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OKAY BY OKUN

or The Low Down on How Operators and Retailers Buy Records—
from the Advance Man for Al Donahue’s Low Down Rhythm in a Top Hat

There’s one sure way of learning which trade paper
influences the record purchases of the operators who
control America’s music machine network of almost a
half million phonographs. That's to go out into the
highways and byways as Henry Okun®, advance man
for Al Donahue and His Low Down Rhythm in a Top
Hat Orchestra, did in late 1933, But let Okun tell ycu
why he thinks The Billboard is okay in his own words.
Read his letter:

LITTLE FALLS 4-0832
VERONA 8-9817

lkir., E., E. Sugarman
The Billboard
156/ Broadway
New York, N.Y.

Dear Mr. Sugarman:

In October 1939, Al Donahue hired me to o ahead of his band to
tell the people in the hinterlands of his "Low Uown Rhythm in A Top Hat".
My title was Record Exploitation lian. biy job was to go into various towna
ahead of Al and contact all the record people, such as distributors, music
machine operators and retail stores who handled records, to get cooperation
via the disks on Al's appearance.

In 99 of my stops in distributors' and operators' places of
business The Billboard Record Guide and Talent and Tunes on lLusic lachines
column, was really their Guide.

The Billboard "clips" were displayed risht in front so that
they had to be read. In the distributors' orfices they were gansrally in
the spot next to the folder sent out by the major record companies, And in
the operators' places, they were tacked up so that thes Service Nen (and they
are the lads who know) could see ™What tunes meant anything,” to quote a few
of the lads. The reason the Billboard Record Buying Guide meant so much to
the buyers of the platters, I found, was that it was compact, yet complete,
and gave them advance tips on records due for a spurt, and the fact that the
Guide was not Billboerd's opinion, but the opinion of dealers in records, and
machine operators from all over the country.

A few of the towns I went into were Canton, Ohio; Bradford, Pa.;
New Castle, Pa,; Wheeling, W. Va.; Johnstown, Pa.; Pottstown, Pa.; Philadel-
phia, Pa,; Passaic, N.J.; Newark, N.J. and suburbs; Greater New York City;
Huntington, Pa.; lorgantown, V.Va.; Connesville, Pa.; Cumberland, Md.;
Alexandria, Va.; Raleigh, N.C.; Erie, Pa.; Lewtstown, Pa.; Sheron, Pa.;
Youngstown, Pa.; Butler, Pa.; Nyack, N.Y.; Trenton, N.J.; Boston, liass. and
Syracuse, N.Y.

The only reason I am writing you this letter, is that 1 thought
you might be happy to know that The Billboard's efforts to give a top-notch
complete, up-to-the-minute and unbiased Record Guide is well thousght of and
appreciated by people in the record business today.

HENRY OUN

Operators, retailers, read The Billboard every week because it about thsir latest releases via The Billboard advertising cam-
brings them the latest. most complete and most authentic news paigns. And every important recording artist in the country
and reviews of records to be found anywhere. is now reserving space in The Billboard’s third annual Taleni
Smart recording artists cash in on this concentrated c>zrater and Tunes on Music Machines Supplement, the big Record
and retailer interest by telling these big record buyers and users “Directory” for cperators and retailers.

*Henry Okun is now publicity director of Frank Dailey's Meadowbrook.
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DEFENSE WOOS HOUSE HELP

Theater Staffs Decimated by Big

Factory Coin; Ushers, Cashiers,

Fiddler To Brave
Sharks With Just

A Stradivarius

NEW YORK, July 26.—One of the
stranger facets of the show business was
unveiled this week at Nick Prounis's
swank Versailles Restaurant, where a
bevy of Broadwavites and befuddled on-~
lookers were assembled to wish godspeed
and good luck to one Paul Chatteau,
concert violinist and champion swimmer.
Chatteau, a very hefty physical specimen,
will need more than good luck—for he
promises to swim from one of the Ba-
hama Islands to Miami Beach, Fla., thru
shark-infested waters. He is being spon-
sored in this enterprise by Edwin Hirsch,
New York business man, who feels Chat-
teau is not only a terrific swimmer but
also a socko fiddler. To prove it. Hirsch
had Chatteau knock off three tunes at
the Versailles. The audience respect-
fully applauded. And it became known
that, as part of the general build-up,
Hirsch has bought time on Station
WKAT, Florida, so that Chatteau can
amass a batch of listeners.

It could not be learned whether Chat-
teau will just swim among the sharks
or swim and play his Stradivarius simul-
taneously. The onlookers at the Versajlles
suggested he might swim and fiddle I'm
Forever Blowing Bubbles.

Hirsch, it was learned, feels that
Chatteau will he a terrific radio attrac-
tion in the event he negotiates the swim
successfully. In the event he does not
negotiate it successfully—well, that is
a dilemma, isn’t it?

Chatteau is now in training, both. on
the fiddle and in the water. Hirsch says
he cannot use a pool very well, because
he is really an ocean swimmer; but in
order to loosen up his muscles for his
underhand stroke Chatteau is doing
some pool bathing. To avoid raising too
much of a commotion, 'Chatteau has his
leg tied to a stanchion In the pool and
plows away while remaining in one spot.

This tactic won't help much, tho, with

Mass. Park Pulls
All-Night Play of

Workers in Defense

SPRINGFIELD, Mass., July 26 —Ed-
ward J. Carroll hit a jackpot again
Wednesday night. The director of

Riverside Park, Agawam, and his pub-
licity chief, Harry Storin, put over one
of the most successful stunts staged by
this promotional-minded management.

Wednesday was Pratt & Whitney out-
ing day at Riverside and from 3
p.m. on defense workers in the big air-
craft plant in Hartford piled thru the
gates. A good day was hung up. How-
ever, the Carroll organization, realizing
that there was a late shift coming out
of the plant at midnight, offered special
inducements to this group. got into the
plant with bulletins, backed up the idea
with some newspaper ads in Hartford
and about closing time Wednesday night
sat back and waited for something to
happen. It did.

Sarting at 12:45 Thursday morning,
park entrances were jammed with cars
of workers who had not taken time out
to wash up. By 1:30 the midway took
on the appearance of a holiday. Two
cars were started on the Cvclone Coaster
and long lines were waiting for two
hours while the cars were shuttled off
loaded every few minutes.

Every stand was doing land-office biz
and Carroll decided to call in the Car-
tier Sisters, aerial act appearing in the
park. The girls readily agreed to an
extra show and left a Springfield hotel
for the park with a police escort. The
act gave a special show at 2 o'clock in
the morning to tremendous applause.
(See PARK’S ALL-NIGHT PLAY page 31)

Others Included;

NEW YORK, July 26.—While defense
industries are giving box offices in
various parts of the country prosperity
grosses, they are also causing an un-
precedented scarcity of suitable help to
man theaters.

Managers are finding that the draft is
only a part of the headache, since de-
fense industries can pay heavy salaries,
and are weaning away necessary cogs in
the operation of theaters thru the lure
of heavier coin.

This condition is especially acute in
the Midwest. It is also felt on the West
Coast and in nearly all areas of the
eastern seaboard with the exception of
New York.

Managers have beaten the problem of
losing men by the draft by hiring
younger ushers and other help so that
the draft won’t catch them for at least
three years. Several theaters have
started to use femme ushers, but in
certain spots there are not working out
too well, for certain reasons. Most
femmes recently out of school, if not
already trained in stenographic work,
are taking supplementary business

Draft Hurts, Too

courses to qualify them for better jobs,
and are easily drawn to more lucrative
work in defense industries. Many of
those available for theater work are not
of the caliber desired.

Also, there is always the chance that
usherettes will get married, plus the ad-
ditional problem of male patrons who
try to date up the femmes.

Theater cashiers are an even more
grevious problem to managers. There
was a time when cashiers were versed In
shorthand and stenography and could
keep records and take care of the cor-
respondence. Those girls, trained in
handling money and keeping accounts,
are very much in demand, and are
rapidly leaving theater work for defense
industries and other fields where their
experience qualifies them for fatter pay
envelopes.

House managers are no particular
problem since most men in such spots
won’t consider leaving the theater field.
However, assistant managers present an
entirely different aspect. The draft has
taken a sizable toll, as have the defense
(See HOUSE STAFFS HIT on page 21)

‘Life’ Vaude Tour in RKO
Houses Seen as Road Hypo

Good outlook for road biz, if vaude playing time is
made available—producers feuding with UBO may
follow Serlin—*‘Life’ to play on percentage deals

NEW YORK, July 26.—Move by Oscar Serlin to shuttle his Life With Father

on a tour of RKO vaude houses indicates that,
cially successful, there may be other legiters making tours of vaude spots.

if this experimental tour is finan-
Serlin

has booked the play for Columbus, Rochester, Providence, and Toledo, with other

dates to follow. All stands will be

played on a percentage basis, with films taking

a vacation while Life With Father is shown. Belief is prevalent that the tour
may open up many towns to legit and create a basically more healthy road if a

suffficient number of plays of proper
caliber can be presented in the vaude-
filmers. That a wealth of playing time
is available is evident because of the
desire on the part of many exhibitors to
have an occasional change of pace from
double-features, too many of which
cause dissatisfaction among their pa-
tronage.

Indications that more producers may
Join the vaudefilm bandwagon arises
from the fact that a number have
been feuding with the United Booking
Office, which controls established legit
road stands. Serlin, to put out road

editions of Father without booking with
UBO, had to renovate houses in Phila-
delphia and Boston. Tight control ex-
ércised by UBO has often meant the life
or death of a road production. Several
producers who have previously been
burned are looked upon to follow the
Serlin example.

Spokesmen in the Serlin office indi-
cated that, should several other im-
presarios follow suit, a coalition may be
made which would give active battle
to UBO.

Frank Hartless Back as President
Circus Fans; New Tent (31) Raised

SPRINGFIELD, I11,, July 26.—Frank H,
Hartless, of Chicago. will serve members
of the Circus Fans’ Associntion of Amer-
ica as president, a position he has already
held as a result of the election of of-
ficers at the concluding session of the
16th annual conventlon here Monday.
More than 100 Fans attended the con-
clave, which was held on Cole Bros.' Cir-
cus, exhibiting here July 22.

Monday night was marked by the rais-
ing of a new tent, the largest ever raised
by the CFA, according to President Judd.
The new tent, the first ever raised at a
national convention, was named in honor
of Henry Kyes, bandsman with the Big
Show and a brother of a Springfield
salesman. It has 26 members. Officers of
the tent, No. 31 on the roster, will be
elected at the next session of the new

group. Formation of the tent was thru
the efforts of Fred Donovan, Springfield
police officer and well known to circus
representatives for his many years of
service at the local lot; Carl Amrhein,
operator of the baking firm which has
always provided supplies for all local
circuses, and Dr. Paul Mahaffey. The
trlo’s interest was aroused thru the ef-
forts of W. L. (Bill) Montague and
stories he provided the local press.

Highlighting the concluding session
was the election of officers, the creation
of the office of publicity director and
assignment of Montague to that posi-
tion. In recognition of his work in pre-
paring for the convention sessions, the
Fans, thru Jim Schuster, Grand Rapids,
Mich., presented Montague with a foun-
(See Circus Fans’ Convention, page 31)

Privates, Gen’ls
Prove Aptitude
As Vaude Crix

NEW YORK, July 26.—Self-appointed
critics have already begun to spring up
in the Army, Navy, Air Corps, and other
branches of the armed forces—critlcs of
show business, that is. Their target—
the mobile vaude units, six of them.
which are being routed thru the camps
by the Citizens' Committee for the Army
and Navy, as part of the morale program
of the boys in khaki.

The shows have played in more than
100 camps thus far, to an audience of
about 300,000 men. As a consequence,
some of the boys have been sending in
unsolicited reviews of the shows to The
Billboard.

The Citizens’ Committee has also re-
ceived letters, not only from privates,
but from every ranking officer up to
generals. Even tho the boys sit on the
ground to watch the shows, one general
said, “It rolled them in the aisles:”
while a private said that the cast “tore
the roof off.’”” This Is a typical review:

“Mainstay was none other than Don
Rice, who stole the show. There is a
find. He has the combination of Milton
Berle and Henny Youngman and easily
1s the best young find of the entertain-
ment world. . How come Broadway
let him get away?”

A colored lad in a sanitation unit
criticized only by inference; he wrote:
“8ir, I am an actor and I think I would
like very much to be {n a show of that
type. The act that I do I call them the
world's wonder. It’s two acts at the
same time, its very funny, it is all the
fun you want to see, come one, come
all. . . . T muscles 2 man over my head.
The man lies on his stomach. I catch
him by the hand and feet and I use all
muscle. I play the harmonica, sing, eat
fire, also walks on glass and sharp stones
bare feet.”
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NITERY CHECKS UP

Tax Colfections
Show Hot Spot
Spending Gain

@

NEW YORK, July 26.—A steep increase
in night club spending for June, a
notoriously bad month for any branch
of show business, was shown by tax col-
lections of $61,964.42, as against last
year's tax receipts of 837,586 for the
same month.

This indicates a 24 per cent rise in
the amounts of checks over $2.50, at
which price the tax is collectable from
patrons. Even tho taxes for the national
defense effort have increased night club
check taxation from 3 to 4 per cent on
checks over $2.50, the percentage differ-
ences do not account for $8,896.78, which
represents increased spending, or almost
24 per cent of the total.

A terrific rise was noted in the tax
collections from all branches of show
business in the New York area, with a
total of $818,629.07. Of this figure, $740,~
840.50 was collected on admissions to
theaters; $15,824.15 on tickets sold by
brokers, and $61,964.42 on admissions
to cabarets. The total for the same
month in 1940 reached $521,903.81.

Collections for the month of June in
the entire country totaled $5.880,649.30,
as against $1,645,603.31 in June, 1940.
The reason for this stupendous rise is
chiefly the increased defense tax and the
greater enforcement of tax collections.
It also represents, however, a very hefty
increase in business.

While there have been more than
$4,000,000 additional taxes collected, oh-
servers point out that this does not
necessarily mean in increase in theater
attendance, because a 10 per cent de-
fense tax has been levied on admissions
over 20 cents since July, 1940, as against
the previous exemption up to 40 cents.
It was held likely by theater managers

RUSSELL SWANN
(This Week’s Cover Subject)

EVEN years ago Russell Swann was a Wall
Streeter, selling stocks and bonds to an
exclusive clientele. Today, billed as “Society’s
Hilarious Magician,” he’s selling magic and
comedy to the Rainbow Room patronage—~that
same exclusive clientele.

In that lucky span of years Swann has set
cnviable theatrical records. Not only did he
play 20 consecutive weeks at the Waldorf-
Astoria Hotel, but Lucius Boomer, president of
the Waldorf, found his work so pleasing that
Swann was brought back for three additional
engagements. The Savoy-Plaza Hotel likewise
called him back for three engagements and the
Hotel Pierre for two.

Swann has also played the Palmer House,
Chez Parce, Colony Club, Bon Air in Chicago,
and the Cocoanut Grove, Los Angeles. Swann’'s
faugh-provoking routines also appealed to our
neighbors across the ocean. He was booked
into every London socicty spot. These in-
cluded the Dorchester House, Grosvenor House,
Ritz Hotel, Barclay Hotel, Mayfair Hotel, and
Cafe De Paris,

He also appeared before a large number of
titled nobility in Europe, including the King
and Queen of England, Aga Khan, King Alfred
of Belgium, the Maharaja of Mysore, and in-
numerable Dukes, Counts and Barons. But
he's proudest of the private show he put on
for President Franklin D. Roosevelt.

Prior to becoming a Wall Streeter, Swann was
a juvenile in numerous legit shows and played
the leading role in the London company of
s“Abie's Irish Rose,’ and is currently making
plans to revive that opus.

that the tax yield would soon be even
greater, because in a short while movie
taxes will probably start from 10-cent
admissions.

The Billboard a few weeks ago pointed
out that, on the basis of tax estimates,
New York night clubs took about $60,-
000,000 into the tills. The government
collected $558,790 from New York oper-
ators in 1940. In a steady succession of
years this is the highest amount paid yet
to the government. In 1936 Uncle Sam
collected $478,105; 1937, $521,147; 19838,
$491,862, and $514,511 in 1939.

Yale Balladeers S. A. Hit

RIO DE JANEIRO, July 26.—Yale Glce
Club started a series of Latin American
concerts here early this month under
the auspices of the National School of
Music of the University of Brazil and
scored a decided hit. Yale tonsil crew,
under the direction of Marshall Barthol-
mew, moves on to Sao Paulo and will
continue southward, returning to the
United States via the west coast of South
America,

HE ulcerated gorillas advertising the Frank Buck picture have finally moved
out of the Palace lobby, and have been replaced by a display for Walt Disney’s

The Reluctant Dragan. The new set-up includes practically everything—cartoon
figures, midgets dressed to represent various characters, a mechanical horse under
glass-—and pickets. . . . A femme passerby on the first day, evidently mixing the
title of the new film with the previous occupant of the house, saw the pickets and
cracked, “Now why would they picket Frank Buck? Has he been unfair to his
animals?” . . Anyone who believes the living theater dead should have gone to
a midweek matinee on a rainy Thursday last week at the Paper Mill Playhouse
in Millburn, N. J. The house, one of the finest and largest cowbarn spots, was
packed for a showing of Pinafore. Incidentally, Pinafore went over so well that
the Paper Mill is scheduling two more weeks of G & S operetta, yanking the pre-
viously scheduled shows in order to fit thém in. . . . Three women and a church
group have written to Bobby Warren, writer of Number 10 Lullaby Lane, protesting
against his newest number, City Called Heaven, calling the ditty sacrilegious.
Warren’s answer wasn't in the form of a letter; he simply mailed the protesters
copies of My Blue Heaven, When Did You Leave Heaven?, and A Star Fell Out of
Heaven. . . . Execs of Local 802 of the American Federation of Musicians attended
the Yehudi Menuhin concert at the Lewisohn Stadium last week and, when
intermission was about over, saw an attendant walk out on the podium and strike
a steel chime to warn the audience that the musiclans were coming back. A
steel chime, according to official union definition, is a musical instrument, not a
sound effect: so the execs went into a quick huddle on whether the unsuspecting
attendant had to have a union card. . . . Incidentally, Menuhin is not a member
of the musicians’ union either. . . . Rosemary-and-Rue Dept.: Phil Morris, producer
of the Fort Dix shows, swears that rookies have come up to him and asked for a
definition of vaudeville.

* * .

ICHAEL LORING, band leader and singer at Luna Park, was approached the
other night by an elderly gentleman who complimented him on his voice
and fine renditions of Eli Eli and Lament to Love—and then, out of a clear sky,
offered him a job to sing for the Jewish High Holidays. He wasn't aware that
Loring’s father was a cantor, and that Loring himself went thru college on his
earnings as a religious singer. . . The Russ Smith ork at the Ralnbow Grill was
playing Daddy with ensemble background last week when a low, bass, gutteral
voice suddenly joined in from the sidelines. It was so unusual that Russ instituted
a search for its owner, who turned out to be Al Schutze, a busboy at the Grill.
Instead of being fired, young Al is being used nightly by Smith, and now has
visions of a theatrical career. . . Billy Rose, by his own admission the greatest
cigarette chiscller this side of a newspaper office, recently decided he was smoking
too much, and started in on a pipe instead. His staff at the Diamond Horseshoe
followed suit—and now Rose is more worried than ever. As he explains it, “I
want a bunch of guys nervously fingering butts all the time, not a bunch of re-
laxed pipe smokers.” . . Why agents go broke: Joey Nash, driving Staten Island
on his way back from Atlantic City, saw Bob Howard advertised at the Miami
Club there. Dropping in to say hello, he was introduced to the boss, John Santore
—and after two drinks he was booked to open the followng Monday. Nash is the
same lad who sold himself several years ago for a Procter & Gamble commercial.
. Hal Davis and Les Lieber pulled a cute publicity gag recently. .On the same
day as the drawing of new draft numbers, newspaper men each received a small
fishbowl containing a capsule, within which was a communique tabbing Barry
Wwood as Uncle Sam’s top musical defense salesman, on the strength of his emsee-
ing of Millions for Defense on the air and his official recording of Any Bonds
Today? . . . Jose Morand’s p. a., as a means of publicizing the maestro, claims to
have started a glove-matching service for the benefit of people who lose (or find)
single gloves.

. * .

DON REDMAN says he penned his current Down, Down, Down (What a Song)
during the eight minutes it took him to ride from Times Square to Harlem on
the IRT subway. . . Lyn Duddy, who does publicity for Ben Yost and D'Artega,
has two additional assignments—as featured baritone with Yost’s Varsity Eight
and, beginning next month, as a columnist on a music mag. The thing that
landed him the column job is the fact that he's not yet of conscription age (19)
and under present conditions can guarantee his servicgs for two years. . . . Times
must be better. Formerly, enterprising young men carried around sandwich signs
asking employment—but one seen last week on Sixth Avenue carried a plea for
contributions toward a $5,000 kitty needed to set him up in the textile business.

. . Ultra-Swank Dept.: Even the table cards at _the plushy Versailles have tinges
of Tiffany—they’re an engraved job. . . May Johnson, MCA booker, came back
from a week-end trip last Monday to find that her apartment had been robbed.
Despite the fact that articles of considerable value disappeared, the thing that
hurts most is the theft of her grandmother’s engagement ring.

Tt Sigass Domino

Theatrical
Charity Should
Be Unified

N LESS than a year the Actors’ Fund
of America lost two of its stalwarts,
Founder and President Daniel Frohman

and Treasurer Sam Scribner. There
could not be a more dramatic way of
pointing out that the Old Guard is
fading into the limbo of the past than to
consider the passing of these revered
men.

We could hardly be guilty of dis-
respect for the dead if we employed
the passing of Frohman and Scribner
to focus attention on certain defects
that exist in the charity structure of
the show business. Not for the first
time as many of our hardier and more
loyal readers will aver.

It should not be considered disrespect-
ful to speak candidly of the dead. In
Dan Frohman'’s case particularly we
could not possibly reconcile ourself
with our high estimate of the man and
say anything that would reflect per-
sonally against him and his memory. No-
body who has really known him could.
As to Scribner, while we have differed
with him on more occasions than was
good for our peace of mind on policy in
regard to administering charity, we never
lost our respect for the man’s integrity
and sincerity. You can be annoyed at
a man's stubbornness and lack of
diplomacy and yet retain high respect
for him. This was our experience with
the grizzled watchdog of the Fund
treasury.

L] L] -

Since we must criticize to make what
we consider to be an important point,
our complaint against the Fund in recent
years is that it has not been geared
to the times; it has not kept a satisfying
pace with the changing panorama of
the passing years; it has grown old and
mellow with the old and it has not been
oriented by its pilots to the needs of the
young, whose problems are just as great
and as heartbreaking as the oldsters.

Because the Fund was possibly too
deeply rooted in the past and because
the Fund failed to grasp the opportunity
to attune itself to the crisis of the
present during the depression changes
were made accordingly in the rest of
the theatrical industry’'s charity struc-
ture. One of the by-products—and a
highly important one—was the formation
of the Stage Relief Fund.

* * *

In show business we have at this writ-
ing a conglomeration of organizations
of which the Fund is the traditional
fountain head. After the Fund comes
the Stage Relief Fund and the Motion
Picture Relief Fund; then the various
sectarian guilds, Catholic, Protestant and
Jewish, and the lesser organizations of
poth a national and territorial char-
acter. All of these work meritoriously
for the same purpose: helping the un-
fortunates of the theater and show
business.

We have no fault of a serious nature
to find with any of the approved the-
atrical charities. We do find fault with
the state of affairs that continues to
make these various agencies operate as
separate but co-ordinating entities. If
it is the case that we expect too much
we are willing to settle for at least
partial realization of the goal.

There is waste in theatrical charity to-

(See SUGAR’'S DOMINO on page 26)
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Radio Music, Inc.,
Organized; 321
Stations Lined-Up

NEW YORK, July 26.—New manifesta-
tion in the radio-music industry is the
formation of Radio Music. Inc., a com-
pany which is offering radio stations
free recdrdings. orchestrations, and pro-
fessional copies of tunes in return for
plugs on the air. No releases are ready
but company expects to release by Au-
gust 15. According to Robert Green,
company’s general manager, 321 stations
have already signed for the deal, which
hinges on the following points. 1. Sta-
tions will receive monthly records and
agree to broadcast these records & mini-
mum of twice daily for the first 30 days
and once daily for the second 30 days,
immediately on receipt. This agreement
is to hold for one year. 2. Eight records
will be released monthly. 3. In addition
to records, station will get two orches-
trations and four professional copies of
each tune.

Radio Musie's records, according to
Green. will be pressed by the Scranton
Record Company. Tunes will be written
by free-lance writers, and recorded. ac-
cording to Green, by semi-name bands.

According to Green'’s estimate, on the
hasis of the 321 stations he claims have
already signed up, the company’s tunes
will get 4.000 plugs in 60 days. Coinci-
dent with plugs on the air. Radio Music
plans to offer music machine operators
one record of each tune releascd. so that
the effect of the air build-up ecan be
ascertained.

According to Green, Radio Music hopes
to make its money out of the sale of
records in retail outlets and in shecet
music sales, once the tunes have heen
popularized on the air and in music
machines.

Form letter announcing the offer to
stations points out that Radio Music
assumes all copyright infringement lia-
bility and that the music may be used
on commercial and sustaining programs
without cost.

TA Benefits No

Longer Tax Exempt

NEW YORK, July 26.—The Bureau of
Internal Revenue, in a decision handed
dowr. last week. ruled that benefits
handled thru Theater Authority are no
longer tax exempt. the decision based
upon the premise that TA is neither a
charitable nor an educational institution,
the only categories entitled to exemp-~
tions.

Spokesmen for TA said that the ruling
will not interfere with TA's function,
since it was created primarily to police
benefits and not to raise funds. It is
maintained that, in order to get tax
exemptions, the primary purpose of an
organization must he the raising of
funds, which is only secondary with TA.

Anticipating such a move, TA earlier
this year wrote into all TA contracts the
clause that TA does not guarantee tax
exemptions for any affairs approved by
that body.

Xavier Cugat To Conduect
At Carnegie Hall Concert

NEW YORK, July 26.—Xavier Cugat is
scheduled to give a concert in Carnegie
Hall in October. He will conduct a 65-
piece band for the occasion.

The concert. angled to the current Pan-
American good-will campaign, will con-

sist of compositions of Argentinean,
Brazilian, and Mexican tunesmiths,
Ernesto Lecuona, Bella Lohos, Alba

Chevez, and others will be represented.
A new composition, Rhumba Rhapsody,
will be introduced at this session.

Such concerts have heen terrific pres-
tige builders for Paul Whiteman, Benny
Goodman, and the Cafe Society (night
club) talent here.

Strand, Ciney, Not Sold

CINCINNATI, Julv 26-—Col. Asher
Mayer, New York attorney and vice-
president of the Delta Realty Company,
when queried at the office of his Cin-
cinnati attorneys, Harry A. Abrams and
Oliver G. Bailey, this week, denied em-
phatically rumors that Howard Hummel
had purchased either the Strand The-
ater Building or the theater. An article
that Hummel had made such a pur-
chase in a deal involving $700,000 and
that he would open the theater by Au-
gust 21 appeared in a trade paper re-

Possibilities

OF THE BILLBOARD
STAFF

The purpose of this department is to
benefit producers, bookers, agents, and
others concerned with the exploitation of
talent in the major indoor fields thru The
Billboard's coverage of every branch of
the show business.

SHOWMEN INTERESTED IN SPECIFIC
“POSSIBILITIES’* MAY ADDRESS THEM IN
CARE OF THE NEW YORK OFFICE OF
THE BILLBOARD, 1564 BROADWAY,

For LEGIT
MUSICAL

BELLE ROSETTE—Calypso singer
caught recently at the Village Van-
guard, New York night spot. She
offers a definitely different person-
ality and solid, basic talent. Her pres-
ent material could be improved, but
with better and more pointed songs
she should definitely be spotted in a
production number in a legit revue,
particularly since Calypso singing has
had no legit musical showcasing as
vet, despite its reams of publicity.

For RADIO

FRANCIS CARTER AND ARTHUR
BOWIE—Two-piano team current at
Radio City Music Hall, New York.
Negro lads, they are given a build-up
by nice production, and sock over
handily with their renditions of pops
and blues. Their work shows inven-
tive technique, and their arrange-
ments are colorful and imaginative,
Have solid harmonic background, and
play with showmanship and au-

thority.

Browne Dismissal

Plea Is Denied

NEW YORK, July 26.-—A plea to dis-
miss the indictment of George Browne,
president of the IATSE, has been denied
by Federal Judge Louis Strum. The de-
cision carried no opinion. Browne will
be tried August 17.

Browne was indicted by a federal
grand jury on charges of extorting
$550,000 from four major film studios.

Browne's attorneys argued that the
statutes upon which the indictment
was made are unconstitutional; that the
indictment is too vague, and that the
facts presented in the indictment are
too indefinite to constitute a crime
under federal law.

Willie Bioff, indicted along with
Browne, did not make a similar plea
to quash the indictment,

Miami Icer Pulls 2,700

MIAMI, July 26.—Miami became ice-
minded to the extent of 2,700 who paid
$1,122 to witness the first ice revue of
the summer season held at the Coral
Gables Coliseum, July 2-3. The show,
sponsored by the Flamingo Ice Skating
Company, members of the United States
Figure Skating Association, was pro-
duced by Bobbie Duffie and Clair Simone.

Feature act was a winter waltz by
Duffy-Simone team. Goedrich and Nel-
son, doubling at the Olympia Theater,
helped fill out the show. Local talent
took care of the rest of the bill.

H. E. (Joe) Simpson, Mike Goodman,
and Bob Lawrence, operators and lessees
of the Coliseum, will stage another ice
show week of August 18.

ASCAP-NBC Deal Imminent;
Net Holds to 2":% Basic Fee

NEW YORK, July 26.—At the end of
this week rumors persisted that a deal

. between the American Society of Com-

posers, Authors, and Publishers and the
National Broadcasting Company over
fees for use of ASCAP music was immi-
nent. Mark Woods, executive of the
NBC, stated that the situation might
see a break next week. He said, how-
ever, that NBC was still holding to its
basic fee of 21 per cent and was not
thinking of offering a higher percentage.-
Queried as to whether NBC might not
offer ASCAP a deal approximating that
concluded between the Society and the

“Dragon” Brings
Pickets to Palace

NEW YORK, July 26.—Strike of the
Screen Cartoonists’ Guild against Walt
Disney, which is being waged on the
Coast, spread to New York Wednesday
(23) with the opening of Disney's The
Reluctant Dragon at the Palace Theater,

At the same time it was stated that
Disney has consented to arbitration be-
fore the U. S. Conciliation Service, and
that conferences may begin Monday in
Hollywood. Picketing, however, will g0
on until a settlement has been reached.

Strikers charge that up to now Disney
has refused to arbitrate. Fight has been
going on for many weeks on the Coast,
after 18 members were allegedly dis-
charged from Disney’s studios for union
activity.

Lobby of Palace Theater has a letter
blown up to houseboard size, from Cen-
tral Labor Council of Los Angeles, stat-
ing that Disney is off the “Do Not
Patronize” list because of his willingness
to settle the strike. Picket captain in
front of the building said, however, the
Screen Cartoonists’ Guild is not a mem-
ber of the Los Angeles group, but of the
San Fernando Central Labor Council.
Strikers said that until a settlement is
reached the campalign will spread up-
State, wherever Disney pictures are play-
ing. Willie Bioff, now under federal in-
dictment for extortion, was recently
called in as a mediator, but the strikers
rejected him.

This is the second picketing campaign
against the Palace In recent five years.
The other was the campaign to bring
back vaude.

TA Nixes USO

Miami Benefit

MIAMI, July 26.—Bert Green, local rep
of Theater Authority, wired night club
talent, members of AGVA, to refuse to
appear on USO benefit held at Civie
Center, July 11.

Chester Alexander, head of arrange-
ments, said acts hooked included Al
Stone, Vic Hyde, and Linda Marsh.

Rift between Green and Alexander was
the result of USO’s refusing to cut 15
per cent of the gross receipts with Thea-

Mutual Broadcasting System, Woods an-
swered that NBC could have accepted
the MBS terms long ago if it wanted
them.,

ASCAP spokesmen, late this week,
stated that no deal could be concluded
without a meeting of the ASCAP board,
and at press time no board meeting
had been called for either late this week
or Monday (28). Certain ASCAP men.
however, indicated that ASCAP music
might return to NBC by August 15.

ASCAP spokesmen stated that, in the
event NBC was signed, the deal would
closely approximate the MBS deal, which
calls for a basic fee of 3 per cent, in-
creasing to 3!, and to hold for 10 years.
If NBC gets a lesser rate, the MBS deal
will have to be revised downward, owing
to favored nation’s clause in the MBS
pact.

ASCAP indicated that it might com-
promise and secure a rate somewhere be-
tween the proffered NBC offer and the
Mutual deal. ASCAP pointed out that
such a compromise deal would probably
result in falrly good financlial returns
for the Society, In that radio billings
are increasing yearly, Such a deal,
ASCAP feels, would force Columbia into
the fold. Result, ASCAP believes, would
be a 85,000,000 yearly income within a
short time after signing, particularly
when it is considered that new fre-
quency-modulation stations and tele-
vision stations may soon be adding to
the ASCAP coffers.

Rehearsals Start
For “Alma America”

MEXICO CITY, July 26.—Casting for
the Camacho-angeled Alma America,
stage spec. due to open August 16 {n
the Palacio de Bellas Artes here, is vir-
tually complete and rehearsals are under
way. Producer Francisco Benitez has
the cast going thru their Paces at the
Folies Bergere, a near-by theater, inas-
much as the stage of Bellas Artes is too
cluttered up with the sets of the local
opera company, now holding forth. The
Alma America company will move in
within a week.

No big names have made the trip here
from cither Hollywood or New York, but
a nice array of Latin American principals
will show. From the United States have
come Diana del Rio, the Dorothy Byton
girls, and George Washington Dewey.
Margarita Maris, singer, will do the hon-
ors for Canada.

There is a possibllity that Cantinflas,
comedian currently very popular here,
will join Alma America during the latter
weeks of its run. Other big Mexican
names who are definitely {n the cast are
Jorge Negrete, Leopoldo Ortin, Joaquin
Pardave, Paquita Estrada, Amella Wil-
helmy, Chelo Villareal, and Glorisa Luz
Cabrera.

Cuba has sent over Margarita Mora
and Maria Antonieta Pons, singers, and
Chela de Castro’s rumba unit.

Guatemala is represented by Lolo
Trillo. Up from Panama are Amparo and
Luisa Arozmena and Carmen and Mer-
cedes Barba, all dancers. One of Argen-
tina’s top tango units, headed by Andres

ter Authority. Show grossed a poor $500. Falgas, has made the trip here.
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cently, altho Hummel’'s name was erro-
neously spelled “Rummel.”

Mayer said that he is the active vice-
president of the Delta Realty Company,
which owns the Strand Theater Build-
ing; that no sale or contract for the sale
thereof could have been made without
his knowledge. and that no arrangement
had been made with Hummel which
would permit him to open the theater
by August 21 or at any time.
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TALENT A HEADACHE-NBC

Artist Bureau High in Nuisance
Value, Says Mullen; Sale Soon;

Would Retain Program Sales Dept.

NEW YORK, July 26.—Despite reports
of a stalemate in the negotiations for
the sale of the NBC Artists’ Bureau,
Frank Mullen, NBC exec, on Wednesday
(23) stated that the bureau would prob-
ably be sold within two weeks. According
to Mullen, NBC wants to rid itself of
the management end of the talent busi-
ness, but is mulling ways and means
of retaining a program sales department
for the purpose of building salable
package shows. The management of tal-
ent, said Mullen, is a *“headache,” pro-
motes il1 will, and under the circum-
stances NBIC does not figure the bureau
is worth keeping-—particularly in view of
NBC’s other major problems. Mullen
and other NBC execs indicate that the
bureau could be retained if NBC thought
fit to do so, but there would be no
point in so doing.

NBC, sald Mullen, is now figuring
ways and means of evaluating the price
of the property, in the event that cer-
tain artists do not want to switch their
agents. Trouble stemming from some
of the artists is anticipated, and NBC
realizes that in this deal—which is dif-
ferent from that involving CBS—the
artists will be able to get out if they
want to. A price formula must take
care of such contingencies.

NEW YORK, July 26. — Mark
Woods, NBC exec, late this week stat-
ed that next week might see a deci-
sion made in the negotiations for the
sale of the NBC Artist Bureau. Woods
said the deal would Include sale of
the Concert Division. He indicated
that negotiations with MCA had
reached an advance stage, altho no
price had been set at press time.
MCA, however, according to Woods,
was not the only bidder.

In line with Mullen’s statement that
NBC will probably continue to build
package shows and sell same at a profit,
indications are that NBC will make an
increasing effort in this direction. NBC
execs point out that in every shake-up
in the talent or production depart-
ments, NBC has always had in mind the
idea of building and selling package
shows. Last move in this direction was
made about three months ago in the
script department.

Script Plan

Scripters were urged to create more
salable ldeas. In the event script was
sold, the salary of the scripter would
then be taken care of by the sponsor, not
by NBC. If and when sponsor dropped
the show, the scripter would again be
put -on the NBC salary list. Plan was
gotten up quietly and nothing has been
heard of it since. Prior to this, NBC
shook up the talent and program sales
departments, putting Bertha Brainerd
in charge of the latter.

NBC, it is known, has always resented
the loss of certain of its programs
to advertising agencies, who acquired
ownership of shows and profited even
when the shows were sponsored by clients
not handled by that particularly agency.
The Rudy Vallee program is an example.
J. Walter Thompson owns It, but its
sponsor is Sealtest.

MCA Angles

Bill Goodheart, MCA exec, queried late
this week, stated that nothing had as yet
been set on the deal. He stated that
if MCA bought the bureau the deal
might include the Concerts Division, but
this was not a necessary factor. He said
that MCA was most interested in obtain-
ing NBC's program properties. Good-
heart indicated he was not interested in
the NBC Artist Bureau personnel. Fur-
ther stated he anticipated no important
trouble fromm the NBC artists in the
event of a deal.

Just what to do about the NBC per-
sonnel seemed a factor in the proposed
NBC-MCA deal. An NBC agent stated
that the artist bureau staff had been
told that no sale was in the wind and

that NBC was
hat rack.”

AFRA Sees Trouble

American Federation of Radio Artists,
according to George Heller, “might have
a word to say about any transfer of art-
ists from NBC to another agent.” Heller
points out NBC Artist Bureau's corporate
set-up is not the same as that of CBS,
and that the properties cannot be trans-
ferred simply by selling stock. Artists,
in the case of NBC, will be able to secede
from the deal, AFRA feels.

AFRA is not worried over the angle
that MCA would assume the proportions
of a talent colossus in the event the
NBC deal is consummated. Union feels
that under its licensing agreement it
can protect its members. AFRA, too,
scoffed at the report that the NBC
Artists’ Bureau was not a profitable
enterprise—asking why NBC would have
held on to it, and why NBC would have
fought AFRA on the licensing agree-
ment.

“not even selling a

Peeve

Last week The Billboard reported that
certain NBC execs were annoyed over
the fact that CBS had sold its artists’
bureau so precipitously. A new angle
was thrown into this situation this week
by trade execs who claimed that the
artists’ bureaus could have been used
by the chains as valuable “trading” de-
vices in negotiations with the Federal
Communications Commission. Angle here
would have been an agreement between
FCC and chains to ashcan the bureaus
provided the PCC would go easy on some
of 1its other demands in the Monopoly
Report.

Price

No definite statement as to the price
of the NBC Bureau can be obtained. Re-
port is that the price may be in the
neighborhood of $175,000. MCA’s Bill
Goodheart, asked if that figure is ap-
proximately correct, stated that as yet no
price had been arrived at and therefore
the figure “was as close as anything
could be.” NBC denied that the figure
was approximately correct,

William Morris Agency, queried as to
whether it was still in the ring, would
say nothing.

MCA execs feel that MCA’s chief, Jules
Stein, has the inside track.

Pepsi Party Precaution

PHILADELPHIA, July 26. — Poll
among WDAS staff members to de-
termine which of the transcribed an-
nouncements carried on the station
was the most entertaining and ef-
fective found the Pepsi-Cola jingles
everybody’s fave. As a result, Sales
Manager A. W. Dannenbaum Jr. de-
cided to throw a Pepsi-Cola party on
the spot for the entire staff. All except
announcer Larry Thomas, who was on
duty.

Dannenbaum was afraid that an in-
advertent “burp” occasioned by over-
indulgence in Pepsi-Cola might be re-
leased while Thomas was on the air.
So Thomas had to take his party
drinks home.

Corn Sure-Fire 1n

Philly; Add More

PHILADELPHIA, July 26 —With lccal
and national participating sponsors cry-
ing for more corn, sure-fire for results
on local air lanes, local stations are ex-
panding their Joe Miller activities. Orth
Bell, who intersperses the platters with
gags each afternoon on WCAU, adds two
evening shots to his cornhusking. More-
over, gets the benefit of live talent for
the foil. Skedded across the board at
10:40-11 p.m. and 11:10-11:30 p.m., Bell
gets Joey Kearns's studio band, an as-
sortment of vocal speclalists, and a
visual studio audience. Evening shots
ballied as Bellzapoppin—in two parts.

That corn knows no caste here is seen
in fact that WCAU is CBS’s 50,000-
watter. At the indie WIBG, station is
already warning its listeners that Rupe
Werling (station's promotion chief) will
be back Monday (21) to pollute the air
lanes with his World’s Worst Program.
Considered the scatterist of scatterbrain
shows, World’s Worst will whack daily
at the unearthly hours of 6 to 8:40 a.m.
Stanza went off the WIBG schedule
earlier this year, Werling making good
his promise when he found a program
that was worse than his. However, dur-
ing the hiatus, Werling says, he has had
plenty of time to “worsen his up.”

Atlass G. S. M. Pinchhitter

CHICAGO, July 26.—Ralph L. Atlass,
president of WJJD, Inc., is acting as gen-
eral sales manager of the station pend-
ing announcement of the successor to
Herbert P. Sherman, former sales man-
ager, who has resigned to enter business
for himself in the representative field.

Advertisers, Agencies, Stations

NEW YORK:

NITED PRESS is distributing four-

color posters to all radio clients.
Posters carry call letters of the station
with a plug on UP’s news coverage. Dis-
play is designed for use by stations in
lobbies, windows, and State and county
fairs. . . . Adventures of Bulldog Drum-
mond, which completed a test campaign
for Howard Clothes last month over
Mutual, will return to Mutual Septem-
ber 28 with Howard sponsoring on WOR

and in seven other markets. - Redfield-
Johnstone, Inc., is the agency. . . . B. P,
McClancy, traffic manager for NBC,

leaves August 15 to join the Eaton Man-
ufacturing Company, Cleveland. ...
Delehanty Institute, civil service school,
has contracted with NBC for a thrice-a-
week program on WEAF titled The Delc-
hanty Institute Career Guide. Airs Mon-
day, Wednesday, and Friday at 7:45-8
a.m. Devine Advertising Agency handled.
. . . Lever Brothers’ Meet Mr. Meek, CBS
series, takes a six-week hiatus starting
August 20. Program will return in the
fall. . . . Sidney Robbins, formerly asso-
ciated with WALA, Birmingham, and
WINS, New York, has joined the sales
staff of WWRL‘, Woc:dsld(i. N. Y.

CHICAGO:
OHN C. JENSEN has been appointea
vice-president and assistant to David
Echols, president of Grant Advertising,
S. A., recently formed subsidiary of
Grant Advertising, Inc. . . . Bill Nelson

has joined the WLS promotion depart-
ment. . . . Lou Jacobson, WGN pro-
ducer, is back from his 5,000-mile vaca-
tion trip to Mexico via auto. . . . Good-
kind, Joice & Morgan appointed to han-
dle a national advertising campaign for
Radiant Manufacturing Corporation,
makers of projection screens. ... WLS
has added Harry F. Geise, meteorologist,
to its staff to improve its weather-report-
ing service. . . . Carl J. Meyers, WGN
chief engineer and in charge of the new
FM station, W59C, will begin a series of
articles this week designed to acquaint
listeners in the Midwest with FM broad-
casting. . . . Contracts reported by
WBBM include Komiss Fur Company,
thru George H. Hartman Advertising
Agency, quarter-hour participation in
the Musical Clock program, on a Tues-
day, Thursday, and Saturday schedule;
Procter & Gamble Company, time signal
announcements, Saturdays and Sundays,
from July 19; and Burlington Trailways,
thru Reincke, Ellis, Younggreen & Finn,
contract extension for Musical Clock
five-minute period, Tuesday, Saturday,
and Thursday. ... Earl A. Ebi, NBC
Chi director, has resigned from the pro-
duction staff to return to Hollywood and
resume as a free-lance actor in pictures.
... Starting August 4, the Stineway
Drug Company will sponsor the WIND
Symphony Hour, nightly except Satur-
days, for 52 weeks. . . . Perfection Stove
Company, thru McCann-Erickson, Inc.,
has signed for a five-minute period of
ET programs three times weekly on

See Press-Radio
Hearings as Not
Discriminatory

WASHINGTON, July 26.—Hearings be-
fore the Federal Communications Com-
mission on press-radio relationship,
which are to resume next week, are un-
likely to produce outright discrimina-
tion against publishers, observers belleve.
There is a strong possibility, however,
that the FCC will reaffirm and may
even write into its rules and regulations
the policy established in Individual de-
cisions. That policy is one which is
adverse to granting radio licenses to a
newspaper which would monopolize all
news sources in a community.

So far, the hearings have been devot-
ed to introduction of statistical evidence
and exhibits presented by the FCC show-
ing the extent to which publishers have
bought into broadcasting. Attempts by
the American Newspaper Publishers' As-
sociation to question FCC rulings,
which may be made as result of these
hearings, were dismissed as premature.

Answering questions about the scope
of the inquiry, PCC Chairman Fly said
that inquiry must be made into the
functions of both newspapers and radio
stations if the Commission is to under-
stand the relationship between the two.
“Evidence as to the internal workings
of the newspapers will be brought out
only to throw some light on the connec-
tion between radio and the press,” he
declared. No action is contemplated with
respect to the newspaper industry that
is apart from its connection with radlo.
he said.

Hoff Joins Souvaine;
Plan Expanded Activity

NEW YORK, July 26.—Harry Hoff.
producer of Life Can Be Beautiful and
other top dramatic serial programs, has
joined Henry Souvaine, one of the oldest
independent producers in radio in point
of experience. Souvaine is producing the
new Bringing Up Father program for
Rinso, and produces Listen, America,
Mandrake the Magician, and others. He
will also handle the Metropolitan Opera
broadcasts for the Texas Company In
the fall.

With the acquisition of Hoff, the
office will branch out more extensively
into the daytime radio field.

NBC’s Restraining Order
On “Housewarming’ Show

CHICAGO, July 26.—Charging that i%
is illegal to present commercial shows
in the Goodman Theater, the governing
board of Lincoln Park, where the theater
is located, is attempting to prevent NBC
from broadcasting The Housewarming,
new Holland Furance Company audience
show, from the theater. Following the
first broadcast on July 17, the park board
notified NBC that no further shows
could be held in the Goodman Theater.
A temporary restraining order was obe
tained by NBC and the secnd broadcast
was held Thursday (24). A hearing on
the injunction probably will be held be-
fore the next broadcast.

WMAQ for a total of 26 broadcasts. .
James A. Thornbury, NBC Central Divi-
sion fleld engineer, is being transferred
to the NBC Western Division in Holly-
wood. . . . Harry C. Kopf, NBC Central
Division general manager, back from a
business trip to New York.

- - -

PHILADELPHIA:

DR. LEON LEVY, WCAU prexy, and
WFIL general manager Roy W.
Clipp named to the board of directors
of the Atlantic City Miss America pag-
eant. . . . New card rates for the fall
season being issued by WCAU, WIP, and
WIBG. . . . Michael Blair, production
chief for WFIL's regional Quaker Net-
work, has resigned and is handling the
all-night chores on WIP for vacationing
Mort Lawrence. . . . Dr. Albert B. Blank-
enship has joined N. W. Ayer agency
(See ADVERTISERS on opposite page)
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Radio Talent
New ljcrz[z by tERRY LESSER

ON BALL, present assistant com-
mercial editor of CBS, is being
groomed for an announcer-emsee spot on
a big commercial—which is exactly where
he belongs. . . . ETHEL WILSON has won
the role of Aunt Ray on Mystery Man.
Her husband, KING CALDER, leaves for
Chicago with My Sister FEileen. . . .
MADELINE LEE is the baby of Home of
the Brave. . . . BLAINE CORDNER, who
used to collect antiques as a hobby,
has acquired so many that it has turned
into business. He specializes in kerosene
lamps. . . . ART DICKSON, who records
with his Lone Star Serenaders, claims
cowboy songs are favorites with our
South American neighbors. . . . It'sfunny,
but every woman who enters Studio 1
at WOR takes a swipe at the punching
bag that is used on Ma Corbett’s Fight
Camp.
* * *
FTER 13 years of announcing, GENE
HAMILTON is shifting over to pro-
duction. . . . WOR’s screwball humorist,
HENRY MORGAN, returns to the air July
21 after a three-week vacation in Alaska.
... MIGUEL ROSA, Puerto Rican tenor,
can be heard over WBNX daily with the
orchestra under the direction of AL-
BERTO MENDEZ. ROSA is only 23
years old, but has already been heard

Glu'cago

‘\IIRGINIA VERRILL, of the Uncle Wal-
ter’s Doghouse and College Humor
shows, has had her contract with Brown
& Willlamson renewed for a year. She
will be out of the shows for some time,
awaiting a visit from the stork.
Whoopin’ Holler, which started as a sus-
tainer on the NBC-Red network July 12,
was discontinued after the second broad-
cast. . . . PHIL BAKER has been audi-
tioned by NBC for a new series called
Brownstone House. . . . ELIA BRACA, of
Midstream, had to cut her California
vacation short because of a change in
the script advancing date of her return.
... DICK HAAS, trumpet player formerly
with Mal Hallett and Joe Sanders, has re-
placed DICK MALTBY in Bob Strong’s
College Humor and Uncle Walter’s Dog-
house band. Maltby remains with the
band as arranger.
[ *

LOISE KUMMER, of the CBS Right

to Happiness show, is bidding good-by
to her husband, Dr. Wayne Cameron, for
some time. Dr. Cameron is leaving to
join an army medical corps. . . . PAUL
FOGARTY, WGN announcer and pro-
ducer of Ask-It-Ball quiz show, wrote
three complete quiz programs, also his
comic strip, Draftie, for the month of
August before leaving for a two-week
vacation at Minocqua, Wis. . .. CHARLES

in recitals at the Star Theater in
Aguadilla, the University of Puerto Rico,
and on the Alma Latina Hour over
WKAQ, San Juan. . ETHEL OWEN
met a radio director at the studios re-
cently who commented on how well
she was looking. “It's probably because
I'm so happy,” bubbled ETHEL. “The
Man I Married is back on the air.”
“That’s wonderful,” replied the director,
“How long has he been out of work?”
ETHEL had to explain that The Man I
Married is a radio show and that she was
happy because she had a new job in it.
& * *

OE BIER, a WOR announcer for over

a decade, has been appointed farm
director of WOR. . Sinzer BARRY
WOOD, who introduced Any Bonds To-
day, has been drafted by the government
as permanent emsee on CBS's Treasury
Hour—Millions for Defense. The
South African Broadcasting Company has
asked NORMAN CORWIN for permission
to broadcast My Client Curley, a radio
play written by Corwin and based on a
story by LUCILLE FLETCHER. . . . Radio
actress ROSALIND GREENE, who is va-
cationing, received a c#ll to appear on
Life Can- Be Beautiful. She traveled 100
miles and it developed that her role con-
sisted of 11 words.

By NAT GREIEN

LYON, NBC announcer, has the last word
in camping gadgets—a combination
sleeping bag and shower. . . . The Scat-
tergood Baines cast has scattered for
the summer. FRANCIS TROUT is do-
ing picture work in Hollywood; JESS
PUGH is vacationing on his farm at
Lone Jack, Mo.; FORREST LEWIS mo-
tored to the West Coast, and JOHN
HEARNE is visiting his home in Louisi-
ana. . . . SANDRA MICHAEL, author of
Lone Journey and Against the Storm,
back from a fortnight's vacation at the
old homestead in Montana. . . . MRS.
GORDON HILL, the former Peggy Wall,
of Chicago radio, who now lives at Coral
Gables, Fla, is back in Chi for a few
weeks and has several mike appearances
skedded. . . . TONY WONS, now at his
island summer home in Lake of the
Woods, Minn., is definitely set to go
back on the air over NBC in the fall with
his Radio Scrapbook, for Hallmark greet-
ing cards. JACK FULTON, NBC
vocalist, has just had two new tunes
accepted by music houses. They are
Most of All and Blue Sails. . . . CARL
HOHENGARTEN, formerly arranger for
Billy Mills when he was CBS music
director, is back with Mills, helping him
on orchestrations for the Hap Hazard
show.

H ollmlwoob By SAM ABBOTT

HERE'S a touch of Old Mexico around

the Columbia studios these days.
JUAN ARVIZU, Mexican singer, had a
studio audience for the first time during
his broadcast, so he dressed in full fiesta
regalin. Costume made such a hit that
Juan now wears It regularly for his
broadcasts. LESTER MITCHELL,
producer of Stepmother, is spending his
vacation in Hollywood and the South-
land with Mrs. Mitchell and their son
Jerry. . . . JEAN HERSHOT is attending
the annual Bohemian Grove Jinx at
Bohemian Grove on the Russian River
for the ninth consecutive year. He flies
down for his Tuesday night broadcast.
. . . THE MERRY MACS madec their
first radio appearance in several months
on the special Lamplighter’'s Servicemen’s
show over KHJ. . BARBARA JO
ALLEN, NBC star, is scheduled for a
personal appearance at the Sacramento
State Fair, Friday, September 5. Deal
was set by Wynn Rocamora of NBC
Hollywood program and talent sales. . ..
VICKI LANG, wife of the producer of
the film series of Dr. Christian, has been
signed for the part of Tonanda, native
girl on the Captain Danger series. . a
JERRY COLONNA is spending his sum-
mer vacation roping calves — rented
calves. Comedian has paired up with

producer Bill Lawrence and they have
hired five calves from a near-by ranch
to practice on. EARLE McGILL,
CBS producer and casting director, goes
to the University of Michigan August 9
to produce radio shows at the Ann Arbor
Dramatic Festival, . . PARKS JOHN-
SON is visiting Hollywocd during a
motor tour around the ccuntry before
returning to the air August 4. o .
BING CROSBY'S colorful shirts are
being matched by JERRY LESTER'S
blazing ties. . . MEREDITH WILLSON
will head for New York in August on
his first vacation in several years. He
just completed scoring the music for
the film version of The Little Fozes.
@ 3 WEN NILES and DON PRINDLE
are back in Hollywood after a three-day
fishing trip aboard Al Pearce’s fishing
boat. . BRAD BROWNE, producer
of the Gene Autry show, rented a house
in San Fernando Valley recently. He
learned later that his new landlady is
Mae West.

ADVERTISERS,
(Continued from opposite page}
here to handle research. . Lew Walker
leaves KYW announcing chores for
WBNY, Brooklyn, N. Y.... Nathan
Fleischer, WDAS news analyst, ordered

Radio Tax Bill Casts More Gloom
Than FCC Crackdown onNetworks

WASHINGTON, July 26.—Broadcasters
are very unhappy about the trend of
affairs in the nation's capital, especially
since the House Ways and Means Com-
mittee has voted a tax upon net radio
billings above $100,000 per year. Reversals
the industry has experienced at the
hands of the FCC in chain broadcasting
rules fades into near insignificance when
the matter of a tax is considered.

The tax bill was amended by the
House tax committee this week. Under
terms of the proposal, sale of time from
$100,000 to $500,000 will be taxed 5 per
cent; from the half-million mark to one
million, 10 per cent, and over the mil-
lion, 15 per cent. Some congressional
estimates on expected yleld from this
single tax came to $4,500,000, but FCC
sources believed it would be more correct
to add $10,000,000 to this figure.

Large metropolitan stations, clear
channel outlets in cities like New York,
Chicago, Los Angeles, or Cincinnati are
expected to be very sensitive to the levy.
Opportunity to change the me=sure_will
be almost precluded in the ™ v~ when
the bill reaches the floor. £~ =~ rules
to prevent unending debate ar- f par-
ticular tax rates are to be invoked by
the Rules Committee. Chance that the
Senate Finance Committee might strike
the radio tax from the bill when it
reaches the upper house remains, but
capital veterans think that some form
of tax on radio will remain.

They base their view upon the fact
that printing trade unions are behind a
tax on radio and have pending in the
House a special tax measure which would
be stiffer than terms the House Ways
and Means Committee adopted in the
general bill. When the committee bill
reaches the Senate a lively struggle is
expected to take place between radio and
the printers over this particular sched-
ule.

As to the FCC, there seemed every
likelihood that rules on chain broad-
casting would be modified to permit net-
works some option time on their affili-
ates. Originally set to put the rules
into effect August 2, the PCC postponed
application until September 16 to permit
officials of NBC, CBS, and Mutual fur-
ther time for discussions. Meeting under
the auspices of Senator Burton K.
Wheeler, the chain companies and Chair-
man Fly have talked over revision of the
regulations to permit affiliation con-
tracts to run longer than one year; to
permit some option time Instead of
none; to permit NBC longer time to dis-
pose of the Blue network. .

Chairman Fly had been adamant in
retaining the principles of the monop-
oly regulations, but appeared willing to
deviate on some points if the modifi-
cations prove more workable. Bone of

by medicos to take a rest, will do his
nightly chats from his resting room at
Breakers Hotel in Atlantic City. . ..
WIP latest of the local outlets now giv-
ing on-the-hour news. ... Clements
agency gets the Ranger Joe cereal ac-
count, using radio. . . . Robert Benson,
formerly in radio in California, new
news editor at WDAS. . . . Phil Frank-
enberger, formerly assistant, moves up
as publicity chief at WPEN, with Ira
Walsh taking over the special events
desk. . . . Fred H. Anderson leaves Ivey
& Ellington to enter the flying service,
Clarence R. Palmer taking over as media
department head.
* * -

ANK, the Night Watchman (Bill

Kelso), of RFVD, {s on vacation. . ..
Beardsley Graham and Wesley Turner,
NBC studlo field engineers at Hollywood
Radio City, have been transferred to New
York, where they will join the television
group. Replacing Graham and Turner
will be J. A. Thornbury of NBC. Chicago,
and W. H. Williams from KOA, Denver.

. Bullock’s, Los Angeles department
store, has renewed its contract with
KFI thru the Dana Jones Company
agency. Contract calls for 39 quarter-
hour programs, Today at Bullock’s With
Art Baker, three a week from August 8
to October 31. Marlin Firearms
Company (blade division) has a contract
with KECA to advertise razor blades from
July 21 to October 17 by means of 39
one-minute transcriptions, three a week.
Craven & Hedrick, Inc.. handled the
deal. . . . C. L. Menser, national produc-
tion director for NBC, returned to New
York this week after a visit to the West
Coast. where he took a swing around
NBC production centers.

contention 1s the question of option
time, NBC and CBS seeking at least
enough to cover their present usage.
Possibility of permitting affiliation and
option time to vary with local conditions
is being mentioned in official circles. In
practical application, this would mean
that *cities having enough radio facili-
ties for all networks to operate full time
would retain the status quo on affilia=
tion and options.

500 Acting Jobs Per
Month on NBC in N. Y.

NEW YORK, July 26.—Jobs on Na-
tlonal Broadcasting Company’s sustaine-
ing programs, originating in New York,
now total between 400 and 500 monthly.
This average has held up for the past 12
months. It is not necessarily the num-
ber of actors or performers employed, but
Just the number of jobs contracted for.
Number of actors would necessarily bhe
less, owing to fact that many thesps
grab more than one job.

Hawley to Columbia

NEW YORK, July 26.—Mark Hawley
has left WOR and will broadcast a news
program over WABC, Columbia outlet,
Monday thru Saturday, 10:45-11 p.m.,
beginning August 4. He will be spon-
sored by Socony Gas. J. Sterling Get-
schell is the agency.

And No Orson Welles!

WILMINGTON, Del., July 26.—Pro-
testing that there was no airplane
flying around above their neighbor-
hoods, listeners to a new radio pro-
gram over WDEL telephoned the sta-
tion Wednesday night (23) to reassure
themselves that no enemy invasion
had begun.

The program was a simulated de-
scriptive flight over Wilmington and
suburbs, but the sound effects were
evidently too realistic, for 89 people
from widely scattered points called in
denying that any plane passed over-
head during the broadcast.

The program was the first in a
semi-weekly series, Wings Over Delg-
ware, with Byron I. Millensony and
Carl Anthony as narrators.
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PAUL

conducting
“PENTHOUSE PARTY”

for

CAMEL CIGARETTES

Fridays 10.10:30 P.M., E.D.S.T., over
CBS Coast to Coast.
Dir.: Wm., Morris Agency

7 P.M. Monday and Friday.
Sponsored by White Owl Cigars.
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ADV.
‘’Packaging”’
Telegraph

Service

Approximately 95 years have gone
into the evolution of the modern tele-
gram. The telegram began as a scrap
of foolscap and a simple brown en-
velope with the words “‘By Telegraph™
or the word ‘“‘Telegram”
printed upon it, merely to identify it as
Since there were hundreds

written cr

a telegram.
of early American telegraph companies
it is no wonder that there were hun-
dreds of different kinds of telegram
forms. Many early telegrams were il-
lustrated with the pictures of Morse,
Jupiter and Franklin. Some companies
sold the space on the back of their
blanks for advertising purposes. Others
reproduced maps showing the extent of
their lines, or printed their rates on
the back of the blanks.

“The early blanks were all shapes and
sizes, and the horizontal blanks which
we know today were unknown. Yellow
as the color for Western Union’s tele-

grams made its first appearance in
1881. The first horizontal yellow
blank appeared in 1882, with the

words “The Western Union Telegraph
Co.” printed across the top.

For a three-year period, from 1911
to 1914, the Globe of the World ap-
peared centcred in the words “Western
Union Telegram.'' It is interesting to
note that in 1914, when the present
blank—the modern telegraph “package”’
—was first used, the words ‘Telegram”
or “By Telegraph” no longer appeared
in large type on the blanks. The
‘company’s name had meanwhile become
so synonymous with telegraph service
that the words ‘‘Western Union”
were sufficient to identify the com-
pany’s communications as telegrams.

The latest development in telegraph
“packaging”’ is embodied in the new
Western Union telegraph stamps.  For
the first time the Company's services
are “packaged” in a neat vest pocket-
sized book of stamps which may be
used in payment for any telegraph
service.

Discounts on Local lllustrated
Overnight Telegrams of

Same Text
Number of Rate Per
Messages Message
ZUS510) ror £ ) A al 15¢
S1=100 &u: msie nons s gns e 17¢
H00-250 swinmdn . - i wplse .16c
251-500 &. -te as ana ER 1Y
501-1000 .........-ve.n 13%¢
1001-2000 ... .. 12c

Over 2000—10c Each

Plus charges for engravings and printing
of illustration.

WESTERN UNION
will purchase anything anywhere
for you and deliver it.

EDST Unless Otherwise Indicated

\Drogram Reviews

“As the Twig Is Bent”

Reviewed Tuesday, 1:15-1:30 p.m.
EDST. Style—Drama. Sponsor—Post
Toasties. Agency—Benton G Bowles.
Station—WNAC  (Boston) .

Latest addition to the ranks of the
local daytime operas, this is a lovely
plate of mush—or Post Toasties. There
is a teacher who is In the process of get-
ting canned, the head of the school board
who could save her but won’t, his son
who runs away to see his mother who
left home many years ago (and who can
blame her?), and a teacher who Is in
love with our heroine and doesn’t like
the head of the school board nohow.

Add it up, throw in a little milk, stir
well, and you have an opus that unques-
tionably has the housewives gasping. It's
called the drama of “the one who gives
life and the one who teaches the mean-
ing of life—the mother and the teacher.”

The acting is at least mature and,
altho “the same cannot be said for the
seript, it is a little better than most of
these daytime stanzas. It begins with the
schoolteacher telling what gives—Ilike
reading a diary—and then the action
follows along the line of the thought she
has begun.

In comparison with some of the local
shows this one is good, because it follows
a line more mearly logical than the others.

Mike Kaplan.

‘Meet Your Boys in Uniform’

Reviewed Monday, 10:30-10:45 p.m.
Style—Interviews. Sustaining over
WCAE (Pittsburgh).

Here's another in the rash of army
appeal shows. It's a serles of interviews
with home-town boys at Indiantown Gap
training camp, made there and rebroad-~
cast by transcription.

The human appeal is there, all right.
But the approach could be improved it
the station wants other people besides
soldiers’ relatives to listen. Questions
asked by the anonymous interviewer
were among the corniest ever.

Some appeal similar to newspaper fea-
ture-story stuff, faster pace on the
questioning, and more variety in the
type of interviewees might help audience
value. Qualifying line that *“show s
unrehearsed” doesn't excuse inferior con-
tent.

Brief talk by a lieutenant colonel be-
tween interviews added note of authen-
ticity. Mort Frank.

“Forecasts 2 and 37

Reviewed Monday, 9-10 p.m. Style—
Comedy, variety. Station—WABC (New
York, CBS network).

Columbia presented its second batch
of this series of Forecasts Monday, the
first half hour presenting Kay Thompson
in a variety show with a night club sgL-
ting. Titled 51 East 51, the address ot
a mythical nitery, program attempted
to work up a plot around the warbling

of Miss Thompson and the screwball
antics of the remaining cast, including
Erik Rhodes, Lionel Stander, and Everett
Sloan.

Despite Miss Thompson and a capable
supporting cast, this program impressed
as uniformly dull. Plot had Miss Thomp-
son pursued by a gent with an accent,
played by Rhodes. Stander and Sloan,
allegedly Hollywood playboys, are prac-
tical jokers and send her phony tele-
grams from her true flame. Develop-
ment of this situation is puerile, mean-
ingless and devoid of humor.

Script was written by Leonardo
Bercovici and Robert Sloane. Columbia
had better forget it, and the boys had
better try again.

Forecast No. 3, originating from Holly-
wood at 9:30-10 p.m., was strictly terrific
and a good bet for sponsorship. Program
presented Mischa Auer, film lunatic, in
an opus titled Mischa the Magnificent.
This is a combination of narration and
dramatization wherein Mischa tells all,
including all about his long string of
amours.

Script for this job was done by Ros-
well Rogers and Carl Hertzinger, and on
occaslon it was inspired. Auer’s voice
and inflections, if coupled with a script
as good as this first one, should be able
to sell almost anything. Orchids for
this one. Paul Ackerman.

“‘Boners’ Court”

Reviewed Wednesday, 7:30-8 p.m.
MST. Style—Court procedure. Station
—Sustaining on KLZ, Denver.

Listeners are given an opportunity to
criticize station’s announcers on this
program. Procedure, modeled after reg-
ular court action, is not only entertain-
ing but is a fine good-will builder and
does much to create a closer relationship
between announcers and listeners.

Listeners thruout the week watch for
announcers’ boners, such as mispronun-
ciation, diction, and errors of speech and
time. Listener writes in telling of boner
and the accused Is brought before the
court. Bud Thorpe, of Special Events,
acts as Judge; Austin Williams, announc-
er, is bailiff. Charges are rcad and ac-
cused is given opportunity to defend
himself. Judge may pass on guilt or, if
in doubt, jury consisting of studio au-
dience decides verdict by applause. If
guilty, defendant must send listener two
theater tickets and is fined 5 cents.
Periodically, accumulation of fines is do-
nated to some charity, with station
matching or adding to amount.

Program is ad-lib, which adds to hu-
mor. Sound effects of gavel and cash
register ringing up fines adds to realism
of procedure. Defendant may use dic-
tionary or other authentic opinion to
build his defense. Aside from humor and
entertainment in the idea. show results
in more attentive listening on part of
the dialers, more attention to .possible
mistakes by staff, and is a nice set-up
for closer relationship between station,
staff, and listeners. Herb Trackman.

Poor Direction, Material Cause

Most Radio Ills - Sylvia Lowy

NEW YORK, July 26.—Many of the
ills of radio drama are directly traceable
to the radio director, according to Miss
Lowy, casting director of Mr. District
Attorney and other programs. Miss Lowy
claims that radio directors as a group
are incompetent in that they have little
sense of casting, little or no rewriting
ability, and little faith in themselves.

Lack of good direction, plus use of bad
material on radio drama today, sums up
daytime radio, according to Miss Lowy,
who claims there are some good directors
—but very few.

Chief directorial abuse is said to be
“wholesale miscasting of shows because
the actors are known in radio.” This
situation is closely tied up with fact
that directors, according to Miss Lowy,
have little faith in their ability and
lack the courage to experiment with new
voices. This condition lends an aggra-
vating touch to the fact that radio, as
an employment medium for actors, has
more “oldies” than any other show busi-
ness medium. Reasons for the terrific
number of oldies lies not only in direc-
tors’ reluctance to use new voices, but
also in fact that the entertainment is

auditory rather than visual, and, whereas
an actress may be-forced out of motion
pictures by visual deficiencies, she is not
forced out of radio for similar reasons.
Altho many of the oldies are very com-
petent, fact is that a number of the
youngsters are more capable actors, ac-
cording to Miss Lowy.

Influx of legit people into raclio has
become increasingly strong the past year
or two. In general, according to Miss
Lowy, legitters give poor initial radio
auditions but are nevertheless very com-
petent when elementary failings are
ironed out, such as tendency to project
and to use “theater pacing.” Fact is
that a good actor will be good whether
he is in legit or radio. Angle they must
overcome, she says, is the feeling that
radio is still an inferior medium.

Chief fault with young actors and
actresses who do radio auditions lies in
improper choice of material. In other
words, according to Miss Lowy, they do
not cast themselves correctly and thus
make a poorer impression than they
might have if they had taken proper
care to find a suitable role.

WKRC Signs AFRA
Pact; Announcers’

Salaries Are Hiked

CINCINNATI, July 26. — Hulbert Taft
Jr., general manager of Station WKRC
here, announced this week that a mini-
mum scale of $42.50, $2.50 higher than
the former weekly scale, has been es-
tablished for staff announcers at the sta-
tion in a contract signed Monday with
the American Pederation of Radio Art-
ists.

Pack, which runs until November 1,
1943, also provides for gradual increases
in the minimum pay of spot singers and
actors who perform on programs used
on the Mutual Broadcasting System un-
til it reaches peak minimums in other
cities.

Evans Furs Sponsors

Four Shows on WGN

CHICAGO, July 26.—The Evans Fur
Company introduced four new shows on
WGN this week. A recorded dramatic
program, The Academy Award Theater,
started July 20 and will be heard each
Sunday, 12:30 to 1 p.m. Donald McGib-
eny's news commentaries started the
same day and will be heard Sunday thru
Friday, 10:30-10:45 p.m. The other new
program, Voice of Romance, featuring
Frank Wilson, tenor, is heard Sunday
thru Fri<ns1:XMLFault xmlns:ns1="http://cxf.apache.org/bindings/xformat"><ns1:faultstring xmlns:ns1="http://cxf.apache.org/bindings/xformat">java.lang.OutOfMemoryError: Java heap space</ns1:faultstring></ns1:XMLFault>