


RECORDS. .. with this 4

feature combinatéon will increase
“the take"” in your locations

W smd Celebrated bands and vocalists that are the

popular favorites of the hour and the year—Decca has them—the tops

in entertainment.

4 o
;; m ; m Tuned to the times . . . Decca releases give you

the nation’s current choice in records at their first and freshest popu-

larity peak.

sam W On a Decca recording, the fascination,

the charm that makes the artist a hit everywhere is reproduced with

superb showmanship . . . as life-like as a personal appearance.
z;m Decca has music for every mood—a record to satisfy
every location.
* * *

_!Or A!.I.'"ME HTS played by big-name

bands . . . personnel of which includes the
following, now available to everyone at pop-
vlar prices.

BENNY GOODMAN DUKE ELLINGTON
GLENN MILLER JIMMY DORSEY
TOMMY DORSEY GENE KRUPA

RED NICHOLS JACK TEAGARDEN

JOE VENUTI CAB CALLOWAY
EDDIE LANG PINE TOP SMITH
JIMMIE NOONE THE BOSWELL SISTERS
JOE SULLIVAN WINGY MANONE
EARL HINES BUD FREEMAN
JIMMY McPARTLAND BABE RUSSIN

ADRIAN ROLLINI

Order these “standards” in popular music from
your nearest Decca Distributing Company branch
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that HIT FIRST-and last longest

with the GREATEST NAMES
in the entertainment field
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MEN AND WOMEN IN SHOW BUSINESS
LEARN TO SPEAK ANOTHER LANGUAGE

The war has destroyed distances—acts and bands, managers,
bookers, agents, producers are making jumps between countries
as easily as they formerly did between cities in the U. S. A.
In the post-war period the whole world will be show business’
theatre of activities.

Prepare Now for
Show Business’ Great Future

ANOTHER LANGUAGE
9 Quickly, easily, correctly
by LINGUAPHONE

for immediate practical use you will find
the world-famous Linguaphone Conversa-
tional Method one of the simplest, most
entertaining ways to learn to speak an-
other language.

In your own home you merely LISTEN to the clear, distinct voices of native teachers. You follow what they say

with your EYES on the text. You repeat the words and short sentences spoken by the teacher . . . you
answer his questions . . . and before you are actually aware you are holding a conversation with the native
speaker. Not a word of English is spoken.  Step by step you are led by easy, natural stages . . . you THINK

in the foreign language; your vocabulary grows, your answers become quick and spontaneous. It’s as fasci-
nating as learnifg a new song.

1 Million Home-Study Students Take Linguaphone Courses To Save Time,
Work and Money.

More than one million men and women of all ages and in all walks of life have studied languages by the simple
LINGUAPHONE Ear-Eye METHOD—officers and men of the Army, Navy, Flying and Signal Corps, WACS,
WAVES, medical and relief service men and women, social workers, Red Cross personnel, actors, singers, movie
stars, musicians; exporters and importers, engineers, salesmen, managers, secretaries, ministers, lawyers, mission-
aries.

SPANISH JAPANESE HEBREW
29 LINGUAPHONE PORTUGUESE CHINESE MALAY
HOME-STUDY (COURSES ITALIAN puTCH' v
. ‘ GERMAN IRISH :lFA”l:SA
Linguaphone Institute, known as the RUSSIAN ARABIC
“Language Master of the World,” POLISH SYRIAC GREEK
gives you the widest choice of lan- CZECH HINDUSTANI el
ages. You can learn to speak the NORWEGIAN BENGALI, R ARG
guages. P SWEDISH PERSIAN * ENGLISH *

language of your choice alone or or-

ganize a little s'rudy group. * American and British Pronunciation

Linguaphone Institute,

SEND FOR FREE BOOK
78 RCA Building, New York, 20, N. Y.

containing a complete description of
Linguaphone’s unique method and how Without cost or obligation please send me the Linguaphone Book.

you can apply it effectively.

INCIEITESS e 1n bie onmocs 7m 4 4w o 70 ia B ¢ aae I SR 5 S e
LINGUAPHONE INSTITUTE . O N . e, = }

78 RCA Building, New York 20, N, Y,
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Your Wartime
Responsibilities Have DOUBLED!

ANY a soldier owes his life to a commander who drove him to the
M utmost in battle—never let him slacken for a single fatal instant. And
after the war many an American citizen will owe his security and safety

to someone who inspired and drove him td work harder, save and sacrifice more

and spend less.

Right here is where everyone in the music industry

can and must assume more wartime responsibilities.

Winning the Victory is a tremendous job. Music is already helping to keep all
America working—and the value of its role cannot be over-estimated. It must
therefore be made available by one means or another to every possible listener at

any possible moment.

Now is the time for music to aid every wartime effort!

GIVE MORE OF YOUR TIME, TALENT AND MONEY!

MUSIC IN WARTIME » The Billboard 1943 Music Year Book Page 13



Song Salesgirl

FOR

JOHNNY MERCER'S
Music S)LOP

NBC Coast to Coast

*

These CAPITOL Records

by
FREDDIE SLACK and His Orchestra

Featuring

ELLA MAE MORSE

are clicking big everywhere

CAPITOL NO. 102 — cow-cow Boocie
CAPITOL NO. 113 —HES My cuy
CAPITOL NO. 115 — e TaRIs 15 SONE:

(APITO'. No. 133_35; ggsagg;tb, LITTLE CHILLUN

g e
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Just completed 10 weeks. ..
Fitch Summer Bandwagon

CURRENTLY

mh Composers Bandwagon
B WED. NIGHT

6 P.M. PW.T. =9 P.M. E.W.T.
BLUE NETWORK = COAST TO COAST

C(ICOANUT GROVE

* AMBASSADOR HOTEL...LOS ANGELES
' 16th Month

Starting Nationwide Theatre Tour
Early in 1944
LOOKING FORWARD TO SEEING YOU

PICTURES VICTOR RECORDS
* SEVEN DAYS LEAVE * WARSAW CONCERTO
No. 20-1535
* STAGE DOOR CANTEEN * FROM TWILIGHT 'TIL DAWN
* HIT PARADE OF 1943 , ho: 20:1585
* ALL OR NOTHING AT AlLL
*

WHAT'S BUZZIN®' COUSIN No. 20-1537

MANAGEMENT MUSIC CORPORATION OF AMERICA
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IMUS'C IN WARTIME l

THE complaint that the great song

of this war is yet to be written
will not stand close scrutiny. The
great song of the greatest of all conflicts
has no lyrics; it is not a song; but it’s
known wherever men fight. Ludwig
von Beethoven wrote it 135 years ago
as the Fifth Symphony. Out of it came
the compelling and dramatic three dots
and a dash, V for Victory, and the rest
is history . . . history that is still being
made.

The point is that it was music that
sparked a symbol, and it is this symbol,
with its inspiration to the subjugated
peoples of the world, that will have as
much to do with the winning of the war
as the fighters on the battlefronts and
on the home ramparts.

There was a piece in a magazine
recently which noted, quite cleverly
and pointedly, that when inductees
arrive at the depot of their training
camp they are greeted by a band . . .
and made to feel that they are part of
a four-pronged job rather than just a
motley collection of WPA workers. The
four prongs are, of course, the Four
Freedoms enunciated by Franklin D.
Roosevelt.

The government of the United States,
thru Special Services of the army, thru
a like wing of the navy, thru the Office
of War Information and other agencies,
makes sure of the effectiveness of its
appeal by sending literally tons of
musical menus over the air to the boys
in the armed forces of the U. S. and the
United Nations.

board’s Fifth...

Radio’s spiders maintain special de-
partments devoted to the exclusive pur-
pose of entertaining troops overseas as
well as domestically . . . entertaining
them music-wise, of course.

There isn’t a pop tune worth the
name that the stalwarts in khaki, blue
and marine green don’t know, inti-
mately. And whether they be in ground
battle, in the Flying Fortresses, in their
battle-wagons, in mosquito boats, on
invasion barges, in commando action, in
submarines or wherever else — they
know there, as we know here, that when
they hear those songs or chirp them
individually or in groups, it’s like a
letter from home . . . like a faint and
wonderful scent of perfume secreted not
so subtiy by That Girl to That Boy.

All of this idea, and something more,
is embodied in The Billboard’s Fifth
Annual Music Year Book. Yes, music
has gone to war, as these 232 pages
devoted wholly to music in all its facets
reveal, and music will stay with it until
Beethoven’s deathless V-song, long a
symbol of hope, takes the role for which
it stands . . . until the knockout blow
is delivered and all people in all coun-
tries may once again settle down to the
peace, pleasures and occupations for
which God and nature intended them.

When that day comes, music, too,
will go back to work . . . back to the
show business from whence it sprung
. . . back to the business of entertaining
the world’s millions . . . back to the
great gamut of performances from tents
to talkies.

LEONARD TRAUBE.
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VICTOR-BI.UEBIRD BEST SELLERS
Over 600,000 of Each Sold and Siill Selling |
"Shrine of St. Cecilia™
"Tangerine”
"My Devotion”

“When The Lights Go On Again”
"Let's Get Lost™

Personal MManagement .
MARSHARD MUSIC

Road Manager, SID ROBRISH
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Four Week Engagement

PARAMOUNT THEATER

New York City

RCHESTRA

Oening Seprtemben 30 73@(«/“‘”9

For the Third Year at the

COMMODORE HOTEL ZIGGY TALENT

New York City

THE MURPHY SISTERS

EXCLUSIVE MANAGEMENT

WILLIAM

NEW YORK « LONDON » CHICAGO ¢« HOLLYWOOD
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MUSIC

N DECEMBER 8, 1941, the United States of

America declared war on the Axis nations
and simultaneously, in one concerted ac-
tion, the musicmakers of this country trained
their sights on the common enemy. Within 24
hours hundreds of songs were composed, all of
them with the same theme, “Remember Pearl
Harbor.” Whether they were great songs or
not is of no consequence; the thought was mag-
nificent—it was a dedication of our time, ef-
forts and abilities toward aiding in the success-
ful prosecuticn of the war.

Thousands upon thousands of men whose
business is the production of music have en-
tered the armed services. Some like Duke
Daly, reported missing after an air raid on
Berlin; others like Artie Shaw, who led a band
of uniformed musical aces on a tour of army
bases in the South Pacific area; still others like
Glenn Miller, who was utilized by army au-
thorities to organize and train many groups of
service bands.

Many, thru no particular desire of their own,
have remained in civilian life to carry on the
fight by means of the weapon they know best—
music.

How impcrtant is that weapon in the war to
exterminate fascism? Listen to Lieut. Gen.
Henry H. Arnold, chief of the army air force,
who, after a 35,000-mile tour of the fighting
fronts, reported that the only request made by
our fighting men was for “some new phono-
graph records.” Correspondent after cor-
respondent reported the same thing from every
post, both here and abroad, where servicemen
are stationed. “Send us music,” these men have
asked, and music they have received in every
form and thru every medium conceivable.

HERE are four mediums thru which music

can be transmitted: records, radio, printed
forms and the in-person appearance. Let us
start with the last first.

Aside from the kind of tour mentioned above
in connection with Artie Shaw, entirely in the

GOES TO

hands of military authorities; the musician at
home has thrown himself wholeheartedly into
the business of entertaining the uniformed
men based in this country.

It is uniikely that there is a single dance
orchestra playing today that has not appeared,
without remuneration, at a training camp, can-
teen or hospital. The canteen may have been
of the “Stage Door” variety or those run by the
USO, YMCA or similar organizations. Besides
appearing directly for servicemen, bands have
not neglected the “home front”—industrial war
plants and bond drive rallies.

Kay Kyser is said by the OWI to have spent
$104,000 of his own money transporting his
group to camps where he put on his programs.
Others have spent considerable, is somewhat
lesser, amounts performing like services. They
have taken their travel-weary bands to out-of-
the-way cantonments on their days off to
play their hearts out for the men learning to
bear arms. They have filled after-theater en-
gagements to help some local town fulfill its
bond quota. They have given tirelessly of their

The U. S. Maritime School breaks
training for ‘Kate Smith’s broadcast
direct from the base to the nation.

energy to maintain military and civilian morale.

Camp Shows, Inc, is the reference for fig-
ures that testify that the number of camps
visited by bands approximate 500, while the
number of camp dates played runs into the
thousands. The number of all dates played is
countless.

The Special Service Division of the Army
has delivered records and players to the farthest
and most impenetrable corners of the world.
To Africa, Egypt, New Guinea and other out-
posts of our armed forces have gone these
packages of good cheer.* When the spots are

By ELLIOTT GRENNARD

otherwise inaccessible planes have been flown
over the sites, dropping by parachutes the
precious turntables and waxed disks.

The Joint Army and Navy Committee on
Welfare and Recreation distributed 300,000 new
records to the fighting forces as a result of
the last scrap record collection instituted by
Records for Our Fighting Men, Inc. In May
of this year a second scrap drive was gotten
under way by the same organization and many
more than 300,000 new disks are expected
to be shipped out this time.

How desirable records are to fighting men
was forcefully summed up in an editorial writ-
ten by The Philadelphia Inquirer, based on the
findings of foreign correspondents. Said the
editorial: “They (the servicemen abroad) play
records until they crack and then some more.
They use needles until worn out and then
some more. . . . The boys need a lot of things in
addition to weapons, food, etc. They need

The Billhoard 1943 Music Year Book
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letters and books—and music. Don’t forget the
records—and throw in some needles.”

ADIO has become an increasingly impor-

tant medium for transmitting the music so
desperately wanted. The Radio Section of the
Special Service Division of the Army and the
Overseas Division of the Office of War In-
formation have undertaken tremendous pro-
grams toward filling this need.

The cream of the network shows are re-
corded by Special Service, minus commercial
plugs, and are beamed by short wave or sent
abroad to be spotted on broadcasting stations
all over the world. Where no stations are
available transmitters are set up in isolated
camps and the programs are aired in this man-
ner. Among these premium shows are the Hit
Parade, Spotlight Bands, Fitch Bandwagon,
Harry James, Fred Waring, Kay Kyser, Tommy
Dorsey, Phil Spitalny and Andre Kostelanetz.
Besides these are Bing Crosby’s, Kate Smith’s
and Dinah Shore’s programs.

Name Comics and Martin Block
OK With Boys

MONG the shows selected for doughboy con-

sumption are those featuring name comics,
and Bob Hope'’s and Jack Benny’s invariably in-
clude first-rate music dispensers.

In addition, special shows highlighting music
have been cooked up and canned for fighting
diets. Typical of these are Yank Swing Session,

sing Martin Block to provide another Make
Believe Ballroom, and Downbeat, spotlighting
a name band each week in the Fitch Band-
wagon manner.

The OWI has been providing musical fare
from the earliest days of troop transports. It
was this office that originated G. I Jive, a
program featuring gems of jazz, sent out six
times a week in 15-minute takes. After the
first 100 programs were completed the job of
continuing it was taken over by Special Serv-
ice. Also from this office came the first musi-
cal show designed for men in camps abroad,
“Jazz in America,” which is still being readied
three times weekly.

Ramona and “Calling the Navy”
Specials for Sea Fighters

*PECIAL attention - is given sailors and
A~ marines thru “Liberty Party” a program
przsided over by Ramona, who sings, plays the
‘piano and provides chatter for the records she
selects. Another program named “Calling the
Navy” is self-explanatory. This is pressed on
vinolite and placed on ships at sea.

Countless other programs are prepared on
disks, using the current song hits and recorded
for OWI by name civilian leaders, with the
American Federation of Musicians’ blessings, as
well as those done by service bands under the
direction of Rudy Vallee, Ted Weems, Eddie
Dunstater and others.

Perhaps the greatest undertaking yet by
army authorities, with the creation of a ‘“sing-
ing army” as its aim, is the formation of the
Hit Kit.

1t was Harry Fox, an official of the Music
Publishers’ Protective Association, who, as a
member of the Music Advisory Council of
the Joint Army and Navy Committee on Wel-
fare and Recreation, helped secure the original
permissions needed for the publication of the
Hit Kits. Music publishers have waived their
normal royalty fees, and from the nominal fees
received, contributed dance orchestrations. to
various' service bands.

From the man who writes to the man who
publishes, from the man who plays to the man
whn records, music has gone to war.

MUSIC IN WARTIME
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I¥'s handcranked and mechanical repreduction, but it’s Music from Home—on
a South Pacific Isle and they forget the |aps while the disk spins.

Lt. Andre Baruch fex-radio annou:cer), center, is a record jockey in Africa
for the boys. They love it—and so does he.
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Botany’s

By JOE KOEHLER

HEN music was first discussed as an aid

to plant management and employee
morale, most industrial engineers looked upon
it as something they could very well do with-
out. A few, because they were in industries
where the work was of a repetitive nature,
where the worker was doing the same thing
hour after hour and day after day, saw at once
that music could relieve the tedium and they
added music to these plants. Cigarmakers,
letter shops, paper flower hands, and even
stevedores on a Brooklyn pier found music in-
creased production and cut down accidents.
From this limited field industrial music has
spread so that today every war plant that
wants to keep down absenteeism, that wants
the extra hours that labor is putting in put to
productive advantage, is using what is called
“Industrial Music,” “Industrial Broadcasting,”

“Plant Music” or simply “Music To Work By.”

Priorities Granted Music for Industry
NLY in this field is it .possible to obtain
the priority necessary to purchase repro-

ducing equipment. In many plants installa-
tions are still being made and priorities as high
as AAA1 have been granted where war pro-
duction hasn’t made the grade despite the best
will of both the management and labor.

Page 22 The Billboard 1943 Music Year Book

Industrial Music Takes 3 Forms
NDUSTRIAL MUSIC . takes :three forms.
Muzak, a pioneer in the field of “wired

music” sends its industrial music to plants by

the way of leaged telephone wires. Its sphére

is therefore naturally limited to plants within

the areas it or its subsidiaries serve, actually
nine metropolitan areas including New York,

Boston, Los Angeles, Detroit and Philadelphia.

The second form of industrial music is the
studio set-up within each plant. This has
been, up to now, exclusively the field of Radio
Corporation of America, which not only has
these studios “packaged” but which is also in
a position to deliver the music on records that
are an essential to running any plant studio
set-up. One other firm is said to be entering
this field in Chicago but reports do not reveal
the progress made—as yet.

The third form of industrial musie, plant
bands and “Lunchtime Follies,” very often in-
corporates the second. It incorporates the sec-
ond because they use the plant-studio set-up to
broadcast to the men and women at work over
the same amplifying system on which they re-
ceive their recorded music. “Lunchtime Fol-
lies” go beyond this with live entertainment
at lunch time—including dancing.

the Music Requested by Those Who Man the Looms at Clifton. New Jersey.

HEELS

No Longer Reserved for Playtime
LL three, however, add up to one thing for
the music industry. Music is \no longer
reserved for the nation’s playtime. It's now
part and parcel of millions of workers worka-
day lives and it’s going to stay there.

Just as the production line is more and more
part and parcel of the manufacture of every
product, just so will music have to cut down
the boredom which production lines produce.

Precision and Non-Precision Music

ENERALLY speaking, production music

can be divided into two types—music for
precision workers and music for mass produc-
tion. For precision workers the music must be
mood music, background in character so that
the workers feel it’s there and yet do not have
it disturb their work, which might very well
not be in time with the rhythm of a swing
number.

Music being played for mass production,
production where the worker puts on a nut
while another tightens it, etc., must be just the
opposite, it must have distinct rhythm, a
rhythm that the worker can carry in his mind.
Of course even here there is an exception, num-
bers like “Deep In the Heart of Texas” always
brings .an uncontrollable desire to clap hands
and naturally this is not an aid to preduction.
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Curtiss-Wright Plane Parts Come Off
the Assembly Lines to Music From
Its Own Little Studio (RCA Equipt).

cult to ease. As a final musical touch it’s usually
sure-fire to send them home with a march.
There’s something to a march that just makes
’em pick up their dogs and move along with a
smile. However, in these days it’s also wise
not to lay too heavy on a military march—too
many of the women have men folk in the war
and it’s.not productive to remind them, when
going home, about the war.

Industrial Programing a Fine Art
HE programing of industrial music is a fine
art—about which few know anything, at

the moment. That’s because there are only

general rules. Each factory has its own prob-
lems and there must be adaptations of the gen-
eral formula in every case. Into this field of
industrial music programing have come mu-
sicians who have passed their peak as playing
members of the profession. They know music

and they adjust themselves to their new audi-
ences. Planned programs, of course, are sent
out by RCA regularly, and these are the basis

Muzak and RCA recording numbers with choral
effects for industrial music that they’re not re-
Jeasing generally. While vocals are out gen-

erally—they stop production lines dead—choral
groups with voices used as musical instruments

are okay.

Music is not an industrial cure-all. It does,
however, make production line workers feel
less like robots. It will develop @ music all its
own (already two composers have been com-
missioned to write industrial music). When it
becomes an established part of the music in-
dustry, which day isn’t too far away, it’s going
to present not only a source of profit for the
recording industry, a builder of record and
sheet music sales, but also presents a licensing
problem for ASCAP, BMI, SESAC and AMP.
Music must pay when it earns its way. Five
per cent increased production, 2 per cent less
absent workers and 3 per cent less plant ill-
nesses is worth something,

Only 3 Hours a Day

HE music industry must not get the idea

that the factories will be playing music all
day long. That didn’t work out.even in dress
factories in New York, where they had music
for the models who were sitting around waiting
for buyers to look at new numbers. Music is
most effective when played for about three
ahd a half hours out of each working eight. It
puts the workers in an excellent frame of mind
when it's played the 15 minutes before the
gong sounds to start work. It's wise to play
music at about 9:45 or an hour and three-
guarters after work- starts. That breaks the
morning monotony. Then it’s good business to
play it the half hour before the lunch gong
sounds. It sends ’em off to lunch in a mood to
enjoy their food. If, however, the commissary
has ‘music it’s wise NOT to play music in the
plant just before the workers go to lunch. Never
give ’em too much.

The same schedule is effective in the after-

noon altho it may be necessary and frequently
isi to play a slightly longer session at 4 p.n.
than at 9:45 am. That's because they’re more
tired at that time, The tedium is more diffi-
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of the music played at the plant studios engi-
neered by them. Muzak plans the programs
and has two different types of music going out
to plants in the area it serves. There are other
plants served by juke boxes connected with
sound systems. The records are changed in
the juke box for the am. and p.m. plant music.
The girl in charge just presses the buttons and
away goes the schedule. Request programs are
the rule in places using this type industrial
music set-up. Personnel managers operating
the juke box systems are faced with the prob-
lem of selecting records. Records of songs in
which the tempo changes in the middle are out.
Records of songs with elaborate musical open-
ings and conclusions are out. The best of the
records for juke boxes in plants are those that
play the songs .as they are written—without
special orchestrations. What goes on the cafe
dance floor doesn’t go on the production line—
musically or otherwise.

Mix New and Old

HE average program must use the new and
the old. You can’t give them too much of
the new and you can’t pipe a program to a
plant without the top 10 on the Hit Parade.
The worker in a factory or on a production line
is pop music wise. This has resulted in both
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Band Lay
Down Their Riveting Guns and Pick
Up Their Horns at Lunch Hour.

The Associated Shipbuilders

Even If Their Entertainment Is Mixed With
a Little Bond Appeal—War Workers
Eat It Up When It’s Linda Darnell
Oand Rudy Vallee. .

TN
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By SHIRLEY FROHLICH

S ANYONE who's tried to promote a fast

pair to “Oklahomal” can tell you, the lid
is off Broadway musicals. Legit managers,
who not long ago proceeded with caution be-
fore throwing 100 grand'of their backers’ hard-
earned dividends into a song-and-dance opus,
now post their Equity bond as soon as a Porter,
Rodgers or Hammerstein give\s them a tenta-
tive nod.

Events of the past eight months have can-
celed out whatever doubts would-be producers
of musicals had entertained about getting the
customers over box-office hurdles. The boys,
in short, have found out what makes the war-
time cash register ring. They've seen a “Zieg-
feld Follies” and an “Early to Bed,” which
drew only lukewarm plaudits from the critics,
swell the swag of their respective houses to
capacity and near-capacity. They've watched
top-notchers like “Something for the Boys” and
“Oklahoma” make Mike Todd and the Theater
Guild healthy, wealthy and wealthier. . And
they’ve done a slow double-take on the most
violent epidemic in years of featherweight
toperettas whose librettos never should have
been permitted to be exhumed from the Theater
Collection of the Public Library.
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“Oklahoma® is paying off the mort-
gage for the Theater Guild with Joan
Roberts & The Singing Girls assisting.
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Public’s Taste Clear
To Producers Now

HAT has happened since the start of 1943

—to the genuine relief of legit impresarios
who had been stabbing blindly at the theater-
goer’s pulse since December 7, 1941—is that
the public’s taste has crystalized. A number of
factors have contributed t¢ this clarification
of the entertainment-buying market. For one
thing the exclusive theater-going public has
widened considerably at the base to let in visit-
ing servicemen on furlough, their families, de-
fense workers, youngsters spending their first
independent income and, in general, everybody
whose improved economic status permits the
price of a legit ducat. Wartime inroads on
travel and resort facilities have kept thousands
home this year to seek local outlets for their
recreational energies. The full impact of global
war, with the draft machinery reaching out to
touch more and more families, has sharply
upped the demand for escapist musical enter-
tainment.

Musical Comedy Takes
Reached Peak in Heat

LL of these factors have combined to bring

tune-and-terp travesties into their own this
past season. Musical comedies and revues
reached a record peak this sumimer, occupying
about half of the total operating legit houses,
numbering almost a. dozen. Three or four in
previous years would be considered par. And
the stampede is still on. There hasn’t been a
season in years when backers have been so
anxious to sink coin into a play—especially a
“good” musical. A producer could hardly
swing a. cat in the Stork Club without hitting
four would-be angels in the face.

Musical Comedy B. O.’s
Quickly Without Tears

T WAS not ever thus.

those few hardy perennials which were hold-
overs from the previous season—“Sons o’ Fun,”
“By Jupiter,” “Star and Garter” and a revival
of “Porgy and Bess’—musicals were folding
up their turkey feathers. These were not the
Miles White-outfitted, Watson Barratt-designed
eye-and-ear fests that deck the boards today,
but the streamlined, priorities-ridden, make-
shifts which characterized a war-wary theater.

Last winter, besides
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Cole Porter score has a better than
50-50 chance to win a good press for
any production on Broadway.

There were Georges Gersene’s “The Time, the
Place and the Girl,” which gave up after 13
performances; Dave Kramer's “Youwll See
Stars,” a musical comedy biography of Gus
Edwards, upon which the curtain rose but four
times; the Youth Theater’s ill-fated experiment,
“Let Freedom Sing”; the slightly higher-
budgeted Shubert-Olson & Johnson-Krakaur &
Schmidlapp clambake, “Count Me In”; Leonard
Sillman’s “New Faces of 1943,” and George Ab-
bott’s “Beat the Band,” latter two faring a bit
better than the rest. The only newie that
clicked during that dark period was the New
Opera Company’s “Rosalinda.”

Along Came Todd
With His Bag of Hits

EN along about the first week in January
Mike Todd, the Peck’s Bad Boy of Broad-
way, already the proud proprietor of one mu-
sical hit, “Star and Garter,” set the pace for
the current bonanza with “Something for the
Boys”~-and it was just that. Cole Porter score,
book and lyrics by Dorothy and Herbert Fields,
lavish and colorful settings by Howard Bay,
gorgeous costumes by Billy Livingston—all
added up to the winning combination. There
was even some unpleasant whispering that
Todd had defied WPB regulations on materials
and costumes—but the public flooded the Alvin
box office to hear Merman sing "those Porter
tunes and twatch the boys and girls go thru
Jack Cole routines, plus all the other agenda of
a large-scale musical.

Guild Finds Dough
In Musical Oklahoma

HE Theater Guild came out from behind its

Shakespearean trappings to do its first mu-
sical in years. Despite the fact that it had
practically no book, the superb Richard
Rodgers score and rich mise-en-scene contrib-
uted by Lemuel Ayres and Miles White put
“Oklahoma” in the solid click over night. The
Shuberts followed up with another edition of
the “Ziegfeld Follies” and altho one reviewer
said Florenz Ziegfeld would never recognize it,
business warranted a $5.50 week-end top. Rich-
ard Kollmar put lots of blue and white frosting
on what is essentially a pretty dull biscuit and
served up a mighty swell dish called “Early to
Bed.” “Rosalinda,” which survived the early
deluge because it had precisely the romance,
glitter and freshness the show-shoppers were
looking for, was followed by “The Student
Prince,” “The Vagabond King” and “The Merry
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Muriel Angelus’ “Early To Bed”-ing
has helped sell Broadway that music
is back in the dough. A musical fail-
ure on the Main Stem is news this
season.

Robert Stolz has made a career out
of “The Merry Widow" ever since he
introduced it in 1905.

Widow.” This month sces five additions to the
field: Alex Cohen’s “Bright Lights,” the Shu-
berts’ “Blossom Time,” Irving Caesar’s “My
Dear Fublic” and Cheryl Crawford’s revival of
“Porgy and Bess,” as well as her Mary Martin-
John BEoles opus, “One Touch of Venus,” with
score by Kurt Weill,

But this is no go signal for every tunesmith
and his lyric writer to dash off a 100-character,
17-scene musical comedy. That tight little cir-
cle of composers who write most of our mu-
sical camedy scores is still pretty much tied up
in a neat Gordian knot which outsiders, even
tho they’ve doubled between Tin Pan Alley and
Hollywood for ycars, find hard to cut. This
year several alumni who’d been inactive for a
time have turned up in the Playbills. Johnny
Green did the score for “Beat the Band” (“The
Steam Is on the Beam” led the pack). Thomas
(Fats) Waller deserted his piano to do the job
for “Early to Bed” and Ray Henderson and
Jack Yellen filled in the little black notes for
the “Follies.” Irving Caesar set his own “My
Dear Public” to music.

Maybe More Hit Writers
In 1943-’44 New Crop

Y AND large, of course, it’s the Porters,

Hammersteins, Vincent Youmans’ and
Rodgers’ that deliver the bulk of the scores.
Here and there a few Tin Pan Alleyites are
getting their first crack at the much-coveted
legit cradits this fall. For example, Alex Cohen
has put Jerry Livingston and Mack David, two
strictly Brill-billies, to work on the songs for
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“Bright Lights.” Others may find the open-
sesame this winter, for the demand is high and
the prestige that goes with legit credits is some-
thing no song-penner would ignore.

Despite the fact that only a few show tunes
make the grade for the publishers each season,
there’s hardly a tunesmith in Lindy’s who
wouldn’t trade a string of Hit Paraders for the
soprano’s solo number in any Broadway click.
For most of them are smart enough to take
the long view. They know that a featured spot
in the show in many cases means a longer life
for their song, with ASCAP dividends piling
up over the years. “Tea for Two,” “Make Be-
lieve,” “Begin the Beguine,” “My Heart Stood
Still” and “Night and Day” are still paying
off. “People Will Say” (“Oklahoma”) looks
like this season’s bet, Then there’s always the
chance of a double-play when the movie ver-
sion of the show comes out. This season “Tak-
ing a Chance on Love” became one of the top
plug tunes all over again as a result of MGM’s
picturization of “Cabin In the Sky.”

For a more complete picture of last season’s
musicals, see the credit list below.

Broadway Musical Score Board

(Holdovers)
LET’S FACE IT (Opened October 29, 1941)

Music and lyrics by Cole Porter. Book by Herbert
and Dorothy Fields. Additional music and lyrics
by Sylvia Fine and Max Liebman, Arrangements
by Hans Spialek, Donald J. Walker, Ted Royal, Lyn
Murray, Carley Mills and Edna Fox. Musical direc-
tion by Max Meth.

SONS O’ FUN (Opened December 1, 1941)
Music and lyrics by Jack Yellen and Sam E. Fain.

Additional music by Will Irwin, Jay Levison and

Ray Evans. Vocal arrangements by Pembroke
Davenport. Orchestrations by D. Savino and
Charles C. Cooke. Orchestra directed by John
McManus.
PORCY AND BESS (Revival; opened January 22,
1942)

Music by George Gershwin. Lyrics by DuBose
Heyward and Ira Gershwin. Choral director, Eva
Jessye. Conductor, Alexander Smallens.

BY JUPITER (Opened June 3, 1942)
Music by Richard Rodgers. Lyrics by Lorenz Hart.

Book by Rodgers and Hart, based on Julian F.
Thompson’s The Warrior’s Husband. Orchestral
arrangements by Don Walker. Vocal arrangements
by Johnny freen and Buck Warnick. Orchestra
directed by Johnny Green,

STAR AND GARTER (Opened June 24, 1942)
Music and lyrics by Jerry Seelan, Lester Lee, Irving
Gordon, Alan Roberts, Jerome Brainin, Will Irwin,
Harold J. Rome, Johnny Mercer, Harold Arlen,
Frank McCune, Al Dubin, Irving Berlin, Doris
Tauber, Sis Wilner, Al Stillman and Dorival Caymmi
(not all numbers written especially for this proe-

(Continued on page 165)
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T WAS the men in the services who gave
the juke box the greatest wave of popularity
in the past 12 months the music machines have

ever seen. Newspapers and magazines vied
with each other in letting the nation know
about it. Perhaps men had to get away from
nome to appreciate fully hcw much juke boxes
mean in everyday life. When men in the over-
seas forces began to write home, they fre-
quently mentioned what they missed most
while away, and newspapers puklished the let-

By WALTER HURD

ters for home readers.

It soon became apparent that a lot of men
were writing home how much they missed the
juke boxes, along with other things the Amer-
ican public has become accustomed to. The
Pepperell Manufacturing Company, Inc., used
big advertising space in newspapers in May to
publish “A Letter From a Soldier.” This letter
had been received from a former employee of
the company now a soldier somewhere over-
seas. He signed himself simply “Jack.”

OF JUK

Men in service boost juke box music to greater heights

BOOSTING RECORD SALES.

the years made the public conscious of recorded
music. — They have also created a desire for home phono-
graphs with record changers. In the picture, Kresge's main
store in Detroit used a modern juke box as the center of a
big window display of the latest record releases. Just a bit
of concrete evidence of how juke boxes sell records.

N

. « « record changers may be known as home juke
boxes . . . operators prosper despite handicaps while

manufacturers excel in war work

Juke boxes have thru

In the letter the soldier mentioned several
things that he missed when he began to think
of home. Among them were such common
everyday things as movies, hillbilly music,
Coca-Cola—and juke boxes. This letter, so
widely published thru the generosity of a for-
mer employer, was typical of a number of let-
ters that soldiers are writing to their home-
town newspapers and which are being pub-
lished to let the homefolks know what the
men in the fighting services miss when so far
away from the native land. Many of these
letters mentioned juke boxes, and some news-
papers featured this in their editorials.

But the soldiers in the camps and military
posts in the United States have also given
abundant testimony as to how they like juke
boxes. A very recent example of this was
shown in The Saturday Evening Post on June

TEEN AGE CLUBS. When reports began to accumulate about the problems of juvenile delinquency, friends of youth
began to think of ways to help young people. The teen-agers said they needed amusement centers, of their own, so teen age

clubs were organized in many cities.

Prominent in all these clubs is the familiar juke box, so popular with the teen age

group. Above, on the left, students gather about a juke box in the teen age club for the University of Texas. The picture
on the right shows a group around a juke box in a teen age club in Des Moines, organized by Kiwanis. clubs and other

civic groups.
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26 when a feature article on post exchanges
carried a half-page illustration at the begin-
ning of the story showing a group-of service-
men around a juke box. The caption stated
simply, “The juke box is always a focal point
af interest in any PX.”

These indications of how men in the serv-
ices still think of the juke box are only half
the story. When it is considered that public
patronage of juke boxes has maintained a high
level in spite of the record shortages during
these many months, it will be seen that people
in all walks of life have come to accept the
juke box as a very popular form of enter-
tainment.

Trends in Juke Trade Show Impact of War

INCE THE WAR emergency has produced so

many changes in all types of business, it is
natural to inquire what is happening in the juke
box trade at the present time and also what are
the most important trends in this industry.
Altho the manufacture of machines was brought
to an end by government order on April 30,
1942, the industry has been able to keep prac-
tically all of the machines in working order
and in operation in the many thousands of
establishments in all parts of the country, This
is a remarkable fact about the industry and is
based upon the superior quality of the ma-
chines which had been built by the manufac-
turing firms formerly engaged in that work.
The industry has also made use of every possi-
ble means of keeping its machines in good
working order, and in many cases, the owners
themselves have gone back to work as me-
chanics.

Reports from the coin machine industry in-
dicate that juke boxes have had far less depre-
ciation and have a much larger percentage of
machines in operation than any other branch
of this big industry. When a machine does
become too old for further use or is damaged
in some way, its parts are immediately salvaged
ard so help to keep other machines in operation
for the duration. In a check of the industry
in 1941 it was estimated that there were 400,000
or more juke boxes in small establishments in

clear they like juke box music.
has responded by donating machines.

Marjorie Maxwell, of Borger, Tex., thanks a juke box dis-
tributor for a machine at the First WAC Training Center,
(Official WAC Photo.)

Fort Des Moines, lowa.
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FOR SERVICE CENTERS. The services have made it
The juke box industry

HONORS

making juke boxes have long since been turning out war goods.
they have been doing a creditable job of it, too.

FOR WAR PRODUCTION. All of the factories formerly

And
Picture shows first juke

box firm to receive the Army-Navy E Award, the ). P. Seeburg Corporation
of Chicago. The Seeburg firm has four plants turning out war goods.

all parts of the United States. Practically all
of these machines have been kept in operation,
or the mechanisms have been installed in re-
conditioned cabinets so that they go right on
entertaining the public as efficiently as ever.
The reduction in the total number of machines
in operation if any, has been so small as hardly
to permit any estimate of such decrease.

Jukes Get Welcome Into Better Spots

UE TO CONDITIONS brought about by the
war emergency there has been a strong
tendency for juke boxes to be placed in elite es-
tablishments which formerly did not accept
them. The war will come to an end, showing
juke boxes welcomed into the most elite estab-
lishments of the country and giving good service

Here, Auxiliary
juke boxes.

MEMORIES OF HOME. The greatest testimony ever

given to juke box music is that of men in the services
overseas, many of whom write home that they miss the
But juke boxes have followed them.
Yankee Doodle restaurant, London, Corporals Robert E.
Dell and Eli Thomas listen to their favorite records.

to patrons who have been accustomed to the
best in music, For some years during the de-
velopment of the juke box trade, there was a
tendency to keep them out of the best places,
but that is no longer true.

High-grade establishments have accepted
the juke boxes because they are now recog-
nized for their quality and because the public
has demanded such music at times when or-
chestras cannot perform.

Proof Grows That jukes Boost Disks

THE MUSIC WORLD will be greatly inter-
in the continuous performance of the juke
box trade in keeping the American public in-~

formed of recorded music. The total supply of
(Continued on page 166)

In the

Yhe BHiboard 1943 Music Year Book Page 27



MUSIC IN WARTIME

05 AMIGOS’

Good Business

L - 4‘. "n(__? e

Wartime American hemisphere solidarity has
been aided by the exchange of North and South
American tunes—it’s a happy set-up when you
consider the number of Latin tunes that have hit
the No. 1 slot—and that South American market!

HE POPULARITY of Latin-American music has gone a long way

in giving the same affectionate meaning to “Saludos Amigos” as is
signified by our own “Hiya Pal.” It was mainly thru the expression
of the Latin lullabies, many approximating the Tin Pan Alley hits in
popularity, that the average American was made south-of-the-border
minded.

Thru these same persuasive qualities the magic spell of music has
also given the Latin a fresh meaning and special significance to the
American idiom. American jazz music is increasingly becoming the
common denominator in gaining recognition and acceptance among the
South Americans. And in a not-too-distant day, all the boundary lines
will be entirely erased as the “hit parade” will be*wafted out as a buoy-
ant force to throw a melodic stream over all of North and South America,

Until a recent day, it was primarily thru the medium of motion
pictures and phonograph records that the Latin first became aware of
America’s popular music. Cur screen songs fast became their favorite
songs, particularly because of the availability of the melodies on records
that afforded repetitious plays counting so much in the development
of a song hit.

While the Latin lullabies in recent years have reached “big busi-
ness” status on our shores, the South Americas still represent a virtually
fresh and new market for the Broadway music publishers. While a
“Brazil” leads our best-selling lists in sheet musie and records for weeks
on end, and a Jimmy Dorsey recording of “Green Eyes”-“Maria Elena”
sells more than a million waxed copies, the Latin market is still only
rich in potentialities—to be fully realized in the post-war period.

In view of the farsighted efforts expended by various governmental
agencies, particularly by Nelson Rockefeller’s Office of Co-Ordinator of
Inter-American Affairs, American music and musicians are being readied
a tremendous new market with new audieNces of many millions in the
South Americas.

Making effective use of phonograph'recordings, electrical transerip-
tions and short-wave radio broatcasts, the name and fame of American
dance bands, popular singers and the popular songs are all brought to
even South American jungle outposts. The American embassies' and
commercial business organizations, appreciating the tremendous influ-
ence music and musicians can have in strengthening the good-will ties
of both Americas, have co-operated with the CIAA in getting its melodic
messages to some 300 broadcasting stations blanketing all of South
America.
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Coast CGuard band led by Rudy Vallee, now a lieutenant,
plays for soldiers under command of Gen. Juan Felipe Rico
Islas, commander of Mexico’s Second Military Zone.

HE best of American radio shows of a musical nature are transcribed

each week for shipment to all the South American stations. Since
there is a language difference to be considered, the programs singled out
by Inter-American for recording are those containing a minimum of taik
and a maximum of music. Other all-musical programs, such as the
Lucky Strike “Hit Parade,” are sent out via short-wave. 1ln addition,
a countless number of recordings, running the gamut from spirituals to
swing, are distributed to the South American broadcasting stations. All
have proved to be popular features, placing American jazz on the pop-
ularity level of the native Latin rhythms,

As a result of this groundwork, and similar efforts of other agencies
in the same direction, there is every indication that the signal success
of Eddie Duchin’s precedent-setting ramble to Rio before the war, will
be duplicated on a major scale by virtually all of the other attractive
musical names after the war., And with air travel the dominant note
to be sounded in the post-war period, even the one-night bookers are
certain to carry the band’s barnstorming tours down below the border.

The market created and ready for full development, fast lines of
communication and transport will make both continents easily acces-
sible and equally attractive to the band going out on tour. Even among
the music machine manufacturers, whose exports before the war laid
the foundation for a vast phono network south of the border, the poten-
tially rich South American market figures prominently in their post-
war planning.

As yet, the South American market, in spite of the increasing pop-
ularity and demand for American music, has provided no appreciable
revenue for the American music industry. And this is primarily due to
the fact that under their present economic pattern there is no vast “in-
between” class of the public—the buying “middle” class of people as is
known in our country and represents the core of commercial enterprise.

In South America today there is only a small segment of the popu-
lation representing the bulk of the buying public. And the vast ma-
jority of the population, while anxious and ready to buy, do not as yet
possess the wherewithal. However, it is that middle—in-between—
class, with their quarters and half-dollars, which is able to create the
necessary bulk sales for sheet music and records.

If such economic readjustment is made~-and post-war planning
for world security provides for that—it is agreed by all that South
America will surely represent a big and rich market of untold pos-
sibilities and resources for America’s music industry.
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EOPLE who say this war isn’t producing good music don’t know what they are talking about,
There have been more songs written in six months of this war than in ALL of World
War Number One.

“But they’re not as good . . . ,” they say,

How do they know? What yardstick do they use? There are many of them and . . . as
with all songs . . . some will be good and a few will be great. It isn’t time yet for us to

know,

But this we DO know. American music and American musicians are having a profound
effect on the war effort . . . both on the military front and at home.

The songs the soldiers sing are not the only war-songs. The music that rings through
our factories . . . that enlivens the tired workers . . . increases production so vigor-
ously as to become beautiful, even to unmusical efficiency experts,

Those are war-songs, too.

Company after company today buys music as routinely as coal . . . and expects to con-
tinue the policy after the war. Music is, more than ever, a part of the American scene
.~ . and more than ever stabilizing the lives, markets, and, of course, the incomes of the

men and women who produce it.

The future of American music is bright. In 1917 ASCAP had 168 writer - members.
Today we have 1,542, Motion pictures, radio and other outlets have provided incentive
and opportunity. Co-operative methods of licensing have provided the reward.

It’s no time to worry about war-songs . . . or American music. The people of this
country want music today more than ever before in our history and, as always, American

writers will produce it, and American musicians play it.

THE AMERICAN SOCIETY OF COMPOSERS, AUTHORS AND PUBLISHERS

30 ROCKEFELLER PLAZA * NEW YORK CITY

“Buy American War Bonds—Play American Music”

Page 30 The Billboard 1943 Music Year Book MUSIC IN WARTIME




MUSIC IN WARTIME

It was crooners once, it’s swooners

now, but the pitch is still directed

at the eternal femme. . . . Records,

radio, theaters, movies—the ex-band

boys are mopping up everything in

sight . . . and O’ Man Crosby, he
just keeps rollin’ along

HE year 1943 will be remembered in show

business as the year the Bings multiplied—
without resulting in additional little Crosbys.

It was on December 30, 1942, that the Para-
mount Theater unfolded a bill that coupled
“Star-Spangled Rhythm” on the screen and
Benny Goodman’s band and new singing sin-
gle, Frank Sinatra, on the stage. The singer
was booked for 10 weeks (the longest run in
Paramount history) and the first week’s gross
added up to a record-breaking $112,000, but it
orly took the opening morning show ‘to an-
nounce the news that a new industry was born
—making swooners.

Frank Sinatra, who had come to the Para-
mount’s stage via tenure with the Harry James
ard Tommy Dorsey bands, pointed a trend
and other band vocalists were quick to follow.
Rezy Eberle, who took Sinatra’s place with the
Dorsey organization, cut out for himself scant
weeks after his predecessor’s theater debut as
a single. And Dick Haymes, who took Sin-
atra’s place in James’s band and Eberle’s place
with Tommy’s band, also swung out on his own
nat three months later. Pacing Haymes by a
month was Perry Como, another ex-band singer
in the same groove, who had already landed
a CBS sustainer, five times weekly at 4:30 in
the afternoon; just the right time to impress
young girls thru with the day’s school work
and young wives starting the evening’s dinner.

There is more than a slight resemblance
between the singing styles of all four men-
ticned and a certain Bing Crosby. Another
similarity is the fact that he, too, sprang from
a place with a band and therein lies the story.

When Mother Was a Girl

HEN CROSBY registered on the national
consciousness, he was singing sentimental
ditties like “Just One More Chance” and “I Sur-
render, Dear” with Gus Arnheim’s band at the
Cocoanut Grove in Los Angeles. He had al-
ready made somewhat of a name for himself

MUSIC IN WARTIME

with the swing cognoscenti as part of Paul
Whiteman’s Rhythm Boys, but that didn’t
count with Mrs. Public.

She didn’t give a gross of last year’s hatpins
for the young man’s bub-bub-boos, but when
he ladled out “Just . . . one , .. more . . .
chance . ..” that really sent mother. Still, that
sort of thing coming from a band singer wasn’t
considered quite respectable and she made be-
lieve she was listening just to make fun of his
bub-bub-boos. Russ Colombo dished out the
romance with all the sex thrown in and he may
have called it love, but the lady of the house
still called it madness—if anyone was looking.

But that was another day . .. long, long ago.
Mrs, Public’s daughter grew up less inhibited.
The middle ’30s introduced her to sophisticated
swing and she cut high school classes singing
“There’s an oh such a hungry yearning burn-
ing inside of me . ..” When the young man
with the wavy hair and broad-shouldered suits
sang the love ballads of the day from the band-
stands, she didn’t whimper: “Oooh, you
mustn't . . .” She swooned: “Ah, send me!”

When mother was a girl, she had her mati-
nee idols and daughter, too, went looking for a
matinee idol. Only she found hers at the local
movie theater that had brought in bands to
hypo slumping grosses. At first it was the
band leazder who made her tingle—and every-
body wanted to be a band leader so he could
give out autographs and collect heavy salaries.

Of course, one was supposed to be able to
play an instrument so he wouldn’t look foolish
up there waving a baton but when it was dis-
covered that an arranger was acceptable, or

The Billboard 1943 Music Year Book

even someone who looked handsome when he
smiled, singers started building bands behind
them.

Rudy Vallee had proven way back that
there was gold in them there trills, and many
took the plunge. Vaughn Monroe did all right
with it and others like Bob Allen, Ray Heather-
ton, Art Jarrett, Del Casino, Leighton Noble
and Dick Rogers decided they were going to
go down trying.

The Sinatras and Eberles, et al, were build-
ing up for the day when they, too, would make
with the downbeat—but something called the
war got in the way. Uncle Sam had to have
millions of soldiers and many of them had to
come from the ranks of bands. It was plenty
tough for an established leader to gather and

" hold on to enough men to make up'a full band

complement, so what chance had a newcomer?

Band angels trimmed their wings and put
their money into War Bonds. No experienced
band manager would assume the headaches at-
tached to wet-nursing an ork leader into a suc-
cess. Handsome young vocalists got about as
far as they could when they pulled down $250
a week as part of a band. Then Sinatra showed
the out.

Sinatra Paces Swooners

LMOST simultaneously with his opening

Paramount date, Sinatra began his Lucky

Strike “Hit Parade” broadcasts. After that phe-

nomenal theater run he opened at La Mar-

tinique, a cafe in New York, a new field for

band swooners, his $750 salary about what he
(Continued on page 165)
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THE ﬁm‘ -OFFICE SURPRISE OF I9¢3a

W\ ! — \// PERSONAL APPEARANCES:
b %‘5‘}‘ 0 SPIKE JONES and his CITY SLICKERS hit top grosses
O c,'ﬂ' , TOW in every theatre played on a coast-to-coast tour.

r - READ ’EM AND LEAP!

R, Kansas ciry -
413,000 /

N
L, Chico AT .
T S RADIO:
oS -‘f\\e\i‘;‘i\e‘* SPIKE JONES and his CITY SLICKERS start second
a\,g\ﬂ‘%\“ \\\e\\ \ year for Lifebuoy with Bob Burns over NBC October
\\;\,‘\6“\"\'\5@” N\ 7th ond begin second year for Gilmore Qil on

NBC October 8th.

$ 200"  PICTURES:

A\ | - SPIKE JONES and his "CITY SLICKERS featured in
4 T “MEET THE PEOPLE" soon to be released by Metro-
Goldwyn-Mayer and“THANK YOUR LUCKY STARS"
soon to be released by Warner: Bros.

P At \\ RECORDS:
SPIKE JONES and his CITY SLICKERS give you

Ry
RIDE, o VICTOR BLUEBIRD hits including: CLINK, CLINK,
\ (Houffz,;of’o Vkee ANOTHER DRINK . PASS THE BISCUITS, MIRANDY
“ / ) oy SIAM - BEHIND THE SWINGING DOORS - DER
\ \ \, FUEHRER'S FACE + SHIEK OF ARABY . HOTCHA
Management: CORNYA:
ILLE A. SHAUER AGENCY
MELva;o SUNSET BOULEVARD, HOLLYWQOD BOND SELLING:
e ' . SPIKE JONES and his CITY SLICKERS sold over
NATIOI:IZOLMAR;’;;S;;Te;IERVICE $3,500,000 in War Bonds and .Sfcm'lps in nine ap-
IRVING GREENWALD ° JUNE BUNDY ° CARL HOERFLE pearances in Southern California high schools.
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Thomas G. Rockwell, President
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ADIO, in the past year, has done its

job well . .. despite some criticism
to the contrary. And it has done a
good part of that job thru music. The
OWI and the Radio Branch of the U. S.
Army Special Services Division have
brought to many an American fighting
man serving overseas a breath of home,
thru the musical programs they have
piped abroad. On the home front, too,
paced by such shows as Coca-Cola
Spotlight Bands, radio has brought
music for relaxation, music for inspira-
tion and just plain music to war
workers and war-strained Americans
in every walk of life.

Radio had its problems in the past
year, just as did every other industry.
It had its problems specifically in
connection with its presentation of
music. There was, for instance, and
still is, the recording ban, the effects
of which on music on the air are taken
up elsewhere in this round-up of the
musical year. There was, and still is,
the curtailment of air time for band re-
motes. There was the loss of some of
radio’s and music’s most brilliant pur-
veyors of high notes and low to Uncle
Sam’s fighting forces. There were,
and still are, many other problams fac-
ing radio and music today. But radio
will continue to do its job ... musically
and otherwise.

Section

Radio’s Musical Romance .............c.ann 38
Here is the tale of the shotgun marriage that's bound
to outlast all other unions, no matter how many
churches solemnized them,

Band Leaders Get Laughed At .................... 41

The use of the baton wavers as stooges is a profitable
operation for both the straight man (leader} and the
comedian. Fred Allen has a word to say about it,

Ork Remotes Are Few ..........ccviivvnens ..43
The story of what’s happened to that part of broad-
casting station operation which has for years most con-
cerned bands and music is told here.

Music’s Place in Television . ...........covvinn. 44
There’s a lot of smoke about music not being a vital
part of the visual broadcasting medium. This time
there’s smoke without fire,

Television—Song Plugger ......... ... .0 ceeo.ns 47
Nothing can sell anything like both seeing and hearing
it. Songs naturally are listenable (most of them are).
Here’s what television can and will do to sell songs.

Spots With RadioWires ................... e xS

A list of tremendous importance, and one available thru
no other source is this line-up of spots broadcasting
remote band shows.

Building Boston’s Most Successful Radio Show ........ 51

WORL, a 1000-watt .independent in Boston, built a
record program around Billboard’s Music Popularity
Chart. Result—a Hooper rating of 4.2 as against only
4.5 for the program being simultaneously aired by
WORL’s 50,000-watt competitor,
Bands on Network Shows .............. B ege e e o B 53
The bands who grabbed off sponsored airtime in the
past year. Complete with the names of their shows,
sponsors and nets over which they broadcast.
Station Musical Directors ........ A T IR - 15 L
The most exhaustive list of the men who guide the
musical destinies of America’s stations.
Network Musical Directors ........ olOIA0 G BloL T dib oG 54
The men behind the network musical picture. Their
influence on all the nets’ activities is immeasurable.
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been hoping for an opportunity which
would enable me to pay tribute to the tal-
ented, hard-working people whose individual and com-
bined efforts have been responsible for the quality of music
heard on Your Hit Parade . . . artists and personalities who have
remained in the background, and who have long merited this

personal expression of my admiration and gratitude.

v

Sincerely,

+~  For quite some time, I have
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" ACKNOWLEDGMENT

Maurice Gardner Samuel Grossman Morris Gluckman

Ben Machan
Walter Mourant

(;OR’IP(}SERS ARRANGERS (_ZOPYIST§_ i
Frederick Block Wilbur Beittel Arnold Arnstein i
David Diamond Irving Brodsky John Caper ';}

Clare Grundman Myra Machan
Frank Guilfoyle
Theodore Raph

Fred Van Eps

Stanley Mourant
Herbert Paulson A. Nussbaum

Ralph Wilkinson

Joseph Tommasi

ORCHESTRA

Kal Kirby — Contractor

STRINGS WOODWINDS RHYTHM BRASS R
Sid Brecher Al Howard Irving Brodsky Larry Alipeter By _:.

Sam Kates
Sam Katz
Waldo Mayo

Pete Pumiglio
Buddy Rice
Floyd Totile

Ben Mortell
Wm. Paulson

Sam Sheobe

Andy Ferretti

Russell Genner
Chris Griffin

Bernard Ocko Ezelle Watson John Williams Cliff Heather
Max Pollikoff : Ivor Lloyd &g
V. Selinsky HARP ACCORDION Fred Pfaff N

=1 > 3 — I"i‘- L
o TS Ysia Verlye Mills Chas. Magnante Melvcn‘ 3olonton TN
Jack Zayde : Herb Winfield

'CHORUS

_ Vocal Supervision — Lyn Murray
5 Eugene Loewenthal — Ass’t to Mr. Murray

Claude Reese
Floyd Sherman
Robert Wacker
Darrell Woodyard

Marshall Hall
Hubert Hendrie
Andy Love
Phillip Reep

Mary Margaret Mullen
E Imelda Rose Mullen
Kathleen Mullen

; Beity Mulliner

Production — Jack Meakin and Larry Harding Engineer — Frank Proetzman

Publicity Director — David 0. Alber ) ] Office Manager — Robert F. Briody ; 'jf‘-;

] 1 MARK WARNOW
¥ Managed Execlusively by
M.C.A. Artists, Ltd.
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MUSICAL

a girl gets married there is zm old
superstition which szys she must wear
somathing old, som=thing new, something bor-
row2d anc something blue. That’s the situa-
tion insofer as radio and music are concermed.
Radio and Music have been keeping company
evex since Airwave Arthur came on the scene
and the bride has bz2en wearing the regaired
acccuterments so _ong that the sidestepring
gracm has borrowed guite a few of fhe ‘zems.

a Pl -

R Y s

First they tock a soprano, gave her
a mike and a mueic stand and told |
her to sing.

HEXN they first me=, Rad.o, ther & young

man, grabbed off ome of tae oldzs: things
n Music’s kitbag, nemely fonghair musie. Sinze
(hen Radio has utsed so mmch of Musics p-oi-
zicte that despite stormy scenes end gazr-els,
durng which time Radiy ren arouni with
ave-y-hing from sidewalx interviews to qmizzes
and amecteurs, th2y are ncw common-law man
and wife.

£
- 4
' 4

;
.
i
{
|

i

Fags &
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OMANCE .~

ND as an old simner, Radic, even tho it

won’t admit it, leans heavily ecn Musiz. So
much so that Music iz definilely ike backbone
of Radio.

Consider: Radio starfed with epera singers
and concert instrumentelists, rar. taru vacious
shades of swing and jive, made something new
with the crooners and has even wsed som.e of
the blue music that is around. True Radio’s
ma and pa clamped down on the Slue rusic;
they’re just taking nc chances of an accident.

F Later they took the sopraro, gave
her an orchestra n the pic below,
directed by Erno Rapee, prt a few
seats in the studio—and t was a
production.

.
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Anything at all questionable, even in interpre-
=tion if not the actual lyric, is taboo.

Where Music is quite tolerant and lets peo-
p.e provide whatever lyrics they want, Radio
will not permit the use of any tune, even if
the published lyric is snow white, so long as
aayone has given the words a double entendre
implication. Thus Eddy Duchin made a record-
ing of “Old Man Mose” but because the boys
o1 the corner persisted in leering as they pro-
nounced one phrase of the lyric, Radio refused
te have anything to do with the song.

Music and Radio Have
Fought But Made Up Regardless

HERE were other times when Radio, that

footloose swain, gave Music the business.
Eut no matter how often and how far it wan-
dered Radio always came back to its first love.
Of course many a time it brought the then
{avorite into the love nest. Thus Radio had a
tot romance with a spavined gal named Soap
Opera but in the long run this competitor was
affiliated with Music, by accordions, organs,
routh organ and even ecrooners, and peace and
cuiet of a sort reigned for awhile.

For a long time Radio was romancing
Comedy but even in that affair Radio realized
that it needed Music. Nowadays there isn’t a
iopflight comedy show that doesn’t include a
crack musical combination, namely a good
singer and ork.

And like any good combination, even sans
fhe benefit of clergy, Radio has given Music
just about as much as it has taken. The jazz
bands were batting around for years, but it
wasn’t until Radio started making eyes at these
outfits, and so brought them to the public ear,
ihat they hit big time as money-makers. And
the same goes for sidemen, singers, lyric writ-
ers, composers, publishers, 'agents and man-
agers and even the itinerant sidewalk peddler
of song sheets.

Radio brought Music into the big, big money
class that it now occupies. (Music made dough,
of course, beforé Radio came around, but noth-
ing like it does today.)

There will probably never be a wedding
but these two lovers have remained lovers thru
20-odd years of strife are odds on favorites to
remain lovers. And like many another ro-
mance in history it’s a cinch that if Radio ever
becomes senile, Music will carry on the ro-
mance with Radio’s offspring, television and
frequency modulation.

Music and Television as Well as
FM Carrying on Flirtation

In fact the old witch, Music, has already had
more than a few flirtations with the two infahts.
Frequency Modulation, FM to its followers, first
scored with the Muse by its almost perfect re-
production of Classical Music. In fact the New
York City operated FM station created quite a
stir locally by broadeasting the performances of
the Ballet from the Metropolitan Opera House.
And even Television, the other youngster in
question, has followed in the footsteps of its old
man, namely Radio, via a close affiliation with
Musice.

Any telecast worth its salt and a lot that are
not, uses Music. Uses it for theme, for talent,
for background, for intervals. Mostly Television
has used pop and still uses stuff, altho one of
the video highlights of a few years back was
the televising of a performance of Gilbert &
Sullivan’s “Pirates of Penzance.” Right now
this newest media is playing the field, just as
did its father, of novelties. Thus telecasts are
loaded with everything from wrestling bouts
to book reviews. But the backbone of the set-
up is Music, either in the form of a hot pianist
or a sweet, vocalist, or a 16-inch platter of “Tales
From the Vienna Woods”; the latter used for
stage waits, :

RADIO-TELEVISION

bilt has s2come a CBS skyhouse with Fred Waring broadcasting from if,
twice a night. No makashi*t hcles in tre walls—no studio atmosphers, ust
a theater PLUS a microphone. The boys and girls dress the part (compare the
way they looked at radio’s musical infancy on the opposite page). Music
is something to look at as well as hear. Thousands of dollars are being paid for
bands that deliver listening audiences. Radio has Fred Waring and its Sinatras,
its Philharmionic and its NBC Symphony. Music has come of financial age
on Radio.

Olt s 1943. Broadcasting \1as moved into countless theaters. The Od Vander-

Then Gearge Washingten Hill, Mr. Lucky Strike, decided to spend mcney
and the big-time hcur NBC broadcasts came into being. Look carefully at
the above pic and many a time beater of today will be found among the boys
in the orchestra. Radio was coming into its own musically when Lucky Strike
want on the air with name bands—and name comedians. Over in the left hand
corner, if you look hard, you'll find Jack Pearl and Cliff Hall. The coin
was getting good. O
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IT WAS A GREAT
TREAT TO PRESENT
OUR “DOUBLE-SHUF-
FLE” BEAT as we
played the BEST
TUNES OF ALL FROM
CARNEGIE HALL on
Wthe ALL TIME HIT
PARADE, WEAF-NBC
Coast to Coast.
Thanks to American
Tobaceo Company and
George Washington
Hill (no relation)
#  “It was a pleasure to
i work with you guys

TINY'S BACK AGAIN
on four in the mid-
west with his old
friends — ballrooms,
(T theatres, efc. Joe
~ = | Kayser of Frederick
.. | Bros. is doing the

‘| bookin’

L usT 4 mowTes

NEW YORK WAS DURN | Eeote” done g
600D 10 ME L =TINY i
- | Thanks fo LL BEING HEARD

on the ‘“SOLDIERS
OF PRODUCTION”
show every Sunday

Maria (Mom) Kramer
for the use of the |

|
BLUgnorE}ngORK |
3 : 8 NETW -
Green Room in her ALTON ALEXANDER, | !
Hotel Edison with ~

producer (Nice Guy). i
“The Music Publish- i
er's contact men in |
New York were durn

“ | WORMUTUAL wires
S |71 always aall Maria

nice to me. The party f ° i
Mom—she’s such a at the Hickory House |
% ; left me speechless— {
? swell ga'““ » for once!l"
7 4 —TINY —TINY

erica’s Blgg» - Bana Leader! “‘3
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or FAT salary checks

IGHT or nine years ago when Jack Benny
was groping for a successful radio comedy
formula, his writer, Harry Conn, inserted lines
kidding Don Bestor, band leader for the show.
Audiences liked the idea and today most net-
work comedy programs razz the band leader or
the singer.

The band leaders and the singers don’t mind
being kidded, because this gives them a definite
character in the radio shows. The razzing
serves to impress their names doubly strong on
Listeners. It makes personalities out of them
and it increases their popularity for personal-
appearance tours.

When Skinnay Ennis landed the Bob Hope
program he was working for little over scale.
He had just come out of the Hal Kemp band
and was not well established as a band leader.
Now his is a high-priced name, and Hope’s razz-
ing him about his skinniness had a lot to do
with it. (Ennis is now in the army.)

Most variety program scripts try to human-
ize the regular cast of the show. The band

RADIO-TELEVISION

They call him stooge maker.
made more stooges than any other comedian on
Not the least of the stooges have been
his music masters—Van Steeden first and more
recently, Al Goodman.
baton wavers first rate stooges for every other
comedian  from Benny to Hope has made band
leaders stooge into strong b. o. names.

the air.

leader used to be the toughest one to project
over the radio because the music and not the
leader came over the best. The leader’s per-
sonality (usually entirely visual) was made to
order for personal appearances but not for
broadcasting studios. The tendency in recent
years has been to give the radio band leader a
personality by having other performers de-
scribe him and kid him. This formula does not
even require that the band leader utter a single
word. Eddie Cantor got a lot of comedy out
of kidding Rubinoff’s accent and even had other
performers impersonate Rubinoff in occasional
“answers” to Cantor.

Making a stooge out of a band leader also
serves as a sort of easy-to-identify label for the
convenience of the listeners-in. Ennis, for ex-
ample, is linked to skinniness; Ray Noble to the
Englishman type; Cookie Fairchild, on the Can-
tor show, to the timid soul character; John Scott
Trotter, on the Bing Crosby program, to a big
girth; Phil Harris, on the Jack Benny show, to
illiteracy and dopiness; Al Goodman, with Fred

WAALA americanradiohistornn.com.
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Fred Allen has

He’s not alone in making

Allen, to general incompetence; Peter Van
Steeden, to thinning hair, when he was on ‘the
Allen show.

Paul Whiteman takes a bit of kidding on
the Dinah Shore program. So does Ozzie Nel-
son, on the Red Skelton show; Guy Lombardo,
on his program with Ogden Nash, and Xavier
Cugat, on the Durante-Gary Moore Camel show.
Rudy Vallee always took razzing on his pro-
grams. Ben Bernie used to kid himself. Benny
used to razz Abe Lyman. Meredith Wilson
stooged a bit (he’s now an army captain).

Making a butt of a character is not re-
stricted to band leaders, of course. Singers are
often used in the same manner. Examples are
Dennis Day and Kenny Baker. Often the pro-
gram’s star is the butt of gags; example: Jack
Benny. It's a sure-fire comedy device and
creates a lot of audience sympathy for the char-
acter being boffed<ns1:XMLFault xmlns:ns1="http://cxf.apache.org/bindings/xformat"><ns1:faultstring xmlns:ns1="http://cxf.apache.org/bindings/xformat">java.lang.OutOfMemoryError: Java heap space</ns1:faultstring></ns1:XMLFault>