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The Ernest Tukb record shop in Nashville is only the latest of top folksinger Tubb’s many successful show:

" biz activities. Piloted by Oscar Davis, Tubb has been a major attraction on WSM’s Grand Ole Opry for five

years (that's Hury Stone, WSV mamager, and Davis up there with Tubb), has sold millions of Decca disks,
been featured in two Columbia and ome Reputlic film (“Fighting Buckaroo’’ and “Ridin’ West” for the First
firm. and “‘Jamberee” for the second). His latest film, in which he stars with his Texas Trcubadours, & ‘ Helly-
wood Barn Dance,” produced by Jack Schwarz and scheduled for release by Screen Cuild Jume 1. Tubb has alse
found time to do some 75,000 miles of perssnal appearances annually and turn out over 3 hundred fclk tumes,
hottest of which has been “Wakking the Floor Over You.” The folksinger’s songbooks are also among the all~
time folio best scllers. Ernest’s wife, Elaine, will manage the new disk shop.
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DUMOR COMPOUND

USED BY FOREMOST RECORD MANUFACTURERS FOR—LONGER WEAR~
GREATER FIDELITY—WARPAGE RESISTANCE—~LOWER PRODUCTION COST.

Renc's What Some Of Amenica’s Top Recording rntists Say—

DUKE ELLINGTON

My best wishes to DUMOR,
a fine achievement for the
record industry,

BLUE BARRON

You've added a big, new
word to the lingo of rec-
ords. It's DUMOR.

BETTY BREWER

Everybody has remarked on the
beautiful tone of my Swank record
made with DUMOR Compound. |

BOYD RAEBURN PHIL BRITO
A record is a showcase for
a band. As a bandleader, The new DUMOR refords I
sound swell. Best wishes.

I'm concerned with any-
thing that will improve rec-

want nothing but DUMOR from now
on for my recordings.

ords. DUMOR does it.

AND...7kte Mlen Who Make The Records Say—

ED BURTON, DIAMOND RECORD CORP. — Jan
August's “"Malaguena’ is tops in sales and tops
in quality—thanks to Jan and thanks to DUMOR
Compound.

JACK MAMGAN, INTERNATIONAL RECORDING
CO.—It is our plan to use DUMOR when we start
our milling operation at the beginning of June.
Current contracts are in force with over 30 inde-
pendent companies.

ALE SINGER, SWANK RECORDS—For tone qual-
ity, reproduction and durability, DUMOR Com-
pound is @' ‘'must’ on our record pressing schedule.

F. W. MARSHALL, JR., MARCO PRODUCTS CO.—
We have had numerous reports from several of
our accounts that our biscuits containing DUMOR
give them records having superior quality and
minimum surface noise.

DAVID L. MILLER, PALDA RECORD CO.—We use
the Marco (DUMOR) biscuit which has proven to
be the finest and most adaptable to our pressings.
It offers a minimum of surface noise with a maxi-
mum of wear.

ROGER C. BUTTS, PARAGON RECORD CO.-—The
biscuits made with DUMOR Compound are abso-
lutely the finest we have ever used for pressing
records.

CONFICENTIAL REPORT FROM THE LAB OF A
MAJOR RECORD CO. — Heat test for warpage
resistance—A test was made by suspending 2
discs, one (1) Standard Compound and one (1)
DUMOR §6 Compound, at a given distance over
a given heat, the heat in this case being 175° F.
At 30 seconds, the Standard Material began to
bend, and over a period of 8 minutes its deflection
was 2's ", using the diameter as a base. The com-
pound containing DUMOR did not begin to deflect
until 7Y/2 minutes had elapsed, and its total deflec-
tion was only %", using the diameter as a base,
after 8 minuvtes duration.

AND... Leading Publishens Add Theon rbecclacm!

NEIL F. HARRISON, RECORD RETAILING—Records made with
DUMOR Compound hawe been found by “an impartial testing
laboratory . . . to have longer playing life, general improvement
in clearness and brilliancy of tone, o marked decrease in surface
noise, and a retarding of warpage.” Possibility of lower produc-
tion cost is also mentiomed.

SHELLAC +

DUMOR

www.americanradiohistorv.com

GEORGE GOODWIN, MUSIC BUSINESS—I was particularly im-
pressed with the remarkable tenacity of the original tone struc-
ture after several hundred plays. This should be of interest to
record makers, disc jockeys, juke box operators, etc., desirous of
obtaining long-life records, especially for standard type music,

The tonal qualities of the DUMOR discs were excellent,

BETTER RECORDS
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Average Blurb

On NBC Runs
To But 12%

Soapers Run Longest

NEW YORK, June 7.—Recently
completed survey of time devoted to
commercial copy on National Broad-
casting Company (NBC) programs
reveals that excessively long com-
mercials are in the minority. Study
by the web’s research department,
based on programs during the month
of December, 1946, shows that of the
total time NBC was on the air, com-
mercial and sustaining, the percent-
age of commercial copy time totalled
6.5 per cent. Analysis of commercial
programs only indicates that 12.9 per
cent of program time was devoted to
plugs.

Dramatic programs, according to
the survey, show a higher-than-aver-
age per cent of commercial copy
time—14.1 per cent. Researches say
this is accounted for by the large
number of daytime serials which
have an “allowable” copy time of
three and one-quarter minutes per
quarter-hour period, or 21.7 per cent.
NBC survey states that news pro-
grams, f%oo—most of which are 15
minutes—can run as high as 15 per
cent in commercial copy time, but
average only 11.6 per cent of their
total program time.

Among 30-minute programs, the
plug range varies from 10 per cent
on evening shows to 15 per eent on

(See Average Blurb on page 15)

Copyright Co-Owner Must
Account to Other, Court Rules| Radio-Tele

NEW YORK, June 7.—In a precedent setting move, Judge John Bright,
of the United States District Court, Southern District of New York, has
held that co-owners of a copyrighted song must account each to the other
for proceeds received from exploitation of the song. Finding was made
in Shapiro-Bernstein’s (S-B) action against Jerry Vogel Music Company
on the song, My Melancholy Baby. Case was first brought to court in 1945,
when S-B as the plaintiff, obtained an injunction against Vogel on the
ground that it was sole owner of the renewal rights of the original version

of the song, published and copy-
righted in 1911 under the title of
Melancholy. In 1912 the composer,
Ernie Burnett, with the same tune,
but with George Norton as lyricist
instead of Mayebelle Watson, had
Melancholy published and copy-
righted for a second time. In‘1914
the title was changed to My Melan-
choly Baby and an additional chorus
in march time was added. Tune and
lyrics remained the same.

Defendant appealed the case in
February, 1946, and the injunction
was reversed, the Circuit Court of
Appeals holding that Burnett and
Norton, who had died before the 1914
copyright had been obtained, were
joint co-authors of the 1912 tune, and
also were co-authors of the 1914
version.

S-B maintained that it was the
sole owner of the renewal rights of
the 1911 version of the song by Bur-
nett and Watson, that the song was
the same in the 1912 version, that
Burnett, Watson and Norton were co~-
authors of that tune, and, as the
plaintiff, is the successor in the in-
terest of Burnett and Watson and de-
fendant of Norton interest in the 1912
version. Therefore S-B would be

(Copyright Co-Owner on page 11)

Legislation,
Tele Facing

AFM Conclave

DETROIT, June 9. — American
Federation of Musicians (AFM) an-
nual convention opens here today
with delegates prepared to spend the
week on problems ranging from the
highly controversial Taft-Hartley bill
to recording and transcription devel-
opments and television, especially as
far as the networks are concerned.

Preceding the official opening of
the convention were a series of exec-
utive board sessions which started
last Thursday when James C. Petrillo,
AFM president, and his assistant,
Harry Steeper, arrived in town. In
line with the new AFM policy to bet-
ter press relations, Petrillo held a
general press conference Thursday
night, at which time he discussed
labor problems in general, but did
not touch on the convention agenda.

Schedule for the convention, which
(See AFM Convention on page 15)

Unions Burn as Wax Whirls

AFRA Rallies
Vs. Job Inroad
By Disk Jocks

Seek Copyright Revision

NEW YCRRK, June 7.—A concerted eHort
by two top theatrical unions, the American
Federation of Musicians (AFM) and the
American Federation of Radio Artists
(AFRA), tc bring about changes in the
Copyright Law so that phonograph records
could not be used for radio broadcasting
purposes, cppeared as a distinct possibility
this week. Both unions are disturbed
about the growing use of disk jockey pro-
grams, espacially by networks.

AFM holds its annual convention in De-
troit next week, and some action on the
platier program problem is likely on the
agenda. AFRA, meanwhile, met in New
York this week to give the same head-

(See MAY PIN HOPE on page 9)

Petrillo Says

DETROIT, June 7.—James C.
Petrillo, president of the Amer-
ican Federation of Musicians
(AFM), told The Billboard this
week that so far there has been
no discussion of the disk jockey
situation by the AFM—that “the
only discussions have been held
in the newspapers.” The AFM
head minimized reports that the
union was concerned as to such
shows cutting musicians’ em-
ployment.

Petrillo, however, back-
tracked Saturday when, in con-
tradiction to his statement to
The Billboard, he told the AFM
executive board that he was
“disturbed” by the spread of
disk-jockey programs.

He said that they were earn-
ing staggering incomes; that
name-band leaders were break-
ing up their bands to take disk-
jockey jobs, and that musicians
were losing employment as a re-
sult.

Petrillo gave no indication of
what measures he had in mind.

Disk j ockey
Curbs Sought
By 802 Group

AFM Action May Be Asked

NEW YORK, June 7.—Regulation
of disk jockey shows, both on national
networks and on independent sta-
tions, may be urged by a delegation
representing Local 802, American
Federation of Musicians, at the AFM’s
annual convention in Detroit, starting
Monday (9). At press time, however,
local execs were not certain as to how
the matter would be tackled, espe-
cially since the 802 delegation itself
is split on the problem.

Other points on which the Local
802 delegates (Dick McCann, presi-
dent; Charles lIucci, secretary, and
Emil Balzer, treasurer) seek definite
action include a radical change in
(See Regulation of Disk on page 9)

| PianoéBand,

Cop Biz; Wax?

Registration Under 46 Peak

CHICAGO, June 7.—Winding up
the five-day trade show and conven-
tion of the National Association of
Music Merchants here Thursday
night (5), music biz segments split
into rival camps when it came to
evaluating the success and value of
the whole NAMM affair.

Broad and large, the dealer turn-
out was disappointing at first (regis=
tration which included exhibitors and
non-dealers in goodly numbers stood
Tuesday at only 3,200) but by later
in the week distribs who came to
write business were somewhat hap-
pier. Final registration count by
Thursday topped 5,200, which wasn’t
too bad, altho not matching up to last
year’s 7,500 total.

On an all-over basis the piano and
band instrument tradesmen were the
show-~toppers. The happy wedding
of pent-up demand coupled with
“now available” displays of new
equipment concededly won biggest

(See Diskers Sound Out on page 21)

Now ﬂBS-Don Lee
Plan Drama Type
Disk Jock Show

HOLLYWOOD, June 7.—Don Lee
net is prepping a radically new type
of disk jockey program with a dra-
matic format to feature the characters
created by Jimmy (Johnson Family)
Scribner. Scribner will cut the first
in series of audition platters next
week to experiment with format
variations before launching a test
airflight on KHJ, key Don Lee outlet
in Hollywood.

Don Lee sales chief, Syd Gaynor,
plans to offer the series ,on a local
participating sales basis, expanding
the seg to a full Mutual airer for
sale in quarter-hour slices. Scrib-
ner’s five-a-week disk show will be
in addition to his regular daily John-
son Family airer now carried on most
of the Mutual skein.

Random House Buyé
Arch Oboler Novel

NEW YORK, June 7. — Arch
Oboler, top flight radio writer, this
week sold an untitled novel to Ran-
dom House, of which Benett Cert is
president. Publication is due in the
fall.

Oboler returned to the Coast Fri-
day, where he is slated to complete
a new play for which he hopes to
set Broadway production. He’s due
back in New York in July.

Scribbler just finished a writer-di-
rector pact with Metro.
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Music Copyright Legislation
Develops New Battle Fronts
At Third of House Hearings

———es

Widening Split in Music World Brought Into Focus °

WASHINGTON, June 9.—A broad
new front is developing on Capitol
Hill in the raging battle over copy-
right legislation, with Representative
Sol Bloom (D., N. Y.) and a host of
other luminaries from in and out of
the show world leaping into the fray
at the third in a series of hearings
before a House judiciary subcommit-
tee today. The latest hearing brings
into sharper focus a widening split
in the music world, with record com-
panies demanding that any disk copy-
rights be vésted in manufacturers
rather than performers as requested
by the National Association of Per-
forming Artists (NAPA) in an earlier
hearing before the committee.

The demands of the record com-
panies were carried over into today’s
session after occupying virtually the
entire morning of the subcommittee’s
second hearing last Wednesday (4).
Decca and Columbia  diskeries
plunged into the melee to express
dissatisfaction with the “interpreta-
tion bill” (H.R. 1270), which proposes
to permit individual copyrights on
recorded versions of previously copy-
righted material.

Opposes “Interpretation Bill”

Bloom, in testimony prepared for
today’s hearing, argued vigorously
against the “interpretation bill” and
voiced strong support for the two
“juke box” bills (H.R. 1269 and H.R.
9570). Recalling that he has been
“profoundly interested in the copy-
right situation for decades,” the con-
gressman asked the committee to kill
the “interpretation bill” which, he
said, “would destroy genius.” “It may
be that the copyright law needs gen-
eral revision,” he said, “but this is
not the way to do it.”

Bloom, a one-time showman, re-
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called that he was sent to Europe on
a mission to investigate the copyright
situation when Calvin Coolidge was
president, “and I have always been
convinced that when you destroy the
incentive for a composer to produce
a work you destroy creation itself.”
He said he favors the “juke box” bills
pbecause “these reward genius.”
Spokesmen for the juke box indus-
try were given a chance to have their
inning in the latest hearing after
being denied time at last Wednesday’s
session because of the lengthy testi-
mony on the “interpretation bill.”
The “juke box” bills (H.R. 1269 and
(See Music World Split on page 133)

Two WLW Airers
Take to the Road

CINCINNATI, June 7.—Two WLW
cracker-barrel operas, Circle Arrow
and Midwestern Hayride, will barn-
storm the Cincinnati station’s listen-
ing area with outdoor performances
skedded from July 4 thru September
19. Regular broadcasts of both shows
will continue while they are on the
tour, which WLW Talent Director Bill
McCluskey estimates will play before
100,000 people.

Midwestern Hayride troupe in-
cludes Ernie Lee, Lafe Harkness,
Girls of the Golden West, Trailblaz-
ers, Bill Thall, Turner Brothers and
the Lucky Penny Trio. Dates out-
side Ohio include Hillsdale, Mich.;
Muncie, Ind.; Rushville, Ind.; Port-
land, Ind., and Pennsboro, W. Va.
Circle Arrow group includes Dolly
Good, Frazier Thomas, Jack Brown,
the Harmonaires and Doc Wilderson’s
orchestra, and will play Portland and
Bicknell, Ind., outside its home State.

Schubert Signs Mona Kent

NEW YORK, June 7. — Bernard
Schubert has signed Mona Kent, au-
thor of Portia Faces Life, to an ex-
clusive contract for her next soap
opera, titled Today Is Mine. Schu-
bert has cut an audition.

Switch

BOSTON, June 7.—He may be
swimming against the tide, but
disk jockey Bill Hickok, of
WCOP, Boston, refuses to recog-
nize the current trend of con-
vertifig band leaders into platter
spinners. Hickok, who likes to
yodel while airing records, lined
up a 12-piece band which he
began fronting yesterday at the
Ocean View, Revere Beach,
Mass.

Page Jimmy Petrillo.

Music Pubs Ride
Herd on Rodeo’s
Tunes, Seek $$3$

NEW YORK, June 7.—It was sweet
music that came out of the horns of
the band at Larry Sunbrock’s Rodeo,
but it sounded sour to five music
pubs who this week sued Larry for
$250 apiece, plus an injunction to
prevent any encores. The combined
action was filed in U. S. District
Court by M. Witmark & Sons; Leo
Feist, Inc.; Shapiro, Bernstein & Com-
pany; Remick Music Corporation, and
Irving Berlin Music Company.

The complaint alleges that the
rodeo, in New Haven, Conn., and on
other occasions, infringed copyrights
by tootlings, without consent or li-
cense, of such nifties as Witmark’s
California Here I Come, Shapiro,
Bernstein’s The Last Roundup, Rem-
ick's A Gal In Calico, Berlin’s A
Pretty Girl Is Like a Melody and
Feist’s In a Little Spanish Town.

Majestic Spot Drive
To Plug Its Plaiters

NEW YORK, June 7.—Majectic
Records this week prepared a spot
radio campaign to plug its platters,
utilizing transcribed plugs by one
disk jockey on the other jock shows
thruout the country. Ted Husing, of
WHN, is the turntable cowboy who
cut the commercial for Majestic.

Spots will be sent fo all Majestic
distributors, who, it is expected, will
buy time on local record shows.
Transcriptions will be spotted at
the beginning and end of each 15-

minute period.

Dailies’ Reaction to CBS Seg

Runs From “Commy” to Bouquets

NEW YORK, June 7.—Reactions
ranging from strong support to vio-
lent disapproval, and claims of ad-
herence to the “Communist line”
were voiced by New York dailies
this week in commenting on the new
WCBS program, CBS Views the
Press. (For a review of the series, see
Part IV of Continuing Program Stu-
dies in this issue of The Billboard.)

The Communist smear line was
thrown at WCBS, New York owned-
and-operated Columbia Broadcasting
System (CBS) station, by Keats
Speed, executive editor of The New
York Sun. Quoted in Editor and
Publisher, newspaper trade organ,
Speed said: “Several neyspapers fol-
low the Communist line, so why
shouldn’t a radio station?” Reaction
of broadcasters to Speed’s comment
was, “How square can you get?”

“Daily News” Divided

Reaction of The Daily News seems
mixed. It is understood that the pa-
per thinks well enough of the series
to plan to highlight it weekly, but
Richard Clarke, its executive news

editor, told Editor and Publisher,
“CBS has to strain pretty hard in its
critical review of New York papers.
The papers could do a better job on
radio any week.”

Both The New York Times and
Herald-Tribune devoted considerable
space to the first program (31), but
their stories were factual and not in
the nature of reviews. However,
George Cornish, the H-T’s managing
editor, expressed, to E. & P, his con-
fidence in the CBS newsmen, stated
the newspapers should be able to take
honest criticism and that he would
“respect the opinions. . . . as honest
and well informed.”

John P. Lewis, editor of PM (for
which Don Hollenbeck, the CBS com-
mentator on the program, used to
work); Jack McManus, PM’s radio
editor, and Ted O. Thackrey, editor
of The New York Post, gave the ser-
ies full support and wholehearted
commendation. Lewis said it was “a
healthy thing;” Thackrey noted, “I
am utterly in favor of critical com-
ment, whatever the source.”

Ticket Tax Cut
Held Unlikely

Despite Pleas

WASHINGTON, June 7.—Despite
strong pleas by theater headliners be-
fore the House Ways and Means Com=
mittee this week, the committee is
expected to take no action toward
reducing the present 20 per cent fed-
eral admission tax. Avowedly unim-
pressed by arguments that the the-
ater is a necessity and not a luxury,
committee members are freely pre-
dicting that there will be no theater
tax cut this year.

Sparking the hour-long hearing
were Ilka Chase, Actors Equity; Marc
Connelly, Dramatists’ Guild; Thomas
Murtha, International Alliance of
Theatrical Stage Employees; James
F. Reilly, executive director of The
National Association of the Legiti-
mate Theater, and Brock Pemberton,
representing producers and theater
operators.

Sees Slump Likely

Miss Chase declared that “the
seven lean years may be upon us”
as far as the theater is concerned.
She stated: “When people see that
the tax alone upon a theater ticket is
about as much as they would pay for
a whole evening’s entertainment at
a movie, a great many of them will
feel that the difference in pleasure
will not be worth that much.”

Playwright Connelly asked for tax
relief in the name of the ex-service-
men learning to become better
craftsmen.

Pleads for Stagehands

Speaking for New York’s 10,000
stagehands, Thomas Murtha told the
group, “Our work is seasonal at best.
A falling off in theater attendance
immediately affects the employment
of our members. We feel that in the
face of the impending recession, the
maintenance of the admissions tax of
20 per cent will cause a further fall-
ing off in attendance.”

Pemberton said that even if the ex-

(See Ticket Tax Cut on page 12)
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BY NAME TALEN

WTAG Rejockeyed

Back Into Position

NEW YORK, June 7.—Thru
inadvertance The Billboard last
week stated in its analysis of top
bonus audience delivery stations
that WTAG, Worcester, Mass.,
was an affiliate of the National
Broadcasting Company (NBC).
The station, actually, is affiliated
with Columbia Broadcasting
System (CBS).

To make matters worse, we
said it was in ‘“Worchester,
Mass.” As Phil Harris would
say, “Oh, Billboard, how you do
go or..”

Stcory pointed out that in day-
time program picture, WTAG
was “first” among NBC bonus
staticns. Statement should have
read that WTAG is second in the
CBS ranks of bonus audience
statians. WGBI, Scranton, Pa.,
led the CBS list.

Pocitions of the stations were
obtained by computing the num-
ber of Hooper points the station
gets over the average national
Hooperating.

In commenting on The Bill-
board’s boner—and we hereby
apologize—E. E. Hill, WTAG’s
executive vice-president, wired:

“Your story gave us a pleasant
moment to find that WTAG led
all stations in the country with
a top bonus delivered on the
first 15 daytime shows. We con-
firm this with modest approval.
However, you state that we are
‘WTAG, Worchester, NBC out-
let.” We beg to make a correc-
tion. We are WTAG, Worcester,
CBS outlet, and have been for
the past five years.”

Well, at least we got the call
letters right.

Theater Guild
Program’s Fate

Still in Doubt

NEW YORK, June 7.—~The ultimate
destination of a particularly juicy
radio plum, U. S. Steel’s Theater
Guild on the Air, remained in doubt
this week, as Columbia Broadcasting
System {CBS) continued its efforts
to woo the sponsor away from Amer-
ican Broadcasting Company (ABC).
Altho major reason for Steel’s rest-
lessness is its desire for an earlier
time slot than its current 10-11 p.m.
Sunday period, CBS is reported to
have offered the identical time. De-
cision may be forthcoming within the
next week.

Steel officials have been hoping for
CBS to clear an earlier Sunday time,
and one executive said he still is
“living in hopes.” Meanwhile, ABC
is reported seeking to retain the hour-
long prestige program by juggling
its programing. With cancellation
this weekx by Carter of its Police-
woman stanza (Sunday, 9:45-10 p.m.),
ABC may attempt to shift the pre-
ceding 15-minute show, Carter’s
Jimmy Fidler. This would enable
Theater Guild to begin airing 30
minutes earlier, immediately follow-
ing the high-rated Walter Winchell
and Louella Parsons shows.

Skelton, Cast
Get BW Bonus;
Act Nut Hiked

HOLLYWOOD, June %.—Bonuses
totaling $30,000 were passed around
to cast and production staff of Red
Skelton show by bank-roller Brown
& Williamson Tobacco Company
(Raleigh cigs) following season’s last
airer Tuesday (3). Top recipients
of unprecedented gesture were Skel-
ton and Manager Edna Skelton Bor-
zage, each getting a 10 grand slice,
with remaining dough passed out to
every member of cast, scripting staff,
producers, and sound men. Size of
bonus varied with length of service.

At the same time, Russel M. Seeds
Agency passed out new contracts for
next season with cast getting healthy
raises, thus upping talent budget by
an additional $2,000. Show’s format
will remain the same next season, but
characters portrayed by Wonderful
Smith and Gee Gee Pearson will be
used sparingly. Orkster David For-
ester will also be missing from line-
up, but ork remaining intact. Un-
derstand David Rose, Max Steiner
and Dimitri Tiomkin are being con-
sidered to replace Forester.

NBC Enters F ray
For DeSoto Biz

NEW YORK, June 7.—A sales de-
partment official of National Broad-
casting Company (NBC) this week
confirmed reports that the web is
engaged in active negotiations with
the DeSoto division of Chrysler Mo-
tors. Web is making an active pitch,
in competition with American Broad-
casting Company, for sale of time to
the auto firm for a fall show.

Program now under consideration
by DeSoto is a dramatic opus being
readied by the firm’s agency, Batten,
Barton, Durstine & Osborn. An
NBC official said that should the
time sale be consummated, the pro-
gram would be presented to the
client and web for approval by the
agency when it has been smoothed
out.

No “Sun” Column

NEW YORK, June 7.—The
New York Sun is not planning a
radio column, Keats Speed, the
daily executive editor, declared
this week. Published reports
were that the Sun was inter-
viewing candidates for the job.

Paper gave up its radio cov-
erage about five years ago, with
E. L. Bragdon, its long-time ra-
dio editor, shifting to RCA.

Big Wind-Up Set
In AFL Airings
Vs. Labor Bill

NEW YORK, June 7.—Radio cam-
paign of the American Federation
of Labor (AFL) to combat the Taft-
Hartley labor bill which went to the
President this week, will wind up
next week with a terrific drive via
both network shows and spot an-
nouncements. Latter will feature
such AFL members as Eddie Cantor,
Melvyn Douglas, Gregory Peck, Law-
rence Tibbett and a slew of others.

All told, AFL programs will be
broadcast on more than 1,000 sta-
tions, The AFL soap opera, on 239
American Broadcasting (ABC) sta-
tions, will air two evening shows
over the same web during the week,
each on a like number of stations, and
will repeat one of the ABC shows
on Mutual’s 430 stations Sunday (15).
Spots will go on 150 different sta-
tions.

Big Results Reported

AFL representatives say that the
results of the radio campaign have
been “terrific,” having focused pub-
lic opinion and interest on the bills.
It is felt the drive has served to put
the labor bill proponents on the
defensive. Considerable reaction via
mail to legislators is reported, as
well as requests from both AFL and
CIO unions for permission to repeat
the programs.

Extra radio activity next week will
increase the AFL radio expenditure
from the original $250,000-$300,000,
as was first planned, to about $400,-
000.

CBS Ends NRI Ad Series

After Other

NEW YORK, June 7. — Columbia
Broadcasting System (CBS), accord-
ing to authoritative report, has with-
drawn a projected advertising and
promotion campaign on statistics de-
rived from the A, C. Nielsen Com-
pany Radio Index (NRI). Vigorous
protests, it has been stated, were
registered by the presidents of the
other three major webs to the Nielsen
office, with the result that Nielsen, in
effect, told CBS to put a damper on
such ads.

Nielsen information is copyright
material and contracts with clients
prohibit disclosure to non-clients.
What steamed the other webs, of
course, was the fact that CBS claimed
in a recently published trade paper
advertisement that on the basis of
NRI figures, CBS during 1946 was
the best per-point-per-minute net-

Webs Squawk

work buy in radio on evening shows,
and second best buy (with 1 per cent
difference) for daytime commercials.

Nielsen office, which is quite strict
in enforcing its no-publication edict,
also was deluged by calls from other
NRI clients, it is reported. Some
called to register beefs; other to in-
quire either as to whether the policy
had been changed or whether they
could go and do likewise.

Niles Trammell, National Broad-
casting (NBC) head; Mark Woods,
American Broadcasting (ABC) presi-
dent and Edgar Kobak, Mutual
(MBS) topper, were said to be par-
ticularly steamed about the CBS
maneuver. According to the re-
port, CBS agreed to kill similar ads
which had been in the works, as well
as a promotion campaign cued to the
same theme.

s
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Board Mulling
Top Shows for

Night Spots

Web To Loosen Bankroll

NEW YORK, June 7.—Competition
among the junior webs seems likely
to stiffen, with Mutual Broadcasting
System (MBS) seriously considering
splurging on name talent for pro-
grams. Web’s board meets Tuesday
(10) to consider going into the five-
figure bracket for talent and program.

Tieing in with the MBS board con-
fab Tuesday is an authenticated re-
port that MBS is mulling a couple of
name half-hour variety programs,
one of them to be spotted in a Satur-
day night slot. Walter Lurie, MBS
program exec, is slated to go to the
Coast July 22 and it is expected that
?e may wrap up some deals at that
ime.

Lurie, incidentally, already has
made three trips to the Coast in the
last six months and is keeping a close
watch on the talent market.

Top Night Shows Sought

Some MBS officials have felt for
some time that the one big obstacle
the web must hurdle is to get one or
two name programs to provide night-
time schedule “anchors” around
which to build other shows. This has
taken second place to the question of
building a good market coverage,
which the web feels has been accom-
plished thru its 430 affiliates.

MBS argues that it has been
proved, notably via The Shadow, that
it can command big top-rating audi-
ences with potent shows and that now
is the time to move in that direction.
Heretofore, MBS has tried to build
packages on a non-name basis, but
indications now are that it may latch
onto a few high-priced star players
to hypo its evening skeds.

CBS Would Swap
WAPI for KQW

WASHINGTON, June 7.—Colum-
bia Broadcasting System (CBS), in
a renewed attempt to buy into KQW,
San Jose, Calif., is now trying to
overcome Federal Communications
Commission’s (FCC) original objec-
tions to the deal by offering to give
up its 45 per cent share in WAPI,
Birmingham, in return for FCC ap-
proval of CBS’s proposed purchase
of 45 per cent of KQW it has been
learned. Offer is expected to be sub-
mitted to FCC soon. FCC originally
nixed CBS’ bid to buy control of
KQW on the ground that adding a
seventh owned-and-operated outlet
to the web would result in “undue
concentration of control.”

Acquisition of interest in KQW
would give CBS a second top broad-
casting position on the Pacific Coast.
Web already controls KNX, Los An-
geles. CBS officials regard KQW as
giving the chain a definite advantage
over WAPI, since apart from its stra-
tegic location, KQW operates at a
lower and better frequency than the
Birmingham station.
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The J. Walter Thompson Company
repeated its victory of last year by
scoring more firsts than any other
agency in the sixteenth annual radio
editors’ poll. At the same time, JWT
beat its record of last year when it

had four firsts, scoring five this year.

—The Billboard, June 7, 1947.

]. WALTER THOMPSON COMPANY

maintains 22 offices throughout the world e In North America: New York, Chicago, Detroit, San Francisco, Los Angeles,
Holiywood, Seattle, Mexico City, Montreal, Toronto, Latin-American Division in New York @ 1n South America: Buenos Aires,

Rio de Janeiro, Sao Paulo, Santiago e In: London, Antwerp, johannesburg, Capetown, Bombay, Calcutta, Sydney, Melbourne
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State of the Nation’s Rad

Air E.(iitors
Say 1946 Was
Static Year

‘Many See Improvement

NEW YORK, June 7.—American
radio during 1946 showed virtually no
change in its programing and public
service highlights. That’s the opinion
of the majority of U. S. radio editors
who participated in the 16th Annual
Radio Editor Poll conducted by The
Billboard. It was by no means a
unanimaqus decision, however. Of the
102 editors who answered this par-
ticular poll guestion—“Do you think
radio improved, deteriorated or re-
mained the same during 1946”—the
voting came out like this:

Remained the same...... 46
Improved ............... 31
Deteriorated --.......... 25

Admittedly, this question might be
criticized as a sort of “When did you
stop beating your wife?” deal. Actu-
ally, it was designed to elicit, from
the newspaper folk who are presumed
to be closest to broadcasting other
than broadcasters themselves, some
index as to the state of the nation’s
radio industry.

Heavy Favorable Vote

Even more important is the healthy,
impressive vote in favor of radio—
the 31 columning oracles whose con-
sidered opinion is that radio improved
last year. Fact remains that during
1946, what with the Blue Book, and
magazine and newspaper articles,
radio took a terrific lacing from the
criticism angle. But industry steps
to meet that very criticism may well
be the reason why radio wound up
with so marked a vote of approval
from the editors who thought it im-
proved. At any rate, on the “im=-
proved” vote radio may well take a
bow.

Here are some quotes from the
editors who signified their approval
of radio’s behavior during 1946:

John Crosby, New York Herald

(See AIR EDITORS on page 11)

10

Radio Editors Select Top
Local Pubserv Shows; Kid

Segs, Tolerance Lead List

NEW YORK, June 7.—A growing
preoccupation on the part of radio
stations with public service broad-
casts concerning juvenile problems
and racial intolerance is strongly
indicated in The Billboard’s 16th An-
nual Radio Editor Poll. Full re-
sults of the editors’ network program
and performer favorites were pub-
lished last week.

One of the poll’s questions asked
the editors to list locally broadcast
public service programs they thought
truly worthwhile. Of the programs
listed below, six deal with racial
tolerance, eight deal with kids or are
built for kids.

Poll also asked the editors to
recommend local talent which they
thought worthy of network consid-
eration. Their recommendations are
published elsewhere in this issue.

TOP LOCAL SHOWS

WMCA, New York—*“New World A-Comin’.”
A-bomb series.

WQXR, New York—United Nations hearings.

KFI, Hollywood—Hollywood Bowl Auditions.
Young instrumentalists and vocalists.

KECA, Hollywood—*Design for Death.” On
traffic acecidents.
KECA, Hollywood—“Prevention Preferred.”

On children and their problems.

KLAC, Hollywood—Housing campaign.

KFVD, Hollywood—AFRA refresher course for
returned veterans to brush up on radio,

KFWB, Hollywood—United Nations broadcasts.

KFWB, Hollywood—*“Let Freedom Ring.” Ra-
cial and religious problems.

KNX, Hollywood—*“My Brother’s Blood.”

WGAR, Cleveland—‘‘Inside Story.” Dramatic
series on community relations, exposing
bigotry and disecrimination.

WTRY, Troy, N. Y.—Religion in the News.
Resume of religion’s place in the news,
conducted by Christian and Jewish clergy-
men.

WPAR Parkersburg, W. Va.—*“Parkersburgers
at Work.” Factory workers in broadcasts
from plants deseribing work and types of
jobs.

WGRC, Louisville—*Tri-City Forum.”
discussion of community problems
prominent citizens.

CFPL, London, Ont.—*“CFPL Foes Calling.”
Junior Chamber of Commerce “Get Out
and Vote” campaign.

WLW, Cincinnati—‘WLW Mission to Europe,”
Findings of three listeners sent to Europe
to study food situation.

KUOM, Minneapolis— ‘KUOM for Kids.” En-
tertainment, stories, play guides.

WIOD, Miami-—‘‘Miami Civic Forum.”

KSO, Des Moines—“Careers in the Making.”

Panel
by

|

Memo to Al Jolson (also-ran):

P, S.: THANKS, EDITORS, FOR VOTING "JUVENILE JURY”
SECOND PLACE FOR ALL CHILDREN'S SHOWS.

' JACK BARRY—WOR FAN CLUB 471
L J. BARRY, PRES.

sescoe0s08BORROE

Industrial and clvic leaders tell stories of
careers to young; kids find sponsors for
their future.

KGO, San Francisco—‘‘We Are Many People.”
Dramas of racial and religious problems.

WNHC, Bridgeport, Conn.—“Tomorrow’s Lead-
ers Speak Today.” Leaders of student
body at Yale and guests.

KFH, Wichita, Kan.—Programs for Commun-
ity Chest drive.

KROW Oakland, Calif.—‘‘Home Town News.”

WBBM, Chicago—“Democracy, U.S.A.” Lives
of Negroes dramatized.

WINX, Washington—*“Bright Tomorrow.” In-
ter-racial understanding,

WBNS, Columbus, 0.—‘‘Columbus TowmnsMeet-
ing.”

WEEI, Boston—‘Today’s Youth” series.

WBZ, Boston—*Open for Discussion.” Weekly
forum.

WCOP, Boston—*‘It’s Your Move Next.” Local
United Nations forum.

WNAC, Boston—*“Yankee Network Institute”
and “Yankee Network Journal.”

WHDH, Boston—Roundtable discussion
“This Is Your Business.”

WQXR, New York—“I Was a Conviet.”

WMUR, Manchester, N. H.—*Your
Crier.”

WFIL, Philadelphia—*‘Fellowship Hour.”
foster better racial relations.

KOA, Denver—{‘These Kids of Ours.”
forum.

KGO, Bex;;eley. Calif.-——Atomic energy series.

WNEW, ew York—Saturday night swing
show. Tolerance spot announcements.

on

Town
To

Juve

Booream Quits
Hutchins Post

HOLLYWOOD, June 7.—Hank
Booream, general manager of Hutch-
ins Agency’s Coast wing and father
of the Bing Croshy=-Philco transcribed
air-show plan, resigned his Hutchins
post last week and left for New
York. In explaining his bow from
Hutchins, Booream stated that his
ties with the commission house pre-
vented free-lance operations. It is
known that Booream wanted to work
up other transcribed shows, following
the Crosby-Philco pattern.

Jim Burton, producer of the Burl
Ives show, will take over Booream’s
desk here, with the office to remain
as fully staffed as before. Hutchins
stressed that Booream’s departure
should in no way be interpreted as
curtailment of its Coast operations.
Indications are, it was said, that the
agency may see a boost in its biz
here.

Special Show From
NBC Studio To Mark
WINS Power Boost

NEW YORK, June 7.—WINS, New
York sister station to AVCO’s WLW,
Cincinnati, will mark its daytime
power boost to 50,000 watts Sunday
(15) with a special program. A
week-long bally will precede it. A
name talent line-up is expected, but
has not been set as of today.

Show will originate from one of
the larger Radio City studios of
National Broadcasting Company
(NBC). WINS did not have sufficient
time to arrange for a theater rental,
with NBC proffering its facilities
cuffo in an unusual gesture.

Power boost doesn’t affect night-

time airings, since international
agreement prohibits this power.
Governmental intercession is nec-

essary for the nighttime hike.

Editors’ Poll
Tips Webson
Local Acts

May Be Tomorrow’s Stars

NEW YORK, June 7.~—An offshoot
of The Billboard’s Annual Radio Edi-
tor Poll is a list of local programs
and performers whom the newspa-
permen feel warrant consideration as
network possibilities. Here are the
recommendations the editors made
t?is year—they may be radio’s future
stars:

TOP LOCAL ACTS

KPO Berkeley, Calif.—“Pat Novak for Hire.”
Detective stories.

KOA, Denver—''These Kids of Ours.”
forum. Guests.

Kid’s

WCOL, Columbus, O.—Reagle. News com-
mentator,

WTSP, St. Petershurgz, Fla.—“A Boy and 2
Girl.”

WHIS, Bluefield. W. Va.—Sunset Royal Tra-
velers. Negro quartet.

KECA, Hoilywood—Frances Scully’s “Star Gaze
ing.” Hollywood commentary.
KECA, Los Angeles—Averill Berman.

mentator.
WNBC, New York—*“Ben Grauer’s'Ballot Box.”
Pub. serv. debate.

Com-

WTIC, WHartford—Bob Steele. Sports-—disk
Jockey.

KGO, San Francisco—Sidney Roger. Come-
mentator.

KFRC, San Francisco—Mery Griffin, singer.

WFBR, Baltimore—‘Club 1300.”” Variety and
quiz show,

WTAG, Worcester, Mass.—*“Make Friends With
Music.”

KCMO, Kansas City, Mo.—Jimmy Blain.
Singer.

WATR., Waterbury, Conn.—Henry Howard.

Announcer.
WINS, New York—*Conversation at Eight.”
KNX, Pasadena, Calif.—“Romance of the

Ranchos.”

WAVE, Louisville—‘‘Healthy, Wealthy & Wise.”

Kids’ audience participation.
WCPO, Cincinnati—Malcoim Richards.

jockey.

WIJAS, Pittsburgh—Beckley Smith, News com-
mentator,
KSDJ, San Diego,

Breakfast clubber.
WHN, New York—Morey Amsterdam. Comedy.
KLX, Oakland, Calif.—Joan Shepherd. Singer.
WOWO, Fort Wayne, Ind.—Hilliard Gates.

Sports.

KFH, Wichita—“Phantom Theater.”
melodrama.

KFRC_San Francisco—Merv. Griffin. Vocalist.

KRLD, Dallas—“Hillbilly Hit Parade.”

KRNT, Des Moines—Betty Wells. Commenta-
tor,

WIOD, Miami—Earle Barr Hanson,
and Clark Fiers, organist.

CFPL, London, Ont.—Carson and MeLaren.

Comedians.

WTCM, Minneapolis—John Ford.
wry comment,

WGRC, Louisville—‘Anything Goes.” Comedy.

WTRY, Troy, N. Y.—Mike Baniak. Teen-ager
patter and music.

WJIW, Cleveland—Gay Crosse Orchestra.

Negro band.

WGAR, Cleveland—“Serenade for Smoothies.”

Variety show for teen-agers.
KECA, Hollywood—Norwood Smith.

NLRB Calls NBC

On Union’s Claim

NEW YORK, June 7.—National La-
bor Relations Board has issued a com-
plaint alleging that National Broad-
casting Company (NBC) has spon-
sored a company-dominated group in
its New York offices, and has refused
to advance an employee because of
union activity. NLRB allegations
followed charges made by the Radio
Guild of the United Office and Pro-
fessional Workers of America (CIO).
NBC has been asked to appear before
an NLRB trial examiner July 14 to
present its side of the case.

Notification to NBC was made by
NLRB regional director Charles T.
Douds.

Disk

Calif.—Bill Thompson.

Mystery

pianist,

News with

Hot

Baritone.
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Regulation of

Disk Jocks

Sought by Local 802 Group

(Continued from page 3)
the national transfer law, control of
the number of free longhair sustain-
ing programs on the air and elimina-
tion of gratis rehearsals for musical
shows going on the road.

Increased Membership Problem

Regarding transfers Local 802 is
faced with the problem of greatly in-
creased membership (over 30,000),
which continues to grow despite the
fact that employment opportunities
remain at the same level. Numerous
curbs on the admittance of new re-
cruits have been suggested. One line
of thought is that if the waiting time
period, during which a transfer man
is prohibited from working on a
steady Job, is extended from three to
six months or more, out-of-towners
will be discouraged from trekking to
New York:

New York local also will suggest
curbing the number of free longhair
sustaining shots. Execs contend that
house men are idle while concerts
are piped onto the webs from various
cities. Local is anxious over the
situation because some execs believe
networks in future negotiations might
argue for a reduction in the mini-
mum number of house men—on the
ground that many men are idle -a
good pzart of the time.

Traveling Show Rehearsals
Delegation will also seek elimina-
tion of the seven and one-half hour

AFRA Signs WCAU
In 2d Philly Paect

PHILADELPHIA, June 7.—Ameri-
can Federation of Radio Artists
(AFRA}, which made little progress
in local radio until this year when
staffers at KYW elected to have the
union represent them, now has
established itself at a second station.
Contract was signed this week by
AFRA with WCAU, 50,000-watt CBS
station, putting the staff announcers
in the union’s fold. KYW, linked
to NBC, is also a 50,000-watter.

While the contract only covers
WCAU announcers, a rider was in-
serted making AFRA the bargaining
agent for the talent as well. Altho
talent will not hold AFRA cards,
their pay will match AFRA scales.
Pay hike for the announcers sets
$57.50 a week as the basic minimum,
with increases reaching to $80.50 over
a five-year period. Announcers at
most other stations are members of
Broadcast Local No. 1, of the Ameri-

can Communications Association
(CIO), which in most cases in-
cludes staff engineers and office

workers as well.

Webs Reject RDG’s

Free-Lance Proposal

NEW YORK, June 7.—After two
confabs, Tuesday (3) and Friday (6),
the networks refused to recognize the
Radio Directors Guild (RDG) as the
bargaininig agent for free-lance meg-
gers. Union seeks a national agree-
ment covering free-lance directors.

RDG’s answer to the webs’ action
will be te report the discussions back
to its membership. A strike vote to
enforce the union’s demands is pos-
sible,

unpaid rehearsal time now prevail-
ing for traveling musical show orks.

This would hike the produetion budg- |

ets of legit musicals considerably.
Regarding disk jock problem, ire
of some members of Local 802 has
been on the upbeat since Paul White-
man was sold commercially. Other

factions within the local, however,
favor a hands-off policy, fearing to
meddle with a problem they consider
distinctly in the lap of the national
office. @

Amer. Tobacco May
Up Air Coin; Seeks
CBS Daytime S pots

NEW YORK, June 7.—Possibility
is seen that American Tobacco
Company might boost its radio ex-
penditures for 1947 enormously over
1946 billings. Greater nighttime ac-
tivity, combined with a gcod chance
that the firm may go into daytime

radio for Lucky Strike Cigarettes, is

the reason.

Tobacco firm now is talking to
Columbia Broadcasting System about
a daytime program. An audience-
participation ‘show is under consid-
eration, it is learned. Other ciggie
makers-—notably Philip Morris and
Chesterfield—recently branched out
into daytime programing.

Luckies now has Jack Paar, Hit
Parade and Big Story on the air. If
Paar clicks, he might be retained
during the fall, in addition to Luckies’
sponsorship of Jack Benny. Same
sponsor also is reported interested in
Robert Q. Lewis for a web show.

No CBS Jock

NEW YORK, June 7.—Re-
port that Columbia Broadcast-
ing System (CBS), was con-
sidering a disk jock show drew
a remark from one top web
exec this week that he had
“strenuous doubts” as to the
veracity of the rumor. Colum-
bia’s policy on the matter of
recordings, he said, has been
clear., Exec indicated, how-
ever, that “inner councils”
might be considering a disk jock
show of which he was unaware.

Joan Edwards Sues
Over “Parade” Job

NEW YORK, June 7.—Joan Ed-
wards this week filed a $75,000 dam-
age suite in Supreme Court against
American Tobacco Company, charg-
ing breach of contract with regard
to her warbling engagement on Hit
Parade. Program moved to the Coast
following the dealh of George Wash-
ington Hill, American Tobacco presi-

dent. According to the Davis com-
plaint, she was assured that no
change in the program would be

made and that she would receive a
$250 weekly hike in pay for one
year, starting in October, 1946.

Plaintiff claimed that after she
moved to the Coast the sponsors
ended her employment on January
19, 1947. Complaint also alleges Miss
Edwards already had discharged her
personal staff in New York and that
her husband also gave up his New
York contacts to move to the Coast
with her and their children. Petition
claims the singer suffered humilia-
tion, loss of professional standing and
loss of employment opportunities.

Miss Edwards started with Hit
Parade in 1941. By January, 1944,
her contract called for $750 weekly
with options graduating to $1,500
weekly.

Senator White Pushing for
Fast Hearing on Radio Bill

WASHINGTON, June 7.—A spir-
ited move to get Senate floor action
within a month on the White Bill to

reshuffle the Federal Communications
Commission (FCC) is being pushed
by Senate proponents, with present
prospects that a subcommittee hear-
ing slated to start June 17 will be
rushed thru in a week’s time. Sen-
ator Wallace White (R., Me.), author
of the bill and chairman of the Sen-
ate Interstate and Foreign Commerce
Committee, told The Billboard that
he hopes for “a fast and thoro” air-
ing of the bill so it can reach the
floor before the tentatively scheduled
mid-July adjournment.

Altho the measure stands a better-
than-even chance of getting a favor-
able vote from the Senate Interstate
and Foreign Commerce Subcommit-
tee, it is seen certain that numerous
and drastic changes will be made be-
fore the measure gets to the Senate
floor. White is convinced, tho, that
this “trial balloon” strategy is the
best device for getting fast Senate
action, inasmuch as a delay of action
on the bill until 1948 might easily
doom its chances. White is head of
the subcommittee as well as the full
committee.

Arguments for and against various
phases of the White Bill are being
speedily mustered by more than a
score of organizations and individuals
already invited to participate in the
hearing. National Association of
Broadcasters (NAB) is mobilizing
material for a lengthy brief strongly
supporting provision of the bill fo
cripple the FCC, but opposing pro-
visions to increase certain program-
ing responsibilities and to plant eco-
nomic jurisdiction in the FCC.

Network representatives at the
hearing are expected to toss heavy
ammunition at a provision which
modifies present contractual agree-
ments between webs and stations
whereby stations are prevented from
carrying programs of more than one
network.

FCC officials are expected to be
given at least two full days to put
arguments on record, with the com-
mission readying to blast provision
which would drastically reduce the
power of its chairman.

Witnesses on the measure probably
will total more than 40. A com-
panion bill by Chairman Wolverton
(R., N. J.), of the House Interstate
and Foreign Commerce Committee,
is being sidetracked temporarily.’

May an Hope
On Copyright

Law Revision

Special Committee Picked

(Continued from page 3)
ache a going over. For details on AFRA

see story below; for details on the AFM
developments, see story on this page.

NEW YORK. June 7.—AFRA this
week appointed a committee to study
the question of network disk jockey
programs and inroads such shows are
making on employment of AFRA
members. One of the assignments
the committee faces is to survey the
field and, if possible, provide actual
figures on what the job loss comes to.
Committee also has been charged to
try to develop counter measures.

What disturbs the unidn, its mem-
bership and officials more than any-
thing else, is the basic question:
“What can we do about it?” An AFRA
official said considerable thought had
been given to specific counter meas-
ures, but the net result was the be-
lief that neither AFRA, nor any other
union, had any control over such pro-
graming.

One possible solution, according to
this AFRA spokesman, is revision of
the Copyright Bill, on which hearings
now are being held in Washington.
That, however, he admitted would be
a long, drawn out process. If AFRA
and the AFM got together, as is re-
ported possible, to support a copyright
measure which would preclude the
use of phonograph records for broad-
cast purposes, they would be allied
with the National Association of Per-
forming Artists, which already has
come out in favor of such a measure.

AFRA is not concerned about net-
work and syndicate disk shows. Thus,
the Payl Whiteman show on Ameri-
can; the Martin Block show on Mu-
tual; the Freddie Robbins program on
WCBS and some 600 stations thruout
the U. S., Canada, Bermuda and Ha-
waii, for Columbia Records—un-
doubtedly the most widely aired pro-
gram of its type—and pending or re-
ported deals for platter parades with
such stars as Kate Smith and Rudy
Vallee as spielers—are the kind of
offering the union fears. One actor
said that the Whiteman program
alone, on a coast-to-coast basis,
meant the loss of jobs for almost 100
radio performers.

Hal Fellows Voted
NAB District Head

BOSTON, June 7.—First district of
the National Association of Broad-
caster elected Harold E. Fellows, gen-
eral manager of WEEI and director of
Columbia Broadcasting System op-
erations in New England, chairman
by unanimous vote at the two-day
meeting held Monday and Tuesday
(2-3) at the Hotel Somerset here.
Fellows succeeds Paul Morency, of
WTIC, Hartford, Conn., who con«
cluded four terms of two years each
as chairman.

Fellows was elected head of the
Boston Advertising Club within a few
hours of his NAB election.
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weekly advertising service,
details :oneer_ning outstanding programs avaifable

listing pertinent

and advertisers inter-

hip.

AVAILABILITIES

ested in any one or more of these programs are
requested to communicate with station repre-

sentative or production organizations listed.

Fer Information concerning pates for program listings In this seotion, writs Program Avallabllities, The Blilbosrd, 1564 Broadway, New York 40, N. Y.

NAT'L BROADCASTING CO.
The Adventures of FrankMerriwell

10-10:30 a.m., Saturday

Rep.: NBC Program Sales

A 30-minute dramatic show designed for
family and juvenile listening, dealing with
the adventures of Frank Merriwell, collegiate
hero of the first decade of the 20th century.
It is founded on the long series of books of
the same name. Frank Merriwell typifies
the American ideal of the sound mind and
the healthy body, of clean living and good
sportsmanship, qualities which appeal to
old and young allke. The program attracts
old friends and makes new ones.

Georgia

s
WBBQ, Augusta
Baseball Participation
All Road Games
8:45 p.m. to conclusion
Rep.: Joseph Hershey McGillvra, Inc.

Here is your chance to join 17 smart

sponsors participating in our play-by-play
broadcasts of the Augusta Tigers road
games. The team is having a successful
season and the sponsors are realizing splen-
did results. We have only one participation

open. The cost is only $5.00 per game, This
includes time, talent and wire charges.

Indiana

WOWO, Fort Wayne

The Blackhawk Valley Boys
3:45-4 p.m., daily except Thurs.
Rep.: NBC Spot Sales

Featured for several years on major net-
works, this group is known throughout the
country for realistic renditions of cowboy
songs and Western ballads. Stars of the
Hoosler Hop on ABC. Feature gultars, ac-
cordion and bass. Command rewturn per-
formances to live audiences throughout area
add to alr program popularity. Widely
publicized. Time on alr can be made to fit
client’s needs,

Towa

KSO, Des Moines
House Party

3-3:30 p.m., Mon. thru Fri.
Rep.: Headley-Reed Co.

First come, first served! Art Linkletter's
““House Party’” is now open for co-op spon-
sorship in the rich Central Iowa market,
“House Party” . . . with its big afternoon
audience (consistently voted on top in the
popularity polls) . . . yours for the sponsor-
ing. This CBS co-op show is a natural to
sell the best audience in Des Moines and
Central Iows. Need more be said? The
nearest Headley-Reed representative will be
glad to give you the detalls.

Maryland

Ilinois

WJJID, Chicago
Ernie Simon Show
8-10 a.m. and immediately after base-
ball games, 5 times wkly.
Rep.: Avery-Knodel
Chicago’s newest conversational tople.
ERNIE SIMON, has room for only two more
sponsors on his morning and afternoon
shows. Completely uninhibited, ERNIE SI-
MON has captured the fancy of Chicago
radio listeners with his rapid chatter, spon-
taneous humor and latest “hit” tunes. Spot
charges for this favorite comedian on Chi-
cago’s next 50,000-watt station, WJJD, begin
at $21.50 for one and scale down to $18.50
for 104.

WFBR, Baltimore, Md.
WORLD TOURS

("RADIO'S GLOBAL QUIZ")
9:30-10 p.m., Thurs. °
Rep.: John Blair & Co.

WORLD TOURS features Lt. Col. George
Hutchinson and his famous family, the
“Flying Hutchinsons,”” This unique quiz
show boasts the largest electric world map
in existence, Studio audiences are enchanted
by many visual attractions, including: {llu-
minated travel routes; tiny rocket ships fly-
ing across the map; & fashing, electric
totalizer board, and Buper Bonus Bowl. Cash
prizes total $100 per broadeast. Col. Hutch-
inson, having traveled in 51 countries, is
well qualified to M. C. this educational
program.

Massachusetts

Only WTAG covers
Central New England,

WBZ-WBZA, Boston

HUM and STRUM
8:45-9 a.m., Tues., Thurs., Sat.
Reps,: NBC Spot Sales

Hum and Strum, radio's unique tuneful
team, Specialize in popular songs and old-
time ballads, plus cheery chatter as only
they can put it over. Guitar and plano
accompaniment add to the harmony, but
two-part humming is thelr real trademark.
Hum and Strum have completed twenty-
three bang-up years in radlo. Thelr per-
sonal appearances have entrenched them
tirmly in the hearts of their delighted
following.

Michigan

WILS, Lansing
First Call

7:05-8 a.m., Mon. thru Sat.
Rep.: Hal Holman Co.

If you want results, and who doesn’t
(especially your sales manager), try selling
your products on the WILS ‘First Call”
broadeast Monday thru Saturday from 7:05
to 8 n.n. Bud Kauffman wakes up his fans
with a smlile, and keeps them smiling with
a well-balanced routine of late tunes and
chatter. A few choice segments now avail-
able. Call, wire or write WILS, Lansing,
Michigan, or the Hal Holman Company, New
York and Chicago.

Heard by most...
IOW by most

KWKH 4

SHREVEPORT
50,000 WATTS

Pepresented by The Branham Co

Montana

KBOW, Buite
Sports Spotlight
6:15 p.m., 6 times wkly.
Rep.: Donald Cooke, Inc., New York,
Chicago & Detroit; Gene Grant, Inc.,
Los Angeles & San Francisco.
New but popular. Butte is great sports
town and the sports commentator does not
merely read press releases but adds per-
sonal touches through yvears of observance of
major league baseball and other sports.
Local sports are carried. Weekly award
made to Butte individual with outstanding
sports performance of the week. Now spon-
sored by local beer brewery on Mondays,
Wednesdays and Fridays. Sponsor pleased.
Informal survey indicates Butte sports fans
consider this their first evening broadcast
with late sports.

New York

WGY, Schenectady New York
The Chanticleer
Siz times weckly, 6:30-7 a.m.
Rep.: NBC Spot Sales

Particlpation show that for over & year
and a half has consistently outpulled mall.
wise (average 2000 letters weekly) all other
programs on Statlon WGY. Ideal for reach-
ing a large, responsive general audience—
58% rural, 42% urban—‘“Chanticleer” gets
thousands of workers who start work at
7:00 a.m. and 7:3¢ a.m., who are generally
not avaflable agamn until end of day. Few
participations remain, Get complete detalls,
this low ¢ost show from NBC Spot Bales
today.

North Carolina

WBT, Charlotte
Afternoon Dancing Party
2:30-3:25 p.m., Mon. thru Frt,

Kurt Webster, who put ‘“‘Heartaches” at
the top of the “Hit Parade” and recently
represented America’s disc jockeys on ‘‘Vox
Pop,” conducts an afternoon version of his
famous “WBT Midnight Dancing Party.”
Preceded by CBS's “Bouquet for You,” fol-
lowed by WBT's top-rated *Briarhoppers,”
the show offers a low-cest approach to the
biggest audlence in the Boutheast. Limited
to 3 announcements per quarter hour. For
participations call us or RADIO BALES, the
SPOT Broadcasting Division of CB&.

WBT, Charlotte

Carolina Hayride and Hit Parade
9-11 p.m., Saturdays

A cholte quarter hour is now avallable on
a music-comedy show . emceed by Varlety
award-winner Grady Cole, the South’s out-
standing salesman. (8,000 monthly is his
average mail pull—his early morning hour
on WBT draws an average dally share of
audience amounting to 55%, according to
the CBS Listener Diary.) A round-up of
popular WBT personalities, the variety show
plays to a capacity crowd at the mammoth
Armory Auditorium. For full information
call us or RADIO SALES, the SPOT Broad-
casting Division of CBS.

Ohio

WING, Dayton

Swing With WING

12.05-6 a.m., Mon. thru Sumn.
Rep.: Weed & Co.

*Gene Barry's SWING WITH WING show
over WING, Dayton. O., is the best of its
kind in the U. 8."” says General Artists
Corporation, leading band booking agency.
GAC gets information from touring bands-
men . Tommy Dorsey, Stan Kenton,
Charlle 8pivak, Woody Hefman, Spike Jones.
They say “SWING WITH WING'S got i1
Barry's SWING WITH WING club has 6,500
membership and growing daily. Requests
average 100 nightly from every Btate. It's
e hot show . . . brimming over with selll

Oregon

KEX, Portland

The Northwesterners
4:15, Mon. thru Fri.
Rep.: Free & Peters

Another KEX production of network call-
ber. This versatile Western instrumental
quintet with every member doubling on vo-
cals, has corralled top saudience rating
among all REX local programs in just four
months, A fast moving format paces three
vocal solos, two trio and one quintet in-
strumentals in a quarter hour. Group
hesded by radio veteran Roy Jackson, who
led famed “Pals of the Golden West”
through many years of network, stage and
screen appearances.

Pennsylvania

KDKA, Pitisburgh
Brunch With Bill

12:15-1 p.m., 5 times wkly.
Rep.: NBC Spot Sales

Visitors to Pittsburgh see Fort Pitt, steel
plants, the view from Mt. Washington, and
“Brunch with Biil.”” KDKA’s big noontime
varlety show features the KDKA orchestra,
vocalists, gags, skits, MC Bill Hinds. Forty-
five minutes of fun, with musical direction
by Bernie Armstrong, scripts by Ed King.
Listeners love the show, write for reserva-
tions to see it weeks ahead. Brunch is pre-
ceded and followed by established news
broadcasts. One-minute participations.

KYW, Philadelphia

Musical Clock
7-9 a.m., Mon. thru Sat.
Rep.: NBC Spot Sales

Stuart Wayne, cheerful disc jockey, starts
Philadelphians off with a smile through this
morning varlety show of music, news, five-
minute time signals and gay ad-lib patter.
A KYW feature for the last ten years, the
“Musical Clock” enjoys outstanding success
as a sales medium. BStu Wayne’s sparkling
personality, plus his versatile mike experi-
ence and understanding of people, make this
program a popular morning habit, You can
eash in through spots or segments.

Washington, D. C.

WRC

Robert Ripley’s Believe It or Nof
Mon, thru Fri, 1:45-2 p.m,
Rep.: NBC Spot Sales

The new Robert Ripley show presents the
best of his storles, dramatized in an attracs
tive 15-minute dally package. Ripley’s pop-
ularity in Washington is long established
thru his newspaper cartoons, books and
movie shorts. His new radio appearance
provides an excellent opportunity to reach
4 great ‘“‘prepared” audlence in the Natlon's
Capital. Ripley does the program with
Courtney Benson, one of radio’s leading
dramatic personalities, This NBC particl-
pating availability is a natural entree into
the valuable Washington market. NBC Bpot
Bales for detalls,

WTOP

Jay Carmody
12:15-12:30 p.m., Sunday

Jay Carmody, theatrical critic of The
Washington Star, presents a program de-
voted to news and reviews of the legitimate
theatre and motion pictures in the D. C.
area. With The Washington Star since
1933, and thru his annual trips to Hollywood
and regular monthly visits to New York's
entertainment centers, Carmody has devel-
oped a wide acquaintance in the theatrical
fleld. He draws upon this for much of the
humean-interest material heard on his proe
gram. Here is an excellent means of reach-
ing the 340,360 radio homes in WTOP's day-
time primary area (CBS Listener Areas

Tth Berles).

MAURICE C. DREICER PRO-
GRAMS

998 Fifth Ave., N. Y. C,

Double Jam

Tested on WINS, WBYN, WWRL. Special
format includes problems and complete
tormat for show to be handled by local
me. 15 minutes across boards or half week-
19. Unique method takes actions such as
forgetting anniversary and talking one’s
way out with opposition from other con-
testant, who plays ad lib role of aggravated
wife, then situation is reversed and man ls
mad because wife forgot his birthday.

Judge clinches who does best job, then other
¢ontestants arrive.

LES MITCHEL PRODUCTIONS,

INC. )

(Producers of Skippy Hollywood

Theater)

8853 Beverly Blvd., Hollywood
“The Theater of Famous Radio Play-
ers”’—-Family Drama, Y, hr.

Features the best 15 names of Hollywood's
Radlo Row in “top-flight’” family entertain-
ment. Lurene Tuttle, Cathy Lewls, Peggs
Webber, Joe Kearns, Tom Colllns, Jack Ed-
wards, etc. Drama, comedy, suspense, Io-
mance by name writers plus deft produc-
tion. Auditions on request. Priced right!
39 shows avallable, more in production.

PARAGON RADIO PRODUCT'NS
131 W. 52 St., New York 22, N. Y.

George Raft in The Cases of Mr.
Ace

Qeorge Raft starred In a fast-paced,
hard-hitting vehicle worthy of bhis great
movie reputation, Milllons of Raft fans
will love him as “Mr. Ace” In this network
caliber half-hour show. Top  Hollywood
ecast. Top script, Jason James of ‘‘Sam
Spade” fame. And what music! Not an
organ—a full orchestral Show package in-
cludes fmpressive merchandising designed to
take full advantage of this big time, big
name attraction. Write or wire today!
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HARRY S. GOODMAN
19 E. 53d St., N.Y. 22, N.Y.

Your Gospel Singer

Edward MacHugh, Your Gospel Binger,
now avallable to local and reglonal sponsors,
420 fifteen-minute transcribed programs con-
sisting of hymns known and loved by young
and old. Featuring Edward MacHugh, who
is said to have the most perfect diction of
any singer without sacrificing warmth of
expressfon. His many years on the networks
have created a loyal ready-made audience,
Newspaper mats, glossy prints, press re-
leases, etc., are available for publicity pur-
poses, Write, wire or phone for availabilities
and audition disk.

HOPKINS SYNDICATE, INC.
11 S. La Salle St., Chicago 3, Ill.
Dr. George W. Crane, M.D., Ph.D.

Priests, preachers and rabbis frequently
urge from their pulpits, ‘‘Listen to Dr.
Crane’s advice, especlally on marital prob-
lems.” One of many factors in Dr. Crane’s
phenomenal rise to radio popularity. Im-
portant, too, ts his unique case-history
format with all the elements that sell
True Story type magazines by the millions,
here presented to relieve and prevent human
misery, Over 180 open-end 15-minute pro-
grams now ready—more added regularly,
Write John R. Kneebone, director, for
sample transcriptions.

BEULAH KARNEY, INC.
228 N.La Salle St., Chicago 1, Ill.,
or 444 University Av., Toronto, Can.

Meal of the Day

5-minute open end, 5 times wkly.

A ten-year tested program used locally
and nationally by big name advertisers.
Five minutes, five times a week. Written
and narrated by Beulah Karney. 160 shows
ready for local or regional sponsorship.
More in production. Tallored especially for
grocers, dairies, appliance dealers, flour
mills, utility companies and household prod-
ucts, Merchandising plan, Send for free
audition platters and avallabilities.

KASPER-GORDON, Inc.
140 Boylston St., Boston 16, Mass.
Adventures of Buddy Bear

The grestest transcribed children’s pro-
gram ever offered! See TIME magazine,
May 12, page 62. T8 4 -hour episodes avall-
able fn first unit. Sensational merchandis-
ing tie-ups, plenty of publicity for all
sponsors, with Universal Pictures making
color cartoon shorts, Richard G. Krueger
Company making BUDDY BEAR dolls,
Boston Junlor Deb Company making chil-
dren’s sportswear. etcetera, and 100,000
BUDDY BEAR SONG ALBUMS (records) in
production. Available for regional and local
sponsors at low syndicated rates. Wire for
samples, rates. Release date, June 9.

FREDERIC W. ZIV CO.
1529 Madison Rd., Cin. 6, O.
Favorite Story, with Ronald

Colman

8hirley Temple, Orson Welles, Bpencer
Tracy, Bing Crosby pick their FAVORITE
STORIES, which are brilliantly dramatized
in the most lavish series of half-hour pro-
ductions ever transcribed. All-star cast:
Ben Alexander, John Beal, Janet Waldo,
Vincent Price, Lurene Tuttle, Willlam Con-
rad in addition to Ronald Colman. Fifteen-
piece orchestra, under the direction of
Claude BSweeten, brilllant musical scores by
Robert Mitchell Storles include “Wuther-
ing Heights, Cyrauo de Bergerac,” “Dr.
Jekyl and Mr, Hyde.” Avallable transcribed.

COPYRIGHT CO-OWNER

(Continued from page 3)
owner of two-thirds of the song and
the defendant of one-third.

Judge Bright, who had been re-
quested to determine if co-owners
are accountable to each other, said:
“The co-owners of the 1912 version,
it has been decided, were Burnett
and Norton. Burnett alone renewed,
and it is now determined that he did

so for both, and that Norton’s son.

was his co-owner. (Norton had died
before the renewal.) When he (Bur-
nett) renewed, he renewed the whole
work, not just the song part. It was
the indivisible product of joint au-
thors. The plaintiff, concededly, suc-
ceeded to Watson’s rights in the 1911
copyright renewal; if she had any
rights or property in the 1912 re-
newal, it was thru Burnett.”

Judge Bright also stated: “The re-
maining question is whether the
parties (Burnett and Watson) should
account each to the other for their,
or ecither of their, transactions. 1
think they should, and by so holding
I do not intend to decide the basis
on which the ultimate award shall
be made. I leave that apportion=-
ment to the specizl! master,”

Air Editors
Say’46 Was
Static Year

(Continued from page 8)
Tribune: “In the past year I think
radio has shown an increased vitality
and a stirring of new ideas that were
not apparent a year ago.”

Harriet Van Horne, New York
World-Telegram: “Radio improved
very slightly. More self-examinae-
tion, more public service, gradual de-
cline of giveaway shows.”

Ulmer Turner, Chicago Sun:
“Solely because the networks fear
the FCC. When Republican Congress
renders the FCC ineffective, this
will change—for the worse.”

Harry Lamartha, St. Louis Globe
Democrat: “Public criticism has had
some effect in convincing the agencies
that the late George Washington Hill
theory of ‘hitting ’em over the head,
rub their noses in it, smear their
faces so they can never forzet’ doesn’t
go so well with the listening public.”

Ken White, Denver Post: “The Blue
Book literally pressured the minority
of broadcasters, who had offended by
their lack of community interest,
around to something resembling that
which the FCC insisted upon.”

Outspoken Critics

Equally outspoken were those radio
editors in whose judgment radio last
year was on the toboggan. The dearth
of new ideas was decried, as was the
increasing offensiveness of some com-
mercials and the axing of many lib-
eral news commentators. This is the
way some of the sterner critics ex-
pressed their belief that radio de~
teriorated in 1946:

Robert S. Stephan, Cleveland Plain
Dealer: “Radio has become too worn
and routine, needs new program
forms, more imagination, riot enough
real effort to get behind United Na-
tions movement, which sorely needs
radio support.”

Gene Cook, Life magazine: “For
the usual reasons of bad taste, low
cultural level and lack of imagina-
tion, pluys increasing discrimination
against liberal commentators, pro-
grams.”

Ben Gross, New York Daily News:
“Nothing new was contributed; the
defects of broadcasts became more
exaggerated.”

Paul Denis, New York Post: “With
the war over, they became so timid.
The fire and inspirational quality of
certain commentaries and documen-
taries was missing. Too many same-

style quizzes, soap operas, crime
shows.”
Cy Shain, Daily Californian: “The

influence of advertising agencies on
program packaging showed a lack of
good taste. In addition, several note-
worthy programs were removed from
the air. Too many commercials, and
too low level of audience apprecia-
tion.”

Those critics who felt that radio
neither advanced nor retreated in
marked fashion during 1946 cited,
along with Bill Ladd of The Louisville
Courier-Journal, radio’s “terrifying
lack of ingenuity and originality.”
Among the reasons given for adher-
ance to tried formats were these:

Martha McHatton, Indianapolis
News: “This was not the year for
new development but for pulling in
the reins and taking stock of the
whole radio situation.”

Harry MacArthur, .Washington
Evening Star: “Principally because
there just wasn’t any ower-all im-
provement. Radio is saddled by com-
mercialism and just so long as the
networks think first of sponsors and
second of listeners, it will offer noth-
ing. It’s bound to remain static.”

Paul Speegle, San Francisco Chron-
icle: “Same format—same stars—
same jokes.”

Kellogg Expands
GalenDraketo
Full ABC Network

NEW YORK, June 7.—As the re-
sult of an unusual test campaign over
the past six months, Kellogg has
decided to boost gabber Galen Drake
from his present 111 American
Broadcasting Company (ABC) out-
lets to the full network beginning
June 30. Drake will retain his current
time spot, 11:30-11:45 a. m., Monday
thru Friday.

When Kenyon & Eckhardt Agency
presented Kellogg with both Drake
and Hollywood Story as good day-
time possibilities last year, food
company decided to test both simul-
taneously. It split ABC facilities and
placed Drake on half the outlets and
Story on the other half. While shows
ran neck-and-neck in Hooperatings,

Harry Peck Elected
Neb. Group Prexy

GRAND ISLAND, Neb., June 7.—
Harry Peck, of KFOR, Lincoln, was
elected president of Nebraska Asso-
ciation of Broadcasters at the annual
meeting here.

L. L. Hillard, KOLT, Scotsblufl,
was elected vice-president, and Rob-
ert Thomas, WJAG, Norfolk, was
named secretary-treasurer. Thomas
succeeds his father, Art.

New directors are John Alexander,
KODY, North Platte, and Wick
Heath, KMMJ, Grand Island. John
J. Gillin Jr, ‘manager of WOW,
Omaha, was renamed National Asso-
ciation of Broadcasters’ representa-
tive. The 1948 meeting will be held
in North Platte,

market research indicated Drake to
be getting superior results, with the
resultant dropping of Story and exe-
pansion of Drake’s time.

CK

EDDIE CHASE Eemcee of

’Make Believe Ballroom”’

NOW HEARD OVER THIS STATION

in the Detroit Area, It's

LW

WBNS clients get results.

KINGAN =

A RELIABLE NAME IN
THE WBNS MARKET

sales have been proving this.

ASK JOHN BLAIR
IN COLUMBUS, OHIO,
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CBS Offering

Document’ries
ToAdvertisers

Stress Bally Advamiages

NEW YORK, June 7.—Columbia
Broadcasting System (CBS) may de-
velop its documentaries into commer-
cial properties, if this can be accom-
plished. without compromising the
public service nature of the pro-
grams. No announcement to this ef-
fect has been made, but it’s known
that the web and at least one spon-
sor are huddling with a view to
bank-rolling the one-shot documen-
taries.

There are various aspects to the

contemplated deal. Chief of these is
the fact that sponsorship would be

hedged with restrictions—that is,
bankrollers would be limited to
strictly institutional blurbs, which

would have to meet high copy stand-
ards imposed by the web. Secondly,
the deal might be either for one
documentary—or a series of them.
Doc under consideration at the mo-
ment is We Went Back, the one-hour
show scheduled for August 14, and
designed to be in the nature of a re-
port on the peace to ex-GIL.’s.

Sales Pitch

It’s understood that CBS’s pitch to
potential advertisers includes various
salient points. One is the fact that
from an artistic and public service
point of view, the documentaries
have been very highly received by
radio critics and the public. Sec-
ondly, promotion given to a docu-
mnetary one-shot is unusually ex-
tensive. Thus, for the $20,000 per
hour time cost a sponsor will pre-
sumably get not only a topnotch pres-
tige show, but one which has been
ballyhooed to the hilt. Thirdly, the
claim is put forward that this type
of sponsorship entails less aggrava-
tion to the sponsor, inasmuch as the
show is web-built and involves no
agency production staff.

Most recent CBS documentary was
given*Friday (6), titled Experiment
in Living, at 8-8:30 p.m. Another,
The Sunny Side of the Atom, is
scheduled for June 30, 9-10 p.m. No
specific hour slot has yet been set for
We Went Back, the August 14 offer-
ing. Jim Hurlbut, who has been
trekking around the Far East gath-
ering material for this one, is due
back Monday (9). Bill Downs, who
covered European centers for CBS,
already has returned. Bob Heller,
in charge of the documentary unit, is
in charge of production.

TICKET TAX CUT
(Continued from page 4)

cise levy is cut back to the pre-war
10 per cent, “it would scarcely make
a dent in the U. S. Treasury’s receipts.
At the most liberal estimate the rev-
enue from this source would be re-
duced about $5,000,000, which if not
imposed could conceivably be met by
the income tax on the earnings of
those who would receive additional
employment thereby.”

Reilly made a brief plea for a tax
reduction, confining his remarks
chiefly to introducing the other four
witnesses. Questioning of the wit-
nesses by committee members was
desultory, and restricted chiefly to
queries about the price of tickets,
leading seasoned observers to be-
lieve thal the group has no intention
of lowering the theater excise rate.

Writers Ask Webs for Cuild

Shop, Minimums, Arbitration

NEW YORK, June 7.—The Radio
Writers’ Guild (RWG), this week en-
tered the final and most important
phase of its confabs with the net-
works—negotiations for a minimum
basic agreement. RWG demand is
for an agreement covering five main
points: guild shop, retention of cer-
tain rights by the writers, standard
release form, arbitration machinery
and minimum fees.

Altho the union isn’t rattling any
sabers, it is keeping its decks cleared
for action with a strike still possible
in case the webs don’t see fit to play
ball. Feeling around RWG head-
quarters is that the guild shop and
scripters’ rights may be troublesome
issues. Minimum fees, tho once
thought to be an issue, are in reality
not, fact being that unofficial stand-
ard rates prevail generally now.

Nets did a complete turn-about in
agreeing to recognize and negotiate
with the RWG. Both parties then
agreed as to which scripters the new
agreement would apply, with 99 per
cent of present air writers being cov-
ered. Main category of pen pushers
not provided for in the tentative
agreement is the free-lance contrac-
tor. Latter are figured as scripters
who sell single scripts and then re-
fuse to rewrite. In other words, they
are not subject to the direction by the
purchaser. Scripts bought from writ-
ers’ estates and then rewritten also
are included in this definition. Both
fields are extremely limited.

There are also several types of

writers who will not be subject to the
agreement. They include govern-
ment employees who write scripts but
are prohibited by their positions from
joining the union; (2) speech writers
for politicians and (3) clergymen who
do their own scribbling. All other
types of scripting will be covered.

Dan Goodman Heads
Dad’s Coast Office

NEW YORK, Junes 7.—Harry S.
Goodman, transcription producer, is
setting up branch offices in Holly-
wood. Daniel S. Goodman, Harry’s
son, will be in charge, with Art Sil-
verstein as assistant manager.

Goodman’s New York office has
added Si Lewis as account exec, con-
tacting national advertising agencies.

P. & G. Ponders
Shortened ‘Girls’

NEW YORK, June 7.—Leave It to
the Girls, on Mutual Broadcasting
System earlier in the year, was audi-
tioned in a 15-minute version this
week by Dancer-Fitzgerald-Sample
as a possible vehicle for Procter &
Gamble’s Dreft.

Sponsor is dropping Mystery of the
Week August 25.

Transcription

Men Bob Up

With Clearing - House Plan

For Sale of

Platter Segs

Seen as Benefit to Radio Industry and Allied Fields

CHICAGO, June 7.—A plan for the
formation of a new clearing-house
type of organization which would at-
tempt to sell transcribed radio to
various industrial groups is quietly
being talked about among transcrip-
tion men here and in other cities.
Originator of the idea and its fore-
most exponent here is E. J. Sperry,
director of radio for the W. E. Long
Company, which has run up an un-
usual record of success in the past
few years selling transcribed radio
to the baking industry.

Idea has been discussed with other
transcription people, such as Jerry
Ellis, head of the Columbia Broad-
casting System (CBS) transcription
service, and backing and praise of it
has been almost unanimous. Plan
has been discussed with transcription
execs elsewhere who have approved
it and expressed interest in going
ahead to help put it into practice.

In the latter group are such well-
known transcription people as C. P.
MacGregor and Jerry Fogel, of the
Temple Transcription Company, and
many others who ask that their names
be withheld at this time. It is-felt
that such an organization, represent-
ing many transcription companies,
could be a unified sales force to sell
transcribed radio to such industries
as the jewelery, laundry, automotive
and other fields.

In addition, such an org would
supervise standards of production to
make sure that all campaigns (par-
ticularly spots) were of highest
quality, doing the best advertising
jobs. It is also felt such an opera-

tion, handled properly, could make
seasonal users of spots year-round
radio advertisers and thus again add
to radio’s treasure chests.

It is stressed that such an org
would not take away business
from existing companies, but would
channel it to them, and also would
not be an advertising agency. It is
estimated that it would require about
$60,000 to start.

The steps in the campaign would
be these:

1. Transcription firms and the
American Federation of Radio Actors
(AFRA) would provide an advertis-
ing fund with which to sell the plan
not only to the radio industry but
also, thru various industrial trade
journals, to potential users of tran-
scribed radio advertising.

2. The organization would place
advertising in trade journals, compile
a handbook of all available tran-
scriptions and a brochure to be used
by radio stations in trying to get
local segments of selected industries
to sponsor time, and issue a bulletin
to radio stations every week showing
what new transcriptions were avail-
able.

3. The agency or organization,
whatever it is to be called, would
enlist the aid of the sales manager
division of the National Association
of Broadcasters.

4. It would offer the assistance of
producers and AFRA in designing
any local spot campaigns and seeing
that campaigns got into the hands of
the proper producer.

5. New organization would at-

5-Station Web

Due in Alaska

ANCHORAGE, Alaska, June 7.—
Operation of a five-station radio nel-
work in Alaska is in prospect for the
1947-'48 season, William J. Wagner,
owner and operator of KFQD, has re-
vealed here.

Wagner has just returned from
Seward, where he laid the ground-
work for a new 250-watt station
there. Permit for KWJW, Wagner’s
station at Fairbanks, was received
several weeks ago and Wagner al-
ready has selected a site for that
station. At the present time KFQD,
Wagner’s 100-watt Anchorage sta-
tion, is a member of an Alaskan ra-
dio network which includes KINY
at Juneau, and KTKN at Ketchikan.

KFQD’s new 5,000-watt transmit-
ter is nearing completion and sta-
tion expects to be on five kw. power
this summer. Wagner at present is
in the States assembling equipment
for his two new stations.

NBC Sells ‘Andrews’

Package to Swift

NEW YORK, June 7.—Sale of a
National Broadcastin® Company pack-
age, The Adventures of Archie An-
drews, was set this week. Swift &
Company, of Chicago, will bank-roll
the teen-age dramatic seg heginning
August 9.

Show will continue on the same
time period used currently as a sus-
tainer, Saturdays from 10:30 to 11
am. J. Walter Thompson is the
agency.

Kaltenborn Goes A-Sailin’

NEW YORK, June 7.—Gabber H.
V. Kaltenborn will start a seven-
week globe trotting jaunt July 28, his
first round-the-world trip since the
war’s end. Until his return on Mon-
day, September 15, three commen-
tators will rotate in filling XKalten-
born’s 7:45 p.m. spot on National
Broadcasting Company five nights
weekly. They are Richard Harkness
in Washington, Henry Cassidy in
New York, and Clifton Utley in Chi-
cago.

tempt to oversee so that objectionable
campaigns were eliminated or im-
proved.

One big objection to the over-all
plan is that it might be opposed by
advertising agencies. Its backers say,
however, that it would benefit agen-
cies because it would bring new in-
dustries into advertising and would
never take 15 per cent cuts, but would
be supported primarily by transcrip-
tion companies, and possibly, because
it would increase work of AFRA
members, by the union.

It is admitted that such a complex,
many-faceted plan cannot be put
into practice over night. But it is
stressed that such an organization is
needed, that quite a few companies
have expressed faith in it and a will-
ingness to back it. Now, its backers
say, what is needed is the support of
the entire industry. This support
they are going to take steps to get.
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0X SCORE ON 1947 WEI

Continental FM Web
Adds Philly Outlet;
More Links in Sight

PHILADELPHIA, June 7.-—The
Continental Network, Eastern Sea-
board frequency modulation (FM)
web, last week added another affili-
ate in Pennsylvania and looked ahead
to early expansion into Middle West,
with possibility the web shortly may
hit 25 stations. Latest addition was
WFIL-FM, which is using web’s
Wednesday army band concert from
Washington as part of a promotional
build-up for FM in its area.

Optimistic outlook for Continental’s
future was voiced at a regional meet
of the Frequency Modulation Asso-
ciation in Cincinnati last week by
network’s founder, Everett Dillard,
of Washington. Dillard said the
web would experience no difficulty in
adding links in Ohio, Indiana, Xen-
tucky and West Virginia when sta-
tions there are ready to join.

Stores Open Evenings

WFIL’s pitch is tied in with the
fact that local radio retailers are open
until 9 p.m. on Wednesday. With re-
ceivers now coming thru, the station
is building up its programing on that
evening and has notified all set dis-
tributors and dealers of its plans, One
firm, Elliott-Lewis Company, distrib-
utor of Stromberg-Carlson sets, has
followed up to its 800 dealers, re-
minding them that WFIL-FM’s
Wednesday shows are a ready means
to demonstrate FM’s reception and
tonal reproduction in showrooms.

Besides the army concert at 8 p.m.,
station has skedded a studio band,
sportscast by Tom Moorhead, news
commentator Elmer Davis taken from
Americean Broadcasting Company,
and hour-long oratorio services from
the First Baptist Church.

Four-H Clubs To Get

“Superman” Theme

NEW YORK, June 7.—XKellogg,
bank-roller of Superman, and Ken-
yon & Eckhardt, agency on the ac-
count, have worked up a tie-up with
the 4-H clubs whereby the aims and
accomplishments of the 4-H organ-
ization will be woven into the Super-
man script, This is the latest of
Superman’s public service stints—
the last being a tie-up with Youth-
builders.

Four-H tie-up will involve a mem-
bership drive to hike the present total
of 1,500,000 to 5,000,000. Scripts, for
which material is now being gathered,
will point up 4-H members’ modern-
jzation of agriculture, improvement
of rural health conditions, etc.

Sponscr and agency plan tie-ups
with Boy Scouts and similar organ-
izations.

Criterion Renamed
Corday-Roberts, Inc.

NEW YORK, June 7.—Producing
firm hitherto known as Criterion Pro-
ductions, Inc., has changed its name
to Corday-Roberts, Inc., in order to
avoid conflict with a Chicago org
using the Criterion tag.

Ted Ccrday and Wilfred S. (Wiff)
Roberts are director and producer,
respectively, of Gabriel Heatter’'s A
Brighter Tomorrow on Mutual and
Betty Crocker on American Broad-
casting Company. The organization
is currently peddling 16 new shows.

HOURS OF NEW
BUSINESS
NETWORK WEEKLY
ABOC 13
CBS 13 Hrs., 10 Min
MBS &Y,
NBO |3

Box Score of Web Business From

January 1

HOURS OF HOURS QAINED
CANCELLATIONS OR LOST
WEEKLY WEEKLY
42 Galn—=8 Y2
45 Hrs.,, 65 Min, Loss—2 34
10% Loss—2 Y%
3% Gain—2

NEW BUSINESS

American Broadcasting Co.
SPONSOR PROGRAM

Home Beautiful

Greatest Story Ever
Told

Boston Symphony

Detrolt Symphony

Fat Man

Zeke Manners

Famous Jury Trials

BenJamin Moore
Goodyear

John Hancock
Relchhoid Chemlcal
Norwich

Sterllng Drug
General Mils

General Mllls Qreen Hornet
Tonl Ladles, Be Seated
General Electric Willle Piper

Natlonal Biscult Paul Whiteman

Noxzema Mayor of the Town
Camel Paul Whiteman
Morrell Lassle

Nestle Paul Whiteman
Wesson Ofl Paul Whiteman

Westinghouse Ted Maiona
Total==13 Hours Weekly

Columbia Breadcasting System

Armour Hint Hunt
Babbitt David Harum
Coca-Cola Morton Downey
Coca-Cola Percy Falth
Campbel! Soup Bob Cro:by

Double or Nothing
Glve and Take
Hire's to Ya
Arthur Godfrey
Erlc Severeld
Adventurer’s Club

Campbell Soup
Tonl

Hires

Liggett & Myers
Metropolitan Life
Shaeffer Pen

L.uden’s News
Safeway Bob and Victorla
Ferry-Morsa Garden Gate

Total—13 Hours, 10 Min. Weekly

Mutual Broadcasting System

Phillp Morrls Heart’s Deslre
Phllip Morrls Queen for a Day
Revere Camera Jan August

Qeneral Foods McGarry and Mouse

Taylor-Reed Hop Harrigan
General Foods Juvenlle Jury
Noxzema Gabrlel Heatter
Serutan Gabrie)l Heatter
Unlted Electrical

Leland Stowe

Easy Does It

Buck Rogers

Hunting and Fishing
Club

Total——8'>2 Hours Weekly

Workers
Hersche! Frult
General Foods
Mall Pouch

National Broadcasting Company
American Tobacco HIit Parade

Eversharp Take It or Leave It
United-Rexall Jimmy Durante
Adam Hat Blg Chance
Manhattan Soap Katle’s Daughter
Minn. Valley Canning Fred Waring

Swift Archle Andrews
W. F. McLaughiin Manor House Party

Total—5 s Hours Weekly

CANCELLATIONS

American Broadcasting Co.

SPONSOR PROGRAM
Wm., Wise WHilam Lang
Lewls-Howe Pot of Gold
Scutl Co, Present From
Hollywood
John Hancock Boston Symshony
America’s Future Sam Pettenglli
Hastings I Deatl In Crime
Carter Pollcewoman

Benjamin Moore & Co. Home Beautlful
Kreml Sherlock Holmes
Wm. Wise Ted Malone

Total—4!2 Hours Weekly

Columbia Broadcasting System

Canada Dry Sparkle Time
American Tobacco HIit Parade
Whitehall Pharmacal Ellery Queen

Whitehall Pharmacal
P & G——Camay
Noxzema

Glve and Take
This Is Hollywood
Mayor of the Town

J. B. Willlams wm. Shirer
General Eloctric House Party
Eversharp Maisle

Parker Pen information, Please
Parker Pen News

United Rexall Durante-Moore
Eversharp Take It or Leave It
Luden's Hoagy Carmichael
General Foods Kate Smith Sings
Squlbb Academy Award Theater
Cresta Blanca Hollywood Players

U. 8. Rubber
Campbell Soup
Whitehall Pharmacal
Nash-Kelvinatop
Ferry-Morsa Garden Gate
Safeway Bob and Victorla

Total—16 Hours, 55 Min. Weekly

Phllharmonlic

Jack Carson

Winner Take All
Hollywood Star Time

Mutual Broadcasting System

General Foods

Petr!

Contj

Fire Underwrlters

Hastings

Triangle Publications

Carter

Kreml

Barbasol

Forhan's

American Transit

Natlonal Economie
Councll

Commerclal Credit

Coca-Cola

Herschel Frult

Horwltz & Duberman

American Blrd Products

General Foods

Pharmaco

McGarry and Mouse
Gregory Hood
Treasure Hour of Song
Crimes of Carelessness
Michael Shayne

It's Up to Youth
Gabriel Heatter
Gabrlel Heatter
Gabrlel Heatter
Qabriel Heatter
Bulldog Drummend
Upton Close

Speclal Investigator
Morton Downey

Easy Does It

Judy, JIlI and Johnny
Radlo Warblers

Buck Rogers

Double or Nothing

G. Barr The Shadow
Bible Inst. of L, A, Bible Institute

Total—10¥% Hours Weekly

National Broadeasting Company
Socony-Vacuum Borge-Qoodman
P & G—Drene Don Ameche
Lorlilard Mest Me at Parky’s
Bristol-Myers Alan Young Show
Miles Laboratories Roy Rogers
Groves Laboratorfes Revellle Roundup

Total—3 Y% Hours Weekly

Baker, Eversharp
Feud Settled, for
Present, at Least

HOLLYWOOD, June 7.—At least
for the present, Take It Or Leave It
emsee Phil Baker and sponsor, Ever-
sharp, have kissed and made up, and
Baker will remain on the show until
expiration of present contract Sep-
tember 7. Comic returns to the air
Sunday (8), having won his demand
to remain in Hollywood for duration
of current pact.

Biow Agency was anxious to make
the emsee switch early this month,
but decided against move when faced
with a possible legal fracas over con-
tracts. Whether Baker will fade at
the end of his contract is still uncer-
tain, altho agency cut audition plat-
ters with Bill Goodwin, Harry Von
Zell, Frank Fay, Dick Powell and
Red Barber. Should Baker leave
Take It (as reported to head new

P&G Shifts Agencies

On Two Programs

NEW YORK, June 7.—Procter &
Gamble has shifted agencies on two
of its shows and inked renewals for
six others. Shifts, in line with spon-
sor’s policy of moving shows from
one agency to another, affect Lowell
Thomas, Monday thru Friday nights
over National Broadcasting Com-
pany (NBC), and Mystery of the
Week, five-a-week seg on Columbia
Broadcasting System (CBS)—both of
which move from Compton to Dan-
cer-Fitzgerald-Sample.

Six daytime serials which P&G
has renewed on NBC are Joyce Jor-
dan, Life Can Be Beautiful and Ma
Perkins, all thru D-F-S; Road of Life
and Right to Happiness, thru Comp-
ton, and Pepper Young’s Family,
thru Pedlar & Ryan.

Thomas shifts to CBS in the fall.

show) successor will probably be Von
Zell, whose audition platter was re-
ported the best of the lot.

D
B BlZ
ABC and NBC
Batting High;
MBS, CBS Off

Total Time Sales Above 46

By Sam Chase

NEW YORK, June 7.—Despite all
the scare talk about a drastic decline
in radio business, the combined four-
network time sales today are running
ahead of the balance éxisting at the
end of last year. The increase in
sales is not general among all four
major webs, however. Where one
network’s business has climbed
sharply since January 1, and another
has shown a slight increase, the
other two have dropped behind, so
far.

Here’s the way the four webs
stand in new business and cancella-
tions in 1947:

American Broadcasting Company
(ABC): Signed 13 hours weekly, can=
celled 4% hours weekly. Net gain
of 8% hours weekly.

National Broadcasting Company
(NBC): Signed 5% hours weekly,
cancelled 3% hours weekly. Net
gain of 2 hours weekly.

Mutual Broadcasting System
(MBS): Signed 8% hours weekly,
cancelled 1034 hours weekly. Net
loss of 2% hours weekly.
Broadcasting System
(CBS): Signed 13 hours and 10 min-
utes weekly, cancelled 15 hours and
55 minutes weekly. Net loss, 2%
hours weekly.

Competition Intensified

The entire sales picture serves to
confirm the impression prevalent last
year that 1947 would be one of the
most competitive years in radio his-
tory. Outstanding development of
the year, saleswise, has been the
success scored by ABC. That web
now seems to be moving into a posi=
tion where, for the first time, it is
a real threat to NBC and CBS.

ABC’s gains have been attributed,
by the trade observers, to its willing=
ness to break with tradition and an
aggressive sales campaign based upon
securing good ratings at lower costs.
Former is evidenced by ABC’s trend-
setting in airing the transcribed Bing
Crosby program last year, and fol-
lowing thru recently by setting up
the first web disk jockey show fea-
turing Paul Whiteman.

ABC’s High Night Ratings

ABC’s major sales pitch is based
upon its claim that, in one year, it
has gone from the most to the least
expensive of the webs for nighttime
programs, based upon ability to se=
cure ratings. The web’s sales chiefs
expect to rack up gains approaching
10 per cent over last year’s gross
billings of $40,040,000, with billings
now running about 11% per cent
ahead of 1946.

Tho NBC has lost good commercial
shows (Don Amechi, Borge-Good-
man, Alan Young, Parkyakarkus,
Roy Rogers), the web has kept pace
(See Box Score on Web Biz, page 18)

Columbia
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Billboard

Jack Paar
Reviewed June 1, 1947

AMERICAN TOBACCO COMPANY
For Lucky Strike Cigarettes

Thru Foote, Cone & Belding
Via NBC (159 Stations)
Sunday, 7-730 p.m.

Estimated Talent Cost: $6,000. Pro-
ducer, Bob Nye; writers, Larry Marks,
Larry Celbert, Sid Dorfman, Jack Paar;
announcer, Hy Averback; cast, Jack
Paar, Trudy Erwin, Page Cavanaugh
Trio, Jerry Fielding orchestra; Dennis
Day, guest.

Average Hooperating of Jack Benny
program s

Hooperating of program following (Fitch
“Bandwagon’’) 18.3

Jack Paar, the young ex-G.L
comic who is replacing Jack Benny
for the summer, is in both one of
the most enviable and hottest spots
of any of the summer replacement
performers. Inheriting the Wauke-
gan’s kid’s air time places an out-
sized onus smack dab on his shoul-
ders, for it is obvious that he will be
subjected to the most careful scrutiny
and inevitable comparisons. The
unhappy part of it is that opinion
must be voiced on the basis of the
first program, long before a radio
performer—especially a comic—has
been given any chance to develop.
It took guys like Fred Allen and
Fibber McGee and his writer, Don
Quinn, back-breaking months—or
longer—to develop satisfactory for-
mulas for radio.

But the fact remains, neverthe-
less, that on his first dive into the
tank, Paar fell short. He offered a
melange of comedy bits, many of
which got laughs; still, he didn't
make par for the course. The an-
swer, of course, is the usual short-
coming of newborn air comics who
strive rather for laughs than for
development of a character with
which, in some fashion, listeners can
identify the comics, and thus de-
velop the repeat tuning—in habit.
On top of that, Paar’s own delivery
is too gentle; he doesn’t project vig-
orously enough to center attention
on him. Yet some of his gags were
clever, notably using familiar Ben-
ny tag lines (“Wait a minute!”) for
his own purposes.

Actually, judgment on Paar
should be withheld for some time,
and insofar as The Billboard is con-
cerned, it’s going to be. Fact remains
that both Luckies and Foote, Cone
& Belding deserve plaudits for
eschewing the tried and true and
working to develop a new radio
property in so valuable a radio
air-time franchise.

Best bit on the premier was the
Dennis Day spot, poking fun at the
routinized guest star introductions,
with both Paar and Day reading the
usual vapid lines, and then, thru a
filter mike, voicing what they actu-
ally thought. And get it on the rec-
ord—this Dennis Day, who started
with Benny some years ago as a
bashful, ex-page boy, unable to read
a line, has developed into a truly
sock performer, either as a vocalist
or a comedian. His timing, inflec-
tion, delivery, all bear the mark of
a true big leaguer.

Closing routine, a satire on hoss-
opera pix, done as the British might
do one, was one of those engaging

Reviews

ganlzation.

and advertisers an

Frances Langford
Reviewed June 5, 1947

MAXWELL HOUSE COFFEE
Thru Benton & Bowles

Via NBC
Thursdays, 8:30-9 p.m.

Estimated Talent Cost: $5,000; pro-
ducer-director, Al Kaye; writer, Gene
Holloway; announcer, Tobe Reed; cast,
Frances Langford, Eloise and Choir,
Carmen Dragon’s orchestra.

Current Hooperating for this program..None
Average Hooperating for shows of this
type (Popular Music)

Current Hooperating of show preceding
(“Aldrich Family’)

Current Hooperating of show following

(“Music Hall”")

COURRENT HOOPERATING OF SHOWS ON

OPPOSITION NETWORKS

ABC: “America’s Town Meeting”........

CBS: “FBI in Peace and War”..........

.Johns Manville News..............
MBS: Sustaining (no rating available)

8.7

Summer edition of Maxwell
House Coffee Time with Frances
Langford replacing Burns and Allen
and warbling old and new tunes,
makes for very pleasant listening.
Production is tight and slick, with
Miss Langford ably abetted by a
studio ork under the direction of
Carmen Dragon, and musical pro-
duction further enhanced by Eloise
and Her Choir.

It’s all held together with a facile
script which—tho using one old
technique—gives the show pace and
manages to work in commercials
with impact. The oldie device is the
one Bing Crosby popularized years
ago on the old Kraft Music Hall,
whereby he and Ken Carpenter
would deliver a minor cavalcade of
customs, events and musical taste
of a year gone by. Maxwell sum-
mer show did it, capturing the Earl
Carroll technique, in the verbiage
leading up to the choir’s perform-
ance of Lady of Spain—circa 1931.

Miss Langford was in good voice,
delivering the tunes with a silken
flexibility. At one point in the
chatter with announcer Tobe Reed
she fluffed her lines, but her next
tune made you forget it all.

Commercials were carefully and
intricately integrated into the script.
Generally they came off well, but on
one occasion the build-up was rath-
er boring. Specific instance of the
latter was the development of the
theme, Take Me Out to the Ball
Game via the use of music and
dramatization, and leading to the
bromide that Maxwell House Cof-
fee, like baseball, was part of the
American scene. Other commer-
cials, however, were solid as well as
ingeniously devised—and in good
taste.

All
opener.

in all, a very promising

Paul Ackerman.

ideas that seems sprightly in con-
ception and then poofs out into
boredom in execution. It was way
overlong and draggy.

Musically. the program is erratic,
too. Trudy Edwin (Ex-Bing) turned
in a handy job on That’s How Much
I Love You, and the Page Cava-
naugh Trio also contribuled a top-
drawer job. Jerry Fielding’s orches-
tra. tho, seemed intent on blasting
hellangone out of the great Ameri-
can living room. Jerry Franken.

NETWORK PROGRAM

Rating flgures used are supplled by the C. E, Hooper or-
Data concerning advertiser expenditures, cam-
palgn themes, otc., Is complied by interviews with agencies
d Is based on latest avallable Informatlon.

& Analyses

Ellery Queen

Reviewed June 1, 1947

WHITEHALL PHARMACAL CO.
Thru Sullivan, Stauffer, Wolwell
& Bayles, Inc.

Via NBC
Sundays, 6:30-7 p.m,

Estimated Package Cost: $500. Pro-
ducer, Don Victor; cast, Charlotte
Keane, Bill Smith, Ed Latimer; writers,
Manfred Lee and Fred Donnay.

Current Hooperating for this program
(Premiere) None

Average Hooperating for shows of this
type (Mystery Drama)...........o0usn

Current Hooperating of show preceding
(Sustaining) .....oviiiiiiiiiiiiiiis None

Current Hooperating of show following
(Jack Paar-New) ........coviveennens None

HOOPERATINGS OF OPPOSITION SHOWS

8.2

ON OTHER NETWORKS
ABC: ‘‘Greatest Story Ever Told”...... 2.9
CBS: “Kate Smith Sings”.............. kA4
MBS: “Mrs. Nick Carter”.............. 5.2

In kicking off its new National
Broadcasting Company series after
its recent switchover from Columbia
Broadcasting System, the Ellery
Queen mystery program is using
the fight against discrimination, de-
linquency and other social evils as
a story base. The program re-
viewed, however, fairly bulged with
cliches in showing why the good
guys always beat the bad guys. Re-
sult was a script which, tho laud-
able in purpose, passed beyond the
bounds of credibility and partly
vitiated its intent.

The program opened with the an-
nouncement that it is dedicated to
the fight on crimes against Amer-
ica, and asked listeners of all ages,
colors and faiths to pledge to oppose
bad citizenship. racial and religious
hatred, and political discrimination.
Repeating of the pledge by those in
the studio gave it a ring of sincerity.

The Green Gorillas

The play which followed was
based on kid gangsterism, as prac-
ticed by a mob of young gunsels
called the Green Gorillas. The
vouthful mobhsters made a racketeer
named Johnny Rack their pin-up
boy, and Rack lost no time in adopt-
ing the role of Fagin, disposing of
hot cars picked up by the punks.
Enter Ellerv Queen, and things took
a turn for the better.

Queen forced his way into a_con-
clave of the Gorillas and faced
Johnny Rack unarmed. The subse-
quent showdown, in which Ellery
made the gangster yell for mercy,
was the greatest evidence since Pil-
grim’s Progress that the powers of
right must win. Unfortunately, it
was slightly less effective. The typ-
ical Queen comment was one made
after he subdued the gangster. Turn-
ing to the changeable can heisters,
who by now were on his side,
Ellery proclaimed: “There’s some-
thing about crime that makes a rat
out of 2 man, and something about
fighting crime that makes a man out
of a rat.”

Guest Sleuth Gives Up

The practice of giving a guest
“detective” an opportunity to offer
a solution to the show’s problem
was continued; in this case the ques=-
tion was the identity of the Gorilla’s
leader. Dorothy Gordon, moderator
of The New York Times Youth
‘See Ellery Queen on opposite page,

The Author Meets the Critics
Reviewed June 1, 1947
Sustaining Via NBC

Sundays, 4:30-5 p.m.

Estimated Talent Cost: $400. Pro-
ducer, Martin Stone; directors, Martin
Stone and Jack Hill; writer, William
Hodapp; cast, John K. M. McCaffery,
moderator; also two guest critics and
author,
Current Hooperating for this program
(Premiere) ......i..cieviiiiniriinaes None
Current Hooperating for show preceding
(Quiz Kids) .......ovceeieiiieiiieans 7.3
Current Hooperating for show following
(Sustaining) ...o.iiiiiiiiiiiieiiens None

CURRENT HOOPERATINGS OF OPPOSI-
TION SHOWS ON OTHER NETWORKS

ABC: Sustaining ...................... None
CBS: “Hour of Charm’ ................ 5.1
MBS: True Detective Mysterles. .. ....... 2.9

With its format somewhat refur-
bished, The Author Meets the
Critics made its network bow this
week over National Broadcasting
Company after a New York career
over WQXR. Program is sponsored
in New York only by Book-of-the-
Month Club, by special arrange-
ment, and is carried sustaining on
the remainder of the web. New
format includes a brief dramatiza-
tion of high spots from the book
under discussion to give listeners
an idea of what the shouting is
about.

Book dissected on the show
caught was Natalie Anderson Scott’s
The Story of Mrs. Murphy, latest in
the current run of novels dealing
with alcoholism and July selection
of the Book-of-the-Month Club.
Appearing as critics were John
Mason Brown, of the Saturday Re-
view of Literature, and Edwin
Lucas, director of the Society for
the Prevention of Crime. John K.
M. McCaffery served as moderator.

Latter opened the program with
a terse mention of the tome’s theme.
After comparing it with Uncle
Tom’s Cabin and Main Street, Mc-
Caffery tossed the ball to the critics
for an initial summation. Brown
used adjectives freely in praising
the volume, stating that it far sur-
passes Lost Week-End. Lucas, too,
lavished praise on the opus, but
indicated the author might have
rendered it into a useful social
weapon as well as an interesting
piece of reading.

At this point, the dramatization
was presented, with a narrator in-
troducing himself as James Patrick
Murphy, the book's protagonist.
While some of the individual scenes
in the dramatization were effective,
the seven-minute presentation did
not come off, being too loosely
drawn and diffuse and more than a
bit confusing. The adaptation was
followed by fully 10 minutes more
of jousting between Brown and
Lucas before the author, Miss Scott,
was brought into the fight. She
crowned the discussion with the
dubious observation that she felt an
author must write a novel bnly with
the idea of entertaining and must
never strive to present a social
idea, for that would only kill the
entertainment value. And they rap
radio and pix for being escapist-
minded.

Program as a whole was interest-
ing enough to nurture an interest in
the volume, despite Miss Scott.
Dramatization could stand smoother
scripting, and critics of more di-
vergent viewpoints might add
punch, Commercial for Book-of-
the-Month Club at show’s beginning
tied in such contemporary lights as
Dorothy Canfield and Clifton Fadi-
man, who arc on the Club's selec-
tion committee. Concluding plug
was rendered by Miss Canfield. and
offered her reasons for selecting the
book discussed as a Club choice.
Both were straightforward, altho
latter ran necarly two minutes.

Sam Chase.
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Latourette Heads
ABC News Office

HOLLYWOOD, June 7. — Frank
Latourette will replace Foster May
as head of ABC’s Hollywood news
office. Latourette, currently chief
of ABC’s Western division news de-
partment headquartering in San
Francisco, moves to Hollywood,
where he will retain his present ex-
ecutive post as well as fill May’s
shoes. Latter resigned two weeks
ago.

Unicue situation existed whereby
web’s operational headquarters were
in Hollywood, but the news depart-
ment’s Coast anchor remained in San
Francisco. With present move, all of
ABC’s Coast activities will be cen~
tered in the film city. At one time,
San Francisco harbored all of Coast
radio’s head offices. News bureau
would have followed trek to Holly-
wood, but San Francisco remained
Coast news hub during war years.

Down Under Drive

On Bootleg Dialers

SYDNEY, June 7.—Australian rev-
enooers this week continued their
drive to wipe out bootleg radio listen-
ing Down Under. The postmaster
general’s department is slapping pro-
secutions on radio-receiver owners
caught listening without the neces-
sary federal license, and a special
gang of inspectors is out putting their
ears to keyholes.

One result has been stimulation
of a flood of license applications.
Last week, 20,100 new licenses were
taken cut in New South Wales alone,
compared with 2,000 for the same
week last year.

NBC’s “Ellery Q”
Vamps Till Ready

NEW YORK, June 7.—Unusual
hiatus plan goes into effect after to-
morrow for Ellery Queen, which is
sponsored by Whitehall Pharmacal
Company over National Broadcasting
Company (NBC) Sundays at 6:30
p.m. Queen mystery series just
started June 1, but after two broad-
casts is skedded to take a seven-
week layofl.

Fillirg in between June 15 and
July 27 will be Varieties, a musical
program featuring Joe Gallicchio’s
orchestra with vocalists Jack Haskell
and Vivian Martin. Agency is Sulli-
van, Stauffer, Colwell & Bayles.

AVERAGE BLURB

(Continued from page 3)

daytime, according to NBC. “It
is interesting to note in this connect-
ion,” states the survey, “how well the
commercial copy limits were adhered
to for certain types of programing
(mostly half hour) which represent
a substantial postion of our broad-
cast day. On light music programs,
for example, 10.8 per cent of the
time was devoted to commercial copy,
for variety program 9.2 per cent, and
for quiz and audience-participation

Part 1V
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CBS Views the Press
Reviewed May 31, 1947
WCBS, New York—50,000 Watts

Writer and commentator, Don Hollen-
beck. Produced by CBS News Depart-
ment. Announcer, Ceorge Bryan.

Some months ago, John Crosby,
the radio critic of The New York
Herald-Tribune, invited radio to
turn about and review the press,
even as the press does to radio,
theater, pictures, art and the rest.

And CBS has done gone and done
it, inaugurating a milestone in radio
programing. There have been iso-
lated instances of similar programs
—WHCU, Cornell’s Ithaca, N. Y.,
station recently gained a Peabody
Award for its review of up-State
New York weeklies—but so far as
is known, this is the first instance
of a network owned-and-operated
station undertaking so risky a ven-
ture.

And more power to CBS, its
newsmen and Don Hollenbeck, who
writes and reads the commentaries.
Hollenbeck, a former newspaper-
man himself—and a good one—did
a well-rounded job on his initial
program. Principal shortcoming
seemed to be a lack of variety in
stories covered, most of the program
being devoted to the Xioman holi-
day New York dailies made of the
recent exposure that city relief
families had been residing in hotel
rooms. He implied, obviously, that
the dailies apparently preferred the
hungry citizenry to sleep in the
streets.

Hollenbeck’'s criticism centered
mainly on The New York Sun
{(whose editor reacted violently; see
story on Page 5 of this issue); The
World Telegram and the Journal-
American. Their treatment of the
relief coverage was “as sorry an
exhibition as the press . . . is ca-
pable of putting on,” he declared.
He noted that the inevitable claim
of “communist connivance” was
dragged in, too. He also praised
PM’s coverage, and then turned
around and panned the same sheet
for its handling of a transit story.
He also rapped Westbrook Pegler—
but this faces the hazard of becom-
ing a weekly event.

Hollenbeck actually voices his
own studied reactions and those of
the newsmen on the CBS staff. It
is a courageous move made by a
radio network and/or station. Why
it means that radio actually is tak-
ing a stand; that radio is squaring
off and asserting its birthright! That

LOCAL
Reviews

Rating figures are used whenever available from authentle
Data concerning advertiser’s expenditures, came
promotion or

sources.,
palgn themss,
as In the case of public

material suppiled by statlon, advertisers,

Three Alarm

Reviewed June 6, 1947
PARTICIPATING SPONSORSHIP

Via KMPC, Hollywood
10,000 Watts—-Independent

Monday thru Friday, 1:05-2:30 p.m.

Talent Cost: $100 per 15-minute seg
per week. No fees for guests, Carlyle
Stevens, writer-producer. Cast, Frank
Graham and Van Des Autels, emsees.
Occasional guestars. Music, studio ork
conducted by Benny La Casse plus disks.
Hooperatings unavailable.

Show offers a little different twist
to the old listener participation
giveaway pattern. Three alarm
clocks are supposedly set by screen
names to ring during time program
is on the air. Listeners write in and
attempt to guess what time a clock
would ring. Dialer who comes the
closest to exact time alarm rings
gets a string of free gifts. These
range in value from $5 to $10. Per-
son who comes within 30 seconds of
guessing alarm’s ringing gets what
seg calls the Jakspot or a bundle of
more expensive prizes — watches,
beauty kits, pen and pencil sets,
etc. Anyone guessing an alarm time
on the button receives the Bullseye
prize—a free plane trip to any spot
in California. Winners of either
the Bullseye or Jakspot prizes are
in line to win a free automobile for
each 13-week period.

Show gets majority of its prizes
on a cuffo basis in return for pro-
ducts’ air mentions. Airer is bank-
rolled by string of spot announce-
ments. These are capably voiced
by the emsees, avoiding usual pit-
falls of pressure selling.

As daytime giveaway shows go,
Three Alarm is well-patterned for
an indie station. Emsees Graham
and Des Autels are successful in
keeping pace at a high pitch thru-
out, while retaining an informal
tone. Music capably combines live
and waxed talent. Fanfares and a
couple of feature numbers are per-
formed by studio ork. Current pop
disks are squeezed in to add to en-
tertainment quality.

Show has been on KMPC for past
few months during which time it
has exhibited a strong mail pull.

Lee Zhito.

is no small event in radio programe=
ing or radio-press relations. Let’s
hope that other broadcasters will
get their feet wet in the same water.

~—Jerry Franken.

PROGRAM
& Analyses

other pertinent Information,
service programs, are based upon
agencles, ete.

News of the Week in Review
Reviewed Via Transcription
KORTZ-LEE JEWELRY COMPANY

Via KLZ, Denver
5,000 Watts—CBS Affiliate
Sundays, 8:30-9 p.m.

Current Hooperating for this program.. 7.8

CURRENT HOOPERATINGS OF SHOWS ON
OPPOSITION STATIONS

KVOD-ABC: “Theater Guild” ...,...... 10.9
KFEL-MBS: “Nick Carter”.............. 5.2
KOA-NBC: “‘Meet Me at Parky’s”...... 12.6

A Iot of thought and production
has gone into KLZ’s News of the
Week in Review, and it's apparently
paying off, for Kortz-Lee Jewelry
Company, local merchandise mart,
has been picking up the bill for
more than thrce years.

Program, judging by the May 25
broadcast, has infinitely moye pro-
duction than the ordinary news
show. With the exception of a
brief portion devoted to news bul-
letins at the tail end, the news
events are dramatized, with actors
playing the roles against a musical
background prepared by Arthur
Gow. The thesps managed to re-
capture a good deal of the excite-
ment and significance attached to
such occasions as the anniversary
of Charles Lindberzh’s transatlantic
flight, Decoration Day, etc. The
half-hour format gave staff scripter
John Connors a chance to work in
some nostalgic and moving sketches,
bresupposing considerable rescarch.

Proportion of local to national
and international news, of course,
varies weekly. Show reviewed had
all types, the chief local item being
a dramatization of the city’s recent
mayoralty election and pointing up
the civic duty of voting. Another
interesting and effeclive bit was a
brief dramatization highlighting the
horror of highway accidents. Kudos
to soundman Harold Craig for this
one.

Plugs for Kortz-Lee are worked
in liberally and are straightforward
in nature. Even the prices are given
—which makes for an honest ad-
vertising pitch and undoubtedly
wins a lot of friends.

News of the Week probably
doesn’t suffer, inasmuch as the
weekly proportions of local and
other types of news vary comsider=-
ably.

Producer-director is Charles Rob-
erts, whose work on show caught
displays ingenuity, knowledge of
good radio and a capacity for work-
ing with raw actors.

Paul Ackerman.

programs 8.6 per cent.”

SURE "CONTACTS COUNT!"

And glossy photo reproductions of yourself are con-
stant, considerate and consistent contructs with those
who Count. I produce over 50,000 photos daily.

8x10's, 5¢ ea.; Postcards, 2¢

Write for

ea. in 1,000 lots. Frce Samples
Mounted Blow-Ups on Heavy and
Board, 20x30, $2 ea.; Price List B,
30x40, $3 ea.
{Quantity)

BRyant 3-8482

156 W, 46th St.
N.Y.C. 19

AFM CONVENTION
(Continued from page 3)

was still tentative as The Billboard
went to press, called for the opening
session to be held at 1 p.m. today in
Moose Temple, the site of all general
sessions. Registration, board meet-
ings and special sessions will be held
at the Book-Cadillac Hotel. Jack
Ferentz, prexy of the Detroit 1oca1;
Mayor Edward J. Jeffries Jr. and a
representative of Governor Kim Sig-
ler will speak at the opening session.
Opening talk by Petrillo will keynote
the convention.

Business sessions will continue
daily until Friday, except for an out-
ing Tuesday. Executive board is ex-

CPS, Parts 1 & I1

Due fo space limitations, Con-
finuing Program Studies (CPS),
Parts 1 and II do not appear in
this issue. These features will be
carried in the next issue of The
Billboard, dated June 21.

pected to meet for an additional three
or four days after the convention
ends.

Entertainment schedule includes a
grand ball tomorrow night.

ELLERY QUEEN
(Continued from opposite page)

Forum, gave up on the detecting,
but pitched for better living condi-
tions and a more understanding
community as more important than
revealing any one gang leader.
Commercials at the 10 and 20-
minute mark plugged Anacin and
Kolynos, respectively. The former
was the usual “made like a doctor’s
prescription” theme, while Kolynos
was said to offer a “mouth-wash
effect to sweeten the breath.” The
cowecatcher, at the show’s beginning,
plugged Freezone corn remover,

Sam Chase.
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All Men Are Created

TELEVISION (REVIEWS)

Air Circus

Reviewed Wednesday, May 28, 8:30-
9 p.m. Drama. Sponsored by Mueller’s
Macaroni, Inc. Agency—Duane Jones.
Cast—Eighteen graduate members of
the Television Workshop of the Amer-
ican Theater Wing Veteran program
under general supervision of Harvey Mar-
lowe. Original story by Bernard Karlen
and Barbara Leondar. Adapted by ATWV
Television Workshop members, Direc-
tor—Kit Kirkbride. Sets—Iran Berlow.
Music—David Gaines.

Tele workshops, particularly those
set up to give vets an opportunity
to learn the budding video biz, are
certainly to be encouraged, and it is
therefore regrettable that All Men
must be tabbed a good try which

fell far short of its mark on many
counts. Major mistake was in selec~
tion of the material. Satire is among
show business's most difficult assign-
ments for writers, producers and/or
actors and even professionals (in all
three categories) with long years of
experience miss the boat more often
than not.

For a bunch of kids, with admit-
tedly little solid entertainment indus-
try background, to try the trick was
sheer folly. In the case of All Men,
it showed up first in the writing, and
then, of course, most glaringly in
the performances. Taking the story
6f Cyrus Simean, a chemistry prof
who thru a laboratory mishap, grows
a monkey’s tail, the Theater Wingers
tried to show how, because of his
appendage, he was ostracized by so-
ciety. In the process they lampooned
the unwitting cruelty of children,
the fatuous smugness of college of-
ficials, the fat-headed screaming de-
fenders of the American way of life
found in chamber of commerce and
women’s club circles, panic-preach-
ing radio newscasters and the cliche~
casgaders in the halls of Congress.

Feeble Smash

The intention presumably was to
smash at prejudice, but as has been
indicated, the smash turned out to
be the most feeble kind of slap on
the wrist. It lost effectiveness because
practically all the characters were
written in stereotype fashion and fur-
ther because of overacting by the
great majority of the cast. Marlowe,
as producer, and even more Miss
Kirkbride, as director, must be held
largely accountable for this.

On the other hand at least three
of the performers—Simean, the
halfway-point-to-heaven gatekeeper,
and particularly the gal who did the
club-woman caricature show definite
promise. It would be this reporter’s
guess that with a better, easier-to-
handle script and more astute direc-
tion, at least several others of the
troupe will make the grade.

Good Music Cueing

Musical cueing thruout was well
done and Gaines rates a bow for this.
The Duane Jones Mueller com-
mercials were good, especially the
middle one, which was neatly tied
into the script. Midway point in
the show had radio newscaster
shrieking the news of havoc Simean
was causing by his mere existence.

GLOSSY PHOTOS

Reproduced in quantity at 5c each.
Negative ch’arge of $2.00 on ﬂrsfsordero.
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Send Negative or Clossy Photo.
Send 13 Deposit With Order, Balance C.0.D.

QUALITY PHOTO SERVICE

Perkins St. Box 42

BRISTOL, CONN.

Reviewed Saturday (31), 2 to 4 p.m.
Style—Direct remote pick-up of stunt
flying from Santa Anita. Sustaining over
KTLA (Paramount), Hollywood.

In the hands of Paramount, tele
again proved itself as the ideal me-
dium for covering special events.
Without doubt, those viewing the
Santa Anita Air Circus from the
comfort of their living rooms saw
far more than the throngs that at-
tended the event in person. Thru
use of telephoto lenses, scanners gave
the home lookers amazing close-up
shots of the planes as they went thru
their stunts. In one case, the long-
barrel lenses brought the tele viewer
so close that the pilot’s face and fea-
tures were clearly visible.

In attempting this scanning, Para-
mount asked for trouble, since it
meant lenses would have to be shoot-
ing skyward thruouf and strive to
keep the stunting planes in frame.
KTLA’s camermen accomplished this
feat easily, seldom if ever losing their
subject. To shoot skyward, camera
bases were set at an angle, allowing
for the extreme upward panning.

Adding to seg’s enjoyment was
smooth commentary of Dick Lane and
breather gab breaks handled equally
well by station announcer Keith
Hetherington. Lee Zhito.

The scene segued from the broadcast
studio to the kitchen, where a gal
was listening to this newscaster. She
turned off the radio and went into
her Mueller pitch, built around a $25
prize contest to name a macaroni sal-
ad she whipped together. Mueller
and Duane Jones rate a bow for
sponsoring the Wing show, at any
rate.

The newscaster closed the show by
talking directly to the video audience
and admitting that maybe the whole
story was a ‘“little silly” It was,
kids, but try again, with something
not so tough. Joe Csida.

Tele Packages Seen
As Important Cogs

NEW YORK, June 7. — Video
package agencies provide a special-
ized service which will grow more
important to advertising agencies and
tele stations as the medium grows,
according to Philip Brodsky, presi-
dent of Video Associates, Inc. (VAI).
Brodsky last week told a staff lunch-
eon, attended by free-lance contrib-
utors to his package firm, that as a
specialist the packager “offers a
solution in the present tussle for pro-
gram control between agencies and
broadcasters.”

Brodsky asserted that, using the
packager, agencies could retain ~on-
trol of program ideas and production,
while the stations and webs might
be more willing to grant leeway with
the packager’s experienced techni-
cians supervising operations. While
agencies understandably want to
garner production experience, Brod-
sky said, “many of their experiments
have been to the client’s—and their
own — disadvantage.” He predicted
that when an agency finds itself with
a number of simultaneous produc-
tions, need for the packager will be
even more acute.

Meanwhile, Brodsky announced
pacting of WRGB, General Electric
outlet in Schenectady, to a three-
month contract for VAI packages dur-
ing the summer months. Initial series,
a miniature musical comedy titled
Cafe Domino, spotlights the tribula-
tions of a forlorn waiter. Cast in-
cludes Zelick Segal, Penny Osgood
and Dayton Lummis, plus a marion-
ette troupe under direction of Wayne
Reed.

WABD in Deal
With Allied
Hywd. Filmery

NEW YORK, June 9.—Significant
tie~up between motion pictures and
television was concluded last week
when Allied Artists Productions, Inc.,
signed to sponsor the first of what is
expected to be a series of programs
over DuMont television outlet
WABD. Time sale is the initial re-
turn from the revised personnel set-
up installed at DuMont last month,
which saw John McNiel, ex-station
manager at WJZ, New York, named
WABD general manager.

Program to be sponsored will be
aired today (9), from 8:30 to 9 p. m.,,
and will plug Allied’s new film, It
Happened on Fifth Avenue. Pro-
duction will be handled by two more
recent DuMont additions, director
Paul Belanger and set designer Jim
McNaughton, who recently were cut
loose during the Columbia Broadcast-
ing System (CBS) staff slash. The
program will combine both live and
film techniques, leading off with live
presentation of a ballet, under the
supervision of Valerie Bettis, who
appeared in several recent Broad-
way productions, including Beggars’
Holiday. Sets will take the dancers
from a backdrop of Fifth Avenue into
a movie house, where a trailer will
be presented on the picture ad-
vertised.

WABD expects Allied to bankroll
at least two more programs for Fifth
Avenue, and to continue its video
pitch on future releases, including
Black Gold, due soon.

A concerted sales drive is under
way to peddle sponsorship for Fash-
ion Showcase, a Belanger-McNaugh-
ton package. Evelyn Lawson WABD’s
p.a., is lining up about 10 models,
to be known as the Du-Tel Girls to
participate in the initial fashion pro-
gram, about three weeks hence.
WABD execs are currently striving
to set sales policy for the series, some
holding for the security of a single
sponsor, and others advocating rotat-
ing sponsors.

Under the McNiel aegis, DuMont
is expected to make other aggressive
moves to bring sponsors to the sta-
tion. Small Fry, moppet film show,
probably will be pitched at pub-
lishers of kiddies books in the near
future.

‘Firemen, Spare My
Child? Is Anii-TV

Reade Pix Chain
Extends Lobby TV

NEW YORK, June T7.—Contracts
were signed this week between the
DuMont Television Laboratories and
the Walter Reade theater chain of
New York and New Jersey whereby
the video firm has been named to
supply custom-built tele receivers for
the lounge of each of the movie
houses. Sets will provide large di-
rect-view screens, which will be in-
stalled flush with the walls, as an
integral part of the lounges. First
installation was at Reade’s Park Ave-
nue Theater. Two more sets have
been delivered and are being installed
at the St. James Theater, Asbury
Park, N. J., and Strand Theater,
Freehold, N. J.

Gillette Rehewing
Boxing Tele Rights

NEW YORK, June 7.—Rights to
televise all boxing bouts staged by
the 20th Century Sporting Club were
retained this week by Gillette Safety
Razor Company, which renewed its
contract with WNBT, outlet of the
National Broadcasting Company.

Gillette, which has been using video

Cry of Movie Ops

PHILADELPHIA, June 7.—Altho

large-screen television looms as no .

immediate threat to the motion pic=
ture theater owners, operators of
theaters in the rural towns in East-
ern Pennsylvania are already becom-
ing alarmed over the competition
they expect to get from television
thi§ summer. Agents of television
set makers are visiting volunteer
fire companies in the small towns,
many of which own community audi-
toriums, to interest them in purchas-
ing large-size receiving sets for en-
tertainment in their fire halls.

Until now, the fire companies have
been providing film shows, using
16mm. films, as the major form of
entertainment for members® families,
who are generally admitted free to
the fire halls or community audi-
toriums. Now, with television sets
in the fire halls (some sales are
already reported to have been made),
owners of theaters in the rural towns
are deeply concerned. The fire halls
generally accommodate 100 to 200
people. While the 16mm. films have
made some inroads in picture grosses
during the summer months, movie
exhibitors fear that the novelty of
television shows, paid or free, will
cut down revenues for them.

Chi Music College
Sets Video School

CHICAGO, June 4.—A school of
production and writing for television
has been set up here at the Chicago
Musical College. Television courses,
under the direction of Dr. Hans
Rosenwald, dean of the school, is
divided into three 18-week semes-
ters, covering production, directing,
acting and writing. Courses are ac=
credited for application toward a
college degree, and accordingly, some
of its students have already made
connection with video stations which
will hire them upon graduation.
Following the 54-week course the
school will offer advanced workshop
training, which will give students a
chance to work on actual radio shows
for two semesters.

School at present enrolls only 50,
following Rosenwald’s belief that
many students cannot now be han-
dled in courses for which there are
so few competent instructors. In-
cluded on the video faculty are Pat-
rick Murphy, director at American
Broadcasting Company here, and
Joel Willard, of the Goodman Thea-
ter and Northwestern University.

Altho this school so far seems to
be operating on a legitimate basis,
not making promises it can’t keep,
trade here is beginning to talk about
the advent of shyster video produc-
tion schools which will fleece stu-
dents, teach therr nothing and then
turn them out ostensibly for employ~
ment in a trade which will find them
completely useless because of im-
practical instruction received at
schools that were just in the business
to get tuition. Already, here and else-
where, television engineering schools
of racket proportions have sprung
up, and it is expected that next will
come the racket production and tal-
ent schools.

for fights since September, 1944, will
continue to bankroll the Monday and
Friday bouts at Madison Square Gar-
den and St. Nicholas Arena. Terms
also include exclusive tele rights to
all Joe Louis title bouts. Maxon is
the agency.
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Only 11' TV
Spots on Air;
WNB_V_(_’_Opens

2d NBC Outlet Due June 27

WASHINGTON, June 7.—As the
Federal Communications Commission
(FCC), released a survey showing
that only 11 video stations are now
in operation, WNBW, National Broad-
casting Company’s (NBC) Washing-
ton outlet, announced this week that
it will begin official telecasts June
27—making a total of 12 U. S. TV sta-
tions.

WNBW plans to use the New York-
Washington coaxial cable to transmit
programs from WNBT, New York,
until the local station’s facilities are
completed. WNBW hopes to start
local studio productions about Sep-
tember 1, with a children’s after-
noon show to be given top priority.
Kiddie spot will feature marionettes,
handicraft work and musical chardes.

Service to 37 Cities

In the FCC’s video survey, it was
revealed that television service to 37
cities in 24 States is proposed in cur-
rent grants and applications, with
California leading with 13 proposed
stations and New York, Ohio and
Pennsylvania following in order. Of
the dczen stations expected on the
air by July 1, only six have been
formally licensed by FCC—WCBS,
WABD, WNBT, in New York; WRGB,
Schenectady; WBKB, Chicago, and
WPTZ, Philadelphia.

Meanwhile, as anticipated, FCC
readied to push its inquiry at an en-
gineering hearing starting Monday
(9) to determine why commercial
television is lagging. FCC is par-
ticularly interested in the causes of
slow progress in video networks.
American Telephone & Telegraph
will be asked to explain its coaxial
cable plans and its rate schedules.
AT&T is expected to advise the FCC
that it is able to install a new cable
between New York and Washington
and is ahead of schedule on its trans-
continental plans.

WBKB Limits Beer

Sponsors to Three

CHICAGO, June 7.—Danger of
video becoming a medium for the
{avern trade thru the airing of too
many shows sponsored by beer com-
panies or shows aimed at tavern
viewers, which has been talked about
in the trade here for the past few
weeks, has been recognized by
WBKB, local B&K television outlet.
Station unofficially has set a policy
that its present three brewery spon-
sors will be the limit.

As in other cities, the sale of video
receivers to taverns has continued to
jump here, until the tavern audience
is now an estimated 50 per cent of
the total. This has made beer com-
panies anxious to sponsor time and
reach this market, with the station
now airing shows bankrolled by the
Fox De Luxe and Keeley breweries
and the Canadian Ace Company set
to follow shortly with sponsorship of
horse racing from Arlington Park.

As a result of video becoming a
natural for beer makers, others than
those signed by WBKB are asking for
time but are receiving a polite but
firm turndown—at least until the
station programs more hours so that
beer sponsors will not be taking such
a high ratio of commercial time.
Liklihocod is that even then they will
be turned down.

Worry behind all this, of course, is
that television will get a bad repu-
tation not only with the public but

WBZ in Tie-Up
With TV Caravan

BOSTON, June 7.—WBZ, Boston
Westinghouse station which is cur-
rently building a $1,000,000 radio and
television center and is set to initiate
television test patterns on the air
within the next six months, starts an
all-out tie-in with the RCA-Victor-
Allied Stores Television Caravan
which moves into Jordan Marsh
Company department store Monday
(9) for a week-long display of equip-
ment and video.

Opening gun in the WBZ-Jordan
Marsh hook-up is set for Tuesday
when Chick Morris, director of spe-
cial events, will describe the Hub’s
first sizable television exhibit. The
AM facilities of WBZ will carry the
regular programs which will be tele-
vised at the same time and seen by
customers on receivers strategically
spotted around the store.

Governor Bradford is scheduled to
make his first video appearance on a
special program with store officials
and Allied executives.

“Author-Crix”

On TV for GF

NEW YORK, June 7.—As part of
its extensive video experimentation,
General Foods Corporation this week
signed to sponsor The Author Meets
the Critics for seven weeks over
WNBT, National Broadcasting Com-
pany (NBC) tele station. Stanza will
air Thursdays, from 8 to 8:30 p. m,,
beginning either July 3 or 10. Max-
well House will be the product
plugged. Benton & Bowles is the
agency.

Show will have no relationship
with radio version of the same name,
which has just begun airing over
NBC. Tho John K. M. McCafery
acts as moderator on both programs,
guest critics and books discussed will
be different. Another GF tele show,
Juvenile Jury, winds up its spring
series June 27.

Hollywood Designer
Plans Tele for Ad,

Exploitation Use

HOLLYWOOD, June 7. — Holly-
wood dress designer, Don Loper, may
become the first in his feld to use
nationwide tele outlets for exploita-
tion and advertising, it was learned
this week. Fem apparel creator is
currently mulling plans =zalling for
television preem of his new fall line,
with video showings to be included
in*all principal markets having tele
outlets,

While still in the formative stage,
Loper is said to be ready to sink a
sizable chunk of dough into tele if
full exploitation potential can be
reached. Shows would be packaged
in Hollywood in the usual film city
glamour style, sparked by possible
inclusion of show biz personalities.

also with the Federal Communica-
tions Commission and even with the
advertising industry. Latter is felt
to be a possibility in view of the ex-
pectation that many sponsars will not
want to pay for shows on a medium
that has too large a tavern following,
nor will they want to pay for show
programed closely preceding or fol-
lowing alcoholic commercials.

It is also felt that television will
never achieve its full potential as
entertainment and educational me-
diums unless some stop to tavern
trade programing is made and unless
shows other than those beer makers
would like to bankroll are put on the
air.

Video Workmen——No. 8 of a Series

By Jay

] WOULDN'T turn on the vaude-

ville, only your wife says you
was gonna be on,” the bartender said,
and added, “My trade goes for the
fights and the ball games.”

I could have started something by
asking, “What’s wrong with the vau-
deville?” Instead I paid for my beer
and left. There were reasons why I
did not ask.

1. I didn’t have the time it would
take for his answer.

2. Someone had told me once be-
fore (at least once).

3. I didn’t have enough for another
beer.

Jay Marshall is a nitery and vaude per-
former currently at the Blue Angel in New
York., One night the editor of The Billboard
picked up the check at Lindy's and Mar-
shall was obligated for this story on tele-
vision. Marshall wrote some articles about
USO Camp Shows which helped to get
him canned and he hopes the television
consequences dre in no way similar,

If you want to know, go to the
“Actor’s Wailing Wall,” in front of
the Palace, or to the NVA Club. They
will be more than unhappy to tell
you what was wrong with vaude-
ville, with detailed descriptions of the
death throes from the early days of
Nora Bayes to Jack Benny’s record
run at the Roxy. The symptoms of
the television disease seem somewhat
similar, so Dr. Marshall will diagnose
and prescribe.

First View of Tele

I first saw television at Massachu-
setts Institute of Technology in 1931.
As I recall, the camera was a station-
ary piano box with a large glass eye
in front and a mess of wires, switches,
tubes and dials in back. Flooded
with hot lights, a perspiring professor
stood on a chalk-marked spot and
held up various cardboard signs, just
like the medicine men who used to
demonstrate corn cures in store win-
dows. In the next room we saw the
professor and the cards projected on
a small screen. 'There was no sound.
It was almost like the movies.

I was, therefore, aware of video’s
existence when 10 years later a well-
meaning friend called me to the Du-
Mont studio. “Here’s your big
chance,” he said, “You can get in on
the ground floor of television.”

I had been taken in on these bene-
fits before. But, I have kept telling
myself, there is always that chance.
I put some lavender lips on a some-
what magenta face and stood under
the hot lights. They thanked me
when it was over, and I was indeed
thankful. Well, as luck would have
it The Billboard reviewed the show.
I all but bought out the edition. I
knew if anyone saw it I was ruined.

Another Offer

Then there was the time T picked
up a last-half out of town. After
the matinee, a department store ex-
ecutive came backstage and handed
me his card. “We’re having a demon-
stration of Farnsworth television in
our store tomorrow. Would you be
interested?” “Thank you, but I have
seen it before.” “Oh, no, I want you
to do your act—we’ll pay you for
it.”

Aha! Commercial television. Next
day I took a cab from the theater to
the store because I was wearing
stage makeup, and I carried the
dummy (I was doing a ventriloquist
act) in a pillow case.

“Glad you’re here,” the technician
said, as he eyed and approved the

How To Put on Television Shows;
Free Advice by Performer Who
Was in Video on Ground Floor

Marshall

makeup. ‘“Hope you don’t melt,” he
said. “Gets pretty hot under those
lights.” An inner voice said over and
over, “You’re gonna get paid.” After
15 minutes I had to quit. The in-
tense heat had blistered the paint on
the dummy’s face so that he looked
like a smallpox patient, and I looked
and felt like a hot pastrami—with
mustard. I was thanked and handed
a fat pay envelope just stuffed with
money—15 one-dollar bills.
Uncle Sam Interrupts

The war came and I went. I
couldn’t get out of the Army, so I
couldn’t get into a television. Thus
it was early in 1946 before I was
again visable on video and then only
to a select few.

This came about when Ed Sobol at
WNBT called my agent, Mark Leddy,
for an RCA color television demon-
stration. We rehearsed all morning
to get the proper angles, focus, tim-
ing, cues and stage directions. The
running order was set and we ran
over the show for an informal au-
dience of vice-presidents, engineers
and acts who gathered in little groups
to talk quietly and excitedly. The
lights were not hot. We wore no
makeup (the girls wore street make-
up). When I was not on the set I
would walk over to the engineer’s
panel and watch. There were two
screens—one with color, the other
black and white and after the novelty
of color wore off I began to compare
them. Both were excellent, colors
were true, no blur or distortion and
the sound was exact. Great progress!

After this came a Quiz Kids type
of show produced by Ronald Oxford
at WNBT, called Teletruth. As em-
see I quizzed a quartet of juvenile
delinquents, assisted by Remo Bu-
fano’s puppets. I thought the series
was doing all right until The Bill-
board reviewed the show. I don’t
know whether they saw the review
up at WNBT, but the next time Tele=-
truth went on, I didn’t.

On ‘Hour Glass” Show

The last time I was on television
was almost a year ago. Standard
Brands sponsored a variety show
called Ho<ns1:XMLFault xmlns:ns1="http://cxf.apache.org/bindings/xformat"><ns1:faultstring xmlns:ns1="http://cxf.apache.org/bindings/xformat">java.lang.OutOfMemoryError: Java heap space</ns1:faultstring></ns1:XMLFault>