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“Moppet” Margaret O’Brien. MGM Ffilm and Capitol Records box~

affice baby, busts a beaker cf bubble water on the nose of the new mini-
ature Prain recently installed -t Griffith Park, Los Angeles . . . and a flock
of Kid Casey Joneses are off for a whirl. New train ¥iddie ride at the L.A,
municipally managed amusement park is operated by Sam Bornstein. Open-
ing of the '47 park season across the country (uncfficially tabbed for
Decoration Day) will see similar miniature trains (manufactured by Mini-
ature Train & Railrcad Company) which are authentic scale reproduc-~
tions of the Electromotive Utility Engime Model F3 in operation at
other parks, including Riverview, Chi; Cleveland Zoo: Ponchartrain, New

Crlears, and Crystal Beach, Ontario, Canada.
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Exclusive.

o/luthentic.'

Ghinest available “Polynesian ‘Recordings

BILL ALIILOA LINCOLN GEORGE KAINAPAU
“HOLOHOLO KAA™ “KE KALI NEI AU”
“HALEMAUMAU” “POHAI KEALOHA”

“HE U'i" “HOOKIPA PAKA”
“NALANI" “MAUNA KEA"

GEORGE “TAUTU"” ARCHER

“AMA AMA”
*HEl POROHITI”
“MARURU A VAU”
“PAPIO”

*Only BELL Records can make this claim
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JOLSON NIXES 40G A WEEK

FM “Baffle System” To Pipe

Music to Subseribers’ Homes
Sans Commereials Is Ready

Available for Market, With Two Stations Already Bidding

WASHINGTON, May 10.—A revo-
lutionary system of transmitting sub-
scription music from broadcast sta-
tions over frequency modulation
(FM) to individual subscribers in
homes or public places without use
of wires has been developed here and
is ready to be launched marketwise.
It is called the baffle system.

The Federal Communications Com-
mission (FCC) has indicated that
regulations permit any radio broad-
caster to apply for licenses under the
new system, which would function
as a supplement to existing broad-
casting. The key feature of the sys-
tem is that the music be uninter-
rupted by commercials or any other
breaks except the usual station an-
nouncements.

Inexpensive Device

The rmethod has been developed by
the firm of Ginzburg, Dresher &
Johnpoll (Dr. Melvin Dresher, Dr.
Benjamin Ginzburg, and Burnard
Johnpoll). It is described as operat-
ing simply by use of a small “clari-
fler” to be adjusted to a receiver set

CBS Sets Up
Stable of 12

Gag Secripters

“Little Show> Experiment

NEW YORK, May 10.—A unique
experiment in the development of
comedy writers for radio is being
undertaken by Columbia Broadcast-
ing System (CBS) in a move which
is provoking considerable interest in
the trade. Step has been taken to
develop a “stable” of about a dozen
writers for the network’s newly
launched Little Show, featuring Rob-
ert Q. Lewis, and to parcel out por-
tions of the program to the various
scribblers concerned. Overseeing the
writer-incubator project is Goodman
Ace, CES director of comedy pro-
grams end himself a top comedy
writer.

This is believed to be the first time
a network program has been used as
(See CBS, Gag Writers on page 15)

Britishers Exhibit
New Food Venders

LONDON, May 10.—The biggest
post-war industrial show in Europe
started off with a bang Tuesday (6)
when the British Industries Fair
(BIF) opened its gates at London’s
two biggest halls, Earls Court and
Olympia. The heavy machinery sec-
(See Britishers Exhibit on page 104)

and a “sender” installed at the broad-
cast transmitter. The “clarifier” is
only a few inches in diameter and in
height, and is said to be inexpensive,
Licensee stations would purchase
the “sender” and charge monthly
subscriptions to those receiving the
(See It's Just Around on page 14)

Chi Cut Hits
Road Bands,

Booms Locals

One-Night Skedders Suffer

CHICAGO, May 10. — With in-
clement weather and biz slump hit-
ting ops hard locally, boys who sign
the pay checks for location bands
are reverting to playing Lccal No. 10,
American Federation of Musician
(AFM) bands, in an attempt to knock
off the 10 per cent traveling tax.
Resultant surge of orks, manned by
Chi sidemen, has proven an especial-
ly rough problem for location and

Rome Opera Signs
Lilly Windsor; Ist
Yank in 25 Years

ROME, May 10.—In ‘the past 25
years, since an uncelebrated North
American tenor calling himself Ed-
uardo Di Giovanni was inked on the
roster of leading tenors, this city’s
royal opera house, La Scala, has
fought shy of Yank chirpers. Other
opera houses thruout Italy have en-
gaged North Americans, but Rome
stuck to home-grown talent except
for infrequent guesting by top Euro-
pean headliners. The tenor of a
quarter century ago is now Edward
Johnson, general manager of the
Metopera.

This week, however, a practically
unknown 24-year-old chirper, Lilly
Windsor, of Hawthorne, N. Y., broke
the 25-year-old taboo. She has been
signed to sing three performances of
Faust next season.

Mosley Ork for Paris

NEW YORK, May 10.—Snub Mos-
ley’s small ork has been booked for
an engagement at the Lido in Paris,
Deal calls for the ork to open the
latter part of June, with the date due
to run six months.

one-night skedders in major book-
ing offices.

Of 12 major spots, which have
been playing road bands during the
past year, five have switched to crews
made up of Local No. 10 sidemen,
while five are playing road bands
and the remaining two are vacillat-
(See Hard Hit Chicago on page 21)

Agencies Woo Orks Away
From Rivals With Offer To

Incorporate ’Em, Save Taxes

NEW YORK, May 10.—Borrowing
a tactic popular among screen talent
and other top showbiz attractions,
major band booking agencies report-
edly are swinging behind a “We'll in-
corporate you. You save tax money
on capital gains” pitch to woo ork
ork leaders away from rival offices.

Incorporation gimmick is nothing
new to top earners such as Bing
Crosby or Bob Hope, whose diverse
biz activities make it perfectly legal.
Same goes for orksters like Tommy
Dorsey, who have investments in biz
ventures such as music publishing
firms, management offices, etc. Tax
laws permit such incorporation and
capital-gains claims when the indi-
vidual can show that more than 20
per cent of his gross income comes
from sources other than personal
services,

New in Ork Field

Now, however, the strictly-ork at-
tractions have been approached on
this basis. Altho denials are entered
by some of the figures involved, it is
claimed that one top agency recently
lured away a heavy box-office maes-
tro by plugging away at capital gains
points. Story goes that the office

sounded off on how great its legal
and financial services were and
ended up promising that the maestro,
incorporated, would keep four times
more of his earned dollar than before.

Still another top-name attraction
currently is said to be getting the
corporate structure treatment as bait
to get his name on renewal papers.
How the agency figures to get around
(See Ork Getting ‘Inc.’ on page 19)

Chi To Watch
Irish “11”; TV
Web Preview

CHICAGO, May 10.—First step in
what could eventually constitute the
formation of a Midwest television
network was outlined this week by
Bill Eddy, director of television for
Balaban & Katz, Paramount sub-
sidiary. Eddy, who is head of B&K’s
video station here, WBKB, explained
a new method of high frequency ra-
dio relay by which WBKB’s audience
(See B K See Midwest on page 16)

-

Rejects Roxy
Deal; 6-a-Day
Is Too Much

WM Ogles Joly Concert Tour

NEW YORK, May 10.—The some-
what stupefying saga of Al Jolson
continues, with the singer this week
turning down an offer to play the
Roxy for the same $40,000 per week
that Jack Benny is getting at this
Stem house. Reasons for Joly’s turne
down of the deal are simple: (1) Con-
sidering the surtax bracket in which
he falls, he wouldn’t be able to retain
enough of the 40G to make it worth-
while, and (2) he’s no kid and feels
the six-a-day routine would be too
much of a strain.

At the same time Jolson is quite

jeager to get behind the footlights

again and to hear that mitt music so
dear to the heart of all hambones,
toppers or otherwise. To that end he
has set the William Morris Agency
at work to look over the possibilities
of working out a concert tour. Altho
no info is available on these plans, it
is presumed the figure at which the
singer will work such dates would
come close to, if not actually set, a
new record price for dates of this
kind. Obvious difference beiween
such work and the Roxy deal would
be that Joly probably would just
(See Jolson Nixes 40G on page 19)

Trust Probe
To Call Small

Waxeries Next

Langer Pledges Pearl Hearing

WASHINGTON, May 10.— Sen.
William Langer (R., N. D.), chairman
of a senate subcommittee studying
monopolistic trends in U. S. industry,
said today he soon would schedule
a new hearing “to give small manu-
facturers of records a chance to tes-
tify” on practices in the record indus-
try. He made the disclosure in the
wake of a conference earlier in the
week with spokesmen for the re-
cently organized Phonograph Record

(See TRUST PROBE on page 20,

3

Midget Berths

NEW YORK. May 10.—Midg-
et and dwarf performers with
the Ringling Bros. and Barnum
& Bailey Circus, who occupied
upper berths on the show train
during the Sarasota-New York
run, had such a hectic time get-
ting into and out of same that
it was announced this week they
would occupy lower bunks in
future jumps.
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Hams Hit as FCC Launches

Drive on Tele Interference

NEW YORK, May 10.—Matter of
“interference over video wave lengths
has reached such proportions that
Federal Communications Commission
(FCC) currently is tracking down all
squawks. Activities ol ham opera-
tors, it was learned, were causing
considerable concern, but according
to an FCC spokesman in New York,
the hams are not the only trouble
makers. Others are various electrical
devices such as razors, truck ignition
systems, neon signs, etc.

FCC’s investigation project now
under way will, it is expected, entail
the co-operation of the radio manu-
facturers of America and manufac-
turers of various other equipment in
a large-scale effort to filter out all
causes of interference. This aspect of
tele development, incidentally, paral-
lels the early days of standard broad-

Higher Tele Qutput
Reported by Sarnoff

NEW YORK, May 10.—Extent to
which tele receiver production has
increased was indicated this week at
the Radio Corporation of America
(RCA) stockholders’ meeting by Brig.
Gen. David Sarnoff, RCA chief, who
pointed out that between 20 and 25
per cent of the manufacturing vol-
ume in RCA’s home instruments di-
vision during the first quarter of
1947 was television. Home instru-
ments division includes radio and
tele receivers and Victrola phono-
graphs.

According to an RCA spokesman,
the Sarnoff statement is evidence that
tele production is now at a point
where it is definitely making itself
felt. It’s estimated that on the basis
of the Sarnoff figures, tele is respon-
sible for approximately one dollar
out of four of the money volume
accruing from products of the home
division.
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casting, when similar efforts to filter
out interference were made.

Hams Must Comply

In the case of the hams, it's known
that in areas of interference the video
picture is practically blasted off the
screen. Sometimes the interference
comes in with the sound. FCC, when
its investigation department verifies
listeners’ complaints, insists that the
hams operate in such a way that the
intereference is removed. This may
mean spending money for suppres-
sors, shields, etc. It was explained
by one source that the ham license is
a gratuitous one, granted on the
ground that they do not interfere
with other services, and therefore it
is incumbent upon the ham to fall
in line or take a pink slip. In other
words, the ham rather than tele is the
offender.

One angle figured as lending ur-
gency to the FCC’s desire to catalog
all causes of interference is the fact
that production of electrical gadgets
is increasing greatly. This is true of
items ranging from electric toasters
to diathermy machines. The sooner
the FCC catalogs the various sources
of interference, the sooner an inter-
industry confab can be arranged.

Two Showbiz Papers Set
For Comeback in Europe

NEW YORK, May 10.—Two for-
mer leading amusement trade papers
of Continental Europe, The Echo and
Das Program, are slated to make
their post-war come-backs next
month. Both papers are internation-
al in scope and cover the vaude,
night club and circus fields.

The Echo, published in Copen-
hagen, Denmark, under the editor-
ship of Anton Hersleb, reappeared at
the end of the war, but has been
forced out of action since the end of
February by a strike of its typo-
graphical force. Settlement is ex~
pected in time to permit publication
in June.

Das Program, German sheet banned
during the Hitler regime, also came
out again briefly after the war, but
got stalled thru neglect of the pub-
lishers to obtain a permit from offi-
cials of the allied occupation staff.
It’s now all set to go under its for-
mer editor, Camillo Schwartz, with
the first issue, a circus special, slated
for June.

What’s in a Name?

NEW YORK, May 10.—George
DeWitt, mimic, had been trying
to get a job from Beckman and
Pransky. He couldn’t even get
past their secretary.

In desperation he phoned
Beckman, and pretending he was
Henny Youngman, told the
agent, ‘George DeWitt’s a great
comic. I'm sending him up to
see you for a job.”

Beckman greeted DeWitt like
a long lost pal and put him into
the Nevele for the week-end.

Allies Exonerate
Furtwaengler; May
Conduct Anywhere

LONDON, May 10.—Dr. Wilhelm
Furtwaengler, famous German con-
ductor and one of the most contro-
versial figures in post-war Germany’s
cultural life, finally has passed the
gauntlet of political scrutiny by all
the four occupation powers and is
now free to conduct orchestras any=-
where in Germany. Until now he
was allowed to perform only in the
Russian zone of Berlin. On May 14
Furtwaengler once more conducts the
orchestra with which he established
his reputation, the Berlin Philhar-
monic, in a Beethoven program.

Furtwaengler also now may travel
abroad. He has just spent a long
holiday in Switzerland and following
his official Berlin comeback, may
wield the baton there for a season.
It is further believed that Furtwaen-
gler will appear as the first German
artist after the war in several Allied
countries. Amsterdam, New York
and London are mentioned in this
connection by friends of the conduc-
tor.

WTCN Doles FM Primer

MINNEAPOLIS, May 10.—Over
30,000 copies of a leaflet, Simple Facts
About FM, have already been dis-
tributed here by Twin Cities station
WTCN and its adjunct, WTCN-FM.
The majority of these have gone to
listeners to the AM operation and
thru home shows staged or covered
by the operator, Minnesota Broad-
casting Company. Lists of names of
those requesting the leaflet were in
turn passed on to FM receiver dis-
tributors for follow-up.

Reichhold Makes 500G Bid
For UN C(ity Musical Programs

NEW YORK, May 10. — Backing
his contention that “music must play
an increasingly large part in the af-
fairs of the community, the nation
and the world,” with an offer of
$500,000 for all musical rights in UN
City, when completed, Henry H.
Reichhold, Detroit industrialist and
prexy of the Detroit Symphony, the
Carnegie Pop Concerts and Musical
Digest, has written to Trygve Lie,
secretary-general of the United Na-
tions, with a comprehensive offer to
create an international musical cen-
ter in the UN City.

Reichhold suggests the building of
a UN Music Center containing a2

2| 5,000-seat auditorium, with complete

symphonic facilities, radio booths,
tele facilities and several small 800~
seat halls as well as a gallery for
exhibits. He also offers to form a
90-piece symphony ork with a paid
permanent fronter. Each country in
the UN would be invited to send a

batoneer to take over the podium for
a week., Concerts would be recorded
and played over facilities of the State
Department’s overseas radio, subject
to arrangements with Washington.
Concerts would all be at popular
prices.
Festivals and Exhibits

In addition, in the two smaller
halls, Reichhold proposes holding
musical festivals of each country, jazz
concerts, choral concerts, etc. The
gallery of permanent exhibits would
include musical history and events
of musical importance in each coun-
try.

A board of headliner international
musical experts would be appointed
as consultants on the projects.

All profits after expenses, Reich-
hold suggests, should be turned into
'a fund to provide exchange musical
scholarships between member coun-
tries of the UN. He also advocates
creation of an annual award, similar

to the Nobel Prize.

SP To Exploit
Rocket Run Via
Air, Tele Shots

HOLLYWOOD, May 10.—Exploi-
tation-minded Southern Pacific Rail-
road will unfold one of film city’s
biggest space-stealing publicity stunts
to herald the maiden trip of its crack,
post-war streamlined Hollywood to
Chicago train, The Golden Rocket,
early in September. Railroad has
worked out a flock of flackery, whichn
includes local and net radio tie-ins,
and television remotes, sparked by
unheard gimmick of starting train’s
run from Hollywood and Vine Streets
instead of more conventional Los
Angeles Union Depot.

Both NBC and CBS are tentatively
committed to carry t.c. airshots of
train preem, plus full-hour pre-de-
parture broadcast over Warner Bros.’
local indie outlet, KFWB. In addi-
tion, KFWB programers will be
aboard on first run with wire record-
ers for special on-the-spot air shots
using filmland celebs who will be
aboard.

Negotiations for tele rights were
started last week by Foote, Cone &
Belding’s publicity chief, Jack Mel-
vin, who engineered stunt in co-
operation with Southern Pacific’s ad
chief, Fred Q. Tredway, and General
Passenger Manager George Hanson.
Plan is to have event covered by live
L video remotes by both Don Lee’s
W6XAO and Paramount’s KTLA.
Dual coverage, if effected, would
mark first time both Hollywood tele
stations have moved mobile equip-
ment in for simultaneous video pick-
ups.

In addition to local air coverage,
special series of wire-recorder shots
will be made for airing over outlets
in Phoenix, Ariz.; Tucson and EI
Paso, Texas; Tulsa, Okla., Kansas
City and Chicago.

Passenger list of choo choo’s first
run will include top film and radio
greats, to be “invited” by Hollywood
columnists.
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Whose Friends?

NEW YORK, May 10.—To
Young & Rubicam and J, Walter
Thompson My Friend Irma is
strictly a misnomer. It may be
accidental, but the fact is that
the show failed to come to the
rescue when both agencies
needed a bit of help.

Couple of weeks ago when
Y&R was on the verge of losing
the Borden account, the agency
pitched Irma to the client. Lat-
ter forthwith went to Kenyon
& Eckhardt.

This week, when JWT pitched
Irma to Ford, client went to
K&E.

Adam Hats Plans
NBC Sunday Seg

NEW YORK, May 10.—Altho con-
tracts have not yet been signed, deal
is in the works for Adam Hats to
bankroll a variety show, starring
Eddie Dowling, Sunday nights at
10:30 over National Broadcasting
Company (NBC). Starting date
would be sometime in July. Full web
of 160 stations will air program,

Execs were in conference on the
show late this week, with details
not yet set, it’s reported that pro-
gram would make use of amateur
talent and would originate from the
Ziegfeld Theater.

Biow agency is acting for Adam
Hats, and has offered Dowling a deal
that is acceptable.

Peterson, Allen Head
New Chi E.T. Firm

CHICAGO, May 10. — Another
transcription company, Hollywood
Recorded Features, Inc., was started
in Chicago this week. Principals are
R. S. Peterson, former business man-
ager for Schwimmer & Scott Agency
and before that with NBC here, pres-
ident; George Allen, president of
Soundies Films, Inc., executive vice-
president; Grant Fitch, vice-presi-
dent, and Frances Priester, secretary=
treasurer. Latter two are now with
Soundies.

Principal stock in trade at present
for the new outfit will be the library
of Radio Producers of Hollywood, for
which Peterson and Allen will have
exclusive distribution rights thruout
the nation with the exception of 11
Western States. Negotiations for this
franchise were concluded this week
by Lou R. Winston, head of Radio
Producers, and Allen and Peterson.

Kiggins Sets Up Shop
As Radio Consultant

NEW YORK, May 10.—Keith Kig-
gins, who resigned in January as
vice-president of American Broad-
casting Ccmpany (ABC), has opened
offices in New York as a consultant
on management, financing, appraising
and industrial problems of radio and
broadcasting.

Kiggins, who went to radio from
the banking field in 1933, was suc-
cessively manager of NBC station re-
lations, director of the Blue Network
of NBC and finally vice-president
of ABC.

Unions Mull
Disk Jockey

Jurisdiction

Whiteman Show Protested

NEW YORK, May 10.—American
Broadcasting Company’s {ABC) sale
of segments of the Paul Whiteman
disk show to Camel Cigarettes and
National Biscuit Company — with
other bank-rollers on the verge of
inking pacts—has stirred up consid-
erable animosity within the Ameri-
can Federation of Musicians (AFM).
It was learned this week that various
factions of the membership are
pressing for action by James C. Pe-
trillo on the ground that the spread
of disk shows, particularly network
shows, is a development dangerous
to the interests of live talent.

Union execs queried stated the
matter could not be handled by any
one local or locals within the AFM
framework, owing to the many rami-
fications of the problem. Possible

(See Unions Mull on page 21)

New Cig Hits
N.Y. Air Soon

NEW YORK, May 10.—Alligator
Cigarettes, new product being made
by Larus & Bros. (Edgewarth), will
enter the New York market within
the next two weeks, starting a spot
radio campaign either May 19 or May
26. Alligator placements swell the
already crowded spot skeds of local
stations, now enjoying a terrific
spurt in cigarette biz.

Alligator already has been intro-
duced in New England, where Duane
Jones, ad agency on the account, has
been running tests for some months.
The New York campaign will use
both spots and newscasts, The start-
ing date awaits solution of distribu-
tion problems.

Gulf To Put McRae
E.T. on WNBC Tues.

NEW YORK, May 10.—Gulf Oil
has bought the 12:45-1 pm. slot,
Tuesdays and Thursdays en WNBC,
of the National Broadcasting Com-
pany (NBC), for 16 wecks, starting
May 20. Show will be Songs by
Gordon McRae, a transcribed opus.

McRae, whose disk show is on 280
stations, is also set for the Fannie
Brice replacement on the Columbia
Broadcasting System (CBS) for five
weeks starting August 1 for General
Foods. He’s also remaining on NBC
for the summer with Teen Timers.

Meggers-NBC Pact
Expected This Week

NEW YORK, May 12.—Radio Di-
rectors’ Guild, which recently com-
pleted a pact covering meggers at the
Columbia Broadcasting System (The
Billboard, May 10), expects to con-
clude negotiations with the National
Broadcasting Company (NBC) next
week.

The session, which may be the final
one, is set with NBC execs for Tues-

day (13).

RWG, Networks
To Talk It Over

NEW YORK, May 10.—It appeared
virtually certain this week that there

| would be no strike of the Radio

Writers’ Guild. The Guild and the
networks have succeeded in finding a
basis for negotiations. Another
meeting is slated for Friday ( 16).

General Foods Eyes
Folksy Nesbit as
Kate Smith FillIn

NEW YORK, May 10.—General
Foods, in casting about for a replace-
ment for its Kate Smith Speaks seg,
aired across the board at noon
over Columbia Broadcasting System
(CBS), is said to have evidenced
considerable interest this week in a
John Nesbit package. The food com-
pany must fill the time slot by June
20, when Miss Smith moves to her
new co-op show on Mutual Broad-
casting System (MBS).

If selected over his more glamorous
competitors for the much-coveted
spot, Nesbit probably would do a
folksy news and commentary stint,
Others previously mentioned for the
spot include Mrs. Eleanor Roosevelt,
Helen Hayes and her daughter, and
Bob Burns.

Calif. Senate Tables
University FM Bill

SACRAMENTO, May 10. — A bill
presented to the State Legislature,
which would have permitted the
University of California to establish
an FM network, has been tabled by
the State Senate Committee on Edu-
cation. Commercial broadcasters have
been fighting the plan.

UC educators testified the $725,000
appropriated under the bill’s pro-
visions would have created a non-
commercial network to broadeast

educational programs, particularly
extension courses to agricultural re-
gions.

Sen. Jack B. Tenney, of Los An-
geles, committee member and chair-
man of the much-publicized Senate
Un-American Activities Committee,
charged that the UC-sponsored writ-
ers’ congress was ‘“‘communist” domi-
nated. The committee’s action is
tantamount to killing the bill.

Carlton Takes Over

“County Fair” Helm

NEW YORK, May 10.—Leonard
Carlton, one-time radio editor of The
New York Post and heretofore as-
sociate director of Borden’s County
Fair, has been named producer and
director of the show by Kenyon &
Eckhardt, the agency handling the
account,

Arthur Moore, former director of
the show, left The Post to take the
lead role in Arthur's Place, new
Borden show.

“Info Please” for Sale

NEW YORK, May 10.—Information
Please, Wednesday night show on the
Columbia Broadcasting System
(CBS), is up for sale. The Dan Gol-
enpaul opus has not been signed for
next year by Parker Pen, but J, Wal-
ter Thompson, agency on the account,
says it still may,

| cent from last
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WITH K&

Firm Looks
Like “Agency
Of the Year”

Lewis Leads Radio Drive

NEW YORK, May 10.—With ene
tries in the 1947 advertising sweep-
stakes nearing the end of the first
half, dark horse Kenyon & Eckhardt
(K&E) this week made its bid
for honors as “Agency of the Year.”
In the brief space of a week, K&E
jumped its radio billings over 50 per
year’s $4,300,000 by
acquiring all Ford radio business
from J. Walter Thompson (JWT)
and gaining control of all Borden
radio billings, previously split with
Young & Rubicam (Y&R).
. Jockeying K&E into a niche
among the front-runners was its
vice-president in charge of radio,
William B. Lewis, who engineered
both coups. Lewis estimates that the
two new pieces of business will in-
crease K&E billings anywhere
from $2,500,000 to $3,500,000 per
year.

After Ford 3 Years

Switchover by Ford was all the
more remarkable considering that its
Dinah Shore program, produced via
JWT, is skedded to exit June 11 and
Lewis’ pitch to the Ford brass in-
cluded no specific replacement show,
but instead emphasized long-range
principles. K&E had been angling
for the Ford account for about three
years, and Lewis’ trip to Detroit this
week was in the nature of a final,
do-or-die attempt. He went west
with the hope of selling Ford on an
institutional show to replace the old
Sunday Evening Hour and succeeded
in capturing the commercial-dealer
program as well. While institutional
show has been set for the fall, agency

(See Onward, Upward on page 13)

250-Watt Pair
Sells for 805G

WASHINGTON, May 10.—Big
price of little stations is recejving
new emphasis in the wake of Federal
Communications Commission (FCC)
approval this week of the transfer of
two 250-watters for a total price of
$805,000.

Control of WDAS, Philadelphia,
was sold to William Goldman Thea-
ters, Inc., by Alexander Dannenbaum
and Cecile Naumburg for $485,000.
The other 250-watter sold was
WTMYV, East St. Louis, I1l., to Evans-
ville on the Air, Inc., by Mississippi
Valley Broadcasting Company for
$320,000. On the latter sale, Com-
missioners Clifford Durr and Rosel
Hyde voted against approval,

Philip Morris Renews
Milton Berle Show

NEW YORK, May 10.—Philip Mor-
ris has lifted Milton Berle’s option
and renewed the comic for another
13-week cycle over National Broad-
casting Company on Tuesday nights.
Berle’s first 13-week cycle still has
about one month to run.

Biow company is the agency.
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NAB PONDERS

Constructive
Criticism Aim

Of Industry

Requires Documentation

By Cy Wagner

CHICAGO, May 10.—The National
Association of Broadcasters (NAB),
tired of seeing radio batted from pil-
lar to post by educators and other
critics, is contemplating setting up an
annual radio seminar to which critics
would be invited but which would
be so run that only specific, well-
documented discussion would take
place. The idea has the whole-
hearted backing of Prexy Justin Mil-
ler, who indorsed it at the NAB area
meeting here this week. Miller has
instructed the NAB public relations
department to prepare a plan for
such a meeting, to be submitted to
the next session of the NAB board,
in Washington May 21.

Behind the indorsement of the plan
by Miller and by other NAB execs
and various segments of the radio
trade is the belief that radio should
adopt a more positive public rela-
tions policy, on the offensive, not de-
fensive.

Ohio State the Last Straw

Altho the need for an offensive
policy has been felt for some time in
the top level of the NAB, and altho
plans along this line have been in the
formative stages, the recent Ohio
State Institute brought the situation
to a head. It was at Ohio that radio
—as it always has at such institutes
—received a lot of criticism from
educators, parents, psychologists and
representatives of many other groups
who wanted to take a crack at the
medium. Execs feel that in many
cases criticism is justified, and they
say they will never attempt to stifle
it. But at Ohio, they hold, much of
the criticism was overly generalized,
was stated without a sound concep-
tion of radio’s problems and was on
levels where critics and backers of
radio could not meet.

It has also been pointed out that at
Ohio and at similar meetings the in-
dustry does not have its most articu-
late spokesmen.

All these factors have demon-
strated the need for an industry-run
seminar. Altho at this point any
ideas on how such a meeting could
be run are still embryonic, there’s
been enough talk so that a few possi-
ble basics are apparent. It now ap-
pears that NAB will run the institute
either annually or semi-annually. To
the meetings would be invited top
critics or tnose who would like to see
some change in American broadcast-
ing. Educational groups, such as
Ohio State and the College of the
City of New York (CCNY), which
have run their own radio institutes,
would be invited to send representa-
tives and take part in planning.

However, one point the industry
will hold out for; that only a few spe-
cific subjects be discussed. One of
the biggest faults of the Ohio and
similar meetings is said to have been
that they try to cover so many sub-
jects that only surface discussion is
possible and little if any clarification
is forthcoming.

Whatever the plan, there’s a much
better chance now that the industry
will have its top brass on hand to take
the offensive.

OWN INSTITUTE

Oops, Sorry!
WASHINGTON, May 10, -
Newsmen got a mild shock
when, in hastily scanning
handouts this week, they came
across one with the heading,
1947 Blue Book Homnors Miller.
A second glance at the release,
however, revealed that it came
from the National Council of
Farm Co-Operatives, and the
reference was to that organiza-
tion’s “blue book” directory and
not to Justin Miller, but to the
late John D. Miller—who had

no connection with radio.

U. S. Overseas
Airing Gains
Capitol Favor

Congress May Not Nix

WASHINGTON, May 10. — In-
formed sources on Capitol Hill are
forecasting that there will be “no
break in continuity” of the State De-
partment’s shortwave broadcasts
despite the House Appropriations
Committee’s threatened liquidation
of funds. The administration’s hope
for uninterrupted continuation of the
department’s shortwave set-up is
based on three major developments
here this week: (1) Rising sentiment
in the Senate to perpetuate the pro-
ject; (2) introduction of a bill by
Rep. Karl Mundt, giving the depart-
ment legislative authority to set up
and maintain foreign information
service; (3) avowed willingness by
Rep. John Taber, chairman of the
House Appropriations Committee, to
support “reasonable financing” of
some sort of “reasonable program.”

The change in the picture, as fore-
told by The Billboard, followed
strong pleas this week in behalf of
the overseas radio project by Secre-
tary of State George C. Marshall and
several key figures in the radio in-
dustry and the government, includ-
ing Charles Denny Jr., chairman of
the Federal Communications Com-
mission (FCC). As matters now stand,
the Senate can vote to restore the
full State Department shortwave
fund of $31,381,220, even if the House
Appropriations Committee persists in
refusing the outlay.

Conference May Settle Tt

This would toss the issue back to
the House doorstep. With Taber
now favoring some sort of “unreason-
able” outlay, the issue would be dis-
posed of eventually in the joint
Congressional Conference Committee.
If this Conference agreed, the House
could then vote for or against the
Conference report without facing any
parliamentary point of order. If,
however, either the Senate or the
Conference failed to include the out-
lay, the only other recourse would be
the permanent type of legislation
recommended by Mundt.

Expectations are that the row over
the shortwave broadcasts will reach
an early climax. This, too, is seen
as favoring the State Department’s
cause, since it would allow leeway for
hearings on the Mundt bill if passage
of that measure becomes necessary.
With Congress pointing toward a
mid-July adjournment, it is figured
that ample time remains for hearings

NAB District

Meeting Plan

Draws Squawks; Changes Due

CHICAGO, May 10.—Dissatisfac-
tion with the present district meeting
set-up of the National Association of
Broadcasters (NAB) became mani-
fest at the Ninth District meeting
here this week. The result has been
that several suggestions for revisions
will be made to the NAB board,
which meets at the end of the month
in Washington. Indications here are
that a new method will be installed.

The principal objection to the pres-
ent area system—which was adopted
at the NAB convention here last fall
over the protests of the board—is
that NAB officials, along with broad-
casters, advertisers and Broadcast
Measurement Bureau (BMB) rep-
resentatives, now are required to be
away from their home bases too long
and too frequently, interrupting ad-
ministrative procedures.

Attendance Slumping

The second is that by taking in too
much territory, district meetings
aren’t drawing as they should. There
were 125 at the meeting here, cover-
ing a much greater territory than a
more localized district meeting last
year when attendance was 150.

Proposals going to the NAB board
call for a tenure of meeting period
of 18 weeks a year, nine in offices
and nine on the road, with reps to
travel three weeks, return to head-
quarters for three more, travel the
following three weeks, etc. In addi-
tion, in the three weeks’ travel, there
would be two meetings a week, cov-
ering six districts in all.

The NAB board will also get the
recommendation that hereafter NAB

CBS Closing Gapé
In Commercial Sked;
13Y4 New Hours in *47

NEW YORK, May 10.—There is
still considerable time open on Co-
lumbia Broadcasting System (CBS),
but the web gradually is closing the
gaps in its commercial schedule.
Open spots now include Tuesday,
9:30-10:30 p.m.; Saturday, 6:45-7:15
p.m. and 10:30-11 p.m. In addition,
3:30-4 p.m. and 4:30-5 p.m. are open
across the board. There are also
two remaining spots on the Arthur
Godfrey 11-11:30 show, but these are
optioned and regarded as good as
sold.

Optimistic picture is further
brightened by pending Coca=Cola
business and the coming to the web
in the fall of new business, including
Lowell Thomas for Procter & Gam-
ble in the old Bob Trout 6:45-7 p.m.
time.

New business grabbed by CBS in
1947 adds up to a total of 13% hours.
This includes the $4,500,000 in bill-
ings to accrue from the Campbell’s
Soup and Chesterfield deals. In ad-
dition, to date during 1947 the web
has signed 26 renewals totalling 20,
hours.

and floor action on the Mundt bill and
the deficiency appropriations meas=
ure. If current sentiment continues
on Capitol Hill, congressional leaders
will see to it that there is no break in
the State Department programing at
the end of the fiscal year (June 30),
even tho the issue may not yet be
settled by that time, according to
reliable informants..

headquarters in Washington set up
the agenda for district meetings,
complaints having been made that
lack of interesting subjects and lack
of publicity have affected meetings
adversely. It was stated locally,
however, that Les Johnson, of
WHBF, Rock Island, Iil, had done a
good job as district chairman here.

NAB Prepares

. ?
For Stations
[ ] [ ] l' ®

Editorializing
CHICAGO, May 10.—The National
Association of Broadcasters (NAB),
anticipating the time when stations
may editorialize as do newspapers
now, is considering setting up two
offices to help broadcasters carry out
the policy, Prexy Justin Miller dis~=
closed at the NAB area meeting here
this week. The two officers would
(1) train station managers in side-
stepping libel and slander and (2)
give them short courses on public
affairs and social sciences to help

them to understand and interpret
current affairs better.

New District Directors

The area meeting elected two new
district directors. Charles C. Caley,
WMBD, Peoria, Ill.,, was named di-
rector of District 9 to replace Les
Johnson, WHBF, Rock Island, 11.
John F. Meaher, KYSM, Mankato,
Minn., was elected to head District
11, succeeding Ed. Hayek, KATE, Al-
bert Lea, Minn. The new directors,
who will serve for two years, will
take office after the NAB convention
in Atlantic City in September.

The area meeting adopted resolu-
tions advocating the use of more
music from Broadcast Music, Inc.
(BMI); that Associated Music Pub-
lishers (AMP), the Society of Euro-
pean Songwriters, Authors and Com-
posers (SESAC) and other music
licensing orgs start clearance at
source similar to BMI and ASCAP;
that uniform time plans be adopted
in wvarious sections thruout the
country (a vote against present day-
light saving time); that the 2 per
cent discount to agencies paying cash
for radio time be eliminated; that the
industry support editorializing by
stations, and that standards of meas-
urement of station circulation be
improved.

P&G Turns Drene’s
Night Lights Out

HOLLYWOOD, May 10.—Procter
& Gamble will elimina#s all night-
time radio for its Drene product fol-
lowing a four-week summer fill
which follows exit of Don Ameche-
Danny Thomas seg next month.
P&G made it clear that Drene budget
could not stand high cost of a night-
time show when they failed to pick
up the Danny Thomas option May 1.

Understand Kastor, Farrell, Ches-
ley and Clifford are holding Drene
time open for P&G until further no-
tice, altho no future show plans are
now under discussion. It is believed
that soap firm will attempt to mer-
chandise Drene with daytime show
with direct fem appeal.
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FCC HEEDS ECONOMIC FACTORS

| WNEW, IDE Team Up To Push
Anti-Intolerance Air Spots

AxHangsHigh
Over the FCC
Under G.O.P.

Budget Slash, Probe Loom

WASHINGTON, May 10.—The ax
hangs high over the Federal Com-
munications Commission (FCC) and
the Republican Congress will bring
it down sharply in the next few
weeks with the edge honed by a
sharp appropriations cut, a projected
probe, and a new bill precisely defin-
ing FCC legal practices.

FCC is asking $7,300,000 to operate
thru the 1948 fiscal year, but the
House Appropriations Committee is
slated to report on a bill May 23
slashing this amount by approxi-
mately 25 per cent. Several mem-
bers of the commission went into a
closed hearing Wednesday (7) and
emerged with gloomy faces. It is
reported they were closely pressed
to justify nearly every item in the

© '48 budget, with members of the

committee sharply critical of FCC’s
explanation. The amount requested
by FCC is nearly $2,000,000 more
than was appropriated for the 1947
fiscal year.

Probe Held Likely

The threat of a thoro investigation
of FCC is more real than ever with
the authorizing resolution of Rep.
Charles A. Wolverton (R., N. J.) now
only awaiting clearance by the House
Rules Committee before reaching the
floor. According to House Majority
Leader Charles A. Halleck (R., Ind)
the measure is certain to be brought
to a vote this session, with passage
assured. Whether the investigation
can be started before the slated July
recess is problematical, depending on
whether the resolution can be passed
before June 10. Commerce commit-
tee sources state it would be imprac-
tical to begin the probe after that
date.

As the proposed investigation is
strictly a House matter, the Senate
will have no vote on it, but the upper
chamber is about ready to do its own
striking at FCC. Majority Leader
Wallace H. White is readying a bill
which is expected to chart definite
procedure for the commission to fol-
low in its quasi-judicial functions.

Letters Bare Hooper
Offer to BMB April 1

NEW YORK, May 10.—Copies of
correspondence between C. E. Hooper,
Inc, and Broadcast Measurement
Bureau (BMB), showing that Hooper
had offered his new station listening
index to BMB April 1, were made
public here tnis week by BMB. The
action followed announcement by
Hooper last week that he had been
invited to make a presentation to
BMB. The latter’'s umbrage appeared
to rise from the fact that the field
got the impression the first overture
had been made by BMB.

The letters show that Hooper
wrote Hugh Feltis, BMB president,
suggesting that BMB should be in-
formed as to the merits of his new
index system. Feltis’s acknowledge-
ment stated his organization would
be pleased to call a special meeting of
the BMB research and technical
group to hear the details of the
Hooper method.

NEW YORK, May 10.—What is re-
garded as the most ambitious pro-
gram ever to have been developed
to promote and exploit a series of
one-minute announcements is being
developed by WNEW, New York in-
dependent, and the Institute for
Democratic Education (IDE) cam-
paign is in connection with a new
series of one~-minute jingles designed
to combat intolerance and to promote
interracial understanding. This is
the second series of such spots pro=-
duced by WNEW for IDE, the first
having been the recent “Keep Faith
With America” disks featuring Jay
Jostyn, which were aired by 403 U. S.

stations.

New series was recorded by Ted
Cott for WNEW last week, using Roy
Ross and his orchestra, with vocals
by the Jesters. They were written
by Hy Zaret and Lou Singer, writers
of the novelty hit, One Meat Ball.
There are 14 spots in all and one of
them, a two-minute number, is going
to be programed by WNEW as a
standard tune rather than as a spot.
This means it will be used as an ordi-
nary record during WNEW dish
shows. Jingles, which arz excep-
tionally catchy and infectious, will be
played by perhaps 1,000 stations, it is
hoped.

Promotion campaign includes plans
for their publication in book form—
the first time any such step has been
taken with radio spots or jingles;
plus publication as sheet music, to be
handled by the Zaret-Singer firm,
Argosy Music; possible release in a
special phonograph album and regu-
lar “broadcasts” over the public ad-
dress system of a top New York res-
taurant. Latter is the Twenty-One,
on West 52d Street, which is going
to put the jingles on its p.-a. system
each afternoon.

Jingle book will be published
either by Simon & Shuster or Arco.
It will be illustrated by Roger Duvoi-
sin, noted children’s illustrator. Pre-
face will be written by Louis Unter-

ABC To Fight NBC
Tues. Comedies With
Town Meet, Symph

NEW YORK, May 10.—American
Broadcasting Company (ABC) this
week turned to a policy of back-to-
back mood programing as a weapon
to combat powerful competing shows.
In switching the co-op-sponsored
America’s Towmn Meeting /from
Thursday to Tuesday night beginning
September 2, and airing it from 8:30
to 9:30 p.m. before the Boston Sym-
phony’s (Hancock Insurance) hour
broadcast, the web intends to counter
comedy shows put on by the National
Broadcasting Company (NBC}. The
two-hour span of political discussion
and longhair music, ABC hopes, will
attract listeners from NBC’s array of
Date With Judy, Amos 'n’ Andy, Fib-
ber McGee and Bob Hope. Switch
moves the Boston Symphony back an
hour later than this season.

Going into the 9-9:30 seg of the
Thursday time now held down by
Town Meeting will be Tales of Willie
Piper. The lamp division of General
Electric will sponsor the comedy opus
beginning September 4.

meyer, noted literary critic and au-
thor. A special phonograph album
is being considered by Decca. Title
of the series, the book and other re~
leases will be Little Songs About Big
Subjects,

Tolerance spots are gaining stature
in radio as public service programing
with high public acceptance. Espe-
cially significant is the fact that the
first series was aired by almost 70
stations in the South, where racial
conditions represent an acute social
problem.

Local 802, Webs Set
1-Year Pact With 209

Hike for Musicians

NEW YORK, May 10.—Local 802,
American Federation of Musicians
(AFM), and reps of netwerks this
week finally settled terms of new
one-year pact covering musicians on
sustaining and commercial jobs. As
indicated previously in The Bill-
board, web staffers get a 20 per cent
hike in scale,

On commercials, rehearsal scale is
hiked from $6 to $7.50 for one hour
or less. Commercial broadcasts are
hiked from $14 to $18 for broad-
cast of one-half hour or less, and
from $18 to $23 for a full hour or
ess.

New gain for musicians in the con-
tract is a clause specifying a charge
for doubling on commercial broad-
casts. Tootler who doubles gets $3
for the first instrument and $2 for
each instrument used thereafter.

Contract does not provide for va-
cations—a point which was holding
up earlier settlement. Webs’ argu-
ment against vacations was that mu-
sicians work for other employers in
addition to webs. Contract is retro-
active to February 1, 1947,

Foote-Cone-Belding
Maps Billings Drive

NEW YORK, May 10.—A drive to
increase radio billings of Foote, Cone
& Belding ad agency is reported due
shortly, following a revamping of the
firm’s radio set-up. Latter started
with the resignation this week of
Hubbell Robinson, vice-president in
charge of radio. Robinson’s depar-
ture, reported some weeks ago, was
denied to The Billboard in Holly-
wood by Emerson Foote, F. C. & B.
president at the time.

Agency now is moving into a more
autonomous operation insofar as ra-
dio operations here and in Hollywood
and Chicago are concerned. How-
ever, New York, under Doug Coulter,
by virtue of its talent resources, is
figured to head the works.

Outfit has a slew of accounts which
it believes should be using radio, and
it is thru these it hopes to bolsfer its
air billings.

Van Gunten Made Veepee

CHICAGO, May 10.—H. R. ¥Van
Gunten, media director for Foote,
Cone & Belding, has been elected
vice-president of the agency. Van
Gunten has been associated with
F. C. & B. and its predecessor, Lord
& Thomas, since 1933.

Priorities to
Spots Able To
Support Them

New Policy on Station Bids

WASHINGTON, May 10. — The
Federal Communications Commission
(FCC) shortly will announce a dras-
tic change in the application-process-
ing policy, under which priority will
be given to bids for stations in com-
munities where the market is not ale
ready flooded. The prospective new
policy is expected to supplant the ex-
isting system of “line-processing,”
which has left the under-staffed com-
mission with an overwhelming back~
log of cases despite the recent
“freeze.” Change in policy also is
expected to result in a slowdown on
grants for stations in cities already
overloaded and in hamlets that cane
not support a station.

Commission has explained that un-
der the Communications Act it has
no right to deny an unchallenged
grant for a station on the economic
ground that the community could not
support the station. New policy
would not overstep the law, inas-
much as the commission would sim-
ply be “slowing down” the process-
ing of such applications and giving
priority to bids for cities which oba
viously could support new stations,

Reverts to Former Policy

This will mark the first time the
FCC has reverted to such a policy
since the era prior to James Lawe
rence Fly’s chairmanship. The com-
mission virtually ceased examining
the economic “marketability” of
communities in reference to new
radio stations after the celebrated
KHMO court decision in 1936. In
that case, the commission had denied
grants to two rivals for stations in
Hannibal, Mo., on the ground that
a need did not exist in the commu-~
nity, served by stations elsewhere.
Decision was challenged in court,
and the Court of Appeals in the Dise
trict of Columbia held the commis-
sion in error. The commission then
issued a grant to one of the rivals.

It has been learned that the. com~
mission has been reluctant to revert
to the policy of putting priority on
applications in the interests of ecoe
(See Commission Heeds on page 18)

Replacement Is Set

For Prudential Hour

NEW YORK, May 10.—Summer
replacement for the Prudential Fam=
ily Hour, aired Sundays over Co-
lumbia Broadcasting System (CBS),
will feature singers Eileen Farrell,
who was featured in same slot last
summer, and Charles Fredericks.
Ted Malone is slated to remain as
program host, while a band fronted
by Tommy Jones will sub for Al
Goodman’s ork.

Benton & Bowles is the agency.

CBS Declares Dividend

NEW YORK, May 10.——A cash di=~
vidend of 50 cents per share on $2.50
par value Class A and B stock was
declared this week by Columbia
Breadcasting System (CBS). Divi-
dend is payable June 6 to stockhold~
ers on record May 23.
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PROGRAM AVAILABILITIES

ested in any one or more of these programs are
requested to communicate with station rtepre-

sentative or production organizations listed.

1564 Broadway, New York 18, N. Y.

NAT'L BROADCASTING CO.

The Adventures of FrankMerriwell
10-10:30 a.m., Saturday

Rep.: NBC Program Sales

A 30-minute dramatic show designed for
family and juvemle listening, dealing with
the adventures of Frank Merriwell, collegiate
hero of the first decade of the 20th century.
It is founded on the long series of books of
the same name. Frank Merriwell typifies
the American ideal of the sound mind and
the healthy body, of clean living and good
sportsmanship, qualities which appeal to
old and young alike, The program attracts
old friends and makes new ones.

Georgia
WBBQ, Augusta

Bob and His Girl Friends

11-11:15 a.m., 5 times wkly.
Rep.: Joseph Hershey McGillvra, Inc.

This is not just another disc jockey show.
It's a fast paced, carefully produced package
wrapped up by WBBQ's own Bob Meskill
Every day Bob lines up five of his favorites
girl friends for 15 minutes of smooth mel-
ody directed to an audience just charmed by
Mutual’s Heart's Desire. Very few cholce
perlods are still available on the busy
WBBQ. Suggest you contact a McGillvra
office for information about a participation
on Bob and His Girl Friends.

. .
Ilineois
WJJD, Chicago
Ernie Simon Show
8-10 a.m. and immediately after base=
ball games, 5 times wkly.
Rep.: Avery-Knodel
Chicago’s newest conversational topiec,
ERNIE SIMON, has room for only two more
sponsors on his morning and afternoon
shows. Completely uninhtbited, ERNIE BI-
MON has captured the fancy of Chicago
radio listeners with his rapid chatter, spon-
taneous humor and latest “hit’’ tunes.
charges for this favorite comedian on Chi-
cago’'s next 50,000-watt station, WJJD, begin
at $21.50 for one and scale down to $18.50
for 104.

Indiana
WOWO, Fort Wayne

Nancy Lee and The Hilltoppers
1:30-1:45 Saturday (CST on ABC)
Rep.. NBC Spot Sales

Variety program f{rom deep-In-the-hills
mountain music to violin, accordion com-
binations bordering on the classles. Sam
deVincent, Roy Hansen, Jack Carmen and
the Irresistible Nancy Lee provide network

with one of its popular Saturday afternoon
features. Also featured on Little Red Barn
and other farm programs. This talent can
be arranged to fit time purchased by client.

Towa
KRNT, Des Moines
Betty Wells Presents:

“Letters From Aunt Effie”
12:30-12:45 p.m., Mon. thru Sat.
Rep.: The Katz Agency

A new afternoon show for Betty Wells,
Towa's most popular woman radio person-
alty (1947 Radio Poll, Des Moines Tribune).
Her highly-Hoopered morning show—=8.4 at
11:30 a.m.—has been sponsored solid for lo,
these many Hoopers! (famous). First Hoop
just rolled in on “Aunt Effie’: an initial,
startiing 5.1. Fifteen merchandisable min-
utes of question-and-answer correspondence.
Blends yesterday and today, impishly . . .
irresistibly. Sells. Avallable minutes. See
Katz.

KRNT, Des Moines

Sports of All Sorts
10:15-10:30 p.m., Mon. thru Sat.
Rep.: The Katz Agency

Complete sports round-up by Jon Hackett,
Yowa’'s most popular radio sports personality
(1947 radio poll, Des Molnes Tribune).
Hackett has been miking Midwest sports 13
years. Fourth year to broadcast Drake
relays; Towa basketball, football . . . other
Hawkeye sports. Annually Hackett emcees
Jowa's Sports and Vacation Show, Corn
State auto races. His 6:15 broadcast has had
same Sponsor five years. Plenty good sales-
man. Highly merchandisable; highly pro-
moted. Night show available in participat-
ing minutes, or in toto.

KSO, Des Moines

7 o’Clock News

7-7:15 a.m., Mon. thru Sat.
Rep.: Headley-Reed Co.

Edited and presented on the air by
R. J. Nash, the 7 o'Clock News on KSO
is a listened-to period. Being the first
newscast of the morning, it is fresh with
overnight developments. R. J. Nash is
a friendly yet authoritative reporter, with
a delivery that bullds and holds a big
following. This combination — Nash at the
mike, with the day's first newscast—makes
the 7 a.m. News a GOOD BUY—highly mer-
chandisable at low cost. Now avallable
3 or 6 days a week.

Massachusetts

WBZ-A, Boston

Weather
11-11:15 p.m., Mon, thru Sat,
Rep.: NBC Spot Sales

Are New Englanders interested in their
weather? You bet they arel New England
Tel & Tel says that a spell of average
weather brings between 9,000 and 10,000
daily phone calls to its automatic forecast
service; stormy weather, between 20,000 to
30,000, and during the 1944 hurricane
80,000 inquirles per day were received. Be-
cause New Englanders are so concerned
about thelr weather, you can be sure they
listen to WBZ's late weather broadcast at
11 p.m.

Montana

Bpot

KBOW, Buite

Sports Spotlight

6:15 p.m., 6 times wkly.

Rep.: Donald Cooke, Inc., New York,
Chicago & Detroit; Gene Grant, Inc,,
Los Angeles & San Francisco.

New but popular. Butte is great sports
town and the sports commentator does not
merely read press releases but adds per-
sonal touches through years of observance of
major league baseball and other sports.
Local sports are carried. Weekly award
made to Butte individual with outstanding
sports performance of the week. Now spon-
sored by. local beer brewery on Mondays,
Wednesdays and ¥ridays. Sponsor pleased.
Informal survey indicates Butte sports fans
consider this thelr first evening broadcast
with late sports.

New York

WGY, Schenectady

The Howard Reig Shows
Six times weekly: 7:05-7:30,

8:30, 9:05-9:30 a.m.
Rep.: NBC Spot Sales

Here are three low-cost announcement
periods with a double advantage . . an
exceptionally large audlence and a popular
personality. Twenty-five sponsors who have
consistently used one, two or all three
Howard Reig Shows on WGY since January
1, couldn't be wrong, nor could the 11,661
listeners who have written Reig for infor-
mation about the products he advertises.
For complete detalls on getting your an-
nouncement on “The Howard Relg Bhows”
contact your nearest NBC Spot Sales office
or Station WGY.

8:05-

WHAM, Rochester
Max Metcalf and the News (News)

1 p.m. daily, § times wkly.
Rep.: Geo. P. Hollingbery Co.

“Max Metcalf and the News” at 1 p.m.
on WHAM—an established radio feature, not
just in Rochester or Monroe County but in
43 counties of Upstate New York and
Northern Pennsylvania. Max has an easy,
friendly but authoritative style. He covers
the “blg” storles, using United Press.
Yocal and area news Is gathered by WHAM's
own news bureau, Metcalf follows a delayed
broadcast of “Breakfast in Hollywood.” ‘‘Max
Metcalf and the News” is Hooperated at 7.5.

WNEW, New York City
The Johnny Andrews Show

9:35-10 a.m., Mon. thru Fri.
Rep.: John Blair & Co.

Handsome young man here plays fine
piano, sings beautifully, sells strongly. Only
two months old (the program, that is), his
PULSE is fourth best in N. Y., topped that
of a network outlet in March and April.
Good job for one sponsor already under his
pelt. Available 10, 15-minute segments. Im-
mediately precedes “MAKE BELIEVE BALL-
ROOM” with Martin Block—nuff said!

North Careolina

WBT, Charlotte

Afternoon Dancing Party
2:30-3:25 p.m., Mon. thru Fri.

Kurt Webster, who put “Heartaches” at
the top of the “Hit Parade” and recently
represented America’s disc jockeys on ‘‘Vox
Pop,” conducts an afternoon version of his
famous “WBT Midnight Dancing Party.”
Preceded by CBS's “Bouquet for You,” fol-
lowed by WBT's top-rated “Briarhoppers,”
the show offers a low-cost approach to the
biggest audlence in the Southeast. Limited
to 3 announcements per quarter hour. For
participations call us or RADIO BALES, the
SPOT Broadcasting Divislon of CBS.

WBT, Charlotte

Carolina Hayride and Hit Parade
9-11 p.m., Saturdays

A choice quarter hour is now available on
a muslc-comedy show emceed by Varlety
award-winner Grady Cole, the South’s out-
standing salesman. (8,000 monthly is his
average mail pull—his early morning hour
on WEBT draws an average dally share of
audience amounting to 55%, according to
the CBS Listener Diary.) A round-up of
popular WBT personalities, the varlety show
plays to a capacity crowd at the mammoth
Armory Auditortum. For full information
¢all us or RADIO SALES, the BPOT Broad-
casting Division of CBS.

KYW, Philadelphia

Ruth Welles, Home Commentator
9-9:30 a.m., Mon. thru Fri.
Rep.: NBC Spot Sales

“This is the largest response we have ever
recelved by radio . . . you not only have a
large listening audience but a receptive and
attentive one as well.” That's just one of
many testimonials for Ruth Welles, an
experienced home-maker who has influenced
feminine buying for six years on KYW with
astonishing results. She offers latest ideas
on economy, home planning, marketing,
decorating, clothes and recreation, endorsing
products in a pleasant effective manner.
Participations only.

Ohio

WING, Dayion
Swing With WING

12.05-6 a.m., Mon. thru Sun.
Rep.: Weed & Co.

“Gene Barry's SWING WITH WING show
over WING, Dayton, O. Is the best of its
kind In the U. S.” says General Artists
Corporatlon, leading band booking agency.
GAC gets information from touring bands-
men . . . Tommy Dorsey, Btan Kenton,
Charlle Spivak, Woody Herman, Spike Jones.
They say “SWING WITH WING'S got it!”
Barry's SWING WITH WING club has 6,500
membership and growing daily. Requests
average 100 nightly from every State. It's
a hot show . . . brimming over with selll

Oregon

KEX, Portland
BUGLER X

6-6:45 a.m., 5 times weekly
Rep.: Free & Peters

One-minute participation announcements
or quarter-hour units avallable for this
swift-moving presentation of easy-to-listen-
to rhythmic music interspersed with ad lib
patter, time signals and news. Especially
tailored for early-morning listening by Bar-
ney Keep, well-known Portland disc jockey
for the past five years, Bugler X has officl-
ated as everything from emcee at school
dances to honorary cowhand. Letters from
New Zealand and Alaska, as well as from
KEX coverage area, attest his popularity.

KEX, Portland
At Home With Kay West
1:30-2 p.m., Mon, thru Fri,
Rep.: Free & Peters

Half hour, 1:30 p.m., Monday through Fri-
day, offering one-minute participations to
non-competitive products used in the home.
Almost since its inception two years ago,
this program has been the undisputed cham-
plon of all KEX programs at malil call. Re-
cently two announcements pulled twelve
hundred requests for home planning bhook-
jets and calendars. The program achleves a
wide variety of home suggestions. Inter-
views with women in the news, gay and hu-
morous chit-chat of interest to homemakers
provide & near perfect tle-in for any product
bought by women or used in the home.
Kay West hag been 2 radlo favorite in Port-
land for 15 years.

Pennsylvania
KDKA, Pittsburgh

Brunch With Bill
12:15-1 pm., 5 times wkly.
Rep.: NBC Spot Sales

Visitors to Pittsburgh see Fort Pitt, steel
plants, the view from Mt. Washington, and
“Brunch with Bill” KDKA's big noontime
variety show features the KDKA orchestra,
vocallsts, gags, skits, MC Bill Hinds. Forty-
five minutes of fun, with musical direetion
by Bernle Armstrong, scripts by Ed King.
Listeners love the show, write for reserva-
tions to see it weeks ahead. Brunch is pre-
ceded and followed by established news
broadeasts. One-minute participations.

WDAS, Philadelphia
News—Every Hour on the Hour

8 a.m. thru 7 p.m., Mon. thru Sat,

(AP News Service)

Rep.: Chicago and West, Forjoe & Co.

New York, direct.

Entire 12-daily, 72-weekly, 3-minute news-
casts available to one sponsor making the
most unusual package avallability in the
country. Eight years' highly successful spon-
sorship by top national accounts. Blind sur-
vey indicated that 265 of Philadelphia house-
wives correctly identified station and type
of program carrying the sponsor’s message.
Newscast reaches those who specifically
habit-tunc the hourly news, those who are
tuned to the preceding program and those
“travelers” who look for new programs ‘‘one
the-hour.” Immediate avallability.

WIP, Philadelphia
“I.obby Parley”

12:45-1.00 p.m. (EDT), Mon. thru Fri.
Rep.: George P. Hollingbery Co.

Howard Jones, veteran announcer and
facile ad-libber each day puts & microphone
under his arm and fares forth to the Benja«
min Franklin Hotel (biggest in Philadelphia)
lobby, to find out what the ‘‘man-in-the=-
street” thinks about the world and its
doings.

A definite, carefully thought-out topic is
planned for each day—the toplc being one
on the news horizon at the moment,

“Lobby Parley” lends itself admirably to
prize offers should the sponsor so desire.

Washington, D. €.

WRC, Washington, D. C.
Robert McCormick, News

Mon. thru Fri., 12:30-12:45 p.m.
Rep.; NBC Spot Sales

Robert McCormick has been on the Wash~
ington scene more than 13 years, and his
daily news commentary is built on a backe
ground of authentic experience and personal
acquaintance with the people who make
news in the Nation’s Capltal. McCormick
is a favorite with lsteners. His Hooper
ratings are consistently high. Ask any NBC
Spot office for complete story on McCormick
and Washington market. Avallable now
for $14.75 net per program plus time,

WTOP, Washington, D. C.

Corn Squeezin’ Time
5:30-7 a.m, 7:10-7:30
thru Sat.

The 1946 CBS Listener Diary proves that
during its period *“Corn Squeczin’ Time' 13
the most popular program In Washington.
It stars “Uncle Bill” Jenkins, the effective
salesman, who does Arthur Godfrey's “Sun-
dial” every Saturday morning. As an old
codger on “Corn Squeezin’ Time,” Jenkins
plays music from Spike Jones to John
Charles Thomas, and jangles a cowbell for
a time signal, and tells the world's worst
jokes. Radlo Mirror says, 'His friends in-
clude the wealthy of Embassy Row and the
boys down on the farm.” For participations,
call us or RADIO SALES, the SPOT Broad-
casting Division of CBS.

a.m.,, Mon,

WWDC, Washington, D. C,
Uncle Samjack, new children’s

program
7:45-8 p.m., Mon. thru Fri.

An entirely new children’s program pre-
sented nightly at bedtime. Combination of
stories, games, songs tied into an appealing
package by Uncle Samjack, who, under an-
other name, is an outstanding showman
and musician. Uncle Samjack was Inspired
by a six-year-old girl. It's a natural that
children will love and is the answer to
blood-and-thunder critics. Live locally,
available nationally on transcription. Audi-
tion disc on request.
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MAURICE C. DREICER PRO.
GRAMS
998 Fifth Ave., N. Y. C.

Double Jam
Tested on WINS, WBYN, WWRL. Bpecial

format includes problems and complete
format for show to be handled by local
me. 15 minutes across boards or half week-
ly. Unique method takes actions such as
forgetting anniversary and talking one's
way out with opposition from other con-
testant, who plays ad lib role of aggravated
wife, then situation is reversed and man is
mad because wife forgot his birthday.
Judge clinches who does best job, then other
contestants arrive.

LE%CMITCHEL PRODUCTIONS,
I

.

(Producers of Skippy Hollywood

Theater)

8853 Beverly Blvd.. Hollywood
“The Theater of Famous Radio Play-

ers”—~Family Drama, Y% hr.

Features the best 15 names of Hollywood's
Radio Row in “top-flight” family entertain-
ment. Lurene Tuttle, Cathy Lewis, Peggy
Webber, Joe Kearns, Tom Collins, Jack Ed-
wards, etc. Drama, comedy, suspense, ro-
mance by name writers plus deft produc-
tlon. Auditions on request. Priced right!
39 shows available, more in production.

PARAGON RADIO PRODUCT'NS
131 W. 52 St., New York 22, N. Y.

George Raft in “The Cases of Mr.

Ace”

George Raft starred in a fast-paced,
hard-hitting vehicle worthy of his great
movie reputation. Milllons of Raft fans
will love him as “Mr. Ace” in this network
caliber half-hour show. Top Hollywood
cast. Top script, Jason James of “Sam
Spade” fame. And what music! Not an
organ—a fuill orchestra! Show package in-
cludes impressive merchandising designed to
take full advantage of this big time, big
name attraction. Write or wire today!

TELEWAYS RADIO PRODUC-
TIONS, INC.
8949 Sunset Blvd., Hollywood 46.

Strange Wills

Half-hour dramatic. A bright new for-
mat. Currently boasting 9.8 Coast Hooper-
ating. Dramatizes strange stories behind
strange wills, Starring famous Hollywood
actor Warren Willlam. Twenty-six pro-
grams Immediately available. Additional
twenty-six in production. Special quotation
for multiple market or regional sponsorship,
One-a-week basis only. Definitely a net-
work caliber program. Produced by Tele-
ways Radio Productions, Inc. Send for
free audition platter.

FREDERIC W. ZIV CO.
1529 Madison Rd., Cin. 6, O.

The Wayne King Show

A brilllant half-hour show transcribed
and available for local and regional sponsors
starring the incomparable waltz king, his
famous srrangements, his golden saxophone,
the voices of Nancy Evans and Larry Doug-
las and narrated by Franklyn MacCormack.
Earning top-the-competition ratings in city
after city: Detroit, 15.7; New Orleans, 9.4;
Cincinnati, 8.1; Columbus, 13.3. A tre.
mendous audience is waiting to hear Wayne
King on the air. Fifty-two half hours avalil-
able. Write for availabilities.

BEULAH KARNEY, INC.

228 N. La Salle St.

Chicago 1, IIl.

Meal of the Day

S-minute open end, 5 times wkly.

A ten-year tested program used locally
and nationally by big name advertisers.
Five minutes, five times a week. Written
and narrated by Beulah Karney. 160 shows
ready for local or regional sponsorship.
More in production. Tailored especially for
grocers, dalries, appliance dealers, flour
miils, utility companies and household prod-
ucts. Merchandising plan., Send for free
audition platters and availabilities.
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Billbbard

“FIRST TWENTY"” DAYTIME HOOPERATINGS, NATIONAL AND PACIFIC COAST, FOR PERIOD OF APRIL, 1947

BASED ON
Natlonal Nat’'l Nat'| Paclfie Paglifio
Opposition Hooper Rank Program Rank  Hooper Paclfic Coast Opposition

No Bponsored Show ABC 31.0 1 BOB HOPE 2 28.3 No Sponsored Show ABC

No Sponsored Show CB No Sponsored Show CBS

No Sponsored Show MBS Warden Lawes DLBS
Speclal Investigator DLBS

No Spontored Show ABC 264 Z FIBBER McGEE 6 21.3 No Sponsored Show ABC

No Sponsored Show CBS AND MOLLY No Sponsored Show CBS

No Spefisored Show mBs No Sponsored Show DLB8S

No Sponsored Show ABC 24.8 3 JAOK BENNY® 1 38.3 4 p.m,, P.T. Cmp.

Gene Autry cB3Y Mo Sponsored Show ABC

o Sponsored Show MBS dene Autry cus
No Sponsored Show DLBS
9:30 p.m., P.T. Comp.

No 8ponsored Show ABC
No Sponsored Show GBS
Mo Sponsored Show DLBS

No Sponsored Show ABC 24,1 4 RADIO 18 16,8 No Sponsored Show ABC

GQabrlel Heatter MBS THEATER Gabriel Heatter DLBS

Real Storles— Real Storles—

Real Life MBS Real Life DLBS
Telephone Hour NBGC Borge-Goodman
Borge- Goodman Show NBC

Show NBC
No Sponsored Show ABC 23.9 6 RED SKELTON 3 27.4 Alvin Wilder ABC
No Sponsored Show CBS No Sponsored Shew  ©BS
No Sponsored Show MBS Red Ryder DLBS
Sunday Evening ABC 23.3 % FRED ALLEN 8 198 Sunday Eve. Hour ABC

Hour No Sponsored Shcw  CBB
Crime Doctos CBS No Sponsored Shew DLBS
Parker Pen Mews £BS
No Sponsored Shew WBS
Boston Symphony ABC 228 7 AMOS ‘W 26 3.3 No Sponscred Shaw ABGC

Orch. ANDY Vox Pop cBs
Vox Pop CBS Gabriel Meatter OLBY>
Garblel Heatter MBS Real! Story—

Real Storles—— Real Lite DLBS

Real Life MBS
Doctors Talk it Over ABC 21.7 B8 SCREEN 7 19.7 Lone Ranger ABC
Fishing and Hunting QUILD No Sponsored Show DLBS

Club—LN, MA MBS PLAYERS Contented Program NBC
Contented Program NBC
Sunday Evening ABC 21.7 9 CHARLIE 5 21.6 Sunday Eve. Hour ABC

Hour MoCARTHY No Sponsored Show CBS
Ady. of Sam Spade CBS SHOW No Sponsored Show DLBS
No Sponsored Show MBS
No Sponsored Show ABC 20.2 10 MR. DISTRICT 33 121 Henry Morgan AuC
Ford Show- ATTORNEY Adv. ofEllery Quesn COBS

Oinah ¥nora CBS Inside of Sports DLBS
No Sponsored Show MBS Land of the Frea pLBS
The Whistier CBS 20.0 11 BING CROSBY 18 18,1 Jack Carson CBS
No Sponsoredt Show MBS News OLBS
The Blg Story NBC Mel Venter DLBS

Dennls Day NBC
No Sponsored Show ABC 18,9 12 DUFFY'S b 9.0 No Sponsored Show ABC
Songs by Slnatra CBS TAVERN Songs by Sinatra CBS
Qadriel Meoatter mus Qabriel Meatter oLss
Real Storles— Real Storles—

Real Life MBS Real Life DLBS
Meet Corliss Archer CBS 18,7 13 WALTER 4 24.8 ABC Competition
Exploring the WINOHELL® Meet Corilss Archer CBY

Unknown MBS Exploring the
Man. Merry-Qo- Unknown DLBS

Round NBO Manhattan

Merry-Go-Round NBC
DLBS Competition
No Sponsored Show BC
Blondie 8
Standard Hour NBC
No Sponsored Show ABC 17.9 14 BANDWAUON 10 186  HIlyd. Muslo Hall ABC
Blondle CBS No Spo ed Show CBS
No Sponsored Show MBS No Spo Show DLBS
No Sponsored Show ABC 16.8 16 GREAT 12 17.9 No Sponsored Show ABC
Dr. Christlan CHS QILDERSLEEVE Dr. Christlan CBS
Johns-Manville News CBS Neo Sponsored Show DLBS
No Sponsored Show MBS
! Deal In Crime ABC 16.6 18 TRUTH OR 11 18.2 Lones Ranger ABC
mayor of the Town CBS CONSEQUENGCES Vaughn Monroe G
Parker Pen News oBY No Sponsored Show OLBS
No Sponsored Show MBS *
Boston Symphony ABG 163 17 DATE WITH 49 10.3 No Sponsored Show ABC
h. JUDY No Sponsored Show GBS
Mel Blanc Show CBS No Sponsored Show  DLYES
Johns-Manville News CBS
Adv. of the Faicon mus
No Sponsored Show ABC 14.7 18 LIFE OF RILEY 25 13.7 Fat Man ABC
No Sponsored Show CcBS Mayor of the Town cBS
Twenty Questions mss No Sponsored Show DLBS
LuUm & Abner ABC 147 1Y INNER 18 16.3 No Sponsored Show ABC
McQarry and His SANGCTUM Inside of Sports DLBS

Mouse* * BS Henry J. Taylor DLBS
Cavalcade of America NBC No 8Sponsoeed Show NBC
Amer. Town Meeting ABGC 14.7 20 QEO. BURNS 34 12.1  No Sponsored Show ABOC

LN-CO.0P AND GRACIE Susponte cas
F. B. L. in Peace and ALLEN News LBS

War CBS Washingion Man DLBS
Johns-Manvilie News CBS
No Sponsored Show m8s

*includes first and second broadoast, CBS——Columbla Broadcasting System.
**April 15 report only. DLBS—Don Broadcastin o
LN—Limited Network, T wa oadcasting  yste
MA-—Moving Avcrage. C—-Natlonat Foadcgstlng Co.
ABC—American Broadcasting Co. MBS—Mutual Broadcasting System.

(OMPARATIVE
TERRITORIAL INDEX

This feature, comparing natlonal ratings of leadlng net- C
work shows with thelr Pacifio Coast ratings, operated in ~
co-gperatidn with the C.

E. Hooper, [nc. ofganization.

Night Shows
Hold Steady
Thruout U. S.

Little Change in Top 20

NEW YORK, May 10.—National
and Pacific Coast ratings in the
Comparative Territorial Index, a
feature of The Bill-
board’s Continuing
Program Studies
prepared in co-op-
eration with the C.
E. Hooper organiza-
tion, remain fairly
steady for leading nighttime shows
in the top 20. Bob Hope, for in-
stance, first nationally, is second on
the Coast, whereas in last report he
was third on the Coast. Jack Benny,
nationally and Coast-wise, is in
third and first position respectively,
whereas in the last report he was
second and first, Fibber McGee and
Molly, third and fifth last time up,
are second and sixth this trip.

Fred Allen dived somewhat, be-
ing fourth and seventh last time and
now showing in sixth and eighth
position. Walter Winchell, too, altho
coming up on his Coast standing
from sixth to fourth, fell nationally
from seventh to 13th. Amos
Andy, who moved up to seventh
nationally, fell to 26th on the Pa-
cific Coast.

More Uniform Appeal

Wide variations in national and
Coast standings do not show up as
sharply on the latest chart as on
previous reports—trend apparently
being in the direction of more uni-
form listener appeal. A few shows
in the list are an exception to this
trend. Duffy’s Tavern, for instance,
continues to show a widely diver-
gent listener appeal, scoring 12th
nationally with a Hooper of 18.9 as

against 65th on the Coast with a
Hooper of 9.0.

None of the others wvaries as
greatly as Duffy’s, altho there’s Lux
Radio Theater, fourth and 15th on
the national and Coast-wise lists;
Mr. District Attorney, 10th and 33d;
Date With Judy, 17th and 49th; Life
of Riley, 18th and 25th, and Burns
and Allen, 20th and 34th.

HARRY S, GOODMAN
19 E. 53d St., N.Y. 22, N.Y.
Your Gospel Singer

Edward MacHugh, Your Gospel SBinger,
now available to local and regional sponsors.
420 fifteen-minute transcribed programs eon-
sisting of hymns known and loved by young
and old. Featuring Edward MacHugh, who
Is said to have the most perfect diction, of
any singer without sacrificing warmth of
expression. His many years on the networks
have created a loyal ready-made audience.
Newspaper mats, glossy bprints, press re-
leases, etc., are available for publicity pur-
poses. Write, wire or phone for availabilities
eand audition disk,

BASCH RADIO PRODUCTIONS
17 E. 45th St.. N.Y. 17, N.Y,

“Fact or Fantasy”

A successful and fascinating flveeminute
program serles. Weird and gripping stories
of true experiences, based on mental and
psychic phenomena. These stories, by Ed
Bodin, famous psychic writer, are all inves-
tigated and confirmed and sre currently
running In national magazines, Dramatically
narrated by Frances Scott, “‘Fact or Fan-
tasy’* has a t’lg suceess record for selling
products to Women and to mixed audi-
ences. 100 programs ready. Wire, write, or
phone for audition recording.

Socony Drops B. G. June 30

NEW YORK, May 10.—Socony-
Vacuum has announced its in-
tention to drop the Victor Borge-
Benny Goodman show, currently
aired Monday nights over National
Broadcasting Company, after the
June 30 broadcast. The show long
has been regarded as on the skids.
Compton was the agency. The spon-
sor is said to have no further radio
plans.

Weldon Named Blair Veepee

CHICAGO, May 10.—William H.
Weldon, who has been on the sales
staff of the John Blair sales rep New
York office, this week was made
vice-president and assistant sales
manager of the office, it was an-
nounced at Blair headquarters. here.
In addition to his new executive
duties, Weldon will continue active
sales work.
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Rockies Fave
3ShowsNotin
NationTopl5

East, West Coast Hew to Line
NEW YORK, May 10.—Eastern

and Pacific Coast listeners to day-
time radio hew closest to the Na-
tional average program Hooperat-
ings. The accompanying chart, com-
piled for the period

between  October,

! 1946, and February,

1947, also indicates

A that Mountain zone

L listeners show the
greatest variance

from the average National taste.
Where the Eastern and Pacific areas

5-Month Sedional
"Program Hooperatings”

FIRST FIFTEEN — DAYTIME

1 cach have only three shows in their

i top 15 which do not make the Na-

| tional list, the Mountain zone has
| eight.

Shows preferred by Easterners
which did not gain enough support
to make the National top 15 were
Romance of Helen Trent, Front
Page Farrell and Just Plain Bill.
These supplant National favor-
ites Breakfast in Hollywood (Kel-
logg), Theater of Today and Stella
Dallas. Pacific listeners tuned in
Breakfast in Hollywood (Procter &
Gamble), Ma Perkins (National
Broadcasting Company) and County
Fair instead of the more universally
favored Our Gal Sunday, Kate
Smith Speaks and Stella Dallas.

Mountain’s Choices

The Mountain zone, which also
proved most independent in eve-
ning listening choices (The Bill-
board, May 10), placed in its top
15 daytime faves such non-National
listings as Superman, Masquerade,
Life Can Be Beautiful, Woman in

White, Breakfast in Hollywood

(Procter & Gamble), Front Page
Farrell, Tom Mix and Breakfast
Club (Philco).

Next in variance to the moun-
taineers, were the North Central
zoners, which ran least contrary to
the National taste in evening shows.
In place of seven National choices,
they went for Let’s Pretend, Ro-
mance of Helen Trent, Rosemary,
Give and Take, Road of Life, Sec-
ond Mrs. Burton and Young Doctor
Malone.

South’s Pick

The Southern area had five
choices which differed from the
National; Backstage Wife, Just Plain
Bill, Betty Crocker, Breakfast Club
(Philco) and Today’s Children.

Sectional lists showed consider-
able variation from National. The
top U. S. daytime favorite, When
a Girl Marries, made the top five
shows in only two of the five sec-
tions. The National No. 3 show,
Young Widder Brown, failed to
make the first five in any of the
sectional lists.

Seen as Test Case

NEW YORK, May 10.—Elision of
part of Bob Hope’s script this week
by the National Broadcasting Com-
pany (NBC) is interpreted in the
trade as tantamount to a test case,
following NBC’s recent row with
Fred Allen. Hope was cut when he
sought to make a cross reference to
Frank Sinatra’s broadcast series on
the Columbia Broadcasting System
(CBS).

The cut was made on the basis of
NBC’s avowed policy of prohibiting
cross references as unfair to its own
advertisers. Hope was warned in
advance, but tried to get the com-
ment in nevertheless,

NBC is said to believe that in the
light of the Allen situation, in which
it publicly recanted, comics are

~ For Texas City Aid

HOUSTON, May 10. — Check for
$5,000, turned over to Mayor J. C.
Trahan of Texas City this week,
brought contributions raised by
KTHT past the $100,000 mark. Sta-
tion’s aid represented largest single
contribution to the disaster-wrecked
city. Since several network com-
mentators mentioned the KTHT fund,
donations have poured in on the 250-
watt station from more than half the
States of the country, as well as from
several foreign nations. Hollywood
troupe’s recent personal appearance
performances in Houston and Gal-
veston netted total of about $76,000.

going out into right field in an effort
to grab additional freedom. Accord-
ingly, the web cut Hope, feeling that
if it retreated in the first post-Allen
instance, it would encourage others.

ALL FOR PERIOD FROM OCTOBER, 1946, THRU FEBRUARY, 19847
SECTIONAL 1
“PROGRAM SECTIONAL SECTIONAL SECTIONAL SECTIONAL SECTIONAL
HOOPERATINGS"”* “PROGRAM “PROGRAM “PROGRAM “PROGRAM “PROGRAM
FIRST 15 DAYTIME HOOPERATINGS”® HOOPERATINGS"* HOOPERATINGS™* HOOPERATINGS”" HOOPERATINGS"*
NATIONAL FIRST 15 DAYTIME FIRST 16 DAYTIME FIRST 15 DAYTIME FIRST 15 DAYTIME | FIRST 156 DAYTIME
AVERAGE EAST NORTR CENTRAL SOUTH MOUNTAIN PACIFIC
4. When a Girl When a Girl Stars Over Stella Dallas 10.5 | Right to Happiness 8.77 Breakfast in Holly-
Marries 8.0 Marrles 8.0 Hollywood 9.0 wood (Kelloag) 8.8
2. Stars Over Kate Smith S8peaks 7.4] Grand Central Back Stage Wife Superman (F) 7.9] Breakfast in Holly-
Hollywood 7.6 Station 8.9 (E) 10.3 wood (P&G) 9.8
3. Young Widder Portla Faces Life  7.9] Ma Perkins When a GIrl Masquerade 7.8] Stars Over
Brown 13 (cBs) (A) 8.7 Marrles 9.9 Hollywood 8.0
4. Ma Perkins Stars Over Our Gal, Sunday 8.7 | Right to When a Girl Theater of Today 7.0
(cBS) (A) 1.2 Hollywood 74 Happiness 9.7 Marries 7.6
B. Portia Faces Life 7.1} Aunt Jenny 7.0 ] Thoater of Today 8.7 | Lorenzo Jones 9.6 U'; Oaa'ﬂle 20 Portia Faces Life 6.9
eautifu B
@. Broakfast In Holly- Romance of Helen Let's Pretend 8.4 | Young Widder Woman In White 7.3} Right to Happliness 6.9
wood (Kellogg) 7.0 Trent (C) 6.9 Brown 9.5
7. Right to Young Widder Romance of Helen Pepper Young's Breakfast in Holly- When a @irl
Happiness 7.0 Brown 8.9 Trent (C} 8.0 Family 9.1 wood (Kellogg) 7.2§ Marries 6.9
8. Grand Central Our Gal, Sunday ©.7] Big Sister (B) 7.7 | Ma Perkins (NBC) 9.0 | Pepper Young's Ma Perking
Station 6.9 _ Famity 7.1 (OBS) (A) 6.8
9. Theater of Today 6.9 ) Front Page Farrell 6.8 Breakfast in Hoily- Portla Faces Life 9.0 | Breakfast In Holly- Grand Central
wood ( Kellogg) 7.8 wood (P&QG) 6.8 Station 6.6
40. Aunt Jenny 6.8 | Ma Perkins Rosemary 7.5 | Just Plain Bill 8.8 | Young Widder Young Widder
(CBS) (A) 6.4 Brown 8.7 Brown 6.5
49. Lorenzo Jones 6.8 | Big Sister (B) 8.3 [ Give and Take 7.3 Ma(g;rsk)ln:“) a0 Front Page Farrell 6.6] Ma Perkins (NBO) 6.2
42. Our Qal, Sunday 6.8 | Grand Central Road of Life Betty Crocker 7.4 ! Our Gal, Sunday €.8} Aunt Jenny 8.1
Station 8.3 (CBS) (A) 7.3
43, Stella Dallas 6.5 | Just Plain Bill 6.3§ When a Girl Breakfast Club Portia Faces Life 6.5] County Fair 6.4
Marries 7.8 Phlico 7.4 X
14. Kate Smith Speaks 6.4 Lorenzo Jones 6.8 | Aunt Jenny 7.1 | Today’s Children 7.0} Tom Mix 6.5] Lorenzo Jones 5.9
416. Big Sister (B) 6.3 | Right to Second Mrs. Burton 7.1 | Breakfast In Holly- Breakfast Ciub Pepper Young's
Happlness 6.3 wood (Kellogg) 6.8 (Philco) 6.4 Famity B.8
Pepper Young's Young Doctor N Ma Perking
Famity 6.3 Malone (D) 7.4 (CBS) (A) 6.4
A——Program cancelled January 3d and 6th. E—Program cancelied November 1st.
B—Program cancelled January 6th, F—LlIve portion of program cancelled Qctober 98t
C—Program cancelied October 9st. *October, 19486, thru February, 1947,
D—Program cancelied January 2d and 6th. -
K aise
 Hone Slice] KTHT Raises 100G ['Y&R Prexy Deni
NBC’s Hope Sltice rexy Denies

Tom Lewis Exiting

First Webs-AFRA
Labor Body Parley
Due in Few Weeks

NEW YORK, May 10.—First meet-
ing of the joint labor management
committee representing the networks
and the National Association of
Broadcasters (NAB) on the one hand
and the radio actors’ union on the
other is due within the next few
weeks. Committee, created under the
terms of the new union contract
signed by the nets and the American
Federation of Radio Artists (AFRA),
is the first radio group of its kind.

Altho no official word has been
given out yet, it is believed certain
that NAB will participate in the joint
committee. Originally, NAB de-
murred on the ground that it did not
believe in the AFRA unfair-station
clause and would not delegate repre-
sentatives to meetings concerned
with it. However, AFRA has since
explained that the committee is to
deal with all labor union talent prob-
lems, with NAB unofficially said
to be amenable in view of the ex-
planation.

Representatives appointed so far
include George Heller, Ray Jones,
Claude McCue, Bud Collyer, Frank
Reel, Alex McKee, House Jameson
and Jesse Messitte, for AFRA, and
Frank White, freasurer of Columbia
Broadcasting System; Ernest de la
Ossa, National Broadcasting Com-
pany; Joe MacDonald, American
Broadcasting Company, and,K Bob
Swezey, Mutual network, for the
broadcasters.

“Take It” Emsee
Sweeps Growing

NEW YORK, May 10.—Rumor that
Tom Lewis, vice-president in charge
of radio for Young & Rubicam
(Y&R), was leaving the agency was
officially denied this week by Sigurd
S. Larmon, Y&R president. Report
that the parting was near followed
shortly after the Borden account
switched from Y&R to Kenyon &
Eckhardt. In a wire to trade papers,
Larmon stated:

“Rumors wholly without founda-
tion have been circulating to the ef-
fect that Tom Lewis . . . has or short-
1y will resign . . . I feel it necessary

. . to officially and unequivocally
deny this as gossip and entirely un-
true. Believe you would like to help
prevent further circulatfon of erron-

eous information and personally ap-

preciate your co-operation.”

NEW YORK, May 10.—Kenny Del-
mar is set for an audition by the
Biow Company for the Phil Baker
spot on Eversharp’s Take It or Leave
It. The audition was supposed to have
been made already, but has been
delayed.

Red Barber, sports director of Co-
lumbia Broadcasting System (CBS),
who took over the spot last week, will
fill in again tomorrow (11). Other
unidentified emsees are also being
mulled.

Second AFL Show Thursday

NEW YORK, May 10.—American
Federation of Labor’s second Coast-
to-Coast program combatting anti-
labor legislation will be aired Thurs-
day (15) over American Broadcasting
Company (ABC) in the 9:30 p.m. slot
with a batch of names participating.
Talent scheduled includes Eddie Can-~
tor, Danny Kaye, Gregory Peck,
Hattie McDaniel, Ken Carpenter, and
Charles Dant and orchestra. Charlie
Fanda is producing.




May 17, 1947

The Billboard

RADIO 11

WOV Launching
Sales Campaign

Cued by Research

NEW YORK, May 10.—After sev-
eral months of quiet audience re-
seareh, WOV, New York, next week
will begin an intensive advertising,
sales and promotion campaign based
upon backgrounds, listening and buy-
ing habits of listeners. Slogan of
the drive will be: Take the Guess
Out of Buying.

Station grouped its listeners into
five “audited audiences” divisions.
Fach group has “memberships” of
listeniers who wrote in for cards and
returned special questionnaires.
Thesz contained such specific in-
formation as brand preferences, eco-
nomic status, residence locality, dis-
likes, and preferences and age brac-
kets. Samples numbering about 1,000
from each of the five groups were
turned over to Pulse, New York re-
search firm, by WOV for analysis,
results of which are available to
sponsors and potential sponsors,

Station Adding Personnel

Pramotion arm of the campaign
will begin with the addition of several
new station employees, who will
service sponsors. New personnel,
numkering about eight to begin with,
will tie in with sponsors’ merchan-
dising problems by dealer and dis-
tributor calls, campaign letters, local
trade surveys and distribution of
sales promotion matter.

Five divisions which constitute
WOV's “audited audiences” include
Peggy Lloyd’s Wake Up, New York;
Rosalie Allen’s Prairie Stars, Fred
Robbins’s 1280 Club, Bill Gordon’s
Band Parade, and the station’s day-
time Italian-language shows.

Merryman Leaves NBC;
Forms Consultant Firm

NEW YORK, May 10.—Philip 1.
Merryman, manager of planning and
development division of National
Broadcasting Company (NBC), re-
signed last week to form an organe
ization of radio consultants in part-
nership with H. V. Anderson, of New
Orleans. Merryman, who spent 20
Years with NBC in field of engineer-
ing, research and market analysis, is
being retained by the web as a con-
sultant.

Merryman’s new firm, which has
offices in New York and New Or-
leans, will offer broadcasters a con-
sultant service on general policy as
well as technical, marketing and re-
search data, and guidance on AM,
FM ard video.

oo A era—

Heard by most. ..

SHREVEPORT =
50,000 WATTS —

Repwesentea by The Branham Co =

"EASY COME, EASY GO"

New Musiquix Show
MHarold Gingrich Associates, Chicago

Part 111

_Billbdard

Series Title:
The Best Things in Life
Sub-Title:
STORY FROM THE STARS

Reviewed May 8, 1947

ENTERTAINMENT UMIONS’
MITTEE IN CO-OPERATION WITH
AMERICAN FEDERATION OF LABOR

Thru Furman, Feiner & Company, Inc.
Norman Furman, Acct. Exec.

Via ABC (254 Stations)
Thursdays 9:30-10 p.m,

Producer, Ed Byron; director, Perry
Lafferty; writers, Arthur Miller, joe
Stein, Aaron Rubin, Peter Lyon; cast,
Milton Berle, Henry Morgan, Georgia
Gibbs, DeMarco Sisters, Clayton Collyer,
Arnold Stand, Charlie Irving, Bert Parks,
Ethel Owen, Larry Haines, Wendel
Holmes; music, Ray Bloch’s ork.

Current Hooperating for this program—none
(Premiere),

Average Hoolperating for shews this type
(Variety) 13.

Current Hooperating of show preceding:
“America’s Town Meeting”............ 3.7

Current Hooperating of shew following:
(Sustalning) .....cocvivevoinnaniaan. None
OURRENT HOOPERATING OF PROGRAMS
COMPETING ON OPPOSITION NETWORKS
GBS: *“Crime Photographer™............ 13.9
MBC: “Treasure Hour ef Songs”......
NBC: Jack Haley and Eve Arden...... 111

COM-

.............................

Story From the Stars, first of the
four Thursday night variety shows
sponsored by American Federation
of Labor (AFL), featured a star-
studded bill delivering not only
specialties, but a potent message on
trade unionism as well. Milton
Berle, Henry Morgan, the DeMarco
Sisters, Georgia Gibbs and the other
members of the cast sped thru 30
minutes that were uneven but sel-
dom 1lagged. Script was heavily
larded with theme of the show—
opposition to the Taft-Hartley anti-
labor measures currentiy up in Con-
gress, but both open and hidden
commercials were done in a hu-
morous ingratiating manner.

After a brief introduction which
mentioned that the show was “pre-
sented by the AFL,” the DeMarcos
went into the call with which they
open the Fred Allen program, but
this time they paged “Mister Public.”
Berle’s Allenesque response was,
“It isn’t the NAM, kiddies.” Emsee
Bert Parks, too, kept tha theme roll-
ing when, after introducing the cast,
he gave his own name and added:
“I hold union card 16780 in ‘the
American Federation of Radio
Artists.” This is an approach being
used in the entire AFL radio drive.

Gags by Berle

Berle’s routine was interrupted a
few times when the comic unac-
countably found himself tongue-
tied, and some of his attempts to
ad lib out of the situation were not
too successful. However, his gags
pulled a healthy crop of laughs, tho
he seemed to try a bit too hard to
be topical, as when he said his doc-
tor informed him he has “Hartley
trouble.” i

First real commercial came at the
four-minute mark and consisted of a
30-second pitch along the lines that
folks in showbiz are equally con-
cerned with other workers about
See Story From the Stars page 18,

NETWORK PROGRAM
& Analyses

Reviews

Rating flgures used are supplied by the C. E, Hooper or-
Data concerning advertiser expenditures, came
paign themes, etc., is compiled by Interviews with agencles
and advertisers and is based on_latest avallable information.

ganization,

The Little Show

Reviewed May 3, 1947
Sustaining Via CBS

Saturday, 7:45-8 p.m,

Estimated Talent Cost: $1,500; pro-
ducer-director, Ace Ochs; writers, Aaron
Rubin, Doe and Dan Simon; cast, Robert
Q. Lewis, Billy Williams, Florence Rob-
inson, Jackson Beck, William Keene
and Milton Kaye orchestra,

Average Hooperating for all shows of
this type (Varfety)....covvvrnnnnnnns,
Current Hooperating of show preceding:
Jean Sablom.......oiiiiiiiiieninnans.
Current Hooperating of show following:
(Sustalning)

HOOFPERATINGS OF OPPOSITION SHOWS
ON OTHER NETWORKS

Series Title:

The Best Things in Life
Sub-Title:
NOTHING TO FEAR

Reivewed May S, 1947

ENTERTAINMENT UNIONS® COM.
MITTEE IN CO-OPERATION WITH
AMERICAN FEDERATION OF LABOR

Thru Furman, Feiner & Company, Inc.
Norman Furman, Acct. Exec.

Via ABC
Monday Thru Friday, 3:45-4 p.m.

Director, Anton M. Leader; writer,
William Norwood; cast, Sam Wana-
maker, Arlene Frances and Peter Frif-
fith; announcer, Alan Williams.

Average Hooperating for shows this type:

rials) .. ..000nen. vereshsa 5,22

Current Hooperating of show preceding:
(Edwin C. Hill)

o
........................ !

Current Hooperating of show following:

ABO and MBS
No Sponsored ShOWS............c000000 None (daytime se
NBC
“Curtaln TIme”......vivenierannnnnnaes 8.7
(Sustaining)
Columbia’s Little Show, with

% | erstwhile disk jock Robert Q. Lewis,

is a very promising package. It
offers adult and smart comedy, and
if writers Aaron Rubin and Doc and
Dan Simon fulfill the promise of the
opening show, then CBS will have
come up with a good one. The show
is bright not only in its scripting
but also in its basic, satiric concep-
tion.

The opener presented various
highlights of the week in sports, mo-
tion pictures, musie, ete. The film
highlight for instance, was a review
of The Jolson Story, delivered in
wonderful Brooklynese by a sup-
posed usherette, “Luella Pitkin,”
whose voice magically captured the
flavor of Brownsville and Flatbush
and DeKalb avenues. Strictly won-
derful stuff. The material showed
the fine hand of Goodman Ace, CBS
supervisor of comedy programs.

Ratings Spoofed

The show hit another high spot
in its spoofing of radio’s predilection
for ratings—a sample telephone in-
terview with an eight-year-old lis-
tener bringing forth the information
that she was listening to a series on
nuclear atomic energy. Answering
her sentiments apropos The Little
Show, Lewis said, aghast: %, ... but
not to the high heavens!”

One of the brightest things in the
Lewis show is it structural economy.
The seg is only a quarter-hour, but
contains a wealth of laughs, a few
brief but effective satiric develop-
ments, plus a bit of music. The mu-
sic is capably handled by Milton
Kaye’s ork, which accompanied
Billy Williams, a good vocalist, in
I Love You For Sentimental Reg-
sons.

Competent Handling

Lewis handles his material well,
with good diction and apt timing.
Production-direction by Ace Ochs
very competent, keeps the show
moving rapidly. The opening show
had no studio audience, the theory
being that if a show is really funny
the studio laughers are unnecessary.
Other comedy shows have tried to
get on without the studio claque,
but have felt obliged to reinstate
them. Little Show didn’t seem to
need the artificial hypo.

Paul Ackerman.

........ 4esstecnseeess. . None

CURRENT HOOPERATING OF SHOWS ON
OPPOSITION NETWORKS

CBS: “Hint Hunt”.........c..0ovunnn.n. 3.0*
MBS: (Sustaining).....c.....ovviun... None
NBC: “Right to Happiness”............. 6.2¢*

*Based on April 15, 1847, network program
Hooperatings report.

In its campaign against repressive
labor legislation, the American Fed-
eration of Labor (AFL) is taking
essentially a two-pronged slant, di-
recting some of its radio programs
toward the American family as a
whole, via star-studded evening
shows, and others at women, thru a
soap opera series. Latter has the
generic title The Best Things In
Life, (originally called) Pursuit of
Happiness, but changed after pro-
tests by CBS, which had a series of
that title on the air). Over a four-
week period, Best will tell four
stories, starting a new one each Fri-
day in the hope this cliff-hanger
technique will sustain listener ine
terest over the week-end.

But perhaps the most important
aspect of this program, and others
in this AFL campaign, are its “com=
mercials.” One thing is certain—
this is forthright talk, dramatic es-
pecially in its inherent emphasis on
group cleavages within the country.
On the first broadcast of Nothing To
Fear, second in the program series,
no words were minced in laying the
blame for spiraling prices at the
feet of those who opposed continued
price control, nor in warning that if
they succeed in passing the anti-
labor legislation now before Con-
gress, depression and economic
chaos will ensue.

Lacks Simple Explanation

Final appeal was to write to legis-
lators, urging them to vote against
the Hartley Bill. It represents, all
things considered, an unprecedented
—and exciting—use of radio, albeit
its outcome will be measured, most
likely, not by congressional action,
but by evoking publie support of the
inevitable presidential veto.

All this obviously is something
new in soaperdom, heretofore con-
cerned only with sales of household
items to hausfraus and its own pe-
culiar escape-dream world. True,
what the unions say is provocative,
but despite their bluntness, they
(See Nothing To Fear on page 18)
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Lowell Watts, KLZ Farm
Reporter

Reviewed Via Transcription

Sustaining Over Station KLZ, 5,000
watts, Denver, Colo.—CBS Affiliate

Monday Thru Friday, 12:30-12:45 p.m.

Estimated Talent Cost: Show costs the
Station somewhere around $30,000
annually, tho this does %ot represent
talent heard on the show, Farm Report-
er Lowell Watts and Announcer Clenn
Martin, plus guests {(usually cuffol,
are only talent used. Solid chunk of the
expenditure comes from the station’s
all-out efforts to enable Watts to do
his job. He has a specially equipped
car, a plane, wire-recording equipment,
secretary and publicity assistant.

Rating this program (see review).

Current Hooperating of show preceding:
“Perry Mason”

Current Hooperating of show following:
KLZ newscast (see review).
CURRENT HOOPERATINGS OF SHOWS ON
OPPOSITION STATIONS
KOA: *“Masquerade” (NBC fed)........
KFEL: ‘“‘Queen for a Day” (MBS fed).. 3.6
KVOD (ABC):

KLZ forsakes the national rating
arena to bring this purely local
public service program to farmers
in the Denver-Rocky Mountain re-
gion. Obviously if you slant a pro-
gram exclusively to farmers in your
area (and particularly if you slant
if effectively) you automatically
drive away listeners with no inter-
est in farming. And KLZ does an
extremely effective farm job with
this show. Station doesn’t compro-
mise at all, and consequently the
show comes out a tight, information-
packed stanza, which gives the guy
with the hoe vital dope on every
conceivable phase of his work, and
gives it to him in an authentic,
practical, yet friendly fashion. All
of which explains why this program
has won public service awards
(CCNY and others) as a model of
its type.

Announcer Glenn Martin kicked
off program caught with a simple
precise reading of market reports
on cattle, sows, sheep, eggs, poultry
and grain futures. J. C. Eberhart,
of the U. S. Weather Bureau at Sta-
pleton Airfield, then came on with
five-day forecast. Just short of
halfway in the show, Watts took
over. He has a homey, yet authori-
tative delivery, and in this session
amply demonstrated several of the
major reasons for the show’s suc-
cess. Same reasons being: Neigh-
borly atmosphere, knowledgable
handling of practical farm matters,
complete honesty and printed aids
to further clarify matters handled
on program.

Informed Interview

Watts interviewed H. H. Cobb, of
the engineering section of the Agri-
cultural Experimental Station of
Colorado A. & A. on a new post-
hole digger just coming into use in
the area. Watts’ questions indicated
(1) that he knows what he’s talk-
ing about and (2) knows how to
get the best material out of his in-
terviewee.

A circular 144A, available from
either KLZ or Colorado A. & A,
was offered, another cuffo pamphlet,

(See Lowell Watts on page 18)

LOCAL
Reviews

Rating figures are used whenever available from authentic
Data concerning advertiser’s expendhtures, cam-
paign themes, promotion or other pertinent Informatlon,
as In the case of public service programs, are based upon
materlal supplied by statlon, advertisers, agencles. etc.

sources,

Country Editor

Reviewed Via Transcription

Sponsored by International Milling
Company for Robin Hood Flour thru H.
W. Kastor & Sons, Chicago, over WMT,
5,000 watts, Cedar Rapids, fa., CBS
affiliated.

Monday thru Friday, 1-1:15 p.m.

Production Cost: $100 per week. Pro-
ducer, Douglas Crant, WMT program
director and producer; writers, Hugh
Orchard, plus staff of 40 WMT cor-
respondents thruout the station’s pri-
mary listening area; cast, Hugh Orchard,

No rating information available on
this show or its opposition.

The old maxim that names make
the news has proved itself justified
in the case of this show, which is a
favorite in Eastern Iowa. Program
reviewed crammed into its 15-
minute space dozens of names of
plain folks of the region from a
score of towns. Church, lodge and
community items of the type that're
important news to a rural journal
are featured, making the show’s title
an apt one. Character of the Coun-
try Editor is handled with warmth
and friendliness by Hugh Orchard,
and delivered in a casual, informal
manner. That this type of program
gains the ear of farm folk is not, all
this considered, to be wondered at.

Show was set up about seven
months ago to make use of items
submitted by station’s correspond-
ents. Orchard’s characterization of-
fers sufficient tonal and inflection
variety to make the flow of less-
than-earth-shaking subject matter
stand up over 15 minutes. He is
fond of earthy phrases and will talk
about a “jim-jam jamboree” which
a high school is throwing to raise
money for band uniforms, etc. He
specializes in elections of lodge of-
ficers, church auction sales, recent
marriages, American Legion dances
and occasional human-interest yarns
with a regional flavor.

Aimed at Farmer

However, the program never for-
gets that its primary listener is the
farmer, and scattered thru the script
are references to farming today as
“3 marvelous adventure”: of modern
farming as “1,000 miles ahead of 50
vears ago,” and reverently about
“what a great bunch Eastern Iowa
people are.” In program caught,
delivery was occasionally uneven,
with intermittent coughs and mis-
pronunciations. Nature of the show
makes even this seem not too un-
natural.

One-minute commercials were
delivered at about the five-minute
mark and shortly before the close
of the show. First was handled in
character by Orchard. second was
spieled straight by announcer. They
were very similar, both plugging a
coupon-request deal, which offered
listeners 15 cents off on sponsor’s
product. Pitches could be consider-
ably more effective if they were
written to contrast with each other,
with Orchard taking advantage of
the prestige of personal recom-
mendation.

Grocers handling Robin Hood
Flour report considerable comment

(See Country Editor on page 18)

PROGRAM
& Analyses

Here’s Looking at You

Reviewed May 9, 1047

PARTICIPATION PROCRAM
Via WNEW, New York
10,000 Watts; No Web Affiliation

Mondays-Fridays, 12:35-1 p.m.

Estimated Talent Cost: $500 weekly;
Richard Willis, beauty consultant; studio
organ; staff announcer.

Current rating of this show........ 2.8 Pulse
Current rating of show preceding:

“Take It Easy”....coviieencnraanences 2.3
Current rating of show following:

“Luncheon With Lopez™, . ............. 2.1
OPPOSITION SHOWS ON DAY REVIEWED
ABC: “Naney Craig” .......cccvvne 2.5 Pulse
CBS: “MHelen Trent” (12:30-12:45 p.m.).. 7.0

“Qur Gal, Sunday” (12:13-1:00 p.m.).. 6.8
MBS: News—H. Gladstone (12:30-12:45

NRC: “Maggi's Private Wire” (Maggi
2.4

MeNellis, 12:30-12:453 pm)...c..oone 2
“Memory Album” (recorded) (12:43-
2:00 pm). ....iieiiiieiiieneaenanee 2.0
WHN: “Ask Ella Mason”.......oceveeen 0.9
WINS: “Bundy Time”.........cco0eeeene 1.0
WMCA: “Mr. and Mrs, Music” (Bea
Wain, Andre Baruch)........eooueeee 1.6

WGXR: Luncheon Concert (recorded).. 1.2

SPONSORS AND AGENCIES

The Ilennafoam Co. (Gleam Shampoo).
Thru Arthur Roesenberg Co., Inc.

MacLevy Slenderizing Salons, Thru Asso-
ciated Advertising Service.

Mystic Laboratories, Ine. (Immac-deodorant).
Thru Donahue & Co., Inec.

Volupte, Inc. (vanity cases).
Kimball Co., Inc.

Anre (L’Estrona—face cream).
well, Sackheim Advertising.

Twirlkemb. Thru United Advertising Agency.

Thru Abbott,

Thru Max-

Dick Willis has compiled an envi-
able record in the year or so he’s
been on WNEW, so much so that re-
cently he was signed to do a similar
beauty advice stint for Columbia
Broadcasting System. Latter pro-
gram is heard outside New York
only, by virtue of the WNEW com-
mitment. Pulse figures show that a
gain of some 25 per cent ratingwise
has been scored so far this year,
with a corresponding increase in
mail response.

Willis, a one-time Warner Bros.
make-up man, conducts a program
simple in format. He interviews, on
the air, about a half a dozen women,
whose appearances and garb are
first described by the staff an-
nouncer, and who then confess,
within limits, their age—-stating
whether they are twentyish, thirty-
ish, ete. They then pose their prob-
lems for Willis, who offers advice on
how the gals can best return to the
human race.

Wide Program Scope

Virtually any conceivable type
problem can arise, and does. ‘Women
ask advice on make-up guidance,
lipstick use, mascara, rough cuticles,
haid-do’s — everything imaginable
with the possible exception of a
cure for webbed feet. Willis, who ob-
viously knows his stuff, answers ad
lib and quickly, and with a reassur-
ing manner which undoubtedly
helps instill confidence in the worth
of his suggestions and the commer-
cial products he recommends, when
appropriate. Nature of the show
obviously leads to integrating com-
mercials, either in the interviews or

(See Here’s Looking on page 18)

Magazine -Radio
Tie-Ups Prove
Hypo Both Ways

NEW YORK, May 10.—Innovation
in magazine-radio tie-ups by Mac-
fadden Publications, Inc., resulting in
hypoed Hooperatings and needled
newsstand sales, this week gave
promise of leading to greater future
collaboration. Macfadden has gone in
for a series of one-shot deals with
top commercial radio shows on all
major webs, offering a unique pro-
motional package in return for plugs
on the shows. Involved to date are
Lux Radio Theater, Bing Crosby,
Burns and Allen, Blondie, Dennis
Day, Don McNeill’s Breakfast Club
and Dick Haymes, with more name
deals cooking.

Current deal is a radical depart-
ure from traditional radio-mag joint
efforts. In the past, publishers have
sponsored their own program series
or tied in with another sponsor’s
show by permitting regular dramati-
zations or use of material from pub-
lications in return for plugs. But
system of tapping different name
shows for special single promotions
strikes a new and, it seems, profitable
note.

Tried on Awards Program

Conceived and directed by S. O.
(Shap) Shapiro, Macfadden’s vice-
president in charge of circulation,
plan first was put into. trial with
Radio Theater in January, 1946. Pre-
text then was presentation of Photo=-
play magazine’s Gold Medal Awards
to the year’s most popular actor,
actress and motion picture, named on
the basis of a survey by Dr. George
Gallup. First such affair, with
dramatization of picture selected,
proved so successtul it was repeated
this year, on January 13. Since then,
Macfadden has closed one tie-up on
the heels of another.

On February 19, Phileco’s Bing
Crosby show celebrated the Groaner’s
receipt of the Photoplay gold medal
for three straight years, and the mag-
azine came in for a juicy number
of plugs over American Broadcasting
Company (ABC). The following
night, the Burns and Allen program,
over National Broadcasting Com-
pany (NBC), was produced in col-
laboration with True Story maga-
zine. On March 16, the Columbia
Broadcasting System’s (CBS) Blondie
program contained a hook-up with
True Story, and the entire NBC Den-
nis Day show April 23 was written
around a True Story tie-in. In the
offing are a Dick Haymes-Photoplay
deal covering the singer’s May 22
CBS show, and a special, arrange-
ment whereby Don McNeill’'s ABC
Breakfast Club will plug True Story
all thru the week of May 19.

Stars Get Build-Up

In return for the mentions over the
air, Macfadden unlimbers its promo-
tional guns for the co-operating stars.
Invariably, the programs find their
way into print in the publication in-
volved in the deal. Then Macfadden
pours out press releases on the

special program to 1,700 newspapers
(See Mag-Radio Tie-Ups on page

18)

MORNING REVIEW
7:00—9:00 A.M. DAILY
ROBERT HALL OF FAME
10:45—11:00 P.M. DAILY
viA WHN NEW YORK

SPORTS COMMENTATOR AND
TRANSCRIPTION ARTIST
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Onward, Upward With K&E;
FirmLooksLike Agencyof Yr.

(Continued from page 5)

and sponsor are withholding disclos-
ure of details.

History of K&E-Ford relations
is studded with interesting mile-
stones which served to buttress
Lewis’ arguments. K&E veepee
originally brought Ford into the
agency’s fold by producing its last
series of institutional Sunday Eve-
ning Hour, which wound up last Sep-
tember. Same time, he made fully
nine separate recommendations for a
Ford commercial program, nearly all
of which were justiied as time
pbassed. Major effort last year was

to get Ford to bank roll Bing Crosby |

instead of Dinah Shore.

10-Year Radio Plan

Arother interesting aspect of the
deal is Lewis’ emphasis on long-
term, rather than immediate pays=
off. He outlined to Ford execs a ra-
dio plan embracing the next decade,
and stressed that the auto industry as
a whole has not utilized radio with
the effectiveness of other groups. The
accepted attitude that radio is fine
for institutional use but can’t sell
cars was challenged by Lewis, who
said that bad radio will not sell, just
as a bad salesman cannot sell. Lewis
proposed intensive use of radio re-
search for ‘the Ford account to de-
termine how best to reach listeners
who might buy Ford products. This
struck a responsive note with the
auto firm, which itself is undergoing
an internal revolution, following the
recent death of its founder. For the
first time, Ford will essay research
stressing elementals long accepted by
competing firms. Arrangement for
switch of Ford radio business to
K&E left the auto firm’s video ac-
count still up in the air. In the past,
it toc was handled by JWT.

Acquisition of Ford and Borden
business justified, to K&E execs,
a policy of daring promotions and
production innovations shunned by
most other ad agencies as unortho-
dox. These include switching a
highly criticized Superman program
into a crusading moppet show which
has won numerous awards, with
more changes in the offing, producing

Chi Store Chain
Hypos Biz With
All-Out Promotion

CHICAGO, May 10. — Way in
which use of radio time plus an all-
out promotion effort in conjunction
with programs can hypo department
store business, as well as help insti-
tutionally, was revealed this week
by the Goldblatt Department Store
chain, which now has two programs
on WGN and recently has been
plugging them with special promo-
tion.

A recent promotion run in con-
junction with attendance of 250,000th
woman to see the store chain’s Let’s
Hagve Fun program at its State
Street store resulted in increase of
about 5 per cent in biz during the
week. It also resulted in store get-
ting into its doors about 10,000 extra
potential customers each day during
the week.

Store this week started its second
major promotion, a write-in contest
for those who had ideas on how to
best entertain hospitalized children.
In the first three days of the con-
test, over 1,000 letters were received
from States as far distant as North
Dakota and Iowa.

four programs for Kellogg at lowest
cost per thousand listeners of any
cereal company, keeping notoriously
tough sponsors happy, spectacular
promotion on the County Fair show,
and perhaps the greatest one-shot
commercial radio attraction in recent
radio history—the appearance of
Margaret Truman on Henry Reich-
hold’s Sunday Evening Hour, which

garnered first-page spreads on news-
papers all over the world. Lewis
attributes many of the agency’s ac-
complishments to the agency’s smooth
teamwork, which arises out of what
is almost a college spirit.

Future Clients

Looking to the future, Lewis says
he would prefer that “no new radio
accounts be added during the coming
two years,” this to permit consolida-
tion. However, K&E has several
clients not using radio at present
who are strong prospects for an early
plunge. These include Mallory Hats,
Stetson Hats, Look Magazine (which

paign), Chesapeake & Ohio Railroad,
Pere Marquette Railroad and Bank
of Manhattan. XK&E also pro-
duces one (Jean Sablon) of Hudnut’s
three radio shows, and nobedy would
be surprised if K&E eventually
gets the other two (Sammy Kaye and
Grand Marquee), currently placed
thru Roche, Williams & Cleary.

In addition, K&E just adde. to
its staff, as assistant to exec veepee
Dwight Mills, the former assistant
ad manager of Lever Bros., George
I Chatfield. This is regarded by ad-
men as an indication that K&E
soon will go out for some of the
lucrative soap business.

Kotherine Fox, WLW’s Director of Special
Broadcast Services; Vice-President Cincinnati
Radio Council; Ways and Means Chairman
Zonta Club of Cincinnati; Executive Committee .
Y.W.C.A.; 7th District Chairman, Association
of Women Broadcasters of NAB; Charter Mem-
bey, Association for Education by Radio and
Junior Town Meeting League of America, Dj-
rector of Women's Activities for the War
Finance Committee of Objo. Ten years with
The Nation's Siation.

Once upon a time there was a smart fox. She
worked for a radio station. The sign on her door
read, “Katherine Fox, Director of Special Broad-
cast Services”. (It might also have added, *'And the
sales department gets v-e-r-y unhappy with me”.)

We all agree that a radio station must have adver-
tising revenue to exist. It also must serve the best
interests of its audience, Sometimes these two fun-
damentals cause minor crises. Because if some event,
program, or service should be broadcast for the
good of our listeners—it must be aired at a time
when the majority will hear it. Naturally, this is
just the time when the nice clients want their shows
broadcast.

Obviously, then, this fox has a tough job—she's
strictly in the middle. The sales department and
their nice clients scream, tear their hair and beat
their chests in frenzied agony—but then they both
agree that she is a smart fox that knows what
Special Broadcast Setvices mean to the vast WLW
audience.

So what happens? Usually it follows the pattern
pointed out by Variety: .. . they think nothing of

has just begun a $108,000 spot cam-

cancelling an hour of choice commercial time to air
a public service show”. (Please, Variety . . . “think
nothing”? You shoulda asked our sales depart-
ment!)

The moral? Simply that every station should have
a smart Fox AND a smart sales department. Hap-
pily, for us AND our listeners, we have both.

WLW Special Broadcast Services is a separate
department requiring the full-time services of four experi-
enced persons. Assistant to Miss Fox is Larry Neville,
former FBI agent with 15 years as a writer, producer and
special events director with KMOX and WLW. Eloise
Coffman Brown, former teacher and director of radio
education, has charge of the international division while
Jean Friar handles secretarial and office details.

All policy matters in connection with the Special Broad-
cast Service Department are handled directly through the
office of the president of the corporation.

In 1946, WLW broadcast 1,210 hours of programs in the
public interest. Had this time been purchased, the cost
for station time alone — figured at the greatest possible
discounts and not including the cost of dramatic talent,
production, music, etc.—would have amounted to $1,134-
210.69.
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It’s Just Around the Corner:
Music Without Commercials,

Piped by FM “Baffle System”

Two Stations Already Eager To Buy Subscriber Service

(Continued from page 3)
service. The originators of the sys-
tem revealed that two broadcast sta-
tions already are negotiating for the
service, which is planned to be
launched in a few months. Expecta-
tions are that existing FM frequen-
cies will be used, but it is pointed
out that if the operation produces
any interference with existing sig-
nals, the old unused FM frequencies
on the 40-60 mc. band could be
brought into use. Apparently any
#ordinary FM licensee” would be
eligible to operate the baffie system.
The latter term refers to a mecha-
nism—the baffe—which is adjusted
to the station transmitter.

Practical application of the system,
according to the originators, yields
high fidelity of reception equal to the

quality now obtained in radio by use
of coaxial cable.

Disclosure of the system eame at
the wind-up of a three-day meeting
of the International Scientific Radio
Union and the Institute of Radio En-
gineers, where nearly 100 papers on
radio scientific development were
read. The baffle system, however, is
described as “far beyond the theo-
retical stage” and is about to get its
first practical operation, after a prob-
able three to six months for working
out administrative procedures.

OF RADIO STATION

authenticity of a “‘Grand
Ole Opry’’ act, contact

A FEDERAL COURT HAS RULED
THAT THE NAME

GRAND OLE OPRY

1S THE EXCLUSIVE PROPERTY

INFRINGEMENTS WILL BE
VIGOROUSLY PROSECUTED

The Federal Court of the Middle District of Georgia,
on March 24, 1947, in the case of WSM, Incorporated,
Plaintiff, against Golden Goose
W hitton, Defendants, rendered
applying throughout the United States:
“The plaintiff, WSM, Incorporated, by virtue of
the long use of the words
designate its radio program has acquired the legal
right to the exclusive use of such name and is en-
titled to be protected against infringements
would tend to deceive . ..”

The above decision applies to the use of words simllar to
vGrand Ote Opry”

Theatre Managers and Booking Agents:

In case of doubt as to the w %

NASHVILLE, TENN.

NASHVILLE

Corporation and R, L.
the following decision,

“Grand Ole Opry” to

which

ar INC

Talk of the Trade

G W. (JOHNNY) JOHNSTONE,
® director of the public relations
division of the radio department of
the National Association of
Manufacturers (NAM), leaves Tues-
day (13) on a flying trip to Pacific
Coast radio stations and NAM offi-
cers. His one-month itinerary in-
cludes stops in Chicago, Portland,
Ore., Seattle, San Francisco and Los
Angeles. . . . Bill Murphy, president
of VIP Service, is handling two local
packages for stations, Cinderella
Weekend and Question Market. . . .
Murray Carpenter, vice-president of
WPOR, affiliate of the American
Broadcasting Company (ABC), in
Portland, Me.; is in New York-for a
confab with web officials.
* * *

Henry Morgan, comedian for the
American Broadcasting Company
(ABC). will be chief speaker at the
Springfield, Mass., “1 Am An Ameri-
can Day” ceremonies May 18, spon-
sored by the Springfield Adult Educa-
tion Council. . . . Bobert Kalaidjian,
CBS employment manager, is the father
of a boy, William Getrie, born May 8.
His wife, the former Adene Gerrio, of
Montreal, was with the Cockfield,
Brown & Company ad agency there.
. . « Nancy Osgood, director of wom-
en’s activities at WRC, the Washing-
ton station of the National Broadcast-
ing Company (NBC), has been
re.elected corresponding secretary of
the Women's rmio*nal Eress Club.

E)HIL JASEN, promotion head of
WTAG, Worcester, Mass., was in
New York last week. Ditto Chet
Brauer, of N, W. Ayer’s Coast flack-
ery. . . . The take-off award list pre-
pared by Dick Pack, of WOR, New
York, satirizing the Ohio Institute
kudos, is getting plenty of laughs
around radio row. . . . Syd Eiges, of
NBC, and his family are off to Pitts-
burgh next week for a spell. ... Jack
McManus is back on the radio desk of
PM, New York. He started there as
radio head in 1940, shifted to pix.
* ® *

Bob Reel, of KSOX, Arkansas
City, Ark.,is handling a new top-
tune disk jockey show on that
station, giving biographical data
on the featured artists. . .. Jay
Jostyn is set for the lead in How-
ard Lindsay’s Uncle Dudley, to
be played at the Legend Play-
house, Stamford, N. Y., straw-
hatter. The producer is George
Humphrey, ex-NBC page boy.
... Don Severn, Kenyon & Egl«
hardt talent head, is back from
Hollywood.

x * *

JAMES CONNOLLY, of ABC’s sta-

tion relations department, is now
in the Chicago office. . . . Otto Brandt,
of ABC’s station relations staff, is the
father of a girl, Christina Lee. . . .
Dick Hyman is handling publicity for
the new NBC co-op show, Robert
Ripley’s Believe It or Not. . .. Arthur
Hull Hayes, general manager of
WCBS, is off to Atlantic City for the
two-day (May 15-16) meeting of the
sales managers) executive committee
of the National Association of Broad-
casters (NAB). . .. Mark Woods,
ABC president, returned to New
York May 13 from meetings with
affiliates in Denver and San Fran-
cisco. Sitting in on the sessions were
Ivor Kenway, ABC director of ad-
vertising, and John H. Norton Jr., the
web’s veepee in charge of stations.

. . Frank Samuels, ABC Pacific
Coast sales chief, is on his way back
to Hollywood from New York.

* * *

After 10 years with WLW, Cincin-
nati, Gordon Waltz joing WEKAT,
Miami Beach, as production manager.
May 18. ... James F. Clancy, recently
tetired sales promotion chief of WTIC,
Hartford., Conn., has been named pub-
lic relations director for the Connecti-

| Lysbeth

cut Society for Crippled Children and
Adults. Bernard Mullins, WTIC man-
ager of special programs, has been
upped to director of public relations
and special programs. Inex Hansen,
of the publicity department, will be his
assistant.
E
NBC Program Manager Thomas C.
McCray has been named chair-
man of the staff operations group, the
web’s “junior management” group.
He succeeds Charles A. Wall, who re-
cently became Broadcast Music, Inc.
(BMI) veepee in charge of fingnce.
... The trophy for the best actor at
the Saskatchewan Provincial Drama
Festival has been won for the second
time by Bill Walker, announcer at
CKRM, Regina.

Ad Agency Notes

ACK WYATT, radio director of the
Cecil & Presbrey Agency, is off
to the Coast on a four-week junket
to look over the talent situation. ...
Tee Blankenship has
switched from the Compton Agency
to William Esty’s copy department.
... A. M. Martinez, vice-president of
Melchor Guzman reps, is back from
a fiveaweek swing around Central
America, where he gained exclusive
rights with four more stations: TIPG,
San Jose, Costa Rica; HRN, Teguci~"
galpa, Honduras; HRP1, San Pedro
Sulas, Honduras, and TGO-TGOA,
Guatemala City, Guatemala.
* * %®

Ed Hauser has been added to the
Duane Jones copy staff. . . . Alfred
R. Beckman is now radio time buyer
of Cecil & Presbrey. He had a similar
post with Buchanan & Company. . . .
Abbott K. Spencer, former account
executive at J. Walter Thompson, has
taken a like job with Sullivan, Staui.
fer, Colwell & Bayles.

% * *

THE New York Council of the Four
's has elected Harold Thomas,
of Pedlar & Ryan, as chairman, and
Gordon Hyde, of Federal, as vice-
chairman. . . . Peter Langhofl is now
research director at Young & Rubi-
cam, replacing George Gallup, re-
signed. . . . Will Yolen, J ack Ross and
Hal A. Salzman are now operating
their own publicity and public rela-
tions firm at 43 West 51st Street. . ..
George Perkins, former radio account
man with Batten, Barton, Durstine &
Osborn, has joined WHDH, Boston, as
program director.
* % *

Bob Bragarnick, research su-
pervisor at Ted Bates, has been
elected chairman of the Ameris
can Veterans’ Committee’s press,
radioc and advertising chapter.
Hall Davis, publicity chief at
Kenyon & Eckhardt, is vice-
chairman. . . . Robert E. Mayer
has lejt Biow to handle the Rev-
lon account for McCann-Erick-
som. ... Robert Otto & Associates
are preparing a radio and press
campaign in foreign markets for
the Lydia E. Pinkham Medicine
Company.
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CBS' GAG WRITERS' STABLE

NAB Due To Move for Poll
On Change in Membership
Status and Fees of Webs

Lively Debate Expected at Board Meeting May 21

WASHINGTON, May 10.—A lively
discussion is due to be staged at the
¢losed-doors session of the National
Association of Broadcasters (NAB)
Board of Directors here May 21-22
when the issue of membership status
of networks reaches the floor. The
board is girding to propose final de-
cision by a full membership vote on
whether the webs will shift to asso-
ciate membership status and whether
the rate of membership fee for the
webs will be reduced. The decision
will determine whether the National
Broadrasting Company (NBC) and
the Columbia Broadcasting System
(CBS) will retain NAB affiliation.

Incidental to preparations for the
annual board meeting, strong rumors
were current here that the Television
Broadeasters (TBA) was discussing
the possibility of merging with NAB.
Such a merger, if under discussion,
would be certain to be on the agenda
of the board meeting, Its feasibility
is questiqned by some TBA members
inasmuch as its membership embraces
several nonbroadcasters. TBA has 17
active members including such pro-
duction jumbos as the Allen B. Du-
Mont Laboratories, the Raytheon
Manufacturing Company and the
Philco Radio and Television Corpora=
tion. In addition, affiliate members
include such nonbroadcasting outfits
as the Research Council of Academy
of Motion Pictures Arts and Sciences,
and the American Telephone and
Telegraph Company. Also, there
are eight educational members, in-
cluding Yale, Syracuse, Rutgers and
Western Reserve universities,

Web 1ssue Is Highlight

Preperatory discussions in connece
tion with the coming board meeting
are highlighted by the network mem-
bership issue with NBC and CBS to
be represented at the board meeting
by active voters and with the Mutual
Broadcasting System (MBS) to be
represented by President Edward
Kobak, sitting as an observer. As ace
tive members, the webs now contri-
bute about 10 per cent of the total
$650,000 annual budget of NAB.

The Board is empowered to pro-
pose changes in the by-laws, and any
shift in web membership status would
require such a change. The board can
also recommend whether the rate of
membership fee for associates shall
be increased to match the active
membership rate.

Any proposal by the board for a
change in by-laws would require full
memberchip vote, either at the an-
nual meeting next September in At-
lantic City or by mailed referendum,
In addition to the member webs, each
of NAB’s 17 districts is represented
on the board, which also has six
at-large members,

Editorializing on Issue

The beard is expected to air more
fully than ever the question of how
broadcasters can become empowered
to editorialize on the air in spite of
the Mayflower decision in which the
Federal Communications Commission
(FCC) denied that right to stations.
The board is expected to give its re-
newed support to proposed changes in

‘ray Grabhorn.

the Communications Act to restrict
FCC’s jurisdiction over the subject.

It is anticipated also that the board
will survey the progress of the NAB
Special Standards and Practice Com-
mittee, which is now drafting a new
code for submission to the fall NAB
meeting. The committee will meet
at the Waldorf-Astoria Hotel in New
York Monday and Tuesday ( 12-13),
but is not expected to arrive at a final
set of code recommendations at that
time.

WCAU Sold, or Not?
Even FCC’s in Dark

WASHINGTON, May 10.—What's
become of the application for the
sale of J. David Stern’s station
WCAU in Philadelphia? ‘That's a
question which is going the rounds
in the Federal Communications Come-
mission (FCC) months after pub-
lished announcement of the sale. The
situation is an anomalous one, since
it leaves WCAU technically still
owned by Stern, who announced he
had sold it to The Philadelphia Bul-
letin, owner of WPEN in Philadel-
phia.

The story here is that The Bulletin
is taking its time in fransferring
WPEN, which it must scuttle because
the law prohibits dual ownership of
stations in one city. With applica-

tions still not filed in FCC for trans-| .

fer of either WCAU or WPEN, the
commissioners themselves are taking
a hands-off attitude. One official ex-
plained: “It doesn’t becomea our busi-
ness until either the applications are
filed for transfer or somebody com-
plains that he didn’t have a chance
to buy.”

WJZ April Revenue
2d Monthly Highest

NEW YORK, May 10.—April reve=
nue of WJZ was second highest for
one month since the station was
founded, according to Manager Mur-
New York flagship
of American Broadcasting Company
(ABC) showed a 9 per cent increase
over revenue for April, 1946, and 6
per cent jump in the first four monthg
of 1947 over the same period last
year.

Grabhorn also said April’'s spot
revenue was up 12 per cent over
April, 1946, while local revenue
showed an increase of 5 per cent.

WOKO Loses Appeal

For FCC Hearing

WASHINGTON, May 10. — Last
hope of present owhers of WOKO,
Albany, N. Y., to continue operation
of their station appears to be ban-
ished as a result of the order of
Federal Communications Commission
this week denying the station’s peti-
tion for reconsideration of its case.

It now looks as tho the owners
must either junk their equipment or
sell it to the highest bidder.

e

' Hooch Plug Foes
Stampede Senate
Committee Hearin g

WASHINGTON, May 12.—The ef-
fort by drys to ban liquor advertis-~
ing from the air reached a high pitch
today as they stampeded a Senate
Interstate and Foreign Commerce
Committee hearing with arguments
favoring the bill by Sen. Arthur Cap-
per, which would outlaw interstate
advertising of alcholic beverages. The
prohibitionists were led by Elizabeth
A. Smart, secretary of the National
Temperance and Prohibition Council
and a long-time Capitol Hill figure
in the fight to restore prohibiton.
Miss Smart said that ‘“‘copiously
signed declarations,” including “col-
lective petitions” and personal letters,
had been sent to members of both
houses to urge support of the Cap-
per Bill.

Heavy opposition to the measure
was also on hand at today’s hearing.

Five Westinghouse
Stations Hike Pay

PHILADELPHIA, May 10.~Fol-

lowing the pattern set by the parent
Westinghouse Electrie Corporation,
the subsidiary Westinghouse Radio
Stations, Inc, this week granted
wage increases to more than 200
salaried workers in five cities. The
increases, retroactive to April 1, will
range from a flat $5 to 7 per cent,
covering the 40-hour week, with 80
supervisory employees receiving pro-
portionate boosts,
They are the firm's second wage
hikes this year. Employees of KYw,
Philadelphia; KDKA, Pittsburgh;
WBZ-WBZA, Boston; WOWO, Fort
Wayne, Ind, and KEX, Portland,
Ore., are affected.

Seribes Being
Developed on

Web Program

Goodman Ace Supervising

(Continued from page 3)
the means to develop not only a per=
former—Lewis-—but writers. In the
past, such experimentation has been
limited to isolated writers hired by
top comics themselves. Importance
of the move is that it represents a
concrete network step toward solving
one of radio’s most pressing talent
needs—comedy scribblers. Business
learned long ago that in virtually all
cases, radio humor is no better than
the guys who write it. However, not
much has been done about it till now,

Two Writing Teams

Among the writers on Little Show
are George Foster and Mort Green,
a team; George Axelrod, and Doc and
Dan Simon, another team. Their as-
signments are to write two-minute
spots, pegged on the program'’s for-
mula, built originally by Ace. Un<
derstood CBS is paying writers $100
per two-minute spot of which there
are six per program. In cases where
the material doesn’t muster up, CBS
is paying anyhow, since the spots are
being done on an assignment basis,
with CBS staffers then trying to sal-
vage whatever material was
turned in.

Actual writing for a web show is
figured a practical means of evalu-
ating writers, rather than basing
judgment on scripts submitted as
typical of their work. A seript might
be terrifically funny, Ace pointed out,
but it .also may have taken six
months to do. Radio’s need is for
writers who can do it week in and
week out.

Phone
Clrcle 7-3505
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CARNEGIE HALL
154 W.STth N.Y.C.

Photograpliers
STAGE « SCREEN -

RADIO ARTISTS

FROM MAY I5th to AUGUST I5th

WITH EVERY PROFESSIONAL SITTING. THIS ADVER.
TISEMENT. WHEN PRESENTED, WILL BE GOOD FOR

ONE lixl4 BEAUTIFULLY COLORED ENLARGEMENT

You'lL enjoy being photographed in our
DELIGHTFULLY AIR CONDITIONED STUDIOS
BOSTON STUDIO

HOTEL LENOX  KENMORE 5:300
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TELE SALES TALK TIRESOME

Agenc):)Exec
Sees Fewer

Yideo Words

More Impact in Pictures

NEW YORK, May 10.—Television,
already recognized as having a more
forceful commercial impact than
radio or any other medium, will have
to limit its verbal sales messages to
a much shorter time interval than is
customary in broadcast advertising.
This much is indicated by the results
to date of the video research now
being done by Kenyon & Eckhardt
Agency on behalf of the Borden ac-
count over the facilities of the Na-
tional Broadcasting Company.

According to Garth Montgomery,
who supervises production of the
Borden video commercials, talk is the
most tiresome element in tele sales
messages. Montgomery, who wrote
the lyrics for the Chiquita Banane
radio commercial, states that what is
indicated in tele is a minimum of
verbiage with weight of the sales
message carried by the picture. In
line with this view, K&E on the
Borden series continually has pared
the length of verbal commercials. On
Sunday (27) this philosophy reached
such an extreme that some of the
commercials on the show (Twelfth
Night) had no talk at all—just pic-
tures.

Visual Dominates

In explaining the logic behind the
brief verbal sales message, Mont-
gomery points out that when the
visual element is added to sound, the
impact is of such proportions that the
chatter is an irritation and must be
edited down to a minimum. This may
be an oversimplification, according to
Montgomery, but he pointed out that
in much video production currently
—notably in sports—announcers who
are most hep have learned to curb
their chatter and let the picture tell
the story. In other words, the fear
of “dead air”—so common in radio—
has no place in television. Too much
talk, for instance, can spoil the il-
lusion of being at a game.

That verbal sales messages neces=
sarily must be brief in video is not
subscribed to by all parties. One line
of thought is that, while video com-
mericals cannot take the repetitive
technique common to radio blurbs,
they may nevertheless run to good
length if they have something in-
formative to say. Good model for
this sort of thing, and for video com-
mercials generally, it’s pointed out,
is the better type of commercial film.

Integrated Plug Problem
Problem of integrated commer=

- SEND NEGATIVE
OR GLOSSY PRINY
Krgative Chorge $3.50 firse e
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Olympic Boxing Card

Kelvinator Kitchen

Reviewed Tuesday (6), 8:30-11:30
p.m. Style—Boxing bouts. Remote from
Olympic Auditorium. Sustaining over
KTLA (Paramount), Hollywood.

This is the type of tele fare that
packs the set-selling punch. For the
first time in six years, area’s living
room lookers got into Olympic Audi-
torium (or any fight arena) to view
boxing thru the video eye. Judging
by what was seen at this show, deal-
ers may well expect receiver sales to
mount, especially since the outlet has
put its Olympic visit on a two-a-week
sked.

While KTLA has been scanning
studio-staged matches for more than
two years, the atmosphere. of the pro-
fessional ring, the roaring crowd and
the feeling that is the real thing made
{onight’s offering head and shoulders
above any leather-pusher seg yet to
be picked up by this outlet. KTLA
brought the Olympic’s complete card,
including the State championship
featherweight bout between Carlos
Chavez and Harold Dade. Experi-
ence gained by lensers in wielding
the tele eye at KTLA’s studio
matches paid off with high dividends.
So well were the cameras piloted
that not once did the home-viewer
miss his ringside seat. Actually, the
set watcher had a better-than-ring-
side seat from his easy-chair. OWO
cameras (image orthicons) were used,
blanketing all corners of the ring.

Bill Welch turned in an excellent
announcing job. Avoiding the perils
of radio’s right-to-the-body, left-to-
the-jaw school of fight patter, Welch
let the tele screen speak for itself,
stressing mostly identification of the
leather-pushers. A tele-wise move
on the part of KTLA Chief Klaus
Landsberg was the occasional cut-in
shots of the crowd, helping to project
into the home the ringside at-
mosphere. Lee Zhito.

Gaeth on 3 Web Outlets

WASHINGTON, May 10.—Arthur
Gaeth, commentator for WOL (Mu-
tual-Cowles), got a surprise hour-
long airing on three major network
outlets in Savannah, Ga., Wednes-
day night, April 30, when he de-
livered a lecture under the aegis of
the TUnited Jewish Appeal. The
three stations—outlets for the Mu-
tual, National and American nets—
agreed to pool facilities for the 8:30-
9:30 hour when they heard that
Gaeth had a dramatic talk scheduled.
Gaeth related his escape from Poland
with aid of the Jewish underground.

cials also is agitating the video ex-
perimenters. According to the Ken-
yon & Eckhardt viewpoint, television
in its present stage of development
has not been able to make good use
of this type of commercial—chief
complaint being that it impresses the
audience as phony—much more so
than the same type of commercial
on the air. Great research is indi-
cated in this field, it is believed, and
here, too, the technique of commer-
cial films probably will be studied
carefully. In the present stage of
tele program development, K&E be-
lieves it is better to give the audience
an “honest” commercial rather than
a poor, integrated sales pitch.

Re the matter of where a pro-
gram’s commercials should be
spotted, Montgomery states that the
formula so noticeable in radio prob-
ably will not prevail in #ideo. Much
will depend on the type of show and
the opportunity it presents for good
visual plugs.

Reviewed Wednesday (7), 8:30-8:45
p.m. Style—Home economics. Sponsor—
Nash-Kelvinator Corporation, Agency—
Geyer, Newell & Ganger. Station—
WNBT (NBC), New York.

Kelvinator Kitchen, with Alma
Kitchell, radio gabber and president
of the Association of Women Broad-
casters, is an unpretentious program
with sustained commercial impact.
It’s fairly pleasant viewing, too, even
for males, for so many of the brutish
sex are at heart frustrated cooks with
a deep interest in the culinary art.

From the commercial point of view
Miss Kitchell’s show rates an ac-
colade. It's apparently a reasonably
produced opus, production calling for
nothing more than an elaborate kitch-
en in which the woman of the house
can demonstrate cookery, and in so
doing, casually display Nash-Kelvin-
ator products. In other words, this
is an easy and forthright means of
getting across the sales message.
There are a few verbal commercials,
but the talk spiel is secondary to
the sight commercial—the latter be-
ing ever-present thruout the program.
Among the items on view and in use,
for instance, are the Kelvinator
range, freezer and refrigerator.

Miss Kitchell prepared a steak, and
while we couldn’t sample the product,
it nevertheless made our taste buds
happy. This is more than we have
come to expect from video generally.
She also described the different types
of steaks, gave hints on how to buy
them, how to make a plank on which
to prepare the delectable viand, etc.
All in all, an interesting quarter hour.

Paul Ackerman.

Killers of the Deep

Reviewed Sunday (11), 9:30-10 p.m.
Style—Film plus live running com-
mentary, Sustaining over KTLA (Para-
mount), Hollywood.

Having ironed out the kinks in its
thriller-diller series, Adventure Is
My Hobby, outlet’s Killers of the
Deep episode tonight was its smooth-
est to date. Opened with telephone
operator gimmick, gal telling a
«caller” that the show is about to go
on. Then a brief shot of a glamour gal
operator was faded into a close-up
of explorer-narrator Erwin William-
son. Latter then presented a short
explanatory intro to the undersea
footage, laying the groundwork for
the suspenseful material to follow.

Filmed by Williamson off the coast
of Florida, footage showed the deadly
creatures of the deep. Undersea
camera suddenly sprung into action
as it was focused on an eel and octo-
pus locked in a death battle. Wil-
liamson, providing the live commen-
tary, made the most of the situation
in describing the struggle that
brought death to the octopus. Wil-
liamson’s “I was there” patter, was
voiced and worded in a manner that
had viewers biting their nails.

Roy Rowen this week replaced
Dick Lane in the interviewer’s slot,
definitely improving the question-

answer portion of the seg that fol- |,

lowed the film. Rowen handled the
queries in a straight fashion, giving
Williamson the limelight thruout.
Audience participation gimmick is
worked, with studio audience as well
as home viewers calling in questions.

Seg is rounded out with a shot of the |

“phone operator” and ‘“call in your
questions next week” routine. Opera-
tor’s fade-out sequence could be im-
proved by trimming it down to just
a brief shot. Lee Zhito.

Denied Color,
CBS Will Go
All Outin B-W

Seeks Fresh TV Studio Ideas

NEW YORK, May 10.—Columbia
Broadcasting System (CBS), beaten
in its color video venture, has de=
cided to drop the role of dissenter,
re-enter the Television Broadcasters’
Association (TBA) and come back
strong in black and white. Further,
the web is revamping its entire ap-
proach to television in the hope of
coming up with a fresh angle on
studio programing. The latter point
is significant, for tho CBS admittedly
curtailed television activity for rea~
sons of economy, its execs expect to
turn this “lay-off” period to good
use.

No official pronunciamento on this
point has been issued, but ideas be-~
ing kicked around include not only
improvements in equipment but also
a bettering of facilities and co-opera=
tion with advertising agencies in an
effort to develop fresh programing
ideas. Web’s philosophy, in other
words, is not only to enter the black
and white field vigorously, but to
forge ahead in that phase of video
which is admittedly weakest—studio
production. While tele has advanced
far in sports and special events, all
hands admit studio production lacks
originality and has succeeded only in
aping established media.

New Equipment Ordered

CBS has already ordered some new
equipment, in addition to a second
mobile unit for remote coverage.
Execs say that among important
items on the agenda is an improve=
ment in the transmitter, to get a bet-
ter signal. Other contemplated im-
provements would give the advertiser
more adequate facilities. The last-
mentioned is significant, in that
clients using tele on the various webs
have long felt that facilities were
still in the dark, or pre-war age.
According to this® viewpoint, any
fresh approach to programing pre-
supposes a revamp of facilities.

New Educational Segs

CBS meanwhile is adding three
new educational programs to WCBS-
TV, originating from the Metropoli=
tan Museum of Art, Museum of Mod-~
ern Art and the Museum of Natural
History. Second mobile unit will go
into operation this month.

Gulf Oil, incidentally, is retaining
its CBS commercial tele stanza and
is working out a deal with CBS
whereby the studio news show will
be replaced by film, animated with
maps and cartoons. Doug Edwards
remains on the show.
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Video Channels Go Be

BK Sees Midwest Tele Net

Grow From New Relay Plan

(Continued from page 3)

will soon be able to see programs
originating in Indiana. Foremost on
plans for bringing to Chi audience
happenings originating in far distant
cities will be televising of all the
home football games of Notre Dame
University, in South Bend, Ind., about
100 land miles from Chicago.

Working in secret for many
months, WBKB has installed relay
transmitters in Michigan City, and
New Carlisle, Ind. These transmit-
ters will send a signal from South
Bend, across Lake Michigan to Chi-
cago. South Bend will be connected
to New Carlisle, about 20 miles away
by relay. From New Carlisle the
signal will be transmitted to Michi=
gan City where, on Eddy’s own prop-
erty another transmitter has been in-
stalled which will send the signal
across the lake to Chicago’s Morrison
Hotel. From the Morrison the signal
will be sent to the WBKB station
atop the State-Lake Building, where
it will be sent out in lower fre-
quencies to Chi video audience.

Altho WBKB at this time says
transmitter link was set up to bring
to Chi audience happenings in cities
heretcfore not within the programing
scope of the station, there is nobody
at the station, including Eddy, that
will deny that such a system of radio
relaying could eventually be the
foundation of the formation of a Mid-
west network that could connect such
cities as Indianapolis, Cleveland, To-
ledo, Detroit and St. Louis as well as
Chicago and other cities. It is known
by The Billboard that there has been
talk of such a venture in the trade
here for many months and that
WBKB is fully cognizant of the pos-
sibility of making the station central
hub in such a network.

First official use of the new WBKB
link will occur early in July when the
station plans to program a special
program saluting the new means of
cementing relationships between Illi-
nois and Indiana. This show un-
doubtedly will take place at the
Michigan City Airport, with civic and
governmental officials of both States
on hand. Later it is planned to tele-
cast a county fair originating in La
Porte, Ind., and other shows of in-
terest here. Then the Notre Dame
games and other sporting and special
events taking place in the South Bend
and Michigan City areas will be
transmitted to Chicago.

Peculiar feature in the entire de-
velopmental plan is that the trade
here has constantly said that such a
system would be a good means of
providing television programs for
movie houses of the B&K chain in the
Midwest. Fact that this could be ac-
complished is proved, for example,
that shows originating in South Bend
will be sent via relay on a complete
circuit to Chicago and then back to
South Bend. Thus there would be
no reason (and this, Eddy said, could
be done) for not showing programs
at movie houses or other theaters in
South Bend. However, Eddy defi-
nitely denied that servicing of B&K
movie houses with video shows was
reason for working out relay plans,

As a result of the statements deny-
ing theater service by Eddy, it is felt
that B&K may not be working to-
ward the setting up of a video thea-
ter chain but is seriously contemplat-
ing a video station network plan.
This is especially thought to be so

since WBKB has constantly been
among the foremost exponents of
Midwest originated neilwork televi-
sion rather than East or West Coast
originated shows to be shown here.
Regardless of what the eventual out-
come, and even tho WBXB execs are
not bragging, it is felt here that this
new move by WBKB is one to be
watched and that it could develop in-
to a big thing for midwest television.

Chi TV Boom:
WBKB Sells 3

Segs; More Due

CHICAGO, May 10.—A sudden up-
sweep of time sale is taking place
at WBKB, Balaban & Katz video sta-
tion here. Within the past week
three sports segments have been sold
and other potential sponsors are ask-
ing for studio time.

Programs sold included the Rock-
ets’ professional football games,
starting late in August, bought by
the Keeley Brewing Company, which
just two weeks ago purcaased wres-
tling and boxing. The others were
harness racing, to the Fox Brewing
Company, and racing at Arlington
and Sportsman parks later in the
summer, to the Canadian Ale Com-
pany, another beer maker. In addi-
tion, midget auto racing from Soldier
Field is lined up for the Automo-
tive Supply Company, with contract
signing just a formality.

Other Bids Made
Don Meier, station salesman, has
received requests for time from a

cross section of manufacturers. This

week bids came from four potential
sponsors who wanted to put on either
15-minute or half-hour studio shows,
the programs to be supplied by the
station. Two more wanted to use
film, and another wanted to use 5 or
10-minute program stanzas.

The new upsurge of commercial
interest in television here has been
attributed not only to the Federal
Communications Commission (FCC)
decision favoring black-and-white
video, which has had a settling effect
and made planning mors feasible,
but also to the fact that Meier has
been making the rounds of agencies
and sponsors more than the station
has ever before had a staff mem-
ber do.

In On the Ground Floor

Regardless of the causes, most sig-
nificant, the trade says, is the fact
that at last agencies here are on their
television toes and if present interest
is maintained, WBKB will have all
the sponsors it can handle without
increasing time on the air. 'Those
getting in now are obtaining fran-
chises due to become very valuable
property.

Strong contributing factor also has
been the sales efforts of Television
Advertising Productions, newly form-
ed video programing org, which has
canvassed all agencies. Many agen-
cies did not have a complete picture
of the potentialities of television as
a commercial medium until TAP men
preached the gospel, and many. ac-
counts now considering purchase of
time on WNKB first got video fever
as a result of TAP sales efforts.

Don Lee, CBS
Film Strip Deal
Hits Jell Stage

HOLLYWOOD, May 10.—Recipro-
cal news film-strip exchange plan be-
tween Don Lee’s W6XAO and Co-
lumbia’s CBS-TV in New York has
now reached an active stage and bids
fair to become an important tele ad-
junct in the future, according to
Harry Lubcke, Don Lee tcle director,
Film switch deal was consummated
around first of this year and provides
for free interchange of news shots
deemed of interest to video lookers
in both areas.

Exchange to date has been one
sided, with Don Lee airmailing eight
news strips to CBS. Columbia last
week shipped a total of 11 minutes of
footage as its first contribution to
Coast lookers.

It has been Don Lee’s practice to
shoot footage on week-ends for in-
clusion in regularly skedded Monday
telecasts, with prints flown to New
York the same day. Films are silent,
altho Don Lee provides cue sheets
for narration and music cues to be
editﬁd and produced by CBS in New
York.

Don Lee Pacts
H’wood Stadium

HOLLYWOOD, May 10. — Holly-
wood tele got its first real competi-
tive hypo this week when it was
learned that Don Lee’s video station
W6XAO had quietly closed a long-
term deal for tele rights to all wres-
tling and boxing events from Holly-
wood’s Legion Stadium. Don Lee’s
announcement followed closely on
the heels of word last week that
Paramount’s KTLA had signed for
similar events from the competing
Olympic Stadium.

For home viewers, station pactings
will mean a choice of two wrestling
events and two boxing nights weekly
on non-competing evenings. For
Don Lee, Hollywood Legion deal
marks the first regular post-war tele
remote signed and clearly indicates
a drastic turn in program thinking
of station toppers.

Don Lee Vice-Prexy Willet Brown
told The Billboard that the station
will hereafter de-emphasize live
studio shows in favor of an extensive
sked of action remotes. (Because of
equipment shortages, and manpower
problems W6XAO programing has
heretofore been restricted to cuffo
studio presentations.) Arrival of one
of two image orthicon cameras or-
dered will now enable the outlet’s
mobile crew to reach out into the
remote field, Brown stated.

At the same time it was learned
that Don Lee is currently completing
negotiations for daily videocasting of
Mutual’s Queen for a Day, audience
participating show. Video rights have
been secured from Earl Carroll (from
whose theater-restaurant Queen
originates in Hollywood), and the
deal is expected to be set as soon as
minor legal ramifications are ironed
out. Simultaneous video-radio air-
ings of Queen will mark the first
time a regularly skedded commercial
air show will be telecast on a five-a-
week basis. Since Don Lee’s video
outlet is non-commercial, no time on
Queen will be sold.

g2Ing
Applications
On Hand in
Only 23 States

FCC Blames Small Audience

WASHINGTON, May 10.—A Iull in
demand for commercial television
stations has set in and may last for
at least another year despite prepara-~
tions by present video broadecasters
to expand drastically programing
over existing stations, according to
the Federal Communications Come-
mission (FCC),

“No money, no talent, not enough
sets and no audience” are the main
reasons for the lag in video bids for
all but the largest cities, a high-
ranking FCC told The Billboard.

The official was queried after a
survey of the tele situation revealed
that only New York, Los Angeles,
Washington, Chicago and Baltimore
are moving fast toward full-scale
video operation. It was explained at
FCC that high cost of building sta-
tions, lack of trained video talent in
most areas, and the shortage of receiv-
ing sets are holding up applications—
a situation that may stay unchanged
until possibly the spring of 1948 It
was emphasized, however, that this
will not stall preparations by exist-
ing operators to go into big-time com-
mercial programing and pave the way
for network telecasting.

AChi Channels Go Begging

Survey shows that even in Chicago
there are three allotted channels
going begging, with four already as-
signed. Of the 48 States, video grants
and applications are on hand for
only 23 States and the District of
Columbia. West of the Mississippi,
the country, with the exception of
California, is almost totally barren
of prospective television. Salt Lake
City, with five channels available,
has one grant; Spokane, San Antonio
and Denver, with five alloted chan-
nels each, have no grants and no
pending applications. Portland, Ore.,
has one grant, with no bidders for
four remaining frequencies.

Other examples of video apathy in
large cities include Pittsburgh, with
one grant out of four allotted chan-
nels; Memphis, with no bidders for
its five channels, and Cleveland, with
three channels remaining open of its
original five.

On the other hand, Washington has
its four channels assigned and Balti-
more has three grants for its three
allotted channels. Los Angeles has
six out of seven channels assigned,
with one application pending. New
York’s video was practically com-
pleted with the four prospective

(Sce Tele Channels on page 18)
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BGI Picks lits

First E.T.

Package: Husing Jock Show

HOLLYWOOD, May 10.—The first
program to be offered by the Broad-
casters” Guild, Inc. (BGI), newly or-
ganized transcription syndicate, will
be Ted Husing’s disk jockey show,
currently heard over WHN, New
York. The program will be available
waxed and split into 15, 30, 45 or full
80-minute segs. At the same time, it
is learned that BGI now has six of its
proposed 18 basic stations lined up,
with other tie-ups reported in the
making. Don Davis, co-founder and
operator of BGI with Jimmy Parks,
is winding up an Eastern tour and
{s expected to return here with addi-
tional deals set.

Already signed with the wax web
are Glenn Snyder, for WLS, Chicago,
affiliate of the American Broadcast-
ing Company (ABC); John Gillin,
owner-operator of WOW, Omaha out-
let for the National Broadcasting
Company (NBC), and Fred Weber,
manager of WDSU, ABC’s New Or-
leans affiliate. Also involved is
Davis’s own station, WHB, Kansas
City, Mo., and WHN, which just
joined the line-up.

Half-and-Half

BGI is half syndicate, half network,
formed solely to distribute transcrip-
tions. The firm will operate thru 18
franchise-holding stations, handling
waxings by a method similar to that
used by pic studios in releasing thru
their film exchanges. BGI will dis-
tribute only the shows it contracts,
but will not produce any segs of its
own, unlike the 260-station Keystone
Broadcasting System e.t. network.

The sales division is headed by

NOTHING TO FEAR

(Continued from page 11)
lack one ingredient—a simple,
A-B-C explanation of the economic
factors involved. In a measure this
is brought out in the story itself, but
added exposition by the announcer,
or better still, a permanent air AFL,
representative, might be more
effective.

Typical of Soap Operas

Story presentation itsel is typical
of the soap opera genre, altho the
story line certdinly is far more real-
istic than customary and by virtue
of dealing with a widespread prob-
ljem—1lack of security in wage earn=
ers’ homes—achieves far more in-
terest and impact than average
soapers. In this way itself, the yarn
may have a sales effect comparable
to the commercials themselves.

Effective performances are turned
in by Arlene Francis and Sam
Wanamaker, who incidentally also
contribute, in line with an overall
device in the AFL radio drive, a
truly effective opening. They come
on cold, after the station break,
introduce themselves, and state: “I
hold card number so and so in the
American Federation _of Radio
Artist's and Actors’ Equity.” A

showmanly touch.
Jerry Franken.
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Davis in Kansas City, while Parks
handles programing from Hollywood.
As promotion for BGI shows, the op-
eration will tie in with Davis’s maga-
zine Swing. Each BGI outlet will have
its own edition of Swing on the news-
stands. The pocket-sized mag will
devote 14 of its 68 pages, plus four-
color front and back covers, to the
local franchise holdeér’s news. The
national portion will contain articles
of general interest, cheesecake, etc.

STORY FROM THE STARS
(Continued from page 11)

anti-labor bills because they are
equally effected. Following a ren-
dition of No Business Like Show
Business by the DeMarcos came a
90-second discourse on evils of the
Taft-Hartley legislation by Clayton
Collyer, national vice-president of
AFRA. Effective use was made of
voices impersonating Taft and Hart-
ley, latter stating purpose of bill is
to break unions down to the local
level, while Taft was quoted as say-
ing it would weakbn the power of
labor unions.

Henry Morgan Routine

Morgan’s routine was a repeat of
a “Henry Morgan theater of coming
attractions” skit used on his show
about a month ago. Capsule picture
version, he said, saved viewers
enough time to write their congress-
men against the proposed legisla-
tion. Georgia Gibbs gave a rendi-
tion.of Necessity, which was in turn
full-voiced and insinuating. Song’s
title, she said, sums up the reasons
folks join unions.

Highlight and wind-up of the
show was an eight-minute sketch by
playwright Arthur Miller, called
The Hiceups of Alfred Higgins. Tale
carries Higgins thru pre-union days,
when his employer moved him from
two operations (represented by
clever sound effects) to five (also
indicated by sound), which brought
on hiccups. Comes the union, and
Higgins is back to two operations,
minus the hiccups. But gloating by
the boss about days to come under
the Taft-Hartley bill, when “You’ll
all be running around like jack-
rabbits,” brought back the hiccups.
Skit ends on Higgins’s plea for pub-
lic support to kill the bills. Brief
concluding announcement of the
program emphasized that the enter-
tainers, usually heard only as such,
in this case were heard also as loyal
union members. Sam Chase.

COUNTRY EDITOR
(Continued from page 12)
on the show, with patrons asking for
“the flour the ‘country editor’ talks
about.” Station promotes show with
displays in groceries and has sent
500 letters to grocers on two oc-
casions, calling attention to the show
and plugging the flour.
Sam Chase.

| HERE’S LOOKING

(Continued from page 12)

1| between them, both systems being
{ | used.

Program has an accrual interest
feature for its fem listeners, who,
once they tune in, probably will
keep listening in the hope that some-
thing bothering them might be
analyzed. It's strictly for the la-

tdies, obviously, altho Willis makes

it more palatable by a light breezy
manner. However, his penchant for
calling married gals, ‘“dear” and
“honey” might some day fetch him
a pop on the beezer from some ag-
grieved husband.

Jerry Franken.

Omaha Dept. Store
Buying FM Time

OMAHA, May 10.—KOAD, Omaha
World-Herald station, has signed the
first FM sponsor in Nebraska. J. L.
Brandeis & Sons, large Omaha de-
partment store, has signed with the
FM station for a one-hour daily show
except Sunday. The store picked a
9 a.m. spot to appeal to housewives.

The store said it was tackling FM
because “it is receiving constantly
greater acceptance in Omaha and its
retail trade territory.” B. C. Corri-
gan, KOAD sales manager, said
Brandeis is believed to be the first
department store in the country to
sponsor an FM program.

The number of FM sets in the city
area has increased 50 per cent in the
last 10 weeks. A survey completed
April 19 showed 1,664 sets in the
Omaha area.

MAG-RADIO TIE-UPS

(Continued from page 12)

and mat services to another 600.
Colorful truck “banners, measuring
30 by 40 inches, are attached to 3,200
distributing trucks in 350 cities,
plugging the joint tie-up. Posters, 12
by 14 inches, are spread among 30,~
000 newsstands and 3,000 window
displays. Finally large house ads are
placed in the eight major Macfadden
pub_lications, totaling about 7,000,000
copies.

Result of this added plugging in-
variably seems to boost the shows’
Hooperatings for the special broad-
cast. Radio Theater, for example,
jumped from 22.7 the preceding
sample to 25.9. Bing Crosby rose
from 16.3 to 17.3. Burns and Allen
hiked from 16.8 to 19.0.

Macfadden is not ignoring the tra-
ditional tie-ins while turning to one-
shots. Its True Story magazine is
continuing co-operation with My
True Story, aired over ABC five times
weekly, sponsored by Libby, McNeill
& Libby. True Detective magazine
is working with Williamson Candy,
which sponsors True Detective Mys-
teries on Sundays over Mutual
Broadcasting System.  Hollywood
Tour is broadcast sustaining five
times weekly over ABC in conjunc=

tion with Photoplay. Macfadden’s new

Sport magazine has tie-ins with 20
stations broadcasting baseball games,
and has prepared a transcribed show
called Sport Court, for which ABC

' currently is hunting a sponsor.

LOWELL WATTS

(Continued from page 12)
Strawberry Production in Colorado
also'was tendered.

Futher indicative of Station
Manager Hugh Terry’s careful plan-
ning in making this show of great-
est public service was survey con-
ducted by the station before show
went on the air, to determine best
listening time for farmers. That’s
how the noontime 15 minutes was
decided upon. Station also spots a
15-minute news stretch after the
Watts program, so that in a half
hour the farmer gets latest dope on
his own till-and-toil racket and at
same time is brought up-to-date on
national and international events.

What we can’t understand is why
some advertiser interested in the
Denver-Rocky Mountain farm pop-
ulace doesn’t bankroll this one (it’s
been on since January 10, 1946) for
it’s a cinch to hold the lunchtime ear
of any farmer who has sense enough
to run a successful farm. And the
mood of the program would make it
a cinch for an account with a gen-
uinely useful product or service to
get these soil-tillers on his side.

Joe Csida.

Tele Channels
Go Begging

(Contintued from page 17)
grants announced by FCC a few
weeks ago. Three other Gotham
stations already are in operation.

in contrast with other applications
at FCC, video bids represent only a
small backlog. Ten cases now are
in the hearing stage, with only seven
other pending applications. Construc-
tion permits have been granted to 55
video applicants, while 91 have been
dismissed, mostly at the request of
the applicant.

Bloomington Steals March

WASHINGTON, May 10.—If pros-
pective telecasters fail to get busy
with their applications, they may find
big-city channels shifted to smaller
towns, the Federal Communications
Commission (FCC) indicated this
week. In granting the application for
a new video station in Bloomington,
Ind., to Sarkes and Mary Tarzain,
the FCC “borrowed” a channel from
Indianapolis. The commission earlier
had allotted five video frequencies to
the larger city, but finding only one
application, lifted Channel 10 for the
Bloomington bidder.

Commission Heeds

Economic Factors

. (Continued from page 7)
nomic factors, but the prospective
change is deemed essential in order
to assure orderly processing. The
commission does not wish to again
“freeze” applications. FCC has indi-
cated repeatedly during the last year
that it has been powerless to stem
the tide of grants to already over-
crowded cities and to sparsely popu-
lated hamlets where trading areas
obviously are not big enough to sup-
port a station.

The rush of grants to undersized
hamlets reached a record peak in
the last 18 months. In addition, sev=
eral metropolitan areas, such as
Washington, have amassed a pile-up
of stations, leading to recurrent ru-
mors that some of the stations would
have to withdraw from operation
thru lack of enough advertising sup=
port for all.

Under the present method of proc
essing, the commission uses cate~
gories of “simple” applications (bids
where there are no engineering com-
plications or no challenges) and
“complex” applications (bids which
involve engineering complexities or
are destined for hearings because of
challenges from existing stations).
This method of processing is now re-
garded as unsuitable in view of the
changing economic situation in AM
broadcasting.

Processing of FM applications is
less complicated, altho facing a pile-
up because of FCC personnel short-
ages. Meanwhile, the commission
this week prepared to make final its
proposed amendments calling for
drastic reallocations of FM frequen-
cies in metropolitan areas in order to
reduce interference and threats of in=-
terference.
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Sonora Strike

Averted With
20%WageHike

39¢ Wax Seen Upped to 50c

CHICAGO, May 10.—Threatened
strike of workers in the Meriden,
Conn., record plant of the Sonora
Radio & Television Corporation was
averted early this week when Joe
Ger! and other Sonora execs met
with reps of the workers’ union and
effected a compromise agreement.
Strike threat was eliminated when
Sonora execs agreed to the general
wage increase of 20 per cent to be
given to all plant employees, while
union reps agreed to soften somewhat
their demand for increased vacations,
insurance and hospitalization.

While definite effects of the wage
increase will not be ascertained un-
til next week when Sonora biggies
huddle in Chi, spokesman for the
company said that the cost of Sconora
disks will probably be raised.
Sonora, which is currently offering
the least expensive pop platters on
the market with its 39-cent label,
may have to raise that class of disks
to 50 cents, while its specialized cata-
log, which now sells for 50 cents, will
probably go to 60 cents. Even tho
the price hike is imminent, a 50-cent
retail price would still give Sonora
the cheapest pop platters currently
being peddled.

The previous wage level at the
Sonora plant was $1.42, with the
pressmen getting $1.60 hourly, and
company brass feels that with an
additional 20 per cent hike prices will
have to mount.

Aylesworth, Porter
Mentioned in Quest

For ASCAP Chief

NEW YORK, May 10.—Eligibles
are still being culled by the com-
mittee appointed by the American
Society of Composers, Authors and
Publishers (ASCAP), but reports
have it that the successor to the late
John G. Paine as general manager
will definitely be someone with back-
ground in radio as well as with top
social and political contacts in Wash-
ington.

Altho no confirmation could be
made at press time, two of the names
said to figure in the committee's
latest discussions are Merlin H.
(Deak) Aylesworth and Paul Porter.
Aylesworth, former prexy of the
National Broadcasting Corporation
(NBC), unquestionably would fit the
radio-experience bill, as would Paul
Porter, who recently had figured
prominently in talk that he would
take over as president of Broadcast
Music, Inc. (BMI).

Porter also probably would meet
political qualifications. He expressed
distinterest in the BMI post (later
given to Carl Haverlin) on the
grounds that he was interested in a
government career. This was just
before Porter was appointed to head
a special mission to Greece. Most of
his work on that mission now has
been concluded, a fact which may
lead to the reports that the ex-mem-
ber of the Federal Communications
Commission (FCC) might go for the
$40,000-yearly post with ASCAP.

NEW YORK, May 10.—Signing of
the Tex Beneke and Frankie Carle
orks for the Chesterfield Supper Club
summer replacement broadcasts (be-
ginning June 9), has piled heavy
complications on General Artists
Corporation (GAC) band bookers.
Bookers thought they had enough
trouble when Spike Jones was lost
to Music Corporation of America
(MCA) and Stan Kenton’s illness
canceled many lucrative dates, but
now they’ve got more. They’ve been
switching dates all over the place
ever since it was verified that the
Chesterfield contract made it a
“must” for Beneke to do his Monday~
Wednesday shots from New York
(his Friday shot can be picked up
from wherever the ork works) and
for Carle to do his Tuesday-Thurs-
day sessions from Hollywood.

Beneke’s booking sked will take
the heaviest beating. The ork had
been set for almost all the lucrative
summer locations, in addition to a
few one-nighters worth upwards of
$2,500 each to the leader. It still will
be at Frank Dailey’s Meadowbrook
when it kicks off the Chesterfield
airers, but must skip Wednesday,
June 11 (GAC will fill the night with
a substitute ork). Next, Beneke was
to have moved to the Totem Pole, at
Auburndale, Mass.,, for two runs,
June 16-21 and June 23-29, with a
one-nighter slipped in on June 22.
The air show deal, however, has
forced GAC to cut the Totem Pole
dates down to June 20-22 and 26-29.

The Convention Hall at Asbury
Park, N. J., had been skedded for the
entire week of July 2, but the band
will play there only July 3-6. A one-
nighter at Carrolltown, Pa., July 9
is out. After twe one-nighters, the
ork’s next stop was to hawe been
Atlantic City’s Steel Pier for the
week of July 13, but it is fhore than

likely that there will be a switch or
cancellation, since opening day falls
on a Sunday.

Eastwood Gardens, Detroit, orig-
inally booked for two weeks begin-
ning July 25, has been cut down to a
single week, with no opening date set
yet. Permission was received from
Newell-Emmett, Chesterfield agency,
to pick up shows that week from
Eastwood. Band manager Don Haynes
is now trying to set up his opening
date.

Canadian Tour Unlikely

After Detroit, Beneke was to have
played a week of Canadian one-
nighters. All these are more than
likely out.

This was as far as Beneke had
been booked, with three weeks of
broadcasting to go after the last
Canadian date, August 14. All told,
the band will lose upwards of three
weeks in bookings, with a conserva-
tively estimated loss of $35,000 in
guarantees.

Carle’s two-week date at Rainbow
Rendevu, Salt Lake City, beginning
June 14, has been canceled to meet
his broadcasting sked, which has
been pushed up to begin on June 17
(with Jo Stafford due to fill the June
10 and 12 airers) to make room for
filling another two-weeker at Lake-
side Park, Denver (set for May 29).
Carle has the Palladium Ballroom,
Hollywood, set from July 22 thru
September 1 and will use his two
free weeks as a vacation, which GAC
execs say Carle has been trying to
get in for some time.

An interesting sidelight to the
Chesterfield deal is the rumor that
GAC had until May 31 to bring
Beneke a commercial broadecast or
face possible loss of the ork. With
signing of these papers, the ork’s
pact with GAC is said to run auto-
matically an additional year.

Jolson Nixes 40G a Week;
Says Six-a-Day Too Tough

(Continued from page 3)
play one show a night, with plenty of
time between jumps so that the tour
wouldn’t be too great a physical
strain on him.

Pic, Disk Small Abroad

There is even a possibility, tho at
this stage it’s a rather remote one,
that the singer may play a part of
his tour abroad. The Jolson Story pic
is piling up the same terrific grosses
in London, for example, that it has
been setting in this country. Green-
lands Theater, for . instance, at the
peak of the recent floods and other
English aches, did a record gross of
9,000 pounds with the film. Figure,
oddly enough, represents the house’s
greatest single week take since Jol-
son in The Singing Fool plaved there.
Greenland’s example is not an iso-
lated case either.

Another example of the Jolson im-
pact in London at the moment is the
fact that, of the only two records re-
leased in the British Isles between
January and March of this year, one
was the English Decca disk of Jol-
son’s Anniversary Song, backed by

Avalon. Other platter was an elec-
trical musical industries (EMI) disk
by Geraldo, of Open the Door, Rich-
ard.

Big Disk Sales in U. S.

In the U. S. it is no secret that the
Jolson Album is likely to hit close
to 2,000,000 in sales, as will some of
the Joly singles such as Anniversary.
Jolson’s new platter, on which he is
paired with Bing Crosby doing Alex-
ander’s Ragtime Band and The Span-
iard Who Blighted My Life, also is
figured to sell better than a million.
Disk-wise, Joly and Decca President
Jack Kapp presently are discussing
plans to cut masters of a flock 