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Odd -voiced Stooges on Upswing 
Ops Mop Brows 
At Fone, Subway 
Strike Threats 

NEW YORK, Feb. 23.-Duck fast, 
brother! The blows are coming from all 
sides this week. Right now if all the 
plans, rumors, whispers and bombast be- 
comes fact in the next few weeks, it's 
going to be tough for Main Stem show- 
biz, with innocent ops becoming fall guys 
for tax bites and strikes that are likely 
to eat up that fat wartime till profit. 

Following Mayor William O'Dwyer's 
proposed taxation of $50,000,000 over a 
four-year period (elsewhere in this is- 
sue), come dual strike threats that can 
hurt showbiz plenty. Both closedowns 
are skedded for the very near future. 

Quill Issues Ultimatum 
First is City Councilman Michael J. 

Quill, of the Transport Workers' Union 
of America (CIO), who says that if his 
union, embracing 32,000 Civil Service em- 
ployees, isn't accepted as sole bargaining 
agency for a flat $2 -a -day raise, then a 
walkout is inevitable. This would para- 
lyze all transportation to and from the 
Main Stem and would leave show shops, 
arcades, danceries, niteries and other 
amusement centers virtually without 
payees. Since O'Dwyer's 18 -hour shut- 
down last week cost ops somewhere 
around $3,000,000, figure out what a 
long stoppage of ducat buyers to the 
windows would mean in good, round 
figures. 

Simultaneously, threats are being aired 

Admissions Drew $375,306,000 
To U. S. in '45, Hike of 75 Mil 
WASHINGTON, Feb. 25.-Uncle Sam's 

revenue from tax on admissions to thea- 
ters, cabarets, concerts, etc., soared to 
$375,306,023 in 1945, an increase of $74,- 
790,112 over the previous calendar year's 
receipts from the same source. Treasury 
Department disclosed the figures as Con- 
gress continued to give little hope for 
removal of record -level excises on enter- 
tainment business this year. 

Rise in theater admissions tax receipts 
was reflected in practically all other col- 
lections. For example, 10 per cent tax 
on musical instruments brought $1,365,- 
537 last year as compared with $595,385 
the previous year. Ten per cent bite on 
phonograph records brought $2,347,895 
as compared with $2,003,263. Similar 
tax on radio sets, phonographs and parta 

Dow Org Mulls Fred 
Astaire Cross - U. S. 
Ballet, Flesh Units 

NEW YORK, Feb. 23.-Al Dow office is 
prepping an American ballet company 
starring Fred Astaire and boasting 24 
fem balletists, a choral group and several 
musicians to start playing halls around 
the country about the beginning of 
April. 

Dow office reports it is working with 

yielded $5,129,295 as compared with $4,- 
147,905. Tax on bowling alleys, pool 
tables, etc., drew $4,051,145 against 
$3,983,321. 

Resisting the trend in revenue rises 
was the tax on coin -operated devices 
($10 to $100 yearly for each device). 
Yield in 1945 was $17,789,542 as com- 
pared with $17,965,281 in 1944. 

Chance for Congress to cut war -swollen 
excises is dimming, with the House Ways 
and Means Committee now facing the 
prospect of devoting most of its atten- 
tion for several weeks to federal Social 
Security tax revision hearings which will 
probably drag on until it becomes too 
late for the committee to contemplate 
proposals for cutting back the excises at 
outset of the next fiscal year which 
begins July 1. 

Knutson Bill to reduce taxes can be 
brought out of its pigeon hole in com- 
mittee at any time, tho, and some Con- 
gressmen would still like to produce 
some fireworks on the issue in anticipa- 
tion of the 1946 congressional elections. 

Comparative table of showbiz and 
kindred taxes follows: 

1945 1944 Increase 
Total Revenue From Admissions 

$ 375,306,023 $ 300,515,911 $ 74,790,112 
Instrument Tax 
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Records 
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(See Ops Mop Brows on page 4) (See Doxos Mull Astaire on page 4) 2,369,923,518 2,083,452,875 

981,390 

67,824 
Yearly 

-175,734 

8,784,152 

286,470,613 

CITY FATHERS LAY ON TAXES 
Showbiz Hit in 
Fla. and Calif. 

New York City's proposed 
nick followed by bites at 
Miami and Modesto 

NEW YORK, Feb. 23.-The tax bug's 
biting city fathers hard these days. On 
the heels of Mayor William O'Dwyer's 
proposed tax of $142,000,000 a year for a 
four-year period (showbiz gets nicked 
$50,000,000 in the four years), this week 
comes news that two smaller and widely 
separated communities - Miami and 
Modesto, Calif., would like to put the bee 
on amusement admissions to help keep 
their cities on a paying basis. The for- 
mer, hoping to hike city employees' 
wages, is seeking an added 5 per cent 
tax on admissions to niteries and other 
amusements. Ops are howling, but the 
howls fall on deaf ears. The latter has 
already passed an extra 3 per cent bite 
on amusement ducats which will net the 
community $35,000 extra per year. 

O'Dwyer's is a 5 per cent tax, too, 
covering admissions to all amusements 
in addition to current 20 per cent levied 
by State and federal agencies. This 
would bring the ducat tax to 25 per cent 

Diplomat? 
NEW YORK, Feb. 23.-Local 

nitery op who had hired a British 
act was trying to get out of it 
and was discussing his headache 
with the lads in Lindy's. 

"Can't you get rid of that 
guy?" asked one listener. 

"How can he?" broke in Solly 
Violinsky. "Ya want he should 
break relations with England?" 

of cost of pasteboards. Reaction of 
local show ops is cool to whole proce- 
dure since O'Dwyer's announcement le 
merely a request to the State Legislature 

in Albany for permission to go ahead 
with new taxes. Customarily show ops 
view changes either with ecstatic op- 
timism, or else they begin looking up 
new ways to commit hart -kart. This 
time, however, they are taking the an- 
nouncement, which has press and po- 
liticos foaming at the chops, with a 
cheery, chin-up attitude-plus crossed 
fingers. It may never happen, they mur- 
mur, and hope they're being clairvoyant. 

Atomic Bomber 
But this latest O'Dwyer move came 

with suddenness and as a shock. But 
that's how the Irish-born mayor appears 
to work. Tho, only a short time in office, 
he is outdoing his predecessor, "Butch," 
in dropping bombs on local showbiz. 

(See Fla., Calif., Hit Be on page 4) 
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Some stooges step into their 
own slots, but successful 
ones are few 
NEW YORK, Feb23.-Today it's the 

ludicrous larynx that culls the boffs on 
the air. These odd voices-try and find 
a top comedy program without them- 
are so much a part of laugh programing 

today that without them 
even the biggest name 
funster would have his 
work cut out reaching for 
a high Hooper. With the 
scarcity of scripters to 
put the situations and 
the punch lines into 
weekly airings, these 
stooge voice -comics fill 
a need to help keep their 

masters in the chips with fat contracts. 
Recently radio has been wringing its 

hands over the lack of good comics for 
future airings. Some older names are 
becoming a mite threadbare with the 
years and, naturally, the webs are out 
to find names they can build into future 
programs, whose salary lists don't look 
like last year's national income tax re- 
turns. Possibilities are that in the stooges 
they have the answer. Out of feeder 
roles they should be able to picture the 
future Bennys and Aliens. 

Of late years some of these stooges 
have stepped out of their secondary roles 
into slots of their own, viz., The Great 
Gildersleeve (Harold Peary), who gave 
up calling Fibber McGee "little chum" 
and got into the money row himself. Or 
Beulah (Marlin Hurt), who gave up 
giggling on the same program and 

(See TRICK VOICES on page 13) 

Bosses Use 
'Em as Hypos 

;3111tóarcí 

Ballet Russe Tees 
Off With Big B.O. 

NEW YORK, Feb. 23.-De luxe ballet 
is back in town. Sunday (17) saw the 
faithful hanging to the rafters of the 
City Center to the tune of a 5G sell-out 
for the unveiling of the six -week session 
of Ballet Russe de Monte Carlo. Also, 
there was a 50G advance sale by curtain 
time. Looks as tho S. J. Denham's 
balleteers have lost no pop appeal. Toe- 
terping is still on the upbeat. 

Troupe, featuring Frederic Franklin, 
Alexandra Danilova, Nathalie Krassovska, 
Leon Danielian and a flock of other top 
dancers, will give 50 performances, run- 
ning thru March 31. No shows on Mon- 
days and Saturdays and Sunday mats. 
Three new ballets are included in this 
season's sked, Baiser de la Fee, Night 
Shadow and Raymonda. Nora White 
will be guest artist for special Rodeo, 
a regular on the Russe list. 

Preem night's featured event was a 
revival of Stravinsky's dance -allegory, 
Baiser de la Fee, with the maestro, him- 
self, wielding the baton and with Dani- 
lova and Franklin in the top slots. Based 
on the Ice Maiden yarn of Hans Ander- 
sen, it's good storybook whimsey and 
likewise good ballet. Both leads were 
at their best and the quality of their 
start signposts another season of out- 
standing toe -stepping. There were ex- 
cellent performances, also, from Maria 
Tallchief and Marie-Jeanne. 

Frames for the- new offering were the 
familiar Les Sylphides and Gaite Parisi- 
enne. Krassovska and Danielian scored 
in the former and Danielian also toed 
the Peruvian in the latter. Franklin 
was again on deck as the Baron. 
Emanuel Balaban and Ivan Boutnikoff 
conducted. 
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Further Adventures of USO 
Troupe 776-`Kempy' in Azores 

By Dan Carr 
(Last week we left Dan Carr in Ber- 

muda. This week we pick up the 
threads in .) 

THE AZORES, Feb. 16.-USO troupe 
No. 776, playing the Broadway comedy, 
Kempy, arrived in these islands and was 
prepared for a three-day stop -over on its 
way to Casablanca, North Africa. Per- 
formances were planned for two of the 
nine islands that comprise this group 
that is known as the Azores -Santa Maria 
and Terceira Islands. 

Before getting to cases, however, I 
would like to sketch a little of the back- 
ground of these islands as to their enter- 
tainment and how and whence it comes. 

Most of the theatrical troupes orig- 
inate in Lisbon, Portugal, which is only 
a few hours flying time from the Azores 
(pop. 286,000). The natives are Portu- 
guese and besides motion pictures, which 
are mostly European, they enjoy dramatic 
skits and plays of a romantic or comical 
nature. The culture of these islands is 
definitely of the Old World and until 
the 'invasion" of the allies only the ox - 
drawn cart, which has not changed since 
1432, was known. 

G.I. Audience 
Thus the Portuguese. We are not con- 

cerned with them as a possible audience. 
USG troupes are primarily interested in 
the entertainment of the American and 
allied armed forces, and the audience 
as such falls into a special category. with 
special problems of its own. For exam- 
ple, the British army, also based here, 
gets most of its live shows from London 
and, fortunately, we were able to catch 
one of their shows which were for the 
most part of the variety brand. 

The basic make-up of this English 
troupe was as follows: Classical singer 
(ballads); popular singer (risque French 
songs); dancer (solo -acrobatic); accor- 
dionist (group) singing, and pianist (ac- 
companiment plus ballads). 

Accordionist Opens 
The accordionist opened the show with 

group singing which she managed by a 
series of weaving steps to her own ac- 
companiment. She got the boys in the 
mood with her looks, her steps and her 
playing and definitely warmed up the 
house. Her act would have gone better, 
however, if she had thrown in a vocal 
or two herself. 

Next on the bill was a petite blond 
Swiss miss who capitalized on risque 
songs and presentations. The audience 
went for her strongly, mostly because 
she showed no hesitation in coming 
down into the boisterous army audience 
and giving the boys kisses for free. 

Tearjerkers Follow 
The classical singer followed with the 

usual songs of home and England. This 
singer, being up in the years, had a tough 
time with the audience at first (boos and 
groans) . . . but she gradually won 
them over and finished very well with a 
comedy number called I Never Cried So 
Much, a song that poked fun at the 

NTG Back to Air 
With Morgan Pic 

Seg on Columbia 

'and -the -villain -still -pursued -her" type 
of movie. 

The acrobatic dancer followed with the 
usual type of splits, cartwheels and leaps. 
This performer had the bad luck to do 
her act on a stage that had not been 
swept, consequently at the close of her 
act, she aroused the audience's pity be- 
cause of her dirt -marked limbs and face. 
The show closed with a hillbilly number 
that had all members on stage with cow- 
boy costumes and giving out with such 
numbers as Pistol Packin' Mama and 
Home on the Range. 

They Want More 
Regardless of what one may think of 

this, the fact is that the British audience 
ate this up and wanted more. Generally 
speaking, the show got off to a slow 
start, but finished with applause to 
spare. 

Our troupe, playing Kempy, was sked- 
ded for this same theater the next eve- 
ning. House was the largest in these 
parts and seated about 1,500 soldiers. 
Special problem encountered here was 
that of playing the British and American 
anthems and yet allowing for the actors' 
curtain calls. Because of the mixed 
audience of Britishers and American 
G.I.'s it was found best to play the 
American anthem at the beginning of 
the performance and the Britisher an- 
them at its close. In this way, no feel- 
ings were hurt. 

They Loved It 
The play got off to a fast start and 

maintained the pace thruout. The sol- 
dier audience liked this simple story of 
American home life and they obviously 
enjoyed the situations and complica- 
tions. The fact that the comedy makes 
no attempt to be arty or highbrow seems 
to win friends for it no matter where 
it is played. 

The British custom, giving an actor 
an ovation after a particularly well - 
played scene, was plenty okay for Fred- 
erick Manatt, who got prolonged ap- 
plause as he left the stage. Exactly one 
hour and 35 minutes after the final cur- 
tain, the set was struck and packed ready 
for the next stop, Casablanca. 

CHICAGO, Feb. 23.-New CBS sus- 
tainer You're in the Act, starring Nils 
Thor Granlund (NTG) is slated to be 
aired starting March 4 from Hollywood. 
Probable time will be 12:30-1 p.m. EST, 
tho this hasn't been definitely decided 
by the web. Agency is Goodklne, Jofce 
& Morgan. Ray Morgan is the producer. 

Show es described by Granlund, this 
week in Chi, is an attempt to "bring" 
back the good old days of radio when 
ad libbing (the real kind) was the order 
of the day. 

Granlund plans to help showbiz in 
general by discovering talent on his pro- 
gram and claims not to stand on any 
ceremony whatever in selecting partici- 
pants. 

"I'll just talk with them for a little 
while before the show," he declared, "and 
then they're on their own." 

NTG is one of radio's pioneers, and 
probably the first emsee in an audience 
participation show over WHN, in 1922. 

A number of sponsors are known to be 
interested in the show, tho none have 
been signed as yet. 

Fla., Calif. Hit Biz 
With More Taxes 

(Continued from page 3) 
Last week came the 18 -hour shuttering 
based on the tugboat strike. That little 

NEW YORK, Feb. 25.-Should O'Dwyer's 
proposed tax plan get the nod from Albany 
and be referred back to city council here, the 
League of New York Theaters will form a 
committee to protest the tax to council, ac- 
cording to legit union officials. 

A wild rumor had Producer Brock Pember- 
ton folding his smasheroo "Harvey" if the tax 
goes thru-and threatening to line up other 
producing managers to fight the levy tooth 
and nail. 

Glaser Files Act 
Theft Charge Vs. 
Nazarro With AGVA 

NEW YORK, Feb. 23.-Joe Glaser of- 
fice is in a row with Nat Nazarro on 
charges of act -snatching, contract - 
b r e a k i n g and commission -grabbing. 
Complaint versus Nazarro already has 
been filed with AGVA, on the alleged 
basis that Glaser is a franchised agent 
and Nazarro is restricted to personal 
management. Latter's license to engage 
in employment office activities was 
lifted last year by the then License Com- 
missioner Paul Moss. 

Tangle revolves around the Steeple- 
chasers act, four Negro dancers. Glaser 
has an exclusive agency pact with them 
running to June, 1948. He claims that 
within six months after he signed them 
last year he brought their weekly salary 
from $100 to $500. 

According to Glaser, he sold them for 
.a series of dates and then discovered 
that they were being sold by the Nazarro 

'office, too. He found himself in a posi- 
tion where he could not deliver the act 
to dates already booked, says Glaser, 
and also discovered that his commissions 
for booked dates were being withheld. He 
says Nazarro sent him a note telling him 
that he, Glaser, was no longer the act's 
agent and that Nazarro was their per- 
sonal manager. Nazarro could not be 
reached for comment. 

AGVA alredy has discussed the matter 
with attorneys for both sides. While 
no ruling has come down, it is under- 
stood that the union will take the con- 
ventional position that Glaser is a fran- 
chised agent selling a member -act and, 
therefore, is entitled to receive commis- 
sions under his exclusive agency con- 
tract. What action will be taken against 
Nazarro is problemmatical, as he is not 
franchised as an agent and, therefore, 
is outside the processes applying to such 
ticket -holders. 

escapade cost New York show ops and 
merchants around $10,000,000 at the low- 
est estmiate. Some places are still feel- 
ing the effects of the shutdown today, 
more than a week later. Just as sudden- 
ly come the next tax proposals which 
plan to tick off a cool $50,000,000 from 
showbiz coffers before 1951. 

In essence, O'Dwyer claims that 
"Butch" left him holding the bag- 
empty. The world's largest and gayest 
city is just about broke and needs dough 
badly. Up in Albany, the State is plan- 
ning to ax taxes because it has piled up 
a handsome $500,000,000 surplus, but 
isn't offering to help Gotham out of the 
hole, even tho this city pays 64 per cent 
of the State's income and gets only 
about 20 per cent return. So O'Dwyer 
totled up the red side of the ledger and 
then asked Albany for permission to slap 
the $142,000,000 tax hike on to biz, show 
and otherwise, in the city. If Albany says 
"Yes," then the question has to come 
before the city council, where it's due to 
be the basis for a free-for-all. Albany 
Democrats, too, are likely to try to 
stymie the plan, since they don't want 
to face voters in 1948 with the stigma 
of high taxation facing them. Repub- 
licans, on the other hand, are willing to 
let O'Dwyer have his head and are chuck- 
ling for the same 1948 reason as the 

Booth, WJLB Op, 
Seeks OK To Build 
Five More Stations 

DETROIT, Feb. 23.-One of the biggest 
single programs of expansion of indi- 
vidual stations under a common owner- 
ship in a centralized territory in recent 
seasons has been projected by the Booth 
Radio Stations, Inc., headed by John Lord 
Booth. Program seeks the approval of 
construction of five new stations of 
1,000 -watt power each, to be erected in 
the cities of Grand Rapids, Flint, Sagi- 
naw, Lansing and Kalamazoo, Mich. To- 
tal construction cost of the program is 
estimated at $200,000. 

Booth organization now operates only 
one station, 250 -watt WJLB in Detroit, 
one of the city's two stations in the 
power group below 5,000 watts. No plans 
for seeking a power rating increase for 
WJLB are in the offing at present, altho 
this city will remain the headquarters 
of the up -State set-up. Booth interest 
also operates an FM station, established 
before the war as one of the two in the 
State, in connection with WJLB. 

FCC hearings have already been held 
on the Grand Rapids and Lansing sta- 
tions, but no report has been issued on 
the findings. Plans do not call for net- 
work operation of the new stations if 
permits are granted. Each station will be 
operated as an independent, as far as 
ownership is concerned, but it is ex- 
pected that most of them, at least, will 
be eligible for affiliation with one of 
the national networks, of which not over 
one is represented in any of the cities 
affected except Grand Rapids. 

Dems are frowning. 
Not only do amusements get nicked 

in the new plan, but hotels, too, come in. 
for a healthy bite. O'Dwyer wants to 
levy a tax of 5 per cent on all hotel room 
rentals costing $2 or more to bring in 
$28,000,000 over the four-year period. 
Also pari-mutuel racing play is due for 
a $50,000,000 tax contribution in the 
same period. This, together with doubled 
sales tax and doubled gross business tax, 
is expected to keep the city solvent and 
pay for the upkeep of the badly dilapi- 
dated subways. 

So far, only the showbiz folk are tak- 
ing It calmly. However, if the idea 
should begin to grow elsewhere in larger 
centers than Miami and Modesto, it is 
not beyond possibility that O'Dwyer's 
plan may be copied, in urban centers 
from Coast to Coast. 

Not So Hep 
NEW YORK, Feb. 23. - Ted 

Cott, who helms the So You 
Think You Know Music quizzer 
over Mutual airer, has evidently 
rightly named his program. In a 
quiz several weeks back, he 
played the tune of a Music Box 
and offered $100 in disks to any- 
one properly identifying the mu- 
sic. Out bf more than 2,000 re- 
plies in the first batch of mail, 
only one was correct, sending in 
the score of the tune. Second 
batch of 100 letters had 100 dif- 
ferent replies-all wrong. 

Bill Eddy Sets 
Staff Spheres 
For Future Op 

CHICAGO, Feb. 23.-Readying itself 
for additional hours of programing after 
it changes its frequency to its newly 
assigned channel, and a general increase 
in activity, WBKB, local video station. 
is in the process of reshuffling its staff 
and streamlining its operational func- 
tions. Move on the part of Bill Eddy, 
station director, to put his new system 
of personnel operation into effect was 
made this week. 

In the new allocation of authority 
Reinald Werrenrath was given the Job 
of sales and promotion chief. Werren- 
rath has been with the station for 
months as Eddy's assistant. Dave Crab - 
dell, who joined the staff recently, was 
made operational supervisor of the 
studios. James Lahey, former navy lieu- 
tenant, who was with WBKB before he 
donned his blues, rejoined the station 
and was made technical studio super- 
visor. Warnie Jones, who has been 1n 
the programing department, was put in 
charge of programing and program 
scheduling. 

Under the new system each depart- 
ment will function as an entity, with 
clearly defined spheres of operation, and 
thus all possibility of confusion, it is 
hoped, will be eliminated. 

OPS MOP BROWS 
(Continued from page 3) 

minimum and a return to the 44 -hour 
week. 

See Agents Hardest Hit 
Hardest hit in such a strike would be 

the booking agents, 75 per cent of whose 
business is done over the phone. Acts 
thruout the nation, seeking changes 
would be stymied to a great extent. Legit 
road troupes, too, would have their dif- 
ficulties in such a strike, trying to keep 
in touch with Main Stem offices. 

Seriousness of impending phone strike 
is emphasized by NFTW statement that 
National Association of Broadcast En- 
gineers and Technicians have assured 
them that "they will not do any of the 
work noramlly done by our members and 
will not work with scabs on any of the 
radio networks. Nor will they cross our 
picket lines.... " This is a more drastic 
move than heretofore, when radio, news 
wires and nets in the event of phone 
strikes were left alone as useful outlets 
for strike stories to the public. But the 
NFTW report indicates that this time 
radio, too, will be hit hard. 

Of the three possible disasters, the tax 
seems the least likely just now. The 
two strikes, however, unless fast action 
can call them off, look like probabilities 
more than possibilities and it's all one 
king-size pain in the neck for the show 
ops who get hit from all sides. 

DOWS MULL ASTAIRE 
(Continued from page 3) 

claimed by the Dow office to be working 
on details of the project. 

In addition, the indie booking office 
states it is preparing to work up five 
flesh packages to play in non -flesh towns 
or towns where live talent is rarely seen. 
Project envisions use of high school audi- 
toriums, local film houses and auds. 
Units will be built to work at a scale 
running to a $1.25 top. Each outfit will 
have approximately 40 people, including 
performers and technical help. Three 
units are supposed to be in the works 
by April 1, with the other two to follow. 
Advance men are reported on the road 
now lining up the tours. 
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Anti -Petrillo Advocates 
Avoiding Senate Showdown 
Before AFM -NAB Meeting 

Vandenberg Bill Causes Parliamentary Snag 
WASHINGTON, Feb. 23.-Gloating over 

last week's passage by House of anti - 
Petrillo Bill, congressional advocates of 
the bill, are now maneuvering cautiously 
thru rigamarole of behind -scenes par- 
liamentary tactics to be sure that there 
won't be an unfavorable Senate show- 
down on the legislation in advance of 
April 8 conference between President 
James C. Petrillo's American Federation 
of Musicians committee and industry 
group headed by President Justin Miller, 
of National Association of Broadcasters. 
Determined to keep the anti -Petrillo 
legislation as a sword over head of the 
AFM chief during the negotiations, 
strategists are busily counting Senate 
noses in effort to sound out sentiment 
and, at same time, are trying to decide 
on shrewdest parliamentary course while 
keeping the saber rattling. 

Parliamentary problem is a big one 
since the Senate already has passed the 
relatively mild Vandenberg Bill (S-63) 
which outlaws interference with non- 
commercial education broadcasts. Con- 
tents of Vandenberg Bill had been sub- 
stituted by the sweeping anti -Petrillo 
provisions of Representative Clarence 
Lea's (D., Calif.) Bill (HR -5117) which 
passed the House Thursday (21) by 
223-43 vote. Question now remains to 
be decided whether S-63 goes to joint 
conference committee or whether, be- 
cause of its new contents, it must go 
either to Senate Interstate Commerce 
Committee or Senate Education and 
Labor Committee for new hearings. 

According to Plan 
Anti -Petrillo strategists will acquiesce 

in Senate committee hearings if they 
find that hasty Senate floor action would 
result in defeat of the measure. Con- 
gressional leaders of the anti -Petrillo 
bloc are getting encouragement along 
this line from some NAB officials, who 
it was disclosed, conferred with Con- 
gressman Lea last Thursday shortly be- 
fore the House went into action on the 
legislation. Course of action on anti - 
Petrillo legislation has been moving ac- 
cording to planned strategy as forecast 
in The Billboard - a strategy that is 
closely related with the pending indus- 
try negotiations with the AFM chief. 

On the Senate side, master -strategists 
are finding the going much tougher than 
in the House where the chance to crack 
down on Petrillo was welcomed by a 
majority of solons almost in festive spirit 
on the eve of their departure for the 
Washington Birthday holiday week-end 
during which many of them faced a 
round of customary patriotic orations 
in their constituencies. Cutting the de- 
bate short and shouting down amend- 
ments offered by a tiny bi -partisan 
minority, the anti -Petrillo voters showed 
in no uncertain terms that they wanted 
to get the business over with fast and 
that the adversary they were interested in 
slugging was Petrillo. The AFM chief 
was made the target of a series of 
speeches lasting nearly two hours, altho 
several congressmen came to his de- 
fense and warned the House against 
taking what was described as "crippling" 
action against labor generally. 

Senate Holding Off 
That the Senate is not ready imme- 

diately, at least-to repeat the House 
performance was indicated in a number 
of developments, particularly interest 
shown by Senate Republicans in the sur- 
prise role taken by Rep. Charles A. Hal - 
leek (R., Ind.), as a foe of the anti - 
Petrillo bill. Halleck is head of the Re- 
publican election campaign planning 
group. His opposition to the anti - 
Petrillo bill during House debate was 
interpreted as a warning to his fellow - 
partisans against repercussions that 

might develop at this year's polls as the 
result of any Republican votes cast for 
the Lea proposal which is viewed as 
much stronger than the Case Anti -Strike 
Bill. 

Rep. Vito Marcantonio (A.L.P., N.Y.), 
who headed opposition to the anti - 
Petrillo bill in the caustic floor fight, 
was overwhelmingly voted down in at- 
tempts to tone down the Lea proposals 
and to recommit the bill to committee 
for further hearing. Counter charges 
of "immorality" flew in the House dur- 
ing the debate. When several propo- 
nents of the bill jibed at Petrillo's mid- 
dle name, Caesar, and accused the AFM 
chief of "exacting tribute" from radio 
stations, Marcantonio hurled back the 
charges declaring that the stations were 
acting as "Caesars" in developing power. 
Marcantonio described the legislation as 
seeking to increase the profits of the 
monopolies that control the broadcasting 
industry" 

Rep. Benjamin J. Rabin (D., N. Y.) 
added his voice to the opposition, saying, 
"I think it is wrong in our attempt to 
reach Petrillo or to reach a specific in- 
dividual to over -ride all of the rights of 
labor." 

Prospect still remains strong for White 
House veto even if the bill manages to 
get thru Senate. Current strategy by 
anti -Petrillo folk, calls for cautious prog- 
ress of the legislation pending the 
Petrillo -industry negotiations which are 
expected to continue for some weeks or 
months subsequent to April 8 party In 
New York City. 

MBS Builds Mood 
For Saturday Night 

With 2 New Shows 
NEW YORK, Feb. 23.-Everybody's go- 

ing moody. MBS is doing it, too, on 
Saturday night, with a solid two hours 
of comedy and gag quiz. 

Two new shows, Twenty Questions (8 
p.m.) and Harry Savoy (8:30 p.m.), have 
been added to Leave It to the Girls (9 
p.m.) and Break the Bank (9:30), to fill 
out what MBS programers think will be 
an audience building mood skein. Shows 
are not sponsored, altho Leave It to the 
Girls is said to be on the brink. 

MBS Saturday programing falls with- 
in the pattern of CBS and NBC, but is 
directly opposed to the two hours of mys- 
tery which ABC is skedding., Columbia 
has Dick Haymes, Mayor of the Town and 
Hit Parade from 8 to 10 p.m. NBC goes 
along with Life of Riley, Truth or Conse- 
quences, National Barn Dance and Can 
You Top This? in the two-hour period. 
ABC mystery skein The Green Hornet, 
Dick Tracy, Famous Jury Trials and Gang 
Busters starting a half hour earlier. 

Mystery and Drama Get the Ear 
Thrillers Are Time Via Teeth 

TAMPA, Feb. 23.-WDAE, local 
CBS outlet, has a morning clock 
show that's just a mite different. 
For a time signal, the program 
uses not the normal bell, whistle 
or musical note. Oh, no! At 
WDAE the time signal on its 
morning clock program is the 
sound of a guy grinding his teeth. 

Aid the station has a fellow 
with choppers that really squeak. 
Sounds awfuller than it is, and it 
can't be too bad since the listen- 
ers like it. 

NBC Plans M&O 
Outlet Promotion 

With Local Slant 
NEW YORK, Feb. 23.-National Broad- 

casting Company has decided that its 
m -and -o (managed and operated) sta- 
tions, will be (íeveloped as individual per- 
sonalities in advertising, direct mail and 
everything. Previous routine has been 
to tag the stations as NBC outlets 
basically, and as locals secondarily, and 
while the copy, according to the trade 
has been good, it lacked individuality. 

New copy will sell the station in re- 
lation to the job that it's doing locally. 
One outlet is a terrific program builder 
and will have that emphasized against 
pictorial shots of the section of the na- 
tion it covers. Another percolater which 
has developed a couple of sock shows "in 
the public interest" will have its promo- 
tion slanted around this operation. In 
each case, copy, type faces and art work 
will be exclusively for that station. NBC 
programs won't be forgotten in the rush, 
but it will be the station promoting NBC 
programs, not NBC promoting its sta- 
tions. 

A special division of the web's promo- 
tion and advertising department has 
been set up for m -and -o operations. Its 
code, in reverse of the CBS o -and -o 
(owned and operated) set-up which has 
the web trade -mark thruout, it "Ours is a 
station operation." 

Membership First 
Is RDG Campaign 

NEW YORK, Feb. 23.-Radio Directors' 
Guild negotiations with the nation's ad 
agencies for commercial fees have been 
laid off indefinitely because of the or- 
ganizing campaign currently being 
carried on by the Guild. Guild officers 
say organization of agency directors is 
first on their order of business and that 
the commercial contract will come later. 

At present, according to IMO figures, 
directors are joining at the rate of 20 
or more a week, and the org's member- 
ship has almost doubled following the 
signing of contracts with the four nets. 
However, the Guild wants to make sure 
its club is not a wand before it tackles 
the agencies. 

For the time being, commercial fees 
will continue as they have in the past, 
but it is expected that the RDG will 
ask for some sort of retroactivity when 
the contract is signed. 

Coca - Cola Spotlight May 
Change to T. D., Guy & Cugat 

NEW YORK, Feb. 23. --Coca-Cola Com- 
pany, sponsors of Mutual's Spotlight 
Bands, is currently mulling a change of 
format on the standby which would es- 
tablish three orks on the show on a reg- 
ular basis. Understood that coke is in- 
terested in Tommy Dorsey, Xavier Cugat 
and Guy Lombardo. 

General idea, it is rumored, is to break 
the new -band -per -night formola by giv- 
ing one of the show's three nights a week 
(9:30-10 p.m. Monday, Wednesday and 

Friday) to each of the orks. Combina- 
tion of sweet music (Lombardo), hot 
(Dorsey) and rumba (Cugat) would pro- 
vide the change of pace. 

One of the big drawbacks to the idea, 
trade says, is coke's desire to have the 
bands on an exclusive basis, except, of 
course, for guest spots. It wouldn't be 
difficult to sign a 52 -week deal with 
either Cugat or Dorsey, but Guy Lom- 
bardo is tied up with Chelsea Cigarettes 
on ABC. Exclusivity, however, may be 
waived. 

Bargain Buy 
`Big Town,' `Mr. and Mrs. 
North' get 50 listeners for 
one Cent-drama seasonal 

NEW YORK, Feb. 23.-Mystery ears are 
a top buy. They listen long and they 
listen faithfully to Steve (Big Town) 
Wilson (Edward Pawley) and Mr. and 
Mrs. North, and they listen at the rate 

of 50 pairs of ears for 
one cent, which is good 
talent buying-if you 
can get it. And the rat- 
ings these shows bag in- 
dicate that not only 1s 
the cost per 1,000 low, 
but there are plenty of 
dials set for the cloak- 
and-dagger stuff. Seven 
mystery Begs are talent - 

priced per 1,000 ears at under 30 cents, 
while only one regular drama falls in 
that "bargain" class. That drama is 
Jean Hersholt's Dr. Christian, which has 
more than a tinge of mystery about it 
ever so often. Its audience ears cost 22 
cents per 1,000, talent -wise. 

Personality Cornerstone 
Every one of the big deliverers of low 

cost ears is built around a personality. 
In some cases, it's a star personality, like 
Hersholt and Jay Jostyn (Mr. D. A.), and 
in other cases it's a running character 
who ties the series together, that draws 
the audience. Mr. and Mrs. North, for 
instance, are better known via that tag 
than they are as Alice Frost and Joe 
Curtain and the same goes for Pawley 
as Steve Wilson. Edward G. Robinson 
was the first city editor of Big Town, 
but sans the movie name the show's do- 
ing just as well, In the ratings. 

All Mystery "Reasonable" 
Mystery shows have something special 

to set them apart from all other drama 
-none of them get into the rarified re- 
gions on ear costs. Where the network 
is less than 100 stations, i.e., too small 
to make it possible to project the ratings 
on a cost to an urban 1,000 basis, the 
cost per point is usually downstairs with 
only an Ellery Queen or a Bulldog Drum- 
mond passing the 5C figure, per Hooper 
point. 

Mystery segs top straight drama rat- 
ing eight months out of the 12. It's 
only when peak listening hits the air 
waves that drama gets more dialers. The 

(See `GUESS -WHO' on page 8) 

Going WEAF's Way 
NEW YORK, Feb. 23.-Station 

WEAF increased its early a.m. 
audience on Thursday (21) by the 
expedient of telling that audience 
that a special program, designed 
for them, was going to be on the 
air from 6 to 7 a.m. on that day. 
Jim Gaines, WEAF boss, simply 
wired the pastors of all the 
Catholic churches within the 
WEAF area (1,000), that the NBC 
outlet would carry a broadcast 
direct from the Consistory (in- 
stallation of the new cardinals) 
in Rome and that "no doubt you 
will want to tell your parish 
about it on Sunday." 

That it was among the "must" 
announcements made at hundreds 
of masses was indicated by phone 
calls that were received by WEAF- 
ers telling them "the priest men- 
tioned WEAF from the altar yes- 
terday." Going direct to listeners 
via phone and wires has been 
proven at plenty of stations thru- 
out the nation, but this is one of 
the few times that it has been 
tried in New York. 

ABC and CBS carried the Con- 
sistory airing, too. 


