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CO-FOUNDERS BRAD PITT
AND DAMIEN QUINTARD
REVEAL THE REBIRTH OF
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BEAUTIFUL STUDIOS

































CREDITS HERE AND HERE TKTKTKTKTKTKTK

0CT. 8, 2022

VOLUME 134

NO. 13



0CT.13-23, 2022

Recording Academy members, your participation
in the voting process is what makes the GRAMMY
music'’s highest honor.

As you cast your votes, please make the time to give
each entry — and your peers — the consideration and
respect they deserve.
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BILLBOARD CHARTS

Steve Lacy scores his first Billboard
Hot 100 No. 1 with “Bad Habit.”

THE MARKET

A constant deluge of new music — and
the difficulty of influencing TikTok’s
algorithm — has made building an
audience harder than ever for artists
trying to break through today.

Introducing the Billboard Global Music
Index, a new feature that tracks the
performance of 20 publicly traded
global music companies.
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Katy Nichole photographed
by Tracy Allison on Sept. 20 at
Westlight Studios in Franklin, Tenn.
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Ben Abraham Alt-J Bazzi Burna Boy
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Kelly Clarkson Coldplay Cordae Joel Corry

Death Cab For Cutie

FKA twigs Fred again.. Kevin Gates

Gayle Gucci Mane David Guetta Halestorm
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Jack Harlow Jax Kehlani Kodak Black

Lil Uzi Vert Lizzo Matt Maeson Briston Maroney
Ava Max Michelle Rico Nasty No Cap
Paolo Nutini Portugal. The Man Charlie Puth

Consider this a
friendly reminder...




Roddy Ricch Ed Sheeran Skillet Shinedown

Symba Tank The Knocks The War On Drugs
Rob Thomas Tiésto Don Toliver Vance Joy
Adia Victoria Wallows Weezer Winona Oak
Youngboy Never Broke Again Zero 9:36
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FEATURING THE CHART-TOPPING SINGLE “MY UNIVERSE” WITH BTS

“Musically and lyrically, “The British foursome has gone bigger
the band has rarely sounded cosmically bigger”

so ecstatic” -

A gmml prwmmtz'on

. of melodic pop that soars”
Bright chords, f Pt

lush synthscapes,

insanely catchy hooks.”

“Coldplay and BTS joint

»

universe is a winner
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THE FOLLOW UP TO 3X GRAMMY® AWARD WINNING CUZ | LOVE YOU
FEATURING “ABOUT DAMN TIME”

“The music on this album is the most “Lizzo takes a rapper’s pen to pop
unabashedly joyous, sonically diverse, and lyrics, with authenticity and immediacy
emotionally profound album put out by a prized over mindless cliché.”

major label since Beyonce’s Lemonade.”

— RollingStone

“One of the leading album of the
“About Damn Time’ is the song of the summer.” year candidates.”

“No One makes hits the way Lizzo does.
‘About Damn Time’ shows how the star creates
codlitions of young and old fans to patiently
work her songs up the charts.”

- 7 NICE




4X-GRAMMY® AWARD WINNER

“=’ should be regarded “...equally rooted in old-school melody
as Sheeran’s watershed and beat-derived new-century
moment” songwriting”

“...Sheeran has come out with a record that shows growth lyrically and
musically, but still holds true to his moving storytelling and distinctive
instrumentation that longtime fans have loved from the start.”

Nationally Televised Performances of “Shivers” on










CO ‘ aae “The most introspective moment of his career.’

"FROM A BIRDS
4 n “Gen Z's lyrical hip-hop standard bearer is
EYE VIE pulling out all the stops for his sophomore album.’

3X GRAMMY® Award-nominated artist's
critically acclaimed sophomore album

“Cordae is one of the most

promising young artists out there.

Features from Stevie Wonder, Eminem,
Roddy Ricch, Gunna & more

Includes “Sinister” featuring Lil Wayne and
rroduped by Hlté?o"f a"‘:( Chronicles One of the more thoughtful lyricists
sl LR el e to emerge in the last few years.

Appearances include

]

“The album effectively raises the bar.

|
9
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Mary was a voice for us, but she wasn't like
other R&B artists at the time. She became a
household name early because she was a
hip-hop artist whe also sang. The industry
needed someone like that. The streets wanted

that. Pop culture wanted that.
— TIME100

It's been a banner year for Mary J. Blige, and
the legendary Queen of Hip-Hop Soul isn't
taking any of it for granted.

— BILLBOARD

14th Studio Album
Good Morning Gorgeous
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IT'S ALMOST DRY

The Most Acclaimed
Rap Album Of The Year

PRODUCED BY
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MUNI LONG

The R&B Breakthrough Of 2022

PUBLIC DISPLAYS OF AFFECTION
The Heralded Debut Album

“HRS AND HRS”

The Global
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“Bad Habit”
Steve Lacy

LAST WEEK

2
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1
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Hot100

2 = = . ; 4
g2 £ g Title Artist £ =z_
% 1=
= 2 2 PRODUCER (SONGWRITER) IMPRINT/PROMOTION LABEL = ¢g=
-~ — = a =0
@ @ Bad Habit Steve Lacy
STEVE LACY (S.T.L.MOYA,B.FOUSHEE,D.GORDON,M.CASTELLANOS,J.C.KIRBY) L-M/RCA
As It Was HarryStyles | o
KID HARPOON, T.JOHNSON (H.STYLES,T.E.P.HULL,T.JOHNSON) ERSKINE/COLUMBIA
Unholy Sam Smith & Kim Petras
ILYACIRKUT,B SLATKIN,0.FEDI,JIMMY NAPES S.SMITH (S.SMITH,J.J NAPIER | SALMANZADEH,H.R WALTER. 3 1
B.SLATKTIN,O.FEDI,K.PETRAS) EMI/CAPITOL
ILike You (A Happier Song) Post Malone
FeaturingDojaCat 3 17
L.BELL,J.L.HARRIS (A.R.POST,A.Z.DLAMINI,L.B.BELL,J.L.HARRIS,B.WALSH) MERCURY/REPUBLIC
Sunroof Nicky Youre&dazy , g
DAZY (N.S.URE) THIRTY KNOTS/COLUMBIA
Super Freaky Girl Nicki Minaj
DR. LUKE,A.JOSEPH,V.OLIVER,MALIBU BABIE (0.T.MARAJ-PETTY,L.S.GOTTWALD,A.JOSEPH,G.LEWIS, 1 7
L.MILLER V.OLIVER R.JAMES A HMILLER) YOUNG MONEY/REPUBLIC
1 Ain’t Worried OneRepublic
R.B.TEDDER B.KUTZLE,S.OSCROFT,T.SPRY,J.NATHANIEL (R.B.TEDDER,B.KUTZLE,T.SPRY,J.ERIKSSON, 7 ]6
P.MOREN,B.YTTLING) MOSLEY/INTERSCOPE
You Proof Morgan Wallen
J.MOI,CHARLIE HANDSOME (M.WALLEN,A.G.GORLEY,E.K.SMITH,CHARLIE HANDSOME) 6 20
MERCURY/BIG LOUD/REPUBLIC
Tomorrow 2 GloRilla&CardiB ¢
MACARONI TONI (G.WOODS,CARDI B,J.K.LANIER THORPE,A ANDERSON JR,JANDERSON) CMG/INTERSCOPE
About Damn Time Lizzo
RICKY REED,B.SLATKIN (B.SLATKTIN,E.B.FREDERIC,L.PRICE,M.MCLAREN,M.JEFFERSON,R LARKINS, 1 2
S.HAGUE,T.M.THOMAS) NICE LIFE/ATLANTIC
The Kind Of Love We Make Luke Combs
CHIP MATTHEWS,J.D.SINGLETON,L.COMBS (L.COMBS,J.DAVIS,D.ISBELL R.ISBELL) 8 15
RIVER HOUSE/COLUMBIA NASHVILLE
Wait For U Future Featuring Drake & Tems
ATL JACOB,FNZ T AKPOJHENE,1SRAEL, SONIC MAJOR (N.D.WILBURN,A.GRAHAM,T.OPENIYI,T AKPOGHENE, ] 22
J.D.CANADY,M.J.MULE,|.J.DEBONI,F.E.BENTLEY Ill,0.0KE,|.A.FOWOBAJE) FREEBANDZ/EPIC
Late Night Talking HarryStyles 5 9
KID HARPOON, T.JOHNSON (H.STYLES, T.E.P.HULL) ERSKINE/COLUMBIA
Vegas Doja Cat
YETI BEATS,R.CHAHAYED (A.Z.DLAMINI,D.SPRECHER,R.CHAHAYED,J.LIEBER,M.STOLLER) ]4 ]7
HOUSE OF IONA/KEMOSABE/RCA
Me Porto Bonito Bad Bunny & Chencho Corleone
LENEX,SUBELO NEO,MAG (B.A.MARTINEZ OCASIO,0.J.DEL VALLE VEGA,J.A.MOLINA PRATO,F.MONTALVO 6 2]
ALICEA,J.C.CRUZ J.HERNANDEZ RODRIGUEZ,M.D,BORRERO,R.ROSARDO) RIMAS
Titi Me Pregunto BadBunny .
MAG (B.A.MARTINEZ OCASIO,M.D,BORRERO,R.ROSARDO) RIMAS
Wasted On You MorganWallen ¢ ¢
J.MOIJ.DURRETT (M.WALLEN,E.K.SMITH,J.THOMPSON,CHARLIE HANDSOME) REPUBLIC/BIG LOUD
She Had Me At Heads Carolina Cole Swindell
Z.CROWELL (A.G.GORLEY,C.SWINDELL,J.FRASURE,M.D. SANDERS, THOMAS RHETT,T.NICHOLS) ]6 ]8
WARNER MUSIC NASHVILLE/WMN
Heat Waves Glass Animals | g9
D.BAYLEY (D.BAYLEY) WOLF TONE/POLYDOR/REPUBLIC
Jimmy Cooks Drake Featuring 21 Savage
1 15

VINYLZ,TAY KEITH (A.GRAHAM,S.B.A.JOSEPH,A HERNANDEZ B.L.CHAMBERS, T.GOMRINGER K.GOMRINGER,

D.FORD,W.MORRIS A.GOODMAN,H.RAY,|.YOUNG) 0VO SOUND/REPUBLIC

Go to the Chart Beat section of billboard.com for complete charts coverage.

How was “Evergreen” created?

| rented a house in Idyllwild [Calif.] to
make music with my engineer and my
childhood best friend [Manuel Barajas]
who plays bass in my band. | remember
making a bunch of shit. It was so simple.
Being far away from everybody, not having access to do things, things become
clear. [For] the part people use on TikTok, | had another song called “How Do You
Live in Your Skin” — | was like, “I'll take [those lyrics] and put [them] on my bridge”
It was perfect because the whole song is really sad and this tied it together.

“Evergreen”
Omar Apollo

How did you find out about earning your first Hot 100 entry?

| was with Manny. I've known him since | was 11. This is like my brother. He’s the
one that wrote the chords on the bridge. He’s the one that told me “Evergreen”
should have a bridge, and | don’t really do bridges. It was just so crazy being with
him. It’s very surreal. It’s bizarre, the feeling of, “Oh, my God. | did this.” | worked
with a lot of great people in my life, but it really mattered for my career when |
did it with my best friend. That’s why it was so cool.

In your recent NPR Tiny Desk Concert, you had a mariachi of all women.
What has inspired you to lean into your cultural identity in your artistry?

| started off [making] traditional Mexican music. That’s how | started dancing

— | was in ballet folklérico, which is like Mexican folk ballet. My culture was
traditional Mexican, Juan Gabriel type of thing. You grew up on that, you take it
for granted. As | got older, | found a new love for the corridos. It was healing for
me. Especially that all my songs are about longing, that’s what all that music is
about. That is something you’re definitely going to hear in the future. It just feels
like home. =NEENA ROUHANI

HOT 100 FIRST-TIMERS

Artists who have recently made their initial appearances on the chart

DEBUT DEBUT
ARTIST SONG POSITION DATE
Katelyn Brown ;ﬂ:i’;:gg;;n 22 Sept. 24
“Mary on a Cross” 90 Sept. 24
Omar Apollo “Evergreen” 62 Oct.1
Kim Petras “Unholy” with Sam Smith 3 Oct. 8
Grupo Frontera “No Se Va” 99 Oct. 8
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1 e Billboard 200

For the first time, the set
dips below 90,000 in weekly
equivalent album units earned
(87,000 in the week ending

Artist Title

IMPRINT/DISTRIBUTING LABEL

2WKS.AGO
LAST WEEK
THIS WEEK
PEAK POS.
WKS. ON
CHART

Sept. 29; down 6%, according 1 2 Bad Bunny UnVeranoSinTi | 2
to Luminate). Its total units RIMAS
stand at 2.61 million — the
year’s top album and the only ngecondsOfSummer 5s0ss ,
one over 2 million.
@ 4 Morgan Wallen Dangerous: The Double Album | g5
BIG LOUD/REPUBLIC

? Drake
BLACKPINK Born Pink
6 Take Care ) @ 4 ornn 12

YG/INTERSCOPE/IGA

Drake’s 2011 studio release

is the 16th album to reach at 77 ::;;:xj::‘{:es Harry'sHouse g
least 500 weeks on the chart,
and the 15th since January 8 6 Beyonce Renaissance | g
2018. Pink Floyd’s The Dark PARKWOOD/COLUMBIA
Side of the Moon has the most The Weeknd The Hiahliht
. e Weekn
total weeks: 962. (It hit 32 @ 7 N erighlights 5 g5
week No. 500 in 1984.)
9 9 Rod Wave BeautifulMind | -
ALAMO
8 ! Phoebe Bridgers ﬂjm‘{:}ghai“s Dirt g g3
Stranger in the Alps ‘

Bridgers’ debut studio album, @@ 10 Zach Bryan AmericanHeartbreak ;g
. . BELTING BRONCO/WARNER
released in 2017, arrives on

the Billboard 200 following

Future INever Liked You
a fifth-anniversary reissue Ly 1 FREEBANDZ/EPIC i Z
on colored vinyl (Sept. 23).
It reenters at No. 4 on the LUCKI FlawlessLikeMe )
Vinyl Albums chart with 8,000 Lo
copies sold. % Steve Lacy GeminiRights ; |,
L-M/RCA
5 Seconds of Summer scores its sixth top 10 @ 10 YoungBoy Never Broke Again Realer2 o
o . . NEVER BROKE AGAIN/ATLANTIC/AG
entry on the Billboard 200 with 5§SOS5 debuting
at No. 2 with 48,000 equivalent album units
earned in the United States in the week ending 17 16 Drake Certified Lover Boy 1 56
5 Seconds Sept. 29, according to Luminate. Album sales oo snuNbRERERLE
of Summer make up 36,000 of that sum, earning 5S0S5 .
550S5 the top-selling album of the week honors; 19 @ 16 :-UIAILE?UI’NX?DLJMDTUWNJCAP\TOL MyTurn 135
streaming-equivalent album units make up ‘ ‘
12,000, equaling 15.8 million on-demand official Olivia Rodrigo Sour
streams of its songs; and track-equivalent 20 19 GEFFEN/IGA Ly
album units are negligible.
55085 was available in six vinyl variants, Kelsea Ballerini Subject To Change .
combining to sell 13,000 — the group’s best BLACK RIVER
sales week in the format. Still, CDs led the sales
charge with nearly 16,500 thanks to multiple Lil Durk 7220
versions in collectible packaging (including 2y 24 ALAMO i
alternate cover art for each band member) and deluxe box sets.
All six of the band’s top 10 albums have placed in the top two of the The Weeknd Starboy 1 259

Billboard 200, with three reaching No. 1. —KEITH CAULFIELD

XO/REPUBLIC
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Global 200

£ £ & Title Artist £ 3
S 2 = g =3
S #1for 1 WEEK L
Unholy Sam Smith & Kim Petras
@ @ I’'m Good (Blue) David Guetta & BebeRexha 2 5
1 4 As It Was HarryStyles 1 26
- (DNEN shutDown BLACKPINK 1 2
) 8 6 1Ain’t Worried OneRepublic 5 17
Artist Name Teekay Title Teekay
IMPRINT/LABEL
@ @ Under The Influence ChrisBrown 6 10
3 5 Me Porto Bonito Bad Bunny & Chencho Corleone 2 21
5 7 Bzrp Music Sessions, Vol. 52 Bizarrap&Quevedo 1 12
6 8 Titi Me Pregunto BadBunny 4 2
GLOBAL 200
4 (2) Pink Venom BLACKPINK 1 6
“UNHOLY" BY SAM SMITH (above left) and
Kim Petras (above right) debuts at No. 1 1 LaBachata Manuel Turizo 10 12
“Unholy” on the Billboard Global 200. The buzzy
Sam Smith song, which arrived Sept. 22, is the first ) .
) leader on the chart for the respective @ 10 Super Freaky Girl NickiMinaj 5 7
&Kim Petras British and German artists. It also opens
atop the Billboard Global Excl. U.S. chart, @ 13 Calm Down Rema & SelenaGomez 12 13
where it’s likewise each act’s first No. 1.
The collaboration charges in with
76.7 million official streams and 20,000 downloads sold worldwide in the 13 @ Bad Habit SteveLacy 10 12
Sept. 23-29 tracking week, according to Luminate. Smith and Petras began
teasing the single in August on TikTok, where it has been used in over
450,000 clips (through Oct. 3). mn 1 Despecha Rosalia 6 9
Notably, the last four No. 1 duets on the Global 200 have been by acts
from outside the United States. Before Smith and Petras, Bizarrap (Argentina)
and Quevedo (Spain) led with “Bzrp Music Sessions, Vol. 52” for four weeks Ly 15 Efecto BadBunny i 21
beginning in July; Coldplay (United Kingdom) and BTS (South Korea) ruled
with “My Universe” for one week in October 2021; and The Kid LAROI (Aus- Another Love TomOdell 17 74
tralia) and Justin Bieber (Canada) reigned with “Stay” for 11 weeks starting in
August 2021. (That run followed fellow Canadian The Weeknd and U.S.-born
Ariana Grande’s one-week stint at No. 1 with “Save Your Tears” in May 2021.) 16 17 Heat Waves Glass Animals 1 91
Songs by international acts have now topped the Global 200 for 32
consecutive weeks, spanning seven titles and five countries — both record . i
streaks since the chart launched in September 2020. “Unholy” follows lead- 720 Ojitos Lindos Bad Bunny & Bomba Estereo 4 2
ers “Shut Down” and “Pink Venom” by South Korea’s Blackpink, “Vol. 52" and
three songs by U.K. artists: Kate Bush’s “Running Up That Hill (A Deal With .
18 18 12
God),” Harry Styles’ “As It Was” and Glass Animals’ “Heat Waves.” Snap Rosalinn
—-GARY TRUST
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ORIGINAL SCORE BY LUDWIG GORANSSON
FEATURING “NOBODY LIKE U”
WRITTEN BY BILLIE EILISH AND FINNEAS O’CONNELL

“THE MUSIC OF TURNING RED
IS AN ALL-STAR AFFAIR” — VARIETY




2WKS.AGO

DATA FOR WEEK OF 10.08.2022

LAST WEEK

THIS WEEK

Artist100

Artist

#1for 8 WEEKS

IMPRINT/LABEL

PEAK POS.

WKS. ON
CHART

Bad Bunny
Harry Styles erskine/coumpia 1 170
ARTIST 100
? 1 Morgan Wallen BIG LOUD/REPUBLIC 1 186
coo'-lo COO“O debuts on the meoard 5 Seconds Of Summer s seconps oF SUMMER/INTERSCOPE/IGA 1 153
WEEKS ON CHART Artist 100 following his death on
1 Sept 28. Fans’ commemorations BLACKPINK ve/nNTERscopE/ica | 28
centered around his 1995 Billboard
Hot 100 No. 1, GangSta s Paradise Luke Combs RIVER HOUSE/COLUMBIA NASHVILLE/SMN 1 291
(featuring LV), which drew 6.5 million official U.S. streams (up
76%) in the week endin t. 2 rding to Luminate. Th
6 o) € eexe d g Sep . 9’ acco d g oLu ate € The Weeknd XO/REPUBLIC 1 377
song returns to the Hot R&B/Hip-Hop Songs chart at No. 16.
~TREVOR ANDERSON
Lil Baby QUALITY CONTROL/MOTOWN/CAPITOL 1 229
Drake 0VO SOUND/REPUBLIC 1 431
Doja Cat KEMOSABE/RCA 1 14
Alice In Chains AIC/BMG m 2
Post Malone repusLic 1 327
Lizzo NICE LIFE/ATLANTIC/AG 1 13
NO. NO.
0 . . , '8 . : Steve Lacy L-mrea 14 12
Chevy Drives ‘Everywhere Magic Man’ Spells Success
Fleetwood Mac rises from No. 34 to Jackson Wang re-enters the Ed Sheeran — | o2
No. 20 on the Artist 100 thanks in part Artist 100 at No. 82 on the strength
to gains for the group’s glittering 1987 of his latest album, Magic Man,
single “Everywhere.” The song, which earning 7,000 equivalent album units Taylor Swift repueLic I 427
reached No. 14 on the Hot 100 and (including 6,000 in album sales)
spent three weeks at No. 1on Adult during the Sept. 23-29 tracking
Contemporary in 1988, soundtracks week. The project debuted and Kendrick Lamar TOP DAWG/AFTERMATH/INTERSCOPE/IGA | 352
a new advertisement for Chevrolet’s peaked at No. 2 on Top Alternative
electric vehicles. Sparked by the Albums, No. 3 on Top Album Sales
synch, the track (written by Christine and No. 15 on the Billboard 200 Kanye West coonperuam 1185
McVie, who handles lead vocals) tops (Sept. 24) — all personal bests for
Rock Digital Song Sales for the first the Hong Kong-born artist. While B 1 m
time and jumps 24-9 on the all-genre he has previously charted on Top eyonce PARKWOOD/COLUMEIA
Digital Song Sales chart with 4,000 Album Sales and the Billboard 200
sold (up 46%) durlng the Week‘owC with I\/I/lrrors (No. 4 anfi No: 3? peaks, Fleetwood Mac wanermano 3 182
Sept. 23-29, according to Luminate. respectively, in 2019), it’s his first entry
—XANDER ZELLNER on Top Alternative Albums. -X.Z.
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“Siddhartha Khosla has a hat trick of Emmy® nominations
this year, two of which are for Only Murders in the
Building, for composing the addictive theme and the
show's score.” — Goldderby

“The film is drenched in the brilliantly atmospheric score

of Nathan Johnson. His work brings a dissonant and
fantastical tone to Nightmare Alley, which elevates
the movie at every turn.” — NERDIST

“Schachner specializes in finding ancient, unusual
instruments and weaving them into a modern action
tapestry.” — NPR

"Ament’s soundtrack can be both moving and unsettling,
mixing atmospheric piano and heavy guitar for a
haunting sound.” — ENTERTAINMENT WEEKLY

SEARCHLIGHT
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Top Boxscores

Artist(s) e Iotal a P ter(s)
VENUE ttendance romoter(s;
ATE [CHERRICES NO. OF SHOWS
o Outside Lands Music
FTER N!OUNTIN(? THF BIGGEST LATINAT.OUR in Bwllbo?rq Box- And Arts Festival $33,902,932 222518 Another Planet
score history earlier this year with $117 million for his £/ Ultimo Tour GOLDEN GATE PARK, e 3 Entertainment
del Mundo dates, Bad Bunny is now conquering stadiums with his iﬁg FE?:NC‘SC”
World’s Hottest Tour. It becomes his second chart-topping trek
of the year — and third month leading Top Tours, after doing so in Bad Bunn
y . !
February and March — grossing $91.1 million and selling 404,000 YANKEE STADIUM, BRONX 302:;50375:’074 288’219 ﬁiisvi?i,smﬁea‘:ﬁ 5
tickets throughout August, according to figures reported to Billboard Boxscore. AUG.27-28 R ¢
Bad Bunny amassed the total despite only playing nine shows, averaging
$10.1 million and 45,000 tickets per date. While other artists near the top also played Harry Styles
N ) ds at US. stadi thei thouah still i - 3 MADISON SQUARE GARDEN, $21,624,210 110,746 Live Nation
0 massive crowds at U.S. stadiums, their grosses, though still impressive, range NEW YORK B 5
from $5 million to $7 million each night. AUG.20-22,26-28
World’s Hottest Tour, though, went stratospheric, pushing eight figures per show
on the back of Un Verano Sin Ti, Bad Bunny’s album that has logged 12 weeks (so Bad Bunny $21,367,758 101,169 Cérdenas Marketing
. . D HARD ROCK STADIUM, MIAMI Network, Live Nation
far) atop the Billboard 200. Released in May, it arrived after the tour had already sold AUG. 12-13 $1,051.50/$50.50 2 ’
out, though the added momentum of new music may have boosted resale demand.
—ERIC FRANKENBERG Coldplay
KING BAUDOUIN STADIUM, $20,007,105 224,719 Live Nation
BRUSSELS $127.49/$20.40 4
AUG. 5-6, 8-9
m Ed Sheeran
ORESUNDSPARKEN, $14,164,701 156,818 SMASHBANGPOW!
Total COPENHAGEN $96.09/$85.80 4
Attendance AUG.36
BadB 91,083,194 404,364 9
acbunny S ’ B BadBunny $13,809,806 51,791 Cérdenas Marketing
H DefLeppard&MatleyCrue  $71,997,879 540,019 14 AUG. 20 $1,290/554.50 ' DT RN
H The Weeknd $69,515,708 483,466 10
Kenny Chesney Messina Touring
H Red Hot Chili Peppers $56,442,090 380,593 9 GILLETTE STADIUM, $12,968,004 122,021 Group/AEG
FOXBOROUGH, MASS. $106.29 2 Presents
H Lady Gaga $46,014,106 323100 8 AUG 2621
: Bad Bunny
H Kendrick Lamar $38,308,108 282,254 22 CAMPING ORLD STADILN $10,387,519 494131 Cérdenas Marleting
EdSheeran $36,985225 470408 9 ORLANDO, FLA S1.01750/556.50 L NetworksLive Nation
AUG.5
K h
n enny Chesney $36,216,132 337,697 8 The Weeknd
n Daddy Yankee $31,294,250 182,492 16 LEVI'S STADIUM $9,599,671 49,227 Live Nation
SANTA CLARA, CALIF. $283/$39.50 1
n Harry Styles $28,537671 147,353 8 52

N
N
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Chal‘ts AUGUST BOXSCORE RECAP

15,001 OR MORE CAPACITY

Venue Total
LOCATION Attendance

Madison Square Garden
1 [—— $42,066,775 276,739 18

Kia Forum
INGLEWOOD, CALIF. $13,446,893 94,198 8

WASHINGTON, D.C.

, Merriweather Post Pavilion
Bl o e o, $10,813,409 137,473 14

H Capital One Arena $12,502,922 103,545 9

DULUTH, GA

OAKLAND, CALIF.

H Scotiabank Arena s8088225 57077 a 5,001-10,000 CAPACITY
02 Arena Venue Total
H LONDON $7,732,569 95,053 g LOCATION m Attendance m
Bridgestone Arena Red Rocks Amphitheat
NASHVILLE $7,626,864 74,451 1 1 M(;msoz.ccofo_ mphitheatre $11,516,087 162,571 18
Amway Center Radio City Music Hall
H ORLANDO, FLA. $6,747,174 56,302 7 ! N:;VC‘I,:;KCIW usicHa $7,742,912 79,362 14
FTX Arena $6,601,534 38,649 3 Marymoor Park Amphitheater  g4.407706 72,795 16
Cellairis Amphitheatre Auditorio Nacional $4,254,496 96.903 9
AtLakewood $6,159,345 70,733 4 MEXICO CITY T !
ATLANTA Mohegan Sun Arena $4,238,568 44,965 7
UNCASVILLE, CONN. > 4 ’
Lake Tahoe Outdoor Arena
AtHarveys $3,842,051 34,173 5
STATELINE, NEV.
Auditorio Citibanamex
MONTERREY, MEXICO $3,023,901 58,991 17
The Anthem
H WASHINGTON. D.C. $2,596,616 36,366 8
Bank Of New
Hampshire Pavilion $2,389,976 24,618 3
GILFORD, N.H
Hearst Greek Theatre
n BERKELEY, CALIF. $2,370,329 3317 6
10,001-15,000 CAPACITY 5,000 ORLESS CAPACITY
Venue Total Venue Total
LOCATION Attendance LOCATION Attendance
Forest Hills Stadium Orpheum Theatre
B ueens $5,372,666 70,383 7 oL $7,653,334 80,852 32
Dickies Arena Fox Theatre
I DALLAS $4,544,387 82,629 14 H ATLANTA $4,429,972 37188 19
Moody Center Resorts World Theatre
H AUSTIN $3,290,828 37,985 4 LAS VEGAS $3,614,579 25,487 7
Toyota Arena Durham Performing
4
I ONTARIO. CALIF. $3,012.254 15,416 2 Arts Center $2,956,572 36,779 16
H Isleta Amphitheater DURHATL NG,
i
$1,766,891 28,998 2
ALBUQUERQUE, N.M, in Wi
The Mountain Winery $2,616,075 28,351 17
Concord Pavilion SARATOGA, CALIF
$1,739,371 23,812 2 N
CONCORD, CALIF H Oxbow RiverStage $2,193,863 24,742 6
NAPA, CALIF.
SaskTel Centre .
I $1,568,614 19,400 2
SASKATOON, SASKATCHEWAN Encore Theater At Wynn Hotel
LAS VEGAS $2,062,700 11,198 8
Northwell Health At
Jones Beach Theater $1,542,493 23,120 2 SantaBarbaraBowl
WANTAGH, N.Y. SANTA BARBARA, CALIF, $1,867,655 27,886 7
INTRUST Bank Arena Chicago Theatre
H WICHITA, KAN $1,484,020 10,893 1 ! HICAGO $1,600,770 20,704 7
H Gas South Arena $1432008 14948 2 n Fox Theater $1594083 24,979 10
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BEST DANCE/ELECTRONIC MUSIC ALBUM

“THE NON-BINARY,
PANSEXUAL PRODUCER
DEFIES STEREOTYPES
OF THE QUINTESSENTIAL
ELECTRONIC ACT, PAVING

N EEmEE. Ml A A LA FANS TEI 1N sl EetmE B

“UNIVERSE CAPTURES
WHERE MOORE IS AT IN
THEIR EXCEPTIONAL
JOURNEY™

- UKF

“.."UNIVERSE' FEARLESSLY
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MUSIC AND MONEY

A Drought For
Breakthrough Artists

A constant deluge of new music — and the difficulty of influencing TikTok’s
algorithm — has made building an audience harder than ever.
“Everyone’s an artist, but almost nobody’s breaking,” says one manager

BY ELIAS LEIGHT // ILLUSTRATION BY RYAN INZANA

UNI LONG'S “HRS & HRS" is giddy
M and impassioned, a contemporary R&B

single built on the sturdy framework

of classic soul ballads. Muni Long
released the track last year on her own label, Su-
pergiant, and it climbed to No. 16 on the Billboard
Hot 100 at the end of January, giving the singer her
first hit and an opportunity to partner with Def Jam.

There’s a sense around the music industry right

now — from managers to marketers to A&R execu-
tives — that stories like Muni Long’s are few and far
between in 2022. “It’s a bigger and more level play-
ing field, and everything is getting lost,” says Chris

Anokute, who co-manages Muni Long. “Everyone’s
an artist, but almost nobody’s breaking.”

There are many ways to judge what “breaking”
means today — from streaming numbers to ticket
sales — but the number of new acts vaulting into
the top 10 of the Hot 100 has declined precipitously
in the last few years. From 2001to 2004, over 30
first-timers cracked the top 10 annually. But in 2019,
only 15 first-timers reached the top 10, and 2021
had the lowest number of new entrants this millen-
nium: just 13, five of whom were featured acts on
tracks from established artists (Daniel Caesar on
Justin Bieber’s “Peaches,” for example).

PG.70 BILLBOARD INTRODUCES ITS GLOBAL MUSIC INDEX

P6.72 TENNESSEE IS TO VINYL AS CALIFORNIA IS TO WINE

P6.76 THE BIGGEST SONG-CATALOG SALES DECONSTRUCTED

Warner Music
Group
announced
Robert Kyncl
as its new CEO,
starting in 2023.

Concord
acquired the
recording
catalogs and
publishing
rights of Phil
Collins and his
Genesis band
members.

The drought has some managers and label ex-
ecutives worried. “All of my industry peers are hav-
ing this conversation: What’s next?” Anokute says.
Others use more colorful language to describe the
current landscape. It’s “abysmal,” according to one
A&R executive turned manager. “The market’s dry
as fuck,” declares a veteran major-label A&R execu-
tive who requested anonymity to speak candidly.
“There’s less and less shit working. The front-line
label business, signing new artists, is in trouble.”

Insiders have plenty of theories about why the
market for new artists has become more difficult.
Chief among them: a deluge of new music. It has
become so easy for aspiring artists to release
tracks that songs are hitting streaming services by
the hard drive-full, making it harder for any single
tune to stand out amid the glut. “Due to the sheer
number of things coming out, songs that were
shoo-ins for being hits five to 10 years ago now
have to fight to see daylight,” says veteran producer
Warren “Oak” Felder (Usher, Demi Lovato). Even the
biggest record companies are taking notice — “If
there are 80,000 tracks a day being uploaded on
major [digital service providers], then [major-label]
market share is going to be diluted by default,” Sony
Music Group chairman Rob Stringer told investors
this summer.

OCTOBER 8, 2022
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“Gangsta’s Paradise” rapper Coolio died at 59.

Rihanna was announced as the 2023 Super

In addition, the reach and influence of once-
powerful mediums like radio and late-night TV
have also declined. (‘A No. 1radio song doesn’t
mean fuck anymore,” laments one longtime A&R
executive.) Managers say that even marquee
streaming playlists don’t have the commercial
oomph they had just a few years ago. (‘Now, just
because you're in a top 10 slot on a big Spotify
playlist, it doesn’t mean your audience is growing,”
one manager says.)

The rise of TikTok has complicated matters,
too. The platform has become a hit-maker —
helping Em Beihold’s “Numb Little Bug” and
Nicky Youre’s “Sunroof” climb the charts, for
example — but it’s an unpredictable marketing
tool, less susceptible to manipulation and less
responsive to star power than other platforms.
Engineering a viral moment is akin to walking into
a corner store and emerging with a winning lot-

ment story than a new artist one — his career
began seven years ago, with The Internet, and his
first solo aloum in 2019 had already earned him

a Grammy Award nomination.) Others brought
up the Americana sensation Zach Bryan, whose
robust streaming numbers helped drive his triple-
album major-label debut to No. 1 on Billboard’s
Top Country Albums chart; he has doubled

the size of his headlining spots from 6,000- to
15,000-capacity venues since May.

Jonathan Daniel, founder of Crush Manage-
ment (Sia, Lorde, Panic! at the Disco), believes
that characterizing the current music industry as
“abysmal” for new artists is “a little crazy.” Still, he
acknowledges that “it feels more difficult to break
without a true mainstream. Everybody’s feed is
siloed, and in a way, that’s awesome — you have
unlimited choice. But it makes it harder for some-
thing to be mainstream.”

Bowl halftime show performer, now with Apple
Music as the official sponsor.

03 LABEL MARKET
SHARE: SONY STAYS HOT,
INTERSCOPE'S ON TOP

HREE QUARTERS into 2022, Bad Bunny
continues to dominate the U.S. music landscape,
with Un Verano Sin Ti (The Orchard) comfortably

the biggest album of the year so far and the only one to
reach the 2 million mark in equivalent album units, according
to Luminate. It and the next three top-performing albums
released this year — Harry Styles’ Harry’s House (Columbia),
Future’s | Never Liked You (Epic) and Lil Durk’s 7220 (Alamo)
— helped Sony Music Entertainment grow its third-quarter
market share to 26.68%, shaving away some of rival
Universal Music Group’s double-digit dominance.

UMG’s 37.16% third-quarter finish, down from 37.25% last
quarter, was aided by the continued success of 2021 albums
by Morgan Wallen, The Weeknd, Olivia Rodrigo, Drake and
the cast of Encanto, all of which are in the top 10 for most
consumption units in 2022 so far.

For the first time, Warner Music Group’s overall market
share includes its owned independent distributor, Alternative
Distribution Alliance, which contributed a little over three
percentage points to WMG’s 19.27% share. Luminate Data
and WMG’s agreement to include ADA’s share aligns it more
closely with the other two majors, which have long included
Ingrooves and Virgin (UMG), and The Orchard and RED
(Sony) in their corporate shares.

Overall rankings for the top 10 labels remained static from
the second quarter. The top five were Interscope, 9.73%; At-
lantic, 9.13%; Republic, 8.03%; Columbia, 7.02%; and Warner
Records, 6.32%. —DAN RYS

Many of the sources who spoke for
this story believe the music business
needs to reposition itself to adjust to
this new reality. “If you take away stars,
major labels have to shift their thing,”
Daniel says. “They’ve always been a
filter for that. If you remove that — say
there are no stars and everyone has
their own cult followings — what does
the major label do?”

It appears that the majors have
already been trying to answer this ques-
tion. Stephen Cooper, Warner Music
Group’s outgoing CEO, told a confer-
ence in September that the major had
“reduceld] our dependency on super-
stars” and instead prioritized building re-

“Say there are no
stars and everyone
has their own cult

followings — what
does the major

label do?”

— JONATHAN DANIEL, C MANAG

tery ticket. “There doesn’t seem to be any rhyme
or reason to what breaks there,” says Justin

lationships with “artists at the beginning
of their career” Speaking with investors
this summer, Stringer emphasized that
Sony Music’s purchase of the distributor
AWAL in 2021, combined with Sony’s
indie powerhouse The Orchard, will help the major
enjoy “a bigger proportion of the net that’s being

Overall Market Share*

Universal
Music Group

Indies

0,
Lehmann, who manages Aminé and Khai Dreams, cast for content.” Universal Music Group has spun 16.89%
among others. “And without breaking there, it’s its distribution and artist services division, Virgin 3716%
e . . . . Warner 1070
difficult to say what else can cause a big moment Music Group, into a stand-alone entity. Music o
to happen for anybody.” But major labels are not the only ones that will Group 19.27%

Taken together, all these factors mean that
seizing — and then holding — the attention of the
music-loving masses is that much more challeng-
ing. “It used to be that you released an album,
got Rolling Stone to review it, got on tour, got on
late-night TV, and that was how you broke,” says
one senior executive at a major label. Even if luck
was a factor, the path was clear. “It was four or
five things. Now you need four or five things a
week, or at least a month, or else your streams
don’t go up.”

“These days, the recipe to break is like 45
ingredients long,” says Nick Stern, a longtime
manager (Metric, Djo). “It's harder than ever to be
a new artist.”

Some acts are still able to connect on a wide
scale. This year, music executives point to Steve
Lacy’s bright yet mopey “Bad Habit,” which tops
the Hot 100 this issue, as evidence that the music
industry can still create big moments and break
artists. (Though Lacy is more of an artist develop-

need to adapt. “The way people measure success
across the board is not correct,” argues Connor
Lawrence, co-founder/COO of indify, a platform
that helps independent artists find investors in
return for a portion of their streaming income.

Lawrence points to the 24-year-old Hojean,
whose catalog of wistful, R&B-flecked pop songs
is earning around 140,000 streams a day; the
singer was recently able to sell out 500-capacity
rooms around the country on tour. “He’s not an
artist that everyone’s going to know,” Lawrence
says. But even if Hojean never becomes a house-
hold name, he may still be able to enjoy a “sturdy,
solid career” through his recordings.

In the future, the definition of “breaking an
artist” may have to shift. “It has become so
fragmented where and how people discover
music and become fans of something,” says Ben
Blackburn, who manages girl in red. “The metric
needs to change if you're going to correctly
judge success” B

BILLBOARD.COM

26.68%

Sony Music Entertainment

E

Interscope Geffen A&M 9.73%

Atlantic Records 913%

Republic Records 8.03%

Columbia Records 7.02%

Warner Records 6.32%

Capitol Music Group 6.13%

RCA Records 5.01%

Epic Records 2.65%

Def Jam Recordings 212%

Sony Music Nashville 2.07%

* Data from Dec. 31, 2021, through June 30, 2022, as calculated by Luminate.
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Introducing The Billboard
Global Music Index

A new feature that tracks the performance of 20 publicly traded global music companies

W ITH INVESTORS PLOWING

billions of dollars into public

music companies, Billboard

will now track key stocks with its new
Global Music Index, which premieres here
and will initially be featured in the weekly
newsletter The Ledger sent to Billboard
Pro subscribers.

The Global Music Index provides a
snapshot of the stock performance of 20
companies traded on exchanges in seven
countries: the United States, the Nether-
lands, South Korea, the United Kingdom,
Germany, France and China (Hong Kong).
It is a market capitalization-weighted index
that reflects the relative size of its constitu-
ent companies, each of whose market
capitalization has been adjusted to remove
long-term shareholders such as corpo-
rations, private equity firms, corporate
executives and directors. What's left is a
more accurate representation of the shares
being traded on the markets.

About two-thirds of the index’s value
comes from companies listed in the
United States, while 21% is derived from a
single company listed in the Netherlands,
Universal Music Group (UMG), the most
valuable stock in the index. Two South
Korean K-pop powerhouses, HYBE and
SM Entertainment, account for close to
5% of the index’s value. A lone German
company, concert promoter/ticketer CTS
Eventim, commands 4.2%. Two music
royalty funds listed on the London Stock
Exchange, Hipgnosis Songs Fund and
Round Hill Music Royalty Fund, total 2.8%
of the index’s value. One company in Hong
Kong, streaming service Cloud Music, is
worth 0.7%. France’s two digital music
stocks, Believe and Deezer, are worth a
combined 0.4%.

Labels and publishers account for 44%
of the index’s value; streaming, 24.1%; live
music and ticketing, 22.5%; and satellite
and radio broadcasting, a combined 9.4%.

The index’s value was 1,000.00 on
Sept. 23, down 45.6% from 1,837.02 at the
end of 2021. Most of the decline came
in the second quarter when the value fell
27.3% from 1,553.18 to 1,128.98. To calcu-
late the index values for the ends of the
fourth, first and second quarters, Billboard
replaced the stock prices of Anghami, an
Abu Dhabi, United Arab Emirates-based
streaming service, and Deezer with the

BY GLENN PEOPLES

special purpose acquisition companies
they merged with, Vistas Media (on Feb. 3)
and 12PO (on April 18), respectively.

Most of the index’s decline reflects
the challenging environment for stocks in
2022. Although most music companies
have had record revenue or profits and
global trends are favorable, persistent
inflation and rising interest rates have
battered stock prices and caused some
investors to place a premium on profits
rather than growth. For example, Spotify,
one of the most valuable companies in the
index, fell 61.8% from Dec. 31to Sept. 23
as investors soured on streaming following
a pandemic-related boom. At $89.34 per

share, Spotify trades 75.5% below its all-
time high of $364.59 set on Feb. 19, 2021.
Even concert promoters doing brisk
post-pandemic business were affected.
Despite a record-setting second quarter
and signs pointing to strong demand for
live music heading into 2023, shares of
U.S. promoter and Ticketmaster-owner
Live Nation have dropped 37.1% year
to date, while shares of CTS Even-
tim are off 31.8%. The music concert
might be recession-proof, but concert
companies’ stocks aren’t immune from
economic upheaval.
Some of this year’s decline in index
value stems from foreign exchange differ-

Timbaland and Swizz Beatz settled their
$28 million Verzuz lawsuit against Triller.

Future sold his song publishing catalog to
Influence Media Partners.

ences. The Billboard Global Music Index
converts the market capitalization of each
company listed on a foreign exchange
into U.S. dollars. From Dec. 31to Sept. 23,
the euro lost 15.3% to the U.S. dollar. The
pound sterling fell 20.4%, and the Korean
won lost 16.7%. For companies traded in
those countries, foreign exchange losses
compound existing declines in share
prices. The Hong Kong dollar declined only
0.7% against the U.S. dollar.

Recent stock market woes aside, the
fact that an index with 20 music stocks is
possible speaks to the health of the music
market. The number of publicly traded
companies has jumped sharply in recent
years as streaming led the global music
industry to rebound from a 15-year decline
prompted by dwindling CD sales, the tran-
sition to digital platforms and peer-to-peer
file-sharing software like Napster. Among
the companies that have gone public since
the beginning of 2020 are the first- and
third-largest major-label groups, UMG
and Warner Music Group; HYBE; Believe;
independent music publisher/label Reser-
voir Media; Round Hill Music Royalty Fund,
Anghami; Deezer; and Cloud Music. @

THE BILLBOARD GLOBAL MUSIC INDEX

1837.02

Q4 2021

Companies Included In The Index

Spotify (NYSE: SPOT)

SiriusXM (Nasdaq: SIRI)

1553.18

Q12022

Universal Music Group
(AMS: UMG)

Warner Music Group

(Nasdaq: WMG)

HYBE (KRX: 352820)

UNITED STATES 66.1%
Reservoir Media SOUTH KOREA 4.8%
(Nasdaq: RSVR) NETHERLANDS 21%
Beliove (pA: BLY) UNITED KINGDOM 2.8%
Round Hill (LSE: RHM) GERMANY 4.2%
HONG KONG 0.7%

Hipgnosis (LSE: SONG)

Live Nation (NYSE: LYV)

Q2 2022

9/23/2022

Index Value By Country Of Listing

iHeartMedia (Nasdagq: IHRT)

CTS Eventim (DE: EVD)

Madison Square Garden

Cumulus Media
(Nasdaqg: CMLS)

Entertainment
(NYSE: MSGE)

Tencent Music

Anghami (Nasdag: ANGH) 241%
RECORD LABEL/PUBLISHER
LiveOne (Nasdaq: LVO) 44%

Entertainment
(NYSE: TME)

Deezer (PA: DEEZR)

9.4%

Cloud Music
(HKE: 9899)

SM Entertainment
(KRX: 041510)

STREAMING PLATFORM

SATELLITE/BROADCASTING RADIO

Index Value By Company Type
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Concord acquired the recording catalog and
other assets to Antonio “L.A.” Reid and Charles
Goldstuck’s HitCo Entertainment.

Tennessee
Is Vinyl
Country

With a rapidly growing number of
pressing plants, and other
crucial advantages, the state is now
the vinyl hub of the U.S.

BY LYNDSEY HAVENS

F OR THE RECORD... We're hiring!” reads the

lawn sign in front of Nashville’s United Record

Pressing, the largest vinyl pressing plant in the

United States. With an expansion underway that will bring
in 48 new presses — upping the manufacturer’s count to
nearly 100 and more than doubling its total output from
approximately 40,000 to over 100,000 units of vinyl per
day — the need to staff up is crucial. And URP isn’t the
only Tennessee plant on the prowl.

As the vinyl boom continues — the format generated
$570 million in revenue through June 2022 (up 22% year
over year), according to the Mid-Year 2022 RIAA Music
Revenue Report — pressing plants around the world are
not only striving to keep up with demand but planning
how to get ahead of it. Tennessee is aiming to take the
lead, increasing its number of plants from two to five in
2022 and planting a flag as the U.S. vinyl hub. The state of-
fers advantages in distribution, in taxes and, most notably,
in culture.

“All music resonates from Tennessee,” says Brandon
Seavers, CEO of Memphis Record Pressing (MRP),
which was founded in 2014 and is undergoing its own
$30 million expansion. “We really take pride in our musi-
cal heritage.”

“We've got wine country in California,” adds Drake
Coker, CEO of Nashville Record Pressing, one of three
new manufacturers that have come online in the past year
in Music City. “Tennessee is going to be vinyl country.”

The growth in Tennessee’s vinyl production capacity
is substantial. MRP — owned by Czech Republic-based
GZ Media, the world’s largest vinyl record manufacturer
— is adding 33,000 square feet to house 36 new presses
to be up and running by early 2023; NRP, also owned
by GZ Media, opened in June. Physical Music Products,
a smaller plant with three presses currently online (and
five more expected by early 2023) that was founded by
Nashville-based mastering engineer Piper Payne, opened
in March, and The Vinyl Lab, a music venue and boutique
two-press plant, has been operational since April 2021.

“Nashville is exploding right now,” says URP CEO Mark
Michaels. He cites everything from “attractive” econom-
ics and state tax rates to the presence of tech giants like
Amazon and Oracle as drivers for the city’s growth.

And, as Coker points out, an estimated 756% of the
U.S. population lives within a 24-hour drive of Nashville,

making it what he calls “a distribution heaven.” (Nashville
and Memphis are centrally located to two of the country’s
major distributors in Franklin, Ind., and La Vergne, Tenn.)

[t’s not just proximity to distributors that makes Nash-
ville and Memphis ideal cities to house a pressing plant.
The Vinyl Lab founder Scott Lemasters believes it’s about
proximity to everything. “The components that you need
to make a record: the mastering houses and studios, the
people who cut the lacquers. There’s even a plating facility
in town. Everything is within a 10-minute radius,” he says.
“Half our jobs are just running around town.”

But not everything can be done locally, and surely not
everything can be sourced locally. So how did so many
plants within one state manage to break ground on expan-
sions or entirely new facilities all at once — and during a
global supply-chain shortage?

Michaels believes URP, which was founded in 1949,
had a bit of luck on its side. After the plant relocated to its
current, larger facility in 2017, Michaels never thought it
would need to further expand. “And then, as we saw 2020
and the growth of vinyl, it created an incredible accelera-
tion and demand,” he says. “All of our customers were
just crying for capacity.” By the top of 2021, URP decided
to grow its operations yet again — fortuitous timing, with
Michaels noting that supply-chain challenges got much
worse soon after.

[t’'s something Seavers can attest to as well. At the start
of 2021, MRP booked three-and-a-half months of work in
five weeks. “It was more than a flood,” he says. “It strained
every system that we had.” With the financial support of
GZ Media, MRP added another 36 presses to its facility
for a total of 52, which will eventually boost its vinyl units
per day from 36,000 to 130,000. “Having GZ behind it all
really has been key,” says Seavers.

The hustle to get GZ-backed sister plant NRP op-
erational is further proof of how essential that kind of
backing can be for a plant at any stage and of any size. For
decades, GZ has been building a family of plants across
North America, including Precision Record Pressing in

Utopia Music acquired leading U.K. physical
distributor Cinram Novum.

Ontario. It was that plant’s president, Shawn Johnson, who
approached Coker about relocating to Nashville to head
up the newest sibling. Coker arrived in fall 2021, secured

a space for NRP by December (because of Nashville’s
current growth, he says commercial real estate was hard
to come by) and started construction and operations in
March. He compares the process to a plane leaving the
runway as it’s still being built.

Capital and technological support from GZ have al-
lowed that plane to take off, fueled by already existing
customer relationships. “Every record that we can make in
the next four years is already presold,” Coker says. “Who
gets to start a company and not worry about sales?”

The Vinyl Lab — a multifunctional space that includes
a pressing plant and a venue that will open in October —
has enjoyed a similar safety net from the start. Scott first
conceived the idea for The Vinyl Lab in 2015 and, after a
series of setbacks, leased its space in January 2020. The
following December, the Grand Ole Opry called. The Opry
had continued holding shows in an empty hall during the
pandemic, recording each one and eventually choosing 12
performances to release as an aloum — which it wanted
on vinyl. “They called us, and we were like, ‘Our machine
is not even in its final resting spot yet, ” he recalls with
a laugh, noting he secured the company’s first Phoenix
Alpha press in 2019. “We were fully transparent with [the
Opryl. That order was due on June 3, and we delivered it
ondJune 2

Lemasters, who operates The Vinyl Lab alongside Clint
Elliott and Heather Gray, says their orders have mostly
been word-of-mouth (in addition to ads they posted in
bathroom stalls). He praises both the city and the vinyl
community as a whole for the eagerness to help one an-
other, recalling the time Jack White and Ben Blackwell of
Third Man Records referred Dualtone Records to The Vinyl
Lab, which led to a steady flow of work early on.

“That’s what’s great about the industry right now, is that
we are still in a very collaborative phase,” says Seavers.
“We would never be where we are if we hadn’t had that” @
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GLOBAL REPORT

Warner Music Brazil named Leila Oliveira as
president, becoming the first woman to lead a major

label in the country.

Universal Music Group acquired a majority stake in
Indian entertainment and talent company TM Ventures.

BTS

THE K-POP BOOM HITS

A MILITARY ROADBLOCK

With BTS and other groups facing compulsory service, politicians scramble to find a solution

BY DAVID D. LEE

7 SEOQUL — Will BTS take a forced
X% break for military service?

That question has vexed many in the
music world for over two years as some
of the seven members of the K-pop group
come of military age. Even before BTS
announced in June it was taking a break
from group activities to focus on solo
projects, sentiment inside South Korea'’s
government seemed to be building for
the boy band to become the first K-pop
group to receive a special exemption
to mandatory military service, which is
required of all able-bodied Korean men
ages 18-28.

In recent months, the band’s soft pow-
er has surged to the forefront of discus-
sions in Korea, the world’s seventh-largest
music market. So much so that Defense
Minister Lee Jong-sup said during a par-
liamentary hearing in August that a public
poll on whether BTS should be exempted
from mandatory military service would
figure in the decision. The next day, the
defense ministry appeared to change its
mind, declaring it “will not arrange a pub-
lic poll on the matter, nor make decisions
on the issue of BTS’ military service solely
based on the result of a poll”

The members of BTS have already

deferred their compulsory service thanks
to the so-called “BTS law” passed in
December 2020 that allows K-pop en-
tertainers awarded government medals
to join the armed forces by age 30 — up
from 28 — with the recommendation of
the culture minister. South Korea’s Na-
tional Assembly is currently considering
at least three revisions to the conscrip-
tion law. On Sept. 19, Kim Young-bae,

a representative from the main opposi-
tion party, proposed a law extending to
“pop celebrities” like BTS provisions that
already allow athletes and artists such

as classical musicians to serve as art and
sports personnel, allowing them to con-
tinue their careers. The mayor of Busan,
Park Hyung-jun, also recommended a
BTS military exemption to the president’s
office, as the members are ambassadors
in an effort to bring the 2030 World
Expo to Busan, a southern port city that
is hosting a free 90-minute BTS concert
on Oct. 15.

The issue could come to a head as
early as December when Jin, the group’s
oldest member, turns 30. He said in 2020
that he would “respond whenever the
country called” Then in April, during BTS’
concert in Las Vegas, Jin said he “de-

cided to leave most matters in the hands
of the label” when it comes to discus-
sions of the military.

While BTS members have expressed
their willingness to join the military when
called, HYBE, the parent company of BTS
label Big Hit, has been more circumspect
when it comes to questions about the
group’s military duties. It’'s an under-
standable stance considering BTS’ share
of HYBE’s revenue was about 60% in
2021, according to one analyst estimate,
although that is down from 85% in 2020.
(HYBE acquired Scooter Braun’s Ithaca
Holdings in April 2021, which has helped
diversify its revenue.)

“The national government and its
authorities are interested in giving the
group an exemption to military service for
political advantage and to thwart any risks
to the group’s value to the economy,” says
Lee Taek-gwang, a professor of cultural
studies at Kyung Hee University. “But no
one is willing to take responsibility and
is deferring making a decision on the
possible exemption as it’s such a sensitive
matter,” he says. “Sentiments of egalitari-
anism are still strong in our country.”

Other K-pop groups with members
who were born in 1994 and 1995 will also

face the military deadline soon, including
four of 10 members of SM Entertain-
ment’s NCT 127, half the members of
YG Entertainment’s iKON, two of nine
members of FNC Entertainment’s SF9
and two of seven members of IST Enter-
tainment’s Victon.

Government exemptions have been
granted to Olympic medalists, Asian
Games gold medalists and winners of
domestic and international competitions.
In the sports world, exemptions haven’t
caused “too much of a commotion,” says
Kwon Joon-won, a professor of entertain-
ment management at Dong-ah Institute
of Media and Arts. But in music, there is
“the perception that these pop stars al-
ready have it all when it comes to money,
fame and fortune.”

Since 2000, 607 artists have been
awarded military exemptions, with 87
receiving them after winning at the Dong-
a Korean Traditional Music Competition.
(As many as eight competitors per year
have been awarded the exception at the
annual competition.)

A Gallup Korea poll taken in April
found that 59% of respondents want pop
stars to receive military exemptions. But
a poll in September by marketing firm
Jowon C&l showed 54.1% of people
thought BTS should carry out its military
duties. The pro-military sentiment was
even higher among younger respondents:
Around 73% in their 20s, and 60% in their
30s, said BTS should serve in the military.

Some have also argued that a
BTS breakup could harm the Korean
economy, however. The attention around
BTS helps generate some $3.54 billion
in visits from foreigners and exports of
consumer goods like clothes, makeup
and food, according to the Hyundai
Research Institute. Representative Sung
II-jong of the ruling People Power Party
has estimated that a No. 1song on the
Billboard charts — which the band has
achieved six times — could create a halo
effect that generates an economic boom
of $1.38 billion.

Military service hasn’t been kind to
other K-pop groups’ careers. K-pop
contracts, typically seven years for new
acts, can end while members are in the
military, leading some members not to
re-sign. Boy bands like 2PM and Big Bang
have significantly limited their public
appearances or paused group activities
after its members entered the military. In
2PM’s case, it took almost four years for
the group to return as a six-member team
after their military enlistments.

For BTS, that could be too long. “It will
likely be the end of the group in terms of
its capital value if the members go to the
military,” says Kyung Hee University’s Lee.
“There’s just no guarantee that they will
be as active as a group afterward.” @
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Larry Jackson exited Apple Music as global creative director.

From The
Desk Of...

o¢ Brenner

PARTNER, GRUBMAN SHIRE
MEISELAS & SACKS

BY FRANK DiIGIACOMO

PHOTOGRAPHED BY DESEAN McCLINTON-HOLLAND

HEN THREE
W of the biggest

song-catalog

sales were
announced in early 2022, the
media focused on the astro-
nomical prices. Warner Music
Group acquired David Bowie’s
publishing for $250 million;
Sony Music purchased Bruce
Springsteen’s publishing, as well
as his master recordings, for
$500 million (with the involve-
ment of Eldridge, an investor
in Billboard’s parent company,
PMRC); and Universal Music
Publishing Group paid $360 mil-

lion for Sting’s song catalog.
What didn’t make headlines
was the complexity of these
deals or pressure faced by a
team of partners at the enter-
tainment law office of Grubman
Shire Meiselas & Sacks — led
by self-described “point guard”
Joe Brenner — to finalize
them before the end of 2021.
“Some of these clients have
very intricate, sophisticated tax
structures,” says Brenner, 57, a
30-year veteran of the firm. “The
structures of deals like these
may be fundamentally tax-driv-
en and for tax reasons had to be

done by the end of the year.”

The Brooklyn-born, Long
Island-raised Harvard and
Columbia Law School graduate
adds that he and his partners also
foresaw the cooling of song-
catalog sales. “We had a sense
that the market had hit its peak
and said, ‘Let’s get these deals
done.! Complicated deals can
drag on and on. Both sides get
deal fatigue, and the last thing
you want to happen is for the
deal to go away.”

There was another compli-
cating factor, specific to the
iconic nature of these artists. As
Brenner — who works directly
with Sting, the Bowie estate,
Mariah Carey, Spotify, U2 (with
partner David Toraya) and the
NBA, among other clients — ex-
plains, song-catalog sales usually
come with no strings attached.
But beginning with the January
2021 publishing sales deal for
another iconic client, Paul Simon,

Hipgnosis chief catalog officer Amy Thomson stepped down
to launch her own rights management platform.

the Grubman team negotiated
agreements that afforded these
artists approval rights for the uses
of at least some of their songs.

You work on a wide spectrum
of business. How did you end
up working on 2021’s four
biggest catalog deals?

These are big, complicated
deals, sometimes structur-

ally driven by international tax
considerations, that require a
big team effort. What | bring to
the party is one, familiarity with
a number of those clients, their
businesses and their history; and
two, an ability to keep the train
on the track. I've been Sting’s
point guy here forever. So to the
extent that there’s institutional
knowledge and understand-

ing of complicated financial
structures, for a guy like that,
clearly, ’'m going to be involved.
Similarly, I've been Bowie’s point
person on the record side. Stuart

Prager, who is my publishing
partner here, was involved as
well. He has a deep institutional
knowledge of copyright and
intellectual property law, the
vagaries of termination rights
and the rest. [Founding partner]
Allen Grubman was intimately
involved, as was Branch Furtado,
one of our corporate partners,
and Don Friedman, who is Bruce
Springsteen’s point person and
probably the smartest guy I've
ever met in the music business.

You describe yourself as a
“point guard” for the deals.
I’'m good at making things go and
seeing the big picture. The point
guard’s job is, “Hey, let’s make
sure we're winning.” It doesn’t
matter to me if somebody’s scor-
ing 35 points, as long as we're
coming away with the win.

Was there any one issue that
arose in all of the deals?
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A photo of Brenner and his children, Sadie and Jack, along with NBA
2014 and 2015 All-Star Game basketballs and souvenirs from such
clients as Sting — the front laminate from The Police’s reunion tour
bears Looney Tunes’ signature signoff, “That’s all, folks!”

There were plenty, but the one
that comes to mind immediately
is, what are the approval rights
that a writer of the stature of
Paul Simon, David Bowie, Sting
or Bruce Springsteen have once
they’ve sold their catalogs?
Normally, you don’t have any
approval rights. With writers

of this stature, we took the
position that there is a certain
respect that needs to be paid
to the songs, irrespective of
having been sold. There was a
whole lot of negotiating, and
we wound up in a place where
post-sale, they still had a fairly
robust set of approvals, and
their concerns with respect to
certain uses of those songs —
they were different for each
writer — were addressed.

Did the agreements

apply catalogwide or to
specific songs?

Yes and yes. That was really the
interesting thing about these
deals. David’s estate and each of
the other songwriters had differ-
ent concerns about the uses of
compositions post-sale. Some
were more interested in how
[they were] going to be used

in commercials — with what
kinds of products, for example.
Some were more interested in
uses with respect to political

or similar causes. Some were
more interested in uses in films
or plays that have to do with
their lives. Some had specific
concerns about specific songs.

Some writers said, “Under no cir-
cumstances can you use X song
for a certain period” — maybe
it's before they die; maybe it’s
some period after. Some had a
more commercial view, which

is, “l understand what I’'m being
paid for,” and they were a little
less adamant about approvals.

Are you able to mention

any songs that these artists
considered hands-off?

No. But the most interesting

part of these negotiations was
having those conversations with
the songwriters. “What are you
OK with? What are you not OK
with?” In those conversations,
you are getting right to the heart
of the creative process with
some of the greatest songwriters
of all time. Clearly, they’ve gotten
over the hump of deciding to
sell. They understand that it’s

a commercial transaction. But
fundamentally, there’s a connec-
tion that’s deeper for them than
the commercial transaction. So
where’s the balance between the
commercial transaction and the
emotional context? That’s where
the rubber meets the road.

Did termination rights figure
into any of these deals? My
understanding is the Bowie
estate probably could not ask
for termination rights but the
other artists could.

It's complicated. You're not
incorrect. It differs in terms of
who owns what rights at what

Jennifer Knoepfle joined Universal Music Publishing
Group as executive vp/co-head of U.S. A&R.

This Air Force dog tag
belonged to his late father,
Morris “Mac” Brenner. “l was
very close to him,” he says.

“l think he would’ve gotten a
real kick out of me working on
these iconic catalog deals.”

time, and it’s only a U.S.-based
issue. Because of copyright law,
termination rights will continue
to exist for certain of the sellers
or their heirs at some point down
the road. But all that gets priced
into the deal. What's interesting
is that each of these catalogs
went to a major music publisher.
| think there’s a reason for that.
They know exactly what they’re
getting when they buy assets like
this. They understand protecting
catalogs like this. And they’re also
very knowledgeable about ter-
mination rights, valuation metrics
and the rest of it.

How would you characterize
the current market for song-
catalog sales?

| don’t think there are many of
these types of catalogs left. I'm
thinking Billy Joel or Queen. Pink
Floyd is out there. There’s a cer-
tain premium for the legendary or
iconic component. But at the end
of the day, you're looking at earn-
ings, you're looking at multiples,
and, if you're the purchaser, you
assess the valuation. So if you
start from the premise that there
aren’t many catalogs left like the
ones we're talking about, and you
look at how the environment has
changed entirely since the end of
last year — interest rates are sig-

Capitol Music Group hired Orlando Wharton as executive
vp and president of the relaunched Priority Records imprint.

A collection
of backstage
laminates
from U2’s
concert tours.

A Fender Precision bass given to
him and autographed by Sting.

nificantly up, currency exchange
rates are very different — | don’t
think the current market is what
it was. We got lucky, and smart,
that these clients wanted to do
these deals when they did. | think
it may have been the absolute
right time.

What about smaller catalogs
and those of successful artists
who are not superstars?

The business will continue, but

| don’t think it will be quite the
same. Multiples have contracted
some, and | don’t think the appe-
tite is the same — meaning the
feeding frenzy for buying these
assets that existed last year. But
look, music publishing is a great
business. There’s always going

to be an opportunity to do these
sorts of deals. And there are
more and more potential buyers.

Will the catalogs of
contemporary stars on the
order of, say, Drake have the
same staying power as those
you’ve just sold?

We’re going to have to wait and
see how the market looks at
these. It’s not fully clear yet how
the earnings for these catalogs
decay, nor where those earnings
plateau — especially for cur-
rent hits. It will be interesting to

compare those valuations to the
ones for the iconic catalogs we
recently sold.

Aside from the legal and
financial calculations, did
any of these deals require the
potential buyers to present
strategies for preserving and
enhancing the legacies of
these catalogs?

I’'m sure there were conversa-
tions between the senior ex-
ecutives and the artists and their
management. Our conversations
were mostly commercial. Some
of these writers said, “Look, |
have a relationship with this com-
pany. If they can hit this price,
we're done.” Some said, “I'd

like to see what the market will
bear,” or “While I've had a good
relationship with this company,

if someone wants to step up

and pay more, then I'm perfectly
happy to have that conversation.”

The Financial Times recently
reported that Hipgnosis is
having issues closing its
deals because of a cash
shortage. What’s your
perspective there?

| don’t know anything about the
internal arrangements between
the company and their backers.
| do know those guys were out
there spending an awful lot of
money very, very quickly. So
I’m not surprised that given the
activity and how fast it was go-
ing on, they’ve run into a bit of
a headwind.

Now that catalog sales
appear to be cooling, are
you seeing any new trends

in deals that artists are
asking you to negotiate?

We do work in gaming, pod-
casting, non-fungible tokens
and all the newer technologies,
both with the companies that
develop that stuff and the artists
who want to do deals with those
companies. They’re all growing
businesses, so hopefully, there'll
be a lot of money there. But
from a recording artist’s point of
view, it’s still the usual income
streams: recorded music, music
publishing, touring, endorse-
ments, merchandising. And
there are other outlets: theater
— Bruce had a great Broadway
run — and our clients have done
plenty of autobiographies. But
the big, big money is when you
can fill a stadium. @
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N 2013, ICEWEAR VEZZO0 traveled

from his hometown of Detroit to New

York to meet with executives at various
music companies. The trip, set up by his former indie
label, didn’t go well.

“We took our music to YouTube and a bunch of
other places, and they’re just looking like, ‘Is [the
song] over yet?’ ” he recalls of people scoffing at
his no-frills tracks centering on uncensored tales of
Detroit street life. “They almost made me feel like
it wasn’'t good, but as soon as you get back home,
people say, ‘Man, this that shit, ” the 32-year-old
says, while sitting in Detroit’s Russell Industrial
Center, a 2.2 million-square-foot abandoned factory
space. “So I'm like, ‘Fuck it. We'll just be famous
in Detroit, because I'm not changing my style |
believe in it”

Icewear Vezzo’s persistence has paid off — all
three of his 2021 Rich Off Pints mixtapes appeared
on the Billboard charts — and soon enough, others
believed, too. In recent years, stars like Future, Pu-
sha T, Megan Thee Stallion, Tyler, The Creator and
Jack Harlow have tapped the city’s sound by work-
ing with producers and artists such as Helluva, Sada
Baby, 42 Dugg and Tee Grizzley. Babyface Ray, 31,
has recently evolved from local icon to national
name, scoring a top spot on Billboard’s Heatseekers
Albums chart with his 2021 EP, Unfuckwitable, and
reaching No. 31 on the Billboard 200 with FACE,
released in February. Meanwhile, newcomers like
42 Dugg and Baby Money have grown their fan
bases, with the latter sharing the stage with Lil Baby
and DJ Drama.

“DETROIT HAS GOT
SOMETHING GOING ON,

AND I WANT TO BE

INVOLVED IN IT.”

—PIERRE “PEE” THOMAS,
QUALITY CONTROL

“We respect what everybody got going on
because we all used to be down together,” says
Babyface Ray. Adds Baby Money with a smile: “Ev-
erybody’s making money, everybody’s happy. The
whole city’s getting paid.”

Babyface Ray and |Icewear Vezzo, who attended
middle school together on Detroit’s East Side,
have helped slowly popularize the city’s dominant
basslines and sinister piano riffs, often paired with
an off-beat cadence and cutthroat yet cheeky lyrics.
Along with Baby Money, the rappers point to a non-
chalance in their music, one that suggests desensiti-
zation to the weighty experiences their songs carry.
It’s this sound that paved the way for artists like Baby
Money, who signed a six-figure deal with Quality
Control in January.

“New Orleans had a wave, so did Atlanta and
Memphis — Detroit has got something going on,
and | want to be involved in it,” Quality Control
CEO Pierre “Pee” Thomas told Billboard in
August, when the label announced it had signed
Icewear Vezzo. “They’re a city that will have a big
mark on this game. They just need more exposure
and infrastructure.”

Today, lcewear Vezzo, Babyface Ray and Baby
Money greet one another in a setting that says it all:
Unfinished walls are riddled with haphazard graffiti;
a bullet casing is nestled between dust bunnies
across concrete floors. The sun beams relentlessly
through floor-to-ceiling windows. It's depressingly
beautiful, a quality they all know too well.

Babyface Ray started off rapping in 2015 under
Team Eastside, a collective of six Detroit rappers
that includes breakout star Peezy. As Peezy began
putting out solo projects a couple of years later, a
reluctant Babyface Ray followed suit. Around the
same time, Tee Grizzley was released from prison
and burst onto the scene with his 2017 debut single,
“First Day Out,” which peaked at No. 13 on the Hot
Rap Songs chart. “When that became a smash hit,
it shocked me because we had been doing [our
sound] for so long and nobody noticed,” Babyface
Ray says. “We was watching [Detroit artists] Big
Sean, Dej Loaf, trying to put melodies in our music
and alter our sound to cater to the industry. Tee
Grizzley came and stepped on all of them.”

Tee Grizzley’s mainstream success and
subsequent signing to 300 Entertainment/Atlantic
Records kick-started a long-awaited shift, with
more of the city’s natives finally
scoring record and distribution
contracts. To date, EMPIRE has
signed 10 Detroit rappers to deals,
including Babyface Ray in 2019.
“The way | was able to cultivate
Detroit is offering distribution
deals and giving [rappers] money,
which traditionally we reserved
for our label deals,” says the
company’s founder, Ghazi.

Baby Money, who began rap-
ping at 12 — influenced by Detroit
pioneers like Blade Icewood and
Street Lord Juan — released his
second album, New Money, with
Quality Control on Sept. 23. “|
feel like people think we going
back in the streets when they give
us money,” he says. “Nobody wants to be in the
streets. If we had silver spoons, we would’ve taken
silver spoons.”

Come October, he and Icewear Vezzo will head
out on a 12-date tour together, a far cry from the
local strip clubs the two remember performing at
early on, with Baby Money comparing his then-
$1,500 per-show rate with today’s $15,000. As their
profiles rise, both are committed to helping build the
infrastructure Thomas spoke of by way of their own
labels: Icewear Vezzo’s Iced Up Records and Baby
Money’s Third Eye Entertainment.

“The thing about our sound is that we never
changed it,” Icewear Vezzo says. “We stuck with it.
We took all of the negativity and made something
out of it” [
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TOP SOUNDTRACK

W I N N E R

ANNIE AWARDS

MOST OF ANY FILM OR SERIES

BEST COMPILATION SOUNDTRACK FOR VISUAL MEDIA
ARCANE LEAGUE OF LEGENDS (SOUNDTRACK FROM THE ANIMATED SERIES)

BEST SCORE SOUNDTRACK FOR VISUAL MEDIA (INCLUDES FILM AND TELEVISION)
ARCANE LEAGUE OF LEGENDS (ORIGINAL SCORE FROM ACT 1 OF THE ANIMATED SERIES)

BEST SONG WRITTEN FOR VISUAL MEDIA
“ENEMY” - IMAGINE DRAGONS FEATURING JID
“WHAT COULD HAVE BEEN” - STING FEATURING RAY CHEN

BEST MUSIC VIDEO
“ENEMY” - IMAGINE DRAGONS FEATURING JID

10T
AMES

N © 2022 Riot Games, Inc. ARCANE LEAGUE OF LEGENDS and any associated logos are
trademarks, service marks, and/or registered trademarks of Riot Games, Inc.
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sound

IN DEMAND

ANGIE
RANDISI

AUDIO ENGINEER

While studying professional
sound and the business of

studio production at Metalworks
Institute just outside of Toronto,
Angie Randisi dreamed of work-
ing at OVO Sound, the label co-
founded by Drake and producer
Noah “40” Shebib. “The more you
start to learn about the technical
side of [music], you start to real-
ize who the greats are — and 40
was always someone | admired,”
Randisi says. During her graduate
year in 2018, Shebib happened

to call Gil Moore — founder

and CEO of Metalworks Group
and member of Canadian band
Triumph — for intern recom-
mendations. Moore suggested
Randisi. By 2019, she was hired
as a full-time engineer at OVO’s
SOTA (State of the Art) Studios.
Two years later, Drake called with
an A-list opportunity: Lil Baby

needed an engineer. Drake
booked Randisi a flight to Atlanta
and put her up in a hotel room

so she could start working with
Baby before he embarked on tour
with Lil Durk that fall. “A couple
of days turned into a week,
[which] turned into two weeks,”

says Randisi, who ended up going
on tour with him to keep working.
Over a year later, the anticipated
result and Lil Baby’s new album,
It’s Only Me, will arrive Oct. 14.
Says Randisi: “l constantly feel
like it'’s a ‘pinch me’ moment.”
—HERAN MAMO

THE CONTRIBUTIONS

Nicki Minaj enlisted Lil Baby to kick off 2022 with a one-two
punch of collaborative singles, “Bussin” and “Do We Have a

“DO WE HAVE Problem?” Randisi, who grew up a huge Minaj fan, worked with
A PROBLEM?” Minaj’s engineer Aubry “Big Juice” Delaine to capture the rap-
Nicki Minaj pers’ chemistry. Recorded during a four-day stint at Alicia Keys’
and Lil Baby studio in New York, “Do We Have a Problem?” debuted at No. 2
on the Billboard Hot 100. “| had a feeling it was going to be a
huge record,” says Randisi.
Randisi’s first pop crossover came earlier this year, when Ed
Sheeran asked Lil Baby to appear on the pop-rap remix of his
single “2step.” With the pop star recording across the pond,
“2STEP” Lil Baby relied on Randisi’s ability to set up her rig and record him
Ed Sheeran from anywhere. “That record, funny enough, was recorded on
and Lil Baby his kitchen counter,” she says. “The biggest thing to catch that
dynamic between the two of them, even though they weren’t in
the same room, was having [Lil Baby] ad-lib over Ed Sheeran’s
part, so it sounds like they’re bouncing off each other”
Randisi says that the impressive chart marks for Lil Baby’s second
album, 2020’s My Turn, including five nonconsecutive weeks
IT'S ONLY ME at No. 1 on the Billboard 200, “definitely set the bar high” for its
Lil Baby follow-up. “He was really big on experimenting with his sound and

trying new things with this project,” she says of the new album.
One of the singles she helped record, “In a Minute,” earned the
rapper his 100th entry on the Hot 100 in April, making him only
one of 12 artists to accomplish the feat.

BEHIND THE HIT

d4vd’s “Romantic Homicide”

THREE DAYS BEFORE rising singer-songwriter
d4vd (pronounced “David”) released the dark,
grungy ballad “Romantic Homicide,” he went to sit in
his bedroom closet. He had hated previous versions
of the track, but wasn’t willing to give up on using
the song to share how he really felt post-breakup. “I
literally just said, ‘'m scared,’ ” says d4vd, referencing
the song’s opening line. “All the words spiraled out
subconsciously. | was like, ‘Yo, | got to write this down.’
Emotions were everywhere.”

The 17-year-old Houston native, born David Burke,
stumbled into music last November. An avid gamer
who became obsessed with Fortnite when he was
12, he would often make gameplay montages set to
popular songs, but after getting flagged for copyright
infringement twice, he decided to make original music
to soundtrack his clips. “I've been writing poems
forever, but vocalizing? | didn’t even think | had a good
enough voice,” he says.

This July, he independently released the love-
soaked track “Here With Me.” But “Romantic
Homicide” marked his breakthrough moment — and
led to a record deal with Darkroom/Interscope
Records in August. The artist’s evocative chronicling
of “the death of love” — killing the romanticized
memory of a past relationship — immediately struck
a chord. “My mom’s going to hate me for saying this,
but anybody could have made ‘Romantic Homicide,””
he says. “As stripped-down as the vocal production
is, anybody can speak their mind. It resonates with so
many people because of the emotions in the lyrics.”

The song’s viral success on TikTok was followed
by the September release of the Tommy Killjoy-
directed music video, which depicts a blindfolded
d4vd in a thunderstorm and has 1.8 million YouTube
views. “Romantic Homicide” became d4vd’s first
charting single, entering the Billboard Hot 100 at
No. 77 and jumping to No. 45 the following week,
and it has since cracked the top 10 on the Hot
Alternative Songs, Hot Rock Songs and Hot Rock &
Alternative Songs charts. But d4vd’s validation has
come elsewhere: “Three weeks into release, I'm going
through my DM requests, and somebody said this
song prevented him from committing suicide,” he
says. “That’s when | knew this song is doing something
for people, not to people.” —MEGAN ARMSTRONG

82

BILLBOARD.COM

OCTOBER 8, 2022

RANDISI: ASHLEY HARRIS. D4VD: HOPE OBADAN. MINAJ: MARCELO CANTU. SHEERAN: DAN MARTENSEN. LIL BABY: TERENCE RUSHIN/GETTY IMAGES.



FOR YOUR GRAMMY®
CONSIDERATION

Best Traditional Pop Vocal Album

RITA WILSOI'
NOW & FOREVER DUETS

WITH

JIMMIE ALLEN
JACKSON BROWNL
ELVIS COSTELLO
VINCE GILL
JOSH GROBAN
TIM MCGRAW
WILLIE NELSON
LESLIE ODOM JR.
SMOREY ROBINSOIN
KEITH URBAN

—

“a catch in her voice that conveys yearning”
- THE NEW YORK TIMES

“Rita Wilson has teamed up with
Leslie Odom Jr. for an emotive cover
of the Bee Gees’ 1968 song...the new

rendition sees the pair trading
vocals on the mournful ballad.”
- ROLLING STONE

“Wilson and Groban don’t crowd the
song with lots of instruments, opting to
keep it simple... their two voices
wrap delicately around one another as if the
listener has stumbled across a private
moment between lovers.”

- A TASTE OF COUNTRY

>O€

Produced by MATT ROLLINGS & RITA WILSON

Arranged by MATT ROLLINGS
Engineered & Mixed by NIKO BOLAS

RITAWILSON.COM @ @@ RITawILSON BTG
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MARVEL
MIRAVAL

HIDDEN AMID THE GROUNDS OF A SPRAWLING PROVENCE ESTATE,
A LEGENDARY STUDIO IS REBORN THANKS TO CO-FOUNDERS
DAMIEN QUINTARD AND BRAD PITT — WHO WANTS TO MAKE IT A “SANCTUARY
FOR ARTISTS TO COME IN AND DO THEIR THING” ONCE AGAIN

BY LYNDSEY HAVENS
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RECORDING’S GREAT ESCAPES

THINK WE NEED a bigger table
says Brad Pitt with a proud grin. It’s
a rare rainy day in Provence, France,
and for the first time, the superstar
is about to sit down to a family-style
lunch at the newly rebuilt Miraval Stu-
dios. An elevated-rustic assortment of
tarts, salads, fresh cheese and bread
spread out before him. He just needs
to find a chair.
Tucked away within Chateau
Miraval’s 2,200 acres — grounds so
vast and lush that getting lost driving
through them would be easy, but
not so bad — Miraval Studios is as private and
exquisite a place as any music (or music history)
buff could imagine. And yet, it has sat dormant for
nearly two decades.

Today, Pitt relays how eager he has been to
reopen the space since he started spending time
at the property in 2008. (He and ex-wife Angelina
Jolie later purchased it for a reported $60 million in
2012.) All it took was being introduced to renowned
French producer-engineer Damien Quintard, whom
Pitt calls a “wunderkind,” to finally make his dream
of creating the ultimate artist escape a reality. Come
this month, just over a year since the two first met,
Miraval Studios will formally reopen.

Built atop Miraval’s winery — itself constructed in
the 1850s by the estate’s original owner, Joseph-
Louis Lambot, and today known for its rosé¢ — the
building contains three editing booths for video
and sound, production offices, a room housing
Quintard’s collection of 170-plus microphones, a
recording studio and a live room known together as
Studio One, a reverb room, a kitchen, an artist salon,
two guest suites, a 115-foot saltwater pool and a
rooftop that offers a 360-degree view of the estate.
This summer, Pitt’s and Quintard’s artist friends be-
gan to pass through to visit or work. Director David
Fincher edited a film here, while another longtime
friend, Red Hot Chili Peppers bassist Flea, came to
unwind ahead of the band’s current worldwide tour.
“That was a nice way to break it in for me,” says Pitt.
“This artist hangout is what’s happening.”

That kind of open and revolving door policy is
exactly what he and Quintard wanted for the space,
where one of the priorities of the rebuilding project,
announced last December, was to re-create the
communal aspect that made Studio Miraval such a
haven in its heyday.

Founded in 1977 by French pianist-composer
Jacques Loussier, the estate’s then-owner, alongside
sound engineer Patrice Quef, Studio Miraval was
initially created for Loussier to record his own work,
much of which was for films. Soon, artists from Pink
Floyd to Sade flocked to the refreshingly remote
and picturesque property situated about an eight-
hour drive south of Paris. “As a French engineer, it
was kind of a holy grail,” whispers Quintard in awe.
(Today, Loussier’s granddaughter, Noémie Loussier,
is the studio’s communication manager, working
closely with Miraval GM Roland Venturini.)

At just 31, Quintard has already worked with the

Left: Quintard in the control room, where the 25 speakers
create a surround sound effect. Top: Pitt in the reverb room,
with a restored Bésendorfer from the 1980s. Bottom: the 115-
foot saltwater pool just behind Miraval Studios.
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RECORDING’S GREAT ESCAPES

likes of Brian Eno, Parcels, LImpératrice and
Arca, and has notably carved a lane for himself
in classical music. He won an Emmy Award for
sound mixing for the 2015 Baku European Games
Opening Ceremony, founded companies like
Paris production firm The Mono Company and
audio tech innovator SoundX and helped usher
in the Dolby Atmos format, later making Mono
the first studio certified with it in France in 2020.
Last year, he added co-founding Miraval Studios
to that list.

For Pitt, 58, Miraval Studios is the latest in a
string of ventures related to Chateau Miraval, of
which he owns 50%. (The other half belonged
to Jolie before she sold her stake this summer
to the Stoli-owned Tenute del Mondo. Pitt and
Jolie are currently in a legal battle over the sale.)
In September, Pitt announced his “genderless”
skin care line, Le Domaine — founded with the
Perrin family, Miraval’s vintners — which uses the
estate’s antioxidant-rich grapes.

Through the pandemic, Pitt took up sculpt-
ing. (During our visit, his friend and famed artist
Thomas Houseago works on his own pieces at
the studio, though he briefly takes a break to get
in on the lunch cooked by the private chef.) Prior
to our chat, Pitt strums a few pleasant chords
on the guitar — another new hobby — though
he self-deprecatingly says that when he plays,
“animals flee”

Entrusting Quintard with Miraval Studios was,
Pitt says, a matter of instinct. Following an intro-
duction from a mutual friend, art curator Caroline
Bourgeois, the two met in Paris in 2021 and hung
out for five hours. Now close friends, they are
competitive in pétanque (a French twist on bocce)
and recently caught a Nick Cave show together.
“I've always managed my moves on a gut basis,
and | just knew this was our direction,” says Pitt.
“He had the gig before he even knew it. He had
the gig before | even knew if he wanted the gig”

“| obviously didn’t expect it all,” says Quintard.
Then, another surprise: Pitt gave him a deadline
of one year to rebuild Miraval. (‘Deadlines are
courageous goals,” Pitt says; both admit they
were surprised they hit theirs.) Despite navigat-
ing supply-chain shortages — and essentially
disappearing from family and friends, unable to
speak of the secret project that kept pulling him
from Paris — Quintard’s biggest challenge was
more abstract: To shape Miraval’s future, he had
to understand its past.

“We're not here to just build a new studio:
We’re here to honor a legacy,” he says. “The hard-
est thing was to understand what we should do.”
Pitt’s guidance was simple: “Let’s make a sanctu-
ary for artists to come in and do their thing”

Some already have, including a few who
recorded at Miraval years ago, from Rammstein’s
Till Lindemann to reclusive R&B icon Sade, whom

Pitt calls “royalty” as he and Quintard confirm the
rumors that she has returned to recording — and
that, in fact, she was the first artist to record at
the reopened Miraval.

“You could feel the love that she and the band
had for this place,” says Quintard. “And when we
talked to musicians who came here previously,
they all have this special connection with Miraval
that can’t really be explained ... It's a dream come
true to see this place activate again.”

NTERING MIRAVAL studios

is a visual feast at every turn. There’s

the long, winding drive from the

secured entrance to the studio lot,

on which visitors pass everything
from a small stone amphitheater situated on a
lake (perfect for intimate in-person or livestream
performances) to a bashful donkey, just one of
the estate’s many pets.

A slight uphill walk leads to a Rapunzelesque
tower, at the top of which sits a gorgeous circular
guest suite that Pitt designed — which, like the
larger villa a five-minute drive away, is one of
several housing options on the sprawling prop-
erty to satisfy stays from one week to six months
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Clockwise from left: The studio’s rebuilt tower, housing a salon, two guest suites
that Pitt designed and a rooftop with a 360-degree view; the amphitheater as seen
from the tower’s rooftop lounge; lunch prepared by Miraval’s private chef using
ingredients farmed on-site; Tosca, a Lagotto Romagnolo truffle-hunting puppy
who lives on the grounds; and an interior view of the back wall of Studio One’s
reverb room.
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Clockwise from left: Quintard with his collection of over 170
vintage and modern microphones; Chateau Miraval’s wine
cellar, directly below Miraval Studios; the tower’s top-floor
guest suite that’s adjacent to the studio; and the living space in
the guest villa, a five-minute drive from the studio.

in length. Booking manager Arnaud Merckling — an

old college friend and former bandmate of Quintard’s
who inspired him to switch from studying mechanical
to music engineering — explains that while artists can

pop in, most who visit Miraval want the full experience.

The cost, on par with other residential studio rates,
reflects that, and includes not only studio time but also
lodging and food.

Inside, the studio’s entryway is bathed in natural
light and neutral tones. (Both Pitt and Quintard unin-
tentionally arrived in matching earth-toned outfits.) A
staircase leads up to shelves of vinyl that spotlight al-
bums previously recorded at Miraval. To the left is the
kitchen, where an unbearably adorable truffle-hunting
Lagotto Romagnolo puppy is napping. And, most
important of all, front and center is the control room.

The control room, situated between the refur-
bished live room and the untouched reverb room, with
windows from both looking in, perfectly captures the
ethos of Miraval: Embrace the past and the future all at
once. Quintard built the room around “the Spaceship,”
a sleek and amorphous custom-made control board
he designed with Pitt. The desk offers a top-notch
digital setup, but just behind it sits the studio’s original
Solid State Logic recording console — previously used
by Roger Waters, Sting and George Michael — for
artists who want to record in analog.

Despite so much preservation, Quintard stresses
that Miraval Studios is not a museum — and he
doesn’t want it to become one. “I associate it a lot with
painting. If you could paint with the brush of da Vinci
or write on the scores of Mozart, would you do it?” he
asks. “Here, we actually give people the opportunity
to try.”

At Miraval, Quintard wanted to create a choose-
your-own-adventure experience, and he had Billie Eil-
ish and FINNEAS in mind when redesigning the space.
“When you create a modern studio and see that [they]
can output 14 Grammy-winning tracks in their own
room, it was really at the heart of my reflection be-
cause people are going to be like, ‘If they can do that,
why on earth would you build something like this?" ”
he says. “It really redefined my way of understanding
how a control room might work.” As a result, the room
offers a plug-and-play option for artists wanting to
record with Logic or Ableton.

Beyond the boards, there’s a pristine white couch
that mirrors the loose outline of the Spaceship. (Quin-
tard says plenty of artists have already spilled wine
on it; still, “l wanted to make that mistake of putting
a big white couch in a control room ... It’s beautiful
to have some chaos.”) Over 25 speakers compatible
with Dolby Atmos fill the studio, making it one of the
world’s few “flagship” rooms with the technology. A
sonic sampling of symphonic music, Arca’s “Riquiqui”
and a bit of funk from Parcels demonstrates the full-
body vibrations Atmos creates — perfect, Quintard
points out, for editing, mixing and mastering film music
as well. (A projection screen can descend from the
ceiling at the touch of a button.)

For the lighting, another key feature, Quintard
had dozens of conversations with friends and artists
about what their dream studio would look like, with
suggestions leading to a “constant golden hour” effect
— amplified in practice at Miraval by the natural light
that pours in from all directions, especially at sunset.
He credits his team of friends — executive producer
Chloé Guine, assistant executive producer Adele
Lagarrigue, assistant engineer Pierre Gouges and
studio manager Sébastien Germain — with opening
his eyes to the importance of “bathing in light”

It’s a far cry from the first time Quintard and Pitt
walked into Studio Miraval. “It was pretty dank,” says
Pitt. “It still smelled like the *70s — or maybe the "80s,

to be fair. It hadn’t been touched since then. It needed
acuddle”

Quintard mostly recalls the acoustic fabrics that
covered the walls, which he later pulled back to
discover the building’s original stone still intact. He
measured the porosity of each stone, digging into
some so that the wall could properly absorb sound. As
for the live room’s sky-high arches, Pitt explains how
the estate’s founder had invented a precursor to rein-
forced concrete. As one of the first buildings to utilize
the material, architects installed timber trusses, not
knowing they were structurally inessential. As Pitt says:
“These surroundings just have this history of creation
and innovation.”

The live room is a spacious playpen for just that. The
toys available include refurbished vintage keyboards,
drum kits, guitars and even a decorative olive tree from
Miraval’s grounds. Quintard explains the room’s precise
one-second reverb, adding that while the large space’s
high ceilings make it ideal for recording classical music,
it’s also functional for rap, pop, rock and more.

“The whole project was just day after day of people
telling me this specific thing is not possible: ‘You can’t
dig into the stones, or ‘You can’t put this arch here! We
had to push forward all the time,” he recalls.

“The most amazing thing is how he worked this
room,” says Pitt. “How sound bounces around is ... fuck
me, a science. | would come in, go off and do my day
job, come back months later, and it was just astound-
ing to see what had been completed.”

And yet, Quintard hesitates to pat himself on the
back. “We have to produce things, and they have to
come,” he says. “| think we'll know if this is a success in
two years, three years, 10 years. In 30 years, if people
talk about, ‘Oh, they did The Wall 2’ here, then sure,
we would’ve accomplished something. But now we're
just on the ground floor. We're just waiting to start
building up the legacy, the new legacy, of Miraval.”

Or, as Pitt puts it with a smirk: “We’re open for
biznass” @@
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FOR YOUR GRAMMY AWARDS® CONSIDERATION

BEST COMPILATION SOUNDTRACK FOR VISUAL MEDIA

BEST SCORE SOUNDTRACK FOR VISUAL MEDIA
(INCLUDES FILM AND TELEVISION)

KYLE DIXON AND MICHAEL STEIN

5 EMMY AWARDS
OUTSTANDING
MUSIC SUPERVISION
NORA FELDER

05 Angeles Cimes
n “"AN
B EXTRAORDINARY
PHEggggNON- MUSIC-FOR-FILM
) | TASTEMAKERY’
billboard

Read the Billboard Article:

Kate Bush’s ‘Running Up That Hill’ Soars
in Streams Thanks to ‘Stranger Things’
















CHRISTINA GAUDET
“MANHATTAN 0Z: A GOTHAM ODYSSEY”
BEST CONTEMPORARY BLUES ALBUM

LISSA COFFEY AND DAVID VITO GREGOLI
“SONG DIVINE: THE BHAGAVAD GITA ROCK OPERA”
BEST NEW AGE, AMBIENT OR CHANT ALBUM

FRAGRANCE OF YAH « “AS | CRIED” » SONG OF THE
YEAR, RECORD OF THE YEAR, BEST R&B SONG, BEST

R&B PERFORMANCE

MARY LEMANSKI
“K.A.R.M.A. KLANSMEN ARE RUINING MY AMERICA”

BEST DANCE/ELECTRONIC RECORDING

KRYSTINA ALABADO, ALEX BRIGHTMAN, NOAH GALVIN,
SHERYL LEE RALPH, WILL ROLAND, STEPHANIE STYLES

“GOOSEBUMPS THE MUSICAL”
BEST MUSICAL THEATER ALBUM

MEDD & SHAW « “AFTER ALL THAT WE'VE BEEN
THROUGH" » BEST AMERICANA ALBUM

Composer Daniel Fisher brings to musical life a
symphonic journey that reflects his decades of
global travels, interactions with people of other
cultures, and a depth of love for those he holds
dear. The beauty he finds in the world around
him informs and infuses his music in surprising
and delightful ways.

INTRODUCING
Praces FAR Away
FEATURING

LoNDON SYMPHONY ORCHESTRA
LoNDON PHILHARMONIC ORCHESTRA
RovyarL PHILHARMONIC ORCHESTRA

and renowned solo artists on piano, violin, cello,
and classical guitar

DANIEL FISHER « “PLACES FAR AWAY"
BEST CLASSICAL COMPENDIUM

MARIEA E. WATKINS * “THE GOSPEL"
BEST GOSPEL ALBUM



www.indiecollaborative.com

Inspirational Hymns, Classics and Originals
arranged by pianist Peggy Duquesnel, with
orchestrations by Grammy Award® winning

Alan Broadbent, and Billy Martin and Andre

Mayeux

“The album is a Spiritual masterpiece that
combines Inspirational hymns and Classical
music.”

- Eunice Mosely, The Pulse of Entertainment/
EUR Web

“Soothed with soul bared, Duquesnel’s
piano emotes a hybrid of classical music and
inspirational hymns.”

- Rick Scott, Jazz Chill

PEGGY DUQUESNEL » “PIANO FOR MY SOUL” » BEST NEW AGE, AMBIENT, OR CHANT ALBUM

The Critics Are Raving

“Country singer/songwriter Grant
Maloy Smith joins master percussionist
Kevin Lucas of the Kevin Lucas
Experience to celebrate the memory of
the lost people known as the Cahokias.
Listen and revel in this percussion
soaked tune “Cahokia Winds"” and
honor true American history.”
~ R J Lannan, Artisan Music Reviews

KEVIN LUCAS » “CAHOKIA WINDS™
ANITA LERCHE " SIMRAN" KENNETH FUCHS = “BASS TROMBONE CONCERTO™ | (FraT GRANT MALOY SMITH)

BEST GLOBAL MUSIC PERFORMANCE BEST CONTEMPORARY CLASSICAL COMPOSITION ~  BEST MUSIC VIDEO

kennethfuchs.com/trombone-concerto tinyurl.com/cahokiawinds

Global Music Awards Gold Medal

Album, Concept, and Listener Impact .

“Every work on this CD is well-crafted,
sincere, and performed with sensitivity.”
- Mark Estren, Transcentury Communications

“...such a beautiful recording: so much expressed
with just a few voices. To listen to this music while
experiencing Picasso’s image allows us to sce this
iconic image in a new way.”

- Ted Nash, Grammy® winning artist

“McGuinness’ dynamic soprano is the alchemical
component that makes it all work.”
- Leslie Mitchell-Clarke, The Whole Note

KILLER VKING  “HEAVEN"
BEST ALTERNATIVE MUSIC PERFORMANCE

ENSEMBLE FOR THESE TIMES * “THE GUERNICA PROJECT ” « BEST CLASSICAL COMPENDIUM



The IC: Connecting Independent Artists from around the globe -
fostering lifelong bonds of friendship and unique collaborations in

music and all the creative arts. Visit ndiecollaborative.com

e Droorten Winning fans all over the World!

The remarkable DUET from Tony Award® Winner,
Christian Hoff and his enchanting wife, Melissa Hoff

Piano, Drums, Trumpet hi,' Alex Otey

Bass by Mowgli

“THE DESERTER” (PRODUCED BY SCOTT HOFFMANN) TESS REMY-SCHUMACHER & KITT WAKELEY » “ASA”
BEST AMERICAN ROOTS PERFORMANCE BEST CONTEMPORARY CLASSICAL COMPOSITION

SHINEEYEYELL.COM tinyurl.com/tessremy

THE CRITICS ARE RAVING!
“...the whole ‘Finesse’album is a treasure...The
attention to feel and finesse - had to say it — makes
this one of the best guitar-oriented albums of the

year.” “This is Great!” WISU. 88.5 Jackson, Mississippi
-Travis Rogers, Jr., The Jazz Owl

‘Awell worthwhile single”’ 103.2 FM Dublin City FM, Ireland

“...a collection of beautifully performed songs. Each

selection is a gem of Latin sounds and romance. “Playing: We Talk Without Words." 103.5 Raadio Talilnn, Estonia
...a silky-smooth, sensual, and exotic song of Latin
sounds”. “Most grateful for this release. This is a delightful frothy jazz
~Ferell Aubre, Jazz Word confection, perfect for a summer's day.” Bradley Stoke Radio,

Bristol UK
“Sergio Pereira is one of those great gifts — a

musician of such prodigious talent that we listen in a “Cool Single!” COULEURSIAZL, France

state of wonder and awe — once again - to the music
BLUESTONE SISTERS = “WE TALK WITHOUT WORDS”
BEST POP DUO/GROUP PERFORMANCE

he has created on ‘Finesse’”

SERGIO PEREIRA = “FINESSE” » BEST LATIN JAZZ ALBUM - Raul da Gama, Latin Jazz Network & Jazz da Gama

sergiopereira.world/fyc--finesse-.html

wetalkwithoutwords.com/fyc

“LET THERE BE LOVE” (LINDA MARKS AND MIKE GREENLY) - SONG OF THE YEAR = “HOME" - BEST FOLK ALBUM = “BE THE LIGHT” - BEST AMERICAN ROOTS SONG
lindamarksmusic.com/page/fyc2022.html




DOUG FERGNY » “CATCH THE WAVE”
BEST TRADITIONAL POP VOCAL ALBUM

ROCKIN’ RON THE FRIENDLY PIRATE = “CAPTAINS
AND SEA MONSTERS” * BEST CHILDREN'S ALBUM Produced by GRAMMY Award® winner

Lonnie Park, and Jeff Eisenberg

ZAHARA (FEAT. AMERAH & STEEL)
“MOTO0 MOTO MONROVIA REMIX™
BEST GLOBAL MUSIC PERFORMANCE

WENDY AND DB » “INTO THE LITTLE BLUE HOUSE™
BEST CHILDREN'S ALBUM

DOUGLAS KNEHANS » “CLOUD OSSUARY”
BEST BLASS’?AL BUMPEN{IUM

PORARY L
AL INSTRUM

SSICAL COMPOSITION
NTAL SOLO

GOPUS » “THE DILEMMA” RHONDA HEAD = “ANCESTORS” BEST CONTE
BEST SPOKEN WORD WITH MUSIC ALBUM BEST REGIONAL ROOTS ALBUM BEST CLASSI

i




BLUE FIRE

BEST REGIONAL ROOTS ALBUM

BLUE FIRE

BLUE FIRE Produced by Gary Vandy and Paul Messina QU803 1| X¥:N 1111
BEST AMERICAN ROOTS PERFORMANCE

MUSICIANS:

HEIDI BREYER
“AMOR AETERNUS: A REQUIEM FOR THE COMMON MAN”
BEST CONTEMPORARY CLASSICAL COMPOSITION

PAUL MESSINA = “BLUE FIRE” » BEST CONTEMPORARY INSTRUMENTAL ALBUM

“..a song from Janus written about Boggs’
enslaved-then-emancipated ancestor.”
~ Americana Music Association

“..a heartbreaking story of a father who treated
his own son as property ... features the legendary
Dom Flemons.”
~ Country Music Views

“Boggs captures a raw nostalgia ..that might
catch you by surprise. She has created a gentle
groove for your heartache.”
~ Americana Highways

“Rewriting the bluegrass story from a black
perspective.”
~ Americana UK

PAULA BOGGS BAND  “KING BREWSTER reaturing DOM FLEMONS™ « BEST AMERICAN ROOTS SONG




RUSS HEWITT » “CHASING HORIZONS”
BEST CONTEMPORARY INSTRUMENTAL ALBUM

CHARLEENE GLOSSHEY "
“1L[GNED: A PLANETARY MANTRA & GONG SHOWER” Wil el L SR R e I R UL
BEST NEW AGE, AMBIENT, OR CHANT ALBUM PERFORMANCE « BEST RECORDING PACKAGE



The IC: Connecting Independent Artists from around the globe —
fostering lifelong bonds of friendship and unique collaborations in
music and all the creative arts. Visit ndiecollaborative.com

Selu Song is a healing song - a

beauty. Whanusic weaves o magical,
instruments and vocals!
DANIELLA VIEIRA « “ALIEN [ REVISITED )” TIA » “BLUE CHRISTMAS TANGO"
BEST MELODIC RAP PERFORMANCE BEST ARRANGEMENT, INSTRUMENTS & VOCALS
tinyurl.com/AnlmmigrantSong everythingtia.com/fyc
“Naomi didn't just study the music - she
got to the insides of everything. She
probably thought a lot like | did.”
~Johnny Mandel - GRAMMY® and Oscar
winning composer
o " " “SELU SONG" = BRIAN VIBBERTS & NAOMI LOUISE
gﬂg’f ‘{%ﬁ}gm Nﬁ%%%ﬁ/;sm TPRESENTS WARNE, ARRANGERS (UKAMUSIC)
BEST ARRANGMENT, INSTRUMENTAL AND VOCALS BEST ARRANGEMENT INSTRUMENTS AND VOCALS
annemariepicerno.com palettemusic.com/fyc-2022/ linktr.ee/ukamusic
EDIE CAREY « “THE VEIL” OUT OF THE WHIRLWIND
BEST FOLK ALBUM “DON’T FORGET YOU'RE A CHILD OF GOD” ANNE ROOS AND DAVID BLONSKI "A WINTER'S DANCE”
; VGINEERED ALBUM (NON-CLASSICA BEST GOSPEL PERFORMANCE/SONG BEST NEW AGE, AMBIENT OR CHANT ALBUM

ediecarey.com/fyc facebook.com/outofthewhirlwind1 tinyurl.com/AWintersDance




LYNN RILEY & THE WORLD MIX « “HEAD T0 THE SKY"' » BEST JAZZ INSTRUMENTAL ALBUM

¢r

whole music

DJ M. FORDE AND JEROME BROOKS, JR.
“BEAUTY IS FOUND DEEP WITHIN ( HOUSE MIX )" CHRISTIE KANSKA  “STAY HOME” RICHARD BOSTICK * “THERE’S A REASON”
BEST REMIXED RECORDING SONG OF THE YEAR, BEST POP SOLO PERFORMANCE BEST AMERICANA ALBUM




RECORDING’S GREAT ESCAPES

DESTINATION:

Studio Heaven

Sure, you could make that game-changing album in a big city.
Or you could do it at a state-of-the-art recording space
amid the mountains of Brazil, in a Pacific Northwest treehouse
or at the edge of the Arctic Circle in Iceland — and change
your whole creative outlook in the process




The Live Room at Sonastério
overlooks the mountains of
Minas Gerais in Brazil.




WO YEARS AGO, Jay Sweet, executive pro-

ducer of the Newport Jazz and Folk festivals, was

approached by his friend Chad Pike, founder of
adventure lodging company Eleven Experience, about put-
ting together a festival on a property the company owned
in Haganesvik, Iceland, four hours north of Reykjavik.

“Within 10 minutes” of surveying the area, Sweet recalls,
it became clear a festival would not be feasible in such a
rugged, remote location, where daylight hours vary wildly.
(In summer, it receives up to 21 hours of full daylight; in
the colder months, as little as five.) But the veteran event
producer noticed two dilapidated buildings nearby — one,
a former grocery store; the other, an old butcher’s shop
— and had a thought: “Maybe you could create a ‘music
hang’ area here?”

That idea became Floki Studios, offering all the com-
forts (and then some) of a top-notch modern recording
facility at the Arctic Circle’s edge. Chris Funk, lead guitarist
for The Decemberists, is currently expanding the space
with Sweet.

JAY SWEET About two years after | had seen the prop-
erty, | got a call from Chad [Pike] at Eleven, saying, “We
turned those buildings into a pop-up studio [and want to

The Well-Appointed Bubble

expand it into] a fully functioning, top-of-the-line, best
equipment recording studio. Could you help build a list of
equipment we should buy?” So | called my friend Chris
Funk of The Decemberists — it was just serendipitous
because right then, Funk was extricating himself from a
studio that he had just finished building out of a unique
space [Halfling Studios in Portland, Ore.] and was kind of
looking for his next adventure.

CHRIS FUNK | flew to the north of Iceland with Pike and
Jay and caught the vibe of Iceland for the first time. | was
like, “Where do | sign up?” They then took me to the “pop-
up studio” — there is more gear in there than the other
facility that | was working at in Portland. So | got hired to
help develop the Floki 2.0 studio, which we’re about to
break ground on, as well as booking the current studio and
helping with other music initiatives surrounding it.

SWEET | get to hear amazing artists record in the most
inspiring place. So I'm hearing George Porter lay down

a bass riff — he’s taking a break? Great, I'm going to go
mountain biking for an hour. And when | come back, | can
jump in the geothermal hot tub pool, and then I'm going
to get up and have this world-class meal by a world-class
chef, and then I’'m going to go hear the finishing of the
session. I've kind of stopped trying to pitch it that hard
because it’s just that wonderful kind of an experience. It's
for those people who want to go see what being on Mars
looks like.

‘At The End Of The World’

SWEET Not really. I'm in Boston, Funk is in Portland. My
flight to Iceland is about four-and-a-half hours, which is
about the same difference as going to Funk. It's a weird
thing where it’s seemingly in the middle of nowhere, and it
is, but the actual ease of getting there is pretty amazing.

FUNK We've made it a point to ingratiate ourselves to the
Iceland music community, and we’ve received full support
from them, which has been really amazing. But Iceland also
has a very deep connection to their history with mysti-
cism — a solid percentage of the population still believes
in elves.

SWEET Absolutely — even the word “Floki” itself is a ref-
erence to a legendary, mythical Viking, and our logo with
the ravens has to do with his story.

FUNK | always look at a record or a song as a period of
time that you’re capturing. In those five weeks or whatever
it takes, why not try something new? | don’t want to say
it's just inspiration — yes, you can walk out the door

and feel inspired, but there’s so much more to it than

that. There’s the community, there’s the folklore, there’s
this comfort level and excitement of just getting out, in
particular after COVID-19. You get to go somewhere and
just feel like you are taking this period of time seriously

by making something great in this mythical place and this
great country. —STEPHEN DAW

Sound never leave Giske, opting to stay in one
of the studio’s four cozy bedrooms — and to
watch the sun set from the outdoor jacuzzi.
“There were literally killer whales outside,”
Swedish House Mafia’s Sebastian Ingrosso
recalls of the electronic trio’s stay in a cabin on

Ocean Sound on Norway’s Giske Island,
with a view of the Norwegian Sea.

ON THE TINY ISLAND of Giske off the north-
west coast of Norway, in a region best known
for its fishing industry, sits a studio that’s one of
the most in-demand in Europe — despite being
(almost) in the middle of nowhere.

Since opening in 2009, Ocean Sound has
become a destination for acts including Arcade
Fire, Swedish House Mafia, Sampha, Flume,
a-ha, Madeon and Kygo, who come in search of
the tranquil mindset that working amid crashing
waves, fishing boats, snow-capped mountains
and the glowing Northern Lights can inspire.

“Even when you don’t look out the window
because you’re working intense days deep in
the computer or your instrument, things are
happening around you in a slow, nice way that
actually triggers something in your brain,” says
studio manager Terje Erstad. “That’s one of the

secrets why Ocean Sound is a really good place
for creativity.”

The original studio was built in 2005 in
a nearby boathouse as a practice space for
Norwegian band The Margarets. When big-city
friends started asking if they could borrow the
facility, a business plan was born on Giske.
While the island is home to 700 people (and
several ancient Viking monuments) and takes
just 20 minutes to walk around, Ocean Sound is
surprisingly close to the perks of city life. After a
long day in the studio, artists often head to Ale-
sund — a town just a 15-minute drive from the

studio with its own airport, where flights from
Oslo and Amsterdam arrive daily — for a great
meal and mountain views that, Erstad says, look

“like the typical Norwegian postcard.”
Still, plenty of musicians visiting Ocean

Giske during a pre-pandemic stint at Ocean
Sound. “We had chefs coming with fresh fish
every day. The ocean was right there when you
opened the door. It’s one of the best studios I've
been to. It was magical.”

The best-of-both-worlds appeal of the area
extends to Ocean Sound’s two studios, which
are stocked with equipment, Erstad says, that
would “make an old piano player feel at home
but have a young techno artist feel at home,
too.” One is outfitted with Dolby Atmos, and
both hold enough gear that artists, particularly
those coming from afar, don’t have to travel with
their instruments.

“One of our goals when you're at the studio,”
Erstad says, “is that it'’s easy to get into a bubble
and feel like you're at the end of the world.”

—KATIE BAIN

FLOKI: COURTESY OF FLOKI STUDI




RMV: JOSEFIN BAKOS. DEVON:

IKSMIXNINGSVERKET — better, and

more simply, known as RMV Studio — is

“an impossible name, also for Swedes,”
admits co-owner Ludvig Andersson. But there’s
a good reason for its lengthy, official moniker.
Ludvig’s father, ABBA’s Benny Andersson, who
co-owns the Swedish studio, had wanted to use
the name (a suggestion by ABBA’s former engineer,
Michael Tretow) for the group’s Polar Studios, but
was legally unable to use the word verket, meaning
“institution.” “At the time in the '70s, you weren’t
allowed to call anything that wasn’t an actual insti-
tution or department that. But in this day and age,
they don’t care anymore,” says Ludvig, who helps
his dad with myriad aspects of ABBA’s business.
Thus, the National Institutional Department of Mix-
ing was born. “It’s a joke,” Ludvig explains, “and it
sounds kind of nice.”

Housed in a 150-year-old former naval ware-
house on the island of Skeppsholmen in the center
of Stockholm, RMV overlooks the waters surround-
ing the city and features a restored Neve 8068
console from 1977, formerly owned by Max Martin.
Since opening in 2011, RMV has hosted Coldplay,
Cat Stevens (aka Yusuf), Daniel Caesar and many
local acts — including ABBA, which recorded Voy-
age, its first album of new music in 40 years, there.
“It’s in Stockholm, and I've done a lot of recordings
in there with my band,” says Benny matter-of-factly.
“So it was obvious. Why would we go anywhere
else? Besides, the money stays in the family!”

LUDVIG ANDERSSON Benny and |, both being
musicians, had been saying for a while that one
should really have a studio, shouldn’t one? | think
we knew that it was going to be difficult to run it
as a commercial, profitable operation. But we both
love studios, and here was an opportunity to build
one and to have our own.

BENNY ANDERSSON To have a studio avail-

able when you need it is vital. Before [ABBA]

built Polar Studios, we had to go to find time

in the studios that existed in Stockholm, and
sometimes, there was no availability. Obviously,
RMV is open for booking for anyone, as long as
they’re not Donald Trump fans.

LUDVIG | think our main selling point is that we're
not in a basement. We have big windows overlook-
ing the inlet of Stockholm. We have daylight in this
building that has a lot of character, and it has a very
good soul. | remember when we had just opened,
it kind of felt like that studio had been there for

Kastellholmen islet sits across a bridge from RMV Studio.
Above: RMV occupies a 150-year-old warehouse on the
island of Skeppsholmen in Stockholm’s center.

200 years. It hadn’t, but it somehow married and
matched with the existing building in a way that
[gives] it a very welcoming, warm atmosphere.
BENNY [t’s full of French doors all the way around.
Normally, when you go into a studio, it's down in
a cellar somewhere. There’s no light because of
the sound isolation. But we did that anyway, and it
works, as long as there’s not a bus standing right
outside — but then we just wait for a minute until
it disappears.
LUDVIG What was fascinating [when ABBA
reunited] was that they walked through the door,
and from an outsider’s perspective, it was as if it
was yesterday. There was no, “Oh, wow. How cool
is it that we're back together?” It was just like, “OK,
hello, let’s have a coffee and do our COVID-19 tests
and then get to work,” which was really lovely to
see. [They were there for] a month and had quite
reasonable working hours for 75-year-olds.
BENNY Yes, that’s absolutely true. Once the ladies
came into the studio and we started recording and
going through the songs and all that, and they went
to their mics, all of us said, “Wow. It’s like no time
has passed.” It’s just continuing from when we last
met. It was quite amazing, actually, | have to say.
And the fact that they can still sing.
LUDVIG Most of the time, not to say all of the time,
it works because we're very similar. [Benny and I]
share the same sort of morals and values and views
on what music and art is. He and | have a very good
relationship, and it’s nice to see your father often.
BENNY [t's wonderful for me, too. Of course it
is. And he’s right. He knows what | feel and think
about everything. If he needs to, he can answer
for me whoever asks him a question about what’s
going on. That feels very comforting.
—CHRISTINE WERTHMAN

Interviews conducted separately and condensed.
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The English Countryside
Eden For Electronic Acts

TUCKED INTO THE ROLLING COASTAL HILLS of Exmoor in
southwest England, Devon Analogue caters to electronic artists yearning
to get out of the club and into nature. Since opening in 2017, the space has
hosted acts like Disclosure, Skream, Yaeji, Bicep and Calvin Harris. The
lattermost artist brought collaborators including Pharrell Williams, Busta
Rhymes, Normani and Tinashe along with him while recording his most
recent album, this year’s Funk Wav Bounces Vol. 2, at the studio.

“The workflow in there is perfect and really motivated me and [my live
engineer Francine Perry] on how we want to build our new studio,” says
U.K.-based producer HAAI, who recently spent time working with Devon
Analogue’s vast synthesizer collection and taking in views of the area’s
expansive fields — and the
cows who live in them —
from the mixing board. “It’s
a real slice of heaven.”

Tristan Grace, who cre-
ated and runs the studio
with his wife, Elley, shares
more on the facility.

We wanted to twist the clas-
sic, rural, British residential
studio concept, which was
peaking between the 1990s
and 2000s, particularly with
legendary U.K. studios such
as Ridge Farm and Rockfield
Studio playing major parts
in recording everybody from
Frankie Goes to Hollywood,
Sade, Oasis, EMF and Portishead to The Stone Roses. We wanted to cre-
ate a similar focused studio and living environment with the same vibe for
house, techno and electronic artists.

It was, and definitely is, our continued mission to be an electronic
sound-focused facility. When we originally planned the idea — it was
conceptualized, as people say, on the back of a beer mat in our local pub
— there wasn’t much of a commercial plan, just an idea on the space and
its use within the scene. Importantly, a key aspect was to create a space
accessible to both unsigned artists beginning their journey, those preparing
their first record, and then through to the most established electronic art-
ists internationally.

We look at our space as more of a creative room rather than the ste-
reotypical control room. We wanted a workshop flow and vibe. We have a
large collection of amazing synthesizers, drum machines and bizarre instru-
ments, all of which are instantly ready to record with no faffing.

Obviously, the primary function is the studio, but it’s also very much
about the space, the place, enjoying the Devon countryside, golden-sand
beaches, eating good food and having fun outside of sessions. The studio is
very rural, set in the hills. You are surrounded by farmland and forest walks.
You arrive and switch off from the daily pulls you may have in your usual
recording environment. Artists get everything from total privacy; peace;
tranquility; our friendly dogs, Larry and Eve; and very, very fresh air. All
of these elements we feel directly feed into an artists’ ambitions for their
—-K.B.

Disclosure’s Guy (left) and Howard
Lawrence at Devon Analogue in 2021.
Above: The studio overlooks the verdant
English countryside.

project here and ooze out in their music!




RECORDING’S GREAT ESCAPES

Laqui rae nam nonsedi
quatur voluptas dolescit
assum autas rehent.

THE SLICE OF
MIDDLE-EARTH IN SPAIN

LENTY OF DESTINATION STUDIOS have cushy accommodations for visiting

artists. But it’s a fair bet that only Space Mountain Studios, located in the hills of

Albufiuelas in southern Spain, has “Hobbit rooms” inspired by the residences of
J.R.R. Tolkien’s pastoral-dwelling Lord of the Rings characters.

The cave-like rooms, with round walls and windows, also have “a fair bit of Roger
Dean inspiration, the artist who did all the Yes aloum covers,” says producer and studio
owner Youth (real name: Martin Glover), who co-founded British band Killing Joke and
has worked with acts including Paul McCartney and The Verve. Dean, he adds, “was
also an architect, and some of his architectural designs have played a good influence in
the design.”

Middle-earth is just one of the many inspirations for Space Mountain’s residential
spaces, which have housed bands like The Jesus and Mary Chain, Culture Club and
Spiritualized. The main property can host 16 guests at its villa, which features Moorish-
influenced plasterwork patterns, ornate tiles and arches. (The two-bedroom, two-bath-
room guesthouse sleeps an additional four.) A Moroccan courtyard leads into the villa’s
lounge that looks across a veranda to the Sierra Nevada Mountains and gardens culti-
vated by award-winning landscape designer Andy Sturgeon. Sturgeon’s designs centered
the house and studio on a Daoist pentagram, with each point representing a key element
(earth, metal, fire, wood and water) connected by paths leading in and out of the house.

In 1998, weary of basement studios after working in them for 20 years, Youth bought
a remote piece of land in the Andalucia region that’s surrounded by 100 acres of pre-
dominantly olive and almond trees — and no neighbors. Builder Terry Ottley helped him
incorporate elements from some of his favorite recording rooms, like London’s Olympic
Studios, at Space Mountain, where artists can use state-of-the-art equipment as they
gaze out of floor-to-ceiling windows overlooking the Sierra Nevada valley.

“Because you go so far deep inside [making music], you want an environment that
catapults you out to the cosmos when you step outside,” says Youth. “That’s what Anda-
lucia does. It gives you really big skies and 300 days of sunshine.”

Of course, recording in a far-flung, heavily wooded area has its risks. In early Sep-
tember, nearby wildfires threatened Space Mountain for the second time in the 24 years
Youth has owned the property. “When [the fires] kick in, there’s not much you can do,”
he says. “You’re at the mercy of where the wind’s blowing.”

But wildfires haven’t deterred artists from recording at Space Mountain, which
welcomes guests year-round. While at the studio, clients can enjoy true solitude, even
receiving deliveries of locally grown vegetables to prepare for themselves from a Span-
ish organization called La Bolina. “It’s run by a group of women who do it as a charity,”
says Youth. “They also house and employ refugees from Africa and all over. They take
over unused communal grounds in villages, get the mayors to allow them to farm it and
provide fantastic fresh vegetables for everyone in the valley.”

But it’s not always quiet at Space Mountain. Each October, the Space Mountain Fes-
tival hosts about 500 guests, including regional flamenco artists and international acts
— a big party, and a big promotional opportunity. “It definitely turns people on to the
studio,” says Youth. “l invite all these people who've never been there before, and seeing
it all through their eyes inspires me about how great it is. It’s great to share.”

—TAYLOR MIMS
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The Washington Barn — And Tree
House — With A ‘Family Vibe’

just outside of Seattle stands a
cathedral-like barn with huge windows that allow sunlight
to soak the structure’s interior. But Bear Creek Studio
stands apart from traditional, stuffier recording spaces in
another key way: its atypical business structure.

“Because this has been my family’s place, it has a real
family vibe to it,” says Ryan Hadlock, whose parents Joe
and Manny Hadlock built the studio in 1977. “It’s a home
studio that was built the right way.”

After purchasing the former “dilapidated” dairy farm on
10 acres in Woodinville, Wash., Joe and Manny, both pro-
ducers, “built a house here and they’d travel downtown to
rent studios and work” on ads and short-film soundtracks,
says Ryan, who followed his parents into the world of
music production and now owns Bear Creek.

“Back then, there were only really two or three real
studios in the Northwest, and they were very expensive,”
he says. “So, my parents got together with a bunch of
their hippie friends and built the studio in like six months.”
Initially, Bear Creek wasn’t considered a residential studio,
but rather a space where touring musicians could record
day sessions. “It has been constantly expanding since

then from its original setup of just a console and tape
machine,” says Hadlock.

Today, Bear Creek is staffed with engineers and
producers and has become a go-to recording spot for
acts such as Foo Fighters, The Lumineers and Brandi
Carlile, who loved Bear Creek so much that she named
the album she recorded there in 2012 after it. But it came
into its own as a residential studio in the late '80s, right as
Seattle’s grunge movement exploded.

“We hadn’t had a residential project until then, which
was when bands started coming out here,” Hadlock
says. “Soundgarden was really the first band to stay here
for like six weeks when they recorded Badmotorfinger
[in 1991]. Once people figured out you could book it for
months, things changed for us. It was all pretty much
word-of-mouth, so the growth was organic.”

Despite its quaint and rustic aesthetic, Bear Creek
is very much a modern recording facility. Its studio loft
comes equipped with preamps, digital recording gear,
vintage microphones and instruments that range from a
1970s Camco drum kit to a 1968 Gibson SG guitar. “One
of the beneficial things is that we’ve been around since

the '70s, so we've been collecting instruments since
then,” Hadlock says.

The property’s piéce de resistance: a treehouse
behind the barn that stands 18 feet off the ground. The
two-level, cabin-like cottage (with two twin beds) is
another fully functioning studio where artists can record
vocals or guitars. The Hadlocks added the treehouse in
2013 — “The only thing in the property that was built by
professionals,” Hadlock says — because “we wanted
to keep growing and the clients kept coming.” (There’s
also a producer’s cabin and a farmhouse for lodging on
the grounds.)

“Aside from being a beautiful space in a verdant loca-
tion with excellent gear, Bear Creek holds a special place
in my heart,” says Robin Pecknold, frontman of indie folk
band Fleet Foxes, “as my dad, a musician and luthier,
played bass on the first album recorded there back in
the ’70s, Linda Waterfall’s Bananaland. | believe he even
helped carry the recording console into the [studio]
space.” Fleet Foxes tracked its second EP, Sun Giant, at
Bear Creek. “Getting to follow in his footsteps and record
there myself for some early Fleet Foxes songs was a thrill.
My dream now is to produce his first solo album and
record it at Bear Creek to complete the circle.”

With nearly 30 artists recording at Bear Creek annually,
Hadlock (whose parents are still involved as consultants
and producers) hopes that when people walk into his
family’s studio, “they feel at home and comfortable. |
hope they get a sense that this is a different and unique
place that was really built for them. A lot of care has gone
into having an amazing world-class facility but not having
it necessarily feel like you're working, because you're
removed from the city and urban environment. That can
be quite inspiring.” —GRISELDA FLORES

note stating, “It has been the best session | have

THE LUXE
GRECIAN
ISLAND IDYLL

WNER KOSTAS KALIMERIS was

still adding the finishing touches

to Black Rock Studios when he
welcomed his first guest, blues musician Joe
Bonamassa, in 2009. Kalimeris had built the
space overlooking the Aegean Sea on the
Greek island of Santorini with the hope of put-
ting the country on the map of the international
recording industry, but he hadn’t had time to
take promotional images for it before a friend
recommended Bonamassa — a lover of Greece
— to come record.

“They asked me for photos and | said, I
have no photos, just drawings like blueprint
plans,’ ” says Kalimeris. “So, | sent [the draw-
ings] and they booked a month.” The next year,
Bonamassa’s album, Black Rock, debuted at
No. 1 on Billboard’s blues chart.

The whitewashed residential studio, cover-

ing more than 72,000 square feet of isolated
hilltop, is a particularly idyllic place to record

a Billboard chart-topper. In addition to the
cutting-edge, open-concept recording space,
the three-story residence features a large
swimming pool and jacuzzi with a pool bar and
barbecue overlooking the sea, and natural light
floods its five bedrooms.

Even with stunning photos now available for
potential guests to peruse, Kalimeris says the
property continues to surprise visitors when
they arrive. “It’s the view. It’s 360 degrees.
We're surrounded by ocean,” he says. In just
over a decade, the studio on the tourist-heavy
island has welcomed artists such as Justin
Bieber, Rita Wilson, Skrillex, OneRepublic,
Bjork and Michael Sembello, who sang the 1983
Flashdance hit “Maniac.”

But establishing an island off the coast of
Greece as a recording destination took strat-
egy. Plenty of studios have high-end equip-
ment; Kalimeris understood standing out
was about location, location, location. After
Bonamassa christened Black Rock, Kalimeris
started hosting songwriting camps to drum
up attention and create buzz, welcoming as
many as 35 people for up to four days who

then spread the word to other artists.
Santorini’s attractions include an active vol-
cano, vast vineyards and archaeological sites,
so artists can easily turn recording sessions
into vacations, too. “Sometimes artists don’t
have time for family vacations, so they combine
both,” says Kalimeris. “Bjérk came for her birth-
day a few years ago in November. It was her
birthday present to come work in the studio.”
While attracting artists was once a hurdle,
getting them to return has never been an issue.
Following his 2009 session, Bonamassa left a

Black Rock Studios on the Greek island of
Santorini overlooking the Aegean Sea.

ever done in my life,” and returned to record

his next album. Clients have continued to leave
handwritten notes of appreciation: OneRe-
public recorded “Counting Stars,” the band’s
highest-charting single on the Billboard Hot 100,
at Black Rock, and wrote, “By far the best studio
experience of our lives... We are counting down
the days until one or all of us return.” Sembello’s
contribution to the wall of notes was even more
ecstatic: “If heaven has a recording studio, |
hope it will be like Black Rock.” -T

BEAR CREEK: COURTESY OF BEAR CREEK STUDIO, BLACK ROCK: N
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RECORDING’S GREAT ESCAPES

N JUNE, PORTUGUESE singer-songwriter and 2022

Eurovision finalist MARO headed to the lush green

mountains of Nova Lima, Brazil, to record at Sonasté-
rio, one of the country’s largest studio retreats. She only
spent four days there, but she hasn’t stopped thinking
about returning since. “l could have spent a whole month
at Sonastério,” she says. “As we drove into the mountains
toward the studio, it seemed like we were leaving our
worries behind. It felt therapeutic”

Located a half hour from Belo Horizonte, the capital
of the southeastern Minas Gerais state, Sonastério is
nowhere near the metropolises of Rio de Janeiro and
Sé&o Paulo, where Brazilian artists tend to congregate.
But the studio’s founder and majority partner, Bruno
Barros, decided to build it when he was quite far from
these remote mountains himself. Between 2011 and 2014,
while attending the Musicians Institute in Los Angeles, he
noticed the city had something Brazil lacked: a plethora
of well-furnished retreat-style studios nearby.

“When you go to Santa Monica, Malibu, Venice, you
see studios with this kind of vibe,” Barros says. “Studios
taking artists away from the big city and bringing them to
places that are more chill, more isolated.”

Using his own finances, Barros brought on musician
and architect Jodo Diniz to design the concrete and
wood building, while sound engineer Renato Cipriano

(who has helped create studios for Green Day and Alicia
Keys) planned the studio; the whole project cost around
2 million reais ($380,000). Sonastério now has a “family
ranch vibe” that is “both rustic and modern,” Barros says.
It has two wide doors, enabling natural cross-ventilation
and plenty of natural light. “I've never been a fan of dark
studios,” says Barros. “You don’t know whether it’s day or
night. It feels like you are in a Vegas casino.”

Since opening in 2017, Sonastério — which in Portu-
guese means “monastery of sound” and is also the name
of a label Barros started in 2021 — has hosted projects
with acts from Brazil and abroad, including Brazilian-
American singer-songwriter Zeeba, dance music star
Alok, pop-samba artist Seu Jorge and multiple Grammy
winner Milton Nascimento.

But regardless of their genre or level of fame, Barros
says Sonastério attracts artists who have a particular kind
of relationship to their work. “We don’t do anything in a
rush or the final result will sound ‘plasticized. The places
that are doing that end up looking like a bakehouse
instead of a music production house. | think art demands
more respect.”

He never hesitated to build Sonastério in his native
Minas Gerais, a region that also birthed legendary singer
Nascimento and Clube da Esquina, the influential col-
lective he started with L6 Borges in the 1970s, as well
as seminal heavy metal band Sepultura in the 1980s. “|
want to catapult the music scene in our region again,”
Barros says.

And in this mountain sanctuary, he has found, little
miracles have a way of occurring. While working on a
documentary about Nascimento and Clube da Esquina,
“we spent nine days recording 18 songs with Milton,”
he says, “with absolutely no technical problems. That
almost never happens. It felt like something magical.”

—BEATRIZ MIRANDA
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The Bespoke Studio
Matchmaker

SONORAMICA IS A RECORDING STUDIO in Argen-
tina’s Traslasierra Valley, not far from a national park designed
to protect the Andean condor population — though looking
at photos, it’s hard to imagine even a hardened workaholic
getting anything done in such a stunning location. Maybe an
artist might prefer to hunker down at Durbuy Music, tucked
away in the Belgian Ardennes in a renovated riverside villa.
Then again, natural beauty can be a distraction here as well:
“If you keep your eyes peeled,” the studio’s website notes,
“you may see beavers, deer, squirrels, kingfishers, herons,
woodpeckers and many other wonders.”

Sonoramica and Durbuy are just two of the more than
175 recording facilities around the world that Miloco Studios
either owns or partners with. The company not only operates
and books studios but also helps build them out, deals in
audio gear and even manages some producers. The breadth
of Miloco’s studio “roster” — which includes numerous spots
in industry hubs like London and Nashville, but also a plethora
of options in some of the world’s most dazzling and far-flung
locations — allows Miloco to create bespoke recording
experiences for artists as they hunt for the right place to cut
their next album.

“Most people just say, ‘| want a studio,’ ” says Chris Brown,
who handles digital marketing for Miloco. The three-person
booking team then “has to work out what that means in real-
ity — how that translates with the project they want to make
and the budget they have. That’s the beauty of maintaining
a roster with variety that covers all bases: You can work out
what would be a best fit for these artists.”

Miloco started as a single studio in East London, where
Henry Crallan and Queen bassist John Deacon founded Milo
Music in 1984. They were subsequently brought in to help run
The Garden Studios, another London recording institution. In
2000, Milo Music bought Orinoco Studios (Miloco is a port-
manteau of the two names) and it has continued to expand,
through acquisitions or partnerships, in the years since.

Today, the still-family-owned business has 13 full-time em-
ployees, as well as a Labrador retriever named Prince. (“Prince
is completely useless, to be honest,” Miloco’s website jokes.
“He has no studio experience and can’t operate a telephone.”)
The tiny booking team, on the other hand, is impressively
productive. Miloco receives 200 to 300 studio inquiries a
day. If they organize a booking on a studio they partner with,
they receive a commission; they collect money directly when
studios they own are booked.

“We have all sorts of clients,” says Lottie Field, one mem-
ber of the booking team. “The studios in London start around
275 pounds [$295] a day and go up to around 1,000 or 1,500.
For high-profile major-label artists, budget is maybe not so
much of an issue. If you've got a smaller indie artist thats
not got that budget, they’ll let us know what they’re working
toward so we can help narrow down the search.”

The roster encompasses everything from smaller rooms for
writing or programming to big spaces for live-band recording.
When assessing a potential partner studio, Miloco thinks
about what’s both inside and out: “There’s the technical aspect
— does it have industry-standard stuff or something that noth-
ing else [on the roster] offers?” Brown explains. “Is it in a desir-
able location, somewhere where people are going to go?”

But there’s one factor that Miloco values above all. With a
client list of “some pretty hefty names,” Brown says, “the most
important thing is, if we put somebody with that kind of name
in one of these studios, are they going to be happy?”

—ELIAS LEIGHT







RECORDING’S GREAT ESCAPES

AARON DESSNER'S
HUDSON VALLEY
REFUGE

FTER 10 YEARS OF cramming The Na-
A tional into his Brooklyn garage-turned-studio,
band member Aaron Dessner was ready for

a change. In 2014, he and his family moved upstate to
an 18th century colonial house in the Hudson Valley,
complete with an old horse barn. “It’s right by this pond
that’s quite long and thin and really beautiful, and |
remember thinking, ‘That’s where a studio could be,
recalls Dessner. So he hired architect Erlend Neumann
to design a space that felt far removed, not only from
that New York garage, but also from any studio he had
been in before.

“The idea was to create some cross between a barn,
a garage and a church,” says Dessner. “Also with the
feeling that you would always be looking at nature and
that there would be a lot of oxygen in the room. When
I’'m staring out at the countryside and seeing a lot of
trees and birds and water, you're just in a good mood.”

While originally created with The National in mind —
complete with two bedrooms plus a loft, a living space
and outdoor area — what became Long Pond Studio has
since hosted many of his talented close friends, including
big names like Taylor Swift. After working with Dessner
remotely on folklore and evermore, Swift visited Long
Pond to film the 2020 Disney+ concert documentary
Folklore: The Long Pond Studio Sessions, and artists
including Gracie Abrams and King Princess have since
stopped by. Soon, Long Pond will expand to include a
Studio B (also built by Neumann). “Everyone who has
been coming feels like they’re getting away and that it’s
an ideal place to be able to think and create,” says Dess-
ner. “| didn’t realize that it would become this creative
oasis, but it has.”

s n

Did you and your family feel any anxiety over
leaving Brooklyn?

No. | feel like New York has changed so much and at
some point it just didn’t feel like the center of it all,
musically, anymore. | feel more vital or something here,
creatively. | also grew up in Ohio in a very rural situation
down in the woods so this is much more natural to me.

Does that factor into why artists come work and
stay at Long Pond?

| hate to say it, but it is a little bit like a vacation for some
people. For some people, | think it just feels like camp.
People are pretty focused, and they usually don’t leave the
property. Although it’s really pretty up here and the towns
are thriving, it's rare we do anything other than work, drink
some wine and hang out.

Why else do you think artists are so eager to record
at Long Pond?

It's welcoming and it’s very fast, the workflow in there,
because you can use anything at any point and it’s all
plugged in and ready. | learned a lot from [Bon Iver’s] Justin
Vernon and how he works. The vibe or the feeling you have
is almost as important as the sound quality. A lot of people
spend a lot of money investing in acoustical treatments
whereas we have leaned much more into the environment.

What are some distinct functional design elements of
Long Pond?

Most studios have an isolated control room that you look
through, like a fishbowl into the live room, and I've always
found that to be kind of paralyzing when it’s like, “OK, go:
It’s time to do something brilliant.” | prefer, and that’s what
we did at Long Pond, a beautiful room with really high ceil-
ings where there’s a lot of room to think. And then there’s

a big iso booth for when someone needs to sing or play
something that’s truly isolated. Even the drums fit in there.

Since Long Pond is on your family’s property, are
you more particular about who comes through?
Most of my friends at this point are people | make music
with. Gracie [Abrams] is a great example; she has been
here five times for 10 days each. She just comes in, hangs
out with the kids, we'll make some songs then make some
dinner. Same with Justin or Taylor, whoever. | feel really
lucky that that’s my job.

After artists visit, do you do the cleaning and
laundry yourself?

Yeah, totally. | don’t mind really, but | make the beds and
buy the food and | have some help [from engineers] Bella
Blasko and Jon Lowe, but we don’t have a studio intern or
assistant or anything like that, and | kind of like it. You just
do it. And to be honest, whenever I've hung out with Taylor
or anyone, they’re making breakfast and | don’t feel like
anyone is being waited on.

When the folklore doc was released, what did that
do for your request pile?

After Taylor, it was a bit crazy how many people reached
out. And getting to meet and write songs with people you
wouldn’t have had access to... 'm so grateful for it. | have
made a lot of music now with Ed Sheeran that | really love,
and | met him through Taylor. Gracie and King Princess and
Girl in Red have all been here. But | also love going back
into The National. This space keeps getting better and |
keep adding new instruments, so | feel like we benefit from
all these things. But you can’t do everything, and | really
don’t want to franchise myself to the point where my head
is spinning, so | try to just do things where | feel like | really
can help or make something that | believe in, and | think
that’s what I've done. —LYNDSEY HAVENS
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RECORDING’S GREAT ESCAPES

ORE THAN 40 YEARS AGO, when Robin
Crow was a young artist signed to RCA, he
visited Caribou Ranch, producer James William
Guercio’s barn-turned-studio in the Colorado Rockies
where Elton John, Chicago and Dan Fogelberg recorded
now-classic albums in the 1970s. “ ‘Well, this is heaven, ”
Crow recalls thinking at the time.
His career as an instrumental guitarist never took off
— and he never got to record at Caribou, which was
damaged in a fire in 1985 — but the studio left a lasting
impression on Crow. It was exactly what he had in mind
when, in 1993, he opened Dark Horse Recording in Frank-
lin, Tenn. — charging $134,000 on multiple credit cards to
foot the bill.

Like Caribou, Dark Horse is in the
woods; Crow even planted 240 evergreen trees on the
10-acre property, “so you feel like you're in the moun-
tains.” Then he took the idea of rustic luxury several steps
further. The 9,000-square-foot timber frame main complex
houses The Lodge, the largest studio on the grounds, as
well as an attendant gourmet kitchen and upstairs lounge.
The Lodge’s control room, with its Bud Wyatt-modified
Trident console, features a 33-foot cathedral ceiling and
142 windows — and it’s quite the view: Hundreds of
acres of forests surround the property, along with a river
in which clients can fish or kayak. The smaller Barefoot
Studio can be used as an extension of The Lodge, but it’s
also a favorite for artists like Heart’s Ann Wilson, Yes’ Jon
Anderson and Wynonna Judd, who've all recorded vocals
and overdubs there.

It’s just 20 miles south of Nashville, but
Crow says only about 20% of Dark Horse’s clients are

The eco-friendly Guilford Sound in southern Vermont.

The Exquisite And
Eco-Friendly
Vermont Setup

IN 2015, JAMES SHAW, founder and lead guitarist of the
band Metric, was attempting to squeeze recording sessions
in during days off on tour. “We booked studios all over,” he
recalls, but Guilford Sound in southern Vermont left a lasting
impression. “The land is bonkers — rolling hills, something
like 400 acres,” Shaw says. “The only person who didn’t
enjoy it was the bus driver trying to get the tour bus down
that dirt road.”

Guilford Sound belongs to Dave Snyder, who left New York
in the 2000s in search of a place where — after years spent

country artists. Keith Urban, Carrie Underwood and Dolly
Parton have all recorded there, but so have Neil Diamond,
Jeff Beck, Korn and OneRepublic. And given his own his-
tory, Crow has always supported new and independent
acts — including an aspiring artist named Taylor Swift,
who recorded her 2006 self-titled debut at Dark Horse.
“No one knew that she was going to be Taylor Swift at that
point, but we treat everybody exactly the same,” Crow
says. “And we try to give everybody a great experience.”

Dark Horse can sleep 12, with accommoda-
tions ranging from luxury apartments to a four-bunk bed-
room, so plenty of acts just move in. Matchbox Twenty
stayed for “four months and four days,” Crow says, to
record 2012’s North. Even though Tim McGraw lives in
Nashville, “he likes to sequester himself” when recording.
“He has an entourage of about 30 people. They had to
bring in tour buses to sleep a lot of them. He rented every
studio, every apartment. He brought in chefs that stayed
on site”

With its pastoral setting and beautiful
wood interiors and exteriors, Dark Horse has also be-
come a prime film and TV shoot location. Reba McEntire
shot most of her 2021 Hallmark movie, Christmas In Tune,

drumming in the band Ruth Ruth, then turning a Lower East
Side rehearsal space into a recording facility and owning ad-
ditional Manhattan studios “with varying degrees of complex-
ity” — he could build a studio of his own. By overseeing the
construction process, he was also able to ensure the studio’s
operations were, top to bottom, eco-friendly. “The awareness
of global warming and environmental impact was not in the
news every day when we first moved up here,” says Snyder.
“But it was on my mind, and | thought if | have the opportunity
to build with a green approach, then we’ll do it.”

Get The Lay Of The Land

Snyder’s first attempt to find a parcel of land was a bust: He
bought property in nearby Marlboro, Vt., and spent six months
surveying it, only to find there wasn’t a suitable site for his
dream studio. But a new piece of land went on the market
around the same time in Guilford — “80 or 90 acres with a
house attached.” Snyder says he “fell in love immediately” and
purchased the neighboring property, too. Then the real work
began: blasting through rock to create a 250-foot-long road,
then clearing space for the studio itself. Some of the wood
incorporated into the studio and living quarters was harvested
on property and kiln-dried down the road.

Don’t Be A Drain

Recording studios are “notorious energy hogs. We leave our
console on in the control room 24 hours a day, seven days a
week, 365 days a year,” Snyder says. Guilford Sound offsets
this usage in a variety of ways. Construction incorporated
“insulation treatments,” including triple-paned windows, to

here; the forthcoming Apple TV+ global singing competi-
tion, My Kind of Country, made it base camp for 47 days;
and Ford rented it out to film a commercial for the Ford
F150 with Rascal Flatts.

And soon, demand for this tranquil hideaway will
likely increase further. A planned expansion will include
an 8,900-square-foot building with another studio;

a gym outfitted with massage tables, saunas, a juice

bar and space to sleep an additional 12 people; and a
2,200-square foot air-conditioned “Party Barn” capable of
hosting far more than jam sessions.

“My goal is for Dark Horse to be a gathering place,” says
Crow, who has also started the Dark Horse Institute to
train the next generation of studio whizzes and songwrit-
ers. “Obviously, it will always be with music at the core, but
maybe it would be something where a group of people
that are trying to help with climate change would come
and do a summit. Or it could even be a yoga retreat for
a weekend. That’s kind of our niche: Instead of trying to
compete with everybody else, I'm just trying to be more of
what we already are.” —MELINDA NEWMAN

prevent hot or cold air from leaking out. The buildings rely
on geothermal heat pumps, which harness the relatively
constant temperature of the earth hundreds of feet below
the surface for warming and cooling. And when those pumps
need a little extra help, Snyder feeds a wood-fired boiler with
lumber he chops down himself. “| learned quite a bit about
forestry and wood felling,” he says. “There’s not much chop-
ping; it’s mostly chain sawing. I’'m environmentally conscious
— I’'m not a masochist.”

Be Mindful Inside And Out

The homemade New York studios Snyder worked in weren’t built
expressly for the purpose of making pristine recordings. “You can
have great speakers in a crappy room and those speakers will
sound terrible,” he says. “When | moved up here, | wanted to have
the control room be as accurate as possible.” Francis Manzella

of FM Design, Matt Marinelli of Coral Sound and technical con-
sultant John Klett all aided in creating acoustics that now make
Snyder feel “spoiled.” The extra space he has in Vermont also has
its advantages where equipment is concerned: “We have a bass
trap that’s just gigantic,” Snyder says, so bass frequencies “don’t
bounce off the back wall and come back and distort what you're
listening to.”

The attention to detail on display in the studio is also mirrored
outside its walls. Snyder has carefully cut goat-path-sized trails
“so they just fit in with the woods.” If one member of a band is
working on overdubs, perfecting a vocal part or a guitar riff, the
others can walk out the door and wander through the trees. “I
almost got lost,” Shaw says. “Then part of you is like, who cares?

It's so beautiful.” -E.L.

DARK: COURTESY OF DARK HORSE RECORI
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RECORDING’S GREAT ESCAPES

S A TEENAGER, Phish

frontman Trey Anastasio

recorded “fake” albums with
his friends on a four-track cassette
machine. When the jam heroes
exploded in popularity in the early
1990s, he “wanted to maintain that
joy” — atall order at rigid, expensive recording studios. So
Anastasio, newly married and freshly relocated to the tiny
northern Vermont town of Westford, built his own in the
woods, minutes from his home. “I can’t even describe how
much | love this place,” says Anastasio of The Barn, Phish’s
4,000-square-foot home base since the late "90s, which
has also welcomed Herbie Hancock, Toots & The Maytals
and more. “There were no plans, no architects, nothing.
The whole thing was all planned out as it went. They let
me push the button and blow up the dynamite to put the
foundation in.” Like Phish’s music itself, inspired improvisa-
tion yielded startlingly realized results.

Anastasio purchased The Barn “from a Vermont farmer
with rough, rough hands” for just $1,000. Then, the farmer
broke the news: That handshake deal was to buy the
building itself, not the land it was on. Anastasio decided

to move and painstakingly re-create the structure a few
minutes down the road, which ultimately paid off. “Every
producer I've ever worked with has been like, ‘I've never
been in a room that sounds so good, ” says Anastasio. “It
sounds unbelievable because all the walls are rough barn-
board, and they’re jagged. There are no flat surfaces.” The
floor, a poured concrete slab topped by boards culled from
the trees cleared to make a path to The Barn, is another
result of the “magical bunch of decisions that yielded this
anomalous acoustic space,” says producer Bryce Goggin,
who has worked with Phish since producing 2000’s Farm-
house, the first aloum recorded at the studio. “It has this
great combination of very diffuse and very varied surfaces,
which is something that acousticians are always just trying
to do to recording spaces already.”

“There’s nothing new at The Barn at all,” Anastasio says.
“Every piece of furniture is from family or hand-me-down.”
After walking through hand-carved doors (Anastasio’s
mother found them on a trip to India), visitors can relax
next to the recording console (the 64-input API that
Anastasio is fairly sure was used to record the Cops theme)
on the Davenport couch Anastasio jumped on at his

grandmother’s house as a 2-year-old, or unwind in the chair
his father watched TV in when Anastasio was growing up

in New Jersey. During breaks, “the table that we eat on is
my ltalian grandmother’s that | ate every meal on when |
was 6, 5, 3 years old” Other pieces are locally salvaged,

like the overhead lighting fixtures, taken from the gym of a
nearby school before its demolition and still wrapped in the
mesh that once blocked wayward volleyballs.

Road life wore Phish down, and the band took two ex-
tended hiatuses in the 2000s that cast doubt on its future.
Today, Anastasio credits The Barn with the group’s longev-
ity. “| don’t think there would be a Phish — | know there
wouldn’t — without The Barn, because it’s our clubhouse,”
he says. “It isn’t a recording studio. When we go there,
everybody just starts laughing and cracking up.” Anastasio
credits absurdist creations like Kasvot Vaxt, the fictional
Scandinavian band Phish concocted and “covered” an al-
bum’s worth of material by at its 2018 Halloween show, to
The Barn’s freewheeling atmosphere. The lack of a control
room helps, as does the console, which Goggin calls “the
backbone of the operation” and has so many inputs that
“we can leave everything set up and just flow and flow and
never have to pause to tweak anything.”

The Barn’s laid-back aura — and its 50-mile view of Mount
Mansfield and the Green Mountains — has a way of mak-
ing other artists stay awhile, too. For their 2004 album,
True Love (a set of collaborations with other musicians),
Toots & The Maytals visited the studio, planning to record
just one track with Anastasio. “But once they got there, the
stars were out, the doors open up, the moon is out. The
Maytals are in the corner, consuming pounds of ganja, and
everybody’s laughing and having a good time,” Anastasio
recalls. Toots had plans to rerecord Willie Nelson’s “Still Is
Still Moving to Me” with the country icon, and spontane-
ously decided to lay down the track’s instrumental then
and there at The Barn. “Nobody gives a fuck at The Barn,”
Anastasio says with a laugh. “You're just there with your
friends. It's a hang.” —ERIC RENNER BROWN
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The ‘Safe Haven’
Under A Baja Hotel

FLYING TO CABO SAN LUCAS in Mexico and charter-
ing a car north on Highway 1 along the rugged coastline of
Baja California is the easy part. When pulling up to Hotel
El Ganzo in the tiny beach town of San Jose del Cabo, the
real trick is finding the studio located inside — or rather
underneath — this hip hub for vacationing creatives.

Those in the know will spy the trap door in the floor of
El Ganzo’s chic lobby, pull it open and descend the stairs,
walking past a glowing art installation into a thoughtfully de-
signed, slightly retro-looking recording space outfitted with
guitars, a grand piano, hand drums and other necessities.

Artists who've traveled this path usually do so thanks to
El Ganzo’s Musicians in Residency program, which offers
travel, a week’s accommodations and use of the studio in
exchange for a rooftop performance and live recording
session for the hotel’s YouTube channel. They’ve included
everyone from French pop band L'Impératrice to Ander-
son .Paak, whose 2019 residency was highlighted by the
Grammy Award nominations he received during his stay.
“Our founder wanted it to be a sacred, hidden place,” says
El Ganzo’s music director, Paco Rosas, “where artists came

into a safe haven to explore and create.” -K.B.

1. Hotel El Ganzo resides in the Mexican beach town of San
Jose del Cabo. 2. Visitors access the studio at El Ganzo
through a trap door. 3. After descending stairs, visitors head to
the studio. 4. The slightly retro El Ganzo recording space.
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ANDALL WALLACE was mid-air when he first
noticed Glen Tonche, an 85-acre mountaintop
property overlooking the Ashokan Reservoir in
upstate New York. It was 1998, and he was flying to visit a
friend, folk musician Jay Ungar, who ran a fiddle camp in
the area. The trip was cut short when Wallace contracted
Lyme disease, but his impression of the estate (originally
built as a summer home for Pennsylvania magnate Ray-
mond Pitcairn’s family) and its spellbinding surroundings
stayed with him. The property, he discovered, was for
sale, and he had a “novel idea” of what he could make out
of it: “a recording studio with a view.”
Wallace — a fashion photographer and also the
grandson of former U.S. Vice President Henry Wallace
— had little recording studio experience. But he had re-
cently started seeking opportunities in the music world,
and he found the bargain and the potential too good
to pass up. “I think it was a $1.6 million offer price, and
| called in an expert and said, ‘This seems ridiculously
low and people must be idiotic to not want to buy it, ”

Hans Zimmer’s Seductive

Santa Monica Lair

Wallace recalls. “The last time | checked, every record-
ing studio has the ugliest view imaginable — if you even
get a window. So why don’t we do this?” He did, and the
result is Allaire Studios.

To construct Allaire, Wallace enlisted the
renowned Walters-Storyk Design Group and lead designer
John Storyk, the architect behind thousands of recording
studios since founding Manhattan’s iconic Electric Lady
for Jimi Hendrix in 1968. Storyk envisioned turning the
property’s giant “Great Room,” with its panoramic view of
the Catskills and its naturally low-end-absorbing acoustics,
into the studio’s live room. “The setting, the site, the view
and the tranquility were key in thinking about what this
room should be,” he says. “And at the same time, we creat-
ed a lounge and a kitchen area and all the other amenities
that are usually associated with destination studios — the
kind of stuff you might not get in an urban studio”

Following its opening in 1999, artists
were encouraged to come stay at Allaire for weeks with
their bands, families or both while recording. Norah Jones
laid down part of her 2002 blockbuster album, Come

Away With Me, here. David Bowie was so taken with the
area after recording most of 2002’s Heathen here that

he ultimately bought a nearby property for his own use.
(Sadly, Wallace notes, the rock legend died before getting
to do much with it.) And country superstar Tim McGraw
took full advantage of all Allaire had to offer: Wallace
recalls him smoking a joint with his father — former MLB
All-Star pitcher Tug McGraw, who was undergoing cancer
treatment — in one of the studios while working on his
Billboard 200-topping 2004 album, Live Like You Were
Dying, and also renting out the estate’s master bedroom
(usually occupied by Wallace himself) with his wife, fellow
star Faith Hill.

Wallace’s world-class array of studio
instruments is available to Allaire’s clients. “Usually [studios
offer] bass, guitar, drums and then go fuck yourself,” Wal-
lace laments. “I have the finest bass clarinet you can buy...
flutes, trumpets... tons of saxophones, all top-drawer.

And then synthesizers, insane quantities of synthesizers
right now.” Within that keyboard selection are some of
the rarest Yamahas, Chamberlins and Lowreys, including,
Wallace notes, those used on classic recordings by rock
greats like The Beatles and The Who: “You're just coming
in and going, ‘Look, this keyboard can’t just do “Won’t Get
Fooled Again” and “Baba O’Riley,” it can do a third song.
Let'sdoit!’”

The mountaintop mystique of Allaire
continues to draw artists ranging from indie rockers Griz-
zly Bear to jam trio Medeski, Martin & Wood to alt-pop
singer-songwriter Clairo, who came with collaborator Jack
Antonoff. (He had sought Storyk’s advice on a place “for a
week or two that was really out of the way and quiet,” the
architect recalls.)

“There are very few places on the planet where day to
day you just don’t hear anything of hustle and bustle,” Wal-
lace says. “And it slows you down very quickly. When you
don’t hear anything, you're now only hearing what’s inside
you — and what you’re trying to get out.”

—ANDREW UNTERBERGER

| said to everybody working on things, “l want it to look like a late-19th-century Viennese
brothel.” Where you feel free, where you can have a good glass of wine, where you want to go and

have a good chat, where you feel unshackled by society, where you feel unshackled by anything.
There’s Pro Tools and there’s Cubase, like with everybody else. But | feel, since the heart of the

HANS ZIMMER CAN’T REMOVE HIMSELF from society completely while recording like
some artists — after all, he explains, “I always like to be close to where | can get a hold of the
great musicians.” But the revered film composer has still managed to build himself an escape at the
seven-building Santa Monica, Calif., complex that houses his film scoring company, Remote Control
Productions. With walls lined with vintage synthesizers, shelves of old books and even an original
by the Austrian expressionist painter Egon Schiele, Zimmer’s surreal inner sanctum is, as he puts it,
a place where “your ideas can run free and you can be a little bit naughty and a little bit wicked” —
and the perfect setting to score some of the century’s most iconic movies.

| was recording at Jackson Browne’s studio and saw a “For Lease” sign next door. We leased that
building and then eventually bought the freehold on it. But everybody told us we were doing it
wrong: “If you want to work in Hollywood, you should work in Hollywood.” For me, coming from
Europe, | just wanted to be close by the sea.
| had an architect, Bret Thoeny [who designed Prince’s Paisley
Park in Minnesota], come and help so that the thing wasn’t actu-
ally going to collapse. | had my friend Roger Quested, who has
always built my speakers and who I've known my whole profes-
sional life, come and help out with the acoustics. The rooms | like
are the rooms that you can have a normal conversation in, that
are not too dead and not too echoey. You don’t feel like you're
walking into an alien space, because your audience isn’t going to
be in an alien space.

system is the same for everybody else, it's as important to create an environment that is — well, if
you think about it, | suppose 90% of my life is spent in that room, so | might as well have some fun
with it. There is absolute purpose behind everything | did in there. It’s not just ostentatious and over
the top for the reason of being ostentatious and over the top.

You can cram a fair amount of people into there. [The soundtrack to 2013 film] 12 Years a Slave
was recorded in that room because that’s a small ensemble and | could have the director there.
You want to make the director part of the band. We recorded [the soundtrack to 2013 movie] Rush
in there with Ron Howard absolutely being part of the band. | did something with Gore Verbinski,
and Gore was actually playing guitar. It's great when the director can play something and you can
put them to use and save money on one musician. | mean, we're all working with limited budgets.
(Laughs.)

| wanted a library, really. There’s an enormous amount of books in there. Most directors that
| work with are literate and are visual. So having them within a library where | can just go to the

wall and pick up a book about Caravaggio or any old painter or
whatever it is, you can instantly cross those two divides. You can
go between sound and picture very easily in this room because
it's supposed to inspire both.

It’s a constantly changing, constantly evolving laboratory.
Once, Ron Howard was leaving and was nearly finished with
his movie and he said, “Just remember, don’t shut the labora-
tory doors too early.” | thought that was a really great state-
ment. Always leave room for the next question to be asked.

Let it evolve all the time. -E.R.B.

The recording studio at Remote Control Productions.

WALLACE. REMOT

ALLAIRE: RANDALL
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TEPS AWAY FROM THE COAST of the Atlantic

Ocean in New Providence, Bahamas, there’s a

striking structure that very much resembles the
waves surrounding it — a white edifice by starchitect
Bjarke Ingels, set on the 600-acre grounds of a luxury
resort community. It could well be the tropical hideout of
a star like Drake, or Mariah Carey, or Sting.

But while all of those artists have inhabited it at some
point, this isn’t any of their mansions away from home: It’s
Sanctuary Studios, where they have all recorded. The 19
narrow windows on the facade
let the Caribbean sunlight into a
Finnish oak-paneled live room,
designed with the help of acous-
ticians from U.K.-based White
Mark to achieve sound quality as
pristine as the scenery outside.

“You have the overall design-
ers, but they need the experts,”
says Ann Mincieli, studio director
of Sanctuary and an established
engineer known best for her
work with Alicia Keys. (She also
owns New York’s Jungle City, a
luxe destination studio itself.) “It's quite the team, down to
mechanical and HVAC engineers and plumbers — over 80
to 100 people, and we all work together.”

But for Mincieli and founder Charles Goldstuck
(founder/co-chairman of HitCo Entertainment), building
a destination studio in the Bahamas didn’t mean shutting
it off from surrounding residents. “We felt this would be
a great balance between a commercial opportunity but

Sanctuary Studios’ Goldstuck (left) and Mincieli.

also giving back to the local community — to have a place
where Bahamians could learn how to work within a record-
ing studio environment,” Goldstuck says.

So they teamed up with the local Windsor School and
the Bahamas Youth Foundation to create a scholarship
program aimed at bringing “talented and gifted young
people” into the school’s well-regarded music program,
which includes trips to Sanctuary itself. The studio also
houses a training program for local music teachers to fur-
ther their own education. “If you're building a studio in an
area where there aren’t facilities, it's down to going into the
schools and hearing from the music teachers,” Goldstuck
says. “What do you need? How can we help?”

Funding those programs is possible because Sanctuary
is often booked solid by global stars for seven months of
the year. Recently, DJ Khaled made two trips there while
working on his chart-topping 13th album, God Did. The
megaproducer is one of a few
artists who fortuitously touched
down at Sanctuary at the same
time, spurring spontaneous
collaborations. “Justin Bieber
and Khaled, Justin Timberlake
and Khaled, they definitely made
songs together,” Mincieli says. “If
[an artist] posts on social media
in the Bahamas, [other artists]
get excited. They know exactly
where they’re at, and they’ll ei-
ther call them or try to come
down and be a part of it

Still, it’s hosting the stars of the future at Sanctuary that
Goldstuck and Mincieli ultimately find most rewarding.
“You can have the most impact when you reach younger
students because they don’t have the resources and op-
portunities — at least in our world,” Goldstuck says. “We
are as excited about what happens locally as we are about
bringing in the top artists from around the world.”

—NEENA ROUHANI
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The inhabitants of the working farm where Rockfield is located.

The Welsh Farm
Where Rock
Legends Frolic

HOW DO YOU KEEP A RECORDING STUDIO in are-
mote location running for six decades? For Rockfield Studios in
Monmouthshire, Wales, the secret is animal magnetism. Literally.

“Cows, sheep and horses!” exclaims lead Pixies guitarist
Joey Santiago of why the alt-rock forefathers always return to a
facility located outside a village that’s home to fewer than 200
people. “The laid-back, countryside feel of the studio enables
you all to concentrate on the work.”

That bucolic quality has attracted icons such as Queen,

Rush, Black Sabbath, The Cure, Robert Plant and Coldplay to
the recording studio, which brothers Kingsley and Charles Ward
opened in the early 19960s — and to this day functions as a work-
ing farm. (Yes, cows are milked each morning.) And, over the
years, the simple setting has inspired some classic compositions.

“One night [in 1999], the tape machine broke down at
12 o’clock, and [the members of Coldplay] all stepped outside
the door,” recalls Kingsley, now 82. “There’s all yellow lights
around the yard here. The stars were shining, the moon was
shining, and the producer, Ken Nelson, looked up and said, ‘Look
at all the stars — they’re shining for you. In other words, your
luck is going to change. Chris Martin went, ‘God, that’s a good
line. And within an hour, he had written ‘Yellow. ”

Kingsley also recalls watching Freddie Mercury putting the
finishing touches on “Bohemian Rhapsody” in 1975 while seated
at a piano near “where we used to keep the saddles for horses”
The ivories faced a window with a view of a weather vane, and,
he says, “my brother wondered if he wrote [the lyric] ‘any way
the wind blows’ looking at it”

Rockfield’s setting — saddles, chicken feed, milk buckets
and all — is not a savvy promotional gimmick. When Kingsley
bought an acoustic guitar in 1959 (‘| wanted to look like Elvis”),
Charles (who died at age 85 in July) began writing songs while
the two worked the family farm. Given the substantial distance
to the nearest recording facility, they crafted a DIY setup in their
mother’s attic with a tape recorder and a mixer. Over the next
decade, the duo refined and expanded the studio using fees
from local bands who would pop in to record.

By 1970, Rockfield Studios had produced its first major hit,
Dave Edmunds’ “I Hear You Knocking,” which topped the U.K.
Singles Chart and hit No. 4 on the Billboard Hot 100; that same
year, Black Sabbath rehearsed its breakthrough hit, “Paranoid,”
at Rockfield. Since then, the rural Welsh studio has lassoed
artists from Robert Plant and The Stone Roses to Oasis and The
Cure (which began working on new material there in 2019) to
the Pixies, whom Kingsley calls “the nicest band we’ve met.” He
fondly remembers watching the band’s drummer, David Lover-
ing, wowing members of The Proclaimers with card tricks during
downtime. “[The Pixies] appreciate that we've had a bit of a
struggle over the years to keep this going, and it’s a team effort,”
he says, noting that Rockfield has upgraded over the years to in-
clude resources from Pro Tools to three natural echo chambers.

While Santiago says the “legendary” history of Rockfield put
it on the Pixies’ radar a decade ago when the band trekked there
to record its trio of reunion EPs, it’s the pastoral surroundings
that brought them back earlier this year. “The working farm
provides great sounds and smells,” he says. “We take daily walks
along the river to the town.”

“If we didn’t have the cows and the farm, if we were a studio
in London or Manchester or Birmingham [England], perhaps
they wouldn’t be interested in us,” says Kingsley. “What throws
them is that we did some of the greatest records in the world,
and people can't believe it’s still a working farm. Every television
crew wants to film the cows first, then the rock stars.”

—JOE LYNCH
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FTER RECORDING HIS band’s seminal 2010

debut album, InnerSpeaker, at Wave House —

an oceanside studio three hours south of Perth,
Australia — Tame Impala’s Kevin Parker recalls telling a
bandmate: “ ‘If | ever make any money on my music, I'm
going to buy this place.”

Just in time for the album’s 10th anniversary in 2020,
Parker fulfilled his pledge. During lockdown early in the
pandemic, the urge to “create my own perfect world
in the area | was stuck in” struck him. So he called an

acquaintance to inquire about Wave House, where he had
also recorded parts of Tame Impala’s third aloum, 2015’s
Currents. “Oh, it’s kind of falling apart,” the acquaintance
told him. “Hearing that triggered me,” says Parker. “| knew |

needed to buy it”

Soon after, Parker made an offer on the 50-acre proper-
ty, situated next to Leeuwin-Naturaliste National Park and
the Indian Ocean, to its original owner, American expat
producer Ken Eichenberg. Since its founding in the 1980s,

the far-flung compound has attracted acts such as the

Beastie Boys, Fatboy Slim and The Waifs, and it is infamous
among locals for the multiday, sex- and drug-fueled raves

it hosted in the "90s.

“It's so funny: When we get a painter or plumber out to
the house, they usually come in and are like, ‘Oh, shit. This
place?’ You can see it in their eyes they are having flash-
backs,” says Parker with a laugh. But when he first came
to the studio to create InnerSpeaker in 2009, he wasn’t
familiar with its past. “For me, this was just a sanctuary,” he

says. ‘| was in love with it

Before coming to Wave House, Parker usually recorded
his music alone, in cramped, noisy share houses. But he

had just signed a deal with Universal Music Australia’s
Modular Recordings, and for the first time, he had the
budget to record somewhere other than his bedroom.

Angeles and do sessions with big-time producers, but
Parker balked at possibly losing his creative autonomy.
He begged them for just a “shack by the beach” where he
could work in isolation — nothing fancy.

Ultimately, his team booked him at Wave House — a
major upgrade from the shack he had requested, though
one that was falling into disrepair. To combat a leaky
roof, he “had to put pots and pans out to catch the water
droplets from falling on [my] gear,” he says, an issue that
remained when he bought the place in 2020.

He also had to lug in his own equipment. By the time
Parker arrived, Wave House’s downstairs studio had been
mostly disassembled so the house could be rented out for
weddings, events and bachelor parties. Plus, that recording
space didn’t have the same views of the ocean as the living
level above. So Parker splayed out his own guitar pedals,
keyboards and tape machines in the family room to record.
“Because | was watching the waves crash in the distance
as | was making music, I'd record a few seconds of some-
thing and think, ‘Ah, this sounds heavenly, ” he says. “That’s
kind of the double-edged sword about recording music in
beautiful places: Everything you make sounds beautiful.”

He wonders aloud whether the effect of breathtaking
scenery on music-making is actually good or bad. “Does it
make it worse because you're not trying as hard? Or does
it make it better because you’re more satisfied with it?” he
asks. “| think, ultimately, Wave House made InnerSpeaker

better and really influenced its sound. It’s quite simple and
spaced out because | didn’t feel the need to cram it with
too much production.”

Upon release, InnerSpeaker quickly established Parker
as a musical innovator, and in the decade or so since, Tame
Impala has headlined Coachella and received four Grammy
Award nominations. Eichenberg accepted Parker’s offer
on the compound without pause, despite receiving higher
bids from property developers over the years because,
Parker believes, “Ken was waiting for someone to come
along and take on the legacy of the place.”

Parker now calls Wave House his “spiritual home,” de-
spite noting that he’s not a spiritual person generally — the
place is just especially “magical” to him. “'m even thinking
about burying some of my things out there,” he says, refer-
ring to a pond on the property that’s no longer up to code,
which local officials have asked him to fill with concrete;
he wants to leave some personal artifacts in the sealed pit
to commemorate his time there. “Maybe the kick drum |
used on InnerSpeaker?” he muses.

Whether or not he proceeds with that kick-drum
burial, Parker’s connection to Wave House was already
immortalized through two of his defining albums. He plans
to create much more music there in the future and dreams
of a day when the studio is revamped and he can “bring
artists [he’s] working with out there,” to give Wave House
its rightful renaissance. —KRISTIN ROBINSON

WAVE: MATT SAV. ARTISTS: DAVID

First, the company urged him to spend two months in Los

The Coolest
lhind Of Camp

“SHAKING UP THE ROUTINE can lead to
great creativity,” says Peter Coquillard, head

of international at the management company
Milk & Honey. As part of his enviable roles there
and at his own firm, The Invitational Group,
Coquillard helps songwriters and artists do just
that by setting up trips for them to make music
together in far-flung locations.

Industry folks know these types of excur-
sions as songwriting camps, and while some
involve camping out in urban centers like Los
Angeles, Coquillard often sends his teams
to far more unexpected locales — say, on an
all-expenses-paid trip to make songs in a con-
verted Transylvanian castle, including a private
dinner at the location that inspired Dracula (as
Coquillard did this past year).

The idea that creatives can thrive — and
be productive — when taken out of their
regular work environments is one that’s not
only spreading but also encouraging more in-
ternational collaborations. Prescription Songs,
for example, hosted a camp in South Korea to
acclimate its songwriter roster to the lucrative
world of K-pop; Universal Music Publishing
China and She Is the Music teamed up to host
an all-women writing camp in China; and S10
hosted a stay in Cabo San Lucas, Mexico.

Placing talent in a totally new environment
can do good in more ways than one. Jackson
Browne hosted his own camp in recent years
with a philanthropic twist, taking over Artists
Institute, a Caribbean seaside studio and school
outside Jacmel, Haiti, and inviting musician
friends like Jonathan Wilson and Jenny Lewis
to work with local Haitian engineers and Lakou
Mizik, a roots band from the country. The un-
likely group ended up creating a full album, Let
the Rhythm Lead, Song Summit Vol. 1, and the
project’s royalties were donated to benefit both

the institute and another school in Port au
Prince. “It’s a really powerful, unique album ...
interweaving North American indie rock with
beats and percussion of Haitian Vodou, Span-
ish and Malian guitar [and] Tres Flamenco with
songs in English, Creole, Khassonké, Manding
and Spanish,” says the studio’s co-founder
David Belle.

These overseas camps can get pricey, but
Coquillard says that, for him, it’s a long-term
play — investing in international relationships
and building a community of worldwide talent
is just as crucial as producing hits. And getting
songwriters out of their usual routines is, he
says, more than worth the trouble: “Giving
them something to alter their normal perspec-
tive, and to give them a bit of beauty and
wonder, usually translates to great songs.”

The International Group/Milk & Honey
songwriting camp team doesn’t plan to slow
down. Coquillard’s so-called Bali Songwriting
Invitational led to the creation of Noah Cyrus’
hit “July” and Demi Lovato’s “Sober,” and the

The Artists for Peace & Justice Studio in Jacmel, Haiti.

Transylvania camp led Milk & Honey and
songwriter Oak Felder to discover the untapped
potential of Romania’s songwriters; together,
they launched a joint-venture publishing and
production company with Romanian star Smi-
ley’s HaHaHa Productions called Romdrops.
“Truly,” Coquillard says, “you never know

where great talent will come from.” —K.R.
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THE SPRAWLING TEXAN SUPERSTUDIO

VERYTHING’S BIGGER in Texas

— including the recording studios.

The Sonic Ranch, a sprawling
compound in tiny Tornillo, about 40 miles
southeast of El Paso and a short car ride
from the U.S.-Mexico border, claims to
be the “world’s largest residential record-
ing studio,” with five studios and distinct
mixing and mastering rooms, 35-odd
bedrooms spread throughout several dif-
ferent structures, a pool and a basketball
court, all contained within a 3,300-acre
working pecan orchard that founder and
proprietor Tony Rancich inherited several
decades ago. Lush and green under the
widest, bluest Texas sky, Sonic Ranch
has served as a respite from the frenetic
pace of music industry hubs for acts from
Jenny Lewis to Portugal. The Man to
Midland, which named its 2021 album for
the place.

It’s not just the wide-open spaces and
decadently appointed studios that make
Sonic Ranch creatively fruitful, though,
according to artists who've worked
there: Because there is so much studio
space, different artists will often stay
on and record there at the same time.

“It’'s very much like band camp,” quips
singer-songwriter Rett Madison, who was
recording in Studio A during Billboard’s
Zoom tour of the premises. “It feels like a
really magical, peaceful place to be able

to be really honest and raw and vulner-
able and connect with other musicians.”

1. Studio A The first studio on the
property includes five separate spaces.
Artists enter through the airy Top Room,
which features a 1927 Steinway piano as
well as numerous original lithographs by
artists like Joan Mir6 and Marc Chagall,
then proceed into the knotty alder-pan-
eled control and main rooms designed by
the late renowned acoustician Vincent van
Haaff. “Everyone talks about the wooden
smell whenever they first walk in because
it’s just so amazing,” says studio intern
Natalia Chernitsky. Its Back Room, which
used to be a chinchilla farm, is partially
underground — which Rancich says
further enhances the acoustics.

2. The Hacienda Built in the 1930s by
Rancich’s grandfather, the 12-room Spanish
Revival manse is adorned with antiques
and original art, as well as all the amenities
one expects from a well-appointed hotel.
On-site chefs prepare food in one of the
two kitchens for communal meals, and
adjoining mixing and mastering rooms are
outfitted for both intense editing and spur-
of-the-moment recording sessions.

3. Neve Studio The second studio
built on the property, the Neve was also

Sonic Ranch’s largest room until recently,
with a chapel-like main tracking room
that Koe Wetzel, Lil Yachty and Arcade
Fire recently put to use. Finished in 2005,
the studio is named for its console: an
80-channel vintage Neve, part of which
formed the console at Motown’s West
Coast studio and changed hands through
Madonna and X Japan’s Yoshiki Hayashi
before landing at Sonic Ranch.

It’s the crown jewel in Rancich’s vast
collection of musical instruments and re-
cording equipment, most of which have
a similarly remarkable provenance and all
of which are available to visiting artists. A
bass that The Byrds used to record “Eight
Miles High” is sitting out in one studio,
and Rancich has 100 guitars and basses
all stored on their own labeled shelves. “It
makes a huge difference to get instru-
ments that are truly one in a thousand,”
he says.

4. Big Blue Piece by piece, Rancich
has expanded Sonic Ranch over the years,
and the most recent addition is one of

his most ambitious yet. After driving on a
bumpy dirt road through rows of pecan
trees (there is also a smoother, quicker
route by highway for those in a rush),
visitors arrive at another cluster of studios
and housing that includes Big Blue, which
was completed in April 2021 and is the

property’s largest studio yet. “| knew that
this would coalesce and bring things to
another level,” says Rancich. “We hadn’t
had a room of this size — it’s actually
similar in size to Abbey Road’s smaller
studio.” Expansion isn’t done yet, though;
Rancich is building an elaborate workout
facility for his guests, adorned with the
same imported fabrics that have become
the studio’s signature.

5. Adobe Bungalow “At the end of
the night, this is where the magic is,” says
Rancich of the one-room studio. “People
gravitate over here because of its vibe.”
The 100-year-old adobe building that was
once a blacksmith shop is now a cozy
studio with a view of the rolling Trans-
Pecos hills. “It’s like mixing two realities,”
adds Chernitsky. “You go inside and have
the best and most advanced equipment,
but it’s totally isolated from the chaos of
the world right now.”

6. The Garcia House For artists
seeking more seclusion, there’s a col-
lection of housing options (and that
basketball court) around a more isolated
set of studios. Almost any kind of ac-
commodation is possible: When Fiona
Apple visited to record parts of her 2020
album, Fetch the Bolt Cutters, Garcia
House added a fence so that her dog
could be close by without any danger of
getting lost on the vast property.
—NATALIE WEINER
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RECORDING’S GREAT ESCAPES I

Peter Gabriel’s
Rural, Revolutionary
Retreat

AS A FREELANCE ENGINEER in the 1990s, Tim Oliver
mostly lived between London and Manchester, England, where
he played in bands and recorded acts like The Stone Roses

and Happy Mondays. But about 15 years ago, he decided to try
working farther afield: He rented a room from Peter Gabriel at
the iconoclastic artist’s Real World Studios, in the village of Box
near the historic city of Bath. Oliver was familiar with the studio’s
legend: New Order was among its first clients, and he still kicks
himself for missing a party there that “went down in history”
during the “heady rave days.” Once he started working at the
space, the self-professed “country boy” realized he preferred its
vibe, which is now much more peaceful. After its studio manager
retired, Oliver became senior consulting engineer, part of a team
of three overseeing Real World’s operations. He spoke about the
special place that’s just an hour from Heathrow but, as he puts

it with a laugh, “far enough from London to keep the horrible
people out.”

| just love the environment, and now there’s no way | can leave
except in a box! (Laughs.) It's a magical part of the world. All the
green, the running water, it’s all part of Peter’s belief that you
need that for refreshment and creative ideas. But also the studio
design and layout was his vision — and completely opposite

of conventional studio design at the time. He hated having the
control room separated from the studio by glass; there would be

this latent or slightly under-the-radar paranoia from musicians.

He wanted to bring everyone together. So he thought of the big
room, this vast, cathedral-like space where everyone — the mu-
sician, the producer, the engineer — are all in the same room,
which makes communication so much easier. When he built it,

| believe it was slightly laughed at, but | found it really exciting,
and | always wanted to work here because of that. And now it’s
kind of the norm; if you find a new studio, they’ll have a very big
control room that can house most of the musicians. It's much
more relaxed; there’s no red-light fever.

We can put up about eight to 10 people in the house, and
there’s a separate, self-contained producer cottage with a bit
more privacy. We have a chef who cooks for everybody, a big
dining room, a lovely housekeeper who's a kind of West Country
woman, very down to earth, who just looks after everyone’s
needs. It feels like home immediately. There’s no “Oh, shit. |
didn’t feed the cat.” You don’t have to look at the news or read
about the queen dying — you can find out two weeks later. And
when Peter comes in, he'll pick up on little things that make all
the difference. He’s very astute. God is in the details.

Harry Styles was here just recently to do his last record. You
can hear [the studio’s influence] in how laid-back that record
is. He'd go out running in the morning, around the fields —
freedom he probably doesn’t get so much elsewhere. He’s very
funny, a lovely bloke. He'd go off to the local pub, book a table
for Sunday lunch — and within a few days, we had 50 young
girls at the gate. But he manages it so well. He doesn’t get car-
ried away by it at all. He’s just a smiley boy.

We've had Foals, The 1975, Tom Jones. | do a lot of work here
for Robert Plant. Most of the vocals for the last record he did
with Alison Krauss, he stood right here singing with me. It’s a
huge range of artists, and they all enjoy the environment and the
vibe and find the creative kick. That's why we survive, | think.
And that’s all down to Peter and his ethos. It’s all about fostering
the creativity of the musician and the performance — nothing
else matters. That’s his ethos entirely. —REBECCA MILZOFF

The swimming pool at Karma
Studios in Bang Saray, Thailand.
Inset: Karma’s entrance.

NLY ONE OF THE recording sessions for

British hard-rock band Enter Shikari’s eight al-

bums was interrupted by a monsoon. “The rain
was falling the size of shotgun shells,” singer Rou Reyn-
olds recalls of recording 2012’s A Flash Flood of Colour.
“After that, all the bugs come out. One of us made the
mistake of leaving the doors open to the kitchen area,
and it was full of dragonflies.”

That’s just another day at Karma Studios. In the
12 years since former Abbey Road Studios producer and
Sony executive Chris Craker opened Karma on a two-
acre plot in the Thai fishing village of Bang Saray, acts
including Enter Shikari, Jessie J, Bullet for My Valentine
and The Libertines have recorded there. It’s a place
where someone can schedule an ice bath at the break of
dawn and meditate for two or three freezing minutes at
a time, surrounded by tropical gardens filled with tweet-
ing birds and clicking cicadas. An outdoor pool is 30
feet from the studio; the gardens contain an abandoned
building that Enter Shikari used to record drums. The
nearest city, beachside, bar-filled tourist favorite Pattaya,
is half an hour away.

“| wanted something by the sea, where we would
have peace and tranquility and just [be] away from the
real world,” Craker says. “That was my desire — to give
people a chance to be working in a space where they
felt like they were on vacation.”

The story of why Craker, a 63-year-old Brit, moved
to Thailand begins with a fax he received in 1996 while
recording the London Symphony Orchestra at Abbey
Road. It was from a collaborator of Bhumibol Adulyadej,
also known as Rama IX, the king of Thailand since 1946.
The monarch was a classical composer and jazz buff
who had recorded many albums, and after the col-
laborator heard Craker’s work, he wondered if he was
available to make a record.

“Yes,” Craker quickly faxed back, then flew to Bangkok
the next week. Thus began a string of 11 albums with the
king (who died in 2016) and a fondness for Thailand that
led Craker to buy his Bang Saray plot in 2008. Roughly
two years later, he built Karma, then spent so much
time creating what he envisioned as a “cross between
a resort and the most amazing studio” that he didn’t put
much thought into drawing customers. He had to give

the studio’s inaugural client, London rock band Placebo,
10 days of recording for free to lure it to Karma. Jay Kay
of Jamiroquai, a friend of Craker’s, became customer
No. 2, and that led to a rush of British bands.

“I've never paid one dollar in Facebook advertising
or social media marketing,” Craker says. “The whole
thing has run, the last 12 or 13 years, completely on
word-of-mouth.”

In Karma’s early years, he continued to work in
American studios and was constantly flying between
his London home and New York and Thailand. (“I've got
enough air miles to keep me going for the rest of my life,”
he says.) But the stress hit him hard, as did a prostate
cancer diagnosis six years ago. He has fully recovered
but now spends most of his time in Thailand.

During the coronavirus pandemic, Craker’s son,
Richard, a U.K. songwriter-producer, relocated to Karma
and helped set up an independent label, Karma Sounds,
which the elder Craker calls a “health and wellness
label.” They pivoted to making their own ambient music
to soundtrack yoga and meditation sessions, as well as
general chilling out; within 15 months, the label’s music
surged to 15 million monthly streams. “The side hustle
has grown into a business,” Chris Craker says. “We can
just be a little bit more choosy [about bookings] now.”

All told, Karma Sounds has spewed 1,800 tracks,
working on social media marketing with yoga and
meditation influencers. But the studio still brings
in artists for sessions, including comedian-singer
Oliver Tree late last year. “Everything’s mic’d up to be
creative from the minute you arrive,” Craker says. And
Reynolds has never made music anywhere like it. “|
was at a loss for words,” he says. “It was recording in a
microcosm of paradise.” —STEVE KNOPPER
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The breakout streaming success of “Bad Habit” has made 24-year-old STEVE LACY a Grammy contender.




Lacy photographed
Sept. 16 in Los Angeles.

BY MEAGHAN GARVEY
PHOTOGRAPHED BY
KANYA IWANA

But his timeless cool resists classification —as he discusses with hero and kindred spirit LENNY KRAVITZ




HERE'S COOL, AND then there’s
unmistakable, timeless cool,
the type that can’t be taught
but can be felt. Steve Lacy is
the second kind; one could
wake up from a decadeslong
cryogenic slumber, look at the
guy and say with confidence,
“That’s a cool motherfucker”
It might be the Batman-

esque signature shades or the earnest, occasionally
diamond-studded smile or the fact that he’s handy
with a Stratocaster, to put it mildly.

That “Bad Habit” — the half-shy, half-steamy single
from the 24-year-old’s second album, Gemini Rights
— became the breakout anthem of late summer 2022
seems almost incidental to Lacy’s low-key charm.

In its 13th week on the Billboard Hot 100 — four of
which it spent at No. 2 — it dethrones Harry Styles’
juggernaut, “As It Was,” to reach the top spot on the
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chart dated Oct. 8. And in September, “Bad Habit”
reached another striking milestone: It became the
first song ever to simultaneously top Billboard’s Hot
R&B/Hip-Hop Songs, Hot R&B Songs, Hot Rock &
Alternative Songs, Hot Rock Songs and Hot Alterna-
tive Songs charts. Lacy is generally unswayed by
things like chart metrics and TikTok trends, but the
statistic does neatly embody his unorthodox approach
to stardom: analytics for an artist who isn’t concerned
with analytics.
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Since his teenage years, Lacy has been establishing
himself as a quiet creative force — the kind of artist
that may not be recognized on the street, but who the
biggest names in the industry point to as the real deal.
Born and raised in Compton, Calif., he honed his skills
through Guitar Hero and his high school jazz band,
where a friend recruited him to sit in on sessions with
The Internet, the retro-futuristic R&B group fronted by
former Odd Future member Syd. Those sessions re-
sulted in the band’s best album yet, 2015’s Ego Death,
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and landed Lacy a permanent spot as guitarist. (The
album also earned him his first Grammy nomination,
for co-production, at 17; he attended the ceremony
with his bandmates, then went to high school the next
morning as usual.)

David Airaudi, a former head of strategy at Inter-
scope who went on to manage Odd Future, The Inter-
net and Lacy, remembers the lattermost’s early days
in the studio. “He was just messing around and having
fun like a 16-year-old kid would, but he also had an
ear and a sensibility about him that was incredibly
advanced,” Airaudi says. “He was getting introduced
to old soul artists and things that he hadn’t necessar-
ily heard before, but he was already playing in that ilk
without references.” Meanwhile, Lacy was producing
studio-quality songs at home with little more than a
guitar rigged to his smartphone. He released some
under his own name; others ended up on albums like
Solange’s When | Get Home, Mac Miller's Swimming
and Kendrick Lamar’s DAMN.

Some artists could retire happily with that résu-
mé. Lacy considers it a warmup. “| was just fucking
about — that’s what they say in the U.K., y’know,
mate?” he says breezily in a faux British accent of
his early catalog. As we speak, Lacy is shirtless and
horizontal: He’s calling from the bed of a New York
tattoo shop, where he calmly smiles as an artist
etches what Lacy describes as an “abstract angel”
onto his neck. He’s in a good mood — though he
suffered an asthma attack before last night’s pop-
up show in Brooklyn, the crowd picked up his lungs’
slack by singing every word.

Gemini Rights, a wistful collage of rock, funk
and R&B, is the first time Lacy has really thought of
himself as a solo artist in his own right, and the years
spent clarifying exactly what that sounds like through
studio experiments and side work have paid off.

On first listen, “Bad Habit” is a catchy jam exploring
desire from several angles; by the second or third,
surprising details emerge from its leisurely groove,
like the way the song warps after the beat drops out
halfway through, or the poetic meter of the hook,

“I wish | knew you want-ed me.” This summer, the
song went viral on TikTok, but in an unusually organic
way; rather than being tied to a meme or a dance,
people seemed to simply be enjoying the music as a
soundtrack to their lives.

It also became a runaway streaming success.

In the weeks following its late June release, the
song’s official on-demand U.S. streams skyrocketed
from week to week, landing at a high of 21.1 million
the week of Aug. 12-18 and still holding at roughly
20.4 million, according to Luminate. “I would be lying
if | saw it coming,” says Airaudi. “| mean, we’re chart-
ing in like six formats on the radio right now. That
was never in the plans.” It’s likely to be among the
nominees for the 2023 Grammys’ record and song
of the year, and likewise Gemini Rights for album of
the year; as for the genre-specific awards that Lacy
will be submitted for, the question is how to classify
his expansive sound. “You have to be smart about
where the music is currently working and about the
audience that’s engaged earliest and first,” explains
RCA Records COO John Fleckenstein. (Lacy signed
with the label just ahead of the album’s July release
to maximize its reach.) “But it’s almost like he’s ap-
plicable to all categories and no categories at once.”
All of which means Lacy’s behind-the-scenes days
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are emphatically over. Being referred to as the voice
of Gen Z is still a trip for the introvert (‘I don’t want
to be a spokesperson for nobody,” he politely defers),
though his allure is hardly generational. The wide-
ranging Gemini Rights suggests that Lacy’s record col-
lection runs deep, and it’s about a breakup, maybe the
most universal theme in concept album history. Still,
he seems to be connecting most with young listeners,
whom Lacy meets eye to eye with his category-defi-
ant sounds and elliptically intimate lyrics about love,
lust, heartache and the things a person figures out
about themselves in between. “Hope you find peace
for yourself/New boyfriend ain’t gon’ fill the void,” his
voice echoes on intro track “Static” — a message that
could apply to his ex, or to Lacy himself.

Though he prefers not to divulge the details of his
personal life, he has been openly bisexual for years,
and on Gemini Rights, the ex in question is a man — a
detail that reflects his experience but is otherwise
rather beside the point. For Fleckenstein, the heart of
Lacy’s appeal is an innate understanding between the
artist and his young fans. “| think that’s what makes
his voice so poignant: He's saying the things that they
already know and hold true,” says Fleckenstein. “| have
kids who are big fans of Steve Lacy, and the way they
speak is the way he speaks.”

Amid all the hype, Lacy stays pretty Zen. “l just
make what | want to make and connect where | can,
but | can’t speak for a group of people. We're all so
different,” he says. He’s more excited by the idea of
getting to “sculpt ears” — that he could be “some
kid’s introduction to music, somehow” or their gate-
way to the artists that inspired Lacy himself years ago.

One of those inspirations pops up on our Zoom
call as Lacy’s tattoo takes shape. With bug-eyed
shades, dreads spilling from a messy bun and a
polka-dot blouse unbuttoned to the navel, Lenny
Kravitz looks exactly like Lenny Kravitz — which
is to say, a 58-year-old whose unwavering cool
has spanned three decades and counting. Before
Lacy was born, the star who won the best male
rock performance Grammy four years straight
was breaking down boundaries Lacy defies today:
categorical limitations on how a Black male rock star
should look or sound or identify, none of which have
ever fazed the pair of fellow Geminis.

LENNY KRAVITZ So this is how we finally meet. It’s
funny: You and | have been texting and DM'ing for a
long time now.

STEVE LACY Years!

KRAVITZ So congratulations, man. You're doing
exactly what’s needed.

LACY It's crazy. | grew up watching guys like you and
D’Angelo and Prince — you were my role models.
And as time progressed in the land of the Auto-Tune
and the 808s, | didnt really think there was a place for
me. Like, maybe I'm too late, you know? It’s beauti-
ful to see it be received like you guys were received,
even in this modern time.

KRAVITZ | felt the same back then. | had creative con-
trol from the beginning, so nobody was around telling
me how to make the records. I'd turn these records in,
and they honestly didn’t know what to do with it. At
that time — well, | really don’t know what the times
are like now, it's very confusing — but it seemed like
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things were more categorized, and everything had to
fitinto a neat little box. And |, of course, like you, did
not, and was always being told, “It’s too Black, it’s too
white, it’s too rock, it’s too funky, it’s too slow, it’s too
fast,” whatever the fuck it was. Thank God there were
people that believed in me. But to see what you're
doing right now, it reinspires me. | listen to you all the
time, bro. Your sound is timeless.

LACY That’s so cool. There was one song | had that
didn’t make the album that | was like, “Man, | should
get Lenny Kravitz on this. We should maybe even start
a band”

KRAVITZ | would love that.

What would that band sound like?
LACY | think our band would sound like... | mean, sex.
It'd probably sound like sex.

Did anyone ever sit you down and say, “Hey,
you’re great, but you just need to change A, B
and C, and you’ll be rich?”
KRAVITZ For me, that happened a lot. | moved out
when | was 15 and hit the streets in L.A. | started
making my music and taking it around. People heard
the stuff, knew that | was talented, but were like,
“Dude, this is not what a Black artist does. You have
to sound like this,” and they would point to whatever
was on the radio at the time. | was offered a couple
of deals, one really big deal at A&M Records. They
offered me a lot of money and said | was going to
be a big star and blah, blah, blah. | was living at that
time in a Ford Pinto. | had no bread. For as young as
| was, I'm really surprised that | didn’t take the deal
and think, “OK, I'll do this now and find myself later”
— like a lot of people do. They might start in some
cheesier place and evolve later. But my spirit wouldn’t
let me. | felt ill. My whole body rejected it. | would
walk out of these meetings, turning them down, and
go back and sleep in my car.

What about you? How did the whole thing start
for you?
LACY I've been independent this whole time [until
Gemini Rights]. I'd had certain offers, but | was
always baffled. Doing a deal for music that isn’t
made yet confused me from the jump. I'm like,
“How do | know the value of this? | don’t even
know what it sounds like!” So | just kind of rocked
it independent. But for this album, we felt like we
wanted more of a partner than a traditional deal, and
RCA has been that. But I've been very patient. | think
I've done a good job of looking like | know what I'm
doing, even if | didn’t know at the time. I'm pretty
stern with things | don’t want to do, similar to what
you said — that angel there, being like, “That don’t
feel right.” With [Gemini Rights], | wasn’t thinking
about hits; | was thinking about relating to people
and getting better. But relating to people came
second. First, | was just trying to get these feelings
out. Now that | know that people can relate, I'm like,
“Oh, shit. Let’s go!”
KRAVITZ You caught a wave, and you're riding on it.
LACY Lenny, aren’t you a Gemini?
KRAVITZ Yep. May 26.
LACY Mine’s May 23! Do you feel like a Gemini?
KRAVITZ Absolutely. From the time | was a small
child, my mother would look at me in the morning
and say, “OK, which one of you am | dealing
with today?”

What are your two sides?
KRAVITZ Maybe the introvert and the extrovert. | can
be really quiet, a hermit. | spent the whole pandemic
in the Bahamas. | saw probably eight people in two
years and just recorded music and lived in nature
and planted trees. There’s a side of me that can really
disappear, and then there’s the other side that is the
complete opposite.

LACY | can relate. I'm pretty introverted, but

when | feel safe, I'm extroverted. It’s all a matter of
safety. There’s not that many scenarios where | feel

| can be my most extroverted self. There’s always
people looking.

KRAVITZ I’'m going to share a couple spots with you
in the future, on the island, where you will have an
awakening.

LACY If you ever need a housesitter, man... You have
a place in Brazil, don’t you? | love Brazil. That was the
first place | ever went where | felt like my spirit had
been there before.

KRAVITZ And | like how in some of your tunes, you
throw in those Brazilian bossa nova chords.

In the case of “Mercury,” it’s this weird bossa
nova song that you’ve got 12-year-olds rocking
out to.

to move. You know that thing where the perception of
self is too heavy? That gets on my nerves sometimes.
KRAVITZ | really hope that people like you are
exposing the next generation to a freedom they can
understand. It doesn’t have to sound like the formula
of the 15 songs they hear all the time.

There’s this idea that people now have no
attention spans because of technology, and as a
result, popular culture can feel disposable.
LACY Oh, my God. | don’t believe that shit. | feel like
people just aren’t putting the time in to make things
that last longer. Me, | study things that last. I'm like,
“What are those elements of songs that last?” | real-
ized that it's songwriting, drum selection, melodies
and lyrics.

KRAVITZ Drum sounds, man! | spend so much time
on the drums.

LACY It can kill a whole song. I'm so anal about the
drums. You got any drum machines you like?
KRAVITZ WEell, on the latest record that | just did...
before | was me, | used to go by the name of Romeo
Blue, and | never put anything out under that name.
But | just made a record that reflects on those times,
and | pulled out a lot of things | would’ve been mess-
ing with then: a mixture of real drums and then the

| FEELL LIKE A ROCK STAR IS PAST

A GENRE. A FR

EE PERSON IS A

ROCK STAR, REAL_LY. SOMEBODY WHO'S MAKING

THE CHOICES NOBODY ELS

AUTHENTIC PERSON WHO D

LACY People will be like, “My kid loves you, and |
checked you out and | love it too!” I'm like, “Damn,
that’s what’s up!” Still, | know it’s doing well, but |
haven't really seen it. | don’t fully believe in online. |
can’t see it being lived in real life, so it’s hard to gauge.
Tours will help.

What inspired you to keep making music, from
where you started to where you are now?
KRAVITZ Well, that’s the thing: | don’t feel like I've
done anything yet.

LACY That’s fire.

KRAVITZ Let me make it not sound that dramatic.
I’m still just as hungry as | was in high school. | have
no choice but to make music. I've seen the opposite
— friends who've been in the business a long time,
and they’ve got to make a song because they’re
going on the road, but there’s no inspiration. I'm still
searching, bro.

LACY With this alboum, | felt like | almost needed to
get out of the way of it. | felt a little too close. | needed
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E WANTS TO MAKE: A GENUINE,

ON’T GIVE A DAMN.

first LinnDrum, the DMX and Rhythm King, the old
machine like Sly [Stone] used to use.

LACY Now he had some good-ass drums. What gear
you rocking with? What's your setup?

KRAVITZ | have a vast selection of vintage guitars
from the 50s, ’60s and "70s.

LACY You got the 65 Strat?

KRAVITZ | have Strats from the mid-'50s on up
through *73, stuff you would love. Luckily, | got into
collecting vintage instruments in the early '90s, when
it was still affordable. That’s also when you used to

be able to go to pawn shops, or you'd go to people’s
houses and find shit, before this crazy high value was
set. So | have a whole arsenal of Fender jazz basses,
Fender Precisions, Rickenbackers, hollow- and
semi-hollow body Gibsons, Les Pauls from 79, Strats,
acoustics — and then all the Clavinets, a great 1929
Steinway B, a Hammond B3, Wurlitzer, Rhodes and
then a whole room full of vintage synths from the late
’60s on up through the "80s.

LACY Oh, my God. That sounds like heaven.
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Goddamn it. We geeking out over music. Everybody’s
probably going to be reading this like, “O...kayyy?”

Releasing a breakup album seems like a wild
experience. The way you feel after a breakup is
so intense, and by the time the album arrives,
you probably don’t feel that way anymore, but
now you have to talk about it.

LACY Man, | feel like for some reason, [your ex] can
energetically feel when you’re done with the album,
and then they come right back. There was a moment
right after | finished, we tried again, and it didn’t work.
So | was like, “Cool, I'm done. For real, I'm done this
time.” But they be feeling that shit!

KRAVITZ Mine helped me to get through it. Even just
the process of making Mama Said, when [my daugh-
ter] Zoé&’s mom, [Lisa Bonet], and | broke up, was
rough. It was a dark fucking time for me. Making that

LACY | feel like a rock star is past a genre. A free
person is a rock star, really. Somebody who’s making
the choices nobody else wants to make: a genuine,
authentic person who don’t give a damn. And when
you play guitar, that’s a plus, too.

Who are your guitar GOATs?

KRAVITZ A lot of the gods are the guys who play
the least amount of notes. When you look at, say,
Guitar Player magazine, it’s all about shredding

and playing fast. But the guy who plays with James
Brown and just goes, “Dun, dun, dun” for three hours
and doesn’t move — they don’t celebrate those
guys. It's always the lead guys, and of course, there’s
the obvious stuff: the Hendrixes, the Jimmy Pages,
the Freddie Kings. But it’s also knowing what not to
play, and when not to play, that gives you the space
and the funk.

I USED TO SPEAK IN CODES, BUT
PEOPLE CANT UNDERSTAND YOU
VVHEN YOU TALK LIKE THAT.

THEY FEEL LEFT OUT. WITH THIS ALBUM

I WANTED TO

SAY SHIT STRAIGHT UP — STUFF THAT I WOULD EVEN

BE AFRAID TO SAY TO MY FRIENDS OR TO MYSELF.

music got me through. | mean, | could barely function.
LACY Was that your worst breakup ever?

KRAVITZ Yeah, man. That was my wife, you know?
The mother of my child. But the beauty of it all was,
after working through it for years, we became best
friends, which was what we started as. We'd met each
other, she had boyfriends, | had girlfriends, whatever.
Inside, | was like, “I love this person so much, but |
can’t tell her that because that’s not where she is —
so I'll take the friendship. It’s cool” And we were living
together as friends. | had my own room. Through
living together, depending on each other and loving
each other as people, one day, it just happened, and
we didn’t even see it coming.

LACY That’s insane. | spent Thanksgiving with

her once.

KRAVITZ With Zo&’s mom? You had dinner with her?
LACY | helped her stir up the mashed potatoes.
(Laughs.) Isn’t that wild? | feel like I've been in the
family. | just haven’t met everybody yet.

Lenny, you made a song almost 30 years ago
called “Rock and Roll Is Dead.” What’s the
status now? What does it mean to be a rock
star in 2022?

KRAVITZ You tell me, Steve.
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—LACY

LACY Yes! They keep that flow. We be on the same
shit, bro. I've been thinking a lot about function: in
design, in clothes | buy, in music. If something’s there,
why is it there, and does it need to be there? Some-
times, people send me songs they want me to get on,
and I'm like, “What am | supposed to do with this?
There’s shit all over the damn place. | have no space in
my brain to write! You got a saxophone on this bitch.
Where do | fit in?”

Steve, are you saying “no” to a lot of things
these days?

LACY | low-key got a kink for it. | fove turning shit
down. It makes me happy. I'd probably be so much
richer if | was corny. | could be balling if | was corny.
But it’s all right. I'm doing well for myself for not
being corny.

KRAVITZ And you can sleep at night, and you can
pull your albums out 30 years from now and be cool
with them.

LACY I'm not in a rush for anything. I'm grateful that
| got to gradually grow everything. | feel similar to
you, Lenny. | was making music with The Internet
when | was 16, so pretty soon I'll have been doing
this for 10 years. | still feel fresh as ever. It took me a
while, though. How was it, coming into your artistry?

BILLBOARD.COM

I don’t know if you played with people at first or if
you had to transition from player to your own thing.
What was that moment when you were like, “OK, I'm
an artist”?

KRAVITZ Since | played all the instruments, people
would hire me to make demos for them, and I'd play
everything and produce it. | was not intending on be-
ing a solo artist. | would’ve been happy playing guitar
in a band, or drums, whatever. But when | moved

in with Lisa, that was the first time | heard what my
music was, and that was the music on Let Love Rule.
Before that, | didn’t know what the fuck | was doing.
There was something very freeing about our relation-
ship that showed me more of who | was that | didn’t
understand, by seeing how she understood herself.
And then the songs just started coming.

LACY | have to go back and listen to it now, with

the context.

Steve, what was that moment for you?

LACY This album! Before, | thought of myself as a
producer, so | just made sketches, and | was kind of
in a rush to put stuff out. With this album, | was more
intentional, more functional, more precise with what

| wanted to say. But that was a personal process, too,
getting clearer with myself. If you're not precise in
your words, that bleeds into all aspects of your life.
Right now, I'm on this path of transparency. | used

to speak in codes, but people can’t understand you
when you talk like that. They feel left out. With this
album, | wanted to say shit straight up — stuff that |
would even be afraid to say to my friends or to myself.
These days, I'm real open: Take it or leave it. If it don’t
resonate, then it’s not for you, but I'm not going to feel
less worthy of love because of that. We're taught to
do everything for validation in the world; you’ve got to
do so much to feel like a human being worthy of any
type of acknowledgment or connection. This album’s
me in real time, figuring out all that stuff for myself.

You guys are both known as cool motherfuckers.
So — what’s cool?

KRAVITZ You know what's funny? If you ask my
daughter, she’ll say I’'m the goofiest motherfucker you
ever met. | think cool is just being who you are, what-
ever that is. If you're confident in being authentically
you, | can dig that. Any time somebody’s thirsty to try
and be cool, you can smell it. Anything that’s fake is
not sexy at all.

LACY Exactly. That’s how | feel, too.

KRAVITZ But come live with my ass, and you'll see
what it really is. What you'd see there would not
match the image you have of me at all.

Lenny, do you have any advice for Steve?
KRAVITZ My only thing, which | didn’t do as well as
| could have: Enjoy these moments right now. Enjoy
your success, and | don’t mean the bullshit side of
success. | mean doing your thing, the way you see
it, and you’re making people happy ... When it was
happening for me, it was always, “What’s next?” |
wish that | had spent a little more time being satis-
fied with those moments, so now I’'m very aware of
any little thing that | find as a success, which could
be just waking up today. So enjoy your ride, man. It
looks beautiful.

LACY I'm going to call you. | feel like we’ve got too
much to talk about. @
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BEST REMIXED RECORDING
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FOR YOUR GRAMMY © CONSIDERATION

‘RICHLY DETAILED, MUSICALLY SHARR AND VOCALLY CASUAL... THERE ARE A LOT OF GREAT THINGS
HAPPENING ON THIS RECORD — TRICKIER RITING”

‘RAMONA PARK BROKE MY HEART DIVERGES FROM THE INNOVATION AND TECHNICAL
PROFICIENCY OF EARLIER RECORDS, IN FAVOR OF INTROSPECTION AND CONTEMPLATION.
GY FORHIS STOLEN YOUTH.”

‘RAMONA PARK BROKE MY HEART IS A CAREFUL BALANCING ACT ALOVELETTER TO
STREET LIFE THAT DOESN'T SLOUCH ON HONEST DISCUSSION OF THE TROUBLE THAT
CAN COME WITH GANG AFFILIATIONS, A MODERN WEST COAST RAP ALBUM TRYING TO

WRAP ITS ARMS AROUND THREE DECADES OF HIP-HOP HISTORY”
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ARTISTS FORGLOBAL UNITY

“WHY OH WHY"
Lll w

L
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FEATURING:
Ceelo Green ¢ French Montana
Fantasia Barrino - Kenny Lattimore ¢« Emily Estefan

Produced by: Narada Michael Walden, Emilio Estefan, Raffles van Exel and Oluwaseyi Akerele
Written by: Raffles van Exel, French Montana, Don C and Iris Smith
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FOR YOUR GRAMMY® CONSIDERATION

\WIGIN

" Imbued with flavorful guitar strums,
bass, and soft drums, Monica and
Ty get into a healthy duet, a |a Patti
LaBelle, and make this bop one to
play for those nosy Nancys who want
to be all in your business.”
/1)

“*Monica And Ty Dolla

Sign Prove They Ain’t
None Of Their
“Friends” Business”
="//:13

MONICA.COM

*...Monica presents a tale of a
relationship that doesn’t require
understanding from anyone on

the outside, her soaring and
acrobatic voice bending over
a declaration of love.”
- NPR







For your consideration ....

' SIGNATURE

‘ Best Jazz Vocal Album

— DAVE FRANKLIN (United Kingdom)
— ALL ABOUT JAZZ

— THE ARC OF MUSIC
— INDIE CHRONIQUE (France)
— JEREMY PARSONS SBS (Canada)

— LITN (Netherlands)

IFOmM3Ud IECO3IIDS

rhombus-records.com
sylviabrooks.net



SIN BANDERA

NEW ALBUM

LABLE NOW



Broken Hearts & Dirty Windows
Songs of John Prine, Vol. 2

Celebrating the Life of One the World’s Greatest Songwriters

Featuring:
Brandi; Carlile Nedhaniel, Pedelife
fmanda, Shires Tpler Childers
Margs Price Bonnie Paift
Valerie June Jotn Paub White
Jassn [shell Emmaplow tarris
Ins Dement Sturgilly Simpson

An homage to the late John Prine;
bringing Americana , Country, and Folk together for an array of
incredible interpretations of his best known material.



FOR YOUR GRAMMY® CONSIDERATION

KELSEY WALDON

NO REGULARDOG
PRODUCED BY SHOOTER JENNINGS

“SWEET LITTLE GIRL"

EMILY SCOTT ROBINSON

AMERICAN SIREN
PRODUCED BY JASON RICHMOND

"OLD GODS”

"Colorado singer-songwriter Emily Scott Robinson
mixes folk and country with gorgeous,
clear-eyed examinations of faith, hope and regret...”






ILLYN STANLEY

and her BIG BAND JAZZ MAVERICKS

Global Music Awards ***
WINNER
5 MEDALS **

“The arrangements are spot-on..a sort of golden era of
arrangements and production. [Lyn’s] delivery is excellent!”
- Jeff Wilson, Music Editor The Absolute Sound

“Luxurious album...deeply moving
lyric interpretations.. ”
- Keizo Takada—Music Pen Club, Japan

“Only holiday album you need to buy this year..”
- Chris Spector, Midwest Record

1. 8. 8.8 0 ¢
®
o GRAMMYAWARDS®"FYC —\

- Best Arrangement, Instruments
And Vocals Engineer Team :
. . Allen Sides - Leslie Jones
(thﬂe Drummer Boy -Jazz Verswn) Bill Schnee - Bernie Grundman
CRAFT CATEGORIES .
- Best Engineered Album, Non-Classsical Plgei‘:lzéliS‘}(l)c?l/z!stof The Year (2018)
- Best ImmerSiV? Audio Album Available on the album on Spotify, iTunes, Apple Music
\ - Best Recording Package / Tidal, and Pandora. ’ ’
Copyright 2022 A.T.Music LLC | https://lynstanley.com










prlgers

NEW YORK
Reggie Workman - Bernard Purdie
Bobby Sanabria - Julian Priester
Marquis Hill - James Weidman
Asaf Even Zur - Stanley Banks
Jovan Johnson

CHICAGO
Kevin O'Connell - Marquis Hill
Lonnie Plaxico - Xavier Breaker

DALLAS
Shaun Martin - Lynn Seaton
Quincy Davis - Jose Aponté

SEATTLE
Bill Anschell - Julian Priester
Alex Dugdale - Jay Thomas
Clipper Anderson - Mark Ivester
D’Vonne Lewis - Jeff Busch
Velocity - Delvon Lamarr Organ Trio

“Players is more than impressive, pairing Jones with a far-flung, bicoastal, multi-generational
cast of, well, players, .... her fine-grained voice and keen attention to her collaborators keep the
ear piqued.” Andrew Gilbert/Jazz Times

“Jones has developed her own personal style. But, more than being a deft vocalist, Jones has
also proven to be a skillful songwriter, debuting 19 of her songs. Players features (an additional)
ten originals with inventive versions of five standards, some of which are fairly obscure.”

Scott Yanow/Jazziz

“Booking record dates in Seattle, Chicago, Dallas, and New York demands a brand of grit,... but
tenacity and project management was elemental long before she conceived Players”
Stephanie Jones/DownBeat

"Wholly entertaining original songs...a remarkable life story, an inspiring 'you can make it if you
try'journey if there ever was one” Thomas Staudter/ The Gazette (NY)

AVAILABLE TO LISTEN HERE
eugeniejones.com/for-your-consideration

CREDITS ABOUT
online.anyflip.com/ eugeniejones.
beby/qygb/mobile/ com/bio




GRAMMY Awar-ds®
For Your Consideration

NALALY
DAWN

Gardenview

Best Folk Album
GARDENVIEW

Best American Roots Performance
“HAVE YOU HEARD”

Best American Roots Song
“JOY'??

Best Music Video
“JOY??

Producer Of The Year, Non-Classical
JOHN SCHROEDER, ROSS GARREN

Best Engineered Album, Non-Classical
CALEB PARKER, WILL BORZA

Best Immersive Audio Album
GARDENVIEW (IMMERSIVE EDITION) NatalyDawnMusic.com















For Jour GRAMMMY® Consideration
Best INew Age, Ambient Or Chant Album

FEATURING

SONU NIGAM

SongDivine.com

Groundbreaking. Magical. Song Divine is Hamilton for the spiritually minded.
- Ricky Kej

An epic story deserves an epic production such as this. Song Divine is a masterful and virtuosic work that will
enlighten and entertain for years to come. Lissa Coffey, David Vito Gregoli, and their collaborators are dazzling
in their conception and sparkling in their performances.

- Kabir Sehgal

Song Divine is an enormous, important, and meaningful gift to the world.
- Laura Sullivan

The release of Song Divine: The Bhagavad Gita Rock Opera is truly a musical event! What an incredible
accomplishment!
- Kathy Parsons, Mainly Piano

For me, the whole effort stands out like a boundary-basher, a piece of art that is befittingly carrying out the
task, and epitomizing a beautiful delivery of the Bhagavad Gita.
- Vivek Kumar, India Currents



FOR YOUR GRAMMY® CONSIDERATION BEST SPOKEN WORD POETRY ALBUM

BEST ALBUM NOTES

This masterpiece from Donny Jackson is the love child of our broken society and

the beautiful exhaustion it gives birth to daily.

To read Donny Jackson's poetry is to hear his voice. But to
hear his voice is to feel intergenerational and intersectional
pain. The alboum weaves current events with experience and
emotion, inviting the listener to think differently about the past,
feel differently about the present, and anticipate a different
future.

Do yourself a favor, listen to Donny Jackson turn a phrase,
bleeding it out with an delicious economy of words. There is
no doubt where he stands on the issues of death, grabbing his
sword and fighting it to the last, with references ranging from
Megan Thee Stallion to Princess Di to a eulogy and reflections
on the last 2 years, to his late father. Thank you for breathing
life into your words about death.

AnActOfWarOnMyBeliefinDeath.com

From the opening chords of
‘an act of war on my belief in
death,’ to the very last verse,
what seem like dark topics
are actually steeped in hope.
This beautiful spoken word
collection soundslike prayers,
where life, death, and the
ancestors are entwined with
birth, optimism, and joy. Long
after these poems end, the
messages resonate.

an act

of war
on m

belief In
death

donny jackson







FOR YOUR
GRAMMY®CONSIDERATION

HALEY JOHNSEN

Goner
Best Pop Vocal Album

All the Gold I've Struck
Best Americana Album

SOPHIE DORSTEN, ALEX DORSTEN

Mountain Song

Best American Roots Performance
(Artist)

MONIQUE McCALL

2nd Chance

Best American Roots Song
(Songwriter)

DISTRIBUTED BY INGROOVES / VIRGIN MUSIC GROUP




“QUEEN OF SHEBA MAY BE "THIS WILL UNDOUBTEDLY BE ONE
THE MOST INTERESTING OF THE MOST IMPORTANT
ALBUM OF THE YEAR" WORLD RECORDINGS OF THE YEAR.”

The first collaboration from five-time GRAMMY® winner, Angelique Kidjo, and global renowned frumpeter,
composer and winner of some of the most prestigious international music awards, lbrahim Maalouf.

All Tracks Produced, Composed and Arranged by IBRAHIM MAALOUF
All Lyrics by ANGELIQUE KIDJO  Mixed by DOM MORLEY  Mastered by EMILY LAZAR






Hull (aka Kid Harpoon)
photographed Sept. 15 at
Riverside Park in New York.
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KID HARFOONI
Is Pop’'ss New

SECRET VVEARPON

The producer-songwriter lets
artists like Harry Styles and
Maggie Rogers take the lead

— and has become their go-to
collaborator, and a very likely
Grammy nominee, in the process

BY CHRISTINE WERTHMAN
PHOTOGRAPHED BY DANIEL DORSA

arry Styles’ 2020 tour, in sup-
port of his late-2019 second
solo album, Fine Line, was

a month from launch when
COVID-19 shutdowns began.
But even the world going on
pause could not keep Styles
grounded for long. “He doesn’t sit still well,”
says his producer, co-writer and close friend
Tom Hull, aka Kid Harpoon. “So he was just
like, ‘Guys, I'm not going on tour. Should we
go into the studio? ”

Styles booked time at Rick Rubin’s
Shangri-La in Malibu, Calif., and invited Hull
and writer-producer Tyler Johnson to the
sessions. “| was like, ‘Is he insane? We can’t
leave our houses!” ” recalls the affable Hull
one late afternoon in New York. Still, the trio
showed up and immediately got to work.
“Day one, we're writing a song, and [Harry]
came up with this piano part. And then | was
like, ‘Oh, that could be faster. And you could
do this chord, and we could do this.” ” That
evolved into “Late Night Talking,” the first
song written for what would become 2022’s
Harry’s House, which debuted at No. 1 on the
Billboard 200 in June with 521,500 equivalent
album units earned in the United States, ac-
cording to Luminate — still the biggest debut
week for any album this year.

Harry’s House and Maggie Rogers’ 2022 al-
bum, Surrender (the much-awaited follow-up
to her 2019 debut, Heard It in a Past Life), both
co-written and co-produced by Hull, have
turned the chilled-out, 40-year-old Chatham,
England, native into one of the most quietly
omnipresent forces on the popular music
scene in the past year. One of his guiding
principles, and perhaps the key to his success,
is to let the artist’s opinions steer the process.

“Pm not the guy that is going to tell you all

185
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the answers even though I’'m not quite sure of them
myself. I'm the ‘Well, what do you want to do?’ guy.”
That approach has made Styles’ and Rogers’ releases,
and therefore Hull himself, strong contenders for
Grammy nominations in the song, album and, most
importantly to Hull, producer, non-classical, catego-
ries. “That would be the dream,” he says.

Hull started out as a singer-songwriter, an indie
troubadour who gravitated more toward aggres-
sive folk and the garage rock of hometown hero Billy
Childish than to simpering coffeehouse ballads. He
started going by Kid Harpoon in his early 20s, taking
the name from a short story he wrote about a young

man who launches a harpoon at a comet and changes
its path — a metaphor for controlling his own destiny.
Around that time, he moved to London and fell in

with the rising indie scene at a pub called Nambucca,
where he met fellow artists like Marcus Mumford,
Laura Marling and his now longtime friend Florence
Welch of Florence + The Machine.

“I'ended up being like, ‘Oh, my God. I'm obsessed
with her, ” he says sheepishly. “I just remember us
sitting in a park, and we’d write lyrics together. Now
| look back and I'm like, ‘This is so embarrassing. |
mean, you're going through it!”

Between 2007 and 2009, Hull released two EPs

BILLBOARD.COM

and signed to seminal independent label and then-XL
Recordings imprint Young Turks (now Turks), home

of the xx. He also released his debut album, Once,
produced by Trevor Horn, former member of The
Buggles and Yes. Horn is also co-founder of publish-
ing company Perfect Songs, with whom Hull signed
a publishing deal. He toured incessantly, opening for
The Kooks and playing showcases with XL label-
mates Jack Pefiate and Adele — who, he recalls with
a laugh, once told him and Pefate, “ “You do know
I’'m going to sell more records than both of you put
together?” And she did”

Despite his successful live show, Hull could not find

OCTOBER 8,



a way to translate his energy onstage into his records
and amicably parted ways with Young Turks before
satisfying his two-album deal. “| had made a record
that hadn’t taken my career to the next level, and | was
like, ‘I need to go back to ground. ” He set up a home
studio in Highbury with his publicist-turned-girlfriend
(and now wife), Jenny Myles, and started working on
fresh music. “People liked what | was doing, and then
| signed a deal to do this new project as a publishing
deal” with Universal Music Publishing Group (UMPG)
A&R executive Frank Tope in 2010.

“Frank was like, ‘I like this, we'll sign you,”” Hull
recalls, but he was having a change of heart about
pursuing a career as an artist and thought he might
want to focus on songwriting instead. “| started to re-
alize that | almost enjoy other stuff too much,” he says.
“As an artist, it was making it a bit difficult”

He reached out to his good friend Welch, who
was working on her second album, Ceremonials, and
agreed to a writing session, which resulted in “Never

best thing is for [the artist] to be heard,” he says. “I feel
like I had all the answers to my artist career in me, and
| spent too much time looking for them elsewhere.
My thing is like, ‘Who does Harry want to be? What
does he want to do?’ The best people are the best not
because anyone else did it for them. They made all
those decisions, and my style as a producer in helping
someone do their thing is trying to create an environ-
ment where they can make decisions.”

Along with Johnson, a Bhasker protégé, Hull
started working on Styles’ Fine Line in January 2017
and ended up producing the majority of the album,
which marked his transition from “wanting to be a
producer to me actually feeling like Thanos with the
different gems. | was like, ‘Whoa, | have these powers
now! This is crazy!"”

Shawn Mendes approached him soon after, and
Hull signed on as a producer-writer for 2020’s Wonder
before turning his attention to Harry’s House and
answering a call from Rogers, who had begun working

“IPN/1 NNOT THE GUY THAT IS GOING
TO TELL YOU ALL THE ANSVVERS

EVEN THOUGH I'M NOT QUITE SURE OF THEM MYSELF.

I'M THE ‘WELL,

Let Me Go,” the 2011 album’s third single. Welch also
used some lyrics from the session for its lead single,
“Shake It Out,” which led to another credit for Hull.
“And then | was like, ‘Oh, | can do this!” ” he says.
Another vote of confidence came from Ceremonials
producer Paul Epworth (who'd go on to win the pro-
ducer of the year Grammy a few years later), who told
Hull, “ “You're really good at this. You should do this.”

Collaborating with Welch opened the floodgates
for Hull, leading to writing sessions with Skrillex, Lily
Allen, Jessie Ware and even Styles during his One
Direction years. Upon their first meeting through mu-
tual friends, Hull says, “I just remember thinking, ‘Man,
when he does his album, | want to be there because
this guy is special. ”

Seven years later, he got his wish. After moving to
Los Angeles with his family, Hull reunited with Styles,
by then working on his self-titled debut with producer
Jeff Bhasker. Hull and Styles spent a week writing
the song “Sweet Creature,” “but | felt like that week
finished and it was like, ‘Oh, we're best friends. | love
this guy. ” Once the album was nearly completed with
Bhasker, Styles and Hull snuck in one more writing
collaboration, “Carolina,” which stoked Hull’s desire
to be not just a songwriter but “a full-on, |-can-finish-
records producer.”

Hull wanted to produce differently from some of
the alphas he had met during his time as an artist.
“Knowing it can go really wrong, | realized that the

WHAT DO YOU WANT TO DO?’

GUY.”

—HULL

on her second album. Rogers and Hull had tried a
writing session before for Heard It in a Past Life, a new
thing for her at the time, “and she freaked out and was
like, ‘I don’t know if | can write with other people. This
is weird to me, and | was like, ‘Cool. No problem, ”
Hull says. “So we hung out and really got on.” They
tabled the session, but Rogers reached back out 18
months later to revisit the ideas. “We got back in,

and as our engineer was loading up the session, | just
started playing guitar and she was like, ‘That’s cool, ”
Hull recalls. “And then we wrote ‘Light On’ instead of
finishing this other song.”

When Rogers tapped Hull to co-write and co-
produce Surrender, he knew she wanted to get
away from the singer-songwriter vibe of her debut.
“It's funny, because she has the Joni Mitchell [Ladies
of the] Canyon vibe, or she did on her first album,
but she’s like a little New York punk,” Hull says. “I
always feel like | have to word it in the right way
because | don’t want it to come off wrong, but she
can be so strong-minded in a really difficult way that
| really respect”

In mid-2020, they recorded some of the songs at
Peter Gabriel’s Real World Studios outside of Bath,
England. But to capture the real New York energy,
Rogers insisted on spending time at Electric Lady
Studios in Greenwich Village. “Me and Maggie were
really in sync on that record,” Hull says. “I was like, “You
really want to be the rock star onstage, and you love

being onstage. And these are the songs for it.

“Tom is easily my favorite collaborator and one of
my dearest and longest,” Rogers says. “He has the
uncanny ability to identify the thing that an artist is
best at and help draw it out of them. He helps artists
play to their strengths. And more than anything, | can
personally tell you how he makes me feel: He makes
me feel like the biggest version of myself. All the
vulnerability, no holding back. Like | can do anything |
want, just with the power of being myself.”

By the time of the Harry’s House sessions, Hull and
Johnson were the sole producers, with Sammy Witte
joining them on “Cinema.” After their early pandemic
visit to Shangri-La, they recorded at Real World and
set up a studio in the nearby country house where
Styles was staying. “With this album in particular, be-
cause of COVID-19, there wasn’t a lot of other people
around. Like, there wasn’t a lot of assistance,” Hull
says. “We had our engineer, Jeremy [Hatcher]. That
was it. So it’s basically four of us in a room, every time
we did everything.”

Styles soon took the songs straight to Sony
Music Entertainment CEO Rob Stringer. “I was like,
‘Why the fuck’s he playing it for Rob?’ ” says Hull.
“Because we played Fine Line to Rob really early,
and he was like, ‘Yeah, you need a few more. And
[Harry’s House] was quite raw, but he went in and
Rob literally went, “You’ve got the record. Just finish
it, and don’t fuck it up.”

The team put the finishing touches on the album,
and when it came time to pick a lead single, Styles
lobbied hard for “As It Was.” “It was Harry that pushed
that through,” remembers Hull. “He was like, ‘This
is the one. I'm telling you. But everyone was like,

‘It should be this other one’ And | was like, ‘| don’t
know! ” Styles won in the end, and the song has
logged 15 weeks at No. 1on the Billboard Hot 100
since its April release. Only three songs have ruled the
chart for longer.

“It goes back to that thing about listening. He has
the answers,” Hull says. “People get this thing like, ‘I'm
a producer, and | have to have all the answers, and I'm
like, ‘I feel like a plumber. | have a certain skill set You
go to someone’s house, and you're an electrician, and
they want their lights like this, and you go, ‘Oh, we can
do it. Here’s how we're going to do it! And | feel like
that’s my job.”

“To be a very successful collaborator, you have to
recognize who the most important person is in the
room,” says UMPG chairman/CEQ Jody Gerson. “The
most important person in the room is the artist. And |
think Harpoon has the ability to support talent and to
bring the best out of them. He develops relationships
with talent. He helps an artist evolve. He plays such an
integral role in the creation of a body of work.” And,
she adds, “He’s so understated. My goodness.”

Hull may see himself as a utilitarian fixture in the
music-making process — but the Grammys could be
the place where the self-described “plumber” gets his
shine. Gaining recognition isn’t his top motivator, but
Hull says he would attend the ceremony if nominated,
despite his general skepticism of music awards.

“I've always said awards for music is a bit like
trophies for dogs,” he says. “I love my dogs, but they’re
never going to win. And it’s a bit like that because
there’s no way any album I've done is quantifiably bet-
ter than any other.” That said, he notes with a shrug,
“It's great when you get one” @

OCTOBER 8, 2022 BILLBOARD.
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BBesT (Actually)
Nlew Artist

After a spate of already well-known winners, the
category’s field looks the widest open it has in
years — and could actually mint a new superstar

BY JASON LIPSHUTZ

best new artist nod was “a
goal from the beginning”
for the label team surround-
ing Muni Long, says Def
Jam executive vp LaTrice
Burnette. A veteran songwriter whose
swooning R&B ballad “Hrs and Hrs”
hit the top 20 of the Billboard Hot 100
in January, the 34-year-old artist has
followed a textbook path to a nomina-
tion: She finalized her Def Jam deal
in March, promptly performed at the
pre-Grammys Black Music Collec-
tive ceremony the following month to
showcase her vocal skills to industry
players and delivered her Def Jam
debut, Public Displays of Affection: The
Album, on Sept. 23 — a week before
the 2023 Grammys eligibility deadline.
“First and foremost, we wanted to
make sure Muni was happy with the
body of work,” says Burnette. But also,
she adds, “We were always keeping the
Grammys cutoff in mind.”
Their strategy makes perfect sense.

]88 ILLUSTRATION BY SELMAN HOSGOR

The past three best new artist winners
— Olivia Rodrigo, Megan Thee Stal-
lion and Billie Eilish — entered their
Grammy nights having skyrocketed

in popularity, thereby achieving the
award guidelines’ requisite “break-

through into the public consciousness”

and making their respective races feel
like foregone conclusions. But more
than any year in recent memory, the
2023 competition could truly be any-
one’s game, brimming with artists like
Muni Long who are established within
their genres but not yet household
names. Those include rising country
stars Zach Bryan and Bailey Zimmer-
man; pop breakouts Dove Cameron,
Conan Gray and Tate McRae; “Big
Energy” rapper Latto; and trilingual
Brazilian singer Anitta, all of whom
could make a shortlist that recently
expanded from five nominees to 10.
“In past years, it has been pretty
clear who'’s going to win, and it usually
comes to fruition,” says John Stein,

head of U.S. and Canada editorial at
Spotify, which hosts an annual best
new artist Grammy party. This time
around, Stein posits, maybe an indie
band like Wet Leg will break through,
or an artist from the Latin, K-pop or
Afrobeats worlds. “This year is excit-
ing because it could go a number of
different ways.”

In part, the field feels wide open
due to “the evolution of the digital
landscape,” says Alex Tear, SiriusXM’s
vp of pop music and programming. The
TikTok-to-top 40 pipeline is produc-
ing hits more rapidly than ever, with
songs like GAYLE’s “abcdefu,” Lauren
Spencer-Smith’s “Fingers Crossed”
and Em Beihold’s “Numb Little Bug”
turning previously unknown artists
into viral sensations. And as stream-
ing programmers and radio program
directors scoop up TikTok hits with less
hesitation than before (“They’re not
waiting a few weeks or months for a
song that’s hot right now,” says Tear),
those tracks climb to the upper reaches
of the Hot 100 and their creators enter
the best new artist discussion.

One Recording Academy voter also
points out that a glut of major projects
by established artists — from Beyoncé
to Harry Styles to Adele to Bad Bunny
— monopolized listeners’ attention
this year, as did catalog songs revived
as new smashes, all of which left less
room for a Rodrigo-esque front-runner

BILLBOARD.COM

immerman, Latto,
Muni Long and Bryan.

to emerge. (Sorry, Stranger Things fans:
Kate Bush isn’t eligible for an out-
of-nowhere nod since she has been
nominated in the past.) The requisite
“breakthrough” year will always be
somewhat open to interpretation,

but the clear-cut rule that a previous
Grammy nomination as a performer
makes an artist ineligible has knocked
some shoo-ins out of the current race,
including Steve Lacy, Jack Harlow,
Tems and Brent Faiyaz.

“These artists should be eligible if
they haven’t crossed a certain thresh-
old of mass appeal,” says Tear, pointing
out that Lacy, nominated as a solo artist
for best urban contemporary album
in 2019, is much more prominent this
year thanks to his smash “Bad Habit.”
“But then again, there are eligible artists
who haven’t been nominated before
and deserve their day as well. We have
to keep staring down how we evaluate
this to be fair”

With artists like Lacy out of the
running, the trophy will likely anoint
an actual “new” talent in 2023 instead
of coronating a superstar — and that
might ultimately produce a more
meaningful moment during the tele-
cast. For someone like Muni Long,
“just being nominated is a culmina-
tion of all the hard work that she has
been doing,” says Burnette. “But to
actually win in that category? That’s a
major statement” @

OCTOBER 8, 2022
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Past, Present?

Five years after Adele’s album

of the year win over Beyoncé, the
two again look like top contenders
for the prize — but don’t count on
déja vu this time around

BY ANDREW UNTERBERGER

t the now-infamous conclusion of the
2017 Grammys, Adele took the podium

to accept the award for album of the year
for her blockbuster 25, then devoted a big
chunk of her speech to another nominee
— Beyonceé, whose Lemonade did not match 25’s
historic sales, but whose cultural and artistic impact
that year was without peer, particularly to Adele.

“| can’t possibly accept this award,” the teary
singer-songwriter protested. “My artist of my life is
Beyoncé, and this album to me, the Lemonade album,
was just so monumental.”

Nearly six years later, a sense of déja vu looms.
Adele and Beyoncé will again likely vie for the top
prize, as both artists’ long-awaited comebacks ar-
rived during the eligibility period for the 2023 awards:
Adele’s 30 last November and Beyoncé’s Renaissance
in July. Both received the rare combination of raptur-
ous critical acclaim and robust initial sales numbers
that usually signals a potential Grammy juggernaut. As
two of the most-recognized artists in Grammy history
— Adele boasts 15 wins; Beyoncé, setting the record
for any singer, has 28 — it feels inevitable that both
albums will be nominated in November, and perhaps
again be the joint favorites to win.

“Culturally, they both, among music fans, suck up
the most air in the room in terms of just the broadness
of [their] appeal,” says David Gorman, global catalog
programming lead for Amazon and a longtime voting
member of the Recording Academy. Plus, Gorman
points out, the two artists are famous enough to have
name recognition among the academy’s considerable
number of members from outside the pop realm: “A
78-year-old cellist who has not even listened to either
the Adele or the Beyoncé record is going to cast a
vote for one of those.”

But while Adele and Beyoncé have history and
familiarity on their side, they’re far from the only major
contenders for the marquee award — and the cat-
egory has swelled from five nominees to 10 in the past
five years. Kendrick Lamar, whose Mr. Morale and the
Big Steppers was released in May, is another univer-
sally celebrated artist whom many expected would
take home the prize in 2018 for his Pulitzer Prize-
winning DAMN., his third album of the year nomina-
tion — and it’s not unusual for the Grammys to reward
an artist after a magnum opus. Bad Bunny’s Un Verano
Sin Ti cemented him as a global superstar, while also
becoming the most commercially enduring album of
2022, spending 11 weeks atop the Billboard 200.

And then there’s Harry Styles, whose Harry’s House
had similarly massive first-week numbers and solid
reviews, establishing him as a grown-up artist and
spawning the longest-reigning Billboard Hot 100 No. 1
of the decade so far, “As It Was.” Artist development
specialist and academy member Chris Anokute
believes Styles is on roughly equal footing with Adele
and Beyoncé in the upcoming race: “Multiple singles,
multiple hits, consistent touring ... he’s a threat. He’s
really competitive, to me.”

]90 ILLUSTRATION BY SELMAN HOSGOR

The lasting impact of Harry’s House and some of
these other albums means this isn’t a two-artist race.
Gorman notes that the pop impact of Adele’s and
Beyoncé’s releases had a shorter shelf life than their
prior albums (“The initial response was massive, and
then they tapered off pretty quickly”), offering an edge
to artists like Styles whose singles (and longer media
cycles) have remained unavoidable. “When it comes
time to actually get out the ballot and vote, | think it
certainly matters that the record is still fresh for you,”
he says. “Alot of it is going to be swayed by, ‘Who is
the most culturally relevant in that moment?””

But as anyone who has followed the Grammys
long enough knows, popularity and critical acclaim
combined do not always lead to a win.

“The album of the year last year was Jon Batiste,
for God’s sake!” one veteran label head exclaims,
referring to Batiste’s We Are, which won the award in
2022 despite unextraordinary sales, no hit singles, few
reviews of any kind in mainstream media and compe-
tition including household names like Taylor Swift and
Billie Eilish. “I think it's very strange that people seem
to always assume that the album of the year race will
boil down to a choice between the biggest-selling
albums of the year, period. That has never really been
the way the Grammys have worked.”

With an expanded pool of nominees, potential
vote-splitting among more top 40-approved artists
may also offer an advantage to those like the jazz-
based Batiste, who likely appealed to an academy
constituency unrepresented by his competitors. “You
could win the freaking thing with as little as 11% of the
vote, mathematically,” the label head says incredu-
lously. “If every single jazz person [in the academy]
voted for Jon Batiste, that might have been enough to
win in a fractured election with 10 candidates.”

Still, it’s in the academy’s best interest that popular
favorites remain true contenders. Without them, says
Anokute, “you’re just going to upset a lot of people,
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From left: Bad Bunny, Adele,
Beyoncé, Styles and Lamar.

and you’re going to make the award show ... not
entertaining. Because [the biggest] artists aren’t going
to want to perform and support.”

Though betting website GoldDerby lists recent
Grammy darling Silk Sonic’s An Evening With Silk
Sonic with the second-best odds at album of the
year, behind 30 but ahead of Renaissance, all seem to
agree that Beyoncé and Adele will be nominated. But
Adele might have mixed feelings about another win in
the category. (Her first came in 2012 for 21.) She has
little left to gain in terms of exposure, or even legacy,
with another victory, and a win would likely spark
backlash from both Beyoncé’s legion of fans (she has
yet to win the top prize) and pop fans who want to
see more diverse winners in the Big Four categories.

A Beyoncé victory would bolster the award’s cred-
ibility for some — “In 50 years’ time, they’re going to be
looking back, going, ‘How is it possible she didn’t win
an album of the year Grammy?’ ” Gorman says, echo-
ing a sentiment that dates back to Beck’s 2015 win over
Beyoncé in the category. But she’s also not the only
artist whose album of the year victory could symbolize
an evolving academy. Lamar would be the first hip-hop
winner since OutKast’s Speakerboxxx/The Love Below
in 2004. Bad Bunny would be the first recipient for an
album performed predominantly in Spanish (and the
first non-English-language winner of any kind since
Stan Getz and Jo&o Gilberto’s mostly Portuguese Getz/
Gilberto in 1965) — a distinction alt-pop star Rosalia
may also be vying for with Motomami, 2022’s most ac-
claimed album, according to review aggregator Metac-
ritic. Even if Adele’s résumé and 30’s commercial and
critical standing make it seem like a clear front-runner,
some feel that a third Adele win in the category would
perpetuate the status quo and diminish the academy’s
recent efforts to improve its diversity.

Or, as Anokute puts it: “If Adele wins for a third
time, it may be an indication that we still have a lot of
work to do” @
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HKey Change

With a new special merit award, the Recording Academy
honors songs that have an effect far beyond the charts

A s social change has swept

the world over the past
couple of years — most
notably through a widespread reckoning
with racial justice following the murder
of George Floyd in 2020 — those within
the music industry have doubled down
on making meaningful change, too. That
includes the Recording Academy, which
in 2019 began an aggressive push to
diversify its membership and, in 2020,
created the Black Music Collective and
hired its first chief diversity, equity and
inclusion officer.

In the spirit of those efforts, the
academy has created a special merit
award recognizing songs with profound
influence: best song for social change.

“There has been a great interest
within our creative community to cel-
ebrate songs that have truly impacted
our world and to do it in a way that
would not be tied to a specific musical
genre,” says Ruby Marchand, the acad-
emy’s chief awards and industry officer.
“The idea has been floating around for
quite a while, but it took the acumen
of a handful of proposal writers this
year who came together to finally put
in writing exactly what this idea could
ultimately represent.”

For years, other major music award
shows have included similar honors.

In 2011, the MTV Video Music Awards
introduced best video with a message
(now called video for good), which has
recognized songs tackling subjects

like racial justice (Childish Gambino’s
“This Is America”), LGBTQ+ acceptance
(Lady Gaga’s “Born This Way”) and
body image (Beyoncé’s “Pretty Hurts”).
The BET Hip Hop Awards added an
impact track award in 2012.

The best song for social change
award will be similarly far-reaching in
scope. “There is no limit to the breadth
of themes that may encompass these
criteria,” says Marchand. “What'’s
unique about our award [is], first of all,
it's a songwriter award, so it’s recog-
nizing the unique art and craft of the
song,” along with how the song has
created social change.

A committee of 20 to 25 academy
voting members will choose the hon-
oree, using an app that contains all eli-
gible submitted songs plus lyrics, liner
notes and social impact statements
from those recommending the tracks.
Many of those voters themselves
“write, record and perform songs that
have had strong social impact across a

broad group of themes,” says March-
and. The 30 songs receiving the most
votes in the first round of voting will

be discussed, then whittled down to 10
finalists. As with its other special merit
awards (for lifetime achievement, trust-
ees, music educators and the technical
Grammys), the academy will announce
only the honoree, at the Grammy Nomi-
nees Reception on Feb. 4, 2023.

Unlike in the regular Grammy
categories, the song for social change
award will be open to any song re-
leased in the past five eligibility years,
which is currently Oct. 1, 2017, through
Sept. 30, 2022. “The five-year period
allows a song to resonate, to find its
critical mass, to actually have an impact
that can go beyond any given year,”
explains Marchand. And the academy
isn’t excluding music that has already
received Grammys or nominations —
so previous song of the year winners

Personnrel
Grovvth

Thanks to an inclusion rider,
representation on- and offstage
is vastly improving

n April, the 64th annual Grammys became the first

major awards ceremony to implement an inclusion

rider for on- and offstage personnel — everyone

from stage crew to presenters. Designed in partner-

ship with online racial justice organization Color

of Change and formally adopted by the Recording
Academy in late 2021, the rider mandates that one-third of
the applicant pools for those jobs are members of underrep-
resented backgrounds, including women; Black, Indigenous
and people of color (BIPOC); Latinx; and LGBTQ+ individuals.

Today, academy CEQ Harvey Mason Jr. tells Billboard, the
organization and its production partner, Fulwell 73, have met
that mandate. "This is game-changing,” he says. “Fulwell
was an amazing partner. To see them embrace it and this
process where we're reaching out into different communities
and finding applicants, that was the whole purpose and the
beauty of why we're doing this.”

For the April 3 telecast, 39% of the production staff and
crew hired were women and 24% were BIPOC, according to
Mason and Ryan Butler, the academy's vp of diversity, equity
and inclusion. "We strongly encouraged for the pool of appli-
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cants and the slate of candidates to be diverse,”
Mason says, noting that while the academy
does not have concrete figures from previous
years recorded, "l can just anecdotally tell you
it's nowhere close to these numbers.”

He recalls walking around backstage,
seeing “people that you might not have seen
five or 10 years ago. You've heard in times past
that maybe there wasn't a pool available for
certain people or for a certain skill set that
was hirable, [but] those people are there and
we're employing them.”

The rider was also in effect for Grammy
Week events such as the MusiCares Person of
the Year gala honoring Joni Mitchell, where
over 30% of the production staff identified as
BIPOC and women represented at least 50% of
the staff and crew. At the Recording Academy
Honors Presented by the Black Music Collec-
tive, over 80% of the production staff identified
as BIPOC and women represented more than
67% of the production crew and staff, accord-
ing to the academy.

Color of Change aided in the recruitment
effort, coordinating with resources like the
Array Crew, a database founded by director

Ava DuVernay that focuses on production staff of color and

other underrepresented groups.

“lam also really proud of the work we were able to
do for accessibility," Butler says. “For the first time,

BILLBOARD.COM
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“This Is America” and H.E.R.’s “l Can’t
Breathe,” for instance, could potentially
gain a new accolade.

“Music has always been reflective
of the times in which it was released,
so it’s fitting that the Grammys honor
artists speaking out about what’s going
on in their communities,” say Brianna
Agyemang and Jamila Thomas, founders
of #TheShowMustBePaused. Some, like
Black Music Action Coalition co-found-
er/co-chair Willie “Prophet” Stiggers,
would like it to be included in the gen-
eral categories, receiving “the same level
of attention as the other awards.” But,
as Stiggers adds, the honor’s creation
should, in and of itself, have an effect.

“I believe that it will inspire other
artists to put out music that will posi-
tively impact our community,” says
Stiggers. “It’s a step, and we have to
applaud each step that we take on

this road to justice.”  [IRZNIRLIELA

we had a ramp onstage that was not an
afterthought but rendered into the actual
design. We had [American Sign Language]
interpreters inside the theater, which was
a first for the Grammys."

“For the first time in the history of the
award show, there was an accountability
mechanism that guided production partners
in ensuring people who have been histori-
cally and systematically excluded from the
industry had a chance to be a part of it," says
Kelle Rozell, chief marketing and storytelling
officer at Color of Change. “We look forward
to continuing the momentum of moving the
music industry beyond conversation and in-
tention and toward actionable racial justice.”

Butler says the academy is willing to share
the rider, along with its experiences imple-
menting it, with other award shows, though so
far only the Hollywood Foreign Press Associa-
tion, which puts on the Golden Globes, has
reached out. In the meantime, the academy
is analyzing this past year's data to see how it
can further progress.

Above all, Mason says, implementing the
rider proved that increasing diversity on- and

offstage "is accomplishable.” And the academy's effort to

further that work is just beginning. “l don't want to get com-
fortable and to say, ‘Oh, we did it. We're moving forward.
We're going to keep looking at this." | =MELINDA NEWMAN
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In 2023, the Grammys

will recognize excellence

in video game scores —

and a wide range of composers
are poised to vie for the
inaugural prize

BY BRIAN HAUNTLY

t the upcoming Grammys,

the Recording Academy

will debut the best score

soundtrack for video games

and other interactive media
category, expanding its awards oppor-
tunities to the music composers in the
$200 billion video game industry — a
valuation roughly seven times the cur-
rent music industry’s.

“By creating this pathway to
recognition specifically for the global
gaming/interactive media industry,”
academy president Panos A. Panay
explains, “it’s our hope that we can
connect with and recognize a vast
community of composers whose music
is equally as important as the art being
created for records, film, television
and other mediums. More importantly,
we hope that a Grammy recognition,
bestowed upon by peers, will only
accelerate innovation and creative
expression in the space.”

Here’s a closer look at the scores that
are likely to vie for the new prize, from
the unpredictable soundtrack for a cat’s
adventures through a city’s underbelly
to the sounds of one of the fastest-
selling video games ever.

HORIZON FORBIDDEN
A\VAV/ 3l

IR Joris de Man, The Flight,
Niels van der Leest, Julie Elven, Oleksa
Lozowchuk, Melissa R. Kaplan
B This action role-playing game
(RPG), the sequel to 2017’s Horizon
Zero Dawn, follows the character Aloy
as she explores a post-apocalyptic
version of the Western United States
following an extinction event caused by
animalistic machines.

Horizon Forbidden West’s
composers scored the Killzone, Dead
Rising and FIFA games series, as well as
Horizon Zero Dawn.

For Horizon Forbidden
West’s monumental soundtrack, which

spans multiple volumes and seven
hours of music, de Man and company
took their musical accomplishments
from Horizon Zero Dawn and upped
their grandiosity across the board.
Delicate strings ornament lush walls
of instrumentation that swell evoca-
tively and make the adventure sequel’s
gameplay even more enjoyable. Some
tracks, like “In the Flood,” feature an-
gelic vocal accompaniments, further
solidifying this soundtrack as one of
gaming’s strongest this year.

\___________________________.’

STRAY 0-————————————_ o

Yann van der Cruyssen
EEXXEEN This long-anticipated indie
adventure game follows a cat that must
navigate to the surface of an under-
ground walled city filled with strange
robots, machines and mutant bacteria.
Van der Cruyssen has
composed music for other indie games
like Cave Story, Knytt Stories and Saira.
Equal parts eerie and ex-
hilarating, van der Cruyssen’s unpre-
dictable soundscapes match Stray’s
maze-like, multilayered city. Airy synths
and eclectic percussion linger just long
enough for listeners to relax into game-
play — but, like for the game’s feline
protagonist, surprises often lurk around
the corner.

ELDEN RING e---------

R Tsukasa Saitoh, Shoi Mi-
yazawa, Yuka Kitamura, Yoshimi Kudo,
Tai Tomisawa

B2 In this open-world action RPG,
players must traverse the vast Lands
Between to repair the broken Elden Ring
and become the Elden Lord.

Elden Ring’s composers

have written for the Dark Souls series,
Bloodborne and more.

ECEXI®Y With over 16 million units
sold since its February release, accord-
ing to Japanese gaming company Ban-
dai Namco, Elden Ring is the legendary
publisher’s fastest-selling title ever —
and much like its epic open world and
many of its most challenging bosses,
Elden Ring’s unforgettable, immersive
soundtrack is enormous. Much of the
tense, slow-burning and unsettling
score could double as the soundtrack
to a well-crafted horror blockbuster.
But along with its ominous builds and
occasional dread comes pure and often
triumphant beauty, highlighted with
elegant strings and choral vocals.

T UNIC

Lifeformed, Janice Kwan
B This Zelda-inspired, isometric
action-adventure game’s fox protago-
nist must solve puzzles and uncover
secrets while fighting off monsters.
Lifeformed (real name Ter-
ence Lee) and Kwan create ambient lo-

‘-_____/I

fi music both together and separately.
Created over seven years,
Tunic’s soundtrack reflects its compos-
ers’ time together in Taiwan with its en-
ergy, complexity and engaging textures.
Across 60-plus tracks and a three-hour
run time, the score accentuates the hit
game’s charming artistic style, vibrant
worlds and mysterious undertones.
Lifeformed and Kwan’s work mostly
combines soothing ambient swells with
cute, effervescent flourishes and hyp-
notic vibrations, but some tracks, like
“The Captain,” build to intense crescen-
dos that keep listeners guessing. Don’t
be fooled by this little indie — it has one
of the biggest soundtracks of the year.

KIRBY AND THE e-----
FORGOTTEN LLAND

Hirokazu Ando, Jun Ishika-
wa, Yuki Shimooka, Yuuta Ogasawara
This action-adventure
platform is the newest entry in the long-
running series starring the titular pink
Nintendo character.

EXITXRH The composers have
created music for several Kirby games
dating back to 1992.

Drawing on 30 years of
experience scoring the titular charac-
ter’s adorable adventures, Kirby and the
Forgotten Land’s composers integrate
callbacks to cues and themes from previ-
ous games in the series for a soundtrack
that satisfies longtime fans while also
introducing newcomers to Kirby’s happy-
go-lucky music, flush with beachy tones,
dreamy sequences and plenty of intense
and upbeat material for boss battles. B
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rom left: Denise

Rosenthal, Lili Zetina,

2 Elena Rose, Emilia
Mernes, Mariah Angeliq

and Tokischa.

ATTENDANCE AND REVENUE RECORDS WERE BROKEN AT THIS SOLD-OUT EDITION
IN MIAMI, FEATURING FOUR DAYS OF EXECUTIVE AND SUPERSTAR PANELS, AS WELL
AS PERFORMANCES AND CONCERTS FOROVER 20,000 ATTENDEES
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Christina Aguilera

From left: Jenicka
Lopez, Michael
Rivera, Johnny
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Jacgie Rivera.
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Drexel’s Music Industry

degree focuses on business,
management, technology, and
innovation in the music industry
through collaborative learning,
studio-based curriculum,
industry-leading faculty, and
Drexel’s renowned cooperative
education model (Co-Op) — which
incorporates a minimum of six
months of professional industry-
experience into the curriculum.
Learn more at Drexel.edu



CELEBRATING MUSIC’S MOVERS _

TOP MUSIC BUSINESS
SCHOOLS 2022

Back on campus, in classrooms and at internships, the next generation of artists
and executives is learning how to lead the music industry

HEN BILLBOARD'S
most recent report on
top music business
schools was published
in late April 2020, we
optimistically wrote
that colleges and
universities were “preparing to reopen
that fall.

Remote learning, of course, contin-
ued throughout the past year due to the
persistence of COVID-19 and its vari-
ants. So like many students, this report
took a “gap year” in 2021, awaiting the
return of in-person classes, internships
and encounters that fuel the finest
educational experiences.

»

Billboard’s top music business schools
are chosen based on industry recom-
mendations, alumni information provided
by honorees from our multiple power
lists, information requested from each
school and nearly a decade of reporting
on these programs.

At a time of cost-consciousness, we
have prioritized the inclusion of more af-
fordable public colleges and universities.
This is our most geographically diverse
list to date. Also, two of the nation’s
oldest historically black universities, Fisk
University in Nashville and Howard Uni-
versity in Washington, D.C., have been
added to this year’s list, along with BIMM
Institute, the largest provider of contem-

porary music education in Europe.

The schools here are listed alpha-
betically. Scores of data points — from
admission rates to tuition and fees to
graduation rates — are available to
prospective students through impartial
sources such as College Navigator, a
resource of The Institute of Education
Sciences, a division of the U.S. Depart-
ment of Education. (Notably, even Princ-
eton University president Christopher L.
Eisgruber, despite his school earning
No. 1 status in U.S. News & World Report,
recently wrote: “l am convinced ... that
the rankings game is a bit of mishegoss
— a slightly wacky obsession that does
harm when taken too seriously.”)

Berklee College of Music
president Erica Muhl (left)
congratulated Mitchell on

her honorary degree that

was presented Aug. 23 at a
private gathering in Santa

Monica, Calif., hosted by

Linda and Russell Brown of
MaddocksBrown Foundation.

The music industry, however, has good
reason to take the graduates of these
programs very seriously.

These are young men and women
running all aspects of on-campus record
labels, crafting career-launching busi-
ness plans, engaging in data analysis and
benefiting from on-campus speakers who
represent the highest levels of the music
business, both artists and executives alike.
Graduates of these institutions will display
their diplomas proudly.

But even the most accomplished musi-
cians can still relish receiving a degree
from a top music business school. In
August, at a private event in Santa Monica,
Calif., attended by fellow artists includ-
ing Terri Lyne Carrington, Dianne Reeves,
Esperanza Spalding, Herbie Hancock and
Wayne Shorter, the Berklee College of
Music presented an honorary degree to
Joni Mitchell.

“| wish my parents were alive,” Mitchell
said. “My mother in particular would be
really proud of this because she wanted
me to go to college. | went to art school,
and | quit after a year. She thinks of me as
a quitter. So to see this achievement would
be really impressive to her. | wish | could
share it with her.” -THOM DUFFY
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Abbey Road Institute

LONDON

B Abbey Road Institute moved to new
headquarters at London’s refurbished
Angel Studios in January, having outgrown
its original home at the famous Abbey
Road Studios. Launched in collaboration
with Abbey Road owner Universal Music
Group in 2015, the institute offers
advanced one-year diplomas in music
production and sound engineering, as well
as a five-month diploma in audio
postproduction for film and TV, providing
hands-on training in all aspects of
recording, mixing and mastering. Alumni
have gone on to work with Madonna,
Calvin Harris, Little Mix and PInk, as well
as projects for Netflix and Universal Music.
Abbey Road Institute Miami opened last
year, joining sister international sites in
Paris, Amsterdam, Sydney, Johannesburg
and Frankfurt, Germany.

EVENT In July, the institute held its first
global graduation since 2019 to cel-
ebrate the achievements of students at

its multiple locations outside the United
States. The ceremony was held in Abbey
Road’s Studio Two, where such luminar-
ies as The Beatles, Pink Floyd, Oasis and
Adele have recorded.

Baldwin Wallace University
BEREA, OHIO

B Located about 15 minutes from
downtown Cleveland, Baldwin Wallace
University offers classes led by guest
faculty who work in the music business
and recently added courses about
industry trends, taught by the founder of

Alternative Press magazine, and music
festival production, taught by the

founder of Lambda Productions,
producer of Bonnaroo, Governors Ball
and Outside Lands. Students also

acquire skills at nearby businesses
through partnerships with the Rock &

Roll Hall of Fame, Tragic Hero Records
and independent music venues like
Beachland Ballroom & Tavern and Music
Box Supper Club. In 2021, the university,
which houses a renowned conservatory,
was invited to become an educational
affiliate of the Grammy Museum.

EVENT Rock & Roll Hall of Fame president/
CEO Greg Harris presented the keynote at
the school’s 2022 Arts Innovation Summit.

Belmont University

Curb College of Entertainment &
Music Business

NASHVILLE

M Bonnaroo returned this year, and
students in the Belmont at Bonnaroo
program were back behind the scenes for
three weeks of hands-on research,
backstage conversations with industry
leaders and a week of living with peers on
a tour bus. Another popular course at
Belmont — which is home to four studios
reserved solely for student use and
historic studio spaces on Music Row that
double as unique classrooms — is the
eight-week Inside the Agency program, in
association with Creative Artists Agency.
In 2022, Belmont Service Corps students
have attended the Grammy Awards and
worked at events including the MusiCares
Person of the Year and Black Music
Collective galas.

EVENT Belmont recently hosted an exclu-

Belmont University alumna Yearwood
and husband Brooks offered a
performance and Q&A session to
students at her alma mater. (Brooks
is an alumnus of Oklahoma State
University; see page 206.)

sive performance and Q&A session with
alumna Trisha Yearwood and husband
Garth Brooks, which 1,000 students at-
tended. The artists discussed the business
of music and the craft of songwriting.

Berklee College Of Music
BOSTON

B The Berklee College of Music offers
two degrees for students pursuing
careers in the industry: a bachelor of
music in music business/management
and a new bachelor of arts in music
industry leadership and innovation, which
debuted in the fall. The Berklee Popular
Music Institute, which is part of the
college, offers the three-semester BPMI
Live course comprising on-site experi-
ence at festivals including Lollapalooza,
Osheaga, Music Midtown and Essence.
Berklee artists get a chance to perform at
the festivals, while students enrolled in
the class learn from executives who work
across A&R, artist development, concert
production, booking, promotion, publicity,
social media and sponsorships. In
October 2020, Berklee named as its new
president Erica Muhl, the founding execu-
tive director of the Jimmy lovine and
Andre Young Academy at the University
of Southern California.

Berklee College Of Music
VALENCIA, SPAIN

B Boston-based Berklee College of
Music’s sister campus in Valencia offers a
one-year master’s degree in global
entertainment and music business,
attended by students from around the
globe and offering concentrations in live
entertainment, entrepreneurship and the
record industry. Students can work at the
on-campus record label Disrupcion
Records and learn from guest speakers
that have recently included Ithaca
Holdings/SB Projects founder Scooter
Braun and Sophia Chang, who helped
guide the careers of Paul Simon and
Wau-Tang Clan. The Berklee Global Career
Summit, held annually in January, is a
four-day boot camp that focuses on
professional development and career
paths through a series of keynotes,
panels, workshops and individual
mentoring sessions.

COURSE Students in the Data Analytics

in the Music Industry course examine
real-world examples of how analytics sig-
nificantly improve management decisions,
strategies and artist success.

BIMM Institute

BRIGHTON, ENGLAND

B The BIMM Institute is the largest
provider of contemporary music
education in Europe, hosting over 7,000

students each academic year, with
colleges in Ireland, Germany and through-
out England. It provides industry-focused
training at degree, master’s and diploma
levels, including music performance,
songwriting, production, business,
marketing and event management.
Alumni include artists George Ezra,
James Bay, Ella Mai and Fontaines D.C.
The institute recently partnered with
Spotify to offer scholarships and
mentoring opportunities with Spotify
executives for students from underrepre-
sented backgrounds.

CERTIFICATION In July, the U.K. Department
for Education granted the BIMM Institute
full university status.

The BRIT School

CROYDON, ENGLAND

B Since The BRIT School opened its
doors in 1991, over 10,000 students have
attended the tuition-free creative arts
institution, including Adele, Amy Wine-
house, Leona Lewis, Cush Jumbo and Tom
Holland. Co-founded by the British
government and the British Record
Industry Trust (the charitable division of
U.K. labels trade group BPI, which presents
the BRIT Awards), the school offers
training in music and music technology,
dance, theater and digital design for 1,400
pupils between the ages of 14 and 19. In
March, the school — located 12 miles
outside central London — launched a

10 million pound ($11.6 million) fundraising
campaign to build on its legacy.

IN MEMORIAM After the Sept. 8 death of
Queen Elizabeth II, the school posted
photos of the monarch’s July visit to

the campus as part of her Golden
Jubilee celebration.

California Institute

Of The Arts

The Herb Alpert School of Music
SANTA CLARITA, CALIF.

B CalArts’ Herb Alpert School produces
students who have not only learned about
the music business but also experienced it
as creators. Even those who intend to
pursue nonperforming roles engage in
performing, composing, producing or
otherwise developing music. On the indus-
try side, the school offers courses
including creative producing for music, a
digital recording studio and a hands-on
exploration of the do-it-yourself/
release-it-yourself culture that spans
producing, performing and marketing. That
course draws on examples from marketing
in the punk rock era to the digital
distribution of experimental sound works.
SPEAKERS Jace Clayton, who penned the
book Uproot: Travels in 21st Century Music
and Digital Culture, and percussionist-
composer and international cultural policy
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consultant Sidney Hopson have recently
shared inspiration with students.

California State University,
Northridge

LOS ANGELES

B While copyright, publishing, licensing
and recording contracts are among the
industry topics explored in the class-
room, the Music Industry Studies
program at CSUN prides itself on
experiential learning and entrepreneur-
ship. Students receive experience
through Vove, a student-run record label
for which they select, record, promote
and manage an “artist of the year,”
including arranging live performances
and assisting with copyright and
performing rights registration. Under the
school’s internship requirement, all
attendees must earn four credits working
in a sector of the music business, from
publishing to labels to live events.
ALUMNUS Singer-songwriter-producer
Andy Grammer’s 2014 single “Honey

I’'m Good” peaked at No. 1 on Billboard’s
Adult Pop Songs (and No. 9 on the

Hot 100) and has been certified triple-
platinum by the RIAA.

Delta State University
Entertainment Industry Studies
CLEVELAND, MISS.

B Students in Delta State’s Entertain-
ment Industry Studies program can
explore a range of skill-building courses
from audio engineering technology to
entertainment industry entrepreneurship.
An education partner with Grammy
Museum Mississippi and an Avid
Learning partner, the school is situated in
the heart of the Mississippi Delta and
offers a suite of selections for those
seeking real-world knowledge of
concepts, skills and practices in the
entertainment sector, including an
entrepreneurship class that caters to
students seeking a nonperforming role in
the music business.

SPEAKER Shelter Music Group artist
manager Tom Storms, who has managed
the careers of India.Arie, Collective Soul,
Better Than Ezra, Uncle Kracker and Sugar
Ray, recently visited the campus.

Drexel University

Westphal College of

Media Arts and Design
PHILADELPHIA

B |n a class taught in tandem with data
analytics company Chartmetric, students
at Drexel’s Westphal College of Media
Arts and Design have the opportunity to
create models to predict artist success
based on performance metrics. The school
offers other data-based learning, such as

courses in how to select the methods,
fundamentals, environments and
occasions to apply data analysis, as well as
how to write queries and formulas in
multiple programming languages.
Additional classes in copyright, publishing,
music production and listening techniques
enable students to both understand
industry concepts and build a vocabulary
to better communicate about music.
ALUMNA Peloton Interactive manager

of global music strategy Sarah Detwiler
oversees the company’s online All for One
Music Festival, which showcased 33 art-
ists during 160 of its classes in August.

Fisk University

NASHVILLE

B In June 2021, Fisk University became
the nation’s first historically Black college
or university to join the academic
partnership program of the Music Business
Association (aka Music Biz). “The
integration of the HBCU community into
Music Biz’s membership is an imperative
step for us to achieve our goal of further
diversifying the music business,” the
association’s president, Portia Sabin, said
upon the partnership’s announcement. At
Fisk, Dr. Paul T. Kwami, music discipline
coordinator and director of the renowned
Fisk Jubilee Singers, added: “l am
confident that Fisk students will take
advantage of this partnership and realize
the opportunities that exist at Fisk and
within the music business.” The program
provides participating schools with
sources of scholarships, access to Music
Biz’s biannual #nextgen_u student
summits and more.

Full Sail University

WINTER PARK, FLA.

M Students enrolled in Full Sail’s music
business bachelor of science program gain
experience talent-scouting and pitching,
creating assets, developing social media
marketing and producing events for
musicians participating in the program’s
artist development initiative. Industry-
themed workshops each Friday focus on
tech skills and career topics at the school,
which has five undergraduate music and
recording degree program offerings in
audio production, music business, music
production, recording arts and show
production. Full Sail is also home to a
robust guest speaker circuit that has
included executives — and potential
employers — from Microsoft Game
Studios, Fever, Samsung, Disney and
Carnival Cruise Line.

ALUMNUS Gary Rizzo won the Academy
Award for best achievement in sound
mixing in 2011 and 2018 for his work on
Inception and Dunkirk, respectively.

Hofstra University
HEMPSTEAD, N.Y.

B |In 2021, Hofstra’s music business
program added a bachelor of arts

music business major for nonperform-
ers — just one of the developments
under program director Terry Tompkins,
the veteran artist manager, label
executive and festival organizer who
joined the faculty in 2017. Since
Tompkins’ arrival, enrollment in the
program has risen 204%, according to
the school. Hofstra’s close proximity to
Manhattan allows for ample internship
opportunities at music-related compa-
nies of all stripes and a busy schedule of
guest speakers that recently included
AEG Presents senior vp of marketing and
artist development Rich Holtzman. The
campus also now houses new music
production facilities, including a
state-of-the-art MIDI computer lab
completed in January, and by the end of
2022 will unveil recording studio facilities
renovated by Criterion Acoustics.
MASTER CLASS A recent partnership
with Mom + Pop Music offered a
master class A&R series and one-on-
one mentoring sessions with Mom +
Pop employees such as label founder
Michael “Goldie” Goldstone.

Howard University

Warner Music/Blavatnik Center for
Music and Entertainment Business
Fellowship Program

WASHINGTON, D.C.

B In March 2021, the Howard University
School of Business announced a $4.9 mil-
lion gift from Warner Music Group and the
Blavatnik Family Foundation Social Justice
Fund. Howard, one of the nation’s most
prestigious historically Black colleges and
universities, used the gift to create a new
music and entertainment program
fellowship within its business school. “This
gift honors the historic legacy Black
people have made in the industry while
making a crucial investment in today’s
students who will become the leaders of
tomorrow,” said Howard University
president Wayne A. |. Frederick.

ALUMNUS WMG executive vp/head of
business and legal affairs Julian Petty, who
is also a member of the advisory board

of the Blavatnik Family Foundation Social
Justice Fund.

Indiana University

Jacobs School of Music
BLOOMINGTON, IND.

M Introduction to Music Entrepreneurship,
a course included as part of a certificate in
music entrepreneurship, is offered to all
undergraduate students in the Jacobs

Mom + Pop Music founder Goldstone
participated in a Zoom master class offered to
Hofstra University students.

School of Music. It is linked to a campus-
wide certificate through the university’s
Kelley School of Business and is just one
example of the school’s collaborative
environment, which combines a world-
class conservatory with a curriculum
aimed at producing leaders in music
research, education, business and adminis-
tration. In July, the school named Abra K.
Bush the David Henry Jacobs Bicentennial
Dean. Bush, former senior associate dean
of institute studies at The Johns Hopkins
Peabody Institute, is Jacobs’ first female
dean and one of the few women leading a
prominent U.S. music school.

EVENT The school’s Community
Engagement Summit in November

2021 included Sphinx Org president

Afa Dworkin, Play On Philly director
Stanford Thompson and American
Composers Orchestra president/CEO
Melissa Ngan as keynoters.

Kennesaw State University
Joel A. Katz Music and Entertainment
Business Program

KENNESAW, GA.

B The Joel A. Katz Music and Entertain-
ment Business program (MEBUS) was
founded in 2010 under the Coles College
of Business with the support of Katz, a
leading music industry attorney. Home to
Katz’s extensive memorabilia collection,
which includes pieces from James
Brown, Michael Jackson and Whitney
Houston, MEBUS offers three capstone
courses in music and the entertainment
business, audio production and technol-
ogy, and video production and technol-
ogy, and students can study in London. In
2019, MEBUS and the College of
Computing and Software Engineering
launched the KSU Disney Interactive
Entertainment Study program, a
four-week session held at the Walt Disney
World Caribbean Resort in Orlando, Fla.,
focusing on music, film, TV, video games,
3D modeling and animation.

EVENT MEBUS Mixers, held each semester
at MadLife Stage & Studios in Woodstock,
Ga., include 25 student performers, stu-
dent stage managers, promoters and video
and audio producers.
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Liverpool Institute For
Performing Arts

LIVERPOOL, ENGLAND

B Co-founded by Paul McCartney in
1996, the Liverpool Institute for Perform-
ing Arts, known as LIPA, provides a large
program of university-level creative and
performing arts training, including a
recently launched master’s degree
qualification in music industry professional
management. Other core music courses
at the institute — located on the site of
McCartney and George Harrison’s former
school, and the Liverpool Art College,
which John Lennon once attended —
cover songwriting, performance, sound
technology and production, with recent
internships offered at Warner Music, Live
Nation and Sentric Music Publishing. Sean
McNamara succeeded co-founder Mark
Featherstone-Witty as principal and CEO
last year.

MACCA'S BACK McCartney, who continued
his annual songwriting mentorship ses-
sions online during the pandemic and par-
ticipated in an online Q&A with students,
attended LIPA’s graduation in July for the
first time since 2019.

Los Angeles

College Of Music

PASADENA, CALIF.

B LACM'’s music business program is
growing. The school will launch its
master’s degree program in fall 2023, and
a master of arts in music industry will be
among the first offerings available.
Meanwhile, LACM’s bachelor’s program
addresses aspects of the music business
such as A&R, the history of the digital revo-
lution and music marketing, while its
associate courses focus on areas including
production tools and the basics of
songwriting and performing. LACM
continues to attract a strong roster of
guest speakers, including Stefan and
Jordan Johnson of songwriting/produc-
tion team The Monsters & Strangerz, and
the school recently held a master class
with songwriter-producer-performer Tim
Pagnotta, whose credits include Walk the
Moon, Weezer and Blink-182.

ALUMNA Amber Dundee, a producer and
tour manager at 3T Entertainment, has
worked with lyla, G-Eazy, Too $hort and
The-Dream.

Los Angeles Film School

The Los Angeles Recording School
LOS ANGELES

M Post Malone, Kehlani and Snoop Dogg
are among the superstars who have shared
insights with students at the L.A.
Recording School, which is housed in the
heart of Hollywood on Sunset Boulevard

and offers a range of degrees including an
associate of science in audio production or
music production, and a bachelor’s degree
in audio production, media communica-
tions or music production. The school is
home to professional recording studios
where students can train as if they were in
a real-world work environment and a
program concentration in music business
that covers marketing strategies, brand
development, A&R and tour management.
ALUMNUS During his decadelong career,
producer and engineer Daniel Zaiden-
stadt has contributed to over 30 gold

and platinum albums, working with Bruce
Springsteen, Lady Gaga and Zayn Malik.

Loyola University

College of Music and Media

NEW ORLEANS

B New Orleans’ uniquely vibrant culture
sets the pace at Loyola, where the College
of Music and Media houses the newly
combined and renamed School of Music
and Theatre Professions. Loyola’s bachelor
of arts in music industry studies allows
students to focus on core coursework in
legal issues, management, marketing,
contracts and compensation, entrepre-
neurship and music technology. In a city
known for live performance, students help
run stage management and production
and have opportunities to perform at
French Quarter Fest, the New Orleans
Jazz and Heritage Festival and many of
New Orleans’ live venues, including
Tipitina’s and House of Blues. They can
also serve as recording engineers in the
school’s state-of-the-art studios that have
hosted Lil Wayne, Tank and others.
ALUMNUS Carter Lang co-wrote and
produced Post Malone’s “Sunflower,”
which earned two Grammy nomina-

tions in 2019 and spent 33 weeks on the
Billboard Hot 100.

Middle Tennessee

State University

College of Media and Entertainment
MURFREESBORO, TENN.

B MTSU is located just an hour from
Nashville, and opportunities abound for
students in the school’s Department of
Recording Industry to participate in
industry events from Bonnaroo to the
CMA Music Festival to the CMT Awards.
An on-campus venue, the Chris Young
Cafe, hosts courses such as venue
management and live sound optimization,
while student-run label Match Records
provides the framework to study music
business and advanced songwriting.
Other courses include concert touring
and promotion, marketing of recordings,
digital strategies for the music business
and advanced publishing administration.
Six recording studios and seven
production labs are open 24/7. Guest
speakers including Barry Gibb and Alison
Krauss have taken the stage at the
department, which was established in
1973 and is one of the country’s oldest
music business programs.

ALUMNUS Mike Molinar, GM of Big
Machine Music, was key to the company
opening an L.A. office in January 2002.

Monmouth University

Music and Theater Arts Department
WEST LONG BRANCH, N.J.

B Home of the Bruce Springsteen
Archives and Center for American Music,
Monmouth offers a hybrid model that
combines classic business coursework
from the university’s business school with

its music and music business curriculum.
The record label strategies class is directly
connected with Blue Hawk Records, a
student-run label, through which students
assume all roles of a contemporary music
company. Each semester students
participate as A&R representatives,
managers, producers, creative and
distribution agents, artists and/or session
musicians as they conceive, produce and
release a new compilation album,
accompanied with the production of a live
showecase. This spring, the students in the
class released their 20th compilation
album on Blue Hawk Records. Monmouth
Atrtists for Diversity & Inclusion, created
last year by a group of faculty and music
industry students, also released an album
on Blue Hawk. The organization’s
founding members were awarded a joint
senatorial and gubernatorial proclamation
from the State of New Jersey for
contributions to society.

New York University
Steinhardt School of Culture,
Education and Human Development
NEW YORK

B The music business program at
Steinhardt combines an international focus
with access to New York’s resources.
Students can study on campuses in three
cities including Nashville, in a program
Steinhardt designed in partnership with
Universal Music Group or in any one of 12
global sites including London, Prague,
Paris and Shanghai. Classes are as varied
as the locales. A course in music
innovation and social change is taught by
the director of the NYU Music and Social
Change Lab; the emerging models and
markets class is delivered in Rio de
Janeiro. Through Village Records, a
required course in the undergraduate
music business program of study, students
work with independent music artists on
career development in such areas as live
performance, sound recording, product
management, publicity, management and
fan engagement.

ALUMNA Lynn Gonzalez, recently promoted
to executive vp of business affairs and
business development at Def Jam Record-
ings, is on the policy committee for UMG’s
Task Force for Meaningful Change.

New York University

Tisch School of the Arts, Clive Davis
Institute of Recorded Music

NEW YORK

M Jack Antonoff, 100 gecs and Columbia
Records A&R executive Katie Vinten are
among recent artists- and executives-in-
residence at the Clive Davis Institute

— now fully ensconced at the school’s
new state-of-the-art campus in Brooklyn
that features a reconstruction of the
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Beastie Boys’ iconic recording studio,
Oscilloscope Laboratories. This summer,
Vinten hosted an eight-week accelerator
program, one of many new courses at the
institute. The professional development
initiative rolled out earlier this year and
bridges the school’s academic and profes-
sional practice, offering customized
training, mentorship, resources and
networking events. Juniors study abroad
for a semester through one of NYU’s many
global programs and, as of fall 2021, all
students receive focused business
mentorship throughout the entirety of
their enrollment. In 2021, the institute
appointed a new advisory board, with
members including Binta Niambi Brown,
Dream Hampton, Drew Dixon, Meshell
Ndegeocello, Sylvia Rhone and Wendy
Ong, to complement the work of its
faculty and staff.

CONFERENCE NPR’s Ann Powers moderat-
ed “The Way Back Home: How Musicians
Navigate Race and Borders,” a multi-
artist keynote featuring musician Youssou
N’Dour and others, at the school’s Pop
Conference in April.

Occidental College

LOS ANGELES

B At Occidental College, the study of
music business is embedded within the
liberal arts curriculum, where many
nonperforming music students double-
major in disciplines ranging from
economics to computer science to film
studies. Located in L.A., one of the
centers of the global music industry, the
school offers abundant access to
internships and has developed courses
such as introduction to music business,
where students collaborate to create artist
profiles and business plans that they then
execute through digital service providers
such as Bandcamp and Spotify, as well as
offfine. Occidental recently added a
state-of-the-art music studio and
computer lab, the Choi Family Music
Production Center, designed by Peter
Grueneisen of nonzero\architecture,
who’s known for his work for Sony Music,
DreamWorks and Hans Zimmer.

EVENT In March, Occidental College
president Harry J. Elam Jr. presided over
a panel discussion featuring Stephen
Cooper, alumnus and Warner Music
Group CEO; Charlie Cohen, alumnus

and WMG president of TV, film and live
theater; and Craig Kallman, a parent of
an Occidental sophomore and chairman/
CEO of Atlantic Records.

Oklahoma State University
Greenwood School of Music
STILLWATER, OKLA.

B OSU’s bachelor of science in music
industry, established in 2017, is now the

second-largest and fastest-growing music
program at the school, fueled by the
Greenwood School of Music’s new
facilities, which opened in 2021, and its
access to industry talent. Case in point:
OSU’s most famous alumnus, Garth
Brooks, will present in-person sessions on
the music industry this fall. The music
industry program houses student-run
music company Poke U, which comprises
a record label, music publisher, concert
promotion and musical products divisions.
Music industry majors also have the
opportunity to start an MBA program
during their senior year, earning a master’s
degree in business administration through
OSU’s Spears School of Business
accelerated MBA program in only one
additional year.

RESIDENCY The school’s McKnight Center
for the Performing Arts and the New York
Philharmonic in March announced a three-
year residency that will bring the orchestra
regularly to Stillwater to benefit students at
OSU and local public schools.

Pepperdine University
Institute for Entertainment,

Media and Sports

MALIBU, CALIF.

M For more than six years, Pepperdine’s
Institute for Entertainment, Media and
Sports has tapped the expertise of the
university’s Graziadio Business School for
both undergraduate- and graduate-level
studies immersed in the creative economy.
This summer, Pepperdine announced
Graziadio will now house IEMS to support
the institute, which continues to bolster
pathways to employment and leadership
opportunities in entertainment, media and
sports both locally and abroad. For 2022,
in cooperation with the business school,
IEMS partnered with two organizations
that are helping to lead the industry’s
digital transformation: Hollywood IT
Society (HITS) and OTT.X.

EVENT IEMS partnered with HITS on the
Entertainment Evolution Symposium,
which was held in September and focused
on the impact of technology and analytics
in entertainment, media and sports.

Rhodes College

Mike Curb Institute for Music
MEMPHIS, TENN.

B The historically rich and artistically
vibrant city of Memphis is woven into the
experience of all students at Rhodes
College’s Mike Curb Institute for Music.
Founded in 2006, the institute fosters
awareness and understanding of the
distinct musical traditions of the South and
music’s effects on its culture, history and
economy. The institute also immerses
students in the industry at large. In 2019, a
group of Curb fellows traveled to New

Occidental College in March hosted “Warner Music Group and Oxy: Building a Career in Media, Music &

Entertainment” for young alumni and students. From left: WMG’s Cohen, Atlantic Records’ Kallman, WMG’s
Steve Cooper, college president Elam and Jamila Chambers, executive director of the college’s career center.

York to meet with executives ranging from
attorneys who negotiate label deals to
brand relationship marketers to PR talent
to journalists covering the industry. Deeply
rooted in Rhodes’ broader liberal arts
focus, the institute aims to produce
graduates who not only know how to work
in the industry but also how to think
broadly about the world.

EVENTS In 2006, institute namesake

and music business veteran Mike Curb
bought the house at 1034 Audubon

Drive in Memphis — the first home Elvis
Presley bought with royalties he earned
from “Heartbreak Hotel” in 1956. Today, it
hosts the Audubon Sessions, a student-
produced concert series.

State University Of New
York, College At Oneonta
ONEONTA, N.Y.

B SUNY Oneonta’s music industry
program offers opportunities both in and
out of the classroom that prepare
students for successful music business
careers. With courses ranging from music
marketing and merchandising to audio
arts production, the school trains students
in all aspects of the industry who then put
course learning to practice by producing
live events on campus, including the
annual O-Fest concert, and through an
extensive internship program that places
them in nonperforming music, media and
entertainment industry settings across the
country. The college also offers student
grants to help fund off-campus learning
and networking experiences, including a
faculty-led trip to the annual NAMM
trade show in L.A. and Bonnaroo music
festival “externships.”

EVENT Alumnus Rit Venerus, one of Bill-
board'’s top business managers, recently
arranged for a virtual class meeting with
Grammy-winning artist John Mayer.

Syracuse University
Bandier Program for Recording and
Entertainment Industries
SYRACUSE, N.Y.

B Aside from a pandemic pause, the
Bandier program’s weekly Rezak guest

lecture series has taken place in person for
over 10 years, offering students the
opportunity to meet one-on-one with
speakers from across the industry, join
them for a small dinner and then lead a
large group discussion. This year, speakers
included Tat Tong, head of A&R for Sony
Music in Greater China; alumna Jacque-
line Saturn, president of Virgin Music
Label & Artist Services; and songwriter
Jennifer Decilveo (Andra Day’s “Rise Up”)
among a diverse group of more than 25
music luminaries. It’s just one of the ways
the program, a creative community
housed within the larger, high-spirited
student body of Syracuse, fortifies its
industry-facing curriculum.

COURSE Social media and data for the
music business helps upcoming graduates
gain an aptitude for developing solutions
to real-world industry scenarios.

University Of California
Los Angeles

Herb Alpert School of Music

LOS ANGELES

B Already well-entrenched in the music
business scene in L.A. and beyond,
UCLA’s Herb Alpert School of Music
continues to expand its offerings. Its new
bachelor of arts in music history and
industry launched in 2020 and builds on
the school’s bachelor’s degree in
musicology and its music industry minor,
with components including a yearlong
capstone course and an internship
program. The school’s faculty is also
striking chords. This summer, inaugural
dean Eileen Strempel was named to the
board of directors of the International
Council of Fine Arts Deans, a multinational
alliance of executive academic visual and
performing arts, design and media
administrators representing institutions of
higher education.

ENDOWMENT A major gift from former
Warner Bros. Records chairman Mo Ostin,
who died in July, funded construction of
the Evelyn and Mo Ostin Music Center,
which provides students with access to
the latest advances in music technology.
Ostin also was a member of the dean’s
board of advisers at UCLA.

206

BILLBOARD.COM

OCTOBER 8, 2022

MARC CAMPOS/OCCIDENTAL COLLEGE



2 I L]
FOR YOUR CONSIDERATION — “Best Rock Albuni’

“Her brilliant third album, Things Take Time, Take Time,
most reserved and thoughtful yet, full of everyday
observation and wry wisdom” Re]lingStone

“Atestament to the value of taking things slowly and
another high-water mark in a career seemingly destined

for many more.” JABIETY
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University Of Colorado
Denver

DENVER

B CU Denver’s College of Arts & Media,
home to the music and entertainment
industry studies program, employs an
activist-in-residence, and students work
closely with Youth On Record and other
nonprofits advancing the music industry.
The program bolsters its robust music
business curriculum with contemporary
studies of constituencies, advocacy, policy
implications and change agency within the
music and entertainment industries, and
courses offered include women in the
music industry, music cities, current issues
in the music industry and revolutionary
media. Recently, students and alumni
assisted in the development, marketing
and research of the acclaimed Amplify

Music program and have presented at the
Music Cities Convention, NAMM and
other forums.

ALUMNUS J.J. ltaliano, former head of
music programming at YouTube North
America, was named head of global hits at
Spotify in May.

University Of Miami

Frost School of Music

MIAMI

B Those enrolled in Frost’s music industry
program benefit from its small size
(approximately 100 students) within the
larger music school and university. They
have access to extracurricular offerings
including several student-run enterprises
(including 'Cane Records, Cat 5 Music and
Frost Sounds), a campus radio station, a
campus concert production organization,
numerous concert halls and a music

industry student association — not to
mention the diverse music industry
community in Miami itself. In the past year,
Republic Records CEO Monte Lipman and
president/COO Avery Lipman and global
superstar Pitbull have spoken to students.
ALUMNUS Rell Lafargue is president/COQO
at Reservoir Media.

University Of North Texas
College of Music

DENTON, TEXAS

M Located on the northern edge of the
Dallas-Fort Worth metroplex, UNT
continues to expand the offerings of the
country’s largest public university music
program. The school’s MBA in music
business graduated its second class in
spring 2022, and the program continues
to add new faculty and courses to
prepare students for jobs ranging from
A&R to arts venue management to union
leadership and publishing. In 2021, the
Yamaha Institution of Excellence
program included the UNT College of
Music in its inaugural list of 10 distin-
guished colleges and universities
recognizing extraordinary commitment
to innovation in the study of music.
Earlier this year, Tom Sumner, president
of Yamaha Corporation of America,
visited campus to speak with students.
FACULTY The College of Music recently
appointed Jessica Mufiz-Collado as-
sistant professor of music business,
Federico Llach assistant professor of
commercial music in the division of jazz
studies and Jeffrey Hepker assistant
professor of commercial music in the
division of composition studies.

University Of

Southern California

Jimmy lovine and

Andre Young Academy

LOS ANGELES

M lovine and Young Hall, which officially
opened in late 2019, is buzzing with
students engaged in the school’s unique
educational experience, which provides
interdisciplinary knowledge and skills
essential to developing breakthrough
technologies, products, systems and
businesses. From reimagining virtual
concert events to building a new artificial
intelligence-driven music platform,
students at the academy — endowed by
industry entrepreneurs Jimmy lovine and
Andre “Dr. Dre” Young — immerse in
cutting-edge experimentation and
graduate at the forefront of driving
innovation in the music industry and
beyond. The academy now offers a
bachelor of science in the arts, technol-
ogy and the business of innovation and a
master of science in integrated design,
business and technology.

COURSE A new minor combining the ex-
pertise of the lovine Young Academy with
USC’s Annenberg School for Journalism
and Communication offers the course
advancing journalism with human-cen-
tered design.

University Of

Southern California

Thornton School of Music

LOS ANGELES

B USC Thornton has provided an
expansive undergraduate music industry
program for more than 20 years and
continues to enrich its offerings. In the fall
of 2018, the school launched a master’s
degree in the music industry, an 18-month
graduate program comprised of courses in
copyright, concerts, artist management,
marketing data and analysis, and a
one-semester internship. After they
immerse in courses about topics such as
touring, marketing, branding, business and
law, all students have the opportunity to
work in a variety of industry sectors from
record labels and publishing to manage-
ment to promotion and touring.

EVENT Thornton’s Music Industry Sym-
posium, led by Warped Tour founder and
associate professor of practice Kevin
Lyman, produced a career networking
event that brought together 131 students
and professionals through their avatars in
an immersive virtual event.

William Paterson University
WAYNE, N.J.

M The final class taken by students in
William Paterson University’s music and
entertainment industries program focuses
on personal management in the music and
entertainment industry, putting the
concepts they’ve learned — from the role
of data and analytics to creativity to
contracts and budgeting — to the test in
real-world situations and puts a bow on
the university’s deep belief in graduating
future decision-makers with experience.
Students complete three to six internships
while enrolled at the school, located just
30 miles east of New York, which draws
professors who hold day jobs as artist
managers, business managers and other
industry roles. Members of the most
recent graduating class are already
working on tour with Tyler, The Creator,
with Mint Talent Group and at the PNC
Bank Arts Center in Holmdel, N.J.

EVENT Lorde’s manager Alex Sarti, from
Crush Management, and Jamie Kinelski,
vp of creative for Kobalt, have spoken to
students in recent months.

CONTRIBUTORS

Cathy Applefeld Olson, Thom Duffy,
Richard Smirke
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TYLER THE CREATOR DRAKE
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RAPHAEL SAADIQ  STEVE LACY

Oncof R&B's “...One of the most
most progressive talents prominent voices in R&B today”
- The Fader - Rolling Stone
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charts

Clockwise from top left:

Taylor Swift, Sam Smith,

Jon Batiste, and Bruno Mars and
Anderson .Paak of Silk Sonic.

Breaking Down The
Chart Success Of
Grammy Winners

Though it may not come as much of a surprise, winners at the Grammy
Awards very often experience success on the Billboard charts, too
— particularly for trophy recipients reaching the top 10 of both the
Billboard 200 albums chart and the Billbooard Hot 100 songs chart.

Below, Billboard looks at the intersection of critical and commercial
achievements over the past decade, and beyond, for chart-based insights
into what to potentially expect on music’s biggest night in February 2023.

Of the 64 album of the year
winners, 61 — or 95% — have
hit the Billboard 200’s top 10
(two of which did so for the first

time following their Grammy
victories). Twenty-six in a row

did so from 1996 to 2021, the
longest streak of all time.

OCTOBER 8, 2022

—GARY TRUST

Of the 64 record of the year
winners, 53 — or 83% —
have reached the Hot 100’s
top 10. Thirteen in a row
have since 2010, the second-
longest streak, after a 23-
year run from 1965 to 1987.

GO TO BILLBOARD.COM FOR COMPLETE CHART DATA

THE LAST 10 ALBUM OF THE YEAR
WINNERS ON THE BILLBOARD 200

YEAR Title Artist PEAK
No.1,

PUEN Babel Mumford&Sons ¢ "

p{JCN Random Access Memories DaftPunk u;e]ks
p{yCl Morning Phase Beck No.3
N No.1,

plIil 1989 Taylor Swift |\ oo
2017 P25 Adele

dele 10 weeks
p it 24K Magic Bruno Mars No.2
No. 4,

p1JCE Golden Hour Kacey Musgraves ¢ ...

pL 11l When We AllFall Asleep, WhereDoWe Go? _ Billie Eilish

No.1,
3 weeks

plipi M folklore

No.1,

Taylor Swift o .\

pliy2 We Are

Jon Batiste No.25

THE LAST 10 RECORD OF THE YEAR
WINNERS ON THE BILLBOARD HOT 100

YEAR Title

“Somebody That1Used ToKnow” Gotye feat. Kimbra

Artist PEAK

No.1,
8weeks

“Get Lucky”

Daft Punk feat. Pharrell Williams No.2

“Stay With Me”

Sam Smith No.2

“Uptown Funk!” Mark Ronson feat. Bruno Mars

No.1,
14 weeks

pl i@ “Hello”

No.1,

Adele 10 weeks

pitE “24K Magic”

Bruno Mars No. 4

piCE “This s America”

Childish Gambino

No.1,
2 weeks

pIy10 “Bad Guy”

No.1,

Billie Eilish DS

pliyiW “Everything | Wanted”

Billie Eilish No.8

p1i»»8 “Leavethe DoorOpen” Silk Sonic (Bruno Mars & Anderson .Paak)

No.1,
2 weeks

Six of the last 10 album
of the year winners led
the Billboard 200.
Historically, 67% of all
recipients (43 of 64)
have reached No. 1.

Likewise, six of the
last 10 record of
the year winners

topped the Hot 100.
Historically, 53% of all
recipients (34 of 64)
have led the list.

ILLUSTRATION BY CELINA PEREIRA
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Top Album Sales

Artist Title

IMPRINT/DISTRIBUTING LABEL

LAST WEEK
THIS WEEK
WKS. ON
CHART

5 Seconds Of Summer 58085 !
BMG

BLACKPINK BornPink

YG/INTERSCOPE/IGA

Alice In Chains Dirt g5

COLUMBIA/LEGACY

NCT 127 2Baddies

SM

Marina And The Diamonds ElectraHeart 4
ATLANTIC UK/ELEKTRA/3EE

Kelsea Ballerini Subject ToChange
BLACK RIVER

Phoebe Bridgers Stranger In The Alps 12
DEAD OCEANS

TWICE Between 1&2: 11th Mini Album (EP) 5

JYP/IMPERIAL/REPUBLIC

Ozzy Oshourne PatientNumber9 5

EPIC

Harry Styles Harry’s House 19

ERSKINE/COLUMBIA

Jackson Wang MagicMan 4

BBRISING/WARNER

Alex G God Save The Animals

DOMINO

HARRY STYLES' HARRY'S HOUSE Pink Floyd Animals
13 4
Harry Styles continues to rule as both the year’s top- @ PINK FLOYD/LEGACY
Harry’s House selling album in the United States across
all formats (607,000 copies sold through @ P9 ENHYPEN Manifesto:Day1(EP) g

Sept. 29, according to Luminate) and best- BE'LIFT LAB/GEFFEN/IGA

selling vinyl release (359,000). In the latest

tracking week, the set sold 7,000 copies in total (No. 10 on Top Album Sales, up 18%)
with vinyl making up 4,500 of that sum (No. 5 on Vinyl Albums, up 23%).

In total, nine albums have sold at least 100,000 vinyl copies in 2022. At this point
a year ago (week ending Sept. 30, 2021), 14 albums had accomplished the feat, with
Taylor Swift’s evermore standing then as the top seller (177,000). Ultimately, 2021 end-
ed with 35 releases surpassing 100,000 in vinyl sales, led by Adele’s 30, with 318,000.

Notably, year-to-date vinyl album sales stand at 28.55 million, up just 0.9% from
2021(28.3 million in the week ending Sept. 30, 2021), which closed with 41.72 million

vinyl albums sold, marking a gain of 51.4% from 27.55 million in 2020. Last year also A 18 ;::::x:’oa Mac Rumours 46

Vieux Farka Toure Et Khruangbin Al

NIGHT TIME STORIES/DEAD OCEANS

The Wonder Years The Hum Goes OnForever
LONELIEST PLACE ON EARTH/HOPELESS

Swedish House Mafia Paradise Again
SSA/REPUBLIC

marked the 16th in a row that vinyl album sales grew and was the largest year for viny!
album sales since Luminate began tracking sales in 1991.

With 12 weeks left in the 2022 tracking year, remaining hot-selling vinyl albums il 19
due out include the wide release of Beyoncé’s Renaissance (Oct. 7), Red Hot Chili
Peppers’ Return of the Dream Canteen (Oct. 14), a deluxe edition of Vince Guaraldi
Trio’s A Charlie Brown Christmas soundtrack (Oct. 14), Taylor Swift’s Midnights
(Oct. 21), The Beatles’ Revolver reissue (Oct. 28) and Bruce Springsteen’s Only the
Strong Survive (Nov. 11). —KEITH CAULFIELD

Silk Sonic (Bruno Mars & Anderson .Paak)
An Evening With Silk Sonic 3!

AFTERMATH/ATLANTIC/AG

Death Grips PowersThatB

THIRD WORLDS/HARVEST

2]4 GO TO BILLBOARD.COM FOR COMPLETE CHART DATA OCTOBER 8, 2022
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HOT 100 SONGWRITERS
NO.

1

Youre Shines
Bright With
‘Sunroof’

Nicky Youre tallies a

Hot 100 Songwriters

#1for 4 WEEKS|
Nicky Youre

Harry Styles

fourth week at No. 1on

the Hot 100 Songwriters TIE @M Kid Harpoon

chart thanks to the

continued success of
his breakthrough single,

Zach Bryan

“Sunroof,” with dazy. The
song dips one slot on the
Hot 100 in its 18th week on

Dave Bayley

the chart, down from its
previous No. 4 peak.

Steve Lacy

Only three other artists
have had longer stints atop
Hot 100 Songwriters this

Bad Bunny

year: Lin-Manuel Miranda
(15 weeks), Kate Bush
(eight) and Bad Bunny

Lil Baby

(five). Notably, Youre is the
only credited songwriter
on “Sunroof,” helping

Ernest

boost his chart points on
Hot 100 Songwriters.
—XANDER ZELLNER

Kate Bush

HOT 100 PRODUCERS
NO.

3

‘Tomorrow 2’
Yields Chart
Debut For
Macaroni Toni

Macaroni Toni (real name:

#1for 2 WEEKS |
Steve Lacy

Antonio Anderson) debuts

at No. 8 on the Hot 100 TIE gl Kid Harpoon

Producers chart following

his production work on

GloRilla and Cardi B's new TIE

Tyler Johnson

single, “Tomorrow 2.” He’s
the sole credited producer
on the track.

Austin Shawn

The hit arrives at No. 9
on the Billboard Hot 100
— earning GloRilla her first

Dazy

top 10 entry and Cardi B
her 11th — at No. 2 on Hot

Joey Moi

Rap Songs and at No. 3 on
Hot R&B/Hip-Hop Songs.
Macaroni Toni scores his

Macaroni Toni

first production credit on
the Hot 100 with the song.
He concurrently debuts

Dann Huff

at No. 1on Rap Producers
and at No. 2 on R&B/Hip-
Hop Producers. -X.Z.

Cirkut
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Recording Academy members, your participation
in the voting process is what makes the GRAMMY
music'’s highest honor.

As you cast your votes, please make the time to give
each entry — and your peers — the consideration and
respect they deserve.

/
S RECORDING

age A\CADEMY*



Chal‘ts DATA FOR WEEK OF 10.08.2022

I
STREAMING SONGS

No.

1

‘Unholy’ Blessing: Smith And Petras
Land First Streaming No. 1

Sam Smith and Kim Petras (above) each lead the Streaming Songs chart for the first
time with “Unholy,” which debuts with 23.2 million official U.S. streams in the week
ending Sept. 29, according to Luminate.

“Unholy” concurrently starts at No. 3 on the Billboard Hot 100 and follows four
Streaming Songs top 10s for Smith in the mid-2010s, led by “Stay With Me,” which
peaked at No. 4 in 2014. It’s Petras’ first trip to each chart.

In between Smith’s last top 10, “Too Good at Goodbyes” (No. 5, 2017), and
“Unholy,” the artist had reached Streaming Songs four times, rising as high as No. 21
with “How Do You Sleep?” in 2019.

“Unholy” achieves a splashy debut thanks in large part to prominent marketing
of the then-unreleased song on TikTok, first teased on the platform over a month
before its eventual arrival. ~KEVIN RUTHERFORD

LAST WEEK

=
=
2
=
=

Streaming Songs

Title

IMPRINT/PROMOTION LABEL
Unholy
EMI/CAPITOL

Bad Habit

L-M/RCA

Artist

Sam Smith & Kim Petras

Steve Lacy

WKS. ON
CHART

Tomorrow 2
CMG/INTERSCOPE

GloRilla & Cardi B

Me Porto Bonito Bad Bunny & Chencho Corleone 2
RIMAS

Super Freaky Girl NickiMinaj
'YOUNG MONEY/REPUBLIC/UNIVERSAL

Titi Me Pregunto Bad Bunny 21
RIMAS

Something In The Orange ZachBryan 4
BELTING BRONCO/WARNER

As It Was Harry Styles %
ERSKINE/COLUMBIA

You Proof Morgan Wallen 4
MERCURY/BIG LOUD/REPUBLIC

Under The Influence ChrisBrown ¢

CBE/RCA

RADIO SONGS

NO.

10

Sia’s ‘Unstoppable’ Reaches Top 10

Sia returns to the top 10 of the all-format Radio Songs chart as the aptly titled,
6-year-old “Unstoppable” lifts 16-10, up 12% to 34.5 million in audience, according
to Luminate. The singer-songwriter last appeared in the ranking’s top 10 in 2016
with “Cheap Thrills” (featuring Sean Paul), which held at No. 1 for an eight-week stint
beginning that August.

Notably, the two tracks are from the same album — Sia’s 2016 release, This Is
Acting, which debuted at its No. 4 best on the Billboard 200 that February and
spent 83 weeks on the chart through 2018. “Unstoppable” subsequently drew buzz
on TikTok, and radio promotion for it began earlier this year.

Sia has also hit the Radio Songs top 10 as a featured act on two tracks, both in
2012: Flo Rida’s “Wild Ones” (No. 3 peak in May) and David Guetta’s “Titanium”

(No. 7, August). —GARY TRUST

LAST WEEK

]
=
2
=
=

Radio Songs

Title

IMPRINT/PROMOTION LABEL

#1for 8 WEEKS
As It Was

ERSKINE/COLUMBIA

Sunroof
THIRTY KNOTS/COLUMBIA

Artist

Harry Styles

Nicky Youre & dazy

WKS. ON
CHART

1Like You (A Happier Song)

Post Malone Featuring Doja Cat

16
MERCURY/REPUBLIC
About Damn Time Lizzo
NICE LIFE/ATLANTIC
Late Night Talking Harry Styles ;
ERSKINE/COLUMBIA
Vegas Doja Cat 9
HOUSE OF IONA/KEMOSABE/RCA
Bad Habit Stevelacy ¢
L-M/RCA
1 Ain’t Worried OneRepublic 10
MOSLEY/INTERSCOPE
She Had Me At Heads Carolina Cole Swindell 4
WARNER MUSIC NASHVILLE/WMN
Unstoppable Sia |5

MONKEY PUZZLE/RCA/LEGACY/CRUSH MUSIC

218
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I
MAINSTREAM TOP 40

4

Doja Cat’s ‘Vegas’ Shines At Pop Radio

“Vegas” by Doja Cat makes the greatest gain in plays among the top 10 of the
Mainstream Top 40 chart — 1,261 more plays week over week, according to Lumi-
nate — as it pushes from No. 5 to No. 4. (She concurrently spends a second week
at No. 1as a featured artist on Post Malone’s “I Like You [A Happier Song].”)
Notably, “Vegas,” from the Elvis movie soundtrack, samples Big Mama Thorn-
ton’s 1952 classic “Hound Dog,” which Elvis Presley famously covered and subse-
quently sent to No. 1 on multiple Billboard charts in 1956. One location especially
welcoming of “Vegas” is Presley’s home state of Mississippi. Says Matt Mony,
program director of WYOY Jackson, Miss., which played the song 84 times dur-
ing the week of Sept. 26-Oct. 2: “The ‘Hound Dog’ sample really gives us some-
thing that stands out. With so many people here visiting Tupelo [where Presley

was born], we truly got a hit that felt like it belonged to Mississippi.’~GARY TRUST

Mainstream Top 40

Title Artist

IMPRINT/PROMOTION LABEL

LAST WEEK
THIS WEEK
WKS. ON
CHART

I Like You (A Happier Song)

MERCURY/REPUBLIC

Post Malone FeaturingDojaCat 17

Sunroof
THIRTY KNOTS/COLUMBIAY

Nicky Youre & dazy

As It Was

ERSKINE/COLUMBIA

Harry Styles 27

Vegas
HOUSE OF IONA/KEMOSABE/RCA

Doja Cat 1

About Damn Time Lizzo g
NICE LIFE/ATLANTIC

Late Night Talking

ERSKINE/COLUMBIA

Harry Styles 19

1 Ain’t Worried

MOSLEY/INTERSCOPE

OneRepublic 12

Bad Habit

L-M/RCA

Steve Lacy 10

Glimpse Of Us Joji 1,

BBRISING/WARNER

Hold Me Closer

EMI/MERCURY/INTERSCOPE

Elton John & Britney Spears 6

ADULT CONTEMPORARY

17

Legacy Acts Continue To Build At AC

Harry Styles tops the Adult Contemporary airplay chart for a fifth week with “As
It Was” — his second leader on the list after “Adore You” reigned for 10 weeks in
2020. Plus, Nicky Youre and dazy ascend to No. 8 with “Sunroof,” each act’s first
entry on the ranking.

Meanwhile, two veterans of the format scale the chart with notable latest hits:
Richard Marx (above) rises to No. 17 on AC with “Same Heartbreak Different Day.”
He has now appeared on the chart in five consecutive decades, dating to his 1987
debut. The song is from his album Songwriter, released Sept. 30.

Plus, Diane Warren — with 17 AC No. 1s as a writer already — climbs to
No. 23 with “Sweet,” thanks to her co-write on the track sung by Jon Batiste and
Pentatonix. The song is from her curated collaborative 2021 alboum, The Cave

Sessions, Vol. 1. “It's me being DJ Diane,” she told Billboard upon its release. -G.T.

Adult Contemporary

Title Artist

IMPRINT/PROMOTION LABEL

LAST WEEK
THIS WEEK
WKS. ON
CHART

As It Was

ERSKINE/COLUMBIA

Harry Styles

Cold Heart (PNAU Remix)

ROCKET/MERCURY/EMI/INTERSCOPE

Elton John & Dua Lipa 59

Shivers
ATLANTIC

Unstoppable

MONKEY PUZZLE/RCA/LEGACY/CRUSH MUSIC

Ed Sheeran 53

sia 7

Ghost

RAYMOND BRAUN/DEF JAM

Justin Bieber 46

Easy On Me Adele g

COLUMBIA

Heat Waves
WOLF TONE/POLYDOR/REPUBLIC

Glass Animals 43

Sunroof
THIRTY KNOTS/COLUMBIA

Nicky Youre & dazy 13

Hold Me Closer

EMI/MERCURY/INTERSCOPE

Elton John & Britney Spears 6

Numb Little Bug

MOON PROJECTS/REPUBLIC

Em Beihold 19
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I
COUNTRY AIRPLAY

NO.

1

Swindell Reigns, Messina Approves

Cole Swindell (above) earns his first four-week stint at No. 1, among eight leaders,
on Billboard’s Country Airplay chart with “She Had Me at Heads Carolina.” In the
week ending Oct. 2, the song drew 31 million impressions, according to Luminate
— the top weekly total this year.

Swindell co-wrote the single — which tips its cap to Jo Dee Messina’s
No. 2-peaking 1996 debut hit, “Heads Carolina, Tails California” — with Jesse
Frasure, Ashley Gorley and Thomas Rhett. Tim Nichols and Mark D. Sanders, who
co-penned Messina’s song, receive additional credits.

“Out of any song they could have chosen from that time ... this was an honor,”
says Messina. “At [my] shows today, even before the release of [Swindell’s single],
‘Heads Carolina’ has had a huge response that hasn’t died down over the years.
When | look at the success that it has, it brings me joy because | always believed
that the song was timeless.” —JIM ASKER

Country Airplay

Title Artist

IMPRINT/PROMOTION LABEL

LAST WEEK
THIS WEEK
WKS. ON
CHART

She Had Me At Heads Carolina

WARNER MUSIC NASHVILLE/WMN

Cole Swindell 17

You Proof
MERCURY/REPUBLIC/BIG LOUD

Morgan Wallen

The Kind Of Love We Make

RIVER HOUSE/COLUMBIA NASHVILLE

Luke Combs 16

5Foot9

HUBBARD HOUSE/EMINASHVILLE

Tyler Hubbard 20

Wishful Drinking

ATLANTIC/WARNER MUSIC NASHVILLE/WEA

Ingrid Andress With Sam Hunt 40

Ghost Story

CAPITOL NASHVILLE

Carrie Underwood 29

Half Of Me

VALORY/BMLG

Thomas Rhett Featuring Riley Green 18

Take My Name

STONEY CREEK

Parmalee 51

Truth About You

RISER HOUSE/COLUMBIA NASHVILLE

Mitchell Tenpenny 39

Don’t Come Lookin’
BIG MACHINE

Jackson Dean 31

TOP COUNTRY ALBUMS

NO.

3

‘Change’ Leads To Familiar Success

Kelsea Ballerini (above) earns her fifth top 10 on Top Country Albums as Subject To
Change debuts at No. 3. Released Sept. 23, it earned 19,000 equivalent album units
(with 10,000 in album sales) in the week ending Sept. 29, according to Luminate.
Ballerini co-produced the studio set — which features Kelly Clarkson and Carly
Pearce on the track “You’re Drunk, Go Home” — and is credited as a writer on all 15
of its songs. It follows Ballerini, which arrived at its No. 9 best in September 2020,
and Kelsea, which debuted at its No. 2 peak that April. Before that, the singer-
songwriter released Unapologetically (No. 3, 2017) and The First Time (No. 4, 2015).
The new album’s lead single, “Heartfirst,” ranks at No. 24 on Country Airplay with
5.4 million impressions. On the multimetric Hot Country Songs chart, it pushes 38-
33, bolstered by 3 million official U.S. streams (up 12%). -J.A.

Top Country Albums

Artist Title

IMPRINT/DISTRIBUTING LABEL

LAST WEEK
THIS WEEK
WKS. ON
CHART

Morgan Wallen
BIG LOUD/REPUBLIC

Dangerous: The Double Album

ZachBryan

BELTING BRONCO/WARNER

American Heartbreak 19

Kelsea Ballerini
BLACK RIVER

Subject To Change 1

Luke Combs

RIVER HOUSE/COLUMBIA NASHVILLE/SMN

Growin’ Up n

Kane Brown
ZONE 4/RCA NASHVILLE/SMN

DifferentMan 3

Luke Combs

RIVER HOUSE/COLUMBIA NASHVILLE/SMN

This One’s For You 278

Morgan Wallen

BIG LOUD

Taylor Swift

REPUBLIC

If IKnow Me 226

Red (Taylor’s Version) 46

Luke Combs

RIVER HOUSE/COLUMBIA NASHVILLE/SMN

What You See Is What You Get 151

Elvis Presley
RCA/SONY STRATEGIC MARKETING GROUP/LEGACY

The Essential Elvis Presley 4
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- MINA KIMES

ESPN'S NFLLIVE

- ADAM MCKAY

ACADEMY AWARD WINNING FILMMAKER

- MIKE SCHUR

- THE GUARDIAN

- FREEZING COLD TAKES

NEW YORK TIMES BEST-SELLER, EMMY & PEABODY
AWARD-WINNING CO-CREATOR OF “PARKS AND RECREATION”,
“MDSE FROM “THE OFFICE™
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TOP ROCK & ALTERNATIVE ALBUMS

"

‘Dirt’ Sparkles Again In Its Reissue

A remastered reissue of the 1992 album Dirt by Alice in Chains (above), which was
rereleased to commemorate its 30th anniversary, reaches No. 1 on the Top Rock &
Alternative Albums, Top Rock Albums, Top Alternative Albums and Top Hard Rock
Albums charts. It also reenters the Billboard 200 at No. 9, marking its first visit to the
top 10 since it debuted and peaked three decades ago at No. 6.

In the week ending Sept. 29, Dirt earned 26,000 equivalent album units in the
United States (up 641%), according to Luminate. Of that sum, album sales make up
23,000 — including 22,500 in vinyl sales.

The Grammy Award-nominated title is the band’s longest-charting entry on
the Billboard 200, with 103 weeks on the list. It also scored five Mainstream Rock
Airplay hits, led by the No. 7-peaking “Rooster” in April 1993.

-KEVIN RUTHERFORD

Top Rock & Alternative Albums

Artist

IMPRINT/DISTRIBUTING LABEL

Title

LAST WEEK
THIS WEEK
WKS. ON
CHART

Alice In Chains
COLUMBIA/LEGACY

ZachBryan

BELTING BRONCO/WARNER

American Heartbreak 19

Steve Lacy GeminiRights |,
L-M/RCA

Taylor Swift Folklore ¢
REPUBLIC

Queen GreatestHits g
HOLLYWOOD

Fleetwood Mac Rumours g,

WARNER/RHINO

Elton John

ROCKET/ISLAND/UME

Creedence Clearwater Revival
FANTASY/CONCORD

Diamonds 255

Chronicle The 20 Greatest Hits 297

Elvis Presley
RCA/SONY STRATEGIC MARKETING GROUP/LEGACY

The Essential Elvis Presley 97

Imagine Dragons
KIDINAKORNER/INTERSCOPE/IGA

Mercury - Act1 4

ROCK & ALTERNATIVE AIRPLAY

"

‘Tippa My Tongue’ Fuels Red-Hot Year

The Red Hot Chili Peppers (above) earn their fourth No. 1 on Rock & Alternative
Airplay with “Tippa My Tongue.” It’s the band’s second leader this year following a
14-week stint atop the list with “Black Summer,” the lead single from its April album,
Unlimited Love. The group is the only act with two No. 1s on the chart in 2022. Con-
currently, “Black Summer” places at No. 5 in its 35th week on the list.

“Tongue” reaches the top slot with 4.3 million audience impressions earned in the
United States in the week ending Oct. 2, according to Luminate. It’s the first single
from the group’s second album of 2022, Return of the Dream Canteen, due Oct. 14.

“Tongue” also holds at No. 4 on Alternative Airplay and at No. 8 on Mainstream
Rock Airplay and ranks at No. 40 on Adult Alternative Airplay. On Alternative
Airplay, “Tongue” is the band’s 27th top 10-charting hit, just one shy of tying Foo
Fighters’ all-time record. -K.R.

Rock & Alternative Airplay

Title

IMPRINT/PROMOTION LABEL

Artist

LAST WEEK
THIS WEEK
WKS. ON
CHART

Tippa My Tongue
WARNER

Red Hot Chili Peppers

Boy

ISLAND/REPUBLIC

The Killers 9

Here To Forever Death Cab For Cutie
BARSUK/ATLANTIC

No Apologies PapaRoach .
NEW NOIZE/ADA

Black Summer Red Hot Chili Peppers 35
WARNER

Ramon Ayala Giovannie & The HiredGuns 5,

TEJANO PUNK BOYZ/CRUSH SOUTH/WARNER MUSIC NASHVILLE/CRUSH MUSIC/WARNER

Running Up That Hill (A Deal With God)

FISH PEOPLE/NOBLE AND BRITE/RHINO/WARNER

Kate Bush 7

Supermodel Maneskin 5,
SONY MUSIC LATIN/ARISTA
Natural Born Killer Highly Suspect 13
FRKST/ROADRUNNER/3EE
Tek It Cafune 6

AURELIANS CLUB/ELEKTRA/3EE
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Best Rock Song

Best Rock Performance
WAVES OF TIME

Blu Eye Extinction

Best R&B Song
DROP THAT
Jimi Jones ft. Mark Evich

UJ

‘ﬁ
)

from

Best Rock Song

Best Rock Performance
WHO YOU WANNA BE
Blu Eye Extinction

Best Rap Performance
HEY SHORTIE

Tony Camm ft. Tra'zae,
Scottie Clinton and Lovell

NS B =

sotopia Records

Best Music Video
WAVES OF TIME
Blu Eye Extinction

Best Rock Song
BAD4YOU
Lemoyne Alexander

©2022 ISOTOPIA RECORDS

JAND

BLU EYE EXTINCTION

PHOTO: MIKIODO

Best Music Film
BLU EYE EXTINCTION UKTOUR
Dir: Travis Ferguson

Best Music Video

CLOSE TO ME

Paul Natural ft. Miette Hope
Dir: Luke Moellman
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HOT R&B/HIP-HOP SONGS

Hot R&B/Hip-Hop Songs

Title Artist

Sx
IMPRINT/PROMOTION LABEL £3
=0

LAST WEEK
THIS WEEK

Bad Habit Steve Lacy
L-M/RCA

-

Super Freaky Girl NickiMinaj 7

YOUNG MONEY/REPUBLIC

Tomorrow 2 GloRilla&CardiB

CMG/INTERSCOPE

NO.

3

About Damn Time Lizzo ,,
NICE LIFE/ATLANTIC

4 Wait For U Future Featuring Drake & Tems 2
FREEBANDZ/EPIC
« »
T0m01‘l‘0W 2 D ebuts At NO. 3 @ Jimmy Cooks Drake Featuring 21Savage ¢

“Tomorrow 2” by GloRilla (above right) and Cardi B (above left) storms onto the OVO SOUND/REPUBLIC

Hot R&B/Hip-Hop Songs chart at No. 3. The song — a remix of GloRilla’s “Tomor-
row” — earned 19.7 million official U.S. streams in the week ending Sept. 29, ac- 6
cording to Luminate, and debuts at No. 2 on R&B/Hip-Hop Streaming Songs. (All

First Class JackHarlow oo
GENERATION NOW/ATLANTIC

versions of the title are combined for tracking and charting purposes.) Under The Influence Chris Brown 4
The debut gives GloRilla her first top 10 entry on Hot R&B/Hip-Hop Songs CBE/RCA

after reaching a No. 11 high with breakout track “F.N.F. (Let’s Go),” with Hitkidd, in

September. (‘F.N.F” rebounds 17-15 on the current chart.) 7 :R';joat):mmngom Beyonce 15
Cardi B, meanwhile, clocks her 18th top 10 and second of 2022 after “Hot Shit”

with Ye and Lil Durk hit No. 7 in July. On the Billboard Hot 100, “Tomorrow 2” de- 9 In A Minute Lil Baby 2%

buts at No. 9, securing GloRilla’s first top 10 and giving Cardi B her sixth consecu-
tive year with a top 10 hit. —TREVOR ANDERSON

MAINSTREAM R&B/HIP-HOP AIRPLAY

QUALITY CONTROL/MOTOWN/CAPITOL

Mainstream R&B/Hip-Hop Airplay

Title Artist

IMPRINT/PROMOTION LABEL

LAST WEEK
THIS WEEK
WKS. ON
CHART

Wait ForU Future Featuring Drake & Tems

FREEBANDZ/EPIC

LastLast BurnaBoy I

BAD HABIT/ON A SPACESHIP/ATLANTIC

Free Mind Tems o,
LEADING VIBE

Good Love City Girls &Usher |,

QUALITY CONTROL/MOTOWN/CAPITOL

NO.

1

In A Minute LilBaby

QUALITY CONTROL/MOTOWN/CAPITOL

Future Breaks Kodak’s Radio Record Sleazy Flow SleazyWorld Go Featuring LilBaby |
SLEAZYWORLD/ISLAND/REPUBLIC
Just 20 weeks after Kodak Black’s “Super Gremlin” posted a then-record 13th
week at No. 1 on the Mainstream R&B/Hip-Hop Airplay chart, “Wait 4 U” by Future Staying Alive DJKhaled Featuring Drake & LilBaby ¢
(above), featuring Drake and Tems, claims the title with an unprecedented 14th WETHE BEST/EPIC
week at the summit. The collaboration’s feat occurs after a 2% gain in plays in the F.N.F. (Let's Go) Hitkidd & GloRilla
tracking week ending Oct. 2, according to Luminate. CA‘MPS:)UT.HSBLACND\ZE 19
The quick switch between recordholders comes after over a decade’s wait for a
new overall champ. Before “Wait” and “Gremlin,” Jamie Foxx’s “Blame It” (featuring All Mine Brent Faiyaz 0
T-Pain) topped the 29-year-old chart’s leaderboard with 12 weeks at No. 1in 2009. LOSTKIDS
Beyond its record status on Mainstream R&B/Hip-Hop Airplay, “Wait”
became Future’s first Billboard Hot 100 No. 1 as a lead artist in April, and, this Jimmy Cooks Drake Featuring 21 Savage 7

issue, continues its reign atop R&B/Hip-Hop Airplay and Rap Airplay for a ninth 0VO SOUND/REPUBLIC

and 12th week, respectively. -T.A.
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HOT LATIN SONGS

"

Bad Bunny And Chencho Corleone’s
20-Week Command

Bad Bunny (above) and Chencho Corleone’s “Me Porto Bonito” logs a 20th week at
No. 10on Hot Latin Songs, becoming the 12th track to accomplish such a feat.

Bad Bunny is the third artist — joining Enrique Iglesias and J Balvin — to have
two songs spend at least that much time atop Hot Latin Songs, after he previously
held No. 1for 27 weeks with “Dakiti” with Jhay Cortez.

Luis Fonsi and Daddy Yankee'’s “Despacito” (featuring Justin Bieber) holds the
record for the most weeks leading the chart, with 56 in 2017-18.

“Me Porto Bonito” benefits from 8 million U.S. audience impressions earned in
the week ending Sept. 29 (up 18%), according to Luminate. Meanwhile, it dips 4% in
streams to 12 million. —PAMELA BUSTIOS

Hot Latin Songs

Title

IMPRINT/PROMOTION LABEL

Artist

LAST WEEK
THIS WEEK

Me Porto Bonito
RIMAS

Bad Bunny & Chencho Corleone

Titi Me Pregunto

RIMAS

Bad Bunny

WKS. ON
CHART

21

Moscow Mule Bad Bunny

RIMAS

21
RIMAS
Efecto Bad Bunny 2
RIMAS
Provenza KarolG 5
UNIVERSAL MUSIC LATINO/UMLE
Gatubela Karol G x Maldy 5
UNIVERSAL MUSIC LATINO/UMLE
Despecha Rosalia 9
COLUMBIA
Ojitos Lindos Bad Bunny & BombaEstereo o,
RIMAS
Party Bad Bunny & Rauw Alejandro 2
RIMAS
Neverita BadBunny

LATIN AIRPLAY

3

Rosalia Scores Solo Latin Airplay No. 1

Rosalia’s “Despecha” reaches No. 1 on the Latin Airplay chart thanks to a 19%
increase in audience impressions, to 9.3 million, earned in the United States in the
week ending Oct. 2, according to Luminate. It concurrently spends a second week
atop Tropical Airplay.

The recent single needed just eight weeks to crown Latin Airplay, marking the
fastest trek for the Spaniard to the chart’s pinnacle among her five No. 1s.

In addition to “Despecha” serving as her fourth consecutive leader on the chart,
it checks off a new milestone for Rosalia: It becomes her first No. 1 — and stands
as her first entry — on the ranking unaccompanied by other acts. Of her previous
four chart-toppers, three were collaborations with her in a lead role (Ozuna on
“Yo X Ti, Tu X Mi,” Bad Bunny on “La Noche de Anoche” and The Weeknd on “La
Fama”) while she was featured, alongside Farruko, on Sech, Daddy Yankee and
J Balvin’s “Relacion.” -P.B.

Latin Airplay

Title

IMPRINT/PROMOTION LABEL

Artist

LAST WEEK
THIS WEEK

Despecha Rosalia

COLUMBIA

Provenza Karol G

UNIVERSAL MUSIC LATINO/UMLE

WKS. ON
CHART

MUSIC VIP

SinFin Romeo Santos & Justin Timberlake 4
SONY MUSIC LATIN

Me Porto Bonito Bad Bunny & Chencho Corleone 1
RIMAS

LaBachata Manuel Turizo 4,
LA INDUSTRIA/SONY MUSIC LATIN

Titi Me Pregunto BadBunny
RIMAS

Modo Crudo GerardoOrtiz 11
BAD SIN/SONY MUSIC LATIN

Gatubela KarolGxMaldy
UNIVERSAL MUSIC LATINO/UMLE

MAMIII Becky G X Karol G 33
KEMOSABE/RCA/SONY MUSIC LATIN

Calidad Grupo Firme & Luis Mexia 4
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CHRISTIAN AIRPLAY

NO.

1

‘How Far’ Goes The Distance

Tasha Layton (above) lands her second Christian Airplay No. 1 with “How Far.” In
the week ending Oct. 2, the single drew 7.2 million audience impressions, accord-
ing to Luminate. Layton, originally from Pauline, S.C., and now based in Nashville,
co-wrote the song with AJ Pruis, Matthew West and her husband, Keith Everette
Smith (who also serves as the track’s producer).

“I've been so inspired by the messages I've received about ‘Far; ” Layton says.
“Listeners have told me their stories and how the song inspires them to reach
out in compassion to those they love. I'm so grateful for the way that this song is
motivating people.”

The track, from Layton’s album of the same name that arrived in May, follows
“Look What You've Done,” which topped Christian Airplay for a week last Decem-
ber. Her other top 10 entry on the chart, “Into the Sea (It's Gonna Be OK),” reached
No. 9 in October 2020. -JIM ASKER

Christian Airplay

Title

IMPRINT/PROMOTION LABEL

Artist

LAST WEEK
THIS WEEK

2 How Far
BEC

TashaLayton

WKS. ON
CHART

1 2 The Goodness tobyMac Featuring Blessing Offor 18
FOREFRONT/CAPITOL CMG
+ BB God Is In This Story Katy Nichole + Big Daddy Weave -
CURB-WORD/CENTRICITY
3 [ Getting Started Jeremy Camp 27
STOLEN PRIDE/SPARROW/CAPITOL CMG
WholAm BenFuller ¢
ESSENTIAL/PLG
@ Build A Boat Colton Dixon 19
HEAR IT LOUD/ATLANTIC/FAIR TRADE
5 W Always Chris Tomlin
RIVERMUSIC/SPARROW/CAPITOL CMG
@ New Creation MacPowell ,;
MAC POWELL/SPARROW/CAPITOL CMG
10 Fill My Cup Andrew Ripp 2
HOLLY STREET/BOXER POET
@ Same God Elevation Worship Featuring Jonsal Barrientes 5

ELEVATION WORSHIP/PLG

NO.

1

Sapp Scores Sixth No. 1

Marvin Sapp scores his sixth No. 1 on the Gospel Airplay chart with “All in Your
Hands.” The song, co-written by Sapp and Stan Jones and produced by Aaron
Lindsey, is the lead single from Substance, which arrived on Top Gospel Albums
atits No. 9 peak in June. The album gave Sapp, the senior pastor at Lighthouse
Full Life Center Church in Grand Rapids, Mich., his 14th top 10 on the chart.

Sapp last led Gospel Airplay with “Thank You for It All” for a week in October
2020 and first reached No. 1 with “Never Would Have Made It” — for a record
46 weeks — in 2007-08. He ties Jekalyn Carr, Todd Dulaney and Charles
Jenkins & Fellowship Chicago for the fourth-most No. 1s in chart history. Tamela
Mann leads with nine, followed by James Fortune & FIYA and Kirk Franklin, each
with eight. -J.A.

Gospel Airplay

Title

IMPRINT/PROMOTION LABEL

AllIn Your Hands

ELEVS/THIRTY TIGERS/ABOVE STANDARD

Artist

LAST WEEK
THIS WEEK

Marvin Sapp

WKS. ON
CHART

26

DHVISIONS

@ You’ve Been Good To Me ZacardiCortez (g
BLACKSMOKE

Kingdom

@ Maverick City Music X Kirk Franklin Featuring Naomi Raine & Chandler Moore 14
MAVERICK CITY MUSIC/TRIBL/FO YO SOUL/RCA INSPIRATION/PLG

@ When I Pray DOE 23
LIFE ROOM/RCA INSPIRATION/PLG

@ LetHimIn Jokia 4
JOKIA
The Ride Bryan Andrew Wilson 30
BRYAN'S SONGS/CE
Satisfied Todd Dulaney Featuring Smokie Norful 2
MNRK
Thankful JJ Hairston 2%
TRIBL
Call Jor’dan Armstrong x Erica Campbell ,,
ENCOURAGEMENT
Here Comes The Joy Deitrick Haddon |,
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TOP DANCE/ELECTRONIC ALBUMS

NO.

2

Marina And The Diamonds Shine

Marina and the Diamonds soar from No. 25 to No. 2 on the Top Dance/Electronic
Albums chart with Electra Heart, matching the album’s peak position first set upon
its debut in July 2012. It earned 12,000 equivalent album units (up 551%), with
10,000 in vinyl sales, in the Sept. 23-29 tracking week, according to Luminate,
sparked by the Sept. 23 arrival of its Platinum Blonde Edition, a 10th-anniversary
expanded reissue on magenta-colored vinyl. The release also returns to Vinyl
Albums (No. 3) and the Billboard 200 (No. 68).

Additionally on Top Dance/Electronic Albums, Swedish House Mafia surges
17-4 with Paradise Again (6,000 units; 4,000 from album sales). The set, which
became the act’s second No. 1 when it debuted in April, was issued on CD on
Sept. 23 and made available with alternate cover art through the group’s webstore.
The trio of Steve Angello, Axwell and Sebastian Ingrosso first led the chart with
Until Now in 2012. —GORDON MURRAY

Top Dance/Electronic Albums

Artist Title

IMPRINT/DISTRIBUTING LABEL

LAST WEEK
THIS WEEK
WKS. ON
CHART

Drake

0VO SOUND/REPUBLIC

Honestly, Nevermind 15

Marina And The Diamonds
ATLANTIC UK/ELEKTRA/3EE

ElectraHeart

Lady Gaga

STREAMLINE/KONLIVE/CHERRYTREE/INTERSCOPE/IGA

The Fame 446

Swedish House Mafia
SSA/REPUBLIC

Paradise Again 2%

Gorillaz
PARLOPHONE/WARNER

Demon Days 399

The Chainsmokers
DISRUPTOR/COLUMBIA

Collage (EP) 308

Daft Punk

DAFT LIFE/COLUMBIA/LEGACY

Random Access Memories 360

Marshmello
JOYTIME COLLECTIVE

Marshmello: Fortnite Extended Set 190

Lady Gaga

STREAMLINE/KONLIVE/INTERSCOPE/IGA

Born This Way 3

Lady Gaga

STREAMLINE/INTERSCOPE/IGA

Chromatica 122

DANCE/MIX SHOW AIRPLAY

"

Elton And Britney ‘Hold’ Top Spot

Elton John and Britney Spears (above) soar to No. 1 on the Dance/Mix Show Air-
play chart with “Hold Me Closer.” John adds his second leader, after his Dua Lipa
collaboration, “Cold Heart (PNAU Remix),” ruled for 14 weeks beginning in October
2021, and Spears scores her fifth and first since “| Wanna Go” in 2011.

The new collaboration also hits the top 10 on Adult Contemporary (12-9) and
Mainstream Top 40 (13-10). John claims his record-extending 42nd AC top 10,
padding his lead over Neil Diamond (38). John’s run began more than 51 years and
eight months ago with “Your Song,” now surpassing Johnny Mathis’ prior record
stretch (51 years, two months and three weeks; 1962-2013). Spears earns her first
AC top 10.

On Mainstream Top 40, John posts his second top 10 this year, following “Cold
Heart,” while Spears earns her 16th and first since 2013.  -G.M. AND GARY TRUST

Dance/Mix Show Airplay

Title Artist

IMPRINT/PROMOTION LABEL

LAST WEEK
THIS WEEK
WKS. ON
CHART

Hold Me Closer

EMI/MERCURY/INTERSCOPE

Elton John & Britney Spears

One More Time
ARMIN AUDIO/ARMADA

Armin van Buuren Featuring Maia Wright

These Nights

ARMADA

Loud Luxury Featuring KIDDO n

Deep Down __ Alok, Ella Eyre & Kenny Dope Featuring Never Dull 13

ALOK/BI/HIGH FASHION/LAST NITE/ARISTA

I’'m Good (Blue)

WHAT A DJ/WARNER

David Guetta & Bebe Rexha 3

History

ASYLUM/BIG BEAT/ATLANTIC

Joel Corry & Becky Hill 7

HotInlt

MUSICAL FREEDOM/ATLANTIC

Tiesto & Charli XCX 2

All That Really Matters

WARNER

ILLENIUM & Teddy Swims

Bad Memories MEDUZA x James Carter
Featuring Elley Duhe & FASTBOY 9

'SECONDO PIANO/CROSS/ISLAND/REPUBLIC

Stay The Night Sigala. & TaliaMar 4

MINISTRY OF SOUND/BI/ARISTA
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ARTISTS FORGLOBAL UNITY
“WHY OH WHY"
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\)

L

|

FEATURING:
Ceelo Green ¢ French Montana
Fantasia Barrino * Kenny Lattimore « Emily Estefan

Produced by: Narada Michael Walden, Emilio Estefan, Raffles van Exel and Oluwaseyi Akerele
Written by: Raffles van Exel, French Montana, Don C and Iris Smith

)

MY i PRODUCTIONS

ARTISTSFORGLOBALUNITY.COM % FFFFFFFFFFF
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BEST DING

A NEW OPERA BY BASED ON THE POEM BY

STARRING

Opera News Critic's Pick
Official Selection Edgar Allan Poe International Festival

protean the direction that
astonishing opera needs to go
jaw-dropping multi-genre composer OPERA BOX SCORE

PARTERRE BOX Kristin Hevner
has penned a lush and haunting
cinematic score
OPERA WIRE




For Your GRAMMY® Consideration

Featuring

Joe Bonamassa
Dovyle Bramhall 11
Robben Ford

Billy Gibbons
David Grissom
Taylor Hawkins
Warren Haynes
Steve Lukather
Michael McDonald
John Mclee

Keb’ Mo’

Doug Rappoport
Bobby Rush
Kenny Wayne Shepherd

Rindo Starr

Album Of The Year | Brother Johnny | Edgar Winter’

Best Contemporary Blues Album | Brother Johnny | Eddar Winter’

Derek Trucks

Joe Walsh

Best Rock Performance | Guess I'll Go Away | Taylor Hawkins

Phil X Best American Roots Performance | Lone Star Blues | Keb’ Mo’
Best American Roots Song | Lone Star Blues | Edgar Winter’
Also... Best Engineered Album, Non-Classical | Brother Johnny | Ross Hogarth & Richard Dodd

Gregg Bissonetie

Kenny Aronoff “High voltage stars heat up Edgar Winter’s sizzling tribute to his guitar slinging brother
Johnny.... Bonamassa smokes on slide for the opening ‘Mean Town Blues’ that explodes with the same
David Campbell passion and intensity Johnny exuded in his prime. Shepherd lays down a sizzling solo on ‘Still Alive and Well’

and Gibbons blasts off while dueling with Derek Trucks on a fiery ‘I'm Yours and I'm Hers,’
an album highlight.” — American Songwriter

Bob Glaub
“Everyone brings their A game to guitarist Johnny’s back catalogue...this is a loving tribute and listening to
Sean Hurlev Brother Johnny’s acolytes here is a reminder of just how big a shadow he cast” — MOJOQ
' y Y J g
. hen “Doc” Kubk: “The late musician’s virtuosity and soulfulness set a new standard for guitar heroism — a pqrr{digm heard
Stephe oc upla throughout ‘Brother Johnny,” a star-packed tribute album helmed by Edgar Winter” — Tidal
Bill!' Payne “Edgar’s star-studded tribute to his late brother, Brother Johnny is a rumbustious affair, loud and proud,

and a worthy homage to his much-missed sibling.” — Blues In Britain
Tim Pierce

Waddy Wachtel

edsarwinter.com @

quartovalleyrec ords. com QUARTO VALLEY RECORDS®
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by Porter Robinson & League of Legends

Best Song Written For Visual Media
Best Dance/Electronic Recording

"If there's one thing we know about

Porter Robinson, it's that he's incredibly
meticulous — both in his search for canonical
completeness and musical meaning."

billboard

"Porter Robinson is the man who needs
no introduction. The iconic GRAMMY® —
nominated artist, songwriter, singer and
multi—instrumentalist once again reminds
listeners why he reigns in the dance music
space with his latest release."

"...a beautiful song that wrestles with
melancholy, hope, love, desire and loss."
NME

"The new song is a three—minute sugar
rush that features Robinson himself on

Voc_als and.production, backed by a massive
string section."

TN

D O te¥f
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FOR YOUR GRAMMY® CONSIDERATION:
Best Classical Instrumental Solo

SINGING THE NOCTURNES

SINGING THE NOCTURNES (CLASSICA RECORDS),
A MAGIC ALBUM DEDICATED TO THE MUSIC OF CHOPIN.
Concert piano Artist: Elizabeth Sombart.

(Best Classical Instrumental Solo).

www.elizabethsombart.com




BEST ALBUMS OF 2021 % % % %



BEST NEW MUSIC












FOR YOUR CONSIDERATION

—NO DEPRESSION

—ALLMUSIC

—GOLDMINE MAGAZINE

—AMERICAN SONGWRITER

—BLUES BLAST MAGAZINE









FOR YOUR GRAMMY CONSIDERATION

) a0 p .. - y
- ¥ J R X . ) .
\
’
A PR E® HE: =R P 4 3
AN = = k. g E. ”i ; ] °
: i? B G Z @ 8 b ,:g ]

“THE YUTES MUSIC 1S FILLED WITH RICH CULTURE:
COMPRISED OF REGGAE, TRAP, AND OF COURSE, DANCEHALL™ — KAZI MAGAZINE







FOR YOUR GRAMMY® CONSIDERATION
BE A ROCK BELIEVER!

Rock Believer

The new album from the legendary band
Submitted for Best Rock Performance & Best Rock Album

“The band’s finest moment of this century.”
-Classic Rock

“Greatest Scorpions album since ‘Blackout’.”
-Goldmine

“For fans of any and all eras, ‘Rock Believer’ is a testament
that this music transcends any boundary or barrier and can unite fans
under one common ideology — rock ‘n’ roll is here forever.”
-Loudwire



On October 29th, Billboard will showcase the
most in demand business managers whose
financial expertise ensure their music industry
clients invest (and spend) their money wisely.

Making money in the music industry is hard
enough for artists and executives which is why
they turn to an elite few to help with financial
profit and investment.

As aresult of the rise of branding deals and
streaming services, the task of managing artist
income has become more complicated than

ever making the role of music business -

managers invaluable.

Adbvertise in this issue and reach an elite group of
influencers who guide their clients’ financial
fortunes and know a thing or two about how to
invest their own money.

Joe Maimone
joe.maimone@billboard.com

Lee Ann Photoglo
laphotoglo@gmail.com

Cynthia Mellow
cmellowB15@gmail.com

Marcia Olival
marciaolival29@gmail.com

Ryan O'Donnell
rodonnell@pmc.com

ISSUE DATE 11/5 | AD CLOSE 10/25 | MATERIALS DUE 10/26
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FOR YOUR CONSIDERATION
FEATURING THE BEST ROCK PERFORMANCE THE LIARS CLUB

“AN ALT-PROG EMPIRE  “A PERFECT RECORD FOR “BEST ALBUM “CATCHY HOOKS AND
STRIKES BACK” THE PANDEMIC AGE” IN A DECADE” EMOTIVE LYRICS”
* k k% * %k kK * % % K K WASHINGTON POST

METAL HAMMER REVOLVER DISTORTED SOUND




BIG TIME IS
THE ALBUM.
BIG TIME
EMOTIONS
ARE WHAT IT
DELIVERED.

FOR EVERYONE'S CONSIDERATION
BB
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FOR YOUR GRAMMY® CONSIDERATION

AOIFE O'DONOVAN
AGE OF APATHY

“Songs are rooted in folk tradition but full of musical
surprises: daring melodic leaps, unexpected chord
progressions, subtle rhythmic shifts.”

“On Age Of Apathy, (Aoife) taps into the propulsion of
prime Joni Mitchell: a restless mind bouncing against
the blur of one’s surroundings.”

A2IM.ORG

CONGRATULATIONS!

Oklahoma State University
named one of Billboard’s 2022
Top Music Business Schools

MICHAEL AND ANNE GREENWOOD
SCHOOL OF MUSIC
College of Arts and Sciences










FOR YOUR GRAMMY® CONSIDERATION

Listeners around the world agree:

“So sublime and transcendent... Thank you for
releasing this wonderful and healing music!”

“Really rich and multi-layered!”
“Mesmerizing... Utterly enchanting!”

“Aakasha is everything! I've never heard New Age
music like this before.”

lwww.resensitize.com/listen-to-aakasha

Metamorphosis



Charu Suri

Joe Lastie - Drums
Al Jewer - Flutes Justin Lee - Bass




FOR YOUR
CONSIDERATION

JOE TULLOS WWW.JOETULLOS.COM

FEBRUARY 18, 1964 - NOVEMBER 10, 2020

FOR YOUR GRAMMY CONSIDERATION...

BEST AMERICAN ROOTS SONG

"IF YOU NEED ME, DON'T"

With glimmering confidence, the realized
frack lands somewhere between an
Americana-steeped singer-songwriter and full-
bodied soul singer. “If You Need Me Don’t”
marks a milestone for an ever-evolving artist,
connecfing the dofs of her musical lineage.

Driven by a choir, saxophone and
organ, this frack is proof thaft
Linsey's powerhouse, full-bodied
vocal is as impactful as ever.







THE GRAMMY AWARDS"®

FOR YOUR CONSIDERATION

OSG (ON THE SHOULDERS OF GIANTS)
BEST GLOBAL MUSIC ALBUM

ELEVATION
BEST GLOBAL MUSIC PERFORMANCE

| COME WITH FIRE
BEST ALTERNATIVE MUSIC PERFORMANCE

OSG (ON THE SHOULDERS OF GIANTS)
BEST POP VOCAL ALBUM

“It is easy to see the A&R brilliance on “On The Shoulders of
Giants”, as the record shines with a stellar track listing and
arrangement, collaboration types, as well as maintaining
profound thematic directions. It is a record made for
moments, “On The Shoulders of Giants” is easily an
evergreen record, with an A1 in every facet of its
composition”.

...Power With Music



STORYSOUND

AMERICAN ROOTS MUSIC -
BEST FOLK ALBUM

Loudon Wainwright III’s latest album of original songs,
Lifetime Achievement, establishes his singular talent as our
foremost six-string tragicomedian, not only undiminished,

but hitting new heights.




= FOR YOUR GRAMMY® CONSIDERATION =——
 Best Gospel Album | Best Enginegred Album, Non-Classical #

REBECA RODS & BLACK LIGHT GOSPEL CHOIR

Procuced by GARLOS RODGARMAN




For Your GRAMMY’ Consideration

Best Jazz Instrumental Album
The Midnight People

Best Improvised Jazz Solo
A Blaze Of Well Being

»A virtuosic alto-saxophonist with a passionate
sound and creative spirit of his own,
altoist Justin Chart is a true original.”

— LA JAZZ SCENE

»Saxophonist Justin Chart takes improvisation
a step further and the result is quite impressive...
Chart’s alto sax playing is as cool as it gets.”

— ALL ABOUT JAZZ

FOR YOUR CONSIDERATION IN BEST NEW AGE, AMBIENT OR CHANT ALBUM

OCEAN OF BLISS VOL.

“Like a tuning fork for your “human instrument”,
maestro Halpern orchestrates a healing symphony that opens
the heart and soothes the soul.” — MusicWebExpress

2 « STEVEN HALPERN

Relaxing, healing soundscapes of Rhodes piano,
grand piano & atmospheric synths

« Ft. Kristin Hoffmann vocals,
Paul McCandless, oboe

+ GRAMMY® Nominee,
Best New Age album

‘A founding father of New Age music’ — Los Angeles Times

“The first — and definitive - New Age keyboardist...”
— KEYBOARD magazine

StevenHalpernMusic.com/fyc







“Gorgeous arrangement of one of October Project’s
most touching songs, lovingly sung.”

—Brad Wells, GRAMMY® Winner, Roomful of Teeth

IN A CATEGORY OF THEIR OWN

FOR YOUR BEST POP DUO/GROUP PERFORMANCE
GRAMMY BEST MUSIC VIDEO
CONSIDERATION BEST ARRANGEMENT, INSTRUMENTAL OR A CAPPELLA

octoberprojectmusic.com | bit.ly/returntomeworldwidechoir




Karma Studios / Thailand

Creativity in Paradise - where truly
inspired hit records and award winning
soundtracks are made by the world's
top artists, songwriters, producers

and composers.

Recent visitors and clients include: Jamiroquai, Sigala,
Jimmy Page, Jessie |, Yellow Clavw, The Libertines, Tony
Maserati, Sacha Skarbek, Jake Gosling, Sony, UMG,
Warner, Paramount, D\'sney & Netflix.

Recent movie work includes: Interstellar, George
Michcel - Portrait Of The Artist, Galaxy - The Making
of Star Wars and Mulan’

karmasoundstudioscom















DROPKICK
MURPHYS

YRICS OF WOODY GUTHRIE
MUSIC BY DROPKICK MURPHYS

&

BEST AMERICANA ALBUM:

BEST AMERICANA PERFORMANCE:

BEST AMERICAN ROOTS PERFORMANCE:

pud




FOR YOUR CONSIDERATION

Crispin Hands

Best Instrumental Composition

Minecraft Legends:
A Legend Begins
(Original Score)

Available now on all major streaming services.

Lionshead Entertainment
lionsheadpro.com/fyc

@crispotron
¥ (@crispotron

For more information on Fritz’s Polka Band, check us out at:

"POWERED BY PASSION
AND INSPRED BY DIVERSITY,
ARTIST AND PRODUCER TYLER CAN
HAS BEEN TAKING THE
NASHVILLE MUSIC SCENE
BY STORM."-



THE CAMA]J & LEE FIRM

YOU CREATE. WE PROTECT.
WITIT INTEGRITY, PASSION, AND SKILL.

Margarité Camaj, Esq. Margaret Lee, Esq.
153 West 27th Street, New York, NY 10001
646-397-8188

thecamajandleclirm.com

FOR YOUR CONSIDERATION

BEST CLASSICAL COMPENDIUM

FIVE MINUTES FOR EARTH
YOLANDA KONDONASSIS

“Five Minutes for Earth captures the powerful emotions
raised by Kondonassis' virtuosity with extraordinary impact.”

- GRAMOPHONE



Best Rap Performance
“Adios" (single) by Isiah Palmer

Produced by Blag Tuxedo and Isiah Palmer
Recorded by Blaq Tuxedo
Mixed by Ronald Ferebee, Jr. aka “Yonni”
Mastered by Devin McKinnon
Executive Produced by Tasha Ferron for SR Praduction, Inc.
Sangwriter: Isiah Palmer/BMI
Published by IPF Music LLC/BMI
Record Promation by Ken Wilson
Art Direction and Design by Shane Ramos
Liner Notes by William Kelly Milionis
Promotion and Marketing by Naaji Henderson for
Supreme Signal Records
Artist Management by Tosha Ferron for SR Praduction, Inc.
Music and Entertainment Consulting by Tracey Milionis and
William Kelly Milionis for Mighty Achilles LLC
Legal Representation by Howard Hertz for Hertz Schram PC

© & ® 2022 SR Production, Inc.




“I love how Franki’s ethereal vocals float effortlessly over
her ambient music beds. This album is like a big,
warm hug for the soul!”

-JIM KIMO WEST, NEW AGE GRAMMY WINNER




For Your GRAMMY® Consideration
Best Children's Music Album

“This gently empowering collection will
engage and entertain children of all ages.”
- School Library Journal

"An extraordinary album that
makes a positive difference in
the lives of our families.”

- Family Choice Award

jenncleary.com/FYC

Janiva Magness

#Unapologeticallylndie

www.JanivaMagness.com

'Best Contemporary
Blues Album"

'Best American Roots Song'

'Best Audio Book,
Narration and
Storytelling Recording"

'Best American Roots Performance'
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IWoreHearing

Peter Janson - solo jazz guitar
Eric Conn - producer
Brandon Bell - engineer

; }
Raymond Antrobus
\

https://peterjanson.com/info-grammys.htmi
“Peter Janson's music has the substance of great jazz presented in an original and accessible style. Truly great!”
Steve Hunt, keyboardist (Allan Holdsworth, Stanley Clarke, Billy Cobham)
Eastern Woods Music (Records & Publishing)

Produced by GRAMMY® Award wining producer, AN BRENNAN
[Tinariwen, Zomba Prison Project, Ramblin’ Jack Elliott, Ustad Saami,
The Good Ones (Rwanda)]

For Your GRAMMY® Consideration

"Calling to us through the ages. 'Rockaxeon' is epic in

the truest meaning of the word. An operatic rock poem,

it smashes through any preconception you might have
with prehistoric might."

https://yackmagazine.com/new-music-darien-martus-rockaxeon/

Reck Epic Poem from
https://darienmartus.com

BSQUAREDMGMT.COM




FOR YOUR GRAMMY® CONSIDERATION
BEST NEW AGE, AMBIENT OR CHANT ALBUM

NIRANKAAR

by SNATAM KAUR

“I play her music every
night before meditating.”

- Oprah Winfrey

NIRANKAAR
BY SNATAM KAUR

FOR YOUR CONSIDERATION
BEST CHILDREN’S MUSIC ALBUM

“OTB brings Fairy Tales back to their roots - teaching kids life lessons through inspiring
songs” - DAVID DINERSTEIN, Producer of “Summer of Soul”

“... to my amazement, does not make the adult in the room ready to turn the volume
down.” - CURT SMITH, Tears For Fears

“Great melodies and emotional songs that bring fairytales to life”
- GIORGIO MORODER, Composer and Producer




FOR YOUR GRAMMY® CONSIDERATION

AMATIL

DOMINIKA DANCEWICZ VIOLIN | DONALD DOUCET PIANO

Best Chamber Music/
Small Ensemble Performance

“incredible depth and skill”
—Take Effect on Gottschalk's “Sonata For Violin And Piano”

Available now on the GRAMMY® Award winning label imprint NAVONA RECORDS
navonarecords.com . parmarecordings.com

FOR YOUR GRAMMY® CONSIDERATION

BEST CLASSICAL INSTRUMENTAL SOLO
BEST CONTEMPORARY CLASSICAL COMPOSITION

ADAM PALMA
SECONDLFE ||

DUX

Reconing Prdicers

ADAM PALMA acoustic guitar

AMADEUS CHAMBER ORCHESTRA OF POLISH RADIO
AGNIESZKA DUCZMAL conductor

'9/10" Guitar Technigues (UK)
‘Very successful, very special, very good' Akustik
‘Beautifully melodic, wistful and technically brilliant’ 6

rre (DE)

o @ amazon  ege




FOR YOUR GRAMMY®
CONSIDERATION

VAL GARAY

———roce———

Best Americana Album

Best Engineered Album, Non-Classical
I

Best Music Video
|
Produced by: 2 - PENSADO'S PLACE 2022
Executive Producer:
BMG
- MIX MAGAZINE

FOR YOUR GRAMMY ® CONSIDERATION

CHAKUNA MACHI ASA

This caressed my soul.
- Eric Alexandrakis, GRAMMY® Nominated Artist

It is a warm piece, and the sounds of water are just right. It is easy to envision these graceful
animals gliding through the deep ocean thanks to Chakuna Machi Asa’s brilliant composition.

- BT Fasmer, New Age Music Guide \x/\x/\x/.chakuna.com/fyc
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The Black Keys

John Adams

Mary Halvorson

David Byrne

Gabriel Kahane

Molly Tuttle & Golden Highway

Hurray for the Riff Raff

Makaya McCraven

The Black Keys

Brad Mehldau

Jeff Parker

Steve Reich, Los Angeles
Philharmonic, Susanna Milkki

Cécile McLorin Salvant

Caroline Shaw, Attacca Quartet

Punch Brothers

Rhiannon Giddens with
Bill Frisell, Francesco Turrisi

Michelle Branch

Joshua Redman, Brad Mehldau,
Christian McBride, Brian Blade

Taj Mahal, Ry Cooder

Astor Piazzolla

Steve Reich, Ensemble
intercontemporain, George Jackson

Tigran Hamasyan

nonesuch

S
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Y S BEST MUSICFILM

“The songs reflected
what was going on
in his personal life
more closely than

anyother project he

had done.”

““an enthralling
experience"

WARNER
RECORDS

“an intimate film that
proves revelatory
even to those who knew
Petty best”

"a loving and lovely
portrait... has the ability
to change the way you see
and hear him too"




A BEST TRADITIONAL
POP VOCAL ALBUM

“Hustle, charm and a “Bublé represents what
remarkable ability to could be called the
slot himself into songs ‘New Great American
have made the Songbook’ - a broad
musician a star” mix of songs and styles”
THE NEW YORK TIMES BILLBOARD

“Michael Bublé is back
and better than ever”
PEOPLE

michael bunle

RECORDS




Y BEST DANCE/ELECTRONIC
RECORDING




EORWOURICONSI

“The boys of Red Hot Chili Peppers
return to their freewheeling,
fun-seeking selves with songs

that highlight their musicianship

alongside Anthony Kiedis’
enduring love for
outrageous wordplay.”

WARNER
RECORDS

ER/ANRIGIN

“Guitarist John Frusciante
and producer Rick Rubin
are hack, so is their
signature funky-rock heauty”




FROM BRAZIL
10 THE TOP
OF THE GHARTS!
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RECORDS




THE LOS ANGELES TINES

THE NEW YORK TIMES

NPR

THE TENNESSEAN

LAGH BRYAN




