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THE MANAGEMENT of WINS acknowledges the vote of confidence in our future which has
been expressed in the tangible form of contracts for time and programs by the following
advertisers and their agencies. We assure both present and prospective clients that we will do
everything in our power to merit and maintain this faith.

NATIONAL

ALLENRU

ARRID

BaALPINE BatH OIL
BENRUS WATCHES
BRrROMO-SELTZER
CHARCOAL GUM
CHICLETS

COLUMBIAN INSURANCE
DiaMOND CRYSTAL SALT
Ex-Lax

4-Way CoLD TABLLTS
GRIFFIN SHOE PoOLISH
GRrovEs CoLD TABLETS
IpANA TOOTH PASTE

La BOHEME WINES
Lumnis PEANUTS
NATURE’S REMEDY
MEeapow GoLp ICE CREAM
METROPOLITAN LIFE INSURANCE
MissioN BELL WINES
Mounps My-T-FINE
PaBsT BEER

Pepsi-CoLA

PoLIiGrIP

RAYVE SHAMPOO
Raz-MaH

REL

REM

RiT

SimoxI1z

STANBACK

TunMs

T. R. C.

WILLARD TABLETS.
WoobpBURY Dry SKIN CREAM

LOCAL

BALTIMORE GOSPEL TABERNACLE
BELLEROSE CHURCH

EMPIRE DiAMOND & GoLD BUYING SERVICE
GOSPEL BROADCASTING COMPANY
KeensicHT LENS

LUTHERAN LAYMEN’S LEAGUE
Mapison LoaN COMPANY

NEw York DaILy MirrOR

New Yorx TECHNICAL INSTITUTE
NEw York TELEPHONE COMPANY
PEOPLE'S CHURCH

PEI’s BEER

SHERMAN Bow TIES

Tucker Furs

WiLrLiams Usep CARS

It is our sincere desire to provide New York listeners with an expanded and improved program
service. To this end we have already added additional experienced program personnel and

made many changes in our program schedule.

On October 13 we began an inter-change of programs with WLW by direct wire and we are
now receiving reports direct from the WLW-WINS Washington Bureau. Other services and
innovations will be added .. . all based on sound, tested principles of good radio programming

and station operation.

CROSLEY BROADCASTING CORPORATION
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Now the studying will begin.

Editorial

Radio and the Elections

ALL BRANCHES of the entertainment industry stood by this week

to see the way the wind is blowing and to study the national
barometer as reflected in the elections. Altho this was a so-called
“off’’ year—meaning that the presidency itself was not at stake——
showbiz hasn’t deluded itself into believing this wasn’t a highly
significant exercise of individual franchise just the same.

First and foremost, the “peepul” have had the first full year
after the close of the war in which to ponder upon the quality of the
national administration, as well as State and local gcvernments.
What happened this week will be a mandate to those who cross the

The implications are deep, the issue clear. In the radio industry,
along with its kid brother, television, there is a not too veiled battle
going on between those who believe the government, thru the
Federal Communications Commission and other bureaus, should
exercise greater control over the manner in which the ether is used,
and those who seek a “hands off” approach to the subject. The latter
are largely committed to the principle that the FCC should limit
itself fundamentally to licensing and engineering aspects; the former
seek to add to these their philosophy as to the structure or content
of some of the station and network time. This week the voters gave
their State-by-State answer to both sides.

Venezuela Sponsors
Workers’ Theater

CARACAS, Venezuela, Nov. 2.—
The government has opened a work-
ers’ theater, with free Sunday morn-
ing performances at the National
Theater. First part of program con-
sists of a comedy with talent re-
cruijted from workers, followed by
professional variety acts, also work-
ing for free.

First show had theater packed
with. an original comedy by Arthur
Saluzzo, local boy, and with pro tal-
ent headed by La Gitanilla, singer-
dancer, Benito Quiroz, dancer, and
the Venezuelan Trio.

Report Rogers’ Corner, N.Y.,
Eyed for Theater Deal

NEW YORK, Nov. 2.—Rogers’
Corner, nitery opposite Madison
Square Garden, will be converted
into a theater next year if reported
deal now in the talking stage with
Shubert interests goes thru. Part
of deal stipulates that Joe Rogers,
operator of Corner, will still main-
tain a Rogers’ Corner in s/et-up of
proposed theater, presumably a le-
giter. Present Corner, however,
which holds about 700 or 800 people,
will go if conversion deal jells, as
talks indicate.

SLUMP HITS TEN-PE

Personnel Trims
Show Biz Unrest

By Bill Smith

NEW YORK, Nov. 2.—Jack Ber-
tell’s resignation from MCA, the lat-
est change in the talent agency pic-
ture, is more than a mere personnel
change. It is part of a bigger situa-
tion which has its roots in the general
showbiz slump.

A few years ago, and even last
year, it was not uncommon for big
offices to hire at fancy salaries any-
body who had acts or contacts. When
biz was good nobody bellyached.
Everybody made a buck and a hun-
dred more or less made little differ-
ence. Fair $500 acts were getting
$1,50¢ and the demand was far be-
yond the supply.

Slump made changes inevitable,
and toppers in major offices decided
it was time to start counting pennies.
First effort made by MCA was when
it decided that it would no longer
split commissions with outsiders.
Other offices adopted a similar policy
and let it be known that they, too,

were nixing splits. While William
Morris office is still splitting, Gen-
eral Artists, on the other hand, has
an official no-split policy. Some of-
fices have adopted the practice of
saying acts simply weren’'t available
in cases where they didn’t care to
split.

However, the refusal to split com-
missions didn’t solve what is largely
a major economic problem. Basically,
it remained a question of dollars and
cents. Every man in an office had
to deliver, be shifted or eased out. At
times this easing-out process was ac-
complished by making a guy unhappy
and forcing him to resign. Toppers
in the industry can count and know

NG GF

Hollywood’s Composer Kick
To Hypo Classic Platters;
Grieg,Beethoven,RimskyDue

Film Link Boosts Disks to Best Seller List

By Lee Zhito
HOLLYWOOD, Nov. 2.—Next 12 months will see waxeries hitting an
all-time peak in longhair platter sales, according to the almost un;mimqus
opinion of local trade execs. Principal reason is that picture companies, with
an eye on the reopening foreign market, are scoring flicker sound tracks
with more highbrow music than ever before. Tho aimed primarily at over-
seas biz, these pix will flood U. S. screens, resulting in still more Americans

getting classic-conscious.

Film use of longhair music pays off in big dough

as far as waxeries are concerned. To prove this Hollywood seers point to

The Billboard’s Music Popularity

' Charts and the list of best selling rec-

ords and albums by classical artists.

Holding the top rung on the single
disk best seller ladder in this category
is Jose Iturbi’s pressing
of Chopin’s Polonaise,
featured and played by
Iturbi in Columbia’s
Song To Remember.
Largely due to the pix
tie-in, disk has held a
Music Popularity Chart
position for 71 weeks,
its sales reaching the
1,500,000 mark. The lion’s share of
$118,000 RCA-Victor paid Iturbi for
first six months’ record royalties be-
longed to disks of compositions
played in Song To Remember, with
Polonaise alone netting the pianist
$175,000.

Top spot in the best selling clas-

(See Longhair Pulls on page 16)

RCENTERN

that deadwood must be trimmed to
avoid red ink. (Of course, not all
changes have been due to inability

to deliver. There are many reasons
for guys leaving.)
Changes aren’t limited to one

agency or single office. They are
spread thruout the industry and will
probably increase, not °diminish.
MCA moved its Sam Rosey into the
longhair division when he resigned.
Joe Sully was shifted from the MCA
New York theater department to the
Coast act department. Russ Fac-
chine left the firm a few months ago.
Jerry Barrett and Gene Gold, of
MCA'’s Coast cocktail division, moved
(See SLUMP HITS on page 41)
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UNESCO Conference

Sets Entertainment

PARIS, Nov. 2. — United Nations
Educational, Scientific and Cultural
Organization meeting here now has
inaugurated a period of special en=
tertainment. Opening date was Oc=
tober 28. Entertainment will cone
tinue thru December 15.

In the legit field top show is the
visit of London’s Old Vic Troupe
with Laurence Olivier in King Lear.
Various ballet groups, among them
the Ballets Negres, from England, are
appearing during the six-week pe-
riod. Arthur Schiller, top Polish
legit pilot, will lecture on problems
of the contemporary theater and will
head a Polish troupe. In addition,
Paris theaters are giving special per-
formances.

Musically, both longhair and light,
bill stacks up well for the October=~
December period. Anne Brown, orig-
inator of the role of Bess in Porgy
and Bess, has been inked for a con-
cert of Gershwin songs; and the Am-
sterdam and Prague symphonies, lat-
ter batoned by Paul Paray, who was
on the podium at the New York
World’s Fair in 1939, also will give
concerts. Bruno Walter and Jascha
Heifitz are to appear. Plan is to
make the six-week period an annual
event.
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Bunion Strike

DETROIT, Nov. 2.— Some-
thing new to the field of labor
troubles was added this week
in the form of a ‘“wallflower
strike” by taxi dancers at the
Hollywood and Tree ballrooms
here. Cause of the strike was
a reduction in pay, according to
the girls, from 12 to 10 cents.

Management contended that
the girls should get half the ac-
tual dance fee or 10 cents, and
not half the total charge of 24
cents which includes the federal
tax. Strike was settled after
about an hour when manage=
ment agreed to give the girls
the 12-cent figure.
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“Years Ago” Should
Bring Chuckles to

Lovers of ““Life”
YEARS AGO

(Opened Saturday Evening, November 2)
COPLEY THEATER, BOSTON

By Bill Riley
A comedy by Ruth Gordon,
Garson Kanin,
Clinton Jones, My Father...... Fredric March
Annine Jones, My Mother...Florence Eldridge
Ruth Gordon Jones, Me..... Patricia Kirkland
Katherine Follett, My Best Friend.Bethel Leslie
Anna Witham, My Next Best Friend.......
............................. Jennifer Bunker
Fred Whitmarsh, a Beau....... Richard Simon
Mr. Sparrow, Who Owned a Wagon........
................................. Seth Arnold
Mr. Bagley, of the YMCA...Frederick Persson
Miss Glavin, From Out to Brookline.......

Punk, Our Csat..
“Wait a minute,”

Directed by

interrupts the
puzzled Mr. Clinton Jones, as his 16-
year-old daughter Ruth launches

breathlessly ‘into Shakespeare to
show him she can act, “Is this comical
or tragical?”

There is no such question about
Ruth Gordon’s second play, Years
Ago. It is indeed a comedy—a warm-
ing, human but frail little thing, full
of Barrie-like touches of humor and
gentle pathos, re-created with loving
fidelity from the author’s own past.
For like Clarence Day, Ruth Gor-
don’s youth was dominated by father,
rude, roaring, large-hearted, lovable,
and she has chosen to dramatize
that big moment in her life with
father when she has the courage—
with mother’s backing—to stand up
to him and tell him that she wanted
to be an actress and not the physical
education teacher he would make of
her.

That’s about all there is to the plot,
to the dramatic conflict, and it’s
mighty slender pickings upon which
to hang three acts. But Miss Gordon
has already shown (in Over Twen-
ty-One) that she has a great knack
for making much out of little, and by
smooth dialog, some obvious but en-
tertaining padding in the first and
second acts and skillful characteri-
zation, she has fashioned out a good
and amusing family portrait, dating
from the year 1913. Years Ago is
expertly directed by Garson Kanin,
the author’s husband, and splendidly
cast from Clinton Jones down to
“Punk, Our Cat.” Fredric March
brings Mr. Jones, hearty ex-seaman,
to life so vividly that he walks right
out of Miss Gordon’s family portrait
into your own. Florence Eldridge
(Mrs. March) fully realizes the more
difficult part of Annie Jones, and Pa-
tricia Xirkland (Nancy Carroll’s
daughter) plays Ruth Gordon Jones,
stage-struck from the night she saw
Hazel Dawn in Pink Lady, almost as
well, I imagine, as Ruth Gordon
(having dropped the Jones) could
have played it “years ago.” The set-
ting by Donald Oenslager re-creates
nicely the sitting room of the Jones
house at Wollaston, Mass. Even
father’s telescope is authentic. All
those who laughed at Life With
Father, and they are now legion,
should get some chuckles out of
Years Ago.

Fate of Pacific Shows
Pends on USO Fund Drive

NEW YORK, Nov. 2.—Unless the
current USO fund drive is a suce-
cess, Camp Shows, Inc., will have to
forego entertainment for G. I’s in
the Pacificc CSI now has about
330 performers in the Pacific. Org
will stop sending units to Europe
January 1, 1947.

If Pacific entertainment is cur-
tailed, hospitals will be the only re-
maining recipient of CSI's amuse-
ment program. However, with CSI
slated to wind up its work by the
end of 1947, another org will have
to start functioning if bed-ridden vets
of this and the last war are not to
be forgotten by showbiz.

Industry-Employee Shows Boom;
Budgets Up to 50G; Want Names

NEW YORK, Nov. 2.—Boom in industrial shows is on again, approxi-
mating pre-war levels. Heaviest booking skeds of acts and packages are in
the East, where major industrial concerns are laying out anything from
$500 to $50,000 for employee shows. Picture in the East is rosy indeed, with
bookings in the major industrial show office—the Abner J. Greshler
Agency—up to an average of four or five a week, and likely to stay that way
for some time to come. Upsurge started three or four months ago. Picture
in the Midwest is different. Trend toward decentralization of shows as well

as industry, is noticeable, especially
around Detroit, formerly largest in-
dustrial-sponsor section in the coun-
try. Today auto manufacturers are
shying away from trouping Detroit-
bought show packages, using local
pro talent instead. Midwest indus-
trial shows are more and more be-
coming hometown affairs, partly be-
cause of difficulties in transporation
and hotel accommodations. However,
this type of show is still popular in
Detroit, with pro show talent used
to p1lot local shows. Hudson Mo-
tors, for example, has been using
locally-produced shows thruout for
the past year, but General Motors,
whose traveling shows were a big
featuré of the whole GM program
up to the middle of World War II,
has dropped such shows almost en-
tirely.

Today, industrial showbiz empha-
sis especially in the East, is in foot-
wear firms, book and fashion shows
and conventions. OQutfits are laying
out big dough for shows, and are
getting packages, with or without big
show names, bands and production
numbers. One outfit in Boston re-
cently divvied up $45,000 for a
three-day show, wijth 10 to 15 main
acts and several bands. Smaller con-
cerns pay from $500 to $2,500 or
$3,000 for standard vaude-type pack-
ages consisting of a comic, a singer,
a dance team and a novelty act.

There is a constant demand for
name acts and film toppers, many
of whom make cross-country hops
just for a one-night industrial con-
vention show.

Pickets May Outnumber
Bookies in Florida Clash

MIAMI, Nov. 2.—With both the
CIO and AFL lining up for a battle
royal at Miami Beach this winter,
woes of hotels, restaurants and bars
are growing. Spokesmen for the
unions claim they do not want to
foster strikes, but it looks as if the
Beach may have more pickets than
bookies. Plans are to organize every-
thing, including hotel clerks, engi-
neers and chambermaids, both white
and Negro.

Lambs Club Subject of Film

HOLLYWOOD, Nov. 2. The
Lambs Club has okayed plans to pro-
duce film based upon its history and
activities. A. P. Waxman, Broadway
producer, has been named to produce
pic independently for major flicker
factory and will have a $2,000,000
budget to work with. Harry Brandt,
indie picture exhibitor, and Frank
Satenstein, who represents Brandt’s
legit interests, will be associated with
Waxman in the enterprise.

Pic will be filmed in Holly~ioo0d,
New York and London where ‘he
club originated. Waxman is cur-
rently in Hollywood on preliminary
werk. Film is skedded to start roll-
ing some time this winter.

Paul Robeson Show Delayed

NEW YORK, Nov. 2.—T. Edward
Hambleton and Edward McCann,
producers of Set My People Free,
have postponed the show until 1947
because of the unavailability of Paul
Robeson as the lead.

Robeson has a full schedule of con-
cert work this year. Play, by Dor-
othy Heyward, is about a Negro who
led a slave revolution in the South
during the 19th century.

-out, either.

Strikebound Pitt
Limps; Gov. Averts

Freight Embargo

PITTSBURGH, Nov. 2.—The local
strike situation is still bad and might
have been worse next week except
for Gov. Edward L. Martin. Last
Wednesday, the AFL Teamsters’
Union voted to evoke a freight em-
bargo on railroads to strengthen its
hand in its jurisdictional tussle with
CIO over beer bottlers, which has
cut off all local beer in Pennsylvania.
(Out-of-State beer still can be
brought by rail.) However, Gover-
nor Martin made a personal appear-
ance before the exec board of the
Teamsters’ union to plead for can-
cellation of the embargo plans and
the board acceded to his request.

The court last Thursday, October
31, refused to grant the AFL union
an injunction against beer distribs
who, it was claimed, were still haul-
ing CIO-~delivered beer, on the
grounds that the union had not ex-
hausted all means of settling the
dispute. The AFL union plans to
put in another plea Monday, accord-
ing to reports.

Peace still is not in sight and ops
are facing another evil—vandals
smashing windows of bars and dis-
tribs. Only lounge suffering was
the Sportsmen’s Music Bar. Nitery
biz continues to be down, about
40 per cent, some improvement over
last week.

There seems to be no indication
of a settlement in the hotel walk-
In its 33d day, the strike
of members of Hotel and Restaurant
Employees, Local 237, covering wait-
ers, cooks, maids, bellboys, etc., at
eight major Pittsburgh hotels, seems
destined to continue for some time,
since ' the union last night voted
unanimously to reject arbitration.
Union wants 20 per cent pay boost.
Hotels have offered a 4-cents-an-
hour hike for tipping employees and
an 8-cents-an-hour boost for non-
tipping workers.

Night clubs and small hotels got
a break, however. Altho their pacts
with Local 237 were up yesterday,
the union gave them a 30-day ex-
tension before starting negotiations.

Legit here is standing up fairly
well under the situation, with the
Nixon doing $19,800 for this week
{October 28-November 2) with Wal-
ter Huston in Apple of His Eye. This
take is below normal, but much bet-
ter than expected.

Burly is way off this week, how-
ever. The slump is attributed to lack
of transients in town.

To add to the gloom, there are the
gathering clouds of a possible de-
partment store strike, to say nothing
of a miners’ strike if United Mine
Workers’ negotiations with the gov-
ernment fall thru.

Ruth Draper’s U. S. Return

PARIS, Nov. 2.—Ruth Draper, the
one-man show, left for Brussels en-
gagements, then London, following a
five-day date at Comedie Des
Champs Elysee here October 21-26.
Plans return to States in December. ~

Cabana, Star-Owned
Coast Club, Offers
Creditors 70% Deal

HOLLYWOOD, Nov. 2.—California
Cabana Club, Santa Monica swank-
ery, has offered to settle with credi=-
tors for 70 cents on the dollar. For-
merly the Deauville Club, spot was
taken over six months ago by a
group of pix names operating it on
a restricted membership basis. Set-
tlement offer was made by Cabana’s
officers and directors in a letter cir=
culated to creditors. Corporation’s
liabilities were given as $843,725
against total assets of $770,183.
Creditors were told they can choose
one of three outs: kankruptcy pro-
ceedings 70 per cent settlement or a
long-term time extension.

According to Martin C. Trapp,
membership chairman and manager,
club will operate on a curtailed basis
with hopes that a renewed member-
ship drive may set it up on a paying
basis. Ocean front club opened first
part of the summer sans sufficient
membership to keep it going. Also,
corporation set aside $200,000 for
revamping, but later found it would
take $500,000 to do the job. Spot
has lost more than $100,000 since it
opened.

Letter suggested that creditors
choose the 70 per cent settlement
offer, since bankrupfcy proceedings
might result in a total loss to the
claimants.

Club’s officers are Frank Borzage,
prexy; Johnny Welssmuller, V.-p.
Bo Roos, secretary-treasurer, and
George Brooks, managing director.
Among stockholders are Joan Craw-
ford, Ann Dvorak, Fred MacMurray,
Merle Oberon, Harriet Parsons, Red
Skelton, Robert Walker and John
Wayne.

MONTREAL, Nov. 2.—Several im=
portant buildings, including cabarets
and dance halls, will be affected by
new by-laws governing fire preven-
tion passed by the city council this
week.
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Communications to 1564 Broadway, New York 19, N. Y.

AFRA Asks for Strike Vote;
Deadlock Over Web Feeds
To Non-Union Affiliates

Situation Most Serious in History of Radio Union

NEW YORK, Nov. 2.—Network-AFRA situation was at a complete
standstill this week and will probably remain so until the union locals

meet Thursday (8).

to date and then be asked to decide whether they want to strike.

Members will be given an account of negotiations

In addi-

tion to New York local, members in Chicago, San Francisco and Los Angeles
will meet. Strike will be in those cities, meaning a coast-to-ccast tie-up.
At the same time, while AFRA is still negotiating with transcription com-
panies, union has decided definitely to refrain from signing any e.t. con-

CBS, ABC Are
L.A.FM Winners

WASHINGTON, Nov. 2.— With
Howard Hughes pulling out of the
Los Angeles FM picture, Federal
Communications Commission this
week let 13 of the 14 available chan-
nels go by default, ruling against
Hollywood Community Radio Group
because of incompleteness of appli-
cation.

In a special order removing appli-
cations from hearing docket, com-
mish granted conditional FM con-
struction permits to Earle C. An-

thony, Inc., Standard Broadcasting
Company, Columbia Broadcasting
System, American Broadcasting

Company, Consolidated Broadcasting
Corporation, Ltd.,, Times-Mirror
Company, Southern California Broad-
casting Company, Radio Broad-
casters, Inc.,, Echo Park Evangelistic
Association, Unity Broadcasting Cor-
poration of California, KMPC and
Cannon & Calister, Inc. Hearing was
ordered for continuing application of
Hollywood Community outfit.

G. Pope Gets
WHOM; 450G

WASHINGTON, Nov. 2. — Radio
folk here are showing mild surprise
over absence of fireworks and public
clamor concerning the transfer of
WHOM, Jersey City, N. J., to Gen-
eroso Pope, which Federal Communi-
cations Commission okayed this week.

Sale for $450,000, which was ex-
pected to produce verbal high-jinks
over Pope’s alleged fascist sympa-
thies, drew nary a protest. Control
passed neatly from Cowles Broad-
casting Company to Pope-owned Il
Progresso Italo-Americano Publish-
ing Company, Inc.

KFI Drops Diskerys
Smith Inherits Biz

HOLLYWOOD, Nov. 2—NBC
Hollywood affiliate KFI bowed out of
the recording biz, giving up a healthy
operation which station execs ad-
mitted had become too big to handle.
Lyman Smith, ex-KFI recording
chief, has moved to 6000 Sunset Ra-
dio Center, taking with him all of
KFTI’s recording clients, which station
gave Smith as an outright gift. Smith
thus acquires all masters made at
KFI plus good will of former em-
ployers.

KFI entered recording biz as a

tract — should the waxeries and
union come to terms—Ilest the plat-
ters be used as strike-breaking pro-
grams if the threatened network
strike materializes. Transcription
companies are to make their final
counterproposal to AFRA's demands
Monday (4). Altho labor org feels
there is a faction among e.t. mer-
chants that want to sign a pact—
aside from network and agency execs
—disk companies have only offered
10 per cent as a counterproposal to
AFRA’s 35 per cent demand.

Situation between the union and
the webs is the most serious since
radio stars scrammed Actors Equity
to organize their own craft org. Prin-
cipal bone of contention is AFRA’s
insistence that webs cease feeding
non-AFRA affiliates. This, the chains
claim, would place them in the posi-
tion of bargaining for AFRA and
conducting a secondary boycott.
Union claims its counsel has advised
that such a procedure would be legal.

Situation between the union and
the webs is the most serious since
radio actors scrammed Actors Equity
to organize their own craft org. Prin-
cipal bone of contention is AFRA’s
insistence that webs cease feeding
non-AFRA affiliates. This, the chains
claim, would place them in the posi-
tion of bargaiinng for AFRA and
conducting a secondary boycott.
Union claims its counsel has advised
that such a procedure would be legal.

AFRA’s adamant attitude in this
year’s negotiations is at sharp vari-
ance from that of two years ago, at
which time, according to its spokes~
men, it yielded on many points rather
than enter into a protracted labor
dispute in time of war. This time,
however, it’s said the members don’t
feel the same, and the story may be
different from 1944.

Negotiations broke off Monday
(28) when AFRA reps met with web,
agency and NAB execs. AFRA pre-
sented its demand that webs cease
feeding stations which had no AFRA
contract. Union said that it would
arbitrate with any station, except on
the question of AFRA shop, with
which it could not come to terms, but
that sending programs to anti-AFRA
stations would have to be discon-
tinued before any new network con-
tract could be signed. When - the
conflicting stands of the union and
webs (The Billboard, October 286)
could not be reconciled, confab
broke up.

sideline in 1945, when sale of KECA
to ABC made studio space and per-
sonnel available for the extra enter-
prise. Station was forced to drop
plattering because of growth of com-
mercial biz during past year and
shortage of adequate equipment to
handle outside recording work.

Sigh of Relief

NEW YORK, Nov. 2.—Webs
and indies made their usual
complete preparations for cov-
erage of the election returns
Tuesday (5) and looked forward
to a resumption of normal
schedules immediately after.
Feeling among station men is
one of relief that it will soon
be over, for while some indies
may pick up quick money on the
sale of time, others feel the
take doesn’t compensate for the
disruption of programing. As
for the webs, the financial re-
turns accruing are considered
negligible, inasmuch as cancel-
lation of commercials involves
rebates and killing many top
shows.

FCC Continues
Anti-Publisher
Stands; Nixes 3

WASHINGTON, Nov. 2.—Federal
Communications Commission’s sensi-
tivity about giving station grants to
newspapers is expected to predomi-
nate more than ever in future rul-
ings, with FCC this week turning
down three newspaper applicants and
giving authorization to a fourth only
with an accompanying explanation
carefully implying there has been
no change in policy. With news-
papers controlling one third of the
standard broadcast stations and so-
lidifying similar strength in FM and
television, FCC - obviously wants to
maker clear to the public that when
a newspaper does happen to get an
AM grant these days it’s because
the rival applicant has nothing better
to offer.

In granting a new AM station to
Orlanto Daily Newspapers, Inc., Or-
lando, Fla., over Frederick W. Mizer,
of the same city, FCC said that news-
paper ownership “altho always re-
quiring careful evaluation does not
disqualify an applicant” and that
other factors involved must also be
given weight. Florida paper will
(See FCC Still Anti-Pub on page 15)

Coast Radio Unions
Set Trade Committee

To Discuss Problems

HOLLYWOOD, Nov. 2.—Theatrical
unions united this week to form an
inter-union radio group, purpose of
which will be to meet periodically
to discuss mutual problems. First
meeting is set for November 21.
Reportedly, a principal item before
the group will be ways and means
to minimize jurisdictional squabbles.

Orgs participating are the Radio
Writers’ Guild, which proposed the
idea originally; AFRA; Musicians’
Union; Radio Directors’ Guild; Na-
tional Association of Broadcast and
Electrical Technicians, and the In-
ternational Brotherhood of Electrical
Workers.

Named as reps are Phil Fischer,
AFM; Carlton KaDell, Georgia Back-
us, Bud Hiestand, Ken Carpenter,
Bill Gould, Erich Snowden and Stan
Farrar, for AFRA; Arnold Marquis
and John Boylan, RWG; Tom Free-
bairn-Smith, RDG; Floyd Wette-
land and Jim Brown, NABET. IBEW
has agreed to send two delegates.
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Agencies Mull
Every Other
Week Airing

Would Ease Star Woes

NEW YORK, Nov. 2.—A few top
agencies in the business are mulling
the advisability of sponsoring two
shows for one product, thus permit-
ting the programs to alternate over
the same network time period every
other week. Gimmick is a product of
desperation on the part of agency
execs, who anticipate pressure from
talent in the event the Crosby-Philco
transcribed show is successful in hold-
ing a high Hooper. Many angles are
involved in such a radical change
in radio advertising—but if major
webs persist in their stated aversion
to transcriptions, this may be the only
way of appeasing burnt-out stars
who want to break away from the
week-to-week grind. Agency men
who are knocking the idea around in
their conks figure it will appeal to the
major webs in that it will permit
them to save face by maintaining the
transeription ban, which in turn will
safeguard the hoopla and bally that
goes with live programing.

Alternate program idea has per=
colated into the minds of some top
performers, too. It’s known, for in-
(See Alternate Segs Reply, page 11)

RWG, NBC Stymied;
CBS Okays Pay Hike

NEW YORK, Nov. 2.—Radio
Writers’ Guild is deadlocked with
NBC over terms of a new contract for
newsroom scripters. NBC is offering
a 7 per cent hike to RWG whose ini-
tial demand was closer to 15 per cent.
Negotiators haven’t met for two
weeks and there is little likelihood of
a settlement seen currently.

Meanwhile RWG won a 15 per cent
hike for its members at CBS. Under
the new contract senior scripters in
foreign division get $83 and section
chiefs $100. Agreement covers 50
men.

Union, which has just opened nego-
tiations with ABC, takes the same
step Monday (4) at WOR. RWG is
going after its first contracts at both
places. Labor org seeks to bring
ABC and WOR scripters to parity,
with NBC news writers, now getting
$330 a month to start, $350 after six
months and $400 after a year.

‘River’ Ist E.T. for New WLW
Division; Plugs Atlanta Chest

ATLANTA, Nov. 2.—The Moon
River program, for 16 years a feature
on WLW, Cincy, is among the first in
a series of e.t.’s being made available
to sponsors thru the newly organized
transcription division of WLW, ac-
cording to Robert E. Dunnville, v.-p.
and general manager of Crosley
Broadcasting Corporation.

Program highlighted the Commu-
nity Chest luncheon here Saturday
(26) and was featured in the evening
at a banquet in the Biltmore Hotel
for 500 guests. Bill McCluskey, di-
rector of WLW Promotions, Inc., pi-
loted the show. Moon and station
personnel were flown here from
Cincy.
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It Never Rains . . .

BALTIMORE, Nov. 2.—Cycle
of unusual events last week par-
layed into a topper for Ernie
Simon, disk jock of WITH, here.
It started when Simon, half
dozing at station’s early a.m.
turntable, suddenly discovered
that he was out of records.
Without a moment’s thought, he
made a mad dash for record
library for disks and was half-
way back to studio when he
realized that for the first time
since he had been wounded
overseas two years ago he was
walking without a cane. Later
Simon rushed home to break the
news to his wife only to find
it was time to rush her to a hos-
pital. It was a girl.

At home again, after hours of
hospital pacing, he found an
offer from WJJD, Chicago, to
become station’s featured disker.
He started there November 1.

See NAB Losing

WebDomination

CHICAGO, Nov. 2.—Small station
owners definitely feel that NAB is
tending more and more to their side,
a survey made by The Billboard at
the NAB convention revealed this
week. Sampling was done among
station owners from all parts of the
country in the 250-watt to the 10-kw.
class.

Opinion was general that while
NAB, heretofore, has been more or
less been dominated by the big webs
and has reflected their thinking, pres-
sure of numbers has changed the
situation considerably for the bene-
fit of the smaller stations. Add to
that fact webs’ attitude toward their
smaller affiliates has softened plenty
during the last few years due to stift
competition among webs for new out-
lets and another facet of the problem
is answered.

Another proof in the opinion of the
small station boys that NAB is really
looking out for them lies in amount
of time the org devoted to the small
market problem.

Typical reaction was voiced by
Charles Pittman, owner of a 250-
watter ABC affiliate in Macon, Ga.

“NAB is definitely swinging to the
small market viewpoint, because the
vast majority of its members are
made up of little guys,” Pittman de-
clared. “These little guys are now
making themselves heard.”

Most of the small station owners
who are getting in FM are doing so
because of FCC prodding, the survey
showed. It’s fear of the FCC and its
dreaded Blue Book, rather than de-
sire to break in the new field, which
made the small guys seek FM li-
censes. Most of them regard FM as
a profitless venture and look forward
to it with no small amount of fear.

Fear of competition was another
factor which caused many of the
small station owners to apply for
FM licenses. Other stations in town,
newspapers which are setting up FM
stations as a competitive factor for
the first time, were powerful reasons
for the small AM-ers to tie in with
the FM tidal wave.

Another note of fear was evident.
This was due to intense mistrust of
FCC granting ‘“too many” licenses,
both in FM and AM.

Songwriter Sues E.T. Firm

NEW YORK, Nov. 2.—An injunc-
tion and accounting action against
Standard Radio, owned by Gerald
King and Milton M. and Melva
Blink, was filed last week in Federal
Court by Carol Scott, composer of
In ¢ Hansom Cab With ¢ Handsome
Caballero. Writer charges infringe-
ment of copyright.

Nostalgia Keynotes WINBC,
WCBS Call Letter Changes;

WNBC Maps

Road Pitch

Promotion Calls for 13 Local Programs

By Jerry

NEW YORK, Nov. 2.—Nostalgia
was the leitmotiv as WEAF, of the
National Broadcasting Company, and
WABC, of the Columbia Broadcast-
ing System tonight changed their call
letters to WNBC and WCBS respec-
tively. WNBC heralded its new tag
with an hour-plus show starting at
5:30 p.m. WCBS teed off under its
new moniker at 9:45 p.m. Both
changes had been expensively
plugged in advance.

Since comparisons are inevitable,
it should be said at the outset that
this was strictly NBC’s night. Smart
showmanship was the keynote of its
nomenclative switch stanza, which
added up to a punchy affair, prop-
erly schmaltzy when warranted,
packed with nostalgia appeal and
topped off with a hilarious monolog
by Fred Allen on the origin of radio
receivers. It was apparent that Hail
and Farewell, the highly appropriate
name given the WNBC program, was
a labor of love to which NBC staffers
devoted much thought.

Result was that as Ben Grauer,
who did a sock job as emsee, recalled
some of WEAF’s past programatic
glories, one realized that noteworthy
Americana was being recaptured, if
only fleetingly. With all due respect
to Allen, Lanny Ross, Edgar Bergen,
Gov. Thomas E. Dewey, *Xies Tram-
mell, Jessica Dragonette, Jinx and
Tex McCrary, Clem McCarthy, Mary
Margaret McBride, Ray Berret and
all the others who took part in per-
son, those who copped tonight’s
laurels, and provided a boff senti-

‘mental pang, were the NBC stars of

yesterday.

Some were only mentioned in pass=
ing by Grauer, others thru transcrip=
tions, were heard again. These in-
cluded “Mister Radio Himself,” the
late Graham MacNamee, Ernie Hare
and Billy Jones, the Happiness Boys,
Harry Reser’s Clicquot Club Eskimos,
Harry Horlick’s A, & P. Gypsies, the
Revelers, the Ipana Troubadours, and
the Silver Masked Tenor, now Joe
White, of the NBC music department.
Even non-radio people couldn’t
helped being moved, while to trade
listeners it was a terrific piece of
work. To all, it undoubtedly high-~
lighted the heritage a top station
builds thruout its years of service,
which in WNBC’s case, number 24.

Second half of the WNBC’s stanza,

(See Nostalgia Keynotes on page 15)

FCC Okays WNYC

Overtime Airing

NEW YORK, Nov. 2.—The FCC
this week okayed WNYC’s applica=-
tion to continue overtime broadcast-
ing after first cancelling the priv-
ilege which the New York City-
owned station has enjoyed during the
war and since. FCC, at first, insisted
that WNYC stick to its scheduled op-
eration, but when the 1,000-watter
pointed to its war record of public
service programing, the commission
gave in,

In the past, WNYC has been the
subject of squawks by WCCO, Min-
neapolis 50,000-watt clear channeler
which shares the 830-kc. frequency
with WNYC. WCCO yelled interfer-
ence and claimed that overtime ex-
ception for WNYC would give other
stations ideas and break down FCC
regional clear-channel policy. With
the war, however, the Minnesota sta-
tion withdrew its objections in the
interests of the national welfare.

Franken

NFEV_YORK, Nov. 2.—Switch of
c! f NBC flagship WEAF
oty ind CBS key Station

WABC to WCBS tonight finds WNBC
leading the race with an extensive
advertising and promotion campaign
to familiarize listeners within their
range of the shift. Altho both sta-
tions are tossing a heavy pitch on
ads in dailies of New York and sure-
rounding communities, WNBC has
loosened the bank roll considerably
by using larger ads and covering
more communities than the Madison
Avenue station.

WNBC'’s lavish promotion cam-
paign calls for a series of 13 local
programs honoring communities in
its listening area. Teeing off Novem-
ber 19, first show will be at Bayonne,
N. J. Bulk of day’s and evening’s
programs from WNBC will salute
the town, and Jinx Falkenberg, Tex
McCrary, Maggi McNellis and other
station personalities are skedded to
do their shows there. Local promo-
tion is going over well, with Mayor
Bert Daly having already issued an
official declaration acknowledging the
“honor.” Mayor has also called for a
committee to tender an appropriate
reception to visiting WNBC-ers on
“Bayonne Day.” Civic groups, in-
dilstries, schools are being prepped
also.

Town’s only local daily, Bayonne
Times, which frowns on radio and
refuses to mention call letters outside
of a program log, has gone all out
in co-operation on the deal. Sheet
has already run four front-page
stories with two and four-column
streamers plugging WNBC in head.
Surprise earlier this week was ap-
pearance of first radio publicity cut
on inside page revealing Jinx Fal-
kenberg in one-column pic ecalling
attention to switch.

Other stops in Jersey include New-
ark, Paterson and Elizabeth, plus
Brooklyn, Bronx, Yonkers, White
Plains,. and Jamaica in New York,
and Stamford, Conn.

Both outlets, two of New York’s
oldest stations, skedded special dedi-
catory shows to mark the call letter
switch. These are reviewed in the
adjoining column.

Unusual sidelight on the call letter
shifts was that WOR’s 6:30 p.m. and
11 p.m. news periods were to an-
nounce switches as news items and
also congratulate both rival stations.

Evans & WNYC
Deal Cold Dead

NEW YORK. Nov. Qf—Proposed
appointment of Clifford Evans, WLIB
special events director, as managing
director of WNYC, municipally
owned outlet, is colder than a pawn-
broker’s heart. Trade reports recent-
ly had Evans inheriting the post va-
cated January 1, this year, by Morris
I.. Novik, with Mayor William
O'Dwyer making the appointment.

Evans and hizzoner have been
long-time friends, and the appoint-
ment was virtually set when outside
factors killed it. Seymour Siegel,
WNYC program director, continues in
charge temporarily.

Click Ad Lib

PORTSMOUTH, Va., Nov. 2.
—When a preacher failed to
show up to deliver the sermonet
on a morning devotions program
over WSAP, announcer Rick
Nelson filled in the five-minute
period with an impromptu lec-
ture on Friendship. He thought
no more of it until telephone
calls and letters started coming
in from listeners requesting
copies of the talk. Demand be-
came so urgent the station
finally arranged to have the
talk—or what Rick could re-
call of it—printed in The Star,
local daily.

Educators Urge
Co-Operation With

Commercial Air

CHICAGO, Nov. 2.—A strong plea
that educators and the commercial
radio industry work together in close
harmony to insure an interchange
of ideas and thus improve the stan-
dards of radio as well as the tech-
niques and contents of courses de-
signed to train students for work in
radio, was the keynote of the first
annual conference on college radio,
held Monday, Tuesday and Wednes-
day (October 28-30) at Stephens Col-
lege, Columbia, Mo.

Albert Crews, NBC Chi production
director, summarized the need for
co-operation between colleges and
radio, and the danger of attacks on
educators, as some in radio have
delivered, and attacks on radio, as
many educators have given forth, by
stating that the only hope for radio
in the future is that all the people
in it will be prepared to do a better
job. He claimed that since colleges
and universities offer the principal
radio training ground, there should
be no fight between radio and edu-
cation, but rather a co-operative
spirit that would help both. R. R.
Porter, co-ordinator of radio, Uni-
versity of Denver, emphasized that
the right to attack radio should be
earned, and that most educators had
not yet earned that right.

John W. Bachman, director of ra-
dio, Baylor University, said: “Not all
schools should teach radio. Radio
schools should be as limited and spe-
cialized as medical schools. The
needs of the industry do not jus-
tify the training of a large number
of people to fill non-existent radio
jobs.” Bachman also suggested that
people interested in radio education
should be farmed out to the in-
dustry so that they may obtain the
necessary practical experience, and
that capable radio people should be
persuaded to enter the field of edu-
cational radio work,

Crime Does Not
Play on KFI Till
Kids Are in Bed

HOLLYWOOD, Nov. 2.—KF],
Hollywood NBC affiliate, last week
panned airing of all crime or mystery
stanzas before 9 p.m. In an effort to
eliminate kid listeners, following
okay from sponsors and NBC to make
the move. - Time is aimed as an
answer to civic and educational
authorities who have strongly ob-
jected to the type of radio mystery
shows being fed to juvenile audiences.

In setting up fall time schedules,
KFI got an okay to transcribe three
mystery segs for rebroadcast after
9 p.m. juve curfew, Shows are Mr. &
Mrs. North, Mr. D. A, and Molle
Mystery Theater,
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Fibber McGee and Molly
Bob Hope

Edgar Bergen and
Charlie McCarthy

Red Skelton

Fred Allen

Mpr. District Attorney
dJack Benny

Jack Haley with
Eve Arden

Eddie Cantor

Amos °n® Andy

Abbott and Costello
Truth or Consequences
The Bandwagon

The Great Gildersleeve
Kay Kyser

People Are Funny
Burns and Allen

Aldrich Family

Duffy’s Tavern

These are some of the greatest shows
in radio—19 of the most popular pro-
grams on the air,

WEAF changes to

On November 15, 1926, WEAF was incorporated under the name
of the National Broadcasting Company, Inc. Now, 20 years later,
the station and the network are able to be even more closely
associated.

The original announcement of America’s No. 1 Network stated:

*, . . the purpose will be . . . to provide the best programs available
for broadcasting in the United States.”

For two decades, the American radio audience has associated the
fulfillment of this ideal with NBC programs. .

A ]
Now it is fitting that the first station of NBC becomes standard- . o

bearer in name as in performance.

WNBC at 660 means NBC in New York—for the Greatest Shows
in Radio.

REPRESENTED BY NBC SPOT SALES 50,000 W,

winAA-SRekicalkadiohisters com
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NBC Increases
‘News Coverage

Via Affiliates

NEW YORK, Nov. 2.—Indication
of how network programs are in-
tensifying nationwide coverage of
domestic news is the changed format
of the Alka-Seltzer Morgan Beatty
newscast aired Monday thru Friday
at 7:15 p.m. on NBC. Two weeks
ago web began asking stations carry-
ing the seg to submit schedules of
newsworthy events in their areas
and to cover hot news in their areas,
with Morgan Beatty calling them in
to report over the network. Amount
of time allotted each station show
varies on the value of the news item.
Thus far, some 75-80 web affiliates
are co-operating by sending in skeds,
and about 25-30 stations have covered
news shots.

Result, according to Bill Brooks,
NBC vice-president in charge of news
and international relations, is better
coverage of the domestic news scene,
with more on-the-spot reporting.

Additionally, method of coverage
uses to the hilt the the affiliates’ abili-
ties in the way of news coverage.
MB show, which bounced from a
Hooper of 5.2 to 7.7 in two weeks
following the change in format, was
first aired out of New York with
John W. Vandercook handling.
Beatty now airs it out of Washington,
working with Bill McAndrew, NBC
director of news for Washington.
In New York, Frank McCall, news-
room’s manager of operations, ties
up the angle with Brooks.

CBS Decries Suit
By Kentucky Drys

NEW YORK, Nov. 2.—Suit filed for
$33,063,048 in Federal District Court,
Louisville, Wednesday (30) by the
Rev. Sam Morris and Henry M. John-
son, attorney, accusing Columbia
Broadcasting System of “unjust dis=
crimination” in selling radio time to
Schenley liquor interests and refusing
to sell time to prohibition interests
drew from CBS this week the state-
ment that the web declined to sell
Morris and Johnson time because
such sale would “break down CBS’s
long-established policy of making
free time available for controversial
discussion and for religious pro=-
grams.” Stating the plaintiffs have
been threatening the suit for nearly
two years, CBS added that “our coun=-

sel has advised there is absolutely no,

legal basis for any suit.”

CBS statement added: “There is no
basis for their claims in view of fact
that we have repeatedly offered free
sustaining time for presentation of
their cause. They have consistently
refused the offers in order to main-
tain their allegedly aggrieved posi-
tion. Within the past 10 days Morris
has turned down an offer of four
broadcasts over the Columblia net-
works.”

Aud. Participation Show

Looks Likely for Armour
CHICAGO, Nov. 2.—Hint Hunt on
WBBM, one of three segs being tried
out for web airing by Armour &
Company, seems most likely to suc-
ceed in the opinion of the trade here.
Verdict will be reached by the com-
pany soon.

In case Hunt makes the grade, it
will become one of two CBS com-
mercial  shots emanating from
WBBM. Other is Ma Perkins.

Other shows which Armour is test-
ing are Ethel and Albert, comedy
seg, which is an ABC co-op deal, and
Heritage, a soap opera.

Hunt is an audience participation
show, in which household hints are
given by housewives. Prizes are
awarded.

Radio To Promote Radio Theory
Undergoing MBS Test Campaign

NEW YORK, Nov. 2.—Use of radio to promote radio is being given an
all-out play by Mutual Broadcasting System, which is beaming special
“teaser” programs to station managers and the public. Web, in return for

supplying time, gets talent from agencies handling its various accounts—

and bankrollers get extra plugs over the air. Special teaser segs are aired
over the web either live or via transcription, depending on time commit-
ments, and in addition to the talent line-up, speakers generally include a
top MBS brass hat, such as Prexy Ed Kobak or Vice-President Bob Swezey.

When the brass take the mike, the
message is often addressed to the
359 MBS station managers, some
of whom may be more inclined to
take the show after hearing Kobak’s
persuasion plus a teaser preview.

Four teaser airings were made re-
cently. On Friday (1), for instance,
web staged a Hallowe’en party de-~
signed to promote MBS kid shows.
Talent included stars of Captain Mid-
night, Hop Harrigan, Superman, Tom
Mix and House of Mystery.

Earlier Friday, MBS, tying in with
Revere Copper & Brass, sponsors of
Exploring the Unknown, cut a record
of a luncheon during which John
Mulholland, noted magician, spoofed
spiritualistic mediums. Later, sub-
ject is to be aired on Unknown’s
next show, Sunday (3). Teaser show,
in addition to Mulholland, presented
a talk by Bob Swezey, MBS veepee.
Session was recorded at 1:30 p.m.,,
and put on the air as a quarter-hour
show at 3:45-4 p.m.

MBS, on October 2, aired a teaser
show plugging the network’s Cleve-
land Symphony series, which debuted
October 19 in the Saturday, 6-7 p.m.
slot. Luncheon session had Conduc-
tor George Szell in attendance, and
latter took the mike with an address
slanted at music editors around the
country. Xobak and Swezey were
on the same show, and their talks
were designed. to help sell stations
the idea of carrying the series.

Network figures teasers are a
worthwhile supplement to routine
publicity and promotion methods.
Thinking is that it's a bonus for
sponsors, a boost for shows, a shot
in the arm for station managers who
might jack up local promotion after
hearing the teaser, and last but not
least, good audience promotion. Ap-
proach has been a pet Kobak theory
for years.

Army Officer To Reveal
German Radio Inventions

WASHINGTON, Nov. 2.—Com-
merce Department will let the trade
in on some more German radio war
secrets Tuesday (5) when Lieut. Col.
Richard H. Ranger, prominent re-
searcher and recently returned from
Europe, tells of new electronics and
communications developments of the
former enemy country.

These include a high-fidelity field
model of the “magnetophone,” a de-
vice for recording and reproducing
sound on magnetized plastic tape; a
new compact high-voltage generator
for infrared tubes, and recent dis-
coveries in wiring systems.

K&K Sets Us New E.T. Org

CHICAGO, Nov. 2.— New tran-
scription company, Continental Pro-
ductions, has been set up here by
Kuttner & Kuttner Agency to pro-
vide additional service for its clients.
Firm will package only shows that
have ready-made promotional tie-ins.
First show will be Your Date With a
Deb, designed for department store
sponsorship, featuring Tex Benecke~
Glenn Miller band, and will have a
tie-in with Deb mag.

Larry Kurze, formerly with CBS
here and now K. & K. radio director,
will dirget production for the new
firm. Robert Schoenbrod, also with
K. & K., is in charge of promotion
and sales.

MP Would End
CBC Publishing

REGINA, Sask., Nov. 2. — John
Diefenbaker, progressive conserva-
tive member of Parliament for Lake
Centre, Sask., will introduce a bill
at the next session of Parliament to
end the Canadian Broadcasting Cor-
poration’s right “to publish news-
papers and periodicals.” He told
delegates to the Saskatchewan Pro-
gressive Conservative convention
that the CBC “might conceivably
commence to exercise that power”
with the extra $2,000,000 granted it
last summer.

He said his party believed the
CBC “should not dominate the pri-
vate radio stations of this country.”
The CBC and the National Film
Board are “flooding the country
with propaganda,” Diefenbaker
charged.

Ad Men To Analyze

ProductionProblenis

NEW YORK, Nov. 2.—Major prob-
lems currently facing radio producers
will be the keynote of the radio
production group at the 1946 Eastern
annual conference of the American
Association of Advertising Agencies
November 18. One-day meeting will
be held under the sponsorship of the
New York council at the Waldorf.

William B. Lewis, vice-president
and radio director of Kenyon & Eck-
hardt, is chairman of the radio group.
Discussions will cover AFRA, Radio
Writers’ Guild, Musicians’ Union and
American Authors’ Authority. Asso-
ciated with Lewis in leading the
panel will be Harry Ackerman, vice-
president in charge of program oper=
ations at Young & Rubicam.

In addition to radio production,
various groups will cover copy,
media, mechanical production, art
and layout, research and manage-
ment. Robert M. Ganger, vice-presi-
dent of Geyer, Cornell & Newell,
chairman of the AAAA N. Y. council,
is chairman of the conference.

If Sardi’s Can Do Tt,
Maybe Ciro’s Can, Too

HOLLYWOOD, Nov. 2. — Ralph
Edwards, Truth and Consequences
headman, and H. D. Hover, oper-
ator of Ciro’s nitery, have joined in
production of a new audience par-
ticipating radio show tagged Steeple-
chase at Ciro’s. Test platter was cut
at Ciro’s recently before large
audience of showfolk.

Show is brainchild—~of Mel Vicke
land, Mutual announcer-producer,
who was forced to stop work on the
show when stricken with polio sev-
eral weeks ago. Edwards, lifelong
friend of Vickland, stepped in to get
show rolling.

Wendell Niles was emsee, with
Edwards handling producer-writer
chores. Guest stars on first platter
included Hedda Hopper, Mark Ste-
vens, Janet Blair and Keenan Wynn.
Matty Malneck’s ork handled music.
Seg, if sold, will be aired from Ho-
ver’s club once weekly.

WW]J Threatens
To Scram BMB

DETROIT, Nov. 2.—Harry Bannis=
ter, manager of WWJ, and stormy
petrel of Midwestern radio, returned
home after the recent NAB conven-
tion and stated he was ‘“totally be-
wildered” by the BMB session at the
convention, which he termed a “mu-
tual admiration society.” “Outside,”
he said, “there was resentment, dis-
illusionment and utter disapproval
by those who paid the major portion
of the bills.”

Bannister said specifically that
BMB should go into program rating,
and told The Billboard that he was
considering withdrawing from BMB
if this policy is not adopted. In a
letter to Hugh Feltis, BMB president,
Bannister declared that, “The broad-
cast industry has established the
technique of program ratings as the
basis of its circulation calculations.
1 went into BMB because I was led
to believe that anything you did at
the beginning would merely be a
testing and proving ground for the
eventual development of a continuing
measurement of program ratings.
Whatever the merits of BMB efforts
to date, it is my humble opinion that
what this business lacks and needs
more than anything else is a system
set up by the industry which will
provide honest, accurate program
rating to be accepted by all the
factors involved.”

Bannister declared that BMB would
have only one field of usefulness
without program ratings—that of
bringing together the various intere
ests in broadcasting, but said this was
a steep cost for his station’s contribu-
tion of $8,400 annually. He specific=
ally asked Feltis to disclose what
percentage went into securing cover=
age information and what proportion
into promotional activities to get new
subscribers.

Bannister maintained that cover-
age area figures, based by BMB on a
minimum of 10 per cent of area sets
listening in at least once a week, are
worthless, and that only actual pro-
gram ratings showing relative highs
and lows are of value.

Det. News Radio Ed,
H. Hart, Discovers

P.A.’s Hard Way

DETROIT, Nov. 2.—Renewed ems=
phasis that publicity sources in radio
are not geared to meet the require=-
ments of dailies has been forthcom-
ing from experiences undergone by
Herschell Hart, radio editor of The
Detroit News. Hart recently shifted
from a double assignment, radio and
niteries, to full-time coverage of
radio.

Essentially, the situation, at least
insofar as. this city is concerned, and
presumably others any distance from
New York, Chi or Hollywood, boils
down to the fact that p. a.’s make no
allowances for the time it takes mail
to reach here. More important than
that, however, is the fact that when
a radio story of any import does
break, editors outside of the three
major radio centers must shift for
themselves if they want coverage.

Como Collapse

Typical example arose recently
when Perry Como collapsed after a
broadcast. None of the usual p. a.
sources—the web or Como’s own
flack—serviced Hart. Instead, he had
to phone all over New York to get
his facts. When a guest star billed
for a certain show failed to appear,
Hart was given no accounting. Again,_
he had to spread-eagle New York on
the phone.

Hart is asking p. a.’s to wire him
collect, explaining he’s writing for a
daily, not a weekly. Since few, very
few radio desks operate as Hart does,
he’s having tough sledding.
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“He says he’s studying How Radio Sells,
and all he has to do is...

Listen to AB 0

DOUBT about it, the place to find out

how radio can really sell goods is on
ABC. A good many advertisers, particularly
those who are reaching ABC’s big, nation-
wide audience of women during the day-
time, are putting more and more of their
confidence in ABC as a prime mass selling
medium,

Here is what some of the nation’s top-
notch advertisers are thinking—and doing—
about ABC today:

1. Swift & Co. has doubled its expenditure on
ABC — has signed a five-year contract for a full
half-hour of the Breakfast Club every weekday
morning.

2. General Mills has renewed four big daytime
shows on ABC for another full year.

3. Curtis Publishing Company is continuing
with its 15-minute weekday morning program —
in addition to the big spot campaign it has just
started.

4.Llibby-McNeill & Libby,Sterling Drug, Philco,
General Foods, Miles Laboratories, Jergens,
Bristol-Myers, Westinghouse, P & G and many

more shrewd buyers of radio time have nailed
down valuable ABC franchises.

Tomorrow’s ““ buyers’ market” is on the way
—and advertisers who recognize the fact
that they’ll soon have some real, down-to-
earth selling to do are making sure of a place
on ABC right now. They know that success-
ful mass selling calls for successful mass ad-
vertising— and look to ABC to help them
deliver the goods to the nation’s millions of
radio homes.

Today, ABC has very few choice network
daytime quarter-hours left unsold. The
reason, when you boil it all down, is simply
that ABCsells goods and advertisers know it!
Maybe there’s a spot on ABC that you can
use to good advantage to sell your product!
Why not find out now?

7/ REASONS

why more leading advertisers

2.

3.

7.

sit up and listen to ABC

REACHES 22,000,000 FAMILIES, located in
practically every major market in the U. S.
ECONOMICAL RATES make possible nation,
wide coverage of important markets at low
cost per thousand listeners.

220 STATIONS — covering more of the 300

major U. S. markets from within (actually lo-
cated in the markets) than any other network.

. EXPERT PROGRAM SERVICE available if and

when you want it.

. EFFECTIVE AUDIENCE PROMOTION that

keeps building a bigger and bigger audience
for ABC advertisers.

. GOOD WILL —a nation-wide reputation for

public service features that present all sides.
of vital issues.

PRACTICAL TELEVISION — program-building
on an economical basis.

American Broadcasting Company

A NETWORK OF

220 RADIO STATIONS SERVING AMERICA
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NDREWS SISTERS have been set
for a series of three wax shots
on the Bing Crosby~Philco program.
Sisters will get $9,000 all told for the
transcribed warbling. Lou Levy
handled.
* B it
Dr, Fernando Tude De Souza, di-
rector of radio education for Brazil, in
New York visiting Bob Hudson, CBS
education head. Souza is studying the
educational methods used on CBS

School of the Air.... Todight on
Broadway, 10:30-11 p.m. on CBS
Eastern Network, dies after the

Wednesday (6) broadcast. Bob Hawk
repeat on the Western half of the
network, continues in that time. . . .
Frank Sinatra show coming to New
York for five broadcasts starting No-
vember 20. . . . Billy De Wolfe has
been signed for four appearances on
the Ginny Simms CBS show starting
Friday (1). with post as permanent
comic a possibility.

Washington commentator, Drew
Pearson, will receive the 1947 Unity
Award of the Golden Slipper Square
Club, Philadelphia, November 7.
Award is for outstanding contribution
during the year to further democratic
understanding and unity among the
American people. . . . Personnel at
WFRP, Savannah, Ga., a new sta-
tion, includes Roy F. Zess, assistant
manager and program head; Al H.
Evans, commercial manager; Randall
Atcher, musical director; Emmy Lou
Burns, women’s director; Robert T.
Finnegan, sports director; James
Hayes, promotion and publicity di=-
rector; Ray Wilkinson, continuity
chief, and William E. Behnken, chief
engineer. Announcing staff includes
William Cannady, Walter Luce, Rob-
ert Jensen, Don Parker and Everett
Hester.

#* # B
In an attempt to ‘contact’ the
late Harry Houdini, NBC’s “News
of the World” program Thursday

(31) went to WBAL, Baltimore,

where John Cooper interviewed

Blackstone the Magician, one of

Houdini’s closest friends. Carry-

ing out the terms of the pact made

with Houdini, Blackstone placed

a lock on a table before the

microphone. Opening of the lock

would have proved contact with

Houdini’s spirit. The lock failed

to open. “What would you have

done if the loc’: had opened,”

Cooper asked the magician. “I'd

have moved out of here fast,” re-

plied Blackstone. “If that lock
had opened there’d be a new door
in this studio.”

b *® *
Radio actor Carl Emory has penned
a new soaper called Marianne . . .

Several bankroliers interested in Bret
Morrison’s new package Love Song.
. .. Felix Holt, scripter of Lone Rang-
er, is writing a new Western pack-
age to star Barry Kroeger. . .. Grape-
vine has it CBS is checking with
sponsors for intensive program pro-
motion trailers on all web shows and
that impetus came from desire to
buck Der Bingle. . .. Pointing up the
success ABC has achieved with its
two-hour Saturday night line-up of
mystery programs, a contract has
been signed with the Wine Growers
Guild for a weekly half-hour psycho-
logical drama to bow January 4. . ..
University of Miami (Fla.) playmak-
ers is conducting a contest for a prize
winning play to be performed over
WNBT, New York, tele outlet De-
cember 1. ... CBS on November 12
begins a weekly half-hour show
called You and Alcohol. Discussion
series will feature scientists, physi-
cians, psychiatrists, clergymen, sociol-
ogists and officials from alcohol con-
trol agencies.
& * i

ABC has begun preparations of a«
film series for television to be aired
over five video outlets in December.
Called Video Reporis to America, it
will be a review of social and eco-
nomic problems facing America and

TOO SHORT FOR A HEAD

Andrews Sisters To Collect 9G
For Three Crosby-Philco E.T.’s

will be telecast over outlets in New
York, Washington, Schenectady, Phila-
delphia and Chicago. . . . More than
14,000 entry forms have been request-
ed by listeners in a contest sponsored
by KTBC, Austin, Tex. Gimmick is for
lstener to identify prominent radio
stars in station’s Who Am I? contest.
Prizes totaling $590 have been offered
by station. . . . KSD], San Diego. a
new station, joins CBS November 8,
when it debuts. The 5000 watts full-
time station is owned and operated by
the Finley-McKinnon Broadcasting
Company and is affiliated with the
San Diego Journal. General Manager
is Purnell H. Gould. .

ABC’s Professor Quiz in Columbia,
S. C., for 23 scheduled shows in vet-
erans’ hospitals, schools and civic or-
ganizations. . . . WCFL, Chicago,
preemed new show which takes in
almost every phase of show biz. Seg
is called Going Places. ... Beginning
preparations for its 25th anniversary
KYW, Philly, is promoting its silver
birthday thru use of streamers towed
by airplanes. Plane flies over Frank-
lin Field during home games of the
University of Pennsylvania.

Crosley’s 1,000 watt FM station
in Cincinnati, WLWA, expected

to begin operations November 15.

Station will operate eight hours a

day, seven days a week. . .. Rob-

ert S. Stanton, NBC staff an-
nouncer, transferred to web’s
video department as sports and

special events announcer. . , .

“Here’s to Veterans,” an official

Veterans’ Administration series,

produced in collaboration with

sponsors, stars, AFM, AFRA and
the Advertising Council in New

York, skedded to preem on WHN,

New York, November 9. ... Bob

Burns treks to Oklahoma City for

his November 24 airer at the in-

vitation of Gov. Robert Kerr. ...

Hoagy Carmichael and David

Rose have waxed special 15-min-

ute plattered shows for use in

Christmas Seal drive. ... WWDC,

Washington, will feed daily news

shows to WLW, Cincinnati, and

WINS, New York, according to

agreement made at NAB conven-

tion. . . . Tod Cott, program head
of WNEW, off to Florida for three
weeks shortly, . .. Larry Menkin,
radio writer now under contract
to Warners, father of a third son,
Peter, last week.
# % '

Mutual’s Spotlight «  America will
award a real life-size  trolley to the
listener who submits the best answer
to the question, “Who is Kilroy?”
. . . CBS correspondent Farnsworth
Fowle left last week on an eight-
week lecture tour that will take him
to 21 cities in the U. S. and Canada.
. « . To help dealers become more
skilled in installing video sets, a
series of weekly discussion and dem-
onstration sessions are held at the
Viewtone Television and Radio Cor-
poration plant. . . . Bud Gamble,
DuMont video producer, and Paula
Seligman, of the film industry, have
completed a television script, Wide Is
the Gate. Interest in production is
being shown by film companies. . . .
Author Fanny Hurst skedded to
speak at the next meeting of the
Radio Executives’ Club, New York,
November 7. She’ll give a spiel on
“If 1 Were Running Radio.” Also
on program will be H. V. Kalten-
born, NBC c;)mm(;ntator.

*®

In a five-day mail pull, without
benefit of premiums or special offers,
10,113 listeners responded to a brief

announcement by ABC on Ethel and
Albert across the board daytime stint,
Listeners voted to keep show in the
evening period instead of having it
shifted to early afternoon, ... Frank
Bowes, formerly of KYW, Philly, has
joined NBC spot sales covering
Philly, Washington and Baltimore. . . .
Bob and Betty Crane, former piano-
comedy patter team on the NBC
Chesterfield Supper Club, will play
club dates in Milwaukee this winter,
. +» » Radio Sales, CBS spot broad-
casting division, has opened a new
office in Detrolt, with William B.
Ogden as manager.
% " *

Maestro Toots Camarata has
changed his first name to Tutti since

he’s been signed to lead orchestra .

on the new Jean Sablon CBS pro-
gram. Feels Tutti is more in keeping
with show style. . . . KOME, Tulsa,
OKkla., is originating new series of
programs for the Oklahoma network.
Show, produced and presented by a
dramatic group in co-operation with
the State Parent-Teacher Associa-
tion, will be heard weekly on KOME,
KTOK, Oklahoma City; KGFF,
Shawnee; KBIX, Muskogee; KADA,
Ada; KVSO, Ardmore; KTMC, Mc-
Alester; KWSO, Lawton, and KCRC,
Enid.
® * ®
Joseph Gottlieb, staff producer
of WMCA, New York, upped to
director of station’s commercial
production department. . . .
“Stump the Authors,” ABC video
show on WBKB, Chicago, has
been extended an additional four
weeks because of program’s
popularity. . . . CBS skedded
to inaugurate a weekly series of
broadcasts by artists from the
Juilliard School of Music No=-
vember 7. ... Raymond Knight,
emsee of “Good Morning—It’s
Knight,” on WJZ, New York, in
promoting the naming of a
rooster donated by Paul White~
man, sent each trade press editor
a carton of eggs. Winner in
rooster naming contest conducted
on program received an all-ex-
pense trip to Bermuda.
*® L] *

Deadline for the annual Peabody
Awards is January 10. Awards will
be made for public service program
or series inaugurated and broadcast
during 1945 by a regional ‘station
above 1,000 watts; public service
program or series inaugurated and
broadcast during 1945 by local sta-
tion of 1,000 watts and under; re-
porting and news interpretation,
drama, music, educational and chil-
dren’s programs. Any station or
network is eligible to submit re-
porting, drama, music or educational
entries; only local and regional sta-
tions can compete for public service
awards.

® %* »

NBC has started a permanent library
of audition platters which will be
available to its directors as casting
aids. According to Clarence Menser,
v.+p. in charge of programs, directors
will be assigned special periods to
hear auditionees. James Haupt, pro-
duction director, has been appointed
to handle applicants for music audi-
tions, and Edward King, dramatic di-
rector, will interview actors and an-
nouncers. Robert K. Adams, produc-
tion manager, and Arch Robb, produc-
tion department operations manager,
will direct the new set.up.

E * %

The Central Broadcasting System,
Ltd., Prince Albert, Canada, has been
sold by its prexy and sole share-
holder, Lloyd Moffatt, to H. M. Sib-

bald, F. F. Rawlinson and E. A.
Rawlinson. New company will be
known as Central Broadcasting, Ltd.
Sibbald, new prexy, is former mayor
of Prince Albert. . .. Myles H. Johns
has sold WTMYV, East St. Louis, 11,
to the Curtis Radio-Casting Corpo-
ration of Indiana. Price was $320,000
plus “other considerations worth $50,-
000.” Johns retains 55 per cent of
WOSH, Oshkosh, Wis.,, and has en-
tered an application for an FM sta-
tion, WMIL, in Milwaukee. ... Har-
old Day, for the past four years a
member of ABC’s advertising and
promotion department, has been ap-
pointed sales manager of the co-op
department, succeeding Larry Surles,
who recently resigned to join John
Blair Company.

* * *

Effective December 5, four New
Mexico stations will become affiliated
with ABC as supplementary mountain
stations. Total number of web sta-
tions will be 233. New affiliates are
KOAT, Albuquerque: KTRC, Santa
Fe: KGAK., Gallup, and KFUN, Las
Vegas. All stations will operate full
time with 250 watts.

£ £ *

With aim toward co-ordinating
the day-to-day activities of the
program department at WINS,
New York, John Neal has been
appointed production manager
and John Poindexter has been
appointed night program super-
visor. . .. Don Lee will try some=-
thing different in regional net
commercials with a new pack-
aged participating sponsored
show skedded to break on four
Don Lee owned and operated
outlets within a few weeks. Airer
will be five-a-week half-hour
shots, recorded in Hollywood, and
including continuity plugs for
seven advertisers. Don Lee sales
staff is now making advertising
drive, basing pitch on fact that
regional bank-rollers can buy
show on four outlets without
having to deal with headaches
and production problems of anly
one airer.

# *# £

Social event of the season! Borden’s
announcing the betrothal of Phoebe,
the jersey calf, lifted for 227 con-
secutive days by Pvt. Allen Lafever,
TUSMC, on the CBS County Fair pro-
gram, to a prize-winning jersey bull,
Wonderful Royal Carnation. “Wed=~
ding” takes place November 25. . ..
Bert Mulroy, program director and
assistant manager of WEMP, Mil-
waukee, has returned to the station
after two years of service with the
U. S. Army. . . . Kenneth N. Strong,
merchandising assistant at WCOP,
Boston, has been promoted to sales
representative post.

L * &

One of the biggest radio station
promotion contests ever staged under
automotive sponsorship has been
launched by Hastings Piston Rings and
Casite, sponsors of The Adventures of
Michael Shayne on MBS. Open to pro-
motion managers of all MBS affiliated
stations, contest offers more than
$1,500 worth of merchandise as
prizes. . . . Course of instruction de-
signed to help some 88,000 ex-G.L's
now drawing unemployment allow-
ances in Massachusetts to find work
is being given by WEEL Boston.
Weekly classes advise vet on how to
rate own capabilities, how to ap-
proach prospective employers, how to
select a job suited to his capabilities
and how to conduct himself on an in.
terview. . . . WNEW, New York, spon-
soring veterans’ writing contest in co-
operation with American Theater
Wing. Awards totaling $500 to go to
vets writing three best quarter-hour
scripts inspired by title of pic, Best
Years of Our Lives. ... James L. Stir.
ton, assistant to the vice-president in
charge of ABC's central division, has
taken on additional duties as co-
ordinator of sales for web’s felevision
activities In Chicago.
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MGIITTIME TALENT COST INDE

i ! Based on “FIRST FIFTEEN” HOOPERATINGS for Evening
TRADE Programs and the “FIRST FOUR” Sunday Afternoon Segs.
In the absence of continuous data on non-telephone home listenership, The Blliboard

takes the liberty of projecting telephone home-based radio audience measurements
to total urban poputlation.

Alternate Segs

Reply to E.T.?

Mull Every-Other-Week Idea

(Continued from page 5)

stance, that Edgar Bergen is very
amenable to the idea of a two-week

8hore—CBS

Vitalls, Sal Hepatica
Spotlight Bands—MBS

D.C. & 8. NBC 132

Fishing and Hunting

GREAT 18.8 14 Hr. $ 8,600 $ 349.468 $ .39
QILDERSLEEVE Club—ABC '
Kraft Foods Co. Dr. Christian—CBS8
Parkay It’s Up to Youth-—MBS
N.L. & B. NBC125
AMOS 'N’ ANDY 18.8 % Hr. N.B.N.P.—ABC $ 8,000 $ 481.80 .
Lever Bros. Rinso 867 Vox Pop—CBS
R.& R. NBC 148 Gabrlel Heatter—MBS
SCREEN GUILD 16.9 Hr. Doctors Talk It Over— $10,000 $ ©691.72 $ .70
PLAYERS 70 ABC
Lady Esther N.S.N.P.—MBS
Bfow C€BS 149 Contented Program—
NBC
TAKE IT OR 16.4 15 Hr, Theater Guild on the $ 4,800 $ 274.89 $ .30
LEAVE IT 840 Alr—ABGC
Eversharp Brighter Tomorrowes=
Biow CBS 156 MBS
Don Ameche——NBC I 8Sunday Afternoon
ONE MAN'S 8.8 14 Hr. Samuel Pettenglll—ABC $ 4,500 4
FAMILY N.Y. Phiiharmonio—GBS8 s $1353.55 5 usi:5e
Standard Brands N.3.N.P.~—MBS
Fleischmann’s Yeast,
Royal Desserts
J.W.T. NBC144
THE SHADOW 9.4 15 Hr. Darts for Dough-—ABO $ 2,500 28 .
Carey Salt Co. 270 Family Hours—CBS S L3l
Mcdunkin N.8.N.P~~NBO
Del. Lack. West
Coal Co. Blue Coal
R. & R. Q. Barr Dlv,
Balm Barr Hand
Lotlon and Shampoo
Meyerhoff MBS 209
COUNTERSPY 8.4 16 Hr, Hoagy Carmichael-—CBS $ 8,500 $ 418.87 $ .47
Unlversal Match Co. 210 Wm, L. 8Shirer—CBS
Schutter Candy Dlv. Qulick As a Flash—WMBS
5.&8. ABC193 N.S.N.P.—NBC
QUIZ KIDS 8.4 14 Hr. N.S5.N.P-—ABC $ 6,000 $ 714.29 s .84

N.Y. Philharmonlo—CBS

Miles Labs, Inc.
House of Mystery—MBS

Alka Seltzer and
One-A-Day Vitamins
Wade NBC138

*tnsufficlent data. **Includes Second Broadcast on Pacific Coast.

L. & M.—Lennen & Mitchell. F., C. & B.——Foote, Cone & Belding. Y. & R.—Young & Rubicam
W. & L.—Warwlck & Legler., W, & C.—W!llliams & Cleary. L. W. R.~—L. W. Ramsey'
J. W. T.—J. Walter Thompson. McK. & A.—McKee & Albright. R. & R.—Ruthrauff Jg Ryan:
D. C. & 8.—Doherty, Clifford & Shenfleld. 8. & §.—Schwimmer & Scott. R. W. & C.~—Roche,
Willllams & Cleary. A, M. & W.—Audrey, Moore & Wallace. W. H. W.—Willllam H. waln'.mub:
McC.-E.—McCann-Erickson. P. & R.——Pedlar & Ryan. D. F. 8.~-Dancer-Fitzgerald-Sample.
N. L. & B.—Needham, Lewls & Brorby. R. M, 8.—Russel M. Seeds.

Averagie evening audlence rating Is 9.8 as against 8.1 Jast report, 9.0 a year ago.
sets In use are 29.7 as agalnst 28.2 iast report, 28.1 a year ago.
as against 77.6 last report, 77.8 a year ago.
agalns: 70 last report, 8114 a year ago.

Average evening
Averge avallable homes Is 78.7
Sponsored network hours reported on were 691, as

N.S.N.P.—No Sponsored Network Program.
C.H.—Computed Hooperating.

The “Talent Cost Index” is protected by the copyright of The Billboard

Vol. IIS No. 19E {Roport October 30, 1948) .
stretch between shows and intends to
e Lear:‘sgh : Fotent Cost suggest same to Fred Allen. Also, it’s
Sponsor, . Wosks _” cont p:f:b,oa’s ‘1{;}]191%' thatt,one ?alr;krolgr %rior to
gency, ooper- 0 alent er Urban ileo’s pacting o ing Crosby was
Net & Stat, ti Date a g N
O — P ° opnoaition Oost Rolnt Listeners | attempting to sign both Crosby and
FIBBER McGEE 26.8 1 Mr. Hollywood Players—CBS $10,500 $ 801.79 . er -
Al o A B E Bergen or; an alternate program ar
Floot Wax N.8.N.P.—MBS rangement.
N.L. & B. NBC 143 .
EDGAR BERGEN 24.8 , 15 Hr.  Advent ¢ 8am $20,000 § 813.01 § .87 Quality Is a Problem
. . entures o al ol - . . . . .
Standard Brands 304 Spade—=C ' Tied in with the entire problem is
S A PR A difficulty of producing a top show
Desserts and Blue every week. Not only talent but
§°‘Yz‘°.‘r"’°ﬁ;'é“g a many producers also are tired of the
A constant strain. Many maintain that
BOB HOPE 24.4 1% Hr. Upton Close—MBS $20,000 $ 81087 e | radio is such a tremendous user of
Pepsodent Div. 364 N.8.N.P.——ABC a
Lever Bros. N.S.N.P—CBS material that a program cannot
LR [ e maintain a high level of programing
on a week-to-week basis. And along
BING CROSBY  24.0 14 Hr. Academy Award $20,000 $ 833.34 * | the same line of thought is the fact
Phlico Rad!ol 3 Thea—CBS a 5
and Refrigerators N.S.N.P.—MBS that not one comedy star in the bu§1-
Hutchins  ABC 208 Frank Morgan—NBG ness will have the temerity to claim
pngp:LdLgu . 23.9 Via“sr' 2'?‘"-3'—““ os $18,500 $ 774.08 « | that his show is socko every week.
Standar rands rime Doctor—C ]
Tenderleal Tea and Spec. Investlgator-—MBS Bob HOpe’ fOI.. .lnStance’ on .the A.uthOT
Shefford Cheese Meets the Critics seg, adrmtted it was
J-W.T. NBC142 very tough indeed to throw together a
WALTER 23.8 -/.1 I;r. :Ildegard«:-,—l‘CBs $ 6,000 $ 262.10 s .29 | weekly script. 7
W eraons o, < g o e In the same vein, it’s claimed, too,
Driad. Jergens Lotlon Manhattan Merry-Go- that the top shows are always those
L.& M. ABC 200 Round—NBC A
oun on which the producers and talent
RED s':(:urou 23.3 1 Hr. N.8.N.P.—ABC $ 9,600 $ 40773  § .47 | have spent more than one week of
B & W Tobacco Corp. N.5.N.P.—MBS time. Example is Fred Allen’s Brook-
:a';‘lsgs TR lyn Mikado buffoonery-——which the
et e y humorist worked over during his en-
RADIO THEATER 22.56 1 Hr. N.8.N.P.—ABC 816,000 $ 71111 .80 i i
ORI s v ’ $ tire summer vacation. Allen now and
Lux Soap and Flakes spotiight Bands—MBS then knocks around an idea a very
J.W.T. CBS 152 Eﬁ'&‘;'.'éﬁ.'; pHour N O long time before it takes shape. As
an example, he’s been working on a
JACK BENNY**® 22,0 14 Hr. Drew Poarson—ABC $22,600 $1,022.73 . i i i i i
Amer. Tobacoo Co. 637 Mon, Morn.Headlings-— ' Scrlpt tylng l.n with the opening of
:ucéy:télke:égé.151 o "B,f tv—_CBS the Metropolitan Opera season for
<G . ene Autry— ~
A=t months. But these examples of long
BANDWAGON 19.68 1 Mr. N.8.N.P.—ABC $12,800 $ e37.78 . .
Fltch Co. 878 Blondie—CBS There is no Daytime Talent Cost
Ef’“x’f‘;r”ﬂ‘gg,a NS NE MBS Index this issue because World Series
s baseball broadcasts interfered with
MR. D. A. 18.8 14 Hr. Pot o’ Gold—ABGC 4,500 241.94 g
Bristol- Myers 377" Ford Show-Dinah $ $ 29 regularly scheduled network pro-

grams,

range planning in radio are few and
far between, and the usual routine
is a hurried slapping together week to
week,

Situation is not only very tiring to
the talent involved but also is figured
as being detrimental in an indirect
way to the development of talent. For
instance, Goodman Ace, CBS exec in
charge of variety programs, maintains
that if script quality could be im-
proved, talent development would
naturally follow.

From the agency and sponsor point
of view, however, there are some
drawbacks to the general idea of al-
ternate programs. Chief of these, it's
argued, is the possibility of interrupt-
ing the listening habit-—one of radio’s
carefully built up sales points. As
against this, however, it's pointed out
that many programs are able to main-
tain listeners over a long period, even
tho the audience does not listen every
week. Lux Radic Theater, for in-
stance, is regarded as having this dis-
criminatory type of audience, with
people listening selectively, depend-
ing on the play and cast.

Another angle is price, inasmuch
as stars may not be willing to work
for less on an alternate basis. Agen=~
cies figure that stars might be pacted
on year-round deal which would
obviate summer replacements. This
would also aid in maintaining sum-
mer listening. In other words, even
tho higher in cost, the sponsor would
be getting more of a run for his
money.

Idea of using alternate producers
in order to build better programs con=-
sistently is being used in television by
J. Walter Thompson. Show in ques-
tion is Hour Glass, and producers are
Ed Rice and Harry Herrmann. Each
does a two-week stretch to do the
program, theory being that they can
do a better job this way in rounding
up talent and material.
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Hefty Battle

Seen Due Over
Rival Systems

FCC Hearings as Next Round

NEW YORK, Nov. 2—RCA’s dem-
onstration of electronically produced
color television at Princeton Wednes-
day (30) officially joined the long
due battle over color tele standards.
Battle to the end is now foreseen be-
tween black-and-whiters and RCA
on one side, and CBS on the other,
with the main joust centering on
electronic versus mechanical sys-
tems. Considering the RCA dem as
Round 1, Round 2 may be expected
December 9 when the FCC opens its
long-awaited tele hearings.

CBS response to RCA’s Princeton
exhibition was immediate and some-
what acrid. CBS spokesman told
The Billboard, somewhat sardonical-
ly, that the web was glad to see
“anything happen that will promote
color television.” CBS attitude
seemed to be that after its long and
insistent campaign for color video
it had succeeded finally in “smoking
out” RCA. Significance was at-
tached to the fact that' the RCA
demonstration preceded by a scant
five weeks the FCC Washington hear-
ings. Unofficial reaction also was
that the RCA shindig might hamper
CBS in getting commish approval
for a color outlet.

Since CBS is making its big pitch
for color television via the color
wheel or rotating disk system, ob-
servers point out that the web will
go all the way in pushing its system,
especially since there’s a heavy in-
vestment involved. Trade also is
mulling over the possibility that
RCA’s electronic system will have
a very decided effect on CBS’s hear-
ing.

Conflicting Claims

Another focal point concerns
color’s commercial chances. CBS
claims that commercial television can
be operated successfully by next year.
RCA, on the other hand, says that
color is at least five years away.
David Sarnoff, RCA prexy, hit the
color clan with the statement that
“no color system in television is now
available for the public and anyone
who savs color television is now here
is talking bunk.”

Another question which long has
been a controversial subject is
whether present-day black-and-white
video sets would become obsolete
if FCC moved television upstairs for
color. In this regard, RCA claims
(See CBS SEES RED on page 14)
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Chi Tribune
Gets Tele OK

WASHINGTON, Nov. 2.—Continu-
ing its policy of letting newspaper-
controlled outfits get the lion’s share
of television grants, as revealed last
week by The Billboard, Federal Com-
munications Commission made its
one video grant of the week to The
Chicago Tribune owned station,
WGN.

Construction permit calls for ops
on Channel No. 9, 186-192 mc, with
18.4 kw. visual and 11.4 aural power.
In Chicago, it was learned that an-
tenna for the station will be atop the
Tribune Tower, 500 feet above ground
level. Since WGN already has some
remote equipment on hand, there is a
possibility that if other necesssary
equipment is forthcoming, the station
will begin airing of remote, experi-
mental shows before next summer.

Scophony, Ltd., Wins
Dismissal: Appeal
Planned by Govt

NEW YORK, Nov. 2.—Move to
quash service of summons and dis-
miss the government’s anti-trust suit
was granted Scophony Ltd., of Eng-
land, by Federal Judge Edward A.
Conger Wednesday (30) here. Sco-
phony had sought dismissal on the
ground that court lacked jurisdiction,
inasmuch as Scophony is an English
corporation and does not do busi-
ness in the United States. Complaint
charged Scophony with conspiracy
to monopolize and restrain interstate
and foreign trade in products, pro-
cesses, patents and inventions useful
in tele and allied industries.

In dismissing the suit, Judge Con-
ger found that the company in 1940
—after British Broadcasting Corpo-
ration stopped telecasts, sent equip-
ment to this country and maintained
offices here during 1940 and 1941
and up to July, 1942, and that at
that time Scophony’s business was
in the United States. But, the court
stated, “There is no doubt that
these business activities ceased prior
to the entry of alleged ‘basic agree-
ments.” These agreements were en-
tered in 1942 and provided for the
formation of a new corporation.”

Court stated that the government
contended that the agreements re-
ferred to provided for division of
world markets for products covered
by Scophony inventions, limited re-
taining the Eastern Hemisphere, in-
cluding England, as exclusive terri-
tory, and Scophonv Corporation of
America the Western Hemisphere,
including America.

“H