIED/300
— KELSEA
5 | 70 A Wish \MiS|'Il DJKhaled rext. cardi & & 21 savage 9 5 Te Robare Nicky Jam X Ozuna . 5 BALLERINI
TAY KEITH, DI KHALED [ITHORPE K M KHALED, .
CARDI B SJOSEPHB.LCHAMBERS WETHEBEST/EPIC R AR ROO AN AT EY s BN Miss Me More
e @ Pu?svsvggggmogﬁﬁl}'ﬂlgge&t.1|n, Bas . Coe ERTHGANG & Yowegudy | o | Tap NAYV Feat. meek mill 8 | 2 S
OFANN.OTTHOMASAHOGAN] DREAMVILLE/INTERSCOPE RRVILARIS A VAL ANV o MES XO/REPUBLIC After climbing to No. 2 on
e T . o s ; the Country Airplay tally
= | 7» Il EyesOnYou @ ChaseRice | ;3 | g BailaBailaBalla OzunaxDaddy Yankee x Balvinx Farruko x Anuel AA 59 | 8 Uune 15), "Miss Me More”
C.DESTEFANO[CRICEC. DESTEFANGA.GORLEY)  DACKJANELS/BROKEN BOW | A ™ SN marks Ballerini’s first entry on
| . I G Adult Top 40 as alead artist. In
u | 7 csmﬁﬁffewﬁ? mmlnlulﬂlm%adm%]mm & Im Bunny | . | . It's You AliGatle | o, | | March, she reached No. 15.0n
mmﬁ%ﬂmm \EZCECRTE RVERA LCEORTZ RVERANK SECARRA] HEVAnmnxmﬁA STARBLAND ;%G%%Eﬂtﬁ%%%&%@&ﬁﬁ&ﬁmg\r/fé}m' LISN/VWARNER the latter list as featured on The
. . . . Chainsmokers’ “This Feeling.”
7| 7 [ SanguineParadise - LilUzivert| ., | Robbery A Juice WRLD | ;| g
RN e VST e ATLANTIC N.M RA [l A HGGINS,N.MIRA] GRADE A/INTERSCOPE
60 | 75 A “I,;!RESHWI eElI.O.wSTEE/tEI'I\.AlAMA$SHMELM awhmellogﬁhfg&g‘"\f; 2115 RacksInTheMiddle  NipseyHussle rezt. roddy picch 8 it goy % | T
R AR S Borerm) GLASSNCTE/REPUBLIC A R T AR MO0 | MONEYINNOMONEY OUTATLANTIC
RN c0 ] Sanctuary Joji | g5 | The OnesThatDidn'tMake it BackHome  lustnMoore | o | |
JRAISEN [DDMWILSON, RAISEN.G.MILLER LNICCOL)  BBRISING/12TONE 1SSTOVERSBORCHETTA IMOORE PDIGIOVANNICMCGILLISSTOVER]  VAIORY |
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35 Jobs of Tomorrow Want
to level up in the music
business? Forge your own
path within it, like these
drag gueen-managing,
luxury cannabis-
delivering, playlist-
piloting innovators.

44 Running Algorithm Nation
As Spotify's relationships
with the majors turn
tense, global head of
music Nick Holmstén
needs to keep the peace.

BILLBOARD HOT 100
>~ 3 New singles by
' Taylor Swift and Drake
launch in the top 10.

THIS WEEK

Volume 131 / No. 16

TO OUR READERS

Billboard will publish i1ts

nextissue on July 20. -
For 24-7 music coverage,

goto billboard.com. g

ONTHE COVER

Illustration by Sinelab.

Cuco photographed
June 13inLos Angeles.
. - Find out what You Should
s - Knowabout Cuco at
.~ —billboard.com/videos. -

-

PHOTOGRAPHED BY CHRISTOPHER PATEY

TOPLINE

13 Pre-saving music on
Spotify can give labels
significantaccess to a
user's account.

14 RememberingElliot :
Roberts, the iconic music ;
manager to Neil Young,
Tracy Chapmanand
others, who died
June 21 at age 76.

THE BEAT
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A NEW NAME

FOR THE ENTERTAINMENT

ICON OF SOUTHERN CALIFORNIAS ONTARIO

TOYOTA

A RENA

Ontario, California

(Formerly Citizens Business Bank Arena)

Booking Contact:

Adam Millar
amillar@toyota-arena.com
909.244.5530

SMe>

This state-of-the-art intimate entertainment venue,
Toyota Arena hosts concerts, rehearsals, a variety of

sporting events, family shows, and private special events.

« Centrally located in Southern California

« 4.7 Million population
(14th largest metro area in the U.S.)

- 2,500 to 10,500 capacity configurations
- Easy freeway access and ample parking

« Minutes from Ontario International Airport (ONT)

Toyota-Arena.com
nHey

Convontion Voot Mimipeanent Toyota Arena | 4000 E. Ontario Center Parkway | Ontario, California 91764 | 909.244.5500




billboard

Hannah Karp
EDITORIAL DIRECTOR

Robert Levine Ian Drew
INDUSTRY EDITORIAL DIRECTOR CONSUMER EDITORIALDIRECTOR
Nick Catucci Frank DiGiacomo Silvio Pietroluongo Ross Scarano Denise Warner
EXECUTIVE EDITOR, EXECUTIVE EDITOR, SENIOR VICE PRESIDENT, CHARTS EXECUTIVE EDITOR, EXECUTIVE EDITOR,
MAGAZINE INVESTIGATIVE AND ENTERPRISE REPORTING AND DATA DEVELOPMENT MUSIC DIGITAL
Christine Werthman Jennifer Martin Laski Melinda Newman Jason Lipshutz DanRys
MANAGING EDITOR PHOTO AND VIDEO EXECUTIVE EDITOR, SENIOR DIRECTOR, NEWS DIRECTOR
DIRECTOR WEST COAST/NASHVILLE MUSIC
Leila Cobo (Miami) Gail Mitchell Thom Duffy

VICE PRESIDENT/LATIN INDUSTRY LEAD EXECUTIVEDIRECTOR, R&B/HIP-HOP EXECUTIVE DIRECTOR, POWER LISTS

EDITORIAL
FEATURES EDITOR Rebecca Milzoff » SENIOR EDITORS Danica Daniel, Nolan Feeney, Lyndsey Havens
COPY CHIEF Chris Woods « INTERNATIONALEDITOR Alexei Barrionuevo « AWARDS EDITOR Paul Grein
SENIOR DIRECTOR Dave Brooks (Touring/Live Entertainment) + SENIOR EDITOR/ANALYST Ed Christman (Publishing/Retail)
COUNTRY CORRESPONDENT Annie Reuter « SENIOR COPY EDITOR Christa Titus « COPY EDITORS Catherine Lowe, Silvija Ozols, Diane Snyder
SENIOR NEWS EDITOR, WEST COAST Colin Stutz « ASSOCIATE EDITOR Taylor Weatherby + REPORTER Tatiana Cirisano + ASSISTANTEDITOR, LATIN Jessica Roiz

EDITORIAL OPERATIONS ASSISTANT Josh Glicksman

DESIGN
CREATIVE DIRECTOR Alexis Cook « ARTDIRECTOR Chris Elsemore
ASSOCIATE ARTDIRECTORS Zachary Gilyard, Natalie Skopelja « DESIGNER Quinton McMillan
ARTPRODUCTION MANAGER Dan Skelton « DEPUTY ART PRODUCTION MANAGER Mike Vukobratovich

ARTPRODUCTION ASSOCIATE James Morgan

PHOTO & VIDEO
SENIOR PHOTO DIRECTOR Jenny Sargent
PHOTO EDITORS Amelia Halverson, Samantha Xu + ASSOCIATE PHOTO EDITORS Jennifer Arnow, Laura Tucker
PHOTO RESEARCHER Melissa Malinowsky » PHOTO ASSISTANT Katie Spoleti
DIRECTOR OF PRODUCTION Hanon Rosenthal
SUPERVISING PRODUCER, BRANDED VIDEO Lori Schmon « SENIOR PRODUCERS Victoria McKillop, Laela Schmidt, Antonio Teixeira
SENIORLIVE VIDEO PRODUCER Jessie Whitman » VIDEO PRODUCER Emma Byer » ASSOCIATEPRODUCER Dierdre Hynes
POSTPRODUCTION SUPERVISOR Zack Wolder + SENIOR VIDEO EDITOR Phil Yang + VIDEO EDITOR Pedro Rodriguez » WEB CONTENT MANAGER Rebecca Schiller
YOUTUBE MANAGER Jason Al-Samartrie + VIDEO PRODUCTION ASSISTANT Emily Tarpey

EXECUTIVE PRODUCER, NEWS Lee Schneller + SENIOR PRODUCER, NEWS Brian Zambuto

CHARTS
SENIOR DIRECTOR OF CHARTS Keith Caulfield (Billboard 200, Heatseekers Albums; Los Angeles)
SENIOR DIRECTOR OF CHARTS Gary Trust (Billboard Hot 100, Pop, Adult)
DIRECTOR, CHART PRODUCTION Michael Cusson » ASSOCIATE DIRECTOR, CHART PRODUCTION/RESEARCH MANAGER Alex Vitoulis (Blues, Classical, Jazz, World)
SENIOR CHART MANAGER Jim Asker (Country, Christian, Gospel) « CHART MANAGERS Trevor Anderson (R&B/Hip-Hop; Editorial Liaison),
Pamela Bustios (Latin), Eric Frankenberg (Boxscore/Touring), Gordon Murray (Dance/Electronic),

Kevin Rutherford (Social, Streaming, Rock), Xander Zellner (Artist 100, Emerging Artists; Associate Editorial Liaison)

DIGITAL
SENIOR VICE PRESIDENT, MEDIA OPERATIONS Michael Gutkowski + DIRECTOR, PROGRAMMATIC SALES AND STRATEGY Lee Garfield
VICE PRESIDENT, ENGINEERING Nithin Meppurathu « VICEPRESIDENT, AD TECH Michael Bendell « VICEPRESIDENT, DATA Julian Pan « VICE PRESIDENT, PRODUCT Andrew Lee
EXECUTIVE VICE PRESIDENT, CONSUMER INSIGHTS AND BRAND STRATEGY Gabriella Mirabelli
VICEPRESIDENT, PRIDE Alexis Fish « DEPUTY EDITORS, DIGITAL Katie Atkinson, Joe Lynch

DANCE DIRECTOR Katie Bain « SENIOREDITORS Gabriella Ginsberg, Hilary Hughes, Andrew Unterberger « ASSOCIATE EDITOR Bianca Gracie

ASSOCIATEEDITOR, LATIN Suzette Fernandez » HIP-HOPEDITOR Carl Lamatre » TECHNOLOGY AND INNOVATION EDITOR Micah Singleton » STAFF WRITERS Stephen Daw, Taylor Mims, Chris Payne

SENIOR WEB PRODUCER Rena Gross « SENIOR PHOTO EDITOR Jenny Regan « PHOTO EDITORS Tracy Allison, Jessica Xie

INTERACTIVE ART DIRECTOR Rett Alcott » SENIOR PRODUCT DESIGNER Andrew Elder » DESIGNER Ady Chng + EXECUTIVE DIRECTOR, ARTIST RELATIONS Joe Kelley » VIDEO ANALYTICS SPECIALIST Tom Opitz

DIRECTOR, SOCIALMEDIA Stephanie Apessos «+ SOCIALMARKETING MANAGER Dervla O'Brien « SOCIALMEDIA MANAGER Becky Kaminsky » SOCIAL MEDIA COORDINATORS Alvin Benavides, Alexa Bianchi

ARTIST RELATIONS ASSISTANT Bryan Kress = VICE PRESIDENT, DIGITAL REVENUE OPERATIONS Gina Perino
EXECUTIVE DIRECTOR, ACCOUNT MANAGEMENT AND ADVERTISING OPERATIONS Shameka Frank » SENIOR DIRECTOR OF PARTNERSHIPS Shira Brown
DIRECTOR, PROGRAMMATIC OPERATIONS Jeremy Zimmerman » ASSOCIATEDIRECTOR, ADVERTISING OPERATIONS Cheryl Kampanis
SENIOR ACCOUNT MANAGERS Galina Druzhinina, Sarah Seo » DIGITALACCOUNT MANAGERS Alex Felser, Allie Hedlund, Ashley Johnson

MANAGER, ACCOUNT MANAGEMENT Greg Johnson ¢+ DIGITAL ACCOUNT COORDINATOR Travis Johnson « PROGRAMMATIC YIELD MANAGER Francis Kremer



ur RruRMHNANrs 3
Fomo.

#ROCKTHEBOK © BOK CENTER

TULSA, OKLAHOMA




billboard

Lynne Segall Julian Holguin
EXECUTIVE VICE PRESIDENT/GROUP PUBLISHER EXECUTIVE VICE PRESIDENT/HEAD OF BRAND PARTNERSHIPS

ADVERTISING & SPONSORSHIP
SENIOR VICE PRESIDENT, TELEVISION AND MEDIA Elisabeth D. Rabishaw « SENIOR VICE PRESIDENT, ENTERTAINMENT Victoria Gold
VICE PRESIDENT, BILLBOARD SALES Joe Maimone + VICEPRESIDENTS, BRAND PARTNERSHIPS Mike Tresvant, Mike Van
VICE PRESIDENT/CREATIVE DIRECTOR, BRAND PARTNERSHIPS Dana Droppo + VICE PRESIDENT, FASHION AND LUXURY PARTNERSHIPS Alexandravon Bargen
EXECUTIVEDIRECTOR, SALES DEVELOPMENT, LUXURY Debbie Flynn
EXECUTIVE DIRECTOR, LUXURY REAL ESTATE AND REGIONAL SHELTER Sue Chrispell
EXECUTIVE DIRECTOR, EDUCATION, ASSOCIATIONS AND FILM COMMISSIONS Lori Copeland
EXECUTIVE DIRECTORS, BRAND PARTNERSHIPS Marinelle Carifio, Felicia Fortenberry, Alex Kim, John Rutner, Mindy Schneider, Erik Yates
EXECUTIVE DIRECTOR, TELEVISION AND FILM Scott Perry « SENIOR DIRECTOR, BRAND PARTNERSHIPS Karbis Dokuzyan
ACCOUNT DIRECTORS, BRAND PARTNERSHIPS Justine Matthews, Daniel Purnhagen, Michael Sandler

EXECUTIVE DIRECTOR, FILM, TALENT AND MUSIC DebraFink + EXECUTIVE DIRECTOR, FILM AND TELEVISION Carolyn Bernstein
NASHVILLE Lee Ann Photoglo » ADVERTISING DIRECTOR, LABELS, WEST COAST TOURING AND VENUES Cynthia Mellow

MANAGING DIRECTOR, LATIN Gene Smith + LATIN AMERICA/MIAMI Marcia Olival « ASIA PACIFIC/AUSTRALIA Linda Matich

DIRECTOR, BUSINESS DEVELOPMENT Cathy Field « BUSINESS DEVELOPMENT COORDINATOR Dominique Angell « SALES COORDINATORS Syed Abidi, AndreaRico

MARKETING
VICE PRESIDENT, MARKETING Erika Cespedes
VICE PRESIDENT, STRATEGY Anjali Raja « SENIOR MANAGER, MARKETING STRATEGY BRAND PARTNERSHIPS Jeanne Dienstag
DIRECTORS, MARKETING STRATEGY Cam Curran, Andrew Masters « VICEPRESIDENT, EVENTS AND TENTPOLES Lyndsay Meabon
DIRECTOR, BRANDED CREATIVE Alfred Marroquin « POSTSALE DIRECTOR Renee Giardina « OPERATIONS DIRECTOR, BRAND PARTNERSHIPS Barbara Lang
SENIOR MANAGER, POSTSALE Briana Berg « POSTSALE MANAGERS Steven Huizar, Sarah Lombard
SENIOR BRANDED CONTENT MANAGER Elizabeth Lancaster - MANAGERS, BRANDED CONTENT Kwasi Boadi, Cat Scavelli
MANAGERS, STRATEGY Ross Figlerski, Claire McMahon, Yasmine Panah
MARKETING STRATEGIST/PROJECT MANAGER Erica Daul « DESIGN DIRECTOR Stacy Saunders « MARKETING DESIGN MANAGER Kim Grasing
DIRECTOR, TELEVISION DEVELOPMENT Joanna Zwickel « ASSOCIATE DIRECTOR, EVENT MARKETING Anush Yemenidjian

RESEARCH ANALYST Maritza Massol »+ MARKETING ASSOCIATE David Rishty

EVENTS & CONFERENCES
VICE PRESIDENT, EVENTS AND CONFERENCES Curtis Thompson « DIRECTOR, EVENTS AND CONFERENCES Mary Rooney

SENIOR COORDINATOR, EVENTS AND CONFERENCES Matt Baum + COORDINATOR, EVENTS AND CONFERENCES Mary Carter

LICENSING
SENIOR VICE PRESIDENT, BUSINESS DEVELOPMENT AND LICENSING Andrew Min
DIRECTOR, LICENSING Kelly Del Sordi « ASSOCIATE DIRECTOR, INTERNATIONAL BUSINESS DEVELOPMENT AND LICENSING Anuja Maheshka
REPRINTS AND PERMISSIONS Wright’s Media (call 877-652-5295 or email pgm@wrightsmedia.com)
ARTICLE OPTION INQUIRIES Joanna Zwickel (212-493-4163, joanna.zwickel@thr.com)

PRODUCTION & CIRCULATION
SENIOR VICE PRESIDENT, MEMBERSHIP Michael Sacks
EXECUTIVEDIRECTOR, GROUP PRODUCTION Kelly Jones
EXECUTIVE DIRECTOR, AUDIENCE DEVELOPMENT AND CIRCULATION Katie Fillingame
ASSOCIATE PRODUCTION DIRECTOR Anthony T. Stallings « PRODUCTION MANAGER Suzanne Rush
SENIOR MANAGER, EMAIL MARKETING AND CIRCULATION Meredith Kahn

SUBSCRIPTIONS Call 800-684-1873 (U.S. toll-free) or 845-267-3072 (international) or email subscriptions@billboard.com

OPERATIONS
GROUP FINANCE DIRECTOR David Aimone » EXECUTIVE DIRECTOR, FINANCE AND OPERATIONS Jerry Ruiz
DIRECTOR, ADVERTISING FINANCE Mirna Gomez + SENIOR MANAGER, CRM AND OPERATIONS Mase Goslin
PROCUREMENT MANAGER LindaLum » IMAGING MANAGER Brian Gaughen

HUMAN RESOURCES ASSISTANT Kimberly-Ann Basdeo

Deanna Brown
PRESIDENT
Bob Kerner Moksha Fitzgibbons Kevin Kunis Michele Singer
CHIEFTECHNOLOGY OFFICER CHIEF REVENUE OFFICER SENIOR VICE PRESIDENT, FINANCE GENERAL COUNSEL
Robert Alessi Barbara Grieninger Ellen Goldsmith Alexis Capra

CONTROLLER VICE PRESIDENT, FINANCE CHIEF HUMAN RESOURCES OFFICER VICEPRESIDENT, HUMAN RESOURCES



3

) ;:}
§Z

i e ¥

SAP Center at San Jose Northern California’s Premiere Sports and Entertainment Venue
sapcentercom f W (O




L0

|Il‘ ‘0‘|"‘|I'u‘

2%

gl IU”
1

/-
/

AR
WA L
|\ 11! “J

— e —

W, Nl ‘ I /)
l : o. r' 5 ’
’ ‘é“ ( Vs .' \,J"‘v
O [ X O”O‘q L"' f[o cﬂu A fj ! '.; y
oll' ‘ll' X} ol u]lo Ot ’ ,i
= ,Ml' Q% - m’ m o

<

I I

|
)
i~ I

“"

AN UNFORGETTABLE EXPERIENCE
IN THE HEART OF THE STRIP

Located in the heart of the Strip, Waldorf Astoria Las Vegas offers luxurious
guest rooms and suites with breathtaking views, a sprawling spa featuring
customized wellness offerings, and dynamic culinary experiences ranging from a
modern take on classic French cuisine at Forbes Five-Star Twist by Pierre Gagnaire
to sipping handcrafted cocktails 23 floors above the glittering skyline at SkyBar.

waldorfastorialasvegas.com

WALDORF ASTORIA

LAS VEGAS
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When You Listen, They Watch

Users who “pre-save” upcoming releases to their Spotify accounts can hear music as
soon as it's out — but may not realize how much data they're giving up in order to do so

HEN SPOTIFY USERS
“pre-save” certain
albums or singles,
labels can get enough
control over their accounts to
track what they listen to, change
what artists they follow and
potentially even control their music
streaming remotely.

To pre-save music, which adds a
release to alibrary as soon as it comes
out, Spotify users click through and
approve permissions that give labels
far more account access than the
streaming giant normally grants
them. This allows labels to harvest
more of the consumer data that
streaming companies usually guard
tor themselves.

Labels also ask for far more
permissions than they need. Spotify
users who, for example, tried to pre-
save the Little Mix single “Bounce
Back” from links shared by the act or
its label, Sony Music, were prompted
to agree that Spotify could allow
Sony to “view your Spotify account
data,” “view your activity on Spotify”

BY MICAH SINGLETON

and “take actions in Spotify on your
behalf.” The exact permissions Sony
requests are only visible to those who
click through to the corresponding
submenus, so users may not fully
understand all that they’re agreeing
to — or that the changes apply to
their account unless they change it
on Spotify’s website.

“I'm not sure if most people realize
that,” says John Tinker, a media
analyst with Gabelli & Company.
“There’s nothing they’re doing that’s
illegal —it’s just that no one ever
actually realizes when they sign off
on these things what they mean.”

The only access labels need
to pre-save music to a Spotify
account is permission to “add and
remove items in your Library.”

But the submenus for Sony’s Little
Mix campaign asked users for 16
additional permissions, including
to “control Spotify on your device”
and “stream and control Spotify on
your other devices.” In its campaign
for Chris Brown’s new single

“No Guidance,” featuring Drake,

Sony asked to “upload images to
personalize your profile or playlist
cover” and manage who you follow
on Spotify. (Spotify, Sony and the
other major labels declined to
comment for this story.)

The exact permissions requested
vary among campaigns, but
Sony often asks for the most,
according to over a dozen pre-save
campaigns reviewed by Billboard.
Universal Music Group’s pre-
save campaigns usually ask for
10 additional permissions; in its
campaign for “Ritual” — the recent
single from Tiésto, Jonas Blue
and Rita Ora — it requested access
to the user’s birthdate. Warner
Music Group routinely asks for 10
additional permissions, including
full control over private playlists
in the campaign for the Black Star
Dancing EP by Noel Gallagher’s
High Flying Birds. (All three
major labels adhere worldwide
to the European Union’s General
Data Protection Regulation, which
mandates that users be allowed to

MARKET WATCH
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see the data companies keep about
them and, in some cases, ask for it
to be deleted.)

“These permissions strike me
as expansive and beyond what
a reasonable consumer would
expect,” says Frank Pasquale, a
law professor at the University of
Maryland who studies the ethical
implementation of technology. “On
the other hand, the larger picture
1s that as the Facebooks, Googles
and Amazons of the world get so
much data about people, every
other company is just going to do
the same. I can see why [the labels
are] doing it: because they fear if
they aren’t as aggressive as Google
and Facebook they’re going to lose a
competitive advantage.”

Pre-save campaigns, which
boost the first-week listening that
can drive strong chart debuts,
quickly became a music business
marketing staple after Spotify
added the feature as part of a 2017
update to its API, the software
that allows online programs to
share data. But the feature has also
become a way for major labels, and
sometimes other rights holders,
to get data on listeners. In some
cases, labels could potentially even

6

‘No one ever

have the right to control playback
on devices running Spotify, like
Sonos speakers, although Billboard
hasn’t seen evidence of that
happening. It does not appear that
third parties can change or cancel
subscriptions or access a user’s
payment information, according to
the permission requests reviewed
by Billboard.

actually realizes
when they

sign off on these
things what
they mean.”

—John Tinker,
Gabelli & Company

Major labels are not the only
parties who can ask for these
kinds of permissions. Independent
singer-songwriter Ingrid
Michaelson is using the digital
marketing company feature.fm
in the pre-save campaign for her
upcoming album, Stranger Songs,

and asking for 12 additional
permissions beyond those needed
to pre-save the album — including
access to users’ email addresses
and control over private playlists.

Pre-saving provides a service to
fans, and labels do need a certain
amount of access to user accounts
to provide it. But Spotify has
made it hard to see the extent of
permissions that labels ask for, and
it hasn’t taken actions to restrict
the kinds of information third
parties can request — or what they
can potentially do with it. In some
cases, for example, when users give
a label permission to view their
email addresses, it adds them to an
artist mailing list.

Other streaming services have
different policies. For example,
Apple Music does not share
any identifying information
on subscribers, in line with the
company’s approach to user privacy.
Apple does allow third parties to
view users’ music libraries and
recently played songs; it also allows
third parties to create and modify
user playlists with permission,
although it makes clearer what
access companies are asking
for. It does not offer a way for an

outside entity to get control over an
account or gain access to personal
information like an email address.

At a time when media coverage
and users are focusing more on
online privacy, the data collection
practices of streaming services
and rights holders haven'’t received
much attention. That could change
soon, however, as companies —
which have in the past sought
to cover themselves legally by
asking for the widest range of
permissions — shift to asking for
only what’s necessary. On May 28,
The Washington Post reported that
Spotify was among the many iPhone
apps that use data trackers to pass
along information about users or
devices to third parties in the middle
of the night, while users sleep.

“I think Spotify could do a lot
better, and they ought to be clearer
about the nature of consent,” says
Pasquale. “Individual consumer
action will change nothing: Most
people are just too busy to hear
about this problem and act on their
own. Regulators have to step in and
be aggressive in terms of punishing
things that are clearly unfair or
deceptive and making sure there are
some basic standards that are met.” @

ELLIOT ROBERTS

e met Elliot Roberts for the firsttimein

1943-2019

Robertsin
1974.

1999, at a club called The Starfish Room

in Vancouver. Elliot had flown up from Los

Angeles to see us play after hearing our
first album, Under Feet Like Ours. Elliot had managed Neil
Young for decades, and they ran a Santa Monica, Calif.-
based label, Vapor Records, which was then distributed
by Warner Music. He was interested in signing us, and we
were beside ourselves. We were 19.

After the show we went with Elliot to a bar. | remember
feeling giddy and ordering adrink that came in a neon
plastic cup. Over the next few hours Elliot regaled us with
stories about his current and former clients — Neil Young,
Bob Dylan, Tom Petty and Joni Mitchell, to name a few —
and how he started Asylum Records with David Geffen.
When he assured us there was something special about
us, we believed him.

Elliot offered us a recording contract that night. With
it, he offered something we needed even more: time to
develop our craft that major labels couldn’t have given
us. He promised us a career. He promised us we'd make

records as long as we wanted, and that we'd write our best
music in our 30s.

A few months later we signed with Vapor — and shortly
after that, Elliot had us opening for Neil inamphitheaters
across North America. Over the next six years we released
three albums with Vapor, and Elliot came through on every
promise he made. He gave us time to develop — to grow, to
write, to travel, to fall in love and have our hearts broken. We
putitallinto our music, and, as Elliot prophesied, we went
on to write some of our best songsin our 30s.

It wasn’t all business with Elliot, though. Soon after we
signed to Vapor, we told Elliot we were gay. We had just
turned 20. “Should we be honest if someone asks us about
our sexuality in an interview?” we wondered, wide-eyed.
At the time, it wouldn’'t have been unusual for someone
of Elliot’s age and position to have cautioned us against
being honest. Many artists have told us how a manager,
agentor label advised them to stay in the closet for the
supposed good of their career. But Elliot just chuckled
and told us to always be ourselves. So we have been.

By encouraging us to be ourselves, Elliot tied the future

success of our band to transparency and honesty. And
that gives us an origin story unlike those of other acts —
one full of hope, support and sage advice.

Hearing about Elliot’s passing leaves us heartbroken
for his family, friends, longtime clients and partnersin this
business of art. He was an infectious, charismatic and
generous man who did so much for so many. He helped
bring important voices to the world and managed and
released beautiful and necessary music his entire life.
We will be forever grateful for Elliot's instincts and for his
kindness to us. Twenty years ago he took ashoton two
queer kids from Calgary and ended up playing a significant
rolein both the career we've had and also the people we
grew up to be. —TEGAN QUIN and SARA QUIN

14 BILLBOARD | JUNE 29, 2019
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Streams Rise; Lil Nas X Marks Top Spot

Online plays are up and sales are down in the first part of a year dominated by
"Old Town Road” and Ariana Grande’s Thank U, Next album

BY ED CHRISTMAN

The pace of streaming growth in the United States continues to generate over 1 million units so far this year isBillie Eilish's

at a gallop, with overall on-demand streams year-to-date rising When We Fall Asleep, Where Do We Go? (1.3 million). Last year

to 507.66 billion, up 31.6% from 385.75 billion during the same at this point, five albums had crossed the million-unit mark, led

period last year. But not even streaming isimmune by Post Malone’s beerbongs & bentleys.

from the laws of math: As the base gets bigger, it’s Universal Music Group remains the industry leader in

harder to maintain exponential growth, and its U.S. market share by distribution ownership, at 38%.

increase so far this year is 10 percentage - Sony Music Entertainment is down slightly t0 25.5%,

points lower than the 47% growth recorded ‘ﬁ-  £3 and Billboard estimates Warner Music Group at

at midyearin 2018 over 2017. -~ 20.9%, while independents collectively distribute
Sofarin 2019, on-demand audio Lil Nas X 16%. By label ownership, UMG has a 27.5% slice,

streams reached 333.5 billion — up ) Sony 19.6%, WMG 16% and indies 36.9%.

27.8% from 261 billion during the same g R&B/hip-hop continues to grow faster than

time period in 2018 — while on-demand the overall industry, up 17% over 2018 and

video plays totaled 174.2 billion,a 39.6%  * 4 ; «’s accounting for 26.5% of the U.S. market. Rock

increase over 124.7 billion in 2018. ) remains the No. 2 genre, dropping to 19.4% of the

Overall, audio and video album consumption market from 21.8%. Pop came in third, at 13.1%

units climbed to 351.65 million, a 15.7% increase of album consumption units, followed by country

over last year. j and Latin. The erosion of physical sales also continues:

Lil Nas X’s “Old Town Road” was the most- ! CD sales dropped 20.6% to 24.7 million copies, while
streamed song, while Ariana Grande’s Thank U, 2 -\ track {down 25.6%) and digital album {down 24.4%)
Next generated the most activity with 1.55 million - »_ downloads fell even faster. But vinyl sales keep
album consumption units. The only other album L \\ ~ \ growing: up 9.6% to 7.72 million copies.

Is S |

ALBUMS BY CONSUMPTION [Year To Date] SONGS BY ON-DEMAND STREAMS [Year To Date]

ARTIST ALBUM UNITS ARTIST SONG UNITS

1 ARIANAGRANDE Thank U, Next 1.55M 1 LILNASX Old Town Road 1.34B

N

POSTMALONE & SWAELEE Sunflower 850M

2 BILLIEEILISH When We All Fall Asleep, 1.3M

Where Do We Go?

3 ARIANAGRANDE 7 Rings 777M
3 KHALID Free Spirit 929K 4 TRAVISSCOTT Sicko Mode 623M
4 LADYGAGA& A Star Is Born Soundtrack 889K 5 HALSEY Without Me 599M
BRADLEY COOPER
6 J.COLE Middle Child 583M
5 ABOOGIEWITDA Hoodie SZN 810K 7 POSTMALONE W 583M
HOODIE ow-
6 POSTMALONE beerbongs & bentleys 756K B UeienE) e
7 DRAKE SEaiEn 718K 9 MARSHMELLO&BASTILLE Happier 529M
8 QUEEN Bohemian Rhapsody 705K 10 YNWMELLY m_‘”:e“’“ My ARk
(The Original Soundtrack) n
9 JUICE WRLD Death Race for Love 675K OWNERSHIP OWNERSHIP
BY LABEL* BY DISTRIBUTION
10 JONASBROTHERS Happiness Begins 663K
WMG* Sony Indies

VINYL ALBUM SALES [Year To Date]

16.01% 15.6%
o 19.61% UMG

Q,
ARTIST ALBUM B 0L%
1 QUEEN Bohemian Rhapsody 61K Indies UMG
(The Original Soundtrack) 36.85% 27.52%
Sony
2 QUEEN Greatest Hits 1 49K 25.47%

3 BILLIEEILISH When We All Fall Asleep, 47K

Where Do We Go?

Note. Market-share totals may not equal 100% due to rounding.
*Bifiboard estimate calculated using Nielsen data.

4 SOUNDTRACK Guardians of the Galaxy: 33K
VARIOUS ARTISTS Awesome Mix Vol. 2

5 THEBEATLES Abbey Road 33K

6 PINKFLOYD The Dark Side ofthe Moon 32K

7 BOBMARLEY& Legend 30K
THE WAILERS

8 FLEETWOODMAC Rumours 29K

9 MICHAELJACKSON  Thriller 29K

10 BILLIEEILISH Don‘tSmile atMe 28K

All data cited in this stary 1s compiled by Nielsen Music. In this repart, Biiboard 1s using a
24-week period for 2019, running from Jan. 4 through June 20, compared with last year's
report, which covered Dec. 29, 2017, through June 14, 2018. In mid-2018, 8ilboard and Nielsen -
adopted different weighting for audio consumption units for paid-audio streams (1,250 streams _ . —
per unit), ad-supported streams and video streams (3,750 streams per unit). Last year's album » o
cansumption units were updated to reflect the current ratios far this stary, in order ta present Eilish
an accurate comparison.
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UMG FACES CLASS
ACTION OVER FIRE

Artists want compensation for
the destruction of their masters,
but their case isn't simple

BY COLIN STUTZ

On June 21, a putative class action
lawsuit was filed against Universal
Music Group on behalf of artists whose
master recordings are believed to have
been destroyed in a 2008 fire on the
Universal Studios backlot where they
were stored. The main issue: To whom
did the masters belong?

That suit — brought by attorneys
representing Soundgarden; Hole; Steve
Earle; Tom Petty’'s ex-wife, Jane
Petty; and Tom Whalley (on behalf
of the Afeni Shakur Trust, which
oversees the estate of Tupac Shakur)
— seeks half of UMG’s proceeds from
a legal settlement and a reported
insurance payment relating to the
fire, plus half of whatever value
they didn’t cover. The case will come
down to “good old American property
rights,” says an attorney who works
for several legacy acts and estates
that aren’t part of the lawsuit. “As
in, who owns the property?”

The plaintiffs assert that UMG
breached its responsibility to
protect the tapes lost — which held as
many as 500,000 songs, according to an
investigation in The New York Times
Magazine, although a UMG archivist
said the damage was “overstated.”

But most recording contracts

don’t explicitly mention that
responsibility, and there’s a legal
distinction between the physical
recordings and the intellectual
property they contain. Standard
contracts give labels ownership

of physical recordings, so UMG

will presumably claim the property
damaged was its own. (UMG declined
to comment.) The lawsuit says these
acts expect to reclaim the rights to
their recordings under the reversion
provisions of the 1976 Copyright Act
—which is not a settled issue, as
major labels maintain the recordings
are works for hire — but the law says
nothing about physical property.

There could be other legal arguments
— including claims on lost earnings
for material that no longer exists in
high-definition form. These could be
valid claims, says the attorney, but
they are “arguments for which there is
no precedent that I'm aware.”
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FROM THE DESK OF

CHAIRMAN/CEO, OUTBACK PRESENTS

Vaughn
Millette

How a former energy executive
plans to upend the live music biz

BY HANNAH KARP
PHOTOGRAPHED BY ANDREA BEHRENDS

ITH THE TOURING

business increasingly

dominated by concert

promotion giants Live
Nation and AEG, it ain’t easy being an
independent promoter. Vaughn Millette,
though relatively new on the scene, may be
better prepared than most.

“I'm kind of a self-taught, obsessive
student of military special operations —

a small unit trying to take out a bigger
army with a quick strike,” says the soft-
spoken, 42-year-old father of three. “The
main theory is you're trying to achieve
relative supremacy before the opponent
knows you're there.” Millette merged

his small startup, Jobu Presents, with

the 20-year-old, Nashville-based indie
promoter Outback Concerts in December,
acquiring the majority of the shares, quietly
relaunching with Outback founder Mike
Smardak as Outback Presents in January
and doubling staff since then.

A former wealth adviser, Millette first
tested his special-ops skills in another
industry — the energy sector — founding
a power-plant-finance startup that
competed “with the Shells and Chevrons
of the world” before selling his pipeline to
Panasonic in 2014.

Scouring the business world for
industries to disrupt, Millette became
intrigued by live music and set out to
understand it from the inside. He started
by helping promoters distribute thousands
of tickets to the secondary market before
they went on sale widely.

As he armed himself with insight, he
launched Jobu Presents in 2016, and
was hired to produce the Prince tribute
concert following the pop star’s death
that April. Millette backed out and
sued the Prince estate and its former
administrator and advisers for fraud.
That landed Millette’s stealth unit in

the press for the first time — and hurt
business, he says.

But then he landed his first big artist
client: Jason Isbell. Millette promoted
Isbell’s tours through 2018, while pitching
awide range of top acts and their teams
on why they should let him promote their
concerts. Artists often “only see 50% of the
actual revenue” from a show, says Millette,
when a promoter might have promised
90%. Now working with nearly 100 acts —
including Alan Jackson and Alabama
— through Outback Presents, Millette
spoke with Billboard on his plans to become
the third bidder for major tours.

Five years ago you were building
power plants. What led you into the
concert business?

Iwanted another big challenge in a
new market, so I started tolook at the
monopolies, or so-called monopolies
out there, to see what looked the most
vulnerable. I was looking for a life that

would be a little better than the power
plant business, with better travel and less
regulation, so I landed on live music. As

I started tolearn how it worked, I quickly
became obsessed and started a mission to
clean it all up.

What did you want to clean up?

I saw how a show settlement happens.
The promoter’s expenses are not always
how they are printed. As an outsider to
music, it struck me as jaw-dropping. It
might be common practice in music,

but that doesn’t change the laws of our
country. The ways tickets get out to the
secondary market also struck me as very,
very wrong.

How do tickets get there?

Through sponsorship, through direct-to-
broker deals. I think that if Live Nation
woke up tomorrow morning and decided
there should be no secondary market,
there wouldn’t be. That technology

Tour marketingis one of
the main areas open for
disruption, says Millette,
photographed June 18
atOutbackPresentsin
Nashville. “If I tell you the
show is Oct. 15, telling
you that dayoverand
overisn't going to make
adifferenceifyou're not
afan, orifyoudontknow
theartist.”

16 BILLBOARD | JUNE 29, 2019




exists. Minimally, it could be an option
for artists who want to sell tickets to fans
at reasonable prices. But they’re making
$1 billion-plus from the secondary
market and they need to grow that asa
public company.

So what was your first move?

I thought I needed a perfect understanding
of how it all functioned before I could
possibly concoct a plan to make it better.

I started by putting myself out there to
people in the industry and my future
competitors as someone who could help
them sell tickets. Seeing the tickets flow
directly to me in the thousands per show,
before the on-sale, was eye-opening. But I
never bought a ticket as a broker. I was just
seeking proof of how it worked.

Then you launched your own company.
How did you get anyone to buy in?

I went around and pitched my idea, and
how it could work and what a tour could
look like — and I got a lot of, “That sounds
great, come back to me when I can be

No. 2.” It took about 12 months before I

got client 1, Jason Isbell, to whom I will
always owe the largest debt of gratitude. He
said, “The music industry needs this, and
someone’s got to be first, so I'll doit.”

How do you run your current business
differently from your rivals?

We differ through being real partners
and perfectly transparent with artists,

so all our expenses are the exact dollars
we spent, and we show that. If rent is
rebated back, that rebate flows back to
our artists. If the venue rebates it back,
we don'’t print a $50,000 rent but then
get $30,000 back from the venue and
continue to pretend as if the rent was
$50,000 when it was always agreed that
we would get $30,000 back. Also, we do

Bl Bulnla

not ever put a ticket anywhere without
our artists signing off on it.

Given your experience helping
promoters move tickets on the
secondary market, do you offer your
artists that service?

We do not. I don’t want to be putting
tickets on the secondary market in

any way. That said, we have done an
experiment or two to see if there are ways

Have you seen that work yet?

We more than doubled the ticket sales
and gross for two artists that were
previously working with a competitor,
who claimed we couldn’t sell tickets. One
artist went from grossing $250,000 on
average to $600,000.

Where does your funding come from?
We have a private equity fund that
supports our tour advances and

“We can match any tour offer — the nine-
digit offers most independents can’t.”

to hurt broker pricing. We're really trying
to make sure fans can buy tickets at the
price the artist wants them to.

But what if an artist wants to sell their
own tickets on the secondary market?
Our artists would actually use
Ticketmaster Platinum. That way they’re
being up front with their fans.

You also promise year-round media
support. What does that mean?
There’s opportunity for every tour to be
better marketed — it’s often done in too
cookie-cutter of a way. As a thank you

to Jason Isbell, we ran a couple hundred
commercials on the History Channel for
his album, which was nonrecoupable to
us. I think the album recharted for a time.
Tour marketing itself is rather ineffective.
We need to spend a year trying to market
the artist’s music, to convert a bigger
percentage of locals to fans.

1 Campbell’s soup
sculpture by Nashville-
based artist Herb Williams
2 Credentials for several
of Millette’s shows,
including the Nashville
Comedy Festival, which
his company putonin
April. 3 Custom KAWS Air
Jordan 3s by Damian Sim

100-plus pairsin Millette’s
collection.4 Concert
posterforJason Isbell &
The 400 Unit’sfirst tour

January-February2018.

and BespokelND, one ofthe |

under Qutback Presents,in |

guarantees, and otherwise we’re self-
financed. We're fortunate that we can
match any tour offer — the nine-digit

offers that most independents can’t.

The live business is booming and many
artists think they’re making plenty of
money with their current promoters.
Why would they switch?

To artists who want to be treated as

true partners and not just cash cows,

and artists who care about their fans

and don’t want them being gouged by
their own promoters, you should come
work with us. To employees of our
competitors who are tired of having

to do the things they do to people they
consider friends, you should come work
with us. This is still the beginning. But
we are here to change it all, and we are
not going anywhere. @
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Crowd Funded

The Bonnaroo festival's charity arm marks 10 years —and $7 million in donations

BY TATIANA CIRISANO

HEN THE FIRST BONNAROO
Music & Arts Festival came
together in 2002, its founders —
college friends Ashley Capps,
Richard Goodstone, Rick Farman,
Jonathan Mayers and Kerry Black —didn’t
want to just organize a music event. For four
days a year in Manchester, Tenn., they wanted
to create a community. “That original fan base,
they were looking to be represented, to camp,
to see a good live show,” says Jetf Cuellar, vp
strategic partnerships at festival promoter AC
Entertainment. Before long, that vision grew:
“We wanted to provide a positive impact that
extends from our Bonnaroovian community to
the state of Tennessee and beyond.”

That meant ensuring the festival had a
charitable component. Since 2002, organizers
have donated over $7 million to a wide range
of causes, from Habitat for Humanity to the
Country Music Hall of Fame and Museum.

In 2009 the festival’s founders launched the
Bonnaroo Works Fund, which claims a portion
of the proceeds from ticket sales and oversees
on-site activities like a silent auction and a sK
run. At the end of each fundraising cycle, the
BWF board distributes grants between $1,000
and $10,000 through an online application
process to nonprofits with Tennessee-based
arts, education and sustainability initiatives.

While festival organizers made a habit of
one-off donations from the start, like setting
aside $30,000 to help build a skate park in
Manchester that opened in 2008, the fund
raised a record $250,000 in its 2014-15 cycle,

just after its inaugural executive director, Nina
Miller, pushed to register it as a 501(c)(3).

Kelsey Dewald, a former executive at
London-based Extreme Music, took the reins
from Miller in March 2018. “I recognized the
power that music has in making an impact,”
she says, “and not only conveying significance
but generating significant funds.” In Dewald’s
first year, the BWF awarded over $236,000
to 40 nonprofits, including Head Count and
Musicians On Call. This year’s total is on track
to be similarly impressive. Held June 13-16,
Bonnaroo hit capacity with 80,000 tickets
sold, and put $2 per ticket toward the fund.

The BWF recently helped cover costs
for the Nashville Children’s Theatre to
put on shows in lower-income areas of
Tennessee, and funded solar panels for
the roof of the Manchester Coftee County
Conference Center.

The current grant cycle kicked off in June
and will run through August. Going forward,
“we’re making sure that we’re not [just] giving
money once a year,” says Dewald. This year
marks the first time the fund has overseen
the on-site sustainability center Planet Roo; it
also signed a new partnership with Propeller,
a web startup where members earn points
for completing socially conscious actions like
registering to vote, to be exchanged for VIP
festival tickets or meet-and-greets.

“People think they’re in another world
here,” says Dewald about Bonnaroo. “That
kind of experience is incredibly impactful and
inspires them to go out and make a change.” ©

The RooRun,
puton by the
Bonnaroo Works
Fundin June.

the Mermaid Paradein
BrooklynonJune 22, ’i

New Deals
Logic’s BobbyBoy
Records entered a

joint venture with
Def Jam.

EMPIRE Records
signhed London
singer AfroB.

Pulse Music Group
signhed James
Blake to a global
publishing deal.

Luis Fonsi signed

a record deal with
Universal Music Latin
Entertainmentand a
co-management pact
with Global Talent
Services.

Executive Turntable
Warner Music
Group named Oana
Ruxandra executive
vp new business
channels/chief
acquisition officer.

Former Sony/ATV
Nashville head Troy
Tomlinson was
named Universal
Music Publishing
Group Nashville's
first chairman/CEO.

Big Deal Music Group
named Jamie Cerreta
and Casey Robison
co-presidents, upping
Kenny MacPherson
to CEQ.

2
l

Nora and Arlo Guthrie at‘> v

Spotify named
former Interscope
Records CFO Jeremy
Erlich head of music
strategy.

Merlin CEO Charles
Caldas announced
plansto step down at
the end of 2019.

YouTube named
Martin Kon vp
strategy.

Media Alert
Woody Guthrie's
children, Arlo and
Nora, were named
king and queen of
the Coney Island
Mermaid Parade in
Brooklyn.

Smithsonian
Folkways acquired
Stinson Records.

Live Nation
announced plans to
buy out Superfly’s
share of Bonnaroo.

Obits

Philippe Zdar of
French house duo
Cassius died at 52.

Recording Academy
co-founder Dennis
Farnon died at 95.

Read more about their
lives and impact at
billboard.biz.

BONNAROQ: MANDI NULPH. GUTHRIE: GEORGE NAPOLITANO/MEDIA PUNCH/IPX/AP IMAGES.
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EVENTS & HAPPENINGS

billboard
COUNTRY

OWER

PLAYERS

JUNE 4, 2019 | DREAM NASHVILLE HOTEL

Billboard's third annual Country Power Players event, held at the Dream Nashville
Hotelin Music City, celebrated the industry leaders who are influencing the world
of country music today. The evening's highlights included Universal Music Group
Nashville president Cindy Mabe receiving her Executive of the Year award from
her 9-year-old daughter, and Luke Combs taking home his Billboard Music
Awards for top country album, top country male artist and top country artist.

Several acts on the UMG Nashville roster came out in support of Mabe, such as
Keith Urban, Caylee Hommmack and Little Big Town, which performedits new song
"The Daughters.” Other artists and songwriters who were in attendance included

Miranda Lambert, Brett Young, Ashley Monroe, Chris Janson, Eric Paslay, Chris

Lane and Ingrid Andress.

Thank you to our 2019 partners Shiner Beer, City National Bank and
Dream Nashville Hotel.

19

ﬁummx

ﬂ = POWER
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1 Shiner Bock on display at the Country Power Players
celebration. 2 Combs with his Billboard cover. 3 From
left: BBR Music Group’s Jon Loba, Spotify’s Brittany
Schaffer and artist Blanco Brown. 4 Artist Lauren
Jenkins on the red carpet. 5 Manager Marion Kraft
(center) with two of her clients, Monroe (left) and
Lambert. 6 Andress (left) and Little Big Town's Karen
Fairchild. 7 Executive of the Year Mabe. 8 The Shiner
Bock bar at Country Power Players. 9 City National
Bank executives Lori Badgett (left) and Diane Pearson.
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Lizzo's wedding-inspired
v performa'n&; of "Truth
' Hurts” got Rihanna out of

herseat, especially when

therising star busted outa
flute solo while twerki:g.

W

LIZZ0: FRANK MICELOTTA/PICTUREGROUP/SHUTTERSTOCK. 1, 4, POLAROID: FREDERICK M. BROWN/GETTY IMAGES. 2, 5: PARAS
20 BILLBOARD | JUNE 29, 2019 GRIFFIN/VMNI9/GETTY IMAGES. 3: BENNETT RAGLIN/VMN19/GETTY IMAGES. 6: JOHNNY NUNEZ/VMNLO/GETTY IMAGES.



BET Awards

LOS ANGELES, JUNE 23

HOST, COMEDIC ACTRESS AND WASHINGTON, D.C., NATIVE
Regina Hall kicked off the 19th annual BET Awards by leading

a marching band — featuring her hometown’s go-go pioneers

E.U. and Rare Essence —in a humorous take on Beyoncé’s
iconic Coachella set from the Netflix documentary Homecoming.
Her mock performance was rivaled by Cardi B and Offset, who
teamed up for an electrifying mashup of “Clout” and “Press”;

Lil Nas X and Billy Ray Cyrus, who together prompted a massive
dance/singalong to their smash hit “Old Town Road”; and H.E.R.
and YBN Cordae, who addressed social issues on the compelling
“Lord Is Willing.” Elsewhere, T.l., Marsha Ambrosius, YG,

DJ Khaled and John Legend delivered an emotional tribute

to humanitarian award honoree Nipsey Hussle. The evening’s
highest honor went to Mary J. Blige, who accepted her lifetime
achievement award by saying, “Although  am aleader, a

queen and a living legend ... 'm here to serve” — and that she

did, serving up a scorching medley of classics from “I'm Goin’
Down” to “Just Fine,” with surprise assists from Lil’ Kim and
Method Man. Rihanna, who presented Blige with her award,
summarized Blige’s success best: “You have set the bar for
relatable and timeless music.” —GAIL MITCHELL

1 Fromleft: Hussle’s family — son Kross Ermias
Asghedom, sister Samantha Smith, mother
Angelique Smith, daughter Emani Asghedom
and father Dawit Asghedom —accepted the
humanitarianaward in his honor. 2H.E.R.

3From left: Lil Nas X, “Old Town Road” producer
YoungKio and Cyrus. 4Cardi B. 5Ella Mai’s “Trip”
won the Coca-Cola Viewers’ Choice Award.

6 BET president Scott Mills (left) and former

programming president Stephen Hill.
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Songwriters Hall
Of Fame Induction
Ceremony

NEW YORK, JUNE 13

CELEBRATING ITS 50TH ANNIVERSARY, THE SONGWRITERS
Hall of Fame inducted John Prine, Yusuf/Cat Stevens and
Missy Elliott, among others, during its annual dinner. Elliott
revealed she has “new music and four videos coming,”

and SHOF chairman Nile Rodgers announced that the
organization is partnering with the Grammy Awards to

create a traveling exhibition that will explore the craft of
songwriting and help gain recognition for the giants of the
discipline. Later, industry legend Clive Davis presented
Carole Bayer Sager with the Johnny Mercer Award (which
goes to SHOF members); Halsey received the Hal David
Starlight Award, which goes to a young creator; and Justin
Timberlake performed a medley of his hits after accepting
the Contemporary Icon Award. The SHOF board also honored
president/CEOQ Linda Moran with the Champion Award,
with board member and Universal Music Publishing Group
president of North America Evan Lamberg acknowledging
that Moran’s leadership has helped the awards dinner become
“the [industry] event to be at for the year.” —ED CHRISTMAN

50™ ANNIVERSARY [

1 Elliott was the first female rapper
to beinducted. 2Fromleft: Patti
LaBelle, Sager, Jonas Myrin, Desmond
Child and Jordan Smith performed
Sager's Grammy-winning co-
written hit”That's What Friends Are
For.” 3Lamberg (left) and Moran.
4Inductees Yusuf Islam (formerly
Cat Stevens) and Jack Tempchin.

5 Universal Music Publishing

Group chairman/CEO Jody

Gerson (leftyand inductee Dallas
Austin. 6 Jack Antonoff (left) and
SaraBareilles (right) presented
Martin Bandier with the Visionary
Leadership Award. 7 Timberlake.
8Diane Warrenand Mark Hudson
backstage. 9“Tonight was avery
special night for Ashley. Halsey had
to take the passengerseat,” wrote
Halsey on Instagram. 10 Bonnie Raitt
and inductee Prine performed his 1971
hit“Angel From Montgomery.”

SONGWRITERS: 1: THEO WARGO/GETTY IMAGES. 2: ANGELA WEISS/AFP/GETTY IMAGES. 3, 5, 8: GARY GERSHOFF/GETTY IMAGES. 4, 6, 7, 10:
22 BILLBOARD | JUNE 29, 20189 LARRY BUSACCA/GETTY IMAGES. 9: DIMITRIOS K AMBOURIS/WIREIMAGE. FIREFLY: 1-4: COURTESY OF ALIVECOVERAGE/FIREFLY MUSIC FESTIVAL.




Firelly Music Festival

DOVER, DEL., JUNE 21-23
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1Tyler, The Creator wore his
blond IGOR wig onJune 21.
2PostMalone set the stage
ablaze for “rockstar” on
June 23.3"This is my music
and my mind and my art,”
wrote Alison Wonderland
on Instagram on June 14,
declaring she will play
mostly her own material at
festivals. She took Firefly's
Prism stageonJune22.

4 Twenty-four hours after
rocking the Lawnstage
onlJune 21, Courtney
Barnettjetted to San
Francisco for Clusterfest.
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CUCO IN CONTROL

The 21-year-old Chicano artist landed a seven-figure record deal with

Interscope by keeping his independent mind-set intact

BY ISABELIA HERRERA
PHOTOGRAPHED BY CHRISTOPHER PATEY
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Cuco photographed
June13inlLos
Angeles. Find out
what You Should
Knowabout Cuco at
billboard.com/videos.
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the beat

ON OCT. 8,2018, EXACTLY TWO
years after Cuco and his band
played their first live show, they
almost died in a nightmarish car
accident. Early that morning, as the
musicians cruised down the I-40
highway in Tennessee, the driver
of their passenger van lost control
and overcorrected, causing the
vehicle to tip over in the slow lane.
As they scrambled out in search of
safety on the shoulder, a tractor-
trailer slammed into the van, which
then hit Cuco and his bandmates,
knocking them unconscious.

The next few months swirled into
a punishing blur of canceled tour
dates, hospital visits, group therapy,
insurance bills and painkillers to

working on new music felt like
escaping the fact that Ijust got out of
[the accident],” says the Hawthorne,
Calif., native born Omar Banos.
“I was living with my pain, but also
trying to enjoy the time with it.”

The album takes the whimsical
synth pop and psych influences
that defined his three previous
projects into new territory, further
exploring glimmers of bossa nova,
airy piano keys and spiraling, lo-fi
interludes. But the biggest shift is
in the lyrics, which dig deeper than
his bilingual teen-dream anthems
have in the past and overflow with
profound sorrow in both matters
of the heart and healing after
his accident. On “Ego Death in

“The connection he had with his
audience at that point was
unmatched to anythmg | had

ever seen.”

alleviate the discomfort of Cuco’s
injuries from the crash. Most of the
material that would have become
his debut album was on his laptop,
which had been lost. So he started
again, seeking catharsis and a way
out of his trauma.

The result is Para Mi, a 13-track
album composed in Cuco’s bedroom,
out July 26. “Just being home and

Thailand,” he contemplates self-
medicating to cope: “Take this and
fly away/Till the substance numbs
the pain.” Fortunately, Cuco hasn’t
lost his penchant for absurdist
humor outside of his music: The
21-year-old often posts memes to
his self-deprecating Twitter handle,
@icryduringsex.

Para Mi marks Cuco’s major-label

Cucoonstage as
aspecial guest of
rockband CHON at
CoachellainApril.

debut, following an explosive
bidding war that came to a head
this past spring. Interscope, which
1s riding a hot streak of breaking
such new talent as Billie Eilish, Juice
WRLD, Ella Mai and DaBaby, won
him over with a seven-figure offer.
Cuco will also join a roster of Latinx
acts like Kali Uchis and Melii.

The joint-venture licensing deal
guarantees that Cuco’s music will

be available in Latin America, with
distribution support from Universal
Music Latin Entertainment. It also
allows Cuco —who has raked in
290.6 million streams, according

to Nielsen Music — to maintain
much of the freedom he had as an
independent artist. He can release
his music in various formats —
mixtapes, singles, EPs or proper
albums — so long as he records a
certain number of tracks. He also will
continue to own all of his masters.

“It was a huge relief to finally have
that settled,” says Cuco of ending
the ongoing negotiations, citing
Interscope’s flexibility as a winning
factor. But he’s glad he took his time
and recommends that any other indie
artist on the fence should do the same.
“It helps you see the bigger picture,”
he says. “There are definitely some
things you can’t do without a label,”
but when it comes to signing, “you
need to really know what’s happening.
Why you're making these decisions.
Essentially, it’s always going to come
down to the terms you get.”

Cuco is far removed from his
days as a college dropout who
would perform with his band in Los
Angeles backyards. He can trace
his big break back to one show
in particular in early 2017. Music
manager Doris Mufioz —an L.A.
native who was 23 at the time and
had founded a management firm
fresh oftf her college graduation —
had heard whispers of Cuco’s talent
from friends and decided to drop by
one of the backyard gigs. There, she
found herself smack dab in a horde
of smitten local teens.

“The connection he had with
his audience at that point was
unmatched to anything I had ever
seen,” says Muiloz. “[There were]
Latinx teens singing every single lyric
in English and Spanish to his music,
which is inspired by our culture; it
gave me chills. When the trumpet
came out and everyone started
screaming, that was the moment I
knew Cuco and his fans would shift
the culture for our community.” The
next day, Munoz convinced Cuco to

CuCo:
Q()Y{ REW

DE VI LANDA

GENT PARADIGM TALENT AGENCY
HISROLE anckau repigsent ted Cuco
since'the ak\rtlstjmrr}?: Pargldlgrn\*l in2017.
Thetours Landau has booked have

ﬁf\&%%a\k hgleed Q\\ag}\gtn\gl\q fatt

mate backyard shows to the Iarge \
Yestival circuit. %X\ \;
ON VISIBILITY “ CKt of o m‘\ye
tissue with the first- generathN
%mmumty and havk{lg him

out on'the road has been
undoubtedly inspiring for

VAR ﬁ%@\@g tor

n artl o look up \
ORIS MU/V )/
ANAGER; FOUNDER, M)A MANAGEMENT
HER ROLE Slnce workln with Cuco, Mufioz
Has ngw% b flr %\é \\B\ent Posté&

toinclude md\e penden artlsts AugustEv

Inner Wave and Jasper Bones
\TOPMOMENT NuE;htbne\;fCa o's Asia

our, in Jakarta, Indonesia. The second

h§e kids s arted singing every singl
\Iyrlc to'Lo Qj\e |en o' ﬁd

‘Amor de Siempre,’ | lost it.
b) i
Rlobal scale.”

N\
A
CARLOS CANCELA
A&R MANAGER, INTERSC\OPE
HISROLE Aft\}\ tw\B ye\ars of c\urtmg Cuco,
Cancela helped close his seven-figure,
'major-label deal with Interscope t\h\igprmg
INSTANT CONNECTION “The first'tim
we hungout inm offlce we spent an
PR oMo e o
showmg each other mu3|c ewas s
assionate and excited to show me music

\h \d% \ |s 8 %:d
the breaath ofwhat

und rstood was so WI%} | was
alré\ady Sold, bUEth3t Mbdiien

Yurther cemented it.”

join her Mija Management firm.

Within a year of working with
Munoz, Cuco nabbed a slot at
Coachella; performed at Selena for
Sanctuary, an immigration benefit
at New York’s Lincoln Center last
summer; and unveiled Fantasy’s
Easy Living, his own streetwear
line. He had effectively emerged as
a heartthrob who wasn'’t afraid to
explore vulnerability and tenderness
in his soft-boy synth-pop ballads.
Cuco insists he was just nurturing his
creative impulses — and, eventually,
wants to buy his parents a house.

But for now, he’s happy to live in
the present. “I'm really proud of
some of the things that I've done with
my music,” he says. “I feel like [the
takeaway] is: “Thisisit.’” @
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EQT

Friedman (left) and
YegezuatEQTinLos
Angeleson June 13.

In 2018, aformer publicist and a concert promoter landed a one-of-a-kind deal that

allowed them to work with any label within Universal Music Group and still operate
independently. Dan Friedman, 33, and Henny Yegezu, 31, first worked together in

2013, when Friedman was handling marketing/PR of GoldLink’s debut mixtape, The God Complex, and Yegezu
was promoting the rapper's live shows. They were also both at a professional crossroads, wanting to trade
their current roles for something even bigger. In April 2015, the pair founded EQT (Equative Thinking), a full-
service music company that includes management, publishing, recording and distribution. Last September,
EQT launched its first joint venture with indie label True Panther Sounds — which has a “defined brand and
point of view,” says Friedman, and is home to English grime rapper Slowthai and London-born musician
Jonah Mutono. “Within the UMG system, there isn't a ceiling in terms of what resources we have access to,”
says Dean Bein, founder of True Panther Sounds and the pair's longtime friend. Says Yegezu: “Traditionally,
alabel’'s goal is to make a song as big as it can. Our thought process is, how do we build a long-term,
sustainable catalog around that artist?”

Backstory

Friedman started
working with super-
producer Mike WILL
Made-It in 2011, later
helping develop his

Ear Drummer Records
in 2014. Meanwhile,
Yegezu helped GoldLink
ink his 2016 deal with
RCA Records. They both
prefer working with
artists in their earliest
stages, and together
have a vision for tailoring
services to each artist.
“What's special about
the [UMG] deal is that

it allows us a lot of
autonomy and flexibility
within the system to
figure out how we want
to work with an artist,”
says Friedman. “[We can]
figure out the right time
to partner with one of the
frontline labels.”

- which hit No. 10

© American singer

' Rap Songschartin

The Artists

EQT focuses on
“artists that can create
organic buzz but need
afoundation and
development,” says
Yegezu. GoldLink
is a prime example,
having broken

out with “Crew,”

on Billboard's Hot

2017.EQT's label
boasts Jamaican-

Masego, R&B

- singer Berhana and

H
H

rapper JPEGMafia,
with GoldLink, Tommy
Genesis and Smino on
the management side.
Through True Panther,
which Yegezu says

i “identifies left-of-center

i

i acts,” EQT dropped

Slowthai's U.S. debut.

Genesis (top)
and Masego.

Key Stats

In March 2018,
Berhana's “Grey Luh”
was featured on the
second season of
Atlanta. Six
months later,
Masego's debut
full-length, Lady
Lady, peaked at
No. 13 onthe

chart, a feat that
Yegezu sees as

potential. More

¢ recently, GoldLink's

. latest set, Diaspora,

- droppedJune 12 and

- includes guest verses

~ from Pusha T, Tyler,

- The Creator and Khalid.
- Hailey Bieber shot the
- album art, a portrait of
- the rapper’s girlfriend,

- singer lustine Skye.

R&B Album Sales

representative of |
Masego’s growth |

What’s Next?

With a new office
space in downtown Los
Angeles, EQT plans

to focus on creating
custom plans for its
artists — whether that
means signing on for
management or label

- services, or upstreaming

to UMG when the timeis
right. "It gives us a lot of

flexibility to put together

the right team on a case-
by-case basis,” says
Friedman. For Masego,
that means signing

with Caroline Records

- domestically and Island

Records internationally.
As EQT grows, Friedman
and Yegezu plan to
keep their long-game
mentality. Says Yegezu:
“We want to be with our
artists for years.”
—SOWMYA KRISHNAMURTHY

CLAIRO

[I:Xe]Y1 Carlisle, Mass.

-XeTd 20IX:190 FADER Label
FAVEIAE 0 Born Claire Cottrill

in Atlanta (her father, Geoff Cottrill,

is former chief marketing officer

at Converse), Clairo taught herself
guitar by watching live videos of her
favorite bands on YouTube, but she
never thought she would be an artist
herself. At 13, she started uploading
covers of soft-spoken indie acts like
City & Colour and Daughter, and
Mumford & Sons. Three years later, she
was writing her own songs.
[TITYIeRALY-YN She posted her first
original pop song and homemade video,
“Pretty Girl,” to YouTube in August
2017, immediately igniting interest
from RCA, Columbia and Capitol. “The
internet gave me all my resources to
get big,” she says. But it left her with a
tough choice: “Do | go to school and be
astudent, ordo | be arock star?”
[T | nstead of signing with
amajor label — Clairo felt it was too
soon in her career to take a specific
path —she sought guidance from family
friend Jon Cohen, co-founder of FADER
and an executive at the company'’s
marketing agency, Cornerstone. “It's
like night and day when you're exposed
to the world before you're ready for it,”
she says. Adds Cohen: “Our goal was
to give her the freedom to do things at
her own pace.” In late 2017 she sighed
a 12-track contract with FADER, which
she partially fulfilled in May 2018 with
her debut EP, Diary 001, and landed
amanager in Pat Corcoran (Chance
the Rapper).

YNNI Clairo is readying
the release of her first full-length,
Immunity, out Aug. 2. She wrote lead
single “Bags” after listening to Phoebe
Bridgers' debut album “a million times,”
she says. Bridgers has since reached
out on Twitter to say how much she
loves the track. Clairo teases that
“Bags,” which was co-produced by
Rostam (Vampire Weekend, Carly Rae
Jepsen), is a small sample of the LP’s
wide-ranging palette, saying: “Every
song hasits own world.” —ILANAKAPLAN
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On Aug. 8, Billboard will publish its annual Pride issue honoring culturally moving and
influential people who have contributed to the community’s history and its current landscape.
This special issue will coincide with Billboard's inaugural Power of Pride Summit, an event
dedicated to gathering an influential audience of consumers and influencers in celebration of
the LGBTQ community. The full day of programming will include panel discussions, a cocktail
reception and an awards presentation.

/ \ |

Billboard's Pride Special feature will include:

- Pride List featuring high-achieving executives from across the music industry who
publicly self-identify as LGBTQ.

- Additional interviews with LGBTQ musicians alongside sidebars with
LGBTQ writers and executives

Join Billboard in celebrating Pride and the LGBTQ community.
ON SALE: 8/8 | COVERDATE 8/10 | ISSUE CLOSE 8/1 | MATERIALS DUE 8/2
BONUS DISTRIBUTION: Billboard Pride Summit 8/8

CONTACT
Joe Maimone 212.493.4427 | joe.maimone@billboard.com
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Dark Star

The famously “contentious, opinionated” David Crosby offers an apology
in the form of a Cameron Crowe-produced documentary

BY FRED SCHRUERS

tthe start of the unflinching David Crosby
documentary Remember My Name, the
singer stares steadily into the lens trained
on him by director A.). Eaton, looking
weary from years of touring, battles with addiction,
jail time and busted friendships. Still, he's intensely
engaged and — above all else — honest throughout.
“He knows when your attention is wandering,” says
producer Cameron Crowe, “and he knows when he
owns you.” Soon after the doc debuted to a strong
reception at Sundance, Sony Pictures Classics picked
itup for release on July 19. For Crosby, the project
conveys the truth he has been waiting to tell.

Cameron Crowe made it clear he was only up for this
project if you were all in — which you embraced.
When you make a documentary these days, mostly

B On June 14, Taylor Swift
reléased “You Nevd £ Calm

DownXfrom her upcoming
A LR g gurs acer:
she put out its vibra tand
guest-packed music video, which
includes Rub&hl, Hayley
\Y‘(z'p{&ko\T(}\drick Hall i the

Did Tiylor Swif’s “You Need to Calm
Down” video help its ehart debut?

cast of Queer Eye, among others
—and doWirtated dndther néws
cycle. What got people talking the also debuted at No. 2.) YouTube
glabalead o qrist cela(igns
s tige more

high-profile stars in a video, the
better, \When &n artist is

NOY st M ge

Qest {%\Qg@pg andvideo’s

celebratio
community and its call Yo action
to supPort the Equility Act. On
the Billbd&P Hot 100 dc‘}‘té‘o\

you go around and stick a micin front of every
famous person you ever met: “Say something
beautiful about me — that | invented electricity and
discovered California,and aren’t | cute?” Cameron
and A.J. and | all agreed going in, “[Cameron’s] the
boss” — appropriately and wonderfully merciless.
He gave me nowhere to hide.

Instead of glowing praise, your Byrds bandmate
Roger McGuinn says you wetre “insufferable.”

| can be contentious, opinionated. I'm comfortable
with that. When you're in a relationship like that,

in a band, it's like a marriage. You start out and you
love each other, you love each other’s music. You're
thrilled you're doing this, and every time you play
music you feel brotherhood with the guys. In Crosby,
Stills, Nash & Young, we were a competitive band.

“Old Town Road. (Swift’s “MEL”
which she simMultNeduSly
Nerddved Diehles W ie o,

Qf the LGBTQ Vivien Lewit s

by

From left: Crowe,
Crosby and Eatonat
Sundance in January.

We were also very shitty to each other over and over
and over again — unkind and disloyal.

Graham Nash seemed to be your closest bandmate,
but you describe a brutal show in Norway during
which you two screamed at each other onstage.

It wasn't acceptable to me. | can’t be around
somebody who hates me that much. There's no joy
in that at all. | can't work with somebody that ... The
entire tour he'd been going onstage and not looking
at me. He would just turn toward [Stephen] Stills.

You once called Neil Young’s then-girlfriend

Daryl Hannah a “poisonous predator,” though
later you apologized.

That was a bad thing for me to say. | should not have
said it. So he went on a show and said we'll never play
together [again]. I'm totally fine with that. We did a
bunch of really good work that I'm proud of.

Do you think the film will heal some of those wounds?
The filmis honest enough to qualify as an apology.

It's a very difficult film for me, playing a flawed human
being, highly imperfect, sometimes an asshole. [I've
made] lots of mistakes. If you're trying to look at me

as a whole picture, you can't leave that stuff out.
Otherwise, it’s like cooking the meat with no salt. @

June 29, “You Need to.Calm through their work, the ggmeos
[{olz\v\% debu\(ed Zt o.\b,gbe)ﬁn\d s?glovx\zﬁcf(;\{(tly é‘;}ql voice tggmd
Lil Nas X and Billy kay '(}yrus’ broaden the reach of tha

message,” says Lewit. She points
to Lil Dicky’s “E&rth,” which,
debuted ut No. 17°00 the Hot 100
in April, as a recent example of
43000 € ORI KRR,
wmg i an quaiovisua w N
says Lewid “Fans not only SO
to hea music, Yhey wint to see its
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CHART

BREAKER

DISCOVERING NEW TALENT SINCE 1894(1]

LEWIS CAPALDI

With powerful pop ballads and social media charm, the
22-year-old is quickly becoming “Someone You Loved”
By Josh Glicksman

Photographed by Shayan Asgharnia

Don’t Stop Him Now

When Lewis Capaldi was a child, his family began their annual
vacations with a 15-hour drive to France from his native Glasgow ina
minivan blasting Queen, Elvis Presley and Fleetwood Mac. During
one trip, while stopped at an RV park, they saw a cabaret band turn its
set into an open mic night — and a then-4-year-old Capaldi jumped
at the opportunity. Moments after finishing a performance of Queen’s
“We Will Rock You,” he returned to the stage to deliver “We Are the
Champions” as an encore. “That was when | got the bug,” he says.
“Ever since, |'ve been chasing that feeling. That euphoria.”

Pleasant Surprise

Capaldi spent his teens honing his live show at Scottish pubs and
posting music on SoundCloud, where his manager, Ryan Walter,
discovered him. By 2016, they were officially in business — and
Capaldi was eager to release an official single. His team chose the
longing piano track “Bruises,” which landed atop Spotify’s New Music
Friday playlistin March 2017, ahead of “HUMBLE.” by Kendrick
Lamar and “Heatstroke” by Calvin Harris. “To this day, | don’t know
how the fuck it happened,” says Capaldi. The song barely cracked
Billboard's Hot Rock Songs chart, but it landed him a deal with
Universal Music Groupin 2017. {He was signed to a worldwide deal
by UMG in Germany, and his music comes out on Virgin in the United
Kingdom and Capitol in the United States.)

Final Countdown

By mid-2018 Capaldi had finished writing his full-length debut. He
sat down at the piano for one final, four-hour session, and in the last
five minutes came up with the melody for “Someone You Loved.” At
first, he worried it was too similar to his other songs. “| had written the
breakup ballad so many times that | was like, ‘| can't write about this
again,’ " he says. It wasn't until the song’s producers, TMS, encouraged
Capaldi to write about loss more generally that the stripped-back,
vocal-cord-straining track clicked — its his biggest hit to date,
reaching No. 1 in the United Kingdom at the end of May and No. 54 on
the Billboard Hot 100 dated June 29.

Enjoying The Ride
Capaldi's debut album, Divinely Uninspired to a Hellish Extent, arrived
in May and had the biggest week for an album in the United Kingdom
sofarin 2019. “I'd really like to have an album that hangs about,” he
says. “It feels like you release an album and two months later, you
have to have more music out.” But he isn’t entirely slowing down — he
recently dropped a cover of Billie Eilish's “when the party’s over” and
will open for Ed Sheeran and The Killers on their respective European
tours this summer. “I'm not going to question it,” he says. “I'm just
going to hold on for dear life.” @

No.l

on Billboard's
Adult Top 40 chart

Capaldi photographed
June 11 at Capitol
Recordsin Los Angeles.
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A Snapchat
artist lens for
DJ Jax Jones.

THE SNAPCHAT
MARKETING
SECRET

Deployed by Billie Eilish, The 1975 and

5 Seconds of Summer, custom-made Snapchat
lenses — effects that layer objects and
accessories over photo and video posts — have
opened up a new front in music marketing. The
wizard behind many of these filters? Boston-
based designer Michael Nicoll.

Nicoll started digital agency Blnk in
late 2017 after seven years as ESPN’s lead
designer, which is when he discovered
his passion for integrating music with 3D
elements. His work got the attention of
30 Seconds to Mars’ digital team, which
reached out to collaborate soon before Blnk
launched. Six months later, the band’s
label, Interscope, tapped Nicoll to work
with Snapchat on the platform’s first-
ever artist lens, created through its new
Lens Studio software. He has since designed
over 30 artist-specific Snapchat lenses
for labels including Interscope, Capitol,
Atlantic, Republic, Polydor and Concord —
all of which contract him independently,
with rates ranging from $1,000 to over
$15,000, depending on the complexity of
the project.

“The social space is so oversaturated,
doing anything different and innovative puts
[artists] at an advantage,” says Nancy Liu,
digital marketing manager at Capitol Records,
who has worked with Nicoll on lenses for
Quavo, Takeoff and Offset of Migos and most
recently Queen Naija. Quavo’s lens — which
brought to life the artwork for his 2018
solo album, Quavo Huncho, as an animation
— garnered 5.68 million views and nearly
200,000 shares alone, according to Nicoll.
“People have written off Snapchat,” says Liu.
“[We’'re] trying to reeducate that Snapchat
isn’t dead, and show why we should still be
tapping into that market.”

Nicoll, who is currently balancing 10
different projects, works with artists’
teams to conceptualize a lens based on
three things: the music video, the artist’s
appearance/visual presence and his or her
social media branding. The key? Generating an
emotion, like he did for Eilish’s eerie "You
Should See Me in a Crown,” which featured a
tarantula crawling out of fans’” mouths as
her song played. “My goal is to be the go-to
company for [artist lenses],” says Nicoll.
“We’re almost there.” —TAYLOR WEATHERBY

IN DEMAND

Ariel Rechtshaid
PRODUCER

Rechtshaidat
Vox studiosin
L.A.in2015.

THE BEHIND-THE-BOARD MULTIHYPHENATE CONTINUES TO
STAY ASTEP AHEAD OFPOP’S EVER-CHANGING SOUND

Back when he was a burgeoning alt-rock studio hand in his mid-20s, Ariel Rechtshaid helped produce an

unassuming acoustic ballad called "Hey There Delilah.

"o

| remember the label thinking it sounded like a

shitty demo,” he says, recalling the 2006 Plain White T’s single. It became a Billboard Hot 100 No. 1. Less
than adecade later, the Los Angeles native has contributed to some of the 2010s” most influential pop
and R&B touchstones: Usher’s “Climax,” Solange’s True and Carly Rae Jepsen’s Emotion. Rechtshaid
recently jammed in his Los Angeles studio with buzzy independent acts Weyes Blood and Clairo. The
latter showed up with Rostam Batmanglij to record an impromptu Cass McCombs cover. “Any artist I'm
working with, my goal isnt to give them a sound,” says Rechtshaid, 40. “It's to see into their brains and

where their head is at — and help get them there quicker.”

VAMPIRE WEEKEND

After Rechtshaid proved &
his skills on the band's -
2013 Grammy-
winning Modern
Vampires of the

City, frontman

Ezra Koenig came

to him first for its
2019 comeback,
Father of the Bride, on
which it unexpectedly
embraced Grateful 5 |
Dead-stylejamsand ™ e
classic country duets. KOENIG

It was also the act’s first album
without Batmanglij as in-house
producer. “A producer’'s most
importantroleis to give a fresh
perspective,” says Rechtshaid.
“We took alot of chances on this
one.” Bride debuted at No. 1 on the
Billboard 200, earning 138,000
equivalent album units for the
week ending May 9, according to
Nielsen Music —the best for any
rock LP so farin 2019.

ADELE

Rechtshaid first worked with
Adele in 2015, producing her
eventual Hot 100 top 20 hit
“When We Were Young.” After
laying down her vocals in two
takes in London with Rechtshaid
and singer-songwriter Tobias
JessoJr., Adele wanted to

flesh out the sparse ballad.
Rechtshaid added drums and
moved the chorus over an eighth
note, adding a backbeat. “| was
so nervous, | forced her to listen
with me on FaceTime,” he says.
“When it was done, she teared

up.” He doesn’t yet

have any official plans q
to work with her on v
future material,
though he would, of
course, be up for it:
“I've been bumping
into her recently;
she just moved to
L.A. So, you know,

hopefully.” ADELE
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—CHRIS PAYNE

Rechtshaid produced
nearly all of Haim's
second album, 2017's
Something to Tell
You, fine-tuning its
pop-rock grooves and
uncanny harmonies
while the trio toured

behind its 2013 debut, l HAIM

Days Are Gone. (Rechtshaid
started dating Danielle Haim
around the same time.) It was a
trying period for him: Early on

in production, Rechtshaid was
diagnosed with testicular cancer,
“amoment of true mortality,” he
says. Nearly two years later, he's
cancer-free. "[Haim] were my
family,” he says. “I'm grateful | had
that record to show for that time.
We pushed through.” As for the
group’s next project, Rechtshaid
is already assisting: “Danielle
played me some new music,”

he says without revealing much
more. “It’s really cool.”

RECHTSHAID: COURTESY OF GUITAR CENTER/RYAN HUNTER. KOENIG: PATRICK LEWIS/STARPIX FOR NETFLIX/SHUTTERSTOCK. ADELE: FRAZER HARRISON/GETTY IMAGES. HAIM: STEFANIE KEENAN/GETTY IMAGES. LENS: SHANE NORTON.
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Thank You To Our Generous
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MAPLE BLOCK MEAT CO.
MCCONNELL'S FINE ICE CREAMS
MICHAEL MONDAVI FAMILY ESTATE
MILLA CHOCOLATES
MORAGA BEL AIR
MULHOLLAND DISTILLING
NIC'S ON BEVERLY
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WANT TO LEVEL UP IN THE MUSIC BUSINESS? DON'T JUST KEEP PACE WITH THE INDUSTRY —
FORGE YOUR OWN PATH WITHIN IT, LIKE THESE DRAG QUEEN-MANAGING, LUXURY
CANNABIS-DELIVERING, PLAYLIST-PILOTING INNOVATORS MAKING THE FUTURE LOOK BRIGHT

lllustration and Type by ilovedust
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Andre Morris
VARRAN MEDIA

Thanks to the meteoric success of the Emmy
Award-winning RuPaul’s Drag Race, the drag
industry is closer to the pop culture mainstream
than ever, with its splashiest players popping up
on Broadway, in A Star Is Born — and of course,
most recently, in a Taylor Swift video. That means
retroactive attention for the TV show’s alumni,
as well as more opportunities for them to explore
careersin the pop sphere.

Enter Andre Morris, founder and CEO
of Varran Media, a one-stop shop for drag
performers seeking management, PR
representation and overall career-strategy advice.
Morris, 40, launched Varran in 2010 after 11
years at Sony Music, where he worked under PR
powerhouse Yvette Noel-Schure. For a while, he
continued to work with her Schure Media Group
and with 50 Cent’s G-Unit. Butin 2015 — the
same year DragCon, the biannual event RuPaul’s
Drag Race launched, first took place in Los
Angeles — Morris made a drastic shift, signing
season five runner-up (and eventual RuPaul’s
Drag Race All Stars season-two winner} Alaska,
who released her debut album, Anus, that June.

At first, says Morris, promoting bawdy, camp-
driven queer material to a straight audience
was tricky. “My biggest challenge was basically
getting the mainstream [song]writers to take
the music seriously,” he recalls. ”| had to focus
on what it was. Knowing Alaska’s music was
more comedic, | utilized that.” Since then, he has
steadily built a client base that reads like awho’s
who of drag stars, including Tammie Brown,
BenDelLaCreme, Latrice Royale, Vanessa Vanjie
Mateo and Peppermint, plus frequent Drag Race
judge and choreographer Todrick Hall.

Working with drag queens was quite a
departure from the artists Morris was used to
serving in his prior major-label role — Beyonce,
John Legend — but he approaches his current
clients just as he would an industry veteran. "It
doesn’t matter if they are adrag queen or not,” he
explains. "The biggest stars in the world are able
to do multiple things at once, and that’s how they
can grow their business and allow different eyes
to see them that wouldn’t have seen them before.”

Though his queens vary in experience, they are
all, like Morris himself, entrepreneurs. “They know
exactly what they want, so they come to me with
that intention and goal,” he says. “It’s a lot easier
for me because they're willing to work as hard
for me as | am for them.” Day to day, he provides
the services that employees across multiple
departments at a label ordinarily would. “I'm
doing marketing, I'm doing A&R, I'm also advising
them on what to do with their careers,” he says.
"They come to me for basically everything. They
don’t have the big machine that a record label
would supply.” That said, Morris adds, "l am
surprised that a label hasn’t started already. A
lot of LGBTQ artists feel like their voices are not
heard at major labels, soit would be wonderful to
have one that caters to this community.”

In the meantime, watching his roster in action
isits own reward. "Each day | get to see them
be colorful, be activists, be entertainers and
see them make a difference,” says Morris. “The
greatest thing is to see the young kids who show
up to the shows and have so much to say about
how much the queens mean to them. It’s the
greatest job in the world.” —TYLER COATES
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Morris (center}and his clients
Tammie Brown (right)and
Peppermint photographed by
David Needleman onJune 11
inNew York. Hear Morris talk
abouthis startinthe industry
and how he built his company
atbillboard.com/videos.
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Nicole St. Jean
WAVE

As the mother of two young children, Nicole St. Jean
doesn’t go out like she once did as a club kid in New
York’s early-aughts house music scene. Butin her
current role as head of contentand partnerships at
the virtual reality company Wave, she has found a way
to experience dance music without leaving the house —
and to allow anyone with a computer,
an internet connection and a desire for
social adventure to do the same.

St. Jean, 43, produces live concerts
in VR. With the help of five full-
time artistsin Los Angeles and an
engineering team in Austin — where
Wave was founded three years ago —
she has made it rain magic mushrooms during a T-Pain
show and simulated flying for headset-strapped South
by Southwest attendees watching actor Tye Sheridan DJ
as part of a collaboration with Warner Bros. for Steven
Spielberg’s 2018 film, Ready Player One. She has also
staged virtual performances for The Glitch Mob, Imogen
Heap, Jean-Michel Jarre and REZZ — innately tech-savvy
electronic artists who recognize VR’s crossover potential
— most of whom wore motion-capture technology at the
company’s Culver City office to deliver their shows.

As Marshmello’s hugely successful February in-
game Fortnite concert proved — it drew 10.7 million
simultaneous viewers and, unlike Wave’s real-time
shows, was prerecorded — the market for virtual music
experiences is ripe right now. Wave’s live performances
exist exclusively within its own desktop app and VR
product, though the company s in talks with potential
gaming partners. “The app really comes alive around
7 p.m.,” says St. Jean, explaining that Wave’s users stage
their own real-time performances nightly as well. “The
social aspects of the Wave dancefloor [are] special,” she
adds, “like how | felt dancing with all kinds of people
back in my New York days.”

A music-industry communications vet who has
worked for tech-related companies like Topspin Media
and Twitter, St. Jean leveraged her industry contactsinto
her current job. Now she spends her days meeting with
managers and labels while also overseeing production
schedules and storyboards. “It’s a really fun, creative
role,” she says. “No one on this team knows exactly what
avirtual concert should be every time, so anyone can
make suggestions.”

As the music and gaming spheres increasingly
overlap, St. Jean advises anyone interested in a career
like hers to work or to intern at a gaming company while
also cultivating a music-industry network. Technology
expertise, she says, shouldn’t be a barrier to entry —
after all, it wasn’t for her. “I've gone into most of my gigs
having no real understanding of the technology at the
start,” she says. “Be brave about getting into spaces that
spark your curiosity.” —KATIE BAIN

Jarre’s live Wave performance took place last December,
with visuals by artist SUTU.

Niemanarranged the halftime
performance by Cole (pictured) at the
NBA All-Star Game in February.

David Nieman
INTERSCOPE RECORDS

hen J. Cole wanted

to bring 1,000

superfans onto
the basketball court for his
NBA All-Star halftime show
performance in Charlotte,
N.C.,in February, the league,
concerned over safety, didn't
immediately warm to his idea.
But David Nieman — the

at Interscope Records, which
distributes Cole’s Dreamville
imprint — urged it to trust
Cole'svision. The results
benefited both the NBA and
Cole: athrilling performance by
the artistin his home state and
an unforgettable national TV
moment for the NBA.

“We really had to get the
NBA outside their comfort zone
and get them to buy into the
fact that [the fans are] where
the energyis,” says Nieman, 31.
“That's where it translates.”

At a moment when the
sports and music worlds
are linked more closely than
ever before, Nieman seized
the chance to create his
own job while opening up
new opportunities for his
label’s artists. He started
his career at Interscope in
2009 as a marketing intern
after graduating from Fort

Lewis College in Colorado,
then joined the label’s sales
department three years later.
“l got to know the building and
the end goals when it came
to sales and how to develop
artists,” says Nieman. In 2011,
he joined Gorfaine/Schwartz
Agency as a “jack-of-all-
trades,” setting up backstage
interviews with artists and
selling merchandise.

Three years later, he returned
to Interscope as manager
of marketing and sales, but
Nieman knew he really wanted
to find away to combine his
passions for sports and music.
During adiscussion with
Interscope Geffen A&M vice
chairman Steve Berman, he
pitched creating a division for
sports marketing and video
games. “We both realized that
there's so much more to be
done in the [sports] space and
how aggressive we need to
be,” says Nieman. “lt was a no-
brainer for us.”

In the past year, Nieman has
racked up enough prominent
sports-event spotlights for
Interscope artists to prove
that his instincts were spot
on. Along with getting Cole
to the NBA All-Star Game,
Nieman arranged Maroon 5's
halftime Super Bowl slot,

placed Imagine Dragons’
“Natural” as last season’s
college football anthem at
ESPN, secured Kendrick
Lamar's performance at the
2018 College Football Playoff
National Championship Game
and nabbed a headlining spot
for Sheck Wes at St. John's
University's annual Midnight
Madness event.

His day-to-day is less
glamorous: pitching and
taking meetings for new sports
campaigns and exploring new
opportunities for the label’s
diverse roster. Next up: a
collaboration with Bleacher
Report to create custom
Women's World Cup jerseys
featuring Interscope acts Billie
Eilish and Summer Walker.

To anyone looking to
follow his path, Nieman
emphasizes that despite his
accomplishments thus far,
there's still plenty of potential
for growth in music and
sports. “There's so much you
can doin sports and music
before you ever get to the point
where you're capitalizing on
what you've been working so
hard on,” he says. “Don't get
distracted. Keep your nose
down. Don't expect anything
until things come to fruition.”

—CARL LAMARRE
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JARRE: WAVE XR. ST, JEAN: MARCO RAGOZZING. COLE: JEFF HAHNE/GETTY IMAGES. ADENII: ECHO MUSIC CONFERENCE. PREVIOUS SPREAD: MORRIS GROOMING BY CRISTINA ORLANDO AT ENNIS.

Lisa Melamed

Lisa Melamed has spent 30 years
as a writer and producer for classic
TV series such as Sisters, Party

of Five and Mad About You. But

it's safe to say her latest projectis

unlike any in her long list of credits.

Melamedis a

; an eight-
part Netflix anthology series set to
debut later in 2019, in which each
segmentis based on adifferent
song by the country legend.
Heartstringsisoneinagrowing
number of TV and film projects

inspired directly by songs:
Recently, The Chainsmokers
revealed that a film adaptation
of their 2017 single “Paris” was
in the works, and John Mayer’s
“The Heart of Life” {from 2006
album Continuum) is the basis
for Heart of Life, an upcoming
ABC drama Mayer himself will
executive-produce.

Melamed, 60, who worked most
closely on a Heartstrings episode
based on Parton’s “Cracker Jack” —
ajaunty track from her 1974 Jolene
LP abouta scrappy pup Parton took

in — spoke about turning songs
into compelling TV.

The project was dreamy. I've worked
with showrunner Patrick Sean
Smith and his producing partner
Sam Haskell in the past, so when
they called and said, “We're doing
a show based on songs by Dolly
Parton,” | was thrilled. The eight
songs were already chosen by

the time | was brought on. | chose
“Cracker Jack” [because] | felt the
themes suited me as a writer. We
didn't have to be literal; we didn't

have to follow the song line to line.
We had to take in all of the Dolly-
ness of it, and that's a fantastic
starting-off point for a writer.

One of the many amazing things
about the experience was that we
sat in a conference room with Dolly
and spoke with her about each
of the songs to make sure every
episode would have the essence
and the soul of what the song meant
to her. When you sitina room
with Dolly Parton and talk about
her songs, invariably she will start
singing. Dolly told us [that] when

LABEL-€XPANSION LEAD

Temi Adeniji
WARNER MUSIC GROUP

fter graduating from Princeton and
A then earning ajoint law degree

from Columbia and University
College London in 2012, Temi Adeniji
naturally went to work at a law firm. Nearly
three years in, however, she realized it
wasn't her passion. In 2016, she stumbled
across a Warner Music Group job posting
for director of international and global
commercial strategy and operations
— not an obvious fit, but she had always
loved music, so she applied with her
husband’s encouragement. She got the
job. Adeniji, 31, who is based in New York,
has most recently helped the label group
intensify its focus on emerging markets,
arranging a partnership with Nigerian
indie Chocolate City and launching
Warner Music Middle East. “| consider
myself an outsider,” she says. “It gives
me a different perspective than most who
have been in the music industry their
entire careers.”

What did applying for this job entail?
Onething they asked me to do was look
at the markets we weren't currently in
and figure out what our strategy should
be. It was a mini test-case of what my job

has turned out to be. It's a really exciting
time to be in the music industry because
so much is changing, with the switch
from physical to digital and the renewed
interest in nontraditional markets.

How do youresearch potential new
markets?

When you're trying to figure out how to
enter a territory, you take meetings with
everybody. It's not like working in the

U.S. or the U.K. — theinfrastructure is

not necessarily what we're used to, so it’s
important to be a little more malleable.
Generally, we're looking at demographics,
economic indicators, overall market
revenue and whether a market is more
geared toward local consumption or
international catalog. Understanding how
people consume music in that market is
also really important.

Whatis arecent success story for you?
Boomplay [a streaming service first
launched in Nigeria in 2015] at this point
probably has the largest user base in
terms of [digital streaming platforms],

so we struck a deal with them. They've
been instrumental in terms of permeating

territories that are difficult or have been
traditionally left out of the story.

How has the growth of streaming
affected your role?

It's important that we support platforms
that are enabling artists and rights holders.
Obviously in some of these territories,
Nigeria included, there are a lot of
challenges in the market, like [intellectual
property] enforcement, and streaming helps
alleviate some issues. It's just the beginning
in Africa — there's a huge opportunity there.

How often do you travel for this job?

Once every two months. [WMG executive
vp] Alfonso Perez-Soto comes from the Latin
market, and he’s very much like, “You have to
go to the market to understand people.” His
perception is you can't really do this work on
the phone or video conference, and it's really
important that you sitin front of people.
Especially in markets that are not Western;
people really value that. It's much more
important to sitdown with people at dinner
and talk about their lives so they begin to
feel comfortable and start talking to you
about doing a deal. It's about coming to an
understanding together. —LYNDSEY HAVENS

she was a kid, one of the reasons
she started writing songs was
because they didn't have television,
they didn’t go to the movies. [Her]
songs lend themselves to being
movies because in her mind they
were mavies to begin with: She
didn't just hear the songs — she saw
them. There's a lot of narrative in
her songs, so it made perfect sense.
She actually has said she sees this
as an extension of her legacy, which
is an incredible privilege to be part
of. What a way to make a living.
—ASTOLD TO ANNIEREUTER

Adenijiatthe Echo Music
Conferencein Lagos,
Nigeria, in April.

ILLUSTRATION BY GLENN HARVEY
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0C out the day, Primorac chats with the
tea he shortform, mobile-friendly video
streaming platform, started by producer Jeffrey
Katzgt.ll}erﬁ'é'nd former Hewlett Packard chief
Meg Whitman, to discuss its launch plans {for
~ spring 2020} and content strategy.

TUESDAY

9:30 a.m.:Internal team sync

UTA’s size and breadth — its hundreds of agents
work across film, books, video games, news
broadcasting, licensing and more — means
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UTA acquired thé'
February. Primoraca
discuss marketing
music and social med

4 p.m.-6 p.m.: Demo
Primorac opens her office to he
demonstration of Nura headphones. The
award-winning Australian startup, which
began on Kickstarter in 2016, uses NASA
microphones and a unique algorithm to adjust
its smart headphones toindividual users’
hearing. Primorac finishes the week by inviting
Nura to UTA to examine artist partnership and
ambassadorship opportunities.

—MEGAN BUERGER




Primorac photographed by
Michele Thomas onJune 18
atUTAinLos Angeles.
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Dewayne Ector
SONGTRUST

By Dewayne Ector’s own admission,
explaining his job is “difficult and boring.”
Heisn't wrong — not on the first point,
anyway. As Songtrust’s global head
of society relations, a newly created
position, Ector has one of the least
glamorous but most crucial roles in the
music industry. Since March, he has
managed the Downtown-owned digital
rights company’s relationships with
over 40 collection societies around the
world on behalf of its more than 200,000
songwriters and 26,000 publishers. His
focus: getting creators paid for every use
of their work, no matter how small or
obscure. “It's data and trying to get money
out of people and having conversations
that no one really wants to have,” he
explains. | get some travel. Other than that
I'm in meeting rooms, sometimes without
windows. But | believein what | do.”
London-based Ector, 40, has extensive
experience in the royalty-collection realm.
He joined Songtrust after nearly four
years at Kobalt's AMRA Music running the
global digital-music collection society’s
international operations, with eight years
at PRS for Music before that — during
which time he also earned a law degree
from Birkbeck, University of London.
Ector’s move to Songtrust was inspired, in
part, by his desire to support independent
artists like those he grew up with in
Trinidad and Tobago. {His father, Eman
Ector, was the bandleader for local group
Massive Chandelier and an arranger-
producer.) Now he's on the other side of the
negotiating table, “flying around the world
and shaking down societies for money,”
he says. “But | doitin a nice way.” Despite
his demanding schedule, Ector insists
he doesn’t “really like to work hard at all.
| prefer to work smart and make the best
of every opportunity.” Here, his musts for
gettingitall done.

Representing over 1.5 million copyrights
for creators from 64 countries, Songtrust
is a direct witness to how the internet
has democratized and hugely expanded
the songwriting world. That volume

and diversity of clients engenders a
number of challenges for Ector, ranging
from navigating royalty collections

for intercontinental collaborations to
understanding local laws — for example,
he says, “in the Philippines, you can’t just
go and join the [collections] society or do
direct licensing into the territory.”

Sharing information with partner
collection societies (and vice versa)

is key to Ector’s job. While he and his
team regularly try to collect more data
from those societies — whichin turn
helps educate Songtrust’s writers

and publishers — they also help them
maximize revenue, automate processes
and grow memberships. “There’s a lot of
income tracking, so looking atdata is a big
partof my job,” he says. “Understanding
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what societies are sending back to us,
making sure it looks right: Are we getting
enough money for both our biggest hit
songs and smaller ones?”

At PRS, Ector had to convince businesses
why they should license music from the
collection society {which sells licenses
but does not enforce their use)}, so he had
to develop effective sales techniques.
Now he uses those skills with other
societies around the globe: “If you're
going into people’s worlds and telling
them that they need to prioritize you and
what you want to do, you're going to have
tosell themonit.”

Ector says relationships are really the
core of his job: “That’s where it starts

— getting people to listen to what you
have to say and take you seriously.” In

his first four months at Songtrust, he

has traveled to Peru, Spain, France and
Portugal, with plans to visit Asiaand
Australia this fall, all in an effort to sign
new deals and build a wider network.
“Being able to communicate with many
different types of people and not offend
them — which | have done on occasion —
isvery, very important.” —COLINSTUTZ

Ector photographed
by PiponJune 14 at
SongtrustinLondon.
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rtists: They're just like us, whether binge-
A watching the latest comic epic or obsessing

over sports stats. And as an ever-growing
number of acts compete for ears in today’s saturated
streaming market, a new breed of in-house digital
content strategists {like those below) has emerged
within labels, helping them tap into those personal
interests through partnerships with film studios,
fashion vloggers and more — all in the service of
pulling back the curtain on their own celebrity and
introducing them to potential new fans.

Madeleine Swift

INTERACTIVE MARKETING AND
ANALYTICS COORDINATOR
WARNER MUSIC NASHVILLE

Day-to-day Lots of scrolling through Twitter and
Instagram in search of influencers. “Some of them are
athletes or vloggers or post their outfits online,” says
Swift, 23. “It’'s someone that has an audience that
could be fans of our artist as well.” Then she starts
matchmaking.

Key partnerships Knowing that signee Cale Dodds
loves to play golf, Swift reached out to retired pro {and
country music fan) Chelsea Pezzola over Instagram
DM, inviting her to meet Dodds in person. The two

hit it off and in June created a video in which they
trade golf pointers for songwriting tips {(both shared
it on their social channels). In an effort to “tapinto a
pop culture moment,” Swiftinvited all of Queer Eye’s
season three “heroes” to meet country star Hunter

Golfer Pezzola (left) and singer Doddsinthe
partnership video they filmed in June.

ArcIst-BrAND SHAPErS

Hayes, a fan of the series, at a tour stop in June, where
they snapped a group photo for Hayes’ Twitter — a
relationship Swift plans to continue building.

Eli Chitayat

SENIOR DIRECTOR OF CONTENT STRATEGY
REPUBLIC RECORDS

Day-to-day Every morning, the 32-year-old seeks
out the latest news in nonmusic markets: “I'm on
TechCrunch as equally as much as I'm on Billboard.”
The rest of the day is divided between chatting with
artists about their interests and communicating with
current and potential partners.

Key partnerships After rising pop singer Shaylen
gushed to Chitayat about her love of Guardians

of the Galaxy, he helped her score aninterview on
Marvel Entertainment’s official YouTube channelin
March. Marvel shared the video with its 8.3 million
“die-hard” Twitter followers, a count “way bigger
than Shaylen’s,” adds Chitayat. Next, he’s helping
tattoo-loving pop newcomer Baby Goth create a viog
documenting her newestink.

Cyrus Bader
VP DIGITAL STRATEGIC DEVELOPMENT
ATLANTIC RECORDS

Day-to-day A former Atlantic A&R rep, Bader now
focuses on using technology and data insights to
“create more paths up the mountain” for artists. The
goal is to be discreet: “You've definitely seen our
work outin the wild,” he says, “and the fact that you
thought it was organic is part of our definition
of success.”
Key partnerships Bader oversees a pilot
program connecting Atlantic artists with
YouTube creators across the platform’s
gaming, fitness and fashion communities.
“When they’re sneaker shopping, [consumers]
have their fashion haton,” he says. “l want
to be able to reach themin those moments.”
Meanwhile, he’s using data to figure out
which strategies actually work: When Melanie
Martinez released a set of social media
trailers in May to promote her upcoming film
K-12, Bader used a new suite of analytical
tools he developed to “holistically” measure
the impact on her streaming numbers.
—TATIANA CIRISANO
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Mario Guzman
SHERBINSKIS

“I’'m not the guy who shows up with a pound of weed and rolling
papers,” says Mario Guzman, 42, founder and chief executive
grower of the luxury lifestyle-weed brand Sherbinskis. Forbes
has called it the “Louis Vuitton of marijuana” for good reason: The
cannabis concierge service for artists — whether they're at studio
sessions or backstage at major festivals like Rolling Loud —is a
bit like a master sommelier when it comes to getting high. “We
preselect strains that heighten awareness and creativity,” says
Guzman. “I’'m there to educate and understand the artist’s needs.”

Cannabis has been legal in California for two years, but visiting
artists aren’t often in town long enough to hit dispensaries — which
also don’t always stock the highest-quality bud. Enter Guzman, who
worked in San Francisco real estate until the late-2000s market
crash convinced him to turn his home-grow hobby into a business.
Operating under the quasi-legal framework of the state’s medical
marijuana laws and using the pseudonym Mr. Sherbinski, Guzman
developed a reputation among local rappers and studio heads,
who'd stock up on his much-vaunted product before sessions.
When the market went legit, no one was better suited to service
music industry creatives.

Today, Guzman estimates he moves $400,000 of product
monthly and expects to hit $1 million in monthly sales by the end of
2019. His most popular line by far is Gelato, which he has personally
cultivated to sell in flavors like Mochi and Acaiberry. In the last
five years, Guzman’s signature hybrid has been name-checked
in over 200 songs, with shouts from G-Eazy, Migos, Post Malone
and Future. Tyler, The Creator and Young Dolph have, respectively,
named a track and an album after the strain.

And weed is only one of Sherbinskis’ white-glove offerings,
which now include high-end vaporizers, complex dab machines and
farm-to-table foods dosed to specification. Exclusivity has always
been a big part of the Sherbinskis appeal: Guzman'’s concierge
service is only available to a network of prominent music clients
and loyal customers, while Gelato is stocked at Barneys New York’s
Beverly Hills flagship store. Guzman himself has become a celebrity
of sorts to aspiring potheads — at ComplexCon last November, he
held formal meet-and-greets.

More expansion is on the way. Later this year, Guzman plans to
open his own music studio in the Bay Area. And while California’s
still complex cannabis laws prevent him from setting up shop
publicly at festivals and other live events, he's confident that will
soon change. “We're going to go from backstage to the main stage,”
he says. “It’s an end-to-end enhancement of the live experience.”

—DAVE BROOKS

hen JJ Corsini and
Chris Hovsepian
left their artist
relations gigs at Apple Music
to become Universal Music
Group's first-ever senior
vps of artist developmentin
April, Corsini called the new
role “the most critical, yet
overlooked and underserved ...
in the music industry.” But
what exactly is it?

“Artist development” used
to be shorthand for “tour
management,” but the title

increasingly means something

quite different — helping
new acts establish a personal
brand that is consistent
across their music releases,
fashion sensibility, live shows
and more. The goal: foster

a deeper connection with
fans and achieve longevity in
the fast-paced digital music
landscape, in which Corsini
says "it's easy to feel like you
can skip steps.”

For those in these positions,
that means focusing on the
tiniest details that might
prove fruitful in cementing

an artist's image. “[Fans]
want to know the lyrics to
your song and what you ate
for breakfast,” says Capitol
Music Group senior vp
creative Amber Grimes,
who joined from Spotify in
December. “The difference
between a superstar and a
run-of-the-mill artist lies in
their narrative.” That kind

of thinking can help a label
up its own “cool” factor, too.
These new hires, often social
butterflies with experience in
the streaming world, act as

connectors between young,
hip signees and CEOs. It's
no coincidence that the
refreshed Warner Records
hired Apple’s former Beats 1
head of talent Warren Gesin
as its senior vp of artist
development last November,
amid plans for a rebrand.
(Says Gesin: "Warner was

in need of an overhaul.”) He
spends his days hanging
with recent signees like
Carlie Hanson and Dijon,
trying to “figure out what
their narrative is and how

we can help them pour gas
on that fire." That includes
helping put together styling
looks, sitting in on fan-
engagement meetings, even
leading artists “by the hand”
around the office: “My job

is to be the glue.” Similarly,
UMG's Hovsepian works to
infuse “the artist's DNA" into
everything from album cover
art to social media. “The
faster [fans] get what you're
about as a person,” he says,
“the more likely they are to
stick around.” —T.C.

GROOMING BY CAROL MORELY AT CAROL HAYES MANAGEMENT. ON-SITE PRODUCER: SASHA RICKERD. PEZZOLA: COURTESY OF WARNER MUSIC. REDMAN: COURTESY OF SHERBINSKIS. PREVIOUS SPREAD: HAIR AND MAKEUP BY ASHLEY

HUMPHREYS AT CELESTINE AGENCY. ARTWORK: THRUSH HOLMES, “RICH FUCK" (2018). OIL, ENAMEL, SPRAY PAINT, NEON ON CANVAS. 96 X 120 INCHES. COURTESY OF THE COLLECTION OF UNITED TALENT AGENCY, LOS ANGELES.
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Holmstén
photographed

by Annie Tritton
Jan. 28 at Spotify’s
New York offices.

RUNNING ALGORITHM NATION

SPOTIFY GLOBAL HEAD OF MUSIC NICK HOLMSTEN M ANAGES THE COMPANY'S RELATIONSHIPS WITH
ARTISTS AND LABELS AT AFRAUGHT TIME FOR THE STREAMING GIANT. WILL HIS TECH-CENTRIC VIEW
OF PLAYLISTS HELP BREAKNEW ACTS — OR GIVE PROGRAMS MORE POWER THAN PROGRAMMERS?

By Claudia Rosenbaum
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n the 64th floor of 4 World Trade Center, at Spotify’s Manhattan
offices, Nick Holmstén is holding court in the Orchestra of
Bubbles conference room. Seated on a comfy blue couch,
Holmstén — the streaming service’s global head of music since
October 2018 — introduces the company’s latest hire. “I can’t tell
you how happy I am that we finally have this guy on our team,” he
says to the seven staffers attending the company’s weekly direct
reports meeting, three of them via video conference from Stockholm. Holmstén —who
oversees 100-plus employees responsible for the operation of Spotify’s more than
5,000 owned and operated playlists, as well as label and artist relations — is referring to
former Interscope CFO Jeremy Erlich, who is also in the room and earlier that June day
was announced as Spotify’s new head of music strategy.

It’s Erlich’s first day on the job, and Holmstén, 52 — dressed in a black T-shirt and

jeans, cream-colored Yeezys and a silver
medallion inscribed with “Carpe Diem” on
a chain around his neck — tells his team that
he’s already getting good feedback for hiring
an executive from a label. “It’s interesting
to see how positive the reaction from the
music industry has been, because you're so
respected on both sides,” says Holmstén in
Swedish-inflected English. He 1s speaking
about Erlich but clearly directing his
comments at this reporter sitting in on the
meeting. Erlich’s appointment, Holmstén
continues, is a move toward “bridging

the conversation” between the streaming
platform and the music business, which
has suffered in the 18 months since Spotify
went public. “There’s a lot of paranoia, a lot
of uncertainty, in the music industry, but at
the same time there have never been more
amazing opportunities,” he says. “When
everybody comes together, it 1s going to
grow even bigger.”

The upside is potentially massive.
Streaming is driving growth in recorded
music for the fourth consecutive year; and
according to Goldman Sachs’ latest rosy
forecast, Music in the Air, there’s at least
another decade of good news to come. The
investment bank’s June report predicts
streaming will generate $27.5 billion in
business for labels and artists and attract
1.15 billion paying subscribers globally
by 2030. While Apple Music reportedly
leads Spotify in paid U.S. subscribers —

28 million to 26 million — the company
that Daniel Ek and Martin Lorentzon
launched in 2008 is the global leader, with
217 million users, 100 million of which are
premium-service subscribers (compared
with Apple’s 50 million).

This should be reason for celebration. But
after investing in Spotify, which went public
in April 2018, the majors have grown uneasy
with the company’s recent moves. Spotify
began signing direct licensing deals with
artists and, since last September, has been
beta-testing a program that allows acts to
directly upload their work to the platform
(rapper Noname released her album Room 25
this way); announced and then abandoned
a hateful-conduct policy after it drew the
ire of Kendrick Lamar and other artists; and
appealed the decision by the U.S. Copyright
Royalty Board (CRB) to boost mechanical
rights payments to songwriters and
publishers. Then, in late June, it claimed that
according to the new CRB regulations it had
overpaid publishers and would claw back
from them as-yet-undetermined amounts.
In February, Spotify provoked a lawsuit
from Warner Music Group when it forged
ahead with plans to offer its service in India
without reaching a licensing agreement with
the major. That same month, the service
announced it planned to spend $500 million
on podcasting, which could potentially cut
Into music streaming revenue.

JUNE 29, 2019 | WWW.BILLBOARD.COM 45



JOBS er OmOTOW

In a quieter but even more momentous move, Spotify announced on March 26 that
it had begun to algorithmically personalize some of its editorial playlists. Until that
point, playlists on the platform fell into two categories: editorial, such as RapCaviar,
which are human-curated; or personalized, such as Discover Weekly, which are
entirely algorithm-generated based on a user’s listening history. March brought the
introduction of a third: personalized editorial playlists. The brainchild of Holmstén’s
music team and Spotify’s consumer division, they begin with human curation, then
are individualized algorithmically so that no two playlists are the same. (The workout
soundtrack Beast Mode is an example.) The vast majority of Spotify’s playlists are
still editorial, but it has not gone unnoticed in the industry that the expansion of
algorithmic curation comes in the wake of the departures of a number of the service’s
star human curators, including Tuma Basa, who is credited with making RapCaviar
arguably the most influential playlist of the genre, and Rocio Guerrero, who had done
the same with Spotify’s Latin equivalents.

In the culture clash that has been waged since the advent of streaming — between
the old-school, relationship-dependent ways in which the music industry has done
business for ages and the cold calculations of artificial intelligence — the computers
seem to be winning. According to Spotify, personalized editorial playlists increased the
number of artists featured by 30%, the number of songs discovered by 35% and the
average number of times a listener saves a track by 66% when tested against the strictly
human-curated kind. Those are metrics that, if they hold up in the long run, will only
heighten Holmstén’s status as one of the industry’s most influential players.

Above, from left: Marshmello,
Holmstén, manager Moe Shalizi
and Universal Music Group
executive vp creative Dave Rocco
at Spotify’sannual Best New Artist
Grammy pre-partyin2018. Below:
Holmsténwith Becky Gin 2018.

With great power come great headaches, however, and since landing in the United
States, Holmstén has had to reeducate those used to the old favor-trading. (He lives in
Scarsdale, N.Y., with his wife and teenage son and daughter.) “At the beginning, there
was a lot of ‘Hey, if you’re coming [to Los Angeles], maybe I could take your family to
Disneyland, ” he says. “There were these built-in mechanics in the music industry, and
I think the beauty of it now is that it doesn’t matter.”

Holmstén’s role as the face of Spotify in the United States has also put him in the
position of being a lightning rod for the industry whenever the streaming giant throws
its sharp elbows. In reality, although he is close to CEO Ek — when we meet, he has just
returned from his boss’ Brilliant Minds summit, which this year drew former President
Barack Obama, Netflix chief content officer Ted Sarandos and Goop founder Gwyneth
Paltrow — Holmstén is not part of Spotify’s senior management team. He also did
not play a leading role in the decisions that resulted in the company’s CRB appeal,
its rush into India, its direct deals with artists or its move into podcasts (although, a
Spotify source says, he may have given input on those matters). Holmstén reports
to chief content officer Dawn Ostroft, who is

spearheading the podcast push (see sidebar). I don't know how

His response to the criticism sounds, not

surprisingly, like a man who has put his trust mMan Y SW e d SN
in algorithms to get the job done. “We are you know but
!

moving in the right direction. Let’s focus on

that,” he says. It’s as if he has done the math Swedes are ver Y
and knows the outcome. StrQightforV\/Qrd,”

—HOLMSTEN

hen the direct reports meeting
ends, Holmstén, his brown
hair flopped stylishly over his right brow, and Erlich head to their
desks, which are next to each other in an open office. Holmstén’s
only observable office perk is the ability to spin his chair around and gaze at the
looming Freedom Tower through floor-to-ceiling windows. Spotify’s corporate
culture has the luxe yet egalitarian vibe of many tech companies. There are matcha
tea and coffee bars and a full-service cafe, and staff supervisors are instructed not
to send out emails on weekends.

Yet the chill atmosphere belies urgent business. Spotify’s licensing agreements with
the majors expire this year, and in light of the corporate frictions that have developed
between the two sides, Holmstén, who oversees seven teams in the company’s music
division, is under more pressure than ever to maintain good relations with the artistic
community — and they with him, given the power of Spotify’s playlists.

As a result of that power, one industry source says label executives are apt to
profess “a fairly insincere closeness” with Holmstén, but he does get high marks
for his ability to hear a hit and openness to innovation. Camila Cabello’s manager,
Roger Gold, says that after playing an early version of “Havana” for Holmstén
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while in an Uber (the executive’s office at
Spotify’s Los Angeles headquarters did not
have a stereo), “he stopped me and said,
‘“That one’s special.” ”
Interscope Records chairman/CEO
John Janick says that after Holmstén shared
his idea for vertical videos — eight-second
loops that play in tandem with songs — Janick
convinced Selena Gomez to film herself at
home with her iPhone so that she could be the
first to use the feature for her single “Bad Liar.”
Justin Lubliner, who manages Billie Eilish,
says 1t took less than a minute for Holmstén
to get behind the 17-year-old breakout star’s
vision for a fan-listening experience for her
debut album, When We All Fall Asleep, Where
Do We Go?: an immersive interactive journey
through a series of rooms, each inspired by one
ofthe LP’s 14 songs. “I sat down, shook Nick’s
hand and started to explain the idea,” says
Lubliner. “And Nick said, ‘Let’sdoit.”’ ” The
concept, he adds, was executed “flawlessly.”
Holmstén attributes his ability to grasp artists’
needs to his own past as a singer and songwriter.
Growing up in Karlstad, a town 200 miles from
Stockholm, he dabbled in catering after high
school; at age 30 he formed a Brit-pop band
called Apple Brown Betty — “like the dessert,”
he says — in which he was the frontman. The
group scored a recording contract and a tour of
Japan, but when both fell apart along with the
band, Holmstén focused on tunesmithing.
When Spotify launched in Sweden in 2008
— 1t eventually signed up almost 90% of
the population — Holmstén says he noticed
right away that navigating the abundance
of music choices was overwhelming. He
knew from his catering days, curating dining
experiences, that customers were interested
in sampling things they hadn’t tried before.
He decided the same principles could be

MARSHMELLO: COURTESY OF SPOTIFY. BECKY G: ALBERTO E. RODRIGUEZ/GETTY IMAGES. OSTROFF: DAVID M. BENETT/GETTY IMAGES.




applied to music and created Tunigo, an app
that allowed people to choose music based
on moods and activities. Tunigo — which for
a time ranked higher than Spotify at Apple’s
App Store — caught EK’s eye. Holmstén

first partnered with Spotify, then in 2013

let the company buy him out. He joined its
ranks, and Tunigo became the foundation of
Spotify’s playlist strategy.

“It’s crazy to think about it, but in 2013
Spotify didn’t have any of its own playlists,”
says Holmstén today. “I told Daniel, ‘1
promise you: In the future, some of these
playlists are going be bigger than the biggest
radio station.” He sort of looked at me like,
‘Let’s see about that.” And that is what
happened. It changed the music industry.”

Despite Holmstén'’s artistic beginnings,
some in the business regard him as more
aligned with what one high-ranking executive
describes as Spotify’s “heartless” tech
culture. “Spotify doesn’t seem to be able to
hold on to people that are genuinely artist-
friendly,” says the source, and it’s true that
over the last 18 months the company has
seen the departures of at least six executives
with strong ties to the creative community,
including Troy Carter, global head of creator
services. Point out the addition of Erlich, and
the response is that while he is respected, he’s
more of a numbers guy.

Although Holmstén was based out of
Stockholm (in other roles) until May 2018, two
industry sources say he was, as one put it, “a
contributing factor” in the departures of some
of those executives. One source familiar with
the situation says Holmstén “was obsessed
with nobody on the music team speaking at
conferences or to the press” but would post
his own media mentions on Instagram. The
insider says Holmstén also sowed anxiety by
openly discussing the salary negotiations of
exiting staffers.

Questioned about the turnover, Holmstén’s
blue eyes do not blink. He responds that the
company attrition rate is actually very low.

“It was expected post-IPO that talent would
leave,” he says, as would “some of the curators
that became celebrities.”

Asked if he played a role in any of the
departures, Holmstén replies flatly, “I don’t
know about that,” then says: “I hope that
they are not lying to me, but a lot of people
think I'm really easy to work with.” He does
admit to an extreme candor that sources say
can be jarring to those who deal with him.

“I don’t know how many Swedes you know,
but Swedes are very straightforward,” says
Holmstén. “And what I learned over the years
is that when people [here] start to realize how
Swedes work, a lot of them come to me and
say, ‘Pretty refreshing.””

“Nick is one of the most direct
communicators that you’ll meet,” says
Carter, who left Spotify in September 2018
and 1s now CEO of his own music technology
company, Q&A. He denies Holmstén had

THE DAWN OF
SPOTIFY'S PODCAST ERA

The platform’s chief content officer
has been combing Hollywood for
inspiration. Here's what to expect

sk Spotify chief content officer Dawn Ostroff
why the streaming giantis confident enough
in podcasts to invest $500 million in them, and
she’ll say that “like music, podcasts can go very
deep and very broad.” The former president
of Condé Nast Entertainment, president of entertainment
for broadcast network The CW {which she helped launch
in 2006} and president of UPN, Ostroff has been using her
deep connections in the media and entertainment worlds to
develop projects and partnerships, including with Barack and
Michelle Obama'’s production company, Higher Ground. She
spoke to Billboard during a break in Spotify’s presentations
and activations at Cannes Lions earlierin June.

Why is Spotify so bullish on podcasts?

Storytelling is really striking chords with young people. From
Gen Z to millennials, one in three Americans have listenedtoa
podcast in the past month.

Where are you in terms of your rollout strategy?
We have been working on fulfilling our strategy in the next
18 months. We are really just getting started in a more
meaningful, significant way in the past six months, especially
with the acquisition of Gimlet, Parcast and Anchor. Our goal
is to become the No. 1 audio platform, and we feel that the
podcast is a big piece of that puzzle.

How will production be funded?
Advertising.

You have been meeting with executives and
writers in Hollywood. What kinds of pitches

are you getting?

We have deals that are going to be announced over the next
few weeks, [but] it is everybody from big movie and TV actors
[to] great writers and even directors; talk shows, scripted
shows, sports pitches, comedy pitches and even cooking
shows. Obviously we will do a ot of music.

What kinds of scripted series work best?
We have seen crime and mystery emerge as the strongest
genres. Some sci-fi works well, too.

Can you address the concern in the music
industry that Spotify's podcast push will diminish
its reliance on music?

Music is and always will be front and center for the platform.
The podcast business makes a lot of sense because there are
a lot of other platforms out there that are in video, but we feel
that audio is where we want to focus. —C.R.

w Ostroff

~

\ (left) with
\ Spotify co-

founder/
N - CEOEk.

anything to do with his leaving but says
they frequently butted heads over what
each thought was best for a particular
situation. “We didn’t take our disagreements
personally. It was all in the name of doing
the best work possible for the company.”
Carter adds that he and Holmstén both
opposed Spotify’s hateful-conduct initiative.
Algorithms are straightforward, too.
When a track doesn’t connect with Spotify’s
listeners, it disappears from playlists, and “we
tell the label it’s not working,” says Holmstén.
“I think they like to hear that sometimes,
instead of continuing to spend money on
[promoting] it.” Holmstén contends that
this frank approach has helped bring about a
positive change in how labels provide A&R.
“They’re learning not to be so precious
around a release,” he says. “Now the labels
know it’s more about artist development.”
Spotify won’t quantify how many
personalized editorial playlists are currently
on the platform. The total is “dynamic and
evolving,” according to a spokesman — the
implication being they’re here to stay.

ecause of Spotify’s recent actions
—including its CRB appeal, direct
deals with artists and increasing
emphasis on podcasts — there

is suspicion within the industry that the
streaming giant’s master plan is to, as the
high-ranking source puts it, “get rid of the
gatekeepers, disaggregate the negotiating
power of artists and dilute the impact of
music on the platform with alternative
forms of content.” That, and Spotify’s
declining average revenue per paying user
(ARPU) — according to its financial filings,
its premium-tier ARPU has fallen from $7.09
in 2016 to $5.50 in 2018 — could mean that
renewing its licensing agreements with the
majors will prove thornier this time around.

It also means Holmstén must spend a lot of
time attempting to allay the industry’s fears
about his superiors’ actions. No, he does not
expect Spotify’s podcast efforts to cannibalize
music listening. Rather, they will “increase
listener engagement.” And he puts a positive
spin on the decision to appeal the CRB’s
decision to increase mechanical royalty rates,
paid to songwriters whenever a song is sold or
streamed, from 10.5% to 15.1%.

“I totally understand the frustration
because these people have been pushed
down for such a long period of time,” says
Holmstén, but he insists that “no one wants
to pay songwriters more than Spotify.

“There is always going to be a conversation
about how the money is going to be split,” he
continues. “But I believe that a lot of people
aren’t looking at it from the perspective of
where we were a few years ago and where
we are. The opportunity is much larger than
anyone sees right now.” ©@

Additional reporting by Micah Singleton
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BTS’ Vietory Lap

The K-pop boy band’s recent tour dates — which included back-to-back nights at some
of the biggest U.S. stadiums — vaulted it into an elite class of touring superstars

IVE YEARS AFTER PLAYING ITS
first hometown shows in Seoul,
BTS has apparently achieved
worldwide domination, topping
the latest monthly Boxscore recap with
the top-grossing tour of May. According
to figures reported to Billboard Boxscore,
the South Korean boy band grossed
$51.7 million and sold 384,498 tickets in
May, marking the highest one-month total
for a tour of 2019 so far.

After playing its first U.S. stadium
(New York’s Citi Field) in October, the
septet expanded in May to two shows at
New Jersey’s MetLife Stadium, as well
as double-headers at the Rose Bowl
in Pasadena, Calif., and Soldier Field
in Chicago. The six domestic shows
totaled $44 million and nearly 300,000
tickets sold.

This sweep of the U.S. is not only
impressive for a foreign-language act in
this country, it also places BTS among
the most powerful touring artists in
the world. The group’s Rose Bowl run
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BY ERIC FRANKENBERG

earned $16.6 million and sold 113,040
tickets (May 4-5). It’s the highest-grossing
engagement in the venue’s Boxscore
history, outperforming previous high-
water marks by Taylor Swift and U2, as
well as co-headlining stints by Beyoncé
and Jay-Z, and Eminem and Rihanna.
The group’s shows in Chicago and New
Jersey rank as the fifth-highest-grossing
engagements for both venues.

A week after its domestic trek, BTS
hit Sdo Paulo, grossing $7.7 million from
84,812 tickets at the Allianz Parque
(May 25-26). The group last played the
Brazilian city in March 2017, when it sold
15,327 tickets and grossed $1.2 million
at Citibank Hall. That means the band’s
2019 return grossed over six times its
previous area show, in line with similar
arena-to-stadium leaps in New York,
Chicago and Los Angeles. These four
stadium engagements dominate the Top
Boxscores chart at Nos. 1,2, 4 and 9. (BTS
isn’t the only globe-trotting K-pop act on
the May charts. Girl group Blackpink

appears on the Top Tours chart at No. 29
with $3.6 million, fueled by reports from
London, Berlin and Duluth, Ga.)

BTS also powers much of the new Top
Stadiums chart (see page 51). All three
domestic venues from the act’s May
run make the ranking, topped by the
Rose Bowl. Also on the stadiums tally,
at No. 4, 1s Parc Olympique Lyonnais in
Lyon, France. The venue makes the list
thanks to Ed Sheeran’s two-night run
(May 24-26), which grossed $11.6 million
and sold 157,070 tickets. The stadium
tally is rounded out by Etihad Stadium in
Manchester, England, with a $10.8 million
gross from the first two of three Spice
Girls concerts.

Sheeran, the leader of the Top Tours
chart in April, is No. 6 in May, adding
$19.2 million to his = (Divide) tour’s total
(it has grossed $641.8 million). Former
monthly champions P!nk and Elton
John both appear in the top 10, with
monthly grosses of $24.9 million and
$13.4 million, respectively.



TOP TOURS

ARTIST TOTAL TOTAL NO.OF
GROSS ATTENDEES SHOWS
1 BTS $51,666,038 384,498 8
2 | METALLICA $28,648,630 290,361 5
3 PINK $24,846,060 162,283 10
4  SPICEGIRLS $23,638,040 224,739 | 4
5  ARIANAGRANDE $19,877,178 165,523 | 12
6  EDSHEERAN $19,159,407 247,478 5
7 | CHER $17,166,754 149,534 12
8 | HUGH JACKMAN $16,908,667 205,219 | 20
9 | TAKETHAT $13,423,910 118,427 8
10  ELTONJOHN $13,403,967 116,481 10
11 ERICCHURCH $13,096,519 139,013 7
12 | CELINEDION $12,697,099 46,762 | 11
13 RODSTEWART $12,393,757 125,566 10
14  BOBSEGER&THESILVERBULLETBAND  $11,646,934 111,081 9
15 | MICHAEL BUBLE $10,238,430 97,652 8
16  KENNY CHESNEY $9,399,565 103,924 10
17 . ANDRERIEU $9,060,368 112,685 12
18  POSTMALONE $8,498,653 91,839 7
1o  GODSOFRAP:WU-TANGCLAN,PUBLIC $7,612.767 5,518 "
ENEMY RADIO&DELA SOUL, DJPREMIER
20  BILLYJOEL | $7,437,594 59,642 ‘ )
21 | BACKSTREETBOYS $4,875,586 61,967 5
22 TWENTYONEPILOTS $4,811,499 79,820 6
23 OLLYMURS $4,434,995 68,482 | 6
24  CHAYANNE $4,318,499 46,773 6
25  JANETJACKSON $4,140,636 24,938 | 6
26 B2K $3,806,483 48,878 10
27  MUMFORD & SONS $3,682,866 56,702 4
28  JUICE WRLD $3,667,655 79,542 16
29 | BLACKPINK $3,621,799 24,572 3
30 PENTATONIX $3,595,884 76,358 lo
TOP PROMOTERS
1 LIVENATION $261,930,853 2,624,664 277
2 AEGPRESENTS $143,5697,682 2,137,973 988
y 3 SIMCONCERTS $42,164,118 460,092 31
§ - 47 OCESA-CIE $20,038,205 389,655 44
;333 § CAESARSENTERTAINMENT $15,509,949 80,779 34
% 6 FKPSCORPIOKONZERTPRODUKTIONEN $13,361,869 237,940 153
§ 7 MCD $8,507,590 79,960 2
% g8 EVENKO $8,479,465 119,699 52
é 9 TRIPLEAENTERTAINMENT $7,642,933 94,481 28
E 10 MGM $7,348,254 53,055 10

Take That at the FlyDSA
Arenain Sheffield,
England, on April 12.

TOP BOXSCORES

ARTIST(S)

Venue
Date(s)

BTS

Rose Bowl Stadium, Pasadena, Calif.
May 4-5

BTS

MetLife Stadium, East Rutherford, N.J.

May 18-19

TAKE THAT
02 Arena, London
May 2-5,7-10

BTS
Soldier Field, Chicago
May 11-12

CELINEDION
The Colosseum at Caesars Palace,
Las Vegas

May 14-15,17-18,21-22,24-25,28-29, 31

ED SHEERAN

Parc Olympique Lyonnais, Lyon, France

May 24-26

SPICEGIRLS
Etihad Stadium, Manchester, England
May 29, 31

SPICEGIRLS
Croke Park, Dublin
May 24

BTS
Allianz Parque, Sdo Paulo
May 25-26

METALLICA
Stade de France, Paris
May 12

METALLICA
Valdebebas, Madrid
May 3

PINK
Madison Square Garden, New York
May 21-22

TOTAL
GROSS
TicketPrices

$16,557,515
$250/%55

$14,050,410
$250/$55

$13,423,910
$129.27/$71.82

$13,345,795
$250/$55

$12,697,099
$750/$500
$250/$140/$55

$11,639,153
$135.40/$84.63
$73.35/$65.45

$10,825,500
$109.35

$8,070,740
$108.79

$7,712,318
$186.54/$36.07

$6,917,057
$157.29/$56.17

$6,781,467
$139.91/$95.14

$6,181,006
$397.45/$57.45

JUNE 29, 2019 |

TOTAL

ATTENDEES PROMOTER(S)

No. of Shows

113,040
2

98,574

118,427
8

88,156

46,762
11

157,070
3

100,338

2

74,186

84,728

74,889

69,897

29,997
2

Live Nation

Live Nation

SJM Concerts

Live Nation

AEG Presents/
Concerts
West, Caesars
Entertainment

Live Nation

SJM Concerts

MCD

Live Nation

Live Nation

Live Nation

Live Nation
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TOURING RECAP / May

TOP BOXSCORES (CONT.)

ARTIST(S)
Venue
Date(s)

ERICCHURCH
Nissan Stadium, Nashville
May 25

METALLICA
Stadion Letzigrund, Zurich
May 10

METALLICA

Estadi Olimpic Lluis Companys, Barcelona,

Spain
May 5

BILLY JOEL
Citizens Bank Park, Philadelphia
May 24

ED SHEERAN

GeloraBung Karno Stadium, Jakarta,
Indonesia

May 3

SPICEGIRLS
Principality Stadium, Cardiff, Wales
May 27

PINK
Bell Centre, Montréal
May 17-18

POST MALONE
Qudos Bank Arena, Sydney
May 7-9

JANETJACKSON
Park Theater, Las Vegas
May 17-18, 21-22, 25-26

DOMINATION FESTIVAL
Autodromo Hermanos Rodriguez,
Mexico City

May 3-4

METALLICA
SNAI San Siro Hippodrome, Milan
May 8

ROD STEWART
Pairc Ui Chaoimh, Cork, Ireland
May 25

ARIANA GRANDE
Staples Center, Los Angeles
May 6-7

MICHAEL BUBLE
02 Arena, London
May 30-31

HUGHJACKMAN
Manchester Arena, Manchester, England
May 24-25

CORONA CAPITAL
Estadio Akron, Guadalajara, Mexico
May 11

PINK
Fargodome, Fargo, N.D.
May 4

ERICCLAPTON
Royal Albert Hall, London
May 13, 15-16
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TOTAL
GROSS
Ticket Prices

$5,812,426
$199/$18

$5,671,665
$172.68/$88.81

$5,285,919
$140.08/$72.84

$4,781,392
$149.75/$59.75

$4,763,680
$276/$145/$103
$62/$51

$4,716,720
$93.94

$4,424,890
$282.42/$44.37

$4,270,469
$236.29/$40.29

$4,140,636
$500/%$79

$4,072,198
$47.04

$3,992,522
$95.15/$83.96

$3,676,651
$146.79/$88.68

$3,480,739
$279.95/$39.95

$3,081,960
$113.77/$69.41

$2,985,550
$88.54/%$44.27

$2,966,950
$68.26

$2,927,135
$349.95/$47.45

$2,784,980
$260/$91

TOTAL

ATTENDEES | PROMOTER(S)

No.of Shows

56,521

46,349

51,799

40,969

48,959

50,215

33,758

46,247

24,938

86,577

47,427

31,823

27,916

29,616

43,479

43,467

22,164

15,624

Messina
Touring Group/
AEG Presents

Live Nation

Live Nation

Live Nation

AEG Presents

SJM Concerts

Evenko,

Live Nation

Live Nation

Live Nation,

MGM Resorts

OCESA-CIE

Live Nation

Aiken
Promotions,
Live Nation

Live Nation

AEG Presents

AEG Presents

OCESA-CIE

Live Nation

Triple A
Entertainment

BEHIND THE BOXSCORE

Hip-Hop Heroes

SIM Concerts’ Chris Wareing on uniting legends like
Public Enemy and De La Soul for the Gods of Rap tour

BY TAYLOR MIMS

OSTALGIA REIGNS
supreme in the United
Kingdom, with three
tours from acts that
enjoyed heydays in the 1990s
posting big Boxscore numbers —
and helping U.K. promoter SJM
Concerts pull in a $42 million gross
in May: Spice Girls launched
their Spice World - 2019 Tour on
May 24 in Dublin and grossed
over $23.6 million in just four
performances through May 31;
Manchester, England, group Take
That brought in a $13.4 million haul
from eight shows; and the Gods
of Rap tour — led by legendary
hip-hop forebears Wu-Tang Clan,
Public Enemy and De La Soul
— sold over 95,000 tickets
throughout the United Kingdom
for a total gross of $7.6 million.
The assembly of some of rap’s
most influential acts was the
passion project of SJM Concerts
promoter Chris Wareing, who
discusses how the tour package
came together and why fans can’t
let go of the "90s.

Where did the idea for Gods of
Rap come from?

During the summer of 2018, I was
out pushing my then-newborn son
in his pram [while listening to a
playlist of ] Wu-Tang Clan, Public
Enemy, De La Soul, Jurassic 5,
Gang Starr and a few others. I
thought, “Imagine if three or four
of these acts played on the same
bill.” Straight away I put artwork
together, along with a first draft

of the Gods of Rap logo. As soon
as I saw the art, I knew I had to
make this tour happen. It would

be impossible to not get excited on
first look. I sent the idea over to the
Clan’s agent. Initially the tour was
three U.K. dates, but we eventually
ended up at 11 shows across Europe
with the help of Cameron Kaiser
from Creative Artists Agency.
copyrighted and trademarked the
name, logo and likeness before any
offers were sent.

Wu-Tang Clan’s Method Man (right) and RZA
played Michigan Lottery Amphitheatre in

Sterling Heights, Mich., on May 31.
4

How did you know there would
be a market for this kind of tour?

Ilive hip-hop. [ am an encyclopedia
of the genre, so it was easy for me
to spot both a void and a demand
for both Gods of Rap as a tour

and a brand. We have three of

the most notorious groups in the
world, held down by the legendary
DJ Premier and backed by a
fantastic production. For any fan

of rap music, this 1s a must-see
show and gives incredible value for
the money. The shows have done
fantastic business, and the Gods of
Rap merchandise line is selling at
an alarming rate, which illustrates
a thirst for the brand. Gods of Rap
will continue full steam ahead with
Gods of Rap Il and III already in the
works, as well as a lot of interest in
Gods of Rap as a brand.

SJM has recently promoted
shows for Take That, Gods of
Rap and the Spice Girls. Is it just
nostalgiain the air?

In terms of Gods of Rap, these
artists are still hugely relevant —
they have been and will continue
to shape the landscape for music.
It’s edgy, it’s raw, it’s rude —it’s
exactly the trend we are seeing
right now. Public Enemy carry

a huge political message, which

I don’t think has ever been so
important with the state of politics
right now. It’s imperative for me
to allow them to build on their
legacy, rather than detract from it
with subpar touring. ©
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TOP VENUES

Top Stadiums

1 ROSE BOWL STADIUM $16,557,515 113,040 2
Pasadena, Calif.

2 METLIFE STADIUM $14,050,410 98,574 2
East Rutherford, N.J.

3 SOLDIERFIELD $13,345,795 88,156 2
Chicago

4 PARC OLYMPIQUELYONNAIS $11,639,153 157,070 3
Lyon, France

5 ETIHAD STADIUM $10,825,500 100,338 2

Manchester, England

15,001 or More Capacity

1 O2ARENA $21,988,937 236,838 19
London

2 MADISONSQUARE GARDEN $11,780,614 73,310 5
New York

3 MANCHESTERARENA $10,653,554 154,803 14
Manchester, England

4 T-MOBILE ARENA $10,552,888 39,389 3
Las Vegas

B BELLCENTRE $6,922,224 76,032 7
Montreal

& THEFORUM $5,820,885 62,269 7
Inglewood, Calif.

7 STAPLESCENTER $5,582,482 54,513 4
Los Angeles

8 ACCORHOTELS ARENA $5,171,521 44,787 5
Paris

9 BARCLAYSCENTER $4,681,452 45,843 4
Brooklyn

10 LANXESSARENA $4,662,964 62,014 5

Cologne, Germany

10,001-15,000 Capacity

THE SSEHYDRO
Glasgow, Scotland

2 BARCLAYCARD ARENA
Hamburg, Germany

3 RESORTS WORLD ARENA
Birmingham, England

4 VAN ANDEL ARENA
Grand Rapids, Mich.

5 SSEARENA, WEMBLEY
London

6 MGM GRAND GARDEN ARENA
Las Vegas

7 MERCEDES-BENZ ARENA
Berlin

8 CHIHEALTH CENTER
Omaha, Neb.

9 OLYMPIAHALLE
Munich

10 ROYALARENA
Copenhagen, Denmark

$10,261,043

$5,901,675

$5,216,336

$4,340,921

$3,947,117

$3,081,312

$2,744,484

$2,718,808

$2,629,981

$2,535,134

129,430
85,886
63,975
49,547
45,134
34,166
33,545
28,798
36,385

18,583

16

13

Victoria Monét(left}and Ariana Grandeat

Los Angeles’ Staples CenteronMay 7.

James Hetfield of Metallica, which
played Ippodromo San Siroin Milan
on May 8.

Janet Jacksonin New York's Central
Parkin 2018.

Juice WRLD at the Mann Center for
the Performing Arts in Philadelphia
on May 15.

1 REDROCKS AMPHITHEATRE $8,102,552 150,975 21
Morrison, Colo.

2 PARK THEATER $5,600,129 30,404 7
Las Vegas

3 MOHEGANSUNARENA $3,741,545 52,798 9
Uncasville, Conn.

4 RADIOCITY MUSICHALL $3,717,100 49,676 10
New York

5 ROYALALBERTHALL $3,384,584 25,078 6
London

6 AUDITORIONACIONAL $2,920,219 59,070 7
Mexico City

7 MICROSOFT THEATER $2,805,670 34,634 9
Los Angeles

8 THE GREEK THEATRE $2,276,053 37,193 7
Los Angeles

9 THE ANTHEM $1,893,278 34,161 9
Washington, D.C.

10 ZAPPOSTHEATERATPLANET $1,707,971 23,928 8

HOLLYWOOD-LASVEGAS
Las Vegas

5,000 or Less Capacity

1 THE COLOSSEUMAT CAESARS PALACE $12,697,099 46,762 11
Las Vegas
DURHAMPERFORMING ARTS CENTER $3,350,580 39,563 18
Durham, N.C.
ORPHEUM THEATRE $3,200,717 44,496 18
Minneapolis

4 THEFOX THEATRE $3,087,726 43,958 12
Atlanta

5 BEACONTHEATRE $2,891,486 35,170 14
New York

6 THECHICAGO THEATRE $1,824,337 27,765 9
Chicago

7 DAVID A.STRAZ,JR.CENTER FORTHE $1,719,347 23,639 12
PERFORMING ARTS CAROL MORSANIHALL
Tampa, Fla.

8 ENCORETHEATERATWYNNHOTEL $1,265,955 13,628 10
Las Vegas

9 THESHOWROOM AT THE FLAMINGO $1,104,879 10,089 15
Las Vegas

10 HARDROCKLIVEAT ETESSARENA $1,102,485 5,666 1

Atlantic City, N.J.
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PEAK |VWKS.ON THIS PEAK | WKS.ON
aco week |week | ARTIST  impRINT/DISTRIBUTING LABEL  POS. |CHART week |Week  ARTIST  imprINT/DISTRIBUTING LABEL | P0S. |CHART
RE-ENTRY o m MADONNA  uvenanonmrerscorerica KANE BROWN zonE a/RcaNasHviLLE/sN | 2 105

BILLIE EILISH  osreroom/mrerscopenca | 1 43 3 3 | DABABY  soutncossyinterscoresica | 31 10
TAYLOR SWIFT repusLic | 1 256 43 25 LADY GAGA wieascope/ca | 1 120
BRUCESPRINGSTEEN  cowwes | 4 6 34 35 TRAVISSCOTT  wcws moeramorusneenc | 1 163
JONAS BROTHERS  reewsuc | 1 16 2 B BRUNO MARS ataniciac |1 248
BTS BiGHITENTERTAINMENT | 1 141 28 26 BILLY RAYCYRUS  wheeousersmoreans | 18 10
KHALID RIGHT HaND/RCA | 1 120 29 33 AVA MAX atLaNTicAG | 24 25
LUKECOMBS  wverrouseicowmmenasvusn | 2 120 ,K3f CHRIS BROWN ce/rea | 1 208
POST MALONE repusic | 1 156 3B 39 LILBABY  quaunvconroupmorounyeammor | 8 58
DRAKE  voun monev/casimonevreruse | 1 260 36 36 MORGAN WALLEN saloun | 34 17
BASTILLE viRain/capmoL | 11 62 1 & | J.COLE  orewmmemocnsmonmrerscopenca | 1 161
LIL NAS X coumsia | 3 14 40 40 5SECONDS OF SUMMER sseomsorsmwermrmsoves | 1 117
ED SHEERAN arantic/ac | 1 254 DJ KHALED weTHEBEST/EPIC | 2 108
ARIANA GRANDE repuslic | 1 228 BARONESS ABRAXAN Hymns 43 1
SHAWN MENDES s | 1 228 '
HALSEY capmoL | 1 184

QUEEN wovwoon | 1 60

PANIC'ATTHEDISCO  owamemomvmmenes | 1 144

IMAGINE DRAGONS Komsomermerscorenca | 1 228

LIZZO NICE LIFE/ATLANTIC/AG | 7 9

DAN + SHAY  warnereros. naswvieswnn | 11 82

CARDIB THE kSR GROuP/aTLANTIC/AG | 1 101

P!NK rea | 1 157

ELTON JOHN mercurviistano | 11 13 MEEK MILL mavsacH/atLanic/ae | 1 61
THOMAS RHETT valory/emlG | 1 229 RE-ENTRY CHRIS YOUNG  rcanssnviiessun | 12 68
KATY PERRY ceoL | 1191 LAUREN DAIGLE  wmovawemoans | 3 68
MARSHMELLO  ovimecolecve | 4 88 JASON ALDEAN  wscomsroxensommens | 1 238
JUSTIN BIEBER  scioosovmemoromeaunoerisn | 1 226 THE BEATLES  seeic/cerimouve | 5 84
BLAKESHELTON  varsersros.mestvnerwnn | 1 229 LEE BRICE curs | 15 58

NO.1

Madonna

Madonnarulesthe Artist 100
for the firsttime as her

new LP, Madame X, arrives
atop the Billboard 200 (see
page 55). She previously hit
aNo. 7 highonthe Artist 100
(which launched in 2014}
concurrentwiththe chart
start of her lastalbum,
RebelHeart,inMarch 2015.

Data for week of 06.29.2019

SOCIAL DATA
COMPILED BY

AIRPLAY/STREAMING &
SALES DATA COMPILED BY

MADONNA: KEVIN MAZUR/GETTY IMAGES. BARONESS: COURTESY OF BARONESS.

The week’s most popular artists across all genres, ranked by albu= and track sales as measured by Nielsen Music, radio airplay audience impressions as measured by Nielsen Music, streaming activity data from o»dine music sources tracked by Nielsen Music and

fan interaction on social networking sites as compiled by Next Big Sound. See Charts Legend on bi'lboard.com/biz for complete rules and

Global Media, LLC and Nielsen Rusic, Inc. All rights reserved.
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On July 10, Cheryl and Haim Saban will be honored as THR’s inaugural
philanthropists of the year for their integrity, heart and goodwill that
has made a difference in the lives of so many both here in Los Angeles
and abroad.

As LA’s most generous power couple, their philanthropy priorities
enrich Los Angeles’ cultural and civic vitality, promote healthcare
access and research, strengthen the US-Israel relationship, and
empower women and girls.

They are strong supporters of the Saban Community Clinic,
Children’s Hospital LA, Children’s Hospital at Soroka in Israel,
American Israel Education Foundation, Friends of the IDF, and
the Brookings Institution, among numerous others.

The Sabans are also major promoters of gender equality through
education, wellness and empowerment initiatives for women and girls.
Some of the many programs they support include The Rape Treatment
Center, the American Indian College Fund, Girls Who Code, and

the Saban Cracking the Glass Ceiling STEM Program in Israel.

The Sabans have also funded milestone projects in Los Angeles
including the Saban Media Center at the Television Academy, the
Saban Theatre and the Saban Health Center at the Motion Picture
Television Fund. Most recently, they pledged $50 million to the
forthcoming Academy Museum of Motion Pictures.

Take this opportunity to join The Hollywood Reporter in celebrating
Cheryl and Haim Saban who are making a difference and whose
contributions have had a profound global impact.

ON SALE: 7/10

ISSUE CLOSE: 7/2
MATERIALS DUE: 7/3

CONTACT:

NEW YORK | 212.493.4257
LOS ANGELES | 323.525.2013
LYNNE.SEGALL@THR.COM

Hollijiwood
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Blanco Brown (above)
ranks at the top of a
Billboard chart for the
first time as he reaches
No. 1on Emerging Artists.
His breakout single, “The
Git Up,” enters the Hot
Country Songs top 10 (13-7)
and surges 66-51 on the
Billboard Hot 100 with top
Streaming Gainer honors
(up 55% to 13.7 million
U.S. streams, according to
Nielsen Music).

Ali Gatie debuts at No. 12
on Emerging Artists as his
introductory single, "It's
You,” begins at No. 9 on Hot
R&B Songs and No. 97 on
the Hot 100, marking his
first charted song.

Plus, singer-songwriter
Noah Kahan bows at
No. 29 on Emerging
Artists as his debut LP,
Busyhead, opens at No. 1
on Heatseekers Albums
(2,000 copies sold).

—Xander Zeliner

CHART BEAT

MILEY TAKES ON
NEW ‘ROLL’

Miley Cyrus reaches
the Billboard charts
under a third moniker
as"OnaRoll" debuts
atNo. 39 on Digital
Song Sales. The track
iscredited to Ashley O
{above), the fictional
pop star portrayed by
Cyrus in an episode

of the new season of
Netflix's Black Mirror.
Cyrus has charted under
her own name and as
former Disney alter ego
Hannah Montana.
"Roll” makes over Nine
Inch Nails’ "Head Like
aHole" asthe Trent
Reznor-fronted band
continues a notable
2019:LilNas X leads
the Billboard Hot 100
fora 12th week with
"Old Town Road,” which
samples NIN’s "34
Ghost IV." —Gary Trust

Go to billboard.com for
full Chart Beat coverage,
including columns and
podcasts.

ZL:A:;KUS' “L'ig( J::( ARTIST  MPRINT/DISTRIBUTING LABEL l;'flﬂs‘.( ?:ZRU:
46 60 WIUM TWENTYONEPILOTS  ncosrmswevens | 1 218
44 51 WM EMINEM swovsrmermarymrerscorenca | 1 260
52 50 @l MAREN MORRIS  coumsanasivesnn | 10 118
51 57 @ FLORIDA GEORGIALINE evc| 1 260
45 54 EELE CHRIS STAPLETON  wercumvmeswuenwey | 1 191
49 43 BN LUKE BRYAN ceroonvswviemen | 1 256
59 55 gl SAM SMITH aemoL [ 1163
53 52 S ABOOGEWITDAHOODIE  wowmmscevsnmuncs | 11 50
37 ?\-41 BN KELSEA BALLERINI  cusckrver | 18 88
60 61 BB ELLA MAI iosumuers/inrerscorenica | 6 61
48 53 WM MAROONS5 222/Terscope/ica | 1 260
73 74 BOW XXXTENTACION swveesrorevir | 1 97
80 (Y8 BRADLEY COOPER  wirscorerca | 3 38
38 Ul JUICE WRLD  craoc a/merscopesica | 1 57
58 53 N NORMANI keepcool/rea | 46 41
7 70 g3 BEYONCE PaRkwooD/coLumsia | 2 186
66 66 WM BAD BUNNY riias | 23 66
N3 7] EAGLES e | 10 44

- i__E:, Gl BLANCO BROWN  rruucrmermusiomessns | 68 2
61 64 MM SWAELEE caroruvma/mterscoreria | 22 35
77 68 il LEWIS CAPALDI verrcoscarron | 68 5
68 65 WU CITYGIRLS  ouanvconmoumoromycwonor | 65 17
85 76 BEPA CARRIE UNDERWOOD  coomswumwww | 1 196
42 67 BEM THE CHAINSMOKERS oswerorowmsa | 1 186
39 71 W TYLER, THE CREATOR  cowwes | 1 11
95 95 @ BAZZI IAMCOSMIC/ATLANTIC/AG | 34 68

- {59* B4 POLOG cowmeia | 59 2

21 SAVAGE stauGHTERGANG/EPIC | 5 86

RE-ENTRY HILLSONG WORSHIP  wwsovosmmroncemoas | 13 10
69 72 DADDY YANKEE e carreumce | 19 77
7% 99 METALLICA sackeneo | 2 207
64 8 LYNVRDSKYNYRD  sussmomoncvesnessiomeron | 40 58
81 83 ERICCHURCH  cuwinvasiviieuven | 4 171
13 78 MILEY CYRUS Ra | 1279
94 97 CAMILA CABELLO  svcoerc | 1 127

- 16_3 TYGA LasTkines/evpie | 27 41
82 100 KENDRICKLAMAR  weomommmurmmeescomres | 1 231
70 86 GEORGE STRAIT  wcamsswviermen | 6 25

RE-ENTRY NIRVANA  susropoccrserrenmrerscore/ume | 61 9
RE-ENTRY PRINCE wee/ecacy | 1 56
RE-ENTRY FLEETWOOD MAC  uwsicven | 46 37
84 8 CALBOY  eeeeroancrolocrounnsirea | 82 7

- ,Zi‘ SANTANA  sureamisureronesconcoro | 8 4
67 69 BRETT YOUNG suie | 15 133
88 91 ADELE x/cowmsia | 1 220
RE-ENTRY @ DAVE MATTHEWS BAND  sumrcsecn | 1 6
RE-ENTRY @ PINK FLOYD  sncriovoicowumem | 3 21
83 i‘?i7 izl AVICII cerrenica | 4 45
DTN 98] JBALVIN  uwversacwuscismoni | 16 75

NEW @ LUKAS NELSON & PROMISEOFTHEREAL  wwsvoam | 99 1
96 90 gLLE MICHAEL JACKSON  wuserc | 20 216

54 Go to BILLBOARD.COM/BIZ for complete chart data

June 29

2019

billboard

Ing Artist

Emerg

IMPRINT/DISTRIBUTING LABEL

PEAK |WKS.ON
POS. |CHART

SRED © | {1 LTl — 3
3 2 B LEWIS CAPALDI  verricoscarimol 9
CITYGIRLS  ouaurvconmoumoromycaero, | 1 29

CALBOY  cuecreancroocrounoseea | 3 28

RE-ENTRY 6 LUKAS NELSON &PROMISEOFTHEREAL oo | 5 2
8 6 B YK OSIRIS oeram | 6 18
6 7 7 PINKFONG suarTsuoy | 1 38
LAUV Lauv/awaL-kosalr | 1 93

SHAED protorivisi | 8 20

RED VELVET wm| 6 13

STRAY KIDS we | 5 16

ALI GATIE ugnwarner | 121

LIL TIAY cowmsia | 99

LIL TECCA catacic | 13 4

SECH rch | 15 8

BRYCE VINE SIRE/WARNERBROS. | 3 32

NLE CHOPPA nolove | 11 17

SAWEETIE  cvarnsiey worwwoe/maenersros. | 18 15

MONSTA X swrsipenteramment | 11 62

THE SOUND OF ANIMALSFIGHTING ~ &ues | 20 1

1 WAYV Ly | 16 19
16 RODDY RICCH  srovsiovananncns | 6 27
%5 LOVELYTHEBAND o | 1 65
48 ALECBENJAMIN wostomerscroummmns | 17 25
15 JIMMIE ALLEN  stonev cree/omosseve | 3 45
20 TOMORROW XTOGETHER  sovovemmmonmomc | 1 15
3L & 27] RILEY GREEN e | 6 31
10 11 gl NAOMISCOTT naomiscort | 5 4
T I29] NOAH KAHAN repusiic | 29 1
26 26 EEVE SUMMER WALKER  vevmiemscornaa | 19 33
‘\ﬂ": e LUH KEL onevaric | 15 9

18 21 gErE JOYNER LUCAS wevivwnveruy | 6 23
34 38 PATBARRETT  wowseessowseemowcoronovs | 31 7
40 30 gEZN |1 AM THEY esseniaL/ic | 30 13
29 22 EEW ATEEZ ko/tecacy | 22 4
42 31 N TAINY masrow | 31 3
36 33 M JONZ VYDIA/CHOSEN FEW EMERALD | 29 7
NEW @ JAMESTOWN REVIVAL  suesiomeemammness | 38 1
T3] DANILEIGH oea | 23 13
23 29 N MABEL povpor/caprmol | 4 16
27 25 oM KIANALEDE e reavvcrovemerusc | 16 15
- L a2 SN RUNAWAY JUNE  wosonsmconc | 42 2
12 43 geEl CALUM SCOTT aerol | 4 60
.ty HARDY TRee visez/BicLoun | 25 8

DENZEL CURRY  momsvisvooncoro | 7 14

GFRIEND SOurce music/kakaom | 46 1

SHORDIE SHORDIE  oievemvenimamen | 36 4
MITCHELLTENPENNY escommsoomsansnzon | 2 50

;._4 i AMBJAAY cownsia | 48 2
Laa W SWITCH T

Data
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SOCIAL DATA
COMPLED BY

AIRPLAY/STREAMING &
SALES DATA COMPILED BY

BROWN: ). CAVIAR. ASHLEY O: COURTESY OF NETFLIX.

B'LLBOARD ARTIST 10D, EMERGM G ARTISTS: The week’s most popular artists and emergifg artists (as determined by multiple chart criteria), respectively, across all gerres, rarked by album and track sales as measured by Nielsen Music, radio airplay audience ispressions as measured by Nielsen Music, strearing

© 2019 Prometheus Global Media, LLC and Nielsen Music, lac. All rights reserved..

rules and

activity data from o=lime music sources tracked by Nielsen Music and fan isteraction on social networking sites as compiled by Next Big Souad. See Charts Legend on bil board.com/biz for complet:



I album sales, track equivalent albums, and streaming equivalent albums).

The Billboard 200 chart ranks the most popular albums of the week, as compiled by Nielsen Music, based on multi metric c
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Data for week of 06.29.2019

wst | His | ARTIST cermiFicaTioN Title | Peak |wKs.on ARTIST cermiFicaTION Title | Peak |wKks.on
WEEK | WEEK | |MPRINT/DISTRIBUTING LABEL PO5. | CHART IMPRINT/DISTRIBUTING LABEL POS. | CHART
Shor .3 MADONNA MadameX , TYGA @ Legendary | 7
GULS LIVE NATION/INTERSCOPE/IGA LAST KINGS/EMPIRE
BRUCE SPRINGSTEEN Western Stars | 1 21 SAVAGE @ TAm>1Was | | 24
COLUMBIA SLAUGHTER GANG/EPIC
BILLIEEILISH  When We All Fall Asleep, Where DoWe Go? | | 45 CHRIS STAPLETON A Traveller | | 197
DARKROOM/INTERSCOPE/1GA MERCURY NASHVILLE/UMGN
JONAS BROTHERS Happiness Begins | 2 CREEDENCE [LEARWATERRE\IIVAL@ Chronicle The20 GreatestHits | 55 454
REPUBLIC FANTASY/CONCORD
BASTILLE DoomDays | 5 BAD BUNNY 2\ X100PRE | 1 2
VIRGIN/CAPITOL RIMAS
KHALID Free Spirit 1 1 CALBOY Wildboy | 34 3
RIGHT HAND/RCA PAPER GANG/POLO GROUNDS/RCA
POLO G DieAlegend | , MEGAN THEE STALLION Fever [ o 5
COLUMBIA 1501 CERTIF IED/300/AG
DABABY BabyOnBaby | ; ¢ PINK Hurts 2B Human | 8
SOUTHCOAST/INTERSCOPE/1GA RCA
14 LIZzo CuzlLoveYou | . 9 BEYONCE HOMECOMING: THE LIVE ALBUM | , 4
NICE LIFE/ATLANTIC/AG PARKWOOD/COLUMBIA
" ARIANA GRANDE Thank U,Next | | o IMAGINE DRAGONS A Evolve | 5, 104
REPUBLIC KIDINAKORNER/INTERSCOPE/IGA
19 DRAKE A Scorpion | ;5 LOGIC Confessions Of A Dangerous Mind | 6
YOUNG MONEY/CASH MONEY/REPUBLIC VISIONARY/DEF JAM
10 ELTON JOHN @ Diamonds | ; g4 JASON ALDEAN @ Rearview Town | | >
ROCKET/ISLAND/UME MACON/BROKEN BOW/BMG/BBMG
LUKE COMBS A ThisOne’'sForYou | 4 (o7 ELLA MAI @ Ellamai | » 34
RIVER HOUSE/COLUMBIA NASHVILLE/SMN 10 SUMMERS/INTERSCOPE /1GA
DJ KHALED @ Father Of Asahd | , DRAKE A views | | 142
WE THE BEST/EPIC YOUNG MONEY/CASH MONEY/REPUBLIC
18 POST MALONE A beerbongs & bentleys | | . KANE BROWN Experiment | | 3,
REPUBLIC ZONE 4/RCA NASHVILLE/SMN
LADY GAGA & BRADLEY COOPER A\ A Star IsBom (Soundtrack} | | 3, JOURNEY & Journey’s Greatest Hits | 14 59
INTERSCOPE/IGA COLUMBIA/LEGACY
TYLER, THE CREATOR IGOR | | NAV Bad Habits | ;| 3
COLUMBIA XO/REPUBLIC
QUEEN @ Bohemian Rhapsody (Soundtrack) 2 35 XXXTENTACION A 17 1 5 95
HOLLYWQOD BAD VIBES FOREVER/EMPIRE
LUKE COMBS The Prequel (EP) | , EMINEM A Curtain Call: The Hits | | 450
RIVER HOUSE/COLUMBIA NASHVILLE/SMN SHADY/AFTERMATH/INTERSCOPE /1GA
A BOOGIE WIT DAHOODIE®  HoodieSZN | | 5 UNNA DripOrDrown2 | 5 47
HIGHBRIDGE THE LABEL/ATLANTIC/AG YOUNG STONER LIFE/300/AG
22 SOUNDTRACK Aladdin (2019) | , 4 ARIANA GRANDE A Sweetener | | 44
WALT DISNEY REPUBLIC
26 TRAVIS SCOTT A ASTROWORLD | ; 46 KENDRICK LAMAR A DAMN. | | 44
CACTUS JACK/GRAND HUSTLE/EPIC TOP DAWG/AFTERMATH/INTERSCOPE/IGA
28 BILLIE EILISH @ Dont Smile AtMe | 1, 73 DRAKE A TakeCare | | 339
DARKROOM/INTERSCOPE /1GA YOUNG MONEY/CASH MONEY/REPUBLIC
25 JUICE WRLD @ Death Race ForLove | | 5 LEWIS CAPALDI  Divinely Uininspired To A Hellish Extent | 49 5
GRADE A/INTERSCOPE/IGA VERTIGO/CAPITOL
16 THOMAS RHETT Center PointRoad | , 5 LAUREN DAIGLE @ LookupcChild | 5 4
VALORY/BMLG CENTRICITY/12TONE
LIL KEED Long Live Mexico | ,, MAREN MORRIS GIRL | 4, 5
YOUNG STONER LIFE/300/AG COLUMBIA NASHVILLE/SMN
SOUNDTRACK  Spider-Man: Into The Spider-verse | 5 57 GOLDLINK Diaspora | 47
REPUBLIC SQUAAASH CLUB/RCA
31 MEEK MILL A Championships | ; 59 TORY LANEZ LovEme NOw? | , 33
MAYBACH/ATLANTIC/AG MAD LOVE/INTERSCOPE/IGA
DAN + SHAY @ Dan+Shay | 4 s LIL Uzl VERT A LuvisRage2 | ; o
WARNER MUSIC NASHV ILLE/WMN GENERATION NOW/ATLANTIC/AG
SOUNDTRACK A  The Greatest Showman 1 80 OFFSET FATHEROF 4 | , 47
FOX/20TH CENTURY FOX/ATLANTIC/AG QUALITY CONTROL/MOTOWN/CAPITOL
JUICEWRLD @  Goodbye & Good Riddance | , 5 THE BEATLES ¢ 1l ;1 373
GRADE A/INTERSCOPE/IGA APPLE/CAPITOL/UME
?
o] o A F1es LI WAYNE AL Thacartervi y g
PANIC! AT THE DISCO A Pray For Thewicked | | &, SCHOOLBOY Q CrasHTalk | 3
DCD2/FUELED BY RAMEN/EMG TOP DAWG/INTERSCOPE/IGA
CARDIB A Invasion Of Privacy | | 43 TAYLOR SWIFT A reputation | ; g4
THE KSR GROUP/ATLANTIC/AG BIG MACH INE/BMLG
POST MALONE A stoney | , 13 THE BEATLES € AbbeyRoad | ; 314
REPUBLIC APPLE/CAPTOL/UME
ORIGINAL BROADWAY CAST A  Hamilton: An American Musical 3 195 2pAC © Greatest Hits | 3 597
HAMILTON UPTOWN/ATLANTIC/AG AMARU/DEATH ROW/INTERSCOPE /UME
KHALID A American Teen | , 120 SOUNDTRACK A Moana | , 35
RIGHT HAND/RCA WALT DISNEY
MORGAN WALLEN IfIKnow Me | 35 33 FLORIDAGEORGIALINE Can'tSaylAin'tCountry | , 1
BIG LOUD BMLG
BARONESS Gold&Grey | 39 TOM PETTY AND THEHEARTBREAKERS € Greatesttits | , 5
ABRAXAN HYMNS MCA/GEFFEN/UME
ED SHEERAN A +(Divide) | ; 120 MILEY CYRUS SHEIS COMING (EP) | 5 3
ATLANTIC/AG RCA
FUTURE SAVEME(EP) | 5 DRAKE Morelife | | ys
FREEBANDZ/EPIC YOUNG MONEY/CASH MONEY/REPUBLIC
YG 4REALAREAL | , BILLY JOEL A The Essential Billy Joel | ;5 45
4HUNNID/CTE/DEF JAM COLUMBIA/LEGACY
3 Mﬁosﬁylr N'E]Ilswgl!-EE OUT/ATLANTIC/AG vicorylap | 2 2 85 MR [I)(O?LEAIKDEﬁl-Zﬁﬁ!A(Ng/AG DyingToLive | 4 27
AVICII TIM BAZZI @ Cosmic
Al AVICII AB/GEFFEN/1GA u 3 94 4 777 /\AMCOSMIC/ATLANTIC/AG 14 63
F9l MONEVBAGG YO 43VA HEARTLESS | , 4 @ @ ZAC BROWN BAND  Greatest Hits SO Far... | 50 6
N-LESS/INTERSCOPE/1GA - ROAR/SOUTHERN GROUND/ATLANTIC/AG
= B;IET I— Of The Soul: PERSONA | 4 1o 87 I ;gﬁEN;t/ERgﬁgx‘zLNLE/SAMN Kane Brown | 5 33
TEE GRIZZLEY Scriptures AGLES Their Greatest Hits 1971-1975
4 ety GANG/300/AG P 20 2 123 @ ESVLUM[ELEKT%&/RWNO 1 279
LIL BABY & GUNNA Drip Harder A 1989
18 YOUNG STONER LIFE/300/QUALITY CONTROL/MOTOWN/AGF/)CAPITOL 4 37 152 @ g:GAEI}C‘H)INREgI\vﬂ!(!FT 1 236
. ’ i
52 @ BOB MARLEY AND THE WALERS ©  Legend: TheBestOf.. | 5 579 107 @ GUNS N’ ROSES A Greatest Hits | 3 475
A .
53 @ QUEEN Greatest Hits | ;; 34 s2 [RUJl THE CHAINSMOKERS  World War Joy (EP) | 45 3

X Marks
The No.1
Spot

Madonna lands her

ninth No. 1 album on the
Billboard 200 as Madame X
enters atop the tally. Her
14th studio set launches
with 95,000 equivalent
album units earned in the
United States in the week
ending June 20, according
to Nielsen Music. Of that
sum, 90,000 were in album
sales, 1,000 were track-
equivalent album units and
4,000 were streaming-
equivalent album units.
Madame X's sales start (the
fourth-largest of the year
for a woman) was bolstered
by a concert ticket/album
sale redemption offer

for the Queen of Pop’s
upcoming theater tour
(starting Sept. 12 at New
York’s Brooklyn Academy
of Music’s Howard Gilman
Opera House), as well as
an array of merchandise/
album bundles sold via her
official website.

Madonna upholds the
record for having the
second-most No. 1albums
among female artists,
trailing only Barbra
Streisand, who has
11. Among all acts, The
Beatles have the most
No. 1s, with 19. They are
followed by Jay-Z (14),
Streisand and Bruce
Springsteen (also with
11), Elvis Presley (10) and
Eminem, Garth Brooks,
Madonna and The Rolling
Stones (all with nine).

Before Madame X
dropped, Madonna issued
five preview cuts: "Medellin,”
with Maluma; ”| Rise”;

"Future,” with Quavo;
"Crave,” with Swae Lee; and
"Dark Ballet.”
"Medellin” hit the top 20
of the Hot Latin Songs
chart and leads Dance Club
Songs (see page 66), while
"Crave” climbs 15-14 on the
Adult Contemporary tally.
—Keith Caulfield
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ARTIST cerTiFICATION Title

PINK
FLOYD
The Dark
Side of the
Moon

tinues to rule as the album with the most
L the chart. far exceeding the set wit!

Bob Marley & The

Wailers ' Legend: The Best Of... (No. 49), wit

L )STV

O

XXXTENTACION
?

PEAK ARTIST cerTIFICATION Title " peak [wks.on
IMPRINT/DISTRIBUTING LABEL POS. IMPRINT/DISTRIBUTING LABEL PO5. | CHART
BOB SEGER & THE SILVER BULLET BAND Greatest Hits 8 282 LUKASNELSON & PROMISE OF THE REAL  Tum Off The News, Build A Garden 151 1
HIDEQUT/CAP ITOL/UME FANTASY/CONCORD
nly The Generals Gon Understan 18 3 ntil Death Call My Name | 5 o
KEVIN GATES  Only The G Is Gon Understand (EP} YOUNGBOY HEVER BROKE AGAIN A  Until Death Call My N
BREAD WINNERS' ASSOCIATION/ATLANTIC/AG NEVER BROKE AGAIN/ATLANTIC/AG
TWENTY ONE PILOTS @ Trench | , 7 NICKI MINAJ A Queen [ , 45
FUELED BY RAMEN/EMG YOUNG MONEY/CASH MONEY/REPUBLIC
ownds Of Summer: The Very Best Of The Beach Boys eauty Behind The Madness
THEBEACH BOYS A\ Sownds Of Summer:The Yery Best Of The BeachBoys | 10 167 THEWEEKND A  Beauty Behind The Mad 1 198
CAPITOL/UME XO/REPUBLIC
FLEETWOOD MAC @ Rumours | | 35 BRUNO MARS A 24KMagic | 5 435
WARNER BROS./RHINO ATLANTIC/AG
LIL BABY @ Harder ThanEver | 3 DRAKE A Nothing Was The Same | | 590
QUALITY CONTROL/MOTOWN/CAP ITOL YOUNG MONEY/CASH MONEY/REPUBLIC
awn Mendes e Dirt (Soundtrac
SHAWN MENDES @ Shawn Mend 1 56 MOTLEY CRUE The Dirt(Soundtrack) | 4 3
ISLAND MOTLEY/ELEVEN SEVEN/E7LG
YNW MELLY I Am You DAVE MATTHEWS BAND Rhina's Choice
97 108 YNW MELLY/300/AG 20 24 BAMA RAGS/RCA 158 1
i @ MARSHMELLO Marshmello: Fortnite Extended Set | g BLAKE SHELTON Reloaded: 20 #1 Hits | - 454
JOYTIME COLLECTIVE WARNER MUSIC NASHVILLE/WMN
109 1o MM!E‘I?%O&OL/MOTOWN/CAPITOL CUIture I 1 73 ﬁ?ll-seAN;\!AjSﬁ\ﬁllnggCY The Essentlal Alan Jad(son 145 5
= RODDY RICCH Feed Tha Streets || 1. COLE A KOD
104 n BIRD VISION/ATLANTIC/AG 67 3 DREAMVILLE/ROC NATION/INTERSCOPE/IGA 1 61
72 Rt SOUNDTRACK Rocketman: Music From The Motion Picture | -5 4 FUTURE Future Hndrxx Presents: TheWIZRD | ;| 5
PARAMOUNT PICTURES/ROCKET/INTERSCOPE/IGA FREEBANDZ/EPIC
131 @ LYNYRD SKYNVRD A All Time Greatest Hits | =, 4, LED ZEPPELIN A Mothership | 5 79
MCA/GEFFEN/UME SWAN SONG/ATLANTIC/RHINO
i MAC MILLER @ Swimmin CAMILA CABELLO A Camila
.“]'20, | @ WARNER W g 3 46 SYCO/EPIC 1 7
YOUNGBOY NEVER BROKE AGAIN  Realer BEBE REXHA @ Expectations
110 R \EVER BROKE AGAIN/ATLANTIC/AG 52 WARNER P B3 52
oy 116 ﬂM@%&&R«?&%&N}%A Origins | 5 32 I!:FQEI\ﬁ(IgINKA%!ANI;NAT.I!:R'ElﬁSES/CAPITOL/LIMEU Itimate Sinatra | 3, 47
106 EMINEM A Kamikaze | ;| 4 BENNY BLANCO  FRIENDS KEEP SECRETS(EP) | »; o
SHADY/AFTERMATH/INTERSCOPE/1GA FRIENDS KEEP SECRETS/INTERSCOPE/IGA
15 J. COLE A 2014 Forest Hills Drive | | 537 CHRISBROWN A  HeartbreakOn AFullMoon | 5 g5
DREAMVILLE/ROC NATION/COLUMBIA RCA
EAGLES ﬁlcmnxgmﬁ/r\e{ﬁ.@/ Best Of The Eagles | 3 506 TRAVIS gngTPTCA Birds In The Trap Sing McKnight | ;| 146
PNB ROCK Trapstar Turnt Popstar | , 5 FIVEFINGER DEATH PUNCH A Decade Of Destruction | 59 74
ATLANTIC/AG PROSPECT PARK
m‘ll:QEAL MUSIC/CAPITOL/CAROLINE Perceptlon 1 89 HAOCKNCEQHE%EﬁPwQE Paranoia 36 4
HILLSONG WORSHIP The Peace Project BRETT YOUNG A Brett Young
HILLSONG/SPARROW/CAPITOL CMG 122 1 BMLG 18 123
AC/DC @ Back In Black 4 364 QUANDO RONDO  From The Neighborhood To The Stage 29 6
COLUMBIA/LEGACY QRN/NEVER BROKE AGAIN/ATLANTIC/AG
A
184 @ mgS(R)i'SIING/IZTONE BALLADST 3 = gsly‘/vg(l)\[l)/EELUMBlA Lemonade 1 83
NEW @ X AMBASSADORS orion | 155 1 SIMON & GARFUNKEL €9 Simon And Garfunkel' Greatest His 5 185
KIDINAKORNER/INTERS COPE/IGA COLUMBIA/LEGACY
W JON PARDI A California Sunrise | ; 50 MICHAEL JACKSON ¢ Thriller [ | 354
CAPITOL NASHVILLE/UMGN EPIC/LEGACY
114”-' [127] CARRIE UNDERWOOD v CryPretty | | 34 SAM SMITH A In The Lonely Hour | »
LIL BABY Street Gossi 5 SECONDS OF SUMMER Younghlood
18 128 QUALITY CONTROL/MOTOWN/CAP ITOL P 2 29 ONE MODE/CAPITOL g 1 53
THOMAS RHETT A Life Changes THE ROLLINGSTONES Hot Rocks 1964-1971
uz 129 VALORY/BMLG g 1 93 ABKCO e 4 308
14 KACEY MUSGRAVES GoldenHour | 4, 44 BTS Love Yourself: Answer | | 4
MCA NASHVILLE/UMGN BIGHIT ENTERTAINMENT
@ HILLSONG UNITED People | , 5 LIL SKIES Shelby | 5 14
HILLSONG/SPARROW/CAPITOL CMG ALL WE GOT/ATLANTIC/AG
IMAGINE DRAGONS A Night Visions TIM MCGRAW A Number One Hits
132 KIDINAKORNER/INTERSCOPE/IGA g 2 351 CURB 27 132
H.E.R. ® HER. | 23 g7 /I;IS%I@EHX(SA hopeless fountain kingdom | ; 147
TWENTY ONE PILOTS A Blurryface | | 4 WHITHEY HOUSTON | Wil Always Love You: The Best Of Whitney Houston | 1, 39
FUELED BY RAMEN/EMG ARISTA/RCA/LEGACY
KENDRICK LAMAR A  good kid, m.A.A.d cit SUBLIME A Sublime
130 135 TOP DAWG/AFTERMATH/INTERSCOPE/%A ¥ 2 347 GASOLINE ALLEY/MCA/GEFFEN/UME 3 153
134 JRETEN MICHAEL JACKSON A The Essential Michael Jackson | 3, g2 THE ROLLING STONES Honk | 3 ¢
EPIC/LEGACY PROMOTONE B.¥./THE ROLLING STONES/POLYDOR/ INTERSCOPE/1GA
THE WEEKND A Starbo MALUMA /2\ 11:11
127 137 XO/REPUBLIC y 1 134 WK/SONY MUSIC LATIN 30 5
YNW MELLY We All Shine BRUNO MARS A Doo-Wops & Hooligans
119 138 YNW MELLY/300/AG 27 22 ELEKTRA/EMG p g 3 427
146 @ VAMPIRE WEEKEND  Father Of The Bride | ; 5 SANTANA Africaspeaks | 3
SPRING SNOW/COLUMBIA STARFAITH/SURETONE/CONCORD
ED SHEERAN A X METALLICA Metallica
144 @ ATLANTIC/AG 1 261 BLACKENED/RHINOQ 1 540
o METROBOOMIN® Not All Heroes Wear Capes ADELE 21
126 BOOMINATI/REPUBLIC P 1 33 XL/COLUMB? 1 420
Y 20} A i A
D) VI;AI%NDEFI;IOT CHILI PEPPERS Greatest Hits | 15 215 [I)\IGICI/QGEIFAF\E“/%ME MTV Unplugged InNew York | ;o>
Sza A ctrl BON JOVI A Greatest Hits: The Ultimate Collection
129 143 TOP DAWG/RCA 3 106 ISLAND/UME 5 132
LEE BRICE Lee Brice FRANK OCEAN A Blonde
162 @ CURB 36 7 BOYS DON'T CRY 1 133
[ PLAYROL CART! Dielit | 354 SIMASKTHESLUMPGOD  STOKELEY | ¢ 29
RIHANNA A ANTI SHAWN MENDES A llluminate
142 146 WESTBURY ROAD/ROC NATION 1 177 ISLAND 1 131
MAROON 5 A Red Pill Blues SOUNDTRACK A\ Guardians 0 The Galaxy: Awesome Mix Vol.1
136 147 222/INTERSCOPE/IGA 2 85 MARVEL/HOLLYWOQD V 1 134
172 ELVIS PRESLEY A The Essential Elvis Presley | 4,5, o THE BEATLES €> The Beatles [White Album] 1 200
. & RCA/SONY STRATEGIC MARKETING GROUP/LEGACY APPLE/CAPITOL/UME
132 CITY GIRLS GirlCode | 55 54 PINK FLOYD © The Dark Side Of The Moon 1 943
QUALITY CONTROL/MOTOWN/CAPITOL PINK FLOYD/LEGACY
143 THE NOTORIOUS B.1.G. A GreatestHits | | ;50 GEORGE STRAIT A 50 Number Ones | ; 5

BAD BOY/RHINO

MCA NASHVILLE/UMGN
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The BiMhoard 200 chart ranks the most popular albums of the week, as corpiled by Nielsen Music, based om multi-metric consureption (blending traditional album sales, track equivalert albums, and streaming equivalent albums).
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Shl nes In ARTIST cerTIFICATION Title |wks.on ARTIST cerTiFicaTION
IMPRINT/DISTRIBUTING LABEL CHART IMPRINT/DISTRIBUTING LABEL
.48 MADONNA Madame X NOAH KAHAN Busyhead

Top10

BULSY LIVE NATION/INTERSCOPE/IGA

REPUBLIC

BRUCE SPRINGSTEEN  Western Stars THE DANGEROUS SUMMER  Mother Nature |
The Boss is back in the COLUMBIA =
top 10 of the Billboard 200 BASTILLE Doom Days CRUMB Jime |y
as Bruce Springsteen YRGIN/CARTTOL
collects a landmark 20th JONAS BROTHERS  Happiness Begins gggms&wnnmmmmuumm Sweet Oblivion Feat Geoff Tte | ¢
top 10 with his new album, .
P e BARONESS Gold & Grey RED VELVET The Reve Festival, Day 1(EP) | 1 VI nyl
The set begins at No. 2 THE EMPTY POCKETS  Live In Seattle |
with 66,000 equivalent BILLIEEILISH  When We Al Fall Aleep, Where Do We Go? T POCIETS VlCtor
album units earned in the DARKROOM,/INTERSCOPE/1GA SADGIRL Water
United States in the week LADY GAGA & BRADLEY COOPER A A Star IsBorn (Sounditrack) SUKDE SQUEEZE ' : i i

: . NTERACOPL A It's a big week for vinyl as
ending June 20, according RILEY GREEN Get That Man A Beer {(EP) | ; each entry in the top 10
to Nielsen Music. Of that BTS  ermeniaP Of The Soul: PERSONA = of the Vinyl Albums chart
sum. 62.000 were in album : JON WOLFE Feels Like Country Music (EP) | 1 . .

: r 04y ELTON JOHN @ Diamonds FOOL HEARTED PRODUCTIONS exceeded 2,000 in sales in
sales. [

; o ROCKET/ISLAND/UME the week ending June 20,
Spnng‘.steen first hit the HILLSONG WORSHIP _The Peace Project ECAI_:.!'RN!_fCHsII;l!_(IZtIJ:RIE)E{I:II[-) TAPES/THIRTY Tll-tlsﬁanl;d Lessons | 1 according to Nielsen Music.
top 10 in 1975, when Born HILLSONG/SPARROW/CAP TOL CMG PELICAN Nighttime Stories | > That's the first time the
to Run sprinted 84-8 in its - - SOUTHERN LORD entire top 10 has sold at
second week on the list DAVE MATTHEWS BAND  Rhino's Choice TYLER CHILDERS Purgatory least 2,000 outside the

63 '

dated Sept. 20’ 1975). He - et HICKMAN HOLLER/THIRTY TIGERS .
(dated Sept. 20, 1975) SOUNDTRACK Aladdin (2019) CHEDEFRIE
last hit the region in 2016 WALT DISNEY g;ﬂ%l}gﬁux?%A?FIENTIST Terraformer | 4 the week of Record Store
with the retrospective - D i Nielsen began

- QUEEN®  Bohemian Rhapsody (Soundtrack) PAT BARRETT Pat Barrett ay since Ve 9
\C/c;:;gll\?vtt:?cnh%ﬁitte;daggd HOLLYWQOD BOWNED 3 B SeuSoARROW/CARITOL (G 2 clobmpnlln?1 a w_eekly vinyl
peaked at No. 5. e CHRISTONE “KINGFISH" INGRAM  Kingin [ 5 501" I VGmer

Only a few acts have A ' . time -that the top 10-selli

. p 10-selling
earned at least 20 top 10 agtgw%&vwmoﬁuard|ans 0f The Galaxy: Awesome Mix Vol gExJ!LLE PECK Pony | 3 vinyl LPs of the week
albums in the history of SANTANA Africa Speaks STRAY KIDS Cle 2: Yellow Wood | 4 have all sold in excess of
the Billboard 200 (which STARFAITH/SURETONE/CONCORD wp 2,000 since Nielsen began
dates back to 1956, when KHALID Free Spirit MARLON CRAFT Funhouse Mirror | j tracking sales in 1991, when
it was first published on RIGHT HAND/RCA S vinyl was effectively a dead
2 t:egl;ﬂﬁlllf; Weg':'y baslifl BAD RELIGION Age Of Unreason NU-LOOK NoSiress | 3 format.

e Rolling Stones have EPITAPH - Further, it's not just the
the most top 10s, with HILLSONG UNITED People RIVERS & ROBOTS Discovery | 1 top 10 titles on the current
37 They are followed by HILLSONG/SPARROW/CAP TOL CMG - - Chart that a" eXCeed
TB;\rl;ra Sltrei?gzi;d F(34),k THOMAS RHETT  Center Point Road MICHAEL FARREN Fighting ForUis | 1 5 000, it's the top 13. The

e Beatles ran VALORY/BMLG o

: : PERRY FARRELL Kind Heaven new tally is led by Bruce
Sinatra (32), Elvis Presley Fsog/léloqlﬂﬁncvkp ﬁTLANTTpCe/zA(G}reatest Showman PERRYETTYVS/BMG 2 Springsteen’s Western
(27), Bob Dylan (22), ' FRANK IERO AND THE RUTURE VIOLENTS  Barriers | Stars with 7,000 sold,
zladoT;f; (EIQ), Gfol:g(:ZO) %Dmmaﬁgﬁﬁg?&%m Orion UNFD/SOULFAOD across a standard black

trait (21), Elton John , AURORA A Different Kind Of Human | ; LP along with a color-
(F;%l.)ﬂ M:i:(éartney/ Wir(lg;) EAO%I%TM%Uu&ost/léegwﬁmsggSFggrgET[PgAMotion Picture GLASSNATE variant exclusive each for
and Springsteen (20). BIG THIEF WFO.F. | 5 Springsteen’s official web

With Madonna’s LUKE COMBS The Prequel (EP o=
Madame X at NO _I on RIVER HOUSE/COLUMB IA NASHVILLE/SMN q ( ) Stf;l;e anthar:eS-I&Ol NBObclle

: s0 in the top 10: Ba
the Billboard 200 and HQOPLEWEOIEDA Greatest Hits Religion’s latest studio set,
Springsteen at No. 2, it’s Age of Unreason, re-enters
the first time they have PINK Hurts 2B Human with 5,000 (up 37129%)

been in the top two
together since 1985. The

last time they were there @ - NEW o ﬁ'{- BRUCE SPRINGSTEEN Western Stars 1 The set originally debuted
{and the only time before BOB SEGER & THE SILYER BULLET BAND Greatest Hits COLUMBIA the Mav 18 chart with
the J ne 29 -SS e eek) HIDEQUT/CAPITOL/UME BARONESS GOId & Gre on e ay c a-l' wi
. > W‘ LAUREN DAIGLE @ Look Up Child NEW o ABRAXAN HYMNS Y ' 2,000 sales from its
was for four weeks in CENTRICTEY/12TONE P standard black LP.
Januar and Februar Of RE BAD RELIGION Age Of unreason 2 .
y Yy - 3 o EPITAPH Meanwhile, Dave
that year. On the charts LUKE COMBS A This One’s For You , i
RIVER HOUSE/COLUMBIA NASHVILLE/SMN MADONNA Madame X | ; Matthews Band’s Target
dated Jan. 26 and Feb. 2, - o LIVE NATION/INTERSCOPE/1GA exclusive Rhino's Choice, a
1985, Springsteen’s Born in BILL CALLAHAN Shepherd In A Sheepskin Vest I ilati double-
! X DRAG CITY THE SOUND OF ANIMALS FIGHTING  The Ocean And The Sun 1 ive compilation on double
the .34, and Madonnds ORIGINAL BROADWAY CAST A\ Hamilton: An American Musical = SRR
: - amiltor: An American Music G J
L’kc‘fza Virgin wenla N’?I?- 1 HAMILTON UPTOWN/ATLANTIC/AG o DAVE MATTHEWS BAND Rhino's Choice | starts at No. 6 with 3,000
and 2, respectively. The : . e sold. Lastly, Joy Division
titles flipped on Feb. 9 and %ﬁ%&%&lﬁggngWWQ Choick T2 it o Eﬂk‘.!rfo‘c']ﬂﬁ'dmsc‘é"ﬂ.?ﬂﬂe Al Fall Asleep, WhereDoWe G? | 12 marks the 40th anniversary
Feb. 16. (Born spent a total ;
of seven(weeksilt No. 1, and I.IIZZIO \ Cuz 1 Love You JOY DIVISION Unknown Pleasures | 1 ofits 1979 d-ebUt' annown
Virgin ruled for three ) , NICE LIFEATLANTICAS e FACTORY RECORDS/RHINO Pleasures, with a vinyl
AN VAMPIRE WEEKEND  Father Of The Bride 'y : . ; reissue (on limited ruby-red
—Keith Caulfield SPRING SNOW/COLUMBIA L 4 J o m‘-&%ﬂmg&ﬁmnﬁ”amaﬂsOfThEGah)W- Awesome Mix Yol 1 | 184 vinyl) that enters at No. 8
PINK FLOYD ©  The Dark Side Of The Moon BOB MARLEY AND THEWAILERS ©>  Logend: TheBest 0F.. | 5,0 ith 3.000. —KC.
PINK FLOYD/LEGACY - TUFF GONG/ISLAND/UME
CARRIE UNDERWOOD @ Cry Pretty 2 G PINK FLOYD ©> The Dark Side Of The Moon | 116
CAPITOL NASHVILLE/UMGN PINK FLOYD/LEGACY
QUEEN A\ Greatest Hits | 11 & lll: The Platinum Collection 9 THE BEATLES 3 Abbey Road | 333
HOLLYWOQD
THEBEACHBOYS . S fSrme. e s Of e s RN QUEEN® - Bohemian Rhapsody (Soundtrack) | 19
CHRIS STA?LETON A Traveller [I)ir!/!.g.cﬁlvlLLAHAN Shepherd In A Sheepskin Vest | 1
MERCURY NASHVILLE/UMGN
THE BEATLES @ Abbey Road EEE,ETI’E,[,EC gl&gygm REVNAL > Chroice The 20 Geatest s 33
APPLE/CAPITOL/UME A G t t Ht
UEEN reatest Hits
&%’tﬂ'}ﬁ%m . Suartns f el ol 2 nesme i ol QUEEN, a8
PRINCE AND THE REVOLLTION > Purple Rain (Soundtrack) | 137
PETER FRAMPTON BAND All Blues NPG/WARNER BROS./RHINO
PHENIX PHONOGRAPH/UME .
RE.M. A nTime 1988-2003: The Best Of R.E.M. 1
THE SOUNDOF ANIMALS FIGHTING  The Ocean And The Sun CRAFT/CONCORD
ERTAPH VARIOUS ARTISTS  The Rolling Stones Rock & Roll Circus | »
CHRIS ROBINSON BROTHERHOOD  ServantOf The Sum ABKe0
FRANK SINATRA Ultimate Sinatra
PRINCE Originals FRANK SINATRA ENTERPRISES/CAPTOL /UME 19
NPG/WARNER/RHINQ mg{g& chACKSON 0 Thriller | 134
VARIOUS ARTISTS NOW 70
SONY MUSIC/UNIVERSAL/UME SCLﬁIb%z(ICO /IRONAND WINE  YearsToBurn 1
NEIL YOUNG &STRAY GATORS  Tuscaloosa AMY WINEHOUSE A Back To Black | 209
&5%?&5&5%“ Honky Tonk Time Machine rt?GHHTArhINIgIQ American Teen | 30
!A%‘SR?.!E’C!%S&'NO Unknown Pleasures 3&%}-&5#& Doom Days | i

Data for week of 06.29.2019

RCA

BOB MARLEY AND THE WAILERS @ Legend: The Best Of...
TUFF GONG/1SLAND/UME

st | THis | ARTIST cerTIFICATION Title | wks.on

WEEK | WEEK | IMPRINT/DISTRIBUTING LABEL
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thanks to a quartet of color
variants released June 14.



Songwriters & Producers

HOT 100 SONGWRITERS™ HOT 100 PRODUCERS™
2} FINNEAS O’CONNELL I8 FINNEAS O’CONNELL
JOEL LITTLE (Ti) p——
TAYLOR SWIFT (TIE)
DISCLOSURE
J. COLE
LOUIS BELL JOEL LITTLE (TIE)
BILLIE EILISH TAYLOR SWIFT (TIE)
KHALID
FRANK DUKES
DRAKE
ATTICUS ROSS (TIE) SCOTT HENDRICKS
BILLY RAY CYRUS (TiE) ATTICUS ROSS (Tif)
JOZZY (TiE)
TRENT REZNOR (TiF)
LIL NAS X (TIE)
TRENT REZNOR (TIF) YOUNGKIO (TiE)

.18 GABBY MUSIC DJ LUIAN (TIE)
BAD BUNNY MAMBO KINGZ (TiE)
DADDY YANKEE DJ SNAKE
SNOW DIMELO FLOW
ZION PLAY-N-SKILLZ (TIE)
J BALVIN SCOTT SUMMERS (TIE)
EDGAR BARRERA TAINY
OZUNA (TIE) CHRIS JEDAY (TIE)
VICENTE SAAVEDRA (TIE) GABBY MUSIC (TIE)
EDEN MUNOZz OVY ON THE DRUMS

.38 DAN SMITH

28 JAKE SINCLAIR

SAM HOLLANDER

JONAS JEBERG

BRENDON URIE (TIE)

JAKE SINCLAIR (TIE)

DILLON FRANCIS

MATTMAN & ROBIN

DILLON FRANCIS (TIE)

JORGEN ODEGARD

Global Media, LLC and Nielsen Music, Inc. All rights reserved.

©2019,F

ion:

The week’s most popular artists across all genres, ranked by album and track sales as measured by Nielsen Music, radio airplay audience impressions as measured by Nielsen Music, streaming activity data from online music sources tracked by Nielsen Music and

fan interaction on social networking sites as compiled by Next Big Sound. See Charts Legend on billboard.com/biz for complete rules and

o =) MICHAEL ANGELAKOS (TIE) RYAN METZGER
NS
O N MORGAN KIBBY (TIE) SIMONE FELICE
c
2 BRUCE SPRINGSTEEN MARK CREW
PAUL MEANY (TIE) DAN SMITH
TYLER JOSEPH (TIE) PAUL MEANY
]
| ]
O The top songwriters and producers on the Billboard Hot 100 and selective genre songs chart that utilize the Hot 100 formula (blending streaming, airplay and download sales
n data) for the charts dated June 29, 2019. Rankings are based on accumulated weekly points for all charted songs — on the specified chart for the week — on which a songwriter
or producer is credited. If a song is written or produced by more than one person, points are divided equally among all credited parties.

P SONGWRITER & TOP PRODUCER CHARTS

BILLIE EILISH DANN HUFF

R

DILLON FRANCIS FINNEAS O'CO JOZZY MALUMA

MATTMAN & ROBIN PAUL MEANY

SNOW
Dascap we create music
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‘Senorita’
Makes
Social
Impact

Camila Cabello and
Shawn Mendes (below)
make moves on the

Social 50 chart after
teasing the release of

their new collaborative
single, “Sefiorita.” Mendes
shoots 20-6, while Cabello
re-enters at No. 17, reaching
the list’s top 20 for the
first time since March.
Mendes snagged 545,000
mentions on Twitter and
359,000 reactions in the
week ending June 20 while
posting about the new
song, while Cabello added
510,000 mentions of her
own, according to Next Big
Sound.

"Senorita,” which
premiered June 21, debuts
at No. 39 on Mainstream
Top 40 with just three days
of spins, with a Billboard
Hot 100 bow expected on
the July 6 tally. "Sefiorita”
marks the pair’s second
collaboration following

“I Know What You Did Last
Summer,” which peaked
at No. 20 on the Hot 100
dated Jan. 30, 2016, then
Cabello’s first Hot 100
appearance as a solo artist.

Meanwhile, two-and-a-
half years after her maiden
Social 50 appearance,
Zara Larsson reaches the
chart’s top 20 for the first
time, re-entering at No. 20.
Like Cabello and Mendes,
Larsson also had new
music to promote, with the
majority of her social media
attention surrounding the
June 14 premiere of her
BTS collaboration “A Brand
New Day.” Larsson’s
222,000 mentions on
Twitter marked a 5,339%
spike.

"Omg | remember when
| had to lie in an interview
when they asked if | had
a K-pop collab coming up
because | didn’'t wanna
spoil the secret,” she
tweeted June 14.

Larsson also teased the
release of new single “All
the Time,” which debuted a
week later (June 21).

—Kevin Rutherford

CABELLO. FRAZER HARRISON/GETTY IMAGES. EILISH. KENNETH CAPPELLO.

All charts © 2019, Prometheus Global Media, LLC and Nielsen Music, Inc. All rights reserved.

rules and

SOCIAL 50: The week’s most active artists on social networking sites based on weekly additions of fans across Facebook, Twitter, YouTube and Instagram; reactions and conversations across Twitter, YouTube, Instagram and Facebook; and views to an artist’s Wikipedia page, as measured by Next Big Sound. STREAMING SONGS: The week’s

top streamed radio songs and on demand songs and videos on leading online music services as compiled by Nielsen Music. See Charts Legend on billboard.com/biz for complet:

]

SOCIAL DATA
COMPILED BY

STREAMING DATA COMPILED BY

m

Data for week of 06.29.2019

SOCIAL 50™ STREAMING SONGS™
Last | THIS | ARTIST WKS.ON st | TS | TITLE Artist | wks.on
WEEK | WEEK | |MPRINT/LABEL CHART WEEK | WEEK | |MPRINT/PROMOTION LABEL CHART
) BTS ‘ i
1 s | bR 141 gmgim ROAD  Lil NasX Feat. Billy RayCyrus 15
NCT 127 48 BAD GUY Billie Eilish | 1>
SM DARKROOM/INTERSCOPE
GoT? 9 YOU NEED TO CALM DOWN Taylor Swift |
wp REPUBLIC
EXO 100 MONEY IN THE GRAVE  Drake Feat.Rick Ross |
SM OVQ SOUND/REPUBLIC é d 9
ﬂ-R“ KIDS 40 NO GUIDANCE Chris Brown Feat. Drake | Ba G uy
CBE/RCA
SHAWN MENDES 235 SUGE DaBaby | 15 B rea ks
ISLAND SOUTHCOAST/INTERSCOPE oEme®
SRMED VELVET 19 SUNFLOWER  Post Malone & Swae Lee | 35 40 M I Illon
REPUBLIC
BILLIE EILISH il Tj " " illie Eili
DARKROOM/INTERSCOPE/IGA 8 g:ﬂﬂagu.r Polo G Feat. Lil Tiay | 10 E(B:l[;iovGel;):’es():’hBeI:;enlfel\::rSI:gh
;!!;_APUYBLLER SWIFT 366 TALK Khalid | 19 in weekly streams, crossing
RIGHT HAND/RCA T
— the 40 million threshold
éﬁu‘rﬁEA GRANDE 333 | DON'TCARE  Ed Sheeran & Justin Bieber | ¢ for the first time. It earned
SCHOOLBOY/RAYMOND BRAUN /ATLANTIC/DEF JAM . .
WAYV e ——p—— Tz 1. Co & TravieScott 43.8 million streams in
22 oun ug, J.Lole & Iravis 5co : ;
LABEL V YOUNG STONER uFE/ATLANTgc/aoog 4 me U nlts d Sdt.atesj durlr;%
. e week ending June :
MONSTA X . . .
STARSHIP ENTERTAINMENT 8 EEI'LIJEZTHET'ETS Lizzo |7 _T_Ecord'ng tdo Nielsen Music.
at exceeds its previous
TOMORROW X TOGETHER
BIGH T ENTERTAINMENT/REPUBLIC " R";,E:LV,E Post Malone | 3¢ best of 39.9 million,
lished t k
SEVENTEEN 105 EARFQUAKE Tyler, The Creator | ¢ R
PLEDIS/LOEN ENTERTAINMENT COLUMBIA prior. "Bad Guy” is also the
ATEEZ, i 7 RINGS iana Grande [ 2, G g
REPUBLIC )
o E
“ BLACKPINK g7 OMERTA Drake | ; 1?36, concurrent vy|th its
YG/INTERSCOPE/IGA 0VQ SOUND/REPUBLIC rise on radio and its use in
CAMILA CABELLO 148 HAPPIER Marshmello & Bastille | 4 TikTok videos and memes.
SYCO/EPIC JOYTIME COLLECTIVE/ASTRALWERKS/CAPITOL The track jumps 13-9 on
ZENDAYA 207 MIDDLE CHILD J.cole | the all-format Radio Songs
HOLLYWOQD/REPUBLIC DREAMVILLE/ROC NATION/INTERSCOPE and bullets on the Billboard
SOURCE MUSIC/KAKAQ M CAPITOL due to the debut of Taylor
ZARA LARSSON 3 SUCKER Jonas Brothers | 14 Swift's "You Need to Calm
RECORD COMPANY TEN/EPIC REPUBLIC Down” at No. 2.
MARSHMELLO 108 SICKO MODE Travis Scott | 4¢ In its second week on
_ JOVTIME COLLECTIVE CACTUS JACK/GRAND HUSTLE/EPIC the Streaming Songs
gI;EcASVII-LEE[ROC NATION/INTERSCOPE/IGA & RANSOM Lil Tecca | 5 tally, Lil Tecea’s "Ran$om”
SELCVL/RERLELC becomes the rapper’s
LIL NAS X 15 IF 1 CAN’T HAVE YOU Shawn Mendes | - first top 30 title on the
LB L AND/REFLERC tally, moving 37-22. The
LITTLE MIX i ' s
® il DAY SHARK il [Cal) 0
- RIHANNA 429 CONCALMA  Daddy Yankee & Katy Perry Feat. Snow -
WESTBURY ROAD/ROC NATION EL CARTEL/EL CARTEL/R!PUBLIC/LIMLE/JXPITOLv 8 also blasts 65-52 on
HALSEY PURE WATER Mustard & Mi N
120 ustar 180S A .
CAPITAL QUALITY CONTROL/MOTOWN/10 SUMMERS/CAPITOL/INTERSCOPgE 18 originally gai nhed K
prominencet anks to a
SUPER JUNIOR
RE @ SM 33 E,?ng,ﬁgw AN Y6, Tyga&lonZ | 4 Cole Bennett-directed
KATY PERRY 399 GOING BAD Meek Mill Feat. Drake | 5o~ MUSiC video thatpremiered
CAPITOL YOUNG MONEY/CASH MONEY/MAYBACH/REPUBLIC/ATLANTIC May 22.
MILEY CYRUS 338 ME! Taylor Swift Feat. Brendon Urie | g Following in Lil Tecca's
RCA REPUBLIC footsteps, fellow 16-year-old
XXXTENTACION 36 SWEET BUT PSYCHO Ava Max | 54 NLE Choppa makes his
BAD VIBES FOREVER ATLANTIC Streaming Songs bow at
DADDY YANKEE 77 BETTER Khalid | 34 No. 39 with "Shotta Flow.”
EL CARTEL/UMLE RIGHT HAND/RCA The Memphis rapper debuts
ELTON JOHN 5 ACTUP City Girls with 14 million streams for
15
MERCURY/ISLAND QUALITY CONTROL/MOTOWN /CAPITOL “Flow.” which first reached
LIZZO 3 ENVY ME Calbo ’ R ip-
NICE LIFE/ATLANTIC/AG PAPER GANG/POLO GROUNDS/RCA V]2 ?:nggﬁis tgllr?/e';ll’:)y ;{g?il and
FIERSA BESARI 19 WHISKEY GLASSES Morgan Wallen | 4 concurrently hits the top 30
NICKI MINAS - for the first time (No. 27). An
CQV') o)) v YOUNG MONEY/CASH MONEY/REPUBLIC 397 gg,t';KE!NEEslNTERSCOPE Imagine Dragons | g9 Of‘ﬁCiE::: jemix,z\é)vitthlue'}:ace,
— s - - arrived June 20, aiding the
o S JONAS BROTHERS 18 ; DANCING WITH ASTRANGER Sam Smith & Normani | e -
N h REPUBLIC </ ) CAPITOL track’s ascent on Streaming
o S—— —— Songs. Its video, also
| MADONNA 4 g BURY A FRIEND Billie Eilish | 5 . ) '
—_ LIVE NATION/INTERSCOPE /IGA A4 DARKROOM /INTERSCOPE directed by Bennett, has
ALAN WALKER 34 _— @ THE GIT UP Blanco Brown | earned over 10 million views
MER MUSIKK/RCA TRAILERTRAPMUSIC/BMG/BROKEN BOW on YouTube. —K.R.
CARDI B
THE KSR GROUP/ATLANTIC/AG 104 NEW @ EOHLg,ITA FLOW NLE Choppa | 4
I MEGAN THEE STALLION 1 LOOK BACK AT IT A Boogie Wit da Hoodie | 5
._ 1501 CERTIFIED/300/AG HIGHBRIDGE THE LABEL/ATLANTIC
MARILIA MENDONCA 25 THOTIANA Blueface | »;
SOM LIVRE BLUEFACE/FIFTH AMENDMENT/EONE
ED SHEERAN 194 GOD’S COUNTRY Blake Shelton | 4
ATLANTIC/AG WARNER MUSIC NASHVILLE/WMN
NCT DREAM 29 WHEN THE PARTY’S OVER  Billie Eilish | 15
SM DARKROOM/INTERSCOPE
NCT 62 cLout Offset Feat. CardiB | o
SM QUALITY CONTROL/MOTOWN/CAPITOL
TWICE 55 MURDER ON MY MIND YNW Melly | 19
JYP YNW MELLY/300
LAY 17 ‘ BEER NEVER BROKE MY HEART Luke Combs | 3
ZHANGYIXING STUDIO/SM - RIVER HOUSE/COLUMBIA NASHVILLE
SEBASTIAN YATRA 1 @ Bl DRIP TOO HARD Lil Baby & Gunna | 4q
UNIVERSAL MUSIC LATING/UMLE - YOUNG STONER LIFE/QUALITY CONTROL/MOTOWN/300/CAPITOL
MEEK MILL 74 48 @ BREAKUP WITHYOUR GIRLFRIEND, 'M BORED  AriamaGrande | 1o
MAYBACH/ATLANTIC/AG REPUBLIC
5 SECONDS OF SUMMER 154 NEVER REALLY OVER Katy Perry | 3
5 SECONDS OF SUMMER/ INTERSCOPE/1GA CAPITOL
a6 [EJN MICHAEL JACKSON 242 DOWNEBAD  Dreamille Feat. JID, Bas, ). Cole, EARTHGANG & Younghudy | 4

DREAMVILLE/INTERSCOPE
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RADIO SONGS™

TITLE
IMPRINT/PROMOTION LABEL

TALK

Khalid

Artist wrs.ow
HART

1

ST HAND/RCR
s!uucxm Jonas Brothers | 16
OLD TOWN ROAD  Lil Nas X Feat. Billy RayCyrus | 13
IDON'T CAA.BE,:‘ - Efj Srilsghran'&(l’l’:stin Bieber | 7
DANCING WITH;X STRAN&R ' S;m Sr.nnith &Normani |
wWOow, Post Malone | >3
IF L CAN'T HAVE YOU Shawn Mendes | g
SWEET BUT PSYCHO AvaMax | o
BAD GUY Billie Eilish | 4
HEY LOOK A, | MADEIT Panic! At The Disco | g
ME! Taylor Swift Feat. Brendon Urie | o
WITHOUT ME Halsey | 3¢
HIGH HOPES Panic! At The Disco | 3g
AMEN/EMG
14 Fﬁ“’?& rb'e‘n‘ny E)Ianco, Halsey & Khalid | 39
E.OPK WHAT GOD GAVE HER ThomasRhett | ¢
SUGE B DaBaby | 4
R!’,MOR Lee Brice | g
WALK ME HOME Pink | n
SUNFLOWER  Post Malone & Swae Lee | 33
@ GOD’S COUNTRY Blake Shelton | 7
26 [ Q NEVER REALLY OVER Katy Perry | 3
WHISKEY GLASSES Morgan wallen | 1o
7 RINGS Ariana Grande | ;;
L HAPPIER  Marshmello & Bastille | 4
BREAX UP ¥/ITH YOURC\IR@!E&. l'l &0R£0 AlaGiande | 17
DIGITAL SONG SALES™
‘bﬁ.‘ | J;g( | Llpzkflpnouonou LABEL Artis? w:ﬁ?-“
'& YIO'I.I.JI'FED‘I'O CALMDOWN Taylor Swift
OLD TOWN RO&D Lil Nas X Feat. Billy Ray Cyrus | 15
1 DON'T CARE :.d Sheera‘n”:& JH?(,I;I;‘I. Bieber | 4
%om qm‘”mw Billie Eilish | >
NEW ° gl_lEENI.IGHI Jonas Brothers |
Goo's cquNTRv i Blake Sheiton | 1>
NE o DROWNING  Chils Young | |
o THE GIT UP . Blanco Brown |
NEW o MONEY IN tl:{E GRAVE Drake Feal. RickRoss |
0 SUCKER Jonas Brothers | g
° ME! Taylor Swift Feat. Brendon Urie | g
NEW Q RES(UE ME J{.larshme(lo Feal. A Day To Remember |
BE{E!EJNEVER B'R?KEJIY HEART Luke Combs | 7
Tlfu*l;l; HAI.IR‘IS Lizzo | o
SHALLOW Lady Gaga & Bradley Cooper | 39
@ TALK ) Khalid | 1
WHISKEY GLASSES Morgan Wallen | 16
lF:N éAN'I HAVE YOU Shawn Mendes | 7
ﬁo GUIDANCE Chris Brown Feat. Orake |
#q—MOR Lee Brice | )7
v;low. Post Malone | »¢
NIGHTMARE Halsey | &
e NEVER REALLY OVER Katy Perry | 3
@ DON’T GIVE UP ON ME  Andy Grammer | 7
A BRAND NEW DA:{( BTS & Zara Larsson |
WY/ BIGHIT E

June 29
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Pop/Rhythmi /Adult

MAINSTREAM TOP 40™

TITLE
IMPRINT/PROMOTION LABEL

TALK

RIGHT MANIE A

Khalid

Artist 'wis.ow
CHART

Jonas Brothers

RHYTHMIC™

' TITLE
IMPRINT/PROMOTION LABEL

Khalid

i AN A

Artist 'wiks oN
CHART

iugKER 17 OLI?MTlQWN ROAD  Lil Nas X Feat. Billy Ray Cyrus | 13

A wow Post Malone | 24 ACTUP R City Girls | 43
OI.DTOWN ROAD  Lil Nas X Feat. Billy Ray Cyrus | 13 WAKE uﬁﬂ: Travis Scott | 3

| DON'T CARE E:l ﬂ‘,ff[a'l & Justin Bieber | 5 PURE WATE%! W:;M;H {fﬁ:‘j‘f’"d & hfigos 18

D_ANCING WITHA STRANGER  Sam Smith & Normani | >3 CLOSE FRIENDS Lit Baby | 4
BADGUY Billie Eilish | 10 LOOK BACK AT IT 9 A Boogle Wit da Hoodle | »3

IF S CAN'T HAVEYOU  Shawn Mendes 8 WOW. ‘ Post Malone |

HEY LOOK MA, I Mfl?[ IT Pani! At TheDisco | 16 {us!sEJ? - DJ Khaled Feat.SZA | ¢

545! ~ Taylor Swift Feat. Brendon Urie | o 34/3“ e Meek Mill Feat. Ella Mai | 1o

= SWEET BUT PSYCHO Ava Max | o s.duce DaBaby |
N cooL Jonas Brothers | 1 WORTH IT YK Osiris | 13
aisvm REALLY OVER Katy perry | 4 GO LOK?“ - YG, Tyga&JonZ | ¢

_____ Nl(;H‘l MARE Halsey | ¢ I.IGHT iTup Marusﬂﬂil'lsi; I!g‘ﬁk& ChrisBrown | g
7 R.INGS Ariana Grande | »3 TRUTH HURTS Lizzo | ¢

CROSS ME  Ed Sheeran Feal. Chance The Rapper & PnBRotk | & NO GUIDANCE Chris Brown Feat. Drake 2

BREAK UP WITH YOUR GIRLFRIEND, I BORED  AdanaGrande | 1o COH CALMA Daddy Ya{lkee& Katy Perry Feat.Snow | o

EASIER ST S Seconds Of Summer | ¢ CROSS ME £d Sheeran feal. C(hance The Rapper & PnBRock | 4
L tewo | e s |8

WHEN T"H‘EAPADI'%‘IY’S OVER Billie Eilish | 14 BA(C ATITAGAIN Yella Beezy. Gucci Mane& Quavo | ¢

'r{] YOUNEEDTOCALMDOWN Taylor swift 20 SUDE ) French Montana feat. Blueface & Lil Tiay | g

LA ;A LAND Bryce vine Feat. YG | 1 PRESS CardiB | 3
SPEECHLE%?..,W X Dan +Shay | ; GG ;'2'253', :Ig ;l;lsuﬁtw Drake Feal. RickRoss

Just us ' 0J Khaled Feat. SZA | 4 Pos ourt Polo G Feat. LIl Tjay | o

e '{QI.L MY FRIENDS AJ Mitchell | 3 MY TYPE Saweetie | 3

CY/RRTISTRY %ORLDWIDE/WARNER

ADULT CONTEMPORARY™

TITLE
IMPRINT/PROMOTION LABEL

LAS HIS
WEEK | WEEK

Artist 'wx
CHART

ADULT TOP 40™

IS [ TITLE
WEEK | JMPRINT/PROMOTION LABEL

Artist 'wm:
CHART

ON

DL s

2% GIRLS LIKE YOU Maroon § Jonas Brothers ;7
‘ LN A W Wy B O B
SHALLOW Lady Gaga & Bradley Cooper | 34 ° SWE ET BUT PSYCHO Ava Max | 22
YOUSAY Lauren Daigle | »¢ ' WALK ME HOME Pink | 18
12TOMEAWARNER L.
BE ALRIGHT Dean Lewis | 24 o 1 DON:I CARE Ed Shge:an & Justin Bieber | 7
SN D J | SO RANNOND DY A UN/ATLANTH
THE MIDDLE  Zedd, Maren Morris & Grey | 47 1 o ME! Taylor Swift Featuring Brendon Urie | o
ME!  Taylor Swift Feat. Brendon Urie | o o EIPR DAKCINGY/ITHA STRANGER  Sam Smith& Norman! | 3
LOVE SOMEONE Lukas Graham | 37 5 _ ; EASTS'.?F;;,h??SQ!"( H»Ivgn(o. Halsey & Khalid | 3g
WALK ME HOME Pk | 17 k El o IF)CAN'T HAVE YOU  Shawn Mendes | g
HIGH HOPES Panic! At The Disco | »g o o SPEECHLESS Dan + Shay |
DUD JELEC 87 RAMEN/EMG y ' NASHUILLE /HARNER
I LIKE ME BETTER Lauv | 47 HEY LOOK MA, l MADE IT Panic!AtTheDisco | 39
DARCING WITH A STRANGER  Sam Smith &Normani | 2q o NEVER REALLY OVER Katy Perry | 4
A MILLION DREAMS PNk | 25 { " Q DON'T GIVE UP ONME  Andy Grammer | ;3
ENTURY FOK/ATLANTIC
WITHOUT ME Halsey | 26 j o | TRAMPOLINE E SHAED | 19
A IN
CRAVE Madonna & Swae Lee | 4 Fis) o SOMEONE YOU LOVED  Lewis Capaldi | 3
LIVE NATION/INTERSCOPE | - = -
SQCKER Jonas Brothers | y; 12 IR BROKEN & B;AUTIFUL Kelly Clarkson | g
‘e[ SPEECHLESS Dan +Shay 3 @ OLD Towu ROAD Lil Nas X Featuring Billy RayCyrus | o
WapmEe WA ARt bR
| DON'T CARE  Ed Sheeran & Justin Bieber | ¢ ° cooL Jonas Brothers | g
J S HOBLBOY, RAYRSUND BRAWN ATLAN W /DEF Ja i £
SWEET BUT PSYCHO Ava Max 7 1 0 LOOK WHAT GOD GAVE HER ThomasRhett | g
LANT
WF 1 CAN'T HAVE YOU Shawn Mendes | 7 | 0 GG YOI.I NEED'I'O CALM DOWN Taylor Swift >
LAND 81
AS YOU ARE Daughtry | - J @ TALK Khalid |
EASTSIDE benny blanco Halsey & Khalid | g ' ;, 1 0 NIGHTMARE Halsey | ¢
RIf FEl PSETRE 1
NEVER REALLY OVER Katy Perry | » 34 J e MADE YOU MmISS Maddie Poppe | 7
(m GONNA) LOVEMEAGAIN  Eton Jchn & Taren Egerton | h 2 POWER OVER ME Dermot Kennedy | 17
ARAMOUNT PiC TURES TEFSSOPE IGLMS/IRTER
BROKEN & BEAUTIFUL  Kelly Clarkson | g L 2 J @ MISSING you ingrid Michaelson | ¢
ONE I.ESS DAY (DYING YOUNG) Rob Thomas | ;7 20 B3 STAY AWAKE Dean Lewis | 1o

Data for week of 06.29.2019

RADIO SONGS: The week’s most popular somgs, ranked by radio airplay audience i®pressions as measured by Nielsen Music. Stations are electronically monitored 24 hours a day, 7 days a week. DIGITAL SONG SALES: The week’s top-dowmoaded somgs, rarked by sales data as compiled by Nielsen Music.

POP/RHYTHMIC/ADULT: The week’s most popular current songs at mainstream top 40, rhythmic, adult comtemporary and adult top 40 formats, respectively, ranked by radio airplay detections, as measured by Nielsen Music. Songs are defined as current if they are relatively recently-released titles, or somgs

AIRPLAY DATA COMPILED BY

All charts © 2019, Prometheus Global Media, LLC and Nielsen Music, Inc. All rights reserved.

rules and

receiving widespread airplay and/or sales activity for the first time. Stations are electrowically monitored 24 hours a day, 7 days a week. See Charts Legend on bil board.com/biz for complet:

n



albums). COUNTRY AIRPLAY: The week’s most popular country songs, ranked by radio airplay audience impressions as measured by Nielsen hMusic.

albums, and

| album sales, track

traditi

HOT COUNTRY SONGS: The week’s most popular current country songs, ranked by radio airplay audience impressions as measured by Nielsen Music, sales data as compiled by Nielsen Music and streaming activity data by online music sources tracked by Nielsen hMusic.
Songs are defined as current if they are newly released titles, or songs receiving widespread airplay and/or sales activity for the first time. TOP COUNTRY ALBURS: Top Country Albums ranks the most popular country albums of the week, as compiled by Nielsen Music,

based on multi metric ¢

niclscn

SALES, AIRPLAY & STREAMING

DATA COMPILED BY

HOT COUNTRY SONGS™ TOP COUNTRY ALBUMS™

TITLE cerTiFICATION Artist | Peax | wKs.oN Last | THIS | ARTIST cerTIFICATION Title |wxs.o
PRODUCER (SONGWRITER) MPRINT/PROMOTION LABEL | POS. | CHART WEEK | WEEK | maPRINT/DISTRIBUTING LABEL

JOHN SHEARER

Global Media, LLC and Nielsen Music, Inc. All rights reserved.

: 24 GOD’S COUNTRY Blake Shelton | |5 LUKE COMBS A This One’s For You
SWKS S.HENDRICKS (MW.HARDY,JL.MSCHMIDT,D.DAWSON) WARNER MUSIC NASHVILLE/WMN RIVER HOUSE/COLUMBIA NASHVILLE/SMN
LUKE COM e Prequel (EP
h 2 WHISKEY GLASSES Morgan Wallen | | e e e | el ER) |
y 9 RUMOR Lee Brice FHOMAS RHETT Center PointRoad | 3
“ 4 o ° DG L.BRICE,J.STONE K.JACOBS, D.FRIZSELL (L.BRICE K.JACOBSA.GORLEY) cure 3 a1 il L
. P BEER NEVER BROKE MY HEART Luke Combs [ , DAN+SHAY® Dan + Shay | s2
S.MOFFATT (LLOMBS,R.MON TANA,LSINGLE TON) RIVER HOUSE/COLUMBIA NASHVILLE ‘ ’
r | M
36 [ 5] J\c] LOOK WHAT GOD GAVE HER ThomasRhett 5 | Motouo MW WALLEN It Know Me | 55 |.OO k
DHUFF LBUNETTAJTHOMAS RHETT (THOMAS RHETTRAKINS LBUNE TTA LK HINDUNAMALIK JHAYAN)  VALORY
CHRIS STAPLETON A Travelter | 216 ?
6 7 6 goon AQ% You P'. | WCARTER TPHILLI WEATHERLY) ZC'“K:ne B"';'own 3 35 il o s
| LHUFF (K.BROWN, 8.BERRYHILL.SCARTER T PHILLIPS. WWEATHERLY)  4/RCA NASHVILLE JASOM ALDEAN . — Rearview Town | ¢
38 e{ o ({4 THEGIT UP BlancoBrown ., e i e No 'I
| BLANCO BROWN (B.A1) TRAILERTRAPMUSIC/BMG/BROKEN BOW gé e‘ug gegmﬁmm Experiment | 32
KNOCKIN' BOOTS Luke Bryan - :
n Q( ° LSTEVENS, J.STEVENS (M.LINDSEY.G.SAMPSON, LM.NITE) CAPITOL uw!m 8 12 MAREN MORRIS GIRL | 15 ;:r?k?ziss?gfhtgsl?ﬁrre !
‘ GIRL Maren Morrls i ~ o
10 Qﬁ o GXURSTIN,M.MORRIS (M. MORRS.3AARONS. G KURSTIN) companashvue | 9 23 FLORIDA GEORGIA LINE  Can't Say  Arit Courtry 15 Airplay No. 1 as Look What
- SOMEOF IT e — 8 God Gave Her" romps 5-1.
14 ° @ LJOYCE (€ CHURCH, LHYDE.C DARIELS,9.PINSON) eminasuwte | 10 21 ZAC BROWN BAND Gteatest Hits SoFar... | 204 “Look” leaps with a 19%
e T r—— ROAR/SOUTKERN GROUNO/ATLANTIC/ increase to 35.9 million
+ o o o "
12 e’ Q DSYERS S HENDRKKS (DSMVERSS MOONEVNGALIONJREVNOLDS) WARNER MUSKC uswuam! n 2 KANE BROWN A Kane Brown | 133 audience impressions in
— - > ot e i the week ending June 23,
16 55‘:?!'[(5&& ;!08‘!!‘&,4 s iy “{2(?9,,&“932 12 24 JOI_I PARDI A California Sunrise | 157 according to Nielsen Music.
{NTHRASHER ! 3] W I R,
- . a1 “Look” is Rhett’s seventh
TALK YOU OUT OF IT Florida Georgia Line . .
5 v e LMOI (MYHARDY. M PHELPS,) ROGERS, AVANDERHEY M) galac| B @ Eﬁ!}&ﬁgﬂ,‘f&'}w D® CryPrety 40 SNtfa;Qh}: Clountry Airplay
V- . 0.1, the longest active
] N COUNTRY Tis Yo
18 @ 0 &055952;3~52,33,;5~bgawym;,{ucwp CQL! 5p5y9j[‘\§ 14 20 I",?!Eﬁf RHETT A Life Changes | o3 run of consecutive leaders.
® (15 THE ONES THAT DIDN'T MAKE IT BACKHOME  JustinMoore | 1 KACEY MUSGRAVES GoldenHour | g9 ~ LukeCombsand Old
LSSTOVER,SHORCHETTA (J MOORE,P.DIGIOVANNI.C.MCGILL J.S.STOVER VALORY g
. ) MCA NASHVILLE/UMGH Dominion follow with five
\ | DON'T KNOW ABOUT You ® Chris Lane LEE BRICE LeaBrige | qu = inaroweach.
?\} 9 v = e‘ @ LMO! (A.GORLEY.MW.H ARDY, H.PHELPS, 1 RODGERS) sclowo | 16 37 CURe Plus, Garth Brooks’
oK s 6 (17) WHAT IF INEVER GET OVER You Lady Antebellum | ., ¢ ELVISPRESLEY A The Essential ElvisPresley | 13 "Dive Bar” (featuring Blake
P h . DHUFF {S.ELLISJ.GREEN,RLHURD LVELTD) BMLG . o Shelton) rockets onto
= HOT SHOT Q DROWNING chrisYoung o O LTUCOE NI, ST Country Airplay at No. 16
ut € CROWDER,C.YOUNG (CYOUNG.C CROWDER, LHOGE) RCA NASHVILLE with 15.7 million in radio
2 [ 25) SOUTHBOUND Carvie Underwood BLAKE SHELTOM feloaded: 20 #1HItS | 191 reqch The first single from
) 0 D.GARCIAL UNDERWOOD (C.UNDERWOOD, DA.GARCIALMILLER) CAPITOL NASHVILLE 19 6 ALAN JACKSON The Essential Alan ) n | s Brooks’ forthcoming album,
. Q 20 EVEN THOUGH rm LEAVING Luke COl'an 12 2 ARISTA NASHVILLE/LEGACY Fun, arrived June 18 and
ot S.MOFFATT (LLOMBSW.B.DURRE TTE,RFULCHER) RIVER HOUSE/COLUMBIA NASHVILLE BR?TT YOUNG A grett Young 123 rece_ivgd hpur_ly plays on .
24 @ 0 WHAT HAPPENS INA SMALL TOWN  Brantley Gilbert + I.mdsav €l =z — participating iHeartMedia
= gl e TIM MCGRAW A Number One Hits | 176 stations that day and on
28 @ @ WE WERE ) _Keithurban | ,, June 19. The song is a
2 DHUFF,K.URBAN (ELHURCH, JHYDE RTYNDELL) HIT REO/CAPITOL RASHVILLE gﬁeﬁﬁ&g:{}s{mr A S0 Numbet ones 181 radio exclusive; it will be
33 e e EVERY LITTLE THING Russell Dickerson | 53 ;o ~ an Amazon streaming
_ C.BROWN (R.DICKE RSON.PWE LLING.C .BROWN) TRIPLE TIGERS ! 55&%%& BALLERINI unapologetlcally 73 exclusive beginning in July.
% 28 Q THEBONES Maren Morris | o, 1o ‘ Among Brooks’ 90 entries
GXURSTIN (MMORRIS.).ROBBINS.LYELTZ) COLUMBIA NASHVILLE on COUntry Airp|ay, uDiven
20 27 EVERY LITTLE HONKY TONK BAR GeorgeStrait | ., |9 is his second-highest
CAINLAYGSTRAIT (G.STRAIT,B.STRAIT.O.DILLON) MCA NASHVILLE .
starting; he boasts the only
o @’ [26) LOVE YoU T0O LATE . ey ol SWindell | o0 No. 1 launch in the chart’s
b M.RLARTER (C.SWINDELLMICHAEL RAY.B.KINNEY) WARNER MUSIC NASHVILLE/WMN Artlst 29-year history with "More
2o ls I ) EIIMYOWRORING i) TR | & e e
el — - . — LOOK WHAT GOD GAVE HER Thomas Rhett 2007). Brooks is runner-up
s Q} @ ‘!-W!;‘gm P . _ Dierks Bentley | 5o 4, to George Strait (99) for
X: ; (RCOPPERMAN AM,MTEAGORLEYD.BENTLEY]  CAPITOL NASHVILLE
= RE:IIECKER - — - :ARIDY RUMOR Lee Brice | 4 the most Country Airplay
i QJ Q LMOIDLOHEN (A.ALBERTMWHARDY.,MSCHMIDT) meevieezpown | 23 18 GOD'S COUNTRY Blake Shefton | 13 Zipearancfe? Ke""_{h 89
THOUGHT ABOUT YOU Tim McGraw WARNER MUSIC NASHVILLE/WMN esney 1o OWS. WI. .
30 35 @ BGALLIMORETMCGRAW (LTMILLER BWARREN B.OWARREN)  MCGRAW/COLUMBIA NaskwiLe | 26 11 WHISKEY GLASSES Morgan Wallen | a3 Shelton m.akes his highest
: BACK TO LIFE Rascal Flatts B, LoVD Country Airplay entrance.
35 el o LDEE.G.LEVOX.J.0.ROONEY (C.R.BARLOWE.N.MOON, S.MOONEY.F WILHELM) acmacne | 31 24 gﬁm’!‘%‘ Kane Brown | g IWO of his 25 No. 1s each
e —— 2 5 egan at No. 18: "Came
g 4 @! e DLAv‘quB lllgl( /ANSL. DESTEFANO,L.ROBBINS) WARNER u:".giiap Evan§ 2 9 SOME OF IT Eric Church | 25 Here to Forget” (2016) and
: 10 3] GooD viBEs Chris Janson ———— "Neon Light” (2014).
41 @‘ e ZCROWELL.C_ANSON (C.JANSON, 2. ROWELL. AGORLEY) waRNER MusiC nasnwLLewar | 33 8 L "varE&&R?'SE T sl I e
e = - highest Country Airplay
£ . @ c? ;!s:vme,xg;a'}css:u.e.xsr«usov,mgg:;:tx':::eroom EEAtnIg/ake Shegg!! 4 1 SIRL e Maren MorTis | 23 debutin 2019; Combs’
2 “Beer Never Broke My
E CLOSERTO YOU Carly Pearce
3 o K @ BUSAEE (H.LINDSEY/G.SAMPSON THERGES) Losems | 35 2 e cofinTaY Chris Young | 24 Heart" soared in at No. 15
_ p Q [36] ONE MAN BAND oid Dominion | 5, 1, REARVIEW TOWN jason Aldean | ;  (May18). —Jim Asker
o 4 S.MCANALLY (M.RAMSEY.T, ROSEN,B.TURS), LOSBORNE) RCA NASHMVILLE MACON/BROKEN BOW
z s
g ' SOMEBODY’S DAUGHTER Tenille Townes LOVE SOMEONE Brett Eldredge
3 36 @ 37 [t ;r?o?mzmm s DEAN) coumaa nashwiLLe | 29 16 WARNER MUSK NASHVILLE/WMN Sl
2 n PRAYED FOR YOU Matt Stell ALLTO MVSELF Dan + shay | 19
z b e e ABOWERS MSTELL (MSTELLASOWERSAVELT)  WIDE OPENVRECORDS/G000 ovpanvarsTarasie | 36 23 et e —
i S S OOR OVER MekitD S 0%e Combs Q THE ONES THAT DIDN'T MAKE ITBACKHOME  JustMoore | 33
g e ’ 39 S.MOFFATT (LLOMBS, R.FULCHER.DISBELL.).SINGLETON) RIVER HOUSE/COLUMBIA NASHVILLE 21 2 f“.‘ — .
p 15 LT LovIv onvou LukeCombs | .o 0 } o o oTS Luke Bryan | 13
: i S.MOFFATT (LLOMES,T.ARCHER.R.FULCHER LMCNAIR) RIVER HOUSE/COLUMBIA NASHVILLE 9 —" e
5 — = i @ | TALK YOUOUT OF IT _ FloridaGeorgla Line | 34
2 45 @} Q UFF.AESHUIS (RJHURDIN SPICER,LVELTZ) camaswvie | 40 19 B
f DHUFFAESHUIS (RJHURDINSPICER.LVEL RCA NASHVILLI o I GG mEm mnh Broob Feal. BIakeSheI[on 1
3 @) PRl REFRIGERATOR DOOR Luke Combs | 55 PEARE
@ e T (LLOMBS, L. BROOKER) WYER HOUSEAOLUMBIA XASHVILL
: S.MOF FATT (LLOMBS, L. BROOKER RIVER HOUSEAOLUMBIA HVILLE 0‘ mm”u‘m‘m armwam‘wwu 28
: 46 @} PR SOMEONE | USEDTOKNOW =~~~ ZacBrownBand | , — —
% N ANDREW WATT (Z.A BROWNA WOTMAN AUMOON.B SIMONETTLSMENDE S) B COULECTIVE/BMG/WHEE LHOUSE QJ NFIY ‘q'! OWN DRINKS  Runaway June | 35
2 NEW Q MAN THAT HUNG THE MOON Brantley Gilbert | 4, . e e
H D.HUFF (BGILBERT) VALORY m aggﬂgﬁl{pn Carrie Underwood | o
48 Q @ NOTHING TO DO TOWN DylanScott | .c o —— -
£ W M ALDERMAN.C GIBBS, LENORMAN (D.SCOTT.MALDERMAN.C.TAYLOR) CuRe @ ‘ LOVE YOU T0O LATE cole swindell | 3o
o - i 4 ¥ MUSIC NASHYILLE/WMH
v 5 HEARTACHE MEDICATION Jon Pardi T :
2 i Q LPARDI, B.BUTLER,R.GORE (1PARDI,BARY DEAN,N.HEMBY) caproLnasnviee | 46 2 @ WEWERE e Keith urban | ¢
£ — HIT RED/CAPITQLE HVILL
2 1 DON'T REMEMBER ME (BEFORE YOU Brothers Osborne -
: G{ Q LIOYCE (1 OSBORNE,TJ. asacm«i.uAu»fS\c,smms\mmmv? eminasuvte | 47 S QJ :Pg'!"l' KNOW ABOUT YOU ChrisLane | 3;
. MAKE ME WANT TO Jimmie Allen -~ ==
RE-ENTRY @ ABOWERS.E JORRES (LALLEN. P.SIKES.LDENMARK) ctowevcreex | 48 3 @ BACK TOLIFE Rascal Flatts | 33
o RIDIN’ ROADS Dustin Lynch \
e9 [lac JRTR RIDIN ROADS, v evsconcs intnch | 26 15 |56 [(24] THOUGHT ABOUT YOU  Tim McGraw | 2
@‘ @ ALCOHOL YOU LATER Mitchell Tenpenny | ,, @ EVERY LITTLE THING Russell Dickerson | »
W $.SUMSER (MTENPENNY,5.SUMSER,M.LOTTEN) RISER HOUSE/COLUMBIA NASHVILLE TRIPLE TIGERS
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HOT ROCK SONGS™

TOP ROCK ALBUMS™

62 Go to BILLBOARD.COM/BIZ for complete chart data

TITLE certiFicaTION Artist | peak | wxs.oN ARTIST certiFicaTion
PRODUCER (SONGWRITER) IMPRINT/PROMOTION LABEL | POS. | CHART IMPRINT/DISTRIBUTING LABEL
2 HIGH HOPES A Panic! At The Disco | ¢ BRUCE SPRINGSTEEN Western Stars
CUNL AR EHERG (LURE ISIMCLARAINEN YOUNG | PRECHARDS 0L ANDE ML CRBLEEAN L EBERS MRS WiER) MIRAEE Y R COLUMBIA
u y.(c] HEY LOOK MA, | MADE IT ® Panic! At The Disco  , g BASTILLE Doom Days | 1
JSMLARDHFRANOS (BURE D H FRANC SMANGELARDS, S HOULAND L SCLUR M 1IESY) DCIQFUELED BY RAMENENG oo i A
NATURAL imagine Dragons [ | 4o ELTON Joln ® DIATIAGH: | 154 ‘Monster’
GATTRAN b PXOERS [D0RE YIOL DS I SERMON B WOEE 3 N LDTRANTER D PUI 2} KORAKORMERANTBRS(0PE —
PYo) ITHINKIMOKAY  MachineGun Kelly XYUNGBLUD X TravisBarker , 5 |\ 3 QUEENS  Bohemlan Rhapsody (Soundiradk) | 35
ML MG 00 YR BRSO AR LS SOUNADING BN ONEBLYS . Reco rd For
s PANIC! ATTHE DISCO A\ Pray For The Wicked | s,
CHI.ORmE ® twentyonepilots | 5 3 /FUELED BY RAMEN/ENG Sh.
OSEPU. P.MEAKRY (TJOSE PH, P.MEANY) FUELED BY RAMENJEMG
BARONESS Gold & Gre d W
BAD}!AR ' |magine [)ragons 2 33 ABRAXAN HYMNS Y 1 Ine o n
e i . QUEEN A Greatest Hits | g Shinedown (above)
BUUE ONBLMK ,@mwmmmMWWMHMuﬁm&mw > 30 e reaches the summit of the
AR Lol il el bl o ML it 2o, el i %&Eﬁgm.mo ﬂmnﬁlﬂﬁmm 126 Mainstream Rock airp]ay
100 B‘DDAYSW R AR | 5 2 = chart for a 14th time as
RMETZGER (AMETZGER IMETZGER R.METZGER " IMAGINE DRAGONS A Evolve | 104 “\jonsters” rises 2-1. The
GLORIA The Lumineers — — i i
ouatrone | 7 1 5 JOURNEY ¢ @ Journey’s Greatest Hits | 126 ‘;Sllt’lz 3::3]1[;"93:?; f{'ﬁe
MONSTERS Shinedown ‘
(g\l) % v W.E.BASS JR, (B.S.SMITHW.F.BASS JR) auaxnc |l 100 15 O 'I’HE PEATlE50 1| 126 iicondl;mostelleaders,-legter
- APPLE/CAPITOL/UW ree Days Grace’s 15.
QN iyl S vl me THE BEATLES © AbbeyRoad | 117 “Monsters” is Shinedown'’s
=] o T B APPLE/CALITOL/IME fourth consecutive No. 1
- DG MCREW.D.SMITH (D.SMITH) VIRGIN/CAPITOL 12 7 , E?Pmﬂﬂmi Hmmnu‘m!'é GrealstHiEs | gg after "Get Up,” "Devil” and
— — "How Did You Love.” The
Luji!ssgxﬁognflc:{g"mu-w/4mm?zrhsr’1isa~udﬁgg ThetHelaEE B R & "‘,"YJO FLA The Essential Billy Joel | 75 band also strung together
four straight leaders in
unsawTeD DR D DRCSHSHTR 38 261012 fan thee
F Lo/HI The BlackKeys [ ;¢ GUNS N’ ROSES A Greatest Hits | no =~ 2008-09).
[Sal ERBAC H,PCARNEY (DLAUERBAC H.PCARNEY) NONESUCH/WARNER Collective Soul charts
ALLIGATOR Of Monsters And Men BOBSEGERSTHESLVERBULLETBND © Gt g on Mainstream Rock for the
n F M 5 AND ME? (BLHILMARS UARST RE 6 7 HIDEOUT/CAPITOL/UME first time in over a decade
CRINGE Matt Maeson . 9 TWENTAY‘ONE Pll.OTS ® Trench | 37 as "Right As Rain” debu.ts
J.FLANNIGAN (M.MAESON, J.FLANNIGAN) NEON GOLD/ATLANTIC @ at No. 39. It’s the act’s first
READY TO LET GO _ Cage The Elephant [ , 5, e AC RUMOUS | 220 entry since “Better Now,
HILL (MSHULTZ B.SHULTZ 1.CHAMPION, D.TICHENOR, N.BOC KRATH, M. MINSTER) SMID'I’M(K R(Ik&lmﬂ-i‘hl[ﬁan“!'doﬂmﬁmle which peaked at No. 35 in
UNDER YOUR SCARS Godsmack | o g ' i 4 March 2005. Since then,
£.RON (S.ERNE MG ; :
- LYNYRD SKYNYRD A, Al Time Greatest His E;’;'stcst'::vgg ‘l’\'J'OW 1h;‘;?r0m
'lﬂl? !.IFE T ——— Vag;e?reﬁ ygekend 1 9 MCAL :
CHTSCHALE G .S \SON) OLUMBIA l“AGl“E DRAGONS Origins 1994 to 1999), has released
1t MINUTES HYUNGBI.UD & Halsey Featurmg Traws Barker 5 18 e four LPs, including Blood,
M SCHIR T GRUAR LBV DHARR LOCNONZFFEVEA EAGLES A The Very Best Of The Eagles | 3 the band’s 10th studio
ALMOST gswzn MusIC) ,  Hogler | o, — album, which arrived
M.DRAVS, A.HOZ (ER-BYRRNE (A.HOZIER-BYRNE A.RYAN.R.DOYLE) RUBYWORKS/COLUMBIA ‘A"CIRE LQ Back ln Black 113 June 21
Bl.AllE‘ l'[:0ll EXYI?UI’H e e MBIink-l?Z 9 7 )(AHBASSADORS preryes The Alternative airplay
i S - B R FNLERSL OPEACA 1 chart welcomes a song
STILLFEEL. o halfalive | 5, o that originally drew buzz
E.PALMQUIST (LWTAYLOR B.KRAMER.LT.JOHNSON, L KRAUSSE.E.BANKSON,R.KRAMER) HALFALIVE/RCA on —I—I kTOk as Absofacto,s
I.ONGSHO‘I’ Catfish And The Bottlemen "Dissolve” debuts at No. 38.
LE e e 15 19
—iten MAINSTREAM ROCK™ It has reached new heights
psumsea WHEN , Bad Wolves | o, in recent months after
= - e TITLE Artist [wks.ox it began soundtracking
HEY, MA Bonlver [ o i o st e el \arious TikTok videos and
ESSINA.000 SECH ”2’;‘.“5“5 Shinedown 16 memes, sparking newfound
BELOVED s _— Mumford &Sons | 5, ; el - radio attention and the first
P.EPWORTH (M. MUMFORD.B. LOVE TLE.DWAN EW. MARSHALL) GENTLEMEN OF THE RDAD/GLASSNOTE Blue o“ BLACK Fl\‘e Finge‘ math pund‘ 2 Biliboard chart appearance
THOSE NIGHTS | Bastille kiAo for Absofacto (real
= B ». oo [ Lot e s
DON'T STOP ME NOW (...REVISITED, ueen —— . » ' .
RSB ATRANER AR ( ) Q 30 5 ELEVATE Papa Roach | 20 Dlntssolvi drevc\j/_671,[c)jQO in
- ELEVEN SEVEN/RED/E?I alternative radio audience
BMG up %), according to
BRE&!‘!FE‘POW“ RGHE.BABURKNESER)  F {Preyall 27 16 I Prevail | 17 Nielsen Music, as well as
3.1 million U.S. streams (up
%ﬁs}'!Rexygn':-gfsgguﬂfu?xﬁauLt..m.n.c.-n;;z.mou vsn-m;c\\ggelgjeegg 3 1 GretavanFleet [ 7 15%) and 1,000 downloads
AREYOUBOREDYET?  wallows feawringCaio [ 5, 1o o [ torm TheBlackkeys | 15 o futherford
ON C.PRE NETTE,CLOTTRILL) ATLANTIC NONESUCH/WARNER
POWER OVER ME Dermot Kennedy 20 20 G LAST DAYUNDERTHESUN \Volbeat
KOZ (DKENNEDY.S.KOZMENIUK VERTIGO/REPUBLIC
BORDERLINE Tameimpala [ 1o 10 A GRAVE MISTAKE Ice Nine Kills | 2
K.RPARKER (K .RPARK ER) ¥ /INTERSCOF EARLESSAC )
CHOKE | Dont Know How But They Found Me | .. FAITH Ghost | ¢
ANOTHER PLACE Bastille | 35 | e St | &
TN 3] DoOM DAYS Bastille [ = VULTURES Asking Alexandria | 20
O.PRIDDY.D.SMITH,MLRE W (OLSMITH)
HO elly
RE-ENTRY @ BOOM X Ambassadors | ., o Py Hellveah | 5
RIXY REED.X AMBASSADORS (SNAARRISLHARS S ALEVIN £ BFREDERICT PEY TON T ERIKSENT NDINAYORMERINTERSODPE vlclous Halestorm
VR 1] WESTERN STARS Bruce Springsteen | ,, | ATLANTIC -
),8.5PRINGSTEEN (B.SPRINGSTEEN) COLUMBIA
NO MORE Disturbed | 4
RE-ENTRY @ HELLO SUNSHINE Bruce Springsteen | ,. REPRISE/WARNER
RA BSPRINGSTEEN (B.SPR COLUMBIA =
TOO BAD Rivalsons | o
FORGIVE ME FRIERD  Smith & Thell Feat. Swedish Jam Factory 2 11 LOW COUNTRY SDUNDATLANTS
ek 1 BT d R ashl WHEN I’'M GONE Dirty Honey | 7
E’I"iav'ﬂrimwuww%w EAESPERANCE N MFURLONG COUN BRITTAG LF:&;prpach 40 10 .
S OATAN (AT ICHION)£SPRUCEALSPERANCE M LRLONE LN BRI YO VN OuT FOR BLOOD sum4l | g
IT°S NOT LIVING (IF IT’S NOT WITH YOU) The197S | 1o > —
G.DANIEL.M.MEALY (G.DANIEL.MMEALY.A. HANN.R.S.MAC DON AL D) RTY HIT/ANTERSCOPE s"“‘l’ u' NeWYeal'S Dav 13
OUTNUMBERED Dermot Kenned —
02 (DKENNEDY,S.KOZMEN UK. S.H ARRIS) Y| 46 l )li‘lllll\E‘vl HOLES Bush | s
el AC, Lo —— 11 PO YOU NEVER KNOW Beartooth | 10
?ﬁttfgcemukm Ly ‘th;n‘ga Bl B SIMPI‘.E ﬂA"I Messer | 14
'IUCSQ!C I'RAIN TR Bruce Springsteen | ,o | APOLOGIZE grandson | 14
RANIEL B.SPRIMGSTEEN) OLUMBIA FUELED BY RAMEN/EMG
BAD DECISIONS Bastille | ;o WHAT ABOUT Us Gary Clark Jr. | 10
M.CREW,DSMITH (D.SMITH) {OTWIRE/WARNER B!
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HOT ROCK SONGS: The week’s most popular current rock songs, ranked by radio airplay audience impressions as measured by Nielsen Music, sales data as compiled by Nielsen Music and streaming activity data by online music sources tracked by Nielsen Music. Songs are defined as current if they are newly released titles, or songs receiving
widespread airplay and/or sales activity for the first time. TOP ROCK ALBUMS: The week’s most popular rock albums of the week, as compiled by Nielsen Music, based on multi metric consumption (blending traditional album sales, track equivalent albums, and streaming equivalent albums). MAINSTREAM ROCK: The week’s most popular mainstream

rock songs, ranked by radio airplay detections as measured by Nielsen Music. Stations are electronically monitored 24 hours a day, 7 days a week. See Charts Legend on billboard.com/biz for complete rules and

SALES, AIRPLAY & STREAMING
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(blending traditional album sales, track equivalent albums, and streaming equivalent albums). RAP AIRPLAY: The week’s most popular rap songs, ranked by radio airplay audience impressions as measured by Nielsen kusic. Stations are electronically monitored 24 hours a day, 7 days

songs are defined as current if they are newly released titles, or songs receiving widespread airplay and/or sales activity for the first time. TOP R&B/HIP HOP ALBUMS: The week’s most popular R&B/hip hop albums, as compiled by Nielsen Music, based on multi metric consumption
a week. See Charts Legend on billboard.com/biz for complete rules and

HOT R&B/HIP HOP SONGS: The week’s most popular current R&B/hip hop songs, ranked by radio airplay audience impressions as measured by Nielsen kMusic, sales data as compiled by Nielsen Music and streaming activity data by online music sources tracked by Nielsen Music.

,—.‘
St

AA
WA

SALES, AIRPLAY & STREAMING

DATA COMPILED BY

Nnicisen

LVTRKEVIN

Global Media, LLC and Nielsen Music, Inc. All rights reserved.

© 2019, Pr

}D

HOT R&B/HIP-HOP SONGS™ TOP R&B/HIP-HOP ALBUMS™
TITLE cerTiFicaTiON Artist ARTIST cerTiFicATION Title |wks.0
PRODUCER (SONGWRITER) IMPRINT/PROMOTION LABEL MPRINT/DISTRIBUTING LABEL
;2% OLD TOWN ROAD A  Lil Nas X Featuring Billy Ray Cyrus Free Spirit
2 WKS m.mvo.mmm;,umssmwu.umzmuu.prﬁszmmémm\g) v(r.(ywsu 1 16 RIGHT HAND/RCA
TALK Khalid POLOG Die ALlegend | »
o AG DISCLOSURE (K.D.ROBINSON, H.LAWRENCE,G.LAWRENCE) RIGHT HAND/RCA 2 18 oLumBlA
HOT SHOT MONEY IN THE GRAVE Drake Featuring Rick Ross 5 | iy ) Baby On Baby | 6
DEBUT CYONEY CHASSTINE L CURRE ASOTERIC (AGRAMAM L ROBERTS 1 CURRIEL. DADE A JCERGENSEN) VO SOUNDIREPUBLIC yy
3 wow. A PostMalone | |, 56 DRAKE & @ everuoc Scorpion | 5
LBELL.FRANK DUKES (. R.POSTL.BELL ALFEENY WTWALSH) REPUBLIC DJ KHALED . Fa(hel’ Of Asahd 9
suce @ DaBaby | WE THE BESTEPI - Polo G’s
JETSONMADE,POOH BEATZ {LKIRK T.MORGAN,D.C LEMONS) SOUTHCOAST/INTERSCO e
: 3 POST MALONE A beerbongs & bentleys | s
NO GUIDANCE Chris Brown Featuring Drake | pUBLIC ege n
YOVLL) LOUS AT SALTON (W ERIEIA CRARANA NERUANEE. N ) SHEEIE ) HUNAR T WALTON N CHARLES 1.1 BRYANT MP.LEBRIN) RGN
6 TYLER, THE CREATOR IGOR | 5
SUNFLOWER (SPIDER-MAN: WTO THE SPIDERVERSE) A Post Malone dswaelee | 3 e I_ea d S
L.BELL.C.LANG(A.R.POST.L.BELLEWALSH K .MLSHAMAN BROWN,C.LANG) REPUBLIC " Amml!w'r DAHOODlE. m'eSZN 26
TRUTH HURTS Lizzo HIGHBRIDGE THE LABE L/ATLANTIC /AG .
I v DG RICKY REEDTELE (E.B.FREDERICMJEFFERSON.S.CHEUNGJESSE SAINT JOHN)  NICE LIFE/ATLANTIC 8 7 13 TRAVIS SCOIT A ASTROWORLD 46 -FPOItoN(i (?bov_el_) eal:l;ns hIS
- S JACK/GRAN D HUSTLE/EPIC Irs 0. 1on [op ~ap
POP OUT A P Polo G FeaturingLil lay | 5 )3 Albums as Die a Legend
4 D ON THA TRACKEHUNT (T.BARTLETT,LIL TIAY,IM.ALBA DUARTE. D.BERG) COLUMBIA 12 JUICE WRLD @ Death Race For Love 15 ) o
GRADE A/INTERSCOPE/IGA rises 2-1 to lead the list in
7 9 Trf,'?o',',?o': TRMISSCOTTICOLD g Thugd ujnbsﬂsg .T!;'ZXE? e 4 dor LIL KEED Long Live Mexico 4 its second week. The set
A DEBUT Q YOUNG STONER LIFE/300/AG earned 29,000 equivalent
10 10 i b e ——— L R SOUNDTRACK ~ Spider-Man: Into The SpiderVerse | 27 album units in the week
P ending June 20, according
ACTUP City Girls . !
. - 121 EARL ON THE BEAT (LIOHNSON,LIL YACHTY,E.LBYNUM)  QUALITY CONTROL/MOTO m!t oy | 1 17 5 ﬂﬁg% ,”[!;';,,AV Championships | 29 to Nielsen Music. Notably,
s - Legend is the fourth
PURE WATER A Mustard & Migos Good : .
137 12 YW LRI (UMLK MK SR ANMDN QIR PCNTHL nswxd%vn% «| 10 22 16 ﬂ!fi%?}o . bye & Good Riddance | 57 album this year to rise
to No. 1 without having
OMERTA Drake XXX ? .
OZ.EY.DEATS (A.GRAHAROYILDIRIN EGETACHEWD.PATRZEK MASAMUELS)  ovo sounp/repupL | 14 1 GG M.V.E{E!‘omf!o" & f66 debuted there, following
A Boogie Wit Da Hoodie’s
EARFQUAKE ler, The Creator CARDIB A Invasion Of Priva .
’-mm?s CREATOR (TLOKONMA, LTCARTER) L cowea | 3 5 E KSR GROUP/ATLANTIC/ . V| e Hoodie SZN, Nipsey
GO LOKO YG, Tyga & Jon Z POST MALONE A stoney | 132 Hussle’s Victory Lap and
OUMSARD LTTATPC DAL MFALANE AL RAAR DN CRLMADQIYE SRRSO R0 oomones) s | 16 7 REPUELIC DJ Khaled'’s Father of
RANSOM Lil Tecca KHALID A American Teen | 120 Asahd. Legend contains
SG uma’nmom. JASHARPE,N MIRATLTAYLOR) cauactic/repuc 17 3 LLLI the hit single "Pop Out”
DI KHALED (X.M.KHALED,S.LROWE D ANDREWS.B.C CONEYABENAMN A A PATTONDSHEATS) WE THE BESIEPK spends its fourth week
WORTH IT @ , YKOsiris [ 0 5 L‘Euxmfd&ﬂ: AM CREEL | 4 in the top 10 on Hot Rap
70 TEATLOR K SUPREME DML WMLLIAMS . HEDBERY MGDGGNGS L0 BO00S FADL HODGRASS IR X (RO ORATIILLS)  OFF 1AM NIPSEY HUSSLE Vlctor Ta Songs with a 5-7 slide.
gl.EASE 1glE A A liCal’fll 9& B{uno Mars 1 18 ALL MONEY IN NO MONEY OUT/ATLANTIC/AG viap | s In OtI:G"’ Irapkne}:NS;‘
JHO MRS, THE STERDTYPES (BRUNO WSS BYPRRIMUALS | REEVESRC MO0 LOUGH ILLE FAUNMLERDY I DaBa yC ocks iS irSt
MONEYBAGG YO 43VA HEARTLESS 4 .
cLout Offset FeaturingCardi 8 7 1B LESS/INTERSCOPE/I No.1on Rap Airplay as
7 4 CUBEATZ LLUEL LEN (K.CEPHUS.K.GOMRINGERTGOMRINGER)  QUALITY CONTROL/MOTOWN/CAF TEE GRIZZLEY scriptures | 2 "Suge” scoots 2-1. The
6 15 JPYR PRESS . o g}ardi B| ¢ 3 GRIZZLEY GANG/300/AG single ascends with a
NOT LISTED (NOT LISTED) HE KSRGROUPATLANTIC '.“. BABY&G""“A i Dl’ipl{afdel' 37 21%jump in audience in
3 21 IR mormu ® i  Blueface | , 5 N the week ending June 23,
SCUM BEATS (LPORTEREJOHNSON.C JONES) BLUEFACE/FIFTH AMENDMENT/EONE ?BH!RU’“DTI&“ILRS@ Legend: TheBestol. | 107 according to Nielsen Music,
UFF GONG/ISLANL
ALOT A 21 Savage | ¢ 2% - enough to secure the chart’s
DIDAHI (S.BLAJOSEPH, J.COLE, D.NATCHE A WHITE SYOUNG) SLAUGHTER GANG/EPIC Weekly Greatest Gainer
24/7@ Meek Mill Featuring Ella Mai | . |, prize. In addition, "Suge”
OLEVR LOGICAUSTIN POWERE (2RI LUAAS.E MACHELLAMLOIRME GETACR BAL FRALM.} WTBOVT AN wins a second term atop
GIRLS NEED LOVE A Summer Walker X Orake | ,. ;7 both the R&B/Hip-Hop
ARCHER (SWALKERAARCHER AGRAHAM) FROZEN MOMENTS/LVRN/INTERSCOPE LAS weing TITLE Al “S‘ (5.0 Alrp|ay Chart and the p|ayS-
SHOTTA FLOW A NLEChoppa | 7 RPEICTFROMOTION LABS. el based Mainstream R&B/
NOT LISTED (NOT LISTED) NO LOVE mm e 0 s DaBabY 9 HiD'HOD airDlay ranking.
(o) Me) BEFORE | LET GO Beyonce 2 S 0 :
— YNOWLES.DDME 6 BEVER YL BLAC ; ; y = = 4 9 n the former, DaBaby’s
g O v BXNOWMESDDOE §.BE vE R YL SLAOUMON TMIENK NS, TXETTH B X NOWLES LI EMPLE) PIRRKWO ) m.nklmm Lll ManF&LB“]v Rav cvrus 1 h|t Snags another Greatest
N WISH WISH D) Khaled Featuring Cardi B & 21 Savage — i itli
o h TAY KEITH,DJ KHALED (ATHORPE,K.M.KHALED.CARDI B S.I0SEPH &LL%WEERSJ WE THE :‘?WEgP[ 8 5 ACT UP City Girl Gainer ho.n?r ag it |Ift.S 17%
YOIl 113 5003 mill d
= : QUALITY CONTROL/MOTOWN/CAPITOL (0] .3 million in audience
- DOWN BAD Dreamville Feat. JID, Bas, L Cole, EARTHGANG & YoungNudy | 54 Tl e T
PLUSS (D.DICAPRIOAHAMAD,LCOLE O.FANN.Q.ITHOMAS, AHOGAN)  DREAWNVILLE/INTE RSCOPE CI.OSE FRIENDS LitBaby | 47 tai 9 the latt '
JALITY CONTROL/MOTOWN/CAPITOL retains the latter’'s crown
SANGUINE PARADISE Lil uzi vert " = i i
000K WA ERANIN FHESSHISIOOOS LIORTEATVAL K CUPBEI MGRVSR IR ) oneminonnonaun | 12 10 24/7 Meek Mill Feat. Ella Mai | 4 with a 15% surge in plays
SANCTUARY Joii i il during the same window.
LRAISEN (D.OMWILSON, LRAISEN,G.MILLER,LNICCOLD B8R ew;nz-fo,.l; 2 1 GOING BAD Meek Mill Feat. Drake | 27 Meanwhile, Calboy’s
= YDUNG MONEY/CASH MONEY/MAYBACH/REPUBLIC/ATLANTIC "Envy Me" enters the top 10
—— BACC AT IT AGAIN Yella Beezy, Gucci Mane & uavo . .
@ - QUAY (MCONWAY,Q.K MARSHALL,R. D.DAVIS.C.ROSSER.D. ma&!m Q wico | 33 5 &mggﬁgxﬁlgmﬁgmk Wit daHoodie | 22 on R&B/Hip-Hop Airplay
— - and Rap Airplay. The song
WAKE up Travis Scott .
n FAARK UES SO HLIJE SRR (TS ST UGS AT ot A unem.) s soramnnpen | 21 9 ,';,E{,"E ﬁﬁ[ﬁ.’,‘wm wxﬁ}?fﬁjim‘lﬁo S| e moves 11-10 on each list,
: : d by dual 3% gains in
BIG OLE FREAK Megan Thee Stallion . :
LIL JU (M. PETE. LM MASON.M.DAIR) ol woi cermiieoyzo0 | &5 14 Eﬂ!g?h‘:sf!&qwmmm ).Cole | 2 audience during the week
TAP NAV Featuring Meek Milt | o, . ENVY ME Calboy | 3 ©nding June 23."Envy Me,
LOWDON ON DA TRACK {M.GORAYA, L. THOLMES,R.RVILLIAMS. A ESMAI LM WWEISS} XO/REPUBLKC PAPER GANG/POLO GROUNDS/RCA as with other breakout rap
IT°s You Ali Gatie BACCAT ITAGAM  Yella Beezy, Gucci Mane & Quawo | 1o hits, highlights a significant
POPHAPPY PEREZSALI WS4 A SATIEAALLAMVERDLAANSELNSEFEZ SHISROSINASOIRION ) Ltvwines | 37 1 HITCC divide between timing
ROBBERY A Juice WRLD PLEASE ME Cardi B & Bruno Mars | je for radio and streaming
H.MIRA (LAHIGGINS.N.MIRA) GRaDE annTerscope | 13 18 ATLANTIC audiences: Despite
RACKSINTHEMIDDLE  Nipsey Husse Feat. Roddy Ricch & it B0y - ALOT @ ncierc 215avage | 21 reaching the upper tier on
WFROLGINOREET € JGHEDMAMOIRE CAHILLSS R 5.ADRH Ao innovonerauisnanre | 11 i both radio rankings, “Envy”
YOUSTAY  DJ Khaled Feat. Meek Mil, ) Baivin, Lil Baby & Jeremih | 1o oyl YKOsirls | 5 e
FRHALED (X MXHALED, IPFEL BOMAR MLLIAMSD IONES LACSORO BUYMD ANCRENSBLONEY.) BESIAPK. the top ot the all-genre
- = BIG OLE FREAK Megan Thee Staltion .
BETCHUA (BITCHUARY) shordie shordie | 4 1501 CERTIFED/30 ad 21 Streaming Songs chart
¥G BEATS (R.HUDSON K TAYLOR) D1 ENTERTAINMENTANARNER = i |ate Januar i
PRESS CardiB since Y
MY TYPE Saweetle 42 1 THE KSR GROUP/ATLANTIC : —Trevor Anderson
— e cLour offset Feat. CardiB | 5o
JUICE Lizzo 9 9 UALITY CONTROL/MOTOWN/CAPITOL
RICKY REED (MJEFFERSON,E.B.FREDERIC T,THOMAS) NICE LIFEAATLANTIC mE LONDON Youlgmugj. co[e& TraViS gon 1
ISIS Joyner Lucas FeaturingLogic | ., 4 e
BOF10A ROCKTEE NOX BEATZ (GLUCAS R HALL R EISHNER APUENTEM.LSAMUELS)  TWENTY MINE/TULLY GO LOKO YG, Wga &lonz 4
HOMICIDE Logic Featuring Eminem | , il el
BREGMA SHROOM SRR BHALL | M MATHERS L AUREE 0B BAMLARD D STEPHENS INESCHOEGIL ERESTOH WIOARYOEF Wl LIGHTITUP Marshmello, Tyga & Chris Brown 7
BABY SITTER DaBaby Featuring Offset -
GO GRIZZLY,MARHBEATZ (JKIRK.K CEPHUS, LAMASSEY.GO GRIZZLY) un THCC A<1/‘gmwsu e | 46 4 POP OUT PoloGFeat.Lil Tlay | 4
COLUMBIA
o R AR | a1 MONEY IN THE GRAVE _ Drake Feat. Rick Ross |
OVD SOUND/REPUBLIC
WOBBLE up Chris Brown Featuring Nicki Minaj & G-Eaz ;
a6 AR AN RS ISR AUV SRR BaNMSE O G | 46 4 RULETHEWORLD  2Chainz Feat. ArlanaGrande | 14
2 SLOW DANCING IN THE DARK @ Joji i
SRR Q PWIMBERLY.GMILLER (G MILLER,).PIIMBERLY) BBRISING/IZT hlz 39 10 %"ﬁ“f{em] Montana Feat. Blueface &L Tiay | ¢
NEW @ CASH SHIT _ Megan Thee Stallion Featuring DaBaby | oo WISHWISH D) Khaled Feat. CandiB & 215avage | s
LIL JU (M.PETE.LM.MASON,LKIRK) 1501 CERTIFIED/200 WE THE BEST/EPIC
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HOT LATIN SONGS™

TOP LATIN ALBUMS™

ARTIST certiFicATION
IMPRINT/DISTRIBUTING LABE

ONY MUSIC LATIN

m BAD BUNNY A X100PRE 26
MALUMA £\ 1:11 | 5
WK/SONY MUSIC LATIN
SANTANA Africa Speaks | »
STARFAITH/SURETONE /LONCORD
OZUNA Aura | g3
VP ENTERTAINMENT/DIMELOVI/SONY MUSIC LATIN
SECH suenos o
RICH

FARRUKO Gangalee | g
SORY MUSIC LATIN

INA /£ , ~ Odisea | o5
VP ENTERTAINMENT/DIMELOVI/SONY MUSIC LATIN
KAROL G / Ocean | 7
UNIVERSAL MUSIC LATINOAUMLE
ANUEL AA /\ Real Hasta La Muerte | 49
REAL MASTA LA MUERTE/GLAO EMPIRE
LUIS FONSI £\ vida | 30
UNIVERSAL MUSIC LATINOAUMLE
ROMEO SANTOS Utopia | 13
SORY MUSIC LATIN
AVENTURA  Todavia Me Amas: Lo Mejor de Aventura | 355
THE ORCHARD/SONY MUSIC LATI
J BALVIN vibras | g4
UNIVERSAL MUSIC LATING/UMLE
JHAY CORTEZ Famouz @ 4

FERSAL MUSIC LATINO/UMLE
DAI.E)( Climaxxx | 4
SELENA ® ones | 189
CAPITOL LATIN/UMLE
PAULO LONDRA Homerun | 4
BIG LIGAS/WARNER LATINA
IEIEJ’HE‘A Los Campenies dof Puehlo / TheBigLeaues | 7
ROMEO SANTOS /\ Formula: Vol. 2 | 221
SONY MUSIC LATIN
NICKY JAM £\ Fenix | 126
LA INDUSTRIA/SONY MUSIC LATIN
MALUMA 2\ FAME. | o7
ROYALTY WORLD/SONY MUSIC LATIN
HERENCIA DE PATRONES PalLas Vibras | 3
LUMBRE/RANCHO HUMILDE
CHRISTIAN NODAL £\  Me Deje Llevar | og
JG/FONOVISAZUMLE
REIK Ahora | 3
SONY MUSIC LATIN
ROMEO SANTOS £\ Golden | 100

TITLE

MPRINT/PROMOTION LABEL

#1 TEMRONLLAC L b o o e Camaé o B

DISA/UMLE

Artist [wks on

TITLE cerTIFICATION Artist W
P R!’IDI!L ER (SONGWRITER) MPRINT/PROMOTION LABEL (HaR
F50 CONCALMA Daddy Yankee Featuring Snow 21
9WKS PUAY-NSKILLZ SCOTT SUMMVERS (R L AYALA RODRIGUEZ L6 RIVERA VAZOLEZ DLCOYBREN) EL CARTELAIMLE
MIA Bad Bunny Featuring Drake | , 37
DV LRDLANMAMBO KNG 2 {L MILAVE NIEVE SHPULMANE N SEMPE B VARGASS DIAZ.) RIMASAVO SOUND/WARMER
CALLAITA Bad Bunny & Tainy 3 3
TAINY,F.SALDANA TUNES (BAMARTINEZ OCASHOF.G.ORTIZ TORRES) RIMAS
SOLTERA Lunay, Daddy Yankee & Bad Bunny | . 15
GRS Y AW LS ALK SEGARRA DL CECOND CARDY ELOSNSO0 ORI L FURLA ROCRIGEL S A MARTINEZ 08906 AVERA WKL TN
OTRO TRAGO Sech Featuring Darell
DG | SG i CLMORALES WILLLAMS 1F CASTRO HERAANDEZ IVAS ruszum%cm i > 8
CALMA Pedro Capo X Farruko | 5 37
HNOREGARECROB (PEDRD APO.GNOREGAGE GONZALEZ PERE LLEFEYE SROSADOS IMNRTING 20, PERE D SOMY BUSX LATH
TE ROBARE Nicky JamxOzuna | 13
CHAIS EDAYRASY MUEIC (RRNVERA CMINERO,J DMEDINA VELEZLE ORTIZ RIVERA.) LA INDLISTRIA/SONY MUSK. LATN
TAKI TAKI A D) Snake Featuring Selena Gomez, Ozuna &CardiB | |, 3
00 SACE (WS E GRRGIAONE A BRIGNOLTHORPC (R0 ELN SANVEDRA S CONEZAC OUNS RIYSA00) CRVERR WMD) ) SRACEA FFUNAMTIR(ORE
BAILA BAILA BAILA Ownax Daddy Yankeex JBavinx Farrukox AnvelAA | 5 5,
ULMBOKINGZ ULLIAN HTOR0, JOBNY BOOM BOON NGADUSAVELDRA. ) WP ENTERTANMENUTIMEL W /SONY WISC LATIN
NO ME CONOCE A Ihay Cortez, ) Balvin & Bad Bunny | 1o g
MASIS ML DE LA CRUZ RE YNOSO (JALKIEVES CORTEZ, | ADSORIO BALYINL) RIVERSAL MLISKC LATING/UMLE
AULLANDO Wisin & Yandel & Romeo Santos | . |-
S L VEGUMLL A MELISVE RS IEDRAABY MUZSHC O L MORERE LURAL YEGURLA WL AV 1 SANTOS, DIIEWO £ DRTEGR } SONYMISIC LATN
CON ALTURA ROSALIA, J. Balvin & El Guincho | 5
EL QUMCHOFRMT DUSES RYILA TOBELLE RYILA FOBELLAP DU REDG ] ADSORI0 BRIVINA RUMREZ UUME LA FEENTM BLDIN oL
14 SECRETO Anuel AA &KarolG | , 53
E2EL EXTRHDE LA PRIOR (E GAZNE Y SANTUGOXARDL GE SVERR PEREHDE LAPKIOA)  URVERSSE MUSICLATINOREM MASTLLA WIBITENMLE
MADMUSIX. EDGE (1L LONDONO ARLASYEARCO £ BARAE RALL RIVERA TAPILARNERA TAPLY)  WI/SONY MUSIC LATN
13 AMOR GENUINO ozuna | o 5
y OV LG AAMBO K GZ BICORUMARTSADCNSANVEDRAF ALUCO PODRGUELINECROR VELEZ ] VP FATERIANMEN TTAMEL OM/'SONY WUSC LY
HOT SHOT LOCO CONTIGO D) Snake, ). Balvin & Tyga |, 1
DEBUT D) SNAKE (WSEGRIGAHONE, | AOSORIO BALVIN, IR QULES MANGUYEN-STEVENSON) D) SNAKE JGEFFEN/INTERSCOPE
INMORTAL Aventura
15 16 17 ROMEQ SANTOS (A.SANTOS,A LABR) SONY MUSIC LATIN 5 n
8 /\c] CONTRA LA PARED SeanPaul &JBalvin |, |,
TUNY (LADSORY) BAYVINSPHENSI(LES LROUILES ) UNIVERSAL MUSK LATIND/DUTTY ROOGA SLANDVUMLE REPUELIC
SIMPLEMENTE GRACIAS Calibre SO 19 6
JTIRADQ CASTANEDA (E.MUNQZ} ANDALY Z/DISA/UMLE
11 PM Maluma [ . ¢
LALLM EDGE {11 LONDOND ARMSE. BIARRERA L1 MORALES BALLINEY BARO0,1 A CORREA,LDE L OSSN DA/SOMY MLSK LATM
SI SE DA Myke Towers x Farruko | .o g
0T LISTED (NOT LISTED) CASABLANCA/ONE WORLD MUSIC/GLAD EMPIRE
LA ROMANA Bad Bunnv Featuring El Alfa 2 26
TANYEAD BLNHYCONFSOR ROSARIO (BAMIR TINEZ OCASIO £ HERRE RA BATISTA CE BE TANCESALE 10)
NO LO TRATES Pitbull, Natti Natasha & Daddy Yankee | » g
ANACH) JSRJY JOKER A GDUED MARSINED (£ A SANDR.LASLA RODRIGUELALPERE M AGUTRREL) B ORTELAAR. 15
TE SONE DE NUEVO ozuna | ,,
0L LLLAN MANEX XINGZ (I O2U0A ROSADOX SAAVEDRACA SE WPER MAGAS ) YP ENTERTUNGMEN VDIVEL O'A/SONY MUSK LATM
PAMI Dalex x Rafa Pabon 24 12
DIMELO FLOW.REKE MUSICWALLY (P.DALECCO JR.L.MENDEZ.R.E.PABON NAVEDO)
VERTEIR DJLuian& Mambo Kingz X Darell X Anuvel AA X Nicky sam X Brytiago 7 12
0 LULAN MANED KINGZ (E CARRIONLB CANCEL SANTAGOLOE CASTRO HERNANDE ZE GADMEY HEAR THS MLIIC/SOMY MLISK LATM
UN ANO Sebastian vatra & Reik 2 17
ATORRES,M.RENGIFO (SOBANDO GIRALOOA.TORRES.N.RENGIFO) UNIVERSAL NUSIC LANNO/UMLE
RE-ENTRY e MEDELLIN Madonna & Maluma | =
MADONMA, MIRAAL (MCICCONE MAKMADZALLL.LONDOND ARIAS E. BARRERA) LIVE NATION/INTE RSCOPE
o= ENCANTADORA El Fantasma
32 Q Q AGARCIA (P.LIMON ELENES) AFIRARTE 29 6
48 e @ PERFECTA Banda Los Recoditos | 5, o
- ] A.LZARRAGA,)L.LIZARRAGA (MLASTRO ORTEGA,E.NUNEZ TAPIA) EL RECODO/FONOVISA/UMLE
29 e JETR) LAESCUELA NO MEGUSTO  Adriel Favela Featuring JavierRosas | - g
- RORRANTIA AGAPODACA FAVELA (A.G. APODACA FAVELA) GERENCIA360
34 @ e PARECEN VIERNES Marc Anthony | 5o
SLARCAMTHONY.S GEORGE (WARC ANTHONYE. BARSERA.SGEORGE,LL LONDONO ARIAS MY LA SENSR) SONY WUSIC LS
ESTAMOS ARRIBA Bad Bunny & Myke Towers | .o
NOT LISTED (NOT LISTED) RIMAS
TEVI Piso 21 & Micro TDH 28 19
OVY ONTHE DRUMS LA SALAZARDE CHARA A OVEDO,D ESCOEMR GALLEGOF, MORN LOLLD.CASTAND WONTOYA) WARHER LML
ESCLAVO DE TUS BESOS Manuel Turizo X Ozuna 32 14
TEHZD QU TURZQITLIRIZ0, LDME DIKA YELEZ SE SALC D2INA ROSADON SAKEDRA) LA INDUSTRIASSONY WUSIC LATIN
TENERAZONLALOGKA L2 Arlladora BndaelLimonde Rene Camado S Espinapat | 5, ¢
FLAMACHO TIRADD '1 MAVEZ ESPINOZA) S
DATE LA VUELTA Luis Fonsi, Sebastian Yatra & Nicky Jam | 5, 8
ATORRES MPENGFOQU FONSLA TORFE SMRENGE O AVERA CAMNERD SOBUOCIAM DO} UNIVERSAL MUSCLANNOANME
OCEAN KarolG | 5, -
OVY QN THE DRLIVES GXAROL QD ERRMARIA OVIEDO CLWORALE S MLLIAWIS ISOUE 2 WL DEQ UNVERSAL SRIIC LATHOARLE
REBOTA Guaynaa | ;¢ 4
E.L.PINEIRO RIVERA (LCSANTIAGOLEL.PINERO RIVERAC DLLRODA KGUEZS L. RIVERA) JAKSONY MUSKC LANN
PUNTO G KarolG | 30
ALLAY,RAYITO (KAROL G ALLAYA.RAYO GIBD) UNIVERSAL MUSIC LATINO/UMLE
ME GUSTA Natti Natasha | . 4
RPRARP MA NEVESNAGITIERREL HRIVERA VAZOUEZ RL AXALA RODRKLEZ..) PINASONY MUSIC LATN
ELAMORDEMIVIDA  La Adictiva Banda San Jose de Mesillas 42 a
JLAVALDES VALDES (H.PALENCIA CISNERDS) ANVAL/SONY MUSIC LATIN
NADA NUEVO Christian Nodal 9 15
JGONZALEZ (C.NODAL.E. BARRERA) FONOVISA/UMLE
Il GENERACIONES (3G)  Wisin Featuring Jon Z & Don Chezina a4 1
DU LIREAROME 1 L MORERE LUNALRESTO CUBVONES, A LINARE S CARRA SOURLLO ACCAAGA ORTE L) RIMEROUMCEIEND)  IN/SONYMISI LATI
VIVIR BAILANDO Silvestre Dangond & Maluma a 9
A CASTROS DARGOND SHARO JURERS (5. BABCOND.LL LONOORO ARWS A CASTRD £, BARERAM G FERELABUTRIGO) WY MIS(LTR
@ PR TAL VEZ Paulo Londra | ,.
- OVY ON THE DAUMS (C.A SALAZAR,0.ECHAVARRIA OVIEDO.P.E.2EQUIEL LONDRA)  BIG LIGAS/WARNER LATINA
NEW o CURAME Prince Royce x Manuel Turizo | ,,
MAMBO KINGZ.D) LUWAN (6.R.AOLAS M.TURLZC, I SUR ZOH £ RAMOSX G MAYSONET PEREZ.) SONY MUSIC LATN
: TE GUSTO EL DINERO Impacto Sinaloense
RE-ENTRY Q NOT LISTED (NOT LISTED) pa avaL | 48 2
46 Q LA RESPUESTA BeckyG&Maluma | (3
EDGE L BARRE RA JR.DBUITRAGO (RMGOMEZILLONDONO ARUSE, BARRERA]  KEMOSJBE/RCASSONY MUSIC LATN
NEW @ POR MI NO TE DETENGAS  Banda Sinaloense MS de Sergio learraga 50 1

S\LIZARRAGA LIZARRAGA (JOTARAZON MEDINAKY.CERVANTES PEREZ)

FONOVISA/UMLE

ENCANTADORA El Fantasma | 15
EL AMOR DE M1 VIDA La Adictiva | 3
ANVAL/SONY MUSK
PERFECTA Banda Los Recoditos | 13
EL RECODO/FONOVISAZUMLE
| SIMALPI.EMENIE GRACIAS Calibreso | 7
°< MENTIRAS Remmy Valenzuela | ;7
@ I (c1c] PRUINTEDETORIS  Gabisbere kel
r-¥ CUANDO TE AME Julion Alvarez | 19
JULION ALVAREZ
g%‘!{lulz)ARIE, COMO? Banda Carnaval | ¢
NADA NUEVO Christian Nodal | g
FONOVISA/UMLE
fN PLURAL Los2 deLasS | 32
SIGO CHAMBEANDO Fuerza Regida | o
LUMBRESRANC MO HUMILDE
TU ERES LA RAZOM (ELECTROCUMBIA REMAKE)  Raymix | 10
AFTERCLUV/FONOVISA/UMLE
Aznommmm TX Elemento Feal. Gerardo Ortiz | o
uw:uosmmosv Luis Coronel & Banda Los Recodttos | 3
LM} ~$ &Nu‘:u llttl«\l Tur\r l‘l'.
UN ANO Sebastian Yatra & Reik | 3
UNIVERSAL MUSIC LATINO/UMLE
PIENSALO BIEN ReguloCaro | 5
L“»' LIBERTAD  La Zenda Nortena Feat Los Rideros del Norte | g
ll.l.l!IIA EN TUS PESTANAS Virlan Garcia | 7
SHOWBUSINESS
PLATICAME DE T) Arsenal Efectivo | 19
RANCHO HUMILDE
MHKISTEUNBORRACHO 6 Lml L2 FrakoadeMonterey | 20
| X
SIE MEMORIA Alfredo Olivas | 5
TE AMARE Alex Fernandez | 1
SONY MUSIC LATIN
NOS VOLVIMOS A BUSCAR La SeptimaBanda | 5
FONOVISA/UMLE
DEJAME ROBARTE UN BESO LosCrecidos | g
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Jhay
Cortez’s
First
Top10

In its fifth week on Hot Latin
Songs, “No Me Conoce,”
the debut chart hit by Jhay
Cortez (above) with J Balvin
and Bad Bunny, climbs 13-
10, powered almost entirely
by streaming activity. In the
week ending June 20, the
track collected 7.9 million
streams (up 7%) and 1,000
downloads (up 14%), while
its airplay audience dropped
15% to 1.8 million in the
frame ending June 23, all
according to Nielsen Music.
“"No Me Conoce” is the 18th
top 10 for Balvin and 15th for
Bad Bunny.

Meanwhile, on Regional
Mexican Airplay, La
Arrolladora Banda El
Limén de René Camacho
claims its 13th No.1as
“Tiene Razon La Logica”
rises 2-1 (8.7 million in
audience, up less than 1%).
With the move, the act ties
Calibre 50 for the list’s
fourth-most No. 1s.

On Latin Airplay, Sean
Paul and Balvin’s “Contra
La Pared” vaults 15-8 to
become Paul’s third top 10
and Balvin’s 18th. The song
gets a sizable bump in
audience impressions, rising
31% to 9 million for the
week. "Contra” concurrently
rises to a new No. 4 high on
Latin Pop Airplay (up 37%
in plays).

Also on Latin Airplay, Bad
Bunny and Tainy’s “Callaita”
climbs 24-17 (6.5 million
in audience, up 40%), and
jumps 13-9 in its second
week on Latin Rhythm
Airplay. Only one other track
has reached the top 10 as
quickly in 2019: Daddy
Yankee's "Con Calma”
{featuring Snow) rose 13-10
in its second week (Feb. 16).

—Pamela Bustios

Data for week of 06.29.2019

COURTESY OF UNIVERSAL MUSIC LATIN ENTERTAINMENT

SALES, AIRPLAY & STREAMING

DATA COMPILED BY
nielsen

HOT LATIN SONGS: The week’s most popular current Latin songs, ranked by radio airplay audience impressions as measured by Nielsen Music, sales data as compiled by Nielsen kMusic and streaming activity data by online music sources tracked by Nielsen Music. Songs are defined as current if they are newly released titles, or songs receiving widespread

airplay and/or sales activity for the first time. TOP LATIN ALBURS: The week’s most popular Latin albums, as compiled by Nielsen Music, based on multi metric consumption (blending traditional album sales, track equivalent albums, and streaming equivalent albums). REGIONAL MEXICAN AIRPLAY: The week’s most popular current regional Mexican songs,

ranked by radio airplay audience impressions as measured by Nielsen kMusic. Stations are electronically monitored 24 howrs a day, 7 days a week. See Charts Legend on billboard.com/biz for complete rules and explanations. © 2019, Prometheus Global Media, LLC and Nielsen kusic, Inc. All rights reserved.



COURTESY OF CAPITOL MUSIC GROUP

| album sales, track equivalent albums, and streaming equivalent albums). HOT GOSPEL SONGS: The week’s most popular current gospel songs, ranked by radio airplay audience impressions as
© 2019, Prometheus Global Media, LLC and Nielsen Music, Inc. All rights reserved.

measured by Nielsen Music, sales data as compiled by Nielsen Music and streaming activity data by online music sources tracked by Nielsen hMusic. TOP GOSPEL ALBURMS: The week’s most popular gospel albums, as compiled by Nielsen Music, based on multi metric consumption (blending traditional album sales,

2019
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HOT CHRISTIAN SONGS: The week’s most popular current Christian songs, ranked by radio airplay audience impressions as measured by Nielsen Music, sales data as compiled by Nielsen Music and streaming activity data by online music sources tracked by Nielsen Music. TOP CHRISTIAN ALBURS: The week’s

track equivalent albums, and streaming equivalent albums). See Charts Legend on billboard.com/biz for complets

most popular Christian albums, as compiled by Nielsen Music, based on multi metric c

SALES, AIRPLAY & STREAMING

DATA COMPILED BY
o |

HOT CHRISTIAN SONGS™

TOP CHRISTIAN ALBUMS™

TITLE cerTiFicATION Artist WS, ON ARTIST
PRODUCER (SONGWRITER) IMPRINT/PROMOTION LABEL CHART IMPRINT/DISTRIBUTING LABEL
YOU SAY A Lauren Daigle 50 LAUREN DAIGLE Look Up Child 43
JINGRAM PMABURY (L.DAIGLE, LINGRAM.P.MABURY) CENTRICITY CENTRICITY/12TONE
GOD ONLY KNOWS for KING & COUNTRY 43 @ [e{ | HILLSONG WORSHIP The Peace Project 19
TEOT AR ESSMORECTORI0M0S COUNTY § MRLLONEL AL LBONE SAPAR ) NEYMLCST TIORNHONY MO DY AL ASOLET LOPEFVER) HILLSONG/SPARROW/CAPITOL CMG
HAVEN'T SEEN IT YET Danny Gokey 23 HILLSONG UNITED People | 3
CWEDGEWORTH (D.GOKEY.C WEDGEWORTH,E.HULSE) SPARROW/CAPITOL (MG HILLSONMG/SPARROW/C APITOL CIWK
SCARS IAM THEY 23 FOR KING & COUNTRY Burn The Ships | 37
S.MOSLEY,MOCONNOR (MARMSTRONG,E .} . MCCONNEL, M.HEIN SSENTIAL/PLG CURB-WORD
RAISE A HALLELUWJAH Be[hel Music, lonathan David Helser & Melissa Helser 24 LAUREN DAIGLE How Can it Be | 20
SYMPHONY Switch Featuring Dlllon Chase 20 NF Therapy Session | 165
L BANCAELLOM BN CNTHLODSRRN DR (RESTEVEZ (£ DAL CUENIARL VAR CARIEL LG M BUNCANELLO DCHASE) L3 CAPITOL CMG
RESURRECI ING Elevatlon warship 46 MERCYME | Can Only dmagine: The Very BestOf MercyMe | g9
SHURNIOCMBROCKA R TION WORSHIPESSEATIAL INDRSHP FAIR TRADE/P
ALIVE Big Daddy Weave 18 BETHEL MUSIC  Victory: Recorded Live | 2
REDMON (LINGRAM, JL SMITH,ZWILLIAMS) CURB-WORD BETHEL
BUILD MY LIFE Pat Barrett 2 NF Mansion | 204
HNNOCKELS (PEARRE 17,8 YOUNKER M. AREDMAN, X XAPLE X MURTIN] BOWYER & BOW/SPARROW/ L (MG CAPITOL CMG
GREA‘I’NESS OF OUR GOD newsboys 21 SKILLET Awake | 266
INCAN , BFOV FAIR TRADE
CHURCH (TAKE ME BACK) Cochren & CO 21 ELEVATION WORSHIP Here Asln Heaven | j7¢
ER, M .KUIPEF ELEVATION WORSHIPZESSENTIAL WORSHIP/F
‘l’ll.l. l FOUHD You Phil wn:kham 35 SKILLET Unleashed | 150
JACKSON.N.BALAC HAN RYAN P KHAMD R TRADE HEAR YATLA
PRIZE WORﬂl FIGHIING FOR Jamie Klmmett 20 CROWDER 1 Know A Ghost | 32
LSOIKA (LKIMMETT.L.FARRELL) INION/PL MXSTEPS ARR
I? HE WORTHY? Chris Tomlin 16 TOBYIIAC The Elements | 3¢
ELASH{APETERSON,B.SHNE) CAPIT MG OREFRON YCAPITOL C MG
GOD’S NOT DONE WITH YOU Tauren Wells 11 Hll.lSONG WORSHIP There IsMore | 43
BHERMS (TWELLS.B.HERMS E.LWEISRANOD) ILLSONG/SPARROW/A APITOL CMG
WITH llFTED HANDS Ryan Stevenson 18 zACII WILLIAMS Chain Breaker | 130
3 VENS (B.FOWLER.C.STEVENS) GOTEE ESSENTIAL/PLG
REASON Unspoken 1 TAUREN WELLS Hills And Valleys | 100
LET IT RAIN (|s THERE ANYBODY)  Crowder Featuring Mandisa 7 AUGUST BURNS RED Constellations | 13
ELASH {DLROWDERELASH) SIXSTEPS/SPARROW/CAPITOL (MG ATE
VES IWILL. Vertical Worship 30 ALANJACKSON _ Preclous Memories Collection | 105
FEAR NO MORE Building 429 1n IIE RCYME Lifer | 116
RFRIESEN (R.FRIESEN,BNEESMITH, LROY) 3RD WAVE/THE FUEL LG
ANOTHER Ill 'I’HE FIRE Hillsong UNITED 14 HII.I.SONG UHIIED wonder | 106
GLH DAYENP( N) HILLSDNG/SPARROW/CAPITOL CMG HILLSONG/SPARROW/C APITOL
SAVE ME Skillet 1 JOSH IURNER | Serve A Savior | 34
LOOPE QOP LLLOO HEAR IT LOUD/ATLANTIC/FAIR TRADE ATOL CMG
WHOLE HEART (HOLD ME NOVI) Hillsong UNITED 23 THE AFTERS Fear NoMore | »
DEAD MAN WALKING Jeremy Camp 5 Hll.lSONG WORSHIP Let There Be Light | 140
JLSAPP (LCAMP,E.LN AN L LSAPP) STOLEN PRIDE/SPARROW PRARROW
GREATER THINGS ’ Mack Brock 5 HILLSONG UNITED Zion | 292
SOOTER : K SPARROW/CAPITOL CMG JILLSON (/C APITOL CMG
HOT GOSPEL SONGS™
TITLE cerTIFICATION Artist WS, ON ARTIST
PRODUCER (SONGWRITER) MPRINT/PROMOTION LABEL CHART IMPRINT/DISTRIBUTING LABEL
LOVE THEORY Kirk Franklin 21 ) KIRK FRANKLIN  Long Live Love
KFRANKLINSMARTINMSTARK. R HILL (KCFRANKLIN)  FO YO SOUL/RCA/RCA INSPIRATION/PLG FO YO SOUL/RCA/RCA INSPIRATION/PLG
DHIVBIE(IHISIS mnnus MLMMMEMMM lellmaldnsm 24 TASHA COBBS lEOMRo Heart, Passion, Pursuit | o5
WON'T HE Do n Koryn Hawthorne 93 KORYN HAWT HORNE Unstoppable | 49
SPIRATION/ ¥ e
UNSIOPPQBI.E Koryn HaWthorne 23 ]’QR! KELLY Hiding Place | 40
YOU KNOW MY NAME (LIVE) Tasha Cobbs Leonard 25 { KIRK FRANKLIN The Essential Kirk Franklin | 177
K.LEONARD, JR.TLOBBS LEDNARD (N.LORBS LEONARD,B,BROWN) FO YO SOUL/VERITY/LEGAC
SETTLE HERE william Murphv 14 ' JONATHAN MCREYNOLDS MakeRoom | &7
MAKE Roou Jonathan McRevnolds 16 ° MARVIM SAPP  Playlist: The Very Best Of Marvin Sapp | 205
BI.ESSINGS ON BI.ESSINGS Anthony Brown & group therAPy 7 ARETHA FRAuKlm Gospel Greats | g3
AJ.BROWN € ! Qy)ﬂw\l‘ | .r 2N ‘L_;‘H"/h"'—"' N
YOU'RE DomG IT ALI.AGAIN Todd Dulaney Featurirg Nicole Harris 14 TASHA cosns I.EONARD Heart. Passion Pursuit. | 33
D.L.KIMBROUG k Y.N.R.HARRIS) EONE
IF GOD / NO‘I’HING_ BU'I’ THE BI.OOD Casev .l 12 TASHA COBBS Grace (EP) | 274
nY GOD Nashville Life Music Featuring Mr. Talkbox 25 0 KIRK FRANKLIN The Nu Nation Project | 147
IIIRA(IE WORKER JJHairston & Youthful Praise Featuring Rich Tolbert, Jr. 10 VARIOUS ARTlSTS wow Gospel 2019 | 2
HAIRSTON I1I,R.ANDERSON (RIOLBERT JR.LLLHAIRSTON JAMESTOWN MDTOWN GOSPEL [LURB-WORD/RCA INSPIRAT 3
EVERYTIIING WILL BE ALRIGHT I1saiah Templeton 19 16 TRAVIS GREENE The Hill | 190
[REMYLES (¢
WIDE AS THE SKY i1sabel Davis 7 18 WILLIAM MURPHY SettleHere | 14
N.NOCKELS ().C.G.MYRIN,M.LREDMAN, K. P.STANFILL) 2
)| MADE IT OUT John P. Kee Featuring Zacardi Cortez 1 17 TASHA COBBS One Place: Live | 199
LP.KEE (J.P.KEE) KEE/EONE JSPEL TOLCM
JUST FOR ME Kirk Franklin 7 ‘cJ TODDDULANEY Your Great Name ¢
KERARKT £ ACA INSPIRATION/PLG EONE
Kirk Franklin 5 FRED HAMMOND The Best Of Fred Hammond | 49
K.FRA N} ¥ & INSPIRATION/PLG YERITY/PLG
THIS IS A MOVE Tasha Cobbs Leonard 21 ANTHONY EVANS Back To Life | 27
0 IR, (NLCOBBS LEOKARD,B.LAKE,T.AROWN, N.MOORE § SHERMAN JAMES
YOUR LOVE Tim Bowman I 1 ANTHONY BROWN & GROUP THERAPY A LongWayfromSundsy | 77
! All James Fortune Featuring Deborah Carolina 5 TAMELA MANN Best Days | 276
RTUNE,ALEWS FIva WORL D/EONE TILLYMAN N
FOR MY GOOD Todd G_alberth 1 EARI. BYNUM This Song Is For You | »
%AUGHTER(JUST LIKE A MEDICINE) BeBe Winans 24 KIRK FRANKI.I'I Hello Fear | 147
WINANS (BWINANS) REGIMEN/MALACC FO YO SOUL/VERITY/RCA (
TEI.I. ME WHERE IT HURTS Fred Hammond 13 TODD DULANEY To Africa with Love | 7
AWKINS (F.HAMMOND F HAMMOND/ME RITAGE/FACE TO FACE PRODUCTIONS EONE
BE ALRIGHT Damon Little 1 ANTHONY BRDM &GWIIPTNERAW BrerydayJesus | 122
D L WORLD ALKSMOKE K EY OF A/VMAN/TYSCOT/GODIGHS
l WA_[IT GOD Maurette Brown Clark 1 J.J. HAIRSTOM & YOUTHRUL PRAISE  You Deservelt | 63

Data for week of 06.29.2019

JAMESTOWN/EONE

Gokey
Crowns
Christian
Airplay

Singer-songwriter Danny
Gokey (above) nets his
fourth Christian Airplay
chart-topper as "Haven't
Seen It Yet” ascends 2-1, up
5% to 11.4 million audience
impressions in the week
ending June 23, according
to Nielsen Music. On the
Hot Christian Songs chart,
which combines airplay,
streaming and sales data,
“Seen” holds at its No. 3
high.

Gokey, the third-place
finalist on American Idol in
2009, tops Christian Airplay
for the first time since
"Rise” led for a week in
March 2017. "Tell Your Heart
to Beat Again” commanded
the June 11, 2016-dated
survey and his Christian
genre debut, "Hope in Front
of Me,” reigned for three
weeks in 2014.

On Hot Gospel Songs,
Anthony Brown & group
therAPy bank their sixth
top 10 as "Blessings on
Blessings” bounds 14-8.
The track gains by 24% to
1.6 million in radio reach,
while drawing 113,000
U.S. streams. The act’s
Hot Gospel Songs history
includes the No. 1"Worth,”
which ruled for eight weeks
in 2015.

Plus, Casey J's "If God/
Nothing but the Blood”
pushes 12-10 on Hot Gospel
Songs, marking her third
top 10. The track rises 9-7
on Gospel Airplay, while
attracting 65,000 streams.
Casey J previously reached
the top 10 with “I'm Yours”
{No. 5, 2016) and debut
entry "Fill Me Up,” which
spent eight weeks at No. 1
in 2015. —Jim Asker

Go to BILLBOARD.COM/BIZ for complete chart data 65



HERE WITH ME Marshmello Feat. CHYRCHES | ¢

JOY TIME OOLLECTIVE/REP

five weeks in 1983, and
CALLYOUMINE TheChainsmokers§ BebeRexha [ ,  had last led with "Bitch

DISRUPTOR/COLUMBIA

26 35 JELJ WHAT I LIKE ABOUT YOU Jonas Blue Featuring TheresaRex | . o
JONAS BLUE (G.LROBIN.P.BJORNENOV.L DISSING POSITIVA/ASTRALWERKS/CAPITOL

I'm Madonna,” featuring

& e _— =
HOT DANCE/ELECTRONIC SONGS™ TOP DANCE/ELECTRONIC ALBUMS™ RIS S-S L AN
e S A NS 3
2 TITLE ceRTIFICATION Artist | peak | wxs.oN ARTIST cerTIFICATION Title [wxs.on §
PRODUCER (SONGWRITER) MPRINT/PROMOTION LABEL | POS. | CHART IMPRINT/DISTRIBUTING LABEL CHART =
s =
#1 HAPPIER A Marshmello & Bastille m Avicil TIM - n R
. - «ws| DG UARHUELLO G MIUTCHEONDMTHARIHUEL) VT CuEmpsraemcsior, 1 49 AVICH SR ENIA . s Lo wasltl O
HERE WITH ME Marshmello Featuring CHVRCHES | , ¢ THE CHAINSMOKERS  World War Joy (EP) | 3 =
MARSHELLO STEVE SAC MANRHRE LU SSRO0JTCHE NI MRYEEFRLCOCKMOUHERTY) YT COUECTIVE GLSNOTE REPUERLN . MaI’Sh me“ds g
4 CLOSE TOME A Ellie Goulding X Diplo FeaturingSwae Lee [ , 5, I ey, MGIMIMERD: ForEISEXtended 550 | 20
HYADPLO (€ JGOULONG.S KITECHAPSVEN SOMLSALMANZADENK 1) SHABAK EROWNIIPENTD)  POLYOCRI TERSIOPE = = Memora ble
a0 CALL YOU MINE The Chainsmokers & Bebe Rexha | 5 M eaeemmecsornes. | 22 New Hit
w THE CHANSMRRERS ANOREW YO T (ATAGGART A PALLATAVPOS|AJIT WA S ROUT CHEONT ANV N J SHRFELE) DERPTORXOL UMBIA THE CHAINSMOKERS A colla (EP)
HOT SHOT RESCUE ME Marshmello Featuring A Day ToRemember . | DISRUPTOR/COLUMG A ge BT Marshmello adds his
DEBUT NOT LISTED (NOT LISTED) JOY TIME COLLECTIVE . .
ODESZA A Moment Apart | o3 ninth Hot Dance/Electronic
5 TAKI TAKI A DJ Snake Featur[m Selena Gomez, Ozuna & Cardi B 2 38 FOREIGN FAMILY COLLECTVE/COUNTER Songs top 10 as "Rescue
QUK (MSEACKHONE A BRGWILY) [ AR RS SOMER M ) LAME! TNATERSCOPE
oo oo s e o R THE CHAMSMOKERS A\ Memores.DoNotOpen | 115 Me," featuring rock band
: 56 [ L e ADaytoRemembar
N L8 N ¢ LEELHIU A% LS
h - };!g&%ﬁ@m&qoxﬁks Sick Boy | & {above, with Marshmello),
AG B Avicii Featuring Aloe Blacc 1 - e e
AVOOLA NETUERY. FOGELMARY T EERGUINGC FOCELMARCA NEDUER K EURRUSSTCOTTLE HARSYS X EBRIGES| 01 ABTETFTNWTERL 6T MA&?ER”}_AZER Major Lazel' Essentia's 34 Dance/EIeCtror'ﬂC' D|g|t3|
MAD
WHO DO You Love @ The Chainsmokers Featuring S Seconds OF Summer
“ wmmmmmmmmﬂ%m mmu&manF pspioerounen | 4 20 ALAN WALKER Different World | 27 Song Sales, thf“ tr.ack starts
— MER MUSIKK/RCA as Marshmello’s fifth No. 1,
HEAVEN Avicii | 2 ith fi K
AVICH (CALMARTIN.L.BERGLING AVICI AB/GEFFEN/INTERSCOPE CALVIN HARRIS Funk Wav Bounces Vol.1 | jo03 with 16,000 first-wee
CoLuMBIA downloads sold, according
11! . N
AT i S | € & CLEAN BANDIT @ WhatisLove? [ 29 to Nielsen Music. It's the
ON MY WAY Alan Walker, Sabrina Carpenter & Farruko e first leader for A Day to
ADRALKER, G FRED (AQWALKER JXARLSSON A RUNDBERG LBORGENOSAMIG RNVE.)  menwusakmc | 8 13 g?wp&bue%ﬁn Demon Days | 230 Remember, which has
notched three No. 1s on the
PIECE OF YOURMEART  Meduza Fealuring GOODBOYS | ;3 avicn A e [ 140 Hard Rock Albums chart
NOT 0K Kygo & Chelsea Cutler | o, JONAS BLUE Blue | 3 A5 el el T £
KYG0,0REAVLAB ALIFF AN KYG0.0.1AME 1. HAYWOOD A ELLLSORE DBROOK CE CUTLER) XY60 ASALTRARCA POSITIVARSTRALWERKS on Hot Dance/Electronic g
WTF HUGEL Featuring Amber vanDay | = DESZA inReturn [ 204  SON9S Marshmellos 8
_ HUGEL S.BRENNAN (AVAN DRYS.BRNNANF HUGEL C.AZNAVOUR) BIG BEAT/ATLANTIC FOREIGN FAMILY COLLECTIVE/COUNTER Bastille collaboration, S
LIy Alan Walker, K-391 & Emelie Hollow | o ILLENIUM Awake | g4 “Happier’rules forarecord-  gg°
A BALKERY 54 00RSAKENG FREDIDEARSEN NIEMAREEX. (AWK ONUSENMALSYWARTIL)  MERMISIKRER KASAVATSEEKING BLUE extending 40th week, and E
CARRY ON Kygo & Rita ora DAVID GUETTA @ Nothing But The Beat | 23 "Here With Me,” featuring E
KYGOAFSHEEN (KYGO,ASALMANI, LCUMBEE.N.M.DUNN.I.KIDRON. RSORA) Y8 7 9 WHAT A MUSIC/PARLOPHONE/ATLANTIC/AL Chvrches, holds at its E
RITUAL Tiesto, Jonas Blue & Rita Ora . DISNAKE A Encore | 149 No. 2 high. Marshmello -
TIESTO, JOMAS BRLIE, STOHEBANK (TAYERWE STAIROMNH ST SMM ) MRISUAL FREEDOM/AMPM, CASABLANCAREPUBLIC 14 o - = becomes the Second act :gi
HOLD THE LINE Avicii Featuring A R1 ZON A AUNABARAZ & GALIMATIAS  UrbanFlora | 204 ith three simultaneous g
AMOLANECCERL YON BAHDER (1EERGLINGL VOH BAHOER ZWANKAH DLABJSUEN.) s aerouniere | 18 2 SR T porm— = tap five hits, following g
ndom Access OF| . =
LET YOU KNOW Flume Featuring London Grammar | ,, DAFT LIFEACOLUMBIA o 198 The Chainsmokers, who
E (H.E.S E EID) UTUR Si i [ ‘
FLUME (H.E.STRETEN H.REID) : 3 x.n«i CLASSIC KYGO | KidS n Love - :mpled up for EIth weeks
STAY (DOII’T GO AWAY) David Guetta Featuring Raye | ,, . KYGO AS/ULTRA in 2017. =
DGUE TTA (C.SOWER POOLLTREZNIKONR K NPOSUETTALF WHAT A MUSIC/PARLOPHONE/ WARNE >
s EEMK IYKRENPDSUETTAL FALK) EAWARNER LADY GAGA A ____BomThisway | 173 Plus, as Madonna g
POST MALONE Sam Feldt Featuring RANI | ., STREAMLINE/KONLIVE/INTERSCOPE/GA takes a bow atop the =
NOT LISTED (NOT UISTED) s RL GRIME NOVA | g Billboard 200 with
ALL AROUND THE WORLD (LALALA) R3HAB&ATouchOfClass [ .. — Madame X (see page 55),
HOUL (ACHRISTE TEKHIN,P.KONE S ZHUKOV) YBIRPYNK
F.EL GHOUL (ACHRISTENSEN.ALPOTEKHIN.P.KONEMANN,S.ZHUKOV) CYBIRPYNK F,VA!;!!,"” g'ue‘gnls Motion 135 she earns her record-
TOUGH LOVE Avicii Featuring Agnes & var, Bgas& Lagola g & — padding 47th No.10n
AVICH,S.AFAKIRV.PONTARE (TBERGLING,S.A. FAXIRM.PONTARE LALVERUS) AVICH ABGEFFEN/INTERSCO? .
Dance Club Songs with
SADSONG R AlessO&TINI | ¢ "Medellin,” with Latin chart
ALESSO (A.LINDBLADL).X.HINDLIN.N CYPHERT AWHITEACRE) ALEFUNE/10: 22PM/CAPITOL _
titan Maluma, who scores
L. . R —— WHZ?‘{U& KatyPerry | 5 4o _ his first. Rihanna ranks
; : A . = ‘G — e : J His | TITLE Artist | vs.o second, with 33 No. 1s,
LL DAY AND NIGHT Jax Jones, Martin son Beer WEEK | WEEK | MPRIT/PROMOTION LABEL : :
20 Ah Ll RlEatl sy )4 - 12 followed by Beyoncé (22)
ALCJONESARTIN SOLYEIG MAALPH (15 XWONG IAH LM AICAHOE IMRALPH CPURCELL POLYDORMNTERSOORE V———
NAILS ;uu HIPS us;s : Todrick Hall m i T e e,
Nnc :
21 - U%TE'J - &t g L ovcc‘:mm ”?M 22 4 S PIER ar B0 3 By Madonna first topped the
I'VE BEEN THINKING ABOUT YOU KLAAS & Londonbeat Brh cutenveasanis o | 44 tally with the dauble-sided
onaonbea - " . " pn "
: 34 4 THENDRIK.K HART ANN.KLAAS (R HENSHALL AHELMSG.CHANDLER ICHAUBERS  cocomuvraona, | 29 6 Holiday"/"Lucky Star” for

HEART UPON MY SLEEVE Avicil & Imagine Dragons s enme
. Q ERR 11| CLBERGLING.DREYNOLDS ISERLION, 0 PLATZAAN,A POURNGUR( m/ng;ﬁz‘m"w%%m 1“2 THE NIGHTS Avicii Nicki Minaj, in August
PRMO/ISLAND 9 2015. "Medellin” was
NEW e \:gg!}l;glkl‘ T lfaslfage &lreghannrﬁmor 32 1 u]}soouopom;ﬁ:w The ChainsmokersFeat. SSeconds Of ummer | ¢ remixed for clubs by Offer
OISRYPTOR/TO BIA o o .
>3 33 P GOMF DVBBS Featuring BRIDGE | ,, NEAVEN avici Nissim, LA9S and Robble
oo DVBBS (AVAN DEN HOEF.C VAN DEN HOEF. LY.LAKAM,|HOBBS,N.HENRIQUES) ULTRA AVICI! ABGEFFEN/IGA vici | 5 Rivera, among others.
NS YOU LITTLE BEAUTY FISHER —Eric Frankenberg and
0 S T 34 )] YOULITTLE BES oines | ® |5 SUNMERDATS  MatnGat st Wadenve g arcksomp | LT
c I'M NOT ALONE 2019 Calvin Harrls | |, SOMETHING JUSTLIKETHIS  The Chainsmokers & Coldplay | 5
_:J’ CALVIN HARRIS (CALVIN HARRIS) CoLUMBIA OISRUPTOR/VOLUMBIA
SELFISH Dimitri Vegas & Like Mike & Eratstrefi | 5, THE MIDDLE Zedd, Maren Morris & Grey | 7,
OMITRIVEGASLKE MKE L KE MIKE DIMITRI VEGAS, 1S P ORCARQD F PAICAYTHELL .} SMASH TME MOUSE ARISTA INTERSCOPEANIGA

CLOSETO ME  Ellie Gouldlrg XDiploFeat.Swaelee | 3,

ALL YOUNEED TO KNOW  Gryffin And SLANDER Feat. Calle Lehmann |, ¢ CLOSETOME  Elle

GRYFF LSLANDER (GRYFFIN.S.PRESTON C.LEHMANN SW.SIVERSTEN)  DARXROOM/GEFF ENINTERSCOPE

billboard

as current if they are newly released titles, or songs receiving widespread airplay and/or sales activity for the first time. TOP DANCE/ELECTRONIC ALBURMS: The week’s most popular dance/electronic albums, as compiled by Nielsen kMusic, based on multi metric consumption (blending traditional album sales, track equivalent albums, and streaming

HOT DANCE/ELECTRONIC SONGS: The week’s most popular current dance /felectronic songs, ranked by radio airplay audience impressions as measured by Nielsen Music, sales data as compiled by Nielsen Music, streaming activity data by online music sources tracked by Nielsen Music and reports from a national sample of club DIs. Songs are defined
equivalent albums). DANCE/ELECTRONIC DIGITAL SONG SALES: The week’s top downloaded dance/electronic songs, ranked by sales data as compiled by Nielsen Music. See Charts Legend on billboard.com/biz for complete rules and

BONES Galantis Featuring OneRepublic [ . .o NAILS, HAIR, HIPS, HEELS  Todrick Hall |
BLOODSHY.SY COENHNJONBACK D) FRANK £, DMAJIC ICKARLSSON IXOMZSCHANJONBAOC.) 816 BEAUAILANTKC MG — .
ALL MY FRIENDS A MR AMCIFeat Aot BRee |
ECILE R (] Q) L4 UK/
BAD REPUTATION Avicli Featuring Joe Janiak | ,, e oo reaL SeaGoner, Ouim SCaRI8 | 35
AVICH C.FALK (T.BERGLING,C.FALK LIANIAK LBERG) AVICII AB/GEFFEN/INTERSCOPE P TH'IGS FALL APART ]Ih[ﬂum & Ton sellion
m&gx AB(%UT YOl!5 n—— K!ggoplieaturing Vale:ig0 Br?u%sa?[d 10 18 ASTRALWE 6
MARTIN (KYGO,V.B ROUSSA LMARTIN_A.ESPE] KYGO AS/ULTRA/RCA
S0 CLOSE nommmm Feat. Georgia Ku & Captain Cuts
ONE TOUCH Jess Glynne & Jax Jones | o, TOWONOERASLAND o
JAX JONES.M.RALPH (M.RALPH,TF.KWONG WAH LAM.)GLYNNE, LM.L.BENNETT) ATLANTIC SIINSE'I' LOVER Pe"t Biscuit .
WE WERE YOUNG Petit Biscuit & JP Cooper | ,. JEALBSCUT
PETIT BISCUIT (M.BEMJELLOUN, LP.COOPER,R MAZAHERI-ASADI. S\MERRIFIELD) PETIT BISCUIT ALONE Marshmello 85
PEACE OF MIND Avici Featuring vargas & Lagola | 5, —
AVICHM.PONTARE.S.A.FAKIR (T.BE RGLINGV.PONTARE, SAFAKIR) AVICI AB/GEFFEN/INTERSCOPE ““s [E[um Thechajnsn’okers Feﬁl KelseaBallerlni 40
CONCRETE HEART VASSY & Disco Frles 23 10 — ke
SXDIMUCKALATHE DISCO FRIES (VXARAGIORGS D IMUCKALA R BENTLE YN DITRUD.BOSELOVK)
BAILACONMIGO  Dayvi & Victor Cardenas Featuring Kelly Ruiz R Rawsoneses wmuonasbi = Yo | 17
T ur u
NEW WoTLSTEo GO USTED, T TruLdaRy HusC it | 46 1 PIECE OF YOURNEART _ Weduza eat. GOODBOYS |
TRGIN, LWERKS
: CATCHY SONG Dillon Francis Feat. T-Pain & That Girl Lay La
wcalll DH.FRANCIS, LRUSHENT (LLAJOIE, DLH.FRANCIS. LRUSHENT.AHIGH) % wntEaRYIMvR L "‘gg},}e&“"“e The Black Eyed Peas 381 o
oW - :
NEW gg“ %w . N mﬁu?:" Cit ﬁr ljt‘ailfzgge( F”eaturln ROMeO | a8 o e SILENCE s Marshmello Feat. Khalid | o, E
a i
DON'T STOP ME NOW First Ladies Of Disco &
oty AL L el o | 49 1 @ 593;! Loud Luxury Feat.Brando | .- 35 5
£2 A
18 37 JEOQ SPICY  Herve Pagez & Diplo Featuring Charli XCX | o 3 @ LET YOUKNOW ~Flume Feat. London Grammar | N
DPLOMERE VE PAGEZ (V.0E O HAMMERO'WILE BUNTON M CHISHOLM. G, MAL LIWELL M.ROWE .} MAD DECENT TURE CLAS! é‘ E 73 :
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DAVE J. HOGAN/GETTY IMAGES

DANCE CLUB SONGS™

TITLE

IMPRINT/PROMOTION LABEL

MEDELLIN Madonna & Maluma

LIVE NATION/INTERSCOPE

Artist

(c{c] sos Avicii Feat. Aloe Blacc

AVICH AB/GEFFEN/INTERSCOPE

I'VE BIEN TH!II(IK ABOUT YOU  KLAAS & Londonbeat

SELFISH  DImitri vegas & Like Mike & Era Istrefi
SMASH THE KOUSE/ARISTA

GIVEYOU UP Dido
BMG

SO AM | Ava Max
ATLANTIC

MEDICINE  Jennifer Lopez & French Montana
NUYORICAN/HITCO

TALK Khalid
RIGHT HANO/RCA

WALK ME HOME Pink

RCA

STAY (DON'T GO AWAY)  David Guetta Feal. Raye

WHAT A MUSIC/PARLOPHONE /WARNER

DON'T S5TOP ME NOW  First Ladies Of Disco

PURPLE ROSE

ONE LESS DAY (DYING YOUNG)

EMBLEM/ATLANTIC

Rob Thomas

CONCRETE HEART  VASSY & Disco Fries

KMV/RED

I’'M NOT ALONE 2019 Calvin Harris

COLUMBI4

ON MY WAY

MER MUSIKK/RCA

Alan Walker, Sabrina Carpenter & Farruko

ME! Taylor Swift Feat. Brendon Urie

REPUBLIC
lIFE IS l DII(E_FIDOR Shapeshifters Feat. Kimberly Davis
YOULITTLE BEAUTY FISHER

CATCH & RELEASE

GOSLOW  Gorgon City & Kaskade Feal. Romeo

ASTRALWERKS CAPITOL

UNDRUNK
SNAPBACK/CAPITOL

FLETCHER

OUR SONG COMES ON  Marc Stout Feat. Jessica Sutta

OAUMAN

PROUD  Heather Small Feat. Dirty Disco & Mau Corsola

YOUGOT WHAT | NEED  Rod Carrillo & Terri B!

CARRILLO

BAD GUY Billie Eilish
DARKRODM/INTERSCOPE
DON'T CAI.l ME Up Mabel

LA_TE NIGHT FEELIWGS  Mark Ronson Feat. Lykke Li

Boxscore

2019

billboard

June 29

LEGEND

GOING HOME Kue

418

JU“P 2019 van Halen
G BEATATLANTK

LOVE ORDRUGS Rilan

| AM ALCHEMY

READY FORLOVE Mahkenna x Darko

GIVEMESOMENNRE 12 The Soashine Bowd & Tomy Morcm oot Wik Fders

BFO/SUNSHINE SOUND

BE ALRIGHT Dion Todd Feat. Maya
SHYRE

THE ONE Yinon Yahel & D) Head
AMADEA

BREAI( UP TO MAKE UP Tania

! DON'T CARE Ed Sheeran & Justin Bieber

CHOOLBOY/RAYMOND BRAUN/DEF IAMUTLANTICANIVER WARNER

PIECE OF YOUR HEART Meduza Feat. GOODBOYS

ASTRALWERKS /VIRGIN/CAPITOL

MORE THAN YOU HARBER X Lexy Panterra

BE SOMEONE Camelphat x Jake Bugg
COLUMBIA
OLD TOWN ROAD Lil Nas X Feat. Billy Ray Cyrus
COLUMBIA
SHADOWS Alphabeat
WARNER
STARRY EYES Young Bombs
JUNGLE TIPPING

Colonel Abrams

HOUSE OF STONE

00T DOTOOT

CONCALMA  Daddy Yankee & Katy Perry Feat. Snow

EL CARTEL/EL CARTEL/REPUBLIC/UMLE/CAPITOL

PUSH

ARRILLO

Eric Redd

HER£ WIIH HE Marshmeilo Feat CHVRCHES

IF YOU LOVE SOMEBODY SEV THEMFREE 2019 Sting

CHERRYTREE/INTERSCOPE

z!CTURE PERFECT Gattison
IF 1 CAN'T HAVE YOU Shawn Mendes
S?ﬁKER lonas Brothers
; I;EEPER LOVE Kendra Erika
DAUMAN

BOXSCORE: The top grossing concerts as reported by promoters, venues, managers and booking agents. DANCE CLUB SONGS: The week’s most popular songs played in dance clubs, compiled from reports

from a national sample of club DIs. See Charts Legend on billboard.com/biz for complete rules and explanations. © 2019, Prometheus Global Media, LLC and Nielsen Music, Inc. All nghts reserved.

Data for week of 06.29.2019

Bullets indicate titles with
greatest weekly gains.

Album Charts
Recording Industry Assn. of
America (RIAA) certification
for physical shipments &
digital downloads of 500,000
albums (Gold).

RIAA certification for
physical shipments & digital
downloads of 1 million

units (Platinumy). Numeral
noted with Platinum symbol
indicates album’s multi-
platinum level.

RIAA certification for
physical shipments & digital
downloads of 10 million
units {(Diamond). Numeral
noted with Diamond symbol
indicates album’s multi-
platinum level.

Latin albums certification for
physical shipments & digital
downloads of 30,000 units
(Oro).

/\ Latin albums certification for
physical shipments & digital
downloads of 60,000 units
(Platinoc). Numeral noted
with Platino symbol indicates
album’s multiplatinum level.

Digital Songs Charts

@ RIAA certification for 500,000
paid downloads and on-
demand streams where 100
streams equal 1 download
(Gold).

A RIAA certification for 1
million paid downloads
and on-demand streams
where 100 streams equal
1 download (Platinum).
Numeral noted with Platinum
symbol indicates song’s
multiplatinum level.

Awards

PS (PaceSetter for largest %
album sales gain)

GG (Greatest Gainer for largest
volume gain)

DG (Digital Sales Gainer)

AG (Airplay Gainer)

SG (Streaming Gainer)

Publishing song index available
on Billboard.com/biz.

Visit Billboard.com/hiz for
complete rules and explanations.

CONCERT GROSSES
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GROSS ARTIST

PER TICKE T PRICE(S) }

$27,571,100 SPICE GIRLS

$124.22 WEMBLEY STADIUM, LONDON 29 5IM CONCERTS
JUNE 1315 THREE SHOWS THREE SELLOUTS

$16,557,515 BTS

$250/855 ROSE BOWL, PASADENA, CALIF, 113,040 LIVE NATION
MAY 4.5 TWO SHOWS TWO SELLOKTS

$16,507,300  SPICE GIRLS

$109.35 ETIHAO STADIUM. MANCHESTER, ENGLANO 150,95
MAY 29-JUNE 1 Mn[[s« W\TMMSELLUJI\

$14,050,410 BTS

$250/$55 METLIFE STADIUM EAST RUTHERFORDL N.J 98,574 LIVE NATION
MaAY 1819 WO SHOWS TWO SELLOUTS

$13,728,598 BTS

(12,106,290 EURDS) STADE DE FRANCE, PARIS. 1 UIVE NATION

$204,12/$68.04 JUNE 78 TWO SHOWS TWO SELLOUTS

$13,545,702 BTS

$202.03/856.82 WEMBLEY STADIUM, LONOON 114,583 LUVE NATION
JUNE I-2 TWO SH ELLOYTS

$13,345,795 BI’S

$250/$55 SOLDIER FIELOL CHICAGC 88,156 LIVE NATION
w‘flll rm SHOWS TWO SELLOUTS

$8,070,740  SPICE GIRLS

(2.234,571 EUROS) CROKE PARK, DUBLIN, IRELAND 74,186 MCD

$108.79 MAY 24 SELLOUT

$7,712,318 BTS

(3L,002.220 REAIS) ALLIANZ PARQUE, SAD PAULO, BRAZIL 84728 LIVE NATION

$186.54/$36,07 MAY 25-26 TWO SHOWS TWO SELLOUTS

$7,168,390  SPICE GIRLS

s102.77 RICOH ARENA, COVENTRY, ENGLAND 6 SIM CONCERT
JUNE 3-4 TWO SHOWS TWO SELLOUTS

$6,917,057 METALLICA

6,156,872 EUROS) STADE DE FRANCE, PARIS 74,880 LIVE NATION

$152.29/$56.17 MAY 12 18

$6,781,467 METALLICA

(6,058,630 EUROS) VAL DEBEBAS. MADRID, SPAIN 5 LIVE NATION

$13991/$95.14 MAY 3

$6,038,050 SPICE GIRLS

$109.37 MU RRAY FIELD STADIYM, EDINBURGH, SCOTLAND 55,211 s
JUNE & SELLOUT

$5,671,665 METALLICA

(5,068,869 FRANCS) STADION LETZIGRUND, 2URICH, SWITZERLAND 46,349 LIVE NATION

$172.68/$38.81 MAY 10 4222

$5,285,919 METALLICA

(4,716,784 EURDS) ESTADI OLIMPIC LLuIS COMPANYS, BARCELONA, SPAIN 51.7¢9 UVE NATION

$140.08/$72.84 MaY 5

$4,716,720 SPICE GIRLS

(£3,710,685) $93.94 PRINCIPALITY STADIUM, CARDIFF, WALES 50,215 SIM CONCERTS
May 27 SELLOUT

$4,512,900 SPICE GlRlS

9.4 STADIUM OF L . SUNDERLAND, ENGLAND 4548
JUNE S SELLOUT

$4,140,636  JANET JACKSONM

$00/$29 PARK THEATER, LAS VEGAS 24938 LIVE NATION, MGM RESORTS
MAY 1718, 21-22, 5-26 31,062 $1X SHOWS

$4,072,198  DOMINATION FESTIVAL

(77564680 PE S05) AYTOOROMO HERMANOS RODRIGUEZ, MEXICO CITY 86.577 OCESA-CIE

$4704 MAY 3-4 120,000 TWO SHOWS

$3,992,522 METALLICA

(3.566.520 EUROS) SNAI SAN SIRO HIPPOOROME, MILAN, ITaLY 47427 LIVE NATION

$95.15/$8396 MaY 8 7.50x

$3,676,651 ROD STEWART

(3,283,970 EUROS) PAIRC U1 CHAOCIMH, CORK, IRELAND .82 UYE NATION, AIKEN PROMOTIONS

$146.79/$88.68 MaY 25 SELLOUT

$3,618,380 SPICE GIRLS

207 ASHTON GATE STADIUM, BRISTOL, ENGLANO 20.642 SiM CONCERTS
JUNE 10 ELLOUT

$2,966,950  CORONA CAPITAL

(52,150,280 PESOS) ESTADIO AKRON, GUADALAJARA, MEXKO 43467 OCESA-CIE

$68.26 MAY 11 43869

$2,927,135

$34995/$47.45 GO, N.C LIVE NATION

$2,784,980  ERIC CLAPTON

(£2,192.245) $260/$91  ROYAL ALBERT HALL, LONDON 15624 TRIPLE & ENTERTAINMENT
MAY 13 15-16 THREE SHOWS THREE SELLOUTS

$2,735,448 PINK

$269.95/$47.45 ¥CEL ENERGY CENTER, ST. PAUL, MINN, 15820 LIVE NATION
MAY 5 SELLOUT

$2,706,734 ELTON JOHN

(2.465,239 ELUROS) WIENER STADTHALLE, VIENNA, AUSTRIA MEGPREENTMAEBALLAGTS, DA UM BEX

$291.40/$44.66 APRIL 30-MAY | WO SHOWS TWO SELLOUTS

$2,300,628 SWEDISH HOUSE MAFIA

(43,875,278 PESOS) FORO SOL, MEXICO CITY OCESA-CIE

$67.40 MaY 18

$2,281,760 PINK

$249.45/$4745 SCHOTTENSTEIN CENTER, COLUMBUS, OHIC 14507 LIVE NATION
MAY 11 ELLOUT

$2,244,390 MICHAEL BUBLE

(51,764 .080) $9946 RESORTS WORLD ARENA, BIRMINGHAM, ENGLAND 2 u‘( PRESENTS
MAY 20-21 MU SHOWS TWO SELLOY

$2,187,858 PINK

$252.95/$47.45 CHIHEALTH CENTER, OMAKA, NEB. 15,050 UVE NATION
May 7 SELLOYT

$2,041,790 ELTON JOHN

(13934, 280KRONER)  ROYAL ARENA, COPENH AGEN, OENMARK 13186 ARG PRESENTS/MARSHALL ARTS, LNVE k08

$186.90/$12011 MAY 18 SELLOUT

$2,031,194 POST MALONE

($2584.277 NEW ZEA-  SPARK ARENA. AUCKLAND, NEW ZEALANO asu UVE NATION

LAND) $134.00/$7092  MAY 11-12 TWO SHOWS TWO SELLOUTS

$1,985,259 CHER

$B00/$E795 PRUOENTIAL CENTER, NEWARK, N.L 13374 LIVE NATION

MaY 3 ELLOUT

$1,975,814 ROD STEWART

$158.75/$38,10 BRISTOL CITY FOOTBALL CLUB. BRISTOL. ENGLANO 19,63 LIVE NATION
MAY 27 SELLOUT

Boxscore data should be submitted to Eric Frankenberg at boxscore@bliboard.com.

Spice
World
2019 Rules

After an 11-year hiatus,
Spice Girls (above)
performed 13 concerts in
England, Ireland, Scotland
and Wales on their Spice
World — 2019 U.K. Tour.
The group logs eight entries,
including No. 1, on the
Boxscore chart. All told,
the trek grossed a colossal
$78.2 million and sold
697,357 tickets, according
to figures reported to
Boxscore.

Spice Girls’ three shows
at Wembley Stadium
mark the group’s third
No. 1 on the chart (all three
engagements were in
London). In Wembley the
quartet of Scary, Sporty,
Baby and Ginger (sans
Posh) grossed $27.6 million
and sold 221,971 tickets
June 13-15, making it the
fourth-highest-grossing
engagement in the venue’s
reported history, behind
fellow Brits Take That,

Ed Sheeran and Coldplay.
Amazingly, Spice Girls’
13-show run played to more

fans and outgrossed the
45 reported dates (of 47)
of their 2007-08 tour. The
reported shows grossed
$701 million and sold
581,066 tickets.

—FEric Frankenberg
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subscription information, call
800-684-1873 (U.S. toll-free),
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Lee photographed by
JustinBettman in2017.
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P ool § ;
to) l___ rvard alumna
- . P ar ? 1, Black

l ) e DE

ck dE ors in 2008. In March, Lee

3 ated the 10th anniversary of her industry summit
ading Women Efeﬁned, anannual three-day'gathering that
ings together 100 black thought leaders during Women's

History Month. .

Getting on Billboard's Power 100in 2013 was very
validating. Then | went to my first reception. As happyas|
was to be honored, | looked around the room and realized
there weren't very many women at all —and very few
people of color. | was surprised that the upper echelon of
the industry didn’t look diverse. | stayed on that list until |
stepped down from BET a year ago. It made me commit
more to making sure people of color and women rose to
higher levels.

This past year |'ve worked with The Recording Academy
on their Task Force for Diversity and Inclusion. In most
cases, we've solved the entry-level issue, and now it's about
retention. Diversity is really getting people in the door and
asking them to dance. Inclusion is being asked to dance.

I've fronted Leading Women Defined for 10 years and
it has turned into something magical. Michelle Obama,
Hillary Clinton, Kamala Harris, Tina Knowles and more have
attended the conference.

| get asked how to balance family and careers at a high-
level position. | tell women all the time that it's not a perfect
path; sometimes you give more to one side. There's no real
balance, butit is possible to make it work.

—ASTOLD TO BIANCA GRACIE

THE LEGACY

« BET reaches 90 million households.

< It spent 17 years as the No. 1 cable
network among key demographic
(African American adults 18-49).

«» BET Digital amasses 2.1 billion
impressions annually.




T.J. Martell Foundation

Music’s Promise for Curing Cancer

Honors

Lifetime Music Industry Award

MICHAEL KUSHNER

Executive Vice President,
Business & Legal Affairs and
General Counsel, Atlantic Records

OCTOBER 15, 2019

5:30PM Cocktail Reception & Silent Auction

7:00PM Seated Dinner, Awards Celebration
& Special Entertainment

T.J. Martell Foundation Legacy Award

MIKE O'NEILL CIPRIANI 42ND STREET

President & CEO, BM|
10O E 42nd Street - New York

FOR SPONSORSHIPS

AND TABLES

Contact Greg Plage,
gplage@tjmartell.org | 646-841-1394

Spirit of Music Award

SARAH TRAHERN
CEO, Country Music Association WWW. H OnorSGa Ia N QWYO rk-o rg
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