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Thank you for letting us accompany

YOU ON SUCH AN EXTRAORDINARY JOURNEY. 

We ARE SO INCREDIBLY PROUD TO BE PART OF YOUR LIFE.

Congratulations!

With Love,
Your family at Interscope
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“Please Me,” 
by Cardi B and 
Bruno Mars, 
arrives as the 
top-selling song 
of the week.

Cardi B And Bruno Mars 
Team Up For Another Top 10

FTER “FINESSE” 
reached No. 3 on the 
Billboard Hot 100 in 
January 2018, Cardi B

and Bruno Mars add their second 
shared hit, blasting in at No. 5 with 
“Please Me.”

The song — a stand-alone single 
(“Finesse” was remixed with 
Cardi B after it was first released as 
a Mars solo track on his 2016 album, 
24K Magic) — launches at No. 1 on 
the Digital Song Sales chart with 
51,000 downloads sold, according to 
Nielsen Music. Mars adds his ninth 
No. 1 on the survey, while Cardi B 
collects her third.

Ahead of the March 1 premiere 
of its official video, the track bows 
at No. 10 on the Streaming Songs

list with 27.9 million U.S. streams 
and climbs 33-22 on Radio Songs 
(39 million in audience).

As Mars earns his 16th Hot 100 
top 10 and Cardi B posts her 
seventh, the pair joins other soloists 
who have teamed for multiple 
top 10s. Rihanna, for instance, has 
shared three with Drake and two 
each with Eminem, Calvin Harris, 
Jay-Z and Kanye West. Drake, 
meanwhile, boasts five top 10s with 
Lil Wayne. Ariana Grande has 
combined with Nicki Minaj for two, 
while going back further, Michael 
Jackson and Paul McCartney 
tallied two together, both of which 
peaked in 1983: “The Girl Is Mine” 
(No. 2) and “Say Say Say” (No. 1 for 
six weeks, into 1984). —gary trust
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KMEG 7 Rings Ariana Grande
1 TBHnS,C.ANDERSON,M.FOSTER ÍV.M.MCCANTSTM.PARKSAGRANDENVITIA, 

R.RODGERS,O.HAMMERSTEIN IIKkRYSIUKTBROWNMIFOSTERCANDERSON) REPUBLIC

1 5

Without Me 2 Halsey
LBELL (L.BELL,A.R.ALLEN,A.FRANGIPANE,DELACEY,JTIMBERLAKE,TV.MOSLEY,S.S.STORCH) CAPITOL

1 20

Sunflower (Spider-Man: Into The Spider-Verse) 0 Post Malone & Swae Lee
L.BELL,C.LANG (A.R.POST,L.BELL,W.WALSH,K.M.I.SHAMAN BROWN,C.LANG) REPUBLIC

1 18

Thank U, Next ¡ Ariana Grande
TBHITS,M.FOSTER,C.ANDERSON ÍAGRANDETM.PARKSV.M.MCCANTS, 
T.BROWN,M.D.FOSTER,C.M.ANDERSON,NVfTIA,K.KRYSlUK) REPUBLIC

1 16

Please Me Cardi B & Bruno Mars
BRUNO MARSTHE STEROTYPES (BRUNO MARS.CARDI BJYIP 
r.romulus,j.Reeves,r.c.mccullough ii,j.e.FauntleRoYii) Atlantic

5 1

Happier 2 Marshmello & Bastille
MARSHMELLO (S.MCCUTCHEON,D.SMITH,MARSHMELLO) JOYTIME COLLECTIVE/ASTRALWERKS/CAPITOL

2 27

Sicko Mode 5 Travis Scott
HIT-BOYOZTAY KEITH,CUBEATZ,RCHAHAYAED (OSHAMYJU^ SCOTT,
AGRAHAM,KMLSHAMAN BROWNJEHAWKlNSCAHOLÈ JR/OYILDIRIMC'CYOUNGTGOMRINGER,) CACTUSJACK/GRAND  HUSTLE/EPIC

1 29

Break Up With Your Girlfriend, I’m Bored Ariana Grande
MAX MARTIN,ILYA (AGRANDEMAX MARTIN,LSALMANZADEH,S.KOTECHA,K.BURRUSS,K.BRIGGS) REPUBLIC

2 2

High Hopes ¡ Panic! At The Disco
J.SINCLAIRJJEBERGÍB.URIEJ.SINCLAIRJ.OWEN YOUNG,L.PRITCHARD, 
SHOLLANDERWLObBAN-BEAN JJEBErGJMFARKSJJUBER) DCD2/FUELED BY RAMEN/EMG

4 29

Wow. Post Malone
L.BELL,FRANK DUKES (A.R.POST,L.BELL,A.FEENYW.WALSH) REPUBLIC

8 9
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Billboard Hot 100

The 28-year-old Los 
Angeles producer’s 

latest hit has reached 
No. 20 on the Hot Rap 

Songs chart.

MUSTARD 
& MIGOS 
Pure Water

You last worked with Migos’ Quavo on 
2017’s “Want Her.” How did you link up 
with the full crew for “Pure Water”?
MUSTARD I was going through beats for my 
[upcoming] album, and I always wanted 
to re-create “Want Her,” so I called Quavo. 
He’s like, “Whatever beat you want, I’ll 
get on it.” I was in the mind-set of making 
a summer song. He did his verse in one 
take. I was like, “We’ve got to get the whole 
team,” and he helped get everybody on it.

Aside from your album, what’s next?
I have some crazy singles coming out. I’m 
working with YG. I’m looking [to sign] a

male artist [to my label 10 Summers] who 
doesn’t sound like anybody. Nine times 
out of 10, when labels sign people, they’re 
just looking at hype. I want to believe in it 
100 percent, the way I believe in myself.

Ella Mai was your first signee. How did it 
feel when “Boo’d Up” won a Grammy?
We found out we won in the car going to 
the red carpet. I started crying. This is a 
long time coming for me. I’ve never even 
been nominated. To [win] with my own 
artist, for a song that we created together, 
it’s pretty crazy — a dream come true.

—TATIANA CIRISANO

BENNY 
BLANCO, 
HALSEY & 
KHALID 
Eastside

The song completes a record 
31-week ascent to No. 1 on 

the Mainstream Top 40 airplay 
chart. While Blanco (center) 

earns his first leader as an artist, 
he adds his 16th as both a writer 

and producer.
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8 11 0 Middle Child J. Cole
T-MINUS,J.L.COLE (J.COLE) DREAMVILLE/ROC NATION/INTERSCOPE

4 5

® ©0J Eastside ¡ benny blanco, Halsey & Khalid
ANDREW WATT,BENNY BLANCOCASHMERE CAT (N.pEREZ, 
k.robinson,a.frangipane,e.C.sheeran,b.j.leVin) friends keep secrets/interscope

9 32

(20) (20)0J Thotiana Blueface
SCUM BEATS (J.PORTER,EJOHNSON,CJONES) BLUEFACE/FIFTH AMENDMENT/EONE

13 6

® (59)M J Murder On My Mind 0 YNW Melly
1 NOT LISTED (NOT LISTED) YNW MELLY/300 14 5

CD CD0J Going Bad Meek Mill Feat. Drake
WHEEZYWWEISS (R.R.WILUAMS,AGRAHAM1W.GLASS1WWEISS) MAYBACH/ATLANTIC

6 12

16 ©Fj Money ¡ Cardi B
J WHITE DID IT (CARDI B,J WHITE) THE KSR GROUP/ATLANTIC

13 18

© 15 0 A Lot 21 Savage
DJ DAHI (SBAJOSEPHJCOLE,D.NATCHE,AWHITE,S.YOUNG) SLAUGHTER GANG/EPIC

12 9

(13) 16 18
Drip Too Hard ¡ Lil Baby & Gunna
TURBOFDJONES, YOUNG STONER LIFE/QUALITY CONTROL/
S.G.KITCHENS,C.DURHAM) MOTOWN/300/CAPITOL

4 23

C0) 12 19
Girls Like You ¡ Maroon 5 Feat. cardi b

J.EVIGAN.CIRKUT (A.N.LEVINE.J.G.EVIGAN, H.RWALTER,B.T.HAZZARD,G.M.STONE,CARDI B) 222/INTERSCOPE
1 39

© 23
Better Khalid
STARGATE,DIGI,CHARLIE HANDSOME (K.ROBINSONMS.ERIKSEN, 
T.E.HERMANSEN,J.CHAMMAS,CHARLIE HANDSOME) RIGHT HAND/RCA

18 23
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24 (8) 21 Shallow ¡ Lady Gaga & Bradley Cooper
LADY GAGABRICE (SGGERMANOTTA,M.D.RONSON,AROSSOMANDO,A. WYATT) INTERSCOPE

5 21

17 24 22
ZEZE Kodak Black Feat. Travis Scott & Offset
DA. DOMAN (B.K.KAPRI,D.L.DOMAN,M.PRINCE,JTHOMAS, 
CGANDY-ROGeRS,K.CEPhUS,TRAVIS SCOTT) DOLLAZ N DEALZ/ATLANTIC

2 19

CD ®0D Beautiful Crazy ¡ Luke Combs
S.MOFFATT (L.COMBSW.B.DURRETFER.WILUFORD) RIVER HOUSE/COLUMBIA NASHVILLE

23 15

2419 28
MIA Bad Bunny Feat. Drake
DJ LUIAN.MAMBO KINGZ (LMALAVE NIEVES,HPULMAN,EWSEMPER VARGASF.DIAZ. ,
USEMPERVARGAS,E.PENa,N.1SHEBIBJANEGRON  VELEZ.B.A.MARTINEZ OCASIQAGRAHAM) RIMAS/OVO SOUND/WARNER BROS.

5 19

CD ® Dancing With A Stranger Sam Smith & Normani
STARGATEJIMMY NAPES (J.J.NAPIER,M.S.ERIKSEN,T.E.HERMANSEN,S.SMITH,N.K.HAMILTON) CAPITOL

25 6OD
23 34

Youngblood 2 5 Seconds Of Summer
ANDREW WATTEL.BELLJAWOTMAN,ATAMPOSI, 
ajrwin,choOd,lhEmmings,lbEll) ONE mode/capitol

7 38

NEW 01 Robbery Juice WRLD
N.MIRA (J.A.HIGGINS.N.MIRA) GRADE A/INTERSCOPE

27 1

21 29 28 Better Now ¡ Post Malone
FRANK DUKES.L.BELL (A.R.POST,W.WALSH,A.FEENY,L.BELL) REPUBLIC

3 43

CD 37 ©
1^0)

Sweet But Psycho Ava Max
CIRKUT (M.LOVE,A.A.HAUKELAND,H.RWALTER,A.A.KOCI1W.LOBBAN-BEAN) ATLANTIC

29 10

(4D ( 46) Be Alright 0 Dean Lewis
N.ATKINSON.E.HOLLOWAY (D.LEWIS.J.HUME) ISLAND/REPUBLIC

30 17

3131 (3D Tequila 2 Dan + Shay
D.SMYERS.S.HENDRICKS (D.SMYERS, WARNER BROS. NASHVILLE/
j.reynolDs,n.galyoN) WAR/WARNER BROS.

21 42

© 32 32 Bury A Friend Billie Eilish
FBO’CONNELL (B.EO’CONNELL,FBO’CONNELL) DARKROOM/INTERSCOPE

14 4

39 45 33
I Like It 5 Cardi B, Bad Bunny & J Balvin
C.KALLMANJWHITE Di ITTAMNVINCIBLE (CARDI ELELA.MARTINEZ OCASIOJ.A.OSORIO BALVNJ WHITIE ,
MEMASS FERNANDEZWSON,EMACHI)cA,LMALAVE NSVESMASSA”D,KASEMPERVAIGASEWSEMPERVA) THE KSSGROUP/ATLANTK

1 46

(3D dò) 34 You Say Lauren Daigle
JJNGRAM,P.MABURY (L.DAIGLEJ.INGRAM.P.MABURY) CENTRICITY/12TONE/WARNER BROS.

34 32

25 33 35 Leave Me Alone ¡ Flipp Dinero
YOUNG FOREVER,CAST BEATS (C.ST. VICTOR) CINEMATIC/WE THE BEST/EPIC

20 23

22 35 36
Wake Up In The Sky ¡ Gucci Mane X Bruno Mars X Kodak Black
BRUNO MARS,808MAFIAFR.D.DAVIS,BRUNO MARS, 
d.lj.avery,j.lacroix,c.yOungblood,b.k.kapri) guwop/atlantic

11 23

® 42 37
Close To Me 0 Ellie Goulding X Diplo Feat. swae Lee
ILYA.DIPLOFEJGOULDING.SKOTECHA.PSVENSSON,
i.saLmanZadeh,k.m.i.sHaman broWn,twpentZ) polydor/interscope

28 14

40 49 Baby Shark Pinkfong
Y.JEONG (K.OH) SMART STUDY

32 8OD
OD® 47 Look Back At It A Boogie Wit da Hoodie

LA.SWEET,BOHDA[A BOOGIE WIT DA HOODIEJA.SWEETMJSAMUELSCWARD. 
C.DOTSON,M.JJACKSON,FJERKINS II.LADANIElS.RJERKINS.N.S.PAYNE) HIGHBRIDGE THE LABEL/ATLANTIC

32 11

4027 41 Mo Bamba 3 Sheck Wes
TAKE A DAYTRIP,16YROLD (K.R.S.FALL, 
D.C.M.BIRAL.D.M.A.BAPTISTEJ CACTUS JACK/G.O.O.D./INTERSCOPE

6 26

34 43 41 Lucid Dreams 4 Juice WRLD
N.MIRA (J.A.HIGGINS,N.MIRA,STING,D.MILLER) GRADE A/INTERSCOPE

2 41

@ 50 Envy Me Calboy
JTK (CWOODSJ.T.KNIGHT) PAPER GANG/POLO GROUNDS

41 10OD
(46) 51

Swervin A Boogie Wit da Hoodie Feat. 6ix9ine
LONDON ON DA TRACK (A BOOGIE WIT DA HOODIE,LT.HOLMES, 
R.BAILEY,K.A.RICHARDSON,A.ROBINSON,6IX9INE) HIGHBRIDGE THE LABEL/ATLANTIC

38 9

29 39
Taki Taki .¡ DJ Snake Feat. Selena Gomez, Ozuna & Cardi B
DJ SNAKE (W.S.EGRIGAHCINFLA.BRIGNOLJ.THORPECARDI B,
V.SAAVEDRASGOMEZ,J.C.OZUNA ROSADO,J.G.RIVERA VAZQUEZ) DJ SNAKE/GEFFEN/INTERSCOPE

11 21

CD 52 45 This Is It Scotty McCreery
F.ROGERS,DWELLS,A.ESHUIS (S.MCCREERY,F.ROGERS,A.ESHUIS) TRIPLE TIGERS

42 11

— CD 46
NASA Ariana Grande
TBHITS,C.ANDERSON FT.BROWN.C.ANDERSON, 
v.m.mccants,t.m.pArks,a.grande) REPUBLIC

17 2

® 53 47
Backin’ It Up 0 Pardison Fontaine Feat. cardi b
J LOUIS,SYKSENSE,EPIKH PRO (J.THORPE.CARDI BJ.HUIZAR, 
J.SCRUGgS,S1OWeRY,B.BELL,RGUY,SJ0rDAN,T.A.SHAW) ATLANTIC

40 19

— © 48 Needy Ariana Grande
TBHITS (T.BROWN,AGRANDE,V.M.MCCANTS,T.M.PARKS) REPUBLIC

14 2

NEW r49 j Red Room Offset
METRO BOOMIN (KCEPHUS,LTWAYNE) QUALITY CONTROL/MOTOWN/CAPITOL

49 1

^— ® 50 Talk Khalid
DISCLOSURE (K.ROBINSON,H.LAWRENCE,G.LAWRENCE) RIGHT HAND/RCA

44 2
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51 55 51 Girl Like You Jason Aldean
M.KNOXiMTYlER.LBO'TER.lMIRfNDA] MACON/BROKENBOW

46 13

50 54 52
Twerk City Girls Feat, cardi b

29 7

- ^22^ 53
Bloodline Ariana Grande

REPUBUC
22 2

(e?) T64jE What Makes You Country Luke Bryan
tSTFVENSLSlEVTNS(LBRYANDDAVIDSONA.GORLEY) CAPITOL NASHVILLE

54 8

F27J 55
Bad Idea Ariana Grande
»««« REPUBUC 27 2

(J) F56J Pure Water Mustard & Mlgos
lOSUwfti^Sij^lN1^^ 56 4

- [26J 57
Fake Smile Ariana Grande
POP,HAPPY PEREZ (AWANSEIMPEREZPRISCI ILA RENEA 
K.mKENJCiTRAMER.A.GRANM,LWERIERSOMMLfRIEkSON) REPUBUC

26 2

- Q 58 Imagine Ariana Grande
PCfHAB’rPEK2(AW*NSUNfffEZJ!HSClL*FEf4.k.lPjB(RRAGFAf®l) FEJUBUC

21 7

®
59 Take It From Me Jordan Davis

P.D<GIOVANNI(LOAVtSJ.DAVISJ.GANTT] MCA NASHVILLE
58 8

86 93 0 Mixed Personalities YNW Melly Feat
COUP BEATZ(LM.DEMONSXO.WEST) YNWMEUY/300

60 5

49 58 61
Lost In The Fire Gesaffelstein & The Weeknd

COLUSA
27 6

- [25J 62
Ghostin Ariana Grande

REPUBUC
25 2

53 60 63
Nothing Breaks Like A Heart Mak Ronson fat cub
M.RONSONPICARDBROTHERS (MDRONSOHMICYRUS.
IJUWRT8«fNI<CK,MPO RCA

43 12

57 64 This Feeling > The Chainsmokers f«t ms« Baiierini
THECHANSAK*BS(MAQG*CTAimW DBRUPlDR.COtUMaA

50 19

54 63 65
Undecided Chris Brown
SSIORCHAVEDON (CMBOVN^OftCHWVANDEN ENDE. 
FJBRARORPGUAPOCO.AStnHjjNSSJACKSONSHANCENNtWAlDBJ) RCA

35 7

(69) ® Millionaire * Chris Stapleton
DCOBB,CSTAPLETCN(K.WaCH) MERCURY NASHVILLE

66 JI

(eg) 0 j Here Tonight Brett Young
| DHUFF(B.YOUNG.B.CAV£RJlEBACHCKEUEY) BMLG 67 7

67 71 68 Calling My Spirit Kodak Black
ILLEUINJAKEONE(BKKAFRIXHlUEUENJDUriON) DOUAZN «ALZWIANIK

46 12

55 69 69 Sixteen Thomas Rhett
CMHJFRASUREJHOMASIH(n(THOMKtHE11SMtOUjlASJOElONDOH) VAIORY

42 15

® E Love Someone Lukas Graham
RiSSI FOP FUURE^1A^lO.Dl/^ft£FOrcF^ 

WARWBFCS
70 8

65 71 Armed And Dangerous • Juice WRLD
DRE MOON (JAHIGGINS.ALPROCTOR) GRADE A/INTERSCOPE

44 15

® 89 NightS Like This Kehlanl Feat. Ty Dolla ?<gn
NOT LI SEED (NOT ICT D| TSUNAM MOB/ATlANTIC

69 6

(gg) (68] 73 Close Friends • Lil Baby
TURBO (DJONES.CMRHAM QUALITY CONTROL/MOTOWhUCAPnOL

28 17

- 74
In My Head Ariana Grande

REPUBLIC
38 2

72 75 Put A Date On It Yo Gotti Feat, ui easy
DAMES (MMMS.UJONES.UAMESAMORAIES) CMG/EPIC

59 4

57 67 76
Pure Cocaine Lil Baby

46 II

(74) 79 E Down To The Honky tonk Jake Owen
LMOI (Rd AWSONLtAtltUSMC ANALLY) BIG LOUD

74 8

68 74 78
EllaOuiereBeber AnueiAAS Romeo Santos

61 16

® 75 79 Lovely ▲ Billie Eilish & Khalid
FBOCONNBL(iEOt»N^.80w»Muj^^ wum.iintbscope

64 17

NEW E Talk You Out Of It Florida Georgia Une 
lMOi(MHARDY.HPHELP&lROGERS.AVAND£RHEYM) BMLG

80 1

A week after Grande became 
the first soloist — and the second 
act overall, after The Beatles, in 
1964 — to simultaneously rank 
at Nos. 1, 2 and 3 on the Hot 100, 
all three songs that contributed 
to her achievement rise at radio. 
“7 Rings” rules for a fifth week and 
claims top Airplay Gainer honors 
for a fourth frame (71.3 million in 
audience, up 16 percent, according 
to Nielsen Music); “Thank U, Next” 
(No. 4) bullets in the top 10 of the 
Adult Top 40 chart; and “Break Up 
With Your Girlfriend, I’m Bored” 
(No. 8) bounds by 59 percent to 
21.3 million impressions. —g.t.
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(95) ®0 Miss Me More Kelsea Ballerini
FGWHTIEHADJM ASSET KBALlEBNlDHHOOGE&ßMClAUGHUN) RACKRI'/ff

81 3

GD ® 82 Body • Loud Luxury Feat. Brando
AFECTKJDE PACE (CLOPESM.MCaAIN.ADE FTDEKJ.DE PACE) ARMADA

80 8

® ®g Burn Out Midland
DXUFRS.MCANALtY.LOSBORNEQ.CARSON.GDUDD't 
M.WYS1RACH,SMCANALLY,LOSBORNE) BIG MACHINE

83 7

NEW Eyes On You Chase Rice
CDES1EFANO(CR£ECM$IEFANQAGOftEY} DACK JAMELS/BRCKEN BOW

84 1

^56^ 85
Who Do You Love The Chainsmokers a
SMOCUGtASJ.Rin.LFIMMUGSCHtXXlAP'AUMClfFCmj DtSRUFTOF/COlUMK*

56 2

NEW
365 Zedd & Katy Perry
ZEDDMCUTFA W f A2ASIAVSMX ATY FfRRYC MIN 
CSAND0S.&DAVD6EHPWAlL£VICM.H.HANStNj CAFfFOLINTBlSCOFf

86 1

NEW
Worthit YK Osiris

t«™
87 1

78 88 When The Party’s Over • Billie Eilish 
F.BOCONNELI (EB-OCONNELL) DARKROOM.INTERSCOPE

52 18

77 90 89
Yosemite A Travis Scott
UAMKJUWOJ* AMrlTR AVSSCOTISGJOICHINS 

Al£S| CACTUS IKI WANOHUSRLW
25 18

® ® 90
Shot Clock Ella Mai
DJ MUSTARD (EMBO’ATLWJKICFARLANEAtPOWRL. JAWAWMiWSH.AGRAHMI^ lOSUMMffS/IWBSCOK

81 4

NEW 0 There Was This Girl Riley Green
D-HURF(R.GREEN, ERIK DYLAN) BMLG

91 1

- [95] 0 Con Calma Daddy Yankee Feat, snow
PLAY-N SKILLZJCOTT SUMMERS (RI AYALA RODRIGUEZ.
LGRIVERAVAZQUEZQK.O'BRIEN) Et CARTEL/UMIE

go 3

poj 0 On My Way To You Cody Johnson 
FWWILIMON (BRETT LAME SJ.LANEJ COIO/WMN

91 4

(áj) 94
Let Me Down Slowly Alec Benjamin f«m. «lesiacwa

ARTBTPARTNffSGROUP/ATLANTIC
79 5

- ® 95
Make Up Ariana Grande
TBHITSB.MBAPTISTE ft BROWHVM MCCANTS, TMPARkSAGRANDt&MBAmSTEj REPUBUC

48 2

(9 96
Make It Sweet Old Dominion

RCANASHVILE
84 8

71 83 97 Good Giri Dustin Lynch
ZJCROWEU (UIYNCFUEBACH,  A.ALBERT) BROKEN BOW

44 15

79 88 98
ArmsAroundTbu JOCXTENWaONxUMpFa.i^

EK'VSS<®MtflMWWtiOS
28 17

85 99 99
Startender A Boogie Wit da Hoodie f?«. onset tina

FCIW^^
59 9

NEW One That Got Away Michael Ray
S HENDRICKS (J ERASURE! RO6EN.M RAMSEY.1 OSBORNE) AT1ANTIC/WEA

100 1

ZEDD & 
KATY PERRY
365

As the collaboration vaults 
into the top 10 of Hot Dance/ 

Electronic Songs (see page 62), 
it concurrently enters Pop 

Digital Song Sales at No. 9 and 
Mainstream Top 40 at No. 32.

The Jacksonville, Fla.-based 
rapper-R&B vocalist makes 

his Hot 100 debut as the track 
starts with 8.9 million U.S. 

streams (up 70 percent) and 
2,000 downloads sold (up 

20 percent).
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Clockwise from top left 
Rosé, Jisoo, Lisa and 
Jennie of Blackpink.

BILLBOARD HOT 100
1

TOPLINE THE BEAT
27

32

THIS WEEK

Volume 131 / No. 5

ON THE COVER
Group cover, from left: 
Jennie, Rosé, Jisoo and Lisa of 
Blackpink. Member covers, 
from top: Jennie, Rosé, Jisoo 
and Lisa. Photographed by 
Alexandra Gavillet on Feb. 8 
at Smashbox Studios in 
Los Angeles. See how well the 
members know one another 
at billboard.com/videos.

12 How organizers of Live Aid 
Venezuela planned a star- 
studded benefit concert on 
the Colombian border in one 
of the most high-pressure 
political arenas in the world.

Cardi B and Bruno Mars 
score their second shared hit 
as “Please Me” launches at 
No. 5.

a roster of eager young 
recruits in order to reclaim 
its place in the upper 
echelons of the game.

As maximalist stages 
dominate, Stufish, the 
design firm behind 
Beyonce’s Coachella gig 
and Elton John’s farewell 
run, is taking the opposite 
approach with the current 
Rolling Stones tour. 
Atlanta’s LVRN is the latest 
among black-founded 
record labels strengthening 
cultural bonds.

4 BILLBOARD | MARCH 2, 2019

11 While Spotify inches 
closer to debuting its 
streaming service in India, 
a battle with Warner Music 
Group over publishing 
rights threatens to halt, or 
complicate, its launch.

CODA
64 In 1982, The Go-Go’stopped 

the Billboard 200 with 
Beauty and the Beat.

7 DAYS ON THE SCENE
20 91st Academy Awards, BRIT 
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Spotify, Warner Face Off In India
The streaming service launched on the subcontinent without major publishing rights, 

angering publishers amid the latest salvo in a long-running business conflict

BY ED CHRISTMAN

MARKET WATCH

W
HEN SPOTIFY 
launched in India on 
Feb. 26 after years 
of planning, it did 
so without hits like Ed Sheeran’s 

“Perfect” and Cardi B’s “I Like It” 
because it wasn’t able to reach a 
licensing deal with the owner of 
those recordings, Warner Music 
Group (WMG).

But it is offering Indian users 
songs that WMG 
publishes, such as 
Maroon 5’s “Girls Like 
You” and Beyonce’s 
“Formation,” despite 
the company’s 
objections — setting 
a stage for a battle 
royale that could 
have significant international 
implications for Spotify’s 
relationships with the music 
industry and Wall Street, not to 
mention the future of copyright 
law in the world’s second-most 
populous country and beyond.

On Feb. 25, WMG filed a request 
for an injunction to try to stop the 

55
Number of top 100 U.S. 

radio songs in which 
Warner/Chappell claimed 

a stake in the fourth 
quarter of 2018.

inclusion of Warner/Chappell songs 
in Spotify’s impending launch.
Spotify quickly accused WMG of 
“abusive behavior [that] would 
harm many non-Warner artists, 
labels and publishers, and prevent 
Spotify from competing in the 
market.” WMG called Spotify’s 
comments “appalling,” adding, 
“We’re shocked that they would 
exploit the valuable rights of 

songwriters without 
a license.”

Still, Spotify has 
sometimes been the 
kind of company that 
begs forgiveness in 
an industry based on 
asking permission. 
After a Mumbai 

judge deferred WMG’s request 
for injunction for several weeks, 
Spotify’s choice to launch its 
on-demand service with Warner/ 
Chappell-owned songs without 
permission highlights the continued 
tension developing between the 
major labels and the digital service. 

While it’s impossible to calculate 

the percentage of songs owned 
or distributed by other labels that 
Warner/Chappell has a stake in, 
for the fourth quarter of 2018, it 
claimed a piece of 55 of the top 100 
radio songs in the United States, 
according to Nielsen Music, good 
for a market share of 16.81 percent, 
though that may not necessarily 
be the case for India. Of those 
55 songs, 21 were distributed by 
Universal Music Group, and 14 
were distributed by Sony. The 
company counts Katy Perry, 
Kendrick Lamar, Madonna, 
Radiohead and Rihanna among 
its stable of songwriters.

Since Indian copyright law 
doesn’t provide statutory damages 
for copyright holders, if Spotify 
is found to be infringing WMG 
copyrights, the company would 
only have to pay in damages what 
it would have paid anyway in 
royalties, plus the music company’s 
legal fees. But Spotify appears to 
be claiming it does have a statutory 
license to use the Warner/Chappell 
songs because streaming is akin

20.56B
4 0.3%

TOTAL ON-DEMAND STREAMS 
WEEK OVER WEEK

Number of audio and video 
on-demand streams for 

the week ending Feb. 21.

12.45M
4 1.9%

ALBUM CONSUMPTION UNITS 
WEEK OVER WEEK

Album sales plus track-equivalent 
albums plus audio streaming

equivalent albums 
for the week ending Feb. 21.

140.1B 
t32.3%

TOTAL ON-DEMAND STREAMS 
YEAR OVER YEAR TO DATE
Number of audio and video 
streams for 2019 so far over 

the same period in 2018.
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to the broadcasting done by 
radio and TV. This is an open 
question in India, and courts 
have never weighed in.

If Spotify prevails in court 
and the statutory license 
is extended to on-demand 
digital services, publishers 
and songwriters could lose 
the ability to negotiate better 
payment rates than what the 
local copyright board assigns 
for programmed radio airplay. 
One publisher says that it 
may not forgive WMG for 
awakening “this sleeping issue. 
Unlike other majors, WMG has 
no direct presence in India, and 
its market share is negligible. 
Why pick a fight in a market 
where you have no leverage?”

Spotify has been public 
about its plans to open in 
India since March 2018 and 
had been negotiating with 
rights holders for months. But 
WMG’s injunction request 

own both master recordings 
and publishing rights, so 
they haven’t maintained 
songwriter databases. But 
India’s amended Copyright 
Act of 2012 introduced the 
concept of an “unassignable 
and unwaivable right to equal 
remuneration for lyricists and 
composers,” which would 
protect songwriters. So far, 
in the absence of an accurate 
database, the government 
favors blanket licensing of all 
rights by one society as the best 
protection for songwriters.

Instead of using the local 
Indian Performing Rights 
Society, most Western 
publishers are using their 
Pan-European vehicles, 
usually anchored by one or two 
collection societies from the 
latter continent, to strike direct 
deals or are going through the 
Australian society, according 
to sources; this gives the

The Making Of 
Venezuela Aid Live
How an inexperienced businessman, a British billionaire 
and the Latin world’s top artists helped raise millions

BY LEILA COBO

WMG has no direct presence 
in India. Why pick a fight 
in a market where you have 
no leverage?”
laid bare the frustrations 
that delayed the launch, 
underscoring a broader 
discontent that’s bubbling 
beneath the surface of a 
recovering music business.

Spotify’s decision to launch 
without all three major labels 
onboard doesn’t come with 
much legal risk. But the 
move could damage Spotify’s 
relationships with both creators 
and its content partners 
at a time when Spotify’s 
competitors like Amazon and 
Apple Music are catching up.

Meanwhile, the outcome 
of the court case could 
reshape Indian copyright law, 
which until recently didn’t 
need to distinguish between 
mechanical and performance 
rights for compositions for 
streaming. Bollywood studios 
and their labels traditionally 
have had music created on 
a work-for-hire basis and

services both performing and 
mechanical rights in the same 
licensing deal.

But a WMG source who 
would not comment on the 
record says the company’s 
main goal is only to achieve 
a fair rate for itself and its 
songwriters instead of the 
low amounts of money 
that the Spotify deal being 
offered will pay out. While 
both sides are publicly 
decrying each other’s behavior 
during negotiations over a 
license, both also say they 
hope to resolve the dispute 
through negotiation.

The battle over India 
comes as all three major 
record companies gear up to 
renegotiate their higher-stakes 
global licensing deals with 
Spotify, which is pushing 
to pay labels a lower 
share of its revenue as it 
amasses subscribers. O

T
his past December, when Colombian 
businessman Bruno Ocampo was at 
Richard Branson’s Caribbean retreat, 
the two men were discussing their 
shared passion for philanthropy over games 

of chess when talk turned to Venezuela, its 
human rights issues and its diaspora (during 
which 3 million people fled the country). “Six 
weeks later,” says Ocampo, “he wrote me an 
email and asked how we could help.”

Ocampo reached Venezuelan opposition 
leader and self-declared president Juan 
Gauidó, and on Jan. 30, the two were on 
a video call with Branson and another 
opposition leader, Leopoldo López. One 
suggested a Live Aid-style concert to raise 
money and awareness of the humanitarian 
crisis, including the foreign aid that 
Venezuelan President Nicolás Maduro 
blocked from the country.

Three weeks later, on Feb. 22, 32 artists, 
including superstars Maná, Carlos Vives, 
Maluma and Juanes, played on a makeshift 
stage built on the Las Tienditas Bridge in 
Cúcuta, Colombia, on the Venezuelan border. 
Dubbed Venezuela Aid Live, the concert drew 
317,000 people, including the presidents of 
Colombia, Chile and Paraguay.

In response to the proposed concert, Maduro 
staged his own show — at the same time, on the 
Venezuelan side of the same bridge — which he 
called Hands Off Venezuela.

“We wanted to try to get humanitarian aid 
into, and bring the world’s attention to, what 
was happening in Venezuela,” Branson told 
Billboard at the event.

In the end, Maduro did not allow the aid 
to cross into Venezuela, and following the 
concerts, clashes broke out between his forces 
and protesters, leaving at least five dead 
and over 300 wounded. Yet the making of 
Venezuela Aid Live — which Branson pledged 

would raise $100 million in the next 60 days — 
was an example of how artists can mobilize and 
influence politics in a very short time.

“Music and art will always be fundamental 
in building peace,” says Juanes, who organized 
a Peace Without Borders concert at the same 
location in 2008. “The world’s atmosphere 
is more tense now. The presence of the 
presidents changed the humanitarian slant 
and made it different.”

Putting the show together was not easy for 
Ocampo, who had never organized a concert 
before. In addition to Branson’s support, he 
enlisted Ricardo Leyva, owner of experiential 
marketing firm Sistole, and they provided the 
initial cash infusion for the concert. None of 
the acts were paid to perform, though some 
were flown in. Yet artist costs didn’t exceed 
$60,000, according to Ocampo.

“Our biggest hurdle was to guarantee 
world-class content, great sound and 
production,” says Leyva, who engaged 
producers Persival and Árbol Naranja for 
the event. Others rose to the occasion, too: 
Facebook quickly verified the event’s nonprofit 
status to ensure donations came in, YouTube 
offered technical support for live streams, WK 
Entertainment helped clear streaming rights, 
labels authorized artist appearances, Shots 
Studios mobilized influencers, local officials 
activated security forces, and the Colombian 
government expedited plane traffic for artists 
and organizers.

Costs totaled less than $600,000, and 
$2.4 million was raised in the first four days. 
Ocampo says another concert is being 
planned for later in the year.

“We did have many Fyre Festival moments,” 
says Leyva. “But three days before, we’d solved 
the hardest parts. It was daring, no doubt.” O

Additional reporting by Roberto Cardona.
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EU-Tube Battle Nears 
Final Parliament Vote
After years of lobbying, the fight over the Copyright Directive, 
and the future of digital media in Europe, is about to end

BY RICHARD SMIRKE

L
ate in the evening of 
Feb. 13, European Union 
policymakers hammered out 
the final version of the new 
Copyright Directive — the subject of a 

fierce four-year battle between media 
businesses and tech giants like Google 
over how creators will be compensated 
in the digital age.

At stake are billions of dollars 
in potential revenue for the music 
industry, as well as the future of 
the online media business in the 
world’s largest market. By early April, 
European Parliament will vote on 
whether the Directive on Copyright 
in the Digital Single Market will take 
effect — after which it would then be 
transposed into law in member states.

The most important provision to 
the music business — and the most 
controversial generally — is Article 13, 
which would essentially end the 
legal “safe harbor” from copyright 
infringement that sites that rely on 
user-uploaded content now have in 
Europe. Those companies, including

YouTube, would become legally 
responsible for infringement that 
takes place on their platforms, and 
be required to sign deals that provide 
rights holders with “fair remuneration.” 
In business terms, that means YouTube 
would have to pay royalties closer to 
those of Spotify and Apple.

But the legislation’s final wording 
has left some music executives so 
unhappy with what they see as a 
weakened Article 13 that they don’t 
favor it.

“The final version has the potential 
to leave music worse off than we are 
now,” says one senior music executive. 
“This is about future-proofing the 
legislation so that it remains effective 
as technology changes — and sadly, 
this version doesn’t achieve that.”

The final text of Article 13 gives 
platforms that rely on user-uploaded 
content some mitigations of liability 
for hosting infringing music or videos 
in cases where a license hasn’t been 
granted, such as a leak. In those cases, 
platforms would have to make “best 

efforts” to get a license and “ensure the 
unavailability of specific works.”

When unlicensed content is 
uploaded, platforms have to act 
“expeditiously” to remove it and make 
“best efforts” to prevent its future 
upload. That means YouTube will be 
required to implement “notice and 
staydown,” as opposed to the current 
regime of “notice and takedown” — or 
“Whac-A-Mole,” as some call it. Some 
executives worry that terms like “best 
efforts” are too ambiguous — and could 
become more so once they become 
law in different countries.

But the majority of rights holders see 
the legislation as a major step forward.

“This is the first time anywhere 
in the world that platforms offering 
user-upload services are ruled to be 
communicating to the public — that 
they need a license,” says Helen Smith, 
CEO of indie label group IMPALA. 
“This is more than we originally asked 
for, and it is legislation that will move us 
forward as a sector.”

Of the three major labels, industry 
sources say Universal is the most 
opposed to the final version; Warner 
largely favors it, though executives 
think the text contains flaws; and 
Sony Music is between the two. 
YouTube declined to comment, but 
still said in a statement that it is 
determining its next steps.

“Is what we’re giving away 
something we can live with? The 
general reaction among rights holders, 
labels and publishers is yes,” says 
John Phelan, director general of global 
publishing trade group ICMP, which 
previously joined IFPI and IMPALA in 
opposing an earlier, weaker version of 
the directive. He says the final text fixed 
many of those issues.

“There is an acknowledgement [in 
Article 13] that our artists’ and writers’ 
creations are not there to be trampled 
by tech companies,” says a label 
executive. “How countries interpret 
it will be where the rubber meets 
the road.” O

Now In U.S. Stores: K-Pop
Physical music sales continue to slide, but Trans World Entertainment is giving 
the genre its own section in stores — and hoping to bring fans back to the mall

BY ED CHRISTMAN

Entertainment retailer Trans World Entertainment has signed a 
deal to report sales of its K-pop titles to Korean chart company 
Hanteo. And as part of that arrangement, the Albany, N.Y.-based 
chain is creating a K-pop section in each of its 210 U.S. stores 
and its websites, where it will sell music, clothing, accessories 
and collectibles.

“We continue to look for opportunities to provide our 
customers with collaborative merchandise in stores and online, 
and K-pop is one of those opportunities,” said Trans World CEO 
Michael Feurer in a statement. “We are excited about giving 
K-pop fans in the United States the opportunity to help their 
favorite group rise on the Hanteo Chart.”

In a South Korean market dominated by charts-based music 
TV shows, those domestic tallies take on added value for fans 
and artists. And while definitive K-pop data is unavailable, 

what’s of most interest to Trans World is that when K-pop 
albums are physically released, fans respond accordingly. And 
in the United States, such sales are growing.

Using Nielsen Music sales data of 17 K-pop acts who have 
appeared on the Billboard charts over the past decade, Billboard 
estimates that sales and streaming activity has jumped almost 
100 percent or more over each of the past four years, from 
190,000 consumption units in 2015 to 2.2 million units in 2018, 
the latter a 166 percent jump over 2017. While most of last 
year’s activity came from BTS, the other 16 acts still accounted 
for 570,000 album consumption units for 2018.

For example, BTS generated 1.6 million overall audio 
consumption units in 2018, of which 668,000 (or 41 percent) 
were physical sales. In 2018, as sales of both overall albums and 
physical CDs again slipped by double-digit percentages in the

United States, that’s good news for Trans World.
One reason BTS sells so many physical copies is the 

extensive extras in its CD packages, says Trans World vp music 
and movies Bill Miller. He’s encouraging other labels to use the 
same strategy for U.S. K-pop releases, and also plans to seek 
in-store appearances from K-pop acts. Executives hope that the 
deal will lead K-pop merchandise suppliers to help Trans World 
stock collectibles and accessories.

“We see steady growth in our K-pop business, with fans 
being very engaged with the packaging and collectible items 
that the labels continue to release,” says Miller. “It’s allowing 
fans to feel a real connection between them and the artist.” O

ILLUSTRATION BY MITCH BLUNT MARCH 2, 2019 | WWW.BILLBOARD.COM 13

http://WWW.BILLBOARD.COM


TOPLINE

FOUNDER/CEO, MARZ MUSIC GROUP

Paul Thompson
How an English-teaching expat cracked the K-pop biz

(Girls’ Generation, EXO), Thompson is 
now growing his own MARZ Music Group, 
funneling K-pop tunes crafted by his stable 
of young, mostly California-based writers 
to any willing Korean buyer.

From his small 10th-floor apartment in 
a Seoul high-rise, Thompson has cornered 
one of the world’s healthiest songwriting 
markets: a place where revenue from

“I can speak enough 
[Korean],” says Thompson, 

photographed Feb. 22 at 
his home office in Seoul. 

“But I can’t write a song in 
Korean on my own.”

BY HANNAH KARP
PHOTOGRAPHED BY KWON JOONGHO

I
 COULDN’T TAKE IT ANYMORE,” 
recalls Paul Thompson, explaining 
why he fled his cubicle job as a Silicon 
Valley headhunter in 2013 to teach 
English in South Korea. It was a country he 

knew nothing about, except that it offered 
good-paying teaching gigs that required 
only an English degree, which he had 
earned at the University of San Diego.

Seven years later, the 31-year-old 
Stockton, Calif., native has attained 
unlikely status in Seoul: the only 
non-Korean ever to be signed as an 
in-house songwriter by K-pop giant JYP 
Entertainment, home of boy band BTS. 
And after running an equally rare three- 
year joint publishing venture with another 
Korean juggernaut, SM Entertainment 

physical music like CDs jumped 53 percent 
in 2017 over 2016 to $181 million, according 
to the latest available data from IFPI, and 
the top album last year sold over 2 million 
physical copies in a country of 51 million, 
according to Korean music chart Gaon. 
K-pop sales and streams are growing 
globally, too. That means writers with 
album tracks on big K-pop releases can 
still make a good living — in contrast to the 
United States, where songwriters’ fortunes 
now depend largely on streaming hits.

Soon after arriving in Seoul, Thompson 
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realized he didn’t want to be a teacher. But 
he remembered the K-pop videos that his 
former students obsessed over and decided 
to try making K-pop himself.

“I knew how to find information on 
the internet, and I started emailing 
label executives in Korea,” remembers 
Thompson, a self-taught musician 
who had produced tracks for Ray J and 
Omarion after college but “never got as 
big as I wanted.”

To his surprise, the CEO of JYP’s 
publishing arm invited him for a test 
session, signing him with an advance soon 

“ K-pop is not marketed to the general public. 
It’s marketed to kids and young adults.”
after. But “JYP didn’t know what to do with 
my music,” he recalls.

So Thompson raised money to launch 
MARZ and started running songwriting 
camps for SM, producing six K-pop No. 1s 
and backing the writers of five songs 
that reached the top 30 on the Billboard 
Hot 100 in 2018. Now he is expanding into 
China, where K-pop acts are banned from 
touring but still count passionate fan bases. 
Billboard spoke with Thompson about how 
he made it in Korea.

You left your initial songwriting deal at 
JYP. Why?
We weren’t a good fit. JYP is very 
traditionally Korean and K-pop-sounding. 
It’s like going to the very highest level 
right off the bat. They put me with this 
kid named GSoul, one of the few people 
who spoke English — he was an artist 
there — so we got put in the corner. I was 
writing so many songs for them and they 
weren’t using anything. At the time, very 
few Korean companies were using foreign 
demos. J.Y. Park, the head of JYP, has final 
say on everything. He’s one of the most 
legendary songwriters in Korea. He didn’t 
like the Western style, so they didn’t use 
any of my stuff. I don’t blame them; I wasn’t 
trying to make anything Korean-sounding, 
I was just making songs I thought were 
cool, and it wasn’t working.

What did you do then?
I was broke. Student loans came calling. I 
knew that SM worked with foreigners. And 
then I really started to study the music and 
what I noticed was, a lot of the title tracks 
were very dance-heavy, but the album 
fillers [had] very ’90s and early-2000s 
U.S. R&B flavor. I thought, “I know all 
my buddies from Los Angeles can do that 
stuff. We can’t do electro-dance, but if we 
write a bunch of R&B, we can get three to 

four album fillers, make money and build a 
reputation. I’m in Korea and I’ll be able to 
executive-produce everything and sell it.”

How did you land the venture with SM?
I knew they did song camps, and I gave 
them a whole spiel about how MARZ 
Music is going to be the future of K-pop. 
I convinced them to let me do one camp. 
It was a disaster. We ended up pulling 
together 10 songs, and then all the A&R 
[reps] come at the end of the camp. They 
sit and stare at you; they don’t smile. They 
ended up buying four, which I thought was 

terrible, but one A&R told me most camps 
sell two or three. At my second camp, 
we made 20 songs, sold 15, an all-time 
record at SM. Six became singles and three 
became huge. MARZ took off.

How many writers are signed to MARZ?
At any one time, 10-15 exclusively, and 
then I have a lot of consultation deals 
with people, or I manage their Asia stuff. 
Andrew Bazzi, I signed him in Asia before 
APG and Atlantic, he sold 1 million records 
in Korea before he ever released anything 
in the U.S. He was in Korea with me at a 
song camp when “Mine” blew up and had 
to leave early because Atlantic said, “You 
have to come back and promote this.”

What has made you so successful? 
I have a very specific business model: I 
generally don’t sign anyone older than 25. 
A lot of foreigners writing in Korea were 
older songwriters whose careers were not 
as bright as they used to be. They were 
stuck in their ways and weren’t bringing 
innovation to the Korean music industry. 
Most people, I felt, viewed it as a quick 
check, and would give their B- and C-level 
songs. What the American public doesn’t 
understand is that K-pop is not marketed to

3

the general public. It’s marketed to kids and 
young adults.

You’re out of your SM deal. Will you 
shop songs to Americans now?
In the U.S., you need a hit — that’s the only 
way to make money. In Korea, the ceiling 
for songwriters isn’t as high, but the floor 
is much higher, and the performance 
royalties are amazing.

Are those royalties better in Asia?
There are more opportunities for groups 
to have huge fan bases. When EXO tours, 
they’re doing a dome stadium tour in Asia, 
20,000-50,000 seats filled. Performance 
royalties are based on ticket sales, the 
number of songs performed and the 
amount of copyright you hold. Not as many
American artists are performing in front of 
50,000 people a night. O

1 A certification from 
KOMCA, Korea’s 
official performing 
rights organization.
2 A fortune Thompson 
got in L.A. that says an 
“interesting musical 
opportunity” was in his 
future. “I’ve kept it in my 
wallet for eight years 
and look at it to remind 
me that life can take 
you crazy places,” he 
says. 3 SHINee and EXO 
figurines, given to him 
for producing their 2017 
singles. 4 “My biggest 
accomplishments in 
Korea have been writing 
for EXO,” he says about 
these signed albums.
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GOOD WORKS

Feeding The Soul
Jon Bon Jovi’s charity has been providing housing and food to needy youth 
and veterans for over a decade, with more help on the way

BY MELINDA NEWMAN

S
INCE 2006, THE JON BON JOVI SOUL 
Foundation has helped fund over 600 
units of affordable and supportive 
housing in 10 states for thousands 
of people, including veterans, by partnering 

with other nonprofit organizations dedicated 
to breaking the cycle of poverty, hunger 
and homelessness.

In February, the Philadelphia-based 
foundation, which has a four-star 
“exceptional” rating from nonprofit 
watchdog Charity Navigator, began 
working in its 11th state with the 
Nevada Partnership for Homeless 
Youth, to raise funds for a facility in southern 
Nevada. The foundation has pledged to match 
additional donations up to $100,000.

“The high rate of youth homelessness and 
the dire need for housing in southern Nevada 
was distressing to us,” foundation chairman 
Jon Bon Jovi said in a statement. “We are 
pledging support for this campaign through a 
matching grant because we want to motivate 
others to take action.”

“We knew that getting the JBJ Soul 
Foundation involved in southern Nevada 
would be a great catalyst for our community, 
having seen the amazing results they have 
accomplished in other parts of the country,” Ron 
Reese, senior vp global communications and 
corporate affairs at Las Vegas Sands, which also 
donated $100,000, said in the statement.

Thanks to the JBJ Soul Foundation’s 

Reese

partnership with Help USA, the next facility to 
open — potentially as early as October — will 
offer 77 units for homeless veterans at The Parks 
at Walter Reed in Washington, D.C.

When reviewing grants for housing, “one of 
the biggest pieces we look for is that it involves 
social services for whoever is living in the 

facility,” says Heather Goldfarb, 
the foundation’s executive director. 
“We have found that the services are 
key to helping those who live within, 
whether it’s through helping them find 
employment or going back to school.” 
Grants range from a few thousand 

dollars up to $750,000, says Goldfarb.
Several years ago, foundation executives 

realized it was impossible to separate the issues 
of hunger and homelessness. So it expanded its 
mission to fund JBJ Soul Kitchens — in the New 
Jersey towns of Red Bank and Toms River — to 
provide free meals to those in need. During the 
recent government shutdown, it extended the 
service to furloughed federal workers.

Next up: This spring, the JBJ Soul Foundation 
will open a Soul Kitchen on a college campus 
it declines to identify, as a pilot program. If it 
performs well, says Goldfarb, the kitchen could 
open full time in the fall.

Goldfarb notes the need for the foundation’s 
services is still growing. “We see it in the asks 
that are coming in on the housing and the 
hunger side,” she says. “In terms of numbers, I 
don’t think the [need] has gone down at all.” O

New Deals
ICM Partners signed 
Ashley Tisdale 
worldwide for music.

Creed frontman 
Scott Stapp signed 
to Napalm Records.

Shaggy signed a 
global deal with 
Downtown Music 
Publishing.

David Crosby signed 
a performing rights 
pact with SESAC.

Arista Records 
signed Louis 
Tomlinson.

Piso 21 ’s Llane 
signed to Westwood 
Entertainment for his 
solo career.

Executive Turntable
Former Sony Music 
U.S. Latin president 
Nir Seroussi was 
named executive vp 
at Interscope 
Geffen A&M.

Island Records 
named Christine
Kauffman senior vp 
brand partnerships.

Heather Parry 
exited Live Nation 
Productions.

Allison Kaye was 
named partner at

Scooter Braun ’s 
Ithaca Holdings.

Evan Greene will 
step down from his 
role as The Recording 
Academy’s chief 
marketing officer.

AEG Presents 
named Nick 
Spampanato senior 
vp venue operations.

Capitol Christian 
Music Group upped 
Brad O’Donnell and
Hudson Plachy to 
co-presidents.

Media Alert
The Songwriters 
Hall of Fame will 
honor Sony/ATV 
Music Publishing 
CEO Martin Bandier 
with its Visionary 
Leadership Award.

Janet Jackson 
announced her 
Metamorphosis Las 
Vegas residency.

Obits
Monkees bassist 
Peter Tork died at 
age 77.

Willie Nelson 
producer Fred Foster 
died at 87.

Talk Talk frontman 
Mark Hollis died 
at 64. BO
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(5b SPOTTED
THE LEADER IN TALENT ANALYSIS
Spotted provides rich evaluation of Hollywood talent, including measuring their 
global appeal and recognition, their risk assessment, and personality analysis.

KNOW YOUR TALENT

Film Actors TV Actors Comedians Directors

Spotted answers tough questions about the talent you are hiring
• Is this actor's name recognized in Germany? Is this comedian's face known in China?
• If this star engages in risky behavior, will she represent a production risk to me?
• How do these TV hosts compare in terms of charisma in the mind of consumers? How do consumers feel about this 

dramatic actor in a comedic role?

Unparalleled Research. Predictive Models. Advanced Analysis.

Interested in learning more?
Subscribe to our monthly newsletter, Spotted Dispatch: spotted.us/dispatch-by-spotted

Find our data in:
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All images are artist renderings for illustration purposes only and are not indicative of the actual and/or Anal Anishes which will be contained within the project and the residences. No federal agency has 
iwm* judged the merits or value, if any, of this property. Nothing contained herein shall be construed as an offer to sell or a solicitation to buy in any state where prior registration is required. Prices, plans, products 
and availability are subject to change without notice. Availability of certain amenities is not assured, and may require a separate agreement and payment of additional fees. The developer reserves the right to 
make modifications in materials, specifications, plans, pricing, various fees, designs, scheduling and delivery of the residences without prior notice. Exclusive sales and marketing: Next Century Realty, Inc., BRE # 
02028123. Equal Housing Opportunity. For complete disclaimer and other legal notices please visit: www.TheCenturyPlaza.com/legal Creative by DBOX
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THE

CENTURY PLAZA
R E S I I) E N C E S

The Opportunity of the Century

Located in the heart of Century City, with legendary shopping of Beverly Hills nearby, Century Plaza 
unveils an unparalleled collection of exclusive residences at the famed Fairmont Century Plaza Hotel. 
Together with two new iconic 44-story glass towers with estate residences designed by Pei Cobb Freed, 
featuring unsurpassed amenities and services. Century Plaza will set a new standard in California living.

Sales Gallery Open by Appointment Only

1.310.246.4777

TheCenturyPlaza.com

TheCenturyPlaza.com


Academy Awards
LOS ANGELES, FEB. 24

DAYS
on the

SCENE

WHO NEEDS A HOST? THAT WAS THE BIGGEST 
takeaway from a surprisingly spry 91st annual Academy 
Awards, which benefited from its heartfelt acceptance 
speeches, well-selected presenters and diverse musical 
numbers. With Kendrick Lamar and SZA absent 
from the lineup (“All the Stars,” written by Lamar, 
SZA, Al Shux, Sounwave and Anthony Tiffith, from 
Black Panther, was nominated for best original song), 
the ceremony was bound to feel incomplete. Still, 
the show must (and did) go on, with performances 
of the four other tunes up for the top prize: Jennifer 
Hudson performed Diane Warren’s “I’ll Fight” 
from RBG; Bette Midler sang Marc Shaiman and

Scott Wittman’s “The Place Where Lost Things Go” 
from Mary Poppins Returns; Gillian Welch and David 
Rawlings duetted on their song “When a Cowboy 
Trades His Spurs for Wings” from The Ballad of Buster 
Scruggs; and Lady Gaga and Bradley Cooper 
performed the night’s winner, “Shallow” from A Star 
Is Born, which Gaga co-wrote with Mark Ronson, 
Andrew Wyatt and Anthony Rossomando. Seated 
in the front row as the opening chords rang out, Gaga 
and Cooper climbed the stairs, sat at a piano and sang 
without breaking eye contact. When Gaga plumbed the 
depths of that money note, she proved beyond a doubt 
why the award was hers for the taking. —bianca gracie
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1 From left: Ashlee Simpson, Evan Ross, Diana 
Ross and Tracee Ellis Ross at the Vanity Fair 
Oscar party (hosted by Radhika Jones) in 
Beverly Hills. 2 Jennifer Lopez also attended the 
Vanity Fair festivities. 3 From left: Michael B. 
Jordan; composer Ludwig Göransson, who 
won best original score for Black Panther; and 
Chadwick Boseman at Vanity Fair 's Oscar party. 
4 Kacey Musgraves presented at the Oscars.
5 Elton John (left) and Taron Egerton performed 
at the 27th annual Elton John AIDS Foundation 
Academy Awards Viewing Party in Los Angeles. 
6 Queen and Adam Lambert opened the show.
7 Shangela of RuPaul's Drag Race and A Star Is 
Born on the Oscars red carpet.

GAGA: NOEL WEST/THE NEW YORK TIMES/REDUX. 1, 2, 3: KEVIN MAZUR/VF19/WIREIMAGE. 4: ROB LATOUR/ 
SHUTTERSTOCK. 5: RICH FURY/GETTY IMAGES. 6: KEVIN WINTER/GETTY IMAGES. 7: CHARLES SYKES/INVISION/AP/ 
SHUTTERSTOCK. POLAROID: P. LEHMAN/BARCROFT IMAGES/BARCROFT MEDIA/GETTY IMAGES.

From left: Wvatt .
won best original song™"'f " R°nS0n'Wh 
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BRIT Awards
LONDON, FEB. 20

AYS on the SCENE

'or "Woman Like Me" »

1 Universal Music Group chairman/ 
CEO Lucian Grainge (left) and Shawn 
Mendes. 2 H.E.R. earned five nominations. 
3 Dua Lipa performed “One Kiss” with 
Calvin Harris. 4 Jorja Smith won British 
female solo artist. 5 Years and Years’ Olly 
Alexander on the red carpet.

4

5

Premio Lo Nuestro
MIAMI, FEB. 21

1 From left: Natti Natasha, Thalía and Lali Esposito delivered their 
hits at Univision’s Premio Lo Nuestro a la Musica. 2 Ozuna was the 
night’s biggest winner with nine awards. 3 Artist of the year J Balvin 
with Miss Argentina 2014 Valentina Ferrer on the red carpet. 4 Marc 
Anthony opened the show with new single “Tu Vida en la Mia.” BR
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1 Post Malone appeared on NBC’s Elvis All
Star Tribute on Feb. 17. 2 Arcade Fire’s Win 
Butler (center) and members of Preservation 
Hall Jazz Band and New Breed Brass Band 
walked in the Krewe du Kanaval parade 
in New Orleans on Feb. 22. 3 From left: 
Quavo, Bad Bunny, Jay Williams and James 
Shaw Jr. at the NBA All-Star Celebrity Game 
in Charlotte, N.C., on Feb. 16. 4 Maggie 
Rogers at O2 Academy Brixton in London on 
Feb. 19. 5 From left: Maná’s Alex González 
and Sergio Vallin; Billboard 's Leila Cobo; 
Warner Music’s Iñigo Zabala; Karol G; and 
Maná’s Fher Olvera and Juan Calleros at a 
T.J. Martell Foundation event honoring Cobo 
and Zabala in Miami on Feb. 20. 6 Aquaria 
during London Fashion Week on Feb. 16.
7 Kelsea Ballerini played Detroit’s Little 
Caesars Arena on Feb. 21. 8 A$AP Rocky at 
III Points Festival in Miami on Feb. 17.

5

7 DAYS on the SCENE
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OM WITH ANUEL AA I

FROM ZERO TO HERO ’
Anuel AA’s improbable journey from three years in prison to top 
of the charts and how he changed the face of Latin trap in the process.

Billboard was the first media to interview Anuel AA following his 
release from prison. Nearly a year later, an in-depth conversation on 
his new tour, new relationship, social media and the future of Latin trap.
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SYMPATHY FOR 
THE DETAIL

As maximalist stages dominate, Stufish, the design firm behind 
Beyonce’s Coachella gig and Elton John’s farewell run, is taking 

the opposite approach with the latest Rolling Stones tour
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BY LYNDSEY HAVENS

The Rolling Stones on 
opening night of their 
No Filter tour in Hamburg, 
Germany, in 2017.
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the beat
IN 2018, SOME OF THE MOST 
notable tours were also the most 
elaborate. Travis Scott’s Astroworld: 
Wish You Were Here tour featured a 
roller coaster; Drake’s Aubrey & the 
Three Migos boasted a flying yellow 
Ferrari (actually a large remote- 
controlled balloon); and Taylor 
Swift’s reputation run included a 
30-foot-tall cobra. But one of the 
biggest tours coming to the United 
States in 2019 will be one of the most 
minimal, designed by the world’s 
largest stage/tour design company, 
Stufish Entertainment Architects.

Ray Winkler, CEO and design 
director at Stufish, asked himself 
“What haven’t we done?” when 
The Rolling Stones ’ longtime 
creative director/lighting designer, 
Patrick Woodroffe, approached 
Stufish in 2017 with plans for a then- 
untitled and unannounced tour. The 
answer? “Clean, simple lines,” says 
Winkler. He pruned the stage down 
to two necessities: a four-paneled 
video wall (one screen each for Mick 
Jagger, Keith Richards, Charlie 
Watts and Ronnie Wood) and a 
60-foot-wide roof to keep the band 
dry at rainy gigs.

Since starting as an entertainment 
architect 25 years ago, Winkler, 
51, has seen the industry change 
dramatically. Tours were once 
promotional tools used to sell 
albums, he notes, but as downloads 
and streaming displaced physical 
sales, “tours [had to] become profit 
centers in themselves.” And even as 
streaming has more than made up for 
the decline in physical sales, driving 
the industry to new heights, touring 
has continued to grow. In 2018, the 
top 25 tours reported to Billboard 
Boxscore reaped over $3 billion in 
ticket sales, a 12 percent increase from

2017. At the same time, technology 
has become more affordable, as 
well as lighter, quicker to assemble 
and easier to pack, saving money 
on trucks and crews. But with a 
legendary act like the Stones, who 
will bring their No Filter tour to North 
America in April, the selling point is 
the band itself. (The European leg 
grossed $237.8 million from 28 shows, 
according to Boxscore.)

As a result, the tour’s no-frills 
design was more about focusing on 
the stature of the band with which 
Stufish has worked since 1989, 
beginning with its Steel Wheels run that 
kicked off that year. “Keith says this is 
the best the band has ever sounded,” 
says the group’s global promoter/tour 
director, Paul Gongaware. “People 
realize this isn’t a band that’s over the 
hill. It’s totally the opposite. They’re in 
their prime and kicking ass.”

Winkler grew up in Jakarta, 
Indonesia, listening to the Stones, 
David Bowie and The Beatles. He 
moved to London in 1990. By 1996, 

“The very first person who walks 
through that door has the opportunity 

to take a picture that will go viral.” 
Ray Winkler, Stufish

he was developing elements for an 
upcoming U2 tour while working 
as an architecture student at Atelier 
One, a British structural engineering 
company that handled the work of 
the late Mark Fisher, best known 
for his stage designs for Pink Floyd’s 
Animals and The Wall tours. Winkler 
ended up as Fisher’s quasi-assistant 
on what would become U2’s PopMart 
tour, which adopted turn-of-the-

theme. It was the first tour Winkler 
had a hand in designing. That same 
year, Fisher hired him to join Stufish, 
then known as Mark Fisher Studio.

Winkler, who became CEO in 
2015, has overseen the stage design 
for acts ranging from AC/DC to One 
Direction to Madonna. In 2018 
alone, Stufish was behind tours such 
as Elton John’s Farewell Yellow Brick 
Road, Queen + Adam Lambert, 
Beyonce and Jay-Z’s On the 
Run II and Beyonce’s epic Coachella 
performance — the festival’s all-time 
most-watched, with nearly half a 
million simultaneous global viewers 
on YouTube.

With the ubiquity of social media, 
a tour’s opening night now holds 
more weight than ever before. “The 
very first person who walks through 
that door has the opportunity to 
take a picture that will go viral,” 
says Winkler. “So you have to think 
about that carefully—in particular, 
‘What does it look like on a small 
iPhone? What does it look like in 
the square [camera] format?’ ” One 

who for On the Run II (which grossed 
$253.5 million from 48 shows) had 16 
cameras and choreographed where 
she would stand in order to frame 
various moments throughout the 
show, all of which contributed to its 
cinematic quality.

Winkler says the clean design of 
the No Filter tour creates a crisp 
silhouette reminiscent of the film 
2001: A Space Odyssey or a building 
landscape, so that from the moment 
the audience enters, there’s a striking 
familiarity. “That, to me, is a very 
good Instagram moment,” he says. 
But catering to online platforms isn’t 
his primary goal. “We want to give 
an experience that you can’t have on 
the internet,” he says. “You have to 
be there. People still fundamentally 
want to experience music live, and 
bands want to perform live. Selling 
music through Apple or an old- 
fashioned record store is one thing, 
but to experience the feedback you 
get instantly from your audience, 
bands will always strive toward that.”

And for the foreseeable future, 
Stufish — which staffs 22 employees 
across its offices in London and Asia 
— will continue to execute those 
experiences. “It’s the audience that 
matters to us,” says Winkler. “That 
they’re wowed, inspired, mesmerized. 
That is what we live for.” Perhaps 
the best testament to the company’s 
staying power? “We’ve been asked

millennium media 
overexposure as a

back [by the Stones], so you know 
we’ve done something right.” O

artist who understands social media 
instinctively, he says, is Beyonce,

Top right: Lambert toured with Queen 
in 2018. Above: John onstage during 

his Farewell Yellow Brick Road tour last 
year. Says Winkler: “You realize [that for] 

someone who has seen it all and done it 
for so many years, detail still matters.” 
Right: Beyonce and Jay-Z opened their 

2018 On the Run II trek in Wales. LA
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the beat
TREND

REDEEMING RAP-ROCK
How multiracial trio FEVER 333 revived a moribund genre 
with an earnest new spirit and an assist from Travis Barker

VERSUS

DRINKING 
BUDDIES

BY CHRIS PAYNE

A
 WAVE OF RAP-ROCK IS 
rising — and it’s far removed 
from the boorish, white
washed strain that dogged 
the genre’s turn-of-the-millennium 

heyday led by acts like Limp Bizkit. 
Hyro the Hero, a black artist from 
Houston, spent 11 weeks on Billboard’s 
Mainstream Rock Songs chart in 
late 2018 with “Bullet,” a cry against 
police brutality. Fire From the Gods, 
an Austin mixed-race metal band, 
worked rap and antiracist messaging 
into two recent albums for hard-rock 
standby Rise Records.

But no act is better capitalizing 
on this trend than Los Angeles
based FEVER 333, whose incendiary 
single “Made an America” recently 
spent 20 consecutive weeks on 
Mainstream Rock Songs and earned 
a Grammy nomination for best rock 
performance. The song’s lyrics attack 
state-sanctioned violence (“Cop cars, 
true killers and they still at large”), 
and its video shows frontman (and 
director) Jason Aalon Butler forced 
into shackled labor and a minstrel
like song and dance while a white 
audience looks on. (The 3s in the 
band’s name represent C, the third 
letter in the alphabet, and stand for 
community, charity and change.)

“Punk rock and hip-hop have always 
shared DNA,” says Butler, a 33-year- 
old Inglewood, Calif., native who is 
half-African-American, half-Scottish- 
American. “They’re challenging and 
subversive. A lot of hip-hop has been 
looking at punk rock and adopting its 
ideals sonically and aesthetically.”

FEVER 333 formed in early 2017 
after a chance encounter between 
Butler and Blink-182 drummer Travis 
Barker, who has worked with rappers 
like Juice WRLD and Kid Cudi. After 
Butler’s old band broke up, he was 
selling vegan cookies in an upscale 
Calabasas, Calif., supermarket to 
support himself and his pregnant 
wife. Barker, who recognized him 
from seeing his band play, struck up 
a conversation. “We were talking 
about Bad Brains, Rage Against 
the Machine, what was missing from 
rock music,” remembers Barker. “I 
said, ‘We should create something.’ ”

After adding guitarist Stephen 
Harrison and drummer Aric 
Improta, FEVER 333 signed with 
Roadrunner Records and enlisted 
Barker and John Feldmann 
(5 Seconds of Summer, 
Underoath) for songwriting and 
production assists. Its 2018 debut 
single, “Walking in My Shoes,” spent 
19 weeks on Mainstream Rock Songs, 
peaking at No. 8. “Made an America” 
followed, helping the band’s first 
album, Strength in Numb333rs, enter 
at No. 4 on the Heatseekers Albums 
chart in February.

Barker believes that groups like 
FEVER 333 are “creating a new genre 
of really heavy, aggressive music 
influenced by rap.” Says Butler: “If 
guitar-based music is going to survive, 
it has to evolve. There’s this weird 
backlash in a lot of purist rock, people 
who feel as though it shouldn’t go any 
further, and that’s the most dangerous 
thing you can do in any form of art.” O

Dan 
Smyers

by on the road.

DAN

Since the top of 2019, country duo 
Dan + Shay have held strong in the top 
five of Billboard's Hot Country Songs 
chart with “Speechless” and “Tequila,” 
the latter of which won them their first 
Grammy, for best country duo/group 
performance. Having kicked off their 
sold-out, 21-date headlining tour, the 
pair candidly compare how they get

—TAYLOR WEATHERBY

Shay 
Mooney

BANDMATE’S BIGGEST QUIRK

His sleeping schedule.
He sleeps, like, 18 hours 

a day, until 4 in the 
afternoon. We operate on 

different schedules.

SHAY

He gets up early, no 
matter how late he 

goes to bed. I think 
not sleeping is 
pretty weird.

TOUR ESSENTIAL

My pour-over coffee. 
I’m very specific about 
my coffee. It’s called 

a V60. I brought a 
separate suitcase for 
it on the U.K. tour.

My phone. Golf Clash 
and Clash Royale are 

super addicting [games]. 
I don’t play them at home 

because they’re distracting 
for my family.

GO-TO DRINK AT THE BAR

Tequila soda. It’s 
low-carb and doesn’t 

make me tired. 
Also, I want to stay 

on-brand.

Usually I stick to 
beer. I’m a Guinness 

fiend. If it’s a 
crazy night, I’ll do 

shots of tequila.

PROUDEST RECENT MOMENT

Our album [Dan + Shay], the 
way it sounds. Especially 

“Tequila.” That was my 
masterpiece. I went in 
• really hard on it.

Our tour sold out 
in a couple of days. 

That was a realization 
of, “Wow, this music 

has elevated.”

FAVORITE POP SONG RIGHT NOW

Butler (left) 
and Barker

- “7 Rings” by Ariana
Grande is making me lose 

my mind. It’s not the most 
relatable — not everybody’s 

receipts be looking like phone 
numbers — but it’s cool to hear 

her sing that confidently.

Zara Larsson’s “Ruin
My Life.” It’s not 

just a bop, it’s a bop with 
heart. If it can make you bob 

your head and also kind of 
hurt your heart a little bit, 

that’s a win-win.

FAVORITE MUSICAL DUO

Hall & Oates. They 
complemented each 

other so well. Just 
brilliant songwriting 

chemistry.

Hall & Oates. Their 
melodies were so far 
ahead of their time; 
what they were doing 
was pretty insane.
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AAWWOBLty*nt>rSMUSEXP8 presents

(Fcreativesummit
- - - - -  A PART OF CALIFORNIA ENTERTAINMENT WEEK- - - - -

BRINGING TOGETHER 
THE WORLD’S MOST CREATIVE, 
INNOVATIVE AND SUCCESSFUL 

MINDS IN THE INDUSTRY

The first-ever California Entertainment Week will make its debut next month in the “Media Capital 
of The World,” Burbank, CA, as it brings together leaders from all facets of the global music, digital, 
radio, entertainment and technology sectors. The multi-day event will descend upon the city on 
Monday, March 25th, and conclude on Friday, March 29th, with a kick-off wine-tasting and music 
showcase event on Sunday, March 24th in Hollywood.

MARCH 24TH - 27TH 2019

BURBANK, CA U.S.A. *

The week-long event will unite the annual global music business conference and showcase event MUSEXPO, with the Worldwide Radio Summit 
as part of the newly-unveiled California Entertainment Week, set to take place at the resort-like facility, Castaway, located in the scenic hills of 

Burbank, just minutes away from the offices of The Walt Disney Company, Disney Music Group, Freemantle Media, ABC, Hollywood 
Records, ESPN, Marvel Comics Studios, Lucasfilm, Warner Bros. Studios, DC Comics, Freeform TV, peermusic, iHeartRadio, Nickelodeon 

Animation Studios, The Burbank Studios, Blizzard Entertainment, Cartoon Network, Insomniac Games, The CW Television Network, 
NBCUniversal, Universal Pictures, KPWR “Power 106” Los Angeles and many others.

AMONG THE INDUSTRY LEADERS CONFIRMED TO JOIN CALIFORNIA ENTERTAINMENT WEEK 2019 ARE...

GAOXIAOSONG JACQUELINE SATURN JO CHARRINGTON LISA WORDEN MANDAR THAKUR NICK RAPHAEL PARAM SINGH SARAH STENNETT THEA MITCHEM TOM POLEMAN

For a full list of the over 100+ speakers, event panels program, networking events, showcases as well as information 
on registration (including a special discount offer to attend the full California Entertainment Week with access to 

MUSEXPO’s Creative Summit & the Worldwide Radio Summit), visit www.musexpo.net.

billboard
ALL THINGS 
MUSIC — 
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SIGN UP AT
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http://www.musexpo.net
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LABEL LOOK

From left: LVRN’s 
Balogun, Ramong, 

Baiden, Abaidoo 
and McNichol.

ask

LVRN From Top Dawg Entertainment to Quality Control Music, the industry’s black- 
founded record labels are focused on fostering cultural bonds. The latest to do
so: Atlanta’s LVRN (short for “Love Renaissance”). “Our own stories are part of

the story of LVRN,”says co-founder Sean Famoso McNichol. “We’re finally realizing the company has its own 
culture that people are identifying with.” As Summer Walker, the label’s latest breakout R&B artist and sole 
female signee, readies for a headlining tour that kicks off March 21, its founders are making long-term plans.

Backstory

The five co-founders — 
McNichol, Carlon Ramong, 
Justice Baiden, Junia Abaidoo 
and Tunde Balogun — met 
between 2008 and 2012 
while attending college, 
where McNichol and Balogun 
started their careers as event 
promoters. They launched 
LVRN in 2012, and Baiden, 
who handles A&R, introduced 
them to singer-rapper Raury, 
the label’s first signee (he 
left LVRN last year). In 2016, 
Interscope chairman/CEO 
John Janick and executive vp 
Joie Manda offered them a 
joint-venture deal. “There’s 
a reason everyone wants to 
be at their parties,” says 
Manda. “They have incredible 
taste when it comes to 
signing artists.”

The Artists

Atlanta artists Walker and 
6LACK signed to LVRN in 
2018 and 2015, respectively. 
The latter earned a 2018 
Grammy nomination for best 
rap/sung performance for 
“Pretty Little Fears,” featuring 
J. Cole; Walker released her 
debut album, Last Day of 
Summer, in October. On 
the management 
side, LVRN has 
overseen D.R.A.M. ’s 
career since 
2015, and added 
Compton, Calif., 
rapper Boogie 
(who is signed to 
Shady/Interscope) 
in 2018. His first 
LP, Everything's 
for Sale, arrived 
in January.

Walker (top) 
and Boogie

Key Stats

After D.R.A.M.s 2014 track 
“Cha Cha” went viral when 
Beyonce posted an Instagram 
video that included the song, 
his 2016 single “Broccoli” 
(featuring Lil Yachty) reached 
No. 5 on the Billboard 
Hot 100; it has since earned 
903 million U.S. on-demand 

streams, according 
to Nielsen Music. 
6LACK’s 2016 debut, 
Free 6LACK, was 
nominated for a best 
urban contemporary 
album Grammy, while 
2018 follow-up East 
Atlanta Love Letter 
peaked at No. 3 on 
the Billboard 200 and 
gave the artist his first 
No. 1 on the Top R&B 
Albums chart.

ARRESTING 
R. KELLY
After decades of abuse 
allegations he’s denied, 
the R&B artist has 
been indicted — again. 
But this time he may 
see a conviction

THE INDICTMENT

On Friday, Feb. 22, Cook County State’s 
Attorney Kim Foxx announced that R. Kelly 
was being indicted on 10 counts of 
aggravated criminal sexual abuse dating 
back to 1998. Kelly arrived at the Chicago 
police station that night, was handcuffed 
upon arrival and held overnight before 
appearing in bond court.

THE BOND

On Saturday, a Chicago judge set Kelly’s 
bond at $1 million: $250,000 for each of the 
alleged victims, of which he was required 
to pay 10 percent ($100,000) in order to 
leave police custody. Kelly’s lawyer, Steve 
Greenberg, told reporters that he didn’t 
have the money. Kelly remained in prison 
until Monday night, when a Chicago woman 
identified as his friend posted his bail.

What’s Next?

Having transformed their 
flagship Atlanta office into a 
hub offering local creatives a 
free space to take meetings, 
the LVRN co-founders plan 
to go Hollywood. They are 
consulting on films and 
developing an untitled scripted 
TV series that they hope to sell 
to a major network. The team’s 
big-picture goal? Advancing 
black industry executives. “If 
there were five white boys 
doing what we’re doing, they’d 
be getting more money, more 
recognition and they’d have a 
Billboard cover,” says Balogun. 
“It’s not right when our culture 
is doing everything. But we’re 
not going to complain — we 
just have to work harder and 
show everybody what’s up.”

—BIANCA GRACIE

THE RESPONSE

On Monday, The New York Times published 
an op-ed by Kelly accuser Lisa VanAllen. 
VanAllen first testified against the artist 
in the 2008 criminal trial for which he 
was acquitted, and appeared in the 2019 
Lifetime docuseries Surviving R. Kelly. “I 
was a ‘me’ before #MeToo,” she wrote. 
“Now I feel vindicated.”

THE NEXT STEP

Also on Monday, Kelly’s lawyer entered 
not-guilty pleas for the new charges, for 
which Kelly could receive up to 70 years 
with probation. His next court date is set for 
March 22, and, as VanAllen concluded in 
her op-ed, the outcome could be different 
than it was 11 years ago. “This will not 
end the way it did before,” wrote VanAllen. 
“It cannot.” —LYNDSEY HAVENS

BILLBOARD i 
anything ., How likely is 

Lady Gaga to
EGOT?

On Feb. 24, Lady Gaga 
won best original song at 
the Academy Awards for the 
heart-wrenching A Star Is Born 
track “Shallow,”co-written 
with Mark Ronson, Anthony 
Rossomando and Andrew 
Wyatt. “All I have to say is 
that this is hard work,”said 
Gaga in her acceptance speech. 
The Oscar brought her one 
step closer to reaching EGOT 
status: winning an Emmy, 
Grammy, Oscar and Tony. 
Only 15people have done it, 
most recently John Legend in 
2018. With her nine Grammys^ 
(out of 24 nominations), 
including two she earned this 
year for “Shallow,” which 
took home best pop duo/ 
group performance and best 
song written for visual media, 
Gaga now has two out of four^t 
boxes checked. She’s also a 
proven contender for an Emmy, 
with three nominations: for 
her Super Bowl LI halftime 
show performance, her filmed 
special Monster Ball Tour at 
Madison Square Garden and 
Cheek to Cheek Live! with 
Tony Bennett. And while her 
role on FX’s American Horror 
Story: Hotel did not bring her 
Emmy recognition, she did 
win a Golden Globe for best 
performance by an actress 
in a limited series or motion 
picture made for television. If 
you’re wondering how Gaga, 
who has never appeared on 
Broadway, might nab a Tony, 
there are rumors that she may 
star in a Funny Girl revamp 
as Fanny Brice, the role made 
famous by Barbra Streisand. 
“It’s inevitable that we’ll see 
Lady Gaga on Broadway one 
day, and I certainly won’t be 
surprised if she wins the Tony 
when that day comes,”says 
Telsey + Company casting 
director Bernie Telsey. 
“There’s no question to me 
that she’s got what it takes 
to succeed in the theater. It’s 
a perfect fit and something 
everyone wants to happen.”

—L.H.
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Thank God For Nerds
Weezer frontman Rivers Cuomo on how he applies data and programming 

skills to everything from songwriting to driving home after shows

BY GAB GINSBERG

R ivers Cuomo’s reverence 
for data is no secret. The 
Weezer frontman has long 
used algorithms to optimize

his songwriting, funneling creativity 
through computer programs like the 
programming language Python. Since 
forming in 1992, Weezer has dropped 
11 albums and generated 1.4 billion 
on-demand streams, according to 
Nielsen Music. In the past year alone, 
the act earned a Grammy nomination 
for best rock album, entered the 
Billboard Hot 100 for the first time

in eight years with its fan-requested 
cover of “Africa” and landed in the 
top five of the Billboard 200 for its 
Teal Album of covers. With the release 
of Weezer’s latest self-titled set, 
dubbed the Black Album, Cuomo, 48, 
says: “We don’t know what the heck 
we’re doing, but people are super 
interested in us right now.”

You have a database of old 
lyrics and demos. Did any make it 
on this album?
With “Byzantine,” the bridge is from

a pre-Weezer band that [drummer 
Patrick Wilson ] and I were in in 1991, 
called Fuzz. I searched for the key and 
the tempo and the basic vibe I was 
looking for, and it popped up. All of my 
little bits and pieces of music will find a 
home eventually.

Your next two albums are already 
in the works.
One was mostly done before the Black 
Album. It’s currently called OK Human 
and was produced by Jake Sinclair, 
who did our White Album. The other 
one, I’m depressed thinking about it. 
I have this huge emotional block. It’s 
called Van Weezer, and it’s basically a 
super-rock album. Like the Blue Album, 
but more guitar riffs.

What have you developed outside 
of music applications?
I recently put up this video [on 
YouTube] explaining a program I 
wrote [for the final project in his 
CS 50x online class at Harvard] called 
Drivetimes, which decides when I’m 
going to leave a venue [to optimize 
travel logistics]. It helps alleviate 
all the decision-making. I got a 
95 percent. I really love programming; 
it’s taking over all my music time.

How has your relationship with 
programming evolved?
Python [the high-level, general
purpose programming language] is 
so absorbing. [My skills are] getting 
better, unlike my music skills. I can just

I really love programming; it’s taking
over all my music time.” —Cuomo

r i

Cuomo and Weezer 
onstage in 2018.

You’re developing a setlist generator 
that ensures no run of songs will 
be in the same key or tempo. How’s 
that coming?
It’s driving my manager [Dustin Addis ] 
crazy because he’s thinking from 
the perspective of production — like, 
“When is the pyro going to go off?” 
Any parameter can be programmed 
into this. You can get all this data from 
Spotify on how danceable a song is, 
then you can sequence your setlist so it 
builds the right way.

get lost in programming, and the entire 
day goes by. It’s wonderful. When 
I’m working on music, it’s more of an 
emotional grind. There’s so much more 
judgment going on of whether an idea 
is good or bad. Whether I’m good or 
bad. It’s exhausting and depressing. 
The guitarist in my old metal band 
once said, “I’m going to become a 
computer programmer.” I thought 
he was completely insane, but now 
it seems I’m moving in that direction 
after all these years. O
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BY NOLAN FEENEY

From the start, they were 
conceived as a girl group 
with global appeal. As they 
touch down in the U.S. for 
the first time, can the new 
queens of K-pop crack 
the American pop code?

PHOTOGRAPHED BY 
ALEXANDRA GAVILLET



Clockwise from top left: 
Rosé, Jennie, Lisa and 

Jisoo of Blackpink 
photographed Feb. 8 
at Smashbox Studios 

in Los Angeles.



ON A MODEST STAGE INSIDE A
tent in downtown Los Angeles, the four 

superstars to a crowd of record executives 
and industry types. (Past performers have 
included Ariana Grande, Halsey and Shawn 
Mendes.) With their intense choreography, 
dance-heavy beats and Clueless -esque high
fashion looks, the four women offer the 
kind of bells-and-whistles pop production 
that makes them an anomaly not just on 
today’s lineup, where rappers like 2 Chainz 
and Lil Baby abound, but also on the charts, 

before embarking on a North American 
arena tour. “Ddu-du Ddu-du,” sung mostly 
in Korean, is a boastful warning to those 
who underestimate Blackpink, with a hook 
(meant to imitate the sound of bullets 
flying) that’s also a canny invitation to 
non-Korean listeners — anyone can sing the 
words. The buttoned-up UMG crowd seems 
a little unsure, but also intrigued: Just as 
Blackpink’s Jennie — soft-spoken in person,

members of the South Korean girl group 
Blackpink assume a diamond formation and 
aim their fingers like guns at the audience as 
they launch into the chorus of their breakout 
hit, “Ddu-du Ddu-du”: “Wait till I do what I 
... Hit you with that ddu-du ddu-du du!”

It’s the afternoon before the Grammys 

where women like Grande serve up their 
divadom with an extra dose of realness.

The showcase marks Blackpink’s first 
stateside performance, though the band 
made history long before: “Ddu-du 
Ddu-du” became the highest-charting 
single by a Korean girl group on the 

but onstage a fierce singer and rapper — 
slides into a rat-tat-tat flow in the second 
verse, more and more audience members 
whip out their phones to capture video.

There’s no longer any question that K-pop 
is happening in America. BTS, the seven
member South Korean boy band, scored

at Universal Music Group chairman/CEO 
Lucian Grainge’s annual showcase, where 
he presents the company’s prospective

Billboard Hot 100 when it peaked at No. 55 
last June, and this April the act will be the 
first Korean girl group to play Coachella, 

two No. 1 albums on the Billboard 200 in 
2018 and became the first K-pop group to 
sell out an American stadium when it played
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New York’s Citi Field in October. Yet despite 
the group’s visibility here, K-pop remains 
somewhat detached from the mainstream: 
It receives relatively little top 40 airplay 
despite fan-army pressure on radio stations, 
its artists rarely tour with non-K-pop acts, 
and outside of its intensely passionate fan 
groups, K-pop stars hardly drive the wider 
“conversation” that someone like Grande 
can dominate with a single tweet.

Blackpink represents Korean music’s 
latest, greatest hope at breaking out of the 
American K-pop box. The group believes 
its multinational identity gives it global 
appeal: Sweet-voiced Jisoo, 24, is a South 
Korean native; buoyant rapper Lisa, 21, is 
from Thailand; guitar-playing Rosé, 22, grew 
up in Australia; and Jennie, 23, was born 
in South Korea but spent some formative 
years in New Zealand. “You don’t have 

to understand Korean to understand the 
music, the visuals, the vibe,” says Jisoo, 
through a translator. (Rosé and Jennie are 
fluent in English; Lisa alternates between 
English and Korean during our interview.) 
“We’ve got so much Korean culture and so 
much Western culture in us,” adds Rosé, her 
Australian accent still pronounced.

And though occasional English lyrics 
already pepper their tracks, Jennie 
notes that recording all-English songs is 

something they “definitely want to do” in 
the future. (They’re focused on making their 
debut album first.) Even their sound — an 
omnivorous fusion of fist-pumping EDM 
and booming hip-hop beats with flashes of 
house, ’80s pop and harmonica-driven folk 
— seems conceived for the widest possible 
audience. “I was immediately drawn to their 
fierce and empowering energy,” says Dua 
Lipa, who asked the group to guest on last 
year’s bilingual banger “Kiss and Make Up.”
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THE TEAM

EXECUTIVE PRODUCER 
YG Entertainment 

Hyunsuk Yang (“YG”)

CREATIVE DIRECTOR/ 
PRODUCER 

YG Entertainment 
Teddy Park

MANAGEMENT

YG Entertainment 
Joojong Joe 
Daniel Hong

LABEL

A&R 
YG Entertainment 

Yeadeun Kim

Interscope Records 
Sam Riback

MARKETING 
Interscope Records 

Ned Monahan (U.S.), 
Jurgen Grebner 
(international)

PR
YG Entertainment 

Kyunghee Lee

Interscope Records 
Dennis Dennehy

TOURING 
YG Entertainment 
Chiyoung Jeung

BUSINESS 
DEVELOPMENT 

Interscope Records 
Jeremy Erlich

“We’ve got so much Korean culture and so 
much Western culture in us.” —rosé

“They are not just giving you hit songs — 
they are sending a message that resonates 
beyond the lyrics.”

Last fall, Blackpink signed to Interscope 
Records, which will serve as both a creative 
and business partner to YG Entertainment, 
the group’s Korean home and one of South 
Korea’s three main music companies 
along with SM Entertainment and JYP 
Entertainment. These companies serve as 
label, management firm and production 
studio, controlling almost every aspect of 
their artists’ careers. Interscope chairman/ 
CEO John Janick says that YG’s leadership 
— Hyunsuk “YG” Yang, its founder, and 
Teddy Park, Blackpink’s main producer and 
creative director — “runs the show,” but the 

relationship is collaborative: Sam Riback, 
Interscope’s pop-rock A&R head, has made 
multiple trips to YG’s Seoul headquarters 
and “has been sending them lots of 
different ideas,” according to Janick. “Our 
goal,” he says, “is to amplify what YG has 
been doing globally.”

If Interscope can help turn Blackpink 
into a truly global superstar act, the 
partnership could become a model for 
other labels looking to invest in K-pop and 
even pave the way for joint imprints. “This 
deal could be a benchmark,” says YG’s 
Joojong “JJ” Joe, who heads the company’s 
U.S. operations from a small house near 
Los Angeles’ Echo Park. It will also confirm 
Interscope’s foresight about K-pop. In

2011, the label signed the group Girls’ 
Generation during one of the earlier waves 
of K-pop imports, when artists like BoA 
and Wonder Girls worked with Western 
producers and companies.

At the time, those artists barely made 
a dent on the mainstream charts, and 
their backers took a hit: Despite high
profile promotional appearances, Girls’ 
Generation’s The Boys LP sold only 1,000 
copies in the United States during its first 
week in 2012, according to Nielsen Music. 
Since then, however, streaming platforms 
have made it easier for fans to discover and 
support Korean music, while the growth of 
social media has also allowed them to forge 
deep connections with artists everywhere.
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“In this era, people find their music and 
their talented artists on the internet,” 
says Susan Rosenbluth, senior vp at AEG 
Presents/Goldenvoice, who helped book 
Blackpink’s North American tour and notes 
that K-pop’s stateside audience “does not 
follow along ethnic lines.”

To Janick, the success of Luis Fonsi 
and Daddy Yankee’s chart-topping Latin 
hit, “Despacito,” aided by a Justin Bieber 
remix, made English-speaking listeners 
more open-minded in general to music 
in other languages. “We’re going to have 
hits from all different territories — more of 
them, and more often than we’ve seen in 
the past,” he says.

But the onus isn’t just on listeners to 
embrace Korean music — it’s on industry 
gatekeepers too. At the UMG showcase, 
the reaction to Blackpink is enthusiastic, 
but it feels muted compared with the 
rousing ovation the crowd gives classic-rock 
revivalists Greta Van Fleet, whose 2018 
debut album was notoriously panned by 
some critics as derivative. The response 
to Blackpink’s Interscope deal, however, 
suggests that attitude could change.

“So many artists on our roster started 
calling, saying, ‘I want to work with these 

girls.’ Radio stations were asking when new 
music was going to be out,” says Interscope 
executive vp business development Jeremy 
Erlich, who facilitated early conversations 
between the label and YG (he and Joe 
attended business school together). “The 
industry’s ready. When the music comes 
out, I don’t think there’s going to be many 
people saying, ‘This is just a fad.’ ”

. __ _ HE DAY BEFORE THE
. showcase, the ladies of 

Blackpink are ensconced 
in a hotel suite high above 
downtown L.A. Lisa, 

dressed in a gray fleece and a checkered 
coat, spies the Hollywood sign through a 
corner window and bounds off a couch for 
a closer look. Her bandmates, cozied up in 
brightly colored sweatshirts and cardigans, 
admit they weren’t expecting Los Angeles 
in February to be so chilly. During some 
rare downtime the previous day, they 
went shopping in Santa Monica. “It was 
supposed to be for fashion,” says Jennie, 
“but we ended up just grabbing anything 
that was warm.”

This is Blackpink’s first trip to L.A., but 

it has been almost a decade in the making. 
The group’s members came to Seoul from 
all over the world starting in 2010 to take 
part in YG’s rigorous recruitment and 
training process. The company and its 
competitors hold tryouts both within and 
far beyond Korea (Rosé traveled to Sydney 
from her home in Melbourne), seeking 
recruits who are typically preteens or 
teens, ethnically Korean and fluent in the 
language, though these qualities are not 
mandatory. Lisa, who auditioned in her 
native Thailand in 2010, didn’t speak any 
Korean when she began training in Seoul 
in 2011.

For all four women, joining YG meant 
enrolling in a kind of full-time pop-star 
academy that Jennie calls “more strict than 
school” and that Rosé likens to The X Factor 
with dorm rooms. For 12 hours a day, 
seven days a week, the future members 
of Blackpink — along with, by Jennie’s 
estimate, 10-20 other aspiring singers 
who cycled through the project — studied 
singing, dancing and rapping, taking part 
in monthly tests designed to identify their 
strengths and weed out subpar trainees. 
“Somebody would come in with a piece of 
paper and stick it on a wall, and it would say
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“We always wanted to be out there, to be 
more true to ourselves and a little more free. 

We just want to show the real us.” —jennie





From top: Blackpink’s video for “Ddu-du Ddu-du,” the highest- 
charting Hot 100 single yet for a Korean girl group; on Good 
Morning America in February; and onstage at Grainge’s UMG 
artist showcase in Los Angeles on Feb. 9.

who did best, who did worst, who’s going 
home,” recalls Jennie, whom YG initially 
steered toward rapping because she spoke 
fluent English. “You get a score — A, B, C,” 
Lisa explains. “Lisa would always get A’s for 
everything,” adds Jennie with a laugh.

The process was lengthy. Before 
Blackpink debuted in 2016, Jennie spent 
six years in training, Lisa and Jisoo five 
and Rosé four. For the members who had 
left behind life outside South Korea, the 
pace of training on top of the culture shock 
was sometimes tough. “I’d call my parents 
crying,” recalls Rosé. “But as much as it 
was hard for me to cope with all of that, 
it made me more hungry. I remember my 
mom would be like, ‘If it’s so hard for you, 
just come back home.’ But I’d be like” — 
she mimics a surly teen’s glare, much to the 
others’ amusement — “ ‘That’s not what 
I’m talking about!’ ” Lisa credits her future 
bandmates with easing her transition.

“Jennie would speak English to me, and 
Jisoo helped me out with my Korean,” 
she says. Rosé was the last of the bunch 
to enter training, but she remembers the 
four of them bonding during an all-night 
j am session when she arrived. “We just 
clicked,” she says.

That’s clearly still the case: Rosé 
sometimes puts her hand on Lisa’s knee 
when translating for her, and at one point 
Jennie and Jisoo huddle close together 
to silently adjust one of their necklaces, 
displaying the intimacy of close friends. 
“We don’t really have a day off,” says Lisa. 
(Once every two weeks, Rosé clarifies.) 
And because their families are so far-flung, 
they often spend their time off with each 
other anyway. “We’re stuck together,” says 
Rosé, laughing.

While K-pop companies have a 
reputation for packaging groups assembly 
line-style, Blackpink’s members insist 
they have plenty of creative input, despite 
having no official writing credits on their 
tracks. Park plays them music he’s working 
on and “really tries to put our thoughts into 
our songs,” says Jennie. “He really gets his 
inspirations from us.”

“It’s important as recording artists that 
they actually truly own their songs,” says 
Park. The women all make suggestions 
about who should sing what, and if a part 
doesn’t feel right to someone, he will make 
adjustments. “He doesn’t just bring us a 
song, like, ‘Go practice,’ ” says Rosé.

Besides, the members of Blackpink 
have another creative outlet: Last fall, YG 
announced that they would all release solo 
material, starting with Jennie, whose debut 
single, “Solo,” topped Billboard’s World 
Digital Song Sales chart in December. 
Though the music is still created and put 
out by YG, the idea that group longevity 
and solo success aren’t mutually exclusive 
is a radical development in girl-group 
history — one that Janick says only “makes 
the brand stronger.”

Stars who come through companies like 
YG are called “idols” in Korea and have 
historically been expected to maintain a 
squeaky-clean image. When Blackpink 
debuted, Jennie says YG was very selective 
about its promotional appearances: “We 
were trained to be a little more...” “Closed 
in?” Rosé suggests.

“Closed in” is exactly what the outspoken 
women ruling the U.S. charts now, from 
Grande to Halsey, are not — they make 
deeply personal, even raw, music. But while 
Blackpink may well find success catering 
to an audience craving its kind of TRL-era 
pop spectacle — Interscope’s Erlich calls

42 BILLBOARD | MARCH 2, 2019



‘K-POP HAD TO BE 
PART OF OUR SHOW’

Its fans stream like crazy, buy tickets by the 
arena-load and vote their idols to awards show glory. 

Ten years after K-pop first hit the charts, the 
genre’s stateside growth is truly taking off

W
hen BoA and Wonder 
Girls became the first 
K-pop stars to chart on 
the Billboard 200 and 
Hot 100 in 2009, they 

foreshadowed one of the fastest-growing 
music trends of this generation. Though 
initial efforts behind those groups in the 
United States fizzled, K-pop has now edged 
closer than ever before to the mainstream: 
Witness BTS’ two Billboard 200 No. 1 
albums in 2018, just one indicator of what 
proved to be a breakout year for K-pop in 
the United States (six other K-pop acts 
also landed on the chart that year). And 
even without much radio play here, K-pop’s 
influence is rapidly growing. As social media 
and streaming platforms have evolved, so 
too has an ultra-socially engaged fan base 
— one that not only devotes entire Twitter 
accounts to sending its favorite artists up 
the Billboard charts but also buys out arenas 
to support them and tunes in to splashy TV 
specials just to catch a glimpse of them, 
sending Korean acts ever nearer to the 
forefront of American pop.

In 2016, China’s dissatisfaction with 
a U.S.-South Korean missile-system 
agreement led it to ban all hallyu, or Korean 
pop cultural content, most prominently 
K-pop. It was a huge financial hit to the 
three main K-pop companies. Some 
continued to approach China with non
Korean acts, but others focused on sending 
their artists to burgeoning markets like 
the United States. (Chinese promoters 
are reportedly pressuring authorities to 
lift restrictions, driving up K-pop company 
stock.) Meanwhile, in each of the past 

three years, according to Nielsen Music, 
Korean music consumption in the United 
States has doubled, and during the same 
period more Korean artists than ever 
began touring North America. Korean stars 
became more prominent on American 
TV, with BTS appearing at the 2017 and 
2018 Billboard Music Awards, the 2017 
American Music Awards and the 2019 
Grammy Awards.

Dick Clark Productions airs both the 
BBMAs and AMAs, and the company 
credits its initial interest in BTS and K-pop 
with their growing American followings 
on social media. (DCP and Billboard are 
both owned by Valence Media.) “It was the 
Billboard charts that indicated that K-pop 
was now a big part of the music scene 
in the U.S.,” says Ariel Elazar, executive 
vp brand marketing and digital strategy 
at DCP. “Once we started looking at 
engagement, K-pop [artists] had specific 
U.S.-based fans connecting with them 
on a personal level on social media. We 
basically came to the conclusion that 
K-pop had to be part of our show.”

Jeremy Lowe, a senior manager on 
the same DCP team, points out that such 
televised events offer K-pop artists access 
not only to a much wider U.S. audience, but 
also to Western acts with whom they might 
make chart hits in the future. While in Los 
Angeles in 2017 for the BBMAs, BTS and 
The Chainsmokers met up; four months 
later, a co-write with The Chainsmokers’ 
Drew Taggart, “Best of Me,” appeared 
on BTS’ Love Yourself: Her. Over the past 
couple of years, similar collaborations have 
proliferated, like BTS’ “Mic Drop (Remix)”

with Steve Aoki and Desiigner, its first RIAA- 
certified platinum single, and Blackpink and 
Dua Lipa’s “Kiss and Make Up,” which broke 
into the Hot 100 in 2018 despite not being 
promoted as a single.

“The general U.S. public has had a 
growing curiosity for K-pop, but it wasn’t 
until we saw collaborations between 
Korean and Western artists [that] we saw 
it permeate mainstream press and social 
media,” says Eddie Nam of Los Angeles
based EN Management, who manages the 
singer (his brother) Eric Nam and hip-hop 
trio Epik High internationally, and also 
consults for Seoul-based creative collective 
AXIS. Still, “too many times people have 
assumed that their success in Asia will 
directly [translate to] the States, and that 
just isn’t the case.”

The K-pop world has always thrived in 
digital spaces, but as its presence grew on 
social media in recent years (in 2018, K-pop 
artists and related content were referred 
to in 5.3 billion tweets globally, according 
to Twitter) and digital music platforms 
multiplied, audiences beyond fan cohorts 
had the chance to catch up. “As more music 
listeners were adapting to digital/online 
platforms to listen to music, they were also 
led to discover new artists and music,” says 
SM Entertainment USA managing director 
Dominique Rodriguez. SM manages K-pop 
acts including girl group Red Velvet and boy 
band NCT 127, both of whom have booked

North American tours in 2019 (Red Velvet 
just completed a short run of theater dates).

Spotify reports that K-pop’s share of 
listening has grown about 65 percent 
annually since 2015, and Apple Music had 
year-over-year growth of 86 percent in the 
United States between 2017 and 2018 
alone. Last year, Pandora Music’s K-Pop 
Girl Groups station grew over 182 percent 
in year-to-year listens, while its K-Pop Boy 
Bands station rose by 90 percent.

With that expanded listenership at their 
disposal, K-pop artists and the companies 
that steer their careers are approaching the 
U.S. market differently. Collaborations are 
now more carefully considered, says Nam, 
rather than simply “smashing big names 
together and expecting a song to chart 
instantly” as was popular in the mid-2000s 
and early 2010s. He also suggests that 
BTS’ dedication to touring frequently in the 
United States (the group just announced 
three additional stadium shows to its 12 
recent American dates) is influencing other 
acts: Over a dozen Korean artists will bring 
their tours stateside in the first half of 2019, 
including Blackpink, which will also perform 
at Coachella in April.

“The U.S. music industry is ultra 
competitive,” says Nam. “To compete, you 
have to play the game: radio shows, TV 
appearances, touring. You have to put in the 
work to see the fruits of your labor.”

—TAMAR HERMAN
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the group “the modern Spice Girls” — lately 
the band has been less concerned with 
appearing perfect, both onstage and off. 
“We always wanted to be out there, to be 
more true to ourselves and a little more 
free,” says Jennie. “Even we can get things 
wrong sometimes. We want to just show 
them the real us.”

Jennie and Lisa do just that when I 
ask how they expect to be received as 
rappers in America. Lisa lets out an 
embarrassed groan, withdrawing into 
her fleece. She has loved hip-hop since 
childhood and is obsessed with Tyga (“I 
love his swag,” she says, blushing). But 
she and Jennie seem well aware that a 
group of Asian women adopting a style 

pioneered by black American artists might 
be a hard sell for some stateside listeners 
who are keenly attuned to debates about 
cultural appropriation.

“Me and Lisa don’t talk about it out loud, 
but I know we have this big pressure,” says 
Jennie, who adds that she studied artists 
like Lauryn Hill and TLC when she first 
started rapping. She looks across the room 
at Lisa: “She’s going to kill it.” Lisa just 
scrunches up her face.

That kind of vulnerability may be 
what ultimately endears Blackpink to an 
American pop audience. “The artists that 
are the most successful in these situations 
are really authentic with how they can 
relate to a coming-of-age experience” 

in their music, says Goldenvoice’s 
Rosenbluth. “There’s a certain amount of 
authenticity to Blackpink that I really love. 
The dedication is heartfelt.”

Back at the showcase, the band 
finishes its set with the reggaeton-tinged 
“Forever Young,” featuring an intricately 
choreographed, hair-flipping dance break. 
As the beat reaches its booming climax, the 
bandmembers whip toward each other and 
strike a statuesque pose with their hands 
on their hips, just in time for the music to 
stop. They hold still for a moment as the 
lights dim, then drop their arms and turn 
toward each other, catching their breath and 
grinning like four young women who can’t 
quite believe they’re here. O
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THE NEW
STYLE

As the seminal hip-hop 
label DEF JAM turns 35, 
it’s developing a roster 
of eager young recruits 
in order to reclaim 
its place in the upper 
echelon of the game. 
Inside one wild night 
coaching two dozen 
new homegrown stars

BY MEGAN BUERGER PHOTOGRAPHED BY KOURY ANGELO
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IT'S A FEW MINUTES TO
midnight at Paramount Recording Studios in Los 
Angeles, and the plaques on the walls are starting 
to shake. Most of Def Jam Recordings’ freshman 
class — around two dozen hip-hop artists from all 
over the country, all signed in the last year — have 
packed into low-lit Studio C, where S3nsi Molly and 
Lil Brook are blasting their new track “Big Boss.”

The cavernous space is smoky and crowded, but 

you can’t miss Molly, 18, and Brook, 20: Dressed 
in head-to-toe neon with mermaid-blue hair and 
diamond-dipped fingernails, they’re like Gucci- 
clad angels descended from hip-hop heaven. The 
energy around them is strong: heads bobbing, 
bodies swaying, joints being rolled and passed. 
When the track finishes, people whoop, and 
someone signals to play it again.

“It’s all about the room,” says Alexander “AE” 
Edwards, 32, vp A&R at the New York-based record 
label. The Oakland, Calif., native worked with

Tyga’s Last Kings Records before joining Def Jam in 
2018 and has the kind of charisma that leads artists 
to seek his approval. “It’s all vibe,” he continues. 
“That’s how you know it’s a hit. When the kids see 
me in there and I’m dancing, they know it’s on.” 
And if the vibe is weak? “Then it’s back to work. 
Then it’s, ‘Get your notepad!’ ”

This is Def Jam rap camp, a new program 
designed to develop and promote the label’s 
fledgling artists. Not to be confused with the song or 
“synch” camps that have become industry-standard
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Members of Def Jam’s class of 
2019. In back, from left: YFL Kelvin, 
S3nsi Molly, Bernard Jabs, Sneakk, 

Dominic Lord, Landstrip Chip, 
Fetty Luciano and Lul G. In front: 

Lil Brook (left) and TJ Porter.

in country and pop — in which dozens of 
professional songwriters come together to write 
material for major albums, films or commercials 
— rap camp is more like spring training: an 
intensive retreat for the label’s young guns to write, 
collaborate and grow creatively under the guidance 
of seasoned producers and sound engineers. Def 
Jam’s new A&R team — including Edwards, Pedro 
Genao, Ricardo Lamarre (aka Rico Beats) and 
executive vp Steven Victor — does the coaching.

For many of the artists, some of whom are still in 

high school, this is their first time in a professional 
studio environment. “Some of these guys really 
haven’t seen much,” says Edwards, “but they’re 
confident and hungry. That’s why we signed them. 
They’re like wolves.” Others came in ready to hit the 
ground running: Lul G, 20, is a member of the fast
rising Bay Area group SOB X RBE; Dominic Lord, 
25, designed clothes for A$AP Mob before shifting 
his focus to music; and Bernard Jabs, a cocky 
17-year-old from rural Georgia, built a fan base on

“TO REMAIN VITAL, WE HAVE TO STAY CURRENT. WHEN I WAS JUST A FAN, 
DEF JAM WAS THE PLACE EVERY ARTIST IN HIP-HOP WANTED TO SIGN TO. 
MY GOAL IS TO MAKE THAT THE CASE AGAIN.” —Rosenberg
SoundCloud before signing to Def Jam last summer, 
and by November was opening for Pusha T.

On this night in February, S3nsi Molly and 
Lil Brook have just put the finishing touches on 
“Big Boss.” Rap camp has become a de facto record 
factory, yielding over 200 tracks in two weeklong 
sessions (the first was in August; the second, where 
Molly and Brook first recorded “Big Boss,” was in 
November). On March 8, Def Jam will present a 
selection of the songs on Undisputed, a compilation 
introducing fans to these new recruits and, to some 
extent, to the label’s new direction. As Def Jam 
celebrates its 35th year, it’s racing to reclaim its place 
as the leader in new hip-hop — and betting on this 
diverse roster of rookies to usher in a new era at the 
label under CEO Paul Rosenberg.

“To remain vital, we have to stay current,” says 
Rosenberg, 47, who just completed his first year 
helming Def Jam, investing heavily in video content 
as well as music. Prior to arriving at the label, the 
Detroit native spent decades managing Eminem, 
running Shady Records and leading management 
firm Goliath Artists (Danny Brown). “Around 2017, I 
felt like Def Jam was in need of some reconnection 
and a new look forward [in order to] continue to 
impact the culture. When I was just a fan and not 
working in the industry, Def Jam was the place 
every artist in hip-hop wanted to sign to. There was 
Def Jam, and there was everybody else. My goal” — 
with the help of the rap camp artists — “is to make 
that the case again.”

WHEN RICK RUBIN AND
Russell Simmons founded Def Jam out of Rubin’s 
New York University dorm room in 1984, they were 
focused on experimentation: mixing elements 
of punk and metal with the groundbreaking 
sounds of New York’s streets and seeing how it 
all landed. Bratty and provocative, that Def Jam 
was known for taking risks and making noise, for 
championing early rap innovators like LL Cool J 
and Public Enemy, and for turning the sounds 
of urban American youth into a 20th century 
phenomenon. In his book The Men Behind Def Jam: 
The Radical Rise of Russell Simmons and Rick Rubin, 
Alex Ogg recalls how, from its earliest days, the 
label “produced a musical legacy of unchallenged 

caliber” and “established rap as the dominant form 
of American youth music.”

In recent years, the financial pressures of a rapidly 
changing industry took the label in a different 
direction. Under the leadership of Steve Bartels 
in the mid-2oios, Def Jam broadened its scope to 
focus on mainstream pop artists like Justin Bieber 
and Alessia Cara and DJs like Axwell + Ingrosso 
— all hitmakers, but, grouped together, a bit of a 
musical grab bag. (Before Bartels took over in 2013,

Joie Manda, Antonio “L.A.” Reid, Jay-Z and Kevin 
Liles had all taken turns at the wheel in various 
capacities. Lyor Cohen, the label’s longest-serving 
president, ran it from 1988 to 1998.) Among the 
84 songs that Bartels helped shepherd onto the 
Billboard Hot 100, 12 made the top 10, including 
Iggy Azalea’s “Fancy” (featuring Charli XCX) and 
DJ Khaled’s 2017 summer anthem, “I’m the One.” 

“Look, the industry changed and went through 
some hard times” in the Bartels era, says Rich 
Isaacson, Def Jam’s new GM. Isaacson is an industry 
veteran: His label, Loud Records, signed Wu-Tang 
Clan in 1992. “The people who were running the 
company probably did what they had to do to keep 
the lights on, and they signed some great artists. But

THE COACHES

Rap camp’s A&R team: executive vp Victor, vp A&R 
Edwards, producer Lamarre and talent scout Genao. “I 
look at the individual — for them to be as authentic and 
polarizing as possible,” says Victor of the rap camp artists. 
“Unapologetic in who they are. That feels like Def Jam.”

RICARDO “RICO BEATS” 
LAMARRE (left) and 

PEDROGENAO
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Landstrip Chip at the board. In back, 
from left: Genao, Edwards and Lamarre.

the brand needed to re-establish its place as the gold 
standard in hip-hop.”

In 2016, the streaming boom ignited a resurgence 
in recorded-music revenue, generating double-digit 
industry growth for the first time in two decades, 
with rap and R&B leading the charge. That should 
have been great news for Def Jam, but its market 
share and industry clout were both declining. By 
mid-2017, the former had dropped to ninth place, 
behind Interscope, Republic, Capitol and, most 
notably, Atlantic, which was ruling urban radio with 
artists like Cardi B, Meek Mill and Gucci Mane.

In August 2017, Lucian Grainge, CEO of Def 
Jam’s parent company, Universal Music Group, 
announced that Bartels was out and Rosenberg in. 
Their joint objective was clear: Refocus the label on 
hip-hop and reforge the Def Jam identity.

Rosenberg assembled G.O.O.D. Music’s Steven 
Victor (best-known for managing Pusha T and 
Desiigner) to lead A&R and a group of industry 
veterans, including former Complex content chief 
Noah Callahan-Bever, to manage an in-house 
creative team. Victor’s first order of business was 
signing an unusually large roster of new artists for a 
rebrand to coincide with the label’s 35th anniversary. 
His second was rap camp.

Technically, the idea originated with talent 
scout Pedro Genao, a Rosenberg hire from Shady

Records and Goliath. In May 2018, he and fellow 
scout Lamarre, 36, were in Los Angeles working 
with 23-year-old Brooklyn rapper Fetty Luciano, 
who had been struggling with writer’s block, but in 
Hollywood “we caught this energy from Fetty that 
we didn’t get in New York,” says Genao, 36. “There 
were no distractions. He was taking instruction. It 
was magic.” They wondered what would happen if 
they applied the same approach on a larger scale.

Genao pitched Rosenberg on a sort of creative 
boot camp: Def Jam could get its newest signees out 
of their comfort zones and into professional studios, 
giving each artist scheduled blocks of time to write, 
record and edit. Songwriters would be on deck in 
case artists froze up; sound engineers would be 
encouraged to offer critical feedback; and producers 
would make sure the songs felt cohesive.

For Victor, 38, limiting the number of producers 
was key to re-establishing Def Jam’s sonic identity. 
He used 1990s label compilations by No Limit, 
Bad Boy, Cash Money and Star Trak as a blueprint. 
“Those compilations sounded like all the artists 
were literally working together,” he says. “Like the 
music had all been baked in one spot.” Early on, 
he hired Lamarre as the camp’s in-house producer. 
“He’s the connective tissue,” says Victor.

The final element of Def Jam’s savvy rebranding 
efforts came from Callahan-Bever: a documentary 

series following the kids and coaches 
through rap camp as they make 
music, eat In-N-Out burgers, get 
tattoos, play basketball, even sit 
in reality-TV-style confessionals 
to let off steam (or, more often, 
to self-aggrandize). It’s one part 
Survivor, one part Real World, one 
part Making the Band, and when the 
eight-episode show airs on Def Jam’s 
YouTube channel (starting March 7), 
executives hope it reframes the 
label — and majors in general — as 
vital. Clearly, some of the artists 
at today’s Paramount session are 
already convinced. “This is a damn 
dynasty!” says Sneakk, 22, another 
Bay Area artist from the SOB X RBE 
crew. “I’m just happy to be here.”

In the end, rap camp and its
attendant marketing efforts cost the 

“equivalent of an A-list artist rollout,” according to 
an executive inside Def Jam. “Hopefully we’re able 
to demonstrate not only why you might need a label, 
but what a modern label can be in this era,” says 
Rosenberg. “It’s an optimistic and maybe altruistic 
way of approaching things, and I might be naive. 
But if we can show the support, camaraderie and 
brand benefit that artists might not be able to get 
elsewhere, that’s a huge win.”

He knows that these days his biggest 
competition might not even be a label like 
Atlantic, but SoundCloud. TJ Porter, an 18-year- 
old rapper from Harlem with a brash charm, 
says he ultimately signed for that very reason: 
Def Jam, he felt, would give him the “extra push” 
he needed, rather than “floating in SoundCloud” 
forever. “I was always recording in the projects, 
in my environment,” he says. “Now I’m in Los 
Angeles, I’m in Atlanta, I’m working with new 
people. It’s me on a different level.”

AT PARAMOUNT, THE RAP 
campers are posing for what feels like the swaggiest 
high school class picture imaginable. No two artists 
here have the same sound, and they jump at the 
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opportunity to differentiate themselves. Some smile 
with endearing sincerity, while others get right to 
flexing. Bernard Jabs opens his shirt to show off a 
Lion King tattoo. Lul G bites his lip in a smoldering 
pout. S3nsi Molly and Lil Brook flash middle fingers 
with alarming rapidity. “I’m getting emotional,” 
says Genao. “It’s like graduation!”

Each artist signed with Def Jam for different 
reasons. While a handful were excited just to be 
picked, others were leery of giving away too much 
too soon. “I’m not going to lie: There was stuff 
that I liked and stuff that I didn’t like” about Def 
Jam’s offer, says YFL Kelvin, a 22-year-old from 
Cleveland who signed last August. “That’s how 
these things go. Some of it was about the terms, 
some of it was about the pacing, and money too, 
you feel me? But it all worked out. I wouldn’t 
have signed if I didn’t feel comfortable.” (Despite 
the air of competition that the documentary 
emphasizes, the artists here aren’t vying for 
a limited number of spots at Def Jam and, 
according to that executive within the label, have 
relatively typical starter contracts.)

Dominic Lord’s decision came down to Victor, 
who had first approached him about working 
together in 2011. “I knew what I didn’t want, which 
was to do mediocre shit,” he says, “and that’s where 
you’ve got to be careful.” Within the industry, 
Victor is known as someone who pushes boundaries 
and resists trends. Lord trusts him. “He has been 
around, you know? He’s family.”

For many of the artists, the security that a label 
offers was most appealing. “If it wasn’t rapping, it 
was going to be trapping,” says YFL Kelvin, “and 
I didn’t want that to be my life.” Fetty Luciano, 
a former member of the GS9 crew that included 
Bobby Shmurda, recently spent time in prison for 
conspiracy and gun charges. “If I get a chance to do 
something right and get money legally, I’m jumping 
on it,” he says. “Poverty made me sign in the end.”

Even those who had already built fan bases 
on social media felt they had climbed as high 
as they could on their own. “I’m from Atlanta,” 
says Landstrip Chip, an early rap camp standout 
all the newbies seem to idolize. “If you’re not 
pouring hundreds of thousands of dollars into your 
campaign, you’re not even going to get noticed.” 
He had already been approached by most of the 
city’s independent labels but had his eyes set on a 

major. “I was going to get the same terms, the same 
percentages wherever I went — I might as well go 
big,” he says. Ultimately, Def Jam came first. “I like 
to reward people who are early,” he says. And he 
appreciated that the label “understood my vision 
and didn’t try to change me. I wasn’t about to let 
someone tell me how to do my hair.”

S3nsi Molly and Lil Brook saw their share of this 
too. Within the first 15 minutes of one meeting with 
a competing label, they recall, they were offered 
suggestions for ways to change their appearance. 
“We were like, ‘Are you serious? You called us,’ ” 
says Molly. Other executives acted cool; one even 
tried to get them to drink during the meal. “She 
was like, ‘Go ahead, it’s OK, I won’t tell,’ ” says 
Brook, rolling her eyes. “We were like, ‘Fuck outta 
here.’ Be real.”

Such are the new power dynamics of signing 
hip-hop talent in 2019. “I wasn’t going to sign with 
anyone who didn’t get exactly what I was doing, 
because I was already a star,” says Jabs. “I’m not 
saying I won’t play ball with you, but it’s my game.”

Clearly, Def Jam is betting on Victor’s taste and 
curiosity to give the label an edge. “I’m in the mix 
as much as a 15-year-old,” he says, “and if I hear 
a Japanese artist that sounds interesting, I’ll fly to

Tokyo that night to hear them.” And yet his business 
tactics are surprisingly old-school. He insists on 
album-focused rollouts that are deliberate and 
slow, which can prove frustrating for rookies used to 
constantly sharing new material on Instagram, but 
also offers the kind of patient artist development 
that’s rare in the industry today. Victor points to 
Kanye West, The-Dream, Pharrell Williams and 
his own client of 15 years, Pusha T, as proof that his 
methods work. “They didn’t rush,” he says with 
a shrug. “The benefit of these things is you get 
artists with longer life spans. The SoundCloud shit 
is popping, and I’m into it, but something has to 
come after that.”

As the group breaks up after the class picture, 
Porter — the trash-talking class clown — splits from 
the back row to perform a backflip. He barely makes 
it, and a follow-up is demanded. Heckling ensues, 
and a dozen cellphone camera flashes light up his 
face. “This doesn’t intimidate me — this just looks 
like one of my shows!” he boasts, adjusting his 
chain and addressing his buddies like they’re a sea 
of screaming fans. On round two, he lands firmly 
on his feet with a triumphant thud. “That’s how 
it’s done,” he declares, and without missing a beat, 
turns toward the cameras. O
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43 43 40 MEEK MILL maybach/atlantic/ag 1 44

33 39 41 EMINEM shady/aftermath/interscope/iga 1 243

- 42 KACEY MUSGRAVES MUNASWlLE/llMI 9 9
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53 54 Fu! BRETT YOUNG BMLG 15 116
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44 45 46 BAD BUNNY RIMAS 23 49
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49 [34] 48 THE CHAINSMOKERS Diwwaiam 1 169

45 J7
K - _ •_

49 CAMILA CABELLO SYCO/EPIC 1 115

NO.6
Florida Georgia Line

Florida Georgia Line vaults 44-6 
on the Artist 100, returning 

to the top 10 for the first time 
since July as the duo’s new LP, 

Can't Say I Ain't Country, opens 
at No. 1 on the Top Country 

Albums chart (see page 57).
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City Girls 
Storm 
Top Five
City Girls (above) jump 
13-5 on Emerging Artists, 
reaching the top five 
for the first time as the 
Miami-based hip-hop 
duo’s breakout hit, “Twerk,” 
featuring Cardi B, likewise 
reaches the top five on 
the Mainstream R&B/ 
Hip-Hop airplay chart (7-5) 
and enters the top 20 on 
Rhythmic (22-19).

Singer-songwriter Hayes 
Carll debuts at No. 7 on 
Emerging Artists as his 
new LP, What It Is, arrives 
at No. 10 on Americana/ 
Folk Albums and No. 26 
on Top Country Albums 
(5,000 equivalent album 
units, according to Nielsen 
Music).

Plus, 20-year-old English 
alt-rocker Yungblud 
debuts at No. 43 on 
Emerging Artists as 

“11 Minutes” with Halsey, 
featuring Travis Barker, 
opens at No. 7 on Hot Rock 
Songs. It’s his first entry on 
the chart, with 3.4 million 
U.S. streams and 9,000 
downloads sold.

—Xander Zellner

CHART BEAT

P!NK SPRINTS IN 
WITH ‘WALK’
P!nk (above) surges 
onto the Adult Top 40 
airplay chart at No. 19 
with new single “Walk 
Me Home.” The song 
logs the second-highest 
start of her 26 entries, 
dating to her first in 
2001, while she notched 
her best entrance 
as recently as 2017, 
when “What About Us” 
launched at No. 18. 
Meanwhile, P!nk’s “A 
Million Dreams,” from 
The Greatest Showman: 
Reimagined, holds at its 
No. 11 high. She boasts 
the most No. 1s — nine 
— among soloists since 
the survey began in 
Billboard in March 1996, 
and is second overall 
only to Maroon 5, with 
13. —Gary Trust

Go to billboard.com for 
full Chart Beat coverage, 
including columns and 
podcasts.
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LAST 
WEEK

THIS 
WEEK

ARTIST CERTIFICATION
IMPRINT/DISTRIBUTING LABEL

Title PEAK 
POS

WKS ON I

CHART 1

1 til ARIANA GRANDE [Ml ^epuhlie
Thank U, Next 1 2

© o queen Bohemian Rhapsody (soundtrack) 
HOLLYWOOD 2 ia

o o LADY GAGA & BRADLEY COOPER ▲
INTEL^CÜPE/IGA

A Star is Born (Soundtrack) 1 20
HOT FLORIDA GEORGIA line Can't Say I Ain't CountrySHOT ■ Al 4 1

DEBUT DMLG

NEW DRAKE
YOUNG M0NEVÆA5H MONEY/»ENJBUt

so Far Gone 5 1

4 6 A BOOGIE WIT DA HOODIE Hoodie SZN
HlCHBRlOGE INE '.ABEl/ATlANW/Wj 1 9

□ 1 post malone A beet bongs & bentleys 
REPUBLIC 1 43

6 8 TRAVIS SCOTT A
CACTUS IAPK/uBAHD HUiSTLE/EPK

ASTROWORLD 1 29

7 9 21 SAVAGE
SLAUGHTEN 3ANG/EPIC

1 Am > 1 Was 1 9

10 10 MEEK MILL •
mayuach/ailanik/ag

Championships 1 12

o u DRAKE ▲
YOUNG MONEYS ASH MONEY/» EPU0UC

scorpion 1 34

e 173 queen△ GieatstWsii&iii:itiePtatiiunCM»i 
HOLLYWOOD 9 132

NEW © AVRIL LAVIGNE Head Above water 13 ï

12 14 soundtrack spider-Man: into The spider-Verse 
REP’iFnii 2 10

16 © JUICE WRLD • Goodbye & Good Riddance
GRADE A/lHIERSCOPE/IGA 4 40

© © LUKE COMBS ▲ This One’s For You
RIVER HOUSE/COLUMBIA NASHVILLE/SMN 4 90

11 17 FUTURE Future Hndrxx Presents: The WIZRD 
cPElBANW/tPK 1 5

© 18 soundtrack A The Greatest Showman
W/WH <£M IPV fOX/AtlANTIC/AG 1 63

© 19 CARDI B A
thexsrgroup/atlanticag

nvasion Of Privacy 1 46

O O YNW MtLLY
YNW Mi

1 Am You 20 7

17 21 KODAK BLACK
MllAl N OlA'.Z/AILANIt</Au

Dying To Live 1 10

19 22 LIL baby & gunna Drip Harder
YOUNG STONER UFE/30Q/QUALin CDNTB3i/M0r<MN/A#CART0L 4 20

o 23 KACEY MUSGRAVES
MCA NASHVILLE/UMG.S

Golden Hour 4 27

21 24 XXXTENTACION ▲
HAD VIBES FORiViP

? 1 49

20 25 BILLIE EILISH©
OAR. AOOM/iNieiSCOPE/K.A

Dont Smile At Me 14 61

24 26 BAD BUNNY
RIMAS

X100PRE 11 9

25 27 POST MALONE A
REPUEiijr

Stoney 4 115

NEW G TEDESCHI TRUCKS BAND
SWAMP fAMKV/FAMIASY/COMORC

Signs 28 1

G BLUEFACE
PtHH AMOlDUEWHME

Famous Cryp 29 7

G 30 ELLA MAI©
10 SmtCRS/lNTE RSCOPE/iCA

Ella Mai 5 19

© 31 ARIANA GRANDE
REPUBLIC

Sweetener 1 27

23 32 LIL BABY
QUALITY CONrHOL/MOWN/FAPUOl

Street Gossip 2 12

B 33 ED SHEERAN A
ATLANTIC/AG

* (Divide) 1 103

30 34 LAUREN DAIGLE
CENTRIttTY/nrONE

Look llp Child 3 24

35 0 RIG IHA L BROADWAY CAST A Hamilton: An Ama kan Musical
HAMILTON UPTnWWL.ANrK/AIi 3 178

33 36 YOUNGBOY NEVER BROKE AGAIN Realer
HEYER BROKE AGAIN/ATl ANTIC /AG IS 9

57 F] YNW MELLY
YNW MELLY/300/AG

we All shine 27 s

38 DAN ♦ SHAY 
WAfWERfiflOS. KASHVIUT/WWI

Dan + Shay 6 35

t1 39 KHALID A
RIGHT HAND/RCA

American Teen 4 103

36 40 LIL WAYNE ▲
YOUNG MONEY/REPUBLIC

Tha Carter V 1 21

42 41 PANIC! AT THE DISCO •
KP//PULUD BV BAMCW/tMG

Pray For The Wicked 1 35

40 42 metro boomin Not All Heroes wear capes
AOOMINATl/REPUBI^ 1 16

39 43 KHALID
RIGHT HAND/RCA

Suncity 8 18

NEW Fail INSANE CLOWN POSSE
PSYCHOPATHIC

Fearless Fred Fury 44 1

G 45 H.E.R. •
RCA

H.E.R. 23 70

45 46 BAZZI •
ZU/t AMCÜ5 MU./ATL ANTIC/AG

cosmic 14 46

E 47 CHRIS STAPLETON A
MERCURY NASHVlLte/UMGA

Traveller I 180

43 48 EMINEM ▲
SHACVAFTERMArii/iNTniSCOPt/IGA

Kamikaze 1 25

49 49 KENDRICK LAMAR A
TCP DAWtyAUERMATH/INTERSCOPEAuA

DAMN. 1 97

51 50 IMAGINE DRAGONS A
MDlMKORNER/INT£ftSCO0e/IGA

Evolve 2 87

LAST 
WEEK

THIS 
WEEK

ARTIST CtRTIFICAIION
IMPRIN T/DISTRI BUT ING LABEL

Title PEAK
POS

WKS ON 
CHART

46 51 6IX9INE
SCUMGANG

DUMMY BOY 2 13

50 52 IMAGINE DRAGONS origins 2 15

48 53 XXXTENTACION ▲
-

17 2 78

RE © JOSH GROBAN
PEWflSE/WA3NER MOS.

Bridges 2 9

53 55 BENNY BLANCO FRIENDS KEEP SECRETS (EP)
PRIERA nEEP SECHTS/IHltRSEOPt/TG* 41 11

60 56 Ml GOS A
QUAuTY CONIROl/MOIOWB/IAMOi

Culturel) 1 56

73 G J. COLE A 2014 Forest Hills Drive
¡j«t »MYHIE/MJC NAllOM/tOlUMUiA 1 220

74 © J. COLE A
DREAMViLtE/roC NATlOH/iN tERSCOPF/WA

KOD 1 44

© © DRAKE A
VOUHG MONEVCA'-H UOKEV/REPOBUC

Take Care 1 312

58 60 TRIPPIE REDD A LOVP Letter TO YOU 3
TENFH0U5AND PROJECTS 3 15

□ 61 ELTON JOHN •
NXKET/iSUWD/UME

Diamonds 23 67

54 62 TAYLOR SWIFT A- .• ■ reputation 1 67

63 63 LIL BABY • Harder Than Ever
QUAUTY CONTROL/MOIOWK/CAPiTOL 3 40

□ 64 MAC MILLER 
WARNER WC»,

swimming 3 29

68 65 DRAKE A
VOUHG MONEV/EAW UOHEV/REPUBIIC

Views 1 147

65 66 LIL UZI VERT ▲
GENERATE VOW/^LANTlC/AG

Luv is Rage 2 1 78

59 67 SKI MASK THE SLUMP GOD
VICTOR VICTOR WOPLUWIOE/REPUBI K

STOKELEY 6 12

61 68 GUCCI MANE
GU'WÛP/AU ANT;l/Ag

Evil Genius 5 11

52 69 MARSHMELLO Marshmello: Fortnfte Extended Set 
JOYTIME collective 45 3

66 70 NICKI MINAJ ▲
YOUNG MONEY/CASH MONEY/REPUB MÇ

Queen 2 28

0 71 CAMILA CABELLO ▲ 
s vcoTepic

Camila 1 58

72 QUEEN A
HOLLYWOOD

Greatest Hits 11 327

80 73 EMINEM A Curtain Call: The Hits
5HA[*7AFlEmTH/fNIE©SCOPE/»uA 1 433

78 74 DRAKE More Life 1 101

75 journey © Journey's Greatest Hits
COIUV! 10 552

* 76 MICHAEL BUBLE 
■

Love 2 12

70 77 KANE BROWN
ZONE 4/RCA NASHVILLE/SMN

Experiment 1 15

67 78 maroon 5 A
7?2/INT£R$COP£/«A

Red Pill Blues 2 68

72 79 TORY LANEZ
UAOKM/IRIISJCWVIM

Love me Now? 4 17

80 BOB MARLEY AND THE WAILERS©
TUTT GONG/TSLAKD/U ML

legend: The Best Of.. 5 562

77 81 KANE BROWN ▲
ZONE 4/RCA WASHVILLC/SMN

Kane Brown 5 116

92 © SOUNDTRACK A
Will WWfY

Moana 2 118

82 83 JASON ALDEAN ©
MACON/UW.iN BOW/BWVMMb

Rearview Town 1 45

71 84 TWENTY ONE PILOTS© 
■

Trench 2 20

142 © THE NOTORIOUS B.I.G. A
BAD B0VRHIW

Greatest Hits 1 163

© 86 SHAWN MENDES© 
»51 AHO

Shawn Mendes 1 39

S7 87 Michael Jackson A The Essential Michael Jackson 
EPK/IEGACV 31 265

93
fssl CRSD0ICECLEARWA1ER REVIVAL© Ononide Hie 20 Greatest Hts

r^TASY/TO^TiRli 22 407

NEW © e lvi s pre su Y EMS: TT» '68 comeback special The B«r Of (seuidtracki
RCAAEGACÏ 89 1

NEW © QUINN XCII From Michigan With Love
COLUMBA 9C 1

76 91 BEBE REXHA©
WARNER esos.

Expectations 13 35

86 92 bts Love Yourself: Answer
DIOUTINTERMINMCNT 1 26

105 © BRUNO MARS A
ATLANIIC/AG

24K Magic 2 118

95 94 NF A
. •

Perception 1 72

89 95
FLEETWOOD MAC 0
WARNER WS./RMIW

Rumours 1 310

90 96 FUTURE & JUIG WRLD Rltuie & Juice WRLD Ples«lt_ WRID W DRUGS
GRADE A/INT£<6C0H/PW€BA«N/|GA/£P4C 2 18

97 BILLY JOEL A The Essential Billy Joel
COLU Mfr &/LEGACY 15 13!

94 98 THE WEEKND A
XO/RO-UBLiC

Starboy 1 117

97 99 THOMAS RHETT A
VALCPY/BULG

Life changes 1 76

85 100 5 SECONDS OF SUMMER 
ONE MODE/CAPiTOl

Youngblood ï 36

Grande’s 
Double
Ariana Grande’s Thank U, 
Next spends a second 
week at No. 1 on the 
Billboard 200, making it 
the first album by a solo 
woman to spend more than 
a single week at No. 1 in 
over a year.

Thank U earned 151,000 
equivalent album units in 
the week ending Feb. 21 
(down 58 percent from its 
debut of 360,000 units), 
according to Nielsen Music. 
Of that sum, 20,000 were 
in album sales (down 
82 percent).
The last album by a solo 

woman to rack up over a 
week at No. 1 was Taylor 
Swift’s reputation, which 
tallied four nonconsecutive 
frames (its first three: 
Dec. 2-Dec. 16, 2017, and 
then Jan. 6, 2018). (In 
between reputation and 
Thank U, the A Star Is Born 
soundtrack, credited to 
Lady Gaga and Bradley 
Cooper, spent three weeks 
at No. 1.)

Meanwhile, between the 
time that reputation was 
last No. 1 (Jan. 6, 2018) and 
the chart dated March 2, 
2019, five albums by solo 
men have spent at least 
two weeks atop the list: 
A Boogie Wit Da Hoodie’s 
Hoodie SZN (two weeks), 
21 Savage’s I Am > I Was 
(two), Travis Scott’s 
Astroworld (three), Drake’s 
Scorpion (five) and Post 
Malone’s beerbongs & 
bentleys (three).

Perhaps more surprising, 
of the 43 No. 1 albums 
since reputation last ruled, 
only five were by solo 
women: Grande’s two 
No. 1s, Sweetener and 
Thank U, Next; Camila 
Cabello’s Camila; Cardi B’s 
Invasion of Privacy; and 
Carrie Underwood’s Cry 
Pretty. As for the rest, 24 
were by solo men, 11 were 
from groups (all of them 
male) and three were 
soundtracks (The Greatest 
Showman, Black Panther 
and A Star Is Born).

—Keith Caulfield
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LAST 
WEEK

7HIS 
WEEK

ARTIST CERTIFICAilON 
IMPRINT/OISTRIBUTING LABEL

Title PEAK 
POS.

WKS. ON I

CHART 1

96 101 YOUNGBOY NEVER BROKE AGAIN ▲
NEVER BROKE AGAIN/ATlANFirAG

until Death call My Name 7 43

107 (io] 2PAC0
AMABU/DEATH ROW/INTEPSCOPE/UMf

Greatest Hits 3 260

84 103 XXXTENTACION Skins 1 11

□ 104 ED SHEERAN △
ATLANTIC/AG

K 1 244

103 105 SZA ▲ 
TOP DAWG/RCA

Ctrl 3 89

155 (w] CARRIE UNDERWOOD •
CARI 101 NASMVIlli/UMuN

Cry Pretty 1 23

144 CITY GIRLS
■ ■

Girl Code 63 7

... A kevin gates Luca Brasi 3
BREAD WlNNERS ASSOC IAItON/ATLANlKr/AG 4 21

112 109 IMAGINE DRAGONS △
MDINAK0R N ER/INTERSCOPE/IGA

Night Visions 2 334

122
[ho] TOM PETTY AND THE HEARTBREAKERS 0 Greatest Hits

WTA/UENWUME 2 307

34 m BACKSTREET BOYS 
K-BAHN/RCA

DNA 1 4

116 □ KENDRICK LAMAR A good kid, m.A.A.d City
TOP ?AW/AFTERMAW NT E RSCOPE/“ A 2 330

O 113 SOUNDTRACK ▲ Hack Paitier:Uie Alton. Musk From And Inspired ty
FOPOA^/AFTERMATH/iNTERSCOPC/iGA 1 54

114 halsey A hopeless fountain kingdom
ASJRALWERK5 1 90

© 115 DUALIPA©
WARNER BROS.

Dua Lipa 27 86

109 116 LIL MOSEY
INTERSCO PE/lGA

Northsbest 29 13

113 117 THE WEEKND A Beauty Behind The Madness
XO/REPU0LIC 1 181

HO 118 travis scott ▲ Birds in The Trap sing McKnight 1 129

114 119 TRIPPIE REDD
TENTHOUSAND PROJECTS

Life's A Trip 4 28

115 120 WEEZER Weezer (Teal Album)
WEEZER/CRU5H MUSKAU ANTIC/AG 5 5

91 121 various artists XXXTENTACION Presents Members only, iv 
Mr»‘l(R< ONLY/F 18 5

126 A RIHANNA △
WESTBURY WMD/RDC NATION

ANTI 1 160

117 123 RODDY RICCH Feed The Streets n 68 14

NEW
[24] RYAN BINGHAM American Love Song

AXSIER BINOHAM/tHIRtY IICER: 124 1

125 125 TWENTY ONE PILOTS △ 
fUt LEO BV RAMÎN/ÎMG

Blurryface 1 197

127 126 GEORGE STRAIT △
MCA NASHVILLE/UM^l

50 Number ones 1 99

130 127 SAM SMITH △
CAPITOL

In The Lonely Hour 2 243

(1281 MICHAEL JACKSON 0
F PIC/LEGACY

Thriller 1 355

129 ARIANA GRANDE ▲ 
ACPublic

Dangerous Woman 2 137

123 130 JOJI
88RISING/12TORE

BALLADS 1 3 16

A 145 1 [131] THE BEATLES 0
APPLE/CAPITOL/UME

1 1 356

141 (1321 BRETT YOUNG▲
OMLG

Brett Young 18 106

119 133 6lack East Atlanta Love Letter
IVRN/IN1EIK40PE/IGA 3 23

120 134 QUAVO
QUALITY CONTRO L/MOYOWN/UPITOl

Quavo Honcho 2 20

143 (13 Ì] DRAKE A Nothing Was The Same
WING MOM <!CASH MON £ '/RERUBLI.' 1 273

132 136 LIL SKIES©
Al L AT GOT/ATLANTIC/AG

Life of A Dark Rose 10 59

139 137 TAYLOR SWIFT A
BiG machine/bmll

1989 1 219

^4^ 138 THE BEATLES 0
APPLE/CAPHOLAIMt

Abbey Road 1 297

108 139 THE CHAINSMOKERS 
DISRüPTORAûLUMBlA

Sick Boy 53 22

131 140 YOUNGBOY NEVER BROKE AGAIN 
NEVER BROKE AGAIN/ATUMWIWU*

4 Respect 4 Freedom 4 Loyalty- 14 23

129 141 GUNNA
YSL

Drip Season 3 55 51

121 142 SHECKWES
CACTUS lACK/GJW.MHTERSCOPE/lGA

Mudboy 17 20

134 143 ozuna Aura
VPENTEfiTAiNMENI/DlMELCVI/SONY MUSIC LAUR 7 26

151
[144] BOB SEGER & THE SILVER BULLET BAND 0 Greatest Hits

HIDEOUT/CAPITOL/UME 8 265

138 145 CHRIS BROWN ▲ Heartbreak on A Full Moon 
nr a 3 68

152 (14<J JON PARDI A
CAPITÛL NASHVILLE/UMGN

California Sunrise 11 133

150 147 GUNS N’ROSES A
GEFTEN/UME

Greatest Hits 3 458

148 148 PANIC! AT THE DISCO A
DCD2/FUELED BY RAMEN/EMG

Death Of A Bachelor 1 162

NEW A NATTI NATASHA
PlNA/SONr MUSIC LATIN

ilumiNATTl 149 1

159 □ EAGLES0 Their Greatest Hits 1971-1975
ASYLUM/ELEKFRA/RHINO 1 262

IASI 
WEEK

THIS 
WEEK

ARTIST CERTIFICATION Title
IMPRINT/DISTRIBUTING LABEL

PEAK 
POS.

WKS. ON 
CHARI

128 151 maggie Rogers Heard it in a Past Life
DESAY SOUNDS/CAPUCL 2 5

NEW
[is] INDIA.ARIE worthy

SCHLtlRC/IIMC 152 1

101 153 VARIOUS ARTISTS NOW 69
UNtVERSALAQWY MUSIC/liGACY 32 3

154 BRANDI CARLILE By The Way. 1 Forgive You
LOW COUNTRY SOUND/ELEKTRA/Eki3 5 4

153 155 PLAYBOI CARTI Die Lit
AWGE?N TERSCOPE A 3 37

157 156 METALLICA 0 Metallica
Bl MKENEWRHiNO 1 523

149 157 alec benjamin Narrated For You
AR ’ 1ST PAR 1N E as GW! . W ’ I AN 1 A A, 127 6

11351 158 BRUNO MARS A Doo-wops & Hooligans 
ELEKTRA/EMG 3 410

162 159 FIVE FINGER death punch A Decade Of Destruction 
PROSPECT PARI 29 57

158 160 ADELE 0 21
XL/COLUMBIA 1 403

I64' 161 zac brown band Greatest Hits So Far... 
ROAR /SOUTHERN GROUHD/ATlAHTK/AG 20 199

174
[lô] AC/DC0 Back In Black

COLUMBIAAtGAOi 4 347

f 166j 163 SOUNDTRACK △ Frozen
WALT DISNEY I 124

RE (164J casting crowns only Jesus
BEAC II STREf T/REU NlON/PtG 42 4

163 165 BRYSON TILLER △ TRAPSOUL
TRAPSOUL/SCA 8 174

165 166 FRANK OCEAN ▲ Blonde
EicrrsroN tcry 1 117

RE □ BRETT YOUNG Ticket TO L.A.
BMLG 15 8

146 168 CODY Johnson Ain't Nothin' To it
cojo/wmk 9 5

137 11691 MORGAN WALLEN If 1 Know Me
BhG LOUD 72 21

RE [/] ELVIS PRESLEY △ Elvis: 30 #1 Hits
RCA/LEGACY 1 116

185 nirvana 0 Nevermind
SU«W^OGC/G»ftli/U«« 1 413

118 172 GRETA VAN FLEET Anthem Of The Peaceful Army 
lava/republic 3 18

136 [/] THE ROLLING STONES 0 Hot Rocks 1964-1971
Aereo 4 297

fissi [/] drake △ If You’re Reading This it's Too Late
YOUNG MONEYS ASH UONEV/MPUtlur 1 194

[1791 175 SHAWN mendes ▲ illuminate
ISLAND 1 119

© 176 CHRIS STAPLETON ▲ From A Room: Volume 1
MERCURY MSHVlLLEAJMGH 2 94

172 177 ADELE 0 25
kl/columbia 1 165

167 178 LIL DURK Signed To The Streets 3
ALAMO/lh’flKCOK/IGA 17 14

176 179 ozuna A odisea
VP EKFERFA'NMENl/OlME I.0VI/5ONY mww. i a»in 22 76

182 180 LAUV 1 met you when 1 was 18. (the playlist)
LAUV/AWAl ».O0ALT 50 32

ISO 181 KODAK BLACK ▲ Project Baby Two
DOLLAZN DEAlZ/AiLANFIC/AG 2 78

178 182 g-EAZY A The Beautiful & Damned
C-tA/Y/BVG/BPG/RCA 3 58

190 183 SOUNDTRACK A Trolls
VILLA 40/DREA VWDRKS/RCA 3 121

O 184 VARIOUS ARTISTS Grammy Nominees 2019
GRAMMV/P£PUBL?C 56 4

189 185 MIGOS Culture
QUAilYV C0NTMK/3CKWC 1 103

198 (186j 21 savage, offset 8 m Etro boomin without warning
BOCMUU AUUflY üMlFaWOmiUSH 4 62

-170 187 HALSEY ▲ Badlands
ASIRALWERkS 2 156

131 188 THE BEATLES 0 The Beatles (White Album] 
«c.-’lE/CAPIV /UME 1 199

RE [s] blake shelton Reloaded. 20 #1 Hits
WARNER BROS. NASHVILlE/WMH 5 137

173 190 SOUNDTRACK B Reasons Why. Season 2
METFUK/INTERSCGrE/IGA 26 38

[sa] 191 BON JOVI A Greatest Hits: The Ultimate Collection 
I51AN0/UME 5 119

171 192 summer walker Last Day of summer 
IVRH/INHR5€OP£/»GA 44 16

191 193 AJR • The Click
AJR/BMG 61 41

16< 194 SOUNDTRACK The Lego Movie 2: The Second Part 
watertower 169 2

RE [9] simon & garfunk el 0 sinwn And Gat luiltel's Greatest Hits
cqiumbiaaegatv 5 177

194 196 YBN MAHMIR. YBN ALMI GHTY JAY & YBN CORDAE YBN: The Mixtape
APT ®WMTATI»niC/AG 21 18

RE 197 KANYE WEST ▲ The Life Of Pablo
G-OADytCF -'AM 1 128©

198 CHRIS STAPLETON • From A Room: volume 2
MERCURY FfASHVIlLE/UMGN 2 38

RE 199 M BEACH BOYS △ SmfctfSunil^ 
TAPITOt/UME 16 151

RE © 50 CENT Best Of 50 cent
SHAW/WTERKOPi/AFTERMATH/llME 135 9

LADY GAGA 
& BRADLEY 

COOPER 
A Star Is Born 
(Soundtrack)

Lady Gaga and Bradley Cooper’s A Star Is 
Born soundtrack (No. 3; 51,000 equivalent 
album units earned in the week ending Feb. 21, 
according to Nielsen Music) is primed for a 
big gain after the Academy Awards on Feb. 24, 
according to industry forecasters. The set 
may rise to No. 2 on the March 9 chart with 
around 100,000 units earned in the week 
ending Feb. 28, following the film’s win for 
best original song for “Shallow” and Gaga and 
Cooper’s performance at the Oscars. —k.c.

The sixth straight 
top 40-charting album for 

the act was also a hot seller at 
independent stores as it bows 

atop the Tastemakers list (which 
ranks the best-selling LPs at 

indie and small-chain retailers).

TEDESCHI
TRUCKS
BAND
Signs

RYAMBIMGHAM^L^

Vinyl LP sales comprised 
21 percent of the set’s first-week 

sales (a little over 1,000 of its 
total 7,000), prompting its No. 10 
debut on the Vinyl Albums chart. 

American is Bingham's fifth 
entry on the Billboard 200.

Data for week of 03.02.2019 Go to BILLBOARD.COM/BIZ for complete chart data 53
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Lavigne 
Returns; 
Elvis Makes 
‘Comeback’
Avril Lavigne reappears 
on the charts with her first 
album in over five years 
as Head Above Water 
swims in at No. 5 on Top 
Album Sales, No. 13 on the 
Billboard 200 and No. 1 
on Independent Albums. 
The BMG-released set is 
her first independently 
distributed album. Head 
begins with 27,000 
equivalent album units 
earned in the week ending 
Feb. 21, according to 
Nielsen Music. Of that sum, 
20,000 were in album sales. 
Lavigne’s last album, a 2013 
self-titled set, was released 
on Epic and reached No. 5 
on the Billboard 200 (her 
fifth consecutive charting 
set to hit the top five).

Elsewhere on the charts, 
Elvis Presley’s The Best of 
the 68 Comeback Special 
arrives at No. 89 on the 
Billboard 200 (9,000 
units) and No. 16 on Top 
Album Sales (7,000). It 
collects highlights from 
performances recorded for 
his 1968 NBC-TV special 
Elvis (often called the 

“ ’68 Comeback Special”). 
The album’s release is in 
tandem with NBC’s Elvis 
All-Star Tribute, which aired 
Feb. 17 (two days after 
the Comeback highlights 
album arrived). The Blake 
Shelton-hosted program 
honored both The King 
and the ’68 Comeback 
Special, and re-created 
performances from the 
1968 show with stars like 
Post Malone, Shawn 
Mendes and Carrie 
Underwood.

The original soundtrack 
to the ’68 Elvis TV special 
peaked at No. 8 on the 
Billboard 200 on Feb. 8, 
1969. It returned Presley to 
the top 10 for the first time 
in three years, which, at 
that point, was the longest 
gap between top 10s for 
The King since his chart 
career began in 1956.

—Keith Caulfield

TOP ALBUM SALES™__________
LAST 
WEEK

THIS 
WEEK

ARTIST CERTIFICATION
IMPRINT/DISTRIBUTING LABEL

Title WKS ON 
CHART

o o queen Bohemian Rhapsody (soundtrack) HÒLÙWD0D 18

HOT FLOR
SMlG

IDA GEORGIA LINE Can’t Say 1 Ain’t Country 1

□ LADTG
INFERS

AGA & BRADLEY COOPER J
CtX'E/IGA k ASM UBJinlSoundtiiKk) 20

<» 4 ARIANA GRANDE 
RtPUBLK

Thank u, Next 2

NEW AVRIL LAVIGNE 
8MG

Head Above water 1

NEW o TEDESCHI TRUCKS BAND Signs
SWAMP FAUIlWNV.StyCONCORD

1

NEW o INSANE CLOWN POSSE 
PSYCHO PAIHIC

Fearless Fred Fury 1

© queen A Greatest Hits I II & nt The Platin urn Collection
HOLLYWOOD

24

o JOSH GROBAN Bridges 15

12 © QUEEN△
HOLLVWOTD

Greatest Hits 267

o 11 SOUNDTRACK △ The Greatest Showman 
FOVXJ’H CENT URY WATLAW/AG

63

12 MICHAEL BUBLE
REPR^r/WARNEW BROS-

Love 14

13 KACEY MUSGRAVES
M( A NASHVILLE/UMGN

Golden Hour 24

© 14 LAUREN DAIGLE
CENTRICin/!2T0NE

Look Up Child 24

NEW DRAKE So Far Gone
YOUNG MONEY/CASH M0HEY/WÜ BLtC

1

NE tLVIJ rKLSLET IWÜWW W UWUIHW 1

NEW En] RYAN bingham American Love song 
AXSTER BINGHAM/THIRTY TiGERS

1

i \ 18 VARIOUS ARTISTS
UNIVERS *l/«»Y MUSlt/lKiACY

NOW 69 3

E 19 VARIOUS ARTISTS Grammy Nominees 2019
GvAMMVREPUBL^

4

7 20 BACKSTREET BOYS 
X SAHN/RCA

DNA 4

R E © CASTING CROWNS
BEACH STREEWUmON/HG

only Jesus 13

NEw © INDIA.ARIL 
$0«L8>R0/BMG

worthy 1

NEw © HAYES CARLL 
DUALTONE

What it Is 1

6 © CARRI E U N DE RWOOD • cry Pretty
CiPIIOl HäSHVIllt/UMuS

23

E> 25 BRANDI CARLILE By The Way, 1 Forgive You 
LOWiOUNTRV SOUND/ElERTM/EMG 10

?1 26 greta van fleet Anthem of The Peaceful Army tAVA/8iPU8li 18

NEw © TRISHAYEARWOOD 
Gwenoolyh

Let’s Be Frank 1

27 28 WEEZER Weezer (Teal Album)
WEEZ£PA«U5H MUSOnLMHIC/»t

5

© 29 LUKE COMBS ▲ This One’s For You
RTVeR MOUSE/COLUMBIA NA5HV1LiE/5U.M 81

30 chris Stapleton A Traveller
MERCURY NASHVIlLE/UMGH

180

22 31 LINDA RONSTADT
RHINO

Live in Hollywood 3

NEw © NATTI NATASHA 
P MA/SCiW MUS+l LATIN

ilumiNATTI 1

€» 33 DISTURBED
S'PHI5i?W4RNtN BROS-

Evolution 18

NEw
^34^ CZARFACE/GHOSTFACE KILLAH CZARFACE Meets Ghostface 

GET Off DOWN/URGAN iCCX’/SLVtR AGE 1

c> 35 GRETA VAN FLEET
IWAM PU&LK

From The Fires 59

20 36 KIDZ BOP KIDS
■ / ?' r- uy.' ■: i • •. j’

Kidz Bop 39 5

35 37 ORIGINAL BROADWAY CAST A
MAMIIWN UP WVA‘1 A N t IC ZUG

Hamilton: An Atiakan Musical 177

RE © THE NOTORIOUS B.I.G 
Mt' KIY/SHINO

▲ Greatest Hits 46

© 39 TWENTY ONE PILOTS • Trench
PUtlftr 0V MMIN/f MG

20

4a Í40j PANIC! AT THE DISCO •
DCÜ2/FUELED BY RAMEN/EMG

Pray For The Wicked 35

36 41 IMAGINE DRAGONS 
urw KWMR/lkTtRSCnPt/IGA

Origins 15

46 42
METALLICA©
BiMKENED/RHINO

Metallica 490

64 © SOUNDTRACK spider-Man: Into The Spider-Verse 
RLPUBK 10

50 44
BOB 5EGLR&THE SEVER BULLET BAND© Greatest Rt$
HIDEOUTMWOC/UME

269

o © QUEEN
•M/HOLLYWOO;.'

icon: Queen 6

NEW M TOBIAS SAMMET’S AVANTASIA Moonglow
NUCLEAR BLAST J

c 47 CHRIS STAPLETON©
ME KURV HKHVIUE/UMG*

:rom A Room: Volume 2 61

NEW hs CHAKA KHAN 
OIPPY/tSUND

Hello Happiness 1

NEW Esq ONE OK ROCK
FUELED ffV RAMTN/fUG

Eye Of The storm 1

NEW © LADYTRON
UADVTWM

Ladytron 1

HEATSEEKERS ALBUMS™
LAST 

WEEK
THIS 

WEEK
ARTIST CERTIFICATION 
IMPRINT/DISTRIBUTING LABEL

Title WKS.ON
CHART

NEW El TOBIAS SAMMET’S AVANTASIA MOORgtoW 
nuclear Blast

1

NEW ONE OK ROCK
FUElEDBY RAMEN/EMG

Eye Of The Storm 1

NEW o LADYTRON
LAPrTRON

Ladytron 1

NEW o MILLENCOLIN
EPITAPH

SOS 1

NEW HOMESHAKE
SiNMRLvN/OMNIM

Helium 1

NEW © J.S.ONDARA
VERVE TCRECAST/VLG

Tales of America 1

NEW o WICCA PHASE SPRINGS
RUN CM COVER

ETERNAL Suffer On 1

NEW o LOONA
BLOCKBERRYCREATJVE/KAr AO M

IX X] (EP) 1

NEW CRYSTAL LAKE 
SHARPTONE

Helix 1

NEW © SWMRS
rUELEOBY RAMEN/EMG

Berkeley’s On Fire 1

NEW © ROBERT ELLIS
MW WES’

Texas piano Man 1

NEW © MONSTA X Take2 We Are Here.
STARSHIP ENTERTAINMENT

1

NEW © ROTTING CHRIST
StASON OF MISI

The Heretics 1

14 TUE SIN6IN 6 (0 «TRACTORS «Mirto 4 BUtí qg IMHSÄ Gü$el ilKtS
GWHER/WTÜLCMCi

3

NEW © PINEGROVE
PINEGROVE

Skylight 1

NEW © NOCTORUM
SCwOOLKIOS

The Afterlife 1

17 RIVAL SONS
ATLANTIC/AG

Feral Roots 4

1 NEW SETH WALKER
THE RCNAl POTATO FAMII*

Are You Open? 1

19 MANDOLIN ORANGE
YEP ROC

Tides Of A Teardrop 3

NEW © STRUGGLE JENNINGS The Widow's Son 
«•Gtisiomwws 1

NEW © PIROSHKA
BEL.AUNWPIA5

Brickbat 1

NEW © IK PHEW
REACH

What's Understood 1

NEW © KOLOHE KAI
RK DINC.

Summer To Winter 1

RE 24 TYLER CHILDERS
HICKMAN HOLlE R/THIRTY 1 IGE RS

Purgatory 51

25 DAN BREMNES
CURB WORD/ClJRB

Wherever 1 Go (EP) 7

JAZZ ALBUMS™
LAST 
WEEK

THIS 
WEEK

ARTIST CERTIFICATION Title
IMPRINT/DISTRIBUTING LABEL

WKS. ON 
CHART

1
El MICHAEL BUBLE Love

FErRSE/WAR HER BROS
14

NEW © trisha yearwood Let’s Be Frank 1

3 TONY BENNETT & DIANA KRALL LOWlS Here Tc Slay
RPM/VEWE/tClUMHIA/VIG

23

o 4 WILLIE NELSON My Way
LEGACY

23

© □ JlffOTHtlMITIENlMISI^^ 
MCCA/VIG

13

5 6 van Morrison The Prophet speaks 
EXILE 11

a o MEL HOLDER Music Book Volume III; Magnificent 
PSALMIST

3

a jon batiste Hollywood Africans
NANI KJNA/VERVEMö

21

o 9 GALACTIC Already Ready Already
TCHOUP 2ILLA/1HIRTY TIGERS 2

10 © JOHN coitrane Both Directions At once: The lost Album
IMPULSE l/VLG

34

9 u SOUNDTRACK Green Book
SWTULiR/MiLAh n

□ 12 cecile mclorin salvant The window
MAL» AVENUE 13

13 PAUL SIMON in The Blue Light
LEGACY

24

RE © AL DI MEOLA Op LIS
E ARMUSK/EDEL 8

NEW © SCOTT BRADLEE SPOSIMODERNJUKEBOX SepUh The New Orange
POM MODERN JUKE BOX

1

D 16 JAZZ FUNK SOUL Life And Times
SHAHACHlE

4

r RANKY TANKY Ranky Tanky
RESaiEKCE

24

13 18 BUiDOLPHT
RFS0NÄNCE/PI5IHG 1«Z STAPS 6

¿1 © TOMMY EUMAMI EL, (GP & JOHN KNOWLES, CGP HHT SCflgS
J SOUNÜS THIF I 1 TIGERS

6

NEW G u-NAM Future Love
SKY TOWN

1

NEW © BR IAN CULBERTSON Colors Of Love to: Ure in Las Vegas J

©1 22 wayne shorter Emanon
BLUE NOIE

9

NEW □ theon cross Fyah
GEARBOX 1

24 24 KAMASI WASHI ngton Heaven And Earth
MM CM< NO/VOUNG TURKS

35

IS 25 YAH MORRISON ANO JOEY DBRAN(ESCO YWYe Od^ Me Hiy
FKilE/LEGACY 42

A Beautiful 
Million;
Yearwood 
Goes Jazz
As P!nk’s new single, 

“Walk Me Home,” from 
her forthcoming Hurts 2B 
Human album, debuts on 
the Adult Top 40 chart (see 
Chart Beat, page 51), her 
last set, Beautiful Trauma, 
hits a milestone sales mark. 
It reached 1 million sales 
in the week ending Feb. 14, 
according to Nielsen Music 

— the star’s seventh million
seller. Through Feb. 21, 
Beautiful s total stands at 
1.002 million.

Beautiful bowed at No. 1 
on the Billboard 200 dated 
Nov. 4, 2017, and is just 
the fifth album released 
in the last two years to 
sell 1 million. The others: 
Taylor Swift’s reputation 
(2.2 million), the Greatest 
Showman soundtrack 
(1.7 million), Ed Sheeran’s 
+ (Divide) (1.5 million) and 
Kendrick Lamar’s DAMN. 
(1.1 million).

In other diva news, Chaka 
Khan is back on the charts 
with her first studio album 
in over 11 years as Hello 
Happiness arrives at No. 48 
on Top Album Sales (3,000 
sold) and No. 2 on R&B 
Album Sales (see page 59). 
Ahead of Khan on the latter 
list is India.Arie’s Worthy, 
which enters with 5,000.

Elsewhere on Top Album 
Sales, country veteran 
Trisha Yearwood debuts 
at No. 27 with her Frank 
Sinatra tribute set, Let's 
Be Frank (4,000 sold). The 
album also enters at No. 2 
on the Traditional Jazz 
Albums and overall Jazz 
Albums tallies. Yearwood 
is one of few acts to make 
a chart crossover from 
country to jazz, following 
artists such as Willie 
Nelson, Neal McCoy and 
Ronnie Milsap. —K.C.
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Smollett 
Sees 
Social 
Gain
Jussie Smollett (below) 
returns to the Social 50 
at No. 15 following a 
whirlwind week in which 
he turned himself in to 
Chicago police after being 
charged on Feb. 20 for 
allegedly filing a false 
police report. Authorities 
claim the Empire actor
singer helped stage an 
alleged assault on Jan. 22 
where two men reportedly 
attacked him in what was 
initially investigated as a 
hate crime. Smollett, who 
resurfaces on the Social 50 
thanks to 482,000 Twitter 
mentions and 214,000 
views of his Wikipedia page 
in the week ending Feb. 21, 
according to Next Big 
Sound, has maintained his 
innocence.

Another singer also 
appears on the chart due to 
controversy. Ryan Adams 
debuts at No. 50 thanks to 
162,000 Wikipedia views 
in the wake of a Feb. 13 
New York Times article 
in which multiple women 
accused him of sexual 
misconduct, including one 
who is underage. Adams, 
too, has denied the charges. 
However, his upcoming 
album, Big Colors, originally 
scheduled for release on 
April 19, has been shelved, 
and new single “Fuck the 
Rain” free falls off the 
Triple A airplay chart a 
week after dropping 20-36.

Much farther up the 
Social 50, MONSTA X 
reaches the top five (18-5) 
for the first time since 
April 2018 following the 
Feb. 18 arrival of the K-pop 
boy band’s new album, 
Take.2 We Are Here. The 
set follows Take.1 Are 
You There?, which arrived 
Oct. 22, 2018. Take.2 
concurrently debuts at 
No. 5 on the World Albums 
chart with 1,000 copies 
sold, according to Nielsen 
Music. Fans reacted to the 
group’s tweets 491,000 
times, up 131 percent.

—Kevin Rutherford

SOCIAL 50™
LAST 
WEEK

mis 
WEEK

ARTIST
IMPRINT/LABEL

WKS.ON 
CHART

131 BTS
9JQMH ENTERTAINMENT

124

o 2 ARIANAGRANDE 
REPUBLIC

316

3 3 LOUIS TOMLINSON 
7B/SYC0/EP»C

99

4 4 MARSHMELLO
JOYTIME COLLECTIVE

91

18 o MONSTAX
STARSHIP (NTERTAiNMENTAOHl ENTERTAINMENI

64

6 SHAWN MENDES 
ISLAND

218

21 o SEVENTEEN
PLFDß/LOEK iMIERJAIXMENT

89

o 8 CARDI B
THE K5R6RDUP/ATLMTIC/AG

87

11 o EXO 
sm

83

RE © WAYV
LABEL V

5

41 © GOT7 JYP 79

12 MILEY CYRUS 
RCA

321

34 © NCT
SM

49

22 © FREDDIE MERCURY 
mOIIYWOD 22

RE © JUSSIE SMOLLETT
MUSIC OF SOOND/H«JMAN RESOURCES

2

© 16 LADY GAGA 
INTERSCOPE/IGA

403

12 17 BILLIE EILISH
DARkROOM/»MTE RSCOPE/O

31

© © RIHANNA
WtSTBlM ROAO/ROC NAllON

412

o 19 BLACKPINK
YG

70

RE □ NU’EST
CU OrS/lOtX iNimAINMFNT

15

30 ASTRO 
INTERPARK

33

20 22 NCT 127
SM

31

RE © PAULO LONDRA
BIG LIGAS/WA®HER LATIWA

26

24 © ANUELAA
REAL HA5TAIA MUiRIE/ClAp EMPIRE

28

31 n QUEEN
HOLLY WOOD

19

© 26 CAMILA CABELLO 
SYCCyEPlC

143

© 27 SHINEE
SM

18

RE © KATY PERRY
CAPfTOL

390

RE © HARRY STYLES 
fRSKIHf/tOlUMH'A

54

RE © LITTLE MIX
SYCO/COLUMBiA

161

© © MEEK MILL 
mavbaeh/aT’.awtkAIj

64

32 HALSEY
CAPITOL

106

© 33 POST MALONE 
REPUBLIC

67

RE © (G)I-DLE
CUBEADEN ENTERTAIN MOT

5

RE © LALI
ARIOlA/SON* MtKK ARGENTINA

98©

36 DUALIPA
WARNER BROS,

79©

37 J, COLE
OREAMVIllE/ROC NAtlON/iNlERSCOPE/iGA

24

RE © LOONA 
BLENDING

4

43 © XXXTENTACION
BAD VIBES FOREVER

34

© 40 LAY
ZHANGYIXIHGSTUDIQ/SM

11

RE © LAUREN JAUREGUI
SYCO/COUiMBIA

65

RE © BRUNO MARS 
atlantic/ag

326

□ 43 KACEY MUSGRAVES
MCA KASHVILLVUMGK

2

RE 144] ZEN DAYA
HOLLY MjOD/REPUBl IC

199

45 MAROON 5 
222/INTERSCOPE/IGA

183

RE © FIERSABESARI
UNSIGNED

7

RE © BAD BUNNY 
RIMAS

30

RE © YOUNGBOY NEVER BROKE AGAIN 
NEVER BROKE AGAIN/ATLANIIC/AG

20

RE © ZAYN 
RCA

114

NEW © RYAN ADAMS
PAX.AM/BUIE NOTE

1

LAST 
WEEK

this 
WEEK

TITLE Artist
IMPRINT/PROMOTION LABEL

WKS ON 
CHARI

o 1 K&l 7 RINGS Ariana Grande
REPUBLIC

5

4 o SUNFLOWER Post Malone & Swae Lee
REPUBLIC

18

© o MURDER ON MY MIND YNW Melly
YNWM(LLY/?OQ

2

© 4 BREAK UP WITH YOU R GiRLFR 1» D, 1 M BOR ED Ariana Grande
REPUBLIC

2

5 o SICKO MODE Travis Scott
CACTUS JAC»./GRANO HUStLE/EPK

29

7 o MIDDLE CHILD J. Cole
DicEAimLE/ROC NMION/iNIERSCOPE

5

o WITHOUT ME Halsey
CAPITOL

20

© 8 THANK U, NEXT Ariana Grande
REPUBLIC

16

© THOTIANA Bluefac e
ELUEFKE/nFTH AMENC-MENT/EWE

4

NEW © PLEASEME cardi B & Bruno Mars
a’laniie

1

12 0 A lot 21 savage
SLAUGHTER GANG/EPIC

9

o © going bad Meek Mill Feat. Drake
uavbach/ahamik

12

10 13 HAPPIER Marshmello & Bastille
JOTTIME CCiUEClIVF/ASTFrALWEeKS/KAPITOL

24

w 14 wow. Post Malone
republic

9

NEW □ ROBBERY Juice WRLD
GRADE A/INTERSCOPf

1

20 drip too HARD Lil Baby & Gunna
TtMniSlWllR uFE/WAinr CONTK»/WTOftAWCAPIlL'i

23

25 M MONEY Cardi B
THE KSOCROUWlANTIC

17

21 18 BURY A FRIEND Billie Eilish
MRkROOM/IAITERSCODE

3

26 □ BABY SHARK Pinkfong
SMAfrl STUCK

17

27 ZEZE Kodak Black Fear. Travis Scott & Offset 
D0L1A2 N DE A L?/ATLANTIC

19

23 21 mo BAMBA Sheck wes
CAC1US lAWGO-OX.ANTER'ZOPI

25

29 © envy me calboy
RWE* « W/POIOGROU hre

8

28 © SWERVIN A Boogie Wit da Hoodie Feat. 6ix9ine
HtHBRIDui ’HI UBEI/MiRRIV

8

o 24 NASA Ariana Grande
REPUBLIC

2

39 © MOONLIGHT XXXTENTA CION
BAD VIBES COREVf.A

35

o 26 NEEDY Ariana Gi ande
REPUBLIC

2

NEW © RED ROOM Offset
QUAi ITY CONTROL/MOTOWN/CAPITOL

1

33 © LOOK BACK AT IT A Boogie Wit da Hoodie
HKHBRIDGE THE lABEL/ATLAHTlC

8

31 29 LUCID DREAMS Juice WRLD
GRADE a/we«««* 40

36 © BETTER Khalid
HKHt HanD/RCA 19

46 © believer imagine Diagons
KIDIN ACORN EP/ INTERSCOPE

85

[32 32 TALK Khalid
RIGHT HAND/RCA

2

© 33 bad idea Ariana Grande
REPUBLIC

2

© 34 BLOODLINE Ariana Gr ande
Riniaiir

2

47 © MIA Bad Bunny Feat. Drake
RIMAS/0VOS0UND/WAWER BROS.

18

49 © I LIKE IT cardi B, Bad Bunny & J Balvin
IKE K5RGR0UP/ATLANDC

44

50 © SAD! XXXTENTA CION
BAD VIBES FOREVER

49

34 38 leave ME ALONE Flipp Dinero
C1NEMATJC/WE THE BEST,'EPIC

17

E 39 fake smile Ariana Grande
REPUBLIC

2

40 1 40 BETTER NOW Post Malone
- .

42

© 41 imagine Ariana Grande
REIWIC

3

RE © PSYCHO Post Malone Feat. Ty Dolla $ign
RERU61K

39

38 43 HIGH HOPES Panic! At The Disco
DCDJ/TUELED Ki RAMEN/EMG

11

NEW ^44^ MIXED PERSONALITIES VNW Melly Feat. Kanye West 
V*WU£llY/300

1

42 45 DANCING WITH A stranger Sam Smith & Normani
CAPITOi

4

35 46 WAKE UP l M THE SKY Gucd Mane X Bruno MarsX Kodak Black 
ijlj WOP/ATLAHTIC

23

RE [47 1 god s plan Drake
YOUNG MONEY/CASH MONEY/REPUBLIC

51

NEW [48j PURE WATER Mustard & Migos
(XlAUWffiNIK)UMalOllWnMIMM0l$^

1

© 49 GHOSTIN Ariana Grande
REPUBLIC

2

43 50 SWEET BUT PSYCHO Ava Max
ATI ANTIC

7

‘Robbery’ 
Breaks In; 
Blueface 
Bolts
Juice WRLD (above) snags 
his top Streaming Songs 
debut as the lone lead artist 
on a track as “Robbery” 
starts at No. 15 with 
22 million streams earned 
in the week ending Feb. 21, 
according to Nielsen Music. 
The premiere is exceeded 
only by “Fine China,” a song 
double-billed to Future and 
Juice WRLD that bowed 
at No. 9 last November.

“Robbery” also tops the 
No. 17 start of “Armed & 
Dangerous” from later 
that month. The new track 
concurrently bows at No. 27 
on the Billboard Hot 100.

Blueface’s “Thotiana” 
breaks into the top 10 of 
Streaming Songs, rising 
13-9 with 30.4 million 
streams (up 3 percent). 
Though the track — his first 
to reach the ranking — was 
on its way to the chart’s 
upper reaches, the release of 
an official remix of the tune 
featuring YG and Cardi B 
on Feb. 16 pushed it into the 
top 10. “Thotiana” also leaps 
20-13 on the Hot 100, seven 
steps closer to becoming 
the 22-year-old Los Angeles 
rapper’s first top 10 on the 
tally.

Meanwhile, Offset’s 
“Red Room” becomes the 

Migos member’s first 
entry on Streaming Songs 
completely solo. It starts 
at No. 27 with 14.2 million 
streams. His best start as a 
lead artist remains “Ric Flair 
Drip,” released with Metro 
Boomin, which bowed 
at No. 27 in November 
2017 and reached No. 5 
the following March. (For 
the record, Metro Boomin 
produced “Room,” the lead 
single from Offset’s debut 
solo album, Father of 4, 
released Feb. 22.) —K.R.
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RADIO SONGS™
LAST 

WEEK
THIS 

WEEK
TITLE Artist
IMPRINT/PftOMOÏWN LABEL

WKS. ON 
CHART

1 1 1 m HIGH hopes Panic! At The Disco 2]
DCOZ/FUELEOSTRAMtN/tUC ’UMS

22 1 WITHOUT ME Halsey
CAPITOL

18

0I o EASTSIDE benny bianco. Halsey & Khalid
| NL’>

22

3 4 HAPPIER Marshmello & Bastille
JOTTIME COLLECTIVE/ASTRALWCRKS/CAPITOl

24

5 S THANK U, NEXT Ariana Grande
REPUBLIC

14

□□ 7 rings Ariana Grande
REPUBLIC

5

6 7 girls LIKE YOU Maroon 5 Feat. Cardi B 
222/INURSCOPE

37

7 a sunflower Post Malone & swae Lee
REPUBLIC

16

& 9 SICKO MODE Travis Scott
CACTUS JACK/GRAND HUSTLE/EPIt

25

© © CLOSE TO me Ellie Goulding X Diplo Feat Swae Lee 
POLVDOR/INÎERSCOPE

11

© © WOW. Post Malone
REPUBLIC

6

©1 u MIA Bad Bunny Feat. Drake
RIMAS/OVOSOUND/WAPNER BROS.

17

© © BETTER Khalid
RIGHT HAND/RCA

11

13 14 YOUNGBLOOD 5 Seconds Of Summer 
ONE MODE/CAP* TOI

32

17 © MONEY Cardi B
THE KSR GHOUF/ATLANTiC 10

© © TEQUILA Dan ♦ Shay
WAHNES 9RC;. NASHVULI/WAK/WaRNER BROS.

35

© © beautiful crazy Luke Combs
WVERHOUSEiOLUMBIA NASHVILLE

6

© © drip too hard Lil Baby & Gunna
YOUNG SWNi »LIF0QUAU1V CGW&duM0Ej*N/?Güä^ 12

©1 © BE ALRIGHT Dean Lewis
sland/Republic

9

© © what makes you country Luke Bryan
CAPITOL NASHVILLE

10

© G DANCINGWITH A STRANGER Sam Smith & Normani
CAPITOL

4

© please me cardi B & Bruno Mars
ATLANTIC

2

16 23 THIS IS IT Scotty McCreery
TRIPLE IKERS

12

PR you say Lauren Daigle
CENTRICin/12T0HE/WARUER BROS,

9

20 25 GIRL LIKE YOU Jason Aldean
MACON/BROKEN BuA

12

DIGITAL SONG SALES™
IS 
WEEK

™IS 1 
WEEK

TITLE
IMPRINT/PROMOTION LABEL

Artist WKS.ON 
CHART

NEW
Eil PLEASEME Cardi B& Bruno Mars 

ATumnc/w
1

^| 2 shallow Lady Gaga & Bradley cooper
NTERSCOFE/iGA

22

18 o 7 RINGS Ariana Grande
MÉPUBUÍ

5

4 WITHOUT ME
CAPITOL

Halsey 21

4 5 SUNFLOWER Post Malone & Swae Lee
REPUBLIC

18
□

6 YOU SAY 
rtNÌFiflEV/UIDNE

Lauren Daigle 32
□

7 BREAK UP WITH TOUR GRU RIENO. I'M BORED Ariana Me
REPUBLIC

2

9 8 WOW.
VcPuHLK

Post Malone 9

36 BOHEMIAN RHAPSODY
HOllYWDti

Queen 31

21 BEAUTIFUL CRAZY
HIVE* HOUSE/COLUMBIA NASHVILLE/SMN

Luke Combs 19

8 11 happier Marshmello & Bastille
10V Tt Ut COUKIrVE/ASIRAlWERK'

26

19 SWEET BUT PSYCHO
ATLANTIC/AG

Ava Max 8

14 13 HIGH HOPES Panic
KOt/FUELiOP» PAMEN/iMU

! At The Disco 28

© © THOTIANA
91 IJEFACEyFifTH AMENDENT/EQNE

Blueface 2

39 © MIDDLE CHILD 
okcamvillwroc naiion

J. Cole 5

27 © dancing with a stranger Sam smith à Normani
CAPtTOL

6

13 17 SICKO MODE
CACTUS JACK/SPAND HUSTli/tPK

Travis Scott 29©

18 eastside benny bianco, Halsey & Khalid 
FRIENDS KEEPSECRETS/MlITERSÇQPE/lGA

27

NEW © LAST HURRAH
WARNER BROS.

Bebe Rexha 1

NEW © 365 zedd & Katy Perry
NTERSÍOPE/lúA

1

© 21 MONEY
THE KSBGNUPATLAHtlC/AG

Cardi B 18

© ALWAYS REMEMBER US THIS WAY Lady Gaga 
'NTEIlSCOPE/iGA

18

NEW © WALK ME HOME
RCA

P!nk 1©

24 HAVANA Camila Cabello Feat. Young Thug 
SVCO/EPIC

60

RE © HERE TONIGHT
SMLC

Brett Young 2
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El wow. post Malone
REPUBLIC 

MONEY Cardi B
THE K5R GROUP/ATLANTIC 

BETTER Khalid
RIGHT HAND/RCA 

SUNFLOWER Post Malone & Swae Lee 
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1 
11

1
1

1

1

6

7

o 
© 
©

12

© 
©

15

16

G
18

HIGH HOPES Panic! At The Disco
DC02/FUELED HY RAMEN/EMG

happier Marshmello& Bastille
JOtT'ME COLLECT<V<Z»TRALWERKS/UP1TOL

CLOSE to me Ellie Goulding X Diplo Feat. Swae Lee
PtiLVDOft/INTERSCOPE

BETTER Khalid
RIGHT HAND/RCA

SICKO MODE Travis scott
CACTUS IM K/G«AN 0 HUSTlf/£Hl

SWEET BUT PSYCHO Ava Max
ATLANT«:

this feeling The chainsmokers Feat. Kelsea Balienni 
DlSPlll'tOO/ClkUUIjlA
wow. Post Malone
REPUBLIC

dancing with a stranger sam smith & Normani
cap-tol

YOUNGBLOOD 5 Seconds Of Summer
ONE MOOE/CAP’TOL

NOTHING BREAKS LIKE A HEART Maik Ronson Feat. Ml ley Cyros
ACA

be ALRIGHT Dean Lewis
•SUN D/RE PUBLIC

LOST IN THE FIRE Gesaffelstein & The Weeknd
C(XUM9»A

25

26

16

19

23

12

20

7

6

38

12

18

6

18

2

2
3

4

14

17

6 

o
8 

o 
©

11 

©
13 

© 
G

16 

G 
G

SICK
CACTUS

GOIN
MAVPAC

ZEZE
DÖL LAZ

7 RIN
REPUBL

UND
KA

WAKE U 
jUWCFï

LOST
tO'.UVi

LEAV
CINEMA

ALO 
SLAUGM

MIDI
DREAMS

MIA
RJMASÄ
MISS 
niFMDN

3 MODE Travis Scott
JAn-TORANDUUSTtE/EPir

G BAD Meek Mill Feat. Drake
H/ATlANTft

Kodak Black Feat. Travis scon & offset 
N ÖEAL2/AÜ.AN1IC

IGS Ariana Grande
KT

ecided Chris Brown

PIN THE SKY Gute MmX8rimo Mars XM Black
ATLANTIC

in the FIRE Gesaf feist ein & The weeknd 
IA
E ME ALONE Flipp Dinero
nc/WE the best/e pic

r 21 savage
Tift GAHG/EPiC
)LE CHILD J. cole

LLt/ROC NATION/WTERSCOPE

Bad Bunny Feat. Drake
Mj SOUMD/WarNEU BROS-

IN YOU CRAZY RUSS
/RUSS MY WAY/CDlUMBi A

1 PLEASE ME Cardi B & Bruno Mars 
| AUANTIC

28

10

18

5

7

23

6

23

7

4

19

14

2

8

17

12

6

16

4

13IlO
Q

Q
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O
©

■

1

19

© 
Ô 
© 
©

24

©

TEQUILA Dan* Shay
WARNER BRitt. MARVIL tf/WAWR 0-0$.

PLEASE ME Cardi B & Bruno Mars
manic
BREAK UPMTHYOURGIRLFRIEND,I'UBORED ArilHGmte 
KPUBOt

UNDRUNK FLETCHER
SNAPBXCK/CAmOL

SWAN SONG Dua Lipa
«ARYEH BMC.

MIA Bad Bunny Feat. Drake
FiMAS'/GvO SOUAD/WARNTR BROS.

8 LETTERS Why Don’t We
SIGNATURE INTERTAIN Vt* l/ATlAN IC

G
20

21 

G
23 

©
25

M

twerk City Girls Feat. Cardi B
QUALITY CONTROl/MOlOWN/r.APIini

TAKI TAKI DJ Snake Feat. Selena Gomez. Ozuna & Cardi 8
DJ SUAKE/GEFFEII/MTErSCOPE

without me Halsey
CAPlTOl

loo K BAC K AT l T A Boogie wit da Hoodie
KUBKIDCE THE LABEMATLANTIC

ARU5AR011N0Y0U XUIEN^
OAO VIBES f ORf VJR/EMPIRE/WARNER BROS.

THOTIANA Blueface
BLUEFACE/nnw AMENDMENVEONE

BACKIN’ IT UP Pardison Fontaine Feat. Cardi B 
Afi ANTIC
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LAST 
WEEK

THIS 
WEEK

TITLE
IMPRINT/PROMOTION LABEL

Artist 1L Ir LAST 
WEEK

THIS 
WEEK

TITLE Artist
IMPRINT/PROMOTION LABEL

WKS ON 
CHART

1 1 |til GIRLS LIKE YOU Maroon 5 34 1 Ell high hopes Panic! At The Disco 25
laikal net MEi2ffUELEEi BY PAMEh/EUC

2 2 DELICATE
BIG MKHINE/REPU8WC

Taylor Swift 49 3 2 WITHOUT ME Halsey
CAPITAL

19

3 3 THE MIDDLE Zedd. Maren Morris & Grey 
IHtEPSCQPE

50 2 3 HAPPIER Marshmello & Bastille
JOY TIME COLLECTIVE/ASTRALWERKS/CAPITOL

24

4 4 PERFECT
ATLANTIC

Ed Sheeran 70 o □ BE ALRIGHT Dean Lewis
IStANCVWPuBllC

26

0^ o 1 LIKE ME BETTER 
lAUWAWAl-KMAU

Lativ 30 5 5 GIRLS LIKE YOU Maroon 5 Feat. Cardi B 
222/INTERSCOPE

38

© o shallow Lady Gaga & Bradley cooper 
IHT£RSCOP£

19 o o you SAY Lauren Daigle
CtNtWtiTVAJtONE/WAFNTR BROS.

21

8 7 IN MY BLOOD
IT.LANO/SE»'JBUi

Shawn Mendes 42 o o EASTSIDE benny bianco, Halsey & Khalid
FRIENDS KEEP SECRiTS/INTERSCOFE

21

O o BROKEN
RED

lovelytheband 26 o G close tome Ellie Goulding x Diplo Fear, swae Lee
K'lYtCR/INtERSCOPT

16

7 9 WITH YOU
BUTTERE lYIK/EPIC

Mariah Carey 19 o THANK U, NEXT Ariana Grande
REPUBLIC

14

9 to NEVER BE THE SAME
SVCQ/EPli

Camila Cabello 40 © G love someone Lukas Graham
WARNER BHDS.

23

□ G LOVE YOU ANYMORE
REPRISEMAFNEP IW05.

Michael Buble 8 © 11 A MILLION DREAMS Pink
F0X/20TH CENTURY FOX/ATLANTIC

12

G G LOVE SOMEONE
WARNER BROS.

Lukas Graham 20 © G dancing with A siranger Sam Smith & Normam
CAPHOl

6

© G BE ALRIGHT
ISLANOmEhiBOC

Dean Lewis 7 12 G shallow Lady Gaga & Bradley Cooper 20

G fxi YOU SAY Lauren Daigle
LLLLl C5N TROTY/IZTON E/WARNEP BROG. 9 14 14 HEAT Kelly Clarkson

ATlANtK/EMG
17

14 G HAPPIER Marshmello& Bastille
lOT’IMECOttfi’IVE/AjlRAiWERWAPHIH

12 16 15 shotgun George Ezra
COLUMBIA

25

© G HIGH HOPES Panic! At The Disco
DCNmiEtEDW RAMEN/EMl. 11 © G BAD LIAR Imagine Dragons

rlDIW CRNEfUINlCfiSCOPE
3

© O TEQUILA
WARN‘D HFU'.HA'n'. l.if'WARKE«

Dan >Shay 20 © G guiding light Mumford & sons
GENTLEMEN OF THE ROAD/GlASSNOTE

10

© G A MILLION DREAMS
FOW/OTH CERTUBV FOXATIANTIC

pink 8 © G THIS FEEING The Chainsmokers Feat. Kehea Ballerini
OTSFUPTOR/COIUMBIA

9

© 19 WITHOUT ME
CAPiroi

Halsey 9 NEW G P79 walk me home P’.nk
^1^ KCA 1

G RAINBOW
MCA NASHVUlE/CAPlTCk

Kacey Musgraves 3 © G 7 rings Ariana Grande
REPUBLIC

5

© O GIVE YOU UP
BMC

Dido 3 19 21 NOTHING BREAKS UK E A HEART Mark RvIKM Feat Mil W Cps
RCA

12

© © BREATHIN
REPUBLIC

Ariana Grande 9 O 22 RUIN MY LIFE Zara Larsson
RECORD COMPANY TEN/EWC

7
o

8 s-y

O _T; • tZi

§

G THANK U, NEXT
REPUBLIC

Ariana Grande 8 G NOPLACE Backstreet Boys
K-BAMV/RCA

4

© O TURN THIS LOVE AROUND
MICHAEL BURROWS

Michael Burrows 5 © G you’re somebody else flora cash
ICONS CREATING EVIL ART/RCA

13

© DANC NG WITH A ST RANGER
CAPITOL

Sam smiths Norm ani 3 © G SWEET BUT PSYCHO Ava Max
ATLANTIC

5

56 Go to BILLBOARD.COM/BIZ for complete chart data Data for week of 03.02.2019
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•GO
UST 
WEEK

THIS 
WEEK

TITLE ceri
PRODUCER (SO

HF 1 CAT ION Artist
IGWRfTER) IMPRINT/PROMOTlON LABEL

PEAK WKS.ON
POS. CHART

2 L 2 o ! »1 IM SG BEAUTIFUL crazy ▲ Luke Combs
ROMOS,* jUMlim5HW 1 42

1

____
2 tequila △ Dan + Shay

MMYEftS&HENORKKS (DlSWERSJ,REYN0LD5,NjMW0N) WAPNER BSOSJWAP
1 58

4 4 3 this is IT Scotty McCreery
FJIOSI&IMMLlAAKWUSTMCCRtt^ triple IKERS 3 31

5 5 4 speechless ▲ Dan + Shay
OSMVERS.SAIENDRKKS(D3M*ERS.SAIOC>tEIJ.»e»»tll.DS.l.VELnJ WARNER B»0UWM I 40

3 3 S MEANT TO BE △ Bebe Rexha & Florida Georgia Line
WIISHIRE ©MHHM.HUBBARamUR.UAjGARuA) WARNt# BROS/BMlG 1 65

6 6 6 GIRL
M.r.Nüï

LIKE 
(M.TYLE

you Jason Aldean
MACON ' 5 24

11 © o AG what makes you country Luke Bryan
ISTFVFMÇ LSIFVFhÇ lì .PZíAN rkíTAVIEA;«! AWRl i AJ'lini NA^MVfl 1 • 7 22

9 © 8 TAKE IT FROM ME Jordan Davis
PDIGIOVANHI (L0AV6,JMVIS.M1ANH) MCA NASHVIUE 8 33

7 7 9 SHE GOT THE BEST OF ME A Luke Combs
S.MOFFATT(L£OM8S.«.SHVD«XÄIIWN) RIVER HOU5E/ÍOUIM0IA NASHVIUE 2 36

12 © © MILLIONAIRE • Chris Stapleton
. • ■■ 10 57

16 © [11 DG HERE tonight Brett Young
1 &HUPF (B.YOUNú .BX AVf BUBACH C Ji LUE*) BMLG 11 23

13 11 © down to the HONKYTONK Jake Owen
AIOI (rxlawson,l.lairqsaicahallv) big lwic 11 28

27 © © TALK YOU OUT OF IT Florida Georgia Line
JJMCil ÍMjiíPM.H.PH!iP5,J.RCx1ÍR$/>.VAN0ERH$‘<M) Guio 13 24

18 © e

miss me more Kelsea Ballerini
P.GWHITEHEAD./.MA5SEY (•.BALLERINI,UH.HOWE5,BJPClAUGHIW) 014« RIVER 14 17

17 © © BURN OUT Midland
|TMUlP.iUrjlNAUU£KBOTHEUC*K|’H.CDI100V,lMrUPAOi,SMJIHAnUJ590UHf) 64 ULH*H 13 36

24 & © EYES on you Chase Rice
L. DESTEFANO (GRICES DESTEFANO. ASHLEY) DACK JANlELS/8»CKtN BOW 16 27

21 © © THERE WAS THIS GIRL Riley Green
DJWFF (RXREEN.ERIK DYLAN) BMLG 17 26

20 © Fis ON MY WAY TO YOU Cody Johnson
T.W.WLLM0N (BRETT IAMES.TAA Nt) COJO/WMN 16 28

15 © 19 MAKE IT SWEET old Dominion
S.MCANAUY (M.RAMS-YJ.ROSt KWLSCLlER&teWUHWURSI^Aim KA NASHVIUE 12 20

23 © A one that got away Michael Ray
S.HEÍWHO5 (LF8ASUWJ. ROSEN,URAMSEV.JXÌS80RNE) aflahjic/wea 20 22

19 19 21 NIGHT shift Jon Pardi
0£ruri£R.I.PAftP:<1.0ROWN.P.lAR«E,B,MONtAliA) (API1CL NASHVIUE 19 27

22 24 © rumor Lee Brice
L.BRKE.l.STGHE.K'JÄCOBS.O.Fft'iSELLd.BRKE.N.lACOBS.AXjORLEV) CURB 22 24

© 23 rainbow Kacey Musgraves
.HKWJU'.TASHIiN,».MUS^nVESiN.HEVBV.i M:miLV.MUS'> ¡WES) MCA NASHVIUE 17 2

25 © r?4j WHISKEY GLASSES Morgan Wallen
JJUOI iB-BURGESSAAAtit-SH) BIG LOW 24 19

14 □ 25 love wins Carrie Underwood
DJJARCIA.C.UHDEFWDOI' (C,U»OE«IW»D.iLA£ARCIA.B«ElT IAMES) CAPHOL NASHVIUE 14 25

26 26 GOOD AS YOU Kane Brown
tLHUFF (KHROWN.B.0ERRVHILLSCARTIR.1.PHILIIVS.W.MATHERLV) KKE 4/KA NASHVIUE 17 18

32 © © love someone Brett Eldredge
R.COPPEPMAN.BXLOREDGE (B£LDPE&jE.R£OPPERVAN.H.MORCAN) ATlAHTMWMN 27 17

30 28 LOVE AIN’T Eli Young Band
T.HI1FF (PXOPPERMAH.AXnRlE V.S.UC ANALLY) VALORV 28 22

28 © 29 girl Maren Morris
GAUR£TIH,M.MORaiS(U.MOFt»l5.SAAR£WS.G.XUR5FIH) COlllUHIA NASHVIUE 19 6

34 THE DIFFERENCE Tyler Rich
i jiavuOhrl-Rimis (s.A'tNse.BuPGiss.o.WA’soA.i.piiPRin) valory 30 32

33 © 31 caught UP IN THE country Rodney Atkins FeaL The Fisk Jubilee Singers
RjLrNHS.T.HEWITT.BBOLlWGER(t.HARRiNGTONJ.I».SCHMIt>T.M.WALK£R) CURB 31 31

31 32 32 NEVER COMIN DOWN Keith Urban
JAEPR.K.UR0AH (K.URBAM.LKEAR.LABRAHARf.SfV CARFER) HU REWCAPITOl NASHVILLE 30 20

35 © 33 1 DON’T KNOW ABOUT you Chris Lane
J AIOI (A1GORLEV.M.IURDY.H.PHEIPSJ.RODGERS) BIG LOUD 33 20

- © © EVERY LITTLE HONKY TONK BAR George Strait
:.AiHlAYjG.STRA|T(G.$TRAir.B-STPAiT.aDllLON) MCA NASHVIUE 34 2

29 41 Fasi WOMEN Florida Georgia Line Featuring Jason Derulo
MXFlORlOA iULtSRtWl EAUXOAGARCI ALMliEM MG 29 3

39 43 © what happens in A small town Brantley Gilbert ♦ Lindsay Ell
VALORY 31 10

- © 37 BUTTERFLIES Kacey Musgraves
.nrcHUK,0.tA5HI«N,*.UUSGHAVE5(ULWft|i.H£MIJY.*AlHjGRAVFS) VTA NASHVIUE 32 8

38 40 38 STRONGER THAN ME Garth BtOOkS
Q4W0AS (RW.TE RRV.M.A.ROSSI) PEARI 38 11

- [so ' ALL TO MYSELF Dan ♦ Shay
D.SMvECS.S^ENDRlCKS (D.SMYERS,xMOCNEV.N£ALYONJ,RfVNOLE»S) WARHEfi B POSTWAR 29 7

RE-EIORT

e

RAISED ON COUNTRY Chris Young
aR0mr-4.VPI.ING<C.Y0UN4.t.R.BARl<>^  ̂ R(A NASHVIUE 40 3

40 © 41 some of it Eric church
J.WE(E£HIJKHJ.HVOE.C.DANIEU9.PIHSOH) EM1 NASHVIUE 40 4

- 42 SPACE COWBOY Kacey Musgraves
J*TCHUK,üJASM|AN.K,MIJ5G»iAVE5(5.MCAHAlL¥,lXAlFi&,K.MIJSGPAVE5) MCA MA5HVIUE 30 8

HOT! 
DEE

¡HOT 
HIT

©

BUY my OWN DRINKS Runaway June
UHUFC (HiMULHDLLARDj.WHE.NAOak E,HJJ NOSEY,! KUW //HEEtHOUSi 43 1

- © 44 BRAND NEW MAN Brooks & Dunn With Luke Combs
D.HUFF (KBROOKS.DXOOS.R.DUHN) ARISTA NASHVIUE 30 2

42 © 45 FRIENDS DON’T Maddie & Tae
JJtOBaiHSXl.WlLLS (MMA PLOW,UiYEJ.M.HITE.J.£9ACH) ME «4« 40 9

NEw © can’t hide red Florida Georgia Line Feat. Jason Aldean
IJUOI.PlORHM GEORKA UM (T.HUHSARD.Ö.KELLEYR-HATCHJ.MCNA'R.BM-StENNIS} BMLG 46 1

RE-EI(TRY G WHAT WHISKEY DOES Randy Houser Feat. Hillary Lindsey
¡«11 JI ER.RJGAT1 .LIHOSI STONIVCREE* 40 5

41 48 48 CLOSER TO YOU Carly Pearce
BUSBEt (HA»ND5EY£JAMPSONJ.VERGES) BIG MACHINE 39 5

RE-EIURY [49] FEELS LIKE A PARTY LOCASH
C4RCWER.T.HU88AR0(P.BRllSX,C.lUCAS,l.HUS8ARDXXR0WDiRI WHEELHOUSE 47 5

- SO HIGH HORSE Kacey Musgraves
JITCHUK.OJASHItN/ .MUSGRAVES{LSCHLEirERJX^BQS.K.MuSGRAVES) MCA NASHVUE 36 5

TOP COUNTRY ALBUMS™____
LAST 
WEEK

this 
WEEK

ARTIST CERTIFICATION 
IMPRINT/DISTRIBUTING LABEL

Title WKS.ON 
CHART

HOT 
SHOT 1 #1 r 1

DEBUT UM LG

o o LUKE COMBS ▲ This one s For You
RIVTPwOUSE/iQtUMBlA NASHVILLE/SMN 90

o 3 KACEY MUSGRAVES
MCA NASH Vil LÍ/UMGN

Golden Hour 42

o 4 DAN ♦ SHAY 
WAWUER OROSyWMN

Dan + shay 35

© 5 CHRIS STAPLETON △ Traveller
MERCUWUMÚN 199

5 6 KANE BROWN
ZONE A/M4 HASHVHLEÆMN

Experiment 15

6 7 KANE BROWN ▲
ZONE 4/PC A NASHVILLE/SMN

Kane Bi own 116

7 H JASON ALDEAN© Rearview Town
MÍÍOH/BPOKEN BCW/SUG/BSMG

45

NEW avis Presley Ehfeite&ûn&aà 
ftCA/lEGACV 1

a 10 THOMAS RHETT ▲ 
j. ■ Life Changes 76

13 © IcTrl CARRIE underwood © Cry Pretty
LAPPOi N ASHV1U.E(UMCN

23

NEW © RYAN BINGHAM American Love Song 
AX57ER DINGHAM/TWI^/ T-GERS

1

9 13 GEORGE STRAIT △
MCA NASHVlllS/UMGH

50 Number Ones 164

10 © BRETT YOUNG ▲
ÔMIG

Bi en young 106

12 © JON PARDI ▲
CAPITOL NASH VILLE/UMGW

California Sunrise 140

□ 16 ZAC BROWN BAND Greatest Hits so Far... 
RDAWSOUTHERN GROUWD/ATLANTIC/AG

187

29 © FTl BRETT YOUNG Ticket To L.A. 
BMLG

11

11 IB CODY JOHNSON
COKj/WMW

Ain't Nothin' To it 5

© © MORGAN WALLEN
BMj LOUD

if 1 Know Me 38

RE © ELVIS PRESLEY A 
PCAAEGAiV

ElvlS: 30 #1 Hits 146

© 21 CHRIS STAPLETON ▲
MERCU0V/UMGN

From A Room: Volume 1 94

20 F 22 J BLAKE SHELTON 
« 9R0S7WMH

Reloaded: 20 #1 Hits 174

© 9 CHRIS STAPLETON© 
MCRCUW/UMJH

From A Room: Volume 2 64

3 JORDAN DAVIS 
MCA MASHVILLÍ/UVQI

Home State 36

22 25 SCOTTY MCCREERY
FHlPLE TKIFS/BÍP

Seasons Change 24

CO
LAST 
WEEK

UN
this 

WEEK

TRY AIRPLAY™
TITLE Artist
IMPRINT/PROMOTION LABEL

WKS.CN 
CHART

BEAUTIFUL CRAZY Luke Combs
W p. HOUSF.AOt UAWU NASHVILLE

16

0 |gg I WHAT MAKES YOU country Luke Bryan
CAHnOL NASHVILLE

19

1 3 THIS IS IT Scotty McCreery
TFHPLF TIGERS

39

à 4 GIRL LIKE YOU Jason Aldean
MACON fWC*Eli BOW

24

0 © TAKE IT FROM ME Jordan Davis
MCANASFVUE 40

O 
O

0 
0

millionaire Chris s tapleton
mercury

BURNOUT Midland
BIG MACHINE

45

46

© 0 there was this girl Riley Green
RMLi, 33

0 © ONE THAT GOT AWAY Michael Ray
atlantic/wea 32

© © make it sweet old Dominion
W A NASHVILLE 20

© © HERE TONIGHT Brett Young
BMLG 23

13 © down to the honkytonk Jake owen 
BIG LOUT' 29

0 © LOVE WINS Carrie Underwood
CAPltQlNAWLLE

24

15 © night shift jon Pardi
[•PHO: NASHVIUE 31

© © EYES ON YOU Chase Rice
PACK MNlELS/BHCKf N BUW

28

© © on my WAY to you Cody Johnson
COJQ/WMN

29

© © MISS ME MORE Kelsea Ballerini
BLACt. HI VER 18

© 
©

© 
©

LOVE AIN’T Eli Young Band
VALORY

good as you Kane Brown
ZONE 4/PC A NASHVILlE

37

8

0 
Q

© 
©

LOVE SOMEONE Brett Eldredge
ATLANTIC/WMN

THE DIFFERENCE Tyler Rich
VALOAV

34

47

O © whiskey glasses Morgan wallen
BIG LOUD

26

© © rumor Lee Brice
cufra 25

© 24 EVERY LITTLE HONKY TONK BAR George Strait
M NA • 1 •

2

27 □ CAUGHT UP IN THE COUNTRY 
CURB 46

Combs 
Makes 
History
Luke Combs (above) 
becomes the first artist to 
send his first five Country 
Airplay entries to No. 1 as 
“Beautiful Crazy” ascends 
2-1, increasing by 7 percent 
to 38.8 million audience 
impressions in the week 
ending Feb. 24, according 
to Nielsen Music. The 
song follows his debut hit, 
“Hurricane” (two weeks 
at No. 1 in 2017); “When It 
Rains It Pours” (also two, 
2017); “One Number Away” 
(one, 2018); and “She Got 
the Best of Me” (four, 2018).

Dating to the Country 
Airplay chart’s January 1990 
launch, Combs bests two 
acts that each sent their 
first four singles to No. 1: 
Florida Georgia Line, in 
2012-14, and Brooks & 
Dunn, in 1991-92.

Plus, Combs achieves 
his second leader on the 
airplay-, streaming- and 
sales-based Hot Country 
Songs chart as “Beautiful” 
rises 2-1. He first topped the 
tally with “Rains” for two 
weeks in 2017.

Speaking of Florida 
Georgia Line, the duo’s 
fourth LP, Can't Say I Ain't 
Country, enters Top Country 
Albums at No. 1, earning 
50,000 equivalent album 
units in its first week, 
ending Feb. 21. FGL logs 
its fourth leader on the list 
and third No. 1 debut. Dig 
Your Roots launched atop 
the chart in 2016, Anything 
Goes arrived at No. 1 in 
2014, and first LP Here's 
to the Good Times opened 
at No. 3 in December 2012 
and hit No. 1 in June 2013.

Plus, Old Dominion 
scores its seventh Country 
Airplay top 10 as “Make It 
Sweet” hops 11-10.

—Jim Asker
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HOT ROCIK SONGS™
2 WKS 

AGO
LAST 
WEEK

THIS 
WEEK

TITLE CERTIFICATION AftiSt
PRODUCER (SONGWRITER) IMPRINT/PROMOTION LABEL

PEAK
POS.

WKS.ON 
CHART

1 1 1 1 1 ■ 17 WKS 1 HIGH hopes ▲ Panic! At The Disco
lil<ilAII>AI«i5«tML«l-lAlmWRIUIM.<mifajHNJllMlMW KKSTimm'IA 1 40

2 2 2 natural Imagine Dragons
iaiiu/a am iiMMKyiuiuKuau tumuAiunMiiu taiuiaMwuffiWf 1 32

RE-ENTRY 0 bohemian rhapsody △ Queen
QbEEHAT-BAKER (F. MERCURY) HOLLYWOOD 3 13

3 4 broken A lovelytheband
C.MfOICE.C.PARA (C.MEnKE,M.A£<XLINSUS.DE»O'A) HEO 2 61

RE-ENTRY 0 ANOTHER ONE BITES THE DUST A Queen 5 12

RE-ENTRY 0 we will rock you A Queen
QUEEN (B,MAY) HOLLYWOOD 6 13

HOT SHOT 
DEBUT 0 11 MINUTES Yungblud & Halsey Featuring Travis Barker

M'1HWWt XV DMOIWC L(- i.W fbuOFUMirTER'XCPE 7 1

4 ^5^ 0 DG AG BAD LIAR imagine Dragons
btf’.M'' ^'IKM'.liM. Y'Hl - ■Ul/UIO^ 1 ’ 'HOi.ifc. Mlp. •* 4 16

RE-ENTRY 0 don’t stop me Now A Queen
QUEEN (F. MERC URY) HOLLYWOOD 8 1C

RE-ENTRY © somebody to love A Queen
QUEEN (F. M?R< URY) HOLLYWOOD 5 JI

RE-ENTRY © we are the champions A Queen
QlJEEHfr. MERC URY) HOLLYWOOD 11 10

RE-ENTRY © UNDER PRESSURE A Queen & David Bowie 5 15

8 r s ’ 13 shotgun George Ezra
M)00C.FR(! 1 ‘ •L.lWUXiBSOw} COLUMBIA 8 3G

RE-ENTRY Fj killer queen Queen
QUEEN.R.MAY (F.MERCURY) H0UVW0OP 12 9

6 ni 15 chlorine twenty one pilots
U05EPH. P.ME ANY IDU5EPH.P.ME ANY) FUELED BY RAMEN/EMG 6 19

12 io] 16 superposition Young The Giant
IHILUVOUNG THE GMNT (S£ADHlAJinLLEtE.DVNN4iTkF£DliRMSuRD0C5T2AD€lB ELEKTRA/EMG 10 16

RE-ENTRY Fj RADIO GA GA Queen
QUEEN (R AMY 10 R) HOLLYWOOD 17 9

10 12 18 guiding light Mumford & Sons
».EPWORTH (EJMDWiW.UA«9lQLlJLMWf0RM.^ GENTLEMEN OFTHEODAjLASSNOlt 5 23

9 9 19 READY TO LET GO Cage The Elephant
WIU(M3HULT1B^UU2,JXHAMP»OH.(UICI<<N 1 9 4

RE-ENTRY © FAT BOTTOMED GIRLS A Queen
QUEEN.R.MAY (BAW) HOLLYWOOD 19 9

RE-ENTRY © 1 WANT TO BREAK FREE© Queen
QuEEN.ML * 1 HOLLYWOOD 16 9

RE-ENTRY Fl CRAZY LITTLE THING CALLED LOVE A Queen
<1 i u-i ' 18 9

11 11 23 my blood twenty one pilots
(JOSEPH,RMEANY (TJOSEPH) FUELED BY RAMEN/EMG 4 26

15 IS 24 LOVE IT IF WE MADE IT The 1975
G.GANlEL,M.HtALY (M.H< AlY.GX'AHIf L.A.HANH.P-5JMACW41D) ORfY HIVW(&$Wf 10 26

RE-ENTRY © love OF my LIFE Queen
1 11 HOLLYWOOD 23 5

14 16 26 S.O.S. (SAWED OFF SHOTGUN) The Glorious Sons
fki fmkk eawtMumioM^imraoi^ eua MUMMaim/aK 9 20

13 14 27 harmony HALL Vampire Weekend
4.R£CHTSCH*IMJiOE»IC (E.KOENIG) SPA ING 5N0W/C(k0MBIA 5 5

35 ' 30 □ RADIO GA GA (LIVE AID) Queen
Q*JFtH(R.A.tAVLOIl) HOLLYWOOD 28 14

46 0 take on me weezer
MPAWMWER <UFQRUimiENMHAmir^^ SAvOYT MEZ0i/OIUSHMll5IUAnANT)C/EUG 13 4

7 13 30 LOO BAD DAYS AJR
R.METZGER {4JMlt2GER.i.M<TZGER.R.MEI2GER) AIR/BMG/S-WIM 7 3

18 [17) 31 you’re the one Greta Van Fleet
M.YOUNG,A3UTrON.H.BOOHE (J,M.Kt5ZNAJJX ISZK ».Si J>tSZM ,0iR.Wi ER) lAWAEFVBliC 12 ¡1

RE-ENTRY HEY LOOK MA, 1 MADE IT Panic! At The Disco
mKIARJWURVWilBlWIiHIR* LF,MAIlf4UrayULWB.W*XAW ML’MltWMUlliitlF, 10 21

16 18 33 PRESSURE Muse
MUSEMOSHY (M.BECLAMV) HELIUM ¿/WARNER BROS. 14 16

21 ^OJ 34 DANCE MACABRE Ghost
tOALGEH (A GMOUl WRITER,5.MM»R.V.P0NMRfl LUMA V'SIAKONCORD 17 16

- TH 35 THE JOKE Brandi Carlile
(ICOHB.SJEfiNlfGS iUXARlII E.M IMHO (HPA ><ANSE W tHDCUflfll LOW COUNTRY SOUNUvii iORA/EW 4 3

48 Moj□ WE ARE THE CHAMPIONS (LIVE AID) Queen
B.Mft R.TAYLC R (F. Mt PC URY) HOLLYWOOD 36 7

- 43 □1 SG HAMMER TO FALL (LIVE AID) Queen
1 B.UAY ».TAYLOR (B.MAY) HOltYWOüíi 23 11

19 21 38 99 Barns Courtney
M4R05SEV (B.C.WILS0N.5.MRTIE) ViFfiiN/CAPIWC 19 11

27 FH 39 northern lights Death Cab For Cutie
RXOSTEY® /GIBBARD) SAPSUK/ATLANUC 27 9

NEW NEW HOUSE Rex Orange County
NOTH! 1 "Mn REXOPANMiO'JNIWAl-ILOuAU 40 1

30 Fn 41 hurt Oliver Tree
OLIVER TREE.WHETHAHTO.T.NIWELL.E.SWORCCH ATLANTIC 21 7

25 26 42 HOME morgxn Featuring WALK THE MOON
PlUWMXJJWEITWJUXMIWIM.ILMMIKMAmW WXNOmSTAiOUVWORO 24 10

26 rj 43 ALMOST (SWEET MUSIC) HOZier
M.nRAVSAH02l£R*BYPNE(A.HDZl£R-BYllNEAmO RUBYWOPKS/CO JJMBIA 9 5

32 by 44 OVER MY HEAD Judah & The Lion
KW MU' 1 MKUWMUimPTlEmwmit N.KflVWraMlWPHOM» OEM M .Wt/».« 30 5

22 45 MOVEMENT Hozier
A.HOZIER-BVRNE.M.0RAYS(A,rtC®ER-BVR»fE) RUBYWOPlS/COtOMBIA 16 14

34 46 when the seasons change Five Finger Death Punch
K.CHURKO (IVAN M00DV.LH00K.1EREMV HEVDE.mtHOW.CHURKO) PROSPECT PARK 17 13

■ 20 23 47 WORST NITES Foster The People
UHGUSH.R.ATEDOEHM.0.FO5TER (R4.TEW£A,M.tKF0$TtR) COLUMBIA 18 15

28 24 48 TIMEBOMB WALK THE MOON
MXROSSEY,O.HOUER (N.P£IRICCA,Q.HOLIER,JAMES ALAN) »CA 16 6

- □ POWER OVER ME Dermot Kennedy
KOZ (O.«NNEDV5.K)ZMENIUK) RKXINS/IHTERSCOPE 46 3

29 31 50 FAST TALK Houses
DjG0LDEN.UAST£LLI.5PtD£R(0.T0Rr0R»aLQJjCA5TELLLR.L.ENIW6TL£) DOWNTOWN 28 9

TOP ROCK ALBUMS™
LAST 
WEEK

THIS 
WEEK

ARTIST certification Title
IMPRINT/DISTRIBUTING LABEL

wks on 
CHART

□ o QUEEN Bcbenian Rhapsody(Scundi«k) 18

o KEI QUEENA&ieJKtHtsiHSiltTitePiaimiiKoiiection
HOLLYWGOC

61
HOT 

SHOT 
DEBUT o TEDESCHI TRUCKS BAND Signs

SWAMP iAKALV/iAinASY/T.ONCORr
1

4 4 PANIC! AT THE DISCO# Pray For The Wicked
DCD2/TUELEDBY RAMEN/EMG

35

6 5 IMAGINE DRAGONS A Evolve
KINNAI(O»NEWNT£RSCOPE/IGA

87

5 6 IMAGINE DRAGONS Origins
KiDiNAKOfiHER/iNTERSCOPE/O 15

rn 7 ELTON JOHN# Diamonds
ROCXET/ISLANO/UME

67

PJ 8 QUEEN A Greatest Hits
HOLLYWOOD

65

QI 9
journey <> Journey’s Greatest Hits
COUJMBIAAEGACY

109

8 10 twenty one pilots • Trench
FuaED BY RAMEN/EMC

20

© CREEDENCEClUHWlTtRfiEWM^ Clidlltfe 11» »GlMSHt
FAHTASY/LCNCOPD

109

NEW © ELVIS PRESLEY EhK We 68 G:<netM(k Specif Pre Best c< (souodmtKi 
RCA/LEGACY 1

n 13
FLEETWOOD MAC <J> Rumours
WARNE» BRQS./^’NO

104

14 billy joel A The Essential Billy Joel 
tOKlMBIMEGACY

58

14 15 imagine dragons A Night Visions • . 222

E TOM PETTY AND THE HEARTBREAKERS <$► Greatest Hits
MCA/GHFEN/UME

91

15 17 WEEZER Weezer (Teal Album)
WEEZER/CHUSH MUSX/ATIANTIC/AG

5

NEW © RYAN BINGHAM American Love Song 
AXSTER BINGHAWYHIRTY riGEAS 1

IS 19 TWENTY ONE PILOTS A Blutryface
FUHCD BY RAMEN/EMG 197

THE BEATLES 0 1
APFTE/T APlTCt/UME

109

Fj 21 TUI BEATLES Abbey Road
APHE/C APITQL/UME

100

25 © BOB SEGER & THE SILVER BULLET BAND Greatest Hits
HICitOUVCAPHOl/UME

64

24 23 guns N’ roses A Greatest Hits
GEFftN/UMI

99

23 24 PANIC! AT the Disco ▲ Death Of A Bachelor 
kdzaueledby rauen/ex- 162

27 □ EAGLES Their Greatest Hits 1971-1975
ASY LU M/ELEKTW RHINO 81

ALTERNATIVE AIRPLAY™
LAST 
WEEK

THIS 
MEK

TITLE
IMPRINT/PROMOTION LABEL

Artist WKSM 
CHAUT

1 1 Ell high hopes panic! At The Disco
VLm] WOÿFUiLEOB'r <<AWN/£MG

31
rn o SUPERPOSITION

ELEKTWEUÛ
Young The Giant 19

Û o READY TO LET GO
KF/liCA

Cage The Elephant 4

4 4 happier Marshmello& Bastille
miUE rMltniVEASlRAiMRKS/CAPHOl

27

5 PRESSURE
HELIUM P/WARNER BROS.

Muse 19

□o LOVE IT IF WE MADE
WRTYHit/WRSCOPt

IT The 1975 21

3 7 YOU'RE somebody else flora cash
ICONS CREATING EVIL ART/BCA

38

8 8 BROKEN
Pit/

lovelytheband 66

r io i o TRAMPOLINE
PHOTO FINISH

SHAED 12

■ © 99
VIRGIN/CAPITOL

Barns Courtney 24
Fn G OVER MY HEAD

CLETUS THE VAN/CAROL’N!
Judah & The Lion 7

© NORTHERN LIGHTS Death Cab For Cutie 
barsuk/atlantic

16
0

© TIMEBOMB 
RCA

WALK THE MOON 6

20 © chlorine
HJELEP by ramen/t*>

twenty one pilots 4

12 15 NATURAL
KIOINAXORNER/IN TERSCOPE

imagine Dragons 32
■ 13 I 

■ ..
HOME morgxn Feat. WALK THE MOON 
WXNOEftLOWHOU.YWOOO

16

13 17 FAST TALK
DOWNTOWN

Houses 15

© HARMONY HALL 
5M1IHGSNWC0LUMBIA

Vampire Weekend 5
0

© HURT
ATLANTIC

Olivet Tree 6

16 20 WORST NITES 
COLUMBIA

Foster The People IS

0 LONGSHOT catfish And The Bottlemen
ISLAND/CAP1T0L

7

© BAD LIAR
KICUNAKORNER/iNTERSEOPE

Imagine Dragons 4

© SALVATION
GLASSN01E

The strumbellas 11

© hTS BURY A FRIEND Billie Eilish
MRtROOM/INHRSCGPE

2

?7 © LOO BAD DAYS
AWBVC/5-LUWi

AJR 3

Longevity 
Record 
‘Broken’
“Broken” by lovelytheband 

(above) becomes the 
longest-running song in 
the Alternative airplay 
chart’s three-decade history, 
spending its 66th week 
on the list. It wrestles the 
record from Rise Against’s 

“Savior,” which logged 65 
frames from July 2009 
to September 2010. Also 
besting “Savior,” which 
peaked at No. 3, “Broken” 
tallied nine weeks at No. 1, 
beginning in April 2018. Its 
pop crossover still going, 

“Broken” hits a new high (10
8) on Adult Contemporary.

Five Finger Death 
Punch snags its sixth 
leader on the Mainstream 
Rock airplay chart: “When 
the Seasons Change” (2-1). 
The hard-rock act scores 
its second straight No. 1, 
following “Sham Pain,” 
which ruled for a week 
in September 2018. The 
band first led with “Coming 
Down” for two weeks in 
September 2012.

Vampire Weekend
earns its first No. 1 on an 
airplay chart as “Harmony 
Hall” ascends 2-1 on 
Triple A. The song reigns 
in just its fourth chart 
week, completing the 
quickest climb since 
Nathaniel Rateliff & 
The Night Sweats’ “You 
Worry Me” also needed 
only four frames to rule 
(Feb. 10, 2018). Vampire 
Weekend reigns nearly 11 
years after its first Triple A 
entry (“A-Punk,” April 2008), 
ending the longest wait 
for a first No. 1 since Beck 
took 15 years and three 
months from December 
1998 to April 2014.

Plus, Hot Rock Songs is 
dotted by 16 Queen tracks 
following biopic Bohemian 
Rhapsody s home-media 
release on Feb. 12, along 
with its Academy Awards 
buzz. “Bohemian Rhapsody” 
leads the pack, hitting a 
new peak at No. 3.

—Kevin Rutherford
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HOT R&B/HIP-HOP SONGS™
2 WKS. 

AGO
LAST 
WEEK

THIS 
WEEK

1 TITLE certification Artist
PRODUCER (SONGWRITER) IMPRINT/PROMOTION LABEL

P€AK WKS.ON 
POS CHART

SUNFIOWER(SPIDER-MAN:INTOTHESPIDER-VERSE)> POStMaJOie»Swaelee
UBaU¿ANG(AJU>05lLBEUM  ̂ B$OWN,C.LANG) ftEPuÔLIC1 1 1 EWKS 1 18

HOTSHOT 
DEBUT o PLEASE ME Card! B & Bruno Mars

9U» llallí 90uril£S |1RND ai**? MiWl'W« AUAttK 2 1

2 2 3 SICKO MODE △ Travis SCOtt
1 UM IK^UWLiKlÄM’ 1 29

4 o © wow. Post Malone
I.BELL,FRANK DUKES (A.R.P05!.L.0£lLA.iEENYmWAl$H> 3 9

3 4 o MIDDLE CHILD J. Cole
T.MIHU5,1LXOLE<JXOL£) MiAUVILlE/ROC NMIOMNTERSCOPE 2 S

11 o o DG1 ITS thotiana Blueface
B tKW' L/niTH AW.NDMENVci’NL 6 6

-
31 © o SG1 MURDER ON MY MIND • YNW Melly

HOT LISTED (HOT LISTED) VRW MELLY/300 7 7

7 o o going bad Meek Mill Featuring Drake
AnH7>AMtSS(R.R.WUUAMh A^RAUAM.^^ MAVBAi H/ATlANT ' 2 12

8 © o money ▲ Cardi B
1 WHITE 010 ir(t AUDI &J WHITE) THE ESR GMHJP/ATLSKW 6 18

S 6 © A LOT 21 Savage
01 «HI [5£.A.JOSEPH. 1.COL£.CINAKHE.A.WHITES.YOIJK'J) SLAUCHTE PUAWVE-- 5 9

6 7 11 DRIP TOO HARD ▲ Lil Baby & Gunna
TilP80<ajCA£J$X.<l1»i£l6.CXII»HAUI »UK 5W« UFWJALinCONISOUMOWt/MW 3 23

10 © © BETTER Khalid
7WiAiio»ö i um r i»w. ikn wiki e herwoi atu Htwa 10 23

9 11 13 ZEZE A Kodak Black Featuring Travis Scott & Offset
DA IX MAh « X OPR Dl DCMNTAI ra&XLT)« W ¿GCNOYRO^ «DTJ) (KILA? IlDEALZATUWIir 1 19

NEW □ ROBBERY Juice WRLD
N JUIRA {J.AJ«N%INS.N^IM) GRADE A/INTER5C0PE 14 1

13 12 15 leave me alone ▲ Flipp Dinero
YOUHG POREVER.CAST BEATS (CXT. WT0M CIHEMWIC/WE TH BESVERC 10 22

12 13 16 WAKE UP IN THE SKY ▲ Gucci Mane X Bruno Mars X Kodak Black
B=lJ<0 WI>i.SWM«l*lBUl»Vrl(RJ»UM'A'UJ.W1ILIVW^^ GUWWIUW1K 5 23

IS 15 © LOOK BACK AT IT A Boogie Wit da Hoodie
«.«SU M UMUIM 15 11

14 14 18 MO BAMBA △ Sheck Wes
TAlXAMVTRIP.lS*R(WK.RSFALUOXU.BMALaM.ABAPnSTe CACTUS UVC/GmlXAinEKOCK 2 26

16 © [191 ENVY ME Cal boy
11» <CJWO05.ATJC>IIGH1) PARER GANG/POLO GA0UNC4 16 10

17 © Q SWERVIN A Boogie Wit da Hoodie Featuring 6ix9ine 16 9

18 18 21 backin' IT up • Pardison Fontaine Featuring cardi B
IH3UMH MUM lir 18 19

NEW

©

RED ROOM Offset
MEIftOfiOOMnCKXEPHUS.l.I^AYNt) QUALITY CCWTROl/MOIOWN/lAPUOl 22 1

NEW 23 TALK Khalid
DISCLOSUREfk.ROBlNSON.HlAWRENCEjGxAWRENCE) RIG4T HANO/KA 23 1

20 19 24 TWERK City Girls Featuring Cardi B
UH NQWL.BCOlOW (CKW,D.TURN(a,MOlCM/ AMU Bl QWUHY rONWQiyUOTOWNXAPItil 14 7

27 1 22 J © pure water Mustard & Migos
W>Cl<OW Wk¡l«IWU(«MW5W« 22 5

39 35 © MIXED PERSONALITIES YNW Melly Featuring Kanye West
t CUP BEATZ (J JMXEMONS, K ßMf S I) YNW MELLY/XO 26 5

J9 20 27 lost in the fire Gesaffelstein & The Weeknd
M.lEWHEWEEKNO.DAHEALA<UlEn*J5F*T£ABMSM£JOU0(»EV».LE.N.DO«IMOVER) CCiTJIFBSA 13 6

22 23 28 UNDECIDED Chris Brown
,mWMI Uf»av VM«YLWAWII»K.liWA»PPUiUWiQ'4IIIJEBWU«<v«.'.,ATU^^ uh 15 7

29 27 29 calling my spirit Kodak Black
MUELLEN.JAKE ONE tB.MAPRI.I.H.lUEECEN.J.DUTIQHT DOLLAZ N DEALZ/ATLAMK. 14 12

26 24 30 ARMED AND DANGEROUS • Juke WRLD
DRF MOON (LOIGGlNS.M^OCfOP) ADE A/YNTERSCOPf 19 15

33 33 © nights like THIS Kehlani Featuring Ty Dolla $ign
NOT LISTED (WT LISTED) TSUNAMI MOB/ATlANT'< 31 6

45 26 32 CLOSE FRIENDS • Lil Baby
TURBO<0.iCWSX.0URhAM) QUALITY CONTROC/MOIOWN/CAPUOi 16 19

25 28 33 PUT A DATE on IT Yo Gotti Featuring Lil Baby
DAMPS OM.MIMS.OJOHES.UAWES.R-ULWALES) CMG/EPG 25 4

24 25 34 PURE COCAINE Lil Baby
IMFTWX MUZI^QIIAV Global (ODONESCfiNJSSEI^MEROBtfSON) QUALITY CONTML/MOTOWN/CAATOL 20 12

NEW © WORTH IT YK Osiris
•nilltiRo «Awn. LAiÄUJM'.j «M(auM»'JMii«M(llLM<li:t AMBUlMtl MJMU) WIM 35 1

34 34 36 YOSEMITE A Travis Scott
iM&nnn.wriwv.om«HM^ rmwMMWMrHtiw 16 19

37 □ 37 SHOT CLOCK Ella Mai 31 5

35 32 38 ARMS AROUND YOU XXXTENTACION x Lil Pump Feat. Maluma & Swae Lee 
ahii ■■ ii.iUKUi'i !iiriA-uit- msurittK i<iiiir*iatm iM.ii mat ■wi>rii1»luamw. 16 17

40 38 39 STARTENDER A Boogie wit da Hoodie Feat, offset & Tyga
' WiU?ö . - UK Kfcl WUUli- «¿D im'WfMGMPJ flJOSHWfSNi) UHUW 21 9

41 37 40 SPLASHIN Rich The Kid
FRANK OUKES.LAB COOK (OX.ROGER'.A.FtEia.G.DWNSON) IN TfRSCOPE 37 6

32 39 41 Saturday nights Khalid & Kane Brown
CHARL £ HAND5MO ü» IK HAN05(ME,liHMJMAiJKiGE,< BROW) RIWT KViMO 24 7

3D 30 42 YOU
LONDON

Jacquees
ON C'A TRACb (DOPE RY ACCIOtHt.lXHOlMES) CASH MORtv/nfPvBLX 26 12

47 © 43 VALUABLE PAI N YoungBoy Never Broke Again
HOF LISTED (NOT USTED) NEVER BROKE AGAIN/ATlANTK. 40 6

RE-ENTRY [44j SAUCE! XXXTENTACION
NOT LISTED (r»T LISTED) MEMBERS ONLY/EMm 41 2

38 36 45 TALK TO ME Tory Lanez & Rich The Kid
SMASH DAVID iO.PETERSON,O,LR<Ki£RSS.U.IIUiNtZ.&.WRIGHlG.»AWRra UAU LWE/INTERSCOPC 18 17

NEW A PROJECT DREAMS Marshmello & Roddy Ricch
NOY LISTED (NOT LISTED) >O¥TlME COLlECTM/WARNEft BROS. 46 1

48 47 FAUCET FAILURE Ski Mask The Slump God
ousMiNMUrorTUUM^^ wtwwot «th nwMimiR i 47 6

NEW 48 every season Roddy Ricch
ASSIUS lAY.BEtZO (ft. MOURE JZPDSS.BjGRINN AGE) BIRD VtSHJN/ATlANIK 48 1

50 Í 451 49 KARMA Queen Naija
El IEFE.RXRIMALDI (QlN.BUILSJTX;RIMAUH MEAN) QUEEN EMIM/CAPITOl 40 6

NEW Rol act up city Girls
EARL OH THE BEATiJ.i HN50N.IU ' WHTW.B'IN'lMl QUALITY t I'lTPUL/MOTOWN/CAPnOi 50 1

TO
LAST 

WEEK

PR
THIS 

WEEK

&B/HIP-HOP ALBUMS™
ARTIST CERTIFICATION Title
IMPRINT/DISTRIBUTING LABEL____________________________ 1

WKS.ON 
CHART

HOT 
SHOT 

DEBUT

1
■ 1WK drake so Far Gone

V CUNO MOHFA ASH MONEY/RtFlieLt 1

1 A BOOGIE WIT DA HOODIE Hoodie SZN 
HibrtBRlKETHEiAHL/A1lA«1IC/Afi

9

□ 3 post malone △ beerbongs & bentleys 
REPUBLIC

43

3 4 TRAVIS SCOTT △ 
\ CACTUS IAO/ÚRAND HUSTLE/EPIC

ASTROWORLD 29

4 5 21SAVAGE 
slaughter gang/epic

1 Am > 1 Was 9

0 6 MEEK MILL •
MAY&ACh/ATLANTIC/AG

Championships 12

© 7
drake ▲ Scorpion 34

8 8 SOUNDTRACK Spider-Man: into The Spider-Verse 
REPUBLIC

10

JO JUICE WRLD • Goodbye & Good Riddance
GftADEA/lNTERSCCif/lGi 40

7 10 FUTURE Future Hndrxx Presents: The WIZRD FREEBANDZ/EPK 5

rn 11 cardi B A invasion Of Privacy
THE K« GROUP/AIlAN t<L/AG 46

© © E YNW MELLY
1 YNWMULY^W/AG

I Am You 2

n 13 KODAK BLACK
DOLIN’H MAC2/ATLjQ»!Il/AG

Dying To Live 10

12 M lil baby & gunna Drip Harder
VOUW SMC! 1 FE/3WXW »1 IT » CO HTK'lAOim'AWIF DDL

20

13 IS XXXTENTACION ▲
HAO VIBES FOREVEQ

? 49

15 16 POST MALONE A
REPUBLIC

Stoney 115

[21J'© BLUEFACE
RHM amendmeni/conf

Famous Cr yp 4

© 18 ELLA MAI • 
lOSUMUERS/INTERSraFf/IGA

Ella Mai 19

17 19 LIL BABY
quality {aNT»Ol/MOTGWN/LAr iTOL

Street Gossip 12

JB 20 YOUNGBOY NEVER BROKE 
Hi VC» HROK t AGAIN/AUANTiCAG

again Realer 9

30 G YNW MELLY 
'N.'.

We All Shine 5

24 22 KHALID A
RIGHT HAHO/PCA

American Teen 103

20 23 LIL WAYNE ▲
YOUNG W.IKEVPEPU0LIC

Tha Carter V 21

23 24 metro boomin Not All Heroes Wear Capes
DDOMINAT'/REP'I&'.IC 16

22 25 KHALID
P^HT HAND/RCA

Suncity 18

JTOPR &B/HIP-HOP ALBUMS™
LAST THIS ARTIST CERTIFICATION Title WKS.ONMEK WEEK IMPRINT/DISTRIBUTING LABEL CHART

NEW
E3 INDIA.ARIE 

WUlHiRlVHMG
Worthy 1

NEW o CHAKA KHAN
D4AWSLAND

Hello Happiness i

© 3 H.E.R. • 
RÖ

H.E .R. 60

□ 4 ELLA MAI •
10 5UMME !^/IN T ERSCOPE/IQA

Ella Mai 19

6 5 KHALID △
RIGHT HAND/RCA

American Teen 103

4 6 MARIAH CAREY 
HU ITERFlY Mt/EPlC

Caution 14

n 7 JANELLE monae Dirty Computer
WtWMLAWMi' KWATLANTIC/AG

43

oo AUGUST ALSINA Forever And A Day 
SHAKE the WORlNHUMAN RE 50UK.ES

2

V 9 LEON BRIDGES
L^SAWi£»6J/iOL'JMfilA

Good Thing 42

10 KHALID
HAND/RCA

Suncity 18

o 11 prince Piano & A Microphone 1983 NPG/WARIlER PROS. 22

17 © EMILY KING 
<19

Scener y 3

12 13 ARETHA FRAN KLIN The Atlantic Singles Collection 1967-1970
ATLANTIC/RWINO

21

22 © VARIOUS ARTISTS 
51ARGR0VE

60s Golden Memories 24

© 15 H.E.R. I Used To Know Her: Part 2 (EP) 
RCA

7

15 16 XXXTENTACION ▲
BAD VIDEI fOAEVER/EMPiRf

17 55

I5/ 17 H.E.R. 1 Used To Know Her: The Prelude (EP)
RC&

14

13 18 THE WEEKND △
XO/WEPyBLlC

Starboy 114

RE © THE WEEKND My Dear Melancholy. (EP) 
xo/refublic

43

21 20 JOJI
S8RI5IN1V17T0NE

BALLADS 1 17

RE © KEITH SWEAT
KDS/RED

Playing For Keeps 15

□ 22 JORJA SMITH 
FA MM

Lost & Found 21

RE 23 DIONNE WARWICK An Introduction To Dionne Warwick 
FLASH &AO:/MWO

4

Fl 24 KALI UCHIS
RHSE/1NTERSC0PC/KU

Isolation 21

NEW 25 THE DIP
THE DIP

The Dip Delivers! 1

Drake’s 
So Far 
So Good 
At No. 1
The So Far Gone mixtape 
by Drake (above) debuts 
at No. 1 on Top R&B/ 
Hip-Hop Albums, 
securing the superstar’s 
ninth straight leader on 
the list. Gone originally 
arrived in 2009 but only 
received a commercial/ 
streaming release on 
Feb. 15 to celebrate its 10th 
anniversary. The 18-track 
collection earned 45,000 
equivalent album units in 
the week ending Feb. 21, 
according to Nielsen Music. 
With the debut, Drake 
matches Future for the 
most No. 1s in the 2010s 
after the Atlanta native 
briefly overtook Drake four 
weeks ago.

On the Billboard 200, So 
Far Gone bows at No. 5, 
garnering Drake his 10th 
top 10.

Meanwhile, YNW Melly’s 
“Murder on My Mind” blasts 
21-7 on Hot R&B/Hip-Hop 
Songs as curiosity and 
interest grow following 
his legal troubles. On 
Feb. 13, the 19-year-old 
was arrested in Florida and 
charged with two counts 
of first-degree murder for 
the October 2018 killing 
of two of his friends, and 
is reportedly a suspect 
in the 2017 death of a 
Florida police officer. The 
controversy — and, notably, 
the song’s title — fueled 
“Murder” to 35.3 million 
U.S. streams in the 
week ending Feb. 21, up 
138 percent.

Plus, Chris Brown’s 
“Undecided” crosses 
the top 10 barrier on 
the Rhythmic airplay 
chart with a 13-10 hike. 
The single rises with an 
8 percent boost in plays in 
the week ending Feb. 24, 
according to Nielsen Music. 
“Undecided” becomes 
Brown’s 41st top 10 on the 
chart, tying Lil Wayne’s 
sum for the second-most 
top 10s by any artist since 
the survey began in 1992. 
The pair trail only Drake, 
with 47 career top 10s.

—Trevor Anderson

Data for week of 03.02.2019 Go to BILLBOARD.COM/BIZ for complete chart data 59
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HOTLATI NSONGS™_____________________
2 WKS. 

AGO
LAST 
WEEK

THIS 
WEEK

TITLE CERTIFICATION Artist
PRODUCER (SONGWRITER) IMPRINT/PROMOTION LABEL

PEAK
POS.

WKS. OH 
CHART

1 1
r11 MIA Bad Bunny Featuring Drake

Oni|IANUMJe>j<IN2(LMALAVEN<VES,at JLMAH..I «lUASÄWQSCNNiWttlTHEJ EKS. 1 20

2 2 2 TAKI TAKI A DJ Snake Feat. Selena Gomez, Ozuna & Card! B 
vn «'.i OWiOK A»AiU OMMM«OjOIUUI*MU»W 1* MW!WB«ll&iH I 21

3 3 3 despacito 0 luis Fonsi & Daddy Yankee Feat. Justin Bieber
WMlAGU) UMVWSM MUSK UTWJMIONDBft^ iAU/R£«!6l L'Wii 1 110

4 4 4 ella quiere beber Anuel aa & Romeo santos
•n- i ».V M iimMm’.fi-rimiu.lPiA [«M 4 31

5 7 5 TE BOTE Casper Magico. Nio Garda, Darell. Nicky Jam. Ozuna & Bad Bunny
W'» VElWAH UAiW MTOA1 jJW,ilP'IU«»L CW^E^k 1 '.OSWBOK/nOW Li UWE 1 44

7 o CON CALMA Daddy Yankee Featuring Snow
Pl AY- N SKI LIZ, SCOTT SUMMERS (RA AMI A IKXM»GUEZJL.»«VEM VAZOUEIOLOBKN) El CARTEl/UMlE 6 4

b © 7 secreto Anuel aa & Karol G
WWT*4BWUNr ICEWR1IWR.«IIARM| WW LMK (JIW.4EM^Wittin.Wi 5 6

8 8 8 CALMA Pedro Capo X Farruko b 20

10 10 9 nunca ES suficiente Los Angeles Azules Feat. Natalia LaFourcade
C,LA»A.J.MEJI4 AVMTE (HlWOUKAtOJUZVaZU) SEI’RKCK/KSWUMLE 7 23

11 © © A TRAVES DEL vaso Banda Los Sebastianes
SJ'LATA MAOUENO(HJ'AIFKIA{l5tfM5,G£AURL«A N7UMZA) mNOVWJMLE 10 17

14 © ©1|ag CREEME Karol G & Maluma
LIXLß^AKHXlIlYWLM  ̂ tJHVBJL MtfXUHHonJJli 11 16

13 14 © solo de mi Bad Bunny
TAIKSiB A.MakTIHEZ OCASIO) WAS 6 EC

19 © AMANECE Anuel AAX Haze
NOT LISTED<NOT tliUW HOUSE OF MAZE/ClHQ 11 10

9 9 14 imposible Luis Fonsi * ozuna
AMIKS.KI1EW'?IWIir(WJa’«t;X«nXl£CT JMHKALWJ9CUUWWE 9 18

15 15 15 NO TE CONTARON MAL Christian Nodal
IjGONZALEZ (C -NÛOAL .0.1 AU. L B AO RERA) »C/FONOV’SA/ijMLE 10 23

12 12 16 adictiva Daddy Yankee & Anuel AA
CHaSIEDAlGW MIISKtSLA'AlA HOOSKillEZ.C.EORnZ BWERAJG. BIVEP« WQir® El CM T EL2UMLE 10 IS

20 © © BAILABAILA BAILA Ozuna
wviMUiniWi'’wiwniwmh FtNiiiuw.iw.MwriPMirH 16 7

17 IS 18 culpables Karol G & Anuel AA
OHB KM) »AMI UiEMWM WB® iAWn WIMU WÏ IWrejC WB» MU IIWJl UK» UFWlUUM 8 23

37 © POR QUE CAMBIASTE DE OPINION? Calibre 50
i.tlRADOCAStANi (1A(^.MHNW CANTU.KLEMMfINEZ CUEVAS) mA»U2/D<5A/WLE 19 7

21 21 20 amigos con derechos Reik & Maluma
laTmMBiEmeuMSAa» jthiwiwWiiiwiiiiM^^ tmuir« un 14 25

16 19 21 CARO Bad Bunny
TAIW (8A.IWARriME2 OC*$tO.RjUARTIN.U.E.K»SB FERHAMDEZ) WAS 14 9

25 © REGGAETON J Balvin
-XXÎANY MjOWOBAlWIUJW5UMÜAIEMAS6 OWES UNIVERSALMZK UÇWûWlE 22 14

39 © por siempre mi amor Banda sinaloense MS de Sergio Lizarraga
- ■ 23 4

- © | SG SI ESTUVIESEMOS JUNTOS Bad Bunny
TâINY<B.A.MA»ÎINEZ0CA5»0X4CH£VÊRRY) WAS 24 7

24 25 25 BEBE 6ix9ine Featuring Anuel AA
RONNY J (ôK9INE.E<GAZMEY SANTIAÍB.KSPÍJKE K.) SCUMGANG/IENTHOUSAMl PfOCCTS/UMlE 1 25

44 30
©1}dg ME GUSTA Natti Natasha 26 3

28 27 © sola Manuel Turizo
SKY (ILnjRIZO.nUimA.RAM'REZ SUAREZ.LO.MEO^A VELEZ) LA W0ÜSTRIA/90NV MUSIC LATA 27 6

22 23 28 BUBALU DJ Luian & Mambo Kingz & Anuel AA X Becky G X Prince Royce 22 16

18 20 29 ni bien ni mal Bad Bunny
TAINY (B.A.MARTIHEZ OCASlQMI.MASIS TERNANOEZ) WAS 8 9

32 © 30 LLEGASTE TU CNCO + Prince Royce
Jim: iu’.hiiuiAiwuiPlH«AWîwüœ»'>lîi'.j»LOiiiu'.iKm!K^ •..utiui.i 4in 26 6

HOT SHOT 
DEBUT

©1 PRETEND CNCO
«•.Ri (CLEWA«FE'f,R.WILL|AMSO«.BMWtmi.lJj.WE.L.D.tH SONY MUSC lATW 31 1

40 © CON TODO INCLUIDO La Adictiva Banda San Jose de MesiIlas
MWAI DBS VAlPEStH-PMENCIA CWAOSAi .MUNOZ CANTU) MWl 32 3

30 28 33 1 LA ROMANA Bad Bunny Featuring El Alfa
FAR Wl WWÜM SOU ROSAR«$ AMABIHEZOCASÖ.LHERPERA BAIQAX¿.BE1AMESALE CQ RWAS 16 9

29 29 34 ADAN Y EVA Paulo Londra
WY OH PiE DPUWif A5AIAZAR.0.1CHAVAIWIACv<IW.EJLU J ¿4 LCfcWi BC llGAfi/KMINER '.AINA 29 8

48 46 200 mph Bad Bunny Featuring Diplo
niPIXi .A.M AKT 1N £2IX AyfttJW.PEk rzl SIMAS 21 9

33 39 36 hola Zion & Lennox
mZ£JHMCOBTU(E.E.Wy CiKTBONFSOBTlZ TMB£S.G£.MMk<KU.M.HPilESCOIiTES) ASBNEB LATINA 20 20

49 © (3 7J VAS A ESTAR bien Banda Carnaval
niWDOCAStANEOA (P1JMUN0Z CANTU) ANMUJZ/WSA/VMLE 37 3

38 37 38 ADICTO Prince Royce + Marc Anthony
Ol.C4*SW)«iWXWiAKttVUt6A»l .UACHFAJStiiWAM»*' AMnöNW«*) 7WYUUSK LAIH 33 14

31 36 39 reggaeton en LO oscuro wisin & Yandel
.'UUBij o LMCFEPA LIXA^WBUUA MALMjJUOf«LL.WERA UOOÂJlÇWŒfiACASIROi SÛNYUUSK lAT« 18 17

36

■ L-
 '1 

B
 LU 

J

40 GRACIAS POR TU AMOR Banda El Recodode Cruz Lizarraga Feat. David Bisbal 
lUIZARRAGA J.UZARRACA (R.E4AIA5 uOPU) F0N0N6A/UMLE 33 11

NEW I 411 LA mejor version de mi Natti Natasha
R.P»NA(1AJIRUIUA FAKLA) WNA/50NV M(JS»C LATIN 41 1

- L471 © TEVI Piso 21 & Micro TDH
CMV ON THE 0MJU5 (CASAlAZAHIlfUIAWIWA CWEDQD ESCC0AR ÛAHIOX.) WARNE F LAWA 42 2

NEW (43] NADA NUEVO Christian Nodal
l£ONZALEZ (C .NOLAL.E. flARRERA) lG/FONOVtSA/UULE 43 1

42 44 DESCONOCIDOS Mau y Ricky + Manuel Turizo + Camilo
:ANIlUV"<.UM»RM"l'WF'KliV^N»W .'W'UtlMT>>EM>Vt.'A' llt(*Û OTN3(l*aH 31 4

NEW © LA PLATA Juanes Featuring Lalo Ebratt
nr ’..4'1 utAnenziRAi <*ioc:;j44wsy»'oafM^^ unm ¿a. uuklaWj'ju 45 1

41 40 46 a traves del vaso Grupo Ananke
NOT II5TED (H VALENCIA G5N€R05,G4 A8RERAINZUNJA) OMA 34 16

RE-ENTRY Fl QU1ERO REINTENTARLO Virlan Garcia
ISABAEZ GARCIA (I.V.6AEZ GARCIA) SWMTUSIHESS 35 8

RE-ENTRY © ME DIJERON ozuna
CHRIS liDltGlBY MUSA (LC.03UNA MCrMCQ¥SJUm'ML..1 VP Bit RTAWPn/DWaWl/SCWY MUST LAI A II 11

NEW © LA ESCUELA NO ME GUSTO Adriel Favela Feat. Javier Rosas
RflRRAHT.A,A,G.APOt>AtA TAVELA (M. APODAIA FAVELA) GERENC.A36O 49 1

50 E so FlJATE QUE si Edwin Luna y La Trakalosa de Monterrey
A.RETNA (E.VIÖRIO) «EMEZ 42 14

TOPLATIN ALBUMS™_______
LAST 
WEEK

THIS 
WEEK

ARTIST certification Title
IMPRINT/DISTRIBUTING LABEL

WKS ON 
CHART

E ! I53 BAD BUNNY X 100PRE
RIMAS

9

3 2 1ozuna A Aura
VP ENTERTA1NMENT/UIMElCWVEONT MUSIC LATIN

26
S^T 

DEBUT □ NATTI NATASHA ilumiNATTI
PINA/SONV MUSIC LATIN

1

4 4 ozuna ■ odisea
VP ENlEmA.NMENT/UIMELOVI/SONV MUSIC LATIN

73

5 5 ANUEL AA A Real Hasta La Muerte
RfAl HASTA LA MuERTE/uLAD EMPIRE 32

2 6 LUIS 
jNiVER

fonsi vida
rAL MU9C LATINO/UMLE

3

6 7 J balvin A Vibras
UNIVERSAL MuVC LAT'NUzUULE

39

7 8 aventura Todavía Me Amas; lo Mejor de Aventura 
ÎHE ORf HARD,6GNY MuSiC LATIN 138

15 GG 1 wisimucaO UÁüirtwtvWMt'.iiFtetó^ 
SONY MUSIC LATIN 10

S 10 ROMEO SANTOS^ Formula: Vol. 2
SOW MUSIC .ATIH

204

10 11 SELENA • Ones
APITEX, LATIN/UMLE

173

9 12 CHRISTIAN NODAL A Me Deje Llevar
IG/WNWlSA/UMlE

78

u 13 NICKY JAM A FeniX
LA INOUSTfHA/SONV MUSIC LATIN

109

12 14 MALUMA A F.A.M.E.
RCNALH WORLDÆORV MuSX LATIN

40

ß 15 ROMEO SANTOS A Golden
SONY MUSIC LATIN

83

14 16 T3R ELEMENTO The Green Trip
DEL

14

16 17 SHAKIRA A El Dorado
SONY MUSIC LATIN 91

24 © 1 PS I CNCO A CNCO
SONVMuSK LATIN

46

19 19 1BaMMSIKMOENSEMSDESERGIOUZ^ (roMslasR™
170S/S0NY MUSIC LATIN

23

21 20
BWMSIIU10EI6EIB0ÍSF116I0LIZMRAM LllMotVetoHI
LlZOS/SOHY MUSIC LATIN

97

18 21 SEBASTIAN YATRA A Mantra
JNIVER5AL U« LATOIO/UMLE

40

22 22 T3R elemento underground
PARRAL/LAREp 68

23 23 BANDA SINALOENSE MS DE SWGIO UZARRAGA flue Bendición
UZOS

159

17 24 MARCO ANTONIO SOLIS 40 AriOS
F0H0VT5A/UMLE

106
•

25
ARIELCAMACHOYLOSPLEBESDELRANCHOO 0 Karim
[‘EL/50NY MUSÍ LATIN

156

LATIN AIRPLAY™
LAST 
WEEK

THß 
WEEK

TITLE Artist
IM PRINT/PROMOTION LABEL

WKS OH 
CHART

Lû o PlFTel CREEME Karol G& Maluma
UNIVERSAL MUSIC LAHW/UMLE

15

2 2 mía Bad Bunny Feat. Drake
PUtóS/OVOSOUNn/WaRNE» BROS.

19

□ 3 TAKI TAKI DJ Snake Feat. Selena Gomez Ozuna & Cardi B 21

4 © A traves del vaso Banda Los Sebastianes CONÖVlSA/llMlE 18

^8 J 0 CON CALMA Daddy Yankee Feat. Snow
EL CARTEL

4

6 ELLA QUIERE BEBER Anuel A4 & Romeo Santos 
PEAL «S5TA LA MUES.UGIAP EMPIRE

23

□ sola Manuel Turizo
lA ftOUSTRIA/SOW. MUSIC LATIN

7

M 8 IMPOSIBLE Luis Fonsi + Ozuna
UNIVERSAL MUSIC 1 A.INQ/UMl.

18

0o CON todo INC luido u Adcova Banda san Jose de Mesillas
ANVA¿ 8

© 10 AMIGOS CON DERECHOS Reik & Maluma
SONY VU?C LATIN 25

Ei□ POR QUE CAMBIASTE DE OPINION? Calibre 50
ANlULUZ/OISA/UUie 8

6 12 nunca E55UFIÜENTE los Angeles AaiesFeai. Natalia Lafourcade
SF ItRACK/WWJMI t 15

E] 13 VAINA LOCA Ozuna x Manuel Turizo
VP ENTERTAINMEXT/WMELOVI/SONY MUSiC LATIN 27

15 14 me niego Reik Feat, ozuna $ wisin 
SONY MVS»C LATIN

53

13 15 LLEGASTE TU CNCO + Prince Royce
SONY MUSIC LATiN

6

?S □ POR5IEUPREHIJU4OR BandaSinaío«nseMSdeS«gj9ü23na&3 6

16 17 HOLA Zion & Lennox
WARNER LATINA

24

© REGGAETON J Balvin
UNIVTRSAI MUSIC LATlNCyuMLE

8

© calma Pedro capo XFarruko
SONY MU5< LAHN 18

© VAS A ESTAR BIEN Banda Carnaval
«NMlVZ/tiWllMLE

6

11 21 adictiva Daddy Yankee & Anuel aa 14

26 © ME GUSTA Natti Natasha<1NA 6

25 GRAOASPORniAMO« BandaUReuMüNU^ 
fonovisa/umle 15

24 24 QUIERO REINTENTARLO Virlan Garcia
SHO-,'ftusin ess 17

27 25 REGGAETON EN LO OSCURO Wi$ill & Yandel
SONY MU»r LATIN

16

Natti Nets 
No. 3 Bow
IlumiNATTI, the debut 
album by Natti Natasha 
(above), starts at No. 3 on 
Top Latin Albums, scoring 
the largest week for a Latin 
set by a solo woman in over 
a year and a half. The set 
opens with 7,000 equivalent 
album units earned in 
the week ending Feb. 21, 
according to Nielsen Music. 
Of that sum, a little over 
3,000 were album sales, 
while most of the remaining 
units were generated 
by streaming (equaling 
3.9 million on-demand 
streams for the tracks on 
ilumiNATTI).

The last album by a 
woman to post a larger 
week in terms of units was 
Shakira’s El Dorado, which 
tallied a little over 7,000 
units at No. 1 on the July 15, 
2017-dated list (the set’s 
fifth week on the chart). 
One week later, a pair of 
women earned a larger 
frame when Gloria Trevi 
and Alejandra Guzmán’s 
Versus bowed at No. 1 with 
8,000.

Natasha’s set is also the 
highest-charting debut 
album for a woman since 
Karol G’s Unstoppable 
opened at No. 2 on Nov. 18, 
2017 (4,000 units). In 
addition, ilumiNATTI lands 
at No. 1 on Latin Album 
Sales.

On Latin Airplay, Karol G 
and Maluma’s “Créeme” 
vaults 9-1 thanks to a lofty 
59 percent increase in 
audience impressions (rising 
to 14.5 million) collected in 
the week ending Feb. 24. It’s 
the third leader for Karol G 
and the 12th for Maluma.

—Pamela Bustios
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HOT CHRISTIAN SONGS™______________________
2 WKS 

AGO

LAST 1 

WEEK '
THIS 

WEEK
TITLE CERTIFICATION
PRODUCER (SONGWRITER)

Artist
IMPRINT/PROMOTION LABEL

PEAK 
POS.

WKS.ON 
CHART

1 o K¿1 YOU SAY
iJNOMMAMAOUIW (UM*SLE.MNGMU.eXUBURi

Lauren Daigle 
cenfmcity 1 33

14 © HEAD ABOVE WATER
S.MOCCIÖ (AlAVIGN£JXLARr>.MOtt^

Avril Lavigne
AVRIL LAV1GNE/BUG 2 23

2 2 3 WHO YOU SAY 1 AM
MHXH'5lETT.B.UGERrw00ti(B.HEL0IHu,R,I.M0RfiaW)

Hillsong Worship
HlLLSONG/SPARBOW/APITOt IMG

2 51

6 © GOD ONLY KNOWS for KING & COUNTRY
nw www ssmn; km « w? i । »au botu »i cjre*so 3 26

4 5 © ONLY JESUS
U.AJtflLLER(M.HALlVWESI.EiMRMS)

Casting crowns 
BEMHSTftEtWuMION/PlG 4 28

3 6 6 KNOWN
I.SAPP (r.WEUSJSAPP.E.HULS0

Tauren Wells
REUNION/PLG 3 36

S © 7 BEST NEWS EVER MercyMe 7 19

12 © o LOOK UP CHILD
UNQRAM.P,M4BUM(L.M(bLtJJNGS4M.P.Mm

Lauren Daigle
CEHT^C in 3 26

10 STAND IN YOUR LOVE
EXAS H (JJALDWIHJLHUISCA5PMIIGH M4ARRIS

Josh Baldwin 
bethel 9 28

11 © © maybe IT’S ok We Are Messengers
DAI'JlllGANJ.L.$M<1H.B.FDWLEr(:'.MULLIGANJ.l.SMIlH.B.TnA.ES) CURS 'AORO 10 15

16 © O RED LETTERS
B.'MH.MROWMR«XRWrOER.U4S>0

Crowder
<iK$nPS/SPARWW/‘CAPlTOl CMG 11 22

15 15 G SURVIVOR
1.1 .SMITH (Z.W1LIIAMSJ.L.SMITH.BJ0W. EBI

Zach Williams
ESSFNTIAL/PU3 12 23

18 G BUILD MY LIFE
t OMNMXUIS iphwm i i.miwiP MfUBUNX mi im

Pat Barrett 
iwn a a imü 13 8

20 © 14 HAVEN’T SEEN IT YET
GWEK.EWCBTH (Di»KEV.C.WEiXiE»O<TH.E.H LIISE)

Danny Gokey 
SPARROW/CAPITOl CMG 14 6

21 20 G CHANGED
C.WT Mt WORTH (iFIUZ.PX'UNCAM.C.WiWifWOPTM)

Jordan Feliz
ClNTftUlTY 15 20

19 G 16 RESURRECTING Elevation worship 16 29

26 G BORN AGAIN
1.FAHD0 (MKENCHJ.H NT RISON, J.PARPO)

Austin French
AWAKEN/FA1R TRADE 17 24

22 © 18 RAISE A hallelujah (live) Bethel Music. Jonathan David Heiser & Melissa Heiser 18 7

27 G SCARS
S.MOSLEY.MZrCOANOR (M.ARMSTRONg.E.HULSE.LMCCOHNEL

1 AM THEY
.M.HEIM tSSENTIAL/PLG 19 6

25 23 WELL DONE
1-LSMItH (LHAVEKS.M.FUQUA, 1 JHil-AU}

The Afters
FAIR TRACE 20 18

© o CHURCH (TAKE ME BACK)
BJOWLEfl ' M-jXHRENJ JOWlER.M.MUPER)

Cochren & Co
GOTEE 21 4

24 25 22 WHOLE HEART (HOLD ME NOW) 
iiEtT.MIOUStONiLHOUi'ON.A.KIhv.)

Hillsong UNITED
HilISONG/SPaMLOMvAPITOI caig 22 6

- 23 AS YOU FIND ME
M.GCHiSLETT.LHOUSTOW <AH0ISmMjCR0CKER.B.H«T>NG5)

Hillsong UNITED
HI<tóOWSP«RON7UMOL IMG

23 2

41 © GREATNESS OF OUR GOD
PJ URIiR.G.DUNCM (CMOttWOWH.B.-uWL (ft,E.HUUO

newsboys 
FAIR TRAUE 24 4

28 25 GOOD GRACE
M.M H'SlETT.AHDUSTDN (1.HOUSTON j

Hillsong UNITED
H:LL5ONû/SPARSÛW/CAPITOL CMG 11 11

HOT GOSPEL SONGS™
2 WKS 

AGO
LAST
WEEK 1

THIS 
WEEK

TITLE CERT F (CATION AttÎSt
PRODUCER (SONGWRITER) IMPRINT/PROMOTION LABEL

PEAK 
POS.

WKS.ON 
CHART

I 1
1 #i LOVE THEORY Kirk Franklin

tFkANKLl^UA*tlN,U «IARJÎ.R.MILI KF^NKLIN- fOVQWUUPCWAIK** 1 4

4 4 2 won’t he do it Koryn Hawthorne
M.R.RIDDKKWDODS(UR.RIDDO-WOODW fa R6PIMIIDM/Plfi I 76

3 G 3 YOU KNOW my name (LIVE) Tasha Cobbs Leonard
K.IEONAI LIS 1ISSLEOIIM NJCOBBS LiOHARQABROWN) u ’ A\ • 2 10

7 8 O no ordinary worship Kelontae Gavin
J.L.WlUiAMS,Mi)CIONE (M.BOOHfj.LMllMMS) MARQUIS BOONE/BSCOT 4 44

9 o o IT’S
AXARR

YOURS Jekalyn Carr
(A.IXARR) LiJDEAl 5 23

2 G 6 never alone Tori Kelly Featuring Kirk Franklin
K.FRASy.LIN M5TARK.ft.HlLL(V.KELLYK.FHAHKUNJ SiHOOLßüV/CA? TüL/W0T3WKG0Sf•. J 26

6 7 7 NOBODY LIKE YOU LORD Mai anda Curtis
D.t$OR£r (MXuREtE.A-WHCL) r BAJZ/BUHlRib WORnS/REO All lASCE/EAiR TRAUE

5 45

8 G 8 forever Jason Nelson
U.T50REV<J.NEt.S0N.tU.$0RCT.T.Nll$0N) REA INSPlPAlinN/Pi.G 2 30

11 JO VICTORY Fred Jerkins Featuring Last Call
FJEW* INS II' J.WJfcTM)0D(WASIW0(X\A.LJ  ̂ ¡1») NLRKCHILÖ GOSPEL 9 17

Nl■w G WAIT ON the lord James Wilson Feat. Brooke Staten
NOT USHDfNOT USttOl ETW 10 1

15 G O pour your oil Joshua Rogers
L.B.HOSHNS ELBJfOSMNS.UAICfARlIH.TDEtLEJ MTKEO SAG 11 19

13 11 12 ALL OF MY LIFE Erica Campbell X Warryn Campbell
. i " -T- "■ " - . A. . -t . . • ' BLOCK 3 22

17 18 H MY GOD Nashville Life Music Featuring Mr. Talkbox
11 «uwi uhahhu na h hi 12 8

12 13 14 unstoppable Koryn Hawthorne
ML .LA-:.- 15 '.'.GJ- it ’ k WOODS.A.WYlE v ku.lr-J'. 1. B£AMSP|RATIQN/RlG 12 6

18 O POTTER Tamela Mann
MJUTlER (TiREENE) fliKMANN 14 14

5 9 16 this is A move Tasha Cobbs Leonard
K.LEONARO, JR.iNXOBBS LEON^D.e.LAhE.T.BWWN.NJADORE, MOTOWN GÜSPE'. 4 4

19 20 O OPEN THE FLOODGATES Demetrius West & Jesus Promoters Feat. Karen Hoskins
I.TH0AMS HAWSE (^WASHINGTON. iR.C'WEST.T-ThciUAS HI OUACKSMOKE 15 13

*

□

G good love David & Tamela Mann
JLHILL (KBETHEAA.HUMES.J.HIUJ FILLVMAHN 14 13

22 21 G PROMISES Jason McGee + The Choir Featuring Lena Byrd Miles
«CAMPBELL (XMC6E: AHAOOON.T.MAIWOH/ MY BL«». 18 9

16 19 © DH IVE R ME (this is lit exodus) D«ulil i »rente Pi »ms Thefrl-Ot y Singers Feat le'Andria ictan 
IMAWKENCEtt *W»ENCE.WJ510KES,M4EWI UV 1 E I.IMWS) WAIWPIRATION/PIG 16 7

21 22 G OPEN YOUR MOUTH AND SAY SOMETHING Brent Jones
PRQR5SOR kW8 EPSON, E.BROWN.B.JONES (6 JONES) ®l 15 11

20 22 LAUGHTER (JUST LIKE A MEDICINE) BeBe Winans
bjmnans<b.w>nan9 regimen/ualaco 17 7

25 25 LJ I'M READY G.I.
MRYANT {9.ANC>EASQN.L.HA.<KRIS.RJ0HK<<M.(<.BRVAN1) BGA/ShANAEHIE 23 11

14 14 24 warcry Queen Naija
Q.NAULL5 ro.N!WLl5) QUEEN HAJJA/CAPI’OE i 10

24 24 25 I agree Jonathan Nelson
LXELSOH.MWELTDH (UtELS0K.K.SMEll0N4JdJ0HH50l0 EONE 18 16

TOPCHRISTIAN ALBUMS™______
LAST 
WEEK

THIS 
WEEK

ARTIST Title
IMPRINT/DISTRIBUTING LABEL

WKS. CW 
CHART

© 1
rji LAUREN DAIGLE Look Up Child 24

CENTPICITY/inONf

12 G GG CASTING CROWNS Only Jesus 14
1 BEACH STRECVREUHION/Flu

2 3 LAUREN DAIGLE HOW Can It Be
EENTRKITV/CAPHOLCMG

203

© 4 FOR KING & COUNTRY Burn The Ships
CURB-WORD

20

5 tobymac The Elements
PÜREHfÖHLWiTOl CMG

19

5 6 BETHEL MUSIC Victory: Recorded Live 
BEIHEl

4

© 7 MERCYME iCanO»lyiiiwpne:TheveiYBestOfMercyMe
i Alft TRADf/PLG

52

© □ ELVIS PRESLEY Elvis: Ultimate Gospel
K A/SONY STRATEGIC MARK ETING GROUP/LEGACY

189

8 9 nf Therapy session
LAPIfOlCMu

148

9 10 hillsong worship There Is More
HillSONS/SPARFcjW/CAPITOI CMG

46

11 o
12

ZACH
ESSE NT

ELEV
ELEVAI

williams chain Breaker
Al/HG 113

10 ATION WORSHIP Here As in Heaven 
ON WORSHIP/ESSENTlÄt WDRSHIP/PLG

159

o 13 JOSH TURNER 1 Serve A Savior
W A NASHV>LUE/CAPI1ÛL CMG

17

16 14 nf Mansion
CAPITOL CMG

187

14 15 alan jackson Precious Memories Collection
ARC/EM’ NASHViLLEAAPIlCi CMG

88

ED 16 MERCYME Lifer
FAIR TRADÎ/PLÛ

99

IS 17 HILLSONG UNITED Wonder
HILLSONG/SPARROW/CAPITOl CMG

89

20 18

-
SKILLET Awake
ARDiHI/FAlR TRAt’i/AilAHbl/HG

249

19 19 tauren wells Hills And Valleys
RE UNION/PIG

83

21 20 ELEVATION worship Hallelujah Here Below 
UWAt »ON WORSHIP/»tC

21

17 21 VARIOUS ARTISTS WOW Hits 2019
PLG/CuRB WORIX/WTOL CMG

20

23 22 CHRIS TOMLIN HowGreat Isdur God: The Esenid CcJtectiori
S.'XETEFS/SPARROW/GAPirGl CMG

180

26 23 SKILLET Unleashed
HEAR IT LOUtj/A’LANTIC/tURB.WWU

133

© 24 CORY ASBURY Reckless Love
BOHil

55

© 25 TOBYMAC This Is Not A Test
FOREFRONT/CAPiTOL CMG

181

TO>P G OSPEL ALBUMS™
LAST 
WEEK

THIS 
WEEK

ARTIST Title
IMPRINT/DISTRIBUTING LABEL

WKS.ON 
CHJLRI

1 1 0 VARIOUS ARTISTS WOW Gospel 2019
MOTOWN 'VSFtl/niFN WWRr A WSPIR4T<EN/ftG 5

3 2 TASHA cobbs Leonard Heart. Passion. Pursuit 
MOTOWN GOSPEL/L APITO L CMG

78

o 3 TORI KELLY Hiding Place
HHOOLBtW/WIOI,

23

6 4 koryn HAWTHORNE Unstoppable
RCA‘N$PlfrAT|ON/FLG

32

7 5 MARVIN SAPP Playlist The Very Best Of Marvin Sapp
VERIWltGACY

188

s © ARETHA FRANKLIN GOSpel GieatS
ATLANTIC/FLASHBACK/RHiNO

46

o 7 JONATHAN MCREYNOLDS Make Room
IONE

50

u o TRAVIS GREENE The Hill
RC4 INSPIRi’ION/FUG

173

13 9 TASHA COBBS One Place: Live
MOTOWN GCSPELAAPHOL CMG

182

12 10 TASHA COBBS Grace (EP)
MOTOWN GOSFEL/CAPITOl CUG

257

14 11 TASHA cobbs Leonard Heart. Passion Pursuit 
MOTOWN GOSPELAAPIKJL CMG

16

© 12 kirk franklin Hello Fear
FO > 0 SOUl/VERlTWA IN SPIFATION/PlG 130

IO 13 DONMDUlWRENÜPRESENTSTrtnil-ilTYSNGiRS Goshai
RCA >NSPIRAT|ONMG

3

18 14 tamela mann Best Days
TILLY MANN

259

17 15 TAMELA MANN Oneway
TILLY MANN

127

RE © MEL holder Music Book Volume Ilk Magnificent 
PSALMIST

2

RE © KIRK FRANKLIN The Nu Nation Project 
GOSW CEH’RIC/RCA/RE 4 USFII»4TI0N/F{C

143

20 18 FRED HAMMOND The Best of Fred Hammond 
VERIWPLG 32

22 19 YOLANDA ADAMS The Best Of Me
ElEKTRA/MLANIIC/AG

99

© HojIgg maràndacuriis Open Hwwi:The Marauda Eipa lente 
1 c îiAZZ/Hunnx « y wr^ÿn» * ; iamwii iome c 33

31 21 MARY MARY Go Get It (Soundtrack)
Mv BU0O./C0LGMBIA

97

RE © KIRK FRANKLIN The Rebirth Of Kirk Franklin
GOSPO CEH1RIC/LEGACY

111

RE © DONNIE MCCLURKIN rhe Journey (Live) 
RCA iNSPIRAT|ON/PtG 72

© 24 WDSPROPfRIYHIMKRKRUNKUNSIlUUnON CodkProperty 
b-rite/intermope

109

RE G travis greene Crossover; Live From Music City 
TKAINSPUWION/PlG 59

Daigle 
Adds 
Another 
Record
“Look Up Child” by Lauren 
Daigle (above), the title 
track from her third studio 
album, hits the top 10 on 
the streaming-, airplay- 
and sales-powered Hot 
Christian Songs chart, 
rising 12-8. It lifts 8-6 on 
Christian Digital Song 
Sales (2,000 sold, up 
11 percent, according 
to Nielsen Music) and 
15-13 on Christian Airplay 
(4.8 million audience 
impressions, up 10 percent).

Daigle notches her 12th 
top 10 on Hot Christian 
Songs (a sum that includes 
four No. 1s), breaking her 
out of a tie with Francesca 
Battistelli and Mandisa 
for the most among women. 
She equals Newsboys for 
10th place among all artists; 
Chris Tomlin leads with 27.

Meanwhile, Daigle’s “You 
Say” leads Hot Christian 
Songs for a 31st week, 
extending its mark for the 
most time at No. 1 by a 
soloist. Its rule of 29 weeks 
on Christian Digital Song 
Sales, 27 on Christian 
Streaming Songs (both 
active runs) and 17 on 
Christian Airplay are all 
bests among women.

Irish worship band We 
Are Messengers earns 
its second top 10 on Hot 
Christian Songs as “Maybe 
It’s OK” elevates 11-10. 
It rises 7-5 on Christian 
Airplay, up 7 percent to 
8.4 million impressions. 
The act first reached the 
chart’s top 10 with the 
No. 10-peaking “Magnify” 
in 2017.

Plus, the first entry from 
pastor/worship leader 
James Wilson, “Wait On 
the Lord,” featuring Brooke 
Staten, who also makes 
her Billboard chart bow, 
debuts at No. 10 on Hot 
Gospel Songs. It also opens 
atop Christian Digital Song 
Sales (2,000 sold).

—Jim Asker
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HOTEJANCE/ELECTRONIC SONGS™_________
2 WKS. 

AGO
LAST 
WEEK

THIS ' 

WEEK
TITLE CERTIFICATION AftlSt
PRODUCER (SONGWRITER) IMPRINT/PROMOTION LABEL

PEAK 
POS.

mow 
CHART

1 1 1 Ir! happier △ Marshmello & Bastille
M*R&MU0(SMCa»CHU»I.DSMIIH*MITMÍlLO OYEME CCLLECtlVlATIRMAEMS.Ußna 1 27

4 o 2 CLOSE TO ME © Ellie Goulding X Diplo Feat. Swae Lee
IWUJmJ&ME»«1'' . Ea’TCWMiliSCiK 2 17

2 2 3 TAKI TAKI ▲ DJ snake Feat, selena Gomez, ozuna & card! B
LWl W .1 U UMEAWNlRtoW 2 21

S 4 4 THE MIDDLE △ Zedd, Maren Morris & Grey
zeckst- «»iwrAiKWAMnu.MnKWMuwiMSM«^ hteysitpe 1 57

6 5 5 lost IN THE FIRE Gesaffelstein & The Weeknd
M.LEYV.THE WEKND.MHEALA (UlWV.A.HSFATL^BAE'ME.JQUEWVILLLN,^ C0l<WA 3 7

7 7 6 THIS FEELING • The chainsmokers Feat. Kelsea Ballerini
THE CH»tNSMQKE»S tA.TAGGART.A.PALL.E,W.$C HWARTP MSRUMtWCOUIMBIA 4 23

9 o 7 body • Loud Luxury Featuring Brando
AJEDYK.LÜE PACE (CU)PK,V.M€CLAIX,A.M HOKUM PACE) ARMAM 7 49

24 o o I AG who do you love The Chainsmokers Feat. 5 Seconds Of summer 
the CtUlteM0h£^OMW(UA<XARU.AU^ L^jPW.OlUMi! A 6 3

- G o [dg SG 365 zedd & Katy Perry
ZEDD.PW.CUTFATHEIÌ CA.ZA5L AVSKM *’Y FERRIC AIL IRJ CAPOO JWEK-CDPC 9 2

HOT SHOT 
DEBUT © THINK ABOUT YOU Kygo Featuring Valerie Broussard

A fC-O.P.Mam(OGO.W’GUS5A^ KYGO AS/ULTflA/ii 4 10 1

15 11 11 giant Calvin Harris & Rag'n’Bone Man
C41MN HARRIS (CALVIN HARMS.AXJjAAHAM.U<AßrMAH,I.MH.ltR) COLUMBIA 10 6

17
□

12 so close NOTD & Felix Jaehn Feat. Georgia Ku & captain Cuts 
NOTD 0 DM£ LSONSMAKHTiXlU x lAEHNfi 9ERGULDMCMMJNJ1JTADN) »OWONOEB/OJUCiREPtlBlIC 12 16

12 10 13 ELECTRICITY silk city x Dua Lipa
III 1 "Ui II IMJMMUUMWJUUtUYllIAMIVJItlHBWXMSMMIt^  ̂ WMU 5 25

16 14 14 fly Marshmello Featuring Leah Culver
MARSHMELLO(MARSHMELLO.L.NA:ULVER) KI Tim- COLLECTIVE 7 23

11 13 IS hope The Chainsmokers Featuring Winona Oak
'HL CH/U»iSMi <k.id.'' t A<V^IULM3-^,UYCW> UVilA 7 10

18 IB 16 MILE HIGH James Blake Feat. Metro Boomin & Travis Scott
I.BV*LMETRD BOOMIN.DRE UOON.WAVEY (löLAKE.TRAVISSCOTT.L.LWAYHD KM CO »'REPUBLIC 10 5

47 30j © LILY Alan Walker, K-391 & Emelie Hollow
AdaMLKEkK-3M£0RSAXWGFRCftLMRlK^ NJIEMARN8ERX(AAMU.KEM UES UVSIKK/RCA 17 3

23 18 crab rave Noisestorm
HOISESTORM (E.Mß'BROIN) MOKSTERCAT 16 14

- 19 CATCHY SONG Dillon Francis Feat. T Pain & That Girl Lay Lay
O.H.FRAHClSJ.RUSHEMf (HAlOiE,ftH.FfcANCl$.LRIi^ WATERTOWER 19 2

20 22 20 together Marshmello
MAPSHMELLDOMKSHMELLD) JOYTIME COLLECTIVE 20 16

13 20 21 moving on Marshmello
MARSHMELlOCMARSHMEllO) CYTiME COcUCTtVE 13 23

8 17 22 CHASING colors Marshmello x Ookay Feat. Noah Cyrus
MARSHMELLO,A.LAGUNA (S.STONESTREET.C.PXiUDDY) JOY TIME COtLKh7E 8 14

14 16 23 face my fears Hikaru Utada & Skrillex
M.AKIRAJ.SKINGUTA0M4TA0A(H.UTAD\SJ.UHWE,?.80YI» EPK JAFWSWr UASTERWORKS 9 5

21 24 24 I FOUND YOU benny bianco & Calvin Harris
BEW ui ANCtytMMN HAMlSttMXNUAüANlAllfllfS) FRIENDSKEEP1 E»$rOK 9 16

19 18 25 bones Galantis Featuring oneRepublic
3LO0C5HXSVIDDEW WNBAULLU FRA«». UK MAK (C^KARlSSONJllCnZSOL.) BX1 KAWlANTK/EML 18 3

26 © 1 26 REMEMBER Gryffin With Zohara
rjPr4tt.IPA.it SDf «¿MVM’lMRIr aWjVAN it SAS. i .Atom WSWTO INJ WÄMK* «Waff fLNMI • »Si CR 22 17

10 27 27 check this OUT Marshmello
Mi R5HMELLOCMAR5HMELLO) JOYTIME COLLECTIVE 10 5

- © 28 BETTER WHEN YOU’RE GONE David Guetta, Brooks & Loote
0at1>4>iöU!tlUM5flJMK.lW5WlllttlKK>IUZMSWII(lLW'XI0 NWIAWßfWftOOKMWB VAKUIH 25 2

29 © 29 Polaroid Jonas Blue, Liam Payne & Lennon Stella
IONAS BlUE (ÜJJüBWJKNANS.E.DÄEWEn.lP PüSIDViWÄWCSIRALWERKSXAWTCt 16 20

NEW 1 DON’T EVEN KNOW YOU ANYMORE Netsky, Bazzi & Lil Wayne 
<IW(UufBUWMUIffiU . ■ilffiJlVMMKlfilMlIIIAKtItHSWMIRtKjt 1WI) tnuuillllUiVITW 30 1

NEW © BiBA Marshmello & pritam
NOT LISTED (WOT LISTED) 1OY TIME COLLEC TT YE 31 I

42 © THIS FEELING IYES & Ryan Riback
R.RIBKK (J£.YE0UAKS>M50VA$LAN0VA) TIMEWD’YAl 32 4

31 SPEECHLESS Robin Schulz Featuring Erika Sirola
C),BlER0;iODr.ä.J. RAML ILIUNKKADOHR, ».SCHULZ OR AIDE...) KWSWEl/WG BEAWlANU 31 4

25 29 34 happy now Kygo Featuring Sandro cavazza
«WAsminw 12 17

27 31 35 WASTE IT ON ME Steve Aoki Featuring BTS
S.A<Wlß.Hlf®'UKI A0>. i.HAI AVALS ».DC,W N.WXYI>HEBt»IAAnasJOR«M*!t.AM) .1 UTA 6 18

- © EjtJ SELLOUT Marshmello & SVDDEN DEATH
MARSHMEtLaSVDOEW DEATH (UAR5HMElLCXD.H0W.4HD) jOYTH/t COLLECTIVE 36 2

30 35 37 baby Clean Bandit Fear. Marina And The Diamonds & Luis Fonsi
IWiP)CHXFX«'i0iWM'IPMW4WIW«XiLIMW^ SSSAV4HAM1IC 13 16

35 39 38 breathe camelphat x cristoph Featuring Jem cooke
CAMEIPMATAHU . npii (M.D •;^ALAtuYHHAN.CXO:^, ^lN.JV400Kil PSVOA/ARijU 35 7

34 © 39 ucla RL Grime Featuring 24hrs
•L3.M.G£FSK»L G»lM£,NCNSDfS,D.NiGiQO»APUE MANDSOMEAUAUDÖWSni^Y^ WCDIDTT 34 13

45 © 40 GRAPEVINE Tiesto
IIE5TOIB.E1R0NG.N.UVHI1FIEVD) MIJSÄAL FREEDOM 35 7

RE-EI4TRY □ mama dean Bandit Featuring Ellie Goulding
G £HAIIQ.I.PM1: PI N U IL I £v<xDAG.ib.(VICANXAL»UWUQSONJ&DUTI' 8G BUMUM» 28 7

NE W GAM GAM DJs From Mars
CIS FROM MARS (LB0TB01.M.PJLATO1 KO/MDIKAl 42 1

28 33 43 crashing lllenium Featuring Bahari
ILUK; JUWUAU ZimW.AJUIUA, iJIM iWfSXUntMML . niRAME»! WWOJ TMLMW'^a 20 4

32 42 44 flashbacks Marshmello
MARSHMElLO(MARSHMEllO) WYTlMt COLLKtiVE 32 4

RE-EI(TRY □ TREAT YOU BETTER RUFUS DU SOL
P If US DU Ä.Lf V£AN(J.HNULK6Y6:jriC^ ROSE MNUEMMS/WAMERWOi 28 10

33 38 46 beachhouse The chainsmokers
THE CHAINSMOKERS (A.TAGGART.A.PALI) MRUPTOA/COlUMBI« 10 14

NE W
□ LOVE ME Felix Cartal & LIGHTS

NOT LISTED (HOT LISTEM physical PRESENTS 47 1

RE-EI(TRY
0

different world Alan walker, K-391 & sona Carson Feat, corsak
4OWAUW3W£0nSAK,BI^ FßiD.1UEAKS£N NJICM-APN0EKK (AAWÄLKE«...) U£R MUS» W4 32 8

41 46 49 LOST MY MIND Dillon Francis & Alison Wonderland
P.M.FRANCISJMLW« WtlN0ERLAND(DJl.FRAHCI5.A.SM0LlER} iDGAFQS 23 4

RE-EI<TRY Í sol GRINGA Bright Lights Featuring Fito Blanko
H0UISl<D(Wü' LISTED . 36 4

TOP DANCE/ELECTRONIC ALBUMS™
LAST 

WEEK
THIS 

WEEK
ARTIST CERTIFICATION
IMPRINT/DISTRIBUTING LABEL

Title WKS.ON
CHART

1 1 Ell MARSHMELLO MarshffieilthFof trite Wended Set
IMI WÎJUE COLLECTIVE 3

2 2 THE CHAINSMOKERS 
OlSRUPTOR/COLUMQIA

Sick Boy 44

o 3 LADY GAGA △ The Fame
SFRiAMliNE/KONLlVEAHERRYTREC/INTERSCOPE/IVA

258

© 4 THE CHAINSMOKERS ▲
WSRUPTOQ/COLUMBIA

Me modes...Do Not Open 98

© 5 THE CHAINSMOKERS 
DlSRUATOR/COLUMaiA

▲ Collage (EP) 120

a o CLEAN BANDIT •
BIGBEAWLANTIC/AG

what is Love? 12

o o ALAN WALKERMEH MUSIXv/dtl Different World 10

22 o major lazer Major Lazer Essentials
MAP DECENT

IS

4 9 JAMES BLAKE
POLVOOR/RE PUBLIC

Assume Form 5

9 10 ODESZA A Moment Apart
FOREIGN FAMILY COLlECTIVt/COIJNTER

76

10 11 CALVIN HARRIS Funk Wav Bounces Vol. 1 
COLUMBIA 86

H G JONAS BLUE
POSmVA/ASiRAi^IRr.S

Blue 15

NEW © LADYTRON
LALY TAM

Ladytron 1

RE © DAVID GUETTA 7
WHAT 4 MUSÆWLOFHONEMTL4NTit/4C 22

RE © CALVIN HARRIS • 18 Months
^■!ÍQN5ÎRUL1IÜNÆLY EYE/UIÎWRO< NM W2ÜIJJVLA

128

© 16 GORILLAZ △
PARLOPHOKE/WAaNER 0ROS.

Demon Days 213

© © DAVID GUETTA® Nothing But The Beat 
WHAT A MvSC/PARLOFHONE/ATLANK/AG

214

Q 18 GRYFFIN
MPkROOMM FEE N/IGA

Gravity. Pt. 1 (EP) 10

© 19 AVICII ▲
PRMD/ISLAND

True 123

D © ODESZA in Return
FOROL.NFamIiYCuIlCCFívIaOUHFER 187

© © ALINA BARAZ & GALIMATIAS Urban Flora
ULTRA/MOM * FOP

187

20 © KYGO
KYGO A$/UI TRA

Kids in Love 68

21 23 DJSNAKE ▲
P.’SWE/INTE »SCOPE/IGA

Encore 132

24 lady gaga A Born This Way
5TREAMI iNL/KOimVE/IHTERSCÛH/IGA

158

15 25 MARSHMELLO
JOYTIME COLLECTIVE

Joytime 74

DANCE/MIX SHOW AIRPLAY™
LAST 

WEEK
THIS 

WEEK
TITI
IMPRIK

.E Artist
IT/PROMOTION LABEL

hKS.ON 
CHART

2 g 5OQO5E NOTD iFdiitìdn f«i CeotgU Kuft Captain cuts
TOWNOtR/jSlANO/RErUBUC

3 2 WITHOUT ME Halsey
CAPITOL 16

1 3 HIGH HOPES Panic! At The Disco
MOZiFUliCnB* ramlnAmg 17

7 4 EASTSIDE benny bianco. Halsey & Khalid
TRiENDS KEEP SECRHS/INTEAsCuPE 23

4 5 this FEELING The Chainsmokers Feat Kelsea Ballerini 
DISRUPTOR/COLUM&A 21

6 6 happier Marshmello & Bastille
XffTlME COU£CTlVE/»5F<tALWEFK5A»PITOL 26

© 7 NOTHINGBREAKSUKE AHEART Mart Rwison Feat MileyCyniS 10

G O THANK u, NEXT Ariana Grande 14

G o HURTING SG Lewis Feat. AlunaGeorge 
JASMINE MIEK/PM»/VIW!N/CAEJ1BLANCA/»EPUBLIC 18

G G fire in my soul Oliver Heldens Feat. Shungudzo 
WNGM00U IMC’SMA 12

G O BREATHE CamelPhat X Cristoph Feat. Jem Cooke
WCiA/»mSTA 5

G 12 high on life Martin Garrix Feat. Bonn
STMWRCRDC/PCA 12

12 G SUNFLOWER Post Malone&Swae Lee
REPUBLIC 15

G G 7 rings Ariana Grande
REPUBLIC 5

G G NOTHING ON US The Him
SPINNIN 15

G G NOBODY ELSE Axwell
A1TOWE/ULT64 4

O 17 close TO ME Ellie Goulding X Diplo Feat. Swae Lee 
POLYCiOR/INTERSCOPE 11

16 M CALL YOU cash cash Feat. Nasri■ i 11

19 19 SICKOMODE Travis Scott
CACTUS JACFARAHP HUSTLE/ERC 17

© 20 lost IN THE fire Gesaffelstein & The Weeknd 
COLUMBIA 6

© G SAVE ME TONIGHT ARTY
ARMADA 3

© 22 HOW YOU LOVE ME HlrdwH Fei. CO & Snoop DOgg
SEVfAiEry'nNfflH 9

22 G WOW. Post Malone
REPUBLIC 6

© G LOSING IT FISHER
CATCH 8 »EleA5E/AM'<4llVEmAAPI TCA 16

© G giant Calvin Harris & Rag'n’Bone Man 
COLUMBIA 4

‘Close’ 
Encounters 
No. 1
Swedish production duo 
NOTD — Samuel Brandt 
(above left) and Tobias 
Danielsson (above right) 

— and German DJ Felix
Jaehn lift 2-1 on Dance/ 
Mix Show Airplay and 
Dance Club Songs with “So 
Close” featuring Georgia 
Ku and Captain Cuts. The 
coronation is the first on 
each chart for all four acts. 
Remixed by such artists as 
Michael Calfan, dwilly 
and Curbi, “Close” was the 
most-played song on two 
core dance affiliates in the 
tracking week, SiriusXM’s 
BPM and Music Choice’s 
Dance/EDM channel, 
according to Nielsen Music.

Elsewhere on Dance/ 
Mix Show Airplay, Oliver 
Heldens blazes 15-10 with 

“Fire in My Soul,” featuring 
Shungudzo. The song is 
Heldens’ second top 10 and 
Shungudzo’s first.

Zedd zips to his 11th 
top 10, and Katy Perry 
her third, on Hot Dance/ 
Electronic Songs with 

“365” (26-9). Following its 
first complete week of 
availability, the track sold 
10,000 downloads, good 
for a 13-2 surge on Dance/ 
Electronic Digital Song 
Sales. With 4.7 million U.S. 
streams, “365” also starts at 
No. 15 on Dance/Electronic 
Streaming Songs.

Additionally on Hot 
Dance/Electronic Songs, 
Kygo commands his 
eighth top 10, bowing at 
No. 10 with “Think About 
You,” featuring Valerie 
Broussard, who earns her 
first. The song starts with 
2.5 million U.S. streams and 
9,000 sold.

On Top Dance/Electronic 
Albums, Ladytron 
launches at No. 13 with 
its eponymous LP, its 
first album since Gravity 
the Seducer (No. 6, 2011). 
Ladytron opens with 3,000 
equivalent album units. 
With nearly all of that figure 
from traditional album 
sales, the heritage British 
electronic act scores its first 
No. 1 on Dance/Electronic 
Album Sales.

—Gordon Murray
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DA NCE ClLUB SONGS™
LAST 
WEEK

THIS 
WEEK

Tin
IMPR»

E Artist
IT/PRQMOTION LASEL

WKS.ON 
CHART

n o 1 #1
I INK soqose MMRlkJaetaFex^ai^ 

rOWOHDER/iSLAXD/REPUBLIL
10

4 o THIS
TlME/R

feeling IYES & Ryan Riback
ADih Al

8

* o HEA
Ari AH

r Kelly Clarkson
IC./TM“

6

3 4 TUR
UPSCA

N ME UP Breanna Rubio Feat. Tyga 
£/VITAL/OAUMAH

9

0o [GG 7 RINGS Ariana Grande
PEPuaire

3

6 6 NOTHING BREAK5 LIKE A HEART MakRoiWeXMiley Cyrus
RCA

10

1 7 remember Gryffin With Zohara
DARkMOM/GEFFI NAN TERS COPE

13

8 HURT ME so GOOD Ashlee Keating
¿16

9

o giant Calvin Harris & Rag'n’Bone Man
COIUMBIA

4

: 11 I' © chances Backstreet Boys
►•BAHN/RtA

6

9 11 1 DON'T NEED YOUR LOVE Bleona
0LEDNA/41B

14

Ful © lost Laroussi
xVlÖN

6

16 © lost in the fire Gesaffelsrein & The weeknd
COLUMBIA

4

© GAM GAM DJS From Mars
EGO/RADIKAI

5

fisi 15 TOMORROW Alexis Ashley
BRKLVN

8

7 16 SWEET BUT PSYCHO Ava Max
ATLANTIC

13

10 17 gringa Bright Lights Feat. Fito Blanko 
333

12

24 , J © 5 dollars Christine And The Queens 
BECWiSi/CAmr<X

S

28 © SUE ME Sabrina Carpenter
HOLLYWOOD

4

« □ boy problems Harper starling
MUMAN

4

21 21 BREATHE CameiPhat X Cristoph Feat. Jem Cooke 
PRY DA

8

Í 25 ’ 22 REACH THE SKY Fadi Awad Feat. Addie Nicole 
PROCONWIRE

7

19 23 UNDERSTAND THIS HOUSE Lütt OefoiW A Tony RUÍZ 
tactical

11

27 24 IT’s just today Drew schiff
DREW SCHIFF

10

23 25 TRUST MY LONELY Alessia Cara
EP/oer jam

13

18 26 NEED YOUR LOVE TONIGHT DD FOXX 
971

6

31 closetome ElbeGouldingXDiploFear.SwaeLee
POWbOT/INTl««»*

5

20 28 one LIFE Elexis Ansley
ninth dimension

8

41 © stay c-Rod Feat. Brendan O'Hara
10 VI MEDIA HOUSE

3

44';! © YOU’RE SORRY Todd Edwards
DEFECTED

2

*40 J © light on Maggie Rogers
DtUAVSOUHPS/CAPIIt)

3

42 © NIGHT TO REMEMBER The Tern Green Project 
CARRILLO

3

32 33 wherever you sleep Bay Ledges
! CURVt

10

34 34 GRAPEVINE TiestO
musical erfeoom

7

22 35 moment Gigi Radies Feat. RIO
418

13

35 36 SAY the WORD Ashley Brinton
la dstar

5

30 37 I found you benny bianco & Calvin Harris
EN KI ’ ETS/W1E E

11

33 38 WITHOUT ME Halsey
CAPITOL

12
(soj © BASSA SABABA Nett a

S-niRVE
2

HOT 
SHOT 

DEBUT © THE
MOTW

BOSS 2019 Diana Ross 1

NEW © DON 
5RM

’T WANNA CRY Ray Guell 1

37 42 TAKI TAKI DJ Snake Feat Selena Gomez. Ozuna & cadi 6
OJ SMAKE/GEFFEN/iN1ERS<0PE

19

NEW © DAMN LiWia
IZTQNE

1

38 44 thank u, NEXT Ariana Grande
REPUBLIC

12

47 45 ELECTRICITY silk City x Dua Lipa
COLUMBIA

22

|49^ 46 WOW. Post Malone
REPUBLIC

2

46 47 LOSING IT FISHER
CATCH & PELEASE/ASTkALWEPKS/CAPITOL

27

NEW © REMEDY FOR INSANITY Dion Todd
5HYRE

1

26 49 little voices Sextronica Fear. Claudia Moner 
PMC MUCK uliOUP

13

NEW © FAVORITE SOUND Audien & Echosmith 
CRANBtRIW/REO

1

LEGEND

r-] Bullets Indicate titles with 
L J greatest weekly gains.

Album charts
Recording industry Assn, of 
America (RIAA) certification 
for physical shipments 8 
digital downloads of 500,000 
albums (Gold).

A RIAA certification for 
physical shipments & digital 
downloads of 1 million 
units (Platinum). Numeral 
noted with Platinum symbol 
indicates album's multi
platinum level.

© RIAA certification for 
physical shipments & digital 
downloads of 10 million 
units (Diamond). Numeral 
noted with Diamond symbol 
indicates album's multi
platinum level.

O Latin albums certification for 
physical shipments & digital 
downloads of 30,000 units 
(Oro).

A Latin albums certification for 
physical shipments & digital 
downloads of 60500 units 
(Platino). Numeral noted 
with Platino symbol indicates 
album's multiplatinum level.

Digital Songs charts
RIAA certification for 500.000 
paid downloads and on- 
demand streams where 100 
streams equal 1 download 
(Gold).

A RIAA certification fori 
million paid downloads 
and on-demand streams 
where 100 streams equal 
1 download (Platinum). 
Numeral noted with Platinum 
symbol indicates song's 
multiplatinum level.

Awards

PS (Pacesetter for largest % 
album sales gain)

gg (Greatest Gainer for largest 
volume gain)

dg (Digital Sales Gainer)
AG (Airplay Gainer) 
sg (Streaming Gainer)

Publishing song index available 
on 81llboard.com/biz.

VisltBlllboard.com/hlzfor 
complete rules and explanations.

CONCERT GROSSES
GROSS
PER TICKET PRICE(5)

ARTIST
VENUE 
BATt

attendance
CAPACITY

PROMOTER

i $8,744,130
1551490

LADY GAGA
th writïjfAïiÂat kmecaimiibmucas^
IAN. 17. ö 20.24.26. 31

JiAOJ
SIX SHMS SIX SELLO« RS

i IVE N MION. MGM RESORTS

2 $6,473,471 
51,554/1129

BRUNO MARS & CARDI B
STATE FARM ARENA. ATLANTA. GA.
FEB. 2

14-152
SELLOUT

ON LOCATION EVENTS LLC

3 $4,333,646
S499/15Ü

GEORGE STRAIT
T-MQBII.EAMNA.USVK«
FEB.l-J

non wo snows 
J IWO SELLOUTS

MESSINA TOURING GROUP/ 
AEG rPFSENV,

4 $4,281,824
555 VW’

LADY GAGA
1HW WIERATUmCAIilOREStmCAmLKVHMS 
DEC. 28, JO-31

16,061,7H REE 5HW 
three sellouts

LIVE NATION. MUM RESORTS

5 $3,623,987 AEROSMITH 8 POST MALONE
STATE »AÄM ARENA, ATLANTA. GA.
FEB. 1

12^94 
SELLOUT

ON LLOTION EVENTS LLC

6 $3,038,833
513WSÌV

ERIC CHURCH
LITTLE CAESARS ARENA. DETROIT. Vit H.
FEB. 15-16

IU07 MESSINA TOURING GROUP/
IWO SHOWS TWOSELiC'UTS

7 $3,022,783
$164/159

ERIC CHURCH
U5. BAN« ARENA. CINCINNAI). UHh>
FEB. S 3

J8.67* TWO SHOWS 
TWO SELLOUTS

MESSINA touring GROUP/ 
AEG PRESENTS

8 $2,944,482 LADY GAGA
555uwo WARK THEATER AT IONIE EARlD »BORT 8 CASING lAS YEW 

FEB. 23
1QG99LTWJ SHOWS 
IWD SELLOUTS

UVE NATION. «3/ RESORTS

9 $2,786,815
($W6 « ANADIAN)

JUSTIN TIMBERLAKE, FRANCESCO YATES
ROGERS ARE NA. VANCOUVER. BRITISH COLUMBIA JC(7B7 । IVE RADON
FEB. 1415 TWO SHOWS TWO SELLOUTS

IO $2,481,496
($3.443J96O AUSTRALIAN) 
512117/522.40

KEITH URBAN, JULIA MICHAELS
BRIS8ANE ENTERTAINMENT tEHTRE. BRISBANE. AUSTRALIA 2iU4 
lAH.Jl-FEO.) &410 THREE ShOWí

TEG LIVE

11 $2,445,320 BILLY JOEL
MAfxSON SQUARE garden. hew vor»
FEB, 14 SELLOUT

M4GUV1

12 $2,428,095
$250/54950

JUSTIN TIMBERLAKE, FRANCESCO YATES 
V RE .

FIB.1A SELLOUT
LIVE NATION

13 $2,370,345 
52245U/514450/ 
$M*V$6450

FLEETWOOD MAC
AMERICAS AIRLINESCENT!», BALLAS. TENAS
I EH. 7

14.414
15237

1 IVI NATION

14 $2,210,685
($¿942.223 CANADIAN) 
5171.46/ $37.72

JUSTIN TIMBERLAKE, FRANCESCO YATES
ROGERS Place EDMONTON. ALBERTA LlVf NATION
FIB. »y IWÚSNÚWf rwOÍELIOuTS

15 $2,146,004 
«AWW AUS IRA 
IIAN)$122JH/V4.14

KEITH URBAN, JULIA MICHAELS
ROO lAvER ARENA. Mh&OTjRNL. AU5IRAHA 
FEB. 5-6

24615
Z3SB2 TWO SHOWS

TEG UNE

16 $2,026,905
5135/565

METALLICA
VIVWTSWR’ HONE ARENA. SAU UNE CHY. UTAH
WJQ

&215 
wuout

LIVE NATION

17 $2,001,664
$l<mo/$69AU

FLEETWOOD MAC
PIAN' 1WN ' ENTI S, AUSTIN. TEXAS
FEB. a

13,174
SELLOUT

11 Vt NATION

18 $1,995,642
$499/550

CALI BASH
T-MOHILE ARENA, LAS VEGAS
IAH. J6

16.010 
SELLOUT

SBS ENTERTAINMENT

19 $1,911,805
5155/ $85

MICHAEL BUBLE
LAWxSON SQUAREQARl l N. HEW VÛK* 
FEB, JO

IL517 
SELLOUT

tlEAVlk MLQ0UC1I0NS

20 $1,755,817
5149.5>V565

MICHAEL BUBLE
BB&T CENTER, SUNRISE, PLA. 
TtB-15

13.794 
SELLOUT

LEAVER PTOOUCT’ONS

21 $1,717,132
$25'V$495O

JUSTIN TIMBERLAKE, FRANCESCO YATES
PECMANGA ARENA-AH QltCO, SAN E RGO. CALIE, 12,259
FEB. 21 SELLOUT

i IVt NATION

22 $1,704,476 
$149.5>y$65

MICHAEL BUBLE
PRUDENTIAL CENT EK NEWA»^ NJ. 
FEB. 22

11,555
SEliDuT

DEAVER PRODUCTIONS

23 $1,627,441
$P5/$52

BOB SEGER & THE SILVER BULLET BAND
ERttRFihSE CENTER, St LOU'S 1*0. l5.U5<s
NOV. 30 >5.283

vlVi NATION

24 $1,611,304
SWlWFlô

KISS
AMERIC.W AIRLINES CENTER. DALLAS.TENAS UC33 

12.737
LIVE NATION

25 $1,603,797 
$74.50/564.50/ 
$5350/544

TRANS-SIBERIAN ORCHESTRA
AMERICAN AIRLINES CENTER. DALIAS. TEXAS 
MC.22

Ä190
27.446 TWO SHOWS

1IV» NATION

26 $1,597,670
S135/US

METALLICA
SPOKANE ARENA. SPOKANE. WASH.
DEC. 2

>2^54
>¿916

LIVE nation

27 $1,569,148
S13V.5U/Î65

MICHAEL BUBLE
WEILS FARGOCENTER. PHILAOEtPHIA PA.
FTB.M

13.0^9 
SELLOUT

HEAVER PRODUCTIONS

28 $1,534,292
51WÎ6S

MICHAEL BUBLE
CAPITAI ONf ATIENE WASHINGTON, OX, 
FEB.19

12.261 
SELLOUT

oEAvtn vrobucT'oNs

29 $1,495,889
$L39.S0/$65

MICHAEL BUBLE
PPG PAINTS ARENA. PmSfiPA.
FFB. 22 SELLOUT

BEAVER PRODUCTIONS

30 $1,464,975 
$I,OOO/$59.5O

KISS
TACOMA DOME, TACOMA, WASH.
FEB. j

14.191
14,659

live nation

31 $1,454,270
$135/565

METALLICA
TACO BELL ARENA. BOISE. IDAHO
NOV. J8

11.569
12.719

live nation

32 $1,342,139 
5439.91/537.43

OIA NACIONAL DE LA BANDA
T-MO BILE ARENA. LAS VtGAS 
|AN, 25

um
16.0MÇ

505 ENIFRUINMtNT

33 $1,316,122
SI45JS/S26.Ó5

WILLIE: LIFE & SONGS OF AN AMERICAN OUTLAW
BRIDGESTONE ARENA. NASHVILLE, TENN. M.25O
IAN. 1? SELLOUT

LIVE NATION

34 $1,286,880
5604/5/9

LUDACRIS
PATE FAÄM ARENA, Al LAN (A. GA. 
JAH, JI

11,149
SELLOUT

ON LOCATION EVENTS LLC

35 $1,237,017
f99.WP9.95

TRAVIS SCOTT
WEtLS FARÚOARENA. 015 MOINES. (OWA
PK4

11003
V.O57

live nation

Vegas 
Goes 
Gaga for 
Enigma
Newly minted Academy 
Award winner Lady Gaga 
(above) tops the Boxscore 
chart with reports from 
the first leg of her Enigma 
residency. The dates she 
played between Jan. 17 and 
31 grossed $8.7 million, 
according to figures 
reported to Billboard 
Boxscore. Combined with 
$4.3 million from Dec. 28 
to Dec. 31, 2018 (No. 4), and 
$2.9 million on Feb. 2 and 
3 (No. 8), Mother Monster 
grossed $16 million and 
sold 59,162 tickets across 11 
dates at The Park Theater 
at Monte Carlo Resort & 
Casino in Las Vegas.

Gaga’s first run in 
Vegas included nine 
proper Enigma shows 
plus two Jazz & Piano 
concerts. Notably, the 
latter’s stripped-down 
performances were 
individually the two 
highest-grossing and least- 
attended dates. Strategic 
ticket scaling allowed 
promoters Live Nation and 
MGM Resorts to capitalize 
on the demand for the 
limited run of Jazz & Piano 
dates, stretching prices to 
maximize revenue.

The $16 million gross 
marks a strong opening 
pace for Gaga’s Vegas 
run (comprising both 
Enigma and Jazz & 
Piano shows), which has 
averaged $1.5 million 
per show across the 11 
dates. Compared with the 
opening legs of recent 
Vegas residencies, Gaga 
is outperforming fellow 
superstars Britney Spears 
($679,000), Jennifer Lopez 
($934,000) and Backstreet 
Boys ($600,000).

With the grosses, Gaga’s 
career total passes the 
half-billion mark, reaching 
$512.3 million. She is one 
of 30 artists to do so and 
only the fifth woman to hit 
the milestone. She follows 
Madonna ($1.3 billion), 
Céline Dion ($1 billion), 
Taylor Swift ($935 million) 
and Beyoncé ($767 million).

—Eric Frankenberg
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37 Years Ago
THE GO-GO’S GOT THE 
‘BEAT’ TO A HISTORIC NO. 1
The pioneering Los Angeles girl group celebrated for playing their 
own instruments made chart history with a breakout album
ON MARCH 6, 1982, THE GO-GO’S 
topped the Billboard 200 with their 
new wave debut, Beauty and the Beat — 
making the act the first all-female rock 
band to notch a No. 1 album. Thirty
seven years later, it’s an achievement 
that has yet to be matched.

“Our manager, Ginger [Canzoneri], 
would tell us our number on the charts, 
and it was unbelievably exciting to 

listen to the number get higher and 
higher every week,” guitarist/backing 
vocalist Jane Wiedlin told Billboard in 
2011. “The week we went to No. 1, we 
were on tour opening for The Police, 
and they gave us champagne and 
congratulated us.”

The album, released in July 1981, 
debuted at No. 186 a month later on the 
Billboard 200 dated Aug. 1, then took 

a leisurely seven-month climb to No. 1. 
While the album’s first single, “Our 
Lips Are Sealed,” reached No. 20 on the 
Billboard Hot 100, it was the group’s 
second hit, “We Got the Beat,” written 
by guitarist Charlotte Caffey, that blew 
the pop doors open for the quintet. (All 
11 tracks on the album were written or 
co-written by the bandmembers.)

The act would release two more 
studio albums in the early ’80s before 
going on hiatus in 1990. Since then, the 
band has issued one additional studio 
LP, 2001’s God Bless the Go-Go’s. In 2018 
the stage musical Head Over Heels, set 
to the group’s song catalog, debuted 
on Broadway, and a documentary 
simply titled The Go-Go’s was acquired 
by Showtime in February and will 
premiere later this year. —keith caulfield
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Ariana Grande Claims Nos. 1, 
2 & 3 on Billboard Hot 100, Is 
First Act to Achieve the Feat 
Since The Beatles in 1964

7 Rings' reigns for a fourth week, Break Up With 
Your Girlfriend, I'm Bored' debuts at No. 2 and 
'Thank U, Next' rebounds to No. 3.
"7 Rings" No. 1 again: Grande's "7 Rings" spends a fourth week atop the Hot 100, 
encompassing its entire run on the chart. "Rings" leads the Streaming Songs chart 
for a fourth frame, with 63.5 million U.S. streams, up 10 percent, in the week 
ending Feb. 14, according to Nielsen Music. On Radio Songs. "Rings" rises 10-9, up 
23 percent to 61.7 million audience impressions in the week ending Feb. 17, good 

for the Hot 100's top Airplay Gainer award for a third week.

"Break Up" bows at No. 2: New Thank U. Next single "Break Up With Your 
Girlfriend, I'm Bored" blasts onto the Hot 100 at No. 2 (marking Grande s 13th top 
10). It launches at No. 2 on both Streaming Songs (59.2 million) and Digital Song 

Sales (36,000 sold), while drawing 13.4 million airplay impressions.

"Next" up. at No. 3: Meanwhile, the Thank U, Next title track and lead single 
rebounds 7-3 on the Hot 100, after spending seven weeks at No. 1. beginning with 
its Nov. 17 debut at the summit. It's powered most heavily by its 36.8 million U.S. 
streams, up 52 percent, as it surges 14-5 on Streaming Songs and claims the Hot 

100's top Streaming Gainer nod. — **
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