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From frantic “Flying,” ‘from bombastic “‘Ba-ba-re-bop,"” Liongl Hampton, like many
another powerhouse name qrk, is swinging more and mote 4oward sweet. Billboard band
‘music and disk polls in the past severul years have indicated that Joe & Jane Payee
want fo romance whije they dance.

.




Rinc Ouvr, WiLp BELLs

R ing out, wild bells, to the wild sky,
The flying cloud, the frosty light:
The year is dying in the night;

Ring out, wild bells, and let him die.

Ring out the old, ring in the new,
Ring, happy bells, across the snow:
The year is going. let him go;

Ring out the false, ring in the true.

g Ring out the grief that saps the mind,
For those that here we see no more;
Ring out the feud of rich and poor,

Ring in redress to all mankind.

Ring out a slowly dying causc,
And ancient forms of party strife;
Ring in the nobler modes of life,
With sweeter manners, purer laws.

Ring oui the want, the care, the sin,

The faithless coldness of the times;

Ring out, ring out my mournful rhymes,
But ring the fuller minstrel in.

Ring out false pride in place and blood,
The civic slander and the spite;
Ring in the love of truth and right,

Ring in the common love of good.

Ring out old shapes of foul disease;
Ring out the narrowing lust of gold;
Ring out the thousand wars of old,

Ring in the thousand years of peace.

Ring in the valiant man and free,
The larger heart, the kindlier hand;
Ring out the darkness of the land,
Ring in the Christ that is to be.
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PIC DECREE'S EFFECT ON FLESH

Undies Click

In Ferrer’s
‘Experiment’

Do Solid Job on “Cyrane”

By Bob Francis

A move that can greatly benefit
young actors and legit as a whole was
jaunched Thursday (16) when Jose
Ferrer turned his entire Cyrano cast
upside-down for a special matinee.
Parts all were reshuffled, with un-
derstudies taking over lead slots and
the regulars filling in the bits. It is
a fine notion, designed to give young-
sters a chance to show their skill in
major roles before an average Broad-
way audience. .

That such a switch may be accom=
plished smoothly and effectively was
amply proven by this first experi-
ment. It was evident that the un-
derstudies, one and all, know the
show and their assignments thoroly.
There were no dry-ups or slips in
timing; this special Cyrano ran its
romantic course as completely com-
mercial fare. In fact, aside from its
interest as an experiment, it was
worth every penny.of the $2.40 ad-
mission.

Obviously, the matters of chief im-
port to come up for discussion are
performances of the youngsters and
Cyrano being the kind of play it is,
the title role is the No. 1 item. Wil-
liam Woodson, who normally plays
Le Bret, Cyrano’s pal, comes off ad-
mirably in the gasconnading tour de
force. He has modeled a perform-
ance closely after Ferrer’s and is
completely at home in it. Cyrano
naturally is a young actor’s dream,
and can be hammed unmercifully.
Woodson brings thoughtfulness and

(See Cyrano De Bergerac, page 40)

British Houses
OpenFighton

Tele Bookings

LONDON, Jan.—Bands which re-
fuse to cancel tele appearances here
are being given the ax by theaters.
Latter are canceling band bookings
in the event leaders refuse to fall in
line with theatrical interests, which,
apparently are afraid of the competi~
tion from the video medium. Situa-
tion, termed “vicious,” recently was
highlighted by one maestro, Felix
Mendelssohn, of the Hawaiian Ser-
enaders, Mendelssohn, taking a 50
per cent cut in theater bookings, has
stood up to the combined pressure of
interests in order to carry on with his
video appearances. "

Leader said recently: tIn my de-
termination to fulfill my television
engagements . . . against the ban of
three powerful theatrical corporations
... Ibelieve I am acting in the best
interests of all performers.”

Pointing up the necessity for serv-
ing the public, Mendelssohn con-
tinued “It happens mine is a test

(See British Theaters on page 12)

idea.

talent . ..

Editorial

From Ferrer to Show Business

One of show business’s more serious problems for a longer time
than it is comfortable to contemplate has been the woeful lack of op-
portunity for the development and showcasing of new talent. As Bob
Francis’ review of the Cyrano understudy experiment indicates, at
least one producer seems to have hit upon a formula which is a firm
step in the right direction. Jose Ferrer is the producer, and he tops
a long record of outstanding achievement in the theater with this
Ferrer says in an Understudy Performance Program note:
%, .. We hope that other producers will follow suit and, thru their
combined efforts, establish a helpful method of uncovering and en-
couraging promising talent for the general betterment of the theater.”

The Billboard hopes that not only will other legit producers fol=
low suit, but that producers in other segments of show business will
give thought to adapting the idea to developing and showcasing talent
in their own spheres of influence. It would be nice to feel that scores
of influential producers will give the idea a fling purely to help new
which we know to be the motive in Ferrer’s case.
there may just be a producer here or there who may be more inter=-
ested in the idea for other reasons. For such we hasten to point out
that basically the notion is not only a solid aid to struggling talent,
but is a cinch newspaper space-grabber and good box office.

In the meantime . . . Ferrer, take a bow!

But

Joe Csida.

Showbiz Seeks Tax Relief
Now, But Chance Is Slim

WASHINGTON, Jan. 18.—A desperate-but seemingly futile effort is
afoot to exempt entertainment biz from terms of a bill submitted to the
House Thursday (15) calling for indefinite extension of wartime excise tax

rates. The bill for indefinite extension, sponsored by Rep. Robert A. Grant'

(R., Ind.), appears to have a “green light” both in Congress and the White
House since it not only supports White House policy but also represents a
sudden last-minute reversal of fiscal strategy by GOP leaders in control of

Congress. Grant bill.is expected to get

Shelvey Blames
5,000 Job Loss
On Cabaret Tax

NEW YORK, Jan. 18.~—Some 5,000
night club performers thruout the
nation have lost jobs during the
past 60 days, and thousands more

face the same fate, declared Matt '

Shelvey, national AGVA director, in
announcing today that he had con-
tacted Rep. Harold Knudson, chair-
man of the House Ways and Means
Committee, for an appointment to
discuss the much talked of con-
tinuance of the 20 per cent cabaret
tax on which early action by the
House of Representatives is expected.
Shelvey said that AGVA is practical-
ly carrying the ball single-handed

swift floor action in the House next

week, having been favorably dis-
charged by House Ways and Means
Committee late Friday (17).

GOP leaders who at first had
sought a February 1 date for cut-
back from war to pre-war levies, now
are sponsoring deferment of the cut-
back until the middle of 1948—or
maybe longer. A few Republican
congressmen, protesting the strategy
of their leaders, are insisting exemp-
tions ought to be made to favor the
entertainment biz which is taxed at
all-time record highs.

in the fight to eliminate the tax.
Shelvey said that arguments by
those in favor of the tax on the
grounds that entertainment business
is a luxury are ‘“unsound, and no
reason for prohibitive taxes that
throw thousands out of employment.”
He declared that continuance of the
war-time emergency tax on patrons’
check in the face of “an unprece-

(See SHELVEY BLAMES on page 34)
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Trade Divides
On Result of
Court Decish

Some Aid, Some Harm, Seen

By Bill Smith

NEW YORK, Jan. 18.—Latest of
the many decisions handed down by
the courts in the government’s nine=-
year old anti-trust action against the
major film producers, has ramifica=
tions which have vaude bookers and
talent sellers scratching their nog-
gings. In the final consent decree
issued December 31 by a special
statutory court in New York major
film distribs are enjoined from a
number of practices among which
are a few that may either hurt or
help flesh. Trade spokesmen are di-
vided on what the effect may be.

One of the provisions stops dis-
tribs from fixing minimum prices;
another forbids them giving the nod
on first runs to favored customers.
Still another orders them to divest
themselves of theater holdings.

Pix for All Bidders

Under the most favored customer )

edict, it is presupposed that all pic=
tures will become available to all
bidders. Under such a program in=
dies as well as chain houses would
bid against each other for first runs.
Assumption is that some of the indies
now unable to get top flickers on
“A” runs would be able to book
their share. Carrying this reasoning
further, theater men say that if they
can get the big pictures they will
drop their stageshows.

Could Hurt Talent

Ben Griefer, managing director of
new Newark Adams, which uses
Grade “C” Westerns and quickies and
plays live attractions when avail=-
able, admitted a more flexible pic=
ture availability program would lead
to dropping of stageshows. “We
would take flesh out so fast it would
make your head spin,” said Griefer.
“With acts, it’'s always a headache.
Either you can’t get a decent show
together, or the cost is out of this
world.” Y

Other theater ops, tho sympathiz=-
ing with Griefer, saw little hope in
the competitive bidding system as
set up. They pointed out that smaller
houses can’t possibly compete with
big capacity de luxers. Here and
there; they said, an op might go in
over his head to get a feature as an
opening flash, but as regular policy

(See Pic Decree’s on page 34)
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Oh! Brother

NEW YORK, Jan. 18.—Ameri-
can Brotherhood Week of the

" National Conference of Chris-
tians and Jews, Inc., will use as
its theme song, Brother, a tune
penned by the brothers Tobias
—Charles, Henry and Harry.
Brothe~ is based on a poem
written by brother Harry during

World War 1.
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Rank’s Silver
Spoon Dipped
Tin Pan Alley

NEW YORK, Jan. 18.—Long-green
reach of the J. Arthur Rank film
enterprises is making a bigger and
bigger dent on music biz here. Two
Rank pic adjuncts Eagle-Lion Pro-
ductions and Universal-International
Films have raised considerable dis-
cussion recently, with Tin Pan Alley
boys reporting that Rank scouts have
been sounding out songwriting and
pub talent.

Eagle-Lion boys are known to have
approached several songwriters re
studio writing pacts with supposed
lure that E-L will be shopping for a
regular pub outlet rather than work
on the indie per-song basis so far,
utilized.

Meanwhile, Universal-Internation-
al set-up under the Rank banner
has already given signs that old Uni~
versal “B” filmusicals are out, will

(See Rank’s Silver Spoon on page 16)

Appeals Court Rules
Yates Victor in Suit
With Frederick Bros.

NEW YORK, Jan. 18.—The Charlie
Yates-Frederick Bros. case finally
ended (16) when the Court of Ap-
peals dismissed the Frederick claim,
leaving Yates the winner of the legal
battle which started in October, 1945.

Suit arose when Yates quit FB to
go with Joe Glaser’s Associated
Booking Office. Bill Frederick
charged that this shift breached a
contract that Yates had with his firm
which didn’t expire until 1952 and
instituted suit in the New York Su-
preme Court, claiming contract vio-
lation and seeking to enjoin Yates
from working as an agent.

The first round went to Frederick
and Yates promptly appealed. Ap-
pellate division found for Yates by
reversing the Supreme Court and or-
dered a dismissal. Yates’s defense
was that he was promised a part-
nership in FB after a certain amount
of business and after a certain time
had elapsed. When the partnership
was refused him, he resigned.

After the appellate division ordered
a dismissal, Frederick’s lawyers took
the case to the Court of Appeals.
Thursday (16) the latter court up-
held previous findings of the Ap-
pellate Court and ordered a dismissal.

Legal sources estimated FB’s ex-
penses in the drawn-out court battle
at close to $25,000.

Bill Frederick said that now that
the suit has been decided he will re~
organize the New York office by in-
jecting additional personnel. It is
understood a deal is in the making
with a rep from one of the big talent
offices. Latter deal has been in the
talking stage for some time and
probably will jell in the near future.

1946 Showbiz Taxes
3 Million in Philly

PHILADELPHIA, Jan. 18.—Altho
city fathers originally estimated that
the city amusement tax cut would
bring $6,200,000 into the city cof-
fers, there’s no complaint over
the $3,284,699 that came in during
the 12 months of 1946 from amuse-
ment sources. While it was only
52.98 per cent of the estimate for the
year, tax cut was 76.92 per cent bet-
ter than the previous year with
$1,856,571.

Jump is due largely to the change
in the tax percentage received by
the city. Up until June 30, 1946, city
took only a 4 per cent cut out of all
amusement admissions, jumping the

Prefabricated Theater Preem
Studied by House-Hungry Stem

NEW YORK, Jan. 18.—Unveiling of the world’s first prefabricated
theater next week (23) in San Diego is being watched with considerable
interest by Stem legiters, conscious of the serious need for new houses on
Broadway. "Steady dwindling of show shops has cut available houses to
33, and this year another six are due to be razed. Preem prefab, a product
of Henry Kaiser’s engineers and Fox West Coast Theaters, is a pic house

designed to seat 1,164 persons.
pletely constructed at the factory, it
Building is of solid steel construc-
tion, with gypsum panels assembled
and treated with fireproof paneling of
fiberglass mat and iron grille. No
plaster is used. Once materials are
available, prefabricated theaters can
be turned out in eight weeks.
Complications

While Stem legiters are interested,
they are greeting the advent of the
new-type theater with widely dif-
fering reactions. One prominent the-
atrical architect, Herbert J. Krapp,
who has designed more than 30 of
the town’s legit houses, sees no rea-

. son why prefabricated theaters could

not be built on Broadway. However,
Krapp’s opinion is hedged with sev-
eral ifs. First, he points out, building
codes of New York, Washington,
Baltimore, Philly or Boston, while
basically alike, also have differences,
and to design prefabricated Iegit
theaters, to fit all specifications of all
codes, is practically impossible.

Secondly, the architect maintained
that such a theater would not click
with the public. “It would probably
look like a glorified Quonset hut,”
Krapp said, “and that isn’t what the
public wants.” However, he con-
ceded that a house such as the San
Diego prefab might well be given
consideration by New York legiters
despite handicaps of codes and lack
of beauty.

N. G. for Legit?

Louis Lotito, supervisor for thea-
ter real estate-for the City Invest-
ment Corporation, scouted the idea of
prefabricated theaters on the Stem.
“They may be all right for film
houses,” he said, “but they wouldn’t
be able to stand the strain of backe-
stage scenery hoists and other equip-
ment which demands solid building to
hold them. Look at what happened
at the Imperial last year (reference
was to a collapse of backstage
I-beams, which postponed the preem
of Annie, Get Your Gun! early this
season). That was in a solidly built
house. A prefabricated theater just
couldn’t stand the strain of heavy
scenery. I don’t see any future for
such houses as legitimate theaters on
Broadway.”

However, there still are possibili-
ties for such theaters on the read,
notably in outlying communities
which need a legit house, but can’t
afford to construct a heavy, perma-
nent building. Erection of prefabri-
cated houses might widen the scope
of the road in coming years, bringing
legit to spots seldom visited by troup-
ing shows.

Detroit Censors Less Busy

DETROIT, Jan. 18.—Routine cen-
sorship of Detroit theaters and night
clubs required 4,438 visits by the
censor’s squad during 1946, accord-
ing to Lieut. Herbert W. Case, chief
censor for the police department.
In 1944 4,700 visits were made. In
addition, the censors made 4,837
visits to arcades, rides, amusement
parks, novelty and book stores in
their other official activities, includ-
ing literary censorship.

tax after that to 10 per cent. Since
1939, the amusement tax has brought
into the city coffers over $12,000,000,
hitting over the million-dollar mark
in that year. :

Original plans were laid in 1945.

Com-
is erected on a concrete foundation.

Wally Wanger Fired
As Chicago Copa Pays

Line for Rehearsals

NEW YORK, Jan. 18.—Sam Rin-
ella, of the Copacabana, Chicago, has
agreed to pay his line about $1,500
for back rehearsal dough, which kids
claimed were due them. Line was
bought and rehearsed in New York
by Wally Wanger and set to open
between October 1-10. Instead, preem
was December 27. Wanger’s deal
called for a flat $2,000, plus $100
weekly for the run of the show. All
expenses, including rehearsal money,
was to be paid by Rinella.

When line made a claim for two
weeks and two days extra cash,
Rinella allegedly shifted responsi-
bility to Wanger. AGVA was called
in, but when Wanger produced his
contract, AGVA relieved him of re-
sponsibility and told Rinella to get
it up.

In the meantime, Rinella switched
producers, replacing Wanger with
Jane Carlson, former line girl. Rea-
son given was a desire to have pro-
ducer give full time to the job. Re-
port that Roy Jordan, ex-Valiant
music plugger, said by trade sources
to be the new producer, was denied
by Rinella.

Phil Foster, who just closed at La
Martinique, opens here January 23
with 100 per cent billing. Jimmy
Savo follows him.

N. Y. License Boss Fails
Again To Ban ‘Outlaw’ Pic

NEW YORK, Jan. 18.—License
Commissioner Ben Fielding again
failed in his efforts to revoke the ex-
hibition license of the much-flacked
Howard Hughes pic The Outlaw be-
cause of alegedly salacious advertis-
ing. Most recent set-back occurred
Friday (17), when the State board of
regents denied Fielding’s appeal from
an earlier refusal by Acting Director
Ward C. Bowen, of the State Motion
Picture Division, to permit Fielding
to yank permits solely on advertis-
ing grounds (The Billboard, January
18).

Regents board stated that it lacked
the power to ban the showing of any
entertainment because the ads were
blue tinged.

Salmaggi on Coast To Set
Bklyn. Academy Opera Tour

NEW YORK, Jan. 18. — Alfredo
Salmaggi, opera pilot at the Brooklyn
Academy of Music, will fly to Los
Angeles tomorrow (19) to complete
plans for a coast-to-coast tour of his
chirp group, debbing. with an opera
series at the Los Angeles Auditorium,
May 10-16.

Last summer Salmaggi visited the
West Coast and inked Anne Jeffreys,
screen chanter, and Barbara Patton,
San Francisco opera singer. After
two performances in Tosca, with
Salmaggi, Miss Jeffreys was grabbed
for the singing lead in the current
musical version of Street Scene. Miss
Patton is still a diva with the Sal-
maggi troupe.

MCA Offers Martin
For Disk Jock Job
A La Woody Herman

HOLLYWOOD, Jan. 18.—That
Woody Herman’s Saturday job as
disk jockey on local indie KLAC (re-
ported in The Billboard last week)
may be more than just an isolated
cgse of an orkster satisfying a whim
was indicated here this week when it
was learned that Music Corporation
of America is negotiating a deal with
the Mutual Broadcasting System for
Freddy Martin to handle a platter-

turning show on the web, or at least
on a regional portion of it. Big fly
in the ointment, it is understood, is
the hefty dough the agency is asking
for the maestro’s services.

TD Price Tag Too High

It was also learned that another
deal of this kind was recently mulled
with the same agency attempting to
peddle Tommy Dorsey .as a disk
jockey. TD deal died when net in-
volved decided the Dorsey price-tag
was too high. Situation, which finds
talent agencies, as well as a handful
of the more alert personal managers,
eyeing off-the-beaten path sources of
income for top name maestri, stems
from the fact that big dough band
jobs are scarce with a dozen or more
bidders for every date. Another
factor, at least in the disk jockey
phase of the picture, is that most such
shows can be handled in the morning
or early afternoon stretches, thus
leaving the leader free to pursue his
more normal activities,

Few Have Gab Gift

Trade toppers, queried re possi-
bility of a trend developing in this
direction, point out, however, that
not too many band leaders have the
gift of gab necessary to patter thru a
platter show and do an effective job
reading commercials. It’s much simi-
lar to the erstwhile flurry which a
few years ago found many a leader
trying to make the film grade, but
few having the acting abpility to do
well at it.
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RADIO PLAYS CLOSE TO VEST

Kintner Assures ABC Staff
Personnel Cuts Are Ended

NEW YORK, Jan. 18.—Altho staff-
ers at ABC this week were assured by
Robert Kintner, executive vice-presi~-
dent, that no further cuts were con-
templated, web exec, in a series of
brief talks delivered to personnel of
the various departments, stressed
ABC’s continued. need for economy.
During one session Thursday (16),
Kintner pointed out that altho gross
billings during 1947 were expected to
exceed that $40,000,000 figure of 1946,
operating costs would be so much
higher that rigid economy was man-
datory. Among other points, he
mentioned that the web’s communi-
cations bill for 1946 was about $600,-
000 for wires, phones, ect., and that
this would have to cut, along with
other expenditures.

One day prior, Wednesday (15),
all employees of the web received a
memo from Ray Diaz, traffic manager,
which stated that teletype and tele-
stations would be limited to Wednes-
day and Fridays and that only urgent
wires would be accepted. Diaz also
stated closed circuit falks to the en-
tire web will be skedded on Tuesdays
and Thursdays. “We must,” the memo
stated, “effect a considerable reduc-
tion of expenses in this field.
Practical use of the mails will help
tremendously. In most instances, a
letter will now reach your party as
soon as a wire.”

Tense Feeling

Atmosphere at the web and WJZ,
key outlet in New York, still re-
mained tense. In addition to the
resignation of ABC Viece-President
Keith Kiggins and WJZ Manager
John McNeil, many other staffers
either were axed or resigned. At
WJZ, it was estimated that 19 out of
the 23 staffers are out—some because
of sympathy with the McNeil regime,
Among the missing are George Mac-
Glennon, head of the merchandising
department; Joe Porter, in charge of
retail sales, and Lynn Cleary, head of
sales service. Miss Cleary’s gal aides
also left, as did numerous secretaries.

At ABC, count of noses showed that
eight staffers in the night program
department were let out—virtually
dissolving the department. There also
were cuts in script, news and an-
nouncer divisions.

Reshuffling at the web apparently
had extended to a change in the net-
work’s remote programing policy,
with logs for the past and coming
weeks scheduling recordings instead
of bands in the 12-1 a.m. slot. This
is significant in view of a reported
dropping off in line charges paid by
hotels. It was stated, however, that
one of the reasons for dropping the
remotes was the web’s desire to get
more service out of its 80-odd house
musicians—particularly in view of
claims that the caliber of the 12-1
a.m. remotes were not so hot.

Trenton Daily’s Radio Page

TRENTON, Jan. 18.—Arthur Hoff-
man, editor of The Morning Tren-
tonian, has enlarged the radio page
of his daily. Beginning last week,
The Trentonian started carrying a
full page devoted to radio programs.
Page will be featured daily and will
be under the supervision of Cole
Atwater, radio editor. Hoffman him-
self does a WTTM commentary
sponsored by The Trentonian.

CHICAGO, Jan. 18.—Chi’s ABC
Central division escaped virtually un-
scathed despite the economy web
board meeting held in New York
last week, it was learned this week.
Only concrete knifing was cutting out
the co-op department here, which
consisted of a salesman and a sec-
retary, both of whom will be ab-
sorbed in other departments. Co-op
department was organized two years
ago to help stations sell segs in their
home towns.

N. Y. web brass originally planned
to lop off several Chi originated
shows without replacements, but
some fast talking by Ed Borroff, web
chief here, and Hal Stokes, program
head, sold execs idea Chi shows
should be replaced.

Boroff convinced the top boys
drastic paring of Chi radio now would
mean throwing away much of what
the web has accomplished in the mat-
ter of Chi originations during the
past six months. .

Most important of the program re-
shuffling from Chi is the dropping
of How Do You Pronounce It? (21).
Seg which had been aired since last
June, failed to cop a sponsor, and is
being replaced by a gipsy music-
drama program. Harry Kogen’s or-
chestra will be replaced (30) by Bar-
bequed Riffs, a seg featuring Studs
Terkel and two orks. Stump the Au-
thors, which went off (12) in favor of
the Detroit Symphony, is being given
another chance sometime in February
to latch onto a sponsor. Seg will have
revised format.

FCC Calls for
Blue Book Data

WASHINGTON, Jan. 18.—Stations
are getting instructions from FCC
this week on designated weeks for
program reports in accordance with
Blue Book requirements. Commish
announced late yesterday (17) that
composite week for program reports
will comprise following dates: Feb-~
ruary 4, March 12, April 17, June 20,
September 28 and November 3.

“Thruout 1947, the commission in
the absence of instructions to the con-
trary in special cases, will expect in-
formation on broadcast station per-
formance for the days stipulated, es-
pecially in connection aith AM and
FM applications,” stated FCC. “Like-
wise, this composite week will be used

*in all hearings during the current

year upon applications of existing
stations for different facilities, trans-
fers, etc.”

RWG Asks 4 Webs

For Free-Lance Deal

NEW YORK, Jan. 18.~—~Radio Writ-
ers’ Guild has asked the networks to
negotiate with free-lance scripters.
RWG is seeking to convince webs
that it must dicker with free agents,
in this case the free-lancers, and
cites as proof the Supreme Court
case whereby the Hearst organiza-
tion was ordered to negotiate with
newsstand men as free agents.

RWG is also asking webs for
changes in salary and working con-
ditions for staff writers. Next meet-
ing is Wednesday (24).

—

Hooper Stalemate

NEW YORK, Jan. 18.—Early
this month, Kellogg Company,
thru Kenyon & Eckhardt, start-
ed testing two web programs,
Hollywood Story and Galen
Drake’s show. Two programs
split an 11:30 a.m. ABC web,
account figuring to buy the
better rated opus. Naturally
show’s first Hooperatings were
anticipated with mueh interest.

Ratings came out this week.
Both shows got precisely the
same figure—4.6.

NAB Seeking
Editorial
Slant on Air

District 14 Spurs Drive

WASHINGTON, Jan. 18.—A full-
fledged move by the National Asso-~
ciation of Broadcasters to seek re-
versal of Federal Communications
Commission policy and pave the way
for stations to air editorial views as
unrestrictedly as newspapers is im-
minent, having been sparked by the
NAB’s 14th District meeting in Salt
Lake City this week (13-15).

District meeting unanimously sup-
ported a resolution calling for “re-
establishment of the right” to ex-
press editorial views. Vote was pre-
ceded by a lengthy discussion in
which it was generally recognized
that the issue may become a big one
this year in radio program circles.
Expectations are that other district
meetings in April will support the
14th District resolution which, in ef-
fect, calls for reversal of FCC policy
expressed by the commission in 1941,
when it criticized WAAB, Boston,
for broadcasting editorials and stated
that ‘“the public interest can never
be served by a dedication of any
broadcast facility to the support of
its own partisan ends.”

FCC in that case flatly declared
that radio cannot be used by station
owners “to support the candidacies
of friends” and that “in brief, the
broadcaster cannot be an advocate.”
NAB’s new move has especial sig-
nificance in view of radio’s strong
trend lately to keep liberal com-
mentators off the air.

Public Responsibility

NAB now reportedly is intent on
getting a reversal of that policy, in-
sisting that the right to express edi-
torial judgment on air is just as es-
sential to broadcasters as to pub-~
lishers and editors, both as a public
responsibility and as a prestige-
builder in community. Latest move
is incidental to NAB’s public rela-
tions drive in which it is seeking to
put rado on an equal footing with
newspapers.

In the Satl Lake City discussion,
several broadcasters acknowledged
that the editorial expression would
impose vast new responsibilities on
radio stations, but they agreed that
the responsibilities were vital. Reso-
lution urges the NAB board to “seek
by appropriate action to bring about
a revision” of the inference in the
WAAB case in order to establish
the right of editorial expression.

Just now NAB could seek that re-

Uncertainties
Tip Industry
ToTighten

“Honeymoon Is All Over”

NEW YORK, Jan. 18.—Develop-
ments within the radio industry dur~
ing the past few weeks reveal un-
mistakably that the business, both
insofar as networks and stations are
concerned, has decided on a policy
of over-all realignment, with pru-
dent, cautious, close-to-the-vest op-
erations destined for the coming
year. Budget cuts—and in some
cases, personnel cuts—will be in-
volved wherever necessary. While
in no way representing panic on the
part of industry toppers, radio think~
ing is that factors which lie ahead—
notably continuing increases in op
erating costs, coupled with a possiblg
decline in revenue in many dquarters
—make belt-tightening mandatory.
Summarized trade viewpoint appears
to be, “The business honeymoon is
over, in radio, as in other fields.
The easy money of wartime is a thing
of the past.”.

Many Factors

Actually, there are many elements
involved. Briefly enumerated, they
are, in addition to operating cost in-
creases and the strong possibly of
income slackening:

A general nationwide business
uncertainty, bound to affect radio.

Realization that personnel which
got by during wartime is no longer
worth, in some cases, high salaries
with no commensurate sales results.

Broadcasting is due to make large

(See Industry Plays on page 9)

See AFRA Pact
Set Despite KFI

NEW YORK, Jan. 18,—Regardless
of the outcome of negotiations be-
tween AFRA and KFI, Earle C. An~-
thony’s Los Angeles station, which
were still going on at press time, it
is believed likely that the recently
negotiated network-AFRA pact will
become operative shortly. If the
KFI problem is not solved, union
will probably agree to go ahead with
the new contract, with the KFI
agreement to pend continuing fur-
ther negotiation.

KFI deadlock was caused by sta-
tion’s insistence that it be treated as
a local outlet, since it maintains
a dual staff, one for local programs
and one for NBC. AFRA countered
by pointing out that similar situa-
tions exist at KECA, L. A. ABC sta-
tion and KQW, Frisco-San Diego
outlet for CBS, both of which have
agreed to the new AFRA terms.

versal of FCC policy remained a
subject of conjecture here today, but
it is expected that it will come either
as an appeal to FCC thru formal
filing or as a suggestion to Congress
for specific legislation, with the latter
method seen as more likely to be
used. Indicative of significance of
the district meeting’s resolution was
a statement made by Hugh Terry,
district director, who declared “this
may well set a national pattern.”

S
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To Raise or Not To Raise?
That Is Radio’s Question;

Webs Say No,

Stations Yes

Situation Beclouded by Competltlve Sltuash Tax Cuts

NEW YORK, Jan. 18.—Next few months will pose a vital problem for
web and station execs, namely—whether to hike time costs owing to rising

operating expenses.

Thmkmg within the industry varies, some of the

brass being in favor of a jump, but other factors have put a good dose of
fear into cautious radio men, with the result that webs and many stations

may keep rates at current levels as long as possible.

Militating against a

rise in rates are such factors as increased competition owing to recent
license grants by the FCC; the downward slant of the income tax and

consequent ad budget trlms, fear of
newspaper and magazme competition
and the general economic picture.

Apropos of FCC grants, the great
increase in both FM and AM outlets,
as well as television, will admittedly
force hinterland stations into shrewd-
er and perhaps sharper selling tactics.
In addition, stations view newspapers
with continued alarm, the underlying
fear being that if and when the news-
print situation eases, the rags may be
able to woo back some advertisers
who went to radio during the war
years. Tax outlook gives radio no
cause for optimism, for station men
will admit that the plenty lush bill-
ings of the war years were fattened
plenty by advertisers who felt they
were spending money which would
otherwise go to taxes. Question is,
will advertisers be so free with dough
when they can keep more of it?

Retail Uncertainty

Added to all these factors militat-
ing against a rate hike is the unset-
tled economic condition. Merchants;
according to radio salesmen, are jit-
tery over the fact that some prices
are going down. As opposed to this,
however, it’s pointed out that many
commodities are still in great de-
mand, and are, in fact, almost im-
possible to get—such as washing ma-
chines, autos, etc.

One point stands out—the situation
facing networks is unlike that facing
stations on one important point—op-
erating costs. Costs for the webs have
really bounced upwards the past year
or two. In addition, future union ne-
gotiations are expected to hike net-
work costs still more.

Station Costs

Stations, on the other hand, have
not been nicked nearly as much in
the matter of operating costs. Talent,
for instance, is practically non-
existent at many percolators relying
on phonograph records, library serv-
ice e. t’s, etc. And affiliates are up
to their ears in network programs,
co-ops, etc. What the stations and
webs do have in common, however,
is the fact that competition promises
to be tougher for all.

On the matter of competish, web
execs in year-end statements high-
lighted this thought. It’s known, too,
that NBC feels that a hike in rates
might place the web in a less favor=
(See RAISE OR NOT? on page 10)

Midland in Expansion Move

CHICAGO, Jan. 18. — Midland
Broadcasting Company of Kansas
City, Mo. (KMBC, KMBC-FM), in a
post-war expansion move, is buying
the Red Cross Building in KC and
will move in shortly. Building has
more than 100,000 square feet of floor
space. Arthur B. Church, prexy of
the company, said acquisition would
make available all studio require-
ments in the future.

AFM To Act Soon
On New Air Pact?

NEW YORK, Jan. 18.—Wisdom of
delaying the negotiation of musi-
cians’ radio contracts because of the
unsettled status of the Lea Bill is
being questioned by some musicians
in New York. Local tootlers are
in a quandary, pointing out that per-
haps it would have been more ad-
visable to negotiate a contract calling
for employment of same number of
men plus better breaks in working
conditions. One exec at Local. 802
pointed out that whereas it is true

that a hike in wages can be made.

retroactive when the contract is fi-
nally negotiated, there is no way to
make up for “bad” working condi-
tions.

Mutual ‘Theater’
Prestige Show

For Feb. 13 Deb

HOLLYWOOD, Jan. 18.—Mutual
will launch what is expected to be
the web’s top prestige program Feb-
ruary 13, when the skein preems a
new dramatic seg, The Family The-
ater. Hollywood origination, to be
aired at 10 p.m.,, EST, on Thurs-
day nights, will be a top-drawer pro-
duction featuring pix names.

Show has been in preparation for
some months and is being aired as a
gesture toward “restoring individual
religious faith and strengthening
American family ties.” Web will hold

(Prestige Show Debut on page 14)

In the meantime, it was hoped
in some union quarters that James
C. Petrillo, AFM chief, might rescind
his order to hold up negotiation of
pacts in key production centers, ar-
gument being that even if AFM is
successful in having the Lea Bill
declared unconstitutional, Lea im-
mediately will introduce another
measure.

That the AFM chief might be
pondering opening of negotiations
was believed in some quarters. It
was pointed out, for instance, that
Spike Wallace and Phil Fischer,
Coast AFM execs, were ordered to
New York for a conference with
Petrillo Tuesday (21), at which time
Petrillo is expected to have con-
cluded his sessions with the AFM
executive board, currently meeting
in Chicago. Nothing has been said
as to the subject matter of the Tues-
day confab, but it is believed that
radio contracts are on the agenda.

New England Broadcaster

Would End Web Affiliation
If AFRA Pact Is Enforced

Sees Need for Stations Becoming “More Independent”

NEW YORK, Jan. 11.—Reactions
to a letter published in the January
4 issue of The Billboard, wherein the
manager of a network-affiliated sta-
tion expressed the opinion that the
networks had “sold out” their affili~
ates by agreeing to the unfair-station
clause in the new AFRA contract,
continue to come in. Latest is a let-
ter from the manager of several New
England stations, who requested that
his name not be published. Letter
follows:

To the Editor:

After reading the letter in the issue
of January 4 under the heading, Af-
filiates Sold Out in New AFRA Pact,
I wish to add my small voice of pro-
test. I operate more than one station
in New England—all of which are
network affiliates, so naturally I find
myself in a position to be vitally af-
fected by the new AFRA pact.

It has been policy on our stations to
let our employees decide whether
they want AFRA, or any union, for
that matter. We have had elections,
and in each case unions have been
voted out. I believe our salary scales
for all employees are somewhat high-
er than the average for those in the
category in which we belong. Most
of our employees elected to remain in
our organization thruout the war and

have proifted financially in accord-
ance. We cover them with complete
hospitalization and life insurance at
no expense to them, give them
seniority increases in regular periods;
bonuses at the year’s end; unlimited
sick leave, and vacations with pay.
Consequently unions have been un-
able to offer them anything which
they are not now getting.

Would Quit Web

The new AFRA pact, if ever en-
forced in our case, will mean only
one thing-——that is, severing our con-
nection with the network. In view
of the loyalty and confidence on the
part of our emplo ees, we certainly
would not sell tHeém out by forcing
them into a union which they have
repeatedly voted against entering.

It seems to me that it is up to the
affiliates to stand their ground inde-
pendently in each case, or in an~or-
ganized manner. As has been said
before in the article of January 4,
networks exist thru their affiliates
and obviously, since they are not self-
sustaining, their practices should be
at least partially guided by majority
rule of their affiliates.

It would seem to me that the only
relief which we broadcasters can look

(N. E. Broadcaster Speaks page 14)

GOP Moving
Slowly
FCC Study

Interstate Groups Named

WASHINGTON, Jan. 18.—Repub-
lican leaders of the mewly organized
House and Senate Interstate and For-
eign Commerce committees are
adopting a cautious attitude on in-
vestigating Federal Communications
Commission, it has been learned.
Chairmen Charles A. Wolverton (R.,
N. J.), of the House Committee, and
Wallace White (R., Me.), of the Sen-
ate Committee, 1nd1cated today that
they will confer “lengthily” before
adopting a specific course. New
committees were organized this week.

New House Committee, like its
Senate counterpart, is regarded as

“conservative,” and it is reported that

National Assocxatlon of Broadcasters
is looking to both new groups with
increased confidence for disposal of
legislation to be introduced along
lines proposed by NAB Prez, Justin
L. Miller to curb FCC powers.
White’s committee already has held
its initial session, but Wolverton’s
group will hold its first meeting
Monday (20) when the committee is
expected to designate a sub-group
on communications.

Committee Members

GOP leaders last Monday (13) an-
nounced the following majority
members of the new committee in
order of their rank as follows: Wol-
verton, chairman; Carl Henshaw, of
California; Evan Howel, Illinois;
Leonard W Hall, New York Joseph
P. O'Hara, anesota leson D. Gil-
lette, Pennsylvania; Robert Hale,
Maine; Harris Ellsworth, Oregon;
Marion T. Bennett, Missouri; John
W. Heselton, Massachusetts; James
I. Dolliver, Iowa; Edward J. Elsaes~
ser, New York; William J. Miller,
Connecticut; Hugh D. Scott Jr.,
Pennsylvania; John B. Bennett, "
Michigan, on Wednesday (15) to the
committee: Clarence F. Lea, of Cali-
fornia (previously chairman); Rob-
ert Crosser, Ohio; Alfred L. Bul-
winkle, North Carolina; Virgil Chap-
man, Kentucky; Lindley Beckworth,
Texas; J. Percy Priest, Tennessee,
Oren Harris, Arkansas; George G.
Sadowski, Michigan; Richard F. Har-
less, Arizona; Dwight L. Rogers, Flor-
ida, and Benjamin J. Rabin, New
York.

Senate Members
On the Senate Committee headed
by White are: Charles W. Tobey (R.,
N. H.), Clyde M. Reed (R., Kan. ),
(See GOP Moves Slowly on page 14)

Royal Summons

NEW YORK, Jan. 18.—Mu-
tual has turned up a neat bit
of promotion on its new Scot-
land Yard show, preeming Jan-
uary 21. Piece was airmailed
from London in the form of a
“warrant” ordering recipients,
charged with having “made
pretense before the undersigned
of His Majesty’s service,” to
tune in the new show.

Only thing is some of those
characters getting the summons,
figure it’s the McCoy, and are
going on the lam.
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NCBS Stations
Form New Web

MINNEAPOLIS, Jan. 18. — Great
Northern Broadcasting System, Inc.,
regional web of 15 stations in Upper
Michigan, Wisconsin, Minnesota, the
Dakotas and Montana, opened offices
here this week in the Kosota Building.

Web appears to be an off-shoot of
stations which once were affiliated
with North Central Broadcasting
System,” headed by John Boler, and
which since affiliated with MBS. The
new web will be served by WLOL,
Twin Cities 5-kw. MBS affiliate, as
originating station.

Network execs are A. A. Fahy,
Aberdeen, S. D., president; John
Cooley, Minot, N. D., vice-president;
J. W. Huss, Ironwood, Mich., secre-
tary, and Harold Dell, Fergus Falls,
Minn.,, treasurer. =

New Midwest Web
To Air Cub’s Games

CHICAGO, Jan. 18.—A new Mid-
west baseball web will be launched
in the spring, it was learned here
this week. Mainspring behind the
net is WIND, local indie, which will
feed all the Chicago Cub games to
about 30 stations in Illinois, Michi-
gan, Iowa and Wisconsin.

Seg will run from April 15 thru
September 28. National sponsors
lined up are Walgreen Drugstores
and Old Gold Cigarettes. Seg will
also be operated on a local partici-
pating basis.

Cub games, as a result of the new
set-up, will reach an estimated
2,500,000 people via radio. Deal
was engineered by the newly formed
Midwest Baseball Network, with
headquarters in Chicago.

Cartoon Gimmick

To Be Used Once,
Then Pitched QOut

NEW YORK, Jan. 18.-—~New gim-
mick in transcribed spot announce-
ments will be done by Harry S. Good-
man, wax producer, who this week
concluded a deal with Louis Wolfe
for waxing of the latter’s cartoon
feature, Looking Ahead. Wolfe car~
toon, which is distributed to publica-
tions by Bell Syndicate, will be sup-
plied to stations in the same way a
news service is—to be used once and
then junked.

Wax trade will watch the impact of
these disks carefully. It’s pointed
out, for instance, that the prime
weakness of dramatized spots is the
fact that they do not stand repeti-
tion. Jingles, on the other hand, owe
their success to the fact that they do
bear continued repetition. The angle
of using a non-musical spot just once
is a departure.

Wolfe, .who used to be a science
teacher in the New York school sys-
tem, was the producer of WHN’s Kid
Wizards, carried during 1938-’41. His
Looking Ahead feature is made up of
brief stories of scientific develop-
ments such as a golf club that says,
“Tsk! Tsk! Tsk!” when the player’s
swing is incorrect; a curved movie
screen which enables the audience
in any part of the house to see the
film; a slot machine which not only
tells your weight but also your blood
pressure, etc. Then there’s the spot
about tomato pickers who paint their
nails a specific shade of red so they
can immediately tell whether the
fruit is ripe for picking.

In other words, you,can see how
HSG was intrigued by this form of
wackery.

Goodman, whose weather spots

NBC Economy Moves Trim
Budget; No Personnel Cuts

NEW YORK, Jan. 18.—Reports of an economy move by NBC were
confirmed this week, but network spokesmen stated that the trims affected
departmental budgets only, and had not, nor would not, affect personnel.
Word of the NBC belt-tightening came coincidental with the sharp budget-
personnel cuts being put thru by the ABC network. NBC's decision to
trim sails is based on the fact that its 1946 gross, reportedly in the neigh-
borhood of $66,700,000, was its highest all-time take, yet its net profit for

the same period was smaller than those of previous years.

MCA Radio Staffers

In Business Confab

HOLLYWOOD, Jan. 18.—Key men
in the radio departments of all Mu-
sic Corporétion of America offices
will gather at the agency’s Beverly
Hills hideout Monday, Tuesday and
Wednesday (20, 21, 22) for regular
quarterly business confab. David
(Sonny) Weblin, Bart McHugh and
Herb Rosenthal will come out from
the New York office, while Maurie
Lipsey will represent the Chi branch.

Specific purpose of the meeting, as
is the case with most MCA meets,
was not revealed, with local execs
merely stating that it is a regularly
skedded look-see at radio biz and
the agency’s part in it. However,
post-meet period may see switches
in package shows the agency con-
trols and the spotting of individual
air names handled by the firm.

now are sold in 146 cities and are
bringing in $3,000 monthly, figures
the Looking Ahead spots will pay
off once he sells them on 75 stations.

This is true
despite the fact that grosses in recent
years were lower than that of '46.

Another factor in NBC’s decision is
the feeling that insofar as time sales
go, it has_hit, or is mighty close to
hitting, the sales saturation point.
This means that unless rates are in-
creased—a step -to which NBC is
staunchly opposed — NBC cannot
boost its 1947 income to any appre=-
ciable extent, there being virtually no
more time to sell.

Final factor is that broadcasting
costs have increased thruout the past
year and will inevitably continue to
do so. Virtually all unions with
which the webs deal are seeking pay
hikes. Most formidable, the musi-
cians’ union, has not made its de-
mands yet, but is expected to do so
shortly.

New IBS Rate Card

NEW YORK, Jan. 18.—Intercole
legiate Broadcasting System has is-
sued a new rate card showing 22
campus stations available at time
costs ranging from $8 to $20 a quar-
ter hour. Service is offered on either
a network or spot basis. Discounts
are based on number of broadcasts
and on groups of stations ordered.
Maximum combination of discounts
reduces the cost by 21% per cent.
Rates for the entire system run
$288 for 15 minutes.

’

Mutual

WELL ILL..

cried the first assistant to an agency v.p. when he learned . . .

that WOR’s daytime mail-area

Contains 23,472,375 people who spend $14,030,592,000

m in all kinds of retail stores every year.

I8

A

What WOR has done —and is doing —to simply and economically divert

these people and their money toward hundreds upon hundreds
of advertisers, it can also do for you. WOR’s file of 106 great

success stories can amply prove this to anyone who will call

or write WO R —that power-full station at 1440 Broadway, in New York

That this same area has more than 20% of the nation’s homes '
a Wwith radios, or 5,934,329 occupied by people who have $31,623,860,000
to spend for all kinds of things advertisers have for sale.
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Superb Corwin Preem Reveals
Bigotry, Ignorance Rampant

By Jerry Franken

NEW YORK, Jan. 18.—One World Flight, a 13-week series based on
material gathered by Norman Corwin on his recent round-the-world flight
; under the auspices of the Willkie Foundation and the Common Council for

American Unity, had its preem Tuesday (14) over CBS at 10 p.m. The pro-
gram is one that is lofty in purpose, compelling in its simplicity and
frightening in much of its content. It is a superb example of the great
work radio documentaries, in the hands of an outstanding writer, can do.
It is—at least if the first program was any indication—devoid of arty, phony

theatricalism -~ for Corwin knows
that the dramatic nature of his ma=-
terial needs no lily gilding. And it
. is, finally, and most unfortunately,
destined to be heard by a minuscule
portion of the available radio audi-
ence, because CBS has seen fit to
put the program in the death watch,
opposite Bob Hope.

For the fact is that, to some meas-
ure. the news of Corwin’s program
itself was overshadowed by CBS’s
neat nip-up, preaching one policy
and praciicing another. It is all
very well for Bill Paley to make a
high-minded speech at the recent
NAB convention. It.is all very well
to inaugurate a Lyman Bryson get-
to-know-radio program Sunday aft-
ernoons. But when the chips are
down and an opportunity is presented
to sock really a good-sized audience
with so vital a public service pro-
gram as Flight, CBS apparently pre~
fers easy preachments to actual prac-
tice. Web has, for instance, Sunday
from 2 to 2:30 p.m. open just for the
record.

War and Peace

Fact is that Corwin, and his me-
dium CBS, have a momentous some-
thing to tell radio listeners. That
something is that many of the same
forces-—ignorance, intolerance and
bigotry—which led to World War II

are just as strong today as they were
when Fascism first went on the prowl
in Spain and Germany. If there was
any keynote to the first program of
the series it was that while millions
hope for the future, their hopes are
offset by the despair engendered by
those who adhere to intolerance.

Initial stanza set the tenor of the
remainder of the series, presenting
a vocal mosaic of interviews -tape-
recorded by Corwin and Lee Bland
during their fiight. Quality of the
recordings was, unhappily, more than
casually inferior, but the grim state-
ments of many of the interviewees
counteracted it. Later programs will
relate flight details, stop by stop, first
show giving an all-over impression.

Format was simple, with Corwin
as narrator, and using contrasting
interviews, many of which: were in
foreign languages and translated by
on-the-spot interpreters. One such
interviews, with an Italian woman
who lost virtually her entire family,
was, perhaps the programs’s leit-
motiv. Recording, on which the
woman told of the loss of her hus-
band and two of three children, her
lack of money to feed either herself
or her remaining son, concluded with
the weeping woman expressing her
sorrow and her fears that “she has
no idea at all what she can hepe to
look for.”

Fears New Hostilities

Others whose voices were heard
included a Danish cabinet officer, “I
- am very much afraid of it (another
world war) in fact”; a Russian edi-
for,” . . . The reactionaries are still
cherishing the hope of some day using
Fascism in order to kill you and me
and every man . .. who professes ...
Democracy”; the Australian dock-
hand who admired Hitler and his
practice of anti-Semitism; the anti-
Russian Filipino woman, who de-
spite first-hand war experiences was
still, incredibly, for war against the
Soviet; and the American officer

AFL, CIO Stage New
Jurisdictional Row

Over WOR Staffers

NEW YORK, Jan. 18.—Organiza-
tion of white collar workers at WOR,
key Mutual outlet, is shaping up into
a Jjurisdictional battle between the
CIO and AFL. CIO’s Radio Guild
of United Office and Professional
Workers of America, which claims it
has about 100 members at the sta-
tion, says the negotiation of a con-
tract by the workers is being de-
layed by the entrance into the picture
of the Office Employees’ International
Union (AFL). Elections at the sta-
tion are being stymied owing to tri-
cornered squabbles as to who should
and should not be included.

CIO, for instance, says WOR has
asked for a large number of ex-
clusions, and on some of these the
CIO is willing to agree. For ex-

. ample, the station’s request that en-

gineers be excluded was acceeded to
by the CIO, but the AFL objected.

Another complicating factor is the
classification of supervisor. Some of
the personnel in this category, accord-
ing to the CIO, could be considered
either in or out of the union. WOR
wanted them out and the CIO says
here that it would have gone along,
but the AFL insists that they be in-
cluded.

Another case has to dq with studio
men and porters.

These are included in the CIO’s
pact with CBS, and CIO wants them
included in the WOR election, but
AFL wants them excluded.

who shared her viewpoints and who,
according to an interview with a
woman UNRRA worker, rated a
punch in the puss from a fellow-
officer for expressing his sentiments
—on V-J Day-eat that. - °

There were others more hopeful—
but the pro-war .element, to this re-
porter, seemed to dominate, topped
off by the meving, heart-rending
closing, in which Corwin repeated a
fragment of the widow’s interview
and concluded: “This voice® and the
echo of guns only lately stilled, and
the silence of the cemeteries. . . . The
begging of alms, and the whimper
of hungry children; this voice, and
the mute rubble of wasted towns and
cities—these were the sounds of
need: Need for the hope® and for the
reality of a united world.”

Corwin Good Choice

Selection of Corwin as winner of
the first Willkie Flight Award, on
the basis “of contributions already
made to this ideal,” was a singularly
happy one. The material with which
he has returned amply justifies the
selection, too. One World Flight is
a program which should be heard
universally—how sad that CBS’s
“business as usual” tactics have hin-
dered its progress.

One World Flight, CBS Tuesday,
10-10:30 p.m.; writer-producer-nar-
rator, Norman Corwin; directors,
Corwin and Guy Della Chioppa; mu-
sic, Alexander Semnler.

WORTo Bal-ly/

25th Birthdav
'All Thru Feb.

Special Airings Due

NEW YORK, Jah. 18.—~WOR is

about set on an extensive ballyhoo.

campaign based on its 25th anni-
versary, which it will celebrate Feb-
ruary 22, Station, which started in
a corner of the Bamberger Depart-
ment Store’s music department, in
the hopes it would boost sales of
phonographs and musical instru-
ments, will promote its anniversary
all during February, concentrating,
however, on the week beginning Feb-
ruary 17, '

Station’s promotion-publicity cam-
paign will use air time, publication
space and tie-ups with numerous
non-radio outlets. Along the latter
lines, outlet has arranged a four-week
exhibit in the Newark Museum,
showing a photographic history of the
station, covering both facilities and
personnel. Part of the exhibit will
include reproduction of the station’s
first studio in Bamberger’s.

Another demonstration will be
staged in the WOR auxiliary studios
on Madison Avenue, New York, this
exhibit to concentrate on radio equip-
ment, old and new, with considerable
emphasis on facsimile. Skedded
stunts include showing the first fax
pic from the current Byrd Antarctic
Expedition and fax reproduction of
a London daily, to be shown in New
York even before London circulation
starts.

Plenty Gimmicks

Other gimmicks to be worked dur-
ing the celebration period include
statues from New York’s five boros
to the station; commissioning of a
composer to write a special WQR
composition; reunion ef old=time
WOR performers; a tie-up with the
Edison Centennial Commission which
is ¢elebrating Thomas Edison’s 100th
birthday; a birthday cake contest
for Martha Deane listeners; use of
silver anniversary dollars on all ¢ash
giveaway and participash shows; a
beauty hunt for the best looking gal
born on February 22; tie-up with
Garod radios, also celebrating their
25th anniversary; special Answer
Magn scripts built around WOR and
its personalities; plus special nos-
talgia press releases, etc.

Station is also airing two special
birthday shows February 22. Each
will run two hours, one airing in the
afternoon and one in the evening.
Station is also recording special sing-
ing spots for the occasion, preparing
special station breaks and is record-
ing congratulatory messages from top
names.

Happy Birthday

Silver anniversary motif will also
be plugged liberally on the outlet’s
postage meter slogan; a special en=-
velope for all correspondence; tie-
ups with Macy and Bamberger De-
partment Store advertisements in
dailies; a special mailing piece to go
with all listener tickets; special
backdrops for WOR-MBS theaters
and even special silver corsages for
receptionists during the birthday
month. '

Birthday ball was handled by an
anniversary committee, members in-
cluding Jack Poppele, Gene Thomas,
Nat Abramson, Rod Erickson, Joe
Creamer, Dick Pack and Charlie Op-
penheim. Special staff dinner-dance
will be tossed by the station’s 10-
year club Friday (21).

Poppele, who is WOR'’s chief en-
gineer and a v.-p. is the only sta-
tion employee to have been with
WOR since the station began. Closest

McClain To Double
From Pulpit to Air

CHICAGO, Jan. 18.—~Jimmy Mec-
Clain, emsee on Dr. I. Q. for six
years until he resigned from the
show about six moenths ago to devote
full time to studying for the ministry,
is slated to re-enter .network radjo
in a new quiz package, Tip the Scales,
which has been packaged by Pin-
nacle Productions, Chi outfit. « Pack-
age has been offered to agencies here
and is now being considered for net-
work sponsorship, probably Mutual
by a Midwestern electronics many-
facturing company. Robert H. Red-
field, head of Pinnacle, also has Mc-
Clain signed to an exclusive radio
contract., McClain was given special
permission by his church to appear
on the new show, and will continue
his theological work while working
in radio as a quiz-master.

Principal feature of Tip, which is
planned as a once-a-week, half-
hour package costing about $2,500, is
a “carry over” system whereby par-
ticipants who come out tops in com-
petition during rounds on a show
stay on for subsequent rounds and
subsequent programs, meeting all
challenges until defeated.

FCC To Decide Soon
On KOKO’s Disposal

WASHINGTON, Jan. 18.+ Fed-
eral Communications Commission ig
readying to go into action shortly
on disposal of WOKO, Albany, N. Y.
WOKO entered a petition this week
(17) for leave to amend its renewal
application and to seek reconsidera-
tion of its case on the ground that
it is deposing the two stockholders
who had evoked FCC’s criticism.
WOKO, which had challenged an
FCC denial of permanent license re-
newal, lost out in a high court rul-
ing last November, and as predicted
at the time of the court ruling, is
now promising FCC that it is re-
adjusting its stockholdings to meet
commission objections.

WOKO informed FCC this week
that Harold E, Smith, who had been
criticized by FCC for allegedly with-
holding information, has resigned. -
Smith had been secretary, treasurer
and a director. WOKO also informed
FCC that station has terminated con-
nections with Sam Pickard, who
also had been accused by FCC of
withholding info on stockholdings.
At same time, station asked for au-
thority to increase its power to 5,000
watts.

FCC is not expected to issue a
permanent renewal to WOKO imme-
diately in any event, but there is an
outside chance that a temporary re-
newal might be issued or that a
refusal to extend WOKO’s present
temporary grant, which expires Feb-
ruary 1, may be accompanied by a
decish favoring Van Curler Broad-
casting Corporation. Latter outfit,
which represents a consolidation of
Van Curler and two others (Albany
Broadcasting Company, and Fort
Orange Broadcasting Company), had
been given a hearing last November
13, and on December 27 asked FCC
to adopt an order granting the li-
cense to it. WOKO has been operat-
ing on temporary renewals since
April, 1945.

to him is Alfred McCosker, who, as
“Hollywood” McCosker, began 24
years ago as press agent. Today he’s
chairman of the board both of WOR
and Mutual. Poppele was assistant
engineer (on a staff of two) when
WOR first went on the air. He be-
came chief engineer a year later
when the other chap resigned. Fellow
quit, he told Poppele, “because he
saw no future in this business.”
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Industry Plays
It Close to Vest;
Honeym’n Over

(Continued from page 5)

capital investments during the next
few years, expanding both in FM and
television, and this, in view of in-
creasing costs and a time-sales de-
cline, dictates economy elsewhere.

Revision of excess profit taxes,
now enabling corporations to sock
funds into surpluses, a virtual im-
possibility during the war.

Signs of Times

There have been numerous indica=
tions of the realignment within the
past few weeks. Most dramatic was
ABC’s extensive retrenchment, plus
budget trims being made by NBC.
(See stories elsewhere in radio de-
partment of this issue.) Additionally,
it was learned this week by The
Billboard that WOR’s management
_has decided to trim its budget, too,

while Mutual’s sales department re-
vamp was made known several
weeks ago. Similar action has been
going on in other branches of the
amusement industry, too. Outstand-
ing example has been the departure
of many high-priced sales execs from
the pay roll of Music Corporation of
America. Here, too, the end of the
wartime honeymoon, and refusal of
talent buyers to pay exorbitant war-
time prices, was a key element,

Broadcasters generally realize that
operating coests may easily continue
to rise during the next 11 months.
Virtually every union with which
radio does business is still asking,
and is expected to get, pay boosts.
AFRA has obtained its pay hikes al-
ready, while other unions presenting
similar demands include the musi-
cians, writers, directors, office work=
ers and engineers.

Rate Problem

Opposed to this costs increase, is
the fact that many broadcasters are
loath to up their rates, some fearing
that the $6,000,000 decrease in gross
time sales reported by CBS for 1946
against 1945 is the handwriting on
the wall insofar as 1947 time sales
are concerned. Increased competi-
tion, both from other media and new
stations, are giving radio men much
to think about. The rate problem,
also, is discussed in another story in
this issue.

The relief accorded corporations
by 1946 revision of surplus profit tax
provisions affects radio in two ways.
First is that it will enable stations
and networks to increase reserves
against a possible future recession.
Second is that it may contribute to a
billing decline, with advertisers who
previously had spent “tax money”
liberally in radic and ether media
now diverting these funds to physical
expansion, marketing, research, fur-
ther sales efforts and/or their own
surplus accounts.

Heavy QOutlay Due

Final factor is the large capital
outlay radio must make in the next
two or three years. FCC already
is on record as chiding radio for
tardiness in expanding in FM, with
the improving production situation
now removing the last barrier in this
connection. In television, FCC is ex-~
pected ‘to announce its black-and-
white vs. ultra-high-frequency color
decision shortly. This decision will
set the pattern for television’s ex-
pansion, but in any event it will re-
quire an enormous investment in
studio and transmitter facilities and,
once these are installed, in mainte-
nance costs thereafter. Obviously,
the T-V investment is one which will
pay little or no returns for years to
come.

All in all, the situation in radio
is one calling for a hard-headed
business approaeh, and that is what
industry toppers are using.

WCAU Latest To
Add Jock Platters

PHILADELPHIA, Jan. 18.—
WCAU, last of the local stations to
join the disk jockey bandwagon,
kicks off with a husband-wife-

daughter team of platter spinners
for a daily morning slot of 45 min-
utes starting at 9 a.m. Stanza com-
bines the breakfast club banter with
platters.

Disk chore goes to Andrew Gainey

and his wife, Jeanne, who will oc-
casionally bring their four-year-old
daughter, Michael Jeanne. New seg
is entitled At Home With the Andy
Gaineys, and while both hubby and
wife have schooled at other radio
stations along separate paths, this
is their first combined pitch.

Also on the disk jockeying scene,
KYW’s Stuart Wayne adds a Satur-
day morning stanza for the playing
of kiddie records. For the past year
and a half, Wayne has been needling
the juve waxes as a portion of his

early morn Musical Clock each day.
Now slots a special Tunes for Tiny
Tots on Saturdays at 9:15 a.m.

ABC Libel Suit

Gets Continuance

CHICAGO, Jan. 18.—Libel suit
for $1,000,000 against ABC because of
a Waltler Winchell broadcast endors-
ing Under Cover, a book by John Rey

rison, was continued this week by

ederal Court order until May 286,

George Washington Robnett, plain-
tiff and exec segretary of the Church
League of America, asked for the
continuance. E. P. Dutton, publishers
of the book, were found technically
guilty of libel in a similar suit last
September and fined $1.

Santa Claus is a blonde, with up-swept hair and a
microphone . . . but no whiskers.

You've been taught differently?

So have we . . . but we know four children’s
hospitals whose young patients you'll find hard to
convince otherwise., To them, Santa Claus is Ruth
Lyons, that wonderful woman on the radio who
visited them again this year.

We wish you could have seen the beautiful,
shining tree—heard the squeals as truckloads of
toys wete distributed—watched these tots, pain and
suffering forgotten, singing and-laughing . . . it
would have been apparent why they were con-
fused. We think maybe you'd understand, too, why
the doctors and nurses—and countless listenets at
home—blinked back joyful tears,

The generosity of Ruth’s loyal “Morning Mati-
nee” listeners made these Christmas parties possi-

M

. CROSLEY BROA

DCASTI

ble. Each year they eagerly respond tothe program's
annual drive for children’s Christmas funds. Con.
tributors of one dollar or more were sent a booklet,
“Seein’ Is Believin' "', and thisty thousand copies
weren’t enough to meet the demand. More than
$33,000 was received, and every cent above the
cost of the books went to lighten the suffering and
pain of patients of children’s hospitals in Cincin,
nati, Indianapolis, Louisville and New York.

“Morning Matinee” is but one of the many
WLW -originated programs designed to provide
top entertainment for the thousands of listeners
who depend upon eur clear channel facilities. To
serve an area in which 9.5% of all the people in
the United States live, makes satisfactory program-
ming a serious and difficult responsibility . . . one
which we have dedicated our resources and efforts
to fulfill.
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DFS Tops Agency, Billing
List With $21,000,000

CHICAGO, Jan. 18.—Dancer-Fitz-
garald-Sample handled more radio
time sales in 1946 than did any other
U. S. agency, the Chicago office of the
firm revealed this week. D-F-S
handled almost $21,000,000 in gross

.(OVE RAGE
RESULTS

OIIF DISTANCES

COMPETITION
IUIDENDS FROM
ISOLATION
The popular CBS Station
EL PASO, Texas

Domranse Roderick. Owner Vel Lawrence, Mg,

TAYLORHOWE SNOWDEN _ Slsionad

-~

Hoopgr Ratings
continlp to show
that WTAG has
more listéners
than all other
stations heard
in the are
gombined,

ﬂw by most

time billings during the year. It was
the 13th year that D-F-S led the
pack. )

The 10 top agencies in 1946, in re-
lationship to total radio time billed,
and the sums they billed, follows:

Dancer-Fitzgerald-

Sample ........ ...$20,869,288

J. Walter Thompson.. 11,878,850

Young & Rubicam.... 10,997,471

Compton .......... .. 9,219,941
Ruthrauff & Ryan.... 7,470,357
BBD&O ............. 6,925,301
Biow Company ...... 6,473,993
Benton & Bowles .... 6,387,128
Wade ............. .. 9,467,224
Kenton & Eckhardt... 4,481,265

In addition to their radio time,
Dancer-Fitzgerald-Sample also placed
$10,000,000 worth of advertising in
other media.

Raise or Not?,
Is Industry’s ?

(Continued from page 6)
able competitive position, not only
with regard to other webs, but with
regard to other media. NBC brass is
adamant that the rates stay at current
levels, it is said.

CBS is closemouthed about its
plans, but points out that time costs
on its web have remained substan-
tiésllly the same for advertisers since
1939.

Another question bothering radio is
whether a hike in rates can be justi-
fied to advertisers. In other words,
can it be pinned on increased oper-
ating costs or must it be based upon
circulation figures? As for the latter,
it’s been estimated that radio’s cir-~
culation bounced in 1946 owing to the
sale of 6,000,000 additional receivers
and the return of servicemen. But,
the question is, whether this circula-
tion increase is of sufficient size to
warrant substantial hikes in the face
of the anti-factors. Radio, sales execs
point out, must be able to substan-
tiate its “cheapest advertising buy”
claim.

One possibility is that the webs,
against their own desires in some
cases, may be forced into rate hikes.
Reason is that many affiliates are
anxious for more income, and have
been squawking, thus putting the rate
committees of the chains in a position
where they may be forced to raise the
ante. Since most rate boosts give ad-

vertisers a year’s protection at cur-.

rent rates, there is much talk in favor
of increases now. In reality, of
course, such raises would not become
effective until 1948.

There have already been some in-
creases this year. Most notable was
the 11 per cent boost announced by
the Westinghouse stations.

IVE MANAGEMENT
JKING,..OFFICE - @--CHICAGO

MIGHTTIME TALENT (OST INDEX

Based on “FIRST FIFTEEN” HOOPERATINGS for Evening
Programs and the “FIRST THREE” Sunday Afternoon Segs.

In the absence of continuous data on non-telephone home Iistenership, The Biliboard
takes the llberty of projecting tefephona home-based radic audience measurements to
total urban' population.

Bilfoand

TRADE
SERVICE
FEATURE

vol. 1l 24E (Copyrighted by The Bliiboard) (Report January 15, 1947)
Length
Program and ' Cost Per
8pensor, Weeks Cost 1,000
Agency, Hooper- to Talent Per Urban
Net. & Stat. rating Date ©Cpposition Cost Polnt Listeners
BOB HOPE 80.2 1% Hr. N.S,P.—ABO $20,000 $ 662.25 $ .76
Pepsodent Div. 874 N. 8. P.—CBS
Lever Bros. Upton Close (MA)—
Various Products MBS
F.,C. &B. NBC127
FIBBER McGEE 30.2 12 Hr. N.S8.P.—ABC $10,500 $ 3847.68 $ .37
& MOLLY 470 ° N.S8. P—CBS
8. C. Johnson & N. 8. P.—MBS
8Son, Inc.  Floor Wax
N.L.& B. NBC 143
JACK BENNY* 29.5 1 Hr. Drew Psarson—ABC $22,500 $ 762.711 $ .78
American Tob. Co. 8867 Monday Morning "
Lucky Strike Headlines—ABC
F.,C. & B. @Gene Autry—C8S
NBC 153 N. 8. P.—MBS
EDGAR BERGEN 27.4 1% Hr. N.8.P.—ABC $20,000 $ 720.08 73
Standard Brands 404 Adv. of Sam Spade— s
Chase & Sanborn cBS
Coffee N. 8. P.—MBS
J.W.T, NBC144
T
RED SKELTON 254 1% Hr. N.8.P-—ABC $ 9,500 $ s874.02 $ .42
8. & W. Tob. Co. 210 N. 8. P.—CBS
Ralelghs ' N.S8. P.—MBS
R. M. 8 NBC 146
FRED ALLEN 24.9 Hr. N.8.P.—ABC $18,500 $ 742.97 $ .78
8Standard Brands 06 Crime Doctor—-CBS
Tenderieafl Tea & Parker Pen News-—CBS
8hefford Cheese 8peclal Investigator—
J.W.T. NBC143 mes
SCREEN GUILD 23.8 1% Hr. Doctors Talk It Over—— $10,000 $ 42047 $ .51
PLAYERS 280
Lady Esther Fishing and Hunting
Biow CBS 149 Club-—MNBS8
Contented Program-—
NBC
RADIO THEATER 23.8 1 Hr. N.8. P.—ABC $16,000 $ 672.27 $ .71
Lever Bros. 660 Qabriel Heatter—MBS
Lux Soap & Flakes Real Storfes-Real Life—
J.W.T. cBS146 MBS
Telephone Hour—NBC
Borge-Goodman Show——
NBC
WALTER 22.7 1% Hr. Hildegarde—CBS $ 6,000 $ 264.32 $ .28
WINCHELL* 738 Exploring the Unknown
Andrew Jergens Co. —MBS8
Lotion Manhattan Merry-Go-
Orr ABC 208 Round-—|
AMOS N’ ANDY 2258 14 Hr. N.S8.P.—ABC $ 9,000 $ 400.00 $ .43
Lever Bros. 6717 Vox Pop-—CBS 5
Inso Gabrlel Heatter—MBS
R. & R.. NBC 149 Real Storles-Real Life—
MR. D. A. 224 1 Hr. Pot o’ Qold—ABC $ 6,800 $ 303.57 $ .36
Bristol-Myers Co. 387 Ford S8how-Dinah Shore
Vitalls & —CBS
Sal Hepatica N. 8, P.—MBS
D.C. & 8. NBC 132
BANDWAGON 21.0 1% Hr. N.S8 P.—ABC $12,600 $ B95.24 $ .82
F. W. Flitch Co. as8s Blondle—CBS
Various Products N. 8. P.—MBS
L. W.R. NBC 154
DUFFY'S 18.6 Hr. Affalrs of Ann Scotland $10,000
TAVERN 106 -—ABC
Bristol-Myers Co., Songs by Sinatra—CBS
Ipana and Trushay Gabrfel Heatter—MBS
Y.&R. NBC132 Real Storles-Real Lifo—w
MBS
SUSPENSE 18.2 ¥ Kr. Lum & Abner—ABC $ 6,000 § 829.67 00
Roma Wine Co. 109 Monltor Views the News
Biow 'CBE88 N 5. P-MBS
Bilow . 8., P.—
° Aldrich Family-——NBC
BURNS & ALLEN 17.9 Hr. N.S.P.—ABC $12,500 $ 698.32 $ .79
General Foods 3] F. B.l. in Peace and
Sales Co. Wi
Maxwell House Coffea Johns-Manville News—
B. & B. NBC140
N.S.P.—MBS8 | Top Three Sunday Afternoon Programs I
THE SHADOW 12.2 145 Hr. Darts for Dough-—ABGQ $ 2,600 $ 204.92 $ .21
Carey Salt Co. 819 Family Hour—CBS .
Mcdunkin N. 8. P.—NBOC
Del.,Lack. & West.
R. & R.
George Barr Co.,
Meyerhoff MBS 216
CARMEN 11.86 12 Hr. Danger, Dr. Danfleld— $ 3,500 $ 801.72 $ .87
CAVALLARO 65 ABC
Sheaffer Pen Co. N. Y. Phllharmonic—
R.M.8. NBC148 cBS
N. 8. P.—MBS8
ONE MAN’'S 104 1% Hr. 8Samuel Pettenglii—ABO $ 4,600 $ 445.54 $ .52
FAMILY 706 N. Y. Philharmonic—

Standard Brands
Flelschmann’s Yeast
& Royal Desserts
J.W.T. NBC144

—~—CBS
Crimes of Carolessnosy—
MBS

*Includes second broadcast on Paclfic Coast.
MA-—Moving Average. N.S.P.—No sponsored program.

**8ince these shows employ a network of less than 100 stations, it Is not possible to project thelr
Hooperating and listeners-per-listening set figures upon a population base that would not be open to
question. Therefore, cost per thousand figures are not reported in these cases.

LM—~{LImited Net.

L. & M.—Lennen & Mitchell. F., C. & B.—Foote, Cone & Belding.
Rubicam. W. & L.—Warwick & Legler. W. & C.—Willlams & Cleary. L. W. P . _
J. W. T.—J. Walter Thompson. McK. & A.~—~McKes & Afbright. R. & R.—Ruthraufl
D. C. & S.—Doherty, Cliffford & Shenfleld. 8. & 8 chwimmer & Scott. R. W. &
. —Roche, Wiillams & Cleary. A. M. & W.—Audrey, Moore & Wallace. W, H. W.—Wiillam
H. Weintraub. McC.-E.—McCann-Erickson. P. & R.—Pedlar & Ryan. D. F. S.—Dancer-
Fitzgerald-8ample. N. L. & B.—Needham, Lewls & R. M. 8.—Russel M. Seeds.
B. & B.—Benton & Bowles.

Y. & R.—Young &
. R.—L

Ramsey.
& Ryan.

Brorby.

Average audience rating [s 14.3, as against 10.6 last report, 10.3 & Yyear ago. Average evening
sets-In-use reported are 34.8, as against 32.1 last report, 32.8 a year ago. Average avaliable homes
Is 82.3, as against 81.2 last report, 81.3 a year ago. Number of sponsored hours is 70l'% as
against 70 last report, 773; a year ago.
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DAYTIME TALENT COST INDEX

Based on “FIRST FIFTEEN” HOOPERATINGS ‘for- Weekday
and “FIRST THREE” for Saturday Daytime Segs.

non-teiebh I

in the of contl a home hip, Thée Blllboard
takes the liberty of projecting telephone home-based radlo audience measurements to
total urban famllies.

Vol. I 23D (Report January 15, 1847)
Program Talent Cost
Sponsor, Weeks Cost Per 1,000
Agency, Hooper« to Tatent Por Urban
Not & Stat, Rating Date Oppotition Cost Polnt Listeners
WHEN A QIRL 8.8 330 . Torry & the Plratés— $ 2,300 $ 261.38 *
MARRIES ABO
Qeoneral Foods N.8.P.—CBS
Caiumet, N. 8. P—MBS
Baker’s Chocolate
B.& B. NBC 76
RIGHT TO 841 472 N. 8. P.—ABC $ 2,260 $ 277.78 $ 49
HAPPINESS N. 8. P.—CBS
Procter & Gamble Co. N. S. P.—MBS
Ivory 8Scap .
Compton NBC 141
PORTIA FACES 7.8 310  8ky King—ABO $ 2,780 $ 348.10 .
LIFE N. 8. P.—~CBS8
Qeneral Foods Supsrman—MBS
Qrapenuts Flakes
Y. &R,
Maxwell House
Coffee
B. & B. NBCS87
MA PERKINS 7.5 237 N. 8. P.—ABC $ 1,300 $ 173.33 -
Procter & Gamble Co. N. 8. P.—MBS
Oxydol N. 8. P—NBC
D.-F.-8. CBS 76
.BREAKFAST IN 7.6 298 N. 8. P.—CBS $ 1,600 $ 200.00 $ 87
HOLLYWOOD N. 8. P.—MBS8
Keliogg Co. Fred Warlng (TT)e—
Pep o NBC
K. & E. ABC 217
S$TELLA DALLAS 74 474 N. 8. P.—ABC $ 1,760 $ 236.49 $ .41
8terling Drug, Inc. G. E. House Party—
Various Products cBS
D.-F.-8. NBC 143 N. 8. P.—MBS
YOUNG WIDDER 7.8 466 Dlck Tracy (LN) $ 1,800 $ 219.18 $ .40
BROWN (Co-Op)—ABO
Steriing Drug, Inc. Hollywood Jackpot (LN)
Haley’s M-O (MWF)—CBS8
Phlillp’s Toothpasts Buck Rogers—MBS
D.-F.-8. NBC 143
OUR GAL, 73 660 N. 8. P.—ABGC $ 1,760 $ 239.73 $ .43
SUNDAY N. 8. P.—MBS
Whitshall N. 8. P—NBO
Pharmacal Co. B
Anacin
D.F.-8. ©0BS 180
PEPPER 7.2 873 Edwin_C. Hill—ABC $ 2,660 $ 368.08 $ 72
YOUNQ’S FAMILY N. 8. P.—0BS
Procter & Qamble N. 8. P—NiBS
OCamay-P. & R,
Dreft-D.-F.-8.
NBC 128
BIG SISTER 7.2 317 Baukhage Talklng (LN) § 2,600 $ 347.22 <
Procter & Gamble (Co