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New York’s world-famous Carnegie Hall was the scene of Sammy Kaye's “$o You Want To Lead a Band”
1947 Mational Finals on Monday evening, June 30. Press and radio fans from all parts of the country, and
a host of top U. N. officials were part of the jam-packed crowd as Kaye’s fowr sectional winners from San
Francisco; Dayton, Ohio; Reading. Pa., and Asheville, N. C., competed for $1000 in cash, and $5000 worth of
additional prizes, plus the title of the Nation’s Champion Amatewr Bandleader. Rodney Andrew, Dayton'’s star
schoolboy athlete, and recent tryout for the Detroit Tigers® pitching staff, was the prize winner. Rod is shown fead-

ing the Kaye band as Sammy stands by with an ABC mike and tells the coast-to-coast radio audience all about if.
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Coleman Tops Stem’s Crix,
Batting 87.7; Morehouse

2d With 85.5,

Garland 81.5

Kronenberger’s Stretch Picks Win Out Over Chapman

NEW YORK, July 5.—Final tabu-
lation of the race for accuracy honors
by the Stem’s aisle experts as of
1946-'47 season’s end May 31 has
The Mirror’s drama pundit, -Robert
Coleman, in the top slot, Coleman

Carroll May Fold

Hollyw’d Nitery

Due to AFM Tiff

HOLLYWOOD, July 5.—Earl Car-
roll last week began negotiations with
four radio nets to convert his Holly-
wood Cafe-Theater to a radio theater
after- August 31, when Carroll claims
he will shutfer rather than continue
the feud with Local 47, American
Federation of Musicians (AFM). Car-
roll met Wednesday (2) with Sid
Strotz, National Broadcasting Com-
pany (NBC) veepee; Don Searles,
vice-prexy of American Broadcasting
Company (ABC); Harry Witt, of Co-
lumbia (CBS), and Pat Campbell, of
Don Lee Broadcasting System
(DLBS). Group discussed rentals
and terms of tfenancy and are

Radio--(}
Web Is First
ToTake Dive

Into Opinion

But Not Slanted Like Press

By Paul Ackerman

NEW YORRK, July 5.—Programing
ventures of the Columbia Broadcast-
ing System (CBS) during the past
year, together with statements of pol-
icy made this week by Ed Murrow,
veepee in charge of public affairs,
point to the conclusion that the web
is committed to the belief that net-
work radio has aftained a develop-
ment far transcending that of mere
facilities. CBS now feels that the
network is not just a communications
medium, nor solely or primarily a
purveyor of entertainment and ad-
vertising. That is the interpretation

(See CBS First Band on page 6)

broke the tape a comfortable two
points ahead of his nearest competi-
tor, the Sun’s Ward Morehouse, with
a fine average of 87.7 per cent for
fingering potential legit successes or
failures during the season. The Bill-
board’s yardstick for measuring a
Broadway success is 100 perform-
ances.

There were 85 new productions
presented on the Stem during the
season, but 15 of these preemed to
limited runs and A Young Man’s
Fanty and The Medium and The
Telephone, opened too late fo be
included in the tab. Of the remaining
68 new shows scored, Coleman sat
in on 65 and was wrong only eight
times. Early in the spring (see The
(See Coleman Tops Stem’s, page 45)

skedded to work out final details in
the near future.

Carroll, meanwhile, said he would
make one last attempt to reach an
amiable solution with AFM local
execs over the number of musikers
he must employ. Carroll seeks to
drop three sidemen which he deems
unnecessary to his operation but
union will most certainly continue to
insist on maintaining the musician
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Campus Crowns

NEW YORK, July 5.—Gander
at them! Top band, male singer
and gal chirp as voted by Amer-
ica’s colleges in The Billboard’s
Ninth Annual Poll of College
Music Tastes:

No. 1 band—Stan Kenton and his
orchestra,

No. 1 male singer—Frank Sinatra.

No. 1 fem singer—Jo Stafford.

For full tabulations in these
categories see the Music Depart-
ment.

Nielsen Plans

New A’dimeter

For FM, Tele

Measures AM, FM Listening

CHICAGO, July 5.—Preparing it-
self for the day when the FM radio
and television industries will have
been advanced to the stage where
testing of FM listening and wvideo
viewing would become a necessity,
executives of the A. C. Nielson Com-
pany this week told The Billboard
that they were working on a new
type audimeter which will measure
listening to not only AM, but also to
FM and television viewing.

Device, an advancement of Niel-
sen’s present AM radio audimeter,
will give information about AM as
well as FM listening and television
(See Nielson Audimeter on page 23)

Santo Domingo

Dollah; Puts U.

Covets Yanqui

S. Acts in Hotel

NEW YORK, July 5.—Santo Do-
mingo is the latest Latin spot to go
in for American acts. The Jaragua
Hotel in Trujillo City (capital of
Santo Domingo) has decided to go

MGM’s Anti-Radio
Film Plumps for
B.0O. Via Radio

NEW YORK, July 5.—Metro-Gold-
wyn-Mayer’s picturization of Fred
Wakeman’s radio-ribbing best-seller,
The Hucksters, will make extensive
use of radio. Entire campaign will
use spots, featuring the sort of com-
mercials the book satirized. So far,
of the 100-odd stations Metro is buy-
ing, none has rejected the rap-at-
radio business.

Actually, Metro flacks hope that

after the Yank tourist trade by put-
ting in acts.

Insiders claim that this is only the
first step in a campaign to get the
yanqui dollah. Jose Trujillo, presi-
dent of the country, is said to be
planning to open a gambling casino
and to promote the country’s divorce
laws in an effort to take business
away from Nevada and other States.
With many cruise ships skedded to
start next winter and with plane
flights increasing, Trujillo is set to
start a drum-thumping campaign
soon.

Acts going down get round-trip
plane fares, three-week contracts
with options, and rooms and meals
at the Jaragua, the town’s classiest
hotel.

some station does so—it'll make a

good space-grabbing gimmick.
Huckster spots will open up by

(See MCGM Anti-Radio Pic, page 22)

PICKS
College.s Keep
Frankie, Bing,

Perry on Top

Introes Kenton as Ork Fave

NEW YORK, July 5.-— America’s
college kids prefer the vocalist status
quo—Sinatra, Crosby and Como in
that order—but when it comes to
bands something new has been added.
The Billboard’s Ninth Annual Poll of
College Music Favorites (wound up
this week) reveals that Stan Kenton,
a swingster by any standards, grabbed
top over-all ork laurels. Kenton’s
decisive lead over the Tex Beneke-
Glenn Miller ork (No. 2) and Tommy
Dorsey (No. 3) was surprising in one
sense. In a separate category the
rah-rah set stumped for sweet music
above any other style (see Music
Department) but when it came to
culling the band boys, they gave the
nod to the artistry in rhythm of
Kenton’s kut-ups.

Second money for Beneke wasn’t
hard to take, his No. 2 slot showing
a three-notch improvement over last
year. TD, the ’46 winner, slipped to
third; Vaughn Monroe copped off No.
4 position and Elliott Lawrence—
“most promising band”—latched onto
the No. 5 position ahead of long-
established pace makers such as Duke

(See Campus Band on page 17)

New Rep Twist
For Road Legit

NEW YORK, July 5.—Legit on
the road will be given a new twist
next season when Reed Lawton sends
out a troupe of 30 to do matinees of
either Alice in Wonderland or Snow
White and evening performances of
Marinka on the same date. After-
noon show will play at $1 top with
plenty of 50-cent seats available,
while prices for the musical at night
will be exactly double.

Company has bought the sets and
costumes from the Broadway produc-
tion of Marinka and will carry along
its own ork. Consolidated Radio Art-
ists is booking the legit outfit, which
opens September 25 in Rome, N. Y.

Bad Switch

WASHINGTON, July 5.—Sta-
tion WQQW has a unique type
of record player—it broadcasts
programs of a rival station. This
week a WQQW disk jockey
switched on the turntable to
play a record. Before he could
set the needle down, the record
player announced: “This is
WRC-FM.” Seems the phono-
graph’s amplifier makes a crude
sort of F./d receiver and picks
up broadcasts of WRC-FM,
whose transmitter is across the
street. At last reports, rapid
adjustments were being made in
WQQW’s record player.
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Housing Bill Fails To Break

Showbiz Construction Jam

NEW YORK, July 5.—Show busi-
ness felt like the proverbial orphan
this week, when President Truman
Monday (30) signed the housing and
rent act of 1947, which scrapped gov-
ernment controls over non-residential
building except those over amuse-
ment and recreation projects. The
act specifically states that whenever
the housing expediter determines that
there is a shortage, or that there is
likely to be a shortage of building
materials, he may by regulation or
order require of any person or per-
sons a permit as a condition of con-
structing any building or facilities to
be used for amusement or recreation-
al facilities.

Only exception to this regulation is
a building or facilities constructed for
use in connection with a State or
county fair or any agricultural, live-
stock or industrial exposition or ex-
hibition, the net proceeds from which

Wellesley To Operate
Professional Stock
Tied With Teaching

BOSTON, July 5.~-The country’s
first professional theater to be spon-
sored and operated by a college will
get under way July 15 at Wellesley
College near here. The Wellesley
Summer Theater will operate both a
stock company, with a staff of six
Equity players plus visiting stars, and
as a thesping school.

The spark behind this unique en-
terprise is Eldon Winkler, one-time
writer and director in the radio de-
partment of the J. Walter Thompson
ad agency and now director of the
Wellesley Theater Workshop. Wink-
ler got the green light from Wellsley
prexy, Mildred McAfee Horton, and
proceeded to gather himself a first-
rate staff. These include Prof. Ed-
ward C. Cole, production manager of
the Yale School of Drama, who will
(See Wellesley Pro Stock on page 43)
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are used exclusively for improve-
ment, maintenance and operation of
such an exposition or exhibition.

The bill still permits builders to go
ahead without construction permits
for jobs not costing more than $2,500,
but requires that all applications for
such permits be made direct to Office
of the Housing Expediter in Wash-
ington, instead of locally as was for-
merly done. Applications are to be
made on Form OHE 14-171.

Authorization Required

The following amusement and rec-
reational facilities require authoriza-
tion under the new order:

Amusement arcade, amusement park, as-
sembly hall used primarily for recreation or
amusement (commercially or municipally op-
erated), bar serving alcoholic beverages, base-
ball park, bathhouse for swimming, bowling
alley, cabana, canteen, carnival, cocktail
Tounge, community recreation building, coun-
try club, dance hall, dude ranch used pri-
marily for recreation or amusement, ex-
position or exhibition (unless exempted spe-
cifically in act), fair (except a State or county
fair), gambling establishment, golf club, course
or driving range, night club, race track, rec-
reational club, riding academy, rodeo, seasonal
camp used primarily for recreation or amuse-
ment, shooting gallery, skating rink, coin ma-
chine establishment, indoor stadium (com-
mercially or municipally operated), table ten.
nis establishment, tavern serving alcoholic
beverages, any kind of theater (commercially

(See Housing Bill Fails on page 23)

Taft-H. Law Conned
By Showbiz Lawyers

WASHINGTON, July 5.—~The Taft-
Hartley labor situation thruout show-
biz remained basically the same as
reported in The Billboard last week,
and it became more obvious that
there would be no immediate devel-
opments. American Federation of
Labor (AFL) legal brains, mean-
while, met to study the new law and
later issued a bulletin covering sev-
eral points that will eventually in-
volve showbiz unions.

Lawyers, referring to the proviso
that prohibits unions from making an
“expenditure” in connection with
the election of a federal legislator,
advised AFL members not to con-
tribute funds directly to a campaign,
but fo continue other activities at-
tendant on elections, pointing to-
ward an early test of the constitu-
tionality of the law on the grounds
that it prohibits free speech and
freedom of the press.

Also ,covered were the legality of
existing contracts, terms upon which
new contracts may be negotiated and
liability of unions engaging in sec-
ondary boycotts, jurisdictional strikes
or breaches of collective ‘agreements.

Legally Fees-ible?

NEW YORK, July 5. — Im-
proving the gag! When the Taft-
Hartley override first happened,
every showbiz lawyer in town
was said to have ordered a new
Cadillac. After several weeks
of further study of the bill, said
lawyers who contradict each
other for no less than $25 an
‘hour, had caused alleged booms
in real estate, Canadian ore and
invoice tabulator equipment.

Calif. Supreme
Ct. Mulls Amuse.

Tax in Compton

COMPTON, Calif., July 5.—Heated
dispute over an amusement tax will
go to the State Supreme Court, ac-
cording to a vote taken by the Comp-
ton City Council. Hassle dates back
to November 27, 1945, when Comp-
ton’s civic fathers assessed a 2-cent
per ticket tax on all admissions to
ballrooms, pic, legit and vaude thea-
ters. Southern California amusement
trade is vitally interested in the high
court’s decision, since if tax is re-
tained here it may spread thruout
the entire Los Angeles area.

Foreman Phillips, who operates the
County Barn Dance here, and Fox-

West Coast (pic theater chain), joined
forces to fight the measure. Both
were instrumental in launching a
petition for a referendum vote to
repeal the amusement tax. Petition,
with the necessary number of signa-
tures, was presented to the city attor-
ney, but was rejected on the legality
that it was calling for repeal of one
section of an ordinance instead of
repealing the entire ordinance.

Phillips and the theater ¢hain took
the matter to Superior Court, filing
their suit against the City of Comp-
ton. Court answered in the city’s
favor. Matter was recently weighed
by the Court of Appeals, who over-
ruled the lower court. City will now
take the case to the Supreme Court.

At present, both theaters and ball-
rooms issue a 2-cent tax ticket sepa-
rate from the regular ticket of ad-
mission. Customers are asked to save
tax ticket stubs. Idea is that when
the seferendum vote for repeal sticks,
theater and ballroom ops will get a
refund of tax monies paid, which they
in turn will pass on to their patrons.

Indianapolis Centen Pushed
With 40G Underwriting Job

12 A.M. Curfew

Back; No Help
To Coast Spots

HOLLYWOOD, July 5. — After
five years of anxiously awaiting re-
turn to California’s post-war 2 am.
bar closing law, nitery and ballroom
ops here disappointedly agreed last
week that their hopes for better biz
were ill founded. State invoked a
midnight liquor curfew at the out-
break of hostilities for the duration
of the war, which legally ended June
30.

Survey of niteries reveals abso-
lutely no increase in biz. Ops a few
weeks back predicted as much as 25
per cent boost. Majority feel that
the 2 a.m. closing hasn’t resulted in
more customers or more drinks, but
only in patrons nursing their drinks
(See Curfew No Help on page 23)

Jack Bradley Sets
Novel Promotion

For Chi ‘Carousel’

INDIANAPOLIS, July 5.—Prep-
arations for this city’s musical cele-
bration of its centennial as a char-
tered city, to open July 11 with The
New Moon in the Butler University
Bowl, were materially advanced with
announcement today that the under-
writing of the project had passed the
$40,000 mark.

Harry V. Wade, executive vice-
chairman of the Indianapolis Cen-
tennial Commission, the civic group
which is sponsoring the six-week se-
ries of operetta and orchestra con-
certs in the Butler Bowl, said the
drive for underwriting will continue
until a $50,000 goal is reached.

A glittering array of musical stars,
including Abram Chasins, Lanny
Ross, Thomas L. Thomas and Miliza
Korjus, are to appear on the series

of summer concerts in Butler Bowl
as part of the Indianapolis Centennial
Celebration program.

Hilton U. Brown, secretary-treas-
urer of the Indianapolis News Pub-
lishing Company, is the permanent
chairman of the Centennial Com-
mission. Harry V. Wade, commission
executive, announced appointment of
the commission heads, and the board
unanimously agreed that Mr. Brown,
because of his long and distinguished
career in the civic and cultural prog-
ress of Indianapolis, should receive
the honor of serving as chairman of
what is to be a spectacle unprece-
dented in the Hoosier State.

A mammoth downtown parade on
the night of July 7 will herald the
opening of the Centennial Celebra-
tion.

CHICAGO, July 5.-—One of the
most novel legit promotion stunts
ever pulled here has been arranged
for July 8 by Jack Bradley, p.a. of
Carousel, now playing at the Shubert
Theater. In conjunction with the city
of Hammond, Ind., the Ercoupe Plane
Company, and Goldblatt’s department
store, Bradley arranged for Ham-
mond, a large town, about 35 miles

southeast of Chicago, to declare July

8 Carousel Day.

Entire cast of the play will fly to
Hammond in five Ercoupes. They
will be greeted by Hammond’s mayor,
paraded around the city in horse-
drawn wagons and finally make an
appearance at the record department
of Goldblatt’s store, where they will
plug a Carousel Decca album. TWA
will also make available a plane for
the stunt. Local papers and news-
reels have already promised to cover
the stunt.
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Package Shows
By Progressives

NEW YORK, July 5.—Progressive
Citizens of America (PCA), the
amalgamated group resulting from
the merger of the Independent Citi-
zens’ Committee (ICC) and the Po-
litical Action Committee (PAC), is
planning to go into the radio package
business as part of a fund-raising
plan. The group itself would not be
identified on the air with any shows
it sold.

The proposal calls for top PCA
members, who include some of the
best names in New York .ad Holly-
wood showbiz, to star in programs
written by PCA writer-members.
These shows would be sold to spon-
sors in the normal procedure, with
profits going to PCA.

Dawson Leaves
FC&B for Chi

Feature, Inc.

CHICAGO, July 5.—~—Stu Dawson,
for the past three years radio direc-
tor for Foote, Cone & Belding Agency
here, this week purchased a one-third
interest in Feature Productions, Inc.,
local radio package and transcription
company, and stated his intention to
leave FC&B as soon as he can clean
up details and work at the agency.
Dawson expects that to be in a couple
of weeks. His successor at FC&B
has as yet not been appointed.

By moving over to Feature, Daw-
son further strengthens the package
company, which just a few weeks ago
acquired the services of Chuck Logan,
Dawson’s former assistant at the
agency. Company has two new net-
works shows pending, execs say.

Purchase price of Dawson’s in-
terest in Feature was not disclosed,
but now he will have a third share
ownership with Chuck Agree, who
started the company, and Georgene
O’Dennell, -another partner. Exact
status Dawson will occupy at Fea-
ture has as yet not been determined,
he stated.

Dawson is a Chicago radio veteran.
He has been active in the trade here
since 1922 and was a producer-direc-
tor for NBC and CBS as well as for-
mer radio director for Young & Rubi-
While at FC&B he supervised

cam.
many network shows, including
Readers’ Digest, Hint Hunt, Man

Called X and Ladies Be Seated.

Altho Dawson stated that he was
leaving FC&B under amiable cir-
cumstances, trade here is stating that
Logan’s and Dawson’s exits indicate
internal friction. One agency source
has stated that there exists dissatis-
faction with condition “under which
too many vice-presidents are making
too many decisions and in general
gumming up the works.”

Cooper Sells Two Shows,
Jim Backus and Al Pearce

NEW YORK, July 5. — Frank
Cooper Associates set two shows this
week—the Jim Backus show, bought
by Pharmaco, Inc., for Feenamint,
and the Al Pearce Show, which will
be aired as a one-hour co-op over the
American Broadcasting Company
(ABC).

The Jim Backus show starts August
3, 9:30-10 p.m., over Mutual Broad-

The Wynns, Ed
And Keenan, in
New NBC Pkg.

NEW YORK, July 5.— National
Broadcasting Company (NBC) ap-
pears to be stepping up its activities
insofar as package producing is con-
cerned. Latest show being built by
the web will star Ed Wynn and his
son, Keenan. Recently, NBC audi-
tioned a new show with Jack Pearl
?{nd his veteran straight man, Cliff

all.

NBC’s package proclivities are in
line with similar activities at the
other three major webs, all of which
have been concentrating on develop-
ing new programs. In the case of
Columbia Broadcasting System (CBS)
and American Broadcasting Company
(ABC), however, emphasis is being
placed on new faces. CBS has shows
with Robert Q. Lewis, Marie Wilson
(My Friend, Irma, just sold tc Lever
Bros.) and Bill Goodwin, among
others. ABC just unveiled a slew of
new packages, talent including Phil
Silvers, Eddie Albert and Edward
Arnold. Mutual, too, has been pros-
pecting along similar lines. ’

Another recent NBC package is the
army show starting Sunday (6), star-
ring Dorothy Lamour. Program re-
verts to NBC when it completes its
army summer run.

‘Ziegfeld Follies’
PackageReadied

NEW YORK, July 5.—A new pack-
age built around the Ziegfeld Follies
title, probably one of the most valu-
able show names in the business, is
being offered soap manufacturers by
the William Morris Agency. One of
the sales pegs involved is the “glori-
fying the American girl”’ gimmick
made famous by Ziegfeld.

The cast includes Billie Burke, the
showman’s widow; Jane Froman,
Lanny Ross, and the Russ Morgan
orchestra.

A new edition of the Follies is
slated for Broadway for the fall by
the Shuberts.

“First Nighter”
Back to CBS

NEW YORK, July 5.~Czmpana
Sales Corporation’s First Nighter re-
turns to Columbia Broadcasting Sys-
tem (CBS) Saturday, October 4, in
the 8-8:30 p.m. slot. The agency is
Wallace, Ferry & Hanley, of Chicago.

The sponsor first came to CBS in
1932 with Fu Manchu, after having
sponsored First Nighter on the Blue
Network of the National Broadcast-
ing Company. First Nighter shifted
to CBS in 1939 and was dropped in
April, 1946.

casting System (MBS), with origina-
tion in Hollywood. The format will
be variety, with Backus also playing
disks. Cooper sold the package thru
Ruthrauff & Ryan.

Al Pearce show will be aired by
transeription at 9-10 a.m., Saturdays,
in all time zones.

Dinah May Sell
Soap Next Fall

HOLLYWOOD, July 5.-—A deal is
reported pending whereby Dinah
Shore will go on the air in the fall
for Camay Soap (Procter & Gamble).
Carl Schillinger, of the Pedlar &
Ryan ad agency’s Coast office, is
heading for New York this week to
pursue the deal. The account, which
recently dropped Hedda Hopper, has
been in the market since then.

NEW YORK, July 5.—Ted Sisson,
of Pedlar & Ryan, could not be
reached over the holiday week-end
for confirmation of the purported
Camay-Shore program. The song-
stress recently wound up her series
for Ford Motor Company.

WTOP Denies
I11 Intent in
Kate Smith Ad

WASHINGTON, July 5.—Carl J.
Burkland, general manager of WTOP,
Columbia Broadcasting System
(CBS) affiliate, today denied that the
station had any idea of smearing Kate
Smith in trade magazine publicity
ads as charged by Miss Smith’s man-
ager, Ted Collins, over Mutual
Broadcasting System (MBS) last
week (The Billboard, July 5).

Referring to The Billboard story,
Burkland declared that “WTOP re-
grets the broadcast by Collins be-
cause it apparently refers to an ad
by WTOP about an entirely differ-
ent situation concerning Kate Smith.”
Burkland, in a prepared statement,
went on to say that WTOP’s pub-
licity ads on Kate Smith were pre-
pared eight months before the station
had any idea that the singer was
moving to MBS.

“The purpose of the ads,” declared
Burkland, “was to illustrate the pro-
graming skill in presenting a serious
broadcast” (Kate Smith Speaks). The
publicity in question, states Burkland,
was submitted to an advertising
agency well in advance of publication
and okayed by the agency. “WTOP
feels that the ad in no way deprecated
Miss Smith. On the contrary, it
lauded her skill in gaining new lis-
teners,” he concluded.

‘KLZ Farm Reporter’
Signed by Swift & Co.

DENVER, July 5.~ -On the heels of
a review in The Bullboard, (July 17)
highly recommending the show for
sponsorship, KLLZ Farm Reporter this
week was pacted by Swift. & Com-
pany, Chicago, as their first local
farm show. Contract, covering 52
weeks for the 15-minute, five-a-
weeker, was set thru Needham, Louis
& Brorby Agency, of Chicago. It is
reported Swift will use the show as
institutional good will builder and
not push any particular product.

Station Manager Hugh Terry says
the program will keep its identity
and continue to function as in the
past. Gabber Lowell Watts, who has
traveled some 30,000 miles annually
by car and plane, will continue use
of leased wires and wire recorder in
the Rocky Mountain and plains areas.
‘Watts now has been supplied with
a new car, full-time secretary and an
assistant and publicity man.

The Billboard

Teeners’ Club
In Rich Payoff
At Worcester

Kids Put on Own Shows

By Jerry Franken

WORCESTER, Mass., July 5.—An
experiment in public relations, pro-
motion, programing and social ser-
vice—fighting juvenile delinquency
—paid off here this week for WTAG,
Columbia (CBS) affiliate. The 5,000-
watt station, which gained national
renown a few years back with its
Worcester and the World interna-
tional-relationship series, revealed
the first fruits of its radio club, whose
membership consists exclusively of
teen-aged kids attending high school
in the station’s coverage area.

Wednesday (2) was Radio Club
Day for the station, and from sign-on
to sign-off, club members ran vir-
tually every phase of station activity,
except for business and engineering
elements. Save for such programs
fed WTAG by CBS, the kids wrote,
announced, performed and directed
every show. The result was a day
which made all of Worcester and its
environs, from the mayor on down,
unusually WTAG-conscious. It paid
off for the station by creating a de-
gree of loyalty on the part of the
kids—its future listeners and the
future customers of its advertisers—
far exceeding normal listener loyalty.
And it paid off, most urgently of all,
in stemming the growth of delin-
quency, which, as was true in so
many communities, was increasing
last year.

Formation of Club

This delinquency factor, coupled
with what WTAG felt was a dimi-

(See TEENERS’ CLUB on page 16)

Shaw-LeVally Comho
Splits; Each To
Form Own Chi Org

CHICAGO, July 5.—Shaw-LeVally,
Inc., agency formed here about a year
ago by John W. Shaw and Norman
W. LeVally, two account execs from
the Leo Burnett Company, this week
dissolved, with each principal form-
ing his own agency. The new firms
will be John W. Shaw, Inc., and Le-
Vally, Inc.

Shortly after the agency started,
it had a fast growth that had the
trade talking about it. One of its
major surprises was taking the
Household Finance account from
BBD&O.

Shaw bought out LeVally for an
undisclosed sum. Each, Shaw stated,
would take about « million dollars
worth of billing to new agencies.

LeVally takes the Household Fi-
nance account, which sponsors the
net show, The Whistler, and accord-
ing to LeVally other accounts that
are planning to get into radio in the
near future.

Shaw stated that he will take such
accounts as Grace Shoe Company,
Dormeyer Company, Standard Mill-
ing, Victor Welding and Lumber-
man’s Mutual and others. He also
stated his accounts would use radio
on an increased basis.
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(BS FIRST

Nets Al;proach
Threshold of
Editorializing

Murrow Looks to Future

(Continued from page 3)

being given the CBS operation.

Thus radio, which heretofore has
adhered to a policy of strict neutral-
ity insofar as national issues are con-
cerned, is adding a basic dimension
to its function. That function has
been to implement the transmission
of information with such facts and
background as will enable listeners to
get a far deeper and much more
penetrating picture of national and
world events and their effect on the
individual. It is obviously an edi-
torial stand, but devoid of the per-
sonal or slanted type of journalism
typical of so many daily publications.
Thus, to its news coverage CBS has
added an editorial page.

Murrow Interviewed

Latest evidence of this point of
view was presented this week by
Murrow, who stated during an inter-
view that “our objective is to do
what we can to hold 2 mirror behind

what is going on thruout the coun-

try.” Murrow indicated this type of
programing would be carried thru
whether or not the results portrayed
in the mirror were “pleasant.” He
added that “anything that creates
more critical reading and listening is
all to the good.”

The statement by the CBS exec is
considered all the more pointed in
view of the fact that the web during
the past season took three notable
steps in public service programing.
First, it embarked on an expensive,
non-commercial series of documen-
tary broadcasts, which will be car-
ried over into the fall and winter.
Secondly, following CBS Board
Chairman William Paley’s recogni-
tion of the mounting wave of criti-
cism leveled at radio generally, the
web turned the spotlight on broad-

(See CBS First Web on page 16)

FCC in Bid To End
Cleve. FM Squabble

WASHINGTON, July 5.—The Fed-
eral Communications Commission
(FCC) is rapidly clearing up its dis-
puted frequency modulation (FM)
cases, with the latest action being
this week’s announcement of a pro-
posed decision to settle the Cleveland
FM squabble.

Under the proposed edict, Class B,
grants go to United Broadcasting
Company, National Broadcasting
Company, WIW, United Auto Work-
ers (CI0), WGAR, Scripps Howard
Radio, Telair Company and Cleve-
land Broadcasting Company all for
Cleveland stations.

The FCC also proposes to grant
Class B’s in Akron to Allen T. Sim-
mons and Summit Radio Corporation,
while Elyria-Lorain Broadcasting
Company will get a Class A FM sta-
tion in Elyria, O.

In its proposed decision, the FCC
turned down the bids of three of the
Cleveland applicants—United Broad-
casting, NBC and WGAR—for power
in excess of 20-kw., on the grounds
that extra power would cause inter-
ference with Pittsburgh FM stations.

EB TO GROW UP

Stations Scramble for Jingles

On Tolerance; See 600 Qutlets

NEW YORK, July 5.—Broadcasters’ reactions to Little Songs About Big
Subjects, the one-and two-minute tolerance spot jingles recently introduced
by the Institute for Democratic Action (IDA), have been terrifically favor-
able. On the basis of trade paper accounts of the jingles, close to 300 sta-

tions thruout the country have requested platters.

Official announcement

of the jingles was made last week, via a brochure forwarded to all stations
in the country, and it is believed that 60J stations, or more, eventually will

be airing the tolerance spots.

Jingles, written by Hy Zaret and
Lou Singer (One Meat Ball), and pro-
duced by Ted Cott, of WNEW, with
the Jesters and Roy Ross’s orchestra,
were introduced at the Institute for
Education by Radio, Ohio State Uni-
versity, in May, and made a highly
favorable impression. Since then,
stations requesting platters have in-
cluded WOR, New York; WBAL,
Baltimore; WJJD, Chicago; WTOD,
Toledo; WTAG, Worcester; KFWB,
Los Angeles; WGH, Newport News;
KTHT, Houston, and many others.
In addition, WNYC, New York, made
the unusual gesture of airing a trib-
ute to WNEW for its part in serving
as mentor of the jingles.

Sponsors Turned Down

There also have been inquiries
from sponsors as to the possibility
of airing the jingles under their re-
spective banners. One such adver-
tiser was the Pitney Bowes Meter
Mail firm, which wanted to buy the
spots and air them in Stamford,
Conn.,, without any identification
whatsoever. This request, and all
others akin to it, have been rejected,
since sponsorship is not being per-
mitted. Many social organizations,
including the New York State Com-
mittee Against Discrimination and
the National Conference of Christians
and Jews are using the records in
their educational and clinical work.

But perhaps the most significant

Bob Burns Due
To Join Haymes

HOLLYWOOD, July 5. — Dick
Haymes-Autolite air show will un-
dergo important format changes next
fall, with new accent to be placed on
comedy elements. Ruthraff & Ryan
toppers are currently weighing gim-
micks to lighten the show, with a
strong possibility that Bob Burns will
be given choice comedy spot.

Should Burns, or another gagster
be added to talent roster, thrush
Helen Forrest will probably be
dropped. Bank roller is said to be
well satisfied with show as it now
stands, altho agreeable to any agency-
recommended format changes.
Haymes show had a consistently
healthy Hooper during the past sea-
son, despite the fact it was the only
musical stanza not boasting a heavy
roster of top-drawer guest stars.

fact is that, of the stations first bid-
ding for the spots, some 30-odd were
Southern outlets, covering areas
where disk Jim Crow is so strong.
The spots emphasize Negro and white
equality.

Elaborate FM-Tele Set-Up
Being Launched in Fall
By New York “Daily News”

New Building To Be Erected—500G Advance Promotion

NEW YORK, July 5.—Planning an
elaborate radio set-up which includes
a new building to house its FM and
television stations, The New York
Daily News is expected to start ac-
tive operations on the project early
this fall, it has been learned. In-
cluded in the plans will be highly
intensified news coverage on both
stations, with Carl Warren, present
head of the broadcast desk, slated
to handle news and svecial events,
and Ben Gross, radio editor, headed
for the program managership.

One of the wealthiest newspaper
properties in the country, The News,
it is reported, plans to spend more
than $500,000 in preliminary pro-
motion of the FM station, probably
during the period when the station
is actually being constructed. At
present, the license for the FM sta-
tion is pending, awaiting an FCC de-
cision on an appeal made by a labor
union that was turned down on its
application for a New York FM out-
let. However, with the American
Jewish Congress objections to The

News station eliminated, the paper
expects no difficulty in having the
final papers approved next month.

TV Station Approved

Plans for The News television sta=-
tion, which already has FCC ap-
proval, are pending, awaiting the
final outcome of the FM station.
The newspaper already owns the
property bordering its present build-
ing in midtown Manhattan, and plans
to start work on the site for a separate
skyscraper which will house all radio
activities.

To date, no decision has been made
by the management on whether the
hourly newscasts prepared by The
News and aired oved WNEW will be
continued after the FM station is in
operation. It is reported that these
newscasts now cost the paper $200,~
000 a year, and that while the paper
in not too concerned about the con-
tinued expenditure of the money in
order to retain a regular broadcast
series on a standard station, they
probably will use the present staff

WCKY Strike
In 4th Month;
WKRC Signs

AFRA Charges Lock-Out

CINCINNATI, July 5. — Three-
month old strike of technicians at
WCKY here is still on, a renewal of
parleys which began last week-end
between International Brotherhood
of Electrical Workers (IBEW) and
the station management still having
brought no settlement. IBEW mem-
bers are still picketing in front of the
Gibson Hotel, where WCKY studios
are located.

For a time last week-end it ap-
peared as tho the strike, which began
last March, would end. Pickets were
called off but soon thereafter hos-
ti}ities flared anew between the sta-
tion management and members of
the IBEW and American Federation
qf Radio Artists (AFRA), and the
sign-carriers resumed their march-
ing. Dickering between management
and unions continues, however.

Andre Carlon, AFRA rep, charges
that the AFRA members employed
at WCKY before the ‘technicians
strike began have been locked out
of their jobs. Station management,
he said, demanded that as a basis of
work return AFRA allow Bill Dawes
and Nelson King, AFRA members
who crossed picket lines, and a third
man who was hired after the AFRA
members respected picket lines, con-
tinue to work at the station and be
given a choice of whether or not to
be members of the unign. The AFRA
could not agree to such a stipulation,
Carlon said.

Technician settlement hinges vir-
tually on the same score. The sta-
tion, it is said, will provide jobs for
only five of the nine strikers and in-
tends to retain four technicians hired
during the strike. Station spokesmen
said they want the choice of union
or no union given to the men who
worked during the strike in order to
prevent union reprisals and to assure
harmony at the station.

Meanwhile, at WKRC here, an-
nouncers have signed a new contract
which gives them pay hikes ranging
from 33% to 45 per cent. New con-
tract also gives AFRA members the
right to respect other unions’ picket
lines but it protects the station “from
any action by the AFRA in support
of outlaw strikes.,” It was a stale-
mate over a rigid no-strike clause
which caused the current strike of
technicians at WCKY.

WXRC management also has signed
a new contract, to run thru February,
1949, with Local 1224, IBEW. Con-
tract gives the engineers a $4 weekly
raise and includes an unconditional
“no-strike” clause patterned after the
network-wide contracts negotiated by
the Columbia Broadcasting System.

of the broadcast desk for key jobs
in their own radio stations. However,
final decision on this score probably
will await the return of Warren, who
is absent from The News on a special
assignment.

Many of the present Daily News
advertisers already have expressed
an interest in the radio activities of
the newspaper, it is understood, and
have agreed verbally to sponsor
every newscast to be aired on the FM
outlet.
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Radio Really Want
Fresh Blood? Five
Young Vets Wonder

NEW YORK, July 5.—Five youth-
ful partners of an all-veteran package
outfit, Gotham Radio Productions,
Inc,, have battered valiantly at agency
and network doors for the past year,
seeking procf that radio means busi-
ness when it says it wants fresh
blood. All between 21 and 23 years
of age, the yitamin-packed Gotham-
ites have been in show business since
they were tykes, and have lined up a
potent array of acting, writing and
producing talent for their several
shows. To date, however, their com-
plaint is that the industry has not
taken up their challenge.

Gotham came close to selling a
show once or twice, but something
always intervened. At present, their
showecase features The World of Jack
London, a series based upon the life
and works of the adventure writer.
Acting honors are divided between
Michael O’Shea and Virginia Mayo
of films. Charles Schenck directs and
John Esau is the writer,

Bud Collyer Starred

The other Gotham packages each
star Clayton (Bud) Collyer, of Super-
man repute, with Schenck as director.
One, Movies on the Mind, a quiz on
movies and movie personalities, got
as far as the commercial planning
board at Mutual Broadcasting System
(MBS). But the Gothamites say their
show was rassed over in favor of
Movie Matinee, which stars Bill
Slater. The other Gotham package is
The Seven Seas, based on sea litera-
ture.

Disappointed but determined, the
outfit now has six more shows in
preparation.

Recently, Lou Cioffi, who handles
Gotham’s rekations with ad agenices,
asked a veepee why he wasn’t selling
shows. Ciofi reports the adman’s
reply was, “Youth is dangerous.” The
adman said be thought agencies hesi-
tate to deal with youngsters because
of the large sums of money involved,
and advised them to spend some time
acquiring experience with other or-
ganizations. The Gothamites’ reply
was that their shows should be
judged on the same basis as any
other, and that they had the neces-
sary experienced personnel to suc-
cessfully handle all angles.

Personnel includes Cioffi, who is
general manrager; Morton Fleisch-
mann and Jerry Gregoris, who handle
press relations, art work and talent,
and Jim Breetveld and Howard Rin-
gl, who handle writing and research.
Gotham is ensconced in small offices
supplied by Youthbuilders, Inec., at
120 East 16th Street. The partners
are heartened by encouragement of-
fered them by many radiomen, but
still await an open door.

Fadiman May Emsee
“This Is Showbiz”

NEW YORK, July 5.-——Clifton Fadi-
man, emsee on the now off-the-air
Information Please, may take over a
similar post on Columbia Broadcast-
ing System’s This Is Show Business,
lhouse-built half-hour package being
prepared by Irving Mansfield, Latter
and Fadiman have already had pre-
liminary huddles, but a deal has yet
to be worked out.

The program will use an audience
participation-talent hunt gimmick.

WBAL’s FCC
Suit Thrown
Out of Court

WASHINGTON, July 5.—One court
test of the Federal Communications
Commission’s (FCC) hotly disputed
Blue Book is over for the time being,
with the WBAL (Baltimore) suit
being tossed out by a local district
court Thursday (3), but a new court
battle is looming. Following FCC’s
denial this' week of a rehearing on
WADC’s (Akron) fixed bid for 50,000
watts on the 1220 kc. frequency,
WADC lawyers announced that the
case will be appealed to the courts.

FCC originally had given the fa-
cility to WGAR (Cleveland) over
WADC on the grounds that the Akron
station proposed to carry solely the
programs of Columbia Broadcasting
System—a proposal which, FCC said,
would not allow for local programs
for local listeners. Counsel for WADC
is claiming that this decision-—based
on Blue Book policies—puts FCC in
the position of censoring future pro-
graming.

An appeal to a higher.court also
is likely by Hearst Radio, operator
of WBAL, in a further attempt to
force FCC to expunge from the Blue
Book certain charges against the Bal-
timore station’s programing. In rul-
ing out WBAL’s suit, Justice James
M. Proctor declared that the injunc-
tion and declaratory judgment asked
by WBAL against FCC “would be
taking unwarranted court action be-
fore all administrative remedies were
exhausted.” Prior to Proctor’s ruling,
WBAL lawyers told The Billboard

that they would appeal an unfavor- |

able decision.

C. C. Barry Heads
ABC Programs, TV

NEW YORK, July 5.—The post of
vice-president in charge of programs
and television at American Broad-
casting Company (ABC) this week
was voted to Charles C. (Bud) Barry
by the web’s board of directors.
Barry succeeds Adrian Samish, who
resigned to head all radio and video
activities for the Dancer-Fitzgerald-
Sample Agency’s Show Productions,
Inc.
Barry left Thursday (3) for Holly-
wood, where he will supervise pro-

Jolson-Kraft Deal
Nixes Guest Shots

HOLLYWOOD, July 5.—Al Jolson’s
10 guest shots originally skedded for
next season’s Crosby air show have
been canceled as the result of Jol-
son’s new airer for Kraft Foods.
Guesters were originally verbally
contracted for $5,000 per program, to
be stretched out during the entire
season. Jolson, however, may make
infrequent trips to der Bingle’s wax-
works as the new Jolie show permits.

Jolson meanwhile leaves Holly~
wood this week for confabs with J.
Walter Thompson’s John Reber re-
garding next season’s airer. During
his New York trek, Jolson is ex-
pected to work out final details of
show’s format, cast, and writers.

Kurland Asks 150G

For ‘“‘Irma’’ Steal

HOLLYWOOD, July 5. — Lever
Brothers will be named as one of the
defendants in Arthur Kurland’s
$150,000 plagiarism action against
Columbia Broadcasting System
(CBS) over My Friend, Irma. Soap
manufacturer recently decided to
bank roll Irma despite Kurland’s
claim and picked up show after suit
was filed. Currently on sustaining,
the seg will take the Levers’ tag
August 18. Sponsor will be served
the following day, according to
Harold Fendler, Kurland’s attorney,
who said subpoena will be handed
to Lever Coast rep, John Daly, in San
Francisco August 19.

Charging that Irma was lifted from
his My Sister Eileen show, Kurland
claims he submitted an audition disk
of the latter to CBS top brass in-
cluding web’s chairman of the board,
William Paley. While negotiations
for peddling show to CBS was going
on, Kurland alleges web decided to
put out his show under a different
name,

duction of the Paul Whiteman Club
disk jockey show, which he origi-
nated. He will assume his new duties
upon his return July 28. The 36-
year-old Barry formerly was ABC’s
national director of programs after a
career which embraced journalism,
advertising and announcing.

Mutual in $1.200,000

Time Sale to Pharmaco

NEW YORK, July 5. — Mutual
Broadcasting System (MBS) has just
about wrapped up a sock $1,200,000
gross time scale to Pharmaco, Inc.
(Feenamint and Chooz), it was re-
ported this week. Part of the deal
is known to be definitely set, with a
small question mark attached to other
hunks of the business. However,
best info is that the deal is in the bag,
giving Mutual’s biz a neat shot in
the arm, even -tho frequency dis-
counts will cut the gross figure be-
low the million mark.

Total time involved is an hour and
three quarters weekly, to be used
for two half-hour shows and one day
strip, latter a quarter-hour period
thrice weekly. One half-hour show

already set is the Jim Backus pack-
age, handled by Frank Cooper. This
will take a Sunday (9:30 p.m.) spot
and will start sustaining in August,
with Feenamint picking up the tab in
September.

Other half-hour show has not been
set, with two candidates involved.
One is a Mutual package, Crime
Club, the other is Bernard Schubert’s
Listen, Carefully, now on Mutual
sustaining.

Daytime airer due for Pharmaco’s
backing is a combination song-dra-
matic show with Brett Morrison, who
plays the lead in Mutual’s The
Shadow. Tentative title is Song of
the Stranger.

Ruthrautff & Ryan handles the

EO

Pharmaco account.

g

Hooper Rates
Whodunits

Low Per Ear

Quiz Shows Next Best

NEW YORK, July 5.~Mystery pro-
grams deliver the “mostest for the
leastest” in the way of cost per
listener, according to a study made
for The Billboard by the C. E. Hoop-
er, Inc., organizatiod. Radio’s who-
dunits, as an averaze, cost $323.36
per Hooper point thruout the past
season, according to the study, with
quiz shows of the non-audience par-~
ticipation type (It Pays to Be Ig-
norant) the second best buy. This
program category point cost is $375.

Computations determining the cost
per Hooper for the various types of
radio shows were based upon the
average Hooperatings for each type,
in the period between December,
1946 and April 1947. These average
ratings were divided into The Bill-
board’s estimates of talent cost for the
actual commercial programs in each
category.

Other Quizzes Run Third

Third in low cost per Hooper point
behind mystery dramas and non-
audience participation quiz shows
were those quiz programs which
used audience contestants. Trailing
behind, in order, were popular music
programs, dramas, variety shows and
concert music proprams.

Breakdown of the program types
and their cost per Hooper point, in
order of economy, follows:
Mystery Drama ............ $323.36
Quiz Show, non-participation. 375.00

Quiz Show, participation .... 450.82
Popular Music ......e00v... 609.35
Drama .....cieiveevonennnns 752.29
Variety ....voeviiienennnane 890.83
Concert Musi¢ .....ocvvevue 979.57

Senate To Scan
Jones’s Alleged
Blk. Legion Tie

WASHINGTON, July 5.—Tho the
nomination of Rep. Robert Jones (R.,
0.), to succeed Ray Wakefield on the
Federal Communications Commission
(FCC) still appears to be in the bag,
the storm raised against Jones by
Drew Pearson is still raging in the
Senate Interstate Commerce Commit-
tee. A special subcommittee headed
by Sen. Owen Brewster (R., Me.) was
appointed this week to look into the
columnist’s accusation that Jones was
once a member of the Black Legion.

The subcommittee will call to
Washington Monday (7) several for-
mer members of the Black Legion
from Jones’s hometown of Lima, O,
to answer questions about the nomi-
nee’s alleged connection with the or-
ganization.

During the week, the Senate group
has received several protests on the
nomination, including one from for-
mer FCC Chairman James L. Fly,
now connected with the American
Civil Liberities Union. Fly asked for
a thoro hearing on the nomination,
Other protests have flowed in from
unions affiliated with the Congress
of Industrial Organizations (CIO).
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Ilinois
WJJD, Chicago
Ernie Simon Show
8-10 a.m. and immediately after base=
ball games, 5 times wkly.
Rep.: Avery-Knodel

Chicago’s newest conversational tople,
ERNIE SIMON, has room for only two more
sponsors on his morning and afternoon
shows. Completely uninhibited, ERNIE BI-
MON has captured the fancy of Chicago
radio listeners with his rapid chatter, spon-
taneous humor and latest “hit” tunes. Spot
charges for this favorite comedian on Chi-
cago’s next 50,000-watt station, WJJD, begin
at $21.50 for one and scale down to $18.50
for 104,

Jowa

KSO, Des Moines
Noon Time News
12-12:15 Mon. thru Fri.
Rep.. Headley-Reed Co.

Here’s the hottest news period on any
radio statlon open for sponsorship for 3 or
5 days a week. KSO’s popular news man,
R. J. Nash, edits and presents the 12 o’clock
news, making a friendly, down-to-earth
newscast backed by authority. *“R. J. Nash
is easy to listen to”—that's what his fans
say. The Noon News on KSO will prove a
potent vehicle to carry your sales message.
Cash In on a ready-made audience. The
low cost will surprise you; an audition disc
should sell you.

Maryland

WFBR, Baltimore

World Tours {Radio’s Global Quiz)
5:30-10 p.m.; Thurs.

Rep.: John Blair & Co.

WORLD TOURS features Lt. Col. George
Hutchinson and his famous family, the
“Flying Hutchinsons.” This unique quiz
show boasts the largest electric world map
in existence. Studio audiences are enchanted
by many visual attractions, including: illu-
minated travel routes; tiny rocket ships fly-
ing across the map; a flashing, electric
totalizer board, and Super Bonus Bowl. Cash
prizes total $100 per broadcast. Col. Hutch-
inson, traveled in 51 countries, is well quali-
fied to M. C. this educational program,

Massachusetts

WSPR, Springfield

”Sporis Highlights”

Sports Results and News
6:15 p.m., 5 times wkly.

Rep: Geo. P. Hollingsberry Co.

Bob Jones, established favorite with
sports fans, through his calling of In-
dians’ home games in the hockey season,
takes to the alr nightly with the area’s
first sportscast of the evening, beating by
twenty minutes the next nearest radio
sports program, with others coming on the
alr a half-hour and three-quarters of an
hour later. To national and reglonal
sports Jones adds a proportionate share of
reference to near-by college and school
sports.

Montana

KBOW, Butte

Sports Spotlight

6:15 p.m., 6 times wkly.

Rep.: Donald Cooke, Inc., New York,
Chicago & Detroit, Gene Grant, Inc.,
Los Angeles & San Francisco.

New but popular. Butte is great sports
town and the sports commentator does not
merely read press releases but adds per-
sonal touches through years of observance of
major league baseball and other sports.
Local sports are carried. Weekly award
made to Butte individual with outstanding
sports performance of the week., Now spon-
sored by local beer brewery on Mondays,
Wednesdays and Fridays. Sponsor pleased.

New York
WKBW, Buffalo
Sig Smith’s Sports Review
6:30-6:45 p.m.
Rep.: Avery-Knodel

When Sig Smith entered milltary service

he gravitated to his natural medium and for
many months was the “GI Volce of Sports”
in the European Theater of Operations,
Lischarged in March, 1946, he returned to
WKBW and resumed as Sports Editor. In
elevén months he raised his rating an even
10009%. Featuring local and national sports
news, plus interviews with celebrities and
race resuits from major tracks, the program
is a “must” for DBuffalo fans.

Washington, D. C.

WRC

Robert Ripley’s Believe
Mon, thru Fri.,, 1:45-2 p.m
Rep.: NBC Spot Sales

The new Robert Ripley show presents the
best of his stories, dramatized In an attrac-
tlve 15-minute daily package. Ripley’'s pop-
ularity in Washington {s long established
thru his newspaper cartoons, books and
movie shorts. His new radio appearance
provides an excellent opportunity to reach
“prepared” audience in Nation's Capital.
Ripley does program with Courtney Benson,
one of radio’s leading dramatic personall-
ties. This availability a natural entree into
valuable Washington market,

It or Not

WTOP

City Desk,

6:15-6:30 p.m., Mon. thru Fri,

Rep: Radio Sales, the Spot Broadcast-
ing Division of CBS.

Henry Mustin has been reporting news
in the nation’s capital for the Washington
Evening Star since 1936. As a member of
the CBS-WTOP News Room on CITY
DESK, he continues to cover the local
scene exclusively. Often he has scooped
other newsmen with his use of a tape-
recorder to collect his items on the spot
and bring back the Iimportant voices
that make news. The 6:15-6:30 p.m, period,
during which the program is heard, has a
March-April Supplementary Hooper of 5.0,
representing 209 of the listening audience.
For the complete history of this program’s
sales success, call us or RADIO SALES, the
SPOT Broadcasting Division of CBS.

LE::[S MITCHEL PRODUCTIONS,

NC.
(Producers of Skippy Hollywood
Theater)
8853 Beverly Blvd., Hollywood
“The Theater of Famous Radio Play-
ers”—Family Drama, Y, hr.

Features the best 15 names of Hollywood’s
Radio Row in “top-flight’ famlily entertain-
ment. Lurene Tuttle, Cathy Lewis, Peggy
Webber, Joe Kearns, Tom Collins, Jack Ed-
wards, etc.. Drama, comedy, suspense, ro-
mance by name writers plus deft produc-
tion. Auditions on request. Priced right!
39 shows avallable, more in production.

PARAGON RADIO PRODUCT’'NS
131 W, 52 St., New York 22, N. Y.

George Raft in The Cases of Mr.
Ace

George Raft starred In a fast-paced,

hard-hitting vehicle worthy of his great

movie reputation. Milllons of Raft fans
will love him as “Mr. Ace” in this network

caliber half-hour show, Top Hollywood
cast. Top script, Jason James of ‘“‘Sam
Spade” fame. And what music! Not an

organ—a full orchestra! Show package in-
cludes impressive merchandising designed to
take full advantage of this big time, big
name attraction. Write or wire today!

HAMILTON-WHITNEY PROD'NS

435 S. Lacienega Blvd.
Los Angeles 36, Calif,

The Unexpected

Top flight stars, Barry Sullilvan, Marsha
Hunt, Virginia Bruce, Binnie Barnes, Lyle
Talbot, Lon Chaney, Jack Holt, Tom Neal,
in a highly dramatic: 15-minute series at a
price you can sell, 26 programs available
immediately. Second 26 in production. 1 or
2 a week basis. A big-time production at a
price within reach of all. Listen to your
audition platter at your station now. Join
the parade to success with Hamilton-
Whitney today.

BEULAH KARNEY, INC.
228 N.La Salle St., Chicago 1, Il
or 444 University Av., Toronto, Can.

Meal of the Day

5-minute open end, 5 times wkly.

A ten-year tested program used locally
and nationally by big name advertisers.
Five minutes, five times a week, Written
and narrated by Beulah Karney. 160 shows
ready for local or reglonal sponsorship.
More in production. Tallored especially for
grocers, dairles, appliance dealers, flour
mills, utility companies and household prod-
ucts. Merchandising plan. Send for free
audition platters and availabilities.

HARRY S. GOODMAN
19 E. 53d St., N.Y. 22, N.Y.
Your Gospel Singer

Edward MacHugh, Your Gospel Singer,
now available to local and regional sponsors.
420 fitteen-minute transeribed programs con-
sisting of hymns known and loved by young
and old. FPeaturing Edward MacHugh, who
is said to have the most perfect diction of
any singer without sacrificilng warmth of
expression. His many years on the networks
have created a loyal ready-made audience.
Newspaper mats, glossy prints, press re-
leases, etc., are available for publicity pur-
poses, Write, wire or phone for avallabilities
and audition disk,

TRANSCRIBED RADIO SHOWS
2 West 47 St., New York 19, N, Y.
Salute to Song

A 15 minute transcribed program-—music
millions love. A special feature on each
program (the dramatization of a story
which Inspired a never-to-be-forgotten song.)
Starring: two well known vocalists plus two
outstanding commentators, plus a famous
orchestra; a program to charm every mem-
ber of the family, listeners will salute “‘Sa-
lute to Song™. 52 programs produced—audi-
tion pressings available. Priced to fit your
budget.

KASPER-GORDON, Inc.
140 Boylsfon St., Boston 16, Mass.
The Family Album

Brand new musical series starring Gene
Jones (heard coast-to-coast on CBS), “The
Girl Priends” (heard over NBC) with ar-
ranger Don Hicks at plano, Hal Freede at
Hammond. 78 %-hour shows, with appeal
for all markets, all listeners. Gene Jones
pages through a ‘“family album’™ to asso-
clate pictures with tune. Production is tops,
both ends open for commercial with middle
commercial if desired over a musical back-
ground. Now sponsored by jewelers, drug
companies, office equipment, and others.
JNatural for photographic supply stores or
photography studios, or anybody wanting
network type program at low cost. Wire for
samples, rates.

FREDERIC W. ZIV CO.
1529 Madison Road
Cincinnati, Ohio.
Philo Vance

Half-hour mystery series based on 8. 8.
Van Dine's best-selling PHILO VANCE nov-
els, featurlng America’s top detective in a
show that you can sponsor with pride at a
mere fraction of the cost of production.
PHILO VANCE, favorite of milllons in books,
pocket editions, magazines, and on the net-
work, played by Jackson Beck with Joan
Alexander as Vance's secretary. Now earn-
ing sensational ratings transcribed for local
and reglonal sponsors: Detroit il.3, State
of California 7.2, Boston 8.8, Write for
availabilities.

CHARTOC-COLMAN PROD'NS
360 N. Michigan Ave., Chicago, IlL
Ted Lewis

A half hour of sheer enchantment! 1It's
The Ted Lewis Show . . . fabulous, sen-
timental Ted, with the high hat full of
music, laughter and tears, his great 18-
plece orchestra, blg name vocalists, a sup-
porting cast of top talent. This is a show
everyone will enjoy. It appeals to all age
and income levels. It 1s streamlined,
youth-appealing, modern, with just a touch
of nostalgla for oldsters. For local and
regional sponsorship, starting August 15.
For audition platter, write Chartoc-Colman
Productions, 360 N, Michigan Ave., Chicago.

HOPKINS SYNDICATES, INC.
11 S. LaSalle St., Chicago 3, Ill.,
Dr. George W. Crane, M.D., Ph.D.

His lecture audiences overflow America’s
largest auditoriums. His newspaper col-
unins consistently rate 1-2-3 in popularity
polls—Invariably first with women readers.
Now, the popularity won in those fields has
followed Dr. George W. Crane right into
radio. Sensational mail pull and fast
climbing Hooper rating indicates a popue~
larity which should pay dividends to any
sponsor who can be ethically represented
by Dr. Crane. Nearly 200 open end 15-
minute programs now ready; more in pre-
paration. Contact John R. Kneebone,
Andover 2833, for sample transcriptions.

WBBM in Juve Delinquency
Fight With ‘Report Uncensored’

By Cy Wagner

CHICAGO, July 7.—Report Uncensored, a
to expose and to combat juvenile delinquency,
night over WBBM, Columbia (CBS) owned and
months in the works, and the idea of Don Kelley,

notable series designed both
started on the air here to-
operated station. Four
WBBM’s special events

topper, Report is being given the benefit of WBBM'’s top production st:affers.
Stations before have aired juvenile delinquency programs, but few if any

sought to implement them by actively

seeking corrective measures, as is

WBBM. The station has organized a speakers bureau to further the fight,

and hopes later to report on the
fruits, if any, of this new series. The
program itself is costing $1,000 or so
weekly, a high figure for a single sta-
tion program venture.

Fine Pub Serv

If the series itself doesn’t win the
Du Pont or some other award for
public service airings this year, ra-
dio program judges, -collectively,
ought to have their heads examined.

Program holds back nothing. It
condemns all who deserve condemn-
ing, praises those who deserve praise
and puts the spotlight of examination
and exposition where it belongs, re-
gardless of political, civic or public
approval ramifications.

Never before has any other sta-
tion here aired such stark realism
about juvenile delinquency, its
causes, its effects and its possible
cures. Typical were some of the
contents of the first show, which, for
example featured a tape recorded
interview with a murderer who ex-
plained how he got into Statesville
Prison; statements about policemen
who beat a boy into making a con-
fession; Negro neighborhoods which
the police ignore and in which have
been committed murders that got for
those doing the crime only six

months in a county jail. Also there
were statements by parents who ex-
plained why they had to live in
slums, why their children ended up
in jail, and by lawyers who pointed
the finger of responsibility at State
government as well as public apathy.

Some of the most effective parts
of the program were those contain-
ing tape recordings. Others, using
actors reading the statements of those
interviewed, altho authentic repro-
ductions of these statements, were
not as effective. Station should use
more recorded interviews from here
on in. If already has enough for a
13-week series. These have been
collected during a four-month period
in which investigation was conducted.

Even tho these recordings do not
make very pleasant listening, they
do the job. They point out the fact
that a city such as Chicago is over-
ridden with juvenile delinquency
(and adults) and since the condition
exists, there is no sense in trying to
hide it.

Producer-Director, Ben Park; nar-
rator, Fahey Flynn; announcer, Tony
Parish; orchestra directed by Frenk
Smith.
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“Voice” News
Badly Needed,
Says Analyst

CBS’s Pryor Backs Broadcasts

NEW YCRK July 5.—Need for the
State Department s Voice of America
broadcasts in Greece, Italy and the
Balkans is acute, according to Don
Pryor, Columbia Broadcasting Sys-
tem (CBS) news analyst, who re-
cently returned from those countries.
Accmdmg to Pryor, situation is
toughest in Greece, where the popu-
lation can get no honest news via
its own newspapers. Of some 30
newspapers in Athens, says Pryor, the
total circulation amounts to only 5
per cent cf the population of one
million.

Lack of cbjective news is prevalent
in Italy, tos, according to Pryor, who
states that altho the country has some
33 daily newspapers, all are of a po-
litical nature and biased to the hilt.
Conditions in France are not as bad
as in Italy or Greece, according to the
correspondent.

Radio Facilities Short

Europe in general is still suffering
from a shortage of radio facilities oc-
casioned by the war, according to the
newscaster, but some of the countries
are just abeut getting over the hump
in this respect. France, next to Eng-
land, has the best equipment. Italy
is beginning to get some new equip-
ment to replace old antl obsolete fa-
cilities. France, too, has a consider-
able number of receivers, with fewer
in Italy and very few in Greece and
the Balkans. Altho sets are coming
into the latter countries, they are
earmarked for the luxury trade, with
prices fantastically high.

Despite fact that some criticism has
heen leveled at the initial Voice of
America broadcasts, failure to con-
tinue these programs would be tragic,
according 1o Pryor, who points out
that even tho receivers are few the
populations are very anxious to listen
to the brozdcasts.

Danville FM Debut
Gets Plenty Bally

DANVILLE, Va., July 5.—Opening
ceremonies of WBTM-FM here last
week featured talks by State and
local leaders following an intensive
promotion campaign for the station,
which operates with 32,000 watts at
92.1 megacycles. The drive to notify
the community of its new FM outlet
included cards on all buses, letters
with FM brochures to 600 retail mer-
chants, a special FM edition of The
Danville Commercial Appeal and
other newspaper space, and a full-
week’s schedule of 60 daily an-
nouncements of WBTM, the new
station’s AM adjunct.

Besides movie displays and window
cards, special use was made of a low-
flying plane with a loud public ad-
dress system.

:#ea/uﬂ by most...

SHREVEPORT *
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RepresenTed by The Branham Co. . =

Agencies Await
Product Shifts
For GF Shows

NEW YORK, July 5.—Top agencies
handling General Foods programs
were on the hot seat this week, owing
to the arrival of ‘“allocation time.”
At press time, it was learned that a
good number of the programs handled
by Young & Rubicam; Foote, Cone &
Belding, and Benton & Bowles, were
slated for a product re-shuffle, altho
agency execs stated they were not

yet certain whether switches in
agencies were set.
Four programs known to be in-

volved are Aldrich Family, Thin Man,
When a Girl Marries and Fannie
Brice. The first three are set for
product changes. Fannie Brice will
continue to plug Jello, but in addi-
tion General Foods will add a second
show for Jello.

Currently, Y & R handles Fannie
Brice, Aldrich Family and Thin Man.
B&B handles When a Girl Marries.
Not known at this point whether
Portia Faces Life, handled by FC&B,
is due for a switch.

4 Webs Co-Operate
With Boston Univ.
In Radio Workshop

BOSTON, July 5.—Rated as one of
the most unique experiments ever
attempted by radio in education in
the United States, the Workshop on
Radio in Education is set to open a
three-week summer session in the
Hub Monday (7). The four major
radio networks (NBC, CBS, ABC and
Mutual-Yankee), the New England
committee on radio in education and
Boston University are co-operating
with Workshop Director Dr. Everett
L. Austin, supervisor of secondary
education for the State of Rhode Is-|
land, in an attempt to make this sum-
mer’s session a pattern for other
workshops.

Classes for the three-week period
include five categories: Script writ-
ing, production, use of radio as an ed-
ucational tool, transcriptions and
equipment and administration.

Four points credit will be given the
125 teachers, supervisors, principals
and superintendents from education-
al institutions thruout New England
who are enrolled for the session.

The working set-up for the classes
will use the Boston studios of
WBA-WBZA for morning sessions,
with the a.m. classes in the form of
discussion on individual topics and
the afternoon sessions tabbed for the
drawing of conclusions and synopses
of the morning classes. Twelve per-
manent members of the faculty have
been loaned to the workshop by the
networks as the basis of the staff
which will include specially invited
speakers for each individual session.

CKLW’s ‘Breakfast’

Aiming for Network

DETROIT, July 5.—Breakfast at
the Copacabanga, started about three
months ago as a Saturday morning
show over CKLW, is making a bid
for network time over Mutual in the
fall. Program will build to three-a-
week, adding Tuesdays and Thurs-
days in September, and may add two
more days later, according to Bill
Silbert, partner in the night spot
where the show originates. Silbert
handles the entire production, in-
cluding script and direction.

Enough national sponsors have
lined up to clear time for the show
on 26 Mutual stations, with the prob-
lem of scheduling as the major dif-
ficulty right now, according to
Silbert,

Ziv-Colman ET Show Success

Spurs Lesser Producers te
Imitation a la Shoestring

Top Waxers Optimistic Over Transcribed Name Shows

NEW YORK, July 5—Success of
Frederick W. Ziv Company’s Ronald
Colman show—which has been sold
on 73 stations in the brief time of five
weeks—has pointed up efforts by
lesser-known producers to cash in on
transcribed radio via use of names.
But whereas the Ziv organization has
proved over a long period of time
that is geared to handle topflight pro-
duction, the belief is held by industry
execs that many of the newer or-
ganizations trying to corral fancy
names will wind up in a flood of red
ink. This belief is predicted on the
fact that so many e. t. orgs lack the
finances and sales organization to
carry thru.

One exec phrased the situation this
way: “The mystery in the transcrip-
tion business is how the smaller or-
ganizations get the dough to pay for
the fancy talent—and the answer is,
they don’t.”

What is happening, in other words,
is that the shoestring element of the
wax industry is trying to edge into
top production with very litlle money.
There are various angles to this. One
way, of course, is to persuade a name
tc make a deal on a royalty basis,
with his take varying from 10 to 40
per cent. Chief expenses, under such
an arrangement, are scale wages paid
to union actors and musicians. Should
the show click, the name gets his
money—and he gets it in a way he
likes—spread out over a period of
years.

Sample Show

Another gimmick of the shoestring-
ers is to wax one good show and
peddle it. This program has good
names, a top orchestra, maybe a choir,
etc., and sounds impressive. But the
danger here to the advertiser is the
strong possibility that the company
cannot duplicate the performance on
successive numbers of the series. Ad-
vertisers have become hep to this
situation, and, in the case of a small
producer, generally ask how many
programs are completed. This is an
embarrassing question.

Another device of the shoestringers
is to cut down on music costs and
still give the impression that the
program is using a top flight orches-
tra. This is done by using the orches-
tra on the first show, making a mas-
ter, and then using the master for
openmg and closing theme music on
subsequent shows of the series. This
technique permits program promotion
to include a name orchestra in the
talent line-up.

The royalty arrangement on wax
shows in nothing new, but it does

permit a company to throw together
what seems to be a high-priced pro-
gram at very reasonable cost. As
long as five or six years ago Harry
S. Goodman did this type of deal with
Ed McHugh (The Gospel Singer),
Mystery Chef and others. Networks
make the same type of deal with
talent on co-op programs.

Whether any wax companies can
approach the talent operations of
Ziv, however, is doubtful. The Col-
man deal for Favorite Story, for in-
stance, guarantees the film star $150,-
000 annually for a minimum of three
years. From the standpoint of talent,
the interesting point here is the fact
that the income is projected into what
are expected to be better tax years.
In addition, of course, Colman makes
the waxes (52 a year) at his own con-
venience so as to allow him to carry
thru on film assignments.

Ziv took about six months to con-
clude the Colman deal and it was
not inked until Colman was satisfied
as to writers and all production an-
gles. In line with this it’s notable
that Ziv is using very strong talent,
in addition to Colman, for Fawvorite
Story. People pacted are John Beal,
Vincent Price, Lionel Stander, Benita
Hume, Edna Best and other names.

Top ranking wax companies feel
optimistic about the future of syndi-
cated name transcription shows. John
Sinn, of Ziv, states the industry now
is in a position to pay money—and can
now compete with live shows. Sala-
ries, he says, are comparable. Sinn
also points out that, whereas two
years ago it was rather tough to sell
a name on the idea of a wax show,
it was comparatively easy now. Sinn,
whose origination already has such
talent as Barry Wood, Wayne King,
Kenny Baker and Easy Aces, is plan-
ning two lavish shows for the fall,
with respective yearly talent budgets
of $850,000 and $400,000. Deals are
expected to jell in a few weeks. Sinn
wouldn’t comment on reports that
Guy Lombardo had been signed for
a series.

In addition to Wayne King and
possibly Lombardo, another oldtime
maestro is doing a wax series. This
is Ted Lewis, doing a half-hour series
for Chartoc-Colman Production of
Chicago. Other names floating
around include film star George
Raft, being peddled by Paragon Radio
Productions in an item called The
Cases of Mr. Ace, and Eddie Bracken,
mentioned as set for a wax deal by
Kermit-Raymond.

While one segment of the tran-
(See Ziv-Colman Show on page 11)

INTO SALES

COVERS
\O
CENTRAL OH

NATIONAL BISCUIT
TURNS WBNS NEWS

Another client who has been
using WBNS for many years.

ASK JOHN BLAIK

163,550 WBNS FAMILIES IN CENTRAL OHIO




1o RADIO

The Billboard

July 12, 1947

Part 1

Billboard

TOP BONUS-AUDIENCE
DELIVERING STATIONS

ON FIRST 15 EVENING SHOWS
(FOR ANALYSIS, SEE STORY ON THIS PAGE)

Small Watters
Deliver Large

Nite Audience

Bonuses Top Nat’l Average

Total Bonus
Hooper- Points
ating Five- Delivered oh
June 15 Sta Month (On Top 15, NEW YORK, July 5.—Ability of
PROGRAM Report City tion Rating Btatlon, City Over.National | stations of 250, 1,000 and 5,000-watt
and Power Average) to deli t . q
BADIO THEATER ................ 284 Rochester WHEC 363 | 1 wuep power fo deliver ferrific audiences
Dayton WHIO 34.8 Peoria—5,000 Local Sunset to advertisers is graphically re-
Wichita KFH 34.3 1,000 Night \.
e S e o wowa ™ ght......veeee .l 1023 | yegled in Part I of The Billboard’s
Lincoln KFAB 3.1 Omaha—5,000....c.vuerevnnarnn..ns BLE Continuing Program
- 3. WTMY y Studies (CPS) fea-
SCREEN GUILD PLAYERS ........ 19.6 Peoria _WMWBD n.4 Milwaokee—35,000....0vunennennnn.s. 784 ture, which shows the
Lincoln KFAB 30.7 4. KFAB top bonus-audience
St. Louis KMOX 30.3 Lineoln—50,000 ......ccveunnannnnn.. 65.0 deliveri i
Kansas City KMBC 29.9 o e elivering stations on
Minneapolis-5t. Paul*** WCCO 29.6 WIChItA—5,000 «.ovvverrnreeneressnrs 60.0 .} the leading night-
6. WTAG. time and Sunday aft-
BOB HOPE «.oovunvvierecssenscess 101 Omaha wow 2.1 Worcester—5,000 ........ et 55.6 | ernoon Hooperated programs. Lead-
\F}Yrc:u%:o " %{v};ﬁ 30.7 7. WHEC ing the list of bonus-audience de-
or T yEAL s Rochester—35,000 ........ evsev-.e... 49 | livering outlets for instance, is
Salt Lake City RDYL 378 8. :ifi‘cﬁta—%o " WMBD, Peoria, 111, with power of
Minneapolis-St. Paul*** KSTP 37.8 0. WHP -5 5,000 local sunset and 1,000 night,
" Harrisburg—3,000 Local Sunset which for the period of the survey
BED SKELTON «covvvescascssvcssse 184 %}t Lake City g{)gg .zg.s 1,000 Nighte.....oouo.. 433 | compiled a total of 102.3 bonus
sa X 38.6 | 10. WFAA-WBAP points. Second on the listing is
Denver KOA 35.0 Fort Worth—35,000 and 50,000....... 4% 5 3
Milwankee* WTMY 241 | 11 KDYL ' . 8 ;VOW’ Omaha, a 5,000-watter, with
Oakland KPO 33.6 Salt Lake City—3,000.............. .82 | 81.5 Dbonus points, followed by
Omaha wow 33.6 | 12 w}:—sm WTMJ, Milwaukee, another 5,000-
affalo—5,000............. ceeveene.. 323 | watter Top 50,000-watter i
; 13. WHO s : py. 2 S
FIBBER MoGEE & MOLLY ........ 169 Fori Worth WFAA- a5 Des Motnes—S0,000. . ....veveernenn.. o0T8 g{?& in sixth position with a
wiehit WBAP " 11. KV0O al of 65.0 bonus points. and this
ki ;‘V‘:)J:g e 15, THE60000 o, .. 216 | station is closely followed by three
Milwankee¥* WTMI 29.8 A more 5,000-watters, KFH, Wichita
San Francisco—50,000........, veeer 2653 R ¢ . 3
Des Moines WHO 388 | 14 WE %&g}.ﬂ.CWTAG, Worcester, Mass., and
Erie—250 o.ooiveenennrennnnineennns 25.9 , Rochester, N. Y.
FRED ALLEN ..evoscossssssassasces 150 Erle WERC 205 | 17. WEBC .
Boston WBZ 32.;; Duluth-Superior—35,000 ............. 3.3 A glance at the chart will Sho“.l 2
lé‘:lﬂ;lio WBEN guo | m.KSTP goodly number of 250-watters deliv-
ashington WRC 81.2 Minneapolis-St. Paul—50,000........ 249 | ering audiences in exce -
Seattle KOMO 308 | 19. WKY % gl ss of the na
Oklahoma City—3,000 240 | tional average. There’s KANS,
20. WRIO e "~ | Wichita, for example, with a total
MR. DISTRICT ATTORNEY ........ 13.8 Louisville WAVE 30.0 " Dayton—35,000 ... 208 | of 43.5 b intse 3
i bl O], DarOBS000 oo G 2 .5 bonus points; WERC, Erie,
Cleveland WTAM 281 | © Kansas Clty—5,000........eeven.. gy | T2, With 25.9; WEBR, Buffalo, with
Oklahoma City WKY 280 | 20 WTAM e 10.5, and_ WSBR, Duluth-Superior,
Duluth-Superior WEBC 21 Cleveland—350,000 .......... ....o... 221 | Minn; WOLF, Syracuse, and
23. WBZ WXKBO, Harrisburg, Pa., with lesse
> b d T
BING CROSBY .....oevesecssscess 185 Des Moines KRNT 28.9 | oy HOAT TR0 s s 118 totals. T
Pittsburg] WCAE 26.0 o 5 )
g;;:l:::ek WJZR ‘2;:; 2. %e;gcr—cﬂ),m 0000% 000 000000000000 . 16.6 Power Isn’t Everything
Denver K"VlOBD 52'4 26 g:%xéngton—a,mm ........... 000000 16.2 One of the chief interpretations
Louisville—5,000 ..... e 162 | gleaned, of course, is that there’s
BOB HAWE ..cccovevecsovercsesss 122 Rochester WHEC 321 | °% 50“{,0 - a lot of truth in the old radio argu-
evz;:;iistl;urz m t;g? o8 ke;;"rH' ment that power, in itself, is a not-
Woicester WTAG ls Des Moines—5,000 «..vvveverennnn... 15.4 | too-important factor in radio adver-
Peoria WMBD sg74 | 29 KWKH . tising. Another fact pointed up by
Shreveport—350,000 ... . ...l 14.9 | the statistics is the obvious one that
30. WCAE . .
TAKE IT OR LEAVE IT .......... 117 Peoria WMEBD 29.9 itts P regional advertisers can do a strong
Lincoln KFAB 29.1 Pittsburgh—5,000 .. ........c0neeen A28 | . N N .
Shreveport KWEH ik 31. WIZ selling job on various of the medium
Salt Lake City KSWLK 213 | o N York—50,000 . ...... «esseeeee.. 19 1 and lower-powered stations thruout
Kansas City KMBC 23.1 Salt Lake CHy—30,000.............. 1L | the country.
33. WFBR In many instances, station
JOAN DAVIS ...vceveeecececaseese 17 Rochester WHEC 30,8 Ballimore—30,000 ....ecvoeeereeres TLA | g Bporcy yto b f::\tina Sotﬁafhgw
:‘:orla WMBD #2011 314 WTIC Yy g ng re
orciester WTAG #21.0 Hartford—50,000 .....e...ese...... 107 | @almost phenomenally in excess of
g:;rt:l‘;“rs W“;’O :&3.3 35. KMOX the national average. Lux Radio
WH . 56, %B;oms-éo,ooo................... 10.7 Theater, for instance, which topped
EDDIE CANTOR .....cccoveseeecs. 11.8 Duluth-Saperior WEBC 23.0 Batfalo—250 «.oovevonvnsnsesnen.... 20,5 | the June 15 Hooper with a score of
?{?;;l;ik”” ggx{vj gi»g 37. WFLA 23.4, has an average five-month rat-
OXlahoma Cit WKY ;1'6 T?mpa-St. Petersburg—35,000....... 10.1 | jng of 36.3 on WHEC, Rochester,
0Oak v 209 | B Jaax N.Y.; 34.8 WHIO, Dayton, O.;
akland KPO 20.9 Jacksonville—5,000 Local Sunset 343 <) Oits Kol‘;g Wi hit 333‘71 (l)n’ -
1,000 Night............ 10.0 .3 over ichita; 34.1 over
MANHATTAN MERRY GO-EOUND. 116 Spokane RHQ 21.2 | 39. WGAR # WMBD. Peoria. and 32.1 on KFAB
;!riilwa.ukee" wmé! 22:):3 Cleveland—5,000 . oeiieeeeeeen.s 100 | [iheoln, Neb Y : p
e WER/ | 40, WCCO ’ :
Omzaha wow 19.8 Minneapolis-St. Paul—50,000 i i
Minneapolis-St. Paul*** K&TP 17.8 | 41. KHQ ’ Luz tR a?}z}o TR 2 J’u?e lls‘yhft
Spokane—5,000 ....... .. c0hieeineane owing to € appearance o A Ol
YOUR HIT PARADE ...ccv..c0000. 114 Lincoln KFAB 25.7 42. WWJ son on the show, so perhaps a
;’Ig,cg;ta :(F’HD ;z; E 2&33)[?—5,000 ..................... 9.4 | glance at shows which normally
Rochester WHEC 23.5 i Denver—5,000 ... iiieeieeiecannns 8.9 tl\)/?altl Lux, such as Fibber M(.:Gee and
Worcester WTAG 19.7 | 44. WSBR olly and Bob Hope, are in order.
_ - - PDuluth-Superior—250 ......... ..... 85| The Fibber, who dived on that re-
F.B.L. IN PEACE AND WAR.........1%.3 Worcester WTAG #2717 | 45. WOLF port to a score of 16.9, has a five-
Lincoln KFAB #24.8 Syracuse—250......c00euureeieoeeess 82 th ti f 40.5 WFAA
Peoria WMBD #241 | 46. WHK month rating 0 20 over WIXAA-
Harrisburg WHP #22.2 Cleveland—3,000 7.8 | WBAP, Fort Worth. Hope, with a
Cleveland WGAR #21.3 47. :{Vl‘:ggbmg 250 aE national rating of 19.1, grabs a five-
ail 1 = . 3
TOP THREE SUNDAY AFTERNOON PROGRAMS 48. WAAB month rating of 42.1 over WOW,
Worcester—5,000 ........oeiiie... 75 | 5,000 watter in Omaha.
THE SHADOW ...c0eecvcecvseeeses 8.1 Buftalo WEBR 18.6 .
Duluth-Superior WSBR 16.6 HARVEST OF STABS ............ 6.6 Tampa-St. Petershurg WFLA 16.7
Syracuse WOLF 16.3 Jacksonville WIAX 16.6
Cleveland WHK 15.9* Detroit wwi 16.0
Worcester WAAB 15.6 Milwaukee** WTMJ 144
Harrisburg WKBO 14.3
CARMEN CAVALLARQ ...oconeeees T2 Hartford WTIC 17.9 -
Des Moines WHO 15.1 % Program not broadcast consistently, but during a majority of the months surveyed.
Cleveland WTAM 15.0 *%  February thru April, 1947,
Tulsa KVOO 14.6 wx  January thru April, 1947.
Milwaukee** WTMJ 14.4 = Inciudes five minntes other programing.
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,'Program Hooperatings”

FIRST FIFTEEN — DAYTIME

6 Toppers Off Regional List

NEW YORK, July 5.-—Compari-

ALL FOR PERIOD FROM DECEMBER, 1946, THRU APRIL, 1947

SOUTH l MOUNTAIN '

fion 105f gve-mor}‘tr:inationa] average NATIONAL AVERAQGE | EAST l NORTH CENTRAL PACIFIC
op ooperated shows with the
A . 5 2] 7.0} Flbber McGee an Bob H »
average sectional rating reports for 4. Bob Hope 30.3]Frod Allen 27.2;Bob Hops 37.0 Mg'llly cGes and oy ob Hope 37.3]Jack Benny 41.4
the same periqd (December, 1946
s y o T 2. Flbber McGee and Jack Benny 26.8] Flbber McGee and Amos 'n* Andy 31.0{ Red Skelton 36.7} Bob Ho 1.
ghru Apl;ll, 1947) in- Molly 28.9 Molly 3.2 ve 819
icates that Moun- A
. . 5 8| Bob H 26.3 d Skel .0{ Bob Hope 30.5| Fibber McG
¥ tain States listeners o7 gl Za.Qlipck Hore Red Skslion a P Morty 000 N g of TO4 Skelton 29.6
show the greatest
h E All 25.5f Flbber M Ed B n 28.4| Red Skelton 26.9| Radlo Theate 28.2{ Ed H
4| variance from the by Jnmfﬁly pacoand oul . gar Borgen  27.0
' .' national taste. Fu]ly 5. Edgar Bergen 25.2| Radlo Theater 25,0} Radlo Theater 27.6] Fred Allen 22.5| Screen Gulid Flbber McGee and
six shows which ap- Players 24,71 Molly 26.8
pear on the top 15 evening list na-~
’ kelton—CH 24.7| Ed B 24.5{Jack Benn 27.4| Edgar Bergen 22.4) Truthor Walter Winchell* .
tionally were unable to break into AR EHSKE o gar Beraen ? Y Conseauences  2a.2] ' o or Winehell® 25.2
the mountain top 15, which had in
: i 7. A 'n* And 24.3| Walter Winchell  23.5{8creen Gulld Waiter Winchell 21.8j Mr. District Fred Allen 3.
their place shows considerably lower L3 G Ly alter ¥inche Players 27.3 Attorney 23.4 “uf
on;hggatloréallé-loi)ﬁeléhs:. . 8. Radlo Theater  23.9|Amos 'n’ Andy  22.5]Amos '’ Andy  27.2]Jack Benny 21.7|Burns and Allen  23.0] Great Glidersieeve 19,3
acific an or entral areas
q 5 1t \d Fred Al 26.8| Mr. District Amos 'n* And 22.5] Band y
each had three shows on their top o S 220 Flyen 22.4 o Attorney 21.4 y andwagon 188
15 lists which differed from the na-
: b *  21.9] Me. Distrl Me. District Duffy’s Tavern 20.6| Edgar Bergen 21.9} Radio Th
ilonal top 15. The South showed a | | 10 Walter Winchell® 210 Mr. Bornes 20| Rttorney 23.6| adlo Theater 18,7
wo-show variance, while the East,
: P . Mer, District Duffy’s Tavern 20.0| Bandwagon 21.6]| Radlo Theater 20.3| Fred Allen 20.5] Truth or
with dOé’l}}y or;e conﬂ;cting lentry, e At crrsy 20.4 I Consequences  18.6
prove e section most closely par- j
. . P ' .3| Bandwagol 20.0] Eddie Cant 18.7] BI
alleling over-all national choices. 12/ iBandwagen 12+4) Bandwagdn ToRpDuy s Taven Sy et el et 18.2
Only six of the 15 programs on 13. Duffy's Tavern 18.8| Bing crosby 18.9] Take It or Leave 1t 19,0} Burns and Allen  18.9{ Grand Ole Opry** 18.7] Eddie Cantor 18.2
the national first 15 list were able 14, Bling Crosby 17.8] Great Glidersleeve 16.7| Blg Town 18.7| Date With Judy  18.8{Dr, Christlan 18.1}Amos ’n* Andy  17.8
to make the big 15 tallies of all | |
i s 15. Qreat Glidersleeve 17.2] Inner Sanctum 16.7| Date With Judy  18.8] Screen Quiid Take It or Leave §t 18.0| Bing Crosh 16.9
sections. These six were Bob Hope, 1 Players 18.8 g

Fibber McGee and Molly, Fred Al-
len, Edgar Bergen, Amos n’ Andy
and Radio Theater.

Skelton Off East’s List

Breakdown of the rigional prefer-
ence lists shows that Eastern listen-
ers chose Inner Sanctum to round
out their top 15, with Red Skelton,
of the national list, unable to make
the Eastern chart. Southerners
chose Burns and Allen and Date
With Judy in preference to the na-
tional top 15’s Bing Crosby and
Great Gildersleeve.

North Central listeners were fon-
der of Take It or Leave It, Big Town
and Date With Judy than they were
of the national top 15’s Walter Win-
chell, Bing Crosby and Great Gil-
dersleeve. Pacific Coasters turned
from Screen Guild Players, Mr. Dis-
trict Attorney and Duffy’s Tavern to
tune in Truth or Consequences,
Blondie and Eddie Cantor.

Mountain Choices

The mountaineers proved the un-
orthodoxy of their listening habits
by omitting Jack Benny from their
top 15, along with Walter Winchell,
Bandwagon, Duffy’s Tavern, Bing
Crosby and Great Gildersleeve. In
their places appeared such other
programs as Truth or Consequences,
Burns and Allen, Eddie Cantor,
Grand Ole Opry, Dr. Christian and
Take It or Leave It.

Accompanying charts indicate
numerous other incidental switches
of regional from national tastes. For
example, Southern listeners rate
Amos 'n’ Andy their No. 2 show, be-
hind only Fibber McGee. Converse~
ly, Fred Allen, who is fourth on the
national list, rates only 11th in the
mountain zone, while Jack Benny,
third nationally, ran eighth in the
South and did not make the moun-
tain list at all.

*Includes flest and second broadcasts.
*#program canceled Aprll 5.

CH-—Computed Hooperating.

Music By Air

NEW YORK, July 5.—lL.ccal
FM Station WGYN now is
broadcasting records not other-
wise available in this counfry.
About once weekly, the station
presents a special show featur-
ing Flight Communications Of-
ficer Bill Stangle, of American
Overseas Airlines, and his rec-
ords. Stangle, who is on the
regular transatlantic run to
Britain, comes back every few
days with record releases just
off the British presses,

The station is readying a plan
to inaugurate a similar deal to
get late releases from other
countries.

{ ESTABLISNED 1008
PRESS CLIPPING BUREAU, Inc.

BArciay 7-5637

486 Church St., New Vo1rk 7. NY,

House Seen Likely
To Vote Change in
FCC Suit Procedure

WASHINGTON, July 5. — The
House is expected to pass, before ad-
journing, a measure to transfer court
cases against the Federal Communi-
cations Commission (FCC) from dis-
trict court to the Circuit Court of
Appeals. The bill—approved by the
House Judiciary Committee this week
—is designed also to cut down the

number of radio cases which reach
U. S. Supreme Court.

Under present law, appeals irom
FCC decisions are made to a district
court and then may be appealed di-
rect to Supreme Court. If passed by
both houses, the bill will make it
mandatory for stations to take their
cases to the Circuit Court of Ap-
peals, by-passing the district courts.
Thru a technical provision, the bill
gives the Supreme Court authority
to decide whether it wants to try the
appeal. Present law forces the court
to consider such appeals.

Webs Continue
NAB Activity

WASHINGTON, July 5.—Network
representatlves will still take a fairly
active part in National Association of
Broadcasters (NAB) despite the webs’
shift to associate membership, NAB
officials indicated this week as the
change was ratified by NAB mem-
bers 629-28.

According to NAB, Frank Russell,
National Broadcasting Company vee-
pee, and Frank Stanton, president of
Columbia Broadcasting System (CBS)
will retire from NAB’s board of direc-
tors, as will Edgar Kobak, president
of Mutual Broadcasting System
(MBS), who has been sitting with the
board as an observer.

At the same time, NAB points out
that web officials “may be asked to
sit as observers from time to time.”
NAB also says that a network em-
ployee may serve as a district director
or a director-at-large, thru election
while standing as a candidate repre-
senting a chain-owned station.

Connie Russell Gets
Farell’s NBC Slot

CHICAGO, July 5.—Connie Rus-
sell, former night club singer who ap-
peared at top clubs here and in New
York, will become a network staff
singer beginning July 21. On that day
Miss Russell will start working for
NBC here. Her initial assignment will
be to replace Skip Farell as the fea-
tured singer on the Manor House
Summer Party for eight weeks, start-
ing that date.

Miss Russell temporarily retired
from show business following her
marriage about a year ago. She for-
merly was featured at the Waldorf-
Astoria Hotel and Copacabana nitery
in New York and the Latin Quarter
and Chez Paree here. She also was
heard on the Milton Berle radio pro-
gram.

Z1V-COLMAN SHOW

(Continued from page 9)
scription business is getting excited
over names, National Broadcasting
Company’s (NBC) Radio Recording
Division is taking a different sales
tack. It’s pitch is well-produced
programs using fair names, but stress-
ing low cost in comparison to similar
programs offered by other wax com-
panies. Radio Recording Division
now is getting up statistics to prove
its point to stations. Ifs arguments
will attempt to show that certain
NBC wax programs, such as the 30-
minute Haunting Hour, or the 30-
minute situation comedy, House in
the Country, are as much as 500 per
cent cheaper than competing pro-
grams. Haunting Hour, for instance,
is offered at $9.60 in such cities as
Richmond, Va., and Akron, O., where
competing mystery wax shows are
offered at $56. NBC is using solid
rather than name talent, good ex-
amples being Frank Lovejoy, Jed
Prouty and Barry Kroeger on Hour,
and Ray Knight,, Patsy Campbell and
Bud Collyer on House in the Country.
NBC’s Modern Romances, for ine
stance, uses Vicki Vola, Carl Frank
and Joe Julian.

Another NBC Radio Recording Di-
vision program, Playhouse of Favor-
ites, uses John Carradine, Wendy
Barrie, Carl Swenson, Slgne Hasso
and Les Tremaine.

PHOTOS : 5
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Hi Jinx!
Reviewed July 2, 1947

BRISTOL-MYERS COMPANY
]. M. Allen, Adv. Mgr.

Thru Young and Rubicam, Inc.
Alex Kroll, Account Executive

Via NBC (158 Stations)

Wednesdays, 9-9:30 p.m.

Estimated Talent Cost: $3,500; writer,
Tex McCrary; agency contacts, Dick
Connelly, Ed Silver; production director,
Wesley McKee; announcer, Danny Sey-
mour; cast, Tex McCrary, Jinx Falken-
burg, Johnny Guarnieri and orchestra.

Current Hooperating for shows of this

type (Variety).....oocoviiiiinineinnes 8.3
Current Hooperating of show following
(“Mr. District Attorney”)............ 13.8

CURRENT HOOPERATINGS OF SHOWS
ON OPPOSITE NETWORKS
ABC: Sustaining.........oceiieviiiiens None
MBS: “Gabriel Heatter” (9-9:13 p.m.).. 4.6
“Real Stories from Real Life” (9:13-
9:30 P .e..i i iieeeecsisrasinen 3.3
(MTWFT)

The chatter dished out by Jinx
Falkenberg and Tex McCrary may
be considered adequate fare for
breakfast listening, but it needs
quite a few additional vitamins to
bolster it enough for the evening
schedules. Serving as warm weath-
er replacement for the high-flying
Duffy’s Tavern, the too-cute couple
has a sizeable pair of brogans to fill.
Despite a name guest policy, the
initial attempt failed to measure up.

Poor balance, poor scripting and
poor choice of guests combined to
negate the first effort. Show opened
with nearly five minutes devoted to
introducing Tex and Jinx and at-
tempting to establish their brand of
personality chatter. The guests,
Mary Martin and Billy Rose, split
the rest of the show, with the
saccharine couple on duty making
chit-chat with them.

Bad Choice of Guests

Neither Miss Martin nor Rose was
a particularly fortunate selection as
guest. The former’s irrespressible
personality, so visually delightful
from a stage, was successfully pro-
jected only in spurts. Billy Rose,
noted impresario and columnist,
proved less capable at reading a lirie
than at writing one,
a couple of particularly bad fluffs.
Same time, his material was good
for the few rveal laughs stirred by
the show, particularly in selecting
America’s “10 most attractive men,”
Miss Martin was permitted to sing
only smidgins of several songs, and
two orthodox-sized numbers, No
Business Like Show Business and
They Say It’s Wonderful, both from
Annie, Get Your Gun, with which
she opens soon in Texas. A good
word must be thrown in for the
Johnny Guarnieri quintet, which
backed up Miss Martin.

The ever-present Jinx helped out
announcer Dan Seymour with the
two major commercials for Ipana
toothpaste, which stressed massag-
ing the gum line. Tough luck read-
ing lines struck even announcer
Seymour, who had difficulty with
pronunciation of the brand name on
the final plug. Hitch-hike commer-
cial pushed Ingram shaving cream.

Sam Chase.

committing |

NETWORK PROGRAM

Reviews

Rating ftigures used are suppiied by the C. E. Hooper or-

ganlzation.

Melody Theater

Reviewed July 1, 1947

Sustaining over MBS
MTWTEFS, 5-5:15 p.m.

Emsee, Bret Morrison; producer, Frank
Armer; director, Alan Ducovny; script
editors, Don Agger. Frederick Methot;
package producets, Robert and Jessica
Maxwell.

Average Hooperating for shows of this
type (Miscellaneous-daytime).......... 3.5

Current Hooperating of show preceding
(Sustaining) ......00iiiiiiiiiieie None

Current Wooperating of show following
(‘“‘Superman”’)

CURRENT HOOPERATINGS OF SHOWS
ON OPPOSITION NETWORKS

ABC: “Terry and the Pirates”..... 900000 1.6
CBS: Sustaining....c.oeeeiiiiieiinnnea. None
NBC: “When A Girl Marries”.......... 5.8

Mutual’'s Melody Theater is a

commendable venture in juvenile
music appreciation, To catch the
moppet audience, the web is serial-
izing operas in English, tailoring
them for narration by Bret Morri-
son and blending the outstanding
music for presentation daily, five
days a week. The program preemed
this week with Verdi’s Aida and will
present Bizet’s Carmen next week.
Subsequent planned presentations
include such perennial Gilbert &
Sullivan favorites as The Pirates of
Penzance, other well-known light
operettas and, if permission can be
obtained, even hit Broadway musi-
cals such as Oklahoma.

Idea of the Melody Theater is a
good one, laden with educational
and cultural values. Its execution,
however, seems to contain touches
of the same highbrow attitude which
repel children and many adults in
standard opera presentations. Kids
is kids, to paraphrase and old say-
ing, and anything that expects to
attract their ears should be in their
language. Bret Morrison is an ex-
cellent’ narrator, but the script
smacks too much of the stuffed shirt
approach. The writers apparently
were awed by the sacrosanct pre-
cincts and permitted big words to
creep in, dulling the effect of the
presentation.

Another Handicap

In addition, it is difficult to see
how opera will hold a child audi-
ence with straight narration. The
kids of today are accustomed to
slambang, sharply-defined (in
voice) heroes apd heroines, and a
narrator, even with a script that
allows him some dramatic latitude,
has a difficult job acting two parts,
even if he is multi-voiced. Operas
are full of dramatic and humorous
situations which can be made inter=
esting to kids, but probably more
than one individual would be need-
ed to handle the lines. Morrison
does attempt to act out several
dramatic bits, but the result cues the
need of additional voices.

There also is the time segment to
consider with this show. At 5 p.m.
in the East, it would seem likely that
a good many kids are still outdoors
or, at least, unavailable for radio
listening. The 1.6 rating for Terry
and the Pirates, ABC’s kid show
competition for Melody Theater,
compared with the 5.8 Hooper for

Data concerning advertlser expenditures, cam-
palgn themes, etc., Is complied by interviews with agencies
and advertisers and Is based on latest avallable information,

& Analyses

Mr. President
Reviewed July 3, 1947
Sustaining over ABC
Thursdays, 9:30-10 p.m.

Producer, Robert G. Jennings; writer,
Paul Milton; director, Dwight Hauser;
announcer, Owen James; music, Basil
Adlam and orchestra; cast, Edward
Arnold, Betty Lou Gerson, Charles Seal,
Ernie Whitman.

Average Hooperatings for shows of this
type (Dramatic)............cco0eieen..

Current Hooperating of show preceding

(‘“America’s Town Meeting”)..........
Current Hooperating of show following
(“Best Things in Life”).............. 2.7

CURRENT HOOPERATINGS OF SHOWS
ON OPPOSITION NETWORKS

CBS: “Crime Photographer”.......... ~N.

MBS: “Trcasure Hour of Song”.......... 2.9

NBC: “Eve Arden®......... booaooooooo0a

American Broadcasting Com-
pany’s (ABC) Mr. President is a
promising package, well produced
and with an interesting theme. The
chief idea, briefly, is to present
little-known incidents in the lives
of presidents—incidents which could
throw light on the more homey as-
pect of existence in the White House
while at the same time recapturing
some of the more dramatic historical
developments of days gone by.

This is a tall order; involving
careful research by the writer and
very careful judgment on the part
of the producer—for the highest
good taste is essential in a program
of this nature. The ABC package
meets these requirements in all
essentials, for Edward Arnold is the
lead and Betty Lou Gerson, Charlie
Seal and Ernie Whitman in support-
ing roles deliver a sensitive drama-
tization.

The script by Paul Milton seemed
to err occasionally in the direction
of oversentimentality or in straining
too much to give the President—
Grover Cleveland in this case—a
human quality. One example of this
was the dialogue on the occasion of
the President’s dinner in the serv-
ants’ quarters—when the chief ex-
ecutive couldn’t resist the aroma of
corned beef and cabbage. In general,
however, Milton’s job was tastefully
done, and he skillfully reinvested
with interest the drama attendant
upon President Cleveland’s fight to
repeal the silver clause of the Sher-
man Act, the chief executive’s ill-
ness at the time, his chit-chat with
reporters and secretaries, his feud
with the vice-president, etc.

ABC has given Mr. President
polished production under the su-
pervision of Robert G. Jennings.

Paul Ackerman.

NBC’s soaper, When a Girl Marries,
presented at the same time, offers a
clue to the type of audience avail-
able when these shows are aired.
It’s hard to see a bunch of Kkids
forsaking play to run in and hear
Melody Theater, but a time switch
might make a difference. Mutual
may have one consolation, however.
There is definite adult appeal in
this show and even if it doesn’t click
with the kids, MBS may come out of
the deal with a good program for
their parents. George Berkowitz.

| Paul Whiteman Club

NATIONAL BISCUIT COMPANY
| Thru McCann-Erickson, Inc.

R. J. REYNOLDS TOBACCO COMPANY
Thru William Esty & Company

NESTLE’'S MILK PRODUCTS, INC.
Thru Compton Advertising, Inc.

WESSON OIL & SNOWDRIFT CO.

Thru Kenyon & Eckhardt, Inc.
Via ABC

Monday thru Friday, 3:30 to 4:30 p.m.

Talent Cost: $1,725 per quarter hour
weekly strip; producer, Charles C. Barry;
director, George Wiest; writer, Bernard
Dougall; announcer, Doug Browning;
premiere interviewers, Ethe!l Merman,
Art Lund; star, Paul Whiteman.
Average Hooperating for shows of this
type (Miscellaneous-daytime)..........
Current Hooperating of show preceding
(““Ladies Be Seated”).................. 4.0

Current Hooperating of show following
(Sustaining) ...........iieiiiie, None

CURRENT HOOPERATINGS OF SHOW
ON OPPOSITE NETWORKS

OBS: Sustaining (3:30-4 pm.).......... None
“Hint Hunt” (4-4:15) pmJd.......... 2.4
Sustaning (4:15-4:30 p.m.).......... None

MBS: Sustaining...........c..000i0000e None

NBC: “Pepper Young” (3:30-3:45 p.m.).. 4.6
“Right to Happiness” (3:45-4 p.m.).... 5.3
“Backstage Wife” (4-4:15 pm.)...... 5.2
“Stella Dallas” (4:15-4:30 p.m.)..,..... 6.0

Pops still has it. Paul Whiteman,
master showman and erstwhile king
of jazz, showed that he still belongs
up there with entertainment’s roy-
alty by ably making the switchover
to disk jockey in his hour-long
across-the-board show. Altho never
noted in the past as a particularly
convincing line reader, Whiteman
displayed an ability, in the preem,
to successfully sell his most im-
portant commodity—his own per-
sonality. If he maintatms the pace |
he should sell with it the products
of his four sponsors and build an
audience.

The entire 60 minutes bore the
mark of careful planning—some-
times a mite too careful. From the
position and type of commercials,
selection and slotting of the records
and the almost casual way White-
man directed his remarks straight
at his No. 1 target, the housewife,
the set-up was rigid but well-con-
ceived and neatly executed. As for
Whiteman, he’ll never win any
thespian awards, but the gals should
have felt him peering over their
shoulders as they went about their
chores. His speech was highly per-
sonal and well larded with “hon-
eys,” “my dears,” and “girls”—and
by Pops it didn’t sound phony.

Pops Indorses

There were other professional
touches. The show led off with the
announcement that everything on
it—singers, performers, bands and,
of course any advertised products—
had Whiteman’s personal stamp of
approval. Two wire-recorded
“dressing room” interviews, one
with Ethel Merman and the other
with Art Lund, resulted in some
good personality stuff. Each inter-
view, of course, was followed up
with records of the interviewee.
Present also was a Whiteman hall-
mark of recent years, a “then and
now”’ switch in which he played first
an Eddie Cantor record of 30 years
ago and then a recent Cantor re-
lease.

From the commercial point of
view, too, the show measured up.
The four sponsors, National Biscuit
Company, Camel Cigarettes, Nes-
cafe and Wesson Oil, were carefully
fenced off from each other by the
Whiteman signature—a few bars of
Rhapsody in Blue. Each product
was allotted two commercials, de-
‘See Paul Whiteman on page 16,
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Rooftops of the City

Reviewed July 3, 1947
Sustaining on CBS
Thursdays, 8:30-8:55 p.m.

Supervisor, Werner Michel; director,
John Mosman; script editor, Elwood
Hoffman; music director, Morris Surdin;
writers, Lawrence  Menkin, William
Kendall Clarke; cast, Lawson Zerbe,
Allen Drake, Chet Stratton, GCregory
Morton, Evelyn Siebold.
Average Hooperating for shows of this
type (Dramatic).............cc0vuuuee 9
Current Hooperating for show preceding

(“Suspense”) ..., iiiiiiiieeeiianns 9.2
Current Hooperating for show following
(“Johns-Manville News”) (MTWTF)
(8:55-0 PM.)...iiiviinriiieciinnnnians 71
(“Dick Haymes”):.....oiiiveennensame 8.5

CURRENT HOOPERATINGS OF SHOWS
ON OPPOSITION NETWORKS

ABC: ‘““America’s Town Meeting”........ 4.3
MBS: Sustaining............ecevneeennn None
NBC: “Frances Langford”............. 6.1

A bouquet is in order for script
editor Elwood (Bill) Hoffman, of
Columbia Broadcasting System
(CBS), and Bob Landry, CBS di-
rector of writing. The web’s new
dramatic sustainer;, Rooftops of the
City, is a prime example of how
good a show can be when writers
are given the free rein apparently
permitted by Hoffman here. Infin-
itely satisfying when stacked up
against the usual trite romantic for-
mulas, the opener, Obituary Notice,
by Lawrence Menkin and William
Kendall Clarke, was strong dramatic
meat well seasoned with imagina-
tive use of radio techniques.

Only in a most incidental way can
the story be considered a love yarn.
Primarily, the drama was concerned
with human values, too infrequently
intelligently analyzed by radio. Not
only was the offering successful in
probing this verboten territory, but,
just as important, it did so with a
rich dramatic flavor that was com-
pletely convincing.

The drama etched the story of a
tycoon, civic leader and self-made
man, multi-millionaire Fred Young,
and told how he got that way. Re-
porter Ken Williams, hired several
months before by Young to write
the magnate’s biography, had the
job of turning out an obituary for
Young, killed in an automobile ac-
cident. Story was narrated by the
reporter, mainly in the form of a
talk with Young’s widow, with deft
use of flashbacks supplying the real
punch.

Story of Moral Decadence

Play revealed that it was at the
widow’s behest that Young, a self-
worshipping egotistical despot, de-
cided to have his life immortalized.
Her motive, far from being altruistic,
was to reveal to him, in a factual
indictment, what he never would
face before—his own moral decad-
ence.

The flashbacks disclosed that the
millionaire grew rich by defrauding
his father of the old man’s inven-
tions, ultimately destroying one
which might have made outmoded
his own manufacturing processes.
His wife was won at the expense of
a brother, whom Young had sent
away to South America, ostensibly
on business, actually to get him out
of the way. Acting honors were
shared by Gregory Morton, as the
tycoon, Lawson Zerbe as the re-
porter, and Evelyn Siebold as the
wife, with Allen Drake and Chet
Stratton turning in neat supporting
jobs.

For a devastating picture of sheer
ruthlessness, this play deserves
hearty plaudits. So-called ‘“com-
mercial” demands forced no com-
promise with the show’s basic val-
ues, yet, because of its solid dra-
matic foundation it never berdered
on the talky or preachy. Scripters
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Mr. and Mrs. North
Reviewed July 1, 1947

COLGATE-PALMOLIVE-PEET
Robert E. Healy, Adv. Magr.

Thru Sherman and Marquettz, Inc.
Via CBS (148 Stations)
Tuesdays, 8:30-9 p.m.

Producer-director, John Loveton; music
director, Charles Paul; writer, free lance;
announcer, Charles Stark; cast, Joseph
Curtin, Alice Frost, Arthur Vinton, Bill
Smith, Jean Ellyn, Allan Hewitt, Frank
Readick.

Average Hooperating for shows of this

type (Mystery drama).......... Bleleelels 7.3
Current Hooperating of show preceding
(“Big Town”)....coiiiiiiieinniennonss 10.3

Current Hooperating of show following
(“Johns-Manville News”) (MTWTF)
(8:55-9 pm.)........ $0000BAOEEEE000000 7.1

CURRENT HOOPERATINGS OF SHOWS
ON OPPOSITION NETWORKS

ABC: Sustaining...........ociiiiinnnn, . None
MBS: “The Falcon”........ccvivierennes 5.1
NBC: “Date with Judy”...........cc.... 10.1

Jerry and Pamela North are still
the same indefatigable amateur de-
tectives with a miraculous ability
for finding corpses strewn all over
Manhattan and for finding the
corpse makers. The preem show in
this Columbia (CBS) series was
built on a Fourth of July theme, be-
ginning with the delivery, by mis-
take, of a box containing a giant
roman candle to the Norths and the
subsequent murder of an antique
dealer for whom the package was
intended. Of course, the Norths
track down the guilty person (the
murdered man’s wife) and find out
that the candle was to be used to
burn the dealer’s store for insur-
ance.

The script was similar to the usual
North antics and moved with con-
siderable pace. The show suffered
a bit in trimming, however, five
minutes being lopped off the cus-
tomary half-hour seg for tha CBS
8:55 newscast. Some action had to
be omitted to compensate for the
time lost and it showed in the over-
all result.

Curtin and Frost in Leads

Joseph Curtin and Alice Frost are
well cast for the North parts. Re-
grettable is the absence from the
script of Sergeant Mulligan, who
handed former listeners many a
bang with his corny and exagger-
ated but funny Irish cop routine.

Colgate-Palmolive-Peet plugged
Halo, Colgate tooth powder and
Cashmere Bouquet on the show. The
Halo and Cashmere pitches were
singing commercials, the former
using its standard pun, “Halo Every-
body.” George Berkowitz.

Menkin and Clarke are old hands
at turning out convincing radio
fare, and here they were allowed to
fashion their own kind of show.
Should the free-lancers who con-
tribute the rest of the series’ dramas
maintain the same level, Rooftops
may turn out to be a surprise pearl
in CBS’ summer oyster.
Sam Chase.

\gures used are supplied by the C. E. Hooper
AL atlo Data concerning advertiser expendltures, cam-
paign themes, etc., Is complied by Interviews with agencles

organizatlon,

and advertisers and Is Hased on latest avallable information.

Kraft Music Hall
Reviewed July 3, 1947

KRAFT FOOD COMPANY
John H. Platt, Adv. Mgr.

Thru J. Walter Thompson Company
Via NBC (158 Stations)

Thursdays, 9-9:30 p.m.

Estimated Talent Cost: $8,000; writer,
Ed Helwick; production director, Billy
Wilgus; announcer, Ken Carpenter;
cast, Nelson Eddy, Leonard Tennario,
Nadine Conner, Robert Armbruster and
orchestra,

Cuirent Hooperating for the program.. 6.8
Average Hooperating for shows of this

type (Variety).....oovieivnnenennnnnes 8.3
Current Hooperating for show preceding
(“Frances Langford”)..........ccvv.e 6.1

Current Hooperating for show following
(“Jack Haley”)......coveveeieennnnnns

CURRENT HOOPERATINGS OF SHIOWS
ON OPPOSITION NETWORKS

ABC: “America’s Town Meeting”........ 4.3
CBS: “Dick Haymes”..........cc00.. . 8.5
MBS: Gabriel Heatter (3-9:15).......... 4.3

“Real Stories from Real Life”........ 3.3

Kraft's summer edition of its
Music Hall offers little that’s new
in the way of format, but the show
has talent, good music and slick
promotion. Additionally, the com-
mercials for Miracle Whip and Kraft
cheese are in very good taste,
straightforward and brief. This last
point notably adds to the program,
for one of the marked impressions
of the opening show was the amount
of solid entertainment packed into
the periods between the first and
second and the second and third

plugs.

Baritone Nelson Eddy hosts the
summer program, with Met Opera
soprano Nadine Conner abetting as
a single and in duets with Eddy.

They are both fine performers and
in good voice on the preem. One of
the most pleasant musical impres-
sions was the contrasting tonal qual-
ities of the singers, Miss Conner’s
technical  brilliance as against
Eddy’s robust style in a George
Gershwin medley.

Facile Seripting

Eddy, too, fortunately discarded
the stuffy quality he usually car-
ries, and for this a measure of ku-
dos should go to writer Ed Helwick.
He somehow managed to infuse a
facile, natural quality into the chit-
chat carried on b; Eddy, announcer
Ken Carpenter, Miss Conner and
others on the show. This facile dia-
logue has been one of the brighter
spots of the better KMH programs,
and dates back to Carroll Carroll’s
scripting in the days when Der
Bingle joshed with Carpenter, Bob
Burns and John Scott Trotter.

Robert Armbruster batons the
crew for this trip, and he does it
ably. Youthful pianist Leonard
Tennario, provided some deft finger
work of both a classical and semi-
pop nature.

Producer-director Billy Wilgus, as
you might imagine from the fore-
going, put together a good one.

Paul Ackerman.

Rexall Summer Theater
Reviewed July 2, 1947

REXALL DRUG COMPANY
Thomas H. Lane, Adv. Mgr.

Thru N. W, Ayer & Son, Inc.
T. Arthur White, Account Exec.

Via NBC (158 Stations)
Wednesdays, 10:30-11

Writer, True Boardman; production di~
rector, Glan Hall Taylor; announcer,
Howard Petrie; cast, Pat O'Brien, Lynn
Bari, Francis X Bushman, Nin Klow-
der, Roy Bargy and orchestra.

p.m.

Average Hooperating for shows of this
type (Dramatic)......................
Current Hooperating of show preceding
(“The Big Story™).........coovvenunn 9.3

CURRENT HOOPERATINGS OF SHOWS
ON OPPOSITION NETWORKS

ABC: “Henry Morgan™.............c.... 8.0
CBS: “Information Please”............ 7.1
MBS: Sustaining....................... None

Any similarity between Dan Car-
son, corner druggist in Rexall The-
ater, and the druggist one usually
encounters is purely impossible. To
live up to Rexall’s version of the
owner of a drug store, a pharmacist
would have to be a combo Galahad
and Dr. Christian, spending more
time away from the shop helping
other people than in it. If Rexall
had as few customers as Carson, it
would go bankrupt. Nevertheless,
Rexall, aided and abetted by pix
stars Pat O’Brien and Lynn Bari,
has brought to the air a likable
characterization and show that
should pick up listeners, especially
those who prefer drama segs of the
heart throb variety.

O’Brien plays Dan Carson, nabe
druggist in ILaketown, and Miss
Bari, head nurse of the local hos-

pital. Miss Bari, natch, is carrying
the torch for Carson. With this set-
up as a foundation, the program is
based on a different dramatic inci-
dent involving Carson each week,
The first show had Carson helping
out his sister’s friend, Julia, who
wanted to run away and marry Ray
Nielson. Julia is a Connors, and the
Connorses and Nielsons are a-feud-
in’ because grandpop Nielson took a
pot shot at grandpop Connors. Car-
son manages the merger by faking
a Nielson transfusion for Julia Con-
nor’s mother.

Stars Okay
Both O’Brien and Miss Bari are
good in their parts, altho the former
sounds at times as if he is about to
do a Knute Rockne. Old-time pic
star Francis X. Bushman does a top
job of Major Carson, Dan’s grand-
father, making him sound something

like Lionel Barrymore.

Rexall introed this show as a
tribute to druggists and, in addition,
to institutional pitching plugged for
such products of its own brand as
Rexall drug powders and milk of
magnesia, The program looks like a
good bet, altho it’s bucking some
pretty tough opposition, including
Henry Morgan on ABC.

George Berkowitz.
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Hollywood Legion Stadium
Wrestling Card

Reviewed Monday (30), 8:30-10:45
p.m. Style—Wrestling matches, Remote
from Hollywood Legion Stadium. Sustain-
ing over WEXAQO {Don Lee), Hollywood.

Don Lee’s first post-war wrestling
remote gave local lookers an evening
of solid sportsfare. Lensers came thru
with on-the-toes camera work, bring=-
ing grunt and groaners into home
viewers’ living rooms with all the
hokum and fakery which makes
weekly wrestling matches a prime
local sports attraction.

Qutlet’s lone orth lensbox covered
ring adequately most of the time,
altho continued lack of full-face,
close-up lens (now under construc-
tion) detracted somewhat from seg’s
total clarity. Close-up shots would
have been especially effective in cap-
turing facial grimaces and gestures
employed by hammy wrestlers.

Ken Barton handled groan-by-
groan description with authority, dis-
playing a wide knowledge of wres-
tling holds and rules. Barton had a
tendency to over-announce which
was corrected by the time the
matches reached the half-way mark.
Sharing mike honors with Barton was
Stuart Phelps, whose ‘“color” com-
mentary was terse and well timed.
Station will henceforth air wrestling
matches on a regular Monday night
sked, augmenting its sports coverage
by telecasting Legion boxing events
each Friday evening. Thus, after a
six-year blackout, Don Lee is back in
the local sporis telepix scene.

Alan Fischler,

Complete Olympic Wrestling
Card

Reviewed Wednesday (2), 8:30-
11:30 p.m. Sponsored by Ford Motor
Company. Agency, ). Walter Thompson.
Style—Wrestling remote pick-up from
Olympic Auditorium. Via KTLA (Para-
mount), Hollywood,

This was Ford’s first commercial
step into Coast tele and as such
marked an important milestone in
video’s fight for recognition as a
potent selling force. Already dishing
out the tele bank roll in New York
(Parade of Sports and split-spon-
sorship of Brooklyn Dodgers over
WCBS-TV) and Chicago (sharing
tariff for Cubs’ games), Ford’s video
jump to the Pacific completes the
coast-to-coast span and makes com-
pany the first regular sponsor of
full-time scanning on a multi-market
basis.

There’s tele in Ford’s future from
here on out, judging by the highly
successful manner in which tonight's
sports pick-up was handled. Com-
mercials were well suited to seg at
hand. Main plugs were minute sound
films, These were reinforced by
stills aired between matches with
sales pitch voiced by XKeith Hether-
ington. In addition, Ford mentions
were slipped in by Dick Lane during
his announcing of the matches. Oc-
casionally, Lane would integrate
plugs with his regular patter, com-
paring a hold with the power of a
Ford, etc. This device was par-
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The Lights Go Out

A Night in Cathay

Reviewed Tuesday (1), 7:30 to 7:45
p.m. Presented sustaining by WBKB,
Chicago.

What a difference talent makes!

This show, featuring top comedian
-Danny Thomas, and. Ann Crowley,
star of Carousel, because of its talent
would have been excellent entertain-
ment in the raw, if no attention had
been given to working out good pro-
duction and direction, but with care
in latter catergories worked out by
Rose Dunn and Shelby Gordon, pro-
ducers, who also appeared on show

as the Mr. and Mrs. Light and who|

go out making imaginary ftrips to
Chi night spots, and Helen Carson,
who directed the program, show was
one of the best 15-minute airings
WBKB has presented.

Plan of the show is for the Lights
to visit each week one of the top
restaurants or niteries in the city.
Of course all action takes place in
the studio and visits are purely imagi-
nary. Tonight’s show opened with
some top stock films of Chicago sky
line at night, with a fade jnto Mr.
and Mrs. Light at home discussing
their planned visit to the Chez Paree,
where Thomas currently is playing.
After the discussion, titles were
given, with a subsequent fade to a
simulated nitery scene. In our
opinion; long discussion between the
Lights at home should have been
shortened and titles should have been
superimposed on first shots of sky-
lines.

At their table at the Chez the
Lights met Ann Crowley and carried
on some slightly interesting, and at

1times dull, patter about her career

and present work with Carousel.
From that point on it was Danny
Thomas’s show all the way. He did
his famous car without a jack rou-
tine and had not only studio audience
but also set audience laughing all the
way. Significantly, television added
to Thomas’s work by showing his
comical facial expressions &at close
range.

Show as is now produced, with
stars working for nix, is a good bet.
But it is apparent that movie stars
such as Thomas, at least, could not
be used if it went commercial unless
a sponsor was willing to spend plenty
of money. Thomas was able to work
for nothing but publicity and an
MGM credit tonight, but if the pro-
gram went commercial, he would
have to get ong-sz2venth of his week-
ly salary, which, as anyone can see,
would be too rich for video’s blood
today. Cy Wagner.

ticularly good since it sugar-coated
commercials by making them part
of the regular show. Outlet fed the
commercials from both studio and
fight arena. Filmed plugs were
beamed from the studio while stills
were put on at the scene of the re-
mote. Switching back and forth from
studio to stadium was handled with
well-timed precision.

KTLA was at its lensing best to-
night with the tele eye following the
bone-crushers in a smooth and ex-
pert fashion. Extreme panning was
always avoided. Instead, wrestlers
were followed with clean camera
sweeps in a manner that kept con-
tinuity of the action intact. Dick
Lane’s commentary was straight from
the top drawer. Well-grounded in
the sport, Lane called the holds ex-
pertly while explaining the tactics
employed by the muscle men. Lane
was wise to let the camera speak for
itself, giving viewer only that which
cannot be gotten from the screen. His
voice helped convey to the home
viewer the general excitement of a
ringside seat.

All in all, this was a convincing
piece of product peddling, and one
which pointed up the many advan=-
tages of video as an ad medium,

Lee Zhito.

Reviewed Monday (30), 8:30-10:15
p.m. Style—Chinese music, theater and
dancing. Sustaining over KTLA (Para-
mount), Hollywood.

This was a terrific show—providing
you could understand Chinese.

For more than an hour and a half,
KTLA trained its cameras and mikes
on the Chinese Cultural Theater
Group, currently on a good-will tour
of the U. S. Troupe offered authentic
Chinese music, which sounded as pe-
culiar to the Occidental ear as their
instruments appeared to the eye.
There were strange dances and
dramatic episodes voiced in the native
tongue.

For the one in a thousand who is
an enthusiast of the Oriental arts,
show was sock stuff, but for the aver-
age viewer it was boring, if not ir-
ritating. This was not the fault of
the troupe, who performed in the best
tradition of Chinese theater. Actual-
ly it was a case of giving the lookers
something they couldn’t digest. Chi-
nese music, based on the pentatonic
(five tone) scale, is incomprehensible
to the Occidental ear. Instruments
sound off key since tuning brings
them into quarter-tones, not known
in the music of the Western world.
By the same token, there was little
more than novelty appeal to the
dances and the dramatic enactments.
Five minutes worth would have kept
eyes peeled, but a hefty slice of Chi-
nese culture was hard to swallow.

Troupe’s colorful costumes were
lost to black-and-white scanning, an
essential factor since brilliantly hued
garb would have helped. Each act
introed by a member of the Chinese
company, who proved himself capable
by explaining the history and purpose
of each number. Despite his efforts,

 seg was far too long for the material

at hand. Lee Zhito.

WBKB Sees Nat'l
Record in 3 Video
Shows From 3 Spots

CHICAGO, July 5.—Three sepa-
rate and distinct remote sport tele-
casts from three different localities
were programed by WBKB Chi video
station Saturday before last. Reinald
Warrenrath, station special events di-
rector, claims that this schedule, three
distinct shows from three different
locations in one day, constitutes a
national recoid, the first time it had
been done.

Three shows were: Ball game from
Wrigley Field in the afternoon; rac-
ing from Arlington Park in the late
afternoon and evening and harness
racing from Maywood Park at night.

To chalk up this record, WBKB

used three field directors, four
cameramen and six engineers. The
baseball game crew was under

the direction of Don Meier, while
the two race shows were directed by
Don Cook.

While one crew, using two cameras
that are kept at Wrigley Field, did
the ball game, others were setting
up equipment at Arlington, where
two other cameras and truck remote
material were used. Immediately
after the Arlington races were over
at 5:15, the crew raced from there
12 miles to Maywood Park and set
up the equipment used at Arlington.
From Maywood the station started
telecasting at 8 p.m. In the mean-
time some of the staff which worked
at the ball game left at the end
of the game around 4 p.m. and went
across town and south to Maywood
Park, where they assisted in the
night show. One of the most re-
markable parts about this schedule,
it is said, was work to be done by
engineers under the direction of

| New Showcas'ing

Plan Makes Bow
On Ch’s WBKB

CHICAGO, July 5.—~A new show-
case plan, by which new video ideas
can be tested in the form of programs
aired without charge, was inaugu-
rated this week by WBKB, local
video station.

Every Tuesday night from now
until the plan becomes impractical,
the station will offer its facilities
without charge to individuals, or=
ganizations or advertising agencies
for try-out of new shows. Purpose
of the plan, station claims, is to open
the door to new video talent. Shows
must be offered as a package, ready
for the cameras and must meet sta-
tion approval. When accepted, show
will be aired at least once, and the
originator may invite potential spon-
sors to view it at the studios.

This week three shows were tried
out: (1) An audience participation
show, called Look Who'’s Talking,
which presents movie trailers so that
studio and home audience can identi-
fy stars; (2) The Lights Go Out (see
review this section) and (3) Stream=-
liner Time, which originates at
Northwestern Station and presents
interviews of screen, stage and busi=
ness notables.

Root Beer Sponsor
Pioneers Chi Video

CHICAGO, July 5. — Dad’s Old-
Fashioned Root Beer, one of the first
companies to use radio spots, also has
become a pioneer with video spots.
Starting Wednesday (2) for a 26-
week period, Dad’s will air a one-
minute spot a night over WBKBE,
local video -station, Wednesdays,
Thursdays and Saturdays.

Film spots, which will be dra-
matic and will show various situa-
tions in which Dad’s is refreshing,
are being made by Television Adver-
tising Productions, Inc., Chi video
production and consulting firm, un-
der the company’s newly-announced
price policy of $200 plus talent per
shot,

Agency on the account is Malcolm-
Howard. Spots will be written by
Leonard Nathanson and produced by
Jack Gibney.

Since announcing its policy of make
ing video films for sums much less
that that for which other companies
quote prices, TAP has been ap-
proached by other national adver-
tisers and expects to have other
series going here, in Detroit and
New York.

i
Dick Shapiro, who had to assem-
ble equipment at Arlington, get
it adjusted to send a good signal,
then tear it all down and go thru
the same routine at Maywood and
finally tear it all down again and
truck it back to the station at night.
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PHOTO POST CARDS

HI GLOSS PROFESSIONAL COPIES
100 ........$2.95

Best and cheapest for publicity give
aways, post card views, etc. Mail us
your picture or negative. Protect between
cardboard. Enclose check, cash or money
order. NO NECATIVE CHARGE — WE
PAY RETURN POSTAGE.

2¢ EACH IN QUANTITIES

LYNN PELTCHER

*THE PHOTO POSY CARD KING”
Box F, Ocean Beach, San Diego 7, Calif.
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WBKB Beats
Flicker Ban
With Quizzer

UA Trailers Do Trick

CHICAGO, July 5.—Hollywood’s
ban against the use of its film on
television was surmounted this week
by WBKB when it aired a new pro-
gram, Look Who’s Talking, a quiz
show that had studio and home audi-
ence competing to name stars depict-
ed on United Artists preview trailers.

Show, originated by Jimmy Savage,
p. a. for B&K, Paramount subsidiary
which runs WBKB, and Howard
McKay, used shots on which Joel
McCrea, Feddy Lamarr and other
stars appeared, thus marking the first
time such stars have appeared on vi-
deo, even tho they made only brief
15-second appearances on -preview
trailers.

Film was regular movie house
trailer material, reduced for video
projection to 16mm.

Paradoxically, film used was Unit-
ed Artists and not Paramount, even
tho WBKB is a Paramount station.

Savage got clearance for use di-
rectly from United Artists’ distribut-
ing org here. According to Savage,
distributor was anxious to get ma-
terial on video since it gave a chance
for a larger audience to see previews
and because shows got plugs. Also,
according to Savage, other companies
can be expected to follow suit be-
cause of promotional impetus given
movies by vwideo airing of teaser pre=-
views.

Show, with air time included,
would sell for about $500 for 15 min-
utes, Savage stated. High price is
necessitate¢ by cost of new prints
and reduction for video and includes
station time, Savage stated.

WBKB Leaves Air

For Antenna Switch

CHICAGO, July 5.—~WBKB, only
local video station, will go off the air
for two weeks beginning July 7 in
order to insfall a new antenna, which,
it is claimed, will give station’s sig=-
nal a greater radius and viewers here
a stronger, more clear picture.

WBKB execs state that the new
antenna will increase the power of
the station 7.4 times over present
transmission. The new antenna is
a bat wing super turnstyle type,
manufactured by RCA.

At presert, WBKB claims a pri-
mary service area of only 25 miles,
altho reporis from viewers indicate
programs are seen in Milwaukee.
Benton Harbor, Mich.; Joliet, I11., and
a number of cities beyond its claimed
range.

Letters are being sent to all re-
ceiver owrers announcing that
WBKB will be off the air for the
installation period.

“IT AIN'T WHAT YOU DO
IT’'S HOW YOU Do IT!”

If I may {mmphmse a popular song, it’s the MOSS

method of glossy photo reproductions which keeps
pergormers happy. I make over 50,000 glossy photos
daily.
8x10’s, 5¢ ea. Write for
(In quaatity) FREE Samples
I’OSTCARD’,I 2¢ ea. and
20x30 Y 62 Price List B.
30x40 ... ..... $3
(In quanmtity)
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Add Tele Problems

MINNEAPOLIS, July 5. —
General Mills, Inc.,, large radio
time buyer is casting covetous
glances toward television and is
all set to jump in on the ground
floor once video commercials are
available.

But the big problem con-
fronting the company is how to
bring its famous Betty Crocker
personality to its radio audiences
as a real life person. Betty
made her air debut October 2,
1934, over WLAG, Twin Cities
outlet now known as WCCO.
The Crocker gal’'s picture is
well known to millions—prob-
lem is, can she be made to look
the same over television?

Telecasters Cold to New
Zenith Telephone System

CHICAGO, July 5.—The Zenith Radio Corporation, whose head, E. F.
McDonald Jr., has often sounded out long and loud against the present system
of television, this week unveiled a new video transmission system which it

calls “phone vision.”

This system, which calls for partial transmission of a

video signal via regular frequencies and another part, which the company
calls the “key’” via telephone lines, is McDonald’s answer to what is needed
to support television and pay for what he terms will be the prohibitively high
cost of programs. His system will make money for programers and support

Don Lee Adds WRGB

To Newsreel Roster

HOLLYWOOD, July 5.—Don Lee
tele outlet, W6XAO, added a second
station to its newsreel exchange
roster last week, with first shipment
of 400 feet to General Electric’s
WRGB, Schenectady, N. Y. Don Lee
video chief, Harry Lubcke, said sta-
tion will continue to send important
news clips to the G. E. station as well
as to Columbia Broadcasting Sys-
tem’s (CBS) WBCS-TV in New York.

Lubcke’s plan is to build an inter-
changeable library of news clips
whereby Eastern tele outlets will
service Don Lee with news shots
while W6XAO would cover West
Coast news events. Don Lee has re-
fused G. E.’s offer to pay for service,
choosing instead to sit tight and wait
for reciprocal newsclips.

What Blurs Your

Tele? Here’s Answer

NEW YORK, July 5.~The Radio
Corporation of America (RCA),
curious as to the source of the
greatest interference in television re-
ception in the New York area, recent-
ly polled its employees who own
home sets. The employees agreed the
chief trouble came from “industrial,
scientific and medical” services,
principally diathermy machines.

With an index rating of 100 for
interference of this type, other
sources of interference and their com-
parative index figure were: Images
from FM broadcasting, 70; other
television receivers (oscillator radia-
tion), 50; amateurs, 50; interfarence
from short-wave broadcast, 20; all
others (ignition, etc.) 11.

Zenith Stock Up

NEW YORK, July 5.—Zenith
radio stock showed a sharp re-
action Thursday (3) to its an-
nouncement of a new television
system via telephone lines.
Shares opened at $18.75, went
to a day’s high of $23.25 and
closed at $22.87.

ABC Gets Rights
To Soap Box Derby

NEW YORK, July 5.—Altho it is
not currently on the air with tele-
vision and has not even begun con-
struction of its newly-assigned fa-
cilities, American Broadcasting Com-
pany (ABC) this week acquired video
film rights to Chevrolet’s Soap Box
Derby. ABC, in turn, has assigned
the rights to U. S. Rubber Company,
which will film the preliminaries in
New York, Detroit, Atlanta, Les An-
geles ard Bristol, Conn., and the
finals in“AKkron.

Three-reel film will be made of
the races, under ABC’s supervision,
and the rubber firm will sponsor
showings over various tele stations.

ABC's Taylor Grant is back at his
post as editor-narrator of Headline
Edition after a four-week appendec-
tomy lay-off. . . . Dick Campbell, for-
mer program director and news editor
at XMOE, Tulsa, has been appoirnted
to succeed the late Harold E. Grimes
as general manager.

Coast’s Film,

Tele Men Nix

Phone Vision

HOLLYWOOD, July 5.— Holly-
wood’s film and tele circles turned a
doubting if not irritated eye to the
columns of publicity copped in the
local dailies by the ‘“Phone Vision”
yarn released in Chicago by Zenith
Corporation’s prexy, E. F. McDonald.
New pay-as-you-see airpix system,
which promises to bring top tele
entertainment via both air and tele-
phone line, with viewer being charged
for the privilege by the phone com-
pany, received a unanimous rejection
by both pic and tele men.

Asked if this can be called an an-
swer to the motion picture industry’s
tele prayer, since it promises flicker
producers immediate revenue for
their product, one top studio exec
(who preferred to remain unnamed)
scoffed at the idea as “one of the
most  fantastic propositions . . .
straight out of Buck Rogers.”” He
explained that while he can only
speak for his own firm he cannot see
why any pic company would jeop-
ardize millions of dollars invested in
theater holdings and film exchanges
to “take a chance on a technically
and economically unproven” plan.
This source, however, agreed that
he was basing his opinion upon the
information carried by the wire serv-
ices and that to his knowledge neither
his firm nor any other in the movie
biz had been approached.

MGM-Zenith Tie?

Release of McDonald’s story imme-
diately linked the possibility of
Metro-Goldwyn-Mayer with Zenith
Corporation on a ‘“phone vision” tie.
It was pointed out that if McDonald’s
plan is put into practice, MGM
would be a likely partner, since Zen-
ith and Metro are already holding
hands in the record biz, Zenith acting
as distribution channel for the MGM
label. However, the majority of opin-
ion here outweighed this possibility.
Member of Metro’s ranks stated:
(1) As far as he knows, MGM has
not been approached; (2) despite
MGM’s ties with Zenith in the record
biz, studio in his opinion would be
among the first to fight rather than
foster “phone vision.” MGM’s multi-
million dollar theater holdings
(Lowes, Inc.) would be definitely en-
dangered by this innovation if it goes
into widespread use, he explained.

Local telemen smoldered at Zen-
ith’s McDonald, labeled “phone vi-
sion” as little more than an “obstruc-
tionist means to cripple the progress
of free television.” Some recalled that

the industry, he claims, because un-
less the key signal is added to the
signal transmitted by regular fre-
quencies, a blurred picture will re-
sult, and, therefore, subscribers will
have to pay fixed charges per show
for receiving the “key,” if they want
to get satisfactory reception.

Zenith is not releasing engineering
details about how the system works,
but states that it is now perfected,
that it eventually will be available
to all for manufacture and it will be
ready for public purchase within six
months or a year.

It would work this way. Any set
owner having the Zenith system
would be able to receive ordinary
video shows via the regular way, but
those shows to be transmitted via
phone vision would be available only
to those who have also the key sys-
tem and telephone connection. For
this telephone system they would pay
whatever price would be determined
by the station sending it out, so much
per show, undoubtedly to be added
to their phone bill.

McDonald’s executives claim that
some manufacturers, movie compa-
nies and broadcasters are already in-
terested in the system, but refuse
to give details as to who they are.

McDonald, in releasing information
about his new system, restated that
video shows would always cost so
much advertisers could not pay for
them and thus the only way the in-
dustry could be supported would be
a subscriber pay-per-show system
such as his company now has de-
veloped.

Altho McDonald was outspoken in
predicting dire consequence for tele-
vision unless his or some similar sys-
tem was adopted, members of the ra-
dio and television trade did not greet
his new system with approval.

W. C. Eddy, head of WBKB, said:
“It is very ingenious, but not very
alarming from a commercial stand-
point.,” Eddy last week took McDon-
ald to task for advocating that video
frequencies be changed now.

Others pointed out that Zenith sys-
tem would make obsolete all video
sets bought to date, while still others
claimed that Farnsworth tried a simi-
lar system about 20 years ago and
failed in trying to have it accepted.

Chick Showerman, v.-p. in charge
of NBC here said: “If the American
system of radio hasn’t demonstrated
that it can furnish the American pub-
lic good entertainment free, then
we're all in the wrong business.”

it was McDonald who was first to hop
on Columbia Broadcasting System’s
(CBS) color television bandwagon,
charging that he did so for no other
reason than block tele’s expansion.
Others accused McDonald of always
retaining a negative viewpoint to
tele as a whole, claiming that his
motive for allegedly delaying tele is
to retain radio’s profitable status quo.

Tele Debunks Plan

Of the local telemen, only one, Don
Lee's Harry Lubcke, spoke for the
record, but nearly all ripped in the
McDonald plan from all angles, tech-
nical, economic, etc. General feeling
is that if “phone vision” were pos-
sible (which majority doubt), it
couldn’t survive profitably in compe-
tition with free tele.

Lubcke gave The Billboard the fol-
(See Coast Film, Tele Men, page 16)



16 RADIO

The Billboard

July 12, 1947

Teeners’ Club
In Rich Payoff
At Worcester

(Continued from page 3)

nutjon of its kid audience, led to the
radio club last November. Thru 32-
near-by high schools, the station
formed a kid panel, with which it
met for guidance on juve program
policies. Over a conference table,
face-to-face research showed that the
kids, among other things, resented
blatant teen-age labels on programs;
wanted no soap operas; had tastes
much in line with adult preferences;
did not want jive especially; wanted
no whodunits of The Shadow cate-
gory. They did go for action drama
(Sam Spade) and discussions of mat-
ters pertaining to themselves—i. e.
ieen-age fashions, etc.

Out of this meeting, WTAG’s Phil
Jasen came up with the radio club
idea. Students of all the schools
involved were invited to an organiza-
tion meeting. There were 550 on
hand when the meeting was called to
order, and 438 registered for mem-
bership.

Radio School Set Up

WTAG also learned, from its pow-
wows, that kids have an active in-
terest in radio, some as a career,
others as a hobby. To inform them
about the medium, to encourage those
with talent, and to discourage those
without it, nightly classes, conducted
by station staffers, were conducted in
acting, announcing, writing, engineer-
ing, production and music apprecia-
tion. Almost all the registrants con-
tinued thru the six-month course.
“Graduation” took place Radio Club
Day, when the kids took over.

Another result of the conference
was a new program, Time for Teens,
with a kid committee to guide its
destiny, and a variety format (in-
cluding fashions), to meet the kids’
needs in radio. Sponsorship was held
off for a while, lest the station be ac-
cused of commercializing its venture,
but eventually the show was sold
to Denholm & McKay, a local de-
partment store. The store’s manager
is the program’s mentor and spon-
sor; he has seven children himself.

Not Too Costly

The blueprint, for other stations,
is shown in the details above. The
cost in not too high; WTAG figures
that, what with a full-time director
(Ruth Mason), and overtime for staf-
fers serving as teachers, its bill is
about $8,000. And the programs aired
by the youngsters Wednesday—a man
on the street, dramas, a breakfast
club type program, home economics.
show, disk jockey (e t.’s, not phono-
graph records); a quiz; poetry—the
whole gamut of radio programing—
if they weren’t professional, showed
untold enthusiasm and some potential
talent for radio’s future.

Henry Jerome’s ork has been
signed to a William Morris manage-
ment pact; he is currently changing
style of his ork to duplicate the old
Hal Kemp ork.

GLOSSY PHOTOS

Reproduced in quantity at 5¢ each.
Negative ch'arge of $2.00 on first oré'le:i

100 8"X10% c0uyurnunnennnsnns 5
500 8"X107 L1t r.innnnennnns 25.00
1000 8"X10” - ..\ iiiveern.. . 50.00
FAN MAIL PHOTOS
00 57XT" L eeiiiiiiieieeaanntn $17.50

1000 57X 7> (. iiiiiie e 30.

Send Negative or Glossy Photo.
Send V5 Deposit With Order, Balance C.0.D.

QUALITY PHOTO SERVICE

Perkins St. Box 42

BRISTOL, CONN.

Talk of the Trade

RUTH LAST, who recently played

the lead in Murder At Midnight,
is branching out, handling narration
for documentary films and industrial
slides. . . . ABC has added Rex Mar-
shall, formerly of WJTN, Jamestown,
N. Y., affiliate, and Charlie Woods,
formerly with WOR, New York, to its
announcing staff for the summer. . ..
Control engineer Charles Hicks is a
recent addition to the staff of WTAG,
Worcester, Mass.

Red Benson, who airs 30 hours
weekly over WINS, New York, mainly
as a disk jockey, is planning to turn
comedian and now is being handled
by Martin Fleer, of the Morison &
Nogell Agency. . . . Mrs. Harry E.
Snook has been named continuity edi-
tor at WBT, Charlotte, N. C., replacing
Audrey Summers, who recently was
named director of publicity. . . . Rob-
ert Patt, WHN promotion director,
ended his vacation June 30. ... Other
WHN-=ers hitting the vacation trail are
announcers Dick DeFreitas and Larry
Blenheim, who will spend three weeks
in Canada and New England, respec-
tively. DeFreitas shoves off July 7,
Blenheim July 28. Records supervisor
Wildo Slevin began her vacation June
30, while Irene Gabriel, secretary to
Program Director Raymond Katz, starts
here July 7.

BC ANNOUNCER Kelvin Keech
is vacationing, following a leg
operation. . . . Canadian Broadcasting
Corporation has appointed Ira Dil-
worth, of Vancouver, as general su-
pervisor of CBC’s international serv-
ice, and Jean-Marie Beaudet, of Mon-
treal, as CBC regional rep in British
Columbia.

Harold Stansbury, senior group head
with ]. Walter Thompson, Ltd., of Lon-
don, now is visiting in this country and
will confer with clients of the agency
while he is here. ... Hazel Thompsoen,
formerly with Young & Rubicam and
Lennen & Mitchell as copywriter, has
joined the copy department of William
Esty & Company. . . . Harry Wood-
worth has joined Compton Advertis.
ing’s Chicago office, He will be
agency producer for the new Welcome
Travelers radio show which starts June
30. . . . Albert A. Cormier joined
Charles Michelson, Inc., transcription
producers, as sales executive.

1‘ ORRIS B. SACHS'S Amateur

Hour, now heard Sundays from
12:30 to 1:30 p.m. on WENR and
WCFL, Chicago, will start its 14th
consecutive year on the air in Sep-
tember. . . . William E. Otto, former
pianist with Henry Brandon, Bob
Strong and Red Norvo orchestras,
joined WGN, Chi MBS station, as
staff pianist July 6. . . . Net earn-

COAST FILM, TELE MEN

(Continued from page 15)
lowing arguments against the Zenith
innovation:

(1) On the surface it would appear
that any system of television which
achieves video transmission by the
split medium of radio and telephone
line communication would be subject
to insurmountable difficulties when
applied thru the complicated cables
and exchanges of the present-day
telephone plant. Mis-timing as slight
as one three millionth of a second
will blur the television image. (2)
Obviously, the telephone system could
only present outstanding programs
after achieving wide acceptance. Prior
to that time: it is equivalent to only
single station operation in the face of
multiple station operation in the ex-
isting television broadcasting struc-
ture. (3) The American system of
free television is on its way and any
one why tries to divert it will be
ultimately ground down in the mill
of public opinion.

ings of the Magnovox Company,
radio-phono manufacturers, were
nearly doubled for the three-month
period ended May 31, 1947, as com-
pared with the same period a year
ago. This year’s first quarter earn-
ings were $627,523, compared with
$325,5612 for the same period iast
year.

ILL GRIFFIS, actor-announcer, is
now a regular on NBC’s Believe
It or Not. ... Jean Samperi added to
secretarial staff of WLAW, Lawrence,
Mass. . . . Don Weston, winner of the
Western Montana Press-Radio Club’s
1947 Radio-Journalism Award, on a
leave of absence from KGVO, Mis-
solua, Mont., to take a six-week
course in radio-journalism at UCLA.
KGVO’s Maury White, heretofore an
announcer, has switched to news-
casting. . . . Rangers Quartet after an
absence of three years, has returned
to WBT, Charlotte, N. C.

Bob Davis, publicity chief at WNBC,
New York is on a two-week vacation.

. . Hal Davis, chief of Kenyon &
Eckhardt publicity, flew to New York
from the Coast, where he helped
launch the agency’s new programs.
« « . Ed Murrow, CBS veepee in charge
of public affairs, is slated for another
talk over BBC July 31, on the subject
of problems mutually affecting United
States and Britain. The talk will be
short waved from New York.

Ad Agency Notes

HERB LANDON, Kenyon & Eck-

hardt’s radio flack chief, is emerg-
ing as a troubador. He played the
role of the bridegroom in a K&E skit
on Macy’s After the Honeymoon, June
26. ... Jim Parsons has resigned from
WINS and is now writing the Barry
Wood show for the Frederick Ziv
platter producers. . .. Sullivan, Stauf-
fer, Colwell & Bayles is prepping a
radio campaign for McCormick &
Company, Inc., for extracts, teas, in-
secticides and condiments. The firm
also will use billboards and news-
papers.

An independent radio production
bureau to service radio stations and
San Francisco showmen has opened
on the Coast. Organization intends to
produce and market custom-made radio
shows for specific audience groups at
local, regional and national levels.
« « « Mrs. Helene Franzell, wife of the
late concert pianist, Gregory Franzell,
has entered the talent agency busi.
ness with offices at 33 West 42d Street.
. . + Alden James, formerly of This
Week magazine, has been named di-
rector of advertising of P. Lorillard
Cigarette Company.

RICHARD GOODWIN has joined

the research staff of Brooke,
Smith, French & Dorrance, Inc., of
Detroit and New York. . . . Sidney
Handler has been made an account
exec at Byrde, Richard & Pound
agency, New York. ... Ryan agency
has taken over the account of Spe-
cialized Sound Products, Inc. . . .
Market Research Council has elected
Cornelius DeBois, of Life, president;
Elmo C. Wilson, CBS research direc-
tor, as vice-president, and Dr. Vergil
D. Reed, of J. Walter Thompson, sec-
retary-treasurer.

Advertising Federation of
America has set the time and
place for its 44th annual conven-
tion as June 13-16, 1948, at the
Netherland-Plaza, Cincinnati. . . .
George M. Hakim Company now
handles the Tradio, Inc., coin-
operated radios account. . .. Veda
Clark has joined the copy staff of
H. B. Humphrey Company, New
York.

CBS First Web
To Grow Up

(Continued from page 6)
casting via the Lyman Bryson series,
Time for Reason. Thirdly, CBS em-
barked on what the trade considered
a courageous program by airing CBS
Views the Press.

“Spotlight” To Expand

Additionally, the “‘spotlight” treat-
ment is to be extended, and next in
line is a one-shot review of Con-
gress—its accomplishments and fail-
ures—slated for airing shortly after
the last of the current congressional
session. It’s not known, of course,
just how critical the latter program
will be. But thus far, reaction to the
documentaries, the Bryson series and
the series on the press, has heen
gratifying to the web.

According to Murrow, the web’s
fall programing schedules will re=
tain CBS Views the Press, with the
program possibly shifted to a better
time. Time for Reason is not likely
to return in the same format, but the
policy of spotlighting is certain to
continue, as is made clear by Mur-
row’s brief statement on his objec-
tives. The CBS chief added that the
job of reporting significant develop-
ments is growing increasingly diffi-
cult, owing to the complexity of is-
sues.

“It is comparatively easy to report
a battle,” he said, but added that
“getting at the guts” of the Taft-
Hartley Law is a difficult assignment,

Regarding the schedule of the web’s
documentary division, Murrow stated
that “gobs of ideas” were being con-
sidered and that work was going on
on a number, including a show on
education. Another called Fear Be-
gins at Forty; another is on American
labor. Not yet announced, but in
works, is one on the American In-
dian. Murrow also confirmed re-
ports in The Billboard that sale of
documentaries to sponsors—with such
sponsorship hedged with restrictions
as to copy—would be considered by
the web on a show-to-show basis.

The CBS exec is kicking around an-
other idea of some interest. This is
to make more use of the mai}l that
comes into the show. Murrow has
formulated no concrete plan thus far,
but what he has in ‘mind is a method
of putting to use the critical com-
ment and information contained in
listeners’ letters.

CBS fall sked of talks, forums and
discussions will probably not suffer
much change, according to Murrow,
and there will be no change in the
overseas news set-up. The impact
of a presidential year, however, will
make itself felt in the schedules, he
indigcated.

PAUL WHITEMAN

(Continued from page 12)
livery of which varied from a
straight pitch by announcer Doug
Browning to a conversational dia-
logue between Browning and White-
man.

Important thing, tho, is that the
show as an entity proved effective
and should become increasingly so
as it picks up momentum.

Sam Chase.
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MUSIC

CAMPUS BAND, CHIRP

Sweet Music and Beneke
Lead in Collegiate Favor

NEW YORK, July 5.—Sweet is reet on the college campuses of America,
o g is uveiand : 1:laccording ttc;l T};e Billboard’s Ninth Annual
ollege Foll results. oice of collegians as the foremo i i
the Tex Beneke-Glenn Miller ork, which P§ oor, dipenserfie
while dance band champ, Stan Kenton,
race. The cap and gowners voted hot jazz into the third fave music type and
returned the Benny Goodman Sextet as the top exponent of the hot music
class. In the Latin-American category, which was fourth, Xavier Cugat

but swing is still live and kicking,

copped virtually everything in sight,
with only Noro Morales and Enric
Madriguera showing with any sem-
blance of contention. Similar was the
corn band vote, which has Spike
Jones shucking the votes over the
Korn Kabblers and Red Ingle.

9TH ANNUAL COLLEGE POLL

FAVORITE TYPE OF MUSIC
1.Sweat ... . .ol 2,012
2. SwWing ....ciiieiinan.. 1,608
3. Hot Jazz.............. 886
4. Latin-American ....... 681
5.Corn ..., 253

Swing poll was practically a run-
away, with Kenton better than 700
points in front of second place.
Tommy Dorsey, showed up third in
the all-around race and second in
sweet.

TD’s second place in swing divi-
sion came as a surprise, since the
orkster has been inactive and his re-
cordings basically have been of the
sirupy variety. However, he has long
carried the top jazz sidemen in the
biz with him, and the ork which he
currently is leading at Casino
Gardens, Hollywood, includes such
stellar hipsters as Ziggy Elman,
Charlie Shavers and Corky Corcoran.
Third went to the now disbanded
Woody Herman ork, mainly on the
strength of disk jockey play of the
unit’s disks. The old king, Benny
Goodman, still showed up- strong,
coming in fourth over the Tex
Beneke crew’s fifth.

Sweet division, which had Beneke
and TD running one-two, “most
promising ork’” Elliott Lawrence
showed up in third place, while
Claude Thornhill’s ork landed fourth
and Les Brown, fifth, in this category.

Jazz Crown to BG

It was the daddy of all modern
jazzmen, Benny Goodman, whose
sextet copped the hot jazz group’s
crown. Behind the venerable Benny,
it was Nat (King) Cole’s Trio which
won number two spot, showing that
the collegians get just as much sat-
isfaction irom the trio’s improvisa-
tion as they do from their polished
commercizl stylings. Louis Jordan’s
Tympany Five rode in third on the
strength of his hit Decca disks and
personal appearances. A surprise
fourth place victor was the Eddie
Condon crew, exponents of a two-
beat jazz with roots in the Chicago
and New Orleans schools. Condon
finished on top of the modern be-bop
school represented by Woody Her-
man’s Woodchoppers and the Dizzy
Gillespie Sextet.

It is interesting to note that the
combined score of the campus lovers
of hot music (swing and hot jazz) is
582 better than the sweet total, which
is an indication that the hot tootlers
still find favor among the collegiate
connoisseurs.

ccopped the swing crown in a runaway

placed second in the top ork race,

— 9TH ANNUAL COLLEGE POLL

—9TH ANNUAL COLLEGE POLL—
FAVORITE MALE

SINGERS
(With or Without Bands)
1. Frank Sinatra ......... 755
2. Bing Crosby ........... 740
3. PerryComo ............ 616
4. Art Lund .............. 288
5. Dick Haymes .......... 243
6. Nat King Cole ......... 111
7. Frankie Laine .......... 102
8. Andy Russell .......... 7

(Only a scattering of votes
for the next two places) I

TOP SWEET
ORCHESTRAS

Top Sweet Orchestras

1. Tex Beneke............ 510
2. Tommy Dorsey......... 455
3. Elliot Lawrence........ 327
4. Claude Thornhill.... ... 278
5. Les Brown............. 232

TOP “CORN” BANDS

1. Spike Jones........... 1,357
2. Korn Kobblers....... 183
3. Red Ingle............ 68
TOP SWING
ORCHESTRAS
1. Stan Kenton......... 1,024
2. Tommy Dorsey........ 322
3. Woody Herman...... 298
4. Benny Goodman...... 243
5. Tex Beneke.......... 207

TOP JAZZ GROUPS

1. Benny Goodman Sextet 508
2. King Cole Trio....... 410
3. Louis Jordan......... 327
4. Eddie Condon......... 163
5. Woody Herman’s
Woodchoppers ..... 82

Camp‘us Hearts
Are Captured
By “Mam’selle”

NEW YORK, July 5.-=The postwar
trend toward soft lights and sweet
music hit the campuses of the U, S.
full force, accordingly to The Bill-
board’s Ninth Annual College Poll
Votes cast by studes for favorite disk
of the year and favorite song of the
year gave the overwhelming choice in
both classifications to Feist’s Mam’-
selle, which easily outdistanced
Mood Music’s Anniversary Song in
the favorite song catagory. Art Lund’s
Mam’selle disk for MGM pulled away
from the runner-up, Ted Weems
revived Heartaches, which featured
Perry Como on the vocals and Elmo
Tanner’s whistling,

Leeds took show money in the fa-
vorite song race with Heartaches,
while Eddy Howard’s Majestic wax-
ing of To Each His Own was 133 votes

(See CAMPUS HEARTS on page 34)

Lawrence “Mo
Ork; Christy

Fem Faves of

Collegians Go for Modernists

NEW YORK, July 5.—Elliott Lawrence rules as campus choice for most
promising ork, outdistancing Eddy Howard, Ray McKinley, Boyd Raeburn

and Claude Thornhill, according to T
Poll.

top band canary of the year over Anita O’Day, Peggy Lee, Doris
In a closer competition, they remembered his recent Benny

Fran Warren.
Goodman chores and voted Art Lund

And the kids go for June Christy’s throaty warbling, making her the

st Promising”
» O’Day Top

Crew - Cutters

he Billboard’s Ninth Annual College

ay and

as top male band vocalist over Stuart
Foster, Vaughn Monroe, Nat Cole and
Buddy De Vito.

9TH ANNUAL COLLEGE POLL
MOST PROMISING NEWER

ORCHESTRAS
(Likely To Reach the Top)
1. Elliott Lawrence............ 6383
2. Eddy Howard............... 196
3. Ray McKinley.............. 155
4. Boyd Raeburn.............. 152
5. Claude Thornhill............ 148

(Remaining votes. were scattered
among several dozen crews.)

[—9TH ANNUAL COLLEGE POLL™]

FAVORITE FEMALE
VOCALISTS
(Singing With a Band)
1. June Christy ........... 807
2. Anita ODay ........... 219
3. Peggy Lee ............. 214
4. Doris Day ............. 197
5. Fran Warren .......... 108

(Remainder of votes scattered
among better than two dozen
girls.)

Crowning of Lawrence as most
promising ork of the year by the col-
legiate connoisseurs comes as an an-
niversary present to the 22-year-old
maestro, for it was exactly a year ago

L

this week that the youngster threw
himself into the ork sweepstakes for
keeps with the first of a 10-week en-

The Billboard 17
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CHAMPS

Stan Kenton,
Jo Stafford &

Sinatra Win

Bing, Beneke, Shore No. 2’s

. (Continued from page 3)
Ellington (No. 6); Les Brown ),
Eddy Howard (8); Harry James (9)
and Claude Thornhill (10).

In the male warbler category a
neck-and-neck race developed be-
tween Bingo (last year’s leader) and
Frankie Boy, with the photo-finish
Oscar finally going to Sinatra. In the
same third place he held last year
was Perry Como.

A new idol of the crew-cut kiddies
seems to have developed in MGM’s
disk star Art Lund, who copped
fourth place in the boy vocal ranks,
slipping ahead of Dick Haymes (5)
and King Cole (6). Sweet-phrasing
into sixth slot was Frankie Laine (7),
Mercury “hot” property, while Andy
ﬂlssell rounded out the vocal lime-
iters.

9TH ANNUAL COLLEGE POLL
FAVORITE BANDS

(All Styles)

1. Stan Kenton............ 910
2. Tex Beneke and Glenn

Miller Band..,........ 510
3. Tommy Dorsey.......... 406
4. Vaughn Monroe.......,. 142
5. Elliott Lawrence......... 187
6. Duke Ellington.......... 153
7. Les Brown.............. 111
8. Eddy Howard........... 101
9. Harry James............ 94
10. Claude Thornhill........ 92

Gal Toppers

Among the ladybirds the 1947

showings were repeat performances
on 46 honors, with Jo Stafford hold-
ing on firmly to No. 1 position; Dinah
Shore, campus queen in ’45, glued to
No. 2 and Peggy Lee commanding
the third lane. Best pick-ups were
those made by June Christy, who
hopped up to fourth place, and Mar-
garet Whiting, who took over the
fifth spot after blanking out in last
year’s undergraduate picks. That un-
favorable publicity doesn’t sway the
allegiance of collegians was evidenced
by the fact that sixth and seventh
place went to Billie Holiday and
Anita O’Day.

As per custom, the campus kids
knocked themselves out voting on
many facets of the music biz. Many
of these are analyzed and charted on
this page; others will appear next
week.

(Lawrence Most Promising, page 34)

9TH ANNUAL COLLEGE POLL
FAVORITE GIRL SINGERS

(With or Without Bands)

1. Jo Stafford.............. 812
2. Dinah Shore............ 575
3. Peggy Lee.............. 454
4. June Christy. ........... 399
5. Margaret Whiting....... 330
6. Billie Holiday........... 102
7. Anita O’Day. .......c... 390
8. Sarah Vaughan........ .. 89

(Only a scattering of votes for the
next two places).
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‘Anniversary’
Tops Annual
Peat Recap

‘Night and Day’ Top Standard

NEW YORK, July 5.—The annual
survey of song hits with largest radio
audiences for 1946-’47, compiled by
Dr. John G. Peatman’s Office of Re-
search, Inc., reveals that the Jolson-
hypoed Anniversary Song topped all
other tunes with more than 31,000
audience coverage index points
(equivalent to more than 600 million
radio listening-home impressions).

Twenty of the 35 hits listed were
in motion pictures or stage produc-
tions. Ol4 favorites which were re-
vived performance - wise included
Blue Skies, Heartaches, Guilty and
April Showers.

Six of the songs are still active and
may be expected to attain an even
higher audience figure before their
cycles expire: Anniversary, Heart-
aches, Linda, I’'ll Close My Eyes, My
Adobe Hacienda and Mam’selle.

Only two of the 35 tunes were pub-
lished by Broadcast Music, Inc.
(BMI); stemmed from affiliates of
the American Society of Composers,
Authors and Publishers (ASCAP).

Leading the Peatman tabulation of
the “Favorite Standards of ’46-’47”
was Night and Day, which barely
nosed out Begin the Beguine, 8,716
points to 8,639.

ASCAP Admits
16 Composers

NEW YORK, July 5.—Two ork-
sters, Claude. Thornhill and Tommy
Tucker, were among 16 writers ad-
mitted to membership in the Ameri-
can Society of Composers, Authors
afid Publishers (ASCAP) this week.
The society also okayed disk jock
Martin Block’s reactivated pubbery
for admission, along with two other
pubs, Standard Music, Ltd., and Fan-
fare Music Company.

Pop scribblers granted certificates
included Don Baker, Bernard Bier-
man, Cy Coben, Ticker Freeman,
Ramez Idriss, Donald Kahn, Sam
Martin, Mae Mitchell, Eddy Rogers,
George P. Tibbles, Larry Vincent
and Frank Warren. Standard-pop
authors ASCAP-approved were Terry
Josefovits and Homer Simmons.

D. Falligant Inked
By Bullets Durgom

HOLLYWOOD, July 5.—Derry Fal-
ligant, youthful troubador, was signed
last week to a personal management
pact by George (Bullets) Durgom.
Falligant originally caught the ear of
Hollywood’s music row when he was
introduced six months ago on How-
ard Krause’s Enterprise label.

Durgom is expected to push Fal-
ligant into pic work. Understood he
will remain under the Enterprise disk
banner in the immediate future while
he is being built up via screen and
radio. Newcomer gives the Durgom
talent stable three male singers; Andy
Russell, Val Delmar (now in the
army) and Falligant.

HITS FOR 1946-4

Favorite Standards of 1946-1947 Season

The 30 standards with the largest radio audiences are listed below
in order of the total ACI points received in the ACI surveys during
the year, July 1, 1946, to July 1, 1947.

Number
of
Total Weeks In
Acl
Rank Points Survey Song Titla Publisher

1 8,718 29 Night and Day Harms

2 8,839 83 Begin the Begulne Harms

3 6,682 25 Always Berlln

4 6,069 13 Alexander's Ragtimo Band Beriin

B 5,298 21 Star Dust Mills -

6 4,299 19 Tea for Two Harms

7 4,156 18 Somebody Loves Me Harms

8 4,011 16 On the Sunny Side of the Street Shap!ro-Bernstein

9 4,006 17 A1l the Things You Are Chappell
10 3,895 156 Smoke Gets in Your Eyos Y. B. Harms
11 3,682 3 Easter Parade Berlln

12 3,166 12 Just One of Those Things Harms
13 38,168 44 Temptation Robblins
14 2,945 11 Embraceable You Harms
15 2,822 1M Make Bellove T. B. Harms
16 2,436 3 Santa Claus Is Coming to Town Felst
17 2,430 9 Great Day Miiier
18 2,408 10 Tico Tlco Chas. K. Harris
19 2,402 11 Summertime Chappell
20 2,338 8 ‘Liza i Harms
21 2,287 8 Where or When T. B. Harms
22 2,268 8 1 Got Rhythm New World
23 2,159 9 Dancing In the Dark Harms
24 2,108 10 Lover Famous
25 2,082 9 ‘The Song Is You T. B. Harms
26 2,074 11 Man 1 Love Harms
27 2,060 7 Pretty Girl Is Like & Melody Berlln
28 1,977 9 Over the Rainbow Feolst
29 1,940 8 Hallelujah Harms
30 1,847 7 1 Get a Kilck Out of You Harms

during the year.
Number

of
Total Weeks In
ACl AcCl

(2) Including nine weeks as a standard,

Ono week prlor to July 1
Four weeks prlor to July

o, o, o, i

8)
4)
5)
8)

Peatman’s Annual Survey of Song Hilts
(July 1, 1946, to July 1, 1947)
The 35 song hits with the largest radio audiences are listed

below in order of the total ACI points received in the ACI surveys
(Songs in stage or film production are indicated.)

Rank Polints Survey  Song Titie and Productlon Publisher
1 31,490 27 “Annlversary Song (Joison Story) Mood Musle
2 29,975 28 Zip-a-Dee Doo-Dah (8ong of the 8Bouth) Santly-Joy
3 27,559 26 (1 Love You) For Sentimental Reasons Duchess
4 26,847 26 A Gal In I|>a||co (The Time, the Place and Remick
the Glrl)
B 28,532 23 Ole Buttermilk Sky (Canyon Passage) Burke & Van Heusen
[ 25,509 27 “1'I1 Close My Eyes Peter Maurice
7 22,643 27 To Each His Own (1) (To Each His Own) Paramount
8 22,102 21 ft's a Good Day Capltol
9 21,453 22 Managua, Nlcaragua Encore
10 21,301 20 How Are Things in Glocca Morra? (Finlan’s Crawford
Ralnbow)
11 20,508 23 The Whole World Is Singing My Song Robbins
12 19,775 18 *Linda E. H. Morris
13 19,628 21 Five Minutes More Melrose
14 19,163 34 Blue Skles (2) (Blue Skles) Berlln
15 18,938 26 The Old Lamplilghter Shapiro-Bernsteln
18 18,780 24 You Keep Coming Back Like a Song (Blue Berlin
8kles)
17 18,089 25 South America, Take 1t Away (Call Me Witmark
Mister)
18 17,587 24 For You, For Me, For Evermore (Shocking Chappeilt
Miss Pligeim)
19 17,308 18 * Heartaches Leeds
20 16,686 21 Gullty Folst
21 16,461 16 Oh, But | Do (The Time, The Place and Witmark
the Glrl)
22 16,086 21 They Say It’s Wondorful (3) (Annle Get Berlin
Your Gun)
23 15,411 22 f) Got the Sun In the Morning (4) (Annle Berlin
Qet Your Qun)
24 16,308 34 The Qirl That | Marry (Annle Qet Your Berlln
Qun)
25 44,734 28 If You Were the Only Glirl (B) Mutual
26 14,706 20 Surrender (8) Santly-Joy
27 14,501 22 Rumors Are Flylng Oxford
28 14,454 18 “My Adobe Haclenda Southern
29 14.442 27 September 8ong (Knickerbocker Holiday) Crawford
30 13,989 20 A Ralny Night In Rlo (The Time, the Place Witmark:
and the QGirl)
381 13,778 18 The Things We DId Last Summer E. H. Morrls
32 13,702 13 *Mam’selle (Razor’'s Edge) Felst
33 13,353 21 Sooner or Later (Song of the South) Santly-Joy
34 12,928 16 Aprll Showers (Joison Story) arms
35 12,614 22 This Is Always (Three Little Glirls In Blue) Bregman-Vocco-Conn

FOOTNOTES: Asterisk In front of song title Indlcates songs which are still actlve.
1) Also In Peatman survey for the three weeks prior to July 1, 1946, with 688 A0l points.

Twolve weeks prior to July 1, 1948, with 16,709 ACI polnts.
Nine weeks prior to July 1, 1846, with 5,786 ACI polnts.
19846, with 471 ACI polints.

» 1946, with 1,342 ACI polints.

Canadian AFM Exec
Defends Petrillo
At Ottawa Hearing

OTTAWA, July 5.—Walter H. Mur-
doch, Canadian executive officer of
the American Federation of Musi-
cians (AFM), testified before the Ra-
dio Committee of the House of Com-
mons Thursday (3) that the AFM’s
executive body and not James Pe-

trillo decided Federation policy. Mur-
doch told the committee that U. S.
newspapers have depicted Petrillo
thru cartoons and articles as some-
thing he was not and that 330 news-

-papers owned radio stations.

A member of the committee, Cal
Miller, said that if Petrillo was not
a “boss king” of some kind, why was
it necessary to pass. federal legisla-
tion curbing his powers To this Mur-
doch replied that if any members of
the House of Commons moved the
same type of legislation, he would be
laughed out of the House.

ASCAP “Trust’
CaseMayDrag
Far Into 1948

Justice Dept. Not Optimistic

WASHINGTON, July 5.—The De-
partment of Justice’s anti-trust di-
vision expects its case against the
American Society of Composers,
Authors and Publishers (ASCAP) to
stretch over several months, possibly
a year and a half, officials said this
week.

Under the law ASCAP has 20 days
to file an answer te the cartel suit
instituted by the Justice Department
June 23, and is entitled to ask for an
additional month. According to Jus-
tice Department officials, the case
probably will go over until fall be-
fore even the preliminaries are out
of the way, “because lawyers and
judges usually like to take a summer
vacation.”

Quick Settlement Terms
The only way in which the cartel
suit can be settled inside of six
months, Justice Department legal-
ists say, is for ASCAP to enter into a
consent decree and agree to end its
restrictive agreements with foreign
music societies. Otherwise, they
say, the case will drag thru the
courts indefinitely.
—

ASCAP in the Dark

NEW YORK, July 5.—~Members of
ASCAP’s board expressed belief here

| this week that papers in the Justice

Department suit had not yet been re-
ceived by the Society officially.

Efforts to reach Louis Frohlich, of
Schwarz & Frohlich, ASCAP’s gen-
eral counsel, were fruitless, Last
week Frohlich flatly stated that while
he had knowledge of the filing of the
suit, no papers detailing the charges
had been received by the licensing
body.

Comes Fall,

Comes Himber
At the Essex

NEW YORK, July 5.—Revival of
the Richard Himber ork last week for
a one-week stand at the Surf Club,
Virginia Beach, was seen as a fore-
runner of a new Himber combination
which will go to work in earnest this
fall when it tees off with an 8-weck
stand at the Essex House.

The Surf date came up suddenly a
few days before the ork was due to
open, with Himber scrambling around
town to locate a full complement plus
a vocalist. The band left Wednesday
(2) for Virginia Beach minus a piano
player and a third trumpet, and man-
aged to sign chirper Shaw Colby one
hour before train time.

Barge That Tote

NEW YORK, July 5.—The
gnidrocer people have turned to
Serutan now that summer’s
here. The small Town & Country
label put out a platter of The
Backwards Song in St. Louis and
Rush Hughes and Gil Newsome
have introed the tune on their
disk jock shows.

And MGM’s Dave Rose has a
new release coming called Gay
Spirits, which is nothing more
than Holiday for Strings played
in reverse.
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Coast Indies
Looking for
Major Outs

HOLLYWOOD, July 5—Many of
Hollywood’s small indie label owners
are putting out strong bids for deals
with major platteries—and pretty
much on terms dictated by major
companies. Aim of indies now seems
to be the bolstering of future security
by trying to get majors to take over
indie label distribution (such as
Decca-Commodore deal) or else sell
indie catalogs outright for whatever
masters will bring.

Latest instance to come to light was
revealed by Ben Pollack, owner of
Jewel label. According to Pollack,
negotiations are now under way with
Columbia Records for Columbia to
take over distribution and pressing
of the Boyd Raeburn platters made
by Jewel. Jewel name would be re-
tained, and Pollack would collect flat
royalties on all sales. Alternative
plan proposed is for Columbia to buy
the entire Jewel catalog outright, and
release masters under Columbia or
subsid label. Same proposal was
made sometime ago to Decca but was
turned down.

Pollack contends that Coast indies
holding salable artists to long term
contracts may be lucky enough to
make a deal. It's no secret however,
that majors are shunning such deals
in hopes. that many Hollywood indies
will eventually fold at which time the
few desirable artists can be grabbed
up cheaply. Argument is strength-
ened by past history, especially the
reshuffle of top artists following the
ARA bankruptcy last year. Decca,
for example, grabbed Hoagy Car-
michael, while Phil Harris did a fast
switch to RCA Victor. Thus, majors
contend, they would rather play a
waiting game and take the very few
sought after independent artists
cheaply when the independent com-
panies call it a day.

DeccaTo Flood
Dealers With

Re-Issue Disks

HOLLYWOOD, July 5.—Decca has
notified its dealers to expect the big-
gest load of re-releases in many
years, with plattery skedded to re-
issue a flock of sides waxed by ex-
Deccaites now recording for other
labels. Coast Decca execs stated that
with production shortages now
cleared up, firm will take advantage
of extra capacity to rebuild catalog
and restock dealers’ shelves with
oldies in constant demand. Like Co-
lumbia who recently revealed plans
for a Crosby reissue album, Decca
feels that now is the time to build up
a backlog of consistently salable
merchandise.

Re-issue roster will include Crosby-
Johnny Mercer platter of On Behalf
of the Visiting Fireman backed by
Mr. Meadow!lark, which was an early
Crosby best seller. Also skedded for |
revival are: Gene Kelly-Judy Gar-
land-David Rose For Me and My Gal;
Louis Armstrong’s Shadrack and
Jonah and the Whale; Blue Flame
and Misirlou by Woody Herman; four
early King Cole sides, plus old plat-
ters by Glen Gray, Johnny Long
and Harry Owens.

By reissuing top platters now,
Decca, of course, will reap rich har-
vest of rival waxery flack and promo-
tional efforts. King Cole, for ex-
ample, has kecome Capitol Records’
topper and much more salable now
than when Decca’s earlier waxings
were issued. Same applies to the
David Rose-Judy Garland-Gene

Kelly sides, as well as Louis Arm-

J dn August-Irv

Threatens To Bring on Legal
Battle Between AFM and MC A

Guwirtz Rift

NEW YORK, July 5.—A breach be-
tween Jan August (of Misirlou fame)
and Irving Gwirtz, Diamond Records
owner and personal manager for the
pianist, was said to have spread into
major proportions involving the
American Federation of Musicians

(AFM) and Music Corporation of
America (MCA) this week.

Sources close to MCA this week
said it was a certainty that AFM
would declare August’s contract in-
valid. The talk was that the musi-
cians’ union frowned on the fact that
Gwirtz was both personal manager
and diskery employer for the treble-
flourishy August. Reports were that
rival recording execs already were
sounding out MCA for the possibility
of grabbing off August, and inform-
ants claimed the agency considered
an “invalidity” decision in the bag.
Whether MCA proper or August him-
self had asked for AFM action could
not be learned by press time.

Meanwhile, Gwirtz, who has been
seriously ill for two months, fold The
Billboard that it was not true that
the union had declared August’s con-
tract invalid but that he expected to
hear from ~the union Monday (7).
The Diamond Records boss declared
that August claimed he could get a
better manager and more money and
wanted a new contract with Gwirtz
in which increased dough provisions
would be retroactive to the initial
date of the old paper. Gwirtz
claimed August had failed to live up
to his contract and refused to cut
recordings for Diamond; the pianist,
thereupon, had been served with le-
gal papers seeking to force him to
make recordings, Gwirtz asserted.

AFM frowning on personal man-
agement pacts in which the pm. also
acts as employer has been standard
in the music trade for years. Many
tradesmen, in fact, have long been
surprised at Gwirtz’s combined sta-
tus, open knowledge for over a year.
These same observers, pointing to the
delayed union action, expressed be-
lief that both August and MCA had
lately pressed squawks with AFM

McConkey Booking
Of Ventura’s Ork
Has Moss Fuming

NEW YORK, July 5.—McConkey
Orchestra Company’s booking of the
Charley Ventura band into the Col-
lege Inn, Hotel Sherman, Chicago, for
eight weeks, opening July 25, (The
Billboard, July 5), brought a strong
beef this week from Harry Moss,
head of the agency bearing his name.
Moss said that his organization books
Ventura and he did not give McCon-
key an okay on the College Inn date.

Ventura, according to Moss, origi-
nally was supposed to go into Jump-
town, another Windy City srot, for
four weeks under McConkey aus-
pices, which the Moss agency had
approved. The Jumptown engage-
nient, however, conflicted with the
College Inn date and Ventura was
booked into the latter spot, but Moss
said he told Don Palmer, his Chicago
rep, that the Moss name would have
to appear on the Sherman confract,
not McConkey’s.

strong, Johnny Mercer and Woody
Herman waxings. Moreover, reissues
are expected to be grabbed up fast by
collectors, since only a dribbling of
old waxings were on the market dur-
ing war years.

in hopes of landing with a larger
disk company than Diamond.

Gwirtz, in discussing the possibil-
ity that August might be able to
command more dough elsewhere,
countered with the argument that
until Diamond had waxed and sold
over 750,000 of the pianist’s Misirlou
platter, his box-office power had been
negligible. Gwirtz felt it was unfair
now for the keyboarder to seek to
void his agreement.

Meanwhile, diskers were laying
odds-on bets that August would soon
be signed for another wax label un-
less a stumbling block were thrown
up in the form of a civil action from
Gwirtz protesting the reported AFM
decision. Such an action, it was
felt, might eat up six to seven months
in court before which no diskery
would attempt to sign August for
fear of judicial entanglements.

Some recording men, however,
doubted Gwirtz would attempt a civil
action against an AFM ruling, -be-
cause the unpopularity such a move
would cause with the powerful Pe-
trillo org might ultimately vitiate the
benefits of a favorable court ruling.
Others, however, reasoned that since
August was probably the prime Dia-
mond property, Gwirtz might feel
he had nothing to lose by going to
court to combat the AFM.

Mercury Drops
Fina; To MGM?

CHICAGO, July 5.—Mercury disk-
ery this week dropped Pianist Jack
Fina’s ork from its artist roster just
as the rumor belt had the former
Freddy Martin keyboard star going
over to the MGM label. MGM has
been looking for a piano playing
maestro to round out its ork roster,
and it is said that Fina would suit the
bill for the firm. Fina is due for a
Music Corporation of America push
as a result of his coming engagement
at the Waldorf-Astoria Hotel in New
York.

Fina’s Mercury pact was signed a
year ago with an option clause which
called for renewal if his disks went
over the three-quarter million mark
in sales. Diskery execs also pointed
out that the leader had insisted on
doing full ork waxings, while the
firm fel{ that his strcngest disk at-
traction was his keyboard solo styl-
ings, claiming that his Bumble Boogie,
a solo, had sold, while his band stuff
did not. Diskery still has four un-
released masters, which will be issued
to close out his contract with firm.

Fishman Plans
Mil $ Damage
Suit Vs. AFM

HOLLYWOOD, July 5.—Booker Ed
Fishman told The Billboard that he
has prepared a $1,000,000 damage
suit against the American Federation
ot Musicians (AFM) and Local 47
which he intends to file unless union
agrees to come to terms.

Fishman is asking that AFM (1)
reinstate his license; (2) clear him of
all charges, and (3) make a satisfac-
tory financial settlement for money
losses which Fishman claims he suf-
fered as a result of losing his license.
His license was revoked in August,
1645 by AFM Local 47 over the Sully
Mason hassle. Fishman alleges that
his case was never heard by the ex-
ecutive board.

CBS Steps Up
Drive To Build

Remote Pickups

NEW YORK, July 5.—~The Colum-
bia Broadcasting System (CBS) has
intensified its drive to build its re-
mote sked to include only name orks,
no matter where the pickups origi-
nate. Web’s aggressive policy, under
the direction of Bobby Ray and Louis
Teicher, has been hypoed by the clos-
ing of several New York spots which
formerly supplied them with top orks
thru the summer, including the
Roosevelt and Commodore hotels and
the Meadowbrook in New Jersey.

In the past few weeks CBS has
extended its nationwide remote cover-
age to include the Chase Hotel, St.
Louis; the Ansley Hotel, Atlanta; the
Roosevelt Hotel, New Orleans; Lake-
side Park, Denver; Click, Philly;
Steel Pier, Atlantic City; Convention
Hall, Asbury Park, and the Glen Is-
land Casino in Westchester.

Meadowbrook Moot

Web reported the Meadowbrovk
was skedded to reopen in August, but
that until Frank Dailey had com-
mitted himself to continue a name ork-
policy no arrangements would be
made to include the spot on the re-
mote sked. It was pointed out that
CBS has had a wire in the Meadow-
brook for the past 11 years, but that
unless the location books top names,
the pickups will bave to be dropped.

CBS also has instituted a produc-
tion show on its remote sked. Friday
pickups from Convention Hall, Asc-
bury Park, will feature a meet-the-
band session with approximately 10
minutes of the 30-minute broadcast
turned over to the ork leader to tell
the listeners about his band, his new
disks, etc. Last Friday's show was
“Harry James Entertains.” Policy
will be continued indefinitely.

W.F.Peters Claims
Pirating of “His”
Glocca Morra Tune

NEW YORK, July 5.—~Claiming to
be the sole and exclusive owner of
the unpublished song, How Are
Things in Glocca Morra? composer
William F. Peters last week filed suit
in the U. S. District Court against
Crawford Music Corporation, the
Players’ Music Corporation, and song-
writers Edgar Y. Harburg and Bur-
ton Lane. The action charges that
the defendant authors pirated the
tune and turned over the publishing
rights to Crawford in 1946. Peters
alleges that he wrote the tune in 1942
and from that year thru 1945 had
sclicited various publishing firms to
arrange for its publication.

Plaintiff’s complaint charges that
the defendants’ Glocca Morra, con-
sisting of title, lyrics and melody, is
a deliberate piracy, infringement
and in many respects a substantial
copy of his unpublished song.

Conspiracy Charged

Peters also claims that the com-
posers of the tune published in 1946
are members of the American Society
of Composers, Authors and Publishers
(ASCAP), as were the publishers to
whom he had wunsuccessfully pre-
sented his version of the tune. He
charges that Harburg and Lane, using
their power and influence as members.
of ASCAP, conspired to pirate his
song and to suppress and prevent all
proof of ownership by the plaintiff
and access by the defendants.

The plaintiff seeks an injunction,
damages and accounting of profits,
as well as a decree requiring the de-
fendant to assign and transfer all
rights to him.
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AFM’s “Music

By Alan

HOLLYWOOD. July 5.—Third an-
nual Hollywood Bowl Music for the
Wounded concert (July 2), sponsored
by Local 47, American Federation of
Musicians (AFM) proved to be a solid
three-hour, star-studded show, tops
in variety and sparkle. Near-
capacity crowd filled the outdoor
arena, in generous support of union’s
project which provides funds to pay
fop musical shows in local veterans’
hospitals. Stars, orks, and producers
contributed services gratis, offering
customers a show no promoter could
otherwise afford.

Program was run with little hitch,
altho temperamental p. a. system
gave some performers a bad time.
Show was divided into two major
portions, with longhair music opening
event. Alfred Wallenstein and David
Forester each took a turn on the
podium, fronting the 175-man aug-
mented Hollywood Bowl Symphony

ork. For comic relief, Red Skelton
(introduced as Ricardo Skeltons
noted conductor) knocked himself

out in a gag conducting version of
Poet and Peasant Overture.

Second half of show, capably em-
seed by Jack Haley and narrated by
Pat McGeehan, oftered songs by Si-

natra, Frances Langford, Frankie
Laine, Gene Autry and Virginia
O’Brien. Show was loaded with com-

edy with Edgar Bergen, Danny Kaye.
Ed (Archie) Gardner and Jimmy
Durante each taking a turn. Schnoz
was a prime audience fave. His
never-tiresome routine were seasoned
with a refreshing bit of ad lib horse-
play. Danny Kaye’s tamiliar “draftee
song” also scored.

Show ended on a patriotic note

for Wounded” |
In Hefty Hollywd Bowl Draw

Tischier -

with a highly effective tableau builtx
around Irving Berlin’s God Bless
America. With Berlin himself here to
sing the classic, curtains were parted
to reveal recreation of famed Lincoln
Memorial. Tune was repeated with |
tenor Ernest Newton backed by Jefl
Alexander’s choral group for an ex-
citing effect.

Roster of musical conductors read
like a page of music’s blue book. |
Fronters who took turns on the stand |
included Matty Malneck, Carl Cotner, i
Mark Warnow, Morris Stoloff, Roy
Bargy, Eddie Paul, Axel Stordahl,
Carmen Dragon and Harry Geller.
Entire production was supervised by |
Al Armer and directed by Robert
Stephenson. |

The concert this year grossed $19,- |
500 collected from 14,000 customers.
Take was below ldst year's $27,000
b.o., but should make a healthy chunk
of musical comfort for hospitalized
vets.

New Musicraft Setup

First Release July 15

NEW YORK, July 5. — Musicraft
diskery will have its initial disk re-
lease since refinancing ready for dis-
tribution on July 15. Releaseé will be
topped by a kidisk album fedturing
Eddie Cantor and also will include
single disks by Mel Torme, Phil Brito,
a calypso pairing and two platters |
by Sarah Vaughan. |

Firm currently is making changes
in its national distribution set-up to
tfill vacancies and switches where
execs feel they are needed.

A NEW
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MUSIC PUBLISHERS’ BATTING AVGS.

(BY INDIVIDUAL FIRMS)
APRIL, 1947, THRU JUNE, 1947

The following batting averages of music publishers (« reqular quarterly
feature) ‘are based on the number of points scored in the second quarter
of 1947 in The Billboard’s Honor Roll of Hits. Scoring was done as follows:
Ten points for every week a song was No: 1 irr the Honor Roll: nine per
week tor No. 2 song, and so on, down to one point for No, 10 song. These

totals. cover only the second quarter of the ye€ar: each quarter a similar breakdown
is made.. with the entire annual breck-down appearing at end of ysar

Points Number of Weeks and
{Per Tune'and Position In
Publlshers Total) Tune Honor Roll of RNy
1. FEISF 98  MAM'SELLE Seven Weeks #1, Ove |
Week =2, One Week #3, |
One Week #4, One Week
57.
T Three Weeks #6,, One
7 GUILTY Weell =8, One Week #9,
One Weelks #10%
TOTAL  #19
2. E. H. MORRIS 105  LINDA Five Weeks #2, 8ix
Weeks =3, Ohe Week 4,
———ie One Week #6.
TOTAL 105
3. LEEDS 100 HEARTACHES Three Weeks #1, Pive |
Weeks =2, One Week #3, |
One Week #4, One Week
=5, Two Weeks #@.
TOTAL 100
4. ROBBINS 39 PEG O° MY HEART One Week #1, One Week |
23, One Week #3, Two
P Weeks *5.
34 | WONDER, | WONDER, @Wok Wegll‘(s ‘;53, one
eek 74, Two Weeks #17,
! WONDER One Week' #8.
TOTAL 73
5 wr J1  ANNIVERSARY SONG Two Weeks #1, One
Week #2, One Week 3,
Two Weeks #¢, Two
Weeks %5, One Weelt. #7, |
One Week #§, Two
Weeks #10.

TOTAL M

6. PEER INTERNATIONAL

68 MY ADOBE HACIENDA

One Week #3; Thre

Weeks =4, Pour Weeks |

5, One Week #6, One
week #7, Two Weeks #8. |

WHEN YOU'RE CRYING
e
TOTAL 3

TOTAL 68
7. ENCORE 34  MANAGUA, NICARAGUA Two Weeks #¢, One
Week %5, Two Weeks
o
eel #9, One Wee ,
TOVAL 34
8. (RAWFORD 31 HOW ARE THINGS IN GLOCCA  One Week #4, Two
MORRA? Weeks #5, One Week
%6, One Week #% One
Week #8.
¢. HARMS, INC. 28 APRIL SHOWERS Pive Weeks #6, One
RS- Week #8.
TOYAL 28
10. MILLS 26  THAT'S MY DESIRE One  Week #5 Obpe |
B LT T
, On 43
TOTAL 16 & e
1. CAPITOL SORGS 14 ACROSS THE ALLEY FROM One Week #7, Three
THE ALAMO ;‘Vle;ks #8. One Week
1 IT'S A GOOD DAY One Week  #8, Five
s eam et Weells #10.
TOTAL 2
12 OXFORD" t4&  (HI-BABA, CHI-BABA One Week #4, One
e Y Week #6, One Week U
TOTAL 14
13. PETER MAURKE 8 I'LL CLOSE MY EYES One  Week 7. Two
P— Weeks 8.
TOTAL 8
14. SINATRA SONGS 1 | BELIEVE Three Weeks =@ One
= Week+ 10.
TOTAL T
15. DUCKESS 6 (1 love You) FOR SENTR-  Two Weeks #8
MENTAL REASONS
-
TOTAL [
| 16. GEORGE SIMON 3 YOU CAN'T SEE THE SUM One Week =9 One
Week F10.

17. SHAPIRC BERRSTEIN 1

MIDNIGHT MASQUERADE
TOTAL i

One Weett 10
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Decca To Increase
MUSIC PUBLISHERS’ BATTING AVGS Di ] 4
. . . isclaimers
Shipments of Brit. :
(BY PUBLISHING GROUPS) . __NEW YORK, July 5. — The
: Platters to U, S. Billboard’s invitation for sug-
APRIL, 1947, THRU JUNE, 1947 gestions anent Dave Garroway’s
HOLLYWOOD, July 5. — Decca (WMAQ-NBC) campaign to find
. Records revealed this week that ship- a better name than disk jockey
In the adjoining columns the music publishers’ batting averages are BiliBoard ments of English Decca’s Full Fre- hasn’t excited Rush Hughes,
scored individually. Duchess, Peter Maurice and Leeds, for example, are TRADE quency Range Recordings (FFRR) the St. Louis platter pilot, who
listed singly. altho all are controlled by one management. The same will be increased following modifica- syndicates over 73 stations thru-
holds for Rebbins-Feist-Miller: Mayfair-Morris-Burké-Van Heusen, etc. Tofgmareedl |f +:0 of macter dies to accommodate out the Midwest, supplies the
quve both sides of the picture, The Billboard has broken down the breakdown American-made automatic record old classic answer’: “1 don’t care
and presents below an additional batting average revealing which group or combine changers. English waxings which what they call me as long as
or business management had the highest point-scoring songs for the second quarter have aroused much favorable com- they pay me.”
of the year, ment because of superior tonal qual- But some discontents were
ity, were found to be unsatisfactory still parrying with recommenda-
oI {in American phono combos because tions to BB for coinages, such
Publishing @roup Total) Tune records were processed slightly un- as “discomforters,” ‘side sad-
der standard 12-inch disks. Future dlers” and ‘discurators.” All
1. ROBBINS-FEIST-MILLER , pressings, Decca stated, will be regu- of which leaves BB wan but
Felst 9? MlﬁTTSYELLE lation American disk size adaptable willing to explore further en-
Robb §9 gEG 0" MY HEART to any machine. tries, Get ’em in, inventors.
obbins 34 1 WONDER, | WONDER, I WONDER Pressings of new English series will
g g be made abroad in order that British
TOTAL 192 ] subsid may take advaniage of dollar compensated by lower labor and ma-
2. LEEDS ) gqulgfan_ge, privilege. Extra shipping|terial costs offered by British
Loods 100 :“EART AC?EES ! o ariffs, it is claimed, will be more than presseries.
Peter Maurics 8 ‘LL CLOSE MY EY
Duschess 6 (I Love You) FOR SENTIMENTAL REASONS B ki * ok ok ok ok ok ok ok ok ok ok k
TOTAL 114 reaking K “THAT'S HOW MUCH 1 LOVE YoU”
3. E H (BUDDY) MoRRIS P A'l"l'endqnce :; "CHAINED TO A MEMORY"
E. H. Morris L B
Sinafra Songs 1 1 BELIEVE Records X N0. 20-1948
TOTAL 112 .
All Over the Nation % "| (OULDN'T BELIEVE IT WAS TRUE”
4, SHAPIRO-BERNSTEIN s : "y "
Mood 1 ANNIVERSARY SONG = * IS A SIN
Shapiro-Bernsiein 1 MIDNIGHT MASQUERADE X NO. 20-2241
TOTAL 12 =
5. PEER INTERNATIONAL 68 MY ADOBE HACIENDA X | TALKED TO MYSELF ABOUT YOE
TOTAL 68 x "(FLL HAVE TO) LIVE AND LEARN
6. ENCORE 34 MANAGUA, NICARAGUA x K0. 20-1801
TOTAL 34 x ] .
TSR bl "CAN'T WIN, CAN'T PLACE, CAN'T SHOW
" Crawlord 31 HOW ARE THINGS IN GLOCCA MORRAZ ol ALONE IN THIS WORLD WITHOUT
TOTAL 31 x  YOU
x NO. 201855
8. HARMS, INC. 28  APRIL SHOWERS Y x
OTAl 2 v X .
o 8 Aa OL « "MANY TEARS AGO'
cb LTS — 23 THATS MY DESIRE : g & "MOMMY, PLEASE STAY HOME WITH ME”
The Jennessee Howboy 0-1871
A NO. 2
10. CAPITOL SONGS 14 ACROSS THE ALLEY FROM THE ALAMO and GUITAR. .. x
0 71 IT'S A GOOD DAY QINGING 9TAR FROM THE x -
TOTAL 21 CHECKERBOARD JAMBOREE "WHAT IS LIFE WITHOUT LOVE
1. SANTLY-JoY and ROY WIGGINS  * B supe THERE'S NO MISTAKE”
Oxtord 14 CHI-BABA, CHI-BABA x NO. 20-2058
. TOTAL 14 S ecial «
12, GEORGE SiMON 3 YOU CAN'T SEE THE SUN WHEN YOU'RE CRYING 'ﬁADDEf),MTMCTION! < "EACH MINUTE SEEMS A MILLION YEARS"”
TOTAL 3 “The Teller Of % "YOU MUST WALK THE LINE”
Tall Tales”® No 20 2067
KRoD § X . £0-
then assigned the publication rights ;
Southern Cops to_ Santly-Joy.  Southern seeks an BRASFIELD % “THE CATIE CALL”
‘ . }nJunctlor;)l_ E{ refstrain Santlz-Joy ~all direct «
rom publishing Sooner or Later, L =
Round Vs‘ Dlsne}’ Everybody has a Laughing Place and from WSM x | WALK ALOKE NO. 20-2128
Zip-a-Dee Doo-Dah, all composed by Grand Ole Opry x )
NEW YORK. J 5. Uohold Gilbert tl;}nder the reflease contract for %ﬁ)‘:;'o SI:)OW' ,
Y » July 5—Upholding |use in the Disney film, Song of the ville, .
Southern Music in its long drawn-out | South. Tennessee Cias? BUYFATVHOERSIETERE;?:;:)(S SAILRYEOUR
court battle with Walt Disney Pro- , s , v
ductions and Santly-Joy over the Goddard’s Ruling l£$ Téf SﬁOWff?atszbe'mr

rights to publish tunes written by
Ray Gilbert (The Billboard, Novem-
ber 2), Federal Judge Henry W.
Goddard last w2ek denied the Disney
Santly-Joy motions for dismissals of
the complaint on grounds the court
did not have jurisdiction.

Southern is suing Disney on one
contract dated 1943 which called for
Disney to grant the pubbery exclusive
rights to publish certain compositions
which were being written for Disney
Films. The firm is also suing on an-
other 1943 contract under which
Scuthern, Disney and songwriter Ray
Gilbert agreed that the pubbery re-
lease the songwriter to write for
Disney, but that all tunes turned out
by Gilbert be given exclusively to
Southern for publication. In the
suit, Southern charges that Disney
violated the latter agreement by copy-
righting the tunes Gilbert wrote and

Judge Goddard, in his decision last
week, stated: ‘“The contracts at-
tached to the complaint (the 1943
pucts), the provisions of which sup-
plement the allegations of the com-
plaint, tend to support the allegations
of a present grant to the plaintiff
of the right to copyright the Gilbert
songs.”

The judge concluded his summary
with: “These facts as they appear
in the pleadings more than justify
the allegations that the plaintiff is
the equitable owner of the copy-
rights of the Gilbert songs and gives
the court jurisdiction over the sub-
ject matter and defeats the defen-
dants’ denials. Since the plaintiff
has sufficiently alleged facts, show-
ing it to be the equitable owner of
the copyrights, this court has juris-
diction of the suit to enjoin the legal
owner and a third party from in-
fringing the copyrights.

G qlceaf New Release!

2 DONT BOTHR &
Ry &
I'LL HOLD YOU (' ot

IN MY HEART

Arms)

He S’iugs His Waml Tuts Z/ou& Heanrt

BOOKED FOR 4 SUNDAYS SLEEPY  BROKE BOX OFFICE RECORDS WASHING-
HOLLOW RANCH, QUAKERSTOWN,PA,  TON, D. C., JUNE 20 AND 21. THANKS
THANKS T0 JOLLY JOYCE AGENCY  TO CONNIE B GAY'S RADIO RANCH

THOMAS A. PARKER
REESONAL BIONTEEMENE 4218 SAN PEDRO, TAMPA 6, FLORIDA

All These Receords
Now Available
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AN OPERATOR'S SPECIAL

TWO SURE

FIRE HIYS

JACK McLEAN

“DEEP DOWM IN YOUR HEART”

coupled with

“"HOKEY JOE”

Vocals by Don Gilbert and The Melody Laners
' COAST RECORD 8010

And Renventber What Happened With

“MY ADOBE

HACIENDA”

and

“I WONDER WHO’S KISSING HER NOW?”

COAST RECORD 800}
WATCH

"I'M WAITING FOR SHIPS THAT NEVER COME IN"

COAST

RECORD 8009

McLEAN CREATES THE HITS!

COAST RECORDS OUTWEAR ALL OTHERS—
MAKE US PROVE THIS CLAIM!

2534 W. PICO BLVYD.

LOS ANGELES 15, CALIF,

and his WESTERN CARAVAN

gweepit/zﬁ me cowhh\l

with a GREAT western HIT!

"SMOKE, SMOKE, SMOKE™

(¢hat cigarette)

CAPITOL RECORD #40001

Order From Your

Distributor

dated June 18 in which the firm claims
It further states that the firm has an
action pending in Federal Court.
Southern District of New York, in
which it hopes to prove that Joe
Howard, who wrote the song, as-
sigrfed all renewal rights to Cora Har-
ris, now doing business as the Charles
K. Harris firm. It notes that it ex-

licenses with it and that all royalty
payments should be made to Harris
as well.
Marks Claim

Meanwhile the E. B. Marks firm,
which is plugging the song, followed |
the Harris letter up with one of its
own to diskers which states that
Marks was assigned renewal rights to
the tune by Howard and that this as-
signment is registered in the copy-
right office in Washington. In ref-
erence to the court action, the letter
states that it was Marks which in-
stituted the action against Harris to
enjoin the Peer firm from asserting
or claiming any rights in the renewal
copyrights of the song.

The song originally was submitted
to diskers on March 20 by Marks
and the Jerry Vogel firm, which holds
lyric rights to it. The Marks sub-
mission pointed out that altho I Won-
der was published prior to July, 1909,
the copyright was renewed on Feb-
ruary 1, 1936. The pubber maintains
that the renewal includes coverage
for the song by the 1909 act and that
diskers are required to pay the statu-
tory 2-cent royalty per disk. But
the Vogel submission prominently
publicized that the song is a royalty-
free tune for recording.

Herbert Marks, Marks pubbery
topper, has claimed that he had little
difficulty with most disker§s on the
question of collecting royalties. He
maintains that the only way the song
can be waxed royalty-free is if it is
recorded exactly as it was written,
with no additions or changes, and it
was on this argument that most disk-
ers still disputed the payment of roy-
alties on the song.

Now that Marks has some of the
diskers in agreement, the big ques-
tion is whether it is actually his firm
which is entitled to the royalty money
or whether it is Harris. To date, no
one has made an attempt to contest
tire Vogel rights to the lyric and that
firm will still get its 50 per cent cut,
no matter which way the decision
goes.

¥

Long H oliday
Brings Spurt
To Music B.-O.

NEW YORK, July 5.—Music biz
holiday week-end started off early
with most of the firms closing up
shop Thursday (3) at noon as mem-
bers of the trade scattered to all parts
of the country to take advantage of
the July 4 hiatus. Meanwhile, with
the weatherman going overboard and
reporting prospects of sunny skies
and cool evenings, box-office takes
figured to show sharp increases.

Ork activity over the holiday week-
end found Harry James resuming his
tour, after several months in Holly~
wood, at the Click in Philly, and

pects diskers to negotiate for waxing |

‘Bobby Byrne and Noro Morales and
their orks moving into the Glen Is-
land Casino. Glen Carr’s ork had
itaken over at the Rustic Cabin, while

Diskers Stll dedering
About “I Wonder” Payotf

NEW YORK, July 5.—I Wonder Who’s Kissing Her Now, the pre-July,
| 1909, copyright song which is being revived via the Fox film of the same name,
not only is the center of a three-way publisher controversy but currently has
| confused at least three diskeries that not only aren’t sure they have to pay
royalties but wonder who should receive them if they do decide to shell out.
Latest pub to put in a claim is thie Charles K. Harris firm, a subsid of the
Peer-International group. The Harris pubbery sent a letter to the diskers

to hold the renewal rights to the song.

Potter Suggests
Censor Board To
Control Wax Smut

HOLLYWOOD, July 5.—Plan tc
censor suggestive records from the
airwaves was offered to James Pe-
trillo (American Federation of Mu-
sicians) in a wire sent by Peter Pot-
ter, local disk jockey. Potter sug-
gested a Record Censor Board of
America which would ban obscene
and double entendre disk from radio.
Under this plan all record companies
licensed by AFM would select a group
of reviewers who would in turn study
the problem of controlling broadcast-
ing, distribution and sale: of off-color
waxings. Potter pointed out that
thru the power of AFM, union could
help curb the increasing flood of
obscene disks.

Censor board would be composed
of: (1) Group of reviewers picked by
diskeries; (2 a national Parent-
Teachers’ Association rep, and (3) a
delegate of AFM. Potter stressed
need for such action, pointing out
that the increase of off-color disks
only serves as fue! for the fires of
those who are out to smear the in-
dustry.

Record Manufacturers’ Assn.
Gets Incorporation Papers

NEW YORK, July 5.—Certificate of
incorporation was granted the re-
cently formed Phonograph Record
Manufacturers’ Association (PRMA)
this week by Judge Null of the Su-
preme Court, New York County.
PRMA. is planning to hold an election
of permanent officers some time in the
next four weeks, with a number of
members said to be trying to push
Mercury’s Irving Green into ¢the
chairman’s slot, which> now is held
down temporarily by Jack Pearl.

MGM ANTI-RADIO PIC

* (Continued from page 3)
asking listeners whether they “hate”
radio and announcerss who scream
commercials. A sample of the latter
technique will be included in the
spots, which will wind up, oddly
enough, with a plug for the filmr. It
opens in New York at the Capitol
June 17. Clark Gable heads the cast.

Metro normally uses time on 100
stations, on regular-run contracts,
rather than the on and off spot tech-
nique favored by most film firms.
This schedule, however, will be in-
creased considerably for The Huck-
sters. MGM also is making deals with
various stations to get publicity. In
New York, WHN—owned by Loew’s,
Inc., parent Metro firm—will have ifs
staff spielers emphasize the word
“huckster” before each spot an-
nouncement on the station’s schedule.
WNEW also has a tie-up, using a let-
ter writing gimmick in which lisfen-
ers will get cash prizes for the best
spot about the picture.

'thre rest of the locations in town re-

mained status quo. Heavy influx of
visitors is figured to keep the rooms

jammed right thru the end of the
thliday.
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Housing Bill Fails To Break

Showbiz Construction Jam

(Continued from page 4) J

or municipally operated) and any other rec-
ceational amusement or entertainment struc-
ture, whether public or private.

The damper, therefore, is still on
showbiz building and it looks as tho
it will continue to be on for some time
to come. Construction for entertain-
ment purposes has been at a virtual
halt for a long time. In addition to
the permit requirement, soaring con-
struction costs have caused builders
to defer needed projects.

According to the F. W. Dodge Cor-
poration, the latest figures show the
building materials group at a price
level 96 per cent above the 1939 av-
erage, with variations from 23 per
cent for cement to 189 per cent for
lumber. In addition, wages of con-
struction workers have risen. Over-
all construction cosis have escalatored
anywhere from 50 te 90 per cent over
the 1939 average in New York, San
Francisco, Atlanta and St. Louis, with
such factors as unusual difficulties
in the procuremeni of materials, fre-
quent stops and starts on projects,
abnornral overtime pay combined
with bonusezs and the claimed low
level of labor productivity adding
another 15 10 25 per cent to the bill.
Some of these excess costs have al-
ready begun to disappear, however.

Go-Ahead Signal Awaited

Given the go-ahead signal from
Washington, there. is little doubt that
local and national showbiz building
will gain impetus fast. The Dodge
Corporation, which surveys the 37
States East of the Rockies, found a
healthy amount of construction being
planned by the entertainment indus-
try in these States during the first
five months of this year but only a
small amount of it actually moved
over into the contract-awarded stage:

Amount In Amount Of

Planning Contracts

Stage Awarded

Jan,, 1847 L8 6,035,000 $1,891,044)
L s 5,019,000 1,410,000
March 7,630,040 2,095,000
April pepieaa: . 15.562,000 2.197.000
MBY, . oo e pas. . %.519,000 2,537,000

Locally, the green light from Wash-
ington will find the construction in-
dustry engaged in a drive to bring
the building dollars out of hiding
(The Billboard, July 5). Last week

Nielsen Audimeter

For FM and Tele
(Continued jrom page 3)

habits, as determined by sample
homes equipped with sets to receive
programs of all three media. In-
strument is alsc being developed so
that it will give information about
amount of time that members of sam-|
ple families listen to phonograph rec-
ords.

The instrument, an electronic de-
velopment, will he zble to test tuning
to five different channels and 60 ditf-
ferent stations. The device is also
being developed sc that it can test
simultaneously tuning to sets in mul-:
tiple radio homes. Formerly. each
set required en individual audimeter.

In  making this announcement,
spokesmen for the Nielsen Company
emphasized ‘hat factors concerned
with when this new type audimeter
would be put into operation depended
upon the development of both the
FM and television industries. They
stated that Nielsen would be ready
when the industries asked for the
beginning of testing of the media, but
that actual start of testing would be
determined by industry growth forces

over which the Nielsen Companv had
no control. ﬂ

the New York Building Congress, the
Building and Tonstruction Trades
Council of Greater New York (AFL)
and the Building Trades Employers’
Association launched a drive to stim-
ulate building and stabilize costs.
That New York City is way behind
the rest of the country is indicated
by construction figures for the first
five months of this year. Only $416,-
000 worth of contracts were awarded
in Manhattan for social and recrea-
tional construction (new buildings
and alterations), which includes thea-
ter buildings and radio broadcasting

studios. The breakdown of these
contracts by months follows:

Jan.,, 1097 i iiehieeenranarneennn, $130,000
Feb., me. ... . 5650 oo Foveios om oe omemints None
MMANCH 3 an . camis g cicss omanensomanomn $ 35,000
ADEID e 118,000
T T A I e e 133,000

Queried as to a likely area for new
show shops, Max H. Foley, presi-
dent of the New York Building Con-
gress and partner in the architectural
firm of Voorhees, Walker, Foley &
Smith, replied that he thought any
attempt to draw entertainment-seek-
ing people away from the Times
Square area would be unsuccessful.

Hot Stuff

SHREVEPORT, La., July 5.—
A number of ops report that
hot records are sure money on
the jukes, but the local op is not
so sure he’ll take a chance on
’em any longer. The other day
a juke in the Jack and Jill Grill
here was playing a race num-
ber when the machine suddenly
started to smoke. Two pieces
of fire apparatus came on the
double and firemen soon had
the blaze under control. They
pulled out the wall plug and
threw some ice water on the
platter: Waltzes will be the
order at the grill from here on
out.

It has been tried in the past, he said,
and always has flopped. Conse-
quently, Foley feels that the only
logical thing to do is tear down the
old buildings around -the Stem and
build new ones which will accom-
modate showbiz productions. “The
old ones will have to go eventually,”
he said, “so why not now?” Foley
also mentioned the site of the old
Hippodrome, now a parking lot, at
43d Street and the Avenue of the
Americas, as a good site for a new
theater.

Curfew