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Louisville Armory
Leased by Seltzer,
Chi Coliseum Op

CHICAGO, June 11 —The City Armory,
9,000-seat auditorium located in the
heart of Loulsville, has been acquired by
Leo ESeltzer, operator of the Collseum
here, who plans a §100,000 renovating
job before opening the huge arena some
time this winter, Seltzer, who has a
15-year lepse on the Armory, planned
to open in September, but WPE dillicul-
ties in acqulring certain equipment are
holding up his plans,

He will equip the Armory with an ice
plant, which will enable Loulsville to
sked the first ice shows and hockey in
its history. Seltzer also plans other im-
provements, which will enable the Ar-
mory to sked pro basketball, spectacle
shows and clrcuses., Phil Hayes, who
formerly was assoclated In the operation
of the Coliseum with Seltzer, is in charge
of the Loulsville project.

New Orleﬁns Tries
Tapping Bankrolls
For Tri-Music Fund

NEW ORLEANS, June 11 —Local long-
hairs have declded to apply the Commu-
nity Chest prineiple to getting the dough
to meet deficits of the indle musical
institution—New Orleans Symph, New
Orleans Opera House Assoclation and
Summer Pop Concerts, Inc. Previously
these orgs have conducted thelr own
campaligns to raise the cash, but thls year
the drives ©iave been combined into one
to save time, effort and money,

A board of trustees, composed of three
men from each of the three member orgs
and three trustees-at-large, has heen
elected, . Hugh Wilkin=on was elected
prexy of the fund., Powerhouse behind

Detroit Priming for

Showbiz Pic
Is Changing

Longhair ork switching to
a biz—Ilegit loses theaters
—radio rumoring

@

DETROIT, June 11—Actual and ru-
mored changes of the past week are pro-
foundly changing the picture of Detroit
ghow business in virtually every depart-
ment. Readjustments of operators to
antlcipated post-war conditions, as the
¢clty starts a rapld shift toward prelimi-
nary reconversion, appear to be the key
to widespread changes.

Keystone of the moves appears to he
2 tremendous expansion program by the
Detroit Symphony Soclety under the
guldance of Henry H. Relchhold. The
org 1s taking over the Wilson Theater,
August 1, to be used as headquarters,
and for radio, television and recording
research and programs. This eliminates
the Wilson as a legitimate show house,
after a varied eareer, including long pe-
riods of darkness, and the production of
an unusual number of premieres in the
past year under the direction of James
McEechnie. The last was Fozhole in the

TV o

ODT Halves
RR Transport;
Showbiz Hit

10-Month Squeeze Seen

WASHINGTON, June 11.—All of show-
blz will be socked by the lateat ODT
move which will take 60 per cent of the
Pullman sleepers and an unnamed nume-
ber of conches for the re-deployment of
troops from the ET.Q, Instead of the
2,000 sleepers which have been available
Tor civllians there will be 1,000, Heavily
hit will be touring leglt =attractions,
bands, night elub and vaudeville acts
Torced to make weekly or dally Jumps.

Col, J. Monroe Johnson, director of
the Office of Dofense Transportation,
Wwho mnode the announcement, stated
that the peak need for thls equipment
would be reached in 30 days and would
continue for at least 10 months. He
further warned that trains vsed by shows
of any kind would be subject to side-
tracking nt any time.

No Gripes

There was no showbiz griping at the
order since something of the kind had
been expected for o long time., Roadshow
legiters began at once to study a rerout-
ing of thelr attractions to avold over-
night jumps wherever possible, Personal
managers in the band hiz started check-
ing on possibility of gns restrictions eas-
Ing, so that the busses could be put
back on the roand. Gas situation depends
a preat deal on the Japanese front and
no promises could be secured on easing
of rationing within the 10-month re-

(See Showbiz Bumped on page 33)

this year's campaign for $160,000 Is
Irwin F. Poche, manager of N. 0.8
Municipal Auditorium.

Parlor which moved into the Booth
Theater, New York, two weeks ago.

Losing Second Legit House

Detroit is losing still another legliti-
mate house with the shift Sunday (3)
of the Shubert Lafayette, once the Or-
pPheum Theater, and outlet for that elr-
cult, to a vaudeville policy, becoming the
test house for the projected nationwlde
Shubert vaude elreutt, Thia leaves only
the Cass Theater, owned by F. D. Stair,
under Shubert management, as an outlet
for legit In this city.

Opening at the Shubert-Lafayetie, in-
cldentally, while halled nationally as
vaudeville, and acclalmed by reviewers
a8 "vaudeville plus Margie Hort,” is ac-
tually beinp exploited along revue lines,
Show is bllled under the title of Red,

Showbiz “Look” |

NEW YORK, June 11.—Fraom
the look of things, current Look
magazine is a showbiz publict-
tlon rather than a general con-
sumer mag. More than 40 per
cent of the lssue covers the en-
tertainment biz. Of 24 plcture-
articles, three are on radlo, two
on music, three on motlon ple-
tures one on sports,

Elaine Carrington, radio author
with two shows on NBC (When
a Girl Marries and Pepper
Young's Family) and one on CRHS
( Rosemary) rates a pleture story,
as does Joan Merrill, who finished
the season as featured voecalist on
the Charlie McCaorthy program.
Look's record gulde selects as
“Record of the Issue” Columbla's
I Wish I Knew and The More I
See You, by Harry James and
band. 'The Photocrime features
the cast of CBS's Inner Sanctum
and the Photogquiz includes shots
of 8ir Thomas Beecham, Ann
Sheridan and Frances Langford.

St. Paul, Duluth
Join M’p’l’s Defy
Of State Time Act

MINNEAPOLIS, June 8.—IWllowing on
the heels of actlon taxen by Minne-
apolis eclty counell retalning wartime
sked for city despite State law setting
clocks berck to Standard Time, effective
July 8, citles of Ht. Paul and Duluth,
respectively second and third citles In
alze, took similar actlion.

Duluth was next In line after Minne-
apolis to defy State Leglslature following
a mpoeting of Industrial and business
leaders who urged the action on the city
ecouncil. 8t. Paul then lined up.

P-W Push

Hot and Blue, rather than as true vaude,

With the gain of the Lafayetfe as a
vaudeville house, the Downtown Theater,
which has been the only Yyear-round
vaudeville house in town for the past
vear, 16 slated to change hands June 15,
peasing to Harry and Elmer Balaban,
Chioago moom pleture circuif, House
has been run by Howard Hughes, under
management of George McCsll and E. 8,
Culver, who return to Hughes's studlos
in Hollywood,

Na present change In policy is con-
templated. Charles C, Berry, managing
director of the Balaban-operated Adams
Theater In the next block, will head the
Dovntown organization as well, Moe-
Call was busy laying out stageshows as
far ahead as next September for the new

(See DETROIT'S POST-WAR on page 17)
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10 Top Disks
On the Line

Andrews’ ‘Rum and Coke,’
Bing’s ‘Don’t Fence,” Mer-
cer-Stafford ‘Candy,” 1.2.3

L

NEW YOREK, June 11.—The soxers have
had thelr say for the eurrent schoal
year. The Second Annual High-School
Musle Survey, conducted with the ¢o-
operation of the editors of 400 af the
lending scholastie news-
papers and magazines,
has all been tabbed. Last
week, The Billboard, pa-
ernal ancestor of high-
school music surveys ra-
ported on a few musle
and personality yems of
the klds who are wearine
rolled pants and denim
overalls this year. They
Btill po, so the report Indicated, for the
Bingel, the Shore, Andrews Bisters and
Harry James. Jo Stafford, Les Brown
and a Tew others get plenty of atten-
tion too.

This week the report concerng itself
with n few other musie essentials, The
building shakers put thelr 10 top disks
on the record and come up with three
Decea, three Capitol, two Columbia and
two Victor platterings, No. 1 slot went
to the Andrews Sisters' waxing of
Rum and Coca-Cola, with the No. 2 slot
going fo the Groaner's Don't Fence Me

(See BOBBY-SOX TAPB on page 20)

Red Cross Sets
Chicago Hospital
Showbiz Co-Op

CHICAGO, June 11.—Reps of the ma=-
jor theatrical apd redic unions and
booking offices, meeting with local Red
Cross workers, got the ball rolling Thurs=
day (7y for a widespread program of
entertainment for hospitalized veterans
locally. The venture, according to a Red
Cross spokesman, may continue as long
as five yoars after the war's end,

The meeting wns called by Mrs. Frank
Bering, in charge of talent procurement
for the Red Cross, because of the need
for more programs since local military
hospitals have Increased their facilities
60 per cent within the last year, and the
number of calls for talent to entertain
wounded In hospital trains passing thru
this Midwest rail hub are ineressing
weekly., The present request for enter-
talnment requires a 100 per eent increasa
In the current number of shows in order
to meet the demand, Mrs. Bering said.

In order to meet the requests for en-
tertainment Mrs, Pering has set tp a
special advisory ecommittee made up of
union, booking agency and trade paper
reps which will seek to contact all show
people In the Chicago area so that they
may be made available for duty as enter-
tainers, This availability Iist, Mrs.
Boring seld, Is especially important in
Chicago, because the city gets a large
number of shorft-notice calls dally for
hospital train entertainers. Often this
mearns that calls for talent are given the
Hed Cross only a half hour before the
hospital train pulls in, and the performe-
ers must be ready for instant <all to
entertaln the entralned wounded. 'The
list of available performers 1s alsao needed
8o that In the event that a regularly
scheduled entertainer s suddenly unable
to make a Red Oross date another may

(See RC Sets Chi Co-Op on page 33)
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WGN Building Post-War FM Net

SuHsid Org
Files for 4

D
Milwaukee, Fi. Wayne, Pe-
oria, Grand Rapids would
get feeds from WGNB

CHICAGO, June 9,— Indicationsz thak
WGN, local Mutual outlet is taking steps
0 makg Itself one of the most influential
Ppowers in the Midwest post-war FM ple-
Ture, came to light here this weeck.

Flrst move was WGHN's application to
the FCOC for four Class B Irequency
Modulation stations in the Midwest to
be linked with the station’s local FM
outlet, WGNB, in g chain to be called
the Midwest FM Network, Inec. This
chain will be a subsidiary of WGN and
will have the same hoard of directors.
Sites for the Midwest FIM Network have
been pleked under ternis of option deals
in Milwaukee; Fort Wayne, Ind; Peoris,
I11., and Grand Raplds, Mich, Stations
in these towns would program loccally
and would carry shows originating aft
WGNB. The four stations, when and if
licenses are granted, will operate on a
frequency of 459 megacycles, WGNB's
present frequency.

Trace talk hers is that WGN is look-
ing to the future when M stations
might be the tops for urban listeners
and AM Ifor the rural. Talk is that
with a Midwest FM network in popula-
tion centers, the urban listener will be
adequately contacted. Then the 50,000-

(See WEGN MAPS PLANS on page 11)

Sweeny and March,
Comedy Pair, Mulled
To Replace Dimms

HOLLYWOOD, June 11.—Blow Agency,
locking for a show to replace Ginny
Simms for Philip Morrls, is considering
Bweeney and March, comedy te€Em now
on Hoagy Carmichael's Paclfic Coast CB3
show. Undeorstood that Stanley Joseloff,
head of the agency's radio department,
has been mueh impressed with the act
during his Hollywood stay and will
recommend them to his ¢lient.

Biow last Ginny Slmms 1o Borden's,
via Young & Rublcam {wo weeks ago,
Trade says that the ciggis outflt doesn™
want another music program but 1s 100K
Ing for comedy,

Directors’ Guild’s
Growth Puts Zing
In Pact Demands

NEW YORK, June 11—The amaszing
growth of the Radio Directors’ Gulld in
the last year iz really putting power be-
hind thejr contract demands in negotia-
fionz with the networks. TFrom June,
1044, to June, 1945, membership in New
York Directors’ Gulld jumped 83 per
cent., Durlng the same time, out on the
West Coast, it skyrocketed 100 per cant,
with no organizationel worl whatsoever.
Local membership is 167. West Coast
has 51 directors on the books.

Guild has all the network people in
New York signed up. Many of the ad-
vertlsing agency supervisors and execs
are also finding it the thing to do and
are plunking thelr 50 bucks down to get
a membership card.

Meanwhile, nepotiations with the net-
warks, which were suspended tempo-
rarily, are due to be resumed. Boys are
screpping over ftwo things—dough and
sit-lns. Gulld wants to get rid of net-
work production men who sit-in and do
nothing creative. Also, they want a much
larger chunk of coin than the webs are
oifering,

W XYZ Reaches for
Phone&Giveaways

DETROIT, June §—WXYZ is going in
heavy for tclephone shows, reaching a
new high of 1% & week, with the addi-
tlon of I've Gol Your Number, which
opened Monday night (4). New show
goes on Mondays and Wednesdays at
6:156, and will be a sustalning, tied up
withh radlo set glveaways.

Background of the giveaways of the
receivers, which seem nearly Ilke gold
nt this tlme, was the purchase of 1,200
Hmerson radio sets by the stetion back
in 1941, before sets were frozen. Some
1,100 of these have been glven away in
past promotlons, the last over a year
fgn. Today, with the demand for new
séls to replace worn out radios higher
than ever before and with the antici-
Pated unfreezing of production in the
coming months, it became evident that
right now was the best possible time to
capitallze on the giveaways of the re-
maining 100,

At the same time, arrangements are
being made to switch Crosstown Quiz,
afred Tuesdays and Thursdays st 6:15
pam. from the Telenews Theater, aver to
i telephone show, with the same sponsor,
Crawiord's Clothes, In additlon WXYZ
had two five-day telephone programs as
well, Brealcfast Table, staged in the early
l‘t‘_uj'ﬂl_ug with nItErnﬂtmg sponsars, and
Tip Top Quiz, sponsored by Ward Baking
coming at 12:45, making up the total of
14 ghows a weealk,

“Glam. Manor” New
Emsee, Eddie Dunn

NEW YORK, June 11.—Glamour Manor,
Procter & Gamble's daytime audience-
participation show on the Blue (five-a-
week, 12-12:30) will shortly get itself a

Arguette—and o new format., Execs of
Benton & Bowles, agency on the show,
are currently huddling with P&G top=
pers on the format change,

1t is expected that the show will con-
tinue to be audience-participation but
that several specialty numbers will be
axed, A {few new twists will be added
but the title will remain the same.
Pd&G is none too happy about the show,

as is, and wants a complete refur hlshlng
to up the Heoaper.

NAB’s Paul Peter to BMB,
NB(C’s Rumple to NAB in

Proposed Research Shifts

Greene May Turn Prof as Web Eyes “Market Research”

WASHINGTON, June 11—When the
research committee of the NAB and ihe
board of cdirectors of the Broadcast
Measurement Bureau meet Wednesday
(13} to “di=scuss® appolnting the direc-
tor of research for the Broadecast Meas-
urement Bursau, the odds are 100 to 1
that Paul 7, Peter will be named to that
position. He will resign from the office
of director of research for the parent org
to accept that position, which will, of
course, pay plenty more than the trade
gssociation post.

Thiz means that the NAE job will be
openr, However, 1t will be open only in
theory, since the horse’s mouth knows
that Barry T. Rumple, research director
for the Natlonal Broadeasting Company,
will resign to accept the trade org post.
Bumnple has been sounded ouf on hie
willlngness to move in, as has NBC, and
both have given the idea a4 nod.

NBC Research Slot Open?

‘This move, if ckayed by NAB's hoard,
will operr up the NEC post. It will not,
fiowever, be Tllled immedlately since a
goodly part of the brass at the web have
ideas on what network research should
do.. One group has it that NBC has
passed the stage where coverage figures
are vital to the web. This same hit of
brass feels that the net should get down
to wark and compete with black-and-
white media with marketing studios
(i{. &, what does the public want that
can be sold via the alr? What's the sat-
uration polnt of socap sales? Do radio
listeners as & group buy more conned
soups and can they be =old still more?)
Honest-to-gpoodness marketing figures,
they feel, would be better assists to the
net 4ime peddlers when the lush days
are over than all the coverage maps in
the world—hbesides these coverage maps
will be avallable from BMB. The nets
expect to make a desl of some kind for
network coversge info without getting

WXYZ-AFRA

Decish Tends

Toward Parity Between Nat’l

And Local Scale on Net Shows

Spielers Get a Break But It’s Not Clear Cut

DETROIT, June 11.—In a precedent
setting decish, which in effect cracked
the Little Steel Formula, the Reglonal
War Labor Board last w:aek reversed the
recent WLB panel ruling agalns{ AVRA
and gave the union & 16 per cent scale
increase. Dispute between radio artists’
union and WXYZ Detreit, stemmed from
AFRA's yven to erase differential between
its national and local rates, Tor com-
mercial shows WXYZ was paying AFRA
talent 40 per cent under national scale,
Eninn wonted WLE okay cutting this to

0.

WLB panel had nixed AFRA request
for increase on the basis that it was
agninst Little Steel Formula, The Re-
gional WLE got around that by saying,
“WXYZ operates in a labor market
broader than the Detrolt area when it
comeg to artistie personnel” WLE rec-
ognized that talent shifts in radio from
area to area make it an industry totally
unlike other Industries.

Decislon which 1s retroactive to April

16, 1944, means A substantlal ralse for
PEI'fﬂI‘I‘ﬂEI‘E on Lone Ranger, Green Hor-
net, Chaellenge of the Yukon, and Ned
Jordan segs. Since WXYZ will appeal
to Netional WLEB in Washington, the
raise and retroactive pay will walt until
apperl is settled.

In additlon, the ruling has helped

local spielers. This works two ways, In
the firat, If sponsor specifieally desig-
nates 1115 announcer in the contract, the
spleler gets the talent fees that the

sponsor pays the station, or instead, the
AFRA minimum scale for the seg.

In the second, an announcer pleked
in competition with other spielers gets
the AFRA minimum scale besides hils
stafl salary,

Trade feels, however, that the fact
that sponsor Thas to “Epemﬂcﬂllj.r desig-
nate” his announcer leaves AFRA spielers
out on & limb. Case was tried for AFRA
by Jafle & Jaffe and for WXYZ by Ray-
mond J, Meurer,

any Individual station information on
stations that do not =lpn with the
Measurement Bureau. There's a way the
net figures can be made avallable with-
out all the station data.

Greene’s “New” Approach
Ken Greene, second man in the NBQ

research diviglon, has been working on
B new approach to “coverage figures"
which hasn't thrilled any of the toppers
in the web, but the idea, it is said, has
interested several college deans who ses
in Greene an apportunity for a web or an
ad agency underwriting of & “pure re-
gearch” project. Universitiezs are plot-
ting thelr post-war expanslon plans now
aid & number of them realize that mar«
ket research will ¢cateh a lot of dollars
inn the peacetime world ahead and that
the field will also absorb a sizable num-
ber of their praduate students.

It's not known what EKen Greene's re-
action to a college "pure research" offer |
will be (one's in the works), but audience |
mepsurement men kKnow that he's ine
terested In *pure research' and feel thak
he will go Tor an opportunity along these
lines—if there's enough $%% attached o
the offer.

If Greene Iollows his chief, Rumple,
out of NBC, then there's a good oppors
tunity for the “new-ldeas-in-resenrch”
men to get in their licks. However, any
move depends upon Rumple moving fo
NAB and that 1s not s falt accompli un-
il the NAB and BEMB boards make the
Paul F. Peter shift. It's known that seve
eral members on both boards are not
thrilled with the {dea of Paul at BMB
and Rumple at NAB, but they are sup=- |
posed to be in the minority.

“Archie” Gardner

Goes to Mountain
But It’s Unmoved

NEW YORK, June 11.—Ed {Arnh‘le}
Gardner, still looking for a salary boost,
today went over the heads of Young &
Rubicam toppers and met with reps of
his sponsor, Bristol-Myars, in an efforf
10 get more dough. Understood that
Gardner was turned down.

Gardner went to B-M over the objecs
tions of his booking office, Willlam Mor-
ris, but got a reported “no" from the
client. Reason for B-M's refusal, it's
understood, is not the fact that Gardner
hasn't done & good job, but the fact that
packaging and raw materials problems
have left the sponsor short of advertising
dough, with no relief in aight until the
end of the war, Despite the refusal,
Gardner will continue to broadcast for
B-M.

City-Wide Union

For Vancouver

VANCOUVER, B. C., June 11.—Frovin-
clal Department of Lahor has certified
the Radio Stations BEmployees’ Unlon,
Local 23757, a5 the bargaining agent bé-
tween management and employees of
four radio stations in the Vancouver dig-
trict. The stations are CENW, CEMO,
OJOR and CEWX,

Don Wilson, union prexy, explained
that the organization, an AFL affiliate,
was organiged about & vyear ago, and
includes all station personnel El‘-ﬂEPt‘
clerleal workers. The union will seek
contracts with the four statlons.
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AmericanaRariora

DETROIT, June 11—In case
you're interested, the new, super
de luxe sclentific name for (some)
radio seripts is “Potential Ameri-
cana Rarlora,"” The moniker was
hung on the material by Ran-
dolph (3. Adams, director of the
willlam L, Clements Library of
Ruare Americana at the University
of Michigan.

The jawbreaker handle was ap-
plied when Dr. Adams decided to
add scripts of historle broadcasts
to his world-famous collection
and called upon WWJ for con-
tributions. Idea is to place such
items, as UP and AP flashes of
President Roosevelt's death, news-
caats of the coverage by Austin
Grant and Harold True, and NBC
report of the programing Ifor
the three doys of mourning, along
with actual records of such his-
torie broadeasts in a permanent
gollection to preserve for poster-
ity the part radic played in bring-
ing the events to the public,

It’s Sugar That
May Cut Smith

Down, Not Nixin’

NEV! YOREK, June 11.—If Kate Smith
either (1) goes off the alr this fall or
(2) has her show reduced to a half-hour,
the reason for General TFoods' declsh
will not he thaet they are dissatisfied
with the show or that there is a fight
or any of the other reasons advanced
in the trade. Real reason will be the
fact that allotment of sugar to Indus-
trial users has been slashed 30 per cent
and further reduction is in sight.

Miss Smith has plugged Jell-O in the
past two years and Jell-O is a product
made almost entirely of sugar. And if
sugar is cut 30 per cent, GF's produc-
tlon of the dessert, already conslderably
reduced, will drop still further.

Sugar cubs, according to the trade,
will affect more than one sponsor. Al-
ready there Is talk that Coca-Cola will
reduce 1ts advertising expenditures and
several others are looking at Washing-
ton with one eye and at thelr budgets
with the other. Trade, however, expects
Terd Collins and Kate to follow the Bing
and change the format of the program,
getting away from the comedy and pre-
sent format, which some claim is “worn
out."

HILDEGARDE

Number 1 Femme Voice
of the Air Waves

ILDEGARDE has been riding a skyrocket
loaded with dollars the last couple of
years. Highest-paid entertainer in supper
rooms, she jam-packs -wanky spots like the
Persian Room of New York's Plaza, the Oval
Room of Boston’s Copley
Plaza, the Embassy Room
of Washington's Statler,
the Empire Beom of Chi's
Palmer House and the
,@;f’ “"Raleigh Room™ of NBC.
(ﬂr:' ’.f.-' Hildy has come a long
ﬁ,ﬂﬁ B way from her start in
showhiz as an BB-er in a
Milwaukee pic house, a
song plugger later on, and
a singer in London where, like Minnie the
Moocher, she made a hit with the King of
Sweden. Back from London, still wvirtually
an unknown outside of the Main Stem, she
took her initial air ride in the spring of 1943
as femme emsee on the Beat the Band show.

In June, 1944, she went over to her own
show, selling cigarettes in the *“Raleigh
Room™ and garnered a top Hooperating in
the “First 15." In addition, the eight-month
Hooper tab published in The Billboard re-
cently indicated that she's top femme singer
af the air waves. Add a plus, too, for the
top disks she has cut for Decea.

Currently, Hildy is skedding a six-week
trip to E.T.0. for USO, leaving July 15.
But she'll be back at the old stand in Sep-
tember selling Raleighs with that familiar

Darling, Je Vous Aime Beaucoup, Je Ne Sais
Pas What To Da.

BillBSard

Army Snubs Arouse Outlets

HE current fiasco whereby the

army permits 118 ranking gen-
erals, fresh from Ewrope, to talk for
the press and pose [or the photogs
without, at the same time, permit-
ting them belore local radlo mikes
s an insult to the broadeasting in-
dustry. It Just proves once again
that the radio branch of army pub=-
lie relatlons is muffing 1its job
where local radlo coverage is con-
cerned.

The
remedy.

If the NAEB will stir from its qulet
halls and talk for its hundreds of
local statlon members it could, in

situatlon 15 not Yheyond

Kditorial

Some Day Radio’ll Get Angry

-

co-operation with Col. Ed Elrby,
publicity director for the NAB bhe-
fore poing into uniform—hammer
out a satisfactory working arrange-
ment for local station coverage of
army press conferences. Of course,
this is something that the army
should have done a long time ago;
likewise, it's something that the
NAB might well have originated in
the interest of the industry for
which it ¢laims to be a spokesman.

In any event, in the Interests of
everyonc concerned, it's a job that
needs doing. If the NAB wants to
prove, just for once, that it speaks

for lecal radio, then thls 1s its
chance.

McClatchy Does Something
About Local Talent and G.I.

P.-W. Aches at Same Time

Protected Plan Tested at KFBK Helps Seripters, Too

HOLLYWOOD, June 11.—Firsgt con-
certed drive in many years to establish
locial talent pools for radio s underway
in California, with similar set-ups seen
45 probable for over-all tele pleture.
Racdio theaters are heing established by
McClatehy Broadeasting Company here
to present strong ether dramas of the
Corwin-Oboler type.

Deal, if built on nationwide scale, will
do much Lo hypo sales of gecond rights
of radio scripters who will find steady
outlet for their local or reglonal shows.
Plan ia in the formative stage now and
it Is not expected to bhe in full swing
until V-J Day.

Local Talent Spotlight

The idea is to turn the spotlight on
local talent that might otherwise be
overlooked in the shuffle, Redio’thea-
ters will be developed along the lines
of Legit Community and Little Theaters,
Trade sees possibility that tea-kettle
video outfits may find answer to some
of their problems by utilizing thils some
method., It is estimated that small tele
statlons will be in an enviable spot to
hypo local thesp talent, even more &0
than radlo, because of the sizht-sound
medium, If sufficient talent of sultable
caliber ean be uncovered by instituting
regular non-profit schools, then part of
the headaches of local programing will
be solved for-tele.

No Diploma Mill
There has long been a feeling among
the trade that iIf sinecere effort to un-
cover talent ls made that real progress
will result. As the sltuation iz now,

too mueh emphasizs has been placed on
diplompe mills racketeering outfits that
are concerned solely In Keeping in the
black and not In the welfare of thelr
students.

Community theaters for radio and
tele can do a real service to the industry
Is the feellng among most of the trade
here, with emphasis belng placed on re-
turning servicemen. It is belleved that
ex-Gr 1'8 in many cases will welcome
chance to fill in thelr leisure hours fol-
lTowing g constructive course in mike and
camern technigue.

Help Work Off Steam

Thoea close to the ple also believe that
ex-servicemen will be naturals for a pro-
gram of this kind, inssmuch as their rog-
ular jobs will not be sufficlent in cases
to ease the strain of wartime llving.
This Is speclally true in smaller comi-
munities where recreational and eduea-
tional facillties may not be able to take
up the slack in thelr lives, caused by
abrupt return to peacetime pursuits,

First radio theater to be established
by McClatchy Broadcasting Company is
at KFBE, Sacramento, where initlal eall
for asplrants was made last October. Out
of 300 responding, 40 were pleked and
classified into advanced or workshop
classes. Playbacks of groups own offorts
are nsed for intensified study along with
transcriptions of top-drawer shows,

Cut Show Wastage
Frances Frater, who has charge of the
program for MeClatehy, feels that many
good shows are going to waste, that they
(See McGCLATCHY DOES IT on page 9)

Products, Too, Need Reshuffling;
General Foods Do Puff Revamp

NEW YOREK, June 11 —General Foods
has pulled a fast re-shuffle of lts time,
product and agency summer sked, which

is deslgned to aveld tough competition
and keep the food outfit from plugging
almilar preducts on the same night.
Here's the way the shifts line up:

Topper, the Frank Morgan replace-
ment (Burnes and Allen take over In the
fell) will be heard on NBC at §:30 Thurs-
day Instead of B s0 as to avold competish
from Columbia's top mystery show Sus-
Pense. GF is letting the 8 p.m. time go
for the summer.

Topper, instead of plugging Maxwell
House Coffee, will sell Post-Toastles, Rea-
son for the product switch Is the fact
that Post-Toastles were cupposed to have
been sold in the Thin Man Fridays, but
GF has the Aldrich Family on Fridays
selling Grape Nuts and Grape Nut Flakes.
Company reasoned that two cereals on
the same night would compete with each
other,

The Thin Man, which was supposed to
have had Post-Toastles, will take over
Maxwell House Coffes, The mystery for
the summer will be handled by Benton
& Bowles instead of Young & Rublecam,

Nixed Coverage
Of Brass Hit

N. Y., Philly, Boston and
Denver stations outside but
news services gel in

@

NEW YORE, June 11.—Twelve local
outlets in this town last week squawked
to the War Department about the cold
shoulder they were getting in attempt=
Ing to cover brass hats returning from
the Turopean Theater of Operations.
Statlons beefed because armmy public re-
lations officers, in staglng press confers
enice for the bipwlgs, gave dally news-
papers, wire services and phologs cover=
nge opportunities without permitting
stations to get army proople bhefore its
mikes,

Army P.R.O/s take the stand that these
press conferences are purely "local” in
charncter, that to let radie in would
take the edge ol subsequent network
coverage of home-town celebrations, Lo-
cal statlons argue they are more local
than wire services; that a Iront page
photo or story without similar oppor-
tunity for local radio 1s diserimlinatory.

Hodges., Bradley, Patton -

It all started when the army threw a
press conforence for General Hodges In
New York the day before he arrived in
Atlanta for a home-town flurry. It hap-
pened agnin when General Bradley hit
New York belore "golng to Philadelphia
for hizs home-town splash, And this
week it popped up in Boston with ithe
arrival of General Patton before heading
for Los Angeles,

With Hodges, radio wasn't even in-
vited to the press conference untll after
WOR asked permisslon to cover; then
some stations got hasty invites, others
gol none, With Bradley, local stailons
got Invites to confab bhut were not per-
mitted to put Bradley before the mike.
In Boston, the army okayed radio cover=
age of arrival cercmonies only and lim-
ited that to New England.

Station Attitude

What particularly infuriated local sta-
tion people was the army's persistent
refusal to understand the station atii=-
tude. All they want, say the sftatlong,
is a chance to alr the voice of any officer
or enlisted man Important enough to
rate o presé eonference. To simplify mat-
(See OUTLETS AROUSED on pige 9)

U. S. Dough Eyes
Mexico City XEB

MEXICO CITY, June 11.—Reports are
strong that Station XEB will change
hands soon. It was belleved that two
American outfits are bildding for the
popular statlon. XEB is owned by French
capitalists who own the clbty's Inrgest de-
partment store and a clgarette Tactory.
Marlo Campo recenbly resigned as sta-
tlon manager, end his spot 15 being filled
by Bernardo Sancristobal, who says he 15
back for four months only,

Plymouth 1st Auto
Show Back on Air;
5 Sections Tested

DETROIT, June 8—The return of pre-
war automotive sponsorship of programs
deslgned directly to sell cars is heralded
in the opening of a campaign today by
Plymouth in five test arens., Up 10 now,
automotive advertising on the alr has
been confined mostly to institutional
material for the duration, typically Gen-
eral Motaors famed Vietory Is Our Busis
ness program. The Plymouth move 18
the first almed directly at plugging pres-
ent or future merchandise In this field,
and is a direet result of the current
resumption of automotive production,
even upon a limited scale,

Program, Chuck Carson, Plymouth

(See PLYMOUTH BACK on page 18)
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BBC, English Broadca

Tough;st of
Global Jobs

Programs wherever you are,
whenever you want *em, is
wartime assignment plus

&
By Lou Frankel

NEW YTORK, June 9,—BBC today is the
gingle largest hroadcasting operation in
the world. In the heyday of the German
radio, when the Nazis had the transmit-
ters of Continental Furope at their dls=
posal, it's possible the story was diflerent.
But today there is nothing like the BRC
within the ken of Americon radio insofar
as scope in concerned,

The BBC has an English-lanpuage
short-wave propram schedule, its overseas
sorvicee, which goes round the globe all
day long. It follows the sun, more or
less, golng from the Antipodes to India
to the Middle East and North America.

Orlginally this, called its Empire serv-
ice, was designed to bring the volce of
home to Englishmen stationed or working
in the colonles. As English troops piled
up awry from the British Isles this pro=-
gram became a combination entertain-
ment for the troops, morale builder for
Englishmen overseas, pro-British volce
almed at anyone else listening in,

Entertain Sans Offense

It toopk a bit of doing programwise
gince care had to be exercised that the
programs Interested the troops at whom
it wns aimed, thet it interested the eivil=
ians, that it didn’t alienate any other
listeners. Slnce o propram beamed, for
example, at Malte could also be heard in
North Afriea, where the audience was of
different composition, thig was no incon-
siderable problem,

One way it was solved was by using the
hub technique. Thus imagine o wheel
with transmitters at the hub. A big
transmitter was pumping programs to
Australia for a solid six hours and then
switched over to pump another slx hours
of programs to Burma and India, whila
this was poing on a less powerful plant
(Sce Toughest aof Global on, page 14)

Sunday at 7 P.M.
Giving Audience

- Dopesters ‘Willies’

NEW YORK, June 11 —With the Bunday
7 p.m. spot sans Jack Benny and Eate
Smith—due to summer histus—trade
sldeliners are double-talking themselves
onto a merry-go-round trylng 1o fgure
the angles to the temporarily terminated
tussle for ratings. What they can't
understand ls the static condition of the
available listening audience,

Bldeliners are agreed that a gander at
radio's past performance charts shows
that any time a good show got another
good show In competition the avallable
audience totnls Jumped. In other words,
competition made customers.

Too Much Good?

This time the expertz point to the
Sunday-at=T slot—with Drew Pearson on
the Blue; Jack Benny on NBO, and Eate
Smith on OBS, and all sponsored—and
there has been no material varlation in
the avallpble audience. BSo, they ask:
“Oan it be that there's too much that's
too pood; that there just isn't more
audience available?” And that doesn't
make sense.

Yet the audience was about as large
before Kate Smith came in to compete
with Pearson and Benny as it is now.
All that happened was that Eate Smith
cut into Benny's total, while Drew
Peargon sapped at both of them to In-
crease his audlence.

What makes it even more confusing 1s
that Pearson apparsntly draws listeners
(See SUNDAY AT 7 P.M. on page 14)
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“The 6.M. Speaks”| FCC To Continue Digging
Into Local Air Programing
Despite Broadcasters’ Gripes

From the office of General Man-
ager R, B, McAlislier of KIGA, Clovis,
N. M., there came to The Billboagrd
last week a letier contmining dato
ancnt our fortheoming radio station
promotion survey. There came also,
in a final paragraph, some dota irrel-
erant to the promotion survey vyet
relevant to fhe industry in thai it
represents the outspoken thoughis
of a hinterland 250-watter,

Here it is:

“We would like to alr a few of our pet
gripes. We believe that the radio sta-
tions have allowed the networks to pgain
too much power. After all, without the
statlions, there would be no network, but
In splte of this true statement, todey on
nll commercial network programs the
statlons recelve only & amall percentnge
of the revenue, As g member of the
Mutfual Broadcasting System we pay o
monthly line charge, and the highest
checlc we have ever recelved from Muturl
in any one month doean't cover this line
charge even partinlly. The Blue Net-
worle, with no coverage at all in this
area, refused to take us even as a honus
statlon., So, even if I am wrong in my
criticlsm of the networks, you can easily
see the renson for my prejudice.

"My other gripe concerns the senseless
repetition of metwork programs. Poor
NBC with millions of dollars back of it
has been unable to figure out anvthing
different from a soap opera to sell
Procter & Gamble during a 10-year
streteh. The boys at Blue have already
driven audience-participation shows into
the monotonous class, and our own
Mutual Network hes gone overboard on
ladies dishing out assorted advice with
Muxine Keith, Elsa Maxwell and Imogene
Wolcott,

“Personally, we think the networks are
juet llke some of the boys In the governs
ment offices In Washington. They gaze
glibly at the Hooper ratings without go-
ing to the trouble to find out the kind of
programs the people really want., Music
is still radlo’s best weapon, and wouldn't
it be nice to hear some of our outstand-
ing artists perfotm on musical programs
with less chatter and less alleged varlety
between tunes, People of the nation
would thoroly enjoy more broadcasts of
epecial events, such as street broadcasts
irom the blg ecity and network pilck-ups
from spots where news is belng made.

“What's the matter with at least one
network hbroadeasting a major league
baseball game each week? In other
words, we're strongly in favor of the
high-priced program dlrectors of radio
having some new ldeas—and more im-
portant than that—to keep having
them,”

‘R. B, McALISTER,
Station Manager,
Station KICA,

Anyone wanting a written whack
at McAlister need only apply in writ=
ing., Equal space will dbe available,

Listeners Entitled to Home Live Talent, Commish Says

WASHINGTON, Jund 11.—Tederpl Com-
munications Commission Intends to in-
tensity {te interest in local programing,
particularly unsustained community
service programing, despite hullabaloo
by several broadcasters over current ¥CC
program study. Formulation of FCC'8
clearest policy on this Issue since crea-
tion of the Commission is expectad TO
develop within the next five months pre-
paratory to wide scale FM licensing, The
Billboard learned today,

FCC's present detallpd review of broad-
cast station performance is a step lo-
ward this strengthened policy, and Coms-
mission is in no meod to back down in
face of resentment by some broadcasters
who iInslst that commerclal programs
have Just &5 much public service value
as sustained and locals, FCC contends
that communlcations law definitely
places responsibility upon broadeasters
to allot adequate time for community
service and for use of community telent.

Policy in *Rescarch® Stage

FCO members Indicnted today that the
finel polley on this issue is far Ifrom
determined and, at present juncture, is
still in the "research" stepe. Neverthe-
less, FCC opinlon generally favore policy
of encouraging live talent rather than
resorting to use of platters and networks
comimmercials. Commissioners believe there
is vast room' in the broadeast industry
for development of community program-
ing service and ‘'constructive live locals.™

Commissioner Durr, in discussing the
issue, told The Rillbotrd that "a fantasg-
tically small amount is being spent at
present on development of sustaining
programs.” “Sustaining time for the
most part,” sald Durr, “is from 11 pm.
to 6 a.m, when there are few listeners.
But from 6 p.m. to 11 p.m., the heav-
lest listening hours, 87 per cent of the
programs aré commercial. While it is
true that there is many a fine commer-
cinl program on the alr, even in come-
mercials the listeners are entltied to ime-
proved programs when you conslder the
amount of money spent on those pro-

grams.”
Wages Cited

Durr cited 1943 figures showing that
846 statlons were paying each of their
commercial men at the executive level
an average weekly asalary of $101.62, as
compared with $68.81 for each program
man. Below the executive level, the
production man was getting an average

OPA Radio Program Called

Communistic;

Stand. Brands

Public Service Seg Okayed

Direc;ur and Broadeast Cited for Educational Achievement

NEW YORK, June 11.—Trade this week

expressed slight amazement that the

House Committee on Un-Amerlcan Ac-
tivitles, sueccessor to the Dies Commlittes
should accuse the radio division of the
OPA of spreading “"Communistie” propa-
ganda via 1ts Standard Brands sponsored
WOR seg, Soldiers With Coupons, In-
dustry's feeling was that the accusations,
registered Thursday (7) by Rep. J. Par-
nell Thomas (R., N. J.) have little basis
in fact since the show, & proven commer-
cial success, ls bank-rolled by one of
the nation's largest food manufacturers
and is written, produced and directed by

Tex Welner, 8 man with an excellent
record for commercial programing,
Trade feels that there must be some
mistake on the part of the committen
tlnce the show has been commendad by
several agencles and educational orgs
and has been on two important stations,
WHNEW and WOR for over a vear,

Plenty of Defenders

Representative Thomas's charges also
drew the immediate fire from Daniel P,
Woolley, regional head of the OPA, who
sald that they were “Prejudicial and
completely baseless . . . an attempt to

weekly salary of §48.36, as compared with
#76.95 for the outside salesman. The
average writer In the program depart-
ment was getting only $37.42 a week, and
tho stations had twice as many sales-
men as writers. Durr recalled the figures
which, he sald, haven't improved much
since,

The commissloner szaild that another
Indicatlon of this malnutrition of pre-
graming as compared witlhh the commer-
clal slde of hroadeasting was demons
sirated In salary Increases, Radin
writers' salaries, which were low to begin
with, rose only 15 per cent from 1840 to
1943, while the higher-bracketed zales-
men had salary Inecrenses of 40 per cent
in the same period.
that the FOC hos no Intention of dic-
tating what will be broadeast but he sald
the communications law requlired that
the original licensee face the responsis
bility of contributing a community serv-
fee. Durr added that radio should. be
something more than an entertainment
medium.™

Fly’s Statement Recalled

FCC members, in discussing the polley,
recall that former Chairman Fly stated
the Issue "unequivocably” back In 1944
when in an address before the American
Federatlon of Radlo Artists he declared,
“It 18 my firm belief that right back
there at home you have the greatest op-

cportunity for new program development

ind for broader content.” Fly's success
sor, Chairman Porfer, last March 12 car-
rled the issue further and opened the
way for the eurrent study by declaring
in an address before the National Asso-
clation of Broadeasters, “There seems 0
be a growing body of responsible opinion
that believes that the public functlons
of broadeasting are becoming submerged
by commerclalism,”

Porter in that address revealed that
the Commission was already considering
"a procedure whereby promises will be
compared with performances.” Less than
a month ago, the POCC requested 22 sta-
tlons which were seeking license renewals
to furnish rensons for thelr departurg
from the originally outlined program
structure, The bulk of replles received
by the Commission inglst that sponsored
programs are generally as much in the
public Interest as sustalning programs

EKDON, Monterey, Calif., for Instance,
declared in its reply: “We submit to the
Commission that {f the sponsored publie
service spofs, announcoments or pro-
grams are as we feel as much In the
public Interest and as effective with our
listeners as are the spots, announces
ments and programs in the public service
which are carrled as sustalning, then the
variation between our original estimates
of commercial and sustaining percen-
tages and our present respective pers
centages Is decrensed.”

J—

smear the OPA af a time when the bill
to continue it 15 up before the House
and "mudslinging.”

The charge was also answered

Durr emphasized °

b&ﬂ
joint meeting of the New York OPA

Congumer and Labor Advisory Commit-

tee; WOR contlnuity acceptance edlior |
Mrs, Lucilla Martin; . Ted Cott, program .

director of WNEW, where the program
started, and Jo Ranson, flack of the
same statlon, All pointed out that the
show merely informs the consumer of hif
rights and attempts to combat the blick
market.

In making hls statement to the presh
Representative Thomas sald that the
“Communistic” propaganda was being
put into the show by “an employee
the OPA In New York." While no names
were mentioned, Woolley identified 83

(See OPA AIR SEG on page 14)

4

I

sting Wheel



o W = = W

8 |
11

g
il

June 16, 1945

P e eSS i

1 W E O TE B #

The Billboavd

QD

RADIO

ol==0I=0

I

&
Ol =1D?

1

i
0
{

gl=[ 01 =l
tis

Billboard’s Radio Publicity PPoll for °44 proves for
the 7th time that CIES léudership is not an accident!

Here come those unsentimental radio editors again.
106 of them, from coast-to-coast. Voting on the best
radio-publicity service of 1944 —by network and
station,

[For the seventh straight year, their plurality gives
first place to CBS Press Information.

In detail, they gave CBS 55 firsts; 62% ahead of
Network B; 244% ahead of Network C; 817% ahead
of Network D.

By total score of all places, they gave CBS 327;
169 more than Network B; 56% more than Network
C; 129% more than Network D.

What’s more, the radio editors in eight areas cast
a ranking of their local stations (and wherever their
newspapers were afliliated with radio stations the

votes were annulled). These rankings placed stations

The Columbia Broadcasting System

on the CBS Network first in four cities out of cight.
The local winners:

*Chicago . .....WBBM *NewYork......WABC
*Hartford . ..... WDRC *Philadelphia.. . WCAU

Thus practical teamwork between press and radio
makes steady forward progress. Both industries real-
ize that they will travel farther together than cither
can travel alone, CBS Press Information service bases
on no ivory-tower prescription of what the radio
editor ought to want, but what he actually tells us he
finds most useful, The Billboard poll simply accents
the realism of CBS teamwork.

To the unsentimental radio editors go our sincere
thanks for their continuing confirmation of the fact
that CBS leadership is not an accident.

7
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Curtis Survey
Covers Radio;

Skips I'M, Tele

FHILADELPHIA, June 11.—Altho Cur-
tis Publishing Company cid a swell job
with its pest-war housing survey and
dug up, for radlo and broadcasting in
general, a gob of nice hot figures, they
amazingly enough didn't ask their pulnea
plgs if they want a television or an FM
radio receiver when one iz avallable.
Research department of Curtis explained
that the "high per set fipures which
popped up in the survey “Indicates thatg
the public has In mind the purchase of
an FM or {elevision set." Researchers,
however, make a pointed rejoinder to this
type of report—the retort courteous be-
ing: “Researchers are supposed to obtain
facts when they are as easy to obtain as
the facts on whether Mr, and Mrs. Amer-

lea expects to buy an FM receiver or a
television set.,”

However, despite this obvious lack in
basic Information, the report, which cov-
ered 35 States and 118 urban centers
(only ecity dwellers in urban centers of
over 10,000 populaton were guestioned),
was lmportant in that it showed that
2T7.8 per cent of all familles interviewed
expect to buy a new radlo or a radipo=-
Phonograph post-war and that the set
will cost on an average of #93. In the
bracket with the greatest percentage of
buyers, 4.78 wanted a radin that costs
between $100 and $148—p far cry from
the pre-war era of 89 Emerson midget
radio sets. Even more interesting is fact
that a great many of the families (only
the money spenders of the homes wore
interviewed) will replace their radio re-
celvers with radio-phonographs. This
means a solld Increase In sale of disks,
come the return of civilian production.
It also tips the fact that the publle isn't
worried that disk spinning will be a lost
art and that sound on tape or wire will
replace vinglite or lamphlack and shellac,

Surveys like this Curtis pub study are
okay, =ays trade, Iowever, when they

(See Curlis Survey Skips on page 14)

T hanks, Bui--

To the Bditor:

Thenks for the plug in your story of
June 2 entitled Local Programing Hedges
Post-Waer. Having been in show busl-
ness a few years, I realize that a 'plug's a
plug, whether it be good or bad.

I probably shouldn't be "yipe-ing™
but right now I am slightly “burned"
becnuse I certainly didn't authorize any
cirect guote and, further, I certainly
didn't say what I was quoted to have
said in your article. The leacd-off sen-
tence, "Tolent shortage causcd WERAP
and EGEO to produce many programs in
recent months with loecal talent,” is a
contradiction in Itself. What I did say
was that we could produce a great many
mare lve-falent programs were it not for
the numger of entertainers who have
been taken Into the armed services or
who are working in local war plants
hecause of the "“work or fight" order. In
fact, much of the talent on our noon-
time regional network programs &and=
wich these programs in on their Junch
hours,

The second sentence, about breaking
the staff orchestra down Iinto various
units for several accounts is correct, but
in the alleged quote which is attributed
to me it is true that I said we could use
more personality emsees, but I certainly
never sald or gave the lmpression that
“In using local live talent what we have
makes splendid fill-ins and fills a bad
gap caused by manpower shortage.” This
is another contradiction hecause obvi-
ously if manpower is precious we would
not use it for fill-ins, which we, accord-
ing to the gquote, “Fills a bad gap caused
by manpower shortage!™ The whole
thing makes me sound like a moron.

Our operation here is rather unigue in
that WBAP is a one-half time station,
the other half of the time on the fre-
guency heing operated by WFAA, Dallas,
Likewise, we operate only one=half of the
total hours on KGEO from Fort Worth,
as the other half is programed and orig-
inated in Dallus. We originate a total of
177 loeally produced programs per week,

On WBAP we coriginate 87 locally pro-
duced programs per week, of which 31 are

3 Cincy Stations
Up on Musie Deal

CINCINNATI, June §,—Difficultles over
musicians' contracts, which cropped up
last week between WSAI and the local
musickers' union, have spread to two
othier local stations, WKRC and WCPO.

WSAI has been asked by the Cincin-
nati Muslcians' Unlon, Lecal 1, AFM, to
add two more tootlers to its staff and up
the present salary scale from 8§60 to &65
per man, Union contracts with WERC
expired June 1, and the station has been
asked to employ more musicians br raise
the wages of the 11 men 1t now employs.
Mort . Watters, WCPO chief, admitted
that he has been approached by Oscar
Hild, union head here, but that no de-
mands have been made. The station
recently jointed the Mutual network.

On the WSAT matter Hild says that the
union's contract demands were belng
discussed by the WSAI management
with the office of Marshall Field, station
owner, in Chicago., Since the purchase
of the station from the Crosley Corpora-
tion by Field WSAI has drawn upon @
gomman pool of muslcians with WLW,
The union contends that because there
no longer is joint ownership the station
must negotiate a separate contract,

transcribed, 56 programs are live, and 24
of these are news and 21 are regional
network originations, On our hall of
KGEKO we originate B0 locally produced
programs per week, of which 32 are tran-
scribed and 58 ave llve programs, with 29
of ‘these newsoasts and 11 are reglonal
network originations, Hooperatings on
our daytime live-talent originations
usually equal or excead network daytime
program ratings.

We have a great number of publie
gservice propgrams of various categories
which have been frozen as sustainers for
many years,

We sincerely hope thet you will be good
enough to correct the erroneous impress
sion glven in your paragreph pertaining
to Fort Worth In the June 2 issue.

ED LALLY,
Program Director,
Station WBAP.

June 16, 1945

CBS Preps Idea
Meets for Program
Mgrs. of Affiliates

NEW YORK, June 11—CBS will stage
a serles of clinles for the program man-
agers of all Its affillated slations., Ides,
pre-tested and okayed by similar Clinde
sesslons of CBS m. and o, program
managers, is to let programers exchange
jdeas and experiences.

Meets will run for three days and
should get under way next month and
run thiru the summer. Three groups will
huddle in the East, one bunch will bang
it around on the West Coast.

The Rast rates three sesslons gsince
there 15 wider range of affiliates thisg
gide of the Rockles. Out there, stations
fall into same pattern, more or less. And
there's no use having program manager
of statlon sans stall musiclans sit in
while conferees dlscuss ways and means
of gettlng more value out of the musical
staff.

Bendix Seeks Sun. Eve., Net
Half-Hour for Institutional

HOLLYWOOD, June 11.—Bendix Avi-
atlon Corporation Is looking for a half-
hour webh spot for an Institutional show,
Org wants a Sunday evening slot and
may take the half hour followlng Cor-
win on CBS—T7:30 to 8 p.m. MpeManus,
John & Adams have the account.

New Wis. Broadeast Org

MILWAUKEE, June 11.—Articles of in=
corporatlon have been filed with Seorgs
tary of State for Dalryland's Broadonst-
ing Service, Inc., of Marshfield., Capiltal
stock of the firm, which wlll engage in
radio broadeasting, communication and
television, facsimile broadensts and simi-
lar business, was lsted at $100,000, In-
corporators are Karl H, Doege, Lioyd L.
Lelker, Corrine A. EKrause and Lyman
A. Copps, of Marshficld, and George T
Meyer of Medford,
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Columbia's Friendly Voice in
BOSTON - 530 Ke
COLUMBIA OWNED

RSIHG from the blue and yellow
clay of Boston Harbor, the
Logan International Airport is not
only Boston’s bid for new renown as
“Hub of the Air Universe”, but also
a cornerstone of the greater securit}r
and prosperity that will brighten New
England’s post-war future,

Millions and millions of tong are
being dredged from the underwater
floor of Boston Harbor—a center of
world commerce since ships wore sails
—and spread across the face of this
3,100-acre airport. Its runways, some
of them 10,000 fect long, reach out
in welcome to tomorrow’s European
flights bearing hundred-thousands of
passengers and billions in air cargo.
The deepened waterways from which
the hard clay is being scooped will
provide one of the Atlantic
coasts greatest seaports for
ocean-going ships,

Far from a figment of
blueprints, Logan Inter-
national Airportalrea dy
accommodates more than
100 commercial flights each
day. Thus far, $10,000,000

- In Boston, 2R/

has been spent on paved runways and'
buildings. The New York Times, call-
ing the air route between New York
and Boston the busiest in the world
today, editorially sees the port of
Boston as a leader in the post-war
development of air commerce.

This progress means much to us.
Not only does it inspire the expansion
of New England’s present industries,
but attracts others that will join and
growwith us. It creates new jobs, new
customers, new buying power, &
greater and wealthier market,

WEEI is understandably excited
over Boston’s plans as an international
air terminus, and applauds the cﬂm-;
munity forcefulness now making them
into reality, We, too, have raised our
friendly voice to help demand —and
keep demanding—this brighter future
for New England. It’s the biggest
local parade in which we have ever
been privileged to carry a banner. But
the popularity and acceptance WEEI
has achieved during our two decades
of broadeasting make s that much

more fitted to carry this banner
proudly and well,

Represented by Radio Sales, the SPOT Broadcasting Diviston of CBS
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Radio éets in

But Is Minus
Comm. Brass

Philly Blows Up——As Usual

PHILADELPHIA, June D.—Altho there
1z conslderable beefing and buzzing
among statlon execs over the second-
hand treatment given to radio when
Generals Dradley and Spaatz visited the
eity lust Monday (4) with a company of
returning war heroes, over-all pieture
shows that radio got a llon's share of tho
atiention, While many complaints stlll
being aired are cdirected at the military,
Inapectlon of what went on behind the
Eeenes discloses that the gripes are pri-
marily the result of petty differences
among the stations themselves,

One of the major concerns is the fact
that the citlzens’ committee included the
name of only one station chief, while each
of the four newspaper publishers was
named on the prestige board. Sole radio
rep wis Roger W. Clipp, president of
WFIL, who continually fought for radio
1o get equal rights withh the newspapers
What made the handling here all the
more cdifficult was the fact that the pub-
lie reception for the generals was an off-
the-record promotion of the Pennsylvania
Rallroad, and the transport company was
not ealtogether sympathetic to radic's
needs and demancds,

Whlle radio had nine jeeps in the pa-
rade as compared to the two Jeeps as-
signed to the press, peeved station execs
point out that the two Jeeps were at the
head of the parade convoy, while the
radio-assigned jeeps were placed at the
tall end of the parade, Some stations
voiced complaints on how come WIP was
able to have iis maoblle sound truck in
the parade line; others ask why WFIL
had 1ts microphones at the railroad depot
when the train loaded with the brass hats
pulled info town; and still others asked
why EYW was able to do a plck-up from
the press reception for NBC.

“Exclusive” Aches

It all narrows clown to the fact that any
statlion grabbing off an exclusive rubbed
the wrong way against the station that
nilssed out on the so-called exclusive.
And since WIFIL's Clipp was the sole radlo
man on the committee, some of the sta-
tion men, seck to place him on the spot,
while others look upon 1t as a slight to
radio on part of the military.

Clipp, while admitting that it would
Iave been better to have all station heads
on the cltizens' committes, adding that
such a reguest on his part was nixed by
the powers that be, pointed out that in
the end results show radio dolng a bang-
up job and figuring prominently in the
parade pleture, While every statlon dld
not and could not get what it wanted—
the hunger for excluslves, always an lm-
portant factor in radlo relatlions here—
racdic as & whole came in for plenty of

glory.

WIP Truck Moves Im

Apart from active partlelipation in the
parade, plusg WIP's sound fruck (and
there was nothing to stop any ather sta=-
tion from having its stotion wagon in
line), Lieut. Col. Edward A. Daviés, WIP
viee-prexy, was co-ordinator of transpor-
tation bhetween the army and the local
-police. In addition to KYW's plck-up
for NBC, and agaln there was nothing to
stop the other stations from bringlng
mikes to the press reception, both WIP
(for Mutual) and WCAU (for Columbia)
did a pick-up from Independence Hall,
At the rallroad station, broadeast of the
arrival was a joint feed invelving WFOL
and WPEN, with WHAT dolng a rebroad-
east. In addition, WFIL did a pick-up
from the dinner in the evening at tha
Bellevue-Stratford Hotel, feeding the
half-hour pick-up to WIP and WPEN,

While relatlons are still stralned among
the racdio men themselves, check-up on
the complaints discloses that they are
groundless and aired mostly to cover up
something the station missed up on after
hearing it broadeast on another station,
Apart from the fact that lack of radio
names on the citlzens’ committee may be
viewed &8s a slap at radio, impartial ob-
servers say that Clipp did & yeoman job

Outlets Aroused
Over Army Snubs

(Continued from page 5)

ters, they'll set up their own program
pool so the puy in khaki would malke
only one mike appearance. To further
simplify matters, this could be done
right after the press conference Just as
pecple now pose for newsreels. And if
security is involved, the statiopn men
pointed out that its gimple to put the
interview on wax or tape and play it
for censors before being aired, that it's
even simpler to have the personality
speak & plece prepared by army pro's.

Additional fuel to local radio fire
comes from army pro’s insistence that
loeal radlo coverage would confliet with
the national coverage pegged on the
home-town celebretion whereas news-
paper and photo coverage is okay., Sta-
tions wonder if army pro's know thatb
news syndicates wire storles and photes
all over the country; that If they do,
and the pro's should, how do they recon-
cile this knowledge with thelr attitude
toward local radio?

Text of Complaint

Text of station beef follows:

The undersigned call your attention
to a sltuation which has recently arisen
in New York in the radlo coverage of
refurning high ranking army officers. On
thesea occasions, radio has been denled
proper opportunity to present the voice
of the personallty either in an interview
or by a radip statement In connectlon
with scheduled news conferences. This
ban has applied to both direct broadeast
and to recordings made on the scene
for review and later Dbroadeast, This
situation places radio broadeasting in a
position contrary to that enjoyved by the
press, newsreels and still photographlc
agencies,

At a meeting of the undersigned local
New York statlons, it was declded that
wa place this important situation before
you, and request that radlo be permitted
to present the story in the manner best
fitted to this med