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Another indication of the tréend™toward sweet was
this opulent New Yorb ork opening, when the long-reigning
champ of Champagne Music, Lawrence Welk, followed she
Cuy From This Side > Heaven into the Hotel Roosevelt
The champagne maest-e has poured forth the bubbly bource
to solid box office on a string of one-nighters over a long
period, being a particular favorite thru the Midwest. In me-
cent years he has successfully invaded both the Zast aad
West, with no little help from Decca disks and comstantly
aired Standard transcr ptions., Decca is planning to spring a
Welk album abeut mid-April. Here on the bandstand wrth
Welk are vocalists Joan Mowery and Bobby Beers (head
sticking up over Welc's shoulder is that of banc’s otter
vocalist, Bob “Tex' ‘Zromer). In the inset, at the table
with the Champagne Kimg are Lombardo; Dean Carpenter,
gencral manager of thz Roosevelt, and Mrs. Carpenter.
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Big Show Sale
Sizzles Even

Without Bally

$6 Gzrden Pews Gobbled

NEW YDRK, March 29.—With nine
days of advance sales still remain-
ing, choice $6 seats for several of
the scheduled 65 performances are
gone anc the Ringling Bros. and
Barnum & Bailey Circus is begin-
ning to rack up a gross likely to ex-
ceed last year’s estimated record
$2,000,000 Madison Square Garden
take. The amazing appeal of the
Big Show, which will open its 33-day
run here April 9, has been thoroly
demonstrated because the public has
been avid for ducats without know-
ing of a single attraction on the bill.

Mail order sales began Monday
(10). A week later two windows
were opened in the Garden, and a
stand in line is -usually necessary
to buy tickets. Ducats in the higher
brackets have been most in demand.

Arrival of contracted talent from
Furope has bogged down, so Ringlin
(See R-B Garden Sale on page 49%

Sherman Hotel
Signs Hubbard
As Disk Jockey

CHICAGO, March 29.—With great
emphasis being placed on disk jock
shows lonally, Ernest Byfield, prexy
of Hotel Sherman, has inked Eddie
Hubbard, emsee of Chesterfield’s
ABC Club (WIND nightly), for a
four-week engagement, starting April
4, with the Record Album Revue.
Talent fcr the show, which Hubbard
will emsee, includes Jan August, The
Harmonieats and the Herbie Fields’
Octet. Monica Lewis, originally in-
cluded on the bill, canceled out at last
minute tc go into Rio Cabana.

Inking of a disk jockey by Byfield
marks the first time that the local
jock has done a p.a. in nitery or
vaude sirce the days of Eddie Chase,
who built his Make Believe Ballroom
show here seven years ago over
WAAF.

Foreign Producers
Map Stem Invasion
For Next Seas on

NEW YORK, March 29.—For the
first time in almost two decades
Furopean producers are eying the
Stem as 2 new field for their labors.
Whereas Broadway for many years
has been a fertile source of shows to
be picked up by Europeans for trans-
fer to the stages of their own coun-
tries, few of them have ever tried
to go into production here.

This w=ek, however, two major Eu-
ropean pilots—one an Englishman,

(See European Map on page 43)

Lee Bland Tips Wire Recorder
Technique for Quality Programs

CLEARE

Editor’s Note: Lee Bland, su-
pervisor in Columbia Broadcast-
ing System’s network operations,
accompanied Norman Corwin on
the latter’s round -the ~ world
flight, the trip which provided
source material for Corwin's cur-
rent CBS series, “One World
Flight.” To technicians and radio
producers, one of the series’ most
interesting aspects has been its
tape recordings made on a wire
recorder, a device which has dis-
appointed many producers at-
tempting to get quality programs.

By Lee Bland

Any way you look at it, Norman
Corwin’s CBS series, One World
Flight, is one of the biggest projects
ever undertaken in radio. He flew
around the world to gather his mate=~
rial, but instead of a pencil he took
a magnetic wire recorder. He in-
terviewed the high and the low in
17 countries on four continents and,
when he returned, he faced perhaps
the biggest editing job anyone in ra-
dio ever has attempted, boiling down
more than 100 hours of recordings to
fit into 13 half-hour broadcasts.

The task of editing and writing
was so immense that Corwin asked
me to take over the work of super-
vising preparation of all the record-
ings for the series. The mechanics
of this operation is, it seems to me,
a key to the new technique of docu-
mentation that Corwin has intro-
duced in One World Flight.

When I returned to New York late
last October from the 37.000-mile
flight, I surveyed the work to be done
and here’s how it looked:

We had more than 100 hours of re-
corded interviews, sounds, and at-
mospheric effects, all unrehearsed
and authentic. The recordings were
labeled briefly but we had no ver-
batim text. Even if Corwin could

spend 100 hours listening to all the
recordings, it would be difficult for
him to remember the exact quota-
tions of all the speakers and inter-
viewees. Hence, our first require-
ment was a full transcript of all the
English text. To prepare a transcript,
however, meant playing our one copy
of the recordings and, if damaged in
the process, they would be useless
for air purposes. This posed a num-
ber of problems.

First, I arranged to feed the orig-
inal recordings to CBS Ediphone and,

(See Bland Attains on page 14)

B. G.Disk Jock

ToMoscow =

In Rusky Yet!

NEW YORK, March 29.—Benny
Goodman will begin his career as a
Russian disk jock shortly, it was in-
dicated late this week when it was
learned that the State Department
Tuesday (1) will name the jazz
maestro as consulting director of
popular music on Russian language
programs. Plans entail broadcasting
a six-a-week, 10-minute series as
part of the one-hour Voice of America
programs being beamed to Russia
daily.

Negotiations were under way late
this week to have the Goodman pro-
gram carried by one of the New York
indie outlets. The series, scheduled
to start April 14, will consist of re-
corded music selected by Goodman.
He will also prepare the scripts.

The series will be introduced to
the Muscovites Thursday (10) via
a recorded interview which Goodman
is cutting on .the Coast.

England’s Butlin Pyramids
$25 Into 5-Rec Camp Biz,
Nets 20 Mil in 15th Year

British Showman Scores With Mass Entertainment

By Henry Guttman

LONDON, March 29.—A fair con=-
cessionaire with an idea for enter-
taining large masses of the public on
vacation has pyramided a 25-year-
old investment of $25 into a showbiz
empire which netted him a 1946 profit
of more than.$20,000,000—the Butlin
Holiday Camps. This profit was a
huge leap from the $745,550 of 1945.
Recently the organization issued
350,000 20-cent shares at $3.20 a share
and the issue was gobbled up in 24
hours.

Originator of the empire is Wil-
liam Butlin, who came to England
from South Africa a quarter of a cen-
tury ago with only five pounds in his

pocket. He invested it in a conces-
sion—a hoop-la stall—cut down the
sizes of the blocks to be ringed by the
customers, trebled the prizes, quad-
rupled the profits and began amass-
ing money.

When the war ended, the camps
were in full working order. Butlin
used them to mingle the first peace-
time holiday-makers and the last sol-
diers together on vacation. Camp
living quarters are small chalets ac-
commodating two adults and a child.

Today these camps are an estab-
lished institution. Last summer they
drew more than 250,000 persons.
(See England’s Butlin on page 47)

Equity, AFRA,
SAG To Allow
Free Interplay

4 A’s Working Out Plan

NEW YORK, March 29.— Long
standing dispute among member un-
ions of the Associated Actors and
Artistes of America, the American
Federation of Labor’s international
theatrical talent union, has been vir-
tually settled. Under the plan now
being initiated, Actor’'s Equity,
American Federation of Radio Ar-
tists and Screen Actors Guild will
share that jurisdiction and allow free
interplay in television of all members
of 4 A’s affiliates. Other 4 A’s un-
ions are American Guild of Variety
Artists and American Guild of Musi-
cal Artists.

New plan was developed this week
at a meeting held at Equity and at-
tended by SAG, Equity and AFRA
representatives (The Billboard,
March 15). Final details have not
been worked out, and another meet-
ing of the various union reps is slated
to be held next week.

For Paid-Up Members

Preliminary plans, however, call
for members of the respective unions
to work in tele provided they are
paid up in their respective unions.
At the same time, an intra-union
committee will work on establishing
basic wages and working conditions
for television. Presumably, this
share-the-field system will obtain
until tele is further developed, when
the question of ultimate jurisdiction
will again come up for final disposi~
tion. This, obviously, cannot take
place for a considerable period of
(See Tele Jurisdiction on page 12)

Maybe No Shoes for
Actors After All;
Will Is Challenged

JERSEY CITY, N. J., March 29.—
A petition was filed in Chancery
Court here Wednesday (26) contest-
ing the legality of probate of the will
of the late Conrad Cantzen, who left
$226,894.65 in a fund to be adminis-
tered by the Guaranty Trust of New
York, with income to be used to buy
shoes for needy actors (The Bill-
board, December 1, 1945).

Contestants were a couple from
New Orleans—John W. Grapendorf
and Mrs. Meta G. Glakeman, who
claim they are brother and sister of
the deceased. Their contest of pro-
bate hinged on their statement that
they had not been advised of Cant-
zen’s death in June, 1945, but had
heard of it only a couple of months
ago on the radio.

Vice-Chancellor Charles Egan or-
dered a hearing set for April 21 in
chancery chambers. Cantzen, a for-
mer thesp, last appeared in the The-
ater Guild production of The Good
Earth, 1932.
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February Tax Take Tops *46;
Theater Collections Up 8.8%;
Stem Niteries, Brokers Off

Big Gains in Radio Sets, Disks, Musical Instruments

WASHINGTON, March 29.—Feb-
ruary was a good month for showbiz,
as compared with the same month
last year, altho public tightening of
the purse-strings was noticeable in
two phases—niteries and ducat-buy-
ing from brokers on the Stem. In
these two categories, last month’s
figures were down from a year ago,
but the drop can be explained at
least partially by the fact that more
consumer goods have been released
and the public is spending more
dough for these goods than it is for
entertainment. The upsurge in radio
set, phonograph and musical instru-
ment sales bears out this contention.
All these figures are sky-high over
last year.

The showbiz situation is revealed
in monthly figures issued this week
by the Bureau of Internal Revenue
in all phases. Report shows a gen-
eral uptrend this year in theater ad-
missions of all types, coin-operated
devices, radio sets, component parts
and phonograph sales.,

This is the National picture.

N. Y. Picture Different

The New York picture, however, is
somewhat different. The February
figures for this year show general
theater admissions in an uptrend
from a year ago, but a heavy 42.6 per
cent drop from the January, 1947,
figures. Niteries and ticket agency
sales are down from both January
this year and February a year ago.
Nitery drop can be laid to consumer
goods rise, the Lenten season and a
generally increasing caution in spend-
ing. The brokerage drop is ascribed
to the uptrend in theater parties plus
a more selective attitude on the part
of the public, who appear to be shop-
ping for the less high-priced seats
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rather than the ork pasteboards.
The following tables—National and
the Stem—give the showbiz picture
for the past month as compared with
a year ago. The N. Y. figures are
compared with those of January, 1947.

The Bard and Beer
Dor’t Mix in Brit.

LONDON, March 29.—The Bard’s
been rung in as a beer gimmick in
England now.

A British brewery recently con-
ceived the idea of bringing Shake-
speare back to the taverns he is re-
puted to have loved so well. Indi-
rectly it was hoped the classics
would up the beer sales in “pubs.” So
far, however, the novel idea has
clicked so solidly with audiences that
they paid close attention to the per-
formance and eased up on the drink
orders.

One “pub” owner invited the
Shakespeare troupe, known as the
Taverners, to play a date in his grog
shop. Sans scenery or regular props,
the cast performed Othello against
a backdrop of beer pumps and bot-
tles of stout. They made their exits
and entrances by weaving past tables
and chairs, and they mingled with
the customers during intermission.

That the show went over big was
attested to by a correspondent for
Robert Trout’s CBS program, Rob-
ert Trout With the News Till Now,
who attended the Othello showing.

Audience Spellbound

He related that Othello and Des-
demona went thru their<love scene
beneath an old wartime sign read-
ing: “No Jitterbug Dancers.” “The
audience sat spellbound,” he re-
ported. “Most of them had never
seen a Shakespeare performance be-
fore, and the play gripped them.
They sighed during the love scenes
and were tense as Iago, the villain,
plotted his evil deeds.

“The cast and audience enjoyed
refreshments together during inter-
mission. But none of this could de-
stroy the illusion when Othello
reached for Desdemona’s throat.
Wives clutched their husbands’ arms
and not a rustle or whisper disturbed
the spell. The audience was so en-
grossed in the play that not many
drinks were ordered.”

Just what went on in the pub own-
er’s mind when Cassio said in the
second act: “I have a very poor and
unhappy brain for drinking. T could
wish courtesy would invent sbme
other custom of <entertainment,” is
not divulged.

NBC Symphony

Airs All Summer

NEW YORK, March 29.—NBC
Symphony will remain on the air for
the summer, with guest conductors
now being lined up. Latter will in-
clude Hans Langer for four weeks
beginning April 13, and Hans
Schweiger for another four weeks
starting May 11. Four or five others
also will handle the baton, including
Frank Black.

Arturo Toscanini is virtually cer-
tain to return for another NBC series
next year. NBC contract for the
maestro is already drawn up and
signing is expected .in a day or two.

U. S. Showbiz Tax Collections

(Bureau of Internal Revenue, Washington)

Feb., 47
vs,
Feb., '16
Taxes On Feb. *17 Feb. '46 Trend
Admission to Theaters
Incl. Season Tickets...,$34,243,592.98 $31,166,372.26 Up 8.8%
Coin-Operated Devices... 320,260.00 301,913.20 Up 6.07%
Radlo Sets, Parts and
Phonographs ......... 4,823,700.62 978,975.33 Up 392.7%
Musical Instruments.... 1,132,943.98 191,623.12 Up 6479.71%
Record Sales........... 801,270.23 250,913.14 Up 219.3%

Admuission Tax Collections (N. Y.)

(3d N. Y. Internal Revenue Collections District)

Feb., 47 Jan., 47
Vs, VS,
Admission Taxes Feb., *47 Feb., '46 Feb., 46 Feb., 47
To Theaters (Incl, Trend Jan.,, 1947 Trend
Season Tickets)...... $ 4,794,272.80 $ 4,220,6140.72 Up 13.8% 98,367,214.08 I‘own 14.3%
To Roof Gardens,
Cabarets ,.,......... 642,113.58 791,300.85 Down 18.8% 7197,3765.53 Down 19.4%
On Broker Sales....... 37.156.22 42,146.66 Down 18.4% 63,370.49 Down 75.9%
Total ................. $ 5,473,844.60 $ 5,054,088.23 Up 8.3%  9,229,990.05 Down 68.6%

Texas Legislature
Frames Rigid Fire

Prevention Rules

AUSTIN, Tex., March 29. — Ex-
ample of the concerted action by 26
States to enact fire prevention laws
in places of public entertainment as
well as hotels came this week when
night clubs were specifically named
in a new law enacted by the Texas
Legislature. New law includes ho-
tels and night clubs, and provides
for rigid fire prevention measures.
For instance, night clubs must use
only non-combustible fabrics for all
draperies and decorations.

All niteries now in operation, how-
ever, are given two years to convert
combustible drapes into non-com-
bustible, but must follow other rules
which go into effect immediately.

Penalty for violation ranges from
$100 to $1,000 and from 30 days to
six months.

Other States which have enacted
or have pending similar laws are
Arizona, 1; California, 11; Colorado,
6; Connecticut, 8; Delaware, 1;
Georgia, 4; IJIowa, 2; Kansas, 1;
Maine, 14; Maryland, 1; Michigan, 2;
Minnesota, 5; Nebraska, 3; New
Hampshire, 1; New Mexico, 1; New
York, 9; North Carolina, 1; Ohio, 3;
Oregon, 3; Pennsylvania, 1; Rhode
Island, 1; South Dakota, 2; Tennes-
see, 3; Texas, 4; Washington, 1.

Tennessee Approves

Pix Censor Boards

NASHVILLE, March 29.—Setting
up of a board of censors in every
Tennessee county having a popula-
tion of 350,000 was approved by the
State Legislature recently. Boards
of three men will be appointed by the
County Quarterly Court for the pur-
pose of censoring plays, motion pix,
pantomimes, etc., not only from a
moral standpoint, but in some re-
spects, political.

Boards will be empowered “to pre-
vent the exhibition of immoral, lewd,
lascisvious” plays or pix and also
those “inimical to public safety,
health, morals and welfare.” In
addition, boards can prevent showing
of plays, etc., “denouncing deriding
or seeking to overthrow the present
form of national government.”

Memphis has had a similar set-up
since 1921, but this is the first time
the whole State, at least the urban
areas, will be under the blanket
censorship. Such cities as Nash-
ville, Knoxville and Chattanooga will
be affected.

Quarterly Courts, which have sole
power to appoint members of the
censor boards, will also have the
authority to provide penalties for
failure of the ops to close when or-
dered by the censors.

Pop Attractions
Hefty B.-O. Pulls

CHICAGO, March 29.—Additional
proof that popular attractions are
plenty good at the b.o. in concert
form was offered this week by Herb
Carlin, manager of the Civic Opera
House. Carlin booked eight pop at-
tractions during the 1946-47 sea-
son (October thru March) and
grossed nearly $150,000 from 16
shows,

Eight shows were Xavier Cugat,
Tommy Dorsey, Jazz Philharmonic,
Paul Whiteman, Fred Waring, Spike
Jones, Duke Ellington and Woody
Herman.

Pa. Passes Fire Measure

HARRISBURG, Pa.,, March 29.—
Fire safety measure for pic and vaude
houses in Pennsylvania was passed
by the State Legislature this week.
Ops must show during each per-
formance a trailer or diagram depict-
ing the seating arrangement of each
floor, pointing out exits. Penalty
for violation is $100 fine or 30 days.
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C@ntinentai
Starts With
Chain of Six

WASH Is Key Station

NEW YORK, March 29.—First net-
work of exclusively FM stations to
operate sinee the short-lived Ameri-
can Broadcasting System folded dur-
ing the war, started operations this
week and has scheduled one experi-
mental breadcast weekly for the
present. Called the Continental Net-
work, organization thus far embraces
six stations along the Atlantic Sea-
board, with. two more reported ready
to join shortly and an additional
four or five exhibiting lively interest.

Key station is WASH, Washington,
from which initial broadcast origin-
ated Wednesday (26). Program was
a concert of the Army Air Forces
Band Sympaony Orchestra at the De-
partment of Interior Auditorium,
whose entire series will be aired by
the new web. Direct line carries
the prograrm from WASH to WITH-
FM, Baltimore, and to Major Edwin
H. Armstreng’s two stations in Al-
pine, N. J.,, W2XEA and W2XMN.
Programs then are picked up direct
from the Armstrong stations by
WDRC, Hartford, Conn., and WBCA,
Schenectady, N. Y

More on the Way

Considering early entry into the
web are stations in Winchester, Pa.,
and Philadelphia. Others which are
interested are located in New Eng-
land.

Hudson Eldridge, business man-
ager of WASH, said the current
concert series could not be commer-
(See Contirental Starts on page 13)

RADIO

NEW YORK, March 29.—Trade
awaiting further reports this week
on one of the biggest time and talent
deals to appear on the radio horizon
in years. Involved are Columbia
Broadcasting System (CBS) and
Campbell Soups, and a time and
talent bill of almost $3,750,000 an-
nually.

Time segment involved is th2 7:30-
8 p.m. slot on CBS, Monday thru
Friday. Five half-hours alone would
come to weekly billings of $50,000
or more. Three of the half-hours
are open now, or will be shortly,
with Camel Cigarettes giving up its
7:30 p.m. Bob Hawk time soon bn
Monday, Anacin shifting Ellery
Queen to NBC in June or July (Tues-
day), and Canada Dry dropping the
Meredith Willson show (Friday) be-
cause of sugar shortages.

This leaves Tuesday and Thurs-
day, filled respectively with Melody

N. Y. State Wants

Program Director

NEW YORK, March 29~New
York State Information Bureau is
looking for a radio program direc-
tor to head the bureau’s radio pro-
gram activities. Job pays $5,200 an-
nually and requires headquartering
in Albany.

Requirements listed by Miles
Heberer, of the bureau, and to whom
application should be made, include
10 years’ radio experience. A vet-
eran is preferred. Job calls for plan-
ning and booking all information bu-
reau radio shows.

Bureau’s Albany address is 112
State Street, care of New York State
Bureau of Commerce.

Hour for Bayer Aspirin and Mr.
Keen for Kolynos. If CBS can shunt
these shows elsewhere and satisfy the
accounts involved, deal presumably
will go thru.

Talent mentioned for the reported
soup series is Bob Trout and a mu-
sical show possibly starring Perry
Como. Trout now airs for Campbell
across the board at 6:45 p.m., and
would be given the 7:30-7:45 p.m.
slot if the shifts can be arranged.
Musical show would fill out.

Como now is under contract to
Chesterfield and airs on NBC, but he
is a CBS property and the web would
like to have him back. Newell-
Emmett Agency, for Chesterfield,
stated this week they knew of no
plans to have him depart from the
ciggie fold.

‘Crimes’ and ‘Double

Bowing Out of MBS

NEW YORK, March 29. — Mutual
Broadcasting System lost two of its
commercial shows this week as
Crimes of Carelessness and Double or
Nothing prepared to bow out.

Regarded as a top-notch institu-
tional drama with a public service
twist, Crimes of Carelessness has
aired its fire-prevention theme Sun-
day afternoons at 3:30 p.m. for 26
weeks. The sponsor was National
Board of Fire Underwriters, thru the
MacFarland-Aveyard Agency. The
show’s latest Hooperating was 4.7.

Double or Nothing, broadcast Sun-
days at 9:30 p.m., was one of the bet-
ter-known quiz shows. Sponsored by
Pharmaco, Inc., for Feen-A-Mint. Its
latest Hooperating was 7.3. Ruth-
rauff & Ryan was the agency.

W
Wismer Talks

With Truman,
FBI’s Hoover

DETROIT, March 29.—~Harry Wis-
mer, assistant to G. A. Richards,
president of WJR here, this week
conferred with President Truman

and J. Edgar Hoover, head of the
Federal Bureau of Investigation, with
one of the subjects discussed at both
conferences the question of fighting
juvenile delinquency via radio. Wis-
mer, reached today in Chicago, stated
he could make no comment on his
talks with the chief executive or the
FBI topper.

Conferences came not only when
radio is being lambasted severely for
its alleged contributions to delin-
quency vie crime and horror pro-
grams, but at a time when the Na-
tional Assoeiation of Broadcasters has
undertaken a drive to fight delin-
quency via radio, with some 100
stations already committed to par-
ticipate. Wismer, however, stated he
{See White House Parley on page 13)

ite House Parley

on Juves

Radio Buvys Into
Pair of Anti-Radio
N. C. Newspapers

e

GREENSBORO, N. C., March 29.—
North Carolina Broadcasting Com-
pany pulled a switch on the usual
radio-newspaper relationship. Pub-
lishers are wont to branch out into
broadcasting but this time the oper-
ators of WBIG and Station President
Edney Ridge bought into two local
newspapers, the morning Daily News
and afternoon Record.

Deal involved transfer of 1,505
shares, or 16 2/3 per cent of outstand-
ing stock of the two dailies, to Ridge
and the broadcasting company. Ridge
thereby is assured a place on the
board of the Greensboro Publishing
Company which puts out the »apers.
The Daily News circulates Statewide,
The Record just in Greensboro and
vicinity.

Considerable amusement has been
occasioned by the deal, inasmuch as
both papers have been openly hostile
to radio in the past, even refusing to
use the word “radio” in their columns
(Radio Buys Into Press on page 14)

Earle MecGill
VotedRDG Head

CHICAGO, March 29.—In its first
national convention, Radio Directors’
Guild this week (24-25) in Chi went
on record in a resolution sent to the
FCC as desiring to help improve
radio. Resolution came after a guest
talk by Roy Langham, exec director
of the Radio Writers’ Guild, in which
he urged close co-operation between
RDG and RWG as being one of the
answers to the problem of program
improvement.

Lester Vail, one of the New York
local reps at the convention, said
FCC was making a big pitch to the
broadcasters to mend their fences,
but had overlooked the starting point
of all radio — the directors and
writers. Action of the directors
joined by writers, in volunteering
help to the FCC, proves that the FCC,
as well as public, can count on radio
betterment if writers and directors
have anything to do with it, Vail
declared.

Guild also sent resolution to Presi-
dent Truman and other government

(See McGill Elected on page 14)

The Billboard 5

_——Communications to 1564 Broadway. New York 19, N. Yg

POST-WAR FM NET L

CBS-Campbell Soups Talking
$3,750,000 Time-Talent Deal

BlgPromotlon
Is Set for FM

This Summer

Broadecasters Hail Plan

NEW YORK, March 29. — Fre-
quency modulation broadcasters this
week hailed as “the biggest thing that
could happen to us” a new plan to
promote the medium on an unprec-
cedénted basis starting late this sum-
mer. Decision to go ahead on the
promotion climaxed a week which
saw a torrent of FM activity, includ-
ing the launching of the first post-
war FM network (see story on this
page).

Involved in the. promotion plan,
The Billboard learned, are receiver
manufacturers and AM broadcasters

9 who have FM affiliates or FM li-

censes to build. Major phase of the
plan calls for AM stations to plug
FM consistently over their facilities
and to urge listeners to buy only
radios which can receive FM and
AM.

Manufacturers, too, will embark
upon a huge co-operative campaign
urging consumers to buy FM. Reason
for the delay until summer in getting
underway is to permit dealers to
clear stocks of strictly AM sets from
their shelves.

Fight Criticisms

Meanwhile, FM broadcasters, en-
gineers and manufacturers rallied to
a unified defense against recent criti-
cisms which tag gcd FM as technically
imperfect and in need of drastic re-

(See FM Promotion on page 14)

WCKY Off Air
As Negotiations

Wlth IBEW Fail

CINCINNATI, March 29.—WCKY,
the L. B. Wilson station with head-
quarters in the Gibson Hotel here,
went off the air at 1 p.m. today when
three weeks of negotiation between
the station management and Local
1224, International Brotherhood of
Electrical Workers, failed to lead to
an amicable settlement on wages and
working conditions.

According to a station representa-
tive, the IBEW was granted virtually
everything it asked for in the new
contract negotiations, but refused to
agree to one sentence in the no-strike
clause. The sentence would ask
IBEW members to cross the picket
lines in the event any other union
called a strike against the station.

Among the more important items
granted the IBEW members in the
three-week negotiation were a $5-a-
week increase, bringing the new
weekly scale to $92.50; two weeks
with pay, with holidays worked
allowed to accumulate for additional
vacation time; time and a quarter for
hours worked between 1 am. and &
a.m., and time and a half for holidays.

Ken Church and Charles Top-~

moeller, representing WCKY, and
James Mattux, local IBEW rep,
wound up negotiations yesterday

morning without reaching complete
agreement and it was decided then to
reconvene next Friday (4) morning.
Church and Topmoeller left this
morning for New York for an agency
meeting.
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Commercials

On Cuff by
New NBC-er

Ad Agencies in Protest

NEW YORK, March 29.—One of
the most curious tangles recorded in
the history of network-affiliate~ad-
vertiser relations was revealed this
week, involving WOC, newly named
affiliate of the National Broadcast-
ing Company in Davenport, Ia., and
leading advertising agencies. The
station, a 5,000-watter operated by
Col. B. J. Palmer, who is also presi-
dent of WHO, NBC station in Des
Moines, joined the web as a basic
affiliate in January. Shortly there-
after, in an apparent effort to build
a strong program schedule, it started
carrying almost the entire commercial
NBC program sked, despite the fact
that the time had not been bought
by some of the sponsors whose shows
WOC was airing. The approach
startled the trade.

After four or six weeks of this
practice the station sent a blanket
bill to NBC, and the web promptly
refused to pay. Then, according to
NBC agency execs, WOC contacted
advertisers, informing them that the
station couldn’t carry cuffo programs
indefinitely and suggesting that the
advertisers buy the station.

“Squeeze Play?”

Some agencies interpreted this
tactic as a squeeze play, resented it,
and brought it to NBC’s attention.
The web promptly asked WOC to
discontinue the practice. One NBC
exec pointed out that it was a vio-
lation of the network contract to give
a free ride to programs.

NBC’s contract with basic affiliates
states that such an affiliate is a
“must” buy on the web. However,
the contract also includes a 12-month
protective clause—this clause being
designed to safeguard clients whose
ad budgets are already set. In other
words, WOC probably would have
gotten the business eventually, but
jumped the gun and tried to get the
business in jig time.

NBC admitted that WOC did get
some business out of it all, but
pointed out that some ill will had
been engendered among agencies and
web execs. NBC also pointed out
that it was a dubious tack for sta-
tions to take, inasmuch as the station
naturally would have to contact the
same agencies for other business, no-
tably spots, and perhaps be turned
down.

Budget Mix-Up

One agericy man is known to have
stated that his client wanted to add
WOC to the network hook-up in July,
but that it would have to be done
immediately now, despite the fact
that this would mean a budget mix-
up.

Another leading agency was upset
because, according to a spokesman,
WOC not only tried to circumvent the
web, but also tried to by-pass the
agency by going direct to the client.

WOC Operator Palmer, queried on
the matter, referred The Billboard
to another officer of the company,
who in turn passed it on to NBC.

NBC’s station relations depart-
ment, apropos the WOC situation,
stated late this week that a “com-
promise” was being worked out so

.

\SE OF WOC

BMB and Hooper for Peace

NEW YORK, March 29.—Favorable reaction to The Billboard’s
editorial last week, urging radio research firms to avoid unnecessary
battles, was forthcoming this week both from the Broadcast Measure=
ment Bureau (BMB) and from S. E. Hooper.

BMB agreed it was the height of folly for researchers to become
involved in fruitless, petty bickering “when there are so many major
research problems” to be solved. A spokesman said the organization
felt radio’s situation was far too critical for researchers to squabble
over “who should pick up what leaf.”

Hooper, now, in California, wired:

“Just read your March 29 editorial, An Unnecessary Battle. Qur
release was confined to announcing five technical improvements
in our station listening index, which we have published continuously
since 1935. However, agree with trade that we can use this improved
index from BMB to effect desired higher standards of coverage mea-
surements at lower cost than that produced by current BMB tech-
niques. Also agree with you no battle is necessary. Wish to reassure
you we desire none. We were never in a more co-operative mood,
never more willing to do the ‘constructive industry thinking and
planning’ your editorial so properly recommends.”

Boston Post and WCOP
Swap Blows Over Kid Shows

BOSTON, March 29.—Marking the
first time that a Hub newspaper and
a Boston radio station openly ex-
changed blows in print and via the
air lanes, WCOP, Cowles Boston sta-
tion, last week gave over 20 minutes
of radio time in reply to Lester Allen,
Boston Post reporter, whose front-
page gripe against children’s pro-
grams appeared recently.

Stanza, tabbed The Case for Radio,
underscored solidly the fact that Al-
len neglected the afternoon hours
when the moppets got programing
aimed allegedly at their level. Re-
buttal was promoted strongly in the
Hub press and built a sock listening
audience, according to local ratings.

The Boston attitude toward radio,
while amiable and co-operative in
many ways, is pretty much Back
Bay, even in the case of The Herald-
Traveler, which owns WHDH. The
Post articie marks the first front-
page feature shot at any form of
broadcasting locally. Ditto for the
WCOP air rebuttal. The Cowles sta-
tion, however, was the only one to
take up the club and fight back.

Allen stated in part: “After a
miserable week of chills, thrills and
goose pimples beside the radio a
month ago, a protest was entered by
your humble servant against radio
and crime and horor programs on the
ground that they are bad for children,
exploit cheap and unrealistic melo-
drama and take up radio time which
could be better employed by enter-
tainment of higher merit.”

Allen stated he received 58 letters
agreeing with him. He zalso denied
the claim of Carroll Carroll, Holly-
wood writer, who did an article that
was incorporated in the Congres-
sional Record by Senator Homer E.
Capehart of Indiana. Latter stated
that 10,000 letters can’t represent
20,000,000 listeners, but Allen argued
that Capehart represented radio and
that 58 letters were, in their own way,
more representative of public opinion,
at least for Boston. Allen made no

that neither WOC nor the clients
would be hurt too much—or, to put it
another way, “to equalize the dis-
satisfaction” among the different
parties, The spokesman added that
what had happened was now “water
over the dam, and anyone who got a
free ride up to now was lucky.”

claims that radio was entirely at
fault. His principal gripe was aimed
at the horror stanzas and the inability
of parents to control the moppets’
listening.

Rebuttal by WCOP was neatly han-
dled and not geared to irritate the
press. The facts that emerged were
that children’s programing was a late
afternoon thing and not a 7-10 p.m,
problem.

Bing Folds June 18
Until Sept. 24; 400
Outlets To Miss Him

NEW YORK, March 29.—Bing
Crosby’s Philco radio show will be-
gin its summer hiatus after the
broadcast of June 18. Program will
resume September 24. Hutchins
Agency, handling the show, said this
week that Philco, its dealers and
distributors  were “more than
pleased” with the results of the plat-
ter series. It was revealed that the
program now is aired over approxi-
mately 400 stations, including Ameri-
can Broadcasting Company affiliated
and indies. Hutchins believes this
to be the largest single hook-up ever
arranged for a top radio show.

Philco’s other platter program—
Burl Ives aend His Folk Songs—will
continue thru the summer on Friday
nights over Mutual Broadcasting Sys-
tem. Ives now is heard over 340
stations, including web outlets and
indies. Together with the five-a-
week Breakfast Show series on ABC,
ithis gives Philco over 1,800 in-
dividual program-outlets weekly.

CBS Names Kennett
Spot Sales Pusher

NEW YORK, March 29.—Robert
Kennett, for four years manager of
program relations for Columbia
Broadcasting System, has joined Ra-
dio Sales, CBS spot broadcasting di-
vision, as director of comniercial pro-
gram development. The job is like
the one Herschel Williams holds for
web programs.

Kennett’'s post, newly created, is
designed to improve Radio Sales’
service to advertisers. He’ll try to
build programs for specific sales
problems.

FCC Still Has
Big Backlog
Of AM Bids

3-Month Freeze Small Relief

WASHINGTON, March 29.—With
little more than a month to go for
wind-up of Federal Communications
Commission’s three-month freeze on
processing of AM broadcast applica-
tions, a check-up on the present
status of applications filed prior to
the February 7 deadline indicates
that the May 7 thaw date will find
the commission still laboring under
a heavy backlog. This is especially
true of the so-called Line 2 applica-
tions, those involving more complex
engineering problems, which long
have been the bottleneck in com-
mission procedure.

Despite the evidence of current
figures that the backldg of applica-
tions will not be spectacularly re-
duced, several commission officials
expressed doubt that the freeze will
be extended.

“This remedy is being applied,”
said one official, “if it fails to achieve
the cure it will be abandoned.” The
application load will be somewhat
lowered, in any event, he reasoned,
because, “every Tom, Dick and Harry
who was thinking about filing for an
AM station one of these days sprinted
to make the February 7 deadline,

If the volume of applications does
not shoot up as soon as the lid is
taken off in May, the commission
will have gained ground in the bat-
tle with a mounting backlog, as ap-
plications filed since February 7 have
been few and far between—only a
dozen for new stations. Also on the
gain side of the ledger is the large
number of applications in the Line
1 category, those in which no en-
gineering complications have de-
veloped. FCC officials point out that
the freeze prevented wide-open chal-
lenges to pending bids.

Slow progress in whittling down
the slow-moving Line 2 applications
is indicated, however, in the latest
figures on the status of applications
March 26, when 209 Line 1 and 194
Line 2 applications were under con-
sideration by the engineering depart-
ment.

Using the 26 engineering reports
completed so far on Line 2 as a
gauge of the speed of processing to
be expected during the remainder
of the freeze period and adding to
that an increase in the load of ap-
plications in hearing status, from 561
on February 28 to 568 a month later,
the prospect for new AM applicants
getting a quick go-ahead looks dim.
According to a recent tally, 62 ap-
plications are in pending files, 28
new construction permits have been
granted, 7 have been denied, and 32
have been otherwise disposed of,
adding up to a grand total of 129
applications processed out of a file
of 1,101.

Standard Brands Vacates
Fred Allen Spot Till Fall

NEW YORK, March 29.—Standard
Brands will not use a replacement
program in the Fred Allen spot this
summer. Bank-roller will drop the
time for the hot weather period, but
return in the fall. NBC will fill.

Allen usually runs to the last week
in June,
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DeSoto Drops
Option on E.T.d
Judy Garland

HOLLYWOOD, March 29. — The
DeSoto division of Chrysler Motors,
regarded as virtually set to bank-roll
the transeribed Judy Garland pack-
- age next fall over American Broad-
casting Company, had a last-minute
change of heart this week and with-
drew from the picture. Chrysler had
the Garland show under option,
which it now has dropped, and was
supposed to air it over ABC on Wed-
nesday nights, preceding the tran-
scribed Bing Crosby shdw.

Fadeout caused considerable sur-
prise to all involved in the deal, as it
had been regarded as in the bag by
ABC pragram agency Berg-Allen-
berg, and Chrysler ad agency Batten,
Barton, Durstine & Osborne. Best
guess for the cause of the 11lth-hour
withdrawal is that the auto firm’s
major dealers, polled for reaction,
turned thumbs down on the wax deal
but were willing to buy Judy live.
However, Garland’s picture and re-
cording commitments make regular
radio appearances impossible for her
except on platters, which can be cut
to fit in with her other work.

It was known that DeSoto planned
to check dealer reaction, because
sponsorship would mean local dealer
tie-ins, with sponsorship costs split,
in a deal similar to that worked out
between Philco and its dealers-for

New Elmira Link
Limits Ad Plugs
30% Below NAB

NEW YORK, March 29.—That
sponsors appreciate the need for rais-

ing radio standards apparently is
being demonstrated by WELM, new
ABC affiliate in Elmira, N. Y., which
is set to go on the air in two weeks.
Believing that much of the criticism
directed at radio is justified, Owner-
Manager J. R. Meachom and Produc-
tion Manager Preston L. Taplin told
prospective sponsors that no more
than eight minutes of announce-
ments would be allowed in any given
half-hour period. Additionally, pros-
pective bank-rollers were shown a
rate card allowing 30 per cent less
commercial timme in any time period
than that set as the maximum by
the National Association of Broad-
casters. Station’s sales piich also
talked only 52-week contracts and
made prepared presentations.

Check-up, according to WELM,
showed much enthusiasm among
préspective bank-rollers, with the
result that two weeks prior to air
time the station’s budget was 90 per
cent cleared and operation assured
of being in the black. About 60 per
cent of the business consisted of pro-
grams, rather than spot announce-
ments.

According to WELM, spcnsors in
its area have been accustomed to
interrupted newcasts, 30-minute an-

the Crosby show. However, success e nouncement programs with 15 to 20

of Bing’s program had made all
hands confident that few objections
would be forthcoming on the Gar-
land disk series.

ABC still has the inside track for
the package, and with the option
lifted, several agencies are known to
have sent out feelers for it.

spots, and 60-second announcements
containing up to 250 words. Station’s
pitch to the advertisers stressed that
radio commercialization has been ex-
treme; that the station wouldn’t tol-
erate bad commercials, and that com=-
mercialization will be accented from
the program rather than spot angle.

NBC Plans Co-Op Expansion
To Meet Other Nets’ Moves

NEW YORK, March 29.—When and if Author Meels Critics Joes on
network of the National Broadcasting Company ther2’s a strong possikility
that the show will be offered co-op. There’s more than meets the eye be-
hind this situation. What's in the mind of the NBC execs, briefly, is the
desirability of expanding the co-op program schedule to include fypes of

programs other than news.
petition from the other three webs.

The first move in this direction by
NBC was setting the Ripley Believe
It or Not opus as a co-op, to start
soon. Author Meets the Critics,
scheduled to exit from Mutual and
WQXR in April and May, respective-
ly, will be sponsored over WNBC,
NBC’s New York key, by the Bock of
the Month Club, which currently
bankrolls it over WQXR. Whether
the web will use Author as a co-op
depends upon costs. If NBC can get
network rights for a reasonable sum,
the deal is very likely. An NBC exec,
however, pointed out that there’s also
the matter of station acceptance in
the Sunday, 4:30 p.m., time slot—
which is the period it will be carried
by WNBC.

Discussing the desirability of pro-
grams of an entertainment nature in
the co-op division, this exec noted
that owing to the American Federa-
tion of Music ruling that bars musical
co-ops, webs were necessarily limited
in co-op programing. Nets can do
dramatic shows with music filled in
locally—but this is a ponderous op-
eration. The answer to the problem,
according to web execs, might lie in
the greater use of emsee type of pro-
grams, such as Art Linkletter’s House
Party (Columbia Broadcasting Sys-
tem); Town Hall, which recently
went co-op on the American Broad-
casting System, and such shows as

The move is based on incressing co-op com-

GF Shifts “Portia”
From Y&R to B&B

NEW YORE, Mzrch 29.—In an=-
other of its +traditional agency
switches, General Fpods Corporation
this week movad it: Fortia Faces Life
soap opera from Foung & Bubicam
to Benton & Bowles, effective April
1. Show, heard cver Nationgl Broad-
casting Company at 5:15 p.m. EST
Monday thru Friday, will plug Max-
well House Coffze and Grapa-Nuts’
Wheat-Meal until July 1. After that
date it will sell Pcst’s Bran Flakes
and Instant Postum.

GF habituzlly has switched its
shows from one of its agencies to
another, reportedly to keep all on
their toes. B&EBE zains Poriic while
losing two other GF shows, Buck
Rogers, moppel serial for Corn
Toasties which wotmd up its Mutual
Breadcasting System series this week,
and Kate Smith Speaks, which GF
will stop sporsoring in June.

Believe It or Not and Author Meets
Critics.

CBS, incidentally, also will add an
entertainment type program to its co-
op list starting this fall. ¥ will be
a half hour, nightiime spot.

woman’'s woman

EVERY WEEKDAY morning from 10:15 to 11 a.m, on WOR, Bessie
Beatty’s well-loved program brings the kaleidoscope of the world into
focus for approximately 250,000 women. With her charming husband,
Bill Sauter, she talks of recipes, home making, fashion and all the other
topics lightly classed as “women’s sub jects.” But she also dips into politics,
economics, government, philosophy, psychology, the theatre, literature,
race relations, etc. For Bessie has an idea that “All subjects are women’s

subjects these days.”

WOR listeners appreciate this recognition of their widening interests
and reward Bessie with a loyalty few other women in public life can rival.
They show their loyalty by supporting her advertisers. And they do it so
well that Bessie gets compliments such as this one from The Chatham
Manufacturing Company. “We consider this one of the best investments
in advertising that we have ever made.” Or, “Bessie Beatty pulled 7000
requests for a little booklet that we offered for a client on only two broad-
casts,” writes G. A. Huhn, vice president of Ruthrauff & Ryan, Inc.

Other discerning sponsors who have discovered listeners like Bessie
Beatty’s informal manner, her big name guests, and her pertinent sub-
jects, include Procter & Gamble, General Foods, Simoniz Inc. and many
others. You, too, can be on her show. Call our sales office at Pe 6-8600.
Or write WOR, that power-full station at 1440 Broadway, in New York.
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Georgia
WBBAQ, Augusta
Town Crier

6-6:10 p.m., Mon., Wed., Fri.
Rep.: Joseph Hershey WMcGillvra, Inec.

Three days a week a&re now available on
one of Augusta’s most eagerly listened to
programs, Every day at 6, right after Tom
Mix, thousands of folks listen to,all the news
about their friends and neighbors. The
Town Crier Is already sponsored on Tuesday
and Thursday. Why not let this established
program do a selllng job for you? Call Joe
McGillvra for further details, P.S.: The
Shadow, listed last week, is now logged in red.

Colorado

KFEL, D;nver, Colo.
The Ray Perkins Show

2:30-4 p.m., 6 times weekly
Rep.: John Blair & Co.

Ray Perkins, for many years a network
favorite on New York originations, gives a
unique twist to a 90-minute daily record
matinee. At the piano Perkins sprinkles
the record session with his plano “noodling”
and ‘‘chatter” for which he was famous be-
fore the war. One six-day and one three-
day 15-minute strip still available. Single
announcement brought 353 requests for ple-
ture folder. Repeated daily for one week
offer brought 2,421 pieces of mall.

Indiana

WOWO, Fort Wayne

Famous Hoosier Hop

9:30 to 10 p.m., Tues.; 9-9:30 p.m. or
9:30-10 p.m. Sat.

Rep.: NBC Spot Sales.

Tradition with WOWO audiences and
ABC. Minimum of 14 live artists sell
Hoosler Hospitality with comedy, folktunes,
Westerns. novelties. Popular vocalists, yo-
delers. harmony duets, trios and quartettes.
Saturday program before live paid audience
at Armory has been attracting SRO crowds
for four years. Tuesday program now on
ABC. Artists in wide demand for personal
appearances throughout area. Can give
excellent sponsor case history.

Maryland

WCAO, Baltimore
Stump Us

3-3:15 p.m., Mon. thru Fri.
Rep.: Paul H. Raymer Co.

This new audience participation program
Is drawing several hundred letters a day
from listeners who send song titles that
Phil Fine, one of Baltimore's most accom-
plished pilanists, and John Ademy, leading
baritone, attempt to play, sing, whistle or
hum. Prizes go to senders when boys don’t
produce. Audition recordings available.
Price $30.00 net per program plus time.
Raymer has all the detalils.

Massachusetts

WHDH, Boston

Baseball Matinee
15 minutes before game time, Mon.

thru “Sat.

Rep.: John Blair & Co.

Participations in BASEBALL MATINEE,
s musical program scheduled Monday
through Saturday afternoon starting April
14. This feature precedes play by play
broadcast of all week day daytime baseball
broadcasts. Sold only for season, including

144 announcements in a 24-week period. Two
participations available to non-competitive
advertisers at a cost of $3,500 each net for

the season. This cost is fully commission-
able, including time and talent.

subject to prior sale.

New York

WNEW, New York City
Make Believe Ballroom With Mar-

tin Block

10-11:30 a.m., 5:35-7:30 p.m., Mon. thru
Sat. :

Rep.: John Blair & Co.

IN THE MONEY 98.89, of the time!
Among all programs heard over all New
York stations (network affillates included)
between 10-11:30 a.m. and 5:35-7:30 p.m.,
THE MAKE BELIEVE BALLROOM WITH
MARTIN BLOCK over WNEW in the year
1946 RATED first 55.4% of the time,
RATED l1st or 2d 86.3% of the time, RATED
1st, 2d or 3d 98.8% of the time—according
to THE PULSE (Monday-Friday averages).

WGY, Schenectady. N. Y.
WGY Sports Record

Six times weekly, 6:30-6:45 p.m.
Rep.: NBC Spot Sales

Tops in Sports Shows in Eastern and Cen-
tral New York and Western New England,
WGY SPORTS RECORD is & must with lis-
teners. Conducted by sports newspaper edi-
tors George Miller and Bill Pope, the WGY
SPORTS RECORD covers all fronts, national,
regional and local, six nights weekly. Con-
ducted by two experts who know their stuff,
here’s a show that's above average. Write
for an audition disc today and contact your
nearest NBC Spot Sales office.

Washington, D. C.

WOL, Washington, D. C.
Bill Brundige, Sporis

6:15-6:30 p.m. Mon. thru Fri.; 7:30 p.n.
Sat.

As chief of the sports sectlon of AFRS,
Bill Brundige drew 45% of all .fan mail
from AFRS shortwave broadcasts to Pacific
GI's, He was the GI favorite. In 1945 he
won the Helms Athletic Award. In 1946 he
broadcast color for all MBS football, work-
ing with Husing and Hodges. Now he's
available, reviewing sports nightly for the
1,490,300 people Iin the Washington nietro-
politan area, over 5,000-watt WOL. Precedes
high-Hoopered (6.3) ‘‘Johnson Family.”

WWDC, Washington
Mark Austad, News
7:30-7:40 p.m., Mon, thru Fri,
Rep.: Forjoe & Co.

MARK AUSTAD, WWDC's most important
news voice in a complete round-up of news
especially written and prepared by WWDC’s
staff of news writers, This program has
been on the air for several years and has
consistently shown a Hooper rating in the
neighborhood of 3. The feature is followed
by a five-minute local news round-up with
NORMAN GLADNEY reporting. The two
programs can be purchased jointly at the 15«
minute rate or separately at time cost plus
talent fee.

Quotations

WBZ-WBZA, Boston
Robert Rissling Sings
12:15 pm., twice weekly
Rep.: NBC Spot Sales

Features rich concert baritone voice of
Announcer Rissling in light and semi-classi-
background by
Rakov on the violin plus versatile trio, in-
cluding harp and novachord. Time slot hard
to beat, following noon Esso and continu-
ously sponsored news commentary. Rissling
was first choice for big new Boston retail
store anniversary series and has good fol-
He’s had
more than a decade before the microphone.

cal songs. Instrumental

lowing among noon-day listeners.

Ohio

WING, Dayton
Sunny-Side Up

1:15-2 p.m., Mon. thru Fri.
Rep.: Weed & Co.

Are you interested In getting most sales
per listener Iin Dayton, Ohio? WING'S
SUNNY-SIDE UP has listener response top-
ping coveted 6-point daytime Hooper in rich
Dayton market. Here is audience participa-
tion combined with sell! -SUNNY-SIDE UP
has led the Dayton parade four years. 45
minutes long, consisting of music, comedy,
contests with merchandise and cash awards.
Cast of five artists. Studio audience gets
samples of sponsor’'s products, thus adding
valuable merchandising tie-ins, Show sells!

Oregon

KEX, Portland, Ore.

Lawson McCall, News

10-10:15 p.m. 5 or 6 times per week
Rep.: Free & Peters

A Portland ‘‘Oregonian” radlo columnist
writes, “McCall has done a keen job for
KEX in packing things into a neat lucid
package on his news program. He has one
of the most interesting voices in radio. ABC
is missing a bet if it doesn't pipe his news-
cast to all its Coast stations, especially since
nighttime newscasts are {its competitors’
weak spots.” Here Is a strong bid for lis-
tener attention during a quarter hour which
has long been a news listening habit on the
Paclfic Coast.

Pennsylvania

KYW, Philadelphia
Lunch Timers
12:15-12:45 p.m., § times weelkly.
Rep.: NBC Spot Sales

A show with commercials 8o cleverly writ-
ten that they actually compete with the
entertainers for attention. A few participa-
tions are avallable, live only the fast tempo
prohibits ET’s. Peter Roberts, Philadelphia’s
best known announcer, emcees and sets the
pace with the full KYW studio orchestra,
soloists and nationally known guests, work-
ing their turns and then selling the adver-
tised merchandise, That's why thousands of
Philadelphia lunch-timers spend their lunch
time listening to the Lunch Timers.

CRITERION RADIO FEATURES
360 North Michigan, Chicago, Ill.
Elson X-Rays Sports

Quarter-hour, once-weekly, year-'round,
open-end sports program featuring Bob
Elson, America’s number one sportscaster
(14 World Serles; colleglate football and
basketball; Golden Gloves and professional
boxing; American-National League baseball;
10 years Ice hockey; national ski, ice skat-
ing, swirnming nieets, ete.. great experience
and versatility). Show always presents time-
ly sports news, punchy ‘Airitorials.” fa-
mous celebrities, human-interest stories and
other audience building factors. Hooper
and sales-wise Elson is tops. Wire or write
for audition record.

HARRY S. GOODMAN
19 E. 53d St., N. Y. 22, N. Y.
The Kay Lorraine Show

Advertising agencies and sponsors! Atten-
tlon! A new musical program just com-
pleted. Available to local and reglonal
accounts. Starring the blond thrush, Kay
Lorraine, who has been featured in “Your
Hit Parade,” “Carnation Hour,” “The Ford
Show,” and Frank Gallup, sensation of the
new Milton Berle show. Added attraction—
an all star 7-piece orchestra. 53 fifteen-
minute transeribed programs avallable. Act
fast while all markets are open.

KERMIT-RAYMOND CORP.

11 E. 52d St., N. Y. 22, N. Y.
Hollywood’s Open House

Radio’s greatest transcribed show. Fea-
tures drama, music, song and comedy. Each
program has from 3 to 5 big-name guest
stars, a big-name guest comedian. guest
vocalist and one or ore bhig Hollywood
stars. Stars include Jack Benny. Marlene
Dietrich, Milton Berle, Lucille Ball, Pat
O'Brien, Hildegarde, Bert Lahr, Dick Powell,
Peter Lorre and over 100 more equally as
great. Plus the orchestras of Ray Bloch and
Enric Madriguera and Jim Ameche as emcce.
Write, wire or phone for details!

KDKA, Pitisburgh
Whirl Around the World of Sports
11:15-11:25 p.m., 6 times weekly
Rep.: NBC Spot Sales

Johnny Boyer, the area's sports authority,
presents an interesting blend of last-minute
sports results, background stories, forecasts
and guest appearances., A radio veteran
with over 20 years’ experience, Boyer has a
vast, loyal audlence. *“‘Whirl” follows the
immensely popular 11 o’clock news. It
“inherits” a bilg audience, attracts an even
bigger one. A popular, Inexpensive package
that reaches a year-round audience in the
busy tri-State prea in and around Pitis-
burgh.

GEORGE LOGAN PRICE, INC.
946 S. Normandie Ave. L. A. 6
Living Pages From Book of Life

Bible storles first heard at mother’s
knee . Catholic, Protestant, Christian,
Jew, made to live again by all-star network
cast. Directed by Glann Heisch, NBC, New
York. Handel by Sir Thomas Beecham’s
BBC Orchestra . . . Beethoven—Paul Parals
Paris Symiphony. Chorals arranged, con-
ducted by Dr. Irving Steinel, with Lau Dista
Choir. Julie Keller, KFI Harpist. 52 halves.
Recorded. Tested. Proved. Reasonable.
Ideal Summer Fill-In. Free audition samples.

UNIVERSAL RADIO PRODUC-
TIONS OF HOLLYWOOD
6757 Holly’d Blvd., Hollywood 28

Something for the Family

Starring George Jessel and Joan Barton.
A fast-moving variety program for the
whole family with a joke for Dad, a song
for brother, a dance tune for sister and
something special for inother. 15 minutes
filled with laughter and music. 26 programs
recorded. Mats available to publicize pru-
gram. Presently broadcast over 25 sta-
tions with amazing results for furniture
companies, departmment stores, soft drink
distributors. household appliances, etc. A
program with & real sales punch,

TELEWAYS RADIO PRODUC.
TIONS, INC.

8949 Sunset Blvd., Hollywood 46.

Andy Devine Show

A brand new half hour show. Starring
Andy Devine in true stories of the .West,
supported by Hollywood’s top actors: Charles
Long, Joe Forte. Frank Graham, Ken Christy.
Charles Lyon. announcing. Written by Lou
Fulton and Paul Pierce. Directed by J.
Clingon Stanley. Featuring Henry Russell’s
orchestra with original music. Available on
reglonal or network basis only. Transeribed
only, One show per week. Definitely net-
work caliber. Produced by Teleways Radio
Productions, Inc. Send for audition platter,

@

FREDERIC W. ZIV COMPANY
1529 Madison Rd., Cincinnati 6, O.
The Wayne King Show

A brilliant half-hour show transeribed and
available for local and regional sponsors
starring the incomparable waltz king, his
famous arrangements, his golden saxophone,
the voices of Nancy Evans and Larry Doug-
las and narrated by Franklyn MacCormack,
Earning top-the-competition ratings in city
after city: Detroit, 15.6: New Orleans, 9.4;
Cincinnati, 7.4. A tremendous audience is
waiting to hear Wayne King on the alr.
Fifty-two half hours available. Write for
avatlabilities.

FINLEY TRANSCRIPTIONS
747 South Hill St., Los Angeles
Myrt and Marge

Radio’s most famous serfal is now avafl-
able on transcriptions sold only on 5-a-
week basls, with 130 fifteen-minute pro-
grams now available and 130 more to come.
Available for local, regional and national
sponsorship. Myrt and Marge has just been
selected by Thrifty Drugstores for a 52-week
series on KNX, Los Angeles, and was chosen
after auditioning dozens of transcribed and
“live” shows. Priced tight for your terri-
tory. Send for free audition discs now.

FINLEY TRANSCRIPTIONS
747 South Hill St., Los Angeles
Flight With Music

Radlo's greatest open-end show is available
for you. 39 fifteen-minute open-end iran-
scriptions with Marion Hutton, Nat Brusi-
loff's 16-piece orchestra and Herb Sheldon
on every program plus guest stars Deslt
Arnaz, Clark Sisters, Johnny Desmnond, Ray
Eberle, Bob Eberly, Tito Guizar, Gene Krupa,
Phil Moore, Danny O’'Neill, Tony Pastor,
Carl Ravazza, Claude Thornhill, Miguelito
Valdez, Jerry Wayne and Henny Youngman.
A network caliber program. Write, wire or
phone for free audition discs.

NATIONAL BROADCASTING
COMPANY

Once Upon Qur Time
10:15-10:30 a.m., Mon. thru Fri.
Rep.: NBC Program Sales

Jack Kilty, brilliant NBC baritone, now
has his own program of story-telling and

song, a show containing all the elements
proven necessary for successful daytime
radio. Each day he takes 2 human-interest
story. generally contemporary, and narrates
it dramatically, illustrating it with appro-
priate songs. His subject matter is unlime-
ited, and his musical skill permits him to
use every type of musi¢ for illustration.
Piano, guitar and organ o%upport him with
a rich melodic background.
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MAURICE C. DREICER PRO-
GRAM

998 Fifth Ave., New York
Numbers in the News

The only program in radio in which the
audience caa test its knowledge of the news
by a copyrighted mathematical formula.
Workable live, based upon international, na-
tional and the local news of each commu-
nity. Purchase of program includes the in=-
auguration of it live by Dreicer at local
radlo station, then show is turned over to
local emsee. Commentator and material and
formats furnished. Used successfully over
WBYN, WWRL and WRGB (General Electric
Televiston Station). Foolproof, fascinating
and exciting.

WCOP, Cowles’ Boston station, has
effected several personnel changes
and additions. Ellie Dierdorff has
been tabbed chief announcer by Pro=
gram Manager Jack Maloy. Dier-
dorff succeeds Lou Dumont, who
joins WBEC, Pittsfield, Mass., as pro-
gram manager. Bill Hickok, singing
disk jock, has joined the staff and
Edward T. McCann Jr. is now on the
sales staff,

‘w;rcesfeg; eads the parade

in department store sules in-

crease gver Boston, Spring~
\field and Providence.

a‘/ea&d by most...

on

wirn BOB MURPHY
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comparing natlonal ratings of leading net-
work shows with thelr Pacl¢c Coast ratings, operated In
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co-operation with the

C. E. Hooper, bnc. organization.
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Regions Show
Mixed Tastes
In Day Shows

U. S. No. 1 Is Coast No. 8

NEW YORK, March 29.—Analysis
of the Comparative Territorial Index
of daytime programs. a feature of
~ The Billboard’s Con-

tinuing Program Stud-
ies (CPS), prepared in
co-operation with the
C. E. Hooper organiza-
tion, shows a distinct

WMLO, Milwaukee,
Preps April 20 Bow

MILWAUKEE, March 29.—Civic
organizations are helping the plan-

ning and production of WMLQ’s first |

broadcast, slated for April 2. Op-
erated by the Cream City Broadcast-
ing Company, the station will be a
1,000-watter, operating at 1290 kc.
Summer operations will be from €
am. till sunset, pending full-time
permit. The station also is prepping
FM facilitics.

Gene Posner is president; William
Travis, general manager; Al Strauss,
local sales manager; Lanny Pike, pro-
gram sales manager, and Robert
Bradley, program director. On the
contract staff are former retwork
scripters Paul Siebert and Sherman
Lipstein.

WBBM Winners Get Jobs

CHICAGO, March 29.—WBBM’s
policy of putting on as many top-~
notch staff singers as possible was
limelighted this week as a result of
its talent secarch for Negro singers
which ended (26) with the winners
being inked for at least 13 weeks as
station staffers at $100 per. Winners
also copped a week’s engagement at
the Oriental Theater.

Added to the WBBM staff were

Don Lee Attempts
New Sales Gimmick
With ‘Family’ Seg

HOLLYWOOD, March 29. — Don
Lee net will try a special sales gim-
mick aimed specifically at snagging
bankrollers with low budgets, when
skein offers its Johnson Family strip
to local advertisers on a spot rate
basis. Plan will be launched experi-
mentally over local Don Lee outlet,
beginning Monday (31). If it clicks,
gimmick will spread to Don Lee net
and later full Mutual skein.

Don Lee will give local time buyer
a net-quality show (Family has long
been a Mutual co-op seg) at cheapest
rate. Under proposed set-up, local
stations can sell three separate spots
per 15-minute seg, for a total of 15
different advertisers weekly. Buyers
can buy any portion or all of allotted
commercials, taking advantage of dis-
counts for repeat shots. With airer
now being carried by 265 stations,
nation-wide adoption of plan would
make show available to a projected
maximum of 3,975 different sponsors.

Harriet Clemens and Ira Burton,
bringing the total number of singers
to 15.

-on the Coast.

. amount of regional
variation in listeners’ tastes. Varia-
tions in actual ratings are, of course,
in the’ case of
qighttime programs, where massive
listening audiences are involved; but
proportionately—that is, in keeping
with the fact that daytime audiences
are so much smaller—the variations

Listing of the “First Fifteen,” for
instance, gives the top bracket slot
to General Foods’ When a Girl Mar-
ries, with a national Hooper of 8.8.
On the Coast, however, the program
aired by the National Broadcasting
Company does no better than eighth,
a Hooper of 6.0. What the
Pacific Coasters prefer in the way of
daytime radio is Breakfast in Holly-
wood, which grabs both first and
rank under the respective
sponsorship of Kellogg and Procter
& Gamble, who share the cost for
five days a week over the American
Broadcasting Company.

Kellogg’s Breakfast, first on the
Coast with a rating of 8.2, manages
to grab fifth in the national ranking
with a score of 7.8. P & G’s Break-
fast, a quarter hour earlier in the
11-11:15 a.m. slot, scores 7.4 on the
Coast to win second rank, but lands
in 15th place in the national standing
with a Hooper of 6.8.

Many others are indicative of the
wide variation. For example, there’s
Whitehall Pharmacal’s Helen Trent,
third nationally with a Hooper of
8.0, as against 20th position Coast-
wise, with a score of 5.2. Then there’s
Our Gal, Sunday, the Anacin opus on
the Columbia Broadcasting System,
which stands eighth with a Hooper
of 7.5 in the national listing, but
dives to 55th place with a score of 3.3
Just Plain Bill, a
Whitehall NBC strip, tells a similar
story, landing 11th position nationally
with a Hooper of 7.3, and plunging
to 56th on the Coast, with 3.2.

Granting differences in the opposi-
tion shows in the national and Coast
listings the extreme variations in lis-
tener appeal nevertheless raise sev-
eral points, namely the advisability
of using regional time more exten-
sively in order to cater more accur-
ately to differences in taste; advis=
ability of story-line or other program
changes to jack up a show’s general
appeal—if this can be done without
sizable regional audience loss, and
use of a promotional hypo in regions
where a show is laying an egg.

BASBED ON "“FIRST FIFTEEN" DAYTIME HOOPERATINGS,
Nat't
Hoop- Paoifio
Natlonal erate Nat’l Pacifio Hoop-

Opposition Ing Rank Program Rank eratin Pacific Coast Opposition
Terry and the ABC 8.8 1 WHEN A GIRL 8 6.0 What’ Dolng,

Pirates MARRIES Ladles? ABC
No Sponsored Show CBS Qenoral Foods No Sponsored Show CBS
Hol(rwl;l&rél;;an MBS No Sponsored Show DLBS
No Sponsored Show ABC 8.3 2 MA PERKINS a 7.4 Ted Malone ABC

i No Sponsored Show MBS Oxydol Wwillllam Lang ABC
No Sponsored Show NBC No 8ponsored Show DLBS
Standard School NBC
No Sponsored Show ABC 8.0 3 HELEN TRENT 20 6.2 Breakfast In
No Sponsored Show MBS Whitehall Hollywood ABO
No Spongored Show NBC No Sponsored Show DLBS
No Sponsored Show NBO
No Sponsored Show ABC 7.8 4 BACKSTAGE 9 8.0 No Sponsored Show ABC
No Sponsored Show CBS WIFE No Sponsored Show CBS
No Sponsored Show MBS Sterling Drug Checkerboard
- Jamboree DLBS
No Sponsored Show C€BS 7.8 5 BREAKFAST IN 1 8.2 Our Gal, Sunday cBs
No Sponsored Show MBS HOLLYWOOD No Sponsored Show DLBS
Fred Waring (TT) NBC Kellogy No Sponsored Show NBC
Dick Tracy, LN— ABC 7.7 8 YOUNG WIDDER 6 6.4 No Sponsored Show ABC
0-0D BROWN No Sponsored Show CBS
Hol(lyMV\&oFd)Jafkpot cBS Steriing Drug No Sponsored Show DLBS

Buck Ro:gers MBS
No Sponsored Show ABGC 7.6 7 RIGHT TO 11 6.6 Dorothy Dix ABC
Hint Hunt CBS HAPPINESS Mo Sponsored Show CBS
No Sponsored Show MBS Ivory Soap No Sponsored Show DLBS
No Sponsored Show ABC 7.5 8 OUR GAL 55 3.3 BreakfastiIn
No Sponsored Show MBS SUNDAY Hollywood asc | Dot as marked as
No Sponsored Show NBO Anacin No Sponsored Show DLBS

No Sponsored Show NBC
Kenny Baker Show ABC 7.6 9 KATE SMITH 7 6.3 Kenny Baker Show ABC
No Sponsored Show MBS SPEAKS Easy Does It DLBS
No Sponsored Show NBC General Foods No Sponsored Show NBC
Kenny Baker Show ABO 7.6 10 AUNT JENNY 15 5.4 Kenny Baker Show ABC X
Gheckerboard MBS Spry Ne Gponsored Show  DLBS are pronounced.
Jamboree No Sponsored Show NBC
No Sponsored Show NBC
Jack Armstrong ABC 7.3 11 JUST PLAIN 66 3.2 Bride and Groom ABC
No Sponsored Show CBS BIL Meet the Missus CBS
Captaln Midnight MBS Whitehall No Sponsored Show DLBS
No Sponsored Show ABC 7.2 12 LORENZO JONES 16 6.3 Waiter Klernan ABC
Hollywood Jackpot CBS Sterting Drug Strange Rom.

(MWF), LN E. Winters cBs
No Sponsored Show MBS No Sponsored Show DLBS with
Suy King aBc 74 13 PORTIA FACES 23 4.9 What's Doing,

No Sponsored Show CBS LIFE Ladies? ABC
Superman MBS General Foods No Sponsored Show CBS
No Sponsored Show DLBS
No Sponsored Show ABC 7.0 14 STELLA DALLAS 10 5.8 No Sponsored Show ABC second
No Sponsored S8how CBS Sterling Drug No Sponsored Show CBS
No Sponsored Show MBS No Sponsored Show DLBS
No Sponsored Show CBS 6.8 15 BREAKFAST IN 2 7.4 Romance of
No 8ponsored Show MBS HOLLYWOOD Helen Trent CBS
Fred Waring (TT) NBC Procter & Gamble No Sponsored Show DLBS
No Sponsored Show NBC
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NIGHTTIME
Talent Cost Index

Tabutatlons are based on sponsored programs only. Polnts
leading to totals accumulated by 15-minute perlods.

BABED ON “FIRST 15" EVENING HOOPERATINGS AND “FIRST 3” SUNDAY AFTERNOON RATINGS

Program, Previous Cost Per
8ponsor Rating 1,000
Agency, Hooper- and Talent Oost Urban
Rank Net. & Stat. ating Rank Opposition Cost. Per Point Listeners
1—BOB HOPE 31.0 31.0— 41 NSP—ABO $20,000 $ 645.16 $ .74
Pepsodent Dlv.e NSP—CBS
Lever Bros, NSP—--MBS
Various Products
F.C.&B. NBO 129 -
2—JACK BENNY** 2885 29.0— 3 N§P-—ABC $22,500 $ 788.47 S .75
American Tobacco Gene Auiry—CBS
Lucky Strike NSP-—MBS
F.C.&4B. NBC 158
3~—FIBBER McQGEE 271 29.8-— & NSP—ABC $10,500 $ 38745 $ .42
AND MOLLY NSP—CBS
8. C. Johnson NSP—MBS
Floor Wax
N.L.&B. NBC143
4—WALTER 265 19.3—18 Hlldegarde—CBS $ 7,600 & 283.02 $ .31
WINGHELL** Exploring the
Andrew Jergens Unknown—MBS
Jurgens Lotion Man. Merry-Go-
Robert Orr Round—NBOC
ABC 215
6-~RADIO THEATER 251 23.0~ 8 NSP—ABC $18,000 $ 637.48 $ .71
Lever Bros. Gabrlel Heatter—MBS
Lux 8oap and Flakes Rea! Storles——
JW.T, ©B8152 Reat Life-——MBS
‘Telephone Hour—NBGC
Borge-Goodman
8how—NBC
6—RED SKELTON— 24.7 24,6~ 6 NSP—ABC $ 9,500 & 38462 $ .41
CH NSP—CBS
B. & W. Tobacco NE§P--MBS
Ralelghs, 903 Blend
Ralelgh Clgarettes
R.M.§. NBC147
7—AMOS 'N’ ANDY 244 26.8— 4 Boston Symphony— $15,000 814.75 $ .68
Lever Bros. ABC
Rinso Vox Pop—CBS
R.&R. NBC 149 Gabriel Heatter—MBS
Real Stories——
Real LIfe—MBS
8—SCREEN GUILD 22.4 20.5-10 Doctors Talk It Over $10,000 $ 446.43 § 52
PLAYERS -—ABC
Lady Esther Fishing and Hunting
Blow CBS 153 Ctub, LN, MA—MBS
Contented Programe
NBC
8-—FRED ALLEN 221 28.8-— B Sunday Evening $18,600 $ 837.10 $ .87
8tandard Brands Hour—ABC
Tenderleal Tea and Crime Doctor—CBS
Shefford Cheese Parker Pen News—CBS
JW.T. NBC144 8peclal Investigator—
MBS
10—TRUTH OR 20.4 ~ I Deal In Crime— $ 8,500 & 418.67 $ .42
CONSEQUENOES ABC
Procter & Gamble Mayor of the
Duz Town—CBS
Compion NBC Y34 Parck;rsPen News—
NSP—<MBS
—DUFFY’S TAVERN 20.0 20.8-- & NSP-—ABC $10,000 $ 500.00 $ .58
" BFrIs',ol-Myers 8ongs by 8inatra—CBS
Ipana, Trushay gab;-lsel Hleau.ar-—MBS
«&R. BC 134 eal Storleg—
Y.4R. N Real Life—MBS
12—EDGAR BERGEN 19.4 24,8 7 3unday Evenlng $20,000 $1,030.93 $ .99
Standard Brznds Hour—ABC
Chase & Sanborn Adv. of Sam Spade—
Coffee CBS
JW.T. NBC145 NsP—MBS
13-—BANDWAGON 19.3 20.4—11 NSP—ABC $12,500 $ 647.87 $ .66
F.W. Fltch Blondle—CBS
Varlous Products NSP-—MBS
L.W.R.—NBC 158
14—MR. DISTRICT 18.8 20.0—-12 Pot o’ Gold—ABC $ 6,800 $ 365.59 § .42
ATTORNEY Ford Show-DInah
Bristol-Myers Shore—CBE
Vitalls and N8P—MBS
Sal Hepatlca
D.C.45. NBC 182
15-—SUNDAY 13.0 b Adventures of 8am $ 8,000 $ 168.687 3 .17

EVENING HOUR
Muslcal Dlgest
Div. of Relchhold
Chem., Inc,

K.&E. ABO114

Spade—CBS
Crime Doctor—CBS
Parker Pen News—

CBs
8peslal Investigator—s

Charlle McCarthy
Show—NBOC
Fred Allen—NBC

TOP THREE SUNDAY AFTERNOON PROGRAMS

| THE SHADOW 115 11.3— 1  Darts for Dough— $ 2500 $ 21739 §$ .22
Carey Salt Co., McJunkin ABC
Del. Lack. & West., R.&R. Famlly Hour——CBS8
Geo. Barr Co., Meyerhoff NSP—NBC
Mmas 219
ONE MAN'S FAMILY 11.0 8.4— 8 Samuel Pottenglll— $ 4,500 % 409.09 $ .48
8tandard Brands A
Flelschmann’s Yeast, N.Y. Philharmon] e
Royal Desserts i ¢ ICBS p
W.T. NBC rimes of
WT Carelessness—MBS
HARVEST OF STARS 9.2 9.9— 2 NSP—ABC $10,000 $1,086.98 $1.28
International Harvester Co, Here's to You—CBS
Mc-E. NBC 156 NSP—MBS

Average audience rating ,1s 10.7, as agalnst 11.4 last report, 10.0 a year ago. Average evening

sets-In-use reported are 82.5, as against 84.4 tast report, 30.4 a year ago.
is 80.8, as agalnst 81.3 last .report, 80.2 a year ago.

agalnst 7214 last report, 76% a year ago.

Average avallable homes
Number of sponsored hours Is 7214 as

Bally Jacks Up
Truth & Hour
TCI Ratings

Hush, Miss Truman Help

NEW YORK, March 29.—The night-
time Talent Cost Index based on the
March 30 program Hooperatings re-

R port prepared by The
Billboard in co-oper-
ation with C. E
Hooper, Inc., indi-
cates that a least two
shows cashed in
- heavily on publicity
and promotion. These were Procter
& Gamble’s Truth or Consequences
on the National Broadcasting Com-
pany Saturday night, and Musical Di-
gest’s Sunday Evening Hour on the
American Broadcasting Company. In
the previous TCI, neither of these
shows made the first 15. In the cur-
rent report, largely because of the im-
petus given by the Mrs. Hush stunt,
Tmth landed in 10th place with a
ra.tmg of 20.4. The story is similar
with Sunday Evening Hour, which
made 15th on the wave of national
publicity accruing from the appear-
ance of Margaret Truman.

The cost per thousand urban lis-
teners for Evening Hour was cal-
culated at just $.17, as figured on a
production cost of $3,000 and cost per
point of $166.67. Truth, too, showed
Up as a very good buy, the produc-
tion cost of $8,500 breaking down to
a figure of $416.67 per point and
only $.42 per thousand urban lis-
teners.

Winchell Best Buy

Top buy in the nighttime field,
from the standpoint of cost and audi-
ence, is Walter Winchell, who
bounced from 13th rank in the last
TCI to fourth in the current one.
The Jergens Sunday night gabber
pulled a sock 26.5 as against a pre-
vious rating of 19.3. Figured against
talent cost of $7,500, this breaks down
to $283.02 per point and only $.31
per thousand urban listeners.

Bob Hope holds the top spot with
31.0, identical with his last rating,
with cost per thousand computed at
$.74, Jack Benny went from third
to second, scoring 28.5 as against Fib-
ber McGee’s 27.1. But whereas
Benny is calculated at $.75 per thou-
sand, the Fibber gets them at the
bargain price of $.42.

Luyx Radio Theater showed a good
jump, making fifth rank with a score
of 25.1 as against eighth in the last
report when the Hooper was 23.0.
Cost on Lux breaks down to $.71

Webs in Keen
Rivalry To Air

From Congress

WASHINGTON, March 29.—Com-
petition in airing Congressional hear-
ings is reaching fever pitch between
National Broadcasting Company and
Mutual Broadcasting System, now
that the ice has been broken in
broadcasting proceedings from com-

mittee rooms on Capitol Hill. Rivalry
mounted this week after The Wash-
ington Post came out with editorial
citing NBC for broadcasting testi-
mony of Undersecretary of State
Dean Acheson before House Foreign
Relations Committee.

Post followed up couple days later
by publishing letters from MBS
which reminded the newspapers that
MBS was in on the broadcast too.
Then staffers of MBS-Cowles outlet
WOL recorded the morning testimony
of Communist Party Secretary Eu-
gene Dennis in House Un-American
Committee Wednesday (26), and
staffers of WRC (NBC) broadcast a
live program of testimony of J. Ed-
gar Hoover, Federal Bureau of In-
vestigation chief, at same hearing.
Mutual did a transcription of Hoover.
Both webs on following day aired
testimony of Paul Porter, former
Federal Communications Commission
chairman, when he appeared before
House Foreign Relations Committee
to report on his Greek mission. Mu-
tual did a transcription while NBC
did a live show. Mutual did a live
show on George Earle, former Penn-
sylvania governor, from hearing be-
fore House Foreign Relations Com-
mittee, and WRC did a transcription.

As an episode in the rivalry, Mu-
tual’s Lou Brott leaped to the phone
on one occasion to help out his for-
mer employer, International News
Service, by giving INS News Editor
Harold Slater a quick fill-in on Earle
testimony from radio record after
newsmen were unable to reach
phones to conthct their papers and
bureaus.

WINS Wins Listing
InN. Y. Times’ Log

NEW YORK, March 31.—Indica-
tion of the improved program struc-
ture of WINS, New York outlet of
Avco Manufacturing Corporation, was
shown when The New York Times
started listing the station’s programs
yesterday (Sunday). Avco inter~
ests have been working on clean-
ing up the station’s heavily plat-
tered, heavily spotted sked since ac-
quiring the outlet from Hearst Radio
last year.

Jerry Danzig is WINS program
head. Charlie Oppenheim handles
publicity,

per thousand, predicated on a total
talent cost of $16,000.

Skeleton No. 6

Red Skelton, for Brown & Wil-
liamson, remained in sixth place, but
Amos n’ Andy, fourth in last re-
port with 26.8, fell to seventh with
24.4. Cost per thousand of Skelton
and Amos, respectively, is estimated
at $.41 and $.68.

Cost breakdown of other pro-
grams in the first 15 may be seen
on the adjacent chart.

*Not In top 1B previous report. .
**Includes second broadcast on Paclfic Coast.
MA—Moving Average,

LN—Limited Network.
CH—Computed Hooperating.
NSP-——-No Sponsored Program.

L. & M.—Lennen & MIitcheil.

W, & L.—Warwlek & Leqler.
J. W, T.—J. Walter Thompson.
D. C. & §.—Doherty, Clifford & Shenfieid.
Whllams & Cleary. A. M.
McC.-E.—McCann-Erlckson.
N. L. & B.—Needham, Lewls & Brorby.

P. & R.—Pedlar

F., C. & B.—Foote, Cone & Belding.
W. & C.—Willilams &
McK. & A.—McKee & Albright,
8, & 8.—8chwimmer & Scott.
& W.—Audrey, Moore & Wallace. W, H. W.—WIiHtam H. Welntraub.

. F.
R. M. 8.—Russel M. Seeds.

Y. & R.—Young & Rublcam.
L. W. R—L. W. Ramsey.
R. & R.—Ruthrauf & Ryan.
R. W. & C.—Roche,

Cleary.

$.—Dancer-Fltzgerald-8ample.
B. & B.—Benton & Bo\n(les.

& Ryan. D

L]
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Webs Fear
Impact of
Phone Strike

Upset of Hooperatings Seen

NEW YORK, March 29.-—Imminent
telephone strike, skedded for April
7, loomed more ominously on radio’s
calendars this week. Webs particu-
larly were concerned with co-opera-
tion promised the National Federa-
tion of Telephone Workers by staff
engineers and members of National
Association of Broadcast Engineers
and Technicians. Previously, net-
works believed their operations
would be unimpaired by a strike, as
supervisers would man lines in phone
offices. Should NABET men re-
tuse to handle programing over “hot”
lines, however, webs may be in a
tough spot.

Following NABET’s pledge of co-
operation, one NFTW official de-
clared that he was “of the opinion
it will have a serious impact on radio
broadcasting.” However, the union’s
policy committee indicated it might
be willing to classify some broad-
casts as essential to public interest,
and permit lines controlling such
shows to be manned. NFTW pre-
viously had declared it would main-
tain essential telephone service dur-
ing the strike if American Tele-
phone & Telegraph Company would
not attempt to use management per-
sonnel. President Joseph A. Beirne,
of NFTW, said among essential serv-
ices. are those necessary to news
services.

The NABET letter, sent by its
head, A. T. Powley, pledged that its
members “will not scab or work with
scabs that the phone company might
employ.” Powley also said NABET
members will not perform work not
usually done, enter phone company
property during the strike, pass traf-
fic orders or report trouble. NABET
has contracts with National Broad-
casting Company, American Broad-
casting Company and Mutual Broad-
casting System.

Congress is watching developments
closely as Assistant Secretary of La-
bor Johr. W. Gibson continued con-
ferences with Beirne and others.
Rep. Gerald W. Landis is advocat-
ing use of federal sejzure in event
of a threatened stoppage in a vital
industry. Landis voiced belief that
Congress would ‘“act if necessary to
maintain telephone service.”

Strike May Upset Hoops

NEW YORK, March 29.—Possibil-
ity that the threatened telephone
strike April 7 may throw a monkey
wrench into Hooperatings has agen-
cies in a turmoil. Reason is that
' agencies with programs using guests
apportion the guest budget so that
most of the moola is spent for names
on Hooper nights. Advance bookings,
therefore, are made with the idea
of corraling big names to jack up
the rating. -

One agency points out, for in-
stance, that a show like Carnation
Contented Hour has a guest budget
of approximately $2,500 monthly.
One week, only about $200 will be
spent on a guest, but on the Hooper
night the ante may be hiked to $1,000.
In general, agencies say, the lower-
budgeted shows will be most dis-
appointed if a strike negates the re-
sults of carefully apportioning the
guest money.

Hooper organization late this week
stated it intended to do its inter-
viewing one day earlier than usual—
that is, start on March 31 and run
thru April 6, so as to get a report
prior to the strike on the Tth,

Hooper Drooper

NEW YORK, March 29.—
Tums folded its Pot o Gold
series Wednesday (26), the
American Broadcasting Com-
pany, but Happy Felton, the
show’s emsee, had at' least a
modicum of satisfaction. Just
before the sign-off, he asked
Len Sterling, the announcer,
for permission to say a final
word. When the okay was
forthcoming, Felton crackad:

“Okay, Hooper, you win.”

50-50 Chance
For Shortwave

Plan Approval

WASHINGTON, March 29.—A 50-
50 chance for congressional ac-
ceptance of State Department’s plan
for an international radio foundation
for short-wave broadcasts is seen
here in the wake of formal submission
of a bill this week proposing the set-
up. The plan, master-minded by As=-
sistant Secretary of State William
Benton, was disclosed in detail in
The Billboard February 15 and finally
was made public in detail this week
with formal printing of the bill,

Viewed as typical of generally re~
strained industry acceptance of the
proposal is the statement of endorse-
ment by the National Association of
Broadcasters, which applauded the
practicality of the Benton plan and
at the same time recommended ex-
ploration of ways to give private
broadcasters complete control. Plan
calls for creation of a public corpo-
ration to handle the government’s
international short-wave broadcast-
ing. The proposed international
broadcasting foundation would be ad-
ministered by a board of 13 “out-
standing” citizens in addition to the
secretary of state and a full-time
$15,000-a-year chairman.

NAB, in commenting on the pro-
posal, declared that “the American
way of broadcasting to its own peo~
ple would unquestionably be the most
desirable and effective means of in-
terpreting the American way of life
to the peoples of the world. Unfortu-
nately this is not now economically
feasible, and until such time as it is,
the plan recommended by the State
Department to invest the responsi-
bility for this character of broadcast-
ing in a public corporation financed
by the government appears to be the
most practical proposal. The NAB
recomimends, however, that during
the existence of this public corpora-
tion, further explorations by both
the industry and the government be
made into the possibility of conduct-
ing international radio in a manner
which is more in harmony with the
free system of American domestic
broadcasting.” Most active opposi-
tion to the Benton plan came from
Walter S. Lemmon, president of
WRWL, Boston. Plans were being
made to oppose the move.

Screen Guild Players
Taking Summer Rest

NEW YORK, March 29—Screen
Guild Players, the Lady Esther Sales
Cofnpany’s show on Columbia Broad-
casting System, 10-10:30 p.m. Mon-
day, will take a vacation from July
4 to September 8. Show normally
remains on the air during the sum-
mer.

Sponsor is holding the time and
keeping the show, with CBS slated
to use a sustainer during the lay-off.

Biow is the agency.

ABC Mapp

ing Sales Drive

For Parity With CBS, NB(;
Wooing Top Names for Shows

Web Claims Its Facilities Now Able To Get High Ratings

NEW YORK, March 29.—Officials
of American Broadcasting Company
are developing one of the most ambi-
tious sales campaigns in network
history, which they hope will give the
web parity with Columbia Broad-
casting System and National Broad-
casting Company. An intensive sales
pitch will result, paying off, ABC
hopes, by bringing to it by next fall
top shows now airing over other
webs. ABC is shooting for the moon
and may mark a turning point in
relative strength of networks if it
succeeds in gaining for its program
skeds only half its present targets,
which include such names as Edgar
Bergen, Amos *n’ Andy, Kate Smith,
Burns and Allen, and many others.

Campaign already has developed
far beyond the mere plotting stage,
and ABC officials indicate that deals
with a number of prospective clients
are hot. Some, it is reported, are at
the “contingent” stage, with actual
signing depending upon fitting sched-
ules in with other prospective signa-
tories. Thus, should one key pros-
pect sign, several others are likely to
follow immediately.

Basis of the drive is the web’s con-
tention that its facilities now have
proved their ability to get high rat-
ings if they are given good shows.
Examples it offers are the second
Louis-Conn fight, the Bing Crosby
and Walter Winchell programs and
Margaret Truman’s recent appear-
ance. The fight scored a 67.8 Hoop-
erating, highest of any commercial
broadcast on a single web, and cap-
tured a 95.1 share of audience rating.
Crosby and Winchell each have
topped 21 ratings, and Miss Truman’s
single appearance netted her an 18.
Additional argument is ABC’s cur=-

Garry Moore Gets
Offers as Single

HOLLYWOOD, March 29.—Several
deals already have been offered
Garry Moore, following announce-
ment this week that he would leave
the Jimmy Durante-Rexall show at
the end of the current series in June.
Durante, Moore and others concerned
with the show say the parting is
completely amicable.

Moore, who felt he could make
better headway as a single, has been
talking package deals with William
Morris, but hasn’t gone any further
than that in his quest for a sponsor
on his own. N. W. Ayer Agency,
handling Rexall, probably won’t
start looking around for Moore’s suc-
cessor for some time.

Local 802-Webs
Still Negotiating

NEW YORK, March 29.—Negotia=
tions between Local 802, American
Federation of Musicians, and four
networks covering new scales for
musicians continued at an impasse
late this week, with webs offering a
20 per cent hike for staffers but re-
fusing to grant union’s vacation de-
mands. Last week report was that
802 wanted 181% per cent plus two
weeks’ vacation. The 20 per cent of-
fer, sans vacation, is a compromise.

A local 802 exec indicated the
parties probably would reach an
agreement next week,

rent strength in diytime listening.

. First step, according to Fred
Thrower, ABC veepee in charge of
sales, will be to further build up the
web’s Wednesday night schedule, us-
ing Crosby and Henry Morgan as a
nucleus. Plan to use a transcribed
Judy Garland program preceding
Crosby next fall still pends as an im-
portant ingredient despite washout of
the DeSoto deal (see story elsewhere
in Radio Department).

Altho networks long have attempt-
ed to build themselves by dickering
with shows airing elsewhere, none
seems to have drawn up campaigns
as intensive or far-reaching ‘as ABC’s
current blueprint. It is known that
Edgar Bergen is a prime object of the
web’s blandishments. Bergen has ob-
jected to weekly broadcasts, which
he currently makes for Standard
Brands on NBC Sundays. His recent
request to switch broadcasts to alter-
nating weeks was nixed by the spon-
sor. Should he move over to ABC,
Bergen and his wooden stooges could
transcribe shows on a staggered
schedule which would permit the
ventriloquist the freedom he desires.
Fred Allen, said to hold sentiments
similar to Bergen’s, also is known to
have been approached with an offer
of an ABC platter show. Deal failed
because Allen’s contractual commit-
ments preclude a switch.

Among the shows known to be
most coveted by ABC are such NBC
standbys as Amos ’n’° Andy, Don
Ameche, Dennis Day, Mr. D. A. and
Burns and Allen. Rudy Vallee, for-
merly heard over NBC, also is re-
garded as a hot ABC prospect for the
fall.

Wooing CBS Programs

Web also is wooing several proe-
grams long associated with CBS.
These include Joan Davis, Voxr Pop
and Lady BEsther’s Screen Guild
show. Kate Smith Sings, due to leave
its Sunday night CBS slot in a few
weeks, also is a good possibility for
ABC’s fall listings.

ABC also is placing considerable
emphasis upan packages which it is
currently developing itself. One of
its top properties is the Paul White-
man disk jockey stint, which the web
would like to air for 30 minutes or
more each weekday afternoon. Camp-
bell soups was considering Whiteman
for a while. Two other packages
currently shaping up for early debut
star comic Phil Silvers and Adolphe
Menjou. Both programs now are go=-
ing thru writing revision and, as soon
as set, will be aired sustaining in top
time spots. Crooner Bobby Doyle is
another ABC hopefuly and will be
aired Monday, Tuesday and Wednes-
day nights at 8:15 p.m. beginning
April 14,

Another web-developed show is
Frontier Theater, which will feature
Joel McCrea in adaptations of top
Western stories and motion pictures.
ABC plans to withhold this show,
however, until suitable sponsorship is
available. A new Phillips Lord crime
package, Treasury Agent, makes its
ABC bow April 14.

Thrower declared the network has
a raft of scouts scouring Hollywood
and environs, prepared to ink well-
known film names to radio pacts for
next fall. He indicated, however,
that the web’s aggressive plans do
not begin and end at Sunset and
Vine, stating that: “If we think the
janitor will help us, we'll sign the
janitor.”
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SAG To Allow
Free Imez‘play

Video Workmen—No. 4 of a Series

Chi Producer Claims TV Film

Only Answer to

4 A’s Wm ‘king Out Plan

(Continued from page 3)
tlme—-pOSSIbly years. The present
plan is pretty much in line with a
resolution passed at AFRA’s 1946 na-
tional convention.

Reps of the unions which met at
Equity also agreed to stick to the in~
terchange-committee plan and to
eliminate future rows over tele juris-
diction. Four A’s affiliates had been
battling one another on and off for
years, over TV talent control.

Actors feel that with the question
of color television having been set-
tled, clearing the way for wide scale
development of the industry, now is
the time to start equalizing condi-

Demand for Low Cost Programs

By Al Griffin

Medium’s High

President of Telamerica, Inc.

TAILOR-MADE movies are the an~

wer to television’s problems today.
Currently, a vicious circle is retard-
ing video. ‘Sponsors won't spend
enough on programs because the
audience isn’t big enough and the
public won’t buy sets because pro-
grams aren’t good enough. With
careful use of film, this situation
could be ironed out easily.

Film achieves production excel-
lence impossible to reach today on
live shows. The purely physical
limitations of live show studios, in-
cluding impossibility of adequate re-
hearsals, put live shows out of the
question by comparison.

tions in the field. Another element
hastening the decision has been the
growing list of top advertisers enter-
ing television, these including such
heavy spenders as Ford, General
Foods, Kraft, Bristol Myers, Standard
Brands, Borden and many others.
Wide disparity in salaries also en-
ters the picture. Equity recently con-
cluded a survey which showed that
actors’ fees ranged from $5 to $50.
The $5 fee was paid for some shows
at DuMont; the $50 fee was paid by

Al GriHfin, president of Telamerica,
Inc., started a video unit this spring
with a staf of 18 people recruited
from radio, legit, motion pictures, and
television. In 1940 he made films for
Soundies. Later he produced radio
and motion pictures in Mexico and
for the U. 8. Army. Griffin was horn
in Easton, Md., studied at Cal Tech
and Northwestern. He's been a free-
lance writer, newspaper reporter,
magazine editor and publisher.

NBC.

Bargaining position of a committee
representing the three top talent un-
ions, covering virtually all perform-
ers other than musicians obviously is
a strong one. Such a committee
would have greater strength than a
new union, which would have to go
thru the headaches of getting em-
ployee representation certification,
etc., before being able to negotiate.
Since one of the present 4 A’s affili-
ates is bound to be the parent union
of practically any performer working
in tele, the intra-union set-up elim-
inates this problem.

Television jurisdiction originally
was Equity’s, along with radio, but
later both AFRA and SAG, especially
the former, developed active interest
in the medium and, with that inter-
est, active claims to final jurisdiction.

VANCOQUVER, B. C.,, March 29.—
A promotion piece issued here last
week by CKWX plugs a year-long
survey made by Elliott-Haynes, Ltd.,
which indicates that for every radio
set in this city tuned to an American
station, three are tuned to Canadian

'Unsurpassed in
Quality at any Price

0 NEGATIVE CHARGE=NO EIRAS OF-ANY: Klﬂﬂ
100,8"x10",$6.73 MOUNTED :
1000, 810", $55.00 ENLARGEMENTS
30"x40" $3.85 EA. ¥
207x30" 32.50 EA. §

Fan Mail Photos
1000, 5°x7°, $34.00
1000 Postcards, $22.00 1
. Made By J. ). Kriegsmann,The Man Whose
t.Photographs Grace Billboard’s Covers i

U. 5. A's LARGEST REPRODUCTION HOUSE

‘WE DELIVER WHAT WE ADVERTISE"

Making tele films is not necessarily
a Hollywood job. Today, even with
its multi-million audience, the aver-
age network radio show is budgeted
at around $5.000 a week, less time,
altho, of course, many are higher.
Hollywood would have a tough time
producing a trailer, much less a com-
plete film, for that type of coin. With
its fabulous salaries and overhead,
movie costs are out of sight for tele
production.

Tele’s Own Technique

There is another reason. Producing
tele shows demands a technique radi-
cally different from anything now
being done. Small receiver screens
must always be kept in mind, with
shots limited to close-ups or semi-
close-ups. Long shots, pans and oth-
er stock film techniques are out, in
my opinion. And the audience, too,
is different. Instead of sitting in the
dark, without distraction, living with
the actors on the screen, the video
audience watches the production de-
tachedly, in most cases, with distrac-
tions arising out of being in a home—
or saloon.

This being so, a new kind of pro-
duction unit will have to be devel-
oped for exclusively video work.
There’s no place, for Hollywood
prodigality. Thus, new talent, new
methods—and people willing to pio-
neer—are needed.

Film licks the tele network buga-
boo, too, thus opening up sources for
enough advertisers to get enough
production monev to get good video
entertainment. When a tele sponsor
puts his show on film, he can ship
prints to as many cities as he wishes
to reach. Costs of reaching audiences
and markets are reduced correspond-
ingly.

Need Fresh Perspective

Video must get a fresh perspective
on film. Look at the old movies now

being televised. These outdated cel-
luloids are doing actual harm to fele.
That is why new techniques must be
created for tele film, with ingenuity
a major factor. Who knows? We
might be on the threshold of develop-
ing a new art form, instead of just
a better ad media.

Despite arguments pro and con,
film, when the ball really gets rolling,
I believe, will be the answer, espe~
cially when every station in the
country‘has to have upward of 200
half-hour shows a week on a full
schedule. Live shows, produced in
quantity, will be prohibitive in cost,
and, in fact, except for news, special
events and sports, may have little
place in television, compared with
films.

CBS Meggers
Wait Pay Offer

NEW YORK, March 29.—The Co-
lumbia Broadcastmg System will
submit counter-proposals next week
to the demand of the Radio Directors’
Guild for $110 weekly minimum for
its television directors and $80 for
its associate meggers at WCBS-TV,
CBS New York outlet. Since salary
has been the fnain stumbling block
in negotiations, CBS proposals will
be voted on by the union’s entire
membership.

Because conditions in the tele in-
dustry are so chaotic, efforts toward
agreement on working conditions for
meggers are also in a muddle. The
union says it doesn’t want to force
any regulations on broadcasters that
might hamper progress, but insists on
protecting its members. Tele direc-
tor negotiations are part of a pack-
age that includes local station meg-
gers and associates at CBS. How-
ever, agreement has just about been
reached on the latter two classifica-
tions.

Harriet Van Horne,

James Beard on TV

NEW YORK, March 29.—Harriet
Van Horne, New York World-Tele-
gram radio scribe, and James Beard,
of the NBC video opus I Love To Eat,
will be featured in consecutive quar-
ter-hour television programs each
Thursday night over NBC’s WNBT
starting April 3. General Foods has
brought the entire 8-9 p.m. period.
Miss Van Horne will be on from
8:30 to 8:45, Beard from 8:45 to 9.

Both shows will plug Bird’s-eye
products. The agency is Young &
Rubicam.

The Van Horne show will be an
interview type with Sally Victor,
designer, and Donald Bain, actor, as
first guesters.  Beard’s will be set
in a kitchen, where he’ll prepare
foods-—same as he’s been doing on
WNBT for some time. Miss Horne
is repped by Lester Lewis.

The time from 8 to 8:30 will be
used to plug Gaines Dog Food.

Robbins Labels
180G for Video

HOLLYWOOD, March 29.—Holly-
wood cosmetic manufacturer, Ana-
tole Robbins, has earmarked $180,000
for television advertising next year,
to be spread nationally among bulk
of nation’s video outlets in operation
at that time. Tele-minded Robbins
has given the experimental go-ahead
to Bergen-Cunning tele studios here
to develop 15 and 30-minute dramas
for use with institutional-type com=-
mercials.

Currently working on a retainer,
Patrick Michael Cunning and Edgar
Bergen are hush-hush on details.
Ideas to be submitted for Robbins’
approval will be packaged dramas on
Telecine (Cunning’s trade name for
tele firms) which can be adopted to
fit local markets and ad campaign
requirements.

Video Spots Escape
20% Federal Bite

WASHINGTON, March 29.—Pos-
sibility that the 20 per cent federal
amusement tax would be extended
to cover any establishment showing
television to patrons was eliminated
this week when the Internal Revenue
Bureau re-interpreted the law. The
tax proposal had come in for criti=
cism from all branches of the video
industry as offering a serious threat
to its continued growth. Treasury
officials acted after formal protests
had been filed.

Among those issuing statements of
protest were the Television Broad-
casters Association and the Radio
Manufacturers Association. Previ-
ously, Jack R. Poppele, president of
TBA, had conferred with Joseph
Nunan, commissioner of internal
revenue.

KMPC Starts Work
On Mt. Wilson FM’er

HOLLYWOOD, March 29.—KMPC,
the G. A. Richards station, broke
ground this week for its FM station
atop Mount Wilson’s loftiest site, San
Gabriel Peak. From a perch of over
6,000 feet, KMPC will erect its FM
transmitter, skedded to start operat-
ing within six months at a power
of 460,000 watts.

Holding the highest FM site in the
country, the outlet will also be one
of the nation’s most powerful. Be-
cause of the sites inacessibility, a
1,200-foot tramway from Mount Wil-
son road to the crest of the peak will
be built. The transmitter will have
its own 200,000-watt electric power
plant.

PHOTOS
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Junior High Quiz

Solution

Time’s Up

Reviewed Thursday (27), 8:30-9
p.m, Style—Quiz. Sustaining over WCBS-
TV (CBS), New York.

Reviewed Monday (24), 9:15-9:30
p.m. Style—Drama. Sustainirg over
W6EXAO (Don Lee), Hollywood.

Reviewed Friday (14), 3:30-3:45
p.m. Style—Dramatic record show. Pre-
sented sustaining on WBKB, Chicago.

Quiz, produced by Columbia
Broadcasting System in co-operation
with the board of education, is a
notable effort to channel video’s spe-
cial advaniages for the purposes of
educational programing. Show as
seen Thursday (27), the seventh in
a series—was largely successful,
with teams of junior high school kids
going thru a lively quiz session
touching on many subjects including
art, mathematics, mythology, history,
current events, literature and music.

Format very simple, two school
teams scoring points for correct an-
swers. ¥rom the educational point
of view, show was interesting from
various angles—first, the fact that
many kids participated; second, ques-
tions seemed carefully selected for
children in the 12-14 age bracket;
third, thru the medium of video,
which makes possible the acting out
of answers via charades, etc., the quiz
can be built into something more
than a simple question-and-answer
program. In fact, the juveniles’ at-
tempts in this line make good enter-
tainment of a sort not possible in
radio broadcasting.

Production-wise, Junior High is
commendable, for despite the fact
that kids make up the cast, there’s
considerable pace to the program.
There also is no evidence of talking
down to the contestants, and there’s
an enviable degree of naturalness
and humor to the half-hour. In toto,
show shapes up as a good public
service feature, calculated to appeal
to kids and their parents, and de-
signed to explore some of the uses
of tele as an educational medium.

Junior Figh Quiz is directed by
Frances Buss. Ed Stasheff is mod=
erator. Paul Ackerman.

State Sireet Fashion Show

Reviewed Tuesday (25), 3-3:45 p.m.
Style—Remate pick-up of fashion show.
Presented sustaining by WBKB, Chicago.

This program, rated as an historical
video eveni (The Billboard, March
29) was a noble engineering experi-
ment, but as program material it
fell flat on its face. The novelty of
having a remote pick-up from a mov-
ing vehicle even tho it has very im-~
_ portant applications for future video
news programs, was not, we are sure,
of sufficient interest to the home
viewers to make them satisfied with
a flickering picture, dull program
material and repetitious narration.

For 45 minutes the WBKB mobile
camera truck, pulling its own power
generator to make it completely in-
dependent of stationary power
sources, followed a float on which
gals modeled various Eastern gowns
featured by State Street department
stores. At about four spots on State
Street the flat stopped and the gals
modeled the same gowns they had
shown at previous stops. The first
showing wes interesting, but the last
was very boring.

During the entire tour Russ Davis,
Chi free-lance televiser, gave a run-
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There was little of interest in to-
night’s dramatic vignette offered by
students of L. A. Junior College.
Technically, the gabby, 15-minute
skit offered nothing to challenge Don
Lee lensers, inasmuch as entire ac-
tion was confined to a narrow 10-
foot radius. Story was a warmed-
over version of eternal plot i which
a boy and a girl, bent on seli-de-
struction, meet for a brief span on
the bridge of doom. By baring each
other’s spiritual wounds, they con-
clude that life is worth living, and
pledge to fight for a better world
together.

Lack of writing mobility, coupled
with the narrow confines of the set-
ting, gave cameramen a choice of
only two stock shots—close~ups or a
long range pic of the bridge set. Con-
centration on close-ups supports tele
theorists who claim that only close
shots register in video medium and
that attempts to do long projections
are lost by lack of detail. While it’s
true that close-ups can be genzrously
employed, it remains certain that
full-on shots are effective only when
trained actors are used—actors whose
every facial gesture is important.
‘When the same treatment is given to
amateurs, effect is unfortunately lost.

At best, this sesh was no more
than a “live” filler for a more am-
bitious program, but hardly worth
spotting as the featured attraction.
In short, such shows don’t sell sets.

Alan Fischler.

Dedication of the DC-6

Reviewed Friday (28), 11:30 am.-
1:30 p.m. Style—Remote pick-up of
special event. Sustaining over KTLA
(Paramount), Hollywood.

It is tele fare such as this that
peddles sets, for it punches home
with convincing impact the poten-
tialities and many advantages of the
airpix medium. A would-be buyer
getting his first tele glimpse at a
dealer’s shop saw KTLA pull in an
on-the-spot pickup of the dedication
ceremonies of the Douglas super-air-
liner DC-6 from Douglas Airport.

First of all the viewer would have
been impressed by the fact that he
was clearly seeing the ceremonies
altho they were being held in Santa
Monica a good 25 miles acress Los
Angeles County. The fact that he
was viewing the procedure in the
dry and warm comfort of indoors
while the event itself was being held
in a downpour also would have
pleased him. But probably most im-
pressive of all would have been the
subject material and the interest-en-
hancing manner in which it was pre-
sented. Lee Zhito.

ning vocal commentary describing
the gowns and giving details about
how WBKB was doing his “histori-
cal” telecast. Because of the repeti-
tion of the modeling, Davis’® com-~
mentary was boring too. His con-
stant reference to how new and un-
usual the pick-up was became mo-
notonous also.

One lesson learned from the show
was this: Any station attempting
similiar pick-ups should be zble to
broadcast commentary from the
scene and not from the studio. Tele-
vision stations doing similar pro-
grams are going to have to have their
own mobile voice as well as picture
transmitters. WBKB doesn’t have a
mobile oral transmitter license now,
but it intends to apply for one in the
near future. When it has that, and
when it is able to overcome the elec~
trical interference and signal bounc-
ing which accounted for today’s
flickering picture, then television will
really have a new means of covering
news. Cy Wagner.

Neither pretentious nor grandiose,
this program nevertheless was an ex-
ample of how good video programing
can be if top talent is used and if
every little detail of production is
worked out without flaws. Directed
by Lewis Gomovitz of the WBKDB
staff, it was a fast-moving, enter-
taining musical vignette that went
off without hitch.

Attempting a recorded music pro-
gram that would utilize all the visual
advantages of television, Gomovitz
designed a show that had a plot, love
interest and top singing all in two
scenes and a length of only 15 min-
utes. Even the typical lovers’ clinch
was worked in for a closing.

Show opened with a scene of a gal
(Nancy Elleman) playing records on
a portable set at home. Enter the
male interest (Bob Dunne), former
singer with Joe Sanders’ orchestra,
and the show was under way. Dunne
and Elleman carried on easy-flowing
romantic patter while talking about
the music on some records he
brought and proceeded to play. As
the records were played, he sang
vocal accompaniment that was plenty
good.

At one point there was a camera
switch to the Dreamcasters, vocal
group of two men and two women
who also demonstrated they had good
voices and knew how to synchronize
their singing with recorded music.
Thruout all this, direction, stage set-
ting, lighting and camera work were
plenty good, giving an over-all effect
that left little to be asked for.

Gomovitz has designed the series
to get around the Petrillo video mu-
sic ban too. Here also he was success-
ful, If WBKB and other stations
continue to perfect their use of re-
corded music for dramatic back-
ground and vocal accompaniment,
Petrillo might find out his video pol-
icy has boomeranged and that mu-
sicians will get little if any tele-
vision assignments. Cy Wagner.

2 Playback Studios
For ABC’s KECA

HOLLYWOOD, March 29.—Work
started this week on two playback
studios at American Broadcasting
Company’s local outlet, KECA.
Studios will be used to play back re-
corded segs to the rest of the web.
For this purpose, ABC had formerly
used two studios in the National
Broadcasting System’s Sunset and
Vine Radio City building, but with
the NBC Coast load on the increase,
ABC will ankle to its own KECA
grounds as sSoon as rooms are com-
pleted.

Installation costs are pegged at
$25,000.

WHITE HOUSE PARLEY
(Continued from page §)

did not act as an NAB representative.

He has no official NAB ties whatso-

ever,

Speculate on Gov’t Action

Considerable speculation arose out
of the meetings, questions being
raised dealing with whether either
the White House or Department of
Justice would take official cognizance
of the radio-delinquency problem
and whether Truman would make
any recommendations as to the
course radio should pursue.

Attorney General Tom Clark last
year organized a standing panel to
explore the delinquency problem,
with NAB one of the participants.

WJIR this week broadcast Hoover’s
speech before the House un-Ameri-
can committee, in which he attacked
communism;, in its entirety.

RCA To Plug Video
Shows Now, Instead
Of Selling Receivers

HOLLYWOOD, March 29.—The
Radio Corporation of America will
switch its ballyhoo pitch next week
from selling television receivers to
beating the drum for the programs
now available on local video screens.

Victor is asking the major stores
which have been using ad lineage
for boosting tele to plug video shows
instead. The idea is that after the
intense T-Day campaign, the major-
ity of potential set buyers have al-
ready seen a receiver in action and
know what tele looks like. The only
way to sell a family on buying a re-
ceiver is to sell it first on the type
of shows tele is providing.

Baseball Ads

Next week the major department
stores and dealers will tone down
their ad copy on receivers themselves,
and instead play up the fact that
KTLA, Paramount, will start base-
ball as a regular feature. Other
shows will get similar treatment as
they are added to the skeds.

Once sponsors start bank-rolling
such events, Victor’s California dis-
trib, Leo J. Meyerberg Company, will
seek tele tie~ins with sponsors’ black=
and-white ads. Thus a brewery
sponsoring baseball would hit news-
paper readers with a tele pitch from
one side, while stores would hit them
from the other. As the number of
advertisers mounted, so would tele’s
newspaper ad plugs.

Continental Starts
With Six FM-ers

(Continued from page 5)
cially sponsored because it is a pub-
lic service show for the air forces.
Stations carrying it share the costs
co-operatively. However, early en-
try into commercial operation may
be expected, he indicated, pointing
out that several advertising agencies
have inquired about the web since
its first show.

Leonard L. Asch, president of the
web’s Schenectady outlet, WBCA,
is known to have been working on
New York State FM network of his
own which might be ready ior op=-
eration by the fall. Asch, who helped
set up the old ABS, agreed to work
with Continental when he learned
of the plan. The FM broadcasters
feel that, by jointly shouldering the
costs, they can build program pro-
ductions worthy of commercial back-
ing. However, should the Continental
set-up seek to sell shows, they would
need another outlet to replace the
Armstrong stations, which are li-
censed only for experimental opera-
tions.

Onset of FM network operations in
the East heralds other such set-ups
on a regional basis in the near future.
Other projected webs, however, near-
1y all hope to operate on a commercial
basis almost from the start. Among
States in which FM broadcasters cur-
rently are blueprinting operational
details for webs are Ohio, Indiana,
North Carolina, Missouri, Kansas,
California, Wisconsin and Oklahoma.
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Bland Attains
Quality With

WireRecorder

Used on Corwin “Flight”

(Continued from page 3)
simultaneously, to dub them on mag-
netic paper tape. Thus, in a single
operation, we obtained a safety copy
of the recordings as well as a worke-
ing basis for a transcript. Then dou-
ble crews of engineers and produc-
tion men worked day and night for
more than three weeks and kept a
careful log of all the material piped,
with spot timing every 30 seconds.
Expert Ediphone transcribers took
over the hundreds of cylinders from
which they extracted all the English
text, word by word. After seven
weeks—just 10 days before the first
broadcast—the transcript was com-
pleted: 2,700 typewritten pages. We
were over the first hurdle. Next
came the preparation for each of the
broadcasts.

Corwin explained that he would
first select sequences from transcript,
then listen to the portions of the re-
cordings in which these sequences ap-
peared and that, after this, he would
require actual recordings of all these
items for use at home in the writing
of his scripts. Thus we could make
up the actual broadcast recordings
only when each script was finished.

We agreed that, in the interests of
good production, we should make all
our spotting and cueing mistakes be-
fore the broadcasts. Hence we elected
to have Columbia Recording Cor-
poration make disk records for air
purposes. It became clear at this
point that my original plan to cut
up the paper tape and splice it to-
gether again had to be discarded
because of time considerations. For
now that I had to supply study re-
cordings for Corwin, then wait for the
finished script before preparing the
air recordings, there might not be
time to edit the paper tape and
then pipe it to CRC for disking.
Futhermore, Corwin told me that our
original wire recordings should be
preserved at all costs for possible fu-
ture use in flash-backs, while CBS
advised me that they should be kept
intact for library purposes. Thus I
had to minimize the use of the orig-
inal wire recordings agd now I could
not safely cut up the paper tape.

There was only one alternative:
To work from the paper tape and to
pipe each of the tentatively selected
sequences to CRC just as soon as
Corwin chose them. Thus our edit-
ing problems were seriously compli-
cated in that we would have to do
our pruning and splicing from disks;
but we could quickly supply Corwin
with his study recordings. Had it
not been for the patience and pains-
taking care of CRC’s Paul Gordon
and his colleague, Bill Savory, the
final recordings might not have
worked so beautifully on the air.

The splicing job was tremendous.
Frequently we lifted only the Eng-
lish text from a continuous speech
that was more than 50 per cent for-
eign-language. Or occasionally we
would lift the full English text and
the full foreign text separately and
splice each together into individual
composites.

Out of a long interview in the
Moscow Metro, Corwin was inter-
ested only in a subway whistle which

HOWARD PHOTO REPRODUCTIONS
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Same Station

NEW YORK, March 29.—
Coupla months ago, WNBC,
New York NBC key outlet,
staged a king-sized hooptee-
doodle over its call letter
change from WEAF to WNBC.
One of the guest speakers was
an Amercan Telephone & Tele-
phone Company (original own-
er-licensee of WEAF) vice-
president. So what happened?

In its New York Post ad Mon-
day (24) for the Telephone
Hour, New York Telephone
Company’s copy read, in letters
this big: “Telephone Hour, 9
p.m., WEAF.”

blew once in the midst of the inter-
view. As if by tweezers we plucked
out the single blast of the train’s
whistle. Out of a nine-minute re-
cording of Shanghai traffic we lifted
only the highlights and superimposed
them on a general Shanghai traffic
background, compressing the whole
thing into one 30-second recording.
We removed coughs and clearings of
the throat. We sliced long-winded
speeches, extracting only meaty sub-
stances and significant statements.

In some of the original recordings
‘we ran up against variations in speed
due to an inferior power supply.
One day outside Moscow we inter=
viewed Sergei Eisenstein, the film
director. Our storage batteries were
on their last legs and when we got
home we discovered that we had all
of the Eisenstein interview but his
baritone voice ranged from basso
profundo to boy soprano. Yet, by
carefully working thru the inter-
view, phrase by phrase, we got Eisen-
stein speaking in his own natural
voice with no speed variations. There
were many other problems of match-
ing voice quality.

I would be the last to deny that
the quality of some of the recordings
was poor. But an equal share of the
blame must go to the often worn out
and dilapidated storage batteries we
were forced to use in many corners
of the world, because 60-cycle cur-
rent was unavailable,

I have drawn a few conclusions
from the editing and slicing job
which may be of value to others who
are planning similar documentaries:

1, Record more than you expect to use
and extract the best of the material. Ii
you have time, it is better to talk with an
interviewee for an hour, then compress
it later.

2. If possible, during the original re-
cording process, keep an accurate log
of everything that happens. If not, do so
on the first playback.

3. If you are dealing with a great
volume of recordings, arrange as early
as possible for a full typewritten tran-
script of the material.

4, Wherever possible, during interviews,
avoid interrupting the interviewee so as
to simplify cutting and splicing.

5. Plan your interview but don‘t re-
hearse it and you will capture natural-
ness and spontaneity.

6. Use your own discretion about al-
lowing natural sounds to appear in the
background—but remember they are a
part of the environment.

7. Allow yourself as much time as pos-
sible in editing your recordings and in
constructing the finished product.

8. If time and money permit, you will
find it safer to use disks on the air be-
cause they can be spotted more quickly
and handled more easily. (It is generally
agreed that 16-inch 33 1/3 rpm. disks are
your best bet.)

9. Make all your spotting and cueing
mistakes in the recording room——and pre-
pare the final disks in exactly the form
you expect to use on the dair.

10. If the recordings form only a por-
tion of the broadcast, make a separate
cut of each excerpt.

11, Be sure you keep a very accurate
index of the recorded material, numbering
each disk and each cut with great care.

12. lf, as on the One World Flight se-

EM Promotion
Setfor Summer

(Continued from page 5)

vision. Complaints had charged that
the turrent Federal Communications
Commission policy of allocating fre-
quencies to FM licensees is unsound,
because it frequently calls for sta-
tions to be separated by but one
channel. Critics claimed that, due
to vagaries of transmitters and re-
ceivers, reception-marring drift from
one channel to another was and is
inevitable; that listeners cannot keep
FM sets tuned to a station without
constant re-dialing and that the sta-
tions are powerless to remedy the
situation from their end.

Refutation of the general crisis
charge came from many authorities,
including Major Edwin H. Armstrong,
FM inventor. He said such cases are
exceedingly rare and due, he felt, to
specific geographical and topographi-
cal reasons. One solution, he said,
is to move such conflicting stations
one channel further apart. How-
ever, he said stations whose trans-
mitters are erected, side by side can-
not send conflicting signals, adding
“you can’t design broadcasting lay-
outs from behind a desk and ignore
geography and terrain.” He con-
ceded that some inferior receivers
are subject to faulty reception.

Armstrong’s contentions were sec-
onded by several New York FM sta-
tions, manufacturers and engineers.

FCC officials, too, denied any ma-
jor clash in the FM picture. These
included Chairman Charles Denny,
Commissioner Ewell Jett and Chief
FM Engineer Cy Braum. Jett this
week told a Washington Advertising
Club panel on FM that “there is no
FM crisis, and not even a serious
problem.” The difficulties, he said,
are man-made and easily remediable,
unlike the insoluble whistles, fading
and jumbling which accompanies AM
in higher wave lengths.

Addressing the same group on The
Agency Viewpoint of FM, Hugh D.
Lavery of McCann-Erickson, looked
with optimism to the future, altho
he said, “How much in the future
it is, no one can tell. But” he
added, “with 700 FM stations on the
air this year, broadcasting to 3,000,-
000 to 5,000,000 homes, the materials
for a new medium will be there.
Two or three hot FM shows or a
dramatic new FM program may
change the growth of FM into a stam-
pede. That is why the agencies are
watching FM so closely.”

A meeting of the FM Executive
Committee of the National Associa-
tion of Broadcasters in New York
this week further heightened the
optimism. One FM broadcaster said
some NAB officials who hitherto had
been chilly to FM have begun to
show signs of warming up. Major
action of committee meeting was a
unanimous decision to seek a solu-
tion to the American Federation of
Musicians’ ban imposed upon carry-
ing AM musical programs of FM
facilities. Some FM broadcasters be-
lieve, however, that no progress can
be made with AFM President James
C. Petrillo on this score until clarifi-
cation of the Lea Act.

NAB committee also recommended
that FM affairs be integrated with
others to be discussed at the Sep-
tember NAB convention in Atlantic
City, but that one session present
viewpoints on various types of FM
operation, with and without AM
duplication. ,

ries, the recorded spots are often sepa-
rated by short live passages, you will
find it profifable to make two complete
sets of ecch recorded excerpt and to
assign two turntabls engineers to the
studio. This procedure permits one en-
gineer to spot the next recording while
the other is playing one and your men
canr alternate thruout the program.
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WGAY Bur glarized

WASHINGTON, March 29.—
The crime wave which has been
getting so much emphasis in ra-
dio programs has become a lit-
tle too realistic for WGAY, one
of the new daytime bush-league
stations in this area. Thieves
pried open a door of the sta-
tion one night this week and
carried off a truckload of sta-
tion equipment, including a
playback machine, an oscillo-
scope, a receiver, loud-speaker
and tube tester. Joe Brechner,
station manager, who in a recent
Saturday Evening Post yarn
told about the headaches of get-
ting a broadcast license ap-
proved for the station, mourn-
fully reported the burglary,
saying, “I expected all sorts of
additional headaches after we
got the go-ahead from FCC and
bought our equipment—but I
never figured on thieves running
off with the station.”

McGill Elected
RDG President

(Continued from page 5)
execs protesting passage of any anti-
labor laws.

RDG was welded into a permanent
org, during the meetings which had
15 reps from four major cities—New
York, Hollywood, Chicago and Wash-
ington—attending. Following officers
were elected: Earle McGill, presi~
dent; Thomas Fairbairn-Smith, first
vice-president; Burr Lee second vice-
president; George Zachary, third
vice-president; Phil Cohan, secretary;
Tony Leader, treasurer. Newman
(Nicky) Burnett, elected nationa¥
exec-sec.,, was the only officer of the
RDG placed on salary.

Meetings, aside from Langman’s
speech and the two resolutions, were
primarily organizational. Accord-
ing to Burr Lee, “no controversial
subjects were discussed.”

NEW YORK, March 29.—Radio Di-
rectors Guild has set a committee,
headed by Ed Byron, RDG’s New
York local president, to negotiate
network contracts for free lance di-
rectors. Committee will hold meet-
ings first to determine strategy.

Move has been given unusual sig-
nificance at this time, in view of the
Radio Writers Guild call for a strike
vote by free lance writers to be
taken April 7. RDG move is inter-
preted as meaning a solid front for
writers and maggers should RWG
strike.

RADIO BUYS INTO PRESS

(Continued from page 5)
and substituting “wireless.” When
Greensboro purchased a police radio
system some years ago, the papers
condemned it, saying they opposed
police parking on side sfreets and
“listening to sweet music.” Question
now is: Will the papers have a change
of heart about radio?
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Decca Mecca
For Million
Disk Sellers

Jolsou, Weems, Lombardo
Zoom

NEW YORK, March 29.—Phenom-
enal come back of Al Jolson was fur-
ther enhanced this week when Decca
Records disclosed that the singer’s
album and Anniversary Song single
disk both had topped the million-
mark in factory shipments, with re-
cent sales statements soaring toward
those same astronomical heights. Fig-
ures released by Decca Veepee Len
Schneider represent factory ship-
ments to Decca distrib branches
based on anticipated demand for the
records. Last known final sales fig=
ures at the diskery have the Jolson
album passing the half-million mark,
with the single going over three-
quarters of a million.

Schneider also pointed out that
Decca shipments on Guy Lombardo’s
Anniversary Song and on the revived
Ted Weems Heartaches gave the
diskery a couple of other almost cer-
tain entries in the million-seller
class. Lombardo’s disk is reported
by Schneider to have had close to
2,000,000 pressings shipped to distribs,
while Heartaches, whose last sales
figure exceeded three-guarter mile
lion, has moved over the million
mark ir distrib shipments. Lom-
bardo’s other current disks, two al-
bums and the single Managua, Nicar-
agua, also are moving along at a
brisk pace over the counters. Since
January 1, Lombardo’s two singles
and two albums had accumlulated a
sale of over 2,000,000 at the last
count.

Platter Sales

In Feb’y Jump
219% Over 46

WASHINGTON, March 29.—Plat-
ter sales skyrocketed last month as
compared with February a year ago,
according to sales tax figures for
Februarr, 1947, issued this week by
the Bureau of Internal Revenue. Last
month’s figure was. 219.3 per cent
over thszt of February a year ago.
The 1947 sales tax sum was $801,-
276.23, against $250,913.14 in Febru-
ary last year.

Sales of musical instruments in
February this year skyrocketed ever
higher, going 647.7 per cent over the
figures for February last year. Sales
tax paid last month was $1,432,943.98,
compared with $191,623.12 in Febru-
ary, 1946.

McConkey Shuffles
Chi Big-Band Dept.

CHICAGO, March 29.—McConkey
Music Corporation here this week
ghuffled its big-band depariment,
following announcement that Cole
Keyes would ankle the office March
81 to join MCA’s Chi band depart-
ment, where he will function in the
band location department primarily.
Keyes takes with him Russ Carlyle'’s
ork, which is booked up to May 11 by
MMC, but after that date by MCA.

Two newcomers to the Chi MMC
band department are Henry Durst,
previously with MMC in Kansas
City as band booker, and Andy An-
derson, new face to the office, who
previously was road manager for the
recently folded Elmo Tanner ork,

, For Lawrence Welk

MUSIC
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l Chanipagne Bow

NEW YORK, March 29.—Lawrence
Welk opening at Roosevelt Hotel here
Monday (24) was pre-ticketed with
neat flacking when over 100 quarts
of Chateau Martin champagne was
distributed locally to daily and trade
préss scribes, disk jockeys, record
execs and other biz plugs by Welk’s
personal manager, Sam Lutz.

Promotion gimmick which linked
Chateau Martin brana with -Welk’s

“champagne music” tag-line was sold
by flack Joel Preston and is figured
to stand Welk in good stead. Latier
has followed Guy Lombardo (a tra=-
ditionally hard band to come after)
into the Grill Room and exploitation
noise made by popping champagne
corks might be the thing to make
covers bubble,

Welk is in for eight weeks with
options. Date booked by Music Cor-
poration of America.

Majestic’s Selvin Declares

War on Disk Release Dates

NEW YORK, March 29.—Majestic
Records’ artists and rep head, Ben
Selvin, has started a one-man cam-
paign to have music pubs do away
with advance release dates: on re=
cordings. Selvin’s argument is that
employment of the release date
squashes diskeries’ incentive, destroys
free enterprise and makes for un-
healthy competition in the record biz.

Pointing to the number of com-
plaints from publishers and diskers
that release dates were jumped
(stories on such jumps have appeared
in The Billboard for several weeks),
Selvin criticized publishers who feel
that to protect their songs with rival
diskers, thus guaranteeing simul-
taneous record impact from various
labels, they must resort to release
date restrictions. The latter are valid
only under the workings of the copy-
right law when a song has never
before been recorded. The first firm
to violate such a date therefore auto-

No Inch,

Editorial

Since 'way back, The Billboard has harped on the subject of
rusic publishers not realizing the fullest merchandising possibilities
of their singular products—songs. Recently when Open the Door,
Richard broke loose, we pointed out that TLou Levy’s Duchess firm
had picked up some lovely change by selling the use of the OTDR
title to various advertising agencies and commercial companies who
recognized the value of a hit or great standard title as a come-on
copy line for ads. Sales of OTDR uses, we pointed out, varied from
3100 to $500 per use and we expressed the conviction that Richard
had opened the door to a lot more of a good thing.

But some pubs apparently will not realize that before you take
the yard you must earn the first inch. For example: Currently Wil-
liam Jameson & Compzny (Seagram Distillers subsidiary) thru its

No Yard

matically opens the door for his
rivals,

Selvin’s contention is that (with.
the exception of picture tunes, where
he concedes promotional values
sought by parent pic companies may
be more important than the tunes
themselves) recording a song at the
disk director’s own time and decision
is of more benefit to pubs. He points
to “sleepers” such as For Sentimental
Reasons; I Wonder, I Wonder, I Won=
der; My Adobe Hacienda and Rickety
Rickshaw Man as examples of what
one apparently meaningless disking
could mean to a song.

Disker also pointed to a specific oc=
curence at Majestic involving a re-
lease date. Selvin cut Red Silk
Stockings and Green Perfume with
Ray McKinley’s ork. The tune,
pubbed by E. H. Morris, was slated
for the hillbilly market, but when

. the pub heard the McKinley record-
ing, Morris immediately slapped a re-
striction date on the song, which
forced Selvin to hold up his waxing
for several months.

Columbia Follows Suit

Selvin said that in the future, un-
less something is done on the release
date problem, Majestic will not cut
songs unless they look like sure-fire.
hits. He will not wax tunes sent him
until he is aware of release dates.

Following along similar lines to
Selvin’s feelings on recording tunes
without knowledge of release date,
Columbia Records’ artists and rep
head, Mannie Sacks, has instituted a
card index system at the diskery,
purpose of which is to keep track of
all sopgs received. The card will
show the date received and date for
skedded release of a tune.

Before a song is recorded, how-

ad agency, Lawrence Fertig, has been working out an ad schedule
using song titles. Originally the campaign (to boost the Gallagher &
Burton White Label brand) called for “New” song titles or standout
standards, but according to a Jameson spokesman “publisher resist-
ance and ridiculous price requests forced us to go into public domain
for songs.” Most pubs, the spokesman continued, thought Ruppert’s
use of OTDR had brought $5,000 (the actual amount was about $500)
and were themselves quoting upward of $500 for each title use.

Originally, again, the Fertig agency had planned to spend about
$100 per title. At this rate, 10 songs had already been contracted—
the Metro-Robbins group took $100 each for I'm Sitting on Top of the
World; Edwin M. (Buddy) Morris group settled for as much for
Things We Did Last Summer and Five Minutes More—when suddenly
pub demands got out of hand. According to an agency executive,
Warner Bros.-MPHC wanted $500 per title; Sam Fox was evasive on
Brigadoon tunes and a number of other pubs insisted on tie-in deals
in which the agency was told to take a minimum of 10 song titles.
Also, the Irving Berlin firm would not release its song titles for any
ad campaign unquote. Nor would some others countenance the use
of their titles in connection with whisky advertising.

The upshot was that Jameson and Fertig altered their ad sched~
ule, cut out further use of “New” titles and confined their campaign |
to public domain tunes. A lot of music pubs as a result killed a
golden trend even before it laid an egg.

. We hold no brief for Jameson or Fertig but we do think that
some pubs should clear up their thinking. There is no arguing the
worth of a song title in ads—not enough precedent exists for a reli- |
able yardstick—but surely no commodity is worth more than it can [
be sold for. If a company will pay $100 now for the use of song titles
and if such use proves popular and profitable, other companies may
follow suit. The inevitable result of a bidder’s market would be to
raise the price per song title.

But for some pubs to act now as tho song titles hold proven value
t{o ad agency operation is plain presumption. OTDR was a hot and
topical best-seller when it commanded $500 and obviously rated big
public attention. How other titles will fare remains to be seen. But
for pubs to go on the theory that “we don’t need the money” or “the
agency will come back later at our terms” is a definite hindrance.
Spreading the legend akout the ad world that you can’t do business
with music publishers will discourage, not encourage, title buyers.
And why can’t pubs go along with potential customers for the sake

ever, Sacks will require confirmation
on the release date from the pubs.
| Songs will not be recorded unless
such confirmation is received.

Jimmy Zito
Turns Maestro

HOLLYWOOD, March 29.—Trum-
peter Jimmy Zito, who recently
splashed front pages of national
dailies when his marriage to screen
star June Haver was announced,
turns maestro and makes his initial
podium bow April 4 at Horace Heidt’s
Trianon Ballroom in South Gate.
Eleven-man crew will run three
| trombone, four sax, three rhythm and
feature Zito as sole (and solo) horn.
| Arrangements will be by Les
| Brown’s note-placer, Frank Com=
stock. Ork is strictly tailored for low-
budget buyers (musicians all Local
47 men) and pay roll is around $1,500.
Handling is Seymour Heller, of the
Dick Gabbe-Sam Lutz-Heller office.

Assoc. Composers

Switching to ASCAP

NEW YORK, March 29. — As-
sociated Composers, music pub li-
censed thru Broadcasting Music, Inc.,
will switch its affiliation to ASCAP,
according to Donald Gabor, prexy of
Continental Records, parent org be-
hind the pubbery. Gabor indicated

returned.

tion, hauteur or ignorance,

of building up tune revenues in the future—whether it’s $5 or $5,000
the revenue from such uses is pure “gravy” with no work or strings
attached. The movie business, let it be remembered, frequently grants |
film title use free, merely for the sake of the exploitation value

To wind it up we believe that pubs should be paid by commercial
users for song titles. But let the pubs encourage such uses, by all
means, with practical price-scales based on demand—not on tradi-

that the switch was in preference to
accepting reduced financial backing
from BMI.

BMI dough for its pub members
usually is extended on basis of pro-
fessional activities. Amounts vary
from $52,000 a year down, with most
pop firms dragging $500 a week pro-
vided they guarantee minimum ex-
penditure of $1,000 weekly on staff

plugging.
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MCA Frets Over Weinberg’s
Southern One-Nighter Status

NEW YORK, March 29.—Routing
conflict in the Harry James one-
nighter tour of the southlands re-
cently set by Music Corporation of
America has brought to light signifi-
cant MCA efforts to crack an alleged
“monopoly” of Southern one-nighters
by Promoter Ralph Weinberg.

MCA position is known to be that,
altho Weinberg deserves credit for
establishing the Carolinas as ripe
one-night territory, he has begun to
assert too much influence in other
Southern areas. Claim is that with
“other agency” co-operation pro=-
moter soon will be in a position to
take nothing but cream-of-the-crop
orks, thus closing the Southern gates
to younger and lesser-known maestros
from whose ranks future namers
must be bred.

Spokesmen for other agencies de-
fend Weinberg by pointing out that
there are no regularly operated one-
night spots in the Southern territory
and that as a promoter in the area
he must not only pay for an ork but
also must lay out deposit dough for
rental of an auditorium or hall and
for advance promotion for a date.
Bookers claim that chances of com-
ing out on Southern dates are so
much proportionately smaller than on
regular operations that the Southern
promoter requires fairly well estab-
lished name orks with which to work.

Dates Clashed

In setting up the James routine
MCA bookers found that many of the
dates clashed with a) William Morris
agency route for Count Basie. Wein-
berg originally was given about half
a dozen James dates which he took
in addition to most of the Basie tour.
When MCA found that Basie and
James were only one day apart in
several places and conflicted in one
or two others, the agency made some
adjustment in the booking sked, cut-

Bierkamp Quits
Coast Casino Spot

HOLLYWOOD, March 29. — Tho
reports of a rift were neither con-
firmed nor denied by Tommy Dor-
sey’s manager, Arthur Michaud, it is
definitely known that Kermit Bier-
kamp has left his job as manager of
the TD-owned Casino Gardens, Ocean
Park, Calif. Bierkamp is believed
to be in the Midwest scouting for a
ballroom operation he can manage
or buy into.

George De Vore, formerly assistant
manager of the spot, is now running
it with TD in about mid-May
with a scale-paid crew. It
is understood that Bierkamp and
Dorsey disagreed on the operation
of the cocktail lounge, but details
were not available at press time.

Rainbow Irks Victor
With ‘Brigadoon’ Alb

NEW YORK, March 28.—Harry
Fromkes’s Rainbow Records firm
slipped out with an album of tunes
from the Broadway legiter Brigadoon
this week, and reports are that RCA
Victor is about to blow a fuse.

Victor, which holds original cast
contract for Brigadoon recording
with Producer Cheryl Crawford, has
yet to come out with its package, and
loud squawks are expected about
Fromkes’s use of the Brigadoon title.
Fromkes, however, is not using the
original cast—Alfred Drake, of Fin-
ian’s Rainbow, and Robert Roberts
were signed to sing principal tunes—
and the company feels the title use,
so long as original cast ballyhoo is
omitted, is clear and unrestricted.

ting down the number of Weinberg
dates on James to three and passing
on the others to promoters Marcel
Brett and Jim Crockett. All-told,
James is set for a 16-date Southern
tour,
above the Mason-Dixon line.

Both the James and the Basie tours

are set for the latter half of April ]

and early in May.

Victor Signs
Beryl Davis

NEW YORK, March 29.—Beryl
Davis, British chirp brought to the
United States recently by Willard
Alexander, was signed to an RCA
Victor recording pact this week. Deal
is for two years, with the thrush
skedded to cut her initial American
wax next week,

Miss Davis originally was set to
wax for the new MGM diskery under

‘a verbal deal which required her to

break her recording obligation to the
British Decca plattery. The Decca
pact contained provisions preventing
any Davis tallow, other than her
British output, from being sold in the
British Isles. Since that contract
proved unbreakable, MGM canceled
and Alexander put her on the open
wax talent market last week. There~
upon the Victor deal was negotiated
and set.

Miss Davis is now completing a
series of four guest shots on the Hit
Parade air show.

Van Damme, Blanco
Set by MEA in Chi

CHICAGO, March 29.—Art Van
Damme Quintet, for the past three
years featured NBC network and
WMAQ, Chi, staff combo, have been
accepted verbally by Capitol Records
as their next unit addition. Jack Rus-
sell, of Mutual Entertainment Agency,
Chi, with whom Van Damme just re-
signed a long-term pact, said Capitol
execs are working up details of the
pact to be inked within the next fort-
night.

MEA, which celebrated its fourth
birthday this week, also inked Rey
Blanco, ex-Dick Jurgens guitarist-
vocalist, to a management paper and
have concluded deal with WBBM,
CBS outlet here, for Blanco to take
featured vocal post at the station. He
started this week on his first commer-
cial, a five-time per week 15-minute
show for Nelson Bros., furniture
chain,

Tiffany Bows With
Chatterton Album

NEW YORK, March 29. — Tiffany
Productions, Inc., a new diskery
headed by Jack Byrne, former pro-
gram supervisor for the American
Broadcasting Company, will debut its
initial disk package next week.

First album, titled The Revolt of
the Alphabet, is narrated by actress
Ruth Chatterton, . with a musical
background written and composed by
Vladimir Selinsky.

The diskery expects to produce
about a dozen music-narrative pack-
ages, with emphasis on the novel and
amusing type of offering, but does
not plan to step out of this specialty
field.

Alyce Lodyga is secretary-treas-
urer of the firm, in charge of new
ideas; James A. Smith heads Eastern
sales; Jack Stevenson, Western.

with eight additional dates |

MUSIC PUBLISHERS’ BATTING AVGS.

(BY INDIVIDUAL FIRMS)

JANUARY, 1947, THRU MARCH, 1947

The following batting averages of publishers are based on the num-
ber of points scored in the first quarter of 1947 in The Billboard's Honor
Roll of Hits,

Scoring was done as follows: Ten points for every week a

song was No. 1 in the Honor Roll; nine per week for No. 2 song and so

on, down to one point for No. 10 song. These totals cover only the

first quarter of the year, but every quarter hereafter a similar breakdown will

be featured.

Polnts

Number of Weeks and

(Per Tune Position. In
Publishers and Total) Tuns Honor Roll of Hits
1, DUCHESS 106 (I LOVE YOU) FOR SENTI- Xour Week #1,  Three
MENTAL REASONS fgs“évﬁe}‘sv%‘é".}‘gﬁ?sw’é&
, One ee. T
52. OPEN THE DOOR, RICHARD  Qne ek 1. Tuce Wecks
— Week #7, One Week #85.
TOTAL 158
2. SHAPIRO-BERNSTEIN 78  THE OLD LAMPLIGHTER gek ‘gégks“#engggfvefgg
T eeks #5.
TOTAL 78
3. ENCORE 72 MANAGUA, NICARAGUA Wecrs 29 o Wecke e
(#hée Week #7, One Week
T01AL 172
4. REMICK 59 A GAL IN CALICO Qe Week #3, Fonr Weeks
Weeks #6, One Week #7,
21;% Week #9, One Week
ToTAL 59
5. MOOD ;8 ANNIVERSARY  SONG :’6‘2; }j,‘mk‘;"i, e
TOTAL 58 '
6. BURKE-VAN HEUSEN 51 OLE BUTTERMILK SKY Two  Weeks  #2, Three
Weeks #38, One Week #6.
One Week #3, One Week
TOTAL 51 -
7. SANTLY-JoY
40 Z[PADEE DOO-DAH (j_t)r{e quk 3?;"\. Three Weeks
}lgiéék;r :é’s.;‘(gﬁzs V:ezzi( ’?sv)?
= {  SOONER OR LATER One Week 710,
AL 41
8. "upsou 7 I;our ’Weeks #3, One Week
39 HUGGIN' AND CHALKIN'  Swous 4, eeks #7. One
TOTAL 39
9. FEIST 21 GULTY Que Yook #4, One Week
TOTiO] Week #7, * g
10. LEEDS 26 HEARTACHES g0 Secks #3, One Weok
TOTAL 26 - S
11, CRAWFORD 23 HOW ARE THINGS IN on
GLOCCA MORRA? #15(,! &?kwge%s g’(‘io R
T0TAL 23
12. WITMARK 20 OH, BUT I DO Qpe Yook 7. Three Weeks
Torar 2
13. ROBBINS 14 THE WHOLE WORLD [§ One Weck
SINGING MY SONG S, e 8.6
TOTAL 14 ’
13, E. H. MORR!S 3 THE THINGS WE DID LAST Thrce Wecks #10,
SUMMER
11 LINDA 77 Cne ey 2o ek
oTAL 14 '
14. OXFORD 10 RUMORS ARE FLYING One Week #3, One Week
.1 SONATA One Week #10.
TOTAL 11
15. PETER MAURICE 10 ILL CLOSE MY EYES Two Weeky 28, One Week
TOTAL 10 ' ek 710
16. BERLIN 1 WHITE CHRISTMAS o )
2 YOU KEEP COMING BACK " **
, LIKE A SONG One Week #9.
TOTAL 9
17, CHAPPELL FOR YOU, FOR ME, FOR-
EVERMORE One Week #0
1AL 2
17. CAPITOL SONGS 2 IT'S A GOOD DAY One Week #9.
ToTAL. 2
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King Cole Sets

Concert Junket

CHICAGO, March 29.—The Xing
Cole Trio, encouraged by the success
of a recent impromptu concert at the
Harrisburg (Pa.) Auditorium, are
setting up an extended concert junket,
starting late in September. Three-
some did ‘heir first effort at concerts
six weeks ago, when they were
" booked for what they thought was a
dance, only to find outl five days be-
fore opening that it was a concert.
With ducats selling from $1.20 to
$3.60, affair was a sellout,

Thus far, concert package will in-
clude only the trio, with perhaps
another comedy act, which would do
satire on jazz. Nat Cole is currently
working an a special number, Con-
certo for Three, from which the con-
cert will zet its title. Trio plans to
stress instrumentals in the first half
of the concert, saving their record
hits for the finale.

The Cole combo will experiment
with its nationwide concert program
early in May, when they do a series
of 10 concerts at colleges in Texas.
Their next offering, set for cutting

Commission, Too?

HOLLYWOOD, March 29.—
Bullets Durgom not only sold
a Durgom-managed package—
the Pied Pipers, Page Cava=-
naugh Trio and Connie Eaines
—to Universal-International for
a musical short, but he sold
himself to the flickery as well.
Bullets, who was supposad to
be only agenting the deal,
ended up with a part in the
filmette.

Gray Gordon Reverts

CHICAGO, March 29.—Gray Gor=
don and his ork, most recent Mus-Art
Agency acquisition, will pare his
present 16-piecer to 12 and r=turn to
his old “Tic-Toc” stylings within a
month., Ork will line up with four
saxes, two brass, accordion and three
rhythm, plus singing fronter and a
girl and boy singer.

sometime in June, will be a platter of
kidisks, such as Brahms’ Lullaby
and Little Man, You've Had a Busy
Day.

®
MUSIC PUBLISHERS’ BATTING AVGS.
(BY PUBLISHING FIRMS)
JANUARY, 1947, THRU MARCH, 1947
In the adjoining column the music publishers’ batting averages are
scored individually, Duchess, Peter Maurice and Leeds, for example, are
. listed singly. altho all are controlled by one management. The same
¢ holds for Burke-Van Heusen and E. H. Morris, or Remick and Witmark in
i " the Warners-MPMC combine, etc. To give both sides of the picture The
Billboard has broken down the breakdown and presents below an additional batting
average which reveals which group or combine or business management had the
highest pcint-scoring songs in the first quarter of this year.
Polnts
(Per_Tune and
Publishing Qroup Total) - Tune
1. LEEDS
Duchess 158 (I LOVE YOU) FOR SENTIMENTAL REASONS;
Leeds OPEN THE DOOR, RICHARD
Peoler Maurice 26 HEARTACHES
— _ﬂ)_ I'tL CLOSE MY EYES
TOTAL 194
2. SHAPIR®-BERNSTEIN
Shapiro-Bernstein 78 THE OLD LAMPLIGHTER
Mood _ 58  ANNIVERSARY SONG
ToTAL 136
3. WARNEE'S MPHC
Remick 59 A GAL IN CALICO
Witmark _2‘_1. OH, BUT | DO
TOTAL 80
4, ENCORE ] 72 MANAGUA, NICARAGUA
TOTAL 12
5. E. H. (EUDDY) MORRIS
Burke-Van Heusen 51  OLE BUTTERMILK SKY
E. H. Morrls !}_ LINDA, THE THINGS WE DID LAST SUMMER
TOTAL 65
6. SANTLY-JOY
Sanily-Juy 41 7IP.A-DEE DOO-DAH, SOONER OR LATER
Oxtord 10  RUMORS ARE FLYING
TOTAL 51
7. ROBBIN:-FEIST-MILLER
Feist 27 GUILYY
Robbing 14 THE WHOLE WORLD IS SINGING MY S0NG
TOTAL 41
8. HUDSON 39  HUGGIN' AND CHALKIN
TOTAL 39
9. CHAPPELL GROUP
Crawford 23 HOW ARE THINGS IN GLOCCA MORRA!
Chappell _ 2 FOR YOU, FOR ME, FOREVERMORE
TOTAL 25
10. BERLIN _________2 WHITE CHRISTMAS, YOU KEEP COMING BACK
TOTAL 9 LIKE A SONG
11. CAPITOL SONGS . _l IT'S A GOOD DAY
TOTAL

MCA Cuts Into GACBookings
In Asbury Park; Sets 3 Orks

NEW YORK, March 29. — Music
Corporation of America has moved in
on General Artists Corporation’s
near-“exclusive” on Asbury Park’s
summer bookings for Convention
Hall. MCA has dated three orks for
three weeks of the spot’s nine-week
season at prices that are ‘neither
worse or better” than those for GAC
bands. William Morris Agency has
landed one five-day slot for Charlie
Spivak at the spot.

MCA bookings at the spot include
one-week stanzas for Carmen Caval-
laro beginning July 23, with Louis
Prima to follow and Sammy Kaye set
for the week of August 13. GAC
orks set are Tex Beneke-Glenn Mill-
er, Jimmy Dorsey, Stan Kenton and
Elliot Lawrence. One stanza still re-
mains open, with the Johnny Long
and Les Brown orks under considera-
tion.

GAC spokesman explained that the
agency could have had two additional
weeks at the spot, since the Ridicker
Brothers, who operate Convention
Hall, wanted Frankie Carle and Tony
Pastor, but due to summer routing of
these orks the agency couldn’t de-
liver them.

Buying Policy Changed

Ridickers’ changed their buying
policy for the coming season. Last
year the ops bought bands on flat
deals at inflated prices and despite

34 Orksters Wham
Esquire’s Yearbook
As Too Condon-ish

NEW YORK, March 29.—In the
wake of the mass resignation of
critics from Esquire’s board for the

. publication’s 1947 Jazz Year Book,

(The Billboard, February 8) the
mag’s editor, David Smart, was fur-
ther reproached this week by a letter
of protest from 34 jazz ork leaders
and tootlers.

Tootlers queried Smart as to why
the book was edited by Eddie Con-
don and flack Ernie Anderson and
dominated by the Condon school of
musicians, why there was little more
than mention of wiriners of the new
Star Awards, why the “best records”
list was devoted mainly to Dixieland
jazz and why individual votes in the
Esquire polls were not printed as
they were in earlier issues of the
annual.

Jazzmen said they regarded the
book as an “insult to the musical
profession’” and to tootlers who have
taken part in Esquire jazz activities.
They added that as long as the
present picture prevailed, the tootlers
would not vote in Esky polls and
would refuse to accept any awards.

Among signees of the protest letter
were leaders Louis Armstrong, Duke
Ellington, Dizzy Gillespie, Boyd Rae-
burn, Buddy Rich, Cootie Williams
and King Cole, singers Billie Holiday,
Sarah Vaughan and Ella Fitzgerald
and tootlers Coleman Hawkins, Red
Norvo, Charlie Ventura, Teddy Wil-
son, JFlip Phillips, Pete Candoli,
Johnny Hodges and Harry Carney.

New Address!

The Billboard Publishing Company
is now located in its new and larger
offices and printing plant at 2160
Patterson Street, Station “B,” Cincin-
nati 22, O. Phone: DUnbar 6450.
Kindly direct all communications to
the new address above.

good biz didn’t fare too well with
their operation. For the coming sea~
con they held out for percentage
deals, calling for lower guarantee,
zgainst a 50 per cent split. Indica-
tive of price trend is $3,500 guarantee
set for a week of Elliot Lawrence
znd reported $4,000 guarantee te
Charlie Spivak for his five-day stay.
WM spokesmen denied the Spivak
figure which would be a consider-
able drop from the orkster’s one-
time greenback hauls, but would not
disclose the price, stating only that
it was higher than 4G.
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ASCAP Annual Meet Is Tame;
1946 Melon Tops 9 Million;

New Revenue

Moves Talked

Pinky Herman’s Usual Reform Spiel Is Less Explosive

NEW YORK, March 29.—Annual
meeting of American Society of Com-
posers, Authors and Publishers at
Ritz Carlton Hotel here Thursday
(27) saw very little of the fireworks
that attended Society clambakes in
previous years. Bulk of the afternoon
session was devoted to usual round-up
talks of Prexy Deems Taylor, General
Manager John G. Paine and chairman
of the exec committee, Lester Santly.
Even Pinky Herman (long-time in-
surgent and reform seeker who pro-
vided liveliest comments of the entire
confab) seemed to have settled for a
less-explosive speech than marked
past affairs.

Customary dinner following
ASCAP’s annual meeting was un-
marked by any departure from the
norm. Except for bigger crowd, which
spilled over Ritz Carlton Ballroom
and made things tight-packed, cere-
monies went off without any speeches.
Deems Taylor briefly emseed, quick-
1y glossed over a long roster of prom-
inent guests, turned the spotlight on
entertainers who included Showboat
star Carol Bruce, pianist Pat Flowers
and the pantomiming Bernard Broth-
ers, and that was it.

Visitors honored with dias seats
included a whole slew of radio execs
—Brig. Gen. David Sarnoff, president
of RCA; Edgar Kobak, Mutual prexy;
Edward Noble, ABC board chairman;
Justin Miller, NAB prexy; Joseph H.
Ream, CBS vice-prexy; John Shepard
ITI, Yankee network prexy, etc.; one
of the original ASCAP founders, Jay
Witmark; the president of the newly-
licensed National Federation of Music
Clubs, Mrs, Guy Gannett, and at least
a dozen others.

Deems Taylor opened the after-
noon meeting with summary of treas-
urer’s report which revealed among
other things that Society during the
year had taken in 68 new writers and
23 new publishers, making a total of
1,850 cleffer members and 301 pubs.
Report also .showed that annual
ASCAP melon had gone over $9,000,~
000 in ’46, (representing a $600,000
increase over '45) with 20 per cent of
the take going for administrative
costs.

Election Resnlts

Taylor then read off results of
board elections tallied Tuesday (25)
and introduced the winners. These
included incumbent members (with
exception of Jack Bregman, whose
pub seat was taken over by Irving
Ceasar) Abe Olman and Lester Sant-
ly in pop field, and Frank H. Connor,
standard pub rep. Re-elected writers
briefly given a nod were Otto Mar-
bach, Stanley Adams, Edgar Leslie
and Speaker Taylor.

Then came Santly, who discussed
problems facing exec committee. He
provided the expected depreciation of
juke-box situation and wvoiced the
hope that legislation to collect fram
coinmen would be pushed thru this
year, Also indicated that Society
thought something should be devel-
oped to raise rate structure for motion
picture theater licensing, unchanged
since 1933, but flatly stated that no
formula had been evolved and indi-
cated that Society would not go into
such matters until the licensees had
been consulted.

Following -Santly, a review of the
preliminary ASCAP huddle with Na-
tional Association of Broadcasters
some weeks back was presented by
Paine. He indicated the Society was
not looking for a rate increase but a

clarification of problems existing un-
der present contract (previous stories
in The Billboard have indicated the
problem clauses as those covering
participation program fees, per pro-
gram interpretation, etc.). Paine also
heaped condemnation on juke-box
exemption from Society’s collections
and hoped for legislative action.
Added that in the field of serious
music ASCAP now has licensed over
80 per cent of the concert and sym-
phonic field. Television was dismissed
lightly with comments indicating that
little would evolve until tele rights
had been clarified.
Pinky Gets in Raps

With the formal biz over, Herman
rose to get his licks in. Made a three-
point speech: (1) He was happy to
see after years of crusading that the
Society in ’46 had changed the rule
whereby writers below Class C re-
mained in non-fluctuating income
group regardless of annual ASCAP
take,

(2) He rapped the current Society
system of tabulating non-cast ballots
on amendments as “negative” votes.
Pointed again to the Bornstein-Tay-
lor amendments on board’s quorum
rule as highlighting the evil of the
voting system. This amendment was
defeated by ASCAP’s “great silent
vote,” said Pinky (claims Deems Tay-
lor admitted this), which led him to
submit an amendment to the Articles
of Association of- ASCAP calling for
tabulation only of votes actually cast.
Several writer-members asked Pinky
to withdraw this amendment, he
added, on grounds that it would
strengthen the publishers who were
a tighter knit body than the cleffers
and might be expected to get their
ballots in on time when urged by
colleagues. But Pinky said he de-
cided not to withdraw the amendment
since the “undemocratic” principles
involved were more important than
the pub greater-strength possibility.

(3) Pinky laced into ASCAP pub-
lishers who showed no “loyalty”
when they set up BMI firms and en-
couraged the rival collection org.
ASCAP has censured the writers for
bolting to BMI, said Pinky, but not
enough stress has been laid on the
pubs.

That just about wound up the ses-
sion, except for one embarrassing mo-
ment when an obscure staffer for a
trade publication gave out with a
corny, commercial pitch for his ga-
zette. Thud that this brought to the
assemblage prompted Taylor to crack
—*“and now if there are any insur-
ance salesmen.”

“Finian” Album

Set by Columbia

NEW YORK, March 29.—Colum-
bia Records finally closed deal this
week for original-cast album of
Finian’s Rainbow. Papers were
signed with producer Lee Sabinson,
giving latter 10 per cent list price
royalty. In exchange, producer must
furnish cast and musicians ior re=
cording, with diskery advancing ex-
act amount of expenses incurred.

Final obstacle in settling Finian
deal was'overcome when show star
Ella Logan was okayed for the wax
package. Recording slated for this
week-end.
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BG Leads Off
Cap Diskery’s
Longhair Bow

Nadia Reisenberg on Keys

HOLLYWOOD, March 29.—With
Benny Goodman leading the way,
the Capitol diskery is taking its
initial step into the strictly classical
fleld. Goodman has already cut the
Carl Maria Von Weber Concertino
for Clarinet Opus 26, with pianist
Nadia Reisenberg sharing the solo
spotlight. It is also understood Cap
is seriously considering adding Miss
Reisenberg as a catalog regular. She
provided the piano half in Goodman’s
last classical waxing, released a few
months ago for Columbia: Brahms
Sonata No. 2 in E Flat Major. Capi-
tol has not yet set the release date
for the Weber Concertino, which fills
two 10-inch disks and will be pack-
aged in album form.

BG, who has just been named con-
sulting director of popular music
programs on Russian language broad-
casts by the State Department (see
Radio Department, this issue) has
gained considerable attention for his
classical wax sallies. His initial long-
hair disking was for Victor in the
mid-"30s, when he surrounded him-
self witk the Budapest String Quartet
to wax Mozart’s Quintet for Clarinet
and Strings. Later for Columbia he
etched Bela Bartok’s Contrasts for
Violin, Clarinet and Piano, with Jos-
eph Zigeti bowing the Strad and with
the composer himself holding the
piano bench. Goodman also etched
Debussy’s First Rhapsody for Clari-
net and Orchestra, sharing honors
with Conductor John Barbirolli and
the New York Philharmonic Sym-
phony Crchestra.

Since Decca acquired British Dec-
ca’s longhair catalog, supplemented
with some classical recordings made
in this country, Capitol had been the
only one of the big four without a
strictly classical title in its disk lists.
The diskery has been girding itself
for an invasion of the international
market and belief is that the label’s
longhair endeavors were stimulated
by desire to influence overseas buyers
who are strong for more serious
platters.

Disk Sales Tax |
Proposed in Pa.

HARRISBURG, Pa., March 29.—A
bill to tax distributor record sales in
this State has been proposed by Rep.
Jvan C. Watkins. Measure calls for
State Tax of 5 cents on 50-cent disks
and 10 cents for higher-priced wax.
Tax would apply to both new and
used platters.

It is felt here, however, that the
Bill H. 381 stands little chance of
becoming law since it is not an ad-
ministration measure. Despite Wat-
kins’ membership in the Republican
majority, observers predict it will
not be reported out of committee.
Record men here looked askance at
Watkins* estimate that the proposed
levy would bring the State $25,000,-
000 annually. Making a rapid count
and conceding a maxXximum 10 cents
tax on every platter. the distribs say
they would just love 1o sell 250,000,-
000 in platters in Pennsy every year,
but with the national total for ’47 ex-
pected to go no higher than 400,000,-
000, if that, they’d like to know who
told Watkins what and why.

“Brig” Refigured

NEW YORK, March 29.—In
the story on RCA Victor’s sign-
ing Cheryl Crawford’s Briga-
doon legiter to an album deal
whereby the producer gets 11G
advance against 10 per cent of
the list price royalty (The Bill-
board, March 22), a ccuple of
zeros went wrong and may have
misled some readers.

Instead of “5 cents” being
Crawford gal’s probable royalty
take, figure should have read
“50 cents.” As for the -album
sales total above which producer
could hope for income zxceed-
ing her. 11G advance, figure
should have read “22,000” in-
stead of ¢220,000.”

Goldsen Plugs
For West Coast
Music Printing

HOLLYWOOD, March 29.—Mickey
Goldsen, Capitol songs pubbery chief,
says that upon his return to New
York he will delve into possibility
of having his music printer set up
a Coast branch so that sheet copies
could be simultaneously released.

Since his printery, Kuperman &
Del Guercio, are the largest in the
biz—the big three, Edwin H. (Buddy)
Morris, Leeds are among their cus-
tomers—Goldsen feels it would be of
mutual advantage to both K. & G.
and its clients.

According to Goldsen, pubs lose a
sizable chunk of coin in the three
to four weeks lost in getling sheet
music to the Coast. When a new
tune gets its initial coast-to-coast
plugging says Goldsen, demand im-
mediately is created but can only be
supplied in the East while the Coast
waits until stock is shipped. Some-
times before sheet music gets out
West, Goldsen claims, freshness and
edge of the tune has worn somewhat
and sales suffer. Looking into situa-
tion here, Goldsen claims that at
times dealers will not order sheet
music for fear that delivery will be
late and the sales draw lost.

Goldsen’s solution is to set up a
twin printing system here and in
New York, with duplicate plates hit-
ting both areas simultaneously. With
Hollywood an increasingly important
music biz center, he argues that a
printer wing would also pay off in
making available professional stock
sheets. Under this system pubs would
also save transcontinental shipping
cost.

Philly Stations Going

For Remote Bands

PHILADELPHIA, March 29.—In
spite of what is happening in the
Coast dance band whirl, local sta-
tions are just beginning ta discover
the after-dark terp scene and KYW,
NBC station, is the latest to go after
nighttime dance spots for remote
pickups. KYW has installed lines
into Frank Palumbo’s Click, ace band
spot, and in the class Warwick Hotel.
Click buys big names exclusively,
while Warwick brings in out-of-
towners playing the smarter circles.

From the Warwick, KYW remotes
of the Saturday afternoon session of
Herbie Collins’s band are heard, while
from the Click pick-ups are made
after the midnight hour on Wednes-
days and Fridays, feeding the Friday
shots to the NBC net and giving the
club remote coverage on all four net-
works, in addition to local shots. In
all, Click gets more than a dozen air
shots during the six-day week here.
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MUSIC

ON THE STA

Reviewws of Orchestras Playing Hotels,
Ballroom Locations and One-Nighters

Night Club and

Lawrence Welk

Reviewed at the Roosevelt Hotel
New York, March 26. Personal man-
ager, Sam Lutz. Booked thru Music
Corporation of America.)

TRUMPETS: Leo Forten, Edward Heintel.
TROMBONE: Terry George (band manager).

SAXES (CLARY): Joseph Lepore, Orest
Amodeo, Bud Green, Clark Gandy.

VIOLINS: Dverett Olson, Ragnar Mellgren,
Morton Block.

RHYTHM: Jerry Burke, plano; Nicky Aden,
drums; Bob (Tex) Cromer, bass.

VOCALISTS: Joan Mowery and Bobhby Beers.
Western vocals: Bob (Tex) Cromer and trio
consisting of Joan Mowery, Bobby Beers and
Nicky Aden.

ARRANGERS: Paul Summey, Gus Donahue.

LEADER AND ACCORDION: Lawrence Welk,

This is what you call a tidy band.
Arrangements are clean; the musi-
cians toe the mark and here’s a re-
freshing kind of maestro— Welk
works and worries about his band
and the results are apparent. A sweet
band where musical character is defi-
nitely in the best of taste, pleasantly
danceable and an all-round excel-
lent nomination for the Roosevelt’s
Grill Room where the customers have
become acclimated to the Lombardo
stress on tune and tempo.

Welk, long a Midwest hotshot who
more recently scored on the Coast,
should leave a good impression in the
East. Band is down to 14 pieces, but
the immaculate, frilly schmaltz fits
the champagne music tag-line—the
stuff bubbles off the stand and tickles
the ears rather than the nostrils. A
mixture of standards, pops and a hill-
billy here or there get full benefit of
subtle rhythm beat, three fiddling,
one mostly muted tram and sax sec-
tion doubling on peep-peep clarys.
Welk’s accordion avoids normally
tempting criticism—use is soft, occa~
sional and carefully blended. Vocals
are in the quiet, neat pattern of the
band itself. Bobby Beers sings a true,
sweet song and Joan Mowery keeps it
demure and likable-listenable.

With his obvious catering to adult
dancing, Welk should hold his covers
high despite the lull in locations here
currently. Exploitation-wise, Decca
could do his future more good by a
little more wax quantity, but this
problem shortly will be remedied, it
is heard. At any rate, the painstaking
Welk looks to add New York fo his
“we want more” fan list.

Joe Carlton

€OAST atcorp 8001

"WALKIN WITH
MY SHADOW'

8Y THAT SWEET
BAND THAT EVERY-
ONES RAVING ABOUT

JACH MATAN

o H
AND HIS ORCHESTRA T 3f

Peerless Discos :

2534 WEST PICO BOULEVARD
LOS ANGELES 6, CALIFORNIA

We got the Blues, Mr. Operator, but you'll fee?
in the pink when you count the nmickels these
secords will bring you!

“"COUSIN JOE” 5527

“WEDDIN’ DAY BLUES”
“YOU GOT IT COMIN’ TO YOU”

REDD FOXX :630

“LET’S WIGCGLE A LITTLE WOOGIE”
“LUCKY GUY”

Les Brown

(Reviewed at Hollywood Palladium,
Hollywood, March 25. Booked thru

“REDD Foxx BLU Esn #63 l Aif;gg‘igagfdgg;:k;gfasb%:p)OTatlon. Road
“FINE JELLY BLUES” ’ ’
] TRUMPETS: Frank Beash, Verns Rowe,

Robert Fowler and Bob Higgins.
TROMBONES: Ray Klein, Ray Sims, Fred-
dle Zito and Ralph Pfiffner.
SAXES: Ted Nash, Massagn! Ruffo,
Prisby, Joe Koch and Butch Stone.

VIOLA WELLS :s532

“HE MAY BE YOUR MAN AND HE
COMES TO SEE ME SOMETIME"

Louis

6 " RHYTHM: Jimmy Rowles, piano; Tony
IFELL FOR YOU Rizzl, guitar; Joe Mondragon, bass, and
{ 1 » Jackle Mills, drums,
REDD Foxx T SELLL L CLIN Lo A1 VOCALISTS: Butch Stone, Eilleen Wilson

and Ray Kellogg.

ARRANGERS: les Brown, Frank Comstock,
Bob Higgins, Skippy Martin and Van Alex-
ander.

Following a three-and-a-half month
absence from the dancery podium,
Les Brown returns with a newly or-
ganized crew. Only holdovers from
the past are saxman-vocalist Butch
Stone and saxist Ted Nash.

Only noticeable change here is in
the Brown playing style. Ork is
stressing lightness, toning down on
i brasses to throw even greater em-
phasis on the reed wing’s blends.
However, to provide sparkle and zip,
trumpets get the full spotlight occa-
sionally. Brown is definitely against
rafter-rocking blasts, turning on the

PLUS

PETE BROWN

en “BALK TALK BOOGIE” %645
PETE BROWN 3644

“SUNSHINE BLUES" “OOH WEE” (inst.)

DEALERS, OPERATORS—SEND POSTCARD FOR OUR
FREE CATALOGUE

DISTRIBUTORS IN PRINCIPAL CITIES

58 MARKET 5T.
NEWARK 1, N.J.

SAVOY RECORD 0., m.

Jack Edwards

(Reviewed at the Hotel Commodore,
New York, March 26. Booked thru
Willard Alexander office.)

TRUMPETS:
Cushman Bean,

TROMBONES: Ray Leach, George Zantukos,
Emil Cost.

SAXES: William Ryan, Paul Harrington,
Paul Treiani, James White, Paul Santa,

RHYTHM: Dave Brayton, bass; Bill Ruben.
stein, plano, and Ray Ballard, drums.

VOCALS: Jack Edwards, Lynn Randels and
the Ed-Tones (Edwards, Randels, Sania,
Leach and Zantukos).

ARRANGER: Johnny Watson.

Avery Gordon, Lanny Regg,

The obvious comment about new-
comer Edwards is that he sounds like
another Vaughn Monroe. Just as
obvious is the routine deduction that
in showbiz, sequels or facsimiles
rarely turn out well, so Jack Edwards
(backed and handled by the men who
scored with Monroe, Alexander, Jack
Marshard and the orkster proper)
ain’t gonna get nowhere, it says here.

It may turn out that way. Edwards
does have an amazing vocal resem-
blance to Vaughn—the band’s choral

-pattern and arrangements are closely

fashioned on Monroe’s crew, and the
inevitable comparisons at this stage
of the game are bound to come out
in the big-timer’s favor, leaving Ed-
wards badly battered,

Compensating Factors

But there are things to consider.
Edwards has as good a voice as Mon-
roe’s in the lower register. That the
newcomer still shows those green
spots in high—an occasional lurch in
transitional phrasing and coming out
too weak on ballad key notes—doesn’t
spell total detriment. Edwards sounds
good with the familiar Monroe-type
backing of a vocal group; he’s good
looking and is a warmer personality
on stage than his distinguished
predecessor.

More importantly, Edwards is new.
He’ll probably do a little biz at the
Commodore; he may find it even
tougher in the next location, but if
and when he can get himself a record
contract, if and when a There I've
Said It Again happens to him just as
it happened to Monroe, then the
whole complexion may change. Until
then Edwards has a long road to
travel, his musicians need lots of
work and grooming, his gal singer
Lynn Randels and the Ed-Tones make
pleasant harmony but need.to gain
sureness,

The point remains that despite the
axioms of old, there’s room in this
world for two Vaughn Monroes—or a
dozen for that matter. In Edwards’
case, it’s strictly a matter of the
band’s finding the right material, get-
ting set on records and building
around for its own following. Then
the Monroe tag-line might prove an
advantage rather than a barrier.

Joe Carlton.

volume only for contrast’s sake.

Altho aggregation is playing its
first date, lads work together with
unusual smoothness for an outfit that
is as young as that. Built on a neatly
defined, terp-tempting beat, arrange-
ments for the most part lean more to
the sugar side of the dance diet than
the former crew. Library remains un-
changed but tunes are split 50-50 be-
tween ballad-pops and jumpers plus
novelties,

Butch Stone still wows ’em with his
Texas~-styled voicing of novelty items
while Miss Wilson and Kellogg (both
formerly with Will Osborne) capably
handle the dream tunes. The current
Stone topper is the rhythm ditty, How
Big Can You Get.

Following currer.it Palladium stint,
the Brown ork will go into a string of
Coast one-nighters and then head
eastward. Lee Zhito.
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NEW YQORK:

Eddy Duchin cut his first wax for
Columbia Records in some five years
when he recorded this week with a
small combo featuring vocals by
Buddy Clark. . .. Joe Mooney Quar-
tet booked into the Ankara Club,
Pittsburgh, for four weeks beginning
April 7. ... E. Gartly Jaco leaves the
Columbia diskery flackery the end of
next week. . .. Claude Thornhill be-
gan rehearsing his new, smaller-sized
ork this week. Personnel will include
clary-altoist Danny Polo, who was
with Thornhill’s first ork. . . . Duke
Niles has joined the Irving Berlin
pub professional staff, replacing Abe
Farbman.

Tony Pastor’'s ork was signed this
week for a spot in a Columbia flickery
musical tabbed Three Blondes and a
Red Head, . . . Diamond Records cele-
brated its first anniversary this week,
with Prexy Irvin Gwirtz promoting
David Ferber to comptroller, Robert
Kerr to general sales manager and
Edgar Burton to promotion director.
« « » Frenk Sinatra will play the non-
singing 1ole of a Roman Catholic
priest in his next flick, The Miracle of
the Bells. . . « Columbia diskery will
fjssue aa album tabbed A Night in
Carnegiz Hall, with sides by Lily
Pons, Rise Stevens and Ezio Pinza, as
g tie-in with the Carnegie Hall flick.

Milt Ebbins now personal man-
ager of Johnny Moore and His
Three Blazers. . . . National diskery
has re-signed Al Trace and his
comedy ork after a year’s lapse
in his waxing pact. Trace will make
kidisks in addition to his comic wax.
e« . GAC exec Art Weems off on va-
cation. . . . Joe Mooney Quartet will
play its first theater date when it goes
into State, Hartford, Conn., on April
4 for three-day stanza. . . . Claude
Thornhill set for Eastwood Gardens,
Detroit, for one or two weeks begin-
ning July 11. Hal McIntyre set for
one week at same spot beginning
August 8

Boyd Raeburn’s ork booked to play
prom at Lawrence Academy, Lawr.
enceville, N. J.. on April 26. ... Ha-
waiian maestro, Johnny Pineapple,
has been devoting his Sundays fo
entertaining sick and wounded serve
jcemen in Veteran Administration hos-
pitals in the New York area at the
request of the North Atlantic Division
of American Red Cross,

National Majestic radio, television
and record distribs’ convention will
be held at Edgewater Beach Hotel,
Chicago, May 2-3. . . . June Christy,
Stan Kenton chirp, cut a couple of
sides as a single for Capitol before
the ork took off on a Texas tour last
week. . . . Singer Billy Williams
signed by Columbia Pictures to do a
series of Western films. . . . Wilson
Humber’s 12-piece ork inked to a
William Morris management pact
this week in Chicago, effective May 1.

CHICAGG':

Teddy Phillips’ ork moves into the
Aragon May 13 for an indefinite stay.
. . . Miracle Records, Chi label, has
issued its first sides by Memphis
Slim, ex-Victor blues singer; Brother
John Sellers, a spiritual singer, and
the Sonnr Thompson combo and has
added Trylon Distributors, Oakland,
Cal.; Ebony Music, New York; Klay=
man’s, Cincinnati; Commercial Music,
St. Louis, and United Distributors,
Detroit.

Billy Bishop will play for the May 8
Mississippi Delta Fete at Greeneville,
Tenn., where President Truman will
be honored. . . . Frederick Bros, has
Ray Herbeck at the Last Frontier,
starting April 4, with Anson Weeks at
the El Rancho Vegas, both Las Vegas
locations. . . . King Records has
opened #s own Los Angeles distribu-
tion office, while its Canadian ped-

dling will be done by Regent Vending
Machine,

Stinson Records will issue an al-
bum of cantor sides made during the
height of the Hitler regime in Berlin
and sides by a South American can-
tor in another package April 1. ...
George Winslow will play a six-
month return engagement at Melody
Mill, Chicago, starting August 9.
Spot’s CBS time now includes five
half-hour shots weekly.

HOLLYWOOD:

Margaret Whiting huddling with
Capitol execs over her first solo al-
bum on which she will be backed
by Frank De Vol. ... Charlie Barnet,
originally set for the Avodon, April
11, will not ascend the downtown
terpsery’s stand. Managemsant asked

that he throw Sunday matinees into |

the deal, but Barnet balked for more
dough. Local Latin crew will take
over temporarily.

RCA Victor followed up its L. A. disk-
jockey fete some weeks back with a
special fling for juke box ops at
Rogers Young Auditorium. . . . Ziggy
Elman back on Coast after crew he
fronted disbanded in Toleda, Status
still uncertain concerning Elman’s re-
turn to the Dorsey band since the
trumpeter does not hold a Local 47
card,

Henry Busse booked solidly for the
rest of 1947, Ork working east to
Chicago following current stint at
Las Vegas’s Flamingo Hotel. Crew
set for Chi’s Edgewater Beach June
13, then one nighters and back to
San Francisco’s Palace Hotel Novem-
ber 13 thru end of year. Modern
Records completed waxing sessions
with Hadda Brooks, Jerry Brent’s
ork and juve drummer Joey Preston
this week. . . . Bill Millner, former
arranger for Count Basie and Benny
Carter, is forming a 12-man ork.

PHILADELPHIA:

Trumpeter Charlie Shavers brings
in a quintet to Nat Segall’s Down-
beat . . . Jimmy Golden, former Billy
Eckstine pianist, is set for the sums-
mer with his band at Louise Lock-
ley’s High Steppers Club in Wild-
wood, N. J. ... Frankie Acams and
Dave Grimes are splitting a $2,500
advance from Leeds Music for their
If I Could Steal You From Somebody
Else. . . . Linda Sherwood adds her
canarying to Mark Starr’s music at
WIP. . .. Baggy Hardiman and his
Five Kings at the Club Del Rio wax-
ing as the Sentimentaliste behind
songbird Savannah Churchill for
Manor label. . . . Melody Records,
Inc., will be the newest Philly wax-
ery. Abraham Levin, attorney, has
applied for a charter. The firm also
plans to produce e.t.’s.

KANSAS CITY:

Bernie Cummins band, featurin
Betty Rhea and Walter Cummins,
moved into the Terrace Grill of the
Hotel Muehlebach (26), replecing Bill
Bardo’s outfit. . . . Bob Strong’s crew
held over for a second week &t Mary’s
Club. . .. Lee Williams' band in for a
three-day run at the Pla-Mor. . . .
Mal Duncan took over the piano and
organ at the Omar Room of the Conti-
nental Hotel. . . . Ruth Seufert, new
concert impresario, announced a
series of seven events for 1947-'48
season at a top of $16 on boxes for the
package. Season opens October 10
with Vladamir Horowitz. . . . Half
the 10 events on the slate of the
Kansas City Town Hall Forum for
next season are musical, opening with
Merrill, Met baritone, and including
Jan Peerce. Forum season ducats are
pegged.at $11.50 top. The longhair
season here was closed Friday (28)
by Robert Casadesus, French 88-er.
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The Nation’'s Top Tunes

The nation’s 10 top tunes, THE HONOR ROLL OF HITS, is de-
termined by a scientific tabulation of various degrees of each s0ng's  Week Ending
popularity as measured by survey features of The Billboard's Music March 28
Popularity Chart.

unes for April

it
(On Records)

ANOTHER NIGHT LIKE THIS e

Dick Haymes—Dec, 23731 @ i Desi Arnaz—Vic, 20-2052
Hal Derwin—Cap. 336 @ Herb Kern-Lloyd Sloop—Tempo 984
Don Alfredo—Pan-Amer. 076 @ Larry Douglas—Siz. 15085

Hal Winters—Apollo 1034 ® Tommy Tucker~~Col, 37339

BEST MAN, THE ercuaro

Les Brown—Col. 37086 e King Cole Trio—Cap. 304
Romo Vincent—Dec. 23749 @ Sunny Skylar—Mercury 5004

FOR SENTIMENTAL REASONS ccucr=-c

Eddy Howard—Maj. 1071 @ Charlie Spivak—Vic. 20-198)
Ella Fitzgerald—Dec. 23670 @ King Cole Trio—Cap. 304
Fran Warren-—Cosmo 514 @ Deek Watson—Manor 1041

Dinah Shore—Col, 37188
Skip Strahi—Emeraid 106 @ Art Kassel—Vogue 781

[LLUSION crerors

Hal Winters-Jose Morand—Apollo 1034 e Don Jose—GCotham 3003
Xavier Cugat—Col. 37319 e Bobby Doyle—Sig. 15079
°  John Paris—Vie, *

IT MIGHT HAVE BEEN
""" B DIFFERENT STORY tcomsetroe

Tex Beneke—Vic. 20-2123 o Buddy Clark—Col. 37302
Hal Derwin—Cap. 377

IT TAKES TIME orcon

Benny Goodman—Cap. 376 e Louis Armstrong—Vic. 20-2228
Doris Day—Col. * @ Guy Lombardo—Dec. &

MANAGUA, NICARAGUA <

Freddy Martin—Vic. 20-2026 @ Guy Lombardo—Dec. 23782
Kay Kyser—Col. 37214 @ Gordon Trio—Sonora 3032
Two Ton Baker—Mercury 5016 @ Dick Peterson—Enterprise 251
Julie Conway—Sig. 15086 e Jose Curbelo—Vic, 26-9015

MISIRI.OU (Colonial)

Jan August—Diamond 2009 e Herbie Fields—Vic. 20-2138
Skitch Hem!erson—Cap. 351 @ Nicholas Matthey—Dec. 25045
Frank Knight—Standard 5010 @ Jose Morand—Dec, 50005
David Rose—MGM 30007

MY ADOBE HACIENDA -

Billy Williams—Vie, 20-2150 @ Jack McLean—Coast 8001
Coffman Sisters—Ent. 147 @ Esquire Trio—Rhapsody 102
Hammondairs—Mars 1037 e Eddy Howard—Maj, 1117
Bobby True Trio—Merc.3057 @ Russ Morgan-Kenny Baker—Dec.23846
Louise Massey—Col.¥ @ Dinning Sisters—Cap. ®

OPEN THE DOOR, RICHARD -

Count Basie—Vic. 20-2127 @ Three Flames—Col, 37268
tack McVea—B & W 792 e Bill Samuels—Mercury 8029
Charioteers—Col. 37240 @ Sid Catlett—Manor 1058
“Lips” Page—Apolio 1041 e Tiny Grimes—Sig. 1006
Pied Pipers—Cap. 369 @ Merry Macs—Maj. 1112
Louis Jordan—Dec. 23841 @ Dusty Fletcher—Nat, 4012
Dick Peterson—Ent. 253

THAT'S HOW MUCH T LOVE YOU ==

Bing Crosby—Dec. 23840 e Frank Sinatra~—Col. 37231
Loms_Prima——Mai. 2107 o Eddy Arnold—Vie. 20-1948
Alvino Rey—Cap. 363 e Wally Fowler—Mere. 6031
Fred Kirby-—Sonora 7023 e Red Foley—Dec. 46028

UNLESS IT CAN HAPPEN WITH YOQU <'=-=r~

Three Suns—Vic. 20-2197 o Frankie Carle—Col, 37311
Mr. & Mrs. Andy Russell—Cap.#? o Lawrence Welk—-Dec.®
Blue Barron—MGM ¥ @ Johnny Long—Sig.®
The Starlighters—Mere.

WE COULD MAKE SUCH
BEAUTIFUL MUSIC =

Vaughn Monroe—Vic. 20-2095 .@ Frankie Carle—Col. 37222
Monica I.ewis'—Sig. 15068 @ George Towne—Sonora 2002
Billy Butterfield—Cap. 371 @ Biue Barron—MGM 10005

YES, YES, HONEY (cresea

Danny Ryan—Dlamond 2062 e §
Gone Krnpe2 ch. o tardusters-—Swan 3002

* Soon to be released.

- HONOR ROLL OF HITS

{TRADEMARK)

The title “HONOR ROLL OF HITS"” and the listing of the hits have been copy-

righted by The Billboard. Use of either may not be made without The Billboard's consent.

Position Position
This Week Last Week

By Al Jolson and Saul Chaplin

1' ANNIVERSARY so"ﬁ Published by Mood (ASCAP)

From the Columbia film “The Jolson Story,”” sung by Al Jolson. Records
available: Tex Beneke-Miller Ork, Victor 20-2126; Russ David, De Luxe 1057;
Larry Douglas, Signature 15075; Anita Ellis, Mercury 3036; Al Jolson, Decca
-23714; Guy Lombardo, Decca 23799; Don Pablo Ork, Latin-American 10;
Louis Prima, Majestic 1107: Andy Russell, Capitol 368; Artie Shaw, Musicraft
428; Dinah Shore, Columbia 37234; Kate Smith, MGM 10003; George Towne
Ork, Sonora 2004.

Electrical transcription libraries: Barclay Allen, MacGregor; Hal Derwin,
Capitol; Freddy Martin, Standard; The Novatime Trio, NBC Thesaurus; Russ
Morgan, World; Silver Strings, MacGregor; George Towne, Associated.

2- HEARIACHES By Al Hofman and Al Klenner

Published by Leeds (ASCAP)

Records available: Joe Alexander, Capitol 372; Richard Cannon, Dilaniond
2057; Cowboy Copas, King 598; Jimmy Dorsey, MGM 10001; Harry James,
Columbia 37305; Monica Lewis, Signature 15065; Gordon MacRae. Apollo 1045;
Ted Martin-The Airlane Trio, 'De Luxe 1068; Red McKenzie, National 9026;
Don Pablo Ork, Latin-American 10; Cedric Wallace Trio, Diamond 2057; Ted
Weems Ork, Victor 20-2175 and Decca 25017, Ray Smith-The Pinetoppers,
Continental C-8021; Ted Straeter Ork, Sonora 2005, Bobby True Trlo,
Mercury 3057.

Electrical transcription libraries: Chuck Foster, Lang-Worth; Eddy Howard,
World; Eddie Skrivanek, MacGregor.

3 . uNDA Jack Lawrence

. Published by E. H. Morris (ASCAP)
Records available: Bob Chester Ork, Sonora 2006; Larry Douglas, Signature
15106; Chuck Foster Ork, Mercury 3058; Hollywood Rhythm-Aires, Hollywood
Rhythms 1551; Gordon Jenkins Ork, Decca 23864; Ray Noble Ork-Buddy Clark,
Columbia 37215; Charlie Spivak, Victor 20-2047; Paul Weston Ork, Capitol 362.
Electrical transcription libraries: Chuck Foster, Lang-Worth; Jack Lawrence,
Lang-Worth; The Sweetwood Serenaders, NBC Thesaurus.

By E. Y. Harburg and Burton Lane
4, HOW ARE THINGS IN GLOCCA MORRAT B 5 Y- Harburg and Burton Lans
From the legit musical ‘Finlan’s Rainbow.” Records available: Harry Babbitt,
Mercury 3056; Buddy Clark, Columbia 37223; Tommy Dorsey, Victor 20-2121;
Georgia Gibbs, Majestic 12009; Dick Haymes-Gorden Jenkins Ork. Decea 23830,
Bob Houston, Sonora 3043; Johnny Long, Signature 15064; Martha Tilton,
Capitol 345.
Electrical transcription libraries: Louise Carlyle-The Music of Manhattan Ork,
NBC Thesaurus; The Sweetwood Serenaders, NBC Thesaurus; John Gart Trio-
Bob Eberly, World; George Towne. Associated: Eddie LeMar, Capitol; skitch
Henderson, Capitol; Mel Torme, MacGregor, Chuck Foster, Lang-Worth.

S. MANAGUA, NICARAGUA By Albert Gamse and Irving Fields

Published by Encore (BMI)
Records avallable: Jose Curbelo Ork, Victor 26-9015: Julie Conway, Slgnature
15086; The Gordon Trio, Sonora 3032, Kay Kyser, Columbia 37214; Guy
Lombardo, Decca 23782; Freddy Martin, Victor 20-2026; Two-Ton Baker and
His Merry Music Makers, Mercury 5016; Bill McCune, DC 8014; Dick Peterson
and the Vocal Yokels, Enterprise 251.

Electrical transcription libraries: Pattl Dugan-The Jumpin® Jacks, NBC
Thesaurus; Chuck Foster, Lang-Worth; Jan Garber, Capitol; Elllot Lawrence,
Associated; Freddy Martin, Standard; Dick Peterson and The Vibra-Tones,
MacGregor; Arthur Smith, World; Jerry Sears Ork, Muzak.

6 Gull" By Gus Cahn, Harry Akst and Richard A, Whiting
. Published by Feist (ASCAP)

Records avallahle: Nick De Lano, Black & White BW-821; Del Courtney Ork,
Enterprise 347; Johnny Desmond-Page Cavanaugh Trio, Victor 20-2109; Ella
Fitzgerald-Eddie Heywood Ork, Decca 23844; Monica Lewis, Signature 15090;
Tony Martin, Mercury 3042; Tony Mottola Four, Majestic 1106; Artie Shaw-
Mel Torme and the Mel-Tones, Musicraft 428; Margaret Whiting, Capito! 324.
Flectrical transcription librarles: The Music of Manhattan Ork. NBG
Thesaurus; Russ Morgan, World; ¥Freddy Martin, Standard; Siver Btrings,

MacGregor. P
r By Buddy Kaye and Billy Reid

7' II—'L CLOSE MY EYES Published by Peter Maurice (ASCAP)
Records available: Ray Anthony Ork, Sonora 3034; Mildred Bailey, Majestic
1093; Johnny Bothwell Ork, Signature 15066; Johnny Desmond-Page Cava-
naugh Trio, Victor 20-2109; Jack Fina Ork, Mercury 3046; Hildegarde-Percy
Faith Ork., Decca 23756: Jack McLean Ork, Coast 8005; Andy Russell, Capitol
342: The Sentimentalists, Manor 1047; Dinah Shore, Columbia 37213; Teddy
Walters, Musicraft 15097,
Electrical transcription libraries: Louise Carlyle, NBC Thesaurus: Vic Damnone,
Associated: Hal Derwin, Caplitol; Dinner Music, Lang-Worth; Freddy Martin,
Standard; George Towne, Muzak; George Wright, NBC Thesaurus.

8. (1 LOVE YOU) FOk SENTIMENTAL REASONS D s WD i

William Best
Published by Duchess (BMI)

Records avallable: The Brown Dots, Manor 1041; King Cole Trio, Capitol 304;
Ella Fitzgerald-Delta Rhythm Boys, Decca 23670; Eddy Howard Ork, Majestic
1071; Art Kassel, Vogue R-781; Dinah Shore, Columbla 37188; Charlie Spivak,
Victor 20-1981; Skip Strahl Ork, Emerald 106; Fran Warren, Cosmo 514.
Electrical transcription libraries: Buzz Adlam Ork, Standard; Barclay Allen,
MacGregor: Bob Crosby Ork, Standard; Vie Damone, Associated; The 4
Knights. Lang-Worth; Eddle Le Mar Ork, Capitol, Thec Music of Manhattan
Ork, NBC Thesaurus; Charlle Spivak, World; Don Swan, MacGregor.

By Peggy Lee and Dave Barbour

9’ lrs A GOOD DAY Published by Capitol Songs (ASCAP)

Records available:, Harry Cool Ork, Signature 15069; Phil Harris Ork, Victor
20-2163; Gene Krupa, Columbia 37209; Peggy Lee, Capitol 322.

Electrical transcription libraries: Vic Damone, Associated; Patti Dugan-The
Jumpin' Jacks. NBC Thesaurus; The Four Knights, Lang-Worth; Freddy

Martin, Standard.
By Allan Roberts and Doris Fisher

10’ You CAN’I SEE THE su“ Published by George Simon (ASCAP)

Records available: The Charloteers, Columbia 37240; Steve Gibson-The Red

Caps, Mercury 5011; Ink Spots, Decca 23809; Vaughn Monroe, Victor 20-2053;

Pled Pipers, Caplitol 344, George Towne Ork, Sonora 2002.

TEl:ctrical transcription libraries: Pait! Dugan-The Jumpin’ Jacks, NBC
esaurus, !
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© ALSO IN THIS WEEKS
: RCA\TICTO’R RELEASE > "-"

HAPPY FATS

and his Rayne-Bo Ramblers
Cajun Boogie
AND

The Widow’s Lament
Vocals by Red Fabacher

RCA Victor 20-2200 - V

ROOSEVELT SYKES

and his Original Honeydrippers

Bobby Sox Blues
AND

Peeping Tom
RCA <ns1:XMLFault xmlns:ns1="http://cxf.apache.org/bindings/xformat"><ns1:faultstring xmlns:ns1="http://cxf.apache.org/bindings/xformat">java.lang.OutOfMemoryError: Java heap space</ns1:faultstring></ns1:XMLFault>