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The Show Wasn’t

BAINERIDGE, Md. July 10—
Power of entertalument backed by
power of the press accounted for
g bip turnout at the 10,000-zeat
amphitheater of the T, 5. Naval
Tralnlng center here the other
day. They came to witness an
all-center which didn't come off
and wasn't supposed to.

The Mainsheei, camp Dews
paper, erronecusly announced the
extravaganrsa, clrecus-gtyled, Zfor
last week Instead of this. Bo a
Inrge complement of goodly Baln-
bridge burghers marched Into
thelr pews In thelr freshly
starched whites, eager and expect-
an{ for the doings in the open-
alr ecollseum, in which space Is
usually at a preinium desplte its
glze,

Altho no offlelal show was pro-
vided, the customers were not
wholly disappointed. They
watched with great |nterest a blg
crew of carpenters, paluters and
clectriclans working on scenery
for the special July productlon,
staged by the entertalnment wing
of Wellare and Recreatlon.

Mexico Wants

US Vaude Aets

New houses and rising pay
attract acts not Ilured by
war jobs or USO

H
MEXICO CITY, dJuly 28.—Mexican
vaude and night ¢lub bookers are erying
for Ameriean acts,

At leazt n dozen night elubs are book-
Ing from three to slx acts nlghtly. Follies
and Lirleo, vaude revae houses, using 10
to 15 acts, Colonlal, former movie house,
went for vaudevllle, starting this week,
using a dozZen acts in revue style.

Amerlean acts in Mexico have reached
a new low desplie higher salaries and
better job security. Boolkers say Amerlean
aets which make the grade ¢an do from
thres fo six months In Mexico.

Amerlcans now In Mexlco include
Jacquellne Joyee, in. her 30th week at
the Follles: Dale Hall, who has been hers

Gov’t Biz?

MEXICO CITY, July 20.—With
the town jammed full with tour-
1sts and refugees, government s
completing the big Alamede Ho-
tel In center of town, which it
hopes to lease or sell upon com-
pletlon. The hotol is nine storles
high and c¢contalns garage, 600
rooms, cabaret, sgaloon, theater,
beauty nnd barbershops, stores,
ete. Theater will seat TB0 persons.
Both theater and cabaret will be
on first floor,

B yvear dolop night clubs and vaude; the
Hi-Hatters, American dancers: Don Alex-
ander, radlo slnger, and Nelson Sisters,
aeriallsts Tormerly wlth Ringling and last
with George White,

Lack of Amerlean acts ls blamed by
hookers here to good biz In the U. 8. plus
the army circuits and many actors golng
in for high wages in war work.

Floorshows In Mexlecan spots Ineclude
everything from ulira-smart ballroom
couples to typlecal Mexican dancers,
ranchero singers, jugglers and contortion-
Ists. Best llked of American acts are
acros, Jupelers, roller skaters and dancers.

Aussies Want

Yank Shows:;
Don’t Get ’Em

Battlefront Airings Move

NEW TYOREK, July 20.—Auatralian
radlo listeners, as reported by The Bill=-
board several months ago, are nuts ahout
Tank-style shows but, according to Cleta
Roberts, Blue correspondent just back
from the Scuthwest Pacifle, they are no
longer able to pet them. Roberts exs
plained that with the tlde of war moving
northward, heaming of Mail Cell, Com-
mand Performance and other U, 8, shows
t0 combat troops has ellminated vire-
tually all of the Down-Under continent
from the signal area.

Only the comparatively small cities of
Brisbane and Darwin, both on the North
Coast, are now covered by the American
Programs. Altho the commercial Aus-
trallan net has tried fo attaln a Yank
Tlavoring, 1ts success has been aonly so=-s50,

“As far as the government non-coms
mercial net In' Australla is concerned™
he sald, "I am convinced that the only
people who listen to it are its directors.™
The average Aussle wants Yank- shows
on the air end {2 saying so,

Roberts also revealed that the povern-
ment radio Down Under is 50 lousy with
money that it can't find places to spend
it. On one occaslon they cubt some e, ."a
for him and, when he asked that the
Blue be billed, they told him to forget
it. “Glad to be able to spend the money,"
sald one Aussle radio big shot.

Nutmeg State Theaters
Get Fire Dept. Check-Ups

NEW YORE, July 2b—As a result of
the Ringling ecircus fire, theaters and
auditoriumg in Connecticut are belng
checked for vlolatlons of safety regula-
tlons,

During past week llcenses were with=-
drawn from ple theaters, the Strand,
MNorwich, and the Strand, Mystle, as the
bulldings were declared unsafe,

All other theaters in Norwich, Mystle,
New London and Pawtucket were okayed.
Check-up is continuing.

“Mama” and Bach Cantata Add
To30G for Hub Pops’ 59th Season

BOSTON, July 20.-~Nowhere in the
country ls there n musical enterprise
which operates from year-to-year with
the public good will and the commer-
clal sock of the Boston Symphony ork’s
pops concerts. Many factors combine to
meke this success, Among them are
@ middlg-hrow musical polley which
precents the most widely acceptahble of
both classical and commerclal popular
musle; the Informal atmosphers of
Symphony Hall, where you can ©elt at
tables, smoke, drink and hear music
ideally fiddled.

Popular bands have intense follow-
Ings for a comparatively fow years, Sym=
phony orks have s small, devoted pub-
e over long periods, but the pops have
& large and steady followlng for 68 years.
Last fortnlght these concerts completed
the most successful of thelr seasons.

Without lowering performance stand-
ards, these concerts operate on & fool-
proof formula: that of complete dedi-
catlon to the musical tastes and In-
teresty of the largest segment of the
publie. Thus, this season, Pistol Packin’
Mama (re-arranged and called The
Death of Platol Packin® Mama for pops)
and Wache Auf (Sleepers Awake), from
the Cantata No, 140 of Bach, vied for
honors ns the geason’s most popular
numbers from the bottom (pop novelty)
and the fop (classleal) of the reper-
tory.

Artistically Sound Biz

This represents less a compromise of
artistlec standarcds than It does an ex-

ercise of scund business sensde and an
Informed intelllgent view of what the
public wants when it relaxes collective-
ly, Somewhere in the mlddle of public
tastes come Dave Rose's Holfday jor
Sirings, pleyed &b least once at every
conecert, and Prokefieff's Classiecal Synme-
phony, 'The first Is from the book of
commerclal pops, while the second, a
modern work which outraged the con-
servatlves 30 yearas ago, comes Irom the
standard symphonle repertory.

All four frequently appearsd on the
same program, which might also have
included Elgar's Pomp and Circume-
stance, a Carmen fantasy, sclections
Irom Oklahoma, the national anthem,
SEalute To Our Fighting Forces, made up
of the best-known American military
marches and songs, & Btrouss walls, 6
few odds and ends, plus four or five en-
cores ranging from Holiday for Sirings
to Flight of the Bumble-Bee,

Fops begin each spring, about May
1, & few dpys after the end of the Bos-
ton Symphony's regular season. They
continue untll the opening of the Es-
plannde Concerts, outdoors on the
Charles Rilver embankment, the middle
of July. Until early June there are
seven concerts a week: thersafter, Blx,
This year, the Saturdey nlght concerts
werg hroadeast over the Blue Network,
sponsored by Allis-Chalmers, the Bos-
ton Symphony's regular EpPONSOTE,

As spon as Symphony Hall Is eleared
of the winter longhalrs, palnters and
decorators clean and refurnish the hall,

(See "MAMA" BACH on page 23)
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Air Migl'ation
Saves Real $$

Sunday night battle means
sponsor will control chmt:a

block of time

By Marty Schrader

NEW TORK, July 20.—Unprecedented
network and time shifts by General
Foads that will pit Kate Smith against
Jack Bernny, Fannie Brice agalnst The
Grent Gildersleere and Blondie against
Edgar Bergen, as well pull showsz llke
Duffy's Tavern off the Blue nnd the
Aldrich Family off NBC, are all part of
£ concerted plan to tif ratings of top
Programs, reach new addiences, build
not-so-sucessful shows Iinto successes
and save dough.

The first malor conflict to get the
trade’s attention s the battle that pits
Jack Benny (NBOC, T7-7:80), and the
Fitch PBandwogon against EKate Smlth.
She returns to the CBS alr September
17 (7-B Sundays). Many hava sald that
the Benny competish will be too much
for Kate, but not in the Young &
Rublcam, the G. F, Agency, reasoning.
They flgure it this way:

The CBS line-up fom 6:30-8 the past
winter had Wrilgley's America in the Adr,
Anchor-Hocking Glosa's Corliss Areher,
Gulf's We, the People, and Goodyear'a
The Star and the Story agelnst NBC's
Gildersleeve, Benny, Fileh and Bergen.
That was hardly competition. Come
fall, tha line-up will he: Fanny Brice
{S-E*ptembl:r 17), Kate EBimnlth (Eeptem-
ber 17 and Elondie (September 10), on
CBS8. That glves General Foods a
egtraieght two-hour skeln and gives it a
chance to bulld a continuous Nstening
audience which will stick to the top
shows 1t 13 offering, G. P, feels that if

(See G. F. SHIFTS on page 30)

Jergens Wants
Social Securlty
Taxes Returned

OINCINNATI, July 29.—In an eflort to
recover Soclal Security taxes oollected
by the government on money pald to
radio performers, including Walter Wine
chell, Paul Whiteman, Tyrone Power,
Shep Fields and Frank Parker, the An-
draw Jergens Company and the Jergens-
Weoodbury Sales Corporation, Clncin-
natl, flled sult in Unlted States District
Court Tuesday (26) for £2,031.88 plus in-
terest and penalties with interest on ithe
total of the taxes, lnteraﬂt. rnd penalties
pald.

The two firms state tlmt Winchell ang
the others put on radio programs Tor
the companies under contracts in 18386,
1937 angd 1938 and that none of them
was an emploves of the plaintlds with-
in the purvliew of the Boclal Securlty Act,
Despite the fact that the performers
mentioned were mnot employees, the
plaintifts state, they were nsgessed Hoclal
Securlby taxes on the amounts paid to
them under the contracts.

It was also revenled Tuesday that the
Andrew Jergens and Jergens-Woodbury
companies had Tiled =applications with
the Internal Revenue Bureau at Wash-
ington for refunds of the taxes after
they had been pald under protest, but
that applications had been denled,

In g statement attached to the petl-
tiom, the Jergens firm stated that it
pald Winchell, Whiteman and miscel-
laneous talent £390,750 in 1936; Winchell
nnd other performers a total of #3231,
171.50 in 1837, and $387,060 in 1938,
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Tightening Up

Postswar fights for biz both
by sponsors and chains

make rules a must

&

NEW YORE, July 20.—All major webs,
except CBS, are réeadying substantlal re-
visions of thelr commercial continuity
fcceptance codes. Theyre anbtleipating
the day when product edvertising will
replace good will, when sponsors will
scrambla for biz, and the
sales  department boys
will he ready to peddle
blue-sky in order to snag
an account, The CBS pol-
icy remains unchanged,
net stlll golng elong on
the foundation laid down
by Prexy Bill Paley in
1035—a=altho even here it's
admitted that the policy

will be “interpreted.”

Two weeks gzo the continulty heads of
NBOC-West Coast, Chicago and New York
met here in what the NBC press depart-
ment ealled "“a purely soclal meeting”
After fanning the breeze they carrvied
their social activities into Nils Tram-
mell's offlce. Web press office explained
the pet-together on the basls that Wen-
dell Willlaems, West Coast continuity
man, happened o be near New York on
his vacation. He dropped into Radio
City for a vislt, and the boys were so
glad to sce him thal Joe Magon, NBO
continuity acceptance head in the Easth,
called the Chicago man and asked him
to have a drink with them, too.

However, the trade says that NBRC,
which hes always been most exacting in
1ts unpublished standards as far az pro-
priety and border-line accounts are con-
cerned, is set for a4 further tightening of
its code. DIMiddle commercials, agency
men say, will continue to be okayed but,
s usual, It Is the individual ease that
will determine its accoptabllity. Par-
ticularly stringent will be the rules cov.
ering middle commercials on news shows,
except during marginal time. Reduced to
the bare minimum, they are expected to
become mnothing more than sponsor
identification, with selling wverboten.
After 11 pm, and before 8 am., when
the Mstener expects longer and more frea-
que commerclals, greater leeway w
be allowed. \

NBC Good Taste

NEC's few propriety accounts ¢an ex-
pect, In the oplonion of the ad trade, a
eat of standards even more stringent than

(See Webs Siart on page §)

SPIKE JONES

Mis Slickers Are Overseas

BillbSard:
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IT IS quite appropriate that the band.which
rade into the fop brackets on tha strength
of its Victor waxing ef “Der Fuchror's Face”
should be tha first name ark fo go overseas to
entertain the ftightlng men of the Allled Na-
tions, And that’s just what
Splke Jones and His Clty
Slickers did. Could be, if the
war In Evrope continues the
way It has been going, that
befara too long Splke and
the Slickers may be playing
the number on *“Unter Den
Linden™ in Berlin.

Splke was really rolling
when he puf In his bid with
the Hollywoed Victory Committee and USO-
Camp Shows, Inc., for the overseas stint, He
had been featured in a number of ftop Holly-
wood productions, had just taken a vacation

B —

ﬁ#ﬁ B

IBillBard

from the Bob Burns show, had his own radio:

program lined up and Victor was Issulng new
Jenes waxings, cut, of course, befora the
Petrlllo ban. There's little doubt that when
the zany maestrc and his musickers return
they'll pick up from whare they left off.

Network
Webs Start on| Cheap But Hard To Find

CHICAGO, July 20.—The W, B, Long Advertising Agency this week
‘ sent to all statlons In the country a piece of promotion with a MESSARE

Ad-H

loneymoon

s e e

e L L L T
s A e T ST g e Bl
R L e e

e I b ol e et s —

Auvgust 5, 1944

—rar

P ——

Endmg

thie radio trade can find instructive,

ant radio director, Robert Struble, standing at the reception ‘desk of
WBBM, CBS affiliate, they had a leltter which read in part:

“The receptionist, switchboard operators, page glrls, stenographers,
in fact all of the routine employees of WEEM seem to have enlered Into
an understanding that ‘courtesy iz cheap.
forget the trials and tribulations of this war and its many handicaps.

“In a tiny effort to impress other radio stations with the importance
of the logle that ‘courtesy is cheap,’ we had this photograph taken and
we are sending it fo every radilo statlon in the United States.

“gure you're selling plenty of time; you're doing plenty of business.
You don’t need customers, but, brother, some of these days the drams
of war will cease pounding and the memory of man will run to the
contrary, 8o, why wouldn's it he & pood investmaent now to instill in
your stofl the fact that ‘courtesy is cheap'?™

On the back of a pie of itz asslsi-

The result, they make you

WBBM Trying a Class

Approach to Daytime Strips

CHICAGOD, July 20 —An attempt to
glve the fem listeners of this area a dro-
matle show having the Interest-holding
attributes of & soap opera but still
aomething naw In the way of dayiime
programing, Is helng made by Walter
FPreston, WBEM-CBS director of program
operatlons, who will schedule, starting
Aupust 7, a dramatized sgerles of great
literature of the past on WBEBEM. Show,
to be titlad the World's Grent Love
Stories, will be heerd Monday thru Fri-
day from 4:30 to 4:45 pm. (OWT) and
will dramatize such works as The Tale
of Two Cities, Count of Monte Crisio,
Moby Dick and Call of the Wild.

In planning the Love serles, sald Pres=-
ton, he took into consideration the hold
daviime drematics hove on the fem au-
diences, but used the theory that some
listeners are not entirely satlsfied with
present ¢liff hangers., This series, he
helieves, will have higher Iltérary eon-
tent and will appeal to the gerlal fans
as well as to those looking for something
hetteay.

Preston also sald that this series, even
tho 1t will use five violinlsts and an or-

ganist, will cost about 50 per cent less
thon the average goaper. This cheaper
cost Wil be possible because Preston's
show will use a narrator and ahout threa
actors each day, a smaller acting cast
than on most daytime tear Jerkers.

Preston sald he was also keeping In
mind the CBS theory of "block™ pro-
graming when he planned thils now
drama serles, This theory, ns all the
trade knows, s based on the bellef that
shows of the same genersl program gtyle
are able to hold an audience for aboub
an hour, after which ancther ecyele of a
different type should be started.

With this serles Trozton bellevezs he
has a good change of pace which can bea
presented between two daytime serials
if the show should go networle, Asg it ls
now, the program will follow & local
aommentator, Paul Gihson, who 1s a hit
with the holders of the purse strings,
and iz followed by CBES's Wilderness
Road, a typleal serial. Preston furfther
clalms that as far as he knows this 18
the first time stich a programing idea
has been tried out in the daytime, at
least in thls area.

DETROIT, July 20. — Cancellation of
Press Assoclation (AP Radlo News Berve
fce) service by WJIR: because of the re-
fusal of The Detroit Free Press to allow
news oripinating with 1t to be serviced

to local radio stations, was speedily fol-
lowed by similar cancellation, effective
September 3, end of present contract,
hy WIBK.

At WJILB, Manager Hugh M., Gray re-
ported the statlon news coverage aflected
only slightly, and that most Detrolt
storles that thelr newscasters used ap-
peared to originate with The Defroit
News, which continues to service PA for
locel radlo redistribution. Gray sald,
however, that hls news staff had been
instructed to “be consclous of the situa-
tlon” in handling news because of a
possible gap in coverage,

The fact that The Free Press 1s a
morning paper appears o glve station
f Lreak on the service etlll coming thru,
and that a substantial portion of stories
origlnate with The News, an afternoch
paper, at such a time as to allow for
prompt use in the best news broadeast
hours,

Competition Not Idle

The loeal press-radio furore was fol-
lowed speedily by & flurry of activity by
all the press associations, indicating that
the radio business was a prize worth
going after on its part. Both United
Presz (UP) and International News Servw-

%

AP Nixed by 2d Detroit Station
Due To “Free Press’ Restrictions

ice (INS) quickly approsched the sta-
tlons losing the local coverage, and an-
nounced plans to put on additional men
or shifts to handle the increased lnoal
coverage that would be expected from
them, WJR, for inastance, is relying on

these twop services at pressnt for lacal
coverage,

At the same time, Press Assoclation,
told the local statlons that they were
arranging to offer a hetter local service
than In the past. This anpeated to be
along the llne of opening a separate
local office, instead of using space in the
two newspaper offices as at present, to-
gether with expanslon of the Iocal staff
to glve more complete news coverage,
Fitzpatrick indicated that If the new
service belng developed proved satisface
tory, WJIR would resume PA service,

News Property Rights

A by-product of the controversy locall
wis the reactlon of local rat‘ﬁﬂ mag

agalnst the apparent Ineonsistency of
(See AP NIXED on page 3)

Midwest Oks
Station Use
Of BBC Segs

All Type Stations Serviced

CHICAGO, July 20.—Increasing use of
BBEC programs by independents end nef
aifillates in the Midwest has the trade
hers talking and sputfering. Some =ay
excellent job done by BBC servieing
Unlted Btates' stations with D-Day news
pecouints for 16, Others say {6 Is 2 gradual
increase baszed upon the realisation ob
1ast by the statlons that BBC can be
depended upon to do Just about any kind
of Job asked for in presenting overseas
programs of interest to the U. 8. listener.
Some of the radlo execs here area a Dl
worrled about BBCQ's increazed popularity
and by looking under the bed, sea i6 as a
threat to the American networks, Others,
and they are in the majority, say thak
once the war is over the need for the
spectalized type of thing BBC does to
bring the war close to Amerleans will no
longer be there and BEC will have very
little to offer thils counfry.

More BBC Than Net

But there is little doubf that sines
D-Day an increase has heen seen in the
useé of BEC programs. Good expmple can
be zeen at WLS, Blue affiliate here. From
June 6 to 17 this station uzed 65 battle-
linoe pick=ups from BBC and only 40 {rom
Blue, Its news editor, Jullen Bentley, sald,
“The BBC has glven us somae very good
stuff. We have been highly pleased, ¥ou
can guote me on that”

In addition to battle-line reports, or
actunlities, os the BBO calls them, WLB
has heen hroadeasting once & week, a
show ecspeclally prepared for them by
BEBC. This show, featuring an English
housewife, named Dora Bateman, glves
what wotlld he the average woman's reace
tions to the war. WLS also has exclusive
right in this area’ to the broadcast of
BBCO's popular program, London Column.

(See Midwest Oks on page 10)

| TALK ABOUT
| KUDOS

All the kudos dealt out

during the last few
years to musleal person=
alities and orgs The
Billboard and others will
be listed in full in the
6th Annual Edition of
The Biiltboard Musle
Year Book (to be pub-
lished as a separate
volume for the st
time in 1944). And
those who got the
kudos as well as those
who gave them will all
be talking about the
‘33 MYB.

STOCK TICKETS | __Tho ounud wata tr wase | oShEGAYGRRIMERE,
Gno Rell . .,..5 .75 a 2000 . ...53.20
Flva Rolls ,,,. 3,00 J L= 4,000 ... 3.83

L Ton Rolls ..... B.00 Tlc KETS E 8,000, ,.. 6.87
I‘:IHE Tnlﬁs' o ;T'Eﬂ 8,000.... ﬁt.l?l'lEi
ROLLE 2,000 EAGH. Of Eviry Discription S 30000l 10

Bouble Gounons, " | Manufaotured by 8 DO o s 8 ;g'sg
G035 = ] pomoE® ]

No ©. 0. D. Onders. THE TOLEDO TICKET CO. g , B0d.000 (11, 8840

8l1e: Sinale Tkt., 1x2”, | Taledo (Tloket Gity) 2, Ohlo Doutls o000, .0




¢

August 5, 1944

The Billboard

RADIQ 3

Trade-Opinion Men Report
Promotion Media and ldeas
In Station Promotion Survey

More Follow-Thru and Less Idea Swff in *43-44

NEW YORK, July 20 —With npencies that, despite gll newspaper rcsistance to

thruout the United States and Canada
preparving thelr hids for radio-program
promotional honors, advertising survey
nuthoritles have heen at work studying
the material in the 111 station promo-
tional eniries which were evaluated in
the recently completed Seventh Annual
Radlo Biatlon Promofion Burvey hy
Carles Traneo (Young &  Rubicam),
Linnes Nelson {(J. Walter Thompson) and
T'rank Sllvernall (B, B, D & 0.).

The trade-opinion men were Interested
In dizcovering the tvpe of promotion dono
by percclaters that the statlons thems-
! gelves thought important enough to sub-
mit for an award, feeling that the 111
statione represented & eross sectlon of the
800 broadeastors operating this wartime
Your,

Publicity Comnnon Denominator

Newszpaper publicity was the ohe coms-
mon denominator of all entries, Out of
the 111 not one station neglected fo In-
clude evidences of a successiul publicity
gampalgn in its presentation. Out of the
111, B3 presented campaigns based upon
loeal ghows, the remaoinder, 28, feabured
gamparigns based npon net shows carried
lacally. Twenty-one of thils 28 offered
publicity campaigns which were original
with the atation and did not deopend
upon the net flackeries for [nspiration.
Thet went just as well for Station WHIS,
down in Bluefield, W. Va., as it did for
Statlon EPFQ, the NBC 0-k.ow. outlet in
San Franclaco.

¥Even the seven stations that used not-
Inspired campaigns were trall blogers ine
gofar as they sold the welb stulf pelter
than the home offices were zhle to sell
it. There was no cquestlon, according to
the advertising survey authorlties, but

Radio Maturity

Reached D-Day,
Says NAB Ryan

NEW YORE, July 28.—J. Harold Rvan,
prexy of the NAB, told the State confer-
ence gn the use of radlo in farm and
home snfety in New York Thursday (27),
that the Industry reached its maturity
on D-Day, 1044, when lsteners, for the
first time, realized that the- Industry
wasa a full-fledged part of our nationnl
communicationa picture. Ryan, whose
tople was Redic’s Publip Service in Time
o/ War, told hils audience that *Ta a
great many people, radio was born on
the =ixth day of June, 1044 '

He continued: “They (the public) had
used it, enjoyed if, grown accustomed
to if, turned to it instinctively on D-
Day—but never really knew what 1t
was until its mlerophones went into ac-
tlom slemgside fighting sons, husbands
und hrothers,” The NAB prexy then
went on to say that to the Industry, too,
D-Day represented its point of full ma-
turlty., He sald that a major crisls is
necded to achieve that maturity. Radilo,
he said, came thru that erisis with colors
Aving,

Ryen also sodd that the know-how and
the equipment that put over the in-
vasion job was all a product of the ex-
perimentation ang the daring of the men
of the radio Industry. Those fnctors, he
gald, are many times more Important
than merely holding a license,

Saveral other radio men addressed the
eoliference and told of industry’s con-
tributions not only to the war, but to
the safety of farms and homes,

handouts, the press is stlll first in the
hearts of station program promotion
bosses.

Of speclal inferezf in the broadsides
of the newspaper-owned outlets was the
manner n which the newspaper tle-ups
were made eficetive. Ona station had its
pifilinted newspaper sun an  editorial
every day after the broadcast of the
Town Hall forums, Another skatlon had
its flack write & radio column for iis
parent newspaper and include many
itamas not associnted with the statlon
whiceh it was pushing. 8til a third
newspaper-owned station ren delly news
stories insplred by the radlo commenti-
tors who broadeast the night before, In
fach, only in the case of press-owned per-
celaters (ocutlside of New York and Chi-
capo) were regular radlo digests used by

fSee TRADE-OPINION MEN on pane 11)

CBS Plans Daytime
Video Seg Tests

NEW YOREK, July 20—CB3 video s
set to put several repular radlo segs,
among them Sing Along, Arthur God-
frey, Reveille Sweetheart, and WABCOS
the Mizsus Goes A-Shopping on tele In
i elfort to determine how well video
Is adapted to the radlo daytime pattorn.

Tryvouts will hegin shovtly during
WOBW-CBS's  regular  Thursday and
Friday mnite tfelevising time. Actually,
pecording to the trade, CBS jumped the
gun on it own announcement when it

seanned A Lefter fo Margaret Arlen
July 20 (reviewed In The Billboard issue
of July 36). .

It s also sald that this move 1s part
of the web's continuing search for day-
time vwideo formulas that require a
minlmum of visual concentration.

Shore for G. I.’s

NEW YORE, July 20.—Befora
refurning to the alr (this time
o NBC) Ootober 15, Inah
Shore 1s taklng a trip overseas to
entertain servicemen in combet
areas. Thils i1s one of the fival
thnes that o fem egtar of Miss
Shore's caliber has gver gone over
—minusg extensive fub thumping.

Singer has nlxed publictty on
the trip. Destination s o mlili-
tary secref.

Cong;e_és Asked
For Rules On

Station Sales

WASHINGTON, July 20. — Unauthor-
ized to probiblt station sales where the
amount of money involved iz far in ex-
ceas of what 16 considers the actunl value
of the };h;l;rsina,i properties, golng-concern
and good-will, the FCC 18 appealing dl-
reotly to Congress for a statement of

policy to guirde its actions where it feels
that fregquencles are being considered in
the sale prices, In letters to Senate
Interstate Commerce Commibtea Chalr-
man Burton K, Wheeler ang to Rep.
Clarence Lea, chalrman of the House
Interstete and Foreipn Comimerce Com-
mitiee, OO boss James L, Fiy asked that
some congressional policies he lald down
1o direct the comunlssion’'s actiong in
such ecases,

Calllng attentlon to "“tremendously
high prices” which radlo stations come-
mond in the present market, My sald
that it Iz evident that the sellers may
be profiting from thelr llcenses, rather
than from the actual value of the sto-
tlon, MHe added further that the owner=
aliip of these licenses Ior Irequencies,
under the Communicalions Act of 1B3E,
18 reserved for the publie and added that
“It 1s tho commission’a policy to disap~<
prove of fransfers which gbviously rep-
resent the activities of a promoter or
broker who is simply acguiring lleenscs
and trafiicking in them.”

Fily went on to say: "Under the present

(See CONGRESS MUST RULE on page 9)

i

WEEI ‘Food Fair’ Mag Paying
Its Own Way As It Sells Station

BOSTON, July 29 —Racking up a rec-
ord of 6,000 prid subscriptions, WREI's
Food Foir Maogazine, monhily promo-
tignal pieca published in confunction
with the station's Monday-through-Sat-
urday morning women's sbanza, may key
Tuture program promotional polleies, The
success of the magazine in its two years
praves deflnltely fhat the printed word
ls a esubstantinl sopplement to the

spoken word, with dividends aceruing to
both statlon and sponsors.

[dea behind the magazine was to pro-
vide a listener service in econnoeetion with
the Food Feir program aired {rom 0:45
to 10 am. dally. Listener reaction was
so0 Tavorahle that the service was exs
panded prontoe and stranger promotional
bite given to the format.

Food Fair iz a 32-page offset maga-
zine, priced at 10 cents an lssue, 25
cents Tor glx. Cover Is run in eolor, and
a New England scene used to locallze
the appeal, The only advertislng car-
ried within are gratls plugs for par-
tieipating sponsors’ products, Wryiting
aned layout are way shove averape, hove
Ing class and general appeal. Repularly
featured are new recipes, Information on
tmeat, vegetables, and food in general.
Each issue rates g guest artlele by some
name personality, together with varied
information on handlerafts and house-
hold finds. A relatively new section dee

voted to recipes listeners send In has
drawn & blg response [rom subscribers,

Mother Parker Edis

Food Fuair 1s edlted by Helolse Parker
Broeg, the Mothsr Parker of the air
stanza, ‘The stadf members of the morn-
ing program also contrlibute speclnl de-
partments eich month under their own
by=lines, Promotion of statlon personall-
ties and programs is adroltly done, with
plenty of interest packed into the word-
age,

The rapld growth of the magazine has
been achieved without heavy plugging,
Mentlons on the alr, prominent location
in the 25-foot traveling window dis-
plays, and a regular spot In the per-
manent stall at Boston hilstorle Faneuil
Hall Market rre the only media by which
the magazine has been called to publie
attention,

The fact that offset is one of the least
costly ways of putling out & magazine
points up the clalm that Food Fair 1s
nearly self-sustaining. Certainly a slge-
able ¢hunk of the expenses I8 réduced
by the 5,000 pald-subseription 1list,

An obvious conelusion is thet a well-
written, eye-uppealing magazine can do
anl important job of promotlng programs,
personalities and sponsors, In Food Fair
the spoken word gets a strong seconding
via the printed word.

JCKS ROLL OUT THE CARPET

Mags imfite
Flack Stuft

Newspapers may say No!l
No! But the doors at the
elasssmass pnbs wide open

&

NEW YORE, July 28.—Ripe plums for
radio publicity are hanging from the
slick mag tree, just walting for the plek-
ing., o far, web flacks gcem to he the
only ones of thelr fribe taking advon-
tage of the current frend which Indl-
cates that the sheets are panting for
radio copy. Nete are i{rylog fto supply
a5 much of the demand as they can,
but the apencles, with few exceptlons,
hava nob tnken advantape of the wlde-
open fleld,

One mag contact man for & major net
told The Riliboard that (n the past year,
raclo spaca In the slicks hind gone up
and up and up. He wasn't able to give
specific Agures, but dld say that the no-
tional weeklies, where formerly ha
counted hlmsell lucky if he hit one in
throee months, he can now be cerlgin
that ab least one of the mags will earry
2 radio plece, from his net, each wesk,
YEstimating just how much space I geb
i an Impossipliity,” he admitted, “But
I do know that scarcely R Week goes Dy
that I don't gel a feature arlicla In Col-
Hers, Saiurday Evening Post, Liberty, or
one of the others.™

Digestzs Open Market

At another web, the mag man sald
thnt he thinlks that the slicks are on tha
muke for good radlo copy that conforms
to the type of article thay run, and adds
that the digests, tco, are looking for ma-
terial. Fillers, feature storles and ex-
cerpta from scripts are all being used.
The ple sheets are in the market for hig
sprecds; the fashlion mogs will take &
pretby gal as a model and give net credit,

{See SLICKS INVITE on page 30)

Spielers at Two
Repped by ACA

PHILADELPHIA, July 20 —Expansion
of the broadeast depariment of the
American Communications .Assoclatlon,
CIO union of alr announcers and en-
gineers, has been announced by R, I
Shipp, seoretary of the union here. In
addivion to a wage hike for the engincers
at WCAWU here, Shipp revecled that the
union has stepped into WLIDB, Brooklyn,
pnd et WWPG, Palm Beach, Fla.

At the Brooklyn station the redio an-
nouncers voted to designate the ACA
as thelr bargeining agency, Radio fech-
nicians at WLIB are currently working
under an ACA contract, Negotiationa for
contraet for the announcers will begln
shortly under the dirvection of Michael
Mignon, ACA internaticnal representns-
tive, and Willilam Bender, ¢halrman of
the New York Clty branch of the broad-
cast department,

At Palm Beach the entire staff has
designated the ACA as {is bargaining
agency. ‘The National Lahor Relatlons

Board has been petlitionsd [or eertifiea-
tion.

The National War Labor Board granted
a wage and '"rate ranpge" hike for the
radio technicinns at WCAU, Mignon and
Charles Smith, of the WCATU staff, han-
dled the negotintions for the WCAU en-
gineers, The “rate range" Increases the
minimum wage from 84850 fto &850
weekly, The maximum wage has been
upped from $72.50 to $82, Periodie waps
increases were ralsed from $1.50 per week
for each siX months of service to $2 per
weelk, Actual wage inereaszes amount to

approximately 10 cents sn hour on the
technlenl pay roll,

The NWLE grant, slened last week, i3
rotroaciive Lo December 106, 1040,
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Prof. Attacks o

And Its Sponsors Getting
Plenty Answers From Nets

Execs Laugh at “Commercial Domination® Charge

CHICAGO, July 28, ~— Freqd Eastman,
professor of biography and drama. &t the
University of Chicago, aroused the ire of
radio row here this week when he_let 11y
a few hard left jabs at radio Industry In
a speech he dellvered at the 13th annuwal
Pastor's Insgtitute snd Edueational Con-
ference on the micdway., Eastman eald
things that were 1ot at all complimen=-
tary to the trade, and its leaders came
back with rebutfals that had him hang-
ing on the ropes, “During the past two
vears,” Eastman said, "radio has been
increasingly dominated by commercial
advertisers, The sustainlonp educational
and religious programs have become
fewer. Many have disappeared from theé
alr; 6tlll others have been pushed around
to undeslrable hours because advertisers
want more time. Many of the advertis-
ers have had nofhing to sell. They
wanted to buy the tlme only to cul down
thelr excess profits tax."

To refute the statement that sustaln-
ing and religious programs have been
pushed around E. K, Hartnebower, Blue's
Central Divislon sales manager, brought
out some typlcal programing examples
in his own net. He pointed out that the
Blue carries Nafiongl Vespers on Sundays
from 2:80 to 8 p.m, (OWT}, a cholce time
that could be sold commercially with
great ease. He also cited the program-
ing of Messoge of Israel and Hour of
Faitk, which this weelk were given specinl
awards by ‘the MNational Federation of
Press Women., He said that radio oper=
ates In the public interest, as wltness
the many commercial programs canceled
durlng the coverage of D-Day and the
national presldential conventions,

At one part of his speech, Eastman
sald thet freedom of radlo means more
than freedom from politieal censorship
gnd means freedom from a&advertising
control of the content of program and
then went on to say that “He who con-
trols the kethook controls the man”
It was thls portion of the address that

aroused the wrath of Walter Preston,.

CES's program director here,
“If Fastman would look into the mat-

ter more closaly,” Preston sald, “he
would find out in & hurry that we op-
erate in the publle interest, convenlence
and necessity. Sponsors don't and can's
contrel our polleles, If Eastman came
to us with a million dellars he couldn't
affect that policy one bit., What he says
is positively funny.” As speclfic cases
of public service alring just to mentlon
a JTew, Preston clted WBBM's Victory
Matines, Church of the Alr and Young
Feople’s Platform. He said he #aw no
reazon to go on and on mentloning
WEBEM-CBS educational programs, The
list, he said, Is too long,

At Eastmen's theory that “Many ad-
vertlsers buy time only to cut down ex=
cess profits tax,” Preston also scoffed.
He sald that even if an advertiser had
no products to sell he was still selling his
name and future trade standing when-he
used radio,

The Mutual Answer

Ade Hult, manager of the Mutual office
here also laughed at Eastman's charges.
He sald that any implication that spon-
sors “censored” radio programs on Mu-
tual was absolutely Iudicrous. He sald
that commercial sponsors today lean
backward {n their attempis to be free of
any charges of commercial censorship.
And he seid the public weliare job done
by radio was made evident by the large
audience depending upon it todey for
news and by the fact that the govern-
ment has uszed it for so many EUCCess=
ful cempaigns to speed the end of the
WAaT,

At NBOC, high ranking officlals have
opinlons similar to those voiced by the
Blue, Mutual and CBE execs, All seemed
to agree that Eastman was saying things
for which he had no proof. All won-
dered how come the Unlverslly of Chi-
cago, with its high-standing reputation
at stake, eould condone such a speech.
In fact, one NBC exep polnted out that
the university uses radlo for its Chicago
Round Table and for its Mutual Network
Human Adventure series, both of which
are gtrictly public service,

oy P S g e ey

Chi School Meet Hopes To
Correct All Ohio

State Aches

CHICAGO, July 280 —Everything that
the spring of 1944 Institute for Educa-
tlon by Radlo In Columbus, Q., wasn't,
the eighth annual meeting of the School
Broadcast Conference here, October 23-
24, will be. Where the Institute was the
subject of much condemnation by radlo
execs and educators, alrendy George Jen-
mings, radlo director of Chicage's Board
of Education, who will be director of the
conference, has recelved letters of pralse
froam radio and educational leaders who
have applauded his plans for the Oc-
tober conference,

One of the chief complainta about the
education instlitute was volced by those
who sald it hed nothing instructive to
offer to either educaters or the radio
Industry. They sald it was primarily a
rehesh of old stuff, with bigwigs hold-
ing the floor glving long speeches and
leaving oo time for discusslon from the
audience. These same people zald that
sinece there was no meeting of the minds
(such as a discusslon from the floor
would bring about), nelther the educa=-
tors nor the radlo chiefs In Ohlo bene-
flted. Jennings, who was at the Ohlo
Institute and heard asll the complaints,
has profited by what he learned there
and has planned his October conference
In Chlicago's Morrison Hotel to be just
what the Columbus clambake was naot,

Experts’ Wind

The Institute For Educatlon by Radlo
had speech after speech by so-called ex-
perts who talked on and on untll the
wooden chairs in the sesslon rooms felt
as if they had seate studded with spikes.

At the School Broadeast Conference there
will be no long-winded speeches, Jene

nings says ha wants to make thiz a
participation conference, with the word
participation underlined. Therefore each
sesslon would be under the chairmanship
of one man,

Lyman Bryson will act as moderator.
He'll propoze a glven problem, and at
the end of each sesslon sum up points
cavered. As soon as Bryson has presented
the topic of discusslion it will be thrown
open to the floor. Questions will be posed
by the chair, and experts quallfled to
answer will do Just that. Then anyone
can have the floor, the only stipulation
being that he or she must not take too
much time and thereby monopollze the
proceedings. Jennings believes that with
this plan, a teacher from Podonk will
have a chance to pop a few guestlons
and go back home with the answers,
knowing something about the wuse of
radio in education. '

600 Expected

About 600 education and radio bigwlgs
are expected at the cOnference. With a
cross sectlon of a good representation
from each field, 1t 15 felf here that hoth
&ldes, using the floor discussion procedure,
will have a chance to alr thelr views,

A glance at some of the sublects to be
presanted at the conference indicates
what radio and education should galn
from the conference, First sesslon will
discuss, under the hoard heading of
“The Philosophy of Radlo Education and
Classroom Radio,"” such polnts as: “What
Are the QObjectlves of Radlo's Use By
Educators?

“What Is the Place of Radic In the
Classroom?" Can local statlons and nets
assiet the teacher? Second session will

n Radio | RADIO REVIEWS

Furlough Fun

Grand Ole Opry

Reviewed Friday, 9-9:30 p.m. (FWT),
Style — Variety, Sponsor — Gilmore Qil,
Agency—Ruthrauff & Ryan., Station—
NBC Coast on KFI, Los Angeles,

The new show has several changes,
the greatest of which is the move-over
Iromn movelty muslie by Splke Jones and
His Oity Slickers to Western swing by
Spade Cooley, Caooley's band 15 known
as the barn dance gang, bubt on the
air It has the high-falutin titie of Rilders
of the Silver Saddle. Larry Eeating
steys as announcer, and George Riley,
comie, opened the series but bows out
to make a comp tour. Jimmy Dodd is
the commercial singer, and the Paul
Tayvlor Western Cholr is new, Beryl Wal-
lace, Earl Oarroll beaut, contlnues as
emsen,

Program follows the same format as
under the Spike Jones baton, with Misa
Wallace Interviewing servicemen recently
returned from combat duty. On opener
she had a marine sergeant who had put
in six years in the service, had scen
battle on Bouganville but was “wounded”
by a malarial mosguite; an alr corps
navigator from Culver City, and a sailor
who had salled the route to Russia.
Bays read their lnes well. Mizs Wallace
could use mora sincerity in her velce,

Cooley has swanked up his ork, Using

a harp for leading off, the Western
swing gets In mneatly, On Tumbling
Tumbleweeds, maestro’s fiddle and

“Pedro” DePaul's accordion are featured.
Steel Guitar Rag was more like Cooley
dispenses, Accompaniment for the Tay-
lor Cholr is also oufstanding. More of
Cooley’s pralrie pastiches could be used.
Keeting's announcements and Dodd's
vocallzing of the commerelals are effec-
tive and pleasant, Sam Abbott,

House of Horror

Reviewed Monday (26), 10:30-11
p.m. Style—Drama, Sustaining on WMAL
(Washington].

This chill show preemed over WMAL
a few weeks ago and eclicked nicely
right away. Good location and lack of
competish gave It a head start, and
plenty of blood-bathing has kept it
poing. Robert Spler, New York free-
lancer, furnishes script which is played
by all-local cast. While occaslonally
acting leaves something to Te desired, lo-
cal company usually puts over the
gruesome stuff grimly enough and, be-
sldes, If enough blood is spllled the
listeners are willing to forgive.

On show caught two young war
workerns looking for lodglng find a room
In a ramshackle house In the suburbs.
A vempire gets to work and takes enough
plasma from the varlous characters to
put the Red Cross on its feet, Mystery
comes to & logleal conclusion, and the
script holds up well,

Ccne of the best features of the chow
Is its sound effects which are handled
by Link Diamond. Members of the
cast, who play varying parts with each
week's stanza, are Martha Smith, Margo
Stevenson, Claus Bogel, Harold Stepler
and Bost West. Gordon Hubbell an-
nounces, Caskie Stinnett,

cover the administrative problems of the
use of radio by schools, Here 1t would be
brought out why some educntors use
radio as & means of producing programs
for thelr own use and why others use it
as a publlie relatlons medium., The pros
and cons of each stand -would be alred
thoroly.

Ba far, to Just mention a few, Jennlings
has received letters of pralse about his
plans from H, B, Summers, Blue's man-
ager of public service; Elizabeth Goudy,
visual aid speclalist of the United States
Office of Education; Jal McCarty, di-
rector of radlo for Wisconsin Unlversity,
and Bob Hudson, well-known Rocky
Mountain broadecaster, MoeCarty's letter
wns typlegl. In one part, he sald, "I
ke your program very much and would
like to shout & geod, loud Amen.”

For the final sesslon Jennings hopes
to have Dr. Ernst Melby, president of
U. of Montana discuss "Educational
Radlo and Television Look to the Fu-
ture.! Even Dr, Melby, with such an
all-embracing topic will be limited to 15
minutesd In a three-hour session, The
ifﬂ of the time there will be participa-

on,

Reviewed Saturday 10:30-11 pm.
Style—Earn Dance. Sponsor—=R. |, Reyn=-
olds Tobacco Company (Prince Albert To-
bacco). Agency—William Esty & Co.
Station WEAF (MNew York) and MNBC.

For 10 vears Prince Albert has been
sponzoring this mountaln-music session
and at no time in its Nashville carcer
hias it been more successiul at making
‘em tune In than now.

Of course, the yen for tall corn on the
alr is on the way up and this alone could
account for the Grand Ole Opry pull,
However, the show has something besides
the general mass yen for Iolk stuff, It's
g fast-moving hall hour, with so much
talent that it's mo wonder that it rea
guires a square dance to keep ‘'em
straight.

The Duke of Paducalh emsees the alr
plteh and does it with a zing that sets
the pace for the entire show. When the
Duke swings back to being Whitey Ford
he pushes the show right along with hils
mandolin., He knocked around, with
plenty of boogle, Twelfth Street Rag, the
evening caught, and yet made it sound
llke it helonged on a barn dance eeg.

Star of the show iz still Roy Acuflf,
who wasn't heard the night caught,
The Old Hickory Singers cdid an arrange-
ment of Lamyp Lighting in the Valley that
really was a sweet plece of vocallzing. The
Smoky Mountain Boys tore the top off
of Mountain View and towards the end
colleeted plenty with a typical folk hymn,
Oh, to God's Unchanging Hand,

Following the wariety show formaula,
the opry house had it blt of drahma
somewhere about its middle, It was typl-
cal hillbilly effort by Rachel and her
bashful brother, Oswald. It was pood
fun and it sold the OWI plug subjlect of
the moment, “Don’t travel.”

Packed into the half hour, besldes the
attractions fouched upon In detail, wers
a square dance; Eddie Arnold, who did
an okay I'll Be the Same; Jimmy Riddle,
who didn't hurt Bye, Byas Blues, and
Cousin Minnie Pearl, the Grinder's
Switch gossip, whe carrled a few tales
to the airing.

The amazing thing about the Grand
Ole Opry 15 that ts’ alr half hour
stretches as much as 16 does, It's amazing
how much can be squeezed Into 30 min-
utes, including the commercial, which
in thls alring was cut to a2 minimum.

There are a number of top folk airings,
but there's a little more of the Southern
corn to the Nashvilie “swing your part-
ner” trick, which is what makes Prince
Albert amlile as it pays the Dbills for the
18th year, Joseph Kaehler.

Service Stars

Reviewed Thursday, 7:30-7:45 p.m.
Style—Interview series. Sponsor—Auto-
mobile Club of Michigan, Staticn—\WW|,
Detrait.

Show 15 a novelty interview with the
familles of servicemen, worked with a
mobile unit, Ty Tyson, so well known as
& sports announcer locally that if gives
him a good entree to any home, picks
homes with service flags to get the Ine
terviews, '"The material s recorded, to
meet war-time precautlons, and run off
on the next evening's program.

On the show caught, three Interviews
were used, two with mothers, and one
with a mother and sister. First one, a
Scottish woman who was & bit nervous
at firsf, ultimately got such an assured
pride she talked Tyson right off the alr.
This, and the obvious sincerlty of re-
petition that would be eut out of &
escript, pglves the interviews a moving
charpcter, giving names and addresses
Elves local flavor.

Tyson directs them to bring out human-
Interest faets about the boys and thelr
Inmlily's pride in them, Using capsule
Interviews, he gets enough varlety to
sustaln Interest for the guarter hour.
Ending of the interviews seems to be
handled too abruptly, however. ‘Three
announcements for the sponsor are used.

Hawiland F. Reves.

Trenton Joins NBC

NEW YORK, July 31.—WTTM, Tren-
ton, M. J., becomes an NBC affiliate ef-
Tective tomorrow. BStatlon is owned bY
the Trent Broadeasting Company and
operates with 1,000 watts on 020 ke It
Will be a basle suppementary station,
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4 GBS salutes the
[| winning stations

in Billboards survey !

U.S. stations on the CBS Network won 11 citatiunia; more than the awards to stations on Networks C&D.

out of 21 in Billboard’s Annual Station Promotion The awards to stations on CBS included 1 first, 1
Survey for 1943. second, 2 thirds, and 7 special cilations.
A station’s stature is measured not only by its facil- The number of stations surveyed should satisfy the

ities and the programs it carries, but by the skill with  most fractious researcher as a sound symptomatic same
which it persistently endeavors to keep those facilities  ple of the promotive enterprise that is so useful a by

and programs no secret. product in any network, eapeciaﬂ}r to the
111 stations were studied inThe Billboard’s survey.  radio advertiser.
Of 21 final citations in the United States, stations on To the judges, a hearty respectful bow. To &4

the CBS network were awarded elevenn—or 120% more  the winning 11 CBS stations, shown above, our
than the awards to stations on Network B, 450%  proud and hearty congratulations!

this is GBS ...the Columbia Broadcasting System...
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WE BOW

- WITH THANKS

For Billboard's
Promofiondl Award!

The policy of constantly publiciz-

ing our station so as to benefit

both the listener and the adver-

tiser has again paid off.

proud to be known,

We're
through

printed word and deed, as “Prime

Promoters at the Border” in this

great Detroit area.

J. H. McGillvra, Ine.

Represontative

5,000 WATTS

DAY and NIGHT
800 Ke,

"MUTUAL BROADCASTING

Managing Dirceler

SYSTEM

NEW TYORK, July 29.—Harry
Rauch, Blue magazine contact,
rumored golng to Y&R as Lester
Gottlieb's radio flacking assistant.
. .. Blue 15 said to be considering
putting Quiz-Kid Harvey Fishman
on the air as a regular children's
commentator. After the job he
did on the Democratle Conventlon,
they are all set to put thrua a
Children's Side of ithe News pro-
gram. ., ., NBC readying a 50-weck
tele coumse for its central division
engineers. . . . Tro Harper, WOR
newscaster, has left to join the
marines. He reports to the oifi-
cer's school at Quantico, Va., In
the latter part of Augusk. . .
Ameriean Television BSoclety is
planning & video lab to produce
non-commmerelal shows over exist-
ing facilities wherever they can
get them. . . Mpurice Hart,
WHNEW announcer, is pinch-hitting
for Ed Herlihy on Raymond Gram
Swing's Blue show.

w L -

Keystone Broadcasting System  has
added three stations, WJIM, Clarks-
ville, Tenn.; KROS5, Clinten, la.,, and
KWFC, Hot Springs, Ark., all 230
watters. . . . Moe GCale has signed
Licut. Col. ]immiec Stevenson, ex-W|R,
Detroit, writer and commentator re-
cently discharged from the army. Un-
derstood that Gale is dickering with
the Blue to spot Stevenson as a military
analyst on a co-op basis., ., . . Lyman
Bryson, CBS educational director, along

with Louis Finclstine and Robert Me-

Iver, has edited “Approaches to World
Peace,’” soon to be released by Harpers.
. « « Les Damon, ox="Thin Man,” in
NMcw York on leave from Camp Sichert,
Ala. He visited the scene of his former
crimes Friday (28). ... KPHO, Phoonix,
Ariz,, is the latest addition to the Blue
wob, The 250-watter’s affiliation be-
comes effective August 15. . . . before
the Canadian Parliament ends its scs-
ston In mid-August it will appoint a
full-time chairman for the Canadian
Broadcasting Corporation. Job will pay
$15,000. . . . Robert Armbruster will
fill in for Donald Voorheces when the
“Telephone Hour” (NBC, Monday,
9-9:30) goes to the Coast for four
broadcasts starting August 7.

CHICAGO, July 20.—Hlldegarde
will broadcast her Ralelgh Room
program from NBOC's Detroit sta-
tion, WWJ, September 12 and 10.
From Aupust 8 thru September §,
she will alr the show from the
Presidential Hoom of Washing-
fon's, Statler Hotel, marking the
first time tho alring has originated
in a night spot, . ., Skip Farrell
hag just had hls contract for
WGN's Swing's the Thing show re-
newed. Show might go Mutual
in fell. Farrell, now under per-

'sonal management of DBerle

Adams, 8 one of busiest singera
in town. He ls heard on many
radio programs in town and is
booked to appear Beptember 8 at
the Paramount Thenter, now
Rinlto burlesque theater here, sec-
ond week after house becomes
movie and vaucde center,
* L L

Shep Chartoc, WBEM director of pub-
licity and special events, In New York
for week. . . . Virginia Smith, secretary
te WBEM's production manager, bea-
comes assistant traffic manager August
1. . + « Blue's “Hello Sweetheart’’ pro-
grami, now heard on 123 stations under
sponsorship of Cum Laboratarics, will
use full net for same sponsor starting
Sentember 16. ... WEKB not airing tele-
vision programs this week while trans-
mitter repairs arge being made. . . .
Mewcomer to NBC's “Woman In White"
scrial is Beverly Taylor. . . . Robert
Ewing, former supervisor of Blue'’s sales
traffic office here, now assistant to
G. A. Vernon, division's research man-
ager. . . . Effie Cooke mew continuity
writer at WEBEM. .. . Robert Armbuster
will replace Donald Voorhees as con-
ductor of Bell Symphony on NBC when
show moves to Hollywood far four wecks
starting August 7.

PHILADELPHIA, July 29, —
Adaolph Strauss, ad manager of

Pep Boys, auto supply chain, for’

the past 20 years, has resigned to
open his own ad agency. Wil
eontinue to handle the Pep Boys
account, and Tom ¥, Harkins,
whose own ageney serviced the ac-

. e

FIVE-WAY PICK-UP

count, will join Strauss as an &s-
sociale, ., . . Frod Webber back atb
his WPIL announcing chores aftey
helng out several months to pgal
over a mitjor throat operation, .
Franklin Evans, Ack Seanlon and
Jack O'Rellly, of the EKYW an-
nouncing stnff, started their alr
careers as NBC page boys In New
York, . . . Zellsa Drake Harper's
women's shows on WIBG adds
Florence Hanford, home ecollo-
mist, Ifor the Philadelphia Elcc-
tric Company. . , . Walter Evans,
V.=1. of the EVEELH'IE,'I'WHSE radlo
statlons, lecturing on Electronies
in the Posi-War Period for the
school hoard's radio workshop.
W i g

WIP's Howard Jones takes aver the
“Man From Nevins" (drugstores) bond
giveaway now on WPEN. . . All
WAC recruiting programs have been
dropped from local radie schedules by
the station managements in  protest
against paid advertising going to the
newspapers. . . . Arthur Simon, WPEN
general manager, back August 1 from
a MNew Hampshire vacation. . . . Rus-
sell Gray, KYW's staff photographer,
back on the job after an Illlness of
several weeks, . . . John Webster be-
ing auditioned by WCAU for a hoof-
fo-hoot account of the harse races at
near-by Garden State track.

HOLLYWOOD, July 28. — Ken
Niles new announcer on Charlotle
Greenwoad show, . . . Sam Hayes
takes hils annual vacation July 31,
Buddy Twiss subs for him on the
newscasts. , , , Nate Tults, Coast
head for Ruthrauff & Ryan
Apency, in New York for vacatlon.
» « ., Carole Mathews, former COhl
radlo thesp, has been signed to a
long-term contract at Columbia
atudios. . ., , Peter Dixon a Bluc
summer-replacement procducer.

I E ] E S

Carolina Cotton, cowgirl warbler, has
joined the Hollywood Barn Dance as a
permanent member of the troupe. . . .
Harry Von Zell will sub for Truman
Bradley on Sereen Cuild next week when
latter has tonsils yanked. . . . Goorge
Burns and Gracie Allen wvacationing in
New York. They'll return here in time
for their show which tecs off August 15.
« «» » Everson Foote, head of Foote-Cone
& Belding, in town for a looksco at radio
propertics. . . «» Vera Vague's new two-
recler for Celumbia will be titled “Sho
Snoops To Conquear.”

L3 L3 E

Edwin Buckalew, field manager
of station relations for CBS, is
making tour of West Coast affil-
iates. , . . Louis P. Lochner, NBC
commentator, heads for San Fral-
cisco Aupust 8 for two weeks. . . .
Cotton-Seed Clark will record his
Brushwoed Poems for Decca . . .
Second Whistler for Columbia will
be titled Darmant Account, . | .
Gordon Jenkins took over the ba-
tonlng on the Johnny Mercer
show when Paul Weston was
bedded with the flu. . . . Phil
Hannoa, ether warbler, takes a
dramatic rele at MGM In Airshop

Squadron 4. . | . Don Ameche
planning new alrshaw,
# LY £

MINNEAPOLIS, July 20.—A. L.
Joscelyn, peneral manager CBS-
WCCO, played host to 150 mayors
of Mimmesota towns at the fAfth
annual feast sponsored by station
connection with  Aguatennlal
Week, This year it was outdoor
barbecue at parade pgrounds
Wednesday (26). . . . Bee Baxter,
Jemsaee of EKSTP-NBC Household
Forum, on four-week holiday. Her
place being taken by Ellen Pennel,
Fillsbury IMlour Mills; Frances H,
Satterlee, Consumer Interest Di-
vision of Minneapolis Defense
Counell; Mnartha Logan, 8wliit &
Company, Jeanette Campbhell,
Minneupolis Gas Lighi Company,
and Allce Bennctt, Minneapolis
Star«Journal and Tribune.

S L L3

Leone Smith, scerctary to WDGY's
manager, Lee Whiting, off to North
Country for vacation. . . . Don Robert,
CBS Midwest sales manager, threw
cocktail party at Minneapolis Club to
introduce Bob Buckley, assistant sales
manager for CBS Midwest, and Haoward
Keefe, recent addition to CBS Mid-
west sales division replacing Dudley
Faust, now in the marines, '
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Webs Start on Tightening Up

As Ad-Honeymoon Nears End |

(Continued from poage 4)
the NABR's or the Proprictary Association
claims of product effectiveness, and will
be sliced ta the bone and phraseology
will have to conform to the most exacting
stendards of good toste,

Blue Mulling Change

The Blue has been mulllng a revised
approach to proprietaries tor over a year
and, tho no definite decision has heen
reached, the net Is expected to follow the
NEC pattern, Blue has e number of drug
atvounts which have beon glven some
leeway in the past, ad agency execs palng
out, but the net now Ifeels that it is in
i poeition to put its foot down and say
what 1t wants and cdoesn't want. A
definite statement is expected within two
months,

hMutual, secording to one of its high
cxecs, i1s pgetting ready for considerable
“ohanpes and refinements" in its code.
At prezent, MBS {ollows clqgsely the Pro-
prietary Association principles closely,
changes are expected to be heyond the
PA code, In the middle-commercial field,
MBS will stick pretty much to its present
principle of okpying them only when
ihey can safely be integrated into the
format of o show, When a program mood
cannot stand breaks, the commercials
are out. The web announced this week
that, effective January -1, 18945, cow-
citchers and hitchhikers arc out.

Miller MeClintock, MBS prexy, sald
that the net continuity acceptance prob-
lem has been lesscned considerably in
the past four years by the sklll and
awareness shown by the ad agencies,

At CES no majar changes are in the
works, with close adherence to the
standards Paley set down nine years ago,
and with the decislon to ellminute cow=-
c¢alchers and hitchhikers. This latter
move, announced September 20, 1543,
becomes effective QOgtober 1, 1044, The
only changes that have been made or
wlll be made are the minor ones in edi=-
torial judgment.

CES Changes With Times

Txplained one high CBS exec: "“As
sltuations change, so must our detailed
policles change, What we decided upon
in 1935 was & broad outline, From thers
on .its applicatlon depended and con-
tinunes to depend upon the sume type of
thinking that a newspaper editor poes
thru when a matter comes up that re-
culres emall revisions of polley. For in-
stance, in 1835 news was hardly the

WTR Mid-News Ban
OnCommercialsGets

Okay Reception

DETROIT, July 29.—Following a flood
of ppproving letters from net officials,
agencles and sponsors on the recent WJIR
ban on middle commerclals in news-
easts, Leo J, Fitzpatrick, vice-president
and general manager of the station, made
8 jurther maove thls week In announcing
that newscast ecommerclals, effective
September 1, will be limited to a two-
minute periogd per 16-minute show. The
new rule allows an opening plug of not
more than 76 seconds, and a closer not
cxceeding 45 seconds.

The ovder 1s considered more restrie-
tive than the NAB code, which allows
34 minutes in the gaytime and 2 1/6
minutes at night.
| Several agencles are taking sdvantage
faf the middle commereial ruling by an-
nouncing that the sponsor "now brings
you 15 minutes of uninterrupted news.™
One advertiser, Auto Owners' Insurance
Company, was so plenséd with the mid-
commercial ruling that it jumped the
gun and put it into effect on its shows
Immediately, Several others will do the
same before the October 1 deadline.

Rem Sponsors CBS News

NEW YORE, July 20 —CBS has landed
the Maryland Pharmaceutical Company,
maker of Rem, a eough remedy, as spon-
#ors for Bob Trout, newcaster. Sponsor=
ship begins Septemhber 23.

The Bob Trout ghow (Saturday, 8:55-7
Pm. EWTy will be the first of a serles
In an extensive campalgn thru 10 key

CBS stations, Joseph Kaiatz Company s
the agency.

factor It ls now., As o result, we did not
think 1t necessary to wmake specilic
recommendations coverlug . Today we
find that it is p vitul part of our opera-
tion. Consequently we have had to cut
proprietary commerelals on news shows
io the barest minimums, We feel It bad
taste to tell some relative of o service-
man, Immediately after the report of a
costly battle, that “Blotz's Pills cure all
and that taking them will win the war®

Yitamins an Ache

“In the ease of vitamins, too,” he said,
““we have heen forced to change. When
we formulnted that code vitamins were
unknown commercially. Teday they are
& 81,000,000 industry and bip radio ad-
vertisers, Wa haven't yet decided whether
they are a food or a drug, What we are
doing is to reduce clalms {o a polnt where
no one can say that his vitamin product
will cure all ills and make a new man
of you."

The reasons for the shifts outlined
above are part of n policy currently belng
lald cdown by the webs, The nets fear
that the end of good will and the return
of product-selling will catch them with
thelr bars down. If they can establish
and held stringent codes, codes with
precedent behind them and established
far enough In advance, sponsors anxious
to pet the past-wiar maorkets won't be able
to establish beachhends at radio's ex-
pence. In time of head-long battles for
blz, serambling sponsors have been
known to knock down barriers if they
are not bullé firmly enough.

Also several net biggies querled foar
that despite all the rosy hopes radio may
have to scramble for accounts, When
and if that happens, they sy, sales de-
partments are liable to tell the agency
and sponsor that they can hove any-
thing thelr little hearts' desire, The
only way to stop that potentlally danger-
gus handle s to get the fences up and
get them up guick. One exampie of fast
maneuvering that they point, to is OBS's
announcement, Septemhber, 1843, of a
new cowcatcher and hltchhiker policy
that poes into effect this October. If it
takes a year to nix hilchhikers, what
would it fake to pget tough with blue-
glty claims in business-shy times?

The wind is blowing somoething new in
radlo advertising. It points, according to
some In the trade, to tough copy stancd-
ards on the part of the nets, and that,
they say, is all to the good,

CONGRESS MUST RULE

(Continued from page §)

state of law, however, It is not clear that
the commission has elther the duby or
the power to disapprove of a transfer
merely because the price is inordinately
high—even tho it may be deduced that
A substantial value may be placed on the
frequency. In the ahscnece of & clear
congressional policy on this subject, we
thought it best to draw the malter to
the attenion of your committee.”

Fly pointed to the fach that one local
station wus recently sold for a half mil-
IHlon dollars (WINX, Washington, Irom
Lawrence J, Heller to Tugena Meyer &
Company} and that regionals are selling
for & mlilllon or more to substantiate
his clalm.

Radio men here say that the FOJ ac-
tlon will probably precipltate direct ace-
tion by Congress and that the policies
laid down will follow the commission’s
thinking,

AP IS NIXED

(Continued from page 4)

Free Press policy In using its rights as
in AP member to enforce a policy of re-
strietlon of news on the alr, thus ap-
parently insisting on property rights in
news, BSome tadio men did not belleve
this squared with the position taken by
John 8, Enight, publisher of the paper,
a8 president of the American Newspaper
Publisheras' Assoclation, In support aof
freedom of the press, whiclhh was reflected,
largely thru his Influence, In the Re-
publican plank,

Entire afTalr was a shoek to both press
and radlo cireles, in ns much &8 WJIR,
the principal station affected, and The
Free Press have been traditionally
friendly for yeara.

FORT WAYNE, INDIANA
A Westinghouse Station

To this grateful acknowledgment, expressed by the
entire stafl of WOWO, we add our sincerest thanks
to all those who, because of their decp interest in
advertising and Dhroadecasting, served as judges and
granted WOWO the serics of Awards and Recognitions
presented here...

PUBLICITY
Billboard 1944 Radio Publicity Survey. In this
Radio Editors’ Poll, WOWO was {irsL in its area,

PROMOTION

WOWO won second place among all Clear-
Channel Stations, Billboard Promotion Survey,

PROGRAMS
WOWO won First Award 1943-1944 Institute for
Education by Radio, Ohio State University, for
family-type programs. Abe Andrews®.

SERVICE " |
Institute for Education by Radio, Ohio State

University, 1943-1944 Award — Tom W heeler.

WAR-EFFORT
“Proudly We Hail” 1944 Honorable Mention,
Institute for Education by Radio, Ohio State
University.

MERCHANDISING
Quaker Oats, Honorable Mention, All-Station
Coverage.

*From WOWO Cradle Of Stars Aundition Transcription
Library.

Again, the staff of WOWO appreciates this oppor-
tunity to call the foregoing to the attention of all
adverlisers,. and incidentally, if you'd like to get in
tunc with some of the enthusiasm and spirit that
feature the day-to-day operation of WOWO, listen 1o~

“Hoosicr Hop.” It’s on the Blue, every Saturday night
at 11:00 P.M,, E.W.T. |

I w )

FORT WAYNE

uf :'i oereird wnlf oy ::,.f:ll I divaitiem

WESTINGHOUSE RADIO STATIONS Inc

WOWO » WGL « WBZ » WBZA » KYW + KDKA
REPRESENTED NATIONALLY BY NBC SPOT SALES
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TALENT COST INDEX

FEATURE Of BBC Segments
M-t
: . ; I (Continued from page 4)
Based on “FIRST FIFTEEN?” HOOPERATINGS for weekday daytime and the Longon- Colunn; w00, Precetia & ghod
SFIRST TWO™ Saturday a.m.’ers ; example indicating increased popularity
of BBC shows. On June 14 this show, a
VOL. 1. No. 9D news and round-fable format, was used
(REPORT ‘IULY‘ 1944) by 1% statlons in this country., Now It is
i | used by 31.
WEEKDAY WEEKS COsT . s
DAYTIME  HOOP- TO NET & SPONSOR TALENT PER Fduestignals Use HRG
PROGRAM  ERATING DATE NO. STA. OPPOSITION AGENCY & PRODUCT  COST POINT Tven the educationsl stations in this
: area are startlng to use BBC programs,
MA PERKINS 7.6 116  ©€B3 67 Wﬂl}:f{;ls Exchange— DMEEFHE- Pf f-‘n‘r-1 $1,800 $171.05 | WBEZ, FM station of the Chicago Board
e EmALSengie (Ol of Education, will broadesst, starting
Sketches in Melody— Beptember 18, a dramatized series of
NBO Great Lives transeribed in England by
the BBC for the speclfic use of the B. of
RIGHT TO The High Places—CBS Compton Adv. P. & G. 82,250 $300.00 | T Station.
HAPPINESS 7.5 943 WBC 130 Localz—MBS (Ivory Soap) Other Chleago stations using BBC pro-
Appointment With grams are WBBM, WGN, WMAQ and
Life—Blus WCFL, WCFL not formally affiliated
with any nel, uses elght BBC shows eac
YOUNG WIDDER Raymond Scott—CBE Dancer-Fitz. . H, Phillips $1.600 $213.33 | week ¥ § .
BROWN 7.5 301 NBC 136 Owverseas Reports— gerald-Sample  (Phillips' Milk )
Blue of Magnesla) To improve the beaming of programs
e AT A alred to North America from 9:30 p.m.
arion o 12:46 am, (EWT) daily, the BBC July
28 began to use lts Leopoldville, Belglan
EPPER YOUNGC'S Appointment With P. & G, 82,660 ¢353.01 | Congo, transmitter,
II: AMILY 7.3 410 NBC 79 Life—Blue D-r.8 (Camay, Ivory 3 Previously a BBC signal from England
Nazhville varietles mﬂkﬂ'ﬁ} had tﬂ’ 12855 tl‘tt'lt tho heart of the MEE=-
MBS : m:th.;:] ldlstui:lhmg:a area 5!11 Canada before
reaching the United States. Now it is
Bright Horlzons—OBS sent south from England to Leapoldville
Bob Trout—CBS and then north-northwest to Amerlea,
thus evading magnetic fields,
BIG SISTER 6.9 230 CE8 13T Various—NBEC Ruthrauff &  Lever Brog. $2,500 $362.32 .
Glamour Manor—Blus Ryan (Rinso) BEC Not Competing
Hank Lewson—MBS When told that some (a very faw)
radio execs wera wonrylng ahout the
_ increased use of BBC chows in the United
WHEN A GIRL Fun With Dunn—CBS Bentond&Bowlea General Foods $2,300 343,28 | States, Willlam Newton, regional director
MARRIES 6.7 163 NBCU T4 Terry& Plrates—Blue (Baker Choo. & of the corporation, sald that such worry=
Safety Leglon—MBS Dlamond Salt) ing was sllly., He said that English and
American broadcasters were operating to
| bring to each other's ecountry, messages
DREAKEASS AL » 4 Blue 177 g&“ﬁi E-:i “ﬂfﬁ, E&Eﬂt;t& Elfllﬂgg $1500  $234.38 | 1o bring about greater understanding be-
SARDI'S (Kellogg's) 6.4 120 lue LG RaL Har (Pep) tween the two countrles. He sald thag
Handy Man—MBS BBO's form of publlc service operation
T = = T e could never compete over here with the
BACKSTAGE WIFE 6.3 403 NBC 136 B'way Matinee—CBS wncer-Fltz- . L, Watkins 81, 277.78 | Amerlean networks. “To think that BBC
ACKSTAG Walter Compton— gerald-Sample (Haley's I:[DE.-: ¥ iz doing anything but trying to bring
MBS Dr. Lyon's about a mutual understanding between
Ethel & Albért- Toothpaste) our two countries is allly,” he sald. “Your
Blue War Department knows that, So do your
OWI officlals.”
T the recent charge made In New
KATE SMITH _ Varlous—Blue Young & General Foads $5,000 $793.65 | York that lsteners in England are not
EPEAKS Eks 282 CES 115 Boake Carter—MBSB Fublecam {GTE:F'EHU!FE.\EE:- re-ceiv;[ug a8 many American Programs &8
Words & Musle—NBC we over here are recelving BBC shows,
Newton answered by saying that ths
claim was unfalr and must have been
OUR CAL . i?&“l%ﬂis_ﬂﬁg DF.S Anaoin 81,750  $282.58 | aqe by heasty, ill-Informed thinkers,
- SUNDAY 6.2 b e “““BMHE Newton sald that if the number of broad-
Service ds— cast hours, the Tacllitles and the need for
galvemmentul messages of the two coune-
LIEE CAN BE Local Shows—NBC . Compton P. & G. $2,600 $409.84 | iries were examined, it would be seen
200 CBS 635 Baukhape Talklng— (Ivory Soa that in proportlon BBC was carrying as
BEAUTIFUL 6.1 v 11‘:111:& B = y Soap) muég:u. if not more, stuff from here,
- as they were sending to us.
| News—MBS Befora the war, Newton sald BBC used
about 12 different services from which
HELEN TRENT 6.1 557 CBS 131 PFarm & Home—Bluo amerlcan Home $1,800 £295.08 | the British listeners could plck at any
Service Bands—NBQ D-F-8 Products eiven time. Now, hecaouse of air-
Service Bands—MBEB (Bisodol) rald precautions, only two services ars
user.'?l. He sald they were operating in
= England Just as we would have to oper-
AUNT IENNY 5.7 482 CB8 53 gﬂngE&ﬁl _HB%?IB R&R, I’“F&’fﬁﬂﬂ‘ 82,200 $£385.96 | awe if we had only two nets broadeasting
Wahe}:;;’a Yr, Idea~— P 17 hours a day, with all independents
MBS : off the air. Proportionally, therefore, ha
reasoned, the balances might be tlpping
in favor of the Amerleans.
397 NBC 136 Time Views Nows— . Dancer-Fitz.  Bayer $1,800 . $280.70
I LGEEHEH JONES 5.7 Ble gerald-Sample (Asplrin)
Various—MBS
| Raymond Scott Show
—(CBS
317 NBC 136 B'way Matinee—¢BS D-F-5 C. H. Phillips 81,750 $318.18
SIELLA DALLAD 2:3 Don Norman—Rlue Toothpasteete.) ’ CAPITOL RECORDS
. Johnny Neblett-—MBS and other Record Companles use
Saturday Daytime Programs I- s 34t VIRUAL racid of . iona
- - s e jus
: Consumer Time—NBC B, B. D, & O. Armstrong 82,600 4545 hits of over 100 publishers, p
;EEAA.I‘}ER e 5.5 147 CBS 134 Playhouse—BLUE (Cork) $454.55 old favorites. Includes lead sheets
I * Hello, Mom—MBS3 and lyrics of chorus.
Samples free.
ETARS avﬁn Service Bands—NBO Horenson & Uﬂ'.ﬂﬂrl'ﬂ-iﬂh EE.EIUD $512‘32
HOLLYWOOD 3.9 268 UBE 49 Atlantle Spotlight—
MBS
Toecals—MEBS

Farm & Home—Blus

Tha average daytime program rating Is 3.9 as against 4.3 from
last report, 4.7 a year ago., Average sets-in-use of 13,1 as against
15.1 last report, 13.5 a year ago, Average available audience of 69.2

as against 70.5 last regcrrt, T1.2 a year ago. Sponsored netwark hours
reported on number 8334 as against E415 last report and 645 a
year ago.

doing work for FRANK

Ny
SINATRA, EDDIE CANTOR, 8x10

GUY  LOMBATRDO, TLEN ;
l GUY O] ] HELEN 50—%4.13

The “"Talent Cost Index™ is protected by the copyright of The Billboard and infringements will be prosecuted, low a3 ¢, Wrtts fnﬂﬁ:;tliiﬁ n.100—$6.60

MOSE& PHOTO BERVIOE, 166 W. 48, N, Y. 18
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Big Aggie says
"THANKS"” | il
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“Best Buys™
JULY JUNE
FProgrant TCI Hooperating Program TCl Hooperaling
Mo Perkins Me Poerking
(CB3) ........5171.00 7.6 (CHBE) ..vwese.Bl6£42 78
Young Widder Ma Perklns
BEOWH: o rivani 213,33 7.5 (NBC) siiiviss 200.00 6.5
Areaklfast at Sar- Toung Widder
dis (Eellogg).. 23438 6.4 Brown .ec..sss 316.23 T4
Backstage Wile .. 277.718 6.3 Breakiast at Sarw
Lorenso Jones ... 28070 0. tdi's (Eellogg).. 21701 G.9
Qur Gal Sunday.. 282.68 62 Helen Trent .... 240.00 7.5
Helen Trent ..... 2p5.08 6.1
Right To Happls Cour Gal Sunday 241.67 7.2
TLEES 4o B00.00 75 Backstage Wife... 273.44 6.4
E{;lffsluﬁ DRIIEL.EI. «+ o ol18.18 5.5 Stella Dalles .... 2B6.88 G.1
oR. & Gl When a Girl
Marrles ....... 343,28 6.7 Marries ....... 287.50 8.0
Big Blster ...... 362,33 6.5
Pepper Young's We Love and
anj-]:hr T R EEB‘HI Ir‘E L’EHH EN RN EE'E.EE ﬂ-‘l‘
Aunt Jenny ..... 3B5.96 il Aunt Jenny ..... 358.06 6.2
Life Can Be Beau- Life Can Do
'Iifiﬂéle - t :I' d i igigé E‘% Beautiful ..... 373.14 8.7
eater of Today !
_E'tﬂ_rﬁ 'I:]‘I.Tﬂr Hﬂll?‘l Elg E‘lﬁtﬂr L l':-l * HTB-.TE E-ﬁ
WO +veweenns 512,82 3.0 FPepper Young's
Kate Smith FRmllY cseivene 43742 6.2
Bpeaks ci.viees 10360 63 Kate Bmith ..... G41.02 TA

;I‘rade-Opinion

Men Rel;ort

Promotion Media and ldea

(Continued from page §)
newspapers, at least as far as the 111
gtetlons which entered the survey in
1044 were concerned.

Trade Promotion No. 2

Second In the affections of the selllng
ad-men statlons were the trade pramos
tional pleces. These ran the gamut from
the WIBW (Hopeka, Kan.) salt and pep-
per shakers and frult knives to hundreds
of reprintg of trade-paper advertlsing.
With about six exceptions, all the entries
made extensive pltches based upon thelr
trade promotion jobs, The Judges, of
course, had seen all the trade promotlon
and even If an ad or malling plece had
socked them the first fime they saw if,
it didn't the presentation time. One
Judge, particularly, pointed out that he
saw trade-paper advertising, and even
if a certain nmount of direct mall passed
by him into the weastepaper basket, If
it hadn't reached him it wesn't doing
its job. . . . And he'd have to Judge the
trade part of statlon jobs by how the ma=
terial they presented lo the entry had
sold him,

Advertising In newspapers ran third in
expenditures of the natlon’s promotion-
minded stations as Indicated 1n the sur-
vey. They used advertlsing to sell the
statlon, to sell programs to listeners and
to sell their network affillation. They
used full papges in ns many as B0 news-
pepers, and they used one-inch single-
column ads in single newspapers. The
important fact is that broacdcasters gen-
erally have come to the conclusion that
newspaper advertlsing is a vital medium
with which a statlon ean hit the men
and women who llsten, WLW's (Cincin-
natl) full-page ads were lmpressive, butg
the Intelligence behind the KSAL (Sallna,
Han.) six-inch single-column pltches
were just as effectlve in the Ballna aren,

Fourth In importance In the minds of
statlon promoetional directors were thelr
War Bond campeigns. Two of the top
bond pltehes contributed to speclal el-
tation awards, the moneyv-ralsing johs of
Statlon WARBC (New York) and EKPO
(San Francisco). The former eampiaign
used many stars, The KEPO plich was tled
up with that grand job that was done on
the Coast by Eddle Cantor. Not nearly
as many stations ineluded thelr war jobs
iIn thelr presentations, however, as In=
cluded their trade and newspaper pub-
licity campalgna.

Book Matches Fifth

Fifth In the hearts of promotlone
minded statlon execs were book matches,
Even WGAR (Cleveland), which won for
its 1220 wave band shift job, featured
matches as an Important part of its
campaigns, Desplte the fact that all the
Judges smoked, they were unimpressed
by the matches.

Sixth in Importance in the promotional
books were the billboards. As many sta-
tlons as could afford it used 24-sheet dis-
plays, How they used them, the nume
ber they used and their location all were
considered by the trio of judges. Next

in lne were the streetcar posters, In and
outside the eurs, and the taxl rack diz-
plays. Like all outdoor stuff, it cost fold-
ing money, and not all the stations could
put it on the line. It, however, was
judged iIn view of the statlon’s abllity
to pay and no station lost out in the
survey just because 1t didn't use cutdoor
advertlsing. As a matter of fact, It's
well to stress at this polnt that no sta-
tion lost an award because It didn't do
this or that. Awards were handed out
by the judges for the promotionsl in-

telligence shown by each statlon, not for
media used,

Dircct Mail Seventh

Beventh in the hearts of the men and
women who sell stations thra promotion
was consumer direct mail. Inspired no
doubt by the post=card job that CBS sug-

gested to its affllintes last year, over 30 @@
per cent of the stations in the compotia &
tlon used some form ¢f & post card to ©
tease et owners into listening to new &

and established programs.
After the No. 7 spot the fleld was

wide open. Theoretically, point-of-sale &

stuff should have heen far up in the list
of station promotions, but & whsn't.
Only stations like WLW, WOWO, KSAL,

WGN, WNAX, KRNT really followed thru ©

from broadeast to sale, as was noted in
The Billboard, July 22 lssue. It was the

merchandizsing in nearly every case that @

stopped the judges as they passed aloug
exhibit tables at the Plaza Hotel. Nearly
every winner Included merchandlsing in
its exhible, but less than 25 per cent of
the also-rans did. However, thls is no
indication that merchandislng was the
primary Interest of the judges, for In the
case of winner WGAR, Its campalgn was
based upon 165 selling of a channel
switch—mnot a product selling job—un-
less the selllng of a spot on the dlal
might be sald o be a product sales job.

There were'nt & preat many stunts in-

cluded in the promotional exhibits this
vear., Apparently wartlme isn't stunt

time. The statlons making thelr bids for i
honors did so on the solld grounds or &

selling, Interpreting promotion as the
stations selling impact,

Promotion will have to walt until after &

For the Citation:

FOR FULLEST

USE OF ALL
PROMOTIONAL
MEDIA...

+ +» « KRNT says

“THANKS"

to the judges,

CARLOS FRANCO

Young & Rvublcam, Ine.

LINNEA NELSON

J» Walter Thompsen Co,

FRANK SILVERNAIL

Baiten, Barton, Durstine
& QOshorn, Inc.

AND THE
PROMOTION
GETS RESULTS

Co-ordinated wuse of a
wide range of medis,

. incluoding

24-Shects,
Car Cerds,
Film Trailers
end Space In

ERRPTHS

17 Newspapers

is continually enlarging
the KENT aundienee®

*CBS night shows on
KHNT have an average
Hooper rating 27.8%
above their national
Hooper (Spring '44).

the war to be an idea fleld again, Man- £ ;

power problems makeg promotion a fol-
low-thiru business
conflict,

during a world ;

Thru the Bars

MINNEAPOLIS, July 29 —"Man
bltes dog" is this item. XESTP
publicity ehilefiain, Ssm Levitan,
got letter from Stillwater Mirror
asking for mews releases to be
published in sheet. Levitan com-
plied readily. Mirror Is organ of
Minnesota State Prison. It haos
started a radlo column,

KRNT

Tha Cowles Station In

DES MOINES
5000 Watts

Affiliated with Celumbia
Represenfed by Kafx
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Engineers, Producers Start

Two-Way Pull for Conirol

Of Television

Programmg

“Crystal” Days of Broadeasting Repeating Themselves

HOLLYWOOD, July 29 — TUndeclared
war Js going on within television ranks
here belween engineers and new ¢rop
of producers from radio and fHhms who
are trylng to put aeross their own ideas
for video, While there has heen no vis-
ible display ol tempers, on several occa=
slons the relationship between the two
groups has been very stralned. There
15 helief here ithat television engineers
have gone about as far as they can with
the new medium, gz far as presentation
iz conecerned, ang thaet it is high time
that they stepped aside, or at least were
willing to eco-operate with producers who
are endeavoring to Inject showmanship
into air piz.

One producer, who asked thabt he re-
maln ananymous, stated that the tech-
nieal slde of video has its place but that
it should he confined o transmiszslon
problems and not those pertgining to
showmanship anpgles. Ife claimed that
one of the reasoms Coast telecasting was
having a tough row was the fach thal
certzin engineers, who have grown up
with the industry, are too hide-bound
and don't care to change thelr ideas
about production,

Engineers 5till Bosses

As the set-up now stands, in most
cases, the englneers have the say shoul
production and resent interference by
what they term “newcomers,” tho pro-
ducar went on to say. He glalmed that
if Coast video 18 to obtain its place in
the sun changes will have to be made.

However, there is much to be sald for
both sides. Englneers, who have nursed
video along with Inadequate facllities

naturally feel that they should have
some gay in the matter. Sltuation will
uncoubtedly parallel early days of radio
when maln object was to alr a clear
signal, with the progrom secondary. In
those days anything was okay on the alr
a8 long as [t made noise and could be
heard over the sarphones.

It wa=n't untll men who were Inter-
ested In ploneering new progrim ideas
took hold of radlo that the medium be-
gan to blossom. There is & fesling here
in some guarters that telecasting {s sul-
fering from the same malady, that tech-
nical problems are getting all the at-
tention and production litle or none,
Tlme has come, according to the trade,
when producers at least have equal say
with the engineers,

Problem will he worked outbt to mutual
satisfaction, it is felt, but just when
Elm great day will dawn, no one {5 cer-
rain,

50 Per Cent Post-War TImprovement

As far as the technical side of the
question iz coneerned, Harry Inbeke,
television director for Don Lee's WHXAQ,
claims that reception will be 50 per centg
better Immedlately following the war.
He eclaims that meny pre-war technical
problems have been ironed out but can-
not be put into effect at the present
time due, to lack of sultable new equip-
ment. With great sfrides being made
in bhoth the technieal and production
side of telecasting, observers hope that
the hoys who handle the controls and
those In the showmanship end of the
biz will scon see eye to ave,

S —p—

The Billboard ,
25 Opera Place
Cineinnati, Ohio

Dear Sirs:

Survey.

Magazine for this award.

WD/hg

The Management and Staff of Radio Station CJAT,
Trail, British Columbia, were indeed gratified to receive
your wire with the information that ours was the only
station serving Canada exclusively ‘which rated an award
in Billboard's Seventh Annual Radio Station Promotion

Many thanks to the judges and personnel of Billboard

Yours very truly,
BROADCASTING STATION CJAT.

Welter, Dales.

Walter Dales, ;
Manager

The
Community
Minded
Station
il of the
LF / KOOTENAYS
.r ll TRAIL, B- C-

Video Made to Order for Mail
Order, Says Aldens’ Prexy

NEW YORE, July 20.—The wind-up
of the three television fashlon shows
being presented by Aldens' Chicago
Mail Order Company over WABD, August
2, 8 and 16, will he marked by the selee-
tlon of “Misg Television of 1045 Nine
Congver models, selected from out of
300, are finalists. The winner will he

Video Program
Experimenmtion
Should Not Wait

Says Judy Dupuy

Program Technique Researcher,
Sation WRGB, Scheneetady, N. Y,

I read with Interest then with amaze-
ment the story headed "Chi Hadio Malle
agement Club By-Passes Active Tele-
vislon Program Experimentation" in the
July 22 issue of The Billboerd,

What amazed me wos not the short-
sightedness of the Chicago radio men—
net, statlon and agency leaders—ito hy-
poss televislon experimental programing
at this time but the scemingly lack of
knowledge of the techniecal aspoots of
the medium and of camera lenses i par-
ticulnr. Omne of the reasons which vour
datalined Chicapgo story says “summed
up the entire case" and attributed to a
elith member reads In part that “He sow
very little nesd to experiment in the field
(television) as long #&s eqguipment used
iz gtlll so mechanically imperfect . . .
that in war laboratories there was belng
developed equipment which would make
any technigue learned now, useless
later,"

Television production teehnigues
learned now will not have to be “un-
Iearned™ as echarged by the Chicago man

‘when wer laboratories developments are

availahle «for peacetime use. Improved
leonescope tuhes (camera tubes) will be
more sensitive to light, it is learned on
pood authority, More sensitive ikes will
probably mesn that cameras can he
operated with partially closed or
stoppad-down  lenses, Stopped-down
lenges, glving a greater depth of Iocus,
will make the job easler but will not
alter the program itechniques learned
today.

At present video cameras are operated
with wide-open lenses which cuts down
the depth of focus, (Much of the mo=-
tion picture studlo shets are made with
wide-opan lenses.) Television actors, per-
foree, musk learn to work in the focus
plane for definite takes, but this doesn’t
moean that the actor is forced “to walk
siclewnys to give the impression of walk-
ing forward,” as charged hy the Chi-
eapo's Radlo Management Club member.
Video actors will have to be directed for
close-space playing, for sublle gestures
just as the broad gesturcs of the stage
were modifled for motion pletures,

Television cameremen must learn fo
follow focusz. TUsing metlon pictures as
an example, the caneramen must follow
focns on & dolly shot in shooting movies
just as the camernmen 1n television
must follow focus on dolly shots. Bub
the television cameraman’'s joh Is
tougher. He must follow Iceus prics-
tically constantly not only on dolly shotg
but on all camera takes, After all, tele-
vizion is the Inatunbaneous shooting of a
motion picture, without the benelit of
film, Where the motlon picture pro-
ducer, director and technical crew have
days, weeks and even months to work
om a story, the televislon producer and
technical crew must learn fo shoot a
studio show In a continuous sérles of
takes.

Improved technical aspects of tele=
vision will undoubtedly result in better
deflnition, better resolutlon and all-
round better pleture reception. These
improvements will result in keener en-
joyment of programs offered bhut In no
wise will affect the Dbasic productlon
technicues, at lenst not for years to
COme,

Televislon production technigues are
not Iearned overnight, 'The farsighted
agency man is absorbing what he can
now to be ready when his clients are
interested. If he doesn’t do i, some-
body else will,

picked by a panel of three judges, Arthur
Willinm Brown, president of the Soclety
of Ilustrators; Russell Patterson and
Auton Bruehl.

Aldens’ Chicago Mail Order Company
is satd to be spending approximately
$15,000 on the serieg of television shows
which marks o new high for tele dough.
They @re belng produced by Buchanan &
Company, advertising apency Ior Aldens,
with Rlchard Hubbell as divector; Patty
Sears as script  editor: Tobe, fashion
consultant, and Eddie Senz, make-up.

The television fashlon shows will sig-
nalize two other milestones for Aldens
Chicago Mall Order Company—the H5th
anniversary of the company, and the
moving of the New York oifice to larger
quarters at 200 Madison Avenue August
12,

Aldens expects to make extensive use
of television, stated E, L. Schnadig,
president. He szald:

"The impaect of television on the mail-
order business should he great hecause
television, In reality, 18 o mail order
catalog come to life. Its potentialities
are 50 vasl in scope that they stagger the
imagination of the most visionary,

“We belleve so strongly in the possi-
bilities of television that we are sparing
ng expense or effort In testing selling
techniques that take the greatest advan-
tage of thiz new andvertising medium.
Our television shows In New York were
planned on a basls as elaborate as the
most glamorous fashion shows ever held
in America because we feel that television
may one day be the accepted meathod to
display fazhions to the world.

“As our business is nationsl in scope,
television could thus be the means by
which we conld bring a living, visual
presentation of our merchandise right
into the home of the most distant cus-
tomer. She could make her selections
rieht in her own easy chafr and be wear-
ing her cholce within the same week."

Tele a Challenge
To Imagination,

Says RCA Lawrence

CAMDEN, N. J, July 29.—Post-war
possibilitieg of television, including its
use o increase employvment thru the
visual advertising of merchandise to
larpe andlences at long distances, was
envisioned last weelk by Walter I,
Lawrence, senjor field engineer of the
RCA BService Company here. Speaking
at Hotel Whitman here, Lawrence de-
glared that television and Its uses for
the progress of hannanity “is a challenge
to the:imagination.”

Oune of the problems of the network
installation of television, Lawrence said,
iz the high cost of the particular kind of
cable nocessary for its transmission thru-
out the country. He predicted that the
problom would be met,

“We are confident," sald ILewrence,
“that television will ralse standords of
living ond benelit humanity in many
ways., Its possibilities for increasing post-
war production and sale of merchandise
are almaost bevond imagination, It should
provide a sales medium of unparalleled
effectiveness.

“By means of televicion, manufaeturing
firms will be able to display their prod-
ucts at long distances before the eyes
of lurge sudiences. Demands for mer-
chandise will increasg¢ and zo will ems-
ployment of workers to produce goods.
The possibilities of wired television are
vast, Thru lts use medical students will
be able to view operations by master
surgenns at a distance., Many thousands
of medieal students will he able to view
the same operation with untold henefits,

Musical Pic for Tele

NEW YORE, July 2D.—Telescolor Pic-
tures, new producing org, is readying a
musical ple expressly deslpned for video
called Helle Ameriea, Fllm will feature
Marcipn Dale, singer at Billy Rose's Dig-
mond Horseshoe,

Pic is =et to go before the 20th-Fox
Fast Coast studio cameras early in Sap-
tember, Outfit cliims that the soript
was prepared wlth the co-operation of
tele, radio and film techniclans,
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DuMont Television

Reviewed Tuesday (25}, 8:15-9:00
p.m,  Style—Variety. Sustaining on
WABD (New York).

Wewell-Fmmet had announced a haolf-
hour show, bul a casting casunlty nixed
the apency's production, WOR's hardy
perenninl, Video Varictics, however, Was
on rg usual for 46 minutes, lepving the
audience Emery-hored,

Viewers for the most part sit down
before a tele screen today with a cer-
tain amount of charlty and hopefulness
—and get to the place where they want
to seream at these WOR programs. To=
right it seemed that Bob Emery, pro-
ducer and director, was deliberately try-
ing to drive his wantchers to madness.

Tle brought on an emseg, Don Mc-
Cullough, but he still bounced in and
cut of camera range, gushing and grin-
ning llke an over-solicitous mother at
her oflspring's first birthday party, Moo=
Cullough's script had him reclting the
poorest excuses for lhlumor heard any-
where, He, Emery nnd Mauriee Dreicer,
who hod part of the show on his hands,
push performers off and on ‘with tihe
geace of a hippopotomus,

There was a good jdea vagucly dis-
cernable in the portion of the show
when three AWVSE members discussed
salvage plans and exhibited items made
from various waste products. The bun=-
gllng of the three little bears, Emery,
McCullough and Dreicer however, mufled
the women's appearance,

Arrangemernts, hadn't been made fov
cameras to plek up the objects In point.
The women were interrupted by Dreicer
when they attempted to fulfill their un-
scripted reles and instead of belng put
at ease they were prodded and rffed.

The singlng DeCastro Slsters made
throe appearances, chonging costumes
for each enfrance but they hadn't heen
told what to do with the bodies or faces.
Close-ups distorted thelr features and
their pestures and grimaces spolled thelr
warbling,

A Ellly spelling game with words
flashed on the sereen and Tmery making
with the cute remarks Iasted too long.
The Tun and frolic feature tonight was
a wotermelon eating contest, Five younga
sters manoaged to soil thelr faces and
clothes In an unfalrly judged competi-
tlon—nll to the accompaniment of
Imery’s cheorful banter. Iven the kids
weoere embarrassed.

1t is almost impnssible to put a finger
on the exact remson of the WOR fallure
to enlertain at these sesslons, TE may
be the Emery personality or his cholee
of participants, It eertainly is thelr in-
abllity to tele project,

Undoubtedly intellipent scripting
would help as would rehearsal—after o
clever show had been written., The fault
may llg partlally with the techniclans,
but they are probably more helpless
when Emery takes over than his audi-
ence , , . the audlence ean turn to sound
broadeasting and forget Bmery and his
brand of video, Wande Muarvpin,

CBS Television

Reviewed Friday (28) 8-10 p.m. Style

Variety. Sustaining on WCBW (New
York),

Following a suggestion made geveral
times by The Billboard, CBS has taken
its Buackstege pattern and reverted it to
its original state of informallty., Now
titled At Home, the Tony Miner direcied
show Is just about one of the best ex-
amples of video variety programing this
department hns ever seen, If the cam-
ern hadn't fallen for an old and obvious
triek which usually flops (and did Fri-
day), At Home would have heen wells
nigh perfect.

Credit for the plece should o equally:

to Miner for his direction and to the
performers for thelr poise, fast chatter
and definite talents. A pert little thing
named Fequita Anderson doecs things
with a plano and a palr of sexy eve=
brows that make fine looking and llsten-
Ing. A sort of o Gypsy Frank Sinatra
who bears the Christmasy tag of Youle
Bryner i a comer , . . If he gets hold of
a tele-toupee, Ann Anderszon does o
standard but funny satire routine and
Barbara Prince danceg well, The ex-
citing part of the show, however, iz the
informal atmosphere, the ad-libbing and

. the general alr of ease. Ray Morgan ac-

tually sounds lke a host, the others
sprawl around relaxed, The overall ple-
ture is that of a good house party.
The aonly faults (considéring today's
limitations) was the eamera’s persistance
In trying to get a three-quarter shot of
the dancer, and a definite lack of con-

TELEVISION REVIEWS

DuMont Television

Reviewed Wedngsday (26) 8-10 p.m.
Style—Documentary and Variety. Sus-
taining on WABD (MNew York).

The evening's videm opened with a
tdocumentory  &ifled This Is London,
which proved that a theme goss a long
way toward making an alr visusl show,
It was more than just the theme, how-
ever, that made this pood. It shifted
from fllm to studio live production with
a minimum of fuss and at no time did
the life stulf suffer from the comparlson
with the reel news shots , , . and that
is an accomplishment In the present Du-
Mont studio. Even the lighting was ade-
guata, something it seldom 15 at DuMaont
due to the usuanl “restrictions beyond cur
control in wartime."”

Alter cstablishing the time and the
place, le. London during n blits, the
camera broupht ihe viewers to a shelter
during a raid. After making the audia
enceé and the men and women in the
shelter at home, the entertalnment got
under way . , . and gave an accurate idea
of what plck-up talent In an air-rald
shelter during an alert would sound like,
It was all wvery amateur, with which
there can be no complaint. However,
hadl It been more professional, it would
have been more sock in the home. Flora
MeDonald of the Gey Nineties show sang
Loch Lomond and Coming Thru the Rye
very well for the enrs. There was, hows
ever, a natural awkwardness about her
that seems not to belong to the chor-
acter slie was playing—an opera singer.
Robert Tower, of Follow the Girls, sang
two numbers Smiling Thru and Perfidia,
‘The volee was a little stilted to sell these
numbers and Tower had little or no tele-
presence—altho the face will sell and
when he acdds charncter to hlzs vocal
chords, he's golng to be okay. In every
London shelter, of conrse, there must be
(or must there be?) a cockney. Evelyn
Juster played the part okny and dldn't
do too badly with the song Mrs, Astor's
florse, Add Bohby Jeain Bernhardt to
the ghelter varleties and you have the
entire works. Bobby Jean is usually okay
with her feet but this time ghe was out
of the pleture and only when she was
on enmera did the group in the air-rald
shelter seom out of focus. She tried to
get the gang up in a conga line that
Iasted a minuté, She did a few moments
of adagio with two of the boys. Lvery-
thing seemed trunecated, in other words,

she Just wasn't permittod to do any thing

i?:.ng eénough to catch a mood and hold

However, the fact that all the per-
formers were in an air-raid shelter, the
fact thot the warden handled hils morale-
emsee duties realistleally and the added
Tact that the settings seem as real (to
repeat) as the newsreel shots all added
up to good video.

Thore was just one sour note—a sour

trast along the gray seale., Althe the
threg-quarter (upper three-quarters of
a dancer's body) iden sounds good in
theory, its application almost {nvarlably
fillops in video. The net Tesult s n
screen filled by a jopglng body (rather
nice one in this ease) and a grimocing
face. The feet and legs (also rather
nilce) are the center of abtraction in a
terp number, and the tricky stuff doesn't
work out in video.

The entire set was made up of un-
contrasting gray tones that hecome mo-
notonous to the viewer, Morgan's apart-
ment would bg much more attractive if
CBS spotted in it several nice light-ab-
sorbing black ohjects.

Gllbert Seldes, author, erltie, his-
torian and video producer acted as In-
terviewer on They Were There, but even
Seldes's undoubted talent for slowing
down an interview couldn't spoll the
story that Artist George Blddle had to
tell. BSeldes's almost herole attempt to
cut Mr, Blddle short, kept the conver-
sation at snall’s pace and the discourse
on his own artistle theorles, falled to
ruin a perfectly swell tale, good direc-
tion and fine palntings.

Once, geveral weeks ago, this reviewer
had occaslon to say that it takes a news-
paperman 1o conduct an Interview.
Seldes {s an ex-newspaperman, so, ah-
viously, more is needed. A tralned volce
and a more telegenic face and personallty
might help.

Ev Holles's newsecast, Opinions On
Trial and two British plx rounded out
the evening. Marty Schrader.

note that must be watched in tele shows,
This was the commercial which was done
by a London bobby (cop to you bud).
It was okay 10 have him tell about the
Dunhill store helng hblitzed and then
have hlm go Into o bit of nostalgic to=-
bacco selllng—but what wos in bad taste
was the switch to a frame in which &
girl held up each product the bobby wos
talking about. It just threw London
right out the window. All that wis mlss-
ing was o price tag on the blitz, It's
about tlme thaot someone in the video
field told hls sponsor that entertainment
and product selling can milx buf It has
to be done intclligently, Up to now
there has been a maximum of bad taste
and a minimum of inventlveness,

Mark This Is London, its pix and ita
entertalnment as the sort of stul aly
vision should bring Into the home.
Credit I'red Widlicka ang Frank MeCad-
den Tor thelr belicvable scenery and Ray
Nelzon for his dircctlon and produetion.
Handling the cameras, slides and moving
pletures together with a live show is no
sinecure , . . and Roy Nelson did 1%, . .
but good,

This Is London was followed by a col-
ple of plx about which the less sald tho
better. The same goes for Ruthroull &
Ryan's Lever Bros! Time, No rehearsal
timo 16 said to have been the reason why
n parlor gnme sequence with John Reed
King was as bnd as any air game show
thut hos been alred. Little things like
shooting the routine of secing who burns
the last hole in a plece of paper an tho
top of a glass—so that a penny drops
into the glass was done on a long shot.
Allbl here was that one camern conked
out, Answer to allbl: Doesn't the other
camera move?

R. & R, iz & top agency and it does
top alr shows. 10 It can't get the co-
operaflon of DulMont so thot it econ re-
hearso shows It hiad better walt until 1%
can. If does Lever Bros, llself and its
producer, Lesa Cooley, no good with shows
like this . . . and It doesn't help video
experimentation one iota , , . and tho
pic Boots and Saddles, an army re-mountg
center film wasn't tele fare elther. Some
motion picture shorts belong on the

o et e WL

small screen and some are o waste of
time, DMark this army fOlm as time
wastage.

‘Ilic final show was REO Televislon's
Initial eifort (according to announce-
ments). It was called Cinema Cucs.
The script writer should have stayed in
bed, Jean Casle the femaee should never
hava come before the tele gcameras with
the make-up she had on—and since she's
a kknown quallity as o performer, someons
should have glven her direction, The
idea of showing bits of motlon pix and
asking the video audience to Iidentiiy
plx and aclors isn't bad, But It takes
good script aned a personallty that has
heen selling this sort of thing for some
time to put It ncross. Miss Costo for
instance should have studied Dottty
Wooton who does the generial announcs
ing for DuMont to discover just how
make-up can help and how to obtain
ense before the mlke and chmera coms
hination, Dottty on thls show was as
goad as she ever has heen—the gal has
what 1t (camern) takes—Dbut then she's
serlous about this thing called television,

This series of programs was an ideal
aexample of what coan be and what can't
be done with the DuMont facilitles, It
praves the old adage about a man antd
his tools . . . hell man, you don't need
tools you need intelllgence, _ )

Joseph. Koshler.

“Woarcester, Eng., calling Worcester,
U.5. A" “London calling.'”” These are
established features received direct on
WTAG’s own short wave equipment.
More evidencethat WTAG'sabigstation.

WORCESTER
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The Billboard

Third Year of Record

August 5, 1944

Ban

Starts With AFM Planning
New Contract Regulations

Would Release Orks in Event of Ban or Strike

NEW YORK, July 29.—As if to auspl-
clously inaugurate the beginning of the
third wyear of the record ban (began
August 1, 1542), James C. Petrillo, head
of the American Federation of Muslelans,
last week sent out a form letter to all
band leaders notine that a new strike
clause should be Inserted In &ll Form
“B" econtracts. The clause 15 a "pratec=
tive" measure for Petrillo's unicneers and
stems maore control into the Interna-
tional executive board of the AFM's
hands. (The clause was brought up
and passed by the AFM's executlve hoard
at the Chicago convention but was only
mede public last week,)

The notice, providing for new clauses
to be Inserted In all contracts, states
that a pact for services ls volded by any
subsequent strlke or by employers helng
placed on the unfafr 1lst, Altho the
languapge iz general, 1t is generslly con-
ceded to allude fto recording contracts,

The clause reads:

Any member or members who dre
parties to or dfjected by this contract,
wheose services ihersunder or covered
thereby, are prevented, suspended or
stopped by reason of any strike, ban,
unfoair lst order or reqitirement of the
federation. shall be free to oeeept and
engage in cther employment of the same
or similar charaeler, or otherwlse, for
other employers or persons without re-
straint, Rhindrance, penalty, obligation
or lability whatever, eny otlher provi-
sfons of thisz contract to the contrary
notwithstanding.

This comiract shall not become effec-
tive unless end until it shall be approved
by the International erecuiive board of
the American Federation of Musicians.

Interpretation, as seen by industry
execs, Is that in the eventuality of future
strikes with record companles, contracts
automatieally become vold, and bands
slgned with the striking company can
record for anyone they wish, The present
RCA-Victor contract, now In effect, has
& clause In 1t providing that suspension
Ifrom recording for sl months autos
matically terminates the contract, How-
ever, ork leaders under contract to Victor
have signed letters with the company
noting that the clauses referred to would
be held In abeyance wuntil recording
starts again.

Last paragraph In the new Form “B"™.

clavze brings Into Petrlllo’s zcope all
Tuture slgning of contractz to make sure
that the strike clause ls inserted. Record
companles made little comment on the
sirike <¢lause, noting that “times would
tell,” and that they were more con-
cerned with getting over the Ilmmediate

hump of settling the ban than thinking
of future strikes, :

Ban Still On

The “Immediate hump" today, after
two years of non-recording, 1s still just
that. Petrillo's last diseussions with
Ceolumbia and Victor lawyers laid an egg,
and things are back where they were
when the WLB's decision came down
July 15.

Since the decislon, Petrlllo has stead-

L ]
Getting By Plus
NEW YORK, July 20.—Harry
+ James Is pullng down plenty of
dough for his Columbla Record
ol I'll Get By, disked a couple of
years ago, and now selling close
to the 1,000,000 mark, On the
other slde of By s Flatbush
Flanagaen, an corilginal written by
James and published by Famous,
As ork leader he gets § per
cent of selling price of record—
b0-cent disk giving him 214 cents
--alld as writer of Flanagon he
gplits cent and a half royalty
with publisher for disks sold,
James has done plenty well
with originals, includlng Fiash,
Night Special, Music Makers,

- Jump Town and others, all of
i which were published by Famous.

faztly refused to recognize the directive,
noting that the Wear Labor Board has
no Jurlsdiction over hiz union since there
was, “In his opinlon,” no strike. His
refusal to negotiate with the WLE leaves
the matter In the same status as was
the recent Montpomery-Ward case. Here,
after several months of non-compliance
with WLB arder, the government took
over the company.

Two=yvear ban hasn't hit the pocket-
books of record companles who haven't
signed with the AFM (Victor, Columbia)
because demand has been such that

(See THIRD YEAR OF BAN on page 13)

Man Bites Dog

NEW YORE, July 29,—Here's &
twist on band leader turning
publisher! Buck Raom, of Noble
Music, gulding disk sesslons for
Savoy Records, ls turning band
leader, at least for the record.

Using top men, he's waxing four
agriginals for Bavoy, Witchwalk,
Twilight of a Tootsie Roll, Morne-
ing Mist and Ram Session, with
his mame appearing as leader on
the , disk,

Lawrence - Jewel
Arbitrate SESAC

Serenade Dough

NEW YORE, July 29, — In what Is
probably one of the first arblirations of
its kind, Jack Lawrence, co-writer of
Sunrise Serenade, 1s bringing arbltration
proceedings egalnst Jewel Music, pub-
llshers of the song, for partlclpation In
the monies recelved from SESAC. Law-
rence, under the SPA contract, which
calls for arbitratlon In such matiers, is
asking for one third of the money Jewel
received from SESAC since 1833, when
tune was writien,

Acticn 