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Critical Emphasis, Less
StraightReporting,Seen
As New Tack for Air Editors

Execs Call for More Mature Comment as Industry Need

NEW YORK, Oct. 5.—Belief spreading thruout the industry that pub-
lishers will increasingly force radio editors to switch the emphasis from
news repcrting to criticism gamed additional credence this week when
Arthur Pryor Jr., vice-president in charge of radio for BBD&O, and Mildred
Thompson, dean of Vassar College, both voice the need for constructive
criticism during a luncheon of the Radio Executives’ Club Thursday (3).
Speaking on the subject of Responsibility in Radio, Pryor stated, “The
advertiser is entitled to more constructive criticism. Radio, of all medla,

lacks this,” he said, and added, “such
criticism would help us more than
anything else.”

Miss Thompson, apropos of the
responsibility of the public in radio,
stated, “Radio has gone beyond a
business . . . it is an art . . . and it
needs from the public the expert
free criticism the theater has. I wish
we (the public) had developed seri=
ous criticism, independent of adver-
tisers.” She added, “This must come
from the pressure of the public . ..
this is our chief job.”

Miss Thompson’s views were, in
general, not directly slanted at news-
papers, but at the public. She
stressed, for instance, the belief that
the public, in fulfilling its responsi-
bility to radio, must develop organ-
izations for better qualitative ex-
pressiveness. We must, she said,
“explain ourselves qualitalively” in
order that radio might develop to its
fullest as a growing force for con-
structive democracy.

Both Pryor’s and Miss Thompson’s
(See EDS TO TURN on page 6)

Dimitri Mitropoulos
To Face Union on
Crossing Picket Line

MINNEAPOLIS, Oct. 5.-—Dimitri
Mitropculos, conductor, and Jennie
Cullen, violinist, of the Minneapolis
Symphony ork, Friday (4) were sum-
moned to appear before the executive
board of the Minneapolis musicians’
union to explain why they crossed
a picket line set up Wednesday night
(2) by the stangehands’ local union
at opening performance of North
Star Drama Guild here. Stanley
Ballard, secretary-treasurer of the
musicians’ local, of which Mitropou-
los and Miss Cullen are members,
said the hearing was set for next
Thursday (10).

Mitropoulos and Miss Cullen at-
tended the performance after dis-
cussing the matter at the door of the
Women’s Club Auditorium with pick-
ets, and the conductor protested fail-
ure of the union to picket places
where ducats were sold. He said he
already had bought tickets and was
unaware of any dispute. Row be-
tween Drama Guild and stagehands
broke when the Guild refused to hire
union grips, pointing out that the
venture was non-profit and workers
and actors alike gave services cuffo.
Robert Gaus, Guild director, said
(See Mitropoulos Union on page 17)

N. Y. Tulle Tizzy
As Rival Terpers
Wage B.-O. Battle

NEW YORK, Oct. 5.—Competitive
salvos opened up this week North
and South of 42d Street in another
“battle of the ballets.” A couple
of years back the Ballet Theater
bowed in at the Metopera and the
Ballet Russe De Monte Carlo teed
off to a season at the City Center
on the same njght. This time the
terping adversaries are the *“origi-
nal” Ballet Russe, under the aegis
of Sol Hurok and the Ballet The-
ater, latter opening its first season
after tossing the Hurok banner over-
board. The Hurokers started a four-
week stretch of entrechats and ele-
vations at the Met Sunday (29). The
Lucia Chase-~Oliver Smith tulle- and-
tights brigade turned on the lights
at the Broadway Theater, 14 blocks
north, for a five-week stay.

Coinwise, under the opening guns,
situation looks like a toss-up. “With
both sticking to a $1.20 to a $4.80
scale, Russe preemed to a claimed
100G advance. Uptown troupe had
35G in the till prior to opening night.
However, the Russers’ operating nut
averages around $44,000 in the 3,500
seat Met, while the Ballet Theaterites
can break even between 16 to 20G,
with the Broadway’s 1,900 pews.
Operating spread, too, stems from
the fact that Russe cast-roster hits
over 80 steppers, not including guest
artists and Theater balleteers have
only half that number on the pay-
roll. So cash sale futures seem to
strike a fair balance.

Critically, the North-of-42d Street
group have had the edge in the early
skirmishes, with most of the dance
experts giving them the nod over
(See N. Y. Tulle Tizzy on page 19)

‘Shall We Dance?’,
AGV A Asks Philly

Rumba Teachers

PHILADELPHIA, Oct. 5—Nitery
ops were served notice by Dick Jones,
AGVA exec~-secretary here, that
rumba tutors invading the after-dark
scene with terp “exhibition” will
have to hold AGVA cards. Since the
season’s start, several of the town’s
niteries, particularly the better mid-
town spots, have brought in dance
teachers to stage rumba exhibitions
and contests. Tutors welcome the
opportunity, as it provides leads for
new pupils.

Nitery op usually pays off with
champagne for the winning dancing
couples and at the same time counts
the terp tutors as an extra act he
gets on the cuff. TUnion takes the
position that the tutors represent a
regular act, and either they hold
AGVA cards or the entire floorshow
will be pulled. One midtown spot
presents the terping tutors as its
regular floorshow.

Legion Conv. Tame;

Biz Sad for S. F. Ops

SAN FRANCISCO, Oct. 5.—The
American Legion brought a goose
to its convention and it didn’t exactly
lay a golden egg. In numbers, the
attendance fell way short of the pre-
convention figure of 150,000. The
layout just wasn’t here, and it wasn’t
long before showbiz ops learned that
the Legionnaires brought along their
own entertainment and didn’t have
time to take in the shows.

Predictions were that the big spots
would get a lot of the folding stuff,
but the hoopla didn’t come off. Rea-
son was hard to find. Some spots
even found out that Legionattractions
(Legion Confab Tame on page 17)

AGMA-ATAM Vs, Chi
Opera on Pay Scale

CHICAGO, Oct. 5.—Chi Opera
Company stepped into double trouble
this week when both AGMA and
ATAM presented demands in no kind
of double talk. AGMA wants a 14
per cent raise for all talent, and
ATAM a union flack to tub thump
for the non-ATAM Chi Opera.

Irving Myers, attorney for AGMA,
said union’s demands were based
on a survey of the Chi area, which
showed cost of living had increased
14 per cent since December, 1944,
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Cuts WouldBe
MinorButEase
War - Hi Load

Truman Approval Seen

By Our Washington Bureau

WASHINGTON, Oct. 5.—Despite
administration policy to hold the line
on taxes, it has been learned reliably
that the Treasury Department is now
blueprinting a plan to overhaul exe
cise levies and give relief to showe
biz, which ‘is still paying at war-
peak rates. In the event the Trease
ury completes its blueprint in time,
efforts will be made to get President
Truman’s okay prior to elections.
This would be an attempt to counter
Republican promises to bring tax re-
lief thru a GOP victory at the polls.

Treasury’s revision plan on taxa-
tion is being shaped in high secrecy
because Secretary of the Treasury
Snyder does not want to embarrass
the Truman administration in ad-
vance of election day by a White
House rejection of the blueprint.
However, 'Treasuty insiders believe
that Truman will approve the plan,
inasmuch as in its present shape the
blueprint does not call for drastic
cuts. Treasury officials, according to
informed sources, believe that nue
merous minor adjustments can be
made on admissions taxes and similar
levies, now at record peaks.

Some politicians are pressuring for
the blueprint, fearful that Democrats
are risking votes by having no coun=-
ter-measures against GOP promises
of tax cuts up to 20 per cent. Ad-
ministration fiscal experts say a size
able cut in levies is out of the quese
tion if inflation is to be headed off
and if the federal budget is to be
maintained on a businesslike basis.
At the present stage of tax studies
in the Treasury Department, heav-
iest emphasis is being placed on relief
for businesses and wage-earners in
medium-sized brackets, with relief on
a much more reduced scale in the
excise field, where entertainment biz
is more directly affected.

Latest public stand of the admine
(See Showbiz Tax Relief on page 18)

Chi Cafe Cps Seek' Change

In State Compensation Law

CHICAGO, Oct. 5—Ted Raynor,
general counsel for the Chicago Cafe
Owners’ Association, told The Bill-
board this week that the nitery org
will meet Monday (7) with the Il-
linois State Unemployment Compen-
sation Committee to discuss changes
in the State set-up. A proposed
change would include acts under the
bill’s aegis, giving them unemploy=-
ment compensation, with operators
presumably being nicked for part
payment. Raynor intimated that the
proposed bill, if not altered, might
put owners on the spot and make
them liable under legal action when
acts were laid off.

CCOA has also set a general meet-
ing for Thursday (10), with ques-
tions dealing with AGMA, AGVA
and revised licensing laws on the
agenda, Cafe men want tighter li-
censing provisions to keep alleged
fly-by-nights from getting liquor
tickets.
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Ask Showbiz Aid
For Handicapped

NEW YORK, "Oct. 5—An appeal
is being made to showbiz. as well as
every other phase of business in this
country, to give a lift to the handi-
capped. The week starting tomorrow
(6) is being designated as “Na-
tional Employ the Handicapped
Week,” and the headquarters of Fed-
eration of the Handicapped in this
city is going out after jobs for those
who are crippled.

The showbiz phase stems from the
number of handicapped the federa-
tion has who could fill adequately
jobs in showbiz as cashiers, ushers,
clerks, switchboard ops, elevator men,
character actors for radio, etc. A
number of ex-showfolk are employed
now by the federation at its head-
quarters, 163 West 57th Street.

There are in all 28,000,000 handi-
capped people in this country. Of
these, 2,500,000 are persons whose
handicaps prevent their being gain-
fully employed. Among these are
many vets who are not yet fully
trained to make use of their war
defects.

A special drive is being made to
acquaint the public with the poser
that 83 per cent of all industries em-
ploy handicapped persons who have
a record of less absenteeism and
fewer accidents than the average in
industry.

Pennsy Tax Resolution

HARRISBURG, Pa., Oct. 5.—En-
abling laws to permit Pennsylvania
cities to levy taxes on all types of
admission tickets will be sought by
the “League of Third Class Cities in
Pennsylvania” during the 1947 Leg-
islature. Plans of the city govern-
ments were adopted by the recent
convention in a resolution ‘“to pro-
vide for a tax on admissions to all
public amusements, entertainments
or exhibitions, which tax shall not
exceed 5 per cent, and shall in no
case be less than 1 cent per ad-
mission.”

Danny Kaye as ‘General’?

HOLLYWOOD, Oct. 5 — Holly-
wood’s Actors’ Lab will go into pix
production and is reportedly nego-
tiating with Danny Kave to play title
role in its projected film wversion of
Gogol's Inspector General. Kaye will
fly here from New York to study
several performances of lab’s stage
production of play which opens Tues-
day (8). Org expects to use pic
profits for building a house theater
and workshop.

SKATING VANITIES OF
1947

STADIUM, CHICAGO
(Opened Friday, September 27)

Fifth edition of this roller skate
classic is the fastest two-and-a-half
hours of spectacle, novelty and com-
edy skating and general melange of
strong vaude novelty acts that have
played across the country under the
show’s banner. Specs were strong,
with 24-girl and 18-boy lines work-
ing good precision on production bits
that had good continuity and didn’t
once have to depend on the over-
used Strobe light for effect because
of some colorful and unusual color
contrasts in wardrobe. Production
numbers weren’t boringly filled with
gliding lines of skaters, but were
frequently interspersed with a sock
comedy or novelty bit which fitted
easily into the story being told in
the number. Spotting the Trio
Daresco, stellar threesome, European
adagio, in a jungle drums number
and having the girl leap off a lofty
African tribal tower into the arms
of two partners below, was one of a
(See Skating Vanities on page 49)

Showdown Near
For AFM-House
Body on Report

WASHINGTON, Oct. 5.—Irate over
refusal by James C. Petrillo’s Amer-
ican Federation of Musicians to sub-
mit political activity report as re-
quested by the House Campaign Ex-
penditures Committee, Chairman J.
Percy Priest (D. Tenn.) of the Com-
mittee said today that a subpoena
will be served if AFM persists in its
refusal. The House Committee had
set a deadline of Tuesday (1) for
first reports, and AFM not only re-
fused to comply, but has now become
the f{irst national organization to
challenge the House Committee’s
authority for taking the unprece-
dented step of collecting political
activity info on all orgs.

The Petrillo challenge is fast gain-
ing top importance here since, in the
opinion of some legalists, AFM might
force the issue into courts. The sig-
nificance of the AFM prexy’s stand
is viewed by some congressional
spokesmen as paralleling in impor-
tance the current court row in which
Petrillo is trying to have the Lea-
Vandenberg Act invalidated. AFM’s
refusal to co-operate with the House
Campaign Expenditures Committee
has left leaders of that group highly
indignant, and the Committee has
served the Petrillo group with one
more notice which, if refused, will
be followed by a formal subpoena.
The latest request for a report to
the Committee went to Joseph A.
Padway, AFM counsel.

AFM is far from being exclusive,
however, in its delay on submitting
a political activity report. Box score
on currently reporting organizations
reveals that of some 270 question-
naires sent out, 72 replies have been
received. Fifteen outfits, including
the Independent Citizens’ Committee
of the Arts, Sciences and Professions,
have admitted to political activity,
while 49 others have registered no
political affiliations or intentions.
Three American Federation of Labor
Unions which have not yet complied
with the House Committee’s request
have indicated readiness to take a
stand alongside of AFM. In the
event the three AFL unions join
with AFM, the latter will be ex-
pected to carry the ball. It is un-
derstood AFM legalists, however, are
keeping mum on their future moves.

In congressional circles it is felt
that Petrillo will not be able to buck

THE outdoor departments of The

Billboard reflect the personality of
their editor, James A. (for Alex-
ander) Purcell. James A. Purcell is
long for Pat Purcell.

Purcell joined The Billboard: on
Lincoln’s birthday — February 12,
1945-—a significant date in that it
marked his own emancipation. After
many years as newspaperman and
sportscribe, in which he had to pla-
cate herd-riding editors, and as press
agent, in which he had to cater to
practically everyone, he now has a
job in which all he has to pacify or
satisfy is his own conscience. He is
the fearless type with a direct ap-
proach to people and things.

Outdoor Editor Purcell is probably
the most traveled of his and many
another profession. He has visited
every State of the Union and the
provinces of Canada-—some of them
several times over-—and in his long
career has worked as newspaperman
in many of the largest cities. jn the
country. Seldom a week goes by that
PP isn’t on a plane or train doing a
head-on collision with the news; more
often than not he is meeting the news
when it isn’t meeting him, Thus he is
equipped to talk about any area of
outdo r operations-——which is to say
the v hole U. S. and Canada—with
authc ity and experience gathered
first hand.

To Pat, the people in his depart-
ments are “my kids”; not “my staff”
or “my gang,” but “my kids.” Some
of his “kids” are Herb Dotten, not
far from 40; Henry (Hank) Hurley,
in his 30’s, and Justus Edwards, past
40. They are his regulars at outdoor
headquarters in Chicago. His New
York “kids” are Jim McHugh, push-
ing his middle 30’s, and Ted Wol-
fram, our former Paris correspondent,
who is in his late 50’s,

At 46, the red-haired ample-girthed
Purcell is the most boyish of the lot.
He has never lost his youthful en-
thusiasm, is always on the prowl for

the Committee request, especially in
view of the subpoena weapon. On
the other hand, AFM spokesmen say
they “don’t frighten easily” at pros-
pect of subpoenas. Supplemental
questionnaires are skedded to go out
to 48 other organizations next week,
with more to follow, according to
Chairman Priest.
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The Billboard Presents . . .

By Leonard Traube

developments in the field, large and
small, hot and cold.

His wife, Agnes, who never calls
him Pat (it’s always “Jim”), is one
of the numerous “Billboard widows”
in this publication’s ever-increasing
sorority of spouses who wait pa-
tiently for their men to come home.
Some of us are about at the point
where we will have to reintroduce
ourselves to the wife and kids.

Chi Stage for Action Skeds
Names, But Hunts Theater

CHICAGO, Oct. 5—A number
of local radio and legit names have
been signed on to handle fall season
of Chicago Stage for Action, which
will preem just as soon as it can
find a house. Sherman Marks, a
top air-legit pilot, will produce all
plays for the season. Louis Gilbert,
of Dream Girl, will assist, helped by
Directors Sid Breese and Allan Pe-
ters. Thesps will be from pro radio
and legit. Everyone“works for free.

Fall sked, so far, consists of Open
Secret, an adaptation of Prof. Louis
Ridenour’s Fortune mag story; Dream
Job, from the radio seg, The Glass
and You’re Next, by Arthur Miller,
scribe of Focus.

Meanwhile, the search for a the-
ater continues. Thorne Hall, owned
by Northwestern University, where
last year 40,000 persons saw 65 SFA
productions, has been nixed by the
college. Goodman Theater, ama-
teur training school, has likewise
vetoed group. Only possibility, and
it’s a good one, is the Auditorium
Theater, owned by Roosevelt College.

Herman Bess to WMCA

NEW YORK, Oct. 5—Herman Bess
has moved in as sales head of WMCA
here, coming over from WNEW. Bess,
who formerly had his own agency,
is rated as one of the top local time
peddlers, and is credited with much
of WNEW’s SRO biz.
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August Set Output
Hits 1,500,000 Peak

WASHINGTON, Oct. 5.—Produc-
tion of radio sets hit a new high in
August with an estimated total output
of well over 1,500,000, according
to Radio Manufacturers’ Association.
August figure was about 350,000 sets
above industry’s pre-war monthly
rate and over 400,000 over July totals.
Console and radio-phonograph pro-
duction was up more than 390,000, and
table models continued to dominate
with more than a million sets, of
which 132,000 were radio-phonograph
models.

FM set production 'dropped under
July’s output, reaching less than
14,000 sets as compared with almost
20,000 in the preceding month.
Manufacturers, however, are plan-
ning on bringing out new FM models
this month or later in the fall. Only
three television receivers were re-
ported by RMA but newer models in
tele sets are expected this month.
Battery set receivers, all portable or
table models, were almost up to
185,000, and auto sets totaled 125,000.

FCC Due To Set
Clear - Channel
Confab for Nov.

WASHINGTON, Oct. 5.—Federal
Communications Commission is pre-
paring to issue a 30-day notice for
November hearings on clear channel,
as predicted by The Billboard last
August. Testimony will revolve about
the findings of engineering surveys
by clear-channel broadcasting serv-
ices and FCC technicians. Hearing
is expected to be concluded within
four to eight days in sufficient time
to allow preliminary recommenda-
tions for the North American broad-
casting agreement deadline, now set
for January 2, 1947, with final de-
cision on clear-channel issues not
expected for six months after closing
of record.

Long lapse between final hearings
and decision is attributed by FCC
legalists to the sheer bulge of the
testimony, numbering 6,000 pages and
some 400 exhibits, one weighing 50
pounds. Meanwhile NARBA dis-
cussions are expected to go right
ghead, with commish pointing for the
original September 15, 1947, meeting
date despite delay in getting an
American proposal.

Nielsen Testing New Type
Audimeters in Chi, N. Y.

CHICAGO, Oct. 5—Whether A. C.
Nielsen Company will order thous-
ands of its new instantaneous audi-
meters for installation all over the
country will depend on results of tests
which will be carried on in New York
and Chicago. Company, which is
making a strong bid to cop the radio
survey business from Hooper and
Broadcast Measurement Bureau, is
setting 25 “automatic” machines in
the Windy City and the Main Stem.
When results are tabulated, expected
sometime early next year, decisions
on the simultaneous system will be
made. Meantime, this will not inter-
fere with the present Nielsen survey
system which uses an older, less
costly type machine.

ABC-WLS Deal

Does a Brodie

CHICAGO, Oct. 5.—ABC’s long-
time dream of getting a full-time
outlet in Chi went up in smoke this
week when Prexy Mark Woods and
C. Nicholas Priaulx, v.-p. and treas-
urer, failed to reach an agreement
with Burridge Butler, owner of WLS
and The Prairie Farmer. Negotia-
tions which went on the early part
of the week fell flat because Butler
wanted more than the web was will-
ing to pay.

Rumor has it that the station’s
prexy asked for about $1,000,000 more
than ABC would sign for which is
supposed to be around $4,000,000 for
both The Prairie Farmer, a rural pub-
lication, and the radio station.

One factor in ABC’s refusal to
meet the price is that it didn’t want
to own The Prairie Farmer and
planned on selling the publication
if the deal had gone thru. How-
ever, value of the Farmer would have
declined appreciably without a
powerful station to back it. Another
factor was the $1,500,000 estimated
assets of WLS-Prairie Farmer. Mc-
Graw-Hill interests which were dick~
ering for purchase of the company
are reported to have backed down
after a bid of $4,500,000 when
it was learned Butler wasn’t going
to throw in the current assets with
the buy.

Doubt was expressed in some trade
quarters that even if the fabulous
deal had gone thru, the FCC might
not have approved of such a sale
since a lot of fire in FCC high places
was evoked over ABC’s King-Trendel
purchase (The Billboard, September
28). 'This sale for two big stations
amounted to only about $3,500,000,
and the trade boys are saying the
commissioners who approved this
probably would balk at $4,000,000
for a single station, even with a news-
paper thrown in.

Further, this figure would be about
half of what Prexy Ed Noble paid
for the entire American Broadcasting
Company, and no mater how much
the web needs a full-time operation
in the Midwest, Noble probably
wouldn’t go for that.

Web execs still hope Butler will
come down.

RWG Opening Confabs With
YZR, WMCA Re Scribblers

NEW YORK, Oct. 5.—FRadio Writ-
ers’ Guild is starting negotistions
with Young & Rubicam and WMCA,
agency and local indie, on new con-
tracts covering staff scripters.

RWG meeting to report on na-
tional executive confab in Holly-
wood last month will be held Octo-
ber 15, at which time members will
be informed of steps to be taken in
RWG’s conflict with AAAA.

Latest Guild victory has occurred
at WPTF, Raleigh, N. C., where org
won an NLRB election and was rec-
ognizeds as bargaining agent for
scripters. Vote was 4 to 1.

WCCO-Oh-Oh-Oh!

MINNEAPOLIS, Oct. 5.—A group
of radio and newspaper men had
gathered to tell the audience,
via e. t.,, what had been done during
the polio epidemic. Each announcer,
as he took the mike, gave as graphic
a-.view of what his station had done
as was possible in the limited time.

Then it came the turn of Ed Vieh-
man, ace gabber for WCCO-CBS,
which long has played down its
CBS o&o set-up locally, speiling
loudly about its service to this area
as “the Neighbor of the Great North-
west.” Mouths of the other radio
men present gaped in amazement as
he declared over the air: “Altho a
station such as WCCO with its orders
all coming directly from New York,
is somewhat limited in the local time
it can give to such coverage, WCCO
is pretty proud to say that never once
was a request for time or announce-
ments turned down.” It was re-
ported that those WCCO staffers who
chanced to hear the program nearly
became victims of apoplexy.

White Collarites
Open CBS Confabs

NEW YORK, Oct. 5—Following
recent certification of the United
Office and Professional Workers of
America (CIO) as the official bar-
gaining agent for CBS white-collar
workers, the union this week elected
a temporary seven-man negotiating
committee and opened preliminary
conferences with mnetwork’s man-
agement. Permanent committee is
expected to be ratified by a general
vote of the CBS membership soon.

Committee includes Myra Jordan,
secretary to William Shirer; W. C.
Hubbard, supervisor of billing in the
accounting department; A. B. Des-
marteau, chief of television account-
ing department; Donald Polz, study
director, research; Rupert Graves,
assistant in music copyright, and
Margaret O’Connell, music editor,
press information department. Alter-
nate is Rose Marie O’Reilly, of re-
search.

Committee in its negotiations will
be headed by Aaron Schneider,
Norma Aronson and Paul Lubow,
respectively UOPWOA regional di-
rector, director of organization, and
Radio Guild rep.

Salvation Seg on 6 Outlets

PHILADELPHIA, Oct. 5.—Salva-
tion Army once again has lined up a
regional network to air its efforts.
Originating Saturday mornings on
WFIL here, Army sponsors a half-
hour Women’s Home League of the
Air, featuring hymns and interviews
with comments by Mrs. Samuel Hep-
burn, divisional home league secre-
tary for Army and who conducts the
program. WFIL feeds the show to
WEEU, Reading; WSAN, Allentown;
WGAL, Lancaster, and WHGB, Har-
risburg, Pa., and WILM, Wilmington,
Del.

BING!

BANG!
WATCH FOR

“THE CROSBY STORY"

IN A FORTHCOMING ISSUE

BINGO!

.1’ UNITED AGAINST AFRA

Mull Wax Org
‘For Good of

The Business’

Diskers Plan Own Demands

NEW YORK, Oct. 5.— Virtually
every important transcription pro-
ducer in the country attended a sotto
voce meeting at the National Broad-
casting Company last week for the
purpose of maintaining a united stand
to deal with imminent demands of
the American Federation of Radio
Artists. Meeting of the wax men,
who represented companies from
such far-flung production centers as
New York, Boston, Chicago and
Hollywood, was of added significance,
inasmuch as the confab considered
the advisability of setting up a trade
organization in order that the indus-
try might present a united front. As
one transcription producer explained
this week, a trade org has often been
considered by individuals within the
industry, but heretofore cut-throat
competition and rugged individualism
has prevented an anschluss. Confab
last week was the closest indication
yet of a desire to get together.

Last week’s meeting was concerned
with AFRA primarily, and a come
mittee was set up to “investigate”
the AFRA demands. These demands,
incidentally, have not yet been pre-

(See E.T’S UNITED on page 14)

Crosley Broom Will
Sweep WINS Shows
In Competish Surge

NEW YORK, Oct. 5.—With approx=-
imately 75 per cent of Crosley’s new=
ly acquired WINS program set up to
be completely revamped and re=-
scheduled, Prexy J. D. Shouse and
Manager R. E. Dunville will make
their permanent headquarters in New
York. Space is now being set up for
them at WINS. Move indicates that
Crosley means business in building
up new and re-scheduled shows and
that money is no object in lining up
programs that will offer stiff compe-
tition to such leading New York indies
as WHN, WMCA, WNEW, WOV and
WQXR. Following in wake of new
set-up will be station’s jumping from
10,000 to 50,000 watts around Novem-
ber 1.

In an effort to hypo the New York
station as well as WLW, the Crosley
station in Cincinnati, programs short-
ly will be swapped between the two
stations. Starting October 14, WLW
will feed programs via direct line to
WINS and some time in November
WINS will start feeding shows to
Cincinnati. To co-ordinate activities
between the two stations Wilfred
Guenther has been named station re-
lations manager of Crosley Broad-
casting Corporation as well as acting
manager of Crosley’s FM outlet in
Cincinnati, transmission from which
will begin within 45-60 days.

Crosley last week brought in Jerry
Danzig, ex-navy lieutenant and in
pre-war days with WOR, as program
director. He fills spot vacated by Bob
Herginson last January. Danzig has
been given the green light on the
revamping and building up of all
programs.
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Eds To Turn
To Criticism,

Mature Stuff

Cut Straight Reporting

(Continued from page 3)
thinking are regarded as indicative
of what is being felt thruout the
industry, namely, that the day of
straight news reporting by radio edi-
tors is coming to an end. In the
past, nine-tenths of all radio columns
have been primarily news—editors
even boasting of the fact that they
rarely listened to the medium. Infer-
ence is that in the future the eds
will have to listen more, with pub-
lishers cracking down if they don’t.

Interesting angle on the whole
situation is the emergence in New
York of John Crosby's Herald Trib-
une column as a prestige pillar on a
plane comparable 1o Jack Gould’s
critical writings in The New York
Times. Level of both the Times and
Tribune critiques is causing much
consternation, admiration and won-
derment, not only locally, but in
areas far removed. It’s believed and
hoped this is only the beginning.

As for the publishers, there are
two schools of thought regarding the
role they will play in the picture,
One is that a vigorous rap-radio
wave is in the offing, to be aided and
abetted by numerous columns slated
to debut when the newsprint short-
age eases. Other argument is that
the coming columns will reflect a
changed attitude toward radio—
namely, to make it pay from the
standpoint of amusement advertising,
Tying in with this argument is the
fact that more and more publishers
are getting into AM, FM, and tele-
vision.

It is also significant that The Sat-
urday Review of Literature, The
Nation and New Republic each has
inaugurated weekly radio coverage
within the past month or so. New
York Post is scheduled tc resume its
radio column shortly, with Paul
Denis editing. At the same tirne, The
Herald Tribune syndicate has found
a surprisingly good market for Cros-
by’s pillar.

Anticipated Squawk
Re Wholesale Grants
Spiked by Commish

WASHINGTON, Oct. 5. — With
broadcast grants now over the 1,000
mark, Federal Communications Com-
mission Chairman Charles R. Denny
is seen as anticipating a new wave
of outcries against the commish for
wholesale grants. FCC’s 1,000th grant
last week (25) was accompanied by
Denny’s pointed remark that “every
additional radio station provides the
American people with a new instru-
ment for vitalizing our democracy
and for access to wholesome enter-
tainment and education.”

Some observers view Denny’s offi-
cial declaration as a pointed attempt
also to bolster FCC’s Blue Book, with
Denny regarded as implying that
new stations add to the competish
for good programing. This was
seen especially in Denny’s assertion
that “these stations have great op-
portunities to provide the means for
local expression.” The 1,000th grant
went to Indian River Broadcasting
Company’s WIRA (Fort Pierce, Fla.).
In addition to the big heap of AM
grants, there are 65 Fu stations
operating, full time, 48 others with
regular licenses, 5631 with conditional
grants or CP’s, and 328 pending FM
applications.

If McNeill Looked
Well in Tights,
He’d Have Chance

AKRON, Oct. 5.—Don McNeill’s
Breakfast Club scheduled to do two
broadcasts here October 26, won’t
show, Reason: Walter Moore, local
promoter, thinks his regular Saturday
night wrestling matches are more
important.

While some Akron radio critics
might agree with the grunt and groan
impresario, Akronites who have been
yapping for a new public auditorium
now are more vociferous than ever.
City’s only available snot for such
shows is the armory, which Moore
has under contract for 52 Saturdays
a year. Having built his rassle biz
up after a long time in the red,
Moore opined he saw no reason for
cutting his possible gross by $500 or
more by shifting his tea dances to a
Friday night.

Int’l Congress for
Freedom of Speech
Nixes Govt. Qutlets

MEXICO CITY, Oct. 5.—Freedom
of speech over the air and minimum
government control were principal
themes at first Interamerican Radio
Broadcasters’ Congress which closed
today with permanent organization
and headquarters for next two years
in Montevideo, Uruguay. Lorenzo
Balerio Sicco, of Montevideo, was
elected permanent honorary presi-
dent in recognition of his long work
for organization, and today was
chosen active president with power
to name a general manager or secre-
tary general for Uruguay head-
quarters.

Directors named were Eneas
Machado Assis, of Brazil; Goar Mes-
tre, of Cuba; Marco Gandasegu, of
Panama, and Temilio Azcarraga, of
Mexico. Delegates insisted on freedom
of speech by radio and voted against
admitting government-owned radio
stations to membership in the perma-
nent organization known as Asocia-
cion Interamerican de Radiodi Fusion.
They want competition by govern-
ment stations eliminated as much as
possible. International agreements
on rights of authors and composers,
suggested interchanges of talent and
arbitration arrangement to settle
disputes over wavelengths in absence
of government action and free im-
portation of needed radio equipment
is also wanted.

A code of ethics was proposed, but
it may be tabled a while to get
opinions from hemispheric delegates.
One point which brought bitter de-
bate and which was finally elimin-
ated would have forced registration
of station tariffs with national and

AFRA-Web Talks Stalemateds;
Six Points Under Dispute

NEW YORK, Oct. 5—End of the first week’s negotiations between
AFRA and the four networks finds both sides deadlocked over six of the
union’s demands. Web execs refuse to proceed with the talks until the
status of these points is settled, while AFRA refuses to modify its demands
until it is advised as to the nature of the chains’ counter-proposals. The
six points which have brought about the impasse are: (1) AFRA’s demand
that networks cease feeding outlets which refuse to negotiate with the
union; (2) equalization of commercial and sustaining rates, a long-time

Expect Quick Peace
In Chi RDG-Web Tiff

CHICAGO, Oct. 5.—Negotiations
between the Chi chapter of Radio
Directors’ Guild and three major
webs, NBC, ABC, and CBS, struck a
snag this week over the question of
commercial fees for producers. Webs
are solidly aligned on the principle
that producers on salary with the
nets are not entitled to extra fees just
because the.show is commercial.
Even tho all pay bonuses for commer-
cials, webs feel they shouldn’t be
forced into paying off by contract.

Guild’s stand is that nets bill adver-
tising agencies for producers’ fees for
commercial show and that producers,
despite web salaries, should get extra
dough by contract. Either that or nets
shouldn’t charge sponsor and agencies
extra dough.

Spokesman for the Guild said org
was more interested in getting at the
root of the problem, which it feels
is standardization of producer-direc-
tor prices in packages done by ad
agencies. For this reason, he said,
Guild would probably come to a
“workable agreement” with the webs
on commercial iees, with the idea of
striking at ad agencies.

international associations. All Ameri-
can countries were repregented ex-
cept Santo Domingo, Haiti and Para-
guay in the first session of its kind.
Among those participating were Ed-
mund Chester, A. M. Martinez, Eli-
nor McNaughton and Dick Rice, of
the United States, and Harry Sedg-
wick, of Canada.

There were others here from the
United States listening and trying to
interpret the future of the associa-
tion. From all indications it was
a Latin-American meeting. Mexico’s
greatest radio, television and elec-
tronics show, as part of the Congress,
proved almost a sensation, espe-
cially the RCA televising of the first
bullfight in history as well as fashion
shows and other events seen here
for the first time. Number of RCA
officials were here for the show and
convention. They predicted that
Mexico would get a big play for
television because of colorful scenes
as soon as cables are available to
permit transmission of airpix to the
United States.

Where There’s Life There’s Hope

NEW YORK, Oct. 5.—Two top prestige radio editors, Jack Gould
in The Sunday Times and John Crosby in The Herald Tribune,
carried reviews of Bob Hope’s first show of the season and came to
diametrically opposed conclusions. Gould stated that the seg was a
terrific turkey; Crosby praised Hope as tops. Interestingly enough,
both reviewers quoted Hope’s gags, Gould to indicate the low level
hit by the show, and Crosby to indicate exactly the opposite.

Gould (Sunday, September 29), after dipping into Hope's script,
concluded: “Surely, Mr. Hope is more familiar with the facts of
broadcasting. It is not true that listeners have the average mentality
of three-year-olds. The accepted statistics have always shown that
they are the equal of the 12-year-old, Mr. Hope.”

Crosby (Monday, September 30), quoting the gags, mentioned
the ‘“thunderous applause” and “hysterical laughter” of the audience,
but neglected to indicate it was merely the studio audience. Studio
audiences are known to rock with laughter rather easily.

In any event, such forthright difference of opinion tickled the
palates of local radio men, one mentioning that the reviews reminded
him of “some’ of the dog fights in legit.”

AFRA objective; (3) elimination of
the Pacific Coast regional differen-
tials; (4) mutual cancellation rights,
by which artists, as well as pro-
ducers, could cancel contracts; (5)
commercial fees for sound men; (6)
payment for non-pros &t AFRA
rates. Last point refers to audience
participation shows where studio
members of the studio audience are
called on to do turns.

AFRA has yielded on some of
these points in prior negotiations
and presumably wants them more
than ever now, having given in once.
This applies to the commercial fees
for sound men; the Pacific Coast
leveling off, and above all, the
equalization of rates on commercials
and sustainers.

Networks claim, among other
points, that they cannot dictate
policy to affiliate, non-web-owned
stations and that therefore AFRA
cannot expect them to violate affilia=-
tion contracts by discontinuing pro=-
gram service to an AFRA-involved
station. Web execs state flatly that
commersh rates for sustainers is im-
possible and that it would throw all
operation costs far out of joint.

AFRA is asking for a 35 per cent
boost on every dollar. Thesps also
want announcers to be paid for cow
catchers and hitch hikes and wants
all doubling discontinued. Despite
the stalemate, negotiations have been
amicable. Ad agency reps bave been
sitting in on the confabs.

AFRA has set October 15 for a
special meeting to consider an anti-
communist resolution, presented by
315 members.

Gen. Mills Burns
As Morgan Ribs

CHICAGO, Oct. 5.—Altho the trade
is calling Henry Morgan the comedy
radio find of the year and is giving
ABC orchids for selling him to Ever-
sharp, indications here, at least as
they are developing since ABC sold
the show, are that the net might have

caught on to something that could
give them plenty of trouble.

Reason for all this speculation, ac-
cording to talk, is that Morgan’s
habit of burlesquing other radio pro-
grams, most of them sponsored,
might nettle ABC’s other advertisers.
Prime example talked about is the
case wherein recently Morgan did
a parody of the ABC program Jack
Armstrong. Morgan called his bure
lesque Jack Footstrong and then
proceeded to give the program a
going over. As a result, boys at
General Mills, Armstrong sponsor,
have been “talking” about the pro-
gram.

Trade execs here say that ABC has
a piece of talent that has to be
watched very carefully. Morgan
might earn a high Hooper and gar-
ner a large audience, but on the other
hand, they say the kickback from
ABC advertisers whose shows he
burlesques could produce plenty of
headaches and the net could suffer
where it hurts, in the pocketbook.

Info is that Morgan’s scripts will
be kept under close scrutiny, and if
they don’t measure to expectations,
will be “corrected.” Corrected, the
man said.
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SUN
Sunday

& % How Wednesday P

came to be called

MOON
Monday

“BINGSDAY"..

rr sorts of things have been named after -

great people—cigars, candy bars, publc
parks and skyscrapers. Cities, too. And states.
Even countries.

But the days of the week were named in honor
of the Sun, the Moon and several ancient gods.
Tuesday is Tyr’s Day. Thursday is Thor’s Day.
And Wednesday, up until now, was Woden’s Day.

But not any more.

Wednesday is Bingsday now.

& L 3 L]

] guess you've had your day, Woden, old man,”
cracked Thor when the gods heard the news.

“But they can’t DO this to me!” Woden roared.

“They can’ty eh?”” beamed the Moon. “You just
don’t know this man Crosby! I used to think I
had tremendous drawing power—but for the last
three years Bing has been acclaimed the biggest
box office money draw in the entertainment world.”

aB ut.—’ 14

“And besides,” added Tyr, “last year his phono-
graph records sold to the tune of eight million
platters—which makes your mythical records look

pretty weak, indeed!”
“But—’,

“Not only that,” said Satum, “but his movies
have played to millions of paying customers. And
he’s piling up more awards in movies and radio
than you could in a month of Wednesdays—I
mean Bingsdays.”

“But why did he have to pick on my day,” per-
sisted Woden. “Why not Sun Day, or Thor’s Day,
or Tyr’s Day?”

“Because everybody knows that Wednesday is the
night. It’s kis night. On the air, you know.”

“What air?”

“The American Broadcasting Company’s air, of
course! Sponsored by Philco, the world’s largest
radio manufacturer, Bing sings as only Bing can
sing every Bingsday night from ten to ten-thirty
in the East and from nine to nine-thirty every-
where else across the country.”

“You know,” Woden decided, “I’m beginning to
Like this. Now, instead of working so hard at being
Wednesday, I can stay home Bingsday night and
hear Crosby sing!”

“Which,” added Thor, ““is what just about every-
body else in creation will be doing!”

Don’t miss the new BING CROSBY SHOW

Wednesday Nights 10:00-10:30 est—9:00-9:30 in all other time zones

A merican Broadcasting Company

A NETWORK QOF 216 RADIO STATIONS SERVING AMERICA

FRIGGA
Friday
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| CBS Seeks Production F illip
With ‘Editor-Producer’ Group

NEW YORK, Oct. 5.—Increased emphasis on the importance of writing
in contributing to good programing is due from CBS this fall, with the
networks program chiefs establishing a new production category, that of
“editor-producer.” First staffer to occupy such a post is Jim Hart, who
handles the Joe Powers vaude show for the web. Others are on the way.
J. Davidson Taylor, CBS program v.p. in explaining the editor-producer
idea, stated that it stemmed from a decision to tackle one of programings
major weaknesses—poor writing, complicated by the inability, frequently

entountered, of straight director-pro-
ducers to tighten up wobbly scripts.
CBS now figures that since virtually
all programs originate with the writ-
er, under the new deal, the writer
will, as he should, be top man.

Columbia’s action ties in closely
with the addition of some months
back of Goodman Ace, as supervisor
of comedy and variety stanzas. Ace
has been thumping for more atten-
tion to writing almost since his start
in radio, and he and Taylor share the
belief that not only is good writing
a basic necessity in programing on
its own, but that it is urgently needed
to attract top talent. Chances are the
CBS development will be closely
watched by other web production
execs.

“Editor-producer” plan is tied in
with CBS’s general scheme for fall
programing. Web, Taylor asserted,
is more than ever on the lookout for
public service segs of sufficient cal-
iber to expand the audience which
favors such listening, with the recent
formation of a documentary unit a
manifestation of the hypoed public
slant.

Daytime problem still rates high
priority. CBS wants new, different
and better day shows, with audience
participation held strictly n.g. While
the Columbia program topper sees
no need for new dramatic shows—he
figures “Were rich in dramatic
material’—it is giving more and
more time and attention to the
problem of creating new comedy
airers. Dismal nature generally of
summer replacement programs have
heightened activities in this direction.
CBS. has high hopes for the new
Sweeney and March Saturday night

N. Y. Summer Listening Up
Since 1943, Says Maddux

NEW YORK, Oct. 5.—Assump-
tion that radio listening in the New
York area fell off beyond the normal
seasonal decline during the past
months is unfounded, according to
R. C. Maddux, WOR vice-president.

Maddux, in a report based on four
years of listening records prepared
by the WOR research department,
states that both day and night listen-
ing during July and August of this
year showed an increase over each
year since 1943.

“Of course,” say Maddux, “allow-
ances were made for the daytime
V-J Day influence of 1945.

“The same trend,” he added, “is
indicated with respect to May and
June of this year.”

session, and also is reported trying to
get Danny Thomas back on its sched-
ules,

Taylor said that several oldies in
the 5:30-6 p.m. slot, which has been
set aside for the development of
shows needing a run on the air, will
be dropped. First to lam will be The
Chicagoans, which powders Tuesday
(8). CBS also is spotting a series of
longhair stanzas in the 11:30 p.m.
spot, Sunday thru Thursday. Tomor-
row, (6) Alfred Antonini starts a
series tabbed Music You Know. Invi-
tation To Music (Wednesday), done
in co-operation with the Juilliard
School i$ adding top musical names
as guesters, and other shows are to
be added soon.

. KCMQ is up to something!

3
KANSAS CITY

6, MISSOURI

Basic ABC for MID-AMERICA
NATIONAL REPRESENTATIVE...JO0HUN . PEARSON CO.

Billioerd
TRAQE

SERVICE
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THE BILLBOARD-HOOPER
URBAN CIRCULATION INDEX

(Based upon C. E. Hooper audience measurement reports)

Volume No. II. Issue No. 4.

Projected From September 30, 1946, Ratings

Programs With Top Evening Urban Circulation

Program Hooper- Net Agency Sponsor Product Urban

ating Listeners®
Radlo Theater 16.2 CBS JWT Lever Bros. Lux 5,964,900
Edgar Bergen 146 NBC JWT Standard Brands C&S Coffeo 5,563,589
Screen Guild

Players 16.9 CBS Blow Lady Esther Powder 5,618,629
Red Sketton* 16.3 NBC Seeds Brown & Willlamson Ratelgh Clgs. 5,467,226
Walter Winchell** 13.6 ABC Lam Jergens Lotion 4,843,793
Mr. D. A, 13.4 ABC DC&S Bristol-Myers vitalls 4,533,176
Take It or

Leave It 119 c¢BS Blow Eversharp Pens 4,631,126
Your HIt Parade 11,6 CBS FC&B American Tobacco Lucky Strike

Cigs. 4,530,393
Tommy Dorsey &

Company 118 NBC JwT Standard Brands Tenderleaf Tea 4,518,828
Malsle® 12.2 ¢©Bs Blow Eversharp Pens 4,270,163
Judy Canova Show 12.0 NBC s&Mm Colgate-Patmollve Soap-Tooth

Powder 4,252,873
Hollywood Players 12.8 CBS BBD&O Cresta-Blanca Wine 4,105,252
Suspense 12.3 cBS Blow Roma Wine 4,088,996
Kay Kyser Soap-Tooth

(10:30) * 12.2 NBC Bates Colgate-Palmolive Powder 4,055,762
Burns and Allen 10.7 NBC B&B Goneral Foods Coffee 3,964,516
Truth or

Consequences 10.6 NBC Compton P. & G. Duz 3,827,463
Great Glidersieeve 10.5 NBC JWT Kraft Foods Parkay 3,905,789
Crime Doctor 10.8 CBS Blow Philip Morrls Tobacco 3,859,668
Man Called X 11.3 NBC FC&B Lever Bros. Pepsodent 3,822,762
Blondie 868 CBS Esty Colgate-Palmolive Super Suds 3,739,716

Programs With Top Fem Evening Urban Circulation

Radlo Theater 16.2 CBS JWT Lever Bros. Lux 2,965,588
Screen Gulid

Players 15.9 CBS Blow Lady .Ester Powder 2,933,966
Edgar Bergen 145 NBC JWT Standard Brands C. & S. Coffee 2,611,914
Red Skelton® 15.3 NBC Seeds Brown & Willlamson Ralelgh Clgs. 2,576,766
Walter Winchell** 418.56 ABC L&m Jergens Lotlon 2,550,406
Your HIt Parade 11.5 CBS FC&B Amerlcan Tobacco Lucky Strike

Clgs. 2,374,667
Take It or

Leave 1t 11.9 C©CBS Blow Eversharp Pens 2,265,663
Tommy Dorsey &

Company 1168 NBC JWT Standard Brands Tenderleaf Tea 2,259,412
Mr. D. A. 13.4 ABC DC&S Bristol-Myers Vitalls 2,197,908
Hollywood Players 12.8 CBS B8BD&O Cresta-Blanca Wine 2,193,217
Songs by Sinatra 10.0 ¢85S L&m P. Lorillard 0Old Gold Cigs. 2,094,218
Malsle* 12.2 CBS Blow Eversharp Pens 2,072,548
Kay Kyser . Soap-Tooth

(10:30) * 12.2 NBC Bates Colgate-Palmolive Powder 2,036,810
Suspense 123 c¢Bs Biow Roma Wine 2,017,478
Burns & Allen 10.7 NBC B&B General Foods Coffes 2,005,762
Judy Canova Show 42.0 NBC s&M Colgate-Palmolive Soap-Tooth

Powder 2,003,419
Truth or

Consequences 10.6 NBC Compton P. & G, Duz 1,955,970
Dr. f. Q.* 10.86 A NBC Grant Mars Candy 1,909,399
Man Called X 11.3 NBC FC&B Lever Bros, Pepsodent 1,903,102
Great Glidersiceve 105 NBC JWT Kraft Foods Parkay 1,860,632
Life of Riley 106 NBC Blow P. & G. Tooth Powder 1,860,632
An Evening With

Romberg™** ¥ 40.0 NBC Seeds Brown & WIlillamson Ralelgh Clgs. 1,859,900
Jack Haley with

Eva Arden 10.4 NBC M&A National Dairy Sealtest 1,858,142

Programs With Top Male Evening Urban Circulation
Edgar Bergen 14.5 NBC JWT Standard Brands C&S Coffee 2,123,507
Walter Winchel!** 13.5 ABC L&M Jergens Lotlon 1,937,517
Radlo Theater 16.2 CBS JWT Lever Bros. Lux 1,874,251
Screen Qulld Players 15.9 CBS Blow Lady Esther Powder 1,839,648
Take It Or

Leava It 118 CBS Blow Eversharp Pens 4,707,886
Red Skelton® 15.3 NBC Seeds Brown & Wllllamson Raleigh Cigs. 1,658,098
Judy Canova Show 12.0 NBC s&M Colgate-Palmolive Soap-Tooth

Powder 4,651,942
Mr. D. A. 13.4 ABC DC&S Bristol-Myers Vitalls 1,689,566

(Continued on opposite page)
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(Continued from opposite page)

Program Hooper- Net Agency Sponsor Product Urban
ating Listeners*
Tommy Dorsey
& Co. 14.6 NBC JWT Standard Brands Tenderleaf Tea 1,579,889
Your Hit Parade 115 CB§ FC&B American Tobacco Lucky Strike
Cigs. 1,465,220
We, The People 8.0 CBS Y&R Gulf oll Gas & Ol 1,440,843
Suspense 12.3 c¢BS Blow Roma Wine 1,441,056
Great Glidersleeve 10.5 NBGC JwT Kraft Foods Parkay 1,430,072
Crime Doctor 10.6 CBS Biow Phillp Morris Clgarettes 1,399,318
or. 1. Q.* 108 NBC Grant Mars Candy 1,381,598
k)
Kay Kyser Soap-Tooth
10:30* 12.2 NBC Bates Colgate-Palmolive Powder 1,375,740
Burns and Allen 10.7 NBC B&B General Foods Maxwell House
Coffee 1,363,292
Malsie* 12.2 CBS Blow Eversharp Pens 4,357,873
Truth or
Consequences 10.6 NBC Compton P. & G. Duz 1,360,561
Man Called X 11.3 NBC FC&B Lover Bros. Pepsodent 1,340,446

Programs With Top Juve Evening Urban Circulation

Red Skelton® 15.3 NBC Seeds Brown & Willilamson Ralelgh ©Igs. 1,232,366
Radlo Theater 16.2 CBS JWT Lever Bros. Lux 1,116,061
Blondle 9.6 CBS Esty COIgaTP_almollve Super-Suds 998,195
Malsle* 12.2 CBS Blow Eversharp Pens 839,737
Edgar Bergen 145 NBC JWT Standard Brands C&S Coffee 828,168
Aldrlch Family 8.9 C8S Y&R General Foods Grapenuts 821,138
McGarry and His

Mouse 101 NBC Y&R Bristol-Myers Tpana 764,368
Mr. D. A, 15.4 ABC DC&S Bristol-Myers Vitails 745,717
Screen Gulld

Players 16.9 CB§ Blow Lady Esther Powder 745,131
Big Town 10,6 CBS P&R Sterling Drug Yeast 714,084
Fannle Brice 9.9 CBS V&RL General Food Sanka Coffee 710,423
Your Hit Parade 11.6 CBS Fc&B American Tobacco Lucky Strike

Clgs 690,508

Tommy Dorsey

& Co. 118 NBC JWT Standard Brands Tenderleal Tea 679,522
Lone Ranger 61 ABC DFS General Milis Kix 678,937
©Crilme Doctor 10.6 CBS Blow Phillp Morrls Cigarettes 676,593
Mr. & Mrs. North 8.4 NBGC L&m Jergens Woodbury Soap 674,543
Date with Judy 7.9 NBC RWC Lewls-Howe Co. Tums 647,889
K010y 12.2 NBC Bates Colgate-Palmolive SO owaer” 643,203
Hollywood Players 12.8 CBS BBD&O Cresta-Blanca Wine 637,345
Suspense 12.3 CBS§ Blow Roma Wine 630,462

Programs With Top Daytime Urban Circulation

Grand Central Statlon 6.7 CBS Mc.E Pilisbury Flour 2,478,279
Pepper Young's

Famity 67 NBC  P&R P. & Q. Camay Soap 1,599,367
Right fo Happlness 6.3 NBC Compton P. & G. tvory 1,603,883
Portia Faces Life 8.1 NBC Y&R General Foods Varlous 1,474,007
Baokstage Wife 8.2 NBC D¥s Sterling Drug Varlous 1,461,852
Lorenzc Jones 6.1 NBC DFS Sterling Drug Varlous 1,404,151
Ma Peorkins 6.3 CBS DFS P. & G. Oxydol 1,397,121

pr. Malone 6.4 CBS Compton- P. & G.

Young " DFS Crisco-Dreft 1,383,941
§tella Dallas 6.7 NBC DFS Sterling Drug Varfous 1,377,351
Romance of Helen Tooth Powder-

o'rrom 6.3 CBS DFS Blsodol & Kolynos Drug 41,373,836

Irl Marrles 5.6 NBC B&B Qeneral Foods Calumet~
LI O G Baker’s 1,361,388
LY Club

B s) a1 ABC  JWT Switt Vartous 1,308,959
Breakfast In

Hollywood 6.7 ABC K&E Kellogo Pep 4,298,875
Big 8lster 6.3 CBS Compton P. & G. fvory 1,265,171
Front Page Farrell 4.6 NBO DFS Blsodol & ¥Kotynos Tooth Powder-

Drug 1,268,727

Programs With Top

Fem Daytime Urban Circulation

P”;-"::sr';Ilvymm“'3 6.7 NBUT P&R P. & G. Camay Soap 14,157,824
@rand Central Statlon 6.7 CBS McC-E Pllisbury Flour 1,118,576
Portla Faces Life 6.1 NBC Y&R General Foods Varlous 1,116,672
Backstage Wife 6.2 NBC DFS Sterling Drug Varlous 1,080,499
Right to Happlness 6.3 NBGC Compton P. & G. Ivory 4,079,474
When a GIrl Marrles 6.6 NBGC B&B Goneral Foods “Calumet. 1,000,538
Romance of Helen

Tront cBs DFS8 Bisodol-Kolynos Tocg;\unPowdor- O
Ma Perkins (CB8) 5.3 CBS DFS8 P. & Q. Oxydol 96;.4—6_1
Stella Dallas 5.7 NBC DFS Sterling Drug Varlous 959,872
Young Dr. Malone 6.4 CBS cogangma P. & G. Crisco-Dreft 956,896

(Continued on page 14)

Shoot-the-Works
Is Gimmick Theme
For Crosby Show

HOLLYWOOD, Oct. 5.—American
Broadcasting Company, Philco and
Hutchins Agency idea men are pour-
ing plenty of stunts into the gim-
mick-hopper for kick-off of the Bing
Crosby platter show. All are hush-
hush as to what’s brewing. ABC'’s
Coast promotional chief Jack O’Mara
has 16 different projects in the works
for the Los Angeles area alone.

One stunt to be worked in L. A.
and San Francisco is distribution of
10,000 pennies bearing stickers, mes-
sage reading “Bing Crosby, 9 o’Clock,
KECA.” Brain child of Norman Nel-
son, one of O’Mara’s staffers, pen-
nies will be scattered thruout towns
by giving them away to people in
the streets, passing them into circu~
Iation via change in stores, etc. Idea
is coins will be circulated thruout
towns, carrying message to all who
handle them. Sticker can be pulled
off easily, hence no squawk is an-
ticipated from Treasury Department
about defacing coin. It is estimated
pennies with stickers will circulate
for a couple of months to come.

Web and agency are mum on pro-
motional campaign, since they are
shooting for surprise element in
stunts. Hutchins has a gift gimmick
up his sleeve for radio eds and trade
in general. Will give away 200 plat-
ters bearing greetings from Der
Bingle plus gag song by Crosby ac-
companied by Spike Jones’s ork.
(Latter is dubbed on from his sec-
ond show.)

Biow’s Alden Made V.-P.

NEW YORK, Oct. 5.~—~John M.
Alden, West Coast manager for Biow
for the past two years, has been
upped to a vice-presidency and will
be in charge of all Coast activities.
Before joining the company, Alden
was with J. Walter Thompson’s San
Francisco office for four years in
charge of the Wine Advisory Board
account. He originally went to the
Coast for BBD&O as its first account
executive in California.

New Device Tabs
Sweat (Appeal)
Of Tunes and Segs

CHICAGO, Oct. 5.—Willing to try
anything that might act as a crystal
for possible future sales and success,
several agencies and music pubs here
are planning to give the new elec=
tronicc: method of measuring radio
program acceptance, a whirl. Ace
cording to the Russel M. Seeds
Agency, device, which works on
psychological principles and measures
audience emotions or ‘“arousal levels”
(in the old days it would be called
measuring the amount of sweat a
program caused to pop out of pores),
will be used for the new Red Skelton
airing, and, tho nothing definite has
been signed, possibilities are that Bob
Hope’s fall program may be tested
too. Last week Mercury Records, an
a Chi subsidiary of Mercury, Pic
Music, both pubs, announced they
are going to use the new gauge for
testing disks and ditties.

Similar to Lie Detcctor

New device, known as the electro
psycho-graph, is the invention of a
former Northwestern University psy-
chology prof, Dr. Emil Ranseen, and
works somewhat similar to the lie
detector. The amount of sweat se=
cretion of any individual hearing a
tune or a program, is measured and
a graph shows the result. Emotional
response (i.e., amount of sweat) can
be marked on a tape and later ana-
lyzed in terms of likes and dislikes.
New machine will test 10 subjects at
once and, according to Lee Penny,
v.-p. and general manager of Re-
search Specialists, Inc., which turns
out the machines, tests will be made,
not only with the agency and pubs
mentioned, but also with Foote, Cone
& Belding; Ruthrauff & Ryan and the
Abbott-Kimball agency.

‘While some agency folk see pos=
sibilities in the machine, music pubs
here are frankly from Missouri abogt
it. But they're willing to try it
Could be.

station.

BASIC

ABC Network

CLEVELAND, O.

REPRESENTED NATIONALLY

RESERVATIONS FOR SALES PLANNERS with

k)

A reservation for choice room in W|W's fall schedule
will give sales planners a new lease on the Cleveland
money market, and service includes more daytime dialers
per dollar in the Cleveland area than any other regional

BY

CLEVELAND'S
Chie

STATION

¢

850 KC

5000 Watts

DAY AND NIGHT

HEADLEY-REED COMPANY
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ABBOTY

AND COSTELLO
TOUR COUNTRY
BY AIR...

Charfering two Flying Tiger
planes for their record-break-
ing tour, Abbott and Costello
carried a troup of 35 in their
series of cross-country appear-
ances to raise money for the
Lou Costello, Jr. Youth Founda-
tion.

To cover more territory,
more quickly, make your ar-
rangements with the Flying
Tigers.

No train schedules to
worry about—your Flying
Tiger plane is ready to go
when you are, with stop-
overs at any point you wish
to make.

The big Douglas planes are
equipped with parlor-car type
of reclining chairs and pro-
vided with thermostatic tem-
perature control. Planes seat
22 comfortably.

Here is ideal transportation
for theatrical troupes, orches-
tras, athletic teams.

There’s a Flying Tiger rep-
resentative near you. Write,
wire, or phone for details.

FLYING TIGER
TRANSPORT, INC.

DIVISION OF
NATIONAL SKYWAY FREIGHT CORP.
MUNICIPAL AIRPORT, LOS ANGELES 45
Oregon 8-2281

CHICAGO
Wabash 2508

NEW YORK
Chelsea 3-8206

SEATTLE
Lander 6200

SAN FRANCISCO
So. San Francisco 1995

TOO SHORT FOR A HEAD

30G Production

“Stars In Afterrevon” Ballyhoo

Cost for CBS’

Production cost of the two CBS
kick-off promotion shows, Stars in
the Afternoon, plugging the new sea-
son’s schedule, was $30,000, of which
$6,000 was spent in line costs. Segs,
each 90-minutes. were aired the past
two Sundays (22 and 29), with the
web making extensive use of the
open line technique in order that
airings from Hollywood and New
York might give the effect of coming
from one central studio. CBS exec,
mentioning the $30,000 as indicative
of what the web will spend for good
programing, estimated the {talent
value on the two segs at $200,000
if bought on the commercial market.
CBS, however, was able to get the
talent for AFRA scale, agencies han-
dling the accounts being glad to tie
in with the ballyhoo.

Don Wattrick, new sportscaster on
WIJR, assigned the prize chore of the
nine University of Michigan games,
sponsored by Standard Oil of Indiana.
KAccount was set by McCann-Erickson
BAgency. Wattrick himself was a nine-
letter man at Central Michigan Col-
lege. . . . John Shepard IIl, chairman
of board of directors of the Yankee
Network and a member of the board
of MBS, currently in Europe for «
three-week trip preparatory to han-
dling a special broadcast for Mutual,
WCOP, Cowles Boston station, is

turning in a practical program aiding
home building. Post Office Clerk
Frank J. O’Brien, a World War I vet,
has been given co-operation of sta-
tion in staging old-fashioned co-
operative barn raising sessions.
WCOP plan aims at erecting $10,000

homes for $4,000. . . . Walter Stein-
del, assistant conductor of WGN’s
Chi Philharmonic Orchestra, took

over directorship of The Northerners
Wednesday (2). Seg, a musical, is
the oldest continuously sponsored
show in Chi radio. . . . Three-way
triple record has been established by
WTMJ; Milwaukee Journal station,
sportscaster Russ Winnie and Socony-
Vacuum Oil Company. This is the
18th year all three have been asso-
ciated.

Promotion stunt getting im-
pressive comment in the trade is
the WFIL “Studio Schoolhouse
Teachers’ Manual.” “Studio
Schoolhouse” is now in its fourth
year on WFIL Philly, and the
manual is being distributed by
station to 10,000 elementary
school teachers as an aid to
securing maximum educational
value from in-school listening.
Program, a five-a-week, is pre=-
pared in co-operation with pub=
lic, parochial and private schools,
the Franklin Institute and the
Free Library of Philadelphia.

Allan Kent and Ginger
Johnson, jingle writing team,
have been signed to an ex-
clusive contract by Gale Agency,
Inc. Duo has written such top-
pers as “Just the Other Day” and
“Pepsi-Cola Hits the Spot.”

Latest in the exodus from Ruth-
rauff & Ryan, Inc., is Luther H.
Wood, former R. & R. vice-president,
who has joined Sullivan, Stauffer,
Colwell & Bayles, Inc., as Director
of Research. . , . WSM, Nashville,
Tenn., added a new wrinkle in local
public service with its recent air-
ings of an Alcoholics Anonymous
series. Dramatizations, written by Ed-
die Birbryer, depicted actual case his=
tories, with roles played by both pro-
fessional actors and members of the
local chapter of AA. ... Lonny Starr,
announcer at WFBR, Baltimore, busy
handing out cigars last week when
Mrs. Starr gave birth to a boy, Don-

ald George. . .. Homer Griffith Com-
pany, station reps with offices in
Los Angeles and San Francisco, Chi
and New York, recently opened of-
fices in Dallas, Tex., under the super-
vision of Walter S. Kline, formerly
commercial manager of KVSO, Ard-
more, Okla.

lIowa Barn Dance Frolic, produced
weekly by WHO, Des Moines, opened
its 16th season Saturday night (5} in
4,200-seat Radio Theater, formerly
Shrine Auditorium, largest theater in
Middle West. Cast of 65 was skedded
to broadcast two half-hour and three
quarter-hour costumed stageshows of
comedy, American folk music and pop
melodies. . . . Peter Randall, former
Canadian radio comic, back in the
U. S. after three and one-half years in
the U. S. Army OSS. ... XAVE, indie
station in Carlsbad, N. M., joins CBS
as web’s 160th affiliate, effective Sep-
tember 29.

Twenty-two new clients signed
with ABC in the past week covering
sponsorship of eight ABC co-op
shows. . . . Lawrence Ruddell, man-
ager of recording for ABC, en route
to Hollywood in connection with Bing
Crosby show October 16. On his re-
turn, Ruddell will stop at Chicago,
where he will set up a recording de-
partment in ABC’s Central Division.

. Betty Garde will be a regular
member of the Henry Morgan show
when it goes on the air for Ever-
sharp-Schick Wednesdays, 10:30-11
p.m., over ABC, starting October 16.
. . . Newscaster George Putnam and
his wife, Lee, premiered a husband-
wife combination over MBS Sunday
(6) evening at 8:45 p.m. George does
straight news, with spouse doing
fashions. Seg is sponsored in New
York by Ludwig Bauman Furniture,
but is aired Coast to Coast.

Dick Brown signed by Procter

& Gamble for a Monday-Wednes-
day-Friday song series over
WNEW, New York, in the 7:45
p.m, slot, starting Friday (16).
Brown will continue his five-a-
week series over the same station
at 9:45 a.m. for Prentiss Clothes.
... Warde Donovan, airing Tues-
days at 7:30 p.m. over NBC, has
been chosen as the juvenile lead
for the forthcoming musical.
“Toplitzky of Notre Dame.” . . .
Texaco will again sponsor Metro-
politan Opera broadcasts over
WJZ, New York, with first one
slated November 16. . . . New
WLIB, Brooklyn, tie-up pipes
one-minute news announcements
into RKO-Albee Thealer direct
from station newsroom three
times daily. News is direct to
house audience only after regular
pic newsreel during running of
trailer plugging station. Theater’s
lobby display includes blow-up
of WLIB newscasters.

Adventures of Frank Merriwell
series which opened on NBC Satur-
day (5) is second program idea
placed by, Gil and Ruth Braun since
Gil’s release from army in February.
Initial show was The Avenger series.
. . . Paul Munroe out of Biow Agency.
. . . Robert Merill slated for a con-
cert tour this month in high school
and college auditoriums. . . . Jane
Griffith, assistant to Pat Hurley,
WQXR flack, resigned from station
for new job as associate editor of
Art Outlook, art trade sheet due on
stands next month.

Al Fishburn, Schwimmer and Scott
radio chief, will produce the enter-
tainment for NAB convention dinner
October 24 at Stevens Hotel, Chicago.
John Wehreim, former assistant audi-
tor at NBC Central Division, upped

to assistant general office manager.
.« « Werner Michel, formerly chief of
the Radic Program Branch of the
State Department, joined CBS as a
producer-director Sunday (6). . . .
Tom More, formerly of WCKY, Cin-
cinnati, has joined announcing staff of
WNOX, Knoxville, Tenn., where he
will do three shows a day.

Personnel changes were announced
at WSPA, Spartanburg, S. C., Sun-
day (29), day the station increased
its night power from 1,000 watts to
5,000. Instead of going off air at
12:05 a.m., station broadcasts until
1:05 a.m., with Ace Rickenbacker
joining station to handle the early-
morning stretch. In addition, Ross
Gordon, Elwood Thompson and Ben
Greer have joined the announcing
staff. . . . Ivor Kenway, director of
advertising and promotion for ABC
addressing the Annual Convention of
Independent Food & Grocers’ Asso~
ciation at Nashua, New Hampshire,
Monday (7) on Radio—Your Door
to Door Salesman,

William Goodwin, former staff
announcer for WMAS, Spring-
field, Mass., named sportscaster
and program manager for Sports-
casting, Inc., of Hartford, Conn.
... Transmitter tower of 435 feet,
one of the tallest in Western Can-~
ada, has been completed for
CFAC, Calgary, Alta. Station was
recently upped to 5,000 watts. , . .
At a ceremony held Monday (30)
at the Barbizon Plaza, New York,
Radio Directors’ Guild was for-
mally given its international
charter in the AFL, presentation
being handled by William Collins,
AFL regional director.

Sid Walton, news editor and com-
mentator of WHM, has resigned. He.
will freelance. . .. Stanley Florsheim,
who was in charge of merchandising
for ABC, has parted with the web. ...
Gene Rider returned to CBS technical
operation department after two and
one-half years. ... One of Chicago’s
foreign language stations, WSBC, is
really making some of its programs
authentic by going back to the old
countries for material. For instance,
American Bohemian Hour is now
airing a series of -spot recordings
from Czechoslovakia. Similarly,
station’s Italian morning programs
are e. t’s from Italy made by Luigi
Antonini, AFL delegate to the peace
conference in Paris.

Gordon Buck, in the research busi
ness in Chicago for 12 years and who
set up and headed the dairy survey
division for C. E. Hooper, this week was
named research chief for Foote, Cone
& Belding in Chi. Richard Tully will
be assistant research director. Fred
Haviland, former research chief, has
not yet announced plans. . . . Tony
Donald, newscaster and disk jock,
has resigned from KWKH, Shreveport,
La. . . . Irene Krieq, formerly with
Free & Peters, New York, station reps,
has joined the fiack staff of Westing-
house Radio Stations, Inc., Philly.

Chris Mack, farm service director,
WNAX, Yankton, S. D., left Saturday
(5) for Guatamala to study agri-
cultural practices and visit the Iowa
State College Guatemalan Tropical
Research Center, a corn study sta-
tion. Mack will do interviews and
stories on a magnetic wire recorded
and send them back to WNAX for
airing.

Newest additions to agency firm of
Sullivan, Stauffer, Colwell & Bayles
include Robert Reuschle, formerly of
Young & Rubicam, who heads up the
station relations and time buying
department, and John Kelleher, for=-
merly of Lever Bros.,, heading up
SSC & B’s space buying.

Mel Williamson resigned as ra-
dio director of Raymond R. Mor-
gan agency, Hollywood. . . . Don
Lee’s “Michael Shayne” whodun-
it goes over the full Mutual web
starting October 16. . . Fred
Thrower, ABC vice-president in
charge of sales, vacationing at
Belgrade Lakes, Me.
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Main St. Now Comes First in Air
| Reporting on Duluth Outlets

DULUTH, Minn., Oct.

5—An idea of how a community such as

Duluth, third largest city in Minnesota, can become local news conscious
has been displayed quite effectively here by KDAL, the CBS affiliate,
and WEBC, NBC outlet. Little more than a year ago, stations were carrying
the usual type of news coverage, based on wire repmts with local breaks
given little emphasis. KDAL broke the ice as war’s end made it apparent
that listeners would be more interested in news about Main Street. Diminu-
tive Bill Krueger, radio reporter at WCCO in Minneapolis, was hired away

as news editor for the Duluth station.
KDAL opened a 15-minute spot at 6
p.m., playing up local news heavily,
with wind-up of seg devoted to quick
summary of national and interna-
tional developments.

Lewis Now Second

Krueger became a man with a pur-
pose. He slanted his news to include
future significance for 'the commun-
ity. Not only did his seg handle
straight news accounts, but he of-
fered analysis and commentary. Un-
til he started, Fulton Lewis Jr. was
the 6 p.m. hot-shot here. In a few
months Krueger caught up to him,
and now the town talks about K.,
not L.

WEBC, meanwhile, carried its reg-
ular 10 p.m. news slot, but as Krue-
ger continued to grow at the rival
station, WEBC sat up and took notice.
July 1, Earl Henton, station g.m., toock
to the mike for presentation of the
local news picture, going heavy on
feature material. A local news re-
porter was hired to rove the town and
bring in the reports. Henton’s 6:45
p.m. seg doesn’t interfere with Krue-
ger.

Krueger does all his own news-
gathering, making all the important
meetings and special events in town,
and writes his own script. WEBC’s
news reporter does likewise. The two
have met on numerous stories, along
with reporters from the local news-
papers. There is definite competish
between the two radio stations on the
one hand and the newspaper on the
other, and on several occasions the
radio reporters have combined their
efforts against the paper.

Miller Steams FCC
In Legion Attack

WASHINGTON, Oct. 5.—Seen as
adding fuel to the resurgent contro-
versy between the Federal Com-
munications Commission and the Na-
tional Association of Broadcasters
over Blue Book standards is NAB
Prexy Justin Miller’s latest blast
this week before the American Le-
gion conclave in San Francisco.

Regarded as certain to evoke a re-
tort from Acting Chairman Charles
Denny, of FCC when he speaks at
the forthcoming NAB conclave, Mil-
ler’s attack on the FCC warned
against government bureau expan-
sion. He said, “Whether it be the
postmaster general who would use
the second class mail privilege as a
club to control the contents of a
newspaper or a magazine, or the
FCC which would use the technical
regulation of broadcasting channels
as a club to control the contents of
broadcasting, the evil is the same in
both cases.”

FCC officials expected the usual
charges of encroachment of freedom
of speech and press, but what has
them really riled is Miller’s coupling
of them with the people “who would
like the government to take over the
major industries.” Commission big-
wigs are known to be put out about
Miller’s warning to the Legionnaires
that they had better put up with
singing commercials and soap operas
or they’d be playing right into the
hands of the government control
crowd. Normally regarded as the
usual approach, Miller’s attack,
which used such adjectives as “in-
sidious” and ‘“vicious,” has plenty
of people miffed around the com-
mish.

RCA Sets Servicing Plan

NEW YORK, Oct. 5—RCA plan
for servicing receivers has already
been communicated to dealers and
calls for the company to provide
year’s service, free of charge, to all
buyers of RCA sets. Servicing will
include initial installation and tuning
of the receivers to stations, as well
as periodic adjustments to tune in
the set to new video outlets as they
come on the air.

Ballin Heading Coast R&R
Set-Up; Sam Pierce Upped

HOLLYWOOD, Oct. 5.—Bob Ballin
will take over Ruthrauff & Ryan’s
top Coast radio berth, vacated two
weeks ago by Nate Tuft’s resignation.
Tufts, for 12 years with percentery
and a vice-president, quit when
R&R beckoned him eastward to
become an account executive. Ballin,
also a vice-president, had served as
assistant to his predecessor. Unique
situation will now exist whereby
R&R’s Coast chief will be produc-
ing the Jack Benny airshow for
Foote, Cone & Belding. (Benny had
asked that Ballin continue megging
his show when R&R recently lost
American Tobacco account to
FC&B).

Other major change at R & R was
upping Sam Pierce as supervisor of

Ear Plugs Are Free

DETROIT, Oct. 5.—Bowling,
viewed by one branch of show
business—motion picture the-
ater owners—as a major threat
to their operation, is receiving a
friendly hand from WJR. Start-
ing tomorrow, the State’s only
50,000 watter will air a Sunday
night program, The Tenth
Frame, with Fred Wolt, a former
champion, as commentator.

Program will feature alley-
side broadcast, which will be
handled via wire recorder. Re-
mote from alleys are usually
considered impossible because of
the noise. Wolf did, however,
handle the on-the-spot broad-
casts from the bowling congress
at Buffalo last year.

Hollywood production. Pierce for-
merly produced Frank Morgan show,
recently lost to FC&B. Glenn Mid-
dleton, Dick Uhl, Dave Young and
Bill Burch remain on agency’s pro-
duction roster.

Merritt Barnum, who trekked West
to install Ballin in top berth, indi-

cated that new biz was expected in
near future which would give Holly-
wood several new production chores,
making up in part, at least, for segs
lost to other agencies during past
several months.

i

BASI@-MUTUAL

A COWLES STATION

“THE VOICE OF WASHINGTON™

Represenféd ‘nationally by
INC.

THE KATZ AGENCY,

WOL is now operating
facsimile and color te
parable power in

\(

and more heavil

tan markets as

apolis-St. Paul.

local busines

basis, testif

Ask Katz!

THE VOICE HAS CHANGED!

at 5000 watts power from o

superb new transmitter, which will also house WOL FM,

levision.

At base rates lower than those of any station of coms

any comparable market in the

United States, the new WOL signal is geared to de-

fliver a metropolitan area considerably wealthier

y populated than such metropoli-

Baltimore, Cleveland and Minne-

WOL's impressive share of national spot and

s, most of which is on a renewal

ies to the sales effectiveness of

Washington's fastest-growing station.
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Chi Edison Co. Leads Drive

By Cy Wagner

CHICAGO, Oct. 5---Utility com-
panies are out to promote television.
Some of them already have come out
in the open in their
attempts to give video
a hypo that will make
easier the job of sell-
ing it to the public.
Others are planning
promotion campaigns
in their territories,
and still others are
watching the promo-
tion efforts of companies which now
are in the fight and are deciding
whether they should get ia the act,
too. So far only Commonwealth Edi-
son of Chicago and Detroit Edison
have expressed openly their inten-
tions to hypo video, but elsewhere
in the country, many utility com~
panies are planning to hop the band-
wagon.

Intention of the utility companies
to back video is based on hard, real-
istic business thinking; on the simple
fact that video receivers use a lot
more electricity than do radio sets,
thus, for the utilities supplying the
electricity, there will be increased
revenue. Simple, but significant. The
Edison company here, of course, has
a public service reason for getting
behind the Chi video hypo plan,
which calls for a huge tele exposition
in 1947. But of no small importance
is the fact that it expects to
garner at least $500,000 a year addi-
tional revenue when—and if—there
are 100.000 video sets here. Electri-
cal engineers with various manufac-
turing companies have often pointed
out that video sets use much more
electricity than radio receivers.

Detroit, Too

One other utility company that al-
ready has expressed its intentions of
promoting video in its community is
Detroit Edison (The Billboard, Sep-
tember 7). Company’s entrance into
the Detroit video picture caused no
little trepidation on the part of Chi-
cago tele interests, who became wor-
ried that Detroit might steal the

arch on video development as a
(See JUICERS BOOST on page 14)

1,500 Are Expected at
Second TBA Confab

NEW YORK, Oct. 5.—Discussion
of problems confronting the video
broadcaster as well as the adver-
tiser and his agency, film producers,
talent reps and others will highlight
the second television conference and
exhibition of the Television Broad-
casters’ Association at the Waldorf-
Astoria Hotel in New York Thurs-
day and Friday (10 and 11). With
top executives in radio and tele-
vision participating, more than 80
papers will be delivered at the gen-
eral session and panel meetings
scheduled, Some 1,500 persons are
expected to attend. Latest video
broadcasting and receiving eauip-
ment will be exhibited by leading
manufacturers.

All of the principal sessions of the

Blllb Billboard
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U.H. F. Okay for
Video, Lodge Says

CHICAGO, Oct. 5.—Seven months
of intensive scientific exploration of
the ultra-high frequencies justifies
the conclusion that they “provide a
technically sound transmission med-
ium for a television broadcasting
service,” William B. Lodge, CBS di-
rector of general engineering, de-
clared at the National Electronics
Conference Friday (4) in reporting on
CBS color field tests. An important
outgrowth of the field tests, Lodge
said, has been the development and
use of a new concept of representing
broadcast coverage in the very-high
and ultra-high frequencies. He added
that this may have significant appli-
cation in services other than tele-
vision.

Lodge’s paper complimented the
report made at the conference by Dr.
Peter C. Goldmark, CBS director of
engineering research and develop-
ment, on the status of color television,
in which he revealed that the poten-
tial brilliance of color television pic-
tures has been increased 11 times
over that in January by use of new
color filters and an increase in the
number of frames per second.

W6XYZ To Telecast
Football and Hockey

HOLLYWOOD, Oct. 5. — Klaus
Landsberg, Paramount’s coast tele
head, last week wrapped up two
exclusive sports deals allowing his
W6XYZ to scan all local games of
pro footballers Los Angeles Dons
and all hockey games held at Pan-
Pacific Auditorium. This will give
the area its first tele taste of both
sports. First grid tilt is set for Sun-
day (27) when the Dons tangle
with the New York Yankees.

Football will be picked up from
Los Angeles Coliseum with hockey
coming from Pan-Pacific Auditorium.
All remotes will be beamed via relay
to station’s transmitter atop Mount
Wilson. First hockey scanner is
skedded for first week in November,
with outlet possessing tele rights to
all league games played by the Los
Angeles Monarchs and Hollywood
Wolves. Hockey nights here are
Wednesday, Friday and Saturday,
Landsberg expecting to cover at
least two games per week. Since
football comes on Sunday. Landsberg
anticipates boosting present sked of
around five hours weekly to between
10 to 15 hours per week by next
month.

As reported by The Billboard, (Sep-
tember 28), outlet is boosting its re-
mote sked and is now laying plans
for year-around tele coverage of
sports events. Months ago station
brought in motorecycle races from
Pomona (40 miles from here) and
two weeks ago scanned complete
nine-day Pacific Southwest tennis
matches, five hours daily.

conference will be televised over the
four-city network — WNBT and
WABD in New York; WRGB in
Schenectady, WPTZ in Philadelphia
and WTTG in Washington.

Highlighting the Thursday session
will be a salute to the United Nations
and the annual TBA awards of merit
to individuals for outstanding con-
tributions to the development of
television commercially and techni-
cally,

Video Must Plan To
Police Self Before
Govt. Does, Gerl Says

CHICAGO, Oct. 5.—Stating that
television faces the danger oi becom-
ing over-commercialized and eventu=-
ally the recipient of stringent govern-
mental regulation «similar to that
which radio is receiving, Joseph Gerl,
president of the Sonora Radio &
Television Corporation, stated in a
speech prepared for delivery before
a meeting of the Poor Richards Club
in Philadelphia Tuesday (October 1)
that the video industry ougnt to begin
laying plans now for self-control
which would prevent need for gov-
ernmental regulations. Gerl, radio
and television set manufacturer as
well as a director of the Radio Manu-
facturers’ Association and the
Television Broadcasters’ Association,
comes to this conclusion after years
spent in the video industry and after
making many trips around the coun-
try delivering speeches promoting the
medium. So far this year he has al-
ready delivered speeches in 22 major
cities.

Gerl’s proposal is that television
set manufacturers and broadcasters
should set up an industry-wide com-
mittee to draft and enforce a code of
ethics against excessive commerciali-
zation of television for he claims
“There is a danger that television
may turn out to be nothing but a
complicated mechanism operated for
the sole purpose of selling mouth
wash and deodorants.” Gerl is op=
posed to governmental regulation
and thus feels it is up to the members
of the video industry to control them-
selves with a body similar to the
Johnson office for the movies and the
Chandler commission for baseball.
He claims it is too late for industry
self-regulation of radio, but that
there is still a chance for video.

“There are dozens of commercial
sponsors today using technique,” Gerl
stated. “By and large, most of the
experimentation in television broad-
casting today is along the lines of
commercialization rather than along
the lines of public education and en-
tertainment. Because of the fact that
most of the personnel in television
today have come from radio, there
seems to be some danger that tele-
vision may degenerate into an ani-
mated radio broadcast, with all the
singing commercials and ‘spots’ not
only grating our ears but also our
eyes.”

*Phofos

Frank Sinatra, Tommy Dorsey
can't be wrong. They look
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Exhibition Tennis Matches

Powers Charm School

Reviewed Monday (30), 9:15-10:30

p-m. Style—Interview-sports contest.
Sustaining over W6XAO (Don Lee),
Hollywocd.

Don Lee’s ambitious attempt to re-
create championship tennis matches
in its indoor video studio fell flat,
primarily because camera work was
slow and scanners poorly set up for
such an event. Home viewers saw
little of the excitement or thrills that
make for good tennis simply because
lensers didn’t scan the right places at
the proper time. Over-all result was
dull and lacked the sparkle one would
expect of such a special event tele
presentation,

Seg opened rough, with cameras
picking up a gal in 1890 dress fanning
the wind with a racket. Idea was to
show tennis of old as compared with
today’s fast game. Camera then
brought in several interviews, one
with Eleanor Tennant, noted tennis
teacher, discusing some of the fine
points of the game, and another with
former national champ Gene Mako,
who demonstrated his favorite grips,
strokes, etc. For some unexplained
reason, cameramen remained com-
pletely static during 25 minutes which
interviews lasted. Lensers didn’t
dolly or tilt their cameras once during
entire session. Result was merely
yawn-provoking, and entire effect of
such demonstration was completely
Iost.

To pick up actual matches (indoor
studio was converted into regulation
size court), one camera was posted
behind the foul line on a 20-foot
platform and other lens box on a line
with the net. Because camera set-up
was faulty (platform camera too high,
floor camera too low) court was never
entirely in camera range. Viewers
were, therefore, never able to follow
thru on fast action.

Running commentary during
matches was totally ineffective be-
cause of gabber’s obvious unfamili-
arity with the game. More than once,
announcer had to stop players to gsk
current score. Lighing, which pre-
sented a difficult problem, was fairly
successful, altho 100,000 watts ex-
pended still left dark spots in play-
ing court.

Perhaps best indication of audience
reaction was the fact that viewers in
studio’s receiver room slowly filtered
out, preferring to view actual game
rather than telecast. Fundamentally,
this videocast should never have been
attempted, coming on the heels of
Paramount Television, Inc.’s nine-
day, five-hours-a-day remote tele-
cast of last week’s Pacific Southwest
Tennis Championship from Los An-
geles Tennis Club (The Billboard,
October 5). At best, Don Lee’s “ex-
hibition” match would have been
anti-climactic.

See What You Know

Reviewed Thursday (3), 9-9:30 p.m.
Style—Comedy quiz. Sustaining over
WCBW (CBS), New York.

Program was fast, easy to watch
and full of laughs. Emsee Win El-
liot, a television natural, did a good
job of keeping the show going at
its fast clip and making with corny
puns that were thrown around like
William Morris contracts. Format
is simple. Guest stars vie for points
by acting out zany gimmicks. Guests
on show included gag writer Jack
Houston, dialectician Phil Kramer,
and Aimie Seidel, billed as the
world’s fastest talker.

Funny gimmick at end had the
three contestants making their own
hats from a boxful of such odds and
ends as fruit, furs, cans, feathers
and ribbons. Altho skedded to run
a half hour, show was thrown off
by preceding seg which ran over
some eight minutes, thus giving the
Elliot show only about 20 minutes.

Reviewed Thursday (3), 8-8:30 p.m
Style—Women's variety program. Pro-
duced by American Broadcasting Com-
pany and sponsored by Chernow Adver-
tising Agency over WABD (CuMont),
New York.

As a woman’s daytime show, pro-
gram would probably make out okay,
but as a nighttime show, with men
viewers, it just won’t work. Show
is strictly for the gals. Show was
divided into three parts for each
of three Chernow clients—a make-up
clinic, clothes clinic and a session
on posture exercises. Powers, head
of the model agency, emseed the
show. Director Harvey, altho not
at his best, worked in some good
shots, and program ran smoothly
without any hitches or distractions.

In the make-up part, ladies were
tipped off on how to apply cosmetics
correctly. Exercise session had tip-
offs on how to have beautiful legs
and ankles. In the clothes clinic,
models stepped out of the covers of
Seventeen magazine. Models, inci-
dentally, looked sort of washed out
and certainly weren’t telegenic.

Purpose of Chernow Agency in
sponsoring program is to feature
three of their clients each week in
television and to allow them to par-
ticipate without the responsibility of
sponsorship.

Crime and Punishment

Reviewed Sunday (29), 9-9:30 p.m.
Style——Ballet. Sustaining over WCBW
(CBS), New York.

With Dostoevski’s Crime and Pun-
ishment adapted for the CBS terp
series, Director Paul Belanger came
up with another ballet that made
a good evening’s entertainment. Ren-
dition of Chopin’s music was tops,
the choregraphy was excellent, and
Belanger worked in some unusually
interesting camera shots.

High spot of the show was the
unusual three-dimensional set de-
signed by Jim McNaughton, which
allowed comeras to pan from one
room to another to follow the dancers.
Clever method was used to intro-
duce terpers in story at épening of
show. As each characler walked
out into the room, a superimposed
title card bearing story-name was
worked into picture.

Only bad part was occasional cut-
ting off of dancers’ feet, but con-
sidering limitations of stage (and
camera) and freedom needed by the
dancers, Belanger did a good job. At
times, dancers slipped out of cam=-
era range, but for the most part
the cameramen did a good job by
catching most of the action.

Wrestling Matches

Reviewed Thursday (3}, 9-9:30 p.m.
Style—Wrestling. Sustaining over
WEXYZ (Paramount), Hollywood.

Outlet has gotten its studio-staged
wrestling matches down pat to the
point where ringside teleview keeps
eyes and ears glued to the set. Grunt
and groan routines make good video-
fare, because there’s plenty of ac-
tion confined to a small area. Held
in studio ring, lighting conditions
are favorable, since they can easily
be controlled. Gab side of the cov-
erage has been developed to a point
where it adds rather than detracts
from visual effect. The usual sort
of sports announcers’ “He’s up, he’s
down” patter is avoided, with Mi-
chael Roy’s commentary replacing.
Roy only calls the grips, names
wrestlers and tries to sound more
like another set-side kibitzer rather
than the know-all, tell-all announcer.
It would help if wrestlers were at-
tired in black and white trunks for
easy identification. Lensing was up
to par, following grippers in okay
fashion.

Four Styles

RCA Video Sets Due Soon;

in Production

CAMDEN, N. J.,, Oct. 5—RCA is about ready to shoot the works in

flooding the television receiver market.

Without the usual advance fan=-

fare and tub thumping, RCA is getting ready to ship video receivers—

already rolling off its assembly lines here—to select market areas.
dealer franchise system is now being inaugurated, from reports.

A
RCA is

offering two table-type receivers, one console-radio-phonograph, one direct=

Staff Changes at G.E. Outlets

SCHENECTADY, N. Y., Oct. 5.—
In a move to co-ordinate the various
units whicn make up General Elec-
tric’s broadcasting and television
facilities in Schenectady, WGY, the
FM station WGFM, and the video
station, WRGB, A. O. Coggeshall,
program manager and WGY staff
member, has been named supervisor
of music for all three stations. A. G.
Zink, who has been directing the
science programs, was appointed
acting program supervisor of WGY.

W. T. Meenam has been named
supervisor of news for all three sta-
tions. Helen Rhodes has been ape
pointed supervisor of video produc-
tions, and Caleb Paine acting super-
visor of WGFM programs and acting
supervisor of WGY science programs.
Other changes include Alex G. Mac-
Donald, who was appointed super-
visor of station’s sales and promotion,
and James Connolly, supervisor of
trafficc. Arnold Wilkes was named
acting supervisor of radio continuity
and T. B. Beebe, supervisor of tele-
vision scripts.

Community Fund Show

Reviewed Monday (30), 7:30 to 8:30
p.m. Sustaining cn WBKB, Chicago.

This show had more good talent
than has ever been presented on one
video program here. But it was a
flop because the top talent was mis-
handled, because production plan-
ning was lacking, direction hit and
miss, and lighting and camera direc-
tion poor.

Show was intended to be an am-
bitious promotional plan to sell the
value of the Community Fund via
video. In addition to such talent as
Gracie Fields, Phil Regan, Arthur
Lee Simpkins, Tim Herbert and
Bloomer Girl’'s Peggy Campbell, the
program also had Barnett Hodes, Chi
corporation counsel; the heads of the
Community Fund here; John Bala-
ban, B&K' chief, and various WBKB
sponsors who helped promote the
show. Over 300 members of the
press and civic and commercial lead=-
ers were present at WBKB as part of
the promotion behind the show, and
a large-screen video receiver was set
up in the window of the Fair’s de-
partment store on State Street to
show the program to passing crowds.
Most of these must have received
a poor impression of television as a
result of this program.

The various talent on the program
did top-notch work—the best that
could be expected under such adverse
production conditions. Example of
lack of planning was the way in
which Miss Fields had to push emsee
Harry Elders off the set before she
could go into her routine. Other bad
production examples were misses of
cues a couple of times by the emsee,
telecasting of out-of-date film in-
tended to depict Community Fund
activities, and boring, long interviews
in which pleas for the fund were
made.

The program would have been
much more effective if it had been
one-half its aired length. The high-
grade talent should have been al-
lowed to do its stuff to capture and
retain an audience. The Fund ap-
peals should have been short, but
gripping with human interest. That
would have been enough.

view receiver, one projection-type
receiver and one more to be an=-
nounced. Price schedule is not
available.

Company is establishing what ap-
pears to be a highly rigid set of
standards to which dealers must con=-
form before they earn the valuable
franchise—valuable if for no other
reason than that it appears RCA will
be the first manufacturer to hit the
market with any quantity distribu=
tion. Thus, previously enfranchised
radio and platter RCA outlets may
not be booked by RCA as tele
dealers.

Dealer qualifications set up by
the manufacturing company ine
clude: (1) Demonstrated merchane
dising ability; (2) store facilities
which will enable private demon-
strations of video receivers so that
other store activities will not inter=
fere; (3) facilities for demonstrating
a minimum of five machines; (4)
facilities for a suitable antenna sys-
tem to enable this simultaneous
demonstration of five sets, with the
antenna system to be such so that
prospective sales aren’t snafued by
flicker or fade. .

RCA is also demanding ‘“aggres=
sive” and “extensive” sales promo-
tion and publicity guarantees as well
as a guarantee as to the minimum
number of sets each dealer will sell
during a given time. Company also
wants assurances that each dealer
will purchase a set for his own home.

FCC Gives St. Lou U
Okay on Color Video

WASHINGTON, Oct. 5.—Federal
Communications Commission bigwigs
are indicattng that processing and
granting of video bids will go on une
slackened despite preparations to give
upstairs color video a new epochal
airing. Even as FCC insiders made
this disclosure to The Billboard, the
Commission issued grants for two
commercial video stations this week,
the first such grants in more than 10
days. At the same time, color video
cohorts felt encouraged by the FCC’s
grant this week for an experimental
video station in the color band to St.
Louis University.

St. Louis U. estimates that it will
have to spend $168,000 for equipment,
with the first year running around 50
grand, Service is to include a variety
of programs ranging from religious
and educational segs to news and
music appreciation shows.

Commish is reportedly withholding
its formal posting of a hearing date
on CBS’s petition for ultra-high color
video standards because of difficulty
in determining when there will be
three solid days open for commish to
get together on the issue, 1t is viewed
as certain that the hearing will last
at least that long, with major webs
and some of the other jumbos in both
black-white and color determined to
have their say. The engineers’ battle
on the issue is expected to be tumul-
tuous and FCC is taking caution in
readying its announcement.

Black-white segment of the in-
dustry is getting consolation from
FCC’s policy of pushing along grants
to monochrome. Latest grants this
week went to William Penn Broad-
casting Company (Philadelphia) and
Minnesota Broadcasting Corporation
(Minneapolis). The latest grants
bring total of outlets to 33, with Tele=
vision applications set at 78 and six
licensed stations already in ope€ration.
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E.T.’s United
Against AFRA

(Continued from page 5)

sented, but AFRA has indicated—and
wax men expect—that the union will
ask for a 30-35 per cent boost, plus
a percentage deal for talent based
upon the number of stations using
the transcriptions.

Junior Membership Plan

Assemblage of transcription pro-
ducers, in addition to planning
strategy to cope with AFRA demands,
also started planning a few demands
of its own ‘“for the good of the indus-
try,” as one wax exec stated. One of
the most interesting of these is the
proposal that AFRA created a “junior
membership’’ plan, whereby younger
actors, or those without much experi-
ence, would work for a smaller scale
than senior members. According to
one exec who was present at the
meeting, this is the only way new
talent would stand a chance of break-
ing into the business. If top scale is
mandatory for all performers, he
pointed out, then producers will
naturally continue to take the best
talent available.

Other points discussed were the
possibility of revising the AFRA
regulation calling for double payment
on closed-end transcriptions at the
end of a six-month period, and pos=-
sible revision of the regulation stating
that an actor could not do more than
two voices on an e.t. without extra
pay. In connection with this, the
meeting considered the possibility of
not considering unidentified voices as
parts or roles.

6-Month Rule Considered

Regarding the six-month rule, men
at the meeting considered the possi-
bility of attacking this on the basis
of it being an alleged violation of the
Lea Bill, the constitutionality of
which is currently being tested in
Chicago. American Federation of
Musicians, incidentally, when checked
this week, stated it expected hearings
on the Petrillo case to be'called for
the middle of this month.

An exec who attended the e.t. con-
fab stated no plan of action was
discussed in connection with other
problems affecting the transcription
men — almost all talk centering
around AFRA. But he indicated that
in the event a trade org is set up, one
of the top items for consideration
would be the matter of the alleged
“double” music payment for copy-
right clearance. He referred to exist-
ing practice whereby ASCAP music
on a platter necessitated not only an
ASCAP license fee paid by the sta-
tion, but an additional production
cost fee paid to the Music Publishers’
Protective Association or individual
publishers for mechanical use of the
tune. Claim of transcription com-
panies is that one fee should suffice.

NEW YORK, Oct. 5—Board of the
American Federation of Musicians
will meet with representatives of
transcription companies in Chicago,
October 14, to confab on a hike in the
wax wage scales.

Fems Want Dropped
WMCA Sustainer

NEW YORK, Oct. 5.—Recent drop-
ping of the Susan B. Anthony-Eunice
Kill program, This Woman’s World,
by WMCA has participated squawk
by women'’s groups, 10 of which this
week appealed to all New York out-
lets “not to hit below the intellectual
belt.” Women’s organizations, claim-
ing that “public interest, convenience
and necessity must be served by the
appearance of the two-women show
on a radio station,” made a plea for

. continuance of the seg. In a wire to
stations, it was stated: “We under-
stand costs are negligible relative to

THE BILLBOARD-I0OPER
URBAN CIRCULATION INDEX

(Continued from page 9)

Hooper- Net

Program Agency Sponsor Product Urban
ating Llisteners*
Breakfast In Holly-
wood (Kellogg) 6.7 ABD K&E Keltogg Pep 943,277
Lorenzo Jones 5.1 NBC DFS Sterling Drug v_arlous 941,080
Blg Sister 5.3 CBS Compton P. & G. Ivory 900.38—1-
Road of Life (CBS) 4.9 CBS Compton P, & Q. Duz 868,295
Our Gal, Sunday 5.1 CBS DFS Whitehall Kolynos 858,922
Young Widder Brown 5.1 NBGC DFS§ Sterling Various 858,922

Programs With Top Male Daytime Urban Circulation

@rand Central Statlon 6.7 CBS McC-E Pllisbury Flour 461,167
Ma Perkins 5.3 CBS DFS P. & G. Oxydol 248,377
Breakfast Club

(9:15) 41 ABC JWT Swift Vartous 280,176
Breakfast Club 41 ABO HB Daumlg Perfume 234172
Home Edition 3.8 ABC K&E Kellogg Cereal 233,732
Lorenzo Jones 5.1 NBC DFS Sterling Drug Varlous 231,536
Front Page Farreil 4.5 NBC DFS Amerlcan Home

Products Varlous 230,687

Breakfast in

Hollywood 5.0 ABC Compton P. & Q. Ivory 228,996
Pepper Young’s

Family 6.7 cBs P&R P. & Q. Camay Soap 225,876
Stella Dallas 5.7 NBC DFS Sterling Drug Varlous 225,385
Queen for a Day 3.2 MBS Wade P. & G. Duz 224.93_5‘
Road of Life 4.9 CBS Compton P. & Q. Duz 222,458

¥

Fred Waring 3.6 NBC B&B Florlda Citrus Julce 216,158
Romance of Helen American Home

Trent 5.3 ¢CBS DFS Products Varlous 209,568
Broakfast In

Hollywood 6.7 ABC K&E Kellogg Pep 208,890
Q. E. House Party 41 CBS Y&R General Electric Varlous 204,150
Breakfast Club

(8:30) 4.3 ABC JWT Swift Varlous 201,514
Breakfast Club 3.8 ABC Hutchins  Philco Refrigerators 200,342

Programs With Top Juve Daytime Urban Circulation

@rand Central Statlon 6.7 CBS McC-E Pllisbury Flour 598,536
Breakfast Club g
(9:15) 41 ABC JWT Swift Varlous 324,238
Breakfast Club 3.8 ABC Hutchins  Philco Refrigerators 289,383
Front Page Farrell 4.5 NBC DF$ American Home
Products Varlous 283,378
Young Dr. Malone 5.4 CBS Compton-
DFS P. & G. Crisco-Dreft 268,880
Right to Happinee 8.3 NBC Compton P. & G, Ivory 267,562
Breakfast Club 4.1 ABC HB Daumit Perfuma 258,189
Buperman 21 MBS K&E Kellogg Pep 236,808
Lorenzo Jones 5.1 NBC DFS Sterling Drug Varlous - 231,536
Breakfast Club
(9:30) 4.3 ABC JWT Swift Varlous 226,708
Blg Slster 5.3 C€BS Compton P. & G. fvory 225,092
Backstage Wife 6.2 NBC DFS Sterling Drug Varlous 217,918
Pepper Young's
Famlly 6.7 NBC P&R P. & G. Varlous 215,866
Just Plaln Bl 4.3 NBC DFS Whitehall Anacin 214,108
Fred Waring 3.6 NBC . B&B Florlda Cltrus Julce 210,888
When a Girl Marries 5.6 NBC B&B General Foods Calumet-
Baker's 205,028
Second Mrs. Burton 8.8 €8S Y&R-B&B General Foods Varlous 200,342

* Excludes Eastern Time Zone clties.

#xs geptember 15th Report Hooperating.

#® |ncludes second broadcast on Pacific Coast.

Blackett. JWT—J. Walter Thompson,

& Brorby. P&R—Pedlar & Ryan,

KEY TO AGENCY ABBREVIATIONS

B&B—Benton & Bowles, BBD&O—Batten, Barton, Durstine & Osborn. DC&S—Doherty
Clifford & Shenfield. DFS—DancerFitzgerald-Sample. FC&B—Foote, Cone & Belding. HB—HIH
o MAA Mokes & Albright

ftchell. McC-E~—McCann-Erickson. M&A McKee right.

Lonnen & Mite R&R—Ruthrauff &
& Cleary. S&M-—Sherman & Marquette. Y&R—Young & Rublcam.

Eckhardt. KR-—Knox Reeves, L&WM—
NL&B—Needham, Louls

Ryan. RWC—Roche, Wilillams

and infringements will be prosecuted.

The Blilboard-Hooper Urban Circulation Index Is protected by the copyright of The Blilboard

audience impact and news and idea
value of this program.”

Seg, a quarter-hour, five~a-week
show which has been airing over
WMCA for eight months, was first
put on the air as a commercial propo-
sition for a run of 13 weeks, but
failed to attract any sponsors, accord-
ing to station exec. It was renewed
for a second and third week cycle,
according to WMCA, but was finally
dropped as “economically unfeasible”

when it couldn’t land a bankroller.

Telegram appealing to stations to
pick up the program was signed by
Florence Eldridge, chairman, women'’s
division, Indenpendent Citizens Com-
mittee of the Arts, Sciences and Pro-
fessions; Mrs. John Hammond, chair-
man, women’s division of the National
Citizens Political Action Committee,
and Mrs. Sidney Hillman, Mrs. Edgar
Snow and Mrs. Maxwell Anderson,
among others.

Juicers Boost

Vid in Yen for $

(Continued from page 12)

result of the utility’s backing if Chi
didn’t go ahead top speed with its
own development plan.

Another utility company with a
reported video yen is Union Electric
of St. Louis. Unijon is now working
out plans to promote video in St. Loo
in co-operation with KSD, St. Louis
Post-Dispatch station,” which is get-
ting ready for television operation
as soon as transmitter equipment
becomes available. Still another
electrical utility planning video pro-
motion is Consolidated Edison of New
York. Its plans are still in the hushe
hush stage, but representatives of the
company have been making inquiries
about tele promotion here and else-
where,

’

Another indication of the interest
being shown by utilities is the
fact Ardien Rodner, who represented
Commonwealth Edison here in the
Chi video development plan, was in-
vited to address the International
Convention of Electrical Leagues,
held in New York this week (3).
This group’s membership includes
representatives from just about every
top electrical utility in the country,
and Rodner was specifically asked to
give a complete account of the video
promotion plan here, and the part
his company has had in it.

Chicago’s Example

The Edison Company here has
shown the way for other utility come
panies desiring to back video. It has
presented over 1,000 programs on
WBKB, local video station, and has
pledged financial support to the Chi
plan. Recently it became the first
sponsor to sign a commercial cone
tract calling for payments of the
station’s new card rates. It plans
other programs on WBKB and one on
every video station that starts come
mercial operation here. Edison, like
many other utility companies, is
merely repeating past performance—
helping to promote air-pix. It helped
promote radio here in its infancy and
back in the 1920s and '30s owned
KYW and WENR, local outlets, Util-
ity companies in other cities also
owned radio stations.

Even tho the trade here and else-
where knows that the utilities are
promoting video for dollars, they are
anxious for their backing. Recently,
for instance, when the broadcasters
formed a committee to help formu=
late plans for the over-all Chi video
promotion plan, a vote of apprecia~
tion for the work done to date by Edi=
son and the electrical association was
given by the broadcasters.

Sarnoff Outlines 2
Int’l Radio Systems

PRINCETON, N. J., Oct. 5.—Pat-
tern for the creation of two inter-
national broadcasting systems to pro-
mote international understanding
were outlined by David Sarnoff,
president of Radio Corporation of
America, at the Princeton Bicenten-
nial Conference on Engineering and
Human Affairs Thursday (3). One
web, tabbed Voice of America, would
operate at a cost of $20,000,000 an-
nually thru authorization of Con-
gress and with the co-operation of
the American broadcasting industry,
according to Sarnoff’s plan. Second
web, Voice of UN, would be under
jurisdiction of United Nations.

Sarnoff's plan for an American
international radio system, made
known to the Secretary of State dur-
ing the war, is based on the belief
that whereas only the federal gov=-
ernment can make known the na-
tion’s foreign policy, private initia=
tive is needed to effectively put the
message across to foreign peoples.
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Disk Dealers
Kick Around
Those Aches

57 at First NAMM Clinic

CHICAGO, Oct. 5—Difficulties con-
fronting the record retailer were
widely discussed here this week when
57 dealer reps from23 States gathered
in the first independent record mer-
chandising institute, sponsored by
the National Association of Music
Merchants. Execs of NAMM, en-
couraged by the serious attitude of
the delegate-students have decided
to make this week’s conclave the first
of a number of regional platter clinics
to be held in connection with NAMM
sectional conferences, slated for the
near future.

The clinic really had the retailers
letting their hair down, especially
when reps of the major firms spoke
to the group. Major disk chiefs here
had a hard time answering questions
of delegates, such as ‘“When are we
going to be able to stop buying B-
quality sides we don’t need in order
to get our ration of top-selling disks?”
and “What would be the rebate deal
on children’s-: records, if and when
the record companies start to replace
their easily breakable kidisks with
the projected vinylite sides?”

The institute, under the direction
of Louise Gale, record consultant,
held clinics from 9 to 12 noon, and
from 2:15 to about 5 pm. After
noons usgally were spent in making
field trips to recording and tran-
scription studios and recording
plants. Subjects discussed were: In-
ventory control and merchandising,
showmanship in selling, purchasing
methods, merchandising presentation,
developing sales technique, the critics’
comment and how they may be uti-
lized in hypoing record sales, build-
ing record libraries, catering to hot
jazz collectors, servicing the customer
thru order files and mailing lists,
selling record accessories, promotion
and advertising, and selecting and
training personnel.

Tho the first schonl lasted five days,
present plans are to shear two days
off, making it a three-day clinic.
First institute fees weve $35 for
NAMM members and $50 for non-
members. Comments and criticisms
voiced by this representative national
group of retailers will be summed up
in a paper which NAMM is planning
to circulate among record makers, in
the hope that many of the problems
brought up during the first clinic
may be remedied by manufacturers.

Broekman Writer

Deal Set By BYC

NEW YORK, Oct. 5.—Composer-
conductor David Broekman has been
signed by Bregman, Vocco & Conn,
Inc., to write original compositions
to be published by BVC in series to
be called The Music of David Broek-
man.

New Broekman tunes set for pub-
lishing by BVC include Beautiful
Blue Hudson, Samba of the Orchids,
Etude for Violins and Love, Dialogue
for Love, Chant of the Amazon and
intermezzo for a Day in May.

Savoy Diskery Incorporates

NEW YORK, Oct. 5—Savoy Rec-
ords now incorporated with Herman
Lubinsky heading diskery as prexy-
treasurer. William A. Schilling
named vice-prexy and Charles Manz,
secretary. Sonny Stitt and Fats Na-
varro signed to exclusive recording
contracts.

Communications to 1564 Broadway, New York 19, N. Y.

Fruity Chiquita

NEW YORK, Oct. 5.—Lis~
teners whose patience may have
worn thin with the constant
bombardment of Chiquita Ba-
nana on the air had better get
set for a new attack on the Chi-
quita when National .Apple
Week gets under way. Bob Fore-
man has composed a new ver-
sion of the tune called Chriquita
Apple for BBDO for Apple Blos-
som Time. Apple will hit the
same markets as Banana for
United Fruit.

Barnet, Kenton

First Yank Orks
To Play Hawaii

HOLLYWOOD, Oct. 5. — Local
MCA and GAC offices landed the
first trans-ocean, one-nighter band
bookings ever set in a deal just
closed with Mrs. Hope McKenzie,
dance promoter from Honoluly,
Hawaii. Mrs. McKenzie brought
Charlie Barnet’s ork for debut of
name bands in Honolulu October 31,
November 1 and 2, with Stan Kenton
set for March 6-7-8 dates. Cab
Calloway and Count Basie are other
bands which Mrs. McKenzie angled
for during her short stay here from
Honolulu last week.

All band bookings starting with
Barnet, which Eames Bishop, of
MCA, handled, call for a contract
which includes not only dough for
ork’s three-day performance, but also
airline transportation of over $400 per
man round trip. Actually Honolulu
trans-ocean one-nighter sked keeps
band occupied a total of five days,
three playing Honolulu Civic Audi-
torium, and two days traveling time.
GAC’s Dick Webster negotiated the
Stan Kenton date.

Mrs. McKenzie, who left the States
about a year ago after varied as-
sociations in the music biz, feels cer-
tain that name band bookings in
Hononlulu will be successful even tho
this is her first venture. According
to Mrs. McKenzie, youngsters in the
Hawaiian Islands are extremely fa-
miliar with Yank bands and in par-
ticular hot outfits via recordings altho
none have ever appeared there. Ad-
mission price will be pegged at $2.50
per person. If dates are successful
she hopes to bring in U. S. crews
about every two months.
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Build Territorial Bands and
Special Events, Geer Tells
Newly Formed Coast Assn.

About 20 Key Terpery Ops Organize Western Association

"“HOLLYWOOD, Oct. 5.—Organizing
of Western States ballroom opera-
tors began to take firm hold with
actual formation of the Western As-
sociation of Ballroom Operators at a
meeting held October 3 in Los An-
geles and attended by terpery peo-
ple from as far as Boise, Idaho. Dur-
ing the all-day session, Al Bamford,
Oakland, 'Calif., dance promoter, was
elected WABO prexy, and Marty
Landau, Long Beach op, secretary-
treasurer, with an advisory commit-
tee consisting of Walter Stutz, Bar-
ney McDevitt, Kermit Bierkamp and
J. M. Holland. All are temporary
officers until a fuller membership- is
reached, when term of office, etc,
will be decided upon.

Poor Turnout

Turnout of ballroom men at the
meeting was termed disappointing,
with around 20 showing, altho replies
from many others indicated positive
interest in formation of an org simi-
lar to the strong Midwestern Ball-
room Operators’ Association. Name
of org was switched from Pacific
Coast Ballroom Operators’ Associa=
tion to Western Association of Ball-
room Operators in order to include
a greater territory of activity.

Majority of time consumed during
initial meet was turned over to Larry
Geer, secretary of the Middlewest
ballroom org, who came here specifi~
cally to help ease organizational
problems of the local group. Geer
gave detailed reports of his group’s
extensive legal fizht in the Form B
matter of withholding taxes (whether
ballroom owner or band leader is re-
sponsible for withholding payments
to the government) and battle to
hold ASCAP song royalty payments
in line. He offered WABO copies
of any and all correspondence and
reports accumulated since the start of
MBOA in 1938 and also services of
their legal reps. Problems concern-
ing the Internal Revenue Depart-
ment’s varied localized rulings of
designating ballrooms and cabarets
and subsequent smaller or larger ad-
mission tax was taken up.

Territorial Names Bigger Profit

Geer expressed surprise at the
abundance of high-salaried name

sos” attitude.

Editorial

The Intelligent A pproach

Just about the time (Tuesday at 2:30 p.m.) many readers are
picking up this copy of The Billboard from the newsstands, the gen=-
eral membership meeting of the Music Publishers’ Protective Asso=-
ciation (and non-member Herman Starr, of the Music Publishers’
Holding Company) will be getting under way at the Hotel Astor in
New York. As reported in last week’s issue, the purpose of the
meeting will be to discuss and formulate plans for negotiating the
proposed uniform popular songwriters’ contract.

As the time for the meeting approached, a noticeable amount of
belligerence toward the proposals and the writers was being displayed
by a few of the more vociferous MPPA members due to attend the -
meeting. It just takes a few, who are willing and able to get up and
whip the general attendance into a frenzy, to set a keynote for the
coming negotiations that bodes no good for either side.

We hold no brief for the writers against the publishers or vice
versa. We don’t expect the publishers to sit still for anything un-
reasonable or unfair they believe the writers are trying to put over
on them. But any natural negotiating hurdles found in the feeling of
publishers concerning the proposals themselves can be overcome
much more readily by calm, intelligent discussion (both at the general
membership meeting and the forthcoming negotiations) than by a
“they-can’t-do-this-to-us-let’s—go-out-and-show-those-dirty-so-and-

bands playing Los Angeles danceries
all at one time (Woody Herman,
Avodon; Tommy Dorsey, Casino Gar-
dens; Tex Beneke, Palladium; Benny
Goodman,  Meadowbrook; Lionel
Hampton, Trianon, etc.) and won-
dered if localities weren’t making
competition too tough for themselves.
He stressed full co-operation of ball-
room ops and their building of terri-
torial name bands by booking of such
crews on a regular basis with lower
nut, thus affording a spot a greater
chance of profit, as is done in the
Middlewest. Music and the names in
the biz are the basis of our business,
said Geer, but special events like old
time dances, family night, etc., can
also help guarantee a spot steady and
profitable returns.

He suggested that a Coast org like
WABO exchange ideas on ballroom
management, write congressmen
about bills affecting biz, etc. BMI’s
newly installed requests for ball-
rooms to pay license for music was
also gone over lightly.

Hope for National Org

The WABO’s next move will be to
make a drive for additional mem-
bers. An initial fee of $25 for mem=
bership was decided upon. Landau
has turned over his offices in the
Trans-American Building to WABO.
Eventually, a national org of ball-
room ops is hoped for, but meamn-
while, the only two sectional groups
really in action so far, WABO and
MBOA, will operate individually,
altho assisting each other in what-
ever way possible.

All ballroom heads at the October
3 session paid the fee and are reg=-
istered WABO members. They ine-
clude localites Kermit Bierkamp,
Gardens; Barney McDevitt, Avadon;
Glenn Hepler. Aragon; Stanley Dye,
Foreman Phillips County barn
dances; F. A. Scott, Trianon; Harry
Schooler, Santa Monica Ballroom,
and Al Bamford, Northern Califor-

nia. Promoter; K. W. Westling,
Palomar, Stockton, Calif.; W. E,
Schonover, Miramar, Boise, Idaho;

DeWitt Nilson, Mirabel Park, Rus-
sian River, Calif.; J. M. Holland,
Pocatello, Idaho Falls and Rigby,
Idaho; Marty Landau, Long Beach
Aud; Warner Austin and Tom
Havnes, Mission Beach and Trianon
Ballrooms, San Diego; Fine Johnson,
La Cananda, Bakersfield, Calif.; Anna
McConnell, Rendezvoux, Balboa,
Calif.; Theodore Herzog, Cinderella,
Long Beach, Calif., and Walter Sutz,
Pacific Square, San Diego.

NAMM for Music Store Study

CHICAGO, Oct. 5.—National As-
sociation of Music Merchants, Ine,
thru its executive committee, is set-
ting up a long-range program for
the collection and dissemination of
information about cost of music store
operation. Org is moving to get co-
operation of Harvard School of Busi-
ness Administration. Program will
have to be in operation several years
before effective data will be available
to members. NAMM board of direc-
tors have slated a Los Angeles meet-
ing January 21 and 22.

Abe Olman to Coast

NEW YORK, Oct. 5—Robbins~
Feist-Miller General Manager Abe:
Olman is on his way to California
to help set up the big three’s song
schedule for 1947.
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Nat’l Offices
To ‘Solomon’

Philly Mess

AFM-AGVA Fights Continue

PHILADELPHIA, Oct. 5.—Local
theatrical union chiefs will press the
national offices for a policy ruling
that should settle the jurisdictional
problem of musicians doubling as
singers, and in most cases, taking
a regular spot in a nitery floorshow.
Bad feeling among the AFM and
AGVA unions has been brewing here
for many weeks, resulting earlier
in AGVA pulling a show at the
Coronet, when vocal trio with Jimmy
Lunceford’s band was used in the
spot’s floor show.

Situation came to a head this week
when both unions threatened to pull
out their respective members over
the case of Dee Lloyd McKay, whose
piano-vocals are featured in the floor
show at Kaliner’s Little Rathskeller,
mid-town nitery. Dick Jones, local
AGVA chief, threatened to pull the
floor show unless Miss McKay, an
AFM member, took out an AGVA
card. Both Frank P. Liuzzi and Doc
Hyder, respectively prexies of the
white and Negro AFM locals, warned
that if Miss McKay was yanked out
of the show, the house bahd would
be pulled out.

Max Kaliner, nitery op, caught in
the middle between the two unions,
made temporary settlement by put-
ting up money in escrow covering
Miss McKay’s membership in AGVA
until October 12. The three local
union heads agreed to press the na-

BING!

BANG!
WATCH FOR

“THE CROSBY STORY"”

IN A FORTHCOMING ISSUE

BINGO!

Corn Palace Hits 65G High
Despite Ork to Act Switch

CHICAGO, Oct. 5.—Switching from
emphasis on name bands to better-
known name acts boosted this year’s
gross of the annual Corn Palace
Show, Mitchell, S. D., another $5,000
above the previous all-time record
when execs of the affair rang up
$65,000 for the six-day affair last
week. The show, which ran from
September 23 to 28, featured Bert
Wheeler, the Dinning Sisters, Borrah
Minevitch’s Harmonica Rascals and
the Millards, the Sensationalists and
Manuel Viera with Ray McKinley’s
band for music. McKinley group isn’t
a familiar name in this area. Show
ran 12 performances to rack up the
healthy figure.

tional offices for a policy ruling by
that date to settle the jurisdictional
battle that keeps putting the nitery
ops in the middle. Locally, both
unions claim jurisdiction over the
singing musicians. AFM holds the
boys and gals are essentially musi-
cians. AGVA points out that in
doubling in the floorshow, they re-
place a regular act. Miss McKay is a
regular act rather than a doubler
and in her case, AGVA claims her
piano accomps are only secondary
and gal is essentially a singer and
belongs to their jurisdictional scope.

ARA “Talent”

OutcomeToHave
Auction Effects

HOLLYWOOD, Oct. 5.—Bids for
ARA Record Company assets, follow-
ing announced »eceivership of firm
(The Billboard, September 28), are
expected to be in order in a week or
so following audit being made this
week of materials, etc.,, on hand.
Meanwhile, with firm’s ace seller,
Hoagy Carmichael, already in Decca’s
camp, Phil Harris, who shared top
ARA sales with Carmichael, is re-

ported edging for new diskery as-
sociation.

It is known that among prime
reasons for attempted acquiring of
ARA hy music publisher Ralph Peer,
Universal International pic exec John
Beck, in association with Charles
Washburn, as well as other reported
buyers, was record salability of ar-
tists like Harris. Exit by Harris
among other remaining names like
Ginny Simms, Smiley Burnette, Art
Tatum, etc., might mean final blow
to bulk purchase of ARA and con-
tinuance of label. However, ac-
cording to some interpretations, ar-
tist contracts are a part of plattery
assets and therefore legal obligation.

Oxley-Universal

Attractions Swap

HOLLYWOOD, Oct. 5.—Harold
Oxley, who closed his Eastern book-
ing division several months ago,
altho retaining his Hollywood set-up,
has just made a tie-up with Universal
Attractions office in New York. Ef-
fective November 1, Universal will
represent Oxley artists in the East
and subsequently Oxley will book
Universal Attractions in the West.

Oxley just signed blues singer
‘Wynonie Harris to an Aladdin Rec=
ord contract for 16 sides during the
coming year.

Madriguera Turns ‘Booker’

DETROIT, Oct. 5—Enric Madri-
guera, sitting out a four-week en=-
gagement at the shuttered Latin
Quarter here, is turning booker in
his “spare time,” with two one=
nighters set by him for the band.
First event was slated for last night
at Toledo, followed by one tonight
at Convention Hall here. Both events
were set in spots without liquor
licenses, and angled for the younger
and non-drinking crowd in contrast
to the older crowd at the typical night
spots that Madriguera usually plays.

Toue Products Distrib Set-Up

NEW YORK, Oct. 5.—Tone Proe
ducts Corporation of America, dis-
trib set-up for Merry-Go-Sound kid-
die disks, consists of 20 distributors
in 16 States with nationwide hand-
ling planned by January. Education-
al Equipment Company of N. Y. has
been named national educational dis-
tributor exclusively for schools and
nurseries.

ANDRE

Personal Management — LOU LEVY
RKO Building * Radio City * New York

Booked by — HARRY A. ROMM

38 E. 57th Street * New York
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Victor Issues 18 Shaw Sides
And Cuts Plenty Ellingtons as
Musicraft’s Hilton Ho - Hums

Indie Prexy Feels RCA Releases Will Help Own Sale

NEW YORK, Oct. 5.—In a move which Eli Oberstein explained as the
fulfillment of a contractual obligation, RCA=Victor is releasing 18 Artie
Shaw sides all at one time. Tho some trade observers felt that this flooding
of the Shaw disk market was intended as a slug at Musicraft, which firm
now hold’s Shaw’s waxing pact, Oberstein explained that Shaw wound up
his Victor contract by granting RCA the right to release all sides it wished
from the unreleased platters which the leader cut before moving to the
independent diskery. Musicraft Prexy Peter Hilton, is undisturbed by the

news of the Victor mass release.
He believes that in the long run
these releases should help :ath Shaw
and Musicraft more than hinder them.
Hilton didn’t believe that the nine
records would hurt sales of Shaw
pop sides cut for Musicraft, tho he
felt that Shaw instrumentals might
be affected. Hilton added that Shaw’s
recent radio and in-person inactivity
haven’t helped the clarinetist, and he
felt that the Victor sides could help
to revive the old Shaw reputation.

Plenty Victor Dukes Due

Another ex-Victor artist now with
Musicraft, Duke Ellington, will be
leaving behind a flock of unreleased
masters when the change becomes
effective November 1. ‘There are 16
unreleased Ellington sides in Victor’s
vaults which were cut after the end
of the recording ban in 1944 thru
to October, 1945. 1In addition, Ober-
stein cut 13 Ellington sides on his
recent trip to the Coast. The Victor
rep head told The Billboard that El-

lington still has to cut several Victor
sides in order to fulfill his present
contract. Oberstein said that the
contract did not specify release ar-
rangements for the Ellington sides,
and that it wolud be entirely up to
Victor as to when his RCA disks hit
the stalls.

Meanwhile, Musicraft has arranged
for Ellington’s first date for the indie
firm tc be held in early November.
Some trade sources have suggested
that a good many of the unreleased
Victor Ellington sides will not be
released in the United States, but
would probably be sent to the
Gramophone Company in England,
which turns out the His Master’s
Voice label, for pressing and dis-
tribution in England and on the Con-
t{inent, where Ellington has enormous
followings.

Musicraft, in the meantime, is busy
moving its processing departments to
the Coast in order to break out of
the bottleneck in productibn which
firm has run into in the East. Prexy
Hilton added that wherever it can
be arranged, Musicraft dates will be
waxed in the West for reasons of
general expediency and superior re-
cording studios.

Victor, incidentally, just recently
released an album of standards by
Dinah Shore, now under contract to
Columbia.

Bongo and Borsht

DETROIT, Oct. 5. — Latest
bidder for fame among novelty
numbers is a Yiddish rumba.
cut this week by Sammy Man-
dell and his orchestra for Vogue
Recordings, Darf Men Gain in
College? Song, conceived as a
satire, is translated “Must You
Go to College?” and uses Eng-
lish lyrics to a Yiddish melody,
with a rumba tempo. Concoc-
tion was assembled by song-
writers, Marian Xay and Helene
Roth, with Mandell doing the
vocals dn the records.

Shaw’s (Artie, Not G. B.)
“Hamelin” Kidisk Album

HOLLYWOOD, Oct. 5.—Musicraft
Records is skedding for release short-
ly a children’s album featuring an
adaptation of Robert Browning’s
Pied Piper of Hamelin by Maestro
Artie Shaw. Adaptation was aired
on CBS’ Columbia Workshop last
summer and Musicraft prexy, Peter
Hilton, immediately arranged to have
Shaw also do feature for label.

Radio talent participating in album
in addition to Shaw include Harry
Von Zell, Arthur Q. Bryan, Ed Max,
with RKO granting permission to
Irving Reis to direct the session.

MITROPOULOS & UNION

(Continued from page 3)
similar guilds in other cities operated
on the same basis.

William Donnelly, biz agent for the
stagehands, said he didn’t care what
other cities were doing. Altho open=
ing night went off withecut further
incident, Thursday night's perform-
ance was delayed and the guild was
forced to hire two grips because For-
rest A. Brothe, member of the mu-
sicians’ union and a principal in the
play June Moon, was ordered by
George Murk, local prexy, not to
cross the picket line. Ballard said
Brothe had been given an okay by
the AFM local several months ago
to appear in Guild plays, but that
permit was revoked after the union
dispute arose. Mayor Huberi Hum-
phrey prevailed upon the Guild to
hire two union grips for Thursday
night’s performance only and permit
show to go on.

LEGION CONFAB TAME

(Continued from page 3)
had scared away their regular stay-
ups. On one could blame it on the
weather, which was ideal.

Ops can console themselves, how-
ever. None had put any heavy sugar
into hypoing their shows. Many re-
verted to their regular one-night
closing, even after prepping for a
straight week’s run. Originally it
was expected that the influx would
fill the hot spots, but in no time the
ops saw no added dough. In short,
the return was highly dissappointing.

Venders of pennants and flags com-
plained that “business was rotten.”
“No vacancy” signs at many hotels
were not strictly accurate. Large
and small hotels were caught with
scores of empty rooms as Legion-
naires for whom they were reserved
failed to show. These were quickly
snapped up by visitors who had
come here to see the show. All in
all, the Legion didn’t exactly over-
run the town. As an example, 15,000
beds had been set aside on Treasure
Island, and as of Wednesday, only
a couple of hundred were being used.

®

(ONCERTY”

145 backed by

“6RIEG CONGERTO

Like “Polonaise” and
‘'Polonaise Boogie"’
(#123) this brand new
Hadda Brooks release will
please both those who like
“boogie" and those who
prefer straight piano
artistry. e

#142 backed by

Destined to be as
successful as '‘So
Long," this latest
by the Three Blaz-
ers is on Modern
Music Record
#142.

Guitars, bass, and xylophone plus
lively novelty vocals on the frisqué
side. Modern Music #137.
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MODERN MUSIC DISTRIRBUTORS
RECORN SALES CO., INC. BECKER NOVELTY CO.
2117 Third Avenue N., Birmingham, Alo. 97 Dwight Street, Springfield, Mass.
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MELODY SALES CO. ) COMMERCIAL MUSIC CO.
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LION DISTRIBUTING CO.
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C & C DISTRIBUTING €O’
714 4th Avenue, Seattie, Wash,

MUSIC SALES CO.
303 North Peter Street, New Orleans, La.
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Major Disk Scale Guesses Run

From $36 to $45 Per 3 Hrs.

+NEW YORK, Oct. 5~—~While the major diskers received the American
Federation of Musicians’ letters inviting them to appear before the union’s

executive board at the Palmer House,

in Chicago, Monday (14), none of the

smaller diskeries either here in New York or elsewhere seem to have gotten
the invite. Since the new scales are supposed to go into effect at the expira=
tion of the present scale pact (October 21), the smaller platteries are wonder-
ing whether they are going to be able to meet with the musicians’ union at
all to “plead” their case, or whether they are just going to be told what the

new scales are and expected to pay
without a murmur,

All of the majors are inclined, of
course, to accept the union’s invita-
tion to attend the board meet. In the
majority of cases, company toppers,
plus their attorneys will probably
go to Chicago on the 14th. Best trade
guesses at what the proposed new
scale is likely to be ranges from $36 to
$45 per man per three-hour session, as
against the present $30. This would
give the recording tootlers somewhere
between $12 and $15 per hour, which
would compare favorably with the
rates the union recently won from the
film companies for musicians ($13.59
per hour). Three-hour sessions at
present, of course, permit only four
sides to be cut in that time,

The royalty fund isn’t likely to
come up for discussion, as had been
previously reported, since it is not
part of the same contract as the scales
and other working conditions, but is
rather a “trade agreement,” which
has a separate expiration date of
December 31, 1947.

WM Back in Kirkeby Chain

NEW YORK, Oct. 5.—William Mor-
ris office broke into Kirkeby Hotel
ranks again with the signing of
Charlie Wright’s band into Warwick
Hotel, Philadelphia. This is the first
WM booking into a Kirkeby house
in a long time. Band opens end of
this month.

Trudy Marsh as Welk Sub

DES MOINES, Ia., Oct. 5.—Trudy
Marsh, former vocalist with Del
Courtney, has joined the Lawrence
Welk ork while Joan Mowery, regu=
lar champagne girl, is mending in a
St. Louis hospital. ‘The regular
vocalist underwent a double opera-
tion.

SHOWBIZ TAX RELIEF
(Continued from page 3)
istration on tax prospects came this
week in a series of government re-
ports and press statements by the
White House and Treasury, with
practically no encouragement for tax-
slashing. Making political capital of
this, Representative Knutson of Min-
nesota, who would become chairman
of the House Ways and Means Com~
mittee if the GOP won control of the
House, has been promising to cut
$8,000, 000 000 from $40,500,000,000
tax take Of the total tax rece1pts,
$2,500,000,000 came' from liquors,
beer and wines, while nearly $3,000,-
000,000 came from so~called “nu1s-
ance” exXcises and such levies as
tax on admissions, clubs, etc. Demo-
cratic fiscal experts say a flat 20
per cent slash would be impracticable
and that the GOP would be unable
to keep its pledge. The Treasury, in
its plans, is talking quietly of a long-
time tapering off period, starting in

the next fiscal year.

“Dance and “Dream. to ris
Girsi~ ‘Releases, on. Black
and ‘Whiteo ... No. 8o7..

BLACK AND WHITE RECORDING CO., INC.

4910 SANTA MONICA BLVD.

AR A N (T (5 N O O,
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RECORD 3001
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;Z/ou've saved about Pliil Moose’s eomposifions

® lfou’ve_ taved about Phil Mocse’s siuging
o Uou've raved about the Pli. Mocte Four

now BLACK ano WHITE rresents

PHIL MOORE AT THE PIANO
LISTENABLE AND DANCEABLE RECORDINGS STYLED IN A MOOD FOR MODERNS
$

. « AT HIS GREATEST

RECORDS

2534 WEST PICO BLVD.
LOS ANGELES 6, CALIF.

\{th MyShadow'

DOWN' MELODY LANE WITH JACK MCLEAN

B ]

DISTRIBUTORS

STERLING RECORD DIST..CO.:
7 West 46¢h Si.
New York 19, N. Y.

COMMERCIAL MUSIC CO.
510 N. Sarah St.
St. Louis, Missouri

BIRMINGHAM VENDING CO.
2117 Wd Avenue, North
Birmingham, Alabama

ADVANCE DIST. CO.
1018 Sa. Halstead Street
Chicago, Illinois

JUAN MARTINEZ VELA
San Juan, Puerwo Rico

STANDARD SUPPLY CO.
$31 South Stare
Salt Lake City, Unh
TANNER DISTRIBUTING CQ.
2630 South Harwood
Speer Blvd. ar 91h Dallas, Texas
Denser 4. Coloradoe
SLOAN and GESAS
Honolulu, Hawaii

FINCH ERNEST CORP.

MUSIC SALES CO,
6580 Union Ave,
Memphis, Tennessee
ACE DISTRIBUTING CO.
2534 W, Pico Blvd.

Los Angeles 6, Calif.

IN A SERIES OF UNIQUE,

“MOOD INDIGO”
“AIN'T MISBEHAVIN’”

LOS ANGELES 27, CALIFORNIA
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Philly Local Seeks Minimum
Men Ruling for Concert Jobs

PHILADELPHIA, Oct. 5.—Local
musicians’ union is planning to ex-
tend its minimum-number-of-men
ruling to concert halls as well as to
the already established minimum
rulings for dance halls, niteries, thea-
ters, radio stations and club dates.
Union is drawing up a ruling where-
in visiting attractions coming to the
Academy of Music will be obliged
to hire at least 12 local musicians.
Will hit the traveling pit bands com-
ing in with various opera, ballet,
dance and singing units. Union al-
ready requires a minimum of local
tootlers for traveling attractions com-
ing into town, covering ice shows,
rodeos and circuses, but this is the
first time that the union has reached
out into th= concert field.

Academy of Music is the only local
hall not tied up with such a “mini-
mum” contract.

N. Y. TULLE TIZZY

(Continued from page 3)

their older rivals. Consensus seems
to be that the Hurokers are holding
to pattern of tried-and-true terp
format and that more than a bit of
it creaks in the joints. Younger
group is credited with a fresher ap-
proach both in material and stepping.
This was sustained Wednesday (2),
when the rivals each unveiled a new
addition to their reps. Russe’s Cain
and Abel drew considerable crix
head-shalking, but Les Patineurs at
the Broadway got a vigorous nod.

School Ork Push

PHILADELPHIA, Oct. 5.—
Music field gets a terrif boost
with the Board of Education
here revealing that more than
120 bands and orks have been
formed at local public schools
this season. Under the school
system’s program, 16 instrument
tutors travel from one school to
another giving small groups or
classes of children instruction in
instruments of their choasing.
Instruments are purchased by
the Board of Education and
loaned to the student. There are
64 orks in the lower grades with
a total of 1,124 tootlers. Fourteen
bands and 18 orks have been
organized in senior high and vo-
cational schools, with the junior
high schools contributing an-
other 24 orks.

already had a peek at Camille and
Cain and Abel, and Tuesday (8)
Yara gets its first showing. In ad-
dition to Les Patinecurs, the Chase-
Smith steppers bring in a new Pas
De Quatre Tuesday (8), and a new
Jerome Robbins-Leonard Bernstein
combo, Facsimile, Friday (18).

On the face of it, trade feels it is
somewhat foolish for two top ballet
groups to stage a customer war, when
staggered stem season would make
for more solid box-office. However,
current signs point to the fact that
dance interest is on the upgrade
rather than a decline. Certainly, it
is evident that there are more than
enough balletomanes and just plain

shorthairs to keep two of the town’s

4III'I‘\ o IIA\\'IA\‘

-FOR-A NEW SALES HEY- DAY
¥

ARTHUR
PRYSOCK

Of “They All Say rm the Biggest
Fool” Fame —=— Featured Vocalist
With Buddy Johnson Orchestra

ON THESE 2 SOCKO HAVEN RELEASES

HAVEN 3000

AND b
e
it Always
with You

List $1.05
Dealer’s Cost - 65¢ Inc. Tax

OTHER: HAVEN HIT

52nd Street Jaxz Series

(List 81.05 — Dealer’s Cost — 65¢ Inc. Tax)

N N . 800 Lockjaw Eddie Davis & Quintet
Each of them are adding three biggest houses filled at the same time. 502 ?}f‘ternoonlin a Doghouse Bl DeA Soxter. §

3 q q : " e Je s jumpin’ eArengo Sextet, fea-
premieres this season to their re- Maybe, the tulle-and-tighters are ] col i Badl and That Aln’t Good turing Ben Webster
spective reps. Met balletomanes have here to stay. 804 Doctor Keets Ben Webster Quintet

Park & Tilford Blues
805 Frog and Mule Ben Webster & Sextet
Spang
801 Surgery fddie Davis & Quintet
Athlete’s Foot
803 Dark Corners ¢ Bill DeArengo Sextet, fea-
Blues Mr. Brim turing Ben Webster
Blues Series
(List 79¢ — Dealer’s Cost — 49¢ Inec. Tax)
1000 7th & T Streets, Wash,, D. €. Rubberleg Williams
Did You Ever Set Thinkin'?
1001 Susie Bee Blues Rubberleg Williams
I Ain’t Gonna Marry Blues
Religious Series
(List 79¢ — Dealer’s Cost — 49c¢ Inc. Tax)
500 1f I Could Just Make It In Sunset Jubilee Singers
Where Shali 1 Go?
501 Negro National Anthem Sunset Jubilee Singers &
I Just Couldn’t Keep It to Myself Sister Maric Knight
502 I'll Let Nothin’ Separate Me From the Lord Sunset Jubilce Singers &
Where Could | Go But to the Lord? Sister Marie Knight
503 The Lord Will Make a Way Somehow Sunset Jubilee Singers &
F'll Never Turn Back No More Sister Marie Knight
504 Today Sunset Jubilee Singers &
Something Within Me Banishes Pain Sister Marie Knight
505 Bless the Lord Brother Henry
The Lord’s Been Good to Me Lee Williams
506 Let's Break Bread Together Brother Henry
That's How | Found the Lord Lee Williams
507 I'm Not Ashamed To Be a Witness Flying Clouds of Detroit
Good News
508 1 Know It Was the Blood Flying Clouds of Deotrolt
1 Must Tell Jesus
(List 79¢ — Dealer’s Cost — 49¢ Inc. Tax)
200 After Hours Avery Parrish
Watkin’ Blues Dud Bascomb & Orch.
401 Mcan Ole Frisco Brownie- McGhee
Sportin’ Life Blues .
400 Key to the Highway Brownie McGhee
Rum Cola Papa .
206 Leap Frog Blues Jimmy Mitchelle
Lady Ginger Snap Paul Bascomb Orch.
205 Tell It to Me Jimmy Mitchelle
Nona Paul Bascomb Orch.
L]
CHICAGO’S NATIONALLY FAMOUS RADIO
DANCE TEACHER GIVES STEP-BY-STEP (List 79¢ — Dealer’s Cost — 49cc ’-'.w{; Ttax)
250 Nashville Jumps ecil Gan
INSTRUCTIONS ON THE AUTHENTIC, NATIVE Loose a5 a Coose N
251 Lightnin’ Struck the Poorhouse ynonic Harris
RHUMBA—TWO UNBREAKABLE RECORDS Dig This Boogie Wynonie Harris
- 252 My Baby’s Barrel House a
WITH MUSIC— Retail Price: $2.75 Drinkin’ by Myself '?
253 Who Stole My Ole Shoes? Fairfield Four

VOGUE DISTRIBUTORS
YOGUE PLASTIC
DISTRIBS.

1020
Commonwealth
Boston

Better Leave That Liar Alone

*»

MODERN MUSIC
SALES CORP.

10th Ave. at
45th St.
New York Clty

VOGUE TEXAS
CORP.

4607 Montrose
Houston

CHENTER +« X
RECORD DISTRIBUTORS
716 Rockaway Avenue, Brooklyn 12, N. Y.
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w uw u up UP UP UP
GOES YOUR RECORD BUSINESS

WITH THESE SENSATIONAL

NEGRO SPIRITUALS

RECORDED BY THE

SELAH JUBILEE QUARTET

® 5021—1 Will Be Home Again
Jericho Road

® 5023—When We All Get Together With the Lord
Nicodemus

@ 5025—Ride On
Lord Help the Poor and Needy

® 5027—All 1 Need Is Jesus
Jezebel

§ ORDER

From Your
Distributor Today!

DISTRIBUTORS {—-——

TARAN DISTRIBUTING, INC. TARAN DISTRIBUTING, INC.

170 N. W. 23rd St,, Miami 37, Florida | 90 Riverside Ave., Jacksonville, Florida
TARAN DISTRIBUTING, INC. GOODY DISTRIBUTING COMPANY

102 Cain Street, N. W,, Atlanta, Georgia ! 853 Ninth Ave. New York, N. Y.

THE ORIOLE CORPORATION
512 Pennsylvania Ave., Baltimore, Md.

0
4

U

A FEW CHOICE TERRITORIES ARE
STILL OPEN. WRITE FOR DETAILS.

NATIONAL DISTRIBUTORS

ARISTA RECORDS, INC.

SPECIALIZING IN NEGRO SPIRITUALS AND FOLK RECORDS

512 PENNSYLVANIA AVE, - - - - - - BALTIMORE, MD.

ON THE STAND

Reviews of Orchestras Playing Hotels,
Ballroom Locations and One-Nighters

Night Club and

Freddie Slack

(Reviewed at the Band Box, Chi-
cago, October 4. Booked by Associat-
ed Booking Corporation, Personal
management, Maurice Duke.)

TRUMPETS: Jack Mootz, Ernie Figueora,
Den Wygal.

TROMBONES: Jack Newmasan, Rog Ingman,
Tom Hardin.

SAXES: Don Brassfield, Howard Davis, Bill
Rood, Everett McLaughlin, Jack Orcean.

RHYTHM: Freddie Slack, piano; Gene Eng-

lund, bass; Al Hendrickson, guitar; Dave
Coleman, drums,

VOCALIS1S: Dottie Ann Dare, Al Hene
drickson.

ARRANGERS: Phil Moore, Everett Mc-
Laughlin, Frank Davenport, Tommy Todd,
Lou Gottlieh.

Back in the business after a year
and a half from the bandstand, Fred-
die Slack’s name hasn’t lost any of
its luster because of frequent plug-
ging from Capitol releases and rise
of his own tune, House of Blue Lights.
Band is on string of top location
bookings and present stand will be
followed by long line of important
theater dates. Band is ready musi-
cally, but still needs some strong
novelty number, preferably comedy,
to put it across for stage fare.

Crew is very much on the jump
side, featuring some up-to-the-min-
ute impressionistic jazz, in addition
to solid work on the standards.
Band’s book is limited, but that won’t
hurt, for theater programs don’t take
many numbers, but Slack will have
to build more pops if he plans to
one-night the band successfully.

Ork is packed with good jazz men,

Don Brassfield, tenor; Jack Ordean,
alto, once .with Kenton; Kenny Wy-
gal, trumpet; Al Hendrickson, guitar,
and Jack Newman, who looks like
TD but doesn’t emulate the senti-
mental gentleman on trom. Boys step
down for specialties often, as well as
holding down solo parts of some good
arrangements. Slack rates biggest
mi.t for his well-known boogie tunes,
all of which have been recorded.

Best basic unit is rhythm section,
with saxes in second. Band is still
in the formulative stage, with per-
sonnel changes still coming, but six
weeks more work should iron persone
nal shifts out. Vocal department
needs sharpening up with Al Henw
drickson, who’s doing his first croone
ing, lacking stage presence. Guy is
almost rigid at mike and he needs
more voice than he now musters to
make up for lack of stage savvy.
Dottie Ann Dare does the vocals on
numbers that Ella Mae Morse made
for Capitol with Slack, and she
does pretty fair job of aping la Morse
to good mitt.

Chappell Gets ‘Beggar’ Score

NEW YORK, Oct. 5.—Chappell &
Company acquired the publishing
rights to the Duke Ellington and John
La Touche score for the revamped
version of The Beggar’s Opera. The
score submitted for the production
includes a total of 25 original works,
The jazz opera goes into rehearsal
next week.

AHEAD
of the
FIELD!

4918 Santa Monica Blvd.

Major Dist. Co., Brooklyn, N. Y.

). F. Bard, Chicago, HI.

Crowe Martin, Houston, Texas
Crowe Martin, San Antonio, Texas
Record Sales Co., Birmingham, Ala.
Music Sales Co., Memphis, Tenn.

). €. Boylan Co., Clevefand, Ohio
Davis Sales Co., Denver, Colo.
Taran Dist. Co., Miami, Fla.
O’Rourke Agencies, Honolulu
Mesner & Mesner, Hollywood, Calif.
Blue Bonnet Music Co., Dallas, Texas

In Their Greatest HIT

"YOU ARE MY FIRST LOVE"
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ALADDIN RECORDINGS

Exclusive ALADDIN Distributors

JOHNNY MOORE'S
3 BLAZERS

Hollywood, Calif.

Pan-American
troit, Mich.

Commercial Music Co., St. Louis, Mo.

Independent Record Sales, Los Angeles, Cal,

Commercial Music Co., Kansas City, Mo,

Music Sales Co., New Orleans, La,

Taran Dist. Co., Jacksonville, Fla.

M. B. Krupp, El Paso, Texas

Melody Sales Co., San Francisco 3, Cal.

Starwich Co., Seattle, Wash.

Rafphs Record Shop, Phoenix, Ariz.

Record Distributing, De-
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PUBLISHERS’ RECORD RELEASE DATES

In an effort to help cut down to a minimum the number of misunderstand-
ings between music publishers and record companies over the former’s
release dates on tunes, The Billboard publishes a list of songs on Wwhich
publishers have set release dates. This list was supplied by Harry Fox,
agent and trustee for many publishers, and by a number of the publishers
themselves. Fox has consented to forward to The Billboard additional
releases when restrictions are placed on record releases.

The Billboard invites those publishers not represented by Fox to send {n their oWn
listings. This feature will appear in The Biliboard until such time as tne editors
feel the need for it no longer exists.

PUBLISHER RELEASE DATE

NAME OF SONG

(Film in Which It Appears, If Any,
and Producers of Film)

A GAL IN CALICO....t.vevsessioesssss Remick Music Corpe +o0te October 23
(The Time, the Place and the Girl—
WARNER'S)

ANOTHER NIGHT LIKE THIS ........ E. B. Marks Music Corp.
(Carnival in Costa Rica—20TH
CENTURY-FOX)

ANY WAY THE WIND BLOWS ........ Burke-Van Heusen, Inc.
(London Town—J. ARTHUR RANK)

COSTA RICA .....covavnuns . veveessss E. B. Marks Music Corp.
(Carnival in Costa Rica—20T
CENTURY FOX)

FIESTA .....ccvavann visvesessesessys E. B. Marks Music Corp.
(20TH CENTURY-FOX)

FLAME BALLET ... “ve.veseaseesse Burke-Van Heusen, Inc.
(London Town—J. ARTHUR RANK)

GOTTA GET ME SOMEBODY TO LOVE.. Edwin H. Morris & Co. ... November 1
(Duel in the Sun—UNITED ARTISTS)

GUI-PI-PIA ..ovviieeenennss ! ve.esess E. B, Marks Music Corp.
(Carnival in Costa Rica—20TH
CENTURY FOX)

HARVEST SONG ..¢.co0v0eresnsceccss E. B, Marks Music Corp.
(Carnival in Costa Rica—20TH
CENTURY FOX)

HYDE PARK ON A SUNDAY .......... Barke-Van Heusen, Inc. .. November 1
(London Town—J, ARTHUR RANK)

1 HAD TOO MUCH TO DREAM LAST
NIGHT «.v..0c-0

.. November 1

-

.. November

-

.+ November

-

.+ November

.. November 1

.. November 1

.+ November 1

ABC...covovnssnssess(Restricted until
further notice)

1 HAPPENED TO WALK DOWN FIRST

STREET .......
(The Time, the

Remick Music Corp. ..... Octoher 23

assoee

Place, and the Girl—

WARNER'S)
I NEED YA’ (LIKE 1 NEED A HOLE
IN THE HEAD)...ocaenaveas vesvees Pic Music Corpeeceecess. Jan. 15, 1947

IF SPRING WERE ONLY HERE TO
STAY v esees0 Burke-Van Heusen, Inc. .. November 1

(London Town—J. ARTHUR RANK)
Y RISE TO TELL MY DETERMINATION. Pic Music Corp.......... Jan. 15, 1947
T'LL CLOSE MY EYES......cce00. ... Peter Maurice Music Co.,

Ltd, veveevvsancsasess December 1
PLL KNOW IT'S LOVE ...... veseesees E. B, Marks Music Corp. .. November 1
(Carnival in Costa Rica—20TH
CENTURY-FOX)
IT'S A GOOD DAY .c.cvevceccrccsssscs Capito! Songs, Inc. ...... November 10
LAS CARRETAS ........ veeeveseseess E. B, Marks Music Corp. .. November 1
(Carnival in Costa Rica—20TH
CENTURY-FOX)
MARACAS ........... 600000000 +v....E. B. Marks Music Corp. .. November 1
(Carnival in Costa Rica—20TH
CENTURY-FOX)
MI VIDA .......cco0vaveosasas vesee.. E. B, Marks Music Corp. .. November 1

(Carnival in Costa
CENTURY-FOX)

MY HEART GOES CRAZY ........ «. .. Burke.-Van Heusen, Inc. ..
(New American title for English film “London Town”)

MY THOUGHTS TAKE WING.......... Pic Music Corpicaecsaas

OH, BUT 1 DO M. Witmark & Sons.....
(The Time, the Place, and the Girl—

WARNER'S)

ON A RAINY NIGHT IN RIO ..
(The Time, the Place and the Girl—
WARNER'S)

PUNTO GUANACASTECO .....
(Carnival in Costa Rica—20TH
CENTURY-FOX)

November 1

. Jan. 15, 1947
. October 23

M. Witmark & Sons...... October 23

E. B. Marks Music Corp. .. November 1

RUMBA-BOMBA .......ccc0c00n ... E. B. Marks Music Corp. .. November 1
(Carnival in Costa Rica—20TH
CENTURY-FOX)

SO WOULD I .....c.ivenuieananceranns Burke-Van Heusen, Inc. .. November 1

{London Town—J. ARTHUR RANK)

SOLID CITIZEN OF THE SOLID SOUTH.
(The Time, the Place and the Girl—

M. Witmark & Sons...... October 23

WARNER’S)

SONG OF THE SOUTH .....c.ccevaes . Santly+Joy scveeesessssas October 15
(Song of the South—WALT DISNEY)

SOONER OR LATER ...ccecvanaecnnns . Santly-Joy ce.sveesceso.. October 15

(Song of the South—WALT DISNEY)
THAT’S THE BEGINNING OF THE END.
(No Film)

THE 'AMPSTEAD WAY
(London Town—J. ARTHUR RANK)
THE THINGS WE DID LAST SUMMER..

(No Film)
THE WIND IS LIKE A WOMAN.......
THROUGH A THOUSAND DREAMS .... Remick Music Corp. ...
(The Time, the Place, and the Girl—

ABC Music Corp. ....... November 1

Burke-Van Heusen, Inc. .. November 1

Edw. H. Morris & Co. .... October 15

Pic Music Corpscssevsses Jan, 15, 1947
«+. October 23

WARNER'S)

UNCLE REMUS SAID ............ vv..Santly-JOoy ..cecese.se... October 15
(Song of the South-—WALT DISNEY

WEDDING MUSIC .....ccceerenne ++v.s E. B. Marks Music Corp. .. November 1

(Carnival in Costa Rica—20TH
CENTURY-FOX)
WHY DO MEN BRING OUT THE
MOTHER IN ME? .. a
(Carnival in Costa Rica—20TH
CENTURY-FOX)
YOU CAN'T KEEP A GOOD DREAMER
DOWN .ovcviovonvcanssonan vv.....e. Burke-Van Hensen, Inc. .. November 1
(London Town—J. ARTHUR RANK)
YOU’LL KNOW WHEN IT HAPPENS... Bourne, INC. veeeveessess December 1
(No Film)
ZIP-A-DE-DO-DAH ....sc0aovverans
(Song of the South—WALT DISNEY)

vvvees E. B. Marks Music Corp. .. November 1

...... vesaa

v .Santly-JOY cessoeceeveass Cctober 15

JESSE ROGERS

Sonora Record No. H7014

“"COWBOYS’' HEAVEN"
MY LOP EARED MULE”

Texas® own Blue Yodeler, Jesse Rogers, bids for a big
herd of nickels with his own unusual singing style, flavored
with real-life experiences in the saddle. Let this star of
ABC's Saturday night show, "Hayloft Hoedown" rope in
more and more nickels for you.

HAL HORTON

Sonora Record No. H7025

*BLUE TEXAS MOONLIGHT”
“"GOTTA GET TOGETHER WITH MY GAL"

Star of CBS' Hollywood Barn Dance and his own Mutual
network show, Hal's original personality, style, and rich
romantic voice—a product of his life in the rugged
northwest—are a "natural” for your juke box tradel
Profit now from his already huge fan following.

THE MOORE SISTER

Sonora Record No. H7020

Fresh from their own radio show over the

SONORA RECORDS. Their popularity as

bigger profits for youl
=

THE CAROLINA PLAYBOYS
Sonora Record No, H7016
*] CAN'T BELIEVE IT'S TRUE"
"BABY YOU'VE GOTTA QUIT
THAT NOISE"”
Sonora Record No. H7018
"DON'T CRY OVER'ME WHEN I'M GONE"
)T MAKES NO NEVER MIND"
Singing and playing their own compositions as
well as uniaue arrangements of all time favorites,
the five Carolina Playboys specialize in clever
instrumentals, novelties and Western tunes . . .

just what your trade demands! Hear them now on
SONORA RECORDS.

Sonora ) Records

SONORA RADIO & TELEVISION CORP.
325 North Hoyne, Chicago 12, Il

Istibyo,

g ]

S

"GOING DOWN TO SANTA FE TOWN"
"HEART IN THE HEART OF TEXAS"

Mutual

Broadcasting System, The Moore Sisters bring their
popular songs and rhythm guitar arrangements to

one of

the country’s leading Western trios can mean
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