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“The Mayor” is Nelson E. Bragg, whose daily
whimsy is known and liked by millions i

three times daily, Monday through Saturday,

From 7:45 A. M. to 8:00 A. M. and again from

8:15 A. M. to 9:00 A. M. he emcees a smart comedy
and variety show featuring the live talent

of Hum and Strum, who are among the longest

and best known radio performers in New England.

“Braggin’ with Bragg” is the headline for

“The Mayor's” afternoon program — from

4:15 P. M. to 4:45 P. M. — where he dispenses
comedy with popular recordings. One-minute spots
or quarter-hour units are available at this time,

Both Bragg himself, and Hum and Strum
pitching with him, are long established in Boston
listener-loyalty. These programs of top-notch
entertainment are top-flight vehicles for sponsors
who want to address a proven following.

Rates and availabilities from any Katz office.

P. S. “Terry’s Tune Shop” is
another smart buy. Terry Cowling
presides over a program of

to 2:30 P. M., Monday through
Saturday. Available for minute
spots or quarter-hour units.
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A Cowles Station

e Mayor”

of New England radio listeners. . . Now “The Mayor”!
brings his wit to WCOP, the Boston Cowles Station, *

“sweet” recordings from 2:00 P. M.

One-minute spots are available on these programs.

Qutlet in Boston

Exclusive American Broadcasting Company |
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" Even Brits Go FM

‘Kempy,’

By Dan Carr

BERMUDA, Feb, 9.—-You wouldn't
think a comedy which made history on
the Main Stem in the ’'20s would do
equally sock laugh biz here today. But
it’s true. USO Unit No. 775 has been
playing the J. C.-Elliott Nugent cofredy,
Kempy, with terrific success here, mnot
only to our G.I’s and gobs, but to
British Tommies and tars. It went over
better, in fact, with the British than
with our boys.

Ours is a ten=people outfit (four men
and four women principals, and two
general understudies) and travels light
on sets. There’s only one set in the
show and since chairs, tables, desk and
& couch can be conned out of the local
service posts or stptions; all 'we have to
carry is five canvas-wrapped items con-
taining a complete set together with
8lx bags filled with wardrobe and- props.

Travel Tough

Even at that, moving this much
wasn’t as easy as you’d think. Coming
from New York to here (the first stop
on a skedded route), due to lack of
plane space, we had to ship the troupe
and bags in two different planes; the
first - arriving 24 hours ahead of the
other.

Even with all the help we- got from
service officers and personnel, our opera-
tion was no cinch. For example, we
debbed at the -Fort Bell Theater, the
local U. S. Army post. It was the usual
type of theater which can be used for
stageshows or pix. We played two
nights and one matinee. A problem
used to occur on the evening shows.
We had to have an early show at 7 p.n.,
so as to be able to clear out before the

®
Estimates of losses as high
as $10,000,000--clubs, pic
houses, legit take big wallop
®

NEW YORK, Feb. 16.—With only one
hour and 59 minutes’ notice, Manhat-
tan’s entire showbiz was ordered shut
down Monday (11), by a health edict
Issued by Mayor William O’Dwyer over
the signature of Health Commissioner
Ernest L. Stebbins.

It was a ukase that caught showbiz
with a sucker punch and cost a myriad
headaches’ and an unaccountable pile
of dough for show-shop, nitery, arcade,
bowling alley, dance halls, pic house
ops, who faced a $500 fine—plus—if they
did not heed the .edict. Cops were on
hand to see they did.

Just as suddenly—18 hours later—the
ban was lifted; too swiftly and with too
little notice to do showbiz much good.
This order lift caused howls that could
be heard from Times Square to Tusca-
loosa.

City Hall Panic

Cause of the ukase was the eight-day-
old tugbe-~t strike, which, even tho the
Federal Government was called in to

¢regular screen program at 9 p.m. This
called for a fast change-over to make
room for sound equipment which was
mounted on a large movable device and
had to be rolled into plade behind the

screen, The screen itself, however, was
the modern type that could be shifted
to rear stage by meanhs of a hand crank.

Our problem was to make the change-
over without striking the entire set. We
did it by lowering the backwall of the
set to.the floor, pushing left and right
wings back out of the way and covering
the flats on the floor with dark cloth
to kill reflection on the screen,” By deft
and fast work on all counts, the screen

(See EVEN BRITONS GO on page 4)

Senate Gromép Skeds
Showbiz Voice on
U.S.-G.B. Tax Treaty

WASHINGTON, Feb. 16, — :Showbiz
people on the U. S., Great Britain -and
Northern Ireland circuit will get a fight-
ing chance to win freedom from double
taxation on income earned in U. S. and
Great Britain, as result of action by Sen.
Walter George (D:, Ga.), chairman of the
Senate Finance Committee, removing an
Anglo-American Tax Treaty measure
from the Senate calendar where it had
been pending since last July. The treaty
will get further consideration. by Senate
Foreign Relations Committee, The Bill-
board learned, and hearings have been
tentatively scheduled for next month ex-
pressly to give entertainers an opportun=
ity to put their case on the table.

: s ; .
Triple-Threat Abie
NEW YORK, Feb. 16.—Milking

her one best-selling idea for all

the cream that’s going, Anne

Nichols: is now working. on a

“modern, streamlined book ver-

sion of her marathon legit hit

Abie’s Irish Rose. This is as well

as radio and screen versions of

the play. Plan now is to deb fa-
miliar tale in three media simul-
taneqgusly.

R ° ] . ® / )
issing in Pac

NEW YORK, Feb. 16—Word was Te-
ceived here today from the United States
Army's ! Pacific Air Command that a
plane carrying a complete USO-Camp
Shows’ troupe has been missing since
-February 5. Unit, consisting, of three
husband-and-wife teams and 13hree other
entertainers, was en route from Iloilo
on Panay Island for Cebu. Search opera-
tions  are continuing,

This is the first USO package to have
been lost in the line of duty. Since the
inception. of USO there have been 18
plane  fatalities altogether but never
before has a whole troupe been lost.

Outlt left here November 19 for =
six-months tour of the Pacific, opening
December 5 in Manila. One of the party,
George Krinog, magicign, of New York,
ad recently been transferred to this
,troupe. A member ©of another unit, he
was due to retpurn home, but elected to
go into the availability pool, and was
sent out with the missing unit.

Missing « perscnnel are: William J.
Walsh and Bea Renee (Mrs. Walsh),
comics, of Boston; Eric V. G. Wahlberg,
(See USO ACTS MISSING on page 4)

® 1] )
City-Wide Padlock
How showbiz was affected by
the shutdown in New York 1is
described on this page in gen-
eral and in departments in par-
ticular,

pornly at loggerheads and O'Dwyer dis-
covered that reserve fuel oil had sunk
to only about 500,000 gallons (it takes
4,000,000 gallons a day to keep New
Yorkers warm at home, in business, or
- while being entertained), a touch of
pahic crept into City Hall and the edict
was slapped on pronto.

“Ghost Town™

moye the tugs, mevertheless left New
York far too short of its much mneeded

fuel. The previous week there Had been

rumors ana rumblings (The Billboard,
Feb. 16) thar, if the strike kept on too
long, shewbiz might have to take =a
layoff on . account of fuel lack. But
such possibilities were mostly murmured
about and were not expected to materi-
alize.

However, on Monday, when tughoab
union and employers remained stub-

Showbiz reeled, but took it, facing
the grim fact that anticipated green-
back hoard from the usual Lincoln’s
Day holiday was just a mirage. For the
‘most part, by a little after midnight
Monday, the Main Stem looked like the
maln drag of a ghiost town. The brown-
out on marquee signs, which had been
on a few days, now resolved itself into
a blackout. Crowds got out of late
show-shops, hotels and niteries, alleys
and arcades and began the sad trek

home. Some ops wrung their hands and.

(See N. Y. FOLD-UP on page 25)
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His Pet ‘First’

Radio No. 1
Top "Em All

Most of them mean little
or nothing to person or org
claiming them

@

NEW YORK, Feb. 16. — Everybody
wants to be a “first.” It doesn’t matter
very much what the “first” is, be it the
first to walk up to the tower of the
Empire Stdte Building or the first to

i ] have a wire screen
erected in front of the
stage tosave the “talent”
from vegetables, as did
the Cherry Sisters. Dur-
ing the war, the *“first"
phobia with radio sta-
tions became an un-
savory race, with even
seconds ahead of a com-
petitor on a news bresk
advertising in the trade

rating full-page
papers.

Ih one way, “firsts” are big business;
with research organizations in Washing-
ton getting anywhere from 1 to 50 bucks
to determine who was first and why. If
it ties in with an invention the pub-
lication of a book, song or some com-
modity, the “first” pays off in dough.
And, when it's just for the ego of the
“firster” it also pays off, but this time
it’s for the checker rather than the
“firster” himself,

Westinghouse Huff
- And it’s a very serious matter, this
“first” business, the Westinghouse sta-
tions withdrew from the National Asso-
ciation of Broadcasting because the NAB
(See Everybody Has His Pet on page 11)

11 ti@H our Re prieve
Saves70th From
Going to the Dogs

NEW YORK, Feb. 18.—Biz blackout
ordered by the mayor’s office effective
midnight Monday (11) looked like a
knockout wallop for dogdom's top yearly
event. Ukase stunned management and
owners of pooch aristocrats set for Tues-
day-Wednesday competition in the West-
minster Kennel Club’s 70th annual dog
show at Madison Square Garden.

However, despite the bleak outlook,
the Foley org, superintendents of the
exhibit, jumped to work on the Garden
arena as soon as the final whistle blew
for Monday night’s basketball game,
and by 9:30 the following morning had
the judging rings and concession stands
set and the 2,599 entrants safely benched
on the floor below.

Enforced shuttering for the holiday
was a financial body-sock to gate re-
ceipts on a two-day show and the man-
agement straddled the fence for some
hectic hours as to whether to throw in
the sponge. Six p.m. release order came
thru too late to permit an evening ses-

~ slon, but it was decided to telescope the

whole shindig and run it off Wednesday.
Decision was sound, as dog lovers rallied
to a hefty turnout for the single day

session and the coin return is figured to

be better than half-normal.
Management, judges and exhibitors
comboed excellently in running off a
two-day show In one. Pooch owners,
warned by the p.a. system, had thelr
entries in the rings on the dot, and the
50-odd experts made every minute count
In tabbing the winners of 125 breeds.
Show ran only a bit after midnight and
Included a return exhibition by Willy
(See REPRIEVE SAVES DOGS on page ¢)
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BBC Musical
Theater Marks
Net Maturing

To Air Original Hit Plays

NEW YORK, Feb. 18.—Following big
press plugging of NBC’s pact with the
Dramatists Guild to tele pre-Stem shows
at $1,000 per (see The Billboard, Feb. 9),
comes news from London that the Brit-
ish Broadcasting Company is planning to
branch out into legit and musical airings
in the near future. British plans, how-
ever, are straight radio, not video.

London venture is monikered Musical
Theater of the Air, and will consist of
musicals or plays with music, most af
which. will be specially scripted, while the
rest will be adapted from legit hits. Sked
calls for 60-minute runs once a week,
and scope of the idea is to be very broad.
N@ less than eight producers are being
garnered to handle the series, including
Howard Agg, Archie Campbell, Gordon
Crier, Eric Fawcett, Vernon Harrls, Doug-
las Moodie, Henry Reed and- Ronald
Waldman.

TIdea Is an advancement on regular
BBC variety department programing in
the past, and plans to lay special em-
phasis on the “listenable” quality of the
shows. Debber is Lady in Love, by Doug-
las Furber, with music by ex-Yank ork
maestro Carroll Gibbons. Show is spe-
cially written for Jack Buchanan and
Elsie Randolph. .

This 1s to be followed by Choir Prac-
tice, comedy of a Welsh choir and lts
performance of Handel’'s Messiah. The
oldster longhair’s tunes will form the
show’s music. Scripting is being done by
TLondon thesp-writer Cliff Gordon, and
show will star two Welsh thesps, Emrys
Jones and Glynis Johus.

“Biitersweet,” “Roberta® Set

Among the air adaptations skedded are
Bittersweet and Roberta. Originals set
include a new play by L. A. G. Strong; a
thriller by Francis Durbridge; a new ro-
mance by character thesp Mabel Con-
standuros and Howard Agg, with musie
by Mark Lubbock; a musical treatment
of a famed Dumas story; a farce by Ben
Travers; a play by vet John Keir-Cross,
znd o musical adaptation of The Wizard
of Oz. )

fA notable departure from the custom-
arily staid BBC approach to Shakespeare
18 a musical comedy version of As You
Like It, in which the classic comedy gets
o 1046 treatment. The forest of Arden
becomes the Ardennes; Touchstone the
clown is transformed into .a cockney
chauffeur named Touchy; the melancholy
Jaques becomes a Scot, Jock who plays
the bagpipes at the drop of a hat, or be-
fore; and show opens with a radio hold-
by-hold description of a wrestling match
between Orlando, the Golden Boy and
Charlie the Chucker. Rosalind, too, in
male impersonation, goes vaude with spe-
cial songs.

This news suggests that BBC has de-
cided at last to get out of its radio dia-
pers and the doldrums and go in for
showbiz on a big scale. Relatively speak-
ing, it is as forward a movement for the
BBC as the tele pact is for NBC. With
slower pace and more minutes at its dis-
posal than the Yank webs, BBC is setting
a trend for air producing in which the
shows will not have to be pared tc close
time as is the Theater Guild of the-air
here. Of course, following the rule, there
will be no break-ups for commercials, s0
that the British net will air shows as'
strict entertainment and not as cornmer-
cial radio.

NBC Still Pacer

But it still is trailing NBC, which
debbed what it believes to be the first
full-length original tele play Sunday (1m.
Show is Laughter in Paris, scripted by
Richard P. McDonagh.

Web went out for different flacking for
this show with a special extra note in the
program, drawing attention to originality
of the show and also that author showed
it to a top pic agent who saw Hollywood
possibilities in it. Agent got pic execs to
take a gander at the six-character, 15-
scene show simultaneously with public
viewing. Flack again comments on fact
that such showing is another first.

Snapper of the whole plugging is in-
clusion of an ordinary penny postcard
which asks listener: (a) To imagine him-
self or herself as a pic producer and to
cast the show with pop screen stars; (b)
For an honest opinion of the tele play.

G.1-Gob Combo
On Saipan Offers
‘The Hasty Hear?’

SAIPAN, Feb. 9.—Six G.1.’s and three
gobs made up the cast of the second
show of the Saipan Theater Guild, The
Hasty Heart. Debbing show was George
Washington Slept Here.

Direction and production were under<
taken by Corp. Paul Wendel, ' former
Broadway and radio thesp. Corp. Ethan
Mellen did the sets. Star is Corp. Steve
Fleetwood, alumnus of the Commanders
Theater Group of Elizabeth, N. J.

Cast includes a WAC ex-drama teacher
from Cleveland; several alumni of ama-
teur groups, including the Catholic
Theater, Detroit, and Narbeth (Pa.)
Drama Club; a divinity student, a Grand
Rapids nitery emsee, and several high
school drama players. Show is skedded
to play three nights a week in the Guild
Theater, which seats 175.

Oxford, Cambridge
Show Their Seats
To Living Drama

LONDON, Feb. 16.—Gad, sir! It’s the
thin end of the Ameddican wedge!

Legit is invading the campuses of
the ancient and staid Oxford and Cam-
bridge universities, according to strong
rumors here. Whisper is that both uni-
versities are setting up Chairs of Drama.

Altho Oxford goes hot for annual long-
hair drama with its OUDS (Oxford Uni-
versity Dramatic Soclety), and Cambridge
with a similar outfit, these are merely
small groups in which top-drawer British
thesps get the gravy and a few freshmen
or sophomores carry  spears and haul
chariots. Otherwise, policy in both places
is to look on legit as part of the literary
course and let it rest as something
learned in printed matters, not as a col-
laboration of author, actor, scene de-
signer, director and audience.

Now, however, with creation of drama
chairs, campus boys and girls will follow
the familiar Yank pattern and dig into
legit as a living study.

Even Britons Go
For Vintage ‘Kempy’

(Continued from page 3)
show got underway eight minutes after
the closing curtain.
G.I’s went for it, many of them mark-
ing it as their first show of this Kind.

British Navy Docks

Next stop was the British Navy Docks.
Here theater conditions were much more
difficult. There was an odd-shaped plat-
form measuring 21 feet by 21 feet and
the set had to be shortened by omitting
certain sections in order tc fit. Steps
had to be placed for fast exits.

Next we moved to the U. S. Navy Base
where a theater somewhat like Fort
Bell’s made our job comparatively -easy.
Last showing was at the British Army
Post where, for some reason or other,
the Tommies got the biggest kick of all
out of 'our show. We had a load of
curtain calls at the end. )

Our unit consists of Joan Colgan of
Indianapolis; Fred Schubert, ex-Kiss and
Tell MTOUSA unit; John Howes of
Broadway; Virginia Low of New York;
Frederick Manatt of Kansas; Betty Kin-
sey of San Francisco; Kathryn Lang, ex-
Life With Father player on Broadway;
Tou Tripp of Fort Worth, Tex., and
Edmond LeComte, ex-G.J. and pre-war
Broadway thesp.

our next stop is the
up from there.

Azores. " Pick me

REPRIEVE SAVES DOGS

(Continued from page.3)
Necker’s magnificently trained war dogs
and the picking of the show’s best en-
trant. :

Top crown (best in show) went to
Ch. Hetherington Model Rhythm, wire-
haired fox terrier owned by T. H., Car-
ruthers III, of Glendale, O. Tom Killilea
and Dick Kilban, again on the publicity
end, worked around the clock in
straightening out the public on the post-
ponement and tee-off. Canine show be-
came Page 1 news during the city-wide
paralysis.

Mass. Seeks $100
Agent Fee Plus
Bond Tightening

BOSTON, Feb. 16.—Booking agents
here are gnawing their nails over a peti-
tion by Representative Daniel F. Sullivan,
of Lowell, Mass., to the State Legislature
asking for amended legislation for agents,
personal managers and bookers. Petition,
if passed, will put many of the small-
timers out on the curb, and even the
bigger ones will have a few headaches.

Basically the petition wants to up cost
of a license from $10 to $100. It is this
$90 hook that is likely to send all except
the largest bookers out of biz or into
co-op agencies. Petition, as trade sees
it, is aimed to put the small fry with
telephone " booth offices in the army of
the great unemployed.

Second suggestion by Sullivan is that
the $1,000 bond be administered here-
after not by cities and towns but by the
State treasurer. In the 1935 Legislature
the bond- could be acted against by
“city or town.” Under Sullivan’s peti-
tion, Commonwealth of Massachusetts
thru the State treasuréer would be the
name in which action would be brought
at any time.

Local flesh peddlers are more worried
about the $90 hike than by who takes
care of the $1,000 permit, altho the small
guys are upset over both.

New Sports Arena
Set for Philly Fists,
Skates, Basketball

PHILADELPHIA, ¥eb. 16.—New sports -

palace will be erected next to the city’s
present arena at a cost of approximately
$1,500,000. It will seat 13,000 for boxing
and 10,000 for ice hockey and basketball.
Ground will be broken and construction
started as soon as necessary materials
are available.

Partpers in the venture and the
present arena directors are Maj. Stanley
W. Root, president; George Lipius, Victor
Blanc and Bertram K. Wolf, vice-
presidents; Pete Tyrrell, general man-
ager, and Bernard Krow, secretary. Ad-
ditional partners include Oscar Johnson
and Eddie and Roy Shipstad.

Annual Icer Cinched

Johnson and the Shipstad brothers
are owners of Ice Follies and several sub-
sidiary skating shows. It was disclosed
that the Follies owners were taken into
partnership to assure the arena of an
annual icer.

George Funk, designer of Madison
Square Garden and Boston Garden, has
been commissioned as architect for -the
structure. Arena will be built on prop-
erty which serves the present building
as a parking lot in the winter and a
site for outdoor boxing in the summer.

Present building will not be leveled.
The 25-year-old arena, while it will be
outmoded by the future palace, will still
be available for sports.

N. Y. License Boss
In Ducat Heat,
A Moss-Back Story

NEW YORK, Feb. 16.—Baptism of new
License Commissioner Benjamin Fielding
is following strictly in the groove worn
by ex-permit boss Paul Moss. Fielding
is starting out his reign with broker
trouble, having been deluged with com-
plaints that ducats for Main Stem shows
or the Garden can be obtained only by
paying “exorbitant and illegal prices”
well, over the set 75-cent limit lald down
by Moss..

Fielding’s first announcement was that
he is Investigating the broker situation
and attempting “to formulate a construc-
tive pattern of amusement ticket sale
and distribution and to eliminate the
fringe of chiselers now in the amusement
ticket black market.”

USO ACTS MISSING

(Continued- from page 3)
known professionally as Vern Wahl, and

his wife, Evelyn, of Milwaukee; Emil

Kenovsky, known as Emil Leonard, and
his wife, Jean Blackburn of Los An-
geles; Norma Browne, dancer of Ottawa;
11., who had made five other USO tours
before this one; William L. Berry, singer,
of Bothell, Wash,, and Krinog.

Says H azel Scott
Breached Pact;
Asks 25G Damages

NEW YORK, Feb. 16.—Fem 88-er Hazel
Scott (Powell) was sued this week in
Federal Court here for $25,000 by Ben-
jamin F. Kutcher, charged with failure to
appear at a skedded concert December 3,
1945, at Memorial Auditorium, Tren-
ton, N. J. :

Kutcher alleges that the agreement
was made October 18, 1945, for Miss
Scott to play for a salary of $1,250 plus
50 per cent of the gross. Of this amount,
$625 was paid at the time of signing. He
further alleges that he sold tickets and
exploited the concert at a cost of $1,736

40 himself. When the hot pianist failed

to show up, he lost out and maintains
that his biz and reputation were
damaged.

In a letter confirming the contract,
which Miss Scott is alleged to have sent
to Kutcher, she mentioned certain
clauses by which the concert could be
postponed in case of sickness, accident
or any cause beyond her control. In
event of such cancellation, the letter
read, there should be ‘“no claim by
either party and no obligation to per=
form shall be deemed to be waived.”

12 Cities on Met’s
Hinterland Swing

NEW YORK, Feb., 16.—For the first
time in 36 years the Metropolitan Opera
Company sked calls for visits to 12 major
cities thruout the country. This year
the following cities are to be visited:
Boston, Baltimore, Cleveland; Bloom-
ington, Ind. (University of Indiana);
Chicago, Minneapolis, Dallas; Rochester,
N. Y; St. Louis and Chattanooga.
Chirpers will deb in Chattanooga and
St. Louis which haven't been on the
sked since 1910.

Trouping announcement was made
this week by General Manager Edward
Johnson at a meeting during which
Cornelius N. Bliss resigned as chair-
man of the board, a post which he has
held since 1938. He is succeeded by
George A. Sloan, who has been board
pexy for the last five years.

Charles M. Spoiford, a director since
June, 1939, takes over the prexy’s slot,
while Lewis L. Strauss, another director,
becomes chairman of the executive come
mittee following the resignation of Allan
Wardwell. Philip D. Reed, a director,
is the new v.-p., filling a vacancy caused
by the retirement of Henry Rogers
Winthrop. Wardwell and Winthrop will
serve as directors.

Henie Icer Smash-

650G in 15 Shows

NEW YORK, Feb. 16.—Sonja Henie and
her Hollywood Ice Revue wound up their
New York run at Madison Square Gar-
den last week (7) palying 15 night per-
formances, every one of which was either
@ near sellout or turnaway.

With scalé from $1.25 to $6 and a
seating capacity of about 14,000, the
daily take ran about $44,000, with the
gross for the run a sensational $650,000.

MGM Signs Evers
For Pix at $750

CHICAGO, Feb. 16.—Herbert Evers,
male lead in Dear Ruth, now on the
road, has hit the film jackpot. Thesp,
skyrocketing in legit, was signed by
MGM at $750 per week.

Evers is slated to play the le n
remake of Little 1V07?L€1Ly, whichavcsililil bz
in production socon. Evers’s contrach
takes effect at conclusion of Dear Ruth’s
tour in about three more months.

‘Buffalo ice Follies

$110,000 in 5-Dayer *

BUFFALO, Feb. 16.—Ice Follies of 1948
(10th edition) clicked in a ﬁge-day!

stand (seven performances) at Memorial
Auditorium under sponsorship of the &

Buffalo Hockey Club.

While the hockey club did not release

official figures, it is estimated that the

show grossed approximately $110 000 and’
had attendance of aboat 80000
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FIFTH
F i_ve.éroups
Eye Ch.ain Op

ABS flop doesn’t deter
Don Lee, cleric, labor and
other net dreamers

NEW YORK, Féeb. 16.—Suspended ani-
mation status of the American Broad-
casting System which on the,26th either
is-buried formally or else becomes the
Atlas web, hasn’t changed the fifth
‘network pic very much.
There are still five major
: dl;d. groups thruout the U. S.

that are ready, willing

) and able to wetnurse g

¢ new chain of stations.
: They range from a labor
group headed by CIO
brass to a religious group
which wouldn’t appear
j 1 in actual web operation
but which would have top dough mem-
bers of the sect actually set up operation.

 Billb®

Don Lee Wandering Eyes

Other possible wandering eyes in the
web picture are reported to include the
Don Lee group on the West Coast who
are said to have come to the conclusion
that Mutual is okay but it’s time to have
a network with its key in the Pacific
instead of the Atlantic. The North
Central (Mississippi Valley) chain has
been doing okay but has execs who figure
that If a sectional chain can do biz, a
national operation along the same lines
can do better.

Among the station. ops who are most
frequently tied to mnet rumors are the

- Cowles, but they're not ready at this

stage to go mnetwork despite the fact
that the cash and at least part of the
know-how (T. A. M. Craven, Merle
Jones, Phil Hoffman) is available. Mike
Cowles and other execs ‘want to make

‘haste slowly and while they admit that

a Cowles chain is not impossible, it's
not in their immediate peacetime plans.

Salesmen at 75 Bucks

Reason for ABS flopperoo is admitted
to be the Leonard Versluis (WLAV),
Grand Rapids approach of expecting
that a network could be operated with
very little in the sock, $150,000 (plus
borrowed $150,000) and very little know-
how. His idea of doing biz with a sock
of religlous and laxative biz, might have
been possible for a tee-off if only the
horizon qf the operation hadn’t been
bounded by small-time stuff, As Bill
Henderson, ex-New York chief of the
ABS set-up, explained it, a couple of

(See ABS FLOP on page 14)

' Army PRO Brass
In Hush-Hush With
' Web Execs at 21

NEW YORK, Feb. 16—Army public

N relations brass picked up the tab yester-

day (15) at 21 Club no less for a confi-
dential meet-and-mitt session with net-
work execs and news-special events men.
Lieut. Gen. Joe Collins, new head of

., PRO; Maj. Gen. William Gilbert, head-

ing the army’s recruiting drive, and Col,
Jack Harris, chief of the PRO’s radio
bureau, were hosts. -

Guests included Prez. Frank Stanton,
program v.-p. Davidson Taylor and news
chief Paul White of CBS; program v.<p.
Clarence Menser, G-1 v.-p. Bill Hedges
and news chief Bill Brooks for NBC; v.-p.
and general manager Robert Swezey and
special events man Tom Slater for Mu-
tual, and Tom Velotta, news and special

. events chief for ABC. American also had

‘W'v.-p’s Bob Kinter and Adrian Samish

due to attend, but the former was nixed

% by flu and the latter by work,

WEB SWEEPNTAKEN

W hose Mike?

NEW YORK, Feb, 16.—It al\
depends on where you sit. While
Jim Gaines was backstopping
Charles Hammond in the NBC
promotion and advertising de-
partment, one of his regular
stints was writing stations re-
minding them that it was *“good
business” to have the web’s call
letters on every mike—and there
seldom was a station mike that
didn’'t show up (at least in pix)
with. that NBC getting plenty of
display.

Jim Galnes, of course, is now
brassing WEAF (key station of
the net in New York) and last
week started replacing the web
identification on a lot of mikes
with WEAF call letters until
Hammond heard about it. Where-
upon the latter was heard to yell,
“Let him put as many station
identifications on every mike as
he wants to—but there’s got to
be one  NBC on each mike, too.
WEAF hasn’t taken over the net-
work—yet.”

exaco - Bing
ook OK But

et Is a ““?”

Agency Also Hangs on Deal

NEW YORK, Feb. 16.—The Texas Com-
pany, producers of Texaco gas and oil,
is latest entry in the Bing Crosby sweep-
stakes, dickering for him via the Arthur
Kudner Agency without the knowledge
of its regular radio placer, Buchanan &
Company. Texaco wants the Groaner for
its CBS Sunday 9:30-10 p.m. slot but
a bit of a monkey wrench may. be
dropped into this pretty (for CBS) scene
by the privy statement of NBC Prexy
Niles Trammell to the effect that if Tex-
aco does get Crosby, NBC will make time
available for him,

CBS sales execs, in private conversa-
tions, have been telling the trade that
Crosby 1s in the bag for them and for
Texaco. Fact is that Mike Kirk, of the
Kudner Agency, is on the Coast now,

(See TEXACO-BING“?” on page 14)

Station Loss

Negligiblein

N.Y.Shutdown

Few Segs Canceled

NEW YORK, Feb. 16.—Mayor O’'Dwyer’s
shut-down edict (12) resulted in a sur-
prisingly small casualty list for local net
and Indile statfons here, either in terms
of business or operation., Surrounded
by the empty office buildings and deserted
business sections caused by the shut-
down, radio stations-continued their op-
erations in spite of all obstacles imposed
by the proclamation, and gave a he-
wildered c¢lty a step-by-step reporting of
crisis developments reminiscent of war-
time coverage.

When the mayor's ukase came thru
Monday night (11), WNYC, local muni-
cipal station, took over immedlately 28
key station feeding all other outlets in
the metropolitan area with latest official
communiques from city hall and the
speclally-created disaster board. Co-or-
dination involved phoning all stations in
advance about important official speeches
which they might want to air. Caught
in the hectic middle of their American
Music Festival Week, and with thelr pro-
gram director, Seymour N. Seigel, un-
avallable because of his activity as flack
on the mayor's Disaster Control Board,
WNYC was forced to improvise thruout
the storm operation, with mikers doub-
ling in brass as production men while
regular production people helped out on
the programs. Station, besides feeding
speeches via direct line or hook-up with
NBC to other stations, also waxed all
important pronouncements of the mayor
and Health Commilissioner Stebbins so
that stations which couldn't carry them
live might use them on their sked later
in the day.

Segs Sans Audiences

Common trouble among the web sta-
tlons was inability to get audiences be-
cause of the no-assembly order. WJZ,
ABC outlet, was forced to shift its aud-
lence participation show, Ladies Be Seat-
ed, Quaker Oats-sponsored strip, on at
3:30-4 p.m. Tuesday, at the last minute
to the Adams Theater in Newark, and
Guy Lombardo’s ork show at 9 p.n.
Tuesday omitted the onlookers for the
airing.

WEAF-NBC also had its audience head-
aches with two shows, Honeymoon in
(See FEW SEGS CANCEL on page 14)

&

Squibb

sivers Tie In With
| as Academy Collects
1,500 Bucks a Week on Deal

 Famous Artists (Tom MecAvity) Sets Deal With Don Shaw

HOLLYWOOD, Feb. 16, — Air-screen
backage deal was set here between E. R.
Squibb & Sons and the Academy of
Motion Picture. Arts and Sciences for a
half-hour dramatic show spotlighting
Academy award pix and talent. Airer
will be tagged Academy Award Theater
and will take the Helen Hayes CBS
Saturday night slot starting March 30.

Format will follow the line of the
Screen Guild Players, with each show
based on an Academy award winner or
nominee. There will be no permanent
personality, as in the cast of the Lux
show. Despite use of the Academy
award gimmick, the show will not draw
from a restricted story property field.
Use of Academy runner-ups means at
least 10 yarns per year will be available,
with the story pool dating back to
inception of Oscar awards in 1927. Also

the airer will be able to use a non-
Academy story if a player, director, music,
etc., had received an AMPAS citation
in the past.

Unique twist in the set-up is the fact
that Squibb dealt directly with the
Academy, agreeing to pay the latter
$1,500 per week for the right to use
its name. Squibb exec Carelton H.
Palmer, and Academy Prexy Jean
Hersholt inked pacts on this score fol-
lowing approval by AMPAS board of
governors. Fifteen hundred buck deal
is separate from the $14,000 weekly bank
roll Squibb will put out for the package.
Tom McAvity, v.-p. in charge of radio
for Famous Artists, wrapped up the bun-
dle, with Geyer, Cornell & Newell repping
the medicine maker. Pat Geyer, agency's
prexy, and Don Shaw, radio head, are
(See OSCAR-GIVERS TIE on page 10)

Straight Man

NEW YORK, Feb. 18.—A very
prominent and rather dignified
network v.-p. will leave New
York next week for a vacation
in Florida. Two weeks ago,
friend v.-p. decided that he
should have a new dinner jacket
for the trip South. His regular
tajlor was unable to supply the
tuxedo on short notice but the
day was saved when the cxec
learned that a prominent the-
atrical tallor. used to clothing
acts in a hurry, could do the
job.

Materinl was chosen, measure-
ments taken, fittings held and
finally the great day arrived.
The exec presented himself at
the shop and tried on the fin-
ished product. A perfect fit. It
looked so good that the taflor
said to the dignified radio man:

“Mr. , When you run out on
the stage In ‘this, you'll wow
them."”

Cobdman Starts
Mag for ABC
Affiliates May 1

NEW YORK, Feb. 16—Harry 8. Good-
man, transcription producer, will return
to the publishing business May 1 to
bring out a national house organ for
ABC affillates. Publication will be called
The Listener, have space for station call-
letters imprint, be a two-color 94 by 11-
inch job and carry a four-page supple-
ment of local news.

Bupplement Is the gimmick in the
deal. Goodman's organization will print,
write, edit, publish and is confident of
turning out a quality mag. To the af-
fillate who will buy the mags, the big
selling point is the four-page supplement
about his own station, programs and ls-
teners.,

1%a2 Million Circulation

Goodman’s selling point is that he can
turn out a better mag natiopally than
the stations can produce individually,
Thus far, the 20-odd stations that have
seen the dummy have signed up. Right
now Goodman and crew are out on a
fiying trip with plenty of order blanks.
They’re figuring on better than 1,500,000
monthly circulation.

Publisher’s take comes from the advers
tising, both local and national, of course,
ABC's take comes from the promotion for
its programs and stations, Afliates get
their bit by the same promotion or, if
they wish, by resale of the mag to lls-
teners or local advertisers.

Distribution will be on the local level,
either house-to-house, thru dealers aor
by mall. Newsstands will not be used.

Goodman turned out a somewhat simi-
lar mag for the motor industry about 25
vears ago, Since then he has also made
money out of the printing big. So. even
tho station operators know him best as
a smart e. t. producer and promoter, The
Listener is strictly old homeweek for
him.

Kaiser-Frazer Mulls

Skip Farrell Package
CHICAGO, Feb. 16.—Among the many
radio shows that the Ralser-Prazer auto-
making company is reported to be in-
terested in for network airing is a new
Package starring Skip Farrell, radlo, rec-
ord, vaude and nitery star who is now
appearing as the headliner at the Chi
Theater here and who was on last sum-
mer's replacement for the Jack Benny
show,

The new package starring Parrell s
owned by Cralg Dennls Features, produc-
tion outfit operated here by Berle Adams,
well-known talent manager. This week
it was offered to the K-F company by the
Trade Development Corporation, local
agency. Altho execs at the agency would
not admit they had offered the package
(See K-F EYE FARRELL on page 14)
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Bank Rolls Want Dlial Airings
To Hypoed Low Pressure Net |
Spots; Plenty Hurdles Ahead

City Continuing Reports Used To Spot Weakies

NEW YORK, Feb, 16.—City reports of
Hooper and the CAB are being put: to a
use, entirely aside from being a local
station listening index. Web sponsors
are watching their shows thru the city
reports in every area where there is local
rating. Wherever a percolator delivers a
rating lower than the average, & number
of bank rolls take the show off-the-line
locally and rebroadcast it on a second
station. i

Idea has been very hush-hush, except
the case of Morton Downey’s MBS Coca-
Cola pitch. CC didn’t like plenty of the
stations on the MBS line-up, so instead
of arguing, it took a dual set-up in the
areas that needed perking. Jack Benny,
Walter Winchell and Jimmy Fidler have
done the same thing on the West Coast,
but in their cases it has been because of
afternoon airings on the regular net.
‘They want evening ears.

Spot Plattering

However, spot plattering is something
else again and regular web outlets are
up in arms plenty about it. It doesn’t
do the net outlet any good to have a
regular web show aired on a competi-
tive station. In a number of cases the
web station has refused to record the
show for the sponsor and the agency has
had to by-pass the hypoing in the area
involved.

AFRA and AFM Aches

One reason why the deals have been
so hush-hush is because producers fear
that AFRA and AFM may want to be
cut in on the' dual airings, altho as the
agencies thus far involved point out, all
that the gimmick is supposed to do is to
deliver “an average audience” for the
program in the territory.

AFRA and AFM, on the other hand,
note that the dual airing occupies just
twice as much time on the air as the
web shot by itself, and that just that
much opportunity for an actor or a
musician to “earn a living” is being
nixed by the deal.

Network Repeat Fees No Answer

Regular network repeat fees ; don't
cover spot repeats, but there’s some talk

Ad@am Hats Grabs
What’s Available on
MBS for Fightcasts

‘NEW YORK, Feb. 18. — Stationwise,
Adam Hats’ deal to sponsor boxing over
Mutual is strictly an if proposition for
the first two weeks at least. Company,
which placed the order in a big hurry
after Associated web folded, has agreed
to take as many stations as Mutual can
clear at least until March 4.

Biz was placed last Wednesday (13)
and first program airs tonight. Reason
for the big rush is Adam’s desire to
keep the fights on the alr without a

break. Last Associated fight was on
Monday (11), the day that fthe net
folded.

Mutual warned the company and its
agency, LaRoche & Ellis, that it is im-
possible to clear anything near a full
web on such short order. Adam agreed
to buy what it could and was lucky
enough to get an immediate clearance
from WOR, MBS New York outlet and
one of the chain’s top stations.

Novik Handling WNYC Airing
Of Churchill Reception-Feed

NEW YORK, Feb. 16.—Morris Novik,
director of WNYC, city-owned-and-oper-
ated station, until a successor is ap-
pointed, will handle radio details of the
Winston Churchill event. City is throw-
ing the key, via a city hall reception
and Waldorf-Astoria dinner, to the ex-
PM on March 15. Grover Whalen,
head of the welcoming committee, asked
Novik to handle details, even tho he’s
checking off the city pay roll, because
he’s done similar chores during his ten-
ure and is familiar with all details.

that a single station recorded repeat
will bring the complete repeat charge
down upon .any sponsor who uses the
hypo. One agency is ready to pay Yeg-
ular e.t. rates a la Keystone Broadcast-
ing System for a' sponsor’s show and
thus “be able to use the darned thing
on as many one-time broadcasts as
needed.”

Sponsors and agency men agree -that
come normal times, come ‘“supplemen-
tary broadcasts” as sure as fate, and
unions or not, there’ll be a way to reach
the consumer adequately—and the city-
by-city reports will continue to be the
index on who'’s listening now.

Seg Rating Stews
Produce Indices of
Bewilderment Plus

NEW YORK, Feb. 16.—Number of ad-
vertising agencies (among them Comp-
ton) wanting to present “authoritative
figures” on program ratings, have been
throwing all the indices into a pot and
coming up with -a ‘“combined rating”
which makes network and rating re-
searchers bluie in the face when they
discuss it.

One agency takes the Hoopers on thelr
shows, adds the Crossleys and then by a
special mathematical device throws in
the Neilsen figures in the area that the
latter covers with his audimeters. Figures
that come up are processed and presented
to clients as ‘“the most accurate index
of your program’s popularity.” Actually,
tabbers point out that such a combina-
tion can only produce a dream figure. It
means that dual yatings for some cities
are thrown into the pot. In other cities
ratings for only two or three of the net-
works are reported.

Other reasons why the ratings can’t be
combined is because the bases are dif-
ferent. - Hooper uses 1,300 calls for a
half-hour program in 32 cities and
Crossley uses 1,500 calls in 60 cities.
Neilsen sample is so small at the moment
that there’s no justification of it being
even thought of on an equal basis with
the other two ratiag services.

Regardless of what anyone thinks of
any of the three tabbing services or The
Pulse (in New York), .one thing thoro
researchers point out is that they can’t
be combined. Any attempt is another
Arno Johnsoh apples and oranges deal.

Emerson, United
Biz Pushes BBD&O
To 10 Mil Spot Biz

Sinatra’s Stand-In

~ PHILADELPHIA, Feb. 16.—I. D.
Levy, chairman of the board of
directors of WCAU, made a long-
distance call to Frank Sinatra in
California this week. The oper-
ator here who placed the call for
him’ swooned: ‘“Gee, are you
really going to talk to Sinatra?”
She made the Coast-to-Coast
connection in record time.

While: waiting for Sinatra to
come to the phone, Levy asked
the operator what song she’'d
like to hear him sing. She asked
for Symphony and Levy asked
Sinatra to sing it. The latter
thought ‘he was being kidded so
when he wouldn't sing, Levy did.

NEW YORK, Feb. 16.—Addition of
Emerson and United Drug to the BBD&O
line-up of clients last week will boost
the agency’s spot radio gross billings to
$10,000,000, a conservative $5,000,000
above the spot top yet achieved by any
other agency. BBD&O’s $10,000,000 is in
itself enough to support most medium
agencies, as no agency has gone above
$23,000,000 in radio. billing even in the
biggest war years.

It is estiimated’ that the two new ac-
counts will alone place nearly $2,000,000
this year. Largest single item in the

budget is the reported $500,000 which

United is prepared to spend on its annual
1-cent sale this spring. United will prob-
ably transcribe another 15-minute name-
talent show, as it did last year via N. W.
Ayer, and spot it on 190 or-more stations.

Emerson is going into -spots as heavily
as it has in the past and, of course, will
continue its Monday 8 p.m:-spot on
CBSM. . Voz Pop has been cangeled, as of
the beginning of April, and will Jbg re-
placed by a new package with ckie
Coogan. i

John M. Boylan,.with NBC’s New York
headquarters in the: purchasing depart-
ment when he . entered the army, has
returned to the web as commercial traffic -
supetvisor, )

AFM Eyes Air,
Tele, KM for
More Work

Counfab vSet for April 8

NEW YORK, Feb. 18.—Problem of ad-
ditional radio employment of musicians
is scheduled for a thoro going-over here
April 9 at a joint conference of the
National Association of Broadcasters’
Music Committee and the American Fed-
eration of Musicians. Top network exec,
queried this week, admitted the webs
had come in for some needling from the
AFM recently on the matter of employ-
ment quotas for the affiliated stations,
but pointed out the situation is now in
the lap of the trade org rather than
individual webs or stations.

From a high union exec.it was learned
this week that the confab will not only
cover the matter of employment by
affiliated stations, but probably tele-
vision and frequency modulation. AFM
figures that these new media must carry
a fair portion of live music,

Love Fest—But

Flare-up between radio interests and
AFM was expected to come off at the
union’s midwinter session in Chicago
recently; but only love talk materialized.
Justin Miller, NAB prexy, visited AFM
prexy Petrillo for preliminary talks, and
no fireworks resulted. Unlon execs at-
tributed the milk-and-honey attitude to
either of two factors: (1) That Petrillo
and the AFM board had become. cautious
owing to the pressure behind the Lea
bill; (2) that the chief, always unpre-
dictable, was just' biding his time until
Aprit, ;

Late last week the AFM boss was in a
Chicago ‘hospital getting a physical
check-up. ' His first assistant, Harry
Steeper, appeared for him at the 50th
anniversary clambake in honor of Jack
Rosenberg, Local 802 prexy. Steeper de-
livered a blast at the Lea bill

AFRA Gives Notice
To Calif. Indies of
End of Spieler Pact

HOLLYWOOD, Feb. 16. — American
Federation of Radio Artists informed
broadcasters Thursday (14) that at the
end of 30 deys current contracts between
announcers and indie stations will be
terminated.  The way situation now
stands,.date and place will be named for
reps of ‘both union and Southern Cali-
fornia ‘hroadcasters to meet and thrash
out hike in voicers’ pay.

AFRA’s proposal for a'3 per cent slice
of all gross on commercials appears to
be definitely out, and union will now
start pressing for its alternative plan for
a flat fee on plugs. AFRA-indle scene
was darkened by new storm clouds when
KRKD management boosted pay for its
five announcers in an attempt to jump
the gun on the union. Both AFRA and
KRKD, were mum on the subject.

_ Union, which was in the midst of or-
ganizing voicers at outlet, ignored pay
boost, working on basis that hike is not
up to AFRA’s demands, and . continued
activitles. in ‘lining up KRKD’s mike
men. At week's end, AFRA claimed a
majority of indle’s' gabbers in the fold.

Lea Bill Held
Over Petrillo-
Miller Confab

Idea Is Be Good—or Else

WASHINGTON, Feb. 18.—Holding what
anti-Petrillo Congressmen regard as a
trump hand over James C. Petrillo, who
faces negotiations with National Asso-
ciation of Broadcasters Committee in
New York April 8, House is set to go into
action late this week on Rep. Clarence
F. Lea’s (D. Calif.) bill to crack down
on Petrillo and his American Federation
of Musicians. Lea, a close friend of
president Justin Miller, of NAB, gave
the green light finally for House action
Thursday (21) or Friday (22), but there
is possibility that Lecausz of pressure
of other business and Washington’s
Birthday curtailment of activities, the
House might not reach the-Lea Bill
this week,

Letters Signal Action

Y.ea’s go-ahead signal on House action
was given Thursday (14), incidental to
a disclosure by NAB of an exchange of
letters between Miller and Petrillo agree-
ing on the April 8 meeting of Petrillo’s
group with radio industry representatives
headed by Miller. April 8 session is
regarded as preliminary to a long round
of meetings by subcommittees to be
selected later, and an adjourned session
April 10 is already being skedded in the
event that the preliminary conference
requires additional palaver preparatory
to sub-group meetings.

Committees Big

Petrillo will head a committee of 14
at the New York meeting while Miller
will have a committee of 26. Petrillo’s
group will include all officers of AFM,
members of the executive board and
some personal assistants of Petrillo's.
Miller’s group will include the NAB
industry-wide committee and “one or
two members” of Miller’s staff. Indus=
try-wide standing committee of NAB,
Miller explained, includes representatives
of every segmet of radio, including webs,
clear channel stations, reglonals
independents. Meeting will be held at
AFM headquarters, 570 Lexington Ave-
nue, New York City.

In the exchange of letters between
Petrillo and Miller, cordiality was shown,
but there was strong indication that the
negotiations will be protracted over
several weeks if not months.

Meanwhile, belief prevails in some
quarters here that Lea Bill will remain
(See BE GOOD—OR ELSE on page 14)

AFM, N. Y. Outlets
Wage Talks Te Start
Probably in March

NEW YORK, Feb. 16,.—Negotiations for
a new contract covering employment of
musicians on New York radio stations
will probably begin in March according
to Jack Rosenberg, president of Local
802, AFM. Current contract still has a
year to run—to March, 1947—but the
local starts preliminary talks early.

Chief item on the 802 agenda will be
more employment. ‘This is considered
even more important than the matter of
scales. Local Is-anxious to spread as
much work as possible among members
in order to avert a possible crisis which
might arise from the fact that the mem=
bership is growing,

WEVD-IBEW Pact

Ups Wages 23%

NEW YORK, Feb. 16.—A threatened

strike of radio engineers at WEVD, local &=

indie, was averted this week when &

contract was signed between the station =

and the Radio Engineers Union Local

1212, International Brotherhood of Eleg=

trical Workers—AFT,,

New wage scale, about 23 per cent &

above the old, runs from $60-$90 over
three years.
Assistant supervisors get $05 a week and
supervisors $115.
year and 18 retroactive to
1946,

and -

Step-ups are half yearly, &

Contract is for one

|
i
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irst on New York’s Dial

24 HOURS A DAY!

WMCA now stays awake nights with a city that never
sleeps . .. stays awake to make the nighttime hours more enjoyable
for hundreds of thousands of night workers, night owls, public

servants . .. and folks who just can’t sleep.

“ALL THROUGH THE NIGHT” is on the air from 1:00
am. to 7:00 am. . . . six hours of music on records and the
latest news.

The new session carries dance music by the best bands in
the early hours and all through the night the music the world
Joves best.

Hourly news bulletins . . . sports resumes . . . frequent
weather reports. .. as well as rebroadcasts of outstanding WMCA
daytime features all add up to reasons why New Yorkers tune in
to WMCA for the best all-night show in town.

ncad

570 ON THE DIAL

Represented by Weed & Company
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U S. Info Dep‘t.
Still Nixed by

House Comm’tee

WASHINGTON, Feb. 18.—Sponsors of
the State Department’s Overseas Radio
and Information Program are in for an-
other drubbing this week as the House
Appropriations Committee opens hearings
on the multi-million dollar outlay recom-
mended by President Truman for 1947
operations of the Office of International
Information and Cultural Affairs. Still
reeling under the impact of House Rules
Committee’s second refusal to clear the
Bloom Bill (HR 4368), which provides
legislative authority for OIICA, without
which no funds can be voted, State De-
partment officials will spend about two
weeks behind closed doors, while the
hostile committee takes hammer and
tongs to the information program en-
dorsed by the President in a special
message to the House.

No Recall

Meanwhile Chairman Sol Bloom (D,
N. Y.), of the House Foreign Affairs
Committee, which held hearings on the
information program last summer and
subsequently recommended his bill by
ynanimous vote, informed The Billboard
that he will not recall the measure for
further hearings. Such procedure would
be “preposterous,” he said, since lengthy
hearings were held on the measure and
the bill itself was rewritten several
times.

Two Republican members of the com-
mittee, Rep. John M. Vorys (O.) and
Karl E. Mundt (S. D.) went on record in
the House last week urging that the
hearings be reopened.

Rep. Clarence J. Brown (R., O.), mem=-
ber of House Rules Committee, told The
Biliboard that there are enough votes in
the committee to keep the Bloom Bill
off the House floor.

Tucked away in the President’s message
was a recommendation which would al-
low funds to the State Department for
“meaking contracts for the use of inter-
national short-wave stations and facili-
ties.” In making these contracts, the
President’s message pointed out the State
Department would be permitted “to agree
on behalf of the United States to deny
the owners and operators of said radio
stations and facilities from such funds
as may be hereafter appropriated for
the purpose against loss or damage on
account of injury to persons or property
arising from such use of said radio sta-
tions.”

Mr. Whisker’s Short-Wave

Several congressmen have argued that
this authorization is- the first step in
putting the government in the short-
wave radio broadcasting business for all
time. At the same time, they insist,
federal ownership of short-wave facilities
is the “logical first step” toward govern-
ment monopoly of standard band broad-
cast. In connection with this item, the
President recommended $9,595,000 which
would be used for the purchase of books,
papers and magazines and acquisition
of “communications services, including
the rental of lines, purchase or rental,
maintenance and operation of printing
machines and the transportation there-
oft . slhF

Also the money would be used for “ac-

quisition, production and free distribu-

tion- of informational materials for use
in connection with the operation, inde-
pendently or thru public or private
agencies, foreign or domestic . . . includ-
ing the purchase of radio time and the
purchase, rental, construction, improve-
ment, maintenance and operation of fa-
cilities for radio transmission and recep-
tion.”

Truman Accused
Truman is accused of having wrapped

8x10 GLOSSY

PUBLICITY PHOTOS
100 for $6.25

As low as S5c Ea. in quantity. |If you
use photos you should get our price list
and see our samples before ordering.
Drop us a card for free sample and price
list. This is not the cheapest service,
but .our prices are low enough so that -
you can now afford real quality. Prompt,
courteous service. Quality guaranteed.

Mulson, Dept. B,

310 E. Washington Ave.

BRIDGEPORT, CONN.

Border’s Bag Gag

- NEW YORK, Feb, 16.—County
Fair, Borden’s Saturday afternoon
half hour on CBS, has added a
third stunt to its roster of space
grabbing tricks. First was the
kid who lifted the calf; then came
“Charley, the Gift Horse,” with
no takers, and altho both are stiil
on the show, the producers have
added another.

This time it’s a big paper bag,
about the size of a phone booth,
plus a stake of $50 each week.
Right now there’s $200 in the till
for anyone able to punch his way
out of the paper bag. Contest-
ants (show tries to get sports
names and has been having its
troubles) wear big boxing gloves
and, as there’s not too much
space, they find it easier to talk
about than do.

Ginger Rogers Wréps
NewAirshowPackage

HOLLYWOOD, Feb. 16.—Another pix
name will headline an airshow serles
within the next 60 days when Ginger
Rogers completes final wrapping on her
radio package idea and gets it peddled.

Miss. Rogers told The Billboard that,
as it stands now, her package is being
weighed by various agencies for bank-
rolling, but so far nothing has been
set. She added that idea is so flexible
that until sponsor has been found, it
is best to remain mum on type show.

Understood it would be music-drama
airer. Husband-manager Jack Briggs
will work with Miss Rogers in building
package and will be her rep in biz deals.

Wash. News Preems Air Sup
WASHINGTON, Feb. 16.—Washington
Daily News, Scripps-Howard, is now com-
ing out regularly on Saturdays with its
new radio supplement called, Weekend
Radio Review, running six pages and
crammed with inddstry chit-chat, pix
and ads. First appearance was on Feb-
ruary 9. Section features a column by
Charles Zurhorst, who’s in charge of the
supplement which is thrust into the
middle of the tabloid-sized paper.

his informational program requests in
ambiguous words and figures, leaving
fiscal leaders puzzled as to whether he
wants $20,000,000 or nearly $30,000,000
for the program by including supple-
mental estimates for State Department
economic and diplomatic functions.
Republicans in the House are leaping
onto the top figure of nearly $30,000,000
as the one Truman is proposing for the
State Department set-up, and they are
beginning to blast away at the entire
scheme as an attempt by the federal
government to go into the business of
propagandizing itself, An . indication,
however, that Truman was ready to com-
promise broadly with congressional foes
of the plan appeared in the President’s
message which greatly reduced the esti-
mates originally suggested by the State
Department policy planners. For example,
State Department last year was talking in
terms of a $40,000,000 a year set-up, but
Truman’s total supplemental request for
1947 calls for $29,844,298, of which only
a part would be devoted to paying for
this information program next year.

Travelers Insurance
Talkin’ Web Show on

American or Mutual

NEW YORK, Feb. 16.—Travelers In-
surance Company, owners of Station
WTIC (Hartford, Conn.), is lending an
ear to radio pitches. Currently Mutual
and American webs are talking facilities
with the gab bound to get around to
programs shortly. Young & Rubicam is
the ad-agency.

Understood that insurance firm is in-
terested in an: institutional job as a
backfire, in case of need, against possible
federal regulation. Bigtime policymakers
have in the past stayed clear of radio
except as defense against independent
advisors. Now the bigtime ops are wor-
ried about Mr. Whiskers and don’t want
to get caught short.

Mutual Expansive
After 11 P.M. With
Name Nitery Seg

NEW YORK, Feb, 16—~WOR, Mutual’s
anchor in New York, will try something
new in late-evening programing next
week when it preems Ground Floor Night
Club, a name-talent variety show. Em-
seed by ex-disk jockey Barry Gray,
Ground Floor will use well-known nitery
talent in an effort to get away from
the usual dance band-disk formula after
11 p.m.

Program will be heard from 11:35 to
midnight. Pirst seg features Woody Her-
man on his clarinet, Maurice Rocco,
Doodles Weaver, and Doris Day, vocalist
with Les Brown’s ork. House ork will
back singers and instrumentalists.

British Seek Profit
On BBC by Upping

License to Pound

LONDON, Feb. 16.—~—Cost of broadcast-
ing service license to the Britisher will
go up within the next two months from
10 shillings to one pound. During the
war, government felt it was okay to
underwrite the losses o the ‘‘corpora-
tion” but now the feeling is that the
‘BBC must return to paying its own way
and making a handsome profit as it

.did pre-war.

Also in the works is a combo license
for sound and sight (radio and tele-
vision) at two pounds a year. Tip that
pictures will be aired soon is seen in the
re-introduction of a special fee for the

dual service. Corporation has stated that

video will be going before April 1,

MBS Adds 3 250-Watters

NEW YORK, Feb. 16—Three new sta-
tions will be added to the Mutual chain

in March: KXOX, Sweetwater, Tex.;
WJPF, Herrico, Ill., and KXLR, Little
Rock. All are 250-watters. KXOX oper-

ates on 1240 kc., WJPF on 1340 and
KXLR on 1450, First two have been
indies. Third is a new station, opening
March 15. In addition, two MBS Xkey
stations are due for power increases.
WOL, Cowles outlet in Washington, will
shortly jump from one to five kw,, and
KQV, Pittsburgh, also goes from one to
five kw.

UCI Corrections

NEW YORK, Feb. 16,—Proofreader really fell on his face last week in read-
ing The Billboard-Hooper Urban Circulation Index. Three typos weren’t caught.
Headings for Programs With Top Juve Daytime Urban Circulation and Programs
With Top Juve Eve. Urban Circulation were transposed by mistake.

In addition, urban listeners figure for Grand Central Station, under Pro-
grams With Top Fem Daytime Urban Circulation, should be 1,826,216. Because
of a wandering decimal point in computations, all the figures for urban listeners
under Programs With Top Male Daytime Urban
entire section is printed below as it should be:

PROGRAMS with TOP MALE DAYTIME URBAN CIRCULATION

£
Program Net Agency Sponsor Product Urban Listeners

County Fair ......... CBS K&E Borden Milk 538,199
John W. Vandercook..NBC Wade Miles Alka-Seltzer 527,215
Grand Central Station..CBS MC-E Pillsbury Various 491,189
Stars Over Hollywood. .CBS Sorenson Bowey's Dari-Rich
Jack Armstrong....... ABC R General Mills ‘Wheaties 446,868
Tom Mix ........... MBS Gardner Ralston-Purina Cereal 401,8§§
Ma Perkins ......... CBS D-F&R P&G Oxydol .
Terry and the Pirates..ABC S&M Quaker Breakfast Foods 371,6§:(
Front Page Farrell....NBC D-F&S American Home Pro. Anacin
Breakfast: in Hollywood ABC &E Kellogg Pep 840,346
Theater of Today...... CB3 BBRD&O Armstrong Rugs 328,045
Yo'ing Widder Brown..NBC D-F&S Sterling v Various 318,672
Home Edition_....... ABC K&E Kellogg AN-Bran 300,512
Portia Faces Life..... NBC Y&R General Fcods Yarious bl
Bill{ef i Birie S MR Lo N8 CBS L&F Listerire 289,968

Lambert

Circulation were incorrect. The

o=,

New Outlet Under
Wraps as CHJS’s
St. John Competish

ST. JOHN, N. B, Feb. 16.—A new
broadcasting station is being established
in St. John, altho nothing official on it
is available and efforts are being made
toward -secrecy until all arrangements
have been perfected. The opposition to
CHSJ is to come from the K. C. Irving
financial, industrial, automotive, bus
and truck, mercantile, lumber interests,
which are based in St. John. The Elks
Building has been purchased in the city
proper just outside the retail and
amusement zone, and will be remodeled
into studios, offlces, controt room, etc.
The steel tower and affiliated facilities
will be at or near Blacks Harbor, about
20 miles down the Bay of Fundy coast
from St. John.

The grapevined background to the de-
cision of the Irving interests to establish
and operate the station is the refusal of
the H. P. Robinson interests of St. John
to Sell CHSJ at a price acceptable to
Irving. The Robinson interests also op-

.erate the only daily newspapers in St.

John, and it has been rumored they have
been trying to sell out the papers to
Irving but the two groups cannot agree
on the price. Robinson hedds the hew
Brunswick Telephone Company as well
as the newspaper publishing and radio
broadcasting. )

When the Robinson group threatened
to establish a competing  station to
CFBO, about a decade ago, the founder
and owner of that original broadcasting
unit, C. A. Monro, of St. John, sold out
to Robinson, the studios, offices, etc., be-
ing moved to the publishing base. Per-
mission from the Dominion Government
for the rival station is reported to have
been granted, thus duplicating the situ-
ation in the sister city of Halifax, N. 8.,
where CJCH made its appearance as &
competitor for CHNS last year.

WJJD’s Daytime
100% Block-Program

CHICAGO, Feb. 16.—WJJD’s entire day-
time airing schedule was changed last
week to go into a 100 per cent block-
programing format. The Marshall Field
o.-and-o. station added many new fea-
tures and . retained some of its solid
reliables in the first move of any indle
here to block-program its full schedule
according to the plan originated by the
networks.

New format begins at 9 am. and
opens with hour of semi-classics; next
hour is for women; from 11-12:15 fea-
ture is parade of musical pops, then
comes 45 minutes of Western muslc.
Pops fill up the rest of the afternoon,
with exception of public service features
from 2 to 2:30.

Station’s news has been revamped to
fit new format. All quarter-hour and
off-the-hour skedded newscasts have
been eliminated and are now aired in
segs of five minutes before the hour.

Station execs feel new plan in follow=
ing web format will enable listeners to
determine better when and what they
want to receive by dialing to the sta-
tion’s frequency.

‘New World’ Ain’t A-Coming
On Share-Cost, WMCA Plan

NEW YORK, Feb. 16.—Plan of WMCA,
local indie, to peddle its class sustainer,
New World a-Coming, to stations thru-
out the country via waxings on a share-
the-cost basis, has not panned out, de-
spite 22 stations interested in the deal
agreeing' to the proposition. Minimum

- of 50 stations sharing the cost was re=

quired to cover the $1,000 nut.

Recent word from AFRA, Petrillo and
Rol Ottley, who has title to New World,
waives all rights to the show so that the
station can send waxing of New World
each week to a non-profit station, WoOSU,
Columbus, O., which is operated under

Ohio State University auspices..r Walver =
was granted by all parties because Of

public service function of WOSU.

The Case of

Will. appear in a forthcoming
issue of The Billboard.

CAB Vs. Hooper |
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Nets Prep Hotfoot

For Wire Services
On Talk Coverage

NEW YORXK, Feb. 16.—Webs are getting
ready to put the rap on the wire services
—AP, UP and INS—for giving the net-
works the slough-off in coverage of radio
talks. What particularly burned the
chains is: the way the services, even on
“4nfo to editor” items, persist in referring
to “radio speech.”

Thus, on the recent talk of the then
cabinet member Harold Ickes, the AP
advance flash mentioned a radio talk,
gave the Blue credit (KABC). Webs feel
the network involved, not the medium,
should be credited.

Squawk currently being contemplated
would be emphasized by the current
contract renewals between webs and wire
services. In the final analysis, the nets
will probably appoint a committee to
meet with head men of news syndicates
and work out a formula.

Conciliator Named
Arbitrator in WPAT,
IBEW Wage Issue

NEW YORK, Feb. 16.—Federal Concil-
jator John L. Fenton last Thursday (14)
was appointed arbitrator in a wage dis-
pute between WPAT, Paterson, N. J.,
indie, and the Radio Engineers’ Ulion,
Local 1212, of the International Brother-
lood of Electrical Workers (AFL). Sta-
tion has refused a union proposal of a
flat $10-a-week wage rise for WPAT's
eight engineers.

In the arbitration, which is provided
for automatically in the station’s cone
tract with the union, IBEW will up its
proposal to a flat 30 per cent increase.
Present scale at the station is $40-870
over a five-year step-up. TUnion had
been asking $50-$90 over five years. Low-
est’'scale at other unionized indies in this
area is $60-$90 over five years with &
three-year step-up provided for in most
cases. Wages are the only point in dis-
pute.

Krank Cancelling
‘Man in Street’ for
Century Interviews

NEW YORK, Feb. 16.—Krank’s Shave
Rreem, which will shortly caricel Man
in ‘the Street off WOR, MBS outlet here,
has cooked up. something fresh in the
way of a local show. Man in the Street
replacement in the 6:15-30 across the
board slot will be a New York local
stanza originating in Chicago.

New airer, called Bob Elson on the
Century, is designed to have sports~
caster Elson interview celebrities on The
Century, crack N. Y. Central train, just
before it leaves the station in Chi. Hell
do the usual gab-fest with emphasis on
the angle, “Why are you going to New
York?” Show will be transcribed and
shipped to the Stem.

Eastman Kodak Begins Natl.
Weather Forecast Spot Ads

ROCHESTER, Feb. 16,—Surprise of the
week is the deb of Eastman Kodak Com-
pany, promotion wallflower of the photo
supply makers, in the national spot pic.
The firm has started a weather forecast-
station break campaign on a dozen sta-
tions, with more outlets to be hooked
in as desirable spots on major, stations
open up. Ultimate aim is' to have na-
tional coverage with a weather report
seven nights a week at the same hour.

This is the first time Eastman has
used spots on a national basis. Campaign
is being heavily merchandised and in-
cludes recorded demonstrations by Kodak
salesmen to the dealers.

Recently discharged after two years
overseas with the army, John A. Salis-
bury has returned to WMIN, St. FPaul
indfe, where he had been an announcer,
to become station’s program director.

REPRODUCTIONS
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Chi Fems, Hot Over Breneman’s

Hat Judging, Cause Near Riot

CHICAGO, Feb. 16.—What started out
as a flack’s perfect dream ended in .a
nightmare - finish here on February 7
when a “Goofy Hat Contest,” staged to
excite interest in the preeming of United
Artists’ Breakfdst in Hollywood, starring
Tom Breneman, dynamo of the ABC
radio show bearing the .same title, back-
fired. It caused 500 frustrated women
finalists to stage -a protest march on
The Chi Tribune offices and sterm the
Blackstone Hotel, where Breneman and
company were bivouacked.

Flackery for Breneman’s pi¢c was sup-
posed to hit new highs here. It hit ’em
all right, but the rebound was terrific
and had everybody worried stiff,” from
top United Artists and American Broad-
casting Company execs. to the poor flack-
ery guys of both outfits. 2

Reason was that about 500 angry
women who had entered Breneman’s
contest were upset about the judging of
said joust—held in the Orilental Thea-
ter—and made no bones about protesting
same.

ABC Unaware Creeps Up

Contest was arranged by U-A thru a
Chi flack, Jack Hess, and American
wasn’t too aware of what was going on
during the last week, having arranged

Daily Air Newsreel
Prepped by Pivals
Sport Series First

DETROIT, Feb. 16—0Organization of &
daily “radio newsreel,” based upon the
use of wire recording, is being completed
here by John Pival, former manager and
emsee at Senate Theater before the war.
First sustained series of shows to depend
upon wire recording will take the air
next week, with Pival handling technical
details from Lakeland, Fla., where the
Detroit Tigers are starting spring train-
ing.

Pival is making a series of 19 inter-
views giving  complete covergge of the
training camp activity, in which interest
is exceptionally high, because the Tigers
won the pennant in. 1945. Interviews
and ;| commentary will be handled by
Harry Hellmann, WXYZ sportscaster,

‘who was a former Tiger star some sea-

sons back.

Three Shows a Week

Plan is to ship by air three shows a
week from Liakeland. Shows would leave
at 9:00 am. and arrive, under present
schedules, in Detroit at 3:00 p.m., and he
on the air shortly thereafter.

Pival ‘ig doing his wire recording work
for the Michigan Radio Network, a group
of eight up-State’ stations with WXYZ,
Detroit, as the key station. 'In some.
cases, because of multiple programing
problems at WXYZ, it is expected that
the shows will be aired on MRN, and re-
broadcast on WXYZ, at a later’ time or

. vice versa.

15-Minute Seg

The newsreel program, under. the copy-
righted name of Telereel, will"be: started
as a daily 15-minute news program when
Pival returns from Lakeland, about
April 15. Idea is to use snatches of 2 to
3 minutes as interviews with figures in
the news, significant excerpts from
speeches of the day, or other types of
direct ori-the-spot-coverage, in place of
the familiarly rewritten mnewscast.

Pival has“been working with two G. E.
wire recorders since his release from:the
coast guard a few weeks ago, and has
made certain imporvements which  .are
said to give them considerably imiproved

frequency range. He has been handlihg’

special assignments for broadcasting in
the past few weeks, working out a series
of ‘‘features,” such as broadcast from the
Detroit Zoo, which is closed in the win-
ter, with special animal sound effects,.as
well as' spot .news coverage, such: as 4
speech the other day by General Wain=

i

wright on his-Detroit visit. He has added-

a gasoline .generator for use in furnish-
ing independent power source-for the
recorders on remote assignmients. :
During the war, Pival, as a full lieu-
tenant in the coast guard, handled re-
cruiting nationally, and subsequently

was advance man for the Tars and Spers-:

show with Victure Mature, and later the
Hit the Beach -show which played 17
Middle Western citles.

the first three weeks of the contest in
the Eighth Street Theater. - Came dawn
of February 7, however, and ABC execs
became rapidly convinced that it should
have been their affair and theirs alone.

It seems that in judging the previous
contests, contestants were paraded on
the stage before judges.. This time, how-
ever, Breneman made the mistake of
picking contestants by walking down
the aisles and nodding to the favored
ones—all in. the short time of five min-
utes. Result was that about 500 women
finalists who had worked hours on their
goofy hats became incensed at the out-
come and staged a near riot at the thea-
ter, one c¢olumn ~marching to - The
Tribune and another to the Blackstone
Hotel.

Those who stayed after the judging
booed the pic vigorously whenever Brene-
man was shown. 1

Bust or Bonanza

One thing can be said: The stunt was
the biggest bust in radio flacking and
moom pix-—in spite of attracting owver
10,000 women in the Chi area. However,
a redeeming feature is that wise flack
boys are saying that the stunt may prove
a bonanza to both pic and the web in
that news pix of ithe irate women will
create enough interest in the program
and film so0 that the saga of the angry

500 will be very negligible in its effect.

Almost lost in the melee was the con-
test winner, 15-year-old Rosa /Rausch,
who had a hat made of two fox furs
housing @ tiny fox terrler who barked
in a cool' $1,000 for his mistress.

Share-jobs Plan
Mulled by AFRA

HOLLYWOOD, Feb. 16.—Plans for giv-
ing radio actors a better break by passing
more  jobs ‘around ‘were discussed at a
Friday (15) general membership meeting
of American Federation of Radio Artists.
Feelings of sentiment have been buillding
up among some AFRA cardholders here
who tire of seeing others plucking the
lush plums while they can’t get a toe-
hold.

Idea, getting favorable response, is to
set up regular link between AFRA and
Radio. Directors’ Guild to - bridge gap
between producer and talent. Thru
periodic audition system, producers could
get general idea of AFRA talent pool by
coming in'contact with untried people
who may do :the -job as well -or better
than old ‘stand-bys. Plan is underway
to bring matter -before RDG so ‘that a
workable ‘system can be evolved.

Point skedded. for future consideration
is situation of tyros trying to hurdle bar-
riers into. radio acting fleld. The way
situation "now. stands, newcomer ap-
proaching producer is informed that only
AFRA cardholders can be considered.
AFRA 'regulations, .on the othér hand,
hold that no one can join the union
unless he has keen hired for radio. job.

‘Navice. is then squeezed between. :the

two, without having a chance to prove

‘his. worth. - Producers feel there is plenty
of .talent available from AFRA’s listg.

without having to take a hundred-to-one
shot on.a newcomer. “AFRA is not al-
lowed to ‘issute cards unless applicants
are in professional status. As it-is; union
isn't too happy with have-not element

in membership who expect AFRA to act

as ‘an employment agency.
In providing more work for its mem-

‘bers, AFRA' has recently discussed mat-

ter of more live showson indie outlets.
When béef was brought up by indies that
they cannot ‘afford current AFRA rates,
Claude' McéCue, "AFRA Coast head, in-
dicated union’s'.-willingness. to get to-
gether- with statlons in. discussing mat-
ter  of lowering rates so as to achleve
more fleshers” and, thereby more jobs for
members. Final discussions on this will
probably. be:delayed until AFRA settles
its current negotiations with indies for
announcer pay boost. .

Kent Resumes Director Post
On Chi’s Ed Radio Council

CHICAGO, - Feb, 9.—Col. Harold W.

Kent, who-for the past five years has
beén on leave from his post as director
of the Chicago Board of Education
Radio Council, will return to his former
duties at the council March 1.

During his absence he served in the
_Tadlo branch of the.army’s public re-

Oscaf-Givers Tie In
With Squibb; $1,000

Goes to Academy.

(Continued from page 5)
in town to wifid up details. Shaw told
The Billboard that he may move to the
Coast in that agency will now have two
Hollywood originations. (Other is An-
drews Sisters’ show.) i

Five-Year Nix Lifted
For the past five years the Academy
has been hit regularly by air package
boys but had always nixed propositions.
Reason then was that the pic house of
lords considered commercial radio tie-
ups beneath 1ts dignity and always
turned nose up and thumbs down. How=
ever, ailr-screen romance has been on
the upgrade and, as predicted by The
Billboard January 12, more pic packages
will see the light this .year. As in all
alr-screen deals, the Squibb set-up is of

mutual advantage to all parties.

Post-War Bank Roll

Bank-roller gets a prestige show and
will be able to toot the horn on present=
ing blue-ribbon -properties- and -talent.
Academy gets its 1,500 smackers which
will come in handy for footing the bill
for post-war expansion plans, educational
work, building new quarters, boosting the
size of its film library from second in
the world to first, -etc. Up, to now,
AMPAS had to rely on membership dues
to carry on its work. Show will also help
build ‘the Academy award name in the

face of other award competition, cinching-

the Oscar position in the flicker cita=-
tion field. Pic companies will gain still
another avenue whereby their story prop-
erties and name talent can get free radiQ
exploitation.

Tie-Up in Name Only

As the deal is now set up, the Academy
will be linked ‘with the show in name
only. It will have nothing to do with se=
lection of either stories or players, nor
will it have final say on the airer’s for=-
mat. Famous Artists, package owners,
will secure talent and yarns, with ‘Tom
McAvity, of FA, and Don Shaw (G. C.
& N.) working out final details. No
producer had been named at week’s end,
but negotiations were under way with

Dee Engelbach, who will probably get "

the assignment as soon as dough dif-
ferences are ironed out.

.Some higher-ups in pic circles see the
Academy deal as a milestone in radio-
screen relations. They think this should
bé the final ice-breaker in getting the
ball rolling for more packages now that
filmdom’'s conservative camp has seen
the light. In this respect, they feel
that Jean Hersholt, the Academy’s new
prexy (who also happens to have an

air show of his own), has done much,

in bringing AMPAS’s board of governors
into the radio line of thinking. Others
glve credit to- Tom McAvity, who has
wrapped up two film-radio bundles in
the past two months after being on the
Coast only four months. (Other pic pack=
age was Frigidaire-Fox deal). With Mc-
Avity here again heading radio for Fa-
mous Artists, they foresee more from:
the same talent agéncy.

Unions Granted

¥M Conditionals

WASHINGTON, Feb. 16. — FCC this )

week granted three FM conditionals to
labor unions.

ILGWU drew one for Chattanooga, and

ACW_ (Amalgamated Clothing Workers) ‘
All were

grabbed a spot in Rochester.
metropolitan channels,

FCC Holds Miami Hearing

On Eight Ouilet Applications

MIAMI, Feb. 16." — Applications for.

eight new  broadcasting stations here

were heard this week by William Henry.

Wills,- Federal Communications Commis-
sioner.

ings have been held outside of

ton. :
Greater Miami applicants, with pro-

bosed investments running from $12,000

to $400,000, all are standard broadcaste' |
Wills will report his findings

ing. units.
to the full board in Washington, .with
final decisions to come from there.

i

lations department,; as a liaison officer

between the War Department and the

office of education and as a member of |
the War-Department’s office of .Chief of

Staff.

UAW. got one for Detrolt,

This is the first time such hear-
Washing--
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Everybody Has His Pet ‘First’;

Radio No. 1’s

Ll (Continued from page 3)
credited Detroit's WWJ as the first reg-
ular broadcasting station ‘on the air,
rather than W’'s KDKA. KCMO’s Arthur
Church, a pioneer in his own right, de-
cided some years ago to take all of radio’s
firsts and publish them in a volume to
be called First Quarter of a Century of
American Broadcasting. And he discov-
ered that he cut himself a piece of cake.
No matter who contended he was first,
the moment that Church announced the
contention there were & half dozen others
who also had done the same thing first
and. KCMO's iboss had to send out not
only the original request for “firsts” but
“challenge forms” on which stations or
Individual might contest any claim of
firsting that some other station or indi-
vidual had recorded. What started out
to be a pleasant tribute to the industry
became a research job of such size that
even the final volume (challenges are
supposed to have closed on February 15)
will have a great many ?9? and no one
will. be able to prove the ‘‘first” incon-
trovertably.

Was the San Jose (Calif.) radio tele-
phone transmitting station, that after-
wards became known as KQW, the first
radio station to begin regular broadcast-
Ing of radio programs in 1912 (after be-
ing on the air 1909)? Was WTAM, Cleve-
land, the first radio station to broadcast
a complete opera taken down on a wire
recorder in Germany in 19249 Also was
WTAM the first station to broadcast on
FM in the same year? These claims are
a bit startling to the showbiz side of
broadcasting which is of the opinion that
wire recording is something of the 1940’s
and that-FM is a. development of Major
Edwin H. Armstrong, more or less cur-
rently. i

—-And 'the “challenged firsts” go on
and on, indicating in many ways that
being first doesn’t mean a thing. FM
broadcast by WTAM meant that RCA,
parent organization of NBC which now
owns-the station, had source information
on FM which started more than 20 years
ago. Yet they nixed it when the major
brought it to them years later,

Ed First

iAnd when the American School of the
Azr is proud of its CBS heritage it might
turn to the record and note that OXI,
which later became WLB and more re-
cently KUOM claims that it was the first
educational station to broadcast courses
in Esperanto and French, as the Uni-
versity of Minnesota station. It took
almost the intervening 25 years for lan-
guages on the air to become commercial
and 1t was WQXR and Time magazine
that turned the trick, not the station
that did ’em first.

Quiz program pain a number of people
but they’re' not new and when KGW
claimed to be the first to do a factual
quiz, up came KHJ, of Los Angeles, who
said: “MAN, we did that first in 1922"
.+ . and that too will go down in the
Church book.

Opera in 1921

When the longhairs discuss wheré they

heard the Metopera airings first, a.great

many will have a great list of Stem sta-
tions to submit, but the “firsters” will
tell you that it was WGL (then a Howlit
station in Philly) that broadcast the
first complete opera—and it was in 1921.
Station WGL is now in Fort Wayne and
the Metopera is an- ABC operation with
the Texas Company picking up the tab.
The competition, WOWO, has the pro-
gram, not WGL.

Convention reporting is deadly—and
today it gets the nix from stations and
nets, but back on June 7, 1922, it was a
first with none other than Douglas Fair-
banks, reporting the convention of Ro-
tary International, with almost the en-
tire world picking up the Fairbanks cov-
erage and rebroadcasting it. It was a
“first”—and maybe it was good.

Brainard First
-This tab of radio ‘“firsts” that mean
lttle or nothing, like most firsts, could
go 'on and on. However, there are a few

-touches of nostalgia like for instance_the

fact. that Bertha Brainard, who exited
from NBC without a ripple (it was han-
dled so “nicely”), was a first October 28,
1922, when she became the first station
representative at WJZ. Bertha picked
the: talent that made the Newark trek
to the station and later worked-in what
was the'Aeolian Building on 42d Street.

The “futility” of “firsts” is no better

Top Em All

indicated than by the fact® that the
Church book will pay respects to: the
“oldest continuous commercial,”’ The
Horn and Hardart Children’s Hour,
which started paying a little station
called WCAU on Market Street in Phila-
delphia for time back in 1927.

Incidental Info

Of course, if you produced a play and
were the “first’’ to employ a title, well

‘that first is important. It's the only way

a title can be protected in the theater—
by giving it “cash value.” The Front
Page was a title on a play by Edward
Goldsmith Riley that never reached
Broadway until Jed Harris heard of the
title and since the play hadn’t been pro-
duced he Just took it. 7That's the law
of the copyright land. However, let any-
one use that title today and—O’Brien,
Malevinsky and Driscoll (that was the
handle of the legit legal firm back in
The Front Page Days).

Song titles - are the same way—and

CBS Buys Alvin 3
For $825,000

NEW YORK, Feb. 16.—The Alvin Thea-
ter iIs going the way of many legit houses
—to radio. Deal has been completed be-
tween CBS and Pincus brothers (Alexan-
der, Norman and Irving) giving network
tivle to 1,367-seater for $825,000.

CBS expects to take possession in late
December but purchase doesn’t eflect
tenancy of Billion-Dollar Baby which has
to clear $25,000 weekly to stay at house.
Network bought the house because thelr
former showshop, the Hammerstein, goes
back to-its proprietors on December 31.

while suits drag on and on—it's the’

“firsts” and proof of that firsting that
pays off in the law courts, which are
never without tune title suits.

—And what does the Joe Kane, who
collected his first Famous Firsts book
which was pubbed in 1933, do? Has he
a little first all his own? Of course, the
first two volumes are “collectors items’
but Kane has found that the air likes
his firstings. He’s had It’s ¢ Fact on

WJZ for a year and before that That's a
Faot, an the ABC's keyer, and a number
of other shows. He's got a new big book
combining the two published volumes of
facts and a gob of new “firsts” but his
major job now ls doing the questions
for Break the Bank. .. . And answering
phone calls of people who want to go on
record that “My puppy s the first to be
born with three eyes’” only to be told that
three-eyed pups are a dime a dozen, in
the history of '‘flrsts.”

Are you going to bring your bed to the
next Warld Series? You'd better get
there early to be first—and a bed on the
line 18 old stuff, anything opening to-
day? The world is full of firsts but
only radio writes 1t8 own book about ‘em.,

P —

Prescott To Chat on N. Y.

NEW YORK, Feb. 16.—Allen Prescott,
the one-timme Wifesaver, starts a new
Saturday morning program on WJZ Bat-
urday (23). Show will be & once-a-week
10-minute stint, 7:60-8 a.m., based on
chatter about New York. 8Show utarts
as a sustainer snd goes commerclial for
Merkin Paint Company March 3. Hum-
bert & Jones {5 the ad agency.

limericks not after Lear...

in which WOR mentions such subjects as: Its ared’s percent
of the nation’s apparel sales; number of farms in its
= territory compared with the state of Indiana, and other
things both pertinent and delightful

a young lady named Ela MucLeary,
who's timebuyer for Decker & Deary,
was rather amazed

when the gay fact was ruised,

that our food sales are 3-billion yearly.

a tall man who came from Peru
called us to ask what was new.,

said we, in a manner,
“Now, take Indiana —

we have half that state’s farms for you.”

there was a young man of Leonia
who collected the flower hegonia
said he, “The real pretties

are in your 16 great cities,

and that’s not a fact to bemoania.”

an indolent lady of Arrel,

MUTUAL

WO R-— that power-full station

at 1440 Broadway, in New York

asked, “Is it quite true
that your listeners do
buy one-quarter

who wrote to us on an old barrel,

the nation’s apparel?”
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Spellbinders Unsheath Ax
For FCC Appropriations
As Sign of Mounting Anger

Porter, Bowles Play Safe, Won’t Resign Old Jobs

WASHINGTON, Feb. 16. — Growing
problem in relations with Congress is
in offing for Federal Communications
- Commission as Charles R. Denny Jr.

moves up to acting chairmanship of FCC
to sub for Paul A. Porter who becomes
head of Office of Price Administration.
Denny, regarded as a brilliant young law-
yer, is expected to carry on strictly in
the high-level Porter tradition. and. he
won't produce any shake-up in FCC. but
he faces a growing challenge on Capitol
Hill where FCC 1946 and 1947 funds are
already under fire. Senate Appropriations
Committee refused to be appeased last
week even by affable Porter.

Even as Senate prepares to.act on
President Truman’s appointment of Por-
ter as OPA boss, in place of Chester
Bowles, who moves up to head stabiliza-
tion, rumor is going the rounds that
Porter will come back some day to his
FCC spot. Rumor has gained credence in
some circles largely because OPA is an
emergency agency whose lease must be
extended beyond June 30 by Congress
and because Denny’s title will be “acting”
chairman. However, Porter has frankly
said his resignation from FCC will be
officlal when Senate confirms nomina-
tion to the administratively and politi-
cally heavy OPA chieftainship.

Bigger Things Seen

Shrewd insiders see Porter's role in,
Truman administration pointing to big-
ger things even than OPA which right
now is plenty important and seems cer-
tain to be given an extension for at least
a year. Porter, as forecast, agreed *like
a good soldier” to the OPA appointment
only on condition that Bowles would take
over the stabilization job, one of the na-

tion’s biggest, Porter will be on tap for
advance to Denny who emerged from
FCC general counsel post to commission
membership not quite a year ago, upon
Porter’s recommendation. The new act-
ing chairman is expected to perpetuate
Porter policy which emphasizes broadest
possible expansion of FM and video. and
increased scrutiny of license bids and
renewals.

Denny’s ability to get along with Con-
gress is expected to measure up to
forthcoming tests, but a clue to the na-
ture of the congressional challenge was
disclosed last week in Senate Appropria-
tions Committee’s upheaval over FCC
outlay. Committee slashed the funds
$300,000 lower than house-passed appro-
priation of $5,560,000 which itself" rep-
resented a cut of a half million below
the original budget request. Whether or
not the Senate Appropriations Commit-
tee cut is restored this week—and there
is an even chance that it might be—
the wrangle reflects deep-seated feeling
which some observers attribute to the
over-all rebellion by Congless against
President Truman’s entire legislative
program.

Anti-FCC Feeling

Another factor is known to be anti-
FCC feeling among some congressmen
who are getting mail from station appli-
cants complaining of slow action on their
bids. The mass of processing ahead of
FCC, however, has been one of commis-
sion’s chief arguments for increased out-
lays for expansion of personnel.

Conflict over FCC outlay represents

something anomalous in legislative pro-
cedure since the house-passed appropria-
(See Porter, Bowles Play on page 14)

Seara TALENT COST INDEX

Based on “FIRST FIFTEEN’> HOOPERATINGS for evening programs and
the “FIRST THREE’’ Sunday afternoon segs.

In ‘the absence of contlnuous data on non-telephone home listenership, The Blliboard takes the
Il_berty of projecting telephone home-based radlo audlence measurements to total families.

No. 3

Character

...is the combination of |

qualities that distinguishes WW] from

all other radio stations. The esteem in which

W] is held by the community and by the nation, is

based on a pioneer spirit that has motivated each milestone
of WW )’s progress. As America’s first commercial radio
station, WW ] offers an impressive record of “firsts” . . .
reflected in the influence exerted by WWJ's leadership

in the public interest and in the interest of advertisers.

‘Your sales message on WWJ is enhanced by the prestige
achieved through 25 years of progressive broadcasting service.

| /wd

NBC Bosic Network
Associate FM Station WENA

950 KILOCYCLES
// 5000 WATTS

AMERICA'S PIONEER BROADCASTING STATION — First in Detroit

Nationol Representatives:

THE GEORGE P. HOLLINGBERY COMPANY

OWNED AND OPERATED BY THE DETROIT NEWS

Vot 111 (Report February 15, 1946)
Program Length
:pomor, 3 and TPalan: g;s;
gency Hooper- Weeks Cost or 4,
Net & Stat. Rating to . Talent Per Urban
Date Opposition . Cost Point  Listeners
BOB HOPE 32.6 '/z;hr. Bob Crosby—CBS $15.000 $460.12 $ .46
Lever—Pepsodent 286 Concert Time—ABC
F., C. & B. NBC 128 Overseas Report—MBS
| Am. Forum of Air—MBS
FIBBER McGEE .Yhr. This Is My Best—CBS $10,600 $333.33 $ .33
AND MOLLY 31.5 at1 Hank D’Amico—ABC
S. C. Johnson Doctors’ Talk—ABC
Floor Wax . Am. Forum of Air—MBS
N., L. & B. NBC 142
FRED ALLEN 26.8 . he. crime Dr.—CBS $12,000 $447.76 $ M
Standard Brands 475 Sun, Eve. Hr—ABC.
Tender Leaf Tea Don’t Be a Sucker—
Blue Bonnet Mar'ine BS
J. W, T. NBC 141 G. Heatter—MBS
JACK BENNY** 28.6 Y.hr. Thin Man—CBS $22,500 $845.86 $ .76
Amer. Tob. Co. 537 Drew Pearson—ABGC
Lucky Strike Don Gardiner—~ABC
R. & R. NBC 145 Operatic Revue-—MBS
EDGAR BERGEN 26.5 Y, he, Beulah Show—CBS $14,500 $547.17 $ .51
Standard Brands 371 Sun. Eve. Hr.—ABC
Chase & Sanborn Alex. Med. Board—MBS
J. W, T. NBC 144
| BING GROSBY  25.0 Y hr. Kostelanetz—CBS $12,500  $500.00 $ 53
Kraft Velveeta 653 Town Meeting—ABG
J. W. T. G. Heatter—MBS
NBC 137 Real _Storles—MBS B
RED SKELTON 24.9 V2 he, Hoosicr Hop—ABC $ 9,600 $381.63 - & .39
(CH) 177 Congress Speaks—CBS
Raleighs Behind CBS——CBS
R. M. 8. NBC 145 Better Half—MBS
RADIO THEATER 23.6 1 he. Telephons Hr.—NBC $16,000 $617.97 $ .67
Lever Bros.—Lux 6156 tnformation Please—NBG
J. W. T. NBC 149 1 1 Deal In Crime—ABC -
Forever Tops—ABGC
Varlous—MBS
WINCHELL** 22.5 Yahr., M.Go-Round—NBC $ 6,000 $208.67 3 .28
Jergens 641 Request Performance—
(L. & M,) "ABC 187
Exploring Unknowne—
MBS
JACK HALEY 218 V2 he. Hobby Lobby—CBS $ 8,500 $389.61 sen
(LN) 33 Detect & Collect—ABC
Sealtest ’ Treasure Hour—MBS
McK. & A. NBC 69
SCREEN QUILD 21.0 Y>he,  Contented Hour—~-NBC $10,000 475. ¥
Lady Esther Powder 2285 Gleason's Diner—~ABGC N $ a S .BY
Blow cBS 141 Varlous—MBS
MR. D. A, 19.9 ¥, hr,  Maisie—CHBS $ 4500 226.1 -
Bristol-Myers 3243 Pages In Melody—ABC b6 $ 13 5 .23
Tpana and Vitalls Spotlight Bands—MBS
D. C. & S, NBC 131
TRUTH OR Y2 he, Mayor of Town--CBS 7,000 357,
CONSEQUENCES 19.6 270"  Man.From G-2—ABC LA #367:.1% $ .38
P&G—Duz Treasury Show—MBS
Compton NBC 133
AMOS 'N’ ANDY 19.3 = Yahr, lInner Sanctum-—CBS 9,000 466, P
Lever Bros.—Rinso 318 Guy Lombardo—ABC Shs:0 $age.s2 $ 47
R. & R. NBC 148 G. Heatter—MBS
Real Stories—MWBS
ABBOTT AND tohr.  Island Venture—GBS 000 '
COSTELLO 1.2 111 Curtain Time—ABC $12.000, .| 8877.08 $ .60
R. J. Reynolds You Make News—MBS
Camel
Esty NBC 140 ) ) Sunday Afternoon
THE SHADOW 13.3 Yarhe, Gen. Motors Symph,— § 2,500 ' $187.97 xe
(LN-MA) 264 NBC
(Del., Lack. & Family Hour—CBS
Western) Jones and 1—ABC
R. & R. MBS 3Bb
ONE MAN’S Y.hr. N. Y. Symphony—CBS 4500  $391.3 .38
FAMILY 145 654 Thompson & Woods— B pasy-ap $ .99
Standard Brands ABC
J. W. T. NBC 142 Vera Holly Sings—MBS
CARMEN Y2 hr, Elmer Davis—ABC $ 6,200 652.6: *
CAVALLARO 9.5 8 Galen Drake—ABC : $ 3
Shaeffer Pen Phitharmonic~—~CBS
R, M. S. NBC 142 Songs Along Trall—MBS

*Insufficlerit data. **Includes second broadcast on Paciflc Coast. ***The. network in this cass
is not extensive enough to permit of the projection of Hooperatings and listeners-per-listening-sets
upon the urban city population -on the same basis ag networks of over 100 stations, The ‘‘talent
cost per urban thousand Mlsteners’ is therefore not reported,

LN~—LImited Network, MA—Moving Average. CH—Computed Hooperating.

L, & M,—Lennen & Mitchell.
Cone & Belding. Y. & R.—Young & Rubicam. J. W —J. Walter Thompson. R., W. & C.—
Roche, Wiitlams & Cleary. R. M. S.—Russell M. Seeds. N., L. & B,.—Needham, Louls & Brorby.
McK. & A.—McKee & Albright. McC.-E.—McCann-Erickson. B., B., D. & O.—Batten, Barton,

Durstine & Osborn, M., H. & M.—Henrl, Hurst & McDonald. L. W. R.—L. W. Ramsey.' R & R:

| ——Ruthrauff & Ryan.

The average evening audlence rating is 10.5, no change from last report, 78 a year ago. Average
sets-in-use of 32.8 as against 33.1 last report, 34.1 a year ago. Average available gaudlem-,e gr
80.8 as against 81.3 last report, 80.3 a year ago.. Sponsored network hours reported on were 78
ag against 78, last report, 81!, a year ago.

The “Talent Cost Index” is protected by the copyright of The Billboard
and infringements will he prosecuted. s

D., C. & S—Doherty, Gllfford & Shenfleld. F., 0. & B.—Foote, j
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WIND Top 5 Disk
Show Based on BB
Music Pop Charts

CHICAGO, Feb. 16.—Joining the ranks
of stations thruout the country that are
basing record programs on information
about best sellers printed in The Bill-
board WIND, local indie, has started a
five-time-a-week, five-minute program,

featuring the top records as determined

by The Billboard’s list of records that are
being sold the most thruout the country.

Tne show, title the Top Five, heard
Monday thru Friday from 7:20 to 7:25
p.m. features on Monday the fifth most
popular record, as determined by previ-
ous week’s sales and climaxes with a
Friday night airing of the No. 1 record.

K. C. KMBC Opens New York
Sales Org, Church Prod.

NEW YORK, Feb. 16.—KMBC, Kansas
City outlet for CBS, has opened an office
here. Arthur Poppenberg, most recently
with NBC and ABC spot sales, will run
the operation under the title of Eastern
sales manager.

Office is actually a sales outfit for the
several socko shows produced by the
Kansas City station. Consequently, the
operation will be called Arthur B.
Church Productions after Arthur B.
Church, KMBC prexy.

Marv Rosene has returned to Station
WHBF, Rock Island, Ill., after four years
in the Army Signal Corps. Rosene goes
back to his former position as national
sales rep. ‘

*

*

- We Gave Them
"THE BIRD
...and they Liked it!

Abovwt eight years ago .. . . in the middle of the night
«s . WIP's Isep Boys Dawn Patrol played a special
selection, “BLUEBIRD OF HAPPINESS." The listeners
liked #. Liked it so much they recently insisted that it

be made available for playing at home.

RCA-VICTOR engaged the same Metropolitan

Opera star Jan Peerce, who made the original under

PR i o —

B'llbﬁeardTALEN T C“ST lN DEX |
Based on “FIRST SEVENTEEN” HOOPERATINGS for weekday daytime
and the “FIRST THREE”> Saturday a.m.-ers ;
In the absence of continuous data on non-telepbone home listenership, The Billboard takes
the liberty of projecting telephone home-based radio audience measurements to total families.
Vol. Il No. 2D (Report February 15, 1948)
> I.en%th Talent .Cost
an alent . Cos'
g;g%rs%‘r Weeks Cost Per 1,000
Agency. Hooper- 10 Tafent Per Urban
3 Rating Date Opposition Cost Point Listeners
Net & Stat. . :
" PE K 159 Constance  Bennett—ABC $1,300 $149.43 »
lv”‘Paf(‘,'E Rgxly'?iﬁl b5y Lovez Luncheon—MBS ;
DF&s  CBS 78 Various—NBC . -
WN 8.2 380 Hop Harrizan‘-ABC $1,600 $19612  § .29
Wlfl')hli)llEir?s BT?)gthpaste Feature Story—CBS :
D-F&S CBS 140 Mutual Melodies—>MBS ]
B 461  Amanda—CBS, $1,600  $185.19 $ .30
RS YwooD . 8.4 Cecil Brown—MBS ]
Ivory Flakes, P&G Fred Waring—NBC
Compton ABC 194 )
" 8.0 . 266 Glamour Manor—ABC  $2,500 $312.50 $ .8
Blgevgrlsgs)g Rimio8 Morton Downey—MBS !
R&R F 140 Words & Music—NBC
262 Termy & Piratess—ABC  $2,300 $287.50 .
w’l\'ﬂaklklglgénL 8.0 American S8chool—CBS ’
General Foods Pete Howe—MBS
Maxwell House Coffee
B&B NBC 76
E ST IN 219  2d Husband—CBS _ $1,500  $192.31 $ 30
B orLywooD 7.8 Elsa Maxwell MBS '
Kellogg Pep Fred Waring—NBO
K&E ABC 193
f SUNDAY 7.8 472  Music—MBS $1,750 $224.36 $ .33
i ' Club Matinee—ABC '
D-F &8 NBC 142 Quartets—NBC v
KATE SMITH 7.4 360 Glamour Manor—ABC $6,000 $676.68 $1.08
Bran Flakes Wmnm. Lang News—MBS .
Y&R CBS 133 Words & Music—NBC
DR. MALONE 7.3 238  But-Not Forgotten—ABO  $2,500 $342.47 .
P&G Crlsco Smiletime—
Compton CBS a2 Morgan Beatty—NBC
ALLAS 7.2 896 The Fitzgeralds—ABC . $1,760  $243.08 '$ .36
s-rr%i'ﬁﬁ»snmux of Mag: House Party—CBS 4
~ nesia Johnson . Family—MBS
D-F&S NBC 140 :
' LIFE CAN BE 883  Baukhage —ABC $2,600 $847.22 .
L EAUTIFUL 7.2 Once Over—-MBS i
P&G lvory Soap Various—NBC
Compton  CBS 67
PEPPER YOUNG 7.0 ©89  Ladies Be Seated—ABC $2,660  $378.67 .
P&G Camay Soap Sing Along—CBS
P&R NBC 79 Remember—MBS
TIA FAGES 243  Dick Tracy—ABC $2,750  $302.86 .
Pol?lFE_ o American School-——CBS : -
General Foods Superman—MBS
Post Raisin Bran
B&B NBC 87
HELEN TRENT 6.7 636 Club Matinee—ABC $1;800 $268.66 = §. .43
Kolynos-Bisodol R. Maxwell-—MBS
-F&S CBS 142 Van Damme Quartet—
NBC.
MA PERKINS 6.6 638 Al Pearce—ABC ' $1,300 $106.97 $ .29
P&G, Oxydol Scott Presents—CBS 1
D-F&S NBC. _137 Palmer H. Ork—MBS
RIGHT TO 882  Ladies Be Seated—ABC  $2,260 $346.15 $ .56
HAPPINESS e.5 Sing Along—CBS 2
Ivory Soap Various—MBS
Compton NBC 136 )
BACKSTAGE WIFE 6.5 480 Jack Berch Show—ABC $§1,760 $269.08 $4.43
Lyons_Toothpaste House Party—CBS -
‘ D-I &S.‘ NBC. 140 Erskine Johnson—MBS S‘TURDAV A.M. SHOWS
. STARS OVER 361  American Farmer—ABC  $4,000 62632 o
HOLLYWOOD 7.6 On 'the Level MBS 5 9325:2
Bowey's Dari-Rich Atlantic Spotlight—
Sorenson CBS 49 NBC
BILLIE BURKE 78 188 Ed McConnell—NBC 1,500 197. i d
Lambert Various—ABC §t, $197.87 $ .24
L&F CBS 147 Land of Lost
THEATER OF 438 . Piano Playhouse—ABC  $2,500 337,
TODAY 74 House .of Mystery—MBS 2 $ a4 3 44
Armstrong Quaker gews—-NBO -
ugs onsumer Time—NBO
B, B.. D. & O. )
CBs 141
*8ince these shows employ a network of less than 10
their Hooperating and listeners-per-listening set figures 'upo'r? :t:“':g::lsiulgnlsbansgt't%:is"vv:ultg 35'3"’3:
open to question. Therefore cost pér t-houspnd flgures‘are not reported (n these cases.
Average daytime audience ratlné Is 4.9 as Aaual'nst‘ 4.7 last rt, ‘5. .
lan-usgafl;et 1_l§‘-07 alssggil,git"177-g (;ast report, 18.ss a yegrdag&ep(;\vérggg aava)l'?:;IeagaoﬁdI;l::?ac?fe _;gr:s‘
s against 74.7 la .0 a year ago. ns
Jast report)s 82% a year ago. y g ponsored network hours number 91Y; (same as
_D-F & S—Dancer-Fitzgerald & Sample. Y&R—VYoung & R m. R&R—Ruthray!
B&B—Benton & Bowles. B., B., D. & O.—Batten, Bart%n‘,‘ Dgr?s'&?lrg &R%?bor:u“;ziué'-—&xrnyﬁ;:;
& Eckhardt. P&R-—Pediar & Ryan. KR—Knox Reeves. Mc-E—MgcCann-Erickson, L&F=—
Lambert & Feasley.
The *“Talent Cost Index” is protected by the copyright of The Billboard
‘ and infri‘ngemt?nts will be prosecuted

a nom de song, to make a record of the “BLUE-
BIRD" and it's selling BIG!

" favorite station.

Outlet-Set Service
Dealer Promotion

Revived by WEAF

NEW YORK, Feb. 16.—Co-op outlet-
manufacturer promovion of stations and
radio servicing is back in the works
again. During the war, there was little
or no sense in posting radio stores about
tubes, servicing of sets or tuning your

Now, however,* with
more and more army-trained. servicemen
back on the job and tubes for radio
recelvers actually off the black: market -

1ist, stations are going ta work on getting
posters and half sheet cards. up.

First in this area to jump on board
Is NBC’s WEAF with a three-way tle-
up—-“Trained Technicians Here” is the
number one come on, RCA tubes for
your radio recelver the number two plug

and “Listen to your favorite NBC sta-~

tion, WEAF, 660 on your dial” the third
headline. :

Gag Is good as Indicated by the fact
that dealers thruout the metropolitan
area are asking for the cards. Card was
brainchild of Claude Barrere and Charlie
Phillips of the WEAF (ex-NBC) promo-
tion department. Charlie Hammond, of
the parent org, already has his eyes set
on expanding the carding to all the

»ownedlancl managed stations,

More proof of the fact that they
‘'want what they hear on WIP!

* * %
610" K. C.

MUTUAL'S 3rd MARKET AFFILIATE

5000 WATTS

Represented Nationally by GEO. P. HOLLINGBERY CO.
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Few Segs Cancel; Station Loss
Negligible in N. Y. Shutdown

(Continued from page 5)
New York, 9:05-9:30 am. Tuesday, and
Pred Waring’s ork, bank-rolled by the
American Meat Institute at 11-1:30
am. Honeymoon managed to draft some
servicemen that were handy to act as
hand-clappers, but the Waring show
dispensed with the rubber-neckers. At
WOR, Mutual outlet, Better Half, unable
to use the Guild Theater, went on as
usual at 4-4:30 Tuesday by using safety
e. t’s made for just such an emergency.
Draconian methods were used by WABC-
NBC staffers to get an audience for
Sing Along, 3:30-4 p.m. Tuesday, when
office force combed the deserted streets
to corral at least a quorum for the strip.

Legmen Rove

Besides the expanded news coverage of
the event, all net stations unlimbered
-their on-the-spot rlepartments, keeping
listeners acquainted with the crisis via
roving reporters. Joe Hasel, WJZ miker,
went a-roving Monday night, doing pick-
ups from Times Square and the bar at
the Hotel Pennsylvania, where police and
bartenders had their hands full getting
the holiday crowd out for the 12:30
curfew.

Paul Killiam, WOR color man, hopped
around covering the focal points in the
shut-down, deseribing the deserted
streets in the Wall Street district, the
tug boat workers anxiously walting for
news at the Battery and the pandemo-
nium in the offices at city hall. Proof
that radio played a major role in in-
forming city inhabitants of shut-down
news was fact that two minutes after
WEAF-NBC miker went off the air after
announcing rescinding of mayor’s order,
a long line had already snaked its way
up to the entrance to Radio City Music

Hall.
Little Lost Biz

Canceled biz was exceedingly small.
During the day, when the crisis was at
its height, movie and night spot owners
had canceled skedded spot announce-
ments of the nighuvihne sked on many
stations, but when the order was lifted
reinstated them. Mike Todd used Barry
Gray's Varieties on the WOR all-night
show to tell his performers not to show,
then changed copy to tell them the op-
posite.

WABC canceled two shows, Life Can Be
Beautiful, 1-1:15 p.m., a Procter & Gam-
ble bank roller, and Cimarron Tavern,
sustainer—the first show made room
for the mayor’s speech, and the second
was filled with recorded music. Remotes
were a problem after Monday night,
since night spots and hotels were closed.
Mutual remote affected was Luncheon
With Lopez on at 1:15-1:45 p.m. from
the Hotel Taft, and sub was made by
pick-up from WIP, Philly outlet and
special news round-up from the shut-
down centers—New York, Philly and
Pittsburgh. WOR was in hot water for
two hours on its all-night Monday show
because of the night spot curfew but
switched to WGN, Mutual’s Chi outlet.

CBS Video Closes Shop

Tele operations at CBS were closed
down for the day on Tuesday, and the
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skedded color tele demonstrations also
were on the blackout list.

Indie stations were flooded with phone
calls from frantic workers wondering
whether to report to work. WMCA, local
indie, reported that the phone calls came
in waves from separate industries, start-
ing with department store employees
and winding up with calls from dis-
orientated funeral directors.

WHN, which stood to lose a lot of
moolah because of its big sports sked,
canceled the Monday night fight, and
then waited with baited breath for the
bad dream to disappear. WNEW rounded
up its girl employees for the audience
show, Richard Willis’s beauty analysis
strip. Hausfraus from the metropolitan
sticks who showed for this show were
given rain checks by WNEW. Other
indies, including WINS, WOXR and WOV,
kept in touch with kingpin WNYC, told
listeners what was what, and worked in
sub-zero buildings because of fuel shori-
age the cause of it all.

Be Good—Or Else
Is Lea Bill Club

(Continued from page 6)
in the form of a threat to Petrillo, and
there is some indication that House
action will be deferred as long as there
remains ahy doubt of the bill’s passage.
A sampling of sentiment in the House
today shows that there is slightly less
than an even chance for passage of the
bill, but Lea and his associates believe
that anti-Petrillo feeling is growing and
that, by the time the House is ready to
act, there will be a majority of votes in
support of the measure. Even if the
bill gets by the House, tho, its fate in
the Senate is highly uncertzin.

Presidential Veto?

In the event the Lea Bill does come
up for a vote this week and receives
favorable action, it is probable ' that
Senate action will not be forthcoming
for many weeks, possibly not until about
the hour of the scheduled conference of
the Petrillo-Miller groups. Only factor
that would change such timing by the
anti-Petrillo strategists in Congress
would be their determining that they
had enough votes to pass the bill in
Senate as well as House. Even in such
an eventuality, however, it is unlikely
that action would be rushed in Senate
since it is fairly certain that the Lea
Biil will fail to get President Truman’s
signature. It is even more certain that
the bill could not get enough votes to
override the President’s veto.

That Re-Election Ache

Representative Marcantonio (ALP.,
N. Y.) will lead the fight against the Lea
Bill when it finally does come up for
action in the House, and it is certain
that there will be many other spokesmen
against the measure. A number of Con-
gressmen, who had been counted among
possible supporters of the Lea Bill, are
now beginning ' to show some anxlety
over the prospect of returning to their
constituencies this summer for the pri-
mary election campaigns. The Lea Biil
is regarded as far stronger than the
Case anti-strike bill, and Congressmen
from industrial areas where Political
Action Committee activity is heavy are
fearful lest a vote for the Lea Bill might
ruin their re-election chances.

K-F EYE FARRELL

(Continued from page 5)

to Kaiser, it is known that one of its
execs was in Detroit this week presenting
the show:to the auto-making company.

Plan of the show is to present Farrell
in a weekly airing in which he is cast as
a vet now operating an air cargo line
thruout the world. Feature of the pro-
gram will be music, with Farrell doing
the vocalizing, as well as plenty of dra-
matic parts.

In addition to K-F, ABC and MBS are
interested In the program for potential
8pOonsors.

Want Programing Backstop

NEW YORK, Feb. 16.—Ted Bates, Inc.,
ad agency here, is currently in the mar-
ket for a hep radio man to backstop Jay
Clarke in its programing department, A
number of applicants are under consid-
eration for the slot, according to agency
toppers.

ABS Flop Doesn’t Deter Don Lee;
Cleric, Labor, Other Net Dreamers

(Continued from page 5)
875-a-week salesmen instead of a top
web sales exec.

Only One Grade “A” Line

According to AT&T, there is at the
present time only one Grade A network
coast-to-coast line avallable beyond the
four regular nets and ABS has that line
under qoption for 90 days. This means
that even if Atlas and the two key
figures who are rumored to be in the
Atlas deal—one media ad-agency exec
and one ex-network prexy—don’'t pick
up the 60 per cent stock deal on Febru-
ary 26, no one can do anything about
getting the line until at least May 10,
when the 90 days are up. . . . And there
are said to be groups within the ABS
old gang who have access. to dough
enough to establish a *“real” web. Group
does not include Versluis himself, since
he’s sald to be *“fed up” with network
operation and just wants to settle down
to his station and photo-studio business.

The Don Lee Story

The Don lee story can't be tagged to
any single exec, but reports continue to
come ' from -the West ‘Coast that key
D.L.’ers no like MBS’s ideas of setting
up a -Mutual Pacific headquarters. Altho
they have snafued any such move up to
now, it'’s in the cards for the Kobak
web to have its own .coast gang and
when the Don Lee contract runs out
anything is liable to happen. A great
number of the Don Lee stations are not
tied: exclusively to D.L. (A number of
the 34 stations taking specia! ABS segs
on a special ooast deal for instance are
Don Lee affiliates.)

Religious Backed Ops

Religious-backed web operation is &
twofold pic. One lay religious inspired
web yen is composed of men who have
tried for years to get more commercial
religion on the air. They’'ve discovered
that all, or practically all, sects have
offshoots that are not adverse to raising
money via airings and that they're
ready to buy time to do it. Lay money
is strictly lay dough hut will go into the
biz with the assurance of certain time
sold to religion before they take the air,
Further assurance has been given these
lay people that the business now on
other webs will shift shortly after the
new operation gets under way. Know-
how isn’t too outstanding with this
group but there are a number of men
who know their showbiz attached to
the maybe operation to give it a chance.

Paulist Fathers (Catholic) again want-
ing a station in New York (they had,
but sold WLWI some years ago) is a
tip-off on how the church feels it must
*“protect” itself on airings.

Labor Factor

The labor factor is one that is at
present denying that it has any net
dreams and officially the CIO and AFT,
are sans any such desires. However,
‘with the backing of some liberal church
orgs, there is a definite feeling that a
labor inspired web will hit the Jackpot.

TEXACO-BING “?”

(Continued from page §)
talking with Bing. Nothing Is set as yet

but it is understood that the talks have
been favorable.

Trammell has his eye, its rumored, on
three low-rating shows, sponsored by
three low-billing sponsors, which he'd
be very happy to persuade to shift in
favor of Crosby. The NBC prexy is said
to be in one of his program “building”
moods, as he has several times in the
past. He has succeeded on several pre-
vious occaslons on building top rating
evenings and it’s considered likely that
he’ll make it again.

In the meanwhile, CBS sales and pro-
gram departments are Crosby happy over
the prospect of landing Der Bingel for
Sunday night. Following the Hooper-
booming Request Performance, 9-9:30
pm., the singer would give CBS a full
hour of top variety to pull audience
away from NBC and Walter Winchell on
ABC. NBC’s whopping Sunday night
variety skeln ends at 9 p.m. after Pred
Allen goes off and the Manhattan Merry-
Go-Round comes on. If Columbla can

turn the trick and latch onto Crosby, it
will be mood steallng par ezcellence.

This group wants matters to swing
along until the current strike situation
has eased, feeling that any announced
web plans would only make station ops
veer away from such an affiliation. How-
ever, the money is there, the desire is
there and 90 days away may leave just
enough time for the clock to swing
around and find the laborites in there
web-pitching.

Fact is that fifth web is almost a dis-
ease—everyone is infected with it. Even
Donald Flamm, who is spending a small
fortune suing Ed Noble, owner of ABC,
on their WMCA deal has some oOf his
cash on that card.

Porter, Bowles
Play Safe, Won't
Resign Old Jobs

(Continued from page 12)

tion had already been discharged by
Senate Appropriations Committee when
Sen. Thomas Stewart (D., Tenn.) last
week in a letter to Chairman Kenneth
McKellar (D., Tenn.) demanded to know
why FCC was getting an all-time record
outlay. McKellar called the committee
back into executive session and even
summoned Porter to explain the appro-
priations all over again. Porter argu-
ments before committee failed to dis-
suade a majority from demanding a fur-
ther cut. McKellar himself asked for a
cut of $200,000 below the House bill,
walked out of the committee room and
returned to find that an amendment
seeking a $300,000 slash had been ap-
proved.

La Follette Defends FCC

Sole defender of the FCC in Senate
Appropriations Committee was Sen. Rob-
ert M. La Follette Jr. (Progressive, Wis.),
who insisted that FCC had a five-year
backlog of processing on its hands. Sen.
Guy Cordon (R., Ore.) declared, hows=
ever, that FCC’s demands were *specu-
lative.”

Denny, absent from Washington be-
cause of a heavy schedule of circuit
hearings during the appropriations wrans
gle and shake-up in administrative posts,
returns to some heavy responsibilities
here. While he won't become engulfed in
the present funds fight, he will get an
idea of what he will be up against in
future dealings with Congress. He i5 ex-
pected to have something of the sort of
influence on FCC which Porter had-—a
role of mildly progressive moderator,
Denny, however, lacks Porter’s tough
schooling in politics and administration.
Porter's friendly and comradely spirit
helped drive the FOC over some high
hurdles.

New Commish Upecertain

Expectations are that at least a fort-
night will lapse before a8 new FCC com~
missioner is chosen to supplant Portery
even if Porter’s nomination to OPA gets
quick confirmation from Senate. There
is wide~open speculation on the possible
new commissioner, and even Porter is de-
clining to hazard a guess as to whom
the new member will be. Porter’s con-
firmation by Senate to his new post is
a foregone conclusion, altho there is cer-
tain to be some protests by a tiny
minority of Republican conservatives such
as Rep. John A Taber, of Auburn, N. Y.

It is no secret here that Porter hates
to leave the FCC where he has developed
a sound reputation as a good adminis-

trator in an agency which has had to

cope with problems of one of the na-

tion’s most swiftly expanding industries.

Porter visited the White House at least
four times last week and in some Ways
is seen as largely responsible for pre=
vailing on Truman to put Bowles in
as stabilizer. Truman, 1t is known, was

.

wavering in his choice of Bowles on & 3

number of occasions when he feared
to let down his old friend, John Snyder,
head of Office of War Mobilization and
Reconversion. y
It is significant that Bowles, like Por=
ter, is not resigning from his present
post until the nomination to the new of-
fice is confirmed by the Senate. There
is an outside chance that an anti-wage
control group in the Senate might block
the Bowles confirmation, in which casée
he would remain as OPA chief and Pors
ter would still be head of ¥CC.
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| WABD Retﬁrns M'arch 11;

TELEVISION REVIEWS

Time Near Two-Thirds Sold _ se Wt You Kaow

NEW YORK, Feb. '16.—DuMont's
telestation here, WABD, will return to
the:air March 11, broadcasting from the
new Wanamaker Studlos. Almost two-
thirds of its available time is sold. There
is - strong sponsor interest in the re-
mainder and the company will ‘sell air
time for the first time in its history.
DuMont will charge $180 per half-hour
for broadcasting time, and a scale of
$65, $50 and $40 an hour for rehearsals
in studios A, B, C and D, respectively.
Only previous rate was $50 per rehearsal
hour,

Station has sold one half-hour a week
-to William Esty for Procter & Gamble
(Super Suds), two half-hours a week to
American Broadcasting Company, an op-
tion for two half-hours to Ruthrauff &

Ryan, and five hours a week to Anderson,.

Davis & Platt for several participating
sponsors. Officials of Buchanan ad-
agency said last week that they are
interested in two half-hours a week and
Kenyon & Eckhardt last week told The
Billboard that it was interested in time
for four sponsors. All were quite posi-
tive about the prospects of airing via
DuMont.

New Studio Op Only

For the time being, only the Wana-
maker four-camera equipped studio will
be in operation. .Cameras in the old
Studio B at 515 Madison Avenue were
moved to Washington several weeks ago
to be used in the DuMont station there.
Programs in' B. C and D, will begin as
equipmeént comes available. Because of
this shortage, some programs, among
them the Ruthrauff & Ryan and Ander-
son, Davis & Platt stanzas, will be post-
poned for-a short timé. However, Super
Suds seg ‘begins March 12, 8-8:30, and
ABC will also bow in the first week.

' ~ABC’s programs, possibly sold by the
web to clients on a share-cost deal, will
net DuMont $1,250 a week since the

company has ruled a different’ price:
scale for nets and stations (who are
prospective competitors) than It has for
agencies. Agency broadcast time rate is
commissionable but rehearsal prices and
costs for sets, etc., are not. Last Is a
result of DuMont’s policy of charging
bone cost for rehearsals and additional
material.

Production Say-So Valued

Agency tele toppers agree that the
reason for the great interest in DuMont’s
station lies principally in the fact that
it 1s the only outlet in New York which
permits an agency to have final say over
all phases of production. Best example
of this, trade points out, is the declsion
made by Ruthrauff & Ryan not to take
the last two shows which it was sup-
posed to alr over CBS’s WCBW. Original
deal between R&R and CBS was for two
test programs and two additional ones
if the tests were successful. However,
the agency decided in November to cut
out its tele for the remainder of 1945.
Now R&R, which has been the most ac-
tive blg agency in video (it’s tele chief,
Lee Coley produced weekly shows for
Lever Brothers over WABD for a year
and a half) has hopped back to DuMont.

Probably the most ambitious program
which will’ bow in on DuMont next
month is the series. which William Esty’s
tele chief Al Foster has lined up for
Super Suds. It will be a set of blackout
skits similar to the ones which he pro-
duced on WABD before it went off the
air last fall, but added will be commer-
cial and entertainment film produced
by the agency’s film department. Length
of the pix will vary but none will run
more than 10 minutes.

Station, incidentally, will provide pub-
licity-promotion and  research for cli-
ents. Former will be handled by ad
manager Milt- Alexander and later by
sales topper Phil Furman.

More Laws on Video Due;

Senator Wheeler Working’Em

WASHING'J__."ON, Feb. 16. — Another
burst of legislation to guard against

“monopoly in radio, with special atten-

tion assigned to the vast new television
industry, is in the offing in Congress.
Sen. Burton K. Wheeler (D., Mont.), is
stirring behind the move. The fiery sen-
ator tipped his hand last week in ac-
knowledging that video was just about
ready to come into.its own,

Politically Ready?
~ Wheeler, like a lot of other Congress-
men who witnessed the demonstration
of the first of a. .regularly scheduled
series of video transmissions by coaxial
cable between = Washington and New
York, is greatly impressed by the possi-
bilities of television. The demonstration
was so impressive to Congressmen: that
they believe television is ready to take
its place in politics- and every other
phase of American life—and. they also
believe that legislative strings ought to
be tightened. -For example, Wheeler
sald: “Television can be one of the
greatest mediums for gbod or one of the
greatest mediums for evil for the people
of the United States.” He added: “I
think it can be a great good if it is
properly used, and it is.up to the Con-
gress of the United States to see that
there 15 no monopoly in television and
that 1t is used for the benefit of the
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Form Not Set

Wheeler indicated that he was deliber-~
ating on the problem and has not quite
decided. just what form the new legisla-
tion will take, but the proposal-—or pro-
posals—will seek drastic revision of the
Communications -Act of 1934, Wheeler
was among three Congressional leaders
who participated in a. telecast with out-
going FCC Chairman Paul A. Porter on
the Capitol steps in connection with the
Lincoln Day memorial transmission to
New York.

Truman Tele Appearance?

Promise that President Truman’s next
appearance before a joint session of Con-
gress will be telecast was renewed by
Sen. Wallace White (R., Me.) who was
among the trio of Congressmen in ‘the
television broadcast. White predicted
that television will play a powerful role
in American politics, as 1t will satisfy
the desire of the voter to see as well as
hear his candidate without leaving his
own living room: “The people,” saild
White, “like to see their public men in
action. ‘They like to give their candi-
dates what the boys call “the onteover’.”

Chairman Clarence F. Lea (D.; Calif.),
of the House Interstate and ‘Foreign
Commerce Committee, was even more
enthusiastic. -He predicted that televi-
slon would be brought into Congress,
but it looks as tho Lea’s optimism'is not
shared by a majority In both . houses,
Sentiment still prevalls against setting
up regular radio broadcast or television
facilities in the chambers.

Preem Impact Okay
Last week’s television demonstratisn
had an important impact, however, on
the lawmakers, as ‘well as others who
witnessed 1it, and Porter’s forecast of
86,000,000 000 in capital expenditures and
consumer goods in connection with video

and FM expansion in the next few years -

raised no eyebrows among the legislators.
Meanwhile, FCC is about set to come out
with its decision on successful applicants
for District of Columbia’s four channels.
Six applicants -are ‘competing for the
channels. .

Balaban & Katz

Reviewed Wednesday (13), 8:18-
8:45 p.m. Style—OQuiz, Sustaining over
WCBW (CBS), New York.

CBS delivered a load of ‘talent plus a
load of bralns, but no show this evening,
It’s almost beyond imagination just how
bad a2 combination Gypsy Rose Lee, S. J.
Perelman and Tex McCrary, with emsee-
ship by Bennett Cerf, can be.

The basic idea had nothing new. A
group of people sit around and answer
some questions, some visual and some
Just questions. If the people are terrific
the questions are not so impertant. If
the people are, as they were during this
quiz, telegenically zero (except McCrary),
and if they act as tho they are frying on
a griddle, the questions have to be
slightly out of this world to hold inter-
est. They weren’t.

Ben Finer, who produced the show,
trotted out the put-the-marbles-in-
the-pie-pan-which-you-balance-on-your-
head routine again for the umpteenth
time, and as the performers weren't
funny, the gag laid its usual egg. Other
posers, just as floppy, were identifying a
card game by a top hand, tell parts of
a sailboat model, tab a couple of long-
hair tunes, etc.

Cameramen, Howard Hayes and Ralph
Warren, seemed obsessed by the hazy
show and managed to keep at least half
of the ‘“performers” out of focus more
than half the time. Lota Bonner, who
kept the score, was as deadly as the rest
of the camera subjects.

Even the little kiddies who *“adore”
television went to bed pedcefully while
this was being scanned.

Tales by Hoff

Reviewed Friday (16), 8:30-8:45
p.m. Style—Bedtime stories. Sustaining
over WCBW (CBS), New York.

Sid Hoff has uncovered an easy way
of making his art develop and supple-
ment, as well as illustrate, his tale spin-
ning. That’s not easy. Most sketch
artists find themselves illustrating what
they’ve already told their audlence. Hoff
makes his paper and charcoal tell the
simple storles that he has devised, lifted
or stolen. The story of two snowbabies
who are adopted by a couple who have
no children of iheir own, only to melt
when the sun’s rays hit them in spring,
was fun as was the solution—the couple
moving to the North Pole and an igloo
when they find two snowbabies the fol-
lowing year.

The fingers of Hoff moved rapidly, the
tonsils slowly and the two youngsters
dressed for bed, for whom the tale was
told, spoke up at the right moments
(apparently ad 1ib). They even sang,
sans accompaniment, Let It Snow! Let It
Snow! Let It Snow!

Cledge Roberts handled the scanning
effectively, without trickery—and that
was well. There are times when pro-
grams should use all of the visual me-
diums flexibility and times when the
production should be left in the hands
of the talent. Roberts wisely did the
latter changing from camera one to two
only when the change was logleally from
Hoff and the youngsters to the drawing
board.

This was the first sketch scanning that
was worth the price of admission.

Lincoln Day Ceremonies

Reviewed Tuesday (12), 12-12:30
p.m. Style—Special events. Sustaining
over WNBT ' (NBC, WABD, DuMont).
Skedded over WCBW (CBS), New York,
but not aired. (Relayed also to WRGB,
General Electric, Schenectady.)

The AT&T coaxial cable from D. C. to
New York received its baptismal with a
boring scanning from the nation's Capl-
tol. The entire presentation might well
have been tabbed “No Show,” because
that's exactly what came forth from the
kinescopes and NBC's projection tube re-
ceiver.

The novelty character—and everyone
was doubly amused that AFM Prexy
Petrillo ‘“‘permitted” the Marine Band
to ‘be heard on video—held the viewing
crowd’s interest—but it won’t a second
time, Newsreels have to be edited and
narrated. The footage that comes forth
from the average camera coverage of an

(See LINCOLN DAY on page 16)

Reviewed Thursday (14), 7:45 to
8:45 p.m. Style—News, educational,
variety. Sustaining and commercial on
WEBKB, Chicago.

WEKBK tonight pulled of a good stunt
that won it a lot of publicity and could
have been top video if it had been pro-
duced right. 8Stunt was that of picking a
“Miss Television of 1846" as part of a
fashion physody promotion now being
conducted by The Chicago Daily News.
Picking of the winner and parading of
the gals were done during tonight's tele-
caster. Naturally The News carried plenty
on the WBKB stunt, but the job would
have been a complete success for the sta-
tion if more attention had been given to
production.

One mistake in promotion was that of
not having the judges, Bill Eddy, WBKB
director; Victor Borge; John Golde, MGM
talent scout, and Nate Platt, production
chief at the Chicago Theater, appear as
part of the show. We belleve that a few
shiots of the judges, and their reactions
to gals parading around in bathing suits
would have added plenty. It is a8 cer-
tainty that Borge, always a comedian,
could have provided plenty of laughs, just
as he did in the office wherein the judges
were grouped around a video receiver try-
ing to make their decisions.

There were other production mistakes,
such as not rehearsing the gals to prevent
possibility of any of them walking off the
stage in the wrong direction, as did hap-
pen, not showing the gals long enough
and having announcer Charles Lyon tell
the winner’s name {n n sem!-whisper that
was audible to the audience. In fact,
gimmick of having Lyon start talking
about a fishing trip in the North woods
while shots of the in-wooded settings
were telecast, turned out to be quite
corny.

Altho WBKB cheated its audience on
the bathing beauty contest, it more than
made up for that by doing a top, but
simple, Job by presenting representatives
of Chi's School of the Art Institute in a
demonstration of the fine points of cera-
mics (pottery making to us). Actual
demonstration in specific steps taken tn
various types of pottery and chinaware
making was given. As a lucid bit of edu-
cation, this part of tonight’s program was
tops and demonstrated again the power
television will have as an education me-
dium. Another part of the show that
taught and had plenty of interest—for
the fem portion of the audience, anyway—
was a halr styling demonstration by Pa-
tricia Fitzagerald's Patriclan School of
Beauty and Social Behavior. Miss Fitg-
gerald, responsible to a great extent for
many of the programs RCA put on dur-
ing the World’'s Falr fn New York. had a
top video presence and ad libbed her
lines with ability found most of the
time only in video performers as experi-
enced in the medium as she is.

Katherine Dunham and
Company

Reviewed Friday (15), 8:50 to 9:15
p.m. Style—Dance revue. Sustaining over
WCBW (CBS), New York.

Check this scanning as terrific. Paul
Belanger, who knows the heel-and-toe
stuff{ (his frau is a top dancer) and
WHM went sour with Valerie Bettis (The
Billboard, February 16), caught the spirit,
the rhythm and the vitality of K. Dun-
ham and her singers and dancers, Even
the settings were conceived so that Grey
scale was kept in mind at all times . . .
and that isn’t easy since Negro coloring
i8 tough scanning against any back-
ground.

Some of the blendings of two camera
shots were nothing short of piectorial
masterpieces, while on the other hand
there were a few shots where the No, 2
camera was kept so faint as to smudge
the plc rather than help it. Belanger
eflectively avolded chasing the dancers
around with the cameras and instead
permitted them to dance out of frame
frequently. which was as effective as hav-
ing dancers work in and out of the wings
in the live presentations of good dancing.

Sound, too, was nicely handled—never
too loud nor too faint. when rhythm
was supposed to give that spinal thrill it
did. When the dancing was supposed to
quiver the cord, it did. Recorded vojce
of Dunham enabled the star to narrate
(See Katherine Dunham on page 1§)
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Zenith Makes
Receivers for

Color Only

MecDonald Blasts Video, Now

CHICAGO, Feb. 16—~Commander
Eugene F. McDonald Jr.,, president,
Zenith Radio Corporation, who has long
been moted for his opposition to black
and white television in the lower fre-
quencies, this week came out with an-
other blast at that part of the industry
which wants to go ahead with video In
the channels recently assigned by the
FCC. In so doing, McDonald strongly
backed the CBS color process and re-
opened the old fight between the “black
and white video now” and the *“perfec-
tionist, color tele at a future date” pro-
ponents.

McDonald issued a statement saying
“no television receivers should be sold
to. the public for operation in the 50
mec. band (approximately where the new
FCC tele assignment begin.)

High Definition Color

Explaining the reasons for his stand
McDonald said, “I think that there is
no question that the great future of
television lies in high definition on the
higher frequencies in color. I have a
number of reasons for saying this. The
advertisers of the country have been
willing to pay a premium to purchase
color in their advertising. In the movies
a mediocre picture in color will oftimes
pack a theater whereas a picture in
black and white must be good to achieve
the same relative box office success.

CKICAGO, Feb, 16.—~With E, F, McDonald
Jr., prexy of Zenith Radio Corporatien, going
on the record this week with an endorsement
of the CBS position in re color video, some
in the trade are wondering whether this
presages a closer relationship between the
network and the manufacturer. As these
sages see it, the Zenith position in the past,
where video and FM are concerned, has more
often than not been in the same corner with
CBS.

Likewise, as they see it, each would logically
implement the other without adversely affect-
ing income.. So they say it is not inconcelv-
able for Zenith and CBS 1o effect a financial
get-together and perhaps in the near future.

In this way both would get, at least so rea-
son the sideliners, a better competitive whack
at RCA., In this way, CBS, now way ahead
with its color video, would benefit in its till
as well as with good will. In this way also a
couple of smart operators would get together
without stepping on each other’s toes. Right
now both sides say it isn't so but shrewd
trade men, who've been right too often in the
past—are watching and waiting.

Also, if the film companies could pro-
duce color film for all types of cameras
at a price as low as black and white, I
feel that there would be little or no
more black and white sold. Kodachrom.
1Bmm. color film for amateur moving
picture cameras, altho higher in price,
now outsells black and white three to
one—the public wants color.

“In a cqlor television receiver the pub-
lic can enjoy color without additional
cost after the original purchase of & re-
celver.”

Zenith Nixes B&W Sets

In an interview with a representa{;ive
of The Billboard McDonald further
elaborated on his stand. He explained
Zenith was so sold on color video it
would never make any black and white
receivers. He stated that the company
would make only color receivers and ex-
pected to have them on the market
within a year. Whether or not there
would be enough color transmitting sta-
tions in operation by that time to war-
rant the public’s buying the receivers
was something he could not say, na-
turally, and something that is strictly
in the laps of the FCC gods.

McDonald also told The Billboard that
he expected to be on the air here with
an experimental color transmitter in the
ultra high frequencies around 450 me.
within the next four months. He will
use CBS’s mechanical color process and
has worked out a patent agreement with
the net for that purpose. As was pointed
out in The Billboard a few weeks ago.
Zenith will make its own color transmit-
ter and will construct about. 50 sets
that will be loaned to engineering ex-
perts during the time the company

TELEVISION-RADIO

Walt,ham Bulova
On DuMont WABD

NEW YORK, Feb. 16.—Waltham Watch
Company, thru its ad-agency, N, W.
Ayer, has contracted for the purchase
of five time signals a week at 9 p.n,
on DuMont’s station here, WABD. Sig-
nals will be 30 seconds long. Contract
is skedded to begin when DuMont re-
turns to the alr following its channel
shift and the erection of new studios
in the John Wanamaker store in New
York.

Chi Video Station
Within 18 Months
On ABC Agenda

CHICAGO, Feb. 16~—Paul  Mowrey,
American Broadcasting Company’s tele-
vision director, last week threw his hat
into the Chi video ring by announcing
that one of the top plans on his agenda
is a television station in Chi at the
earliest possible date. Mowrey could not
give the exact date ABC would have a.Chi
video station because operation here will
only take Pplace after the FCC has
granted the local video license for which
the net has applied. As nobody knows
when the FCC can get around to process-
ing all its video applications, the starting
date could not be set as definite, and
Mowrey could only say that ABC should
have its own station here not later than
18 months from now.

Mowrey plans at the beginning of
the ABC video station operation here
to program primarily in special events
remotes an occasional program from
one of the ABC studios and accent on a
new type of video programing (new here,
that is), the picking up of remote dra-
matic programs from the houses of vari-
ous amateur theatrical groups such as the
Jack and Jill Players and the legit
groups at universities.

28 Hours Weekly

Mowrey expects to be able to program,
even at the beginning of his operation,
the 28 hours weekly that the PCC wants
telecasters to air by June 1, 1946,

Mowrey is,already starting to line up
agreements with the drama groups and
special events originating places, such
as indoor and outdoor sports arenas.

For his drama pick-up Mowrey plans
to use three orthicon cameras—one for
close-ups, one for middle shots and’one
for distant shots. This, he reasons, will
enable the video audience to see plays
in a manner that could be duplicated
only if they bought three seats—one up
front, one half way and one at the back
of the house.

Chi Shows To Be Telecast

Some of the ABC’s present Chi-orig-
inated radio shows will also be used for
the net’s video program content here.
Mowrey will not telecast these at the
same time they are broadcast over AM,
but he intents to create special video
adaptations, using radio personalities
and program formats. Breakfast Club
and Quiz Kids were among the shows he
‘mentioned as being especially adaptable
for video.

There is a possibility that ABC might
get into the video picture here even be-
fore it can get its own station, Mowrey
said, if he is able to work out arrange-
ments to have some ABC-produced shows
telecast on either of the two video sta=
tions now in operation here.

Formation of an ABC video staff here,
Mowrey also said, would be done by hav-
ing a few of the net’s New York video
experts come here for a few months to
train the net’s present AM staff in the

‘'why’s and wherefore’s of television pro-

duction.

transmits color on its experimental li-
cense station.

In a surprising hedging move, one un-
doubtedly designed for present license
retention purposes, Zenith will also con-
tinue to transmit black and white on its
new channéeél (see The Billboard, Febru-
ary 16) in the lower frequencies that
McDonald objected to so vehemently.

Matty Brescia has joined NBC's Mid-
west Division’s flack department as night
editor. Brescia was voted No., 1 army
sports writer of 1944 in a nationwide
contest. At the same time, Carl Simon-
son, formerly with NBC flack depart-
ment, moves to WBBM, CBS flack staff.
and sister, this was swell.

Stem Producers
Unimpressed by
Video Tryouts

NEW VYORK, Feb. 16.—Deal between
NBC’s John Royal and Dramatists Guild
allowing mnet to televise unproduced.
full-length plays for the payment of
$1,000 to scripter is unimportant to Stem
legit. Five out of six Broadway produc-
ers, when quizzed by The Billboard
about the value of a tele preview to
them, said tryout is strictly for those
dramatists who can’t get an option and
want to improve their scripts by seeing
them performed.

It was felt in the trade that this video
tryout would obviate the mnecessity of
going on the road with a show thus
saving producers plenty of jack. Nothing
could be farther from the triith, accord-
ing to Lee ‘Sabinson, producer of Home
of the Brave, who said audience reaction

‘as show hits different towns is a big

factor in whipping it into shape. “A
producer must watch audiences to find
out what’s wrong and right with his
script,” he pointed out.

Sabinson Sans Telecast

Sabinson, claiming he would never
allow a play of his under option to be
tried out in Guild deal, sald: “Tele is a
different medium from theater. The
audience doesn’t see the same show.
Space is much more limited. I hope
I'm not being an egotist when I say that
I must have full supervision over any
production of a script I own. I like to
pass on the director and the actors,
which I couldn’t do under this arrange-
ment.”

Brock Pemberton echoed Sabinson’s
sentiments. “There would be no audi-
ence reaction and so your tryout would
be valueless. Readings would serve the
same purpose to. a producer as these
showings. Altho a manager would be
able to judge a play better than in
meanuscript form you’d lose your malin
audience. Only the crix would be left
and you wouldn’t get constructive criti
cism from them.” .

Bloomgarten Sees Loss

It was pointed out by Kermit Bloom-
garten that a video showing of play
would dissipate the value of the script.
“A producer would get limited returns
from this kind of production,” he said.
“It’s like giving your play a  summer
stock tryout. Who knows what kind of
a cast or director will do the show?”

Victor Samrock, biz manager of Play-
rights Company, went for the idea. “I'm
in favor of trying it. It’s an experinient.
At least the producer can get a chance
to hear and see his play,” he said.

Hopkins, Leventhal Nix
Both Arthur Hopkins and Jules Levens-
thal nixed the proposition. *“The essen-
tial qualities of a play are lost,” he
stated, “What more could a producer
learn from such a showing than before?”
‘Leventhal brought out the fact that
little of the biz in show would be seen,
camera would focus only on spots and
the acting techniques are different from
the stage. He thought a  production

would be of no use to a manager.

DUnion Aection Seen

Even if deal proves of no value to
Stem it has succeeded in needling the
unions. into action on tele. Walter
Greaza, head of Equity’s Tele Commit~
tee, said that the union would be certain
to act on this new development even
tho he wasn’t. certain what the action
might be. It should be remembered that
Equity is the one union in Four A’s that
is in favor of immediate union rates for
video. NBC-DG deal may line up other
orgs in Four A’s behind Equity.

Execs at AFRA were inclined to mini-
mize the. ‘value .of seg but sald they
were certain that NBC would have to
pay rehearsal fees for a show of this
type even if rates had to be established
for this program alone.. Since it is
planned to rehearse for three weeks it is
evident that fees would amount to a
tidy sum.

Dramatists’ Guild views the arrange-
ment gs applyihg to tyro scripters and
running for a year while tele still has
its ‘narrow audience. When medium
starts to expand guild will take appro-
priate action.

Review of first full-length original

‘Broadcasters Piich
For 40 Mikers at
Atom Bomb Exp.

- Kate Smith last year.

Television Play appears on Page 47

WASHINGTON, Feb, 16.— Ofi-the-
record meeting of army and navy brass
in charge of allotting radio coverage for
the atom bomb experiment slated  for
May with representatives of webs and
indies held here recently points to the
possibility that radio, both net and indie,
can expect to get about 40 mikers for
on-the-spot reporting of the event.
Rumored figure set by the navy gold
braid for all news media is 140, of
which nets will ask, tho they might not
get, at least seven reps each.

Nets, by pick from hat, have appointed
Fox Case, of WTOP, Washington, to
present'its case to the mavy brass. In-.
dies have NAB in their corner, and
trade insiders believe, will get a fair
shake from the mnavy in any hoock-up
which might be arranged for the event.
Argument is based on the fact that the
atom bomb experiment ranks with D-Day
in Europe and a presidential speech in
news value and international gsignifi-
cance, and the navy, anxious to co-
operate with all branches of the radio
industry, will undoubtedly follow the
precedents established on previous oc-
casions.

Harvey Stone Cuts Audition
Disk Again; Y&R Woos Gulf

NEW YORK, Feb. 16.—Young & Rubi-
cam doing retakes on its audish platter
of G.I. comic Harvey Stone. Program
uses Oscar Bradley ork, Pat Marshall for
vocals, Ward Wilson for straight, and
Dan Sgymour as spieler. Hal Kantor did
writing and Ed Downes handled the
watch.

Stone, out of the Detroit niteries, has
been a hot item since his guest shot on
Now, tho still in
uniform, his routine taking off the G.I.—
jJust as Johnny Burke was the perennial
doughboy of World War I-—is still hot. _

Y & R want to play the platter for
Gulf. Show probably will be plugged as
a summer replacement.

LINCOLN DAY

(Continued from page 15)
event like Gen. Dwight D. Eisenhower’s
placing the Presidential wreath at the
foot.of the Lincoln Memorial statue of
Honest' Abe, would have been cut to
about one minute. It was very obvious
that this should have been done as the
viewers watched the General of the Army,

Dwight D., go back and repeat his wreath.

placing for a couple of newsreel men,

The switch to the D. C. studio (Du-
mont’s W3XWT) for the explanation of
how the program was being brought to
the audience was excellent considering
how it proved that a switch from web to
local can be done just as rapidly as a
switch on sound broadcasting—irom wepb
to local. In New York the switch was
done from the web to the New York NBC
studio and it was smooth (except for a
moment during which the synch gen-
erator apparently went sour).

Web work was just as smooth as tho
the scanning was being handled locally.
It was indeed a momentous occasion. It
is to be regretted that what God had
wrought were scannings that should have
been left on the cutting room floor—or
whatever can be tabbed as the  video
equivalent.

KATHERINE DUNHAM

(Continued from page 15)
and at the same time appear in her own
dance tale.

It was a shame but Miss Dunham
seemed to be the only amateurish mem-
ber of the cast. Her white dress was in
the best church social tradition and even
her dancing seemed to be in the “visitor”
tradition, rather than part of the voodoo
tale she was supposed to be dancing.

Dunharh troupe can come back to the
mike every Friday night as far as enter-
tainment is concerned. Of course, if
the viewer doesn’t -like primitive emo-
tions, Dunham is hard to take. But hard

to take or easy, CBS must be credited

with bringing more colorful entertain-
ment to the air via this presentation
that it brought, thru color, in its current
Pigment pitch to the trade and consumer
press.

Giveh genius, credit Paul Belanger with
knowing how to scan it—with plenty of
telesavy the James McNaughton sets de-
serve a brow to floor bow too. Brother
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TAG MCA “ORK MONOPOLY”

©
Agency, Also Smacked With
“Restraint,” Will Appeal
Finley awarded 5515G p‘l%s costs—may sue for more

but trade considers dough insignificant when stacked
up against possible industry-wide repercussions
Rt

By Harold Jovien

HOLLYWOOD, Feb. 16. — After two
days of deliberation, a jury of 11, ruling
in Larry Finley’s three and one -third
million dollars anti-trust suit against
MCA, handed down a decision in
favor of Finley on the counts of
conspiracy to restrain trade and operat-
ing a dance band monopoly and awarded
damages amounting to $55,500 to Finley.
In addition, MCA will have to pay court
costs and reasonable attorney fees which
will be fixed by Judge Paul J. McCor-
mick, who presided. '

It's understood the figure covers dams-
ages only for the period between Febru-
ary 3, 1945, swwhen Finley begarr operating
Mission Beach Ballroom, San Diego,
Calif., (spot which figured in case since
Finley claimed financial loss because he
was unable to obtain name bands from
MCA due to their first refusal arrang-
ment with the competihg Pacific square
ballroom) and March 20, 1945, when
Finley officially started his anti-trust
sult. Possibility that Finley will take
further action to recover damages cover=
ing the time from March 20, 1945, to the
present now that he has won his point
in Federal Court.

Stein Says He’ll Appeal

Jules Stein, prexy of Music Corpora-
tion of America, following the verdict of
the jury told The Billboard that *“The
Jury, by its decision, has in effect cen-
sored -the efforts of our company in be-
half of our clients in seeking the best
Dlaces of employment for the maximum
wages consistent with the furtherance
of the artists’ careers. San Diego situa-
{ion, out of which this lawsuit arose, oc-
curred only because of our efforts in
behalf of our clients. Therefore, we will
prosecute and appeal from the judgment
and are convinced that the higher courts
will vindicate and sanction our policy

Fleabite Suit

NEW YORK, Feb. 16—-With
trade knocked ga-ga by Larry
Finley’s successful suit against
MCA, a fleabite lawsuit for $3,000
against General Artists’ Corpora-
tion in City Court here contains
some of the elements of a last
straw, and deserves watching.

More than a month ago one
Edward Dissentaner and a group
called “Youth’s Monument to the
Future” filed suit against GAC,
Howard Sinnott and Nat Lazerow
for alleged damages incurred
when XKing Cole Trio nixed an
October Bronx one-night booking.
According to the agency, episode
was a routine affair, with Cole
preferring not .to accept work on
the particular date, and with the
youth group’s deposit being re-
turned a matter of hours after it
arrived at GAC. Cole signed no
contract.

Since acts and bands. reverse
bookers’ okays on dates every day
in the week, the lawsuit came as
a surprise and was interpreted by
trade as being born of the show-
biz inexperience of the plaintiff.
GAC entered a motion to dismiss
the suit.

A month has passed and the
court has not yet rendered its de- -
cision on the motion to dismiss.
While this in no way shapes up as

. & Finely style affair, insiders
shudder in contemplation of what
would happen in the trade if
bookers were suddenly held le-
gally responsible every time a
band turned down a job offered
thru an agency\.

of representing our artists and cllents
to the best of our ability.”

May Ask Consent Decree

Charges against Stein personally were
dropped in the suit due to lack of evi-
dence with the charges remaining leveled
at MCA, a Delaware corporation, and
Larry Barnett and Eames Bishop, of
MCA’s Coast band department. A con-
sent decree from the government may be
asked eventually by MCA to clarify book-
ings and operations in the band biz.

The motion for a new trial that Stein
referred to in his statement is expected
to be entered soon by MCA'’s legal heads.
Understood this is the first case that
Frank Doherty, attorney for MCA, ever
lost in a Pederal Court. A new trial
would probably mean that Finley’s award
of $55,500 will be held up with MCA
instructed to post a bond double the
damages.

Trade Repercussions Loom

Authorities in the trade believe that
the amount of money awarded Finley is
minor compared to the effect and reper-
cussions on the entire industry that
MCA’s defeat in this case may bring
about. MCA is figured to do as much
band booking as all the rest of the im-
portant agencies put together, having
practically laid the foundation and been

(See MCA TAGGED on page 20)

Symph in Civvies

TORONTO, Feb. 16. — Thirty
members of the Minneapolis
Symphony ork had to play in
their street clothes in a concert
here when their dress suits got
lost in transit and failed to ar-
rive Iin time for the concert. The
clothing disappeared from a
truck while orchestra luggage
was, being moved in Cleveland.

James - Newman
“Love Me” Goes

To Edwin Morris

NEW YORK, Feb. 16.—Edwin H. Morris
here has grabbed Do You Love Me, pen-
ned by Orkster Harry James in collabora-
tion with Lionel Newman, and pub will

‘push the tune as soon as it finishes work

on current Don’t You Remember Me.
Why James didn’'t give the tune to

his own pub affillate here, Music Makers,
hasn’t been ascertained, but some trades-
men are guessing that maestro figured
Charlie Lang’s firm¥ would be too busy
with its English importation, I'm in Love
With Two Sweethearis, Muddling up this
theory, however, is the fact that Morris
pub itself will be extra busy with a
Sammy Cahn-Julie Styne song, Where
Did You Learn To Love? already in the
books-—~recordings set, etc.—and still an-
other tune, 4s If I Didn't Have Enough
on My Mind, now being readied for ex-
ploitation.

AT €4
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Music Men Flock to Juke Operaters “Meet”
in The Billboard Amusement Machines Department

Those band leaders, music publishers and record companies whose
advertisements pack the pages of this department each week have all
gone to the amusement machine industry’s convention-in-print, which
appears in the Amusement Machine Section of this issue.
in-print was inaugurated by The Billboard during the first year of war,
when the coin machine industry decided to forego its annual conven~
Music readers are invited to drop back into the C-I-P for the
music popularity charts, more music news and advertisements.

N-IN-PRINT

Convention-

NEW YORK, Feb. 16. — Hocus-pocus
surrounding reported huddles between
Musicraft diskery and Cross Courtney, of
William Morris Agency, has been sifted

out by usually reliable informants here.
to mean just one thing: that the Duke

Ellington band, handled by Courtney,
will part with RCA-Victor before end of
year and take up with the indie wax
house.

Earlier reports that Courtney was dick-
ering with Musicraft for his own serv-
ices as an executive were discounted
both by insiders at Willlam Morris and
Musicraft itself. Irving Felt, prexy of
Jefferson-Travis Corporation, which con-
trols Musicraft, flatly stated that *“No
position whatsoever had been offered to
Courtney.” Asked if it was true that he
had been negotiating with Courtney for
the Ellington band, ¥Felt replied, *“IL
would rather not comment on that.”

Hot on Duke Trail

That Musicraft is after Ellington has
been known along record row for quite

some time, but definite pact talk has

been held up first by all-out efforts on
diskery’s part to land Artie Shaw band
(Shaw finally was corralled last ‘week)
and then by fact that RCA-Victor still
holds contract " with Ellington which
doesn’t expire until November of this
year..

i
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usicraft

Courtney himself refuses to talk about
any purported deals with Musicraft but
friends at William Morris have expressed
wonder about his goings-on with the
wax plant. With Courtney making fre-
quent treks down to Jefferson-Travis
offices, some of them still think that
Courtney might be included in a package
deal with Ellington.

Drawing Up Contract

Best info is that Ellington will defi-
nitely end up as a Musicraft ace and
that Courtney will not go with the firm
until they grow to the point where they
can make the price right. TUnderstood
that lawyers have already drawn wup
papers binding Eilington deal, altho
these will not become effective wuntil
Victor pact runs out.

Victor doesn’t know anything about
Ellington’s new dickerings, according to
James W. Murray, RCA-Victor record
chief, who admits he’s read about the
Courtney huddlings but so far has re-
celved no official word, he says, about
maestro’s desire to quit Victor in No-
vember.

Deals With Thrushes

Meanwhile, Musicraft’s talent activi-
ties were raising a stir in other direc-
tions, one at the expense of two rival
disk firms. TUnderstood that these two,

beal Sizzles

Butch Is Way
Ahead of AFM
And Petrillo

Anti-Cans 25 Years Ago

NEW YORK, Feb. 16. — Butch La
Guardia, this town’'s ex-mayor and now
ABC radio commentator, columnist and
after-dinner speaker, apparently was way
ahead of American Federation of Mu-
sicians’ prexy, James C. Petrillo. La
Guardia told 1,600 pecople assembled at
the Hotel Commodore to honor Jacob
Rosenberg, prexy of AFM Local 802, on

NEW YORK, Feb. 16.—LaGuardia’s praise
of James C. Petrillo as « protector of the mus-
sician and his implication that Joseph N.
Weber, former AFM prexy, was net awwre of
the thieat of canned musie, irked many old-
timers at the Rosenberg clambake,

Weber is generally credited with developing
the federation to a major unit within the AFL.,

Additionally, AFM under Weber sank about
one and one-half millions in an unsuecessful
battle against the onrush of mechanization.

Batch’'s words were: “Twenty-five years ago
I suggested protection frem canned musie, but
Weber couldn’t sce it.”

LaGuardia, tracing the history of muviciaps
in New York, added: “I think people now
realize musicians must eatl.” Coucluded his
talk with the warning that “veu’il find stn-
dent musicians all over the place”—replacing
professional musicians—if vigilance is relaxed,

Harry J. Steeper, assistant to James
Petrillo, AFM prexy, spoke in the absence of
the federation boss—Petrilio being in a Chi-
cago hospital for a physical checkup. Steeper
said Petrillo’s prepared speech for the assem-
blage pertained to the Lea Bill. now beinrs
supported in Congress by anti-AFM interests
‘“‘Petrillo,” said Steeper, ‘“‘says there's more
democracy in the AFM in ene minute than in
:, li’t’etlme of seme Congresmen in Washing-
on,

LaGuardia Has a Boss

Rasenberg clambake was widely attended by
radio execs, and among the speakers from this
field were Mark Woods, of American Broad-
easting Cempany, and Larry Lowman, v.-p.
of Columbia Broadcasting System. Woods,
calling LaGuardia’s speech a great one, re-
marked, “I’m his boss now! But he does what
he wants—and that’s the secope we give all
commentators on ABC. He recalled old battles
with Local 862, but stated he had always
found them fair,

Lowman called Rosenberg a battler with
respect for the other fellow’s peoint of view.

Other gabbers included Edward Johnson,
manager of ihe BMetropolitan Opera, who re-
called early associalions with Rosenberg, and
Arthur Judson. concert manager.

Matthew Woll, American Federation of
Labor vice president, congratulating Rosen-
berg for his work in the labor mevement,
wound up his talk with an attack on the anti-
labor attitude of the daily press.

Soiree was enlivencd by an orchestra of 50
men led by Josef Stopak, and a hatch of talent
including Lucy Monroe, Dorothy Kirsten, Peter
Donald, Maurice Reocco, Ray Bloch and Al
Trace orchestras and others.

Harry Hershfield sparked the proceedings
which were attended by execs from the entire
show bhusiness.

P. 8. . .. Idea for the testimonial belongs
to Carrie Laski, Rosenberg’s longtime personal
secretary.

his fiftieth birthday, that he had first
suggested action against canned music
25 years ago.

The ex-mayor hastened to add. how-
ever, that “great credit is due Petrillo for
having the courage to protect the mu-
sicians,” and pointed out that “so much
had to be done to make up for the years
when musicians were kicked around.”
The Little Flower also tossed in paeans
of praise for Rosenberg, commending his
“able, courageous and clean” leadership.

both indies, had grown all excited about
Jeanne Crain’s singing in 20th Century-
Fox pic State Fair and were burning up
Hollywood wires trying to land her. Mu-
sicraft had already signed Lou Anne Ho-
gan, whose voice was dubbed into the
pic (Crain gal can't sing a lick). Deal
was arranged with Billy Burton, ex-
Jimmy Dorsey manager now steering the
Dick Haymes-Helen Forrest duo; in addi-
tion to Hogan gal, deal calls for recording
the canary in front of a 35-piece 20th-
(See NO COURTNEY on page 20)
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Locations Only Losers in

Mayor’s Shutdown of N. Y.

-~ NEW YOREK, Feb. 16.—Y.ocation ops
were the big band business losers Mon-
day (11) and Tuesday (12) when Mayor
O’'Dwyer shut down the city to stall off
a fuel famine and just as suddenly
changed his mind. In addition to loss
in business it seems they are going to
have to pay their bands whether they
played shut-down night or not. The
bands themselves suffered no more than
the inconvenienge of an unexpected
vacation.

Jack Rosenberg, president, and Willie
Feinberg, secretary of Local 802, made
clear that, the ork vacations were vaca-
tions with pay. Rosenberg told The
Billboard *“the musicians get paid” and
Feinberg cited union rulings to support
the 802 contention that nothing short
of an “act of God” voids a band buyer’s
obligation to fork over.

Of locations surveyed, only one Wwas
on record as disagreeing with the
union — Monte Proser’s Copacabana,
which handed leader Chavez a weekly
paycheck some $175 short of what he
thought he should get. It was ex-
plained to him that he was being
docked for a day and one-third, the
operator figuring he lost that much of
Chavez’s labor thru having been shut-
tered early Monday and having no show
Tuesday.

Scramble for Personnel

Most spots were able to scare their
‘bands together in time to do business
Tuesday, since the announcement of the
ban’s lifting came thru around 5:30
pm. Hal McIntyre (Hotel Commodore)
and Les Brown (Hotel Pennsylvania)
were the only two major leaders who
didn’t work Tuesday night. W. R. Christ-
man. treasurer of the Commodore, was
at fArst inclined to doubt that the hotel
would want to pay McIntyre, claiming
that the leader had been asked to play
Tuesday night and had protested in-
ability to collect his tootlers. However,
Christman said that no policy had been
determined and when The Billboard in-
formed nim of Local 802’s position he

reiterated that the hotel had not made
up its mind what to do about the dough.

Jim McCabe, manager of the Pennsyl-
vania, said that Brown would be paid
because “it’s our fault he didn't play
Tuesday—we had him standing by and
when at 4:30 p.m, it looked as if O'Dwyer
would stand fast, we told Les to send
his boys home.”

Vincent Lopez Gets His
Vincent Lopez, who plays an early
schedule at the Hotel Taft, did not play
Tuesday, but will be paid. Art Mooney,
Hotel Lincoln, worked Tuesday, as did
Guy Lombardo, Hotel Roosevelt. Lom-

bardo was unable to set up until 9 p.m,,

but the hotel says business didn’t suffer
too badly, and there is no thought of
docking leader,

Nat Moss, operator of Club 400, told
The RBillboard that Louis Prima and
band were on hand Tuesday and went
to work on schedule when the good word
was given. Biz not too extra however.

New Yorker Won’t Dock

Tommy Tucker and Ork showed up
for work at Hotel New Yorker, and
entertainment director Carl Snyder’s
office, but the ice-show performers
didn’t appear. Likewise, Peter Kent’s
small band, which plays the spot’s Man-
hattan Room, didn’t show. Won't be
docked, however. ’

Hotel Lexington, with Johnny Pine-
apple and Hawaiian Show, went on per
usual, with no mishaps.

Apollo Theater and Savoy Ballroom,
Harlem spots, had narrow squeaks Tues-
day when Lucky Millinder and Erskine
Hawkins, respective attractions, 'were
forced to meld musicians to make a
single ork and double between theater
and hoofery.

Anson Weeks, a top frontman before
an auto accident five years ‘back, has
returned to the stand in front of a
14-piece crew. Ork, booked by Frederick
Bros,, »is in the Midwest after stint
along West Coast resort spots.

%

Why Pubs Wake Up Screaming;
Whitney or Not Whitney Is ?

NEW YORK, Feb. 16.—A determined
woman clalming to be songwriter Joan
Whitney flung her weight all over Broad-
way this week, providing a stiff pain for
(1) Bob Coleman, Daily Mirror drama ‘ed
(2; Ben Gross, Daily News radio ed (3)
Santly-Joy (4) ASCAP (5) penner Whit-
ney.

All started when Coleman ran a squib
about Joan Whitney and Alex Kramer
co-writers of Candy, -High on a: Windy
Hill and Money Is the Root of All Evil
planning a Broadway show., Dame wrote
Coleman, threatening suit if he didn’t
point out that Kramer had not collabbed
on High and Money. Coleman obliged
with = a. retraction, which embarrassed
Kramer, because Kramer had collabbed
on tunes.

Around the same time, Ben Gross
carried an item about Joan Whitney
being a native of Homestead, Pa.—which
is true, The lady who would be the
songwriting gal, threatened Gross with
sult, on the grounds that she had never
been to, Homestead. Gross checked with
the real writing' Whitney.

While all this was going oh, the would-
be writer showed up at Santly-Joy and
demanded royalties. She had to be
ejected. So she went to ASCAP and
pulled the same routine, but left under
her own steam. ASCAP plans to send
out a release identifying the song-writ-
ing . Whitney and explaining the “other”
Whitney.

Alex Kramer says the dame pulled the
same set of stunts about a year ago,
even going so far as to bring .a lawyer
around. After the lawyer noticed ‘that
the female was unable to recognize Mack
David, one of her alleged “collaborators,”
in a roomful of people, he threw up his
hands and quit.

Whitney and Kramer are at a loss as
to what next, They consulted one law-
yer who extracted a crying towel and
askéd them if they’d like to have the
woman’s incarceration on their cons
science., But as things are going, the
penners arg beginning to fear the out-
break of physical violence, It's this type

of thing which makes it almost lmpos-
sible for a newcomer-writer to crash the
alley. Pubs just won’t look at unsoliqited
manuscripts delivered either by mail or
in person.

From Hays
To Eastman

d Enough for FH

Miller Ba

NEW YORK, Feb. 16.—Long-time rela-
tionship between the Charlie Spivak ork
and Don Haynes org was-ferminated, this
week when Spivak placed his personal
management affairs in the hands of
showbiz lawyer Lee Eastman. Eastman,
who includes Arthur M, Chaud interests
among his accounts, will steer Spivak on
his own and not thru the Michaud
office.

Break between Haynes and Spivak was
decided on Monday (11), with Dboth
parties agreeing to part amicably. Haynes
will continue to draw his personal-man-
agement fee until March 6, when Spivak
goes on: a three-week vacation.

Reason for the split is understood to

be that Haynes, with his other commit-
ments to the Glenn Miller band, couldn’t
give Spivak the preferential treatment
desired. Haynes not only p.m.s for the
Glenn Miller outfit, but also acts as
contractor, thereby making considerably
higher percentage dough than he does
from Spivak. :
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CAG Wants More
Pubs To Crack
High School Biz

NEW YORK, Feb. 16. — Composers-
Authors Gulld, seeking to promote use of
contemporary American serious- music
(The BRBillboard, January 5), is readying
campalgn,
designed to attract additional pub atten-
tlon to the market represented by Amer-
ica’s 50,000 high school bands and.or-
chestras. (Pubs like Robbins and Leed
have been making a drive for the biz for
a number of years now, along with old-
line firms llke Fischer, Schirmer, et al.)
CAG claims that the kid bands play al-
most nothing but simplified arrange-
ments of hoaty classics and if more pub-
lishers were to approach the schools with
the right kind of new material, the
money would flow like wine.

Trouble seems to be that some impor-
tant publishers have. had their wings
burned trying to crack the school trade,
and are now shy, But CAG contends
that pubs have suffered losses only be-
cause ‘they didn’t peddle the right ar-
rangements.

. 356G Egg

One pub attended ‘a national music
educators corfab some y:ai: ¢ Il
after hearing the p..k of he na‘nin’s
high school musicians, ran home and
spent $35,000 on fancy scores. The scores
never sold, hecause they were too com-
plicated for rank-and-file kiddies.

Irwin Rowan, CAG secretary, Is now
compiling data on available works of the
membership. Once: collated, the material
will be presented in digestible form to
music buyers—including publishers, in
whose case the effort will be to show
that high-school kids can’t play phil-
harmonic scores; but can and will play
attractive new stuff. That would mean
dough all around. Meanwhile, CAG con-
tinues plans for its nationwide series of
music festivals — showcases for its
product.

[Peo ple’s S@ngs, Inc.
Gurnining for Those

G-a-Week Bosses

NEW YORK, Feb. 16.—New org formed
here is People’s Songs, Ine., which is
publishing a bulletin to establish “a
forum for discussion between - song-
writers, performers, union educational
directors, and people all over the coun-
try who like to sing.,” Outfit’s first bul~
letin contains words and music to tunes
intended for the “people.” One creating
greatest comment in the trade is called,
We Pity Our Bosses Five. Lyrics are as
follows:

We pity our bosses five.

We pity our bosses five.

A thousand a week is all they get
How ean they stay alive?

We pity the boss’s son.
We pity the boss’s soii.
He rides ‘around in a Cadilluc.
The lousy son of @ gun!

Sheet urges that ditty be sung to tune
of Farmer in the Dell, Listed on organ-
lzation page of bulletin as Advisory
Committee are such names as Hy Zaret,
Josh White, Frances Luban, Bob Russell,
Burl Ives and Woody Guthrie. Exec sec-
retary of outfit is listed as Peter Seeger.

Duke Para Date Set |

NEW YORK, Feb. 16.—The zig-zagging
Duke Ellington booking:' for Paramount
Theater here was straightened out this
week when band was set for four weeks
opening May 1 with usual options, Pic
will be Strange .Case of Maitha Tvers,
starring Barbara Stanwyck. . Ellington
was originally slated.to play the current
run, with Miss Susie Slagle’s on screen,
but house decided on Danny Kaye as
stage topper and brought in Bob Chester
to fill the ork slot.

Mercury Hancocks Walton

CHICAGO, Feb. 16. — Jayne Walton,
former Lawrence Welk chirp and recent-
ly doing a single, inked arthree-year pact
with Mercury records here this week
which calls for 12 sides a year. Thrush
cut Lale’hampanecaS, I Fall in Love With
You Every Day, When I Lost You and
Without You for the label as her first
étchings,

BVC-Mills Bros.
Baby Backlog Ache

NEW YORK, Feb. 16.—An eloquent ex-

ample of the current meaning of *back-
log” in disk and publishing businesses
is provided by Don’t Be ¢ Baby, Baby,
Bregman-Vocco~-Conn *tune by Buddy
Kaye and Howard Steiner. B-V-C got the
song more than two' years agd and, took
it to Decca as a potential -Mills Bros.’
vehicle., Decca’s sked for the Brothers
was booked up a year and a half in ad-
vance, so it was no dice.
. Before B-V-C could make overtures in
other disk directlons it was swamped
with film scores, and the Baby ditty was
pigeon-holed. Meanwhile, Donald Mills,
of the Brethren, decided he liked the
song and began pestering the Kapps.
So what happened? So six moriths ago
they recorded’it at Decca.

When was it released? A handful of
days ago.

Arrangers Pmpping
“Forgotten Man of
usic” Pitcheroo

NEW YORK, Feb. 16.~—American So-
clety of Music Arrangers, all AFM mem-
bers, have launched a campaign which
they hope will enable them to press for
a better ‘financial break from leaders,
‘radio nets, stations or wherever group is
sable to take best hold. Angling thru the

~press with a “forgotten men of music”

pitch, designed to underline arrangers’
musical talent,  outfit wants to muster
sufficient public prestige to make later
demands palatable all around.

Formed on the West Coast three years
ago, ASMA gained a New York foothold
last year, mainly among arrangers of
radlo music. Among its local scorers are
Jeif Alexander, Lyn Murray, Frank Black,
Robert Russell Bennett, Fred Van Eps,
Paul Sterrett, et al., who write for the
Howard Barlows, Andre Kostelanetzes,
Paul Whitemans, etc. The dance ar-
rargers have not yet broken down
ASMA’s doors, but org figures once the-
campaigh hits high gear band writers
will- be attracted by the monetary pos-
sibilities.

Musicians’ union is understood to look
favorably upon SMA’s general intent,
particularly if the outfit decides to press
for royalties on re-use of arrangements
-originally scored for special occasions.
Meanwhile, ASMA concentrates on or-
ganization, recruiting, and integrating
West and BEast Coast branches.

Signature Signs
Bradley, La Greene

NEW ¥YORK, Feb. 16—3ignature Rec-
ord firm inflated its talent roster this
week by two more artists. Signed Will
Bradley, ex-maestro and trombonist who
shelved podium chores some years back
in favor of radio work, and Marie Greene,
gal vocalist known in disk circles for her
‘Okeh cuttings with the Merrie Men.
Both are expected fto turh out initial
cuttings early next month with Bradley
ticketed to front a studio ork.

Qarle Scores Sloppy Sidemen

AKRON, O., Peb. 16.—Sloppy sidemen
no longer have band leaders over the
barrel, said Frankie Carle here after a
sock four-day stand at the Palace. Carle
recently hired seven former servicemen.

Juke Box
Convention-in-print
In This Issue

Music readers are invited to
drop in at the coin machine in-
dustry’s convention - in - print, a
feature of this issue, in the Coin
Machine Department. More mu-
sic and record news, the music
popularity charts, band leader,
music publisher and record com-
pany advertisements are all part
of the “convention.”

ROBBINS

e

MUSIC CORPORATION
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MCA Tagged ‘Ork Mom)pé]y;’
Agency, Also Smacked With
‘Restraint,” Will Make Appeal

Finley Awarded 554G Plus Costs—May Sue for More

(Continued from page 17)
largely responsible for subsequent build-
ing up of the band biz to its current
stature, and any change in policy or op-
eration of the powerful bocking firm.
due to government action must reflect
on all band biz. Others say Finley’s fa-
vorable decision will lead the way to
innumerable additional lawsuits directed
against MCA based on charges similar to
those filed by Finley in his case. There
is also talk of the effect this case might
have on the government’s action in deal-
ing with block bookings of motion pic-
ture outfits.

Whether or not Finley will immediate-
1y be able to bid for MCA naine bands
for his Mission Beach Ballroom in open
competition to the Pacific Square
dancery remained unanswered during the
short period between the decision and
press time, MCA’s appeal for a new trial
may hold up the matter.

Stein Testimony

Before the jurors came forth with the
verdict, they listened to 11 days of testi-
mony from various music bigwigs, in-
cluding bookers, operators, etc., most of
whom were subpoenaed by Finley, plus
the plaintiff and defendants, as well as
closing remarks from the attorneys and
instructions from Judge McCormick. At-
torneys for MCA rested their case Mon-
day after bringing Jules Stein to the
stand. (It was on this day that one of
the jurors failed to show due to illness
and it was agreed by both sides that
the case would go before a jury of 11
instead of the usual 12.)

The attorney birought out via Stein's
testimony, in attempting to prove that
MCA deals with but a portion of musi-
clans, that out of 140,000 AFM members,
MCA handles four to five thousand.
Stein went on to say that the booking
biz 1s extremely competitive and that
keen competition even exists between
the various offices MICA has thruout the
country. Xe emphatically stated that a
top name band is not necessary to the
financial success of a ballroom and cited
danceries thruout the country as exam-
ples where the amount of biz done was
not real indication of what is actually
made, His illustrations included Merry
Gardens, O’Henry Ballroom and Paradise,
Chicago; Graystone Ballroom, Detroit;
Arcadia, New York; Roseland, Brooklyn;
State, Boston, and El Patio, San Francisco.

Stein denied knowledge of Eames
Bishop reported conversation (previous
testimeny) with Jack Flynn and Ralph
Wonders at William Morris and General
Ariists Corporation, about recalling letters
to Finley guaranteeing him bands if he
suceeded in securing the lease on Mission
Beach and also said that when he signed
first refusal contract for supplying Pa-
cific Square with bands it was to create
employment rather than restrict or re-
strain,

MCA’s Non-Band Aectivities

When Bill Christenson, Finley’s legal
an, took over questioning of Stein, he

forced the issue of MCA’s other interests,
including Movie Corporation of America;

MCA Artists, Ltd.; Management Corpora--

tion, Concert Corporation of America and
an additional Management Corporation
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which was said to deal essentially in real
estate.

Jn reply to questioning, Stein related
that a *“Class A” ballroom definition was
as difficult to give as definition of a
name band. Entering into the matter
was the cost of the building, location,
efficient operation, bands used, special
nights and added that a dearth of name
bands could tremendously hurt spob
dealing only in names, whereas *“Class
A” ballroom using regular flow of bands
continues to operate successfully.

Motion To Strike Testimony

Questioning ceased at this point and
immediately upon resting the case, Har-
old Collins, one of MCA’s battery of at-
torneys, entered a motion to strike tes-
timony and conversation concerning Mis-
sion Beach’s possible damages after
March 20, 1945, on the ground that it
was guesswork. Collins also delivered a
motion to dismiss MCA, Larry Barnett
and Eames Bishop via a directed verdict
since material submitted was so insub-
stantial,

Damages Dates a Question

Judge McCormick in reply stated that
the measure of damages in the case was
a serious question and that a letter from
Hal Howard, of MCA’s band division here,
to Finley offering Jack Teagarden, Bob
Chester and Ted Fiorito for Mission
Beach, ‘'dated February 27, 1945, might
make it necessary to instruct the jury
that no damages were to be allowed after
that date unless the correspondence was
considered continuing conspiracy.

The matter of human service or labor
as a commodity in interstate commerce
was again brought into the case by Col-
lins, and Judge McCormick repeated pre-
viously offered version that the line of
demarcation is very close but he was
concerned. with the economical and not
the philosophical slant.

Motion to strike testimony about Mis-
sion Beach losses was reserved and given
further consideration by Judge McCor-
mick, but he killed the motion for a
directed verdict. The following day he
¢anceled the motion to strike Mission
Beach losses testimony after a specified
date.

Attorney’s Arguments
~ Attorneys for each side then led off
with their arguments to the jury. Phil
Jaffe, of Finley’s legal staff, initiated the
messages to the jurors stating that MCA’s
agreement with Wayne Daillard at Mis-
sion Beach Ballroom and intent to sup-
press access to name bands resulted in
damages and was in violation of the
Sherman Anti-Trust Law.  He rung in
as a measure of monopoly their interests
in real estate and matter of being in pic
and radio field and therefore able to
throw in band as part of packaged deal.
Breaking down MCA's annual volume of
biz to a daily figure, he revealed theilr
handling of $41000 worth of bookings
per day or close to $15,000,000 annuelly.
Stated Stein’s testimony concerned early

- days of biz and it is now big time and

a name band is a commodity, adding
that contrary to ‘opinions that term
“name” was indefinable, it was proved
by .testimony of top figures in the feld,
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BENNY GOODMAN

Swing’s No. 1 Baton-;-
The Licorice Stick

THE King of Swing has been at the top
of the band biz for 12 years and today
he’s more of a fave than ever before. His
top showmanship and elevator glides on
the licorice stick, his doubling in longhair
and jazz, and the constant
plugging . he gets thru
radio, theater p. a:’s and
terrific Columbia disks are
all solid pillars on which
his fame is founded.

Critically speaking, BG
is beyond the rave point,
He's an institution, a
classic whose clarinet toot-
ing and small ensembles
will become legendary. And the men who
have come out of his band, in addition -to
being greats in their own right, always gain
a little luster