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Butt Me No Butts

DETROIT, Dec. 1.—A slashing
attack upon the use of public
figures as butts of gags by acts
was made Tuesday (27) by Mal-
colm W. Bingay, editorial direc-
tor of The Detroit Free Press, in
hise Good Morning column. Re-
ferring to W1l Rogers’ kidding
of President Coolidge, Bingay
went on to verbally chastise Eddie
Cantor and Joe E. Lewis for their
turns at the recent National Press
Club party in Washington, as well
as other acts, commenting that
“the distinguished guests—among
them Prime Minister King of
Canada— sat thru it all in dis-
gust. Finally Truman asked
what time it was, and somebody
had sense enough to take the
hint.”

Eingay went on to attack Edgar
Bergen’s current series of dates
with governors of various States
—"using their offices to play
stooges to a hunk of wood. . . .
The script is written. All the
governor does is read it so that he
will be laughed at. . After
the governors have been played
for suckers, will the White House
corue next?”’

SAU Sets Pitch
For Costumers
In New Contract

NEW YORK, Dec. 3.—Scenic Artists’
Unilon .s getting set to make its pitch
to the League of New York Theaters on
behalf of its costume workers. Demands
have been formulated and sent to the
members for their okay. Once the re-
turns come im December 17, the org
goes to bat with the League.

Workers want the exact number of
costumes for the show decided before
the play goes into rehearsal. They
furthermore, want every sketch in the
play numbered, and they want the cos-
tume supervisor to get 25 bucks a week
more, bringing his weekly stipend up to
8100. Trade feels that No. 1 demand is
almost Impossible to work out. Many
times the producer himself doesn’t
know how many costumes the show
needs. XJe may hike the number of out-
fits worn by the cast or else cut them
down as the play is in rehearsal. Opin-
lon is <hat union will have to modify
its demands to get them past the League.

Henie Icer 270G

In Indianapolis

INDIANAPOLIS, Dec. 1.—Sonja
Henle’s 1946 Hollywood Ice Revue closed
an 1ll-day engagement at the Collseum
here, Sunday (25), with a grand gross
of $269,702. The SRO sign was out
every mnight. Show attracted a heavy
play from Columbus, O.; Cincinnati,
Loulsville and polnts as far west as
Missouri. Prices ranged from $1.30 to
83, tax included.

Dick Miller, Coliseum manager, esti-
mated that more than 160,000 persons
attended, far ahead of last year. Patlents
from Atterbury, Billings General and
Stout Fleld army hospitals were guests
on the first night.

Sixty-five per cent of the attendance
was from out-of-the-city, according to
Manager Miller.

Indianapolis was the first city on a
limited tour.

Stock Revival
Hits and Misses

In Stem Suburbs

NEW YORK, Dec. 3.—Legit stock, a
long time resident of the boneyard, has
perked up its ears a little and is making
a belated comeback in Stem suburbs—or
at least some of them. No. 1 to hit the
trail is stock started by two non-pros,
James Costello and Thomas Haymes in
Montclair, N. J.

From its modest beginning back in
June, the promoters claim the company
has worked itself up to an everage
weekly b.-o. take of $7,500. The Costello-
Haymes combo hired themselves a hep
theater manager, Dick Skinner, and from
them on were off to the races. They
have consistently gone in for big names,
and the success of the venture can be
directly traced to that. Kay Francls,
Ruth Chatterton, Glenda Farrell, Violet
Heming, Elissa Landi, Lois Wilson, John
Carradine, Victor Moore and the present
thesp holding forth, Edward Everett Hor-
ton, have hypced the b. o.

Shows start Tuesday and go thru Sun-
day, with matinees on Wednesday and
Saturday. Ducats are scaled from $1.20
to $2.40 weekdays; $3 top Saturday
nights. House is a 1,200-seater, with
balcony and ork evenly divided, 600 pews
apiece. Audience is attracted from a
15-mile radius, customers from the

Broken Space

CHICAGO, Dec. 1.—Press here is
wondering just how far flacks will
go to get space. Joe Flynn, p.a.
for Laffing Room Only, showed up
a couple weeks ago at the drama
crix offices of the local dailies with
a broken left arm and the tender-
hearted scribes all gave him a
couple of lines on his misfortune.
Imagine the dismay this week
when Helen Hoerle, tub thumper
for The Desert Song, turned up at
their offices with a topper. Her
left wing was busted just a bit
higher than Flynn's. Miss Hoerle
claims it was all an accident but
the local press first nighters are
pulling the hospital section out
of their phone books just in case
the present series of physical
handicaps becomes continuous
and they have to call the scribes
at their sick beds to get the latest.

Oranges, Newark and Paterson, N. J,,
attending regularly. Furthermore, they
represent a cross-section of the coms-
munity.
Community Backing

Skinner knows the value of com-
munity backing. He has plugged his
legit before the Lions’ and Rotary clubs
in Montclair, N. J. Org has advertised
(See STOCK REVIVAL HITS, page 32)

Milwaukee Sets Centurama
Plans; Year-Long Festival To
Present Air, Legit Shows

City Kicks In With 100G, County With 50G for Centennial

CHICAGO, Dec. 1.—Concrete plans for
one of the biggest showbiz festivals
ever held in the Midwest-——the Mil-

waukee-Wisconsin Centennial year-long
affair—were set this week by the execu-
tive committee of the Centennial, or
Centurama, as it is to be known.
Centennial will officially get under
way the week of January 27 with the
origination of big-name network pro-
grams from Milwaukee’s Auditorium. So
far only Spotlight Bands has been set
for the week. Confirmation of other
shows is expected within the next two
weeks. Coincidentally with the airing of
the network shows a historical pageant
will be preserted each nizht at the
Auditorifum. About 20 additicnal network
shows dre expected to originate in Mil-
waukee during the winter and summer.
To underwrite the Centennial, the Mil-
waukee city government has appropriated
$100,000 and the county has kicked in
with 50G. A great portion of this
dough will be used to put on a series of
concerts and historical pageants to be
given next summer at Milwaukee’s Lake

Side Natural Amphitheater. This serles
of pageants, free to the public, will
utilize amateur talent as well as pro-
fessionals from Milwaukee and other
Midwestern cities. About 5,000,000 peo-
ple are expected to view these shows
during their 31-day run.

At this week’s meeting the executive
committee appointed included: Ira
A. Bickhart, executive director; Ed-
ward J. Weisfelt, former producer for
the Riverside Theater, Milwaukee, direc-
tor of production; Ben Borkin, director
of public relations; Phil Drotning, di-
rector of publicity; Joseph B. Swiderski,
assistant secretary. Dorothy Hild, pro-
duction director for Chi's Edgewater
Beach Hotel, will handle dance produc-
tions for the Centennial.

Tentative plans also call for the
presentation of top legit and musical
shows with big-name casts in Mil-
waukee during the Centennial as well
as the appearance of big names from
other fields of entertainment. Present
plans call for the commissioning of
some big name composer to write a Mil-
waukee Centennial song during the year.
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Actor. Mills
Grind’Em OQut

@
Drama, radio, tele and terp
schools, model bureaus are
jammed with hopefuls

®
NEW YORK, Dec. 3-—The talent fleld
is blooming agaln for the first time since
1941. Now that V-J Day is safely past
history, talent schools are beginning to
find comers of future
years on their doorsteps

R pthe asking for lessons in
_Bﬂt_l_)_(_)('il:d_ thesping, terping and
5 modeling. In almost all
4{#&* g major schools, enroll-
LY W ments are way up for
Y7L 1945-46, a situation
/4/’ which school execs
refer to as “normal,”

meaning pre-war in

quality and quantity.

Drama schools are seeing an upswing
in male enrollees for the first time since
Uncle Sam weeded out eligibles for war
service. A sizable percentage—the great-
er percentage, in fact—comes from G.I.
ranks, from those who are now hoping
to make the grade on the Maln Stem.
Some G.1.’s are merely taking up where
they left off when they went into uni-
form; getting the break they wanted
after high school, but which their par-
ents didn’'t see as a good investment. In
individual cases, the G.I. Bill of Rights—
which for the most part is more of a
hindrance than a help to show-hopeful
vets—is alding the youngsters to starve
aesthetically. But, for the most part,
the biggest headache for these hopefuls
is where to get the cash for lessons. In
terping, particularly, individual lessons
are necessary. But the ill-worded Bill
of Rights doesn't allow for individual
coaching, and pays only $500 as a top
figure—at the end of the course. This,
in terp schools, would figure out to
{See POST-WAR SCHOOLS on page 23)

ETO Vet Thesps
Talented Bunch,
Says MecClintic

NEW YORK, Dec. 3.—Guthrie Mc-
Clintic, just back from the G.I. Recon-
version University at Biarritz, describes
talent he worked with in France as
“remarkable actors, instinctive and ex-
traordinary.” This Is no small praise
coming from one of the Stem’s top-
flight directors who piloted GI.’s in
Winterset overseas. McClintic was over
there eight weeks, three of which were
spent working on the play.

To give the boys an idea of his direct-
ing technique, he had G.I.’s. watch his
work on the show. The scheme clicked
so well that he had 700 soldiers watching
him at one time. McClintic picked his
cast of 30 from 400 would-be thesps,
and described their application, enthu-
siasm and desire for work as “terrific.”
Play was a solid click and was on the
boards for 16 performances, a record at
the university.

In spite of the fact that McClintic
went all-out for the GJI. actors, he
claimed that it would be a mistake
for some promoter to bring the boys to
Broadway and put the show on as it was
done. “These boys are students and it
is a mistake to forget that fact even
tho some of them gave inspired per-
formances.” Many of the fellows con-
sulted him on thesp schools to go to
when they returned to the States.
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Bond Pitch May

Bring Ducats to
Nylon Counters

NEW YORK, Dec. 3.—Possibilities ot
a future set-up whereby Main Stem
ducats will be obtainable in department
stores seem imminent as a follow-up to
the current Victory Bond alliance be-
tween four legit houses and flve stores
in Manhattan and Brooklyn in which
pasteboards to four shows are being
bought for bonds at the stores. Similar
tle-ups were made during War Bond
drives.

In the past stores have been a con-
venient and important outlet in the sale
of clrcus ducats, but so far have kept
more or less strictly out of the legit-
music fleld. Now, however, with the
success of the present venture, a trend
towards legit ticket sales in stores is
becoming apparent. Such a move would
be a great help, since, under the present
set-up people who live or work any
distance from Times Square have to
come down to the Main Stem to get
tickets, regardless of whether they are
to be used immediately or not. It is
to service such folk that a decenteraliza-
tion of Broadway pasteboard buying is
advisable.

The current tie-up is between Deep Are
the Roots (Fulton), Therese (Biltmore),
On the Town (Martin Beck) and the
newcomer Are You With It? (Century)
and McCreery’s Sterns, Loeser’s Gimbel’s
and Namm'’s, Brooklyn. Goal is $569,-
075 in E Bond sales. Ducats, bought
for bonds, are for seats to Victory Loan
matinees on special days this week.

Roots has already been sold out by
McCreery’s for $123,450. Sterns, too,
has sold out its quota for Theresc. Sales
of Are You With It? are currently at
McCreery’s and Namm'’s. Gimbel’s 1is
handling On The Town.

Bulls, Bears Snub
Radio, Tele Stock

NEW YORK, Dec. 3.—Radio and tele
stock have little lure for investors today.
A quick whip around Wall Street reveals
that there is little or no buying of air
or video stocks by the general public.
Net stock also is being given the go-by.
The reason, according to those in the
know in the dough belt, is that the
headaches being borne by radio and tele
set manufacturers are known, and as
these firms are stymied by OPA, their
stock has little attraction for the in-
vestor who wants to see his money
doubled, tripled, etc., in a reasonable
time.

Of the two, tele is the least likely to
lure investors, as there seems to be lt-
tle chance that video will become a
flourishing blg business for a few years
to come. Tele receivers are a year be-
hind schedule and no plans are being
formulated for any increase in the cur-
rent number of tele transmitting sta-
tions. Radlo manufacturers who are be-
hind in their regular set orders, due to
inability to get materials and their stand
(See BULLS, BEARS SNUB on page 25)

No Biz, So Shubert’s
Pare Big City Sked

NEW YORK, Nov. 26.—Low grosses,
half empty houses have caused cancella-
tion of road tours of Countess Maritza,
Rosemarie and Merry Widow. Shows had
played Buffalo, Toronto, Cleveland,
Pittsburgh, Indianapolis, Columbus and
Detroit, but cold reception given mu-
sical comedles from the Shubert legit
factory have made produccrs reconsider
decislon to play San Franclisco, Chi and
Los Angeles.

Baltimore Heading Toward
Amusement and Booze Taxes

BALTIMORE, Dec. 3.—Rejection of
the proposed manufacturers’ and securi-
tles taxes for Baltimore and substitution
of an amusement levy and distilled spir-
its tax appear likely. The amusement
and distilled spirits taxes together would
produce about $2,000,000.

Amusement tax has been considered
for some tlme by twhe Board of Esti-
mates and was suggested by Howard E.
Crook, city comptroller. Board of Esti-
mates is helping the city council enact
taxation designed to help Baltimore tide
over its financial dilemma.

If It Could Cook

WASHINGTON, Dec. 3.~
Latest idea in radio gadgets—a
timepiece that talks and tips you
off on latest news items—is prob-
ably going to get a Federal Com-
munications Commission hearing
after turn of year. The new
gadget is the brainstorm of Elec-
tronics Time, Inc. (New York),
which applied recently for de-
velopmental radio station pro-
posing to broadcast time signals
right around the clock, with
Raytheon Corporation as con-
tracting firm for manufacturing
radlo receivers small enough to
be carried in vest pocket and big
enough for home mantle.

Idea is that you’d merely tune
in and a sweet voice would an-
nounce the time of day, weather
forecast, football score, etc. Com-~
mercial plugs are also a possi-
bility. Commission would have
to assign frequency, and it’s ex-
pected that many months of ex-
perimental work would be re-
quired. Radio receivers suggested
range from smallest, about half
the size of a cigarette case to the
biggest, corresponding to custom-
ary home table sct.

Vet Thesps Help
Swell Thin CSI

Overseas Units

NEW YORK, Dec. 3.—Casting problems
at Camp Shows, Inc,, are being partially
solved by returned vets who, conscious
of the need for entertainment overseas,
have enlisted themselves to return to
Europe and the Pacific to make life
brighter for G.I’s carrying on. Right
now, more than 200 of them, both Negro
and white, are either overseas or on
thelr way.

Leglt vets, Tom Greenway and Ray-
mond Greenleaf, head the parade. Green-
leaf heads the cast in Village Green and
Greenway in Double Door. Capt. Garland
Shell, a former Special Services officer
in the Boston area, is the baritone lead
in Salute To Irving Berlin, CSI musical,

Otls Johnson, a Negro musician, is
said to realize how hard it is to get en-
tertainment for the G.I.’s in the Pacific
and wants to do his part in providing it.
One of the vets, George Robinson, didn’t
get overseas while in the navy and
thinks it would be a good experience
now. Clyde Kissinger lost his leg on a
mine overseas but, now, back he goes,
complete with mechanical leg, as a mem-
ber of an instrumental trio.

Red Kirkpatrick hits the overseas
trall as a member of a wrestling troupe.
Red says: “This bloody job ain’t finished
yet and I'm not ready to go to work
until it is.’”” CSI has also hired three
actors from the G.I. university in Biar-
ritz as thesp replacements out of Chatou.

Not only are the boys doing their part
because they have a sincere desire to
help with the CSI program, but they
get work and most of all it makes the
transition to civilian life easier.

Philly Musicians’ Union OK’s
Theater Booking ‘Mask-Wig’

PHILADELPHIA, Dec. 1.—Differences
between the Erlanger Theater and Local
77, musicians’ union, have been settled
and the theater can book the University
of Pennsylvania’s Mask and Wig annual
production without being charged for
a standby band during the weeks the
house runs motion pictures. The show
usually pulls into the theater for
Thanksgiving week. Now the house is
reported to be booking another picture
to run during the Christmas holidays.
From the looks of things, the 1945
Mask and Wig will turn out to be a
1946 entry, and the club will run two
shows for the year for the first time in
its history.

Wanna Date on
Soup Kitchen
Cirk?--See WM

NEW YORK, Dec. 3.—There’s no tell-
ing where that William Morris Agency
talent will bob up next, and agency
execs aren’t talking—but the millenium
has arrived, Mills’s Flophouse, Bowery
sanctury for the down-at-heels, has cast
a longing eye at the dance bands, war-
blers and sundry entertainers booked
out of the office and would perhaps like
to audition some.

This fact was one of the more inter-
esting items of information gleaned
from the agency’s poll on talent prefer-
ences taken at the National Hotel Ex-
position recently held at the Commo-
dore. Poll was tied up with a contest
angle wherein the competing hotel men
tested their knowledge of Morris talent
by identifying 24 pictures of singers,
nraestri, etc. War Bond awards went
to the winners. Contestants then wrote
brief description of “the type of hotel
entertainment you prefer.”

Contestant representing the noted
Bowery home for the weary described
himself as “chlef flop” in the spot on
the ballot reserved for identification.

Other contestants whose talent wishes
are now known by the Morris Agency
include such assorted people as the ex-
ecutive housekeeper of the Hotel Lin-
coln, the secretary of the Hotel Wood-
stock, the banquet department of the
Hotel St. George (Room 258) and the
flack writers at the Plaza and Henry
Hudson hotels. Also a batch of unem-
ployed hotel men and women.

Leo Sher, banquet manager of the
Hotel St. George, was so intrigued by
the opportunity to express his talent
preferences that he broke out in verse:

Relaxing entertaininent is my need,

Erasing every case of tiring work;
Some humor, not too subtle, should
succeed
To terminate the worries that may
irk.

Morris  execs are reported wondering
what the showbiz is coming to. Show-
biz is wondering what the Morris agency
will do with this poll.

Angel’s Wings Singed
-Needs 93G Balm

NEW YORK, Dec. 3.~—Angels backing
the Girl From Nantucket have come
down to earth with a thud. Led by one
investor, Mrs. Lee Bornell, backers have
marched down to the D. A.s office and
put the producer, Henry Adrian, on the
pan. They claim that Adrian did a
Houdinl act with the dough. Nursing
a spotty record out of town (James
Barton quit the show), Nantucket is a
300G turkey that got the ax after 12
performances.

Fem claims she put up a 93G chunk
of dough, 7,000 bucks of which she
handed over for the musical comedy to
preem on the Stem. Gal also asserts
she gave Adrian an “exchange check”
for $2,090. She has had small sums of
money returned but has had no promise
of more.

Producer in return says “my books are
completely open. Authorities can look at
them anytime. That’s what they’'re there
for. A very minor investor has been
making all the noise. Her accusations
only create bad blood. It sounds like she
has a personal grudge against me.” Mrs,
(See ANGEL’S WINGS SINGED, page 32)

G.1.’s Want More Shows

NEW YORK, Dec. 3.—Jack Hilliard,
Ziegfeld Follics singing star, returns
from an extended tour of the Southwest
Pacific for Camp Shows, Inc.,, with a
message for the entertainment world
from the G.I’s. *“Loneliness breeds more
heartsickness than any war ever did,”
they say in asking for more entertain-
ment from showbiz. Hilliard performed
before 150,000 G.I.’s, including 7,500 in
hospital wards.

" D. C. Showbiz Hopper

WASHINGTON, Dec. 1—D. C. Showbiz Hopper unchanged from December 1

issue of The Billboard.

Policing the Area

NEW YORK, Dec. 3.—Those
NBC execs who tour the shop
nights (to find out what it looks
like) have found an intolerable
condition in the web’s after-dark
operation, one which required &
long memo and a strict order.

It seems that many staffers
were leaving papers on their
desks, an unforglvable sin, and
now all the v.-p.’s go around in
the wee small hours checking up.
Situash became so acute some
weeks ago that a v.-p. removed
two papers from the desk of a
minor exec “just to teach him a
lesson.”

Barclay Given
War Ribbon 1or
Top Trouping

NEW YORK, Dec. 3.—Don Barclay, 53-
year-old comic and caricaturist, has re~
ceived an overseas campalgn ribbon as a
citation from the army in recognition
of his “outstanding and meritorious work”
overseas. Award was presented by Col.
Marvin Young, chief of the army’s Spe-
cial Service Division.

Barclay is the holder of Camp Shows’

most impressive string of “firsts.” He
was the first entertainer to fly around
the world, first to fly over enemy-held
territory, first to cover all theaters of
war, and first, to enter the Philippines
after General MacArthur’s return. He
also has a traveling record of 150,000
miles, mostly by air.

Los Angeles Faces
5% Amusement Tax

1.0S ANGELES, Nov. 26.—Action on a
proposed 5 per cent city amusement tax
is now in the see-saw stage with the
plcture looking pretty black for showbiz,
City claims it needs more dough to meet
high operating costs and enlarge the
police department and for some time
has been sharpening its knife for a slice
of the b.-o. melon. Ops, however, say
new tax will cause dangerous repercus-
sions in the local showbiz set-up and
may force many to move their shows out-
side the L.A. city limits to duck the tax
knife. Shows could still remain in L.A.
County and yet be free of the tax
burden.

~In a town as scattered as this is, such
a decentralization move won’t prove too
great a handicap for the ticket takers.
Merchants here, however, are believed
to be siding with showbiz and a strong
fight will be put up to kill the amuse-
ment tax proposal. Business men feel
local amusements pull in spenders from
rest of the county. If show prices are
boosted, prospective customers would
rather remain in their own communities
where they can be served by adequate
shopping centers. City council has
granted showbiz a two-week reprieve
while it studies a report by cltizens com-
mittee on revenue and taxation. Latter
group claims no new source of revenue
is needed.

Skywriting Gimmick
KYW’s Promotion

PHILADELPHIA, Dec. 1.—Airplane ad-
vertising streamers are appearing in the
sky above the city for the first time since
the war grounded them. KYW blazed
the trail by using the airplane medium
for promotion at the Penn-Army football
game at Franklin Field.

A commercial plane, from which trailed
a banner reading, “KYW-25th Year in
Radio,” circled the stadium a half dozen
times during the game, which was wit-
nessed by 73,000 people.

Similar advertising will be used at
‘all professional and college games, the
city’s traditional Mummers’ Parade on
New Year’s Day and all public open-air
gatherings where a large crowd is present,
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CBS Dream House
A Flack Mirage
—-—Can’t Get Stuff

HOLLYWOOD, Dec. 3.—CBS here is
red-faced because its “Dream House”
promotional stunt fizzled before it could
get under way.

Plan for Barker Brothers, local furni-
ture house, to construct a post-war home
in the CBS forecourt, with net stocking
the house full of its advertisers’
products. After CBS cleared its front
yard of shrubs and grass and started
ballyheo on the pending project, Barker
Brothers backed down at the last minute.

Latter told listeners why on its own
KNX (CBS) airer: “Uncertainties of de-
livery and construction made it im-
possible.” Real reason: Barker Brothers
hopes to peddle this type of pre-
fabricated house in the L. A. area and
jumped at the chance of show-casing it
on Sunset Boulevard. However, the
firm thought it would be selling factory-
made homes by now, but as yet hasn’t
even received theilr price list. Barkers
see na sense in promoting something
they can’t sell, leaving CBS holding the
bag.

Jett Admits
Troubles on

New FM Band

FCC May Shift Back

NEW YORK, Dec. 3.—Despite the FCC
ruling on the change of FM wavebands,
the Industry last week learned that Com-
missloner Jett had admitted that en-
gineers had uncovered aches on the
newly assigned FM band and that there
was more than an even chance that FM
statlons would be shifted back to just
where they were before the new over 88
MC band allocation was announced.
Present set-up, which has taken most
FM stations off the alr, has stopped
production of FM receivers practically
100 per cent, as two-channel (old and
new) sets are frowned upon by the
commission and there’s no station on
the air with which to demonstrate the
new wave-band sets.

FM set manufacturers, including GE,
Stromberg-Carlson, Freed-Eisemann and
a host of big and little receiver builders,
are burning since their post-war plans
called tor rushing out FM-AM-phono-
graph combos in the higher price range
and now the only manufacturing that
can be done (and which is salable) is
in the lower price range, (lower profit
margin, too, by the way).

Trade doesn’t blame FCC all the way,
realizing that the commission 1s tied
up in knots with a million-odd problems
and an oh-so-tiny budget with which
to do the job. Nevertheless, tthe trade
does point out that the FCC had con-
tribbed not too little to those “reconver-
sion blues.” OPA (see another story in
this issue) has made its little donation
to the subject, according to the manu-
facturers, but no matter who is responsi-
ble, the facts are that no FM sets will
be available for a long time—and that
will mean snafuing of FM in the studio
and in the home.

Planning for Mardi Gras

NEW ORLEANS, Dec. 3.—WWL, local
CBS affiliate, will import live CBS name
programs for Mardi Gras week. Idea is
to bally the station by bringing in the
names and programs, also to bally the
names, as Mardl Gras week-—usually end.
of January—really swamps this town.

GM $$ Buying
Heap Air Time
InSpots,E.T.’s

70 Outlets in 30 Towns

DETROIT, Dec. 3.—General Motors
radio schedule covers 30 cities where GM
plants are located, using all stations they
can buy time on in each city, alming at
three one-minute spots daily on each
one. Seventy stations now being used,
with picture changing daily. No official
estimate of total expenditure available,
but it is evidently heavy, with both large
and small stations in major cities of
couniry sought,

Live spots are used in all areas ex-
cept Detroit, where transcriptions can be
made more quickly and put on alr.
Spots are changed daily, repeated three
times normally and are being angled to
current day’s strike headlines. In order
to keep them timely, it is necessary to
resort to Iive spots in other cities where
they cannot distribute transcriptions
fast enough. Show Is being written and
placed by Campbell-Ewald agency. Ob-
Jective is to write them for two-part
dialog, but another version in straight
narrator style 1s also necessary, since
many stations refuse to accept com-
merclal dialog.

Answer to Union

Present serles of GM kroadcasts is
company’s answer to radic spots used
few weeks ago by UAW In its 30 per cent
wage boost campaign, as GM has hither-
to confined its radio activity to spon-
sored symphony and similar straight-line
broadcasts.

Unlon is adopting two new tactics in
appmoach to stations, which may indi-
cate course of strategy nationally. They
are asking local statlons to grant time
for their side of case as mmatter of public
interest. Union is not spending money
for radio now and does not feel that it
can compete with finances avallable to
GM for radlo campaign, so Is refraining
from starting commercial radio battle in
which odds would apparently be against
them financially. UAW reports that two
stations here have so far granted tenta-
tive okay to public interest broadcast.
Union alsc is pointing out to stations
that Communications Act requires that
broadcasts must indlicate that they are
paid for by sponsor and asking that such
identification be placed on GM pro-
grams. They point out that their own
series recently carried the plug that
“this broadcast was paid for by UAW at
regular commercial rates.” Response of
stations so far is that GM spots are self-
identifying and do not need this formal
tag line.

Issue is more than academile, since,
as pointed out by union spokesman,
present law requires such identification
in all sponsored broadcasts, but it is
universally ignored in ordinary com-
mercial broadcast both loczl and net-
work, on assumption that naming of
product or service being sold adequately
identifies source of payment for broad-
cast in mind of listener. If union were
to press issue, it could concelvably re-
sult in formal requirement of such
identification in all sponsored programs.

No MBS Chi Flack Change

CHICAGQ, Dec. 1.—Contrary to per-
sistent trace rumors that George Herro,
Mutual’s Midwest div flack chief, would
be snafued in a general revamping of
the department, Ade Hult, Midwest prexy,
told The Fillboard (30) there would be
no personnel changes in the department.
Hult revealed Jim O’Bryon, Main Stem
Mutual flack head, would come to Chi
next week to revamp and re-define duties
of the Midwest flackery department, but
emphasized nc changes of personnel
would be afTected.

From Welles’s Bed

CHICAGO, Dec. 1. — Orson
Welles is the fabulous sort of
guy who makes radio come to
him for a broadcast instead of
going to the studio, so when he
makes his Chi appearance Sun-
day (2), the broadcast will be
sent out from his suite in the
Ambassador East Hotel instead
of the American studios.

Welles, who comes on every
Sunday at 12:15 CST. for Lear
Radlo, has the show aired from
his den in his home at Brent-
wood, Callf., and evidently being
in that habit, found it too much
trouble to get to the studios
when he came to Windy City.

MBS Yen for
ABC’s Jergens
Gets Nowhere

Chi Trib theE Hitch

CHICAGO, Dec. 2.—Mutual web has
been making a pitch for Jergens Lotion
biz now on Blue. Idea was to give the
client and ad agency freer hand with its
premier program and there lies the story
since the program prize would be Wal-
ter Winchell. And everyone knows where
WW and The Chi Trib stand.

What makes the Mutual pitch even
more Interesting is the web guarantee
to Jergens that WGN would carry the
program. However, nothing happened,
nor will happen, since Blue has con-
vinced the spieler that he’d be a chump
to shift to another web and presumably
another time after all these years of
Sunday nights at 9 on the Blue.

If the sponsor tries to shift the pro-
gram to another network the gabber will
stay at the Blue, get another bank-
roller. Winchell doesn’t have an option
on the time, not in writing, but it’s his
50 long as he wants it.

Carnation Show

Moving to N. Y.;
To Alter Format

CHICAGO, Dec. 1.—The straw that
Just ahbout break the camel’s back this
week was laid o the shoulders of Chi-
cago radlo, long bent over with the
welght of worries over network programs
moving from here to the East and West
Coast, the added welght was felt when
it became known that effective January
7, the Carnation Contented Hour, one of
Chi’s program origination mainstays
that has been emanating here for 14
years, will originate in Manhattan.

Rumors concerning the Contented
Hour exodus have been floating down
Chi radlo row for weeks, and this week,
when confirmation came thru, many a
long face could be seen about town.

The move on the part of the Carnation
Milk Company to originate its night-
time show in the East also will cause
the closing of the radio department in
the local Erwin Wasey agency, 15 per
cent outfit handling the program.

The sponsor issued a statement that
the Carnation show will continue at its
regular time (NBC, Mondays, at 9 p.m.,
CST), but that show’s format will be
changed to include guest stars. The
company also announced that effective
in April it would sponsor a five-a-week
daytime strip on NBC. Specific plans
concerning the new format of the night-
time Carnation show and details about
the new daytime strip could not be gar-
(Sce CARNATION TO N, Y. on page 10)

or New

omics

Antidote to
Price Situash

Taylor, Adams head search
at CBS, NBC, respectively

—available time headache

: @

NEW YORK, Dec. 3.—For 10 years the
networks have been aware of the neces-
sity of building a new group of radio
comics and for 10 years they have made
abortive attempts at developing laugh
makers. Now with the pressure tougher
than ever, the webs are preparing an
intensive effort in that direction. Ur-
gency of the problem is such that high
execs admit the chalns, within the next
few months, will air sustainers as vehi-
cles for embryo laugh-getters.

Regarded as tying in with this move in
the direction of talent development are
the recent appointments of J. Davidson
Taylor as head of the production and
programing department of CBS, and
Robert K. Adams as director of program
development at, NBC.

Prices Unhealthy

Need for a fresh batch of comics is
not only predicted upon the fact that
radio has been unsuccessful in develop-
ing new personalities in this fleld. Execs
say an important factor is that the cur-
rent price situation ls unhealthy. A
natural antidote would be the growth
of a new crop of performers. Top talent
agencies recognize this.

Matter of finding suitable time for
the new sustalncrs Is a tough problem,
as the nets are practically sold to the
hilt. Columbla; returning its Workshop
serles to the air, has scheduled the pro-
gram for Saturday afternoon-—not g very
happy choice of time. This instance is
typical of the headache the nets face in
planning talent or program development.

NBC’s choice of Adams to hypo pro-
duction and build talent closely followed
CBS’s appointment of Taylor. Adams,
who has had considerable experience in
legit and radio, will be chiefly responsi-
ble for the guidance and development
of ideas thru to the audition stage. To
do this he will call upon the NBC
script and production department for
such aid as they can furnish. He will
also help formulate plans for the de-
velopment of talent in New York and
on outlying stations of the net.

Networks have always tried to get a
firmer foothold in the production field
—a position the nets lost to advertising
agencles in the early days of radlo—and
net execs still have the bug.

WTIC Rate Card

Brings Buyer Raves

NEW YORK, Dec. 3.—Time buyers are
pointing to the current rate card of
WTIC, Hartford, as ideal. One time
buyer has a batch of cards on his desk
and hands them out like clgars.

WTIC card lists discounts alongside
prices in each classification. Thus,
agency men don’t have to go nuts figur-
ing net prices for time. Card also simpli-
fies spot announcements as it gives time
and number of words. Here’s what it
Tooks like:

There are five different time segments
making for Classes “A” thru “E.” Fx-
ample: Class C, 7 am. to 6 p.m., week=-
days. Under each classification there is
a vertical list running from one to 312
times. Alongside each of these there is
another vertical list, this one with dis-
counts ranging from 2.5 to 15 per cent,
Then come the time costs, ranging from
60 to 5 minutes, with the varlous actual
costs after discounts.

Thus in Class C the one-hour rate is
$200 for one time. For 26 times there
is a 2.5 per cent discount and rate card
shows: the actual $195 price. As rate
cards lists prices after deducts, it’'s a
cinch to figure time costs.
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Rural Listeners’ No. 1 News degs

Trade .Arches
HeftyEyebrow

FCC’s survey results doubt-
ed because broadcasters
believe it applies to war

WASHINGTON, Dec. 3.—Federal Com-
munications Commission’s record-sized
rural listener survey, findings of which
claim that the folks out in the sticks
prefer to listen to news more than en-
tertainment programs on the alr, is get-
ting quizzical looks from broadcast
folks who wonder maybe if the survey
wasn't timed badly. Critics of the
nationwide survey of program attitudes
of rural listeners point out that any poll
taken during the most heated months of
World War II naturally would have
found more folks listening to news than
to entertainment. Question is: To what
are the folks listening in the peace
(so-called) years? We still don’t know—
despite the biggest government survey
in histcry.

Summary of the poll’s findings, as-
sembled by the Federal Communications
Commission and Bureau of Agricultural
Economics of the Department of Agri-
culture, were released here in a thick
volume on Friday (30), with fuller de-
tails and results of the Census Bureau
study on station coverage in most radio-
less areas of the nation slated for re-
lease during the course of FCC’s clear
channel hearings, skedded to open here
January 14. According to findings just
released, radio news is far and away the
top program choice of farm and hon-
farm listeners (male and female). How-
ever, men generally put more emphasis
on news programs than do women, who
go a little more for entertainment pro-
grams. What this means for present-
day listening habits is still a mystery,
and it looks as if the only way to sat-
isfy curiosity of broadcast people is for
FCC to undertake another survey.

Weighting Questioned

Question 1is also being raised as to
“welghting” of the survey inquiries. All
in all, the results of the poll are viewed
as “quite interesting,” but not conclu-
sive because of the possibility of im-
properly “welghted” questions and
chiefly because of the time during which
the poll was undertaken. Advertising
folk are showing keen interest in the
results, nevertheless, and maybe FCC
will do something to bring the findings
up to date for peacetime application.

Survey showed that in the radio en-
tertainment field, *old-time music” is
listed as the number one favorite among
farm families, altho, generally, the farm
group showed a decided preference for
the serious-type program. Best-seller
programs here were news and market
reports, hymns and religlous music,
sermons and religious programs and farm
talks., Old-time music was given top
rating by 50 per cent of farm men and
women, and the proportion naming is
nearly double the proportion naming
entertainment-type program next pre-
ferred.

Likes of the rural, non-farm group
show up as less serious than those of
more isolated farm familles, with many
rural non-farm households expressing
preferences for quiz programs, varlety
shows and dance music and sportscasts.

Reaction to Soapers Split

Radio soap opera and the serial story
are definitely in the field of controversy,
with both rural farm and non-farm
groups showing a divided reaction.
Among farm and non-farm rural women,
serials were named second only to news
in a listing of programs which would be
missed if radio service became inaccessi-
ble. At the same time, serials headed
the list of radio “dislikes” given by both
farm men and women. Very few rural
men showed a preference for serials. No
other type program, according to the
(See Rural Listeners’ No. 1 on page 9)

FCC Reorganizes Depts., Adds Anti-AFM Bill
Divisions, Men To Meet Load

WASHINGTON, Dec. 3.—Federal Com-
munications Commission, still badly
undermanned and struggling hard to
get out from under the terrific press of
biz, s adding personnel as fast as avalil-
able manpower sources and its budget
outlay will permit. Even tho FCC’s
deficlency appropriation request has
been halved in Congress, commission
still can take on a lot of new help and
apparently can well use them.

Meanwhihle, the commission is con-
tinuing to reorganize to meet expanding
requirements of a fast-growing industry.
New staff changes announced Thursday
(28) include transfer of Walker B.
Emery, special assistant to Commis-
sioner Walker for two and one-half years,
to the legal department of the FCC.
Emery will specialize in educational and
FM broadcast problems. FCC, in addi-
tion, has ordered recasting of the en-
gineering department to handle the
growing peacetime load. Broadcast di-
vision becomes the broadcast branch,
with John A. Willoughby in charge.
Willoughby was assistant chief engineer
in charge of the broadcast division. New
branch will have three divisions:
Standard Broadcast Division, under
James A. Barr; FM Division, under Cyril
M. Braum, and Television Division,
under Curtis B. Plummer.

Three Other Branches

In addition, three other branches will
come into being in the engineering de-’
partment. These are: Safety and special
services branch, files and research
branch and common carrier branch.
George P. Adalr, chief engineer of FCC,
in explaining the reorganization, said
that the ‘‘need of meeting the unprece-
dented expansion in all phases of elec-
trical communications is throwing a
tremendous burden on the engineering
department and the lack of staff is re-
tarding the processing of applications.”

In the broadcasting field alone, FCC

Midwest RWG Asks
ABC Hike Pay 150%;
Await Web Reply

CHICAGO, Dec. 3.—New contract de-
mands from Radio Writers’ Guild (Mid-
west ABC Div.) call for increases in
salaries up to 150 per cent, according to
Ed Borroff, American Midwest prexy,
who met with Guild’s committee Friday
(30).. Columbia and NBC locals have
already signed new contracts calling for
approximately the same minimum as in
old contract, which runs from around
$200 to $300 per month.

Borroff sald that ABC execs would
write up version of what new contracts
should roughly approximate and pre-
sent it to the Guild after next Wweek, in
an effort to tone down Guild demands
which Borroff considers out of the ques-
tion. Prexy said he didn’t anticipate
“any great brawl” over the affair and
that both web and Guild would probably
settle affair amicably.

has on file 463 applications for new
standard stations, 211 for changes in ex-
isting standard stations, 707 FM appli-
cations and 142 video bids. In addition,
the commission is getting numerous bids
for experimental authorizations.

Load Rests on Eng. Dept.

FCC commissioners are looking to the
engineering department to handle the
toughest responsibilities in coming
months, and much credit is being handed
to this part of the outfit for recent
work. Credit for the television, alloca-
tion plan, which the FCC believes will
meet demands for video outlets in major
market areas thruout the nation, is given
to FCC television engineers, Hart
Cowperthwaite and Curtis Plummer, an
FCC member told The Billboard pghis
week. Midnight oil was burned at com-
mission offices to speed the release of
the final allocations, with much of the
grueling spadework in the hands of the
engineering department. Curtis Plum-
mer, acting chief of FCC’s newly or-
ganized television division, is a 33-year-
old engineer, native of Boston, who has
been with FCC since 1940, active in the
tele field over the past three years.

Bulk of the credit for final allocation,
which came out with seven TV stations
in the New York market area, is given
to Cowperthwaite, a commission em-
ployee since 1937. A mative of Faribault,
Minn., and graduate of the University of
Minnesota in electrical engineering,
Cowperthwalte struggled over the all-
important engineering curves and maps
to squeeze over 400 tele stations on the
13 channels spotted for commercial tele.

Giveaway Pressure
Used byPercolators
To Sell V Bonds

NEW YORK, Dec. 3.—Confronted by
an unusually lethargic public, radio sta-
tions here had to resort to all sorts of
flashy give-aways to hypo interest in the
current Victory Loan Bond Drive. Typical
of the scope of the give-aways were
gimmicks ranging from original comic
strips to handkerchiefs fashioned from
a captured German parachute, which
WNEW, local indle, dreamed up to hand
out to bond buyers.

Comlc strips, signatured by the artists,
were given to WNEW by the newspaper
syndicates, and included such well-
known strips as Bringing Up Father,
Mandrake the Magician and Walt Disney
creations. Bonds sold for $100 to as high
as $4,000 brought the buyer an original
strip. Nylon stockings, donated by Na-
tional Shoe Stores, Inc., and girdles,
from Venus Foundation Company,
greased the way for the sale of $500 and
$1,000 bonds, respectively. Captured
German parachute was sent to the Treas-
ury Department by parents of a G.I
and made Into handkerchiefs expressly
for the bond campaign.

Religious Censorship Rears

Head In Motor City Paper

DETROIT, Dec. 3.—Suggestion that
radlo may have to face the watchful eye
of a religiously minded organization like
the Catholic Legion of Decency is made
in an editorial cartoon in The Michigan
Catholic, organ of the Detroit archdio-
cese.

Idea iIs not elaborated in editorial text,
but, with the direct appeal thru sug-
gestion of this art form, the message is
put across very clearly to the readers of
the church paper.

Cartoon shows two doors, with a flgure
representing the Legion of Decency
knocking at the first door labeled The
Movies. Next door, the label is Radio,
and there are catchlines indicating the
quality of the output—“double meanings
—suggestiveness—vulgarity.”

A smaller figure representing “the
public” taps the Legion man on the
back and sugge