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Sporis Hitch On
To Show Wagons
For Gate Hypos

PRO GRID, BASEBALL, MIDGET
AUTO RACING AUGMENT THEIR
PITCHES WITH BANDS, ACTS

~-General Ouldoor

LUCILLE AND EDDIE ROBERTS
‘What's on Your Mind?"’

(See Night Club-Vaudeville}{»
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Voltaire

SAID: “I do not agree with a word that you say, but | will defend to

the death your right to say it.”” This famous utterunce was made in i ” : ‘ '

recognition of the need for freedom of speech for a free people.  ‘ ' _ y
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Morris Says ‘Nuts’
To MCA’s Nets

NEW YORK, Sept. 21.—The wide-
ly-heralded MCA stand on net deals,
reported here some weeks ago, ran
afoul the William Morris office last
week when the latter flatly refused
to buy MCA acts on a net basis. The
deal which brought it about was

the dates for Jan Murray and Fran-
ces Faye for the Chanticleer, Bal-
timore, booked by Dick Henry, of
the Morris office. Following its re-

' cently announced policy, MCA had
the contracts made out on a net
basis, signed by both performers,
and sent them to Henry for his ac-
ceptar.ce.

Henry saw the pacts and prompt-
ly sent them back. He insisted he
knew nothing about MCA'’s net deals
and, as the house booker, he was en-
titled to 5 per cent. After a lot of
phone calling and attempts to reach
Curler Miller, Chanticleer op, MCA
was told that deals have to go thru
Henry. Deal was finally made for
Murrzy, with the Morris office get-
ting its 5 per cent, but the Frances
Faye date and commission was left
in the air.

Authors’ League
To Study AAA’s
‘Control’ Set-Up

NEW YORK, Sept. 21.—At the re-
quest of Emmet Lavery, Screen Writ-
ers’ Cuild prexy, the council of the
Authors’ League of America, Inc.,
discussed the proposal for formation

of an American Authors’ Authority
(The Billboard, September 21).
James M. Cain, originator of the idea,
had intended to be present, but in-
stead SWG was represented by Wil-
liam Pomerance, exec sec, and Henry
Myers, members of SWG council.

Elrer Rice, Authors’ League prexy,
invited Rene L. Kuhn to present
views of the American Writers’ As-
sociation, a group of some 50 scrib-
blers who organized in opposition to
AAA. Miss Kuhn failed to appear.
After a general discussion, Rice ap-
pointed a committee consisting of
himself; Richard Rodgers, Dramatists’
Guild prexy; Christopher LaFarge,
Authors’ Guild prexy, and Peter
Lyon, v.-p. of the Radio Writers’
Guild, together with an SWG mem-
ber to be named by Lavery. These
will consider the AAA plan and make
a report.

Meanwhile, Rice, speaking after
the meeting, reiterated that no ac-
tion would be taken by the League
without long deliberation, and added
that *it is extremely unlikely that
the League or any of its guilds will
adopt any plan which would entail
surrender by authors of their copy-
rights, or the setting up of any ad-
ministrative official or board with ar-
bitrary or dictatorial powers, or that
would tend to place any restrictions
upon the freedom of thought or of
expression, or create a monopolistic
control that would deprive any au-
thor of his means of livelihood.”

NT.S. S

Wallace Exif, .Lobliying Act,

OPA-FCC Set-

Of Show Orgs

Up and Probe
Occupy Trade

17 Orgs Sent Questionnaires on “Political Activity”

By The Billboard’s Washington Bureau

WASHINGTON, Sept. 21.—Show-
biz figured prominently in national
affairs here during the past week,
both on its own hook in relation to
lobby registration and also as part
and parcel of the Truman-Wallace
fracas, which redulted in the ouster
of the Secretary of Commerce.

On the question of the showbiz
lobby, barely more than a week is
left for organized radio and enter-
tainment set-ups to ink with House
and Senate in accordance with the
recently-passed lobbying act. So far,
both radio and general showbiz ap-
pear to be chary of putting it on the
dotted line, and to date less than
20 orgs of any kind have sent in re-
quired info. Not a single entertain-
ment biz outfit is in this list. On
October 1, a further report, detail-
ing all money received and spent
during preceding three months, must
be sent in.

Many Specify *“Commission Basis”

Critics of the new law feel that
too many exceptions exist in the
current act, and that even when the
info is filed, little can be learned
from it./ Clerk of the House and the
Secretary of the Senate, according to
the law, must receive info on name,
outfit, duration of employ, salary
and lobbyists’ expenses. However,
nothing specific is demanded and
many current applications simply list
“commission basis” under salary cate-
gory. Despite laxity in filing, con=-
gressional officials are still of the
belief that organized amusements will
toe the mark by October 1,

Meanwhile, the ousting of Wal-
lace from his Commerce chair has
started a crop of rumors that may
not be mere hearsay. Strongest one
is that he is being sounded out for
radio spieling in the big money.
Whether he accepts or not, it is pret-
ty certain that he will be heard over
the air frequently on major issues,
including foreign policy.

Wallace’s Radio Itch
Wallace, his two months’ silence
pledge apparently negated by the
(Truman-Wallace Tiff on page 4)

WASHINGTON, Sept. 21.—Show-
biz and radio orgs taking a flier
in the coming political campaign
will have to turn in the full bill of
particulars to the House Special Com-
mittee Investigating Campaign Ex-
penditures, according to an announce-
ment this week (20){by Committee
Chairman J. Percy Priest (D, Tenn.).
Questionnaires have already gone out
to nearly 275 orgs, of which 17 are
in the entertainment field, and more
are to follow.

Questionnaires ask for names and
addresses of officers of org, nature
of political activity, expenses, af-
filiations and sources of funds. Key
query is demand for info on the pub-
lication of any political box scores
and for on-the-line statement of
any lists of endorsed candidates. An-
swers have to be in the Committee’s
offices two weeks after the forms
are received by the org. Commit-
tee, which has power of subpoena,
can enforce statements, if necessary,
by taking over books and records of
org involved, in addition to calling
in officers to give testimony.

Questionnaires to Major Orgs

Following are the showbiz outfits
sent questionnaires: Associated Act-
ors and Artistes of America, New
York; National Association of Bgoad-
cast Engineers and Technicians,
Washineton: Hollywood Writers’ Mo-
bilization; Independent Citizens’
Committee of the Arts, Sciences and
Professions, New York, Hollywood,
(See Showbiz Politics on page 4)

Claim Enough Votes To Oust
Fay From Equity’s Council

NEW YORK, Sept. 21.—Movement
is afoot to oust Frank Fay from
his position on Actors’ Equity Coun-
cil at quarterly meeting of the org
next Friday (27) at Hotel Astor.
Segment of the membership is dis-
gruntled at Fay’s actions and com-
ments, especially on Equity juniors.
Once question of unseating him is
brought to.the floor, it will have
to be voted on. Anti-Fay group
claims enough votes to do the trick.
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‘Okie’s’ 1-Day Mint
DES MOINES, Sept. 21.—Rec-
ord within a record was estab-
lished by Oklahoma on its final
day of an eight-performance
run at the new KRNT Radio
Theater here with a take of
$27,100 for matinee and evening
performances. This set a new
legit mark for two performances

in one day. ’

Earlier in the week, show
broke the then existing record
with $23,900 for matinee and
evening. The $14,900 take Sat-
urday night equalled the single
performance record set earlier
in the week, while the total
gross of $113,000 also set a
week’s record mark. (The Bill-
board, September 21.)

Over 80 H'wood -
Spots Closed by

Service Strike

HOLLYWOOD, Sept. 21.——-Swift ~
and unexpected walkout of members
of the culinary workers and bar-
tenders’ unions caught local club and
hotel operators by surprise and
forced more than 80 spots to shutter,
including many major clubs and fun
spots. Strike, which came suddenly
Thursday morning (19), was called
when union officials turned down
new wage recommendations reported
by the American Arbitration Asso-
ciation, declaring proposals unac-
ceptable in view of current cost of
living.

Since strike was considered to be a
“wildcat walkout,” AGVA and AFM
refused to recognize work stoppage
and were reported readying a pres-
sure drive to force unions to end the
walkout. Major night clubs, mean=-
while, attempted to do business as
usual, altho several spots, such as
Biltmore Bowl, were dark entirely.
Earl Carroll’s theater-restaurant
signed a temporary contract Thurs-
day night which will enable the club
to operate until a new pact is nego-
tiated with trade orgs. Frank Bruni’s
Florentine Gardens remained open,
with friends and relatives filling in
as waiters, dishwashers and bar=
tenders. Palladium Ballroom was
open for dancing, but liquor and food
departments were idle.

Tappahannock; Va., Smallest
Vaude Town(1,000)in U. S.

TAPPAHANNOCK, Va., Sept. 21,
—Starting Wednesday (25), the 580-
seat Daw Theater here will deb regu~
lar stageshows and vaude. Shows
will play every Wednesday night, ac-
cording to George Clanton, owner-
manager. This town of 1,000 per-
sons will be the smallest in the U. S.
to have regular top vaude.

Opener is Ray Kinney and his 18-
people Hawaiian Revue. Sunset Care
son, Western pic name, is inked for
October 6.

Theater has been placed on a Vir-
ginia vaude circuit, which includes
Norfolk, Newport News and Roanoke,
as well as other large Southern cities.
Theater stage has been enlarged
and stage lights and dressing-rooms
installed.
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Less for Delivery

NEW YORK, Sept. 21.—Four
agents, two of them indies and
two with a major office, were
sitting in the Gateway Restau-
rant with Curley Miller, op of
the Chanticleer, Baltimore. All
four were busy firying to get
Miller to buy one of their acts.
One big office rep suggested an
act and Miller asked the price.
“We have to get $850,” was the
answer.

At just that time the agent
who offered the act was called
to the phone. And the other
agent, also with the same big
office, who apparently hadn’t
heard the conversation, also
submitted the same act to Mil-
ler. Again the question was
how much?

The agent replied, “We can
deliver the act for $650.”

Montreal: U. S. Comic Held
As Killer; Arrest *“Tycoon”

MONTREAL, Que., Sept. 21.—Wil-
liam Acorn, 22, U. S: comedian from
Providence, R I, is under police
guard at a local hosp1ta1 after a fight
at the home of Carl Grauer, manager
of the swank Samovar, in which Les-
ter J. Velez, U. S. boxer from New
York, was killed yesterday.

Acorn, who attempted to commit
suicide by throat-slashing after the
fight, is recovering and will appear
at the coroner’s inquest as a material
witness prior to being charged with
the murder. Acorn was starring in
the current Samovar show. Velez
lived in North Merrick, L. I, N. Y.

Montreal’s night life was thrown
into confusion by the sensational ar-
rest Wednesday (18) of Harry Ship,
wealthy and fabulous owner of the
Tic-Toc, night clubs, restaurants and
dance palaces. He was charged with
being ‘“keeper” of a common gaming
house where he was found by a police
raiding squad, together with 12 other
persons.

Ship yesterday appealed the re-
fusal of the city recorder to grant
him bail pending his trial on Septem-
ber 25 on the charge. His appeal
was heard in Superior Court where
the judge overruled the recorder and
allowed Ship to put a cash deposit of
$2,000 to regain temporary freedom
until the trial.

Al Capp Writing Book for
Rodgers-Hammerstein Show

NEW YORK, Sept. 21.—Al Capp,
creater of Li’l Abner, is writing the
book for a new musical Dick Rodgers
and Oscar Hammerstein will produce
next spring. R & H also will do the
music for the show.

Joshua Logan is slated to the music
and lyrics for the show.

Jules Raimu Dies in France

NEUILLY, France, Sept. 21—
Jules Raimu, 63, French stage and
film star, died Friday (20) at Ameri-
can Hospital here of a heart attack.
Deceased, whose real name was Jules
Muraire, made his reputation as prin-
cipal comic in the troupe of Theater
de Paris and later became leading
comic of the Paris stage. He was
known chiefly to American audiences
for his portrayal of the baker in
The Baker’s Wife. Often called the
French Cherlie Chaplin, Ramiu was
a chevalier of the French Legion of
Honor.

New Club Set for N. O. Preem

NEW YORK, Sept. 21.—A new
club, the Plaza, is due to preem in
New Orleans in mid-October. Spot,
run by A. Perkoff, will have a $6,000
budget, the amount of the cash bond
it has just put up with AGVA. First
show will headline Georgie Price.

Vaude Short, Legit
Long as Parisians
Greet New Season

PARIS, Sept. 21.—Theatrical sea=- |

son is underway with between 30 and
40 legit, musical and revue houses
running. Pattern is pretty much the
same as before the war, except that
no vaude houses are operating and
there have been a few changes in
policy at some playhouses. The Al-
hambra has switched to operetta, the
Empire to films and the A.B.C, to
revue. Bobino, formerly a good nabe
vaude house, is still shuttered.

The Opera, Operacomique and
Comedie Francaise, state subsidized
houses, are offering the usual classics.
State-subsidized Odeon, in the Latin
quarter, is now called Comedie du
Luxembourg and is glated to inaug-
urate a new policy of modern plays
instead of the traditional classics.
Exception is the first offering of the
season at this house, Le Mariage de
Figaro.

It’s too early for any outstanding
hits, in fact most legit houses are
showing revivals of old favorites or
frothy comedies and bedroom farces.
For the umpteenth time the Mogador
is presenting No, No, Nanette. A
French version of Arsenic and Old
Lace is at the Marigny and Agatha
Christie’s Ten Little Indians is being
offered at the Antoine.

The big revue houses, Folies Ber-
gere and Casino De Paris, presenting
elaborately mounted revues, are short
on class artists and big-time acts.
Less pretentious revues are at the
Concert Mayol and La Vie en Rose,
a new house. As usual Bal Tabarin
is putting on a good floorshow, with
the can-can girls still a_feature.

Chain Terp School
Astaire-Fronted?

DETROIT, Sept. 21.—Report cur-
rent locally has important Detroit
automotive money promoting a
string of dance schools across the
country to rival the Arthur Murray
set-up.

Details are vague, but indicate a
deal with Fred Astaire to figurehead
the chain, tho apparently not taking
too active a part in the operation. No.
1 unit of the chain would be opened
here.

N. Y. City Center Opera

In With 55G Advance
NEW YORK, Sept. 21.-—New York
City Opera Company got off to an-
other fine start and a packed house
at the City Center, Thursday (19).
Opening bill was Madame Butterfly.
Fall opera season skeds a 10-week
run and will split time with New
York City Symphony Concert series.
Coinwise advance has already
reached $55,000 mark.

SHOWBIZ POLITICS

(Continued from page 3)

New Haven, Washington, Seattle,
Minneapolis, Baltimore and Chicago;
Motion Picture Association, Holly-
wodd; American Federation of Mu-
sicians, Newark; National Association
of Broadcasters, Washington, and
International Alliance of Theatrical
Stage Employees and Moving Picture
Machine Operators of the U. S. and
Canada, New York.

(Editor’s note—The major organi-
zations included under the parent
Associated Actors and Artistes of
America (AAAA) are Actors’ Equity
Association and Chorus Equity,
Screen Actors’ Guild, American
Guild of Variety Artists, American
Guild of Musical Artists and Ameri-
can Federation of Radio Actors. The
Four A’s have an American Federa-
tion of Labor charter).

Private Dates H ypp Detroit
As Nitery Topple Continues

By H. H. Reves

DETROIT, Sept. 21.—With general night spot business still far below
par, best news on the local show front is coming in from the private club

bookers.

While reports started just before the Labor Day week-end, they

looked like a fluke in view of the extremely thin summer in this field, but
they have lasted long enough now to constitute a trend, even if transitory.
Result shows sharply at Bryden Agency, which has specialized in the club

Perry-Martin Feud
Places Lopez in

Middle With AGVA

NEW YORK, Sept. 21.—The Dean
Martin-Lou Berry squabble found
Angel Lopez, Havana-Madrid op, in
the middle last Friday (20) night.
AGVA notified Lopez that Martin’s
commission demanded by Perry be
deducted from Martin’s salary and
sent to AGVA which will then de-
cide who is to get the commission.

Quarrel over Martin is between
Perry and Abby Greshler. Recently
Martin notified Perry that he didn’t
want him to represent or submit him
any more. Perry conutered with the
charge that he had Martin under
exclusive for two more years and
Martin couldn’t brush him off.

Meanwhile, AGVA has issued in-
structions to Lopez that if he doesn’t
give the union the Martin commis-
sions it will pull the show. Lopez
replied that he cannot make deduc-
tions from Martin’s salary without
Martin’s permission.

Slapsy Lays an Eggsy

NEW YORK, Sept. 21.—The Slap-
sy Maxie package carrying Maxie
Baer and Ginger Harmon found the
opposition in New Haven too tough
to beat. Opposish was a midget auto
race and the opening of Max Gor-
don’s glittery Park Awvenue. The
Maxie show, one-niting at the Are-
na, pulled 350 people, who seemed
lost in the barn. Partial blame at-
tributed to light promotion.

TRUMAN-WALLACE TIFF

(Continued from page 3)
ouster, is described by intimates as
“rarin’ to go” on the air and on the
platform to hammer home his “stop
baiting Russia” thesis, which caused
his exit. He is regarded as having
a big following who will be anxious
and enthusiastic to hear him in the
coming months—even well into 1948,
As a counteracting technique, Secre-
tary of State Byrnes’s aids, according
to reports, are girding for a virtual
stumping ¢ampaign in which their
talks will be aired on whatever nets
wish to pick them up. Truman has
given Byrnes the green light to as-
sign some of his top big-wigs to such
activity.

Wallace’s departure will also have
repercussions in the radio set-up,
with former FCC Chairman Paul A.
Porter, currently OPA boss, a possi=
bility for the Commerce job, follow=-
ing his discussion with Truman at
the White House Friday (20) short-
1y before Wallace's official axing was
announced. But if Porter has de-
signs on the Commerce job, he’s
keeping it very quiet and everyone’s
guessing.

Porter’s old post as permanent
FCC chairman is still technically
open, with Charles Denny serving
as acting boss. Porter’s present ten-
ure as OPA chief is due to end with
the expiration of the OPA act. This,
according to congressional leaders,
should be soon, since they believe
the act will have little chance of
extension, except in a highly modi-
fied form.

field for years, and reports the cur=
rent month actually the heaviest in
21 years of operation—coming on the
heels of a summer when the office
was operating in the red.

Most of the dates are coming from
fraternal, golf clubs and smaller in=
dustrial organizations, together with
conventions. The bigger automotive
concerns are not spending as they did
in pre-war days, however—and are
not expected to get fully into the
swing for another year, in view of the
automotive production picture, but
smaller firms, including suppliers to
the big three, are keeping up their
share and more.

While individual shows are using
about the average amount of talent,
the total number of such shows has
shown a heavy increase.

Symptomatic is the way that De=
cember bookings are being filled up
already, and in some cases shows are
being booked as far ahead as March
—something hitherto unknown in the
private club field except for New
Year’s Eve and regular annual
affairs.

Many nitery operators are ready to
go ahead with a floorshow policy if
they can only get enough food to sat=
isfy their trade. Eating situation is
far tougher than the liquor stock
today, with beer getting more or less
back toward normal and hard liquors
a bit more plentiful.

One by-product of the liquor scarc=
ity, however, is the continued Sun-
day closing of many nabe spots—
something that was forced by the
shortage of beer here. Some oper-
ators have decided they might as
well stay closed on Sundays and give
the help the day off rather than close
on Monday or rotate off-days.

ol T
BillbSard
The World’'s Foremost Amusement
Weekly

Founded 1894 by W. H. Donaldson

Publishers

Roger S. Littleford Jr.
William D. Littleford

E.W.EVaNs ...oovvnnnnnsinns Pres. & Treas.

Joseph G. Csida ..v.veviiennnnnnn Vice-Pres.

Lawrence W. Gatto ......oceeveesesns Secy.
Editors

Leonard Traube ... e.vevenan Editor-in-Chief

Pat Purcell ..................Outdoor Editor

William l Sachs 1
George Berkowitz §

Managers and Divisions:

W. D. Littleford, General Manager Eustern Division
1564 Broadway, New York N. Y.
Phone: MEdallion 3- 1615
M. L. Reuter, General Manager Midwest Division
155 North Clatk St., Chicago 1, Il
Phone: CENtral 8761
8am Abbott, General Manager West Coast Division
6000 Sunset Blvd., Hollywood 28, Calif.
Phone: HOllywood 5831
F. B. Joerling, General Mmazer St. Louis Office
390 Arcade Bldg., Louis 1, Mo
Phone: CBeatnut 0443
C. J. Latscha, Advertising Manager

B. A. Bruns_ Circulation Manager
Cincinnati, Ohio Phone: MAin 9391
Printing Plant and Circulation Office
25 Opera Place, Cincinnati 1, Ohio
‘Subscription rates, payable in advance—One Year,
$10.00; Two Years $17.50. Single Copy 25¢.

These rates apply in the United States, U.
Possegsions, Canada and countries in Pan- American
Postal Union. Rates in other foreign countries sent
upon request, Subscribers when requesting change
of address should give old as well as new address.
The Billboard also publishes:
The Billboard Encyclopedia of Music and
The Billboard Coin Machine Digest.




September 28, 1946

STATION

Agencies Try
Cash Awards

[ ]
Cantor, Kaye segs plan
contests for outlet promo-
tion—others may follow

®

NEW YORK, Sept. 21.—Impor-
tance of increased station promotion
for commercial segs is percolating
more and more into the inner sanc-
tums of agencies and clients’ offices,
indications being that the coming sea-
son will see an increasing trend to-
wards cash awards to jack up what
might otherwise be routine station
ballyhoo.

Top show already lined up for this
type of extra-curricular promotion
and publicity is the Eddie Cantor
opus, which debuts for Pabst beer
on NBC Thursday night, September
25. 1It’s all very sotto voce yet, but
the agency, Warwick & Legler, has
in the works a competition for the
best station promotion—with $2,500
set aside for award money. In fact,
memes have already been sent to
NBC stations apprising them of the
fact., It’s understood that the com-
petition will take into account the
wattage and listening audiences of
the competing stations, in order to
give the smaller percolators an even
break.

Kaye Seg Competish

In addition to the Cantor compe-
tish, Sammy Kaye’s seg, So You Want
To Lead a Band, currently airing on
ABC Sunday afternoons for Raymond
Laboratories’ Rayve Shampoo, starts

a station promotion competition Oc- -

tober 15. Five hundred bucks—or a
one-week trip to New York—will be
the incentive. |

During the past year, the system
of cash and other awards for top sta-
tion promotion received considerable
inpetus. Warwick & Legler, for in-
stance, used the gimmick to hypo
ballvhoo of the Guy Lombardo seg
sponsored by Chelsea Cigarettes;
Longines-Wittnauer ditto on the
Eddie Rickenbacker seg, The World’s
Most Honored Flights, and Gillette
worked up a system of awards in
connection with its sponsorship of the

(See Agencies Try Cash on page 10)

104 CBS Staaons
Take ‘School of Air’

NEW YORK, Sept. 21.—American
School of the Air has been accepted
by 104 stations this year, as against
87 last year. Figure is an all-time
high, and is attributed to three timely
series scheduled for School. These
are World Neighbors, March of
Science and Opinion Please. Neigh-
bors will play up the international
angle, telling of lives of peoples in
other lands. March of Science will
devote time to developments such as
the atom bomb, etc.,, and Opinion
Please will present discussions by
veterans, afred from different college
campuses.

Regarding Opinion, web arrange-
ment is that stations, if they see fit,
can cut out the last quarter hour of
the show and air a local veterans’ dis-
cussion, picked up from a local col-
lege, instead of the discussion fed
by the web. As of now, 38 stations
have indicated they will use their
own local discussion groups.

School, debuting September 30, will
be heard at 5-5:30 p.m.

RADIO

Communications to 1564 Broadway, New York 19, N. Y.

The Billboard 5

IN NEW SALLY

U.lS. Moscow Delegates To

WASHINGTON, Sept. 21.—Ameri-
can delegation to five-power prelimi-
nary telecommunications meeting
which opens in Moscow Saturday
(28) will propose elevating the In-
ternational Telecommunications Un-
ion to the status of “special agency”
for United Nations, it has been re-
liably learned. Americans will urge
strengthening of ITU thru creation
of an administrative council, a fre-
quency registration board and thru
drafting of a treaty between ITU and
UN putting the radio group on a par
with the International Lzbor Organ-
ization. Strengthened status of ITU
would empower it to clear up long-
existing muddle of short wave priori-
ties. The UN tie-in would gear the
union to handle all radio problems
within the framework of the key
world governing body.

Off the record, State Department
iz hopeful that the Moscow parley
will straighfen out the question of
priorities in short-wave registrations.
Currently, three registration dates
are recognized—date on which par-
ticular frequency is registered, date
for registration of start of operation,
and date of registration of a fre-
quency for a particular station. State
is hopeful that the setting up of the
frequency board will gc a long way
toward eliminating difficult diplo-
matic tangle on interference. Under
the new priority arrangement, coun-
tries would not be granted full pro-
tection of frequencies by ITU until
clearance had been established with
the board. If a country decided to

go ahead without ITU approval, reg-
istration would be granted, but all
other members of the union would be
allowed to use the same frequency,
thus subjecting the violator to inter-
ference. Where this fails, recourse
to world court would be made.

Co-Ordinated With UN

Altho the American recommenda-
tions call for setting up of Telecom-
munications TUnion as separate
agency, funds of which will be con-
tributed by member nations, U. S.
delegates will also push for a treaty
arrangement with UN to co-ordinate
ITU activities. Draft of this treaty
is expected to be drawn following
the first Moscow parley for sub-
mission to the World Telecommuni-
cations Conference next year. In-
siders say the agreement will prob-
ably be approved and that before the
1947 world meeting adjourns, UN’s
economic and social council will have
okayed the pact, thus cleaning up
all preliminaries in one swoop.

Shortly after the Moscow confer-
ence, powers will stage informal talks
on other short-wave problems, with
meeting ‘place either in Brussels or
Moscow. U. S. delegation will stand
pat on Washington as site for the
1947 World Telecommunications Con-
ference, especially since the State
Department announced this week
that invitations have already gone
out thru the American legation in
Berne. The date of April 15, 1947,
is tentative, but State officials are

(See ITU As UN Agency on page 10)

AFRA Demands a Headache

For Nets; See Long Battle

NEW YORK, Sept. 21.—Much-heralded battle of the titans which gets
under way the first week in October when AFRA begins initial negotiations
for contracts with nets and advertising agencies, is bound to be a long
drawn-out struggle. Union takes on indies, e. t. companies and package
producers afterward. AFRA has accumulated a long list of gripes, the
chief ones being that members received only a 20 per cent hike since 1941
without any changes in working conditions because of union’s no-strike
pledge during the war. They cite government statistics' to prove cost of

living has gone much beyond that
figure. Average increase demanded
will be 35 per cent, altho some cate-
gories will be higher.
Several Issues

Negotiations are apt to be at log-
gerheads over several points in addi-
tion to wage demands. Nets’ desire
for three separate contracts covering
Coast, Chicago and New York is con-
sidered likely to cause trouble. At
last negotiations, none of the con-
tracts were signed until execs in each
region had okayed it

Labor org is very strongly set on
having one contract. It feels that if
a blanket increase is won, say 20 per
cent, boost will be much lower on the
Coast where rates are lower. Feeling
is that adjusters should be made to
bring rates in low-paying regions
closer to New York fees. Execs at
AFRA maintain that vrincipal offices
of nets are here and that separate
contracts will weaken union.

Drive on Locals
Radio artists are asking for a clause
that would require nets to refuse
programs to local stations where such

(See AFRA Demands on page 15)

Miller ‘Blue Book’
Blast Seen Keynote
- Of NAB Chi Confab

WASHINGTON, Sept. 21.—An-
other tip-off on the tenor of Justin
1.. Miller’s anticipated keynote blast
against the FCC Blue Book at the
opening of the National Association
of Broadcasters’ conclave in Chicago
next month is seen in the NAB presi-
dent’s latest denunciation in a Rotary
Club address in New York this week
(19). Miller described the Blue Book
as a “rich source of material for the
unscrupulous and unwary who are
interested in destroying the free radio
enjoved—practically alone—by the
people of the United States.”

Miller will deliver the keynote
speech at 10 a.m., October 22. Pre-
convention registration will take
place October 20, and standing com-
mittees will convene the following
day. Programing will be discussed
after Miller’s address, and then
Broadcast Measurement Bureau will

(Miller Blast Keynote on page 15)

NBC .Using

Propose ITU as UN Agency Monthly Form

L
Standardized reports on
station promotion to show
strong points, weaknesses

®

NEW YORK, Sept. 21.—NBC prexy, Niles
Trammell, addressing the web's statien man-
agers Friday afternoon (20) over a closed
circuit, pointed up the need for increased
promotion of the network’s programs. Stating
the web’s line-up of shows was the strongest
ever, Trammell added that competition with
other web schedules in coming season would
be very keen, and that promotion to the hilt
was indicated in order to insure a banner
year.

NBC chief asked the stations to make a
particular effort on behalf of “The Aldrich
Family,” heretofore heard on a ‘‘competing
network,” and also on behalf of the “Quiz
Kids,” coming back to NBC from ABC.

NEW YORK, Sept. 21.—-NBC’s
plan to obtain standardized monthly
promotion reports from its stations
is already in operation, with affili-
ates supplying data sooner than an-
ticipated. Web plan will enable the
network’s promotion execs to quickly
compare promotion efforts and re-
sults of stations with regard to any
commercial seg. This info can then
be used in various ways: (1) To jack
up stations which lag, by pointing
to the techniques and methods of
other stations; (2) to achieve closer
co-operation with sponsors by giving
sponsors and their agencies more
complete reports and suggestions.
NBC points out, too, that the com-
pleteness of the stations’ reports will
enable the web to spot ballyhoo jobs
in the hinterlands—which might
otherwise have remained buried—
and to give credit for such promotion
and flackery efforts.

The NBC audience promotion re-
port, as if is called, will be filled out
by the stations each month, and will
cover promotion in all media. Typical
items included in the report are the
total air time devoted to programs
via announcements, Your Radio Re-
porter (script supplied by NBC and
plugging NBC shows), etc., as well
as number of ads and lineage taken
in newspapers; number of publicity
jtems and lineage obtained in news-
papers, etc. Form also provides a
method of checking up stations’ use
of billboards, car cards, direct mail
and displays.

Standardizing the reports, accord-
ing to NBC execs, will bring station
promotion up into the light, so that
weaknesses and strong points can be
immediately ascertained.

Schreiber New
WGN Gen. Mgr.

CHICAGO, Sept. 21.—As a result
of the election this week of Chester
M. Campbell as treasurer of the
Tribune Company, parent organiza-
tion owning WGN, local MBS outlet,
top policy duties formerly held by
Campbell at the station were given to
Frank P. Schreiber, manager of the
station, and a formal assignment of
sub-power at the station was made.
Campbel]l, who was and will remain
advertising manager of The Chicago
Tribune, will continue as second vice-
president of WGN, Inc., and a director
of the Mutual Broadcasting Company.
But whereas in the past top decisions
(Schreiber WGN G. M. on page 15)
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‘D. A’ & Bergén Get
Top Eve. Hoopers,
‘Pepper,” ‘Big Sis’ Day

NEW YORK, Sept. 21.—First place
in the September 15 program Hoo=~
peratings of first-15 evening programs
went to Mr. District Attorney, with
a rating of 14.6. Edgar Bergen-Char-
ley McCarthy ran second (14.1) and
Screen Guild Players was third with
13.1. They were followed by Wal-
ter Winchell, 12.9 (includes second
broadcast on Pacific Coast); Burns
and Allen, 11.9; Judy Canova, 11.6;
Radio Theater, 11.5; Dr. Christian,
10.9; Hollywood Players, 10.5; Sus-
pense, 10.3; Grand Ole Opry, 10.2;
An Evening With Romberg, 10.0;
Man Called X, 10.0; Dr. 1. Q., 9.8;
American Album of Familiar Music,
9.7, and Your Hit Parade, 9.7.

Average evening sets-in-use re-
ported were 21.3, up 2.3 from last
report, down 1.2 from a year ago.
Average evening rating was 6.7, up
1.0 from last report, and up 0.2 from
a year ago. Average available audi-
ence was 72.5, up 0.3 from last re-
port and up 04 from same period
last year. Current total sponsored
hour index was 60%, as compared
with 541% last report and 70 a year
ago. Leading the list of “top 107
weekday prograims in the report
was Pepper Young’s Family, with a
rating of 6.6. Right to Happiness was
second (5.8) and Big Sister, with 5.7,
was third. Others included were
Breakfast in Hollywood (Kellogg),
5.7; When a Girl Marries, 5.6; Ma
Perkins (CBS), 5.5; Young Widder
Brown, 5.4; Women in White, 5.3;
Backstage Wife, 5.2, and Ma Perkins
(NBC), 5.1.

Average daytime sets-in-use were
14.7, up 0.4 from last report, down
0.3 from a year ago. The average
daytime rating was 3.7, down 0.2
from last report, and down 0.4 from
a year ago. Average available audi-
ence was 71.3, up 0.7 from last re-
port, and up 0.3 from_ a year ago.
Current total sponsored hour index
was 84%, as compared with 83%
last report and 8234 a year ago.

U. S. To File Reply
To Petrillo on Lea
Act Constitutionality

CHICAGO, Sept. 21.—Essentials of
the government’s reply to Petrillojs
charges that the Lea Act is unconsti-
tutional were furnished The Bill-
board this week by a spokesman for
the U. S. district attorney’s office
here. Government reply will be filed
September 30 in Federal Court.

All four counts on which Petrillo
bases his plea of unconstitutionality
will be refuted in the district attor-
ney’s brief. Attorneys for Petrillo
hold that the act violates the consti-
tution on (1) freedom of speech, (2)
freedom of contract, (3) involuntary
servitude, and (4) discrimination.

Government spokesman declared:

“The whole thing hinges on the
construction laid to the right to
strike. Petrillo holds the right to
strike is violated by this law. The
right to strike is not violated or made
unlawful, since vacations, working
conditions, wages, etc., are not the
principle at question as in ordinary
strikes, but the principle of coercion
of hiring more employees than are
necessary. None of the traditional
constitutional rights are violated.”

He said the first three points were
contingent on the court’s interpreta-
tion of whether the right to strike
had been violated, and hung together,
depending on court’s decision. The
fourth charge of discrimination—that
the law favors employers—-is untrue,
he said, because radio station owners
are under other definite restrictions
oft.FCC while the union (AFM) is
no

| MBS Flacks Hit Pay Dirt, Find
House Organ Eds a Soft Touch

CHICAGO, Sept. 21. — Mutual’s
Midwest flack office’s increased at-
tention to house organ space (The
Billboard, January 26) has paid off
in terms of linage (both pix and
stories) and in good will established
by various industries toward the web,
a study shows.

Acting on the theory that house
organs are fully as important a media
for flackery as any other, since each
story is usually avidly devoured by
company employees, George Herro,
MBS Midwest flack chief, early this
year figured the time was right for
moving in where the government
flacks for war agencies, Red Cross;
salvage, etc., left off. Herro and
crew went to work on a survey of
house organ eds.

Survey revealed eds hadn’t thought
about using radio publicity before,
but were favorable, provided ma-
terial would be slanted right for
them. Since that time the market
has really paid off for Mutual.

Good example is Queen for a Day.
With a new queen and a new out-of-
town queen selected each week-day,
it doesn’t take much log-rolling to
get a pix story with companies em-
ploying the queens, their husbands
or their children. But it does take a
little legwork and ingenuity.

This is how it works: After each
day’s show, Mutual’s rep at the point
of origination teletypes the Chi office
the queen’s name and all pertinent
facts. Same info is sent on out-of-
town queens. If either gal leads to
a company maintaining a house or-
gan, scribblers go to work.

Smart, Those Flacks

One rule is never to send canned
releases. Another is to rank the
name Mutual second in dealing with
the companies. Practice pays off
when editor sees the personalized
story he gets and, therefore, rarely
deletes the web’s tag buried two or
three paragraphs down.

Two of the mags which queens
have hit are International Harvester
(circulation, 80,000) and General
Motors (circulation, 500,000). Others
which have queen storie¢s in the hop-

FCC’s Nix of Prewi
Seg Transmission

Service in Works

WASHINGTON, Sept. 21.—Federal
Communications Commission is ex-
pected to announce its decish in a
few days nixing request by Press
Wireless, Inc., for permit to set up
a program transmission service on
the ground that short-wave fre-
quencies are too greatly taxed to
warrant such a service and that the
quality of transmission is too poor
for sale.

Press Wireless proposed to trans-
mit programs from its East and West
station, at Hicksville, N. Y., and los
Angeles, respectively, for a flat rate
of $40 for the first 10 minutes on
condition that responsibility for the
program material be handled by the
individual outlet.

Request by Press Wireless orig-
inally came at the opening of the
United Nations sessions at Hunter
College, New York, but commish de-
nied permit of transmission, tho at
the same time allowing experimental
broadcasts. On the basis of these
tests, Press Wireless replied and the
commissioners denied the permit be-
cause the results weren’t too good.
FCC also thought that the use of
short-wave frequencies for domestic
broadcasts would further complicate
an already tight situation.

per are U. S. Rubber, Remington-
Rand and Standard Oil.

Herro’s battle cry of hit the house
organs has hit pay dirt and has shown
other flack offtces there are other
and easier places to market stuff than
the dailies.

McGraw - Hill, ABC,
Reported Angling for
WLS ‘PrairieFarmer’

NEW YORK, Sept. 21.— Report
that McGraw-Hill interests were
again dickering for purchase of WLS,
Chicago, buzzed around the trade
again this week, angle being that the
publishing company wanted to use
the outlet as a focal point for a rural
publishing combine. Glenn Snyder,
WLS manager, when checked this
week, stated McGraw-Hill had made
an approach some months ago, but
had been given a definite “no” by
WLS.

Meanwhile, in New York, story
that American Broadcasting Com-
pany was in the market for the sta-
tion gained credence. To observers
this was particularly interdsting, in
view of fact that ABC’s Ed Noble,
when he bought ABC (then the Blue
net), planned to take over the web
together with execs of the publishing
firm. This deal fell thru, but it’s
believed ABC still wants the outlet.

In Chicago, ABC owns WENR, a
nighttime station which uses the
same transmitter as WLS, which has
a daytime operation. This situation
has not been satisfactory to the web,
which on certain occasions has had
to work closely with WCFL on cov-
erage of some events. ABC’s pur-
chase of WLS would ease things for
the web in that area. As for a pur-
chase by McGraw-Hill, reps of that
org in New York said the matter
was currently “dead as a mackerel.”

“This Is WNBC” Gets
FCC Nod; Exit WEAF

WASHINGTON, Sept. 21.—Follow-
ing Columbia Broadcasting System
right down the line, National Broad-
casting Company’s WEAF (New
York) will switch its call letters to
WNBC beginning November 1, ap-
proval for the change having been
granted this week (19) by Federal
Communications Commission. Since
no conflict was involved and the CBS
switch of WABC (New York) to
WCBS was granted several weeks
ago, commish approved the request
in routine fashion. In addition to
the standard broadcast station, NBC's
FM outlet WEAF-FM will change to
WNBC-FM.

NEW YORK, Sept. 21.—Switch in
WEAF’s call letters was expected
in the trade, The Billboard (Septem-
ber 14) pointing out that the matter
was up for discussion following the
CBS move in changing call letters
of its New York outlet from WABC
to WCBS, effective November 1.
Change was first considered by NBC
about one year ago, but was “shelved”
on ground that WEAT letters had al-
ready gained wide acceptance and did
not conflict with other call letters.

Decision to switch to WNBC was
made the past week at a meeting of
web execs, belief peing that the
change would more closely identify
the outlet with the network. NBC,
incidentally, has owned the new call
letters for some time, and the change-
over merely required FCC approval.

.spectacles.

H’wood Airers See
John Crosby Column
As Bone To Appease

HOLLYWOOD, Sept. 21.—“John
Crosby’s column is good, but—" is
the general opinion along radio row
concerning the syndicated radio fea=
ture now appearing in The Los An-
geles Daily News. They feel that it's
better than nothing, but that it still
fails to fill the need for more radio
material in metropolitan sheets. In
a town where local press has been
anti-radio, nets and stations contend
the Crosby column is little more than
a bone thrown to broadcasters. Ale
tho running the column is appre=
ciated because the other three major
newspapers are still sticking to their
no-radio guns, at the same time flacks
can no longer plead with The News
for radio space because the paper can
point to the syndicated feature as
proof that it is co-operating with the
air industry.

Altho Crosby’s scribing has been
welcomed with open arms in the East,
local radio has its gripes: (1) It’s
written from New York and, there-
fore, often mentions shows which do
not reach the Coast. ' (2) With the
greater majority of bigger shows
originating here, Crosby is limited
only to New York-produced segs for
behind-the-scenes commentary. (3)
Area’s radio fare is made up of
worth-while regional web and indie
material and can never get men-
tioned in a syndicated feature writ-
ten 3,000 miles away. The New York
Herald Tribune radio ed’s column has
met with somewhat similar response
in Chi (The Billboard, September 7).

All agree that the column makes
for good reading and find no fault
with it from a literary point of view.
Thorn in the flesh is that its author
is out of the planters’ reach and,
therefore, hasn’t changed the local
pic as far as radio here is concerned.
National Broadcasting Company’s
Coast flackery head, Les Raditz,
reads the column thru different
As far as his web is con=
cerned, he said, well-written mate-
rial such as Crosby is putting out
means a lot more to radio than a
corny column which no one would
read. Slight ribbing of shows just
creates interest and will encourage
public to listen more to their radios.
And, says he: “After all, we have
more of the bigger and better shows,
so that means we will get more lis=
teners.”

Mpls. Flacks Crack
Cowles Anti-Air Line

MINNEAPOLIS, Sept. 21.—General
relaxing of what appeared to be an
unwritten rule on the Cowles-owned
Star and Tribune regarding publicity
for radio stations here was climaxed
last Sunday with a rote picture
spread on activities of the KSTP Barn
Dance unit. For some time it was just
about impossible for the stations to
break into print with any station pub=
licity, let alone pix. Seems as how
the Cowles people were trying to get
their own station going here.

Then a few weeks ago The Sunday
Tribune’s society section did a feature
on returned service girls in business.
One pic showed an ex-WAC in front
of a WTCN mike., Few days later
Tribune carried four pix showing
station activity during the polio epi-
demic, and several shots had Mayor
Humphrey, of Minneapolis, talking
into a WCCO-labeled mike. Last
Sunday (15) came the roto spread in
The Tribune on the XSTP Barn
Dance with station mikes quite in
evidence,
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Chi Gets Windier;
Execs Flack-Happy

CHICAGO, Sept. 21.—Every man
a flack, startling idea advanced re-
cently by Art Harre, prexy of indie
WJJD, so entrances radio execs in
the Windy City that not only other
indies, but also webs, are wondering
why they didn’t think of it first.

Gist of Harre’s brainstorm is that
every man hired, in no matter what
capacity, must spend two or three
months in the station’s flackery in

order to get acquainted with pro-
grams, talent, station operation,
sales, etc. And when a salesman
with such flackery experience be-
hind him hits the road, according
to Harre's theory, he’s primed to do
a top-selling job.

Seems there might be some meas-
surable gold in flackery experience
after all, for Harre’s former flack
chief, Bob Ward, recently sold four
segs in rapid-fire order.

One Chi radio exec, Chick Shower-
man, Midwest NBC general manager,
commented in part, “This idea hits
me between the eyes . . . I want to
think this over a long time.”

KLAC “Christmas
Early” Shopping

|

HOLLYWOOD, Sept. 21.—Newest
station promotion gag cooked up by
Hollywood indie, KLAC, is to bring
to life “Christmas Early,” character
currently featured in Chester Gould’s
“Dick Tracy” comic strip. Station
will break promotion campaign by
announcing selection of a real-life
Christmas Early—to be built up as a
fem disk jockey. !

Station Manager Don Federson

| last week goncluded a deal with ar-
tist Gould for exclusive rights to

the “Early” moniker, and is now on
a q. t. talent hunt to find a gal near-
est to the “Tracy” character in per-
sonality, appearance and radio style.
As soon as the lucky gal is found
she will bz spotted on her own show
from 11 pm. to 1 a.m. If fem platter
spinner clicks, she will be inked to a
regular staff berth and given a time
slot on a permanent basis. Station
brass hope gimmick will not only
provide some free flack bait, but
will also help to build new radio
personalify needed to hypo current
static programing.
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Aeceptance éo The YANKEE NETWORK'S Powndation

THE YANKEE NETWORK, iNc.

Member of the Mutual Eroadcasting System

Represcnted. NaSonaly by EDWARD PETRY & €O, ING.
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IMPRESSION

.:buring the 26 years of its existence. WW]. first radio
station in the nation, has made a deep and lasting impression on
the Jistening habits of Detroiters. So conscious are they of
WW]'s leadership that their sets are almost automatically
tuned to WW] morning, afternoon and evening. This impression
value is refiected in the gratifying results which WW] continually
obtains for its advertisers in America’s 4th largest market
where steady employment of more than a million workers
is virtually assured for years to come, supplying America’s

most-in-demand product—shiny, new cars!

AMERICA’S PIONEER BROADCASTING STATION — First in Detroit )
Notionol Representatives;: THE GEORGE . HOLUINGBERY COMPANY / J NBC Basic Network
Associote FM Stotion
950 KILOCYCLES WENA

/5000 WATTS

OWNED AND OPERATED BY THE DETROIT NEWS

THEY DON'T GET AWAY FROM
CLEVELAND'’S eltle

STATION

Day after day, Monday thru Friday, W)W brings in more
daytime dialers per dollar in Cleveland than any other
regional station. Better local programming is the bait that
gets profitable results along the Cuyahoga.

8§'03 KC
5000 W*a"sl

DAY -AND NIGHT

' BASIC

ABC Network

I CLEVELAND, O.

| REPRESENTED NATIONALLY BY HEADLEY-REED C"O&P"_ANY

i

AUDIENCE DUPLICATION

A study of the percentage of audience carried
over from one program to another, hoth hav-
ing same sponsor.

Less has been revealed on the subject of radio program audience
duplication than on many other facets of radio, according to the
C. E. Hooper organization. The reason is simple. The most accurate
information available now on who is listening is obtained by the
coincidental method, in the application of which many homes are
polled momentarily for this information; but by reason of the
momentary nature of the record valid comparisons of listeners’
behavior toward other programs are not recorded.

It is important, however, for an advertiser to know the net
amount of added audience obtained when he places a second program
on the air sponsoring the same product. The duplicated audience is
that portion of each program’s listeners which listens to the other.
If 10 per cent of the second program’s audience also listened to the
first, the new audience added is 90 per cent cf the second program’s
rating.

The whole subject of duplication of listeners needs exploration
in the direction indicated above, but it should not stop until duplica-
tion of listenership between networks, type of programs, hours of
the day, days of the weeks, etc, have been explored completely.
The simplest of cases, namely, the duplication between two daytime
five-time-a-week programs, one broadcast in the morning, the other
in the afternoon on the same network, will be the subject of the
case illustrated here.

Obviously, more detail on duplication, for example, on Monday
listeners with Tuesday, Tuesday with Wednesday, etc., is possible in
almost infinite detail. The subject is not to be pursued here beyond
the limits of the daily and weekly comparison, inasmuch as a study
of “frequency” of listening to multi-week programs represents a
simpler approach to the day-to-day behavior of a program’s audience.

Radio programs are always broadcast under a group of varying
conditions. If one wishes to examine duplication of listenership
between two programs one can get almost any conceivable answer
depending on where the survey is made. In/ Norfolk, Va., where
competition from other radio stations is relatively light, the duplica-
tion of listenership between two NBC daytin\e programs cannot be
expected to resemble the figure which would be developed on the
same two programs inside of New York, Chicago or Los Angeles.
Likewise, duplication of listening cannot but be different “outside”
from “inside” the station city.

It beccmes apparent, therefore, that if the industry is to be
furnished with comparative information of program audience dupli-
cation, frequency of listening, flow of audience, etc.,, on network
programs, the same set of reasons dictate that the measurements be
made under conditions of uniform network competition which pertain
when the network program audiences are measured. In short, here
again the best information is a comparative index rather than an
absolute.

The material which is shown here on the two programs, Road of
Life and Ma Perkins, was produced by the coincidental-diary method,
both coincidental interviews and the diary sample being taken in
cities of four-network service. Coincidental sample used exceeds
3,000 homes sampled in each case. The total diary sample is 1,223
Hooper diaries.

Road of Life during the period of this study, which was mid-
winter, 1946, was sponsored by Duz. Ma Perkins program was spon-
sored by Oxydol—two package soap products of the same manufac-
turer, Procter & Gamble.

In the table which follows on Road of Life, the homes listening
to it are 100 per cent. Percentages shown for each day in the week
indicate the proportion of that 100 per cent (which listened to Road
of Life that morning) which also listened to Ma Perkins on the
afternoon of the same day. The weekly .duplication expresses the
proportion of the homes (which listened to Road of Life some morning
during the week) which also listened to Oxydol on some afternoon

during the same week. 5

Per Cent of “Road of Life” (10:30 A.M., NBC) Audience That Also
Listened to “Ma Perkins” (3:15 P.M., NBC)

Monday Tuesday Wednesday- - Thursday  Friday Weekly
11.3 14.7 143 11.9 20.8 20.5

In the table of Ma Perkins which follows, the homes listening to it are 100
per cent. The percentages shown for each day in the week indicate that pro-
portion of that 100 per cent (which listened 1o Ma Perkins that afternoon)
which also had listened to Road of Life in the morning of the same day. The
weekly duplication expresses the proportion of the homes (which listened to
Ma Perkins some afternoon during the week) which also listened to Road of
Life on some morning in the same week.

Per Cent of “Ma Perkins” (3:15 P.M., NBC\) Audience That Also
Listened to “Road of Life” (16:30 A.M., NBC)

Monday Tuesday Wednesday Thursday Friday Weekly
11.3 15.2 15.0 13.5 18.3 19.8
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Vikings Hep to Soapies, Jive; |

City Gals “Love That Frankie”

NEW YORK, Sept. 21.—Soapies, sans commercials, may get their innings
on Scandinavian radio in- the future, according to Karl C. Lwvcke, chief
news editor and director of actuality service for the Norwegian State Broad-
casting, who is a current visitor to New York, along with 27 other prominent
journalists from Norway, Sweden and Denmark, guests of the Scandinavian
Airlines System. Junket is to celebrate inauguration of air service between

the three countries and the U. S,, and
28 Yank scribblers have been flown
to Scandinavia for a like visit.

Lycke, prominent Norse news com-
mentator, explained that altho Scan-
dinavian radio is government con-
trolled and does not use advertising,
air officials in the three countries are
mulling over possibilities of serial
dramas as new entertainment. At
present only classics and serious plays
are given, and then only once a week.

Resemblance to U. S. Seen

On other points, too, he said, there
are resemblances between radio here
and in Northern Europe. For in-
stance, quiz programs are a big hit
almost everywhere, and forums get
great attention from listeners. Bobby-
soxers or their Scandinavian equiva-
lent in the larger cities are hep
Sinatra fans and like swing and jive
over the air. In the smaller com-
munities and in rural areas, how-
ever, jazz is taboo, and instead na-
tional music, waltz and schmaltz are
the opos.

Before the war, in Norway, the
NSB experimented with air ads, giv-
ing 15 minutes a day to extolling the
virtues of this or that product. But
the war stopped experiments and the
post-war mood is to leave the 15-
minute stint to rest in peace,.

Gov’t Control Limited

Altho in all three countries the
State runs the radio, Iyycke explains,
it limits its control considerably. In
Norway the State makes no secret of
its ownership and every employee
is automatically a civil servant. But
censorship is strongly protested by
these civil servants and therefore is
avoided as much as possible. Sweden,
on the other hand, has government
control, but like Britain’s BBC, gives
it the name of a corporation. But
the State’s the boss. The same thing
holds good in Denmark. Before the
war politics was taboo on the air, but
now every side of a political question
is presented in forums.

Budgets are based, like the British
system, on license fees, which run
20 crowns ($4) a year in Norway. In
addition, there is a 10 per cent tax
on all radio equipment and an au-
thorization tax of 50 crowns ($10) a
year levied on dealers. Last named
tax, Lycke explained, resulted from
the fact that, in the salad days of
radio in Norway, everyone was sell-
ing sets, even grocery stores, and few
of the salesmen knew what they were
selling.

Since U. S. sets are geared to
medium wave and short wave, they
are seldom used in Scandinavia,
which has several long-wave stations.
Instead most radios are of European
makes. Present figures, Lycke said,
show about 320,000 sets in Norway, a
drop of 160,000 from before the war.
The loss was mainly due to Nazi
grabbing of sets or destruction of
them. In a population of slightly less
than 3,000,000, NSB estimates that
there are approximately four persons
per set, and estimates a maximum
of sets that could be used as 600,000.

Sweden with a population around
6,000,000, has zbout 1,500,000 sets,
while Denmark has only about 160,-
000 or 650,000 listeners.

Today there are about 10-12 out-
lets operating in Norway. Before
the war there were 15 stations, in-
cluding the most northerly one in the
world at Vadsoe. A few very low
kilowatt stations have been set up

Eversharp Buys
Morgan for ABC

Wednesday Slot

NEW YORK, Sept. 21.—American
Broadcasting Company’s Wednesday
night programing, with Bing Crosby
as the stellar attraction, will prob-
ably be buttressed by Henry Morgan,
who this week was bought by Ever-
sharp. As of press time, sales order
was not yet in at ABC, but deal was
in the bag. Mutual did a lot of
pitching to sell Eversharp one of the
MBS properties, but lost out.

Eversharp’s idea is to air Morgan
live at. 10:30-11 p.m. in the East, im-
mediately following Bing, who goes
on at 10 p.m. In other time zones,
Bing's wax show will go on at 9 p.m,,
and if the Eversharp plan works out,
Morgan will follow Bing in Chicago
and precede him in the mountain
area. Morgan, considered the net-
work's find of the year, is regarded
as likely to add measurably to ABC'’s
Wednesday night schedules.

Meanwhile, Crosby saga was given
a bit of additional zest this week with
report that the web had agreed to
shoulder a good portion of the talent
cost of the show. This was denied
by various sources, all of whom
stated the Crosby-Philco deal
amounted to a straight time sale by
ABC. Hutchins Agency, handling
the Philco account, said Philco, not
ABC, was the sponsor.

KOZY’s FM Campaign
In Daily Newspapers

KANSAS CITY, Mo, Sept: 21—
KOZY, Kansas City’s pioneer FM
station, is staging a vigorous cam-
paign in the local papers thruout
Missouri and Kansas to “wait for
the set with the FM band.” Estab-
lished in 1942 by Everett L. Dil-
lard, president of Commercial Radio
Equipment, KOZY now has approxi-
mately 2.000 listeners within an area
of 80 miles radius.

“The increased production and
speedier delivery of FM receiving sets
within the last month will rapidly en-
large the listening audience,” Eliza-
beth Whitehead, station director, said.

Dillard issnow in Washington ready
to go on the air with another FM sta-
tion, W3XL, as soon as call letters
are assigned.

since the war’s end as substitutes,
but hopes are that Norway will go
back to 15 or more stations.

There is close co-operation despite
some language differences between
the three countries. Programs are
exchanged and, as Lycke added, when
a speaker from one country talks to
another country’s chain, he is made
to speak very slowly and distinctly
so that everyone can savvy the lingo.
News for radio in Norway is handled
entirely by NSB, while in Sweden
and Denmark it is run either by press
services or by different newspapers.

Lycke plans to stay in the U. S.
for some weeks and is busy visiting
chains and indies here for exchange
of ideas as well as to learn some of
the new wrinkles in Yank radio.

-WGBI delxvers the top
. ' -.-'éudien'tes in the prosperous
.-‘chrzin'ton-—\V ilkes-Barre area,
ﬁﬁ'i,'ﬁ'ondcr‘_then, that many
o th e nation’s leading advertisers

' find this popular station
‘,t:heiice_y to America’s

% rich 19th market.

~Ask a John Blair man why it’s

" best to i3UY WGBI.

e G
»

FRANK MEGARGEE, President -

MIB

& COMPANY

National Representatives

CBS AFFILIATE o 910 KC
({000 WATTS DAY & 300 WATTS NIGHT

*Reprinted from The BILLBOARD MAGAZINE, Aprik20, 1946
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W6XAO’s 115 - Mile
Reach Claim Backed
Up VWith Pictures

HOLLYWOOD, Sept. 21.— First
actual evidence that television view-
ers in San Diego were receiving pic-
tures from Hollywood outlets was
shown this week when Don Lee tele-
vision director, Harry Lubcke, dis-
played photos taken in the San Diego
home of L. G. Gilbert. Gilbert, for-
mer radio dealer currently working
for the U. S. Navy in -the electronic
field, reported to Don Lee officials
that the station’s tele outlet, W6XAO,
has for some time come in clear and
steady, with a minimum of noise.

While both Don Lee outlet and
Paramount Station W6XYZ have
claimed to have reached set owners
in San Diego—115 air miles south of
Hollywood — photos displayed by
Lubcke is first tangible eviaence of-
fered to support station exec’s claims.

According to Lubcke, successful
transmission of video pictures to San
Diego marks the longest route yet
achieved by any tele station.

To test signal and picture strength
of its transmitter atop Hollywood's
2000-foot Mount Lee, Lubcke re-
cently took a straight line radial
check to San Diego, motoring south

in a tele-equipped automobile carry-
ing an 11-foot antenna. Checking the
signal every 10 miles for field strength

Pardi’s Rise

NEW YORK, Sept. 21.--CBS
pressroom staffers are chuckling
over the story in the current is-
sue of The New Yorker concern-
ing Larry Pardi, one-time eleva-
tor operator at CBS but now
a director-producer for WABC.

Pardi’s rise was truly phe-
nomenal, and it happened about
a year ago when WABC's Ar-
thur Hull Hayes, with a magical
touch, changed Pardi’s way of
living by taking him off the lift.
New Yorker at that time inter-
viewed Pardi, but never used the
story until current issue. Mag
recently made a quick check
via phone to see whether Pardi
was still in the radio job.

He is.

and image clarity, Lubcke reported
loss of signal strength approximately
80 miles from Los Angeles, Signal,
nevertheless, came in clear on the
special Gilbert receiver in San Diego.

Set in use by Gilbert is a custom-
built model containing many im-

provements installed by Gilbert not
found in pre-war tele sets. Antenna
was placed in grove of trees near the
Gilbert home, with signal beamed
thru opening in trees. W6XAO uses
a 4-kw. transmitter with directional
antenna beamed at Southern Cali-
fornia.

Photographers

STAGE  SCREEN

« RADIO ARTISTS

NEW YORK STUDIO

154 West 57th Street
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NEW YORK

ON THE AIR
15 TIMES WEEKLY

NBC

Newspapers, Outlets
In 8 More Cities To
Take ‘Quiz-Down’

CHICAGO, Sept. 21.—Proof of the
fact that newspapers and radio sta-
tions can work together for mutual
benefit—promotional benefit for the
newspapers and program and pro-
motional benefits for the stations—
was seen here this week when it
became known that Quiz Down, a
joint promotional program venture
tried by WLS and The Chicago Daily
Times last year, would definitely be
aired in eight other cities in the
country. According to Mrs. Carol
Moody, who originated the idea, 21
other cities undoubtedly would be
signed up to use the syndicated idea
before December of this year. WLS
and The Times are going to air the
program again this year. WXYZ
and The Detroit Free Press also used
the idea last year., Program is aired
once weekly on Saturdays and fea-
tures children of public and parochial
schools answering questions submit-
ted by students and based on their
regular curriculum.

In each city Mrs. Moody will sell
the rights to the program for between
$50 and $60 per week. Local pro-
duction and promotional deals are
handled by station and paper staf-
fers, with Mrs. Moody merely giving
advice in the nature of what other
orgs have done and are doing with
the show.

Example of how the idea can be
used successfully and also an ex-
ample of the fact that newspapers
and radio stations can work together
for mutual good, is the record WLS
and The Times chalked up last year.
The paper ran stories about the
series, which jam-packed the ball-
room of the Stevens Hotel here most
of the weeks and for final programs
filled the Eighth Street Theater. The
station mentioned the paper during
each broadcast as well as spreading
good-will for the paper when set-
ting up each program with the
schools.

Jack Shanahan, circulation mana-
ger of The Times, claims that the
program definitely increases circu-
lation. During one seg last year,
1,000 pupils in a school of 1,500
brought their teachers Quiz Down
stories about their school which The
Times ran. Stations airing the series
can claim a public service record for
fostering interest in studies and for
bringing information to the listen-
ers. The public service approach
results in promotional good-will
among students, parents and teach-
ers, WLS execs claim.

AGENCIES TRY CASH

(Continued from page 35)

world series over Mutual. With the
new season very young, the Cantor
segs are already on the cash award
band wagon, and it’s known that
plenty of other advertisers are con-
sidering similar measures.

Situation is regarded in the trade
with mixed feelings. There is, of
course, the obvious conclusion that
there exists an increasing awareness
of the necessity for good station pro«
motion and publicity to supplement
the usual efforts of networks and
agencies. General feeling is that the
station men thruout the country will
go for this kind of award gimmick in
a big way, particularly the hinter-
land percolators. Others in the trade,
however, point out that the cash
award system puts a station on the
spot and may even lead to squawks
by radio clients whose programs are
not given the added impetus of dollar
sign promotion. Some who scorn
the whole idea even question the
ethics of the cash award system, ask-
ing, “What is the difference between
incentive and bribery?”

Dry Those Tears.'

NEW YORK, Sept. 21.—Last
Talent Cost Index in The Bill-
board (September 21) uninten-
tionally divorced Big Sister from
her sponsor, P&G, thus bring-
ing anguish to Compton Adver-
tising, Inc., long a guardian of
the soaps. Says Compton’s Vir-
ginia Travers:

“The September 21 issue cred-
its Lever Bros. and Rinso with
sponsorship of Big Sister. You
have no idea how this hurts us!
. . . P&G (as in Ivory Soap),
has loved her, cared for her, and
footed the bills.”

ABC Intros 3 New

Segs in Pubserv
ProgramingBuild-Up

NEW YORK, Sept. 21.—In an at-
tempt to build up public service
programs and with one eye on po-
tential sponsors, ABC will spring
three major programs devoted to
public interest and covering national
and international affairs and prob-
lems. Shows are World Security
Workshop, Are Theser Our Children?
and The Next Hundred Years.

According to Robert Saudek, web’s
public service program director,
plans are under way to build up
public service programs for mass
appeal, playing up the dramatic qual-
ity. In line with this thinking, web
recently produced John Hersey’s
atom bomb story, from The New
Yorker. .Show received plenty of
praise from listeners and the press.

$250 for Scripts

With the World Security Workshop,
ABC, in co-operation with American
United for World Government, will
ask American writers, both amateur
and professional, to submit radio
plays aimed at the clarification and
solution of international problems.
For each script accepted $250 will
be paid. Show is expected to begin
concurrent with the meeting of the
EN Security Council late in Octo-

er.

Are These Our Children?, due to
bow in Sunday (29) at 4 p.m., will
dramatize cases taken from the files
of juvenile delinquency courts and
will aim to give advice to parents
seeking guidance. Series is a se-
quel to web’s recent exploratory pro-
gram, We, the Guilty.

In connection with The Next Hun-
dred Years, a series of four broad-
casts from Princeton University’s Bi=
centennial Celebration will be pre-
sented, with famous scholars and
publicists discussing the future ap-
plications of atomic energy, advance=
ments in cancer research, the outlook
for democracy and religion, and
trends in military and political phile
osophy. Shows will be presented in
the 10 p.m. seg on consecutive Mon=
day nights beginning September 23.

ITU AS UN AGENCY

(Continued from page 5)
confident the Washington site will be
confirmed, since enough acceptances
have already been received to go
ahead with the parley even tho Brit-
ain, USSR and France object. How-
ever, U. S. wants agreement from
the biggies.

Members of U. S. delegation to
Moscow conference, which may last
six weeks, leave by plane Monday
(23). As foretold by The Billboard,
Federal Communications Commis=
sioner Clifford J. Burr is member
of the delegation headed by Francis
Colt DeWolf, chief of State Depart-
ment’s telecommunications division.
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“News to Me,;’
Says Vallee on

° T. ,5 D ‘X,
Wk.-to-Wk.Basis |~ "™¢? “T°P*

HOLLYWOOD, Sept. 21.—Report
in The Billboard (September 21) that
the National Broadcasting Company
was still considering the Rudy Val-
lee-Philip Morris show on a week-
to-week basis was a surprise to Val-
lee. According to him, his present
variety show format was adapted at
the web’s insistence, and since he
was following NBC’s dictates, he was
under the impression that it would
be smooth sailing from here on out.
First show’s script was okayed by
NBC before airing, and he claimed
he had not received word from either
web cor agency of NBC’s dissatisfac-
tion.

Philip Morris Show originally was
to follow the Villa Vallee (situation
comedy-music) night club format
Vallee used for Drene last season.
Cig manufacturer and Milt Biow
bought the package at $9,000 with
the idea it would be the same as last
year’s Drene airer. Trouble started
when a platter of a rough voice re-
hearsal (sans ork and audience) was
piped into NBC Prexy Niles Tram-
mell a couple of weeks ago. Tram-
mell immediately said the show was
not up to the net’s standards and
that Vallee must change its format
before it can be accepted. Altho
Vallee pointed out that the same
format delivered an average 12
Hooper (not the lowest on NBC) last
season, he agreed to drop the situa-
tion comedy line to accept NBC de-
sired variety show theme.

He said he can’t understand why
the net is still beefing, because he
has expressed willingness to follow
NBC’s dictates thruout and the pres-
ent show was the net’s idea, not his.
When web first insisted that he re-
turn to his old Fleischmann Yeast
format of the mid-'30s he informed
NBC he would do so against his bet-
ter judgment. He told the net that
the variety show was okay when he
had an hour at his disposal, but that
it did not fit his present half-hour
seg. Also, he said, during the mid-
’30s there was a virgin field open to
variety shows which is not the case
today.

Vallee claims his show is the only
one on NBC today on a week-to~
week basis, and he wants to know
why his is so regulated. Certainly
there are others which are weaker,
he argues, and yet are given a chance
to prove themselves. He can’t un-
derstand why he wasn’t informed of
his show’s week-to-week status, and
adds he did not know of it until he
read it in The Billboard last week.
Vallee thinks it will take at least 13
weeks before the net will definitely
know the airer’s pulling power. Since
the show kicked off at the last min-
ute after the mix-up on formats, it
was not listed in radio logs thruout
the country. Hence, no matter what
the next Hooper rating will be on his
show, he feels it will not be a true
indication of the public’s reaction.

2% N. M. Tax on Airings
Take Appealed to High Court

ALBUQUERQUE, N. M., Sept. 21.
—The Albuquerque Broadcasting
Company, which operates KOB, has
appealed to the State Supreme Court
a decision of the Santa Fe District
Court holding that New Mexico ra-
dio stations are subject to a 2 per
cent tax on their gross broadcasting
revenues.

Former District Judge William J.
Barker ruled last March 30 that the
2 per cent sales tax does not dis-
criminate between interstate com-
merce and is not an unconstitutional
levy,

¥3 rigidaire Is Like
Woman;Holds‘Star

HOLLYWOOD, Sept. 21.—Frigid-
aire’s plans to ditch its Hollywood
Star Time in favor of Man Called X
took a queer twist at the last minute
when advertiser suddenly decided to
keep HST for another cycle or more.
Decision came as a surprise, since
sponsor had previously hinted strong-
ly that it was definitely going to
switch properties before fall season
set in.

Change of heart is believed due to
hypoed rating Star Time has gotten
in last month, jumping more than
two Hooper points to current 6.6.
Sponsor and agency, Foote, Cone &
Belding, apparently feel that show is
beginning to click and will attempt
further rating build-up with forth-
coming heavy flack and promotion
campaign.

Meanwhile, Man Called X remains
one of the hottest summer properties
still unsold. Show has been Bob
Hope replacement for several hiatus
periods, each year building solidly.

Ralston Drops Plugs
To Promote Safety

NEW YORK, Sept. 21.-—Ralston
Purina, bankroller of Tom Mix
Straightshooters, Monday thru Fri-
day, 5:45-6 p.m. on Mutual, will
drop the seg’s closing commercial
for two weeks, September 23 thru
October 4, to promote the Tom Mix
safety campaign. Script during these
two weeks will also be slanted along
the lines of child safety. Stations
carrying the show will be permitted
to cut in at the end of dramatization
to present special messages by may-
ors or other civic leaders for one
and one-half minutes.

Gardner Agency, of St. Louis,
handling the account, is furnishing
stations with promotion kits and
urging outlets to make merchandis~
ing tie-ins with local merchants.
Other promotion plans call for safety
week proclamations by high govern-
ment officials and tie-ups with police,
fire and educational departments of
different cities.

Seg did plenty all right this summer,
winding up with a 10.0 rating to place
it in first 15 evening shows as of
September 15.

Double Take

~ HOLLYWOOD, Sept. 21.—
Proof positive of the blessings
of transcribed shows was fur-
nished when Der Bingle waxed
the first of his new Philco series
for ABC Thursday evening (19).
Before a trade-wise audience,
Crosby and guest star Bob Hope
went thru their mock insult rou-
tine in typical fashion. Near
seg’s end, however, Groaner got
lost in a hopped-up arrange-
ment of Blue Skies, winding up
several measures behind ork.

With little restraint, Crosby
finished the tune, then ad-libbed
to the boys in the control room,
“This is one part we’re going to
have to recut, boys.” Then,
turning to seat-sitters, Bing
said, “You folks haven't any-
where to go, have you? Well,
then let’s recut this gem right
now.” Picking up cue sheets
previously discarded, Crosby
went into the intro again and
made the second try a perfect
one. Score for kick-off show:
No runs—no hits—one error—
and one assist from the boys in
the wax works.

BASIC MUTUAL

A COWLES STATION

“THE VOICE OF WASHINGTON"

Representéd naticnally by
THE "KATZ AGENCY, 'INC:

4

quarter hours of NEW local business—all on a 52-
week basis—were signed up by WOL in the thirty=

day period ending August 15.

Proof positive that 5000-watt WOL is first choice in the nation's seventh~

largest city with local advertisers, whose advertising has to ring cash

registers quickly and economically,

Profit by the preference of these on-the-spot sponsors—get WOL avall-

abilities from Katz today,
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LATCHKEY OUT FOR AGENCIES

Film City Ad
Men Give Tele
Quick Brush

Say N. Y. Can Carry Ball

HOLLYWOOD, Sept. 21.—Agencies
here are asleep at the tele-switch,
say local video casters, who point to
the almost total lack of percentery
air-pix  activity on the Coast.
Agencies are centering nearly all of
their experimental program tries in
the East, while their Western wings
for the most part turn the blind eye
towards Hollywood’s tele scene. Tele
men here feel somebody is missing
the bus in that local video expects to
get the commercial green light from
FCC within the next two months.
Also, they argue Hollywood will
eventually become the tele center of
the U. S. because of its great talent
pool and that ad firms would be wise
to do their initia! video spade work
here from the start.

Commission houses surveyed here
by The Billboard revealed the greater
majority are leaning on Eastern home
offices for video work. General reply
is New York is working on it and
until tele gets big enough to require
Hollywood programing N. Y. boys al-
ready will have the know-how for
film city productions. Most of the
air-ad men say they keen Eastern
brass well informed of local activities
and beyond that no further interest
in the new medium is necessary.
However, further probing revealed
local lads survey tele scene on a hit-
and-miss basis. Majority confess
not having seen a show in many
months and base their opinions of
tele on general trade talk with little
or no first-hand information.

Only one agency man, Foote, Cone
& Belding’s Arnold McGuire, has a
tele set in operation and is able to
catch tele segs regularly to keep up
with progress here. Murray Bolen
(Compton Agency) had also followed
a similar system of covering the local
scene, but his set has been out of
commission for some time. J. Walter
Thompson’s Ted Smith has been one
of the most active in putting shows
on local tele screens. Working with
Paramount’s Klaus Landsberg, Smith
produced a series of segs tagged Se-
crets of a Gourmet, plugging four
JWT accounts. John Swallos (Ken-
yon & Eckhardt) supplies home office
with regular report on local video
activities. Agency assembles similar
info from its other offices to keep
New York headquarters abreast of
latest in tele progress.

Confess Ignorance

Aside from these four men, local
commission houses have little to
boast as far as tele is concerned.®
Average agency rep bases his knowl-
edge of Hollywood video by dropping
in during a broadcast about twice
a year and seeing show from the con-
trol booth monitor. Indicative of
their almost complete lack of knowl-
edge of what’s going on, nearly all
(with exception of above mentioned
men) percenteries contacted in The
Billboard’s survey confess ignorance
of local outlets’ recent remote activ-
ities. When asked what is their
agency doing with tele, all named
their New York men and claimed
that their company is really going to
town. When nailed down on the
Hollywood question, majority replied
nothing can be done here until FCC

HOLLYWOOD, Sept. 21.—In line
with its policy of more remotes, Para-
mount’s W6XYZ will bring in the

Pacific Southwest Tennis Champion-
ship games starting today and will
cover them daily for the next nine
days. Tele Director Klaus Lands-
berg expects to be on the air five
hours per day in addition to his regu-
lar bi-weekly night shows.

Remote from the Los Angeles Ten-
nis Club courts comes on the heels of
outlet’s pick-up last week from
Pomona covering motorcycle races.
This gives Paramount score of three
events covered via remote in past
four weeks. W6XYZ broke area’s
five-year remote lull when it scanned
the Sheriff’s Rodeo one month ago.

Set Sale Spur Seen
Para expects to hypo its remote
sked until out-of-studio material be-
comes a regular feature. Landsberg
feels remotes, more than anything

ATL Endowing
School To Train

Tele Personnel

CHICAGO, Sept. 21.—Shortages of
trained personnel, one of video’s
biggest bottlenecks preventing the
industry from getting started on a
mass scale, is expected to be ended
in the not too distant future, accord-
ing to U. A. Sanabria, prexy of Ameri-
can Television Laboratories, who re-
cently revealed plans for the found-
ing of a communications college in
Chi, which will turn out around 60
trained men a week. College will be
non-profit and will be located on
South Plymouth Court.

Students will be instructed in all
phases of wireless, radio television,
and electronics, Sanabria declared,
and this includes installation and
servicing. American Television Lab-
oratories is endowing the college
which is as yet unnamed, but school
will be a separate operation and is
expccted to gross around $2,000,000
per year from students’ tuition fees.
College will begin operation sometime
early next year, and will be bigger
than the RCA school in New York
which turns out an estimated 900 a
year.

Sanabria said he thought of open-
ing the college in New York, but de-
cided against it since he was con-
vinced Chicago would probably be
just as or almost as, important as the
Main Stem when video really got
going. Lee DeForrest, present di-
rector general of the Television Lab,
will be college prexy.

grants commercial licenses to local
outlets.

Both Klaus Landsberg (Para-
mount’s W6XYZ) and Harry Lubcke
(Don Lee’s W6XAOQO) argue local ad
men would be wise at least to get
their tele feet wet by putting together
experimental shows such as JWT’s
Ted Simth has been doing. Still op-
erating on an experimental basis and
therefore not allowed to charge ad-
vertisers for time, stations are will-
ing to turn over their facilities to
agencies who would like to try out a
(See Film City Ad-Men on page 15)

else, will get potential set buyers tele-
minded. To follow out this plan he
will install a receiver in the Para-
mount Hollywood Theater lobby
while covering tennis tournament. To
further attract public’s attention, fact
that receiver will be located at the
pic palace will be advertised on the
outside of the theater as well as on
its screen. Set will also be installed
at L. A. Tennis Club.

Outlet will move its vaude show (a
regular Tuesday night feature) from
the studio to tennis courts. Seg,
normally running less than 30 min-
utes, will be expanded to a full hour.
Aimed at the international aspects of
the tennis tournament, show will star
Para pic player Olga San Juan with
seven supporting acts. Usually put
on before small studio audiences, this
will be first time outlet will scan its
vaude fare with large audience on
hand to provide response. Admission
will be charged with take to be
turned over to charity.

With receivers located at Para-
mount Theater and at L. A. Tennis
Club, Landsberg expects one of the
largest tele audiences ever achieved
on the Coast.

Ford Line-Up Adds

Northwestern Games

CHICAGO, Sept. 21.—~Continuing
its policy of sponsoring the tele-
casting of major sporting events, the
Ford Motor Company this week
signed to bankroll the telecasting of
the home games of Northwestern
University by WBKB, local B & K
video outlet, starting September 28.
So far, Ford’s sponsorship of sports
telecasts have been confined to the
East, and airing of Northwestern
games will mark the company’s first
entrance into the Midwest television
picture. Ford will pay a time charge
of $100 per hour as well as production
costs of the series (The Billboard,
September 14).

To present the games, WBKB will
use two orthicon cameras, and the
pick-up at Dythe Stadium, Evanston,
suburb north of Chicago, will be re-
layed to WBKB’s Loop transmitter,
from which it will be transmitted to
home receivers. Execs of WBKB claim
this relay jump will be the longest in
video history.

Agency for the Ford shows is J.
Walter Thompson.

R&R Eye on TBA,
Shifts Symposium

CHICAGO, Sept. 21.—As a result
of the newly increased activity in
video here brought about by the ef-
fect of the Chicago video promo-
tion plan (The Billboard, September
14), and to be able to bring all the
latest video developments to those
attending the Television Broadcast-
ers’ Association meeting in New York
October 10 and 11, Chicago office of
Ruthrauff & Ryan has changed the
dates on which it is going to have its
first television symposium here from
September 18 and 19 to October 16
and 17. Symposium will be attended
by agency account execs and other
staffers as well as clients interested
in video and will feature discussions
of merchandising, production, com-
mercials and other subjects.

Para’s Remote Sked Is Upped; Agency Video
Pickups To Be Regular Feature '

Committee Set
In Windy City

To Work With—jill Interests

CHICAGO, Sept. 21.—One of the
final steps to make Chi the country’s
video center was taken Wednesday
(18) when reps of advertising agencies
met to form an agency video com=
mittee which will work with the
electric association, video set manu-
facturers and dealers and broad-
casters. Fran Harris, tele director of
Ruthrauff & Ryan, was elected chair-
man of the committee.

General viewpoint expressed at the
meeting was that the over-all Chi
video promotion plan would help ad=-

vertising business here, and it would
be to ad agencies’ advantage to have
a part in the plan. In radio, some
of the agency men said, a few clients
and agencies were able to grab up
most of the best time because they
could steal a march on other agenciés
that were not prepared for radio’s
growth. They reasoned that if they
participated in the video plan they
could remain fully informed on latest
video developments and thus be in a
better position to advise clients on
buying and maintaining video pro=-
grams.

At the agency committee meeting
to be held in a few weeks, objectives
the agencies hope to achieve as a re=
sult of their participation in the pro-
motion plan will be outlined. These
objectives, as well as the objectives of
the other committees, will be relayed
to the television promotion steéring
plan of the electric association, Then
will be formulated the specific plans
for the promotion job.

Field’s Buys McNeil
“Dinner” on WBKB

CHICAGO, Sept. 21.—Don McNeil,
emsee of ABC’s Breakfast Club, will
start a new program on WBKB, local
B&K video station, September 25, un~
der the sponsorship of Marshall Field
& Company. Program, to be known
as Don McNeil’'s Dinner Club, will
originate at both the WBXB studios
and smart niteries in town. Contract
between Field’s and WBKB is for a
26-week series, to be telecast every
Wednesday from 8 to 8:30 p.m.
Agency on the series is Foote, Cone &
Belding.

The show will be emseed by Mc=
Neil and each week will feature Sam
Cowling, Breakfast Club comedian.
In addition, there will be a fashion
show and guest stars brought in by
McNeil, a la the ABC radio show.
When the program originates out of
the studio the entire cast, including
the fashion models, will go thru their
paces at the nitery visited. While at
a nitery McNeil will interview vari-
ous celebrities present.

Field’s had the first commercial
video series in Chi, telecast on WBKB
in 1944. This series also featured
McNeil. Since then the store has had
programs intermittently on WBKB.
Field’s also has on order G. E. equip-
ment for an extra store radio systerh.
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Motorcycle Races Louis-Mauriello Fight Renewed Interest Follow-U
e -

Reviewed Sunday (15), 2-2:45 pm, Reviewed Wednesday (19), 8:45- In Color Video p
Style—Motorcycle race, remote pick-up. :I-?]glrl)l:: S;ylfet—ngmg. f:ponsored gy ABC's Ladi Be S d
Sustaining over W6XYZ (Paramount), e Gillette Satety Razor Lompany on ’s adies e eated show
Hollywoogd, WNBT (NBC), New York. Clle(l by Store Ap é;}&;A(Eilgj) lgggl)ggng,nlfc)a\'\vrv ;(sox(‘)lr{;e’l‘&ug}fg

Paramount comes thru with _ Louis-Mauriello fight and the pre- WASHINGTON, Sept. 21 — Re- best and smoothest audience par-

another remote pick-up (its second
in three weeks), packing plenty of set-
buying urge into the scanning. For
this away-from-home stint, outlet
packed its len boxes off to Pomona
(30 miles from here) to pull in a polio
benefit motorcycle race. Telewise,
this type of outdoor event is far
from ideal. Dust cloud raised by the
lead man envelops followers. One of
the fastest sports, motorbike racing is
done at breakneck speed, making it
difficult for both viewer and lensmen
to follow. Add to these problems the
fact that big track makes for tough
camera coverage.

However, displaying some of the
finest and fastest camera wielding
seen in a long time, lensers picked up
the speed riders and kept them cen-
tered on the screen. Tele director,
Klaus Landsberg, showed good judg-
ment in placing his two cameras side
by side at the center point of the field.
One box would pick up the racers as
they rounded the curve, following
them to the center at which point the
other would take over for the second
half of the track. This proved to be
more than adequate coverage. When
the camera-to-camera switch routine
grew tiresome, process was altered
for a couple of laps with the tele-eye
remaining stationary. Image quality
was good enough to allow lookers to
distinguish racers all the way around
even to the far side of the track.

Motorbike fans viewing this from
their homes wete undoubtedly con-
fused as to who was leading. This is
due to the fact that racers have to be
watched as a group thruout so that
changes in relationship between each
contestant can be observed at all
times. This cannot be easily accom=-
plished via tele, so such events do not
lend themselves to the air-pix
medium,

Doing the Shops

Reviewed Wednesday (18), 3-3:15
p.m. Presented sustaining by WBKB
(Balaban & Katz), Chicago.

This was a perfect example of how
an attempt to weave commercials into
video programing can result in a
program that sacrifices interest-
holding properties for the sake of
commercialism. Pat Murray, top
New York video actress, made her
Chicago debut in this program, and
altho she did her best to ad lib her
way thru a tough situation, the pro-
gram was plenty bad.

Gimmick was having her carry on
a mythical telephone conversation
with a friend. During this conversa-
tion she described with great detail
all the items she had bought at Chi
shops that day. As she went thru
her descriptions, the cameras were
focused on the items she ‘“purchased.”
After she went on and on about item
after item, interest lagged and all
that was left was a long sales talk.

What this series needs is a format
that will have entertainment, educa-
tional or informative content to hold
interest. Into this should be woven
subtle commercials and shots of items
bought at Chicago shops. But a con-
tinuous commercial for 15 minutes
will never capture and hold an
audience.

=~
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liminary matches covered by NBC
on WNBT, with the telecast shot over
a four-city network (N. Y.) Philly,
Schenectady and Washington from
Yankee Stadium, proved again that
one can enjoy close-ups af top-notch
fighters in action without paying 30
bucks for a ringside seat or three
bucks for a seat several klocks away
from the ring. Cameras swung into
action and gave viewers plenty of
close-up shots, including Louis’s
twisted face when Mauriello got in
with the one and only, and the lat-
ter’'s grimaced face when he took
the count after being kissed by the
Brown Bomber’s punches.

Announcer did a good job by not
distracting the viewers with a lot
of chatter. His occasional patter was
only to highlight a point or make a
remark concerning something or
someone of interest not in camera
range. . Audience interest could be
heightened considerably if more
cameras were used and placed so as
to catch some of the celebrities at
the ringside between the rounds.
Governor Dewey was spotted and in-
troduced, but cameras were unable
to pick him up since he was on the
other side of the ring—away from
the cameras.

Probably the only unhappy guy
besides Mauriello was the sponsor,
Gillette, who got only two minutes,
and nine seconds of the main feature
for his money.

Music for You

Reviewed Wednesday. (18),
3:45 p.m. Presented sustaining
WBKB (Balaban & Katz), Chicago.

Altho this program was only 15
minutes long, it had in it many ex-
amples of how video can be top en-
tertainment if it is produced and di-
rected with imagination, ingenuity
and an ability to use all the medium’s
techniques. Co-arrangers of the pro-
gram were Jenya, WBKE staff pian-
ist, who also displayed her top piano
ability during the show, and Beulah
Zachary. Miss Zachary also directed.

Foundation of the program was
Jenya’s playing of music by Grieg
and commentary about the music by
Wallace Owen. What made the show
tops, however, was the way in which
the co-producers had figured out
ways in which to combine movies de-
picting Norwegian scenes, shots of
the narrator, Jenya, an impression-
istic dancer and scenic paintings.
Tops, too, was the direction of Miss
Zachary, who called for double dis-
solves, montages of the piano keys
superimposed over the painting and
dancer, and movie fade-ins at just
the right time. Over-all result was
a show that had top music and the
added value of visual effects which
contributed much to the enjoyment
of the music.

3:30-
on

Pigskin Primer

Reviewed Monday (16), 9-9:15 p.m,
Style—Variety. Sustaining over W6XAO,
Hollywood.

Over-all achievement of this teleseg
was definitely on the plus side, with
production, lensing and continuity
showing healthy progress. Credit
writer-director, Elbert Walker, with
using ingenuity and imagination in
bringing the spirit of the coming grid-
iron season to home viewers.

Seg opened with football film in-
serts from sportsreels, seguing
smoothly to studio scene with camera
focused on simulated grandstands.
Lensers traveled thru stands closing
in on various types of game viewers,
including the silly gal, cdrunk alumni
and hot-dog eating types. Camera

newed interest in color video was
highlighted recently by FCC's ac-
ceptance for filing of application
for an experimental color tele sta-
tion by one of the largest depart-
ment stores on the Eastern Seaboard.
The asker, Cherry & Webb (Provi-
dence, R. 1.), underscored its interest
in color by making special mention
of same in the application.

It is viewed as significant here,
since this is one of the first applica-
tions to come out for color since the
recent charges of retarding standard
tele, brought on by the development
of color video by the Columbia
Broadcasting System. C. & W. is
asking a frequency assignment in the
480-920 band, with a power peak of
no more than one kw.

In addition, FCC made five experi-
mental tele grants, awarding experi-
mental tele-CP’s to Continental Tele-
vision Corporation, Boston; Cone-
stega Television Association, Inc.,
Lancaster, Pa.; Bendix Aviation Cor-
poration, Radio Division, Towson,
Md.; Don Lee Broadcasting System,
Hollywood, and Radio Corporation of
America for portable-mobile relay
station. Frequencies of all stations
to be assigned by FCC chief engi-
neer as needed.

then shifts to different set showing
same fans the “morning after” with
usual aiter-game headaches, gripes
and “post-mortem” arguments.

To settle squabble between man
and wife, camera shifts to mock
gridiron where lensers pick up first
string team of Los Angeles City Col-
lege being put thru their paces by
Coach Paul Schissler.

To pick up team’s demonstration of
various plays and formations, second
camera was mounted atop 15-foot
platform shooting downward. Despite
lack of suitable wide-angle lens on
mounted camera, lenslads caught
most of the playing field action with
ease and clarity.

Dialog was -adequate and well-
handled by cast which included film
actor Douglas Blackly, Merry Walk-
ter, Bob Bench, Virginia Johnson and
Wesley Steadman. Bob Turnbull
gave producer Walker wvaluable
assistance.

Spanish Dances

Reviewed Sunday (15), 9 to 9:30
p.m. Style — Dance. Sustaining over
WCBW (CBS), New York.

Colorful Spanish dance program by
dancer Federico Rey and his troupe
was a four-star presentation with
plenty of zing. Choregraphy, espe-
cially arranged for video, was tops;
camera work was unusually good
and there was enough variation thru-
out to make the show well worth
seeing. Dancers really knew their
stuff and kept well within camera
range.

Director Paul Belanger, who
knocked it off with only a few hours
of camera rehearsals, used superim-
posed shots—fade-ins and fade-outs—
of the dancers feet, which added
plenty to entertainment values.

Jim McNaughton, station art direc=
tor, did a good job in designing an
attractive Spanish motif setting. A
specially designed floor covering
added to attractiveness of setting.

Program was adapted to the music
of Manuel De Falla’s Three-Cornered
Hat and Nights in Gardens of Spain.
Maria Teresa Acuna was featured
with Rey. He was assisted by Hilda
Garcia and Manola Rivas. With
video sets due on the market soon,
it will be good programs like this
that will easily land a sponsor as well
pull a good viewing audience.

ticipation programs in a long time.
Directed by Harvey Marlowe, show
made for a swell scanning.

Zip and zany emsee, Johnny Ol-
sen, was in rare shape and with his
fast patter proved himself, as usual;
a top-notch video entertainer. For
the first time he operated without
the usual high-hat and tails costume
which trade-marked him on his net-
work radio stints and previous video
shows. Working in ordinary biz suit
makes him more emseeish and less
clownish looking.

There were some clever pitches
for Bab-O Scouring Powder. Open-
ing commercial was a film strip of
gal scrubbing pots and pans with
Bab-0O, actually demonstrating its
effectiveness. Product was cleverly
worked. into program when Olsen
had two contestants cleaning pans.
Only bad part was lengthy and dull
premium pitch which ran for some
three minutes. An Egyptian scarab
pin was offered to viewers for 25
cents and a label from a Bab-O can.
Insert consisted of woman in Park
Avenue jewelry shop with gem man
telling her what a wonderful piece of
jewelry the scarab pin is. Either a
new twist of offer or shorter spiel
would be better. Duane Jones, pro-
duct agency, is making the offer in
an attempt to measure the television
returns and compare them with radio
returns since pin is also offered on
sponsor’s radio shows.

Format of show remains the same.
Opening shots show- audience of
giggling women with Johnny making
the customary grand entrance and
sailing into audience with fast talk.
He selects participants from audience
who then vie for prizes.

Program supervised by Walter
Ware.

Don Lee Using FM

HOLLYWOOD, Sept. 31.—Don Lee
Television switched to FM sound
with its Monday (16) scanning. Para-
mount (W6XYZ) has been on the
FM beam for some time.
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WAX BIZ is looking up. William
Gartland, salesman for NBC’s
Western radio recording division, re-
ported the largest syndicated platter
sale in the web’s Western division his-
tory. Sale was made to six stations,
the percolators buying 19 programs
for a total of 2,708 platters. Deal was
wrapped up in four days. .. . Joe
Bell, recently resigned Pedlar & Ryan
producer, may take over announcing
chores for Sherlock Holmes seg. He
was famous as “Mr. Bell” years ago
when the seg was sponsored by
George Washington Coffee. . . . Elea-
nor L. Larsen appointed manager of
ZBM, Bermuda, by H. J. Tucker Jr.,
vice-president of Bermuda Broad-
casting Company. Larsen, formerly
associate radio director of Geyer,
Cornell & Newell, replaces Cole
Wiley, resigned because of illness.

Exodis from Ruthrauf & Ryan
Agency continues, latest to leave being
Thomas A. McCorrey., who goes to
accounting division of Amarican News-
paper  Advertising Network, Inc.
ANAN has also taken on Robert S.
Reynolds, formerly of McCann-Erick-
son, Inc. . . . Ralph Worden, news
editor of WGAR, Cleveland, has been
named director of public affairs by
John F. Pati, station’s general man-
ager. As part of general move-up,
Charles Day, of the newsroom staff,
has become acting news editor. Will
Dougherty, formerly program director
at WMBO, Auburn, N. Y.. WRBL,
Columbia, Ga., and WTBO, Cumber.
‘and, Md., is new program manager at
WPIK, Alexandria, Va.

Football coverage on KYW, Philly,
has hit a peak, with three new pro-
grams inaugurated. Pigskin Review,
quarter-hour series debuting Satur-
day (21), is conducted by Tom
Rodgers and is bankrolled by Buch-
anan Men’s Store; later in the day,
at the conclusion of the games, Pat
Corr comes on the air with a quarter-
hour Football Round-Up, 6:45-7 p.m.,
sponsored by Berman Clothing Com-~
pany; third show, Here Comes Har-
mon, debuts Thursday (26), 7:30-45
p.m., and presents Tom Harmon, for-
mer Michigan all-American, predict-
ing the outcome of the coming Sat-
urday’s games via transcription. Lat-
ter is bankrolled by Crest Specialty
Company.

Richard Gerken appointed ac~
count exec in New York office
of John Blair, radio reps. . . .
“Checkerboard Jamboree,” folk
music show, renewed over Mu-
tual for 52 weeks by Ralston-
Purina. . . . Don Lee tele outlet
W6XAO switched to FM channel
as final step in adapting outlet
to commercial video operations.

. . Henry Gerstenkorn, Don
i,ee-Mutual assistant sales man-
ager, heads for New York and
Chicago for annual sales trip. . . .
William H. Wise & Company,
Inc., has signed 52-week renewal
with ABC for sponsorship of Wil
liam Lang, commentary seg aired
over the web Tuesdays, 11:45-12
noon. Set thru Huber Hoge &
Sons. . . . ElIl Henry, publicity
manager of ABC’s central divie
sion, leaves Chi to attend the
United Nations Food Fair. open-
ing in Kansas City, Mo., Thurs-
day (26).

Thomas D. Rishworth, manager of
NBC program package sales since
January, has accepted the director-
ship of Radio House at the University
of Texas. He left NBC Thursday
(19). . . . Myron Curry, former an-
nouncer at KMBC, Kansas City, has
been promoted to post of continuity
editor, assuming duties recently va-
cated by Robert Liggett, who went to
WCAR, Pontiac, Mich., as program
director. . . . Rosalie Allen, guitar-
playing hillbilly singer and emsee of
Prairie Stars, heard nightly over
WOV, New York, has signed a one-
year exclusive recording contract
with RCA-Victor. . . . WSBR, Pensa-
cola, Fla.,, goes on the air Thursday
(268), with Ruth Braden, majority
stockholder, serving as general man-
ager and program director. Partners

TOO SHORT FOR A HEAD

NBC’s Record Wax Sale; KYW

Hypoes Football Programing

in the new operation include Bert
Mead and Kirke M. Beall, engineers.

CBS tele programing slated for an
extensive revamping. . . . Jim O'Bryon,

chief of MBS publicity, back in New
York after a four-week vacation in the
Blue Ridge Mountains of Virginia,
« « « ABC completing 35mm. video film
of the international speedboat races
in Detroit, with Walter Kiernan and
Don Dunphy handling description,
Film will be shown next week on
WABD, New York: WPTG, Washing-
ton; WPTZ, Philly, and WBKB, Chi-
cago, . . . William Coleman, scripter
and radio actor, heads up newly
formed radio division of Fordham Uni-
versity.

U. S. Rubber Company’s sponsor-
ship of Television Quarterback, de-
buting Friday (27) over WNBT, New
York, will cost the bankroller $1,000
per show. . .. General Artists’ Cor-
poration has taken an option on serv-
ices of Bret Morrison (The Shadow),
for a fall musical or play. ... Negro
talent being showcased over Democ-
racy, USA, program over WBBM,
Chicago. Station is co-operating
with Chicago Defender, Negro news-
paper, on production. . . . John H.
MacDonald, NBC vice-president in
charge of finance, named president of
the Controllers’ Institute of America
at the convention in New York this
week.

Alaska now has a web com-
posed of three of its four sta-
tions: KTKN, Ketchikan; KINY,
Juneau, and KFDQ, Anchorage.
Tabbed Alaskan Broadcasting
System, net is headed by W. J.
Wagner, of Anchorage. ... Mar=-
jorie Sheldon named director of
civic events at WGL, Fort
Wayne, Ind. . . . New addition to
WPIK, Alexandria, engineering
staff is Harold Wolfe, formerly
with WENC, Whiteville, N. C.
. .. Bible Institute of Los Angeles
has applied for full time “educa-
tional type’” FM outlet. ... Mich=
ael Brown heading up new radio
department at James McGuinn
& Associates in Chicago.

Fred Ohl and Joe A. Oswald re-
cently resigned their respective posi-
tions as manager and commercial
manager of KWKH, Shreveport, La.
John D. Ewing, president of Interna.
tional Broadcasting Corporation, which
operates the station, has announced
the appointment of K. K. Kellam, for-
mer manager of KTHS, Hot Springs,
Ark., as acting manager of KWKH.
Ack Wolever, former KTHS program
manager, succeeds Kellam as man-
ager, . . . WMAN, Mansfield, O., has
skedded a series of programs using
talent from Ashland College and high
schools in 20 near-by towns, to run
for the balance of the school year.
W. H. Miley. head of Ashland College
Speech Department, will produce,

Joyce Hayward, after a four-year
absence from radio, returns to the
air in the role of Barbara Hale on
Young Doctor Malone over CBS. . ..
Jones & Brakeley, Inc., of New York,
has been elected to membership in
the American Association of Adver~
tising Agencies. Christopher
Lunch, Irish tenor and protege of the
late John McCormack, debuts at Car-
negie Hall September 30 and will ap-
pear on The Voice of Firestone
broadcast over NBC. . .. Charles Dul-
ley, account rep and manager of the
J. Walter Thompson Company office
in Sao Paulo, Brazil, has arrived in
New York for a four-week visit dur-
ing which he will confer with clients.

Thomas R. Santacroce, for over

20 years with Lever Bros., has

been appointed merchandising

manager of New York office of

Danéer - Fitzgerdld-Sample, Inc.

.« . Gertrude Scanlan, local ra-
dio manager of BBD&O’s New
York office, has been appointed
Wildroot Company national radio
account rep. Firm airs “Adven-
tures of Sam Spade” (switching
from ABC to CBS Sundays,
September 29, 8-8:30 p.m.).
Elenore Scanlan, sister of Ger=
trude, will move into the post of
local radio manager. She is also
senior member of the agency’s
spot time buying department.
Al Chance, recently transferred
from the Chicago office of the Gard-
ner Advertising Agency to the main
office in St. Louis, is now auditioning
dramatic talent for the new Mary
Lee Taylor program on CBS. . . .
Thursday (19) marked the eighth an-
niversary of KXOX, St. Louis, and it
was observed that of the original
staffers, 11 are still with the station.
They are Bob Hille, Bruce Barring-
ton, Margaret Carroll, Harry Renfro,
Art Rekart, Fred Boecler, Mike
Chuckray, Homer Daly, Vern Fish,
Ed Henry and Rudy Isenberg. . . .
Philip M. Baker, Washington radio
attorney and for the past two years
associated with Andrew G. Haley
and Maj. Gen. Myron C. Cramer,
specializing in radio broadcasting and
communications, has opened his own
offices in D. C. From 1941 to 1944
Baker was attorney for the FCC.
More than $300.000, representing
2,500 animals actually delivered to
Greek farmers, has been collected to
date as a result of county {air promo-
tion. Drive for the give-an.animal
campaign began August 10, . . .
WBSR, Pensacola, Fla., will aifiliate
with ABC on or about September 28,
bringing total number of the web’s out-
lets to 217. Station owned by Escams
bia Broadcasting Company, will oper-
ate full time with 250 watts on 1450
ke. Ruth Braden will manage. . . .
WJZ, ABC New York outlet, is increas-
ing its weather report broadcasts to
include a summary of conditions.
Every hour thruout the evening and
four times during the day, a compila-
tion of flying weather reports from both
Newark and La Guardia airports is
aired.

WMT, Cedar Rapids, Ia., has ap-
pointed Charles (Chuck) Worcester
farm service director. Worcester,
formerly director of agricultural pro-
grams for CBS, succeeds A. G. Wool
Fries, resigned. . .. G. William An-
derson Jr., for several years with
CBS, has joined the New York office
of Foote, Cone & Belding as assistant
to Stephen Czufin, vice-president and
American Tobacco account exec, on
Lucky Strike radio.

Arold B. Stokes, producer,
musician and composer, ap-
pointed program manager of
ABC’s central division (Stokes
has named Fred Kilian produc-
tion manager). . . . Don Ball re-
turned to CBS in New York as
assistant director of editing de-
partment. With the web since
1929, Ball left in November, 1945,
to join Neff-Rogow, Inc.. ..
Gabriel Heatter’s new series,
tabbed “Gabe Heatter’s Sunday
Stories,” debuts over Mutual Oc-
tober 13 in the 10-10:30 p.m.
slot. . . . Cyril M. Penley joins
the news staff of KOA, Denver,
Monday (23). He replaces George
McWilliams, who resigned to join
the War Assets Administration.
KEX, Portland, Ore., granted a

power increase from 5,000 to 50,000
watts. Just approved by FCC, the
increase gives Oregon its first station
of that power. ... Frederick P. Laf-
fey, recently released from the army,
will resume duties as chief announcer
for WLAW, Lawrence, Mass. .. .

Formal application for transfer of
WEQOA, CBS outlet in Evansville,
Ind., from Evansville On the Air,
Inc.,, to WFBM, will be filed this
week with FCC. Negotiations for
purchase of WEOA were completed
last week by Harry M. Bitner Jr.,
WFBM president and manager, and
Clarence Leich, secretary of Evans-
ville On the Air, which is also li-
censed to operate WGBF and WMLL
(FM), Evansville, and WBOW, Terre
Haute, Ind. Invoking multiple own-
ership rule, FCC last March ordered
Evansville On the Air to dispose of
the FM station in Evansville,

Paul Talbot, director of American
Division of Fremanile Overseas Radio
Limited, European station reps, re-
turned this week from an extensive Eu-
ropean ftour of commercial stations
repped by the organization. . . .
Tune Topic Time, musical quiz, is
newest addition to the wax produc-
tions of IMC radio productions. An
open-ender, completion of the first 39
quarter-hour episodes, is expected in
four weeks. . . . H. Addison Camp-
bell, formerly manager of research for
Turck-Hill & Company, has joined
ABC'’s research department as director
of market research.

Ginny Simms is trying to get to-
gether an idea for a new radio series,
based on Harry Salter’s Time of Your
Life theme. . . . Jim Ameche, Don's
brother, will be featured on MBS in a
romantic comedy program, it'’s under-
stood, probably on Friday nights.

A permit has been issued Re=
gional Broadcasting Company to
construct heavy concrete piers
at its broadcasting station site,
Chicopee, Mass., at a cost of
$10,000. Permit has already been
issued for the construction of a
station and administration build-
ing costing $35,000.

Bob Hope has revealed tentative
plans for a post-season baseball game
between his Cleveland Indians, of the
American League, and Bing Crosby's
Pirates, of the National League. Game
probably will be played in Cleveland
on September 24 coincident with
Hope’s opening radio program to be
broadcast from that city. Proceeds
from the game will be equally di-
vided between Pittsburgh and Cleve-
land Community Chest campaigns.
Hope and. Crosby are trying to ar-
range their schedules in order that
they might attend. . . . Noel Wesley,
theatrical producer who is expanding
his production department, has signed
Sue Chrysler to handle all talent for
the firm. Paul Petty, formerly of
WRGB television, Gener