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UNIVERSAL ATTRACTIONS' line

up of great talent has proved
itself throughout the past year,
proved itself in as concrete a form
as it’s possible to do,—in the con-
o sistently solid grosses they’ve piled
{ = ..
¢o & 77
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up in the nation’s top theatres,

supper clubs, lounges and cafes—in
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all branches of the entertainment

world,

We're proud of our association

with them. To them we offer our
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BUT THE PRESENTS

*% By Arrangement with
Harold F. Oxley Agency

s

ARE FOR YOU ...

sincere gratitude for making our
ficst year a resounding success . . .
for making the future prospects of
Universal Atiractions the brightest
on thec entertainment horizon,
And our heartfele thanks, too,
goes out o all of our friends who
have contributed so much towards

making ours a great first year.

Thanks again!

BEN BART and HARRY LENETSKA

Plaza'8-1446-1447 s Eldorado 5-3822-3823 « Plosa 5.9449

565 FIFTH AVENUE

vevev....NEW YORK, N. Y.
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Violence Breaks
Out in Sirike-
Bound Pittsb’ch

PITTSBURGH, Nov. 9.—The party
was getting kind of rough here this
week, with seven pickets being
beaten up, two establishments
bombed, windows broken all over
town, and no end to the beer bot-
tlers and hotel strikes in sight. The
AFL and CIO are engaged in a juris-
dictional fuss over the beer bottlers,
which has stopped all deliveries of
local beer in Pennsylvania, drastically
affecting niteries and cocktail
lounges, while the Hotel and Restau-
rant Employees, Local 237, are out
of eight major Pitt hotels.

Two bombs were thrown into the
place of a beer distrib this week and
a fire bomb was tossed at 5 am.
today into Conrad Cafe, in the Law-
renceville section of town. Police
virtually admitted inability to cope
with the situation.

AFL Loses 2d Plea

On Tuesday (5) the AFL Team-
sters’ Union lost its second plea for
an injunction against beer distribs,
who, it was claimed, were still haul-
ing CIO-delivered beer.

The 1 hotel strike situation seems
rapidly heading for a climax, with the
ultimatum issued by the hostelries
that if the union does not accept their
offer by Monday (11) they will re-
duce their proffered pay rise by 25
per cent and cut it-a similar amount
each subsequent week in which a
settlement is not reached.

The union, it is reported, is con-
sidering asking for the elimination
of all services by Allegheny Steam
Company, which would leave the ho-
tels without hot water or heat. In
the meantime, the union has called
a rally at Memorial Hall tomorrow.
1t is considered possible that a fed-
eral conciliator may soon enter the
situation.

Nevertheless, Pitt hotels are bit-
ing their nails and staring at in-
come lods figures. It is estimated
that the strike cost the hotels $477,-
000 from 21 canceled conventions
and that the total loss in the 40-day

(See Violence In Pitts on page 4)

“Turtle’s” Sweet 9G
In D. Moines 1-Niters;
Air Plugs Pay - Off

DES MOINES, Nov. 9.—Packing
‘em in seems to be'a consistent trend
at the KRNT Radio Theater, for-
merly Shrine Auditorium, with near
capacity houses reported for road
shows. The Voice of the Turtle re-
corded its best gross with 3,800 paid
admissions for a $9,050 gross Wednes-

day (6).

The $9,000 gross came on the night
after Xavier Cugat packed ’em in on
Tuesday night and followed a near-
capacity Tommy Dorsey . show Octo-
ber 30. The three $9,000 houses were
all within one week and followed
closely a record-breaking one-week
stand of Oklahoma.

Believed partly responsible for the
heavy crowds was the KRNT promo-
tion. Station, owner of the audi-
torium, gives its shows plenty of
plugging over the air.

Africa To Get

Okays Commercials; Vaude NG

Soaps If Gout.

NEW YORK, Nov. 9.—If and when the current government commis-
sion in South Africa finally decides that radio in that British dominion
shall go-commercial, South Africans will be deluged with soapies and other

Yank radio gimmicks. Already U.

agencies, especially J. Walter Thompson, Inc,

S. industry, e.t. companies and ad
are watching the situation

closely. All they ask is the government green light. Wham! they’ll be in,

peddling the Yank approach under

full steam. This was the opinion voiced

by Hermien Dommisse, prominent South African journalist, currently in

New York for a look-see at commer-
cial radio on behalf of the South
African government.

Miss Dommisse, in discussing ra-
dio’s futture in South Africa, declared
that there will be many language
difficulties involved in going come-
mercial. At present there are 17 out-
lets but each one broadcasts in two
languages, English and in Afrikaans,
the native language of South Africa.
Since the majority of radio listeners
are Afrikaans, peddling Yank goods
is not going to be a cinch.

Current programs are somewhat
stodgy, by American radio standards,
with full-length dramas, or musical
recitals, lasting often an hour, as the
big entertainment. There is little or
no vaude, as we understand it, tho
the Afrikaans have their own pro-
gram which they think tops, but
which, according to Miss Dommisse,
(See Soaps For Africa on page 13)

Showbiz Accounts

Top PM’s Ad List

NEW YORK, Nov. 9.—Amusement
advertising started building in the
New York daily, PM, this week after
the one-time adless sheet announced
a reversal of policy Tuesday (5).
Coincident with the decision Marshall
Field, paper’s publisher, announced
the departure of Ralph Ingersoll, its
founder and editor. Ingersoll said
he could not subscribe to an ad
policy for his daily brainchild.

First account to buy space in PM
was Columbia Broadcasting System,
which used six one-column ads daily
thruout the week. Web was followed
by various Broadway offerings in the
legit, concert and pix fields. PM
amusement rate is 60 cents a line.

PM’s decision to switch to orthodox
newspaper policy followed six years
of struggle during which it tried to
cover its nut by circulation income
only. Inside story has it that Field
told PM toppers that unless the paper
cut down its deficit, he would with-
draw his financial support. Field
has put $4,000,000 into PM since he
took over in November, 1940, five
months after it started.

“Holiday” $35,000
9 Days in Cincy;
2d Unit Opening

CINCINNATI, Nov. 11.—Holiday
On Ice closed a nine-day stand at
Music Hall here last night and in
nine night performances and two
matinees grossed around $35,000, con-
sidered satisfactory in the face of
the $13,000 gross hung up here by the
icer in a like engagement last year.
The 1945 run, however, ended just
two days before Christmas, normally
considered a pretty bum period in
showbiz.

Show was well-advertised here and
the press was laudatory in its com-
ments. Business started meagerly
but built to satisfactory proportions
the last four days. Final night drew
a capacity house.

From here Holiday moves to the
University of Toledo Field House,
Toledo, for a nine-day stand begin-
ning tomorrow (12). It marks the
show’s fifth engagement in that city.

Holiday On Ice Shows, Inc., opera=
tor of Holiday, is launching a second
and smaller unit, Ice Vogues, on
Christmas Day, with the opening
stand to be announced soon.

Wildberg Loses Chi

Civic Theater Lease

CHICAGO, Nov. 9.—Twenty North
Wacker Corporation, owners of the
Civic Theater here, is taking over
next January 4 from John Wildberg
who has held a lease on the house
for some time. Current offering at
the Civic is the pic, Henry V, which
closes that date.

Plans for operating the house
aren’t clear yet in the minds of the
board members, but there is some
talk of turning it into a movie palace.
Success of Henry here spurred this
talk. However, hope isn’t dead for
legit productions, altho Kollmar-

(See Wildberg Loses on page 4)
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Legit’; Road
Map Spotted
With Clinkers

No One Knows Why

By Frank Gill
NEW YORK, Nov.

9.—Current

feeling that a business slump is quite
likely for legit shows on the road,
in line with general showbiz reces=
sions,

‘reawakened discussion
among legit producers
as to the vagaries of
certain towns inso-
far as the box office
is concerned. Analysis
shows that there are,
generally speaking,
three types of legit
road cities. They are
the juicy spots, where

almost any offering does biz; the un-
predictable towns, where there’s no
accounting for b.-o, reactions, and
finally the dog spots, where the re-
turns almost invariably make pro-
ducers reach for aspirin.

Dog towns, at least insofar as legit
is concerned, include Cincinnati,
Syracuse, St. Paul, Cleveland and
Montreal. These are the bogey
towns, for no matter how grosses may
zoom elsewhere they always seem to
sag in the dogvilles. They are, in
short, the problem towns of today’s
road.

Pit¥sburgh; New Haven, Conn.
Baltimore, Minneapolis, Los Angeles
and Vancouver are in the unpredict-
able category. A show’s past record
doesn’t seem to count, and producers
and show bookers just don’t know
gow to account for the fluctuating

iz.

There are real bright spots, tho.
Chicago, Washington, St. Louis; Kan-
sas City, Mo.; Detroit, San Francisco
and Toronto are lush—the sort of
cities where producers wish theaters
had elastic walls.

The bogey towns, however, repre=
sent a real problem. If biz is bad
there now, at a time when touring
takes are high, what's gonna be
when—and if—that slump does ar=
rive? Ever since the road “came
back” some years ago trade execs
have been trying to find an answer—
without success. They have seen
border-line towns, such as Pittsburgh
or Baltimore, make a comeback from
what seemed to be a permanent
slump period. And they ask, if those
towns can do it, why can’t others?

All agree-that in the top towns, and
in some of the others, good local
theater managership is a prime factor
in hypoing the b. o. Men who handle
the houses there, they say, are civic-
minded, are an influence in the com-
munity and, above all, have imagina-
tion and can create a legit-minded
public out of their fellow citizens. In
other towns, however, and not all of
them are bogey towns—there are
managers who miss badly, with the
result that even hit shows just don’t
click in their territories. This, Stem
says, is one fundamental reason for.
(Hallelujah & Wailing on page 42)
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Showbiz Taxes Due for Cut
Under New GOP Legislature;

Niteries, Theaters To Gain

Early Slash to Pre-War Levels Due From New Congress

WASHINGTON, Nov. 9.—Entertainment business will benefit from

sharpest cut in excise levies

in many years thru legislation which will go

to committee shortly after the new Republican-controlled Congress organ-
izes, GOP leaders here revealed this week. Altho the cut in excise next
year had been in the works for some time, as foretold by The Billboard, re-
duction is now ¢lated to be sharper than originally planned, inasmuch as

earlier GOP plans had not been predicated on the Republicans

taking control

of the Senate as well as the House. Possibility that the entertainment tax

cuts may come sooner than expected
is seén in expedited preparations by
the Treasury Department to make
publc a blueprint it has been pre-
paring for some weeks, as reported
earlier by The Billboard. Treasury,
it is disclosed, is anxious to bolster
itself for the shock of GOP demands

and is seeking to beat the GOP to the .

draw thru its compromise plan, in-
tended to help keep the budget bal-
anced.

Cohgress has a chance to slash the
excises down to pre-war levels even
before tax legislation for the 1947
fiscal year could be approved. Slash
would be effected automatically if
Congress carries out a GOP threat to
wipe out all executivé wartime con-
trols thru liquidation of the War
Powers Act and by calling an end
to the “unlimited national emer-
gency.” Whether this threat will be
carried out is open to conjecture in-
asmuch as some GOP leaders are
fearful lest the step might be pre=
mature.

Definitely in the .offing is the
drastic paring dowr of the taxes on
theater admissions; nitéries, aleoholic
béverages and 6thers, efféctive July
1, 1947. A spokesman for the House
Ways and Means Committee revealed
that a plan drafted by the GOP
Tax Steering Committee in an-
ticipation ¢f last Tuesday’s sweep
cuts in excises which Republicans
Illong have regarded as far out of
ine.

Cuts Overdue

One Republican, who will have an
influential place in the new Senate
Finance Committee, described. the
excise levies today as “the step-
children of all our taxes,” because
the last Congress declined to cut
them even slightly. This despite the
fact that these levies were upped
during the war to all-time highs with
a promise by cohgressional leaders
at the time that reductions would be
made as soon as the war ended.

Representative Harold Xnutson
(R., Minn.) who is slated to become
chairman of the House!' Ways and
Means Committee, is known to be
anxious to get tax cuts operdtive
evéen before the start of the next
fiscal year. Heé has urged an income
tax cut of 20 per cent to becomie ef-
fective at the outset of the next
calendar year. Knutson'’s prospective
rise to the chairmanship of the
House’s most powerful fiscal com-
mittee is already giving rise to spec-
ulation whether he might introduce
legislation with which he stunned
lawmakers four yedrs ago—a bill
calling for a permanent government
lottery as a revenue-raiser. Under
the Knutson-proposed lottery, tick-
ets would be $o0ld at two dollars each,
with drawings once monthly, with
prizes ranging from $100 to $100,000.
Knutson estimated that the govern-
ment would have a profit of 825
million on every $100,000,000 of tick-
ets sold. Prize money would be ex-
empt from income tax. His legisla-
tion would wipe out a law of 1890
forbidding distribution of lottery
tickets or advertising one thru the
mails.

D. C. Deckhands Get 129
Pay Hike From N. Y. Mgrs.

NEW YORK, Nov. 9.—Washington
stagehands have been granted a 12
per cent increase by the League of
ew York theaters. Agreement
which was arrived at Thursday (7),
runs for one year starting from Sep-
tember, 1946. Pact is retroactive.

Heads of departments now get $87
a week, head flymen and bridgemen,
$8.75 per show and grips and side-
men $8.25 per show. Hourly rate is
$2.75 for department heads, $2.50
for flymen and $2.25 for all others.
Larry Katz, of Local 22, IATSE,
Washington, negotiated for the grips.

New York producers generally go
down to Washington to set these
deals, but this time Washington deck-
hands came to them.

“Twilight Alley”” New Tag
For “Beggar’s Opera”

NEW YORK, Nov. 9.—Duke Elling-
ton and John LaTouche have re-
christened version of the Beggar’s
Opera, new tag being Twilight Alley.
Perry Watkins and John R. Shep-
pard Jr. will preem the show in New
Haven, Conn., Thursday (21), going
to Newark, N. J., for one week be-
ginning Tuesday (26) and thence to
Philly. Broadway opening is skedded
during the Christmas holidays.

Dorothy Johns, Rollin Smith and
Gordon Nelson are latest additions
to cast.

Star, New Orleans, Reopens
With Legit-Vaude Policy

NEW ORLEANS, Nov, 9. — Its
boards dark for practically two years,
the Star Theater hére has launched
on a new policy of interspersed legit
and vaude productions, opening last
week with Jules Pfieffer's Maid in
the Ozdrks. Plenty of biz for the
eight-day run was predicted by Ted
Kraft, who said more than 1,000 of
1,200 seats were sold at the first
offering, with ducats at $1.50-$2.50.

Until inauguration of this new pro-
gram at the Star, vaude has been
confined to the St. Charles Theater
here for the past couple of years.

WILDBERG LOSES

(Continued from page 3)
Satenstein Mulligan’s Snug, rumored
to have gone in when Henry closed,
definitely hasn’t been inked. Ofie
company exec said he didn’t think
it would be. With legit producers
screaming for Chi houses (The Bill-
board, November 2) if company de-
cides to nix legit for pix, the situa-
tion will be even tighter in the Windy
City.

Reason company decided not to re-
new Wildberg’s lease is a reflection
of good legit and pix biz here. In
semi-lean times company was glad
to have a steady customer at a low
take, but now the thinking is why
not keep it steady as well as high.

‘A Family Affair’
Is Set Down as
Escapist Fare

A FAMILY AFFAIR
(Opened Wednesday, November 6, 1946)
ERLANGER THEATER, BUFFALO
By Eva Warner

A new comedy by Henry R. Mifrock. Pre-
sented by Jesse Long and Edwaid S. Hart.
Staged by Alexander PF. Kirkland. Stage
manager, William Johnson. _ Press repre-
séntatives, Marlan Byran and Phylils Perl-
man.

Emily Ross
Amelie Barleon
. Jewel Curtls

. Ann Mason

Florence McCohnel ...
Mary ........
Alice Jones ..
Julla Wallace ..
Walter Wallace .,.. .. John Williams
Johnny Wallace Peter Scott
Martha ............ FBGE - 38 o ... RKay Stewart
Mike Cassidy Allan Stevenson
George Weaver ................ Robert Smith
Peggy Wallace Margaret Garland
Dr. Christopher Patterson Frank Lyon
Gregorlan Anatol E. Wynogradof!

Family Affair as a play capitalizes
on an amusing and somewhat novel
twist, but lacks substance. Strictly
comedy, it offers fdirly good possi-
bilities for Broadway, but remains
escapist fare. Revolving around the
same three for three whole acts, its
dialogue is thoroly entertaining, well
handled and replete with -clever
cracks. The lines are the most fe-
vealing feéatures of the farce and in-
clude a goodly number of laugh-get-
ters. Direction is well paced, fast
moving and holds interest. Single
living room set is plenty eye-filling
and well done, as are fem outfits,
which help.

Plot centers on affairs of the at-
tractive urbane Wallacé Clan, whose
son, Johnny, has written a play with
his own family and their friends as
main characters, not however, béhav-
ing in their actual conventiohal man-
ner, but with a moral inclination and
extra marital mix-ups. To his com-
plete dismay, family members follow
his imaginary patterns in real life,
leading to various farcical tho im-
probable complications and culminat-
ing in a happy but somewhat con-
trived conclusion. Mother’s romance
with an old college sweetheart and
father’s retaliation by falling for his
secretary is the main theme, along
with 1he son’s and daughter’s love
life problems. The secondary inter-
est story is spread thin, but this lack
may well be ovércome by the engag-
ing characterization of the players,
who do a convincing ensdugh job for
a -pretty entertaining evening. Ann
Mason, as the maritally confused
mother, is striking and offers a top-
notch portrayal, as does John Wil-
liams as the father counterpart.
Peter Scott’s Johnny, the juve play-
wright, who wreaks havoc with fami-
lies’ happy homes, is okay, as is
ingenue Kay Stewart, his best girl.
Frank Lyon scores as Chris Patter-
son, psychiatrist, family friend, and
mother’s one-time beau, whose inter-
est in her is suddenly rekindled.
Jewel Curtis is fetching as the South-
ern cutie secretary. Emily Ross clicks
with her visiting smali-town club
woman. Margaret Garland is daugh-
ter Peggy, who can’t decide between
two suitors, ably done by Allen
Steévenson and Robert Smith.

Mifrock’s comedy might make the
grade for the new producing team
of Long and Hart despite its short-
comings. It i§ boostéd by polished
sophistication and sprightliness and
doesn’t compare badly with other
vehicles of this nature,

New Boston Room Debhs

BOSTON, Nov. 9.—Sable Room,
newest entry to Hub’s night life,
bowed Wednesday (6). It is built
on two levels with a horseshoe ter-
race in Hotel Touraine. Tony Senna
works at the piano from small spot-
lighted platform in réom. Touraine
also has a Surrey Room.
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Chi Opera Ends;
Shaky for °47?

CHICAGO, Nov. 9.—Chi Opera
Company closed its six-week season
yesterday (8) amid talk that it
wouldn’t open again. This week Ab-
nel Stillwell, prexy of the org, had
to get a court order for $25,000 out
of the company’s trust fund, sup-
posed to keep until next year, in
order to meet a deficit. Anomaly
here is; from standpoint of attende
ance, Chi opera season was a suce
cess. Nearly full houses marked al-
most every show and at a $6 top with
3,600 seats, makes for plenty loot.

Opera execs were confident the
opera would go 6n next year because
ope’r’a lovers “won’t let the opera die,
etc:

“We always operate at a deficit,”
said one, “but we always manage to
reopen the next year. The Metro-
politan, with practically every seat
taken for 18 weeks, will lose about
$300,000. Opera is one phase of
show business that doesn’t pay off
in terms of money.”

Chi opera expehses are heavy since
its facilities are the largest in the
world maintaining an orchestra of
82, a large ballet, top talent plus a
big stagehand crew.

VIOLENCE IN PITTS

(Continued from page 3)
strike, including wages of workers
out, runs between five and six mile
lion dollars.

Legit Holds Up

The Nixon, local legit house, is
still doing good biz, considering the
conditions. The Shubert rep pre-
sentations of Rose Marie and Coun-
tess Maritza this week hauled in
19G with a $2.50 top. Only Wednes-
day mat was off.

In addition, the Mae West show,
Come On Up, already has a 9G ad-
vance $ale. }éurly is back to normal,
having a good week with Lana Bari
featured. Nitery biz, however, is
still off badly because of the beer
drought.
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U. S. STEPS INTO AF

Chicago Local
In Unanimous
Strike Assent

600 Members Vote Go-Ahead

CHICAGO, Nov. 9.—Chicago local
of AFRA last night voted unani-
mously to give the union’s national
executive board the power to call
a strike at any time. The meeting
was attended by 600 of the 700 lo-
cal members and was part of the
national vote taken on the same sub-
ject this week in New York and
Los Angeles. Need for the national
board to be given power to call
strikes was first passed in the form
of a resolution at AFRA’s Los An-
geles national convention & few
months ago.

With power to call a strike assured,
union’s national board is now in a
better position to bargain with the
networks.

Negotiations were suspended after
the industry had refused to accede
to AFRA’s demand for an “unfair
station” c¢lause. This new contract
clause, which constitutes the point
on which the industry and the union
have disagreed most, has been widely
misinterpreted, Ray Jones, AFRA’s
assistant national execytive secretary
and executive secretary of the Chi-
cago chapter, said here this week:
Clause in general would call for
AFRA members not to work on net-
work programs fed to affiliated sta-
tions with ,yvhich AFRA was having
trouble.

Jones, however, insisted that con-
tary to usual interpretation, this
clause would not be used directly
as a weapon to make stations hire
AFRA members. It would merely
mean that “AFRA members would
not have to appear on programs that
are fed to stations which have been
declared unfair by AFRA after AFRA
has been certified by the NLRB and
after the station has refused to arbi-
trate.”

Some members of the industry
claim that adoption of this clause
would put the networks ih a posi=
tién of violating the rules of the
Interstate Commerce Commission.
They claim that AFRA’s application
of the clause would constitute a “sec~
ondary boycott” in that it would not
allow the nets to fulfill, as the ICC
says they must, the contracts stating
they must provide service to_their
affiliates. AFRA says this would not
be so because nets could continue
to service programs that do not use
AFRA members, and that all the
union wants is to make sure its
members do not work on shows fed
to stations that have been declared
unfair by AFRA.

RADIO

Coast Optimistic;
AFRA Strike Call
May Be Prevented

SAG Backs AFRA

HOLLYWOOD, Nov. 9.—
Screen Actors’ Guild, by un-
animous approval of its board
of directors, today agreed to
back the American Federation
of Radio Artists in the event of
a strike against the webs. SAG
said it will order all its members
not to appear on any web show
or enter into contract to appear
on net programs.

HOLLYWOOD, Nov. 9.—American
Federation of Radio Artists mem-
bership here unanimously approved
a strike against the webs, agreeing
to stick by the national org for a
general walkout if and when such
action is ordered. Strike vote was
taken here at special meeting after
union’s contract negotiations with the
nets were suspended. Claude McCue,
AFRA Coast exec secretary, last
night flew to San Francisco for a
similar strike meet.

Feeling among net execs here is
that the picture looks black, but
that issues probably will be settled
before a ‘walkout ties up the indus-
try.
strike” vote was expected as a pres-
sure device and point to a similar
move to AFRA’s Hollywood local
during last summer’s negotiations
with Southern California Broadcast-
ers covering indie station announcers.

New Producer for
E. Bracken Show;
Wolff for Griffin

HOLLYWOOD, Nov. 9.—Sagging
scripting and rumored ax-heaving
aimed at the Eddie Bracken-Texaco
seg, resulted in a quick, midstream
change in production reins this week,
with Producer Z. Wayne Griffin giv-
ing up chores in favor of Nat Wolff.
Wolff had been acting as production
supervisor in addition to producing
the Abbott and Costello show. Grif-
fin drops segs after the November
10 show.

Griffin’s exit from Bracken airer
came after series of disagreements
with Buchanan Agency. Show is re-
portedly in bad shape sponsorwise,
with rumors circulating that unless
writing takes a turn for the better,
airer may be ditched. Tony Martin
is rumored as a possible replace-
ment.

Griffin is also producer of the
Frank Morgan airer, The Fabulous
Dr. Tweedy, and will continue on
that show.

Court Withholds Decish
On AFM Dismissal Motion

CHICAGO, Nov. 9.—Judge Walter
Labuy, sitting in federal court here
last week, withheld decision on a
motion by the American Federation
of Musicians to dismiss government
charges that the AFM and its presi-
dent, Jarnes C. Petrillo, violated the
Léa Act. Judge wanted more time
to study the case. Joseph Padway,
AFM general counsel, argued that the
act discriminates against musicians;
John S. Pratt, govérnment attorney,
called Petrillo the ‘“operator of a
million dollar racket.”

RDG, NBC Negotiating;
Directors Seek 15% Boost
NEW YORK, Nov. 9.—Radio Di-

 rectors’ Guild opened negotiations

yesterday with NBC for a pact to
cover web meggers. RDG wants a
15 per cent increase.

First confab was harmonious, with
1ittle done except handing radio
execs list of demands. NBC has
?ever negotiated with directots he-
ore.

Communications to 1564 Broadway, New York 19, N. Y.

Others along Radio Row say
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Federal Conciliator Tries
To Avert Walkout; Strike
Voted By All Union Loecals

Strike Possible After Nov. 23 If Stalemate Continues

By Leon Morse
NEW YORK, Nov. 11.——A last-minute attempt to prevent the AFRA strike
will be made this week by Jacob Mandelbaum, U. S. Labor Department
conciliator, who is preparing to step into the case after the New York AFRA

local, at the largest meeting in its
animously to strike.
against the walkout. Members

gave similar whole-hearted approval to AFRA negotiators.

history (Friday, 8), voted virtually un-
Only three of the 1,200 AFRAites attending voted
in Chicago, San Francisco and Los Angeles

Unless AFRA

and the webs get together before November 23, a strike is possible anytime

Reps, Wolverton

White Slated To
Head Key Group

WASHINGTON, Nov. 9.—Slated
for the chairmanships of the all-im=-
portant c¢ongressional cobmmittees
which handle legislation dealing with
radio and related fields in the next
Congress are Representative Charles
A. Wolverton (R., N. J.) and Sena-
tor Wallace H. White (R., Me.).

When the GOP-dominated Con-
gress organizes in January, Wolver=
ton is expected to succeed Repre-
sentative Clarence A. Lea (D., Calif.)
as chairman of the House Interstate
and Foreign Commerce Committee,
while White will probably take over
the parallel spot in the Senate. 1t
had been held by Senator Burton K.
Wheeler (D., Mont.). Both commit-
tees are among the' favored small
number which will remain in the
new streamlining called for by the
Monroney-LaFollette Congressional
Reorganization Act, which drastically
reduces the number of committees in
each house.

Both Wolverton and White have
long shown a législative interest in
radio matters, and both have wide
legal backgrounds.

93% of U. S. Stations
Land Logs in Dailies

WASHINGTON, Nov. 9.—Ninety-
three per cent of U. S. radio stations
have their program listings printed
in local newspapers, according to a
survey by the NAB research depart-
ment. Figures are based on NAB
stations only.

Only 4 per cent of the stations re-
ported that all their respective local
newspapers refuse to publish logs. An
additional 3 per cent said that some,
but not all, local papers refuse to
carry their listings.

According to Dr. Kenneth Baker,
NAB director of research, 81 per
cent of stations whose listings are
published in lécal papers are not re-
quired to pay space-rates. No clear-
channel stations reported being
charged for newspaper listings,

Among stations whose listings ap-
pear in local newspapers, 13 per cent
have trade arrangements whereby
space is swapped for air time. About
30 per cent of stations reporting ‘have
ownership affiliations with papers.

www.americanradiohistorv.com

after that date. AFRA, in keeping
with the Smith-Connolly Act, filed
a strike notice with the Labor De-
partment October 23. If settlement
does not occur within 30 days, the
radio actors can walk. AFRA was
uncertain as to whether the SC Act
applied to its members—but filed un-
der its provisions to preclude last-
minute delays if a strike is called.

Friday’s meeting also instructed
AFRA reps to return to the webs for
one final attempt at negotiating. Con-
fab will be set this. week when Ray
Jones, assistant national exec sec, re-
turns from Chicago, and Claude Mc-
Cue, AFRA’s Coast topper, comes in
from the Coast. Negotiations have
not been broken off, merely sus-
pended. Position of AFRA reps is
now considerably fortified—the webs
realizing that in view of the strike
vote, the chips are on the table, once
and for all.

Friday’s meeting was devoted only
to the strike issue. Principal ad-
dress was made by George Heller,
national executive secretary, who re-
ported on the negotiations since their
starf October 1. Heller reviewed
AFRA’s position and reported that
the principal stumbling blocks were
AFRA’s insistence that webs cease
feeding programs to stations which
refuse to négotiate or arbitrate with
unions and its demand for one pact
16 cover the entire country to be
negotiated here.

Web’s Position

Heller explained that the nets’ poe
sition was that compliance with
AFRA’s demand on its unfair sta-
tion clause might mean that they
would be guilty of a secondary boy-
cott, and that they would be acting
to organize stations for AFRA. Na-
tional executive secretary claimed
that union was not asking nets to or-
ganize any station and that all it was
proposing was an effective method
of settling disputes. Proposal is le-
gal, according to union attorneys,

(See Fed Man Tries on page 13)

Ralston Due for New
Daily Hillbilly Show

CHICAGO, Nov. 9.—Ralston Pu-
rina Company, St. Louis, is dropping
its current Saturday Mutual airer
Checkerboard Jamboree as of Janu-
ary 6 next, replacing it with an
across-the-board series featuring
American folk music. Talent and
final format of the new airer haven’t
been set yet.

New nasology sessions will air on
some 270 stations, some of the out-
lets carrying it live, others via e. t.’s.
Show will most likely originate in
Nashville, whence Jamboree hails.

Agency is Gardner, of St. Louis.
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Wobbly 12.2

Hooper Cues
Changes Soon

Trotter Ork To Be Cut 50%

NEW YORK, Nov. 9.—Bing Cros-
by-Philco transcribed  program,
which has been a key trade topic
since it made its debut October 16,
this week was the center of more

discussion than ever before. Turmoil

was occasioned by several problems;
namely:

(1) A current Hooperating of 12.2,
a sharp drop from the 24 the pro-
gram scored on its preem.

(2) An obvious decline in enter=
tainment quality of the series, with
the entertainment quotient off since
the sock show, and the reported pos-
sibility that.the program might go
live.

(3) The known dissatisfactjon with
the series on the part of Philco and
its ad agency, Hutchins.

(4) Persistent trade criticism that
transcriptions were of poor mechani-
cal quality.

(5) An economic problem, raising
the question of whether, with the
comparatively poor rating of 12.2, the
high cost of the program can be
maintained over any consistent pe-
riod of time.

(6) A further threat to the actual
qualities of the program, with a 50
per cent reduction in the number of
men in the supporting John Scott
Trotter ork to be made shortly. Slash
stems from the increased transcrip-
tion rates recently won by the
American Federation of Musicians.

Actually, trade discussions of
Crosby’s n. s. h. Hooperating are
not fully warranted. Rating reflects
the audience of the American Broad-
casting Company alone and gives no
indication as to the size of the audi-
ence catching the program on non-
web, or non-ABC stations. Program,
at the start, had 311 outlets, of which
217 were on ABC, rest being af-
filiates of other webs or .indies. Thus,
as it was pointed out to The Billboard
this week by Everett Crosby, Der
Bingle’s brother and manager, the
12.2 sheds no light, on the popularity
of the new series in areas outside of
Hooper’s basic 33 web cities.

E.T. Handicap?

As to the entertainment element,
there have been two schools of
thought, one being that cutting the
shows six weeks or so in advance
stymies Crosby on getting hit songs.
Another is that even tho Bob Hope
helped give the show a terrific send
off, it has given many listeners the
idea that the Crosby series was to be
a comedy affair, rather than pri-
marily a straight musical offering.
It also made it tough to follow
up, programatically. Nevertheless,
spokesmen for the Hutchins Agency,
while refusing to elaborate, flatly
told The Billboard this week that

(See Wobbly 12.2 Cues on page 9)

Wesson Buys Hill on ABC

NEW YORK, Nov. 9.—Edwin C.
Hill’'s Human Side of the News will
be bank-rolled on 77 ABC stations
by Wesson 0Oil, Monday thru Friday,
3:30-3:45 p.m., starting December 9.
Kenyon & Eckhardt is the agency.
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NCBC Refinancing Hearing Due
Nov. 14; Boler Is “Confident”

ST. PAUL, Nov. 9.—A stronger, more vital network will come out of
federal court intervention into the affairs of North Central Broadcasting
Company and Mississippi Valley Network, John W. Boler, NCBC prexy
said, as he prepared to go into court here next Thursday (14). Court appear-
ance is in connection with an agreement reached last August whereby

Boler was

given 90 days in which to arrange refinancing. Boler said his

big problem has been to line up a majority of the 150-odd creditors who
have $185,000 coming from the operations. His task is to convince them

that his reorganization plan and new
capital is worthy of their approval.
Boler said he is confident that by
next Thursday he will have the nec-
essary majority.

Boler explained there are 43 sta-
tions being billed by his company,
with 21 full-time affiliates. These
are NCBC clients, the balance Mis-
sissippi Valley accounts,

In the meantime, the status quo
continues, with Richard Kyle, St.
Paul attorney, court-appointed trus-
tee, in charge. Boler said that while
he has heard that some of his sta-
tions have solicited affiliation with
Mutual, he believes that as of
Wednesday (6) there were no con-
tracts signed. A number of stations
are committed to go along with him,
Boler said, and he feels they will
serve as a deterrent against any
other affiliation.

In Chicago, Boler’s statements
drew negative reactions from both
Mutual execs and NCBC creditors,
who said at least 14 of the NCBC
stations in North and South Dakota,
Michigan and Wisconsin would afe
filiate with Mutual directly and pull
out of North Central completely.

It’s also known that some NCBC
affiliates which were more or less
indirectly in the Mutual fold during
their period of active connection with
North Central will come in with a
direct Mutual affiliation the first of
the yean:

FCC Maintains Anti-Press
Kick; Nixes Two Applicants

WASHINGTON, Nov. 9.—As 11
AM and three conditional FM grants
were authorized this week, FCC held
to its anti-publishing stand in deny-
ing AM applications of two Florida
newspapers. The Daytona Beach
News Journal lost out to the Daytona
Beach Broadcasting Company, and
Atlantic Shores Broadcasting Com-
pany, Coral Gables, Fla., won the
decish over the Miami Beach Pub-
lishing Company, which was seeking
a new outlet for Miami Beach.

An application by Drohlich
Brothers, Flint, Mich., also got the
nod, while Booth Radio Stations,
Inc., were denied a grant for Grand
Rapids, Mich,, on grounds that Booth
had a license in Detroit.

Decisions also went to Freeport
Broadcasting Company, Freeport, I11.,
and Port Arthur Broadcasting Com-
pany, Port Arthur, Tex.

Six construction permits for AM
stations went to Madrazo & Diaz, Pa-
jardo, P. R.; Bluff City Broadcasting
Company, Ltd., Memphis, Tenn.; P.
C. Wilson, Canfon, O.: Sampson
Broadcasting Company, Clinton, N.
C.; Burlington-Graham Broadcasting
Company, Burlington, N. C,, and Bal-
goall Radio Corporation, San Diego,

alif.

FM conditional grants for class B
stations went to Luther E. Gibson,
Salirias, Calif., and Myles H. Johns,
Milwaukee. United Garages Service
Corporation, Lakewood, O., received
a grant for a class A peeper.

WMCARevamps
InBusinessHypo

NEW YORK, Nov. 9.—WMCA is
revamping its program structure, ef-
fective Monday (11), as part of its
drive to latch on to more national ad-
vertisers. New deal will set all the
station’s public service stanzas in two
specific time slots, 8 to 10 p.m., Mon-
day thru Saturday, and 7 to 10 p.m.
Sundays.

There were two main reasons for
the switch. One was that with its
pubserv shows scattered thruout its
schedule, station ran into occasional
time clearance problems when spona-
sors wanted across-the-board deals
which would have involved canceling
a pubserv seg. Another is the fact
that these evening hours are tougher
to sell in view of stiff evening com-
petish from webs. This now leaves
the more salable daytime spots. open.

Schedule switch follows two ree
cent appointments designed to help
WMCA meet the increasingly stiff
indie competish in New York. Ap-~
pointments were those of Herman
Bess (WNEW) as sales director and
Joe Gottlieb (WCAU) as commercial
manager. Station also named Free
& Peters ds its national sales rep.

WMCA latched on to a new five-
week commercial this week calling
for sponsorship of the Brooklyn
Dodger football games, with Stan
Lomax and Joe O'Brien spieling.
Straus Stores and Pic magazine are
picking up the tab. Station also
debuts two new pubserv shows this
week under its new set-up with The
New York Herald Tribune. tanzas
will have Bert Andrews, Trib Wash-
ington correspondent, and Norman
Stabler, Trib biz editor, doing capital
and business round-up spiels respec-
tively.

New Shaeffer Pen
Show Due by Jan.

CHICAGO, Nov, 9.—Strong pOsSi=
bility that the Sﬁaeffer Pen Com-
pany would have a new network
program on the air after the first
of the year was shown here Fri-
day (8). Deal which is tentative,
calls for the pen company to sponsor
a show built around the exploits of
members of the Adventurers’ Club,
national organization of men who
have had interesting and dangerous
experiences as explorers, etc. Show
would start early in January.

Altho plans are still indefinite,
and no network contracts have been
signed, CBS, according to reports,
will get the program. A spokesman
admitted that show would most likely
be a Chicago origination. Whether
airing of new program would mean
the end of the company’s Parade pro-
gram on NBC Sunday afternoons
could not be ascertained.

www.americanradiohistorv.com
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ABC S.etb'ack

Seen in Bing,

Morgan Dive

Opposition Hypos Efforts

NEW YORK, Nov. 9.—Dive in rat-
ings of both the Bing Crosby-Philco
and Henry Morgan shows is regarded
in the trade as a major setback in

ABC’s attempt to build a sock
Wednesday evening line-up via the
Crosby-Morgan parlay. In the four-
week span from October 16 to No-
vember 6, Crosby’s rating showed a
consistent decline, the initial 24.0
being followed with a figure of 18.3
for the second show; 15.1 for the
third; and 12.2 for November 6. Mor~
gan debuted commercially October
16 with 11.1 and wound up the four-
week span with a figure of 7.5.

As of now, ABC professes no par=-
ticular alarm over the 12.2 Crosby
figure, one spokesman pointed out
that it is customary for a new seg
to open at a high point, fall to a com=
paratively low level, and then move
up to a comfortable rating. And 12.2,
it’s claimed, is still a good rating,
altho the high cost of the program
admittedly lends a negative touch
to this point of view. Hutchins
agency and Philco are huddling on
jacking up thé show and an attempt
will be made to use performers of
better name value than some of the
artists who have guested. Andrews
Sisters, for instance, have been pact-
ed for a series of three shots at a
cost of $9,000. But this kifid of hypo
again raises the economic question,
particularly in view of the 50 per
cent hike in musicians’ transcription
scale and Everett Crosby’s attempts
this week to get concessions on this
matter from the American Federa-
tion of Musicians,

Meanwhile, the Crosby opposition
has become optimistic over the pic-
ture and every effort will be made
to hypo the CBS-Squibb Academy
Award Theater and the NBC-Ameri-
can Tobacco Fabulous Dr. Tweedy.
Award Theater, for instance, is
known to have hiked its rating con-
siderably with the Wednesday (6)
show, last estimates placing the likely
figure beyond eight. Squibb’s last
Hooper was 5.4 It all adds up to a
knock-down, drag-out, many-angled
fight in the weeks immediately fol-
lowing,

Bing Sells Sets

HOLLYWOOD, Nov. 9.—De-
spite sag in the Crosby rating,
James H. Carmine, Philco vice-
president in charge of sales, in-
formed Hutchins agency this
week that the groaner has really
been peddling receivers. Acw
cording to Carmine, distributors
and dealers say Der Bingle’s
sales appeal is very marked,
with customers coming into
stores Thursday—one day after
Bingsday—to clean out all sets
on hand.

Carmine also Sstated plans
were being shaped to send the
platters to South America and
overseas.
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U.S. Studies Ban
By Soviet; Webs
Protest Damper

WASHINGTON, Nov. 9.—A State
Department, spokesman revealed to-
day that a “study” is being made of
Russia’s halting of broadcasting from
Moscow by American radio corre-
spondents. State Department official
made the disclosure after Columbia
Broadcasting System requested the
department to intervene with the
Russian government in an effort to
obtain a reversal of Soviet denial of
facilities.

CBS, in addition to putting the is~
sue up to the State Department, sent
a cable to Premier Stalin emphasiz-
ing a desire to “report the news of
Russia by radio” and threatening to
withdraw Columbia’s correspondent,
Richard C. Hottlet, unless Soviet re-
considers its decish. CBS cable was
signed by Edward R. Murrow.

NEW YORK, Nov. 9.—Plan of CBS
to issue a joint network statement,
together with NBC and ABC, pro-
testing to the State Department the
Russian withdrawal of shortwave
broadcasting facilities, fell thru yes-
terday. Moscow denied facilities to
American correspondents on October
7, but story was sotto voce until
broken Thursday (7) by Jack Gould,
New York Times radio editor. Of-
ficial Soviet reason for the ban was
that a heavy winter schedule of
shortwave operations precluded time
for American correspondents.

Effort to tackle the matter jointly
with the other webs collapsed when
CBS sent its statement to Niles
Trammell, NBC prexy. Unofficially
the attitude of NBC was that it pre-
fers to attempt unraveling the mat-
ter without the aid of other webs and
with the co-operation of the State
Department and the Russian govern-
ment. NBC figures it is unwise to
protest officially to the State De-
partment.

1t was pointed out in the trade,
too, that positions of NBC and ABC
are not similar to that of CBS, inas-
much as the latter's correspondent,
Richard C. Hottelet, works for CBS
exclusively. NBC’s Robert Magidoff
represents The London Daily Tele-
graph and ABC’s Edward Stevens
is correspondent for The Christian
Science Monitor. It’s known, too,
that both NBC and ABC believe all
correspondents might be barred in
the event the situation is played up
strongly.

One segment of the trade figures
the ban resulted from publication of
George Moorad’s book, Behind the,
Iron Curtain, which annoyed the
Soviet Union. Moorad was formerly
a CBS correspondent.

CBS, unable to get NBC and ABC
to chime in with a joint squawk, is-
sued a statement last night that it
“requested the State Department to
intervene with the Russian govern-
ment in an effort to secure a reversal
of that government’s decision to deny
broadcasting facilities to its cor-
respondents in Moscow.” In addi-
tion, Edward R. Murrow, CBS vice-
president in charge of public affairs,
sent a wire to Premier Joseph Stalin,
pointing out CBS'’s desire to report
the news from Russia, and conclud-
ing ‘“unless your government’s deci-
sion is reconsidered, we shall with-
draw our correspondent forthwith.”

ABC followed the CBS statement
by issuing the text of a letter sent to
Ambassador Walter Bedell Smith at
the U. S. embassy in Moscow signed
by Robert E. Kintner, ABC vice-
president. It said, in part, “We have
been greatly disturbed by the Rus-
sian withdrawal of radio facilities.”
Kintner stressed the idea of interna-
tional amity, and requested inforrma-
tion on the reasons for the ban.

Detroit ‘N ews’ Radio Ed Mourns
Lack of Alert P.A. Coverage

By Herschell Hart, Radio Editor, Tle Detroit News ="

DETROIT, Nov. 9.—The Billboard has asked
“Gripes of a Radio Editor.” That we’re glad to do,
in The Detroit News, does not follow the

clear that our column, Air Gossip,

us to- write about the
but first we must make

line of many other columns. It isa column of honest-to-goodness news and

some criticism, designed primarily to

answer the unasked questions of

readers. We try to be our readers’ eyes in describing their friends of the air

and we try to keep readers up to

affect those friends. This also applies

other columns, all good in their way.
Those of fine writing, a virtue to
which we lay no claim; those that
are intensely critical, and those
which keep the reader thoroly in-
formed on programs. As we said
before, we try to give the news—
real news, and some critical personal
opinions. These opinions are our
opinions, and we could be wrong, but,
we try to be sincere.

We're an “old line” newspaper—
curious and wanting to satisfy curios-
ity. We try to be accurate and con-
cise. We deal in information, not his-
tory. The story that happened 10
years ago is not news today in our
opinion. The story that happened
a week ago must be told with a fol-
low-up lead. That's the way we
see it.

Now that we have explained our
side of the case we'll get down to
brass tacks with our gripes.

Biggest Gripe

Our biggest gripe, perhaps, is that
‘both network and personal publicity
men stress the show instead of the
individual in radio. Naturally we
have to forgive them for that, espe-
cially those working for the nets, for
that is their job, but it doesn’t give
us what we want. We believe our
readers are interested in individuals
rather than shows. During the
course of a week, we get many phone
calls from listeners and readers ask-
ing questions; they’re all about in-
dividuals.

Our second gripe is that the
“whole” story isn’t told. How many
times have you other radio editors
received notes saying that some actor
or actress has replaced some other
actor or actress on a certain show.
The item ends there. But—we ask—
why was the actor replaced? What
is the story? Now if you ask the
net press representatives, it’s been
my experience that they hedge.
Franker ones will tell you that the
sponsor didn’t like the replaced ac-
tor—or that there was an argument
with the director, or that they're
not supposed to tell me anything.

Of course, we’ll agree that some
news is better left unpublished, but
we feel that a smart press writer
could have so worded the original
item—could have given some fairly
reasonable excuse for the replace-
ment so that we could have given our
readers something to think about.
Unfortunately for me, our readers
want to know about those things.
We can understand that; we’re the
same way. For 33 years now, as a
newspaper man, we’ve been asking,
“WhY?"

When a certain tenor decides to
quit the business and enjoy life,
everybody is very secretive about it.
The net says he’s on an extended
vacation, but that they expect him
back. Hundreds. of letters have
reached our desk in the last two
years asking about that tenor. We
answered them. Fortunately we
knew what had happened; we had

dug up the real reason for his ab-

sence. But we still can’t understand
why it should be a secret, After all,

if a man wants to retire, why
shouldn’t he?
And here’s another gripe: In

addition to our column, we run quite
an extensive highlight listing. Now
these highlights are not best bets.
We don’t pick programs for our read-
ers. How do we know what they

date on the happenings in radio
to our air shows on WWJ. There are

that

Al

Listenérs Daffy
As WABC Is WCBS;
WJZMay Go WABC

NEW YORK, Nov. 9—WJZ, key
ABC station, is likely to change its
call letters to WABC some months
in the future. Deal for the call letter
switch is understood to be in the
works, but the actual change-over
must wait until the call letter switch
of CBS’s key New York outlet is
well-implanted in the minds of
listenédrs.

CBS outlet, formerly known as '

WABC, changed to WCBS Saturday
(2), the same day NBC’s WEAF
changed to WNBC. WJZ change-
over to WABC would cause confusion
at the present time, it's figured.

CBS, P&G, Hopper,
Sued for 100G Over
“This Is Hollywood”

HOLLYWOOD, Nov. 9. — Denny
Shane, Hollywood fan mag writer
and radio gabber, this week filed a
$100,000 damage suit against Hedda
Hopper, alleging the rival gossiper
took the This Is Hollywood tag for
the current Camay dramatic show
which Miss Hopper emsees. Suit,
filed in Superior Court November 7,
named Columbia Broadcasting Sys-
tem, Procter & Gamble, Pedlar &
Ryan Agency and Miss Hopper as co-
defendants.

Suit alleges that the This Is Holly-
wood handle originated with Miss
Shane, and was formerly used from
January to August, 1944, over KECA,
Hollywood ABC outlet. Gossiper
further alleges that she was negotiat-
ing with Procter & Gamble last year
for a show built around her This Is
Hollywood format.

Attorney for joint defendants indi-
cated they would answer suit next
week with the argument that titles
of air shows are general property and
cannot be considered exclusive prop-
erty of an individual or corporation.
This claim may affect the entire title-
property right situation.

White Collarites, CBS,

Resume Negotiations

NEW YORK, Nov. 9.—United Of-
fice and Professional Workers of
America (CIO) will resume nego-
tiations with CBS Wednesday (13)
regarding wage levels and working
conditions affecting some 800 CBS
white collar workers.

Talks were stalemated last week
over some of the clauses in the pro-
posed union contract, including job
and union security and discharge pro-
cedure.

like? Instead, we list in the high-
lights those programs about which
there is some news. It’s an abbre-
viated news digest of the evening’s
programs. If there isn’t any news
about a certain program—no guests
—no set book of what's going to
(See Herschell Hart Tells on page 8)
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PRODUCTION

CENTERS of RADIO

Your own NBC
Custom-Built Show!

Straight from the production cen»
ters of the nation’s most popular
network programs, advertisers;
agencies, station managers and in-
dependent organizations can order
their own top-notch radio-recorded
programs . . . made to their own
specifications . . . without worry
about talent, skill or undue pro-
duction expense.

For NBC Radio-Recording Divi-
sion is ready for all jobs, whether
it's a spot announcement or a half-
hour program . . . ready to do
everything from idea, script writ-
ing, casting, producing, right down
to finished pressing . . . everything
from tee-off to wind-up. All this at
a price to match your budget.

Why not, then, join the happy
throng of advertisers, agencies,
station managers and independent
organizations who have discovered
that when a program is NBC
Custom-Built and recorded ‘it is
well on its way to-a brilliant show-
ing of results in audience response.

Radio-Recording Division

AMERICA'S NO.1 SOURCE OF RECORDED PROGRAMS

RCA Building, Radio City, New York 20, N.Y.
Chicago « Washington« Hollywood « San Francisco

A SERVICE OF RADIO CORPORATION OF AMERICA
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Herschell Hart Tells What’s
Wron‘g With P. A. Coverage

(Continued from page 7)
happen—no title—then we leave it
out.

Snafa on Guests

Our gripe is about the names of
guest artists. It's our policy, as we
said, to put them in the highlights.
How do you think we feel then when
we listen to the show that night and
find, not the guest we listed, but an-
other? Okay-—suppose it was a last-
minute change—couldn’t something
have been said on the show to ex-
plain?

Let us point out to that person
who may not answer—*“Ah, whatfs
the difference?”’——that a column is
only as valuable as the reader’s con-
fidence in that column. If the reader
thinks the highlights were wrong,
and such differences continue, he’ll
quit reading. Then what good does
the feature do the sponsor, the net,
the agency, the artist or the news-
paper? .

A week or so ago, a promment
singer collapsed right after his last
show and was taken home with a
102 fever. We didn’t hear about .it
for four days—when we saw it in
the regular mimeograph report of
one of the personal publicity men.
Think of that. Here's a man hun-
dreds of thousands of listeners like—
have a personal interest in — and
we're not told when he’s seriously ill.
We should have had a wire on our
desk the next morning. As a matter
of fact, we can’t understand why the
Associated Press or United Press
didn’t have the story. I have access
to both, and would have had it if
it had come over either.

No News

The point I'm trying to get over
is that reams of copy come to our
desk in the course of a week, bqt
only about one one-hundredth of it
is news-—and -— when real news
breaks, nothing is done about it.
Some radio editors may not worry
about that, but we do. We feel
we’re not doing a.good newspaper
job when we fail on any bit of hon-
est news, no matter how small. And
we’re not getting out a weekly. The
News is a daily, and, in a daily, old
news has no place.

As we said before, we can uhder-
stand the attitude of the network
press departments.” Their job is to
publicize their shows and they cer-
tainly do that. As a matter of fact,
we're compelled to read and throw
away fully 90 per cent of the mate-
rial sent us by the nets. If they
would brief their information, they’d
save countless dollars in stamps and
paper—and much of our time—that
1s, of course, if all columns were like
ours. All ¢columns are not like ours,
however, so we suppose the nets mpst
go on as they have since the begin-
ning.

But now we come to the personal
press agents. They represent, as a
rule, the individuals and should be
prepared to keep the public informed
of the real news about them. Some
of these personal press agents do a

| BOSTON'S EXCLUSIVE
ABC OUTLET
NOW 5000 WATTS

erving the entire Metropolitan
area of 3 million people

A COWLES STATION
Represented nationally by the Katx Agency

good job—but somehow or other we
also find a hell of a lot of trash on
our desk-—all of which must be read.
And when we say “read,” we mean
really scrutinized carefully—or we’ll
be taken astray.

Inaccuracies

For instance, not too long ago we
got an item about a West Coast girl
who came East and “was 'in bed
three days with smallpox.” After
those three days, she went home.
Now, of course, if it had been small-
pox she would have been ill longer
than three days. What was the gag?
Either it was or was not smallpox.
If it wasn’t smallpox—why say it
was? So we fired the item back
with the question. The answer was
that the girl had been vaccinated
recently and this was the after-
effect. Well, all we have to say is—
it wasn’t smallpox. If the man who
wrote that had stopped to consider
that the girl might not like to have
us say she had smallpox—that she
might even have sued-—and carried
away two or three of our presses as
a result—he probably wouldn’t have
written it. Naturally, we’ll be very
careful of his material from now on.

Now anpther gripe. The News sees
to it that I get into New York sev-
eral times a year to look over the
situation, to meet the people in radio,
and to tell my readers about them.
We don’t ask dny favors of anybddy,
but we do expect those whose job it
is to make our task possible to get
busy. Some do—they work hard at
it. But others seem afraid of their
clients—or rather, perhaps, they
think they’re protecting their clients
from the boor out of the hinterlands
of the West. Or—perhaps the artist
wants to be protected—doesn’t want
to see us even briefly. We know
radio people like that—and we also
know $some of the biggest who've
invited us to their homes for dinner.

We don’t interview like somé edi-
tors—we write impressions, describe
the actor or actress or singer, try to
draw word pictures of what we’ve
seen and of what we talked, so you
can imagine why we don’t like to go
to broadcasts or rehearsals. The in-
terviewee doesn’t relax when he’s
busy, and besides the atmosphere
isn’t good for a story. It's heen told
too many times. Remember, I
started writing radio in 1932. That
was a long time ago. We want to
see the people, talk with them—get
to know them.

In closing—as we should have long
ago—we want to stress that we feel
too many people in radio regard the
radio editor as a necessary nuisance.
Too many of those whose job it is to
pass out the news would like to be
able to write it as they want it, and
get it in the papers that way without
question. To have a curious radio
editor start asking questions or want-
ing to know about this or that sacred
cow, irritates them.

Under orders, those of one net
dare not speak of someone on an-
other net, unless the name be so big
it can’t be avoided. Seldom, very
seldom, dare they take notice of even
a program to be handled by all nets.

ome even, again under orders, no
doubt, tab such a broadcast as being
handled exclusively. A1l this tends
to confuse the radio editor. And so
it goes—.

We'd like to see it recognized that,
in return for space given by the radio
editor to radio, the radio editor’s
right and desire for real news and
information, written clearly, con-
cisely and completely, is legitimate.
When radio news comes out of New
York, Hollywood and Chicago with
all the details, fresh, new and replete
with interest—that will be a wonder-
ful day for the radio editor.

Comparative Territorial Index

Based on “FIRST TWENTY” Evening
as compared with
petition for these same programs.

1946. Network figures are average

“Program Hooperatings”
Pacific Coast ratings, rank order and com-
Both are for period October,
of two ratings.

Vol. 1l No. 3E November, 1946
Na-
tlonal Na- Paclific Paclfic
Network Hoop- tlonal Coast Hoop-  Paclfic Coast
Opposition Net erating Rank Program Rank erating Opposition Net
No Sponsored Show ABGC 25.9 1 FIBBER McGEE 3 25.3 No Sponsored
Hollywood Players CBS AND MOLLY: Show ABC
No Sponsored Show MBS Hollywood
Players [+]:1-
No Sponsored
Show OLBS
No Sponsored Show ABC 24.8 2 FRED ALLEN B 24.2 No Sponsored
Crime Doctor CBS Show
Parker Pen News CBS No Sponsored
Special Investigator MBS Show
Special Inves-
tlgator DLBS
No Sponsored Show ABC 24.6 3 BOB HOPE 2 26.2 No Sponsored
No Sponsored Show CBS Show
Upton Close MBS No Sponsored
Show cBs
Upton Close DLB
No Sponsored Show ABC 244 4 EDGAR BERGEN 9 21.7 No Sponsored
Adv. of Sam Spade CBS ow ABC
No Sponsored Show MBS No Sponsored
Show CBS.
No Sponsored
Show bDLBS
Academy Award BING CROSBY* 4q 25.0 Jack Carson CBS

Theater CBS 24.0 5 News pLBsS
No Sponsered Show MBS Rex Miiler OLBS |
Frank Morgan NBC Mr. and Mrs.

North NBC
Hlidegarde CBS 22.4** ¢ WALTER (<] 23.4 Hlldegarde CBS
Expioring the, WINCHELL Exploring

Unknown MBS Unknown DLBS
Manhattan Man. Merry-

Merry-Go-Round NBC Go-Round NBC
Drew Pearson ABC 21.8** 7 JACK BENNY 1 33.4 Drew Pearson ABC
ion. Morning Mon. Morning

Headlines ABC Headlines ABC
Gene Autry c8s Gene Autry CBS
No Sponsored Show MBS No Sponsored

: Show oLBS
No Sponsored Show ABO 21.2 8 RaADIO 11 115 No Sponsored
Gabrle! Heatter mBs THEATER Show ABC
Spotlight Bands MBS Gabrlel
Telephone Hour NBG Heatter DLBS
Borge-Goodman Spotlight
Show NBG Bands oLBS
Mobll Touch-
down Tips NBC
Borge-Good-
man Show NBC
No Sponsored Show ABC 19.9 -] RED S8KELTON 8 22.4 No Sponsored
No Sponsored Show CBS Show ABC
No Sponsérod Show MBS No Sponsored
Show (-1
Red Ryder DLBS
Doctors Talk It Over ABC 188 10 SCREEN GUILD 10 17.6 Lone Ranger ABC
No Sponsored Show MBS PLAYERS Adv. B. Drum-
Contented Program NBG mond OLBS
Contented
Program NBC
No Sponsofed Show ABC 18.4 11 BANDWAGON 17 16.2 Hollywood
Blondle CBS Music Hall ABC
No Sponsored Show MBS No Sponsored |
Show cBS
No Sponsorad
Show DLBS
No Sponsored Show ABC 18.0 12 AMOS 'N’ ANDY 18 15.9 No Sponsorad
Vox Pop CBS " Show ABC
Gabrie! Heatter MBS Vox Pop cBs
" Real Storles— Gabrlel
Real Life (Oct. MBS Heatter DLBS
15th Report only)
Pot o’ Gold ABC 17.4 13 MR, DISTRICT 32 125 Henry
Ford Show-DInah ATTORNEY _ Morgan ABC

Shore CBS§ Adv. Elfery

Spotiight Bands MBS ueen CcBS
Inside Sports DLBS
Fishing-Hunting GREAT 13 16.4 Flshing-

Club of Alr ABC 16.7 14 GILDERSLEEVE Hunting ARG
Dr. Christian cBS Dr. Christian CBS
Johns-Manville News CBS It’s Up to
It’s Up to Youth MBS Youth DLBS -
No Sponsored Show ABC 16.9 15 DUFFY’'s 39 11.3 No Sponsored
Songs by Sinatra CBS TAVERN Show A
Gabriel Heatter MBS Songs by
Real Storles— Sinatra cBs

Real Life (Oct. MBS Gabriel

16th Report only) Heatter DLBS
No Sponsored Show ABC 14.7 18 EDDIE CANTOR 7 22.7 Monitor Views
That’s Flinnegan CBS News ABC
No Sponsored Show MBS That’s

Finnegan CBS
Red Ryder DLBS
Theater Guild on TAKE IT OR 16 16.8 Theater

the Alr ABC 14.7 17 LEAVE IT Gulld ABC
Mystery Is My Gabrlel

Hobby (Oct. 15) MBS Heatter DLBS
Gabriel Heatter’s Don Ameche NBGC

Brighter To-

Mmorrow (Oct. 30) MBS
Don Ameche NBC
No Sponsored Show ABC 14.4 18 BURNS AND 456 10.8 No Sponsored
FBI In Peace and ALLEN Show ABC

War €8BS Suspense CBS
Johns-Manvlile News CBS News DLBS
No Sponsored Show WBS Washington

Man OLBS
Lum and Abner ABC 14.0 19 SUSPENSE b8 941 No Sponsored
Monitor Views News ABC Show ABC
No Sponsored Show MBS News OLBS
Washlngton
Man DLBS
Burns & Allsn NBC
Lum and Abner Aﬁc 13.8 20 BIG TOWN 62 8.7 No Sponsored
No Sponsored Show MBS Show ABC
Rudy Vallee NBC News DLBS
. Program broadcast during, second October reporting perlod only. Wa’:'hlngton
**Includes first and second broadcasts. x No sap"onsored LBs
The “Comparative Territorial Index” is protected by copyright. | Show NB
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Comparative Territorial Tndex

Based on “FIRST FIFTEEN” Daytime “Program Hooperatings”
as compared with Pacific Coast ratings, rank, order and com-
petition for these same programs. Both are for period October,

1946.
Vol. Il No. 3D November, 1946
Na- .
tlonal Na- Paclfic Paclfic
Network Hoop- tlonal Coast  Hoop- Paclfic Coast
Opposition Net erating  Rank Program Rank erating Opposition Net
Terry and Pirates ABC 7.3 1 WHEN A GIRL 2 6.3 What"s Dolng
No Sponsored Show CBS MARRIES ) Lacles? ABC
No Sponsored Show MBS No Sponsored
Shew
No Sponsored _
Show pLBS
Diok Tracy ABC 6.4 2 PORTIA FACES 3 8.1 What's Dolng,
No Sponséred Show CBS LIFE Ladles? ABC
Superman MBS No Sponsored
Show CBS
¢ J.J. Anthony
DLBS
No Sonsored Show ABC 8.4 3 LORENIO 12 6.3 No Sponsoted
Hollywood Jackpot JONES ow ABC
(MWF) [+1:- 2] ste. Rom. E.
No Sponsored Show Winters CcBS
(TT) CBS No Sponsofed
No Sponsored Show MBS Show DLBS
No Sponsored Show ABC 8.3 4 MA PERKINS 11 B,3 Ted Malone 8
No Sponsored Show MBS _ (MWF) ABC
No 8ponsored Show NBC Wm, Lang
(TT) ABC
No Sponsored
Show DLBS
No Sponsored
Show NBC
Glamour Manor ABC 8.2 B KATE SMITH 22 4.8 Qlamour
No Sponsored Show MBS SPEAKS Maznor ABC
No Shonsored Show NEBC No Sponsored
Show pLBS
No Sponsored
Show NBC
No Sponsored Show  ABC 6.2 [:} YOUNG 1 6.7 /No Sponsdred
Hollywood Jackpot WIODER Show ABC
(MWF) CcBS BROWN No Sponsored
No Sponsored 8how frow [+
RS CBS No Sponsored
Buck Rogers mBs Shaw DLBS
No Sponsored Show €BS 8.1 7 BREAKFASY IN -] 6.9 Our &al
No Sponsored Show MBS . HOLLYWOOD Sunday cBs
Fred Waring NBC Kellogg) No Sponsored
Show DLBS
No Sponsored
Show NBC
Tennessee Jod ABC 6.8 ] FRONY PAQGE 19 4.8 No Sponsored _
No Sponsored 8how CBS FARRELL how ABC
Tom Mix MBS Weet the
Missus CBS
No Sponsored
Show pLBS
No Spohsored Show ABC 6.7 9 OUR GAL B2 3.3 Bkfst, Holly.
No Sponsored Show MBS SUNDAY (Kell.) ABC
No Sponsored Show NBC No Sponsored
Show DLBS
No Sponsored
oW c
Glamour Manor ABC 6.6 10 AUNT JENNY 28 4.4 Glamotr
Coke Club- Wianor ABC
Morton Downey MBS Coke Club-Morton
No Sponsored Show NBGC Downey DLBS
No Sponsored
Show NBC
Jack Armstrong ABC 6.5 1 JUST PLAIN 18 A.8 John B.
No Sponsored Show CBS BILL Kennedy ABC
Captaln Midnight mBs Meet the
Missus cBSs
No Eponsored
oW DLBS
No Sponsored Show ABC 5.6 12 PEPPER a1 4.2 Try 'n’ Find
- No Sponsored Show CBS YOUNQG’'S I3 ABC
No Sponsored Show MBS FAMILY Nosﬁ«ﬁponsored
how
No Sponsored
Show DLBS
No Sponsored Show ABC 6.4 13 RIGHT TO 9 6.5 No Sponsored
No Sponsored Show CBS HAPPINESS Show ABC
No Sponsored Show MBS No Sponsored
Show CBS
No Sponsored
Show DLBS
No Sponsoféd Show CBS B3 14 BREAKFAST IN 33 4.1 Rom. Helen
No Sponsored Show MBS HOLLYWOOD Trent CBS
Fred Waring NBC (P & G) No Sponsored
Show LBS
No Sponsored
Show c
Try 'n’ Find Me ABC B.3 186 S§TELLA 28 4.4 No Sponsored
G.E. House Party DALLAS Ehow
(MWF) CBS§ G.E. House Party
No Sponsored Stiow (MWF) CBS
(TT) CBS No Sponsored
No Sponsored S8how NBC Show (TT) CBS

No Sponsored
Show DLBS

The “Comparative Territorial Index” is protected by the copyright of
The Billboard and infringement -will be prosecuted,

Wobbly 12.2 Cues
Changes Soon in
Der Bingle’s Show.

(Continued from page 6)
“corrective measurés” were being
planned for the show.

Trade sources maintained this
week that the Crosby-Philco contract
called for the series to go live should
it fall to a 12 raiing or lower. How-
ever, Everett Crosby denied this,
stating that the option to go live
rested solely with Bing. Going live,
however, might conflict with the
avowed Philco advertising scheme,
which is to blanket the country, spot-
ting the e. t.’s on a total of 500, and
possibly more, stations. Trade sources
persist, however, in saying that
Philco has cancellation privileges
when ratings hit 12 or less.

There was also considerable conjec-
ture as to how the program quality it-
self would be affected by a marked re~
duction in the personnel of the Trot-
ter ork. He now has 30 men. Prin-
cipal reason for Ev Crosby’s New
York jaunt was to huddle with AFM
execs on the possibility of getting
concessions on the musicians’ scale.
Crosby-Philco arrangements provide
that Philco assume any increase in
the costs of musickers, with Philco
now refusing to up this part of its
program budget.

One point which has baffled the
trade completely is consistent talk
that mechanically, theé Crosby plat-
ters have been poor. Lack of fidelity
was spotted on the very first broad-
cast, altho a special Hooper survey
found that majority of audience was
not resentful of the e. t. airing. It
was figured defects would soon be
eliminated, but, trade says, this has
not been the case. Many transcrip-
tion men are concerned deeply over
this fact, for they feel that the ulti-
mate outcome of this venture will
have material effects bn the entire
platter biz. One top recording official
said that practically every one of the
Crosby cuttings has been “sub stand-
ard,” pointing to fuzzy piano effects
and wavers thruout the platters. In
view of the higher fidelity achieved
by e. t’s in the past, quality of the
Philco job is even more difficult to
understand, these execs say.

Economic question raised by the
Philco series is one which none out-
side the sponsoring organization can
answer. Conservative estimates, how-
ever. claim that Crosby, with time,
talent and supporting ad campaigns is
costing Philco $35,000 weekly, ad-
mittedly a terrific nut. Even allow-
ing that the 12.2 Hooperating does
not show non-ABC audiences, it is
at least held to be indicative and
the question, therefore, is raised as
to whether Crosby can sell enough

thereabouts—annual advertising ex-
penditure. As one web official de-
clared, “You gotta sell an awtul lot
of radios to cover that nut.”

radios to warrant a $2,000,000—or

National Fave Segs
Tumble on W. Coast

NEW YORK,; Nov. 9.— Current
comparison of Pacific Coast Hoop-
eratings with national Hooperatings,
in a report especially prepared by
C. E. Hooper, Inc, for The Billboard
and published in current issue;, shows
some startling contrasts in West
Coast preferences as compared to
nationwide favorites. Most notable
examples concern Mr. District At-
torney, Duffy’s Tavern, Burns and
Allen, Suspense and Big Town.

D.A., while thirteenth in the Octo-
ber Hooperatings, falls down to 32d
place on the Coast; Duffy’s Tavern
tumbles from 15th to 39th; Burns
and Allen’s comedy rates them 18th
nationally but a pathetically weak
45th coastwise. Suspense, 19th na-
tionally, falls down to 58th and Big
Town goes from 20th to 62d.

There’s not much contrast other-
wise, however, in the top 10 or 15
Coast shows as differentiated from
the national faves. Usual leaders,
Fibber McGee, Hope, Benny, Bergen,
Allen, Winchell and Skelton, are on
hand as usual. Daytime shows, how-
ever, show much stronger differences
virtually all the way thru.

WJIMJ, Philly, To Debut
Dec. 25; WDAS on Block?

PHILADELPHIA, Nov. 9.—Local
radio gets its 10th outlet Christmas
Day when Patrick J. Stanton, for-
merly general manager of WDAS,
goes on the air for the first time with
his own indie outlet. Identified as
WJIMJ and operating from dawn to
dusk, Stanton has leased the ballroom
of the center-city St. James Hotel to
house his station. .

With the-departure of Stanton from
WDAS, radio row is buzzing with
reports that Alex W. Dannenbaum
is selling the station. Rumors_are

flying that prospective buyer is Wil-
jiam Goldman, who operates a chain
of movie houses here. Insiders claim
that contrac¢ts have been drawn up
already, with the selling price quoted
as being a bit under $400,000. WDAS
operates on full schedule.

www americanradiohistorv com
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New C:mgress
Sure To Sock

Air Commish

—

Budget Trim Main Weapon

———

WASHINGTON, Nov. 9.—Repub-
»licans in control of both houses of
Congress are preparing to clamp
down tough controls on the Federal
Communications Commission and are
already studying new legislation to
curb James C. Petrillo's American
Federation of Musicians, notwith-
standing the current test case of the
Lea-Vandenberg anti-Petrillo law,
The Billboard has learned. GOP
cramping of FCC style is expected
to develop along a three-pronged ap-
proach, as follows: (1) Investigation
of FCC; (2) reduced budget for FCC
and (3) revisions in communications
act for purpose of limiting commish’s
Blue-Book powers.

Rep. Joseph W. Martin Jr., who is
certain to be the speaker of the next
house and who weeks ago announced
he wanted an inquiry into FCC, since
election day has instructed his aids
here that the go-ahead is on for the
commish investigation at next ses-
sion. At his office here, his aids pre-
dicted unofficially that the inquiry
might shape up as part of an over-
all investigation of executive agencies
not included in separate investiga-
tion moves. The GOP Congress is
expected to stage a free-for-all of
individual investigations into such
outfits as Reconstruction Finance
Corporation, United States Supreme
Court and Federal Public Housing
Authority, with the FCC now being
included among two or three agencies
which will get a going-over by a
separate congressional group, ac-
cording to Congressman Martin’s of-
fice.

Chief object of inquiry will be to

S*THERE'S PLENTY OF
BUSINESS IN

Get Your
Share By
Using...

100, 8'x10", $6.48
1000, 8'x10", $55.00
Fan Mail Photos
1000, 5'x7", $34.00
1000 Postcards, $22.00

WRITE DEPT. 65 /4
165 West 46th St &y
‘ BRyant 5-1723 NY.:
‘WE DELIVER WHAT WE ADVERTISE"

Democrats!

WASHINGTON, Nov. 9.—
WOL and its listeners got some
unexpected election night com-
ments Tuesday (5) during the
switching of election news-
casts back to regularly skedded
shows. During a break in
Michael Shayne, mystery show,
WOL’s newsroom chief Al War-
ner summed up his bulletins on
one occasion by saying, “It
seems as if the Republicans are
sweeping the nation.” Switch-
back to the Shayne show
brought the next line of script,
a woman shrieking, “What a
nice job of strangling!”

On a break in the next pro-
gram, The Falcon, a WOL
newscaster concluded,  “The
GOP tide is still rising.” Switch-
back to The Falcon brought.The
Falcop’s ' voice commenting
hoarsely, “How Ilong is this
farce going to continue?”

determine whether FCC is exceeding
authority under the existing com-
munications act and whether amend-
ing legislation is needed. Back of
the inquiry, it is learned, is a desire
in some congressional quarters to
reduce the impact of Blue Book regu-
lations and to curtail controls on
stations. Some congressional obser~
vers hint that the house inquiry may
be “noisy, but relatively unproduc=
tive,” inasmuch as FCC is not re-
garded as falling in the “new deal
left~over” category and is believed
to be already adjusted to a GOP
Congress.

Prospect that former FCC Chair-
man Paul A. Porter may be called in
for testimony is seen here by persons
close to Martin, who has been wait-
ing a long time to put new deal boys
on the witness stand. Porter, as
head of Office of Price Administra-
tion, has been a target of GOP guns
for months, and altho he is ready to
step out of the OPA, which is on
its way to dissolution, the GOP lead-
ers apparently are not forgetting
their old score. President Truman,
meanwhile, is expected to make an
early decish on permanent chairmg'n-
ship of FCC. Charles Denny has been
acting chairman since Porter left to
go to OPA.

Budget Weapon

A GOP weapon that will be felt
more effectively, according to in-
siders, is the economy ax which
House Appropriations Committee is
almost certajn to wield under chair-
manship of Rev. John Taber, of Au-
burn, N. Y. Taber is skedded for
that important post without a con-
test. He has consistently and often
wrathfully fought for severe cuts for
federal agencies, particularly those
in the executive arm. Similar policy
is due to prevail in the Senate, where
Sen. Robert A. Taft is expected to
take over the all-important finance
committee chairmanship. Sole pos-
sible reason for Taber and Taft to
modify their policy in respect to
FCC, it is pointed out, will be a re-
minder that curtailment of funds
would drastically hamper broadcast
actions and create a log jam of ap-
plications. FCC is known to be al-
ready very seriously understaffed
and it is possible that GOP economy
boys may relent somewhat in favor
of getting station applicants accom-
modated.

Present outlook is for a tumultuous
controversy on NAB’s “free speech
issue” and FCC in Congress, but in-
(GOP Guns For FCC on opp. page)

Chi Video Sales
At 8350 Per Set

Overwhelm RCA

CHICAGO, Nov. 9.—Ease with
which video sets can be sold and
the pent-up desire the public has
for them was graphically illustrated
here this week, when RCA ‘put its
first post-war receivers on sale. Dur-
ing the week, according to Ned Cor-
bett, local RCA radio and television
sales manager, 80 dealers took more
than 1,000 orders for sets and over
250 dealers asked for franchises.
New franchises,
be granted until production can be
increased. One significant point was
that many dealers were not taking
advance orders, meaning more or-
ders could have been taken. How-
ever, one dealer did take advance
orders for more than 50 sets.

Proof that the public is willing to
put out real dough for video sets
was given by the fact that RCA put
on exhibit only its $350 set, and all
orders taken were for that model.

Corbett said sales “had gone be-
yond expectations,” and that no other
RCA appliance, radios included, “had
ever been greeted with such enthusi-
asm; nothing else in our history here
has ever gone as well.”

U. S. Official Sees
British Tele Boom

WASHINGTON, Nov. 9.—Com-
merce Department reports that
British television is set for a boom,
with the industry authorized to pro-
duce 100,000 sets by June, 1947. Tho
present production is cramped by
labor difficulties and shortages of
parts, particularly cathode ray tukes,
commerce spokesman predicts Brit-
ain’s difficulties will be licked soon.

Video sets' will retail in Britain
for 3160 to $545, including a 33 1/3
per cent purchase tax. Retailers will
erect television antennas for an addi-
tional $40 to $60, a commerce official
said.

Cheaper model has a 6x8-inch
screen while screens of higher priced
sets range pp to 14x18 inches.

Coin Machine Tele Set
Shown; 50c¢ for Half Hour

NEW YORK, Nov. 9.—A coin-op-
erated “pay as you play” video set,
designed for home use, was demon-
strated this week by Tradio, pro-
ducers of coin-operated radios.
Trade-marked Tradiovision, sets will
be leased to home-owners and will
play half an hour for 50 cents.

Current plans do not call for direct
sales of sets to consumers. Instead,
sets will be installed on a “pay as
you play” basis. Production is ex-
pected to get under way within the
next 60 days. Further details are
given in the Coin Machine Section
of this issue.

Co-Op Tele Sports Series

NEW YORK, Nov. 9.—American
Broadcasting Company is skedded to
preem a new series of sport pro-
grams on WABD, DuMont, beginning
Thursday (14). Contract is with
Hirshon-Garficll. ad agency, which
has lined up a number of sponsors
to back the show from week to week.
Natura Fabrics will sponsor the first
few programs.

www.americanradiohistorv.com

however, will not

Pointing a Moral

NEW YORK, Nov. 9.—A pre-
Armistice Day production, in
which all characters but one
are animals, is skedded on
NBC’s video station, WNBT,
Sunday (10). Titled The Last
War, play’s theme is that human
beings have destroyed them-
selves and animals have taken
over the wofld. Play, scripted
by British Author Nel Grant, is
one of the best one-act plays of
1934. Cast will include Fay
Marlowe, Philip Tonge, Wil-
liam Post Jr.,, Kendall Clark
and Walter Coy.

Gen. Mills Makes
Chi Video Debut

CHICAGO, Nov. 9.—General Mills
will enter the television picture here
for the first time starting November
20, when it begins sponsoring on
WBKB the ABC presentations of
Wednesday night hockey games and
wrestling matches. ABC started the
hockey games on WBKB Wednesday
(6), having presented wrestling
matches every Wednesday night for
the past few months. General Mills,
in a deal sold by Jim Stirton, director
of television for ABC here, will
sponsor one-third of the Wednesday
night hockey and wrestling shows.
Grunt matches will be presented
when the Chicago Blackhawks, which
play in the Chi stadium, are not at
home.

ABC is not making any money on
the General Mills series. The Mills
have been sold the shows for just
about what it cost ABC to buy them
from WBKB. One entire hockey
game or wrestling match, whicl‘;
usually runs about one hour and a
half, costs ABC about $500.

Coincidental with the General Mills
video sponsorship," ABC, starting Sun=
day (10), will present telecasts of the
Blackhawk home games on WBKB.
Sulnday hockey telecasts are also for
sale.

Beginning of Sunday hockey tele~
casts by WBKB marks the first time
that the station has had programs on,
that day and also marks the begin-

ning of a schedule whereby WBKB

is on the air seven days a week.
However, the station will be on the
air seven days a week only when the
Hawks are playing here and the ABC
shows are aired.

WIMTZ Staffers
Yote To Go TA

PHILADELPHIA, Nov. 9.—With
all theatrical labor unions eying tele-
vision, employees of WPTZ, Philco
tele station here, have voted to elect
the TATSE as their bargaining agent.
Vote was 27 to 3 in favor of the IA,
An application has been made for an
IA charter, and the new local hopes
to be organized before the end of the
month.

Also on the labor front, WIP has
won a point in an arbitration case
with the American Communications
Association.  Arbitration was the
aftermath of a two-week strike of
announcers, engineers and program
department employees last July. Ar-
bitrator upheld the discharge of an
employee which the union claimed
was discriminatory because of union
activity.
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Election Returns

Reviewed Tuesday (5), 8-12 mid-
night. Style—Election Coverage. Sus-
taining over WCBS-TV, New York.

Dons Vs. Browns

Reviewed Sunday (3), 2-4:30 p.m.
‘Style—Football remote. Sustained over
W6XYZ  (Paramount), Hollywood.

Four-hour election coverage by
WCBS proved without a doubt that
the eye-and-ear medium will take
first - place during future election
coverages. CBS’s method of giving
home-viewers the results was com-
paratively simple, but the coverage
was not only interesting, to the point,
and well planned, but’ complete—
giving scanners up-to-the-minute
news on national and local returns.

Two bays, or sets, were used; one
for national returns and the other
for local tallies. Maps were used to
highlight and show in detail political
trends in various sections of the
country. Marked Democrat and Re-
publican pins showed party districts
on maps. To add further interest, as
returns poured in, photos of candi-
dates concerned were telecast while
commentator gave running accounts.
Typewriters and teletype machines
were set up in studio, giving back-
ground sound to spiels by Tom
O’Connor and Jim McMillin, com-
mentators.

So as not to cram too much election
news on scanners, station picked up
scenes from the National Horse Show
at Madison Square Garden. Follow=-
ing some exciting exhibitions of
jumping, there were switchbacks to
the studio where latest returns were
again telecast.

“Simplicity of the show itself was
impressive. No fancy frills to dis=
tract or bore the viewer. If more
cameras were available, it would
have been interesting also to have
had a number of cameras spread
thruout the city — showing. voters,
candidates, etc.—and even Governor
Dewey at the Republican Committee
Headquarters. But no doubt, all elec-
tions henceforth will be thoroly
covered by remotes.

. WCBS was the only video station
in New York giving coverage of the
nation’s first national peacetime elec-
tions. Production was supervised by
Bob Bendick and directed by Fred
Rickey.

Special RCA Dealer Show

Reviewed Thursday (7), 12 noon to
1 p.m. Sustaining on WBKB, Chicago.

This show was intended to help
dealers trying to sell the new RCA
videb sets which went on sale here
this week. But because it had little
of unusual interest, it could hardly
have accomplished its purpose.

The program, one in a series
WBKB presented at the same time
all this week to hypo set sales, opened
with a verbal salute to RCA and
dealers that were showing the new
sets. Then Jack Gibney, WBKB
staffer, took the audience behind
scenes at the WBKB studios and ex~
plained how a show is put together.

He explained the way cameras are
handled, how sets are designed, etc.,
using studio equipment as he de-
livered his explanation.

After Gibney’s 20-minute routine
and after a short gander of Chi’s Loop
streets and sky line, the station
showed two sound films. These,
titled My Visit to Poland, and The
Bridge, were the best part of the pro-
gram and at least demonstrated that
new set owners can expect some
fairly interesting film presentations
from video. But that was all the
show had.

Since these programs were being
witnessed by plenty of people who
had never before seen television, and
since as they watched they were
trying to make up their minds if they
would pay about $375 for a video set,
the station should have gone to
greater lengths to present good tal-
ent and material that would demon-
strate to best advantage the things
which tele can do better than any
other medium.

Sharp, clear picture and fine cam-
era work marked this pickup of Los
Angeles Dons and Cleveland Browns
grid clash. With Old Sol lending a
hand, scanner was quite a contrast
to last week’s coverage when heavily
overcast skies forced outlet to black-
out. Plays today could be easily
followed. Working without telephoto
lenses, however, handicaps the tele
eye since neither players’ numbers
nor the ball in motion could be de-
tected. This didn’t detract too much
from game’s enjoyment since home
viewers could see as well (if not
better) as tho they had been in av-
erage coliseum seats, with pic clarity
allowing one to follow plays.

Kieth Heatherington took over the’

gab chores, resulting in a definite
improvement over last week’s an-
nouncing as handled by Michael Roy.
This time, there was a little more
“football” injected, with Heathering-
ton naming tactics, plays and play-
ers. For his first crack at tele foot-
ball spieling, guy did well. Con-
siderable room for improvement re-
mains in going into pigskin strategy.
Above all, he should whip himself
into a more enthusiastic approach.
Altho game was nip and tuck (final
score 17-14), quiet gab chilled, rather
than excited, the set watcher. Crowd
mike would help get some spirit
across to the tele an-lookers.

Outlet could also boost interest by
asking members of either or both
pro-clubs to come on between halves
for their opinion on game’s outcome.
A tele interview with a member of
the winning team (maybe guy who
made winning run, etc.) at the end
of the game might also do the trick.

Southern California Ford dealers
got a free plug when a 1946 Ford
(to be given away to a lucky number
holder) was driven around the sta-
dium, and followed by cameras.

Election Returns

Reviewed Tuesday (5), 9:30-11 p.m.
Style—Returns. Sustaining aver WE6XYZ
(Paramount), Hollywood.

Outlet’s coverage of the election
returns was simple yet adequate. A
United Press ticker tape bearing pre-
cinct reports and natioral election
news moved across station’s trade-
mark. Close-ups allowed easy read-
ing of printed words. Continuous
recorded music was carried in the
background. By this device, the tele
set owner could get his election news
sugar-coated, and without having to
suffer a number barrage fired at him
by announcers. Whenever curious,
he could glance at his screen. When-
ever the returns grew tiresome, he
had but to look away and enjoy re=-
laxing music.

GOP GUNS FOR FCC
(Continued from opp. page)

siders are not looking for drastic
legislative changes, particularly with
Rep. Char}es A. Wolverton and Sen.
Wallace H! White slated to take over
the interstate commerce committees
which handle such legislation. Wol=
verton and White are viewed as
“legally cautious and conservative.”
However, tighter controls on Petril-
1o’s AFM are seen sure to be imposed;
regardless of whether the Lea-Van-
denberg law is invalidated. Expec-
tations are that the latter act, which
is getting its first test in Federal Dis~
trict Court in Chicago, will be months
in reaching the nation’s highest
court. GOP leaders are known to be
studying possibilities of amending the
Wagner Labor Relations Act, in
which anti-Petrillo provisions might
be incorporated.

| WNBC Edge Towns

Getting Extended

Promotion Wooing

NEW YORK, Nov. 9.—Continuing
campaign by WNBC (formerly
WEAF) to promote change in station
call letters is tied up tightly with
station’s desire to establish a close
liaison- with outlying cities within
its coverage area. Field exploita-
tion therefore, will keep going at a
fast pace, with a new man, Murry
Harris, justradded to the WNBC staff
to handle this project. Harris will
keep the field ballyhoo going- until
at least February, and perhaps be-
yond.

What is in the minds of the WNBC
execs was indicated some months
ago when Bob Davis, flack chief, vis-
ited outlying cities in Jersey, West-
chester, Yonkers, etc.,, to contract
newspapers and develop the angle
that the station regarded both hin-
terland newspapers and citizens as
integral parts of the metropolitan
area. Nobody within the coverage
area would be a stepchild, WNBC
mouthpieces proclaimed.

Change in the station’s call let-
ters is being used to further this
long range aim of cementing the tri-
cornered relationship of station, press
and newspapers. Roadshowings of
WNBC personalities in 13 cities and
attendant promotion based on an
“honor city” gimmick, ties in with
this aim. Results are already show=
ing up remarkably well.

¢Ma Perkins’® Can’t Escape

From Chi, Says P&G Exec

CHICAGO, Nov. 9.—Ma Perkins,
CBS Chi-originated soaper sponsored
by Procter & Gamble, womt move
from Chi for some time at least, said
a P & G exec this week, contradicting
a rumor prevalent in the trade that
the tear jerker was slated to exit
from the Windy City.

“There would have to be agree-

New Chi Negro Show
Pays Off Talentwise
For Legit, Opera, Air

CHICAGO, Nov. 9—Newly in-
augurated WBBM-Chicago Defender
program, Democracy, U. S. A., using
hitherto unknown Negro talent, is
paying off handsomely in discover-
ing new faces. Number of the vir-
tually untried performers have been
able to land pro jobs in Chi radio,
legit and opera as a result of their
work on the WBBM feature.

Less than a month ago Democracy
held city wide duditions. About 20
Negro actors were picked for use of
the seg, which seeks to “draw the
races closer together by airing pro-
grams depicting lives of great Ameri-
cans.” After meetings at which rep-
resentatives of The . Billboard, The
Chi Defender and WBBM attended,
a plan whereby the actors could be
admitted to AFRA by special long
term payment was drawn up.

Producers, both radio and legit,
began taking notice of the newly pro
thesps. Results so far: Georgia John-
son copped a commercial as “Aunt
Jemima’” on a regular news slot;
Harris Gaines knocked off a part in
the Chi operas production of Em-=-
peror Jones; John Kelly was asked
to audition for the forthcoming
Kaiser-Frazer radio show. Also two
radio scripters were uncovered. Bob
Lucas and Richard Durham are now
getting pro payment and are mem-
bers of Radio Writers’ Guild.

Hooper White, producer of the
show, plans mixed casts in the fu-
ture. Whites will take the part of
whites; Negroes will enact Negro
roles.

ment among us, the agency and the
talent, particularly, Virginia Payne
(Ma Perkins), before anything could
happen,” the P & G exec declared.

If Ma left Chi it would leave CBS
here minus any web commercials
out of the Windy City.

PHOTOGRAPHERS 10 THE STAGE

people of the Theater seek perfection in their art. Its beautiful women and handsome
men bring vibrant life to the stage, and the photographers’ art seeks to give fullest

expression to this portrayal.

To do full justice to your picture, however, ‘calls for

photography of uncommon merit, 2 combination of rare artistry and excellence of
equipment. We have the largest Photography Studio in New York City, especially
designed for the requirements of SHOW PEOPLE. Our large stage can accommodate

100 Artists . .

. lIdeal for Orchestras or any large group, as well as for Individuals.

For action pictures we have installed the famous Strobo Light system. Under the
personal direction of Edward Ray Cecchin, for many years Photographer of Broadway
Stars, these facilities are now available at THE McFarland Studio. We respectfully

solicit your patronage.

THE McFARLAND STUDIO

846 SEVENTH AVE, N. Y. 19, N. Y.

Clicle 6-9018 for Appointment
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TED HUSING, who started his disk

jockey show over WHN, New
York, October 28, already has 11
sponsors lined up. Bankrollers include
Robert Hall Clothes, Mission Bell
Wine, Paramount Pictures, Warner
Brothers, MGM, B. C. Headache Pow-
ders, Vick’s, Pennsylvania Central Air
Lines, Fitzgerald Beer, Evervess and
Bill Williams (used cars). Husing,
who was the first of the network-
made personalities to take the more
lucrative job of disk jock on an
indie, figures to make $250,000 if his
show sells out completely. Airings
are Monday thru Saturday, 10 a.m.-
12 noon, and 5-6:30 p.m. Saturday.
Station is continuing -its all-out pro-
motion campaign on Husing, plugging
the jock with extensive newspaper
ads, announcements, car cards, tie-
ups with Loew’s theaters, etc.

# & &

Sport, national sports mag, is in-
serting copies of WHN, New York,
monthly sports calendar in issues sold
in WHN listening area. Calendar
highspots daily sports evenis covered
by station. . . . Ben Slade Cole, who
will preem @ new experimental the-
ater group on WLIB, Brooklyn, No-
vefnber 24, to promote hew radio tal-
ent, is holding auditions. . . . Richard
Williss WNEW's beauiy expert and
Astrid Lind, of Annie Get Your Gun,
married over the week-end.

ES *®

Perry Como and Jo Staffiord re-
newed for 26 weeks on Chesterfield
Supper Club. Martin Block, who lefl
for the Coast November 4, will be
replaced on the Como show by Mel
Adams. Block will inaugurate his
disk show in California and will
emsee the Stafford portions when the
thrush originates her shows from
the Coast starting December 10.

5 3 ES
ABC has renewed its contract
with Alexander Stores, sponsors
of the wvideo show, “Play the

Game,” Tuesdays over WABD

(DuMont). . .. Hoagy Carmichael

is coming east for two broad-

casts. He’ll air from New York

November 17 and from Indian-

apolis the 24th. . . . WCBS-TV

on November 17 begins video
coverage of UN conference. Fea-
tured will be five-minute inter-
views with prominent UN dele-
gates. Eleanor Roosevelt skedded
for first guest spot. . . . Joe Moon-
ey Quartet may replace the King
Cole Trio on NBC’s Kraft Music
Hall.

Entire cast of the Edgar Bergen-
Charlie’ MeCarthy, Chase & Sanborn
coffee program on NBC will step into
web’s video program, Hour Glass, on
WNBT Thursday (14). . . . Harold
Dorschug, video technician' in CBS’s
television field department, appointed
chief engineer of WEEI, Boston. . . .
U. S. Coast Guard distributing
platters consisting of five 15-second
station breaks, five 30-second breaks,
and eight 50-second spols to radio
stations near 26 recruiting stations
tor use in recruiting drive this winter.
. . . Radio time and facilities of
WTAG, Worcester, Mass., under the
guidance of management and staff,
have been placed at the disposal of
town’s young people of high school

Sell yourself wiih

*Phofos

Frank Sinatra, Tommy Dorsey
can't be wrong. They look
to good old reliable *“Ollie”
Moss for top-notch quality
glossies. Typical prices:
8x10's, 50 for $4.13; 100 for
$6.60; postcards, 2c. Mounted blowups, 20x30,
$2.50; 30x40, $3.85.
Write for FREE samples, price list B.

MOSS PHOTO SERVICE

155 W, 46th St., N. Y. C. 19. BRyant 9-8482

TOO SHORT FOR A HEAD

Ted H using Disk Show Lands 11
Bankrollers in 10 Days for WHN

age interested in radio. Some 13
schools are represented. . . . Don
Goddard, news commentator of
WMCA, New York, appointed di-
rector of radio department of Physicc
& Merckle, public relations coun-~
selors.

i
® £

Vern W. Williams, formerly mer-
chandise and production manager of
KGBX, Springtield, Mo.. appointed
manager of WCLO, Janesville, Wis.
« +. Robert T. Mason, owner of WMRN
(ABC), Marion, O., elected Chamber of
Commerce prexy in that city. . . . Bing
Crosby, Rosalind Russell and Kate
Smith will be heard Saturday (16) on
a special broadcast on MBS inaugqurat-
ing the 1946 fund appeal of the Sister
Kenny Foundation.

E #

WIND, Chicago, again carrying ex-
clusively all home and road games of
the Chicago Cubs in 1947. Bert Wil-
son, sportscaster, recently signed by
station to a two-year radio-television
contract, will handle the play-by-
play broadcasts. Again in 1947, games
will be sponsored alternately by Old
Gold cig and Walgreen Drug Com-
pany.

* * ®

Frank V. Webb Jr., former
manager of the Los Angeles office
of Lewis H. Avery, Inc., station
reps, appointed general manager
of KVPO in Honolulu. New 10,000
watt station, an ABC affiliate,
will be, the largest station in the
Hawaiian Islands and is skedded
to begin operations the first part
of the year. . . . Bob Martineau,
announcer at WTIC, Hartford,
Conn., appointed assistant man-
ager of WKBR, Manchester,
N. H., a Yankee web station. . . .
J. D. Saltsman, formerly of
WSUN, St. Petersburg, Fla., new
copy chief and announcer at
WRHP, Tallahassee.

* % £

Colgate-Palmolive-Peet has re-
newed sponsorship of two NBC
shows—Can You Top This? and The
Judy Canova Show. . . . Anne Hayes,
director of women’s activities for
KCMO, Kansas City, Mo., appointed
chairman of the NAB’s 10th district
of the Association of Women Di-
rectors. . . . Sid Strotz, NBC v.-p., and
Frank Mullen, web’s exec v.-p., will
host members of NBC’s 10-Year Club.
. . . Sam Fuller, Sherman & Mar-
quette radio chieftain, takes over
production reigns on Mel Blanc show.

@ #

Dr. W. R. G. Baker, vice-president
in charge of electronics for General
Electric, has been elected new prexy
of the Institute of Radio Engineers,
succeeding Frederick B. Llewellyn, of
Bell Telephone Labs. . . . Carlton Ide
and Pierre Paulin, staff spielers of
KDKA, Pittsburgh, will open a radic
announcing school this month.
Courses will cover all phases of radio
announcing, acting and production in
a fully-equipped studio,

* Ed #

Frank Satenstein, Broadway pro-
ducer, has joined forces with Allen
Stuart, of WMCA, New York, in a
partiership for the packaging of radio
shows. . . . Earl F. Lucas, chief en+
gineer of WPAT, Patterson, N. J., has
been appointed vice-president in
charge of engineering for the station.
+ + « . Edward ]. DeGray, business
manager of WBT, Greensboro, N. C.,
has been made a member of South-
eastern Broadcasting Company’s board
of directors. . . . Ben Feiner, program
manager of WCBS-TV, CBS video
station, off for a two-week’s cruise

to the West Indies on the Schooner
Stella Polaris,

] % i

Dates for the next annual confel;-
ence on station problems at the Uni-
versity of Oklahoma will be March 6
to 9, inclusive. . New station,
WACE, Chicopee, Mass.,, will be in
operation by the end of November.
It was scheduled to begin broadcast-
ing October 1, but was delayed by
shortages of equipment and building
materials. Terry Colwell will be pro-
gram director of the 1,000 watter, and
Ralph Robinson will be chief én-

gineer.

WLIB, Brooklyn, in the pangs
of growing pains, will move its
studios and personnel to East
30th Street, Manhattan. Reno-
vation on the four-story building
will start this week with station
éxpected to move in around the
first of January. Indie has appli-
cation pending with FCC to hike
power from 1,000 to 10,000 watts
and for full-time broadcasting.
FM application is also pending.
. ... F. Carleton McVarish, for-
merly Yankee network’s director
of merchandising and research,
to Mutual as manager of audi-
ence promotion.

#® # ®

MBS-Armour deal for an across-
the-board variety seg reported
washed out because Armour couldn’t
find choice time slot. . . . Bret Mor-
rison, radio’s Shadow, to play lead
on Aunt Jenny program. . . .
Father’s day for two CBS staffers
this week. Harry Feeney, of the
press department, and his missus,
Eileen, have a newcomer, Brian
Michael, six pounds, eight ounces.
Joseph Sage, pix page editor, and his
wife, Letitia, have a new girl, Jane
Letitia. . Quaker Oats, the
Johnnie Olsen Ladies Be Seated pro-
gram, and ABC, which carries the
show, are co-operating with Uni-
versal Pictures in a radio audience
contest for identification of Magnifi-
cent Doll.

# * #*

Fred Allen skedded to play lead in
The Man Who Came fo Dinner on
ABC’s Theater Guild of the Air show
on the 17th. . . . B. Walton,{ of
Abilene, Tex., won the Ppot o' Gold
phone call this week. Pot was worth
$1.900, . . Eddie Foy Jr. will re-
place Edward Everett Horton on Kraft
Music Hall when Horton returns to
Hollywood for pix commitments in
January. . . . Michael Douglas, Kay
Kyser vocalist, will leave show first
of year for recording and film stints.

. NBC stars will be used exclu-
sively in annual Santa Claus lane pa-
rade, Hollywood Christmas promo-
tional event, . . Una Merkel set
for two guest shots with Les Mitchel’s
Skippy Hollywood Playhouse. . . .
Radio Writers’ Guild and Radio Direc-
tots’ Guild members may try to re-
vive Academy of Radio Atls and
Sciences plan, recently cold-shoul-
dered at NAB convention.

% # o

Jack Smith set for his first vaude
date, opening at Adams Theater,
Newark, N. J., November 28 for one
week. Said to be getting $4,000 per
with split in receipts over $24,000.

. WNEW, New York, will preem
Monarch record of Fala November 17
on Children’s Playhouse. Platter was
approved and revised by FDR at
Warm Springs, Ga., a few days be-
fore his death. . . . Jack Wyatt, for-
meér Buchanan ad agency radio head,
switched to Cecil & Presbrey as radio
director.
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Sarah Palfrey Cooke, holder of

37 national tennis titles, signed

by WHN, New York, to do color

accounts of oprofessional New

York Knickerbockers’ basketball

games. . . Oscar Levant will

do guest shot on Paul Tomaine’s

“Veterans’ Jamboree” on WNYC

November 16. Johnny

Grant, wire recorder interviewer

on WINS, New York, resigned.

. -« Al Marshack appointed dra-

matic assistant to Seymour Sie-

gel, director of programs for

WNYC, New York. . .. General

Artists’ Corporation closed down

radio section in Chicago and

brought Frank Hobbs to New

York to head up radio. . . . Board

of directors of CBS have de-

clared a dividend of $1 to stock-
holders.

In a tie-up with University of
Pennsylvania, KYW, Philadelphia,
has begun a special radio course with
students completing required hours
for credit in the studios. . . . The
WCTU would like to have its own
radio station. The Iowa convention
of the organization adopted a resolu-
tion calling for a plan to raise funds
for a radio station. Plan will be
presented at the national WCTU
convention in 1947. . . . KRNT, Des
Méines, is using airplanes for spot
news coverage of news breaks. Russ
Van Dyke; newscaster, flies to some
community where there’s a story. . . .
George Scheck, producer and creator
of ABC’s wartime show, Swing Shift
Frolics, and industrial welfare con-
sultant for the web, has set up a
personal management office and will
specialize in video artists.

“No Merchandise”

(The Timé Salesman’s Lament)
T start out eurly, in tip-top form
To visit my clients, take them by storm;
I go in with a smile and an outstretched
hand
Use only the best adjectives at my com-
mand
And then I look in his cold, hard eyes
And hear one phrase: “No Merchandise!”

That’s not so bad; it could be worse,

I close with a smile and an inaudible
cutse

And go to the next with a new resolve,

To be of help and his problems help
solve.

And then I look in his eold, hard eyes

And hear one phrase: “No Merchandise!”

Two calls I've made and not a sale,
But I still feel good. I will not fail?

My next stop calls for different tact—

T give him a story based on fact.

And then T look in his cold, hard eyes
And hear one phrase: “No Merchandise!”

Plodding on my way for the néxt regular
call,

He sees me first and his face starts to
fall,

He says his business is about to flop—

His present advertising has to stop!

And then I look in his cold, hard eyes

And hear one phrase: “No Merchandise!™

It’s time for lunch, so I stop to eat,

I enter the diner and take my seat.

I smile at the owner, say, “Whatta nice
place,

You're selling food at a rapid pace.”

And then I look in his cold, hard eyes

And hear one phrase: “N¢ Merchandise!”

And so it goes the whole day thrn

I feel so bad. What will T do?

Yet I go doggedly making my rounds—
And each in turn looks up and frowns
And then I look in his cold, hard eyes
And hear one phrase: “No Merchandise!”

At night in bed T toss and turn,

My eves are red and start to burn.

Ah! Sleep at last; then I wake with a
scream

As I see that man in my horrible dreans.

And then I look in his cold. hard eyes

And hear one phrase; “No Merchandise!”

It’s so disgusting, T suppose when T dis
And on my heavenly journey start to fly,
I'll ask St. Peter for harp and wings
And all those other wonderful things.
And then I'll look in his cold, hard eyes
And hear THAT phrase: “No Merchan.
dise!”
By RICHARD PYLES, .
Salesman, Radio Station WPAY,
Portsmouth, O.
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Soaps for Africa
If Govt. Okays

Commercials

(Continued from page 3)
would be practically incomprehen-
sible to an American audience. Yank
humor, she said, would not go down
in South Africa either.

Drama is the thing in S. A. radio,
with English programs leaning heav-
ily on both Norman Corwin and Arch
Oboler for scripts. The Afrikaans
programs use indigenous stuff with
Jocal talent. Pay for thesps averages
$40 for a one-hour drama. Some
talent prefers to play for free, figur-
ing the publicity is worth it and the
salary too low to accept. Musicians—
longhair—get more, picking up about
$100 for an hour’s recital. Big
names, of course, can name their own
pay ticket.

There is a big interest in video
now, and the government is buying
equipment hoping to start telecasts as
soon as possible.

Miss Dommisse discussed the whole
showbiz picture in South Africa, ex-
plaining that the need for dual lan-
guages makes things somewhat dif-
ficult, but that in legit, as in radio,
Dutch-speaking companies are giving
English-speaking legiters a run for
their money. South Africans, she
pointed out, are great legit fans, and
considering that there are only about
2,000,000 white people in the coun=-
try and that the cultural element is
compressed into a small area, the 27
full-time professional repertory com-
panies, and the many movie houses,
speak well for the country.

Until recently all live amusement,
as well as movies have been tied up
by Yank, I. W. Schlesinger. How-
ever, Miss Dommisse points out, this
“monopoly” may soon be broken,
since J. Arthur Rank is fighting the
Schlesinger interests and various mu-
nicipalities plan to build their own
theaters and civic centers.

Four Legit Companies

Most important legit companies are
the Johannesburg Repertory Players,
who are building their own houses; a
company formed by two British
thesps—Gwen Ffrangcon-Davies and
Marda Vanne (herself a South Afri-
can), an Afrikaan company headed
by the country’s top actor, Andre
Huguenet, and a fourth group headed
by Taubie Kuschlik. Huguenet has
the most progressive outfit and is re-
garded as the top trainer of native
talent for legit. He is currently pre=
paring an Afrikaan version of
Hamlet.

Second group does a variety of
shows, many of them Broadway hits.
According to Miss Dommisse the
Stem is the major source of plays in
South Africa. Seventy per cent of
the Johannesburg’s shows are from
Broadway, translated into Afrikaans.

Due to the theater situation, shows
seldom run more than four weeks in
any spot, but players do okay finan-
cially, nonetheless. Pay is not high,
according to Broadway standards.
Small parts call down $30-$40 a
week; feature roles, $50, and stars,
$400. But—and it’s a big “put’—
with salaries, actors get all food,
housing and travel expenses, SO that,
in comparison with Broadway, bit
players in S. A. get $30 a week and
feature players around $200.

There is little vaude in South
Africa and few niteries. few
bands, such as Hendrik Susann, the
“Guy Lombardo” of S. A., use pack=-
age shows on tour, but vaude, as it is
understood elsewhere, doesn’t exist
in the union of South Africa.

Possibilities are that if and when
the government decides to go ahead
on commercial radio, it will begin a
new era for showbiz in South Africa,
and may even intro vaude and Amer-
jcan-type entertainment, giving the
dual-tongued public a new vista
of the biz.

Critic Dewey

NEW YORK, Nov. 3.—At Re-
publican committee headquar-
ters in New York electicn night,
Gov. Thomas E. Dewey, follow-
ing his re-election, spoke over
a local station hook-up—but not
without ruffling his feathers and
taking a crack at press photog-
raphers and radio. After blow-
ing his top to press photog-
raphers about taking too many
pix, Dewey approached the
mikes to give his “appreciation
spiel,” but was kept waiting
while one local gabber kept go-
ing on and on. Gabbers had
been warned to give the gover-
nor only a brief intro. Finally
Dewey leaned over and asked,
in no uncertain terms, if he
was finished. After Dewey had
spoken some 10-15 seconds, it
was discovered that he was
talking into dead mikes—and
he had to begin all over again.
When things were finally in or--
der, Dewey began his message,
saying, “Looks like New York
stations are confused over their
time.”

WGR, Buff., in 750G
Sale; Byrnes® Aide
Sells WSPA for 155G

WASHINGTON, Nov. 9.—High-
lighting Federal Communications
Commission authorizations this week
for changing hands of nearly a mil-
lion dollars worth of radio stations,
is one involving Donald Russell, de-
scribed by FCC folk as the present
Assistant Secretary of State in charge
of administration and former law
partner of Secretary of State James
F. Byrnes. FCC granted consent to
acquisition of control of Spartan-
burg Advertising Company, licensee
of Station WSPA, Spartanburg, S. C.
from Russell to A. B. Taylor for con-
sideration of $155,000. :

Biggest of the consent cases, three
in number, involved station WGR
(Buffalo), which changes hands from
Buffalo Broadcasting Corporation to
WGR Broadcasting Corporation for
$750,000. Smallest was consent to
voluntary assignment of license of
Statiomr KTNM, Tuscumari, N. .
from Hoyt Holick, Robert D. Houck
and Walter G. Russell, doing business
as Tuscumari Broadcasting Company,
to R. B. McAllister, Pryde E. Hale
and Grady Maples, doing biz as
MCMA Agency. Consideration was
$45,000.

Feltis Defends
BMB Research

NEW YORK, Nov. 9.—Obviously

‘defending the Broadcast Measure-,

ment Bureau, Hugh Feltis, BMB
prexy, told the American Marketing
Association this week that the bureau
had set out to do two things—to de-
termine the number of families that
listen to a station and to ascertain
where those families live. “This is
quite different from measuring the
number of families that listen to an
individual program,” he said. “Nei-
ther measurement is a substitute for
the- other.”

Regarding the questioning attitude
of stations toward their BMB reports,
Feltis pointed out that it “shows
that they are anxious to present true
and valid pictures of their audiences
to marketing men and researchers.”
He added that it may take some time
to answer the questions raised by
broadcasters and come to a clear in-
terpretation of BMB findings, and
warned against the misuse and mis=
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Exec”Ch‘angésHit
Philly Stations;
WCAU Revamp

PHILADELPHIA, Nov. 9—Bump-
er crop of exec additions and dele-
tions along local radio row was har-
vested this week. Biggest switching
was at WCAU, which js due to be
taken over by J. David Stern, pub-
lisher of The Philadelphia Record,
by November 12. Dr. Leon Levy,
WCAU prexy, who with his brother,
I. D. Levy, become members of the

Record board of directors, will con-
tinue in their exec posts as long as
their services are required. J. David
Stern III, son of the new owner,
and editor of the Camden, N. J.,
Courier-Post, will take an active in-
terest, serving as liaison between the
station and newspapers.

With newspaper ownership,
WCAU’s news set-up gets a major
hypo. Paul Capron, Stern’s son-in-
law, becomes director of news, suc-
ceeding Joseph T. Connolly, who will
move up as program chief when Stan
Lee Broza steps out next month to
open his own talent agency in New
York. In addition, Bill Campbell
has been named sports editor; Charles
C._Shaw, CBS foreign correspondent,
joins up as news commentator-
analyst, and Besse Howard, back from
a European junket, returns her news
commentary to the station. Three
news rewrite men also come in; Bob
Rodos, from Transradio, Washing-
ton office; Irving Marder, from United
Press, and trainee Ralph Paskman.

KYW Switches

At KYW, Donald G. Baird comes
in from the publishing field as as=-
sistant to Educational Director Bill
Galleher. John Meagher takes over
the publicity chores to succeed Chick
Kelly, who joined Carl Byoir in New
York. Frank Bowes left the KYW
sales staff to join NBC spot sales.

WFIL, which is co-operating in the
establishment of a new department
of radio dramatics and speech at
Temple University, to start in Febru-
ary, has brought in Armand Hunter,
ex-chairman of the radio department
at Northwestern University, to head
the new department. Coursé will pro-
vide a regular four-year course yield-
ing a college degree in radio. At
WPEN, Gil Babbitt returns as special
events director. He was publicity
chief for WPEN and WCAU here
before going to New York with Dave
Elman.

Major change also marked at
WPTZ, Philco television station here,
with Ernest Walling, producer, mov-
ing up as program manager, {o suc-~
ceed Paul Knight. i

interpretation of the BMB audience
findings. “BMB is not a substitute
for other radio research nor for abil-
ity, experience and judgment,” he
said- “So I hope you will feel your
way carefully in the use of BMB in-
formation. Test and experiment to
see how it can be used validly. Guard
against misinterpretations that may
lead to costly wrong decisions.

How BMB findings might be pre-
sented so as to guard against hur-
ried and invalid conclusions con=
cerning BMB audience areas, and
how to aid advertisers and agencies
make comparisons between stations,
were discussed by the bureau’s teche
nical research committee Friday (8).

After hearing arguments pro and

con on the establishment of primary,
secondary and tertiary levels, com=

mittee agreed to consider further and §

jater on make recommendations to
the BMB board regarding methods by
which BMB data best may be pre-
sented.

Fed Man Tries
To Avert Strike

(Continued from page 5)
Heller said. He added that AFRA’s
demand that unfair stations negotiate
or arbitrate in good faith would be
binding on the union as well as sta=-
tions.

Heller declared that were a cone
tract to be signed on the basis pro=-
posed by the webs, there’d be a
strong likelihood of wildcat AFRA
strikes in such cities where AFRA
members might walk on the ground
that they were not getting union
support. Support of this position was
demonstrated by a poll, taken at the
meeting. A voice vote showed that
60 per cent of members present had
started on small town stations.

Heller said that the webs had of-
fered to negotiate AFRA’s wage of-
fer if AFRA would drop its “un=-
fair station” demand. Offer was re-
garded in union circles as “tanta=-
mount to a bribe.”

Feeling in the trade is that webs
have badly misjudged the temper
of the AFRA membership. Report
is also that nets felt that political
differences within the union might
weaken the union’s position. How=-
ever, fact is that in both New York
and Los Angeles, where there has
been the most squabbling, the ranks
have closed the tightest. Vote in
L. A. was unanimous for a strike.

Heller told The Billboard Satur=
day (9) that “the result of the mem=-
bership meeting indicates that the
membership is solidly behind the
negotiating committee in its demands.
They feel that the request that the
union is making to prevent AFRA
performers in New York, Chicago and
Los Angeles from being heard on
affiliated stations which have refused
to negotiate or arbitrate in good faith
is a just demand that should be re=
solved satisfactorily in negotiations.”

Radio Takes Over
As Walkout Hits

DetroitFree Press

DETROIT, Nov. 9.—Radio had the
entire responsibility of informing city
of election results when The Free
Press,” only morning paper, missed
publication for the first time in 115
years because of a printers’ chapel
“meeting” called just before deadline.
This left the town without a news=
paper till next day’s afternoon edi-
tions. All stations consequently
stressed extra coverage of election
returns.

Free Press took 90 minutes
Wednesday morning to digest news
on WXYZ, having columnists appear
on air, and reading comics, etc. Sit=
uation again threatened Thursday
when News and Times,. only after-
noon papers, were several hours
late in getting editions out from
similar cause.

Tuesday night development indi-
cated public has grown to rely on
radio for quick spot coverage of such
events as elections, without paper
being missed too much until time for
detailed summaries hours later.
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Johnny-Come-

Lately Orks’
Big Struggle

AFM Restrictions No Help

NEW YORK, Nov.
band biz slump is making condi-
tions increasingly difficult for new
names. Generally rising costs, op-
erators’ lack of faith in the ability
of a new name to draw, surplus of
active bands and general booking
problems bide little good for the
newcomer orks.

The initial overhead incurred in
building a band today has gone up
to exhorbitant figures. Cost of build-
ing a library, thoroly pre-rehearsing
musicians, renting rehearsal space,
buying band uniforms and music
stands, and other minor miscella-
neous expenses bring the initial tab
to over the 25G mark. High pay-
rolls, due to recent raises in various
job scales and heavy transporta-
tion bills, combined with the small
initial takes add several thousand
more to the investment.

Investor Drawbacks

Prospective band leaders are find-
ing it more difficult to find backers
during these days of economic ‘un-
certainty. The lush wartime period
for most angels is over, and stock
market fluctuations and rising stand-
ards of living have driven the dough-
holding boys into the sanctity of
thriftiness. Potential investors re-
alize that amidst the present day
swarm of big bands it would take
an exceptionally “different” organi-
zation to make the grade. Poten-
tial investors are also aware of AFM
ruling that an angel can’t take out
more than 5 per cent off an ork’s
gross take’ at one time, provided
that he is licensed with the union
as an ork personal manager. A non-
licensed backer, according to union
regulations, is not legally entitled to
any percentage, and in cases where
band leader balks on a contract with
stich a backer, the union would de-
clare that contract void. Business-
wise investors would realize that
they can usually get a greater and
surer return on their money in
other fields than they could in the
band business with its limited and
uncertain returns.

Should a band leader be fortunate
enough to find a backer, he next
will run into management and book-
ing problems. Getting proper han-
dling is essential in building a new
band, but the ratio of good handlers
to the number of orks is large
enough to give newcomers beaucoup
headaches. © There isn’t more than
a handful of biz-wise personal man-
agers available to the entire indus-
try, and most of these are lodged
comfortably - in lucrative manage-
ment posts with top-drawing big
name orks. Union maximum ruling
on p. m.’s, set at 5 per cent off band
gross, keeps a good manager away
from uncertain b.o. contenders.

Agency Restrictions

Surplus of bands has made it ex-
tremely difficult for a newcomer to
sign up with a top band booking
agency. Most ork agencies are drop-
ping, rather than adding bands to
their rosters. Frederick Bros. re-
cently parted with orks like Georgie
Auld, Lee Castle and George Paxe

(See J-C-L ORK’S on page 18)
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Flying in “4”
NEW YORK, Nov. 9.—Wild

rumors, bad guesses and juicy
fabrications struck the keynote
in the music biz this week as
business continued to cause gen-
eral alarm. .

Mike Vallon, Woody Herman
personal manager and lawyer,
along with Goldfarb and Miren-
burg, summed week up with
classic crack: “Somebody ought
to score Rumors Are Flying in
A-flat because the bottom’s fall-
ing out anyway.”

Aragon Adds Ackts To
Hypo Week-End Biz

HOLLYWOOD, Nov. 9.— Aragon
Ballroom, Ocean Park Beach loca-
tion, will attempt to hypo sagging
biz by tossing in acts for week-end
runs during winter months. Terpery
Manager Gordon Saderup is current-
ly completing bookings for Decem-
ber, with Sally Rand and Dorothy
Lewis’s Ice -Show practically set.
Show gimmick will be tossed in with
no price increase and ballroom ex-
pects to go in for big budget ate
tractions. Lewis ice show will probe
ably run a full week, with other
attractions holding forth on Fridays,
Saturdays and Sundays.

No Musicraft Shake Now

NEW YORK, Nov. 9.—Rumored
shake-up in the front office of Mu-
sicraft Records probably will not take
place until firm vacates its present
midtown headquarters in favor of the
downtown Jefferson-Travis Corpora-
tion offices. /Move downtown is not
due take ‘place for another two
weeks,

New York 19, N. v
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New Ork Faces, Better One-
Nighter Routes Among Cures
Suggested for Ailing Business

Many Coast Aches, But

See Lift in Few Months

HOLLYWOOD, Nov. 9.—With West
Coast one-nighters currently scraping
the bottom, bookers, promoters and
orksters are speculating on causes
and effects, with the blame being
placed squarely in the laps of ball-
room ops and leaders. And even tho
dwindling biz has operators crying
in their shrunken bank rolls, per-
centers are pooh-poohing the current
slump with post-election predictions
of speedy recovery within three to
four months.

It’s no secret, of course, that biz
is off everywhere, but rumors of new
lows filtering east of the Rockies
have scared Eastern and Midwestern
bands silly until it is almost impos-
sible, if not impractical, to lure fresh
crews westward. Ironically enough,
it is this same lack of new musical
faces which both bookers and buyers
feel is reason for the biz slump.

Few Location Dates

Coast bookers depend to a great
extent on one-nighters to keep bands
in clover. Aside from major Holly-
wood and San Francisco locations
and discounting two vaude houses in
Los Angeles and San Francisco (Mil-
lion Dollar and Golden Gate) spots
which can carry top names on location
dates are few indeed. So it has been
booking practice to line up one or

Next Congress To Kick
Around Copyright Laws;
Interim Changes Likely

D. C. Experts Feel Juke Issue Will Be Sidestepped

WASHINGTON, Nov. 9.—Interim changes in existing copyright law
breparatory to a long-range plan for overhauling the nation’s copyright

structure are in the works for action by the next

Congress, The Billboard

learned this week. Changes are expected to sidestep recent resolution by
International Confederation of Societies of Authors and Composers on re-

turns from juke box plays,

but will be aimed at bringing up to date the

1909 law on all questions for which there is some basis of agreement so as
not to stymie congressional action. - Temporary copyright reform, which died

in committee in 1936 after lengthy
hearings by the House Patents Com-
mittee, is skedded to be effected as
the first step to paving way for U. S.
participation in international copy-
right union. Copyright experts say
that the long-range plan will include
U. S. membership in some form of
international copyright body, perhaps
a combination of the Berne ICU and
the Buenos Aires Pan-American Con-
vention, with the new agency operat-
ing under the United Nations either
thru its economic and social council
or as a separate agencv as the inter-
national labor organization.
Tough ASCAP Opposition

Pressure certain to be felt in con-
gressional halls from ASCAP for in-
clusion of a coin machine provision
(See Congress To Kick on page 90)

Jump Orchestration
Price From 75¢ to $1

NEW YORK, Nov. 9.—Majority of
publishers are raising the price of
their standard orchestrations from
the old 75-cent retail price to $1.00.
Price hike is not expected to draw
beefs from either jobbers, dealers,
or consumer since more are aware
that today’s orchestrations are a far
cry from those issued when 75-cent
price became effective. Pages have
increased from 24 to 40 or 50, and
books are scored for much heftier in-
strumentation. Average standard
orchestration sales runs around 1,000
to 2,000 copies.

www.americanradiohistorv.com

two hot location dates, two vaude
houses plus maybe three to five
weeks of solid one-nighters. During
the war boom this was an easy job.
Today, however, population shifts
have washed away former one-night
spots, and ones remaining have
been burnt so often that ops see red
before their eyes and on ledger sheets
when agents mention prices for top
attractions. Yet, unless a one-night
promoter is willing to gamble with
big name orks, he must revert to
Jocal crews and do a “nickel and
dime” biz,

Price Slide Welcome

Agents freely concede that wartime
prices were out of line and forecast
a swift return to “normal” one-night
tariffs, Prices have slid from an
all-time high of $3,000-$4,000 per
night for such toppers as Harry
James, Tommy Dorsey, Benny Good-
man and Woody Herman, to a current
average $1,500 maximum for top
names and as low as $400 a session
for semi-name and territorial faves.
Promoters hail the shift with a feel-
ing of “at last, orksters are working
for us—not we for them.”

To spearhead eventual recovery of
one-nighter biz, talent salesmen are
advancing many schemes, some wild,
others logical. Most reasonable idea
suggested so far, however, comes
from one of the top band offices
which tosses the ball to ops. Only
way customers will shell out shekels
for bands, agency man argues, is for
one-night promoters to organize,
either thru recently formed Western
Ballroom Association or a similar org,
for purpose of co-ordinating one-
night tours and thus guaranteeing
orksters at least a month’s work on
the Coast in addition to location and
theater dates. TUnder the present
system spotty one-night bookings
discourage any but the hardiest of
bands fo roam coastwise. True there
are exceptions, but the average crew
is lucky if it works four out of seven
nights under the present set-up.
Booking offices, knowing this, often
turn down bookings rather than send
costly crews out on split-week tours.

Too Many Repeaters Bad

Booking situation fostered by keen
competition between ops is unhealthy
for all interests, talenters argue, and
hold that by getting together as sug-
gested, everybody wins — nobody
loses, Unless the flow of top ate
tractions continues ops hint they may
forget names only. and settle for local
talent, good or bad. Booking offices
caught in the middle can give ops
plenty of sympathy but little help. If
bands refuse to come West they say
there’s nothing to do but ship the
same crews on repeat tours. This,
they admit, has been done so often
that mere mention of some top-name
attractions is yawn provoking and
many orks have worn welcome mats'
threadbare. For personal and pro-
fessional reasons, fronters like J ames,
the Dorseys, Cugat, Goodman and

(See New Faces Better on page 34)
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No Rumor Slump as

MBOA Meet Mulls High

3and Costs,

SS Ruling

And Eastern Group ldea

70 Operators, Many Bookers at Des Moines Session

DES MOINES, Nov. 9.—With about 70 operators and several booking

agency representatives attending,

Midwest Ballroom Operators’ Association

met last week and almost unanimously squawked about high guarantees
being charged by name and semi-name orks. Convention talk also centered

around admish tariffs, organization of

an Eastern ballroom operators’ asso-

ciation and the present national biz slump. Ops gripe on high band prices
jncited talk of a possible buyer’s strike until prices come down. They

pointed out that high ork prices
tariffs are driving the customers
away. Most ops agreed that good
territory orks outdraw some of the
names and semi-names when final
receipts are added. Most operators
hadn’t yet been affected by bad biz
with the exception of most of name
ork dates, where nut was high and so
was admission.

Congressional Resolution

MBOA drew up a resolution for
presentation to Congress calling for
elimination of the 20 per cent excise
tax. Ops discussed possible cut or
elimination of tax and agreed that
it would be wise to advertise present
prices as including taxes, so that in
event of cut it would appear that

(See MBOA Meet Mulls on page 33)

: §\ :
\\-_ \\h'\“\

216 SO. WABASH AVE.

FORSTER MUS

forces their admish tariffs to rise. Rising

Lunceford Gets WM
Release; No New Pact

NEW YORK, Nov. 9.—Jimmie
Lunceford got his release from the
William Morris Agency yesterday
after the agency had failed to set
a satisfactory New York location job
for the ork.

Lunceford pact was due to ex-
pire December 31, but had options
up to five years on it. Bandleader
has no immediate plans to sign
with another agency and may try
to book himself.
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Gossipoops Have

’Em All Folding

NEW YORK, Nov. 9.—Poor biz in
band field caused an overwhelming
flood of hot gossip on the streets last

week. Once news of break-up of
Tommy Dorsey and Les Brown orks
hit home, rumor mongers ran wild
at the expense of almost every other
top band in the country. Gossipers
had Woody Herman, Claude Thorn-
hill, Benny Goodman, Tommy
Tucker, Jerry Wald, and innumer-
able others busting up.

With the exception of Tucker, who
is rumored to be folding in favor of
his new perfumery and other non-
music biz investments, all the others,
either in person or via personal man=-
agers have denied break-ups. Her-
man is booked, solid thru April,
Thornhill is booked solid thru
March and so is Goodman. Wald is
going thru a hasty reorganization fol-
lowing his present Palladium, Holly-
wood, date and series of one-nighters.
Band is going to switch to a sweet
kick. Rumor had Wald band stranded
on Coast without enough dough for
transportation back East, but Dick
Gabbe, band p.m. denied talk.

Goodman, now at 400 Restaurant,
NYC, denied band break-up and said
that ork was going West following
present date, but added that ork had
no bookings set up for return to the
Coast. Clarinetist said that disks,

(See No Rumor Slump on page 34)
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Orks, Bookers
& Promoters

All At Fault

That “‘Extra Effort’ Needed

NEW YORK, Nov. 9—While too
many bandsters, bookers and opere
ators are moaning about the present
so-called slump in band biz, more
aggressive tradesters are doing a lit-
tle healthy soul-searching in an ef-
fort to find some of the $64 answers
to the present let-down. While it
is conceded by practically everyone
that the amount of loose dough
around is not what it was at the
wartime boom peak, many ork
leaders, bookers and operators feel
that there is plenty that all three
groups can do about giving biz a
shot in the arm.

More progressive operators are
naturally attempting various promo=
tion hypos, redecorating and making
their spots more attractive and pur-
suing other steps to lift the take
(see Aragon story and Midwest Ball=
room Operators’ Association story in
this issue). The surprising thing
about the current check-up on whys
and wherefores reveals that many
of the factors which must be con-
(See ORKS, BOOKERS on page 19)
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VOGUE DISTRIBUTORS

MODERN MUSIC
SALES CORP.

10th Ave. at 45th St. |

New York City
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DISTRIBUTORS
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Boston

VOGUE TEXAS
CORPORATION

4607 Montrose Bivd.
Houston

\

Decca Doubles
Net Profit With
Neat $1,346,227

NEW YORK, Nov. 9.—Decca Rec-
ords’ net profit for nine months end-
ing September 30 amounted to an
unaudited $1,346,227, after provision
for $987,903 for all estimated income
taxes. This 1s $3.46 per share on
388,325 shares of capital stock out-
standing September 30. Net for cor-
responding period in 1945 was $640;-
289 or $1.85 per share on same num-
ber of outstanding shares.

Wednesday (6) the company’s
stockholders approved plan of split-
ting the stock on a two-for-one basis
on capital shares, and increasing
authorized shares from 500,000 to
1,500,000. T/vading in néw shares
on the local” stock exchange began
yesterday (8).

2L.A. Ballrooins
Try Western Hypo

HOLLYWOOD, Nov. 9. == With
ballroom biz here tapering off to
week-end draws while only cowboy
terpseries pull in the dough, two
danceries are trying a mid-week
Western night. Spade Cooley will
come into Trianon Wednesday nights,
doubling from his week-ehd stint at
Santa Monica Ballroom. Smiley
Burnette will bring a Western group
into Casino Gardens on 'Tuesday
nights.

Undérstood Western fronters wel-
corne the weekly one-nighter since
it gives them a crack at top air re-
motes. In the case of Burnette, for
exdmple; he gets a full ABC web
airshot plus a local remote on KLAC.
Danceries want the dough and if
Western attractions will bring it ing
that's okay with the ¢ps.

Mr. P., Comic

CHICAGO, Nov. 9. — AFM
Prexy James C. Petiillo retted
one of the few yocks heard at
Democratic Headquarters local-
ly Tuesday (5) when party mo-
guls were hearing taleés of the
election shake-up in the Kelly
machine locally. When asked
if he was going to the week-
end Army-Notre Dame grid bat-
tle in New York, the AFM chief
said, “I'm going, but only to see
the musicians play between the
halves.”

Des Moines Pop
Concerts Hot as

Cugat Hits 9G

DES MOINES, Nov. 9. — Concert
type orchestra presentations contin-
ued to do well at the KRNT Radio
Theater (formerly Shrine) ‘with
Xavier Cugat pulling in 3,600 ¢n
Tuesday. The Cugat house was about
200 more than Tommy Dorsey a
week earlier and his gross was ap-
proximately $9,500, includihg tax.

The concert-type bahd is some=
thing new for Des Moihes and with
good grosses for the first two (Dore
sey and Cugat) the trénd will be
given additional tests immediately
with Duke Ellington skedded for

November 14 and Woody Herman
November 17.

A & N Presentations, of Kansas City,
Mo., is handling Ellington and Her=
man dates, while Dorsey was han-
dled directly by KRNT and Cugat
came in on a rental deal.

$750,000 EVALUATED INVENTORY OF A R A ’ I N ( oy BA N K R u P T

ON THE PREMISES

686 NORTH ROBERTSON BLVD., LOS ANGELES, CALIF.

MOXDAY, NOVEMBER 25, 1946~ SALE STARTS 10 AM. PST

® 275,000 LBS. SHELLAC ® Presses ® Boilers © Mills @ Plating Equipment ®
¢ Elevators ® Machine Shop ® $150,000 Inventory Corrogation

¢ 400,000 RECORDS AND ALBUMS ® 4,000 Masters ® Original Mothers ® Sub Masters ® Mothers
and Stampers

® 1,000,000 LBS. CONGO ® Cotton Flack ® Flash ®
Sterate and 12,000 Ibs. Copper Anodes

® OFFICE EQUIPMENT @ Supplies ® Chemicals ® Shop Equipment 3nd many other Items
MILTON ). WERSHOW DAVID WEISZ

1233 SANTA FE AVENUE 840 SOUTH SAN JULIAN STREET
LOS ANGELES 21, CALIFORNIA LOS ANGELES 14, CALIFORNIA
TRINITY 5676 MICHIGAN 8005

Conveyors ® Crushers

Clay ® Carbon Black © Vinsol © Bedco ® Zinc

FOR DESCRIPTIVE CIRCULAR
CALL — WRITE — WIRE

AUCTIONEERS:

www.americanradiohistorv.com
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WCAU Paces Remote
Rebirth in Philly

PHILADELPHIA, Nov. 9.—After a
wartime layoff local radio is once
again becoming .dance band remote
conscious. And with WCAU, CBS
50,000-watter, taking the lead, augurs
all the other spots jumping on the
remote band wagon, Only thing

holding off enthusiasm of some of the
other stations is a deatth of suitable
bands to pick up.

WCAU grabbed off the gravy boat
by stringing a mike to both Frank
Palumbé’s Click, which features the
top name bands, and Frank Valen-
tine’s Mocambo, town’s newest class
nitery. Station schedules two half-
hour shots a week from each spot,
which started last week when Sammy
Kaye held down the Click stand.
From the Mocambo WCAU picks up
the Latin imusic of Luis Del Camp,
former arranger and vocalist for
Xavier Cugat.

WDAS Picking Up, Too

Click nitery, town’s only spot
geared to a name-band policy, has
inked in the top tootlers to round
out the year. Fortnight stands are sét
for Jimmy Dorsey, Woody Heérman
and Frankie Carle, with one-week
pitches for Saxie Dowell, Ina Ray
Hutton and Alex Bartha. Spot also
has Harry James sighed for a stand
next July.

Along with WCAU, thé indie
WDAS has pickéd up the remote
pick-up trend, airing the music of
Béb Shebley from Trianon Ballroom.
A livelier remote schedule may find
musi¢ publishers hiring contact men
for this town. In recent years song
plugging has become a lost art here,
with the boys coming in from New
York to contact the wand wavers
passing thru.

Bets to Bed

PORTLAND, Ore., Nov. 9.—
Local 99 Prexy Herman Kenin
sold Monty Brooks ork to Port-
land Meadows Race Track for
live music shows between races
for the 31-day meet. At the end
of the second day, Track Man-
ager Bill Kyne found that
Brooks’ music képt suckers in
stands and away from pari-mu-
tuel booths. Kyne wanted out
on ork pact, but Kenin talked
the track mah into switching
band ehgdgement to Portland
Veteran’s Hospital ahd Barnes
General Hospital, Vancouver,
Wash. Hospitals ¢an use ork
anytime they want it until track
contract is worked out.

Earlier Off-the-Air
Time K.O.’s Chi CBS
Remote; 1 for WIND

CHICAGO, Nov. 9.—Song pluggers
took another radio remote kick in‘ the
pants here this week, whén CBS
locally dropped its five-night-per
week half-hour shots from the Sky
Club, suburban semi-name location
spot, which aired at 1:30 a.m. Bill
Barth, Chi CBS remote chief, said
station is not putting any other spot
in, but is shutting off its power at
1:30 a.m. instead of former 2 a.m.
hour. Remote was of value, for
usually two or three shots per week
went out on Midwest net wires.

Lead-sheet carriers got slight re-
compense from WIND’s additién of
15-minuté shot six-times-weékly
from Colosimo’s, featuring Sol Fe-
ola’s 10-piecer. WIND, independent,
offers no net facilities.

WITH THAT JUMP-EASY RHYTHM

vocal bY the

RECORD CO-

TODAY’S FAVORITE OF THE NATION

PAGE CAV p‘.“hgmwg "

pHOBIA”
' .DE OBIA)
eBed?s (TNSKAb'ack!'ad Y
"The Tht? with " ( Don't sr“g}mlﬁ"
covP Y’ORK " GHOST O'F"e“e)
“AUTUM(" sring e"semblo “‘::1;.2\
ent et rie) ) .
oM e & Kk K K ogpy BLUES”
Demdnd "D‘S‘§ wo“‘“,‘ chked by
By popular BILL ANSOR and /B0BB Heart”
Vo‘g(ﬂ by | whols Gbi‘ (Masteﬂﬂ\e)
“The a #15-\7
BiLL

packed by ent
mpanim .
witn srchestra 27 * x KiN' ON w0ooD"”
ovelty KEEP KNOCEET ppenepe
A solid JumP
Key Men

Releasing
5 New
Sensational
Records

voca

Yy
pobby worth

Contact Your Distributor

www.americanradiohistorv.com

OF NICKELS

Now swinging — and we do mean swinging! — his way
through the Midwest in a personal appearance four that's
jamming the aisles . .« boosting his popularity wherevet
he goes. And here are his latest recordings —

A GAL IN CALICO

From the picture
#¥he Time, The Place; The Glrl *

Vecal by Prima

and

HE LIKE IT! SHE LIKE IT!

Vocal by Prima

Majestic 1087

RECORDS

(Studio: New York City Sales: St. Charles, liinals
Subsidiary of Majesti¢ Radio & Televition Corporation)
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loano®

presents America’s top-flight recording
arfists exclusively on the MANOR label!

eye appeal, ear appeal... SALES APPEAL!

PRESENTING

THE NEWEST NOTE IN RECORD SALES

® Albums illustrated in full color, front and back

® Words printed on record pockets in three bright colors.
® Four selections in each standard-sized album

® At the magic list price—$1.98

Feature these colorful, new Manor Albums now, for lightning
sales and a gratifying volume of repeat business.

98*

Tax
Included

DAVE APOLLON and His Orchestra
MODERN GYPSY MELODIES

ALBUM f100—The Virtuoso of the mandolin
conducts his ensemble In the most exciting melodies of

his colorful repertaire: Second Hungarian Rhapsody, Play Gypsy—
Czordos (medley), Hora Staccato, and Zigivnerweisen Czardas {medley).

o8*
ln:l::ed

THE SENTIMENTALISTS

CHRISTMAS SONGS

ALBUM £101—The Sentimentalists sing the

world's most beloved Christmas songs, accompanied by

@ 30-voice choir directed by Donald Heywood. Silent Nighf,
Come All Ye Faithful, Ave Maria, and White Christmas.

Watch for other Manor 100 Series Albums, to be released shortly
Several choice territories still available to distributors.

® Usval deoler discounts.

REMEMBER —YOUR s0¢i 40 ¥ <os 8

REG U5 PATOFE.

COMPLETE- WITHOUT RECO
RECORD CORPORATION

Néw York 23, N. Y.

2061 Broadway

J-CL Orks’ Big Struggle;
AFM Restrictions No Help

(Continued from page 14)
ton, while Music Corporation of
America has been dropping or not
renewing pacts with several Midwest
and Coast territory and traveling
orks. Recent shake-ups at General
Artists’ Corporation might find sev-
eral of their orks out as well, with

talk in recent months indicating that
GAC stable will be sheared rather
than refurbished. Key to agency
picture is percentage restrictions
clamped down on bookers by AFM.

Agencies can take no more than
20 per cent off the net on one-
niters, with the cost of selling one-
niter work up high (high paid per-
sonnel, long distance phone calls,
wires, etc.) and high band expenses
(transporation costs, union taxes,
etc.) bringing that down to 13 per
cent or less. Bookers are restricted
to 15 per cent for location jobs
booked at double scalg and 10 per
cent otherwise, again at net, and
after shearing off costs and over-
head the agency may net 3 to 8 per
cent. As a result, agencies would
rather book established names that
command a price than take on risky
new names. With the agenc¢ies con-
centrating their efforts on keeping
their big name properties working
and happy, a newcomer landing an
agency pact would not be assured
the flawless handling required to
move into a money making posi-
tion.

« « » Then Aches Begin

The newcomer who has gone as
far as signing a booking pact is
prepared to meet the next flock
of problems that will crop up when
the actual mechanics of booking
swing into action. Tho most agen-
cies have been {trying with new
bands for years, ops, especially dur-
ing the present recession, are afraid
to try with young orks, simply be-
cause higher location scales have
brought young band prices not too
far off the established ork prices.
Rock bottom minimum payroll for
a band with a Class, A rating of to-
day’s standard 17-man plus vocalist
size, is 2G per week, using the av-
erage seven-hour Local 802 rate of
$103.50 per man as a basis. This
figure does not take into account
musicians who draw extra loot for
doubling, nor does it include staff
arranger salaries, personal manager,
press agent or agency commissions.
Ork would have to pull minimum
of $2,250 to break even on a date
without considerable transportation
costs. Reasonable asking price for
ork, in order to walk out showing a
reasonable profit would have to be
3G, which is not too far below what
an established ork would get for a
hotel or cafe location.

Oune-Nighter Let-Down

Due to this doubt on part of the
operator, jobs for young orks are
limited. In some cases, scarcity of
jobs and the need for work would
cause an ork to make several huri-
dred-mile jumps between one or
two-niter jobs, where the takes
would be virtually nullified by trav-
eling expenditures.  Break-down of
one-niter routes thru the Midwest
thru closing of army camps, war
plants and shuttering of spots due to
poor biz, are of little comfort to the
newcomer. In many one-niter; spots,
ops prefer to use territory bands at
lower rate, than take on new trav-
eling ork. One-niter dough is the
most lucrative source of income for
young orks and if one-niter biz con-
tinues to drop, then new band op-
portunities to make some loot will
also drop. With sideman scales up,
and with operators campaigning to
bring band prices down, the new
leader will usually stand little chance

www.americanradiohistorv.com

of recouping the initial cost of start-
ing an ork.

Remotes and Disks

Location jobs, even at a loss, were
once of unlimited value to new orks
if only for the air time jobs afe
forded, but remote air shots, once
a great factor in building names,
have taken on less and less ime
portance. Several operators, such
as the Newark, N. J, Terrace Ball-
room’s Simon LaFarge, have pulled
out some or all of their lines in ore
der to cut down on overhead. Other
spots are apt to follow suit in face
of bad biz to save not only cost of
wires, but the expense of paying
remote faxes ($3 per man in New
York and Detroit) to AFM locals in
some sections of the country.

In recent years, practice has
proved that remotes are being re-
placed by recordings in the band
building procedure. With unlimited
possibilities for ether plugging via
disk jockeys, jukes and home plays,
plus the loot that disk making af=

fords, a waxing contract is, of
course, invaluable to the new-
comer. The situation in the platter

field is much the same, if not more -

specialized than the agency picture,
Major record company rosters in
the pop field are fairly well estabe
lished, and they are pruning their
artists, rather than adding any. It
is a rare exception when a new
name cracks the big four, while in-
die firms, due to increases in mu~-
sicians’ recording scales and limited
production facilities, do not generally
use big bands, and the few that
do, prune their choices with such
dexterity as to give very few names
the essential disking break. In ad-
dition, record field is made up of
specialty type artists and specialty
type orks. Should a new band be
fortunate enough to land a disk pact,
usually ork would be subjected to
waxing meaningless pops, unless it
were lucky enough to wax a sleeper.
Diskeries naturally are forced to zive
top bracket artists first crack at plug
tunes.

Theater Date Ohstacles

Further booking headaches carry
into the theater field. Theater ops,
who realize that number of bands
outnumber possible theater booking
demands and that high theater scales
bring young band rate into the es-
tablished name class, would rather
use an experienced B band than
give a new ork the theater work.
New band nut for a theater date
would be around $2,200 for side-
men payroll at scale minimum for
a Class A house. Commissions and
other expenses would bring that up
another grand or so. Grand total
would bring band just up to or
slightly below what Grade B ork
might get for a theater week. In
addition, the spreading practice of
increasing holdovers in key theaters
thruout the country is decreasing the
number of potential theater \book-
ings per annum.

Personality seeking to front a new
band today must be more than a
musician. Guy has to be a busie
ness man, aware of economic trends
and public tastes. With trend now
to smaller sized orks and sweet mu-
sic, chances aren’t good for a guy
with jazz and surrealistic ideas, since
the payoff is not in rave musician
reception.

With fewer available bookings and
present flock of established biz-wise
leaders, odds are against the new
band. Only hope most trade sources
hold for newcomer orks is based on
the theory that exceptional talent
will not be denied. They feel that
as bad as biz may be at the mo-
ment, a newcomer with something
special on the ball could still hit.
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Orks, Bookers and Promoters

At Fault; Extra Effort Needed

(Continued from Rpage 15)
tributing at least in part to the let-
down are obvious failings which can
be remedied with a little thought and
effort.

Various trade elements, including
leaders themselves, feel the orksters
are at fault along these lines: There
is too much brass and the bands blare
too loudly. . . . Jump numbers are
played too fast, and at a tempo, with
which only a few dancers can con-
tend. . . . Ballads are played too
slowly. Too many leaders confuse
the demand for sweet music to mean
that payees want draggy tempi. Even
ballads must be played fast enough
to enable the kids to move to them.
.. . Too many bands pay too little
attention to such items as their ap-
pearance. This applies both to uni-
forms and bandstands. Often these
are dirty and beat-looking. . . . Mu-
sicians take off too long between
sets, and leaders often don’t spénd
enough time on the bandstand. . . .
Too much smoking and even occa-
sionally, drinking right on the stand.
", Leaders are not co-operative
enough. They fluff autograph seek-
ing fans on dates. Won’t show up
for disk jockey and retail store ap-
pearances. Even occasionally fluff
the operator and his friends. . . .
Too little use of competent men out
ahead of the band to help promoter
on building for a date.

It is conceded by the leaders’
severest critics that at least in some
of the above faults it is pretty diffi-
cult for orksters to correct the situ-
ation. For instance, if a leader and
his band have traveled a couple of
hundred miles on a bouncing bus and
the boys have a few hours in which
to get cleaned up and grab a bite,
they can hardly be blamed for not
wanting to make an appearance on
a disk show with a questionable lis-
tening audience. The point remains,
however, that when the going gets
rough, in the band biz as any other
biz, that extra effort is needed.

But the orksters themselves are far
from being the only ones at fault.
The agencies and bookers are at least
equally guilty. Just plain bad book-
ing, overselling, selling an op the
wrong band at the wrong time, etc.,
gre routine beefs against the agen-
cies. Worst complaint is that prac-
tically no agency has an adequate
publicity and promotion department
{0 help operators build a date. Very
often a band will change vocalists,
for instance, and notify the office
of the change. Three months later
he’ll play a date and the office will
still have the old vocalist listed
among the personnel, and send pho-
tos of the ex-vocalist. There is not
a single agency in town, and it’s
safe to say there isn’t one in Chi

1870 W. WASHINGTON BLVD.
LOS ANGELES 7, CALIF;

FOR SALE

Small

PRESSING PLANT

—Going Business—

Write or Wire BOX A-41. Biliboard Magazine,
6000 Sunset Blvd.,, Hollywood 28, Callt.

g L= e

or L. A. which has up-to-date bi-
ogs on all of its ork attractions.
Since they don’t take the trouble
to do a good general job on pub-
licity, ete., say promoters and lead-
ers, it's a cinch the agencies don’t
help with any of the little extras
that might be important in a let-
down period. A cinch space-stealer,
used by many another industry, for
instance, is the gimmick of sending
“Iocal Boy Makes Good” yarns to
papers in towns in which attractions
appear. With bands numbering from
11 to as high as 30 men, any num-
ber of dates played would give the
agency an opportunity to get out pub-
licity material on one or more of the
guys in the band who hail from or

lived in the town booked, and make |

it a cinch for the promoter to line

up real pay-off copy. This is just |

one example of what agencies aren’t
doing publicity-wise.

Promoters’ Lack of Effort

The publicity-promotion routine,
however, works in all directions.
Leaders themselves don’t do an ade-
quate job and orksters and agencies
claim that too many of the promoters
don’t know the first thing about ex-
ploiting a date, or if they do know,
won't spend the dough to do so. It
is certainly a fact that many oper-
ators book in a more or less ex-
pensive band, take a couple of two-
inch ads one day in the local pa-
pers, maybe buy a couple of spot
announcements, toss out a few win-
dow cards and let it go at that. The
exploitation factor, all tradesters
agree, is one on which three-way
co-operation would do the trick, but
no one has yet come along to ef-
fectively work out that co-operation.

Trade also. blames promoters for
other failings. Most spots, say the
leaders who’ve played them, have
faulty public address systems. Pianos
are flat and haven’t been tuned for
years. And there’s nothing that will
bring a band’s performance down
like playing with a flat, lifeless, out-
of-tune piano. Many promoters pay
practically no attention to yentilating
systems or heating systems in their
spots. Too many dates find musi-
¢ians (in the winter) playing with
numbe@ hands and lips, and (in the
summer) melting on the bandstand.

And speaking of bandstands, too
few promoters seem to pay any at-
tention to the kind of podium they
set the band on. In many spots the
stand is strictly a one-level affair
so that customers can see only the
front row of mqsickers. Indicative
of what can be done to alleviate a
situation of this kind is routine used
by orkster Dean Hudson, who, along
with publicity material he shoots - to
promoters, sends two bandstand plan
sketches. They are of simplest de-
sign, and are worked out so that
promoters can as easily set up the

stands as per Hudson’s plans, as the '

way they've been -doing in past.

Hudson also recommends that they §

lay a rug of some kind across bare
boards on stand, and this one factor
alone helps acoustics considerably.

. There are very few bandleaders who
b will go to this kind of trouble to

help make their dates pay off. Most

figure it’'s the promoter’s business,

and he should take care of it.
That same attitude goes for many

of the points brought out in this {!

round-up of trade opinion as to some
of the possible $64 answers to boost-
ing biz. Too many leaders, pro-
moters and bookers feel the points
are too unimportant and . insignifi-
cant to worry about. And while more
conscientious tradesters agree on in-
significance of points taken singly,
they hold that any small combina-
tion of such points can and does hurt
a dance date, and that these short-
comings often spell the difference
between profit and loss:

$ FIVE MINUTES MORE

“SINGSATION OF THE

singing

CRAZY "CAUSE |
LOVE YOU

backed by

IDE YOUR FACE

KING RECORD 569

THE BOYS WHO TURN.POP TUNES INTO HILLBILLIES=
(FEATURED IN NOVEMBER ISSUE OF RADIO MIRROR)

HOMER avo JETHRO

ER

NATION?

{

RYE WHISKEY

KING RECORD 571

KING RECORD (O. |

1540 BREWSTER AVE. CINCINNATI 7, OHIO '

SUPERIOR DISTRIBUTING €O\
1006 W. Washington Blvd.
Los Angeles 15, Calif.
Distributers for Wast Coaush

RECORD RELEASING CORP RECORD RELEASING CORP
911 Camp $t.  Dallas 2, Texay 3317 N. Bdwy., Okla. City 3, Okla.
Distributors for Tex., ta. & Ark. Dlstributors for Okla. and Kansas
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The Nation’s Top Tunes

. The nation's 10 top tunes, THE HONOR ROLL OF HITS, is de-
€rmined by a sclentific tabulation of various degrees of each song’s Week Ending
Popularity as measured by survey features of The Billboard's Music November 8
Popularity Chart.

" HONOR ROLL OF HITS

{TRADEMARK)
The title “HONOR ROLL OF HITS” and the listing of the hits have been copy-
righted by The Billboard. Use of either may not be made without The Blilhoard's consent,

Position Position

& This Week Last Week
By B ie Benjamin and G Wei

1. RUMORS ARE FLYING Pablished by Oxford (ASCap) = |

’ d Records available: Andrews Sisters-Les Paul, Decca 23656; Mal Brooks Ork,
L BelTone BT-7012; The Brown Dots, Manor 1040; Billy Butterfield, Capitol 282;
$ & Frankie Carle, Columbia 37069; Harry Cool. Signature 15043; Saxie Dowell
J k. Ork, Scnora 3026; Tony Martin, Mercury 3032; Betty Rhodes, Victor 20-1944;
B The Three Suns, Majestic 7205; The Two Tones (Benny and George), Cosmo 504,
H Electrical Transcriptions: Les Brown, World; Billy Butterfield, Caplitol;
(Ind hls orChes"u Norman Cloutier, NBC Thesaurus; Joe Relchman, Standard.

VIENNESE NIGHTS. Eight best-loved waltzes by Strauss and 2. FIVE MINUTES MORE By Sammy Cahn and Jule Styne 2
. . . . L] s .

Lehar played in strict dance tempo. Includes Vienna Life Waltz; Record oom . B P"”;ﬁl’;ed gykM;l":“ :g"l;';z (‘:’YslﬁABP?t

q . ecords available: Tex Beneke-Glenn er Ork, Victor 20-1922; rito,
Blue Danube Waltz; Merry Widow Waltz; Gold and Silver Musicraft 15086; Bob Crosby, Decca 18909; Skitch Henderson Ork, Capitol 287;
Waltz; Tales from Vienna Woods; Wine, Woman and Song; Curt Massey, Cadet CR-205; Frank Sinatra, Columbia 37048; The Three Suns,

A b 5-46 Majestic 7197,

Emperor Waltz; Southern Roses Waltz. RCA Victor Album $-46. Electric transcriptions: Chuck Foster, Lang-Worth; Connie Haines, Standard;

Curt Massey, Standard; Eddy Ollver, MacGregor; Joe Reichman, Standard;
Charlie Spivak, World.

] 3 OLE BUTIERMI[K SKY By Hoagy Carmichael and Jack Brooks 4
A‘ Published by Burke-Van Huesen (ASCAP)
From the Universal fllm “‘Canyon Passage,” sung by Hoagy Carmichael,
; - Records available: Connee Boswell, Decca 18913; Hoagy Carmichael Ork,
ARA 155; Helen Carroll and The Satisfiers, Victor 20-1982; Marle Greene,
and his Orchestra Signature 15040; Kay Kyser, Columbia 37073; Danny O'Nell, Majestic 7199:

Paul Weston Ork, Capitol 285,
Electrical transcriptions: Elllott Lawrence, Associated; Russ Morgan, World;

L] * Ll [ ¢
Carnival in Rio (samba) and Carinoso (solero) Leighton oble Ork, Standard.
i i A Vocal refrain in Spanish by Elsa Miranda By Jay Livingston.and Ray Evans
Vocal refrain by Desi Arnaz ocal refrain in Spanish by ir ‘ 4. 'I'o [A(H Hls own Publiched by porseron-and Ray Keans ») 3
RCA VICTOR 25-1071 | Records available: Don Byas Quartet, Savoy 640; Ople Cates Ork, 4 Star

1131; The Fiesta Four, Emerald 101; Marie Greene, Signature 15053; Eddy
Howard Ork, Maljestic 7188 and 1070; Freddy Meartin, Victor 20-1921; Tony
Martin, Mercury 3022; The Modernajres-Paula Kelly, Columbia 37063,
Electrical transcriptions: Nat Brandwynne, World; Chuck Foster, Lang-Worth;
Dick Jurgens, Standard; Freddy Martin, Standard; Curt Massey, Standard;
Novatime Trio, NBC Thesaurus; Silver Strings, MacGregor.

YOU KEEP COMING BACK LIKE A SONG ., 2 lroine Bertin. g

From the Paramount film "Blue Skies”” sung by Bing Crosby. Records

available; Jan August Rhythm Stylists, Diamond 2040; Bobby Byrne, Cosx?o

5 o 503; Dennis Day, Victor 20-1946; Bobby Doyle, Signature 15039; Georgla

My Prayel’ (Tan90) and serenade (Begume) Gibbs, Majestic 12000; Gordon MacRae, Musicraft 15089: Jeannle McKeon,
d e -790; b i 25 fford, Capito
{Avant de Mourir) (by Toselli) 2Bgl;ck & White BW-790; Dinah Shore, Columbia 37072; Jo Stafford, Capitol
Electrital transcriptions: The Coronettes, Btandard; Dick Jurgens, 8tandard;
RCA VICTOR 25-0070 Elliott Lawrence, Associated; Russ Morgan, World; Jo Stafford, Capitol;

LAWRENCE DOUCHOW

L gl

and his Orchestra

(=g

SOUTH AMERICA, TAKE IT AWAY ., By Moid Bome 0 g

From the legit musical *“Call Me Mister,” sung by Betty Garrett. Records
available: Bing Crosby-Andrews Sisters, Decca 23569; Xavier Cugat, Columbia
37051; Betty Garrett-Call Me Mister Ork, dir. by Lehman Engel, Decca 23562;
Monica Lew!s, Signature 15055; Mel Torme and His Mel-Tones, Musicraft 381;
George Paxton Ork, Majestic 7202.

Electrical transcriptions: Les Brown, World; The Coronettes, Standard;

and his Red Raven Orchestra Aaron Gonzales, MacGregor; Connle Haines, Standard: Richard Himber,
. Assoclated; The $umpin’ Jacks, NBC Thesaurus; Joe Relchman, Standard.
°
Red quen POIka and RCIVInO WCI"'Z By Charles Tobias and Nat Simon
1' THE OI'D 1AMPHGHTER Published by Shapiro, Bernstein (ASCAP) 10
RCA VICTOR 25-1072 Records avallable: Hal Derwin, Capitol 288; Saxle Dowell .Ork, Sonora 3026;

Morton Downey, Majestic 1061; Anita Ellis, Mercury 3033; Sammy Kaye,
Viotor 20-1963; Kay Kyser, Columbia 37095; Hal McIntyre, Cosmo 502.
Electrical transcriptions: Hal Derwin, Capitol.

By Mack Gordon and Harry War
PEDRO VA RGA S 8 THIS Is AI'WAYS Published by Bregr:an-Vocco-Conn a(.zes’;:AP) 9
: - From the 20th 'Century-Fox film ‘“Three Little Girls in Blue,” sung by

Vivian Blaine. Records avallable: Bobby Byrne Ork, Cosmo 496; Harry Cool
Ork, Signature 15038; Joan Edwards, Vogue R-~767; Jan Garber Ork, Black &
White 787; Dick Haymes, Decca .18878; Louanne Hogan, Musicraft 382; Harry

Lwifh Gabriel Ruiz’ Orchesirc James, Columbla 37052; George Paxton Ork, Majestic 7195; Betty Rhodes,
I A h Y Victor 20-1885; Jerry Sellers, Sonora 3013; Ginny Simms, ARA 154; Jo Stafford,
.z Capitol 277; Anson Weeks Ork, Continental C-1194,

A one W|t ou (Canclon Blues) y Electrical transcriptions: Vivian Blaine, NBC Thesaurus; Les Brown, World;

Y (A Solas Contigo) Connie Halnes, Standard; Elliot Lawrence, Assoclated; Joe Reichman, Stand-
’ f .d ) ard; Jo Stafford, Capitol.

and A l“C" (Beguine) 9. IF YOU WERE THE ONLY GIRL By Clifford Grey and Nat D. Ayer 7
{Miedo) * - Published by Mutual (ASCAP)
Records available: Joan Brooks, Musicraft 15023; Perry Como, Victor 20-1857;
RCA VICTOR 26-9003 Bob Chester Ork, Sonora 3011; Dick Haymes, Decca 18590; Claude Thornhill,

Columbia 37092,

Electrical transcriptions: Joan Brooks, Lang-Worth; Norman Cloutier, NBC
Thesaurus; The Coronettes, Standard; Frankie Froeba, World; Dick Jurgens,
Standard; Claude Thornhill, Lang-Worth.

' »a By Mann Curtis and Vic Mi
_ g D 10. THE WHOLE WORLD IS SINGING MY SONG 2 Mern Curtis and vic Mizzy g
Records avallable: Les Brown, Columbia 37066; Harry Cool, Signature 15043;
Dennis Day, Victor 20-1978; Jimmy Dorsey, Decca 18917; Morton Downey,

Majestic 1061; Jack Smith, Capitol 300.

Electrical transcriptions: Norman Cloutler, NBC Thesaurus; Jimmy Dorsey,
RE C ORD S World; Leighton Noble Ork, Standard; Jack Smith, Capitol,
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THE FOUR KING SISTERS
With Buddy Cole and his Orchesira
iT's A PITY TO SAY GOODNIGHT
and
DIVORCE ME C.O.D.
RCA Victor 20-2018

WALTER DAVIS
Blues singer with piano and droms
PLEASE REMEMBER ME

and

NEW B & O BLUES
RCA Victor 20-1999

Y THE STARS WHO MAKE e TS ARE ON

R

www.americanradiohistorv.com
N



INg

N

MUSIC The Billboard quember 16, 1946

000
A GREAT SONG
FOR NOW...AND ALL
THROUGH THE YEARS

u, | »
; 9
|4
1 — 12. WHITE CHRISTMAS (R)............... Seceiiiea., Berlin
8 15 13. 1 GUESS I'LL GET THE PAPERS (And Go Home) (R)....
| P OO0 50 b o0 JNISlo JH0 5 0B BB AT Campbell-Porgie
3 |14 | 14. THE GIRL THAT I MARRY oM Ry Berlin
6 | 12« [ 15, PRETENDING (R) ttetrireliimietiiaiiiiessaas,. . Criterion
¥
ENGLAND'S TOP TWENTY
Week: '!;OStI’f%)I;I BONG ENGLISH
s| Lasf s
i to ;:telw:ek | Week AMPRICAN
3 21 2

1. BLESS YOU FOR BEING Shapiro-
AN ANGEL ............ «+ Noel Gay ......... Bernstein

Sheet Music

™
SERVICE
FEATURE

Weel Ending
November 8

BEST-SELLING SHEET MUSIC

Tunes listed are the national best sheet
music sellers. IList is based on reports
received each week from all the nation's
sheet music jobbers. Songs are lsted

POSITION
Weeks| Last | This

according to greatest number of sales.
(F) Indicates tune is in a #lm; (M) {ndf-
cates tune fs in legit musical; (R) indfcates
tune s avatlable on records.

to date| Week | Week
9 1 1. RUMORS ARE FLYING (R).......s..................Oxford
7 4 2. OLE BUTTERMILK SKY (F) (R)..........Burke-Van Heusen
14 2 3. FIVE MINUTES MORE (R)..... “teereisianenaas.. Melrose
18 3 4. TO EACH HIS OWN (R)...... """ 000000000 Paramount
5 6 S. YOU KEEP COMING BACK LIKE A SONG (F) (R)..... Berlin
2 8 6. THE OLD LAMP-LIGHTER (R)............ Shapiro-Bernstein
3 9 7. THE WHOLE WORLD IS SINGING MY SONG (R)... .Robbins
13 5 8. IF YOU WERE THE ONLY GIRL (R)...... eecese.. . Mutual
11 7 9. SOUTH AMERICA, TAKE IT AWAY (M) (R)........Witmark

11 10, THIS IS ALWAYS (F) (R)..........t., Bregman-Vocco-Conn
10 11. THE THINGS WE DID LAST SUMMER (R)...... E. H. Morris
- WHITE CHRISTMAS (R)

_ » 3. ALL THROUGH THE DAY. Chappell ... . 0% Willimach
by DICK SMITH and FELIX BERNARD S TO ENcn g own 111 1; fuance Day LI
4, SWEETHEART, WE’LL ]
NEVER GROW OLD .. ++ .« Strauss-Miller .. e ¥

5. PRIMROSE HILL ....... + Lawrence Wright ., *
6. YOU<ns1:XMLFault xmlns:ns1="http://cxf.apache.org/bindings/xformat"><ns1:faultstring xmlns:ns1="http://cxf.apache.org/bindings/xformat">java.lang.OutOfMemoryError: Java heap space</ns1:faultstring></ns1:XMLFault>