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Lionel Hampton, flanked here by filmogul Sam Goldwyn and Benny Goodman (on the fot during making of
“A Song Is Born,” new Danny Kaye-Virginia Mayo Goldwyn production), continues among bandom’s busiest and
hottest attractions. His new Decca disk, ‘‘Adam Blew His Hat,” backed by ‘“‘Reminiscing Mood,” is already getting
a typical Hampton play, and he rolls on at location box offices, doing a current stint at the Golden Gate, San Fran=
cisco, to be followed by a stretch at the Million-Dollar Theater, Los Angeles, on the 30th. Ether fans catch the
Hampton beat via his Treasury Shows over NBC at 1:30.




...and that’s the experience of thousands of other successful users of Manley
Popcorn Machines, Manley PPopcorn, Seasoning, Salt, Bags, and Cartons.
Of course, there’s a reason...

It starts with the people themselves—all of them, everywhere love popcorn.
There’s no age limit—no income bracket—no special season for hot, fresh,
delicious Manley Popcorn as served from a big, sparkling bright Manley
Popcorn Machine. lts appeal is universal —year 'round.

If you are already dealing with people—if crowds gather around your place
of business or pass your door—a prominently displayed Manley Popeorn
Machine will make you more money than you've ever dreamed aboul.

If you’re looking for a new business opportunity—one with amazing, big
money-making potentials, let us show you how to start yoursell on the road
to financial independence.

The handy coupon below will bring you the answers and—there’s no
obligation.

THERE IS NO SUBSTITUTE FOR POPCORN THAT IS...

BURCH MFG. CO.
“"The Biggest Name in Popcorn!’

1920 Wyandotte St., Kansas City 8, Mo.

SALES AND SERVICE OFFICES IN PRINCIPAL CITIES

Albion, Mich. Dallas, Texas New Orleans, la. San Francisco, Calif.
Atlanta, Ga. Denver, Colo. New York City, N. Y. Seattle, Wash.
Boston, Mass. Detroit, Mich. Oklahoma City, Okla. Toronto; Ganady
Camden, N. Y. Indianapolis, ind. Omaha, Nebr.

Charlotte, N. C. Los Angeles, Calif. Roanoke, Va. Vancouver, 8. C.
Chicago, Il Memphis, Tenn. St. Lavis, Mo. Washington, D. C.
Clevelond, Ohio Minneapolis, Minn. San Diege, Calif. Winnsboro, Texas

of your booklet “How 1o MAKE Bic PROFITS FROM
Porcorn.”
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MONEY FOR YOU

%AC’"NES The most important “M”— the Manley
Popcorn Machine combines sparkling beauty and eye
appeal with mechanical perfection, trouble-free opera-
tion and large capacity. Many exclusive features.

Designed to make the handling of crowds easy...
you'll make more money with Manley.

ERCHANDISE It takes the best merchandise

to win the largest profits. Manley Popcorn is quality
controlled—grown to meet high company standards.
Pop it in Manley Popcorn Seasoning and use only
Manley’s Popcorn Salt. Serve in a Manley Carton or
Bag and you'll make more money with Manley.

ETHODS Manley has compiled a booklet explain-
ing how to operate a successful popcorn business
and included many proven, sales-bullding practices

/Oo accumulated during twenty-five years of acknowledged
N leadership. Ask for free copy. Use the handy coupon

and make more money with Manley.
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MANLEY, INC.

1920 WYANDOTTE STREET, Dept. BB B-9

KANSAS CITY B, MISSOURI
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SPONSORS SOUR ON STANDARDS

T-H Court Test Set in N. J.;
Injunction on Stand-By Rule
Sought by House in Newark

Strong Legal Staffs in Nanonal Bearing Batile

By Bill Smith

NEW YORK, Sept. 20.—The first
major test of the Taft-Hartley Law
and its application to showbiz, more
specifically the question of stand-by
bands, will be made in Newark in in-
junction proceedings being filed next
week by the Adams Theater against
the American Federation of Musicians
(AFM), Local 16.

The significance of the case is seen
by the fact that the Adams has hired
Arthur Vanderbilt, Newark lawyer
and local Republican boss, and is
“understood to be talking to Fred A.
Hartley Jr., co-framer of the T-H
Law, and Republican rep from New
Jersey, about tactics.

On the other side of the fence, Local
16 is equally well prepared for the
coming legal tiff and has the ap-
proval of the national, which is de-
sirious of getting a test case rolling.
Decision was made by the interna-
tional board at the Chicago conven-
tion last week when Jim Buneo,
prexy of the Newark Local, appealed
for a ruling. According to Buneo,
AFM legal brains headed by Joseph

Storm Repairs

Will Cost Fla.
Resorts 2 Mil

MIAMI, Sept. 20. — Owners of
hotels, night clubs, cafes and outdoor
showbiz are still counting their losses
caused by the hurricane which cut a
500-mile swath thru Southern Flori-
da’s wealthy resort areas this week.
The property loss estimates, which
are still being tabbed, range all the
way from $10,000,000 to $25,000,000
in the six major urban areas struck.

Many spots have not yet opened
for the season, but the cost of repair-
ing the damage before the winter
rush will be considerable. In Miami
Beach it is estimated that $2,000,000
must be spent to repair hotels, night
clubs and beach resorts prior to the
influx of tourist trade. At Palm
Beach many of the famous royal
palms have been felled, and its enter-
tainment spots on the beach com-
pletely washed away. Pompano
Beach suffered the loss of its famous
casino.

Here in Miami the loss, which in-
cludes many showbiz resorts, is esti-
mated at $3,000,000 or $4,000,000. As
yet unaccounted for are the heavy
losses in carnivals and other forms of
outdoor showbiz playing in this area.
And considerable damage has been
done to radio towers in the Fort
Lauderdale vicinity. Station WGBE,
Miami, reported that two or three of
its towers had been sent crashing to
the ground, altho built to withstand
175- mile winds.

Padway gave him the green light and
will support him down the line.
Monroe Date Raises Issue
The case developed out of the
Vaughn Monroe date at the Adams
set for October 3. Newark local
sent a wire to the theater op inform-
ing him that a house band must be
hired or Monroe would be forbidden
to open. TUnion subsequently noti-
(See AFM Fights T-H Law, page 19)

LaGuardia Death
Grieves Showbiz

Hillbilly Bashin
Carnegie Perks

Stem Interest

NEW YORK, Sept. 20. — Showbiz
this week-end mourned the death of
former Mayor Fiorello H. LaGuardia,
who had long been a friend of those
in the entertainment world and de-
voted much of his life to encourag-
ing production of drama and music.

As president of the New York City
Center of Music and Drama, La-
Guardia inaugurated on December 13,
1943, a policy of bringing the best in
cultural entertainment to the public
at popular prices. He also was an en-
thusiastic supporter of the summer
concerts at the Lewisohn Stadium and
the winter programs of the City
Center Symphony. Upon occasion, he
took up the baton himself as a guest
conductor.

The executive board of Local 802,
American Federation of Musicians
(AFM), unanimously adopted today
the following resolution: “The death
of Fiorello H. LaGuardia, one of the
most valiant of leaders for the liber-
ties of all people, is a sad event to
organized labor and the membership
of Local 802, AFM. Mr. LaGuardia
was an honorary member of our
union, a man who understood so well
the problems of our union. "As he
loved and understood the labor
movement, so he loved and under-
stood music. The cause of liberalism
has suffered a blow with Mr. La-
Guardia’s passing. Democracy today
can ill afford to lose such leaders as
Fiorello H. LaGuardia.”

NEW YORK, Sept. 20.—Staid Car-
negie Hall has been rebopped by
Lionel Hampton and jived by Woody
Herman, but Thursday (18) and Fri-
day (19) it was corn-quered by hill-
billy music and the place’ll never
be the same again. A cornbilly troupe,
called Grand Ole Opry and featuring
many performers appearing regularly
on the airshow of the same name
which originates over WSM, Nash-
ville, took over the house and proved
to the tune of a $12,000 gross ($3.60
top) that the big city wants country
music, making everybody happy.

Promoters Sol .Gold, Abe Lackman
and Oscar Davis got more than a kick
out of it because they garnered about
$9,500, with a talent nut of about
$5,000. David Miller, WAAT (New-
ark) disk jockey, and Rosalie Allen,
heady waddy of Prairie Stars on
WOV, New York, proved the drawing
power of their shows because it was
largely their plugging that brought
the almost capacity crowd to Car-
negie Hall both nights. Miller got an
additional bang out of being called
on to make a speech and Miss Allen

(See Hillbilly Bash on page 21)

Jingle Writers
Plan Own Org

For Recognition

By Norman Weiser

NEW YORK, Sept. 20.-—Formation
of an association of composers and
authors of singing jingles which
would seek recognition for the jingles
as musical compositions, per-per-
formance fees on those jingles cleared
thru Broadcast Music, Inc. (BMI),
clearance for jingles on all radio sta-
tions whether they hold BMI or
ASCAP licenses, and copyright pro-
tection on jingles which have been
composed for commercial use, is now
being planned by leading cleffefs in
the jingle field.

Non-ASCAP Station Block

Initial impetus for the association
came after several sponsors com-
plained that jingles which they had
prepared for use in specific markets

(See Jinglers Plot on page 20)

It It’s Vaude You Wanted,
You Shoulda Caught AGVA

NEW YORK, Sept. 20.—The first
local meeting of American Guild of
Variety Artists (AGVA) members
started in an atmosphere of sweetness
and light with about 150 in attend-
ance in Town Hall. The explosion
came when the nominations for dele-
gates to the convention began.

First part of the meeting was taken
up by election of a chairman for the
meeting with Marty Barrett, tempor-
ary chairman, getting the nod. Matt
Shelvey, national head of AGVA,

teed off with an explanation of what
was done by AGVA and wound up to
a big hand. Dave Fox, on next, read a
prepared statement, State of the
Union. His material was good. De-
livery was just so so.

Marty Barrett, emseeing, came on
next with a chatter intro about “what
the members were waiting to hear,”
bringing on the accountant and his
financial report. Barrett either missed
his cues or the accountant couldn’t
(See AGVA N.Y. MEETS on page 37)

Say NAB Code
Will Force a
Re-Evaluation

Some Praise Move

By Sam Chase

NEW YORK, Sept. 20.—Some of
the largest radio advertisers are pre-
paring to re-examine their use of
radio as against other media in light
of the adoption yesterday (19} of the
new standards of practice by the
board of directors of the National As-
sociation of Broadcasters (NAB).
Sharp and instant reaction to NAB
acceptance of the code found several
top sponsors admitting off the record
that they have asked their advertising
executives to take up future radio
budgets with their agencies, should
there be no revision of the code’s
commercial practices section when
the NAB board meets again in No-
vember,

Prevailing sponsor sentiment
seemed to agree with the vice-presi-
dent in charge of advertising of one
of radio’s biggest bankrollers, to the
effect that “radio is going noble at
the expense of the sponsors who have
to foot the bills. Radio is in direct
competition with newspapers and
magazines, and has got to sell those
goods. Still it proposes to rob the
sponsor of about 10 per cent of his
daytime advertising time. Well, if
radio is going to go arty and penalize
sponsors on the grounds that there is
too much commercialization, it should
also penalize itself by, say, ending
sale of any announcements between
programs.”

Hitch-Hike Problem

Harvey Manss, vice-president of
Sterling Drug, Inc., told The Bill-
board that the adoption of the code
“changes the value of radio as against
other media very basically to us.”
(See Bankrollers Mostly Sour, page 5)

Decca Preps

Search for
Fresh Talent

Spirited Pollcy Shapes Up

NEW YORK, Sept. 20.—An immi-
nent change in Decca Records’ artists
policy appeared to be shaping up this
week with the waxery, which first
slimmed and then retained a status
quo performer roster, now reported
out on the hunt for new recording
talent. Reports late this week indi-
cated that chirp Monica Lewis and
Latin orkster Enric Madriguera were
heading for the Decca label. The
firm admitted to negotiations with
these artists and hinted that others
were being considered as well, but
made it plain that no contracts were
signed at press time. A firm exec
explained that the diskery was on the
(See Decca Going After on page 19)
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HINTERLAND FAGER FOR LEGIT

Biz Is There
But Shows
Are Too Few

Season’s Outlook Surveyed

NEW YORK, Sept. 20—Legit on
the road this season is blowing hot
and. cold, according to a survey by
The Billboard of theater. conditions
thruout the country. In some towns
the outlook is promising, in others it
is pessimistic, but nowhere is there
a lack of interest in legit.

The main problem seems to be that
not enough of the right kind of shows
are hirtting the road. They want
musicals. Production problems and
costs, however, make it tough sled-
ding for large song and dancers.

Legit also has uncovered another
real hot theater town where no sooner
are records set than they are broken.
The city—Des Moines—no longer
takes one-night stands, but wants and
gets one-week dates for its 4,200
KRNT Radio Theater.

Round-up of reports from The Bill-
board correspondenis in various key
cities follows:

Boston

Altho legit bookings here are not
as tight as a year ago, for quality
and interest the season looks well
above the average. Since this is the
country’s leading try-out town and
practically an extension of Broadway,
the Hub is sure to get its share of
turkeys, but there are plenty of Stem
musical hits skedded to come to town,
including Sweethearts, Showboat,
Oklahoma, Carousel and others.

Whatever the new season holds, the
(See Road Asks More Legit, page 44)
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ICE FOLLIES OF 1948

(Opened Thursday, September 18)

PAN-PACIFIC AUDITORIUM,
BOLLYWOOD
Twelfth annual edition of the skating review
in two parts and 15 production numbers.

Directed by Frances Claudet, assisted by

Mary Jane Lewis and Stanley D. Kahn,

Stage manager, Bert Lindblad, assisted by

Clyde Fox. Technical director, Bruce Mapes

Sr. Musical director, Walter Rudolph.

Announcer and vocalist, Paul Gannon, Cos-

tumes designed by Helen Rose and con-

structed by the Ice Follies Costume Depart-
ment under supervision of Connie Hogan.

Press, Ken Von Egidy. Produced by the

Shipstads and Johnson.

PRINCIPALS: Roy Shipstad, Evelyn Chan-
dler, Frick and Prack, Harrls and Phyllis Legg,
Monica Moran, Jim Hutchinson snd Ole Eric-
son, Marilyn Sahlin, Rasmussen and Cameron,
Hazel Franklin, Betty Schallow, Scotvold
Twins, Mae Ross and Bill Stine, Les Hamiton
and Virginia Morrison, Ted Roman and Gene-
vieve Norris, Carlos Romero Jr. and the
Schramm Twins.

Year after year the Shipstads and
Johnson appear to reach the peak in
jce extravaganza entertainment, but
they always return next year to sur-
pass their own high standard of the
previous season. The 12th annual
edition which premiered here at the
Pan-Pacific is no exception and is
definitely the greatest blade spectacle
ever staged.

Superlative choreography, flawless
performance by the principals, grace-
ful ballet and precision work by the
line, coupled with glittering costumes,
lighting and props. Time has in no
way dimmed the brilliance of the
blade work of Roy Shipstad and Eve-
(See ICE FOLLIES OF 1948, page 43)

SKATING VANITIES OF
1948

(Opened September 4, 1947T)
FORUM, MONTREAL

Sixth edition of roller skating show. Two
acts, 26 scenes. With Gloria Nord, Mickey
Meehan, Eileen McDonnell, Melva Moreno,
Bobby May, the Three Craddocks, the Rudells,
Billy Lee, Frank Foster, Buddy Swan, Tony
Mirelli, Rose Piccola, Lillian Schroeder,
Terry Taylor, Donnie Davidson, Jay Loader,
Bob Ritz, Sis Mueller, Larry FoXx, Bruce
Towle, Lon Hall, Jim Rush, Bob Grimes,
Douglas Breniser, W. Martin Jr., Bill Wal-
dreb, Tex Burke, George Petro, Gloria Bigel,
Helen Howard, Laurie Bell, Glory Johnson,
Jean O’Meara, Normna Behrman, Dot Gla-
zier; line (33 girls, 19 men); production
supervisor, George D. Tyson; staged by Rus-
sell Markert; costumes, Nat Karson; musical
director, Benjamin Schwartz.

Newest thing about current Vani-
ties is that the Russell Markert (ex-
Radio City) touch is evident in the
production numbers. Albeit the show
is basically good, production-wise the
numbers are not consistently as good
as they were in former years. But
there’s enough variety and entertain-
ment to make for healthy grosses
wherever the show plays.

Best thing in the production line
is the Wooden Soldier number which
(See Skating Vanities on page 18)

Organists Lose Out,
But London Looks

For More Fleshers

LONDON, Sept. 20.—With curtail-
ment of organ music in London’s
movie houses, the Association of
Theater Organists has been in touch
this week with other amusement biz
orgs concerning possibilities of ex-
panding live entertainment, which
the cinema circuits are expected to
seek before the end of the year.

Action of the Odeon group of pic
houses (part of the J. Arthur Rank
org) in cutting its organist staff in
half came as a shock to Jack Court-
nay, organizer of the organists.
Courtney said organ music was very
popular with both West End and
suburban audiences, even tho the
houses required a super-abundance
of “sugary” stuff.

Showbiz Gives

Freedom Train
Rousing Start

PHILADELPHIA, Sept. 20.—L.ocal
show business did itself proud in
making the starting point of the
Freedom Train a significant patriotic
holiday this week (17), and the heavy
plugging on the radio, in television,
movies and by disk jockeys and juke
box operators went a long way in
stimulating the interest that attracted
hundreds of thousands to the train.
Co-operation given by the showbiz
branches exceeded the all-out effort
during the War Bond campaigns in
war years.

General manager pooled the re-
sources of all nine Philly radio sta-
tions which added up to over 100
programs. For nine consecutive nights
during rededication week and the
train’s three-day stop here the sta-
tion took turns in picking up and
passing on to the others all the pro-
grams originating at Independence
Hall. Where a station was unable
to carry it alive, the program was
recorded and re-broadcast. In addi-
tion, the stations pooled for the pro-
gram pick-up from the three historic
churches and synagogues in the city.
Also every single event staged in con-
nection with the Freedom Train was
picked up by one or more stations.
All this was in addition to the ex-
cellent coverage by the news rooms
and news commentatlors.

Disk Jockeys Help

Radio disk jockeys did their share
with a concentrated plugging of the
Bing Crosby-Andrews Sisters record-
ing of Irving Berlin Freedom Train.
In addition, the Phonograph Opera-
tors’ Association, representing more
than 5,000 music machines in the
territory, gave the recording a top
position on all phono selectors.

WPTZ and WFIL-TV, the two tele=~
vision stations in town, gave gener-
ously of their time. Both ran news-
reels of the entire celebration, the
city parade, the youth rally, and the
program staged at the train itself.

Stage and Screen Aid

The stage and movies also backed
it up. Paramount sent in Alan Ladd
and Sue Carrol for a woman’s rally
at Town Hall on Monday, and War-
ner Bros. brought in Claude Rains for
the youth rally at Independence Hall
on Tuesday. Also at the yvouth rally
was Bert Lytell, representing the
legitimate stage.

Other show business principals
taking a prominent part in the train’s
starting ceremonies here were Jack
Kapp, president of Decca Records;
song writer Irving Berlin; Barney
Balban, Paramount’s prexy, and
Spyros Skourous, 20th Century-Fox
chief.

New York Ready for Train

NEW YORK, Sept. 20.—The Decca
waxing of Irving Berlin's The Free-
dom Train will be used in the sound-
racks of most of the major newsreels
next week. Permission to use the
wax, which features Bing Crosby and
the Andrews Sisters, was obtained
from the American Federation of
Musicians (AFM) and Paramount
Pictures, who had to clear on Crosby.
Disking will be used in MGM’s News
of the Day, the Universal reel, 20th
Century Fox’s Movietone News and
in the Paramount News.

Mayor O’Dwyer this week ap-
pointed Spyros Skouras, president of
20th Century-Fox Film Corporation,
as chairman of the motion picture
committee for New York's week of

New Orleans Gets
Reg. Legit House

NEW ORLEANS, Sept. 20.—The
Star Theater here, formerly the old
Shubert house, has been leased for
five years by Irwin F. Poche, local
impresario, and unnamed New York
and New Orleans interests to be used
for legit productions.

After a complete facelifting, the
theater will be renamed and re-
opened November 2, Poche said. First
attraction will be Morton Gould and
ork, Met singer Mimi Benzell and
Wilbur Evans in a program titled
American Serenade.

Poche declared that New Orleans,
which supported three houses 30
years ago, has long needed a legit
theater. The Municipal Auditorium,
which will still be used for large pro-
ductions, is not available during much
of the winter season due to Mardi
Gras activities, he pointed out.

Poche will not present his own at-
tractions but rent the house to vari-
ous groups. Booked for the season
are State of the Union, I Remember
Mama, Born Yesterday, Private Lives,
O, Mistress Mine; Chocolate Soldier,
The Red Mill; concert artists John
Charles Thomas, Victor Borge and
Tito Guizar; Rosario and Antonio,
the Russian Cossack Chorus, Mar=-
kova and Dolin and Ballet Theater.

A feature of the season will be
Stars of Tomorrow, a series booking
five unhailed but recognized per-
formers. The Blackstone magic show
will be given at Christmas.

rededication to be. held in conjunc-
tion with arrival of the Freedom
Train here next Thursday (25). The
train will be here thru September 30.
It arrives at Track 30 in Grand Cen-
tral on Thursday. It will show in
Manhattan for two days, then will
exhibit the priceless American docu=
ments in Brooklyn (27), Queens (28)
and Bronx (29).
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NAB CONVENTION

Communications o 1564 Broadway, New York 19, N. Y

The Billboard 5

NAB CODE STIRS A RUMPUS

Bankrollers

Mostly Sour
On Standards

Talk Re-Evalutation of Radio

¢(Continued from page 3)
Manss declared that his firm is seri-
ously affected by the virtual elimina-
tion of hitch-hike and cow-catcher
commercials. One product alone, he
said, frequently couldn’t support a
radio show, but by plugging other
products of the firm on the same
show it has been possible to delve
into their appropriations to keep the
radio programs going.

In the course of a full hour, Manss
said, fully five plugs for various
Sterling products will be eliminated
by the code. Sterling bankrolls four
consecutive daytime serials between
4 and 5 p.m. across the board of Na-
tional Broadcasting Company (NBC).
Manss said, “We have sold a lot of
products by hitch-hikers alone, and
our advertising budget takes them
into consideration. Their elimination
raises our costs, so now we may con-
sider using more newspaper space in-
stead.” Other firms similarly af-
fected, he noted, were Procter &

(See Bankrollers on page 13)

Wason Spiel
Burns NAB

ATLANTIC CITY, Sept. 20.—Ohne
of the top surprises of the NAB con-
vention here this week was the anti-
Communistic, highly reactionary
speech delivered Tuesday (16) by
Robert R. Wason, chairman of the
board of the National Association of
Manufacturers (NAM). Wason called

for greater commercialism on the
part of American radio even tho con- |
vention was considering a code of |
standards intended to eliminate ex-
cessive commercialism. He brought in
international politics, NAM philoso- |
(See NAB Does Burn on page 18) ‘

Editerial

Keep It Constructive

The board of directors of the NAB, in approving the new stand-
ards of practices for the radio industry, has taken a notable forward
step, one which required courage and vision, and one which, given
proper industry~-wide support, can serve only to improve radio’s re-
lations with the public. That, essentially, is the broadcasters’ great-
est responsibility, and in serving that responsibility radio also serves
its clients best. Nothwithstanding advertiser opposition to the code—
as pointed out in a story on Page 3 of this week’s issue of The
Billboard—that one fact cannot be obscured.

The simple, irreducible, elemental fact is that the NAB had to
approve the code now. It is later than many broadcasters think.
Basically, there are two reasons for the need for immediacy in pass-
ing the code.

First, such revisions in standards can only be effected when
the economy of a business is at a peak or near peak level. Many
business men predict a slump, depression, recession—what you will—
in the near future. Imagine going to a broadcaster, should this
slump materialize, a year or so hence, and asking him to cut his
commercial time, or drop some of his accounts, or trim the number
of spot announcements on his schedule.

“Nuts,” he would say, quite understandably, “I'm struggling to
pay my rent. I may be out of business in a few months. And you
want me to change my standards.”

One reason the time was now.

Another is that radio just cannot go on leaving itself wide
open to criticism. Granting, as this paper has contended for years,
that much of the criticism has been unwarranted, the fact still re-
mains that the insistent demand, by both government and the public,
for a raising of radio’s levels and a diminution of commercialization,
can no longer be ignored.

Criticism of the code has come principally from independent
stations. The important thing to remember tho, is that they have
not criticized the code principle, but rather the mechanics of this
code as they now stand. The NAB board, in its resolution approving
the new standards, has set up a system whereby such revisions as
are warranted—ands some are, as Code Committee Chairman Robert
Swezey publicly acknowledged at the convention—may be made.
Now it’s up to the independents to follow thru. Talk of secession
from NAB, already under way (see story on this page), is outra-
geously premature.

So, too, are opinions expressed in advertiser-agency circles that
the code may ruin radio as an advertising medium. If public re-
spect for radio grows, public respect and support of its advertisers is
likely to follow. If time for commercials. is cut, better, sharper,
punchier selling, in less time, should not be too much of a hurdle
for copywriters. Refinements in selling techniques may certainly
be regarded as progress.

There is one imminent danger, in view of this first-blush in-
dependent station and advertiser reaction. That is that when the
most rabid anti-code, status quo elements in these two groups get
thru making revisions the code will wind up a hollow, meaningless
set of words. This will not do radio, or any one in radio—inde-
pendents, advertisers or anyone else—any good.

We hope all critics of the code will work in the same construc-
tive direction as those who have passed this original draft. Let
all concerned with broadcasting’s future remember that the time
is now.

P

Indie Code Protests Mounting;
Secession Threat Raised Anew

Accepted in
Princip]e But
Revisions Due

Convention Had No Choice

By Jerry Franken

ATLANTIC CITY, Sent. 20.—Altho
the board of directors of the National
Association of Broadcasters (NAB)
yesterday approved the new stand-
ards of practice, as the aftermath of
the NAB’s 25th annual convention,
no one in the trade—and very likely
the directors themselves least of all
—expects the code to go into effect
in its present form. But reduced of
its elementals, the NAB, in conven=
tion, had virtually no choice but to
pass a code, and that is what has
happened.

Actually, a more exact interpre-
tation of the board’s action would be
to say the board, backed by practic-

(See NAB Code OK’d, page 18)

Miller Warns

Of Increasing
Govt. Control

ATLANTIC CITY, Sept. 20.—In
his address to the 25th annual con-
vention on the National Association
of Broadcasters, Justin Miller, NAB
president, warned that unless an un-
remitting battle is waged, ‘“American
broadcasting will be taken over
step by step until it becomes a gov-
ernment operation.” Miller cited as
trends in this direction the operations
of the Federal Communications Com-
mission with respect to philosophy
stated in the Blue Book, the move-
ment for State systems of radio
broadcasting, the arguments for re-
examination of the constitutional
guarantee of a free press by such
groups as the Hutchins Commission,

(See Miller Warns on page 18)

NEW YORK, Sept. 20.—Approval
of the new NAB code by that or-
ganization’s directors in Atlantic City
yvesterday immediately created talk
of secession on the part of some inde-
pendent stations (see editorial on this
page). Claiming that the code would
be ruinious economically, indie
spokesmen in various sections were
firm in their demand for revision of
the code’s “14:30 principle,” arguing
that as now constituted, the code

Denny Rumor

ATLANTIC CITY, Sept. 20.—
Rumor current during the NAB
convention was that FCC Chair-
man Charles R. Denny was
planning to resign to join NBC
as veepee in charge of legal
matters.

Web says it ain’t so. Denny
wasn’t available for comment.

The PERFECT

... to send to your friends

{RISTMAS GIFT

would mean the difference between
profit and loss.

At the same time, small market in-
dies were complaining bitterly about
certain phases of this week’s NAB
convention. The beefs centered
around three main charges: (1) That
the election of new directors at large
was illegal; (2) the new code was
“railroaded” thru the convention, and
(3) that the final meeting, at which
the code was whitewashed and the
board given full authority to pass
judgment on final form, did not have
a quorum.

Leaders in the move are Bill Ware,
general manager of KSWI, Council
Bluffs, Ia,, and Fred Fletcher, gen-
eral manager of WRAL, Raleigh, N. C.
Both Ware and Fletcher pulled no
punches in presenting their cases.

Relative to the directors-at-large
election, they claim that at the first
election, Wednesday morning, proxy
votes were allowed and members
voted without certification. They
(See Protests Mount On on page 18)
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NAB'S “FORGOTTEN” MAN

Petrillo All
But Unheard

At Convention

Does Hit at FM Network

By Cy Wagner

ATLANTIC CITY, Sept. 20.—Ex-
cept for one official action, the passing
of two resolutions, and one off-the-
floor incident and discussion that
brought the American Federation of
Musicians (AFM) to the attention of
the National Association of Broad-
casters (NAB) convention here this
week, James C. Petrillo, AFM head,
could well have been called the for-
gotten man of the convention. Here-
tofore, Petrillo invariably has been
a convention storm center.

To those NAB members who had
come to the convention expecting
plenty of discussion of the all-im-
portant pending showdown-fight
with Petrillo, lack of attention to the
music union came as a complete sur-
prise. To those who realized that
radio could not be expected to tip its
hand by indicating proposed anti-
AFM strategy, the hush-hush made
sense. However, even those who saw
the need for soft-pedaling could not
understand the reasons for the lack
of fire in the speech delivered by Rep.
Clarence Lea, author of the famed
Lea Bill, at a luncheon Tuesday (16).
Lea, delivering a talk which was a
general commentary on labor in this
country today, devoted only one short
section of it to Petrillo and the Su-
greme Court’s upholding of the Lea

ct.

Two Resolutions

As far as the NAB officially was
concerned, Petrillo did not come in
for any attention until the closing
session, when two resolutions con-
cerning the AFM were passed. These
called for all segments of the indus-
try to work against Petrillo, but
nevertheless were worded in gen-
eralities and did not specify how the
anti-Petrillo warfare was to be car=-
ried on. One resolution called for a
committee representing all phases of
radio to work on the music problem.

NAB execs stated that they did not
at this time have any concrete plans
for combating Petrillo, but that these
would be formulated in meetings of
the board and meetings with FM, net-
work, independent AM station and
television broadcasters. In the other
AFM resolution the NAB officially
went on record as favoring a firm
policy that would insist upon the
right to duplicate live music on AM
and FM stations, but did not outline
what action would be taken to back
this policy.

Petrillo Thunderbolt

The other occasion on which the
AFM was brought to the attention of
the NAB convention was marked by a
thunderbolt announcement from Pe-
trillo received here Wednesday (17)
by Everett L. Dillard, head of the 27-
station continental FM network, that
effective at once all live music was
to be banned on the FM hook-up.
The announcement was a two-fold
surprise, because (1) the network
had received a firm commitment from
the Rochester, N. Y., local that the
net would be allowed to air a series
featuring the Rochester Symphony
Orchestra sponsored by the Strom-

(See Petrillo NAB’s on page 16)

NAB Votes Fight
On Mayflower Rule

ATLANTIC CITY, Sept. 20.—NAB
officially went on record as favoring
radio’s right to editorialize at Fri-
day’s (19) meeting here when a res-
olution was passed committing the-as-

sociation to this policy. Up to now
this has been the policy of the leaders
of the association, but the resolution
now makes it an expression of the
entire industry.

The resolution stated, in part,
that the association did “affirm and
commend” the position taken by
Justin Miller and other NAB leaders
who have been campaigning for a
reversal of the Mayflower decision
prohibiting station editorializing. It
recommended that a full representa-
tion of industry views on the sub-
‘ject be properly presented at a forth-
coming FCC hearing, and that such
steps be taken as may be necessary
to secure the revision of said de-
cision.

NAB Board Gets
2 FM Directors

ATLANTIC CITY, Sept. 20.—Six
new directors at large, two of them
from FM, were elected to the NAB
board at its convention here this
week. Election of two representatives

from FM stations marked the first
time this type . of station has had
representation on the NAB board.
The new directors, elected for a
year’s term, will serve with the pres-
ent 17 NAB board members repre-
senting gcographical districts. Nam-
ing of the new board members
marked the last time that board elec-
tions will take place at an annual
convention, since newly adopted by-
laws provide for their election by
referendum beginning next year.
Newly elected board members and
their classifications are Robert Mason,
WMRN, Marion, O., small stations;
T. A. M. Craven, WOL, Washington,

Kearns Seeks
Petrillo Meet

On FM Music

Reported Fighting Ban

WASHINGTON, Sept. 20.—Trade
circles here are alive with rumors
that Rep. Carroll Kearns, chairman

of a House labor subcommittee, will
soon arrange another private meet-
ing with James C. Petrillo, president
of the American Federation of Musi-
cians (AFM), in an attempt to work
out a solution of Petrillo’s ban on
music duplication over AM and FM
stations.

Kearns is known to be disturbed
over this week’s report that Petrillo
has ordered all musicians to cease
playing over FM networks. The staff
of the House labor committee refused
to confirm rumors of an impending
Kearns-Petrillo confab, stating
merely that Kearns is taking a brief
vacation.

No Answer From Petrillo
At a late hour last night, the FM
Association (FMA) had not received
an answer to its wire to Petrillo ask-
ing whether it was true that AFM
had ordered all live music off FM
networks.

Rumors that Xearns will confer
privately with Petrillo are enhanced
by the recollection that they recently
met in XKearns’ office, after which
an agreement on school broadcasts
was announced.

medium stations; Paul W. Morency,
WTIC, Hartford, Conn., and Howard
Lane, Marshall Field stations, Chi-
cago, large stations; John Shepard
1II, WGTR-FM, Boston, Class B FM
stations; Willard Egolf, WBCC-FM,
Bethesda, Md., Class A FM stations.
Re-elected as board members at large
were Clair McCollough, WGAL, Lan-
caster, Pa., small stations; and G.
Richard Shafto, WIS, Columbia, S. C.,
medium stations.

NAB Rejects Plan To Pay

Salesmen Talent Commish

ATLANTIC CITY, Sept. 20.—Tho
considerable talk at the NAB conven-
tion here emphasized the need for
better programing, NAB members

vigorously attacked and killed a
measure designed to improve stations’
program schedules. This was a reso=
lution to the effect that stations pay
to their staff salesmen commissions
on the sale of talent as well as time.
Resolution grew out of a report by a
subcommittee on sales practices of
the Sales Managers Executive Com-
mittee (SMEC), delivered by John A.
Kennedy Jr., sales manager of
WHAM, Rochester, N. Y.
Subcommittee’s report pointed out
that better programing is essential
and that adequate inducements for
the sale of talent should be provided
—either in the form of commission or
a bonus. This, it was pointed out,
would encourage the sale of programs
as against spot announcements.
Station men took the offensive, one
of them acrimoniously stating it

would be bad if a story got into the
trade papers to the effect that the
SMEC favored commissions on talent
sales. Others rallied to the same point
of view, one of them stating: “Com-
missions on talent, transeriptions and
co-ops. We can’t do it.”

The chair pointed out that in the
case of the managed and operaied
stations of the Columbia Broadcasting
System (CBS), 20 per cent of the
income is derived from talent sales
alone—and CBS provides an induce-
ment for such sales via talent com-
missions. Howard Meighan, CBS
vice-president, outlined CBS policy
on the matter, stating the web paid
5 per cent commission.

Assembled station men remained
adamant, however, and one broad-
caster pressed the chair for an ex-
planation as to how binding such a
resolution would be upon station
operators. The chair stated it would
not necessarily be binding. Notwith-
standing this answer, resolution was
tabled by unanimous vote,

Press Coverage
For NAB Meeting
Sets All-Time High

ATLANTIC CITY, Sept. 20.—Press
coverage of the 25th annual NAB
convention here this week was the
most extensive ever accorded any of
the broadcasting industry’s yearly
powwows. At the same time, this
year’s meet was the first one which
ever saw the NAB go all-out in its
efforts to facilitate matters for the
working press. In years past, the
NADR’s treatment of the press always
was lamentable, with few of the nor-
mal courtesies extended. Turnabout
this year is credited to Bob Richards,
the association’s public relations di-
rector.

Convention coverage averaged
around 40,000 words a day, filed out
the press headquarters set up in Con-
vention Hall. New York dailies
repped at the meet were the Times,
Herald Tribune and Daily News, with
other staffers covering for wire serv-
ices. As usual, trade papers were
heavily represented.

26 Million Spots
Aired During *46

ATLANTIC CITY, Sept. 20.—Last
year there were 26.000,000 spot an-
nouncements broadcast over the air,
according to a study of radio pro-
graming made by Kenneth H. Baker,
NAB director of research. Baker ob-
tained his figure by taking the num-
ber of announcements in his sample
and projecting this upon the industry
as a whole. Sample consisted of 100
stations, whose logs for a three-day
period, in November, 1946, served as
the base.

At the time of the sample there
were 1,025 commercial AM sta-
tion on, the air, which means that each
station averaged about 520 announce-
menis per week, or between 75 and
80 a day.

Ofther statistics arrived at by Baker
in his studies based on the same
sample include the following:

(1) Proportion of sustaining time
on an industry-wide basis, 30 per
cent or more. Between the hours of
6 to 8 p.m. 24 per cent is sustaining;
between 8 to 10 p.m., 30 per cent,
and between 10 p.m. and sign-off, 52
per cent.

(2) Netwarks supply 45 per cent of
stations’ commercial programs.

(3) On the basis of a broadcast
schedule of 18 hours, 13 per cent of
the time, or two hours and 15 min-
utes, is the usual allotment for news
and commentary.

(4) Taking the total time on the
air as 100 per cent, the sponsorship
of program breaks down as follows:
Fifteen per cent is consumed by par-
ticipating and announcement pro-
grams; another 16 per cent is spon-
sored by retail accounts; 8 per cent
is sponsored by regional and national
spot accounts, and 27 per cent is
taken up by network programs. The
remainder is sustaining.

Red Thornburgh has rejoined the
Crosley Broadcasting Corporation as
director of sports for W8XCT, Cros-
ley experimental video in Cincinnati.
Thornburgh comes from WKLX,
Lexington, Ky., where he held the
post of director of sports and special
events. He held the same position at
WSAI, Cincinnati, before going to
Lexington.
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White Revising
His Radio Bill;
Ienores NAB

WASHINGTON, Sept. 20.—Chair=
man Wallace H. White (R., Me.), of
the Senate Interstate and Foreign
Commerce Committee, is redrafting
his controversial radio bill, which,
despite important modifications, will
contain practically none of the pro-
visions offered by the National As-
sociation of Broadcasters (NAB) in
a first-draft version of a bill dis-
tributed to NAB members at Atlantic
City this week.

In rewriting his bill, Senator White
is standing pat against NAB'’s pro-
posal that Federal Communications
Commission (FCC) be stripped of
wide broadcast authority. The sena-
tor is as hostile as ever against
NAB’s request that FCC be banned
from exercising jurisdiction over
program content in determining li-
cense renewals.

NAB May Delay Attack

Some likelihood exists that NAB
may decide to hold back its main fire
until the 8lst Congress in order to
avoid a final showdown while White
is still a member of the Senate.
White’s current term ends December
31, 1947, and he already has declared
he will not run for re-election.

White, it was disclosed this week,
is willing to make some minor con-
cessions to NAB in rewriting the bill
which was pigeon-holed at the last
session of Congress. Chief conces-
sion will be a modification of a pro-
vision on identification of news
sources. The original White Bill re-
guired that all news commentators
and newscasters identify themselves,
their sponsors and their comments as
either “editorial” or *news.”
revised section Will be greatly toned
down. However, White is refusing
to change any of the original bill’s
major provisions.

NAB To Set Basic
Agency Standards

ATLANTIC CITY, Sept. 20.
Recommendation by a subcommittee
of the Sales Managers’ Executive
Committee at the National Associa-
tion of Broadcasters (NAB) conven-
tion here this week that an agency
recognition bureau be created was
tabled by the NAB. The subcommit-
tee, however, drew up a minimum set
of qualifications which agencies
should meet.
cluded evidence of integrity, financial
responsibility, recognized services and
freedom of control by media.

Station men at the session approved
the suggested minimums, and the
sales managers’ committee is now ex-
pected to prepare certificates of
recognition for agencies which
qualify.

C&O Buys ‘Info, Pls.

ForFour Major Cities

NEW YORK, Sept. 20.—When In-
formation, Please begins its career
as a co-op show over Mutual Broad-
casting System (MBS) this Friday
(26) at 9:30 p.m., it will be sponsored
in four major cities by the Chesa-
peake & Ohio Railroad.

The deal was set this week thru
Kenyon & Eckhardt Agency with the
railroad bankrolling the show in
New York, Chicago, Washington and
Cleveland.

The |

These qualifications in-

TOP BRASS OF THE FOUR MAJOR NETWORKS foregathered at the NAB

Convention in Atlantic City last week.

dent; Bob Kintner, ABC vice-president;

Kobak, Mutual’s boss man.

Left to right: Frank Stanton, CBS presi-

Niles Trammeli, NBC head, and Edgar

Stress BMB Need
For 1,000 Stations

ATLANTIC CITY, Sept. 20.—Sup-
port of Broadcast Measurement Bu-
reau (BMB) was urged at the BMB
panel here this week by Joseph Al-
len, vice-president of Bristol-Myers
Company, and Leonard Buskhk, vice-
president of Compton Advertising,
fnc. Hugh Terry, general manager
of KLZ, Denver, chaired the session
and described the history of BMB.
He reported that 285 stations so far
have signed for BMB’s new plan.

A report prepared by Paul Mor-
ency and G. Richard Shafto, of the
NAB Board Committee, and deliv-
ered by Shafto, indicated a belief
that BMB could not preserve its fu-
ture existence if it surveved only 500
stations—or approximately one-third
of the operating stations — in the
spring of 1949. “At that level,” the
report stated, “there will be no pub-
lished and universally accepted data
on two-thirds of the nation’s stations.
Instead of being a survey of all radso
audiences thruout the nation . . .
BMB will find itself engaged in sup-
plying individual station audience
reports to subscribing stations in
competition with several audience
measurement firms.

“But,” added Shafto, “if nearly all
broadcasters subscribed to BMB . . .
we shall have developed for this in-
dustry a wealth of information not
made available by any other adver-
tising medium. We shall have in-
formed the advertiser of every sta-
tion that serves every county in the
United States. He will know more
about how to effectively and eco-
nomically reach a given geographical
area and its residents by radio than
... by magazines, billboards or news~
papers.”

Lescoulie Gets WOR
All-Night Disk Spot

NEW YORK, Sept. 22. — WOR
finally has settled on its all-night disk
jockey, the spot going to Jack Les-
coulie, who starts tonight (Monday).
Since Eddie Newman’s release a few
weeks ago, the station had been con-
ducting on-the-air auditions for a
successor.

FTC Ruling

On NAB Code

Is in Prospect

WASHINGTON, Sept. 20.—Ques-
tion of whether the National Associa-
tion of Broadcasterss (NAB) pro-
jected new code can gain govern-
mental recognition is fast developing
into a major enigma here. A high-
ranking spokesman of the Federal
Trade Commission (¥TC) told The
Billboard yesterday that NAB would
be required to ask FTC formally for
aid in actually drafting a final code
before the association could hope to
gain “legal enforcement” for any of
the code’s sections. At the same
time, the FTC official revealed that
it was “highly uncertain” whether
FTC could exercise jurisdiction over
a radio industry code without over-
lapping into the administrative area
covered by the Federal Communica-
tions Commission, which itself has
no statutory power to enforce a code.

The problem is viewed by FTC offi-
cials as unique in their experience.
They promised, however, that FTC
would issue a ‘“high-level” policy rul-
ing on the question “when, as and if
'gxngI:{AB formally comes before the

Deals Near Inking

For Two ABC Slots

NEW YORK, Sept. 20.—Two more
time slots on American Broadcast-
ing Company (ABC) were nearing
sale at week’s end as the web moved
to fortify itself in the tightening com-
petitive situation. Known to be
nearing the pacting stage are deals for
a 30-minute musical show, skedded
for Sunday afternoons, and an ABC
30-minute mystery package, believed
to be Treasury Agent, to be slotted
in the 7:30-8 p.m. Saturday period.

ABC last week sold Bosco milk
amplifier the 11:30-12 noon Satur-
day spot for Lund of the Lost, a
moppet fantasy, and also signed with
First National food stores, which will
sponsor Ziv Company’s waxed Guy
Lombardo show at 9:30-10 p.m.
Thursday. Bosco will air on 36 key

'Promotion Lack

Urge Outlets

To Increase

Bally Ouﬂay'

Average Expenditure 3.6%

ATLANTIC CITY, Sept. 20.—Radio
stations generally are not spending
enough money on promotion. This
was one of the recurrent themes at
the NAB convention here. It cropped
up in sessions of the Sales Managers’
Executive Committee (SMEC); it was
indicated in speeches delivered dur=-
ing the small-market stations’ dis-
cussions, and it was inherent in the
convention’s preoccupation with such
problems as increased competition
from both within and without the
broadcasting industry. Situation was
graphically deseribed by John M.
Outler Jr., manager of WSB, Atlanta,
in a talk which pointed out that the
average station’s promotion exvendi-
tures were less than 3.6 per cent of
gross sales.

Outler’s figure was derived from
a survey on promotion prepared by
an SMEC subcommittee. Altho ex-
perts vary on just how much mouney
should be spent for promotion, it was
indicated at the SMEC session that
the 3.6 per cent figure is a completely
insufficient amount—particularly in
view of the urgent necessity of sell-
ing radio against other media.

One session of the SMEC told of
plans to promote radio to top level
industry execs via a film (see story
elsewhere in radio department).
Outler mentioned other plans. One
of these is a campaign in conjunction
with manufacturers to plug sales of
additional sets for the home. This
type of ballyhoo is figured as likely
to combat the decrease in tune-in.
Thus, when daddy is listening to the
ball game, the missus and the kids
could hear their favorite programs
on other receivers.

Promotion material on this cam-
paign is scheduled to be ready in
October, and it was indicated that
stations would be asked for financial
support.

The mounting pressure in favor of
a heightened campaign of radio pro-
motion stems in part from the in-
creasingly tough retail advertising
situation. One of the SMEC execs,
talking about the highly competitive
situation in this field, stated: “We can
see warning signs of a breakdown of
local rate cards.” He pointed up the
need for additional research. The
Joske study, he said, was well and
good with respect to department
stores, but what about jewelry stores,
florists, banks, real estate firms, et
al? A resolution, stressing the impor=
tance of helping stations survive,
urged that more research be done.

Lead in the new radio promotion
drive is expected to be taken by the
hep type of stations which partici-
pated in the recently concluded 10th
Annual Radio Promotion Competition
sponsored by The Billboard. Con-
sensus of delegates who visited the
exhibit of winning entries at The
Billboard’s convention hall display
was that the campaigns on view
represented the cream of aggressive
radio promotion now carried on by
broadcasters.

market stations coast-to-coast, while
First National will use 13 Eastern
Seaboard stations not used %y Dr.
Pepper’s Darts for Dough.
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of the proposed bill is Section 302,
(A), which states: “Public interest,
convenience or necessity, as used
herein with respect to broadcasting,
shall mean the securing to the people
of the United States of technically
efficient broadcasting reception; and
wherever in this Act the Commission
is authorized or required to do or
perform any act or function in the
public interest, convenience or neces-
sity, or make any determination that
any act or acts will promote the pub-
lic interest or convenience or serve
the public interest with respect to
broadcasting, the Commission shall
consider only physical, engineering,
electrical geographical population
density and similar physical and
technical factors, and the class of
station proposed, as determined un-
der Section 303 (A) hereof, and the
citizenship and technical and finan-
cial qualification of applicants, per-
mitees, and licensees. . .”

The proposed bill is being sub=-
mitted to the members of the NAB
for suggestions and recommendation,
Petty stated. He explained that at
the time of the White Bill hearings
in the spring of 1947 the NAB had
made strong objections to the White
legislation, and that as a result Sen-
ator McFarland had asked that the
NAB draw up its own proposed leg-
islation so that their wishes could
be reviewed in the future when hear-
ings on the White Bill were resumed.
(See NAB Offers Bill on page 13)

IT WAS SCORCHING HOT in Atlantic City last week, and speakers and
guests altke got a break in doffing jackets,
David Sarnoff urges NBC affiliates to get on the television bandwagon.

during the NBC Convention,

NAB CONVENTION

NAB Offers Bill Limiting
FCC to Engineering Body

ATLANTIC CITY, Sept. 20.—Leaders and the legal department of the
National Association of Broadcasters (NAB) are definitely in favor of legis-
lation which would end alleged Federal Communications Commission (FCC).
jurisdiction over program content, it was revealed at the NAB convention
here this week when Judge Justin Miller, NAB prexy, and Don Petty. gen-
eral counsel for the association, unveiled the text of a new law which is
being recommended by the NAB “to amend the Communicalions Act of
1934, as amended, and for other purposes.” Easily the most salient section

Worry

ATLANTIC CITY, Sept. 20.—
One of the funniest lines of the
convention here was tossed out
by Fred Fletcher, gm. of
WRAL, Raleigh, N. C., during
his talk on the proposed code.

Fletcher began by saying he
started in radio nine years ago
and then, pointing to his egg-=
bald noggin, commented: ‘“In
those days you couldn’t recog-
nize me from the back.”

NAB-ers Find a
Petrillo: fust

Way To Forget
Scan Exhibits

ATLANTIC CITY, Sept. 20. — The
delegates to the 22th £=1ual conven-
tion of the National Association of
Broadcasters (NAB) here this week
found one sure way to forget, mo-
mentarily, codes and standards, Pe-
trillo and even the flurry of head
colds that assailed them. That was to
wander about among the 60-odd ex-
hibits in the main arena at Conven-
tion Hall, the largest and one of the
gaudiest displays of broadcast equip-
ment ever set up in one spot.

Exhibitors used displays of various
sizes, from single-booth, 100-square-
foot areas, to the 3,000 square feet
used by the largest booths. The types
of exhibition ran the gamut of
broadcasting from the latest in
technical equipment to the prize-
winning entries in The Billboard’s
10th Annual Promotion Competition.

Strects Cross Avenues
Floor plan at Convention Hall had
five “streets” of exhibits cutting the
arena lengthwise, and three “avenues”
crossing sidewise. Largest of the arena
exhibitors was Radio Corporatjon of
America (RCA), whose space oc-

Here shirt-sleeved RCA President
He spoke

cupied two square arena-type
locks, and was virtually the first
thing to meet the eye of the arriving

delegates. On view here were all
types of television, FM and AM
breadcasting equipment, including

some not previously shown. These
included a new type of combination
FM-television transmitting antenna,
in which a video antenna was
mounted upon a two-section pylon
FM antenna. Also on dislay were a
new 5-kilowatt video transmitter,
only one of its kind, and a mobile
television unit, virtually a complete
studio control room on wheels.

On the lighter side was the booth
maintained by Standard Radio Tran-
scription Services, Inc., of Hollywood.
Standard “tagged” a majority of the
delegates with numbered paper
badges, since the same number ap-
peared on two different badges,
wearers of identical humbers needed
only to locate each other to claim a
prize of bottled goods. Standard also
got around the anti-noise ordinance
at the hall, which banned playing

(See NABers Find Way on page 16)

NAB Expects |
Renewal of |

ASCAP Pacts

Streibert Confident of 49

ATLANTIC CITY, Sept. 20.—Radio
stations thruout the country will be
assured of practically automatic re~
newal of their present licenses from
the American Society of Composers,
Authors and Publishers (ASCAP)
which come up for 10-year renewal
at the end of December, 1949. Ac-
cording to Theodore Streibert, head
of the National Association of Broad-
casters (NAB) music advisory com-
mittee, at recent meetings ASCAP
has stated that it would ask for no
major change in its present rates, thus
assuring automatic renewal.

Still standing in the way of final
agreement on this matter, Streibert
stated, however, were two requesfs
from ASCAP for minor changes in
present rates. 'These are based on
ASCAP’s belief that (1) co-op shows
be treated as network programs in
computation of rates, even tho these
shows are sold locally, and (2) that
disk jockey and musical clock pro-
grams have their charges computed
on a per program basis and not on a
station’s blanket contract. Streibert
said that his committee and repre-
sentatives of ASCAP would meet on
October 15 to thresh out these minor
problems and intimated that early
agreement between ASCAP and his
committee is expected.

Permanent Committee
Streibert also disclosed that a per-
manent committee of NAB members
would be appointed to work out with

(See ASCAP Renewal on page 16)

YT

SPEAKING AT THE NBC CONVENTION, which preceded the NAB confab
in Atlantic City last week, Charles G. Mortimer jr. (above) urged continued “‘self-
examination’ on the part of broadcasters, warning the industry must show im-
provement, The cigarette smoker is Niles Trammell,

AT THE NBC Atlantic City Convention, left to right: Ed Craney, of the Pacific
Northwest Broadcasters and KXLF, Butte, Mont.; NBC President Niles Trammell,

and john ). Gillin Jr., WOW, Omaha,

YOU CAN BET the topic was the sweltering heat, when (1. to r.) Henry W,

Slavick and J .C. Eggleston, of WMC, Memphis; |, E.

(Chick) Showerman, NBC'’s

Midwestern veepee, and Dean Fitzer, of WDAF, huddled at the NBC co-vention,
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Sales Execs Favor
Film To Sell Radio
Over Other Media

ATLANTIC CITY, Sept. 20.—Sub-
committee reports of the Sales Man-
agers’ Executive Committee at the
convention of the National Associa-
tion of Broadcasters (NAB) here this
week expressed alarm at increasing
competition from other media. The
business outlook was pictured as not
too bright, and plans to assure a
more vigorous promotion of radio as
an advertising medium were out-
lined.

Subcommittee’s suggestion that a
film be made for the purpose of
selling radio to top-level industry
leaders was framed in a resolution
and passed. Arthur Hull Hayes,
chief of WCBS, Columbia Broadcast-
ing System (CBS) New York key,
stated that at the sales managers’
committee meeting last May, an
“alarm” was sounded because ac-
counts were leaving broadcasting
amid increasingly tough competition
from newspapers. A survey, said
Hayes, ascertained that radio was
being sold on a “selfish” basis—that
is, nobody sold radio against other
media; rather, one station was pitted
against another. The survey also in-
dicated, he said, that top-level indus-
try execs were often apathetic or
hostile to radio because they had
been brought up on newspapers and
perhaps had had bad experiences in
radio’s early days.

Making of the film will cost some
moola, it was pointed out—just how
much would have to be left to a
finance comunittee. Hayes posed the
question of avisability of assessing
all facets of the radio industry to
make up the cost—inasmuch as all
facets presumably would benefit from
the film. It was pointed out, for

instance, that the film could be re-
edited and used by station men at the
(See Execs Favor Film on page 16)

SELDOM PHOTOCRAPHED, here

vention,

is Mrs.
Stanton, wife of the CBS president, shown at the
Columbia dinner for affiliates at last week’s NAB con-
She is seated with FCCommissioners E. K.
Jett (left) and newly appointed E. M. Webster.

Waxworks Wax Indignant

E. T. Firms
Ponder ‘NAB

Seal’ System

Would Be Station Inswrance

ATLANTIC CITY, Sept. 20.—Tho
a move to form a transcription trade
organization couldn’t make any head-
way at the convention here, waxers
expressed hope that the NAB might
set up a group to work for the better-
ment of that phase of the industry.
What's in the noggins of some of the
e. t. men is the advisability of an
NAB'’s “stamp of approval” on wax
programs which meet certain mini-
mum specifications or qualifications.
Latter would include such points as
recording quality and the financial
integrity and stability of the produc-
ing company.

Such a list of minimums, it was
pointed out, would help the reliable
firms and make it tough for fly-by=
night competition. Stations, one wax
exec stated, would then be assured

that the producing company could
follow thru with an entire series.

Regarding the trade organization,
it was ascertained that such iirms as
Capitol, Transcription Sales, Tele-
ways, Kermit Raymond, Harry S.
Goodman and Kasper-Gordon were
in favor.

Frank

some of radio’s top brass gets into the balloon-blowing act.
Judge Justin Miller, NAB president; Frank Stanton, CBS head, and FCChairman Charles R, Denny Jr.

ONE OF THE POPULAR meeting places at Con-
vention Hall was The Billboard’s exhibit, where the

Conventionitis

ATLANTIC CITY. Sept. 20.—This
and that on the NAB convention:
Universal squawk about the NAB
confab, besides the heat, was the
fact that holding a meeting in this
beach resort is tough on the teet and
the social life. Hotels are scattered
so far and wide, and the conven-
tion hall is so enormous that a pitch-
man selling roller skates would have
made a fortune. . . . Two fanciest
dressers in the joint were Ben Gim-
bel, WIP, Philly, and John Shepard
111, of Yankee. Shepard’s quietest
ensemble started off with a canary-
colored sports jacket, and you can
take it from there.

Exhibs had the wusual array
of attention-catching gimmicks.
Standard Radio had a Scotch
whisky giveaway, Kasper Gordon
had a rifle range, General Elec-
tric doled out pocket knives. But
a stunt pulled by WBT, Char-
lotte, N. C., drew a general raz-
zing. . . . It was quite a sight,
watching radio’s top guys, includ-
ing FCChairman Charles R.
Denny, NAB head Justin Miller
and Doc Stanton, CBS topper,
blowing plastic bubbles at the
CBS affiliate dinner. .. . WTAG,
Worcester, contingent included
Ted Hill, Bob Booth and Herb
Kreuger. . . . BMI spotted purty
gals, with fistfuls of nickels, at
hotel lobby juke boxes and kept
em. pleying you-know-whose
tunes.
ARRY PUCK, of CBS, drew
plaudits for his staging of the an=
nual NAB banquet show, which
closed with brass from the four webs
(See Conventionitis on page 13)

“DESSERT' AT THE CBS affitiate dinner was a plastic-bubble blower, given to all the guests.

Burns at NAB

For Snafus
In Auditions

Sales Off 909, Against 1946

By Puaul Ackerman

ATLANTIC CITY, Sept. 20.—Tran-
scription companies with exhibits on
the floor of Convention Hall here
were burned up this week over lack
of facilities and loss of business
therefrom. One exec stated, “We are
being manhandled and robbed.” He
added that sales were off 90 per cent
against last year’s convention figure.
Others expressed anxiety over the
convention’s failure to consider the
special needs of the e. t. companies—
such as suitable rooms to hold audi-
tions for clients.

With discussion sessions going on
in the main arena, wax merchants
were forced to lay off auditions. A
couple of companies t{ried to get
around this by using very low vol-
ume—but this technigque didn’t make
for successtul sales.

Audition rooms for the transcrip-
tion firms were in the upper sections
of the hall. If a salesman wanted
to make a strong pitch he had to lug
his equipment, plus the client, a long
hike up the ramp. But that’s not all
—once the salesman got to the room
he found it useless, the record sound-
ing very boomy owing to the con-
(See Waxeries Indignant on page 16)

Above,

Left to right: Frank White, CBS treasurer;

THINGS LOOK VERY SERIOUS to FCCommissioner E. K.

MRS CHARLES R. DENNY JR., wife

prize-winning entries in The Billboard's 10th Annual Jett (left); Gerald Harrison, WMAS, Springfield, Mass; Robert

Donahue, WMAS, and E. E. (Ted) Hill, of WTAG, Worcester,

of the FCC chairman, and Earl Gammons,

Promotion Competition were on view. Network and
P CBS Washington veepee, in a dinner chat

station promotion execs could usually be found poring
over the standout jobs of the past year in that field.

during the NAB convention last week.

Mass.

They're shown at the CBS affiliate dinner.
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WEBN “SELL-RADIO” PLAN

Employee Status Under T-H
Discussed at Closed Meeting

Drive To Halt
Inroads by
Other Media

Only Mutual Holds Back

ATLANTIC CITY, Sept. 20—
Three of the four networks—Ameri-
can Broadcasting Company (ABC),
Columbia Broadcasting System
(CBS) and National Broadcasting
Company (NBC)—are just about set
on a plan to launch an industry-wide

presentation to sell radio to all classes
of buyers and prospective buyers.

Mutual Broadcasting System (MBS)
has not rejected participation in the
plan, but Prexy Edgar Kobak told
The Billboard this week that he sim-
ply would not be hurried into it. The
industry code, the decision on Broad-
cast Measurement Bureau (BMB)
and other problems, said Kobak, were
of first importance and he wouldn’t
be able to get around to giving a
final answer on Mutual’s participa=
tion in the plan “at least for another
week or two.”

Kobak added, however, that he
considered the basic idea “good,” and
since Mutual’s director of advertising
and promotion, E, P, H. (Jimmy)
James, is known to be in favor of the
plan, it is expected that Kobak’s de-
cision will be a favorable one.

For Big and Small Accounts

Briefly, the idea is to get together
an over-all radio sales story which
will sell it as the “best” advertising
medium for all major advertisers, and
beyond that, to sell it as a most ef-
fective advertising medium to smaller
agencies and advertisers thruout the
country or put another way-——to sell
the latter group the idea that you can
use radio effectively as a medium
even if you can’t afford to buy top
network time.

The plan seems to have been origi-
nated by NBC, which has long felt
far more upset over losing an account
(which might not have been able to
obtain desired time on the web) to
another medium than to another net-
work. CBS, according to spokesmen,
feels much the same ‘way about the
problem. Frank Stanton, CBS prexy,
has already committed his web to
the plan. At ABC, Ivor Kenway ex-
pressed the willingness of himself
and Mark Woods, the net’s prexy,
to go along, so that the next several
weeks should see some definite first
steps taken.

Lou Houseman (CBS promotion)
and others brought up a similar sug-
gestion at a National Association of
Broadcasters’ (NAB) meet last May,
but the consensus at that confab
(See “Sell-Radio” Plan on page 16)
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Mad Man Muntz
May Blossom Out
As Radio Comic

NEW YORK, Sept. 20.—Mad Man
Muntz, the very sane auto distributor

who has made a hatful by his satura-

tion radio advertising, may soon take
to the airlanes personally. Muntz,
who handles the Kaiser-Frazer line,
is seriously considering turning radio
comic for the auto firm in a web show
which would feature him in a carica-
ture of a commentator.

Kaiser-Fraser has been casting
about for the proper network show
for some time and is said to be re-
ceptive because Muntz’ name already
is linked to the auto from heavy spot
expenditures. If dry runs prove sat-
isfactory, the deal may jell.

BMB’s MBS Study
Up for Evaluation

NEW YORK, Sept. 20.—Broadcast
Measurement Bureau (BMB) this
week voted to refer to its technical
committee the recent “listenability”
coverage measurement study of Mu-
tual Broadcasting System (MBS)
for evaluation as a possible supple-
ment to BMB station and audience
measurements. The technical com-
mittee is expected to report on any
refinements it believes necessary in
the MBS technique.

BMB this week also decided to
offer non-members its March, 1946,
survey, first released last year, at a
reduction of one-third. Basis for
the cut price was BMB’s belief that
the survey, which will be its basic
manual until release of the next study
in 1949, diminishes about 33 per
cent in value each year.

ATLANTIC CITY, Sept. 20.—~Spec-
ulation as to what would be the posi-
tion of any American Federation of
Labor radio union (AFRA, AFM,
etc.), if they were to seek recognition
for employee representation under
the Taft-Hartley Bill now that the
executive council of the AFL has
voted not to adhere to one of the
clauses of the T-H Bill, was one of
the principal subject matters which
came up for discussion at an NAB
convention meeting restricted to sta-
tion owners and managers. Meeting
brought out that under the T-H Bill
all unions had to make declaration
relative to whether or not they had
Communist leaders, and if they did
not declare, or did and kept these
leaders, they could not get National
Labor Relations Board certification
to hold elections giving thiem the right
to represent employees. Since the
executive committee of the AFL re-
cently decided not to go along with
this stipulation, possibility existed
that AFRA and other AFL unions
could not hold bona fide elections
which would have standing in court.

At the NAB meeting, a panel head-
ed by Richard Doherty, director of
NAB’s employer-employee relations
department, advised a wait-and-see
attitude ' before signing any agree-
ment reached while the AFL parent
organization was in this position.

Station Con}plaints Aired

The same meeting was designed to
air complaints and questions from
stations confused by present radio
labor situation, with a panel includ-
ing Frank K. White, CBS veepee;
C. L. Thomas, general manager of
KXOK, St. Louis, and Harold Essex,
general manager of WSJS, Winston-
Salem, N. C., on hand to give advice
and settle problems,

Meeting produced many questions

Argentine Broadcasters Seek

To Lift Govt. Y oke; Nation Has

50 Stations;

BUENOS AIRES, Sept. 20.—Argen-
tine broadcasters have instituted a
vigorous campaign to lessen govern=-
ment interference in private broad-
casting. Broadcasters have been
annoyed for some time with govern-
ment censorship, but recently be-
came incensed when Radio Belgrano
(LR3) was suspended for 27 days be~
cause of vocal interference during
the transmission of a speech by Juan
Peron on the departure of his wife,
Maria Eva Duarte de Peron, for Eu-
rope.

All private stations are at the dis-
posal of the government for official
transmissions, which may be broad-
cast at any time and which havé pri-
ority over any other program. The
government broadcasts are unlimited
in length and run at least a half hour
daily. At times they are prolonged
for several hours. The government
also maintains a close hold on broad-
casting by issuing only limited 1li-
censes, which may be canceled at
any time. This creates a precarious
situation for broadcasters. The only
exception is LR1, Radio El Mundo
(The World), which has an unlimited
license, fixed for 15 years.

50 Argentine Stations

There are about 50 stations operat-
ing in Argentina, 14 of them in

Writers Ill Paid

Buenos Aires. Most of those in the
interior are part of the-three large
chains with key stations in Buenos
Ajres: Radio El Mundo, Radio Bel-
grano and Radio Splendid (LR4).
Argentine programing also js re-
stricted by the government. Only 30
per cent can be recordings, Broadly
speaking, Argentine airings run about
60 per cent music, 25 per cent soap
operas and 15 per cent talks on dif-
ferent subjects including news.

The government insists that dra-
matic subjects be treated entirely on
one program, or in eight or 25 con-
secutive ones. Political broadcasting
is out for all but the government,
which defends its policies on the daily
half hours or more that it airs on
all stations.

Writers Poorly Paid

Radio writers in the Argentine get
very little payment for their work
compared with American earnings.
For a five-minute sketch an Argen-
tine writer is paid from 3 to 10
pesos; for a 15-minute program, 8 to
23 pesos; for one act of a play with-
out music, 15 to 30 pesos, and with
musie, 19 to 56 pesos. A peso is worth
about 23 American cents. For net-
work shows the payment is increased
50 per cent.

from station managers and indicated
that there is plenty of confusion
among broadcasters as to how to pro-
ceed with unions with which they
have to deal. The managers were ad-
vised to be firm, to negotiate in all
cases, but to think more than twice
before signing any contract. They
were specifically alerted to the fact
that the Taft-Hartley Bill would
allow no closed shop and that if they
had closed shops under old contract
they did not have to renew.

Special AFRA Fee Opposed

Many of the managers and owners
went on record as being opposed to
the “pay within pay principal,”
which they claim applies when AFRA
announcers demand special fees for
commercial programs above regular
salaries. They were advised by the
panttel not to sign this type of con-
tract.

Altho this meeting was cloaked in
a strong aura of opposition to unions,
during a prepared speech presented
at an open session on Thursday, Do-
herty took a more conciliatory atti-
tude. He summarized a long expla-
nation of radio’s labor picture today
by saying “intelligent understanding
and co-operation blended with a
sense of fairness and moderation con-
stitute the proper environment for a
sound employee relations program.
Yet, both employees and management
must fully appreciate that one can-
not get co-operation unless he gives
it.”

AFRA Faction
Wins Close Vote

NEW YORK, Sept. 20.—~In a turb-
ulent session at the Hotel Capitol here
Thursday (28), the local chapter of
the American Federation of Radio
Artists (AFRA) rejected by 186 to
166 a resolution declaring that ex-
istence of the so-called “artists’ com-
mittee” does not serve the best in-
terests of the union. The factional
bloc, said to be organized as an intra-
union caucus to control elections and
policies, has been under fire since the
recent AFRA convention, when its
activities first were aired openly.
The close vote in a test of strength
has led members opposing the organ-
ized pressure group to believe they
can succeed in passing the resolution
in referendum form, and current
AFRA talk revolves about possibility
of such a move.

The local meeting also passed a
resolution authorizing a committee
to investigate causes of unemploy-
ment among radio actors and sug-
gest remedies.

Lombardo To Wax
156 Shows for Ziv

NEW YORK, Sept. 20.— Details
were revealed this week of the deal
pacted recently between Guy Lom-
bardo and the Frederic V. Ziv Tran-
scription Company whereby, as re-
cently disclosed by The Billboard,
Lombardo will record 156 shows, or
a three-year supply, for Ziv

In his first try in wax packages,
Lombardo will receive $156,000 per
year, plus a hefty percentage from
sales. Ziv anticipates sale of the plat-
ters to a minimum of 300 stations by
midwinter.
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(BS To Expand News Coverage

Web T:) Stress
Reporting of
Yank Scene

Will Keep Int. Emphasis

NEW YORK, Sept. 20.—Columbja
Broadcasting System (CBS) is now
completing plansg calling for a more
nearly adequate news coverage of the
American scene. According to Dave
Taylor, vice-president and chief of
the web’s public affairs division, this
will involve no reduction of emphasis
on international coverage. Rather,
it will involve a number of policy
and program changes in order to por-
tray more accurately what Taylor
calls “The American Story.” The
thinking which motivates the CBS
move centers around the belief that
greater presentation of the American
scene is necessary in view of the
United State’s pivotal position in
world affairs.

Taylor’s first move will be the
formation of a web of name CBS
correspondents in different sections
of the country. These voices will be
called in on programs in much the
same manner as CBS called in its
overseas correspondents to report war
developments. The first corres-
pondents will go to Detroit and Los
Angeles, the former to cover the
heavy industry areas of the Midwest
and the second to report on the in-
creasingly important influence of the
Coast. Other correspondents are ex-
pected to cover other regional areas.
The web, of course, has news bureaus
in San Francisco, Los Angeles, Chi-
cago, Washington and New York, and
altho the name correspondents will
co-operate with these bureaus they
will have a large measure of inde-
pendence.

The web has already decided to call
in the correspondents on the 9 a.m.
co-op program which currently uses
(See CBS Expands News on page 16)
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Tain’t Fair

ATLANTIC CITY, Sept. 20.—
A beef against one phase of
transcription companies’ opera-
tions developed at {he sessions
of the Sales Managers Execut-
ing Committee at the National
Association of Broadcasters
(NAB) convention here this
week over the suggested reso-
tion that commissions be paid
on sales of talent. Station man
pointed out that e. t. companies
allowed commissions to agencies
on wax sales—but refused to
allow commissions to stations.
Stations, he pointed out, also
had to sell the wax.

Posing of this as an unfair
situation brought cheers from
assembled station execs, -and
the chair acknowledged the val=

idity of the point.

Ex-Sen. Mead
Weighs Gabber
Bids FromN.Y.

WASHINGTON, Sept. 20.—Former
U. S. Sen. James M. Mead, of New
York, soon will become a radio com-
mentator for a New York State group
of broadcasting stations if he doesn’t
land the job of postmaster general,
now held by Robert E. Hannegan.
Mead has been asked by more than
30 stations in his home State to pre-
pare a thrice-weekly platter pro-
gram, airing Mead’s personal com-
ments on the passing show in the
nation’s capital.

The former Senator, who headed
the Democratic ticket in an unsuc-
cessful race last November to un-
seat Republican Gov. Thomas E.
Dewey, has been deferring a decision
on radio pending outcome of the
postmaster general situation. Hanne-
gan, who has been ailing for months,
is known to be ready to quit his post
as chairman of the Democratic Na-
tional Committee and is reportedly
undecided on whether to yield his
cabinet office, too. His intimates say
he will stay on as postmaster gen-
eral if his physician says he is up to
the strain.

Hannegan is expected to make
dknown his decision within two
months. White House sources say
ithat Mead would be President Tru-
man’s top choice to replace Hanne-
gan. Meanwhile, Mead is reported
{o have had several conferences with
the prospective broadcasting clients
whose stations are situated in every
section of the State.

Embassy Ciggies
Use Spot Plugs

NEW YORK, Sept. 20.—Spot an-
nouncements aired several times
daily over key radio stations in Buf-
falo and Indianapolis are accompany-
ing the distribution in those cities of
P. Lorillard’s new Embassy cigarette,
The king-size brand is being plugged
by unique platters cut by radio com-
mentators who introduce the smoke
with newscast-type pitches. Among
those who have made transcriptions
are Fulton Lewis Jr., John B. Van-
dercook, Bill Stern and Robert Trout,
besides local radio personalities in
each of the cities used.

A series of musical spots also is
employed by the agency, Geyer,
Newell & Ganger, Inc. Car cards and

Don Lee Time

Sales Up 15%
Over 1946

Regional Revenue at Peak

HOLLYWOOD, Sept. 20.—Don Lee
Broadcasting = Svstem (DLBS) will
earn an estimated $3,000,000 this
year in gross time sales from regional
sales (including co-ops), marking a
boost of 15 per cent over similar
sales last year. Syd Gaynor, Don
Lee general sales manager, told The
Billboard that web’s regional sales
are currently hitting an all-time
high, pointing out that Don Lee is
now carrying 54 per cent of all re-
gional business on the West Coast
over its 43 outlets. Of the 10 top
regional shows listed in the latest
Pacific Coast Hooperatings, seven are
Don Lee stanzas, he added.

The 3,000,000 bonanza, it was
pointed out, does not include revenue
from Mutual Broadcasting System,
parent org, nor are local or spot
sales included in the estimate. Extra
revenue totalling over $4,400 a week
is anticipated as soon as regional
bankrollers were snagged for Infor-
mation, Please; Meet Me at Parky’s
and The Shadow.

Top time sales earnings for the
web comes from Alka Seltzer’s two
daily news strips, which is good for
$11,000 weekly in air time revenue.
Procter & Gamble’s Mystery of the
Week stanza brings in a $5,500 slice
weekly, while Peter Potter’s nightly
Chesterfield disk jockey stanza and
Frank Hemingway’s news strip, re-
peated twice daily, six days a week,
brings gross revenue of $5,000 each.
Other big weekly earners include
a Pictsweet Foods variety stanza,
$2,500 weekly; Cisco Kid (a Don Lee-
built package) $2,100; Erskine John-
son’s film commentary, $2,500, and
Red Ruder, $2 000. Walter Winchell’s
repeat plattering on Don Lee brings a
nifty $1,100 for the prime evening
time slot. Richard Davis, Count of
Monte Cristo, What’s the Name of
That Song? and Chevron’s Let
George Do It, all established Coast
shows, are good for $1,650 weekly
each.

In addition, web will earn $2,500
in time revenue weekly for its new
Kate Smith co-op airer and another
$2,500 for piping Fulton Lewis’s
commentary to its regional affiliates.
Estimates of skein’s lesser web and
partial web originations are to small
for detailed breakdown, but volume
accounts for a healthy chunk of ad-
ditional business.

Web has been making a strong
pitch to agency men and sponsors on

| the fact that Don Lee can and will

build stanzas to fit special merchan-
dising requirements of individual
bankrollers. One such gimmick under
discussion is intreduction of numer-
ous “participating co-ops” over the
entire Don Lee net or portions of
web. Shows would be designed to
include three spots per 15-minute
stanza, thus bringing into the picture
a maximum of 15 different sponsors
per five-a-week, 15-minute stanza.
Idea is basically to enable the small
merchant to buy a show of net cali-
ber for a little more than local rates.
Added hike in time charges would
absorb talent costs, with extra reve-
nue being passed on to performers on
a graduated scale.

newspaper advertising round out the
campaign.

Low Budget Man

ATLANTIC CITY, Sept. 20.
—During his talk to Mutual
station managers at the MBS
dinner here this week, Ed Ko-
bak, the web’s president, com=-
mented on Mutual’s victory in
winning first place in Over-all

promotion in The Billboard’s
10th Annual Radio Promo-
ticn Competition. He par-

ticularly praised Jimmy James,
MBS promotion head, for cop-
ping the laurels with a budget
so much smaller than those of
the other webs.

“Just think,” commented Xo-
bak, “what Jimmy could have
done if I bhad given him an-
other $10.00!”

386 California
FM Stations
Lead U. S. List

WASHINGTON, Sept. 20. — FM
broadcast activity in California is the
liveliest in the nation, the Federal
Communications Commission (FCC)
revezled this week in releasing a list
of FM stations in operation or au-
thorized.

California has a total of 86 FM out-
lels now authorized, followed by
Pennsylvania with 75, New York with
73, Texas with 64 and Illinois with 56.

New York leads the states with ¥M

stations now on the air. It has 29
in operation. California has 25,
Pennsylvania 20, Illinois 15 and

Texas 14.

New York Top City
New York is way out in front in
the city list, with nine stations on
the air. Philadelphia, Chicago and
San Francisco each have five. An-
other half-dozen cities have four
each.

According to the FCC list, there is
plenty of room for new FM stations
in many states. For instance, Mon-
tana has no stations authorized, while
Wyoming, New Mexico and Vermont
have only one each. Arizona has two
and Colorado and Nevada three
apiece. Delaware has only four, all
of which are in Wilmington.

Rogers Platter
Set for Disking

HOLLYWOOD, Sept. 20. — First
audition platter of the highly touted
Charles (Buddy) Rogers airshow was
skedded for waxing in San Francisco
Sunday (21). The amateur talent-
hunt package, with Rogers in emsee
slot, is reported to be a hot contender
for quick sale to Biow Agency for
Philip Morris ciggie account. Jack
Runyon, Biow’s coast exec, will trek
to San Francisco to sit in on audition
gession.

Gimmicks of the Rogers talent hunt
outlined by Packager Mal Boyd in-
clude weekly trips to resort centers
where winners would be engaged for
regular professional club or theater
stint. In addition, home listeners
will vote for their own weekly favor-
ite who will be given a 13-week local
radio series in the winner’s home
town, bankrolled by parent sponsor.
Each month, weekly winners will be
recalled for another hearing, best one
getting a film contract to appear in
featurettes produced by Rogers.

Brain trust behind series includes
Ray Buffum, writer-producer, and
Jack Meakin handling baton. Mary
Pickford (Mrs. Buddy Rogers) is
skedded to make frequent air appear-
ances during series. °
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Bankrollers

Mostly Sour
On Standards

(Continued from page 5)

Gamble, American Home Products
and Bristol-Myers.

J. M. Allen, vice-president of
Bristol-Myers, stated that ‘“adver-
tisers in general resent the broad-
casters setting up a code telling them
how much time they will have.” He
pointed out that his firm has little
stake in daytime radio so his opinion
is not shaped by personal interest. He
predicted that before the code be-
comes enforceable in February, 1948,
there will be several meetings in
which advertisers and agencies will
“give their views to the NAB.” Allen
said advertisers would have no objec-
tion to curtailing their commercial
time if authoritative research could
prove the public wants such action.
But the NAB, he said, had no scien-
tific basis on which it relied for its
computations. “Besides,” he added,
“a commercial can be just as irritat-
ing and objectionable in 30 seconds
as it can in three minutes.”

Johl} Gilman, vice-president of
Lever’ Bros., told The Billboard that
“any limitation of the rights of the
sponsor in curtailing his time places
a further tax on radio and certainly
means a re-evaluation of the medium
with those in competition with it.”

Cites Time-Cost Rise

The advertising manager of one of
the leading cigarette advertisers de-
clared that “knocking off time is the
same as charging more money.” He
pointed out that he personally had
had a survey made covering 10 shows
aired between 1940 and this year. In
that period, he said, radio sets in use
have increased 11 per cent, but time
costs have risen 22 per cent and tal-
ent charges are up 86 per cent. Wax-
ing furious at the new code, he
stated that ‘“radio costs already are
far out of proportion to a helluva lot
of other media. You can bet that
if this is the same as costs going up,
we’ll see if there isn’t another me-
dium we can use instead.”

Also riding herd on the commercial
aspect of the new code, Advertising
Manager Richard Rettig, of American
Home Products Corporation, said that
“most sponsors don't use their full
commercial time now. We police
ourselves. We use our maximum
time only in premium offers or con-
tests which take longer to explain.
We'll have to look into radio again
to see what we get for our advertising
dollar, even tho we grew up with
radio and think it’'s wonderful.”

Some Favorable Comment

A more moderate attitude was ex-
pressed by William G. Werner, of
Procter & Gamble. He said that his
firm’s chiefs “have not had sufficient
time for complete. study of the radio
code, but feel in general that it shows
the result of a great deal of good
thinking and a constructive attitude
toward the medium. Altho we have
concurred in the viewpoint that a
reduction in commercial time was
advisable, we would not have gone as
far in this direction as the code pro-
poses.” Last week, at the National
Broadcasting Company convention,
Neil H. McElroy, P. & G. vice-presi-
dent and general manager, warned
against “any restriction” of a spon-
sor’s handling of commercials.

One of the few affirmative voices
raised in behalf of the code was that
ot Robert Healy, advertising manager
of Colgate-Palmolive-Peet Company.
He said he believed the NAB “ap-
proached the problem with a great
deal of sense.” He added that, like
any other new principle, the code
would have to be tried to see if it
would work. Colgate, he added, is
not directly affected inasmuch as it
has little interest in daytime radio.

NAB Offers Bill
Limiting FCC to
Engineering Body

(Continued from page 8)

These hearings will be resumed early
in 1948. In explaining the proposed
NAB bill, Judge Miller stated that
he didn’t believe that any new radio
bill would be passed in the next
(1948) session of Congress. He inti-
mated that the proposed legislation
was intended to be a document clari-
fying the NAB position, and that no
immediate adoption of it would be
forthcoming,

Even tho the bill is to be submitted
to the NAB membership for recom-
mended changes, there is no guaran-
tee that its final form for presenta-
tion to congressional committees will
be much different than that now pro-
posed, for the board of directors of
the NAB will pass final judgment and
give final approval, and it would be
contrary to past procedure of the
NAB if the board had not already
seen the present document. However,
as a precautionary measure, the pre-
amble of the bill stated that it
“should be considered as a working
draft only and does not commit or
bind the industry in any respect.”

Judge Miller stressed that the NAB
bill was an attempt to give radio sta-
tions the same ‘“freedom of speech”
as that now possessed by newspapers.
He explained that the FCC would
have no control over programing,
and that broadcasters would be free
to broadcast what they wanted to as
long as they didn’t violate criminal
codes and other laws.

When the FCC had occasion to pass
upon applicants for new stations un-
der the new law, Miller explained,
they would not consider planned pro-
graming. This, he said, meant that if
two applicants were seeking one fre-
quency, and if they were equal in
matters pertaining to citizenship,
finance and technical equipment, the
one who got his application in first
would undoubtedly get the license.

Miller admitted that there was a
correlation between his new bill and
the NAB’s new code. He said the
bill was an attempt to get jurisdic-
tion over programing out of the hands
of the government, and that the code
was an attempt to see that if gov-
ernment control were eliminated.
some control would be exercised over
broadcasters so that they didn't run
completely wild.

Conventionitis

(Continued from page 9)

in a “so you want to lead a band”
stunt with Sammy Kaye. And the
crowd got a boff laugh via Bill
Hedges, NBC veepee, who introduced
himself as “vice-president in charge
of substitutions.” (Hedges filled in
for Niles Trammell.) . Marty
Lewis, who used to be a newspaper-
man himself and who now handles
radio for Paramount Pictures, latched
on to a new Cadillac convertible on
his way back to the Coast. . .. When
Ray Bolger made a crack about FM
during the banquet show, diminu-
tive Len Asch, WBCA, Schenectady,
perched in the front row, hollered:
“Hey, cut that out, I don’t like it.”

Ad agency turnout included Linnea
Nelson, J. Walter Thompson; Frank
Kemp, Compton; Beth Black, Katz.
. . . Past presidents of the NAB who
attended were J. Harold Ryan,
Neville Miller, Bill Hedges and John
Elmer. . .. Phil Lasky in from KSFO,
Frisco. . . . When told that WLW,
Cincy, copped a first prize in The
Billboard’s promotion competition,
station prexy, Jim Shouse, went into
a buck and wing.

The man who can
hand you the fans

A sponsor can buy a slice of
Stan Lomax if he'’s fast

TO publish the news that Sportscaster Stan Lomax has
an opening on his 6:45 PM WOR show may mean that

we're soft in the head. Or that we’d better rope off 1440

Broadway. Because Stan has the fans right in his fist.

W hat fans? Men, women and children.

Baseball, football, basketball fans.

When Lomax pitches sports news every Monday through
Saturday at 6:45 PM — the fans listen. And when a sales
message is pitched on his show — the fans catch, swallow
and buy. He once steered 11,985 listeners into the salesrooms
of Dodge auto dealers. The Jacob Ruppert Brewing Com-
pany has been his baby for 9 years.

STAN LOMAX covers ALL sports; his season

is never over.

He's idolized by the high, prep and college
brotherhood because he covers their meets.

He has built up two generations of loyal fans
during his 17-year stint on WOR.

IN ALL: we think Lomax is one of the most econiomical
night-time radio buys in New York. Well, wouldn’t you,
when he has reached 866,711 different homes with radios a
week at a total cost of about Y4rd of a cent per home. per
week? A quick sponsor can share Stan Lomax with such
noble companies as Lever Bros., the New York Telephone
Co., The Jacob Ruppert Brewing Co., Oldsmobile, and
Curtis Publications. For more fast facts, phone or write...

WOoR

MUTUAL 1440 BROADWAY, NEW YORK
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The Borden Program
Reviewed Seotember 19. 1947

The Borden Company
Stuart Peabody, Adv. Dir.

Thru Kenyon & Eckhardt, Inc.
George 1. Chatfield, Acct. Exec.

Via CBS
Fridays, 9-9:30 p.m.

Estimated Talent Cost: $8,000; pro-
duction supervisor, Clare Olmstead;
writer-director, Carl Phillips; Music Di-
rector, Mark Warnow; announcer, Mar-
vin Miller,

Current Hooperating for the program
(Started September 19)............. .None
Average Hooperating for shows of this
type (Variety)..ooeeoeeeeeeeiioeeennss 4
Current Hooperating of show preceding
(**Adv. of Thin Man”)........cceeunee 44
Current Hooperating of show following
(Sustaining) ....ceeveerecececccssccanne None

CURRENT HOOPERATINGS OF SHOWS
ON OPPOSITION NETWORKS

ABC: “Break the Bank”.............. 7.8
MBS: Gabriel Heatter (9-9:15).......... 3.3

“Real Stories” (MTWTF) 9:15-9:30).. 3.3
NBC: Sustalning..........ccceeeieeeense None

ABOUT THE ADVERTISER

The Borden Company has been in-
creasing its advertising appropriation
annually for the past three or four years,

with radio first coming into its own

as a medium in 1944, Since that
time, the radio funds have grown pro=
portionately with the magazine adver-
tising appropriation, which still is the
foundation of the firm’s advertising. Last
year, Borden’s had jumped to 16th
among users of magazine space, spend-
ing about $2,400,000. In radio, the
dairy firm ranked only 44th, with ex-
penditures of about $1,200,000. Be-
sides the new Borden program, the firm
continues to air its Saturday afternoon
CBS show, *‘County Fair.”

To replace the ill-fated Arthur’s
Place, which recently shuttered its
microphone, Borden’s and Kenyon
& Eckhardt Agency has launched
a new weekly musical series, Elsie
Presents the Borden Program. The
Elsie mentioned is, of course, the
milk company’s bovine trademark.
K&E seems much more likely to
achieve success with its latest en-
deavor than in its previous try, for
it has fallen back upon a well-
tested formula which it integrated
smoothly into a pleasant little show.

The new Borden show follows the
tradition of Pet Milk's Saturday
Night Serenade, Carnation’s Con-
tented Hour and others of the same
ilk. But it does so with a dash less
of saccharin, making the show a
bit more digestible. Mark Warnow
batoned the ork thru the usual old
faves, but did so with imagination
and pert arrangements. While
Warnow didn’t go overboard on
odd effects, nevertheless he achieved
more than a modicum of freshnes
in his handling of French horns,
woodwinds and strings. A 12-
voice chorus filled out the case.
The chorus was not quite as full of
vitamins as the orchestra, but at
least made the words intelligible, in
itself no small blessing.

Serviceable Seript

Carl Phillips, besides producing,
turned out a script with the right
amount of flavor to bridge the mu-
sical numbers, and Marvin Miller
read it well. Program included such

ganizatlon.

The Life of Riley
Reviewed September 6, 1947

Procter & Gamble Company,
W. M. Ramsey, Dir, of Radio

Thru Benton & Bowles, Inc.,
Robert F. Lusk, Acct. Exec.

Via NBC
Saturdays, 8:00-8:30 p.m.

Estimated Talent Cost, $9,000; director
for agency, Don Bernard; writers, Alan
Lipscott, Reuben Ship; announcer, Ken
Carpenter; orchestra, Lou Kosloff; cast:
William Bendix, John Brown, Barbara
Eilers, Tommy Cook, Paula Winslowe,
Alan Reed.

Last Hooperating for the program (July 5,
1947) 8.4

Average Hooperating for shews of this

type (Dramatic)......coooiieienneennns 5.6
Current Hooperating of show preceds
ing (“Curtain Time')......cce0vueeen 3.6
Current Hooperating of show follow-

ing (Sustaining)........coveiineannn. None

CURRENT HOOPERATINGS OF SHOWS
ON OPPOSITION NETWORKS

ABC and CBS: Sustaining............ None
MBS: “Twenty Questions”..............- 4.2

ABOUT THE ADVERTISER

Procter & Gamble. holds first place
among radio advertisers, last year's
budget totaling in excess of $17,320,-
000. Consistently successful in its use
of air time, PGG spends more money in
broadcasting than in any other medium.
Expenditures in magazines, for instance,
approximated about $5,000,000 in
1946—or considerably less than one-
third the sum spent in broadcasting. A
similar proportion obtained in 1945.

Unlike many radio advertisers, P&G
consistently hiked its budget during the
war years, approximate figures being
$11,000,000 in 1943; $13,000,000 in
1944; $15,000,000 in 1945, and more
than $17,000,000 in 1946.

P&G’s The Life of Riley is
soundly commercial situation com-
edy, slickly written, produced and
acted. Writers Alan Lipscott and
Reuben Ship have the common
touch. Their material is not tail-
ored for a high comedy level, but is
rather gauged to draw laughs from
the average Joe. Debut show had
plenty of boffs.

Central theme had Riley going to
school to improve himsel{ and make
more dough for the wife and kids.
He graduates from a strictly phony
alma mater which is a gambling
joint in disguise. An old-hat theme,
but the verbiage was plenty bright.

Standouts in the cast were
Bendix, who as Riley is put thru
school by his kids, and Alan Reed,
as the dean of the win-place-and-
show university. Support was tops,
as was the denouement of the plot,
which had Riley wrapping his sand-
wiches in his sheepskin.

Riley used to plug Teel. Now
it’s doing the same for Prell. The
commercials are very much so, in=-
cluding the banal phrases indicating
doctors’ approval, patented ingre-
dients and letters from users. XKen
Carpenter’s handling of the plugs is
really enough—but an irritating ac~
cent is given by the fem singing
commercial. Paul Ackerman.

items as June is Bustin’ Out All
Oven, Blue Danube, Grand Night
for Singin’, Chiri Biri Bim, a Ste-
phen Foster medley, Brahms’ Cradle
Song and five “tune teasers,” old
tunes ‘whose names were not an-
nounced until they were over, a
(See Borden Program on page 16)

NETWORK PROGRAM
Reviews & Analyses

Rating figures used are supplied by the C. E. Hooper or-
Data concerning advertiser expenditures, cam-
palgn themes, etc., Is compiled by Intervlews with agencles
and advertisers and is based on latest avallable information.

Star Time With Dorothy
Kilgallen

Reviewed September 18, 1947

The Drackett Company
A. H. Boylan, Vice-Pres. in Chg.
Mktg. & Mdsg.

Thru Young & Rubicam, Inc.
Ceorge Beyer, Acct. Exec.

Via ABC
Thursday, 10:45-11 am.

Estimated Talent Cost: $1,000; pro-
ducer-director, Cy Pitts; announcer, Jay
Jackson; writer, Dorothy Kilgallen; cast:
Dorothy Kilgallen and various guests
(this program, Alan Ladd).

Current Hooperating for the program

(Started September 18)...... Q00000a, Neone
Average Hooperating for shows of this
type (Miscellaneous)...ocevvevnncnnnns 2.8
Current Hooperating of shows preced-
ing (‘‘Betty Crocker,” MTWTEF)...... 3.7
Current Hooperating of show follow-
ing (“Breakfast in Ilollywood”)...... 4.1

CURRENT HOOPERATINGS OF SHOWS
ON OPPOSITION NETWORKS

CBS: “David Harum” (MTWTF)........ 2.7
MBS: Sustalning................0.0 ..None
NBC: “Joyce Jordan” (MTWTF)........ 3.2

ABOUT THE ADVERTISER

Magazines are the principal medium
used by the sponsor of the new Dorothy
Kilgallen show, the Drackett Company
of Cincinnati. To plug its Windo-Spray,
Windex, and its drain cleanser, Drano,
the firm last year put out about $550,-
000. This marked a jump of about
$125,000 over the previous year and
$175,000 over 1944, Radio expendi-
tures in the past have been negligible.

As long as some people are in-
terested in the intimate affairs of
others. and particularly of celebri-
ties, there’s likely to be a breed of
under-the-bed reporters to spill
the dirt. Radio has had its share of
these, and some are still going
strong, but the successful ones can
still be counted on one hand. Back
in the radio gossiping groove is
Dorothy Kilgallen, who this week
launched a 15-minute once weekly
daytime gossip show over ABC.
That web, by the way, with Walter
Winchell, Louella Parsons and Jim-
mie Fidler (all airing on Sunday
night) is dispensing this tvpe of in-
formation in quantity, as tho it were
prime public service material.

Miss Kilgallen, who also writes
a newspaper column and is known
to radio as half of the Dorothy and
Dick breakfast team, is neither bet-
ter nor worse than the average
chatter monger. Her show is di-
vided into two parts. The first
delves deeply into the libidos of
sundry characters, most of whom
are screen folk, while the second
half of the show consists of an in-
terview. ‘The latter portion seemed
refreshingly normal on the pre-
miere show, by comparison with
some of the doings Miss Kilgallen
noted in the opening portions.

Typical Trivia

The intrepid Miss Kilgallen re-
vealed, for example, that a come-
dian’s psychiatrist advised the comic
to split with his wife, while she
blames a baseball notable for the
trouble, and the comic himself

meanwhile ogles a comedienne. An- |

other mental note crept in when it
was disclosed that a ventriloquist
no longer has a split personality
now that he is a father, and doesn’t

Jiminy Cricket
September 8, 1947 (Only),
9-10:00 p.m.

Sustaining Via ABC

Estimated Talent Cost: $5,000; Pro-
ducer, Robert Saudek (ABC’s director of
public affairs) ; director, Charles Har-
rell; associate director, Dick Charles;
writers, Lou Hazam and others; music,
Bernard Green; cast: Cliff Edwards
(Jiminy Cricket), Clarence Nash {Don-
ald Duck), Robert Dryden, James Coss,
James Boles, Art Carney, Louis Neistat,
John Criggs, Scott Tennyson, lan Mac-
Allaster.

Hooperaiing for the program (One Per-
formanee enly) .............c.00cn... None

Average Hooperating for shows of Athis
type (Dramatic)...c.ooiiiiiininnnn.. 5.6

Current Hooperating of show preceding
(Sustaining) ... ...... 0.0 ienen . D None

Current Hooperating of show follow-
ing (“Doctor’'s Talk")........cv0evvnnn 1.5
CURRENT HOOPERATINGS OF SHOWS

ON OPPOSITION NETWORKS

CBS: Sustalning.....coeoeeevievonnnes None
MBS: Gabriel Heatter (9-9:15)........ 4.4
“Real Storles” (9:15-9:30).......... 3.3
Sustaining (9:30-18).......cc000.. None
NBC: “Telephone Hour” (9-9:30)........ 4.8
“Pr. L. Q.” (9:30-10).......0000... “d

American Broadcasting Company
deserves an all-out cheer for its
production of Jiminy Cricket, a mu-
sical documentary based on a scien-
tific tome and purporting to fore-
cast conditions in the United States
in the year 1960. Factual ma-
terial presented in the hour-long
program was derived from Ameri-
ca’s Needs and Resources, a work
representing the combined effort of
20-0odd scientists and economists.

From the standpoint of radio pro-
duction, Cricket, with its use of
Walt Disney characters (Donald

{ Duck, Grumpy, et al.) and its musi-

cal sequences, represented a dis-
tinctly new departure in document-
ary programs. To convey a serious
idea it made use of fantasy and
whimsy, and at times it showed a
kinship to the work of Gilbert and
Sullivan. At its best, Cricket had
sparkle and freshness. Its songs
and chatter considered the state of
agriculture, the country’s resources,
living conditions and population
trends. Finally, and cushioned with
a number of “ifs” and ‘“buts,” the
program made some happy prog-
nostications regarding the state of
the people in 1960. Cliff Edwards,
the narrator, did an outstanding
job.
Augurs Well
A pioneering effort is rarely a
smoothly~wrought production, and
Cricket had its bad moments as well
as its good ones. The noisy Donald
Duck, for instance, was something
downright irritating. At other times
the program seemed to lose pace.
Again, there were occasions when
the rosy outlook for the {future |
seemed too contrived and artificial.
By and large, however, Cricket
proved fresh, enjoyable and educa-
tional. More than that, it offered
welcome evidence that radio in gen-
eral and ABC in particular possess
imagination and courage of a type
which augurs well for the future of
radio programing.
Paul Ackerman.

have to carry his dummy with him
wherever he goes.

If this type of reporting is what
the web’s press department meant {
when it classified the Kilgallen out-
put as “familiar and homey,” then
one may wonder how it would label
Miss Kilgallen’s reports that a cer-
{ain press agent and actress re-
cently “spent three glorious weeks
{ogether,” or that a fading Holly-
wood romance has a 50-50 chance to
stay alive, because she “didn’t re-
decorate his house just to kill time.”

Guest on the first show was Alan
Ladd, and he related, in the course
of his interview, some of the inci-

(See Star Time on page 16)
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Gallup Sets
Details of
New Research

Annonneing Plans This Week

NEW YORK, Sept. 20.—At a lunch-
eon here Tuesday (23), Dr. George
Gallup is skedded to reveal full de-
tails of the radio research services
to be undertaken by his Audience
Research, Inc. The new Gallup sur-
veys will cover a national popularity
audit of radio personalities, a popu-
larity survey of musical hits, an
analysis of program structure, a radio
test market plan, a pre-testing tech-
nique for new radio ideas, a quar-
terly evaluation of radio advertising
impact and. special television re-
search. Gallup’s efforts are directed
at the qualitative end of radio re-
search, and will be much more all-
embracing in scope than the current
audience measurement surveys.

Personality popularity survey will
give an enthusiasm quotient (e. q.)
rating for performers in various cate-
gories, including comedians, male and
female singers, musicians, commenta-
tors, emsees, and special air char=-
acterizations. Measurement of e. q.
will be the combination of percentage
of people familiar with a performer
and their enthusiasm for him.~ Thres
audits will be made each year and
offered on an annual basis, two in the
winter and one at the end of the sum-
mer. Gallup also will supply special
analyses of individual performers.

Music popularity measurement will
be made of best.liked new tunes, best
tunes of the year, best all-time num-
bers and most popular semi-classics.
Program structures will be analyzed
by Gallup by means of his patented
Hopkins televote machine, which he
has used extensively in analysis of
simultaneous audience reactions to
motion pictures.

Gallup also is setting up a *“test
market laboratory,” in which he will
test program ideas and formats and
pre-test commercials for impact and
effectiveness under actual local
broadcasting conditions. This testing
also is expected to yield qualitative
dope on both program and spot com-
mercials.

Evaluation of new radio ideas from
their initial stages of conception also
will be part of the Gallup facilities,
by which a cross-section of listeners
will indicate their reactions from its
want-to-hear stage down to actual
onset of the show’s broadcast. To
help the advertiser evaluate wvalue
received over 13-week periods, Gal-
lup proposes to. summarize results of
a cycle with such material as total
number of homes reached, character-
istics of the audience, effect of ad-
vertising, frequency and volume of
listening, rating against competitive
products on the air, and comparative
cost and value analysis of the coms-
petion.

Gallup also announced his inten-
tion to make periodic research into
consumer interest in television, which
might anticipate the needs of adver-
tisers in this field.

Sloppy Sid

ARLINGTON, Va., Sept. 20.
—Mailmen in this suburb of
Washington are having trouble
with letters addressed to disk
jockey Sid Slappy, who took
over platter spinning chores at
WEAM here recently. Letters
arriving bear such names as
Sud Slappy, Slatt Slappy, Slid
Slappy. Sid Slavy, Sid Slob,
Slid Slathy, Sid Slaffee, Sid
Snappy, Cid Slackie, Flid
Clappy, Sid Schlappe, Sid Scha=-
laffee and Sid Slattery.

At present, Slid Slobby or
Sloope Slattery, or whatever
his namg is, is trying to de-
cide whether it is his diction
or his name which needs ren-
ovating.

Rear Pew?

DETROIT, Sept. 20.—One of
the initial press releases from
WXYZ’s new flack, Jack Can=-
non, created a bit of a stir at
Detroit radio desks this week.
Plugging American Broadcast-
ing Company’s (ABC) Bride and
Groom show, Cannon led off his
release with the news that:
“Most marriages are consum-
mated in church.”

Armstrong Raps
RCA for Stance
Regarding FM

ATLANTIC CITY, Sept. 20.—
Lashing out at the opponents of FM
who allegedly are stopping its pro-
gress, and specitically charging the
Radio Corporation of America with
giving out misinformation about the
medium, Major Edwin H. Armstrong,
FM pioneer, at a special FM demon-=
stration at the Ambassador Hotel
here Wednesday (18), accused Gen-
eral David Sarnoff, head of RCA, of
issuing allegedly false statements
giving “manufacturing companies”
too much credit for FM’s advance-
ment.

Obviously referring to Sarnoff’s
speech to NBC affiliates here last
Saturday, Armstrong stated, “When
I see in the public press that a state-
ment has been made to you that the
major improvements in the technical
side of the radio art have come out
of the laboratories of the manufac-
turers, then I say such a statement
cannot be permitted o go unchal-
lenged.”

After tracing history of radio in-
ventions that led up to and contrib-
uted to FM, Armstrong accused RCA
of having had “an exclusive preview
of the FM invention and (having) ...
turned down the opportunity of mak-
ing it available to the American pub-
lic.

“In 1936 that same organization
inveigled the Federal Communica-
tions Commission into one of the
worst mistakes of its history, that of
assigning five channels only in a
workable range to FM. The assign-
ment as of today of 100 channels
proves the magnitude of the error.”

Summarizing his accusations, Arm-
strong stated, “It is no wonder that
people are questioning whether the
concentration of power which per-
mits the withholding of a fundamen-
tal improvement in the art from the
American people for 10 years is in
the public interest. Whether those
gentlemen who pretend to learning
in the intricacies of the law will ulti-
mately apply the word sinful, non-
sinful or perhaps illegal to what has
happened to FM during the past 10
years I do not know. What I do know
is that the verdict of history will be
that a crime has been committed
against the radio art.”

Morris Cancels
“Crime Doctor”

NEW YORK, Sept. 20.—The choice
8:30 Sunday evening time became
available on CBS yesterday when
Philip Morris Cigarettes canceled its
Crime Doctor show. Series had been
on CBS in the same time slot for
many years.

No reason was given for the can-
cellation either as concerned the pro-

Pubserv, Creative Programs

ATLANTIC CITY, Sept. 20.—Crea-
tive programing and creative sales
and public service are necessary to
the survival of small stations, the
sessions of the Small Markets Com-
mittee of the National Association of
Broadcasters (NAB) in Convention
Hall were told this week. The talksin
part emphasized what had already
been heard in other NAB meetings—
namely, that competition is getting
tougher and only the fittest will
get by.

For instance, John Meagher, man-
ager of KYSM, Mankato, Minn., said
outdoor advertising had come to life
and that newspapers were “putting
on the heat.” He added: ‘They know
how. Remember that last year in
local advertising they outsold us
nearly 5 to 1.”

Meagher also stressed the new

competition from within the industry.

He advised stations to accent the sale
of programs—*“and rest assured the
spot announcements will take care
of themselves.”
Hanna’s Warning

The station which does not provide
top service on a community level will
be hard put to survive, prophesied
Mike Hanna, manager of WHCU,
Ithaca, N. Y. Pointing out that the
seeming paradox that many stations
in so young an industry will be faced
with the problem of survival, Hanna
said: “This is not to ignore the
health-giving properties of competi-
tion—nor to challenge the claim of
increased radio service to millions.”

WCKY Sues Two
Unions; AFRA
Drops Spielers

CINCINNATI, Sept. 20.—L. B. Wil-
son, Inc., operating Station WCKY in
Hotel Gibson here, has increased from
$25,000 to $50,000 the amount of
damages it seeks from two unions and
a group of former employees in an
amended complaint filed in U, S. Dis~
trict Court. The suit grew out of a
strike last March of technicians and
other emplo; ees at the station.

The amended petition charges that
the defendants “communicated with
advertisers and prospective adver-
tisers using the facilities of WCKY
and urged them to boycott the plain-
tiff and withdraw all business there-
from,. and willfully conspired with
other unions representing employees
of advertisers on WCKY to threaten
labor trouble for such advertisers if
they should continue to utilize fa-
cilities of plaintiff’s station.” As a
result, the plaintiff alleges, it lost
advertising revenue and had dif-
ficulty hiring replacement workers.

The unions named are the Radio
Broadcast Technicians, Local 1224;
Brotherhood of Electrical Workers,
AFL, and the International Brother=-
hood of Electrical Workers, AFL.
John Thompson, representative of the
Brotherhood of Electrical Workers,
and James Mattox, president of the
other local, are among the defendants.

Nelson King and Bill Dawes,
WCKY announcers, were informed by
mail late Tuesday of their expulsion
from the American Federation of
Radio Artists (AFRA) for returning to
work at the station against the order
of the local AFRA executive board,
WCKY management said the board’s
action would not affect their status
with the station and that the two
announcers would remain on the air.

gram or the time. Account still re-

tains It Pays To Be Ignorant on the

same web and Milton Berle on NBC.
Biow Company is the agency.

Cited as Small Station’s Need

He added, however, that a few li-
censes had already been turned back
to the FCC and that where four or
five stations existed in areas capable
of supporting only three, the indica-
tion was ‘“sudden death for one or
more licensees.”

Skill in administration, business
acumen and top programing ability
all were indicated, said Hanna-—but
in the competitive market there
would be small hope for the station
which did not deliver a high level of
community service. Hanna pointed
out the financial implications, such as
gualified personnel, line costs and
remote equipment, transportation
costs, talent charges. “The reward,”
he added, ‘“is not mere survival, but
security and real protit.”

Goldman’s View

“The program’s the thing,” stated
Simon Goldman, WJTN, Jamestown,
N. Y. “Today,” he went on, “a station
can’t forget the necessity of proper
sales ‘emphasis, but it can relegate
this to its proper place and spend
more time on program structure. . ..
Program right and you will have the
listeners, which in turn will attract
the sponsors.”

Goldman attributed the greater em-
phasis on programs to the fact that
listeners are iore discriminating—a
situation brought about by increased
competition. He stressed the need for
tying in {he programing with com-
munity needs, the necessity of an
active special events department, and
the use of showmanship. He also
outlined the necessity of instilling
into the sales department the philos-
ophy of program sales rather than
spot announcements. Goldman ad-
vised station men to pay extra com-
missions or bonuses on such sales.

Station execs attending the sessions
were urged to report to the NAB all
organizations seeking free time under
threat and duress. Wayne W. Cribb,
manager of KHMO, Hannibal, Mo.,
asked the stations to get all such
requests in writing. Broadcasters
were also urged by Cribb to check
with their State utility commissions
on any excessive rates charged by
phone companies, and report such
charges to NAB.

T-H Anti-Red Test
At WARL, Arlington

WASHINGTON, Sept. 20. — First
test of the non-communist section of
the Taft-Hartley Labor Relations Act
was brought this week by Interna-
tional Brotherhood of Electrical
Workers representing its members
employed at little Station WARL in
Arlington, Va.

The union asked the National La-
bor Relations Board Wednesday (17)
to reverse a ruling of the board’s
Baltimore regional director that he
could not handle a union petition for
a shop bargaining election because
top officers of the American Federa-
tion of Labor had not filed non-com-
munist affidavits prescribed by the
act. The Brotherhood had asked
NLREB for certification as bargaining
representative for workers at WARL.
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Petrillo NAB’s
‘Forgotten’ Man

(Continued from page 6)
berg-Carlson Company, and (2) be-
cause at the recent FMA meeting in
New York the association had agreed
to co-operate with the AFM. The
Continental net had agreed to payv
the symphony musicians regular AM
commercial rates for the series. The
announcement from Petrillo gave no
reason for the ruling other than to
say that only New York headquar-

ters had the power to make such ||

contracts.

The move was viewed here as a
portent of even more stringent action
by Petrillo, probably culminating in
a move against AM nets. The an-
nouncement was interpreted as being
a decision of the AFM to give in no-
where at this time to the broadcast-
ing industry, so that when network
AM contracts came up for renewal
in February, 1948, all facets of the
industry would be at the mercy of Pe-
trillo and there would be existing
no contracts, FM or otherwise, to
which the industry could point as
precedent creators.

After the announcement was re-
ceived here, the FMA sent a wire to
Petrillo asking for an explanation.
Later Bill Bailey, executive director
of FMA, sent another wire to Pe-
trillo reminding him that in recent
discussions which the FMA head had
with Rep. Kearns, the congressman
had assured the ¥M broadcasters that
Petrillo had told Kearns the AFM
planned to co-operate with the FM
airers. Bailey also pointed out that,
at Kearns® suggestion, the FMA had
appointed a committee to meet with
Kearns and Petrillo for contractual
discussions.

At the end of the convention here,
the Continental situation was still un-
settled, with no answer having been
received from Petrillo and with the
FMA execs undecided as to future ac-
tion.

STAR TIME
(Continued from page 14)

dents in his pre-acting life as a
grip in the studios. This had a
freshness which tended to blow out
the stale air of the earlier portion of
the show. But Miss Kilgallen
found time to fill the last couple
of minutes with some more tidy
items along the lines of those used
in the program’s first half.

Commercials, delivered by an-
nouncer Jay Jackson, were in bet-
ter taste than the gossip. First
plugged window-cleaning spray at
the half-way mark, and Drano came
in for its pitch between the inter-
view and the resumption of the
chatter. Sam Chase.

EXECS FAVOR FILM

(Continued from page 9)
point of sale, for use at clubs, etc.
Talent, Hayes suggested, perhaps
would perform on the cuff inasmuch
as they, too, stood to gain.

The plan, which must clear the
NAB board, was enthusiastically re~
ceived, with station men suggesting
that the film be backed up by other
promotion.

GLOSSY PHOTOS
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NBC Bucks Blow

NEW YORK, Sept. 20.—The
Florida hurricane occasioned
special preparations for emer-
gency this week by National
Broadcasting Company (NBC).
The web sent two staff report-
ers, Morgan Beatty and Bob
Reuben, to the danger zone to
aid local affiliates in providing
coverage. Also, to insure com-
munications, Francis C. McCall,
manager of NBC news depart-
ment operations, arranged a
special short-wave relay system
from Miami thru Havana to

New York. Several special
broadcasts were aired thru
NBC’s aftfiliate, WIOD, in
Miami.

“Shadow” Joins

MBS Co-Oppers

NEW YORK, Sept. 20.—Trade re-
ports that Mutual Broadcasting Sys-
tem (MBS) would convert The Sha-
dow into a co-op airer were con-
firmed this week by the web. B. J.
Hauser, MBS co-op director, said the
show will be available for local spon-
sorship in all areas where it is not
now bankrolled by the D. L. & W.
Coal Company (Blue Coal).

Over 100 stations report sponsors
already have exhibited interest in the
airer which just entered its 12th year,
according to Hauser,

New Chiefs To Talk
Of Editorializing

NEW YORK, Sept. 20.—A major
topic of discussion at the second an-
nual convention of the National As-
sociation of Radio News Directors
(NARND) will be editorializing on
the air. The org, skedded to meet in
late October, is expected to take a
definite stand on the subject, on
which hearings will be held January
12 by the Federal Communications
Commission (FCC). The NARND
board of directors will select the con-
vention site next week.

John F. Hogan, of WCSH, Portland,
Me., president of NARND, already
has filed a formal protest against the
section of the White Bill which calls
for identification of news sources.
NARND said the ruling would de-
prive radio newscasters of statements
from men of high office who would
not wish to be quoted, while news-
papers are free to print such material.

“SELL-RADIO” PLAN
(Continued from page 10)
seemed to be that NAB was in no

position to take on such a project.

Details Later

Specifics of the plan have not been
set. Format, etc., will be determined
at meetings in which top advertising
and promotion men of the participat-
ing webs will kick around details.
Probabilities are that a promotion
man other than one working full time
for any of the webs will head up the
project once it is definitely set. Vic-
tor Ratner, erstwhile CBS promotion
topper who is now doing special work
for CBS, has been mentioned as a
possibility for the job.

As the project is now set up, each
of the participating nets will share
the costs evenly, altho there has been
some talk that costs should be divided
on a ‘“per-biilings” basis. Before ac-
tual work on the presentation is un-
dertaken, the web committee prob-
ably would check key advertisers and
agencies for their opinions on the
best way to make the presentation,
points it should include, etc. The
entire project seems at least part of
radio’s answer to the increasingly bit-
ter battle among major media for
the advertisers’ buck.

NAB-ers Find Way
To Forget Petrillo

(Continued from page 8)
transcriptions, by hooking six ear-
phones onto a turntable.

Video on Alert
Two video demonstrations repeated

| with outstanding success a technique

previously used at Television Broad-
casters’ Association (TBA) conven-
tions. This involved aiming a video
camera at visitors approaching the
exhibit, enabling them to see them-

 selves on a television screen showing

the image. This trick was used both
by DuMont and General Electric. GE
also occasioned considerable inferest
in one tele demonstration in which a
shapely young lady in a‘bathing suit
performed an operation with a piece
of dry ice. Camera was focused on
the ice, but the spectators seemed
more interested in the young lady.

Facsimile displays also attracted
much attention, with WAAT, New-
ark, and WFIL, Philadelphia, featur-
ing fax demonstrations. Former sent
regular transmissions, including pic-
tures and listings of winning exhibits
in The Billboard’s Promotion Compe-
tition. The WFIL display had The
Philadelphia Inquirer maintaining a
model newsroom, including an editor,
two writers, two artists, two electro-
typists, one dark-room man and a
copy boy.

The Billboard’s Exhibit

One of the major centers of attraca-
tion at Convention Hall was The Bill-
board’s own exhibit. Executives of
virtually every station and network
represented at the conclave dropped
by to browse over the winning promo-
tion entries, with one exec remaining
there six hours making notes on
winning entries. The winners of the
competition were not announced un-
til the display booth at Convention
Hall was opened on Monday morn-
ing. A goodly number of promotion
men were on hand as soon as the
doors opened, seeking to check on the
fortunes of their stations’ entries.

ASCAP RENEWAL
(Continued from page 8)

ASCAP problems relating to tele-
vision and other as yet unsolved mat-
ters on which ASCAP and the indus-
try expect to engage in controversy.
This committee has not yet been ap-
pointed, but possibly will be named
after the October 15 meeting.

In reporting on recent negotiations
with ASCAP, Streibert stated that
ASCAP had agreed to extend dates
in which stations now on a per pro-
gram basis had to change over to a
blanket contract basis, with only a
notification to ASCAP 90 days before
intent to change arrangement. Ac-
cording to latest clarification from
ASCAP, broadcasters now have from
September 30, 1948 to September 30,
1949, to make this change.

WAXERIES INDIGNANT

(Continued from page 9)
crete construction of the place—walls,
floor and ceiling.

E. t. companies shelled out $20 per
day for use of this room, this sum
being in addition to the rental for
the booth on the main floor. One
disgruntled exec stated he canceled
his room contract. Another exec
stated he had lost thousands of dol-
lars in sales he couldn’t follow thru.

Another stated: “We pay our dues
and shouldn’'t let NAB shunt us
around here.”

One group of disgruntled exhibi-
tors, including top companies in the
radio equipment field, held a con-
clave here with the idea of drawing
up a blueprint for NAB’s guidance at
future conventions. Blueprint would
be aimed at obviating some of the
complaints registered by exhibitors
here, such as lack of proper facilities,
alleged overcharges for construction
work, and lack of co-operation by
NAB.

KFBI1, Wichita,
Sold for 350G
To Syndicate

WICHITA, Kan., Sept. 20.—KFBI
here, the most powerful station in
Kansas, has been sold to a syndicate
of Chicago, Washington and Kansas
men at a reported price of $350,000,
according to J. Wirth Sargent, attor-
ney for the station.

The station, which was the suc-
cessor to the one owned by Dr. J. R,
Brinkley, one-time Kansas candidate
for governor and so-called goat gland
doctor, has been owned and operated
since 1931 by the Kansas Farmers &
Bankers' Life Insurance Company.

The group purchasing the station
was announced as R. J. Laubengayer,
Salina, Xan., who owns interest in
several newspapers in the State; Jack

'P. Harris, Hutchinson, Xan.; Sidney

F. Harris, Ottawa, Kan.; K. W. Pyle,
Wichita; Howard Lane, Chicago;
Glen J. Randau, Chicago, and Horace
A. Lohnes, Washington.

The station operates on 10.000
watts with a frequency of 1,070kc.
Purchase, of course, is subject to
approval by the Federal Communi-
cations Commission.

Maloy Quits WCOP

Hub Program Post

BOSTON, Sept. 20.—Jack Maloy,
program director for Boston Station
WCOP, has resigned and will an-
nounce his plans after a brief vaca-
tion.

Maloy, who was assistant produc-
tion manager of WEEI for several
yvears, has been with WCOP since
tite Cowles brothers bought it.

CBS EXPANDS NEWS

(Continued from page 12)

only the voice of Harry Clark. Format
will open with a three or four-minute
round-up of national and domestic
news, followed by the pickups from
other cities. This should get under-
way very shortly. Ed Murrow, on
his Campbell’s Soup show, will also
call in correspondents.

This type of coverage of the Ameri-
can scene will be buttressed by cover-
age of features—that is, stories which
are factual but not straight news.
Taylor hopes to get this facet of news
coverage under way by early Decem-
ber. He intends to use the 3:55-4 p.m.,,
Monday thru Friday slot.

A third move, not yet set but under
consideration, is the use of roving
reporters to broadcast color stuff.

The idea of expanding domestic
news coverage via voice reporting has
other angles. The web figures it is
important to have its foreign corres-
pondents known in regional areas of
the U. S., where they will make
personal appearances, improve sta-
tion relations and gain a fresher im-
pression of the national scene.

CBS had one of radio’s great news
orgs some years ago when publishers
and press associations refused to sell
news to broadcasters. When the
press group capitulated, CBS dis-
danded its correspondent set-up.

BORDEN PROGRAM
(Continued from puge 14)
homey type of gag quite in keeping

with the nature of the show.

Commercials at the 10 and 20-
minute marks were Grade A. First
managed to combine talk about gen-
erations of Borden Babies and the
coupons on every can without
sounding silly while the second an=-
nounced a $25,000 contest for a
name for Elsie’s new bull calf. This
commercial also cut back to the
local affiliates, with the New York
announcer pitching milk as the best
food buy, penny for penny.

Sam Chase.
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Jack Steck’s Starlight

Stairway
Reviewed Sunday (14), 3:10-3:40
p.m. Style—Children’s variety show.

Sustaining on WFIL-TV, Philadelphia.

Having staged radio shows with
kiddie talent for more than a dozen
years, and with more years than that
under his belt in vaude houses, parks
and every other form of show busi-
ness, Jack Steck finds producing and
emseeing a show with talented tiny
tots and pre-teen agers almost second
nature. For his {irst show on the new
station, the old hand of experience
showed up in full force. Working on
a cold stage with only a cold cloth
curtain banking, and with a camera
crew that didn’t show any evidence
of knowing the angles and displayed
even less ingenuity, he really needed
individual showmanship to carry it
over. Steck, who is also program
director of WFIL, had it.

With a note of informality from
scratch, and with the juve performers
as well as the viewers put at ease by
Steck’s easy-flowing and light ban-
ter, the 30 minutes packed all the
charm and cuteness of radio’s kiddie
shows, with the human interest factor
all the more pronounced in view of
the fact that the listener could now
actually see the kids. Moreover, their
performances were something to see,
for the most part.

Good Build-Up

Giving all the kids a good build-
up, with the emphasis on their natural
appeal, in his pitch to the viewers,
Steck explained that the program is
intended to give the youngsters a
helping hand up Starlight Stairway.
He kept them all moving at fast pace,
and the offerings were all well-bal-
anced on the variety scale of singing,
dancing and playing, with a good
touch of homey comedy. The moppets
ran the gamut, from a four-year-old
shy one, who had to stand on a chair
as a bundle of cuteness for the sing-
ing, to a 15-year-old tap dancer who
was introduced as having first ap-
peared on Steck’s kiddie shows at
Woodside Park here 11 years ago.
For the opening and closing flash,
there was a precision dance line of
eight “baby rockettes.”

His first picth in television, Steclk’s
stint is an object lesson in what show-
manship means in putting on a tele-
vision show. And his weekly Starlight
Stairway should easily become as
popular as the boxing bouts and base-
ball games which seem to be the sub-
sistence of burgeoning video.

Maurie Orodenker.

WBKB Builds
Heavy College,
Pro Tele Slate

CHICAGO, Sept. 20.—Contracts
were completed this week, which will
make WBKB the leading video outlet
for professional sports in the country.
Capt. Bill Eddy sewed up the pro
football picture Tuesday (16) when
he secured the video rights to the
Chicago Cardinals’ home grid slate,
while the Rockets of the All-Ameri-
can Conference were inked a week
ago, together with the home games
of the Bears, like the Cards, a mem-
ber of the National pro grid loop.
Sponsors have been secured for the
Bears' six home games, with Cana-
dian Ace Brewing Company, a heavy
video spender, footing the bill, while
the Rockets’ seven home games, one
of which has already been played,
will be bankrolled by Keeley Brew-
ing Company. No sponsor has been
pacted for the Cards’ games since the
ink dried four days ago, but Eddy re-
ports a number of bidders, because,
at the present time, the Cards look
like the most formidable play-for-
pay team in the vicinity.

In addition to the heavy pro slate,

Phileo Inaugural Show

Reviewed Wednesday (10), 5:30 to
6:30 p.m. Variety program sponsored
by Philco distributors and telecast by
WBKB, Chicago.

If Philco or any other television
manufacturer expects to hypo the sale
of video sets by sponsoring its own
show presenting model television pro-
graming, they are going to have to
bankroll better fare than that offered
on this show. The program was
sirictly run-of-the-mill, average tele-
vision programing and included a
man-on-the-street interview, a news
cast, a sports newsreel and a singing
duet. It was all passable, but not
good enough to be usable by a dealer
who wants to say to a customer,
“See that’s the kind of stuff television
can bring you; that’s why vou should
pay good money to buy a set.”

Primary reason for the show was
to kick off Philco’s T-Day here, the
day on which it announced it was
ready to sell sets here and telecast was
aimed at dealers having video sets
and press and radio-television big-
wigs attending a cocktail party at
the Palmer House. Altho Philco
might reason that since its dealers did
not yet have Philco sets to display
and to receive program. this one show
was not given as much importance,
as, for example, they might give a
series to be picked up by their deal-
ers when they have Philco sets to
display. But even caliber of guys
at the cocktail party warranted a
better display of television’s pro-
gramning potentialities.

One part of the show was clever
and showed television ingenuity. That
was the opening, whkich was a con-
versation between Russ Davis and a
voung gal. Maureen Coughlin. With
both seated in front of a new Philco
projection model, conversation went
on to the effect that the gal wanted
to see the set work. Davis said okay,
turned it on and then a camera
panned up to a full=sized shot of the
screen, followed by a fade to next act,
giving the impression that show was
being seen on set in studio.

Most of the rest was run-of-the-
mill. On the street interview was
conducted by Jack Fuller and Joan
Docherty, who talked to Philco rep-
resentatives and passer-bys in front
of the WBKB Building. Ulmer Tur-
ner did the news shot’and also in-
terviewed Philco people. Next was the
sport newsreel and finally a closing
act featuring Betty and Bob Smith,
billed as the Singing Smiths. Both
have plenty of talent as pop and hill-
billy singers, with Bob playing the
ukelele for musical accompaniment.
Here’s a team that should be watched
by talent buyers looking for upcom-
ing video entertainers. Cy Wagner.

WBKB will televise all home games
of Notre Dame and Northwestern
universities, with the ND encounters
being relayed to Chi receivers by the
station’s new relay link from South
Bend, Ind. Notre Dame will have
three games on video, while NU
opponents will be teclevised in four
games. Entire collegiate series is
sponsored by the American Tobacco
Company.

Eddy has also renewed his tele
agreement with the Chicago Black
Hawks’ hockey squad to air their 30-
home games, while Chicago Stadium
doubleheaders on Saturday nights
during the fall and winter will again
be televised. No sponsor has been
inked for the puck contests, but the
10 cage doubleheaders will be spon-
sored by the American Tobacco Com=

pany.

NEW YORK, Sept. 20.—Don Ball,
formerly assistant director of the
editing department of the Columbia
Broadcasting System (CBS), has been
named manager of the editing divi-
sion for WCBS, key New York outlet.
The post is newly created.

Cheaper Sets T
Tele and FM

NEW YORK. Sept. 20.——Populari-]
zation of television and FM by early
release of new-type lower-cost com-
bination sets was anticipated this
week by broadcasters. At least two
new models are known to be in pro-
duction for release later this fall in
time for the Christmas trade.

One model, which will be issued
by a radio firm not previously in pro-
duction of video receivers, is said to
have a revolutionary aerial device
built in which will make an outdoor
aerial unnecessary. This will elim-
inate the biggest problem in install-
ing video in New York apartinent
houses, many of which refuse to per-
mit aerial construction. The set will
have complete AM and FM tuning as
well, and will sell for about $300.
The other model, issued by a major
video firm, will combine AM, FM and,
a record player in a table model
video set, to retail at about $400.
Most current video models are not |
equipped to receive full FM. l

Pix Reaffirm
Ban On Use of
Stars for Tele

HOLLYWOOD, Sept. 20.— Film
studios have reaffirmed their standing
ban on use of pic players for tele
guest shots, declaring that flicker fac-
tories will continue to give video the
go by until the medium expands com-
mercially. At a meeting of the radio
sub-committee of the publicity com-
mittee of the Motion Picture Pro-
ducers’ Association (Johnston office)
Monday (15), studio radio exploiters
reconsidered requests for appear-
ances of film stars on wvideo and
turned thumbs down. Feeling among
flackers was that with only 3,000 sets
in the area, the trouble involved with
clearances and work by stars wasn’t
worth effort. It was stressed, how=
ever, that their stand would be re-
versed as soon as the area is sat-
vrated with receivers and video me-
dium can pay dough commensurate
with star appearances.

Paramount-owned KTLA is exempt
from the ruling insofar as tele use
of own pic players is concerned. Also
exempt from the current ban are
free-lance stars or plavers not under
contract to a specific studio.

Mullen To Head
NB(C’s Tele Push

NEW YORK, Sept. 20.—Frank Mul-
len, executive vice-president and
general manager of NBC, is assum-
ing the No. 1 spot in that network’s
drive for a rapid television expan-
sion. Mullen will concern himself
essentially with business matters con-
cerned in the web’s push, including
relations with affiliates.

John Royal, NBC veepee for video,
under the new set up, will be con-
cerned primarily with program mat-
ters. Some revision in Royal’s title
is due, but he is not leaving NBC, as
had been reported.

Noran (Nick) XKersta, now man-
ager of WNBT, the NBC TV station
in New York, will handle adminis=
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NEW YORK, Sept. 20. — A new
low-priced line of television receivers
embodying several previously unused
merchandising ideas was infroduced
vesterday by the Clear View Televi-
sion Corporation here. One set has
the 10-inch tube built above the set
proper on a swive! base so that the
screen may be turned in any direc-
tion in the room, Another is a twin
set combination with one cabinet
containing AM, FM radio and a rec-
ord player, and another of identical
design containing the video set with
a 10-inch screen. The radio-record
plaver and teleset, may be purchased
separately, but when fitted togetaer
make one complete unit.

Important factor of all the sets is
that the guts are assembled in five
separate, easy-to-remove sections
(audio, video, etc.) so that searching
for and repairing trouble on service
calls is cut to a minimum. The com-
pany also introduced a 20-square-
inch lens which may be set on a stand
in front of a 10-inch or smaller
screen set, and the viewer sees the
picture on the 20 by 20-inch lens with
virtually no loss of clarity or bril-
liance. Viewer must sit directly in
front of set to see picture thru lens,
however, since picture is Jost in a
side view.

Company is headed by Irving
Kane, who yesterday resigned as
prexy of Viewtone Television Corpo-
ration. Top management disagree-
ments with stockholders resulted in
Kane’s resignation from Viewbone
and, at this writing, eflect of his
leaving on that company or on Clear
View’s future is unknown.

WASHINGTON, Sept. 20. — Pro-
duction of television receivers set a
new monthly record in August, with
12,283 produced, Radio Manufactur-
ers’ Association reported today. Pre-
vious monthly record was set in June
when 11,484 video sets were pro-
duced. An anticipated heavy fall
output of all types of radio and TV
sets was already under way, RMA
reported, with the over-all total for
the first eight months of the year
climbing to 11,031,835. August out-
put of all types of receivers totaled
1,265,835.

15-by-20 Screen
On New RCA Video

NEW YORK, Sept. 20.—A new RCA
Victor large screen video receiver
was announced last week by Henry
G. Baker, general sales manager of
the firm’s home instrument depart-
ment. The set’s 15-by-20-inch screen
will provide an image nearly as large
as a newspaper page, with a bright-
ness of 50-foot Lamberts, about five
times as bright as the average movie,
Baker said the receiver is intended
for use in medium size and large
homes, clubs and auditoriums.

trative details under the new ar-

rangement.
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NAB Code OK’d

In Principle, But
Revisions Due

(Continued from page 5)

ally all members—even those who
criticized the code as submitted—
has endorsed the code principle at a
time when broadcasting, as an indus-
iry, was acutely in need of such a
move. The board’s resolution, which
effectuates the code as of February
1, 1948, and protects contracts in
effect as of yesterday, allows ample
time for revision. Those revisions will
deal almost exclusively with the com-
mercial practices division, storm cen-
ter at the convention, of all code dis-
cussions.

History Repeats

Thus, history has repeated itself. In
1939, at its annual convention held in
this same beach resort, the NAB
passed its first code. It, too, produced
controversy, mostly because of its
clause prohibiting the sale of time to
discuss controversial issues. How ra-
dio has grown was dramatically illus-
irated in the new code action, for the
new standards hit at a far more
critical function of radio—its treat-
ment of commercial time, the omne
feature of radio which has come in
for more criticism and battering than
any other facet of radio.

The growth of radio also was il-
lustrated in the physical differences
between this year’s and the ’39 con-
vention, The latter was centralized in
one hotel, the Ambassador, with the
attendance counted in the hundreds.
‘This year’s was scattered thru a half
dozen Atlantic City hotels and filled
most of convention hall with its ex-
hibits and delegates’ meetings.

Code Dominated Convention

The code dominated the conven-
tion. It was Item 1 before the confab,
Item 1 during the confab, and will be
Item 1 in the radio business for
months to come. Even the code’s
proponents admitted the code wasn’t
all it could be; even its critics ad-
mitted it was a mighty step for the
industry’s good. More important,
none of the code critics attacked the
code pr1nc1ple, focusing instead on
provisions which, as they presently
stand, undoubtedly would work
hardshlp on certain phases of radio
and weaken their competitive posi-
tions.

Otherwise, it was a standard NAB
meeling, notably only for its size—
2,000-odd conventioneers for an all-
tlme new ﬁgure—and the code. The
usual schism in the thinking between
network leaders and grass toots
broadcasters was in evidence. The
former pressed hard for improve-
ment, via standards, better program-
ing and increased promotlon the lat-
ter fought against such changes
which they thought might hurt them
economically.

Indies Ask More Vgice

First voiced raised against the
code’'s commercial practices was that
of Ted Cott, WNEW, New York, pro-
gram director, who, in what he
termed the “declaration of the inde-
pendents,” argued that indies had not
had sufficient representation on the
committee which drew up the code.
He supported the code principle, but
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Miller Warns

Of Increasing
Govt. Control

(Continued from page 5)
efforts to play down free speech by
radio, and other factors.

In a review of the year, Miller
found much in the way of achieve-
ment, notably the increase in mem-
bership from 846 in 1946 to 1,161 in
1947; favorable federal legislation,
and improved morale in the organi-
zation.

Admits Errors

Taking cognizance that radio has
enemies “who are willing to destroy
the reputation of a great institution
just to accomplish their miserable
ends,” Miller nevertheless affirmed
that the industry is by no means
above criticism. “The public will
be much more impressed, and more
kindly disposed toward us, if we
frankly admit our errors and give
convincing evidence of ability to cor-
rect them by affirmative action. . . .”

Miller's talk advocated more active
participation in the work of the In-
ter-American Broadcasters’ Associa-
tion. “Indeed,” he added, “all these
various operations—treaty maklng,
legislation, the work of bar associa-
tion committees, of international as-
sociations such as the Inter-Ameri-
can Broadcasters’ Association, the
Inter-American Association of In-
tellectual Industrial Property. the
International Tele - communications
Conference, the International High
Frequency Broadcasting Conference
—tie in together. It is not sufficient
that we should have contact by a
“yoluntary representative at annual
conventions. . . .”

said the mechanical provisions of
code were based on network opera-
tions, not those of indies. Robert
Swezey, Mutual veepee and code
committee chairman, admitted from
the dias, after Cott and other indie
spokesmen had aired their views, that
they had not had sufficient commit-
tee representation.

Other code critics included Fred
Fletcher, WRAL, Arlington, Va., and
Ed Breen KVFD, Fort Dodge, Ia.,
both of whom urged a referendum.
This procedure, it was pointed out by
Judge Justin Miller, NAB presldent
was not permitted or necessary, Since
the NAB membership already had
voted the board power to adopt what-
ever code it deemed fit.

Other Criticism

Additional criticism was made by
Morris Novik, New York radio con-
sultant, who argued that the provi-
sions limiting political broadcasts
were unfair and discriminatory.
Allen Saylor, radio rep of the United
Auto Workers, which expects to have
three stations airing soon, took a sim-
ilar stand, and both made the point
that the code, unless reworded or re-
vised, mlght interfere with free
specch Those who had expected
fireworks from Saylor as the result
of his comments were disappointed,
with Judge Miller’s explanations
from the chair appearing to satisfy
the union rep.

Cott spoke twice, Tuesday and
Thursday. He had been asked to ap-
point and head a committee of indies,
but reported Thursday that the pr ob-
lems involved were on such magni-
tude that he felt Miller himself
should make the appointment.

John Patt, of WGAR, Cleveland,
and Ted Streibert, of WOR, were two
of the top broadcasters who urged
adoption of the code, or a code, even
tho the instrument itself might fall
far short of requirements, In effect,
both agreed and told the convention
that the industry must make a start
and that delay would imperil broad-
casting in the eyes of both the public
and government.

Undoubtedly, FCC Chairman
Charles R. Denny’s luncheon speech

Protests Mount
On Indie Code

(Continued from page 5)
further claim that one of the newly-
elected directors-at-large nominated
himself and then proceeded to cast
15 proxy ballots. After representa-
tives of the small stations had beefed
about the morning procedure, addi-
tional elections in the afternoon of the
same day were carried out according
to NAB by-laws.

Small Stations’ Charges

Behind this group’s complaint about
procedure at the morning election is
their belief that NAB top rankers
were trying to push thru a slate which
represented segments other than small
stations. They claim that none of the
new directors-at-large has the in-
terest of small stations at heart.

After they had made their com-
plaints, Ware and other reps of the
small stations were asked to meet
with Don Petty, NAB counsel, and
Judge Miller and other NAB execs.
At this time, according to Ware and
Fletcher, NAB execs admitted the
elections were not in order and asked
that they trust to the integrity of NAB
leaders and not make any fuss about
elections. They were also promised
that future elections for directors-at-
large would be held thru referendum
of the membership.

Relative to discussion of the code,
they claim that they were not given
sufficient time to study the measure
and that the standards were ‘rail-
roaded” thru. They admit that formu-
lation of the code by a committee
authorized by the board, and permis-
sion of the board to pass on final

form, was according to permission

given for this procedure thru referen-
dum of membership about a year ago.

For the present, representatives of
the small stations are going to satisfy
themselves with drawing up sugges-
tions for future procedure, as they
were requested to do by Judge Miller.
They are heated in their insistence,
however, that if some new procedure
is not adopted to fulfill their request
for more consideration of small sta-
tion representation, they will pull out
of the NAB and form their own trade
org.

AP Board To Meet
On Air Membership

NEW YORK, Sept. 20.—Associated
Press board meeting scheduled for
October will consider station ap-
plications for associated member-
ships. According to one AP exec,
“hundreds” of stations have applied.

The AP board in April, 1946, ap-
proved in principle the granting of
associate members to stations and
subsequently sent out applications to
broadcasters.

had a great deal to do with board’s
action yesterday. Denny spoke
Wednesday (17), warning broadcast-
ers to get “back on the mainline”
insofar as code adoption was con-
cerned and noting that the Blue
Book was still a basic FCC yard-
stick. It had not been “bleached,” he
declared. Denny, quoted in The New
York Times as saying, in effect, that
the code would be a measurement
for renewal, had been under fire for
committing himself to a code which,
as Miller pointed out, after adoption
by the NAB, had to be cleared with
the Justice Department to make sure
it did not violate anti-trust regula-
tions, especially in its provisions ex=-
cluding certain types of sponsors on
the air. Red Cross, of WMAZ, Macon,
Ga., called for a move to get confir-
matlon of the Times article. Denny
supplied that confirmation in his
luncheon speech.

Code debate was not acrimonious
and, to many, its conduct was a
wmkmg example of democracy in
action,

NAB Does Burn
On Wason Spiel

(Continued from page 5)
phy and even took cracks at the late
President Roosevelt, the New Deal,
et al.

When he was finished, consensus
of network, station and agency execs
interviewed was that the speech was
entirely out of place, did the NAB no
good and injured the reputation of
the association just when it was mak-
ing a major effort to convince the
public that is was establishing a code
in the public interest.

Complaints also were directed to-
ward Dorothy Lewis, second vice-
president of the Association of Wom-
en Broadcasters, who booked Was-
on and at whose meeting he spoke.

Typical of the reaction of those at
the convention to the Wason speech
was that voiced by a well-known
large station manager who said, “It
was the most out-of-place speech I
have ever heard at a NAB conven-
tion. He never should have been
booked. It was a big mistake for the
NAB to become officially associated
with the sotial and economical phil-
osophies voiced hy Wason.”

Relative to commercials Wason
said, “It is your obligation to guard
the liberties of our people by the ex-
pansion of your commercials that
alone provide the news, the enter-
tainment, the education and the in-
terchange and unification of Ameri-
can ideals.”

Espousing NAM thinking, Wason
stated, “Radio should join with all
other industries to .restore freedom
of competitive enterprise, to put an
end to needless controls, price fixing,
subsidies, government {rade corpora-
tions, government loans and all other
devices which result in restricted
production output, reduced efficiency,
higher costs, allocated markets and
other expressions of Statism.”

‘Every Time’ Cartoon
Offered for Radio

NEW YORK, Sept. 20.—They’ll Do
It Every Time, a situation comedy
based on the King Features cartoon,
is being pitched to the Biow Agency
as a possible replacement for It Pays
To Be Ignorant. Bill Gargan is on
the audition record.

William Morris Agency is handling
the package.

SKATING VANITIES

(Continued from page 4)

gets the show off to a smash opening.
In between that and the entertaining
Minstrel Days at the end, there are
plenty of lags and drags. Fortu-
nately, producers have been able to
get a lot of top talent to cover up
production weaknesses which would
be glaring otherwise,

Gloria Nord’s work is as great as
ever, but there seemed a tendency
this year to go in for too much of an
arty tone. Miss Nord, whose looks
are breathtaking and whose roller-
skating technique is superb, is ably
aided by Mickey Meehan, but there’s
just that slight lack of commercial
appeal that makes the difference be-
tween wonderful and outstanding.

In their individual spots the Three
Craddocks score heavily in their
tumbling turn, as do the Rudells, both
acts ironically enough not using
skates. Eileen McDonnell also con=-
tribs her solo work, which is refresh-
ing and smartly sold. The produc-
tion nurpber in the Latin-American
tone is socko, with Melva Moreno
shining in the hip-shaking sequence.
And, of course, there is the usual
standout work of Bobby May,; Rose
Piccola, Frank Foster and all the
others.

Line work is strong, music is good
and costuming is excellent, some-
times adding all the life to a number
that is slated to die. Lighting, too,
is effective. Charles J. Lazarus.
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AFM FIGHTS T-H LAW IN TEST

Peace Pipe Tabu
Lifted as Ditty

Changes Hands

NEW YORK, Sept. 20. — Dinah
Shore’'s Pass the Peace Pipe disk,
storm center of a release date fuss
more than a year ago when the RCA
Victor Company pulled back record
shipments following MGM studios’
threat of a suit, was back in the news
this week with some cutie wrinkles
added on for kicks.

(1) With the Dreyfus group (Chap-~
pell-Crawford-Williamson) sending
out copies of Peace Pipe to mechani-
cal men this week, it was confirmed
that the Metro-Robbins pub group
had lost possession of the copyright.
At the time of the initial disk furor,
when Peace Pipe was widely touted
in the trade, Metro-Robbins owned
the ditty. Dreyfus’ possession came
about because MGM studios decided
to drop the song into its Good News
flicker (due in December). The old
Good News legit score was. owned by
Dreyfus and the confract he signed
with MGM pix for the f{film use
stipulated that any new song material
added to the score automatically re-
verted to Chappell-Crawford.

(2) Altho Dinah Shore is now a
Columbia star, Victor still owns the
Shore Peace Pipe master and, accord-
ing to Eli Oberstein, the platter will
be released within three weeks.
Since the Victor pact with Dinah held
usual five-year exclusivity clause, she
is prevented from doing the same
tune for Columbia. Victor nixed a
Columbia request to waive the clause.

(3) Meanwhile other diskers are
hustling to take drags on the Peace
Pipe, with Chappell suddenly re-
ported indicating that release date

restrictions were off, thus creating

open market for the ditty now that
the parent pic is only a few months

Dance Week.

National Dance Week

NEW YORK, Sept. 20.—Representatives of most booking agencies
in town met last night (19) for an initial conclave to lay the ground-
work for the promotion of National Dance Week (The Billboard,
August 23 and 30). Dance week gimmick, which might serve as an
impetus for band and music biz, is going to be worked out as a co-
operative promotion venture by the agencies, more than half a dozen
of which were represented at the meeting.

The idea already has met with enthusiastic reception’ by pro-
moters, location owners, disk jockeys and other music biz men. Such
ops as Frank Palumbo, of Philadelphia’s Click nitery, have volun-
teered time on their network shots to boost the gimmick as well as
plugging the week in local newspaper ads. Midwest Ballroom Opera-
tors’ Association has offered support, in addition to a number of other
similar individual missives of approval.

At the meeting bookers decided to mull a date for the week, with
suggestions thus far indicating that it will be one of the two weeks
prior to Christmas, which are traditionally bad biz stanzas.
decided to hold another meeting next week and also decided to
arrange for a meeting of agency and ork press agents and publicity
men, who will prepare a sustained flack drive to begin immediately
and build toward the actual event in the hope of stirring one-night
and location biz via the resultant ballyhoo.

Watch The Billboard for further developments on National

They

M’Millin Heads
Canuck ASCAP

TORONTO, Sept. 20.—Sir Ernest
MacMillin, Toronto University men-
tor and prominent civic leader, was
elected prexy of Canadian Authors,

Publishers and Composers, Ltd.
¢(CAPAC) at a board of directors
meeting here Wednesday (17). At
the same meeting William Lowe was
named general manager, replacing
Henry T. Jamieson, whose resigna-
tion was accepted by the Canadian
equivalent of ASCAP.

Lowe, w.-k. music publisher and
agent in Canada for many New York
pubs, will devote all his time to
CAPAC. He has made provision to
liquidate his other biz activities,

Craig’s WM Tour
Marks Latest Disk

To Ducat Success

NEW YORK, Sept. 20.—Francis
Craig, whose Bullet disking of Near
You is the big record rage currently,
comes out of retirement for a theater
tour to be set on a non-exclusive
basis by the William Morris agency.

Deal was set by Harry Kalcheim
for Craig to go out as a single with

a vocalist, Bob Lamm. Agency is re-
ported asking $2,500 per week for the
act. Tour will start either October
2 or 9 at the Hippodrome Theater,
Baltimore.
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Monica Lewis
Possibilities

Miss Lewis Leaves Signature

(Continued from page 3)

hunt for “new blood” and apparently
was trying to fill in vacant slots in its
roster. - Firm currently has no top
pop femme chirp or Latin ork.

Lewis Quits Signature

The Lewis gal was made available
for the Decca deal earlier this week
when Bob Thiele, her husband and
prexy of Signature Records, for
which she has been waxing, an-
nounced that by mutual agreement
Miss Lewis was going to leave Sig-
nature. Thiele and Miss Lewis’ per-
somal manager, Eddie Greene, were
emphati¢ in stating that the split was

Victor’s Deai

NEW YORK, Sept. 20.— A
story on RCA Victor’s purchase
of original-cast disking rights to
Allegro and High Button Shoes
(The Billbaard, September 20)
may have given some readers a
wrong impression as to the costs
incurred by the Victor company.
The story should have pointed
out more clearly that apart from
the factory and promotion costs,
the entire expense to the com-
pany consisted of the $15,000
advance against royalties paid to
the show producers. For the
15G, the producers have con-
tracted to deliver the cast, prin-
cipals, musicians, etc.; in other
words, the producers will absorb
the so-called recording costs.

effected for no other reason save
betterment of ihe chirp’s career.

Thiele also reported that Ray
Block, who is Signature’s musical di-
rector and conducted most of the
Lewis gal’'s waxing dates, had re-
ceived a Decca offer to back her un-
der the new deal, but the prexy said
that Block had turned down the
Decca proposition.

Going After New Talent

75¢ Pop Label
Being Prepped

ByCommodore

NEW YORK, Sept. 20.—Commo-
dore Records, Decca recording exec
Milt Gabler’s small waxing firm
whose product is handled by the
Decca distributing org, soon will
branch out into the pop field for the
first time with a new 75-cent label.
Gabler already has recorded four
sides for the new venture with Shorty
Sherock’s ork and has been fishing
around for additional pop talent with
the names of Jerry Wald and George
Paxton figuring prominently in trade
rumors sutrounding the Commodore
project.

Commodore, in its more than a
decade in the biz, has specialized in
hot jazz and folk disks which retailed
at $1 for 10-inch disks and $1.50 for
12-inchers. Plans for the pop inva-
sion are currently being completed by
Gabler and Jack Kapp, Decca prexy,
who must pass on the Commodore
product before Decca distributes the
disks. It is felt that choice of pop

 (See 75-Cent Pop Label on page 34)

Kills Monroe
Booking Over

Stand - By Ban

Case in Jersey Courts

(Continued from page 3)

fied Monroe to stay away. Theater
promptly retaliated by hiring At-
torney Vanderbilt to seek an in-
junction against the local and proceed
against it for violating the T-H Act.
Theater can’t sue Monroe, or any
other band leader. for not fulfilling
the contract because, under Form B,
the musicians owe prior obligations
to AFM.

Adams has Dizzy Gillespie, Desi
Arnaz, Gene Krupa, Louis Prima and
other bands under contract. Ben
Friefer, managing director of the
Adams, said that if the union edict
stands the house will cancel all bands,

drop stageshows and stick to a
straight flicker policy. Main trouble
with that, however, is house’s in-

ability to get a steady diet of any-
thing but Grade B films. Griefer
admitted that getting first-run pix
was a headache, but said that the
biggest headache at the moment was
getting over the union stand-by
hurdle.
“No Case,” Says Bueno

Bueno said, “I don’t think the
Adams has a case. They must be
crazy if they sue us. We haven't a
contract with them and there’s
nothing in the law (T-H) that says
we have to work for them without
a contract. If the Adams wants a
name band, let them buy it as they do
any other attraction and use it the
same way. The band doesn’t have
to play for other acts on the bill. It
just has to work in its own spot. If
other acts on the bill need music,
let the house use a pit band.

“Furthermore, we are well prepared
for any legal action. We welcome
it and have the full backing of the
international board of the national.
When I was at the Chicago convention
last week, I was the only local presi-
dent ‘there to ask the board for a rul-
ing on house bands. I was told that
traveling bands were okay, but if the
local orders a house to use a pit band
at the same time, the national would
back us up, or any other local that
makes such a move.

“Joe Padway, who was present,
told us that a test case will have to
(See JERSEY THEATER on page 37)

Report Oscar Moore

Joining 3 Blazers

NEW YORK, Sept. 20.—Guitarist
Oscar Moore, key figure in Nat (King)
Cole’s trio for almost a decade, late
this week was reported leaving the
Cole threesome to join his brother,
Johnny Moore, and the Three Blaz-
ers combo. The poll-winning guit
man has given four weeks’ notice to
Cole and is said to be joining the
Blazers around October 20, followe
the Cole trio’s stay at the Club
Troubadour here but prior to the
threesome’s skedded New York
Paramount 'Theater date.

Reason for Moore’s switch was not
divulged, but it is said to be financial,
since the Blazers is a co-operative
venture unlike the Cole combo.
Moore probably will get billing with
the Blazers.
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Morris Buys Warock Catalog

0’Connor Sale

May Cue Exit
From ASCAP

“Bell” Song in Deal

NEW YORK, Sept.
O’Connor’s Warock music catalog was
sold this week to the Edwin H.
(Buddy) Morris publishing combine.
Confirmed by Henry Spitzer, general
manager of the Morris group. the deal
involves outright purchase of Warock,
with O’Connor retaining only a small
interest. Terms of the purchase were
not revealed by Spitzer, altho in-an-
swer to reports that 100G was in=-
volved he replied: “The actual figure
is far off that price, but I prefer not
to reveal it.™

Sale of his Warock holdings may‘

be the prelude to O’'Connor’s ultimate
exit from the directors’ board of the
American Society of Composers, Au-
thors and Publishers (ASCAP). One
of the original ASCAP founders and
a leader in the formation of the
Music Publishers’ Contact Employees’
Union, O’Connor reportedly has indi-
caled that ASCAP duties were taking
up too much of his time. Just last
week in his capacity as chairman of
the executive committee he attended
the West Coast ASCAP biz meeting
along with Deems Taylor.

Morris grab of the Warock catalog
arouses interest not only because of
the Joe Young and Bert Grant re-
newals, as well as other copyrights,
but because the selling price was
believed to cover what would have
been a sizable advance for the new
Al Goodhart-Mae Twomey-Al Urbano
tune, Serenade of the Bells, which
was owned by Warock. Sammy
Kaye’s Victor disking of Bells has
focused considerable trade interest
on the ditty, the unusually heavy
response to' the lone Victor platter
setting off “sleeper” talk, getting other
diskeries on the scent and rousing
publisher buying instinects.

Meanwhile Peuner Goodhart gets
one of those music biz breaks. While
the Morris firm takes over Bells from
a much smaller firm and marks it
for a lead plug, he has another No. 1
tune chalked on the exploitation slate
of the Metro-Robbins group: These
Things Money Can’t Buy.

Loveland Joins
WM on Coast;

Wagner in Chi

NEW YORK, Sept. 20. — Archie
Loveland this week joined the Wil-
liam Morris (WM) agency’s West
Coast band departiment and Nev
Wagner joined WM’s Chicago office
in moves to fill vacated slots in the
agency’s ork booking set-up.

Loveland, former orkster, was with
the agency prior to his stint in the
navy and will work with Pat Robkin
on the Coast as replacement for the
recently resigned Jack Archer, who
now js in his own booking biz with
Milt Deutsch.

Wagner formerly was a one-night
booker for Holt Pumphrey, of Rich-
mond, Va., and will handle that stint
for WM in Chi as replacement for
Billy MacDonald, who resigned this
week after a brief stay with the of-
fice. MacDonald resigned because he
prefers to work in the California area.

20. — Johnny

The Band Box

BLUE BARRON into the New York Strand October 3-23. . . .
NAT BRANDWYNNE opening October 2 for an indefinite stay at the
Waldorf-Astoria. . . . CARMEN CAVALLARO, closing at the Para-
mount September 23, will play the Meadowbrook September 24-Octo-
ber 7, Mark Hopkins Hotel; San Francisco, October 14-December 8;
Hollywood Ciro’s December 29-January 25, and already has been
booked for May 17-July 10 at the New York Hotel Astor.

BOB BERKEY plays the Music Box, Omaha, September 23-
October 5; Peabody Hotel, Memphis, October 7-November 10; Wash-
ington-Youree Hotel, Shreveport, La., December 1-January 25. . . .
RUSS CARLYLE set for Indiana Roof Ballroom, Indianapolis, Sep-
tember 26-28 and October 1, 3-5....JAN GARBER closes September
30 at the Edgewater Ballroom, San Francisco, and plays the Billmore
Hotel, Los Angeles, October 9-December 3.

BERNIE CUMMINS closes at the Froutier, Denver, September 30,
hops to the Peony Park, Omaha. for October 2, 4 and 5 dales, then to
the Indiana Roof Ballroom, Indianapolis, for October 8, 10-12, and
the Syracuse Hotel, Syracuse. Oclober 14-November 1. . . . ART
KASSEL booked into the Blackhawk. Chicago, January 7-March 2.

EDDY HOWARD closes September 29 at the Ambassador Hotel,
Los Angeles, then plays the Aragon Ballroom, Chicago, October 28-
December 21, and goes into_ the New York Commodore Hotel January
2 for 10 weeks. . . . HENRY KING, at the Aragon, Chicago, thru
September 28, will play the Plantation Club, Nashville, October 6-19.

Following GENE KRUPA's New York Capitol date, which starts
September 25, he plays the Adams Theater, Newark, October 30-
November 5; Siute Theater, Hartford, November 7-9; Hippodrome
Theater, Ballimore, November 20-26, and then the Washington Capitol.
-« « . BUDDY MORROW one-nighting in the Cleveland area this
month, and set for the Casa Loma Ballroom, St. Louis, October 10-16.

RUSS MORGAN will be at the Los Angeles Biltmore Hotel thru
October 8, then will play the Club Seven Oaks, San Antonio, October
26-29; the Corpus Christi naval air stalion in Texas, October 30-
November 2, and the Schroeder Hotel, Milwaukee, December 23-
January 11. ... GEORGE OLSEN wound up at the Club Plantation,
Nashville, September 21, and goes into the Schroeder Hotel, Milwau~
kee, September 30-October 12.

JOE REICHMAN set for the Fairmont Hotel, San Francisco, Octo=
ber 21-November 24. ... ORRIN TUCKER will be at the New York
Roosevelt Hotel thru October 11 and will open October 17 at the
Stevens Hotel: Chicago. . . . GRIFF WILLIAMS, who closes at the
Schroeder Hotel, Milwaukee, September 28, opens October 2 at the
Palmer House, Chicago, for an indefinite stay and is booked into the
Mark Hopkins Hotel, San Francisco, for 12 weeks, opening January 27.

LOUIS PRIMA plays the Club 86, Geneva, N. Y., September 23-
28; National Theater, Louisville, October 2-8; Liberty, Evansville,
October 9-15; State, Memphis, October 16-22; Palace, Youngstown, O.,
October 27-29; Adams, Newark, November 13-26, and goes into the
New York Paramount in December for four weeks.

RALPH FONT at Grossinger’s, Ferndale, N. Y. . . . FREDDIE
D’ALONSO at the Fox & Hounds Club, Boston. , .. CANEY RHUMBA
ork at the Philly Latin Casino. ... LOUIS (KING) GARCIA opened
last week at Oetjen’s, Brooklyn. . . . PEPITO at Monte Carlo, New
York. ... RAFAEL at the Patio, Brooklyn. . .
the Parkville, Brooklyn.

. RAUL DE CASTRO at ~

e

Jinglers Plot Own Association

To Tackle Clearance Stymie

On the Soap-Selling Ditties

{Continued from page 3)

had been banned from stations be-
cause the outlets either did not have
an ASCAP license or the jingle had
not been cleared thru BMI. Addi-
tional fodder for the drive for an
over-all organization was provided
by ASCAP’s decision to credit song-
writer-members with jingle perform-
ances, while BMI has continued its
policy of not logging jingle perform-
ances, or paying per-performances,
but listing them in their bulletin and
clearing them for use on the air.
Several of the jingle writers have,
from time to time, approached BMI
execs with wvarious propositions
whereby they would receive per-per-
formance payment, but have not been
successful in their attempts, altho
BMI officials have carefully consid-
ered each proposal.

One of the major planks in the
proposed association would be the
formation of a central clearing house
for all jingles, with the association
seeking per-performance royalties
based on the actual playing time for
the jingle; e. g, if a 4-cent royalty
is paid on a two-minute pop tune

jingle
that

a  80-second
one-fourth

performance,
would receive
amount or 1-cent.

Outright Sale or Lease?

Another question which has fre-
quently entered into the discussion
is whether or not jingles should be
sold outright to the radio adverlisers
or leased for a pre-determined period.
At present both systems are ems-
ployed. In the latter instance, the
tune and the lyrics revert to the
writers at the end of the contract.
While the lyrics are tailored to a
specific account, they can be changed
and a new set can be put to a tune
and re-sold.

Jingles running from 30 seconds to
one minute usually feature musical
themes built to resemble pop songs,
and writers have added additional
music and peddled the tunes to com-~
mercial pubbers. One such jingle
written by Lanny and Ginger Grey
for a Buffalo department store, has
been given an eight-minute arrange-
ment and performed by two sym-
phony orks. Where the jingle is
turned over to the advertiser, all
(See Jinglers Plan Assin. on page 34)

Tony Martin Disk
Revival Headed
For Hit Action

HOLLYWOOD, Sept. 20.—With an
old Tony Martin platter (Mercury) of
I Never Loved Anyone pulling one of
those West Coast freaks and making
some sales stir long aiter its release,
ditty may be headed for hit action.
Tune waus just sold this week to Dave
Dreyer, of the newly formed Dreyer
music firm (orkster Frankie Carle is
a pariner), and is marked for a pro-
fessional drive.

Purchase was made from Song-
writers Publishing Company here,
with Dreyer stepping lively to beat
out four or five other large pub

contenders.

|Jordan Breaks

Dixie Record;
Knoxville Jam

NEW YORK. Sept. 20.—Louis Jor-
dan’s Tympanny Five broke its
own all-time Southern one-nighter
record on its first Ralph Weinberg
promoted date ot this season in Bir-
mingham Wednesday (17). Topping
his earlier mark by several hundred
dollars, Jordan grossed $9,577 for the
night. He worked the date at $1,150
guarantee plus 60 per cent of every-
thing grossed over %2,300 and took
out $4,851 as his share.

KNOXVILLE, Sept. 20. — Louis
Jordan got separated from the rest
of his bandsimen somewhere south of
Evansville, Ind., and arrived here at
11:30 p.m., Tuesday (16), too late
for his skedded engagement at the
Payne Avenue Recreation Center.

Knoxville promoter, John Hender-
son, assured stub holders that Jor-
dan would play a return date some-
time in October. This, after some of
the patrons stormed the box-office,
demanded refunds and wrought dam-~
ages which included disappearance of
about $700 in cash, as well as a $350
violet-ray lamp belonging to Ralph
‘Weinberg and used to illuminate the
invisible-ink identification stamp on
customers’ hands,

When Jordan finally appeared at
entrance to dance hall and saw the
police riot squads in action, he de-

1 cided that the place wasn’t for him

and worked out deal with Hender-
son to play the return date.

Col. Recording

To Expand Disk
Jock Ad Dvrive

NEW YORK, Sept. 20.—Columbia
Recording Corporation plans to ex-
pand its disk jockey ad campaign by
buying time thruout the country on
leading platter shows aired in its
distrib areas. Columbia recently
scouted the field with test campaigns
on the Rush Hughes program on
KXOK, St. Louis. and the Easy
Gwynn show on WIBC, Indianapolis,
and was impressed by the importance
of disk jock shows as an ad medium.
Consequently, the firm decided to
buy pieces of other platter segs.
Freddie Robbins’ 1280 Club on WOV,
New York, reportedly is one of the
shows on which Columbia already
has bought time.

In addition the Coluinbia Record
Shop, Robbins’ half-hour disk pack-
age, bankrolled by Columbia dealers,
will continue to be aired over .500 sta-
tions this year, but the format of the
show will be altered. Instead of fea-
turing new releases only, the pro-
gram will air hit tunes and old faves
recorded by the label.
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Cap’s Partial Shift To 75 Cents

3 Deuces Gets
Ventura Band

In 802 Ruling

NEW YORK, Sept. 20.—The Charlie
Ventura 52d Street booking squabble
got a Local 802-ing this week and the
union decided that the band should
play the Three Deuces, into which
the Harry Moss Ageney booked if,
instead of the Troubador, into which
ork manager Don Palmer booked it.
‘The feelings of the Troubador, which
outbid the Three Deuces by a couple
of hundred dollars for the band, will
be salved with a later date.

The Moss Agency may lose the
Ventura property if present negotia=-
tions between Harry Moss, who last
week joined Willard Alexander as
veepee, and Palmer work out. Pal-
mer, who has been handling a good
deal of the recent bockings for the
- band, wants to free-lance Ventura
for a while.

Despite the announcement last
week that the office would continue
to operate with Jack Kearney, Moss’s
right-hand man, in charge, it is
known that two or three other offices,
including the McConkey Music Cor=-
poration, have made Kearney offers
which he is considering.

Now It’s Official:
‘Allegro’ Release
Datels Lifted

NEW YORK, Sept. 20.—Release
date squabble over the Allegro score
{The Billboard, September 13) came
into the spotlight once again this week
when Williamson Music, the Chappell
subsid which handles the score, sent
out a wire to waxing firms listing the
September 25 record release date. The
wire read as follows:

“We find that one or more record
companies, without our consent, per-
mission or acquiescence, have violated
our release date of September 25 for
records of the musical compositions
from Allegro and have released such
records prematurely. We therefore
cancel said release date and consent
to your release of such records im-
mediately. (Signed) Williamson Mu=-
sic Co.”

At press time the wire had caused
no vociferous reaction in any of the
recording directors’ offices.

Meyerson Fills
Four Posts in

Musicraft Org

NEW YORK, Sept. 20.—Four pre-
viously vacant exec posts at Musicraft
Records under the new refinanced org
were filled this week by Prexy Jack
Meyerson. Edward J. Rogers, former-
1y of the sales and production depart-
ments of the World Broadcasting Sys-
tem, was named assistant to Meyer-
son. Accountant William Fortgang
was appointed assistant treasurer.
Robert T. Schomer, former plant en-
gineer for Signature Records, was
named plant manager for Musicraft
at Ossining, N. Y.

Dan Edelman, who has been the
diskery’s publicity topper for the past
year, was named director of pub-
!icity, sales promotion and advertis-
ing.

Stirs Up Stem

Hillbilly Bash in Carnegie Hall

Talent Scouts

(Continued from puge 3)
happily participated in the show by
doing three numbers which demon-
sirated her remarkable yodeling abil-
ity and the solid following she has
in this area. The house practically
tore the roof down for her.

Plugs for Diskers

It must have made Ernest Tubb
mighty happy, too, pardners, because
the singer and star of the WSM show
got a neat 2G per night. Finally, the
whole shindig must have brought
tears of happiness to Jack Xapp’s
eves because the Decca plugs flew
fast after every selection and the
audience was asked, begged, cajoled
and almost harassed to buy Decca
recordings of the tunes which, by a
strange coincidence, the artists were
singing. They didn’t raffle off a
Decca album or share of stock, but
Jimmy Short, one of the singing, gui-
taring Short brothers, pointedly men-
tioned a half-dozen times that they
weren’t making much dough so
wouldn’t everybody buy, etc. ... Poor
Victor, which had only Rosalie Allen
battling for it, came in a poor last.

If nothing else, the hillbilly con-
certs demonstrated several important
things. First, New York is sold on
hillbilly music. These weren’t just
curious onlookers, out for a night of
novelty. They were serious, devoted
fans, almost rabid in their wild en-
thusiasm. Such screaming and wild
applause during and after each num-
ber hasn’t been heard in town since
Frankie Sinatra brought out the

‘bobby-soxers at the Paramount—but

with one great difference. Instead
of juveniles vocalshopping all over
the place, these were people beyond
their teens who knew all the numbers
and entertainers, which is proof posi-
tive that they listen devotedly to the
shows featuring those performers.

Effective Merchandising

Another thing shown at these ses-
sions is that, as a method of mer-
chandising hillbilly disks, they're
hard to beat. It’s not hard {o under-
stand the terrific sale of hillbilly disks
when you feel the pulse of a recep-
tive audience such as was at those
two concerts. Decca got breaks not
only out of past releases but out of
new tunes which the artists had re-
corded and which, they announced
just before they sang them, would
soon be released.

Finally, the concerts conjured up
interesting speculation about the pos~
sibility of hil:biliies on Broadway.
Bob Weitman, Sammy Rauch, Charlie
Yates, Harry Kalcheim, Maria
Kramer, Ted Wallenstein and Steve
Sholis were among the showbiz
names who sat in on one of the con-
certs to observe the phenomenon.
They couldn’t help but be impressed
by the drawing power and show-
manship of the hillbillies and the
staunch following they have. That
hilltbilly music is becoming uni-
versally popular and that its re-intro
to vaude is not far-distant is indi-
cated by the fact that William Mor-
ris is submitting Ernest Tubb for
fheaters. Years ago, hillbilly acts
were standards in theaters. In fact,
Judy Canova first attained fame in
vaude with her nasal singing in a
family hillbilly act which toured the
country for years.

As entertainment, the concert were
pure, yellow bantam with the magic
touch of showmanship. The hep
Broadway mob probably wouldn’t go
for it, because the gags were obvious

and the sharpies undoubtedly heard
them years ago at the Palace. The
tunes were typical rural rhythm and
all the surefire yock and applause-
getters were used to milk the audi-
ence for all it was worth. But they
loved it.

Talent Line-Up

In addition to Tubb and Miss Allen,
Carnegie’s Grand Ole Opry had Min-
nie Pearl, rustic comedienne of the
WSM airshow; Jimmy and Leon
Short, who guitared, sang and emseed
at various times; the Texas Trouba-
dours, instruniental {rio composed of
Jack Drake, Hal Smith and Tominy
Paige; Radio Dot and Smoky Swann,
comedy-harmony team; and George
Dewey Hall, “The Solemn Old Judge”
and creator of Grand Ole Opry, who
introed and closed the show. All
went over big. Only time the show
slowed down was when Radio Dot
(fem straight woman) and Smoky
Swann (baggy pants comic) came on
and this was due largely to imperfect
timing, Swann’s repeating of Dot’s
lines in a verse bit, and Dot’s con-
tiruous and monotonous accenting of
Swann’s punchlines by swatting him
over the head with a roll of paper.

The promoters of the two concerts
plan to follow these with a series of
similar ones, possibly late in October
or in November, which undoubtedly

(See Scouts Ogle ’Billies on page 34)

New Label
Upping Some
Pop Artists

Victor Boost Also Seen

HOLLYWOOD, Sept. 20.—Altho
Capitol disk execs reserved comment,
The Billboard learned this week that
the diskerv’s new purple label—T75
cents-—cefinitely will be used to im-
plement a price rise for some of
Cap’s current talent wares. New
line, which will institute a 15,000
series, will pop in October and in-
cludes initially Gordon MacRae's
platterings, a Johnny Mercer-King
Cole double feature and a Peggy Lee
platter. Latter three artists formerly
were spotted on the firm’s black label
at 60 cents. Decision by Capitol to
up some pop artists to the 75-cent
price and retain the bulk on 60-cent
tallow followed a recent announce-
ment by Columbia of a price jump
on its line from 63 to 75 cents, with
the manufacturer absorbing the tax.

Meanwhile, altho James W. Mur-
ray, RCA Victor veepee in charge of
the record division, earlier in the
week reported that for the present
Victor contemplated no price change,
record retailers in the city claimed
that they had been sounded out by

(See Cap’s Partial Shift on page 34)
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OHNNY MERCER...

his sugar used to be ‘'so refined” . . .
but now he's shouting those grand old

with PAUL WESTON

and his orchestra

flipover:

‘WHY SHOULD
~ GRY OVER YOU

with
THE PIED PIPERS
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Sunset and Vine

IGAR BLOES' |

- The Nation’s Top Tunes

‘The natlon’s 10 top tunes, THE HONOR ROLL OF HITS, is de-
termined by a scientific tabulation of various degrees of each song’s
poptilarity es measared by survey features of The Billboard’s Musle
Popularity Chart.

Week Ending
September 20

HONOR ROLL OF HITS

{TRADEMARK]
The title “HONOR ROLL OF HITS"” and the listing of the hits have been ecnpy-
righted by The Billboard. Use of either may not be made without The Billboard’s consent.

This Week Tast Week
By K it Goell and Francis Craig
1. NEAR YOU e G wmeme (ascar)® 4

Records available: Pranels Craig Orl, Bullet 1001: Larry Green Ork, Victor
20-2421; Elliot Lawrence, Columbia 37838; Alvino Rey, Capitol B-452; Andrews
Sisters, Decca 24171; The Auditones, Rainbow 10025; Dolores Brown-Auditones.
Sterling 3001; Victor Lombardo, Majestic 7263.

liectrical transcription libraries: Music of Manhattan Ork, NBC Thesaurus.

2. pEG 0’ MY “EARI By Alfred Bryan and Fred Fisher 1

Published by Robbins (ASCAL)

Records available: Buddy Clarl, Columbia 37392; Glenn Davis, Skating Rhythms
SR-235; Clark Dennis, Capitol 346; the Harmonicats. Vitacoustic 1 & 2; Dolph
Mewitt, Dixie 115; Eddle Heywood Ork, Decca 23960; Art Lund, MGM 10037;
Ted Martin, DeLuxe 1080; Red McKenzie, National 9027, Glenn Miller Ork,
Decea 25075; Miff Mile Nicksieland Band, Commodore C-1518; Danny O'Nell,
Majestic 7238; Phil Regan, Decca 25076, Moyd Sherman-the Chickering Four,
Signature 15119; The Three Suns, Victor 20-22%2; Ted Weems, Mercury 5052.
Electrieal’ transeription libraries: The Ambassadors, Lang-Worth; The Nova-
time Trio, NBC Thesaurus; Allen Roth, NBC Thesaurus; Eddie Skrivanek Ork,
MacGregor; George Towne, Assoclated; Al Trace, Lang-Worth; Paul Martin.
Standard; Lawrence Welk, Standard; Russ Morgan, World.

I WONDER WHO'S KISSING “ER "ow By W. M. Hough, F. R. Adams and

Published by E. B. Marks (BM/)
J. E. Howard
From the 20th Century film ‘I Wonder Who's Kissing Her Now.*
Records avaflable: Perry Come, Victor 20-2315; Jerry Cooper. Diamond 2082;
D'Artega Ork, Sonora 2012; The Dinning Sisters, Capitol 433; Bobby Doyle,
Signature 15057; The Hollywood Rhthym-aires, Hollywood Rhythms 1552; Jack
MecLean Ork, Coast 8002; Ray Noble, Columbia 37544; The Four Vagabonds,
Apollo 1055; Ted Weems-Perry Como, Decca 25078; Foy willing, Majestic 6013:
Marshall Young, Rainbow 10002; Glenn Davls, Skating Rhythms, SR-239;
Frank Froeba, Decca 23602; Joe Howard, DeLuxe 1036; Joseph Littau Ork, Pilo-
tone 5132; Ben Yost Singers, Sonora 1084: Danny Kaye, Decea 24110; Larry
Vincent, Pearl 15, Phil Reed, Dance-Tone 118; Jack McLean Ork-Wayne
Gregg, Coast 8013; Jean Sablon, Victor 25-0101.
Llestrical transeription libraries: Chuck Foster. Lang-Worth; Ozie Waters.
MacGregor; Randy Brooks, Lang-Worth; Billy Butterfleld, Capitol; Frank
Froeba, World; Hollywood Serenaders, Capitol; Music Hall Varieties, NBC
Thesaurus; Merle Pitt, Lang-Worth and World; Claude Sweeten, Standard;
George Towne, Associated; Al Treace, Lang-Worth: Artie Wayne, MacGregor.
Y By Carroll Loveday and Helmy Krese
THATS MY DESIRE Published by Mills (ASCAP)

Records available: Ray Anthony Ork, Sonora 2019; Hadda Brooks, Modern
Music 147; The Cats and the Fiddle, Manor 1064; Ella Fitzgerald, Decca
23866; Goldeng Arrow Quartet, Continental C-6048; Woody Herman, Columbia
37329; SEmmly Kaye, Victor 20-2251; ¥rankie Lalne, Mercury 5007; Curtls
Lewis, Apollo 1058; Art Mooney Ork, MGM 10020; The Scamps, Modern Music,
20-516; Martha Tilton, Capitol 395; Glenn Davis, Skating Rhythms, SR-235;
Phil Reed, Dance-Tone 118,

Electrieal transcription tibraries: Barclay Allen, MacGregor; Lenny Herman,
Lang-Worth; Art Mooney Ork, Associated; The Mustc of Manhattan Ork,
NBC Thesaurus; Chsrile Spivak, World; Leighton Noble, S8tandard; Bkinnay

Ennis, Standard.
Williams; published by

SMOKE, SMOKE, SMOKE (THAT CIGARETTE)
American (BMI)

Records available: Johnny Bond, Columble 37831; Phi Harrils, Victor 20-2370:
Deuce Spriggins, Couast 263; Lawrence Welk, Decca 24113; Tex Willlams,
Capitol Americana 40001; Cal Shrum and His Rhythm Rangers, Westernalir 101.
Electrical trunseription libraries: LawTtence Welk, Standard.

6- FEUDIN' A“D HGH"N' By Al Dubin and Burton Lune

Published by Chappell (ASCAP)
Records available: Tex Beneke, Victor 20-2313; Dorothy Shay, Columbia 3718%
(also in Dorothy Shay Sings Album. Columbia C-119); Rex Allen, Mercury
G049; Bing Crosby, Decca 23975; Georgla Gibbs, Majestic 12011; Kate Smith,
MGM 10041; Jo Stafford, Capitol B443; Phil Reed. Dance-Tone 133.
Electrieal transeription libraries: The Song Spinners, World.

7. WHEN YOU WERE SWEET SIXTEEN 57 Snapiro-Bernstein (ASCAP)

Records available: Perry Como, Victor 20-2259; Mills Brothers, Decca 23627
Dick Jergens, Columbia 37803; Phil Reed, Dance-Tone 120; Herb Kern, Temp
TR 1034.
Electrical transcription libraries: Phil Brito, Associnted; Foursome Quartet,
MacGregor; Emile Cote, Lang-Worth; Colling Driggs, Standard; XKnicker-
bocker Four, NBC Thesaurus.

By Frank Loesser

8- I WISH l DID“'T lOVE you so Published by Paramount (ASCAP)

Trom the Paramount film *“Perils of Pauline.”
Records available: Dick Farney, Maljestic 7225;
Dick Haymes, Decca 23977; Betty Hutton, Capitol 409;
20-2294: Dinah Shore, Columbia 37506; Phil Reed,
Gable, Radlo Artist 211,
Electrical transcription
World; Lenny Herman, Lang-Worth;

NBC Thesaurus.
By Allie Wrubel

9- THE lADY mo" 29 pAl-Ms Published by Martin (ASCAP)

Records available: Andrews Sisters, Decca 2397¢; Henry Busse, Vitacoustic 6;
Victor Lombardo Ork, Maljestic 7250, Freddy Martin, Vietor 20-2347; Curt
Massey, Coast 8011; Tony Pastor, Columbia 37562; The Pied Pipers, Capitol
B460; Phil Reed, Dance-Tone 133.

Eleetrical transcription libraries: Eddy Howard, World; Tony Pastor, Lang-
Worth; Sweetwood Serenaders, NBC Thesaurus; Vic Damone-Ted Dale Ork,

Associated.
By Marty Symes and Johnny Farrow

10- l “AVE BUT ONE HEART Published by Barton (ASCAP)

Records available: Carmen Cavellaro, Decca 24154; Tex Beneke-Miller Ork,
Victor 20-2424; Gay Claridge Ork, Puture Music F-105; Monlca Lewls, Signature
15130; The Pied Pipers, Capitol B460; Frank ‘Sinatra, Columbia 37554.
Electrical trenseription libraries: Nat Brandwynne Ork, World; Sweetwood
Serenaders-Charlie Jordan, NBC Thesaurus.

z

5

By Merle Travis and Tex

3

6

By James Thornton; published

1

&

Helen Forrest, MGM 10040;
Vaughn Monroe, Victor
Dance-Tone 120; Carol

libraries: Mlndy/ Carson, Associated; Eddy Howard,
Muslc of Manhattan Ork-Louise Curlyle,

9
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o

o new RCA VICTOR release

e're busy

® SAMMY KAYE
The Echeo Said No

AND
An Apple Blossom Wedding

RCA Victor 20-2330

® VAUGHN MONROE

Talleahassee
AND
1 Wish | Didn't Love You Se
RCA Victor 20-2294

® FREDDY MARTIN
The Lady from 29 Palms

AND
Cumana
RCA Victor 20-2347

Come Yo the Mardi Gras
AND
Lolita Lopex
RCA Victor 20-2288

® PERRY COMO
When You Were Sweol
Sixteen
AND

Chi-Baba Chi-Baba
RCA Victor 20-2259

THE STARS WHO
MAKE
THE Hits ARE Own

this week!

pressing these big hits:

® VAUGHN MONROE

Kokemo, Indiana

AND
You Do

RCA Victor 20-236%

® LOUIS PRIMA
Civilization
AND
Forsaking All Others
RCA Victor 20-2400

® PHIL HARRIS
The Dark Town Poker Club

AND
Thai's What ! Like About The South
RCA Victor 20-247%

® LARRY GREEN

Near You
AND
Pic-A-Nic-In
RCA Victor 20-2421%

® THE THREE SUNS

©On the Avenve
AND
Sentimental Souvenir
RCA Victor 20-2398

KEEP YOUR EYE ON BERYL!

er radio guest appearances and her first 2 RCA Victor

She’s stirred up a storm with h ; '
Records. She's a terrifig click with coin ops and disc

Davis—and waiting for more!
1 Want To Be Loved anp if My Heart Had A Window
RCA Victor 20-2268
n a New Heart ano Mother, Mother, Mothor
RCA Victor 20-2354
JUST RELEASED:

1t All Came True anp One Little Tear is an Ocean
RCA Victor 20-2426

You're Breaking i

® EDDY ARNOLD
il Hold You in My Hear?

AND
Don’t Bother to Cry
RCA Victor 20-2333

I¥’s A Sin
AND
3 Couldn’t Believe It Was Truo
RCA Victor 20-224%

® SONS OF THE PIONEERS

Cigareetes, Whusky, And
Wild, Wild Women

AND
My Best To You
RCA Victor 20-21909

® THE CATS AND THE FIDDLE
I Miss You So

AND
THE FOUR CLEFS
Dig These Blives
RCA Victor 20-207%

® SPADE COOLEY
Red Hot Polka ano

Who Dug This Hole I'm In
RCA Victor 20-2384

jocks. Everybody's hearing about Pery!




24 MUSIC

The Billboard

September 27, 1947

dus? released and already
No. 3 on “MOST-PLAYED
JUKE BOX RACE RECORDS"

Shes got red hair
Put she don't care

Cauvse shes a hit
From here to there!

WEST
COAST

EAST [
COAST

TEER

Ry 3
E
el

By GENE AMMONS and ROZZ GORDON
Recorded by GENE AMMONS (Mercury)

&\‘\\ .
N ,

\ \\\\\\.\\\\\x\\\\\\\\\\\\\\\\m NN

A sentimental Blues Ballad
that's winning the nickels!

0000100,

SN\
s...\\\\\\\\\“

By DAVE CAVANAUGH
Recorded by
JOE ALEXANDER (Capitol)
HOT LIPS PAGE (Columbia)
EARL HINES (Vitacoustic)

PIC MUSIC CORP. wscany PREVIEW MUSIC CO. e

EARL MILLS, Prof. Mgr.
228 No. LoSclle St, Chicage 1, N

R N

Sheet Music

Week Ending
September 20

BEST-SELLING SHEET MUSIC

Tunes listed are the national best sheet
music sellers. List is based on reports
received each week from all the nation's
sheet music jobbers. Bongs are listed

asccording to greatest number of sales.
(F) Indicates tune is in & film; (M) indi-
cates tune is in legit musical; (R) Indicates
tune is available on records.

17. TELL ME, MARIANNE....Southern .........Southern
18. OH, WHAT A BEAUTI-

FUL MORNING ..........Chappell ..........Williamson
19. TIME AFTER TIME........Edwin H. Morris ..Sinatra Songs
20. DEAR OLD DONEGAL....Leeds ............Leeds

POSITION Publisher
Werkn | Last | This
1o date/ Week| Week
10 1 | 1. I WONDER WHO'S KISSING HER NOW (F) (R)...E. B, Marks
4 7 | 2. NEAR YOU (R).. .Supreme
18 2 i 3. PEG O"MY HEART (R) . ...tuvtuenmunonnnoceiasnns Robbins
11 [ 4. WHEN YOU WERE SWEET SIXTEEN (R)...Shapiro-Bernstein
20 3 5. THAT'S MY DESIRE (R).....0iveeuiieennrnnanensnn . .Mills
7 4 6. I WISH I DIDN'T LOVE YOU SO (F) (R).......... Paramount
7 9 7. AN APPLE BLOSSOM WEDDING (R)........ Shapiro-Bernstein
7 5 8. FEUDIN’ AND FIGHTIN’ (M) (R) ................ Cbappell
3 11 9. THE LADY FROM 29 PALMS (R) .........c00.cae.- Martin
12 8 10. ASK ANYONE WHO KNOWS (R)..........cccene.. Witmark
5 12 11. I HAVE BUT ONE HEART (R)........ .. vteunnn. . .Barton
&3 15 12. YOU DO (F) (R).cvivnnnnn 0000000000 Bregman-Vocco-Conn
1 -_— 13. ALL MY LOVE (R).....citiieeinnnencnnnaann,. Harms, Inc.
4 14 13. THE WHIFFENPOOF SONG (R)...cvivvivininraacanns Milter
8 13 14. TALLAHASSEE (F) (R) ...t eiiieenenneeonananans Famous
1 = 15, KATE (R).icviriiiiteneronertessnssosasennsnsns ve..0..Berlin
ENGLAND'S TOP TWENTY
)
POSITION
Weeks | Last | This
to date{ Week|Week English American
8 1 1. NOw IS THE HOUR......Keith Prowse ......Leeds
4 9 2, CHI-BABA, CHI-BABA....Sun «ecoes.s « .Oxford
16 2 3. COME BACK TO
SORRENTO ........es.e..Ricordi .cc..ec....Public Domain
18 2 4. PEOPLE WILL SAY
{ WE'RE IN LOVE..........Chappell ..........Williamson . .
7 & | 5. THE LITTLE OLD MILL...Irwin Dash .......Shapiro-
‘ Bernstein
5 4 6. GUILTY .........sves.....Francis Day ......Feist
[ 3 7. 1 BELIEVE.............,..Edwin H. Morris ..Sinatra Songs
11 4 8. ON THE OLD SPANISH
{ TRAIL ............s0....Peter Maurice .....Peter Maurice
10 { 5 | 9 MAMSELLE .............Francis Day ......Feist
13 4 | 10. IGOT THE SUN IN
THE MORNING .......... Chappell ..........Berlin
3 10 , 11. A GARDEN IN THE RAIN..Campbell-Connelly .Melrose
21 6 12. AMONG MY SOUVENIRS...Lawrence Wright ..T. B. Harms
14 12 | 13. HEARTACHES ...........Campbeli-Connelly .Leeds
12 11 14, THEY SAY IT'S
. WONDERFUL ......... ...Chappell ..........Berlin
35 | 14 15. ANNIVERSARY SONG.....Campbell-Connelly .Mood
20 7 ’ 16. A GAL IN CALICO........Feldman ..........Remick
i

CANADA'S TOP TUNES

Songs listed are sheet music best sellers in Canada. Listing is based on reports
received from the two largest wholesslers In the dominion, Canada Music Sales and
Gordon V. Thompson. Sinee both firms are also American publishers’ representatives
and publish songs themselves (and consequently push difierent songs), The Billboard
presents the song titles and the-sales rank order in which each of the two flrms rate
the song. In other words. while the No. 1, 2, 3, etc. songs as listed by Canada Muslc
and by Thompson may vary, the full list does represent the tunes which are selling
best in Canada.

Rank Order tank Order
According 1o According to
BONG CMS GVT SONG CMS GVT

THAT'S MY DESIRE ..... 1 —_
1 WISH 1 DIDN'T LOVE

ALL MY LOVE......c..... 16 —_—
APRIL SHOWERS ..:000.. 17 —_—

YOUSO ...ovvuninnrannsss 2 — RED SILK STOCKINGS

WHEN YOU WERE SWEET AND GREEN PERFUME.... 18 —-—
SIXTEEN .......c0000000 5 STELLA BY STARLIGHT.. 19 —
TALLAHASSEE ........ . 4 -_— JE VOUS AIME............ 20 —_—
AN APPLE BLOSSOM 1 WONDER, 1 WONDER,

WEDDING ............... 6 I WONDER ........... . — 1
PEG O’ MY HEART...... 6 2 NEAR YOU ......... teea. = 7
ACROSS THE ALLEY FROM I HAVE BUT ONE HEART.. — 8
THE ALAMO ............ 7 3 CHI-BABA, CHI-BABA.... — 9
FEUDIN’ AND FIGHTIN'.. 8 -_— MAM'SELLE ............. —_ 10
1 WONDER WHO'S KISSING THE WHIFFENPOOF SONG — 11
HER NOW.. 00800000 . 9 1 ANNIVERSARY SONG .... — 12
LINDA ........ teesranans 10 — NAUGHTY ANGELINE..... — 13
A SUNDAY KIND OF ALMOST LIKE BEING IN

EOVE! .. Beeeeo...mt... 11 —_— OVE ....cociorannsesnsnn — 14
MY HEART IS A HOBO.... 12 —_ THE HEATHER ON THE

ON THE OLD SPANISH HILL ova. cebid - - Baam. o, « -_— 15
TRAIL ....cieevrnannrones 3 —_— DREAM, DREAM, DREAM.. — 16
AS LONG AS I'M THE TURNTABLE SONG.. — 17
DREAMING .........0000. 14 -— KOKOMO, INDIANA —_— 18
ASK ANYONE WHO YOU DO ......... —_— 19
KNOWS .....rvecsvnvevesns 15 — THE ECHO SAID “N —_— 20
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5.

VERSAL HITE

Jerry Murad’'s HARMONICATS
and UNIVERSAL RECORDS, the originators
of the "PEG O MY HEART” sensation are

thanking the nation with their greatest

record | LOVE YOU (4)

. L J
MWO A "million=AIR" record

headed for a long stop at the TOP!
The CATS dre out of the bag. ..
here's the record we've waited for!

R4
ﬂfw It's yours, UNIVERSAL-ly}

% Shhh .. MY GAL SAL" is a sleeper on the back.  *
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JOCK OF THE WEEK

BOB GOERNER

Bob runs the Curfew Club every: week
night ‘at 11:15 over KQW in Frisco.
Righ light of his stanza is listing of top
tunes of the week.

F

and his Orchestra

Featuring Francey Lane
and the Beachcombers

KICK OFF ON THE FOOTBALL TRADE WITH THESE
GREAT COLLEGE FAVORITES

ROAR, LION, ROAR

Sig 15153
DEAR OLE DUKE

WASHINGTON AND LEE SWING
FAR ABOVE CAYUGA'S WATERS

Sig 15154

THE EYES OF TEXAS

Sig 15155
FIGHT ON, U.S.C.

ON WISCONSIN

Sig' 15156
NOTRE DAME VICTORY MARCH

records

-DISTRIBUTED BY
GENERALE)ELECTRIC
SUPPLY CORPORATION

See youf_GESCD distrib or. or ‘wrile dlreé} to
Signature Racords, 60T W, .6!_ Sn, New York-14N, ¥

Radio Popularity

Week Ending
September 20

SONGS. WITH GREATEST RADIO AUDIENCES

(Beginning Friday, September 12, 8 a.m,, and ending Friday, September 19, 8 a.m.)
Tunes listed have the greatest audiences on programs heard on network stations in
New York, Chicago and Los Angeles. List is based upon John G. Peatman’'s Audience
Coverage Index The index is projected upon radio logs made available to Peatman’s
ACI by the Accurate Reporting Service in New York, Radlo Checking Service in Chicago,
Radio Checking Service in Los Angeles. Listed are the top 30 (more in the case of ties)
tunes alphabetically. The music checked is preponderantly (over 60 per cent) alive.

(F) Indicates tune is from a film; (M) Indicates tune is from a legitimate musicsl;
#R) indica~etr tune is available on records. In each instance, the licensing agency
controlling performance rights on the tune is Indicated.

The feature is copyrighted 1947 by the office of Research, Inc., 3470 Broadway,
New York 31, N. Y. No reference may be made to any of this material except in
trade papers; no other use Is permitted; no radio broadcasfs utilizing this inforfuation
may be aired. Infringements will be prosecuted.

The Top 30 Tunes (plus ties)

Ain’tcha Ever Comin’ Back? (R)...vvi it vneniriinnnnnnns Sinatra Songs—ASCAP
A My Love (R)......tttniitrnnneneeeeeeannennns ...Harms, Inc.——ASCAP
AL OFf Me (R) ..ttt i ittt et et ca e ieaenennnnnss Bourne—~ASCAP
Almost Like Being In Love (M) (R) . ............. e e Flls o Sam Fox—ASCAP
An Apple Blossom Wedding (R).................... Shapiro-Bernstein——ASCAP
As Years Go By (R ... tutttttnioneetenneusoomensonassnens Miller——~ASCAP
Ask Anyone Who Knows (R) ....vinintitinnrneonenninnnnns Witmark—ASCAP
Cecilia (R L.ttt ittt ittt e e e ©00000 ABC—ASCAP
Come To the Mardi Gras (R) . ....oiivittinntenneninneeeneeennnen Peer—BMI
Don’t! Tiell [Me (R .. ..l tirn . ol > b EORSO « ARl B GO <o o o Robbins—ASCAP
Every So Cften (R) ..... . .Harry Warren—ASCAP
Feudin’ and Fightin® (R) . 5000 0 Chappell—ASCAP
I Wish I Didn’t Love You So (F) (R) ...t ivtninneeennenns Paramount—ASCAP
I Wonder, I Wonder, I Wonder (R). ... ... ..cuiveununnenennn. Robbins—ASCAP
I Wonder Who's Kissing Her Now (F) (R).........convunnn. E. B. Marks—BMI
Je Vous Aime (R) ...ttt iiinnuienineunnemnnnenenenenanns Crawford—ASCAP
Just An Old Love of Mme (RY oo e®ene o besealiveensemess Campbell-Porgie—BMI
Just Plain Love (R) ... ..ottt iiiiiiinnenn,. E. H. Morris—ASCAP
Kate (R) .. ... iiiiiiiiinnnnnnnn Ciiiesetieciiieesss..Berlin—ASCAP
Love and the Weather (R) .......ciiuuiiiniteinnennnnennnnnns Berlin—ASCAP
On the Avenlle (R . & . .- . .- .. ... oo . s amud - . - paad T G Leeds—ASCAP
Peg O’ My Heart (R) . . .Robbins-——ASCAP
So Far (M) (R) ...... . 54 ...Wililamson—ASCAP
Tallahassee (F) (R) e S e P Famous—ASCAP
That’s My Desire (R) .. ....iuiiunt it ittt ine e ietnnnnneennans Mills-——ASCAP
The Lady From 29 Palms (R) ...t vn it innnnsnneenensnnns Martin-—ASCAP
The Stanley Steamer (R) ........c00iiieiiinniinnnnnnn. Harry Warren—ASCAP
The Story of Sorrento (R) .. .oveeeeumnennmianns i 000 Pemora—BMI
When You Were Sweet Sixteen (R) ................ Shapiro-Bernstein—ASCAP
You Do (F) (R)...iiiniiinininnenninnennnneanas Bregman-Vocco-Conn—ASCAP
The Remammg 23 Songs of the Week
As Long As I'm Dreaming (F) (R) ......u.c....0.. Burke-Van Heusen—ASCAP
Can You Look Me In the Eyes (R) ......0iiiiiiinntiinnninnns Mutual—ASCAP
Christmas Dreaming (R) .. .uutiiiitiininnn e iiieenneeeenannnn Leeds—ASCAP
For Once In Your Life (R) ...t iinnein it inneennnnn \Dreyer—ASCAP
Fun and Fancy Free (F) (R) ....0.iiiiiiniiiiinnennnnnns Santly-Joy~—~ASCAP
I Have But One Heart (R) ..............cvvvinnn viueininn. Barton—ASCAP
Kokomo, Iadiana (F) (R)..... CIEE 0 | SR o S .'Bregman-Vocco-Conn-—ASCAP
Lazy Countryside (F) (R)....iiiviennninnnnnnennnnnn «....8antly-Joy—=ASCAP
My Future Just Passed (R) ....itinniinninnnennenionnnenns Beverly—ASCAP
My Heart Is a Hobo (F) (R). 508 JOBEEEhR00 PP Burke-Van Heusen—ASCAP
Naughty Angeline (R) ............ 0000000000000 0 «....George Simon-—ASCAP
Near You (R) ............. 0 Supreme—ASCAP
Oh, My Achin” Heart (R) ...ttt iiinnnnstnennonenanennenn Mood—ASCAP
Old Devil Moon (M) (R) ............ o oo 0000000000 Crawford—ASCAP
Sipping Cider by the Zuyder Zee (R) .........co0ceviverncannn .Bloom—ASCAP
Tennessee (R} ............ BE0BE old olB0TBIRE0 A8t o BOCBOIGIC . F IO Stevens—BMI
The Echo Said “No” (R) ...... 00d |000006000 000000000000000 Lombardo—ASCAP
The Turntable Song (R) ................. T LT s ©000000q0 Miller—ASCAP
What Are You Doing New Year's Eve? (R) ........0 B0 qnaa0 Famous—ASCAP
You're Not So Easy To Forget (R) . oceiueeennerennnsanennnn .Feist—ASCAP

RECORDS MOST-PLAYED 0N THE AIR

Records listed here in numerical order are those played over the greatest mumber
of record shows. List Is based on replies from weekly survey among 1,200 disk jockeys
thruout the country. Unless shown in this chart, other available records of tuneg
listed here will be found in the Honor Roll of Hits, Musie Popularity Chart, Part I
(F) {ndicates tune is from a film; (M) indicates tune is from a legit musSical.

Kaydets) . Victor 20-2251—ASCAP
Vaughn Monroe (Moon Maids). .

POSITION ’
Weekal Last | This Going Strong
to date| Week | Week Xi~. By
8 1 | 1. NEAR YOU....... .+« .Francis Craig..Bullet {001—ASCAP
13 2 | 2. SMOKE! SMOKE! SMOKE' Tex Williams® Western Caravan
(That Cigarette) ......... (Tex Williams-Trio) .........
| .Capitol Americana 40001—BM]1
] ! 3. 1 WONDER WHO’S Perry Como-Ted Weems.......
KISSING HER NOW (FY... ............ Decca 25078—BMI
14 o 4. PEG O’ MY HEART....... Buddy (T R 3000000000 Be
| = " T T T ndkae Columbia 37392—ASCAP
2 1 6 | B. NEAR YOU .........c00.. Alvino Rey (Jimmy Joyce) .....
| L. B L e Capitol B-452—ASCAP
21 | — 6. THAT’S MY DESIRE......Frankie Laine ...............
| . S | I —— Mercury 5007—ASCAP
1 — | 7. 1 WISH 1 DIDN'T LOVE Betty Hutton (Joe Lilley Ork).
| YOU SO (F)o.caacr:-- eele o e el Capitol 409—ASCAP
11 9 | 8 THAT'S MY DESIRE..... .Sammy Kaye (Don Cornell-The
|

9. I WISH I DIDN'T LOVE

YOU SO (F)leaailt . s dond. . o sibic s Victor 20-2294—ASCAP
s 10 | 10. FEUDIN’ AND FIGHTIN’ Jo Stafford (The Starlighters-Paul
| (M) it it it Weston Ork) ...............
{ T s = Capitol B-443—ASCAP
5 —_ 10. THE LADY FROM 29 Tony Pastor (Tony Pastor).
PALMS e Téke. . #Bh:iccooe. s, . Columbia 37562—ASCAP
9 14 10. THAT’S MY DESIRE......Martha Tilton (Dean Elliott Ork)
| o i ., Capitol 395-—ASCAP
2 |14 |11, I WONDER WHO’S
KISSING HER NOW (F)...Ray Noble, ..Columbia 37544—BM!
2 11 12. KATE (Have I Come Too Ray Bloch (Alan Dale-Ensemble)
Early Too Late?) ........ ...... Signature 15114—ASCAP
{Tommy Dorsey-The Town Criers), Victor 20-2363; Four
Chicks and Chuck (Jack Miller Ork), MGM 10048; Eddy
Howard, Majestic 1160; Dick Jurgens (Al Galante), Columbia
! 37852; Guy Lombardo, Decca 23989; Ted Martin-The Air Lane
| Trio, DeLuxe 1095, The Starlighters (Earle Hagen Ork),
| | Mercury 3067)
s | 5 12, THE LADY FROM 29 Freddy Martin (The Martin Men)
‘ PALEMS it sonwes afal o o oo oo s Victor 20-2347—ASCAP
1 — 13. 1 HAVE BUT ONE HEART Vic Damone.Mercury 5053—ASCAP
15 4 14. PEG O 'MY HEART.......Three Suns.Victor 20-2272—ASCAP
5 6 ‘ 15. WHEN YOU WERE Perry Como (The Satisfiers-Lloyd
| SWEET SIXTEEN ........ Shaffer Ork) ...............
| o 96000 Victor 20-2259—ASCAP
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Retail Record Sales

Week Ending
September 20

BEST-SELLING POPULAR RETAIL RECORDS

Records listed are these selling best in the nation’s retail record stores (dealers).
List is based on The Billboard's weekly survey among 4970 cealers in all sections
of the country. Records are lizted numerically mecordinz to greamtest sales. (F) indi-
eates tune 13 In a film; (M) indicates tune is in a legit musical. The B side of each
record ie listed in italic.

POSITION
Woesks | Last | This
1o date] Week| Week

4 1

NEAR YOU .............. Francis Craig.......... Bullet 1001
Red Rose
10 2 2. SMOKE! SMOKE! SMOKE! Tex Williams Western Caravan
(That Cigarette) .......... (Tex Williams-Trio) .........
Round-Up Polka ... .... Capitol Americana 40001

5 | 3 | 3. 1 WONDER WHO'S
KISSING HER NOW (F)...Perry Como-Ted Weems ....

That Old Gang of Mine ... ..........0.... Decca 25078
15 4 4. THAT'S MY DESIRE...... Sammy Kaye (Don Cornell-The
The Red Silk Stockings Kaydets) ........ Victor 20-2251

and Green Perfume

] ] 5. WHEN YOU WERE

SWEET SIXTEEN ........ Perry Como (The Satisfiers-Lioyd
Chi-Baba, Chi-Baba Shaffer Ork)..... Victor 20-2259

19 8 6. PEG O’ MY HEART...... The Harmonicats-Sid Fisher ....
Fantasy Impromptu . .. . .. ......... Vitacoustic 1

14 6 7. PEG 0" MY HEART...... Three Suns......... Victor 20-2272
Across the Alley From
the Alamo
4 9 8. FEUDIN' AND FJGHTIN’ Dorothy Shay (Mischa Russell
M Ork) f Lah s bl oo - Columbia 37189
' Say That We're Sweet-
hearts Again
3 —_— 9. SMOKE! SMOKE! SMOKE!
(That Cigarette) .......... Phil Harris (Phil Harris-The
Crawdad Song Sportsmen) ... .. Victor 20-2370
12 7 10. TIMTAYSHUN ........... Red Ingle and the Natural Seven-
(1 Love You) For Jo Stafford (Cinderella G
Seventy Mental Reasons Stump-Red Ingle)...Capitol 412
2 10 10. I WISH 1 DIDN'T LOVE
YOU SO (F) ............. Vaughn Monroe-The Moon Maids
Tallehassee (F) . ... ........... Victor 20-2294

BEST-SELLING POPULAR RECORD ALBUMS

Albums listed are those selling best in the nsation’s retall record stores (dealers).
List is based on The Billboard's weekly survey smong 4.970 dealers in all sections
of the country. Albums are listed numericsily according to gramtest amles.

POSITION
Weeks | Last | This
to date Week| Week

23 | 2 1. Dorothy Shay (The Park Avenue Hillbilly) Sings Album
; Dorothy Shay (Mischa Russell Ork)......... Columbia C-119

7 1 2. A Jolson Album
! Al Jolson......... e Decca A-575
81 N8 3. Glenn Miller
{ Glevn Miller Ork. .. .viiiiniiniiniiien s ne.. Victor P-148
14 , 3 | 4. Carle Comes Calling
Frankie Carle.........cciiiennennnneannnss Columbia C-129
1 ' — 5. The Three Suns Present Album
i Three Suns. ... ... .. iuiiiiiiiinerennennronnn Victor P-185

BEST-SELLING RECORDS BY (LASSICAL ARTISTS

Resords listed are those elassioal snd seml-classion! records selling best im ‘he
nation’s retall record stores (dealers), smesording to The Rilibeard's weekly reeerd
desler survey. Records are Uated acsording te greatest sales,

POSITION
Weeks ! Tast| This
to date| Week|Week

103 1 1. Clair de Lune
Jose Tturbi.................... 000000000000 Victor 11-8851
76 3 2. Jalousie

The Boston Pops; Arthur Fiedler, conductor....Victor 12160

118 02 2. Chopin's Polonaise
Jose Tturbi . ..., .ottt iiiiiinennnnnnn, Victor 11-8848
92 4 3. Warsaw Concerto
The Boston Pops; Arthur Fiedler. comductor; Leo Litwin,
PIANISE ol 5 aui B o o 5 00 s o0 o0 e eo e oo e b o Victor 11-8863
19 5 4. The Whiffenpoof Song
Robert Merrill. ... ... . ... ... ivrrvunn... Victor 10-1313
17 | — 5. Bluebird of Happiness
| Jan Peerce. ...ttt ettt Victor 11-2007

BEST-SELLING RECORD ALBUMS BY (TASSICAL ARTISTS

Afbums lsted are those classical and semi-elassieal albums selling best tn the
nation’s retall record stores (dealers), saccording to The Billboard's waekly reoord
dealer survey. Albumos are listed mgeording to gremtest sales.

POSITION

Weeks ' I.ast | This
to date Week|Week

109 | 2 1. Rhapsody in Blue

Oscar Levant, Philadelphia Ork; Eugene Ormandy,

conductor | SWaALE i a dh e dbenfE e . 0DDO0OT Columbia X-251
54 1 l 2. Rachmaninoff Concerto No. 2 in C Minor

| Artur Rubinstein, pianist, NBC Ork; Vladimir

Golschmann, conduector. . ... ...covivv s Victor 1075
10 5 3. The Student Prince

Al Goodman Ork (Earl Wrightson, Mary Martha Briney,

Donald Dame, Francis Greer, and the Guild Choristers). ..

........................................... Victor P-180
19 3 4. Tchaikowsky Nutcracker Swuite

New Yorlk Philharmonic Symphony Ork: Rodzinski,

conductorn . of BIeMw. -oadul 10 Tl Abil, b . .8 Columbia MM.-627

1 — 4. Strauss Waltzes

Andre Kostelanetz and His Ork........ veesee.Columbia 481
36 4 5. Tchaikowsky Nutcracker Suite

Eugene Ormandy, conductor; Philadelphia Ork.........

Gttt ittt tesanesarnenasresss YVictor DM-1020
1 — 5. Kostelanetz Favorites Album

Andre Kostelanetz.................... Columbia M-MM-s81

FORGIVING YOU - LAZY COUNTRYSIDE

“Greetings, Johnnie, and
salutations. Listening to your
new M-G-M record of
‘LAZY COUNTRYSIDE’
sure makes me a Johnston
fan. And the new ballad
‘FORGIVING YOU’
completes a

winning pair.”

“Thanks Ziggy, and

salutes to you, too.

My choice for the winning
pair is the Elman trumpet
phying ‘BODY AND SOUL’
an your new M-G-M record.
It’s one of my favorite

runes and one of your finest
performances.”

. With orchestra conducted by ?ﬁi’jick Jones

BOB HOUSTON
With orchestra conducted by
Hugo Winterhalter
CASTANETS AND LACE
A-N-G-E-L SPELLS MARY
M-G-M 10074

HAL McINTYRE

and his Orchestra
MY, HOW THE TIME GOES BY

1 STILL FEEL THE
SAME ABOUT YOU
M-G-M 10075

ART LUND

IV ith orchestra conducted by
Johnny Thompson

IT'S A LONESOME OLD TOWN
AS SWEET AS YOU

M-G-M 10072

HANK WILLIAMS
weith his Drifting Cowboys
FLY TROUBLE

ON THE BANKS OF THE OLD
PONZHARTRAIN
M-G-M 10073
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Julie Box Record Plays

Week Ending
September 0

MOST-PLAYED JUKE BOX RECORDS

Records liisted are those receiving the greatest play in the nation’s juke boxes
List is based on The Billboard’'s weekly survey among 3,558 operators in all seciions of
the country. Listed under the title of each of the most played records are other
svallable recordings of the same tunme. Unless shown in this chart, other available
records of tunes listed here will be found in the Honor Roll of Hits, Music Popularity
Chsart, Part I.

POSITION .
Weeks | Last | This GOlng Strong

to date| Week!| Week
11 1 . SMOKE! SMOKE! SMOKE! Tex Williams’ Western Caravan
(That Cigarette) ..... eees {(Tex Williams-Trio) ........
........ Capitol Americana 40001
NEAR YOU ,........ «....Francis Craig....... . .Bullet 1001
1 WONDER WHO'S Perry Como-Ted Weems .......
KISSING HER NOW (F).. ....cc.iiiivinnnn, Decca 25078
PEG O MY HEART..... Three Suns ......... Victor 20-2272
WHEN YOU WERE Perry Como (The Satisfiers-Lloyd
SWEET SIXTEEN ..... ++._ Shaffer Ork).,... Victor 20-2259
THAT'’S MY DESIRE......Sammy Kaye (Don Cornell-The
Kaydets) ....... Victor 20-2251
PEG O 'MY HEART..... ..The Harmonicats-Sid Fisher ....
................ . Vitacoustic 1
THAT'S MY DESIRE...... Frankie Laine....... Mercury 5007
FEUDIN' AND FIGHTIN’ Dorothy Shay (Mischa Russell
(M) . ciiiiceennnenssnm Ork) owenssmam: Columbia 37189
FEUDIN’ AND FIGHTIN’ Jo Stafford (The Starlighters-Paul
AM)  Sesm..Tdd o0 nb i@ Weston Ork)...... Capitol B-443
1 HAVE BUT ONE HEART Vic Damone......... Mercury 5053
TIMTAYSHUN ........... Red Ingle and the Natural Seven-
Jo Stafford (Cinderella G.
Stump-Red Ingle)....Capito! 412
{Jerry Brent Ork, Modern Music 20-510; Henry Busse Ork,
Four Star 1139; Bing Crosby (John Scott Trotter Ork), Decca
23754; Noro Morales Ork, Majestic 1130; Juan Rolando,
][[ 0 Cocktail Hour CGE-116)
13. THE LADY FROM 29 Freddy Martin (The Martin Men)
w caarm {JQ\I"PS’]}S{ l&DlD i LO E R O e 8, Victor 30 -2347
2 s 1 — 14. N’ V aughn onroe oon Maids
millions with the danceable You 50 (B - B . Jaushn Monroe T etor 20304

|
i
{
|
3 8 14 i 15. TALLAHASSEE (F) .... ..Bmg Crosby- Andrews Sisters (Vic
easy to listen to '

——

Y L

lwoqamw o
-
e ¢

-
N -

[
- 1

(Bing Crosby-Andrews Sisters (Vic Schoen Ork), Decca 23885:
Ray Dotey, Majestic 7239; Johnny Mercer-The Pied Pipers
(Paul Weston Ork), Capitol 422; Vaughn Monroe (Vaughn
Monroe-The Moon Malds), Victor 20-2294; Dinah Shore-
Woody Herman (Sonny Burke Ork). Columbila 37387; XKate
Smith (Jack Miller Ork) (Four Chicks and Chuck), MGM
10028)

s Coming Up
g | NEAR YOU .......ccvvivnns oo e - b ¢ 3 Andrews Sisters (Vic Schoen Ork)
ciiteieesessaeres. Decca 24171

0 m\\estra MOST-PLAYED JUKE BOX MILLBILLY RECORDS

Schoen Ork)........ Decca 23885
music of

Records listed are hillbilly records most played in juke boxes according to The
Billboard's weekly survey among juke box operators

famous originator

of the inimitable Al LA R .
. 14 1 1. SMOKE! SMOKE! SMOKE! Tex Williamms Western Caravan
Shuff,e music (That Cigarette) .......... (Tex Williams-Trio) sescece
«ee....Capitol Americana 4000!
i, [ 4 2. PLL HOLD YOU IN MY .
vl s 1 an (+] y rnol an is enness
,,”’,, > HEART (Till 1 Can Hold Eddy Arnold d His Tennessee
2 e You in My Arms) ........ Plowboys........Victor 20-2332
sreri sttt G e e, 15 3 | 3 TIMTAYSHUN ...........Red Ingle and the Natural Seven-
///////////// 4 “ 1 Jo Stafford (Cinderella G.
e /// Stump-Red Ingle)...Capitol 412
. //’///'/// Y, ] 7 5 4. FEUDIN’ AND FIGHTIN’ Dorothy Shay (Mischa Russell
68 ¢ : Y, M)y e OTk) wneereon Columbia 37189
Z 7 7, % 18 5. IT'S A SIN.......oocu..n ‘Eddy Arnold and His Tennessee
. Plowboys....... .Victor 20.224%1

Mlous

77727 outstanding, new, tinique arrangement M[)S']‘-PLAYEI) JUKE BOX RACE RECORDS -

A

Records listed are race-iype disks most played in the nation’s fuke boxes, sccording
te The Rillboard's weekly survey among juke box operatore.

POSITION
o Weeks | Last | Thia
to date'WelekaEd; BOOGIE WOOGIE BLUE
[ ' ‘e® .6 © o 0 00O 5 .
ceeececedy CHICAGO PLATE ...cveueceevnons ..Louis Jordan........s.Decca 24104
2 16 3 2. JACK YOU RE DEAD......Louis Jordan..........Decca 23901
NEW YORK 2 | — 3. DON'T YOU THINK I Bill Johnson and His Musical Notes
y | OUGHT TO KNOW? ...... {(Gus Gordon-Quartet).......
HOLLYWOOD weeensss.. Victor 20-2225
/ " | Bill Jo}mson and His Mu(silcal a1
A | NoteSen.oveossssses.Queen
‘r E I& g@@@f‘ls GENERAL OFFICE | 1 | — | 3 HES A REAL GONE Nellic Lutcher. . .. .ontnoeeeers
- & STYUDIOS ' CUY e T oD .0 T Capital Americana 40017
“LIVING SOUND"” 1m |- 4. 1 WANT TO BE ‘LOVED
42nd FLOOR | (But Only By You)......... Lionel Hampton.......Decca 23879
VETMIQ Ll B BWA(l;rIl- TBO BYE I;OVED S h Churchill M 1046
ol 2 { v 1§ ( ut Only ou .Savanna urchill. . ..Manor
iy <0< that gave you 20 MIEERER DREAS 13 | 3 | 5. EwW ORLEANS BLUES. .. .Johnny Moore’'s Three Blazers
CHICAGO &'ttt { | (Charlie Brown)..Exclusive 240

HARMONICAT'S. “Peg O' My Heart”
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Recori Reviews
and Possibilities

Week FEnding
September 20

RECORD POSSIBILITIES

In the opinlon of The Billboard music staff, records listed below are most Iikely
to achleve popularity as determined by entry into best selling, most plaved or most

heard features of the Chart.

SERENADE OF THE BELLS.. ... ...... Sammy Kaye and Orchestra with Don

Cornell and Choir. ..... .. Victor 20-237

Sammy (Dear Boy) Kave looks to have another cholr-vocal winner with this one,

judging by reportedly heavy calls coming in for the platter,

Lyrically the tune

is the helght of cornball simplicity—preclous enough to make trained songsters
slightly faint—but for mass consumption, brother, leave 1t to the customers if they
wanna be right. At any rate, the melody is the thing to sell the song, and with

new-found publisher pushing due to come, look for acceleration.

“That’s What.”

Flipover is

FOR ONCE IN YOUR LIFE.,.........Vic Damone with Toots Camarata Or.

chestra................ Mercury 5065

Beautiful arrangement by Camarata ork. Iyrical Interpretation by young up-and-
coming Vie Damone and an exceptionally pretty ballad combine to make this
waxing an attractive juke, jock and home buy. Flip is “‘Come Back to Sorrento,”
sung in English and Itallan In good taste and fine style which should cop some
coln for sent!mental reasons in Itallan districts and for melodic attraction elsewhere.

TWOLOVESHAVEL ............... .Frankie Laine with Carl Fischer Or-

chestra................. Mercury 5064

Another oldle given smooth and fetching interpretation by the hot Mr, Laine
which might easily catch on. This is one oldle in this revival era which hasn’t
been tried yet and s attractive enough to mean something. Flip is Laine’s own
song, co-written with Hoagy Carmichael, “Put Yourself in My Place, Baby,” which
isn’t what it was kicked up to be but should draw coin on the strength of

the Laine rep.

RECORD

REVIEWS

Lightfaes portion of reviews ts tntended for informatiom ef all reeord and musis
users., Boldface portiom 15 intended for guidanee of Juke box operators.

SAMMY RAYE (Victor 20-2372)

Serenade of the Bells—FT; VC.
That’'s What Every Young Girl Should

Know—FT; VC.

It’s the romantic story of a Californta
mission, set to an attractive melody, with
Don Cornell and the cholr singing sweetly
how two lovers made the old bells ring
again for “Serenade of the Bells For
the flip, Sammy Kaye sequels his “I'm a
Blg Girl Now” with “What Every Young
Girl Should Know.” And while Laura
Leslie dittles the droll advice In a pro-
vocative manner, the tune isn’t as tasty
as the earlier click, being special material
that might serve better on the nitery
floors.

“Young Girl” title might catch the in-
quisitive for a few ecoins.

LIONEL HAMPTON (Decca 24181)

I Miss You So~FT; VC.
One Little Tear Is an Ocean—FT; VC.

Lione! Hampton rounds out a sextet to
bank ballad singing for these sides. Only
the singers leave much to be desired. And
even with the added assist of sustained
vocal harmonies by the Hamptones, there's
no vocal quality in the piping of Roland
Burton for “I Miss You So'’ or any warmth
in the handling of the wordage for “One
Little Tear,”” by Wendell Cullle. Hamp-
ton’s vibes space the singing, but with no
greater distinction than the dittying.

“T Miss You So’ may catch some coins
a% race spots on the strength of the song
itself,

KAY KYSER (Columbia 37828)
Things Have Changed—FT; VC.
I’'m A-Rollin’—FT; VC,

It’s the sweet and tender piping of the
wordage on part of Harry Babbitt that
arrests the attentlon to these sides. And
with the Kay Kyser clan setting forth a
well - modulated harmony background,
frames his chanting in attractive fashlon.
Sings it slowly for a swell bit of nostalgic
needling for Hoagy Carmichael’s “Things
Have Changed” ballad, a sweet trumpet
turn spacing his.song. For the flip, “I'm
A-Rollin’,” there’s' a strong suggestion of
the outdoors to the rhythm ditty with the
maestro adding hoofbeat rhythms to ac-
centuate the setting, and Babbitt gets as-
sisting vocal gless in the smooth and
strajned fem harmonles of the Campus
Kids. Spinning Is all sedate and restful
with & full measure of danceability.

“Fhings Have Changed’ the phono pos-
sibility if the ballad takes root.

LES BROWN (Columbia 37830)
Sentimental Rhapsody—FT; VC.
Jumpy Stumpy—FT,

Coupling a smooth ballad with a striking
jumper, Les Brown at the same time shows
off his finely welded band playing with a
cohesion that cuts an appealing groove for
both the listening and the dancing. For
“Sentimental Rhapsody,” a slow and sen-
timental ballad based on the theme from
the ““Street Scene” show, the mellow tenor
8ax tones and the blending of the trom-
bone team sets a colorful stage for the

expressive singing of Eileen Wilson. And
for “Jumpy Stumpy,” the Brown band
cuts fancy capers with a riff flgure that s
built up by the brasses to & solid jump.

Jump fans will hop and holler to the
spinning of “Jumpy Stumpy.”

CHARLIE SPIVAK (Victor 20.2373)
It’s Witchery—FT; VC,
Stardreams—FT.

The famillar Charlle Spivak theme,
“Stardreams,” showcasing the sweet
trumpet tones of the maestro for the slow
and sweet melody, 1s no more than enough
to carry this couplet. On the mated side,
it's a haunting ballad of no special ac-
count In “It’s Witchery,” with the Spivak
trumpet and Tommy Mercer’s romantic
singing carrying the spin in stock pattern,

Spivak fans will kick in with a coin or
iwo for (he maestro’s theme song.

HARRY JAMES (Columbia 37851)

Too Marvelous for Words—FT; VC.
My Future Just Passed—FT; VC,

Two ballad faves of an earller day are
dished up in solld rhythmic formation by
the James band. And while no attempt is
made in providing polish or class to the
setting, It all adds up to good dance
music. For added measure, there’'s the
flavoring of the James trumpet, as bright
as the band’'s blowing, with Buddy Di Vito
giving romantic voice for ‘“Too Marvelous
for Words” and Marion Morgan expressing
it expressively for “My Puture Just
Passed.”

For the dance fans, particularly it these
evergreens show any sign of blooming
again,

LARRY GREEN (Victor 20-2421)

Near You—FT; VC.
Pic-a-Nic-In—W; VC,

The Larry Green plano setting forth the
off-beat kevboard pattern of the *“Near
You' favorite, banked by the silky fiddles
in the band, gets the spin off to a toe-
tapping start in good order. And for the
lyrical expression, It's the same degree
of smoothness in the dittying of an un-
named male trio, with the ivory tinklings
of the maestro returning to polish off the
platter in fine order. For the flip, the
aglle fingers of the maestro massages the
ivory in tinkling fashion for the llting
“Pie-a-Nic-In” waltz novelty with June
Robbins joining the trio for the rollicking
rhyme.

Popularity of “Near You’ should attract
many nickels te this needling.

EGON PETRI (Columbia 72163)
Adelaide—Parts 1 and Il

Playing the plano with the majesty and
romantic grace befitting the offering, Egon
Petrl gives a highly inviting interpretation
of ‘‘Adelalde,” one of Beethoven's love-
liest song melodies, which was transcribed
by Franz Liszt for the Steinway. Takes
both sides of the 12-inch record.

For the piano shelf of records at home.

(Continued on page 30)

20 MK
NICKEL C

BAILES BROTHERS

““Whiskey is the Devil"”

Vocal Duet with String
Band Acc.

WILEY AND GENE

(Walker) (Sullivan)

“An Empty Future”’
Vocal Duet with String Band Ace.
“We’re Living-in the
Last Days Now”’
Vocal Duet with String Band Acc.

COLUMBIA 375383

“Don’t You Dare’’
Vocal Duet with String Band Ace.

COLUMBIA 37886

BILL MONROE

and his Blue Grass Boys

“’Blue Moon of Kentucky”
Vocal by Bill Monroe with
String Band Acc.

“Goodbye Old Pal”’
Vocal by Bill Monroe with
Siring Band Acc.

COLUMBIA 37888

% P &

THE JOHNSON FAMILY SINGERS

LARRY WALKER, Pianist

““Wait for the Light “The Old Family Bible”’
to Shine”
Singing with Guitar and Piano Acc.

COLUMBIA 37887

HEAR THE GREAT ARTISTS. AT THEIR BEST ON

Columbia Records
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TOP SONG HITS
ON TOP RECORDS
BY TOP ARTISTS

By JIMMY KENNEDY—England’s Great Lyricist
and NAT SIMON-—-America’s Great “Pop’ Tune-Smlth

(Listed Alphabeficqlly)

KENNY BAKER
—RUSS MORGAN

PHIL BRITO

BUDDY CLARK

JERRY COOPER

HAL DERWIN

JOE DOSH

EDDY HOWARD

SAMMY KAYE

GINNY SIMMS

—AND MIMI

Another Great Song by
JIMMY KENNEDY AND NAT SIMON

(Listed Alphabetically)
Columbia—37819
Capitol—B466
Majestic—7262
Decca—24172
MCM—10082
Victor—20-2422
Musicraft—15144

WHEN YOU WERE
SWEET SIXTEEN

By James Thornton

(Listed Alphabetically)
Victor—20-2259
Decca—24106
Columbia—37803
Decca—-23267

Decca—24117
Musicraft—-15112
Columbia—-37488
Diamond—-2081
Capitol—430
Continental-W-3727
Majestic—1156
Victor—20-2330
Sonora—3044

FRANKIE CARLE
DINNEING SISTERS
RAY DOREY
DICK HAYMES
ART LUND
CHARLIE SPIVAK
MEL TORME

PERRY COMO
AL JOLSON
DICK JURGENS
MILLS BROTHERS

SHAPIRO, BERNSTEIN & CO. INC.

MUSIC PUBLISHERS
1270 Sixth Avenue, New York, N. Y.

LOUIS BERNSTEIN GEORGE PINCUS
President

General Manager

(Continued from page 29)

TOMMY DORSEY (Victor 20-2468)

The Old Chaperon—W; VC,
L-L-L-L-A—FT; VC.

Having translated “The Old Lamp-
lighter’ and ‘“The Old Piano Tuner” on
wax, Tommy Dorsey now paints a musical
picture of *“The Old Chaperon.” It's a
delightful Mexicali waltz novelty, contrast-
ing with a middle stanza in a breezy
bounce tempo, with Mae Williams, Stuart
Foster and the Town Crier carrying the
cutting to make the spin entirely a song
story. Spotlight remains on the rhythmie
chanting of Miss Mae, with the Criers
adding their harmony chanting, for =@
bright and breezy “L-L-L-L-A” novelty
that builds a lyric around Los Angeles.
The Dorsey trombone joins with the brass
choir to space the singing on this side,
and it’s all well done.

Tune attraction will condition any coin
flow for these cuttings.

DICK JURGENS (Columbia 37852)
Kate—FT; VC.
Deep Down in Your Heart—FT; VC.

with full melodic and rhythmic appeal,
it’s breezy dansapation that spins out on
this disk In breezy toe-tapping fashion.
The sections cutting the. melody motif
with precision with the pizziecato fiddle
adding a spark to the syncos, Dick Jurgens
pleases most for the tuneful “Deep Down”
ditty with Al Galente taking the lyrie in
good stride. Dance beat is just as pro-
nounced for “Kate,” played in stop-tempo
style by the clipped horns in the band and
with Galente agaln giving the lyric a
smooth sing.

“Deep Down in Your Heart” will satisty
the steppers if the somg shows up in pep
cireles.

DICK HAYMES (Decca 24168 and 24172)

What Are You Doing New Year’s Eve?=—

FT; V. )
w—And Mimi~FT; V.
My Future Just Passed—FT; /.
When {”m Not Near the Girl I Love—

5 VA

The bary romantlcs of Dick Haymes spin
with a pleasant degree of intimacy for all
four of these sides, ang for each, projects
the song story in ‘appealing manner.
Heightening the intlmacy of his chant for
the “New Year's Eve’ and ‘‘Future Just
Passed” ballads is the easy and relaxed
rhythmic background flow provided by Les
Paul's electric guitar pickings, with bass
and plano rounding out his instrumental
trio. The same lLinpression is also created
by Gordon Jenkins's music for the other
two sides in setting forth a subdued
rhythmic bank with an all-string ensem-
ble as Haymes has his best vocal inning
for “—And Mimi,” mating with the show
waltz, “When I'm Not Near the Girl I
Love,” from ‘“Finian’s Rainbow,” for which

he takes tempo liberty to make for fullest |

expression.
“.—And Mimi"” brushes against fem ears
the right way for cein collections.

TONY PASTOR (Vic!or 37839)

Tira-Lira-Li—FT;

My O'Darlin’, My O’Lou:ly, My O’Brien—=
FT; VC.

Tony Pastor whips up two delightful

“vocal noveltles in this needling. And with

the band boys laying down a trim rhythm
carpet, the cuttings are entirely engaging.
Providing a cheerful lilt to ‘“Tira-Lira-Li{,"
the tuneful ““Song of the Gondolier,” the
soft and sweet harmonies of the two
Clooney Sisters, with the mnaestro and the
band boys adding their voice makes it all
lyrieally inviting. Equally pleasing and
catching is the “My O'Darlin’ ’ Erin ballad
on the mated side. Rose Mary Clooney
chants it softly and expressively in Sham-
rock style to set the stage as a slow ballad
with Pastor piping it rhythmieally at a
contrasting lively clip for a second stanzsa.
The band boys beat it out next In solid
formation with the 1maestro and the
Clooney Sisters carrying it out with fine
rhythmic spirit in their singing.

Chalk up a double winner in this waxing
for coins,

LOUIS ARMSTRONG (Columbia 37808)

Star Dust—FT; VC.
Wrap Your Troubles in Dreams—FT; VC.

For the Armstrong collectors, thls Is a
relssue that dates back to 1931, showing
the jazz artistry of Satchmo in fine frame
both for lhis trumpet tootling and for his
raspy rhythmic singing. The band boys
setting a moderate beat for both sides,
the Armstrong trumpet and vocal chords
generate more of that genuine heat for
“Star Dust,” the old mester giving lttle
of himself for ‘“Wrap Your Troubles in
Dreams.”

For the hot jazz fiends.

CHARLIE BARNET (Decca 25234)

Skyliner—FT.
West End Blues—FT.

A reissue of two jazz classics by the
Barnet band when the boys swung out with
reckless abandon and with an enthusiasm
that still holds major interest for the
devotees of le jazz hot. Dale Bennett's
“Skyliner,” which was the theme of the
American TForces Network, features the
ensemble, laying it on heavy and solidly.
And in a slower tempo, “West End Blues'
showcases the alto sax sorcery of the
maestro.

Jump fans will still find joy in *Sky-
Yiner.”

BILLIE HOLIDAY (Decca 24138)
Easy Living—FT; V,
Deep Song—FT; V.

In the slow blues mood, singing it easy
and sultry as Bob Haggart’s music pro-
vides a full band harmony background,
it’s piping as only Billle Holiday can
project a iyrie for both of these ballads.
And with both songs in the indigo mood,
they lend themselves exceptionally well
to her jazz feeling for the wordage.

For the jazz diskophile’s -collection of
Billie Holidays.,

EDDIE CANTOR (Columbia Archives 2)

If You Knew Susie—FT; V.
Margie—F'l; V.

For the second of its Archives Beries,
the first being an Al Jolson reprint, the
label brings back an Eddie Cantor cutting
that was made only a few years back.
Characteristically Cantorial, with his
homey humor interpolations of the song
lyrig, it’s a full-scale production presenta-
tion for both everasting song favorites
ever associated with the banjo eyed chant-
er. Jerry Joyce’s music sustains a lively
rhythmic pace thruout.

While primarily for home play, forth-
coming biographical movie, tentatively
titled “If You Kuew Susie,” will make this
cutting a coin catcher.

DOLORES BROWN
(Sterling 3001 and 3002)

Near You—FT; V.,
Can’t Help Lovin® Dat Man—FT; V.
I rrrnrHoldlng Tight to My Love for You—

T; V
A Good Deal—FT; V.

A one-time canary for Duke Ellington.
the sultry tones of Dolores Brown’s chant-
ing spins to best advantage for the rhythm
ditties where the ditty makes no real de-
mand for vocal quality. Moreover, gal
gets a much needed vocal Uit in the assist-
ing harmony blend of the Auditones, whose
rhythm singing spins brighfer and with
more luster. than the soloist. And with
Bill Doggert's Music (plano, bass and
guitar) sustaining the rhythmic pace, it's
passing plattering for “Near You” and a
Harlemese ‘‘Good Deal” jive novelty. How-
ever, gal sinks under for the mated slow
ballad sides.

Yopularity of “Near You” may attract
some coins to that cutting at race spots.

BILLY ECKSTINE (MGM 10069)

The Wildest Gal in Town—-FT; V.,
On the Boulevard of Memories—FT; V.

Overbearing in his dramatic force, yet
in full romeantic frame, the tremulous pipes
of Billy Eckstine sustain lyrical interest
for the two slow and sentimental ballads
plattered for this nairing. And with Huge
Winterhalter’s musle providing a full har-
mony background, Eckstine brings out the
nostalgic appeal of the wordage in & man-
ner that makes much Imeaning for his
fans.

Yckstine fans at the race spots will try
these sides once or twice.

BERYL DAVIS (Victor 20-2426)

It All Came True—FT; V.,
One Little Tear Is an Ocean—FT V.

The soft and dulcet vocal charm of Beryl
Davis, languid and lyrical in her ballad
chanting, puts it over expressively for both
of these songs. And with Russ Case's ac-
companying music subdued and rhythmi-
cally sustaining, la belle Bery! projects
herself well into both of these slow-spin-
ning ballads. Her thrushing is tops for
the torchy “One Litte Tear,” putting as
much feellng into “It All Came True,” ex-
cepting that Sunny Skylar listened too
much to “I Want To Be Loved” in writlng
the song melody.

“One Little Tear” will take the pbone
strip.

PEARL BAILEY (Columbia 37570)

St, Louis Blues~—FT; V.
Get It OF Your Mmd——FT V.

The droll dittying of Pearl Bailey is
nothing short of dynamite for this disking.
Taking the ““St. Louis Blues” with a stac-
catto lyric delivery, and with Mitchell
Ayres’s small band beating out the pert
rhythms, la belle Balley generates real
vocal heat for the old classic in a style that
is all her own. For the flip, she diverts
to her casual dittying, taking it eksy an
relaxed as she pipes it languldly for “Get
1t Off Your Mind,” a patter song specialty
with sopaistication that makes for a neat
follow-upper to her “That’'s Good Enough
for Me’” waxing.

“St. Louis Blues” will bring in the coin
pieces.

BETTY RHODES (Victor 20-2057)

What a Fool I Have Been—FT; V.
They Can’t Convince Me—FT; V.

Her full and throaty pipes giving it out
expressively, with Charlle Dant’s music
sustaining a full harmonic and rhythmic
flow in the background, Betty Rnodes
platters it pleasantly for both of these
sides. TIt’s an attractive rhythm ballad
in “What a Fool I Have Been,” singing it
even more convincing for the slow ballad
on the mated side in ‘They Can't Con-
vince Me,” from the movie *Down To
Earth.”

Movie should help attract attention to
the “They Can’t Convince Me” ballad.

(Continued on page 118)
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ADVANCE RECORD RELEASES

supplied in advance by record companies.
Only records of those manufacturers vol-
untarily supplying information are listed.

Records ilsted are generally approxi-
mately two weeks in advance of actual
release date. List is based on {nformation

POPULAR
AIN’T WE GOT FUN........ Starhghters (Earle Hagen Ork (SCHOOL
NS 00000000000000000 Mercury 3071
AIN’TCHA EVER COMIN’ BACK... P)ul Reed (ALMOST LIKE).Dance-Tone 130
ALMOST LIKE BEING IN LOVE... .Phil Reed (AIN'TCHA EVE ) N
...................... Dance-Tone 130
A-N+G-E-L SPELLS MARY..........Bob Houston (CASTANETS AN(?]:A ..... .
......................... 1007
A ONE-SIDED AFFAIR ....... .Delta Rhythm Boys-Les Paul Trio
(WHAT WOULD) ......... Decca 24193
AS SWEET AS YOU.........eoce. Art Lund (J. Thompson Oork) (lT'SMA)
......................... 10072
BLUES IN THE NIGHT........s:...Phil Reed (NO GOOD).,..Dance-Tone 134
Zizgy Elman Ork (I'VE FOUND .......
BODY AND SOUL..... 1 I T T Y MGM 10071
Hum & Strum (STEVE O’DONNELL’S).
BRIDGET O'FLYNN ...... e n e e ee el e s sl R Stellar SR-1003
CABIN FOR TWO.......... Phil Reed (HONEYMOON) .Dance-Tone 138
CASTANETS AND LACE...........Bob Houston (Hugo Winterhalter Ork)
(A-N-G-E-L. SPELLS)...... MGM 10074
CIVILIZATION ....... eertesecessssThe Murphy Sisters (Jerry Jerome Ork)
- {YOU'RE BREAKING). .Apollo 1059
DEEP PURPLE .......... GoaO0o00oa .Bob Hayward The Melotones (lT S THE)
0a0aoo GoooooD ...Black & White 851

.Columbia C-147
.Columbig 37857
.Columbia 37860
Columbia 37858

Blues in the Night.............. Columbia 37858
I Gotta Right To Sing the Blues.......oveiieerineennnceionennes ...Columbia 37859
In the Blue of Evening......... BYI0GH 0000008000 A00 0000000600 G 6 Columbia 37857
My Blue Heaven...............oovvueane P e e r Columbia 37860
Under o Blanket 0f BlUE. ... .ov.veiuienceeroriosssessaannarasassias Columbia 37858
ZVERY TIME MY PHONE RINGS....Bob Hayward-The Melotones (WAIT'LL 1)
.................... Black & White 852
EVERYWHERE I GO (They Ask
About Joed ...iiiiiiiaiinn v....Phil Reed (JUST AN)...... Dance-Tone 135
FEUDIN' AND FIGHTI .Phil Reed (THE LADY).. Dance- Tone 133
FORDHAM “RAM” ...... .Phil Reed (VICTORY MARCH) .........
...................... Dance- Tone 139
FORGIVING YOU .........iiivienn Johnnie Johnston (Dick Jones Ork)
(LAZY) . . jgncceasmess s, MGM 10076
FORGIVING YOU ...........coicunn Phil Reed (YOU'RE REALLY)........
...................... Dance-Tone 136
GOLDMAN MARCHES ALBUM......The Goldman Band (Edwin Franke Gold-
man, Dir.)......... ..., Sonora MS$-497
ANNIversary MarCh.......ceeveeeesceccncaioanes ®00b000aa0 500D ©B0000000 Sonora 1198
Birthday March........coo.vvieedee ...Sonora 1198
Bugles and Drums....... 0&®c00000a0 +...Sonora 1195
Hail Brooklyn .......... o .«..Sonora 1197
Kindergarten March. .. .ooeiieiieeieieeeaeiiitiiertioterescsesscscsscnns Sonora 1195
Oer Land and Sea....cv.virierrerececetiacenoananees 800000 00000000D00 ..Sonora 1197
VACEORY TDAY M o oo asio e oieioioie SN N ol 500000 leonilins - B A o o oo o e 0 o aly ole ool Sonora 1196
WOTTA "PRACE . « v v oo use o oxganmrafammiped b oo - BEIEEE s o « 57T s ois s aasson. Sonora 1196
HOME IS WHERE THE HEART 1S..Ink Spots (SINCERELY YOURS)......
......................... Decca 24192
HONEYMOON .....ccvc0.s 00000000 Phil Reed (CABIN FOR)...Dance-Tone 138
HORA STACCATO 00TV 060000™00 0D 0 Freddy Martin (Gene Conkren) (ON THE)
....................... Victor 20-2476
1 JUST CAN'T GET WITH BABY...Dian & Her Dogs (SOME THINGS).
......................... Whlmsy 823
I STILL FEEL THE SAME ABOUT Hal MciIntyre (Frankie Lester) (M
YOU . iiveieiiienroneennanan vee HOW)D ... ooipvmonoenoones GM 10075
{ STILL GET JEALOUS..... «.ess s Harry James (Buddy Di Vito) (SENTI-

MENTAL SOUVENIRS)..Columbia 37929

Ll HATE MYSELF lN THE Frankie Carle (Marjorie Hughes Gregg

MORNING ... ..viiieniinaceceanns Lawrence) (PEGGY O'NEIL).........
O B S " S, b Columbla 37930
{'LL NEVER MAKE THE SAME
MISTAKE AGAIN .......... v+ .+ Louis Prima (YOU CAN'T).. Victor 20-2477

IN A LITTLE CHINESE SHOP......Phil Reed (THERE'LL BE).Dance-Tone 137
IT HAPPENED IN HAWAHN.........Kay Kyser (Harry Babbitt-Dorothy-
Trudy-Jack and Max) (PUSHIN’ SAND)

I S S R L S S Y Columbia 37925
4T HAPPENED IN HAWAIl ......Jimmy Dorsey (Bob Eberle-Helen O'Con-
nel) (TANGERINE) ...... D(exga 25255

IT’S A LONESOME OLD TOWN.....Art Lund (J. Thompson Ork)
SWEET) ...k 6y ¥ s 5. MGM 10072

IT°'S THE SAME OLD LOVE Bob Hayward-The Melotones (DEEP
(Wherever You Go)....... 00 B 100 PURPLE)........... Black & White 851
I'VE FOUND A NEW BABY....... .. Ziggy Elman Ork (BODY AND).MGM 10071
JUST AN OLD LOVE OF MINE...... Phil Reed (EVERYWHERE D.
...................... Dance-Tone 135
LAZY COUNTRYSIDE ............. Johnnie Johnston (Crew Chiefs-Dick Jones

Ork) (FORGIVING YOU)...MGM 10076

MAMA’S GONE GOODBYE..........Harry Cool Ork (MY BABY). Mercury 3070

MEMORY LANE .........ccivvvnnnn Phil Reed (PUT YOUR)....Dance-Tone 132
*MERRY CHRISTMAS ALBUM ......Bing Croshy (John Scott Trotter Ork).
..... P e Y . Decca A-550

Adeste Fidells (Oh, Come All Ye¢ Falthiful) ..Decca 23775

Faith of Our Pathers........... .Decea 23779
God Rest Ye Merry Gentlemen..........o.ooneenans .Decca 23778
I'll Be Home for Christmas (If Only My Dreams .Decca 23770
Jingle Bells . . . Andrews Slsters (Vic Schoen Ork .Decca 23281
Santa Claus Is Comin’ to Town . . . Andrews Slsters (Vie Schoe 23281
Sllent Night (Christmas Hymn).................. 23775
White Christmas . . . (Ken Darby Singers)....... ~ 23778
*GLENN MILLER MASTERPIECES
VOLUME 1I ALBUM ........... . ..Victor P189
Bugle Call Rag........... % 00D 060000000000 ... Vietor 2413
Chattanooga Chog Choo . . . (Tex Benek .Victor 20-2410
Johnson’s Rag............ BeG0000000 - 5000000 coven Victor 20-2410
Missourd Waltz.............. .Vietor 20-2411
My Isle of Golden Dreams. .Victor 20-2412
Pavanne (Gould).....ceveiennsneqrasesensscnvocsns .Victor 20-2411
Perfidia . . (Dorothy Claire-The Modernaircs . Victor 20-2412

ROnnin' Wld. .. oo oieineeieeeceevriesssassenes oo odBoloo Bt oo .. Victor 2413

MY BABY JUST CARES FOR ME....Harry Cool Ork (“AMA'S GONE).
P Mercury 3070

(Continued on page 32)

®
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GREATER THAN EVER

FRANKIE LANE

Sings Two Wonderful Tunes

‘TWO LOVES HAVE I

AND

‘PUT YOURSELF IN MY PLACE
BABY'

MERCURY CELEBRITY SERIES 5064
*

HARRY COOL

AND HIS ORCHESTRA

“MAMA’S GONE GOODBYE"
MY BABY JUST CARES FOR ME”
MERCURY 3070

*

STARLIGHTERS

”SCHOOL DAYS”
“AIN'T WE GOT FUN"
MERCURY 3071

*

HELEN HUMES

‘A JUST REFUSE TO SING THE BLUES’’
"THEY RAIDED THE JOINT”

MERCURY 8053
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e
POPULAR
e ¢ &0 060 ¢ 00 (Continued from page 31)
¢ MY, HOW THE TIME GOES BY..... Hal Mclntyre (Johhny Turnbull) (I
STILL) +............ MGM 10075
NEw FAVOR"ES [l No cooD woMaN BLUES ..... ....Phil Reed (BLUES IN)....Dance-Tone 134
OH! MY ACHIN’ HEART......... ..Phil Reed (ON THE)...... Dance-Tone 131
2 ON THE AVENUE............... .Phil Reed (OH! MY). .Dance-Tone 131
wl'h lols of ON THE SANTA CLAUS EXPRESS ..Freddy Martin (Stuart Wade.The Martin
Men) (HORA STACCATO) Victor 20-2476

PAPA, WON'T YOU DANCE WITH Doris Day (Lou Bring Ork) (SAY

NI(KEI. MEfZ, miexe o -0 - ©00000060000000 wees  SOMETHING) ......... Columbia 37931
PEGGY O'NEIL .......c0i00.00.00..Frankie Carle (Gregg Lawrence) (I'LL

HATE) cgianv oo o omia e 9o = o Columbia 37930

PEGGY O'NEIL ..cee.vveeeencesss. . Hum & Strum (THE GANG).....
ogsileolol ol alolu oo By L B o Stellar ‘SR-1001

PUSHIN’ SAND ......i.0000v00000 .Kay Kyser (Harry Babbitt-Dorothy-
Trudy Jack and Max) (IT HAP-
’ | PUT YOUR DREAMS Away Phl ) MEMORY LANE) o 37925
esoeeeesPhil Reed ANE) .. ... .....
LEE MONT’ s 1 | e R el - Dance-Tone 132
PUT YOURSELF IN MY PLACE, Frankie Lame (Car! Fischer Ork) (TWO

t BABY ............. eislelo LOVIES) e ey s g ¢ Mercury 5064
® - t SAY SOMETHING NICE ABOUT ME. .Doris Day (Lou Bring Ork) (PAPA,
. . | WON'T) oo eeeeninnnnn. Columbia 37931
a, With Rhythm Accomponiment § | SCHOOL DAYS .......c.cs0eses.0..5tarlighters (Earle Hagen Ork) (AIN'T
— . : WED oevneaeanninnnns M 3071
- Present a Terrific instrumental Version of a Great Old Tune SENTIMENTAL SOUVENIRS .......Harry James (Manon MorgnE) (lir%ury L)
................. olumbia 37929
(€8 ”» ‘ SINCERELY YOURS ..vccctvcccones Buddy Clark (Mxtchell Ayres Ork) (THE
® . N KNy " o FREEDOM)............ Columbia 37889
SINCERELY YOURS ....coccveennee .lnk Spo!s (HOME 18). .Decca 24192
@ . SIPPING CIDER BY THE ZUYDER Larry Green Ork (June Roberts) (THE
Destined for e Top Spot in the Nation’s Jukes — Backed by ZEE ....... 0000000 (D)) 000000000aG0000000 Victor 20-2479
& e 53 SOME THINGS WlLL NEVER
- MY LITTLE GIRL | sTEvENGboNNELL'S WAKE 1 e & e D BRIDGET GFLYNNG .
: m s : AKE.......H
An Old Favorite in an Inimitable Style for the Button Pushers ‘ um . "um ¢ e .. Stellar Sl)! 1003
s o d F Y N *TANGERINE .....................Jlmm); (Dlt_)rrsey (PBoh Eb)erle -Helen O’Con- =
H i nell HAPPENED) ...... Decca 2525
rder From Your Nearest Distributor THE CHRISTMAS SONG (Merry Tony Martin (Earl Hagen Ork) (BEGIN
® james H. Martin EBilue Bonnet Record Dist. hristmas To You) .............. THE) ................ .Victor 20-2478
1407 Diversey Blvd. 3235 Ross THE FREEDOM TRAIN.............Buddy Clark (Mitchell Ayres Ork)
("] Chicago, HI. Dallas, Tex. (SINCERELY YOURS)..Columbia 37889
. g;;y]o&hSalAes Co. Music Sales Co. Tl’gi_ CMAyNGHg:léAT SANG HEART Hum & Strum (PEGGY O’Ng l} ‘n
ve. 680 UnionSt. B||l _OF MY HEART.............. 406 sl mae o ele e oo 8o s Be e o e Bl EN - - tellar SR- 1001
New York, N. Y. Memphis, Tenn. THE LADY FROM 29 PALMS...... . Phil Reed (FEUDIN 'AND) .Dance-Tone 133
S Wilford Bros. Dist. Monarch Sales C THE OLD FERRIS WHEEL . .......Larry Green Ork (June Roberts) (SIP-
1351 s, Olive ] o PING CIDER) .......... Victor 20-2479
@ Los Angeles, Calif. 210 Ne ggnd o THERE'LL BE SOME CHANGES
Pan American Dist. Co. |rmmgham. Ala. | MADE g o5ifloafi- - - weeeees...Phil Reed (IN Ad.,....... Dance-Tone 137
P 2?3 Hlumn %oad :villgnrjr leetchogdt Co. TWO LOVES HAVE Hloooo000000060a0 .-Fr;rg(lijt;(sl.é:ir;f) (Carl Fischer MOrk) (PUT
eveland, O. ] . o LE) rgp. suse. wls . ercury 5064
Pan American Dist. Co. St. Louis, Mo. | VICTORY MARCH .................Phit Reed (FORDHAM “RAM)........
[ 4 3747 Woodward Ave. I s e . e m e R e A Dance-Tone 139
Detroit, Mich. | WAIT'LL I GET MY SUNSHlNE Bob Hayward The Melotones (EVERY
® Lou Sowa Records | IN THE MOONLIGHT.... ... TIME)..... e Black & White 852
209 Barbeau St. WHAT WOULD IT TAKE ..........Delta Rhythm Boys-Les Paul Trio (A
Pittsburgh, Pa, ONE) ...ciivveanmicans .Decca 24193
@ Davis Satos o YOU CAN’T TELL THE DEPTH
90 uiney Bidg. OF A WELL .......cocn.ron. .. .Louis Prima (I'LL NEVER)..Victor 20-2477
(<] Denver, Colo. YOU'RE BREAKING IN A NEW '
® Music Sales SEA;QT (While You’re Breaking Thecr\yl?‘,lhly §r|ls(()ers (Jerry Jerome Ol;k)
..................... 00 ( A N) p001059
Rl YOU'RE REALLY DOlNG SOME. """ Phil Reed (FORGIVING YOU).........
@ DavidRosen'Disf. THING TO ME......i.oiiveeanne 5000008000 0000000dd0oaa DanceTone 136
855 N. Broad St.
@ Philadelphia, Pa. FOLK
= AASN'll'lll-:-ERWILL CHASE AWAY Re(d Fo\ll?'R(¥ll1‘eUCul)nherland Va}l)ey Bois()"4
1 . ] /F _ A TEAR ...,.....0.0000 ssseensssre (NEVER TRUST) ......... ecca 46
! R g i BEAUTIFUL DREAMER .........., Claude Sharpe (The Old Hickory Singers)
ATTENTION PLEASE ialliias e, V\?HE RE) ....;%. Columbia 37924
— i BITE YOUR TONGUE AND SAY
W YOU’'RE SORRY ....... weos Art Dixon (DON'T LET)....Sonora H-7048
JUKE BOX OPERATORS § \ COME WHERE MY LOVE LIES """ "Claude Sharpe (Tbe Old Hickory Singers)
: DREAMING ...... ¢ iiceennnnnne (BEAUTIFUL DREAMER).....

...................... o} lumhla 37924
COWBOY BLUES .........cc..0....Gene Autry (GALLIVANTIN’ GALVES-

TON), .. ... 6% fmi. . Columbia 37923
DO YA OR DON'TCHA? ...c..ven.n .Roy Rogers (Country Washburne Ork)

{SADDLE SERENADE)...Victor 20-2437
DON’'T LET THE LIGHT BURN LOW, Art Dixon (BITE YOUR) .Sonora H-7048
DON'T LET YOUR SWEET LOVE Mel and Stan (TENNESSEE GAMBLER)

DIE (Like Flowers In the Fall)..... ....... it iiiienna, Majestic 11022
DON'T STAND IN GOD’S WAY ......Willis Meyers and His X Ranch Boys
(THE PARLOR) ........ Cowboy CR-502

DRIFTWOOD ON THE RIVER ......Jerry & Sky (ORANGE BLOSSOM).....
..................... .. Sonora H-7050

FAT BOY RAG ......cvvuvvnvse....Bob Wills and His Texas Playboys (YOU
SHOULD) ............ Columbia 37824

GALLIVANTIN’ GALVESTON GAL..Gene Autry (COWBOY BLUES).......
........ ] l . THE X LlTTLE) Columbia 37932

S & | D e s
Y September Sth Release Y September 23d Release GIVE ME TEXAS oye O'Dell ( LE)

THE olD FERRIS WHEEl ANYIH'NG FOR : HOLIDAY FOR THE BLUES ... .””Foyag\:,)l”l(nv%ﬂ(ETl{]E ¥;_?E;s of N;:fesz::"%lgls

I DON;II'OI'OOL AROUND WOMEN Dan Snyder (RYE WHISKEY) .........
(o]

. 4 NO MORE ........... e e SENEE S JE 5 Majestxc 11023
S'Ingy HAll WEEN I'M THE RAGE OF THE SAGE ......Dale Evans (WHEN THE)..Majestic 11031

I'M WAITING FOR SHIPS THAT

In Se 'ember . ]\?E\YIE}IQTIC%M%O'U D RL.I G. 600000 .l”ete CasSseI“h(J("Jl'sl:er'lé)S' WH .L}‘lajestic 6017
’ N A N immie Selp 'S WHY)....... 6o
PLEASANT 103 p THROUGH TEARS ... .iivteunnnns  coeonnnnnnnyosanaas o Majestic 11024
PLEASANT 102 JUST A MESSAGE ... " Pete Cassell (I’ M WAITING) . Ma,estlc 6017
LORD, BUILD ME A CABlN Harmoneers Qupartet (MY LAB OR).....
v October 7th Release October 21st Release GLORY. St o s sies B iaiaie o s o oo sielelel o < Mme o e oo & lsioie e smielsls Victor 20-2475
* S MY LABOR WILL BE O'ER . ... . Harmencers Guartet (LORD, BUILD)

H ORANGE BLOSSOM SPECIAL ......Jeary & Sky (DRIFTWOOD ON) ..
" You smlle Ho“ha pOI(ha peaCha RED LIGHT AHEAD ...Br;&ie'y"klx'.é;.'d"('ﬁ{é"lv'lims:ks;

...................... Victor 20-2475
MONEY IN THE BA"K SOMEIHING TEllS ME NEVER TRUST A WOMAN .........Red Foley (The Cumberland Valley Boys)
(A SMILE) Decca 46074

........................ Majestic 6018
PLEASANT 101 PLEASANT 104 RYE WHISKEY ...... e ..Dan Snyder (I DON'T)..Majestic 11023
SADDLE SERENADE ........... .++ Roy Roge:s Country (Washburne Ork)

(DO YA) tvevrnrnnnnnn Victor 20-2437
NICK KENNY, Famed Radio Editor of the New York Mirror, SWANG) WIDE YOUR GAIPES ‘9{’”__‘“'("\;,';,,53"’;"?,"f’,‘fL_ T"f‘;ﬁ'_‘;!,,’!‘;l!f’:sm

iy e ps . : IR o T LET jesti :
said in his colunmmn: “If Jerry Baker is not the favorite Juke ¥5§¢%S%EYG?W&£§Y'””“‘_”.xﬁ;;" gte?:h(D((iNLdT WRlT“u;")"e.s_'f‘“Mz
2 ) - s . . . N LR O I T O R TIPS ajestic 11024

Box Discovery of 1947, I'll eat a couple of his wax waffles. THE GREAT SPECKLED BIRD ......Willis Meyers and His Bar X Ranch Boys
(YOU CAN) .o.0onn.s ..Cowboy CR-501

N . THE LEAF OF LOVE ..............Fred Kirby (WELCOME BACK).

Jerry Baker and Andy Sannella in your juke box iy e .. Sonora H-7046

THE LITTLE SHIRT THAT MOTHER

i ! MADE FOR ME ..vovvve<ssess.osDoye O’Dell (GIVE ME). .Exclusive EX-22X
means money in the bank for youl THE MINER'S sowc *(Down, Badley Kincaid (RED LlGHL} ...... e
Down, ) 000000000000 CO0O__ _DODOSD cets e s eveanes ajestic
e ® - Wll M d His B X Ranch Bo
Distributors and salesmen wanted. e ICAREQ*}. _'-‘) {" ""L_FASANT '(;;ON,"TY;'; ARbys Bar X by CR.502

WELCOME BACK TO MY HEART.. . Fred Kirby (THE LEAF)...Sonora H-7046

, \ COMES DOWN...Milton Estes and His Musical Millers
T THE RRE (SWING WIDE) ..... .Decca 46078

WHEN THE ROSES BLOOM AGAIN Cousm Ford Lewis (JUKEBOX CANNON-
(For the Bootlegger? .e...euvee... BALL) .......c...veso...4 Star 1187

PLEASANT RECORDS wvncs’s:. |

u — (Continued on page 120)
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DeccaRe-Issuing
“Marine Hymn”

In USMC Drive

NEW YORK, Sept. 20.—A three-
way drive by the U. 8. Marine Corps,
celebrating the 100th anniversary of
the Marine Hymn, opening an all-out
campaign for recruits and a drive
to build up the reserves, will be
‘hypoed by the re-issue of two ver-
sions of the Hymn by Decca. After
a meeting between marine corps lead-
ers and Jack Kapp, Decca prexy, the
waxery made arrangements to re-
issue Bob Crosby’s disking of the

ymn as well as one by Dick Powell.
Both will be out in time for the start
of the drive in January. Y

According to present plans, the
marines will purchase a quantity of
both versions of the Hymn and will
send ‘them to radio stations for use!
by disk jockeys all over the country.
Plans also have been made for ihe
nation’s juke box operators to par-
ticipate in the drive by placing the
disks in their machines simultaneous-
ly with the start of the radio pro-
motion. In the latter instance, the
marine corps office of information is
working with music machine associa-
tions to arrange for blanket coverage.

Still in the talking stages are
plans to have orks feature the song
during the campaign and to have a!
musical short, made some years ago,
which portrays the story of the
marines “from the halls of Monte-
zuma to the shores of Tripoli” shown
in theaters thruout the country.

Gastel Tries A gain
To Break Musicrafi
Hold on Mel Torme

HOLLYWOOD, Sept. 20.—Personal
Manager Carlos Gastel is once again
making an effort to break Mel
Torme’s waxing ties with Musicraft
Records. Gastel admittedly is seel-
ing to terminate the Musicraft deal
on a technicality involving the disk-
ery’s allegedly tardy royalty payment.

Technicality dates back to the terms
of the new Torme contract, which
called for the diskery to pay the
singer $10,450 in back royvalties in
three installments, a third of which.
$2,450, was due September 1, but did
not arrive until September 9. Gastel,
sticking to the technical interpreta-
tion, maintains that the envelope was
dated September 3, two days later
than contract specifications.

Meyerson Discounts

Musicraft’s prexy, Jack Meyerson,
lin New York, discounted the latest
Gastel blow-off, claiming that his
lawyers are agreed that the p.m.’s
tlaim couldn’t stand up. He further
reported that Musicraft had, in writ-
ing, picked up Torme’s optioh for an
additional year of recording with the
firm and that the contract ran thru
still another year’s option.

Gastel for many months has been
trying to snip Torme’s Musicraft deal
In order to bring him into the folds
of Capitol Records, where most of
i‘,he Gastel stable is currently record-
ng.

Campus Web To Transcribe
Showbiz Chatter Series

NEW YORK, Sept. 20.—The Inter-
collegiate Broadcasting System
(IBS), which consists of about 50
campus radio stations, is starting a
new showbiz chatter and disk jockey
transcribed series, first of which will
be cut next week. Fred Rheinstein
will do the emsee chore.

Rheinstein is planning to ‘have.
weekly interviews with showbiz per-
sonalities, first of whom will be ork=-
ster Sam Donahue. !

MUSIC-AS WRITTEN

New York

Mickey Goldsen back from the Coast with the copyright to My Rancho
Rio Grande clutched in his hand. Tune has been raising a mild Hollywood
hubbub on the strength of waxing by the pool-of-indies label, UAR. . . .
Redd Evans to Chicago. . . . Famous-Paramount firms released Eddie Rich=
mond in Chi office. Windy City outlet will be manned by Ed Talbot, in
charge of Famous, and Lou Butler for Paramount. . . . Jim Bullet now flying
those platters of Near You into New York. Flack stunt this week had the
pilot of a Flying Tiger planing 15,000 disks into Teterboro, N. J:., where a
heliocopter brought them onto the 23d Street dock of the East River. Jack
Bregman and Chester Conn, Near You publishers, were on hand to guard
the shipment.

Perennial Intermezzo gevival on again with Decca alone skedding «a slew
of six—count ‘em—reissues. Guy Lombardo, Carmen Cavallaro, Tony Martin,
Woody Herman, Decca Salon Orchestra and Albert Kerry platters make up
the brace. . . . Beryl Davis booked for four weeks, beginning October 7, in the
St. Regis Hotel. . . . Johnny Desmond shares spotlight with Skitch Henderson
at Frank Dailey’s Meadowbrook following Carmen Cavallaro’s stand. . . »
Vic Damone into Town Casino, Butfalo, week of October 6. . . . George Olsen
switched from Music Corporation of America to the William Morris office this
week. . . . Morris Agency setting school dates for Hank D'Amico and his ABC
network ork featuring the Buddy Weed Trio. . . . Phil Levant handling cocktail
unit sales fot Mus-Art Agency in Chi. Booker atill doubles as club.date orkster
at night.

Randy Brooks and Buddy Morrow both in town to re-form orks before
going out on road again. . .. Mel Torme set for one weck at Hippodrome,
Baltimore, starting September 27, . . . Red Ingle commences theater tour
carly in November with two weeks at Oriental, Chi. . . . Appollo musical
director Jerry Jerome to Hollywood for Charlie Barnet record date. . . . Joe
Mooney Quartet getting three Mutual wires weekly, marking the intro of
remote wires for Raleigh Room of Hotel Warwick. . . . Nellie Lutcher, cur-
rent at Cafe Society Downtown, will be initial star opn disk jockey Freddie
Robbins’s One Night Stand jazz concert series which tees off at Town Hall
Saturday midnight, October 4. . . . King Cole Trio set for Carnegie Hall
concert October 18.

OPENING NIGHT NOTES: Ray McKinley's preem night Thursday (18) at
Hotel Neéw Yorker packed ‘em in. Trade crowd was all out. GAC ‘table saw
Tom Rockwell and Art Weems swapping chatter with New Yorker's Frank
Andrews and Ralph Snyder of the hotel chain. Mel Torme, Victor Lombardo,
Jerry Wald, Buddy Morrow, Carmen Cavallaro, et al., were on hand for Mac’s
music. Despite talk of publishers cutting dowhn on first-night expenses, plugger
trade with only some exceptions was out in force with sizable pdriies taking up
all available space.

Pelham Heath Inn adds a disk jotkey October 1. Programs will origi-
nate from the new Pan-American Room. . . , Ella Fitzgerald -and Dizzy Gil=
lespie team up for a Carncgie Hall concert September 29. . . . The Song
Spinners cut 40 folk tunes for Associated Transcriptions last week. ., . Wil-
liam Reddick’s book on performance timings of 2,000 music compositions in
the standard concert repertoire due out shortly. Doubleday will publish.

Personal Manager Jimmy Lamarr has left his post with the Bobby Byrne
ork. . .. Ray McKinley’s ork set for Paramount Theater here in December.
. . . Decca’s Dave Kapp is now on the West Coast. . . . Disk jockey Jerry
Roberts debuted his Leon and Eddie’s After-Midnight airer on WAAT Mon-
day (22). . .. Ben Webster all-star group, including Benny Morton, Eddie
Barefield, Cliff Leemans, Buck Clayton, Kenny Kersey and Billy Taylor Jr.,
is now holding down the stand at the Famous Door.

Chicago

Mercury has purchased 12 Art Kassel masters from Vogue and is re-
leasing two immediately and also has worked out a deal with Kassel whereby
they have the right to ink him to a permanent pact if these first sides go
over. . . . Saxie Dowell, ex-big band fronter, has dropped his six-piecer for
2 quartet and is set for the Sky Club, Aurora, Ill., September 30. . . . Jack
Olsen and his band have been inked to a McConkey booking pact. . . . Vido
Musso in town rehearsing his new ork. . .. Patti Page pulled from the College
Inn, of the Hotel Sherman, Chicago, revue unexpectedly and replaced by Jean
Williams. . . . Herald-American, Hearst daily, has started a Sunday platter
review column, making it a grandslam for Chi dailies as far as platter re~
viewers go.

Bill Barth, ex-WBBM program director, has jgined Monroe Passis’ Chord dis-
tributors here. . .. Look mag doing -a profile on Jimmy Petrillo, AFM Prexys oo o
Linn Burton. top free-lance jock locally, had a wedding over his own hour
show on WAAF September 19, when one of his sponsors, who peddled army
surplus parachute silk, worked out deal with the bride to wear a gown rade of
the G.I. chute cloth and take the vows on Burton's show. .. ., Jim Hamilton,
‘WIND jock, bringing back his two-hour afternoon Record Shop with the end of
the diamond season. , . . Mark Fisher, Chi band leader and vocal single, joining
Danny Thomas in his nitery act because of early favors he did Thomas when
Danny originally played Chi at the 51 Hundred Club eight years ago.

Philadelphia:

Ray Haymes moves into the Warwick Hotel with Heibie Collins, after
chalking up a 10-month term, returning to the Hotel duPont, Wilmington,
Del. . .. The requests for $5,000 each from the local musicians’ union made
by the La Scala Opera Company and the Robin Hood Dell, to help cover
deficits, were turned down by the Local 77 membership here. . . . Maestro
Joe Trasetto, formerly WIP musical director, heads the radio and television

department of the new dance studio and school opened by Jeanne Drew and
George Rogers.

Earl Denny back at the Benjamin Franklin Hotel bandstand. . . . Frank
Hunter, once with Isham ]ones_ ond Larry Clinton, gets the bandstand call at
(See Music As Written on page 36)

LATEST RELEASE

"Don’t Take
Your Love
From Me"

AND

“Hungarian
Rhapsody
No. 2 in

Boogie”
Modern 153

RECORDS
688 NORTH ROBERTSON BOULEVARD
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ASCAP N. Y. Biz
Meet October 10

NEW YORK, Sept. 20.—First of the
customary two annual Eastern busi-
ness meetings of American Society

of Composers, Authors and Publish-
ers (ASCAP) has been set for Oc-
tober 10 at the Ritz Carlton Hotel
here. Session will be an afternoon
affair with no evening dinner such
as accompanies the year-end general
meetling which normally falls at end
of February or begining of March.

PRESS RELATIONS |
ART FRANKLIN |
ASSOCIATES

Fourth Week

CASINO THEATER

LONDON

NEW YORK

EXCLUSIVE
UNIVERSAL

565 FIFTH

NEW RELEASE OCTOBER 1ist

REPRESENTATION
ATTRACTEIONS
AVENUE ®  NEW YORK, N. Y.

S W

RECORD NO.
10154 1 WON'T HAVE TG C(ROSS JORDAN
] ALONE

B THERE IS A FOUNTAIN

1016A KEEP ON THE FIRING LINE

B THE GREAT REDEEMER

‘ 10174 AMAZING GRACE

GENE LOWERY AND HIS
DIXIE FOUR

ORDER NOW

B | WILL MEET YOU IN THE MORKNING

SACRED ALBUM DF-200
{Singles or in Album)

DEALERS, DISTRIBUTORS 5

Write or Wire

TRU TONE PRODUCTIONS, Inc.

Anderson, Indiana

“Latest Release:

“BIG FAT MAMA”

nd “Thrill Me”

tSpecialty 518)

RECORDS, INC.

31 'VENICE BOULEVARD
LOS ANGELES- 15, CALIFORNIA

y
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Vita Expanding
Into Hillbilly,

Race Divisions

CHICAGO, Sept. 20.—Vitacoustic
Records is expanding its catalog into
the specialized field, with Lloyd Gar-
rett, prexy of the Chi plattery, an-
nouncing inking of the first part of
a race stable and plans for first re-
lease of a hillbilly disk. Vita is
issuing its first race disk, a two-sider
by Todd Rhodes’ ork. Platter was
originally released seven weeks ago
by the Sensation label, opped by
Bernie Bessman and Johnny Kaplan,
of Pan-American Distributors, Vita’s
Detroit outlet. Deal for Rhodes
brought his waxing contract and six
more masters into the Vita fold. Gar-
rett also inked Marl Young and his
orchestra, who previously waxed for
Sunbeam, of which Young is prexy,
and Joann Thomas, new Chi vocalist.
Vita’s Negro series will be numbered
1,000 and on.

First rustic release by Vita will be
by Judy Canova, radio and movie
star, who signed with the label two
weeks ago. Label also acquired a
new °talent and production director,
with Maurice Murray, producer-
director with American Broadcasting
Company in Chicago, adding the
Vita job to his present duties. Murray
replaces George Tasker, who together
with Bill Putnam, cut out from Vita
two weeks ago. Art Ward, p.m. of
the Honeydreamers, ABC harmony
fivesome, joined this diskery as pub-
lic relations director.

The Vita operation also added its
sixth pressing plant with a biscuit
bakery in Windsor, Ont. The new
Canadian outlet was created to fill
the demand for the Harmonicats’ Peg
o’ My Heart platter and will continue
to press Vita sides for Canuck dis-
tribution.

| JINGLERS PLAN ASSN.

(Continued from page 20)
claims to the copyright usually are
relinquished at the same time.

Appeal for Over-All Okay?

While the possibilities of another
breach between ASCAP and the
broadcasters appears remote at this
time (the present contract runs thru
the end of 1949), the jingle writers
are reported to be considering an
appeal to BMI officials to clear all
jingles for radio, vregardless of
whether an ASCAP writer is involv-
ed or not, in order to protect rela-
tions with the sponsors. At least one
such proposal is now in the hands of
Carl Haverlin, BMI president, for
consideration by BMI execs.

Discussions regarding the forma-
tion of the association have been held
on an informal basis to date, but an
invitation to leading writers in the
field will be issued shortly to join in
a meeting at which time the forego-
ing objectives will be outlined and a
permanent org will be officially
launched.

CAP’S PARTIAL SHIFT

(Continued from page 21)
Bruno, New York Victor distrib, on
their reaction to a price jump.
Dealers asserted they had been asked
how they stood either on a pop-label
jump from 60 to 75 cents, or a classi-
cal boost to $1.25, or both. Distrib
yard-sticking, also reported by West
Coast retailers, may augur a not-too-
distant Victor fee lift and may mean
that virtually the entire disk indus-
try will focus on a 75-cent pop price,
altho some companies—Capitol and
Decca—also will merchandise a
cheaper-price line, Cap offering 60-
centers and Decca peddling a whole
series of disks ranging from 50 cents
to $2 per.

Decca Star Medley
Disk Re-Issue Due

NEW YORK, Sept. 20.—Decca Rec-
ords will soon release another of
those star-studded, song-laden, dou-
ble-faced 12-inch disks first cut
in the early days of the firm. To be
re-issued under the Brunswick label,
the disking will feature Bing Crosby,
the Boswell Sisters, the Mills Broth-
ers, Frank Munn and Victor Young’s
ork in songs from George White’s
Scandals.

Tunes on the disk, with three to
each side, include This Is the Missus,
The Thrill Is Gone, My Song, Life Is
Just @ Bowl of Cherries, That’s Love
and That’s Why Darkies Were Born.

75-CENT POP LABEL

(Continued from page 19)
material for Commodore would be
limited under the current Decca dis-
irib set-up since Kapp would hardly
care to peddle competitive versions
of the same tunes which his own
diskery might have recorded. Gabler,
however, feels that there is a suf-
ficient amount of pop material which
Decca doesn’t use on which the Come=
modore pop catalog could be built.

The four Sherock sides were cut
with a full-sized all-star sideman ork.
Gabler put on wax the Sherock in-
terpretation of Wabash Blues, Organ
Grinder’s Blues, a calypso and one
current pop tune.

SCOUTS OGLE ’BILLIES

(Continued from page 21)

will be held at the Manhattan Cen-
ter. David Miller is scheduled to
emsee and the promoters say they
want Rosalie Allen back again for
sure, as well as Roy Acuff, Minnie
Pearl, Eddie Arnold and Red Foley.
The current offering which has
played Atlanta, Savannah and Coe
lumbus, Ga., will hit such towns as
Baltimore on its wdy back to Nash=
ville. George Berkowitz.

\\HATS _
RANDY BLAKE
WJJD
Chicago
Popular Hilibilly Platter
Spinner on W]JD

Suppertime frolic, 7 nights
weekly.

RECORD DIST. CO.

1540 BREWSTER AVE., CINCINNATI*7 ORIO

Novelty Records
| Jewish & English Comedy |

BY - BENNY ‘BELL’
Dealer’s price, 49¢,C.O.D. only

IF YOU HAVE NO LOCAL
DISTRIBUTOR, ORDER FROM

BELL RECORDS, Inc.
2382 Pitkin Ave.,  Brooklyn 7, N.Y.

CHARLIE VENTURA

AND HIS SEXTET
Now at Three Deuces, New York
Exclusive booking management

HARRY MOSS AGENCY
HOTEL LINCOLN NEW YORK CITY
Circle 5-6526-7-8 K

Name Bands, Name Acts, Tops in Cocktail
Units.
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Meadowbrook Scorin g With
Set-Up of Ork and Name Singer |

By Hal Webman

NEW _YORK, Sept. 20.—The name singer-name band policy now holding “WHAT ARE YOU DOING
forth at Frank Dailey’s Meadowbrook, Cedar Grove, N. J., seems to have NEW YEAR'S EVE» $
passed its “real” test. With Mel Torme and Ray McKinley's ork pulling in |{} & - 3
a neat 4,900 people for the first week and bettering that mark with 5,000 last | § FEEOSE VOU sy ANE B
week [plus 600 on Tuesday (16)], Dailey figures to have initiated a new | IN LOVE b
trend in the ballroom-dancery circuit. Opening with Perry Como-Sam 2 sung in the captivating style of !
Donahue three weeks earlier and dragging in a sensational 7,500 terps and
diners, the Meadowbrook formula hadn’t proved itself in full. The Como MARILYNE TOWNE
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"FRANWIL
HITS OF TOMORROW

“THE BACHELOR AND
THE BOBBY SOXER”

WANTED
BRANCH MANAGERS
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Large national record com-
pany needs
men for Branch Manager

experienced

positions and Salesmen posi-

tions throughout the United
States.

Write complete details of
experience. State whether
or not you own car.

Mail inquiries to BOX #237,
Care The Billboard, 1564
Broadway, New York 19,
New York.

1T SONG DESERVES
A 4T TILE PAGE

POP. TITLE PAGES CIRCULARS
STOCK TITLE PAGES ADS

ALBUM COVERS FOLIOS
ILLUS. SONG BOOKS CATALOGUES

ORI

100 :FRONT ST., NEW YORK <" HAnover 2.0557"

order from nearest
MANOR RI
313 W. 57th S5t,, New York 19, N. Y.

SMART DEALERS and “OPS”
ARE CASHING IN ON

#1066

"SINCERELY YOURS"

with

SAVANNAH CHURCHILL

Caining in Popularity

WATCH THIS RELEASE

PRESENTS
RECORD No. 801

THE CURSE OF
AN ACHING HEART

A tune that will grab nickels.
Immediate Delivery!

STERLING RECORD CO.

7 West 46th 5t. N. Y. 19, N. Y.

VIOLINIST

Available for Dance, Sym-
phony, Radio, Recording,
Show Orchestras—10 Years’
Show Business Experience.

DAVE HYDER

Call ATwater 9-9715 or Write
111 Tudor Place, Bronx 52, N. Y.

S e B e A e e W O

name power figured to explain a
strong hunk of the gross. But for
Torme and McKinley to average close
to 5,000, offered more precise evi-
dence that an act-with-band formula
might in itself be a box-office
catalyst.

All this takes no credit from young
Torme, for the other Saturday’ night
the Meadowbrook was stuffed to the
gills with people who gladly lay
right in young Torme’s palm. With
little wvoice, lots of musicianship,
plenty of delivery gimmicks and loads
of showmanship the kid couldn’t beg
off and worked 40 minutes for his
midnight show. His material, from
the raucous Jamboree Jones to the
hoarsely whispered You’re Driving
Me Crazy, was assembled and de-
livered with impeccable taste. After
his near-disastrous Copacabana de-
but, the Velvet Fog bounced back at
the Meadowbrook where he seemed
closer to the element that could read-
ily make him one of the big singing
names in the biz.

Good Backing

And Torme was fortunate in the
choice of surrounding attractions. He
has pianist Walter Gross, music biz
vet and delightful keyboard per-
former, as his accompanist on the
piano and celeste. Gross did a solo
stint, a remarkable interpretation of
Chopin’s Waltz in C Sharp, which
drew heavy mitting. For orchestral
backing, Torme couldn’t have asked
for more from one of the most prom-
ising of the new orks, Ray McKin-
ley’s crew.

McKinley’s band, in addition to
more than suitably cutting the tough
Torme backings, displays tremendous
versatility on its own. Blessed with
a leader who is one of the best show-
men in his biz, the ork kept the cus-
tomers flocking around the band-
stand. This is a much improved band
commercially since McKinley made
room in his original Eddie Sauter
book for some of the boogie novelties
that made him famous before the war
and for some simplified dance ar-
rangements of top pops like All My
Love and That’s My Desire. This is
a clean, well-rehearsed outfit which
features a number of stellar sidemen
(most impressive is tramist Vern Fri-
ley) and a couple of good vocalists
(Lynn Warren and Teddy Norman).
This McKinley ork gives the impres-
sion that it is just about ready to
“hit"’

Latin Terps

To round out the show, the spot
used a fine Latin terp team, Los Bor-
rancos, with the male half of the two-
some showing off some amazing speed
and grace.

Summarily, the show was loaded
with talent which set off sparks. But
more important, it drew the people
to the Meadowbrook, thereby con-
clusively carrying out the Frank
Dailey singer-ork idea. And now
that the idea is paying off, Dailey is
busily lining up suitable attractions
for the future with names like
Frankie Laine, Andy Russell, Vic
Damone and others due along with
orks of the Skitch Henderson, Desi
Arnez, Carmen Cavallaro stature.
With other ops figured to follow up
on Dailey, the master of Meadow-
brook may have provided the key
not only to his own biz problems but
to that of the entire band industry.
Time will tell.

FRANWIL RECORD (O.

427 Orauge Ave. West Haven, Conn.

Chi Walnut ROO'”, Write for catalog. :
Back to Big Or ks ||7ooemosmoonsonssnssnssonseiss

CHICAGO, Sept. 20.—The Walnut
Room of the Bismarck Hotel, local
Loop hostelry, which went off the
semi-name band standard early this
year and tried a flier at the no-20
per cent concert band of Benno Del-
son, local fronter, is returning to
traveling orks September 26 when

A Natural! Just Released

"THE MERRYMAKERS
POLKA™

(A Polka Sensation)
backed by

“I'M NOT JUST A WHISTLIN' DIXIE"
J'IMMY BLADE AND

Tony DiPardo’s 12-piece society band ORCHESTRA
starts an indefinite engagement. with the Melodeers
Show policy, which had been lower * * *

budgeted since the traveling band
policy was dropped, will be upped,
it was understood. Spot will again
have its WGN-Mutual remote wire. Q

Sullivan 502 — List 79¢

Standard discounts to dcalers and
operators.

SULLIVAN RECORDS
54 W. Randolph St. Chicago 1, Nl

Date marks first Chi appearance for
DiPardo’s crew.

/ These leading eodin-phonograph
monufacturers have already
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pERMO_POINTS!

For 17 yeors PERMO POINTS
have been the choice of manufac.
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teolize the needle is the heort of
aevery phonograph ,., Better order
some PERMO POINTS todoy!

PERMO weosrone

Chicago 26
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lorgest manufacturer of
longlife phonograoph ne,ed_l;g}s
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A superior shellac compound at no
higher cost which produces records that
play longer—with less surface noise.

“A Product of J. W. Neff Laboratories, Inc.”

Order a hundred or a million pounds from
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“No. 6”° Reissuie Restores
Bobbie Worth in Pub Biz

NEW YORK, Sept. 20.—-Bobbie
Worth, who wrote Please Don’t Play
No. 6 three years ago and had the
tune recorded by Frances Langford
on the ARA label which shortly
thereafter shut down, has opened his
own pubbery as a result of the re-
issue of the disk by Mercury, who
took over the master.

Worth will make his headquarters
on the Coast, with Nat Fryer repping
in the East.

in N. Y.
A _Sensation!

At the CAPITOL

and on NATIONAL . . .
TWO SMASHING HITS

THE COWBELL SONG
GUATEMALA

NAT. 9031
s e

JACK-JACK-JACK
MADE FOR EACH OTHER

NAT. 9028

.. NATIONAL ...

Order From Your Nearest National
Distributor or

NAT’L DISC SALES
1841 Broadway New York City

Music—As Written

(Continued from page 36)
Wagner’s Ballroom. . . . Wild Bill Davidson, Sidney Bechet, Baby Dodds and
Pops Foster usher in the weekly Jazz Festival Society concerts at the Academy
of Music Foyer on October 15. ... Flutist Larry Hart joins Ross Raphael’s rumba
band at the Embassy.

Hollywood

Film actress Ruth Hussey pacted to do a kidisk album for Majestic.
.. . Anson Weeks got release from Frederick Bros. and moved over to Reg
Marshall stable. . . . Paula Kelly returns to Modernaires end of month follow-
ing stork visit. . . . Jack McVee opened Black & White diskery door to move
over to Exclusive label. . . . Jeri Mey will be featured vocalist in revitalized
Woody Herman aggregation. Tom Sheils, p. m. for Johnny Bothwell,

| | leaves Coast for Chicago to ink the orkster to Vitacoustic recording pact.

. Local 47 toppers finally settled hassle with Earl Carroll, with both sides
signing on the dotted line. ... Bob Weiss last week added th1 ee more clients
to his publicity promotion explmtatlon stable: Frankie Carle, Woody Herman
and Eddy Howard.

Detroit

Sensation Record label, owned by John Kaplan and Bernard Besman, of
Pan American Dlstrlbutms, has been sold to Vitacoustic, but the local com-
pany will continue distribution under the old label in Mlchlgan and Ohio.

. Ario Dixione is taking over as manager of the newly incorporated Dixie
Music Company, juke box operators, and plans to enter the record whole-
saling field.

London

Orkster Roy Fox, who returned to England from the United States some
time ago and formed a swing ork, disbanded last week to re-form a sweet
band. . . . Batoneer and arranger Phil Green will conduct the London com=-
pany of Finian’s Rainbow. . . . Arthur Tracy, the Street Singer, will do four
recordings for English Decca and is getting bookings for the winter season,
including one movie offer. . J. Arthur Rank is searching for songwriters
from the ranks of Brtish Tm Pan Alley tunesmiths for his proposed Bing
Crosby musical.

Ted Heath and his ork into the Casino in mid-November for one month.
«+ « « Alastair Royalton-Kisch inked a two-year pact with Decca. . . . Ralph
Moffatt in town from Munich for guest appearances at the Paladium and the
Southend Winter Garden. . . . Billy Penrose, pianist. revived his quartet.
After cutting several sides for Parlophone, the group will tour the Middle East.
Santiago and his Latin-American ork exiting the Milroy to take over the
featured spot in Val Parnell's new show at the Hippodrome.

Buddy Clarke, a Canadian, into the Orchid Room nitery, and is set for
the Cocoanut Grove next month He’ll be televised from both locations.

BURTON BMI VEEPEE

NEW YORK, Sept. 20.—Robert J.
Burton this week was elected vice-
president in charge of publisher re-
lations for Broadcast Music, Inc.
(BMI). He will continue {o act as
house counsel for BMI. Burton for-
merly was director of publisher rela-
tions for the licensing org.

Wayne King’s
One-Nighters

NEW YORK, Sept. 20.—~Wayne
King, vet orkster, launches a come~
back one-nighter concert tour begin-
ning today (20) in Milwaukee. The

Order Yours NOW
and Save $5.50
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e e " T
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Centlemen:
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[]1Send bill for $12.50.

f

|
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| Address .
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.................

...................

«.Zone .

trek will take him thru 50 cities and
wind up in the East around Novem-
ber 8. Marking King’s 20th yvear as a
batoneer, his trip has been set by
Music Corporation of America.

The itinerary was set to coincide
with many of the outlets for King’s
transcribed airer which is produced

by Fred Ziv (Ziv firm just signed
Guy Lombardo in a three-year deal

which will net the maestro $156,000
a year plus percentage of the sales).

{T'S BRAND NEW
-« +AND
(OMING
SOOR

Evans and Larry Douglas and an-
nouncer-narrator Franklyn MacCor-
mack. A field promotional crew has
gone out to bring attention to re-
gional airings of the half-hour pro-
gram and local concert appearances
via station, sponsor, music store and
merchant window display and adver-
tising tie-ups.

Bookings for the four are solid, in-
cluding Sundays, except for four
dates as yet unfilled on October 186,
27, 28 and 30.

BELLE BAKER TO NAT’L
NEW YORK, Sept. 20.—Longtime

1947)

one copy of The Billboard

........ o ddeessmane [ New showbiz fave Belle Baker this week
signed a waxing pact with the Na-
veseesscenassecss [JRenewal tional diskery. Deal was negotiated

by her agent, Jerry Rosen. Same
diskery also pacted Negro warbler
Warren Evans to a term deal.

ceeoState cieeaeeean

Airer also features singers Nancy |

Putnam Sets
New Waxery;
Cats Inked

CHICAGO, Secpt. 20. — Milton T.

(Bill) Putnam, prexy of Universal
Recording Company, local waxing
studio, who split with Lloyd Garrett
and Jack Buckley in the operation
of Vitacoustic label (The Billboard,
September 6), this week announced
formation of his previously reported
separate new waxery. The new
diskery set-up is an exact copy of the
Universal label, which Putnam
worked out early in April, previous
to his linking with Garrett and Buck=
ley to form Vitacoustic.

Jerry Murad’s Harmonicats, who
bolted the Vita standard when Put-
nam left because of a licensing
agreement under which Putnam had
first chance at their services, are the
only announced property of the new
label, but other acquisitions for the
label will be forthcoming. A spokes-
man for the group said that the label
intends to expand ils general catalog
slowly. First release out early next
week will be My Gal, Sal and I Love
You. Currently, Universal has only
a Midwest pressing plant and only
one distributor, Jimmy Martin of
Chi, has been named. Other ane
nouncements of new plant facilities
and distributors aré being worked
out.

Execs of the firm are: Putnam,
prexy; A. B. Clapper, v.-p.,, and
George Tasker, v.-p. in charge of
artists and repertoire. The latter two
were also originally officials in the
Vita set-up, from which they with-
drew together with Putnam.

RECORDS
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ATTENTION, COIN MACHINE OPERATORS

Limited quantity non-breakable Vlinylite long-
wearing records at great sacrifice,

We have approximately 5,000 of the following
standard numbers hy outstanding artists on
Vinylite records to dispose of within the next
few days.

Peg o’ My Heart Nlght and Day

Blge Prelude " Begin the Begulne

Stardust AIeBxan;ler's Ragtime
an

New San Antonlo Rose
Bumble Boogla
Melancholy Baby
1’ll See You In My Silvery Moon
Dreams And Then It’s Heaven
Only 60¢ each In gquantitles of 25 or over. BO¢
each when accompanied by check and In quantitles
of 250 or over. Send remittance and order to

Musice Products Company
483 South Falrfax Ave,, Los Angeles 36, Callf,

Remember Me
My Blue Heaven
By the Llight of the

NO., M-104
“FOOL THAT I AM>
sung by

GLADYS PALMER
FLOYD HUNT ORCH.
backed by

“HARLEM BREAK-

2l CLOMP AN Y

500 EAST 6300 ST CrICAGO TR 1L
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JERSEY THEATER IN T-H TEST

AGVA N. Y. Meet
Like Vaude Show

(Continued from page 3)
sell, for the “members who were
waiting to hear” stuck around for a
few minutes then took a powder for
the lobby to grab a smoke.

Nominations Opened

When the accountant finished to
little applause, the members started
to flock back and the meeting was
opened for nominations-——and right
away the fireworks started. Barrett
up there was lost in a welter of par-
liamentary procedure trying to an-
swer everyone, and everyone in turn
velling for the floor. Motion was
made to name a slate from which
12 delegates would go on a ballot to
be voted on by mail by the member-
ship, Actors getting a chance to
sound off did so with a vengeance,
tho most of them blew up in their
lines. Only guy who seemed to make
sense was Phil Irving, who argued on
a point of order on a motion which
had Barrett all confused.

At one time, when 23 names had
been nominated, somebody made a
suggestion that mnominations be
closed. There were violent objections,
with screams of “Steam roller!”
shouted all over the room. Votes were
taken, first by a show of hands, then
by standing count. Final vote was to
keep votes open. Barrett, in despera-
tion yelled: “All those who haven’t
been nominated and wish to be, stand
up.” Line was terrific and got big
yocks.

Meeting adjourned after 45 peo=-
ple were nominated.

Montreal Spot
Gets Clarke Ork

MONTREAL, Sept. 20.—E1 Morocco
ops Eddie Quinn, Yvon Robert and
Leo Dandurand pulled a fastie on all
the other spots in town Thursday
(18) by signing up band leader
Buddy Clarke to a year’s contract.
Clarke, who is closing a year’s en-
gagement at the Normandie Roof
next Thursday (26), goes into the El
September 29.

Normandie, who gave the thumb to
Clark in order “to cut down on ex-
penses,” will likely find the move
backfiring since Clarke f€ sure to pull
away plenty of customers from the
Roof where he has been a big draw.

El Morocco also is planning strong
shows for the future to tie in with the
Clarke box-office potential. Set for
October 6 opening are Johnny Coy,
Stanley Burns and the Dennis Sis-
ters.

El now does about the top busi-
ness of any club in town. If’s in-
tended to scan all available talent in
order to get the best in the semi-
name field, big names still being too
costly for this spot.

Damone in Bigtime;
2G {or Buffalo Date

NEW YORK, Sept. 20. — Vic
Damone will get his first bigtime
nitery job sincec he worked at La
Martinique when he opens at the
Town Casino, Buffalo, October 6.
When Damone worked at La Mar-
tinique, about two years ago, he got
about $250. Working for Harry Alt-
man in Buffalo, he will get close to
$2,000.

Harold Russell, the handless ex-
G.1. of Best Years of Our Lives, will
be on the bill with Damone.

New Bookers
Flood Philly;
Curb Sought

Licenses Sold Freely

PHILADELPHIA, Sept. 20.
Alarmed over the increasing number
of licenses given out by the State
Department of Labor and Industry
to entertainment bookers rather than
curbing the practices of the new-
comers, the Entertainment Managers’
Association (EMA) here will seek a
modification of the existing regula-
tions.  Association officers explan
that the EMA polices the percenters
for the State, reporting all violations
to State authorities. However, in-
stead of curbing the practices of the
fly-by=-nighters, by checking the
EMA complaints, the State sells them
a $100 license fee instead. As a re-
sult, every Joe and his uncle, par-
ticularly entertainment chairmen of
social and fraternal ovganizations,
have been geiting a permit for $100.

EMA points out that State law bans
offifes-in-the-hat for agents, clearly
stating that private homes, apart-
ments or hotel rooms do not qualify
as a regulation office. Moreover, no
licensed agent can maintain a spot
licensed to sell liquor as an office.
However, agents for the Department
of Labor’s Bureau of Private Em-
ployment haven’t gone beyond get-
ting the yearly $100 fee, according to
the EMA. Not only has the bumper
crop of licenses made for close com-
petition, but licensees are booking
shows for a few dollars or so to make
up the $100 they had to shell out
without any intentions of entering the
booking business.

Showdown Sought

Local EMA will attempt to line up
the EMA, Pittsburgh, and bookers in
other parts of the State for a full-
dress showdown with the State’s
Bureau of Private Employment to get
the present licensing law rewritten
and the loopholes plugged.

EMA also is set to crack down on
certain night club advertising so-
licitors on local newspapers who have
a booking racket of their own. Prac-
tice uncovered has solicitors promis-
ing ihe nitery owmer free publicity
in the paper if buying their acts from
a recommended “friendly” booker.
This has resulted in several accounts
being lost by regular bookers who
claim that the solicitor splits the fees
with the friendly booker or gets some
cut along the line. Letters have gone
out to all the newspaper publishers
protesting the practice.

Miami Copa Signs
Jessel for Early ’48

MIAMI, Sept. 20.—Local Copa, due
to preem mid-October, already has
bought George Jessel for either a
January or February date, Price was
not disclosed, but Jessel asked for
$15,000 and the understanding is that
the final deal was made for 10G.

Spot also is dickering for a package
carrying Betty Grable and Harry
James. So far the matter is still in the
feeling-out stage, but price quoted
is about $25,000.

Wally Wanger, who will do the
Latin Quarter show here, will also do
the Copa show.

Man of Letters

NEW YORK, Sept. 20.—Latest
giggle making the rounds con-
cerns the neophite nite club op-
erator who became indignant
when the AGVA representative
agreed to give the spot a C
rating.

“Where does he come off giv-
ing us Class C?” burned the
square to his hep partner.
“Either we get A or I pull my
money out.”

Stand-By War
Takes on New
Angle in Mil

Martin Date Causes Tiff

CHICAGO, Sept 20.—The strife,
developmg over the use of stand-by
orks in connection with the appear-
ance of traveling bands in vaude
houses, took another twist in Mil-
waukee during Freddy Martin ork’s
;veek’s stand at the Riverside Thea-
er.

Hassel started Thursday (11) when
Martin was notified by Volmer T.
Dahlstrand, prexy of the Milwaukee
Musicians’ Union (AFM), that he and
his band would be suspended by the
AFM if they performed at the Riv-
erside before the dispute between the
local AFM chapter and L. F. Gran,
general manager of Standard Thea-
ters, which handles the Riverside,
over use of a stand-by ork was set-
tled.

Gran said the hassel resulted over
failure of the theater and union to
agree on the size of the local band
called for in Martin’s pact, while
Dahlstrand maintained that the thea-
ter reported a band was not neces-
sary under the Taft-Hartley Bill.

Dispute was settled Thursday eve-
ning, with the theater agreeing to
hire an 11-man pit band, so Martin’s
band missed no shows.

The Oriental Theater, Chicago
Loop house, is operating on a swing-
week policy temporarily for Carl
Sands’ house band. It is understood
the house has worked out a deal with
the union, whereby the theater
agrees to use the number of men in
the traveling ork minus the house
band personnel in a six-week period
after the date of the traveling ork's
appearance. In the case of Martin’s
16-piece crew new agreement will
provide for the use of four extra men
during the next six-weeks, four be-
ing the difference between Sands’ 12-
piecer and Martin’s crew. House,
under this agreement, is no longer
paying stand-bys, but will augment
Sands’ crew to make up the differ-
ence,

Weather Hits Boston B. O.

BOSTON, Sept. 20.—Bow back of
the heat wave, plus posting of storm
warnings, caused a sharp sag in box-
office grosses generally in the Hub.
The Boston Theater, with Ted Weems
and ork heading the stage show and
Kiss of Death holding the screen for
a second week, dipped to $24,000, or
$3,700 under average.

Current week also started slowly
but picked up okay toward the week-
end. Sammy Kaye and band head
the show. High Conquest is the pic.

Aid of Law’s
AuthorSought
By Plaintiff

Pay Issue Invo‘fves AGVA

(Continued from page 19)
be made some time and Newark was
as good a place to conduct it as any.”

Claims Contract Expired

Griefer said the Newark local’s
contract with the Adams had expired
last spring. “We offered to extend it
for another year, but the union re-
fused. While we were dickering, the
Taft-Hartley Bill became law, so we
did nothing further.”

Showbiz is watching the develop-
ments with considerable interest,
Theater bookers say that over 100
theaters are ready to put in flesh. but
have been waiting for somebody to
test the law.

Newark case has more implications
than the Adams vs. Local 16. It has
ramifications that will effect not only
all of showbiz but the entire labor
movement, attorneys said. The case,
when it comes up, probably will be
limited to just the “featherbedding”
clause, but the widest interpretation
of the entire law obviously will be
sought.

The question of who pays who has
also brought American Guild of
Variety Artists (AGVA) into the
fracas. Actors’ union said that its
members work under a pay or play
contract. When a band leader buys
a package, he is considered the em-
ployer. The fact that he has been
canceled doesn’t relieve him of pay-
ing the acts who were ready and
willing to work. However, Matt
Shelvey, AGVA head, also said that
when a sister union was fighting,
AGVA would not insist on strict ob-
servance of the pay or play regula-
tion.

Shelvey further eclarified his in-
terpretation, however, by adding that
this leniency in application would not
apply to theaters who bought acts in=
dividually. Where this was the case
the theater would have to pay the
actors or be subject to AGVA action.

Middle East Opens
For Novelty Acts;
Pancho & Diane Set

NEW YORK, Sept. 20.—The Mid-
dle East is opening for acts, tho
inquiries are limited to novelties,
with dance teams getting the nod.
First act to be bought in a long
time was Pancho and Diane, who
will open in Cairo late in November.
Team was bought by Moustafa Gaa-
far, operator of Les Cairos, the local
opera house, and the Cairo Palace,
a vaude house doing two-a-day.

Deals for Gaafar’s spots call for
round-trip plane fares and one show
a night at the cafe. If act is asked

to work his theater, a separate con-

tract is made. While fares are paid
by operator (he supplies the tickets),
there is a clause in his contract that
says, if act works in the area for
another spot, the op of such a spot
shall reimburse the first op for the
return fare.

Dough is slightly higher than U. S.
salary with two weeks’ salary placed
in escrow in this country with Amer=
ican Guild of Variety Artists.
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Queens Terrace, Woodside,
New York

{Wednesday, September 17)

Capacity, 450. Price policy, $1.50-$2.50
minimum. Shows at 10:30¢ and 12:30. Opera-
tors, Tony Gerardo and Louis Vulto; booker,
Lou Perry; publicity, Frank Law, Estimated
cost of present show, $3,000.

Newly redecorated nabe spot has
spent a lot of dough to dress up the
room and has hypoed its show budget.
It has hired a competent flack to do
its drum-beating so that opening
night it was loaded with Stem actors.
It might also have laid out a little
dough for lights and a p.-a. system.
The show was strictly a turkey and
the main fault was the poor lighting
and a p.-a. system that could barely
reach the ringsiders. When the mob
realized it couldn’t hear, it began
yvackety-yacketing all over the place
so even the performers couldn’t hear
themselves.

Mickey Albert, emsee, did a yeo-
man job. He was gracious and per-
sonable, but spent so much time
pleading with the crowd to listen that
he was beaten to the socks. It was
a tribute to Albert that so many peo-
ple who never get away from Broad-
way took the trip to be at his opening.
Even top showmen like Eddie Davis,
Pat Harrington, Jerry Berger and
others who got up couldn’t get at-
tention.

In the circumstances, the non-cuffo
performers worked like slaves and
the fact that they did only fairly well

was commendable considering the
difficulties.
Alan Dale Shines
Standout of the show was Alan

Dale, boy singer. Dale, a youngster
displayed a fine bary, nice phrasing,
good appearance and a salable rou-
tine. With an attentive audience the
kid would be terrific. Dale’s style is
a combo of Crosby and Tony Martin.
He started witn Love Is Around the
Corner, added three more numbers
and wound up with Melancholy Baby.

(See Queens Terrace, opposite page)

NIGHT CLUE REVIEWS

Blue Mirror, Newark, N. J.

(Thursday, September 18)

Capacity. 350. Price policy, no minimum, no
cover. Shows at 10:30 and 12:30. Operator,
Ben Minkoff; booker, Peggy Loeb. Estimated
cost this show, $750.

Considering that this spot is strict-
ly a nabe rootn, it has a fairly good
show to bring ’em in. The one thing
it needs is a band——it has Jack Arnold
Press Group—to cut the show. Light-
ing is adequate and oddly enough the
customers behave a lot beiter than in
some neighborhood spots we've
caught recently.

Comic-emsce Mack Pepper tied
the show up into a knot. Lad isn’t a
comic as much as he’s an entertainer
who plays to all sides of the room,
taking advantage of local evenis to
highlight his act. Occasionally he
turns blue and some of his stuff was
distinctly in bad taste; Yiddishisms
were also out of order. Actually he
doesn’t need some of his questionable
material or his so-called ad libs. He
does an excellent job without it. His
appearance was smart and when he
didn’t step out of line he raised a
flock of laughs.

Trudy Richards, girl singer, last
caught in Leon and Eddie’s, has im-
proved tremendously. She now has
a shading and delivery, particularly
on torcheroos that show distinct
promise. Her main fault was her
inability to project sufficiently. May-
be it was the mike, but often it was
that band blaring out behind her,
with the drummer off in the clouds,
which hurt her the most. If gal could
work with just a frio, bass, guitar
and piano, she’d sell much better.

Mavis Mins, attractive slim hoofer,
opened the show with a flash tap
routine, winding it up with a series
of tricky spins. Gal did nicely, but
her best was a number without music
where she could really get out and
hoot without the music fighting her.

Bill Smith.
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Cafe Society Downtown,
New York

(Tuesday, September 16)

Price, $2.50 minimum.
Booking,

Capacity, 210. Op-
erator, Barney Josephson. non-
exclusive. Publicity, Marvin Kohn., Esti-
mated budget this show, $800; previous show,
$1,000.

If there is any doubt about the pull
of a record act, it was dispelled with
the kind of a business Nellie Lutcher,
who records for Capitol, did on open-
ing night. Half hour before show
time, doorman refused admission to
Jate comers. Downstairs customers
were lined all the way up the stairs.
Inside it was a bedlam. And when
Nellie Lutcher was introed the greet-
ing was so terrific that she couldn’t
go on for at least three minutes.

Miss Lutcher, a chick no longer,
works somewhat like Rose Murphy.
Her piano is skillful and the voice
has plenty of sales quality. Despite
her newness in New York, gal proved
herself a showman able to control her
audience with some beautiful phras-
ing and some of the slickest under-
selling seen in a long time. Material
was a combo of standards and race
tunes into which she managed to get
innucndoes into innocent words by
intonation. Her deliberate squeals
and moans on such numbers as
Brown Frame and Hurry On Down
got some terrific reactions. When gal
finished, the call back was so loud
and sustained she had to come back
for a beg off. Main fault was inability
to understand her. Enunciation was
hurried and with yocks all over the
room, even when she was heard she
was often unintelligible.

Sock Team

But if Nellie Lutcher is the big
draw, it is the team of Hope Foye
and Dorothy Jarnac that ran her a
close second in entertainment value.
Miss Foye, a slim kid who resembles
Hazel Scott of the break-in days,
opened as a single with September
Song and wound up with I Cover
the Waterfront. Shc showed a deli-
cale phrasing and a style that sent
chills up this reviewer’s back. Gal
starts slow, builds up and hits hard
on the end, showing a shading that
hushed the big mob completely.
Later the canary came back to do
the vocal background for Dorothy
Jarnac, who did terp interpretations
of pop and standard tunes.

Miss Jarnac, caught before, is still
one of the few modern dancers who
gives her work a humorous turn
almost impossible to resist. There is
nothing highbrow about her work.
It’s as understandable as meat and
potatoes and equally commercial.

Stanley Prager (see The Billboard,
July 29), held over, has the same
routine as when first caught. But he
has improved his timing, switched

his routines and now has much more

on the ball.

Dave Martin’s ork does a nice job
for the dance session. The acts get
their assist from the rhythm section,
which showed a nice beat.

Bill Smith.

Bowman Room., Hotel

Biltmore, New York
(Wednesday, September 17)

Capacity, 400. Prices, $1-$1.50 cover after
10 pm. Shows at 9 and 12. Owner, Hotel
Bil{more. Manager, John J. Horsman. Pub-
licity, Estelle Foley. Booking policy, non-
exclusive. Estimated budget this show, $2,500.

Dave Apollon is a master techni-
cian of the mandolin. His expert,
sure-touch performance on the night
caught was class, whether he rend-
ered the Chopin Waltz in C Sharp
Minor, Jeaniec With the Light Brown
Hair or How Are Things in Glocca
Morra? The act had flash in the per-
sons of two good looking fems, Lois
Bannerman on the harp, and Laverne
Gustafson at the keyboard, both of

Lookout House, Covington,

Kentucky
(Monday, September 15)

Capacity, 600. Housc policy, $2.50 minimum.
Shows at 8:30 and 12:30. Operator, Lookout
House, Inc. Manager, Clay A. Rambesau.
Booking policy, Frank Sennes, exclusive.
Publicity, Betty Kapp. Estimated hudget this
show, $4,000. Estimated budget last show,
$6,000.

Altho layout possesses considerable
entertainment value, it's going to
take plenty of tightening before it

can lift the audience from the
lethargy that beset it at the opening
performance.

Mitzi Bruggen’s Lucky Girls (8)
started with a“rush, exhibiting brisk
cleating in scant attire to” win a
solid mitt. Two other turns, one a
waltz and the other their familiar
acro-gymnastics, hit home and crowd
came off its hands to palm them
away.

Pacing suffered with the appear-
ance of Doraine and Ellis, lad and
gal, whose song presentation needs
sharpening. Done up in period cos-
tuming, duo possesses good voice and
material and hits the high notes well,
but lacks perspicacity of selection.
Need more bounce in such standards
as Southern Melody, Oklahoma and
Sempre Libre. Hit the groove with a
medley from Annie, Get Your Gun
and Italian Strect Song, which netted
them a sock round of applause, but
their Anniversary Song, altho com-
petently handled, lost much of its
appeal becausc of the lengthy chatter
the lad tossed in to intro it.

Sharon DeVries, well-built brunette,
warmed table sitters with anatomy
twisting that was good for plenty of
laughs. Incorporates some intricately
contrived zanisms and works with
such enthusiasm that she seems to
be all over the floor at the same time.
An Indian dance in panto convulsed
'em, as did her take-offs on Beatrice
Lillie ‘and Gladys Swarthout. Best
of the lot is her operatic prima
donna, with exaggerated derriere
twisting responsible for most of the
laughs.

The 300-pound Jack E. Leonard’s
comedy lines, sharply presented, are
as good as any heard here in some
time. 1It’s his emseeing that misses
fire. Went thru a lot of time-con-
suming antics in introing acts that
didn’t mean much and he didn’t lift
’em until he hit his own slot. Then
he cut loosec with cverything in the
book to win in a walk. His 'l See
You In My Dreams, flavored with an
Astaire tappery and a whirling finish
grabbed the night’s top laurels.
Begged off. .

Bob Snyder’s ork did its wusual
competent show and dance job, with
the maestro proving a capable foil for
Leonard’s buffoonery. Hal Thornton,
good-looking youth, has replaced
Larry Vincent as 88-er at the Wonder
Bar. Bob Doepker.

i

whom soloed competently. But it
was Apollon’s show all the way. He
picked, plucked and strummed the
melody, backed up by first one, then
the other of his accompanists or the
band. All his numbers won bravos
and extended applause. Appolon’s
tensely drawn, grimaced face, while
it did not reflect on his musical
ability, served as a detraction and in
no way enhanced the presentation.
Violin Maestro Stephen Kisley in-
troed Apollon. Then with his ork
(14) he cut the show and also played
for dancing. Most of thé patrons
came up onto the dance floor for his
distinctive, sweet arrangements.
Husky-throated, slim-waisted, Pat
Whitney was the featured vocalist.
Michael Dunn’s: band (6) played
the relief, with Virginia Boyd and
the leader sharing the vocal assign-
ments. ' Jack Tell.

AVAILABLE
(LEVER 5—ALL GIRL BAND

Youthful—Novelties—8 Wardrobe Changes.
Address: MUSIC DEPT,
Gus Sun Vaudevilte Agency
504 Park Ave. Bldg. Detrolt 26, Mich.




September 27, 1947

The Billboard

NIGHT CLUBS-VAUDEVILLE

39

Chez Paree, Chicago

(Thursday, September 18)

Capacity, 500. Shows at 9:30, 12 and 2.
Price policy, $3.50 and $5 minlmums. Opera-
tors, Joe Jacobson and Mike Fritzel. Pub-
Heity, Bob Curley. Production, Olive Bernard.
Estimated budget this show, $9,000. Book-

ing policy, non-exclusive.

This major Chi nitery has a
double-barreled show, with co-head-
liners Mitzi Green and Jackie Miles
both doing a top-notch job, with
capable assistance from two above-
average supporting acts.

Opening act was an experiment
that jelled well, with blond Bobby
Clark working his puppet turn. Clark
has a puppet routine that’s pointed
to nitery crowds, with a little risque
spice added to each bit to make it a
winner. Figures are painted with a
shiny paint, which picks spot up
much better than dull coloring used
on most dummies. Used a French
cancan, strip and African j-bug, each
of which was tops for realism. Fig-
ures’ joints are covered with skin-
colored cloth, which makes the illu-
sion of movement far more real than
in other puppet turns.

Lander and Holland, foreign im-
port ballroom team, scored immedi-
ately with a set of routines which
sparkled because of their freshness.
Team, new to this country, does a
formal type ballroom turn, with all
their material on the original sides.
Both the gal and the male seemed in-
tense in their work, with the ex-
pression of the mood of the dance
mirrored on their faces, and their
concentration projected well to
diners. Their animated j-bug closer,
a cutie because of their European in-
terpretation of the Yank dance,
closed them to chuckles and hefty
mitt.

Mitzi Green, back in Chi after four
years’ absence, got attention immedi-
ately, coming out in form-fitting
black sequinned gown which con-
trasted smartly with her blond
tresses. She started slowly with a
piece of special material, It’s Great
To Be Alive. Crowd warmed up slow-
ly but surely for her more devastat-
ing series of impressions. Went thru
her standard routine, doing apings of
personalities she did in moppet flick-
ers. Her finale was a strong set of
satires on showbiz characters doing
bits out of line with their usual
work, such as Mae West in Oklahoma.
Caustic characterizations pulled
yocks aplenty and won her a call
back.

Jackie Miles is working more con-
fidently than ever before, trying
hard and succeeding at being an orig-
inal comic. With the field full of
tumult comics, Miles is one of the
meager few who works leisurely and
Midwest bistro-goers get a bigger
wallop from the slower delivery be-
cause it’s more akin with their mood
of life. Thru clever dialect bits and
cute pieces of business, the diminu-
tive comic managed to keep interest
even in some five-minute long yarns.
majority of which got their first Mid-
west hearing here. Closer, in which
he played jazz piano and drums and
then went into a fine soft-shoe turn,
carried him off to a salvo after a half-~
hour’s work.

Oliver Bernard’s 12-girl line con-
tributed a pertinent Hebrew folk
dance routine, but two other pro-
duction numbers showed little. Marty
Gould’s band played a flawless show.

Johnny Sippel.

*SAY IT WITH MUSIC”
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“WE THREE TRIO”

Held over 12 weeks at _the
FOX HOLE & GLASS BAR
Broadcnst WCOL, Thurs., Sat.,
11:15 p.m.

Columbus, Ohioe.

Other Singles, Combos and Orch.
Write @ Wire e Phone
for Availability
HOWDY GORMAN, Columbus, O.
11 K. Gay St. MA. 15646, LA, 2328

Billy Gray’s Band Box
Hollywood

(Wednesday, September 10)

Capacity, 200. Prilce policy, $2 minimum,
$2.50 Saturdays. Owners-operators, Max Gold
and Billy Gray. Shows at 9 and 12:15. Book-
ing, non-exclusive. Estimated budget current
show, $2,500. Estimated previous show, $2,000.

After nearly a year with the same
basic bill, Billy Gray unveiled the
newest offering at his intimate club.
The spot is an amazing operation
in itself, having been enlarged sev-
eral times and it is still packing
them in. In fact, it is a bad mnight at
Billy Gray’s when the payees aren’t
standing four deep behind the ropes
waiting to get in. Judging from his
latest offering, the cash-register
music is certain to continue thruout
the winter.

New show is heavily laden with
talent and variety, running well over
an hour but taken easily with plenty
of zip and pace. Show opens with a
rib-tickling “production” number, a
parody of pop tunes dished out by
Billy Gray, Lenny Gale and Dave
Barry. Spotlight switches to har-
monica virtuoso Leo Diamond, whose
intricate work on the lip Wurlitzer
easily stacks up against any compe-
tition. Recently inked to a recording
pact by Vitacoustic, Diamond can
bear watching. Technically and from
a showmanship standpoint, he’s tops.

Newcomer to the club is Lenny
Gale, who registered with a novel
audience participating stunt. Drawing
volunteers from the ringside, he does
an old Amos 'n’ Andy routine, in
which stooges move lips while Gale
does voices. As in most audience
stunts, effect is funny and gets plenty
of laughs. Unfortunately, Gale has
only one routine and when repeated
for the second show, it fell a bit short
of the previous high mark.

Vocal honors are shared by thrush
Mae Williams and Bob Carroll in in-
dividual slots. Miss Williams, a per-
ennial holdover at Gray’s, has shown
a vast amount of improvement, hav-
ing developed a smart style with
plenty of show savvy. Lass possesses
a lusty set of pipes, but is able to
dish out a ballad or bouncing ditty
with equal ease. With a likable,
warm personality and superior sing-
ing style, she’s an asset to any show.

As for Carroll, the ex-Jimmy Dor-
sey band vocalist is loaded with tal-
ent and could easily develop into a
top male crooner. His voice and ap-
pearance bear marked resemblance
to Tony Martin, and his singing style
is fresh and vibrant. TUnlike many
balladeers, Carroll’s voice is rich and
virile, and his salesmanship tops.
With proper handling, plus a build-
up via the waxworks, the lad should
go far.

Comic chores fall on competent
shoulers of Dave Barry and Gray
himself. Barry is a local fave who
has developed considerably since his
last appecarance at the Band Box a
year ago. His routines are fresh and
sparked with originality. Talents in-
clude mimicry, as well as story tell-
ing with a zestful flavor. A year’s
experience under his belt has sharp-
ened his wit and timing,

Gray’s work is as side-splitting as
ever. Material is a mixture of the
old and the new, flavored with a
blueish tint. Ringsiders expect it of
Billy and are with him all the way.
Gray is unquestionably one of the
West’s most popular comics and a
talented guy as well. He works for
more than half an hour at a clip with
a swift succession of gags and song
parodies. The amazing thing about
Gray and his club is that customers
come back for more. Ringsiders were
caught repeating punch Ilines and
gags along with Gray, yet chuckling
as if heard for the first time. It
takes a top comic to milk laughs for
the umpteenth time, and Gray is just
the guy who can do it. All around,
the Band Box is one of the town’s
top entertainment buys.

Alan Fischler.

Iceland, New York

{Thursday, September 18)

Capacity, 850. Policy, $2 minimum. Shows
at 7:30, 12 and 2. Operators, Abe Goldstein
and Noel Lee. Booking policy, non-exclusive.
Publlcity, Frances E. Kaye. Estimated budget
this show, $1,500. Estimated budget last
show, $1,300.

Ice having worn out its welcome,
this spot has returned to a floorshow
policy with a well-knit, carefully re-
hearsed, fast-paced production. The
Guy Martin Chorines (8) were fresh,
good looking and flashily costumed.
Most commendable feature was the
set-up of the finale in which the at-
mosphere of this vast room was sat-
urated with intimacy—a difficult feat.
The fems lured male audience par-
ticipation to the stage and, while the
girls performed straight, the men
brought belly laug"hs doing low-down
boogie, the Irish Reel, a Russian
dance, a London Bridge effect, spins,
cartwheels, lifts -and somersaults.
Result was a gay closing.

The Skating Whirlwinds (two boys,
two girls) did their standard act (re-
viewed in The Billboard, August 2).
They’ve lost none of their sock ap-
peal. Emsee-maestro Lou Menshell,
in his 70th week at this cafe, had a
rich baritone voice which won big
hands with Peg o My Heart and
Basin Street Blues.

Rose Ellen tapped her way out of
the opening chorus number and did
a specialty routine which got healthy
mitts. Lynn Allison did a handsome
acrobatic specialty in front of the
Gershwin-medley chorus number.
Frankie Frisaura, held over from the
last show, repeated his record act
and doubled with the band.

Blimpy Blank’s ork cut the show.
Hal Rose and His Four Roses
handled the relief. Jack Tell,

QUEENS TERRACE
(Continued from opposite page)
The lad works in the No. 2 spot and

is strong encugh to close.

Bobby Jordan (ex-Dead End Kids)
was given some production assistance
but all it did was highlight his in-
adequacies. After some barely audi-
ble chatter about his flicker history,
Jordan gave out with some special
material plus singing, segueing into
take-offs. The fact is that Jordan
hasn’t got an act that can stand up.
A rep can get attention. It can’t
hold it.

Marlene and Michaels, a nice look-
ing ballroom couple, displayed a rou-
tine that was meaningless in this
room. A slow Viennese waltz opener
was graceful, but not attention-win-
ning. The best was an audience par-
ticipation gimmick in which custom-
ers beat time with swizzle sticks
while the team did its number. They
wound up with a series of old-time
ballroom dances.

Jo Ann Summer Hoofs

Jo Ann Summer, hoofer, did okay '

with her clean hard taps as an opener.
But outside of her looks and long
gams crowd wasn’t interested.
Productions using eight girls were
conventional, with routines limited to
one-two-three kick. Costumes ranged
form the bizarre to the beautiful.
Finale number showed particularly
lovely costumes, white briefies and
big feather fans. TUnfortunately the
lighting was so poor that effect was
completely lost.
~Joe DeCarlo’s band played for the
show. A rumba band played loudly,
but except for a few couples the floor
was empty. Customers here appar-
ently don’t know anything about
Latin beats. Bill Smith.

Kathryn Duffy in Honolulu

LAS VAGAS, Nev. Sept. 20. —
Kathryn Duffy, dance producer who

took over as talent booker for the Last |

Frontier Hotel here seven months
ago, has gone to Honolulu on a com-
bined business and pleasure trip.
While there she will lay out ideas,
wardrobe and talent for a lavish Ha-
waiian revue to be produced at the
Last Frontier later in the season.

MCA Loses Lts
Canadian Hotels
To May Johnson

MONTREAL, Sept. 20.-— Music
Corporation of America’s (MCA)
last bastion was torn loose when ex-
MCA booker May Johnson, now run-
ning her own agency here, took over
the handling of the bands for all
Cardy hotels. Chain includes Mount
Royal. Montreal; King Edward, Tor-
onto; Royal Connaught, Hamilton,
Ont.; Hotel Leonard, St. Catharines,
Ont.; General Brock, Niagara Falls,
and Prince Edward. Windsor, Ont.

MCA for years had an exclusive
booking agreement for acts and music
with Cardy. With MCA’s ouster also
came the ouster of band leader Buddy
Clarke, who is tied to MCA by a
seven-year contract. Relief band
leader Erni Ardi, also still with MCA,
likewise got the thumb.

Action will cause quite a dent in
MCA commissions locally, since earn=
ings from the bands alone totalled
something like $10,000 a year in
Montreal. Previous loss from show
commissions could amount up to $250
weekly.

It is understood that Neil Golden
has been booked to open at the Nor=
mandie Roof, Mount Royal Hotel,
and tho the figure is reportedly lower
than Clarke was getting, it will still
be a healthy commission slice for the

'booker of Cardy hotels.

From Hollywood!

|

GEORGE KREISLER

“LYRICS SATIRIC”
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HELD OVER 8TH WEEK

LE RUBAN BLEU, N. Y.
Mgl. HERBERT MARKS AGENCY

New York

Miami

ART TATUM

“Genius of the Piano”
Represented by

JOE MARSOLAIS

1697 Broadway, N. Y. C.
Clrele 5-4034
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EDDY ARNOLD

The Tennessee Plowboy
and hils WSM™M Ole Opry Gang
September 21, at
MEMPHIS BALL PARK, MEMPHIS, TENN.

i JOLLY JOYCE

Wire
Earle Theater Bldg.

Phone
WAInut 2.4677
PHILADELPHIA, PA.

WAINUL 2-9451
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Loew’s State, New York
(Thursday, September 18)

Prices 50 cents to §1.10.
Four shows daily, five Saturdays. House
booker, Sid Plermont. Show played by Louis
Basil’s house ork In the pit.

Capacity, 3,500.

Debonair John Calvert, surrounded
by a covey of curvatured calicos,
opened with his sleight of hand; a
rapid display of everything magical,
including pigeons appearing and dis-
appearing, ducks nonchalantly emerg-
ing from empty hats, yards and yards
of ribbon being pulled from vacant
space, flower vases vanishing, lighted
cigarettes by the score coming to
hand in endless streams, and jewelry
from the customers popping up in a
seemingly inaccessible location. The
middle part displayed lighting effects,
entranced models and raised ob-
jects defying gravity. Calvert closed
with his standard spellbinding, hyp-
notic powers over audience-partici-
pating subjects. The act was enter-
taining thruout, well flashed and
properly presented, with accent on
giving enjoyment rather than creat-
ing wonderment.

Rapid-fire Paul Regan pattered a
qguick succession of impressions ex-
pertly welded into a semblance of
continuity. There were impersona-
tions of Fred Allen, Peter Lorre,
Jimmy Durante, Edward Everett
Horton, Walter Brennan, Frank Mor~
gan, Cary Grant, Charles Boyer, Wil-
iam Powell, Clem McCarthy, Gabriel
Heatter, Hugh Herbert, Winston
Churchill and Walter Winchell. Re-
gan’s speedball spiel of intelligent
wordage and clever portrayals cut the
yocks short and passed over the
heads of the slow listeners, but the
rousing mitt on his bow-off tipped his
ability. The Will Rogers-F.D.R. en-
core in serious vein added presfige
to Regan’s popularity.

Caleb Peterson

Caleb Peterson held the male sing-
ing spot with respected authorily
thru Great Day, Mam’selle and Peg
¢’ My Heart, but he didn’t really
click until his Road to Mandalay
brought out the rich tone and smooth
quality of his powerful voice. A
slight stiffness of delivery, which
probably will be eliminated shortly,
did not forestall a healthy mitt and
an Old Man River encore.

Landre and Verna did three neat
ballroom numbers, majoring in lifts
and spins, for appreciable applause.
Jack Holst demonstrated some plain
and fancy gymnastics on the parallel

Million Dollar, Los Angeles

(Wednesday, September 17)

Capaclt;, -2_,400. Prices, 55-98 cents. Four
shows dally. House booker, Bill McElwain.

On the strength of his zooming
Capitol disking of Smoke, Smoke,
Smoke, folk tune fave Tex Williams,
snagged a lucrative vaude stint to
come thru with an entertainment-
heavy offering. From start to finish,
the bill is fast and pleasant, likely to
please both hillbilly followers and
those who take their stage fare
straight.

Williams is an excellent showman,
with a warm, friendly personality
which he projects easily. While do-
ing more than his share of the work,
Tex leans heavily on his sidemen
who display plenty of variety and
talent on their own. Supporting acts
also register solidly all the way,
rounding out a thoroly satisfactory
show.

Williams himself handles the vo-
cals on Miss Molly, Old Shep, Leaf
of Love and the inevitable Smoke,
Smoke, Smoke. Williams is backed
vocally by Deuce Spriggins and
Smokey Rogers, highlighting the
tunes. Spriggins and Rogers are
spotted at the midway marker in a
corned-up duet of Tim-Tay-Shun
(done a la Red Ingle-Jo Stafford) and
Chattanooga Choo-Choo, which had
crowd clamoring for more. Rogers
also holds spotlight with a banjo
medley while Spriggins shines with
his antics on the bass fiddle,

Instrumentally, ork offers a hill=-
billy version of One o’Clock Jump
and Three Way Boogie, both of which
are Western in flavor but general in
appeal. Ork features three fiddles,
three guitars, backed up by harp, ac-
cordion, piano, and drums for an in-
teresting and different effect.

Supporting acts include comedy
jugglers Johnson and Diehl, whose
familiar routines with clubs and
boomeranging Panama hats score
solidly. Armando and Lita’s burly
routines of serious ballroom dancers,
replete with pratt falls and dropping
trousers builds swiftly to bring top
hand. Newcomer Bob Gentry, holding
down solo comedy slot, warmed up
slowly with effortless line of patter
but had seat-sitters with him, fin-
ishing only after two healthy call-
backs.

Pic, Singing in the Corn. Biz, good.

Alan Fischler.

bars to receive an exceptionally
sirong opening-act hand.
Jack Tell,

"

Currently LOEW’S STATE, New York I

Next Week, CAPITOL THEATER, Washington, D. C.
Direction: M.C.A.

JACK HOLST |

ASSISTED BY

M’LADY

Olympic Champions on the Horizontal Bars

PAUL REGAN

Safirist

Currently LOEW’S STATE, New York City

7
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Oriental, Chicago
(Thursday, September 18)

Capaclty: 3,200. Price, 95 cents straight.
Five shows daily, six on week-ends. House
booker, Chariey Hogan. Shows played by
Freddy Martin’s band.

Next two weeks’ gross at this house
should be way over average, with
Freddy Martin’s band in after an ab-
sence of five years, during which
time they’ve racked up a long series
of Victor platter hits. The sleek-
haired fronter’s musical program was
an exceptional one, with Martin able
to confine himself entirely to disk
hits made within the past 20 months.

Whole presentation job is on a par
for smoothness with the Martin
music. Bandstand ‘was enhanced
plenty by use of Martin’s two-colored
section long stands, which are a
pleasant change from individual
stands, and Stage Director Will Harris
did a smooth job with backdrop in
the shape of huge candelabra over
the futuristic band set-up.

While the Martin music is tops for
commercial appeal, it’s his strong
corps of male throaters who win the
big mitt. Stuart Wade, an extremely
hansome piper, handles the ballads
which require a robust voice, while
saxman Clyde Rogers comes out of
the sax section to fill the lyric por-
tion when a soft, vibrant voice is the
needed touch. For novelties, Glenn
Hughes does the job in a pleasant
Southern - drawl. Martin’s record
hits have made each of the vocalists
a name, with the fem pew-sitters giv-
ing out with the squeals and sighs
when each individual singer is an-
nounced.

The band itself stands out for smart
society-type arrangements that still
pack universal appeal. Saxes, led by
Martin’s own tenor, play smooth lead
most of the time, with brass and fid-
dles filling in the obbligato. Fiddles
are given a prominent part in the
arrangements, where so many bands
today utilize them solely for a touch
of color. Standout instrumentalist is
Barclay Allen, newest in a line of top
88-ers, including Jack Fina and Mur-
ray Arnold, both of whom are now
maestros. Allen, a tall, wavy-haired
chap, shows real mastery of the 88’s,
especially in his rendition of his own
Cumana.

Acts on the bill tie in nicely with
the fluid production which Martin
heads. Blair and Dean, ballroom
team seen locally often, always man=
age to come up with something new,
this time opening with a spicy Castil=
ian routine, followed by a moody
Night and Day bit. Pulled a good
mitt, for they are an adept vaude
team, in that they move all over the
stage constantly giving all viewers a
close-up of their steps. Jean Car-
roll, seen locally a couple of months
ago, pulled the tough assignment of
lining up new material for this stand,
but did a swell job using 75 per cent
new stuff to go over nicely. Even
her familiar race-track closer pulled
nifty laughs. Johnny Sippel.

Entertainers Barred
From Booker Listing

By Philly Phone Co.

PHILADELPHIA, Sept. 20.—Next
year’s classified telephone directory
will restrist the listing of bookers to
those licensed by the State in an ar-
rangement made this week by the
Entertainment Managers’' Association
with the Bell Telephone Company and
the Reuben H. Donnelly Corporation.
Under the new arrangement, all li-
censed bookers will be classified as
“Entertainment Agencies—Bureaus,”
with a separate classification for “Ene
tertainers.”

In the present directory, the EMA
complained, the broad -classification
of “Entertainment” listed bandlead-
ers, entertainers and would-be book-
ers together with the State-licensed
booking agencies. New classifica-
tion and its restrictions will curb the
practice of entertainers acting as
bookers.

Exe. Troubles

Cancel Hegira

NEW YORK, Sept. 20.—The all=
Negro package built around Earl
Warren’s band, set for a European
tour, was canceled when the ex-
change difficulties complicated get~
ting money out.

Freddie Fields, of the Abby Gresh-
ler office, had a deal with Barney
Brown, who fronts for Sol Hurok in
London, to buy the Warren package
for 14 weeks and 14-week options.
The outfit was to have worked for
four weeks in Paris, three months
on the French Riviera, and then tour
other countries. Paris, however,
would allow only 25 per cent take-
out in dollars, tho 50 per cent with-
drawal was permitted in the rest of
France. The only country which
would go for 100 per cent take-out
was Spain.

Hollyw’d AGVA Unit
Nominates Delegates
To Annual Confab

HOLLYWOOD, Sept. 20. — More
than 500 of the 3,500 active local
members of American Guild of
Variety Artists (AGVA) turned out
for the general membership meeting
held Wednesday (17) to select a list
of 17 prospective delegates to AGVA’s
first national convention to be held
next month. Heading the list of
names thrown into nomination to
represent the Coast branch was Bob
Hope.

Seventeen local nominees will be
placed on the general ballot by na-
tional headquarters, with seven dele-
gates to be voted on by local member-
ship.

Local membership also took ad~
vantage of the general confab to give
a strong vote of confidence to Matt
Shelvey for his five-year tenure as
nalional director of AGVA. Mem-
bers recommmended that Florine Bale,
West Coast head of AGVA, be sent
to the convention as a spokesman for
local performers.

Those named as possible delegates
in addition to Hope include Dick Bar-
clay, Joe Jole, Vince Silk, Jacieila
Flour, Maxine Gates, Evelyn Iles,
Violet Barlow, Burt Boyer, Jessie
Cryor, Mae Williams Le Richmand,
Jean Arthur, Ray Bourbon, Harry
Jolson, Chinita Marvin and Harry
Mendoza.

Miss Bale will conduct similar
membership meetings this week-end
in Houston and Dallas. The San
Francisco local held its confab Mon-
day (15).

RESTAURANT
AND BAR

OLORSGLOW I DARK
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THANKS, COLUMNISTS

ED SULLIVAN—“Mn»nicz Lewis is cute as a
button plus what BILLBOARD praises as
a ‘stick-out’ voice. No wonder you're
busting records this -ime.”

DOROTHY KILGALLEN--“Eddie Cantor pre-
dicts that Mon.ca Lewis, now at Loew’s
State, will be a star im the near future.”

THANKS, TOO

ED SULLIVAN, his Harvest Moon Winners;
Sidney Piermont, and the enzre staff at Loew’s
State—you’ve been so wor.derful to work with!

THANKS,
PHOTO EDITORS

For your pictares and by-lines
on this sngagement

JOURNAL-AMZRICAN
WORLD-TELEGEAM
POST

SUN

MIRROR

THANKS, DAILIES

HERALD TRIBUNE—*“Radio singing star Mon-
ica Lewis is as attractive to look at as she
is to listen to. The owver-all effect is
pleasing.”

FRANK QUINN, DAILY MIRROR—“Monica
Lewis is a comely thrush, pleasing to
hear and see, sings ballads and rhythmic
tunes withr ease. Her ballads develop into
swoon-bait, a switch having the males
squeal.”

NEW YORK POST—“Blonde and attractive
Monica Lewis sings in an easy manner
that is pleasant to observe and hear.”

SYDNEY PANZER, DAILY MIRROR-—“Monica
Lewis, ravishing blond singer, now co-
starring at Loew’s State . get an ear-
tul of this eyeful.”

FOR THOSE WONDERFUL,
WONDERFUL REVIEWS

THANKS, TRADE PRESS

BILLBOARD—“Monica Lewis, making her Stem
theater preem, was big-league caliber.
Miss Lewis’s errorless warbling won shaw-
stopping ovations. The versatile, deep-
throated throbber, with poise aplenty, de-
livered with gestures and pleasani gri-
maces, but she sold with her rich voice.
Tip-off on her quality was when she

stopped the show with her opening num-

ber . . . her encore had clamoring-for-
more customers refusing to accept her
beg-off.”

VARIETY—"“Monica Lewis provides pleasing
session with well-delivered songs. She’s
personable, shows good taste in selection
of her numbers and works up enough
audience enthusiasm to win encores.”

SID WEISS, RADIO DAILY-—“Hear Monica
Lewis or see her and you have listened
to and ogled the most improved gal
singer of ’47.”

Personal Management—EDDIE GZEENE
Booked by—MUSIC CORPORATION OF AMERICA
Press Representative—GARY STEVENS

OVER ONE MILLION MONICA LEWIS
® SIGNATURE RECORDS SOLD SINCE JAN., 1946
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BLACK-OUTS ¢ PARODIES
FOR ALL BRANCHES OF THEATRICALS
AT SPECIAL SUMMER PRICES!
FUN-MASTER GAG FILES

$1.00 Each, or
Nos. 1 thru 13 for £10.00.
Nos. 14 thru 22 @ $1.00 Each.
OR SET OF 22 FILES FOR $18.00.

WOTTA BUY! HURRY!

—————.
“BOOK OF BLACK-OUTS,” Bits and Sklts.
Great for Radlo Warm-Uga,

3 Vols.

@ $20 Per Vol. or $50 for 3 Vols.
ettt mr——
“BOOK OF PARODIES " SPECIAL!
ONLY $5.00
Over 10 Special-Written Sock Parodies.

“HOW TO MASTER
THE CEREMONIES”

(How To Be en Emess)
$3.00 Per Copy, Incl. 2 gag files.
el LR Ty

No. C. 0. D.'s.
8e surs to send permanent address.

PAULA SMITH
200 W. B4th 8t. New York City 10

SN N N N N N N N N N A N N A N

’ FRESH COMEDY MATERIAL ’
For Comlics, MC's, Dlsc Jockeys, Ganmen. etec,

FREE! A copy of “Humor Business,” the bhig
16 page issue of the new trade Journal of the
comedy world sent ¥you with any orrler of the
following comedsy material: PUNCH LINES
gag files Df new or1g1
Files 1, 3

\\“\\m““““m‘mm“

fax

N\ N

1 gags on many tomcs
$1 per file. COME-
BACKS TO HECI\I ERS §1, 6 new paro-
dies $1, COMEDY TEAM CROSSFIRE 32,
LAFFile collection of bellylaffs $1, This offer
good only ’till Sept. 80. 1947. Order now.

\AVGWS UNLIMITED
276 W. 4351 . New York City

NN N N NN
" ““‘

$40929980940240449240450050400050¢

William B.
PETERSON

)
Walter §.
BLOOM

Charley
BUSCH

®
Stewart
SEYMOUR

Mel
GELLER
@

Musical
Entertainment
Agency
48 West 48th St
New York 19, N. Y.

lee Shows, Bands, Acts, Cocktail Units
Bryant 9- 5792 Suite 1110
$05599$99955$95099$90695995$95990$389%

POSEY - MOORE
ATTRACTIONS
® ACTS @ COMBOS ©

@ PIANISTS ® VOCALISTS @
For location and Club dates.

$006 00900480003 000464880406000840900600060000494

50 N. High St;; Columbus, O.
MA 147}

OUR PARTY LINES, Neo. 1

64 pages (8% x11) of Comedy Material Gags,
Jokes, Monologues, Minstrels, Aects, Male and
Female, Ventriloquists, ete., PLUS Words and

Music of
GHT NOVELTY SONG

EI
A handy I(eference Folio of l\lndem COMEDY
NLY $1.00 POSTP

DAWSON MUSIC CO., Inc.

1650 Broadway New York 19, N, Y,

WANTED COMEDIAN

To form a Comedy Team. Phone or Write

CHARLES STANLEY
101 W, 14th St. NEW YORK, N. Y.
Phone: WAtkins 9-5128

WANTED

Chorus Glrls, Acts, Musical Combos,

EDDIE KAPLAN AGENCY

803 Shubert Theater Bullding, Phlladelphla 2, Pa.

Phone: Kingstey 5-0727

be duplicated for this price.
§ years.

FOR SALE—LARGE NIGHT CLUB

Located in Southern city of 400,000 population, doing good
business now. Price, which includes building, property, equip-
ment, business and good will, $85,000.00. Building alone cannot
Terms: $50,000 cash, balance 5

BOX D-119, ¢/o0 The Billboard, Cincinnati 22, O.

New York:

MH’sHot 148G Changes Stem
Loss to Gain; Cap Weak 52G

NEW YORK, Sept. 20.—While biz
fell off in the past week at five of the
six Stem vaude-pic houses, a strong
rally by the Music Hall brought an
over-all gross of $435,500, which was
an increase of $17,500 over the pre-
vious week. The Capitol collected a
bad $51,500 for its opener. Early-
week weather was spoity, but the
heat wave broke, eliminating temper-
atures as an excuse for the off-biz.
Only other deterrent was the Jewish
holidays, which fell on Sunday (15)
and Monday.

Radio City Music Hall (6,200 seats;
average $100,000) opened to a big
<1 $148,000 for Patricia Bowman, Ru-
dolph Kroeller, Esther Borja, Brun-

hilda Roque, Salici Puppets and
Down to Earth.
Capitol (4,627 seats; average

$72,000) preemed for a weak $51,500
with Enric Madriguera and his ork,
Georgie Price, Luba Malina, John
and Rene Arnaut and The Romance
of Rosy Ridge.

The Strand (2,700 seats; average
$40,000) stayed on the high road with
a $60,000 take for the second chuk-
ker to total $130,000 in the two weeks
with Vic Lombardo’s band, Borrah
Minevitch, the Marshall Brothers,
Dorothy Keller and Dark Passage.

Roxy (6,000 seats; average $85,000)
chalked up $80,000 in the fourth in-
ning, upping the total take so far to

1$402,500. Show has Jack Haley, Ella

Logan, Jerry Murad and Victoria
Cordova. Film, Mother Wore Tights.
Loew’s State (3,500 seats; average

$25,000) bore fruit with a holdover
show to the tune of $26,000 after a
jackpot $35,000 opener. The $61.000
total take was for Ed Sullivan, the
Harvest Moon dance winners, Mon-
ica Lewis, Paul Winchell, the Roberts
Sisters and White, and Black Gold.
New show (reviewed this issue) has
John Calvert, Paul Regan, Caleb

Peterson, Landre and Verna, and
Jack Holst. Pic, Cynthia.
Paramount (3,654 seats, average

$85,000) clung to $70,000 for the sixth
week and a total so far of $548,000
on the run. Carmen Cavallaro and
ork, Paul and Eva Reyes, Nelson and
Welcome Stranger can be credited
with the take.

Busse, Indianapolis, 21G

INDIANAPOLIS, Sept. 20.—Henry
Busse and his ork drew $21,000 at
the Circle Theater (2,880