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Non-breakable. .. life-like concert-hall fidelity .. . quiet surface . . -
aneriTively new kind of record now brought to you by RCA VICTOR

Here is the most sensational phono aph , 3 St ! T P Soon veu will be able to hear the new RCA
record development in forty-five yzrs— Amazmg deelzty g Vi.clor Ped Seal De Luxe Ref:ords at .you.r deal-
RCA Victor's Red Seal De Luxe Record! . you'll be thrilled by the \ (: ;ﬂY::;]':!leagsri:ec :k::‘t‘ ;l;e‘t::lg‘:x:i g:x:::t:y v:;lrl1
be made available at the present time, RCA
Victoc will continue to bring you its standard
Red Seal Records, which have set the standard
for quslity for almost half a century.

This new kind of record is the fruit of eleven  fifelike, concert-hall real-

years of research by the great RCA Victor  ism ... the pure, clear tone 3tk 22
laboratories. It'sa richrubyred . .. andyou  ofthenew RCA Victor Red 'ﬁ’ %%f |
can see light right through it. It brings you Seal De Luxe Record! - \\

all these advantages . .-
. Wacch for the announcement that RCA Vic-
F ar Less Surface Noz_ge ! tor =d Seal De Luxe Recocds are actually
N on- Breakablg! in skcck at your Jealer's—then hear them as
Record surface noise is 3 SOOL 1§ possible. 1f you call exrly enough, you
Drop it, sit on it, bend it— feduced to a new low L will be able to own one of taese thrilling re-
the Red Seal De Luxe Record point in the new RCA 2 cordings. ’ 4 4
won’t break under any nor- Victor Red Seal De J You"l discover that the name. “RCA Victor
mal use. Cherished master- Luxe Record. You can Red Seal De Luxe” means tryslal-clear, true-
pieces may be preserved in- enjoy music to the fulll | to- i’ recordings .. - that ars yours for keeps!
definitely!

é}g THE WORLD’S GCREATEST ARTISTS ARE ON RCA VICTOR RED SEAL RECORDS @

This advertisement appeared September 2 in major newspapers
from coast to coast ... heralding another RCA Victor “first”




Vol. 57. No.

39

The World’s Foremost Amusement Weekly

October 6, 1945

TRADE

TABS FLOW OF COIN

Bailey Bill on
Petrillo Stll
Set for Floor

3 Federal Agencies No Like

WASHINGTON, Oct. 1.—With a Senate
Judiciary Committee sub-group prepar=
ing to stege a hearing on Senator Josiah
W. Bailey’s (D, N. C.) bill to block
fee-collecting powers of James C. Pe-
trillo, of American Federation of Musi-
cians, at least three federal agencles
have warned the committee agalnst
recommending the legislation in its pres-
ent form, The Billboard has learned.
Communications have been filed with
the Senate Committee by Departments of
Labor, Commerce and Justice.

Bailey 3ill, in trying to stymie Petrillo,
s seen as cracking down on all types of
union transactions involving fee pay-
ments. Labor department warned, for
example, that the bill would hit a lot
of bona fide practices by unions, par-
ticularly those in the clothing, garment
and electrical industries. Departmental
communieations were drafted while
Frances Perkins was labor secretary, it
was learned.

Committee Wants Bill

Angered by Petrillo’s tactlcs the Sen-
ate Judiclary Committee is in a mood
to discharge some sort of legislation, and
a sub-group has been planning a hear-
ing on the Balley Bill almost since the
resumption of Congress after the sum-
mer recess. Hearing at which Balley
will appear in behalf of his bill will be
summonerd about three or four weeks
after the return of Senator James O.
‘Eastland (D., Miss.) to the Capital. East-
land, who heads the sub-committee, has
been i1l at his Mississippl home.

Fees Unlawful With Present Bill

Present version of the Bailey Bill makes
it unlawful for employers and employees
to engage In transactions involving fees.
Most members of the Senate Judiclary
Committee are aware that the bill is too
harsh and would have little chance for
passage even if it reached the floor of
the Senate. They believe tho that it

(See Builey on Petrillo on page 30)

N.Y.MuniOpera
Sell-Out for Five-
Week Schedule

NEW YORK, Oct. 1.—Municipally-
sponsored opera got off to another fine
start for a five-week fall season at the
City Center, Thursday (27). Advance
sale, as of opening night, topped 30G,
which represented plenty of customers
at $2.40 (including tax) top.

New season rep includes two new ad-
ditions, Carmen and The Bartered Bride,
and Tosca has been put back into the
program after being dropped for a sea-
son. Bride can be tabbed as getting an
American preem, since it Is a new ver-
sion in English of the Smetana opera
which has been tried out successfully
by the Saddler's Wells Opera Company
in England.

Troupe offered Tosca for last Thurs-
day’s opener, featuring Dorothy Sarnoff
and Eugene Conley in the lead roles.
Friday (23), Todd Ducan made his grand
opera debut in Pagliccci and Hubert
Norville sang the lead assignment in
Boheme Saturday (29).

With last, night's bill September 30,
The New York City Opera Company of-
ficially mnveiled their own brand of
Carmen, and on the basis of a first

(See N. Y. Muni Opera on page 38)

Truman, Congress Tax Experts | Sketch Peace-
Discuss End-of-Emergency Date Time Effects

WASHINGTON, Oct. 1.—President
Truman and Congressional fiscal big-
wigs are finally making progress on a
magic date on which the current “un-
limited national emergency” will be
deemed to have ended for the purpose of
reverting entertainment and so-called
luxury taxes to low pre-war levels, The
Billboard has learned. As disclosed in
The Billboard several weeks ago, Truman
and Congressional tax chieftains had
contemplated advisability of setting a
special end-of-emergency date in respect
to taxation, with a separate ending of
the *“duration” to be declared for other
emergency items at a much later date.

Importance of the declaration which
would end tax emergency has increased
sharply within last week, as decision
by House Ways and Means Committee
(also forecast by The Billboard) rules out
reductions in excise levies which conse-
quently can only be pared automatically
six months after declared end-of-war
emergency. Truman and Congressional
leaders within the last six days have
seriously begun talking over the magic
date.

Congress Awakens

Not until the emergency is ended for
tax purposes will there be a drastic de-
cline In federal levies on niteries, thea-

Spanish Civil War
Breaks Out Again
At Equity Meeting

NEW YORK, Oct. 1.—Thesps at the
first quarterly meeting of Actors’ Equity
held Friday (28) at the Hotel Astor
thought they were back in the days of
the Federal Theater Project the way
fireworks were popping all around them,
Charges allegedly were brought by Frank
Fay that members of Equity should be
dismissed or reprimanded for attending
a Spanish Republican rally in Madison
Square Garden lit the fuse. He claimed
that they sald they represented the
casts of their shows, which was untrue.
However, at the Equity meeting Fay did
not make specific charges against any-
body.

Story of alleged charges. were published
in a New York dally. The paper sald that
Fay was burned up because the Garden
meeting insulted the bigwigs of the
Catholic faith. Equity members named
in the sheet were Luba Malina, Jean
Darling, Margo and David Brooks. The
three actresses were at the quarterly
meeting and preferred charges against
Fay for having made statements dam-
aging to them professionally and pre-
judicial to Council and the whole mem-
bership of Equity. They clalmed that
they had not represented their casts but
had only brought greetings from them,
and said Fay, as a member of the Coun-
cil, had no right to make statements to
the press. The Equity Council will in-
vestigate.

ter admissions, coin machines, ete.
Meanwhile, altho there will not even be
a hearing on any formal proposals that
may be made for immediate cuts in ex-
cise taxes, Congress is finding it neces-
sary to consider & permanent peacetime
structure of entertainment taxes.

Of considerable Interest to members
of House Ways and Means and Senate
Finance committees sare recommenda-
tions by four or five Ikey fiscal assocla-
tions which have been making exhaus-
tive study of nation’s tax structure for
peace. Analysis of findings of leading
organizations shows that sharp' reduc-
tion or outright elimination of some
major levies is favored. Committee for
Economic Development, for example, pro-
poses repeal of all except liquor and
tobacco excises, retaining gasoline if
needed. Ruml-Sonne plan makes simi-
lar recommendations, while Twin Citles
plan suggests cutting to 1843 rates.
Committee on Post-War Tax Policy,
headed by Roswell Magill (former under-
secretary of the Treasury), suggests re-
duction of rates from -wartime level and
abandonment of “nulsance” levies.

“Reasonable Number” Asked

Scope of exclse taxes, says Magill Com-
mittee, “must depend upon revenue re-
quirements.” Reasonable number of
excises will promote revenue stability in
times of fiscal strain, says Committee on
Post-War Tax Policy (CPTP). Latter
committee goes on to point out that
even with strict economy the peacetime
budget will be much larger than in any
former peace era and excises will have a
useful place.

While fiscal committees in both houses
of Congress are centering attention on
cutting personal income tax and cor-
poration levies (especlally excess profits
tax), there 1s general agreement that
current excessive rates on niteries, ad-
missions and coin machines should be
reduced soon by declaration of wind-up
of tax emergency. Leaders of both fiscal

(See Truman, Congress on page ¢)

Minn. High Court

To Review Barring
Of Fem Bartenders

ST. PAUL, Oct. 1.—Minnesota Supreme
Court will have a chance to pass on St.
Paul city ordinance barring women from
serving as bartenders. Ordinance was
challenged by Clara Anderson, bartender
for nine years at the Frederic Hotel, St.
Paul, thru her attorney, Paul Thomas,
who flled notice of appeal from ruling
by Judge Carlton McNally, of Ramsey
District Court, St. Paul.

Court had denied Miss Anderson’s re-~
quest for temporary injunction to delay
operation of the ordinance. She con-
tends law 1s discriminatory and prevents
her from earning llivelthood. Judge’s
opinion said council could attach any
conditions it choose in Issulng a liquor
license.
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Survey shows that citizens
put out money cautiously

when looking for jobs

e

(Editor’s note: The 4ollowing story
is the first of two describing the ef-
fect which V-J Day and its subse-
quent conditions have had on coin
machine play. For purposes of con=-
venience, the first story will deal
with reports from correspondents
east of the Mississippi River, and the
second, to be published in the Octo-
ber 13 issue, dealing with conditions
west of the Mississippi River.)

CHICAGO, Sept. 20.—When V-J Day
came—{from six months to two years be-
fore the average citizen thought it would
—industry, amusements and the service
trades were caught In the predicament
of having to prepare hur-
riedly to meet the de-
mands of peaCe years.
Members of the coin ma-
chine trade, while they
had their pdst-war plans
fairly well outlined prior
to V-J Day, were natu-
rally affected by condi-
tions In the national
economy.

Normally, any observer would expect
that coin machine play would reflect the
condition of employment in all industry.
In those areas where war plants were
the largest employer and where laborers
suddenly found themselves without jobs,
operators found unsettled employment
problems reflected in the take of their
machines.

Early reports which came immediately
following V-J Day showed mixed condi-
tions in coin machine play. While most
of the war plant areas did report some
drop in coin machine play, others, con-
trary to expectations, found that coin
machine play was holding up well.

Music machines and amusement ma-
chines are considered the best barometer
at this time. They reflect the spending
capacity and Inclination of the average
public. Vending machines of all types,
on the other hand, have been hampered
for many months with a lack of sup-
plies to stock their channels. Now that
cigarettes are becoming more plentiful,
and machines are being filled again,
those machines are reporting Increased
play as they naturally would.

Since the entire trade is interested in
knowing what conditions are in other
parts of the country, The Billboard has
requested its correspondents In various
areas to make a comprehensive survey of
conditions. These correspondents’ re-

(See Trade Tabs Flow on page 75)

Theater Fund Plan
Submitted to ANTA

NEW YORK, Oct. 1.—This Wednesday
(3) the Breen-Porterfield plan for a
United States public theater foundation
will be presented to the American Na-
tional Theater and Academy for adop-
tion. Plan calls for a fund to make
grants to qualified individuals, groups,
legit combos, cities and organizations for
the purpose of producing plays.

Breen and Porterfield hope to get the
money for the project from Congress and
have already lined up Senators Wagner,
Murray, Tunnel, Mead, Hayden, Pepper,
Smith, Ball, Kilgore and Downey, and
Representative Knutsen, chairman of the
House Ways and Means Committee, on
their side. Scheme would make for a
great expansion in legit thru the coun-
try and would allow applicants to bor-
row dough on a short or long term
(See Theater Fund Plan on page 38)
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Columbia Sets
New Show Sked

NEW YORK, Oct. 1.—CBS television’s
New York station, WCBW, will spend
this month inaugurating eight new com-
merclal-slanted shows, repeating a num-
ber of old ones and trying mass-appeal
methods as part of the shift from public
service to commercial program policy first
predicted in The Billboard (September
22). Station switches 1its broadcast
nights from Monday, Tuesday and
Thursday to Tuesday, Wednesday and
Friday, avolding much of NBC’s com-
petish and preems its first sponsored
shows, for Lever Bros, during the
month.

New sked completely confirms the pre-
dictions made in The Billboard, axing
educational programs in favor of more
salable ones, and retaining The Missus
Goes a-Shopping, boxing and news.
Encyclopedia show will be aired just
once more and in abbreviated form,

October Sked

Columbia October sked, touching only
on new programs, follows: October 2—
Photocrime, adapted from the Look mag
feature, starringsSidney Blackmer; Oc-
tober 5—Pop Ballet, based on the music
of Hoagy Carmichael; October 9—Big
Sister, sponsored by Lever Bros., adapted
from the daytime serial; October 12—
How to Keep a Secret, first of a How To
series produced by Fred Rickey;, Octo-
ber 16—a new comedy show; October
17-—Bedelia, a comedy show produced
by Paul Belanger—Colonel Stoopnagle
may emsee this program; October 19—
second of the series adapted from Casey,
Press Photographer, Columbia radio
strip; October 23—Three Houses, first
of a three-part dramatic serles; October
24 and 26—second two parts of Three
Houses; October 30—sports show spon-
sored by Lever Bros.

Other nights will be filled with pro-
grams like: news, Missus, There Ought
To Be a Law, and repeats of new shows.
Columbia, of course, will try its darnd-
est to peddle the shows to various
clients.

DeMille Vs. AFRA’s
Jones Billing in Chi

CHICAGO, Sept. 29. — Knockdown,
dragout fight between film magnate
Cecjl B. DeMille and AFRA flared up
again when DeMille, speaking before the
Executives Club here Friday (28), lashed
out at what he termed “tyranny of labor
bosses” (referring to AFRA barring him
from the air), while Ray Jones, exec-sec
of the union’s Chicago chapter, coun-
tered with the accusation that DeMille
i{s following “the same tactics Hitler used
in lining up the business men in Ger-
many prior to Fascist control.”

Jones, probably AFRA's most oyt-
spoken exec, had petitioned the Execu-
tives Club for time to refute DeMille’s
claims, didn’t speak, but was allowed
to be present, and after the meeting,
passed out statements of AFRA’s attl-
tude to the press boys.

Denies Union Busting

DeMille emphatically denied his foun-
dation had any “union-busting” designs.

“I've recelved thousands of Iletters
with donations from good union mem-
bers praising the work we're doing,”
DeMille declared, “and what is America
coming to that they should have to
request we withhold their names because
they're afrald of what might happen
to them? They live in America, yet they
can't state their views against the sub-
versive elements publicly.”

Number of members in the Founda-
tion is still a deep, dark Foundation
secret. DeMlille got a rousing hand from
the group when he announced he would
carry his fight against the Californla
Superior Court ruling in favor of AFRA
to the U. S. Supreme Court to prove
to Americans “this was still a country
where a man could not be blocked from
earning his living just because he dis-
agrees with union practices”” Court
ruled DeMille as a union member, was
liable for union assessment of one buck
to help defeat proposed open shop legis-
lation. Film mogul claimed four factors
on his side: (1) The people, (2) the
law, (3) the'press, (4) right.

“I and no one in the Foundation, ex-
cept staff members, get one penny for
our services,” he continued, “and I gave
up $100,000 a year to get into this fight
because I realize the seriousness of the
threat to our country.”

Jones, in an exclusive statement to

«democracy.

TBA To Delay
2d Convention

Until Spring

NEW YORK, Oct. 2.—J. R. Poppele,
will announce tomorrow (3) that the
Television Broadcasters’ Assoclations will
hold its second convention in the spring
instead of this fall. Idea is that now is
not the time to pull a video convention
and by April it’s hoped that the round-
and-round-we-go mess into which tele
has fallen will have cleared up, and
manufacturers will have equipment and
recelving sets available—at least to show
at a trade exhibit and exposition.

Usual awards (a little less giving every-
one something for flackery) will be
handed out at the convention. Latest
Jolners in the educational group are
Syracuse University and Western Reserve,
which brings to four the colleges in the
org, the other two being Yale and Rut-
gers. Stratovision Division of Westing-
house has been admitted to associate
membership in the manufacturing group.

P&G, Miles Battle

Over “Queen” Seg

CHICAGO, Oct. 1.—Trade has it that
a terrific battle is going on between
Procter & Gamble and Miles Laboratories
(Alka-Seltzer) over who gets last 15
minutes of Queen for a Day, Mutual's
audience participation show (1:30-2,
C.S.T.). Two heavily-bankrolled sponsors
feel that last stretch of the seg carries
more sock, since {t is then the winner
(queen) is selected. But both may Jose
out if others currently eying the show
manage to slip in while the two are
fighting.

Queen, a sustalner since last May, is
definitely dressing up for big time. Show
has studio audience select queens from
group of participants who are given any-
thing they want (within reason). The
“within reason” has greatly expanded
since sponsorship, and free autos and
airplane trips to Europe are in the off-
ing for lucky gals. Obylously, this
couldn’t be done when the show was
sustaining, so the queens were taken
night-clubbing or visiting movie stars.

Fight will be decided in New York to-
day. Mutual is said to have tried to iron
out dispute by using system of alternate
sponsorship of coveted time. But Mutual
boys aren’t very worrlied about how it
works out since at least two other back-
ers have entered the picture, evincing
desire to buy whole half hour, and they
would be glad if bickerers can’t come to
terms. (Show sold for $3,500, and Mu-
tual feels now with the competition for
sponsorship being so keen, it could get
more samolisns.) There is strong possi-
bility that show, now a Hollywood affair
with Jack Bailey emseeing as usual, will
hit the road soon, acting on the old
trulsm that the more audience partici-
pation In various parts of the country
the shqow gets the more sparking it re-
ceives.

The Billboard disputed DeMille’s four
factors,

‘“The people obviously aren’'t on his
side since they voted overwhelmingly to
defeat one of his favorite proposals that
California should enact an open shop
law. The law thus far has certajnly been
with AFRA. As for the press, that re-
mains to be seen—he certainly has been
getting a lot of publicity and our side
hasn't been adequately presented, that's
true. As for the right being on his side,
perhaps we should let the people and the
law decide that since we’re living in a
He 1s certainly following
Hitler's tactics in trying to organize the
big business men agalnst labor.”

The AFRA exec’s written statement
traced DeMille moves (concerning un-
ions) since 1929 and attempted to prove
DeMille’s fight against AFRA is only the
culmination of his “long struggle against
prganized labor.”

“DeMille begah his fight against or-
ganized labor in 1929 with his violent
ppposition to Equity (Actors’ Equity As-
sociation) and since that time he hasn’t
let up,” Jones continued, ‘“he’s merely
acting as usual--a determined foe of or-
ganized labor and definitely a dangerous
man to our present American way of
life.”

Conflict between AFRA and DeMille
is irreconcilable and seems destined for
a very long duration, in the opinion of
the closely watching trade,

Truman, Congress
Tax Experts Mull
End of Emergency

(Continued from page 3)

committees are unwilllng to make re-
ductions in these levies by outright
legislation at present, as their immediate
problem is formal recommendation for
personal and corporation tax cuts,

New Retail Tax Discussed

Galninig prominence in backstage dis-
cussions of permanent peacetime tax
structure is suggestion for retail sales
tax, a type of levy which it is agreed
here would ledd to outright elimination
of the heavy taxes on coin machines.
Retail sales tax proposal got its biggest
boost Wwithin last fortnight from Magill
Committee. Latter group pointed out
that while it is desirable to avold taxa-
tion that would hit lower income groups,
“there is a point, however, beyond which
the yield from selective excises and the
progressive income tax may not be suf-
ficient to meet the revenue demands
caused by federal expenditures. When
that point is reached,” adds the com-
mittee, “the objection to a general fed-
eral sales tax would seem less important
as compared with the inflationary dan-
gers caused by consistent and persistent
deficit financing.”

In all likelihood, federal sales tax sug-
gestion won’t get serious consideration
from Congress for some time, as this is
one of those levies which States have
been jealously guarding as within their
special domain and one which they
wouldn’t want to see duplcated by fed-
eral government. Chief criticism against
State sales tax has been inequality of
rates. Those States which have been
imposing sales taxes, it is argued, have
been putting penalty on their own busi-
nesses. Consequently, critics say, if
there is any kind of retall sales levy
it might better be administered by fed-
eral government, particularly if so-called
nuisance levies can subsequently be
eliminated.

Ice Follies of 1946

(Reviewed Tuesday Night, September 25,
Pan-Pacific Auditorium, Los Angeles)

Ice Follies of 1946 opened here Thurs-
day (20) and agaln rang the bell as one
of the top entertailnment events of the
year. Wrapped In lavish costumes and
spectacular lighting, the Shipstads and
Johnson 10th anniversary edition of the
blade ballet is at sock level, packing
the 6,000-seat house with each perform-
ance. Whole show is adequtely supported
by a symphonic ensemble led by Ernest
Kratzinger with vocal solos smoothly
handled by Apul Gamnon. Later also
emseed the show.

Evelyn Chandler in her Steeplechase
number brought gasps from onlookers
for her acro-ice work, doing high-speed
handsprings, splits, etc. Nothing seems
impossible when Chandler takes the
ice, going thru unbelievable paces with
grace and ease.

Impression of George M. Cohan, by
Bobby Blake, brought the house down
and marks him as a blade artist in his
own right. He displayed a remarkable
control of the runners in his ice-tap
routines.

Holding one of the end slots, Roy
Shipstad skimmed the ice in one of the
most effective numbers in the entire
show. The Romantic Hour. Shipstad,
one of the Ice Follies owners, was decked
out in top-hat and talls, portraying the
man-about-town character, and had the
smooth backing of six fur-clad Follies
gals. Betty Schalow got heavy mitting
for her Symphony in Motion and re-
turned to share the spotlight with Mar-
shall Beard in Prelude. Latter was done
to the strains of Rachmaninoff’s G
Minor Prelude. Schalow and Beard make
an eye-worthy duo and are strong on
impressionistic blading.

Phyllis Legg as the Girl From the
Golden West pulled plenty of palms®with
her stilt-skating routine and exhibited
an amazing control of the runners de-
spite the handicap of stilts. Britain’s
Hazel Franklin, who portrayed The Little
Girl, has the makings of a top-flight
blade star. If the little gal would only
learn to mug while she goes thru her
paces, her performance would be greately
enhanced.

Eddie Shipstad and Oscar Johnson, the
show’s other owners, as Annie and Spike
in The Bowery sequence, proved sock
comics. Frank Sawyers, rigged up as an
old Negro mammy with a laundry baskev

D. C. Speculates

On FCC’s Role in
Elliot Inquiry

WASHINGTON, Oct. 1.—Sharp specu-
lation is being heard here on whether
Federal Communications Commission
will have a role in near future in in-
quiring into radio transactions of EIliot
Roosevelt, second oldest son of the late
President. FCC records on Elliot’s Texas
radio operations reportedly have been
studied by Congressional investigators.

FCC 1is non-commital on its future
role, altho there is no question that
FCC will follow something more than
routine course if, as and when, Elliot
resumes radio operations. Meanwhile,
FCC is taking hands-off attitude, altho
interested apparently in Congressional
study of matter.

Berle Adams Takes
Flier Into E.T. Biz

CHICAGO, Sept. 29.—Berle Adams,
p. m. of Louis Jordan, and others will
get into the radio transcription and
packaging business.

Berle 4s divorcing himself from  his
connection in an advisory capacity with
Mutual Entertainment and is golng to
devote more time to disks, personal man-
agement, music pubbing and radio. As
part of the move he will seek new quar-
ters, possibly on upper Michigan Avenue,
for a radlo company called Craig Dennis
Radlo Productions. With him in his radio
venture will be Jimmy Doolittle, writer,
actor and former sales manager of John-
ny Neblitt Productions, e. t. outfit.

‘Combine will try to sell Stay Tuned
for Terror. This week Adams bought
Neblett’s rights in the show and will
start to peddle it on a 39-week basis.
Adams owned part of the show, but Neb-
lett had a part and was handling sales
with his own org. Adams also has other
transcribed and live shows on the fire.

One of the live shows is Skibo of the
Northwoods, a quarter-hour five-times-
g-week dramatic script that already has
nibbles.

Des Moines Shrine
Opens With Icer

DES MOINES, Oct. 1.—Shrine Audi.
torlum at Des Molines, record holder for
one-nighters, will open its season this
fall with Hollywood Ice Time skating
revue October 16-18. It will be the first
tiine an ice skating revue has been
staged in Des Moines and breaks the
precedent of one-nighters at the Shrine.
Other shows will include the Sigmund
Romberg operetta, The Desert Song, Oc-
tober 23; The Tempest with Canada Lee
and Zorina, November 13, and Carmen
Jones, date unset.

on his head, added to the fun. Frick
and Frack put a new finish on the old
ice slapstick and brought plenty giggles
with their end slot clowning. The old
horse routine took to the runners this
time as Walt Disney's Pluto the Dog,
with Ole Ericsen and Dick Mershon fills
ing out the fore and aft portions of
Pluto’s anatomy. Recorded pup yelps
used as sound effects topped the act.

A holiday tone was injected in the
whole show with the lavishly produced
and highly colorful Scandinavidin Christ-
mas. Number Is complete with a Santa
Claus on skates (Ken Robertson), overs
slzed toys, peasant dancers, etc. Cos=
tumes and toys were treated with ultra-
violet ray dyes, and when special lights
hit performers, a spectacular scene re=
sults. Performers seem to disappear and
only the moving multi-colored costumes
are visible.

All group numbers were performed by
the Follies girls with a flawless precision
that makes onlookers think the Rock-
ettes have taken to ice. Frances Claudet
has done a sock job in her choregraphy
‘creations, especially in such eye-fillers
as Nocturne done to a Chopin medley,

Mississippt Levee, Fantasy in Gold,
Scandinavian Christmas and Spanish
Precision. Lee Zhito.

“Tom Malone, salesman for WABC and
Spot Sales, Inc., has joined Adam J.
Young, station rep, and the same reppery
this week signed WHB, Kansas City, Mo.;
KYA, San Francisco, and WIBG, Philly,
WTTM, Trenton, N. J., will be repped in
ihe future by Joseph Hershey McGillvra,
ne.
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FCC AND F

Allocations
Burn Outlets

There’s not enough chan-
nels to go around so some-
body’s going to lose out

{
By Lou Frankel

NEW YORK, Oct. 1.—FCC this week
found itself confronted with something,
distinctly unusual in the biz, namely,
locals and nets both on the prowl for
a fight. FPracas is over the recently an-
nouncec FM dllocations.

Webs are fuming over the quality of
what they got (see other story on this
page for the web point of view). Local
applicants, on the other hand, are furi-
ous over (1) the quantitative side of the
allocaticn; (2) the inconsistencies or in-
accuractes in the FCC's pronunciamentos
anent FM, and (3) the resultant differ-
ences between FCC intents and actions.

Who’s Who Tough To Figure

Actually in the griping, of course, the
breakdown, as to who is griping about
what, {5 not so easy to tabulate. This
stems from the obvious fact that in the
New York area there are represented in
FM, newcomers of proven radio savvy,
newcomers of no apparent savvy, new-
comers with plenty of behind-the-scenes
power, and AM operators looking for
FM applications.

(1) The FCC in its August 24 report
proposed 20 metropolitan channels for
New York City. The FCC on September
12 nixed any community channels for
New York City by saying, “for the time
being, until more FM stations are au-
thorized, the commission will not au-
thorize community stations in principal
cities of metropolitan districts in an
Area I having four or more AM stations.”

New York Limited

So, since New York is a principal city
in a metropolitan district having 15 AM
stations whose identification announce-
ments conclude, by specific FCC permis-
sion, with the words ‘“New York,”* it is
easy to see that New York City will have
only 20 FM channels. Likewise, it is easy
to see that all of these will be FM-met-
ropolitan, none will be FM-community.

And, since on September 12 the FCC
assigned 11 of the metropolitan chan-
nels to stations heard in New York City**
it is also easy to see that there are only
nine channels as yet unassigned. But
there ars 21 applications on file and at
least twa more to come®***.

Ergo: There’s not enough to go around.
So who's gonna get what’s left, the lo-
cals ask themselves.

FCC Inconsistent

(2) But none of the aforementioned
21 applicants, as yet unassigned, knows
where he stands. For the FCC has been
inconsistent in its sayings on FM, at
least so say many of these locals. Here’s
what they mean:

(a) It's no secret that the FCC has,
in the past, inferred that there would be
room in FM for newcomers and especlally
for those unable to get into AM due to
lack of facilities or inability to finance
million sollar operations.

(b) These newcomers took courage
from the following sentence in the FCC
report of August 24: “The purpose of the
table i{s simply to show that under the
allocation plan adopted by the commis-
sion it will be possible to have at least
as many metropolitan stations in Area I
as there are AM stations and in most
cities 50 per cent more.”

(c) Yet the September 12 allocations
are a hit in the head for the newcomers,
and many another, too. Here's the way
they add it up:

New York City is limited to 20 metro-
politan channels, can get no community
channels. Eleven frequencies have al-
ready been assigned. The August 24 re-
port of the FCC allotted New York City
metropolitan channels numbered 3, 9,
(See ALLOCATIONS BURN on page 14)
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CBS Promotion, Sustainer;

NBC “Parade’ > Credits B R.s | Plan TO Flght

NEW YORK, Sept. 29.—New program
promotion of CBS and NBC differs this
year insofar as pre-season prevue pro-
duction are concerned. The CBS Stars
in the Afternoon bally, heard on two
successive Sunday afternoons was strictly
a sustainer, whereas the NBC Parade of
Stars, next Sunday (7) and Monday (8),
is commercially minded.

Thus, the CBS show made no mention
of the sponsor, albeit the Hollywood
session chucked in a mention of Lurx
Radio Theater, and everyone worked for
sustaining scale. NBC programs will
bally the sponsor as well as talent with

In Yens by All
Unions in CBS
White Collars

Power Pull Under Way

NEW YORK, Oct. 1.—~Decision on the
future pattern of unionization of CBS
white-collar employees now rests with
the National Relations Board, with
final meetings on the question of
coverage to be held this week. Board
will hear briefs on the subject from CBS
management, the Columbia white-collar
committee represented by the United Of-
fice and Professional Workers of America
(CIO-UOPWA), the International Broth-
erhood of Electrical Workers (AFL-IBEW)
and the International Alliance of The-
atrical and Stage Emplovees (AFL-
IATSE).

Tele-Radio Break Away

At a preliminary meeting on the unit
composition held September 13, UOPWA
and IBEW contended that an NLRB
election to determine jurisdiction should
be held with white-collar workers from
the entire CBS New York operation vot-
ing as a unit. IATSE, which has been
trying to capture control of the television
field, split with its AFL brother union,
IBEW, and demanded a separate elec-
tion for the office staff at CBS Tele-
vision. Columbia management opposes
this stand, feeling that no division of the
white-collar groups should be made.
Management, however, has repeatedly
underscored the fact that it has no
preference on the choice of a union.
However, CBS last week annocunced that
television technical operations will be
integrated into the over-all networks
pattern, a move which the trade inter-
prets as designed to show that there is
no difference between radio and tele
and so keep IATSE out. (For details see
story in the Television Department.)

Delay Certain
Trade observers predict that the
JIATSE stand on separate elections for
television will mean the NLRB decision
will be delayed. IATSE entered the con-
troversy, it is said, as a means of getting
a wedge into technical television opera-
tions. For some time the IA has been
making gestures in the direction of tele-
vision, already winning an NLRB election

among DuMont technicians.

IBEW got into the act after the white-
collar committee had begun preliminary
organizational work. The AFL union al-
ready represents Columbia engineers and
saw in the white-collar organization a
chance to extend its Jjurisdiction at
CBS and avoid a threat to its hold on
the web.

The UOPWA has promised Columbia
office staffers that it will continue to
press its demand for an immediate cost
of living raise and correction of out-
standing salary inequities while the
NLRB 1is making its declsion.

everyone, musicians, talent, etc,, drawing
commercial sized checks.

Snapper is that CBS footed total bill,
while on NBC show, the sponsor is de=-
livering the big name acts.

Station Clearance
Still Messing Up
Fitzgerald Program

NEW YORK, Sept. 29.—J. Walter
Thompson, agency for Ballentine beer
and ale, is taking no double-talk from
NBC affiliates. Product recently shifted
from CBS to NBC and, knowing they
had the new Barry Fitzgerald program,
His Honor, the Barber, in the works,
Thompson started clearing.

Several stations which had previously
been tabbed agreeable to beer biz sud-
denly reported time not available. Others
that had nixed brews, just as suddenly
became interested in taking the program
on the national spot rate. This, as most
everyone knows, is lower than the sta-
tion net on a web deal. Stations were
able to double-talk because the program
is on non-option time.

Fed up with the attempted razzle-
dazzle, Thompson will, in at least eight
markets, put the program on via e. t.’s,
using the best available time and outlet.
And NBC affiliates in those markets sub-
sequently yearning for the Ballantine
biz will have to better the deal.

With Barry Fitzgerald, Academy Award
winner for his chore in Going My Way
film, and a Carlton E. Morse script, the
client and agency figure they've got a
winner.

Kraft Still

Hopes to Hold
Crosby on Air

Everett C. in Eastern Huddle

HOLLYWOOD, Oct. 1.—J. Walter
Thompson Agency expects the Crosby-
Kraft tiff to be settled soon as a result of
Everett Crosby’s current Eastern huddle
with Kraft and J. W. T. execs. Before
leaving the Groaner’s business manager-
brother stated that the Kraft contract
had expired under provision of California
State law which puts a seven-year curb
on duration of worker contracts. Agency,
however, contends Crosby belongs to
Kraft for the next four years and says
he will be back on show before January 1.

Underlying trouble has been that Der
Bingel doesn't like being tied down by
weekly airers, and besides feelers from
other sponsors who offer to broadcast
waxings of the show or bring him in via
wire prove tempting. Also, Crosby wants
more coin for his weekly stint, as taxes
cut off a heavy slice of his take. Situa-
tion isn’t helped any by fact that many
advertisers are running after the Groaner,
promising almost anything should he be
freed from Kraft.

To add to the difficulties, Crosby is
suffering from a kidney allment and is
slated to enter a local hospital as soon
as he winds up work on a current film.

Frank Morgan will handle the Kraft
air show while troubles are being ironed
out and at the same time will give
Crosby a breather to regain his health.
Show will retain the old format and will
include John Scott Trotter and a weekly
guester. Should Crosby decide to return
to KMH, Morgan will be retained and
will double with the Groaner.

RAZZLE-DAZZLE

CBS and NBC

Nets want more power than
indies and recognition of
their pioneering efforts

L

WASHINGTON, Oct. 1.—Granted a re-
hearing on October 15 by Federal Com-
munications Commission on rules for
assignment of FM frequencies, particu-
larly in New York metropolitan area,
Columbia Broadcasting System and Na-
tional Broadcasting Company are plan-
ning to make last-ditch fights for power
superior to Independents. The two
jumbo networks, however, appear to face
a tough fight, and right now the chances
seem slim for revision of FCC’s alloca-
tions issued on September 12.

CBS and NBC are raising argument
that nets appear to be discriminated
against, especially in New York City area
FM assignments. But FCC is insisting
that equitable distribution of frequencies
justifies allocations. FCCe.spokesmen say
that all stations have been dealt with
equally. It is argued by®FCC engineers
that nets have their normal advantage
over indies thru opportunity to extend
coverage thru affiliates. Nets, however,
believe that their “pioneering’ efforts in
radio should be rewarded.

CBS’s Formal Protest

Informal protest filed with FCC last
week, CBS urged that commission assign
to it “an FM frequency in New York
which will provide coverage as great as
that of any other FM station in New
York and negative any expressed or im-
plied recognition that FM stations
owned by network companies should, by
reason of such ownership, be discrimi-
nated against.”

CBS stated in its formal! protest that
FM frequency assigned to it by FCC
would allow for coverage “which will be
inferior to that of certain other stations
in New York.” The net also objected
to what it said was “the apparent recog-
nition by FCC of the principle that the
desirable frequencies shall be denied to
a particular class of licensees (in this
case licensees who also operate nation-
wide networks) without regard to the
needs of listeners or the relative show-
ings which may be made by applicants.”

Objection Basic?

“While the objection of Columbia is
addressed.specifically to the assignments
for the New York metropolitan area,”
stated CBS, “it extends to any principle
of inferior treatment, as it is recognized
that similar problems may arise in other
areas at a time when the demand for
channels exceeds the available supply.”
The net argued that the allocation plan
“is contrary to the public interest” be-
cause the channel assigned to CBS's FM
station in New York is ‘“inferior.” Ac-
cording to CBS it will have “an inter-

(See CBS and NBC on page 14)

Speechless Brass

FRANKFURT, Germany, Sept.
29.—When the Glenn Miller Army
Air Forces Band made Its last
broadcast from the E.T.O. here,
technicians were unable to rig up
a line from the concert hall to
the AFN studios a few blocks
away. At the last minute an en-
gineer persuaded a WAC tele-
phone operator to carry the mu-
sic over phone lines to the studio.

Officers at the I. G. Farben
Building, supreme headquarters
for the occupation forces, picked
up their phones during the hali-
hour broadcast to find that the
band was providing their official
conversations with an wunofficlal
background of hot jazz. Several
officers remained on the phone
for the whole half hour—speech-
less.




6 RADIO

The Billbesrd

October 6, 1945

Europe Peacetime Air Planned

Four Powers

Work on Mess

o
Plan to return broadcast-
ing to non-military op as
soon as possible

LONDON, Sept. 29.—United States,
Great Britain, Russia and France are
today working to bring order out of the
chaos caused by the war to radio fre-
quencies in countries once occupied by
Germany. Four-Power representatives,
authorized by delegates to a conference
on radio frequencies for liberated coun-
tries in Europe, held in London Septem-
ber 17-22, are currently trying to work
out the muddle.

Meeting was called by the British Gen-
eral Post Office (which, as boss of all
British communications, is the top level
of the BBC) at the instigation of Allied
military leaders who are perturbed at
the conditions they've found in Euro-
pean radio. Before the war frequencies
desired and used by European countries
were approved by the International Com-
munications Bureau at Berne, Switzer-
land.

Bureau did not have compulsory
powers but worked effectively thru the
medium of international co-operation.
After 1940 and the fall of France, the
Berne bureau became virtually inopera-
tive because the Germans took over all
European radio, sometimes changing fre-
quencies, while the Allies increased their
broadcasting operations and in many
cases kept frequencles secret.

Back to “Owners

After the liberation of Europe, Allied
armiles took over much of the radio and
still need many stations for military use.
However, they want to return European
radio to its rightful owners as soon as
possible and want to straighten out the
frequency muddle as soon as they can.

No results of the London meeting have
been announced.but it has been learned
that the problem was thoroly discussed
by the delegates. These included rep-
resentatives from all the liberated
countries as well as the U. S., Britain
and Russia. The Four-Power Board with
American, British, Russian and French
representatives, was created to provide
interim arrangements until the Berne
bureau can be re-established.

At present applications for frequencies
are handled by military signal boards in
the various zones of occupation. These
boards, however, cannot always be sure
the frequencies they grant will not in-
terfere with frequencies in other coun-
tries because they are limited in the
information on tap. But when the Four-
Power Board Is set up it will have world-
wide data at its disposal.

Chairman of the London meeting was
Sif Stanley Angwin, chief engineer of the
British General Post Office. American
delegates were Cecil Harrison of the
State Department’s tele-communications
department, George P. Adair of the Fed-
eral Communications Commission, and
Lieutenant Foley of the U. S. Navy. Also
attending was John Ordway, foreign serv-
ice officer for the U. S. Embassy in
London.

Morse Code tapped out by a telegraph
instrument, sound effect which has epened
an optical firm’s transcribed announce-
ment over Philly’s WPEN for the last six
months, recently was changed suddenly.
It seems the advertising agency, which
made the transcription, just wanted tele-
graphic sound efiects for an introduction.
They found the effect desired on a stock
recording in the library of a rival station
and used it for six months. WPEN man-
agement finally discovered that the mes-
sage being ticked out in code was the call
letters of the rival station, WIP.

More Radio and Tele News and
Reviews on Page 36

By - Passed for

House Group’s Red H untin Radio

All - Over Look

WASHINGTON, Oct. 1.—Attempt by
House Un-American Activities Commit-
tee to launch big-scale hunt for Reds
in radio broadcast industry is hitting
barrier of disapproval among enlightened
members of committee, Congressmen
outside the committee and industry
leaders here as result of committee’s
spectacular antics last week in public
hearing on Communism. Successor to
the old Dies Committee has been left
in a none-too-popular position on Capi-
tol Hill in wake of hearing in which
some members of House Un-American
Activities Committee demonstrated what
was criticized as more temper than logic
in questioning witnesses, including Earl
Browder, former head of Communist
Party in U. S.; Chairman Willlam Z.
Foster of CP, and Benjamin J. Davis
Jr., Negro Communist New York Council-
man. Committee, which will resume its
public sessions October 17, didn't get
around to announcing publicly whether
it has decided to extend its inquiry to
cover radio industry as one or two of
its members have suggested.

Fact is that the committee is now
thoroly absorbed with what looks like
large-scale investigation into Commu-
nist Party in United States with pub-
licity tactics sharply resembling those
of old Dies Committee-—to apparent em-

barrassment of at least four of its mem-
bers and several Congressional leaders
who have grown weary of temperamental
outbursts by some among its standing
committees at public hearings. Con-
gressional leaders are deeply concerned
about problem of restoring prestige lost
by Congress at such sessions.

Last week’s hearings by House Un-
American Activities Committee brought
into the open the deep-seated contro-
versy which has been rankling behind-
scenes on course of action by Dies Com-
mittee successor. More outbursts are
expected. From present outlook it would
appear that committee is having tough
time in deciding whether to shoot the
works in examining radio broadcast in-
dustry and movie industry, or whether
to apply its efforts elsewhere.

‘Tin Pan Alley’ Goes Full Net

CHICAGO, Sept. 29.-—With more chicle
avallable, Tin Pan Alley of the Air goes
on full NBC net Saturday afternoons
(6:30-5:45 C. W. T.). Leaf Gum sponsors
the package show, Bozell & Jacobs
Agency. Full net starts October 6. Show
features guest songwriters.

[N

LSEWHPERE in this section 18 a

story from Washington, show-
ing what happens in radio when a
congressional committee launches a
Red-baiting campaign to discredit
the industry.  Congressmen mutter
dire threats, industry leaders bridle
and newspapers start to chortle.
Radio, it has been amply proven,
suffers from and fears the effects of,
Red-bajting by any group, whether
it be a congressional committee or
a hate-mongering columnist,

But the industry itself isn’t spot-
less on this dangerous question.
Hitler's pet scare—the *“‘Red Men-
ace”—has been used by broadcasters
of many types either olit of sincere
conviction or desire to publicize
themselves as the protectors of the
American way of life. News com-
mentators have been the worst of-
fenders, but occaslonally other per-
formers have stepped out of thelr
accustomed roles to mount a soap-
box. That happened last week when
a trio of comics on an indie morn-
ing show in New York decided to
talk fast and free on the question
of alleged Communism.

The following letter was received
by that trio a few days after the
attack. The Billboard feels that
it is a sample of an intelligent lis-
tener’s approach to the problem

and contains food for thought
which many broadcasters. may want
to chew.

You'’re:- a wonderful gang and Y love
youse all. Faithfully do T listen, 2nd
dutifully do I laugh, even when you're
not sa funny, because you do exude—
even thru the remoteness of a mike—
a spontaneity and general warmth that
no corn can spoil or a thousand com-
mercials submerge.

BUT (of course there’s a BUT) (sure
you guessed there’s a BUT).

STAY ON THE BEAM! Meaning,
funny men who turn serious . . . an-
nouncers who talk serious . . . orchestra
leaders who sound serious . . . ought to
celebrate seriously, even if for only a
minute,

Editorial

Off the Beam

Slinging around vigilante talk—loose
talk of Ilynching—river-dumping par-
ties—sniping at a minority (to be sure,
a somewhat anpopular minority)—is too
easy, And too G. D. dangerous. Dan-
gerods first for Jews, then for all decent
liberals, third for the Catholics, and
then for everyone with a dissenting
opinion.

There are worse things than hissing
a general. Many worse. There's the
loss of the right to hiss a public official,
literally or figuratively, who's doing what
people think wrong. Democracy needs
no sacred cows. Don’t let’s ever forget
that.

Fascism forgot it. It started on its
bestial path with a very popular drive
against the Reds. People who cheered
that lived (some of them) to crawl to
underground meetings frequently led and
attended by Reds, because life became
savagely ugly under the accumulating
attacks on the most fundamental rights
of human beings.

Often, Red-baiting is the thoughtless
device of people who might otherwise
be surprised to find themselves in agree-
men{ with the humanity, the essential
decency, and the protection of the ordi-
nary life of the ordinary people included
in the Communist program. You don’t
have to agree with the specific program,
but it’s a helluva lot more “knowing” to
recognize where the source of danger to
a gloom-dodging world originates. Cer-
tainly, not from the Stalins, the Titos,
or the William Fosters,

Look around. Our good government is
no worse for having strong unions, the
eight-hour day, free speech, freedom of
worship, universal education, old-age
security, and a degree of equal oppor-
tunity. All these things were won by
the so-called Reds of their day, over the
bitter resistance of the few sour pusses
who predicted the end of American de-
mocracy with each advance.

I love you still. Sometimes T envy
Kay, even in the hospital. But remem-
ber—all the good Americans since 1776
were the men and women who success-
fully fought thru the radical struggles
of their day, and didn’t look for the
easy applause of the Lumpen mob,

Lord Haw-Haw and Tokyo Rose never
dared a single ad-lib on their shows.
And cannon and gunfire were offered to
the people in Fascist countries, not
Smith Bros.’ ice cream.

CBS & IBEW,
NBC, ABC &
NABET Sign

Compromises Favor Unions

NEW YORK, Oct. 1.—Radlo’s two most
pressing union problems were resolved
Friday (28) when CBS signed a new
18-month contract with the Interna-
tional Brotherhood of Electrical Workers
(AFL), and NBC and ABC inked an
agreement to last until May 1, 1947 with
the National Association of Broadcast
Engineers and Technictans (independ-
ent). IBEW won for its members a wage
scale ranging from $60-$110 a week and
NABET got its eight-hour day and a
scale ranging from $§57.75 to $109.61,
both compromises but both favoring the
original union proposals.

IBEW scale increases from $60 to $65
at the end of six months of experience;
jumps to $72.50 during the second year
of service; $80 the third; 90 the fourth;
$100 the fifth, and $110 from there on
out. Assistant supervisors will get a base
minimum of $128 and supervisors $135.
This represents an increase of about $10
all along the line and a reduction of
the years of progression from six to five.

NABET Scale

NABET’s new scale begins at 8£57.50;
goes to $64.67 at the end of six months;
$71.59 during the second year; $78.52 the
third; $85.45 the fourth; $93.53 the fifth;
$101.62 the sixth; and $109.61 from there
on. Junior NABET supervisors, a classi-
fication not in the IBEW contract, get
$122, assistant supervisors $128, and
supervisors $135, the last two equal to
IBEW scale. The NABET scales, too, are
about $10 a week more than in previous
contracts. Contract will be retroactive
to September 1, 1944 and remains in ef-
fect until May 1, 1947. Agreement covers
all NBC and ABC engineers across the
country and eliminates pay differentials
in different parts of the country.

CBS contract was reopened last Mon-
day (24) and settled in an all-night
session Friday. The old contract was
scheduled to run for another year but
was reopened under the provisions of a
clause which said that the question of
wages could be discussed agaln at the
discretion of elther party. NABET's con-
tract climaxes a serles of disputes which
came to a head with the unprecedented
walkout of web engineers two weeks ago.

KSTP Fires an
‘Unfair Competish’
Charge at Commish

MINNEAPOLIS, Oct. 1.—A charge of
‘“unfair competition” was hurled at
Minneapolis-St. Paul Metropolitan Air-
ports Commission by Stanley Hubbard,
president and general manager of KSTP,
NBC outlet here. Hubbard was at a
meeting of the commission to ask for
permission to erect a 1,000-foot FM and
television broadcasting tower in the St.
Paul Highland Park district. He was
told to put his request in writing for
consideration by the commission which
passes on construction of radio towers,
solely as to their effect on aviation
safety.

During the discussion, Hubbard and
his at{orney, Paul Thomas, asked com-
mission why it recently approved request
of WLOL, MBS outlet, for permission to
construct three 202-foot towers at W.
Seventh Street and Davern in St. Paul,
(WLOL application is now before FCC.)
Hubbard claimed his station had sought
approval for a tower in the same area
some time ago but’ request was denied
by airports commission because it would
endanger aviation. Then, declared Hub-
(See KSTP Fires Charge on page 14)
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“DEFENSIVE” FM TELE NIXED

Channel Isles

Want Radio
For Sponsor 3

Parliament Expected To ‘No’
LONDON, Sept. 29.—Representatives of
Jersey and Guernsey, islands in the Eng-
lsh Channel, arrived last week to peti-
tion the British Government to allow
commercial radio operations in the is-
lands as a method of collecting much-
needed revenue. The chambers of com-
merce of both Islands have proposed a
plan whereby the equipment and fre-
quencies of either the Cologne or Stet-
tin Gernmn stations would be taken over
and time sold to commercial clients.

The lIslands, with woolen and tourist
industries destroyed by four years of
German occupation, say that sponsored
radlo is their only means of making
money. Appropriation of German stations
would be in the nature of “reparations.”
Arrangements for financing the project
are complete, according to the repre-
sentatives, subject to whether or not the
German equipment 1is avallable and
usable.

Despite the plans of the islands, com-
munication men here feel that the proj-
ect will not be approved by Parllament.
Reason for this Is the fact that such a
move would mean the end of the BBC's
government approved monopoly of all
radlo operations in the British Isles. The
channel islands are part of that BBC-
controlled area, and the BBC charter
permits no sponsored broadcasts.

The Parllamentary Commission which is -

now sitting on the renewal of the BBC's
charter in 1946 would have to recom-
mend) and Parllament approve com-
merclal radlo before the channel islands’
plan could get under way and tho many
wish and hope—only few expect BBC
to go commercial.

State Dept. Under
Growing Pressure
For Int. Air Policy

WASHINGTON, Oct. 1.—Pressure on
State Department to produce something
better than an illusory “interim” pro-
gram of peacetime foreign broadcasting
and Intelligence is growing in wake of
Federal Communications Commission’s
flat anneuncement that forelgn broad-
cast Intelligence service will go out of
business within month. FCC's deciston
followed house appropriations commit-
tee’s request for cutting $9830,000 from
commisston’s national defense appro-
priation.

Possibility remains that State Depart-
ment will absorb FBI functions which
had been handled by 350 persons under
FCC and which had operated as natton’s
principal source of foreign intelligence
for last five years. Fleld listening posts
of this service are now located at Iwo
Jima, Guam; Portland, Ore.; Silverhill,
Md.; London and Cairo, Egypt.

U. S. Policy Lackadaisical

Complaint is strong here that foreign
policymakers are being deprived of
valuable medium for information abroad,
and federal government’s lackadaisical
policy as demonstrated in this matter is
seen as reflecting whole approaches to
development of permanent foreign in-
formation program. Hard-and-fast policy
on foretgn short-wave beaming is viewed
as a No. 1 need in State Department. As
disclosed In analysis in The Billboard
months ago, United States Is far behind
rest of United Natlons in developing
policy for program of this sort.

Eyrnes, Truman Confer

It is definitely known that Secretary
of State Byrnes has conferred with
President Truman recently on this mat-
ter, and that attempt to formulate per-
manent program has been bogging down
under pressure of government business,
However, a number of key personnel in

FCC To Ask Congressional

Action on Qwnership Guide

WASHINGTON, Oct. 1.—Federal Com-
munications Commission’s boldest rec-
ommendation for congressional action
to set up an over-all statutory pattern
of classifications of radio ownership will
be made soon, with strong likellhood
that major part of the recommendations
will be included in WINS transfer case
ruling. This was learned authorita-
tively by The Billboard as FCC came to
grips with writing decision in thorny
case Involving application of WINS for
transfer to Crosley Corporation for
$2,100,000.

Commission’s decision s expected to
remind Congress of FCC’s limitations
under Communications Act of 1934, and
Congress will undoubtedly be asked to
write into the act a specific set of classl-
ficatlons of radio ownership and rules
of priority for transfer. In this way
Congress can specifically authorize FCC
to give top priority to bids from small
business in preference to applications
from blg holding companles in transfer
cases and possibly even in original li-
cense requests. Under existing act, FCC
ts governed only by broad language of
"“public necessity,” which phraseology is
viewed as too ambiguous to give FCC
effective power in handling tough cases
llke WINS and recent transfer of Crosley
interests to Aviation Corporation of
America.

Porter, Senators Confab Seen

WINS ruling, it is expected, will be
preparatory step for conference by FCC
Chairman Paul A. Porter with Chairman
Burton K. Wheeler (D., Mont.) of Senate
Interstate’ Commerce Committee and
Chairman Clarence F. Lea (D., Calif.) of
House Interstate and Foreign Commerce
Commlittee. Porter I8 expected to em-
phasize to Wheeler and Lea an Increased
urgency for congressional clarification
of the Communications Act in view of
the terrific expansion of radio broadcast-
ing and the growing “blg business” con-
trol in Industry. FCC 1s disturbed by
“Inside track” which big business has
acquired in radio as result of soaring
prices of stations, but the Porter-headed
commission has strongly insisted that
under existing statute there is no au-
thority for discriminating against big
business in acting on original license
applications and station transfer bids.

Closest FCC has come to setting up a
pattern of “priorities” developed in re-
cent ruling on Crosley transfer to AVCO,
but this is viewed as far from adequate.
Policy of requiring public bids and com-
petition for purchases of available sta-
tions is not expected to block any big
holding company from outwitting and
outbidding less powerful buyers, even
tho the policy forms an opening wedge
in at least opening the cases to wider
public scrutiny. In fact, few cases in

State Department are assigned to the

problem, and there is some hope among

top administrators that a final plan will
be ready before end of the year.

FCC has been consulted on State De-
partment program, 1t is learned, and the
extent of commission’s future role 1is
undetermined. With collapse of Office
of War Information and now with re-
moval of FBI from FCC, State Depart-
ment has inherited full responsibility
of forelgn info dissemination. This has
been publicly authorized by President
Truman. Some observers here believe
there is just a faint possibility that FBI
might be revived within FCC, but if such
a step Is beilng contemplated, FCC
doesn't know about it and apparently
has Jost interest. Thirty-day furlough
notices have already been served to FBI
employees.

FBI has been used by federal govern-
ment as “listening” device for reporting
reactions of foreign governments as ex-
pressed on official and quasi-official
radio. Also, It has been used to report
trend and content of foreign propa-
ganda broadcasts, and it has been col-
lecting Information and monitoring for-
elgn radio transmissions as supplement
to other government services,

future are expected to be as clear-cut as
AVCO absorption of Crosley interests,
with AVCO undisguisedly in role ot
powerful holding outfit whose interests
right now, thru disclosure of AVCO
Chairman Victor Emanuel, are spreading
to farm machinery field in addition to
radio broadcast and household appli-
ances. AVCO, Emanuel has boldly an-
nounced, has contracted to buy majority
of outstanding shares of New Idea, Inc.,
manufacturers of farm implements.

New Sugar Cane
Plant Ups Hopes
Of Air Sponsors

WASHINGTON, Oct. 1~—Radio com-
mercial sponsors with sugar products
can finally derive a little encouragement
from the federal government on the
sugar scarclty problem., Department of
Agriculture now reports a variety of sugar
cane plant, known as CP3f79, which
has been tried out with high success in
fleld tests. Domestic growers will be
able to get stocks for immediate plant-
ing.

Describing the new varlety, Depart-
ment of Agriculture says: ‘“When con-
sidered from every practical point of
view—yleld gnd quality of cane, growth
habit, wide range of adaptabillty and
disease and pest resistance—CP31-79 is
an outstanding varlety promising notable
advances in sugar yleld for the sugar
cane growers of Florida.”

Otherwise the sugar supply picture is
still somewhat on the gloomy slde, altho
improving steadily. State departiment
hints at sharp improvement soon in im-
port facilities, with labor and transpor-
tation picture getting brighter. Controls
are still necessary. According to federal
authorities, candy manufacturers are
limited to half the sugar they used in
comparable quarter of 1941. Scarcity is
expected to cause some scarcity in
candles during Christmas holldays. Candy
supplies for civillan purchase remain
short, even tho consumption by the
armed forces has fallen sharply.

Ward Shares Seg
In Order To Get

Pacific Coverage

HOLLYWOOD, Sept. 29.—Blue web,
yclept American Broadcasting Company,
is repping Ward Baking program Ten-
nessee Jed on West Coast. Program lis
on a limited network tailored to fit
Ward distrtbution.

Deal went on fire when Blue lost
Captain Midnight to Mutual. Ward Bak-
ing, via J. Walter Thompson Agency, had
Tennessee Jed on spot. To grab the
Midnight spot, 5:45 p.m. across the board,
Thompson made Tennessee program
ayallable for co-op sponsorship where
Ward was not bank-rolling, and gave
Blue rep rights in these parts.

Assn., of Amer. R. R.’s Mulls

ABC’s “Recovery Train”

NEW YORK, Oct. 1.—Assoclation of
American Rallroads is currently mulling
an ABC-built dramatic package Recovery
Train, dealing with the war record of
American railroads and their peacetime
operation. Altho no time has been set
as_yet, 1t is understood that contracts
may be ready for inking within three
weeks.

Only talent set as yet Is Jay Josten
(Mr. District Attorney), who will emsee
the show. Understood that AAR Is ready
to spend a pot of dough on talent,
hoping that a good institutional air
campaign will help ward off the rising
competish of other means of transport.
Arthur Kudner is the AAR agency.

FCC 'I.'ough
On Free Rides

‘Experimental’ must mean
something besides . a 25¢
word in dictionaries

WASHINGTON, Oct. 1.—Federal Com-
munications Commission’s antipathy to
purely ‘“defensive” FM and television ap-
plications from now on will be demon-
strated In flat rejections, according to
Commission’s current mood. The antl-
defensive application policy, disclosed in
The Billboard months ago, swung into
action last Wednesday when FCC an-
nounced that more than a dozen applica~
tions for experimental FM and television
statlons had been turned back because
no evidence had been shown that the ap-
plicants planned ample research facill-
ties to keep thelr stations in the “experi-
mental” class.

FCC 1s stout]y opposed to designs by
any broadcasters to get foothold in FM
and television by running so-called “ex-
perimental” statlon and waiting until
FM and video get into lush period be-
fore switching to commercial. In turn-
ing down several applications, FCC
lgaves sorhe applicants an alternative to
produce outright commercial station ap-
plications. Commisslon re-emphasized
its rule that applicants for experimental
stations “must make a satisfactory show-
ing of a meritorlous program of research
and experimentation.” The action took
place on bilds for experimental television
on some of the channels now allocated
for commercial video statlons and FM
developmental statlons in the old FM
band between 42-50 mc. and In the new
FM band between 88-108 mec.

FCC stated 1t was aware of need for
developmental work regarding higher fre-
quency channels for commercial tele sta-
tions and also for FM developmental
work in frequencies between 88-108 mec.
to which this broadcast service is as-
signed. It insisted, tho, that it would
not grant applications in elther of these
fields unless the applicant presented a
genulne program of research and clearly
showed that an experimental statlon was
necessary for carryilng forward the
search.

Experimental tele construction appli-
catlons which were denied were those by
20th Century-Fox at Boston, Pacific
Coast Broadcasting Company, Earl C.
Anthony (Los Angeles), General Tele-
vision Corporation (Boston), Midland
Broadcasting Company (Kansas Clty,
Mo.), Natlonal Broadcasting Company
(Washington).

Meanwhile, FCC’s policy of sharply re-
viewing license renewals for standard
broadcast statlons was re-emphasized in
action on more than two-score bids. Li-
censes for these stations were extended
only upon a temporary basis, pending
determination upon applications for re-
newal for period ending December 1.

Legit Commercial?

PHILADELPHIA, Oct. 1.—When
Edmund Goulding, author-direc-
tor of The Ryan Girl, was In
town, he didn’t need to be coaxed
to expound on his favorite topic
—women. When he guested with
Ruth Welles over KYW, Goulding
became so absorbed in what he
was saylng about fem stars who
blossomed under his guidance
that he talked right thru two
periods for commercial announce~
ments.

When he learned the ommissions
were his fault, he promised to
return the next day and read the
commerclal announcements
which had been missed. Gould-
ing meant what he sald. At the
untheatrical hour of 9:30 a.m.,,
he read the commerclals and
right on cue.
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NEWSPAPER ADS
AND PUBLICITY

® The presses are rolling, from coast to coast . . . pounding out the
hardest-hitting newspaper advertising . . . the hottest publicity

stories . . . ever prepared for the NBC PARADE OF STARS.

For this season, the first time in the history of radio’s greatest year-
round promotion drive, the entire 1945-46 NBC PARADE OF
STARS campaign was jointly planned in a series of coast-to-coast
meetings between the National Broadcasting Company and (1) local

stations, (2) sponsors, (3) advertising agencies and (4) stars.

/

Result: The 1945-46 PARADE OF STARS advertising campaign—
running 148 days—using space sizes from single-column individual
program ads to dominant 1200-line display copy—covering every

NBC program—utilizing an integrated, eye-stopping technique.

Plus—press publicity and pictures placed in the nation’s news-

papers by affiliated stations serviced by the NBC Press Department.

Big every year, this year bigger than ever, NBC’s 1945-46 Parade
of Stars launches a new chapter in its year-round promotion of the

greatest shows in radio . . . programs designed to continue to keep

NBC “the network most people listen to most.”

Broadcasting Lompany

America’s No. 1 Network

A service of Radio
Corporation of America
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Educators Urged by Durr to
Make Use of FM Potential

WASHINGTON, Oct. 1.—More public
gunning in what is fast developing into
major campaign against radio’s commer-
cialization excesses can be expected
along lines of FCC Commissioner Clifford
J. Durr’s admonition that “new habits
of listening” will be set when FM gets
under way. Durr issued the warning in
talk at conference on FM education in
Austin, Tex., Thursday (27).

Durr, generally more outspoken than
the other commissioners in his anti-
pathy to over-commercialized programs,
is seizing every opportunity to convey
the impression to general public. In
his Austin speech he took time out from
vacation to emphasize in unmincing
language the urgency for educators to
selze opportunity given them thru FM
to develop improved listener habits in
radio audiences.

Radio Influence Seen

“Radio will be used to influence our
thinking, whether or not the educators
themselves make full use of it,” warned
Durr. '*Others, whose aims and interests
are very different, are always ready and
eager to take over the Jjob; some un-
fortunately, are prepared to misuse the
techniques of education for their own
ends. Radio can educate the mind, but
it can also subject the mind to the con-
trol of those who misuse it. Those who
seek to control rather than to educate
are eager to take over; in the past they
have not even waited for educators to
finish their job but have invaded the
classroom itself. The disclosures a few
years back of the activities of some of
our’ large business concerns in affecting
the contents of textbooks is an illustra-
tion in point; and it can be assumed
that others will not overlook such an
effective instrument as broadcasting if
the schools and colleges are not alert in
using it in a truly educational way.”

Of special significance, tho, is Durr’s
assertion that too much enlargement in
programing in commercial FM field can’t
be expected because vast majority of
FM station applications now on file in

8x10 GLOSSY

PUBLICITY PHOTOS
100 for $6.25

As low as Sc Ea. in quantity. 1f you
use photos you should get our price list
and see our samples before ordering.
Drop us a card for free sample and price
list. This is not the cheapest service,
but our prices are fow enough so that
you can now afford real quality. Prompt,
courteous service. Quality guaranteed.

Mulson, Dept. B,

310 E. Washington Ave.

BRIDGEPORT, CONN.

Hollywood, Calif.

and other top Radio, Stations use
this 3x5 VISUAL recortl of song hits
of over 100 publishers, plus old
favorites. Includes lead sheets and
lyrics of chorus.

Samples free.
1619

4, TUNE-DEX

PHOTO REPRODULTIONS

Made from your own photos or negatives [n any
slze. ' No order too small—cost as little as b¢.
Now dolng work for RCA, MCA, DANNY
KAYE, EDDIE ROCHESTER, JACK BENNY,
KAY KYSER, JOAN EDWARDS, etc,

Write for pamphlet
“How To Sell Your-
self,” free samples,
prise list B. Mail

orders everywhere.

MOSS

Photo Service
155 W. 46, N. Y. C. 19,

BRyant 9-8482

commission are from standard broadcast
operators. “This,” said Durr, “makes the
development of educational FM broad-
casting even more necessary than it was
before, and also enlarges the opportunity
for public service which educational
broadcasters now have.” Durr said “it is
essential that when the public estab-
lishes its new listening habits” in FM,
“educational broadcasts will be among
the alternatives open to it.”
Day-and-Night Airing

Also of significance is Durr's plea for
day-and-night educational broadcasting
instead of at odd intervals. Speculating
on amount of financing needed for ex-
tending educational facilities *“to our
entire population via non-commercial
educational broadcasting,” Durr pointed

out that ‘“the entire investment in physi-

cal plant of the American system of
broadcasting—more than 800 stations
and the networks which link them to-
gether—was originally less than $100,-
000,000, and that includes a considerable
amount of chromium plate and neon
signs which are not essential for edu-
cational broadcasting.” Commercial
broadcasting, added the commissioner, is
conducted “with a physical plant cost-
ing about seven-tenths of 1 per cent of
our educational plant cost.” The job
of educational broadcasting, he said, can
be done for much less. On basis of esti-
mate of $685,000 as cost for New York
State-wide FM educational system (12
transmitting stations and 18 program
centers), Durr estimated a national cost
of $50,000,000-—"1ess than one battleship
or aircraft carrier.” One per cent of
nation’s annual school bill of $3,000,~
000,000 would assure 16 hours of State-
wide educational broadcasting in every
State in the union, according to Durr.
Wealth at hand for educational broad-
casts thru reservation of 20 FM channels
was emphasized by Durr, who issued a
reminder of big-money sales of stations.
He cited the case of transfer of orig-
inally-valued $50,000 station for 10
times that amount and another transfer
of a &12,000 original-cost station for
$106,000, adding that ‘these are far
from extreme examples” since both sta-
tions involved were only 250-watters.

CBS Puts Up 25G
For Outlet Awards
In Yrly. Promotion

NEW YORK, Oct. 1.—Confirming story
in The Billboard (September 8), the Co-
lumbia Broadcasting System announced
today that it would present 25G in
awards to stations doing the top jobs
on Iits Biggest Show in Town annual
promotion. Deal, which at the time the
story was broken by thils publication,
begot the comment that it was like
“paying your wife to be a good wife,”
will give the top promotional minded
CBS station 10G; the second, 5, and the
third, 2G.

“Impartial judges” will inspect and

rate the entries on the over-all promo-
tional job as well as for the 1G awards
in the fields of guest-critic recordings,
star recordings, local announcements,
newspaper ads, poster, car cards, bill-
boards and movie trailers. Judges’ names
were not part of the announcement.
Period of the promotion will be Septem-
ber 16 thru November 17.

ChiB of E Airer
Eyes No-Sponsor
Evening Segs

Billgsard TALENT (ONT INDEX

Based on “FIRST FIFTEEN” HOOPERATINGS for weekday daytime end
the “FIRST THREE>” Sunday afternoon segs.

In the absence of continuous data on non-telephone home listenership, The Billhoard takes
the liberty of projecting telephone home-based radio audience measurements to total families.

Vol 11 No. 18E (Report September 30, 1945)
P m
s;g%;:r. Talent Cost
Agency, Hooper-  Weeks Talent Cost Per 1,000
Net & Stat. Rating to alen Per Urban
Date Opposition Cost Polnt  Listeners
RADIO THEATER 21.4 495 Telephone Hr.—NBC $16,000 $ 747.88 #
Lever Bros.-Lux 1 hr. Information Please—NBC
J. W. T Maupin’s Ork—ABC
cBs 144 Varlous—MBS
BOB HOPE 20.6 2686 Service to Front—CBS $15,000 $ 728.16 =
Lever-Pepsodent Y, hr. Transatlantlc Quiz—ABC
., C. & B, Am. Forum of Alr—MBS
NBC 128 Overseas Report—MBS
SCREEN GUILD 19.2 287 Contented Hour—NBC $10,000 $ 520.83 $ .69
Lady Esther Powder Y, hr. Paclflc Serenade—ABC
Biow CBS 141 Auctlon Gallery—MBS
MR. D. A. 17.6 324 Malsle—CBS $ 4,500 $ 255.68 $ 27
Bristol-Myers Y2 hr. Jones & 1—ABC
Ipana & Vitalls . Spotlight Bands——MBS
D, C. & §S.
NBC 131
WINCHELL 186.3 822 M.-Go-Round—NBC $ 6,000 $ 368.10 $ .38
Jergens Ya hr. R. Dlgest—CBS
L. & M. ABC 183 Steel Horizons—MBS
EDGAR BERGEN 15.3 852 Beulah Show—CBS $14,500 $ 947.71 S
Chase & Sanborn t2 hr. Detroit Symphony—ABC
J. W, T. NBC 145 Alex. Med. Board—MBS
TAKE IT OR 273 Hour of Charm—NBC $ 4,500 $ 300.00 $ .33
LEAVE IT 45.0 Yz hr. Theater Gulld—ABC
Eversharp Brownstone Theater—
Blow CBS 14%
JOAN DAVIS 14.6 q Volce of Firestone—NBC $18,000 $1,232.88 i1
Lever-8wan Soap Meet Your Navy—ABC
Y. & R, CBS 147 Sherlock Holmes—MBS
THIS 18 39 Victor Borge—NBC $ 5,000 $ 342.47 e
MY BEST 14.6 Doctors Talk It
8chenley Over—ABC
Cresta Blanca Wlifred Flelsher—ABC
B., B, D. & O. Am. Forum of Alr—MBS
c8s 77
INNER SANCTUM 14.8 101 Amos ’'n’' Andy—NBC $ 4,500 $ 308.22 »
Lipton’s Tea Y, hr. Guy Lombardo—ABC
Y. & R, €BS 139 G. Heatter—MBS
Real Stories——MBS
LOWELL THOMAS 13.8 778 ) Charlie Chan—ABC $ 5,000 $ 382.32 >
WTF) Ya hr. World Today—CBS
Sun OIl (LN) Tom MIx—MBS
R., W. & C.
NBC 28
MUSIC HALL 18.6 839 Kostelanetz—CBS $ 8,500 $ 629.63 $ .74
Kraft Velveeta Y2 hr. Town Meeting—ABC
J. W. T, NBC 137 Q. Heatter—MBS
Real Storles—MBS
JUDY CANOVA 13.3 28 Sat, Night Serenade— $ 5,500 $ 413.53 .
Col.-Palm.-Peet Y2 hr. CBS
Palmolive Soap & Report to Natlon—CBS
Col. Tooth Powder Boston Symphony—ABC
Bates NBC 139 Chl. Theater of Air—
MBS
DR. CHRISTIAN 13.2 380 Qay Mrs. Featherstone— $§ 4,000 $ 303.03 $ .85
Chesebrough Y2 hr. NBC
Vasellne Varlous—ABC
McC.-E. ©CBS 142 Fresh Up Show—MBS
PEOPLE ARE 178 Those Websters——CBS $ 3,000 $ 227.27 $ .23
FUNNY 13.2 Y, hr. Death Valley Sheriff—
B. & W. Raleighs ABC
R. M. 8. NBC 140 Spotllght Bands MBS
Sunday Afterncon
JOHN CHARLES 129 W. News Today—CBS
THOMAS Y2 hr. Vespers—ABC $ 8,500 $1,287.88 $1.36
Westinghouse Cunningham—MBS
McC.-E, Dale Carnegle—MBS
NBC 142
NELSON EDDY 8.1 54 RCA Show—NBC $11,500. $1,885.25 <
Electric Cos. %2 hr, Sunday on NK Ranch—
N. W. AYER ABC
[+1:33 142 The Nebbs—MBS
WILLIAM L. 199 G. M. Symph—NBC $ 2,500 $ 409.85 $ .46
SHIRER Y4 hr, C. Q@reenwood—ABC
Witllams 8have Cream ¢ Nick Carter—MBS
J. W, T. €8BS 142

**The network In thils case is not extensive enough to permit of the projection of Hooperatings
and llsteners-per-listening-sets upon the urban ¢lty population on the same basis as networks of over
400 stations. The ‘‘tajent cost per urban thousand listeners’” |s therefore not reported.

*Insufficient data.

LN—Limited Networks.
L. & M.—Lennen & Mitchell. D., C. & §.,——Doherty, ¢_=rlifford & Shenfleld. F., C. & B.—Foote,

Y. & R.—Young & Rublcam. J. W —J. Walter Thompson. R., W. & C.—
R. M. S.—Russell M. Seeds. N., L. & B.—Needham, Louis & Brorby.
McC.-E.—McCann-Ericksen. B., B.,, D. & D.—Batten, Barton,

Cone & Belding.
Roche, Wllllams & Cleary.
Mck. & A.—McKee & Albright.
Durstlne & Osborn.

The average evening audlence Is 7.9 as agalnst 6.4 last report, 7.5 a year ago. Average sets-ine
use of 25.8 as against 22.5 last report, 24.9 a year ago. Average avallable audlence Is 76.8 as
agalnst 72.1 last report, 75.7 a year ago. Sponsored network hours reported on 773%; as against

70 last report, 82!, a year ago.

The “PTalent Cost Index” is protected by the copyright of The Billboard
and infringemeénts will be prosecuted.

CHICAGO, Oct. 1.—The Windy City
Board of Education’s FM radio station,
WBEZ, this winter will start a strong
campaign to increase its influence in the
Chi area, planning to go after the adult
audiences at night as well as continuing
to take care of the school children with
educational daytime programs that have
won it a nationwide reputation. New
campaign of the station is expected to
start sometime after February 1 when
Harold W. Kent, director of the B. of E's
Radio Council, on leave as an army
lieutenant colonel, takes up his old post.
During Kent's absence WBEZ has been

New Quebec Outlet in Dec.

GRANBY, Que., Canada, Oct. 1.—A
new radio’station will begin operations
here in December. Its call letters will

run by George Jennings, who spark-
plugged the station during its wartime
advancement. When Kent returns, Jen-
nings will continue as assistant director.
Feeling at the station is that while now,
because of personal restrictions, 1t oper-

ates only in the daytime, airing programs
for in-school use only, nighttime opera-
tion will be possible in the future.
Execs of the council feel that Chi
could use a good public service and en-
tertainment non-profit station that
would give it fare the commercial op-
erators are unable or unwilling to sup-

be CHEF and power will be 250 watts,
covering a large part of the eastern
townships in Quebec province.

ply. Feeling is that public support and
reception of such an operation by WBEZ
would be strong and would insure suc-
cess of the planned expansion.
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NORTH CENTRAL BROADCASTING

! ANNOUNCES
THE CHAMPION OF THE WORLD

JOF PALOOKA

By HAM FISHER

Now Available as a Radio Show
to All American Radio Stations and to
Their Clients

Yes, here’s an air show you don’t have to selll Your clients will be eager o put Joe on the pay roll, selling milk,

bread, good-will—and almost every other commodity and service you can think of,
Joe will be a rate-lifter for your station and a sure-fire salesman for your sponsor. . .. Every day, all over the United

States, more than 50,000,000 Americans .. young and old .. pick up a newspaper to read about Joe Palooka. They will

be just as eager to hear Joe's voice and the voices of those other grand real-to-life persons in Joe's circle of friends!

FOR AUDITION RECORDS, OPTIONS AND DETAILS, WIRE, PHONE OR WHRITE

NORTH CENTRAL BROADCASTING SYSTEM, INC.

LBGO NORTH MICHIGAN AVENUE CENTRAL 4898 CHICAGO 1, ILLINOIS
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A REASON FOR N. Y. FOUR

But Stemmers
Don’t Like It

Hearings certain to have
fireworks, but it’s up to
other cities not FCC

WASHINGTON, Oct. 1.—Wrath of New
York television gang against Federal
Communications Commission’s proposal
to limit nation’s No. 1 metropolis to four
video channels, is being hotly felt here,
but FCC apparently Is sticking to its
guns, convinced that its suggested blue-
print is fair and practical. FCC posi-
tion is defended here on ground that
any increase in New York City channels
beyond four would result in video black-
out in number of other Eastern cities.
Commission, however, is acutely aware
of New York’s anxiety and of need for
more ample time to gird for public hear-
ing originally set for October 4, as fore-
cast in last week’s The Billboard. Hear-
ing has been deferred by FCC action
Friday (28) to October 11.

Hot Spokesmen

Washington atmosphere is surchayged
with controversy on the allocations issue,
with spokesmen from New York viewing
blueprint as discriminating against
world’s best-known metropolis and na-
tlon’s most populous and wealthlest city.
Question being asked here most often
by critics: Why should New. York, with
nearly 12,000,000 inhabitants and with
highest retail sales, be limited to same
number of video statlons as allotted to
Sioux City, Ia., which has only 87,791
inhabitants and ranks 107th in retall
sales? At FCC, the answer is: Number of
channels allotted to New York has no
relationship to number assigned to
Sioux City since New York is belng
given the maximum number which
leaves way open for assignment, of chan-
nels in other Eastern cities. One com-
misslion spokesman points out, for ex-
ample, that an increase of New York’s
channel assignments to five would make
it impossible for New Haven and Hart-
ford, Conn., to have any video channels.
Under FCC blueprint, New Haven is
allotted a single metropolitan channel,
and Hartford is in area with New Britain,
Conn., with two video channels.

Comparison’s Meaningless

In reply to charge that New York
under FCC blueprint is placed in un-
favorable position in comparison with
Los Angeles which would get slx metro-
politan channels (top number for any
city in the nation), FCC spokesman
points out that the comparison is mean-
ingless. Los Angeles states the spokes-
man, is glven six channels because the
number doesn’t interfere with assign-
ments to other cities in area.

On basis of advance discussions here,
New York televisionists are going to fill
the hearing with protests, and counter-
ing them will be defense from numerous
small communities which are elated at
being given a place in the television
spotlight even tho applications haven’t
been received from some of them. On
this score, New Yorkers insist that if
the blueprint is made final there will
be not the slightest expansion in the
nation’s No. 1 city, since there are more
than three times the number of ap-
(See A Reason for N. Y. Four on page 14)

thru Friday.

have own wardrobe.

Television

N THE MIDST of all the smoke

and fire on television, a few
cooler heads are sitting tight and
keeping their eyes on the ball.
Rather than be stampeded. by the
masgg of fact, fancy, rumor, specula-
tion and noise that surrounds the
video picture as a result of FCC al-
locations, a few Insiders are cau-
tioning the industry to munch on
the following thoughts:

(1) In order to hold on to a
franchise, television operators today
face at least another year of profit-
less work. They will have to sink
more dough Into the business than
ever before, and there is less chance
of an immediate return. This is
true because:

(A) Sets now in use will be
difficult to adapt, if they can
be changed to the new 13-
channel spectrum at all. That
means that rather than gaining
circulation, televislon will lose
it.

(B) New set production will
be at a minimum for several
reasons. Manufacturers see
now that the FCC commission
is heading for high frequencies.
Receivers manufactured for
present standards will be obso-
lete in a very short time. There-
fore few sets will be sold. And
when there is little chance to
sell them, there’'s little chance
they’'ll be manufactured. Fur-
thermore, building a set capable
of recetving all 13 channels,
which is what the theory of

Editorial

“freedom to listen” would de-

Check-Up

mand, will be an expensive

proposition. Of course, there

will be fewer channels in each
market, but you can’'t make
special receivers for every city.

(2) No matter how good televi-
sion becomes, it won't mean a thing
1f programs ain't got that swing.
So far there isn’t a man in the biz
who's willing to say that he has
video formula down pat. Continued
experimentation is the only answer,
And continued experimentation
costs dough. ’'Nuff said.

(3) CBS is about ready to go in
the high frequencies. The others
may not be. And it’s a natural
human reaction to try to delay the
thing until you reach a decent com-
petitive level with the other guy.
So—the time it takes to begin in
the upper regions may be even
longer than anyone suspects and
take more time—more.money.

(4) Disregard as inaccurate all
the optimistic little blurbs being
printed in the consumer press, pre-
dicting television within a year.
Most of the writers, sound enough
reporters perhaps, know little, if
anything about television. And
most of them are interested in sell-
ing articles—not presenting the cold
and unappetizing facts.

All of the above seems to add up
to a mess of ba-ad news. But bad
news ls something which radio has
gotten before—and survived. If
radio is not prepared to take it now,
it's a lead-pipe cinch that those
picture companies will be overjoyed
to take on the responsibility.

REVIEWS

WANTED—HILLBILLY GROUP

FOR RADIO AND PERSONAL APPEARANCES

Half-hour morning program 5 days a week, Monday
Stage show in nearby towns every
Saturday night. No Sunday work. Must bé good and

Send photos and ET tg prove it. Tell all in first letter.

ADVERTISING, INCORPORATED
1523-31 Central National Bank Bldg.
Richmond 19, Va.

NBC

Balaban & Katz

Reviewed Friday (28), 8-8:15 p.m.
Style—Sports. Sponsored by U. S. Rub-
ber Company, placed direct, over WNBT,
New York.

Neither Mr. Hooper nor Mr. Crossley
have ever taken a special poll of radio
listeners to determine how many of them
are football fans. If they had, it's logical
to assume that the percentage would be
relatively high. That percentage will like
U. S. Rubber’s new NBC tele show, Tele-
vision Quarterback, no matter what its
merits. And the rest of the viewers, it's
safe to say, will have nothing to do with
it.

That about sums up all that can be
said about the program which U. 8.
Rubber decided to sponsor only this
afternoon (28). Chief pyotagonist on the
show, Lou Little, has been associated
with Columbia University for lo these
many years but seems never to have
absorbed a trace of good diction. -And

yet, no matter how harsh his volce, no
matter how his “S” sisses, the magic of
(See NBC on opposite page)

Want attractive girl to feature.

Reviewed Tuesday (25), 1 to 1:40
p.m. Style—Edutational. Sustaining on
WBKB, Chicago.

CHICAGO Board of Education’s first
television program intended for in-
school use as a teaching ald and an aid
to regular curriculum, proved that from
technical educational standpoints video
sti]ll needs plenty. Program, a literary
quiz show, The Battle of the Books, in-
dicated that as an educational tool, tele-
vision could eventually surpass radio
mahy fold. But It also indicated the day
of video's becoming a top-notch educa-
tional weapon for use by schools is still
in the future.

Instead of viewing the show at the
WBKB studios, this reviewer, in order
to get a first-hand pic of how the pro-

(See B&K on opposite page)

Tales To Remember

Reviewed Tuesday (25), 8-9 p.m.
Style—Drama. Sustaining over WCBW,
New York.

Analysis of Tales To Remember, a
monolog-drama directed by Rudy Bretz,
falls into two categories, entertainment
and technique. Entertainment-wise it
rated an A, technically it rated a C,
and neither factor was strong enough
to cancel out the other,

Basically, a 15-minute program with
a tale teller sounds like a static, talky
session. But such a surface opinion
takes into account neither the talent of
Milton Bacon, the tale teller, nor the
ingenuity of the director. First impulse
of a producer of this type of program
is to put Bacon before a camera and
let him ramble. Fortunately, Bretz re-
sisted the impulse. Instead, Bacon car-
ried on a running conversation with two
See Tales To Remember on opposite page

NBC-CBS Get
Some DuMont
Bank - Rollers

“Will They Come Home?”

NEW YORK, Oct. 1.—Competition is
circling over the prostrate body of poor
old DuMont, dropping down every now
and again to pick off a hunk of com-
mercial meat. Two clients already have
been “lured” away from DuMont’s
WABD since it was announced that the
station will be off the air for three
months to adjust its frequency: Lever
Bros. moving to Columbia’s WCBW and
U. S. Rubber taking Its biz to NBC-
WNBT. Agency cognocenti, who first
pointed out the trend, see something
familiar in the DuMont stripping, saying
that it’s just like the ‘‘good old days.”

Goodyeer, which signed with DuMont
about two weeks ago, is getting a fast
sales pitch, and other DuMont clients
and prospects are being rushed like the
village belle at a country club dance.
Trade reports that Alexander Smith Car-
pets, Colgate-Polmolive-Peet and even
Ben Pulitzer Ties have been approached
by time salesmen.

What interests the trade is what will
happen to the sponsors after DuMont
returns to the air, If by that time the
other two have gone off the air, it's a
certalnty that WABD will get most of
its sponsors back. However, If the others
don't go off (some CBS technicians, for
instance, think that they may be able
to adjust the frequencies without inter=
rupting the sked), DuMont has a fight
on its hands. The whole thing is in a
highly speculative state, with enough ifs
in the pie to upset even the most care-
fully laid plans.

Sponsors may object to CBS-NBC pro-
duction policies, DuMont may have
established good enough client relatlions
to get back its bank-rollers with no
trouble, the frequency allocation picture
may still be so complicated that no one
knows who goes where, sponsors may be
unwilling to sink dough into low-fre-
quency. video before HF is out or—and
this is the trade’'s most pleasing prospect
—there may be enough business to fill
everyone to capacity.

“Call your color—or numbers.”

CBS “Integration”
Of Video Seen as
Anti-IATSE Move

NEW YORK, Sept. 29.—Announced
“integration” of CBS television technical
operations with the rest of the web was
sald by the trade here this week to be
a move designed to forestall infiltration
into the net’s television department by
the International Alliance of Theatrical
and Stage Employees-AFL. IATSE, which
already represents DuMont technicians,
has made gestures in the direction of
CBS television in the form of a reques}
that white collar workers at CBS tele
headquarters vote, as a separate unit, to
determine which of three unions will
represent them.

Trade views the IA request (see story
in the Radio Department) as part of
union’s already evident move into, the
tele fleld. Once having signed office
staffers, IA would be expected to or-
ganize the technicians. However, Colum-
bia’s announcement is seen as a step
designed to show that the entire web
should vote as a single unit. Columbia
video engineers are already in IBEW
and it is considered unlikely that IA
would try to contest the electrical un-
ion’s strength in elections which would
cover the whole net, *

By making sure that technical opera-
tions were integrated, Columbla is said
to have s~t up a double defense against
IA. First, is the logical argument, before
the National Labor Relations Board, that
since AM and TV technical operations
are one unit, why should the office help
be split up. Second, in case IA were to
get video white-collar staffers, Columbla
and IBEW would still have a strong
point in contending that IBEW should
have ccntrol over a new form of broad-
casting which is still intimately con-
nected with radio.
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TELEVISION 13

Color Sneak
Preview for

FCC Brass

H. F. Gets Workout

NEW YORK, Sept. 29. — CBS stepped
Into the confused television picture last
night {28) and added strength to its argu-
ments for high-frequency television when
it gave a select group of FCC commission-
ers and Columbia brass hats a sneak pre-
view of color television, a move which
strengthens the rapidly growing convic-
tion that the upstairs regions will be the
eventual home of video. Ever since the
commmission decided that there was room
only for a very restricted number of sta-
tigns M present channels (four in New
York, five each in Chicago, San Francisco
and Beston and six in Los Angeles) the
trade has been convinced that the FCC
intends to eventually shove everyone up-
stairs.

The Columbia showing, according to in-
dustry leaders, was set up for two reasons.
The first was to strengthen the commis-
slon’s stand on eventual HF. The second
was to make sure HF comes soon, while
CBS, its chief exponent, still has leader-
ship over the opposition. Broken at a
strategic moment, two weeks before the
FCC Is to hear oral briefs on tele alloca-
tions, and at a time when the industry
is in a tizzy, color television, even off the
line like this demonstration, is bound to
have a profound effect on the commlis-
sion’s tainking.

Reaction of the commissioners during
the two-hour demonstration, tour and
lecture were sald to have ranged from
“favorable” to *“excellent.” The showing
was held in three parts, one at CBS re-
search labs, 485 Madison Avenue; at
CBS tele-station WCBW, 15 Vanderbilt
Avenue, and {t's understood at the
Chrysler Building, lIocation of CBS's trans-
mitter.

TALES TO REMEMBER
(Continued from opposite page)
young girls, directing his stories as
much at them as at the viewer. Second,
parts of the program were «dramatized
and others visualized thru use of car-
toons and sketches. Now if the storles
remain short, if the cross-talk becomes
a bit more informal (it seemed rather
stiff last Tuesday), and if the drama-
tizations remain as full of suspense as
on Tuesday, CBS has a pleasant program,
one which probably won’t be too hard to

sell.

Howerer, there are things which should
be done and things which shouldn’t.
For one thing, the cameras should be
on the faces of the listeners at the
climax of each short bit, rather than on
the face of the man telling the story.
The fotlowing should not be done:
Grouping of the three characters should
not be so0 deep that someone is always
out of focus, cameras should be set be-
fore they are switched, cameras should
be ready for various moves of characters
so they do not walk out of focus. All
those things happened Tuesday night
and nore of them contributed anything
of value to the program.

Jim McNaughton buillt a fine set for
an outdwor, side of a mountain scene. A
huge outcropping of rock looked so real
that viewers could have sworn it wasn’t
in the studio. All that was done was
to photcgraph a rock in Central Park,
blow it up and put it in front of a white
flat. The result was perfect.

Marty Schrader.

NBC

(Continued from opposite page)

the little name will draw football fans,
a2 hardy iot at best. Even the fact that
the films used in this particular stanza
were newsreels of last year’s games will
not deter genus gridironus.

Technically, there were no glaring
errors in Friday's show. Cameras were
handled capably, masterminded by Pro-
ducer-Director Ernest Colling. Set, a
locker room, was authentic. In fact,
everything was flne—for football fans.

Marty Schrader.

s I Again, Nets Vs. Agencies

Ad-Boys Want in

Control Room

®
NBC in abeyance, trade
watches CBS formula,
about to be put in practice

o
NEW YORK, Sept. 29.—That oft-pre=
dicted showdown on who is going to'con-
trol television production, the agencies
or the webs, is under way this week as
a result of a meeting between the tele-
vision committee of the American As-
sociation of Advertising Agencies and
NBC Prexy Niles Trammell. The Four
A’s group is reported to have asked
Trammell to define exactly where agen-
cies stand in the NBC video picture and
to have demanded that they be given
the same control over programs as they
have in radio. Trammell is sajd to have

reserved his decision.

To date, NBC has not permitted agen-
cles to produce their own programs or
to even have their own producers do im=-
portant work on. NBC packages. For
some time, trade has sald that NBC
wants to gain control of all tele pro-
graming, feeling that when it lost control
in radio it lost a pot of dough. CBS has
never enunciated a definite policy on the
question, and so far hasn’t had enough
sponsored programs to have faced the
problem in practice. Trade predicts
Ruthrauff & Ryan, agency for Lever
Bros. on & new series of four programs
soon to ailr on Columbia’s WCBW, will
have a major blow-up with the net be-
fore a decision is reached. It is known
that CBS has told R&R that its director
will be subservient to Columbia’s on all
details. It's not thought that the agency
will take 1t sitting down.

Agency men have been worried about

More Radio and Tele News and
Reviews on Page 36

B&K

(Continued from oppu‘site page)
gram fitted educational requirements of
teachers and students, witnessed the pro-
gram as it was received at the Goudy
Elementary School.

Most noticeable defect was the screen
size of the receiver used. Set was 1938
model RCA-Victor type with the image
reflected on a mirror, showing a picture
about 12 by 14 inches.

Because of the small size, none of the
children except those in the first few
rows of desks were able to distinguish
details of background nor were able to
read titles nor recognize participants.
Result was that some of the excellent
staging, production and camera work
that was arranged by Producer Jerry
Walker was of no avail. Children ad-
mitted after the program that they were
unable to distinguish much that was
portrayed on the screem.

Program content, too, was not the best
in the way of strict education. It was
more on the glamour type and could
have appealed to adult audiences because
of its entertaining content. It was a
quiz a la Quiz Kids, with two teams of
contestants answering questions about
books studled as part of the regular
course of study set up by the Board of
Education. It satisfied some of the
children’s curiosity about television, but
it didn’t have much that was in the
nature of instruction.

After the program many of the chil-
dren and some of the adult educators
present declared that as a motivator the
program had educational value. Many of
the children said that they were going to
read the books discussed on the show.
Therein was the eventual value of tele-
vision as an educational medium pointed
out.

Idea of having actors and actresses
act out parts of books about which the
contestants were being questioned was
good. And the way the idea was handled
was good too, because all of the scenes
were presented as close-ups and thus
most of the children in the room could
clearly see the characters. Program
proved that given a receiver with a large
screen, glven producers who did not
emphasize glamour at the expense of
education, and given teachers who knew
how to integrate shows with regular
course, television could do wonders as
an educational medium, Cy Wagner.

the problem for some time, since they
think it means not only a loss 5{ con-
trol and eventually of function, but,
more important, a loss of money. And,
for the same reasons, the webs are re-
luctant to let programs go.

‘The industry would like to see a com-
promise worked out similar to the
method used at DuMont. At WABD the
station director calls the shots. But
right behind him sits the agency pro-
ducer, telling him what to call.

AKRON’S W STATION

ALL DAY LONG

More people listen
to WAKR
than to

any other station

heard in Akron’

* ¢, E. HOOPER SUMMER 19345 INDEX 8 A. M. TO 6 P. M.

Raiic Slalion

AMERICAN BRDADCASTING (O.
5000 WATTS * DAY & NIGHT

Weed & Co.

MNATIONAL REPRESZNTATIVES
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Allocations
Burn Outlets

There’s not enough chan-
nels to go around so some-
body’s going to lose out

e

(Continued from page 5)
11, 13, 15, 17, 19, 21, 23, 25, 27, 29, 31, 33,
36, 37, 39, 41, 43 and 45.

On Septemebr 12, the FCC assigned
the aforementioned 20 channels, made
its allocations on channels numbered 41,
45, 47, 49, 51, 53, 57, 59, 61, 63 and 65.
Obviously the FCC has spotted the New
York City channels higher than outlined
previously. And just as obviously, it
the numerical sequence revealed in the
August 24 report was any indication, the
FCC had used two of New York’s 20
channels for the Alpine (WFMN) and
Jersey Clty (WAAW) allocations.

This stands up, in the minds of the
locals, since both stations are famillar to
New York audiences. Also because the
August 24 report by FCC lists no metro-
politan channels for Jersey City, does not
list Alpine.

Scramble for Nine Channels

So, as they see it, it becomes a scram-
ble for the remaining nine channels. The
newcomers feel they haven’t got a chance
since they see nothing encouraging in
the 11 frequencies already assigned.
Finch and Mugzak are definitely not
newcomers to the radio scene, and met-
ropolitan s a pitch for two big depart-
ment stores. Furthermore, on the basis
of the assignments already made, the
AM statlons figure to have a most potent
argument and edge. Namely, and again,
this is the reasoning of the local aspirant.

WJZ, outlet for ABC, cannot be re-
fused so long as its competitors (WABC-
CBS, WEAF-NBC and WOR-MBS) are
in FM.

WMCA, WNEW compete directly with
WHN, cannot be refused.

WINS can claim it also competes with
WMCA, WNEW, WHN, will probably not
be refused.

WLIB has a good record in its short
career under the present call-letters, can
also claim a competitive situation. And
The New York Post, which owns WLIB,
cannot be refused an FM channel if The
New York Times, which owns WQXR,
has an FM outlet.

WBNX and WEVD have a long and
honorable record of foreign language
service In this market, cannot easlly be
refused. Additionally, WEVD had a labor
background and strong tles with the
dally Jewish newspapers.

With The Times and Post in FM, The
Daily News will not be kept out easily.
Then there’s The Newark Evening News,
which recently purchased WBYN, Brook-
lyn, which likewise has a practically un-
beatable argument for an FM wave-
length.

Others Will Holler

And there go the nine remaining chan-
nels. But, and here comes the rub,
WFAS, up in White Plains, and WPAT,
in Paterson, are entitled to claim
the right to grow and expand. The
New ‘Brunswick Home News and Passaic
Daily News will scream murder if other
newspapers get FM and they don’t. Like-
wise, the United Auto Workers, with &
Newark (N. J.) application, won't take
“nix” quietly. It’s a cinch Ellas Godof-
sky, with a fine record in AM radlo, rates
a whack at FM. Throw in the People’s
Radio Foundation, which is a co-op of
listeners, the rumored applications-to-
come of The New York Sun and Marshall
Field’'s PM and it's easy to understand

NO NEGATIVE CHARGE = NO EXTRAS
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why the local boys with a yen for FM
are on a merry-go-round.

Full of Errors

But that isn’t the only carrousel in the
local FM corral. The oft-mentioned
August 24 report of the FCC is fuli of
bulls.

The same report lifts 13 AM outlets
in New York City when there are 15.*
The same August 24 report lists three
AM stations in Brooklyn, gives Brooklyn
no metropolitan channels, says its eli-
gible for community stations.

Not only are there only two, not three,
Brooklyn stations, namely WBYN and
WBBR, but Brooklyn is an irremovable
part of New York City. Therefore, Brook-
lyn, by virtue of tiie September 12 ruling,
is not eligible community stations.

And since Brooklyn is part of New
York City this town has a population of
11,000,000 people. It's also the top mar-
ket in volume of business, in value of
products. Yet the Albany, Troy, Sche-
nectady area with a total population of
about 380,000 gets, according to the Au-
gust 24 tabulation, 12 metropolitan sta-
tions.

Looks Like Run-Around

To the as yet unassigned applicants
this all adds up to a run-around and
brush-off. And if that isn’t enough,
they point to WBBR (Brooklyn), owned
by the People’s Pulpit Assoclation (Zare-
path, N. J.), and WAWZ, the property of
Pillar of Fire. Both are religlous groups,
both may want FM outlets; both might
be happy with community stations, but
there ain’t any in these parts.

) Locals Dizzy

(3) You, say the local FM aspirants,
figure it out; they’re dizzy from trying
and furlous over not being able to get
a clarification from the FCC. Either the
FCC creates more FM channels for New
York or it restricts the FM metropolitan
stations, to New York.

Yet this obviously is i'mpmslble as try-
ing to limit the AM stations in Brooklyn
to Brooklyn, keeping those in Newark
from being heard in Manhattan, those in
Jersey City from being heard in Brooklyn.

Or else the FCC opens community
channels for the New York City market.
But here again it’s impossible, for the
FCC rules are ag'in’ it.

The only alternative, they say, is for
the FCC to admit it was only kidding
when it said, “we want newcomers.” At
the same time, the FCC might also ad-
mit that like it or not it is perpetuating
broadcasting among its present licensees.

*WMCA, WEAF, WOR, WJZ, WNY(C, WARC,
WHN, WINS, WNEW, WLIB, WEVD, WOV,
WBNX, WQXR, WWRL. In its August 24 break-
down, the FICC listed 13 AM stations in New York
City. Obviously somebody at the FCC forgot that
WLIB and WWRL were granted permission to
Sn'ke the ‘“New York™ identity.

Statlon Channel  Location

WAAW 41  Jersey City, N. J. (FM outlet
for WAAT)

WBAM 45 New York City (FM outlet for
WOR)

WABRC-FM 47 New York City (FM outlet for
WABC)

WEAT-FM 49 New York Clty (FM outlet for

WEAF)

WNYC-FM 51 New York City (F'M outlet for
WNYC)

WABF 53 New York City (licensed to
Metropolitan Television, Inc.
Two local department stores,
Bloomingdale’s and Abra-
ham & Strauvs, are Metro-
politan Television).

WHNF 57 New York City (FM outlet

4 for WHN)

WFGG 59 New York City (licensed to
Wm. Finch, of Finch Facsi-
mile).

WwWGYN 61 New York City (Muzak)

wWQXQ 63 New York City (FM outlet
for WQXR)

WFMN 65 Alpine, N. J. (Major Arm-
strong)

s

Newark, N. J.: *‘Newark Evening News'
Fidelity Media Broadcasting Corp.
United Auto Workers

Atlantic Rroadcasting Co.
Brunswick, Home News Publishing Co.

N. I1.:

New

Paterson, N. J.: WPAT
*‘Passaic Daily News"
Brooklyn, N. Y.: Elias Godofsky (ex-prez of
WLIB)
Frequency Broadeasting Corp.
New York City: Messrs. Cortada and George
Mayoral
Pernard Fein
WwWIzZ
WEVD
WNEW
WLIB
WINS
News - Syndicate Co., Inc.
(Daily News)
WPRNX
People’s Radio Foundation, Inc.
WMCA
White Plains, WFAS (up in  Westchester
N. Y.: County on the New York City

border) also expected, are an
application from “The New
York Sun,” and one from Mar-
shall Field, probably for his
newspaper “PM.”

CBS and NBC
Plan To Fight

Nets want more power than
indies and recognition of
their pioneering efforts

(Continued ’-om page 5)
ference-free coverage area within the 50
m.v. contour which is only 62 per cent
of the simlilar service area of a superior
channel.” According to CBS, affillation
cannot be relied on to fill the gaps “un-
less strategically placed community sta-
tions were utilized. Obviously, “added
CBS, “if future networks are faced with
the same problem, a workable solution
becomes increasingly impossible.

“Aside from economic infirmities of
utilizing two or more stations to perform
the service which one station can per-
form,” added CBS, “the primary purpose
of the community station as a means
of service . .. would be defeated. From
an economlic standpoint, of course, the
necessity of adding large numbers of
small community stations in order to
provide adeguate coverage would prove
so burdensome as to place the FM net-
works at a declded economlic disadvan-
tage which would be reflected in the
service which they render to listeners.”

New Vs, Old Webs

Furthermore, CBS continued, new net-
works would get an unfair competitive
advantage over existing nets ‘“which
ploneered in the development of FM and
will continue to ploneer during the
traénsition period.”

Program cholce, according to CBS, is
not increased by the proposed plan inas-
much as there is no assurance that small
stations affillated with the nets will carry
the outstanding sustalning programs
which the nets originate. FM, added
CBS, will elilminate advantages which
standard stations have enjoyed. “To go
further and provide a substantial ad-
yantage to non-pioneers is a novel and
unsupportable procedure,” stated CBS.
“As CBS derives a substantial portion of
its income from the operation of the sta-
tions which it owns, an undermining of
these sources of revenue by reducing the
competitive stature of network-owned
statlons to a sub-standard level will
seriously threaten CBS's abllity to as-
sume the ploneeri