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FOLLIES cosTumEs

Now Serving ...

EVERY IMPORTANT CABARET
in BOTH AMERICAS!

*
Complete Rental {7y e

ly Presentation or
Revues. Sets of 6 to 16 each. Volume Business
enables us to offer Best Prices in the profession!

Individual

S S given
Special Attention {7, "0
original sketches and rock-bottom prices submitted
on request.

UNUSUAL DESIGNS CREATED EXCLUSIVELY FOR 6 uﬁ s i ‘ A ‘N‘
THE INDIVIDUAL AND THE PRODUCTION BY NEW 5 ’ » *

“ :
YORK'S FOREMOST COSTUME DESIGNER. "f“' "“J ? _"ﬂ/(lh; ~.f>~..«&:;,

Bobby Sanford’s Celebrated Lovelies

« Jac_ewis * at LEON and EDDIE'S

{Available at all times for consultation) New York’s Most Famous Nite Spot
(Photo by Bruno of Hollywood)

*

Follies Costumes are

costumes of distinction! Famed from Mexico to Holly-
wood and from New York to Rio. That's why such
outstanding producers as Bobby Santord and Howard
Deighton demand them. They know FOLLIES
COSTUMES can be depended upon to be RIGHT!

Wha"s more_FoHies Costume Com-

pany is the only out-
standing costume firm that furnishes NEW COSTUMES
TO ORDER for night clubs, cabarets and presentation
oroductions ON A RENTAL BASIS!

Leﬂ, Follies Costumes take over your wardrobe wor-
ries. A large stock is on hand to fill your
needs on a moment's notice whether they be a single
gown or outfits for an entire chorus. Skilled experts
will also make costumes to your specifications, no
A Showgirl Group from matter how exacting they may be.

CARROLL’S famous CABARET

(Photo by Bruno of Hollywood)

f Made To Order ON A RENTAL BASIS OR OUT- |
Costumes RIGHT PISCOUNT BUY for Night Clubs. Cabarets *
and Production Presentations.

NOW IN OUR NEW BUILDING JUST WEST OF BROADWAY!

| | ' 209 WEST 48TH STREET
Uy NEW YORK CITY bpnone, Circe 59861
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WAX 100 MILLION DISKS

10% on All Ducats
But Radio Levy Out
Under New Tax Bill

WASHINGTON, Sept. 6.—The 1941 tax
bill adeopted yesterday by the Senate
eliminaves proposed levies on radio time
but retsins provisions affecting almost
all other amusements. The 10 per cent
tax currently being paid by the 40-cents-
and-up movie houses and theaters has
been applied now to all entertainment
tickets costing 10 cents or more. This
represents a victory for legit and above-
40-cent houses, who had battled against
a propcsed 15 per cent tariff.

A 10 per cent fee is also to be exacted,
by the terms of the bill, on radios,
phonographs and musical instruments,
with a 5 per cent tariff set on night club
tabs. An additional problem for the
club owners is the increase in whisky
tax from $3 to $4 a gallon.

Because of several amendments, in-
cluding the abolishment of the radio-
time levy, the entire bill will go back
to the House. There, for the sake of
epeedy passage, it will be sent imme-
diately to conference.

Hamid Ice Circus

Opens in Philly

PHILADELPHIA, Sept. 6—George A,
Hamid made his bow as an ice show
producer last night (5) here at the
outdoor Philadelphia Gardens with his
Circus on Ice revue. Scaled at $2.20
top new ice show, planned to serve both
ice show and circus devotees. will con-
tinue until Friday (12). Including a
cast of 35, Clircus on Ice will have acro-
bats, aerialists, clowns, magicians and
animals acts working for the first time
on ice.

Paul von Gessner and Mary Jane
Halstec headline. Gessner is the show’s
director as well. Leads also include
Gordor: Leary and Marian Flaig, and
Phil Hiser. From the outdoor field,
Billy Rich, standard circus and vaude
clown, enters the ice field. Teams with
Jackie Reese to make an acro duo.
Animal act features Jane McDonald and
Carmichael, latter a skating Siberian
bear. Show also includes chorus of 16
girls and eight boys.

Quehec Expo Night Shows
Pull Big Attendance Rise

QUEBEC, Sept. 6.——Big Increase in
many departments, with records broken
daily, marked Quebec Exposition Pro-
vinciale, August 30-September 6, re-
ported Secretary Emery Boucher.

The George A. Hamid grandstand pres-
entation, in charge of Joe Hughes, was
credited with increasing night show at-
tendance more thar 10,000 over last year
despite adverse weather.

Polic Closes Wallace Bros.

YORK, S. C., Sept. 6.—Wallace Bros.
Circus closed the season at Frankfort,
Ky., September 2 and returned to quar-
ters here by rail and truck. Reason for
closing was the spread of polio in
Georgia and Alabama. Show was billed
as far as Blytheville, Ark.. and route
was to have been thru Alabama and
Georgia from there. A smaller show will
leave here about September 15 to tour
the Carolinas.

Whipple Leaves Critic Post

NEW YORK, Sept. 6.—A new drama
critic has been picked to replace Sidney
B. Whipple, according to Lee Wood,
executive editor of The New York World-
Telegram. The post was vacated when
Whipple was appointed last month as
Wood’s assistant. A decision has heen
made as to his sticcessor, but the name
of the replacee is being withheld for
the present.

Attention: “Village Green”

SPRINGFIELD, Mass., Sept. 6.—This
city was treated to a sample of old
Puritanism last week when an indig-
nant couple wrote to the editor of The
Springfield Daily News complaining
bitterly about the dialog ir. Clifford
Odets’ Golden Boy playing at the Trade
School summer theater of Harold J.
Kennedy and Harold M. Bromley.
Lambasting the dialog as “cheap, vul-
gar and blasphemous language,” the
writer of the letter found equal fault
with Harley Rudkin, dramatic critic
of The News, who had praised the
play in his review.

The writer of the letter, who signed
herself “Disappointed,” said she was
sending a copy to Mayor Putnam, who,
she sald, “so highly endorsed this
movement of the summer theater here
in Springfield.” The mayor couldn’t
be reached for comment.

The Springfield Republicar immedi-
ately leaped into the fray, giving
prominent space in its city pages to
an interview with Francis Lederer,
star of the company, who just as in-
dignantly defended the play.

’41 Platter Production Bound
To Double Last Year’s 55 Mil.

Decca holds up this week’s new releases to catch up
— Columbia cutting down, too, on number of new
tunes — coin phonos double biz

By HAROLD HUMPHREY

NEW YORK, Sept. 6.—One of the biggest upsurges to take place in any industry
at any time has hit the phono recording business during the past three manths.
The three major wax companies are talking production figures that would make
Congressional budget committee heads swim. Execs of all three, Decca, Columbia

and Victor, stated this week that if

the present rate of disk production and delivery

could be maintained for the rest of the year, there would be over 100,000,000

records sold in 194l1—nearly twice the number of platters sold last year.

the past 90 days the waxworks have
doubled their monthly disk production
to take care of distributors and retailers.
Decca this week did not bring out its
regular weekly release of records, claim-
ing it had to devote all of its production
facilities to turning out current hits
on its release lists. Columbia is at pres-
ent slicing two plattars a week from each

Jones Beach Marine Stadium

Ends Best Season With Fine

Show; Books in

NEW YORK, Sept. 6.—A combination
of technical skill and showmanship pro-
vided the most spectacmlar Marine
Stadium season at Jones Beach, which
ended its series of performances on
Zachs Bay Labor Day night. Final lay-
out, ninth in the series which started
July 5, was an ably produced Song of
the Islands water and stage spec which
ran for five performances, two more than
weekly average. A record-toppling 9,500
paid admissions were taken in on Satur-
day evening in the stadium. whose sight
lines and lighting are about as perfect
as Commissioner Moses’ technicians
ordered.

Stadium shows threw just abdout every-
thing in the book at custemers during
the stretch, and in some respects the

the Black

marine menus were better than Billy
Rose's Aguacade at the World’s Fair.
Superior physical layout is chiefly re-
sponsible. Water is deep, 27 feet at
some points, which furnished oppor-
tunity for intricate ballet formations.
In addition, Jones Beach has advantage
of cffering ski jumping, aquaplaning and
floats, about two-thirds of these circuit-
ings being plainly visible, the other
portion being the start behind the stage,
which is spotted in center of bay.
Production cost of the show was
figured at about $5,100 weekly. Fire-
works took $1,500, production and adver-
tising (plus miscellaneous expenses)
another $1,500, water ballet and band
$600 each and an average of $900 a week
(See JONES BEACH CLOSES on page 61)

Sunbrock, Creditors Tangle as

Aftermath of Soldier Field Show

CHICAGO, Sept. 6.—The tangled finan=-
cial affairs of Larry Sunbrock, rodeo and
thrill show promoter, were brought to
the fore this week following the success-
ful show held in Soldier Field here on
August 31 and September 1. A flock of
creditors descended on Sunbrock in an
attempt to collect claims from previous
shows and for a time it looked as tho
money taken in at the Soldier Field show
would be tied up.

First trouble encountered here by Sun-
brock was when an involuntary petition
in bankruptcy was filed against him in
U. S. District Court. It is still pending.

Next Attorney Henry Kalcheim, repre-
senting Harry Rogers, secured a restrain-
ing order preventing the disbursement
of money taken in last week-end. This
matter later was adjusted and, according
to Richard Bergen, who with George
Ferguson handled the financial end of
the show, all bills were paid. Sunbrock
and lawyers representing his creditors
met Friday In offices of Blum & Jacob-
son in an effort to effect a settlement of
claims. The press was barred from this
meeting, and attorneys present would
give out little information. It was
(See SUNBROCK TANGLE on page 28)

“Jce-Capades” Ends Record AC
Run; New Edition Best So Far

ATLANTIC CITY, Sept. 6.— Ice-
Capades, sponsored by the Arena Man-
agers’ Association. closed a record run of
five weeks and three days at Convention
Hall here, running from July 28 thru
September 1. Last five days had the
1942 edition of the ice spectacle breaking
in. ’41 edition having started the en-
gagement. Attendance. sczled at 55
cents, $1.10 and $1.65, hit aporoximately
165.000. No attraction .in the 12-year
history of the Convention Hall played

to as many paid admissions as the ice
show.

Record mark was for 39 days, and com-
pares most favorably with last year’s
Ice-Capades run of 45 days, which at-
tracted a total attendance of 83,000.
Gross for this season hit over $125.000,
more than doubling last summer’s box-
office take.

New edition of show. which opened its
road tour with a three-week stand in St.
(See “Ice-Capades” Review on page 28)

During

label (Columbia and Okeh) in an effort
to catch up, but reports that its presses
are still around 100,000 waxes behind
current orders.

Paralleling this biggest tide of sales
in pop record history is the amount of
business being done by the 400,000 coin
phonos thruout the U. 8. Questioning
of & good cross-section of the country’s
music machine operators shows that the
play on the automatics has more than
doubled since July 1. National defense
spending and re-employment, increasing
war tension and the ever-increasing wall-
box installations with the coin phonos
have, according to the ops, been chief
contributors to the much-increased play.
Phono operators had one of the biggest
summers in their history, a period of
the year which usually experlences a
drop in nickel-pumping for the ma-
chines.

Coin Phonos’ 40 Mil.

The disk outfits hesitate to venture a
breakdown on how many of the 100,000,-
000 platters figured to be sold this year
will go into the coin phonos, but a com-
pilation of various estimates places it
at around 40,000,000 or 40 per cent. In
some years the ratio for the automatic
phonos has been higher, at one time

(See DISK SALES HIT on page 9)
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RAFTEES

Most on Leave Here Ask Qakleys
For Stem Shows; Pix, Radio Next

No requests yet for burly passes—NTC offers self-made
entertainment program—Fort Dix likes wunits with

names—Miami spots lower rates for servicemen

[ ]

NEW YORK, Sept. 6.—Efforts to bolster morale of the enlisted men of the
army and navy when they are on lcave have resulted in the formation of a
Defense Recreation Committee, which is co-ordinating the helter-skelter methods
of individual efforts of theater managers, picture companies, broadcasting stations
and other amusement enterprises. So far the committee doesn’t know what the
boys like best, but there haven't been any complaints, so they feel they are on
the right track. Committee, appointed by Mayor LaGuardia and Anna M. Rosen-
berg, Federal Welfare Administrator, is

FAVO

headed by Marshall Field. Mrs. Julius
Ochs Adler, wife of the publisher of
The New York Times, is co-chairman of

75,000 men in all. Average number of
visitors in uniform wanting to go some=-

g‘i r
4

Andrews-Venuti

Find $1.10 High

~ EXCELSIOR, Minn., Sept. 6.—Return-
ing to their home town, Minneapolis,
for a several days’ vacation, the Andrews
Sisters, in company with Joe Venuti’s
band, playing Excelsior Amusement Park
ballroom here August 22, drew a meager
1,200 persons in at $1.10.

Rudy Shogren, ballroom manager, un-
able to understand why the Andrews
girls didn’'t draw a capacity house in
view of their record-breaking attendance
in Chicago the week before and at the
Orpheum, Minneapolis, last spring, said
only explanation for poor gate on an
excellent night was that $1.10 tariff was
too high.

However, name bands, for which the
$1.10 price had been in vogue, have
drawn several thousand at other loca-
tions in this area.

Reason for the poor b. 0. may have

Defense Booms

Macon Showbiz

MACON, Ga., Sept. 6.-—Defense ac-
tivities have caused a terrific boom in
this Southern city of about 60,000 popu-
lation, The defense 1move has resuited
in record-breaking business in theaters,
night clubs, restaurants, the construc-
tion of a modern new East Macon com-
munity theater, dozens of new eating
places and clubs, a new drive-in theater,
opening of shows here on Sunday for
the first time in history and many other
radical changes.

It is estimated by many authorities
that the population’s sudden increase
was from one-third to one-half, crowding
every facility. This was brought about
thru location of an infantry replacement
center, Camp Wheeler, with capacity for

(See MACON BOOMS on page 19)

the entertainment committee,

Headquarters set-up is a four-story
building on Park Avenue, which houses
the general offices, clubrooms, recreation
rooms and a library for enlisted men.
Committee doesn’t dole out any aid to
officers——just privates and non-coms.
Work is handled by six paid employees
and about 75 volunteers, with a high-
powered press agent, Bruce Fouche
(formerly of Station WOR), tackling the
promotion work.

The committee has been distributing
around 15,000 tickets a week to enlisted
men, including oakleys to legit, radio,
motion pictures, midget auto races and
observation roofs. Committee is set up
to take care of the Second Corps Area
and Third Naval District, comprising

HORACE HEIDT
(This Week’s Cover Subject)

OR the past 16 years the American public

has been royally entertained by one of the
most versafile orchestras to ever set feet to
tapping—that band of Musical Knights cap-
tained by genial Horace Heidt,

Faced with mounting doctor bills as the
result of a football injury, Heidt turned to
music while a student at the University of
California,  Assembling a group of fellow
students, he formed a collegiate type of band
which made vaudeville history, culminating in
a record-breaking engagement at New York's
Palace Theater. Came the fateful day when
vaudeville was no more and radio came into
prominence. Horace Heidt rebuilt his band
and learned the new medium, with the result
that he has held some of the choicest band
assignments on leading commercial programs.
Most recently he broadcast for two vyears
on the famed ‘‘Pot o' Gold” program and is
currently heard Tuesday nights on NBC in the
“Answers by the Dancers,” broadcast for the
same sponsor.

The current year has found the Heidt or-
ganization in an additional spotlight as the
result of a series of hit recordings on the
nation’s music machines. Remembered on
radio for his uncanny ability to pick hit songs
like “Tipitin® and “Little Sir Echo,” Heidt
has uncovercd this year “G’Bye Now,” “Good-
bye Dcar,” ‘“‘Friendly Tavern Polka’’ and many
others. All in all, Horace Heidt well merits
the title which show business from Coast to
Coast has bestowed, ‘“The Master Showman
Among Orchestra Lecaders.”

ICKET

RESERVED- SEAT — PAD — STRIP
COUPON:BOOKS.— RESTAURANT
CHECKS —SALES BOOKS 'AND
e ALL 'ALLIED. FORMS
Y (409 LAFAYETTE ST. N.¥.C.
4 rﬂu‘-ﬁqz W. WASHINGTON :ST., Chicago
5| 6:15 GHESTNUT ST., Phila.

where runs about 700 a day from Mon-
day to Thursday and 1,500 a day from
Friday to Sunday.

Most popular pastime among dough-
less soldiers is legit, there being more
requests for drama stubs than anything
else. The tickets aren’t used, tho, as
frequently as one would suspect, because
there’s a strict rule of only one to a
customer—girl friends and wives ex-
cluded. Theater is willing to give the
soldier half-price rate for his second
ticket, but it’s usually still too expensive.
John Golden has heen chiefly responsible
for rounding up the legit tickets, run-
ning roughly 1,000 a week.

Next preference is movie cuffos, which
are rarely turned down; but they’re only
for indie houses. On this end Harry
Brandt corralled members of the Inde-
pendent Theater Owners’ Association
who kicked in with 1,000 passes a week.
The circuit houses charge the soldier
minimum price (usually 25 cents).

Largest donors of tickets are the three
networks, NBC, CBS and Mutual, which
assign a huge number of tickets for
distribution. Soldiers requesting radio
tickets are sent to the playhouses, where
the allocations are held in the box
offices. An official of NBC said that
20 per cent of studio audiences these
days is composed of men in uniform.

Amazingly enough, there hasn’t been
a request for a burlesque pass. The com-
mittee hasn’t asked burly houses for
any free ducats, nor have the managers
volunteered any. Burly has not reduced
the prices for enlisted men and hasn’t
drawn much soldier business, according
to Izzy Hirk, of the Gaiety Theater, who
rates it at “about 5 per cent of the
audience, same as always.”

Big problem that the committee has
to tackle, according to an official, is
bolstering the morale of the civilian
population toward the acceptance of
soldiers. One of the causes for concern
is the brush-off enlisted men get from
class hotels and smart niteries.

Swank hotels are out for officer trade,
but for the enlisted man who has a few
shekels, the ropes are usually up. In
middle-class hotels and low-priced
niteries the welcome mat is spread out.

Committee, which is financed by the
United Service Organizations, works with
army morale officers, who steer the boys
to the committee headquarters when
they go on leave to New York. Com-
mittee also sends out 9,000 bulletins each
week on New York activity to the camps
and naval bases.

STOCK
ROLL TICKETS
ONEROLL $
TEN ROLLS

FIFTY ROLLS: 17.00

ROLLS ‘2,000, EACH

Double Coupons,
Double Price

No C. O. D, Orders.
Accepted

been the fact that on the following day
Minnesota annual State Fair got under
way, with Edgar Bergen and Charlie
McCarthy as headliners. The opening

fair show drew more than 30,000 into
the grandstand.

IGN of the Times: Dr. H, R. Levine, of Pittsburgh, who wrote a play about the

draft with Leo Levy and is now in town peddling it, complains that every play-
bro,l’ier he visited last week said, “If it’s not a screwball comedy, don't show it to
us.” ... Th.ere was a pitiful little interlude on the air last week when an announcer,
his voice filled with the true announcer’s schamltz, said proudly, “This is Station
WJ.Z”‘—and'then, a moment later, in sad and harried tones, “Oh, pardon me!
This is Station WEAF.” . . . Speaking of Hollywood premieres, the Wilson Company
pad to request an extra police detail to handle the crowds when it switched
its Wilson Whisky sign on 46th Strect and the Stem from plain black and white
to multicolor. The opening multicolor production is an animated cartoon called
Play Ball, which lasts just 4 minutes and 18 seconds. . . . Kayveli Aliki, prominent
Athenian actress who’s now looking for a spot in a Broadway show, is hoping
that the wife of a certain producer enjoys successful motherhood pronto; the
producer told Aliki that he just can’t be bothered about putting on his next
show until after the baby comes. ‘“And,” says Aliki, “I hope he doesn't have
twins and get so mad that he cancels the show.” , . , John Royal, NBC exec back
from a 20,000-mile tour of South America with a batch of contracts affiliating 92
South American stations to NBC for a year, says he traveled 50 much by plane that
he wants to take a horse and buggy ride thru Central Park Just to get the feel
of the good earth again.

,

* * * Id
LOCAL night club p. a.’s are being told by The Journal-American that J-4
Columnists and night club writers can no longer use the names of ¢lubs that
don’t advertise. In many cases it’s no tougher on the p. a’s than it is on the
writers, who have to resort to all sorts of descriptions to set the locales of their
midnight odysseys. . . . Offhand, one would suppose that the more subdued three
of the Four Inkspots would long since have become used to the ad libbing antics
of their Jiver-in-chief, Ivory (Goldmouth) Watson. But during the next-to-last
performance of their recent Paramount run, Goldmouth threw the four into
confusion and almost off the beat with a side comment on the lyrics of If I Didn’t
Care. . .. A note from A, J. Mack: “The blank sheet of paper you received from
MGM and the empty envelope you got from 20th Century-Fox are very significant.
They are complete stories on ‘What the present-day theater operators knows about
show business.” No doubt the boys thought you would read between the lines.”
. . . Observed on Rockefeller Plaza one recent midnight: A lad and lass holding
their hands high and getting in front of all passers-by, thus forcing them to
duck and go under London Bridge—and gaily shouting “Thank you!” as each
one went thru. ... Tho John Ringling North, chief of the big circus, last year
was reported mulling a Mike Todd tab with a line of girls as an after-show, the
idea never jelled. Now he has discussed with Ben Yost the possibility of a Yost
singing group Joining the circus next season. Just to make sure that he won't
be caught flat-footed if the idea rcaches fruition, Yost had a riding instructor
give pointers to some of his men this summer. A singing act atop nags?
* * *
ERRET WETZLER, a secretary at the William Morris agency for the past five
years, resigned last week and went to Miami to operate his father-in-law’s
fleet of taxicabs. . . . Billy Rose, a summer resident of Deal, N. J., put on a
miniature Aquacade at a benefit last Friday night. the swimmers including 24
vacationists and his wife, Eleanor Holm. . . . Dick Pack, of the WOR press depart-
ment, has left on vacation. And Bob Schinidt, head of promotion at NBS, has just
returned from one with a beautiful sunburn, . .. Battling Reddy, who was a top-
notch featherwelght during the Tex Rickard era, is operating a bar and grill in
the Times Square sector. . . . Passers-by on Sixth Avenue the other evening were
sniffing unexplained smoke when a cabbie leaped from his hack, pointed up in
the air and screamed, “Looka the blaze!” Then, as all necks were craned and
strained, he remarked with a Hell'’s Kitchen accent and an air of fine contempt,
“Noo Yawkers! Worst hicks in the woild! Always busy—always in a hurry—but
all I gotta do is point an’ you forget how busy you are. Noo Yawkers! Fooey!”
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Asbury Park Area
In Slight Drop,
After Big Season

ASBURY PARK, N. J., Sept. 6. —
After a month of record-breaking crowds
attractad here by warm weather, cool
weather and rain have dropped business
slightly for both Boardwalk and niteries.
Some of the better-known spots, how-
ever, continue to hold their own, includ-
ing those in hotels Monterey and Berkeley-
Carteret here, Hollywood in Long Branch,
and Grossman in Bradley Beach.

Cuba’s and Cotton Club are moving
along in high gear. Jackie Drennan,
operator of the Cotton Club, reports
business rise. Cuba Lopez says he has
no kick, altho week was a little off.
Skeets Tolbert band and Jean Eldridge,
singer, are holding crowds,

Hardest hit were Boardwalk conces-
sionaires and pitchmen. Beach clubs
and plunges were off, particularly Long
Branch’'s West End Casino and Colony
Surf Club. Keansburg is running high
again, with lid off Boardwalk gambling
on wheels and money-paying bumper
machines. Rhumba Club, Lefty's
Chauteau, and Jerry Sheehan’s Beach
Palace away ahead of last year, despite

cool weather turn.
L]
Biz

Labor Day
Big; 5 Sellouts

NEW YORK. Sept. 6.—The influx of
hordes of holiday visitors brought out
the SRO sign for five of the 10 matinees
playing on Broadway Labor Day. Three
other shows were just a few seats short
of being sold out.

Playing to standees were It Happens On
Ice, Hellzapoppin, Pal Joey, Panama Hat-
tie and Claudia. The close-comers were
Watch on the Rhine, My Sister Eileen
and Life With Father.

Showmen complained about being un-
able to furnish a larger quota of cheaper
seats.
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During
September and October
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GLEANED BY MEMBERS
OF THE BILLBCARD
STAFF

The purpose of this department is to
benefit producers, bockers, agents and
~thers concerned with the exploitation ot
talent in the major indoor fields thru The
Billboard's co srage of every branch of
the show business.

SHOWMEN INTERESTED IN SPECIFIC
“pOSSIBILITIES” MAY ADDRESS THEM IN
CARE OF THE NEW YORK OFFICE OF
THE BILLBOARD, 1564 BROADWAY.

For FILMS

RAE AND GERALDINE HUDSON—
pair of striking girls who displayed
spectacular acrobatic terping recently
at Loew's State, New York. Have
played plenty of vaude—were for-
merly billed as the Hudson Wonders
—and have also been in legit and
night clubs., Have a terrific dance
act that could be excellently spotted
in a musical film.

For RADIO

KEN BRYAN AND BAER SMITH—
sensational drums-and-piano swing
duo now at the Barbary Toast, small
New York night spot. Bryant is a
swing and hoogy-woogy pianist who
rates with the very tops in the field,
and he gets terrific support from
Smith on the drums. Berween them,
they turn out a superlative brand of
jive, comparable in effect to the
efforts of much larger crews, Defi-
nitely rate a spot on omne of the
numerous air shots devoted to swing,
and also a try in one of the larger
swing night spots, such as Cafe
Society.

*
For NIGHT CLUBS

THE FIVE SHADES OF BLUE—
smart musical combo made up of
members of the house band of Station
WNEW, New York. Dishing out a
subtle, cxtremely listenable brand of
rhythm, and able to handle pops,
standards, swing. or sweet with equal
finesse, the lads are a cinch for a
top-grade night spot. Organizer and
leader is Merle Pitt, who plays one
of the fiddles. Other instruments are
plano, accordion, string bass, and
drums doubling on vibes. Outfit has
cut some transcriptions and might
also click with regular recordings.
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Tulsa’s Biggest

Season Planned

TULSA, Okla., Sept. 6—The heaviest
and most star-studded theatrical scason
in the history of Tulsa has been prom-
ised by Mrs. Robert Boice Carson, who
has returned to her office to carry on
alone the work she and her husband
condueted together for a quarter of a
century. Mr. Carson died August 22
following an emergency operation,

In contrast to previous years, many
plays are booked for two nights, rather
than the customary one-night stand.
The bookings include: Octoher 21 or 24,
Arsenic and Old Lace; November 5, Hellz-
apoppin, return engagement; November
13, Blossom Time, with Everett Marshall;
December 8 and 9. There Shall Be No
Night, Lunt and Fontanne; December 18,
The Student Prince; December 31, The
Doctor’s Dilemma, Katharine Cornell;
January 4, Hold On to Your Hais. Al
Jolson; February 3 and 4, Life With
Father, Lillian Gish; Febraary 16. Boys
and Girls Together, Ed Wynn: March 4,
My Sister FEileen; March 13, Zicgfeld
Follies; March 23, Maurice BEvans.

Also booked but with dates undecided
art The Corn Is Green, Watch on the
Rhine and Helen Hayes.

OM IN PHILLY

Precedental Use of Live Shows
By Local Sponsors; Wax Angles

PHILADELPHIA, Sept, 6.—Local, na-
tional spot and network business promis-
ing to make the 1941-'42 season the
biggest in the history of local radio, new
season’s start finds live talent for the
first time beginning to get some of the
crumbs of radio’s overflownig coin. The
city is approaching prosperity unequaled
in history, and the number of new
shows using live talent for the fall is
history-making in itself.

One of the most encouraging signs is
the return of Paresian Tailors to the air
tomorrow (7) for a weekly half-hour
series on WFIL. In recent years, sponsor
has been partial to swing records. But
this year, Philip Klein Agency, handling
the account, has scheduled a live show
for the first time, Tagged Mr. Mystery,
it's a dramatization of mystery yarns,
produced by Don Martin, New live cast
will be used each week, says Herb Ring-
gold, agency's radio director,

Klein agency, in returning Nevins
Stores, drug chain, to radio on WPEN,
startnig last Tuesday (2), provides em-
plcyment for local talent. Sponsor last
used platters, now has Eddie Phelbin,
local actor, as The Man From Nevins,
with a Defense Bond giveaway stint.

Adams Clothes, thru Harry Ditman
Agency, is also leaning away from the
platter trend for a new series to start on
WIP, a quiz show starting Monday (8),
known as The Adams Answer Man. Key-
stone Automobile Club, in renewing its
air series on KYW thru James G. Lamb
agency, calls for a live talent variety
show headed by songstress Bonnie Stuart

and Clarence Fuhrman’s orchestra, to
originate each week at a different de-
fense plant in the territory.

Others here grabbing off fresh sponsor
coin include Edmond Vichnin, pianist,
for Lester Pianos, Inc.,, on WDAS, direct;
William Lang, for Browning King &
Company, clothiers, on KYW, thru I. A,
Goldman; Kerby Cushing, for LaSalle
Hat Company, on KYW, thru Al Paul
Lefton; Rhona Lloyd, renewing for Fels
Naphtha Soap Company, on WFIL, thru
S. R. Roberts; Hugh Ferguson and
Horace Feyhl, for Morrell E-Z-Cut Hams,
on WCAU, thru Henri, Hurst & McDon-
ald, Chicago, and Normah Jay, renewing
for Yellow Cab Company, on WCATU,
thru Aaron & Brown. All start this
coming wcek, and shows for as many
others are still in the works.

Radio boom here is being enjoyed as
well by those handling participating
shows, such sales reaching a new high
for the new season. Local live talent
Jooks for an additional boost in pay-
checks in the growing tendency to use
transcribed spots., with a singing group
selling the story in jingle form,

Giving a gracious eye to the live actors
for the first time, trend away from use of
platters is explained by agency execs as
the result of local airlines being pres-
ently clogged with record shows. Spon -
sors are asking for something different.
Moreover, with time being scarce on all
local stations, it’s almost impossible to
now buy half-hour blocks across the
board for record playing, and live talent
is figured best for the shorter periods.

Philly Niteries Remodeling and
Upping Talent Money, Indicating

General Optimism for New Season

PHILADELPHIA, Sept. 6.—National
defense pay rolls and a populace tense
because of the war situation combine to
make the outlook for the coming night
club season very bright. Past year has
been a profitable one. and, in spite ol
increased operating costs, talent budgets
for the new season will be higher. That
owners are prepared to spend money is
seen by physical improvements insti-
tuted at many spots around town.

Biggest excitement in the total re-
building of Palumbo’s cabaret-restaurant,
first change in premises since opening
in 1884 as a nitery. Frankie Palumbo
spending in excess of $25,000 to rebuild
and increase seating capacity to 2,000.
Eddie, Suez, house booker, is getting
ready a show for a late September preem,
and opening night reservations will call
for $50 per chair.

Jack Lynch’s Walton Roof and
Kaliner’s Club Bali will again feature
heavy floorshow budgets. Lynch has al-

ready set Jackie Miles to emsee, to linger
until mid-December. Hotel roof s
booked by William Morris Agency.

Bali, booking thru Music Corporation
of America, has already lined up names.
Ink Spots usher in the new season on
September 19 for three weeks and then
go to Kaliners’ next-door Little Raths-
keller. Dinah Shore follows at the Ball
October 10 for three more weeks, with
Xavier Cugat to follow her for four No-
vember weeks.

Herb Spatola had his Flanders Grille
entirely redone, reopening with the Four
Hyde Parkers. Refurbished Golden Gate
got the season under way with “Baby”
Eli Cassis heading the bill. Nat Segal
remodeled his Down Beat Club for its
September 1 opening.

Joe Moss, who climaxed his rise from
the old Club Madrid here with the In-
ternational Casino in New York. may
come back here following his summer

(See PHILLY NITERIES on page 19)
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Local 802 Prepares Brief on Use
Of Wax by Indies; Stations Fear
Getting a Jolt at AFM’s Confab

NEW YORK, Sept. 6.—Radio stations
making extensive use of recordings may
experience a sharp jolt very soon. Local
802, American Federation of Musicians,
following a meeting of executives on
August 28, instructed its attorneys to
prepare a brief outlining the case of live
versus mechanical music on local sta-
tions. This will be presented to the
executive board of the AFM in Chicago
October 6, where Local 802 expects Jaines
C. Petrillo, AFM prexy, to work out a
deal with record companies putting a
clamp on the use, or abuse, of records
on the air. Execs of the record com-
panies will be in on the Octoher 6 meet~
ing, which has as its primary purpose
the solution of employment problems
posed in the record and transcription
survey made for the AFM by Ben Selvin,
executive connected with Associated Mu-
sic Publishers and Muzak.

Attitude of the musicians’ union is
that problems Inherent in the manufac-
ture of recordings are of minor im-
portance currently. Major point is the
use to which these recordings are put.
Queried as to the possible effects of the
union’s proposed action on platter pro-
grams such as those conducted by Mar-
tin Block, 802 officials state, “We are not
particularly concerned over the building
up of a band via records on such pro-
grams. For every band built in such
manner, many musicians are displaced.”

Bert Henderson, AFM exec, recently
stated that he thought the AFM would
be able to work out a deal with the
record companies regarding use of their
platters.

History of the use of records on sta-
tions has been extremely tangled, but
currently there is no legal bar to the
performance of the platters. Situation
once reached a point where RCA-Victor
and other companies drew up licensing
contracts.

Should the AFM be successful in work-
ing out regulatory measures with the
record companies, the effect on the pro-

WCAU Shuffles Personnel;
Harry Marble to CBS, N. Y,

PHILADELPHIA, Sept. 6 —~WCAU, just
about getting its staff reorganized as a
result of the armed forces calling up top
execs and announcers, now has to go
thru another shuffle with the resigna-
tion of assistant program director Harry
Marble, who joined the CBS announcing
staff in New York. Many of Marble's
duties will be taken up by Wally Shel-
don. moved up from the announcing
staff. In addition, announcer Harry Mc-
Ilvain is given a full-time assignment
in the production department, to take
over the direction of Orth Bell’'s three
daily participating shows. Another ad-
dition to the script department is Helene
Sirus.

Mike staff vacancies being filled by
Joe Bolton. formerly with CBS in New
York, and Jim Newell, from WEEI, Bos-
ton.

At WPEN, publicity chief Phil Frank-

enberger resigned to enter the depart--

ment store field. Desk returned to Ira
‘Walsh, who has been handling special
events. Station also losing announcer
Lonnie Starr, who joins WSGN, Birming-
ham. Ala., October 1. Southern station
is farm for NBC mike men.

What Gale, Mr. Husing?

OMAHA, Sept. 6.—Ncbhraskans were
a little bit disturbed over Ted Hus-
ing’s description of the national
amateur golf fournament over the
Columbia network.

The breeze that blew over the
course was described by Husing as a
“fierce wind of gale proportions.” He
even said the trees on the course
were bent as they were in Miami dur-
ing a hurricane.

So incensed were some of the local
citizens they checked with the
weather man and found out the
breeze actually was blowing 19 miles
an hour.

The announcer also criticized the
golf course, of which Omahans are
proud. and called the greens *‘con-
crete greens.”

graming of indie stations will be tre-
mendous. The most immediate effects
would be an increase in the use of
transcriptions, as against records; an in-
crease in the use of live talent, and an
increase in the use of house bands.

Phantom House Orks

Situation regarding house bands in
New York has become aggravated lately,
some musicians complaining that station
policy is to make the listening audience
“record-conscious.” This is allegedly ac-
complished by hiring a band, as per
Local 802 agreement, but permitting the
band to work only a short time each
week. Musicians refer to these house
orks as “phantom bands.”

“The religion of some station man-
agers,” sald one member of 802’s radio
committee, “is a record.”

He added, “We want work, not checks.”

Kostka, NBC Press
Chief, Leaves NBC

NEW YORK, Sept. 6—Bill Kostka,
manager of the Press Department of the
National Broadcasting Company, has re-
signed from NBC, effective September 26.
Kostka will take a post at the Institute
of Public Relations.

Kostka has been with NBC since Sep-
tember, 1938, becoming press chief in
August, 1939, succeeding Wayne Randall.

No successor appointed yet.

WBBM Adds Talent

CHICAGO, Sept. 6.—Robert N. Brown,
program director for WBBM-CBS, an-
nounces that some important additions
will be made to the network talent staff
here, effective September 14, Included
are the Prairie Sweethearts, singing duo
of the National Barn Dance; Al Neilson
and Bill Moss, piano duo; Christine,
Swiss singer; Rusty Gill, singing guitar
player; Les Paull, guitarist, formerly with
Fred Waring:; Bill Alexander and His
Music, and Elizabeth Hall, singer.

Hitting the Big Time

OWENSBORO, Ky, Sept. 6—Wil-
llam Russell Walker, an engineer with
Station WOMI for the last two years,
has resigned to accept a similar posi-
tion with WPAD, Paducah.

Local Programing
Up in Pittsburgh;
Due to Net Switch

PITTSBURGH, Sept. 6. — Increased
local programing at most stations result-
ing from network switch scheduled for
last week this month. KDKA, getting
NBC-Red in exchange for NBC-Blue, has
upped newscasts to 19 daily. WWSW,
only indie, has signed Atlantic Refining
Company as sponsor for airing of local
Steelers 11 pro grid games, and in addi-
tion has begun FM broadcasting over
W47P, Pennsylvania's first FM station.

WWSW has also begun weekly series
in collaboration with Buhl Planetarium
and Institute of Popular Science, aiming
science data prepared in pop fashion for
consumption by housewife, Show Iis
titled Our Servant, Science, will be pro-
duced by Ellen Evans, assisted by Walter
Sickles. WCAE, to be exclusive Mutual
after losing NBC-Red, has fallen heir to
couple local program shows originally
intended for other stations before web
transfer and is peddling plenty more.
KQV, NBC-Blue heir, is concentrating on
spots and station breaks, altho it recent-
ly signed year contract with beer spon-
sor for six nights weekly, featuring
Baron Elliott, station's former staff
band. Program will be aired also over
WWCA, Wheeling. also NBC-Blue outlet.
KQV sister station, CBS station, has no
program time to sell locally.

Van Konynenburg Upped

MINNEAPOLIS, Sept. 6 ~Francis Van
Konynenburg, WTCN sales manager for
the St. Paul area for the past seven
years, has been appointed general sales
manager of the station, effective Mon-
day (1), to succeed Lee Whiting, who re-
signed to accept a similar post with
WDGY here. Bennett Orfield has been
named to Van Konynenburg's St. Paul
post.

Advertisers, Agencies, Stations

NEW YORK:
CCORDING to Arthur Hull Hayes,
manager of WABC, 17 new accounts
have bought time on WABC, giving the
CBS outlet the best start in its history.
According to Hull, station’s number of
sponsors has doubled since September 1,
1940. . Nell Vinick, beauty adviser,
starts her 15th consecutive year on radio
Tuesday (9). Series sponsored by
Drezma, titled Lessons in Loveliness,
Tuesday, Thursday and Saturday, 8:25-30
p.m. Blaine-Thompson is the agency.
Philip Morris & Company has
renewed George Putnam for 13 weeks on

WEAF, airing Thursday, Friday and
Saturday, 11-11:15 p.m. for Dunhill
Cigarettes. Biow is the agency.

Bide Dudley, WHN’s drama critic, has
started his ninth season on the air, . 5
P. Lorillard Company has bought Fulton
Lewis Jr.’s program on WHN in the inter-
ests of Beechnut Cigarettes, starting
September 15. Lewis has been airing
on a sustaining basis for one week. . . ,
Lenore Mann, of the sales department
of WQXR, is engaged to Dr, Robert F.
Furchgott. No date for the nuptials.

. Robert E, Lee has joined the short-
wave division of Columbia’s engineering
department. . . Terig Tucci, Argentine
composer and conductor, appointed
music director of CBS’s Latin American

network.
* * 13

CHICACO:

ITOM HARGIS, of the NBC Central Di-

vision production devartment. has re-
signed to join the Russell M. Seeds ad-
vertising agency as producer-director of
the Brown & Williamson Tobacco Corpo-
ration’s Renfro Valley Enterprises pro-
gram. Hargis left Saturday for Renfro
Valley, Ky. . . . WLAK, NBC-Red net-
work station at Lakeland, Fla. has ap-
pointed the Foreman Company its ex-
clusive national representative.
Musical Steel Makers program returns to
the air October 5, moving from the
Mutual network to NBC. . .. Bill Dens-
low, WGN research expert, is back from

a strenuous vacation. He paddled a
canoe 130 miles and made 11 portages
with a 200-pound pack. . . . Gilbert Mc-
Clelland, editor of the NBC Central Di-
vislon press department, has been trans-
ferred to the sales promotion department
as assistant to Manager Emmons C.
Carlson. He succeeds George Bolas, who
has jJoined the radio department of
Blackett-Sample-Hummert, Inc. ... Russ
Raycroft, WGN sound effects, has started
his fourth season as assistant instructor
in the radio writing courses at Medill
8chool of Journalism. . . . The Russell
M. Seeds Company has signed contracts
for spot announcements for the Pinex
Company to run from October 6 to
March 6 on 58 American and 13 Canadian
stations. . .. Lawrence Mulligan succeeds
Henry Sellinger at the Sherman & Mar-
quette agency. . . . WGN engineer Wally
Phillips and Jack Jefferson, of the news-
room, got their master's degrees last
week from the University of Chicago.
* * -

LOS ANGELES:

OHNSON & JOHNSON, New Brunswick,

N. J., has issued an order thru Ferry
Hanly Company to plug Tek Tooth-
brushes over KFI by means of 388 50-
syllable announcements, approximately
five a week from April 7 to December
31. . .. The Murine Company, Inc, has
arranged for 78 one-minute transcrip-
tions, six a week from September 15 to
December 12, over KECA in the interest
of eyewash. Batten. Barton, Durstine &
Osborn, Inc, handled. . . . Ed Rice, of
the J. Walter Thompson Agency in
Toronto, has arrived in Hollywood. where
he will edit the Three Ring Time show
to be heard on KHJ and the Mutual-
Don Lee network. . . . Lockwood-Shackel-
ford Advertising Agency, Los Angeles. has
arranged for 261 quarter-hour broadcasts
over KECA for John T. Troll Company
to plug candy vitamins. Deal calls for
broadcasts at 4 p.m. Monday thru Fri-
day frem September 1 to Avgust 31, 1942,
.. . C. B. McKnight, of Salt Lake Citv,
has joined the Don Lee technical staff

Engles Resigns

On Eve of Sale
Of NBC Bureau

NEW YORK, Sept. 6.—On the eve of
the sale of the NBC Artists’ Bureau to a
group including Daniel Tuthill and
M. H. Aylesworth, George Engles resigned
as vice-president of the National Broad-
casting Company, managing director of
the NBC Concert Service and president
of the Civic Concert Service. Neither
Engles nor Tuthill could be reached for
comment, and Sidney Strotz and Mark
Woods, while confirming the resignation
of Engles, would not give details.

Woods, queried as to whether Engles
had received a ‘settlement,”” on the
angle that he was understood to have
held personal management contracts
with many of the NBC artists, answered
that Engles held no contracts. NBC con-
trolled all the contracts, according to
Woods.

Prior to the resignation Engles had
told The Billboard that he had *‘an un-
derstanding with NBC"” whereby NBC
would not sell the artists’ bureau with-
out his “consideration.”

Frank M. Chapman, who has been in
on the negotiations for the sale of the
artists’ bureau in an advisory capacity.
stated last week that “this consideration
had been given.” Chapman indicated
Fngles would be given a job within the
NBC organization.

At press time NBC Artists’ Bureau still
had not been sold. Woods, however. con-
firmed that Aylesworth was in on the
deal. He would not give any indication
of price, stating situation was still “un-
settled.” Queried as to whether many
artists would squawk over the transfer
and try to get out from under the deal,
Woods stated he did not think so—
adding that the artists would be handled
by essentially the same personnel who
handled them in NBC.

Report that Charles Green, president
of Consolidated Radio Artists, had al-
ready been approached by Tuthill to
manage a band department for the new
talent office was denied by Green. NBC’s
Artist Bureau was once in the band
booking business but had to divorce
itself from this phase of activity when
the American Federation of Musicians
some years ago declined to license net-
works.

Other phases of the deal involving
sale of artists’ bureau to Tuthill remain
as reported previously. These include
transfer of the management contracts,
with NBC retaining package programs.
Details on this were carried in last
week’s issue of The Billboard.

Engles has been with NBC since 1928.
Prior to this affiliation he had con-
ducted his own artist bureau, handling
Paderewski, Jascha Heifetz, Schumann-
Heink, Walter Damrosch and Marion
Talley. He also managed the New York
Symphony Orchestra, which in 1928 be-
came affiliated with the Philharmonic.

Artists included in the concert service,
which Engles directed at NBC, included
Rachmaninoff, Fritz Kreisler, Kirsten
Flagstad, Gladys Bwarthout, John Charles
Thomas., Lauritz Melchior, Ezio Pinza,
Efrem Zimbalist, Nathan Milstein, Alex-
ander Brailowskv. Josef Lhevinne, Jar-
mila Novotna and Oscar Levant,

‘Glamour’ Comm’l on NBC

HOLLYWOOD, Sept. 6.—Speaking of
Glamour, Frances Scully’s first-hand ac-
count of Hollywood fashions, social life
and leisure-time activity, goes commer-
cial over the Pacific Coast NBC-Blue net-
work Sunday and Wednesday, beginning
September 28, for Pacquins, Inc.

Hal Gibney will announce.

as transmitter operator at K45LA. He
comes here from KDYL. . . . McMahan
Furniture Company, Santa Monica, Calif.,
thru Ad Carpenter Advertising Agency,
that city. renewed its agreement with
KECA calling for 313 quarter-hour pro-
grams, Fleetwood Lawton, six a week,
September 2, 1941, to September 1, 1942,
to plug furniture. . . . Robert Wagoner,

of the United Press Bureau in Sacra=-
mento, has joined the news staff
at KHJ.

* * *
PHILADELPHIA:

AUL E. BROWN, formerly radio di-

rector of Willlam A. Schautz, New-
York ad agency, becomes account exec at
Stewart-Jordon here. specializing in

(See ADVERTISERS on page 8)}
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Radio Talent
,new chlez By JERRY LESSER

HINGS THAT MAKE ME HAPPY:

People who deserve breaks, getting
them. Such as SAMMIE HILL, a com-
parative newcomer to New York radio,
being signed as lead opposite SCOTT
FARNSWORTH in the series called Jones
and I, written by FARNSWORTH and
produced by STUART BUCHANAN, start-
ing over CBS. . . SID SLON, actor-
author, who gets his big break writing
the new Shadow series.

VERETT SLOAN, who leaves for the

Coast soon to do another picture
with ORSON WELLES, went to a movie
the other night and was bothered by
the incessant chatter of two women in
front of him. Ev suffered in silence.
Eventually the women raised their voices
loud enough to drown out all of the
dialog, so Ev, containing himself no
longer, tapped one of them on the
shoulder and said, “Pardon me, madam,
but I can’t hear.” “You’re not supposed
t0,” snepped the woman, “this is a pri-
vate conversation.” . . . Incidentally, OR-
SON WELLES, who inaugurates his CBS
series Monday, September 15, won't re-
veal any features of the show—except to
say it will have no opening commercial

announcement. The program will begin
simply with “Hello. This is ORSON
WELLES” (ho-hum). EDWARD

TREVOR yawns that tiw' trouble with
most programs is that there is too much

HICAGO will lose PEG HILLIAS, the

Vivian Decker of Romance of Helen
Trent, October 1 when Peg takes up her
permanent residence in New York. . . .
LINN BORDEN, radio comic, who has
been laid up at Mount Sinai Hospital,
planed to New York Saturday (6) to
convalesce at his home. . DALE
EVANS. staff vocalist on CBS programs
originating at WBBM, will start picture
work fcr 20th Century-Fox in Hollywood
next Monday (15). On August 28 Dale
was signed to a year’s movie contract.

. The B. & W. College Humor program
on the NBC-Red network will have
BASIL RATHBONE and NIGEL BRUCE,
of the Sherlock Holmes show, as guest
stars on September 30, and on October
3 the duo will guest on Uncle Walter’s
Dog Hcuse. . . . PAUL FOGARTY, WGN
producer, who wrote Betty Coed and
other pop tunes, has a new one, A Pretty
Coed Eas Gone to My Head, which will
be introduced on the air over WGN by
Jimmy Joy from the Walnut Room of the
Bismar=k Hotel. . . . Saturday (6) was
“Curley” Bradley Day in Coalgate, OKkla,,
and thz townsfolk turned out en masse
to horor JOE (CURLEY) BRADLEY,
baritone soloist of Club Matinee. A cele-
pration was staged to mark his home-
coming. Silverleaf Sendoff is the
tag of Norman Ross’s new Swift & Com-

glalect and too little good dialog. (Could
e,
) * = *

ETTY JANE TYLER, 12-year-old ac-

tress who plays Midgie on Myrt and
Marge, had a wonderful time playing de-
tective recently. Betty Jane found a
brief case in Central Park which con-
tained no sign of the owner’s name. But
there were clues, so she got to work. A
dress pattern indicated the owner was
a grown woman. An envelepe with the
name *“St. Luke's Hospital” and a pic-
ture of a nurse in uniform indicated the
property belonged to a nurse. BETTY
JANE telephoned the hospital and re-
ported her findings. Sure enough, a
few days later a Miss Benks called, de-
scribed her belongings and retrieved

them. “Elementary, my dear Miss Benke,
elementary,” was the remark of Sherlock
Tyler. . . . JOSEPH GRANBY looks very

sinister these days. Can’t iigure out if
it’s because of the role he plays in
We Are Always Young or because the
show is cut to only three times weekly,
due to time having been sold. . .
KATHRYN BISHOP, who left radio for
a reason, had her reason appear in per-
son last week. He was an eight-pound
boy. Kathryn will be back at the mike
pretty soon. . . . JAMES MONKS has re-
turned from the Coast to continue his
radio work from the East. . . . JAMES
CHURCH, formerly a director at NBC,
has replaced ED WOLFE as producer of
Second Husband.

By NAT GREEN

pany show on WBBM, which made its
debut Monday (8). MARY ANN
MERCER, of the College Humor show,
and JESS PUGH, of Scattergeod Baines,
will be two of the five judzes who will
select the Indiana Corn Quesn at Fowler,
Ind., September 22. CONSTANCE
CROWDER is now doing the commercials
on the Wayne Xing show.

* * *

HITEY FORD and TOM, DICK and

HARRY, of Plantation Party; the
MELODY RANGERS, of the Penfro Val-
ley Barn Dance; TOM WALLACE, of
Uncle Walter's Dog House, and MARY
ANN MERCER, of College Humor, will be
featured at the Omaha Focd Show late
this month. . .. QUIN RYAN, back from
his vacation, is now heard ¢n four WGN
shows. Last week he revived the reading
of newspaper comic strips over the air.
He also emsees the Marriage License
Bureau program and conducts two news
programs. . . . TONY WONS has added
to his list of gifts from radio fans a
diamond rattlesnake belt received last
week from a Texas listener. . GEORGE
ROOSEN, script writer, who used to teach
English in a Michigan college, is a stick-
ler for correct speech, so last week he
hired himself a secretary who has a
master’s degree in English.

H 0”\, wooa 7 Y A

ENE AUTRY is back after appearing

at the California State Fair. His two
prize show horses, Champ and Champion
Jr., werz shipped to the event. ... JERRY
LESTER, NBC comedian, is back on the
job at Kraft Music Hall minus his
tonsils. . . . JOEL MALONE and RICH
HALL, CBS authors. have been assigned
to do a special script for FRANCES
LANGFORD for Stars Over Hollywood
September 13. Team plans an original
story which will give her at least two
singing appearances during the half-
hour broadcasts. . . . CHESTER (Lum)
and HARRIET LAUCK celebrated their
15th weadding anniversary recently. , . .
HEDDA HOPPER resumed her broad-
casts over KNX recently upon her return
from a three-week vacation in the Cana-
dian Rockies and a leisurely trip down
the West Coast. . . . ART BAKER, con-
ductor of Art Baker’s Notebook, on NBC,
was forced to miss two broadcasts due
to an attack of laryngitis. When the
reason for his absence was given he
was flocoded with “sure cures.” . . . Be-
cause he was at the California State Fair

with his orchestra, FELIX MILLS was
forced to miss the Annual Commodore’s
Cruise of the Los Angeles Yacht Club
for the first time in five years. . . . After
two years of “temporary” residence in
Hollywood, BILLY MILLS, NEC maestro,
decided to make his home in California.

. TOM McKNIGHT, producer of the
CBS Monday Blondie series, and his wife,
EDITH MEISER, have been signed to
author a series of Sherlock Holmes pic-
tures for Warner Brothers. Pictures will
star Basil Rathbone and Nigel Bruce, . . .
THE MUSIC MAIDS, NBC singing group
heard on the Kraft Music Fall program,
are signed for a singing role in MGM's
new picture starring MICKEZY ROONEY
and JUDY GARLAND. Picture is sequel
to Babes in Arms. . . . BOB BURNS has
400 acres in the San Fernando Valley.

. BOB HOPE'S autobiography, They
Got Me Covered, is assured of a record
distribution even before publication.
First printing of Hope's book will total

1,000,000 conies. Book carries introduc-
tion by Bing Crosby. PENNY
SINGLETON, who plays Blondie, has a

chicken farm in San Fernando Valley.

Producer Minority Calls Current
Optimism ‘Whistling in the Dark’;
Talent Agencies’ Power F eared

NEW YORK, Sept. 6.—Altho most in-
dependent producers view the new sea-
son with optimism, a minority—and
some of these successful—view the out-
look as distinctly ‘‘perilous” for the
indie producer. War situation, priori-
ties and tax outlook all come into the
picture, but the No. 1 threat, according
to the pessimists, is the ever-increasing
package-program business of the large
talent agencies, including Music Corpo-
ration of America, William Morris and
A. & S. Lyons.

According to the indies, large talent
agencies, during the past three years,
became so firmly entrenched with ad
agencies that the small indie producer
finds it increasingly tougher to do
business. Weapon with which the tal-
ent purveyors have been able to do
this is their control of basic talent, a
control so complete that ad agencies,
allegedly, hesitate to give them the
brush-off. The more bitter of the indies
feel that the independent producer as a
class, will, in the future, have to bhe-
come more diversified in activity—
branching out chiefly into the talent
agenting end of the business. Another
alternative would be a closer relation-
ship between producer and talent agent,
with the producer leaving the selling in
the hands of the larger talent agencies
that would work for 10 per cent. This,
in the opinion of some of the producers,
“would be degrading.”

Tho biggest competition to indies is

Details Set for

Brazl, U. S. To
Exchange Shows

RIO DE JANEIRO, Aug. 30.—The De-
partment of Imprensa and Propaganda
has completed arrangements with CBS,
Mutual and NBC for an interchange of
programs between the United States and
Brazil. Dr. Lulio Barata, director of the
Radio Division of DIP, recently returned
from the States, going back to New York
for final discussions on program eXx-
change. The first of these programs,
dedicated to Brazilian listeners, was
piped down by CBS on August 8 and re-
transmitted over all Brazilian stations
on the Hora do Brasil at 8 p.m. Rio time.
Second CBS program was on August 23.
In accordance with plans, DIP will, in
exchange for these two 15-minute broad-
casts, send up a 30-minute program of
Brazilian music to be carried over CBS
network.

The agreement between Mutual and
DIP became effective August 27 when
Mutual piped down a special program
which was retransmitted over all Bra-
zilian stations on the Hora do Brasil.
The pact between DIP and NBC will be-
come effective during September when
NBC will send down its first program,
also to be carried over all Brazilian sta-
tiors on the Hour do Brasil. The Hora
do Brasil (Hour of Brazil), a daily pro-
gram under the supervision of DIP, is
carried over every Brazillan station,
leaning heavily toward the classics, with
a complete change of talent daily, using
symphony orchestra, operatic stars, sing-
ing groups, etc. It is one of the most
popular hours in Brazil and has the
largest listening audience of all pro-
grams.

“Personal’® Moves to NBC

HOLLYWOOD, Sept. 6.—Don’t Be Per-
sonal, now heard over CBS-KNX Sunday
night, moves to NBC October 3 when it
becomes a Friday night show at 8:30
PST. Art Baker emsees and Sam Pierce
produces and announces, as on KNX.

Sponsor is P. Lorillard Company, and
product is Beechnut cigarettes. Lennen
& Mitchell were the agency.

Last week she purchased 1,100 chickens,
which brings the total up to more than
2,0€0. . . . BING CROSBY is bound for
South America on a horse-trading ex-
pedition. He plans to spend two months
in the Argentine, looking for race horses
to add to his growing stables.

Yact that MCA, Lyons and Morris
agencies have such terriffic “ins” at
agencies and have spread so extensively
on package-producing, other factors are
making it tough for independents. One
squawk is that the daytime serial field
is allegedly not as lucrative as it used
to be, owing to fact that ad agencies are
themselves producing. and also to soap
and cereal sponsors allegedly having all
the choice time sewed up. Another fac-
tor making it tough for indies is the
fact that ad agencies are now very hep
to production costs and require itemized
accounting of the program’s budget—
all of which makes it more difficult for
the producer to sell his show at a good
price.

Still another angle working against
the indie is thc condition of the pro-
gram market, currently a buyer's rather
than a seller’s market, with sponsors
no longer getting ‘“bowled over” by a
program idea.

Add to this the recurrent squawks on
American Federation of Radio Artists’
scale, transcription rates, trend toward
spot announcements by national adver-
tisers and uncertainty engendered by the
war. Summary of all these factors, ac-
cording to the pessimistic independent
producers, indicates that most optimism
this season is a case of “whistling in
the dark.”

Quiz Kids Short in
Chi Theater Debut

CHICAGO, Sept. 6 —Quiz Kids, Para-
mount short subject based on the NBC
radio program of the same name, had
its world premiere Wednesday (3) at the
Chicago Theater before the regular thea-
ter audience and invited guests. Preced-
ing showing of the film there was a
“warm-up’ session from 6:30 to 7 with
quiz master Joe Kelly interrogating the
kids, then the regular broadcast, with
Richard Williams, Joan Bishop, Van
Dyke Tiers, Cynthia Kline, and 9-year-
old Gerard Darrow participating and
some 40 former quiz kids on the stage
as observers.

The Quiz Kids short is cute and inter-
esting, but could have been made more
so by giving it a different setting. Shows
a regular quiz session, with Joe Kelly
in cap and gown seated at a desk on a
platform, and the kids seated in huge
period chairs ranged along the wall of
the room. The chairs make an In-
congruous setting which detracts from
the naturalness of the scene. Desks or
ordinary chairs would have given more
verisimilitude. Nevertheless, the picture
doubtless will be well received by the
thousands of Quiz Kids listeners.

Nat Green.

ARRANGER |

COMPOSER
S
PIANIST

PAUL

BARON

AND HIS ORCHESTRA

conducting
PENTHOUSE PARTY”

CAMEL CIGARETTES

10-10:30 P.M., E.D.5.T., over
CBS Coast to Coast.

Dir.: Wm. Morris Agency

Fridays,
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Ben Bernie

Reviewed Tuesday, 5:45-6 p.m. Style
—Musical.  Sponsor—Wrigley's Spear-
mint Gum, Chicago. Agency—Placed

direct. Station—WCAU (Philadelphia)
and CBS.
Corralling all his lads, the cigar-

puffing maestro, since Labor Day and
continuing for at least nine weeks,
pledges his allegiance to Wrigley’'s Chew-
ing Gum. Radio row is still buzzing
about the ole maestro plugging the
penny product to big coin, reportedly at
$16,000 for each brace of five quarter-
hour shots. But Wrigley's choice was
a wise one.

It’s all left up to Bernic for a pot-
pourri of song, melody and commercial
palaver. No contracts, no agency, no
scripts to submit, no auditioning for the
board of directors. Deal was entirely
verbal, save for a memo from the gum
king anent advertising copy, a cryptic
note to Bernie: *“Just sell Wrigley’s
Spearmint Gum—the flavor lasts—you
know what to do.”” And that’s what
Bernie does.

All Bernie needs is the song title, and
there's a plug for sponsor's product,
with his racing form gags to sugar-coat
it for listeners. It's all Bernie, the
maestro is in good form and, despite all
the gab and gags., he manages to get
in plenty of good music and song.
Caught on second night. band teed off
with Para Vigo Mio; joined the Bailey
Sisters, Sue and Chew. to make for the
Wrigley Spearmint Trio for chirping The
Reluctant Dragon, bary soloist Donald
Saxon. a romantacist, yodels a chorus of
You and I; hand introduces, in singing
ensemble setting, a new Fraidy Cat nov-
elty that's plenty neat, and the Five
Marshalls, mixed voices. harmonize for
Oh, Dear, What Can the Matter Be. The
familiar Pleasant Drcams sign-off, with
music changed to plcase ASCAP. rings
the rag on a pleasing quarter hour.

First week’s stint originated from
WCAU studios in Philadelphia, Bernie
doing an in-person at a local theater.
Remaining weeks originate from WBBM
in Chicago. Maurie Orodenker.

“Prudential Family Hour”

Reviewed Sunday, 5-5:45 p.m. Style
—Music.  Sponsor—Prudential  Insur-
ance Company of America. Agency—
Benton & Bowles, Inc. Station —
WABC (New York, CBS network).

Prudential with this program tries to
appeal to all members of the family by
means of a wide variety of musical
forms, ranging from jazz to the classics.
Resultant program was rather stuffy,
lacking snap and interest, despite a
talent layout including mezzo-soprano
Gladys Swarthout, commentator Deems
Taylor, baritone Ross Graham, Al Good-
man's orchestra and a choir of mixed
voices.

Selections played by the orchestra were
seemingly requests, and announcement
at the end of show asks that listeners
request their choices, giving reasons. Se-
lections included Liebestraum, by the
orchestra; Knowest Thow the Land antd
Loch Lomond, sung by Miss Swarthout;
Daddy, by the orchestra and chorus; and
Maria Elena, sung by Graham.

Taylor. in addition to straight emsee
work. delivered a ‘“true story” telling
something of the life of the composer,
Robert Schumann. This bit is broken
into by dramatizations, Taylor doing
narrative.

Frank Gallop, announcer, delivered
the plugs. They were dignified, stressing
the specialized service, friendliness,
safety and low cost of Prudential insur-
ance,

Program needs shaper production. It
has name talent, but is mostly sedative
in effect. Paul Ackerman.

ESTABLISHED 1888
PRESS CLIPPING BUREAU, Inc.

Wortd-Telegram Building
125 Barclay St., New York, N. Y.
BArclay 7-5371

“The Great Gildersleeve”

Reviewed Sunday, 6:30-7 p.m. Style
—Comedy., Sponsor—Kraft, Agency—
Needham, Lewis & Brorby, Inc. Sta-

tion—WEAF (NBC-Red network)

Kraft sponsors this broad comedy pro-
gram in the interests of Parkay Mar-
garine, Gildersleeve, the character with
the loon-like laugh, developed on the
Fibher McGee and Mojly program, is
played by Harold Peary. Central situa-
tion casts him as president of the Gilder-
sleeve Girdle works, a role lending it-
self to comedy situations, particularly in
view of Gildersleeve's brusque, manly
personality, Opening incident finds him
leaving on a trip relative to taking over
the administration of an estaie.

Comedy development is simple, but
effcctive. Gildersleeve meets up with a
cranky gent on the train, has some trou-
ble with him, gets the better of him via
practical jokes—and then finds his ad-
versary is the judge who must decide on
his fitness for administering the estate.
CGiildersleeve then is on the taking, not
giving, end. This is a tried comedy
formula, lacking all subtlety but capable
of broad humor if script and characters

are okay. They were on this first pro-
gram,

Good musical - direction by William
Randolph. Paul Ackerman.

“Time To Smile”

Reviewed Wednesday, 9-9:30 p.m.
Style—Variety. Sponsor—DBristo!~-Myers,
Agency—Young & Rubicam. Station—
WEAF (New York, NBC-Red network).

Bristol-Myers show with Eddie Cantor,
Dinah Shore. Harry Von Zell and the
rest of the company returned to the Red
network with a terrific opening program.
heightened and lightened by the guest
appearance of Maurice Evans,

Mr. Evans's contribution to Time To
Smile was all in a broad comedy vein.
Discussion of his Shakespearean back-
ground resulted in thunderous comedy.
It had to, because the conversation was
carried on by Evans, Cantor and Bert
Gordon—the latter essaying a bit of blank
verse himself by way of keeping up with
Evans.

This gala occasion hit an inspired level
of high comedy when Evans sang Daddy,
one of the more successful of Tin Pan
Alley’s recent banalities. Evans's version
of Daddy was punctuated, at propitious
pauses in the song's structure, with
snatches of verse from Shakespeare and
lesser poets. A wonderful piece of non-
sense, indicating once more that radio
can makc very happy use of legit theater
talent.

Rest of the show was good, Cantor’s
chatter very brisk, Von Zell solid with
the commercials, and Dinah Shore still
plenty torchy with songs. Miss Shore
introduced Somebody Nobody Loves, &
tuneful item. Paul Ackerman.

“PDon’t Be Personal”

Reviewed Sunday, 8:30-9 p.m. PST.
Style—Quiz. Sponsor—Lorillard Com-
pany. Agency—Lennin & Mitchell.
Station—KNKX (Los Angeles).

This is one of those quiz shows where
silly questions get silly answers. But
it is put over in such a way by Art
Baker that it is interesting. The audi-
ence enters into the spirit of the thing
and watches for the taboo words, which
are “I,” “Me,” “Mine,” “We" and “They.”
Sometimes these words slip by Baker and
co-worker Sam Pierce, and the audience
yells “Whoa.”

Questions in the first part of the show
run such as “Do you prefer flower or
vegetable gardening?,” “What do you
think of women’s hats?” and “Do you
think husband and wife should take
separate vacations?” Winner of this
round on show caught was a Los Angeles
housewife who went one and one-half
minutes without using a restricted pro-
noun. Questions sent in by listeners get
$5 when accompanied by wrapper from
king size Beachnut cigarettes.

Second round includes catchy ques-
tions. When question is missed, $1 ap-
propriated at the start of the round is
passed to the next one.

Check for $15 is sent serviceman who

Hen Beats Announcer to It

ST. PAUL, Sept. 6.—At the Minne-
sota State Fair's 4-H building. Clay-
ton Smith, WLB broadcaster, was air-
ing a one-hour show when a hen laid
an egg. Smith rose to the occasion
with an ad lib., par excellence. Said
he: ‘“Altho I have been accused of lay-
ing an egg on the air, I am happy to
report that this time the hen beat me
to it.”

CBS Denies Change
In Policy Toward

News Commentators

NEW YORK, Sept. 6.—Columbia Broad-
casting System this week denied reports
that it had liberalized its policy regard-
ing news commentators, and that hence-
forth commentators on the chain would
work with “no wraps.”

Paul White, director of public affairs,
stated that the network staff of news-
men would continue to maintain a
strictly “neutral” attitude and that no
change in policy was contemplated. “In
fact,” said White, “we call our men
analysts rather than commentators.”

Report of a change in policy had
gained credence, together with the report
that Edward KXKlauber, executive vice-
president of CBS, had finally ‘“capitu-
lated” after having insisted a long time
upon impartial presentation of news
rather than editorialized comment.

writes best letter telling why he switched
to Beechnut cigarettes.
Audience gets crack at cash with
questions asked at random by Baker.
Baker does a good Job of ad libbing and
makes show interesting and entertain-

ing. Pierce does bang-up Job on com-
mercials. Sam Abbott.
“Rookies”

Reviewed Sunday, 7-7:30 p.m. Style
—Comedy. Station—WOR (New York).
Rooliies, topical program, presents Jay
C. Flippen and Joey Faye as sergeant

and rookie respectively, at mythical
Camp Dilemma. Flippen and Faye are
both vaude troupers, and program

sounds like a two act on the boards.
It’s give and take comedy. Faye comes
up with an idea for a nonsensical play,
then Flippen airs his own version of a
good play. Best comedy twist, however,
is a nut take-off on the story of Alad-
din’s Lamp. Faye is the latter-day
Aladdin, with Flippen the villian who
tries to wheedle the lamp away. Flip-
pen gets the lamp, but rubs it the wrong
way with dire results,

Other performers are Lina Romai,
warbler, and Harry Niblist. Miss Romai,
who has been singing with Xavier

Cugat's band, was fair enough in two
numbers, one of them Aurora with
Spanish and English lyries. Niblist quite
good in a brief “dope” part acting as foil
for Flippen. )

Production by Roger Bower, pacing
fast. Flippen's and ¥Faye's material good
for many laughs, Paul Ackerman.

“Soldiers’ Quiz”

Reviewed Saturday, 8-8:30 p.m.
Style—Quiz show. Sponsor—Beech -
nut cigarettes. Station—WSPR (Spring-
field, Mass., and Colonial network).

Program is aired from War Depart-
ment theater at Westover air base,
Chicopee, Mass, Contestants are enlisted
men, who display little nervousness,
seem intent on getting some easy money
to supplement their $21 per. Questions
aren’t too tough, and the boys get some
slight coaching.

Each contestant gets three questions
to answer. The first, named ‘“at ease,”
is worth $2, the second, ‘““at attention,”
is a $3 one, and the last, “on parade,”
if answered correctly, is good for a share
of the $40 pool. On program picked
up, five soldiers split the pool.

Some of the questions have to do with
military life and are beyond the public.
The soldiers of the audience get a pack-
age of cigarettes each,

Capt. Carl Melberg, chaplain of the
36th Bombardment group, representing
the commanding officer at the post,
spoke for a few minutes on morale.

One of the best staged quiz programs
around here, it’'s rapidly building up a
big listening audience. Everything’s
smooth, even the commercials.

Albert J. Zack.

BMI’s Drive for

Long-TermPacts
To Start Soon

NEW YORK, Sept. 5.—Broadcast Musie,
Inc., shortly after conclusion of the
ASCAP-NBC negotiations, will open talks
with the chains and stations in an effort
to secure long-term contracts ensuring
the continued support and existence of
the radio-music company.

BMI's current contracts, with the
chains and some 700-odd stations, are
cffective until the end of March, but
BMI will begin confabs relative to re-
newals immediately following the ASCAP
settlement with the chains. CBS is ex-
pected to close a deal with ASCAP on
the same terms as NBC.

Mark Woods, NBC exec, stated Friday
that chain execs had given BMI oral
assurances of coftinued support. But
whether this support would take the
form of a long-term contract or whether
it would be in the form of year-to-year
renewals has still not been determined,
according to Woods.

Regarding NBC-ASCAP deal. Woods
stated kinks were being ironed out, and
that another meeting of the NBC board
would be held Monday (8) at the Hotel
Roosevelt. This meeting is expected to
wind up the matter.

Meanwhile, in ASCAP circles, promi-
nent publisher members and members of
the board indicated that a move was
afoot to make the position of president
an honorary post. This would be in line
with other means of refrenchment and
would, according to board members, en-
able the members to cut a melon nearly
equal to the old take despite the fact
that the NBC-ASCAP deal indicates a
lower income than the Society had ex-
pected.

“Therec will be no more yachts and
things,” one board member stated.

Comment

This column is devoted to brief
reviews of programs which have been
on the air for some time, as well as
shows which, already reviewed, rate
further mention. Basis is that a one-
time program review is inadequate
for a production that varies each
time it is presented.

DON PABLO, airing his ork Sunday,
7:30-8 p.m. via the Fitch Band Wagon
from Detroit, displayed a brand of rhythm
slanted -toward sweet rather than Jive
addicts and particularly suitable for
dancing. Opened with an item titled
Taboo, with a background of jungle
drums—very atmospheric in effect but
yet a restrained arrangement. Sessions
changed pace with other funes, one of
most effective being an old ballad, The
Old Looking Glass, with vocals by Elaine
Castle. Miss Castle is a fair warbler, not
quite as effective as Theodoro. male
singer with the band onlyra short time.

Toby Reed introduced Don Pablo as
Mexico's musical ambassador, bringing in
some interesting hackground relative to
the maestro’s experience in the army of
Pancho Villa.

Pablo leads from the piano. His ork
should come along well. Ackerman.

ADVERTISERS

(Continued from page 6)

Bob Hope and Bing Crosby
due in town for the September 15 week,
but only to participate in a golf tourney
at Torresdale Country Club. Bill
Carty, WIP announcer, chartering a
Bermuda vacation. . . . Aaron & Brown
agency here returns Contandina Tomato
Paste to WPEN, using movie ducat give-
away. . . . Sylvia James back on WCAM
with her streamlined children's tales.
. .. Adams Clothes switches its account
to Harry Ditman agency. with radio con-
tinuing to figure prominently in the ad
budget. . Major Edward A. Davies,
WIP vice-prez, appointed to the publicity
committee of the Pennsylvania Defense
Council. . . . Bea Strickland leaves WFIL
to serve WPEN general manager, Arthur
Simon, as secretary. . . Joe Gottlieb,
scripter, and special events chief Joe
Connolly, from WCAU, back from the
Jacksonville, Fla.,, naval air base, where
they gathered material on cadet life for
continuance of the dramatic series, Fly-
ing Cadets of the Navy, which station is
producing for stations in the area.
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Chi’s Palladium
Sets Policy To
Woo the J-Bugs

CHICAGO, Scpt. 6 —Billy Stearns, the
new gperator of the Theater-Cafe which
reopens as the Palladium September 19,
hopes to turn the 3,000-seater into a
competitor of the Sherman Hotel’s
Panther Room, which has been having
a virtual monopoly of the jitterbug trade
in these environs, This is in direct op-
position to the popular belief that the
Palladium will attempt to steal some of
the popularity awzy from the neighbor-
ing and popular Aragon Ballroom.

While the Panther Room offers name
swing bands at $1 minimum (the price
of two cokes), Stearns will have in ef-
fect a regular admission policy (probably
83 cents) and charge little more than
regular prices for his soft drinks. Also,
Stearns will ballyhoo the fact that no
liguor will be served at the Palladium,
an angle he hopes will prove attractive
to parents whose children are regular
Panther Room patrons.

The Panther Room this year has been
doing more business than during the last
three years with a parade of swing bands,
including the biggest in the biz, in on
four-week runs. Benny Goodman broke
the house recorcds and Lionel Hampton
is currently turning them away nightly.

Stearns will concentrate on swing
bands, starting with Charlie Spivak.
In ad:fdition, he plans to add an extra
attraction for added box-office appea:i.
The extra feature at times will remain
for ounly a few days and at other times
for the entire run of the band. Opening
bill will have Dinah Shore. Penciled in
are the Ink Spots.

Miller Goes Ei:g;
In Hershey, Roanoke

HERSHEY, Pa., Sept, 6.—Glenn Miller
and hie ork grossed $3.566 at ITershey
Park Ballroom Labor Day (1), with gate
of 3,602 admishs at $1.10 for dancers,
55 cents for spectators.

On Saturday (30) of the Labor Day
week-end. Jan Savitt and His Top Hat-
ters pulled a gate of 1085 to gross
$1.044.72 at Hershey, witli admish at
same rates set for Miller,

Artiz Shaw is booked for
September 13, at Hershey.

Saturday,

ROANOKE, Va., Sept. 6.—Glenn Miller
knocked off a record $4,679.40 here Au-
gust 256 at the Roanoke Auditorium.
There were 3.679 persons packed into the
hall, 2,580 of them dancers. B.-0. admish
was $1.50 for the hoofers, 980 of whom
paid $1.25 for advance sale tickets. Bal-
cony seats went at $1.10 at the gate and
75 cents in advance,

Oberstein Getting Set Up

NEW YORK. Sept. 6.—Eli Obersteir,
who headed the late U. S. Record Com-
pany, says he will re-enter the disk
field shortly. Plans are to put out pop
and classical records to retail at 45
cents. No artists have been signed as
yet, but a factory is being put together
in New Jersey.

I'T' NE

“1, 2, 3—Kickback?”

NEW YORK, Sept. 6.—Xavier Cugat
and Fabian Andre have collabed on
a new tune which they have titled
Conga 802. A visit to the Local 802
of the musiker union here furnished
the inspiration for the mumber, the
penners say. Boys insist that watch-
ing 802 members mill around on the
floor of their Sixth Avenue building
makes for a definite rhythm, and
that the babel set up i real Latin
double-talk.

Sunday Shows
Spread by Evans

NEW YORK, Sept. 6.—James Evans in-
tends to widen his operations in the
Sunday vaude and name band show field
this season. In addition to the New
Haven Arena and tlie Uline Arena, Wash-
ington, which he operated last season,
Evans opens the Rochester Auditorium
to the Sunday night trick this year, and
also has some other towns under con-
sideration.

Following Guy Lombardo’s stint in
the New Haven spot September 7, Evans
will use Harry James, Sonny Dunham,
the Inkspots and Tommy Dcrsey on suc-
cessive Sundays, with both matinee and
evening showings. Afternoon prices will
be 45 cents and 75 c¢ents, with evening
admish 55 cents. 85 cents and $1.10.

The Eddie (Rochester) Anderson unit,
including the Dick Stabile band and
Gracie Barrie, will appear in the New
Haven Arena for a special Thursday
night showing, September 11. This will
he Rochester’s last Easternn job before
going back to California ard Jack Benny.

The Rochester (N. Y.) Auditorium
opens September 28, with same policy as
New Haven. No band has been set to
open yet,

Both Rochester and New Xaven shows
will include seven vaude aets in addition
to head attraction.

Uline Arena, Washington, will be
worked twice monthly for Sunday dances.

J. Dorsey Socko at Asbury

ASBURY PARK, N. J., Sept. 6.-—Play-
ing in Convention Hall for a Police-
men’s Benevolent Association ball, Jimmy
Dorsey brought 7,000 customers thru
the gates at $1 each last Saturday (30).
This was one of the sock grosses in lo-
cal history.

/ HIG

Victor, Decca, Columbia Press

More Waxes on Over 100 Bands

(Continued from page 3)
reaching about 60 per cent of the pop
disks sold; reason for the change in
ratio is the huge increase of platters
sold for home consumption. Rise in
consumption for the coin phonos is
readily seen by comparing the above
estimated 40,000,000 that will go into the
machines in 1941 against the 55,000,000
scld in 1940 for both home and auto-
matic music boxes.

E. F. Stevens Jr.,, of Decca records,
discussing the current situation, said
this week that one of the chief reasons
for Decca passing up one of its regular
weekly releases at this time was to let
the retail dealers and phono operators
catch up. “The demand for the hit
records produced the past few weeks
by Decca has been so great that we felt
it would be harmful to our distributors
and retailers to keep loading them up
with more new stuff,” Stevens said, He
stated further that it was entirely possi-
ble, if the present trend continued, that
a couple more weekly releases would be
skipped before the end of the year.

All of the wax companies are looking
forward to what they feel will be one
of the biggest Christmas and holiday
seasons they have ever seen. And this
angle is currently presenting them with
another production problem. A good
percentage of their production facilities
will soon have to be turned over to mak-
ing the Christmas items. This, coupled
with the present problems of making
delivery on regular releases, may cause
an enforced curbing of production later
in the year. Also, a chance of impcnd-
ing labor and material shortages has the
waxworks doing some close figuring. The
exodus of skilled labor into defense
trades, rising costs of materials and
possible depletions of essentials such as

Another Philly Dansant Set

TRENTON, N. J, Sept. 6.-—Largest
dansant in the area is being constructed
at suburban White Horse by Charles Fox
Jr. Ballroom will occupy the top floor
of the giant amusement center, which
has a ground floor housing howling
alieys, game rooms and restaurant. Con-
struction is expected to be completed
next month. Altho policy has not been
set as yet, it is expected that ballroom,
100 by 200 feet, will be a stopping-off
spot for traveling name bands.

A Bit North of Mexico City

NEW YORK, Sept. 6 —Sonny Sky-
ler’s Just a Little Bit South of North
Carclina has not only bolstered the
collective South Carolina ego, but has
aroused a green-eyed monster in the
executive offices of one Texan Cham-
ber of Commerce. Some days ago
Skyler got a letter from the chamber
in question, demanding to know why
he didn’'t write a ditty about Texas.
So Sonny sat him down and knocked
off I Want to Go Back to Tezxas,
shortly to be waxed by Horace Heidt
and Dick Jurgens, Texas is appeased,
South Carolina continues to pur,
and Skyler awaites mail from Utah,
New Mexico, Delaware, Rhode Island,
Nevada, Idaho and New Hampshire.

Musikers Need

Lose No Sleep

Over Installment Buying Curb

|

NEW YORK, Sept. 6—Naw installment
buying curb slapped on hy Federal Re-
serve Board at the behest of President
Roosevelt is not expected to affect pur-
chase of Instruments by professional
bandsmen, according to spokesmen for
leading instrument houses here,

The law, which includes in its pro-
visions “instruments composed prin-
cipally of metals,” calls for a 20 per
cent down payment and 18 months in
which to take carc of balance. A slight
hitch appears in the matter of trade-
ins, where, no matter how much is al-
lowed on the trade-in instrument, a
down payment must still be made.
Down payment with a trade-in can in
no instance be less than 20 per cent of
80 per cent of the cash price of the
newly purchased instrumsant. This
will inflict a penalty on thcse who hope
to use the old instrument for down pay-
ment,

According to instrument houses here,
few musicians use an extended install-
ment method in buying instruments.
It is the practice of larger houses to
require a down payment of at least 25
per cent—more than the mew law de-
mands—and 10 months is tkhe usual time
allowed for completion of payment. Most
of the boys manage to pay off within
90 days, however, and many of them,
in order to get desirable cash discounts,

lay down the full price right off the bat,

Hank Bennett, manager of Selmer's,
expressed bhelief that the law’s effect
would be felt only by houses who oper-
ate on the 81 down, 50 cents-a-week-if-
they-catch-you plan. These firms deal
chiefly with amateurs, and it is at en-
terprises like this that the law is leveled.

Linx & Long (a Martin agency) and
C. G. Conn, Ltd., also have firmer re-
quirements than those outlined in the
new law. Like Selmer’s, these two houses
rarely experience difficulty in getting
their money from bandsmen, and seldom
are forced to repossess more than one
or two instruments annually.

The big firms, of course, recognize the
possibility of a bandsman running into
hard luck, and make every endeavor to
extend the terms of the contract, pro-
vided the purchaser evidences some sort
of good faith. The new law likewise
provides for extensions of credit where
good faith is manifested. Should the
lezal 18-month period expire with money
still due on the purchase, the seller and
purchaser are allowed to get up a “"state-
ment of necessity to prevent undue
hardship.” Forms for such a statement
will be available at any Federal Reserve
Bank, and it will be a simple matter to
procure an extension of credit, provided,
as always, the purchaser can prove good
intentions.

shellac will all no doubt crecate some
effect on disk production. However,
diskers feel that these things are still
some distance in the future, even tho
they are probably guarding against too
much expansion right now to prevent
a quickening of such future pressures.

Manie Sacks, Columbia exec, says that
firm will continue to release records
every week, but will hold the number
down, cutting off two Okeh labels and
two Columbia seals a week. Here, again,
such a policy is designed to give the
distribs and retailer a breather and also
allow the presses to catch up on back
orders. Sacks stated that about three
months ago the production pace had to
be stepped up to such an extent that
it has been impossible to fill all demands.
The Columbia chief also sald that
100,000,000 records sold by the end of
the year was not out of the question
provided the companies were able to
maintain their current production.

Leonard Joy, of Victor Recording Com-
pany, stated that thc waxerie had been
fortunate thus far in being able to keep
apace with the demand. Firm is still
averaging eight new releases a week on
its Bluebird label. The Victor seal re-
leases vary in number, Joy said, but
they arc not behind on them. Joy was
not able to give any figures on produc-
tion, saying that it had always been
against Victor's policy, but he made
point of the fact that in the past few
months terrific gains have been made
in record sales, Where formerly only
two or three of their recording artists
did a really big volume on sales, today
that gap between the top two or three
and their other orks has been closed
considerably, with a flock of other Victor
and Bluebird bands and artists now
riding the sales crest, Joy sald.

Plenty Machine Hits

All of these statements have been
reflected, too, in the hundreds of
thousands of coin phonos around the
country. Where the operators of the
automatics used to have to content
themselves with one or two big hits
at a time on the machines, they have
recently found several top nickel-nab-
bing disks in the music boxes. The
Billboard’s Record Buying Guide for op-
crators currently lists seven top nums=
bers in the machines, with eight others
crowding for top honors as “coming up”
items for the phonos. These facts have
also made the disk companies cognizant
of a situation which allows them to
slack up somewhat on the number of
releases each week. With such a raft
of hit disks out at omne time, waxers
rightly figure that it is better to expand
production on those than to add too
many other numbers to the list in too
short a time space.

Another angle contributing heavily to
the present disk bonanza is the number
of bands forging their way to the top
of the name heap. Over 100 pop name
and semi-name orks are now consistently
recording with one of the three major
waxworks, Sales have to be healthy to
support that number of recording bands,
and, conversely, that number of popular
musical outfits has a lot to do with
stimulating the heaviest platter sales
ever rung up.

Summing it up, the record industry
stands out as certainly one of the
healthiest branches of the entertainment
business operating today, and as such
it creates a powerful influence and
stimulation over other sections of the
industry-—such as theaters, ballrooms,
hotels, night spots, ete.

Probably the most immediate change
which may take place in the record
Pbusiness is a rise in price of the product
resulting from the excise taxes now being
discussed in Washington. Platter-putter-
outers agree that, should it come, they
will pass it on to the dealers and advise
them in turn to tack it on to the retail
price of the disks. However, record execs
are still confident that they can convince
the government that such cheap enter-
talnment and morale building as is
made available by 100,000,000 records is
not to be kicked around. And evidently
the boys have got something there.
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SONGS WITH MOST RADIO PLUGS

Following are the 15 songs with the most plugs on MBS and
on NBC and CBS. Due to the MBS-ASCAP contract, Accurate
Reporting Service, source previously for all plug data, now lists
only WOR plugs, having temporarily dropped NBC and CBS from
its recapitulation. MBS listings below, therefore, are supplied not
only by Accurate’'s daily reports, taking in plugs between 5 p.m.-
1 a.m. for week ending Thursday, September 4, but also by recapit-
ulations furnished by the MBS logs. NBC-CBS totals are furnished by
the office of Research-Radio Division, College of the City of New
York, Including broadcasts from 8 a.m.-1 a.m. dally for week
ending Friday, September 5.

For duration of this situation, which can be considered tem-
porary until such time as NBC and CBS sign with ASCAP, “inde-
pendent” plugs (WHN, WMCA, WNEW) will not be llsted Net-
works' New York outlets used for this recap are WOR (MBS),
WEAF, WJZ (NBC), and WABC (CBS). Film tunes are deslgnated
by “F,” musical production numbers as ‘“M."

NATIONAL AND REGIONAL SHEET MUSIC BEST SELLERS

This compilation is based upon reports received from the following sheet music jobbers and dealers of
New York City: Music Dealers’ Service, Inc.; Ashley Music

their 15 best selling songs of the past week.

WEEK ENDING
SEPTEMBER 5, 1941

ARITY CHART

I e 0 0 S s

NATIONAL AND REGIONAL BEST SELLING RETAIL RECORDS

This compilation is based upon reports from the following retail stores of their 10 best selling records
of the past week. New York City: Center Music Store: Liberty Music Shop; Gaiety Music Shop. Bridge-
pert, Cenn.: Howland Dry Goods Company, Whiting Radio Serice; Gilman Music Store. Boston: Boston
Musie Co.; The Melody Shop; Mosher Music Co., Inc. Buffale: Whiteman Song Shop:; Broadway Music
Shop; Avenue Record Shop. Pittsburgh: Volkwein Bros., Inc. Philadelphia: Wanamaker’s Department
Store; Downtown Record Shop; Alex A. Gettlin. Denver: The May Co.; The Record Shop; Charles E. Wells
Music (0. Salt Lake City: Z. C. M. I. Record Dept. Portland, Ore.: Meier & Frank Co.; J. K. Gill Co.
Los Angeles: Southern California Music Co.; Hollywood House of Music. San Francisco: Schwabacher-
Frey. Chicago: Sears, Roebuck & Co.; Marshall Field; Wurlitzer’s; Lyon & Healy; Goldblatt Bros. Cincin-
nati: Song Shop; Willis Music Co.; Rudolph Wurlitzer Co.; Steinberg's, Inc.; Clifton Music Shop. Mil-
waukee: Schuster’s; Broadway House of Music; J. B. Bradford Piano Co. Des Moines: Des Moines Music
House; Davidson Co. Detroit: Wurlitzer’'s; Grinneil Bros. Kansas City, Mo.: Music Box. St. Louis
Aeolian Co. of Music; Famous & Barr. St. Paul: W. J. Dyer & Bros.; Mayflower Novelty Co. Springfield.
Mo.: L. E. Lines Music Co. Birmingham: Nolen's Radio Service Shop; E. E. Forbes & Sons; Monarch
Sales Co., Louis Pizitz Dry Goods Co. Atlanta: Cox Prescription Shop. Raleigh, N. C.: James E. Thiem;

C. H. Stephenson Music Co. Miami: Richards Store Co.: Burdine’s, Inc. New Orleans: Louis Grunewald

LEADINGMUSIC MACHINE RECORDS

Recordings listed below are currertly the biggest money-makers

Supply Co. Pittsburgh: Volkwein Brothers, Inc. San Francisco: Pacific Coast Music Jobbers; Sherman. in automatic phonographs. Selections ure the consensus of reports
Clay & Co. Los Angeles: Morse M. Preeman, Inc. Seattle: Capitol Music Co. Portland, Ore.: Sklare Music gathered each week by representatives of The Billboard for the
Co. Chlicago: Lyon & Healy; Carl Fischer, Inc.; Gamble Hinged Music Co.; A. C. McClurg. St. Louis: St. Rerord Buying Guide feature that appears in Music Machine Sec-

Louis Music Supply Co. Kansas City, Mo.:
Southern Music Co. New Orleans:
Dawson Music Co.

Jenkins Music Co.
G. Schirmer of Louislana.

EAST
NATIONAL POSITION
T.ast This
POSITION IS
Lasi This 1 1. You and |
Wk, Wk 2 2. ’Til Reveille
11 3. 1 Guess I'll Have to Dream
the Rest
2 1. YOUAND I 7 4. Yours
s 4 5. Green Eyes
1 2. 'TIL REVEILLE 5 6 Do You Care?
6 7. 1 Went Out of My Way
€ 3. YOURS — 8.1 Don’t Want To Set the
World on Fire
4 4. MARIA ELENA 10 9. Kiss the Boys Goodbye
8 10. Blue Champagne
5 5. CREEN EYES — 11, Maria Elena
3 12. Daddy
8 G Xy 13 13 Things | Love
9 14, Hut-Sut Song
9 7. DO YOU CARE? 14 15. 1t’s So Peaceful in the
Country
7 8. INTERMEZZO
MIDWEST
10 9. THINCS | LOVE 3 1. Maria Elena
2 2. ’Til Reveille
12 10. 1 WENT OUT OF MY WAY 5 3. You and |
7 4. Yours
11 11, YOU ARE MY SUNSHINE| 1 3 Daddy
& 7. Things | Love
— 12. 1 GUESS I'LL HAVE TO 8 8. Green Eyes
DREAM THE REST 12 9. Do You Care?
11 10. You Are My Sunshine
— 11, Eimer’s Tune
13 13. BLUE CHAMPAGNE 10 12, Kiss the Boys Goodbye
— 13. }im
— 14. KISS THE BOYS COODBYE| __ 14, 'l Be With You in Apple
Blossom Time
— 15. BOOCLIE WOOCLIE PICCY | — 15, Blue Champagne

Detroit: Grinnell Brothers.
Atlanta: Cable Piano Co.

San Antonlo:

tion. Reports are gathered from at least four leading phonoegraph
Phoenix, Ariz.:

operators in each of the 30 most important phonograph operating
fenters in the country.

LTI T R LA AR

T
WEST COAS Number of weeks recordings have appeared in “Gotng Strong”
]Pﬂfl”!r;‘)!“ is Indicated in parentheses following titles in that section.
LAS 18
Wk Wk,
2 1. Maria Elena GO|NG STRONC
1 2. °'Til Reveille =
7 3. Yours = MARIA ELENA. (14th Week) Jimmy Dorsey, Wayne King, Tony
) Pastor.
4 4. You and 1 astor
3 5. Daddy DADDY. (14th Weck) Sammy Kaye, Andrews Sisters.
6 6. Creen Eyes .
EN EYES. (8th .
5 7. Infermezzo CRE YES Week) Jimmy Dorsey
13 8. Do You Care? GOODBYE DE.AR, I'LL BE BACK IN A YEAR. (6th Week) Horace
8 9. You Are My Sunshine Heidt.
10 10. Piano Concerto 'TIL REVEJLLE. (5th Week) Kay Kyser, Bing Crosby.
14 11, | Went Out of My Way
12 12. Bluc Champagne YOU AND | (4th Week) Bing Crosby, Clenn Miller, Kay Kyser,
11 13. Hut-Sut Song YOURS. (2d Weck) Jimmy Dorsey.
1 14. Until Tomorrow
— 15, | Guess I'll Have to Dream
s L) COMING UP
SOGUTH BLUE CHAMPAGNE. Jimmy Dorsey.
2 1. You and | KISS THE BOYS COODBYE. Bea Wain, Tommy Dorsey, Tommy
1 2. Maria Elena Tucker.
3 3. 'Til Reveille
5 4. Yours YES, INDEED. Tommy Dorsey.
10 5. Do You Care .
4 6. Intermeczzo I GUESS I'LL HAVE TO DREAM THE REST. Clenn Miller, Tommy
6 7. Green Eyes Dorsey.
n 8. Booglie Wooglic Piggy
12 9. Things | Love 1 DON'T WANT TO SET THE WCRLD ON FIRE. Tommy Tucker,
7 10. Daddy Horace Heidt.
— 11. Harbor of Dreams .
15 12. 1 Understand E WHY DON’T WE DO THIS MORE OFTEN? Kay Kyser, Freddy Martin.
9 13. I'll Be With You in Apple
Blossom Time COWBOY SERENADE., Kay Kyser, Glenn Miller.
— 14, Until Tomorrow
— 15. Reluctant Dragon MA, | MISS YOUR APPLE PIE. Cuy Lombardo.

A AL A T A T s

Co., Inc.: G. Schirmer, Inc. Fort 4Worth, Tex.: McCrory’s; Kemble Bros.’ Furniture Co. San Antonio:
MBS PLUGS Alamo Fiano Co.; San Antonio Music Co.
Position Title Publish ATIONAL EAST OUTH
e sher Pluge N POSITION POSITION
Wk, Last This Last Thig
Wk, Wk Wk, Wk
6 1. 1 GUESS I'LL HAVE TO DREAM 1 1. Green Eyes
THE REST . .............. Block 26 Eg‘?gﬁ? —Jimmy Dorsey 1 1. Yes, Indeed
1 2 KISS THE BOYS GOODBYE Wk. Wk. % 2 JMariafElcna 2 2 Groy mmy Dorsey
........... Famou 23 —J)immy Dorsey . Green Eyes
......... s 1 1. CREEN EYES — 3. You and | —)immy Dorsey
3. A ROSE AND A PRAYER. ... . BVC 22 IMMY DORSEY  Bing Crosby 3 3. Yours E
— 4.1 DON'T WANT TO SET THE — 8 4. Yes, Indeed ~—limmy Dorsey £
WORLD ON FIRE . ........ Cherio 20 —Tommy Dorsey 6 4. Daddy £
3 5. AURORA ................. Robbins 19 2 2. YOURS 5 5. Time Was 4 s poSammy Kave =
2 5. DADDY ... . ............. Republic 19 —JIMMY DORSEY . Y;:rls"“"“ Dorsey ) a—"]ainf:;‘aborsey £
— 5. DO YOU CARE? .. ... ...... Campbel! 19 - ’ —Jimmy Dorsey 5 6. Blue Champagne E=-
4 5. GREEN EVES ... .. ... Southern 19 9 3. BLUE CHAMPAGNE 6 7. Blue Champagne G g e R SR £
—JIMMY DORSEY —J}immy Dorsey . € =
1 6 JIM ., Kaycee 18 ! — 3. | Don't Want To Set the —Bing Crosby =
6§ 6 YOUANDI ............... Willson 18 World on Fire 7 8. Booglie Wooglie Piggy £
— 7. INTERMEZZO (F) . .. ... Schuberth 16 6 4. YES, INDEED —Tommy Tucker 9. Do You Cares " E
— 8.1 WENT OUT OF MY WAY .. BMI 15 —TOMMY DORSEY 3 9 Booghe Wooglie Piggy | — D2 00 Coe e =
— B TIME WAS .......... . ... Southern 15 2 10 Youand o — 10. Be Honest With Me =
— g AMAPOLA .. ... .. .. ... .... E. B. Marks 13 3 5. MARIA ELENA * —Glenn Miller —Bing Crosby E
9 10. ANGELS CAME THRU . Remick 12 =
—IMMY DORSEY MIDWEST WEST COAST £
2 1. G Eyes =
NBC-CBS PLUGS & YOU AND I re_elr;mg‘y Dorsey — 9, Chat(f_jnooga'ﬁhotJ Choo £
, 1 2. Yours -—Glenn Miller =]
4 1. YOUANDI ... ... .. ... — . — =
M DDA ;h;:'l:sho;:n 3(5) BING CROSBY —Jimmy Dorsey 2. Blue .Cham%agne =
Z o i A S AV L bt — 3. Blue Champagne 4 5 —Jimmy Dorsey £
5 Tageeeiee é 5 7. DADDY —J)immy Dorsey . You"’, =
4 4. TIMEWAS . .. .. ... . Southern 35 7 4. Pi Co t —Jimmy Dorsey =
1 5 'TILREVEILLE .. ...... Melody Lare 31 —SAMMY KAYE o ULELID 1RO 2 4. Green Eyes =
3 & 1GUESS 'LL HAVE TO DREAM —Freddy Martin ’ i D E
THE REST " Block 29 — 5.1 Don’t Want To Set the —Jimmy Dorsey =
4 6 M e %5 7 3. PIANO CONCERTO World on Firc 3 5 Y'icalggn'w"er =
5 7 Yours E. B. Marks 26 —FREDDY MARTIN G e g — 6. Daddy E
— 8. WHAT WORD IS SWEETER ) YO img Crosby —Sammy Kaye =
_ yo, yiVAN SWEETHEART? ... Reis-Taylor 3 — 9. CHATTANOOGA €HOO 4 1. Maria Elena R =
10, PADDY ...... ... 1.7 0 Republic 20 CHOO o i Dorsey 8. T Reyeille orrm £
7 10. IT'S SO PEACEFUL IN THE ——GLENN MILLER - ™ binah Shore —Bing Crosby E
— 1. BOGGLIE WOOGLIE PIGGY . Mejunt i ¥ 9. Yesp Indeed = SRR IR EEEn
6 11. 1 WENT OUT OF MY WAY . .. BMI 19 - 10. 'TIL REVEILLE —Tommy Dorsey 5 10 Le—f—h:emgfyf U;’::‘Z,n E
8 12. LAMENT TO LOVE ......... Roe-Krippene 18 —BING CROSBY J I U —Cene Krupa E
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rrchestra Notes

Of Maestri and Men
RTIE SHAW, a firm believer in the
five-day week, practically has to be
clubbed into accepting Monday and

Tuesday bookings while on the road.
Artie will get back into the seven-day
grind October 31, however, when he
opens at the Chicago Theater, Chicago.
. . . DOLLY DAWN takes her ork into
the Chanticleer, Baltimore, September
12 for a four-week run. Band will soon
be reinforced by addition of a male trio,
a guitar and an extra trumpet. Later in
season Dolly will play New York’s Para-
mount. . . . SHEP PIELDS decided he
didn’t have enough saxophones this week,
so he added another, bringing the total
to 10. Final tryouts for job were ex-
pected to result .in choice of Bill De-
Mayo, former side ‘'man and vocalist with
Dick Stabile. . . . LLOYD HUNDLING'S
and Bus Etri’s deaths after West Coast
auto crash being mourned by all. Both
members of Charlie Barnet's crew. . . .
FRANKIE CARLE paid a visit to Fort
Goetz to see his brother, a member of
the Coast Artillery stationed there.
Frankie couldn’t get away without play-
ing a concert for the brother’s battery.
After tearing himself away, Carle went
to Coiumbus, O. where he rejoined
Horace Heidt ork. . . . WOODY HERMAN
became a poppa last week (3). ... LES
BROWN follows Art Jarrett at Black-
hawk Cafe, Chicago, opening September
24. . . . SONNY KENDIS continues tc
conduét both bands at New York Stork
Club. Lad is in 48th week of sixth
return engagement. . JOE REICH-
MAN, who is giving a $25 Defense Bond
to the first child born after 6 p.m.
Sunday in whatever town he happens
to be playing, goes into the Hotel
Schroeder, Milwaukee, for three weeks late
this month. . . . TERRY SHAND follows
Ben Bernie at Boston's Ritz-Carlton.
Terry’s new vocalists are Phil Barton and
Louanne, maestro’s fiancee. . AL
HERMAN is Tommy Tucker’s new skin-
socker. . . . CARL HOFF has been held
over for month of September at Blue
Gardens, Armonk, N. Y. IRVING
GOODMAN, Benny’s brother, has taken
a trumpet chair with Vaughn Monroe
ork. . . . MARTA KARSON MUSICALS
open & return engagement at the Onesto
Hotel, Canton, O., September 8. . . .

JOHNNY KOVACH will complete his
third month at Tot’s Bayview Inn, Ideal
Beach, N. J., September 28. Billy Hollen-

143 RECORD ARTISTS

TOLD MUSIC MACHINE OPERATORS

ABDUT THEIR RECORDS IN THE
*'39 and ’40 Editions of
The Billboard’s Big Record
Supplement

TALENT AND TUNES ON MUSIC MACHINES
°

This year every important record
artist will again be represented.

Have you made your reservation?

back takes over guitar chores with band
and Jack Pluckter moves in on drums.
... THE FOUR SENATORS open at the
Capitol City Club, Atlanta, September
25, after an eight-weeker in the May-
fair House of Nations Restaurant, Wash-
ington. . . . HAL LEONARD, now playing
at the New Casino Ballroom, Walled
Lake, Mich., flew to New York last week
to hire Judy Wright as canary with band.
L *® *®

Atlantic Whisperings

BE LYMAN holding up his contract

renewal with Bluebird and may
switch to ‘another record label. .
JUANITA cancels her return to Club
Bali, Philadelphia, bringing her rumba
band instead to Hotel Picadilly, New
York. . DOROTHY PCORTER, radio
singer on WIP, Philadelphia, joins ALEX
BARTHA at Steel Pier, Atlantic City.
... HENRY JOHNS for the music making
at Mount Airy Hotel, Allentown, Pa. . ..
VINCENT JOSEPH rhythms at Wirth
Hotel near Bath, Pa. ... BART DUTTON
returning to Philadelphia guarters fol-
lowing the close of the season at Glen-
wood Hotel, Delaware Water Gap, Pa.

. MARIE NANETTE brings her har-
monists to Chateau Monterey, Wildwood,

N. J., for the fall season. . . . JERRY
ARBITELL takes over a% Sunnybrae
Country Club, Yardville, Pa. . . . DON

DEPPEN and his all-gal gang at Green’s
Cafe near Allentown, Pa. . . . BUDDY
BECKER takes his band to Washington
House, Bechtelsville, Pa. SAXIE
SCHOLLENBERGER set at Riverview
Inn, Reading, Pa. . . . TONY BENNETT
returns to 69th Street Rathskeller, Upper
Darby, Pa., following the season’s closing
at Ludy Bishop’s Cafe, Wildwood, N. J.
. . . ESTHER KEMMERER and her girls
at Stupak’s Cafe, Allentown, Pa. . . .
HENRY JEROME and His Stepping
Stones closing at Phil Barr's 500 Club,
Atlantic City, are set to open next week
at Pittsburgh’s Washington Merry Go
Round Cafe unless he is called up for
actlve army service in the meantime.
L L L

Midwest Melange

IERSON THAL now at the Wash-
ington Hotel, Indianapolis, will
be followed by Harle Siith October
3. . . . JOE E. SULLIVAN mnabbed

a four-week date at the Rendezvous
Ballroom, Salt Lake City, opening
Friday (5). . . STaN ZUCKER
AGENCY signed Johnny Gilbert to a
booking contract and set him into the
Grande Ballroom, Detroit, opening Sep-
tember 11. . . . GOLDE and his ork. an-
other Zucker combo, go into Art Noey’'s
Moonlight Gardens, Saginaw, Mich., Sep-
tember 11 for two weeks. . . . PAPPY
TRESTER moved into the Park night
club, St. Paul, Tuesday (2) for an indefi-
nite run. ... THE TROCADERO, Hender-
son, Ky., takes on Danny Beckner Octo-
ber 4. RAMON RAMOS re-
turns to the Drake Hotel, Chicago, to
open the fall season at the Camellia
House September 30. . . . EMIL PETTI
will stay on at the Amhassador East,
Chicago, thru November 13. . . . THE
NOTABLES will follow tha Four of Us
at the Ambassador West, Chicago, Oc-
tober 2. Latter combo, incidentally, has
a new vocalist, Betty Reed, succeeding
Peggy Lee, who joined up with Benny
Goodman. . . . HAL MUNRO moves into
the Washington Hotel, Indianapolis, No-
vember 14 for an indefinite run. . . .
ART WEEMS, of GAC in Chi, set Freddy
Fisher for a return date at the Blatz
Palm Gardens, Milwaukee, opening Sep-
tember 12. . . . EARL MELLEN, former
ork leader, now selling jewelry in Chi-
cago.

Van Keys’ Ork Has $900 Eve

RICHMOND, Va., Sept. 6.—Van Keys
and his orchestra opened here Saturday
night at Westwood Club to a good $900.
Spot’s usual Saturday biz is 8450 or less.
Ork features singer Rita Stevens, and is
booked by Holt Pumphries office. Combo
was recently reorganized by Van Keys,
Washington maestro.

Spivak Opens Ritz, Bridgeport

BRIDGEPORT, Conn. Sept. 6.—The
Ritz Ballroom here, operated by George
McCormack and Joseph Barry, will open
its 27th season this week after being
closed for the summer. The usual policy
will be in effect this season—name bands
on Sundays and holidays, and local
bands during the week. Tomorrow (7)
Charles Spivak will be the first name
band In,

E. Duchin Hepped Up Over S. A.
Market; Brazilians Lapped Up

The Maestro’s “Yankee” Sambas

NEW YORK, Sept. 6. — “American
bands are making a tremendous mistake
by ignoring the South American and
particularly the Brazilian market,” said
Eddy Duchin upon his return here from
a socko 10 weeks at Rio de Janeiro’s
swank Casino Copacabana.

Pirst American name band ever to in-
vade Rio, the Duchin tootlers enjoyed
sensational success, and Eddy feels that
comparable success awaits any other top
outfit with the foresight to make the
trip.

“3South American club and hotel op-
erators are prepared to pay top money
for top U. S. band attractions. They
can afford it, because the people down
there are hungry for our brand of stuff.
‘They know us from our records and oc-
casional international broadcasts, and
they are dying to see U. 8. bands in
person. FPurthermore, Brazil is going to
be the next mecca for tourists, and hotels
are springing up like mushrooms. These
are swank hotels—top tourist havens—
and they can pay the best,” declared
Duchin.

The Copacabana, where Duchin played,
is Rio’s ritziest club, patronized by the
upper crust of Brazilian society. There
are two other leading clubs in the town,
the Urca and the Atlantico, both of
which compare with the most desirable
band locations in New York.

“The Brazilians know the conga, the
tango, the rumba and, of course, our
own swing, but the really popular music
down there is the samba, and a band
is going to wear out its welcome if it
doesn’t do some sambas,” said Eddy.
“But the band will run into worse
trouble if it goes in with a stiff-necked
attitude and tries to out-samba the ex-
perienced Brazilian samba-dispensers.”

Duchin used a clever gimmick to cir-
cumvent this problem. Realizing that it
would be fatal to try to play authentic
Rio sambas in authentic fashion, and

“Blues” Pic Full
Of Tunes, Gags,
And All Are Old

Birth of the Blues, a Paramount pro-
duction, Is strictly a Bing Crosby, Mary
Martin and Rochester vehicle, with Brian
Donlevy and Jack Teagarden and his
trombone playing lesser but important
parts.

Story hinges around the birth of the
blues in New Orleans in the ’90s, and
the film is dedicated to those musical
pioneers of Memphis and New Orleans
who were responsible for the important
spot held by “in the groove” music.

For those who like the New Orleans
type of music, this show is right up their
alley. Old favorites that go swell in this
tempo are used, including Birth of the
Blues, Memphis Blues, By the Light of
the Silvery Moon, Melancholy Baby,
Down by the Old Mill Stream, all sung by
Crosby:; Weaiting at the Church, Cuddle
Up a Little Closer, sung by Miss Martin;
Wait Till the Sun Shines Nellie, by Miss
Martin and Crosby; St. Louis Blues, by
Ruby Elzy, Crosby and Negro Chorus,
and The Waiter, The Porter and the Up-
stairs Maid, a Johnny Mercer tune, by
Miss Martin, Crosby and Jack Teagarden.

The picture starts off with a fast tem-
po but the gangster complication and the
romance tend to slow it down. Tea-
garden is still tops with his trombone
both off and on the screen. but is a lit-
tle stiff when it comes to acting. In a
song-and-dance routine with Miss Mar-
tin and Crosby, Teagarden manages to
make it, but he is not at ease. When
placed in the role of a trombonist in the
Basin Street Hot Shots band, he is at
home. His Texas accent, which Mr. T.
didn’t have to study up on, is so sincere
it shows up the film producers who have
been letting thelr Southern drawls drip
with honey in other films.

The Basin Street Hot Shots give out
plenty of torrid tempos, as do the col-
ored four on the levee at the beginning
of the film. Material is good. Some of
the wisecracks are a bit corny, but they
are put over in such a way that age
doesn’t count. Sam Abbott.

worrying lest the onlookers resent Amer-
icanized sambas, the maestro borrowed a
couple of the spot’s samba musikers, put
them on his stand and, giving them
credit In his announcements, proceeded
to let them tootle away in their own
fashion while he and his boys killed the
audience with their peppy American ver-
sions. Result was a big reception of the
band’s North American approach.

Maestro also started a new (for Brazil)
fad of swinging local folk-songs. He
heard some interesting street carnival
music, made arrangements of it, sprung
it on his swank audiences, and now all
the Rio bands are doing it. Eddy brought
back no less than 60 of these tunes, some
of which $ound like future American
smashes, especially with Duchin’s Yan-
kee treatment.

Duchin goes into the Strand, New
York, September 19, and opens in the
Waldorf-Astoria’s new Wedgewood Room
October 3. Band cut its first disks for
Columbia since returning and waxed
some of Duchin’s Brazilian importations
today (3).

Olsen’s Det. Casino

Under Too Big a Nut

DETROIT, Sept. 6—Efforts to reduce
the nut for the George Olsen show at the
Casino Gardens, on the Michigan State
Pairgrounds, are being made by Olsen,
who i{s managing the enterprise himself.
Business has been only moderate on week
nights, altho Saturday attendance runs
around 4,000 admissions at 75 cents.

Olsen has asked for a ‘“substantial re-
duction” in the rental figure of $1,500
a week, paid to the State.

Olsen’s attendance, which was not
helped any by almost complete absence
of mention in early fair advertising.
Immediate result was an opening night
attendance of only 746, with admission,
normally 55 cents on week nights,
dropped to 50 cents (including tax) to
allow use of turnstiles. Business showed
a pick-up of about 50 per cent each suc-
ceeding night, drawing close to 18,000 in
the first six days of the fair, for a gross
of about $9,000.

War Cuts Down Orks
Going to E. Canada

ST. JOHN'S, N. B,, Sept. 6.—The move-
ment of U. 8. and Canadian dance orks
to and fro across the border to keep en-
gagements has been reduced to a trickle.
Previously there had been a steady
stream of bands back and forth over the
line for dance hall, hotel and nitery

bookings.
The attitude of U. S. and Dominion
immigration authorities toward the

traveling musical groups has stiffened in
recent months along the Maine-New
Brunswick division of the international
border. Formerly orks along the Maine
and New Brunswick sides of the bound-
ary moved freely from one side to the
other for engagements.

Not one U. S. dance band has toured
north of the border Into the maritime
provinces in several months, and the
same applies to Canadian bands in
Maine or elsewhere in Northern New
England.

Jan Savitt Grosses $1,438

BRIDGEPORT, Conn. Sept. 6.—Jan
Savitt’s Pleasure Beach Ballroom one-
nighter drew a crowd of 1,453 persons
Sunday (August 31), the fifth largest
draw of the season. With ducats upped
to 99 cents, gross totaled $1,438.47.

DUKE DALY

and His Orchestra
Playland Casino, Rye Beach, N. Y.
WOR Mutual

» ‘MANAGEMENT

GENERAL AMUSEMENT CORP.
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Local 802 Shows
$327.941Income

NEW YORK, Szpt. 6.—Quarterly finan-
cial statement of Local 802, American
Federation of Musiclans, from April 1,
1941, to June 30, 1941, showed a net in-
come of $327,941 for that period, of
which $173,364 was derived from the
3 per cent tax. Total disbursements
amounted to $115,704, leaving a bank
balance of $212,236.

Union also collected $445,305 in musi-
cians’ salaries for the three months and
advanced $13,155 to tooters against
claims and collections. Income for dues,
new applications, reinstatement fees and
fines yielded $97,334, and stand-by fees
and traveling band taxes accounted for
$12.259.

Largest disbursement of union-owned
funds was $39,436, which was paid out
for premiums on members’ group insur-
ance. Second ranking expenditure was
the salaries of the officials and the of-
fice staff, amounting to $33.274. Boards
and committees received $9,043 for their
efforts during the past three months.

Report also shows that it cost Local
802 $2,385 to send its delegates (3) to
the American Federation of Musicians’
Convention. which also covered pre-
liminary cxpenses. A total of $2.947, in-
cluding the AFM Jaunt, was spent on
delegates.

Office  expenses for the  period
amounted to $12,357, not including the
expenses of the collection and escrow
department, which was $2429, journal
expenses of $5,543 and organizing ex-
penses of $2,261. Government taxes to-
taled $1,506.

Harry James Takes in 10G
For 3-Day Totem Pole Stand

AUBURNDALE, Mass., Sept. 6.—Harry
James, playing a return engagement at
the Totem Pole Ballroom in Norumbega
Park here August 26-30. hit a gross of
$10.800. At $1.35 per couple, James drew
2,600 Tuesday, 3.100 Wednesday, 3,100
Thursday, 3,500 Friday and 3.800 Satur=
day for a total of 16,000 hoofers.

Dol Brissette, a perennial favorite here,
played a one-nighter Monday (25) just
prior to James's opening and drew 1,100
persons at $1.35 for $742, considered good
for the beginning of the week.

Archer Makes Policy Change
At His Tromar in Des Moines

DES MOINES, Scpt. 6-—A change of
policy will mark the opening of Tom
Archer’'s downtown Tromar Ballroom.
The fourth season starts September 11
with Ted Weems on the opening date.

Dance class night has been changed to
Wednesday, eliminating Tuesday night
competition with theater bank night.
Under the new policy the ballroom will
operate on Wednesday, Saturday and
Sunday, with college night on Friday.
Thursday night will be used occasionally
for name bands.

Since opening the ballroom has oper-
ated on Tuesday, Thursday, Saturday
and Sunday, with college night on Fri-
day.

Monroe Breaks Record

AGAWAM, Conn, Sept. 6.—Vaughn
Monroe broke the record at Riverside
Park Ballroom here August 26 when
2,000 flocked thru turnstiles at 85 cents
per pop. Three hundred and thirty-
three advance tickets were sold at 65
cents each, making the total gross
$1,901.45. Band's end came to $1,025.80,
considerably over $750 guarantee.
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Music Items

Publishers and People
MI has added Charles Gordon to its
New York staff. Jack Perrin goes in
as manager of the Chicago office, and
Alan Ross becomes manager of Holly-
wood branch of Radiotunes, Inc.,, BMI
subsid.

Monroe Goldcen, contact man, goes to
Braun Music to help with their latest,
The Shrine of St. Cecilia.

Richard T. Kollmar has announced his
retirement from the publishing business.
He has sold Musicana, Inc., and its en-
tire catalog to Edgar W. Hatfield.

Joe and Marty White and Jacklie Kap-
lan have just dreamed up a ditty called
When Sunset Falls for Moonlight (That’s
the Time to Fall in Love).

Sam Taylor will join Mercer-Morris in
the capacity of contact man.

Remick is to publish a Harold Arlen-
Johnny Mercer score, written for New
Oreans Blues, Warner flicker. Tunes in-
clude Hang On To Your Lids, Kids, My
Momma Done Tol’ Me, This Time the
Dream’s On Me; Says You, Says Who,
Says I.

* £ 3 ®
E. B. Marks, head of E. B. Marks Music

Corporation, became a grandpa for the

fifth time August 27. A daughter, Kath-

erine, was born to son Edward B. Marks

Jr. and his wife, the former Margaret

Laurens.
* * *

Songs and Such

One Love, penned by Dave Rose, is be-
ing pushed by the new West Coast pub-
lishing firm. West'rn Music Publishing
Company. Firm is headed by Dave Gor=
don, Gene Autry and Johnny Marvin.

That Does It and My Lullaby to Noth-
ing, written by Pinky Tomlin, will be
published by Santly-Joy-Select and Leo
Feist, respectively.

I Wish I Had a Sweetheart, published
by Doraine Music, continues to attract
recording artists. No fewer than six
waxings of the tune are due to be cut
within next few weeks.

You've Gone, by night club singer
Allien Lair and RKO official Harry Peale,
will be published in Hollywood by Syn-
dicate Music Publishers, Inc. Song will
shortly be recorded by West Coast bands.

Wand’ring Sparrow, by Ray Hibbeler,
of Garrick Music Publications, Chicago,
is being given considerable attention by
BMI

% * .

“Aquarela do Brasil,” onc of that
country’s most popular songs, will be pub-
lished by Southern and is due for hearty
plugging, especially from Eddy Duchin,
who returned from Rio with a high re-
gard for the ditty. Song will be called

“Brazil” in American version, Russ
Coudey, of Southcrn’s Latin American de-
partment, believes that the song will

gencrate a tremendous increase in U, S.
appreciation of Brazilian rhythms,
* * »
Philly Pickings

Ben Bernle set to introduce Just an
Escapade, written by localites Jack
Strouse, Fred Mann and Sammy Weston
and published by Tin Pan Alley Music
Company.

Morris L. Fisher, William Kim and
Frank Cioffi set up as Natlonal Song
Book Distributors here.

Joe E. Charles has set his Hello, My
Love with New Era Music Company in
New York.

Duke Morgan pens his latest in You
Taught Me To Love Someone.

Shaw Still Packs a Wallop;
Rolls Up Big Grosses in NE

BOSTON, Sept. 6.—Artie Shaw’s new
32-piece band established two house rec-
ords in two break-in dates in this vicinity
during the Labor Day week-end.

Shaw’s first date was at the Hampton
Beach Casino in Hampton Beach, N. H,,
wnere he hbroke the house record by
drawing 4,321 persons on Friday night
(29). At $1.10 per person, Shaw rolled
up the terrific gross of $4.753.10.

The following night Shaw set another
record with 3,848 persons at Kimball's
Starlight Ballroom in Lynnfield, Mass.
At the same 81.10 per head figure, Shaw
pulled in a great $4,232.80,

NEW YORK, Sept. 6.—Harold Nagel
ork is set to open Hotel Astor’s new
Columbian Room September 22. Room,
featuring patriotic motif, opens after
closing of Astor Roof.
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By M. H. ORODENKER

Cultivating Colleges

XPERIMENTING with a new idea to

promote both band popularity and
increased sales of recorded college songs,
Decca has assigned Johnny Long to wax
a number of record albums in which the
various collegiate areas of the country
will be duly honored. The first of the
series recorded by maestro Long is a
musical salute to the schools south of
the Mason-Dixon, with Texas A. & M.,
Texas Christlan, Tulane and Tennessee
State having their school songs packaged.

Long is searching out the most rep-
resentative college songs, making his
selections on the merits of the song itself
and its adaptability to his band’s style.

With the proper advance build-up at
each college campus, under the aegis of
Milton Karle, Long’s exploiteer, there is
no question that each album will be
anxlously awaited.

In like manner, each successive annual
edition of the Talent and Tunes Sup-
plement of The Billboard is anxiously
awaited. Not alone by groups within
the industry, but by the industry as a
whole, embracing alike band leaders,
bookers, recording companies, music pub-
lishers, and particularly music machine
operators. This year marks the third
annual Supplement. Its release has been
scheduled for a late September date.

* * .

Vaughn Monroe has carried his collegiate
popularity a step further. He was singled
out by the coilege campuses as ‘“‘the most
promising band leader of 1941,” and the
band’s exploiteer, Jim McCarthy, in asso=
ciation with Harry Bortnick, record pro-
motion chief for the distributing firm of
Raymond Rosen Company in Philadelphia,
arranged for the rccord dealers in that
city to stamp the maestro with a similar
honor. During his personal appearance at
the Earle Theater earlier this month Mon-
roe played host to the record merchants
at a special luncheon, at which time they
presented him with a plaque signalizing
his selection as the choice of the record
dealers as ““‘the most promising band leader

of 1941.” The presentation was made
during a stage performance.
* * *
Defense Bond Salesman
ARRY WOOD is making capital of his
association with the patriotic ditties
of the day, having recorded Any Bonds
Today and Arms for the Love of America.
Plotted and executed by Hal Davis-Les
Lieber publicity office, on the recent
draft drawing day New York radio and
music columnists received a small gold-
fish bow! with a tiny capsule carrying a
record number with copy advising that
Barry had been drafted as the Nation’s
No. 1 Singing Defense Salesman.

Working with the Treasury Department,
the Davis-Lieber office supplied material
on the singer and the platters for 1,000
recordings mailed to radio stations thrue
out the country.

For Raymond Scott’s Subway Far From
Ireland, Davis-Lieber serviced special
stories, pictures and promotional ma-
terial to all Irish-American newspapers
and magazines, Further, for Scott’s 18th
Century Drawing Room recording, tie-ups
are being made with furniture stores
along the maestro’s one-night stand rout-
ings. A natural, since August is the
traditional furniture-sale month.

* * *

An amatcur drumming contest, with
four of the finalist skin-beatecrs appear-
ing on the stage, was promoted by Stan
Lombert, manager of the Venetian Theater,
Racine, Wis., in connection with Gene
Krupa’s rccent personal appearance. His
assistant, Ed Friedwald, gave a helping
hand in getting the contest across. Milke
ing the stunt for all it was worth, arrange-
ments were madc to present a promoted
set of drums in connection with a lucky
number drawing the Saturday following
Krupa’s appearance. In addition, a music
box, with 20 Krupa rccordings, kept grind-
ing away in the theater lobby, with a eard
reading: “You are listening to a Cenc
Krupa recording. Sec Gene Krupa and bis
band here in person on our stage, one day
only,” followed by the date,

“Devotion to Duty”

NEW YORK, Sept. 6.—Bill Burn-
ham, location booker for Consoli-
dated Radio Artists, made the su-
preme sacrifice recently—and went
up in an airplane. But not before he
weighted himself down with every
kind of pill the druggist would sell
him. Burnham, who has had an
allergy to open space, had a chance to
sell Mal Hallett to the Belvedere Ho-
tel, Baltimore, but Ed Post, of the
Belvedere, insisted on flying down
to Old Orchard Beach, Me, to audi-
tion Hallett. The rotund booker
gulped a few times, imagined himself
a skinny man after the trip, and told
Post that he’d be glad to go. (Any-
thing for a sale).

Hallett opens at the Belvedere Oc-
tober 1 for 10 weeks.

Coast Houses

Sue ASCAP

LOS ANGELES, Sept. 6~—Suit was
filed in Federal Court here yesterday by
137 theater owners, operating 236 houses
on the West Coast, against ASCAP for
damages of approximately $235,000.

Violation of the Sherman anti-trust law °

in the collection of music license fees
was the complaint brought against the
defendants, including Gene Buck. ASCAP
president; 25 officers and directors, and
19 corporations.

The bill of complaint maintained that
the defendants employed ‘‘threats, coer-
cion and intimidation” in collecting fees
from the theaters, and added that the
latter were able to use only a fraction
of the music rights for which they
contracted.

J. Archer To Manage Herman

HOLLYWOOD, Sept. 6.—Jack Archer,
formerly with Irving Berlin Hollywood
office, has bheen named manager of
Woody Herman’s band. to succeed Mike
Vetrano, who TWAed to New York Sun-
day night to take a managerial post with
Artie Shaw and his band.

BMI To Protect
Pubs, IMPA Told

NEW YORK, Sept. 6. — Independent
Music Publishers’ Association, composed
of militant BMI pubs, held a meeting
yesterday during which they were told
that they had every reason to feel con-
fident of a secure future.

One of the speakers told the assem-
blage that BMI had “practically” guar=
anteed its publishers 50 per cent of all
network sustaining music “whether
ASCAP likes it or not,” after ASCAP’s
return to the air lanes.

Lads also were told that their next
quarterly royalty check would arrive
September 15 and would be paid on the
basis of at least 3 cents per performance,
which represents a 1-cent increase over
last quarter.

Pete Doraine, president of IMPA, in-
formed the body that BMI is willing to

clear its electrical transcriptions thru
IMPA, much as ASCAP clears thru
MPPA.

It was decided to press the campalgn
for royalties on theme songs and public
domain numbers also. |

Stardusters Quartet Signs
Five-Termer With Spivak

NEW YORK, Sept. 6.—The Star-
dusters, radio singing quartet, inked
a five-year contract with Charlie
Spivak for the singing chores with his
band and join the band September
10 at the Central Theater, Passaic.
N. J., formally opening the new
house.

Singers will go on their first loca-
tion with Spivak September 19 at the
Palladium, Chicago (ex-Mike Todd
Theater-Restaurant). Dusters just
finished a 26-week radio commercial
for Bond Bread over the Quaker net-
work (Philadelphia) and wete on two
commercials previous to that. Fred
Williamson, manager of the group,
set the deal.
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A critical analysis of the latest record releases, covering both the mausical and
commercial angles of cach disk reviewed. Reviews of greater length are given to
recordings that possess unusual interest as to artist, selection, or both.

Paragraphs in heavy type are designed for operators of automatic phonographs
as a guide to the potential value of recordings in music machines.

Key: FT—Fox Trot; W—Waltz; YC—Vocal Chorus; V—Vocal Recording.

By M. H. ORODENKER

BING CROSBY (Decca 3965)

You're the Moment of a Lijetime (Flores Negras)—FT; V. No Te Importe Saber
(Let Me Love You Tonight?)—FT,; V.

ING is the latest to make a Pan-American good-will gesture by giving a Latin

twist to his lullabying. At the same time, Senor Bing, already established in
Hawaiian circles, enhances his standing as a linguist in song. Fcr the A side,
already familiar on this side of the border, Crosby chants a chorus in Spanish and
a second refrain in English. For the B side, also set in a medium tempo, Crosby
spans a similar score, singing entirely in Spanish. Victor Young, directing the
orchestra, sets both sides in exciting rumba-fox trot tempo, with Crosby coming
thru on his end with his customary professional eclat.

Crosby further displays his vocal virtuosity by lending his voice to two Latin songs that
represent worthy items for the music boxes. Since the same musical mood is established
by both sides, it’s the ‘Lifetime’” music that packs greater potentialities tor the phonos,
especially since the song is a familiar one and it has Crosby chanting both the Spanish and
English lyrics.

GLENN MILLER (Bluebird 11263)
It Happened in Sun Valley—FT; VC. Thc Kiss Polka—FT; VC.

TAKING two tunes from his Sun Valley Serenade score, Maestro Miller dupli-
cates his screen triumphs for the two faces of this disk. And for both sides
he calls upon his vocal contingent to enhance the selling qualities. The Sun Valley
side is almost entirely given over to the voicings of Paula Kelly, Ted 3enecke and
the Mbdernaires. For the Polke piece, also set at a medium tempo, the band limits
itself to the opening chorus and then gives way to the vocal efforts of Paula Kelly,
the Modernaires, and, for a novelty note, Ernie Caceres, who steps cut of the wax
section to give the Kiss a Mexican twist lyrically.

In view of the association of these two sides with Miller's screen debut, only the toss
of a coin can decide which of the two sides to sclect. For locations tying in with a movie
house playing the ““Sun Valley Serenade” feature. no less than both sides will suffice for
music machines. However, possibilities for a longer phono life are more apparent in the
“Polka"” side,

BENNY GOODMAN (Columbia 36305}
From Omne Love to Another—FT: VC. Anything—FT; VC,

OR the first time, the Goodman band brings forth a male vocaiist, And the

croice of Tommy Taylor {for that assignment was a good one. He is a youthful
baritone devoted to the romancy balladeering, and both sides display his ability
in blending with the band. Both sides set in a moderately slow tempg, with Eddie
Sauter embellishing the arrangements with instrumental intricacies give the Good.
man band characteristics of a miniature swing symphony. Benny’s clarinet
sparkles for the opering chorus for the A side, the band taking over for the second
half. Taylor gives voice to the second refrain, with the band finishing it out solid
for an additional half chorus. The companion piece provides more of a vehicle
for thie vocalist. Opens in song for the first chorus, Benny's clarinet picks it up
for tke second refrain, the band taking the bridge, with Taylor coming on for the
final strain to carry it out,

Both are new ballad songs, and while the hit probabilitics of both are problematical, the
interpretation of both maintains the high Goodman standard. For the music machine operator,
it’s the “Anything” side that invites inspection, since the disk introduces Tommy Taylor as
a male vocalist for the first time with the Coodman band. And because of the interest manie
fest in the male voice, it’s the “Anything” side that presents him most impressively,

LANNY ROSS (Victor 27572)

Shepherd Serenade—FT; VC. Lament to Love—FT; V.
LANNY’S top tenor voice projects itself into the lyrics of two lovely ballads t
make for dandy doubling. Set in a dreamy tempo, and with the accompany:
ing orchestra well modulated with muted brass, strings and woodwinds to match
the sweet qualities of the singer’s pipes, both songs get excellent interpretation for
the chorus-and-a-half pattern for each side. The Serenade side packs a high
melodic content. based on an infectious whistling call of the shepherd. The Lament
is a minor lullaby with a haunty refrain that makes it a perfect combination of

words and music, .

well as its musical quality.

e Stand

Reviews of orchestras playing hotel, night club and baliroom locations and one-nighters.
Comment is based upon the present or potential commercial value of the band, as

Bob Allen

(Reviewed at the Pier Ballroom,
Buckeye Lake, O.)

BOB ALLEN is starting a new phase of
his career in show business with a
brand-new orchestra whose membership
has an average age of 20 years, with leader
Bob a graybeard of 28.

The group has promise, and time will
give it the experience and poise it now
lacks. Bob has made many friends thru-
out the theatergoing world as a featured
vocalist with the late Hal Kemp. He is a
Cincinnati native and was with the Kemp-
men for eight seasons,

The band is composed of three trump-
ets, two trombones, bass, guitar, drums,
piano and five saxes, the latter, inciden-
tally, being the weakest combination in
the orchestra, mainly because of their
inablility to double on the usual sax com-
binations. Clarinets are noticeably lack-
ing.

Practically the whole orchestra was
formerly Vincent Patti’s, popular in Cleve-
land’s ballrooms and clubs. The current
ballroom date was the first away from
Cleveland for the majority of the men.

Another member of the Kemp organiza-
tion with the new band is Harold Mooney,
pianist and arranger, who is 29. The
oldest member of the band outside of
Mooney and Allen is Dean Howard, saxo-
phonist and arranger, who is 21,

Youngest is the star trumpeter, Bill
Oblok. Bill’s older brother, Tom. plays
first trombone. Then there are the Slejko
boys, Stanley, bass player, and Edward,
sax. Paul Gordon deserts his sax ocC-
casionally for comedy numbers. Others
include George Meinzer, sax; Ray Rinaldi,
trumpet; Kenny Willlams, trumpet; Al
Hoersch, guitar; Jack King, trombone,
and Eddie Martin, sax.

Allen claims he has steered away from
Kemp's staccato style, and while many
hot pieces are offcred, a sweet type of
pleasing music is most desired by the
leader.

Plenty of rehearsing and hard work will
put the band near the top in double-
quick time. Redman,

Ted Fio Rito

(Reviewed Trianon Ballroom, South
Gate, Calif.)
TED FI0 RITO has now one of the best
combinations he's cver had. While
there is nothing outside of the airline
pilot’s garb the men wear to indicate it
as “Skyline Rhythm,” Fio Rito uses his

While the radio singer has still to start a
music-box rage, the musical mood his platters
establish makes cxcellent material for se-
lectivily at class locations sceking sides on
the smarter and smoother side. For such
phono use, both sides command recognition.
Both songs show definite promise in estab-
fishing themselves as big song favorites with
the masses,

ELLA FITZGERALD (Decca 3968)
Melinda the Mousie—FT; VC. I Got It

By

Pancho
(Ben Marden’s Riviera. Fort Lee, N. g

On the Ai

Comment on dance remote programs from the standpoint of showmanship, .presenfaﬂon,
and general listening appeal, rather than the musical ability of the bands reviewed.

HAROLD HUMPHREY

Bad and That Ain't Geod—FT; VC,

Ells provides a modern setting for the
love story about Melinda the Mousie and
the kitty cat. But instead of making it
a “yvellow basket” follow, she gives it
torch treatment with a swing dress pat-
terned by the band. Instrumentalists
set the medium pace with a brassy riff
introduction, paving the way for Miss
Fitzgerald's verse and chorus. Takes
time out for the tenor sax and trumpet
to improvise for half a chorus with Miss
Ella picking it up again to carry it out.
For the companion piece, Miss Fitzgerald
establishes a slow and blues mood for
the musical complaint from Duke El-
lingten’s Jump for Joy musical. La Ella
takes a chorus and a half to make her
musical confession, making way only
for a piano interlude. In good voice for
both sides, she sells both like a million.

For the phonos, the ‘“Mousie” music is a
naturzl to attract immediate attention. It’s
a bright and breezy rhythm fable, and Miss
Fitzgerald’s singing gqualities enhances its lis-
tening qualities. Once the mated music
catches on, the flipover should make a strong
bid fer phono fame.

(See ON THE RECORDS on page 69)

Mutual Network, Tuesday (2), 11:20-
11:30 p.m.)

INCE Mutual closed its bargain with

ASCAP it has been tossing remote
shots all over its air lanes. and during
the later hours the web frequently picks
up spots for as short a period as 10
minutes, with a 'five-minaie news shot
taking up the remainder of the quarter
hour. Such was the case with the
Pancho ork, which had just time to
tootle three numbers and a few bars of
the theme,

Band knocked off one Latin number,
which was the best of the lot. On the
pops the brass section sounded draggy
and lifeless. Some nifty fiddling is no-
ticeable in the arrangements, and all in
all there was enough meat to make an
okay session.

* *
Lawrence Welk
(Trianon Ballroom, Chicago, Mutual Net-
work, Wednesday (3), 12:35-12:45 a.m.)
NOTHER quickie was presented here
from the Windy City. Welk and
the ork made the most of i%, tho, choos-
ing a Spanish ditty. a jive number and
a sweet ballad for the threesome. Vocal-

ists Jayne Walton and Parnell Grina did
a bang-up job on the lyrics. Welk, him-
self, socks away at his squeeze box in
a rhythmic fashion, leading the outfit
in a lilting, commercially sweet style
which made for plenty okay listening.

* * *

Freddy Martin

(Ambassador Hotel Cocoanut Grove, Los
Angeles, Mutual Network, Wednesday
(3), 1:00-1:30 a.m.)

WELL rounded and neat remote was

clocked off here by Martin and his
boys. Band played 10 numbers, includ-
ing a medley at the finish, and nearly
all were pop or near-pop tunes of the
day. Plenty of song work was con-
tributed by Clyde Rogers and Eddie
Stone, both doing good jJobs. Martin

trombones to start off the sets with the
roar of motors.

Uses an Instrumentation of five brass,
four reed and four rhythm, and the
rhythm section is augmented by the addi-
tion of a piano when the maestro presents
Twelfth Street Rag, Nola and other num-
bers, where his piano work is outstanding.

Vocals are well handled by Frank Flynn,
who doubles from the drums; June Haver,
a little shaver from Texas with a good
strong voice; Bert Traxler, doubling from
sax; Alan Cole, who does a sweet job on
ballads, and the Three Chicks—the three
trombonists, Chick Dougherty, Chick
Maurer and Chick Hurley. Candy Can-
dido, bass, keeps things lively with his
horse play and gets a big hand when he
comes to the mike on novelty numbers.

Arrangements are by Larry Russell and
Lew Math, pianist. Traxler does an out-
standing job on sax, as does Joe Masick,
tenor reed man. Jimmie Zito presides
over the trumpet, and Ernest Varner puts
in top guitar work on sweet numbers,
with Stardust being one of his best.

Abbott.

Lionel Hampton
(Reviewed at the Sherman Hotel,
Panther Room, Chicago)

ENNY GOODMAN’S ace on the vibra-

harp and drums is now a full-fledged
member of the band-leading fraternity.
That he graduated with flying colors is
borne out hy lending an earnest ear to
this new musical aggregation. It dishes
out good, organized swing, and the ar-
rangements are the Kkind that will
brighten the faces of the most erudite
swing students.

Despite its infanoy, this Hampton fam-
ily deserves its stay at the popular Pan-
ther Room. Most of the 16 playing
men arc top musicians, and they work
as group that might have been together
for years. Hampton leads out front
from the electric vibraharp and only on
special assignments chases up to the
drums for a display of torrid skin beat-
ing. He is a great showman and com-
mands attention thruout each dance set.

The instrumentation includes five saX,
six brass and four rhythm, in addition
to Hampton’'s busy vibraharp. Brass and
reed sections get the better workouts
and are called upon for some fancy
blowing because of the dynamite-laden
arrangements. Doubling on electric vio-
lin from the sax section is Ray Perry,
whose work is featured in many num-
bers.

The vocals are handled by tall, good-
looking Rubel Blakesly, who has a good
voice and a nice, even delivery.

Honigberg.

announced the numbers himself, in a
pleasing manner.

Arrangements and execution were all
on the commercially sweet side. Instru-
mentation showed a perfect balance in
the playing, with some nice effects woven
in by the flddles. Ork maintains & good
peppy tempo which keeps the sweet
shading from being too heavily so. A
couple of the numbers had vocal
choruses handled by the quartet. All
made for a good hunk of remote.
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