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Chi Officials
Stand -*“Local
Rule or Fight”

Bd. Members in Legal Action

‘CHICAGO, Feb. 22—Repercus-
sions in the autonomy battle betweerr
national office of AGVA and Phila-
delphia Local 6 are fast being felt
here, with the Chicago local of the
unien also set to fight if Matt Shel-
vey, national AGVA head, tries to re-
move autonomy powers from the Chi
office. Action to continue local au-
tonomy here started after Chi chap-
ter received Shelvey’s outlined plan
for the forthcoming convention which
favored national autonomy and local
branches of the national org, accord-
ing to Ray Conlin, prexy of the Chi
AGVA local.

Conlin and the six other members
of the local’s executive board have
decided to use their own personal
funds to hire a lawyer and set in mo-
tion the campaign to keep the local
intact. Conlin said that the Chi
branch mever has desired to secede

(See Chi Toppers on page 37)

Survey Says
Legit Again
Missed Boat

Hinterlands Neglected

NEW YORK, Feb. 22.—Has legit
again missed the boat on the road?
A survey conducted by Doreen Lang
and Jules Rod.ak for American Na-
tional Theater and Academy of Legit
in the hinterlands during the 1945-°46
season, indicates the answer is yes,
definitely.

Their figures show that 61 per cent
of all road theater was concentrated
in four States—Pennsylvania, Illinois,
Massachusettes and California. The
Billboard called attention to this
condition in the issue of September
15, 1945, when it pointed-up that
“legit missed the boat after World
War I and let the road go to seed
due to individual managerial com-
petition and squabbles. It isn’t only
the returning G.I.’s who need to be
kept live-show conscious. It’s the
hinterland millions, whom the theater
has neglegted over the past 25 years,
(See Legit Fluffs Road on page 42)

Chi’s AFM Hints National
Nix of Fronter Air P. A.’s

CHICAGO, Feb. 22.—Hefty promo-
tion gained by name band and cock=-
tail fronters thru repeated guest shots
on disk jockey and other types of
radio shows and thru p. a.’s in con=~
nection with their regular stands may
be eliminated thruout the nation, ac-
cording to remarks made by execs of
Local 10, AFM here, to members of
the Chicago Disk Jockeys' Associa=-
tion.

Ed Benkert, secretary of the Chi
musickers’ local, told Dave Garroway
(WMAQ), Eddie Hubbard (ABC
Club, WIND) and Ernie Simon
(WJJD) in a confab Monday (17)
that the union is considering a na-
tional ban on personal and radio ap-
pearances, other than regular jobs,
such as was enacted locally last week.
Benkert, in answering the trio’s
queries as to what was behind AFM’s
ban on radio and personal appear-
ances by its musickers in Chi, said
that the union feels that each of its
members are equal in standing and
that no more exploitation should
go to a fronter than to his sidemen.
Benkert told the jocks that the major

publicity value gained by the appear-
ance of a name musicker on a radio
shot goes to the record spieler.

Point to August Plugging

When one of the trio pointed to
examples such as Jan August, who
received little promotion other than
constant plugging by jocks, Benkert
replied that August himself was re-
sponsible for his own rise and played
down his records, saying August’s
particular recording firm was lucky
enough to grab him. Benkert said
he believed musickers had been given
a fine promotional boost when the
union okayed remote shots from the
spots where they were working.
Benkert said that when the union
started its policy seven years ago of
demanding a $200 stand-by fee for
personal appearances and radio
guesters in Chi, they hoped this fee
would be prohibitive, but in recent
months they have felt that due to bad
publicity and many guest shots they
would elirhinate the outside appear-
ances, which was the original thought
behind the ruling. When asked why
Chi and Philly were singled out for
(See Chi’s AFM Hints on page 10)

IN FOUR STATES

Alaskan Showbiz Stirs; Looks

To Tourists, Industry for Boom

By Marion Bartlett

ANCHORAGE, Alaska, Feb. 22.—Since the war, showbiz has discovered
new frontiers in this territory. At present, Yank air lines use Alaska as a
stopping point, en route to the Orient, and there is talk that Canadian air
lines soon may follow suit. In addition, this summer the Alcan Highway is

expected to be opened to tourists, which should result in a heavy influx of
transients to major cities of the territory. Given any kind of break in the
future, showbiz here should build. First stirrings of showbiz interest oc-
curred here last year when war dangers disappeared. Anchorage, with one

pic house, the Empress, and a high
school auditorium, each a 600-seater,
is due to have a 1,200-seat house—
the Fourth Avenue-—ready for busi-
ness within a few months. This new
house, built by Capt. Eugene Lothrop,
has a shallow stage, however, suit-
able only for solo appearances. But
among the three locations, there is
accommodation for many types of
shows.

Then, too, contracts with major
concert and lecture bureaus in the
States—Community Concert Service
and Columbia Concerts, Inc.—have
been made by Ann Dimond, daughter
of the former territorial delegate to
Congress, Anthony J. Dimond, with
a view to arranging talent for this
year’s programs. Both Juneau and
Ketchikan have formed community
concert associations and, if the three
localities should get together on a
booking program, a good circuit
could conceivably be developed.

Only city in the territory unlikely
to do much with showbiz this year

Timber for Taxes

STUTTGART, Germany, Feb.
22.—There’s a timber tax on
pic house admissions here.
Theater managers have upped
admissions to the price of a
ducat plus two pieces of wood
per person. Thus they hope to
be able to heat theaters and
stave off shuttering due to the
cold and fuel shortage.

is Fairbanks, which has suffered two
major fires in the past couple of
months and is in no position to think
of luring even a singing mouse be-
fore fall, which would be the tail
end of the season here.

The initial showbiz circuit was
created last year when four perform-~
ers were booked from Seattle by Jack
(See Alaskan Showbiz on page 45)

UPTS

Philly’s Jones
Sticks Law on
Shelvey, Fox

Move-In Met With Warrants

PHILADELPHIA, Feb. 22.—Open
warfare broke out here this week be-
tween Matt Shelvey, national AGVA
chief, and Dick Jones, exec secretary
of Local No. 6, union’s unit here,
over the local autonomy or branch
office issue when Shelvey attempted
to take over the Philly office. Shel-
vey’s action came Tuesday (18) de-
spite the fact that on Friday (14) he
assured The Billboard he knew noth-
ing about the Philly unit’s unamimous
autonomy vote on January 30 and
that he had no plans to move into the
city and take over the local. Shelvey
and five other AGVA officials were
served with warrants, sworn out by
Jones in the name of the local, charg~
ing “entry by force” and “intimida-
tion.” They were permitted to sign
their own bond but were restrained
from entering Local 6 offices until a
hearing, originally skedded for today
but postponed indefinitely, is held.

The Philly outbreak tis considered
by observers to be a dress rehearsal
and possibly the deciding factor in
the expected battle of the coming

(See Phally Local on page 37)

Justin Miller
To Bally NAB
Via E.T. Talks

WASHINGTON, Feb. 22.—National
Association of Broadcasters’ all-out
drive for improved public relations in
radio, which embraces its “freedom
for radio” thesis, its opposition to the
Blue Book and the Mayflower doc~
trine, will be spearheaded by electri-
cal transcriptions of talks by Justin
Miller, NAB’s prexy. Development
was okayed this week at a two-day
confab of NAB’s public  relations
executive committee. ,

Plan calls for NAB to furnish
member stations a series of quarter-
hour talks on which Miller will beat

(See Miller E.T.’s on page 10)

Boreas Bops i3 0.
Of Trouping Orks
In N. Eng. and South

NEW YORK, Feb. 22.—Bad weather
conditions have had mixed effects on
one-nighter b. o. takes in New Eng-
land and the southern territories. Re-
cent influx of cold and snow in these
areas has chopped down grosses,
which a short while ago appeared to
be surging, according to Howard Sin-
nott, one-night booker at General
Artists’ Corporation. But Jimmy Ty-
son, Music Corporation of America
one-night man, contends that his orks

(See The North Wind on page 14)
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ATAM Moves
Vs.RadioP.A.’s

NEW YORK, Feb. 22.—Board of
governors of the ATAM (flacks’
union), decided at a meeting Wednes-
day (19) to prohibit the employment
of non-union p. a.’’s to handle radio
publicity for legit show:.

This season Finian's Rainbow is
employing Maxine Keith, and Okla-
homa David Lowe to do bally jobs
on the air waves for the shows. De-
cision may result in their losing these
jobs.

Instances where legit shows have
employed flacks to handle radio are
rare. Union took action as a result of
complaints from some of their mem-
bers who felt the use of ‘“outsiders™
was a reflection on their ability to do
a job in radio, They said that since
they are receiving the highest mini-
mum wage in the AFL ($190 locally
and $210 on the road), they must
show results or else. ATAM’s con-
tact with the League of New York
Theaters gives them the exclusive
right to publicize legit shows.

Miss Keith stated yesterday that
she had had no official notification
that she must give up Finian, altho
she had been informed on the ATAM
action by Sam Friedman, the show’s
union p. a. She said that, in her field
as a radio consultant, she saw no con-
flict between her work and that of
ATAM members, and planned to
write the union’s board for clarifica-
tion of the ruling.

Equity Library Theater May
Sked High School Showings

NEW YORK, Feb. 22.—Special
showing of Equity Library Theater’s
Beyond the Horizon at the Central
Needle Trades High School, Thursday
(20) matinee and evening, may re-
sult in more legit being fed to stu-
dents.

Performances will be viewed by
the faculty and approval by the high=-
er-ups in the local school system may
result in a deal whereby selected
ELT shows might visit other high
schools.
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Wolfit’s “Merchant
Of Venice” Okavy

Sans Trimmings

THE MERCHANT OF
VENICE

(Opened Saturday, February 22, 1947)

CENTURY THEATER, NEW YORK

A play by Willlam Shakespeare. Costumes
designed by Sheila Jackson. Musical ar-
rangements, Rosabel Watson. General man-
ager, Charles G. Stewart. Stage manager,
Roy Hawkins, Press representatives, Willlam
Field and. Walter Alford. Presented by Hall

Shelton by arrangement with Advance
Players Association, Lid.
Duke of Venlee .c.evvveerrnnneens Eric Adeney

Prince of Morocco
Prince of Aragon

Robert Algar
David Dodimead

Antonio ........ (885580605090 Alexander Gauge

Bassanio ...c...eceacecnecaae. John Wynyard
Solanio ....iieeiieieaenens FPrederick Horrey
Salarino) .58 0. o gt Richard Blythe
Gratiano .....eeeeneiirieiaiien., Josef Shear
JOTENZO ..vvvvvenncrmennnnna Kempster Barnes
Shylock ..ccvvnevninnrnenennnes Donald Wolfit
2T 080 0% 00506008000000050 30300 Eric Maxon
Launcelot Gobbo Geoffrey Wilkinson
Old Gobbo .... .. Malcolm Watson
Balthasar ... .. George Bradford
Stephano .......... Margaret Stallard
Clerk to the Court .......... David Dodimead
BOGE @ mate Sfaieleve) o 1o 55,305 o) [SLoLeTe oo e Rosalin Iden
ISR odo o 066 06000 000000 Marion Marshall
JeSSICR tevveieroanssnncseas Penelope Chandler

Magnificoes of Venice, officers of the court
of justice, gaolers, servants and other attend-
ants.

It must be honestly reported that
Donald Wolfit and his Shakespearean
lads and lassies improve with each
new change in rep wares. Lear got
them off to a bad start. As You Like
It had them toeing out a better foot—
and now Merchant of Venice, within
certain rather obwvious production
limits, shows them definitely on the
upgrade as a bard-thesping unit.
Merchant, Wolfit version, may be
deprecated by Eiizabethan experts,
but it is still a pretty solid rendering
of a considerably neglected tale. It
is far and away the best job of work
that the visiting Britishers have come
up with to date.

It is true that once more directive
imagination is sadly lacking. The
Wolfit recipe is for literal Shake-
speare, with little or no trimmings,
but Merchant, altho scenic credits are
given, has a background solidity
which has been absent in its prede-
cessors. At least, the customer knows
where he is at all times and Sheila
Jackson’s costumes are colorful and
in the Venetian period tune. The
combo definitely helps the projection,
and while the over-all isn’t all it
should be, it has what it takes to give
a younger generation an opportunity
to see a good text come to life. As
such it can unhesitatingly be recom-
mended.

In a measure Wolfit’s Shylock is
off the stock shelf. There are traces
of haminess and more than a bit of
overplaying, but these moments may
be forgiven a star actor-manager on
the score of other moments—notably
the scene of the signing of the bond
and his_ tete-a-tete with Gobbo. A
pewsitter gets the notion that Wolfit
has put thought and study into his
Elizabethan usurer, and except for an
occasional self-sufficient thesping
flight, he has created a sincere and
rounded portrait. He got a “well-
deserved small ovation from aisle-
squatters at the preem performance.

Rosalind Iden’s performance keeps
pace with the master’s. Her Portia
has warmth and she continues easy
to look at. She has, however, man-
nerisms that border on cuteness and
a peculiarly stylized exit which seems
to grow with each new role. Some of
this is obviously due to faulty direc-
tion, but it is largely inherent and
should be personally looked to. She
is at her best in the casket scene with
Bassanio, but the farcical implica-
tions of the ring sequence have her
in the groove of a Minsky burlesque.

Alexander Gauge again speaks
clearly as a competent Antonio. John
‘Wynyard is the best top love to date
that the Wolfiters have exhibited.

Minn. Gov. Seeks

Bluenose Bans

MINNEAPOLIS, Feb. 22.—Minne-
sota appears to be becoming the na-
tion’s top bluenose State, outdoing, if
possible, even staid old Boston.
Sparkplug of the righteousness wave
is Gov. Luther W. Youngdahl, ardent
churchman for whom churchgoers
now offer special prayers, etc., who
has come out against sin in all forms,
and means it.

Latest proposals in the Legislature
in line with his program would ban
radio stations from carrying any
sports results or other info on which
bets could be made, while another
bars alcohol spiking of soft drinks in
bars, niteries and other public places.
Both measures were introed Wednes-
day (19).

Other bluenose legislation introed
with the blessings of the governor
include measure prohibiting bell ma-
chines and other “gambling devices.”
Bell machine bill which also bans
pinballs and named veterans’ clubs
among places not permitted to have
such in operation, was toned down by
its authors who introed a new meas-
ure Thursday (20) leaving out men-
tion of pinballs and vet clubs and
easing penalties for owners of prop-
erty where banned equipment is
found.

Chi AFM Local OK’s
Youth Ork Without

Dues in Reversal

CHICAGO, Feb. 22.—In a reversal
of its practices of the past, Local 10,
of the American Federation of Mu-
sicians, this week ruled that the
members of the proposed Youth Or-
chestra of Greater Chicago, a high
school student organization, could be
formed and would not have to pay
union dues. This ruling is a com-
plete turn about for the union, which
recently had denied approval of the
orchestra, and which five years ago
stopped the formation of a similar
group.

Union’s new ruling is also inter-
preted here as being at variance
with the famed Interlocken, Mich.,
Camp case, in which Petrillo ruled
that an orchestra could not make ap-
pearances on the air or for the pub-
lic. Dr. Joseph Maddy, head of the
camp for years, as a result, has been
campaigning against Petrillo. In the
Interlocken case, Petrillo also ruled
that no AFM members could teach
at the school.

Youth Orchestra of Greater Chi-
cago will be composed of 100 of the
best high school musicians in the
Chicago area, nominated by 200 high
school music directors. It will give
four public concerts a year.

Dinner To Honor E. M. Fay

PROVIDENCE, Feb. 22.—Edward
M. Fay, owner-operator of Fay’s Ma-
jestic and Carlton theaters here and
associated with M. E. Comerford in
theater operation elsewhere, will be
given a testimonial dinner here May
5 by independent exhibitors of Rhode
Island. Meyer Stanzler is general
chairman of the committee.

His Bassanio chooses a nice casket to
win the gal. Robert Algar and David
Dodimead contrib good character
bits, and Geoffrey Wilkinson scores
briefly as Gobbo the clown.

In sum, the Wolfit Merchant_may
be thumbed by literate experts—and
even belittled—but it’s still better
than pretty good Merchant and some-
thing for which the troupe has no
cause to apologize, Bob Francis.

Govt. Ban Hits
Paris Boite Biz

PARIS, Feb, 22.—New government
order closing all Paris niteries twice
a week in a fuel conservation drive,
will be felt hardest in the Rue Pigale

area, where boites, even before the
ukase, were dying a slow death. Biz
in this area has been off ever since
G.1.’s pulled out of town.

Natives never frequented Pigale
joints-in any considerable numbers,
tho boites in pre-war era did a lush
tourist biz. Foreign visiting hasn’t
even started to reach proportions
which could begin to give Pigale play-
spots a shot in the arm.

Biz at Elysee swankeries, on the
other hand, is holding up well, since
these bistros get a steady play from
that segment of the French popula-
tion with dough to toss around. Bal
Tabarin continues to do what is prob-
ably the standout business in town.

Angels Backing Hit
Can Parlay 3 More

NEW YORK, Feb. 22.—Capital-
ized at $300,000, Martin Blaine is
lining up a new legit parlay set-up
for Stem show investors to allow
them to put their dough in four shows.
instead of one, thus diminishing the
risk. Plan has them put up the
money for the first script and pledge
for the other three. If the first play
hits, automatically they have dough
invested in the other three.

Blaine’s reaction from angels so
far has been good. They feel that
under his scheme they will get a bet-
ter run for their wioney. Producer
would also add a board of playread-
ers and advisors, composed of top
names in the biz, to the set-up.
Blaine has Leslie Reade’s Happy
Ending in mind as a possibility for
production when the plan starts func-
tioning. Manager produced Aben
Kandel's You Twinkle Only Once
last season. Show closed on the road.
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Bergen Denies
E.T. Yen; Eyes
A Sabbatical

HOLLYWOOD, Feb. 22.-—Edgar
Bergen this week denied rumors that
he is angling for a transcribed air=-
show deal similar to the Philco-
Crosby set-up, but told The Billboard
that after his pact expires next year
he would take a season’s vacation
from his air chores.

He revealed that he had been ap-
proached by other webs and agencies
with offers attempting to lure him
from NBC with plattered deals. How=
ever, the ventriloquist-comedian said
he was happy with his present bank-
roller, Standard Brands, and that so
far the type of deal he would like
has not yet come his way. Bergen
said he is after a short-season radio
stint with provisions allowing him to
take every sixth week off.

When asked if a transcribed show
wouldn’t be the answer Bergen re-
plied that it would be impossible for
him to prepare a series of scripts at
one crack since he feels it must take
at least a week for him to prepare
a show. He will continue to survey
the scene and by the end of April
hopes to know more about his radio
plans, Bergen said. Reason for his
seeking additional spare time, he
added, is to have more time available
to devote to tele and other interests.

Wm. Morris Sets Deal
To Handle Al Jolson

HOLLYWOOD, Feb. 22. — Long
standing question of who was to rep-
resent Al Jolson for radio, finally was
settled yesterday. Mammy specialist
signed a deal with William Morris,
whereby they will rep him for radio
dates only. WM and MCA had been
rassling cver the rights to agent Jol=
son, both offices having made nu-
merous pitches to him and on his
behalf to sponsor.

Immediate plans call for Jolson to
be offered as a guester mainly, with
the talent office planning to work on
a straight series in the fall.

Y&R Options New

Participash Series

NEW YORK, Feb. 22.—Young &
Rubicam has taken an option on
Comedy of Errors, a Century Artists
audience participation package, as a
possible summer replacement for
Bristol-Myers’ Duffy’s Tavern.

Originally auditioned on the Coast
with Harry Von Zell, script calls for
the acting of comedy skits which
contain errors of fact. Contestants
are score¢ on their error-checking
capacity.

Show “Projectable” Ratings

NEW YORK, Feb. 22.—C. E.
Hooper’s new “projectable” ratings
were previewed yesterday at the
New York Harvard Club before a
group of agency, network and ad-
vertiser representatives. Hooper or-
ganization has experimented for
years on the method, which uses an
extremely large audience sample as
the basis for its findings. System
also provides maximum use of pres-
ent data in order to get the most out
of broadcasting’s investment in audi-
ence measurement.

Mull S. A. Airings for Crosby;

 Earlier Summer Scramming Due

HOLLYWOOD, Feb. 22.—Hutchins
Agency is mulling plans for a pos-
sible invasion of Latin-American air-
waves with Philco’s waxed Bing
Crosby show. If radio manufacturer
decides to shoot for foreign biz, Cros-
by airshow disks will cross the bor=
der and possibly go overseas when
it returns after its summer hiatus.

Show, originally slated to bow July
19 for the summer, will probably
make its warm weather fade May 14.
Question as to whether the Groaner
will soon leave for a two-month stay
in New York, during which time he
will wax with guest stars available
there, still remains unsettled. Ac-
cording to Der Bingle’s manager,
brother Everett Crosby, plans are
being readied to start a picture roll-
ing early in April. If this be the case
then the Gotham trek is definitely
out.

Talk persists that Bing will take
a jaunt to Europe this summer and
that he will platter overseas top
names as guests, to be aired here

P&G Mulls New

Ameche Airer

HOLLYWOOD, Feb. 22.—Procter
& Gamble is giving the Don Ameche=
Drene air show more than @ passing
glance, and is reported ready to
launch comic Danny Thomas on a
show of his own next fall. Henry
Kastor Kahn, prexy of the Kastor,
Farrell, Chesley & Clifford Agency,
arrives on the Coast next week to
huddle with the sponsor and agency
execs over the fate of Ameche’s
seg.

Despite a hypo via the addition of
Thomas and Frances Langford in a
revised format, the show has done
poorly Hooperwise (latest rating is
7.8). With a package cost of over
$16,000, the sponsor and agency both
are sweating to make the show pay
off. Tho disappointed ratingwise,
bank-rollers are happy with Thomas,
having pacted him to a five-year
contract with P. & G.

It’s understood Ameche wiil not be
dropped, but be given a new dra-
matic variety format more in line
with the type of show he used to
climb the radio ladder. In any event,
the bank-roller will stick to the pres-
ent format until summer, with the
probability that Frances ILangford
and the Carmen Dragon ork will hold
down the time slot during the dog
days in a straight musical show.

Plan To Syndicate
New Ickes Airer

SILVER SPRINGS, Md., Feb. 22—
Harold L. Ickes, former secretary of
the interior and champ vocabularian,
starts a weekly 15-minute series here
over WGAY March 4. So far, the
curmudgeon’s airings are without
sponsorship.

Plans are being made to syndicate
Ickes’s talks to other indie stations
thru transcriptions. Former sec is
currently writing a daily newspaper
column which The New York Post is
syndicating.

when he returns September 17.
Philco has already offered Crosby an
additional $15,000 to cover expenses
for waxing six sides should he make
the trip and be willing to woérk on his
show while in Europe.

However, those close to the Crosby
circle say chances of overseas cut-
tings are slim, if not entirely wishful
thinking, since AFM may lift a ques-
tionable eyebrow at the idea of using
foreign musicians.

Mary Small, Pepsi
Duo in Jock Shows

NEW YORK, Feb. 22.—Two new
disk jockey shows, built around per-
sonalities, are currently being offered
for sale. One, which puts zany
comedy uppermost, is being built by
Mitch Benson, of the Gale office,
around Alan Kent and Austen Her-
bert (Croom-Croom) Johnson, better
known as Ginger. Team, who au-
thored the Pepsi-Cola jingle, will
sing and gag on their spot, in addition
to spinning pancakes.

Other show features vocalist Mary
Small and her cleffer husband, Vic
Mizzy. This stanza, auditioned by the
Ed Wolfe office last week for ABC, is
unusual in that it will spot a disk
jock opus on a network on a co-
operatively sponsored basis. Present
AFM rulings forbid use of music on
co-op shows, but it’s said a deal has
been worked out with Local 802 on
the Small program. Show would be
handled via e.t.’s made in New York,
with the wvocalist-songwriter team
doing a combination singing, Mr. and
Mrs. and disk spinning series.

WASHINGTON, Feb. 22.—Trend of
orchestra leaders to the role of disk
jockeys will get impetus here Mon-
day (24) when maestro Bob Knight
takes over the Easy Listening spot
at WOL. Knight, now playing at the
Hotel 2400 here, is the first in Wash-
ington to do so. WOL’s new sub for
platter-player is supplanting E. Z.
(Easy) Gwynn, who resigned to go
back to his old radio spot in In-
dianapolis.

Alka-Seltzér Drops
Roy Rogers Airings

HOLLYWOOD, Feb. 22.—Roy Rog-~
ers’ Saturday Night Round-Up is the
latest Coast-originated airshow to get
the sponsor ax as a result of budget
belt tightening. Rogers’ Western mu-
sical package which last October re-
placed Alka-Seltzer’s 14-year-old Na-
tional Barn Dance will make its final
air bow March 29, ending its second
13-week cycle.

Reason for cancellation is laid to
Miles Laboratories’ 15 per cent cut in
radio budget and since this was the
latest show to come under bank-
roller’s wing, sponsor felt it should be
the first to go.

At last count, show was hitting a
favorable 9.5 Hooper and a strong
Nielson rating of 14, despite com-
petish from ABC’s Gang Busters and
CBS’s Hit Parade. According to
Wade Agency handling the Miles ac-
count other airshows dipping into
Alka Seltzer’s pocketbook, Quiz Kids,
News of the World, Queen for a Day
and Lum and Abner, will remain une
affected by the budget cut.
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Sponsors Cut
Names Failing

To Deliver

Nineteen Shows Shaky

NEW YORK, Feb. 22.—Current
situation in advertiser circles in radio
finds more unrest insofar as sponsor-
ship of big name and expensive pro-
grams is concerned than has existed
for years—if ever before. Between
shows already canceled, and others
in shaky condition, some 19 big time
stanzas are involved, and indications
are that virtually all may be off the
air within the near future. It is being
freely predicted in ad agency circles
that sponsorship line-ups between
now and the beginning of the fall
season will be drastically revised.

Current or pending exodus of so
many top shows is tied directly to the
nation’s economic picture. Just as
broadcasters—both networks and sta-
tions—started off the year by effect-
ing drastic budget cuts, so are spon-
sors pulling in their horns. Several
basic reasons are given.

Overpriced Acts

First and foremost is the fact that,
with the war over, advertisers are
convinced that talent cost must come
down. With the departure of “tax
money” from advertising appropria-
tions, accounts now insist on a sales
pay-off. One agency exec, with sev-
eral shows on the verge of folding,
stated this week, “We're back in a
selling age. Keeping big shows on
the air merely for trade-mark pro-
tection no longer is sound business
practice.”

Second factor stressed by adver-
tising men is that many manufactur-
ers are so far behind in meeting con-
sumer demands for their products—
and this is especially true in the soap
field—that even without advertising
they’d be unable to produce in suf-
ficient quantity. As a result, they
see little sense in bank-rolling
heavily budgeted shows with poor
returns audience-wise.

Shows definitely slated to fold or
which have done so, include: Meet
Me at Parky’s (P. Lorillard), Holly-
wood Jackpot (American Home
Products), Eddie Bracken (Texaco,
to be replaced by the Tony Martin
show March 30), Rudy Vallee (to be
replaced for Philip Morris by Milton
Berle), Hollywood Star Time (Frigid-
aire), Squibb’s Academy Awards,
(See Names Who Fail on page 10)

NBC Effects Budget
Cut at Frisco KPO

SAN FRANCISCO, Feb. 22.—KPO-
NBC has merged its press-news
events departments, the revamp en-
tirely eliminating the old flack set-
up. Veteran Louise Landis left as
press manager this week and was
succeeded by special eventer John
Thompson as head of the new bureau.

Action is not only local, but nation-
wide, according to John W. Elwood,
station manager. Elwood said that
the consolidation is an economy move
due to increased wage structures,
AFRA and other employees recently
having gained wage boosts. Musicians
and electrical workers are negotiat-
ing for increases.
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WNBCSat.-Sun. Sked Revamp
Aimed at Kids, Hausfraus

NEW YORK, Feb. 22.—WNBC, key NBC outlet, which embarked on an
extensive schedule of program building and experimentation with the
accession of Jim Gaines to the managerial post about a year ago, is inaugu-
rating additional major program changes. Chief of these is a revamp of the
Saturday schedule, slated to take place March 1. New sked, which is aimed
at corraling kids and women in the early morning and afternoon hours,
represents the greatest program switch in years on WNBC, according to
D. L. Provost, station’s program manager. New Saturday sked will create

a long strip of kid shows. Currently
programed by such “fillers” as or-
ganist Dick Leibert and singer Lynn
Collyer, Percolator Party and Camp
Meeting Choir, the 8:30-10 a.m. slot
instead will be logged as follows:
In the 8:30-9 a.m. slot, a record show
_for children, including a schedule
for parents on how to entertain tots
over the week-end; 9-9:30 am, a
new audience participation show for
children, handled by Bob Smith; 9:30-
45 a.m., Story to Order, delayed from
the NBC lines; 9:45-10 a.m., WNBC
Stamp Club, wth Walter Law as an=
nouncer-writer and George Linquist,
editor of Stamps mag, as emsee,
Latter show will have guests, a swap
department and an essay contest in
conjunction with the <International
Philatelic Exhibition to be held in
June.

Budget Show

From 10 to 12 noon, WNBC will
take network programs, including
Frank Merriwell, Archie Andrews,
Teen Times and Smilin’ Ed McCon-
nell—to round out the kid and house-
wife strip.

In the 12:30-45 p.m. slot, Elsie
Stapleton, budget expert, will take
the place of Home Is What You Make
It, which will move into the 4:30-
5 p.m. period.

Show on the care of children,
titled Let’s Ask Mom, will be in the
12:45-1 p.m. Saturday slot, featuring
Howard Lane, child study psycholo-
gist at NYU and emsee Rad Hall.
Guest mothers will appear.

From 2-2:15 p.m.,, How’s Your
Health?, covering health and social
problems, will be produced in co-
operation with the College of Medi-
cine of NYU. Dean Currier McEwen
will be moderator, with Tom O’Brien
co-moderator. Show will have three
guest experts.

In addition to the above, Satur-
day programing will include a block
of two veterans’ shows. Lt. Cmdr.
Ty Krum’s program, The Veterans’
Advisor, carried by the network at
1:30-45 p.m., will continue to be
heard over WNBC. In addition, sta-
tion is adding a veterans’ admini-
stration show, Here’s to Veterans, in
the 1:45-2 p.m. slot.

Sunday Changes

Sunday sked is being refashioned
somewhat, too. Your City—How It
Works, will move from its current
Saturday 9:45 a.m. time to 9:15 a.m.
Sundays. Another Sunday change
will be the carrying of Coffee With
Congress, delayed from the NBC
lines, at 8:30-9 a.m. Starting March
9 Coffee will be heard at this time
each Sunday except the first Sun-
day of every month, at which time
a Christian Science program is broad-
cast.

Station’s Lab Work

While most of the remaining of
Saturday is set for March 1, an in-
teresting program debuts on the web
this Saturday (22). Set is Make Up
Your Mind, a new type of forum
show at 6:15-45 ,p.m., with Ben
Grauer as moderator, produced in
co-operation with Surveys, Inc.
Burke (Skeets) Miller, tailoring the
show to remove the stodginess com-
mon to forum type programs, has lim-
ited speeches to three minutes, plac-
ing emphasis on open forum talk.
Additionally, show makes use of
John Churchill’s Opionometer, a
gimmick making possible instanta-

Four A’s Seeks
FM, Tele Rate
Card Uniformity

NEW YORK, Feb. 22.—American
Association of Advertising Agencies
indicated this week it will urge a
uniform rate card and cash discount
system in FM and television. Step
followed announcement by the Four
A’s that it was increasing pressure
behind its campaign to get AM broad-
casters to adopt Four A’s’ standard
2 per cent discount procedures.

Four A’s, for eight months, has
been promoting the 2 per cent cash
discount system for prompt payment.
Altho the major webs, representing
better than 50 per cent of national
radio ad volumie, all permit the dis-
count, response from indies has been
slow. | According to the Four A’s,
only 10 per cent of the indies permit
the discount, while “about 11 per
cent of all stations do not even
bother to state their discount or pay-
ment terms” on current rate cards.

Agency Suffers

Four A campaigning and supple-
mental pressure in the form of letters
from two top agencies (Y&R and
BBD&OQ) has resulted in only 15
more stations adopting the discount
plan since the first of the year. An-
other 12 announced intention to adopt
it with their next rate cards. A new
letter, now being prepped by Four
A’s will go out within the next
month, again trying to sell the policy
to those indies whose rate cards do
not yet call for that discount.

Ad men stress that the discount is
not at the broadcasters’ expense, al-
most never goes into the agencies’
tills, Forthcoming Four A’s letter
will ask indies to endorse the dis-
count now and make it effective with
their next rate cards when rate
changes can ensure the plan’s adop-
tion without loss of revenue. How-
ever, four indies which recently
adopted discounts did so  without
upping rates.

Looking ahead to its 29th annual
meeting April 15-16 at the Waldorf,
Four A’s this week announced for-
mation of an export information
bureau, which will ready data on
foreign media and markets. Concen-
trating on Latin-America, the
group is querying radio stations on
rates, coverage, studio facilities, and
programs in order of popularity.

neous and anonymous results of
group voting. This is expected to
do away with another source of
dead air on forum shows.

Spotting Make Up Your Mind on
the station mirrors the attitude of
the WNBC programers—which is,
that with experimentation new, for-
mats can be revealed and older for-
mats refashioned into livelier radio.
Hi Jinx, for example, was consid-
ered a novelty in that it was the first
of the morning Mr. and Mrs. shows
to take up serious topics. After a
long period as a sustainer, it finally
paid off via sponsors.

Thru Thick & Thin

NEW YORK, Feb. 22.—At the
Radio Executives’ Club luncheon
Wednesday (19), Lindsay Mac=
Harrie, of Young & Rubicam,
was seated alongside Mary
(Red) Apple, one of Hooper’s
bright young ladies. MacHarrie
asked Miss Apple which of the
men on the dais was Hooper.
“The good-looking one in the
grey suit,” said the lass. “And
which is Nielsen?” asked Mac-
Harrie. “Oh,” replied Miss Ap-
ple scornfully, “he’s the thin
one.”

Chi Origination
Set for “Ladies”

CHICAGO, Feb. 22.—Definite de-
cision to move the point of origina-
tion of the American Broadcasting
Company’s Ladies Be Seated pro-
gram from New York to Chicago was
made this week, concurrent with a
visit here by Adrian Samish, v.-p.
in charge of programs for the web.
Samish and other ABC execs met
with the Ladies sponsor, Quaker
Oats, and the agency for the program,
LaRoche Ellis. Program will begin
to originate from here late in March,
it was decided at the meeting.

LaRoche Ellis, a Chi agency, and
Quaker QOats, a Midwest firm, also
came to the conclusion that they could
keep better watch over the program
if it originated nearer their home
offices.

While Samish was here he also
discussed television with local ABC
execs. Despite the general video
retrenchment that has developed at
the web recently, no decision to set
back opening of an ABC video station
here was made. Plans still stand as
before, with the station to be opened
here this year, after opening of a
video outlet for the web in New
York.

Coast Philco Dealers
Mull New Co-Oper

HOLLYWOOD, Feb. 22.— Coast
Philco dealers are considering a co-op
sponsored package for regional airing,
tagged Stump the Stars. It is under-
stood that ABC is holding several
time slots available and, if deal goes
thru, show will get a 13-week trial
stint in early March.

Format resembles a musical Infor-
mation Please, using local disk jockey
Gene Norman as moderator, with
Dave Dexter Jr. as permanent guest,
plus two names in the music biz as
its board of experts. Phono platters
are spun while guests get the quiz
treatment.

Audition disk cut last week used
Woody Herman and Margaret Whit-
ing as guestars and the trial waxing
is now in the hands of Johnny Par-
sons, Philco’s Coast sales promotional
chief, headquartering in San ¥ran-
cisco, who will take the matter up with
various dealers along the Coast. Idea
is for dealers in the various towns to
foot the bill. If the show proves suc-
cessful in its Coast trial it may be
adopted by Philco retailers on a na-
tional scale.

Lisa Sergio to WOV, N. Y.

NEW YORK, Feb. 22.—WOV has
signed commentator Lisa Sergio for
a five-a-week sustaining series be-
ginning March 3. Gabber will be
heard Monday thru Friday from
11 to 11:15 p.m. Once with NBC, she
has been off the air since WQXR
eliminated her program along with
all other commentary in favor of
straight news summaries about eight
months ago.

A. C. Nielsen
Rolls “Hoop”
At REC Meet

“Surprise’® Attack Surprises

NEW YORK, Feb. 22.—While C. E.
Hooper was standing there telling ra-
dio men they had far better selling
tools than newspaper and magazine
competitors, Arthur Nielsen came up
behind him and hit him with a big fat
mechanical-means-of-registering-lis-
tener-interest bat. That’s what hap-
pened at the Radio Executives’ Club
luncheon Wednesday (19).

In his introductory remarks, Niel-
sen (who followed Hoop to the mike),
maintained that he did not intend to
do battle, and that any “heat which
may be generated will be purely in-
cidental.” Metaphor-mixers among
the co-incidental Hooperating struc-
ture was as searing a hot-foot as they
had ever seen administered, inciden-
tally or otherwise. REC Prexy Bob
Swezey, emseeing the proceedings, as
a matter of fact, pointed out to listen-
ers, at the conclusion of Nielsen’s talk,
that they should keep in mind that
“Mr. Hooper has not had an oppor=
tunity to cross-examine, or to pre=-
sent his side of the story.

“Inferiority Complex”

Hoop, talking on Radio’s Inferiority
Complex—and How to Cure It, urged
radio men to get off the defensive. He
pointed out shortcomings of the audit
bureau of circulations, newspaper
and magazine readership in general,
and conversely the wealth of infor-
mation concerning listening, popular-
ity, etc., at the disposal of radio. “No
competitor of radio,” said Hoop, “can
produce measurements so relevant,
so pertinent to the advertisement it-
self. If advertisers don’t admit it, it
may be for one of three reasons: (1)
this basic concept has escaped them;
(2) they have not kept pace with the
progress made by radio in producing
‘revealing measurements or, (3) they
don’t want to drop the whip they
have cracked over the radio salese
man.”

Nielsen followed Hooper with a
discussion which devoted itself ap-
proximately 50 per cent to tearing
down the co-incidental survey meth-
od, and 50 per cent to selling the Niel-
sen method. “To use co-incidental
ratings as an index of audience size
... as so many have been doing,” said
Nielsen, “is utterly ridiculous. Such
use of these ratings can lead users
far astray . .. it is utterly impossible
for any rating derived from urban-
telephone homes to produce a correct,
or even approximate measurement of
audience size for each network pro-
gram. The difference runs, in gen-
eral, as high as 40 per cent in both a
plus and minus direction.”

Nielsen’s attack came as a surprise
to most, if not all the listeners. Mim=
eographed copies of Hoop’s talk were
distributed to the press before the
luncheon, but Nielsen’s address
wasn’t made available till the day
after the session.

Kiggins KPHO Stock
To Borroff, Autry

CHICAGO, Feb. 22.—Ed Borroff,
ABC’s central division chief, and
CGene Autry this week bought Keith
Kiggins’s, former ABC v.-p., interest
in KPHO, ABC outlet in Phoenix,
Ariz. Borroff who already had a 7%
per cent stock interest in the station,
took 2% per cent, and Autry bought
the remaining $ per cent.
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.Taft’s Monopoly
Hearing Idea

Gets FCC Chill

WASHINGTON, Feb. 22.—Federal
Communications Commission will
make a quick decision liberalizing its
multiple ownership rules as they ap-
ply to FM and television after a hear-
ing next week. However, AM broad-
casters will probably wait some time
before the commish does anything
about their multiple ownership prob-
lems despite pressure from within the
industry and the fact that Sen. Rob-
ert Taft has gone on record favoring
a hearing to cover monopoly of AM
licensees whose services overlap.

Move to force the commish to ex-
amine the entire field of multiple
ownership in AM is certain to face
a long delay, because of FCC’s pres-
sure of work and because of the fact
that any drastic change now would
be likely to upset a major economical
segment in radio industry. Commish,
however, will not ignore the AM sit-
uation, inasmuch as pressure for the
standard broadcast study has come
from Taft in a GOP-controlled
Congress.

Chairman Charles Denny, of FCC,
nevertheless is declining to be stam-
peded into the AM inquiry. It was
learned that in reply to Taft’s re-
quest that the FM hearing be ex-
panded to cover monopoly of AM
broadcast licensees whose services
overlap, Denny politely replied that
he would “put the matter before the
commission.” Denny since then has
declined to give a go-ahead to broad-
ening thz scope of the present hear-
ing, altho he left the way open for
proceedings in the future.

Chief Questions

Next week’s hearing is scheduled
for Monday and Tuesday (24-25).
Two chief questions under considera=-
tion are: (1) What constitutes a “sub-
stantial portion” of a basic service
area and, (2) how can it be deter-
mined what makes up common con-
trol?—Dbath direct and indirect. FCC’s
tendency to lean toward liberalism
in these matters has been indicated
by the commission’s grants of ap-
proximatzly 80 FM licenses in cases
involving some overlap of contours
or some degree of common owner-
ship.

Major argument for relaxing ex-
isting multiple ownership rules in FM
and video will be that existing rules
for FM and video are operating as a
“straitjacket” and that FCC found
it seemingly easy to impose them
because cf the small number of sta-
tions invoelved, as compared with the
hundreds involved in overlap in AM,
where nc rigid multiple ownership
standards have been set. FM rules
were adopted in 1940, video in 1941
and standard not until 1943, latter
coming too late to be fixed as rigidly
as in FM and video. Paul M. Segal,
representing Allen T. Simmons, who
owns WADC, Akron, the only AM
licensee tc appear at the hearing, will
ask that AM rules be changed to
agree more closely with FM policy.

School Broadcast Conference
Set for Chi, October 26-29

CHICAGCO, Feb. 22.—Definite dates
for the 1ith Annual School Broad-
cast Conference were set this week
by George Jennings, director of the
radio council of the Chicago Board
of Education, which annually spon-
sors the conference. This year the
conference will be held in the Con-
tinental Hotel here October 26-29.

As a result of the concrete work
accomplished by last year’s confer-
ence, this vear’s edition of the meet-
ing, which attracts educators and
radio industry members from all
States and Canada, is expected to be
the best attended so far. In 1945 the
conference registration was 800, last

Here Again

NEW YORK, Feb. 22.—That
old gag, about the guy who sup-
posedly complained 1o WOR
some years ago that he was
getting the station’s programs
thru carborundum filings in his
teeth, broke into print this week.
Came up in a story in- PM on
WOR’s 25th anniversary.

Story has been repeated so
often, lotsa people think it’s
true. Just for the record, it
ain’t. Also for the record—and
hitherto unknown-—story devel-
oped purely out of the imagina-
tion of Dick Dorrance, one-time
WOR flack, now in radio sales
promotion.

U.S.onLosing End
Of Propaganda Race

In Germany — Holles

CHICAGO, Feb. 22. — Everett
Holles, WBBM-CBS news editor,
back this week from a jaunt thru
Europe, told Chi radio men Wednes-
day (18) that American radio propa-
ganda was “woefully weak” in com-
parison to the Russians’ thruout oc-
cupied Germany.

“For instance,” he declared, “in
Berlin, American democracy is being
projected by a small ststion that
almost nobody listens to, while the
Russians have a powerful station.”

Holles said that thru some quirk of
Soviet censorship, he was allowed to
give an uncensored talk over the
Russian-controlled radio in Vienna,
thereby becoming the first American
to do so. Holles made the most of
his opportunity. His talk was la-
beled Freedom of the Press and
Radio.

The newsman also venfured the
opinion that it would be a long time
before commercial radio made any
great inroads into German and
European economy, since Germany
and most of Europe were “unbeliev-
ably devastated,” and would prob-
ably look askance at any change in
their present set-up.

Coast Jocks Recant
On Diskery Threats

HOLLYWOOD, Feb. 22.—Coast-
born Association of Disk Jockeys de-
cided at a closed meeting this week
to soften its voice and tone down its
threats of bans and instead to seek
the co-operation of recording com-
panies and their artists. Group mo-
mentarily faltered when its organ-
izer, Peter Potter, bolted the org but
members were heartened by a re-
port that a similar association is
being formed in Chicago and also by
a pep talk from AFRA’s Coast exec,
Claude McCue.

McCue, in addressing the meeting,
reportedly told platter spinners that
org should prove beneficial to its
members. He also pointed out its
past weaknesses of issuing ill-
founded threats of banning artists’
disks from their platter shows with~
out legal advice or sufficient study
of the problems at hand.

Spinners agreed to frame a charter
stating group’s aims and purposes as
well as securing legal counsel on its
actions. ADJ will continue to hold
monthly meetings during its organ-
izational period at which time mu-
tual problems will be discussed. It
was also agreed that final action on
such problems will be left to the in-
dividual discretion of the members.

year it was 1,200 and this year it is
expected to be about 1,800. Definite
schedule of discussions and meetings
has not been set, Jennings said.

CBS Program Head Sees N. Y.
Winding Up as Soap Opera,

Public Service Air Center

Network Planning Flock of New Coast Originations

NEW YORK, Feb. 22.—Terming
the transfer of nighttime program
production to Hollywood “quite start-
ling,” Davidson Taylor, CBS program
chief, stated this week that New York
inevitably must wind up as the center
of daytime radio—soap operas—and
also as the center for public affiairs
broadcasting—the latter because New
York is closer to the pulse of news
and politics.

Taylor, just back from Hollywood,
stated the Coast is conductive to good
radio, and that it is “the natural
center of nighttime entertainment be-
cause of the availability of writers as
well as performers. Youngsters too,
are going to Hollywood in increasing
numbers, whereas they used to come
to New York first, according to
Taylor.

CBS production topper who looks
forward to increasing the CBS Coast
production staff under Ernie Martin,
pointed out that in March of 1946, 42
per cent of the CBS programs be-
tween 7 and 11 p.m. originated in
New York whereas 49 per cent origi-
nated in Hollywood. By December of
the same year, check-up showed only
33 per cent originating in the East and
63 per cent in Hollywood.

Commenting on production prob-
lems, Taylor stated there is no lack of
radio ideas but there eXists a great

Possible Morgan
Comeback in Fall

For Am. Tobacco

HOLLYWOOD, Feb. 22. — Frank
Morgan, off the current American
Tobacco (Pall Mall) show March 26,
(The Billboard, February 22) will
probably return to the air come fall.
Moreover, a strong possibility exists
that the comic will work again for
American Tobacco. Competitive bid-
ding for Morgan has begun and is said
to include a new offer from F C & B
and the ciggie firm. Should Morgan
go back with American, it will be
in a straight situation-comedy seg
in place of the current Dr. Tweedy
caracterization.

It’s understood that both the client
and the agency have been happy with
Morgan, finding fault only with poor
developments of the Tweedy charac-
ter. Attempt to drop Tweedy in
favor of the straight Morgan-type
comic was made early in January,
but was tabled at Morgan’s request.
Both Morgan and Z. Wayne Griffin,
package’s co-owners, wanted to stick
to the Tweedy format in hopes that
the character would catch on. When
Tweedy tweedled out, the show went
by the boards.

Both Morgan and Griffin are re-
vamping the format and cutting the
package cost by several thousand
dollars. F C & B is mulling the show
for another client, but American To-
bacco retains first refusal rights.

Tootsie Fudge Campaign

NEW YORK, Feb. 22, — Duane
Jones has begun prepping a cam-
paign for Sweets Company of Ameri-
ca in connection with that company’s
distribution of Tootsie Fudge Mix.
First city used will be Philadelphia
where product will be introduced
next month. Plans call for use of
radio, but details of the campaign
have not yet been formulated.

shortage of writers. This shortage,
however, is not as marked on the
Coast as in New York. In L. A. too,
the zut in picture production is known
to have made available to radio a raft
of pi: scribblers. Good comedy
writers, according to Taylor are
toughest to find—and command sal-
aries ranging from $200 to $1,500, and
higher.

Regarding television, the CBS pro-
gram chief stated there was high
interest in color video on the Coast,
particularly among pix people, who
have no fears regarding tele dis-
placing pix,

Shows in Hopper

CBS Coast production headquarters
has a considerable number of items
in the hopper. Bill Robson is produc=-
ing two. One of these is Doorway to
Life, a 30-minute dramatic show on
child guildance, aimed as a limited
series for summer broadcasting. He’s
also doing a children’s program, Tell
Your Story, based on stories written
by kids between ages of 8 and 13.
Yarns will be dramatized by profes-
sionals. Latter show will be available
only as a commercial, inasmuch as it
has a contest angle whereby kids’
stories would be written on forms
furnished by the product manufac-
turer. Both shows are being authored
by William Alland and Virginia Mul-
len, who are specializing in the ap-
plication of child psychology to radio.

Coast production headquarters cut
a few auditions recentily. One, My
Friend Irma, a comedy of character
with Marie Wilson and Cathy Lewis,
was worked on by Cy Howard for
nine months and may be put on the
web for a run within a month. Anoth-
er is a show with songwwriter Harold
Arlen, featured as a “personality”
singer. In the works also is Show
With Bill Goodwin, a situation com-
edy opus directed by Larry Berns.

Taylor, on his Coast trek, contaced
radio and film comics with a view to
CBS program. Pix comics are inter-
ested, he says, but the difficulty lies
in finding proper vehicles.

WCAU Frequency
Seen “Wide Open”

WASHINGTON, Feb. 22.—Chance
for a third person to bid for the
profitable WCAU frequency in Phila-
delphia is wide open, according to
legal insiders here, who point to the
gap of more than three weeks since
J. David Stern’s public announce-
ment of the sale of the station with-
out filing application for the transfer
with FCC. WCAU disposal bid has
been delayed because the purchaser,
The Philadelphia Bulletin, is arrang-
ing for disposal of its WPEN, Phila-
delphia, in order .to take owmnership
of WCAU and comply with commish
rule against duopoly.

Until the commish receives a for-
mal application for the transaction, it
is obliged to assume officially that
Stern is still running the station.
However, if someone else were to
bring the question to its attention,
the commish would be forced to make
inquiry and take action, legalist ex-
plain.

Rumor persists here that The Bul-
letin’s asking price for WPEN is
around a million dollars, despite the
fact that the station is not a web
affiliate.
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CBS’S 100G DOCUMENTAL

Web S.hoots

Works Doing
Pubserv Segs

Plenty More To Come, Too

NEW YORK, Feb. 22.—CBS is
spending heavy dough on its series of
documentary programs—an estimated
$100,000 already having been shelled
out since the department was set up
under Bob Heller last fall. This figure
includes production costs, lines, com=-
mercial cancellations, talent and
music, but does not include staffers’
salaries.

Opening documentary, Operations
Crossroad, involved no commercial
rebate, but cost plenty of moola in
research. Second, The Empty Noose,
done on the eve of the Nuremberg
trials, canceled Inner Sanctum,
Eagle’s Brood, on juvenile delinquen=
cy, knocks off Information, Please
March 5. Prelude to Moscow, March 9,
doesn’t conflict with a commercial,
the web planning to cancel a sus-
tainer, People’s Platform. Moscow,
however, will entail expensive line
charges. The Documentary on Health,
slated for March 27, has been moved
to April 4 and will cancel It Pays to

Be Ignorant, involving a rebate of
$10,000.

Paley’s NAB Pitch

Decision not to stint on the docu-
mentaries goes back to CBS chairman
of the board Bill Paley’s speech at
the last NAB convention in Chicago,
at which time he stated: “The appli-
cation of new ideas in the presenta-
tion of documentary and controversial
issues in one of our greatest chal-
lenges today. At CBS, we have just
formed a special program unit to
tackle this problem, and we hope to
pioneer new and useful techniques in
this field.”

In line with this, web is giving
the documentaries considerable build-
up via publicity and station promo-
tion. Ed Murrow, web public affairs
chief, this week sent to all affiliates
a set of seven platters, ranging from
15 seconds to 1% minutes in length,
plugging the Brood. In addition, yes-
terday, CBS started mailing a four-
page brochure, with art work by Ben
Shahn, noted artist, containing a pro-
motion kit with newspaper ads in
proof and mat form, suggestions as
to contacting public leaders, and ma-
terial on Producer Bob Shayon’s 9,000
mile research journey.

Promotion brochure to stations was
done on behalf of documentaries pre-
vious to Brood—but the promotion
being given the series is gradually in-
creasing. CBS, for instance, is now
planning considerable use of hypos
via tie-in shows scheduled to be
broadcast before and after the spe-
cific documentaries. Thus, Eagle’s
Brood, skedded for March 5, will
probably be preceded by a discus-
sion of juvenile delinquency on the
Men and Books show, March 1. Addi-
tionally, the delinquency problem
will very likely be given another air-
ing shortly after March 5, thru the
medium of a special people’s platform
broadcast, which will feature Shayon
and three or four experts on delin-
quency.

Y BILL

Star Struck

HOLLYWOOD, Feb. 22.—Ra-
dio columnist John Crosby,
found hard to corner by New
York air flacks, fell for the
Hollywood treatment this week
when Young & Rubicam threw
a cocktail party in his honor at
‘Ginny Simm’s Beverly Hills
home. Trap was masterminded
by Y & R’s Milt Samuel, bring-
ing the elusive scribe face to
face with a full barrage of
agency’s show talent plus Holly-
wood radio flackdom’s army.

Crosby took it without whim-
pering.

WBBM Negro

Talent Hunt
Clicks Well

CHICAGO, Feb. 22.—After hitting
the jackpot in kudos for its all-
Negro dramatic series, Democracy
USA, WBBM now is racking up fur=
ther favorable comment with a new
hunt for Negro singers. At the end
of the second week of auditions, the
Columbia outlet had increased its
goodwill among Chicago’s 500,000
Negroes and it is uncovering con-
siderable new talent for itself as well.

Of the 600 applications received
thus far, more than 40 are auditioned
nightly. Ultimate winners, male and
female, will be signed to contracts
at $100 per week. With two weeks
more to run, contest has created a
major stir, with leaders of the Negro
community hailing it for opening ra=
dio’s hitherto closed doors to them.

Chicago Defender, local Negro
newspaper which is co-oping with
WBBM in the talent search, is plas-
tering the South Side with promo-
tion, and its front page streamer this
week hailed the deal. Business men’s
associations, dance halls and Negro
night clubs also are giving the con-
test a big pitch.

RMA Raps CBS Tele;
Plans To Meet FMA

CHICAGO, Feb. 22.—Radio Manu-
facturers’ Associdtion this week voted
to endorse a report made by Dr. W.
R. G. Baker (General Electric), op-
posing changes in television stand-
ards proposed by CBS. Action was
iaken at the RMA’s quarterly meet-
ing at the Hotel Stevens. RMA at-
titude was that mechanical color, as
advocated by CBS, would make obso-
lete equipment now in use and in
production.

Association also accepted the Fre-
quency Modulation Association’s bid
for a joint meeting next fall to iron
out differences based on FMA’s claim
that set manufacturers are holding
back on FM receiver production.
RMA promised to have production
figures available when the meeting
takes place, with a committee being
named to gather the info. Members
include Larry Hardy (Philco); H. C.
Bonfig, (Zenith); Ben Abrams, (Em-
erson); E. A. Nichols, (Farnsworth),
and B. P. Taylor, (Western Electric).

RMA also named Fred L. Dean’s
New York publicity office to handle
its promotion drive, keyed to the
slogan, “A Radio in Every Room.”

Justice Dept. Okays NAB’s
Efforts at Code Revamp;
Must Avoid Monopoly Rap

Justin Miller in Talks With Justice Dept. Officials

WASHINGTON, Feb. 22.—U. S. Department of Justice has informally
given the National Association of Broadcasters a “green light” on strengthen-
ing and putting enforcement teeth in its standards of practice for the
broadcast industry. NAB President Justin Miller has completed a series of
talks with top-ranking Department of Justice anti-trusters, who advised
him that the Association is free to toughen its code, on condition, however,
that new standards do not result in any “blacklists” and do not constitute
performance by NAB “in restraint of trade or toward development of

monopoly,” it was learned. Miller
will report his findings to a special
committee on standards which will
meet here March 5.

In some segments of industry, the
new NAB move to reshape broadcast
standards and devise a formula for
compliance is being interpreted as
the ultimate answer to the Federal
Communications Commission’s Blue
Book. One spokesman here said that
if NAB is able to devise a code that
“sticks” and that has “teeth,” FCC’s
Blue Book will be relegated to insig-
nificance and FCC itself may be will-
ing to forget that it ever issued it. It
is believed that this may be an
important motivation in Miller’s talks
here, not only with bigwigs in the
attorney general’s office, but also with
FCC itself. The talks, however, do
not indicate the imminence of har-
mony between NAB and FCC, since
both agencies are sticking to their
guns.

Berge’s Advice

Move to put teeth in a new and
strengthened code is viewed as hav-
ing far-reaching legal ramifications.
It has been learned that Wendell
Berge, who this week announced his
resignation as head of the Depart-
ment of Justice’s anti-trust division,
informally advised Miller to devise
the new formula in such a way that
it will not run counter to existing
anti-monopoly regulations.

NAB, in its new standards, is ex-
pected to seek a method for cracking
down on irresponsible advertisers on
the air. However, it is known that
Berge, prior to announcing his resig-
nation this week, had a lengthy talk
with Miller and raised the following
question: “What right will broad-
casters have to agree to keep any
specific advertisers off the air as long
as there are Federal Trade Commis-
sion standards for advertising?”
Berge, however, is known to have
encouraged NAB in its effort to stif-
fen its code and get enforcement.
Berge, in effect, suggested that NAB
devise its formula in such a way that
it comes within existing govern=
mental regulations.

Early Action

NAB committee on standards is re-
portedly seeking to have a blueprint
ready this spring. March 5 meeting
will consider the suggestions from
government officials and is likely to
result in a series of consultation ses-
sions with legalists. One of the major
problems, besides dealing with com-
mercial standards, will be prepara-
tion of a code encouraging broad-
casters to editorialize. NAB has been
openly resentful of the FCC’s May-
flower decision, in which station edi-
torializing was tabooed. Proposed
new standards may provide the first
major test of that decision. However,
NAB is determined to-move cautious-
ly so that all of the new standards

Chi AFM & Nets
Settle for 181:%

CHICAGO, Feb. 22.—While nego-
tiations in other cities between the
AFM and networks are stalled, Chi
musicians in Local 10 are getting paid
under the newly arranged contract,
it was learned this week. Increase
is 18% per cent and contract calls
for a two-week vacation for staffers.

Whole deal is wrapped in mystery,
as no one in the radio trade here ad-
mitted inking of the contract. How=
ever, a spokesman for the union said
the boys were getting paid under the
new agreement as of this week.

“Our dealings with the webs here
are very informal,” he declared, “and
while some signing was done no
doubt, it wouldn’t be too necessary
because we have complete under-
standing with the networks here.”

It’s common knowledge that deal-
ings with the AFM local are carried
on such a basis, and news that the
increase is actual-—maybe even with-
out inking—affords no surprise.

will not be jeopardized in any court
action.

It is possible that this might come
up for discussion at next week’s
meeting of the NAB “Freedom of
Radio” committee in New York,
Wednesday and Thursday (26-27).
Public relations exec committee this
week in discussing the issue, agreed
that “the radio industry should accept
no compromise on this issue” and
that “any decision concerning the -
manner in which this constitution-
ally guaranteed privilege is carried
out must be made by the broadcast-
ers and not by any federa) agency.”

Problem of copyrights will come
up for discussion next week at a
meeting of the NAB music advisory
committee Monday and Tuesday
(24-25).

The dual aim to get a stronger code
and to seek industry compliance re-
ceived general support at NAB’s con-
vention in Chicago last summer. It
was conceded at that time, however,
that the task would be a delicate one
because of the legal difficulties of
exacting compliance. Trade legalists
point out that NAB’s enforcement
teeth can only be exercised by use of
vote to oust a non-complying mem-
ber. Also, it was explained, the new
standards must be limited to expres-
sions of policy of what constitutes
acceptable programing and adver=-
tising.
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Miller E.T.’s To Bally NAB’s

“Freedom for

(Continued from page 3)
the drums for a “free” U. S. radio.
Talks will emphasize radio’s achieve-
ments, both in war and peace, and
the medium’s ability to provide both
entertainment and cultural programs
for millions.

Development follows Miller’s gen-
eral campaign to get more respect for
radio in the lay mind. Miller’s series
will be akin to the Lyman Bryson-
CBS Time for Reason sessions Sun-
day afternoons, on which Bryson has
been telling Columbia listeners the
trade viewpoint on the elements most
frequently criticized. NAB’s ultimate
aim is to give radio a stature com-
mensurate with that of the daily
press—or better.

Committee meeting stressed, among
other things, the importance of broad-
casters of participation in community
activities; cordial relations with other
local media, importance of improved
public service, and more sales regu-
lation by the industry.

Committee named this week to
work out the Miller programs favors
a 15-minute transcription which will
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Radio” Pitch

open with a brief announcement fol-
lowed by musical selections and Mil-
ler’s talk. Pattern of the transcrip-
tions will vary, according to present
plans, and it is possible that forums
may be developed later, with various
congressmen and other public officials
getting an opportunity to air their
views in colloquys with Miller or in
special talks. The Miller packages
represent an entirely new stunt by
NAB, altho the idea of publicizing
radio thru radio has long been in
practice with NAB’s support.

N.Y.Musicians, Webs
Still in Deadlock

NEW YORK, Feb. 22.-—Negotia-
tions between Local 802, AFM, and
the four networks on a new wage
scale were at a complete standstill
this week. Neither side has made a
move since talks broke off a week
or so ago.

QOut on the Coast, negotiations be-
tween the Hollywood music union
and the webs were held up pending
return of NBC Vice-President Sid
Strotz, currently in New York for
huddles with NBC brass.

NEW YORK, Feb. 22. — Biow
Agency officials this week denied the
much-repeated trade rumor that
Eversharp plans to break its five-
year contract with Henry Morgan
when the comic hits the 26-week
mark a couple of months from now.

Morgan, meanwhile, finally has
won his battle to eliminate the Sha-
vathon commercial from the show.
Two plugs remain, one a straight
pitch and the other gagged up
by the comic.
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Hell’s Bells?

CHICAGO, Feb. 22.—One of
the many pubserv features
which WBBM, CBS outlet here,
is stressing, is the unusual gim-
mick ihtroed by Jim Hurlbut,
special events editor of the sta-
tion. WBBM has a commercial
newsshot every day at 5:30 p.m.
In the middle of the news, Hurl-
but has inserted bell chimes for
everyone killed accidentally in
Chicago that day, telling the
name of the victim and suggest-
ing how the accident could have
been prevented.

For Whom the Bell Tolls is
the title of the gimmick, not
from Steinbeck’s book, but from
John Donne’s poem, says Hurl-
but. On days when no accidental
deaths occur, attention is drawn
to the fact that bells are not
ringing. Stunt is attracting
plenty of attention in the Chi
press.

Names Who Fail
To Pull Are Cut

(Continued from page 5)
Schenley’s Hollywood Players, Frank
Morgan (to be replaced for Pall Mall
by Feature Assignment), Morton
Downey (Coca-Cola), Maisie (Ever-
sharp), and Roy Rogers (Alka-
Seltzer).

Beyond these, however, is a host
of shows reliably reported as mucho
shaky. Bob Burn’s Anacin stanza,
which published reports said was due
to fold, has not been canceled, but
is getting serious consideration from
its sponsor. Decision won’t be made
until May or June, same applying to
the Ginny Simms (12G) Borden
show. From accounts, a terrific tug
of war is going on between Young
& Rubicam and Kenyon & Eckhardt
for control of Borden’s radio biz.
Y. & R. has the Simms show and
has taken an option on Tex Beneke
as replacement. K. & E. has County
Fair on now for Borden.

Also shaky is the Joan Davis-Swan
Soap (Lever Bros.) opus which at a
$17,000 budget, is a long way from
paying off rating wise. Dinah Shore-
Peter Lind Hayes series, for Ford,
budgeted at around 14G, has been
unable to produce a rating against
Mr. District Attorney, and is re-
portedly in trouble. Same applies
to the Jack Haley Sealtest series,
and as reported elsewhere in this
issue, Procter & Gamble is taking
steps to improve its Drene line-up
with Don Ameche Sunday nights on
NBC. Also, from reports, both
Hildegarde and Jack Carson,, sporn-
sored by Campbell Soups, are said
to be wavering. Likewise, the fu-
ture of the Frank Sinatra Old Gold
effort is in doubt.

Feeling in agency circles is that
even if dropped, many of the names
involved are likely to come back—
but at much lower fees. Those re-
placements already set, in most cases,
are at lower budgets than their
predecessors.

NBC Drops House Organ

NEW YORK, Feb. 22.—In line with
its economy wave, National Broad-
casting Company has dropped the
NBC Transmitter, which the web’s
press department published as a
house organ for years. NBC is keep-
ing the mailing list intact, promising
that in event publication is resumed
all readers who used to receive the
pamphlet will get it again.

ICKET

RESERVED SEAT — PAD — STRIF
COUPON BOOKS - RESTAURANT

1 LHECKS '—~ SALES BOOKS’AND
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B2 W. WASHMINGTON ST.. Chicago

Chi’s AFM Hints
National Nix of
Fronter AirP. A’s

(Continued from page 3)
the guest appearance ruling, Benkert
said that locally it was a problem and
the union operated under the local
autonomy principle. He then added
that signs are that the ban will be-
come national in scope.

Chi jocks, in their meeting Wednes-
day (19), after hearing the commit-
tee report on the AFM confab, de-
cided to rest further action, awaiting
a national reaction to the ban if and
when it becomes effective every-
where. Jocks pointed out that they
already have a flock of beefs from
name ork leaders, especially from
novice fronters who are trying to get
every bit of promotion possible for
their new crews, and they visualized
an epedemic of such gripes if AFM
decides to ban personals all over the
country.

Jocks also got the ball rolling to-
ward better co-operation between
themselves and the record makers by
inviting reps of the Big Four, Decca,
Victor, Columbia and Capitol, to their
meet. Jocks suggested that some
plan be worked out with the diskers
s0 that shipments of new releases to
them are correlated with deliveries
to retailers. Jocks pointed out that
retailers are continually calling sta-
tions, complaining of being unable to
get releases the jocks are plugging.
One major platter rep said that he’s
found that two or three weeks of
plugging by disk jockeys has killed
demand for a disk, and if the sides
aren’t available at the same time
jocks are doing their promoting, re=
tailers lose sales, the buyers having
heard the disks so often over the air
that they are no longer in demand.

Jocks are trying to work out a plan
whereby all records designated for
jocks in the CDJA would be shipped
to one central address. This one
package, containing a number of
single packages of releases for the
20-odd members of the group, would
have far less chance of striking some
of the impediments to quick delivery,
such as theft, poor trucking facilities
and improperly wrapped packages.
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WCAU Turns

Mike on Loecal
Biz Horizons

PHILADELPHIA, Feb. 22.—
WCATU, local Columbia outlet, has
turnec its mike on local horizons af-
ter depending almost entirely for
many years on the network to provide
the programs. But since Joseph T.
Connolly has taken over the pro-
gram chief’s bench, local originations
have kecome the rule rather than the
exception. In the two months Con-
nolly has been at the helm, there has
been a local face-lifting, ranging
from five-minute newscasts to 45-
minute record-chatter programs, de-
signed to accent local talent and local
coverage.

To date, Connolly has brought to
the schedule 15 broadcast series of
local origination, with several other
programs in the works. In addition,
Connolly has grouped. programs with
appropriate station breaks. S a re-
sult, WCAU has been able ‘to make
a strong pitch for bobby-sox listen=
ers with a Saturday afternoon WCAU
Rhythm Parade, which links four
programs from 3:15 to 5 p.m. Parade
brings together Saturday Afternoon
at the Click and Joey Kearns’s
WCAU studio band with the Treasury
Bandstand and Matinee at Meadow=
brook. WCAU feeds the network
with a Treasury Bandstand show on
Fridays, featuring the name bands at
the Click nitery here.

Daily P.M. Variety

Also in the variety field there’s a
daily afternoon Free For All, fea-
turing the station’s instrumental and
vocal talent roster, with the Kearns
band getting Tuesday and Thursday
afterncon segs fed to the CBS net.
Bringing a platter-chatter program
to the schedule for the first time,
Connolly has slotted Jeanne and Andy
Gainey, a Mr. and Mrs. team, for a
daily morn At Home With the
Gaineys.

Designed to promote tolerance,
Connolly has created a weekly Fel-
lowship House show built around Irv-
ing Casesar’s new Songs of Friend-
ship. Making for diversity, Con-
nolly has added a seg of poetry and
philosophy by Will Morrall, titled
Meditations; a salute to neighboring
communities called Looking Ahead;
a sports information and audience
participation show, Time Out With
Bill Campbell, who is the WCAU
sports director and a five-minute
vignette of life in the Quaker City,
called The Philadelphia Feature
Story. Hypoing the news, station has
just taken on John Raleigh.

Two new programs will bow be-
fore March. One, called Laugh Lines,
will be a comedy audience-participa-
tion show, with announcer Hugh
Ferguson directing and emseeing. A
second series, The Drama Theater of
the Air, will feature Joan Meyers
and Gene Crane in short dramatiza-
tions of all types of the world’s finest
literature.

Hooper Ratings
continue to show
that WTAG has
more listeners
than all other
statigns heard
in the area®

combined.

Part 1

DAYTIME
TALENT COST INDEX
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Based on Feb. 15 Report, ‘First 15° Daytime Hooperatings and ‘First 3> Saturday Daytime Ratings

Program,
Last Report Rank; Cost Por
8) onsor, Cost 1,000
Agency Hooper- Talent Per Urban
Network and Statlons ating Opposition Cost Polint Listeners
YOUNG WIDDER Dlck Tracy—L.N.—Co0-Op. $1,600  $192.77 $ .35
BROWN (5) 8.3 -—ABC

Sterling Drug Hollywood Jackpot—L.N.,

Haley’'s M.O, (MWF)—CBS

Phillips Toothpaste Buck Rogers—MBS

D.-F.-5., NBC 143
MA PERKINS (4) 8.3 NSP—ABC $1.300 $156.63 .

Procter & Gamble NSP-—MBS

Oxydot NSP-—-NBC

D.-F.-8., CB8 78
WHEN A GIRL Terry & the Plrates—ABC $2,300 $277.11 ~

MARRIES (2) 8.3 NSP—CBS

Generat Foods Hop Harrigan (MWF)—

Baker's Chocolate, MBS

Diamond Crystal Salt

B.&B.

LaFrance, Satina,

Calumet

Y.4R.,, NBC 78
AUNT JENNY (**) 8.0 Kenny Baker Show—ABC  $2,000 $250.00 ®

Lever Bros. Checkerboard Jamboree—

Spry MBS

R.&R., CBS 45 NSP—NBC
BREAKFAST IN NSP—CBS $1,500 $189.87 $ .35
HOLLYWOOD (11) 7.9 NSP-—MBS

Kellogg Co. Fred Warlng—NBO

Kellogg’s Pep

K.&E., ABC 222
ROMANCE OF HELEN NSP--ABC $1,800 $230.77 $ .43
TRENT (1) 7.8 NSP-—MBS

Whitehall Pharmacal NS§P-—NBC

Heet Liniment,

Kolynos, Blsodol

D.-F.-8., €BS 151
BACKSTAGE NSP—ABC $1,760 $227.27 $ .43
WIFE (14) 1.7 NSP—CBS

8terling Drug NSP—MBS

Ayer's Pectoral

D.-F.-S., NBC 143
KATE SMITH Kenny Baker Show—ABC $6,000 $675.68 $1.92
SPEAKS (15) 7.4 NSP-—MBS

General Foods NSP—NBC

Post’s Ralsin Bran &

Post’s 409 Bran

Flakes

B.&B., CBS 145
LORENZO JONES (**) 7.3 NSP—ABC $2,000 $273.97 $ .45

Sterling Drug Hollywood Jackpot (MWF)

Varlous Products —~—CBS

D.-F.-S., NBC 143 NSP—MBS
RIGHT TO NSP--ABC $2,260 $312.60 $ .55
HAPPINESS (7) 7.2 NSP—-CBS

Procter & Gamble NSP-—MBS

fvory Soap

Compton, NBC 141
PORTIA FACES 8ky King—ABC $2,750 $387.32 -
LIFE (3) 71 NSP—CBS

General Foods Superman—-MBS

Grapenuts Wheatmeal .

Maxwell House Coffeo

B.&B., NBC 87
BREAKFAST IN NSP—CBS $1,800 $211.27 $ .38
HOLLYWOOD (10) 71 NSP-—MBS

Procter & Gamble Fred Waring—NBC

tvory Flakes

Compton, ABC 225
WOMAN IN WHITE (**) 6.9 Ethel & Albert—L.N.— $3,000 $434.78 $ .95

General Mills ABC

Blsquick Perry Mason—CBS

Knox Reeves, NBC 128 NSP——MBS
JUST PLAIN BILL (**) 6.9 Jack Armstrong—ABG $2,000 $289.86 ]

Whitehalt Pharmacat NSP—CBS

Hlli's Cold Tablets, Captaln Midnight—MBS

Anacin

D.-F.-S.,, NBC 71
MA PERKINS (**) 6.8 NSP—ABC $1,300 $191.18 $ .35

Procter & Gamble NSP—CBS

8‘#10;, NBGC 142 NSE MBS Top Three Saturday Daytime 8hows l
BETARS OVER NSP—ABC $4,000 $434.78 O
HOLLYWOOD 9.2 NSP--MBS

Bowey's NSP-—--NBC

Darl-Rich Products

Sorenson, CBS 652
THEATER OF TODAY 8.3 NSP—ABC $2,500 $301.20 $ .45

Armstrong Cork NSP—MBS

Armstrong Floor NSP—NBC

Coverings

B.,B.,D.0.,, CBS 154
GRAND CENTRAL NSP—ABC $2,200 $306.66 $ 41
BTATION 7.2 NSP—MBS

Pilisbury Flour Nat’l Farm & Home

Sno-Sheen Hour-——NBC

McC.-E., CBS 131

*|nsufficient data. **Not in First Fifteen last report. L.N.——LIimited Network. M.A.—Mov-

'ng Average, N.S.P.—No Sponsored Program.

L. & M.——Lennen & Mitchell., F., C. & B.—Foote, Cone & Belding. Y. & R.——Young &
Rubicam. W. & L.—-Warwick & Legler. W. & O.—Williams & Cleary. L. W. R—L. W.
J. W, T.—J. Walter Thompson. McK. & A.—McKee & Albright. R. & R.—Ruthrauff
% Ryan. D. C. & S.—Doherty, Clifford & Shenfield. 8. & S.—~Schwimmer & Scott., R. W. &
©.—Roche, Willlams & Cleary. A, M., & W.~=Audrey, Moore & Wallace. W. H. W.—Willlam
H. Welntraub. McC.-E.—McCann-Erickson, P, & R.-——Pedlar & Ryan. D. F. 8.-—Dancer-
Fitzgeratld-Sample. N, L. & B.—Needham, Lewls & Brorby. R. M. S.—Russel M. Seeds.
3. & B.—Benton & Bowles. B. B, D. O0.—Batten, Barton, Durstine & Osborn.

Average audlience rating Is 5.3 as against 5.0 last report, 4.9 a year ago. Average daytime sets-in-
use reported are 19.4 as against 18.7 last report, 18.0 a year ago. Average avallable homes Is
74.7 as agalnst 76.3 last report, 74.4 a year ago. MNumber of sponsored hours Is 82% as agalnst
&1 last report, 91'%2 a year ago.

Sterling Drug
Soapie Leads
Daytime Buys

“Widder Brown” in Spurt

NEW YORK, Feb. 22.—Top 15 day-
time programs in the latest (Feb-
ruary 15) Hooper report reflect many
changes from the previous (January
30) report, not only from the stand-
point of the ranking leading day
airers themsélves, but in the fact that
several shows which missed out on
the elite 15 last report made it this
time. Specifically, this applies to
Aunt Jenny (Lever Bros.), Lorenzo
Jones (Sterling Drug), Woman in
White (General Mills), Just Plain
Bill (Whitehall Pharmacal) and Ma
Perkins (Procter & Gamble).

Actually Ma Perkins was and was
not in the top 15 daytime soapies last
report. CBS airing of this series is
tied for first in the new report and
was fourth last report. NBC airing,
for the same account and product
(P. & G. Oxydol), is fifteenth in the
February 15 tally, but placed out of
the leading day programs in the Jan-
uary 30 Hooperating.

Three-Way Dead Heat

Perkins shares a three-way tie for
first, splitting with Young Widder
Brown and When a Girl Marries, all
shows returning an 8.3 rating. Cost
per 1,000 urban listener figures are
not available for Perkins or Girl, The
Widder’s rating gives a figure of 35
cents per 1,000 urban listeners, same
cost as shown by the Kellogg half of
Breakfast in Hollywood, third in the
new report. XKellogg Breakfast half
has a rating of 7.9; the P. & G. half
of the same program is off a fraction
to 7.1, with a cost per 1,000 urban
listeners of 36 cénts.

Notable gain was scored by Back-
stage Wife, which went from four-
teenth on January 30 to fifth in the

new sweepstakes. Both Wife and Ro-
mance of Helen Trent, rating fourth
this time against first January 30,
have the same figure of 43 cents per
1,000 urban listeners.

Of the top 15 daytime programs,
other than Saturday airers, only two
are non-soapers, these being Break-
fast in Hollywood and Kate Smith
Speaks. Latter program, moving up
from fifteenth to sixth, grabbed a 7.4
rating and a $1.12 per 1,000 urban
listener figure. Show moves to MBS
in a few months.

Full details of the Daytime Talent
Cost Index, Part 1 of The Billboard’s
Continuing Program Studies, are in
the adjoining column.
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“We're Still in Tele” -~ ABC;
Web Awaits FCC N. Y. Okay

NEW YORK, Feb. 22.—Altho American Broadcasting Company this
week announced elimination of all sustaining video broadcasts at the end
of current commitments, National Television Director Paul Mowrey told
The Billboard that trade interpretations ruling ABC out of the video picture
are totally inaccurate. On the contrary, Mowrey asserted, policy indicates
merely a shift in emphasis of activity, with the intent to get ABC telecasting
irom its own New York station as soon as possible. Current plans call for
ABC to conclude programing operations with the close of the ice hockey

season in Philadelphia March 4, and
in Chicago, March 16. ABC has had
to pay premium rates for use of
WPTZ (Philco) in Philadelphia and
WBKB (Balaban & Katz) in Chicago.
Philadelphia hockey games were sus-
taining but those in Chicago were
sponsored by General Mills and the
Henry C. Lytton Department Store.

Mowrey rejected flatly the assump=
tion that ABC will not actively keep
its finger in the video pie until or
unless its application for a New
York station gets an FCC okay.
“Should we secure desirable com-
mercial commitments, especially from
previous clients, we certainly will do
shows now,” he said. As an example,
he pointed to a just scheduled Chi-
cago telecast ABC will do for Gen=
eral Mills on March 15 from the
Pool and Billiards Congress.

Await FCC Action

Favorable FCC action on ABC’s
New York video application may
come at any moment, Mowrey pre-
dicted. During the recent CBS color
hearings in New York, FCC Chair-
man Charles Denny said the com=-
mission hoped to settle the Manhat-
tan tele picture by the end of Feb-
ruary, regardless of the decision on
color. Anticipating favorable action
on its permit request, ABC brass
huddled a few weeks ago and came
up with the new policy.

Reports ascribing ABC’s move to
economy motives also were rejected
by Mowrey. ABC’s expenditures for
television last year, even after using
other stations’ facilities, were pea-
nuts compared with the costs it faces
in setting up its own station this
year, he stated. “The whole plan,”
said Mowrey, “calls for concentrat-
ing our efforts on one project rather
than spreading them thin over sev-
eral cities. We've been gaining ter-
rific experience in five cities. Now
we must prepare fo go on the air
with a station better than any we’ve
worked with. The night we begin
operations in New York we must be
ready to put on as good or better a
show as NBC did the previous night.”

Mowrey sees progress in New York
falling into four rough stages; con-
struction of transmitter and studio
sites, selection of engineering per-
sonnel (mainly for remotes, at first),
selection of studio personnel and ac-
tual commencement of telecasting.
Meanwhile, current plan calls for no
drastic personnel changes. Should
lack of air activity cause protracted
idleness, there may be some tem-
porary leaves of absence in writing,
Publicist Don Giesy and Producer-
producing or publicity departments.
Director Dick Goggin already have
departed in favor of other activities.
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Swift Sets Tex-Jinx
For 39-Wk. Tele Show

NEW YORK, Feb, 22.—Swift &
Company will bank roll a 3%-week,
half-hour tele series, tabbed Home-
makers’ Club, with Tex McCrary and
Jinx Falkenberg, starting April 1.
McCann-Erickson, the agency, has
not yet chosen station or time, and
is understood to be waiting for FCC’s
decision with respect to Columbia’s
application for a color video permit.

Homemakers’ Club is a Sandra
Gahle package. Tom Hutchinson
will direct.

British Video Uses
New Plastic Mirror

LLONDON, Feb. 22, — Television
demonstration held here recently in-
dicated that a mirror made from a
plastic called Transpex is capable
of throwing an image 7'2 times as
large as that reproduced on the usual
tube. New material, developed by
Imperial Chemical Industries after
six years of experimenting with sur-
face finishing, is said to be inexpen-
sive and furnishes a precision which
parallels elaborate modern telescope
systems.

Best results from the new device
call for both image tube and corrector
plate to be made of Transpex.
Cinema television projectors also can
be adapted to use the plastic material,

Small Video Films
Convention Topic
For Pic Engineers

NEW YORK, Feb, 22, —~Latest de-
velopments in use of 8mm. and 16mm.
film in television will be presented
at the 61st semi-annual convention
of the Society of Motion Picture En=-
gineers skedded for the Drake Hotel,
Chicago, April 21-25. Emphasis will
be placed on technical papers deal-
ing with various aspects of narrow
film pix, including video and other
applications, and all phases of studio
and stage technique applicable to
both narrow pix and tele.

Members expecting to present
papers at the convention should sub-
mit title and abstract of papers and
author’s name not later than March
15, to Gordon Richards, Eastman
Kodak Company, Rochester, N. Y.
Complete manuscripts must be in by
April 7.

TAP Chief To Talk Video
Before Chi Business Org

CHICAGO, Feb. 22.—The 7,200
members of one of Chi's most im-
portant civic organizations, the Chi-
cago Association of Commerce and
Industry, will hear a sales pitch on
television and what its development
could mean to the city on February
26, when Ardien B. Rodner, presi-
dent of Television Advertising Pro-
ductions, Chi video production firm,
delivers to the org a talk entitled
What Television Will Mean to Chi-
cago Comanerce.

Rodner is expected to deliyer to the
commerce group, which has included
in its membership execs of some of
the top local industries, reasons why
Chicago should drive ahead in its
development of television and how
the development can increase sales
of local industries, as well as con-
tribute to an over-all economic ex-
pansion.

Union Horse Trading Seen
For Control of Videomen

CHICAGO, Feb. 22.—An under-
cover move which may develop into
open warfare between IBEW and
IATSE over jurisdiction of television
employees or a peaceful settlement
under which each union will make
compromises is underway, The Bill-
board learned this week. Altho no
local exec of IBEW or IATSE would
talk, judging by facts learned, it ap-
pears as if the unions will do some
horse trading and the IBEW will
come out with jurisdiction over cam=-
eramen and engineers and the IATSE
will have everyone but clerical em-
ployees.

Crystalization of the move began
about a month ago when the IATSE
board met in Seattle to consider the
problem of video jurisdiction. At that
meeting the board reviewed video
employee control and noted that the
West Coast was just about tied up
by IATSE, while IBEW had the East
to the extent of having practically
sole control at CBS in New York
and over engineers at WBKB, only
full-time Chi station, while JATSE
had cameramen and stagehands.

St. Louis Climax

Situation was climaxed in St. Louis
last week when the IBEW local there
won control over cameramen and en-

gineers at KSD-TV, which began
operation. Coincidental with KSD’s
opening, it has been learned that al-
tho execs of neither union would con-
firm, the executive board of IATSE,
including Richard Walsh, president,
and the toppers of IBEW met in St.
Louis to begin horse trading. It was
at that meeting that the point about
IATSE turning over cameramen
everywhere to IBEW came to light.

Next move, it is reported, will be a
meeting of the executive boards of
both unions in Washington within
two weeks.

News of the trading between the
unions has caused plenty of conver-
sation in video circles here. Partic-
ularly concerned are WBKB execs
who had worked out agreements
with JATSE and IBEW to keep each
union happy and to have men who
had proper training. For example,
at WBKB cameramen and film pro-
jectionists are IATSE, while en-
gineers are IBEW. One WBKB pro-
gramer said the idea of training en-
gineers to operate video cameras was
not at all pleasant. His claim was
that cameramen should know plenty
about lenses, lighting and composi-
tion—things in which all pre-trained
cameramen are versed—and that he
didn’t see how an engineer would fit
in.

Schools Pitch
For Slice of
Video’s Cake

AER Is Setting the Pace

CHICAGO, Feb. 22.— Indication
that educators thruout the country
are getting serious about getting into
television, either via video work-
shops, programs in co-operation with
already established and future com-
mercial stations or actual operation

of experimental stations by large city
boards of educations or universities
came to light this week when an
entire issue of the official journal of
the Association for Education by
Radio was devoted to articles per-
taining to education’s place in tele-
vision now and in the future.

Beginning of the video interest by
AER, which is composed of educators
and broadcasters thruout the country,
came into sharp focus at a meeting
here of the organization last October
22. At that time a special television
committee of the org was formed, and
Paul L. Bogen, director of radio of
the TUniversity of Nebraska, and
Elizabeth Marshall, program director
of the radio council of the Chicago
public schools, were appointed co-
chairmen. Also on the committee
are Milton Alexander, DuMont ad-
vertising manager; Paul Mowery, di-
rector of television for ABC, and
Edward Stasheff, director of tele-
vision for WNYE, New York public
school station.

Since then the committee has been
promoting television among educa-
tfors and doing research which cul-
minated in the special television AER
journal.

Articles in the journal point out
that television will be the greatest
instrument for mass education, that
schools should apply for licenses
(where they are big enough to afford
it) and for those who can’t afford a
station, co-operation with commer-
cial stations should be worked out.
Stressed was the fact Fhat educators
once held control of many radio
stations and lost them and that they
should not miss the boat with tele~
vision.

Also announced was the beginning
of a survey “to locate all educational
television activities thruout the coun-
try—elementary, and high school
programs, college and university
courses, local station and network
tie-ups, and past, present and future
experiments in television.” Setting
up of a video script exchange by
which educators thruout the country
can take advantage of the best edu-
cational shows and reproduce them
also was outlined.

Video activity of the educators is
expected to grow in the next few
months and be reported as one of the
important functions of the Institute
for Education by Radio at Ohio State
University in May, where the AER
video committee will have another
meeting.
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Lawn Bowling Championship

R.U.R.

Reviewed Saturday (15}, 3:15-4 p.m.
Style—Lawn bowling remote. Sustaining
over KTLA (Paramount), Hollywood,

Tailor-made for the Saturday after-
noon looker, pick-up of the interna-
tional lawn bowling finals ranks with
the best field work yet seen in these
parts. With numerous contestants
here from England, Scotland and
Ireland, tele director Klaus Lands-
berg was wise to throw the full spot-
light on the overseas visitors, making
this more of a human-interest pro-
gram than a sports remote. More
stress was put on interviewing the
players than the game itself. Scottish
and Irish brogues heavily flavored
the seg as the foreign sportsmen re~
lated their experiences and view=-
points. An air of informality pre-
dominated as the bowlers in their
clipped accents chatted easily with
KTLA’s Bill Welch. In the mean-
time it was a field day for the
cameramen as they moved in for

- highly effective facial studies of the
interviewees. Lensmen strove for
composition and often achieved their
goal, rounding out the scanning with
a touch of professional polish.

Best shot: A visiting Scot rolling
his own cigarette as he discusses the
game with the announcer,

Welch, who so capably guided the
interviews, was equally fine in nar-
rating the play-offs. Game itself
befits the Saturday afternoon
mood. It’s a leisurely sport for the
observer, holding just enough action
not to be dull yet not too much to
tire the viewer.

The Paramount touch could be
sensed in the fade-out shot. Just as
Para newsreels use a motion picture
camera grinding away as the end-
fmark, Landsberg focused on the
multi-eved lens board of an image
orthicomn. Lee Zhito.

Plastics of 1947

Reviewed Monday (17), 9-9:20 p.m,
Sty | e—Interview-demonstration. Sus-
taining over W6XA0 (Don Lee), Holly-

wood.

While the industry’s seers look to
tele as a powerful instrument for
mass education, total effectiveness of
television as an interesting educa-
tional medium is still relatively un-
explored. Tonight’s tele seg, for ex-
ample, disclosed genuine possibilities
for demonstrating arts and crafts to
home viewers, and in many ways the
stanza was a successful experiment.
But before such shows can tempt tele
fans to shell out big dough for re-
ceivers, production and presentation
of educational features must be
thoroly expanded and improved.

For its classroom lesson tonight
Don Lee demonstrated the techniques
of making household objects from
raw plastic. High-school students
and teachers doubled as thesps, doing
a creditable but far-from-polished
job. Scriptwise, the show had the
usual amount of loose ends and
awkward switches, but the wvisual
demonstration of actual manufactur-
ing processes partly made up for
rough production.

Of particular interest were close-
up shots of plastic creations (with
clear, well-defined images) follow-
ing the various operations from the
raw plastic stage thru the buffed and
finished product. Explanatory nar-
ration was easy and convincing, giv-
ing the entire seg a pleasant air of
informality.

Don Lee has had to lean heavily on
school program packages in the past,
many of which have been a total
waste of lookers’ time and video
tubes. It can be claimed that to-
night’s show was head and shoulders
above other “book larnin’” features
and a healthy step in the right di-
rection. Next move is to put more
showbiz savvy into education for the
happy (and necessary) wedding of

Reviewed Saturday (15), 3 to 4 p.m.
Produced by Television Advertising Pro-
ductions and presented by Missouri,
Kansas & Texas Railroad on KSD-TV, St.
Louis. Style—A special video dramatic
adaptation of a well-known play.

Fitting end to a successful week
of television programing was this
ambitious dramatic undertaking. Pro-
ducer Jack Gibney and Director Lor-
raine Larson worked out plenty of
special video effects, dramatic light-
ing and powerful camera shots to
give the show the quality of complete
and high standard professionalism.
The paring of the original successful
Broadway futuristic hit and the video
zdaptation by Leonard Nathanson
gave the video audience all of the
necessary details, with effects that
only video could provide. What mis-
takes—and there were some natu-
rally, since KSD-TV’s equipment is
still not complete, studio space is in-
adequate for large dramatic shows,
semi-pro actors were used—could in
the main be attributed not to lack of
work, production and planning, but
rather to an over-exercising of dra-
matic ambition without the best pos-
sible circumstance in which to give
the ambition free and full play.

The plot of the story, for those who
don’t remember the legit runs, is
built around a successful revolt of
robots thruout the work against a
scientist who has created them with-
out regard for anyone or anything
but his lust for power.

Cast of the show composed of
members of St. Louis’ Community
Playhouse did, in the main, top work.
Especially good were the lead play-
ers, Wallace Hoss, as Domin, the head
of the Rossum Universal Robot (R.
U. R.) factory; Betty Godwin, as
Hzlena Glory, daughter of President
Glory, and Maurice Savore, as Dr.
Gall, Domin’s physiologist who co-
operates with Helena to give the
robots powers of defiance which en-
akble the revolt to be a success. The
production staff used plenty of force~
ful shadow lighting and close-ups of
heads, hands and props that added to
the dramatic impact. But at times,
because one of the image orthicons
used had too contrasty a picture, low-
level lighting resulted in pictures
that were too dark. It was at these
times, and only at these times, that
the dramatic portion of the program
wes unsatisfactory. When the at-
tempt to use unusual lighting ef-
fects were successful, it was when
the other of two cameras used was
getting the shot going out over the
air. When this camera was in ace
tion, the validity of Gibney’s theory
that image orths can be used for ef-
fective studio work because they can,
with their sensitivity, reproduce pic-
tures of fine gradations of lighting,
was most forcefully shown.

Not the best possible production
plan was the way in which narrator
Don Faust appeared during intermis-
sions and introduced MKT officials
who participated in presentation of
commercial copy. Contrast between
abrupt change from a shot of robot
to Faust dressed in business clothes
was too great. It would have been
betier to cast him as a theatrical host
dressed in white tie and tails. He
could have been the supposed the-
atrical guide who was witnessing the
show with the video audience. With
use of this technique, transition would
have been much smoother, coms=-
mercials could still have been han-
dled by MKT officials and an off-
stage narrator when one was re-
quired and illusion of make believe
and an interest in a dramatic venture
would have been sustained during
the entire presentation.

Cy Wagner.

the two elements. In this direction
Don Lee has a long, hard road to
travel. Alan Fischler.

Gen. Foods Plans Big TV

Campaign; Other Accounts
Rap Production Methods

Ad Agencies Claim Facilities Still in “Dark Age”

NEW YORK, Feb. 22.—Despite known dissatisfaction of some leading
radio-tele advertisers over video’s limited production facilities and circula-
tion outlook, one of the largest advertisers in the radio business is readying
a move into the video medium. Account is General Foods, which recently
instructed its three agencies—Young & Rubicam, Benton & Bowles and
Foote, Cone & Belding—to submit ideas for a one-hour television program.
It was learned late this week that General Foods, which has not been in
television before, intends to be plenty active starting this summer. One

talent exec associated with one of the
three General Foods agencies, stated
that in addition to the one-hour show,
the client is considering such video
activity as bankrolling ballgames, etc,

General Foods’ decision to move
into video is currently the brightest
spot in the video picture—from the
‘agency-client point of view. It’s
known that other leading advertisers
experimenting with the medium are
doing a slow burn over the #amateur-
ish” facilities, and in a week or two
one of the top video bankrollers—also
a food company-—is expected to exit.
Latter’s specific dissatisfaction, ac-
cording to the agency handling the
account, stems from the claim that the
mechanical end of tele has not kept
pace with production ideas, and pro-

ducers, therefore, are operating in
a blind alley.

Peefs are many, and include lack of
good studios and cameras, transmit=-
ters going off the air, music and film
limitations, etc. In one of the main
tele studios here, said an agency exec,
the sound effects men must work in
a hall outside the studio. This is
typical, he says, and emblematic of
the fact that “you cannot think in
terms of video production.” In other
words, he amplified, ideas in tele have
passed way beyond facilities—and
this puts the medium back in the spe-
cial events stage of development, just
as radio was in its early days. “Pro=
duction-wise,” he stated, “it does not
pay to think in tele.”

Coast Tele Does Dramatic Job
On Los Angeles Blast Tragedy

HOLLYWOOD, Feb. 22. — The
Coast got its first sample—and a
dramatic one, at that—of tele’s vast
possibilities for fast on-the-spot cov-

erage when both the area’s video
outlets (Paramount’s KTLA and Don
Lee’s W6XAO) swung into action this
week to cover the worst blast disas-
ter in L. A. history. The downtown
Los Angeles explosion which killed
20 and hospitalized more than 200
occured Thursday (20) at 10:00 a.m.
Two hours later Don Lee’s staff
photographer, Bob Toneroy, was
filming (16mm.) the scene of the
tragedy. Footage was edited to 10-
minute screening time and aired at
6:20 that evening.

Paramount, strong on field pick=-
ups and also armed with a film ver-
sion of the disaster shot earlier in the
day, moved its power generators,
lights, cameras and relay equipment
to the scene of the explosion. Cancel=
ing ‘its regular Thursday night pro-
gram sked, the station went on with
a live pick-up from the scene of the
blast and gave home viewers on-the-
spot coverage. According to KTLA’s
director, Klaus Landsberg, viewer
requests poured into the station ask-
ing that it return to the air the fol-
lowing morning with the explosion
scenes. In addition to its 9:30 to
11 p.m. Thursday night telecast, the
station came back at 8 a.m. Friday
and continued until noon, showing
firemen and police at work clearing
debris.

By their on-the-toes response to
this disaster, both outlets pounded
home convincing proof of tele’s ability
to cope with emergencies. In airing
their films the day of the tragedy,
both Don Lee and Paramount were
days ahead of newsreels.

Since Don Lee’s W6XAO is on the
air only on Monday nights, Tele
Director Harry Lubcke was faced
with the problem of notifying set
owners of the special telecast. This
was done by a series of spot an-

By Lee Zhito

nouncements on Don Lee-owned
KHJ.

While the telecine scenes were
better than nothing, neither outlet
offered much filmwise of which to
be proud. This, of course, is under=
standable, since pix were shot and
edited under emergency conditions.
Don Lee’s version was noticeably
weakened by lack of fitting come-
mentary. Instead of using a pro-
fessional announcer and a prepared
script, W6XAO turned over narration
chores to the lensman who shot the
footage. As a result, weak-voiced,
redundant and ungrammatical patter
detracted from the film’s contents.

Don Lee’s film was air expressed
to CBS black and white tele in New
York for Gotham viewers. This was
in line with an inter-network deal
(a rarity in this industry) whereby
both outlets will exchange special
news footage.

Paramount preceded its live pick=«
up with a three-minute film that
was equally unimpressive. Lensman,
apparently overawed by the disaster,
resorted to extreme panning which
annoyed more than satisfied viewers.
Station, however, was prepared with
a dramatically written script, capably
narrated by Keith Hetherington,
helped to somewhat cover up the
film’s roughness.

To KTLA goes credit for one of the
most dramatic tele offerings in Coast
history in the bang-up live remote
that followed. Armed with image
orthicon cameras and a battery of its
own lights, viewers were given a
truly realistic picture of the disaster.
One camera was located on the sec-
ond floor of a battered building op-
posite the scene of the explosion,
another was placed near the spot
where rescue workers sifted the
debris.

Dick Lane turned in a memorable
piece of ad lib commentary, describ=
ing the scenes of rubble and death
in carefully chosen words that added
dramatic impact to the picture on the
screen.
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Society Will
Press Behind
Speiser Bill

Lobbying on Measure Seen

By Joe Carlton

NEW YORK, Feb. 22.—~The na-
ture of renewed ASCAP attempts to
obtain legislation which would per-
mit the licensing of juke box per-
formances was brought out into the
open this week when Society Gen-
eral Manager John G. Paine flatly
stated that ASCAP will throw its
full support behind the bill sub-
mitted in Washington several weeks
ago by Rep. Hugh D. Scott.

The Scott measure, H. R. 1269 (one
of two drawn up by Maurice J.
Speiser, general counsel of National
Association of Performing Artists
who for years has endeavored to push
similar bills thru federal channels)
asks the Congress to amend the Copy-
right Act of 1909 by striking out the
paragraph which reads: “The repro-
duction or rendition of a musical
composition by or upon coin-operated
machine$ shall not be deemed'a pub-
lic performance for profit unless a
fee is charged for admission to the
place where such reproduction or
rendition occurs.”

The bill, together with companion
Bill H. R. 1270, represents NAPA
attempts to gain royalty rights for
performing artists, but judging by
Paine’s comments, ASCAP has
adopted 1269 as the focal spearhead
behind which to move legally against
the jukes.

According to Paine “there’s no use
in trying to keep it secret; ASCAP
will support the bill and if the bill
becomes law, will try to collect from
juke box performances.” Paine de-
nied however that Speiser’s move
had been at the instigation of the
Society and said that while ASCAP
lends it full support now, the first
it knew of bill’s inception was when
a letter was received from Speiser.

Extent of ASCAP pressure behind
1269, however, is figured to be siz-
able and of sizable interest to juke
box interests with their own cloak-
room axes to grind. Society reps
have been making frequent trips b
Washington to consult all persons
connected with the bill and are mak-

(ASCAP Draws Juke Line page 17)

Dececa Div. 25¢;
Lubin Named Exec

NEW YORK, Feb. 22.—Directors of
Decca Records this week declared a
quarterly dividend of 25 cents per
share on 776,650 outstanding shares
of capital stock, payable March 28
to stockholders of record March 11.
Last- quarter payment on the same
number of shares was 40 cents.

It also was announced that Isadore
Lubin has been elected a Decca di-
rector. Lubin, United States rep-
resentative on the Economic and
Employment Commission of the
United Nations, was formerly prexy
of the’ American Statistical Associa-
tion and is now prexy and board
i:;xzirman of Confidential Reports,
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Encouraging,

Isn’t It?

NEW YORK, Feb. 22.—Lionel
Hampton’s flack is the greatest!
Dig this line from a recent piece
of promotion.

“The program of this organ-
ization is to assist in reducing
juvenile delinquency in the Dis-
trict of Columbia and to encour-
age boys and girls.”

Woody Wanders
Onto Disk-Web

Single Trail

NEW YORK, Feb. 22,— Woody
Herman, who broke up his ork last
December, is now being groomed as
a single attraction via the recording
route. Beginning with Herman'’s
next disk release, according to Manie
Sacks, Columbia artist and rep head,
he will be billed as a singing single
and will only incidentally pick up his
clarinet. Next Herman disk is due
for release March 17 and will pair
a Herman vocal solo, There Is No
Greater Love, with a novelty, Across
the Alley From the Alamo. Herman
is accompanied on the record by a
pick-up instrumental quartet tabbed
the Four Chips.

Mike Vallon,

Herman’s personal
manager, is Kkeeping the former
maestro’s future plans heavily
cloaked, but it has been reported
already that Herman will be sold
for a radio spot as a single. Vallon
said plans for Herman personal ap-
pearances have not yet been dis-
cussed, altho it is likely that he may
do theaters in a solo spot.
Herman’s decision to work as a
single brings to an end a nine-year
career as a name band orkster. From
his first “band that played the blues,”
Herman moved into the forefront
as top box office attraction with his
recently demised progressive jazz

ASCAP Reps
Off to Coast;
Ballot Set

Hollywood Meet Feb. 25

NEW YORK, Feb. 22.—While final
ballot forms were being sent to the
printer (see accompanying box),
ASCAP’s Prexy Deems Taylor, Gen-
eral Manager John G. Paine and ex-
ecutive committee member George
W. Meyer, left for California this
week-end to preside at the annual
meeting of West, Coast Society mem-
bers due February 25 in Hollywood.
Abe Olman, Big Three mentor and
member of the directorial board, cur-
rently on the West Coast, will sit in
on the huddles.

Meyer was taken along as exec
committee rep when Lester Santly,
committee chairman, begged off on
grounds that the trip would inter-
fere with Santly-Joy pub duties. Ap-
pointment of Meyer was apparently
based on the fact that he will auto-
matically become exec committee
chairman three months hence, hold-
ing the term until he is succeeded
by John O’Connor.

West Coast confab is the usual an-
nual preliminary to the general an-
nual meeting of the society, which
will be held here in the East about the
last week in March. Ballot formg
for the new director’s board must
be returned and tabulated prior to
this meeting, with successful candi-
dates due to be appointed at the ses-
sion. Apparently, altho ASCAP has
indicated no definite date, ballgts
will go out within a week or two at
the latest.

ork. One of the more versatile show-
man orksters, Woody’s background
has included hoofing, clowning, em-
seeing and tootling in addition to
warbling.

The North Wind Doth Blow;
So One-Nighter Takes Slow

(Continued from page 3)
haven’t felt the effect of the poor
weather.

According to Sinnott, most promo-~
ters are reported to be pulling thru
their skedded dates “by the skin of
their teeth.” Southern areas appear
to be having the toughest sledding,
since current low temperatures are
abnormal for the section, and snow-
falls rare, with the frigid combination
said to be freezing b.o. coffers as well
as the Southern populace.

Orks now touring the South in-
clude Cab Calloway, following the
route taken by Louis Jordan on his
hot southern tour last year. Cab is
usually a good b. o. in that area, but
he is now just about making his
guarantees. Sammy Kaye, who made
a sensational tour on the Ralph Wein-
berg route in January, then went into
theaters and is now working his way
back north, reportedly has run into
slower b.-o. tallies this time, altho
Tyson claims Kaye has been doing
excellent biz despite the weather. |

Snowstorm Friday (21) knocked
out at least two one-nighters and

delayed a theater package. Les El-
gart’s ork missed out on a date at
Norwich College, Northfield, Vt.,
when bus service in the area was
held to a standstill. Sonny Dunham
ork and the Modernaires’ one-nighter
skedded for Richmond, Va., was put
off when that city’s local transporta-
tion service was put out of use by the
storm. The Jazz at the Philharmonic
unit, skedded to open for a week at
Philadelphia’s Earle Theater on Fri-
day, was snowed in on the return
trip from Canada in Upper New York
State and missed its opening day.
Gene Krupa ork, now in Philly’s
Click, filled in at the theater for the
delayed unit.

Claude Thornhill’s ork, which just
came off the road for a Strand Thea-
ter date, ran into bad weather in the
Midwest and Northern New York
State. Thornhill reported that at one
skedded date, the ork showed up to
find the town snowed in. They man-
aged to reach the spot where they
were due to play, but were able
to find neither customers nor the pro-
moter who had hired the band.

The ASCAP Ballot

WRITERS
Popular—
3-Year Term—Vote for 3 Only
*Stanley Adams
*Otto Harbach
*Edgar Leslie
Bennie Benjamin
Philip Charig
Pinky Herman
John Latouche
John Redmond
Bud Green
Production—
2-Year Term—Vote for 1 Only
*Oscar Hammersteln 11
Harold J. Rome
Vernon Duke
Standard—
3-Year Term—Vote for 1 Only
.*Deems Taylor
Abram Chasins
Philip James

PUBLISHERS
Popular Production—
3-Year Term—Vote for 3 Only
*Jack Bregman
(Bregman-Vocco & Conn)
Irving Caesar
(Irving Caesar, Inc.)
W. C. Handy
(Handy Bros., Inc.)
Bob Miller
(Bob Miller, Inc.)
*Abe Olman
(Robbins-Feist-Miller)
*Lester Santly
(Santly-Joy, Inc.)
Standard—
3-Year Term—Vote for 1 Only
*Frank H. Connor
{Carl Fischer, Inc.)
Edwin L. Gunther
(Schroeder & Gunther)
*Indicate incumbent candidate.

Mus-Art Pacts
McCoy as First
Name in Stable

CHICAGO, Feb. 22. — Mus-Art
Corporation, much-talked about Fac-
chine - Thayer - Whittemore booking
combine, disclosed its first band ac-
quisitions here this week with the
inking of a booking pact with Clyde
McCoy’s ork, which left MCA six
months ago and made temporary
booking agreement with GAC. Fac-
chine starts booking McCoy immedi-
ately.

Mus-Art also has taken the Del
Rene ork, local jobbing crew, under
its wing and will start a build-up
for the band preparatory to sending
it thru the territory. Rumor is that
while Mus-Art. will have a number
of other names in its stable soon, the
office is trying to find territory and
local names to build. Facchine said
other acquisitions will be named soon.

Two-Ork Boston
Concert Promoted

NEW YORK, Feb. 22.—Concert to
be held in Boston’s Symphony Hall
on March 2 will co-feature the Jim-
mie Lunceford and Sy Oliver orks.
Originally date was to feature the
Oliver ork alone and was skedded
for March 9.

Jack Mcllvainne, who is promoting
the concert, is reported to have piled

up a $500 advance sale the first four
days.



March 1, 1947

The Billboard

MUSIC 15

.
Music Biz
Stymiedin
England
Short C(; .';‘:kes Toll

LONDON, Feb. 22.—The coal crisis
and the continuing severe weather
here has practically brought the mu-
sic business (along with industry gen-
erally) to a standstill. No printer
is permitted to turn out sheet music
and there hasn’t been a single sheet
printed since the crisis began. Eng-
lish music men anticipate that the
situation is likely to last at least an-
other couple of weeks and wonder
what will happen if it runs longer
than that. Along Denmark Street in
publishers’ offices, staffs work with
their overcoats on. Femme help wear
heavy slacks and boots and work
by candlelight a good part of the
day.

Record making, of course, has also
come tc a complete halt and this
adds another blow to the biz, since
even when operating at full capacity
about 50 per cent of the disks turned
out must be sent out 6f the country
in order to get foreign currency into
England. Attendance at ballrooms,
hotel rooms with bands, theaters, etc.,
has also been hard hit by the crisis.

Richard Opens
England’s Door

NEW YORK, Feb. 22.—If Richard
fails to open the door to best-seller
lists in Eagland, it won’t be the fault
of Peter Maurice, Jimmy Phillips,
Lou Levy or the Leeds gang on
either side of the pond. Faced with
a coal crisis which makes it im-
possible to print music or press rec-
ords in England at this time, the
English-Yank pub combine toppers
wonder how they are going to get
Open the Door, Richard under way
in England. Maurice and Phillips
arrived in New York the beginning
of this week and immediately clos-
eted themselves with the Leeds gents.

Thursday at 5 a.m. they had pro-
fessional copies, orchestrations, three
recordings and a master record of
Richard on the boat headed for Eng-
land. Manie Sacks, of Columbia
Records, gave Maurice-Levy the
Three Flames master of the opus.

As soon at the material hits the
isles, the Peter Maurice-Leeds, Ltd.
contact staff will have copies in the
hands of every name band leader
and -singer in London, -and will be
playing records (and if possible,
pressing records) for interested par-
ties. The enterprising gents have
also already sold Tommy Hanley
(England’s top radio comic) on the
idea of building one of his ITMA
shows on BBC around the tune.

TD on Land and Sea

NEW YORK, Feb. 22.—Tommy
Dorsey is due back from California
Sunday (23) in time for the preem
of The Fabulous Dorseys, skedded
for Harrisburg, Pa., next week. Fol-
lowing the opening, TD takes out his
new 30G cabin cruiser, the Senti-
menfalist, for a belated vacation
cruise.

Payola Specter

In Britain Pluggers, Pubs,
'BBC Plan Sleuthing Committee

Now So Grim

IS E

LONDON, Feb. 22.—The payola continues rampant here, and according
to some music men, has reached greater proportions than at any time in the
past. The recently formed Contact Men’s Association, as a matter of fact,
is planning to.team with representatives of music publishers and the British
Broadcasting Corporation to form a committee which will set itself up as
a2 .combination investigating and trial arm of the English music industry.
British music men have in recent months been in touch with Prexy Bob
Miller, of the contact employees union in New York. The English plugger

association was largely patterned
after the New York group, and’ the
payola committee will operate gen-
erally along the same lines as similar
groups in New York. The exception,
of course, is that the BBC and pub-
lisher reps will also serve on the
committee. Few British music men,
however, are aware that investigating
and trial committees in the United
States have never really served as
effective deterrents to the payola.

Severe Blows

The entire payola situation here
has been aggravated to a considerable
extent by several severe and increas-
ing blows suffered by the music busi-
ness in the past year or more. The
BBC is using practically no pop
dance bands and the record situation
is far from good. (See story on
Page 3.)

On top of all this, the present coal
crisis and the accompanying severe
winter weather has raised havoc with
the music industry as it has with all
business in England. (Coal crisis is
treated in another story in this de-
partment.)

Aside from these contributing fac-
tors, some music men feel that the
payola evil has reached the point
where some concrete and effective
action must be taken. Some relate it
to the recent charges leveled against
the BBC in the House of Commons
by M.P. Cooper, and a few competent
trade observers here even insist that
if the contact men-pub-BBC' com-
mittee doesn’t bring about substantial
improvement in the situation, much
more drastic action may be taken. It
is known that King’s Counsellor Sir
Valentine Holmes has conferred with
leading music men. Whether the con-
ferences concerned BBC, the payola
situation or other aspects of the busi-
ness, however, is not known.

Martin-Mercury

Tussle Settled

CHICAGO, Feb. 22.—Confirming
The Billboard’s story (February 8 is-
sue), the rift between Tony Martin
and Mercury Records, created when
he jumped to Victor recently and
resulting in the withholding of his
sides by Mercury, has been settled
agreeably, Berle Adams, Mercury
talent chief, reported this week.

Martin’s 25 masters will be released
by Mercury, starting March 1, with
the crooner agreeing to take only 50
per cent of his former royalty fees
so that the disks will be marketed.
Singer doesn’t start to wax for Victor
until May 1.

Pastorized One-Niter Okay

BRIDGEPORT, Conn., Feb. 22.—
Tony Pastor, Connecticut home-
towner, did okay Sunday (16), draw-
ing 1,172 persons for a gross of $1,758.
Duca*s were priced at $1.50. To-
morrow Al Gentile comes in for one
night.

Robbins Hails
Biggest Brit.

Standard Order

NEW YORK, Feb. 22.—Whether
traceable to the coal crisis which
prevents printing of pop sheet music
in England or indicating general re-
opening of great commercial interest
in American standard publications,
Robbins Music Corporation here dis-
closed that one of the biggest stand-
ard orders in its memory had been
received from its English pub af-
filiate and selling agent, Francis Day
& Hunter, Ltd.

F. D. & H. order, dated February
7, totaled nearly $15,000 in terms
of list price of the publications re-
quested. While 500 and 350-copy
stipulations for piano solos, transcrip-
tions, rhythm choruses and airs,
dance orks and instrument solos were
pop-eyed all thru the massive pur-
chase statement, biggest amazement
to Robbins execs here was the call
for over 4,000 copies of wvarious
method and study books retailing at
$1 and $2, including those authored
by Harry James, Woody Herman,
Gene Krupa and other name maestri.
Possibly indicative of English prefer-
ence for American names, James,
Herman and Krupa also led in calls
for orks and instrument solos bearing,
or identified with their names,

Robbins’s Bernard Prager, who
heads the standard sales department,
thinks the unusual order is indicative
of awakened English interest in U. S.
standards as well as reflecting over-
seas keenness for American pop in=-
struction books. Theory that inabil-
ity to reprint pop items due to the
coal situation may have led Fred-
erick E. M. Day, John Abbott and
E. Chapman Day, directors of the
English pubbery, to get in a bulk
order importing standard works was
deemed possible, but the February 7
date of the listing was pointed up as
fairly early for such an explanation
to hold water. Probability put forward
by Prager was that the English gov-
ernment may have relaxed import
restrictions, allowing dormant de-
mand for American standards to
finally come back to life.

“Last Night’> Banned

NEW YORK, Feb. 22.—Johmny
Long’s Signature disking of Last
Night on the Back Porch was banned
from all networks this week for the
tune’s alleged suggestive lyric. Long’s
recording, backed by How Are
Things in Glocca Morra, has been the
best-selling disk yet issued by Sig-
nature, according to the firm’s head,
Bob Thiele. Disk has just reached
the 100,000 mark. Song is pubbed
by Skidmore Music.

:ﬂ

Pubs élamed

For Slighted
Eng. Cletfing

Maurice Hits at Attitude

NEW YORK, Feb. 22.—A sub-
stantial share of the blame for the
condition which finds American songs
outweighing the English product on
England’s best seller lists (and con-
versely finds only an infrequent Eng-
lish tune entering America’s honor
roll) must be attributed to English
music publishers, Peter Maurice told
The Billboard this week.

Too many British publishers have
found it easier to act as agencies for
American firms than to hunt for and
publish the output of English writers,
according to the head of the Peter
Maurice publishing group (PM,
World Wide, Mac Melodies, and
Leeds, Ltd.). This attitude on the
part of England’s music men, Mau-
rice believes, obviously creates a sit-
uation which makes it difficult for
the English composers and lyricists
to place their material.

Maurice’s stand is not taken on
the basis that American music mak=-
ers are getting too big a break in
the British Isles, and their English
counterparts getting too insignificant
a break here. Rather, the publisher
feels that English writers have much
to offer both their own country and
America, which never comes to light
because of insufficient publication op-
portunities. “The same writers,” said
Maurice, “who gave not only Eng-
land, but America, such tunes as
Red Sails in the Sunset, On the Isle
of Capri, and the more recent The
Gypsy can give both nations many
more great tunes than they ever have
in the past if they can find enough
publishers to bring out their songs.”

Orks To Ask
BBC for Aid

LONDON, Febh. 22.— Recently
formed Dance Band Leaders’ Asso-
ciation, of which Lou Stone is chair~
man and whose members number
practically all of this country’s top
maestri, is drafting a petition to be
presented to the British Broadcasting
Corporation. Paper will plead with
BBC to give dance orksters a break
by using more of them on the gov-
ernment’ controlled airwaves and by
spotting the few which are used at
better listening periods. Not only
band leaders, but pop music men
here consider the BBC situation a
desperate one, since the national net
is the only real outlet for selling
pop music to the public.

Disks are no more help than they
were during the war period. While
output of Electrical Musical Indus=
tries (which embodies His Master’s
Voice, Columbia, Parlophone and
Decca, Ltd.) has increased, it is nec-
essary for waxeries to export almost
50 per cent of their output to other
countries to get some foreign coin
into England. This condition, of
course, applies to all products man-
ufactured in England at the present
time.
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Editorial

Why Pass Up Those Extra $$? "

In May, 1946, The Billboard urged the music business, in an
editorial, to put a little effort into getting extra dollars from the
industry. Said the editorial: “. . . by and large, usage of song titles by
other industries is just another phase of the music publishers’ busi-
ness which doesn’t seem to have received adequate attention. Rea-
soning of some publishers that the royalties or other monies to be
deprived from this source would be too small to be worth the effort,
hardly seems to stand up under close scrutiny. . ..”

Now comes the infamous Richard to point up the thesis of the
editorial with forceful impact. Arnold Shaw, Leeds’ advertising and
publicity head, has licensed more than 20 firms {o use the Open the
Door, Richard line in advertisements, and has received from these
firms amounts ranging from $50 to as high as $500. Leeds has
probably collected an additional $2,000 to $3,000 on sales of such
industrial rights. That two or 3G is sheer gravy. The following item-
ization of some of the firms who have bought the right to use the line
indicated shows the broad field in which prospects for this type usage
may be found:

FIRM PRODUCT OR TYPE
OF BUSINESS

Franklin Simon Department Store
Columbia Walescrait Tele-Key (Key Holder)
Duluth National Bank Bank
Emigrant Savings Bank Bank
Ruppert's Beer Beer
Kahn's, Inc. Department Store
Forget-Me-Not, Irfc. Potato Chips
Wertheimer & Co. Novelty Jewelry
*Where no agency is listed, deal was made direct.

In a few cases where users pleaded budget limitations which
made it impossible for the firms to pay for usage, Shaw worked out
a contract under which the firm is permitted to use the title free, but
in return agrees to use on a product or in advertising another Leeds
title on which the publisher may be able to use some extra-added
exploitation.

We recognize, of course, that all tunes, even all Honor Roll tunes
aren’t Richards, and don’t have the industrial sales possibilities of the
Door ditty. But there are plenty which do, and publishers are passing
up an opportunity to earn some extra revenue at very low sales cost,

~

AGENCY

Gunn-Mears
Gunn-Mears
Lennen & Mitchell
Lennen & Mitchell
Lennen & Mitchell
W. C. Hariman
W. C. Hartman

L ]

TOP JUKE FAVORITES!!
By Johnny Moore’s 3 BLAZERS
#234 “Falling In Love With You”
#233 “Sunny Road”
#226 “l Want You, | Need You”
#224 ‘“My Silent Love”
#214 “C.0.D.”

HOLLYWOOD

when they continue to ignore this phase of their potential.

Duke Set To Wax
“Beggar”; Felt
Backs Courtney

NEW YORK, Feb. 22.—Musicraft
diskery, Duke Ellington and Cress
Courtney, William Morris band de-
partment exec, have completed plans
to record the Ellington score from
current Broadway musical, Beggar’s
Holiday. Musicraft’s prexy, Irving
Felt, said he conferred with Court-
ney this week and deal had been set.

Felt also disparaged the “idle gos-
sip” surrounding Courtney and the
Musicraft firm as being absolutely
untrue, and commented that at no
time had any personal Courtney
deals been made in connection with
Ellington disk pact. Adding that no
release from his contract had been
requested by the Duke, Felt stated
that at one time many months ago,
when firm was thinking of hiring
Courtney in an advisory position to
help exploit Ellington as a disk
property, it was specifically conveyed
by Courtney that he would enter
into no such arrangement without
full knowledge or permission of WM.

Felt’s remarks deflate much of the
accusation hurled at Courtney in
poison-pen letters received by band
leaders and personal managers con-
nected with the WM band depart-
ment (The Billboard, February 22).

WM Signs Tanner

And Isabellita Orks
NEW YORK, Feb, 22.—William
Morris Agency’s band department
added two properties to its roster
this week. Female addition was Isa-
bellita and Her Rhumba Ork, who
have been set for a February 24
opening at the Beverly Country Club,
New Orleans. Other addition was the
Elmo Tanner ork. Tahner, former
Ted Weems featured whistler, who
is featured on big-selling Weems’
Decca disk revival, Heartaches, is
already set into Nashville’s Plantation
Club.

The Fourth Flame

DETROIT, Feb. 22.—Source
of the fire which gutted the two-
story building of Philco Distrib-
utors, local record wholesalers,
remained unknown — until
someone reported that the last
record shipment received before
the fire was Open the Door,
Richard—by the Three Flames.

Lecuona Back;
Pic, Pub, Ork
Deals Bruited

NEW YORK, Feb. 22.—Ernesto
(Malaguena and The Breeze and I)
Lecuona is due back in the U. S.
Tuesday (25) for a skedded 10-week
theater-radio-concert tour teeing off
March 5 at the Roxy Theater here
along with the Kathryn Dunham
group in the Ed Sullivan show.

Lecuona’s pic-pub commitments
probably will come up for discussion
shortly after his arrival, with 20th
Century-Fox reportedly anxious to
clear up the matter of signing the
cleffer for another pic to follow up
his Carnival in Costa Rica score. Lat-
ter was penned under a one-film
paper with option, but a block on
re-signing may develop out of Fox’s
known preference for Lecuona to
drop his BMI affiliations and slip the
new score into ASCAP. E. B. Marks
pubbery (which is BMI-licensed)
holds a writer pact with Lecuona,
and if the BMI org should take over
the pub rights to the Marks catalog
in July as is heavily rumored, the
possibility of Lecuona ankling te
ASCAP with new works mav turn up
a really snafu cauldron for rival law-
yers to brew in.

Meanwhile, reports have it that if
the Fox-Lecuona deal peters out, the
writer may go in for an ork-fronti.ng
career steered out of the William
Morris Agency.
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Avodon Shifts to
Wk.-Ends Only;

Arnaz, Cab Set

HOLLYWOOD, Feb. 22.—Avodon,
downtown Los Angeles dancery, will
go to a week-end-only policy March
7 when Desi Arnaz takes over its
podium, leaving only two ballrooms
in this area operating on an all-week
basis. Management says midweek
shuttering is an experiment to see
if house will end up with more on
the black side of the ledger than
it could in the past.

Plush terpsery opened early last
summer and was hit by the showbiz
slump that strangled the Coast. After
going to a mixed patron policy, lo-
cation had its first taste of big biz
with Count Basie a few months ago
and is eurrently enjoying a fine take
with Stan Kenton on the stand. Man-
agement feels, however, that to be
able to realize substantial profits
after meetipg Kenton’s weekly band
nut of $6,500, every night has to be
Saturday night. While house is do=
ing okay with Kenton on week
nights, management feels only Fri-
day, Saturday and Sunday will be
the money-making nights once Ken=-
ton leaves.

Arnaz, Cab

With an optic aimed at area’s Latin
and jive-hungry Negro trade, Avo=-
don has set Arnaz for two week ends
with option for an additional two
weeks, and has booked Cab Callo~
way for a series of four week-end
stints sfarting March 22. (To make
his first Coast trek in four years
pay off, Calloway will fill in mid-
week dates with string of one-night-
ers in surrounding area.) Dancery
is currently dickering for Charlie
Barnet to move in April 15, filling
out its open dates. If deal goes
thru, Barnet will only bring his baton
and library Coastward, picking up
remnants of his former crew dis-
banded here last month.

With Avodon going to week ends
only, the Palladium and Ocean Park’s
Aragon will remain clinging to a
full-week policy. Aragon’s next-
door neighbor, Casino Gar