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Lecn Leonidoff’s *'The Nativity Sci:ne,” which is a traditional part of the fameus New York Radio City Music Hall Christmas Show.

CHRISTMAS SPECIAL lgeafwzing CAVALCADE OF FAIRS
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“THE BIGGEST NAME IN POPCORN!"V

You probably are amazed to hear that
any business, today, pays a profit of
809%. Yet, that statement above is not
exaggerated. Our files are filled with
letters from Manley Popcorn Machine
owners that more than substantiate
this figure. With a small investment and without
too much effort, YOU can make money—BIG
money, in the popcorn business.

Just locate a spurkling-bright Manley Popcorn

Machine where people congregate or pass by and

start serving fresh, hot and delicious Manley Pop-

corn. Everybody loves popcorn! It LOOKS so appetizing and SMELLS
so good—few can resist it! You don’t have to sell it— it sells itself. Sure,
it’s a nickel and dime business but those nickels and dimes are easy to
get and they mount up fast.

If you have a good, busy location, decide now to get yourself a Manley
Popcorn Machine (they're available immediately) and a stock of Manley
Merchandise (Corn, Seasoning, Salt and Bags or Boxes) and build your-
self a BIG MONEY business with Manley Methods.

Send the coupon below for a new 64-page booklet which explains the
popcorn business in detail.

THERE 1S NO SUBSTITUTE FOR POPCORN THAT IS...

1920 Wyandotte St., Kansas City 8, Missouri

Omaha, Nebr.

LES Albion, Mich. Dollas, Texas Mevn_phis, Tenn. Seattle, Wash.
SA p Q'Ionw.:o. Denver, Colo. Irvl\lgmco cnly,’fn‘e_x. Roanoke, Va. Syrocuse, N. Y.
an oston, Mass. . . inneapolis, Minn. g 3 4
SERVICE Charlotte, N. C. D"."!": Ml'fl‘- New Orleans, La. S lol.us,.Mo. : Toronto, Ontorio
OFFICES Chicago, lfl. Indionapolis, Ind. N York City, N, Y. San Die~o, Colif. Vencouver, 8. C..

Cleveland, Chio Llos Angeles, Calif. Okiahnma City, Okla.  San r-oirisco, Calif. Washington, D. (s,

WWW.americanradiohistorv-com

I M) THAT MEAN

MONEY FOR YOU

MACHINES The most important “M”— the Manley
Popcorn Machine combines sparkling beauty and eye

appeal with mechanica! perfection, trouble-free opera-
tion and large capacity. Many exclusive features.
Designed to make the handling of crowds easy...
you'll make more money with Manley.

MERCHANDISE [t takes the best merchandise

to win the largest profits. Manley Popeorn is quality
controlled —grown to meet high company standards.
Pop it in Manley Popcorn Seasoning and use only
Manley’s Popcorn Sult. Serve in a Manley Carton or
Bag and you’ll make more money with Manley

ETHODS Manley has compiled abooklet explain-
ing how to operate a successful popcorn business
and included many proven, sales-building practices
accumulated during twenty-five years of acknowledged
leadership. Ask for free copy. Use the handy coupon
and make more morey with Manley.

© 1947 MANLEY. INC,

C R |

MANLEY, INC.
1920 WYANDOTTE STREET, Dept. BB 11-29
KANSAS CITY 8, MISSOURI

\Vithout"ol)ligation please send me a copy Su=, Ul
of your booklet “How To MakE Bic Prorits From =
Porcorn.”

YOUR NAME

BUSINESS NAME

ADDRESS ___
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“Apley” Tele
Snag Shows
Pix Caution

20th Hesitant on Clearance

NEW YORK, Nov. 22.—Tip-off that
the struggle for television properties
will be bitter was indicated this week
when the National Broadcasting Com-
pany (NBC) struck a snag in its plan
to televise The Late George Apley, by
John P. Marquand, in co-operation
with the Theater Guild in early De~
cember. Twentieth  Century-Fox,
which controls the video rights, re-
fused to give clearance when the web
requested same early this week. The
film company would not reveal
whether its decision was final, but it
was learned that negotiations for the
property were being carried on by
the very top level brass of both the
web and 20th Century.

At 20th Century it was stated that a
contract covering use of the script
forbade telecasts for a period of 10
years,

NBC had first obtained permission
to televise the script from Max Gor-
don, legit producer. Gordon subse-
quently informed NBC, however, that
rights would have to be cleared with
the film company. '

Fact that the negotiations involved
strictly upper echelons of the web and
the film company is taken as an indi-
cation that the principle involved is
more important than any specific
telecast. With video making every
etfort to promote itself, the matter‘of
obtaining good programing material
assumes precedential implications.

Shelvey Reaction

NEW YORK, Nov. 22.—The
sudden move of Matt Shelvey,
AGVA topper, in asking to be
relieved of his duties, caught all
AGVA regional reps by surprise.

Dave Fox, New York rep, said
he didn’t know what to think
about it. “I will continue here
in the same capacity. What the
future will bring I don’t know,”
he said.

Florine Bale, Coast rep said
it was all “a mystery to me.”
“All T know,” she said, “is I got
a wire from the Four A’s. Matt
Shelvey was supposed to move
out here (Los Angeles) the be-
ginning of November. We have
the office all ready for him.” She
also indicated it was her under-
standing the national office was
to be transferred to L. A,

Freddie Dale, Boston head,
said: “I knew the man was ill,
but the rest is all a puzzle. I
will abide by the decisions of the
Four A’s.”

Shelvey denied he was plan-
ning to move the national office
to the Coast. “We took larger
quarters there because it was
necessary,” he said.

Shelvey is known to have
been under medical treatment
for some time. Last year he
visited the Mayo Clinic.

Don Lee-Pug

Pilot Fracas
Looms as Court Test Case

HOLLYWOOD, Nov. 22.—A local
court ruling on the legality of tele-
casting boxing matches without con-
sent of fighters concerned loomed
last week following disclosure that
fight manager George Parnassus
would file a damage suit azainst Hol-
lywood’s Legion Stadium and the
Don Lee Broadcasting System. Par-
nassus will charge that video airing
of the Fabella Chavez-Lou Bernal
fracas from Legion Stadium Friday
(14) was done by Don Lee outlet
W6XAO without his or Chavez’s ap-
proval. He will file act.on in Su-
perior Court and will seek damages
plus an injunction to prevent further
telecasting of any bouts in which
Chavez participates.

Parnassus’s attorney, Jules Covey,

WASHINGTON, Nov. 22.—As a re-
sult of a conference this week on
the American Federation of Musi-
cians’ (AFM) disk ban, House Labor
Committee members will write a bill
paving the way for Justice Depart-
ment action against unions operating

For other important developments on
Petrillo-radio front which may have direct
bearing on the music biz, see the Radio
Department, this issue.

in restraint of trade. Confab was held
early this week between labor com-
mittee Chairman Fred Hartley (R,
N. J.) and Rep. Carroll Kearns (R,
Pa.), head of a special subcommit-
tee on AFM problems.

The bill, which will be ready for
introduction early in January, is ex-

NEW YORK, Nov. 22.—In an un-
precedented move Matt Shelvey, na-
tional administrator of American
Guild of Variety Artisis (AGVA),
was replaced this week by a five-
man committee appointed by the In-
ternational Board of Associated Ac-
tors and Artistes of America (Four
A’s).

Thé move was made at a meeting
of the Four A’s Thursday (20), called
{to act upon a petjtion presented to

told The Billboard that the case is
being pressed to establish precedent
now in anticipation of universal tele-
vision set ownership. Covey declared
that he seeks to establish the right of
a stadium to permit the televising of
a fight without the consent of the
participants. Fighters, he contends,
contract with promoters and stadium
operators to give their services to
stadium patrons only, and therefore
the stadium has no right to derive
profit from the sale of video rights
without giving fighters a percentage,
as is now the practice in the case of
radio or pic rights.

Parnassus made a big issue of the
threatened loss of gate revenue as
videocasting expands. A check re-

(See Don Lee-Pug on page 15)

Kearns, Hartley Team To
Plan “Restraint of Trade”
Law as Record Ban Answer

A Cinch in the House But

Senate Looms as Obstacle

pected to be in the nature of an
amendment to the Taft-Hartley Act,
making all unions subject to the same
“restraint of trade” restrictions as
management. Actual wording of the
measure will not be determined until
(See New House Bill on page 19)

Heinz on Calif. Centennial

SAN FRANCISCO, Nov., 22.—
George Heinz, theatrical show direc-
tor, has been appointed executive
secretary of the California Centennial
Commission’s headquarters here. He
was stage manager of San Francisco’s
wartime Stage Door Canteen and
prominent in producing shows for
disabled veterans and others.

Shelvey Asks Out - Gets It;
On Leave 4 Weeks, He’s “Il1”;
4-A’sBoard ToRunthe Works

Rank and File Up in Arms, Chi Convensh Unlikely

it by the program committee, an
AGVA, rank and file group. (See box
in Vandeville Section for committee
names.) The petition called for
cancellation of Chicago as the con-
vention city; fractional votes for del-
egates representing fewer than 200
members, and local autonomy. The
meeting wasn’t a few minutes old
when Shelvey presented a doctor’s
certificate and asked to be relieved
(See Shelvey Asks on page 38)

ASCAP-Exhib
Tussle Gives
Scribes Hope

To Apply December Heat

HOLLYWOOD, Nov. 22.—Renew-
ing their pressure at a time when
they feel the American Society of
Composers, Authors and Publishers
(ASCAP) may find it “unpropitious”
not to pay heed, members of the
Screen Composers’ Association (SCA)
here are preparing for a December
huddle with society officials which
may hold considerable significance
in the music trade. The SCA mem-=-
bers (including such studio scorers
as Adolph Deutsch, Max Steiner,
Roy Webb, Dave Raksin, Miklos
Rozsa, Dave Buttolph, etc.) have
arched their backs in the light of
current circumstance and claim to
be ready for serious battle in their
renewed quest to get from the so-
ciety a writer-payment system that
would “csegregate film revenues and
provide for distribution therefrom on
a per-film-use basis.”

Long-Time Campaign

SCA’ers here long have contended
that ASCAP’s “writer classification”
system fluffed off the film back=
ground scorers and about two years
ago they retained an attorney—Leo-
nard Zissu—to go to bat for them.
Their campaign took the lines that
ASCAP each year collects a fat hunk

(See Scribes Press on page 17)

Drop in Costs
Of Production
Cheers Legit

Demand for Houses Is Off

NEW YORK, Nov. 22.—As the
legit season progresses and the re-
conversion to pre-war conditions in
the theater continues, two facts be-
come more and more evident. First,
in spite of howls of producers to the
contrary, legit producing is slowly
but surely becoming cheaper. Sec-
ond, last season’s terrific demand
for theaters is no more.

One show now on the Stem was
produced for $12,500—The First Mrs.
Fraser, with Gant Gaither turning
in what critics consider a fine produc-
ing job. The cost of the set was
3G, but an itemized list of other ex-
penses is unavailable because Gaither
claims he got special rates from firms
interested in his future as a producer.
The production nut of Fraser com-
pares favorably with those done in
the early ’30’s.

John C. Wilson’s production of Pri-
vate Lives, starring Tallulah Bank-
head, now in Chicago and racking
up terrific grosses, was mounted for
(See Production Costs on page 42)
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Canada’s Curb
On $ Will Hit
Yank Showbiz

Niteries, Legit To Suffer

MONTREAL, Nov. 22.-—Canada’s
jolting tho not unexpected move to
curb her gradually dwindling supply
of U. S. dollars will have its effect

“Ice Follies, *48”
Bright and F resh

In Garden Preem

ICE FOLLIES OF 1948

(Opened Tuesday, November 18. 1947)
MADISON SQUARE GARDEN
Twelfth edition of ice spectacle. Settings and
properties by Tommy Lawless. Costumes by

on all branches of show business, but |
how bad or good the effects will be!

only time will tell.

The federal government. in an
emergency decree Tuesday (18), or-
dered that Canadians from now on
should be allowed only $150 for pleas-
ure travel purposes in the U. S, Top-
ping this is a strict ban en the import
of many items which drew shoppers
from Canada into the U. S., and the
imposition of a stiff 25 per cent ex-
cise tax or outright ban on capital
equipment, such as material which
is used in radio, stage and flicker pro-
duction.

The Reason Why

The reason for the new restrictions
is that Canada was slowly finding
herself in a position where her stock
of U. S. currency which she needed
to pay for U. S. commodities was
reaching a precariously low point.
It was decided, therefore, that the
only way to insure a retention of
such bucks as there were around, and
to increase the stockpile gradually,
would be to impose these restrictions
and to get a $300,000,000 loan from
U. S. This Canada did.

With the cutting down of travel
into the U. S. to a bare minimum,
amusement centers which were ac-
customed to doing a fairly good trade
from Canada’s visiting firemen, will
have to look elsewhere for the take.
After all, you can’t expect anybody
coming down with just enough dough
to get by, to shell out an average of
$3 for a New York legiter, for ex-
ample.

Niteries Will Suffer

So, too, with the niteries. In the
past, any visit to the major New York
boites, for example, especially the
(See Canada Curb On on page 36)
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i ris Legg, Marilyn Sahlin,

Helen Rose. Company manager, Ray Hebm.
Stage manager, B. J. Lundblad. Musical
director Walter Rudolph. Presented by
Eddie and Roy Shipstad and Oscar Johnson.
PRINCIPALS: Paul Gannon, Monica Moran,
Hugh Hendrickson. Ole Ericsen, Jim Hutch-
inson, Charles Romero, Hazel Franklin, Mae
Ross, Bill Stine, the Schramm Twins, Bill
Cameron, Russ Tuckey, Beity Schalow, Har-
Dick Rasmussen,

| Tom Mulvey, the Scotvold Twins, Les Hamil-

ton, Virginia Morrison. Phyllis Legg, Roy
Shipstad, Roman and Norris, Evelyn Chand-
ler and Frick and Frack.

ICE FOLLIES GIRLS: Gerd Meini Andreson,
Billic Baker, Roberta Barton, Nancy Beddor,
Gloria Bondy, Ella Brehm, Mary Burke, Rita
Bugno, Norma Lee Caine, Charlotte Cameron,
June Carruthers, Evelyn Chandler, Ginger
Clayton, Freda Consigli, Lois Cooper. Gloria
Doggett, Mildred Erbel, Barbara Fawcett,
Gloria Fecht, Hazel Franklin, Lois Gordon,
Rita Hauble, Shirley Halsted, Marilou Hin-
shaw, Patricia Hoyt, Jean Jansen, Donna
Johanson, Elsie Johnson, Isabel Jones, Gloria
Ketchum, Kathleen Kirby, Stephanie Kirby,
Vivienne LaPayette. Joyce Lamont. Phyllis
Legg, Lorena McKellen, Beverly Morrel,
Monica Moran, Virginia Morrison, Jane Mor-
ton, Genevieve Norris, Donna Osterberg, Glee
Patten, Cynthia Pettinger, Barbara Pokorney,
Rickey Polim, Betty Jane Ricker, Mae Ross,
Marion Rudie, Marilyn Sahlin, Betty Schalow,
Gerri Straub, JoAnne Scotvold, Joyce Scotvold,
Mary Walters, Nan Wright, Karen Young.

ICE FOLLIES BOYS: John Barker, John
Burke, William Cameron, Charles Davidson,
Francis E. Dunigan, Olav Ericsen, Werner
Groebli, Lester Hamilton, Hugh Hendrickson,
James Hutchinson, Harris Legg, Hans Mauch,
John Mulvey, Dick Rasmussen, Ted Roman,
Carlos Romero, Jr., Walter Sahlin, Patrick
Shanahan, Roy Shipstad, Charles Skillings,
William Stine, Ray Schramm, Roy Schramm,
Russell T, Tuckey.

As new editions of ice specs unveil
each year, a reporter comes annually
to the conclusion that the end has
been reached—nothing new can be
done on or with a pair of skates. The
formula must be played out. Of
(See “ICE FOLLIES, °48,” page 44)

Fla. Court Shields
“Larry Ford” Name

TAMPA, Nov. 22.—Circuit Judge
Harry N. Sandler has issued a tem-
porary injunction restraining Law-
rence J. Ford, former owner of a bar
and cocktail lounge at 610 Tampa
Street in downtown Tampa, from
using the trade name “Larry Ford”
for his supper club at 1200 Cass Street.

Florida State Liquor Enterprises,
Inc., alleged in a hearing before the
judge that it paid $105,000 for the
Tampa Street business formerly
owned by Ford and had received
written agreement for exclusive use
of the name “Larry Ford,” in op-
erating the bar and cocktail lounge.

Charging that Ford is violating the
rights of his business successor at the

Tampa To See

Miniature of

Freedom Train|

TAMPA, Nov. 22.—In addition to

the real Freedom Train, which will|

visit here December 21, Tampa will
have a miniature Freedom Train
touring the city during rededication
week which precedes the visit of the
famous caravan.

The local committee. concerned at
the prospect that hundreds of people
in this area -may be turned away
because the train couldn’t possibly ac-
commodate all who would like to
visit it during its 12-hour stand, has
decided to take the edge off the dis-
appointment by using the miniature,

Nat Rambo, young war veteran who
is adjutant of an American Legion
post, suggested that the local com-
mittee utilize the Legion’s 40 & 8
Society locomotive. Hitched to the
locomotive will be a large trailer in
which reproductions of the docu-
ments aboard the Freedom Train will
be put on exhibit during the entire
week vreceding the arrival of the
real train. The miniature will make
the rounds of schools and will be
parked on downtown streets.

The Rev. E, J. Pendergrass, chair=
man of the local committee, esti-
mates only 12,000 persons can see
the real train during its visit, and
at least 50,000 are expected to turn
out for it.

Pitt Keeps the Fire
Burning on Showbiz

PITTSBURGH, Nov. 22.—Showbiz
here put up a terrific fight during the
past week to prevent passage of the
proposed 10 per cent tax levey, but
the city administration seemed un-
shaken in its determination to get
the measure passed. Approximately
325 persons crowded into the limited
capacity of the council chambers to
protest at an open hearing Wednes-
day (19). Jason Richardson, coun-
sel for the Pittsburgh Amusement
and Sports Committee, argued that a
10 per cent amusement tax would
be unfair and discriminatory.

In answer to the question of where
else the council could raise the needed
tax money, Richardson suggested that
the proposed merchantile tax be
doubled. The council took this sug-
gestion under advisement when Rich-
ardson showed that this approach to
the tax problem would distribute the
tax load more equally.

Tampa Street establishment by using
the same name at his Cass Street
club, the plaintiff produced witnesses
who said that Ford’s action had caused
confusion to patrons, with consequent
financial loss to Florida State Liquor
Enterprises, Inc.

No. 1 On the Honor Roll of Hits
NEAR YOU

Sheet Music Seller

NEAR YOU

No. 1
No. 1

No. 1 Disk Via Dealer Sales

No. 1

No. 1

No. 1

NUMBER ONE
ACROSS THE MUSIC-DISK BOARD

Most Played on Disk Jockey Shows
NEAR YOU by Francis Craig, Bullet 1001

NEAR YOU by Francis Craig, Bullet 1001

Disk in the Nation’s Juke Bozes

NEAR YOU by Francis Craig, Bullet 1001

Folk Disk in the Nation’s Juke Boxes

I'LL HOLD YOU IN MY HEART (Till I Can Hold You in My Armms) by
Eddy Arnold and His Tennessee Plowboys, Victor 20-2332

Race Disk in the Nation’s Juke Boxes

BOOGIE WOOGIE BLUE PLATE by Louis Jordan, Decca 24104

Leading albums, classical disks, English and Canadian sheet seliers and full score om
all music-disk popularity in Music Popularity Charts, page 22 to 33 in Music Section.

Lucky Liz

NEW YORK, Nov. 22.—Among
the many gifts from kings re-
ceived by Princess Elizabeth and
Phillip on their wedding day
were a couple of left hind rab-
bit’'s feet with geld-plated key
chains and caps. Accompany-
ing each of the feet was a card
reading: “May this rabbit’s foot
bring you lots of luck. Sorry
cannot be with you.” Paws and
greetings were sent by and
signed: “Charles Brand, the rab-
bit’'s foot king.” Brand is ac-
tually known by that monarchal
moniker to the pitch fraternity,
carnival, circus and fair work-
ers who buy millions of his
bunny feet annually,

Ice-Capades Gets 12G
On Claim Vs. Govt.

ATLANTIC CITY, Nov. 22. — A
claim of $12,000 was allowed Ice-
Capades, Inc., which stages the Ice
Capades ice spectacle, against the
U. S. Government Wednesday for
damages sustained when the army
took over Convention Hall here just
eight days before the ice show was
to begin its summer’s run in July,
1942.

Alexander K. Blatt, one of the
three commissioners appointed to hear
the case last spring by U. S. District
Judge Thomas M. Madden in Cam-
den, N. J., announced the verdict
here. Ice-Capades, Inc., originally
asked for $35,000. Blatt's statement
revealed that the Arena Management
Corporation, a New York corporation
which owns the show and which also
asked for damages, will receive noth-
ing. The commissioners held, Blatlt
said, that the managers association
suffered no loss.

MCA Books Blackhawk

NEW YORK, Nov. 22.—Music Cor-
poration of America (MCA) got its
first booking at Chicago’s Black-
hawk Hotel in six years with the
Sherman Hayes ork, which is in right
now. Hayes will be followed into
the location by Art Kassel.
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American Tobacco

To Drop Paar Seg

HOLLYWOOD, Nov. 22.— Upon
notification that American Tobacco
would drop the Jack Paar stanza at
the close of its present cycle, it was

learned that the Paar package will be |

offered for resale at $7,500—less
than half the current $16,000 price
tag. While Foote, Cone & Belding
retains a 60-day resale option on
Paar’s services, it is understood that
the agency will not attempt any seri-
ous sales pitch and that the package
will revert to Sam Jaffe Agency.
Amusement Enterprises, Inc., Jack
Benny’s {irm which now controls the
package, will release Paar unless an
imminent sale is made.

Sale price of the Paar package has
been subject of trade talk, inasmuch
as commissions tacked onto basic
price now total 45 per cent. With 20
per cent to Amusement Enterprises,
15 per cent to FC&B and another 10
per cent to the Jaffe office, commis-
sions paid set a new high for a show
of its kind. Under revised budget,
talent and writing costs will be pared,
with slashes in Paar’s take, plus mu-
sical cuts and elimination of the
singer a certainty.

Morgan Gets
3-Wk. Reprieve

NEW YORK, Nov. 22.—Deals to re-
furbish the Wednesday night schedule
of American Broadcasting Company
(ABC) were hanging fire at week’s
end, with the web deep in negotia-
tions for sale of the 9:30 p.m. seg
which becomes available after De-
cember 3, when American Tobacco’s
cancellation of Jack Paar becomes
effective. ABC also is holding tenta-
tive talks with prospective clients for
sale of Henry Morgan, but Eversharp,
Inc., which had canceled Morgan, has
until 5 p.m. Wednesday (26) to make
its final decision about renewing the
comic.

One ABC official expressed annoy-
ance at the turn of events leading to
Paar’s cancellation. He said the net-
work had turned down several sure-
fire shows which would have been
good for lengthy, stable runs in order
to sign American Tobacco. Demise of
the Paar experiment, he confirmed,
was due as much to the program’s
excessive cost as to any deficiency of
the opus itself. It is known that the
show’s epst rose from $16,000 weekly
during the first 13 weeks to $18,000
in the second 13 weeks, with virtually
everybody getting a substantial slice
except Paar himself, who is cut up
among Jack Benny’s Amusement En-
terprises, Inc.; Music Corporation of
America (MCA) and the Sam Jaffe
office. At least two substitute shows
are nearing the pact stage, with one a
brand-new program and the other a
show now on another network.

Morgan received a three-week ex-
tension, from December 3 fo Decem-
ber 24, with two major factors con-~
tributing: Announcement of a con-
test (made the same day the sponsor
first decided, to drop Morgan) which
will not end until the 24th, and the
fact that a major portion of the spon-
sor’s sales is made during the last
quarter of the year. A special Hooper
survey of the November 12 show
made by the web shows that Morgan’s
rating rose to 9.1 from 7.8 on Novems=-
ber 5. Eversharp iz understood to be
satisfied with the show’s progress

Agency Squawk
Over Plug Sklpr
Burns Winchell

HOLLYWOOD, Nov. 22.—The Wal- |
ter Winchell-Robert Orr Agency tlff
about “who said what” looked like
little more than a tempest in a lotion
bottle at week’s end. It all happened
when an Orr agency exec was re-
ported to have been miffed about
Winchell’s cutting the middle com-
mercial during one of the commenta-
tor’s recent Sunday broadcasts.

Winchell told The Biilboard that
Andrew Jergens had given him the
okay long ago to skip the middle plug
anytime he felt it necessary. The
rapid-fire radio reporter was warm
under the collar because the agency
was making these differences public.

“Supposing these stories were true
and supposing they were having trou-
ble with me about the middle com-
mercial—why embarass me by mak-
ing it public?” Winchell asked. Asked
if he wants to quit his Jergens’
Journal, Winchell said he could not
say at this time. “I can’t tell you
now how I will feel in June,” Win-
chell said. “Andrew Jergens has
been great to me for the past 16 years
and the friendly relationship still
exists.”

NEW YORK, Nov. 22. — Walter
Winchell and Louella Parsons, both
of whtom broadcast over ABC for An-
drew Jergens Company, both have
been renewed, ABC announced today
(Saturdav) No reference was made
in the Winchell renewal to the Win-
chell-Robert Orr Agency dispute over
the middle commercial on the pro-
gram.

June Dairies May

Rejoin BR Ranks

NEW YORK, Nov. 22. — June
Dairies, which sponsored the late
Fiorello H. LaGuardia in his network
commercials, may return to the air
shortly, it was reported this week.

It’s understood the company has
three commentators under consider-
ation: Frank Kingdon, Max Lerner
and Quentin Reynolds. A decision is
expected shortly.

S-B Cheese Acct.
Shifts to D-F-S

NEW YORK, Nov. 22.—As follow=-
up to dropping the Fred Allen show
in its current retrenchment drive,
Standard Brands this week shlfted
its Shefford Cheese Products advertis-
ing from J. Walter Thompson Agency
to Dancer-Fitzgerald-Sample, Inc.

Shefford was one of the products
plugged on the Allen program.

and future promise. but it is common
talk that the firm’s financial situa-
tion has caused the re-evaluation of
its budget and probable radio re-
trenchment. Unless Eversharp re-
arranges its advertising appropria-
tions again by Wednesday, it will be
faced with lopping off an established
show (Take It or Leave It on Na-
tional Broadcasting Company) or
one it is building in Morgan, with
the latter most likely to get the ax.

An ABC spokesman declared that
should Eversharp find it necessary
to confirm the cancellation, the web
would retain Morgan in his current
slot on a sustaining basis until he is
sold.

ABC-Capitol

Latest developments in Capitol
Records — American Broadcasting
Company negotiations will be found
in this week’s Music Department.

“Crank Handle”
Song-Emsee Job
For Uncle Jim

NEW YORK, Nov. 22.—Uncle Jim
Harkins, general factotum on the
Fred Allen show but who’s never
appeared on the program, will be the
emsee of a new series now being pre-
pared by WOR, New York. Program
is based on Pat Ballard’s recent in-
vention, the “song machine.” The
contraption, by the turn of a handle,
turns out a complete melody.

Program will feature an audience
participation gimmick, both for studio
and home listeners. In addition, Bal-
lard is to write a set of lyrics for
one machine-made song on each show.
Program formula has just about been
set, following four auditions.

Also in the WOR hopper is an
Americanism series based on the
Horatio Alger Jr. stories. Program
will be played straight, without bur-
lesques of old yarns, with the last
five minutes of each show being
used to interview a successful busi-
ness man who scored in the Alger
manner. It will be a.Sunday offer-

B.IOW May Ink

Don O’Connor

NEW YORK, Nov. 22.—The Biow
Company is reported close to a deal
with Donald O’Connor for a radio
program to be sponsored by Roma or
Cresta Blanca (Schenley).

Milton Biow, Friday (21), admitted

O’Connor was. under consideration,
but added that “many other artists

are being considered and no conclu-
sions have been reached.”

PACTS

00 Deadline

Jump Sought

On Contracts

ASCAP Competish Involved

NEW YORK, Nov. 22.—Broadcast
Music. Inc. (BMI), this week sent
its 1,800 broadcast licensees a request
that they renew performing license
contracts immediately. Agreements
now in effect expire March 11, 1950.

Several elements enter into BMI’s
move to sign renewals now, rather
than wait a year or so. One is the
fact that all four networks, at the
recent broadcasters’ convention in
Atlantic City, renewed their con-
tracts from 1950 thru 1959. But
more important is BMI's competitive
position insofar as the American So-
ciety of Authors. Composers and
Publishers (ASCAP) is concerned.

This last aspect deals with the fact
that without assurance that it will
continue in business beyond 1950 (the"
current expiration date), BMI is at
a disadvantage in negotiations with
publishers and foreign performing
rights societies, ASCAP’s member
contracts run until 1965.

In addition, ASCAP’s broadcast
contracts have a clause which makes
renewal automatic unless ASCAP
asks for an increase. In current ne-
gotiations with broadcasters, ASCAP
has stated it wants no increase, but
does propose a revision insofar as co-
operative network programs are con-
cerned. ASCAP and the ‘broadcast-
ers are to meet again December 4,
and in a letter accompanying the
contract renewal, Carl Haverlin,
BMI president, commented: “The
quicker our industry renews with
BMI, and thus gives renewed assur-
ance of its permanence, the stronger
the industry’s position will be.”

Haverlin also told BMI licensees
that broadcasters have paid, since
1941, “$60,000,000 alone under the
7% per cent contract which it offered
broadcasters in 1940.”

Phil Spitalny’s

A U: (1)
PLEASE

ADDRESS

LLI

says:

“”Add Musts on your
Christmas shopping list:
The Christmas Carols of
Girls’ Choir.”

CHARM RECORDS,

SEND TO:

NUMBER OF ALBUMS
($3.85 PER ALBUM)

INC.
NO.+40, RADIO CITY STATION, NEW YORK 19

i
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Webs Ask Consideration

Of Old Problems in Early
AFM Negotiation Sessions

AM-FM Duplication, Music for TV, T-H Effects Pointed Up

NEW YORK, Nov. 22.—American Federation of Musicians (AFM) will
shortly file notice of expiration of AFM-network contracts with the four
webs and the National Labor Relations Board, as a preliminary to possible
strike action, James C. Petrillo, AFM head, said this week. Contracts

terminate January 31, and according

to Taft-Hartley law a 60-day notice

is mandatory. Petrillo at network contract negotiations Friday (21) indicated
the notice was in the nature of a formality, but necessary in order, to

maintain the union!s bargaining position.

network execs Wednesday, Thursday
and Friday of this week, were exX-
ploratory, with no discussion of wagesl
or working conditions. Opening ses-
sions dealt with legalities inherent
in the Taft-Hartley law, and the

problems facing musicians’ locals
thruout the country. On Friday, the
networks presented to the AFM al
set of proposals covering points which
they (the webs) wanted to see incor-
porated in a new contract. These
points included (1) original music|
on FM; (2) AM music duplicated on
FM; (3) employment of musicians on
television; (4) use of musicians on
co-op programs, and (5) continued
employment of musicians on regular
AM broadcasts.

Pcirillo, for the AFM, and Mark
Woods, president of the American
Broadcasting Company (ABC) de-
livered cognate statements to the
effect that for the first time AFM-
network negotiations were faced with
complicating factors (such as FM\
tele and Taft-Hartleyy, and that
working out an over-all pact necessi-
tated exploration of the “developing
changes” in radio. Petrillo and the
webs will meet again December 8 in
Chicago.

Situation facing the AFM is re-
garded as rocky in the event the
union cannot find ways and means of
operating under the Taft-Hartley law.
According to one union official, cuts
in musician employment thruout the
country are already being felt in AFM
locals. The severity of the unemploy-
ment is expected to increase mate-
rially as more contracts expire and
more employers take fuller advan-
tage of the anti-featherbedding pro-
visions of the new labor law. (See
story on this page.)

The cut in radio revenue is ex-
pected to be paralleled by a cut in
stand-by fees, on which point theaters
are already growing bolder. I’ other
words, locals thruout the country may
find it very tough to keep going from
an economic standpoint. As for radio,
what the federation hopes to avoid is
a situation whereby all radio employ-
ment will be concentrated—to an
even greater extent than now—in
New York, Chicago and Los Angeles,
which cities are originating points of
network programs. The situation in
the film industry is considered as
none too favorable for the AFM
either, for it is believed that in the
event of a showdown musical en-
gineers have enough music on the
chelf to carry on for years.

With Petrillo at the negotiations
were representatives of the New
York, Chicago and Los Angeles locals.
Network brass included Frank E.
Mullen, National Broadcasting Com-
pany executive vice-president; Frank
White, vice-president and treasurer
of Columbia Broadcasting System;
Mark Woods, president of the Amer-
ican Broadcasting Company; Robert
Swezey, vice-president and general
manager of the Mutual Broadcasting
System ‘and Ted Streibert, president

I vesterday (21)

of WOR.

Talks between Petrillo and

‘Polar Cola’ Sound

Like ‘Coca-Cola’ to
You, Supreme Ct?

WASHINGTON, Nov. 22--U. S.
Supreme Court is weighing a plea by
the National Association of Breoad-
casters (NAB) to reconsider its re-
fusal to take up a case involving a

| similar-sounding names in radio ad-

vertising. A brief was filed by NAB
in the case of the
Coca-Cola Company vs. Snowcrest
Beverages, Inc.,, which has been ad-
vertising a product called Polar Cola.

The NAB brief pointed out that
in radio advertising the value of a
trade name depends entirely on its
distinctive sound. To refuse aural
protection said NAB, is to place radio
at a disadvantage with other adver-
tising media.

The case was appealed to the
Supreme Court by Coca-Cola after a
lower court had refused to enjoin
Polar Cola.

Princesses & Pain

NEW YORK, Nov. 22.—Hardly
figuring to persuade Britishers
that commercial radio is con-
ducive to Dbetter program-
ing than government-controlled
etherizing were some of the
Princess Elizabeth - Phillip
Mountbattan nuptial broadcasts
here. On WOR, for instance,
the 9 a.m. newsshow (John Win-
gate) played a British Broad-
casting Corporation (BBC) tran-
scription of the ceremonies from
Westminster Abbey. The solemn
readings of the Archbishop of
Canterbury, the hushed vows
spoken by the Princess and her
bridegroom were the epitomy
of dignity and loaded with tra-
ditional reverence. But the
commercial following was for
Dolcin, tablets designed to help
relieve arthritic and rheumatic
pains.

Texaco Seeks

T. Martin Hypo

NEW YORK, Nov. 22.—Long dis-
satisfied with the ratings-chalked up
by its Tony Martin show, the Texas
Company this week was reported
needling the Kudner Agency and Co-
lumbia Broadcasting System (CBS),
which airs the opus Sunday nights,
for some formula to hypo the show.
Mpyron Kirk, radio director of Kudner,
is said to blame time spot for the pro-
gram’s poor showing and is being
wooed by American Broadcasting
Company (ABC) sked.

Kudner is reported to have notified
CBS that the current slot, with week
shows preceding Corliss Archer and
following Christopher Wells, no
longer will be acceptable for its client,

Music Committee To Chart
Course for Action on AFM

NEW YORK, Nov. 22.—First con-
crete action of the recently created
Industry Music Committee (IMC)
took place yesterday (Friday) when
two subcommittees were empowered
to draw immediate plans to cope with
the American Federation of Musi-
cians (AFM) situation. Meeting at
the headquarters of Broadcast Meas-
urement Bureau, representatives of
broadcasters, record manufacturers,
transcription companies, Frequercy
Modulation Association (FMA), Na-
tional Association of Broadcasters
(NAB), Television Broadcasters As-
sociation (TBA) and Radio Manufac-
turers’ Association (RMA) each
agreed to appoint one representative
to each cf three committees, two of
which are the subcommittees men-
tioned above.

Since the third committee will be
an executive group, with some meas-
ure of plenary powers, proponents
of the music committee hailed the de-
velopment as being of considerable
significance. Not only is this the first
time all branches of the mechanical
music industry have gotten together,
but, more important, it is the first
time they have agreed either to act
in concert or to be represented en
masse, rather than individually.

Broadcast representatives were es-
pecially pleased because, they said, it
was the first time the record manii-
facturers indicated they would go all-
out to support the committee. The
record companies had originally been
aloof, but yesterday, it was "said,
“they stood up and were counted.”

The two subcommittees are a legal

committee and a public relations
group. Legal committee is to concen-
trate on possible remedial legislation.
The respective elements comprising
the music industry group each is to
name its own representative to the
various committees and the two sub-
committees have been told to get to
work immediately, They are to meet
within one week, and report back to
the exec committee within two
weeks.

Purpose of the plan is to have the
industry, as one spokesman termed it,
ready to move “regardless of which
way Petrillo jumps.” The spokes-
man was cynical as to Petrillo’s re-
ported reluctance to call a network
strike, stating that this same attitude
preceded- the 1942-’44 record ban.

Some 40 execs attended the meet-
ing, including the following official
representatives:

Richard A. Moore, ABC; John MacDonald,
NBC; Howard L. Hausman, CBS; Robert
Myers, NBC; R. P. Doherty, NAB; Edward
Wallerstein, Columbia Records; Ralph F. Colln,
Columbia Records; Frank K. White, CBS;
Frank E. Mullen, NBC; Leonard H., Marks,
FMA; Justin Miller, NAB; A. D, Willard Jr,
NAB; Mark Woods, ABC; Theodore Streibert,
WOR; Robert Swezey, MBS; Daniel R. Creato,
RCA Victor; Frank King, NAB; Walter Rivers,
Capitol Records; M. R. Rackmil, Decca; Guy
Lemmon, Majestic Records: Leonard L. Asch,
WBCA, Schenectady: Roger W. Clipp, WFIL,
Philadelphia; Willlam Fay, WHAM, Rochester;

John W. Tinnea, KWK, S§t. Louis; Hudson
Eldridge, Continental Network; Charles V.
Wayland, Continental Network; Don Petty,

NAB; Robert K. Richards, NAB; C. O. Lang-
lois Sr., Lang-Worth; A. M. Wiswell, Asso-
ciated Program Service; Richard S. Testut,

| Associated Program Service; Joseph W, Bailey,

louis G. Cowan, Inc.; Eric Haase, ANA; Paul
W. Reed, FMA; John Van Allen, RMA; Bond
Gedces, RMA,

'WKRC(C’s Strike
Off as Tootlers

Grant Extension

CINCINNATI, Nov. 22.—Strike of
musicians at WKRC, scheduled to
start today, has been postponed by
Oscar F. Hild, president of Local 1,
American Federation of Musicians,
who has notified Hulbert Taft Jr,
WKRC managing director, that the
union’s strike notice, previously is-
sued, had been withdrawn and that
a notice, effective January 20, 1948,
was being substituted. It was indi-
cated by the union that the 60-day
extension was granted to permit
further negotiation to iron out the
station-union tangle.

In the first action of its kind taken
in Cincinnati under the Taft-Hartley
law, WKRC several weeks ago filed
charges of unfair labor practices with
Jack G. Evans, regional director of
the National Labor Relations Board,
against Local 1. The station manage-
ment charged that the union had
refused to bargain collectively with
the station thru failing to serve writ-
ten notice as required by law. The
union was further charged with
attempting to cause the station to
pay money in the nature of an exac-
tion thru threatening the station
with a strike unless it agreed to
employ musicians in excess of the
number reasonably required by the
station.

The station also charged that the
union was attempting to compel the
station to pay a full weekly wage to
11 musicians, some of whom broad-
cast only from “30 minutes to five or
six hours a week.” Taft said that the
continuation of the ‘“featherbedding”
system was the only bar-to the sign-
ing of a new contract between the
station and the union, as all other
terms, including a wage increase of
22 per cent, have been agreed upon.

For a time a musicians’ strike also
was threatened at WSAI here, but
last week an agreement was reached
between the station management and
the musicians’ union extending for
six months the present contract,

Goodman Ace

Fluffs H’'w’d Bid

NEW YORK, Nov. 22.—Goodman
Ace, supervisor of comedy and va-
riety programs for the Columbia
Broadcasting System (CBS), leaves
the web December 17. He leaves
because all CBS comedy programs
originate on the Coast, and while Hol=
lywood is okay for them as likes it,
Goodie wants to stay in New York.

Ace took the CBS post September
3, 1946, when the web started an in-
tensive effort to develop house-built
programing, particularly comedy. The
vacated job is not expected to be
filled. It was created for Ace.

Nesbitt in New
E.T. Seg on MBS

CHICAGO, Nov. 22.—John Nesbitt
will launch a rew show on Mutual
shortly after the first of the year.
Show will be a co-op series intended
for local sponsorship.

The program, featuring Nesbitt in
the type of program he has done in
the past, will be aired Friday in a
righttime slot.

Arranged by Radio Features, Inc.,
division of the Schwimmer & Scott
Agency here, program will be aired

via transcription.
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AX ON TOOT

Will Record After
Ban,SaysStandard

HOLLYWOOD, Nov. 22.—Indica=-
tion that transcription manufacturers
will endeavor to remain in produc-
tion despite the forthcoming music
union ban on this type of work is con-
tained in a letter recently circulated
by :Stendard Radio Transcription
Services, Inc. Letter went to all
Standard subscribers.

Reporting on the effect of the union
ban, Jerry King, Standard’s presi-
dent, tcld stations that the company
would record in advance every popu-
lar tune publishers say they will plug.
Letter added, “. . . there will be popu-
lar music recorded after the first of
January, just how this will be done
cannot be divulged except to say we
did it before and we will do it again.”

‘N. Y. News’ Seen
In Supreme Ct.

For FM Bid

WASHINGTON, Nov. 22, — The
New York Daily News, recently de-
nied an FM station application by the
Federal Communications Commission
(FCC), was expected to file an ap-
peal today (Monday). From all ac-
counts, the paper plans to press for
an ultimate Supreme Court ruling on

the FCC’s newspaper-radio policy. |

The paper’s 20-day appeal period
ends today.

Altho a conditional approval had
been given The News, the FCC later
reversed itself, awarding the fre-
quency to the Methodist Church. The

. FCC based its decision on the theory
it should not centralize control of
radio, tzle and FM in the hands of a
newspaper when other applicants
presented equally sound applications
and equally balanced programing
promises. The News already has a
TV station under construction.

Stane to be taken by The News is
that it is not within the province of
the FCC to consider newspaper rela-
tionships as a factor in such frequency
allocations. This, the paper will
claim from reports, is discriminatory.

Paper hopes speedy action, so as to
enable application for the four New
York FM frequencies which will open
in 1948. Legal procedure if FCC sus-
tains its decision, would be the Su-
preme Court via the U. S. Circuit
Court ¢f Appeals.

Duke Gets Off
To a Big Duke

NEW YORK, Nov. 22.—The day-
time version of WMCA’s new tran-
scribed Duke Ellington disk jockey
show got off to a winging start this
week with sale of three 15-minute
periods to clients of the Emil Mogul
Agency. The sponsors, each of whom
will bankroll a quarter-hour across
the board, are Canadian Furs, Bar-
ney’s Clothes and National Shoes.

Program kicks off December 29 and
will be aired from 9 to 10 a.m., Mon-
day thru Friday, and from midnight
t6 1 am. seven days a week. The
entire nighttime version already has
been bought by Paradise Wine Cor-
poration. Bob Bach, formerly of
The Billboard’s Music Department,
takes cver writing and record selec-
tion duties.

YWMLO Accuses

Petrillo Under
Hartley Act

CHICAGO, Nov. 22. — Another
action against the American Federa-
tion of Musicians (AFM) charging

was filed this week with the regional
office of the National Labor Rela-
tions Board (NLRB) here by WMLO,
Milwaukee independent station. Suit,
which charges that the AFM is guilty
of a secondary boycott in its effort
to force WMLO into keeping four
musicians on the staff, follows short-
ly after a New York NLRB complaint
filed by Dan Golenpaul, producer of
Information, Please, concerning use
instrumentalists on his co-op program.
WEKRC has also filed a claim against
Petrillo in Cincinnati.

Jerome Sill, manager of WMLO,
who stated his station was opposed to
featherbedding, charged James C. Pe-
trillo, AFM chief, with coercion. The
station’s four musicians, whose salar-
ies total $231 weekly, have not been
paid since October 1.

The AFM, according to Sill, pulled
its musicians off both commercial
and sustaining programs despite the
fact that the station has always paid
union scale. The station manager in
his complaint stated that “the use of
funds to improve programs rather
than to support featherbedding ob-
viously would further listening en-
joyment.”

It was also alleged that the AFM
had brought garnishee proceedings
against the station and its clients in
order to collect the salaries of the
musicians.

Spitalny Wins Poll

CLEVELAND, Nov. 22. — A poll
conducted among readers by Robert
Stevens, The Cleveland PFlain Deal-
er radio editor, showed Phil Spitalny
Hour of Charm ork as the No. 1
semi-classical music show, with Fred
Waring, Album of Familiar Music,
the Donald Voorhees airer and the
Howard Barlow program following in
that order.

violation of the Taft-Hartley Act|

i Mohammed?

NEW YORK, Nov. 22.—Next
meeting between James C. Pe-
trillo, AFM president, and the
brass of the four webs will take
place in Chicago December 8.
Explaining the switch from
New York to Chicago, Petrillo
said: “If these guys wanna keep
up with me they’ll have to come
to Chicago, where I have a
date.”

Peftillo stands trial Decem-
ber 15 in Chicago on charges of
violating the Lea Act.

Heidt To Replace
‘Big Break’ on NBC

NEW YORK, Nov. 22.—The folde-
roo of The Big Break, sponsored by
Adam Hats on the National Broad-
casting Company (NBC), leaves the
Sunday, 10:30 p.m. slot open for
Philip Morris Night With Horace
Heidt, starting December 14. The
Eddie Dowling show winds up De-
cember 7.

Heidt and an 18-piece orchestra
will tour, originating the show from
theaters and saluting near-by col-
leges. Four contestants from a col-
lege will be on the show each broad-
cast, with winners chosen by audience
applause.

Biow is the agency for both Adam
and Philip Morris,

“Hit Parade” Seeks
New Gal Warbler

NEW YORK, Nov. 22.—A search
for a fem singer for the Hit Parade is
still going on, with indications now
that Doris Day, who left for picture
commitments, will not return. The
spot this week was offered to Kitty
Kallen, who refused since the job
requires permanent residence on the
Coast. Miss Kallen is to marry Bud
Granoff, New York press agent, next
February.

Hit Parade agency is Foote, Cone
& Belding.

amendment enabling the Justice

the record ban.

visible,

expirations.

paul’s Information, Please charge
by WKRC.

thing—quick—about it all.

The Petrillo Front This Week

NEW YORK, Nov. 22.—Here’s the score sheet in this week’s
jockeying between Petrillo and the broadcasting-recording industries:
In Washington, Representatives Fred Hartley (Taft-H legislator)
and Carroll Kearns, House AFM-Subcommittee chairman, met to dis-
cuss further anti-AFM legislation.

acting in alleged restraint of trade.

- In New York, the four major networks, whose musicians’ con-
tracts expire January 31 next, met with the AFM president. So far,
most of the talk has been “exploratory,” altho the webs are said to
have presented demands enabling use of live music in FM and TV,
as well as FM duplication. At the week’s end results were none too
Next meeting: Chicago, December 8.

In Cincinnati, a musicians’ strike at WKRC was postponed until
January 20, a significant date coinciding, almost, with network

In Chicago, Jerry Sill, of WMLO, Milwaukee indie, filed a labor
board charge that Petrillo is in violation of the T-H bill.
featherbedding. That’s the third such suit.

In New York, the industry music committee got down to action,
setting up legal-legislative and publicity committees to do some-

In Hollywood, Jerry King, of Standard Radio, told his tran-
scription subscribers he’d still be recording after January 1.
it before, said King, and “we can do it again.”

And in various sections of the country, reports of musician dis-
missals, under T-H, grew in number.

Their proposal: A Taft-Hartley
Department action against unions
That, of course, would mean

Sill claims
The others: Dan Golen-
(New York) and an earlier action

Did

Staff §lashes
Due as AM

Contracts Die

Some Cuts Already Made

NEW YORK, Nov. 22.—A growing
tendency of broadcasters to take ad-
vantage of the Taft-Hartley labor
law by reducing the number of musi-
cians in their employ is becoming
evident. Reports from widely scat-
tered sections of the country bear out
the tendency, with additional station
managers stating that as their current
contracts with the musicians’ union
locals expire, they plan either to
eliminate musicians entirely or re-
duce sharply the number employed.
One broadcaster stated he thought
the movement “very likely would
reach avalanche proportions.”

While there are four stations al-
ready known to have taken this step,
network spokesmen in New York said
they had been advised by numerous
affiliates that they too had acted in
the same directions. Web officials,
tho, would not reveal the names ct
the stations involved. '

Four in Open

Four stations already dismissing
their musical staffers are WDOD and
WAPO, Chattanooga; KWK, St. Louis,
and WSMB, New Orleans. WDOD
had seven men; WAPO had six and
KWK, which had 11, has retained but
one. Extent of the WSMB dismissals
is not known.

Earl Winger, vice-president of
WDOD, told The Billboard this week
that the seven-man musical staff
which the station had under con-
tract for two years, cost $15,000 an~
nually, but not once in those two
years did the musicians work on the
air. Winger stated the station sigried
the contract only after the American
Federation of Musicians (AFM) had
imposed a secondary boycott by re-
fusing to allow Columbia to feed
WDOD network programs about two
years ago.

Winger stated that when the con-
tract expired October 12 last, he noti-
fied the musicians’ local that under
the Taft-Hartley bill, their employ-
ment would cease. No acknowledge-
ment has been forthcoming, he said,
from either the local or the national
body.

WAPO-WDOD Parallel

The situation at WAPO paralleled
the WDOD picture in one respect, in
that the six-man musician staff did
not work on the air during the life
of the contract.

From other sources it was learned
this week that of the 1,500-odd sta-
tions in the U. S., only 350 employed
musicians. In many cases this was
limited to employment of only one
staffer.

TAMPA GETS FM

TAMPA, Nov. 22. — WDAE-FM
went on the air Monday (17) and be-
came the first frequency modulation
station on Florida’s west coast. Both
the FM station and WDAE are owned
and operated by The Tampa Daily
Times. Early response from listeners
to the 5,000 FM receiving sets in the
Tampa area indicated that receptior
is good. -
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HCL Leads

To Decision,

Heller Says }

Confabs Due in June

NEW YORK, Nov. 23.—American
Federation of Radio Artisty (AFRA)
will shortly call for reopening of
wage scales on its network contracts,
George Heller, the union’s executive
secretary, told a membership meet-
ing Thursday (20) in New York.
Notice will be given the networks
within a week or so and the likeli-
hood is that negotiations will begin |
in January. The exact amount of the
boost to be sought has not been
determined.

AFRA’s wage increase demand is
pursuant to Paragraph 11 of the
1946-1948 AFRA-network contract.
Text of the clause, which provides
that AFRA may reopen the wage
scale question if Bureau of Labor
Statistics for November 15, 1947,
show a 10 per cent or more cost of
living increase over 1946, is shown
on this page.

Heller also told the meeting that as
the result of the recording ban issued
by the musicians union, AFRA has
decided not to open negotiations with
phonograph manufacturers on the
question of scales for AFRA mem-
bers in this field. Instead, he said,
AFRA is going to co-operate with
the musicians. He did not reveal to
what extent, altho he said, of course,
that no AFRA member would work
with non-union musicians.

Reporting on efforts the New York
local is making to study the employ-
ment situation, Heller said that the
major networks had agreed to co-
operate in a job survey to be made
by the New York State Unemploy-
ment Service. This is in.line with
AFRA’s recently approved proposal
to investigate possibilities for in-
creased actor employment. Three
other proposals under consideration
call for the airing of a showcase pro-
gram on WNYC; maintenance of a
central audition library and publica-
tion of a players’ guide. These are
now being studied by an AFRA sub-
committee on employment.

Heller also revealed that the New
York local currently has a $3:400
deficit and said that a permanent
ways and means committee of 10 is.
(See AFRA ON WAGES, page 10)

Current AFRA Wage Scales

NEW YORK, Nov. 22.—The table below lists commercial minima
now in effect for actors, announcers and singers, under the existing
AFRA network contract, to be reopened shortly under the union’s
request for a pay boost. Also shown is the contract provision dealing
with rcopening of wage provisions.

Program Time Actors Soloists Announcers
15 minutes ....... .. 21.75 58.10 21.75
30 minutes ... ..o il 36.25 72.60 36.25
i3 (15} O I S S S s BB Ao BB 6 060 50.75 101.60 50.75

Rehearsal rates, in most cases are on a basis of $8.80 per hour,
with one hour minimum rehearsal required.

Provision as to reopening wage talks reads as follows:

“If the cost of living index as of November 15, 1947, or, at the
option of AFRA, as of the 15th of any month after November 15, 1947,
as issued by the Bureau of Labor Statistics of the United States De-
partment of Labor . . . shall be 10 per cent or inore higher than said
index for November 15, 1946, then AFRA, within 30 days after the
publication of said index for November 15, 1947, or within 30 days
after the publication of said index for any month thereafter, as the
case may be, may give written notice to the producer (once only dur-
ing the period of this code) requesting that the minimum rates of pay
provided in this code be adjusted and specifying the requested ad-

justment.

visions of this code.

"
.

on the date when issued. ..

Within five days after receipt of such notice, producer
shall either grant the adjustment requested or enter into negotiations
with AFRA with respect to such requested adjustment.
five days after the parties have entered into such negotiations, they
shall fail to reach an accord, the question of the rate adjustment shall
be submitted to arbitration in accordance with the arbitration pro-
The arbitration shall be limited solely to the
adjustment of minimum rates of pay and the award shall be effective

If within

RDG Huddle Over

Counter - Proposals

NEW YORK, Nov. 22.—The Radio
Directors’ Guild (RDG) membership
huddles Monday (24) to act on coun-
ter-proposals received from the webs
during negotiations this week. Nets
are representing their local stations
here.

RDG is asking a wage hike of from
20 to 25 per cent and that a tangle
concerning directors and assistant
meggers be settled. The union has
run into difficulties because of a
clause in the present agreement
which provides that assistants may
work only 26 hours and then must
be paid full directors’ fees.

Radar Invention
Doesn’t Mean CBS
Will Do Research

NEW YOREK, Nov. 22. — Altho
the Columbia Btoadcasting System
(CBS) has developed a new audience
measurement device, the Instantane-
ous Audience Measurement Service
(IAMS), the network has no inten-
tion of going into the research busi-
ness, a spokesman said this week.
IAMS, development of which was an-
nounced by Frank Stanton, CBS
president, in Hollywood Tuesday
(18), employs radar to transmit a sig-
nal to radio family homes, with the
signal then returned to the originat-

-

ing point for interpretation as to lis-
tening habits.

The immediate question raised by
| the CBS device, which has been per-
| fected but is not in production. was
| how the network intended to use it—
whether the web would enter the
highly competitive audience research
picture. So far, it’s said, CBS intends
| to confine its use to its own controlled
{and operated stations, making the
first survey, if possible, in New York
in the spring of 1948.

It is possible, CBS said this week,
that “if the industry wants TAMS,
we’ll turn it over to an independent

Congress Mulls:
WageCommittee
To Advise Radio

WASHINGTON, Nov. 22. — The
creation of a special radio industry
advisory committee on radio wage
problems is being considered by Con-
gress in the wake of an appearance
before a House labor subcommittee
by Richard Doherty, director of em-
plovee-employer relations for the
National Association of Broadcasters
(NAB).

In advocating such a committee,
Doherty declared radio with its high
wages is not concerned with mini-
mum wage practices but only with
computation of overtime rates. He
urged clarification of the payment of
overtime in the case of announcers
whose income is supplemented by
sponsors’ fees. Doherty further
asked the law be revised to permit
non-union employees to start guaran-
teed annual wage plans.

Similar requests will be made by
Doherty in a December hearing be-
fore the wage-hour board.

WM. MORRIS LOSES TWO

NEW YORK, Nov. 22.—Two mem-~
bers of William Morris Agency’s ra-
dio department resigned this week.
They were Sid Morse, contact man
with advertising agencies, and Alma
Marks, of the literary and script de-
partments.

researcher.” It was added that this
might very well be the A. C. Nielsen
research firm, whose audimeter sys-
tem of program popularity measure-
ment resembles IAMS in some re-
spects. CBS is much closer to Niel-
sen than any other researcher.
IAMS, using a high frequency, re-
quires both a special station trans-
mitter and a device attached to the
receivers of the families being
checked. This second device beams
the signal back to the originating sta-
tion so as to chart, minute by minute,

their listening habits.

Hooper To Use
Radar; Dubious

On Just How

HOLLYWOOD, Nov. 22—C. E.
Hooper, founder of the Hooperatings,
disclosed this week that his research
office has been experimenting for
some time with electronic devices for
audience measurement. Once they're
perfected, he will introduce this svs-
tem of listener study into the fre-
quency modulation (FM) audience
field.

“QOur reason for choosing FM.”
Hooper explained, “is that currently
there is no information available
thru any method in that field, and by
sticking to FM we will avoid confu-
sion during the experimental period.”

Asked whether this could be inter--
preted to mean he would convert his
AM Hooperating system from tele-
phone interview to electronic audi-
ence measurement, Hooper replied:

“Its much too early to make any
statement on that subject. The needs
as well as the wishes of our 700
clients would be given every con=
sideration béfore any such decision is
made. Frankly, there are several
serious problems involved.”

Among the objections Hooper had
to the electronic system was that it
stressed “tuning” rather than “listen-
ing.” This, in his opinion, is a flaw
which weakens the tape recorder
method. According to Hooper, the
fact that a radio is tuned to a certain
station doesn’t necessarily mean peo-
ple are listening to it. This is par-
ticularly true during the daytime
hours when the housewife is busy
with her chores and may not even
be aware her radio is on.

FC&B Switches

Hops Producers

HOLLYWOOD, Nov. 22. — Bob
Stephenson, producer of the Bob
Hope show for Foote, Cone & Belding
ad agency; was let out suddenly
Thursday (20). It was reported that
Stephenson had had several rows
with agency execs, climaxed by
Tuesday’s (18) show running over-
time, resulting in a Lux soap hitch-
hike being killed. Stephenson let
the show run long in order not to
cut off Walter Winchell, guest star-
ring. Al Capstaff is handling the
production on the show, pending
Hope’s return from England.

Stephenson’s departure, it is main-
tained, has nothing to do with Hope’s
continued attempts to get a release
from his Pepsodent-Lever Bros.’
contract. Another request for a re-
lease is to be made when Hope gets
back here, and it is reliably reported
that after the current season, Hope
will be given the okay to make a deal
elsewhere.

McGarrett, Winter
Out at FC&B Agcy.

NEW YORK, Nov. 22.—Two cuts
in the Foote, Cone & Belding radio
department this week had Norman
Winter and George McGarrett ankling
the place. Winter had been assistant
radio head. while McGarrett had
been director of radio operations on
the Lucky Strike Cigarette account.

Winter is joining the Heart Insti=-
tute, philanthropical agency spon-
sored by Albert Lasker, head of the
FC&B Agency when it was known
as Lord, Thomas & Lasker.
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O’Dea Wins Round
In Bulova Fight

NEW YORK, Nov. 22.—Richard
O’Dea, stockholder irn the Wb€daam
Corporation, which controls WOV,
local indie, this week was granted
the right to file an amended com-
plaint within 10 days, in his suit to
purchase the station’s stock from
Arde Bulova. The court then will
hand down a declaratory judgement
on O’Dea’s contention that current
holders of Wodaam stock should be
allowed to purchase Bulova’s shares
in prcoportion with their current
holdings.

The filing of the new complaint
followed a notice by Bulova that he
has called off projected sale of the
station to his brother-in-law, Harry
Henschell. O’Dea previously sought
an injunction to prevent it. Bulova is
required to sell his stock under gov-
ernment regulations, because of his
interest in WNEW.

MBS Reshuffles Segs
ToAir ‘RFD America’

NEW YORK, Nov. 22.—In a pro-
gram rashuffling, stemming from its
acquisition of the new Ford commer-
cial, RFD America, Mutual is drop-
ping two whodunits effective the end
of December. Outgoing shows are
Scotland Yard and Racket Smashers,
altho the former will be replaced by
still arother bang-bang opus, The
Falcon.

The Falcon will start sustaining
January 5 on Thursday nights. It
was on the web before, as a Gem Ra-
zor commercial. To make room for
the Ford program, Block Party is
being shifted back to 8:30 Thursday,
and Scarlet Queert is being bumped
to Wednegddays.

Ad Agency Group
Okays NAB Code

NEW YORK, Nov. 22.—The Amer-
ican  Association of Advertising
Agencies (Four A’s) thig week was
put on record again as favoring final
adoption of the proposed standards of
broadcast practice by the National
Association of Broadcasters (NAB).
Louis N. Brockway, executive veepce
at Young & Rubicam (Y&R) and
Four A’s chairman of radio and video
policy, told the Eastern annual meet-
ing of the Four A’s that the new
code would serve to better com-
mercial aspecils of broadcasting and
make radio a more productive adver-
tising medium.

Considerable criticism was leveled
at the tendency to use program lis-
tenership ratings as the major factor
in determining the make-up of radio
shows. Walter Weir, pr-sident of
Walter Weir, Inc., told the copy panel
that *“advertisements are fantastic
and commercials are tripe because
they represent the least amount of
creative thinking poured into the pat-
tern that once held sound advertising
ideas.” Weir blamed “slavish obei-
sance” to Hooperatings by radio men
for what he termed radie’s current
“hackneyed and stereotyped” status.

Ralph B. Austrian, vice-president
in charge of television at Foote, Cone
& Belding (FC&B) Advertising
Agency, prepared a message for the
conclave in which he estimated that
New York will have a census of 400,-
000 television sets and 2,400,000
viewers by the end of 1948. The
message, read by Roger Pryor, of
FC&B, also predicted 750,000 sets
nationally and 4,500,000 viewers by
the end of next vear, with all chan-
nels taken in the cities comprising the
nation’s 50 leading sales markets.

» Austrian forecast that this growth
in video viewing would adversely

i
|
‘r

| for the code, NBC's SPAC head, Paul

NBC Code Huddle Held;

Affiliates Want Revisions

NEW YORK, Nov. 22.—Possibility
that the Natignal Broadcasting Com-
pany (NBC) affiliates may yet formu-
late a new code, imposing stricter
regulations than those offered in the
proposed industry-wide code, is still
strong, from reports. Altho the sta-
tions, at this week’s meeting of the
NBC Stations Planning and Advisory
Committee (SPAC), expressed dis-
appointment that the code had been
postponed and reaffirmed the urgent
need for revised standards. some seg-
ments within NBC are said to favor
the adoption of NBC’s own code as
soon as possible. With a new SPAC
to be elected in December, further
action is possible. It is favored as
constituting a major NBC public
relations move.

One of the reasons for the NBC
code stand is the indication that the
proposed interim four-network code
does not appear to stand much chance
of success. The varying economic,
levels on which the four networks |
operate, it was said this week, make
a uniform code out of the question,
since what might be acceptable to
NBC and Columbia would not be
satisfactory to Mutual or American.
The networks are to meet Monday
(24) for further code huddles.

In addition to reaffirming a need

W. (Fritz) Morency, of WTIC, chair-
man of SPAC, reported on results of
a questionnaire which expressed af-
filiates’ enthusiasm for an annual

affect radio broadcasting, leading to
a pronounced drop in ratings and a
likely slash in time costs. Many new
advertisers will come into tele, said
Austrian, who had never made use |
of radio.

convention. Affiliates want the con-
vention held away from that of the
National Association of Broadcasters’
(NAB) convention. Next fall was
suggested. On the questionnaire the
affiliates voted three to one against
enlarging SPAC, a point discussed at
the 1947 NBC convention, and three
and one-half to one against changing
the system of elections to SPAC.
Elections are now conducted by NBC
under the supervision of an account+
ing firm. A few dissident stations had
proposed changes.

The SPAC session also approved an
NBC recommendadtion that, in addi-

| tion to the NBC convention, there bé

a series of regional meetings on pro-
motion, publicity programing and
engineering problems,

The meeting also discussed the
labor situation in radio, and Frank
E. Mullen, web’s exec vice-president, -
reported on NBC’s progress in tele-
vision. '

WNEW Swamps
With Womrath

NEW YORK, Nov. 22.—WNEW,
New York. which for the past year
has been concentrating on developing
time-for-space deals with difterent
publications, set up a new type gim-
mick this week. It’s a swap with the
Womrath Circulating Library chain,
whereby each book, as it goes out,
will have a wrapper plugging the sta-
tion.

In exchange, Womrath’s is being
plugged on the station’s Let’s Belance

| the Books series.

A quick advertiser can hit
the jack-pot by buying the
AL SCHACHT SHOW on WOR.
For along with Al, you scoop
up a goldmine of sports head-
liners as a supporting cast.

People like:

WILL SPONSORS PLEASE MOSEY OVER TO THE NEXT COLUMN? el

PICTURE 2: Clown Prince Al and Babe Rush.

PICTURE 1: left 10 right: Barney Ross, Helen

Jacobs, Al Schacht, Babe Didrikson,

PICTURE 3: left to right: Arthur Munn, Freddie
Fitzsimmons, Al Schacht, John Kieran, Chuck Dressen,
Joe DiMaggio, Bobo Newsom.

SPORT

nuggets for a sponsor.

8:30 PM.

COME-ON: The ad

mutual

LINEUP: THE AL SCHACHT SHOW, with the
fanciest lineup of sports bigwigs on the map, is for sale.
Fast. The show (on WOR) is new, news, and full of

CLOWN: Al Schacht, the clown prince of baseball,
buffoon of the bleachers, former big-league pitcher —
invites sports luminaries to dine with him in his famous
restaurant. Program is pitched from there, Saturdays at

lib show is packed with horse

play, sports gab and a quiz. The pull: prizes for the
listener who sends in the best sports question of the week.

PAYOFF: The AL SCHACHT SHOW is a natural for
commercials. It can fold right into the conversation; the
product can take on the aura of the famous eatery.

More facts? Phone PE 6-8600.

o R 1440 Broadway
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Top 15 Faves
Gain Points

In TCI Chart

‘Fibber,” Hope, Benny Up

NEW YORK, Nov. 22.—The first
15 top-Hooperated programs have
hiked their ratings considerably in
the past few weeks and are now
paying off more favorably on a cost-
per -point basis.
Comparison of the
current Nighttime
Talent Cost Index
(TCI) with the Oc-
tober 15 TCI shows
that virtually every
program in the first 15 moved up-
ward rating-wise. The TCI is a fea-
ture of The Billboard’s Continuing
Program Studies prepared in co-op-
eration with C. E. Hooper, Inc.

The matter of rank, of course, is
something else again, but there is no
denying that from the standpoint
of advertising value delivered, the
present situation is a considerable
improvement over that obtaining a
few weeks ago. The explanation,
naturally, is that the new and re-
turning fall programs have had
some time to build their regular
audiences,

Fibber Moves Up

Here zre some examples: Fibber
McGee and Molly moved from 23.0
to 26.0; Bob Hope from 23.0 to 25.7;
Jack Benny from 20.6 to 23.1; Lux
Radio Theater, 21.6 to 23.1; Edgar
Bergen, 17.9 to 22.4; Amos 'n’ Andy,
19.8 to 21.5; Fred Allen, 16.9 to 21.4;
Red Skelton, 19.2 to 20.4; Mr. Dis-
trict Attorney, 17.5 to 20.4, and so on
down the line. ’

Three programs not in the Octo-
ber 15 top 15 Hooperatings made it
this time. These are My Friend,
Irma, which grabbed a rating of 17.8
and a rank of 10th for Lever Bros.;
Duffy’s Tavern, which scored 17.0
and 12th rank for Bristol-Myers,
and Truth or Consequences, Procter
& Gamble’s program, which scored
16.3 to bring up the rear. Truth ap-
pears to be riding on the wave of
its Miss Hush promotion. Irma, in-
cidentally, shapes up as an excellent
buy from an advertiser’s point of
view. Cost per 1,000 urban listen-
ers, predicated on a talent cost of
$6,000, is estimated at 42 cents for
this show. Close to this figure is Mr.
D. A, costing Bristol-Myers 44 cents
per 1,000, on the basis of a talent
cost of $7,000. Also in the lower
brackets is Walter Winchell, the
Jergen’s program, which is paying
off at the rate of 47 cents per 1,000.

Missing from the current top 15
listing are Bing Crosby’s Philco pro-
gram, Kraft’s Great Gildersleeve
and R. J. Reynolds’ Screen Guild
Players. Crosby, in the October 15
report, was in 13th rank with 15.5;
Screen Guild was 11th, with 16.7,
and Gildersleeve was 14th with 14.7.

Top three Sunday afternoon list-
ing is led by Standard Brand’s One
Man’s Family, with a rating of 8.2;
The Shadow is second, with 7.8, and
Counterspy and True Detective
Muysteries are third with 7.5. It’s in=

NIGHTTIME

Talent Cost Index

sponsored ‘programs
Based on first 15 evening shows and first three Sunday
afternoon shows In November 15 Hoopét report.

Tabulatlons are based on only.

Program Previous Cost Per
Sponsor, Rating Cost 1,000
Rank, Hooper- and Talent Per Urban
Network and Statlons ating Rank Competition Cost Polnt Listenees
1—FIBBER McGEE & 26.0 23.0— 1 N8P—ABC $12,500 $480.77 L
MOLLY NSpP—CB8S8
S, €. Johnson N§P—MBS
Johnson's Wax
Allled Products
N.L.&B., NBC 141
2—~BuB HOPE 25.7 23.0-= 1 NSP—ABC 20,000 778.21 $ .98
Pepsodent DIV, NSP—CBS
Lever Bros. NSP—MBS
Varlous Products
F.C.&B.,, NBC 128
3—JACK BENNY*"* 231 20.6— 3 NSP-—ABC 22,500 874.03 *
American Tobacco Gene Autry—CBS
Lucky Strike Cigarettes Sheriock Holmes—MBS
F.C.&B., NBC 180
3—RADIO THEATER 234 21.6—~ 2 NSP—ABC 16,000 692.64 .80
Lever Bros. Gabrlel Heatter—MBS
Lux Soap & Flakes Real Storles-Real
J.W.T., CBS 147 Life, LN—MBS
Telephone Hour—NBC
br. I. Q.—NBC
4-—EDGAR BERGEN 22.4 892.86 99

47.9— 7 Sunday Evening Hour 20,000
Standard B8rands, Inc. —ABC

ABC Shuffles Segs
For ‘Met Auditions’

NEW YORK, Nov. 22.—The sign-
ing of the Farnsworth Television &
Radio Corporation as sponsor of The
Metropolitan Opera Auditions of the
A.ir this week by American Broad-
casting Company (ABC) marks the
start of a general reshuffle of the
web’s Sunday programing. Auditions
which returns after a lay-off of near-
ly two years, will air from 4:30 to 5
p.m. Sundays, plugging Capehart and
Farnsworth radio, phonograph and
television sets. ABC plans to build
up a 90-minute Sunday musical peri-
od with Auditions as the hub, and the
other two shows to be Sammy Kaye
and Sound Off, the army show, which
has been heard over Columbia
Broadcasting System (CBS). The
army was said to be dissatisfied by
the constant shift in time slots at
CBS and decided to move to ABC.

Exact set-up of the sked has not
yvet been set. However, one ABC
spokesman said the web intends to
follow the musical shows with Mr,
President, sustaining dramatic seg
with Edward Arnold, now heard
Thursdays at 10 p.m.

Chase & S8anborn Coffee, Adv, of 8am Spade—CBS
’R‘oya{ Euddlngs, NSP—MBS
t
gy s AFRA ON WAGES
5—AMOS ’'N’' ANDY 21.5 19.8~= 4 America’s Town Meeting 15,000 697.67 . o
Lever Bros. LR Gr0p—ABE ’ (Continued from page 8)
nso 8, the eople
R & R, NBC 149 QGabrlel Heatter—MBS Yo be set 1:Ip t? study the prObleI.n'
Real Storles-Real The committee’s report, which will
] D 0= explore the advisability of a dues
s—rﬂssn :LdLEBN sgow 21.4 16.9—10 xlsp—cnnag —— 20,000 9034.58 + | increase and a system whereby mem-
tandar rands an Calle e i i
Tenderleaf Tea, Ned Calmer—CBS ber 1ncom? 1S more c}osely surveyed,
Blue Bonnet Margaring Jimmie Fidle—MBS§ may require a special membership
J.W.T., NBC 143 - ) meeting.
7—RED SKELTON 20.4 19.2— 6 NSP—ABC 12,600 612.76 71 A meeting of AFL union officials,
gaﬁlg‘,"“ S REE=22s, Heller revealed, is to take place in
g|%.r§gtes“c . Washington December 6-7 to discuss
Sulils 59 means of combatting the Taft-Hart=
7_'""}'72'05;,?&%7 204 17.56— ® Jack Parn—ABC 7,000 343.14 .44 || ley law. He lambasted the legislation
Brisiol yors NS as destructive to the entire labor
talis, Sa epatica movement.
.C.&S., NBC 1 i
DCuES 33 Heller also urged the two basic
s—muKmS‘ ?:«:‘Et 19.9 18.8— 6 \glllil(le“Plpar——AcBB% 17,600 879.40 1.05 || AFRA factions to get together to
r m f .
Velveeta Gibriol Hostter MBS work for the good of the organization.
J.W.T., NBC 139 R“L'uﬁ“’{iﬁs'nﬁés Factions have just concluded a bitter
A election battle to select a new board,
9_.3:’? NLJEELL““ 18.4 17.8— 8 Megla gorllss Archer— 7,500 414.36 .47 || with results to be made known Tues-
Andrew Jergens NSP—MBS day or Wednesday (25-26).
Jerge.r's Lotion Man. Merry-Go-Round
R. W, orr, ABC 217 —NBC
10—MY FRIEND IRMA 17.8 # NsP- -ABC 8,000 337.08 42 !
Lever Bros. Fishing & Hunting
Swan Soap Club, LN—MBS em(g b
Y & R, cBS 145 Contented Program—NBC J y most...
11—BANDWAGON 17.3 185—12 NS8P—ABC 8,500 491.33 .
F. W. Fitch Blondie—CBS
Varlous Products Gabriel Hceatter—MBS ¢
L.W.R., NBC 158 b most
12—DUFFY'S TAVERN  17.0 # Abbott & Costello— 12,000 705.88 . 14
Bristol-Myers ABC
fpana, Trushay ©Old Gold Show—CBS
Y & R, NBC 134 Gabriel Heatter—MBS
Real Storles-Real
Life, LN—MBS
13—TRUTH OR 16.3 # Famous Jury Trlals— 10,000 613.50 .68
colyssouincesb' 7 .?Bcc: X .
rocter Gambla e almer—C
Duz NSP—MBS 5” RE VEPO RT

Compton, NBC 136

TOP THREE SUNDAY AFTERNOON PROGRAMS

1—ONE MAN’'S FAMILY 8.2 # NSP—ABC $ 7,500 $914.63 $1.27
Standard Brands NSP—CBS
Flelschman’s Yeast, Juvenlie Jury—MBS
Shefford Cheese
J.W.T.,, NBC 144 N
2—THE SHADOW 7.8 # N8P—-ABC 2,500 320.61 ®
LN—MA Famlly Hour——CBS
Del, Lack. & West Ford Theater—NBC
Blue Coal
R % R, MBS 37
3—COUNTERSPY 1.5 5.8~ 2 Jean Sahblon—CBS 4,000 638.33 .85
Schutter Candy Div., Qulck as a Flash—MBS
Universal Match Ford Theater—NBC
Schutter Candies
S & S, ABC 185
= -
3—TRUE DETECTIVE 7.5 % NSP—ABC 2,000 266.67 34
MYSTERIES Electric Hour=CBS
Williamson Candy NSP—NBC

O’Henry Candy Bars
A.M.&W., MBS 445

Average evening audlence rating is 9.8, as agalnst 9.8 last report, 10.2 a year ago.
evening sets-in-use are 30.2, as agalnst 27.9 last report, 34.9 a year ago. Average available homes
|s 78.4, as against 77.7 last report, 78.7 a year ago. Number of sponsored even