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“The Billboard, to my mind, is an excellent publi-
cation in its field. It enables hotel men. who are vi-
tally interested in amusement and entertainment, to
keep abreast of the trend in public demand for various
types of entertainment. Its complete coverage of
the entertainment field in America is a fine example
of good editorial work.”

RALPH HITZ
President
HOTEL NEW YORKER
and the
NAT'L HOTEL MANAGEMENT, inc.

“The Billboard has so complete a coverage of nignt
clubs throughout the country that it is extremely val-
uable to the night club manager. It enables him to
follow the success of the acts and bands he has used
and it is a directory of new talent. It also is a valu-
able teavener for the agent's enthusiastic claims."

JOHN ROY

Managing Director

RADIO CITY RAINBOW ROOM
and the RAINBOW CRILL

New York, N. Y.

“l th.nk The Billboard is a fine source of intorma-
tion for the night <lub field. | enjoy reading it every

week.”
FRANK W. BERING
Owner
HOTEL SHERMAN
Chicago, lIl.

“The Billboard is of tremendous value to a night
club owner, as it keeps one informed of how various
acts and bands are going over in different clubs, and
also gives one an idea of what certain acts are, espe-
cially when not familiar with the names. 1| believe the
criticisms are quite sincere.”

WILLIAM R. JOHNSON
Owner

BON-AIR COUNTRY CLUB
Wheeling, ill.

“The Billboard’s wide coverage of night club
acts, grosses and trends enables me to keep my finger
on the pulse of the industry. As such, it is invaluable
to me in the operation of the Riviera.”

BEN MARDEN
Owner

BEN MARDEN’S RIVIERA
Fort Lee, N, ).

““For many years | have found The Billboard’s
vital part in American entertainment of indispensable
assistance for the type of establishment | have been
fathering since 1931. Other night club entrepeneurs—
and | know them all—have the same good things to
say of The Billboard. Its background, criticisms, re-
search, forums, and news items have guided me in
presenting the sort of entertainment my patrons ap-
pear to enjoy. Seven years at the same stand speaks
for itself.”

BILL HARDY
Owner

BILL’'S CAY NINETIES
New York, N. Y.
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15,000,000 a yeat

ot bands and acts

‘“You haven't the slightest idea of how much value
it is to me to read in The Billboard what the crit-
ics think of the press agent, and then again to read
what the press agent thinks of the critics. If | were
to pay $1,000 for this knowledge, it would have been
bought cheap; as a matter of fact, | would refuse to
sell it for $1,000.

“The Billboard permits me to keep tabs on what
the other night clubs are doing, without spending anv
time visiting them.

“The Billboard keeps me informed of everything
pertaining to the entertainment end of my business,
such as new features, novelties, etc,”

BENITO COLLADA
Owner

EL CHICO

New York, N. Y.
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“| get The Billbourd regularly and we rely upcn
it for information we may need in arranging bookm_gs.
The Billboard is the outstanding medium of its

kind.'
LARRY McCOWAN
Entertainment Director
ST. RECIS HOTEL
New York, N. Y.

““| find quite a few interesting articles in The Bill.
board. especially regarding the reviewing of acts
which are submitted to us from time to time, and in
this respect we can always judge whether they are
suitable for our room or not.”

MAX SOURKES
Manager

CHEZ MAURICE
Montreal, Quebec

“I scan The Billboard religiously in an effort to
loczte new talent and also to learn the whereabouts
of favorite entertainers so that when | am in their
neighborhood | can spend my money to see them.”

JAMES LOUIS SMITH

General Manager
LA SALLE HOTEL
Chicago, M.

“The value of The Billboard as a trade paper can-
not be emphasized too highly. It is all inclusive in
scope and it occupies an important place in the show
tusiness. Congratulations on the excellence of the
rnagazine and lots of good wishes for the future."”

ARTHUR H. PADULA
President

ARCADIA, THE INT'L RESTAURANT
Philadelphia, Pa.

“The Billbcard is cne of the finest media for night
club proprietors, because it enables them to know
which acts are available for presentation at Leon and
Eddie’'s. Also its opinions and predictions, to my minJd,
are tops."

LEON ENKEN
Co-Owner

LEON & EDDIE'S
New York, N. Y.

“The Rillboard’s spicy, ccmmon sense chatter
about the meat of hotel night life is valued highly at
the Bismarck, where our Walnut Room carries floor
shows 52 weeks of the year. Night club operators,
leating thru The Billboard, know what the other
fellow is doing and how their shows stack up with
the rest. Mainly, we get criticism right to the core
and a handy seat in front of a countryful of acts.”

ROY STEFFEN
Managing Director

NEW BISMARCK HOTEL
Chicago, Il

"We make great use of The Billboard here at the
Stevens in booking our floorshow acts for the Conti-
nental Room. We use it to keep abreast or new acts
and novelties in the entertainment field and also care-
fully scrutinize the impartial reportings of our shows
by The Billboard experts to ascertain the reaction
these shows might have not only on the public but on
protessional judges as well. Anyone offering enter-
tainment of any kind to the public should consider
The Billboard as their Bible

TOM }. MONTGOMERY
Advertising Manager

THE STEVENS

Chicago, 1.

“The Billboard has always been my first source
of information. It's always given me the inside track
en what’s what and who’s who behind the scenes.”

MEYER HOROWITZ
Owner

THE VILLAGE BARN
New York, N. Y.

“The cool perceptiveness and accurate reporting of
The Billboard qualifies it as a leader amongst trade
papers in the show business. Criticism that is unbiased
and a real human attitude towards performers appear
to be the essential qualities and life blood of The Bill-

board.”
H. A. LANZER

General Manager
PARK CENTRAL HOTEL
New York, N. Y,

think The Billbourd to be one of the few
publications in the entertainment field absolutely in-
dispensable to the New York night club owner. It
provides a swell medium for the exchange of ideas
betwcen the performer and the man who hires him,
and presents an exhaustive survey of the show business
world with eazh issue. Count on me as one of The
Billboard's heartiest boosters ™

MARIO TOSATTI

Manager

HAVANA-MADRID RESTAURANT
New York, N. Y.

© “The Billboard keeps me in touch with all the
information | require concerning entertainment, . . .

FRANK PALUMBO
Operator of

PALUMBO’S, Philadelphia, and
PALUMBO’S RENAULT
RESTAURANT, Atlantic City

“The Billboard is the finest mediuny of compre-
hensive information in the entertainment worid."

BEN GINSBURG
Owner of

CLUB MAYFAIR
Boston, Mass.
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London Flesh Shows Start Again;
Troops Entertained; Other Notes

LONDON, Sept. 16.—Last Saturday (9)
cinemas reopened in London and pro-
vincial areas. No decision was reached
at the time regarding places of enter-
tainment in London proper, but West
End managers were against reopening
of theaters on economic grounds: nightty
black-out sends people homeward as
early as possible, Blackpool Tower and
winter Gardens Co. reopened three
theaters Monday (11) with flesh and
blood. Season revue, Turned Out Nice
Again, restored to new Opera Xouse,
with one performance nightly instead of
two; vaude as originally hooked goes
into Palace, and drama holds sway at
Grand. Despite lack of vistors, pro-
prietors intend carrying on with full
programs until end of scheduled season.

BBC has restored live artists to the
one program which is broadcast every
day.

Charles Simon Rep Co. has distinc-
tion of being the only concern carry-
ing on with stage plays after the home
department ban came into force. This
in a hall at Aberystwyth in Wales.

Eire (Irish Free State) and Northern
Ireland were not affected by closing
order. Dublin Olympia and Belfast Em-
pire, booked by Percy Caldwell, carried
on with flesh and blood shows; likewise
Theater Royal, Dublin, where vaude
continues to flourish under booking di-
rection of Foster's Agency. Bill here for
week of September 11 headed by Elisa-
beth Welch.

Drury Lane Theater has been taken
over by Navy, Army and Air Force In-
stitute as headquarters for entertain-
ments branch. This, house has been
chosen because of its central situation
and adequacy of room for offices, stage
rehearsals, printing rooms and every-
thing necessary for production of first-
class shows., Touring companies will be
sent out direct from the “Lane.”

For providing entertainment in mili-
tary camps and hospitals an organiza-
tlon has been formed under name of
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Wholesale Merchandise-Pipes
‘World's Fair News

Entertainment National Service Associ-
ation, with Sir Seymour Hicks as chair-
man and Basil Dean liaison ofiicer with
the Service authorities. Represented on
ENSA are the Incorporated Society of
Musicians, British Actors’ Equity, Variety
Artistes’ Federation, Concert Artistes’ As-
sociation, Musicians’ Union and Asso-
ciation of Dance Band Leaders.
Frances Day wds the first American to
entertain the troops. Performance was
given under canvas, with army signalers
using service lamps for spot-lighting.
With Miss Day was British musical com-
edy star, Arthur Riscoe. Bob Bromley,
(Se¢ LONDON FLESH on page 68)
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Legit Most Heavily Affected 25
Years Ago; Films Take Rap Today

Radio, not in the picture then, emerges as most power-
ful propaganda medium today—they liked war ballads
then—outdoor field was badly hit in those days

By SOL ZATT

NEW YORK, Sept. 23.—With the new European war entering
business reverting to a semblance of normalcy,
period 25 years ago at the outbreak of the World
reveals a state of turmoil in the amusement industry far exceeding that
now, amusements were completely crippled at the

week and show
of conditions during a similar
War
which exists today. Then, as

into its fourth
an examination

outbreak of hostilities; but with the show business more advanced and better
organized and with official realization of its psychological necessity, conditions

AGV A Officials Repeat They
Are Not Interested in Workmen

NEW YORK, Sept. 23.—Officials of the
American Guild of Variety Artists, which
replaced the American Federation of Ac-
tors in the performer union field, stated
again this week that AGVA is not in-
terested in maintaining jurisdiction over
workingmen in the outdoor show busi-
ness but that it will assume jurisdiction
over outdoor performers. AGVA execs
reported that Willlam Green, head of
the parent American Federation of La-
bor, assured them by telephone recently
that AGVA may assume responsibility

over all fields formerly covered by the
AFA, which would include workingmen.

AGVA’s disinterest in workingmen,
however, apparently leaves the door open
to the AFA to continue in that field if
it so wishes. AFA offices here are in
process of liguidation, but it is claimed
that the carnival and circus employees’
divisions will remain intact. Ralph
Whitehead, executive secretary of AFA,
who is seriously ill at his home in this
city, could not be reached for a state-
ment.

Trouble for “One Big Union”

Looms; Equity

Has Taken No

Steps; Thomson Leadership?

NEW YORK, Sept. 23.—That performer
wnion leaders will run into some rough
going before they are able tc reorganize
the Four A’s branches into ‘“one big
union” became certain this week.

Definite monkey wrench was thrown
into the situation when a leading Ac-
tors’ Equity spokesman pointad out that
the solidification could not be accom-
plished at present because some of the
Four A’s branches are incorporated,
whereas others are not, Befare the Four
A’s can set up complete interchange-
ability and a central treasury. it was
claimed that Scrcen Actors' Guild, Ameri-
can Federation of Radio Artists and
other incorporated units would first have
to unincorporate, so as to give all Four
A's branches a uniform physical struc-
ture. To do this would take more than
a year, it is said.

Same Equity spokesman pointed out
that treasuries of Equity and Chorus
Equity were in very good financial con-
dition. and before either of these branches
could be a partner to the one big union
idea the respective memberships would
have to voice an opinion.

Much-bruited talk that the reorgan-
ized Four A's will have Kenneth Thom-
son, Screen Guild exec, as official boss,
was also chilled by Actors’ Equity. “Our
counsel,” said a spokesman, “in recent
sessions has considered neither the one
big union idea nor the setting up of
Thomson as official top man.”

Regarding likelihood of Thomson be-
ing named for such a post, it is said
that Four A execs other than those
in Equity feel Thomson is just the man

for the position in view, they say, of
his “youth, aggressiveness and diplo-
macy.” One official this week sald that
as yet nobody knew just what title would
be given to the post which Thomson
will probably get, but added that in
any event Frank Gillmore would retain
his position as president. This source
claimed that Thomson would be the last
person to try to shove Gillmore out. It
was reported that the Atlantic City
fracas, however, that Thomson had once
offered Ralph Whitehead the job held
by Gillmore.

Notwithstanding the attitude of
Equity, Four A’s officials this week said
they ‘were going ahead with plans for
the performer international’s reorgani-
zation. and indicated that problems of
interchangeability and feasibility of a
single card were getting much consider-
ation. Four A's membership drive, now
going on particularly with regard to the
American Guild of Variety Artists, is to
be expanded so as to include all fields,
particularly radio. Opinion is that much
can be done in AFRA and AGVA juris-
dictions in the South and Middle West.
This will take money, and suggestions
to raise requisite funds include (1)
Branches to give the Four A's a per-
centage of the branch income; (2) In-
creased per capita tax; (3) Central treas-
ury. Nothing definite set yet, however.

Situation regarding single membership
card is particularly tough, feeling being
that two cards may be necessaly, one
to take care of such performers as extras
who never or rarely interchange. It

(See TROUBLE FOR on paye 68)

at present in Europe show more en-
tertainment activity than was seen 25
years ago.

The reason is chiefly due to the switch
of importance from legit and vaude to
motion pictures as the leading popular
entertainment form. A quarter century
ago. when pictures formed a new in-
dustry and the foreign film market was
just a trade expression with little fi-
nancial meaning, foreign cinemas were
allowed to remain open under restrictive
measures; but the legit theaters, music
halls, carnivals, fairs and circuses were
immediately closed for 30 days. At
present, with the foreign market con-
stituting a major portion of American
picture distribution, Hollywood pro-
ducers lost no time in pulling wires
months ago, when the appearance of war
just loomed on the horizon, and in
getting governmental assurances that
film houses would be the first enter-
tainment centers to reopen after war
preparations were completed. Virtually
all the movie houses in London and the
provinces have reopened now, exhibiting
single features. Legit and vaude, how-
ever, are still largely closed to the public,
with radio practically supplanting every
other kind of entertainment, besides
being used as a tremendous instrument
of propaganda. Foreign radio shows of a
very inferior quality are sandwiched in
between censored war bulletins and in-
structions to the civil population. This
condition was, of course, entirely non=-
existent during the last war. Now the
war is virtually being fought over the
radio.

Shows Were Closed

At the outbreak of the last war, which
didn’t have the pre-war build-up of the
current European hostilities, shows in
London were immediately ‘disbanded.
Theaters closed, fairs and exhibitions
pulled up stakes, film studios in France
and Germany shut down because of
lack of personnel, and American acts and
artists in Europe, of whom there were
hundreds, as now, devoted all their
energies to securing passage back to
America. The American performers

(See WAR—THEN on page 68)

A Press Agent’s QOath?

CHICAGO, Sept. 23.—Sam Stratton,
press agent for My Dear Children at
the Selwyn, swears this isn’t a pub-
licity gag. Confesscs that he himself
learned only the other day that the
comedy’s leading woman, Doris Dud-
ley, has been holding on to a $15 a
week job in the local stockyards herd-
ing cattle while the show has been
laying off for the last fortnight due
to John Barrymore’s illness. He
further claims that Miss Dudley con-
tinues with the cattle-herding profes-
sion and doubles between theater and
stockyards daily.
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Auds, Film Houses, Others Make
Up Most of Season’s Road Spots

Bookings heavy thruout the country——one-nighters are
being revived for first time in 20 years—college auds
added to picture—better break in auds

By SYLVIA WEISS

NEW YORK, Sept. 23.—Civic and college auditoriums have replaced old legit
houses 0oa the road In 60 per cent of the cities wherein legit shows will venture
this season. The change has broken the booking monopoly of the United Booking
Office, and has brought the motion picture circuits around to a more friendly
consideration of shows, so that 13 of them (listed in September 2 issue of The
Biliboard), along with some independents, have booked legit attractions for the

winter schedules—not only booked, but underwritten the shows.

changed order, for the 486 days lined up
for its four shows, the Legitimate The-
atre Corp. of America is using only four
UBO houses.

Road men consider the auditorium a
boon to the return of the road, in view
of the properties being self-sustaining
thru incomes from sports events and
other forms of entertainment carried on
the year round. Independence from
UBO also relieves touring companies of
Percentage and commission burdens, par-
ticularly when attendance margins are
narrow. The cxclusive or primarily legit
theater can still be found in only about
25 of the larger cities. Bookings reported
thus far indicate that producers are
again venturing beyond these confines
into towns which haven’t had a legit at-
traction in a score of years. Impresarios
in such towns, equipped to handle legit,
are sounding joyous notes over prospects
for the 1939-'40 season.

Newest to the auditorium ranks is the

(See UBO STRANGLE on page 14)

HARRY JAMES
(This Week’s Cover Subject)

ARRY JAMES, erstwhile Benny Goodman
trumpeter now heading his own fast-rising
swing crew, was born into show business
March 15, 1916, His father was the Christy
Bros.” Circus' band director and his mother
trouped with the same show. Harry’s sum-
mers were spent with the circus and in winter
he attended school in Beaumont, Tex., the
family’s home town. His father taught him
the trumpet, which he played in school bands.
James joined Joe Gill's Band in Galveston
in 1932, remained with Gill for six months
and then toured with Hogan Hancock’s Ork.
Then came Ligon Smith’s crew, Herman Wald-
man’s Band and finally Ben Péllack, with whom
Harry toured for a year. He joined Goodman
early in 1937, and soon became one of the
best known sidemen in the business.

Harry started to rehease his own band in
January of this year, with his first date coming
February 3 at the University of New Hampshire,
A week later he went on his first location, the
Ben Franklin Hotel, Philadelphia. He had a
five-week run there and then opened at New
York’s Pennsylvania Hotel for several weeks.
April 8 started him on one-nighters, taking
him up to three June weeks at the New York
Paramount and another theater date at the
Hippodrome, Baltimore,

He located this summer at Roseland Ball-
room, New York, breaking his stand with three
weeks at Atlantic City’s Steel Pier, altho he
was originally signed for only nine days, give
ing him the distinction of being the only name
band to play Steel Pier for that length of time.
September 9 he opened the fall season at Chi-
cago’s Hotel Shermoan for an indefinite stay.

James records under the new Columbia label,
and was selected as the first band to start the
new radio show sponsored by that disk firm
September 16. The ork is managed by Gerard
Barrett, formerly with Music Corp. of America.
Harry’s wife is Louise Tobin, who is now sing-
ing with his old boss, Goodman.

Indicative of the

Broadway Beat
By GEORGE SPELVIN

THE Stuart Morgan Dancers, playing
a date at the Earle, Philly, must have
been a little nonplused to read the
following description of their work in
a Quaker City sheet. The reviewer for
The Public Ledger depicted them as
“three men in bathing trunks who throw
a girl around that they don’t care much
about.” Pretty tricky when adagio
would have sufficed. . . . Bing Crosby
won a $50 bet from Johnny Weismuller
when the crooner took a flying leap from
the diving board into the Aquacade pool,
smoking his pipe, at a performance last
week.

Johnny Burke has to depend on a
war to break out in order to regain
popularity. His soldier act, which was
a favorite of Woodrow Wilson, has be-
come timely again with all the war talk.
So much so that he was a guest star
on the National Barn Dance over NBC
last Sunday. ... Ben Pratt, of the NBC
Blue pressworks, was laid up with
ptomaine last week—from listening to
a CBS program? . . . Jerry Breitman,
former song plugger for Leeds Musle, is
now exploiting the music of Blue Barron,
o . Frank Moss, who's scripting for
Howard Hughes, has been in New York
the past few weeks to have his tonsils
amputated; due back on the Coast next
week. . . . BEd Massey is vacationing for
& week in Provincetown.

It must have been pretty confusing to
the readers of a music monthly—find-
ing a page-one story about band leader
Bunny Berigan going into bankrutcy and
then turning to the back of the paper
to find a full page ad of an instrument
company, using Berigan’s testimonial for
the teaser and advising students to buy
their horns if they want to make a lot
of money, as does Berigan. ... Lawrence
Levey, radio writer, is devoting all of
his time to knocking out telescripts—
what an optimist. . . . Ork leaders Don
Mario and Zito feel pretty sinister these
days because, when both their bands
auditioned for the music spot at Felix
Ferry’s Monte Carlo, the management
liked a particular section of each band.
The two got together and blended the
likable qualities, but during the process:
a rumba band walked in and got the
assignment.

Along with the scarcity of good new
scripts, which has been a problem for
seasons now, legit is beset by a scarcity
of first-line directors; several shows so
far have been held up for weeks, search-
ing for the right man. ... There's a re-
port that, if Leonard Sillman's two-week
revival of Journey’s End is a sucecess and
holds over, Colin Keith-Johnston may
be replaced in the lead by Philip Hous-
ton, who played the part in summer
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GLEANED BY MEMBERS OF THE
BILLBOARD STAFF
The purpose of this department is to
benefit producers, bookers, agents and
others concerned with the exploitation of
talent in the major indoor fields thru The

-Billboard's coverage of every. branch of the
show business.

SHOWMEN INTERESTED IN SPECIFIC
“POSSIBILITIES” MAY ADDRESS THEM IN
CARE OF THE NEW YORK OFFICE OF
THE BILLBOARD, 1564 BROADWAY.

For RADIO

THE REVUERS—five youngsters at
the Rainbow Room, New York. They
write, direct and act out their own
material, and ought to make a good
group for a radio series. Their satire
is refreshing and unconventional, and
their delivery is vigorous, if not
polished. A creative, imaginative and
experimental young talent group, they
may be just the sort of thing that
radio should encourage and develop.
Before going to the Rainbow Room
they appeared for months at the Vil-
lage Vanguard, Greenwich Village
cellar spot.

For FILMS

JACK MERIVALE —son of Philip
Merivale, now playing his first big
Broadway part as Raleigh in Leonard
Sillman’s revival of Journey’s End at
the Empire Theater, New York. A
nice looking youngster, he has stage
presence and a great deal of ability,
carrying the difficult part excellently.

stock. Keith-Johnston, playing in the
most effective anti-war play yet written,
is said to have been recalled for war
duty in England. . . . When Mary Wil-
lams moved last week, her cat climbed
up the chimney of the new apartment
and refused to come down until all the
furniture had been set straight.
There’s Just a chance that a tempest
may break soon concerning one of the
most publicized of the newer cowbarn
spots; both backers and patrons are said
to be boiling mad at the management
—and the place is open for next season
to any reputable management that
wants it. . . . Theé navy is admittedly
good for seeing the world, but appar-
ently it’s not so good for learning what
goes on in jt. A new trumpeting addi-
tion to Reggie Child’s Band at the Rustic
Cabin, Englewood Cliffs, N. J, got his
first tootling job by way of a couple
of years’ service with the U. S. fleet, so
Gene Gaudette, the band’s manager, in-
quired of him whether he had secured
a Social Security number as yet. The
lad replied in the negative, claiming he
didn’t need one in the government
service, and in a manner suggesting the
old what-numbers-have-you-got? wheeze,
but in dead seriousness, asked if Gene
would get him one.

Rapee on MBS Co-Opper

NEW YORK, Sept. 23.—Mutual will
have a new co-operative show starting
October 15, with Erno Rapee and a 33-
piece orchestra. Show will be sponsored
in the East by Regal shoes. Henry
Souvaine is building the program, with
Cecil & Presbrey in charge of the foot-
wear account.

“Legal Status of
Amusement Co.
Employees”

See Carnival Department of
This Issue,

At Sigass Domin

INCE the air has cleared following the

dog fight of the various theatrical
unions it has been possible for the
aspiring historian as well as the pro-
tagonist of the actor to look over at
leisure some of the remnants in the
form of press comment—notably in the
dailies, which on the whole did a pretty
good job of reporting. Out of the welter
of ‘newsprint there stands out, however,

a piece that surprisingly caused no
reverberations as far as we have been
able to determine. Considering the

inherent sensitivity of the actor and
the theatrical profession generally this
is surprising because the piece impresses
us as the most vicious and unjustified
attack that has been made against our
profession in recent years; an attack
against so-called variety actors that is
unparalleled in its vituperativeness and
factual fallacy.

When the item was called to our at-
tention we couldn't believe our eyes.
Just at that time a clipping of the piece
was sent to us by one of our readers
with a plea to do something about it.
It wasn’t really necessary to goad us on.
Had we seen the piece earlier we would
have done something about it when it
first appeared—September 5—and there-
fore the pleading correspondent served
the useful purpose of convincing us that
our eyes did not deceive us.

The offender—it is our painful duty
to report—was Westbrook Pegler. one of
the columnizing satellites of The New
York World-Telegram, and as far as could
be learned the piece also appeared in all
of the papers served by the Scripps-
Howard Syndicate. It is painful to re-
port this and equally painful to upbraid
Pegler because we have a very high opin-
ion of this hard-hitting scrivener. De-
spite the fact that he has at times
been referred to as a writer who fre-
quently climbs out of the wrong side
of the bed and lets it out on his readers
in that day’s stint we have found his
daily essays and diatribes to be stimu-
lating and provocative and we have
agreed -with him more often than not.
Yet in the piece we are taking so long
to pierce with our shafts of indignation
Pegler committed the unpardonable sin
of talking thru his hat; of making a
class of human beings the innocent vic-
tims of some kind of perverseness from
which he seemed to be suffering tem-
porarily and of indicting a class on evi-
dence so slim that it would be thrown
out of the rowdiest kangaroo court.

We felt In preparing this spleen-
venting broth that it might be neces-
sary to quote parts of Pegler’s piece and
we accordingly applied for permission to

Lee B. Wood, the executive editor of
The World-Telegram. Mr. Wood—who,
incidentally, we once discovered is a

great admirer of show people and vaude-
villlans particularly—gave us permission
to reprint only in full, explaining that
his paper does not permit partial re-
prints. Since lack of space here makes
it impossible to reprint Pegler's piece
in full and since partial quotes are for-
bidden we will have to be content with
paraphrasing the Pegler piece where
allusions to its content are necessary.

The Pegler piece was written a few
days after peace was declared in the
theatrical union war. He explained to
his readers that the trouble was caused
by the attempt of the stagehands to
muscle into the actors’ union field by
issuing a charter to performers who
work in saloons; who work in places
where the patrons are too drunk to
give any attention to their performances.

Pegler disposes of the persons belong-
ing to the entire jurisdiction formerly
held by the AFA and now held by AGVA
by denying quite emphatically that they
are actors; by denying with equal em-
phasis that they are singers and by
adding that they are in the same cate-
gory as singing waiters of the scummiest
resorts assoclated with the adolescent
years of America.

Pegler goes further. He says without
qualifications that performers who work

- in vaudeville, night clubs, presentation

houses and other branches covered by

the AGVA (mind you, we are not quot-

ing direct but paraphrasing as fairly as
(Sce SUGAR’S DOMINO on page 18)
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CBS Record Program
Revised; Heidt First

NEW YORK, Sept. 23.—Switch in plans
has Horace Heidt the first orchestra
guest starring on the Columbia record
show starting on CBS Scptember 29.
Harry James had been scheduled, with
Count Basie siated to follow, but neither
band was available. Other bands set are
Benny Goodman, October 13; Eddie
Duchin, October 20, and Kay Kyser, No-
vember 3. Each of the bands set so far

is now on NBC with a2 commercial,’

except Duchin, who recently finished one
on NBC.

Show is sponsored by Columbia’s pho-
nograph record subsidiary and is handled
thru Ward Wheelock ad agency. Dan
Seymour is emsee and John Hammond
musical commentator.

Compromise

ELKADER, Ia., Sept. 23.—Barn-
storming bands booking info these
parts for Thanksgiving dates have to
be extra cautious in marking off that
date on their calendars. Governor
George A. Wilson proclaimed Turkey
Day for the traditional last Thursday,
November 30, in spite of FDR’s proc-
lamation making it November 23.

Not having the least inclination to
line up with either in the Thanks-
giving row, Board of Supervisors for
Clayton County approved a resolu-
tion to observe Thanksgiving on No-
vember 16 this year “so as not to
conflict with the dates set by the
President of the United States and
the Governor of Iowa.”

Petrillo Clashes With GAC
Over Dorsey Booking Mess

CHICAGO, Sept. 23.—A deal with more
angles than a centipede has legs came
to light here this week when James C.
Petrillo, the local militant musiker head,
brought 2 case against the General
Amusement Corp. for failure to deliver
Jimmy Dorsey and band on a private
date in Lake Forest, Il1l., which was con-
tracted for by Ray O’'Hara, of the Allied
Music Co., Chicago. Things came to a
head Friday, with Petrillo phoning GAC
Prexy Tom Rockwell in New York and
demanding that a settlement be made to
O’'Hara immediately or he would recom-
mend the revoking of the GAC booking
license. Rockwell said the cash settle-
ment, amounting to $350, would be
forthcoming.

The date in question was played by
Jimmie Lunceford September 16, which
was evidently okeh with O'Hara, but not
with Petrillo, who claimed that inas-
much as GAC had contracted to have
Dorsey for the date, some damage scttle-
ment was due O'Hara especially since
the Lunceford booking ran $800 more
than asked for Dorsey, due to overtime
and airplane ,transportation in the
Lunceford contract.

Petrillo based his case on the premise
that the local GAC office had sent Dor-
sey's contracts to O’Hara and that the
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latter returned them signed and with a
8400 deposit. Contract called for $900.
Shortly after this O'Hara was notified
by GAC that they could not deliver Dor-
sey because he was ill. O'Hara then
complained to the union and Petrillo
called Bob Weems, local GAC manager,
before the hoard August 31. Weems
explained that the office had not signed
the Dorsey contract as yet and that he
was still holding O’'Hara’s check. He
also had an affidavit from a New York
medico substantiating Dorsey’s illness.
Petrillo waved aside the tcchnicality of
the unsigned contract, claiming that
O'Hara had been promised Dorsey and
he would have to be detivered.

Failing to get Dorsey, however, O’Hara
went ahead and signed another contract
for Lunceford which called for an added
$600 for transportation besides the orig-
inal $900 band price, and also $125 per
hour overtime. Final bill after the date
was played amounted tc $1,750 for
O'Hara, including two hours overtime.

The Petrillo vs. GAC case was still in
abeyance, however, and Thursday Weems
was again called before the union board
where Petrilio issued an ultimatum that
a settlement would have to be made on
O'Hara’s behalf or the GAC license would
be revoked. The union chief also told
Weems that he wanted himm out of his
(Petrillo’s) district. Irony here was that
Weems had already received a new ap-
pointment from Rockwell which will
bring Weems into a post in the New
York office next week.

Altho final disposition of the case is
not definite, it was agreed in the
Petrillo-Rockwell phone conversation
that GAC would refund $35C to O’Hara.
This amounts to the difference between
the $900 and the $1,250 which included
$250 for two hours’ overtime and the
$100 comiission which ©O'Hara was to
make on the date. The $600 transporta-
tion item was paid by C'Hara,

Case is interesting from the standpoint
of all bookers, since whole biz is con-
tingent on whether or not a contract
is binding until signed by both parties
regardless of any verbal guarantees on
the part of the booker.

NBC-Chi Newspaper Deal

CHICAGO, Sept. 23.—Deal was set here
this week whereby NBC has entered into
an agreement with The Chicago Daily
News, buying so much display adver-
tising daily in turn for two five-minute
daily WMAQ shots to be bought by the
newspaper. On one of the shots The
News will plug a new kicdies' page to be
inaugurated soon and the other shot will
be handed over to foreign news bulletins
and a plugging of the sheet’s foreign
staff., NBC will devote its newspaper
space to plugging certain shows on both
WMAQ® and WENR.

Allen Signs Singer

NEW YORK, Sept. 23.—Wynn Murray,
legit singer from Babes in Arms and The
Boys From Syracuse, was signed for the
Fred Allen show, starting October 4.
Contract is for a trial period and has
usual options.

Anticipate Week-Night Audience
To Drop Thursday as Favorite

NEW YORK, Sept. 23.—A change in
the week-day evening offering the strong-
est radio line-up is indicated for the
season now starting. Departure of the
Vallee program breaks up, after nearly
10 years, the week-day domination held
by Thursday. Tuesday and Wednesday
arc now the leading candidates. Both
are strong in comedy shows. However,
neither is expected to supersede Sunday
as the peak listening day. Until the
Vallee show folded, Thursday usually ran
runner-up to Sunday.

Altho Tuesday has more commercials
than Wednesday because it has more
half-hour offerings, Wednesday seems
to have a slight edge, with Fred Allen
and the Texaco show, each of which
runs an hour. Wednesday is also slated

to get a boost with the new Herbert
Marshall series starting shortly on the
NBC Red. Latter network has Marshall,
Red Skelton, Allen and Kay Kyser, while
CBS has Burns and Allen, Al Pearce,
Paul Whiteman and Texaco.

Line-up on the NBC Red Tuesday in-
cludes Fibber McGee, Bobe Hope and
Uncle Walter’s Dog House, each of which
is a comedy show. CBS has Second
Husband, Big Town, Walter O’Keefe,
We the People, Bob Crosby and Hal
Kemp. NBC Blue has one of its big
shows, Information Please and Robert
Benchley and Artie Shaw. Five of all
of Tuesday evening’s shows are comedy
productions, not including Info Please.

Thursday, with its new line-up, pre-
sents One Man’s Family and Those We
Love, Good News and Bing Crosby on
the NBC Red, with Strange as It Seems,
Ask-It-Basket and Major Bowes on CBS.
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Publishers, Pointing to Past,
Exiend Little Hope for NAB

NEW YORK, Sept. 23.—Threat that
the National Association of Broadcasters
might go into the music publishing
business in order to lick the ASCAP
bogey does not faze the Soctety’s pub-
lisher-membership, some of whom feel
that the NAB move is merely a maneuver.
According to one of the leading pub-
lishers, ASCAP executives feel a settle=
ment will be made with the radio in-
terests, and that the new contract will
call for a music bill slightly higher than
the present toll of $4,000,000 per annum.

In addition to ASCAP’s beltef that the
broadcasters will accede to a settlement,
pubs’ general attitude is that “it takes
more than money and power to make a
go of the publishing business.” To back
this view they point to past experiences,
specifically the time E. C. Mills, ASCAP
exec, tried to create a library for NBC,
the attempt of the motion picture ex-

hibitors to create a library under the’

guidance of Henry Watterson and the
efforts of the Shuberts to gain a foot-
hold in the industry.

Leo Bernstein, well-known Tin Pan
Alleyite, expressed the belief that the
NAB move was ‘“so much nonsense.”

Lou Diamond, of Famous Music, voic=
ing an opinion similar to those held by
other leading publishers, said the radio
executive does not know what the public
wants, and, in addition, no one pub-
lisher—no matter how big—can supply
the demand for music. Out of a firm’s
possible 60 tunes a year, three may be
hits, said Diamond.

Pubs are aware that the NAB is in
the market for catalogs owned by ASCAP
publisher-members, and admit some
might be for sale. It is pointed out,
however, that while such catalogs might
prove valuable to the radio interests,
their value as catalogs would drop tre-
mendously when divorced from the
ASCAP music library, because the cata-
log’s main source of income would im-
mediately cease.

Pointing out that publishing music is
“a disease” which is confined to a com-
paratively small group, the publishers
claim that outside interests which have
not grown up in the industry have al-
ways flopped in attempts to buck the
established music interests.

Despite outward appearances'of solidie
ty of the NAB, it is believed that the
trade association’s morale is not exactly
conducive to success in its attempt to
fight ASCAP. Sharpest factional split,
for instance, is held to be between the
networks and the rank and file stations.
Nets are known to be not particularly
anti-ASCAP insofar as they do not feel
the annual tax toll as keenly as the
smaller independents.

Another factor which the publishers
feel will militate against the NAB’s
chances for success is the trade associa-
tion plan to assess the broadcasters one-
half as much as each paid ASCAP in
1937. For instance, a station which paid
$10,000 to the performing rights society
will be nicked $5,000. Why, ask the
publishers, should a station pay $5,000
for a venture that is dubious when they
can secure the entire ASCAP catalog for
$10,000? Opposed to this view, however,
is the undeniable fact that even if the
broadcasters sign ASCAP contracts the
NAB can always use its music library as
a competitive music threat.

Pubs also refuse to become excited

Herb Rosenthal te Coast

NE™™ YORK, Sept. 23.—Herb Rosen-
thal, head of Columbia Artists, CBS
artists’ bureau, leaves next week for a
three or four-week stay in Hollywood.
Rosenthal is going on in connection with
several big shows on which CA has talent
working, including Dennis Day on the
Jello show; Leith Stevens and Bill Rob-
son on Big Town, and Orson Welles’
series for Campbell from Hollywood. CA
also has Alice Marble at La Maze Cafe
in Hollywood.

CBS Sustainers Fold

NEW YORK, Sept. 23.—Four CBS sus-
tainers have been given notice, shows
being forced to fold because of the ap-
proach of fall and increasing commercial
commitments. Programs are 4libi Club,
County Seat, Armchair Adventures and
George McCall’s Hollywood show.

over any NAB attempts to sign leading
composers. A good composer, for in-
stance, may derive $10,000 yearly from
ASCAP, and it is felt he would do some
heavy thinking before dropping that for
a venture whose success is doubtful.
Particularly in view of fact that said
composer might have to try to crack the
ASCAP ranks all over again if the NAB
library turkeyed.

Publishers know that the NAB has al-
ready tried to round up writers, claime
ing that in many cases the writers ap-
proached are those who have unsuccess-
fully tried to gain admittance to ASCAP.

While admitting that tax-free music
organizations will try to make hay out
of the NAB-ASCAP war, the music¢ in-
dustry feels the tax-free companles do
not constitute much of a threat.

Pubs say Warner Brothers, which tried
to get along without ASCAP, was in a
much better position than the NAB,
because of writers under contract, ex-
tensive publishing holdings and general
music business experience. Question
then is how can broadcasters, who are in
a much weaker strategic position, be
successful.

BennyTenor Named;
Dennis Day Gets Job

NEW YORK, Sept. 23.—Most sought
after man’s singing Job in radio was
finally scu this week when Jack Bénny
set Dennis Day as the tenor on the
Jello show. Day replaces Kenny Baker,
who signed during the summer with the
Texaco show. Baker went exclusive with
Texaco at §1,500 weekly.

Young & Ruticam, Jello ad agency, had
auditioned a raft of singers, as reported
in The Bulboard some weeks ago. The
Benny tenor spot is regarded as tanta-
mount to a guarantee of stardom. Baker
started on the show as a complete un-
known, but within a year or so had been
shiot to high income brackets. He's
stayed there ever since, and is now under
tilm contract to Mervyn LeRoy.

Day is handled by the CBS Artists’
Bureau. Means CBS gets a talent build-
up on NEC.

Radio Domesticity

NEW YORK, Sept. 23.—Compton
Agency believes it is doing something
unique in program building when its
serial, The Right to Happiness, de-
buts for Crisco and P. & G. Soap
October 16. Show will be about the
Kransky family, which first hit the
air as one of the sub themes in The
Guiding Light. Irna Phillips, author
of Light, figured the family had be-
come important enough to merit a
show of its own, hence Happiness.

The Kranskys, however, will occa-
sionally pop up in their original pro-
gram, Guiding Light, and characters
of Guiding Light will occasionally
appear on Happiness.

Guest Star Market
Tumbles Below Par

NEW YORK, Sept. 23.—Guest star
market has lost two of its best guest
star spots, with Rudy Vallee’s program
Jeining the Magic Key in leaving the air.
Vallee spot was not so hot on financial
returns to guests, but was important in
helping build reputations. Key was okeh
on the dough angle.

Leading shows remaining on the air
and using visitors are now Chase & San-
born, Texaco, Lux and Kraft, these have
ing, say agents, the largest budgets.

William Morris office has set John
Boles for October 25 and Franchot Tone
for