Sparting millisn disk smiles here on the Kew York Paramount stage are {1. to r.} Davz Kapp,
Decca veepee; Louis ordzn, and Milt Gabler. of the plattery. Event was presentation of a gold platter by
Decca to Jordan commemosating sale of the onz-millioath copy of his “Choo Choo Ch’Bcogie™ pancake.
¥f all the copies of Josdan’s Best-seller and mest—played disks wzre laid end to end they would probably
make a shellac route clea across the countrvy aad back. In the current Billboa-d lists, for instance,
the Tympany Five titzn has “Ain’t Nobody Here Eut Us Chiskens,”” “Texas and Pacific.”” “Open the
Door, Richard” and ° Let the Good Times Roll”’ riding high. Pilotzd by Berle Adams, the sax-tootling
songsalesman has proved cx affice in theaters and other personal appearances daces, and his independ-
ently prodeced movie sharte are among the most seljd grossers arosnd the country For items of that type.




HIS week The Billboard began the some-

what large task of moving into its new
plant at 2160 Patterson Street in Cincinnati.
This issue is the first to be published in
these new quarters. Blushingly and with
pride we mention that the Patterson Street
operation consists of some 60,000 square feet
of what is one of the most, if not the most
modern, well-equipped trade newspaper
publishing plants in the world. At 25 Opera
Place, where The Billboard has published
for the past 35 years, we worked with some
15,500 square feet.

We requested one of our valued advertis-
ers to relinquish this space this week so that
we could do a piece about the new plant.
We sat for hours trying to find the right
words. And then we checked our issue of
September 14, 1912, which was a “House-
warming Issue,” commemorating comple-
tion of the 25 Opera Place building. And we
discovered that all the words had been said
for us by the men who made The Billboard
what it is, and who passed on to us who are
with it today a heritage rare even to such
tradition-filled facets of American life as
show business and the newspaper business.

In changing the sets in 1912 at the time
the paper moved into its 25 Opera Place
plant, for instance, W. H. Donaldson, the
paper’s publisher and founder wrote:

“The Billboard had @ humble enough beginning.
It was founded—if its establishment can be digni-
fied by such a predicate—in 1894, and the first
issue which bore date of November of that year,
was turned out at 127 East Eighth Street, Cincin-
nati, containing only eight pages, its contents being
devoted solely and entirely to billposting, poster-
printing and advertising agency interests.

“It early disagreed with the leading spirits of
the Associated Billposters’ Association. The issue
was the “closed” association idea, which obtained
versus the open association scheme which The
Billboard championed.

“This was The Billboard’s first declaration of in-
dependence: it was the first occasion for its refus-
ing to submit to dictation or to prostitute itself to
subsidy. But it was not the last—tar from it.
Since then it has been threatened and cajoled,

The sets are different but
the act hasn’t been changed...

urged and pleaded with by one or another of the
interests that make up the amusement business,
That it was as fearless as it was fair is evinced
by the fact that no faction in any branch of the
business has ever beer able to use it as an in.
strument for the furtherance of its own sgelfish
ends: no interest, however powerful, has ever suc-.
ceeded in allying it by subsidy or vassalating it
by coercion.”

That’s what the man said. And now the
sets are being changed again, but we're fig-
uring on continuing to do the same old act.

Come Around

IN THE same period, 1912, on the occasion
of moving into 25 Opera Place, W. H.
Donaldson. did another piece inviting The
Billboard’s many readers and friends to
“come around.” Here’s what he said:

“Come around. The new home of The
Billboard is not yet finished (How long, Oh,
Lord, How long?) but you can now gain en-
trance without climbing over mortar boxe:
and various piles of broken lath, plaster and
builder’s refuse.

“Come around and see us. A painter may
drop a brush on you, or a paperhanger may
splash you with a gob of paste, but do not
let little things like that deter you. Come
around and let us show you thru a model
newspaper office. Come around and make
a convenience of these rooms and of us, too.
You can write a letter, keep an appointment,
consult our files or directories, or just rest
a bit. Come around and meet the bunch.

“Leave your purse at the hotel office, if
you must, but—‘come around.’”

Yessir, come around. The address is 2160
Patterson Street, Cincinnati, Ohio. Come
around.

Billboard
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IA Goes After
(lerical Help
In Disk Field

Clash With CIO ?Jnits Looms

NEW YORK, April 5—Two of the
most significant developments among
showbiz unions are the comparatively
recent move of the International Al-
liance of Theatrical Stage Employees,
an affiliate of the American Federa-
tion of Labor, into the clerical field,
and the decline of the stagehands,
IATSE’s nuclear group. Thru the
medium of its B Local, Motion Picture
Home Office Employees (MPHOE),
€63, IATSE, has already taken 220
employees of music publishers under
its wing, and it is now readying a
drive to organize the clerical help in
record firms.

MPHOE, which claims its intention
¥s to organize only office workers in
showbiz, has the clerical, accounting
znd shipping help unionized in two of
the leading film-controlled music
publishing groups—the Metro-Rob-
bins combine (Robbins-Feist-Miller)
and the Warner Bros.” Music Pub-
lishers Holding Corporation (Remick-
Harms-Witmark-Advanced) and also

(See IATSE, Losing on page 18)

Anti-AFM Pitch

By Carroll Gets
Solon’s Support

HOLLYWOOD, April 5.—Earl Car-
roll’s one-man campaign to stop al-
leged AFM “featherbedding” was one
step nearer accomplishment this
week with the introduction of a new
bill in the California Legislature by
Assemblyman M. Philip Davis. Dav=-
is’s anti-Petrillo bill would make it
unlawful for any employer to hire
more workers than actually needed
or to pay for services not actually
serformed.

Carroll recently conferred with
Davis following' his squabble with
AFM Local 47 over the addition of
three sidemen to the staff ork of his
Hollywood Theater-Restaurant. Car-

(See Anti-AFM Pitch on page 33)

WBKB Video Survey Reveals

Wide Viewers’ Preferences

CHICAGO, April 5.—Results of the
most extensive survey of video audi-
ence program preferences ever made
here was released this week by
WBKB, local B&K station. Above
all, survey demonstrated the interest
video viewers have in the medium,
with more than 40 per cent of the
local 1,071 set owners to receive the
survey participating and giving de-
tails on their preferences. Question-
naire was more than four pages long.
Twenty per cent of those answering
further indicated their interest by
asking for copies of the final tabula-
tion. Most indicated they would be

anxious to fill out similar question-
naires in the future. Altho there are
about 1,800 to 2,000 sets in Chicago,
questionnaires were received by only
1,071 because it was mailed late in
February, when there were only that
many registered sets here.

Because of the extensive amount
of information in the results of the
survey, Bill Eddy, head of WBKB, is
making it available to anyone in the
trade who asks for it and is planning
to conduct a similar pulse-taking
late in the summer or early fall,
when, he believes, there might be a
(WBKB Video Survey on page 16)

Senate Probes Diskers,
Retail Set-Ups After War
Vets Charge Freeze-Out

Monopoly Inquiry May Result From Subcommittee Hearing

WASHINGTON, April 5.—Officials
of four of the largest record manu-
facturing companies in the nation,
who testified at a hearing here today
before a subcommittee of the Senate
Judiciary Committee on “Monoply
Trends in U. S. Industry,” were or-
dered by Sen. William Langer
(R., N. D.), the chairman of the
group, to produce “complete state-
ments” on their organizations’ fi-
nancial and operating set-ups. Langer
revealed that today’s hearing was
called “primarily because the com-
mittee has received a large number
of complaints from war veterans who
are finding it impossible to break into

P&G Preparing
23d Air Show

‘Cap Henry’ Cotten

NEW YORK, April 5.—Actor
Joe Cotten is cooking up plans to
run an old-style showboat up
and down the Mississippi this
summer. The Ilegit-radio-film
thesp has his local agent, Leah
Salisbury, checking the market
trying to pick up a tub, and if
one can be found, Cotten will
proceed with full summer show

| plans.

NEW YORK, April 5—Procter &
Gamble, leading radio sponsor with
21 shows currently airing, will add
its 22d in June and still another this
fall. Irna Phillips’ Guiding Light
will be revived by P&G in June over
Columbia Broadcasting System
(CBS). Compton is the agency.

Fall serial show, as yet unselected,
will be used to plug a new P&G
product, Tide, a heavy duty laundry
soap. Company’s laboratories cur-
rently are putting the product thru
final tests before placing it on the
market.

Return of Guiding Light is inter-
preted in some quarters as a move
to pacify criticism of daytime radio.
Series, with a religious theme, was
one of a few soap operzs credited
with having a social awareness.

the record dealer business because of
preference shown by the record in-
dustry to long-established and heav-
ily-credited dealers in the wvarious
retail areas.”

Witnesses at the hearing were Jack
Kapp, president of Decca Records;
Edward Wallerstein, president of Co-
lumbia Records, Inc.; James W.
Murray, vice-president in charge of
the record division of Radio Corpora-
tion of America, and Leopold Fried-
man, vice-president and secretary of
Loew’s Inc, in charge of the MGM
record division. All the witnesses
testified that their companies had no
direct hand in selecting retail dealers
since the manufacturers sell their
product directly to distributors. None
but Decca admitted a controlling in-
terest in distributors. Kapp testi-
fied that Decca has proprietorship of

(See Retail Disk Set-Ups on page 18)

Stem Theater Is Sought
For Indian Thesps, Terps

NEW YORK, April 5.—Prominent
members of India’s showbiz are shop-
ping around the Stem for a house
(a 1,200 to 2,000-seater) to use as a
showcase for Indian plays, dance re-
citals, music and pix. Possibilities
are that the India Society, sponsoring
the project, will approach radio webs
to discuss part-time lease of one of
the Stem showhouses now used for
airings.

Among the proposed showings is a
return visit of India’s top terper,
Uday Shan-Kar, whose last Broad-
way appearance was in 1938. Vajay
Bhatt, India’s top pic producer-direc-
tor, is in New York in connection
with the project.

Spinners as
Supper Club
Supplement

One Year in the Making

NEW YORK, April 5. — Newest
wrinkle in the disk jockey field is the
development of what is virtually a
disk jockey “network,” comprised of
selected platter spinners in key mar-
ket areas, with tiie local commercials
being used to back up and supplement
a national network program. De-
velopment has been going on quietly
over the past year for Chesterfield
cigarettes, with the result that in
addition to its National Broadcasting
Company (NBC) Supper Club pro-
gram, smoke account has plattered
jockey Supper Clubs on about 20
additional stations.

Spread in Other Fields

Chesterfield move is another facet
in the growing importange of pancake
flippers in the radio-music fields.
Past year has seen jocks emerge as
tops in the song and band-making
field, so much so that Paul Whiteman,

(See New Jockey Web on page 33)

60 Cities Ink
U. S. Longhair
World Tours

Biggest Summer Since *39

NEW YORK, April 5.—Sixty cities
in Europe, Latin America, the Carib-
bean, the Near East and Australia:
will hear Yank longhair musician:
between now and fall. The nant
opera and concert musicians at
readying for the heaviest world-wid
trekking they had done since 1939., 74

Spearhead of the invasion is viaf,I
linist Yehudi Menuhin, who with 'rg
sister, Hephzibah, left recently 1z
extended concertization in Euro}
Chirper Dorothy Maynor is off
Cuba, and later will tour the Car

(See 60 CITIES INK on page 33

Info, Please

NEW YORK, April 5,—WNEW,
New York, this week got a letter
asking for the name of the
theme song on its Perfect Pro-
gram, and the composer.

Request came from the An-
swer Man, who broadcasts over
WOR.

BEGINNING IN THIS ISSUE: THE BILLBO

PART Il OF

ARD’S NEW NETWORK PROGRAM REVIEWS AND ANALYSES,
CONTINUING PROGRAM STUDIES




4

GENERAL NEWS

The Billboard

April 12, 1947

Stem Fears Realty Tax Hike,
But Prefers It To Biz Bite

NEW YORK, April 5. — Mayor
O’Dwyer’s announcement this week
that he did not plan at present to
take advantage of the recently passed
Dewey Enabling Bill (The Billboard,
March 15), which could let the city
tax showbiz admissions, restaurant
meals costing over $1 and retail li-
quor licenses, somewhat soothed the
nerves of show ops. The Stem had
developed the jitters just thinking
about what such taxation would do
to already sagging grosses.

O’Dwyer said he still had to make
up his estimated $1,000,000,000
budget to run the city, and intended
to make showbiz pay a slice of the
billion. This would come, he pro-
posed, in the form of a hike in real
estate taxation from the current $2.70
per $100 of assessed property. At
first he estimated the new rate at
$2.95, but Thursday (3) he revised
the figure, stating that a tax of $2.90
or even a few cents less would be
sufficient.

Blow to Legit and Pix

Such taxation, if passed, would hit
really only two branches of showbiz
in New York, legit and pix, since
both are major owners of real estate.
A rough estimate of such holdings
ranges between $25,000,000 to $40,-
000,000, on which the current tax
would be approximately $675,000 at
the $2.70 rate. The greater part of
this is pic-owned theaters, studios,
warehouses, offices, etc. The new
rate would increase the tax by be-
tween $50,000 and $80,000.

Such a proposal showbiz ops took
in their stride. Not that they were
going to let it go without a fight. On
the contrary, they were ready to join
with merchants, private property
owners and others affected in the
three-day hearings before the city
council skedded for Monday-Wednes-
day (7-9). But their mild reaction to
announcement of the proposal en-
courages the belief that if it goes

-
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thru, there will not be too much wail-
ing along the Stem.

At its worst, the proposed 20-cent
hike is preferable to the Dewey plan,
which would have hit showbiz far
harder in the pocketbook and might
even have signed the death warrant
of some phases of the biz (notably
niteries), as was predicted by some
ops when news of the Dewey plan
first came out of Albany (The Bill-
board, March 15).

Broadway

Opening

ALICE IN WONDERLAND

(Opened Saturday, April 5)

INTERNATIONAL THEATER

Adaptation of Lewis Carroll books by Eva
Le Gallienne and Florida Friebus. Staged
by Eva Le Galllenne. Sets, Robert Rowe
Paddock. Costumes, Noel Taylor. Masks
and Marionettes, Remo Bufano. Musie,
Richard Addinsell. Dances, Ruth Wilton,
Conductor, Tibor Kozma. General manager,
John Yorke. Stage manager, Thelma Chand-~
ler. Press representatives, Wolfe Kaufman
and Mary Ward. Presented by Rita Hassen
and American Repertory Theater.

A I e et e e e e Bambi Linn
(By arrangement with David O. Selznick)
White Rabblt.......ccoiieeins William Windom
(Julie Harris)
.Henry Jones
.John Straub
.Angus Cairns
.Arthur Keegan
...... Don Allen

............................. Eli Wallach
Caterpillar................ +..Theodore Tenley
Pish Footman..............ce0uu0n Ed Woodhead
Frog Footman................ Robert Rawlings
Duchess...covvveerevnenias Raymond Greenleaf
COoOK. . ..o cpsmsmiecceeanicescnnons Don Allen
Cheshire Cat.................... Donald Keyes
March Hare.............c..0uue Arthur Keegan
Mad Hatter................... Richard Waring
DOrmouse. vovevnee v ananns Theodore Tenley
Two of Spades.............c...ou0e Eli Wallach
Five of Spades................ Robert Rawlings
Seven of Spades.............0ua. Donald Keyes

Queen of Hearts....
King of Hearts. ..
Knave of Hearts
Gryphon. ..
Mock Turtl
Three of Club:
Five of Clubs......... :

........ John Becher
Eugene Stuckmann
Frederic Hunter
Jack Manning
.Angus Cairns
.John Behney
Bart Henderson

Seven of Clubs................... John Straub
Nine of Clubs................... Thomas Grace
Red Chess Queen............ Margaret Webster

Train Guard...................... John Straub
Gentleman Dressed in White Paper........
............................ Willlam Windom

(CHeE o 000 amjao 1A ol ——' L5 e 00 0 007 9 Don Allen
Beetle Voice................cveen Donald Keyes
Gnat Voices: .. iw:- a4 adena Cavada Humphrey
Gentle Volee................o0u0 Angus Cairns

Other Voices...
Tweedledum
Tweedledee.........
White Chess Queen.

.Mary Alice Moore, Eli Wallach
.Robert Rawlings
.Jack Manning
va Le Galllenne
.Theodore Tenley
..... +Henry Jones

....... Philip Bourneuf
................. Will Davis

White Knight....
Horse (Front Legs

(Back Legs............. Charles Townley

Old Frog . puiw e cpnasm-oosaoss Donald Keyes
Shrill Veice..................... Angus Cairns
Singers............... Eloise Roehm, Rae Lenn
Hearts: Don Allen, Robert Carlson, Michel

Corhan, Will Davis, Robert Leser, Gerald Mc-
Cormack, Walter Neal, James Rafferty, Dan
Scott, Charles Townley.

Marjonettes worked by Michel Corhan,
Thomas Grace, Bart Henderson, Cavada
Humphrey, Robert Leser, Mary Alice Moore,
Walter Neal, James Rafferty, Charles Town-
ley, under the direction of A. Spolidoro.

Eva Leé Gallienne has been threat-
ening to revive the stage version of
the Lewis Carroll classics which she
and Florida Friebus adapted for her
old rep house on 14th Street back in
1932. Now she’s gone and done it—
or rather Rita Hassan and the Ameri-
can Repertory Theater have spon-
sored it—with new faces in the cast,
but sets and costumes are substan-
tially replicas of the 17-year-old orig-
inal, Alice in Wonderland still packs
its same old appeal up at 59th Street
as it did downtown. It will be a sure-
fire must for the moppets, and plenty
of oldsters should get a kick out of
the Carroll nonsense,

The Le Gallienne-Friebus version
divides the play into two parts, the
first dealing with the Wonderland

Al Jolson’s 50G
For 10 Shots a
Guester Record

HOLLYWOOD, April 5.—Al Jolson
(the fellow who didn’t want a steady
radio job because it was too much
work) will have set some sort of a
record in guest shots by the season’s
end with 10 guesters since January
15. At $5,000 a crack, Joly will
pocket a neat 50G for his efforts.

In his mike wanderings, Jolson will
have traveled four times to the Cros-
by show, and paid one visit each to
Jack Benny, Fred Allen, Burns and
Allen, Bob Hope, and Lux Radio The-
ater. Outlook for next season is even
rosier for Jolson, with a deal for 10
guesters on the Crosby show all set-
tled and ready for pacting.

Jolson’s closest competition is from
the ubiquitous Bob Hope, whose un-
official score to date is nine guest
appearances this season. As for per-
sonal dates and benefits, agents for
Bob Hope and Jolson stopped count-
ing long ago.

Pa. Bill Would Bar Hikes
In Night, Sunday Admish

HARRISBURG, Pa.,, April 5. —
Pennsylvania House Bill 696, spon-
sored by Rep. J. A. Scanlon, would
make it illegal to increase or de-
crease the price of admission to
amusement “because of evening,
Sunday or holiday hours.” Penalty
would be $500 fine or one year in jail.

The bill has been referred to the
committee on law and order,

sequences, and the second, with Thru
the Looking Glass, altho some of the
Wonderland characters step over into
the latter book for a second-~act fi-
nale. Anyway, practically all of
Carroll’s odd creations find a spot in
it somewhere, from the White Rabbit
down to the White Knight.

Since the play follows the episodic
dream quality of the material, Alice
is naturally a bit-part show. Except
for the title role and the Red and
White queens, the rest of the cast are
on for little more than individual
specialties. However, they are all so
good at their stints, that the over-
all is good, sharp fun all the way.

Best news of the revival, however,
is the casting of little Bambi Linn as
Alice. La Linn is perfect for the
chore, bringing to it just the right
little girl quality, and at the same
time making excellent use of her
terping ability to round it out. The
current dance sequences are some=-
thing this reporter does not remem-
ber from the original production, but
they are a highly pleasant addition.
Le Gallienne is again amusing in her
role of the silly, fluttery White
Queen, and Margaret Webster adds
waspish humor to her Red counter-
part. There are so many good bits
that it is impossible to give them all
a nod, but Raymond Greenleaf’s
Duchess and Richard Waring’s Mad
Hatter could have stepped out of a
Tenniel drawing. Eugene Stuckman’s
and John Becher’s King and Queen
of Hearts are right out of the text,
too, and Angus Cairn’s mike-crooning
as the Mock Turtle is a delight. Rob~
ert Rawlings and Jack Manning get
all the best out of Tweedledum and
Tweedledee with their walrus and
the carpenter puppet show; and
Philip Bourneuf is mournfully excel-
lent as the top-heavy White Knight.

Paddock’s sets are cleverly de-
signed for quick sequence changes,
and Taylor’s costumes in combo with
Bufano masks are sock all over again.
LeGallienne has put plenty of imagi-
nation into the staging. In sum, Alice
makes a welcome comeback, It’s
too bad that ART .waited so long to
get round to doing it.

Bob Francis.

Pennsy Tax Bill
Would Nick All

Entertainment

HARRISBURG, Pa., April 5—A
sweeping legislative proposal to slap
a straight 10 per cent tax on all en-
tertainment in Pennsylvania has been
filed in the House of Representatives
by Rep. D. Raymond Sollenberger.
The bill, H-1130, taxes all showbiz—
period.

Specifically, it mentions “every
form of entertainment, diversion,
sport, recreation and pastime,” and
could apply to theaters, sporting
events, circuses, carnivals, etc.

To facilitate collection of levy, all
promoters or owners would be regis-
tered by the State at a $1 fee per
man.

Meanwhile, in the Senate, a bill
sponsored by Sen. M. F. Crowe, was
amended this week to relate to Sun-
day afternoon ice shows. By passage
of this bill, ice shows would be per-
mitted Sunday after 2 p.m., but they
must be over before 6 p.m. The cur=-
few, Crowe stated, was put in his bill
to aid in its passage by the Senate
and also to placate the churches,
which strongly oppose night ice
shows.

Anti-Scalper Bill
Voted by Pa. House

HARRISBURG, Pa., April 5.—A
bill to crack down on ticket scalpers
with maximum penalties of $1,000
and a year in prison was passed by
a 200-to-0 vote in the Pennsylvania
House of Representatives Tuesday
(11).

Maximum profits on resales would
be set at $1 a ticket. If the printed
price on the ticket was less than $1
originally, profits would be limited
to one-half the re-sale price.

Ticket brokers would have to pay
a license fee of $50 a year and post
a $1,000 surety bond with the com-
monwealth “for the faithful observ-
ance” of the law.
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RADIO

Communications to 1564 Broadway, New York 19, N. Y.

Take ‘Radio Theater’ to NBC

NEW YORK, April 5.—One of the
most important program moves in
years is reported under consideration,
the story being that Lux Radio Thea-
ter may shift from its long-time Mon-~
day evening spot on Columbia Broad-
casting System (CBS) to a Sunday
night position on National Broad-
casting Company (NBC). Yarn could
not be confirmed this week, tho cir-
culating both in New York and Holly-
wood.

According to the report, Theater, a
steady member of the top 15 evening
Hooperated shows, may air on NBC
from 10 to 11 p.m. Sundays. First

Coca-Cola Eyes
Two Half - Hour
Shows Over CBS

NEW YORK, April 5.—Coca Cola,
which cut its once big radio budget
recently because of sugar shortages—
along with cuts in other media—is
getting ready to return to the air in
the fall. Two programs are men-
tioned, both slated for Columbia
Broadcasting System (CBS). Coke
had been on Mutual, with Spotlight
Bands and Morton Downey. Shows
are due to start in October.

New programs, according to report,
czall for an evening band spot, using
a different band each week, with
Downey as emsee, plus a Sunday
program, possibly an afternoon show,
similar fo the Sunday afternoon
Andre Kostelanetz musical formerly
aired over CBS. Time involved may
be the 5:30 Sunday time, first half of
which now goes to Luden’s Cough
Drops. Second half, just vacated by
William Shirer for J. B. Williams
Shaving Cream, now is sustaining.

Deal would mean $100,000 or more
in annual time sales to CBS. Coke
agency is D’Arcy, with Music Cor~
poration of America booking the
talent.

Fennelly Graduates,
Fills in for Haymes

NEW YORK, April 5.—Replace-
ment summer show for Dick Haymes
for Autolite was set this week by
Ruthrauff & Ryan, in a package the
agency has built around Parker
Fennelly, the “Titus Moody” charac-
ter of the Fred Allen program. How-
ard Breslin and David Howard will
write the series, to be aired over the
Columbia Broadcasting System on
Thursdays.

The central character is that of a
small-town lawyer. Others set for
the cast are Maurice Welles, Mae
Shults and Arthur Anderson. The
starting day in June has not been set.

Choice of Fennelly for his own
show highlights the fact that per-
formers made prominent on big-time
air shows are being developed in-
creasingly, with Phil Harris, Dennis
Day and Kenny Baker among those
scupped.

half of this hour now is held by
Procter & Gamble with its Don
Ameche show for Drene, but the pro-
gram has been mentioned as due for
a fold. The second half<hour, aow
held by Old Gold with Mest Me at
Parky’s, winds up its run at end of
this season. Information in New
York is that if Lever Bros., sponsors
of Theater, decide to stick with
CBS, NBC may pitch for Theater
Guild of the Air, now aired for U. S.
Steel over American Broadcasting
Company (ABC). Both hour-long
programs use top pix and stage stars.

Loss of the Lux program would be
a terrific clip for Columbia, not only
because of the big billings the hour
program means, but because of the
program’s standing in the top Hooper
brackets. It would also be the third
CBS program to vamp to NBC, other
being Ellery Queen and Hit Parade.

Either show would give NBC a sock
program hypo, following that web’s
potent Jack Benny-Edgar Bergen-
Fred Allen Sunday parlay.

WNEW Seeking
W. W. Repeat;
Maybe Others

NEW YORK, April 5.—Consider-
able conjecture was occasioned in the
trade this week by the report that
Andrew Jergens Company was nego-
tiating with WNEW, New York, to
air a repeat broadcast of the Walter
Winchell Sunday night network
newscast over the independent sta-
tion. Winchell now Lroadcasts at 9
p.m. over American Broadcasting
System (ABC). Coast repeats later
via recording.

The new plan calls for Winchell to-

be repeated via transcription over
WNEW at 10 p.m., an hour after his
WJZ-ABC broadcast. The Zheory is
that the repeat will give the sponsor
an additional segment of the New
York audience, plus making the show
available for those who missed the
original stanza. The deal had not
set definitely as of today.

What caused the trade :alk was
the fact that it was considered likeiy
that should the Winchell thing go
thru, WNEW would immediately
shoot for other network shows, thru
the repeat transcription idea. With
increasing activity in the e. t. field—
notably the Bing Crosby-Philco show
—the repeat method could develop
into a means whereby many lccal
stations could add network stars to
their program logs. Opposition from
the network is considered likely if
the trend shows signs of developing.

Ted Streibert to Bermuda

NEW YORK, April 5.—Theodore
Streibert, president of WOR, New
York, left yesterday for a vacation
in Bermuda. He’ll be back in about
two weeks.

Jabber-Talky

NEW YORK, April 5.—Devo~
tees of Lewis Carroll will do a
spin when they hear Esquire
Boot Polish’s newest spot an-
nouncement. - It’s a jingle, the
words of which use the famous
double talk of The Jabberwocky
(“’Twas brillig and the slighty
toves,” etc.).

Art and lanolin,

Strike Notice
By Writers
Expected Soon

Final Vote Tally April 10

NEW YORK, April 7.—Four major
networks are expected to get 30 days’
notice of a strike of free-lance writ-
ers shortly from the Radip Writers’
Guild (RWG). Action is due to fol-
low RWG’s membership meetings to-
night, at which it is a foregone con-
clusion the scribblers will vote to
strike. Final vote is to be tabulated
Thursday (10).

Call for the strike vote followed
a year during which the RWG tried
to get the American Association of
Advertising Agencies (AAAA) to
negotiate. When this proved un-
successful, the Guild asked the webs
to negotiate. Webs have contracts
for staff writers, but the Guild now
wants contracts covering free-lance
writers on commercial programs.

Webs Seek Delay

Networks want the Guild to wait
until it is certified as the writers’
bargaining agent by the National La-
bor Relations Board. Networks also
are concerned that the negotiations
now going on for new staff writer
contracts are not being given no-
strike clauses, meaning that staffers
will be called out should the free-
lancers strike. Fact that members
of the American Federation of Radio
Artists (AFRA) are refusing to cross
picket lines thrown around WCKY,
Cincinnati, by striking members of
the International Brotherhood of
Electrical Workers (IBEW) is giving
networks further grief, since it might
mean AFRA will not cross an RWG
picket line, too.

RWG maintains it does not want
a strike, but that, having exhausted
all other means, it will be forced
to walk out unless the networks
agree to negotiate in the near future.

Chicago for Walkout

CHICAGO, April 5.—Strong likeli-
hood that the Chicago chapter of the
Radio Writers’ Guild (RWG) will
vole to strike when the issue of its
demands against the networks is
taken up at a general membership
meeting here Tuesday (8) was seen
in a check of wvarious writers and
Guild execs this week. Consensus
was that writers are plenty irked by
the refiisal of networks to agree to
negotiate recent demands of the

(See Strike Notice Soon on page 13)
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Lux May Wash Up on CBS,

MBS Knitting
Commentator

Series for UE

Stowe or Ei_ngdon Slated

NEW YORK, April 5.—The first
network commercial séries to be
sponsored by a union is now being
put together by Mutual Broadcasting
System (MBS) for the United Elec-
trical, Radio and Machine Workers
of America (UE), affiliated with the
Congress of Industrial Organizations
(CIO). The program is to be a news
commentary series, with either Le-
land Stowe or Frank Kingdon slated
for the spot.

Both MBS and UE officials con-
firmed this week that the program
was being developed, but both said
no contract had been signed. The
series has been under consideration
by the union for a long time. It's
understood Mutual is now in the
process of clearing the evening time
the union wants.

Innovation

Altho individual unions have some=-
times bought time on local stations,
especially in specific labor disputes,
this will be the first time a national
union has bought a regular series
over a major web. Both the CIO and
American Federation of Labor (AFL)
have been on the air, over American
Broadcasting Company (ABC), for
some time, but they are parent bodies,
not individual unions.

UE will use its Mutual time for in-
stitutional purposes, primarily to tell
listeners about the various public
services and educational functions it
performs, as well as its general pro-
gram. Like the auto workers, the
UE is one of the leading unions in
such work. It has 600,000 members
and. 400 locals.

Mutual’s Co-Op Pitch
After Dinah for
Bkfst. With George

NEW YORK, April 5—The scram-
ble by webs to strengthen their co-
op programing was intensified this
week with Mutual Broadcasting Sys-
tem reported dickering for a bevy of
Hollywood talent, including Loretta
Young, George Montgomery and
Dinah Shore. The plan is to air the
shows by transcription. Montgomery
and Miss Shore (Mrs. Montgomery)
would do a morning Mr. and Mrs.
show.

One Mutual exec this week indi-
cated the deals were in a preliminary
stage. If they materialize, Mutual’s
already strong position in the co-op
field will be tremendously strength-
ened. The web already has Kate
Smith set to start in June, Fiorello H.
La Guardia now airing, and a batch
of such tried co-ops as Fulton Lewis
Jr.

Both the National Broadcasting
Company and Columbia Broadcasting
System are planning new co-op
(See Mutuals Co-Op Pitch, page 13)
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Radio Has No
Need for Czar,
Says Miller

Self-Discipline Needed

NEW YORK, April 5.—Radio has
no need of a “czar,” Justin Miller,
president of the National Association
of Broadcasters (NAB) declared
Thursday (3) at a bi-weekly
luncheon of the Radio Executives
Club (REC). The best way to meet
the growing tide of criticism directed
toward the industry, he stated, is to
increase industry self-discipline.

Miller spoke to one of the best
REC turnouts in some time, with
Frank Stanton, head of Columbia
Broadcasting System (CBS); Frank
Mullen, executive vice-president of
National Broadcasting Com-
pany (NBC); Fred Gamble, of the
Advertising Agency Association; Paul
West, of the Association of National
Advertisers; Edgar Kobak, head of
Mutual Broadcasting System (MBS),
and many others attending. Robert
Swezey, REC president, presided.

Plenty of Control Now

Miller started by outlining the
various groups which now exercise
varying control over radio—Con-
gress, the Federal Communications
Commission (FCC), the Federal
Trade Commission and the Securi-
ties and Exchange Commission. He
followed by stating that the spheres
of operation for a radio “czar” were
such as to make the actual function
of such an official untenable.

In these fields he included the
problems of good taste, over-com-
mercialization, children’s programs,
news and commentators, labor rela-
tions and the allocation of good time
for public service programs. He
raised the question, in any of these
matters, of how a “czar” could im-
plement his decisions, pointing out
that regulations in any of these fields
would be subject to possible anti-
trust action.’

Miller also declared that if one
medium of communication—radio—
were to become subject to such con-
trols, then others, notably the press,
would be subject to the same action.
He added that a suggestion that the
oft-discussed ‘‘czar” act as an in-
former, to bring out FCC interven-
tion, had been declared untenable,
both by government officials and by
broadcasters.

Times Criticism Met

Altho he did not mention names,
Miller was clearly directing some of
his criticism at The New York Times,
which recently published a report
that the newly formed Broadcasters
Advisory Council (BAC) was to pro-
duce radio’s “czar.” He sharply
criticized “headline thinkers” as re-
sponsible for “Ku Klux XKlans and
Prohibition amendments.” He added
that there was no clash between BAC
and NAB, and said NAB was at-
tempting to solve the industry’s prob-
lems thru its standard of practice
committee and recently organized
program department. He warned,
however, that the problems were
such as to preclude overnight solu-
tions.

-

ACTICA

Free Press Commission,
White’s “American Radio”
Overlook Practicalities

$215,000 and 4 Years of Work Ignore Important Basics

IT’S such a nice, bright, noisy band wagon, this one with the flashy gold-
leaf reading “Radio Stinks,” that we’re probably suckers for not getting on
it. But with the Commission on Freedom of the Press (CFP), CFP staffers
like Llewelyn White, and who-knows-how-many newspapermen and as-
sorted characters riding it, it’s getting a little crowded. And the piping of
the calliope is beginning to get uncommonly shrill and repetitious.

We didn’t rush into print with comment on the Commission on Free-
dom of the Press Report or White’s American Radio, because we felt both
are earnest, comprehensive critiques, representing the expenditure of much
time and money by learned men, warranting more than the normal amount
of thought and study before comment on our part. One must agree that
some aspects of radio can stand improvement. We had looked forward to
the Commission Report and White’s book with the hope they would offer
sound, workable ideas on how such improvements can be achieved. In
the Commission’s Report we were totally disappointed; in White’s book
somewhat less so, but still disappointed. Both have overlooked too many
evertyday, routine, practical considerations in suggesting cures for radio’s
ills,

Those Agency Programs

The Report contains a number of contradictions on vital points. In its
chapter on Performance, decrying advertising agency control of radio pro-
graming, it says: “Altho the station owner is legally responsible to the gov-
ernment for what goes out over his station, he gets a large part of it from
the networks. The networks get their programs from the advertising
agencies. The advertising agencies are interested in just one thing, and that
is selling goods, . ..”

In the What Can Be Done chapter, the Report states: « . .. The Federal
Communications Commission (FCC) should explore the possibilities of re-
quiring the radio networks to increase the number of their affiliated stations
and of using clear-channel licenses as a means of serving all the less popu-
lous regions of the country. The extension of radio service of the quality
supplied by the networks (italics ours) and the maintenance and multiplica-
tion of local stations are of the first importance. ...” We italicize the line
above to ask, and not facetiously: “What! And have even more people hear
those horrible fletwork programs produced by advertising agencies?”

Open-End Time Only

The Report says: “We recommend that the radio industry take control
of its programs and that it treat advertising as it is treated by the best news-
papers.” White makes the suggestion that broadcasters create all their own
shows and simply sell advertisers brief time periods at the beginning and
end of each program. Both these recommendations, we presume (much
of the Report on radio is based on White’s findings), mean that broadcasters
should tell advertisers they have no voice whatsoever in the program. We
don't argue with the idea. It’s an admirable one. White adds: “Such a move
would take courage, but it might be a very good thing for us all if broad-
casters were to discover, as the publishers long ago discovered, that a
resolutely independent editorial policy does not drive away advertisers who
have nowhere to go.”

How Much for 10G?

We agree such a move would take courage. It would also take someone
smart enough to figure out how to convince a man who is spending $10,000
a week for a half hour of radio time on a network that he should have
absolutely nothing to say about the show with which his advertising is
inevitably linked and yet continue to spend that $10,000 weekly. Is the
brief time period before and after the show, which White suggests, worth the
same $10,000 for time charges that the full half hour is worth? If it isn’t,
how much less is it worth? And if it’s worth a lot less, where is the network
or the station going to get the money with which to pay producers, writers,
directors, actors, musicians and technicians to create the better programs
which radio needs? And why presume that broadcasters have a monopoly
on good program ideas?

And who says the advertisers would “have nowhere to go”? Could it
be that White didn’t discover in his research that newspapers and maga-
zines are competing quite aggressively with radio for that advertising dollar?

Big Bad Business

Again the Report says: “The press (meaning all segments of it) has been
transformed into an enormous and complicated piece of machinery. As a
necessary accompaniment, it has become big business.” Broadcasting is cer-
tainly big business. And big business is notorious for being eager to control
its own business to the greatest possible degree. Broadcasters would like
to .control the essence of their business, which is programs. They hardly

need the urging of White or the Commission, or any of radio’s other critics |

in that direction. If any interested parties would tell them how it could be
done, beyond the perhaps inadequate degree presently achieved, we are cer-
tain the broadcasters would be most appreciative. And both the Commission

(On Impractical Do-Gooders page 12)
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NAB in Easy
Low Gear on

New Standards

NEW YORK, April 5.—Altho the
National Association of Broadcasters’
(NAB) new standards of practice
committee held its first meeting here
this week, it is certain that months
will elapse before action really takes
place. Robert Swezey, Mutual vice-
president, who is committee chair-
man, says problems being tackled by
the NAB group are so complex that®
both caution and time are needed to
solve them.

The committee’s principal action at
this week’s meeting was {ne appoint-
ment of two sub-committees to ex-
plere the problems and make recom-
mendations for the new broadcasters’
ccde. Commercial practices will be
studied by a group including John
Outler, W3B, Atlanta; Eugene Carr,
WPAY, Portsmouth, O., and Harold
Fellows, WEEI, Boston. Program
policies generally will pe tackled by
Edgar Bill, WMBD, Peoria, Ill.; Wal-
ter Damm, WTMJ, Milwaukee, and
Gilson Gray, of Columbia Broadcast-
ing System. Reports will be tackled
by the full committee, meeting next
month.

NADB’s program commitiee also met
this week and heard a report by
Swezey on developments of his com~
mittee, aiid fired a blast at newspa-
pars and other critics sounding off
against breadcasting.

Wolverton Bill
Due for Delay

WASHINGTON, April 5.—Rep.
Charles A. Wolverton (R., N. J.),
chairman of the House Interstate and
Foreign Commerce Committee, who
introduced his long-anticipated bill
last week for investigation of Fed-
eral Communications (FCC), will
avoid pushing for immediate action
on the measure, it was indicated to-
day. After Easter recess, Wolverton
is expected to sound out committee
members on the measure and, ac-
cording to his aids, will not risk a
showdown vote in committee unless
he is confident that it will be favor-
ably discharged.

Word is that GOP leadership in
control of Congress is staying the
hand of several Republican members
anxious to get numerous inquiries
under way. GOP wants to concen-
trate on some of the more important
agencies where flagrant violations are
sure to be uncovered. Question also
is being raised whether a separate
bill is needed for any possible in-
vestigation of FCC, inasmuch as
House committee on executive ex-
penditures has authority to investi-
gate any executive agency.

Two CBS Shows Renewed

NEW YORK, April 5.—Philip Mor-
ris’ Crime Doctor and Richard Hud-
nut Sales Company’s Jean Sablon
show have been renewed over CBS.
Doctor renewal, 8:30-9 p.m. Sun-
days, is effective April 27, with Biow
Agency handling the deal. Sablon
renewal, Saturdays 7:15-30 p.m., set
thru Kenyon & Eckhardt.
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Coast Affiliates Approve
NBC Chain Break Proposal;

Web Council To Study Plan

Chain Would Lose $1,800,000 Revenue on Own Stations

HOLLYWOOD, April 5. — Niles
Trammell, president, and other top
execs of the National Broadcasting
Company were pleasurably surprised
al the web’s regional station meeting
here this week, when managers of
Western affiliates reported their sup-
port of NBC’s highly controversial
chain break commercial proposal.
(The Billboard, March 22.) This pro-
posal, which got a cold shoulder from
affiliates at earlier NBC station meet-
ings, would cut chain break time
szles in half or more.

Actually, NBC was getting ready to
put forth its best arguments in favor
of its recommendation to affiliates,
when the Coast managers caught
them almost flatfooted, approving a
resolution favoring the proposition
and recommending that it be referred
tc the NBC station planning and ad-
visory committee for study. This
means the NBC recommendation has
a far greater chance of going thru
than was thought in the face of af-
filiate opposition elsewhere.

The web wants chain break com-
mercials reduced from one every half
hour to one an hour. In return for
this concession, NBC will eliminate or
drastically curtail the hitch hike and
cow catcher commercials. Toppers
did not dwell on specific plans. While
NBC’s demands were couched as
“recommendations,” net execs are
understood to have warned affiliates
that the move is urgently needed in
the face of growing criticism.

$1,800,000 Jolt to NBC

It was pointed out that NBC itself
would suffer to the tune of $1,800,000
loss if chain break commercials were
cut on web’s five owned-and-oper-
ated outlets.

Promise that the web would “make
it up” to stations was privately in-
terpreted to mean a raise in rates to
compensate for revenue loss. Local
owners argued that with break com-
mercials curtailed, sponsor competi-
tion would be lessened, and adver-
tisers would be amenable to rate
hikes under such circumstances. It
was estimated that station revenue
from chain breaks represented a siz-

Strike Still On
At WCKY, Cincy

CINCINNATI, April 5. — Strike
called by members of International
Brotherhood of Electrical Workers,
Local 1224, against WCKY here last
Szturday is still on, with nothing in
the wind to indicate an early settle-
ms=nt.

Station resumed operation last Sun-
dzy morring, after a 19-hour period
of silence, with WCKY execs and
supervisors manning the mikes and
cantrols. AFRA members have am-
bled in sympathy with the electrical
workers.

WCKY filed suit against the strik=
ing technicians for $25,000 in U. S.
District Court here Tuesday (1),
charging that the union “acted with-
ott giving strike notice,” and that, as
a result, the station has been unable
to meet its obligations. The union
countered by filing a petition with
the National Labor Relations Board,
ckarging WCKY with unfair labor
practice.

Meanwhile, the union continues its
picket line in front of Hotel Gibson,
in which the station is located.

able amount of gross take (in some
cases running as high as 30-35 per
cent), which made it clear that af-
filiates could not go along with web
demands unless some concessions
were forthcoming.

Net exec hinted at one further con-
cession by stating that “something
would be done about giveaway
shows.” Pledge was interpreted as
meaning the end of free plugs for
manufacturers who supply prizes to
giveaway shows. Result would be
two-fold: (1) To force giveaways
(now found objectionable by some
programers) off the air, and (2) in-
directly to compel manufacturers
now capitalizing on free plugs to pur-
chase air time.

It’s understood that the net’s sta-
tion planning and advisory commit-
tee will hold a special meeting this
summer to make final recommenda-
tions. Qutcome of this confab will
not only set policy for NBC but may
set the pattern for other networks.
Should the NBC plan be placed in
operation, it is inevitable that rival
webs would give it serious con-
sideration.

Foote Denies Agency
Shakeup; Jack Paar
Subs for Jack Benny

HOLLYWOOD, April 5.—Emerson
Foote, president of Foote, Cone &
Belding, this week denied persistent
rumors that the agency was planning
a major shakeup in its radio depart-
ment centering around the removal
of Hubbell Robinson as veepee in
charge of radio. Foote told The Bill-
board that the agency was conteme
plating no personnel changes of any
kind and that reports of Robinson’s
exit were totally false.

Recurrent rumors of an FC&B
shake-up have been circulating in the
trade here for some weeks, coming
to a head with the appoiniment of
Bob Ballin to head FC&B’s Holly-
wood radio operations and Foote's
trek to the Coast. Foote explained
his Western jaunt as a lock-see at
Hollywood operations. While on the
Coast, the prexy set the Phiilip Mar-
lowe series to replace Bob Hope this
summer, beginning June 17, and com-
pleted a deal for Jack Paar as fill-in
for Jack Benny. Altho contracts on
the Paar show will not be signed un-
til a final audition record is cut next
week, Foote indicated that the Paar
seg was in the bag.

J. D. Wilson Preps

‘Woman,” New Show

HOLLYWOOD, April 5 — New
show is currently being shaped by J.
Donald Wilson, father of The Whis-
tler and ABC’s Coast program direc-
tor. Seg will be tagged Thy Name Is
Woman, with yarns to be spun in the
third person by name scribes acting
as narrators. Dramatized material
will concern itself with feminine psy-
chology.

Understood show is being readied
to kick off in early summer. Stature
of scribe-narrators will depend upon
whether the show will go en ABC’s
Coast web, on a Coast-to-Coast hook-
up, sustaining or bank-rolled. Un-
derstood a deal is simmering now for
the seg’s sale.

o o « TRF@E top national awards went

to WFIL in the City College of New York's

annual competition for the creation

and promotion of radio

programs. WFIL's ‘‘Teen Age Time"

and the station’s promotion of the Louis-

Conn fight broadcast received not only

the highest awards in their respective

categories of competition, but also

the plaque as the outstanding entry—

regardless of category—received from

any radio station in WFIL's power class.
We are deeply appreciative of this

valued recognition of WFIL's constant

planning for perfection in every phase of

radio programming and promotion. The

same attention to detail, the

same desire to do an outstanding

job that brought WFIL three of the

nation’s top radio awards goes into the

building of every WFIL program

and plan of promotion. It is that

regard for the tastes of our listeners

and the needs of our advertisers

that attracts both to WFIL.
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A weekly advertising service,

for sponsorship.
For Information conceening rates for program listlngs in this sectlon, write Program Avaliabiilties, The Blliboard, 1564 Broadway, New York 19, N. Y.

4 listing pertinent
concerning outstanding programs available
Agencies and advertisers inter-

PROGRAM AVAILABILITIES

ested in any one or more of these programs are
requested to communicate with station rvepre

sentative or production organizations listed.

NAT'L BROADCASTING CO.

Nelson Olmsted
9:45-10 a.m., Mon. thru Fri.
Rep.: NBC Program Sales

NELSON OLMSTED, Teller of Tales, is a
15-minute program of dramatic narration.
For more than five years Olmsted has been
adapting the best short storles for raido and
telling them in an original and effective
manner. His skill in narration is unique,
and the show is everywhere a favorite with
the audience. Each program completes a
story. The program appeals to all types of
listeners and fills a five-a-week strip with-
out any possibility of ever becoming

monotonous.

Georgia
WBBQ, Augusta
Town Crier

6-6:10 p.m., Mon., Wed., Fri.
Rep.: Joseph Hershey WMcGillvra, Inc,

Three days a week are now available on
one of Augusta’s most eagerly listened to
programs. Every day at 6, right after Tom
Mix, thousands of folks listen to all the news
about their friends and neighbors. The
Town Crier is already sponsored on Tuesday
and Thursday, Why not let this established
program do a selling job for you? Call Joe
McGillvra for further details, P.S.: ‘The
Shadow, listed last week, Is now logged in red.

Colorado

KFEL, Denver, Colo.
The Ray Perkins Show

2:30-4 p.m., 6 times weekly
Rep.: John Blair & Co.

Ray Perkins, for many years a network
favorite on New York originations, gives a
unique twist to a 90-minute daily record
matinee. At the piano Perkins sprinkles
the record session with his plano “noodling”
and *‘chatter” for which he was famous be-
fore the war. One six-day and one three-
day 15-minute strip still available. Single
announcement brought 353 requests for pic-
ture folder. Repeated daily for one week
offer brought 2,421 pleces of mail.

Indiana

WOWO, Fort Wayne

Famous Hoosier Hop

9:30 to 10 p.m., Tues.; 9-9:30 p.m. or
9:30-10 p.m. Sat.

Rep.: NBC Spot Sales.

Tradition with WOWO audiences and
ABC. Minimum of 14 live artists sell
Hooster Hospitality with comedy, folktunes,
Westerns, novelties, Popular vocalists, yo-
delers, harmony duets, trios and quartettes.
Saturdey program before live paid audience
at Armory has been attracting SRO orowds
for four years, Tuesday program nNow on
ABC. Artists in wide demand for personal
appearances throughout area, Can give
excellent sponsor case history.

Maryland

WCAO, Baltimore
Stump Us

3-3:15 p.m., Mon. thru Fri.
Rep.: Paul H. Raymer Co.

This new audience participation program
is drawing several hundred letters a day
from listeners who send song titles that
Phil Fine, one of Baltimore’s most accom-
plished pianists, and John Ademy, leading
baritone, attempt to play, sing, whistle or
hum. Prizes go to senders when boys don't
produce. Audition recordings avalilable.
Price $30.00 net per program Pplus time.
Raymer has all the details.

Massachusetts

WBZ-WBZA, Boston

Georgia Mae and Her Buckaroos
10:15-10:30 a.m., Mon., Wed., Fri.
Rep.: NBC Spot Sales

Georgia Mae's daily mail . . . one of the
largest in New England radio . Shows
New England’s clamoring for ler specialty.
a plenty of Georgia Mae’s own lively
personality plus guitar and zingy Western
songs. Accompanied by her Buckaroos, bass
and accordion, Georgia Mae serves up a fast
paced quarter-hour three times weekly. The
gal with the ‘‘triple yodel” has captivated
WBZ audlences for nearly seven years and
is always widening her enthuslastic circle,
Follows the news.

WHDH, Boston

Baseball Matinee

15 minutes before game time, IMon.
thru Sat.

Rep.: John Blair & Co.

Participations in BASEBALL MATINEE,
a musical program scheduled Monday
through Saturday afternoon starting April
14. This feature precedes play by play
broadcast of all week day daytime baseball
broadcasts. Sold only for season, including
144 announcements in a 24-week period. Two
participations avallable to non-competitive
advertisers at a cost of $3,500 each net for
the season. This cost is fully commission-
able, including time and talent. Quotations
subject to prior sale.

New York

WNEW, New York City
Make Believe Ballroom With Mar-

tin Block

10-11:30 a.m., 5:35-7:30 p.m., Mon. thru
Sat,

Rep.: John Blair & Co.

IN THE MONEY 98.8% of the time!
Among all programs heard over all New
York stations (network affillates included)
between 10-11:30 a.m. and 5:35-7:30 p.m.,
THE MAKE BELIEVE BALLROOM WITH
MARTIN BLOCK over WNEW in the year
1946 RATED first 55.4% of the time,
RATED 1st or 2d 86.3% of the time, RATED
1st, 2d or 3d 98.8% of the time-—according
to THE PULSE (Monday-Friday averages).

WGY, Schenectady, N. Y.
WGY Sports Record

Siz times weekly, 6:30-6:45 p.m.
Pep.: NBC Spot Sales

Tops in Sports Shows in Eastern and Cen-
tral New York and Western New England,
WGY SPORTS RECORD is a must with lis=-
teners, Conducted by sports newspaper edi-
tors George Miller and Bill Pope, the WGY
SPORTS RECORD covers all fronts, natlonal,
regional and local, six nights weekly. Con-
ducted by two experts who know thelr stuff,
here’s a show that's above average. Write
for an audition disc today and contact your
nearcst NBC Spot Sales office.

Ohio

WING, Dayton
Sunny-Side Up

1:15-2 p.m., Mon. thru Fri,
Rep.: Weed & Co.

Are you interested in getting most sales
per listener in Dayton, Ohie? WING'S
SUNNY-SIDE UP has listener response top-
ping coveted 6-point daytime Hooper in rich
Dayton market. Here is audience participa-
tion combined with sell! SUNNY-SIDE UP
has led the Dayton parade four years. . 45
minutes long, consisting of music, comedy,
contests with merchandise and cash awards,
Cast of filve artists. Studio audience gets
samples of sponsor’'s products, thus adding
valuable merchandising tie-ins. Show sellsl

Oregon

KEX, Portland, Ore.

BUGLER X
6-6:45 a.m., 5 times weekly
Rep.: Free & Peters

One-minute participation announcements
or quarter-hour units available for this
swift-moving presentation of easy-to-listen-
to rhythmic music interspersed with ad lib
patter, time signals and news, Especially
tailored for early-morning ilstening by Bar-
ney Keep, well-known Portland disc jockey
for the past five years, Bugler X has offici~
ated as cverything from emcee a{ school
dances to honorary cowhand. Letters from
New Zealand and Alaska, as well as from
KEX coverage area, attest his popularity.

Pennsylvania

KYW, Philadelphia
Lunch Timers
12:15-12:45 p.m., 5 times weekly.
Rep.: NBC Spot Sales

A show with commercials so cleverly writ-
ten that they actually compete with the
entertalners for attention. A few participa-
tions are available, live only, the fast tempo
prohibits ET’s. Peter Roberts, Philadelphia’s
best known announcer, emcees and sets the
pace with the full KYW studio orchestra,
soloists and nationally known guests, work-
ing their turns and then selling the adver-
tised merchandise. That’s why thousands of
Philadelphia lunch-timers spend their lunch
time listening to the Lunch Timers.

KDKA., Pittsburgh
A Main Street Editor Looks at the

News
6:45-7 p.m., Saturday
Rep.: NBC Spot Sales

“A Main Street Editor Looks at the News”
{s a 15-minute resume of the news, Satur-
days at 6:45 p.n., by William J. Thoinas,
noted small-town newspaper editor. Thomas,
indulging in no “exclusives” or high-flown
analyses, relates news to listeners’ everyday
life, glves news clearly {n down-to-earth
approach, Program ‘has built a great audi-
ence in its five years. One-time offer of
coples of his newspaper pulled 8,000 replies
from 25 States.

KDKA, Pittsburgh
Evelyn Gardiner’s HOME FORUM
1:30-2 pm., 5 times weekly
Rep.: NBC Spot Sales

Evelynh Gardiner’s Home Forum {(weeke
days at 1:30) is & must with Tri-State
homemakers and a plus for advertisers.
Trained home economist, experienced home-
maker herself, Miss Gardiner offers listeners
practical, helpful information on foods,
utensils, appliances, etc. Loyal listeners sky-
rocket mail count, flock to weekly demon-
strations in KDKA's Test Kitchen to see and
sample products, take home literature. Par-
ticipating advertisers call the Home Forum
their Star Salesman.

Washington, D. C.

WOL, Washington

Easy Listening with Bob Knight
3-4 p.m., Mon. thru Sat.

Rep.: The Katz Agency, Inc.

Follows '"Queen for a Day!” Bandleader
Bob Knight (formerly with Horace Heidt. Ray
Bloch), who leads the floorshow at Wash-
ington's Lounge Riviera and whose weekly
fan mall on another WOL program averages
nearly 1,000, is the new jockey of WOL's
mid-afternoon hit parade. Knight spins
personally slanted yarns about bands and
singers, plays favorite tunes chosen by his
own survey of loecal record sales. Knight
gets plenty of publicity in nitery columns.
Participations currently available.

WOL, Washington, D. C,
The Spice in Life, with Marian

Sexton
10:30-11 a.m., Mon. thru Fri,

Here's a show with wider-than-average
appeal for all ages and both sexes. Marian
Sexton, formerly women’'s program director
of KMOX, interviews guests ranging from
lady wrestlers to princesses, bums to big-
shots. During rice shortage, one mention
by Sexton on behalf of an 11} baby on a
“permanent” rice diet resulted in baby's
getting an unlimited supply of the unavall-
able life-giving food. Show being heavily
promoted carcards, ads, spots, other
media. Participations available.

WWDC, Washington
Mark Austad, News
7:30-7:40 p.m., Mon. thru Fri.
Rep.: Forjoe & Co.

MARK AUSTAD, WWDC’s most important
news voice in a complete round-up of news
especlally written and prepared by WWDC’s
staff of news writers. This program has
been on the air for several years and has
consistently shown a Hooper rating in the
neighborhood of 3. The feature is followed
by a flve-minute local news round-up with
NORMAN GLADNEY reporting, The two
programs can be purchased jointly at the 15-
minute rate or separately at time cost plus
talent fee.

HARRY S. GOODMAN
19 E. 53d St., N. Y. 22, N. Y.
The Kay Lorraine Show

Advertising agencies and sponsors! Atten-

A new musical program just com-
pleted. Available to local and reglonal
accounts. Starring the blond thrush, Kay
Lorralne, who has been featured in “Your
Hit Parade,”* ‘‘Carnation Hour,” “The Ford
Show,” and Frank Gallup, sensation of the
new Milton Berle show. Added attractlon—
an all star 7-piece orchestra. 53 fifteen-
minute transcribed programs avallable. Act
fast while all markets are open.

tion!

KERMIT-RAYMOND CORP.

11 E. 52d St., N. Y. 22, N. Y.
Hollywood’s Open House

Radlo’s greatest transcribed show. Fea-
tures drama, music, song and comedy. Each
program has from 3 to 5 big-name guest
stars, a big-name guest comedian, guest
vocalist and one or more big Hollywood
stars. Stars include Jack Benny, Marlene
Dietrich, Milton Berle, Lucille Ball, Pat
O'Brien, Hildegarde, Bert Lahr, Dick Powell,
Peter Lorre and over 100 more equally as
great. Plus the orchestras of Ray Bloch and
Enric Madriguera and Jim Ameche as emncee.
Write, wire or phone for detalls!

GEORGE LOGAN PRICE, INC,
946 S. Normandie Ave., L. A. 6
Living Pages From Book of Life

Bible storles first heard at mother’s
knee . . Catholic. Protestant, Christian,
Jew, made to live again by all-star network
cast Directed by Glann Heisch, NBC, New
York. Handel by Sir Thomas Beecham's
BBC Orchestra . . . Beethoven—Paul Parals
Parls Symphony. Chorals arranged, con-
ducted by Dr. Irving Steinel, with Lau Dista
Choir. Julie Keller, KFI Harpist. 52 halves.
Recorded, Tested. Proved. Reasonable.
Ideal Suimnmer Fill-In. Free audition samples,

UNIVERSAL RADIO PRODUC-
TIONS OF HOLLYWOOD
6757 Holly’d Blvd., Hollywood 28

Something for the Family

Starring George Jessel and Joan Barton.
A fast-moving variety pfogram for the
whole famlily with a joke for Dad, a song
for brother, a dance tune for sister and
something special for mother. 15 minutes
filled with laughter and music. 26 programs
recorded. Mats available to publicize pro-
gram. Presently broadcast over 23 sta-
tilons with amazing results for furnitiure
companies, department stores, soft drink
distributors, household appliances, etc.
program with a real sales punch.

FINLEY TRANSCRIPTIONS
747 South Hill St., Los Angeles
Myrt and Marge

Radio’s most famous serial is now avail-
able on transcriptions sold only on 5-a-
week basis, with 130 fifteen-minute pro-
grams now available and 130 more to come.
Avallable for local, regional and national
sponsorship. Myrt and Marge has just been
selected by Thrifty Drugstores for a 52-week
serles on KNX, Los Angeles, and was chosen
after auditioning dozens of transcribed and
“live” shows. Priced right for your terri-
tory. Send for free audition discs now.

FINLEY TRANSCRIPTIONS
747 South Hill St., Los Angeles
Flight With Music

Radio’s greatest open-end show is available
for you. 39 fifteen-minute open-end tran-
scriptions with Marion Hutton, Nat Brusi-
loff's 18-piece orchestra and Herb Sheldon
on every program plus guest stars Desl
Arnaz, Clark Sisters, Johnny Desmmond, Ray
Eberle, Bob Eberly, Tito Guizar, Gene Krupa,
Phil Moore, Danny O'Neill, Tony Pastor,
Carl Ravazza, Claude Thornhill. Miguelito
Valdez, Jerry Wayne and Henny Youngman.
A network caliber program. Write, wire or
phone for free audition discs.

TELEWAYS RADIO PROD'S
8949 Sunset Blvd., Hollywood 46
Fact and Fallacy

Fascinating unbelievable stories. Unsolved
mysteries about the girl who turned into a
hyena; the man become Queen IXX of Eng-
land; the man who flew a fish, etc. Pro-
grams are 15 minutes each but can be sold
to single sponsor or sold as a participating
program to 3 different spgnsors since there
are 3 one-minute commercial spots in each
program. General family appeal. Produced
by Teleways Radio Productions of Hollywood.
Send for free audition platters and costs for
your market, Special prices for multiple-
station deals.
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TELEWAYS RADIO PRODUC-
TIONS, INC.

8949 Sunset Blvd., Hollywood 46.

Andy Devine Show

A brand new half hour show. Starring
Andy Devine in true stories of the West,
supported by Hollywood’s top actors: Charles
Long, Joe Forte, Frank Graham, Ken Christy.
©harles Lyon, announcing. Written by Lou
Fulton and Paul Pierce. Directed by J.
Clingon Stanley. Featuring Henry Russell's
orchestra with original music. Available on
regional or network basis only. Transcribed
only. One show per week. Definitely net-
work caliber. Produced by Teleways Radio
Productions, Inc. Send for audition platter.

CRITERION RADIO FEATURES
360 North Michigan, Chicago, 11l
Elson X-Rays Sports

Quarter-hour, once-weekly, year-'round,
gpen-end sports program featuring Bob
Elson, America’s number one sportscaster
(14 World Series; collegiate football and
basketball; Golden Gloves and professional
boxing; American-National League baseball;
10 years ice hockey; national ski, ice skat-
ing, swimming meets, etc.,, great experience
and versatility). Show always presents time=~
ly sports news, punchy ‘“Alritorials,” fae
mous celebrities, human-interest stories and
other audience building factors. Hooper
and sales-wise Elson is tops. Wire or write
for audition record.

FREDERIC W. ZIV CO.
1529 Madison Rd., Cin, 6, O.
Boston Blackie

Thrilllng transcribed half-hour detective
stories, featuring Columbia Pictures’ and
Cosmopolitan Magazine's mystery hero,
“Boston Blackie,” starring Richard Kollmar
as ‘‘Blackie,”” Maurice Tarplin as Inspector
Faraday and Leslie Woods as Mary Wesley.
Boston Blackie transcribed is earning top
Hoopers for local and regional sponsors. In
Minneapolis Boston Blackie earned 13.9, the
fourth highest Hooper for all times and all
stations; New York, 9.8; Louisville, 13.8;

Youngstown 21.3. Write, write or phene for
availabilities.

MAURICE C. DREICER PRO-

GRAMS
998 Fifth Ave., NYC
Speed-O-Thought

This is only program in radio where it is
tmpossible for contestant to know the an-
swer when question is asked. Copyrighted,
mathematical formula insures unique
method in which contestants in studio com-
pete with radio audience, This is only
quiz In radio where no factual knowledge is
required. Program may be run locally, 15
minutes across boards. First progiam lis
MC’d by Dreicer, and then turned over to
local MC who is supplied with coprighted
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This feature was developed by The Billboard In co-
operation with C. E.
from telephone homes to total urban population.

COST INDEX

MHooper, Inc. Flgures projected

BASED ON “FIRST FIFTEEN" DAYTIME HOOPERATINGS, NATIONAL AND PACIFIC COAST, FOR PERIOD OF FEBRUARY, 1947

Program Previous Cost Per
Sponsor Rating 1,000
Agency Hooper- and Talent Cost Urban
Rank Net. & Stat. ating Rank Opposition Cost Per Polnt Listeners
1—~KATE SMITH 8.7 7.6—86 Kenny Baker Show—  $5,000 3 574.71 3 .98
SPEAKS ABC
General Foods NSP--MBS
Post’s Ralsin Bran and NSP—NBC
Post’s 40% Bran Flakes
B&B CBS 145
2-—AUNT JENNY 8.4 6.9—9 Kenny Baker Show—  $2,000 $§ 238.10 e
Lever Bros. ABC
Spry, Lux Soap Checkerboard
R&R CBS 45 Jamboree—MBS
NSP—NBC
3-—YOUNG WIDDER 79 T4—7 Dick Tracy, LN, $1,600 $ 20253 § .35
BROWN Co-Op~—ABC
Sterling Drug Hollywood Jackpot,
Haley's M-0, LN (MTWF)-——CBS
Phillips Toothpaste Buck Rogers——MBS
D-F-5——~NBC 143
3—MA PERKINS 7.9 8.3--2 NSP-—ABC
Procter & Gamble NSP—MBS $1,300 $ 164.56 g
Oxydot NSP--NBC
D-F-5-—CBS 75
3-—STELLA DALLAS 7.9 T4=7 NSsP——ABC $1,750 § 221.62 $ .40
Sterling Drug NSP—CBS
Varlous Products NSP—MBS
D-F-S—NBC 143
4-—R1 TO 77 8.0—4 NSP—ABC $2,260 $ 202.21 § .B3
HAGP’:’.I;NESS Hint Hunt, LN==CBS
Procter & Gamble NSP—MBS
ivory Soap
Compton NBC 141
5-—PEPPER YOUNG'S 76 * Edwin C. HlIlLLN— $2,650 §& 348.68 § .63
FAMILY ABC
Procter & Gamble NSP—CBS
Camay Soap—P&R NSP--MBS
Dreft—D-F-S
NBC 128
— KFAST IN 7% 7.6-—6 NSP—MBS
© a%ﬂvwoon NSP—CBS $1,500 $§ 200.00 $ .35
Keltogg Fred Warlng (TT)—NBC
Kellogg's Pep

K&E ABC 230

.—PORTIA FACES LIFE 7.5 7.0—8 Sky King—ABC $2,750 $ 366.67 “se
fproaat. o—F General Foods NSP—CBS
Grapenuts Wheatmgal— Superman~—MBS
Y
. Maxwell House Coffee—m
B8&B NBC 87
7—O0UR GAL, SUNDAY 7.2 B\.3——2 NsSP—ABC $1,760 §$ 243.06 $ .49
Whitehall Pharmacail NSP-—MBS
Anacin NSP—NBC
D-F-s CBS 153
—BIG SISTER 6.9 7.0—8 Baukhage Talking $2,500 3 362.32 OO0
8 Procter & Gamble LN, Co-Op—ABC
lvory $oap NsP-—MBS
Compton CBS 68 NSP—-NBC
8—BREAKFAST IN 69 ° NSP-—CBS $1,500 $ 217.39 $ .39
HOLLYWOOD NSP—MBS
Procter & Gamble Fred Waring (TT)-——NBC
tvory Flakes
Compton ABC 230
9—WHEN A GIRL 6.8 8.3-—2 Terry and the Plrates $2,300 $ 338.24 L.
MARRIES -—ABC
General Foods NSP--CBS
Baker's Chocolaté, Hop Harrlgan (MWF )w—
Diamond Crystal Sait— wBs
B&B
LaFrance, Satina,
Calumet—Y &R
NBC 76
40—LORENZO JONES 6.6 7.0—8 NSP-—ABC $2,000 $ 303.03 § .51
Sterling Deugs Hollywood Jackpot
Various Products —{(MWF)-—CBS
D-F-S NBC143 NSP—MBS
10-——ROMANCE OF 6.6 8.4—3 NSP——ABC $1,800 $ 27273 § .46
HELEN TRENT NSP—MBS
Whitehall Pharmacal NSP--NBC

SHREVEPORT
50000 WATTS

Represented by Thg Branham Co.

Heet Liniment, Kolynos,
Blsodol
D-F-S CBS 152

“Not In top 15 previous report.

» *Includes second broadcast on Paclfic Coast.

***Not avallable.
MA—Moving Average.

LN——Limited Network.
CH-——Computed Hooperating.
NSP-—Ng Sponsored Program.

L. & M.—Lennen & Mitchell. F.,
Rubicam. W.
W. Ramsey. J. W.
R.——Ruthrauff & Ryan.
& Scott. R. W. &
W. H. W.—William H. Waeintraub,
D. F. S.—Dancer-Fitzgerald-Sample.
Russe! M. Sceds. B. &

D. C. &

C. & B.—Foote.
L.-——Warwick & Legler.
T.—J. Wazlter Thompson.
§.—Doherty,
C.—Roche, Williams & Cleary. A. M. &
McC.-E.~=McCann-Erickson. P. &
N. L. &
B.—Benton & Bowles.

Cone & Belding. Y. & R.—Young &
W. & C.—Williams & Cleary. L. w.

McK. & A.-——McKee & Albright. R. &
Clifford & Shenfield. S. & 8&.—Schwimmer
W.—Audrey, Moore & Walliace.
R.——Pedlar & Ryan.
Lewls & Brorby. R. M. S,—

B.~—Needham,

Kate Smith,
“Aunt Jenny”

Top Day Segs

New Report Shuffles Shows

NEW YORK, April 5.—Latest Day-
time Talent Cost Index, prepared by
The Billboard in co-operation with
the C. E. Hooper or-
ganization, shows some
wide fluctuations over
previous reports. In
the current listing, for
instance, Kate Smith
and Aunt Jenny are
one and two, respectively, as against
sixth and ninth in the last TCI.
Kate Smith, airing for General
Foods on CBS in the noon slot Mon-
day thru Friday, costs the bankroller
98 cents per 1,000 urban listeners, as
estimated from a talent cost of $5,000.
Aunt Jenny makes the number two
spot with a cost of only $2,000—a
solid buy for Lever Bros.

Three shows are tied for third, and
each of them make that high slot
with a talent cost below $2,000.
Young Widder Brown, for instance,
with a rating of 7.9, delivers 1,000
urban listeners at 35 cents predicated
on a talent cost of $1,600. Widder
was_ seventh in the last report with
a Hooper of 7.1.

Ace Buys

Ma Perkins and Stella Datlas (both
shows tied with Widder for third)
shape up as strictly sock daytime
buys. Procter & Gamble’s Perkins,
second in the last report, reaches its
wide listening audience for a total
talent cost of only $1,300, or $164.56
per point. Sterling Drug’s Stella Dal-
las, which bounced to third from
seventh in the last report, is anofher
unusually low-cost opus for the audi-
ence it delivers, Nut on this one is
only $1,750, which breaks down to
an estimated 40 cents per 1,000 urban
listeners.

A couple of daytime segs dived
strongly. General Foods’ When a Girl
Marries, in second spot on the last
daytime TCI with a Hooper of 8.3,
shows up ninth in the current com-
pilation with a rating of 6.8—and is
still a buy at the production cost of
$2,300. Romance of Helen Trent also
hit the skids, somewhat, and just
about got into the chart by tieing
Lorenzo Jones for 10th place. You
can’t squawk at those prices, how=-
ever—$1,800 for Trent and $2,000 for
Jones.

“Our Gal” Slips

Our Gal, Sunday, Whitehall Fhar-
macal Company’s soapie, also lost out
somewhat, coming seventh in the
current report as against second in
the previous. Its talent cost, how-
ever, is only $1,750, which means 44
cents per 1,000 urban listeners.

Couple of shows which were not in
the first 15 the last time made the
grade this trip. An instance is Pep-
per Young’s Family, in fifth place

(See Top Day Segs on page 12)
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FIRST 15 DAY AND NIGHY PROGRAMS BASED ON MARCH 30, 1947 HOOPERATINGS

URBAN
Circulation Index

are based on
leading to
by 13-minute periods.

Hooperatings

Program, Over-All Multiplled by No. of
8ponsor, Listeners Per Listeners Urban
Agency Hooperating  Listening Set Per Set Listeners

JACK BENNY . .............c0.. 28.6* 2.96 34.4 12,354,419
American Tobacco—F.C.&B,

BOB HOPE ..... eaaen ol gsmiels o . 81.0 2.44 75.6 11,077,388
Pepsodent Div., Lever Bros~—F.C.&B,

FIBBER McGEE AND MOLLY ..... 27.1 2.60 705 10,318,781
8. C. Johnson—N.L.&B,

WALTER WINCHELL .......... . 26.5* 2.59 68.8 10,051,512
Andrew Jergens—Robert Orr

RED SKELTON-—CH .......... .. 24.7 2.61 64.5 9,441,114
8. & W. Tobacco—-R.M.S.

RADIO THEATER ......... .00 25.1 2,53 63.5 9,299,837
Lever Bros.—J.W.T,

AMOS N’ ANDY ... .............. 24.4 254 62.0 9,076,310
Lever Bros.—R.&R.

FRED ALLEN .................. 22.1 2.70 598.7 8,738,589
8tanderd Brands—J.W.T,

EDGAR BERGEN ............... 18.4 2.82 66.7 8,296,030
8tandard Brands—J.W.T.

TRUTH OR CONSEQUENCES . 20.4 2.78 £6.3 8,245,652
Procter & Gamble—Compton

SCREEN GUILD PLAYERS ....... 22.4 2.43 54.4 7,971,500
Lady Esther—Blow

BANDWAGON ............cc0vun 19.3 2.78 53.7 7,857,563
F. W. Fitch—L.W.R.

SUNDAY EVENING HOUR ........ 18.0 2.80 50.4 7,381,019
Muslcal Digest—K .&E,

DUFFY’'S TAVERN . ... veseverna 20.0 249 48.2 7,058,831
Bristol-Myers—Y.&R.

MR. DISTRICT ATTORNEY........ 18.8 2.42 45.0 6,591,862
Bristol-Myers—D.C.&8B,

DAYTIME PROGRAMS

GRAND CENYRAL STATION ...... 9.0% 219 19.7 2,886,505
Phisbury—McC.-E,

STARS OVER HOLLYWOOD ...... 10.1%} 1.92 19.4 $
Bowey's—S8orensen & Co.

THEATER OF TODAY ........... 85 1.87 15.9 2,327,803
Armstrong—B.B.D.O.

LET'S PRETEND .......... . 7.2% 2.04 14.7 2,151,040
Cream of Wheat—B.B.D.O.

KATE SMITH SPEAKS ....... eeo 8.7 1.65 14.4 2,102,272
General Foods—B.&B.

AUNT JENNY ........c0.0 cevecs 8.4 1.6 13.9 4
Lever Bros.—B.&B.,

COUNTY FAIR ....... creecsssss 6.8% 2.08 13.7 2,010,449
Borden—K .&E.

PORTIA FACES LIFE ..... csssee 78 1.78 13.4 t
Qeneral Foods—Y.&R,
Maxwell House Coffee—~B.&B.

YOUNG WIDDEX®R BROWN ........ 7.9 1.65 13.0 1,808,960
Sterling Drug—D.F.8.

STELLA DALLAS ........ cenes 7.9 1.56 123 1,804,838
Steriing Drug—D.F.8.

WHEN A GIRL MARRIES ........ 6.8 1.79 12.2 14
General Foods—V.&R.

BREAKFAST IN HOLLYWOOD .... 758 1.62 12.2 1,779,358
Kellogg—K.&E.

RIGHT TO HAPPINESS ....... ore 1.7 1.56 12.0 1,759,143
Procter & Gamble—Compton

PEPPER YOUNG'S FAMILY ..... 7.6 1.58 11.8 1,725,167
Procter & Gamble—D.F.8.

MA PERKINS (CBS) ............ 7.9 1.49 11.8 t

Oxydol—D.F.S.

*Includes first and d Coast broadcast

“*Based on 14,644,878, total number of radlo homes In cltles with mare than 25,000 population.
+No “number of urban listeners’” figure reported on prograins broadcast In less than 100 cities.
{Based on program Hooperating in March 15th report,

CH—Computed Hooperafing.

L.&M.—Lennen & Mitchell. F.C.&B.—Foote, Cone & Belding.
W.&L.—Warwlck & Legler, W.&C.—Williams & Cleary. .
J. Walter Thompson. McK.&A.——McKee & Albright. R.&R.—Ruthrauffi & Ryan. D.C.&8.—
Doherty, Clifford & Shenfleld. 8.&8.—~—8chwimmer & Scott. R.W.&C.—Roche, Wlillams &
Cleary. A.M.&W.——Audrey, Mdore & Wallace. W.H.W.—W!llllam H. Weintraub. McC.-E.—
McCann-Erloxson. P.&R.—Pedlar & Ryan. D.F.5.—Dancer-Flitzgerald-Sample. N.L.&B.—
Needham, Lewls & Brorby. R.M.S.—Russel M. S8eeds. B.&B.—Benton & Bowles,

Y.&R.—Young & Rublcam.
LW.R—L. W, Ramsey. J.W.T.—

sponsored programs

totals accumulated

Hope, No. 1 in
Hooper, No. 2
In Listeners

Benny Has Bigger Audience

NEW YORK, April 5.—In the latest
C. E. Hooper survey (March 30), Bob
Hope is No. 1 Hooperater (31.0) and
Jack Benny runs sec-
ond (28.5). Yet when
the shows are rated
according to their ac-
tual number of urban
listeners, the standing
order is reversed. The
Waukegan funnyman rates first with
12,354,419 urban listeners and Pep-
sodent’s comic second with 11,077,386
urban listeners. 'This variation in
rank order between the Hooperating
o.f a show and the actual number of
?lty listeners it pulls is emphasized
in the Urban Circulation Index (see
tabulation on this page), an analysis
of the top 15 daytime and evening
programs in the March 80 Hooper
study.

The key to the disparity is, of
course, in the number of listeners per
listening set, a factor which, strangely
enough, varies considerably with the
individual program. It may be a dif-
ference of less than one listener
(average, of course) but variation is
enough to shift the rank order of pro-
grams.

Computation Explained

The Hooperating of a program does
not reflect the number of persons
listening to each set tuned to a spe-
cific program. It is simply a com-
parative measurement of popularity
of a web-sponsored program in cities
which have four-network service.
Total urban audience is obtained in
a two-part process by using the
Hooperating. First the rating is mul-
tiplied by the number of listeners per
listening set. The result, used as a
percentage, is multiplied by 14,644,878
(total number of radio homes in

cities of over 25,000 population) and |

the answer is the actual number of
city listeners for the program.

The variations in rank order that
occur when the Hooperating is trans-
formed into actual urban audience
figures are not restricted to the first
two shows in a Hooper survey. Some
interesting comparisons can be noted
in standings of such evening shows
as Screen. Guild Players, Duffy’s Tav-
ern and Edgar Bergen. The first two
named each fell three places in the
top 15 total audience list against their
slots in Hooper points: Players rates
eighth in Hooper points, but only 11th
in total listeners, while Duffy’s could
reach only 14th place in listeners, tho
it was 11th in point standings.

Daytime Divergencies
Even wider divergencies are noted
among daytime shows. An outstand-
ing example is Stella Dallas, which
stands sixth in points among 15 pro-
grams listed, but fell to 10th place in
number of estimated urban listeners.
(See HOPE No. 1. on page 17)

FCC Okay Seen
On Editorials

Via Facsimile

WASHINGTON, April 5—Fed-
eral Communications Commission
contemplates an important new pol-
icy which will exempt facsimile
broadcasting from its ban on station
editorializing. Whether the exemp-
tion for facsimile will open the way
for complete removal of the ban from
the rest of the broadcast industry is
uncertain at present, but strong
possibility is seen for at least a re-
view of the policy stated by FCC in
the famous Mayflower decision of
1941, declaring that “the broadcaster
cannot be an advocate” and that “a
truly free radio cannot be used to
advocate the causes of the licensee.”

Pressure for declaration of editor-
ializing policy for facsimile stations is
growing in FCC, with Miami Herald
readying to start regular facsimile
broadcasting this fall and several
others expected to get under way
later. FCC has been nursing a chal-
lenge on the facsimile editorial issue
ever since John S. Knight, owner of
Miami Herald and other newspapers,
told the National Association of
Broadcasters convention in Chicago
last October that he would “fight for
the right to express ourselves freely”
when he gets his Miami facsimile
paper on the air. Commission is
known to respect the aggressiveness
of publisher Knight and reportedly
would not want to be forced to de-
fend its Mayflower decision in open
court on a case springing from fac-
simile.

Denny Favors Freedom

Chairman Charles Denny, of FCC,
has acknowledged that a facsimile
newspaper will have to enjoy ‘“‘exact-
ly the same privileges and the same
freedom as the newspaper which the
boy leaves on your doorstep that is
printed with ink and type.”

Inside word here is that National
Association of Broadcasters, which
has been campaigning openly against
the Mayflower ruling, has been hope-
ful that a court challenge would en-
sue from Knight's newspaper once
the facsimile broadcasting gets under
way. NAB is known to have been
searching for a’good test case for
months.

Derr Gets CBS Dolan’s Spot

NEW YORK, April 5.—John J. Derr
has been named assistant sports di-
rector at Columbia Broadcasting Sys-
tem, succeeding Jimmy Dolan, who
resigned last week. Derr, who
joined the staff of Red Barber, CBS
sports director, early this year, has
been editor of Barber’s five-a-week
nighttime series.

Means every effort is being
exerted to make it a better
vehicle for listeners and an
honest, resultful medium for
advertisers.

WINS

CROSLEY BROADCASTING (ORP'QR‘LTION
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Beulah
Reviewed April 3, 1947
Sustaining via ABC
Wednesday, 9:30-10 p.m.

Jack Hurdle, producer-director; ABC
producer, Bill Johnson; writer, Charles
Stewart, cast: Bob Corley, Lois Corbet,
Jess Kirkpatrick, Ernie Whiteman and
Hank Weaver. Basil Adlam orchestra,
with vocals by Penny Piper.

Current Hooperating for Beulah.. . 4.5

Average Hooperating for Shows
of this Type (Dramatic)........ 10.6

Hooperating of Show
Preceding: ....... No Sponsored Show

Hooperating of Show Following:
Bing Crosby

HOOPERATING OF OPPOSITION
SHOWS

- CBS
DinahShore .........ooc0ene. 9.0
L MBS ... ... No Sponsored Show
NBC
Mr. District Attormey.......... 18.6

Beulah—the Bob Corley version
now being tried by the American
Broadcasting Company (ABC)—de-
buted in the Monday 9:30-10 p.m.
slot a few weeks ago and it’s still
there—in addition to being aired
Wednesday at 9:30-10 p.m., in the
period formerly held by Tums Pot
o’ Gold. The web will drop the
Monday airing April 14, when Trea-
sury Agent moves into that time.

Beulah curently is not doing
much to build up the Wednesday
night programing on ABC—and
Wednesday is the web’s biggest
pitch, what with Crosby and Henry
Morgan immediately following Beu-
lah. The show makes fair listening,
but that’s about all. The comedy
line is maintained moderately, But
there are no real boffs. Too, scripter
Charles Stewart had a predilection
for puns of the type which helped
kill vaudeville. The cast, however,
brings a naturalness and ease to the
mike, and if the comedy can be
sharpened, Beulah will contribute
materially to the web’s Wednesday
line-up.

Corley the New Beulah

The new Beulah is Bob Corley,
former Atlantan, who is trying to
fill the gap left by the late Marlin
Hurt, who created the character.
Corley’s version of the Negro maid
is competent enough, altho diction
is fuzzy at times. Beulah’s boy
friend, played by Ernie Whiteman,
does well with his material and the
same can be said for the lesser
characters.

Midway in the show Adlam’s ork
delivered You Can’t See the Sun
When You're Crying, with Penny
Piper doing the vocal. The band de-
livered okay, and so did Piper. The
show, however, has not set a perma-
nent vocalist.

Competition to Beulah is fairly
rough, National having Mr. D. A.
and Columbia, Dinah Shore. To
make a dent in this sort of opposi-
tion, the show needs sharper ma-
terial to lift it out of the common-
place. Paul Ackerman.

NETWORK PROGRAM

Reviews

Rating figures used are supplied by the C. E. Hooper or-

ganizatlon.

The Big Story
Reviewed April 2, 1947

AMERICAN TOBACCO COMPANY
For Pall Mall Cigarettes

Thru Foote, Cone & Beléing
Cy Nathan, Account Exec.

Via NBC (158 Stations)
Wednesdays, 10-10:30 p.m.

Estimated Talent Cost: $3,000. Package
producer, Bernard ]. Prockter; agency
director, Harry Ingram; writer, Allen
Sloane; music, Vladimir Selinsky; nar-
rator, Berry Kroeger; announcer, Ernest
Chappell; cast, Robert Sloane, Mitchell
Artist, George Petrie, John Gibson, Jim
Boles, Anne Seymour.

AVERAGE HOOPERATING'

Average Hooperating for Programs
of this Type (Mystery Drama) ..

10.0

18.6

Current Hooperating of Show Pre-
ceding: “Mr. District Attorney”. .

Current Computed Hooperating of
Show Following: “Kay Kyser”... 11.1

HOOPERATINGS OF OPPOSITION
SHOWS ON OTHER NETWORKS

ABC
Bing Crosby ................ 171

CBS AND NBC: No Sponsored Programs

ABOUT THE ADVERTISER

American Tobacco spent almost
$2,000,000 for network radio time in
1945, and undoubtedly is exceeding
that budget for 1947. For Lucky Strike
cigarettes, it has Jack Benny and the
“Hit Parade” on the air, and this week
inaugurates an extensive 15-second
spot campaign with the Sportsmen
Quartet, vocal group that has received
a terrific build-up this season via Ben-
ny’s show. Program being reviewed,
however, is for Pall Mall cigarettes,
American Tobacco's king sized entry.
Copy follows the long-used ‘‘Travels
the smoke further’” theme introduced
some years ago.

American Tobacco has replaced
its unsuccessful Frank Morgan—
Dr. Tweedy program with a straight
mystery drama based on true ad-
ventures of American newspaper-
men, Despite an expert and taut
production, the program does not
show indications of having too much
staying power. One big point in its
favor is that it follows the whodunit
daddy-~-of-’em-all, Mr. District At-
torney, giving thrill-chill fans an
hour, back-to-back, of cops and
robbers. But if Bing Crosby con-
tinues to offer the high-caliber
shows he’s been doing lately, mys~-
tery fans may have enough with
Mr. D. A., and consequently dial
Crosbyward.

Past radio experience has proven
that an essential ingredient of suc-
cessful mystery or adventure shows,
is a steady central character toward
whom listeners may develop some
loyalty. Witness, D. A., The Norths,
The Shadow, and all the others. On
Big Story, they have no such char-
acter. Each week there’s z different
hero (newspaperman) whose big
story provides the title and the ma-
terial. On top of that is the fact
that with the action confined to a
newspaper background, zn inevit-
able sameness in story outline is in-

(See The Big Story on page 17)

Data concerning advertlser expenditures, cam-
palgn themes, etc., |8 compiled by Interviews with agencies
and advertisers and Is based on iatest avallable Information.

& Analyses

Lawyer Q
Reviewed April 3, 1947

Sustaining Via MBS
Thursdays, 8-8:30 p.m.

Aaron Steiner, producer-director;
Dennis James, announcer; cast: Malcolm
Easterlin, Karl Swenson, Joseph Julian,
Elanor Audley, Ronnie Liss, Neil O'Mal-
ley.

Average Hooperating for All Shows
of this type (Audience Participa-
tion-Quix)

Current Hooperating of Show Pre-

ceding: “Inside of Sports’...... 2.4

Current Hooperating of Show
Following........ No Sponsored Show

HOOPERATING OF OPPOSITION
SHOWS ON OTHER NETWORKS

ABC

“Lum and Abner,” 8-8:15 p.m... 2.9
“Monitor Views News,” 8:15-30
(X a0 s a6 0800000808 00060 25
CBS

“Suspense” ........ 500000000 15.0
NBC

“Aldrich Family”* ............. 16.3

Aaron Steiner has an essentially
sound program idea in Lawyer Q,
based upon legal oddities, quirks of
Malcolm Easterlin (@) quizzing the
participants on such interesting and
inherently amusing subjects as
whether the statement, “I can't live
without you,” constitutes a marriage
proposal; whether a man can force
his wife to live with her mother-
in-law, etc. Laughs from this sort
of thing are varied by a sprinkling
of serious subjects, such as the dif-
ference between libel and slander.
All material and the decisions are
taken from actual records and the
more interesting legal bits are
dramatized by a rotating cast.
There’s a cash giveaway, of course,
and in the event the participants an-
swer incorrectly, moola goes into
the following week’s jackpot. Addi-
tionally, program includes a jury
trial, 12 members of audience pass-
ing sentence on evidence presented.
This, too, is dramatized, and jurors
are paid for serving.

Needs Polishing

Show as it stands now has some
flaws. First, actors doing the brief
dramatizations turned in a not-too-
professional job. What's needed on
the courtroom stuff is more direc-
tion, more restraint and less ham.
Secondly, when the mike is taken
into the audience to pick up quizees,
the approach should dispense with
“here’s a lady,” or “here’s a man,”
etc. It’s corny.

Apart from these faults, however,
Lawyer @ holds interest—mainly
thru the careful choice of its in-
triguing material. Easterlin, too,
is quick to take advantage of a com-
ic situation or a humorous legal
twist. Given a continuing flow of
good material, the program should
prove attractive for a bankroller—
particularly if Steiner can iron out
the above mentioned kinks. Oppo-
sish to @ is very tough on the major
webs, however.

Easterlin, incidentally, was bank-
rolled by P. Lorillard Tobacco firm

(See LAWYER Q on page 17)

The Mel Blanc Show

Reviewed April 1, 1947
COLGATE-PALMOLIVE-PEET CO.

For Colgate Toothpowder
Advertising Manager: R, E. Healey

Thru Sherman & Marquette, Inc.
R. Matthews, Account Exec.

Via CBS (148 Stations)

Tuesdays, 8:30-8:55 p.m. EST
Rebroadcast: 11:30-12 midnight EST

Estimated Talent Cost: $6,000; direc-
tor, Sam Fuller; writers, David Victor,
Herb Little Jr.; music, Victor Miller,
The Sportsmen; cast, Mel Blanc, Earle
Ross, Bee Benadaret, Mary Jane Croft.

Blanc Hooperating . 13

Average Hooperating for all
Shows of this type (Variety).....13.4

Current Hooperating of Show
Preceding “Big Town™......... 15.0 |

Current Hooperating of Show
Following:* “Vox Pop.......... 7.4 |

CURRENT HOOPERATINGS OF OPPO-
SITION SHOWS ON OTHER

NETWORKS
ABC
Boston Symphony Orchestra. .. .. 25
MBS
“The Falkon™ ..........: 3 8.9
NBC
“Date With Judy” ............ 14.5

*Johns-Manviiie News (8:55.9 p.m., with a 10.4
Hooper Immediately folfows Mel Blanc.

ABOUT THE ADVERTISER

Account is consistently among the
top 10 users of airtime, with latest
available figures showing it ranks about
eighth among radio spenders. [n ’45
(latest estimate) air budget hit around
$4,500,000, almost $1,000,000 better
than the '44 radio outlay. In magazine
space, firm spent some $2,000,000,
which represented a drop of almost
$1,000,000 as against ‘44, News-
paper expenditures are a closely guard-
ed secret. Figures, of course, include
budgets for all products which, in addi-
tion to Colgate Toothpowder (plugged
on Blanc stanza), include. Cashmere
Bouquet, Palmolive Brushless and Shav-
ing Cream, Palmolive Soap, Super-Suds,
Halo Shampoo, Palmolive Dental Cream.

Account also bankrolls ‘‘Blondie” on
CBS, and Dennis Day, Kay Kyser, “Can
You Top This?” Judy Canova and Bill
Stern on NBC. All but latter, which is
a 15-minute seg, are half-hour shows. |
Spot purchases are hefty.

After more than five months (ser-
ies began September 3, 1946), the
Mel Blanc program still seems to be
groping. Probably most responsible
for its failure to come anywhere
near the show-type average, or to
top programs aired opposite, is the
scripting, the production contribut-
ing to a lesser extent. Writers seem
to have been misled by Blanc’s vocal
versatility into trying to introduce
too many odd characters, at the
same time essaying interest-holding
and rib-tickling situation comedy. |
Effort doesn’t jell at all.

Show reviewed, being an April
Fool’s Day stanza, had the first sev-
en minutes devoted to Blanc's ef-
forts to convince Mr. Colby, a
super-market proprietor; that a
wealthy uncle of Colby’s had died
and left him a million dollars. When
Colby gives away his merchandise
free, Blanc worries about how to
salvage the situation. Commercial
was followed by several stereotyped
caricatures, among them an ego-
tistical dandy, Beau Brummel Hart-
ley Benson, a lodge biggie with a
battle-ax wife, mighty potentate,
and stuttering character. They

(See The Mel Blanc on page 17)
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Radio Set Ownership Hits
New High; Family Ears Up

NEW YORK, April 5—Time sales-
men received a terrific piece of sales
ammunition this week in new figures
dealing with radio set ownership, re-
sulting from two surveys completed
recently by Market Research Corpo-
ration and Nielsen Radio Index
for Columbia Broadcasting System
(CBS). Studies show that set owner-
ship is at an all-time high, with 93
per cent of all American families
owning radios, and one out of every
three U. S. families owning more
than one radio. As a result of the
increased radio circulation, total lis-
tening, CBS declared, has increased
by 4,600,000 hours daily.

CBS analysis was the first post-
war circulation study made, adopting
the so-called area technique de-
veloped by the Census Bureau. This
method is believed to give unusually
accurate returns. CBS sample num-
bered 5,000 homes in 200 communities
and rural areas.

35,900,000 Radio Homes

Key findings of the survey are as
follows:

Total radio homes now number 35,
900,000, up 1,902,000 over the Jan-
uary 1, 1946, figure issued by Broad-
cast Measurement Bureau (BMB).

Total home receivers, excluding
auto and portable sets, come to 52,-
500,000 sets. This is 93 per cent of
all U. S, homes, and counts only sets
actually in use, according to CBS.

Multiple set ownership has zoomed

Durr Dissents

But KFI Wins

WASHINGTON, April 5.—Clifford
J. Durr remained “lone wolf” and was
in the minority again this week in a
Federal Communications Commission
(FCC) decision which granted re-
newal of license to Earl C. Anthony,
Inc.,, for Station KFI and auxiliary
for the period ending November 1,
1949.

Durr alone dissented from the de-
cision, voted for a hearing, and de-
clared:

“The complaints against Station
KFI got to issues which are funda-
mental to the operation of a broad-
casting station in the public interest
—namely, fairness and balance in the
presentation of news and opinion.
These complaints are in my opinion
too numerous to be resolved on the
basis of a mere ex parte statement of
the licensee and the very general evi-
dence presented-in the hearing on
applicant’s television application. I
therefore do not think action should
be taken on the application for the
renewal of the license on a regular
basis until the issues raised in the
complaint have been fully explored
in a public hearing.”

There are 6,468,256 consu-
mers in Worcester’s 75 mile
radivs — 4,974,868 in Bos-
ton’s — 4,681,726 in Spring-
field's,

ORCESTER

enormously, up 89 per cent against
the 1944 figure. CBS states one out
of every three U. S. families owns
more than one radio.

Number of sets bought in 1946 was
8,500,000, retailing for a total of
$330,000,000.

Family listening is up 28 per cent
daily as a result of multiple owner-
ship. Averages are, one-set family,
223 minutes daily; two-set families,
285 minutes,

L]
CBS To Air Return
‘ * ® ®
Of ‘Guiding Light’

NEW YORK, April 5.—Procter &
Gamble is bringing Irna Phillips’ The
Guiding Light back to radio. The
show will start in June over Colum-
bia Broadcasting System. Compton
is the agency.

Return of Guiding Light is in-
terpreted in some quarters as a move
to pacify critics of daytime radio.
The series, with a religious theme,
was one of the few soap shows cred-
ited with having a social awareness.

News paper Learns

Radio Co-Op Pays |

LEBANON, Pa., April 5. — Radio
stations which have run into local
rewspaper opposition are taking con-
siderable interest in a plan set up
here by WLBR. When station went
on the air last November, it found
that the local daily ignored its ex-
istence, turning down a co-operative
newscast deal and refusing to list
WLBR schedules. Station then hired
its own news staff and swung a deal
with a small weekly paper published
in the county.

WLBR followed by setting up three
local newscasts daily, which soon
were sold, and also added numerous
other local features, including per-
sonal announcements. Deal with the
Register called for the weekly to
print the station’s logs and program
news. WLBR in turn supplied sheet
with local news review about Leba-
non events, and promoted paper’s
city sale thru station breaks.

Pay-off is that, as a result, Register
has ndarly doubled circulation and
soon may switch from weekly to
daily.

. world.”

On Impractical Do-Gooders

(Continued from page 6)
and White say over and over again that government regulation or control
is not the answer.

What the People Want

Another failing common to “big business” is that it will attempt to
give the great mass of the people what they want, or in the case of radio
“big business,” what the best available research proves is wanted. Radio’s
yardsticks must be the tastes of all people; not those alone who prefer
Toscanini or Invitation to Learning. Radio ratings show mass tastes are on
lower levels, which makes appropriate the Report’s foreword by Dr. Robert
M. Hutchins, in which he says:

“They (the agencies of mass communication) are, taken together, prob-
ably the most powerful single influence (in forming American culture and
American public opinion) today. The new instruments at their disposal,
which have not been exploited by other agencies such as the school and the
church, are making them more powerful all the time. The inadequacy of
other agencies has doubtless contributed to the rapid growth of the power
of the press. I should say, for example, that if the schools did a better job
of educating our people, the responsibility of the press to raise the level of
American culture, or even to supply our citizens with correct and full
political, economic, and social information would be materially altered.”
(Italics ours.)

Educators and Schools

It’s a practical consideration, tho perhaps an unfortunate one, that “big
business” is likely to continue to try to satisfy the wants of the masses.
Perhaps, as Dr. Hutchins suggests, if the schools did a better job of educating,
people would reject the programs which now get the highest ratings and
would instead insist on the higher type of programing which the Com-
mission, White and radio’s critics generally demand. It is probably naive,
but we wonder why the Commission on Freedom of the Press, 11 of whose
13 members are among the nation’s greatest educators, spend four years and
$215,000 preparing a report on the freedom of the press, and in that report
blithely admit the inadequacy of the schools. Maybe educators don’t know
the education business as well as they know the radio business.

White makes many good points in his book, far better than most made
by others outside radio. One of these is a recommendation that the news-
papers devote as much space to criticizing radio constructively as they do
to such commentary on movies, books and the theater. Another is that
all interested parties work toward developing “greater listener participation
in the evaluation of radio fare.”

Can Cliches Be True?

He tears into the National Association of Broadcasters (NAB) for the
“monotonous references to ‘free speech’ and the ‘American system’,” with
which the NAB answers practically every criticism of radio. We have
probably criticized the NAB, for what we considered its failures, in more
instances than any other single medium, trade or otherwise. We don’t feel
inclined to rap its knuckles for its “monotonous references to free speech and
the American system.” It doesn’t seem to have occurred to White that per-
haps one of the reasons for NAB’s repetitiousness in this direction is that
Justin Miller and the NAB leaders actually believe that free speech applies
to radio and that the “American system” of broadcasting is the “best in the
That last quote is from White's own book, to wit: . . What must
be done is to make American radio not merely the best in the world but
the best it would be possible to achieve. . . .”

We believe many thinking network and station executives are aware
of the desirability of that objective, and are working toward it in every way
they know how. We think they are also aware that if some of radio’s evils
aren’t cleaned up by the industry itself, there is danger of unhealthy govern-
ment regulation. We think reports such as the CFP’s and books like White’s
are fine to keep radio reminded of these facts. We also wish that it were
possible for such reports and such books to come up with a few sound, prac-
tical methods for achieving the desired ends.

CBS Shoots
Works To Make

‘Tune’ a Bigei
o €
NEW YORK, April 5.—Columbia
Broadcasting System (CBS), in its
search for new program formats, is
devoting a lot of moola and choice
time to building Once Upon a Tune,
by Ray Darby-Morris Surdin. Last
Saturday (29) the web quietly moved
the show off 6:15-6:45 p.m. to 8-8:30
p.m., a very cream spot. Too, since
the show’s debut in January of this
year, the net has been able to get an
increasingly impressive array of dra-
matic talent—all of whom, incident-
ally, go on unbilled. Tonight’s broad-
cast, for instance, a piece of whimsy
entitled The Wabbits of Warren, will
bring together Minerva Pious, Parker
Fennelly, Everett Sloane, Arnold
Stang and Mae Questel (Betty Boop).
This batch of talent is typical of
the caliber used on the show. In the
past few weeks very solid legit thea-
ter actors have been used, notably
Nicholas Joy, Frank Twedell and
Ruth Gilbert, all of The Iceman
Cometh; Howard Smith, who played
the lead in Dear Ruth; William Lynn,
who was in Three Men on a Horse;
Dort Clark, of the Helen Hayes show,
Happy Birthday, and Joe De Santis.

14-Man Ork

In addition to talent of this stature,
the show uses a 14-piece orchestra, a
standing chorus of six voices and
soloists as needed, plus original music.

It’s all mounting into heavy sugar,
but the web figures it has perhaps
latched onto a new idea in radio pro-
graming in the U. S. Described as a
sketch book of radio cartoons, the
program goes in for such whimsy as
The Sentimental Locomotive—a yarn
about a backwoods engine which falls
in love with a shiny French locomo-
tive. This proved popular enough to
be repeated. Another yarn with the
same unorthodox approach to ro-
mance will be aired next week (12)
when two buildings get tired of the
city, move to the country to get away
from it all, and fall in love with a
barn and a chicken coop.

CBS thinks there’s a terrific
amount of promise in the stuff and
has inked Ray Darby, scripter and
lyricist, and Morris Surdin, composer
and conductor, {o nine-year pacts.

KMBC, WADF Sign
Pacts With AFRA

KANSAS CITY, Mo, April 5.—
KMBC and WDAF here this week
signed contracts with the American
Federation of Radio Artists (AFRA),
thereby ending the tense situation
which had been threatening to erupt
into a strike. The stations followed
WHB and KCKN, which signed last
week.

The new contract gives announcers
raises of $10 to $18 weekly, starting
at $60, going to $70, $75 and $80 after
three, nine and 15 months. Present
staffers were boosted to $80. About
35 are covered by the contract.

TOP DAY SEGS
(Continued from page 9)

with a Hooper of 7.6. At a produc-
tion cost of $2,650, this sells Camay
for 63 cents per 1,000. Also in this
report, P&G’s Breakfast in Holly~
wood made the chart, scoring eighth
with a rating of 6.9. Kellogg’s Break-
fast in Hollywood is holding on
evenly, scoring sixth in the cur-
rent report with 7.5 and sixth in the
last with 7.6. Both Breakfasts cost
only $1,500, or 35 cents per Kellogg’s
and 39 cents per 1,000 for P&G.

Chart shows standings of others in
the first 15, with production costs and_
other pertinent data.
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Trammell Says

AFM Has Key
To FM Future

Ban Spells 10-Year Setback

HOLLYWOOD, April 5. — NBC
Prexy Niles Trammell told a press
conference that AFM head James C.
Petrillo held the key to the develop-
ment of FM broadcasting, and that
the speed at which FM progressed
depended to a great extent upon
when Petrillo’s feud with broadcast-
ers is amicably settled.

Here to attend a meeting of NBC'’s
Western division affiliates, Trammell
stated: “If FM is required to develop
& separate service because of Pe-~
trillo’s ban on use of music in FM, it
will take 5 to 10 years to develop FM
kroadcasting. FM must be developed
as a simultaneous service (with AM
kroadcasting) to be of use in the im-
mediate future.” Trammell made no
further comment as to when an even-
tual settlement with musickers could
ke achieved.

Commenting on NBC’s tele plans,
Trammell added a new “if” {o pre-
vious statements that Hollywood
would be the world’s tele center by
stating that the film capital was a
natural video focal point if produc-
tion costs did not get out of hand.
Trammell pointed out that talent and
labor costs in Hollywood are the
highest in the world, and that the
infant video industry cannot stand
much higher tariffs. The alternative
would be to shift video headquarters
elsewhere, he added.

In discussing criticism of radio,
Trammell stated that the industry was
spending more money than ever be-
fore on research in order {o discover
the best means of improving its serve
ice. Critics of radio, he said, were
mostly of the “something must be
done about it” school, with criticism
falling into three main categories: (1)
Too much advertising; (2) too many
m.ystery shows in early evening
hours, and (3) too many daytime
serials.

With regard to over-commercial-
ism, Trammell said that the web was
studying public reaction to radio ad-
vertising in an effort to improve
practices. As for whodunits, NBC
was little concerned, since the net
now carries only three thrillers, two
t.c. and one regional, and all aired in
late evening hours. Commenting on
scap operas, Trammell stated that
serials have a definite place in radio
and are the most popular daytime
shows. “However,” he added, “I will
not defend the number of these pro-
grams now heard. NBC, notably thru
such programs as the Fred Waring
show, is trying to achieve a better
balance in its daytime listening.”

STRIKE NOTICE SOON

{Continued from page 5)
Guild and that an authorization to
strike will be the only power the
executive committee will be able to
use in an attempt to make the
networks start discussions. New
York and Hollywood chapters of the
Guild are taking similar strike votes
Monday (7).

It also was reported here that
execs of Procter & Gamble had a
meeting in New York this week to
discuss pending strike and at that
meeting P. & G. resolved not to hire
other writers if the Guild members
now scripting their shows were to
walk out.

[ ] ,

Time’s A-W astin

NEW YORK, April 5.—Biggest
laugh of the Radio Executives’
Club lunch session this week
came when Edgar Kobak, presi-
dent of Mutual, commented that
he was opposed to long sessions.
He thought radio personnel
ought to get back to work fast,
he said, adding:

“I've got seven salesmen here
right now—and five of ’em have
hot prospects.”

WOV Holder Out
To Block Bulova
“B” Stock Sale

NEW YORK, April 5.~An injunc-
tion suit was instituted in Federal
Court this week by Richard E. O’Dea,
a stockholder in WOV, New York,
seeking to prevent Arde Bulova from
carrying out the proposed sale of
stock in WOV to his brother-in-law,
Harry D. Henschell. Bulova last
month agreed to sell his 60 per cent
Class B stock holdings in the Wodaam
Corporation, which operates the sta-
tion, to Henschell for $400,000. Under
the Federal Communications Com-
mission (FCC) duopoly ruling, Bul-
ova must dispose of his control of
either WOV or WNEW.,

O'Dea’s suit, which seeks both
temporary and permanent irnjunctions
against the sale, is based upon two
allegations. First is that, by terms
of incorporation, Bulova is legally
bound to offer all stockholders first
opportunity to buy stock in propor-
tion to their current holdings in the
corporation. Both O'Dea and Hen-
schell thus could qualify to purchase
20 per cent of Bulova’s Class B stock.
O’Dea also alleges that the $400,000
price is inflated to freeze him out of
the deal.

“B” Stock Without Power

Basis of second point js O’Dea’s
claim that the Class B stock is en-
titled only to dividends and does not
control station’s assets, and that since
the corporation was organized, no
dividend ever has been declared. At-
torneys for O’Dea said further that
since 1941 Wodaam’s profits never
exceeded $10,000 in any cne year,
and that in two war years the losses
were more than $60,000. Attorneys,
Warren & McGroody, said WOV’s
profits last year were about $7,000.

Attorneys also asserted that some
years ago Bulova was willing to
sell his own and Henschell’s Class B
stock, totaling 80 per cent of the firm,
plus 50 per cent of the station’s Class
A stock, for only $300,000, Profits
since FCC nixed that sale have not,
O’Dea claims, been sufficient to war-
rant the boost in asking price.

Complaint alleges that because of
O'Dea’s opposition to the previous
sale and FCC’s subsequent rejection
of that deal, Bulova assumed a venge-
ful attitude and has attempted to
“deprive and defraud the plaintiff
of his rights.” Summonses were to
be served upon Bulova and Henschell
this week, allowing them 20 days in
which to file an answer. Neither
could be reached for comment.

MUTUALS CO-OP PITCH

(Continued from page 5)
shows. The American Broadcasting
Company too, which recently put
Town Meeting up for co-op sales, has
added another, Nancy Craig. The lat-
ter starts as a five-a-week co-op
Monday (14) in the 1:15-30 p.m. slot.
It will continue its regular WJZ air-
ing at 12:35-1 pam,

h
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Video Workmen——No. 5 of a Series

Wade,
With Low-Cost

NBC, Forecasts Rebirth |
Of Stock Companies in Video,

By Warren Wade

Shows Ruling

Executive Producer, NBC Television

ELEVISION is a medium of com-

munication. If a television show
is not good in front of the camera, it
won’t be good on the screen of the
receiver., The show’s the thing. Re-
ceivers will be sold on the basis of
consumer curiosity-—at first. But
once that receiver is in the home,
curiosity will quickl¥l wear off and
the broadcaster will have to provide
good programs to keep the set tuned
on. This is the burden of my plea—
television from the showman’s point
of view is merely a new method of
bringing the viewer face to face with
good show—the show business.

Warren Wade, executive producer of
NBC Television, is a pioneer in the video
field. Associated with NBC radio and
{elevision since 1930, Wade joined the
television department in 1938 and be.
came chief of production in 1940.

Before joining the television stai he
was program director at NBC's WTAM in
Cleveland fo: eight years. Prlor {o that
his wide experience in the entertainment
world dated back more than two decades.
After completing high school, he foured
the country in stock and later came to
Broadway as both actor and director. It
was while Wade was directing the stock
company in Cleveland that he drew the
‘attention of officials of Station WTAM.,

Wade, who served as a sergeant dur-
ing World War I, re-entered the service in
July, 1942, as a capticin, When he re-
turned from the war ifo NBC in Decem-
ber, 1945, he had risen to the rank of
lieutenant colonel.

Now that we recognize that tele-
vision is a medium for show business
—and we know what kind of a show
television can give—how about pro-
gram formulas? All I can say in an-
swer to this is, let him who is brave
enough now to predict the shape of
things to come in video—let him come
back in five years and see what time
has wrought. We are all experiment-
ing—constantly experimenting, learn-
ing from our mistakes as well as
from our accomplishments. But there
are certain things that people in show
business have always known about
the show:

First, no play, no dramatic effort
whatever it may be, can ever be bet-
ter than its material. By that I mean
that the script writer in television,
like the script writer of stage, or
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movies or radio, will become the
backbone of the medium and without
good. material there will be no good
shows and without good shows there
will be no video audiences.

Secondly, we need competent, prac-
tical, tried-and-true actors and ac-
tresses, easily adaptable to any type
of show. Television should bring
back the dramatic stock and reper-
toire companies. Certain it is that
television stations attempting to pro-
gram one or two hours a night will
be forced to maintain the equivalent
of the stock companies. The sug-
gestion has been made by some of our
better known Broadway actors that
such troupes be formed now with an
eye toward future performances. This
is something that we have been work-
ing on for several years and indeed
has been part of our company policy.
When we get to the point where 28«
hour-a-week programing will be rou-
tine, a stock company of actors will
be as necessary to our operation as
an iconoscope.

And, just as in regard to talent, tele-
vision will resort to the stock com-
pany, so it will employ stock company
techniques in designing its scenery,
Television stations will need a set
of standard scenery that can be re-
arranged constantly and made over.
Television productions will not de=~
mand the gigantic scenic investitures
of which Hollywood boasts. Tele-
vision productions will be sensibly
inexpensive, practical and all-pur-
pose.

Thirdly, competent producers and
directors, of course, are necessary to
whip the script and the actors into
workable shape. This needs little
further explanation. The relationship
between the producer and the direc-
tor has been outlined.

Insofar as television productions
are concerned, there are those who
say that “the nut” of the television
show will be more than that of the
radio show or the Hollywood produc-
tion and will make television un-
econoniical. This is a statement that
is not borne out by the facts. Tele-
vision productions will not demand
the gigantic production investments
which Hollywood makes necessary.
Television productions, as I pointed
out above, will be sensible, inex-
pensive, practical and all-purpose,
and the secret of the medium’s suc-
cess will be close-ups. In this the
dramatic stock company at every

¥ large television station will become
a practical necessity—the stage troupe

can put on as many as five or six
shows a day—comparable to the day-
time serials in radio. It will cer-
tainly cost no sponsor a high “nut.”
It will be the backbone of daytime
programing, probably, and with it
will come a fair share of fashion pro-
grams, home economics, demonstra=-
tions and other forms of entertain-
ment and education. Thus television
will avoid the million-dollar costs of
Hollywood.

There will be technical advances
in television as the engineers keep
up with the times and continue to
find new and better equipment. The
only problems that face the tele-
vision broadcaster are the ones that
have faced entertainers since the first
mountebank performed. Have a good
show; make sure the audience easily
sees what’s going on. That phrase,
“easily sees,” is the key to all en-
tertainment, And television is enter-
tainment—show husiness.

Baseball
Reviewed Friday (4), 2:30 p.m.
Style—Baseball remote. Sustaining over
KTLA (Paramount), Hollywood.

In taking its cameras down to
Wrigley Field for on-the-spot scan-
ning of baseball games, KTLA, is
giving dealers another good sales
argument why it’s good to own a set.
‘What hits the screen is of sufficient
merit to warrant buying a receiver,
with lensers putting up a good fight
to deliver enough to keep tele-view=-
ing baseball fans wide-eyed.

KTLA is shooting the game from
all angles, endeavoring to give the
looger as much as possible while it-
sclf experimenting in an effort to dis-
cover the best vantage point which
would give a more complete picture
of what happens on the diamond. So
far, it has heen shooting across home
plate, bringing in the pitcher and
batter, and has succeeded to some
extent in giving viewers a better-
than-bleacher look at what tran-
spires.

For a starter, outlet and its crew
is delivering beyond expectations,
but is far from having all the an-
swers at this stage of the game. While
close-ups of base men point up the
superiority of the tele medium as
compared to watching the game from
the stands, it would help to gain a
more complete understanding of
what’s going on if the close-ups could
be preceded at times by shots of the
entire diamond.

Bill Welch knows his sports and is
turning in a noteworthy job in the gab
department. Would help if a crowd
mike ‘could be used to relay some of
the game’s excitement to living room

lookers. )
Lee Zhito.

Harriet Van Horne

Reviewed Thursday (3) 8:45-9:05
p.m. Style—lInterview. Sponsor—General
Foods. Agency—Young & Rubicam. Sta-
tion—WNBT (NBC, New York).

There’s no reason why, despite an
unfortunate premiere, this new Gen-
eral Foods video series, featuring
Harriet Van Horne, radio editor of
The New York World-Telegram,
shouldn’t eventually become a pleas-
ant quarter-hour interview session.
The mistakes and faults of the tee-
off session were painfully obvious;
yet, because they were obvious, they
can be remedied easily.

Format is simple, presenting Miss
Van Horne at her typewriter, working
at interviewing her guests. Visitors
on this program were Sally Victor,
hat designer; Mrs. Walter Thornton,
model, and Donald Bain, bird imita-
tor. Bain and Miss Victor present a
natural affinity for television, but the
originally projected thought was not
pursued.

Continuity Lacking

Where the show fell down was in
its lack of continuity, evident from
the very first mombnt. The opening
had Miss Van Horne interviewing
Bain, with virtually no introduction
for either, and after a quick gander
at Bain’s repertoire of sound effects,
switched to Miss Victor and 4 display
of her newer and seemn;gly more
alarming and ungainly millinery cre-
ations. What bogged this feature—
one of obvigus interest to femmes—
was a glaring lack of close-ups, plus
the fact that both gals gabbed away
at the same time, effectively mud-
dling the listener-viewer. Unimagina-
tivé camera work, giving virtually no
mobility or fluidity, helped make for
a diffuse and jumbled program.

Commercial for Birdseye frozen
foods was obtrusive and overly cute.
It consisted of a brief interlude in
which an announcer made a hat out
of a lamp shade and assorted frozen
tasties. If the program sticks to using
commercials keyed to guests, what
will be done next week when ex-

Gene Autry’s Championship
Rodeo

Reviewed Sunday (30), 2-5:30 p.m.
Style—Rodeo field pick-up. Sustaining
over KTLA (Paramount), Hollywood.

KTLA hit the tele bell with a re-
sounding smack in its coverage of
the Gene Autry Rodeo. Outlet which
first started its splurge on remotes
with the scanning of a rodeo last
August, has come a long way since
it first moved its cameras out of the
studio.

Living-room lookers saw more of
what was going on than those in the
stands. Fine camera work framed
each event in a manner that kept
viewers on seat’s edge. Telescopic
lensing brought lookers within horn’s
reach during the bulldogging event.
Calf-roping, bronk bustin’, steer rid-
ing, harness racing and trick riding
kept the screen alive with action
from start to finish. Novel camera
angles and on-the-toes shooting made
this one of the best pieces of tele
material yet to be delivered by this
station. Also scanned was Gene
Autry’s entry, as well as the grand
entry march of Palomino-borne
riders, and Virginia Mayo, queen of
the event.

Altho seg lasted three and a half
hours, fine commentary by Bill
Welch and Kieth Hetherington as
well as the top-drawer camera work
kept interest at high key thruout.

Lee Zhito.

Alber-Dahlman Set
First Tele Package

NEW YORK, April 5.—Press agent
David O. Alber this week secured a
new account when he participated in
formation of Alber-Dahlman Tele-
vision Productions. Other half of the
team is Louis J. Dahlman, who pro-
duced Swing Shift Frolics for two
years over American Broadcasting
Company.

Outfit already has placed its initial
package, Television Talent Hunt, for
three half-hours weekly on DuMont
Station WABD, beginning May 1.
Billed as video’s first amateur show,
Hunt will follow the pattern of
Dahlman’s Frolics by featuring tal-
ent plucked out of local movie
houses. Another Alber-Dahlman
package, Your Pet Show, spotlight-
ing live pets, currently is making the
rounds of tele stations.

pug Mickey Walker is to be on hand?
A plug for cauliflower, of course.
With ham.

Rehearsals Needed

Quite obviously, Miss Van Horne's
program needs more rehearsal, not
only for lines—especially since it’s
mostly ad lib—but for camera, as
well. The static nature of the first
show was a distinct handicap thruout,

Roger Muir directed for NBC; Wes
McKee pinch-hit as the agency pro-
ducer, subbing for Dave Levy.

Jerry Franken.
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British Video Needs
Sponsors, Says

TV Society Prexy

LONDON, April 5.-British tele-
vision must have sponsored programs
if it is to retain its lead in commer-
cial development of video, according
to Sir Robert Renwick, president of
the British Television Society. Ren-
wick deciared that Parliament’s allo~
cation of 2,000,000 pounds (over
$4,000,000) for television during the
next year is insufficient. For five
years at least, he added, there should
be sponsored shows to help the ex-
port drive and provide the expanded
facilities the government cannot sup-
Ply.

Parliament this week heard a BBC
spokesman defend the current set-
up, saying it is succeeding in reaching
the people, whereas U. S. sponsored
video “is making no headway as far
as getting over to the people-is con=-
cerned.” British receiving sets cur-
rently ere selling at a rate of 400 to
500 per week,

Brighter Tele Screen
Developed by RCA

NEW YORK, April 5—RCA Victor
this week disclosed it has developed
a screen which permits reception of
television images two and one-half
times brighter on projection-type
home receivers than currently can be
obtained on large screens. New
screen will be part of RCA Victor's
television receivers scheduled for
cemmercial distribution this year.
Special demonstration was held be-
fore the New York section of the
Institute of Radio Engineers, show-
ing a special studio and film pro-
gram of WNBT.

16mm. Video
Film Halted
By Ideal Co.

Producers Bring Pressur=

CHICAGO, April 5—In an unex-
pected move that could greatly cur-
tail the supply of film avzilable for
television programing, Ideal Pictures
Corporation, one of the major dis-
tributors of 16mm. film in the coun-
try, this week stopped distribution
of all film to video stations. Elmer
Willoughby, one of the hezds of the
company, stated that some of the
producing companies whose films
Ideal had been distributing objected
to having their films shown by video
stations, and that Ideal, rather than
get involved in any trouble at this
time, was turning the entire matter
over to its legal department to see if
producing companies had the right to
stop distribution to video stations.

‘That Ideal’s decision not to dis-
tribute its films to television stations
will have a strong effect on video
programing is proved by the fact that
Ideal distributes for practically all
the major 16mm. producers in the
country. Among these ares: Castle
Universal RKO cartoons, RKO-Pathe
news reels and documentaries, Mono~
gram, PRC, Universal, Official-Picto-
reel, Julien Bryan, Frith, Cathedral,
Encyclopedia Britannica and many
more. All that Ideal now will dis-
tribute to television stations, it has
been said here, are U. S. government
films, :

Industry sees the possibility that if
Ideal’s legal advisers rule that dis-
tributors have this protection, and if

(See ldeal Halts 16mm. on page 16)

Tele To Be Issue
In Coming SAG-Pic
Firm Wage Confabs

HOLLYWOOD, April 5.—When the
Screen Actors’ Guild starts negotia-
tions for new contracts with produc-
ing companies (present pacts expire
May 15), tele will figure strongly as
an issue. SAG will demand that pix
using its membership be prohibited
from beaming via tele.

While not specifically mentioned in
the contract proposal, SAG will re-
quire negotiation of a different basic
contract for use of such film on video
which would give screen thesps as-
surance of additional revenue once
their pix are televised. Proposal states
that no contract with an actor may
cover the actor’s services in any other
(See Tele To Be Issue on page 16)

NBC Picks New Tele
Site on Mt. Wilson

HOLLYWOOD, April 5—~NBC is
expected to complete a deal early
next week for lease of a video trans-
mitter site on Mount Wilson. Web
has selected half an acre of developed
land, at the same time relinquishing
its previous site on nearby Occidental
Peak.

Deal was made with the Mount
Wilson Foothill Company, owner of
the peak, for a long-term lease at an
undisclosed price. Rejection of the
Occidental site was primarily due to
the need for road building and other
development work which will not
be necessary with the new site.

Engineers will begin soil tests
shortly, with initial construction
work to start shortly after tests are
completed. No estimated completion
date has been set,

Union |

Member Unions
Contribute 25G
To Video Group

NEW YORK, April 5. — George
Heller, executive secretary of Ameri-
can Federation of Radio Artists
(AFRA), this week was elected
chairman of the new television com-
mittee organized by the Associated
Actors and Artists of America (4A’s).
At the same time, the committee
mecved to establish standard wages
and working conditions.

Perhaps more important, however,
is the fact that the manner in which
the 4A’s is handling the problem of
television talent jurisdiction indicates
thzt the long-discussed and often
proposed merger of the 4A’s member
unions is getting a crucial test in
in video. If the tele test works out,
leading union officials say, it is al-
most certain that the way to a ver-
tical theatrical union will be cleared.
Members of the 4A’s include AFRA,
Equity, Screen Actors Guild (SAG),
American Guild of Variety Artists

(See Union Merger Test on page 16)

lerger

Via Tele

Marital “College’
New Chi Tele Show

CHICAGO, April 5.—Unique show-
casing of a program idea in television
so that it can be seen by potential
bank-rollers interested in working
the idea into a network radio show
is going to be undertaken on WBKB,
local video station, in a new dramatic
series, Marriage College, which will
have its initial video airing April 17.

Program idea, a dramatization of
incidents leading up to divorces, or
reconciliations of couples contemplat-
ing divorce, will in itself be unusual
as television programing. But an
added showcase twist, given it by its
originators and producers, James T.
Williams and Bernie Williams (not
related), make it stand out as some-
thing new here. - Thrown in, just to
make the whole idea more surprising
for video, will be a plan to give away
expensive prizes of a magnitude
usually reserved for network radio
airings.

Dr. Harry Hoffman, head pﬁsychiat-
rist for the State of Illinois, a profes-
sor of sociology at one of the univer-
sities. in town, and a Superior Court
judge, will interview the couples
seeking divorce.

"New Multi-Video

Sending-Receiving

System by Emerson

CHICAGO, April 5.—New type of
multi-video sending and receiving
system was unveiled in New York
this week by Emerson Radio, a Chi
outfitt New development, aimed
principally for industrial and educa-
tional purposes, brings any number of
remote images to a central reception
point and also multiplies telecastings
at other points.

The equipment consists of four
basic elements: (1) Camera and mike
picks up sight and sound at the point
of action; (2) combined viewer and
speaker which convey sight and
sound to the audience; (3) central
unit, which is the sight and sound
synchonizing set-up; (4) tuner which
picks standard broadcasts.

Ben Abrams, Emerson prexy, de~
clared: “This multi-broadcast and re-
ception television can be expected to
widen the processes of education, not
only in aid of supervision and instruc-
tors, but also by adding and drama-
tizing many more types of visual in-

formation and instruction than can |

be portrayed in textbooks.”
A great blow to misbehaving mop-
(See New Multi-Video on page 16)

HYP
Indusu:y Rush

Follows OK on
Black & White

Second D.C.-N.Y. Cable Soon

. WASHINGTON, April 5—Televi-
sion programing is quietly getting a
terrific shot in the arm as the result
of American Telephone & Telegraph
Company’s (AT&T) having stepped
up its nationwide plans for co-axial
cables to accommodate increased pro-
graming. It is almost certain a second
co-axial cable between New York
;mlcll Washington will be begun before

all,

Far exceeding the buoyancy of
forecasts which followed the decision
of the Federal Communications Com-
mission (FCC) for go-ahead on
black-white video last month, inside
reports now point to an unprece-
dented speed-up in program arrange-
ments this year under which Wash-
ington may become a major television
originating point along with New
York and Hollywood. Three com-
mercial television stations will be on
the air in the nation’s capital this
year, with the National Broadcasting
Company (NBC) planning to start
commercial telecasts around May 1
and WMAL, American Broadcasting
Company (ABC) outlet owned by
The Washington Evening Star, gear-
ing for commercial TV in the fall.
DuMont has been on the air locally
_:vith commercial video since Decem-

er.

New Cable Soon

NBC’s plans for increased TV pro-
graming, once it gets its commercial
operations under way, are so exten~
sive that AT&T is expected to start
installing its second co-axial cable
between Washington and New York
by mid-summer and go before the
FCC for commerical rates authoriza-
tion. NBC’s Washington commercial
television may call for use of co-ax
cable as many as five days a week
and, according to present plans, the
Washington station may be feeding
almost the entire Saturday night pro-
gram for NBC’s big New York outlet.

John Gaunt, program director of
TV for WRC, NBC’s Washington out~
let, revealed this week that he was
planning to emphasize “theatrical
production” techniques in all pro-
graming—both special events and
studio performances. Even outdoor
specials will get this type of han-
dling, with a mobile unit to be on
hand shortly. Gaunt also is arranging
for a children’s show for an afternoon
a week and a program of “cultural

(See Second DC, NY on page 16)
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‘'WBKB Video Survey Reveals

Wide Viewers’ Preferences

(Continued from page 3)
shift in preferences after the novelty
value of television has been elimin-
ated for viewers. Paradoxically, how-
ever, and indicative of the fact that
agencies in town have still not be-
come excited about television, Eddy
stated that so far few agencies have
asked for copies of the survey results.

Some of the more important find-
ings were these:

Chicago receivers want, via tele-
vision, a full view of local events,
entertainment, sports, public events
and education facilities.

Projection of the figures revealed
that the present television audience
averages 12,000 nightly, with two-
thirds of the sets in homes and the
remaining one-third in places of
business.

The viewers prefer watching tele-
vision from 1 to 5 p.m. and from 7
p.m. to 12 midnight. Nighttime
audiences nearly double the daytime
viewers with Sunday and Friday
holding a slight margin over other
evenings. Monday afternoon topped
other daytime periods.

Remote shows, particularly sports,
rated tops with 50 per cent of the
receiver owners. Live studio shows
rated tops with 30 per cent and film
shows best with 20 per cent. How-
ever, viewers did not indicate they
wanted sports to the exclusion of all
other features.

Replies also showed that more
dramatic, educational and news shows
originating in the studio were desired.

In expressing/their preference on
news shows, the audience indicated
that viewers want one illustrative
news show a night, and prefer film,
taken on the spot.

Surprisingly, members of the tele-
vision audience want their commer-
cials straight, preferably at the be-
ginning or end of the program. They
don’t care much for the integrated
advertising method and they like
those in the middle of the show even
less. Altho this point came out it did
not indicate integrated commercials
were bad from the advertisers’ view-
point.

Approximately 50 per cent of the
receiver owners called for children’s
programing, and suggested instruc-
tive, fairy tale stories and adventure
serials.

Breaking down the votes on sports
showed that popularity closely paral-
lels public knowledge of the sport.
Preference was for baseball, hockey,
wrestling and basketball, ranging in
that order.

Eddy interpreted this to indicate
that the audience likes any dramatic,
highly competitive sport which is
already understood.

Way in which the Petrillo tele-
vision ban is going contrary to pub-
lic demand was seen in the fact that
234 answers stated the audience
wanted musicals, symphonies and

other forms of shows using a pre-
ponderance of live music. Comedy
programs, which 276 asked for, was
the only type of studio program to
top musical shows in preference. For
film fare, preference for musicals
was even stronger, with 294 asking
for this type, while next in line was
255 requests for drama.

WBKB has already taken action to
carry out the wishes of those answer-
ing the survey. It plans a heavy
summer schedule of sports starting
with the telecasting of all home
games of the Chicago Cubs early in
April and will also carry more dra-
matic productions. As the station
makes more money (it expects to be
operating in the black by fall), more
expensive dramatic fare will be pre-
sented. Eddy’s feeling is that one
reason why sports and other remotes
are so satisfactory now is that they
are polished, expensively produced
shows in themselves. When studio
fare can be of similar caliber, he
feels the audience will go for it as
much as they now go for remotes.

4 Colgate Aussie
Shows Shift Webs

SYDNEY, April 5.—Aussie radio
circles are in a dither over the recent
switch by Colgate-Palmolive-Peet of
four one-hour weekly shows from
one leading commercial network to
another. Sponsor and networks will
not explain circumstances prompting
the jump, which involves the shows
Leave Pass, Palmolive Hour, Caval-
cade and Calling All*Stars. Formerly
heard on the MacQuarie network,
they’re now aired over the 2UE web.

Surprised by the switch, MacQuarie
was forced to get up sustainers as
replacements. One substitute was
British comic Tommy Trinder, who
drew down about $3,000 weekly for
his hour stint. MacQuarie and 2UE
nets continue their competition more
actively now, angling for national ad-
vertising budgets which are being
set for the year starting July 1.

IDEAL HALTS 16MM.
(Continued from page 15)
Ideal in the near future again dis-
tributes films to video stations, there
could develop a test case by which
would be solved the problem of
whether producers can determine
who should be leased film, or
whether distributors, after sighing
contracts with producers, can lease
to whomever they choose. If latter
were to become the rule, the possi-
bility is that new and greater sup-
plies of film would be made available
for televising and thus the medium
would have additional good program-
ing which would increase its popu-

larity.

163,550

WBNS FAMILIES IN CENTRAL OHIO

WBNS HELPS
KROGER CHALK UP
SALES GAINS

WBNS gets results. Kroger has
been proving this for eight years.

ASK JOHN BLAIR
In Columbus. Ohio. It's

The Billboard

RadioCrixPackage
Would Conk Radio;
Do We Hear Bid?

NEW YORK, April 5.—Radio critics
will have an aerial whack at broad-
casting if a package recorded this
week finds a buyer. John Crosby,
New York Herald Tribune radio writ-
er, and Ben Gross, of The New York
Daily News, wielded the cudgels in
the sample show.

Tentatively called Listener’s Grand-
stand, show would have two critics
on weekly, prosecuting radio on the
basis of listeners’ letters. Two defend-
ers of the medium would offer rebut-
tals, and a non-partisan would serve
as moderator. The sample show had
Albert N, Williams, of The Saturday
Review of Literature as moderatof,
with Tiny Ruffner and Bill Slater
taking radio’s position.

Current plans call for one critic
and one defender on as regulars, with
guests filling other posis each week.
Crosby is top candidate for the critic
slot. Subjects would vary weekly,
criticizing radio’s handling of such
topics as advertising and comedy,
Guests would be specialists on the
topic under discussion. Package was
developed by ex-bandleader Dick
Mansfield and Joan Sinclair of Meet
the Press and Leave It to the Girls.
Several agencies are reported to have
exhibited interest, and Dave Taylor,
program chief of Columbia Broadcas-
ing System, is skedded to hear the
audition disk next week,

UNION MERGER TEST

(Continued from page 15)

(AGVA) and American Guild of Mu-
sical Artists (AGMA).

New tele committee, on which
equal representation is shared by
AFRA, Equity and SAG, has agreed
on interchange of cards for paid-up
members working in video, as re-
ported exclusively in The Billboard
last week. In addition, all 4A’s af-
filiates this week agreed to contribute
$5,000 each to cover expenses. Spe-
cial 4A’s cards will be issued to the
actors in each field moving into tele,
the first time in showbiz history that
such an interchange has been al-
lowed.

Harding Named Secretary

In addition to naming Heller as tele
chairman, the new committee named
Aifred Harding, of Equity, gs secre=~
tary. The first meeting of a newly
appointed wages and working condi-
tions committeee has been scheduled
for Monday (7).

Same approach is being used to or-
ganize television in Chicago and Los
Angeles, with local committees from
the member unions involved to be
named in those cities.

Equity, AFRA and SAG have bick-
ered for some time over the tele
jurisdiction rights. Original plan for
the interchange system was formu-
lated at AFRA’s convention last year.

NEW MULTI-VIDEO

(Continued from page 135)

pets will be dealt by installation of
the new system, according to Abrams.

“With Emerson television cameras
at remote points,” he said, ‘“‘the su-
pervisor can, in the quiet of his office,
observe the activity in any classroom
or group of classrooms in the school
system.”

TELE TO BE ISSUE

(Continued from page 15)
field than motion pictures, hence pix
companies cannot get tele rights as
part of a screen deal with an actor.
Video must be part of a separate ne-
gotiation with the guild. Negotiations

for new contracts will open April 15. }

Second DC, NY
Cable Due Soon

(Continued from page 15)
and artistic value” in conjunction
with a major Washington institution.

Manufacturers in Drive

Synchronized with commercial pro-~
gram plans are current promotional
drives by manufacturers to get re-
ceivers in retail stores in major
metropolitan areas where TV stations
will be operating. James D. Secrest,
director of publicity for the Radio
Manufacturers Association, said to-
day that roughly half a million sets
would be on the market by the year’s
end, nearly 100,000 more than antici~
pated. I. V. Dalo, head of RCA-Vic-
tor instrument and radio division
here, predicted that in the nation’s
capital alone there might be as many
as 5,000 sets in use by January 1.

Word here is that AT&T’s cross-
nation co-ax cable will be ready for
use months in advance of late 1948,
originally skedded, with tests pos-
sible this summer. Altho TV broad-
cast folk are sticking to the cautious
policy which has characterized the
programing phase, the general view
is that commercial video may be on
a profitable basis years in advance of
the time .originally hoped for.

Charles Kelly, chief of DuMont
television here, who has been pioneer-
ing commercial video from WTTG
and who for months directed experi-
mental TV here, says programs with
high entertainment value are rapidly
being made available thru co-opera-
ti8n of government agencies which
are now looking to video as a major
medium for expression.

Government Helping

The departments of agriculture and
interior and the Pan-American Union
are particularly active, Secrest said,
while foreign embassies here are
showing high interest in preparing
special film for TV use. Kelly said
that WTTG will continue its current
method of operations which do not
embrace immediate expansion in
hours but which will put emphasis
on variety and quality. Station is
operating largely as a local rather
than a network outfit, altho numer-
ous New York programs are beamed
into Washington and WTTG trans-
mits several NBC programs on a
“good-will and television promotional
basis.”

WTTG is averaging a 24-hours-
weekly schedule, tho there is no
sfrict adherence to the basic number
of hours and occasionally the time is
greatly increased. A wide variety of
local sponsors has come into the
DuMont television picture here, in-
cluding Christian-Heirich Brewing
Company, U. S. Rubber Company,
General Electric, Potomac ZElectric

Power Company, and several radio
stores.
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Blue Book Suit
- Dismissal Is

Asked by FCC

WASHINGTON, April 5. — The
wrangle between Station WBAL in
Baltimore and the Federal Communi=-
cations Commission (FCC) over the
Blue Book issue is now headed {o-
ward a showdown as a result of
FCC’s filing briefs in U. S. District
Court here late yesterday asking that
the complaint of Hearst Radio, Inc.,
against FCC’s Blue Book data on
WBAL be dismissed.

The commission maintamed in its
briefs that Hearst Radio huad slated
1o claim of injury for which relief
could be granted. FCClI also con=
tended that it did not violate its au-
thority in publication of the contro-
versial material and that any injury
which might be sustained in the fu-
ture was “not determinable” by the
court.

Hearst Radio had asked retraction
of the comparison made in the Blue
Eook between broadcast operations
vy WBAL under Hearst ownership
and its proposed programing under
the original siation owner. WBAL
urges that if no retraction is made,
the court should issue an injanclion
against FCC to restrain a license re-
nzwal hearing on WBAL,

A preliminary injunction was is-
sued Februaiy 19 against the com-
mission by Judge T. Alan Co'ds-
borough, of the District TFederal
Court here.

Drew Pearson and Robert Allen
have applied for the frequency used
by WBAL. It is the claim of Heaist
Radio that this bid was induced by
the Blue Book material and that a
hearing on the Hearst license renewal
had been called because of the Blue
Book promulation. Hearst Radio’s
ccunsel contends that judgment of
the renewal application will be
“biased” because of these circum-
stances.

Altho the litigation is not re-
gsrded as a direct test of the legality
of the Blue Book, it is expected
either to pave the way for such a
proceeding by some other broadcast
applicant or to reduce the possibility,
depending on the district court’s rul-~
inz on the FCC’s petitions. The com-~
mission’s legalists are regarded as
adroitly trying to avoid taking a
stand on the issue before Judge
Goldsborough alone, apparently in the
belief that a three-man +ribunal
would provide a more equitakle test.

Coast RNC Framing

Ethics for Newsmen

HOLLYWOOD, April 5. — News-
casting standards are currently being
fremed by the Radio News Club,
Southern California org comprising
64 radio commentators, reporters and
newscasters. Groups from the three
major wire services will sit in on ses-
sions.

Group will hit for increased im-
partiality in news writing and com-
mentary, and ban or tone down sex
crime and murder reports. Org will
also seek recognition for radio leg-
man to be placed on an equal footing
with newsmen from local sheets. Ra-
dic’s news hawks have been at times
elbowed out of big news breaks, the
bovs from dailies resenting radio
reps’ presence.

ESTABUISHLD 1888
PRESS CLIPPING BUREAU, inc.
166 Ohurch B¢, New Yark 7, A1V,
BArolay 78871

Jam in Web Time
Has Agencies Sore

NEW YORK, April 5. — Some
agency folk are doing a burn because
it is practically impossible to grab
good time on a network, despite the
fact that a sizable number of program
cancellations have been announced.
One agency exec this week held the
maneuverings of other agencies and
clients responsible for the situation—
which, he said, had created a pro-
graming set-up bad for radio and
radio  talent.

“Let’s face it,” he challenged. **Al
Jolson turned down a radio show be-
cause he was not offered a suitable
time slot.” He pointed out that if a
freer competitive situation existed
there would not be so many top shows
opposing each other, as on Wednes-
day night now.

Three Factors

The jam on time availability was
attributed by this exec to three chief
elements—apart from the factor that
a web gives a client an option on time
when a program takes a powder.
First, he pointed out, the client tries
to save the time for a subsidiary
company or shift in another show
for the same company. Second, the
advertising agency tries to move an-
other client’s program into the time
period. Finally the agency tries to
peddle the time to a new client. He
complained that only after all these
possibilities are exhausted does a new
client get a look-in.

Hope No. 1 Hooper,

No. 2 in Listeners

(Continued from page 10)

Another significant switch is that of
County Fair, whose Hooperating is
lowest of all the 15 daytime shows
listed, but which placed seventh in
total over-all listening audience.

Among evening programs, same
shows, with slight variations in stand-
ings, made the top seven both in
points and total urban listeners. While
Hope and Benny were first and sec-
ond, respectively, in points, with posi-
tions reversed in listeners, Fibber
McGee placed third in both cate-
gories, and Walter ‘Winchell came in
fourth. Radio Theater and Red Skel-
ton, fifth and sixth in point stand-
ings, switched places in the audience
list. Amos *» Andy was seventh in
both lists.

“Stars” Has To Yield

In the daytime top 15, Stars Over
Hollywood racked up the highest
number of Hooper points, but yielded
top honors in total audience to Grand
Central Station, which was second in
the point category. Armstrong’s
Theater of Today, fourth in Hooper
points, is third in audience where it
is followed by Let’s Pretend, which
stands 13th in points. Kate Smith
Speaks is fifth on the urban listener-
ship, altho third in points. Aunt
Jenny is sixth in listeners, one slot
below her point standing.

Considerable difference exists be-
tween relative audience standings
and number of listeners per set re-
corded by each program. Altho Jack
Benny tops the nighttime list in both,
scoring 2.96 over-all listeners per
radio, he is followed closely in the
latter category by Edgar Bergen’s
2.92 listeners per set, despite the fact
that Bergen stands only ninth in total
listeners. Among daytime shows,
Grand Central Station’s 2.19 listeners
per set makes it tops in this division
as well as in total listeners. Second
in listeners per set, ‘however, is
County Fair (2.08), which rates only
seventh in fotal audience.

Coast Stations

Study Ed FMers

HOLLYWOOD, April §.—Pro-
posed State-financed FM web to be
used for educational purposes only is
still a matter of great concern to
broadcasters here as evidenced by the
letter sent last week by Bob Reynolds
(Southern California Broadcasters’
Association prexy) to the chairman
of the State Education Committee
requesting that station heads be al-
lowed to address the law-makers be-
fore bill comes up for consideration
as possible legislation.

Bill was proposed some months
back calling for the investing of State
funds into a string of non-commercial
FM outlets to be used and controlled
by the State board of education. Altho
stations would operate on a non-
commercial basis, broadcasters ob-
ject to the proposal since they feel
that the State-owned outlets would
cut into the potential audience, tak-
ing away possible listeners from
commercial stations.

THE BIG STORY

(Continued from page 11)

dicated. Reporters get $500 for their
yarns.

Initial Solution

First story concerned a murder
solution by Joe Garretson, The Cin-
cinnati Enquirer reporter. After the
cops appeared stymied, the reporter
solved the mystery on his own, con-
fronting the villian with a phony
one-copy edition of his paper to
force a sconfession. A Garretson
finish had the cops.rescuing the re-
porter as the killer was beating his
brains out,

Script was well written, altho
overly episodic and, worse yet, used
an assortment of the cliches at-
tached to newspaper stories, i.e.,
“hold Page 1 for a replate,” et al
But Bernard Prockter’s corking pro-
duction helped give pace and ten-
sion. Berry Kroeger’s second person
narration was well done; other per-
formances were standard,

Vladimir Selinsky’s musical back-
ground contributes enormously to
the program, adding depth, color
and mood. By using an organ back-
ground for the commercials, he
makes a clear-cut difference be-
tween the script itself and the plugs;
both stand out that much more.

Commercials are quite different
from the customarily irritant Amer-
ican Tobacco approach. Key line is
“distance lends enchantment,” idea
being that the extra length of the
cigarette provides more smoking
ease. Actually, and especially for
this advertiser, the sales talks, al-
beit a bit long-winded, were more
effective and less nagging than
usual, Jerry Franken.

LAWYER Q

(Continued from page 11)
on WOR in 1941, and also did a stint
years ago over WJZ. He was in
service during the war.

Program is carried by WOR,
MBS’ New York outlet, on Sunday,
3-3:30 p.m., whereas the web airs it
Thursdays, 8-8:30 p. m.

Paul Ackerman.

Joe Bernard, national sale man-
ager of KOMA and KTLA, Tulsa, ap-
pointed general manager of KOMA,
replacing Kenyon Brown, resigned.
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T-Day April 14
Finds D. C. With
Buyer Backlog

WASHINGTON, April 5.—Amid
preparations for T-Day April 14,
when video sets will be made avail-

able to Washington’s general public
for the first time at dealer stores, dis-
tributor spokesmen disclosed that
buyers’ lists have already piled up in
numerous retail stores on a scale
vying with the backlogs of applicants
for new automobiles. Washington’s
T-Day will be the biggest in a nation-
wide series so far, according to I. V.
Dalo, the Radio Corporation of Amer-
ica (RCA) Victor Division here, with
more receiver sets to be- made avail-
able than in any other city outside of
New York.

T-Day in Washington will touch
off a week of intensive promotion cli-
maxing four months of preparation
by RCA and WTTG, DuMont outlet
here. A feature April 14 will be
WTTG’s telecasting of the opening
ballgame between the Washington
Senators and New York Yankees,
with WABD in New York carrying
the program,

2,500-Set Stock

Dalo says that from 2,500 to 3,000
sets will be on hand in Washington
retail stores on T-Day. Fewer than
700 are in use in the city now, but
this is mrore than triple the number
in use a year ago. Sets on sale will
be priced from $250, all scaled to 13
channels.

The number of sets for retail dis-
tribution is scheduled to be stepped
up later to tie-in with commercial
opening of the National Broadcasting
Company’s tele outlet here this year,
since the television reception area
will be widened from the current 16
miles radius to 40 miles.

THE MEL BLANC ;

(Continued from page 11)

offered a series of stale gags, entire=
ly unrelated to the basic situation.
One of these, incidentally, was of
the type which contribute to the
smut-clamor occasionally stirred up
against radio comedy, with Blanc
telling of the time he was selling
newspapers on a street corner . . .
“and on the opposite corner was a
pretty girl selling Life.” By the time
the script got back to the original
situation nobody cared any longer.

Victor JMiller ork does a good,
workmanlike job, particularly in
backing the Sportsmen vocal group.
Effectiveness of group warbling
seems hampered, however, since the
commercials are also introed in song
fashion. Product plugs spotted at
opening,. 8:30, 8:38 and 8:52 (sign-
off). Copy theme is built around
“new, all-purpose” qualities of Col~
gate Toothpowder which gives one
a sweet breath and sparking teeth,
all in one operation. Theme is fol-
lowed out generally in advertiser’s
copy in all media. Sign-off is fol-
lowed by a sing-talk hitch-hike plug
for Halo, the company’s shampoo.

Blanc still has great potentials.
If Colgate, Sherman-Marquette or
the writers can find the right form-
ula, plus a production with pace, the
show will get the cohesion it lacks
now. As it stands, it’ll take a lot of
doing to edge the Hooper higher.

Joe Csida.
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Execs of 4 Méiors Testify
At Senate Group Hearing;
Price-Fix Evidence Sought

Industry Inquiry Seen Developing; Info on Firms Asked

(Continued from page 3)
its own distributing offices, but em-
phasized that “every effort has been
made to encourage making our prod-
uct available to retail newcomers—
especially war veterans.”

Questioned for Hours
The witnesses were questioned for
more than three hours by Langer;

Deccalogue

WASHINGTON, April 5.—The story of
how Decca Record Company got its name
got a mirthful reception when President
Jack Kapp of Decca told it for the record
of Sen. William Langer’s (R., N. D.) Senate
subcommittee at a hecring here today.
Senator Langer said to Xapp, “I'm in-
terested in knowing how Decca got its
name.”’

“Well,” said Xapp, “I had the idea that
deccas was an Indian word for ‘give voice
to.’ I had seen only one use of the word
in any form in English and that's the en-
cylopedia’s reference to the word ‘deccan,’
which means a ‘plateau.’ [ once gave
what I thought was a learned talk on the
word and attributed its origin to India.
But recently I met an Indian maharajah
who told me there is no such word in the
Indian tongue, Anyway, we're siill Decca
and glad of it.”

Dr. John Blair, of the Federal Trade
Commission; Special Assistant At-
torney General James Mullaley, and
J. D. Rudde, counsel to the Langer
subcommittee. In the course of
questioning, it became apparent that
the subcommittee is determined to
assemble a mass of information on

Midwest Band Biz
Revival Sighted;
Barnett Adds Orks

CHICAGO, April 5.—Indications of
a reviving dance band biz in thé
Midwest came from territory orks
this week when booker Jimmy Bar-
nett, Sioux Falls, S. D., skedder, re-
ported inking four new orks to his
roster. Bands added by Barnett in-
clude Fats Carlson, Vern Wellington,
Chuck Hazelton and Clem Brau, all
commercial crews, ranging from
eight to 11 pieces. Barnett said the
orks were pacted to meet increasing
post-Easter demand, and already
dates have been booked for them up
to the end of September.

Serl Hutton, of National Orchestra
Service, Omaha, another territory
band router, told The Billboard that
he is seeking one and perhaps two
more crews to bolster his talent
stable.

Increased territory band biz is con-
sidered a good indication of hypoed
biz for the names in the Midwest,
for territory orks are considered the
basis of ballroom biz in this territory.

all aspects of the record manufac-
turing industry, extending far be-
yond the problem of inability of war
veterans to get franchises for retail
business. Committee evinced sharp
interest in whether price control pre-
vails by mutual agreement within the
industry in violation of the Sherman
Anti-Trust Act and whether inter-
locking ownership exists among any
of the companies.

1t is possible the subcommittee will
summon key officials of distributing
agencies for the major record com-
panies, The Langer subcommittee is
expected to recommend a favorable
discharge from the Senate Judiciary
Committee of two bills (S. 104 and
S. 72).

Wallerstein in Clash

The hearing got off to a fiery start
when President Wallerstein, of Co-
lumbia, indicated he was unprepared
to answer a number of Langer’s
questions about operating and finan-
cial set-up. Langer, waving a long
black cigar, declared angrily: “I de-
mand that records, financial state-
ments and all annual reports of all
the record manufacturing companies
be produced for this committee. I
wanted to be decent by requesting
you folks here today to testify and
answer questions, and I warn you

(Retail Disk Set-Ups on page 32)

Alexander Denies
He’ll Join Haynes
As Booking Partner

NEW YORK, April 5.—Reports that
Willard Alexander and Don Haynes
were going into business as partners
in an independent booking enterprise
were flatly denied by Alexander yes-
terday. Alexander, now operating his
own booking office, with Vaughn
Monroe’s ork as his chief property,
said he had only been talking with
Haynes, who personal-manages the
Tex Beneke-Glenn Miller ork, about
today’s price structures in the book-
ing picture as they affect the lads’
respective ork properties, both of
which work under heavy overheads
and require top money.

Alexander said present methods of
agency selling had been causing him
headaches. He complained that
agency price cutting had many ops
expecting to pay less dough in every
purchase, but he argued that his at-
traction, Monroe, had mo reason to
cut his guarantee in face of the kind
of money the ork had been pulling.
The current asking price for Monroe
on one-nighters is $3,000, with rare
exceptions where ballroom capacities
are too small to cover the nut.

Haynes was unavailable at press
time, having left for California
Thursday (3) with his family.

Musicraft Voids
MGM Request to
Cut Torme Sides

HOLLYWOOD, April 5.—Musicraft
nixed MGM Records’ request for per-
mission to cut two sidet with Mel
Torme to be included in MGM’s
forthcoming Good News album. Since
Torme will appear in the Metro pic
of the same name, the pic company’s
disk subsidiary wanted to use Torme
in the album as a tie-in with the
film.

Metro requested and received okay
from Decca for use of Judy Garland
in a simglar instance and reportedly
was surprised to learn Musicraft’s
Irving Felt refused okay in the case
of Torme.

Music row pondered reason for
Felt’s nixing since all agreed Torme’s
inclusion in the MGM album would
greatly enhance the stature of the
youthful balladist and pay-off ror
Musicraft by boosting their other
Tcrme diskings.

Capitel Sales
Doubledin46;
Talke Trebled

Divvy Hits $1.82 a Share

NEW YORK, April 5.-—Capitol
Records” annual stockholders’ report,
issued this week, shows a 105 per
cent increase in sales volume and a
300 per cent increase in net income
in 1946. The report, coming on the
heels of similar profit-showing state-
ments from Decca and Columbia,
emphasizes that 1946 was a boom
ycar for diskeries.

In 1946 Capitol’s sales volume was
$13,802,797, the highest sales total
in the five-year-old firm’s history,
compared with a 1945 total of
$6,391,685. Net income was $842,961,
almost quadruple the 1945 total of
$222,780.25. The net for ’46, after
payment of preferred dividends,
would equal $1.82 a share on 430,000
shares of common stock outstanding.

The number of Capitol releases
(120 single records and 19 albums)
almost equaled the combined total
of new releases from 1942 thru 1945.
Current reports on Capitol’s sales for
January and February show the firm
100 per cent ahead of the ’46 pace.

Criterion’s Goldsen

To Run Works Now

NEW YORK, April 5.—Mickey
Goldsen was elected prexy of Cri-
terion Music Corporation by the di-
rectors last week. Goldsen will serve
as general manager of all of Cri-
terion’s affiliated firms, including
Leslie Music (Stan Kenton’s firm
which just debuted -with Across the
Alley From the Alamo), King Cole
Music, Barbour-Lee Music and Tex
Ritter Music. As was previously re-
ported, changes in the Criteridon set-
up will inactivate Capitol Songs, Inc,

IATSE,Losing
Out on Grips,
Grabs Clerks

Unionizing Pubs, Diskeries

(Continued from page 3)
in the Ashley Music Supply Com-
pany. The union says it invaded the
clerical field because it feels that .
publ.ishers are backed mainly by
movie money, but this does not hold
true of Ashley.

Jurisdictional Trouble

MPHOE’S invasion of the wax biz
will meet with jurisdictional opposi-
tion from the United Office and Pro-
fessional Workers, an affiliate of the
Congress of Industrial Organizations
(CIO), and Local 430, United Elec~
trical Workers (CIO), a union that
has organized press operators and
other plant help in disk factories.

Interesting labor interplay is evi-
dent here, in that UOPWA has been
certified as bargaining agent at Co-
lumbia Records, a subsidiary of the
Columbia Broadcasting System
(CBS). UOPWA won a National La-
bor Relations Board election over the
MPHOE last year at CBS and since
has signed a pact for office help there.
The CIO outfit also is getting an or-
ganizational drive under way at Dec-
ca Records, Inc., the parent organiza-
tion of World Broadcasting Company,
where the UOPWA already has a
contract.

MPHOE’s Origin

MPHOE originally sprang from the
Warner Bros.” office employees, 800
strong, who joined together in 1941
and entered IATSE in 1945. Since
then it has gained over 500 members.
Local 802, American Federation of
Musicians (AFL), has contracts for
arrangers, copyists and proofreaders
in music publishing firms, but never-
theless has supported MPHOE’s drive
for clerical help.

On the other hand, Local 1 of the
Theatrical Protective Union, com-
posed of the stagehands, the original
nucleus of IATSE (2,055 strong in
1929), has lost 41 per cent of its
membership and now only numbers
1,200, of whom 600 work in legit, 400
in pix and vaude houses and the rest
in radio and tele. There are several
reasons for the decrease in the num-
ber of organized grips, the foremost
being unemployment caused by a
general decline in the theater. Many
have had to enter new trades. Sec-
ondly, since many members are aged,
the union’s death rate is high. Rec-
ords show that in addition to thosé
pensioned, an average of 44 members
per year die.

Up to recently, it was extremely
difficult to gain admission to the
union, but an apprenticeship program
opened the gates to 50 sons of mem-
bers last year.

Whereas stagehand membership
has dipped drastically, IATSE, the
parent body, has hiked its dues pay-
ers from fewer than 23,000 in 1935 to
60,000. There were 693 locals then,
all in the A classification. Tab now
is 805 A locals and 141 B locals. B
locals are more or less catch-all units

(See IATSE Losing on page 33)
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Michigan Ops Revive Plan

To Shift ASCAP Seat Fees
To Film Producer Shoulders

Society in N. Y. Says Okay If You Can

NEW YORK, April 5.—The Michi-
gan Independent Theater Owners’
proposal to have the American So-
ciety of Composers, Authors and Pub-
lishers collect from film producers at
the source rather than levy seat
charges on exhibitors was greeted
with no official comment from
ASCAP’s spokemen here this week. It
is understood, however, that ASCAP
is entirely agreeable to the idea, with
the usual proviso that the motion pic-

ture producers go for it as well. Then

it would be a simple matter of the
pic magnates coming to ASCAP.

Many years ago, tradesters recall,
ASCAP did endeavor to collect pic
revenues at the source, but the Hays
office set-up in power at the time
blocked the attempt.

The only point elaborated on by an
ASCAP spokesman was the theater
owners’ squawk about alleged double
taxation. He pointed out that ASCAP
was only a performing rights agency,
collected no other income {rom
filmusic users other than for seat
charges and could not understand
the contention that royalties were
also exacted from producers.

It was felt that either some ex-
hibitors still believed an ancient
music score charge levied against
owners” by producers was still in
force (this practice was discarded
many years back) or else exhibitors
were confusing ASCAP, the collec-
tion group, with individual ASCAP
publisher members who collect syn-
cronization fees from producers for
the use of copyrighted songs in pic-
tures.

Apollo Pressing for
*

Audience Co-Op

Disks; First by May

NEW YORK, April 5.—Arrange-
ments for the Apollo diskery to press
over 500,000 platters for Audience
Records, Inc., have been concluded
and the first album series under the
Top-Ten Records label will be dis-
tributed by May.

Audience’s tallow features special
cuttings by its co~op stockholders and
radio stars: Amos n’ Andy, Jack
Benny, Edgar Bergen, Burns and Al-
len, Eddie Cantor, Fibber McGee and
Molly and Ed Gardner. H. Paul
Warwick, head of the Warwick &
Legler Advertising Agency, who is
administering the new record con-
cern, also holds financial interest.

Contrary to previous reports, Audi-
ence albums will not feature tran-
scriptions of live broadcasts, but will
represent special cuttings made spe-
cifically for home disk trade by the
radio celebrities. Masters were made
kefore a live audience, however.

Interesting feature of Audience’s
announced selling set-up is that the
company will ban radio stations and
juke boxes from playing the records.
Attorneys for the diskery, including
a vice-president of the American Bar
Association, claim that the material
of Audience radio aces (unlike pop
tunes which are licensed for use) is
copyrightable and usage can be con-
trolled.

Dave Garroway, emsee of Station
WMAQ's 11.60 Club, pulled a sell-
oat house of 600 Sunday (30) with
only short plugging on his radio show
and will put on a repeat concert in
Chi April 13 at the Twin Terraces.

DETROIT, April 5.—Age-old pro-
posals to shift seat fees charged by
the American Society of Composers,
Authors and Publishers from theater
exhibitors to motion picture pro-
ducers are being revived here under
sponsorship of the Michigan Inde-
pendent Theater Owners, according
to Sam Carver, MITO prexy.

MITO’s pitch is to gain national
support for jts revived plan to have
ASCAP drop its present 10-cents-
per-seat charge levied on movie
house ops and collect instead at the
source, the source being Hollywood’s
motion picture producers.

“Double Taxation”

Carver’s contention is that at pres-
ent music royalty fees are collected
from producers in addition to the seat
tax collected from exhibitors. The
exhibitors are opposed to this as a
form of double taxation and it is
known that the seat charges have
been favorite pressure motives be-
hind the recent flurry of anti-ASCAP
bills introduced in State legislatures
where movie owners are generally
well organized and represented in the
capitols,

The fact that MITO might be ax-
grinding was mitigated by Carver’s
indication that exhibitors knew
Hollywood interests would pass on to
them the additional costs of at-the-
source collections. . With ASCAP’s
theater-seat take in 1946 placed at
$1,300,000, Carver estimated that with
at-the-source fees included, the aver-
age increase in cost of a feature film
to a producer would be about $3,000,
Passed on, the average increase in
cost per film to each house would be
negligible, perhaps $5 a feature. But
the important point to MITO is that
the hike would not be itemized as a
separate cost; hence, would not
arouse the displeasure of the exhibi-
tor individually over ASCAP exac-
tions.

Simplification

MITO’s contention is that its plan
would simplify royalty procedure
in the picture field and probably
would point the way to more routine
operation of other copyright organ-
izations in the same field. Exhibi-
tors’ sentiment is that other copy-
right groups have been generally
holding back and letting ASCAP lead
the way in connection with film roy-
alties. Therefore the exhibs want
to start off by changing the ASCAP
system,

GAC, C;ﬁitol
Plot Co-Op

Promotions

NEW YORK, April 5.—One of the
most progressive steps ever taken to
develop closer accord between re-
cording companies and booking
agencies has been launched here by
General Artists Corporation (GAC)
and Capitol Records.

Jack Philbin, newly appointed GAC
veepee in charge of artist relations,
and Walter Rivers, New York rep for
Capitol, have worked out an unusual
agreement involving the promotion of
the Sam Donahue and Billy Butter-
field orks by united effort. A pre-
liminary step in the co-op promotion
campaign calls for the diskery to ad-
vise GAC of sales, new releases and

All It Requires
Is Some ‘Mah-Zel’

NEW YORK, April 5.—Examples
of small diskery waxings spreading
into major studios continue to mount.
Latest is the Feist-pubbed Mah-Zel
tune, whose title is based on the fa-
miliar Jewish expression for ‘good
luck.”

Mah-2Zel kicked off on the Coast
independent label, Huckster, owned
by Danny Winkler and Jack Beek=-
man. Beekman co-wrote the song
with Artie Wayne, who vocalizes on
the Huckster disk. When the record
started chatter on the Coast, Beekman
brought the song East and nosed
around for pub offers. Feist’s General
Manager Harry Link picked it up for
$2,500 advance against a nickle
copy—this, about two weeks ago.
Abetted by the fabulous Link’s pro-
motions, the song is starting to move.
Arthur Godfrey sent it off on his CBS
morning show and local dealers and
jukes are hearing calls. Now the ditty
has been set for the Andrews Sisters
on Decca, Louis Prima on Majestic
and maybe Vaughn Monroe on Victor.
Amusing switch it that the genial
Irish gentleman Art Mooney is doing
Mah-Zel for MGM label.

Supreme Court

Rules Soon on
‘Form B’ Pacts

WASHINGTON, April 5.—The Su-
preme Court is expected to hand
down a final decision within six
weeks on a case which will determine
whether locals of the American Fed-
eration of Musicians (AFM) may
negotiate contracts directly between
musicians and ballrooms hiring them,
rather than between musicians and
their band leaders. The Court heard
arguments Thursday (3) in the suit
brought by the Crystal Ballroom, Des
Moines, protesting the “Form B” con-
tract under which employer-em-
ployee relations are established be-
tween the players and the person
engaging them.

Under the “Form B” contract, the
person engaging the orchestra or
band is made liable for payment of
Federal Social Security taxes. Pre-
viously, the responsibility rested on
the orchestra leader. The Crystal
Ballroom brought the suit two years
ago in the Federal District Court in
Des Moines, which upheld the com-
plainant. The suit was directed
against the U. S. Collector of Internal
Revenue.

Complainant’s Case

The complainant insisted that the
responsibility for the tax payments
belonged to the orchestra leader as
“employer.” The Circuit Court of
Appeals in the eighth district re-
versed the District Court decision,
and arguments were submitted at a
hearing before the U. S. Supreme
Court here ‘this week, with Griff Wjl-
liams and his orchestra members (all
affiliated with AFM) intervening in
benalf of the U. S. collector.

Robert A. Wilson, of Washington,
affiliated with Joseph A. Padway,
chief counsel for AFM, argued the
case for the orchestra members, in-
sisting that “Form B” was the most
logical and fair basis for negotiations.
Contesting this in behalf of the
Crystal Ballroom were lawyers Clyde
B. Charlton and Thomas B. Roberts,
both of Des Moines.

areas where the particular ork’s disks
are moving best. In exchange, the
agency will post Capitol on band
bookings and other plans.

Contact Men’s Union

Wants Pension Plan

NEW YORK, April 5.—One of the
things to be asked of pubs by Music
Publishers Contact Employees union
(MPCE) when present Fair Trade
Agreement expires at the end of this
year will be support of a pay roll-
deduction “pension” plan.

MPCE currently is whiping up a
format for the deduction plan which
probably will follow that used by
many commercial industries where
the employer deducts a small per-
centage of the employee’s wages each
week, matches the amount deducted
with an equal amount from his own
pocket and turns the total monies
over to a “pension” fund.
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6 National Biz Associations

Aid NAMM’s Three-Y ear Plan

CHICAGO, April 5—National As-
sociation of Musical Merchants’
(NAMM) projected three-year pro-
gram, mapped out in conjunction
with reps of various segs of the mu-
sic business (The Billboard, Novem-
ber 18), took shape this week with
the announcement from NAMM
headquarters here that word has
been received from six national mu-
sic biz associations that they will
co-operate financially with the cam-
paign.

Program fund, originally set at
$300,000 yearly, has been pared 1o
$100,000. This emount will be di-
vided among various facets of the
music industry, according to thewr
ability to pay. Actual figures on tha
division of funds were not disclosed.

Associations which have signified
their okay of the financing, accord-
ing to William A. Mills, secretary
of the NAMM, include: The Piano
Manufacturers’ Association, National
Association of Musical Merchandise
Manufacturers, Nationai Association
of Musical Merchandise Wholesalers,
Band Instrument Manufacturers’ As-
sociation, and the Standard Publish-
ers. No werd has been received yet
from the accessories manufacturers,
but Mills said that they are meeting
next week to decide on the program
to broaden interest in music na-
tionally. The advertising committee
of the National Association of Radio
Manufacturers has already okayed its
quota in the drive to stimulate music
nationally, but before tha appropria-
tion can be made the matter must be
considered by the NARM’s directors,
who will meet soon. Record manu-
facturers, Mills said, are being so-
licited for funds individually, for

DECCA
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they are not as yet represented by a
central organization.

The board of trustees, shepherding
the music campaign, have autherized
the employment of Dr. Albert Har-
ing, Indiana University prof and
marketing expert, as program con-
sultant, and he is making preliminary
plans for necessary market research.
Dr. Haring has slated the next meet-
ing of the board of trustees arcund
the end of April, at which time they
will discuss the industev public rela-
tions program, which is currently
being carried on experimentally.

Sy Oliver Cancels
Ork Tour of South

NEW YORK, April 5—William
Morris Agency’s one-nighter Three
Blazers and Sy Oliver ork package,
skedded for a series of dates in the
South, was broken up this week
when Oliver pulled out of the tour
by nixing the dates. The stated rea-
son for rejection of the dates was
not so much Oliver’s objection to Jim
Country as it was lack of financial
incentive. Eddie Greene, Oliver's
personal manager, claims that the
ork, still in its infancy, couldn’t af-
ford to make a trip that would be
tough and not lucrative enough to
cover the band’s nut. But he pointed
out that Oliver’s retusal of the dates
did not strain the orkster’s relation-
ship with WM.

Oliver will finish the tour with the
Blazers on May 1, after an engage-
ment at the Regal Theater, Chicago.
Following that, the Blazers go South
alone, while plans for Oliver are un-
certain.
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First it was MUSIC GOES 'ROUND
...then BE!I MIR BIST DU SCHOEN

(MEANS GOOD LUCK)

words and music by Artie Wayne ond Jack Beekman'

...later RUM AND COCA COLA
and OPEN THE DOOR, RICHARD! v

%:¢C “THE GOOD LUCK SONG”

K

Every important record company is rushing to record this new novelty sensation.

Insure immediate delivery — Reserve records from ‘your distributor now!
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Morris Agency
6-Months’ Biz
25% Above 46

Band Bookings Boost Billings

NEW YORK, April 5. — Cress
Courtney, William Morris Agency
band department exec, this week re-
vealed that the agency’s billings and
volume biz-for the first six months
of this year show a jump of approxi-
mately 25 per cent over the same
period in 1946. Courtney pointed out
that these figures are being realized
because of the strong demand for
orks for the summer season. He
gdded that it would be highly un-
likely for the summer’s thriving biz
to continue into the fall and winter.

Courtney explained that when the
summer spots close, the situation is
likely tc return to the dismal state
that it was in last winter, simply
kecause of the lack of spots in which
to book orks. He revealed that the
agency has a man out on the road
whose exzpress job 1s selling the idea
of using orks to ops who have suit-
able ork locations but who do not
use big pband music. The exec said
this road agent thus far had opened
up at least three new spots to name
bands in the East for the coming fall.
But he added that it would be a diffi-
cult task to successfully open the
number of location spots which have
folded or dropped the name ork pol-
icy in the past six or nine months.

He also said promoters and loca-
tion ops become more difficult to sell,
and that most would not buy unless
they get guarantee-percentage deals.
Courtney explained that ops felt this

Margaret Whiting

Proposes “Oscars”

For Music Biz

HOLLYWOOD, April
stress Margaret Whiting, daughter of
the late tunesmith, Richard Whiting,
in a wire she will send Monday (7)

to Deems Taylor, prexy of American ¥f

Society of Composers, Authors and
Publishers (ASCAP), proposes that
the music biz have its own annual
Oscar awards to be made to cleffers
of the top tunes of the year.

Miss Whiting will recommend that A

ASCAP establish the yearly awards
to composers of: Best new ballad of
the year, top novelty tune, best
rhythm song, most notable longhair
work and most promising cleffer or
team. Citation also would be made to
the pub, scribe or individual who has
contributed most to development of
American music. Other awards would
include special citation for the com-
poser of the best Broadway score and

the top song revival of the year. Poll °
conducted among top ASCAP mem- #

bers would determine awards,

Ross Doyle On His Own

NEW YORK, April 5. — Ross
Doyle, formerly arranger and librar-
ian with the Tommy Dorsey ork, cur-
rently is prepping his own trio and
conducting a vocalist’s school out of
TD'’s office here. Doyle has written a
tune, Dreamland, published by Bar-
ton Music and set for waxing by Kay
Kyser on Columbia.

type of deal was us close to a reason-
ably certain means of covering their
“nuts” as any other type of purchase.
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The nation's 10 top tunes, THE HONOR ROLL OF HITS, is de-
termined by a scientific tabulation of various degrees of each s0ng’s Week Ending
popularity as measured by survey features of The Billboard’s Music April 4

Popularity Chart.

The Nation's Top Tunes

Position
This Week

f.

3

:b

y'l

6.

1.

8

9

10.

HGNOR ROLL OF HITS

({TRADEMARK)

The title "HONOR ROLL OF HITS” and the listing of the hits have been copy-
righted by The Billboard. Use of either may not be made without The Blllboard’s consent

By Al Jolson and Saul Chaplin

ANNIVERSARY SONG Published by Mood (ASCAP)

From the Columbia film “The Jolson Story,” sung by Al Jolson. Records
available: Tex Beneke-Miller Ork, Victor 20-2126; Russ David, De Luxe 1057;
Larry Douglas, Signature 15075; Anita Ellls, Mercury 3036; Al Jolson, Decca
23714; Guy Lombardo, Decca 23799; Don Pablo Ork, Latin-American 10;
Louts Prima, Majestic 1107; Andy Russell, Capitol 368; Artie Shaw, Musicraft
428; Dinah Shore, Columbia 37234; Kate Smith, MGM 10003; George Towne
Ork, Sonora 2004.
Electrical transcription libraries: Barclay Allen, MacGregor; Hal Derwin,
Capitol; Freddy Martin, Standard; The Novatime Trio, NBC Thesaurus; Russ
Morgan, World; Silver Strings, MacGregor; Ceorge Towne, Associated.

HEARIA(HES By Al Hoffman and Al Klenner

Published by Leeds (ASCAP)
Records available: Joe Alexander, Capitol 372; Richard Cannon, Diamond
2057; Cowboy Copas, King 598; Jimmy Dorsey, MGM 10001; Harry James,
Columbia 37305; Monica Lewis, Signature 15065; Gordon MacRae, Apollo 1045;
Ted Martin-The Airlane Trio, De Luxe 1068; Red McKenzie, National 9026;
Don Pablo Ork, Latin-American 10; Cedric Wallace Trio, Diamond 2057; Ted
Weems Ork, Victor 20-2175 and Decca 25017; Ray Smith-The Pinetoppers,
Continental C-8021; Ted Straeter Ork, Sonora 2005; Bobby True Trio,
Mercury 3057.
Electrical transcription libraries: Chuck Foster, Lang-Worth; Eddy Howard,
World; Eddie Skrivanek, MacGregor.
Jack Lawrence

uNDA Published by E. H. Morris (ASCAP)

Records available: Bob Ohester Ork, Sonora 2006, Larry Douglas, Signature
15106; Chuck Foster Ork, Mercury 3058; Hollywood Rhythm-Aires, Hollywood
Rhythms 1551; Gordon Jenkins Ork, Decca 23864; Ray Noble Ork-Buddy Clark,
Columbia 37215; Charlie Spivak, Victor 20-2047; Paul Weston Ork, Capitol 362,
Electrical transcription libraries: Chuck Foster, Lang-Worth; Jack Lawrence,
Lang-Worth; The Sweetwood Serenaders, NBC Thesaurus.

MA"AGUA' NI(ARAGUA By Albert Gamse and Irving Fields

Published by Encore (BMI)
Records available: Jose Curbelo Ork, Victor 26-9015; Julie Conway, Signature
15086; The Gordon Trio, Sonors 3032; Kay Kyser, Columbia 37214; Guy
Lombardo, Decca 23782; Freddy Martin, Victor 20-2026; Two-Ton Baker and
His Merry Music Makers, Mercury 5016; Bill McCune, DC 8014; Dick Peterson
and the Vocal Yokels, Enterprise 251.

Electrical transcription libraries: Patti Dugan-The Jumpin® Jacks, NBO
Thesaurus; Chuck Foster, Lang-Worth; Jan Garber, Capitol; Elliot Lawrence,
Associated; Freddy Martin, Standard; Dick Peterson and The Vibra-Tones,
MacGregor; Arthur Smith, World; Jerry Sears Ork, Muzak.

HOW ARE THINGS IN GLOCCA MORRAY 52 E. ¥ Harburg and Burtor Lovs

Published by Crawford (ASCAP)
From the legit musical “Finian’s Rainbow.” Records available: Harry Babbitt,
Mercury 3056; Buddy Olark, Columbia 37223; Tommy Dorsey, Victor 20-2121;
Georgia Gibbs, Majestic 12009; Dick Haymes-Gorden Jenkins Ork, Decca 23830;
Bob Houston, Sonora 3043; Johnny Long, Signature 15064; Martha Tilton,
Capitol 345.

Electrical transcription libraries: Louise Carlyle-The Music of Manhattan Ork,
NBC Thesaurus; The Sweetwood Serenaders, NBC Thesaurus; John Gart Trio-
Bob Eberly, World; George Towne, Associated; Eddie LeMar, Capitol; Skitch
Henderson, Capitol; Mel Torme, MacGregor; Chuck Foster, Lang-Worth.

GUI“Y By Gus Cahn, Harry Akst and Richard A. Whiting
Published by Feist (ASCAP)

Records available: Nick De Lano, Black & White BW-821; Del Courtnsy Ork,
Enterprise 247; Johnny Desmond-Page Cavanaugh Trio, .Victor 20-2109; Ella
Fitzgerald-Eddie Heywood Ork, Decca 23844; Monica Lewis, Signature 15090;
Tony Martin, Mercury 3042;.Tony Mottola Four, Majestic 1106; Artie Shaw=-
Mel Torme and the Mel-Tones, Musicraft 428; Margaret Whiting, Capitol 324.
Electrical transcription libraries: The Music of Manhattan Ork, NBO
Thesaurus; Russ Morgan, World; Freddy Martin, Standard; Silver Strings,

MacGregor.
MY ADOBE HA[IENDA By Louise Massey and Lee Penny
Published by Peer International Corp. (BMI)

Records available: Kenny Baker-Russ Morgan, Decca 23846; The Dinning
Sisters, Capitol 389; The Esquire Trio, Rhapsody RR-101; The Hammondalrs,
Mars 1037; Eddie Howard, Majestic 1117; Billy Hughes, King 609; Art Kassell,
Vogue R-785; Louise Massey-The Westerners, Columbia 37332; Jack McLean
Ork, Coast 8001; Bobby True Trio, Mercury 3057; Billy wWilllams, Victor 20-2150.
Electrical transcription libraries: Chuck Foster, Long-Worth; The Novatime
Trio, NBC Thesaurus; Sunshine Girls-Jimmy Wakely Ork, MacGregor.

(1 LOVE YOU) FOR SENTIMENTAL REASONS B~ Ty e

William Best
Published by Duchess (BMI1)

Records avallable: The Brown Dots, Mauor'1041; King Cole Trio, Capitol 304;
Ella Fitzgerald-Delta Rhythm Boys, Decca 23670; Eddy Howard Ork, Majestic
1071; Art Kassel, Vogue R-781; Dinah Shore, Columbia 37188; Charlie Spivak,
Victor 20-1981; Skip Strahl Ork, Emerald 106; Fran Warren, Cosmo 514.
Electrical transcription libraries: Buzz Adlam Ork, Standard; Barclay Allen,
MacGregor; Bob Crosby Ork, Standard; Vic Damone, Associated; The 4
Knights, Lang-Worth; Eddie Le Mar Ork, Capitol; The Music of Manhattan
Ork, NBC Thesaurus; Charlie Spivak, World; Don Swan, MacGregor.

(I'll (lOSE MY EYES By Buddy Kaye and Billy Reid

Published by Peter Maurice (ASCAP

Records avajlable: Ray Anthony Ork, Sonora 3034; Mildred Balley, Majestic
1093; Johnny Bothwell Ork, Signature 15066; Johnny Desmond-Page Cava-
naugh Trio, Victor 20-2109; Jack Fina Ork, Mercury 3046; Hildegarde-Percy
Faith Ork, Decca 23756; Jack McLean Ork, Coast 8005; Andy Russell, Capitol
342; The Sentimentalists, Manor 1047; Dinah Shore, Columbia 37213; Teddy
Walters, Musicraft 15097.
Electrical transcription libraries: Louise Carlyle, NBC Thesaurus; Vic Damone,
Associated; Hal Derwin, Capitol; Dinner Music, Lang-Worth; Freddy Martin,
Standard; George Towne, Muzak; George Wright, NBC Thesaurus,

J By Peggy Lee and Dave Barbour
118 A GOOD DAY Published by Capitol Songs (ASCAP)
Records available: Harry Cool! Ork, Signature 15069; Phil Harris Ork, Victor
20-2163; Gene Krupa, Columbia 37209; Peggy Lee, Capitol 322.
Flectrical transcription libraries: Vic Damone, Associated; Patti Dugan-The
Jumpin® Jacks, NBC Thesaurus; The Four Knights, Lang-Worth; Freddy
Martin, Standard.

Position
Last Week
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REA VICTOR'S

pERRy c 0 Mo t

With the Satisfiers and Russ Case and his Orchestra in a swell new
coupling that’s headed for a long, profitable run in the boxes.

Little Man You've Had a Busy Day
AND
I(enl'luky Babe
RCA Victor 20-1918
' V

RCA VICTOR'S

e SPIVAI(

“A” is a neat arrangement of an Isham Jones favorite. “8" is a new
blues item that's come up fast on the West Coast. Tommy Mercer’s
terrific vocals on both sides.

(There Is) Mo Greater Love
AND

Born to Be Blue

RCA Victor 20-2202

; RCA VICTOR'S

" MARTIN.

| Ccn'i Get Up the
Nerve to Kiss You

A catchy gang song with Clyde
Rogers and The Martin Men.

AND

Piano Portrait

featuring Murray Arnald’s
fast rippling piano. ..
another “'Bumble Boogie!"”

RCA Victor 2C-2165

'

RCA

ALSO IN THIS WEEK'S

ICTOR Rflfﬂ&'f J

PHIL HARRIS

A recoupling that brings you one of his top
hits . . . plus @ new one on the “A’” side.
Typical, sure-fire Harris deliveryl

Pray for the
Lights to Go Out AnD
if You're Ever Down in

Texas, Look Me Up

RCA Victor 20-2207

E KING WALTZES

(Vol. 2, Album P-171)

Song of the Islands
AND

In Apple Blossoem Time

RCA Victor 20-2096
Mexicali Rose

AND Maria Elena
RCA Victor 20-2097
Carolina Moon

AnD The Anniversary Waltz

RCA Victor 20-2098

Roses of Picardy

AND 'Til the Sands of
the Desert Grow Cold
RCA Victor 20-2099

CHARLIE MONROE

and his Kentucky Pardners

Rubber Neck Blues anp

Who's Calling You
Sweetheart Tonight
RCA Victor 20-2204

ARTHUR “zi6 soy’ CRUDUP
Crudup’s After Hours
AND That's All Right
RCA Victor 20-2205

MISCHA BORR

ond his Continental Orchestra

Chanson Bohemienne

[ WAYN

'ROBERTSON.

Idu-ldcho

. - breezing thraugh o fast-moving novelty on the
A" and a nice wistful ballad on tae 'B”. With
the Panhandle Punchers.

AND
A Home of My Own
RCA Victer 20-2203

'

TEXAS
M

+ RCA VICTOR'S '
i

scor'r'

Foer fhegn BT

with B||Iy Moore Jr ald l\ls Orcheslru
I Hate Myself Every Morning

Neat slow-tempo singing by an up-and-coming star who's going phaces fastl
AND
Until the Real Thing Comes Along

Leslie’s new treatment cf this old favorite will get a lot of enthusiastic hearing.

RCA Victor 20-2206

THE STARS WHO MAKE THE HI7S ARE ON

3 ICTOR 2

RECORDS

RCA

AND Valse Poudrée
RCA Victor 25-0078

N. GOUNARIS

T. Maroudas with M. Souglous and his Orchestra

Pios Se Pire Ke Movufyges

~—Tango (For Whom Are You Leaving Me?)

AnD Omorfi Athina
{Beautiful Athens)

RCA Victor 26-8023

BEDRICK SMEAGE

and his Orchestra

Sarah Polka anp

Cervene Jablusko Waltx
(Red Apple Waltz)

RCA Victor 25-2053

ORLANDO GUERRA

(Cascarita) y la Orquesta Casino de la Playa
Rumba En Pueblo Nueveo

—Guaracha
.AND Y No Le . « o —Guaracha
RCA Victor 23-0563

JOSE CURBELO

and his Orchestra. Bobby Ramos vocals
Rumba-Bomba
AND Maracas
RCA Victor 26-9016

MA!!!A LUISA LANDIN

Con la Orq. de Ray Montoya
Ahora—solerc AND
Tu Felicidad—zclero
RCA Victor 70-7348
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Sheet Musi

Week Ending
April 4

BEST-SELLING SHEET MUSIC

‘Tunes lisied are the national best sheet
music sellers. List is based on reports
received each week from all the nation’s
sheet music jobbers. Songa are llsted

aecording to greatest number of sales.
(F) Indicates tune is in a2 dlm; (M) indi-
cates tune is in legit musical; (R) indicates
$une is availeble on records.

POSITION Publisher
Weeks | Last | This
to date| Week| Week
12 1. ANNIVERSARY SONG (F) (R) ......... 00000000000 LY Mood
5 3 2. LINDA (R) ..ttt it iiaiaaenen. E. H. Morris
8 2 3. HOW ARE THINGS IN GLOCCA MORRA? (M) (R)..Crawford
6 6 4. HEARTACHES (R) ............. 00000ddIo0 BF.56 00000 Leeds
12 4 4. MANAGUA, NICARAGUA (R) ........ciiinirnnnnns Encore
10 ) 5. GUILTY (R) 65 .0 emboeansnmsesds sall e e olle) ) o BB Feist
15 7 6. I'LL CLOSE MY EYES (R) .................. Peter Maurice
20 9 7. (I Love You) FOR SENTIMENTAL REASONS (R)....Duchess
2 13 8. MAM’SELLE (F) (R) ...... BT ¥ i O e Feist
3 12 9, IT'S A GOOD DAY (R) .......couiivinuun .. Capitol Songs
2 15 10. YOU CAN'T SEE THE SUN WHEN YOU’'RE CRYING (R)
O A T oRe e e E oo Re ook el e e e RN e e e e a8, & George Simon
3 8 11. BLESS YOU (For Being an Angel) (R) ...... Shapiro-Bernstein
1 -— 12. IF I HAD MY LIFE TO LIVE OVER AGAIN (R)...... General
1 — 13. MY ADOBE HACIENDA (R) ............ 0000000%000a Peer
1 - 14. ROSES IN THE RAIN (R) ......ovuunnn. KO0 00C0 00t Barton
14

14 15. OH,BUT I DO (F) (R} ....ovvviiivinnerennnsn.. . Witmark
Al

ENGLAND'S TOP TWENTY

POSITION
Weeks | Last [ This
to date| Week|Week
15 1. THE OLD LAMPLICGHTER. Irwin Dash .......Shapiro-
Bernstein
12 3 2. ANNIVE' ARY SONG ....Campbell-Connelly . Mood
16 4 3. THE STAno WILL
REMEMBER ........ vev.oFeldman cooveno. o0 ®
3 2 4. OPEN THE DOOR,
RICHARD ........ o ..Leeds ............Duchess
10 S 5. APRIL SHOWERS .......Chappell .........Harms, Inc.
14 6 6. GO HOME (Your Mother
Wants You) .......... »eeYale ciienasienna®
s 7 7. HOW LUCKY YOU ARE...Kassner scoseesees*
5 9 8. DON'T FALL IN LOVE ...Chappell ..,.......*
7 | 8 | 9. THE RICKETY RICK-
SHAW MAN ........... .. Southern .........Peer
20 10 10, FIVE MINUTES MORE...Edwin Morris .....Melrose
11 13 11. (I Love You) FOR SEN-
TIMENTAL REASONS ....Peter Maurice ..... Duchess
28 11 12. TO EACH HIS OWN .....,Victoria ..........Paramount
3 12 13. WHEN CHINA BOY
MEETS CHINA GIRL.....Mac Melodies .....*
2 17 14. HI JIG A JIG........ ve+.+Box and Cox .oo...®
10 14 15. MAY I CALL YOU
SWEETHEART? ..........Irwin Dash .......?
9 715 15. THE THINGS WE DID
16
17
15

LAST SUMMER ...... +s.. Edwin Morris .....E. H. Morris
8 16. THE ACCORDION ........Lawrence Wright ..*
Ldd:] 17. ZIP-A-DEE DOO-DAH.....Sun .........ss...Santly-Joy
8 18. THE WHOLE WORLD IS
SINGING MY SONG .......Francis Day ......Robbins
QOO 19. GOODNIGHT, YOU
A RASCAL .......... o i ..
3 ‘ﬁ R 2 | = {20, IF 'M LUCKY ..........Chappell .........Triangle
c H E * Publisher not available as The Billboard goes to press.
\d

** Should have been listed as number 17 last week.
*** Should not have been listed last week,

PLAY STATUS OF FILMS WITH LEADING SONGS

Tunes listed alphabetically are in films | Chart are listed, since many film-featured
currently showing or to be shown soon. | tunes never reach any degree of popular-
Only tunes which have won a position in | ity, and many others are never even
one or more of the other features of the | published.

A GAL IN 'CALICO (Remick), in Warner | I GOT A GAL T LOVE (in Neorth and
Brothers’ “The Time, the Place, and the | South Daknta) (Famous), sung by Eddie
Girl.”” National release date—December 28, | Bracken in Paramount’s ‘Ladies’ Man.”
1946, National release date—February 97, 1947,

A RAINY NIGHT IN RIO (Witmark), in | MAM’SELLE (Feist), background music in
Warner Brothers’ ‘““The Time, the Place, | 20th Century-Fox's “The Razor's Edge.”
and the Girl.” National release date— | National release date—January, 1917,

LOCEZR g TR OH, BUT 1 DO (Witmark), in Warner
ANNIVERSARY SONG (Mood), sung by Al | Brothers’ “The Time, the Place and the
Jolson in Columbia’s “The Jolsen Story.” | Girl” National release date--December
National release date—January, 1947, 28, 1946.

ANOTHER NIGHT LIKE THIS (Marks), | WHAT AM T GONNA DO ABOUT YOU?

sung by Dick Haymes in 20th Century- | (Paramount), sung by Eddie Bracken and
Pox’s “Carnival in Costa Rica.” National | Virginia Welles in Paramount’s “Ladies’

8 ™ - release date not set. Man.” National release date—February %,
. 1947%.
R E c o R D S APRIL SHOWERS (Harms, Inc.), sung by in

Al Jolson in Columbia’s ‘“The Jolson | ZIP-A-DEE DOO-DAH (Santly-Joy),

5 E7Y » < ”
p AR L ELE ‘ Story.” National release date—January, | Walt Disney’s “Song of the South.” Na-
Studio: NEW YORK CITY ¥.Sales: ELGIN, ILLINOIS Story tlonal releare dater November 20, 1946.

(Subsidiary of Maies’ﬁ'c RaHlig & Television Corporation]
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dream-able, dance-able, sing-able, profit-gble!

Radio Popularity

Week Ending
April 4

SONGS WITH GREATEST RADIO AUDIENCES

{Beginning Friday, March 28, 8 a.m., and ending Friday. 8 a.m., April 4)

Tunsas listed have the greatest audiences | the case of tles) tunes alphabetically. The
on pregrams heard on network stations in | music checked is preponderately (over 60
New York, Chicago and Los Angeles. List | per cent) alive.
is based upon John G. Peatman’s Audience

Coversge Index." The ‘mdex s projecied | () Indicetes tune ie from s sl ) DIPSY-DOODLE DANCE CONTEST

upon radio logs made available to Peat-

's ACI by the A te Reporting Serv- | sical; (R) indicates tune is available on . q
;::nls ACT %orke, I::g{: ghe?;ci;gmger?;:e records. In each instance, the licensing Al.bum of Ruml.m, PO'!(G, FoxdTrolf, Jitterbug, Waltz, and Peabody . . «
in Chicago, Radio Checking Service in Los | agency controlling performance rights on with complete instructions and rules
Angeles. Listed are the top 30 (more in ! the tune is indicated. l.ﬂl"l'Y Clinton and his Orchestra
. L1 Rainbow Album 301, List Price $3.00
1. A Sunday Kind of Love (R) ....evinnrencecncecnsnnenanns . .Leeds—ASCAP
13. Arnniversary Song (F) (R) c.itiiiinininnnnnnnnnan v Mood—ASCAP
3. April Showers (F) (R) «ourvnurnnnnnnnnnnnnnnnn Harms, Inc.—ASCAP HOW TO WRITE A SONG
1. Beware My Heart (F) (R) .....c..iniiiininunnnnnnnnnnn Feist—ASCAP . q . o
9. Bless You (For Being an Angel) (R) ............ Shapiro-Bernstein—~ASCAP Album of 6 EOSY Lessons with Records DeSIgned for your Llstemng and

1. Da You Love Mc Just as Much as Ever? ................ Gold Mine—ASCAP Dancing Pleasure
20. (I Love You) For Sentimental Reasons (R) .................. Duchess—BMI 0 Jack Lawrence and his Quartet

13, GUElty (R)) ..o iiieioleeoienon oo @m ot & 6wt o oMo o ne¥eHn B o oo s o alo Feist—ASCAP

B. Heartaches (R) «.en.veennnnnnnnsnnonnsnnesneinnsannss Lecds—ASCAP Vocals by Jack Lawrence and the Quartet

10. How Are Things in Glocca Morra? (M) (R). .............. Crawford—ASCAP Rainbow Album 302, List Price $3.00

’

18108 Closel My R yes (RIS S bl e s e | R ok B
3. It Takes Time (R) v viuitniinrnmnon ittt iieinenns London—BMI
13. It's a Good Day (R) ..iieiiinnnnnninnnennnnnnn.. Capitol Songs—ASCAP

4. Lirda (R) .....vonnnn... 506505500 ob /I A0 0 000 6 a 8 0 E. H. Morris—ASCAP SHOW PARADE of 1946-47
12. Managua, Nicaragua (R) ..ottt i ieeneennnn. Encore—BMI Album of the [ecding Hit Songs from Six Smash Brocdway MUSngl‘

3. Maybe You'll Be There (R) ......c.vivunineninnnnnnnns Triangle—ASCAP . ; . . oy .

3. My Adobe Hucienda (R) w..nennrrnneesonninnnannseeannnnns Peer—BMI 1. Annie Get Your Gun. 2. Call Me Mister. 3, Carousel. 4. Finian's Rainbow
8. (There Is) No Greater Love (R) .v..ovvurnennernnnnnn.... World—ASCAP 5. Oklahoma. 6. St. Lovis Woman.
18. Oh, But I Do (F) (R) ...uiriiiininennnntinnnennnnnnn Witmark—ASCAP l-ﬂl"l"y Clinton and his Orchestra
11, Sorata (R) . itittiiiintinne ittt i ianere e ienenne Oxford—ASCAP Vocals by the T Ti

3. That's Where I Came In (R) ..evonevuninnnninnnnnnnnnn.. Robbins—ASCAP D L7 Ll ] HLE

4. This Is the Night (R) .u.ueuninnninenneninannnnnnn.. Jefferson—ASCAP Rainbow Album 303, List Price $3.00

7. Too Many Times (R) ....oiiiinninnniiniiinnnennnnnnnn Advanced—ASCAP ] = e S 5 ¥

3. We Could Make Such Beautiful Music (R) ...vvvvnrrnnnnsonennn. BMI—BMI e e 3 =

5. What Am I Gonna Do About You? (F) (R)....cvvuuun. Paramount—ASCAP y " y

1. When Am I Gonna Kiss You Good Morning? (R)..e.vovuun... Feist—ASCAP DON T CRY I'l LE GlRL’ DON T CRY

9. (Oh Why, Oh Why, Did I Ever Leave) Wyoming? (R)...o...... Feist—ASCAP (In the opinion of Billboard's music staff «a record most likely to achieve
1. You Can Take My Word For It, Baby (R) ........ +ss.E. H. Morris—ASCAP popularity)

7. You Can’t See the Sun When Your Crying (R)........George Simon—ASCAP y

IT'S A SIN TO TELL A LIE

Jack Lawrence and his Quarte?

RECORDS MOST-PLAYED ON THE AIR Rainbow 10001, Lst Price 75¢

Recerds listed here in numerical order are those played ovér the greatest number
of record shows. List is based on replies from weekly survey among 1,200 disk jockeys

thruout the country. Unless shown in thjs chart, other available records of tunes MY DARLING CLEMENTINE

listed here will be found in the Honor Roll of Hits, Music Popularity Chart, Part I.

(F) indicates tune is from a film; (M) indicates tune is from e legit musical. ' WONDER WHO’S KISSING HER Now

POSITION

Weeks| Last | This Going Strong from the 20th Century-Fox Film *| Wonder Who's Kissing Her Now”
to date| Week | Week Lic. By .
7 |1 1. HEARTACHES ....Ted Weems (Elmo Tanner)............ o Marshall Young with Orchestra
................. Decca 25017—ASCA
7 2 2. ANNIVERSARY  Dinah Shore (M Vicéoramf)%r{(s_ASCAp Vocels by Marshal Yours
ina ore orris Stolof vk)...... . R H
SONG (F) sveeeeen b 2000 00 . .Columbia 37234——ASCAP Rainbow 10002, List Price 75¢
9 3 3. LINDA ...... «....Ray Noble-Buddy Clark .............. R R ARSI
2 HEARTACHES m coo J ......... CColumbia 37215-——ASSAP
13 4., ... Harry James ....Columbia 37305-—ASCAP
5 | 7 | 5 ANNIVERSARY Al Jolson (Morris Stoloff Ork) ........ STARDUST
4 | 6 ANNIVERSARY " Andy ‘Russcll (Pl Wesmon- o - SCAP
6 2 ndy Russe au, eston Ork)......
. o | o BONG ) At o Koiar (e G CaPitel 368 ASCAP MOONGLOW
3 X D - Kay Kyser e Campus Kids) ........
3 | RAGUA Joliiicive wuuiiioeiensn Columbia 37214——BMI Marshall Young with Orchestra
7.
\ . INRIO (P . Sam Denahue .......Capitol 325—ASCAP Vocals by Marshall Young
— % y Howard (Eddy Howard-Trio)...... q H H
[ | HACIENDA ...oves aooo ot 00 Majestic 1117—ASCAP Rainbow 10003, List Price 75¢
€ | B | 9 ANNIVERSARY  Tex Beneke-Miller Ork (Gary Stevens- R T S T A T S N S T S ST
SONG (F) ...... «o The Mello Larks).............c..... -
............... Victor 20-2126——ASCAP
1 -— 9. ROSES IN THE Frankie Carle (Marjorie Hughes) ...... 2 GlE
1 < 10 (1;161111::1_‘.(.. Maoii wﬁ....Co.l’umbiaG 37252-—ASCAP EDDIE’S STEEL GUITAR BOO
. +«Margaret iting (Jerry Gray Ork).... ‘n'
22 1 ROy ey or WELELELELELE +esees..Capitol 324—ASCAP ABASH CANNONBAI‘&
' ° FI.'OR SENT{)I\&%N: : ‘ (with vocal by Eddie McMullen)
AL REAS ...King Cole Trio «euev...... Capitol 304—BMI .
Ao |1 LDA el Charlie” Spivalk.” Victor 20-2047— ACAP Eddie McMullen's Sleepy Valley Five
— o 5 - Fre Marti Stuart Wade-E ble) . H 3
RAGUA .......... reddy Martin G " Victor 20.2026—BMI Rainbow 50001, List Price 75¢ o
2 | — | 11. THAT'S MY DE-
13 12 %:REOVE . YOU) . .Frankie Laine...... Mercury 5007—ASCAP
¥g§ iill'gg\;{lEsN- Charlie Spivak (Jimmy Saunders) ...... ; Ty 3
137 2 a4 LOVE_YOU) TTToTrrtmrrmrmereneee Ve e ‘To.insure prompt shipment, order taday; If your distributor cannot supply
FOR SENTIMEN- ot x N odi TS Teppt
TAL REASONS ...Dinah Shore ....... Columbia 37188—BM] you, send us your order. We wnll. direct it fo. your nearest distributor.
Coming Up
1 DO, DO, DO, LIKE YOU .......... Johnny Mercer (Paul Weston)..........

.................. Capitol 367—ASCAP
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CALLING YOU

and

“ S_ NEVER AGAIN...

HANK has a SURE HIT with this one. Play it . . . and you'll
sell it. It's as hillbilly as korn likker. The country’s going crazy
for hillbillys and completely loco over this one. So stock up!

And here’s another hit by Honk Williams ond his Drifting Cowboys.

204. WEALTH WON'T SAVE YOUR SOUL and
WHEN GOD COMES AND FATHERS HIS JEWELS

208. MY LOVE FOR YOU HAS TURNED TO HATE
and | DON’'T CARE (if tomorrow never comes) ...

Both of above are by Hank Williams and his Drifting Cowboys.
We predict you'll sell carloads of these Hank Williams Records.

‘band that broadcosts ot the
s initial ‘bow_os @

of encores.

od FoleY%S e
doy night. This'is hi
d for plenty

tar ployer inR
lle every Satur
e sure he will be aske

s the bass and gui
OP'RY in Nashvi
andywe of

Lovis fnnis 1
GRAND OL'
Sterling artist . . -

s

D~~~ —— 0

And for o change of pace - here’s

RILEY SHEPARD

205. STRIKE! WHO? ME?

By Riley Shepard (Who are yYou talking to?
pard, g to?)

The Cowboy Philosopher,

‘ __HOT WESTERNS

These are a-eaAmin' e B '
—= cause they w
WRANGLERS — Y were made by the OKLAH
RS — who can wrangle a hot tyne ouf of a steer's hi:A
5.

202 l an 't Go OII ”‘IIS Wﬂ a“d Iou Do“ “ ve Io WOII
c y t a y

distributots.everywhere or

RLING RECOﬁD. CO., 7 West 46th St., New York:19

[

Betail Record Sales

Week Ending
April 4

BEST-SELLING POPULAR RETAIL RECORDS

Records listed are those selllng best in the nation’s retail record stores (dealers).
List is based on The Billboard's weekly survey among 4,970 dealers in all sections
of the country. Records are listed numerically according to greatest sales. (F) indi-
cates tune is in a film; (M) indicates tune is In a legit musical. The B side of cach
record is listed in ftalfc.

POSITION
Weeks | Last | This
to date| Week|Week
6 1 1. HEARTACHES .........:...Ted Weems (Elmo Tanner.....
Oh, Monah 56000000000a003D Decca 25017
Piccolo Pete Ted Weems (Elmo Tanner.....
.............. Victor 20-2175
9 2 2. ANNIVERSARY SONG ..... Al Jolson (Morris Stoloff Ork)

¢Avalon 00000 i lsiddbmemssal Decca 23713

3 3 30 LEINDA o g gl s e o ¢ v seroplsid Ray Noble Ork-Buddy Clark. ..
Love Is a Random Thing ............. Columbia 37215

8 4 4. MANAGUA, NICARAGUA ..Guy Lombardo (Don Rodney-

What More Can I Ask For? The Lombardo Trio)........
................ Decca 23782

10 5 5. MANAGUA, NICARAGUA .. Freddie Martin (Stuart Wade-
Heaven Knows When Ensemble) ..... Victor 20-2026

1 —_— 6. MY ADOBE HACIENDA ....Eddy Howard (Eddy Howard-
Midnight Masquerade Trio) .«:imsnm. . 3 Majestic 1117

6 7 7. ANNIVERSARY SONG (F)..Dinah Shore (Morris Stoloff
Heartaches, Sadness and Ork) ........ Columbia 37234

Tears

ANNIVERSARY SONG (F)..Guy Lombarde (Kenny Gard-
Uncle Remus Said ner) Liseaaw...ss Decca 23799

7 9 9, ANNIVERSARY SONG (F) .. Tex Beneke-Miller Ork (Garry

Hoodle Addle Stevens-The Mello Larks)..

{ [ I TIPS Victor 20-2126

3 10 10, LINDA . .cueopiegece.. ..+ .Charlie Spivak....Victor 20-2047

So They Tell Me

* BEST-SELLING POPULAR RECORD ALBUMS

Albums listed are those selling best in the nation’s retail record stores (dealers).
List is based on The Billboard’'s weekly survey among 4,970 dealer in all sections
of the country. Album are listed numerically according to greatest sales.

TOSITION

Weeks | Last | This
1o date Week| Week

13 |1 1. Al Jolson Album
| Al JoISON . oo c g send g af o« = o« 3gs® o § Fa s gmE o T Decca 469
4 | 2 2. Concerto Album
Freddy, Martin® . .sasieesdp Jbast - auu - v sm:nee Victor 1’169
3 , 4 3. Till the Clouds Roll By
Lena Horne, June Allyson., Virginia O'Brien, Judy Gar-
land, C‘;}eb Peterson, Kathryn Grayson, Tony Martin,
Lennie ayton, MGM Studio Ork and Chorus......MGM-1t
2 5 4. Romance Album
| Eddy Howard ... ........ ... ... 0. Majestic 15
8 ’ 3 5. All-Time Hits Album
Tommy DOorSeY e sif afw bt w g o - bl 0¥ ¢l #al 978 9 Victor P-163

BEST-SELLING RECORDS BY CLASSICAL ARTISTS

Records listed are those classical and semi-classical records selling bhest in the
nation's retall record stores (dealers), according to The Billboard’s weekly record
dealer survey. Records sre listed according to greatest asles.

PPOSITION
Weeks | Last | This
to date|Week|Week

52 1 , 1. Jalousie

| | Boston Pops ....... Caocoo0000 o o oo PG s e Ghea 2 Victor 12160
68 I 4 2. Warsaw Concerto

Arthur Fiedler, conductor; Leo Litwin, pianist; Boston

l ! PODS] i iaels = Eialele Bl e g 4% €0 Ol o2 o e @ b fa Victor 11-8863
79 3 3. Clair de Lune

( | Jose Iturbi /adesul vablbomms s o ucene ! Jnnmn Victor 11-8851
94 2 | 4. Chopin’s Polonaise

1 Jose Itubbi o ooofe- Gt dgemn & adans dug o0k Victor 11-8848
12 5 , 5. Bluebird of Happiness

I | Jan Peerce ....... ..ot . ....Victor 11-9007

BEST-SELLING RECORD ALBUMS BY CLASSICAL ARTISTS

Atbums listed are those classical and sem!-claseical albums selling best in the
nation's retall record stores (dealers), according to The Billboard’s weekly record
dealer survey. Albums are }sted according to greatest sales.

POSITION
Weeks | Tast | This
tn date! Week| Week

30 | 1 1. Rachmaninoff Concerto No. 2 in C Minar
Artur Rubinstein, pianist, NBC Ork; Valdimir Gol-
schmann, conductor . .........¢cic0iiiiiaiiiann Victor 1075
85 2 2. Rhapsody in Blue
Oscar Levant, Philadelphia Ork; Eugene Ormandy, cov-
l ducTor! 0 o Al M Ao - o) S el el Columbia X-251
13 —_— 3. Tchaikowsky Nutcracker Suite
! New York Philharmonic Symphony Ork; Rodzinski, con-
ductor  aimom b b L e F i - Bl = 0 Columhia MM-627
2 4 Becthioven (Sonata Pathetique) No. 8 in C Minor
Artur Rubipstein os8 cgecenmep ficbanes 5 .Victor M.1102
1 -— 4. Rhapsody in Blue
Paul Whiteman .............iiiveiane.o. Signature GP-1
1 -— 5. Khatchaturian; Gayne-Ballet Suite
New York Symphony Ork; Efren Kurtz, conductor......
| 000G60000000000C0000a000000000000 0Q «es...Columbia MM-664
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Juke Box Record Plays

Week Ending
April 4

MOST-PLAYED JUKE BOX RECORDS

Records listed are thiose receiving the greatest play in the natlon’s juke boxes.
List is based on The Billboard's' weekly survey among 3,558 operators in all sections of
the country. Listed under the title of each of the most played records are other
available recordings of the same tune. Unless shown in this chart, other available
records of tunes listed here will be found in the Honor Roll of Hits, Music Popularity
Chert, Part 1

POSITION
Weeks| Last [ This
to date|Week| Weck

6

Going Strong

1. HEARTACHES—Ted Weems (Elmo Tanner) ....Dzceca 25017
Victor 20-2127

7 2 ANNIVERSARY SONG (F)—Guy Lombardo (Kenny Gard-
L o S S R B 1 eoEs ceiecsesessss...Decca 23799
6 3 3. LINDA—Ray Noble-Buddy Clark ....... .Columbia 37215

12 4. | 4. MANAGUA, NICARAGUA—Guy Lombardo (Don Rodney-
i The Lombardo MRRGY)) SFEYE E o000 =AY Boo .Decca 23782

12 - | 5. MANAGUA, NICARAGUA-—Freddy Martm (Stuart Wade-
Ensemble) ... ... . . . ... i e «.Victor 20-2026

5 6 6. ANNIVERSARY SONG (F)—Al Jolson (Morris Stoloff
Ork)l s - 1ol D Tlelole ehele ool ole Tlololeloleln e elol s Lol o Dzcca 23714

5 7 6. ANNIVERSARY SONG (F)—Dinah Shore (Morris Stoloff
OEED AYY 50 o0 000 oMo 0t T M 060 0000000000000 Columbia 37234

7 5 7. ANNIVERSARY SONG (F)—Tex Beneke-Miller Ork (Garry
‘ Stevens-The Mello Larks) ............. .Victor 20-2126

2 8 8. MY ADOBE HAClENDA-—-Eddy Howard (Eddy Howard-
| Tinto)) ..o e a o Ag o ol ool slamerls 00060 k43000 000q" Majestic 1117
3 11 9. LINDA-—Charlie Splvak ...................... Victor 20-2047
5 12 10, GUILTY~—Margaret Whiting (Jerry Gray Ork)...... Capitol 324

2 10 11, HOW ARE THINGS IN GLOCCA MORRA? (M)-=Buddy
| Clark (Mitchell Ayres Ork) .. ............... Columbia 37223

7 -— |12, MANAGUA, NICARAGUA-—Kay Kvser (The Campus Kids)
.......................................... Columbia 37214

3 15 13. HOW ARE THINGS IN GLOCCA MORRA? (M)~—Dick
Haymes-Gorden Jenkins .............cc00iviia.nn Decca 23830

4 14 | 14. ANNIVERSARY SONG (F)—Andy Russell (Paul Weston)
.............................................. Capitol 368
1 —_— 14. GUILTY—Ella Fltzgerald Eddie Heywood Ork ....Decca 23844

3 9 15. HOW ARE THINGS IN GLOCCA MORRA? (M)—-Tommy
Dorsey (Stuart Foster) ...cvcvssveocasescass..Victor 20-2121

Coming Up

HOW ARE THINGS IN GLOC CA MORRA” (M)-—Martha Tllton (Dean Elliott
rk 0o 000000000 0000000 . Capitol 345
. Columbia 37305

HEARTACHESderry James & o

MOST-PLAYED JUKE BOX FOLK RECORDS

Fecords listed are folk records most played im juke boxes acecording ts The
Billbcard’s weekly survey among juke box operators.

TOSITION
Weeks| Last | This
to date| Week| Week
12 1 1. SO ROUND, SO FIRM SO
FULLY PACKED ........ ..Merle Travis ........Capitol 349
7 2 2. WHAT IS LIFE WITHOUT
LOVE? ,..6.. -80fene. .Eddy Arnold ....Victor 20-2058
2 it a 3. NEW JOLIE BLONDE .... ..Red Foley (The Cumberland
Valley Boys) ....Decca 46034
9 3 4. NEW PRETTY BLONDE Moon Mullican and the Show-
(JOLE BLON) ...... OFS vovasan .....King 578
4 5 5. SO ROUND, SO FIRM, SO Johnny Bond and Hls Red Val-
I FULLY PACKE vessneeess ley Boys ......Columbia 37255

MOST-PLAYED JUKE BOX RACE RECORDS

Records listed are race-type disks most played in the natlon’s juke boxes, according
to The Billboard's weekly survey among juke box operators.

POSTTION
Weeks | Last | Thie
to dute[Week|Weck

17 1 1. AIN'T NOBODY HERE BUT

US CHICKENS ............Louis Jordan ......Decea 23741
4 2. TEXAS AND PACIFIC ....Louis Jordan (Louis -Jordan)
eserressesassss.Decca 23810
2 3. OPEN THE DOOR, RlCH-
..... .esee.Louis Jordan ......Decca 23841
5

4. OLE MAID BOOG[E 000000 Eddle Vinson Ork (Eddie Vin-
veeees-ee.Mercury 8028
— 5. 1 WANT TO BE LOVED .... Savannah Churchill ..Manor 1046

| - -]

Also with The Campus Kids and Gloria Wood
Kay Kyser and his Orchestra

POSSUM SONG

(Six, Tall, Slim, Slick, Sycamore Saplin’)
COLUMBIA 37292

«@ Russell stars in the tamous Howard Hughes production, “The Outlaw”

Trade-mdrke. ‘Columbio,” and @i Reg. U. S Pat OFF.
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Nashville, Tenn,

RECORD POSSIBILITIES

In the opinien of The Billbosrd musie staff, records listed below ars most likely
to achieve popularity as determined by entry into best selling, mosté played or most
hezrd features of the Chert.

PEG O" MY HEART..................The Harmonicats....................

000 Ok IO 0000000 Vitacoustic No, 1 & 2
There’s a story that goes with this one. Vitacoustic, newly formed Midwest label
out of the former Unlversal diskery, launched their harmonica Version of “Peg”
just recently. Mouth-organing was highlighted by 2 unique echo chammber effect
glving depth and glucose which helps cover up other technical flaws. Disk has
created a mild panic In Chicago and St. Louis at this writing, and looks to spread
fast. Harmonicats, trio. handle the grand old song sweet and slow, with a string
guitar finishing off measures with echoed notes. Flip on No. 1 and No. 2 are
Chopin’s “Fantasy Impromptu” and “Malaguena.’” Latter stands out as especially
suited to unique harmonica treatment and probably makes No. 2 the better disk
for coin boxes and home trade. Record hiz has seen everything but a harmonica
platter hit—this might be the haby to do it.

MAMA, DO I GOTTA?..............Dinah Shore with Sonny Burke Ork

..................... Columbia 37291
Dinah’s mellow on a new rhythm novelty. But this Shore disk is distinguished
not only for the chirp’s larynx, but for the outstanding arrangement and musical
backgrounds supplied by the Sonny Burke-led ork. Both Dinah and the song
should sell this one for heavy returns on the jukes. Flip, “When Am I Gonna
Kiss You Good Morning?” is another light rhythm tune wrapped up capably by
the Shore-Burke combine.

CU-TU.GU.RU (Jack. Jack, Jack).......Xavier Cugat with Boyd Triplets. ...

A PO P e Columbia 37319
Enric Madriguera with Patricia Gil-
more and Ensemble. . ... National 9028

Scintillating Latin wazings that stack up as the best of their kind in many moons,
with a slight nod in Senfor Cugat's direction because of Columnbia's superior
production and distribution facilities. Cugie’s platter is backed by the very pretty
Latin-flavored “Illusion” ballad, with lyrics adequately supplied by Dorothy Porter,
Madriguera backs up his version with a bolero, “Made for Each Other,” with vocals
by Patricia Gilmore.

1 CAN'T GET UP THE NERVE TO KISS Harry James with Art Lund..........
YOU .oiiiiiee e 000000 WK KPR OP PeSaEdo PR ol Columbia 37301

Another Benjamin-Weiss ditty, not too attractive a song, but admirably arranged
and performed by the James crew, with a strong assist in the light-hearted,
rhythmic lyricizing of Art (now MGM) Lund, which should help pull in the coins.
Reverse Is the catchy rhythm tune from the “Ladies’ Man” film, “What Amn I
Gonna Do About You?” with some more Lund singing and solid James backing.
Added incentive on each side is brief snatches of The Horn at his schmaltziest.

WHAT TO DO............. 500000000 Mary Osborne Trio with vocal by Mary

Osborne............. Signature 15076
Strictly an outside starter because the talented Mary Osborne isn't too well knqwn
nationally and the Signature label isn’'t big enough to Insurve a hit with this disk,
but the waxing is a highly pleasant, musicianly side that may become another of
those independent ‘“‘sleeper” disks. Tune is based on an old Jewish folk song, with
Miss Osborne’s two vocal choruses bridged by a Frellach-like instrumeptal bit
displaying the gal's plectrum virtuosity, Reverse is ‘‘Hoodle Addle,”” which also
shows off the Osborne dual talents with pleasing results.

RECORD REVIEWS

Lightface portion of reviews s intended for informetion of &1l reeord and music
ugers. * Boldface portion is intended for guidance of juke box operators.

FRANK SINATRA
(Columbia 37288.37300)

It’s the Same Old Dream=—FT; V.
The Brooklyn Bridge—FT; V.
Time After Time—FT; V.
1 Believe—FT; V.

From the tuneful Sammy Cahn-Jule TED STRAETER (Sonora 2003-2005)

Styne screen score for “It Happened in | Midnight Masquerade—FT; VC,.
Brooklyn,” Frank Sinatra glves fine lyrical That’s Where [ Came In—FT; VC,

wordage, Jjoined in the singing by the
accompanying four, and the selling is en-
tirely on his own vocal strength without
creating any undue enthusiasm.

Popularity of the ex-maestro and the
novelty title will bring phono attention
te ‘“‘Across the Alley.”

exposition of four scngs, virtually all in
the smooth-spinning ballad register. And
the Voice registers on all chants, partic-
ularly for the nostalgic ““Time After Time”
ballad, backing with a catchy rhythm
chune in “I Believe.” It's an easy flow of
rhythm for the tuneful “It's the Same Old
Dream,” Sinatra’s vocal force zll the more
forceful in the song assist of the Four
Hits and a Miss. And to complete, pays
a glowing lyrical tribute to that famous
old structure in “The Brooklyn Bridge.”
Per usual, Axel Stordahl’s musical ac-
companiment excels.

Movie hype gives all the sides a fair
chance for coins,

WOODY HERMAN (Columbia 37289)
Across the Alley From the Alamo—

3 V.
No Greater Love—FT; V.

Strong on the song selling, the musical
substance that sparks his singing is sorely
missing as Woody Herman spins out sans
his band. The rhythm section (The Four
Chips), to which he adds a iick of his
clarineting when not chanting, hardly suf-
fices to frame the depth of feeling Herman
gives off for the oldie “No Greater Love'
ballad. For the flip, spinning at a brighter
beat, Herman has the advantage of an
attractive rhythm novelty in Joe Green’s
“Across the Alley From the Alamo.” The
former maestro cuts jive capers with the

You'll Know When It Happens—FT; VC,
Heartaches—FT; VC.

Remembered as the choral director for
Kate Smith’s afr shows and a Steinway
darling of the smart supper clubs, Ted
Straeter now offers up an aggregation
bullt around his keyboarding that spins
out plenty of promise to attain the pop-
ularity heights. Plenty of instrumental
body and color in the blending of the in-
struments, making for a& rich mixture that
affords both melodic pleasures to the ear
as well as a pronounced rhythmic flow
for the hoof. And all the more pro-
nounced 1is the maestro’s own keyboard
artistry, replete with flowing flourishes
and rippling arpeggios that sheds Stein-
way sparkle over the spin. Also on the
distaff side of the disking is the heart-
felt chanting of Kitty Crawford, her bal-
lad piping for '‘You’ll Know When It Hap-
pens” and particularly for ““That’s Where
I Came In” very much in keeping with
the polished music making for the Straeter
aggregation. Backslding ballads, with
stronger song selections, has acceptable

lyrical accounts in the baritoning of Bill

Kaylor for “Midnight Masquerade” and
“Heartaches.”

“Midnight Masquerade’” and Heartaches’
make it easier for the coin clans to dis-
cover the band.

(Continued on opp. page)
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PERRY COMO (Victor 20-1918)
Little Man You've Had a Busy Day——

;3 V.
Kentucky Babe—W; V.

Aided by the satisfying harmonies of
The Satisfiers blending with the hushed
musical harmonies of the orchestra di-
rected by Russ Case, Perry Como gives
tender lyrical treatment for both of these
famillar lullablies, There i{s a strong note
of sincerity in his paternal piping, with
tempo liberty, for the familiar “Little
Man’’ kiddie ballad. And even more sooth-
ing is his lullabying for the waltz ever-
green, “Kentucky Babe.”

Home phonos will be favored for these
sides.

BILLIE HOLIDAY (Decca 23853)

There Is No Greater Love—FT; V.
Solitude—FT; V.

The languid lyricizing of Billle Holiday,
her word phrasings stepped in jazz feeling,
makes for a beaucoup sultry spin in slow
and seductive fashion for an outstanding
rendition of ‘Solitude.” And with full
band support, makes the word-slinging
just as sensuous for the familiar “There
Is No Greater Love” ballad of yesteryear.
It’s la belle Billle at her singing best.

Fine and mellow for the jazz fans.

BILLIE STEWART (Savoy 649)

Gloomy Sunday—FT; V.
In My Solitude—FT; V.

If this {sn’t the real thing, it’s as close
as anyone could get for comfort. Mean-
ing, of course, that this is the sensuous
and seductive singing of Billie Holiday for
two familiar songs tailored for her jazz
talents, altho the label reads *“Billie
Stewart.” Lyrical phrasings for “Solitude”
identical to that which Miss Billie cut on
the Decca platter coming forth at the same
time. Pull band gives her full rhythmic
support.

For the Billie Holiday fans, who maust
be legion.

RAYMOND SCOTT (MGM 10006)

We Knew It All the Time—FT; VC.
Manhattan Serenade—FT,

Providing the band boys with attractive
lyrical patter to set the stage for Dorothy
Collins’ rhythmic chanting for a bright
bouncing ‘“We Knew It All the Time,”
Raymond Scott hits a wide_ commercial
mark with his first cutting for the mnew
label. Thruout, the band lays down a
solid rhythmic support, showing off its
instrumental power and prowess for a full-
bodied playing of Louis Alter’s ‘“Manhattan
Serenade.” The blend of reeds smack
much of the Glenn Miller color, and only
a slow and draggy tempo keeps the instru-
mental body displayed from attracting real
attention to its music making for a full-
fashioned Scott arrangement.

“We Knew It All the Time” designed
for coin box disking.

TEX BENEKE (Victor 20-2190)

The Blues of the Record Man—FT; VC.
Why Don’t We Say We're Sorry?—FT;
Strictly novelty is the Tex Beneke nee-
dling for “The Blues of the Record Man.”
However, it all borders on the mediocracy,
being an innocuous lyrical story of the
radio disk jockey told in song by the
maestro and The Mellow Larks. More-
over, Beneke's attempt at musical satire
with the interpolation of identifying Sam-
my Ksaye, Charlle Spivak, Tommy Dorsey
and Duke Ellington music misses by a mile.
Only for the fact that the band lays down
a solid rhythmic beat thruout is the disk-
ing tolerable, Much more in keeping with
Beneke’s capabilities 1s the ‘“Why Don’t
We Say We're Sorry?” ballad on the
backslde with a Glenn Millerish musical
send-off for Garry Stevens to sing the
words of sentiment. Contrasting one the
same cutting, Stevens is joined by the
maestro and the harmonizing Mellow Larks
for a rhythm stanza in the stepped-up
stanza. )
“Why Don't We Say We're Sorry?” if
the song hits the sheet.
BOBBY DOYLE.JOSE MORAND
(Signature 15079)
Hlusion—FT; V.
The Story of Sorrento—FT; V.
Enjoying most tuneful ballad melodies,
together with attraction in the slow rymba
rhythms of Jose Morand’s music, the bari-
toning of Bobby Doyle falls easy on the
~ears on both counts. Most engaging is his
troubadouring, in full voice, for the exotic
melody of “Illusion.” And in similar
fashion, introduces a Sequel ‘“story” for
the lovely “Carry Me Back Teo Sorrento”
melody. .
Phono play almost entirely depending qn
personal following of the singer

EDDY HOWARD (Majestic 1120)
1 Can’t Believe It Was All Make Believe

-—FT; VC.

Maybe You'll Be There—FT; VvC.

The sweet singing of Eddy Howard, with
his music making scaled to the same
sugary proportions, provides the same at-
trac.ive lyrical luster to both' of these
slows ballads. And most attractive when
the maestro is joined by the trio of voices
for the more tuneful “Maybe You'll Be
There,” song selling it alone for “I Can't
Believe It was All Make Believe.”

Eddy Howard fans will lap up both sides
of the label for phono play.

RAY DOREY (Majestic 7217)

Marm’selle—FT; V.
Thl:_zTMan Who Paints the Rainbow—

;3 V.

For his disk bow, baritone Ray Dorey has
the top advantage of two of the top
drawer ballads of the day’s vintage. More-
over, maestro Paul Baron’s subdued yet
richly and colorfully orchestrated back-
grounds make for a musical frame that
can do any singer real proud. While there
is a fine texture to Dorey’s deep baritone
voice, lad displays greater dramatic than
romantic force with the result that the
spinning doesn’t brush against fem ears
in the manner to which they have been
accustomed. Promosing to soar the song
heights is the lovely mood melody;
“Mam’selle,” which was the theme music
from the cafe scene in “The Razor’s Edge”
movie, Spins it at a slow tempo as does
ghe tuneful “Man Who Painis the Rain-
ow.”

Songs themselves may provide some coin
attention for the new singing name.

THE THREE SUNS (Victor 20.2197)
I Never Knew—FT.
Unless It Can Happen With You—

FT; VC.

Only a blend of organ, accordion and
guitar in- this threesome, but the Suns
bring out all of the melodic contagion of
the bouncy and buoyant “Unless It Can
Happen To You’ ballad with Artie Dunn’s
sweet song sparkling the lyrical attraction.
For the flip, threesome spin 3t instru-
mentally and plenty rhythmically for the
“I Never Knew' evergreen,

Real coin contagion in the song and the
Suns spinning for *“Unless It Can Happen
To You.”

JOHN CONTE (Apollo 1044)
Beware My Heart—FT; V.
Midnight Masquerade—FT; V.,

Plenty of lyrical luster in the sugar-
coated bary chanting of John Conte for
these two popular ballads. And the mu-
sical support of Jerry Jerome {is full-
fashioned to frame his singing. However,
the spinning sets off no spark, largely the
result of a slow drag tempo, most pro-
nounced for “Midnight Masguerade,”
where the lovely melody loses ertirely its
buoyancy. Faring better under the drag
is ‘“Beware My Heart,” from the movie
“Carnegle Hall.”

Hardly expected to hold up in the coin
sweepstakes for these popular songs.

DINAH SHORE (Columbia 37278)
The Egg and I—FT; V.
Who Cares What People Say—FT; V.
La Dinah wraps up this wordage handily,
her piping ringing a true note in needling
both of these screen ballads. It’s a bright
beat applied by Sonny Burke’s music for
the picture title tune, “The Egg and I,”
sustaining the rhythms as well in the
slow ballad tempo as Miss Shore sings it
softly and full of meaning for “Who Cares
What People Say’” from the “Nara Pren-
tiss” score.
Both sides promise to pay off for ops.

ARME SHAW-MEL TORME

(Musicraft 492)

It's the Same Old Dream—FT; V.
I Believe—FT; V.

Taking two of the top tunes from the
“It Happened in Brooklyn’” screen score,
Artie Shaw gives best account for the
rhythmic “I Belleve” ditty. The band is
on a solid jump kick, and instrementally
spotlights the trombone section and his
own clarineting. Lyrically, spinning brings
on the breathless singing of Mel Torme,
his intimate song style serving well for
the contagious ditty. For the fiip, “It’'s
the Same Old Dream,” Shaw loses much
of the ballad’s melodic richness in setting
a heavy rhythmic base at a fast tempo for
the lovely song. And at this speed,
Torme’s soulful expressions in song are
losb.

<] Believe,” with the attendiny screen
support, should shaw strong in the phones
in this plattering.

ARTHUR SMITH

(Super Discs 1032-1033)
After You've Gone—FT.
Have a Little Fun—FT; VC
No o’Clock Jump—FT.
Maybe I’'m Right—FT; VC.

Arthur (Guitar Boogie) Smith, whose
flash fingering of the electric steel guitar
has started a whole new trend in hillbilly
hot music, showcases his frantic guit’ box
pickings on these sides. Supported by his
‘Sensational Trio” of two additional gui-
tars and bass, he plays it Itke wildfire on
the strings and then contrasts in low-
down blues style on the lower strings for
“After You've Gone.” And picking away
at the single strings at a fast clip, makes
it an exciting “No o’Clock Jump.” For
the other two sides, Smith heads up the
Krackerjacks, a Western instrumental
unit, for two novelty hillbilly numbers.
Both taken at a lively clip and getting in
some fine licks on his electrical guitar
along with the scrapings of the hot fid-
dler, it's a party song set to square dance
music for “Have a Little Fun,” an un-
billed male singer and assisting trio for
the word-slinging. Another unbilled voice
takes on “Maybe I'm Right,” singing about
a two-timing girl. But the instrumental
efforts count for much more than the
singing.

The two. instrumental guitar sides stack
up strong for the coin boxes.

(Continued on page 123)
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ADYANCE RECORD RELEASES

Records listed are generally approxi- | supplied in advance by record eompanies.
mately two weeks in advance of actual | Only records of those manufacturers vol-
release date. List is based on information untarily supplying information are listad.

POPULAR
ALEXANDER’S RAGTIME BAND ....Captain Stubhy & Buccaneers (PICCOLO
PETE)Y Tat ogfn- a- Mael- -« Ik Majestic 12005
AS LONG AS I DREAM ............ The Murphy Sisters (Jerry Jerome Ork)
(COUNTRY STYLE)........ Apolle 1053
AS LONG AS I'M DREAMING ...... Harry James (Marion Morgan) (STELLA
| BY) ... ... ... ... Columbia 37323
3 ) > AS YOU DESIRE ME .............. The Twilight Three (PALE MOON) . .....
S U Majestic 7221
$ g BLUE SKIES ..........00ooivnnnn. +Enoch Light Ork (Dick Brown) (MEXI-
LIFORNIA POLK CALI ROSE) ........ gonlinintal C-1202
CA NIA A Lol The Mprrison Sisters (The Dukes of
WITH JOSE MORAND’S ORCHESTRA Rhythm) (SAMBALIN) ............
................... Continental C-5104
CHINATOWN, MY CHINATOWN ...Louis Prima (SING, SING)...Majestic 1131
COUNTRY STYLE ............ ++...The Murphy Sisters (Jerry Jerome Ork)
(AS LONG) .............. Apollo 1053
DON’T YOU EVER MIND THEM?.... The Melody Masters Quintet (SUBWAY
i CUTIE) ...........cceinnn. Apollo 383
I BELIEVE ........cocoviinin.... Louis Armstrong Ork (Louis Armstrong)
; (YOU DON'T) .......... Victor 20-2240
IF I HAD MY LIFE TO LIVE Golden Arrow Quartet (JUST A)......
] OVER! .. oo el alelole o owielel | als oleloinl o el oo K00s) o 5 Ene Continental C-6049
it I WISH I DIDN'T LOVE YOU SO.... Dick Farney (MY YOUNG)...Majestic 7225
3 I'M IN A LOWDOWN MOOD ........Lee Richardson (Luis Russell Ork) (I'M
YOURS) .......ivvennnnnn. Apollo 1046
q I'M YOURS ...... o Bl s e o B e Lee Richardson (Luis Russell Ork) (I'M
% L0\ ) S e o a e~ B e a s Apollo 1046
INTERNATIONAL FAVORITES Carl Brisson (Jerry Jerome Ork)......
. ALBUM ...................... L T .. Apollo A-11
A Beautiful Lady in Blue Cocktails for Two
SIG 15079 A Little White Gardenia : Dreaming
g A Pink Cocktail for a Bluc Lady The Bells of St. Mary's
As the Sun Goes Down The Last Time I Saw Paris
ITTAKESTIME ................. «.Doris Day (Mitchell Ayres Ork) (PETE)
..... tteseessennes... Columbia 37324
IT'S A SIN TO TELL A LIE ...... ++ The Smoothies (Jerry Jerome Ork) (THE
SAME) .. ivessibe...c0on... Apolle 1054
JAN’S BOOGIE .................. «.Jan August (TANGO OF). Diamond 2078
& é JAN'S CUCARACHA ............ ..Jan August (OYE NEGRA)..Diamond 2070
; JUST A FEW LITTLE MILES ...... Golden Arrow Quartet (IF 1) ... .......
FROM HOME ... . iiiiinniinnr vvtevnmmme i, Continental C-6049
b MARGIE .....ciiiiiiren i, Jack Leonard (SEPTEMBER SONG)....
g faEE k R e S Majestic 1132
| WITH JOSE MORAND'S ORCHESTRA - ' MEXICALI ROSE ................. +Enoch Light Ork (Dick Brown (BLUE
3 : SKIES) ............ Continental C-1202
. % MY YOUNG AND FOOLISH HEART . Dick Farney (1 WISH)....... Majestic 7225
! OYE NEGRA ....vuiiinniinannnnn Jan August (JAN’S CUCARACHA)....
] A 0000000000000 Maa ™ Diamond 2070
E i PALE MOON (Indian Lovc Song) ....The Twilight Three (AS YOU)..........
i AT (S Majestic 7221
PETE .......... 000O0OMNO00000Aaa0000 Doris Day (Mitchell Ayres Ork) (IT
1 : TAKES) ... .0t ooile ax - Columbia 37324
3 PICCOLO PETE ................... Captain Stubby & Buccaneers (ALEX-
§ ANDER’S RAGTIME)..... Majestic 12005
¥ P.S.ILOVEYOU .........ovvune. The Four Vagabonds (THE FRECKLE)
or : <. PR Apollo 1057
SAMBALIN ...........cccivvuiin.. The Morrison Sisters (The Dukes of
! - i 3 Rhythm) (CALIFORNIA POLKA)....
| . : e Continental C-5104
EAGH @TH ER d SEPTEMBER SONG ............... .Jack Leonard (MARGIE)..... Majestic 1132
E m 3 SERENADE TO LOVE ............. Freddy Martin (Stuart Wade-The Martin
Men) (WHEN AM)...... Victor 20-2233
SIG ]5105 SING, SING, SING ....oovven... +. Louis Prima (CHINATOWN, MY).......
........................ Majestic 1131
SKY BLUE ...oitiiinniinnnnnnnnn Curtis Lewis (Curtis Lewis Trio)
(THAT’S MY) ............ Apollo 1056
SONGS BY SINATRA, VOLUME I, Frank Sinatra (Axel Stordahl Ork) ......
1 ALBUM S He s i@ e e e s iaemaadad e Boee e eaneatgon .o s Columbia C-124
4 g All the Things You Are (Chorus).............,... ... .. '~ Columbia 37258
d fbaf // I s gmbr%ceable Yt(;]u .................................................. Columbia 37259
! d/] a ”fl/ﬂe We f f” f /. ow Decep Is the Occan?........ 37257
J I Concentrate on You.......... 37256
5 e dVO’, e I'm Sorry I Made You Cry 31256
Over the Rainbow (Ken Lane Singers) 37258
She’s Funny That Way......cooiviinininvnnnnnnnn., Columbia 317259
# That Old Black Maglc. ... ceuece.onimio. . combisioehobs b abidmsme s o Columbia 31257
ﬁf’y ff 5 STELLA BY STARLIGHT . Harry James (AS LONG)...Columbia 37323
’ STREAMLINER .......... Geoagecf)’axton Ork (WHIFFE]&IPOOF )
. H SONG) .....iiiieniiinnn. ajestic 7224
and his Texas Ranchers SUBWAY CUTIE .................. The Melody Masters Quintet (DON'T
{ YOU) oiiiiiiiiinnnnnn. Apollo 383
] TAKE YOUR SHOES OFF, BABY....Joan Brooks (TONIGHT YOU).........
FIDDLE BOOGIE ............... PRORRAL Diamond 2064
TANGO OF THE ROSES .......... «.Jan August (JAN’S BOOGIE) ..........
- L Diamond 2078
INSTRUMENTAL ‘ THAT'S MY DESIRE .............. Curtis Lewis (Curtis Lewis Trio) (SKY
BLUE) ...... L N Apollo 1056

STEEL GUITAR RAG : (Continued on opp. page)
Vocal by Curly Gribbs
YOU CAN CONTACT THE DISK JOCKEYS

A complete list of record airshows, so important for promotion tie-ups, is
included in the Eighth Annual Encyclopedia of Music, the big, two-volume
reference book that all the music trade is using. This is only one of 72 vital

SIG 1011

records reference lists and 50 feature articles in its more than 800 pages.
ofsTriaUYED . BY VERY LIMITED Write Now to B. A, Bruns, The Billboard,
. . SUPPLY Station B, Cincinnati 22, O.,

AVAILABLE. for full information and prices.

GENERAL {3 ELECTRIC
SUPPLY' CORPQRATION

See your GESCO distributor’ or write direct fo
Signatur Rdterds, 601 W. Z6th 51., New York’l; N.Y.
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(Continued from opp. page)

THE FRECKLE SONG .....ce.cs...The Four Vagabonds (P. S. I)..Apollo 1057
THE SAME OLD DREAM ..........The Smoothies (Jerry Jerome Ork) (IT’S
A) ittt .. Apollé 1054
TONIGHT YOU BELONG TO ME....Joan Brooks (TAKE YOUR). .Diamond 2064
WE KNEW IT ALL THE TIME......Claude Thornhill (Fran Warren) (WOULD
YOU) ....vvviennnn, Columbia 37325
WHEN AM I GONNA KISS YOU Freddy Mar!m (Clyde Rogers-The Martin
GOOD MORNING? ,..c000000veces + Men) (SERENADE TO)..Victor 20-2233
WHIFFENPOOF SONG .ccccesesss00George Paxton Ork (STREAIWLINE )
....................... Majestic 7224
WOULD YOU BELIEVE ME?........Claude Thornhlll {Fran Warrerr (WE
KNEW) co ++ Columbia 37325
YOU DON’T LEARN THAT IN Louis Armstrong Ork (Loms Armstrong)
SCHOOL ...cccveteesesescnseeces (I BELIEVE) ..........Victor 20-2240

FOLK

A LONG ROAD AHEAD .......... «Bob Atcher (I TRADED). Columbm 37326
AIN'T IT A SHAME, LOVE AIN'T Eddie Dean and His Boys (l LL CRY).
IT A SHAME ... ... cetiiinreoes  sitetiaseasasncnseanas Malestlc 11007
BABY I FOUND OUT ALL ABOUT Bob Mason (WOWO Down Homers)
1S vesessees  (BOOGIE WOOGIE)......... Vogue 786
BOOGIE WOOGIE YODEL ..........Kenny Roberts (WOWO Down Homers)
(BAB D cprooocoooobo00000 Vogue 786
COO-SECOO .......cv00en essevsseRed Rlver Dave (The Texas Tophands)
(WHAT 1S) ........Continental C-8024

COWBOY CLASSICS ALBUM........Sons of the Pioneers..........Victor P-168

BlUE Praile ciisiagie -t ex-onenoronseonseeiaeesegssshiseasssssssonsnoss Vietor 20-2078
Chant of the Wanderer (Country Washburn and Ork).......c...00u.. Victor 20-2076
] WEEEE oqpgmuo $200000000000006000000a000000000000060000 0000000000 Victor 20-2076
Cowboy Camp Meetin® .......c..iiieiineireienenaan. Victor 20-2078
The Everlasting Hills of Oklahoma Victor 20-2077
The Timber Trail ..........c 0. iiiieiieiiinine.e, Victor 20-2079
Trees (Country Washburn and Ork) Victor 20-2079
Tumbling TUumMbIeWeedS ....uvieiiiiineeriiererrrnerenronreeeeanansses Victor 20-2077
FARR BROTHERS STOMP .......... Farr Brothers (Texas Skiparoo) ....
....................... Victor 20 2242
GREEN GRASS OF WYOMING ......Billy Williams (The Pecos River Rogues)
(REMEMBER ME)..... ..Victor 20-2229
1 COULDN'T BELIEVE IT Eddy Arnold and His Tennessee Plow-
WAS TRUE .........cc0cveenas . boys (IT'S A) ........., Victor 20-2241
1 DON'T CARE (IF TOMORROW Hank Williams and His Drifting Cowboys
NEVER COMES) ....¢.ccv00c0.00. {(Hank Williams) (MY LOV J) ogoo0
.......... 0000000000 00000 Sterhng208

I TRADED MY HEART FOR A TEAR.Bob Atcher (A LONG) ... .Colnmbxa 37326
I’LL CRY ON MY PILLOW TONIGHT. Eddie Dean and His Boys (AIN'T IT)

................. Majestic 11007
I'M SATISFIED WITH LIFE ........ Smxley Wilson (Crossroads Garg) (RED
SILK) .......... veeess... Apollo 141
IT'S ASIN .eiivitiiiarneccscnsvona Eddy Arnold and Hls Tennesses Plowe
boys (I COULDN'T)..... Victor 20-2241
JOLE BLON ......coviviorennnane +Johnny-Jack-The Tennessee Mountain Boys
(SING TOM) ............. . Apollo 142
LOOK IN THE LOOKING GLASS Louie and the Innis Clan (Louis Innis)

0 (OKLAHOMA CITY)....... Sterling 207
-Hank Williams and His Drifting Cowboys
(Hank Williams) (I DON'T)....c.c...
.......................... Sterllng 208
«+Riley Shepard (WHO? ME?).Majestic 6012
.Louie and the Innis Clan-Louls Innis

NEW JOLE BLON
OKLAHOMA CITY

(LOOK IN) ...evvvnnne. . Sterling 207
SAN ANTONE SWEETHEART ..... .Dick Foulke (QUIT HANGING) .Aetna 200
SING TOM KITTY ..............t .Johnny-Jack The Tennessee Mountain Boys
(JOLE BLON) ..........:., Apollo 142
STRIKE! ...iviiinenieeneionnnnns . Riley Shepard (The Bnarhoppers) (WH
ME?) .......oiievvvnnn... Sterling 205
TEXAS SKIPAROO ................ Farr Brothers (Farr Brothers).........
...................... Vlcv'or 20-2242
THE COWBOY RETURNS TO Jimmie Dale and His Prides of the Prairie
THE WEST ......coitveinrunnnnn (THE INTOXICATED).........
.................... Continental C 8023
THE INTOXICATED RAT ......... +Jimmie Dale and His Prides of the Prairie

(THE COWBOY).....Continental C-8023
THE RED SILK STOCKINGS AND Smiley Wilson (Crossroads Gang) (I'M

THE GREEN PERFUME ve SATISFIED) .....oc0vvvnnn. Apollo 141
WHO? ME? .......00e.0euns . Riley Shepard (NEW JOLE) .Majestic 6012
WHO? ME? (Whe Are You Riley Shepard (The Bnarhoppers)

Talking To?) .cuvreerconssroes .o (STRIKE!) .............. Sterling 205

WHAT IS LIFE WITHOUT LOVE?. Red River Dave (The Texas Tophands)
(COO-SE CO0O0)......Continental C-8024

RELIGIOUS
DON'T YOU WANT TO JOIN THAT Dixie Humming Birds (ONE DAY)......
NUMBER? ....... 0000000 ieitete  seeiiseiecetenavan Apollo 132
EILI- Ell.l 00CO0 0000000000000 . Rev. Maurlce Gauchoff (KOL NHDREI)

cesesssecssseessessoContinemtal C- 5043
GEMS OF THE SYNAGOGUE AL-

................... e:+.s.00Cantor Joseph Rosenblatt......Victor S-48
Rachem Noo, Pe! 1 and 2 (Have Mercy, Parts 1 and 2)......... «..Victor 38-1020
Rom W’ Misso (He Is High and Exalted).......ceueieveecnnesoncenens Victor 38-1022
Tal (Fur Pessach), Pel 1 and 2 (Dew for Passover, Parts 1 and 2) (Cantor

Mellech Kaufman) . ... ..t iiirieie sttt irnnsarennnnsnenesnssans Victor 38-1021
Yhi Rozon Milisne Obinu (It Shall Be the Will of God)............ Victor 38-1022

JESUS HOLD MY HAND ......... Alice Cornett (The Glory Road Travelers)
(THE OLD) ............ Sonora H-7030
KIDUSH ....ccve:omafa.ims :3amesecs . Cantor Maunce Ganchoﬂ (VESHOMRU)
0000000 00000 a .Continental C-5044
KOL NIDREI ................. .... Rev. Maunce Gauchoff (EILI EILD......
.................... Continertal C.5043
LANK O LANK ................. Selah Jubilee Quartet (SHADRACK)....
................. Continental C-6039
ONE DAY ...iiiiiiieniiiin i Dixie Hummmg Birds (DON'T YOU).,..
00000L0A0060000 sesesssessss Apollo 132
ORGAN RECITAL ALBUM (3-12”)..Charles Courboin .......... Victor M«1091
Adoration Holy Lord, We Praise Thy Name
Ave Marta Jesus, My Lord
Ave Verum O Lord, I Am Not Worthy
Hail, Glorious St. Patrick Silent Night
SEASONAL HYMNS, CAROLS AND St. Luke’s Choristers—=William Ripley
CHORALES ALB U ........... Dorr,Dir. .....ccovevunven. Capitol BD.45

Break Thou the Bread of Life; O Maater, Lei Me Walk With Thee....Capitol BD-45
Dear Lord and Father of Mankmd O Lamb of God, Still Keep Me ..Capitol 20104
Come, Ye Thankful People; Now Thank We All Our God; Oh Come, Ok Conie,
Emanue]l; Wake, Awake, for Night Is FIyIng.......ic.ieevnnnnnnnss Cupitol 20102
In the Cross of Christ I Glory; All Glory, Laud, and Honor; Jesus Christ Is
RISEN TOAAY "4 . o 55k o oieiefiaie/ st o 0iaie 00aiouoeonesensseeasssesessossesss Capitol 20105
Joy to the World; Angels We Have Heard on High; God Rest Ye, Merry
Gentlemen; There Came an Angel From HeEaveN................. (hpitol 20103

SHADRACK .............. 000000 «+. Selah Jubilee Quartet (LAND O’ ......
.................... Continental C-6039
SPELLMAN: PRAYERS AND POEMS, Francis Cardinal Spellman...Vic-or M-1097
No Greater Love (Abridged) Prayer for Our Times
Our Sleeping Soldiers Resurrection
Prayer for Children The Risen Soldier
THE OLD RUGGED CROSS ........Alice Cornett (The Glory Road Travelers)
(JESUS HOLD) . .Somora H-7030
VESHOMRU ¢.e.vvovecsecronersossCantor Maurice Gauchoff (K!D H)...
teeressssrasesssesas.Continental C-5044

(Continued on page 110)
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THESE COIN
MACHINE 5
PMANUFACTURERS ;

know the first impression
Is the lasting one. So they §
send out their mochines |
equipped with PERMO |
POINTS.

i
8
§

Most ForR
Your Money

‘ When you in-
stall @ PERMO POINT needle, you get
most for your money because PERMO
POINTS combine 1. LONG NEEDLE
LIFE . . . 2. KINDNESS TO RECORDS
« . . 3. DEPENDABILITY. And

NO INCREASE IN PRICE!

PERMO POINTS — precision designed
and more costly o make. But never has
quality been sacrificed to maintain
price; no substitute material at any
time . .. Now a bigger value than everl
No wonder there are more Permo
needles sold than all other longlife
needles combined.
o

gRMO
\\ // /\

(N
CJ 3\ \\\\\\\\\\\\\
!

PERE‘I“ INCORPORATED

Chicago 26

The original ond world's
lergest-manufacturer of
longlife phonograph needles

b

| ARLEYJ his

QU|NTETTF-

now breaking all box office records at the
THREE DEUCES in New York. -Recording for
NATIONAL. Guesting on important network
and local programs,
Hote! Lincoln, N. Y. C.
Clrcle 5-6526-7-8

IIlIIIlIIllllllllllIllIIIIllIlllIlllllIIIIllIIIIIIIIIIIIIIlllllIIllIIIIlllllIllllllllllllllllllllllllllhe

HARRY MOSS AGENCY

Exclusive Booking Management

SO TR LR R0

(Continued from page 18)
that we will subpoena such informa=-
tion.”

Langer dismissed Wallerstein from
the stand, but later just as the hear-
ing was about to adjourn Waller-
stein rose and said: “Mr. Chairman,
may I volunteer a statement for the

record?” Langer nodded, and Wal-
lerstein volunteered to answer “what-
ever questions I can.” Wallersfein,
after relatively brief questioning,
promised, as did the other witnesses,
to mail financial and operating state-
ments to the committee.

Murray on Stand

Murray, wito was the second wit-
ness, testified that he has been as-
sociated with RCA since September,
1942. Asked how many companies
are now interested in the record busi-
ness, he said: “All I know is what I
read in the newspapers, and I have
read in the trade papers that there
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