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.« » and it’s no accident!

OR the second time in two years a warm

glow of pride and satisfaction permeates the

staff of KLZ. Variety again has chosen KLZ
to receive one of its coveted showmanagement
plaque awards and KLZ thus joins the small select
circle of stations to be so honored.

KLZ's 1945 citation for "How to Run a Radio
Station” is a sequel o its 1944 award for "Out-
standing Program Origination.”

It is both an honor and a privilege to share us
recognition in the “How (o Run a Radio Station™
category with two other of the nation’s outstand-
ing stations: KMBC, Kansas City, and KOA, Den-
ver, KLZ's friendly competitor,

“That two stations in one town (Denver) share
this recognition,” points out VYariety in its citation,
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“only re-emphasizes the well-worn but ever needed
American credo that open and free competition
can only harvest happy boxoffice bonanzas.”

The fact that repeated honors and recognition
should come o KLZ is by no means accidental.
They are the natural result and by-product of a
policy and philosophy of radio station operaton
whose principal objective is to do a conscientious,
practical job of creative, imaginative programming
in the public interest and, secondly, o serve the
advertisers profitably who make KLZ's service o

its listeners an economic possibility,

This is its obligation as KLZ sees ic. The re-
actions of listeners, advertisers, Variety and other
competent authorities indicate clearly chat KLZ
is on the right wrack.

cBs  soo KC.
Afiliated n Management with WKY,
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Harlem Spots’
Safety Pitch to
White Trade

NEW YORK, May 4.—Harlem
night life is making a big bid to lure
back downtown trade. Slump in
white customers visiting colored

niteries and bistros orccurred during
the war and was aggravated to a
great extent by publicity in the press
a year or so ago, highlighting mug-
ging and other disorders in the Negro
belt. Harlem was presented as a
dangerous after-dark region.

Now, however, the picture has
changed. Increase in the number of
men assigned to police precinets has
tended to control the disorder situa-
tion considerably, and today police
officials claim that there's no more
mugging or footpad trouble north of
125th Street than there is anyvwhere
in Manhattan at night. Since Harlem
was the Mececa of both New Yorkers
and . out-of-towners, Negro club
ovwmners feel that erowds can be drawn
back uptown, provided the safety
element is stressed. Thev even make
a pitch from nitery floors to table
sitters to explain to their friends
that it's safe in Harlem now.

However, to back their claim and
to ease latent fears of Harlem. c¢lubs
have agreed that any downtowners
in parties of four or more, who ecall
up the spots and tfell them they're
coming, will be brought up in a cab
sent by the eclub.

Ads Used

Bellwether is the Elks' Rendezvous
which has opened the campaign with
a series of slick institutional ads in
The New York Daily News. Ads,
the work of flacker Joe Bostick, are
signed by Charlotte and Sonny Mur-
rain, club owners, and paint a gala
picture of the nitery as a show spot.
Idea back of the ads is to start the
ball rolling with the expectation that
other spots—Club Baron, Club Sudan,
etoe.—will. join forces and that a

(See Harlem Safety Pitch on page 53)

! \
| Inkstay!

NEW YORK, May 4.—Mys=
tery novel, Crime Is of the Es-
sence, by Joe Csida, veepee of
The Billboard, will hit the

newsstands about May _lﬂ.
l Book's detective character is a

guy who does a Good Will Hour
tyvpe radio show, and who pieces
{ogether mystery puzzle by lis-
tening 1o Bing Crosby disks
while thinking. Background for
tome, however, isn't showbiz,
but the perfume industry. Criti-
eisms using the line, “It smells,”,
were practically invited by the
publisher, Five Star Mysteries,
who sent perfumed copies of the
bhook to reviewers.,
EDITOR'S NOTE—We can't
tell how much it smells. The
publisher forgot fo odorize the
copy he sent us. Maybe they ran
out of vials—and we hope for
V. P, Csida’s sake, they also Tun
 out of copies. :

“Outlaw” Effect

NEW YORK, May 4.—Net-
work brass this past week sud-
denly realized that their press
operations werg collecting
plenty of free space irom “open
breastworks” art and memoed
their press chiefs to ecut down
the sex appeal for the Jane Rus=
sell (The Outlaw) duration.

It seems that the “vigilante”
girls and boys, having gone to
work on Howard Hughes, pro-
ducer of The Outlaw, have no-
ticed that the air flacks also use
bustworks, real and false, to
snag newsprint space—and so
the web men have been getting
unwanted fan mail

Frgo, no upstairs sex for a
while in press releases,

m

England Loan
Linked With
Talent Quotas

NEW YORK, May 4,—The booking
of an all Negro revue for England
by Dick Richards, of the Al Gross-
man office, has the trade wondering
if the British bars are down for
American performers.

Richards points to a deal with Eng-
lish agent, Harry Lowe, to deliver a
three-hour revue consisting of a 12-
girl line and about seven acts to
open at the Royal Castle, Newcastle,
August 19, for about §3,500. Show
will be ealled Seven Come Eleven
(See Lodn-Talent Link on page 53)

COAL FACTS CHILL

24-Hour Week
Rule Socks Biz;
Ops Ask for 56

CHICAGO, May 4. — Showbiz in
general here was thrown into con-
fusion from which it has not recov-
ered by an order issued by the Illi-
nois Commerce Commission Wednes-

Columbia Fir;t Net for 8th
Year in Row; Ballots Double

L
Young & Rubicam publicity department leads all ad
agencies—Coll, Daly & Freedman new leader among
indie press agents in ninth annual survey

[ ]
By Joe kKoeliler

NEW YORK, May 4 —For the ninth consecutive vear, the radio editors
of the nation and the editorial men who process radio publicity copy have
paused in their key pounding to tab the press agents who have done top
jobs of snagging free space in the dailies, weeklies and magazines. Just as
ihe actual space given to news of broadceasting has increased at least twofold
during 1945, just so have the number of men and women who filed their
bhallots in the Ninth Annual Radio Publicity Survey of The Billboard more
than doubled. Whereas 118 sent in their ballots last May, 321 returned
their's this year., Whereas 106 filled in their votes (the rest begging off as
being too new at their job) in 1945, this year 296 went to work on the
Iour-page publicity index reported upon in this issue.

But even this increase doesn't indicate the improved press story come
pletely, since more than twice as many ballots in 1946 had the full 23
auestions answered as were ticked off during the final war vear.

The picture has changed, two out
of three leaders being new. In the
network division, however, the Co=
lumbia  Broadcasting
System, for the eighth
consecutive year, was
voted as having the
No. 1 publicity depart-
ment of the four net-
works (see complete
story on the network
publicity sweepstakes
in the Radio Depart-

Union Rule Stops
Fields’ R-B Jaunt [

NEW YORK, May 4.—Eill Fields,
who started here as one of six
Ringling-Barnum circus press staff-
ers, won't be awvailable to publicize
the circus in any other town unless
he is willing to relinguish publicity
accounts he now holds locally in the
legit field, Decision was announced
by Milton Weintraub, secretary-
treasurer, Association of Theatrical
Agents and Managers (ATAM), who
(See Union Rule Stops on page 54)
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ment).

Young & Rubicam landed in the
first slot in the advertising agency
flacking division for the second time
(See Radio's Top Space on page 6)

INDUSTRY

D. C. Brownout
Ordered; Train

Situash Serious

WASHINGTON, Moy 4.—D. 0, commissloners
ordered a5 Washington brownout starling to-
night (1) which bans use of electricily for all
window llghting, ouldoor signs and alr-condi-
liovning unils, and redoces indoor commerclal
lightlng to one watt per square fool of floor

For additional slorles on the ellect
ol the coal shertage on the enter-
"tainment industry, see Night Club.-
Vaudeville and Ouldoor Depart-
menisa.

lounges, legit houses and ballrooms
were affected by the order that was
issued in an effort to curtail use of
electricity, since Chi's power iz al-
most entirely dependent upon coal.
With coal stocks cloze to exhaustion
due to the strike, theaters were or-

day (1) dered closed except for four hours a e, “Next ste
. . . . p t0 he t{aken If the sirike
Night clubs, theaters, cocktail (See Coal Facts Chill on page 52)  continues is elimination of electrie service for
all amusements, schools, museums%, art gal-
leries and ihe lke and reduoctlon of sireet-
I In Tllis ISE'[[E car service by GO per cent.
l WASHINGTON, May 4.—Official
Amworlean Paolk Times ... .1368 Legitimate coveenesars GO0-51  Reviews: Rands ,.....0,., 22 | Washington is viewing the coal strike
....... 50 T R P | S o g A i
et i d A bl IS Mool 1o i Nt G610 i | situation with sharp concern. Office
Hﬂ:i:"l ............. A5-T1  Merchundlse-Pipes ..... 86-) !,f,f.qﬂ!lfﬂ --------- 42 | of Defense Transportation, which has
Clagelfion. Adn - oo ve s Zaﬁ-w :i“l:‘:” S -”HEI o gﬁ:]uriﬁiﬁn ....... 16 ordered coal-burning railroads to cut
........ 1=l As R R 11 T SR 2 o B
Ei:-itififiﬂ?ciﬁm ...... 48  Musle Machines ... .. 128430 Roadshow Films ......... g | £o= Sed ROV &7 ber cant: login
ns Wikt 100172 Busic Popularity Obart. 2833  Poutes: E{n::'lniwul ......... H ning May 10 and to 50 per cent May
Fniru-E::LusItinu.nl: ::'” ‘15_3; Kight Clubg &2 00 s nuuasaadd Llr*zil’r'.riutrrlrl:ﬁ ._...,'_::: ‘-";'E 15,‘ has indicated ‘thﬁt far more
Fingl Chrtaln. Birtha e (TETI. Migeelluneons 20000, i | stringent controls will be invoked if
Afurriuges : Pines for Pitohmen ..., . 08 Tledm . o —==y51s | the strike is prolonged. Col. J. Mon-
General OULd0OT +evursnss B4 Radio ooviavurnimnnnnnn 817 Too Short for o Head ... 1h | roe Johnson, ODT director, said he
Honor Roll of Hits .......26 Radio Talent Cost Index.12-13  yindine Muelines ©. . Teo.ia7 | has concentrated a large part of his
I BharE & s e 43 Tepotlalre .o oo o onns a1 Vil I?f'm];rln:,rlm:nt ________ 54 Etﬂff tu Wﬂrk on th& ﬂrisiﬁ.

The Blllboard, Main Office, 25 Opera Place, Cincinnat! 1, Ohio. Subseription Mate: One year,

High government officials predicted

T.50, inN=
Hatered sa second-class matter June 4, 1807, st Post Offiee, Cinelnnatl, 0., under net of March, EIBII'I'. that a large segmeut of the entertain
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(See D. C. Douses Lights on page 22)
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OPA’s 3G Kickback
To Bellamy Recalls
Hotel Hype Gripes

NEW YORK, May 4—Ralph Bel-
lamy, lead in State of the Union,
saved himsel{ 33,000 from an OPA
regulation which stated landlords
couldn't eollect 10 months rent in
advance. DBellamy had to pay $750
a month for a furnished apartment
which rented for $240 menthly un-
furnished. OPA made his landlady
fork over the 3G,

Last year, the actor hard up an
apariment, negotiated with the land-
lJady. She wanted him to buy fur-
nishings for $25,000 but later agreed
to cul the price in half, Bellamy
demurred and deal was worked out
ont $750 month basis,

Bellamy's case, o involving fan-
cier money, seems to be typical of
what showbiz people have been put-
ting up with. Housing shortage is
especially tough on performers on
the road. Getting rooms in hotels for
a right price is as hard as making gold
out of tin. It can't be done.

The Billboard has received many
Ietters from {roupers griping about
hotlels jacking prices. In one of the
latest letters received, a performer
on the road says: “No doubt you've
heard many squawks about housing.
We all have. But unless you're out
trying to live on the road vou can't
have any idea of the state things have
gotten into. Here is an examnple, This
town is tvpical of many in the Mid-
west—population 70,000, with {wo
supnosedly first-clags hotels, two sec-
onds, and any number of flea-bags,
At best, in normal times, the top
hotels would get $4.40 for a double’
and be glad to get it. When we got
to town, we went to one of them
first, and were told they couldn't
possibly accommeodate us for more
than one night and then at $7.70.
The story at the other hotel was the
same, and no manner of argument
could budge them from the overnight
limit. We have to take care of our

traveling salesmen, you know, was
their argument.

“The second-rate hotels were as

much out of line on prices and as
much out of line on policy. Can'vou
believe that there are enoupgh sales-
men on the road whose companies
will stand that kind of tariff on the
expense sheet?
lated example.”

This is not an iso-

Scientific Comedy

"NEW YORE, May 4 —Move

to eut down heart trouble of
client stopwatch holders who
clock belly laughs, took form
this week when Ernie Walker
came up with a sound meter
that records, of ifself, each
lIaugh, belly or otherwise, on
graph paper. Meter not only
tags each gigele or yock, but
indicates how much belly move=
ment went into the sound, how
long it continued and a lot of
special information.

Recorder can be opened so
that engineer can indicate just
how long the gag ran in the ’
build-up and a lot of extraneous
info. No lenger can the come=-
dian eclaim, “1 killed 'em last
night"——if Walker is around. If
he killed 'em the bodies are all
laid out—on graph paper.

Cost to elients will be $100
per half hour on one-shots and
485 per erack for a series of 13,
Wallter being apency minded,
the tab will be subject to agency
discount.

Booker Claims
‘Bad’ MexSet-Up
Pure Eyewash

HOLLYWOOD, May 4 —Rumaored
mistreatment and bad time being
given American acts in Mexico is so
mueh eyewash, according to indie
talent booker Ramon Reachi, who
heads Pan-American Agency, with
oflices in Hollywood and Mexico City.
According to him, American acts
booked thru regular channels have
encountered little or no difficulty
conuth of the border. Isolated cases
where talent has been stuck for
housing or othewise duped have been
result of hasty commitments of sclf=
bookings, in which case aets have
fatled to comply with Mexico's rigidly
enforced working regulations.

Five Steps to a Booking

Mexico requires all foreign acts
booked for appearances in the coun-
try to comply with following regs:

(1} Working permit from National
Federation of Actors (Mexican) and
permit from WMexican government,
(cost §5); (2) affidavit of nationality;
(510); (3) border eniry fee ($5);
(4) consular service fee (52.10); (5)
alien registration fee payable at
border (36). Total outlay comes to
$28.10. In addition, American na-
tionals are required to produce birth
cerlificates; other aliens must secure
passports,

Heachi further pointed out that un-
der Mexican law, acts must be paid
daily (weekly upon their own re-
guest), thus guaranteeing wages, Em-
ployers now also are required to post
bond with AGVA. To insure against
a fold, bond goes toward guarantee-
ing passage home or wages. Thus no
one hooked thru legitimate channels
taltes risk of being stranded.

Hits “Careless Performers"

Reachi laced into certain performe-
ers who because of their own care-
lessness in arranging bookings have
wound up on the losing end and re=-
turned home condemning the entire
Mexican theater biz for chiseling and
reneging. Mexican talent bookers,
he pointed out, are uncontrolled by
the government and can charge {and
often do) as high as 50 per cent
commission.

Only top night spots and theaters
in Mexico City book American acts,
since only first-rate spois can pay
top prices. Clubs like Ciroa's, San
Souci, El Patio and Minuit, and two
top theaters, the Follies Bergere and
Lirien, use American acts and shell
ottt top dough for performers. Reachi
stated emphatically that doing busi-
ness with owners of these spots was
mutually profitable and pleasant both
for acts and management, =o long as
artists comply with established regu-
Iations.

e B

8% Tax on %5300

Commenting on tax liability of
American performers, Reachi said
that American acts must pay 8 per
cent income tax on salaries up to $500
weekly, with graduated tax scale
for earnings above that figure. Only
other tax is a 3 per cent union tarift

which talent pavs only while actually ]

employed,
His apgency, Reachi stated, also

43G for “Holiday on Ice”
In 9 Shows at Birmingham

BIRMINGHAM, May 4 —Gilbert
and Snvder's Holiday on Ice, city's
first major ice carnival, garmered a
543,000 gross in an eighi-day, nine-
performance run at Municipal Audi-
torium here,

Altho the opener Easter week-end
was slow, hiz took a marked upturn
the third night, with turnaway
crowds thru the Saturday closer.
Show hss a return booking for
March, 1947.

New Miss. Safety
Law Enacted for
Amusement Spots

JACKSON, DMliss, May 4.—An act
requiring exits, stairways and other
safety measures in public eating and
amusement places has been passed
by the Mississippl Legizslature,

Act specilcally states the number
of stairs and exits required for prem-
ises accommodating audiences rangw
ing from 50 to more than 1,000 peo-
ple. Fatlure to comply with the pro-
visions is punishable by fine of not
less than 5100 nor more than 1G or
imprisonment for not longer than 90
davs.

Rio Nitery Clamp
As Political Move

NEW YORK, May 4.—In Boston
and elsewhere, authorities shutler
niteries for bluencse reasons. In
Chi, and Washington and elsewhere,
spots are being endangered due to
the coal strike. But in Rio de Ja-
neiro, politice is at the root of a
current presidential order fo put the
padlocks on the casinos.

Shuttering means a loss to the city
of some 55,000,000 a vear from gam-
bling rakeofis, and 70,000 persons
will be put out of work by the ukase,
which emanated from President Gen-
eral Enrico Gaspar Dutra. There is
some belief that communists, who
decried gambling, will now wyowl
about the closing as the means of
making 70,000 more unemployed
Brasileros,

Political gimmick is fact thaf soon
there will be elections for munici-
palities, state assemblies and for
governors. During the recent presi-
dential battle, Duira’s opponent,
Brig. Gen. Eduardo Gomes, claimed
that if he got the job, he'd outlaw
gambling as taking away too much
hard=-earned monev from many folk
who couldn’t afford it. Dutra's drum-
beating was mum on the gambling
stibject. PBut now the same reason
as Gomes's is given for this week's
padlock.

| Fireproof Brush

books American talent into Cuban
spots. Cuban repulations run along
same lines as Mexican, with follow-
ing exceptions: All artists, includ-
ing Americans, must secure pass-
ports., Iees required are, $2 con-
sular fee; $7 initiation fee to join
Cuban Actors’ Association, and 56 to
%8 for government identification card.
There are no income taxes to pay and
emplovers must post $250 hond fo
fuarantee payment of acts.

HOLLYWOOD, May 4—
What may turn out to be a boon
for Shakespearean players (old
Vie players take note!) is the
latest invention of one of film-
dom's famed make-up brothers,
the Westmores. This time it's
Buddy. His invention is fire-
proof whiskers.

Face foliage (which appears
on many chins in the bard’s
plays) is a constant danger
when thesps wearing it light
cigarels or any open flame nears
their faces. In pix the same
danger holds, and Westmore
devised his idea following an
accident to Roscoe .Ates, the
stammering comiec, in a recent
film.

Westmore spraved  Ates's
substitute beard with a special
mixture and tried it with a
match. It was fireproof. West-
more has been besieged for his
formula, but he refuses to di-
vulge it until he has patented it

L

“Blitz to Ballet”
Cues U. S. Trou pe’s
British Bm)king

NEW YORK, April 4.—"Blitz to
Ballet” shapes up as the post-war
slogan of London's Roval Opers
House at Covent Garden. For the
first time in seven years, the famous
old temple of British culture enter-
tains an American dance troupe,
when the DBallet Theater, divorced
last month from the Sol Hurok ban-
ner, treks to England for a July-
September stand.

Announcement was made of
group's offshore venture at a lunche-
eon given Wednesday (1) by co-di-
rectors, Lucia Chase and Oliver
Smith, for Ballet Theater's terpers, to
celebrate smashing of outside man-
agement bottleneck,

This will be the BT's first overseas
jaunt, but in the six vears of ils ex=
istence it has already gathered an
international flavor via Canadian and
Mexican tours. Guest speaker, Sir
Francis Evans, British Consml-Gene-

eral in New York, gave the troupe
a preview welcome to London znd
pointed-up some of the post-war in-
conveniences which the {ulle-and-
tighters will have to face. He as-
sured them, however, that the
British public is hungry for Amerie-
can terp wares and that the bal-
leteers can count on a warm welcmne,
even if the old house isn't freshly
painted and they have to carry
around their own soap and towaels,

QOliver Smith advised that fall
plans call for a cross-country trek
immediately after return from Eng-
land. No definite committment has
been made concerning a Broadway
stand for next season, altho such is
likely as and when a suitably sized
house can be obtained. Meotopera is
not ant to get the nod as ballet book-
ings in that spot are rumored to be
heftily pinned-down by the 5. Hurok
thumb.
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FM SLOWS DOWN T0 WALK

i
L ]

e

(atholic Press
Opens to Ilack
stuff on Radio

ot VORK, Aoy d—Catholic
el hus given broadeasting
realizing that 1t hos
i breetine the dialing of the
fathe and zs a result practically all

o iy os owell s elerical publica-
tons will carty at least apne column

o within the next six months,
ove in this direpction will be
T i The Cothelic Boy and

e Catholie Aliss both ;JLI‘:'“EE.HN".'H
of the Catholic Youth Organization,
Muacs are addressed to  parochial
srare and high school students, and
Jie pubbed in Minneapolis,

Flack stuff will have to be slanted
but the market is there, according fo
wobmen who have already placed
nuiterial,

Bryson Moves Up
To ‘New” Position

Closer to Door?

NEW YORK, May 4—CBS person-
nel revamp continues at a fast clip,
the Litest changes involving execs in
the program department, including
Laman Bryson, formerly director of
education. Bryson's new tag, which
trade insiders consider as having an
rmpermanent touch aboul it, is coun-
sellor on publie affaire. It's expected
that Bry=on will join the trek of CBS
execs who have already exited, the
latest of them being Paul White,

Succeeding Bryson as director of
education is Robert Hudson, formerly
assoviale director of edueation. Hud-
son came to CBS from ihe Rocky
Mountam eouncil, the Rockefeller-
endowed radio experimental group
in Denver.

- Third change in program division
15 in the assignment of Gerald T.
Maulsby to the post of assistant to ¥d
Murrow, director of public affairs.
Maulsby, who starts his worl Mon-
day (6), quit his CBS job as assistant
h'. ‘E.hi: Eitrectm*_ of broadeasts in
March, 1043, to join the OWI He
recently  returned {rom CGermany
where he was in charge of the cone

trol of radio for the U. S. forees in
that country,

Clear-Channel Sesh
Drags; “Secrets”

Subpoenaed by FCC

WASHINGTON, May 4.—FCC’s
Clear-channel hearings ~ will hobble
two days beyend s skedded (b
piration date next week with the har-
Yied commissioners vowing that sese
Slon as the end. It has now been
bushed back to Thursday (9). This
will TE.F!."-‘E the way clear for a study
of engineering problems.

. Broadeasters must submit non-
ngmeering data in the ne
or be left out in the cnljft oW e

Slited 1o be added nexi
the mountain of testim week to
tollected simony already

will be some rveluet:
]'J-I'D-ﬂ'r._tt.‘E{i Mrade secrels® frnnﬁlﬁgé
and CBS which Lhe comimnission ves-
terday subpoenaed to submit findings
of a 1944 nationwide lislener survey,
_Suhnrmnnﬁs were issued at the in-
sistence of the Ameriean Broadeast-
ng Company which contfends that
the survey win show duplication of

Editorial

Yardstick Without OIJiuimL

fFHERE are standards for everything in radio, excepl stalion pro-

-graming. If a station strays off its wavelength, it lofes ils license.
If it fails to use the power for which it is licensed, ils permit to
operate is yvanked—butl quick (after adequate warning, of course).
But on programing, stations have only the castor oil of the Blue
Book, the latest ukaose of the Federal Communications Commission.

Admittedly the Blue Book 15 no monitforing device. How far a
station might stray programwise, before being declared out of bhounds,
can be a matter of endless battling. Each station that is taken off the
air is certain to go to court to “protect” its interest, It will no doubt
have & case, as it is obviously against the public inlerest to have any
group of seven men, no matter how good, decide upon what the
public shall or shall not hear,

What then, could be a programing standard lo which no one
could take excention, a standard in which “opinion™ would not enter?
The answer is simple. Let it be a measure of “use of facilities.” If
a station is operating in the public interest, it will have listeners.
Let a measure of ils listeners be proof of just how good a job the
station is doing.

What form that measure should take is a matter for the Com-
missiom and the industry to establish, It can only he eslablished afler
a comprehensive research study. It might have to be one rating for
a clear-channel 50-kw. station and still another for a 250-walt
operation. On the other hand, it could be the same index for bolhb,
as any index would represent only a percentage of a station's
audience expectancy.

It might be a station's Hooper, Nielsen or BMB index that would
rovern, On the other hand, the thermometer might be marked with
a new kind of audience Fahrenheit, as yet undeveloped. What type
of standard would be eslablished is not the peint. Any index such
as this, onece established, cannot be a reflection of any group of
peaple. It cannot be the part of a changing interpretalion of “in the
public interest.” It may be uvpgraded or downgraded if nalional
listening increases or decreases, but it will remove a station’ license
from politics, from the control of any group of “well meaning
gsavants.” Tt will inspire better programing, for a station will not be
able to retain its right to its channel without serving the public in
the area it is supposed o cover. )

It is not within the meaning of this “measurement of service”
that any station be permitied to broadeast in bad taste. There are
pleniy of laws to proteet the public from this type of invasion of
their privacy. )

Seven wise men are okay, but 135,000,000 arve infinilely more
cogmnizant of what they want, There’'s more public service in the
worst program to which millions listen than the best program t_hat
gﬁesdl.mdialed. the FCC or any governmental commission not with-
standing.

Schechter Take-

Manhattan JA-tans

Over of Adam
Sports Expected

NEW YORK, May 4—Sam Taub
will be dropped from the Adam Hats
sportsrasls in an effort to build up
the rating of the weekly blow-by-
blow calling. Jack Dempsey's palaver
will be cut to a minimum, since il is
elaimed that it =lows down the fight
shows considerably. |

Both actions will be part of a seri-
ous attempt to hypo the Adam Mon-
day night broadeasts over Mufual.
Altho not set vet, trade is willing to
place bets on MBS's Ahe Schechter
taking over complete supervision of
the airvings. Schechier  handled
the Adam shows when he was
at NBC. Hat chain's execs, altho
loath to part with Taub, who has
almost become a irade-mark on
their presentations, nevertheless want
upped ratings and are about con-
vineed that Schechter can get them.

signals and programs in rural areas
serviced by the two larger chains,
Presiding Commissioner Rosel Hyde
overruled the violent protests of NBC
and CBS counsels in ordering the sur-
vey maps to be produced.

Jimmy Foxx's sponsor for WEET,
Boston, sports airings is T. Noonan &
Sonsg Company, not Vestpok Razors
as slation's flackery said.

Are Lousey Lovers

NEW YORK, May 4—~The love af-
fair which was fathered by Morris
Novik, while he was manager of -
WNYC, New York's own city sta-
{ion, between James C. Pelrillo
and the station continues while
Seymeour N. Siegel is operating the
station on an interim basis—but 1he
romance does not extend to other
theatrical unions. This week saw
ihe stagehands at the Center Theater

demand exira cash because the San
Carlo operas were skedded io be
broadcast over WNYC—and so the
opera sked has been nixed,

Station still hopes to clear up the
union problem, but just in case the
TA gang sticks to its demands, it will
pick up the Carnegie Pop Concerts
every night, instead of only on the
nights on which there are no bosom
shouts skedded.

Carnegie pop airings are an added
starter for the city station, due to
the fact that the underwriters of the
concerts had hoped until the end to
find a sponsor for the seven-weelk
geries, When nobody showed up
with the cash, WNYC walked in on
its usual “for free"” deal. FTM sister,
to WNYC also airs the live coneerts,
being the only FM station on record
with live music under the current
Petrillo FM frown. ATFM-WNYC
love-fest pays off only to the listener
—musicians, ete,, are all for {ree,

AM Ap;)licants
Get Action

Manmufacinrers contribute
to stagnation of high fidel-
ity broadeasting

o

WASHINGTON, May 4. —Signs of
serious retardation of FAL develop-
menl are multiplyving here despite
Federal Communications Commis-
sion’s avowed policy to give FM all
possible encouragement, Inguiry this
week showed that processing of
standard broadeast applications has
hit an all-time record pace, with
seven weeks now viewed as the aver-
age lenglh of time for an uncon-
tested application to progress from
the filing stage 1o final authorization.
Coupled with this iz the fact that
Civilian  Production Adminiztration
ig showing decided preference to
standard broadeast building bids on
the theory that construction grants
for FM stations are “"unessential”
because of virtual lack of listeners.

FCC's issuance of 20 more final
FM grants this week is conseguently
regarded as of minor significance,
compared with FCC'’s issuance of
half a dozen standard broadcast li-
censes in the same period, Commis-
sion is now maintaining a high-bat-
ting average for issuing new stand-
ard broadeast licenses and approving
increased power for existing stations,
The obviously unfavorable impact on
the developmeni of FM iz beginning
to get open recognifion by some of
the commissioners, particularly Clif-
ford J. Durr, who asserted Friday
(3) that prospective newcomers to
radio via FM are facing tough etco-
nomiec barriers. Durr asked point-
edly, “Can it be that those who enjoy
the benefits of favorable standard
broadeast assipnments would like to
see these handicaps against the new-
comer preserved for a while?”

Quick for Butcher

Twvpical of FCC's quickie action on
standard broadcast bids was its ap-
proval this week of Harry Butlcher's
application for a new system in Santa
Barbara, Calif. The one-time Colume-
hia Broadeasting Svslem executive
and former naval aid to Gen. Dwight
D. Eisenhower had submitted his
application Mareh 18. Its approval
six weeks later is nol regarded as
unusual. For instance, Copper City
Radio Company of Butte, Mont., ap=-
plied February 13 and had its grant
April 24, Chesapeake Radio Corpora-
tion filed March 7 and had its grant
April 25. Hunisville Times Company
applied March 4 and had its grant
April 25-

Congressmen who have been criti=-
eizing FCC for ite lag in processing
showed amused interest when ine-
formed by The Billboard about the
recovd pace in standard broadoeast
processing. Typiecal comment came
from Representative XHolmes (H.,
Mass.), member of the House Inter-
state and Commerce Committee.
Holmes said, “I'm glad to see that
some people are gelting fast service
out of FCC."

Few Contests

A factor favoring standard broad-
cast processing is the relatively small
number of confests, compared with
the situation in FM where numerous
consolidated hearings have bheen
made necessary. However, viewed as

(See M Cuts Speed on page 10)
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Real Staffs, Top Programs
Plus Budgets Make Y&R and
J. W. T. Tops in Editors’ Poll

Two Ad Agencies Lead Vield by Wide Margin

By Paul Ackerman

NEW YORK, Mayv 4.—Radio pub-
licity department of Young & Rubi-
cam, which trailed J. Walter Thomp-
sonn in 1944 and 1945, moved inlo
first place in The RBillboard's Ninth
Annual Radio Publicity Surrey. Bal-
loting for the first two spols, partiei-
pated in by ruadio editors thruout the
Uniled States and Canada, was
cluse—the Y&R operation grabbing
a total of 307 points compared with
292 for JWT. (Additional details are
in the chart report in this issue.)

Y&R's win is attributed in a large
degree to Lester Gottlieb, who
brought to the agency a wealth of
experience gained as publicity co-
ordinator for the Mutual Broadeast-
ing System. Another factor was the
acquisition of Milt Samuels, for many
yvears drumbeater with KGO, KFPO
and later ABC on the Coast, to spark
the agency's West Coast operations.

The Y&E crown comes on the heels
of Gottlieb's promotion to the post of
supervisor of program development.
Harry Rauch, lately Gottlieb’s assist-
ant, takes over the reins and will be
aided by Dick Connolly and other
staflers.

In making the tabulation, votes
cast for the Bureau of Industrial Re=-
lations were credited to Young &
Rubicam. Thus, of the 37 firsts cred-
ited to the agency, 30 of the editors
specifically mentioned Y&R, while
seven indicated the Bureau of Indus-
trial Relations, However, Y&R tag
is ecarried on all BIR ballyhoo,

J. Walter Thompson's tally of 292
points make it a good second—with
no other agency really close., As in-
dicated by the chart, JWT relin-
quished the lead it held in 1944 and
1945. Trade figures the exit of Wick
Crider from JWT flackery to become
assistant to Arthur Pryor, head of
BRDE&O's radio department, was a
blow which will take some healing.
Crider, too, was apparently able to
travel frequently for JWT to contact
and sweeten the editors. Al Durante,
in charge of JWT radio publicity is
tied to his desk for the time being.

Leaders Publicity Conscious

In fairness to personnel of agencies
which finished below the two leaders,
it should be pointed out that both
Y&R and JWT have for yvears been
very publicity-conscious and have
made an effort to maintain depart-
ments impressive from the quantita-
tive as well as qualitative stand-
points. In addition, publicists at both
agencies have been blessed with top
programs. -

N. W. Ayer, again in third place,
made a creditable score—particularly
in view of the agency's lack of pro-
grams in the “first fifleen.” Ayer

“No” Means “No”

NEW YOREK, May 4.—"What
can ad-agencies do to do a bet-
ter job of publicity?"

This is one of the queries sent
to the country's radio eds on
their ballot in The Billboard's
Ninth Annual Radio Publicity
SUTVEY,

One well-known fem ed an-
swered the question succinetly:

“Hy understanding,” she wrote,
“That ‘No' means '‘No,! even if
it comes from a dame!™

So—writers are different.

ballots frequently named its flack
chief, Wauhillau La Hay, personally
—the Indian maid having made a
strong impression on the votere, This
condition was not duplicated in
agency tabulations. Miss La Hay,
incidentally, traveled a lot to contact
editors and travel does broaden the
vole.

Benton & Bowles’ score of 154 is
creditable from two points of view—
lack of real slar stuff and the fact
that the flack operativn is so small
personnel-wise, Bush Barnum's
drumbeating is priactically a solo.

Complon's press set-up, headed by
Virminia Travers, maintained ils rela-
tive position with respect to last
year's survey—>aliss Travers's job be-
ing considered a competent one in
view of a limited budget and agency
brass that views space stealing as a
receiving evil, Dilto with Benson
Inge af the Ted Bates Agency,

Radio publicity operation at
BED&O has been revamped recently.
Heretofore, radio has been considered
a sidelight of the agency's general
publieity, headed up by Bill Maloney.
A separate radio flackery has now
been organized, with Jim McGarry
blowing the bellows. He reports to
Maloney, the agency's public rela-
tions director.

K & E Coming Up

Kenyon & Eckhardt, tho far down
on the list, is conceded to have one
of the most promising flacks in the
business in Hal Davis, who recently
joined K&E after a tour of duty in
the navy. Davis, the promotional
tvpe, has been working in close co-
operation with and clearing copy thru
local stations, Thus, his flacking has
not yet had time to come to the no-
tice of out-of-town editors. Prior
to the war he was coming up strong
in the indie field, in partnership with
Les Lieber,

Radio publicity set-up of Foote,
Cone & Belding, the old Lord &
Thomas agency, has been a minor
operation with Jack Burnett going it
alone, Doherty, Clifford & Shenfield
ditlo. Bob Kind, ex Y&R and ABC,
exited from DC&S about eight
months ago, with Richard Fehr tak-
ing over.

All-Over Better Jobs

In pgeneral, it can be stated that
agencies’ press staffs are doing a bet-
ter job than in previous years. This
15 self-evident from the ballot tabu-
lation, which indicates that radio edi-
tors are growing more conscious of
the flack activities of advertising
agencies, For example, approxi-
mately one out of {wo editors who
returned ballots last year filled in the
items relating to agencies' publicity
activities. This year, three out of
four editors answered the questions,
In other words, the agencies are not
relying so much on the networks and
are making a more direct effort to

grab space for their clients and pro-
grams,

In line with the hypoed activity of
agencies is the fact that fewer editors
confuse agency press departments
with independent press agents. Some
still look upon every firm with more
than one name as an agency.

Additionally —and indicative —is
the fact that the two agencies in the
first and second positions maintain
radio press departments which are
not “for free.” Clients who want the
service must pay for it. The re-

F':E]II.:
CBS Liiiesssssvsbanmses sty 4
NUC 401
MBS iuivsesisvssansmpsuns 285
3 T RPN ¥ 281

VINTH ANUAL RADIO PUBLICITY SURVEY—

THE NETWORKS
(How the Editors Rate Them)

4Lz 24da Ada dths
a0 31 21

45 47 36 8
19 29 29 (]
13 a7 47 24

Radio’s Top

Space Stealers;

Columbia First Net for 8th
Year in Row; Ballots Double

Y&R publicity dept. leads ad agencies; CD&F tops indies

{Continued from page 3)
in the survey's nine-year history.
Last time it won the honor was in
1943. (Details on space stealing at

the advertising agencies are reported
upen in detail in other columns In
this issue.)

A new firm replaced Ferris, the
perennial winner, among the indie
p.a's (he took 7 out of 9 first places
since 1938). Coll, Daly & Freedman,
was rated No. 1 radio publicist. Fred
Co!ll has been sending out radio
publicity releases for years, but
Ceorge Daly is fresh from The Her-
ald-Tribune and Zoc Freedman was
a legit press agent prior to his asso-
ciation with Daly and Coll. There's
also a special report on this division
in another column,

Public relations operation in radio
is becoming more and more big time,
It encompasses far more than hand-
outs and soft soap. From network
build-ups to the popularizing of a
single program, it has as many rami-
fications as union-management nego-
tiations. Top manpower at a net-
work has passed 50, not counting
gither the promotional departments
or the web-managed and operated
station's staffs, and apency public
relation departments are growing
daily at the top and bottom,

Free newspaper space has always
helped to hold clients and, with the

vamped BBD&O radio publicity de-
partment is being built along these
lines—and Kenyon & Fcekhardt will
soon charge a fee for its publicity
service. Trade thought is that “free
rides” are not conducive to top opera-

tion, Fifteen percenters don’t go for
gratis services.

expected battle on the part of every
industry for an increased share of
the public dollar, press agentry is
seen as business protection during the
fortheoming battle for survival and
Supremacy.

WDGY, Minneapolis,
Nixes 15% Hours
Of Religious Segs

MINNEAPOLIS, May 4—WDGY,
indie, on May 1 gave notice via reg-
istered mail, to 14 accounts bank-
rolling 1533 hours of religious time

on the station, Mondays thru Satur-
days, that effective June 1 their con- -
tracts will be voided.

Melvin Drake, station manager,
said the move was made to conflne
religious segs to the Sabbath only in
the public interest. As of Thursday,
Drake said there had been no beefs
from the cleriecs. x

Flack Butterfield

NEW YORK, May 4.—What
lpeal radio editors and the news-
men who double in radio brass
on the rags think about the
press service men who write
about broadeasting is best indi= |
cated by the fact that AP's C, E.
Butterfield, one of the oldest
mdn_:r columnists in terms of
continuous  service, received
seven votes as an indie press
agent,

H: you write about radio,
you're a flack.

T F T
—NINTH ANNUAL RADIO PUBLICITY SURVEY
The Nine-Year Record
NETWORKS
CBS vovvvniiinninnn S W I
N'%C .................... 2 2 2 2 2 2 2 2
TH g. :::fff .............. E ;l g 4 3 3 3 3
*Did not exist at this 'E‘ll't'.ilz':.ﬂ.‘:‘ a network, : : ‘ ' )
AGENCIES
YOUNG & RUBICAM. . | 2 2 1 2 2
J. WALTER THOMPSON, .2 1 1 - 1 : :
W AYER . e e 3 3 3 6 5] é ‘ &
BENTON & BOWLES. . . .. 4 4 4 3 3 -3
COMPTON ....... S tomcay 5 d — — 17 ¢ : £
—Indicates not rated these Years. =
INDEPENDENT PRES ENT
COLL, DALY M ¥
& FREEDMAN®* ...... o |
EARLE FERRIS ... ... . 2 ? ? Ef ; 2 35
DAVID O, ALBER . ....... 3 2 3 3 3 : : :
STEVE HANNAGAN .....4 4 4 4 : g ?
MARGARET ETTINGER .5 .. willlecnl ve
*Fred Coll and partners, only Co g o T
~—Not rated llu:-];e 3'#3:?1:_ At Cliatad SRR,
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Coll, Daly and
_ Ireedman 1st
Flacks in ’46

Editors Give Them the Nod

WNEW YORK, May 4, — Most ex=-
eciting division of the Ninth Annual
Radio Publicity Survey was the in-
dependent press agent tabbing in
which the leader for seven of the
last eicht vears was unsealed by a
new firm of space grabbers. National
leader has been Earle Ferris and his
Radio Fealure Service. Ferris's con-
tinuous =ervice down thru the years,
his matted column which has ap-
peared in a sizable number of news=
papers and his good job generally,
have always assured him of a mini-
mum number of votes “in his pocket”
as each wear's surveving of radio
press agentry started. He had, it
seemed, an abracadabra on the come
petition,

This wvear, however, one oldiimer
in the radio hand-out field, Fred Coll,
combined with George Daly, well-
known reporier of The New York
Herald-Tyibune, and Zac Freedman,
Main Stem shouter-from-the-house-
topper, to add something new to the
program build-upn field. The Coll,
Daly and Freedman combo not only
started tp do a job for clients—some
of them ad agency, some of them pro-
oram and some of them talent—but
they also were loath to let their abil-
ities go unsung and, after discovering
that other p. a’s were out soliciting
voles in The Billboard poll, went and
did likewise.

Compaigning Fast and Furious

Campaigning was fast and furious,
The indusiry knew that C. D, & F,
were in there fighting, just as they
knew that Dave Alber wanted vote-
credit for his regular flacking. Ferris
also reminded his “regulars” during
the pre-voting season that the Earle
Ferris brand of press agentry was
operating as usual.

Result was a bunch of happy radio
editorial men. One editor had break-
fast, lunch and dinner bought for him
by a different p. a. at each meal—
and then went and voled for a fourth,
No one, said the column filler, was
going 1o get his vote by feeding him,

When it was all over, Coll, Daly
and Freedman were first by the safe
margin of 44 points. Even Ferris,
who snagged the second slot this
vear, nearly doubled his last year's
tab by having a point total of 224 as
against his 122 in 1945.

Alber’s 209 Points
Alber, who didn't stop fighting un-
til the final ballot was in, tagged
with 200 points against his 85 last

(Independent

—— MNTH AXNUAL RADIO PUBLICITY SURVEY —
The Nation’s Top Radio Publicists
CBS
(Network)
YOUNG & RUBICAM, INC,

( Advertising Ageney)
COLL., DALY & FREEDMAN

Press .-f;;wr [ }

yvear, and that isn't hay.

In the fields of indie press agentry
and ad ageney radio publicity depart-
ments, five positions were voted for,
First, rated b points; second, 4 points;
third, 3 points; fourth, 2 points, and
fifth, 1 point.

Right below Alber with plenty of
points, earned in part at least by his
Coca-Cola selling, was Steve Hanna-
gan, whao hit 173 against his 58 last
year, Nice going, but not enpugh to
get bevond fourth slot. Fifth was a
voung lady, Maggle by nickname and
Ettinger by fact. Maggie didn't land
in the lush peints, but since she’s
only been doing radio public rela-
tions for a comparatively short time,
her 60 is not bad.

The Little Five

Others who broke into the top 10
group this year, the first time almost
gince press agent tabbing was started
by The Billboard, were Ben Sonnern-
berg, who likes to keep his name out
of his flack jobs; Allan Meltzer, who
is gaining editor respect slowly the
hard way; Banner and Greif, who
aren't even six months old as an in-
die outfit: Tom Fizdale, and D. Linke,
u.}hr{] handles Chesterfield Supper
Club.

Stability in publie relations is al-
ways dilficult, perhaps the most dif-
ficult of all professiomal fields, Fer-
ris, Alber, Coll, Hannagan and Fiz-
dale have been in The Billboard sur-
vey sinee 1939, altho not always in
the published record. Business is
tough to find now, the flacking wise
euys point out. Even the key opinion-
forming men have lost big accounts
in the last three months, so expect
anocther set of builder-uppers next
season, with The Billboard survey,
as usual, pointing the comers and the
flops.

8. C. Bill Proposes State
Educational Web Council

COLUMRBRIA, S. C., May 4—South
Carolina Legislature has pending a
bill which provides for establishment
of a State radio council and broad-
casting system for educational pur-
poses,

Radio council would be composed
of the governor and reps from wvari-
ous collezes and other educational
institutions in the State,

Paoints

YOUNG & RUBICAM ....... 307
J. WALTER THOMPSON ....202
D WL RRER L esss e eieaes 218
BENTON & BOWLES ....... 154
COMPTON: | ceimviaadiaeiee 70
TED BATEE [, oicoaeiaeadia 38
- PO - SR A ) A e R N T R 30
KENYON & ECKHARDT .... 21
FOOTE, CONE &

BRELING: sl sasim et 1%
DOHERTY, CLIFFORD &

SHENFIELD ...vvveisecss 15

Buchanan & Company, Coekfield

wick & Legler,

— NINTH ANNUAL RADIO PUBLICITY SURVEY
Top Ten Adv. Agency Radio Publicists

Other advertising agencies (in alphabetical order} wvoled jor but not
making the “Top Ten” were Audrey, Moore & Wallace, Bozell & Jaeobs,

Foster & Davis, Gardner, Hutchins, Ivy & Ellington, Maxon, McCanit-
Evickson, Newell Emmett, Ruthrauff & Ryan, Ward Wheelock and War-

Tsty 2d:c Ads Aths Bths
37 15 17 4 3
20 25 10 6 )
14 20 14 7 2
] 14 11 13 4
] 3 T 3 G
— 4 4] 3 1
2 1 o 3 4
— - 4 3 3
2 — — 3 1
— 1 1 3 2

Brown, Dancer-Fitzgerald-Sample,

Canadian House
Upholds Govt. Nix
On Revealing Data

MONTREAL, May 4,—Dy the nar-
row margin of 97 to 75, the House
of Commens sustained the refusal of
the federal government to act on an
opposition motion that it produce
copies of correspondence, reports and
recommendations exchanged between
the Department of Transport, the
Canadian PBroadeasting Corporation
and provincial governments regard-

ing the licklish guestion of privale
station ownership.

The request for the production of
ithese papers had reference to the ap-
plicalion of the Saskalchewan pro-
vincial government for licensing a
station to be operated by the
Province. Other provinces, including
Quebee, which has even set up a
£5.000,000 “Radio-Quebec” depart-
ment to organize ils own network,
are interested in operating stations.

“Info Please”
Pays Off Even If
It Takes 6 Y ears

NEW YORK, May 4—NBC's In-
formation Please pays off whenever
the experts are stumped—but some-
times it takes a long time; six years,
in fact.

This phenomenon occurred at Ti-
gard, Ore,, where Mrs. Florence
Squires recently received a $100 bond
for a question she submitted about
six years ago. Mrs, Squires didn't
catech the program upon which her
question was used, and she doesn't
even remember the question. Syd
Eiges, NBC press chief, examined the
records and found that the program’s
producers had held Mrs. Squires ma-
terial six years, revised it, and finally
sprung it to confound the experts.

CBS First:
MBS Doubles
Editor Tab

NBC Sull Strong

NEW YORK, May 4.—The Colum=-
bia Broadeasting System apgain leads
the field in the network division of
the Ninth Annuval Radio Publicity
Survey. It was CBS's eighth win, the
Paley web tagging first place every
vear with the exception of the first.
Points achieved by the web, on the
basis of four for first, three for sec-
ond, two for third and one for fourth
place, were the highest ever hit in
anyv division of fack surveyving,

Editors voling in many cases were
frank to admit that they were hard
put to decide between the Syd Eiges
(NBC) and the George Crandall
(CBS) operations, but gave the edge
1o Crandall’s job because of his “per-
sonal service” and especially because
this wear he had made awvailable
Who's Who On CBS, “the best net-
work reference book ever published
—and hesides they keep it up to date
with corrections.”

Pekor’s Idea

CBS’s margin over NBC of 60 points
was no doubt accounted for in part
by this Columbia service, Who's
Who was originally an idea of
Charley Pekor and developed and ex-
panded by Grandall after Pekor had
been selling him the idea for about
4 year.

Chi Only CBRS Hole

Only hole in CES’s editor backing
was in Chicage, where Columbia still
has no network publicity representa-
tive, except WBEL's, NBC’s Chi op-
erator, Jack Ryan won INBC a nums-
ber of special mentions. ‘In the past,
mention of even the departmental
heads by name has been almost non-
existent, but Ninth Annual ballots
had plenty of mentions of Eiges
Crandall, Ryan amd CBS's Fthel
Kirstner, too.

CBS’s points inereased from last
vear's 327 to 461 and NBC's rose from
283 to 401, the margin still being in
favor of Columbia,

O'Bryon’ Job Outstanding

Outstanding news in the network
division -of the Swrvey, is Jim
O'Bryon’s operation of the Mutual
web's praise-ageniry, which doubled
its 1945 tab, pulling only 143 points
in 1945 and 285 this wear. 'This
pushed MBS up inte third position,
a hniche it hasn't held since the first

(See CBS FIRST on page 12)

Palnts

COLL, DALY
& FREEDMAN ............ 268

EARLE FERRIS ............ 224
DAVID O, ALBER ...... 1]
STEVE HANNAGAN _....... 173
MARGARET ETTINGER .... 60
BEN SONNENBERG ........ 45
ALLAN MELTZER .......... 31
BANNER & GREIF .......... 15
TOM FIZDALE ............ 14
B EINEE .. .ovveisiieass 14

Wiener and Juanita Wilcoa.

Other publicists (in alphabetical order) voted for but not making
the “Top Ten" were Joan Allen, Sidney Asher, Joan Barton, Russell Bird-
well, Ivan Blaeck, Carl Byoir, Ted Collins, Louis G. Cowan, Jean Dal-
rymple, George Evans, Carl Erbe, Jay Faggen, Maury Foladare, Sam
Friedman, Hy Gardner, A. J. Gelula, David Green, Zenith H. Gross, Jack
Hess, Frank Law, George Lilley, Lee Meyers, Art Miller, Mike Mok, J. L,
Mortimer, Paul Mosher, Bert Nevins, Bertie Nichols, Artie Pine, Jack
Raymond, Ted Reeves, George Ross, Bernle Smith, Paul Snell, M. S.
Steel, Mort Stein, Earle Thomas, Faith Truman, Harry Volk Jr., Ed

NINTH ANNUAL RADIO PUBLICITY SIRVEY—
Top Ten Independent Radio Publicists

s 2ds  3ds  Aths  Gths |
38 12 _ 6 4 4
23 19 T T 3
24 14 7 3 ]
15 10 13 9 1
3 3 3 T 2
3 2 5 3 1
2 2 2 3 1
1 —_ 1 2 4
e 1 3 - 1
2 § tem  em e
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Novik Sees Limited
En[r}-‘ of Unions in
FM Operations Band

COLUMBUS, 0., May 4—Contrary
to popular belief in the radio indus-
try, labor unions will not operate
many FM stations. This was the
statement made here by Morris No-
vik, one of the leading figures in the
FM labor field who is consultant for
the Infernational Garment Workers'
Union which is applving for FAT sta-
tions in various parts of the country,

Novik pointed out that only 10
FM labor station licenses have been
applied for, and that in the opinion of
those in the know'in the labor field
there will be no more applications.
Novik said that about the only three
labor orgs that can be expected to
fget into FM are those which have
already applied for licenses, the
Amalgamated Clothing Workers'
Union, International Ladies' Garment
Workers' Union and the United Auto-
mobile Workers, He stated that the
textile wunions had at one time
thought of applving for two station
licenszses but had changed their mind.

Publie Heliations Campaign
Novik's reasoning on why there

will not be more unions js that only
those who plan o do a public rela-

tions campaign and not solicit
{See Unions in FM on page 12)
s
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NONSTOP

to Chicago!

Cotch the late show, then
leave New York

2 am

On United’s Spacious 4-engine
Mainliner 230!

One of 5 Nonstop flights daily
to Chicago . . . 23 flights in all!

UNITED AIR LINES
Call Murray Hill 2-7300

8x10 GLOSSY |
PUBLICITY PHOTOS
109 for $6.25

use phetos you shouid get our price [ist.
and see our samples before ordering.
Drop us a card for free sample and price
list. This Is not the cheapest service,
but eur prices are low enough so that
you can now afford real quality. Prompt,
courteous service, Quality guaranteed.

Mulson, Dept. B,

310 E. Washington Ave.
BRIDCEFORT, CONN.

10th American Exhibition of Educational

Radio Programs

(Sponsored by the 16th Institute for Education by Radio, Ohio State

University, Columbus)

CLASSIFICATION I—PROGRAMS DROADCAST BY NATIONAL NETWORRS

(Tass

[ 55 s O8] L
TR iatls

Avriculiurpl

Women's

Cultural

Boecinl Problems

Perzonal and
Foamily Problems

Publie Tzsues

News Interpretation
Interpreting Clvie and
Service Organizations
Purtherineg
Internationel
Understanding

Childrén's Qut-of-
School Listening

Specinl One-Time
Progroms

CLASSIFICATION

Progpraim Nreiwork
The Eternal Light il s
The Catholle Hour wHG
Columbia’s Country Jonrnal Chis
Mallonal Farm Radin Foarum R
MNational Farm and Home Hour B
Consumer Time R[S
Thealer Goild of the Alr ABD
Pepn(fation to AMus=ic CBS
The White Empire CHES
Here™s Your Heallh CRS
I Was a2 Convict MBS
Don't De a Sucker MHS
The Baxiers NEC
Home Is Whal You Make It nBl
America*s Town Mecting of the Alr ADC
American Forum of the Alr YIRS
BEaymoend Gram Swing ABG
Canadian Hed Cross Campalgn CBC
Raymond Gram Swing ABQ
The Paclfic Stary HEQ
Transatlantic Call CBa
House of Myalery MES
Story of Ameriea CBE3
March of Sclence CBS
On a Naote of Trlumph oBE

AND REGIONAL AND CLEAR-CHANNEL STATIONS

Religlous
Agricultural

Women's

Cultural

Eoctal Problems

Personnl and
Family Problems

Public 1ssucs
News Interpretation

Interpreting Clvic and
Bervicg Drganlzations

Purthering
Internacional
Understandmg

Children's Qut-of-
8chool Listening

School Broadeasts
for Primary Grades

Sehool Broadeasts for
Intermediale Grodes

Behaol Broadeasts for
Junlor and Sepnjor
High Bchiool

Bpecial One-Time
Program

Mo first award, no hoporable mention.
This Dusiness of Farming ESL

Hwret Lund of Liberty WTAW
Ohio Farm and Home Hour Woso
New Life for the Old Hal WHA
MNew Life for the Old Hal WLEBL
The Authar Meels the Critles WHRN
Human Adventure WGN
The Land We Live In KEiOX
Epeaking of Musle KOIN
Introductory Psychology WHA
One Way Sireet EECA
New World A-Coming WAIOA

Welcome Home ELS
Jahs for G.1.'s EECA
When He Comes Home WHCA

Keeping Up With the Wigglesworihs pl.'s

Columhus Town Meetllng WENS
Hate, Ine. wIip

Labor Arhitration WMMCA
MNorfhwesl News Parzde woco
Facibice Diary WHA
Pacilic Diary WLEL
Conslant Tnvader et.t's
This Is Your Story Wwa
Lel's Talk Russian WHEW
Career Forum WOAU
The Magle Book EMBC
Rhyvthm and Games WHA
Rhythm and Games WLRL
News of {he Week Woesnu
Lel's Draw WEHA
Let's Draw 2 WLBL
Elandard School Broadeast KEFPOD
Shakespeare Series CBL
San Francisco Conference KEFWH

Award
First

Hon. Mentlon

First
Hon., Mention
Hon, Mention
Elrst
Firsi
Firsti
Hon. Mention

Flrst
Hon. Mentlon
First

Flest
Hon, Mention

Flrst
Hon. Mention
First

HMon. Mention
First

Hoir. Mentlon
Hon. Mention

First
Hon, Mention
Hon. Menilon

Flrst

NM—REGIONAL NETWOREKS, REGIONAL ORGANIZATIONS

First
Hon. Mention
Hon. Mention

Firat
First

First
Tirst
Haon. Mentlan
Han Blentlan
Hon. Mentlon

First
First
Hon, Mentlon

First

Hon, Meniion
Hon. Meniion

First
Hon. Menilon
Hon, Mention

First
Hon, Menlion
Hon, Mentlon

First
First

Hon. Mentlon

First

First
First
Flrst

First
First
First

Firat
First

Speclal

CLASSIFICATION INI—LOCAL ORGANIZATIONS AND LOCAL BSTATIONS

Rellglous
Agricultural
Women's

Cullural

Boclal Problems
Personnl pnd

Family Problams
Publie Tssuce

Wews Interpretation
Interpreling Clvie and
SBetvice Organizations

Furthering
Internatlonal
Understanding

Children's Out-of-
Bchool Listening

Bohool Brondeasts
for Primary Grades

Bchool Broadeasts {or
Intermediate Grades

School Droadeasts {or
Junior and Benlor
High School

Bpecinl One-Time

No firyl award, no honorable mention
Meel the Farmer
No fArsl award, no honorable mentiion

Instrumenis of the Symphony Orches- WHNYO
ira (HAehind the Scenes In DMusle
Beries)

No first award, no honerable mention

WGRC

Family Life Radlo Farnm EVoO

Mo Arst awnrd, no honorabls menllon
No flrst award, no honorable mentlon

No first award, no honorable mention

No first award, no honorable mention

No first award, no honorable men{fon

No first award, noe honorable mention

Know Your Clty WNYE
FPeople in the News WHAM
The Lands Retween WHNYE
The News: Flaces and Peopls WBOE
Roosevell Memorial Rroadenst WNYE

Flrst

First

Hon. Mantlon

Flest
Hon, Mentlon

First
Hon, Mention

Spenlal

NBC Top Net
In Ohio State
Ed Seg Exhib

WHA, WLBL, WMCA Lead

COLUNMBUS, 0., May 4+.—Viewing
radio programs strictly from an edu-
cational standpoint, the 16th Institule
for Education by Radio at Ohio State
University made its annual awards at
the 10th American Exhibition of Edu-
tional Radio Programs here this
week, Programs were judged in 12
classes covering religion, agriculture,
women's, cultural, social problems,
personal and family problems, pre-
senting public issues, news interpre-
tation, interpreting civic and service
organizations, furthering interna-
tional understanding, children’s out-
of-school listening and special one-
time programs.

In turn, these programs were di-
vided into three main classifications:
Programs broadeast by national net-
works; regional networks, organiza-
tions and regional and clear-channel
stations, and local organizations and
loeal stations, First of the main clas-
sifications was judged by a series of
committees working in New York.
Each class of program was heard and
tageged by a special committee.
Where live airings could not be
judged, e. f.'s were used. Agricul-
ture and women's classifications were
judged on the basis of exhibition ma-
terial and recordings submitted by
stations and organizations. They
were screened here and final say was
given by a speecial group just prior
to the Institute convention.

In most cases classifications got a
first award and one or more honor-
able mentions. Here and there, how=-
ever, more than one first award was
given. In some instances, commit=
tees felt no first award was justified
and, therefore, gave none. In other
fields, notably in the third major
classification, many types of program
got no awards.

104 Segs Heard

In the second major classification
judges heard 104 programs previous-
1y screened by other committees from
415 entries of regional and loecal radio
stations. Here and there, without
making specific charges, judges found
some programs to be “phony” (i.e.,
“blaring, pompous, loud announcers
shouting pseudo-catchy tifles and
program introductions dressed up
with echo=-chambers and filter micro=-
phones”). These, according to the
judges, “frequently ushered in pro-
grams of mediocrity.”

In the web group, NBC led with
seven awarcs (three firsts and four
honorable mentions), one over CEBS
(with three firsts and three honorable
mentions), ABC and MBS tied with
four awards. Former had four firsts,
while MBS had two firsts and two
honorable mentions. Canadian
Broadeasting Corporation figured
strongly with one {first and three
honorable mentions.

Only three regional stations got
more than one award. WHA (Madi-
son, Wis.) and WLB (Stevens Point,
Wis.), which carried the winning pro-
grams, took three firsts and two hon-
orable mentions, and WMCA (New
York), which garnered one first and
two honorable mentions. Other sta-
tions tabbed only one award apiece.

Outstanding winner in the third
major classification was WNYE,
which copped two firsts and a spe-
cial award for its handling of the
FDR memorial broadcast for kids.

Rosemary L. Gianeita, HAustralion
bride of @ San Antonio G.I., has joined
EABC as secrelary o tho sales stali.
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Durr Admits
S]mnmred Segs

Mav Be Pubserv

COLUMBUS, O. May 1.—Clifford

Pury, FCC commissioner, made a
citement that was econsidered io be
very sipnificant by station ops who
attended  the first general session
Fridovy evening *:]“"i ‘-1,1' ihp In!"f.:ti.ltf_"

for Edueation by Radyo, Durr's state-
ment indicated that the commission
wntld consider publie scervice pro-
grams, even tho they were sponsored,
to be a favorable part of the report
stathm operators submitted when ap-
plving fer lcense renewal. It was
one of the few things of importance
that came ou! of the meeting, broad-
casters agreed.

In anawer to a statement of Na-
than Straus, WHCA prexy, concern-
ing publie service programing, Durr
mide his significant statemoent. He
sz2id, "I don't think you would iind
anyvwhere in the report any statement
on the part of the comumission that a
program ceases to be of public serv-
ice value because il comes sponsored,
altho I have read many stories fto
that effect in the indusiry journals,
Certainly a program does not lose its
vialue mevely by virtue of sponsor-
ship, providing, of course, that the
commercial plug is in good taste and
not chnoxions,”

Byron, Pryor Rap
Web Programing;
More Nets Urged

NEW YORK, May 4.—Ed Bryon,
producer of Mr. Disirict Aitorney,
sparked the discussion on program
standards at the Second Annual Ra-
dioc and DBusiness Conference this
weelh with Dbarbed remarks about
various phases of radio's programing
and talent policies. *1 know a fel-
low who pgets killed five times a
week," said Byron, by way of point-
ing up insistence of producers on
using the same actors weelt after
week,  Adding ihat the “publie is
long suffering,” Brron argued the ad-
visability of radio’s having many net-
works in order to ensure the listener
2 wide echoeice of programs.,

Byron advocaled “spreading the
racio picture around” and suggested
that more thought be given to de-
velopment of talent on local stations.
Discussion was enfered into by Ar-
ihur Pryor, BED&O veepee in charge
of radio, who stated that “radio is a
consumer of abililv—as soon as a
local boy makes good we graly him."

“Play It Safe"

EBoth Byron and Pryor threw jabs
at web programing, Pryor claiming
that dramatic fare loses impact be-
cause of the networks’ desirve to “play
it safe.” Buyron, taking radio to task
for its failure to carry certain types
of programs, said “somebody must
have the courage to put on shows and
take the rap—either the network ar
the adveriiser.,”

Apropos of outside regulalion of
the radio industiry, Byron pased the
question: “Whose air is it?7” He
stated that it must be kept “utterly
free”  Freedom of speech, he
warned, constituted only half the
problem, the other half being “dree-
dom o listen.”

Boice Gen, Mgr, of WEMP

MILWATKEE, Wis,, May 4—Hugh
K. Boice Jr., formerly with J. P
McKinney & Son and previously with
WMEBD, Peoria. 1., this week he-
came general manager of WEMP, lo-
cal affiliate of ABC. Me replaced
Charles J. Lanphier.

Round -the - World
Flight To Precede
New Corwin Series

NEW YORK, May 4. — Norman
Corwin will da a sevies of docu-
mentiry programs for CES following
his return trom a round-the-world
flight scheduled to start in June. CBS
program department is not yet ecer-
tain when the series will start, but
the {light is scheduled to begin in
June, with Corwin taking 5 few
moenths to gather material in different
countries,

Corwin will be accompanied by Lee
Bland., They will carry recording
equipment. Davidson Tavlar, CES
program cehicf, hopes the Corwin trip
will "inaugurate a new scheme of
programs: done by dramatists-corre-
spondents who have visited other na-
tions and refurned to tell Americans
what they zaw and heard.”

CBS’s New Shows

Include Corwin,

Berler, Semantics

COLUMBUS, O,, May 4.—New nro-
grams to be presenied this summer
and in the fali by CES were outlined
here Friday by Davidson Taylor,
v.=p. in charge of programs for the
networlkk, New segs, which are in
the planning stale and therefore in
the main have no starting dates set,
include a Noriman Corwin series, a
program featuring two new comes=
dians, a show for Millon Berle, a
language discussion program, a cou=
ple of specially comumissioned holi-
day nplave and a one=timer, Oper=-
ations Cross Road.

Operations  will undoubtedly be
aired during the evening on the last
Tuesday of NMay. It will be an at-
tempt Lo answer the public's gues-
lions aboutl the alomie bomb experi-
ment in the Pacific. It will feature
Mrs., Roosevell, Albert Einstein,
high-ranking navy officials, contact
al sea with the joint army-navy task
force undertaking the bomb test as
well as discussion by many other
famous scientists and governmental
and civie leaders.

Goodman Discussion

Discussion  program  oullined by
Tavlor will be a once-a-week half-
hour evening program chairmaned by
Jack Goodman, of Simon & Schuster,
It will present writers, newspaper-
men and educators in discussions of
ramifications of the English language
—aemantics, pronunciations, idioms,
efe.—all intended to help listeners
speak and write more effectively,

Taylor would not say who the new
comedians ave. He would say, how-
ever, that they are two men who
have appeared in radio in a relatively
small way in the East. Milton Berle's
new program for CBS also is ex-
pected to slart some time in the fall
or late summer,

Faulk New Comie

Taylor also stated that he had un-
covered another new comedian in the
person of John Faulk, former army
sergeanl. Faulk, who comes from
Texas, does a new type of comedy
narrative routine, Taylor said, that
has in it a large amount of pathos.
He will undoubtedly start on the
Columbia Workshop and then will
graduate to a program of his own.

In making his statements about the
new CBS shows, Taylor also said that
the network had hired Will Roland,
former head of Camp Shows in the
ETQ; Trving Mansfield, previously
with Fred Allen, and Cv Howard,
former chief writer for Jack Benny,
as producer-directors,

Should Have Stood in Bed

Is Consensus

of Delegates

To Ohio State Ed-Air Institute

Execs See It ag Waste of Time—-Nothing New .

By Cy Wagner

COLUMBUS, Q.. May 4.—Pre-
dominant attitude of broadeasters at-
tending the 16th Institute for Educa-
tionn by Radio, condueted here by
Ohio State University, May 3«6, was
that the institute was juzt a waste of
time. This attitude was summarized
by a top exec of one of the major
webs who said, *I could have staved
at my desk in New York and dietated
85 per cent of the proceedings.”

Subjeects discussed were all grouped
around the over-all theme of the
meeting: Radio’s Post-Wir Responsi-
bilitics. But as happened at this con-
ference and similar ones in the past,
few concrete conclusions as to what
exactly were radio’s post-war re-
sponsibilities were reached. Topics
discussed ranged from Has Radio He-
conperted? to Improwving Interna-
tional Understanding Thre Youth
Discussion, but the majority of the
radio people found litfle new in-
formation as a result of the discus-
sions. Many of {he Dbroadcasters
stated that the material brought out
at the meetings was old stuff and
that they already had heen fully
informed about these subjecls by ac-
counts in the lrade press.

Hodge-Podge?

One web exec who has attended
each of the Ohio institutes since their
beginning in 1930 stated thail in his
opinion ihe reason why this institute
and others similar are failures is that
they are a hodgepodge of various
elements interested in broadeasting,
ranging from small fry educators to
PTA representatives, United States
broadeasters and even foreign broad-
cast represenfatives, It was his con-
tention, and others agreed with him,
that it would be mueh bhetter if these
various elements had their own in-
stitutes or meetings, or if two ele-
ments that could talk about specifie
problems affecting their spheres of
influence were fo get together. At
this smaller type of meeting some=
thing conecrete could be agreed upon.

In making this observation this
exer pointed out that the institute
had deviated greatly from ils original
form, In its beginning, he said, the
institute concerned ilself only with
the specific subject of how education

NAEB-NAE Merger Nixed

COLUMBUS, O., May 4—Proposal
that the National Association of
Educational Broadcasters (INAEB)
join the National Association of Edu-
cators (NALE) was turned down for
the time being at & meeting here
of the NAEB execulive board Thurs-
day (2). Proposal that NAEB (org
of colleges, universities and school-
system broadeasters) join NAE (na-
iional group representing educators
in "all hranches of education) was
made because it was felt that by join-
ing the group more money could be
raised to finance the program of
informing educational institutions on
how to get into FM sitation opera-
tion. It is expected that there will be
150 to 200 FM educational applici-
tions within the next two years. Pro-

posal was femporarily turned down

by NAEB, however, because it was
felt that by joining NAE ed broad-
caslers would be just one small cog
in the big NAE wheel and therefore
would lose power, purpose and
identity.

by radio could be accomplished. He
siid top-ranking educators from all
over the country attended., Now, he
stated, edueators on hoand were, in
the majority, small fry and, he
pointed out, there were no Frank
Stantong, Niles Trammells, C. L.
Menzers or Bill Paleys arvound to
represent broadeasting. They didn't
show up, he said, because they knew
there was nothing to gain by ate
fending.

Comercial-Ed Mix-Up

Another fhought expressed was
that until about seven years ago the
instituie had few commmercial radio
elements in it, but that now it had
commercial mixed up with the edu-
cational and that just added to the
coniusion. The cobjective seemed to
be that of breaking down the various
groups here into levels and having
meetings for the various levels.

One other exec pointed out that
no agency people were here, and
vightly so. But, he zaid, if there were
gaing to be any meetings about radio
publie service programing, agency
execs ought to be represented be-
cause a lol of their stuff, even tho
commercial, could still be called pub-
lic service,

Indicative of the feeling against
this mecting and the many others
like it ihat are springing up in radio
today was the fact thalt NBC had no
top execs here. CBS had Lyimman
Bryson, Davidson Taylor and a fewr
others. Bui no Stanton and no Paley.
Even Taylor, it was said, had o be
coaxed like hell to come.

Chi Ad. Fed.
Votes Top Air

Plugs and Segs

CHICAGO, May 4 —Announce=
ment on radio winners in the Chi-
cago Federation of Advertising Clubs
fourth annual contest for tops in ad-
vertising was made {oday,

Radio judging conimillee was com=
posed of Jules Herbuvaux, Central
Division NBC program manager: Wala
ter Preston, Midwest CBS program
chief; Ade Hull, Mutual's Midwest
head; Bill MeGuiness, WGN commers
ecial manager; Ed Borroff, ABC chief
here; Jim Stirton, Borroff’s assistant,

Ads were judged from standpoing
of results as well as “technical ex-
cellence” and all voting was by secret
ballot. Ads had fo be produced, or
ideas conceived in Chicago.

Awards are as follows:

Spot Announcements: Rit (Earle
Ludgin Agency).

Web (Daytime program): Break-
fast Club, ABC, Swift & Company;
Philce Radio, sponsors: DMcCann-
Erickson, J. Walter Thompson,
Hutchins, agencies,

Web (Children’s program): Tom
Mix, Mutual, Ralston, sponsor; Gard-
ner, agency, St, Lounis. | .

Web (Musical Variety): Tin Pan
Alley of the Air, NBC; Leaf Gum,
sponsor; -Bozell Jacobs, agency.

Loeal (Audience Participation): M.
and Mrs, WGHN, Sealy Mattress, spon-
sor; Schwimmer-Scott, agency.

Local (Music Variety): Melody
Lane, WBBM, Wieboldt stores, spon-
sor and handler.
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i?M Cuts Speed
Down to Walk;
AM Aps Soar

Conttinieed from page o}
|

a far more sunilicant hctor iz the
Altitucde by most pgovernmental and
unotticial bodies that M 15 an "aca-
demic” proposzition and likely to re-
mainn so for g long time, Cominis-
sioner Durr, complaining of this in

his speech at Ceolumbus, Q.. Friday
{2) hit at plans of manufacturers to
in¢lude FM bands in only nine per
cent of their proposed 1046 radio
production,

Durr added that he didao't want to
leave the imnression that FM isn't
going ahead, and he emphasized that
834 applications had Leen filed with
FCC as of April 1. But he added that
nearly 70 per cent of the bids were
from standard broadcast operators
who were in a position to maintain a
“wait-«ee" attitude on FM until as-
sured that FM would pay economi-
cally.

Edge for Locals

Meanwhile, in contested AM appli-
cations, FCC is coniinuing to show
high preference to applicants who
live within the community where the
station 15 to be operated. Three pro-
posed grants Friday (3) were given
to applicants “most identified with
the community interest.” FCC an-
nounced thal “The Commission has
consistently held that with mutually
exclusive applications for the same
facility, it will give preference fo the
applicant most familiar with the
needs of the community.”

Successful applicants in the pro-
posed decisions were Huntington
Broadcasting Corporation, Hunting-
ton, W. Va.; Thomas N. Beach, Bir-
mingham, and Frank E. Hurt and
son, Boise, Idaho.

Frank C. Balmber! back at WPAY,
Porismouth, ©. Ed Schlueter and Bob
MeHendrix, announcers, new at the
station.

WLW

700 ON YOUR DIAL

THE NATION’S
MOST
MERCHANDISE-ABLE
STATION

~_ Out of 56..

. + » night-time, hal-hour
periods per week among
the four Worcester area
stations, Hooper Survey
| January-February, 1946}
giver WTAG the highest
rating in 51. Three of
the remaining five were
money-give-away shows,®

. SWTAG has ne meney-glve-
away thows,

Too Short for a Head\

BSON WELLES reported ready to

«igny for Mercury Theater series
under Pabst sponsorshipn, replacing
Dunny Kave after Mav 31 show. . ..
Dinah Shore leaving the air not be-
cause of sponsor’s production  and
distribution problem, a8 announeed,
but because of illness. ., . Formation
of a religious radio aseoeilion to he
recommended to the 16th Annual In-
stitute for Education by Radio at
Ohio State University by Willard
Johnson, v.-p. of National Conference
of Christians and Jews. . .. 2 American
Civil Liberties Union has expressed
its support of FCC's recent PubServe
report.

WOV, New York, has added a new
department!, local sales, completely
soparale lrom the regular sales slaff,
in which to place relurning mervice-
men who want o break Inlo
radio. . . . Manlloba-owned siations—
CXY, Winnipeg. and CKX, Brandon—
haove been embarrossing Canadion
govarnmen! by the facl that the Prov-
ince owns them while Saskoichewan
and Alberia have been refused per-
mils for slatlons, so the Deminion has
oHered {o buy lhe two outlets 1o add
them to the CEC chain, ., . . CAB
membership on May 10 will discuss
org's {uture action.

Lavoffs: Ten CBS shows set for a
summer hiatus. Programs, hiatus
periods and take-off dafes are: Fannie
Brice, 13 weeks, June 16; Lux Radtio
Theater, 8 weeks, July 1; Joan Davis
Show, 8 weeks, July 22; Jack Carson
Show, 13 weeks, July 3; Mayor of
the Town, B weeks, July 6; Thin Man,
8 weeks, June 16: Inner Sanctum, 8
weeks, July 2; FBI In Peace and War,
T weeks, July 4: Lanny Ross Show, 7
weeks, July 1; Jack Smith Program,
T weeks, July 1. Ventro Tommy
Riggs takes over for Ginny Simms
on May 10, and An Evening With
Romberg for Red Skelton June 11.

Our own Lolly Knickerbocker:
Nelson A. Rockefeller will host
local and indie station teps at a
luncheon May 7 at the Biltmore
Hotel, New York, and discuss the
organization of the Community
Committee of New York on be-
half of the United Jewish Appeal.

. . Poet Bud Rainey, WTIC,
Hartford, Conn., severely injured
last winter when he fell, is back
on his feet, . .. Jim Christensen,
radio director of Wolfe, Jickling,
Down & Conkey, Detroit, organ-
izing a club of ex-Iowans now
living in the Motor City. . . . Hal
Tate back in Cht to start a new
seg, “Tate's Variety Show,” over
WCFL. . « E. W. Ziebarth,
WCCO (Minneapolis) educa-
tional-production chief director,
has been named State director
for the National Association for
Education by Radio. ... Eugene
H. Konstantynowicz, director of
morning Polish language shows
on WJBK, Detroit, heading for
Florida after an extended illness.

Pete Jaeger's new firm, Souvenair
Company, will turn out albums of
great moments in radio. Three radio
shows already set to participate are
Breakjast in Hollywood, Breakfast
Club and Bride and Groom. . .. FCC
warns that, beginning August 1, op-
erator requirements at stations will
be stiffened and wartime relaxation
of engineering standards is out. . . .
Cliff Arquette leaves Glamor Manor
June 28 on doctor's orders. Eddie
Dunn will pilot the show from New
York for the summer. Producer Tom
McDermott will drop out in the fall
when the show returns to the West
Coast and Ken Burton will take over
there. . . . Johnny Desmond is tran-
seribing songs in French for the State
Department's overseas short-waving,

. Despite reports published in

-i’li:tﬁburgh area newspapers,’ WJPA

it not for zale nor is ownership con-
ternplating such a move

The Boveolving Dooar: Alan B, John-
stons appointed te handle sales pro-
motion and publicity for KLX, Oak-
land, Calif. . .. Tarry McGough upped
Irom commercial manager {o siction
manager ol WNAB, Bridgeport, Conn.,
gucceeding BrulH W. Olin Jr. . .
Josoph Hershoy McGillvra, Inc., named
exzlusive rep lor KXLR, Little Reck,
Ark. . . . Dan Orth, salesman lor
Mutual's Midwest Division, leaving to
opent an auto dealsrship in  Des
Plalnes, I, . . . Lewls Gomaritz,
former sicge manager for Billy Rose,
and during the war assigned to navy
radar schoel in Chi, has joined WEKB,
Windy Cily tele slolion, as manager
ol studio operations. . . . Albert V.
Cole pnamed production aasistant in
the lield program division of NBC
video,

MBS's Nos, 301 and 302 are KRIG,
Odessa, Tex., with a coverage of 7,166
radio homes, and WIRA, Fort Pierce,
Fla., with 4,355 radio homes. . . .
Frank Parker has been authorized by
FCC to open an FM station at Dan-
bury, Conn. . . . Lucky Tiger Manu-
facturing Company expanding ils
radio sked with new programs in sev-
eral markets. . . . | Share the Wealth,
Saturday night CBC quiz show, spon=
sored by Colgate-Palmolive-Peet,
will broadeast from Swift Current,
Sask,, June 29,., . . WPEN, Philly,
has issued a poster listing dial set-
tings for local and surrounding town
outiets, FM designations and several
check-up points, . . . Card is being
offered to set repairmen. Station
also furnishes pummed labels, carry-
ing station identification and space
for repairman's name and address,
to be altached to sets as reminders.

Ex-G.I.'s: Olive Johnson back
as supervisors aof ecommercial
traffic and Sid Stewart returned
as assistant news ed at WTIC,
Hartford, Conn. . . . E. Lee Fon-
dren resumes as promotion man-
ager at KLZ, Denver. ... Tommy
Reynolds, chief announcer;
James R, Wiggins, spieler, and
A. J. Zlabovsky, head of the con-
tinuity department, back at
KABC, San Antonio. . . . Fred
Reiter spieling again for WFLA,
Tampa. ... Kenneth Blyer, book-
keeper, and Charles H. Girt, chief
studio engineer, resume at
WHRBC, Canton, Q. . . . John Pe-
ters has joined WMMN, Fair-
mont, W. Va. . . . Gil Hodges
upped to chief spieler on his re-
turn to WTAG, Worcester, Mass.
. .. Carl Bodner and Floyd Jack-
son  announcing for WPAY,
Portsmouth, 0. . . . Jack Jurey
te-spieling at WKBN, Youngs-
town, Q.

KGO, San Francisco; WRNL, Rich-
mond, Va.,, and WBML, Macon, Ga.,
picked as winners of Try 'n' Find Me
contest, conducted by Kenvon & Eck-
hardt for Wesson Qil and the ABC
series, Station managers received
Benrus watches, . . . WOR, New
York, debs Juvenile Jury, changing
panel of flve kids giving their views
on problems of six-to-twelve-vear-
olds, May 11, . . . Sinclair Reflning
has purchased 1,000 station break an-
nouncements on filve NBC stations.

In-and-Out: Charles Love named
head of San Bernardine branch ol
KPRO, Rlverside, Calil. Hank Johann
appointed musical director. ., , , Bar.
bara Dew has replaced Charlotle
Lide as chief of WIS (Coelumbia, S, C.)
musle department. , . . Dick Caughlin
has joined WIS announcing staH. . ..
George E. Hughes made veepee of
the Unlversal Broadcasling Company.
« » » Edward R, Hilz named assisiant
sales manager of NBC Easlern nef
sales, . . . Dave Timmons added {o
WNHC (New Haven, Coon.) siaH.

Flippen To Try
““Life” on CBS

HOLLYWOOD, May 4.—Another
participator will take the coast-to-
coast air this week when CBS bows
in Jimmy Saphier's package, That's
Life Thursday (B), 6:30 pm. (P5T).
Sustainer will use Jav C. Flippen as
emsee, with people from audience re-
lating amusing experiences. Idea is
to pet a couple of name people on
each week. Kickoff show slanted
at Mother's Day, will bring mothers
of pix names in interview, with fol-
lowing week's seg featuring William
Bendix, {

Thru interview gimmicl, airer ex=
pects o dodge AFRA fees on name
participants, Show is written and
produced by Howard DBlake, who
also owns package. It will originale
from CBS' Vine Street Playhouse.

King-Trendle Sale
To ABC Adds 5th
0&0 Outlet to Net

NEW YORK, May 4.—Expansion
plans of American Broadcasting Com-
pany took a long step forward this
week with the wel's purchase of all
outstanding stock of the King-Tren-
dle Broadcasting Corporation of De-
troit for $3,650,000. Deal, announced
Thursday (2) by Edward J. Noble,
chairman of the board of ABC, is
contingent upon FCC approval.

King-Trendle Corporation, which
grossed §2,357,000 last wvear, owns
WXYZ, Detroit; WOOD, Grand Rap-
ids; and the Michigan Network,
servicing a group of outlets within
the State, WXYZ is an ABC affiliate
and WOOD an NBC affiliate.

Wood To Be Sold

Under present plans, the King-
Trendle Corporation, a wholly-owned
ABC subsidiary, will retain WXYZ
and the Michigan Network, but will
sell WOOD.

ABC, with the acquisition of
WXYZ in Detroit, now has five
owned-and-operated stations — the
others being WJZ, New York:; WENR,
Chicago; KECA, Los Angeles, and
KGO, San Francisco. Trade, how-
ever, points out it still needs a full=
time operator in Chi.

DETROIT, May 4.—Disclosure of
the sale of WXYZ to ABC proved a
surprise even fo staff members here,
altho negotiations, closely puarded,
had been under way for about six
months. Price was set high and the
deal was not expected to go thru for
this reason. Expectation here now
is that another network, unnamed,
may make a bid for the station be-
fore the deal is finally okaved by the
§ s 654 G

Plans of George W. Trendle, orig-
inally head of the present United
Deiroit Theaters Circuit before he
switched 100 per cent to radio, are
to operate as a production agency
after the deal is finally okayed. He
is retaining rights to Lone Ranger,
Green  Hornet, Challenge of the
Yukon, and Ned Jordan, Secret Agent
—ithe last named not now in produc-
tion—and would continue to produce
these shows, presumably using the fa-
cilities of WXYZ for both the direct
origination and the Coast rebroadcast.

H, Allen Campbell, general man=
ager pf WXYZ, is slated to leave
with Trendle, while James G. Rid-
EIEH, assistant commerecial manager,
15 expected to be upped to the post
of general manager., Merritt Schoen-
feld, who has been with the local ABC
office for some months, is expected to
take over in a supervisory capacity.
Also slated to go with the new Tren-
dle agency are Earl Moore, formerly
station supervisor, who is currently
handling television research, to-
gether with the entire staff of the
Lone Ranger group, including Fran
Striker, principal writer,
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Anson Gets Film
Style Build - Up

HOLLYWOOD, Mavy 4. — When
Chicagoan BEill Anson, KFWDE's new
platter pilut, pulls into town Friday
(10) Warners' indie will undertake
the task of making him a local celeb
overnight, utilizing typical Holly-
wood promotion to do the trick. He
starts 1'1jﬂ wax whirling chores May
‘*I"I' by which time outlet will try to
get town's ears irained to take the
neweomoer, Station Manager Harry
Maizlish and flack Gil Simon last
week laid groundwork for campaign
designed to shool Anson to fame in
10 short davs. Goodly portion of
KFWB's 850,000 Anson promotion
budget will be used in the first month
he iz here.

When disk jockey Al Jarvis left
EFWEB couple of months ago for
KLAC, Warner indie faced threat
that Jarvis would pull with him the
listener following he had built up in
his ll-vear association with KFWDB.
To meet the challenge of Jarvis's
switch, KFWDB at that time said it
wotlld bring to the Coast the nation’s
top name jockey., However, sta-
tion soon realized no jockey is a
“‘name jockev” if he comes from out
of town, and that any newcomer that
hits the film village would have to
be built. Whal takes place in next
90 days will answer trade's question:
Can disk jockey be skyrocketed to
fame, or must he undergeo gracdual
growth?

To lend a hand in ils flash cam-
paign, KFWB hired indie flack Jack
Lawson and record exploiter Jack
Daly for a 30-day concentrated drive.
Daly's duties will include arranging
music shop window displays, con-
tacting schools and colleges thruout
Southland area, while Lawson will
plant yarns with daily sheets and
mags. Ad agency Smith, Bull & Mc-
Creery will buy all available space
in newspapers for display ads.

For campaign kick-off, KFWB will
corral top name recording talent,
Warner pix people, waxery reps,
press, ete., for reception at the air-
port when Anson arrives. Station
will do remote pick-up, describing
procedure with interviews of pix
celebs lending listener appeal. News-
recls will grind away foolage to be
used in Warner's pix Palace chain
thruout area (three theaters ave first
run houses).

Newcomer will devote first 10 days
in town to making the rounds. Spe-
cial Anson days will be held at race
traclk, Iee Capades, schools and col-
leges, and he will get the celeb’s
spotlight in night elubs and ballrooins.
Station will use spot shots, Warner

Kay Seg Set
On WOR-MBS

NEW YORK, May 4.—Beatrice Kay
comes back to the air with her own
show, title The Beartice Kay Show,
via WOR and Mutual network, WOR
gets the airing May 23. The web
picks it up the following weeks. Peter
Lynn Hayes will work with Kay and
the show format will be song and
patter, with stress on oldies and cur-
rent revival of standards.

Deal is WOR's and it's that sta-
tfion’s latest program hid as New
York’s No, 1 station programwise.
While wehs are talking seg develop-
ment, WOR is presenting develop-
menl on the air—and proving that
experimentation isn't dead and show-
biz still lives—in broadecasting.

Kay show replaces You Make the
News (10:10:30 p.m.) Ted Cott's So
You Think You Know Music will not
be kicked off MBS despite the fact
that the Carl Brisson seg takes aver
its time., Web likes the seg since
it’s good name dressing for the public
service show window, but time is still
a question mark.

Author Landry

NEW YORK, May 4.— Bob
Landry, who is one of the CBS
execs the trade says is slated for
exit from CBS (The Billboard,
April 27), will write a book on
radio, either before or after he
takes the walk., With Landry's
background, the opus figures 1o
be as complete as any book on
broadeasting yvet compiled, with
plenty of the history as well as
the actual workings of micro-
phomania. Book may also be
the kiss good-bye, since several
organizations are said to be
ready to offer promotional slois
to Landry when he's ready to
talk business.

theaters will run film trailer, Radio
Row (Sunset Boulevard) will be
draped with streamers heralding his
arrival., Payoff on high-powered,
Hollywoodish campaign: Unsuspeci-
ing ticket buyers at Warner theaters

will find cashiers throwing into their

change half-dollar size plastic disk
resembling record bearing Anson’s
name and KFWDB call-letters.

Anson was picked for the three-
and-a-hall platter show by agency
and press reps recently when KFWB
staped a live audition, pulling in disk
jockeys fromm New York, Chicago,
Philadelphia and Louisville, Job
pays guaranteed $230 per week, plus
slice of coin commercials bring in.
As show stands now, he will receive
around 5500 weekly paycheck, with
chance to build it to $1,500.

Daylight Time
Helps Net E.T
Plug; DC Yelps

WASHINGTON, May 4.—Local
broadcasters are publicly proclaims-
ing that confusion is at a minimum
overr the changes necessitated by
Washington remamning on standard
lime, while New York switched to
Davlight Savings Time. Privately,
however, some are singing a dif-
ferent tune,

House distriet committee has re-
vealed to The Billboard that two lo-
cal stations had written letters ask-
Ing the commiltee lo consider legis-
lation putting the district on daylight
time. In response to these and other
pleas, the house group is asking the
distriet commissioners to submit rea-
sons why they desire Washington
to remain on standard time. Hear-
ings are likely to be held in the near
future.

Meanwhile, Federal Communica-
tions Commission this week gave ap-
proval to the American Broadeasting
Company to use network transcrip-
tions for a trial period of 30 days.
ABC's plan is to record network
shows originating in Davlight Sav-
ing Time cities for rebroadcast at the
usual hour in cities remaining on
standard time. Commission waved
its rule requiring all transcribed
programs to be announced, bul speci-
fied that ABC affiliates using tran-
scriptions must make a daily an-
nouncement that “some or all of the

WEAF Disks, Airs
CCNY Vet Meet

I‘I ;
lie soervice move by NBC's key Sla-
tion WEAF was the recording of the
City Callege of New York's radio
conference on jobs for vels. Entire
session was disked and then cut and
dubbed at NBC especially for an air-
ing at 11:30 p.m, Wednesday (2),
same day as the gathering., It was
handled very much like a wire re-
corder job, except that no wire re-
corder was invelved, a wire being
run from the conference at the Me-
Alpin Holel direct to NBC recording
and the platters cut there,

While the hour, 11:30 p.m., wasn't
the best which WEAF could have
used to bring radio's job message to
vels, it was the only time open.
Broadeast was well ballyved and did
a good job of preseniing the meat of
the conference., TUnusual slant was
that speakers came from other webs
besides NBC and from indie stations
as well, one of the few times that
WEAF has given air time to compet-
ing station men.

It's a different WEAF these days.

ABC programs broadeast are delayed
transcriptions.” FCC stated that the
J0-day period would be used by ithe
Commission to determine whether
any permanent change should be
made in its transeription rules.

KARK": Top Station

KARK °

-9 HERE'S

NBC and SOUTHCENTRAL Quality Melworks

5000 WATTS - 920 K.
LITTLE ROCK, ARK.

Ed Zimmerman, Vice-Pres, and General Manager, litfle Rock, Arkansas
Hall. Rep.: EDWARD PEIRY & (0., New York, Chicago, Defrolf, Sf. Lowis, los Angeles, San Francisco

IN NATION IN DELIVERING

‘BONUS LISTENING

THE BILLBOARD'S analysis of Hooper
ratings for October, 1945---February
1946, places Little Rock's
second among the nation's top net-
work ““‘Audience Delivering’' stations.
And KARK produced a 43.0 rating
on Fibber McGee and Mnlly---tﬂp
figure in the nation!

CARK

BILLBOARD'S

STORY ABOUT KARK

The Little Rock market dominates
Arkansas—and KARK delivers the
Little Rock market!
story of KARK's leadership, talk
with any Petry man!

For the full
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CBS Is First; MBS Doubles
Editor Tab; NBC Still Strong

NOW

THE FIRST
MAJOR IMPROVEMENT |

in radio facilities in years

MINNEAPOLIS - ST. PAUL

5000 WATT*

DAY and NIGHT

l!l

WLOL

MUTUAL—BASIC

Located between NBC and CBS on the dial
NORM BOGGS

! General Manager
#® CP granled, in operation in May, 1946.

- mns s —===2 —— : FaTE—

{Continued from page 7)
vear in which there were four webs—

1042, MBS's record is the best in the

Ninth Annual web compilation, it
being the only operation to double
voting strength.

Editors voting MBS first slot, there
were 19 of them, gave O'Bryon the
nod because of “his steadily improv-
ing pic service,” his “clip sheet,” and
his willingness to “try anything
once,”

No MBS Hopping Hoopers

“More than any network, MBS
has improved its public relations op-
erations in the past year, and that’s
a tough job, since it still hasn't pro-
grams that regularly get into the
rarified ozone of the hopping Hoop-
ers,” is the way one Midwest editor
transmitted his vote for O'Bryon.

ABC Touches Bottom

Earl Mullen's American Broadcast-
ing System publie relations operation
slid down to the last slot, thru losing
first place tabs. Whereas last year
Mullen tonk 16 firsts, he only found
13 willing to go to town for him this
vear. Most editors noted that the
ABC operation was beginning to be
the job that Mullen had handled thru
previous vears "“before the Chet
LaRoche-Fred Smith extravanganza”
set him rolling on his axis. Mullen
lost out by just 4 points (1 first place).
Last year he won by 66 points,

Actual index of newspaper lineage
made by one of the ad agencies,
amazing enough, bears oul the edi-
tors' wvote, In press clipping, CBS
comes in first (color tele publicity
helps here of course), NBC runs a
close second, without a rainbow to
help Eiges. MBS has been pgetiting
real space, not in the senior net-

work class yvet of course, buf enough
to make the editors voting indicate
that they run publicity as they vote.
ABC, without Breneman wouldn't
tilt any scale and for some reason
the editors don't eredit the Hollywood
breakfast operation to Mullen and
American.

The ballots are in, Reuben H. Don-
nelly has compiled the wvotes—and
know-how again pays off—it's Co-
lumhia on the top and MBS on the
way up,

UNIONS IN FM

(Continued from page %}
workers directly will get in M sta-

tion operation, This type of union
must be big and wealthy because its
approach will be one of public rela-
tions only and not an attempt to di-
rectly solicit memberships, Smaller
unions would want to solicit mem-
bers, and operating a station for this
fundamential purpose would be too
costly. Cheaper means could be
found.

Under the publie relations type of
union FM operation, the mnational
headquarters would own 49 per cent
of stock in a station, and the local
in which the station was Ilocated
would own 51 per cent. This would
give the local the right to have au-
thority in operation and would enable
it to program for its community
instead of for national union objec-
tives primarily. This, according to
Novik, is the way it should be done.
For under the public relations type of
operation a union loecal could win
labor in general and itself, speci-
fically, a lot of good will by programs=
ing in the community interest and
not just in the union’s interect.
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BURN-SMITH, INC.
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NEW YORK, May 4.—Unusual
sight of an indie station from out of
town ballying a type of broadeasting
for the ad agency fraternity was
noted this week when Tom Tinsley
of WITH, Balltimore, took over the
Crystal Room of the Ritz Carlton to
permit Major Armstrong, FM inven-
tor and C. M. Jansky, radio research
engineer, to lay the story of FM be-
fore time buyers. Industry has
known for a long time that ad agen-
cies look with wrinkled brows at the
idea of thousands of stations being
added to the radio broadcasting pic-
ture and are apathetic, if not openly
hostile, to FM broadcasting.

_ As one topper stated at the meet-
Ing, solto voce, “What do we need
it for?” It was that question that
Jansky endeavored to answer, with
Armstrong simply giving the pitch
backgrpund info on his own trials
and tribulations with his baby free
quency modulation.

. Jansky’s story that FM meant buy-
Ing coverage that would be the same
day and night, that could be predicted

NO BEEFS IN MY BIZ!

Bouquets, not beefs, gpreet my act! 50,000 “front

lioe" pictures & day for 11 yenrs! Lang-hairs, along

with blg-time pop favorites, use Moss FPHOTO-
REPRODUCTIONS to put thomeclves over!

8x10's ... .. 50 for $4.13 Write for Fres

100 for $6.60 | Skeopter o nd
Mounfed Blow-Ups— “How To Sell
20x30, $2; 30x40, $3.85

Yourself]"
Posteards 2¢ In quantity

il

mns 155 W. 48th Bt., N.Y, 104
’ 1 BRyant $-8482

¥ . .
{ i _fi |
p—
Based uvpon the sectional “"TOP TEN" "“"Metwork Hooperatlngs'" for the &
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. come rain or shine—coverage without
WITII ’S TIHSlBy hula skirt :[ri::g_:e listeners—intrigued
the contract-signers, but they ad-
B R '."Q FM Pitﬂh mitted that they're still waiting to
s ls o find out what FM is going to do
about programs, as webs still can’t

deliver chain programs to FM'ers,
Also lack of receiving sets for the
new band was admitted, altho Arm-
strong said that if the war hadn't
interrupted the growth of FM, there
would have been no new band and
hundreds of thousands of FM sets
would have been in the hands of con=-
sumers at this time.

Jansky drifted away from an engi=-
neer’s stance when he advocated the
more-station pitch of FM, saying that
more stations meant more program
competition and that he was not
ready to go along with the network
prexy who admitted before the FCC
that he thought broadecasting has
achieved a maximum listening audi-
ence.

Jansky insisted that competition
was the American way—and there
are millions who still have to be sold
on “regular listening” and that they
may be sold thru FNL

WITH’s FM station co-operated
with Jansky's former experimental
station in Washington, which has
since been sold, in establishing cover-
apge data when two stations on the
same wave length are within 40 miles
of each other.

Most of the objections to FM went
unspoken, and a majority of the
media men and women left the meet-
ing with the same feeling with which
they came. They're going to have
enough trouble keeping their regular
AM clients on the air this summer

and fall without peddling FM to

them.

Tinsley, however, was given a
great deal of credit for making the
meeting possible, and everybody who
was able to stay for the chalk-talk
of Jansky felt that the meeting had
explained things about FM on which
time buyers were in a fog.

A READY MADE AUDIENCE

NUMBERING 20,000,000

Regular appesrance of America's best known
ﬁulgélmr Ii?ﬂ authaorities makes QUTDOOR LIFE
TIME a Listening “Must" for the 20,000,000
Sportsmen who buy fishing and hunting licenses
each year . . . and who spand FOUR MILLION
DOLLARS ANNUALLY for equipment and
supplies.

in addition , .
multitudes of dog lovers, boating enthusiast
in tho openl

. these same authorities wi!er
n

ovide listening enjoyment for tha
fact, EVERYONE who enjoys life

POPULAR ENTERTAINMENT . . . WIDE "HUMAN TNTEREST" APPEAL

Amazing oddities and fascinating facts about life In the open—told in friendly,

non-technical, “down-to-ear" language—maka

entertainment for every member of the family!

MAIL-PULLING CONTESTS
AND POINT-OF-SALE PROMOTION

Sure-fire “mail-pulling” contests—as well as
patent point-of-sale promotion pieces—unique
in transcribe radio—are available as optional
services with OUTDOOR LIFE TIME,

*OUTDOOR LIFE M Ine |
BEportsmen every rnnntrﬁlu @18 1m0y 1R 00,080

| g ))/'('A/) (77 P

10 FAST $3red ST, NEW YURL 17, N ¥,

R LIFE TIME popular

WRITE, WIRE
oR PHONE FOR
~ AUDITION

RECORDING

|

ODBUCTIONS

MUlrran Hill 2-3854
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TELE LIFT TO GET LE

&
Louis-Conn to
Be Guinea Pig

@

Theater to project fight in
order to 1lest “Property
Rights’ in television

]

NEW YORK, May 4.—Lovis=Conn
fracas will be seen in at least one
motion picture theater, via television,
despite the fact that ne large screen
video was announced by John Rowal,
NBC v.-p, whén he met the press
April 30 and teld of {he deal with
Mike Jacobs for the scanning. This
theater showing will be a large screen
iok and has nothing to do with the
fart that at least 50 theaters (news-
reel as well as nabe houses) will
have regular home-type direct view-
ing receivers in their lobbies or
lounges as an added atiraection.

Theater iz being financed to make
a test on “property rights” in tele-
vision. No extra charge will be made
for the showing of the fight, which
will be projected with full commer-
cials (Gillette),

Equipment io be used is the puzzle,
DuMont's patented proecess (photo-
graphing the pic on the face of a
high-intensity kinescope) won't be
available. Only two sets of equip-
ment are in existence and both of
these are in the hands of Paramount
Pictures, and theyre not loaning
them to anvone for a legal test.
Rauland equiprment (The Billboard
April 13) iz tied to the 20th Century-
Fox Picture org and it iz loath to be-
come involved in any test which
might lead to a decision to the effect
that anv public airing belonged fo
anvone who picked it up. Both 20th
and Paramount have other plans
which such a decision would bust
wide open.

Precedent for such a depision was
laid down vears ago when pic houses
presenfed at 7 p.m, in many areas
thruout the nation, the Amos 'n’ Andy
airings in order to get the audience
into the houses early., Muzak's free
use of off-the-air attractions on its
wired music service has never been
adjudicated, since the vplatter-wire
corporation begged the question by
signing a “consent degree” with the
Mutual network and agreed to use
the net broadcasts intact at any time
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Promoters’ Fears

Nix Don Lee Plans

HOLLYWOOD, May 4.—Don lee
plans to airpix its first outdoor night
pick~-up over tele outlet W6XAO fell
thru at the last minute, forcing the
stationn te pull both radio and tele
equipment from Los Angeles's Wrig-
ley Field.

Event was the Tke Williams-Fn-
rique Bolenos Litle fight April 30, but
tie-tip was canceled. Fight promo-
ters feared air coverage would hurt
receipts and pulled legal punches to
stop the broadeast.

When bickering ended, Don Lee
was permitted to carry the fight lo-
cally over KILT {Hollywood) and sev-
eral key Don Lee outlets, Net agreed
not to publicize the event in any way
before 8 p.m. fight night,

WEXAD coverage was never an is-
sue in the =quabble, inasmuch as 200~
odd video receivers in the area would
obviously not affect the gate. Okay
came too late for WEXAQ to rein-
stall equipment in time for the firht,
Outlet was forced to seitle for film
program.

that they chose to air a sports or
news event. NBC and CBS have
warned Muzak of legal action if the
latter attempts to use their air stuff,
but even web attorney’s are not cer-
tain that they'd win and are just as
happy that Muzak doesn't want any
battling at present.

However, in the ease of the Louis-
Conn championship battle, the case
is a little different, as RKQO has pur-
chased the picture rights and any
use of the television show in a pic-
ture house would impair the value of
the rights. Maoreover, NBC’s contract
with Jacobs (which is not only for
this fight but for all his fights for
one year) covers not only television
rights for home use, but theater tele-
vision also. In this case (the motion
picture theater's use of the television
version of the Louis-Conn fight), the
theater would be Infringing on both
NBC and REKO's righis if either
legally have a protectable property,

DuMeont and Rauland officially will
not be able to lease or lend equip-
ment for any theater large-screen
television. NBC's one large screen

rojector (made for its New York

eater showing some years ago)
has bheen dismantled. On the latter
equipment, engineers point out that
it was a Schmidt lens job and that
every lens in this type of projection
set has 1o be molded especially to
achieve a proper focal length for each
theater, i.e., to project from the re-
ceiving tube to the screen.

Scophony is said to have theater
projection equipment in America that
might be sneak previewed in such a
deal as this, but any foreign cor-
poration such as 8 will hesitate to
become invelved in legal complica-
tions at this fime. Lawyers point out
that despite the fact that the equip-
ment manufacturer could in no wav
be tied up with an alleged air pirat-
ing (if it is judged pirating), the
firm is certain to be forced to be a
party to any suit as participating with
“full knowledge” of the fact,

Regardless of any legal involve-
ment, the theater will show the fight.
Next step will be up to NBC and the
Mike Jacobs org and/or RKO Pie-
tures. Showing can’t be permitted
to pass without challenge, as it would
gset a vital precedent,

Louis-Conn ring battle will be only
one of the battles involved in tele-
vision's coverage of the biggest prize
fight in history—dollarwise.

Sonora’s Prexy
Not Muzzled by
Miller Pressure

CHICAGO, May <4—Interesting
angle to the verbal blockbuster that
Joe Gerl, Sonora Radio and Tele-
vision Corporation prexy, tossed at
CBS last Monday (29) iz the fact
that pressure was put on Gerl to try
to muzzle him. In a speech before
the South Bend (Ind.) Chamber of
Commerce, Gerl rapped the net for
its current pitch against black-and-
white video “as a campaign of irrele-
vancies and falsehoods, designed
only to confuse the American people
until the network has time to catch
up with its more astute competitor,
the National Broadeasting Company.”

Attempt to gag CGerl was made by
F. A. Miller, prexy of WSBT, CES
affiliate in South Bend. It's known
that Miller, who is also publisher of
The Tribune, South Bend's only
newspaper, called Columbia execs
last Saturday (27) in New York and,
following his phone ecall, told the
South Bend Chamber of Commerce,
of which he is a member, that he
would resign if Gerl criticized CBS.
Miller also phoned Gerl and put the
heat on him, but the latter refused
to budge from his stand. They fin-
ally compromised. Gerl agreeing not
to name CBS in his speech but reler
to the web descriptively as "the
network that's campaigning for color
television."”

Agency Execs Want
Producers To Learn
Air - Pic Technique

NEW YORK, May 4. —Production
men in advertising agency radio de-
partments will be assigned video jobs
a5 soon s possible. Agency thought
on the matter is that clients will be
wary of "“unknown” produclion men
~—that is, production men known in
video circles bul unknown to radio
bank-rollers. It's argued that an
ageney client will be much more in-
clined to loosen the purse sirings
when he is assured that producer so
and so who grabbed a solid rating
for his radio program will take over
the video program reins.

Video men figure the agency logic
is gquestionable, and that wvideo pro-
ducers, unknown to radioc bank-
rollers, can do the best program job.
But agencies are admittedly condi-
tioned to the idea of personal con-
tact.” Time and again agencies have
lost accounts to one another because
one key man exits. Decision to build
up tele producers who already have
aceeptance as radio producers is
traceable to this conditioning.

For the radio producer it means
cne thing—he'll have fo become a
double-threat man with recognized
competence in radio and video.

There's already a noticeable trend
in this direction. Agencies, for in-
stance, have been holding video audi-
tions for clients at DuMont's John
Wanamaker studios. Sessions are not
only proving to be a means of giving
radio producers video savvy, but are
also resulling in sales, C. F. Mueller
(Mueller's Macaroni), for instance,
was recently sold on 4 video program
via this audition pitech and will air
Monday nights over WAEBD, Duane
Jones is the agency handling the
opus, titled Let’s Have Fun, Title may
change since WGN's Jimmy Costello
(See Air-Pic Technique on page 17)

NBC, Zenith, B&K
OK for Chi; Three
Bids Await FCC

WASHINGTON, 7May 4. — Only
three applications are still pending at
Federal Communicalions Commission
for Chicago television stations, with
FCC announeing Friday (3) that con-
struction permils have been granted
to National Broadcasting Company
and Zenith Radio Corporation. Bala-
ban & Katz Company previously had
been granted a license. Applications
still pending are from Raytheon
Manufacturing Company, American
Broadeasting Company, and WGN,
Ine., A seventh channel still hasn't
been applied for.

New wideo stations for Batlimore
and Pittsburgh, however, were in-
definitely delayved as FCC continued
“without daie” scheduled hearings in
those cities. Hearst Radio, Ine., and
Tower Really Company, of Baltimore,
and DuMont Laboratories, and West-
inghouse Radio Stations, Ine.,, of
Piitsburgh, are ihe applicants af-
fected.

‘Experimental’ RCA

Receiver Installed

At Wanamaker’s

NEW YORK, May 4.-—First RCA
television projection receiver seen out
of labs or presentations has been in-
stalled at John Wanamaker's in one
of the third floor music-record “model
rooms,” ‘These rooms, if entered
from one site, are “clients booths" of
Station WABD. If entered from the
other side, they are part of the music-
radio-record department. However,
enly one of the two doors to each
room is open at any one fime. Af
night, the “clients” enter, and in the
dayvtime J, W.'s customers.

RCA projection set has a screen
approximately 18 by 24 inches in size,
set in the left side of the ecabinet
which is about the size of an expen-
sive radio-phonograph eombination.
Altho a price tag was on the receiver
on installation day—it said $450-—it
has since been removed, as neither
RCA nor the OPA have set a price on
the receiver. Viewing room is too
small., Most elients who have seen
it comment on this, as the viewer is
within a few feet of the receiver, and
the screen is not designed for close
viewing.

RCA states the instrument iz still
not a production line model, but just
one of the many “experimental johs"
developed in Camden.

DuMontReconsiders,
Showbiz Comes in
Again Via Legiter

NEW YORK, May 4.~ Altho Du-
Mont has been “all tied up” with its
“teleset” advertising and production
campaign, the execs had time during
the last fortnight to decide that its
station WABD would have to forego
its original plans of forgetting show
business and would have to get into
the production swim.

A sizable budget is being set by
the orpanization with an entire
Broadway play being planned for a
special attraction. Details are not
ready for release, but it's definite
that DuMont has forpotten its idea
that it could stay in video and not be

a production originating entity.
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“If you're trying to pick up something really hot . . .

[isten to AB )

“JUST as better programs are getting more
and more people to listen to ABC sta-
tions, economical rates are getting more
and more advertisers to listen to ABC’s
sales story. No matter how you look at it,
ABC offers advertisers the best value in ra-
dio today: One network costs 43.7% more
per evening half-hour than ABC; another
costs 28.7% more—yet ABC’s 202 stations
reach all the people who live in Twenty-
Two Million®* radio homes located in prac-
tically every major market in the U.S.!

‘What’s more, the per-dollar value of ad-
vertising on ABC is growing greater all the
time as more families everywhere depend
on their ABC stations for news and enter-
tainment. They are finding that ABC gives
them worth-listening-to programs of every
kind—the news presented by Winckell,
Davis, LaGuardia, Swing and a score of
other famous reporters; great music on such
programs as the Boston Symphony and the
Sunday Evening Hour; the fine daytime
entertainment of the Breakfast Club,

Breakfastin Hollywood, Ladies Be Seated,
Bride and Groom. That is why ABC keeps
building—and holding—a bigger audience
for advertisers.

It’s because they are able to reach this
rich, nation-wide audience during good
time periods at economical cost that so
many leading advertisers are using ABC
today. Valuable ABC franchises have al-
ready been nailed down by some of the
shrewdest buyers of radio time— General
Mills, Philco, Swift, Kellogg, Westing-
house, P & G, Jergens and many more. If
you are looking for good radio time at low
cost, get the full story from an ABC repre-
sentative as soon as possible.

*Night-time coverage. This figure continues to climb
with steadily improving station facilities.

/ REASONS
why more leading advertisers
sit up and listen to ABC

1. ECONOMICAL RATES — Network X costas
43.7% more than ABC per evening half-hour.,
Network Y costs 28.7% more.

2. REACHES 22,000,000 FAMILIES, located in
practically every major market in the U. 8.

3. EXPERT PROGRAM SERVICE available if
. and when you want it.

4. EFFECTIVE AUDIENCE PROMOTION that is
making more and more people listen to ABC,

5. GOOD WILL—a nation-wide reputation for
public service features that present all sides
of vital issues.

6. 202 STATIONS —eager to cooperate in making
eVery program @ success in every way.

7. PRACTICAL TELEVISION — program-building
on an economical bagis.

American Broadcasting Company

A NETWORK OF 202 RADIO STATIONS SERVING AMERICA
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Balabun & Katz

A mam e W —

Burbank on Parade

- =
Raviewed Thursday {23, 7:50 tg 9
.m. Stole — Npowsast varisty and
= . LS | = 4
drama,  Suitaining on WEBKB, Chicapo

There wias plenty of voaviety in the
} tooniedit but it added up o
wonk enterinmment., Most ambations
undertaking wis the hali-hour one-
acter, The Darle Cellar., Written by
Herh  Bailew, Chienago  Billboard
staffer, originally for radia, it proved
to be good tele fare from the script
standpoint.  Dirveclion was anothor
thing, however, for all too woiten
dramatic effect of the lines was lost
by the faet that most of the lines
for cameras were so far away from
the thespians that they assumed
pigmy proportions in the viewer.
maore half=shols and close-ups would
have upped the dramatic impact con-
siderably,

Jon Sierra Players, local semi-pro
froup, did a good job, with Angel
Casev copping the honors. Jelfrey
Brandt was convincing, Jon Sierra
whipped the production together be-
fore the mplavy hit the sludios where
Beulah Zachary, of the WBKE siaff,
handled video direclion.

Ehno Turner teed off the program
with his “Behind the News” seg, In
a dissertation on the Spanish ques-
fion, he tossed weights on each side
of a balance seale o illustrate how
various world events checked and
counter-checked the pro and anti-
Franco pressure groups. Good idea,
but the prop-scale used made the
execution of the idea seem amis
teurish.

Thorton Brothers, teen~age hillbilly
novelly guartet of the Hoosier Haot
Shot school, were okay for kids
Best bhit was when one lad played two
ocarinas in harmony. John Nicholls
Booth chose as his text for his Look-
ing at Life seg, Dr Clarence Mills’
book, Climalte Makes the Man, Il
was a scholarly disertation, delivered

informally, but too much on the
fext-book side te be judged good
entertainment.

Elgin time signal, viz-guiz spol in
which the first viewer who phoned
in the correct identity of an obiect

Rieviewed Nonday (29), 9:15-9:45

p.m Stplp—Variety and dilms,  Sus-
tainenp an \WWEXAD TKTSLY, Hollvwiead,

Tonuht's =eanner wihs wtlortunale
all the wav down the line, having
Been thrown toselner by WhENAQ'S
televisers. Original plan to pdepie
a litle boxing mateh fell thru at the

lnst muinute, foreing station 1o reach
cut and grab the first available at-
traction, Show was aired after only
two hours of rehearsal, meeting with
N0 SHCCeSs.

Coming w¢ivie jpromotional week,
Bitrbank on Parade, was chosen as
main hve aitraecton, and conzsted of
A disorganized series of acts, lonsely
tieel in with eivie betlerment, but
mostly time<fillers, Bill ineluded a
ping=-pong nuitch, an interview with
old-timers, a trick cyelist, a round
of boxing, cartoonist chalk talk and
an odd assortment of similar attrac-
Lions,

Video=-wise, program suffered from
fuzzy close-ups and inadeguate light-
ing, plus of course, the sketchiest ex-
cuse for preduction.

cshown on serecn (century old page

slitter) won  theater {ickeis, and
Juck Worth's Melting Pot Tour
rouncded out the programi, Latter

supnosedly took viewers to Chicago's
famed Hull House to get a taste of
Chicago's old Mexiecn. Only touch of
Mexico provided, however, was a
foll: dance in costume by Chico dnd
Cavella, some folk songs by Rosita
plus an interview with two of the
Hull House workers on the problems
fuced by the Mexivan population of
the eity.

Of course, any criticism of WBKE
productions must be tempered by tHe
Enowledge that the staff has only
two cameras and a pint-sized studio
to work in. But if video sets are to be
sold in the Chi area, it will take much
better talent, production, direction
and camera work to do the trick than
seen here tonight. The novelly of tele
certainly won't be strong enough, and
sets must be sold before sponsors
buy time.
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890 KILOCYCLES
30,000 WATTS
AMERICAN AFFILIATE

ask for more -

WLS advertisers numbered 153 in the year 1945
(not including nerwork). 114 of them (74.5%)
had used WLS in previous years, They-knew from
experience just what they were buying—and they
came back for more because WLS GETS RESULTS!

Represented by JOHN BLAIR & COMPANY

The
PRAIRIE
FARMETS
STATIGN
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The Headmaster

Roviewod Monday (293, B30 pom.
Gtvio—Drama.  Sustaining aver WAED,

P"'I e HII":: : !"";..

Jav Stroneg's first one-uect play with
Dubont’s new facilities was ade-
auale. professionsl  and  indicated
what con be done at the John Wana-

vpcdine, Nevertheless, it didn't
ol interost,

Eszox Pune's seript, bemg a char-

[

Pl A

acter stindy, reguared far better aelors
than Strone had gaihered tnmether,
Ovening, in which each of the per-

frirmiers ueed a fow speeches Trom out
af the plav's context to estaulilish
character, was L0 well done and the
clutkncters were so real that the
viewers expected something  sock.
Excitement ended with the intro.

Fuace of the headimaster washed out
ton often, apd the trick of brinming
in the desd wife's voice, coming from
a head many times the size of the
living characters in the play, de-
stroved the illusion, Instead of mak-
ing the production real, it lent a
touch of the bizarre that was entirely
ouf of place, especially since the wife
eventually materialized in proper
form.

Play was peopled with men who
were unreal, Never for a moment,
except in the introduction, did the
viewer believe them. There was
still very little modeling light, and
while materialization is ideal stuff
for video, it can't take the place of
performers on the air.

Il there had onlv been someone in
the play the viewer believed, it might
have come to life. It didn't

The Magic Carpet

Reviewed Wednesday (11, 8:45-9:15
p.m, Style-—Variety. Sponsor—Alexan-
der Smith Carpet Company, Agency—
Anderson, Davis & Platte, Station—
WABD, New York.

Bud Gamble's Magic Carpet pro-
duction, of The Circus made use of a
half dozen acls from the Big Show,
tied together with a wisp of story
and a few film sequences. Tech-
nically, it was okay, the camera fol-
lowing acrobats, juggler, tumblers
and olher variety turns well. Gam-
ble's film sequences, mainly shots of
lions, bareback riders, ele., were
smoothly integrated with the live acts
and aided measurably in imparting
the circus flavor which could not
olherwise have been brought to the
video screen.,

Video has alwavs been considered a
propey medium for the presentation
of wvariely acts—which generally
number few people. Thus, in Wednes-
doy's show the camera was able 1o
take the acts by ifurn, focusing on
ringmaster G. 5. Gordon; such no-
table clowns as Emmett Kelley,
(See The Magie Carpet, opp. page)

Second Viewing

Affer two scannings, Super Suds'
Stationn WAED's Here's How has
climinated most of the bugs that
were fn its first presentation (The
Billhoard, April 27). Bubbles that
looked like pieces of mica are used
anly at the closing of the program
aird the number of episodes was cut
considerably., Comumercial opening,
althio come tabbed it corn, is nonethe-
less effective, A box of Super Suds
iz seen and the cirele in the center
of the box falls out and the name of
the show, Here's How, appears in the
cirele, as do other credits. The cards
finally all fall away and the an-
nounicer is seen thrua the opening.
That was all to the good, it tied the
commercial visually into the show.
Then came bug No. 1. The announcer
insisted on reading his script and
smelled up a swell opening seguence

and all other sequences in which he
was used.

First how-to-do-it was a film se-
guence on how to wash windows with
ease., Evervbody wondered why Mrs.
Fosters, the housewile, stopped after
doing one pane. But it (the demon-
stration) was clear and well done.
Second filim bit was too long. It was
a sequence showing how & givl was
chosen as the model of the year—
what happened to her—from the day
she sent in her pieture until she
maodeled for the lesding photog-
raphers. Some of the close-ups were
swell, but as a number of the shols
were clips from reels not taken for
video, they offen blacked out. Hows-
eveyr, there was plenty of glamour
shots and the black sequences
weren't {oo often. Commercials
brought the singing iric of “lotis-
morg-suds-with-Super-Suds” fame to
life from two picture frames with a
tricky piteh between a schoolmarm
and two students. If the continuity
lacked sparkle, that will be improved.
Another commercial, later in the
scanning, had cartoonist Getz draw-
ing the milk bottle test, with the
boltles coming to life, His comments
as well as his sketehing turned the
routine “more suds from Super Suds"
into entertainment as well as selling.
Final kitchen bit was a chel satire
which degenerated into slapstick at
ifs slappiest. They laughed as he
dropped the alarm clock into the
stew when thyme was in the recipe.
That gives some idea of just how
“inspired” the scripting was.

Despite the negatives, the show did
move. The lighting was effective
and the commercials showed imagi-
nalion,

Al Fosler, the producer for William
Esly Agency, has come a long way
in three fough lessons,

i agency.
he now has his own agency

man is on the spot.

if it's violated.

Review Protection

NEW YORK, May 4.—Agency men, who know nothing about
adio, usually get into the field and avoid looking bad, no matter how
little they know—as witness a radio exec who still insists that all
dramitic seripts be written “so many words to a minute,” Fven if an
author explains that a scene should be plaved quickly, Iie has the
wordage eul down to the exact number the agency man’s “investi=
gation” has revealed to be the “correct” number, He still insists—and

In video it's a different matter,

business family to the studio and if the show is skedded on DuMont
or CBS he aclually gets into the control ronm, Therefore the agency
One know-nothing has a deal with the station
over which his show is telecast. Tf the show's good, it's his good
wark. If the show stinks, it's all the fault of the cameramen and the
station production head who calls the shots,

Wihen a reviewer checks on the “credits” for any scanning, the
stalion rep is in a dither. He can't give the credits until he getg an
idea of what the reviewer thinks of the show—and if the reviewer
won't talk, the p. a. is in the toughest of tough flack spots.

And the deal is ironclad. The agency just won't go on the air

The sponsor brings his entire
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Other Ops See
Risk Too Great

Nou-union tootlers alveady
used — CBS cirens airing
with Evans band a slip

@

NEW YORE, Mav 4.—Altha maost
nefwork musical authorities believe
that the AFM edicl that union mu-
sicians are not permitted to work en
television stations, is boyeoit, and
should not be permitted fo stand
without contest, neither NEBC or CES
are prepared to do anything about it
at this time. Both webs have too
much at stake to battle Jimmy Pe-
trillo on something which at this time
means little or nothing to the bank-
roll.

Besides webs point out that by re-
cording all music and using the
transcriptions il's actually possible
to obtain better musical quality than
cottld be achieved, under present
studio econditions, thru live music.
Pix do it all the time. Thus far
Petrillo has been unable to stop the
release of transcriptions for tele-
vision since the contracts which the
companies have with the union have
considerable time vet to run and are
not reopenable for mattiers such as
this. If the video-music feud hasn't
heen solved before the end of current
AFM-recording contracts, that will
be a house of another color.

CES's telecast of the Ringling
Bros. and Barnum & Bailey entire
show from Madison Square Garden
Friday (3) with Merle Evans' circus
band music was a slip-up and eased
by without official sanction of Co-
Iumbia’s 20th (brass) floor. Evans
is expected to draw a reprimand
from the national office of the union,
altho the plea will be made that he
did not reatize that the scanning of
the show was an official violation of
union regulations. Ordinary routine
wollld be to assess the show manage-
(See DuMont fto Battle on page 34)

Webs Go E.T.;
Latest Seg MBS

“Sports Stadium’

NEW YOREK, May 4—Webs con-
tinue to go tlanspr:rltatmn on special
shows. Besides the use of the plat-
“ter stufl for easing Daylight Saving
Time mess, they are cuiting waxes
thruout the country and then dub-
bing highlights of each take into a
sock airing., Platters are still used
for this purpese, altho webs admit
that the fllat Aisks will be replaced
by wire recordings as soon as enough
af the recorders are available.

Latest shﬂw to be based upon tran-
seriptions, is MBS Sports Stadium of
the Air which will dub highlights of
sporting events from all over the
counlry into one network seg. Seg
will be emseed by a sports name and
will have guesis who will comment
on the highlights which are aired,
Deal is plus promotional pitch since
it will permit of bows fo sport names

fltmn different sections of the country,
eLcC,

If show has what it takes, there are
two sponsors who will sign the dotted
line, since it has a national, yet local-
1zed, appeal for the male dialing
segment,

MONT TO BATTLE MUMC NIX

Serious Fadeout

HOLLYWOOD, DMay 4.
Comics turn grey frving {o slip
in an evebrow-lifting gag once
in a while but when a jokester
wants to voice a serious line for
a good cause and runs into a
net's brick-wall opposition, the
old tiff takes a new twist. Ed
Garcner's appeal for fcod to
feed FEurope on Friday's (3)
Duffy airing held one line Sid
Sirotz couldn't swellow. Altho
NDBC's Coast veepee nixed if,
Gardner stuck to his guns, using
it on both first and repeat air-
ings, Strotz showed who was
boss, twice fading “Human
Flesh" {rom controversial line:
“Its dogs that grow fat on
human flesh—" (Strotz felt
line was too strong as it stood.
Gardner held punch was needed
to hit message home.)

—

CBS Derby Tele

Nixed by IBEW-

IATSE Claims

NEW YORK, May 4—Presenlation
of the Kentucky Derby over CBS's
WCBW canceled at the last moment
because of the usual union differ-
ences between IBEW, AFL union

which has jurisdiction over Colum-
bia's television technicians, and
IATSE which claims jurisdiction over
the motion picture camera end of
television.

CBS had employed, it's understood,
amateur Louisville cameramen to
photograph the running of the derby,
bBut the newsreel cameramen warned
ithe Churchill Downs organization
that they would not photograph the
race if the CBES men were permitted
to do so.

Result was that CBS canceled the
scanning, What was promised
Bristol-Myers to recompense it for
the out-of-pocket expenses of the two
performers who were skedded 1o go
to Louisville to be photographed at
the races, so that when they did the
live Vitalis commercial in the studio
they would be identified with the
race, was not disclosed. CBS was
very anxious to make it clear that
the sponsor was in no way involved
with the union squabble.

CES took the scanning away from
NBC which had hoped to do the race,
but its withdrawal came too late for
NBC to do very much about it.

AIR-PIC TECHNIQUE
(Continued from page 14)

has had a show on the air for some
time with the same title.

ABC, together with the agency
handling Decca Records, also viewed
a version of John Reed King's Rec-
ord Shop at the Wanamaker studios
recently. Commercial wersion was
promoted as Decca Record Shop.

Caples agency is also using the
audition methods to attract clients
and train producers, Week ago Fri-
day (26) it showcased Look Who's
Here, an interview and variety pro-
gram al the DuMont studios.

WTAG, Worcester, Mass., has added
Bill Ostberg to the announcing siaf,
Almina Morley and Hallna Kiljanczylk
lo the conlinuity depariment, and
Agnes Tucker 1o program department,

Clear Musie
Use With Us,
2 Pubs Say

s, Robbins Set Policy

—_——

NEW YORK, May 4. — Warners'
Music Publishers’ Holding Corpora-
tion and Jack Robbins, two of the
top publishing groups in the music
business, this week stated that per-
formaneces of their tunes via video
would have to be cleared with the
pub rather than ASCAP. Check-up
of these pubs—precipitated when a
singer complained that she would
be unable to perform certain ASCAP
music over NBC television—putis the
clincher on what has long been ex-
pected, namely, that the guestion of
video music rights is as tangled and
fuzzy as it could possibly be. Banks-
ing of a high-priced video show
by Standard Brands and increased
interest in tele by advertisers and
agencies underline ihe copyright
muddle and are expected to force
clarification soon,

Warners and Robbins are not the
only pub groups which have not
delegated wvideo rights to ASCAP,
Meanwhile, ASCAP admils the neb-
ulous state of affairs, and last week
John G. Paine, the society’s general
manager, told an NAB district meet-
ing here that the music industry had
not wvet determined whether wvideo
would come under the category of
“small” or performing righis—which
ASCAP handles—or dramatic or
grand rights—which are cleared
thru the pubs directly. Paine’s state-
ment followed recent claims by the
society that B0 per cent of itz pub-
(See Warners and Robbins, page 20)

Warner

NBC Plays Safe;
No Pick Up of
Tosky From Italy

NEW YORK, Mayv 4.—Tho the Lea
Bill has become law, the National
Broadeasting Company will not pick
up Toscanini's six concerts at La
Secala Opera House, Milan, Italy, for
rebroadeast in the United States. Per-
mission to broadcast the concerts,
skedded for May 11 and 14, May 23
and 25, and June 24 and 27, has been
requested by the Swiss and Italian
broadeasting systems.

NBC's thinking on the malter ties
in with the efforis of the National
Association of Broadeasters to secure
an over-all agreement with James C.
FPetrillo, musicians’ union chief. Were
the web to carry Tosky there would
be danger of lighting a fire which
might damage radio’s chances of
reaching an understanding with AFM
on much larger issues,

MAGIC CARPET

(Continued from opposite page)

Charley Ball and Harry Dann and
Truzzi, juggler;: Al Swartz and
Angelo Calderone, acrobats, and a
batch of side-show characters, in-
cluding Alex Linton, sword swal-
lower; Ada Mae Sabo, snake
charmer; Sing Lee, who does tricks
with fire, and George (Red) White,
a spieler.

They all did their turns to recorded
cireus musie, and the moppets pon-
dered these magical phenomena at
leisure in their homes, possibly with
peanutls and peop on the table.

One thing was lacking—the circus

atmosphere of pageantry, color and
magnitude,

on Page 52
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47 Execs Tell
Local of Pix

Pact Provisos

Musickers Like Deal

HOLLYWOOD, dMay 4—Eay Men-
hennick and Harry Roth, members
of American Federation of Musi-
cians' Local 47 motion picture studio
committee, who just returped from
New York conlfabs with flicker mo-
guls and James Petrillo on increased
salaries, elc., for picture studio mu-
cicians, made their report to local
union groun. Spike Wiallace, Lecal
A7 prexy: Phil Fisher, radio contact,
and Mourie Paul, member board of
directors, were others who took part
In eastern talks,

Upvning of pie studio musician's
salary from minimum of $5,200 year-
Iy to 57,200 was major item, but

numercus other important advans-
tages were secured, Warner
Brothers, 20th Century-Fox and

MGM agreed to increase thelr staft
bands from 35 to 50 men, Paramount
frormm 30 to 45, and REKO, Republie
and Universal from 25 to 36 musi-
cians. For the first time studio mu-
ciecians will pot two weeks' vacation
with pav. Sideline conduactor (whao
is seen on the sereen as conductor) is
fo receive double the pay of actual
musical conductor not on screen.

Sweetening = O

Sweetening or dubbing (re-records
ing) a small band several times 1o
make it sound like a large crew is
absolutely out under the hew sei-up,
Arnother maior victory by the ATM
iz the matter of the studios paving
musicians a weekly salary whether
they work or not. Heretofore pie
musicians at $5,200 year basis were
paid In lump sums for several weeks
of work and frequently did not re-
ceive any pay for gix to eight weeks
at a stretch. Now a check for §133
will be given them weekly, tfotaling
the yearly 37,200 minimum.

Double pay is effective for record-
ing work at studios on Sundays and
holidays, A l0-minute rest period
during each hour's work also goes
into effect. Musicians at studios for
over five vears are to receive a 60-
day notice for dismissal and musi-
cians empioved for over one year
get a 30-day nolice in case of dis-
migsal. Rather than wait indefinite-
1y for date to report {o work musi-
cians are to he informed by 6 pm.
of the day previcus whether they are
1o work the following day. Music
off soundiracks, which is banned
from being used in any other film,
now cannol be used in televised film
shows. However, 16mm. film firms
are not effected by this decree al
present, altho their rising importance
will probably bring a similar re-
striction.

Poor Parrish

NEW YORK, May 4—Tune-
gmith Mitchell Parrish, who has
always said: “If 1 didn't need
to hold a steady job for a liveli-
hood, I'd go back to school, I
love school,” braved insecurity
last week. He vacated the court
clerk job which he has held for
10 years and registered at New
York University., Sald Parrish:
“I'm getter older and in spite
of the financial losz I want to
finally satisfy this life-long
wish.,” Student Parrish (Star-
dust, Stoirway to the Stars,
Lilnes in the Rain, ete.) has
heen getting about 15 prand
annually from the ASCAP roy-

I glty melon.

past summer with Judge Justin

tive. YWhen the juave,

one, beligve i,

favorable press,

jobs, even tough jobs

adveriizement:

PUBLICITY

Fditorial

100G and No Takers?

We had the privilege of making a five-week European tour this
] i nMiller, president of 1he Nﬂt“f'm]-
Association of Broadeasters, and are thoroly convineed that the NAD
prexy is the most honest of men gs well as among the mosl conserva-
Merefore, tells stution men that James
Petrilln, head of the Americim Federation of Musicians, 1'5_-"-“5“1’”"g ﬂ
publie relations man for the AFAM, anad that he further pifered one
flack $100,000 per annum to lackle the job, and was refused, we, for

It is pratifving 1o learn that Pelrillo feels that someone must he
hired 1o et the musicians of the eountry a fairer, if not an actuaily
t is somewhat startiing, on the other hand, to learn
that public relations toppers, these days, are turning down $100,000

Eizewhere in this department is a story, Flosh! AFMusicians
Local Says “The Press Is Swell” which tells of the publie relations
activities of Los Angeles Local 47, AFRL A guy named Kelly Ehlr!gm‘t
is public relations director, and his healthy public relations attitude
is well expressed in the aforementioned story, :
Shugart if we fell over him snd don’t know anything about him
except that he is public relations director for Loceal 47, Maybe he
could switch his flacking efforts from 47 to the national AFQL
Mavbe there are reasons why he couldn't do the job,
Billboard's contribution toward helping the AFM set up a much-
needed nations! publicity department, let this editorial serve as an

WANTED

DIRECTCR TO TELL AMERICAN MUSICIANS'
STORY TO PRESS AND PUBLIC. SALARY $100,000 PER YEAR.
APPLY TO: JAMES PETRILLO, PRESIDENT,
AMERICAN FEDERATION OF MUSICIANS,

570 LEXINGTON AVENUE, NEW YORK, N. Y.

T

We wonldn't know

But, as The

ASCAP’s Nebraska
Biz 183G 1st 4 Mos.;

State Wants Looksee

LINCOLN, Neb., DMay 4—State
Treasurer Edward Gilette reporied
receipt of $548 from American Society
of Composers, Authors and Publish-
ers officials as the 3 per cent fax on
its income i Nebraska from Aupust
10 to December 31, 1845. ‘This would
set society's take at about $18,267.

Gilette said, however, that he had
requested ASCAP to also furnish an
itemized account of the revenue it
had received from NWebraska music
users before he would accept the
payment.

The 1945 Nebraska Lezislature
passed an act to permit ASCAP 1o do
iz with music users in the State

Judge Mulls Dismissal Move
In Denton - Hasking Suit

NEW YORE, May 4—Motion by
Tommy Dorsey, Embassy Music and
RCA-Vietor for dismissal of the Blue
Blazes Copyright infringement case
brought in Supreme Court here by
Denton & Haskins, publishers, is
being considered by Justice Lloyd
Church, who is reserving decision,

Dorsey’s attorney, Lee astman,
has asked dismissal on the grounds
that the action, if it beloengs in court
al all, should come up in Federal
Court. Song, pemimed by Sy Oliver
and Jimmie Lunceford years ago, is
said by Denton & Haskins to have
been used by the defendants without
proper consent,

after operating on an anﬂ-—AECAE
law for years.,

Says “The

Flash! AFMusicians’ Local

Press Is Swell”

LOS ANGELES, May 4.—The Bill-
beoard's - recent ediforials urging
James Petrillo to hire a top-flight
public relations man io present the
musicians' side of labor-management
disputes to the public were followed
by several interesting developments
this week and last., (See editorial
in columns above,) Last week (The
Eillboard, May 4) Prexy Justin
Miller, of the National Association
of Broadcasters, told station men
at a New York district meeling
that Petrillo has been trying to hire
a press agent, that he'd offered one
publicity topper a 100G a year to
tackle the job, but that the p, a. had
turned it down on the grounds that
"it was too late.”

“Press Is Swell”

This week Kelly Shugart, director
of public relations for the Los An-
geles musicians' association (Loeal
47, AFM), wrote The Billboard, com-
menting on the editorials,. Shugart
said among other things: *, ... The
press is swell . . ." and “we solve our
programs in a very ethical and pub-
licly approved manner thru the
science of public relalions—in short,
good relations with everyone.”

Shugart's comment in full follows:
“ .. OQur Local 47 has had a public

relations man (myself) every since
“Spike"” Wallace has been president—
since 1840, I believe it shows up in
our magazine, The Overture, and our
public relations policy thruout the
city. We have more than 11,500 mem-
bers and everyone approves of our
program of p. r. The press is swell,
We release news every time anything
happens of interest to the public, We
present programs and the musie erit-
ies of the five metropolitan papers
cover our entertainment,

230,000 Yer Fund

“To solve the veterans' entertain«
ment problem, we gave a yprogram
at the Hollywood Bowl with more
than a dozen stars and 200 musicians,
The press went fo town and publi-
cized the event to the extent that
more than 20,000 persons attendeq
the show and we grossed more than
530,000 for a fund to pay for good
entertainment and music for owm
wounded velerans.

“Under separate cover 1 am mail- th

ing our magazine and if yvou look
thru this publication wou will see
what we did on this partieular proj=-
ect. In other words, we solve our
programs in a very ethical and pub-
licly approved manner
science of public relations—in short
good relations with everyone,”

thru the th

OPA Eyes Musie
Biz Blacketeers

NEW YORK, May 4.—Black mar.
ket in music items, including disks,
pianos and other instruments, has the
Office of Price Administration taying
with the idea of once again putting
price controls on these items, this
time only at the retail Ievel, however,
Apgency has been getling numerous
complaints e blacketleering activitieg
of some refailers. On instruments,
the procedure is simply to make z
customer pay above ceiling, bul give
him a receipt for the ceiling price,

On disks, blacketeers have worked
out a number of other twists, One
which plagues manufacturers most
(tho it hasn’t reached proportions
widespread enough ito needls them
into counter-action ), is the routine in
which illegal operalors with record-
ing studio connections simply dub
copies of any label's current pop hits
and sell these to stoves, labeless,
Stores pget fthese dubbed items at g
low price and sell at high prices be-
cause they are made only on current
top hits. In more normal praocedure,
vsed record joints seem 1o be the
biggest offenders. Fairly typical is
the incident which happened to
Buddy Johnson, ork leader, and
booker Frank Sands, of the Gale
agency, in Detroit recently. They
toured record shops all over town
looking for Johnson platiers and
couldn’t get them. Finally they found
some in a used record shop, but the
dealer asked two bucks apiece, claims

ing that the disks were “collector's
items,"

‘Cement’ Hardens to
Neat $1,650 Theater
Week for Gaillard

HOLLYWOOD, May 4.—Slim Gail-
lard, who worked for peanuts in lo-
cal cocktaileries after splitting of the
team, Slim and Slam of Flat-Foat
Floogie fame several years ago, has
hit the long green class again with

Jhis Cement Mixer disking.

Gaillard's Trio goes into the Or-
pheum Theater, Los Angeles, May 21
atl 51,650 for a week stand. Featured
regularly at Billy RBerg's Club here,
Gaillard is not expected to double at
spot, with Berg bringing in Edgar
Hayes crew as subs.

Peg Lee Gets Simms

Borden’s; May Stick

HOLLYWOOD, May 4 —Chirper
Peggy Lee has heen penned to 2
regular assignment on the CBS Bor-
den show, starting immediately, re-
blacing Ginny Simms. Mics Lee came
up with contract in piteh for show
by Marylyn Maxwell, Janet Blair,
Vivian PBlaine and Georgia Gibbs
Ralph Wonders, of General Artists
Corporation, and Carlos (Gastel, Lee’s
p. m., negotiated deal with Young &
Rubicam. Simms departure from
series is indefinite, at least 13 weeks.
However, Lee may continue on show,
wilh Simms jumping to another
Sponsor,

HudsonOrkPopLure
For Longhair Trade

CHARLESTON, 8. C., May 4-—
Town's forthcoming music festival,
traditionally a longhair workout for
e upper crust, will make a bid for
the masses this year. It has booked
Dean Hudson orlk, in addition to the
usual symphony and star soloists.

Festival's schemers hope Hudson
will atiract the hoi polloi and that
e serious artists will then be able
to do a converting job Dbefore the
new customers go home,
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90 Siokowski
Tootlers Get
35G,8-Wk. Jump

HOLLYWQOD, day 4.—Ninety
svipheny musicians plaving  the
sumnmer =easonl @t Hollywood Bowl,
upnder divection of Leopold Stoliow-
chil, main an inerease in fotal salary
of nbout 535,000 for eight weeks of
concerts thea  an  agreement  just
veached by Lecal 47, of the American
Federation of DMusicians, with D
Karl Wecker, manuaging director of
the Bowl Minimum has been upped
fremm ST0 to S8a for eizght services
por week, altho it is expected that
musicians will actually perform 11
ceprvives per week brincing weekly
lake to S107.530. Of the 11 services,
four are aclual concerts and remain-
ing seven are reheavsals,

Hollywood Bowl’s highly suceess-
ful scamm last year instigated salary
raises. Deal for similar raise to Los
Anceles svmphony men is expected
to voll into action shortly altho fact
that LA, svmph operates thro dona-
tions whereas Bowl is primarily com-
mercial will be faken into considera-
tinn, Local AFM will duplicate last
vear's successiul musie for hospital-
ized wvets concert at Bowl August 21
with about 350 muszicians partici-
pating plus pic and radio names,

Cleffers Form New
Rhapsody Disk Firm

HOLLYWOOD, May 4.—Tony Har-
rison, writer of Little Grass Shack,
now collaborating with Allie Wrubel
aind Bobby Worth, and Pearl Walla,
another penner, have combined forces
to start the Rhapsody Recovd Com-
pany, Firm will be outlet for Walla's
pop tune-smithing ancd occasionally
Havrison's stulf, altho his contract
with Southern Music gives them prior
choice.

Harrison and Wallp have issued
their [ivst four sides by the Esguires
Trio and are culfing batch by the
Four Barons, Bolh erews are handled
by Frederick Bros) Agency, and disk
firm expects to make additional deals
for its small band talent.

Courtney Tecord Company doing
pressing for Rhapsody, and distribu-
tiom will be direct on Ceasl, with dis-
tributors being sought in the East,

Fditoriai

Extra $% From Industry

In the adioining column, Hit Nates" 2d Edition Uees 12 Tuie
Names, lells of a stationery manufacturer cashing in on the populiar
appeal of titles of a dozen current and/or recent top pep songs. This
stationery firm has been utilizing the idea for some time, and other
manufacturers of such widely diversitied ens as jewelvry, sonp
clothimg have from time Lo time added to the sales appeal of thene
merchandise by using current pop, or more often, standard song litles.

Recently, Arnold Shaw, advertising and publicity diveclor of Leeds
Music Corpeoration, worked out a tie=tip with a milliner to put out
a couple of new hat creations called the Joluiny Fedora and the Alice
Blue-Bonnet, Shaw and Leeds worked out this deal as a promotion
stunt for the tune.

Pubilishers geacrally haven't often collected for usage of iheir
titles, or excerpts from their songs, by firms in other mdustries.
some puly exees believe the promotion value is enough. thers feel
they can™t prevent usage of phrases from the English language, even
if they happen to have popularized those phrases into national house-
hold words,  That latter point, of course, would have to be deler-
mined by legal eagles and would undoubtedly vary with each in-
dividual situation. The whele point of this piece, however, is that,
by and large, usage of song iitles by other industries is just another
phase of the music publishers’ business which doessn’ seem to have
received adeguate attention. Reasoning of some publishers that the
rovalties or other monies to be derived from this =zource would be
too small te be worth the effort, hardly seems to stand up under
close serutinyg,  There were publishers who spoke the same way
about the sale of Iyric rights to their tunes to magazines in the
earliest daxys of the developments of these mags. In the first yvear of
lyric mag publication the amount was small, probably a couple of
thousand dollars a yeay, all teld, Bul today, publishiers collect close
to 5500,000 annually from the various lyric mag outfits,

Mayvbe sales of lune titles or excerpls to firms in other indusiries
on a commercial basis would never get to be a big revenue-procducey
for the publishers. But then agzin, maybe if would, It's an old idea
that has never been given a real trial. Maybe the wayv to approach
it is for individual publizhers, with properties that could he utilized,
to put some guy with connections in other industries o work to zee
what he can sell and how much he can pef. Or mavbe the Music
Publishers' Protective Association ought to give it a fling, Harry Fox
does all right for some publishers and, of course, for Harry Fox, more
or less peddling synchronization rights to picture companies and
licensing diskeries. Maybe MPPA ought to try to find a Harry Fox

for non=-show biz industries.

What could it, or tlie publishers, lose?

Dump Trial Board and Save
48G Is 802 Group Pitch

NEW YORK, May 4.—Abolition of
the trial board of Local 802, Ameri=
can Federation of Musicians here,
and assumption of its duties by the
exec board ig an idea held by several
key 802%ers, among them a member
of the trial board itself. This idea,
which is the subjecl of increasing

Why Ma Day Posies
Will Go to Maria

NEW YORK, May 4 —There'll be
a roomful of Mowers at the Lincoln
Hotel come {his Mothers' Day and
they'll all be marked: “To Maria
Kramer from Lee Castle ork.” Story
behind thie bouguets is thisi Fred-
erick Bros." Erv Brabeck, aller
weeks of frying, flnally gol Owner
Kramer to listen to the Castie band,
Brabeck had pitched that the band
was Lhe ideal agpregalion to follow
Buddy Morrow's men into the Green
Room, Kramer, after hearing the
ork, said that it needed z bit more
polish before its conversion from g
hot jump outfit to a sweet commera-
cial one was complete, Brabeck
agreed, but moeaned that the next
month's calendar, tho including a host
of one-nighters, didn't have a hotel
stay which he felt was necessary to
simooth out the Castlermmen. Result
was that Kramer canceled a previous
commitment and booked the Castle
ork for her Roozevelt Hotel in Wash-
inpgton, beginning May 21 for an in=-
definite period with the understanding
that whenever the band thourht it-
self ready, it could come into the Lin-
coln, T's “Mother” Kramer Irom
now on in,

discussion (and dispute), might be-
come an issue in the nearving election
campaign since it visualizes a saving
to the local of 348,100 a year, the
fotal wages now paid the chairman
and eight members of the board.
Nolion was Lorn of the fact that
the trial board in recent years has
had relatively little to do. DMeetings
(twice weekly) ofien run only 20 or
30 minutes, according to members.
Lxee DBoard Sieve
Those who would abolish the trial
board say that the exec hoard han-
dles most raps against members be-
fore channeling them down to the
former by meetling three times a
weelk instead of the customary twice.
Advoecates say the execes cotld han-
dle all trial matters, saving the $125
a week now paid Jack Stein, trial
board chairman, and the $100 per
week paid his associates, Bill Powers,
Irving Bloom, Edgar Daly, Jack
Downey, Hy Jaffe, C. G. MeGibeny,
Frank Lamberti and Ralph Redmond.
Violently on the other side of the
fence is a large group of members
who declare that there is plenty for
a trial board to handle but that
abuses are being winked at, Cited
as an example is the business of tak-
ing on a star musician as sub-con-
tractor for a club date, thereby en-
aliling him to work on his day off,
This is an exchange floor scandal,
altho its legalities are not clear.
There is also much whispering

about undersealing, lkick-backs and
other traditional malpractices,
Union’s problem in such cases gen-
erally involves the wvigilance of its
business representatives, and {heir
willingness o turn in  offenders,
Members who refer to these evils
say that the way to cure them is not
io ba found in abolition of the frial
board, but rather in a renewed vigor
in  prosecuting offenders, It is
pointed out that most offenses against
union bv=laws have the effect of re-
ducing emplovment aimong the ranlk
and file,

Other opponents of e abolish-
the-trial-board movement confine
their arguments to a review of the
present  board’s additional dulies,
stressing that its members ez their
salaries in a multitude of other ways,
and that the time does not hang
heavily on their hands between board
meetings,

JT-Hamp-Tone’s 1st
2-Side Harris “Hey”

NEW YORK, May 4.—Musicrafi’s
actjuisition of the Lionel and Gladys
Hampton firm, Hamp-Tone Records,
first reported in The Billboard April
6, was announced this week by Jef«
ferson-Travis Corporation, owners of
Musicraft.

A mnew corporation has Teen
formed, with Gladys Hamplon as
vresident. Stated purpose is to “pro-
vide a long-felt need for a show-
window for promising Negro talent.”
Tirat sleedded release is a two-sided
Hey! Ba=Bao - HRe-Bop, featuring
Wynonie Harris,

‘Hit Notes’ 2d
Edition Uses
12 Tune Names

ST, LOUIS, Mav J—Hurt Vance
Company, stationery manufaclurers
here, has broughl ol o “second edi-
tion™ of ils “Hit Notes,” decorated
writing sheets and envelopes, using
titles of 12 curvent and fairly recent
top pop tunes,

Titles included are: It's Bedn ¢
Long., Lowg Time: I Can't Begin Ta
Tell You, It Might as Well Be Spring,
H:I' Bity That Dream, Symphony,
'nat’s for dMe, Till the End of Time,
Avri't Yon Glad You're You?, No
Can Do, It's Ouly ¢ Paper Moon. The
More I See You and I Wish I Knew.

Stalionery tor the most part just
lses a song title with an appropriate
gllustmtmm but in several instunces
it also uses musical notes, Firm also
puts  out another packape called
“Mel ocly Notes,” which does the same
caper urﬂh titles of standard {tunes,
(See editorial, Extra 88 From Indug-
tri, in adjoining column.)

VA Wants Names
At Scale Price

NEW YORK, May 4.-—Vetorang
Administration, beginning this June,
will institute a program which calls
tor the weekly appearance of name

bands at VA army and navy general
hospitals,

Brig.-Gen., F. A, Kerr, former
deputy director of the army special
services division, will head the pro-
gram. His duties will alse include
the sponsorship and supervision of
canieens and distribution of musie
itetns  as such instruments, folios,
sheets, etc.

Program is nof interested in the
small cocktail combo or small ork
units, but in name bands. Kerr is 1o
e assisted by several members of the
Treasury War Finance Committee
who have had contact with name orks
and hookers during frequent War
Bond drives. Program, it is under-
stood, will not operate on a “free or
semi=free” basis anvwhere similar 1o
the USO-Camp Shows method. Vet-
erans’ Administration wants to buy
bands at scale.

- [ 1

Making History

NEW YORK, May 4—Diz-
cussing Trving Caesar, who has
been in lhe Alley's eve lately
in his losing hattle for re-elee-
tion to the exec board of the
American Society of Composeérs,
Authors and Publishers and
also in his fast try for a spot as
publisher rep on the ASCAP
Appeals Board, a bunch of the
boys recalled an unhappy taxi
ride Caesar took long ago. He
was in a lhurry io get io the
studio for one of his Safety
Songs airers and was trying to
boot the ecab in, like a jockey,
when a cop intervened, order-
ing the ecabbie to pull over.

"What's yer name?” harked
the cop to the hackie.

"Napoleon,” said the driver
—-and that was his name, ;

Cresar then gol excited and
told the cop that he was in a
rush and couldn' wait.

Who are you?" bellowed the
officer,

- "My name is Caesar,” said
Caesar.
- “0Oh," said the cop, “a wise
guy!®
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“Less Mill-Run, More Top
Hits Qutput” Pressure Up;
Number of Releases Down

Diskers See Need for Greater Pub-Waxery Co-Op

NEW YORK, Muav 4—Aflter in-
creasing the nwnber of new pop re-
leases per week, maloy diskers have
found it's no go, and are resuming
the wartime policy of eoncentrating
production un established hits. Bad
news for publishers, who like to see
a fast and furious turnover, the
decision 15 due o deuler pressure,
in a complicated situation which has
been baffling the industry for some
time. Production is sparing at RCA-
Victor, Decea, Columbia, Capitol and
among a few of the so-called indies,
but execs admit that as matters stand
it is Impossible 1o predict when pro-
duction will be sufficiently high to
fll public demand for selid juke and
retail hits plus publisher demand for
a “normal” amount of new releases.
Dealers have been expressing dis-
satisfaction with the new releases,
complaining that there is no public
yen for most of them, and asking thal
the production be altered to provide
more volume on genuine hit stufl,

Little P'ub-Disker Co-Op

Record execs and key publishers
admit that the fundamental factor is
too little integration between pubs
and waxers where tune picking is
concerned. All loo ofien a song be-
comes a hit purely because of record
activity, with the pub’s attention
vainly directed elsewhere. One day
he wakes up to find that his prized
No. 1 plug is a disk dud, while
his previously neglected properiy is
occupying top slot on the jukes. Re-
corders believe that the situation will
not improve until publishers recon-
cile themselves to the fact that rec-
ords make the hits and that disk
firms can use nothing but top furn-
table materials, When that day
comes, say waxers, pubs and disk
firms will find themselves co-operat-
ing more profitably in the exploita-
tion of songs, instead of working at
variance,

Cited as current examples of disks
which are national hits practically
without benefit of publisher help are
Perry Como’s Prisoner of Love, Bing
Crosby’s Sioux City Sue, Sammy
Kaye's I'm a Big Girl Now. Mills
Bros,' Den't Be a Baby, Baby, and
Lionel Hampton's Hey! .Ba-Ba-Re-
Bop. In most cases the pub has been
in the position of climbing on the
bandwagon after the record became
a smash, and naturally the pub has
found his No. 1 plug suffering from
the competition.

. Big Girl and Gypsy

Dealers want I'm a Big Girl Now
and The Gypsy, and so the recorders
are going to do what's best for the
biz—give the public what it cries
for. Both Decca and RCA-Victor are
curtailing new releases. Columbia,
which has never recently exceeded
fwo pops per week, will stay at that
fipure. In the indie field the situa-
tion is similar, where a firm is lucky
enough to have a boff team. Ma-
jestie, for example, shows distrib re-
poris which demand Louis Prima's
Angeling, Robin Hood and Brooklyn
Boogie, and such three Sun’s items
as Twilight Thine, at the expense of
newer tunes held in higher esteem
by their publishers. Another angle
cited by record insiders is that dur-
ing the war, when production was
down a retailer had to order 500
copies of a platter in order to be
sure of getting 50, Where the aver-
age new pancake is concerned, all he
can now sell is 50, and it burns him
to be getting 500, So he asks the disk
house to please make 500 more of

Gypen and H00 less of the newie.

Best trade mindds see the problem
unsolvable simply by ineressed recs
ordd production facilities, They
that the dqisk biz i no lunger an
inlant, that the public has developed
thrm tastes, and that publishers are
going o have to caleulate o song's
shellac potentialities more carefully
when  labelling it “No. 1 Plug.”
Either that, or they will continue in
the uncomfortable position of work-
ing on something else while a neg-
lected tidbit scrapes ceiling,

Suy

“Irons’ as *Doll” Follow-Up

NEW YORK, Mav 4.—Tune, Too
Many Irons in the Fire by the late
Johnny Black, will be the Edward
B. Marks Musiec Corporalion’s chief
concern for the next few months.
Ever since Black's Paper Doll caught
on  aiter its second turn  around,
Marks men have been searching the
tunesmith's contrihutions for another
Dall,  Orz thinks they found it in
Iron number,

Finmey to World E, T.?

NEW YORK, May 4—C. M, Fin-
ney, former prexy of the Muzak, is
slated for a top exec spot with World
Broadeasting Svstem, Inc., this sum-
mer, Finney, tho denying any recent
contact with the transcription org,
cdid say that he'd be back in the
music hiz shortly. The ex-Muzalk
brassman has been heading an in-
dusirial engineering org the past five
months,

Sox Box

NEW YORK, May 4—Frank
Sinutra, Van Johnson and Louis
Prima aren't the unly ones who
are thankiul for bobby-soxers.
Dy, C. T. Murchison, president
uf the Cotton Textile Institute,
recently  delivered a  learned
speech o a hosiery convention
in which he uttered such pro-
fundities as: “I have drawn
considerable  satisfaction from
e current vogue for anklets
and half-hese from which the
current term ‘bobe-soxers’ is de-
rived. . . . We may deplore the
anlics of this younger genera-
tion such as their maniacal autlo-
graph hunting and reaction to
crooners and swing bands, but
in all fairness must admit that
they show real common sense
when they choose cotton foot
coverings.,” In behalf of show=
biz, The Billboard remarks that
while it deplores the maniacal
attive of the bobby-soxers, it
must admit they show real com-
mon  sense in spending  their
pucket money on records and
shows and stuff,

Hilton,Ex-Ad Agency
VP, Musicraft Prexy

NEW YORK, May 4.—DMusicraflt
announced this week (as indicated in
Tie Billboard three weeks ago) that
its new president is Peter Hilton,
ex-Maxon Advertising Agency vee-
ee,

Hillon was with the agency for
eight years and prior to that was
advertising and publicity director for
the late Ralph Hilz when Hitz ran
the National Hotel Management Coms-
pany, operators of Hotel New Yorker
and a chain of other hostelries.

Warners and Robbins Set

Policy on Music Clearance

(Continued from page 17)
lisher-members had delegated tele
rights to the society.

30-Day Withdrawal Claunse

Despite ASCAP's picture of confu-
sion, the television industry, such as
it is, has been operating under a
‘nominal” ASCAP contract, giving
video permission to use the entire
catalog. Contract has a 30-day with-
drawal clause—the original intention
being the society would withdraw
such rights on 30 davs’ nolice when
it deemed the new industry of suf-
ficient commercial stature,

Now, the society’s authoritly in the
matter is questionable in view of iis
own statements and those of publish-
ers. Some ASCAP thought is io the
effect that the matter may prove tfo
be bevond ASCAP's ken and that the
courts may have to adjudicate these
rights. In 1he meantime, Warners'
copyright office, queried this weel,
stated: “The question is up. We
haven't given those rights to ASCAP.
The simplest method would bLe to
clear with Warners directs’ Robbins
feels the same way.

Industry Disadvantage Seen

Trade insiders are of the opinion
that ASCAP's seeming lack of au-
thority re tele rights will rebound
to the disadvantage of the video in-
dustry, for it leaves the way open
for the publisher fo make individual
demands of telecasters. It's claimed
that the lack of authority also clears
the way for a rash of infringement
suits as soon as video really begins
to altract sponsors. Maybe that time
is now,

NEC, questioned as to whether the
web or the agency, J, Walter Thomp-
son, would be respensible for clear-
ance of music used on the Standard
Erands show which debuts Thursday
(8} on WINBT, stated that the web
would handle the clearance. Any
question of infringement would in-
volve agency and client, as well, ac=
cording to customary copyright prac-
tice.

Standard Brands To Use Disks

Music copyright problem takes its
place alongside the AFM ban on use
of musicians for video—the two situ-
ations resulling in a peneral snafu
at a time the video folk are hopeful
of atiracting agencies and clients.
Standard Brands, in line with gen-
eral practice, will use recordings
whenever musie is necessary, In-
tention is to dub in the recording
sound while the “singer" fakes a
tune with lip movement—just as
films do when a glamor gal must
sing hut lacks the tonsil equipment.

Nobody knows just how fitting
this will be on a high-price wvideo
program which intends to use Ger-
trude Niesen, a top warbler. The
Standard Brands opus is only the
beginning. Other agencies and
clients, anxious to get in on the
ground floor of video, are expecled
to force the entire music issue.

Petrillo ban on use of musicians
for tele is not new—but the logic be-
hind the move was never explained,
viz: The AFM has not vet deter
mined to what extent video may sup«
plant radio, and is holding back use
of musicians until it can get a elearer
picture of possible developments.

Hollyw’d Contacters
New Exec Setup; No

Salary for Director

HOLLYWOOD, May 4.—TFilm eity
office of Music Publicshers' Contact
Employees' Union selected Nate
Winecoff as regional head to replace
Al Comparte, whose song plugging
duties keep him too busy to handle
job., Position remains unsalaried
even tho local set-up reguested paid
director were turned down by Bob
Miller, outfit's national prexy, located
in New York. Miller's reasoning on
matter was that dues collecled from
local members totaling about 110
weren't enough to cover costs of sal-
aried director, New York City di-
vision of MPCE has over 400 song
contact members.

Alternating Set-Up

Winecoff remains local director un-
til the end of the wyear whereafter
the board of eight governors will
alternate directorship every half
yvear. Mac Green becomes org's see-
retary, Lucky Wilbur will handle
applications for new members who
desire to become song contact men
and Harry Coe is to take care of new
publishing firm members. Comparte
handled all these duties previously.
The board of governors consists of
Art Schwarlz, Martin Music; Mack
Martin, Barton Musie; Al Solomon,
Mills Musiec: Al Comparte. Republic
Music; Wilbur, Advanced Music; Coe,
Fox Music; Green and Winecofl,
Sottthern Music.

With officers selected, MPCE plans
to hold montihly meetings to hear
individual complaints as well as meet
informally ringing in a name singer
or maestro as guest,

Agency Rtabrx.ilrl;‘-_
Ork To Get Hotel
Date on 2d Try

CHICAGO, May 4.—Mutual En-
tertainment Agency here temporarily
stepped out of its role as booker and
practically organized a band this
week, Ex-serviceman Joe Vera, still
in uniform, came into the agency
office here and obliging bookers con-
tacted Chi hotels to see if they were
interested in his wares, Hotel Con-
tinental, which houses the New Hori=
zon, was interested but turned down
Vera's outlit after an audition. Mu=
tual then began hand picking mu=-
sicians and welded them into a band.
Second audition got hotel spot’s ap-
proval on Friday (3) and a contract
was signed later that day. Thus, the
sought after New Horizon contract
goes to Vera and his ork (7).

Negro Hollywood AFM Local
Demands Pit Band at Lincoln

HOLLYWOOD, May 4.—Lincoln
Theater owners and Negro AFM local
767 are huddling over union demand
that a house band be put in.

Theater management feels pit work
is not needed because house will
have different name groups on stage
each week, Union, however, will
probably press issue with theater
manager expected to bow to AFM.

Not ‘Easy,” ‘Away’

NEW YORK, May 4.—The
Emil Coleman's (Judy Lang
vocal), De Luxe Record No.
1010, selected as a “possibility”
last week, was incorrectly listed
as Toke It Easy., Name of tune
actually is Take It Away and is
:Illuh!ished by Magnet Musice,
ne.
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*The Hamp-T

to be d show-wind

one label is | .

Sonny Dunham
fC ek (Gurddeys SNinla Monica,
Crlif.) .
( Booked thre General Artists' Cor-
Poritien )

(Personnl manager, Wdarren Peari)

TRIERPTS:  Jlolinns Carcoll, Carl Berg,
RicLurd Sar=e, Sconny Duninam,

THosBONES. Dic: InTinver, Joe Gientlie,
T2, Riiler, Seniy Dwindiin.

EAXES wiltiam  Krib, Robert Choney,
Joovtuy Heltnat, M Rugbins, ftobert Farcing=
o0,

RUYTIHA:  Jay Calkins, plane; Norman
ol ldesr Paul  Miller, guttar; Jollonyg

Hoce, drums.

VOACALISTS:  Loulze Douglas and Pote
Huaitlay.

ARRARGEDE Ial Jordan, Sonny Dunhom
aind Jiay CHIKInS,

There sre po powerhouse pyro=-
technics here, bhut plenty of solid rid-
ine stuff. Band's product is polished,
held up by a well-balanced finished
tone, Reason the Dunham aggrega-
tion works so smoothly is that it has
suffered few personnel changes,
Acide from bassman Colman and the
third trumpet Morse, group has re-
mained the same for the last 10
months., Also to ils advantage 1s
the fact that the band has taken back
at least 10 of its sidemen who went
into serviee. This malkes for a closely
knit crew that works together in fine
form.

ment biz and “whole industrial econ-
omiv" might be “seriously crippled”
within 20 cdays if the sirike lasts,
ODT ban extends to nearly all freight
sliipments excepl fuel and food,

Association of American Railroads
is unable to estimite whal per cent
uf normal freight movements will be
stopped by the order, butl one oilicial
puessed that “well over half” of
freight travel will be stopped.  Itin-
crunt entertainment ops will be hard
hit.

No Federal Order Foreseen

No national orvder restricting use of
electricity in any showbiz enterprise
is contemplated, feeling being that 1o
cal public utility commissions should
make decisions based on local condi-
tions. But for the Washington area,
electiric restrictions on showbiz ape
pear probable.  Potomac Electrie
FPower Company, which {urnishes
electricity to most of the capital, is
urging the local public utilities come-
mission to limit “all commereial
establishments, stores, and theaters,”
to electric power only during the
hours between 2 pom. and 6 p.n. on
weekdays.

Local entertainment ops are show-
ing little anxiety. Thealers have al-
ready started dim-out practices, cut-
ting out marquee and display lights.

Tho Dunham sticks to danceable Many nizgzht clubs are expected to
tempos and stays clear of fireball follow suit even if such action is not
speed stuff, his band packs zip and made mandatory. Biggest spots here
drive. Library allernates between are located in hotels which have ade-
fast and slow stuff, Arrangements quate coal stocks, and they fear only
are well done, especially Halj-Past restrictions on electric power, Typi-
Jumping Time and Man With ¢ Horn, cal comments are: Mischa Bass, man=-
In the latter, Dunham takes to his ager of Balalaika—"IMy only concern
trumpet for an easy display of sharp 15 with possible cuts in electricity.”
clear-toned blowing. Maestro thru- Joseph Citron, manager of Trade
out numbers switches from trumpet Winds—“I'm not a bit concerned. As

v of all types
. Negro talen . 0
"o .. folk music and EPWHU:G‘IE!
4 dramatic and classicd

in that respect: i
rt {Jf the

as well @S

en‘ter'tu'mmem'
ctive sV PP

a 5
hﬂE the nd Gu*itundlng

, ess d {6 tenmhane. far as I know, we have plenty of
N‘Eg ro Pr 11:11*!0“5"-“ Vocal assignments are shaved by coal,

gu'ltufﬂ" organ Louise Douglas, who handles the Room Operators Optimistie

Negro e rhythm tunes, and Pete Hanley, who  Managers of Metronome Room and

ONE RECiJI’dE: inc '.-F'I.:.:\ sticks to ballads. DMiss Douglas turns Embassy Room, located in Wardman

H AMP a T york 19, N.Y. 2 in an EEE-EE}:-ELI! with pleamqg}pmlpg P_!ark Hnie1 gr:u:l Statler Hotel, respec-

W, 46th St New 10 I of Stranger in Town and Ain’t Mis- tively, anticipate no reduction in ac-

40 W. r}.ﬁ*; behavin’, Hanley is still learning, tivity, fisuring that hotels will re-

AN but has good qualily in his voice, He ceive electricity regardless of official

BRI will do better when he learns to relax orders. Mayflower Hotel cocktail

= 7 AR more. lounge expressed worry over possible

Qﬁd—ﬂ"r" i Band has what it takes, and with electricity cuts.
pRESIDENT o proper pushing could hit top rungs, President Truman at press con=
B ference Thursday (2) hinted that
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and Publishers is noew being voled
by the membership, Ballots will be
counted May 29. Candidates for the
twa pop wrilers slois are Abel Baer
and Peter DeRose, incumbents, and
Lee David, Bud Green, Jesse Greer
and John Redmond., Either Mare
Blitzstein, Viltorio Giannini or
Douglas Moore will replace ineum-
bent Harvey Enders in the standard
writer chair. Enders is not running.

In the pub field, Max Mayer is not
running for re-election, and the two
seats are bheing sought by Sid Korn-
heiser (incumbent), W. C. Handy,
John Lister and Charles O'Flynn.
Incumbent John Sengstack faces
Herbert Coleman for the standard
pub position. Irving Caesar, a sur-
prise nominee for a publisher spot
aon the board, withdrew almost im-
mediately and does not appear on the
ballot. His previous official positions
in the Society have been as a writer.
He recently was defeated for re-
election as a writer-member of the
exec board.

Cap Takes Additional 8,000
Feet for Shipping-Mailing

HOLLYWQOD, May 4.—Cramped
for space, with an ever increasing
personnel, Capitol Records has taken
over additional 5,000 square fect to

awners o q‘l:l“ﬂh‘ﬂ to X Taiy . . i
make @ : in LOS R strike against the government, but “if
ILE?:E:;"‘tﬂenswe pressing ﬁﬂu?:nn.. and ) y &TNEW EEPRII:%&PEIHanLLThEhEAélﬂ;?- it becomes necessary” he will iake
thel ! 4 r veh, appeals : - iew, . iract
. Cuhfﬂ'm‘“’ cattl Socioty of CONBORARS, AUtHGHS that view, Truman dodged a direc

answer as to how long the strike
would have to continue before war-
ranting federal action, replying that
anybody’s guess was as good as his
Truman said strikes against the gov-
ernment would not be tolerated.

N. Y. To Decide Whetlher
MeDevitt Is a Contacter

HOLLYWOOD, May 4—Matier of
Barney WMceDevitt's record exploita-
tion activities for Robbins-Feist and
Miller pub firms being in direct com-
petition to song plugger contact men,
mentioned in last weelk’s issue of The
Billboard, has been turned over to
Eastern office for decision by local
MPCE,

Miller, of MPCE in New York, ex-
pected to hold to his previous de-
cision that McDevitt’s record exploi=-
tation contacts are not strictly com-
petitive to song pluggers and there-
fore it is not necessary for him to
join union.

house their accounting and mailing
departments.

Space formerly occupied by armed
forces radio service, Move is tempo=
rary, however, since Capitol expects
to build an addition to their forth-
coming executive offices at Sunsef
and Vine to house accounting and
mailing divisions,
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. o New Recordings of 0ld Favorites ,
® @ lined vemions o (e melodics matcd “tops” on the alliie Hit Padel . ® @
You'll love ’em...all over again! Setting a New High
“STARDUST” “STORMY WEATHER”
Vocal by Quartette Vocal by Quartette
and and
"WHERE OR WHEN" “SOLITUDE"
COSMO RECORD 48] COSMO RECORD 482

Tune in on 3 great COSMO bands—TONY PASTOR, Hotel Pennsylvania; HAL McINTYRE, Hotel Commodore; and BOBBY BYRNE,
Roseland Ballroom—on the air almosteverynight fromNew York withtheir COSMOrecord tunes, The dial isset, the musicis grand!

‘ HARRY W. BANK, President
COIM7O REC ORDS, INC. 745 FIFTH AVENUE, NEW YORK CITY  ygrg HENDLER, Director of Atists and Repertaire.

" Allied Music Sales Co,  Cosmo Records, Inc.  Barnett-Hooker Dist.  Interstate Music Suppliers Legum Distributing Co. Triangle Dist, Co. Stephenson Fllm Co. Herb E. Zobrist Co.
3112 Woodward Avenue 6000 Sunsot Bled. 102 Cain S5t., N. W, 236 West 55th Strest 108 Light Street 1508 5th Ave. 816 Cray Avenue 2125 Westlake Avenue
Detroit, Mich. Hollywood, Calif. Atlanta, Ca. New York City 19, N. Y. Baltimore 1, Md. Pittsburgh, Pa. Houston, Toxas Scattle 1, Washington
Apollo Records Dist, Co.  Assaciated Dist, Co, Garden State Dist, Co. Frederick Lee Co. James H. Martin, Ine. Scott-Crosse Co. Capitol Sales Co. Allied Music Sales Co.
615 Tenth Avenue Taber Building 201 Warren 5t, 325 Second Ave., South 1407 Diversey Blvd. 1423 Spring Garden S5t. 322 Shaw 5t 740 Superior Ave., NW.
New Yaork City Denver, Colorado Mewark 4, N, ]. Minncapolis, Minn. Chicago 14, Hlinois Philadalphia, Pa. Tarunte, Canada Cleyeland, Ohio
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“IUKE BOX”

SCORES ACAIN WITH

THREE TERRIFIC “TWISTERS"”

IB NOT ON THE FIRST NIGHT
505y THE LAZIEST CAL IN TOWN
Frankle and Her Boys hall from the Middle West., whore they take thelr mutle as they

by Frankie and Her Boys
find —tcinh and ready, Hofo afc reably great Juke Box amd Specialvy S1ofe recording:.

They are worth double the pelce. They will coln rlches for thoe operator and el
an ane playing 1o anyorr,

JB f PINE TOP'S BOOGIE WOOGIE

506 \ ECCENTRIC RAG
by the Bailey Swing Group

The Balley Boys are Harlem's best arranged Jar: bind. They play the basl spots. They
& the clats af the maslclant. This 1= boogls woeogie In the emeath fathlon. You can
never geb enough of these, Thoe performance of those boys 15 porfocts

B ¢ I'M A SPECIALIST
507 \ MY LOVE’S A COUNTRY CAL
by Johnny Ryan and His Orchestra

RAyan Iz & epeclaliit. Hie recocdingsy are ameng the top af tho coliniry and havi afways
found a ready market. Every récord he hay made has been a blg hit. Whers i- the
men oF women who has not wanted the Chlo Sales specialty? You can sabiudy them
It's a PIPI

And don't forgef those other JUKE BOX Rip Snorfers!
JB 504 % R. M. BLUES and RHYTHM BLUES

Roy Milton and His Selid Senders

JB 503 % MILTON'S BOOGIE and GROOVY BLUES

Roy Milton and His Solid Senders
|B 502 % VOO-IT, VOO-IT and CRYING BLUES

The Blues Woman with Buddy Banks Sextet

with thils record,

List price, $1.00 plus tax @ Distributors in pripcipal cities

JUKE BOX RECORD CO., INC.

7 WEST 46th ST, NEW YQRK 1% CHelsea 3-3337

Two Great Vew
STERLING SMASHES

SR 7005

SR105

; YOU ARE T0O
PLU[HleLHE BASS BEAUTIFUL
and
I'M GETTIN' SENTIMENTAL ROBERT THE ROUE
OVER YOU BUDDY CLARK

with Orchestra
Buddy Clark—just out of the Army

—returns to the air on two com-
mercials. He is recognized as one
of the top singers of America.

Ameriea's fine singer warbles the
Rodgors and Hart "Beautitul" seng,
which s pow omong the most
popular funes of the day. The
coupling Is a show “'special.” Lis-
ten to the lyries! They're a treat!

Hone Stenling POP Successes !

ONL-2Y, TWO-IY |
WE'LL GATHER LILACS

ROY ELDRIDGE
and His Orchestra

Eldridge is always up ameng the
top trumpeters of the tang. He
shows off to his bost advantage in
two standard HOT tunes. They ara
great dance tunes! His band on
these records are “ALL STARS.'

?OHI TOMMY JONES AND HIE ORCHEEBTRA
gp f WHERE DID YOU LEARN TO LOVE}
7002 L ALL THROUGH THE DAY
TOMMY JONES AND HIS ORCHEBTRA
¢ M A BIG GIRL NOW
7003 § DON'T BE A BABY, BABY

RUBY NEWMAN AND HIB ORCHESTRA

{ SEEMS LIKE OLD TIMES

IT COULDN'T BE TRUE

RUBY NEWMAN AND HIS ORCHEEBTRA
LIST 75¢c plus TAX Distributors in Principal Cities

STERLING RECORDS INC.

7 WEST 46th ST. > ¢ . NEW YORK 19 . * = CHelseo 3-3337

Music--As Written

YORK:

Juhinny Ledmond, vet ASCAPen-
ey wlho did a stretehr in the navy,
s orgamized his own pubk fivm,
Novelty Musie Company. Currently
vorkime on The Tune of Latna Parl:,
q votiple of hillbilly novelties

Cne is called Somebody
Wt und Stole My Steel Guitar, the
other, Hilbilly Hangout in the Hills,
Jimy Covanaugh and Sammy Mich-

Dedimond  associates. .
Mes=sncr, out of the army,
plas e his st dale, a week-end at
Pulisades (N. J.) Park (+ and 2).

Ray McKinley ork on a New Eng-

Innd one-nighter tour, Looking for a

Frank Dailey Meadowbrook date in

June., . . . Bobby Armsirong, ex-Bul-

lala network musical direclor, now

wilh Leeds Music as arranger and
vocal coach. . . . Mary Lou Williams

did a now album for Asch called

Signs of the Zodiac. . . . Wall Sireet

Journal story on disk biz says wax-

cries will cul more than 30,000,000

platlers in ‘46, You're gquess is as

good as the cash canyon sheel's, . . .

Enoch Light paired a tune with social

significance, No Restriction Signs Up

in Heaven, anti-prejudice lune, and a

novelly, Do You Do? on his latest

Conlinental platter.

Now They Can Sit Department:
Piana benches were decontrolled by
OPA this weck., . . . Horace Bleom,
erslwhile sales manager for Inter-
state Musie, is now ditto for Smith-
Benny Sales Company, national dis-
lribs for DeLuxe Records. DeLuxe
is building an addition to its Linden,
N. J., plant. Pressery claims to be
turning out 300,000 disks a month.
. « « Musicraft sent out a question-
naire card to disk jockevs this week.
Asks jocks whether they received
records good, bad or broken. . . .
Rumored that despife his activity in
other businesses, Horace Heidt may
gtill reorganize his band and come
baclk as soon as his MCA contract ex-
nires, . . . International Guitar
League holds its annual festival in
Cincy August 13-16.

Platter Palaver

Musicralt company has appointed
Poler Frilch advertising manager.
. + +« RCA-Victor signg Deep River
Boys, who will kick oH with
the stery of “Ee-Bobba.Les-Bob,™
backed by “That Chick's Too Young
To Fry.” . . «+ Melody Record Supply
appointed New York disirib for Black
and While and Harmeonla Records. .+
Black ond Whita has a Red Norve
album coming up. . . . United Broad-
casling Company, which cperates a
large Chicago independent recording
sludio, will have a preasing plant go-
ing in early May for job pressings.
Will havo 40 presses for both 10 and
12-inchers, and claims it will be akle
to handle 10.000,000 waxes a year by
the time the plant Is completed, . . .
Three Suns album, called "“Twilight
Time,"” belng released by Malestic,

Reports that Broadcast Music, Ine,,
will buy oul E. B. Marks Music are
exnggerated, according to Bob Bur-
tony, BMI exec. BMI has had an op=-
tion to buy Marks for $1,000,000 ever
since the pub moved out of American
Society of Composers, Authors and
Publishers five and a half years ago.
It's not too unlikely the purchase will
eventually be made, but BMI still has

three years in which to make up its
mind.

CHICAGO:

Warm public reaction to current
concert atiraclions has Chi concert
bookers and promoters shouting
aboul this aulumn's concert possibil=
ities, . . . Mostly aclivily in the new
surge of concert booking here cen-
ters around MCA, GAC and smaller
Lookers operaling thru the bipger
agencies thal control a good porlion
of the talent. . . . Jimmy Dorsey
will pluy the Plantation Club, Dallas,

MEH

i N Ry
v T

it ks ag

Jihimny

for a weelt beginning June 12, . . .
Carmen Le Fave ork has been at
Park Plaza, St. Louis, for the last six
months and will remain there thro
the summmer. . Charley Wright
and orlk have had their option for
the summer picked up at Bellerive
Hotel, Kansas City, Mo, . . Harry
Conl, who cuts six sides for Signa-
{lure Records May 16, opens the sume-
mer park season at Denver's Elitch
Gardens the same day. . . . Frankie
Masters closes May 15 and will then
do a theater tour in Texas for five
woeks,

HOLLYWOOD:

Ray Kellogg, who began to ¢limb to
fame with Sonny Dunham’s band
before entering service, back on lad-
der under guidance of Carlos Gas-
tel and opens Trocadero May 8.
. « » Oliver Sabin, of Musicraft Rec-
ords, in town. . . . Martin Block af
fected by California bug and prob-
ably will locale here jpermanently
come next winter. . . . Buddy Rich,
another to cut Bob Troup's Route 66
for Mereury. . . . Al Williams, of
Encore Records, set up Sam Donahue
sides when both were in service in
England. . . . Leighton Noble finally
exits Coast for Waldorf, New York.

Bob Strong, the maestro, headed
hurriedly eastward bul hopes to
bring crew here this summer. . .
Morse Preman, jobbing biggie, died
here last week., . . . Claude Lakey,
former Harry James alto saxist-ar-
ranger, heading own outfit on Four
Star Records after leaving service,
. . . since Cadet jumped gun on is-
suing Cement Mixer by Slim Gail=-
lard, Four Star issued Mirer by
(See Music—As Wriltten on page 34)

from SAHTA EB ’

e

and SLEEPYHEAD ® NATIONAL 5012

RAGTIME COWBOY

THE MAN WHO MADE "Sioux €ity Sug”’ FAMOUS

ANNOUNCED
NEXT WEEK

RELEASE

NATIONAL
Reconds
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“Study in Blue” by Phil Spitalny—Vogue Album No. V-100
R 707 { Sugar Blues Clyde R 715 { Waitin' For The Train To Come In
Basin Street Blues McCoy | Can't Begin To Tell You Fm."ds
" ; Sweet I've Gotten On You Frankie
Put That Ring On My F Clyd R?24{ }
R 722 { : nTeuIr“?I D"uw: nes } M:C';}r Everybody Knew But Me Masters
R 735 { Welcome To My Dreams Frankie
R 711 f Seems Like Old Times ]r Art Anybody Home Masters
1I've Been Working On The Railroad | Mooney
O
o Is Wantcha ass
¢ 790 4 All Through The Day } Art | | e
1 Piper's Junction Mooney R 723 { You Won't Be Satisfied Art
Wave To Me My Lady Kassel
In The Moonmist
R 732 { I Don't Know Why ::l” R 718 { ;n Thesﬂnﬂhnu;,e Now } iu uB;ﬂa
1 [ Love You Like I Do ooney ome Sundoy Morning Scotty
, " When | Geis To Where I'm Going
f Atlanta G.A. Shep R 721 < You're Only In My Arms
R 712 lam:.
| Aren’t You Glad You're You Fields To Cry On My Shoulder
Due to the great demand for the New Vogue
Picture Record, we are unable to make
deliveries for the next 30 days but orders
are being accepted for future delivery.
45th STREET at 10th AVENUE g NEW YORK 19, NEW YORK
ALL PHONES—CIR 6-4100
VOGUE RECORDINGS, INC.
BOOK BUILDING, DETROIT 26, MICHIGAN
PIVISION OF SAV-WAY INDUSTRIES o« DETROIT 13, MICHIGAN
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| HONOR ROLL OF HITS

i Falsl-Miller — The Big 3 — publish the proven hits | {, OH! WHAT IT SEEMED TO BE
R e Nave passed the "ocid-iesi” of popularity, Top i 2. LAUGHING ON THE OUTSIDE (RYING ON THE

"'_E?m:ls verful mromotion via radi d motion piclures, |
Zir;;!!;i"ru}:?;ntii l’rhlfr: Gpr?estiu? i .ﬂredu::r:; ?;EC!J'D”C”\ increase L 3 w_lilnéirpw
profits for you. 4. SHOO-FLY PIE AND APPLE PAN DOWDY
DON'T GAMBLE . . . consult this guide lo music machine | 5. AL THROUGH THE DAY
nrosperity, appearing In this space from time to Hime. 5. PRISONER OF LOVE

. 7. ONE-ZY, TWO-ZY (I LOVE YOU-IY)
fraen Eallina - 8. SIOUX CITY SUE

| e RO s Y Re {0, 045 LK LD TS

| | DIDN'T MEAN A WORD | Snnlmlw 1. YOU WOKT BE SATISFIED (UNTIL YOU BREAK
BON RON .. Davis 2108 TEAD MARTIN o ;r::: sl MY HEART)

] SO CHOIE o ST e vale F'mc.:.u.:é:u;:i 55 701 {2, PERSONALITY

| HARRY JAMES ..., Cofumbia 36773 D Y alio] 38 13. CEMENT MIXER (PUT-TI, PUT.TI)
SAMMEBRLE smrenill 14, DAY BY DAY

| ALL THAT GLITTERS IS NOT GOLD | SN

TONYT PASTOR  Casmo 474
DINAH SHORE

Die to an error in troansmission, “Prisoner of Love*

MILDRED BAILEY ... Mojestic 1034

- Mavinlr Musie tutie which rated Mo, § poSilton In the
Decca 18EV2

-. HONOR ROLL OF HITS last week (May 4 issue), was
: FRAMCES FAYE..International F507 omitied from the chart. Al other tunes listed from No, 3
v fdown showld bave been lsted one positlon lower In
I
k

% JUST A-SITTIN' AND A-ROCKIN' =

x| GEORGIE AULD ... Musicraft 15044  DELTA RHYTHM BOYS... Decca 18739

JismY DORSEY

The natlon’s 15 top tunes, THE HONOR ROLL OF HITS,
I= Artermined by a cclentifle tabulation of various degrees of

,,,,,, Victor 27587 rAach song’s popularity as measured by survey feallres of
CHARLIE BARNET ond the DELTA i E#"fé EHLEL;I:ELDH ;:up,-h; 229 _ The Billboard's Music Popularlty Chart.
i RHYTHM BOYS ... Decea 23323 : i T!tm title “Hﬂhﬂi;{ ]ﬁr:}é_l; G‘?“l HIE.!I;?JIJ anéi the l!atln:I ui;t;‘,he
;  Maojestic 1 ts have been cop¥righte ¥ he onrd. No use of eltheap
H THELMA CARFENTER il I may be mpde without The Bllboard's consent,
PICKLE IN THE MIDDLE
: b ! | P A
(AND THE MUSTARD ON TOP) FETTIRVNE ENGLAND'S TOP TW EXTY
______ Marcury®  LOUIS PRIMA ... Mojestic y PORITION
ARTIE AUERBACH ......... ercury Wreke' Kn___'...#. it SONG ENGLISH AMERICAN
LIRS | 1 el &
2] | 3 CHICKERY: CHICK s, veesDampbell Conneliy:: Santly<day
8 | 4 | 2. 1 CAN'T BEGIN TD TELL Bregman-
7M I F ?ﬂu q.u--in.n.q--n-.-||----|:]1-ﬂ.FIIEH TR N vﬂ-ttn-cm
18 | a3 | 3 CRUISING DOWN THE
r | 1 RI.UIER +-l|+llirlillll--iCinEphﬂ“{E ||...|.‘
SEEMS LIKE ULB .” 5 1 8 | 4. ALONG THE NAVAJO
Yegue 711 | I\ Egm}? DE LA ZOOCH... 'I]:Eh‘irﬂmn“ri“- el hmlli-‘
' ET HGGHET RSy T T 2 L o (#] ] BY ssasamiia anhattan
GEORGIE AumH.T..E.HMn;:,:f:f!i“!?ggg e MONKOT Vistor 20-1811 18 | 5 | & IT'S A GRAND NIGHT FOR -
THELMAD':(?::EE ::Inﬂ_l 2101 RUBY NEWMAN ... Sierling 7004 o < L mﬁ%r’ :ﬂL.E': .{IIFE-LL B.EE «Chappell .....u... Williamaon
FWE Egmghm}cl: llllllllllll E:Im:m 18737  HENRY RUSSELL ..ooiiiininnias . IUrI:un? [ SPRING ............c0...Chappell ..........Willlamson
Efjcr. LUCAS .o Diamend 2021  BOBBY SHERWOOD ... Ea;g-!;!dgiu 7 ll 7 8 T'LL BUY THAT DREAM. .Bradbury Wood.... Bu&ng.vnn
MACK TRIPLETS ........ D:Mluxu :ELS KATE SMITH oioier Columbia 5 i 4 EEED?JEGSQHES BE s S
. nﬁr rrrrrrr LR B ‘-n --II'-II-I-IIi.
GAIL MEREDITH v a £ 1| s t' i EHHTHE ﬁTgfrE;ETT'FED' ; m ;
= EKA AN TR L1 eist
YL MY FASHION 11 6 | 10. I DREAM OF YOU .......Peter Maurice..... .
f From MGM'S “FAITHFUL IN I | — |11, IN THE LAND OF BE. '~ o lnuriee
s | GINNING AGAIN .........Feldman .......... Felst
l DUN T KH 16 111 | 12. KENTUCKY ........u0...Campbell Connelly.. BMI
o) 7 13 1 13 iiFE i Rl%:;n A DOZENM
D | |I FeErrrEEw re s mENE ?iﬂtuﬂa AR - Pﬂl‘nmnunt
Mus::milL.JST TONY MARTIM (nrrriniiniass Marcury® -"—‘; | }g !Ilg Eé‘hg":léﬁ?q%ﬂ? EYES.... World Wide....... -
GEORGIE AULD ...vneeiieis 1 SR MOONEY oo Vogus R732 I ; MOEN NG A i
: i LAHET‘ CLINTOM coissviviimeaias Eﬂlmn & I -Iﬂ;r ':EIH'FPE """" L ) HHI".I-'I'IH. Ine.
:: TRl Eﬂpﬂﬂi' ROBBY SHERWOOD ... Capito 3 ]I 17 15. GOOD, GOOD, GOOD ...... Campbell Connelly. . Berlin
; KinG ER?:g sialﬁigwwwanj::li*-" ERANK SINATRA ... Columbia 14918 é S ] I;:’ W'I;.FTIETI%F?%; $§EM1[H§IH Bradbury Wood ... Triangle
[ 1 ARCL) JIETEXI jiaimins . . e L
;c j EEI::HA‘I' EMMIS o.iovvovse Signofure®  DAYID STREET .uveveecessiininss Diamond (To Come IR} .iusvnsonnss Pranchs Dav: s isis Matis Blodk
s TOMMY DORSEY . Victor*  CLAUDE Columbia 36858 14 |76 |17, MY HEART i$ DANGHG' F "es Doy «eeve.- Mills
T ST & i L P et . Bign EE AN aium u L
';' EDD'E HETWDUD bt ook el Dﬂc;ﬂ THGEHHILL S ! WITH Yﬂu S LB L TR Y | ll"'"ul'll'll'l: D‘ﬂ.ﬂnh pva s
% 4 18 17, Héﬁﬂp?NLY A PAPER "
,: 'llll-'ll'lilll!lllllc III llllllllll H I L]
;. II 19 Iﬂm HANE? LALELEURE R N O R R T Ch:E;i}[ --------- - S;T::;ﬁdul:
i . m 18 — 119, SYMPHONY .....c.vs00., Chappell ....uc0oo.. Chappell
_ G 14 | 20. I'M SO ALL ALONE ......Poter Maurice., ... . *
o a % - 20. RANCHO SERENADE ..., Southern ......c.. Southern
MURE THAH Yﬂ“ “Nn 8 |20 |20. LOVE STEALS YOUR
[ HEART lllll -i-lll-dlt----chhlfl'FE“ SERLEETED

MILDRED BAILEY .vovvvvve Decco 4267 BENNY GOODMAN e *Publisher not available as Billboard goes to pross.
J TH'E piBll iR prarE et Rt R and di
COUNT BASIE .nieinnins Okah 658 y
Decca®  ERSKINE P] 11 STATU I[J S L G Q['NGS
D O """ Gitoh 5955  MAWKINS ... Bluebird 10504 i S OF FILM WITH BADING |
SOMNY B Vielor*  HELEN MORGAN ....... Yicior 27684 Tunes listed alphabetlcally are In fllms | Chart are lsted, since many fllm-featurad
PERRY COMD 248 MUGGSY SPANIER ' Dacca 4328 currently shawing or to be shown socon. | lunes never reach any degree of popular-
PLIMER-EARL ..voiinssuenecs Lib@rty T Only tunes which have won & positlon in | Ity, and many others are never even
: RAY EBERLE ..ovovccvisiiserarssn Apolla® one or more of the other features of the | published,
: BENNY GOODMAN ALL ﬂfhﬂljjf::ﬁfy 'Fullnqc'ﬂn"ainf'ﬁﬂi“?"‘;““" I'ﬁtm ?uimgsh CHASING nmmﬁs
: in 2 -Fox's * enial bum- | (Mlller}, In 20th Century-Fox “The Do
i CRCHESTRA .....cie. . Columbia 55002 mer." Notionnl release date nol set. Slslers," Bung hy ;nl.:-:r}l;n;;a anﬂn'ﬂet-t;
; N0 YOU LOVE ME? (Bregman-Vocco- | G7able, Natlonal release date—November,
Artisls Listed Alphobetically Conn), sung by Diek Haymes in 20tk | 1946

i *Saon Availoble. Contury-Fox's “Do You Love Mes?"

. Ay tionel relesse dole—Nay, 1946,
M . GIVE ME 'THE SIMTLE LIFE (Trlangle),
. THE BIG 3 MUSIC CORPORATION

aung by John Payne and June Haver in
~ ROBBINS MUSIC CORPORATION + LEO FEIST, INC. » MILLER MUSIC CORPORATION

IN LOYE IN VAIN (T. B. Harms}, in 20th
Century-Fox's “Contemlol Summer.” Ni-
tlonal relense date not set.
PERSONALITY (Burke-Van Heusen), sung
by Bing Crosby, Bob Hope and Dorothy
Lomour in Parampunt's “Road to Utopla.”
Natlonal release dete—March 22, 1046,

e —

No-

L

Mutlonnl relense date nob set,

SR p T

20th Century-Fox's “Wile Up and Dream.™ J

e REN ]
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RADIO
SONGS WITHE GREATEST RADIO AUDIENCES

(Deginning Friday, April 20, B a.m., and ending Priday, & a.m,, May &)

13
-1

Tuner listed have the preatest puellenees | under the “"Weeks to Dnte*! column, but
en programs leard on petywory statlons wn | eitly thote making (elr appearince in
New York, Chleags and Los Anseles. List | the list sn or after November I are
15 based upen Joehn G, Peatinan's Audience | tabhed, Other tuncs have been on Peat-
Coverace Indsy ‘1‘1 ‘.:119-_ '.-. projected | man before but thiz infermatlon s nol
upon radio || e made &val II‘ v Pegts | avnslable The musle ehecxed 15 pre=-
men's ACT by the ‘u.'- urate Repotling Bery- | pomderately jover &0 per cent) allve.
lee in MNew Y .r.__ Fadle Chi :r_|-._- Bar o ¥ Indieaies tune i= Irom a fiim: (A}
im 1"|"1r1|;n Rodio {"hn: tine Sertvice ln Loa | mdieates: tune 15 from a legitimate mu=-
Angelers.  Listed are the top 30 (more in | sical; (RY lndicates tune 1z avallabls on
the ecase of ties) tunes alphabeticaliy. | records. In each instance, the llcensing
I'me totnl tlimes the song has appeated | agency contralling performanse righis on
emong Lhe top a0 in the Peatman survey | the tune 1 Indicated.

10 date will be Indicated in the echart

™

to L10.
date TITLE FUBLIFHER BT

8. All Throurh the Day (F) HH ............... A o P e L Willinmson=—ASCAP

Yo Axhby Geilin @mmEl CRY i vaias s sdim s v e e e Manhattan—ASCAP

1. Cement Dlixer (Put-ti, Ful t1l- (R, LAmerican :\cadum:.- of Music=—=ASCAP

Come to Buby, Do (R) ., . ..o rinnnnnsacsis P . Leeds—ASCAP

16, Diy: by Doy £RD o sl e e s e T E-.;rr.un—,-'LSE..ﬂLP

16. Doctar, Lawyer, Indian Chief [(F} 1R 1. .. i nne i ioeninensns Melrose—ASCAP

1. Do You Love MeT (F)Y (RY:. . 0000, e Brepman-Yoocco-Conn—ASCAP

4. Full Moon and Empty Arms (Ry, ... 00000 i .Barton—ASCAP

10. Give Me the Simple Life (F) (Ry. .. ... T A R R R .Tr|.1ng!u—AEEAF

&6. 1 Don't Know Enough About You IRV, ... ..... ..., ..Campbell-Porgie—BMI

d. ¥ Fall In Love With You Every Day (RbV. oo voivs v Stept—ASCAP
22. I'm .-"L]'un'u. 5 Chasing Ralnbows (F1 TRY. . oo oo il tidses Miller—ASCAP

8, In Tove In Vaio (FY- CRY ouivei s e irnei viiweeeaTo B Harms=—=ASCAP

2. In the Maon Mist (R .o cosceam e v iaie it amm s ‘._-hap:rn-ﬂnmstmn-—AEEAF

6. Laughing on the Outside (Cryving on the Insided (RY ... iinn.as BAI—BMI

13. Oh! What it Seemed Tao Be (RY. .. oo o iinainnaaii v oo SantlysJoy—ASCAP

o G T R T T o 2 Y U YRR U v es s Martin—ASCAP i
14. Personality {F) (B ... vicoeinaniine SR R SR Burke-Van Heusen—ASCAP =
9. Seems Like Old Times (RY ... .. crrrmrarapareasersasess b Clst=—ASCAP =
0. Sheo-Fly Pie and Apple Pan Du‘n:h i S A e Capltel—ASCAP -
5. Sioux City Sue (R} ......... srrrrarrrasss e iaare s arris—ASCAP E

Svimpliany T R e g s s e ..,...Ek:appcli—AEChF ﬁ

O O T O O P, L SO Leoeds—ASCAP =
4. They Say It's Wenderful (M) (R) i vianaviniziia s Berlin—ASCAP ;
Ve Wl Cather LHaos" CRY o es s b o i fh e s riydies o s s s seds Chappell—=ASCAP

1. Where Did You Leatrn To Love? (RY ...00. 0y R e S T Maorris—ASCAP

3. You Ave Tao Begutiful fRY 4o e i daas saank Harms, Inc.—ASCAP

3. You Stole My Heart (R) .... .Harms, Inc—ASCAP

11. You Wan't Be Satisfied (Until You Hr{‘.tk M:. Heart) (R)....Mutual—ASCAP

4. You've Got Me Crying Again (R}, .0 cvinvinicsninnaes v v s World=—ASCAP

RECORDS MOST-PLAYED ON THE AIR

Records listed here in numerical order | dicated in this chart, other available ree-
are those played over the greatest number | ords of tunes llsted here will be found (n
of record shows, List 15 bnsed on reports | Most-Played Juke Hox Records echert.
racelved hy The Blllboard from disk { (F) Indicates tune Iz fraom = film: (M)
jockeys thruout the country. Unleas in- !indicates tune 1s from & legit musieal.

TTEEILF-_FI;.mtIT;F"If!I‘ Gﬂllig Strung 5 ; = .. e " L e
Lo date| Week | Week Lie. By :
13 1 | 1. OH! WHAT IT.
| SEEMED TO BE......Frank Sinatra, .Columbia 368805=—=ASCAP prmag ¥ ] ] I
2 4 2. THE GYPSY .........Dinah Shore...Columbla 36964=—=ASCAP R
6 2 3. PRISONER OF LOVE..Perry Como....Victor 20-1814—ASCAP S
B 10 ! 4. LAUGHING ON THE

|  OUTSIDE (Crying on (Vocal by Jene Byron)

the Tnsided ......ees. Teddy Walters-........ARA 135—BMI o
14 | 4 | 5 OH! WHAT IT ot
| | SEEMED TO BE......Frankie Carle—Columbin 36692—ASCAP

I Bing Crosby-The Jesters. . coveneaias : - ¢ 7
g -l|I 5. g_:rE}EPE:'\FIF!;};I%UEEI%.i.’l COLRE DN O B O B IR B B -I-"EIH:E Eﬂﬁﬂ'ﬁ‘—iﬂhECﬁP
4 B, . : E
Love You-z¢) ........Phil Harris.........ARA 136—ASCAP i !
OUTSIDE (Crying on . ; : ; " .
the Inside) ..........Dinah Share......Columbia 36964—BMI _ Introducing his great new piano-styled
3 o 8, Cement Mixer ....... Alvine Rey..... .-« Capito]l 248-—=ASCAP o band! Skitch d o] ksub
| \ {Charlle Barnet, Decon 1B862; Hob Grosby, ARA 127; Blim and! Skitch Henderson, Capitol keyboard

| | Galllard 'Trle, Cadet CR-201; Wingy Manone Ork, 4 Btar
' 1074: Hal McIntyre, Cosmo 475)

| 8. ALL THROUGH THE

| |r DAY {F] R RN RN FEI‘]‘_‘.I" Eﬂintl. L .‘I"il:lul‘ ED'IEIPASEAP
I

sensation, was first heard on Paul Weston's
wonderful record of ‘Full Moon and Empty
Arms.” Backed by his dance band featur-
: ing three French horns, Skitch plays deep,
atrn, Columbla 36862; The Three Buns, Majestic 71156, Mar- G sweet, rh}rlhmic music. Here's fwo sides of

{(Ray Bloch, Signutnre 15017: Diok Hovmes=Helen Forrest.
Decea 23528; Louanneg Hogal, Musiernft 365; Tommy Jones
I | Ork, Sterllng 7002: Vincent Lopes, Mercury 3004; Frank Ein-

|
| garet Whiting, Caplital 2407 Art Mooney Ork, Vogue)
g | — 10, SHOO-FLY PIE AND
| | APPLE PAN DOWDY. Dinah Share...Celumbia I6043—=ASCAP
10 ' 8 | 10. SHOO-FLY PIE AND
| %PELE PAN DOWDY . Stan Kenlon......Capitol 235—=ASCAP ]
A 10, OU WON'T BE SAT- e
l \ ISFIED (Until You Perry Como-The Satisiyers........ S CAP. 255 50¢ plus tax
| | Break My Heart) .... ...... . Victor 20- ITEE——AEEAP S T
] ]:.Ef[! Pf'FIEI‘E'Pﬂ“]. WE!tun ﬂ]‘k. AN
| - lIl !N THE. Mﬂﬂ” MTETi- lll--lllll-i-!illll-ca ilnl 243—ﬁ5EAP
(Paul Barron Ork, Majestle T170; Phil Brito, Muaicrau 15056;
| Randy Brooks, Decoep 1873%2; LEﬁ Brown, Oolumbia 36961
I | Jahnny Desmond, Victor 20-1810; Will Osborne Ork, Black &
|' White BW 2009
|
]
i

Henderson genius—a haunting ballad and
a streamlined classic, Another Capitol First!

—_— 11. LAUGHING ON THE
OUTSIDE (Crying on

! _ the Inslded .........« Andy Russell.s.seeo.Capliol 252—BMI
-— 12. ONE-ZY, TWO-ZY (I

Love Tuu-tﬂ cvssanse Freddy Mu.rtm. « Victor 20-1826-—ASCAP
- 12, SEEMS LIKE OLD

TIMES: o isia i +essss Kate Smith....Columbia 36950—ASCAP

Coming Up

ALL THAT GLITTERS IS NOT GOLD. ... Dinah Shoro:....ss.2s.Columbia 369071
IN LOVE IN VAIN (F) .....ciuqa-s ooy Mavgarot Whiting..........Capital 240

Sunset and Vine
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VAUGHN MONRO

AND HIS ORCHESTRA

ALL THE TIME

anel

LOVE ON A GREY-
HOUND BUS

Vocals by Vaughn Monroe g
and The Morton Sisters

(both from the M-G-M picture
‘Mo Leave, Mo Love™}

RCA VICTOR 20-1860

AND HIS ORCHESTRA

ALONG WITH ME

{from the Musical Revue "Call Mo Mistar)

SPRING MAGIC

Vacals by Jimmy Soundaers
and the Stardreamers

RCA VICTOR 20-1876

EDDY AR

AND HIS TENNESSEE PLOWBOYS

CANT WIN, CAN'T
PLACE, CAN'T SHOW

Vocal refrain by Eddy Arnold and Trio

ALL ALONE IN THIS
WORLD WITHOUT
YOU

RCA VICTOR 20-1855

DEEP RIVER BOYS

Male Quartet with piano, guitar and bass

THE STORY OF EE BOBBA LEE BOB
and

THAT CHICK'S TOO YOUNG TO FRY
RCA VICTOR 20-1863

RCA Y/ ICTOR

RECORDS

PART 2—The Billboar

Turss lizted are (he natlonal best eheet
e sellors.

il B
reerived foom moere than 20 fobbers in all

sections of tne counlry.

Lt

POETTION

Wre=ie lowtr 1=
rocilate Weok Wk
s |1 )} L

o 8 e
4 G - A
iz - i,
6 5 5.
': "1 'E!
G 7 7
B 3 8,
11 _— a,
z 10 1o,

Feeords Nsted are tho:e 3elling best in
tiie mation's retall record stores
{= hasedd on reporta recelved from
more than 700 dealers in all 2ections of

LAt

RETAIL SALES AND
BEST-SELLING SHEET MUSIC

sreatest number of exlen.
(B Indicates tune |s in 2 filnma: (R {odi-
catvz tune |5 0 leglt musieal; (R)Y indlcates
tune is available on reocords.

pecording 1o

{= bas¢ég on Trenortis

Gongs are lsted

LAUGHING ON THE OUT3IDE (Et'j.mg an the Inside)
fﬂ 1 rrrrr a ® K B BP9 " poms @ 8K FEFF Y OF A L]
THE.G‘I'FET ERY wrrsnssni R B Y Er
ALL THROUGH THE DAY (F) (R).
OH! WHAT IT SEEMED TO BE lRi

\‘n’lﬂi.nm:s.un
8 8@ lEll"‘.l}"Jﬂ}

FR!-&GHER ﬂF [DvE lRllilli+illf|Iiill!lll!ljli ;'ﬁd]-'fdir‘
STOLEX CITY SUE CR) iivansa e sesaivae sy s=aersysOrTis
ONE-ZY, TWO-ZY (1 Love You-zy) (Rb....uiiiinnenss Martin
PERSONALITY IF) (RY cosvnionstotsnisns Burlie-¥Yan Heusen
l'hiﬁ‘E]G GIRL an {R}--l. ----- @ koW §om B B R R H o oa om @ EE B wﬂrld

BEST-SELLING POPULAR RETAIL RECORDS

according to greatest asles. (F) Indicatea
tune 15 in & film; (M) indleates tune 15 in
g leelt musical. The B slde of each Tecord
o llsted in ttalle.

{dealers),

the country, Records are listed numerlcally
POEITINN
YWaskp! Lack ! Tifn
todate! Week | Werk

T
4

13

1

5]
-a

3.

2z

PRISONER OF LOVE ......Perry Como .. ... Yictor 20-1814
All Through the Day (F)

I'M A BIG GIHL NOW .....:Sammy Kaye .....Victer 20-18132
Put Your Litile Fool Right
Out (F)

OH! WHAT IT SEEMED

TO BE cisisisvssnnssvassssrankle Carle ...
Ag Long Ax [ Live (F)

LAUGHING ON THE OUT=-

SIDE {Crying on the Inside) . Dinah Shore

. Columbia 3GBOZ

v o Columbia 36954

The Gypsy

OH! WH&T IT SEEMED

Tﬂ BE t g s dEa Ry E lFm“k Siﬂutra 1++Eu!ur“hiﬂ EEEDE
Day By Day

THE. E?FET R R R EEEE ID.I'I Epﬂtﬂr o mom i omEw - ..D‘El:ﬂl]_ lﬂﬂl?

Everyvone [z Saving Hello
Again (Why Must We Say
Goodbyel? )

BUMBLE BOOGIE .........Freddy Martin .
Now and Forever

LAUGHING ON THE OUT-.

SIDE (Crying on the Inside}. Andy Russell .......Capitol 252
They Say [t's Wonderful

(Confinuved on page 133)

«. Yictor 20-1820

Albums lsted are those aselling best In
the nation's reknll record atores [dealers).
List {5 based on reporis recelred from more

8
b
37
!

9

BEST-SELLING POPULAR RECORD ALBUMS

POSITION
TWeeks! Townk | Thin
todatel Week | Werk

] 1
-
3

5

1

1.
2.
3.
4.
3.

than 200 dealers in =il zectlons of the
country. Albume ere llhated numerlesily
according to greatest sales.

The Voice of -Frank Sinatra

rrﬂ.nk Ei'ﬂah‘l l!l-i-l.l.llll-l-l-ll;..-ﬁ-qjih‘..--lliculumh!n E"II’
Don't Fence Me In

Bl"! E"ﬂﬂhf ll-l|ljl-lll.-ljIlrrlllq-lplq.q.llll!!!lnﬂccn A-"‘T
Glenn Miller

GIE““ Mil!ﬂr “ﬂd ﬂ'l"l:-hﬂltrl BEEE®TEERE OFEE EE R E A& .viﬂtﬂf P'l‘n
Latin American Favorites

Jimm}l Dunr!‘r -ll!----l|ll|i-lIl!ll-Ill-i|-llllIIl|rD=Enl thz?
The Bells of 5t. Mary's

Bing Crosby (John Scott Trotter Ork) .....sv..Decca A-410

BEST-SELLING RECORDS BY CLASSICAL ARTISTS

Recards lleted are those clesslcal and
semi-cingslcal recorde selling best In the
nation’'s retall record storea idealers). List

is bmsed on

POBITION
Weaks| Laat | Thia

to date ! Week | Week
25

30
16

4

reports recelved frem more

1.

then 350 dealers im all zections of ths
country, Records are listed according to
greatest aales,

Warsaw Concerto
?rthur Fiedler, econductor; Les Litwin, planist,
aps
Jalousie

Boston PUFE sedsruinsensannnennnsannssenns s Victor lﬂlﬁﬂ
Clair De Lune

Jﬂﬂl! It“rbi !II1iq-lll|-l1-||ll.|1||-|..|.¢|-|.ilvlntﬂr II'EH‘EI
Chopin’s Polonaise

Jnse Ittlrhl =R e R LR e e R R g E R R .vil‘.lﬂl' II"'EE*B
Spellbound

A-Il Eﬂ'ﬂm llilli!!!lllll;lllll!n;lxlll!livlﬂlﬂr EE'D"'M

Boston
sasssasiutasnnserasannannstnensansss Yiclor II“EE"EE

BEST-SELLING RECORD ALBUMS BY CLASSICAL ARTISTS

Albums llated are those cleszical and
semi-classical albums selling best
retnil record
List & based on reports recelred from

natlon's

Z
12

PORTTION
Weeks! T.ast [ This
to date! Week | Week

1

F

1.
2,
3.
4.
B.

more than 200 dealers In all gectlons of the
country. Albums are listed according to
greatest sales.

in the

stores (dealers).

Grand Canyon Sufte

Toscanini, NBC Symphony Orchestra . .osesseeassVictor 1038
Rachmanineff Concerto No. 2 in C Minor

Rachmaninoff, Philadelphia Orchestra ...ssss4:Victor DM-B8
Lily Fons Waltz Album

L“}I" Pﬂﬂﬁ- !ll!!ll-li-r'|l.l-l.;||¢|||¢¢.|..|jcnlﬂmhh MM'H’DE
Night and Day

-Iﬂ-”-u“ Jm‘ll:ﬂ- i-'l-ln-llnl-lil||||.|..||||...'|tllli“1ﬂtur M'luaa
Rhapsody in Blue

Sanroma (Piano) Boston Pops ceeesvresessss s Victor DM-J68

e e
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JUKE BOX PLAYS
MOST-PLAYED JUKE BOX RECORDS

Becords listed are thase reécclving the  tlons of the couniry. Listed under the
greatest play im the natlon's juke boxes. | title of each of the most played records
st is based opn mere than 500 reports re- | are other avallable recordings of the
ceived direet from operators Inoall ste- | same tune,

EOaTIoN Going Strong

Weeblal Laet ' 1Tlane
te dale’ Week | Wrek
14 1 II 1. OH! WHAT IT SEEMED TO BE==Franki= Carle {Marjoric
Hughes) .scscsans sessaessnsessssssolumbin 36892
| i iFrank Sinatra, Columbla 36805; George PI-?-T-N'I. Majestic
| | T164; Dick Haymes-Helen Forrest, Decca 2M81; Charlle
[ I Enivek, Victor 20-1206; Diek S Stablile Ork, EDTDHLL 'COR-511)
I’M A BIG GIRL Hﬂw—-ﬁdmmr Kaye {(Betty Barclay)....
* G @ B4 B B @ S E E B EEEEEE RN omomomEEE mOE R E R EEEEEE vi:tﬂr Eﬂ-tﬂiz
! , |Huh} Mewmen Ork, Sterling Topd: Dick Stabile Ok, Coronel
' COR-512; Gertrude Niesen, Deces 23490)
a8 ) a 3. SIOUX CITY SUE—Bing Crosby (Bob Haggart Ork)......
1]
|

k2

ses.-0ecca 235086

lllll BOE OB R R R W R RSN R EY R s e g am e

annnie- Hot Sbots, Decen 18745: Zelke Monners, Victar
2n-1797: Teny Pastor, Cosmo 471; Dick Thomas, Natlonal
| 5010; Jimmy Walker, Coast 2016; Kate Sinith, Columbla 369063;
| Tiny Hill, Mercury 2024)

PRISONER OF LOVE—Perry Come {(Russ Casec Ork)Y.vou.

= E R RR RN OE SR EEE o EEERE&sT R oY vll:tllt' 25*1314
{Billy Eckstine, National 9017; Ruth Rcmmvl‘:u- HBivona Ork,

I 4 Star 1069; Gordon MacRae, Mu:zleraft 13065; Ink Bpols,

Decen 18864)

LAUGHING ON THE OUTSIDE (Crying on the Inside)

—Dinah Shore (Sonny Burke Ork) ....,..¢:...Columbin 36964

. (Teddy Walters, ARA 135! Epnoch Light, Continenigl C-1175;

; Vincent Lopez, Mercury 2074; The Merry Macs, Decea 18811;

| Andy Russell, Capitol 253; Jerry Wald, Sonora 3007; Sammy
Kave, Victor 20-1856)

SHOO-FLY PIE AND APPLE PAN DOWDY—(Ouy Lom-
bardo (Don Redney}l «c.veceesssnsansssssssanss.Decca 18800
(hMack Triplets. De Luxe 1013: Johnny Desmond, Vietor
20-18G1; Stan EKenton, Capltol 235; Connie Halnes, Mercury

3000; Dinah Shore, Columbla 36943)

SHOOQ-FLY PIE AND APPLE PAN DOWDY—5tan Kenten

I {JUHE c-]!l.'t'iﬁt}'l Ii‘-!lIIlllll'lll-l-!l'l--j'rilll.liiicupi*n] '235

| | (See No. 6)

15 THE GYPSY=Ink Spols .....co0cccciee ssarss-ssecen 18817
1 (Phil Brito, Muslereft 15062: Jan Garber Ork, Block & White

BW T74; Hildegarde-Guy Lombardo, Decce 23511 Bammy

Kaye, Victor 20-1844: Hal McIntyre, Cosmo 475: Gall Mcre-

dith, danor 1019; Louls Primn, Wajestic T1T7T: Dinagh Bhore,

Columibia 36964 Froddie Stewart, Bel-Toneg DT 7003

(See No, 7-B)

SHOO-FLY PIE AND APPLE PAN DOWDY—=—Dinah Shoras

{Sonny Burke Ork) .vsssqsColumbia 36943
(8ee Np. &)

HEY! BA-BA-RE-BOP=Lionel Hamplon..........Dececa 18754
(Tex Beneke-Glenn Miller Orl;, Vietor 20-1869: Louis Primn,
lajestic 10449

OH! WHAT IT SEEMED TO BE—Frank Sinatra {Axel

Stordahl Ork) .. v o« Columbia 36905
fSee Wo, 1)

THE GYPS5Y—Dinah Shore {Sonny Burke OrkY..Columbia 36964
{See Na, T-B)

YOU WON'T BE S5ATISFIED {(Until You Break My Heart)
=—Les Brown (Doris Day) ...cvcveivinsnsans.Columbia 36884
iLouls Prime, Wajestle 7144; Ella Fitzgerald-Louls Armstrone,
Decea 334006; Perry Como-The Satisfers, Vietor 20-17688; Dick
Stebile Ork, Coronet COR-511:; Art RKassell Ork, Vogue *)

*Number not avallable abt press tlme,
OH! WHAT IT SEEMED TO BE—Charlie Spivak (Jimmy

SAMIARERY i b e sassass Yictor 20-1808
{Sce No. 1)

ONE-ZY, TWO-ZY (] Love You-zy)}—Freddy Martin (The

Mﬂ-t‘tln Men} 4 m @og @R EE R E A e Ao e EE rl-i--vlﬂt'ﬂr EU-IEEE
{Phil Harrls, ARA 136 Tommy Jones, SBterllng 7001; Eddie
Cantor, Pan Amerlcan 71; Hildegarde-Guy Lombardo, Decca
23511; Eay Kyser, Columbia 36860; ¥Yank Lawson Ork-
Monlce Lewls, Signature 15021; Eileen Barton, Mercury 2069:
Mack Triplets, Dp Luxe 10106: The Flve De Mnarea Blsters,
Majestle T174; Jan Garber Ork, Black & White BW 211)

(Continued on page 120)

MOST-PLAYED JUKE BOX FOLK RECORDS

Recordes llsted are folk records most
played in Juke boxes., List iz based on

PO/TTION
Weeka! Tonatb | 'Ihis
to dnte | Week | Wieek

15 1. GUITAR POLKA
2 2,

3,
3.
4.

4.
4.

5.

3

---------------

[ 10 6.

L B R B B B L U RN B BB NN R

9.

12 a,

PR N TEEEEREE

14 L3

10,

10,

moare shan 500 rcﬁ.ﬁrt; recelved direct from
operatora all over the country,

4 BEF FdALEaw AI Dﬂﬂtl‘l'; B owE .clﬂumbiﬂ. EEBBE
NEW SPANISH TWO-STEP..Bob Wills.......Columhia 36966
SOMEDAY (You'll Want Me Hoosier Hot Shots-Sally Foster,
T“ wa:“" T“u} LI ‘i+lllli‘l‘|illllineccn 13135
ROLY-POLY .....ccvvevseeBoh Wills,se.es.Columbia 36066
WAVE TO ME, MY LADY..Eitun Britt.......Yictor 20-1789
SIOUX CITY SUE .........Zeke Manners. ..., Victor 20-1797
SOMEDAY (You'll Want Me Elten Britt.....Bluebird 33.0521
To Want Youd ..........

g SIGU}: ':ITT SUE T YRR R EEE ] H'M:Etl!r Hﬂt Shﬂlﬁ-. . .T-I'EEI:H. 18746

DETOUR . Elt Britt.......V -
\ 5. HONEY DO Vou THini on Br letor 20-1817
IT'S WRDHG? LR l-l-lllllilA] DEH‘QT-;---;-CHI“MBIE EEEEB

1
5

TR EFT.ERE

=
=k R R

. FeE

| 1o [wal

MOST-PLAYED JUKE BOX RACE RECORDS

Records llsted are race-type dizsks mu-slr-’huud on more than 600 reports recoelved

played In the natlon's juke boxes. List is | direct from operators all over the country,
POSITION
Weeka| Lest  This
to datel Week | Week
11 1 11- HE?! Eh'BA‘EE'EﬂP FNEN N {:Iﬂ'ﬂ:&: JHH.TI]I]‘““ TR .D‘]I;ﬂcl lETH
ouis Jordan and His Tympany
Eu 3 -zlr BEW!‘\RE AR E R BN AR Fil"ﬁ cesnnissss ECca 1E818
!l2 3 2. SALT FORK, W. YA. ......Louis Jordan ......Decca 18762
2 J. 1 KHDW --l-'!--il-lhitvnnln-rhﬂ‘ J“hilﬂirﬂﬁ*A“dT [E-:rh!liil
; F R Bk o R e oaE R EE R E LTl IE?EE
8 a 4. DON'T BE A BABY, BABY..Mills Brothers.......Decca 18753
¥ L 5. R;M ELUES tlllttt-uun-r--RﬂY i]tun--.-.Jul'-rn Box JB-504
1 — 5. CEMENT MIXER ..........Slim Gaillard Trio..Cndet CR-201 l
= r— ——r—mm

ANDREWS SISTERS

with Vic Schoen and
His Orchestra

AVOCADO
HER BATHING SUIT NEVER GOT WET
DECCA RECORD NO.18840...50¢

‘-'-'r_

@ @ 20 0 0 8 008 00 900 00 00 0 000 00 8 Qd

CHARLIE BARNET

and His Orchestra

CEMENT MIX<ns1:XMLFault xmlns:ns1="http://cxf.apache.org/bindings/xformat"><ns1:faultstring xmlns:ns1="http://cxf.apache.org/bindings/xformat">java.lang.OutOfMemoryError: Java heap space</ns1:faultstring></ns1:XMLFault>