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. One of the trade's most impressive «ccent developments is Stan tn” andi ' ] e
jackeys. ‘ He copped first place in The Billba-:d's recent ;Elisk Jockey Pulflﬁ::!bsrihne ‘F:::Ere“ﬂf-ﬁu.ﬂtL:T. f;‘;_‘:
.I'Il"‘].: F.]"ﬂ'flrlﬂ SWIHEHB-‘IHI:L ”H'l'lf." CI'II'IIEI""'. ork’s q.l'lllfp. waon th_“' Crowm as TEI']} vﬂ:a“!r With a E'ﬂﬂd. and H'Ell'l"'ﬂl'l.li

rﬁﬂrﬂﬁi.l\f'ﬂ hlEII wWas 'H'ﬂ"ﬂld th"f‘ Hﬂ._] pon album ﬂ! fhf_’- year, “ith an cxtra hudﬂ fﬂ-l‘ hi!. ".ﬂf“ﬂr‘r iﬂ Rh‘rlhm"
:"“ "'El‘-'f“ in the 11 spot. This rating with the spinners is amply reflected in Kenton's reccipts on his recent concert
i h g T [de"ﬂpuhs' Cincinnati and St. Louic, October 1, 2 and 3 respectively. the band grossed $15,773.17
and in Chicago, on the 9th and 10th, the: ricked up a neat 55,400, This shot shows Kenton and ;l‘-.irl_:. ch;;“;
::;:;;ng;‘i ir::;b ;a:tcnil:,r :!!*Hﬁerde:vnuf. H.‘IU:‘::-* n, Balboa, Calif., where the band started seven years ago. Kenton's
Palumbo's Click, Pnlmrif.ﬁ:rclp!::nr;u]:;rl.::':;t'  Oacked By “Don’t Want That Man Around.” The band opens at Frank




COCKTAIL BAR.

All the fixin's for their favorite
mixin’s. 8-0z. jars with mara-
schino cherries with stems,
orange slices in heavy syrup
tny pearl onuons and sm ﬂ:l
olives. All in & bright wooden
chest with pink elephants and
musical bars.

GIFT NO. 39 [Delv'd) $4.65

SHADES OF GRAN'MA!

Here's a fruit cake like she

never dreamed of. But it's

rﬂﬂﬁ not a fruit cake...

it's much finer...it's 4 fruic-

nut confection. We'll smake
Gur fEpUtRtion on it

GIFT NO. 33 (14 Ibs.) [Delv'd)$3.15
GIFT NO. 33 (2 Ibi.) (Delv'd) $3.95

R

TOWER OF TREATS.*

What's more fun than opening
a whole lock of presents?
Here's a gift that’s really five
_presents in one. Riviera Pears,
jumbo apples, cake confection,
figs and the hnest candv. First
gifr seen under any Christmas
wee, GIFT NO. 51

(14" high) (Dalv'd] $6.65

*Huar

AGT
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CHRISTMAS

GETS ENCORES
ALL YEAR"

at BEAR CREEK ORCHARDS

%Fm;tgﬁhb%uﬂb (ub *

These gifts create excitement and praise for you the

whole year through...and it's all so easy. You only order
one present, but we deliver a series of generous and im-
pressive gift boxes brimming wich the most luscious

fruits from America’s finest orchards, direct by refrigerated
express to the lucky friends you've elected to receive them.,

Christmas morning is the occasion for the grand opening”

of your gift. Then month after month as each box arrives
with your name and greeting, it creates excitement and
more praise for you. An Eﬁraved Certificate, inscribed
with your name, and mailed to each recipient in advance,
announces all the good things to come,

Hold the friendships, affection and good will of those
who mean so much in your personal and business velations.
Save Money, Make your Chrisumas budger work for you
for many months instead of only one annual occasion.

sTOP sending commonplace gifts that are available
everywhere!

LOOK at all these good things you'll get credit for!

LISTEN to the words of an important executive who wrote—
“ I don't Enow of anything that has given more pleasure to a
Large number of people than this monthly gift, and have bad
bundreds juy’ Letters advising of onr friends’ pleasure in receiving
our pift of the Fruit-of-the-Month Club."

WALTER M. CHARMAN,

President, Ferro Engineering Co., Cleveland 15, Ok,

GIFT NO. 15 (8-Box Club) $26.65

The Favorite! All the fruits and delicacies shown in months
named at right. Make your club gift extra sensational b
starting it at Christmas with basker illustrared instead ni!'

a box of pears...order Gift No. 156 $33.15

GIET NO. 20 (12-Box Club) $39.95

The Star Performer’ All treats illustrated plus America’s
finest candy in March, rare Fruit Cake Confection in May,
luscious canned fruits in June, an encore of world-famous
Royal Riviera Pears in November. Starting with basket
Nluserated instead of pears...order Gift No, 206 $46.45

GIFT NO. 11 (3-Box Club) $9.85

Mid-Winter Trio! Comprising Chrisumas, Ilnnuar:.r and
February selections. Starting with basket illustrated
instead of pears...order Gift No. 116 §16.35

HERE'S OW TO ORDER:

Just send list of names and addresses. . designate item for each by gift
number. Please enclose check in full, We provide greeting enclosures
with your name at no extra cost. Christmas delivery unless otherwise
directed. Prices include delivery charges within Express delivery zones.
Satisfaction guaranteed. (Sormry—no shimers outside UL.5.A, proper...
no C.0L1D.) Order early and get the gifts you want. Write for our

beautiful colored booklets.

ot Bear Creek Orchards, Box 140, Mudfnr;l, Oregon

S —

®o . REG. U8B, PAT. OFF,
------------------

IN
DECEMBER

GIFT NO. 6. Handwoven basker-tray, heaped with Rogal
Riviera Pears, other fine fruirs, unusual nuts and can

ies.

Here's a gem of rare surprises with a most luxurious air.
A feast of fun...a stunning centerpiece for the Holiday
table. Shipping weight about 13 Ibs. (Dely'd) $9.65

ROYAL RIVIERA PEARS.

A sure-fire gift so rare hardly
one in a thousand has ever tasted
them...so delicious everyone
acclaims them America’s finest
fruit.

ROYAL GRAPEFRUIT.

Large, plump, firm-meated,
they're left on the trees 'til chey
bust their buttons with sweet
juice. Just when your friends are
wishing they were in the sunny
S?I.}I.'h }rc:-u‘lr bring them a raste
of ir.

IN
FEBRUARY

GOLDEN BEAR APPLES.

From a high mountain valley u
near the Canadian border. Yuu'{l
keep them chortling with these
crisp, juicy apples thar crackle
when you bite into them.

—_—

WILD ‘N RARE PRESERVES.

Almost as scarce as the last
Mohican. You'll compliment
them with a connoisseur’s
collection of five fruits including
Wild Blackberry and Wild Plum
picked by tame Indians along
the Old Oregon Trail,

e e e ——————

ROYAL PLUMS OR QUETTA
MNECTARINES.

Whichever crop we deem the
finest. Both are marvelous fruis
and just "tops’” when picked as
full of flavor as Old Mother
Narture can make them.

SUMMER DELIGHT PEARS.

You'll give a welcome lift to
summer-jaded appetities. Cool,
juicy, delicious for real refresh-
ment to summer menus and
another score for you as a
thoughtful giver.

IN
SEPTEMBER

OREGOLD PEACHES.

You'll surely rate orchids when
this box arrives. Harry and I
grow 'em specially for Fruit-of-
the-Month Clubbers. They're so
juicy you should wear a bib to
eat them,

IN
UCTOBER

ALPHONSE LAVALLE GRAPES.
A fitting finale to your regal
parade of gifts. Big, hothouse
type grapes...a picture for the
sideboard...amazing to your
friends.
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DIVORCE FOR RADIO AND TV?

RKO Pic Loop
In New Policy
On Name Orks

Reversion Clause Adopted

NEW YORK, Oct, 23.—A new buy-
ing policy affecting bands bought by
REKO went into effect last week when
the chain decided that all name orks
henceforth would be bought with a
get reversion clause in their contracts.

The move is important because
REKO is probably one of the biggest
buyers of name bands in the country,
using them in about 12 theaters, prac-
tically all of which are full-week
stands.

The decision was taken to overcome
falling grosses, which the chain says
have been the rule in many cases. In
the past when a band went in on a
guarantee and a split, the house had
no protection. If a band got $12,000
and a split over $30,000, and the house
did only $20,000, the band still would
walk out with its 12G intact and the
theater would take it on the chin.
Sometimes if business was bad, a
band leader could be prevailed upon
to return $1,000 or $2,000. In most
cases, however, the money wasn'l
forthcoming.

$2,000 Protection
With a reversion clause in the con-
tract, bands that come in for, say,
$10, 000 and a split will have to give
the theater a protection of maybe
(See PAY-BACKS on page 39)

Showbiz Battles

Radio .Leads;
All Broadway
To Toss Pitch

Legit, Pix in Bullpen

NEW YORK, Oct. 23.—New York
City’s all-out drive against wveneral
disease is to be spearheaded by vir-
tually all ends of sho'v business, with
radio carrying the brunt of the load.
The VD campaign, keyed both to a
preventative and cure theme, will run
from November B8 to December T.
The four New York network stations
and 13 independent stations all have
agreed to air shows on the subject.

But the drive will extend far be-
yond showbiz. In addition to news-
papers and magazines, many of the
city’s business firms are joining the
campaifFn. The city's hotels, for ex-
ample, plan to use lobby cards and
to distribi’e folders thru their rooms.
Behack's and three other grocery
chains have also agreed to distribute

(See Showbiz Battles on page 43)

Showbiz People Hit the Air

For Truman, Wallace, Dewey

NEW YORK, Oct. 23.—Showbiz
personalities continue to politick as
apgressively as ever in the current
presidential campaign. On a geries
of four coast-to-coast American
Broadeasting Company (ABC) net-
work shows (Thursdays, 10-10:15
p.m.) three of which have already
been run, names like Humphrey
Bogart, Tallulah Bankhead and Ron-
ald Reagan have made pitches for
President Harry Truman.

The show is sponsored by the In-
ternational Ladies’ Garment Workers'
Union (ILGWU) for the Democratic
Party, and in addition to the film-
legit names mentioned, has featured
a5 theme tune Have a Heart, Tafi-
Hartley, Have a Heart, penned by
cleffer Jack Lawrence. Lawrence
appeared to do the tune in person
on last Thursday's show which fea-
tured Prexy Truman himself.

Another Lawrence tune lampooning
presidential ecandidate Thomas E.
Dewey, has also been strongly fea-
tured. This tune, called Serenade to
a Presidential Candidate, was also
sung by Lawrence, teamed up with
Arnold Stang. Lawrence will do the
T-H tease at the Dems' final rally
at Madison Square Garden next week.

Republicans have, of course, had
their share of showbiz support, the
latest GOPlugger being 20-year-old
Viec Damone, whose age ineligibility,
so far as actual voting is concerned,
hasn't kept him from taking the
stump for Dewey at political rallies.

Henry Wallace's Progressives, too,
have their entertainment industry

backers, with singer Paul Robeson
high in the party councils and such
personalities as Lillian Hellman, Yip

t Harburg, William Gailmor and others

in there pitching for Mr. W. Peter
Seeger as the Progressives' “official”
tunesmith,

London Faces
Strike in Pix,
Legit, Radio

LONDON, Oect. 23.—A strike by
9,000 stage, screen and radio per-
formers between now and Christmas
will be staged if grievances of Equity,
their trade union, are not speedily
settled.

Warning of the strike was given
last week by Gordon Sandison,
Eguity's general secretary. He listed
“eight major sets of negotiations and
five outstanding problems which
must be solved—from representation
on the council of the film industry
to the television dispute.”

Equity’s 9,000 members have been
warned that “active support in these
fields” may be required of them be-
fore the end of the year. “We are be-
ing held up and frustrated all along
the line,"” Sandison said today.

“Negotiations have been dragging
on for months. A strike is the last
(See London Faces Strike, page 43)

D i N.Y.

Bop Hits Sheets

NEW YORK, Oct. 23.—An-
other indication of bop's com-
ing-of-age iz the series of or-
chestrations, method books and
other publications being issued

on the new jazz form. J. J. Rob-

bins & Sons have been in the
vanguard of the push to put bop
on paper with a series of bop
orchestrations for eight pieces,
which are now being expanded
for full orks. The Robbins firm
also has issued a number of
Dizzy Gillespie presentations,
and is currently prepping a new
Charlie Parker series. In the
Robbins works, too, is an In-
side® Bop book, which will be
authored by Leonard Feather,
who has been given a $500
advance ($50 per week for 10
weeks) to do the job by Jack
Robbins.

One aspect of the sale of the
Robbins bop material is the de-
mand in Scandinavian countries
and Belgium, where several
jobbers have been ordering the
various books and orchestrations
in 100 lots.

M

Fellowships
For Budding

Legit Seribes
Guild May Revive Plan

By Leon Morss

NEW YORK, Oct. 23.—Execs at the
Dramatists’ Guild are mulling over a
plan to reinstitute fellowships for
the more talented but financially in-
secure younger playwriting pros-
pects in their ranks, The plan, still
in its initial stages, would accept a
contribution in the form of perhaps
a voluntary percentage contribution
on play royalties above a stipulated
lofty figure from scripters who have
hit the Broadway jackpot.

In this way, the money would be
raised wvirtually painlessly, since do-
nating the royalty percentage would
make it non-taxable and scripters
with hit shows suffer the loss of a
good deal of thelr income thru taxes

(See Cash Ald on page 44)

Coy Predicts
Each Will Go
Its Own Way

Non-Profit Outlets in Pleas'

NEW YORK, Oct. 23. — Ultimatas
separation of AM and TV into two
distinet groups of management, rather
than an operation under dual owner-
ship as it now exists, was forecast
vesterday (22) by Wayne Coy, chair-
man of the Federal Communications
Commission (FCC), in a talk at a
luncheon given by the Radio Execu-
tives Club (REC) of New York. The
competitive aspects of the two media,
and the attendant problems, he de-
clared, will make combined operations
more and more “incompatible.” When
this might take place was uncertain,
Coy said, but he said he thought it
was inevitable,

The REC luncheon, attracting the
largest attendance (500} in the club’s
history, also heard a plea to tha
FCC—four members of which were

(See COY SEES AM-TV on page 7)

Canadian Pic

Exhibs Eye US
ASCAP Blows

MONTREAL, Oect. 23.—The court
reverses suffered recently by the
American Society of Composers, Au-
thors and Publishers (ASCAPFP) have
sparked a move to discuss future re-
lations between Canadian movie ex-
hibitors and the Composers, Authors
and Publishers' Association of Can=-
ada (CAPAC), Canadian version of
ASCAP. A meeting of the two
groups is scheduled for Toronto Tues-
day (26).

Action of a Minneapolis court,
which ruled that four theater coms-
panies were justified in not pa
royalties for music played in
films, on the pround that ther woul
help the extension of such copyri;
“in a monopoly beyvond proper sco
and the recent Judge Liebell decision
in New York have prompted Nat A,

(See CANADIAN PIC on page 20)

AFM Gets 7%

Raise on Stem

NEW YOREK, Oct. 23 —Local 802
of the American Federation of Mu-
sicians (AFM) has agreed to accept
about a 7% per cent raise from the
League of New York Theaters, The
hike will bring the musicians about
an additional $15 a week above their
current scale of $110 a week for a
six-day eight-performance week.

The situation as regards penalty
houses remains the same, with theater
owners using them having (o pay

extra. This One
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Horses Run Off
Wildcat by FCC

Trang-Ocean Video Is Forecast

Sarnoff Sees
Possibilities
Ill Ultrafax

Demonstration at Capital

WASHINGTON, Oct. 23.—Federal |

Communications Commission (FCC)
bigwigs are wvisibly impressed by a
forecast made here this week by
President David Sarnoff, of Radio
Corporation of America (RCA), that
trans-Atlantic television service using
airborne relavs is foreseeable. Sar-
noff’'s assertion was made here
Thursday (21) at the {first public
demonstratior of RCA ultrafax, which
Sarnoff described as among scientific
developments so spectacular that “a
new national communications policy
should be considered by Congress.”

Sarnoff amplified that comment by
saying: “How to guide the future of
ultrafax and to translate its poten-
tialities into services is the job not
only for the scientist and engineer,
but also for the industrialist and
business man and for Congress and
the Federal Communications Com-
mission (FCC).”

Demonstration at Capital

Sarnoff’'s forecast of the possibility
of airborne-relay trans-Atlantic tele-
vision came as a climax of the demon-
tration of ultrafax to a distinguished
gathering in the Library of Congress’
Coolidge Auditorium. Some industry
observers were left wondering
whether Sarnoff’'s statement might
not have given a boost to the West-
inghouse proposal for stratovision
which uses airbcrne overland relays.
The Westinghouse proposal has been
temporarily tabled by the FCC, which
has declared, in effect, that considera-
tion of the Westinghouse petition for
proposed rules to accommodate
stratovision must await the solution
of FCC's current TV sallocations
problem.

Sarnoff in his talk here said: “We
can foresee the day when ultrafax,
which includes television and radio
relays, can provide us with a new

(See Trans-Ocean TV on page 43)
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BROADWAY OPENING

LIFE WITH MOTHER

(Opened Wednesday, October 20)

EMPIRE THEATER

A comedy by Howard Lindsay and Russel
Crouse. Singed by Guthrie MeClintie. Flrst
and second met set aud costumes by Donald
Oenslager. Third act set by Stewart Chaney.
CGienernl manager, John Tuerk. Btage man-

ager, Windsor Lewls. Press representative, '
Harry Forwood. Presented by Oscar Serlin.
F:E.Lh':'[" ------- PR A AR B e N A E B I'I'J'-"r'l."l.rfl. Ljn{!.ﬁﬂ.}"
‘rLrl'I'J'I'JJEF """ L BN R N R N EEE NN D“.'Fld E‘rﬂnb:

HE.I‘JH.I.'L ----------- !'!-'lilllllrrllthFrE Tﬁfﬂlflﬂ
L T e e ssssveass RODErE Antoine
MIATERTEL. oo v v snrstineratara Dorothy Bernard
CIRTOTION, oy oaisvarspes s John Drew DE'I.'EI‘EEI.UKI
MIchAGl. cvunvsussnocsnnnsneass Michanel  Smith
VNINDIE. v inslossnsivicis Doruthy tickney
R 1 | o o R i e D ey Mnary Diveny
Hnzcl Wiloughby ... cicesnssss.Jo Anne Payl
Bessle Puiler Logamn. .vvssvenss Gladys Hurlbut
Mra. Willoumghiy. .. ievesérnness Amy Dougliass
Clyde MIICE. ;covanannasariis Rou.ert Emlinrdt
Cousin CoFd......es88ue-4....Ruth Hammond
Kathleen..... R Margurrile Morrisscy
DE. HUMPRIE B suuantnsssssen A, H. Van Buren

The Day family, plus assorted rela-
tives, maids and unwanted guests
is back again to light up the Empire—
and the lights will shine indefinitely,
Nine years ago, when Life With
Father preemed to rafter-shaking
belly laughs, anybody would have

said: “You can’'t follow this up—
much less top it.” However, Lindsay
and Crouse have scripted a com-
panion piece, Life With Mother, suf-
ficient to make a 'reporter toss his
hat in the air. Since a pew-sitter
knows what to expect of the tumul-
tuous Days, the sequence doesn't
carry the sock, surprise laughs that
predicated their Stem introduction
back in '39, but it proves that there is
plenty of happy material in the fam-
ily history for another delightful
stage get-together when the Lindsay-
Crouse team huddles to dig it out.
“lother 15 a delight—with a capital
D—from curtain to curtain. Oscar
serlin and all concerned have another
smash hit on their hands.

S0 back are Father and Mother
Day, in the persons of their creators,
Howard Lindsay and Dorothy Stick-
ney, the current saga picking up a
few years subsequent to the original.
This time it is not the problem of
Father's baptlism which is concerning
Mother, but the fact that she has been
done out of an engagement ring—a

(See Life With Mother on page 45)

Fly, Now Counsel for Indie
Packagers, Eyes 3-Ply Goal

NEW YORK, Oct. 23.—A three-ply
objective for the Independent Tele-
vision Producers’ Association (ITPA)
was mapped out for the group here
this week by James Lawrence Fly,
as the former chairman of the Fed-
eral Communications Commission
(FCC) accepted the post of paid coun-
sel for the trade outfit, Fly told the
meeting of the packagers that it must
move toward establishing uniform
standards of quality and procedure
in its field, help in bettering program-
ing, and assist in disseminating in-
formation about the medium to the
rpublie and about packagers to others
in the trade.

Fly, now with the law firm of Fly,
Fitts & Shuebruk, stressed the need
for establishing the eguivalent of a
code of fair practices in dealings be-
tween packagers and buying sources,
including networks and advertising
agencies. He noted the vast possibili-
ties in improving relations between
producers and clients, and stressed
the unity of the ITPA members,
which has been brought about in large
part by certain inequities which in-
dividual members have experienced

—

because they have had to deal with
purchasers of programs as loners,
rather than as part of an organized
group. This underlined the need for

clarity of policies and practices in
purchase of fele shows, as ecompared
with standardized contracting in
radio, Fly said.

The ITPA steering committee also
presenied to the meeting a prelimi-
nary report on the operation of the
group's proposed video show, Show-
case, which is to present samples of
the top available shows of ITPA
members in a tele web series. Two
nibbles for the series already are re-
ported. To insure use of the best
shows only, on an impartial basis, the
plan calls for establishment of a
“screening committee” of five, These
will include three ITPA members, one
from the television press and one from
the general showbiz fleld, such as a
film or legit producer. The three
ITPA-ers will include one film man
and two live show producers. The
entire screening group will be set up
on a rotating scale, with members re-
placed regularly.

No. I On the Honor Roll of Hits

A TREE IN THE MEADOW
No. 1 Sheet Music Seiler

A TREE IN THE MEADOW
No. 1 Disk Via Dealer Sales
No.

No.

Victor 20-3013
No.

Victor 20-2806
Hﬂl

No.

4 NUMBER ONE
ACROSS THE MUSIC-DISK BOARD

No. 1 Most Played on Disk Jockey Shows
A TREE IN THE MEADOW. Margaret Whiting, Capitol 15122

TWELFTH STREET RAG., Pee Wee Hunt, Capltel 15108
I Disk in the Nation's Juke Bores

TWELFTH STREET RAG. Pee Wee Hunt, Capiic]l 15105
1 Most Played Juke Bor Folk Record

JUST A LITTLE LOVIN'. Eddy Arncld and His Tennesses Plowboys,

1 Best Selling Reiail Folk Record
BOUQUET OF ROSES, Eddy Amold and His Tennesses Plowboys.

I Most Played Juke Boxr Race Record

CORN BREAD. Hal Singer Sextelte, Savoy 671
1 Best Selling Retail Race Record

LONG GONE, Sonny Thompson. Miracle M-128

No. I Sheet Music Seller in England

80 TIRED

i A ical disks
st i

English and Canadian sheat sellers and full score an all
Popularity Charts, pages 21 te 36 In Musle

Section.

WASHINGTON., Oct. 23.—Sleuths
of the Federal Communications Com-
mission (FCC) closed in on a wildeat
broadcast station in Las Vegas, Nev.,
this week and slapped warrants on
four night club men who were al-
leged fo be broadeasting horse race
results,

According to the FCC, the station
was used to transmit results from g
club having a wire service to the
Santa Anita Turf Club. The commis-
sion charged that the results were
being picked up by a microphone con-
cealed in a room directly above the
club.

Heart Attack Takes
Puppeteer Nelson

CHICAGO, Oct. 23.—Art Nelson.
nitery and theater puppeteer who has
had a television program on WGN-
TV Monday thru Friday from 6:30 to
7 p.m. since the station went on the
air a few months ago, died Thursday
night (21) of a heart attack.

Nelson's death came at the time
the program was to get its first spon-
sor. Late this week the Wurlitzer
music store chain was getting ready
to sign a contract to bankroll the
program. Plans for sponsoring of the
series will be carried out, however,
with Nelson's widow, Mrs, Joubie
Nelson, and his =ister, Mrs. Lorraine
Mackie, taking over the program.

From Mrs. Harry to Fred

NEW YORK, Oct. 23.—Fred C.
Murray, of the International Fire-
works Company, is displaying a letter
from Mrs. Truman expressing the
enjoyment of herself and the Presi-
dent in witnessing the display fired
by Murray in Jersey City, N. J,, dur-
ing their recent campaign visit there,

Chipps Buys N. J. Terpery

CAMDEN, N. J.. Oct. 23.—Embassy
Ballroom, the town's major dansant,
was sold by Ed Sliwowski to George
Chipps, local taproom owner, for

$10,000. Chipps plans to put the ball-
room on a name band dance basis.
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NETWORKS' POLITICO BIZ SLIPS

Network Income

On Time Sales
Trails 1947 Pace

WASHINGTON, Oct. 23.—Network
income from gross time sales totaled
$13,223,000 in July, a drop of
$1,054,000 below the yield in July,
1947, according to latest government
statistics this week. Thus, July was
the first month this year in which
web income slumped below the yield
for the corresponding month in 1947.
Each of the first six months of 1948
ha- chown a gain of around a mil-
1i sllars over the corresponding
n in 1947 (The Biliboard, Octo-
be. = Ja

Despite the July, 1948, decline,
network Income for the first seven
months this year topped the same
period last year by nearly 5 per cent.
The gross networks receipts from
time sales totaled 115,314,000 in the
seven months this year, compared
with $109,206,000 in the correspond-
ing period last year,

Income for July in both wears
showed a seasonal drop from June,
but the sag this year was more than
three times greater than in the pre-
vious year., Web receipts from gross
time sales in July, this year ran
$2,308,000 below the previous June
total, whereas in 1947 the July de-
cline was only $700,000 below the
June total.

Most of the decrease in July this
year from the previous July resulted
from a drop in time-buying by spon-
sors in the food and toilet goods
classification. In July, 1947, food
(Seet NET INCOME DOWN, page 8)

Nat’l Dairy Signs-
As Dix Bankroller

NEW YOREK, Oct. 23.—National
Dairy Products this week signed to
bankroll the Dorothy Dix five-a-
week daytime show. The: package,

Agency, is said to cost about $1,250
weekly, The schedule is said to call
for a limited number of outlets, with
various local dealers paying part of
the freight.

The web has not been chosen yet,
but the Mutual Broadcasting System
{MBS) and the American Broadcast-
ing Company (ABC) are being con-
sidered.

Evans OQut as News
Director of WHLI

NEW YORK, Oct. 23. — Clifford
Evans, who had been directing news
and special events for WHLI, Hemp-
stead, L. 1., has resigned. He's now
working on several new shows.

Stint at the station has been taken
over by Art Patterson and Jerry Carr.

Handbill Skeds

|

LAKEWORTH, Fla., Oct, 23.—
Clarence L, Menser, former vice-
president of the National Broad-
casting Company (NBC), this
week attempted to find a solu-
tion for stations which are re-
fused program listings in local
papers unless a fee is paid. .
Menser, owner of WEAT., the
NBC affiliate here, printed up
7.500 weekly program schedules
and had them delivered to homes
by uniformed Western Union
Mmessengers.

1944-1948 COMPARISON
Pollitical Campaign Expanditures

Svonsored
1944 15948 Heturnsz*® 1948 Tolal
MBS +ievevse § 420,497 § 203.000 $ 60,000 $ 263.000
CBE isuniis 287.090 279.860 150,000 429.860
NBC ..voue - 782,000 394,037 125,000 510,037
ABC ..ocanes 34390.000 325.000 100,000 425,000
Totals. . 51.779.587 $1.201,887 $425,000 £1,636.897

*Estimated figures. for time and coverape of elecilons,

NEW YORK, Oct. 23.—Altho the
Radio Writers' Guild (RWG) has set
midnight Monday (25) as the time its
members will strike against the ad-
vertising agencies, there still appeared
some hope that a walkout would be
averted. As the showdown neared,
RWG spokesmen expressed the hope
that a week-end gesture by the agen-
cies would permit broadcasting to go
on uninterrupted.

At the same time, even if the writ-
ers do strike, it will not affect radio’s
top shows. The reason that the walk-
out will hit programing only partly
is that most top package producers,
here and on the West Coast, have
signed the RWG agreement. Most of
the networks' star programs thus are
set to continue uninterrupted.

The gravity of the strike threat
was ameliorated when package pro-
ducers, headed by William Morris
and the Music Corporation of America
(MCA)Y came up with a formula ac-
ceptable to the RWG., This formula
involved the grand rights to packages,
which now are to be kept by the
comics owning the shows., This will
enable them to make capital gain
deals akin to the Amos 'n’ Andy Co-
lumbia (CBS) sale, Other terms of
the RWG's Minimum Basic Agree-

ABC Snares Taylor

which was set thru the N. W. Aver|

Talks From MBS

NEW YORK, Oct. 23.—The Ameri-
can PBroadeasting Company (ABC)
this week snared the Henry J. Taylor
commentary show, sponsored by Gen-
eral Motors, from the Mutual Broad-
casting System (MBS). ABC will
set the show into the 8:45 p.m. Mon-
day slot starting in mid-December,
Taylor's two-a-week seg on MBS will
be ranceled out. The agency involved
is Kudner.

York end of its George Sokolsky
show to The New York Sun, the news-
paper in which Sokolsky's columns
run. The program is being sold co-
op and iz heard at 10:45 p.m. Sun-
davs on the web, The WJZ broadcast
will be a waxed wversion, aired 30
minutes later. The Sun's SpOnsor-
ship begins tomorrow (24).

“N. Y. Star” in 100G
Radio-TV Splurge

NEW YORK, Oct. 23.—The New
York Star, formerly PM, is now
spending close to $100,000 in a three-
week spot radio-tele campaign using
all metropolitan outlets in its eir-
culation-boosting efforts, With a sked
of 13 one-minute spots daily on each
web and indie in the area, plus a
heavy film spot program on all five
New York tele stations, the paper is
pluggzing Its encyclopedia coupon of-
fer,

The Leonard Advertising Agency
handles the account.

ABC this week also sold the New |

Seripters’ Strike All Set, But
Agencies Are Ready To Fight

ment (MBA) were acceded to by
package producers,

On the agency front, the American
Association of Advertising Apgencies
(AAAA) seems to have kept its rank-
unified except for one defection, the
Humphrey Agency, which produces
Great Scenes From Great Plays for
the Episconal Church. Yesterday
(22) the RWG made a compromise
proposal to the agencies allowing
study of the grand rights question to
be discussed after they had signed
the MBA. No reply had been re-
ceived by press time.

Agencies are keeping their prepara-
tions for the sirike strictly hush-hush,
but the only avenues open for ma-
terial seems to be use of old scripts
or having a backlog of new but un-
used scripts. The latter seems to be
the manner in which the agencies
have bulwarked themselves against
the walk-out contingency.

Aid may also be forthcoming to the
agencies from the networks, which
offered yesterday to help build sub-
stitute audience participation pro-
grams which would not need writers.
RWG exeecs would not comment on
a tactic which some felt verged on
sirike-breaking.

RWG picket signs will list the in-
dividual programs being struck and
the lines will be thrown around net-
work studios, not agency office build-
ings. Signs will stress the shows, so
as to avoid the impression the net-
works are being struck. Many agen-
cies fear that actors will not cross
the picket line, thus imposing a dou-
ble production problem—writing and
casting.

Election Night

TallyIsN.S.G.
Dollar-Wise

But B.R.’s Debut Helps

NEW YORK, Oct, 23.—The {four
networks’ income from the 1948 presi-
dential campaign will wind up below
that of 1944, according to figures
available this week. However, be-
vause for the first time in radio’s
coverage history, election returns
tave been sold commercially this
vear by all four chains, the combined
rampaign and election night grosses
‘or 48 will come close to the take
in "44,

The four webs this year will nab a
campaign and election night total of
$1,636,897, compared to 1944's total
of $1,779,587. But without the esti-
mated $435,000 for time and coverage
costs on the sponsored returns, the
1948 decline would have exceeded
$600,000 on the four major webs,

NBC's Figures

National Broadcasting Company
(NBC) expects a gross as of Novem-
ber 1 of $394,037, compared to grosses
of $782,000 in '44 and $700,000 in
1940. The web expects to grab an
estimated %$125,000 from the bank=-
rolling by Chevrolet on its AM facili-
fies, and an undisclosed added amount
from TV time bought by RCA and
Life.

American Broadecasting Company
(ABC) comparison does not reveal
such a marked contrast. This year’s
gross totals $325,000 compared with
the 1944 sum of $390,000,

While NBC again grabbed the lion's
share of the politicos' enin, Columbia
Broadcasting System (CBS) showed
less of a discrepancy between this
year ($279,860) and four years ago
($287,090). Of the latter amount, the
Democrats led with $178,550, but this
vear the Republicans toolk the lead

(See WEBS’ POLITICO on page 9)
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MayRuleOver
Radio, Planes
And Railroads

New Move for FCC Revamp

WASHINGTON, Oct. 23.—New im-
petus Jor a congressional move to
overhaul the Federal Communica-
tions Commission (FCC) is foreseen
as the result of a hint dropped by
Brig. Gen. David Sarnoff, president
of Radio Corporation of America
(RCA), in a talk at RCA's ultrafax
demonstration here this week (see
separate story).

In government and industry circles,
considerable significance is being
given to Sarnofl's suggestion that “a
new communications policy should
be considered by Congress” because
of new major developments in sci-
ence. For months there has been
considerable talk in some high in-
dustrial places, as well as in govern-
ment, that a need is urgently at hand
for complete reorganization of all the
government igencies handling com=
munications—train and plane trans-
portation—as well as broadcast activ-
ities. One suggestion most frequently
heard calls for consolidating all this
work in a new cabinet post of sec-
retary of communications, but this is
not getting serious consideration on
Capitol Hill or by the special com-
mission on reorganization of execu-
tive agencies.

Report Due in January

The latter commission, headed by
former President Herbert Hoover,
will submit its first report to the next
president shortly after the .l'anua_r:.r
20 inaugural. The Hoover commis-
sion is expected to recommend a mild
overhaul of the FCC, but the recom-
mendation will not call for consol-
idating administration of all types of
communications — plane, train and
ether—under one head. These func-
tions are now widely scattered among
several agencies, including the Com-
merce Department, the Interstate
Commerce Commission and the FCC.

The FCC's log jam of work, pointed
up by the current freeze on television
processing and bids affeeting clear
channels, has impressed Capitol Hill
bigwigs with the need for some sort
immediate overhaul plan.

Elcetronics Complication

Complicating the FCC's problem is
growing list of electronies dis-
coveries requiring wvastly greater
planning for allocations as well as for
regulating channels. FCC'ers them-
celves confess they are hopelessly
behind in their administrative work
because most of their energies are
being consumed in trying to admin-
ister broadcast licensing.

While a backlog of untouched busi-
ness continues to grow in leaps and
bounds in the fields of international
communications, life - and - safety
channels, mobile and aeronautic
gervices and facsimile, the commis-
sion, it is pointed out, lacks time and
personne]l to study unexplored possi-
bilities for broadcast channel use in
vast sections of the spectrum in the
upper range,

Congressional discussions of the
problem are expected to develop pub-
licly soon after the next Congress
convenes, The issue will be intro-
duced by at leact two committees—
the Senate Interstate and Foreign
Commerce committees, which will

NEW SEC. OF
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COMMUNICATIONS?

KLI's Kiocycle Controller

HARVEY WEHRMAN

KLZI's chief engineer has been
chaperoning KLZI's 560 ke, frequency
for a dozen years; now has FM under
his wing. too, KLZ holds one of the
industry's best operational records.

KLI, DENVER

Kaiser-Frazer
Buys Another

Local Series

DETROIT, Oct, 23.—Added im-
portance was given Kaiser-Frazer
Corporation as a radio sponsor this
week with the start scheduled today
for a weekly Family Party, to be
aired on a special net of five Michigan

stations with WXYZ as the local key

station. The program will be afh au-
dience participation show, originating
in dealers’ salesrooms in Detroit,
Lansing, Jackson, Battle Creek and
Flint, with Jack Terry as emsee.

Special feature of the show is to be
Craclk the Sajfe, containing the usual
merchandise certificate prizes, with
the key to be found in a broadcast
rhymed verse available in print thru
the car dealers.

The program is being produced by
Broadcast Productions, Inc., and was
sold thru Austin Grant and Ed Gra-
han, of the Karl G. Behr agency.

once again consider an overhaul
measure, and the House Select Com-
mittee investigating FCC, which wil
hand up a report on numerous FCC
matters in addition to the FCC organ
izational revision issue,

Luckies Mull

Entry Into

Foreign Language Field

NEW YORK, Oct., 23.—The Ameri-
~an Tobacco Company this week was
reported prepping entry into the
‘oreign language broadcast field,
while at the same time mulling over
entries in its 30-minute across-the-
board daytime program hunt. The
Luckies agency, Batten, Barton, Dur-
stine & Osborn (BBD&OQO), has been
quietly investigating the daytime
[oreign broadcast field, with the em-
nhasis on scap operas and other dra-
malic shows in such tongues as
Italian, Yiddish, German and Scan-
dinavian,

The English language daytimer
competition still lies among the Rob-
ert @, Lewis show, Bernie Schubert's

‘Herald, WEAW
Mull Plans for
Dual Fax Outlet

CHICAGO, Oct. 23.—Tentative
plang for the dual operation of a fac-
simile putlet are being discussed by
executives of The Chicago Herald-
American, Hearst paper, and WEAW,
FM station in Evanston, Chi suburb,
Ed Wheeler, station manager, said
last week. Wheeler added that there
already has been agreement on the
feasibility of a fax tie-in between the
paper and the FM outlet, and that
at a meeting next week details are
expected to be thrashed out enabling
the operation to get under way some-
time after the first of the year.

Plan is for WEAW to transmit fax
editions by utilizing the Hogan multi-
plexing system which allows an FM
station to transmit fax at the same
time it broadcasts programs.

Following other broadcasters’ line
of reasoning at the FMA convention
here recently (The Billboard, October
9), plan is to get the station on the
air first, then follow by installing
fax receivers on a rental basis in
such public places as banks and de-
partment store windows. Space in
fax editions undoubtedly will be sold
right from the beginning even tho
saper and station are considering fax
speration to be at first primarily a
sromotion force, Later on, if fax
:rows according to hopes of the me-
ilium's backers, sets can be sold for

Ase in homes and elsewhere.

New Saphier “Archer” Deal
Pitched for AMTV Market

HOLLYWOOD, Oct. 23.—Reversal |

of established sales procedure of radio
show packages will be attempled by
top Hollywood program peddler,
Jimmy Saphier, who will offer Cor-
liss Archer airer on a graduating scale
under which the radio price will drop
as tele costs for show increase. De-
sipned to encourage package pur-
chase of both radio-tele rights, deal
ayould assure radic bankrollers of a
fixed cost should they want dual AM-
TV coverage.

Basically, package cost of the
Archer stanza will remain approxi-
mately $10.000 for both radio and
tele rights. Radio costs will be pegged
at $5,500 and live tele tariff at $4,500.
As tele set sales increase and market

expands, radio cost will drop %1,000,
with tele price proportionately hiked.
While savings would in effect be a
bookkeeping gesture, bankroller would
nevertheless be given assurance that
the over-all price would remain sta-
tionary during transitional period
from radio to tele.

Saphier chose Archer as first offer-
ing under the plan because of air-
show's past succe -, plus fact that the
show had previously been hits both
on the stage and in pix under Kiss
and Tell title. Deal would not in-
volve simultaneous AM-TV airings,
but would rzquire separate scripts
and cast for ecach medium. Tele pro-
duclion costs would vary depending
on whether done live or via film.

Your Lucky Strike, featuring Don
Ameche, a drameatic seg titled Mari-
nee Theater and two or three others.
American Tobacco is reported in-
sistent that all shows, before final
consideration, must go thru a pre-
testing mill. The result is that no
decision has been reached pending
results of the tests.

The Lewis show is reported to have
gone thru the Columbia Broadcasting
System (CBS) Big Annie program
analyzer, with some of the others
said to be slated for trials before the
selected listener panel in upper New
York State. However, Schubert has
declined to permit the Ameche stanza
to be submitted to any test, altho his
show has been considered ahead of
the pack entering the streteh run. A
decision by the agency and the client
is expected within two weeks, with
the Columbia Broadcasting System
(CBS) reported holding the inside
track for the 1ime sale, and the
American Broadcasting Company
(ABC) moving in fast,

ECA To Expand
European Casts

Via World Wide

WASHINGTON, Oct. 23.—The Eco-
nomic Co-Operation Administration
(ECA) is planning to expand its radio
coverage abroad by using the Worle
Wide Broadeasting Companv short-
wave station at Boston's WRUL 1r
beam information about the Marshzal!
Plan to Europe. ECA officials told
The Billboard this week that the
agency will use one and possibly two
15-minute 1transcriptions featuring
American music a&nd commentaries
on ECA policies.

The ECA has been using'a weckly
series over the facilities of State De-
partment's Voice of America for
about a month, and Sunday (17}
started a series over Radio Luxem-
burg. Both shows use transeriptions
containing 10 minutes of musiec and
four and a half minutes of commen-
tary on aspects of the Marshall Plan.

Both French and English broad-
casts are being used, with the ECA
planning to add the German tongue ir.
the near future. All of the trans-
criptions used are cut in the Siate
Department’s loczl studios.

ECA officials emphasized that the
broadcasts are only a part of the
educational program being conducted
to make sure the European populace
i3 given accurate information on the
aims and progress of the recovery
program.

The agency mainizins a mission in
each of the countries ecncompassed in
the Marshall Plan, all missions work-
ing under the guidance of ECA's
Paris office. Part of the duties of
each mission is to work with foreign
government heaas to prepare zir
seripts nad news releases for use of
radio newspapers in each nation.

Stations Replace Godfrey

NEW YOREK. Oct. 23.—Eddie Gal-
laher, WTOP. Washington, disk
jockey, will take over the early-morzn-
ing show wvacated by Arthur Godirey
at WTOP. Gazallaher will begin his
new assignment November 1. Like-
wise, Jack Sterling will also take over
the Godfrey New York airer cor
WCES.
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MBS Plans New
TD Comedy Seg

NEW YORK, Oct. 23. — Tommy
Dorsey is planning to turn comiec in
the near future, capping his career as
band leader and disk jockey. Reports
are that Mutual Broadcasting System
(MBS) is prepping a new 30-minute
nighttime series which will feature
TD as funny man. An outside ork,
not Dorsey’s, will supply the musiec.

The show is expected to be ready
to bow near the end of the year. No
pitches have been made to agencies
yet, It is not expected that the new
show will affect Dorsey's transcribed
disk jockey show, inasmuch as he re-
cently took over its production and
sale.

CBS Seeks
“Tutt” Repeat

NEW YOREK, Oct. 23.—Lionel Bar-
rymore, who portrayed the title role
of the lawyer in the Amazing Mr.
Tutt, last summer's replacement
series on the Columbia Broadcasting
System, has been approached by the
web for a possible half-hour weekly
series in the same role.

Barrymore has been off the air
since his Noxzema Mayor of the
Town series was canceled earlier this

year.

Fort Ind. and WJBK
In Det. News Tie-In

DETROIT, Oct. 23.—A new full-
secale tie-in on news coverage between
WJIBK, flag station of the Fort In-
dustry Corporation, and The Delroit
Times, Hearst-owned daily, was com-
pleted Monday (18), with a schedule
of hourly news broadcasts—on the
hour—at the station covering the 24
hours of the day. The program 1is
being interjected into the wvarious
shows on the air, chiefly the two
Jack the Beliboy shows, the Joe Gen-
tile and Ralph Binge three-hour
morning stint, and Bob Murphy’s two
daily jockey shows. .

Actual newscasts will originate in
the Times office, where a special
broadcasting booth has been installed
adjoining the newsrocom. Both United
and Assaeciated Press wires as well as
the paper's own local coverage will
be available to WJEK under the new
set-up., This will give WIBK, which
has no network affiliations despile
rumors of changes, a closer news-
paper tie-in than any other local sta-
tion except WWJ, which is owned by
The Detroit News, the only other
afternoon paper.

Hedges Honored

WASHINGTON, Oct. 23.—Wil-
liam 8. Hedges, National Broad-
casting Company (NBC) veepee,
this week was named honorary
chairman of the National As-
sociation of Broadcasters' (NAB)
| public relations executive com-
mittee, The action was taken
in honor of the 20th anniversary
of Hedges' election as president
of NAB in 1928, The motion to
honor the NBC exec was made
by Abe Schecter, Mutual Broad-
casting System (MBS) represen-
tative on the committee.

—

NEW YORK, Oct. 23.—Arch Oboler,
topflight radio writer-producer, who
has just returned from an eight-
month trip thru Africa, plans to go
into independent film production, he
announced this week. This won’t|
materialize for at least three months,
Oboler said, since he will need that
much time to edit the transcription
and television material he brought
home from Africa. Both AM and TV
shows stemming from his junket are
being syndicated by the Frederick W.

Ziv Company.

Oboler brought back 30,000 feet of |
colored films which he will edit down |
to a 13-week series, doing the narra- |
tion himself. His radio programs will

Radio Week Opens
Nov. 14; “Voice of]

Democracy” Contest

WASHINGTON, Oct. 23.—Plans for
celebrating National Radio Week, No-
vember 14-20, are well under way,
with the National Association of
Broadcasters (NAB) having issued
details on the “Voice of Democracy”
contest which, together with the “Ra-
dio in Every Room" theme, keynotes
the seven-day period.

The NAB announced that it has
pressed five five-minute disks on de-
mocracy to be aired by stations as
models for high school students com-
peting in the nationwide contest.
Speakers on the disks are HUHFWGGdl
star James Stewart, NAB President
Justin Miller, U, 5. Junior Chamber
of Commerce President Paul Ragwell,
Dr, John Studebaker, of the U. S. Of-
fice of Education, and Maj. Gen.
Luther Miller, Army Chief of Chap-
lains. '

The contest, sponsored by the NAB,
the Radio Manufacturers’ Association
(RMA) and the Junior Chamber of
Commerce, is limited to students of
the 10th, 11th and 12th grades. They
are reguired to write and read five-
minute scripts on “I Speak for Demo-
cracy.” ,

Manuals outlining contest proce-
dure went out this week to broadcast- |
ers, radio dealers and chapters of the
Junior Chamber of Commerce. Over |
20,000 students participated in the
1947 contest, NAB said. !

The “Radio in Every Room" slogan
is to be playved up on the local level,
with broadecasters and retailers urg-
ing the public to buy extra radios for
the use of every member of the

family.

WNHC-TV Programs
Promote Safety

HARTFORD, Conn., Oct. 23.—The
Connecticut Department of Motor Ve-
hicles last Saturday (16) launched a
series of public safety television |
broadecasts over WNHC-TV, New |
Haven, witl. Motor Vehicles Com-
missioner vlmer S. Watson declaring
that “these television programs may

be the first of their kind in the na- |

tion.”

Initial programs consist of one- |
minute pictures and messages per-|

taining to school bus safety laws and
regulations. The programs, accord-
ing to present plans, will continue
thruout the year, with each progra
scheduled for release appropriate
current driving conditions.

run to a 52-week series, similarly
narrated, with the general approach
being that of a radio writer seeing the
inside of Africa. One thing he learned,
soon after his arrival, was that much
of the other travelog stuff purporting

to come out of the jungles has been

faked. Both Oboler and his techni-
cian, Bill Snyder, have jungle mala-
dies to prove their travels. The only
one not affected, miraculously, was
Oboler's wife, who went thru the
whole trip untouched by the zillions
of tropical ailments.

Oboler's jungle adventures, to be
done on both AM and TV, include a
stay in a leper colony, a gorilla hunt,
many wild animal episodes and other
sessions gained from his travels thru
the Belgian Congo, Ruandi (Central
Africa), the Uganda, Rhodesia, Mo-
zambique and other parts of the
continent,

Insofar as his picture venture is
concerned—one which he believes
will lead smack into fele—Oboler
feels, as do many other radio writers,
that broadcasting today presents no
opportunity for mature writing, He
feels that for films and TV he has a
bank of some 7T00-odd scripts, all
those he's done for radio in the past
decade. Oboler produced several pic-
tures for Metro, one at a cost of
$110,000 in 16 shooting days. But at
no time did he have a say in story
or cast—and this time he wants to
film his own way.

WMGM ExecsHuddle

On Program Plans

HOLLYWOOD, Oct. 23.—Bert Le-
bahr and Ral Katz, execs of Metro-
Goldwyn-Maver's (MGM) New York
outlet, WMGM, wound up a short
conference junket to Hollywood early
this week during which they hashed
over program expansion plans with
the flickery execs. Whil® no decisions
were reached, it was learned that
MGM would probably back WMGM's
proposed programing hypo by fur-
nishing the outlet with name talent
shows originating here and in
Gotham,

While on the Coast Lebahr and
Katz held confabs with studio exec
L. K. Sidnev and radio rep Les Peter-
son and proposed wide co-ordination
between the pixery's promotion de-
partment and the radio outlet. Plan
would include pic exploitation by
presenting star-studded MGM shows
featuring top contract plavers. Pro-
posal for stronger ties between MGM
and newly launched KMGM, local
FM outlet, were also made.

Lebahr and Katz are due for a
second trek to Hollywood within a
few weeks to work out specific de-
tails of studio tie-up.

WMGM’s Sports
May Catch 500G

NEW YORK, Oct. 23.—The exten-
sive fall and winter sports schedule
being launched by WMGM will net
the station an estimated $500,000 in
billings in the coming season. With
nearly 200 sportscasts planned until
spring, including a major sports event
each night at 9 p.m., WMGM will
cover college and pro basketball, col-
and pro football, amaieur and
nd boxing - .. ok
i s include

1V DIVORCEMENT

Oboler Plans Indie Pic Producing,
Preps Africa Stuff for AM - TV

Inevitai)le, He
Says, But Sets-
No Deadline

Non-Profit Outlets in Plea

(Continued from page 3)
present—by Mayor William O'Dwyer,
New York, for consideration of the
problems of non-profit operations
such as New York City's WNYC.
O'Dwyer referred not only to the
FCC's refusal to grant permission to
WNYC to stay on the air election
night, but also to the future, with
respect to seiting aside television
channels for municipalities, enabling
them to ecarry on public service video
operation.

N‘I Yr ':n. lnl“ vidﬂﬂf

Following his address, O'Dwyer
told The Billboard that the city prob-
ably would apply, sometime in the
future, for a television frequency,
but that at the moment the matter
still was being explored. When the
FCC clears the way, the city can seek
either a regular ultra-high-frequency
station or an experimental u-h-f sta-
tion. ,

Coy's comments were ominous in-
sofar as aural broadcasting goes. He
pointedly remarked that TV would
not put AM out of business, but did
say that tele’s audience and much of
its revenue would come from AM.
The future of AM, he said, lay in spe=-
cialized eommunity service, and sur-
vival would depend on programing.
In addition, even tho he forecast a
total of 1,000 TV stations within seven
or eight years, he said large areas still
would be without video service and
this would provide markets for AM
and FM. In addition, even whera
there is video, limitations of the serv=-
ice still would require lecal level op-
erations by aural operations, Coy said.
FM is already scoring successfully,
he noted. in towns of 30,000 to 40,000.

Asks Industry’s Help

He called on the industry for as-
gistance and said he hoped some
broadeasters would discuss future
problems with a view to the knotty
decisions the FCC must make.

Coy and O'Dwyer were introduced
bv Carl Haverlin, president of the
REC and Broadeast, Inc. Tnp exXecy
tives of all branches of the indg
were on the dais, as well . - FCG
missioners Frieda Hennock,
Hyde and Edward M. Webster.

‘Courant’ and WDRC

To Cover Election

HARTFORD, Conn., Oct. 2_3.—‘1‘!1.1!
Hartford Courant, morning daily, nqd
WDRC, Hartford, basic Columbia
Broadcasting System (CBS) outlet
for Connecticut, are combining their
organizations again on election night,
November 2, to broadecast Hartford
and Connecticut election returns.

Walter Haase, station manager,
says that Program Director Harvey
Olsen will handle the microphone
chore direct from the daily’s election
headquarters. The paper and the
station have united on election night
for many years.

Nedick's and Old Gold cigarettes,
which will sponsor pro basketball,
college basketball from the Garden
and ivy league college basketball
Schaefer Beer sponsors both pro and
amateur hockey.

.
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Batile on 540-Ke. Band
Awaits NARBA Solution

WASHINGTON, Oct. 23.—Altho the
Federal Communications Commission
(FCC) has apparently won the first
round of a battle to keep Mexico from
placing a station on the controversial
540-ke. freguency, the squabble ap-
pears certain to pop again, with the
final settlement awaiting the 1948
meeting of the North American
Regional Broadcast Agreement
(NARBA).

The FCC will not fight the exten-
sion of the standard band to 540-ke.
at the NARBA but wants time to real-
locate special services in the 415-550-
ke. band. The biggest NARBA battle

Weather and Small
Outlets Highlight
News Director Talks

NEW YORK, Oct. 23.—Discussions
of weather news broadcasting for
both tele and radio and a special
small stations panel will be among
hightlights at the annual convention
of the National Association of Radio
News Directors (NARND) to be held
in St. Louis November 12-14. The
decision to invite news directors from
small outlets with one-man depart-
ments followed beefs by small ops
demanding a greater role in the
NARND program.

James C. Fidler, training officer in
charge of the Weather Bureau's broad-
casts, will discuss standard radio
weathercasts on the small stations
panel Friday affernoon (12), and
again Sunday (14) before a tele group.

“A thoro discussion of the weather,
which is the most important news to
many listeners, will be beneficial to
every radio news man in the coun-
try,"” explained Soren Munkhof, news
director of WOW, Omaha, and pro-
gram chairman of the convention.

Hinshaw To Preside

Munkhof also announced that the
opening day’s panel on small station
news operations will be presided over
by Fred Hinshaw, WLBC, Muncie,
Ind., news director and NARND small
station committee chairman. Among
panel participants will be Paul Zie-
mer, WKEBH, La Crosze, Wis.,, news
director, who will speak on Special
Methods of Municipal Reporting.
Michael Hinn, news director of
WEKOW, Madison, Wis., will lead dis-
cussion on The State Capitol News-
room, involving the policy of having
newsmen rother than announcers
broadezst the news.

Bill Teimakins, WROW, Albanv, N.
Y., news ¢ rector, will discuss Public
tions jor the Newly-Established
Jewns Department; on the same
Aill bz F. Q. Carver, news
. of WSJS, Winston-Salem,
N. C., who will speak on Newspaper-
Radin Co-Operation.

Non-members of the NARND inter-
ested in radio news are invited to
this wyear's confab. Reservations
should be made with Bruce Barring-
ton, KX0OX, St. Louis.

Our Boy Jerry

NEW YOREK, Oct. 23.—Gene
Cook, radio editor of Life, this
wee't was elected president of
the New York Radio and Tele-
vision Critics' circle. Jerry
Franken, of The Billboard, was
elected vice - president; Paul
Denis, of The Post, secretary, and
George Rosen, of Varieity, treas-
urer. Among the functions of the
first four named officers is to
keep an eye on the fifth,

Crities will make their annual
radic-TV awards next May.

may develop if Latin American coun-
tries renew their attempts to get the
AM range lowered to 500-ke.

The U. S. delegation to the Atlantic
City conference last year fought off
Cuban and Mexican efforts for such
an extension but may have to face the
situation all over again at the
NARBA, The U. S. representatives
argued that special services had more
need for the spectrum space than AM.
The U, 5., however, accepted the com-
promise to make 540-ke, available
for standard stations.

The FCC announced this week that
its protest over a Mexican proposal
to build a 150-kw. station on the
channel at San Luis Potosi resulted
in Mexico's agreeing to defer the con-
struction temporarily, “pending clari-
fication of the issues involved."

The FCC claimed that the proposed
station would injure U. S. aeronauti-
cal and safety services operating on
940-ke. and adjacent channels. Mexi-
co's answer on that point was that
various international pacts provide
only that a standard station must pro-
tect the signals of other standard sta-
tions and added that its 540-ke. out-
let would protect the Canadian sta-
tion by a directional antenna.

With all signs peointing to NARBA
nations accepting AM use of 540-kc.
at the meeting set to begin Septem-
ber 13 in either Montreal or Ottawa,
the FCC is studying use of the band
for U. 5. AM stations. Preliminary
conclusions are that no more than a
handful of stations can be fitted in on
that wave length. It is assumed that
despite the present delay, the Mexi-
can station will eventually get on the
air on 540-ke. well ahead of any U. S.
stations.

Another factor complicating FCC
studies is the uncertainty whether
NARBA nations will set the 540-ke.
band as a clear or regional channel
If the band should be made an inter-
national clear channel, as is expected,
protection to stations using the wave
length would have to be greater than
if it were assigned for regional uce,

Nuschaum To Head

Air Foree’s Radio

WAS _1:7GTON, Oet. 23.—Col.
Howar. 1.ussbaum, former network
produccr ond diresctor, has again been
named 1o head the ‘radio branch of
the air force which he organized
seven years ago, it was announced.

Nussbaum worked with the Na-
tional Broadcasting Company bcfore
the war and with the American
Broadcasting Company following his
discharge in 1946, The air foree
radio branch was set up by Nussbaum
in 1942,

Transit FM Spells
$8 to L. A. Ouilets

HOLLYWOOD, Oct. 23.—Adoption
of frequency modulation (FM) radio
by Los Angeles public transportation
companies may soon be realized,
possibly putting at least one local
FM outlet on a solvent paying basis.
A franchise to control FM advertising
has been granted to the California
Transit Ad Corporation by both the
Pacific Electric Railways, L.A. Tran-

sit Company and the L.A. Motor
Coach Company. Transit Ad now
controls car-card advertising on the
same public transportation lines.
Firm also has an FM franchise for
Santa Barbara and Long Beach.

Sought by all local FM operators,
a tie-up with Transit Ad will be
made with only one FM outlet and
will call for purchase of approxi-
mately 12 hours of broadcast time
daily. To that end, Transit Ad Prexy
Tom Kizer has been in touch with
several top local FM-ers and is
known to have given the nod to one
local station, identity of which is
being withheld. Operation would
be patterned after similar FM set-
ups already in effect thruout the
country, altho rates, broadcast hours
and other details are yet to be worked
out,

NET INCOME DOWN

(Continued from page 5)
manufaecturers and distributors con-
tributed $4,106,000—dropping off to
$3,405,000 this past July., Time sales
to toilet goods sponsors fell to
%£3,765,000 in July, 1948, from
$£3,982,00 in Jul¥ of last vear,

Small declines in purchasing from
the previous July were registered by
sponsors in the automobile, financial,

soap and petroleum fields, On the
other hand, clothing and tobacco
sponsors increased their sales by

about 10 per cent from July, 1947.
NETWORK INCOME

19438 1947
R 5 PR e $17,544,000 $16,548,000
Feb. ...... 16,715,000 15,102,000
March .... 17,803,000 16,728,000
April ..... 17,077,000 15,548,000
MaY .vviues 17,321,000 16,009,000
June ..... 13,631,000 14,994,000
lduly seeea. 13 223,000 14,277,000

$119,314,000 $108,206,000

Charis Withheld

Because of further research re-
quired, the comparizon of radio rat-
ings in New York City AM-TV homes
and AM homes, scheduled to run this
week, will not appear until next
week.

3d Sponsor May Join Elgin,
Wrigley T'hanksgiving Fracas

NEW YORK, Oct. 23.—The battle
for the holiday audience on Thanks-
giving Day, hitherto believed to be
between Wrigley's and Elgin, ap-
peared to be getting a new entry this
week, as Speidel Jewelry mulled plans
to make it a free-for-all. Elgin, which
has switched from the Columbia
Broadcasting System (CBS) to the Na-
tional Broadeasting Company (NBC),
and Wrigley's, which is taking over
the CBS spot, have already laid plans
to flash some of the top showbiz
names in their Thanksgiving and
Christmas shows. Speidel’s plans,
altho not yet matured, are expected
to follow similar lines, with the Amer-

ican PBroadcasting Company (ABC)
the web involved.

With Wrigley's and Elgin slated to
run from 4 to 6 p.m., the traditional
holiday line-up time, Speidel’s agency,
Cecil & Presbrey, is plannnig to jump
the gun and lure a hefty slice of the
audience by starting an hour earlier
and programing from 3 to 5 p.m.

The deal, if set, will involve a re-
shuffle of sponsors on the regular
Thursday ABC daytime line-up. These
include Quaker Oats and Toni, with
Ladies Be Seated, Pillsbury, with
Galen Drake and the co-op Ethel and
Albert show.

_4‘-‘_‘?-_

E.T. Firm Signs
O’Brien to Pact

HOLLYWOOQOD, Oct. 23. — Broad-

casters' Program Syndicate. Zruce
Eells & Associates transcription wen,
signed Pat O'Brien to neadiine iis

initial wax show under itz co-0p el
syndication plan. Five 53-minute
transcribed strips will be {aggea Pat
O’Brien—From Inside Hollywood.

The first platters are promised lor
airing by member stations oy De-
cember 15. Eells claims the pre=ent
rate of station subscriptions points
to as much as four hours of platter
programing per week to bc financed
by aggregate of station fee:. Eells
sells his service for a fee equal to
each station's 15-minute Ciace A time
rate,.

CBC Denies Staffer
Loyalty Checks Have
Spy Probe Purposes

MONTREAL, Oct. 23.—The Ca-
nadian Broadcasting Corporation
(CBC), thru Ira Dilworth, chief of
the International Service, denied re-
cently that loyalty checks now going
on in the organization ecan in any
manner of means be labeled a “spy
probe.”

The alleged “probe" came to light
when it was learned that staffers on
the International Service were asked
to answer a questionnaire which
sought information on their personal
backgrounds. Dilworth iermed the
investigations a “personal survey" of
his staff and admitted that at first
the CBC emplovees were hostile to the
idea of having to answer guestions as
to racial origin, religious denomina-
tions, details about parents. wives and
other relatives, places of emnployment
in the last 10 years, etec. However,
Dilworth stated, the original hostility
has now subsided for the most part.

“This is not a spy probe,” Dilworth
said, adding that the International
Service which broadecasts in many
lanTuages all over the world, “is in &
special position. Quite frankly the
qguestionnaire i1s related to security.
The shortwave broadecasts are not
heard in this couniry where they can
be checked and disputed.”

An odd angle to the whole business
is the fact that tho these question-
naires have been employment re-
guirements by other government
branches, it has never been required
in any branch of CBC. Dilworth
stated, however, that the current
move to get personnel details had
nothing to do with any lJoyvalty in-
vestigations, spy probes or “emer-
gency” pgoin? on anywhere else. It's
just that CEC didn't get sround to
issuing the gquestionnaires until now.

It will be recalled that when the
spy probe was at its height in Can-
ada a couple of years ago, several
staflers of the CBC were involved.
As a matter of fact, spy-conscious
groups in Canada have Ior years
been accusing the CBC of being a2
hot-bed of alleged communists, but
side from the persons involved in
the espionage expose, there nas never
been anything to prove that the In-
ternational Service specifically, or
CBC penerally, had Reds in its key
spois.

' AFRA Wins Rehiring
Of KIMO Employees

INDEPENDENCE, Mo., Oct, 23.—
| The American Federation of Radio
| Artists (AFRA) this weeix obtained
reinstatement of all KIMO talent and
clerical help, 48 hours after they were
laid off. The union had claimed the
firings to be a lockout.

The matter was amicably settled.
and the station is negotiating a con-
tract with AFRA to cover its em-
ployees. The economy wave came
on the heels of 3 National Labor Re-
lations Board (NLRB) election which
the union won.
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'NBC SAVES CBS ELECTION EVE

Gosch, DuMont Settle Beef

Involving Mostel TV Show

NEW YORK. Oct. 23.—A squabble
between Martin Gosch, indie tele pro-
ducer and recently elected head of the
newly formed Independent Television
Producers’ Association (ITPA), and
DuMont, appeared likely to be settled

amicably over the week-end., Altho|

DuMont said that it had worked out
a deal settling Gosch's beef, Gosch
himself stated last night (Friday) that
neither he nor his attorney, James
Lawrence Fly, had approved it. He
added, tho, that a quick termination
appeared probable,

Gosch's complaint involves his re-
cently inaugurated Zero Mostel-Joey
Faye wvideo package. The producer
cstated this week that DuMont had
agreed to provide, among other things,
a studio audience, both Bosch and
Mostel feeling that the program would
suffer without one, On premiere night
it developed that DuMont had no
facilities in its Wanamaker studios
for studio guests. Gosch and Mostel
wanted to cancel the show then, but
were prevailed upon against it. A
similar occurrence, Gosch says, hap-
pened the second week. The absence
of studio reaction, Gosch claimed,
threw off the timing and perform-

Tele Sets Hit Det.

Low Income Class

DETROIT, Oct. 23.—A significant
consumer survev of television set
owners in the Detroit area has been
completed by R. L. Polk & Com-
pany, one of the largest mail busi-
ness houses in the country, for The
Detroit Free Press. Geared as a
market survev. the report revealed
that sets are well distributed in the
middle and even lower income eclass
Detrait neighborhoods. Typically,
the lower income Negro groun showed
slightly more sets than the exclusive
Grosse Pointe section, altho the pop-
ulation inciderce was, ol course,
higher in the former,

The major conclusion from this
part of the surves, according to L. E.
West, promotion manager of the
Free Presgs, is that television has al-
ready hit down into lower income
groups and is not the property of the
wealthy groups only. This is ex-
pected to rvesult in a gignificant
change in the tyvpe of merchandising
program which can be sold to spon-
sors in this area at least.

The survey itself was addressed to
some 920 set owners, out of an esti-
mated 5,000 sets installed in Detroit
homes, The total sets are estimated
between 8,000 and 9,000 at present—
some skeptics placing them as low as
3,000—with a substantial minority
located in bars. With a 40 per cent
response to the questionnaires—about
335 replies—the actual returns repre-
sent a good sample of home-owned
Detroit sets.

The survey turned up some data on
listening habits—280 replies out of
333 said they are enthusiastic about
television, eight were indifferent and
35 were not enthusiastie.

ESTABLISHED 1888
PRESS CLIPPING BUREAU, Inc.

B8 Church 8t., Mow York 7.N.Y.
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————
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ances so badly the two programs
which did go on suffered consider-
ably.

Subsequently, Gosch complained to
DuMont, and in the absence of any
studio audience facilities, he and Du-
Mont agreed to take the show off. The
settlement involves the remaining 10
weeks to go on the show, which was
budgeted at $1,250 weekly.

No Bellyache

For Alan Young

NEW YOREK, Oct. 23.—Comedian
Alan Young this week was signed
by Lewis-Howe Company and will
probably head a new show which will
replace the sponsor's current Date
With Judy on National Broadcasting
Company. The pact, set thru the
Roche, Williams & Cleary Apgency,
permits Young to continue as part
of the Jimmy Durante show,

The probable date for the switch
is mid-January. Date is being of-
fered about, with several potential
bankrollers indicating interest.

Ralph Cohn Forms
Producing Outfit

NEW YORK, Oct. 23.—Formation
of a new tele producing firm, Pioneer
Telefilms, Inc., was set this week by
Ralph Cohn, who recently organized
Telespots, Inc., which operates under
the same ownership and board of di-
rectors. Telespots will devote itself
exclusively to tele commercials, while
the new outfit will produce full-
length live and film entertainment
pPrograms.

Pitching its service to ad agencies,
the firm will prepare in preliminary
package form a series of shows for
joint development by its staffers and
the sponsors’ agencies. Four such
programs have already been prepped,
including You Be the Jury, a dra-
matic show built around aectual legal
cases; The Life of the Party, tele
adaptation of Hobby Lobby; melo-
drama scries, Ganiblers Don't Gam-
ble, and Your Life Is in Your Hands,
audience-participation show based on
techniques of character analysis,

N. Y. Landlords
Please Take Notice

DETROIT, Oct. 23.—Welcome ac-
ceptance of television by a building
firm-—in marked contrast to the
guestionable reception given by some
realty ownecrs to the matter of an-
tenna insallation—was signalized this
week by the decision to install a tele-
vision set in every house of a popu-
lar-priced group being completed in
the north end suburb of Royal Qak.
Albert Winnick, head of the Albert
Building Company, made the de-
cision to give his home buvers the
unexpected bonus of a free video sct
inrlna -2 " 7 price of the house.

- darry Bannister, gen-
- ewdger of WWJI-TV, that “my
family and my friends, as well as
myself, are enjoyving your diversified
television programs. I feel that no
home should be without its pleasant
as well as educational entertain-
ment,” and went on to take this ex-
pensive practical step to carry out
that objective.

“Phil-Exaco”

NEW YORK, Oct, 23.—Some-
thing rare in the way of guest
shots is scheduled for the Philco
Television Playhouse tomorrow
(24) night: A commercial from
ano.her program. Sid Stone,
whose pitchman routine has-be-
come the trade-mark of the
Texaco Star Theater tele show,
is slated to render it, plugs for
the gas company and all, on the
Phileco program.

Stone's appearance is slated
to be part of the commercial
pattern during an intermission
period. He will do a plug for
Texaco and then, of course,
Philco,

WABD Shaping
Day Line for
24 -Hour Sked

NEW YORK, Oct. 23.—With a little
over a week to go before it launches
its around-the-clock programing ex-
periment November 1, WABD this
week was beginning to shape up its
davtime line-up. With sign-on com-
ing at T a.m., the station was ready-
ing a group of strong names to hold
up the basie portion of the schedule,
which will be padded out by audio
intervals featuring clock-weather-
time (c-w-t) reports against a music
backing. Among those slated to par-
ticipate in the five-a-week daytime
operation are Wendy Barrie, Bill

Stan Shaw.
The current program line-up, ac-

cording to Program Manager James |

Caddigan, is as follows:

7T a.m—Sign-on, ec-w-i; 5:05, news: T:106.
“To Your Health."” Howard Railly body-hullding
show; 7:40, c=w=-L and news; 7:43, “School Re-
porter,” Hal Cooper show for schonl kils, with
salfety plugs.

# am. news; B0, e-w-t; B:30, “*Your Tele-
v¥islon Baby BSitter,”" Pat Miekle, acirvss and
cartoonist.

5 am., e-w-8 and mnews; 0:15 “Llorning
Chapel,” religious show with different guest
ministers daily; 9:000, é-w-t-; 9:45, “"Amanda,"
featuring Amanda Randolph, Negre e¢ome-
dienne and pianist.

10 a.m,, “Your Television Shoppers," with
Kathi Norrig: 10:30, e-w-t-: 10:453, “The Ple-
fure Berhind the Picture,” with Bill Slater.

11 am,, “Okay, Mother," with Dennis James
doing a hausfrau show; 11:30, e-w-t-; 11:45,
“Women's Club,” Ir-ne Muorphy spotlighting
activities of lecal clubs,

12, "“"sSociety FPage,” with Carles Tranwm;
12:15, Ted Steel, comment and live musie;
12:30, news; 12:40-1:30, Stan Shaw, interviews.

1:40 p.m., news; 1:40=1:50,
or teletranseription of an evening DuMont
show aired previoosly: 2:45, “And Everything
Nice,” fashion show wilh Maxine Barratt.

3 pom., “Spare Room,"” rcooking show; 3:50
and 4 p.m., fo be set; 4:30, "Stardust,” Wenny
Barrie in a2 movie talk show; 5 “Storles by
Peler,” kid yarns by Pefer Hayward.

Swanson Planes

To Paris for Pix

NEW YORK, Oct. 23. — Gloria
Swanson is making a quick week-end
trip to Europe for material which
she will use on next week's show, The
former film star, who heads the
Gloria Swanson Hour on WPIX, took
off for Paris yesterday (22) for a
quiclt three-day tour, in which she
will gather considerable film ma-
terial for this Thursdav's (28) pro-
gram. She will leave Paris Tuesday
night, returning on time for a re-
hearsal of the Thursday show.

Material will include gleanings
from French fashion designers. The
program also will show shots made
of Miss Swanson in Paris.

Turns Over

| been requested by DulMont.

| DuMont refused to give it up, AT&T
Slater, Dennis James, Ted Steele and

motlon pictore |

Private Cable
For CBS Use

AT&T Not Avail:ble

NEW YORK, Oct. 23.—A generous
action on the part of the National
Broadeasting Company (NBC) this
week prevented its arch-rival, thae
Columbia Broadcasting System
(CBS), from a fiasco in its television
coverage of the election returns. The
last to request time on the coaxial
cables from the American Telephone
& Telegraph Company (AT&T), CBS
late this week found that all avail-
able time was already filled and that
no further openings would be made.
With its election coverage already
sold to Nash Motors, CBS stood to
lose heavily on canceled billings. It
was at this point that NEC came to
the rescue and agreed to turn over
its privately owned-and-operated
cable from New York to Washington
for use by CBS from 10:15 p.m. to
s1gn-off.

The failure of CBS to turn in its
time request earlier already had
created one t2nse situation. ATE&T
reportedly had told the web that it
would find some time for it and then
marked off a sizable period on one
of the three southbound cables. How-
ever upon double checking, it was
discovered that this time already had
When

could find no other availabilities, and
CBS stood to have no neiwork cover-
age of the returns,

NBC, also at the week's end, was
preparing to make another concession
to CHBS after scoring a coup by cap-
turing the single northbound Wash-
ington-New York cable on eleclion
day from 3 p.m. to good night. CBS
has requested use of the northbound
line for 30 minutes during the eve-
' ning, and while NBC has not yet
(See NBC SAVES CBS on page 15)

s, -
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 STEIN'S

THEATRICAL — TELEVISIOM

movie PHake-

AT LEADING DRUG STORES
AND DEALERS EVERYWHERE

Three-quarters of a century of
know-how in the exclusive manu-
facture of ine make-up for the pro-
fession has made STEIN'S preferred
by more theatrical, movie — ond
now lelevision people everywhere.

new up-

STEINIS to-the-

minute illustrated
booklet that tells at
a glance exactly
" what make-up to use
at all times and for all parts. In-
cludes special valuable hints on
the new television make-up,
fashion shows, photography, etc.
Write for your copy today!

STEIN'S ~xiice

£ |

- ot
R i v

MAKE-UP

430 Brooms Street, New York 13, N. Y.




e v
14 RADIO-TELEVISION The Billboard October 30, 1948

CBS To Revi
0 evive i ] :
Bﬂ'ﬁunl I
e - L I This feaiurs of the TV evalusior ls designed for a threefold pur-
1€0 ersion Week Ending pess: Yo report new TV husiness; to roport new and renewing TV ad-
ALUAT oR Octoh 16 :_"'“'ﬂ "::u';:& to ‘!:i:‘ ﬂ“"';l and .f','.’;.“.;"f uirnrlr;m;. ITHI:. commercial
" m REIONA 1
NEW YORK, Oct. 23.—The Co- ERmeS perinaboallys R IERERL M hakiRe
lumbia Broadcasting System (CBS)
this week moved to revive its Studio “EW COMMERCIAL PROGRAMS
show. The video version, minus Flet- ;.ﬂﬂ; Oity Time uration
cher Markle and the other personnel
of the AM show, is skedded to kick E:ﬂ'““"rr:::rﬂim Works, Ino. Bpot Announcemeni WLW-T, Cincinnatli  Film Oct. 13, 1048
: 5 By 20 Beconds
off November 7, and will be aired || Ronson Lighters
from 7:30 to 8:30 p.m. two Sundays o e R et e sy e e
il A Th A . First Wisconsin Nat'l Bank Hi-8chool Football J-TV, Mi :
monthly. This is the time which the || Marvin Lemkuhi AR WERREa Ml ot oct. 16, 1948 E,‘,’,;,,""'f":':”ém,t
Ford Theater dramatic show will i B e s — e s = s s = 2
R Carl A, Laabs " Fashion Talk and J-TV, ] R
use once H‘lﬂﬂthl}", The remaining Il_:E:E.’;B ek uﬂ.ﬂ?ﬂmiraﬂ:: WTMJI-TV, Milwaukes :tﬂli:um Oct. 14, 1948 gmmﬂrlanﬁgrfén:.mu Mark
Sunday period is still to be filled. Mt o
The video Studio One will feature || A. Gsttelman Green Bay Packers WTMJ-TV, Milwaukes Remate Oct. 10, 1948  Dir. Geo. Meer
s : o Bcott Football Z Hours Anno, Larry Clark
adaptations of short stories, the first || Beer
one being a yarn titled The Storm R e = = S e e e L S A= A
; : : aker's ""The Growlng P " WABD, N York Studi
which formerly appeared in Good || Deparimant Btore b i, R b " -to o iies Oct. 18, 1948 Dlir, Pat Fay
Housekeeping magazine., Margaret || piocanderse - L R 3271 et ey e e
. ¥ Alaxanders’ “Quizdom Clagy" "I-TV, New York Btud]
~Sullavan will play the lead. Tony | "'.}"”'“ Warren Quinde o e 30 Minutes N E::d Tn!“‘rrli‘|Ir I?:m:ﬂ
Minor will direct and pen the adap- || Doreriment Swre E:.'t"}nf‘ﬁ".';,.ﬁ:”"”
tation. The AM Studio One ran for = e —— —_— - — i - v A e e
64 weeks as a CBS sustainer and, || giow® Woth Oo. N i R Ve iy T 11 1848
fronically, was junked when the AM || Watches
Ford Theater was brought into the || samicmetine " " " presien of Burdes e T £ e
. : af Now WPIX, New York Film Oct. 10, 1848  Anno. Rex Marshail
web as its powerhouse dramatic of-|| - ' . - nno. Rex Marsha
fering, F:'I}r:Ld. Homesltes Spot Announcement WPIX, New York Flim R S R = T S e T SR S e
Homesltes
a s e o = o TS Lo, s
Manastle Acres, Inc., “Record Rendervous™ WPIX, Mew York Studlo Oct. u g
WPIX Sells Election es AT it TN B s s
oneEs an (43 a4 Times: Weakly
TV Ill kS PHI'H D'Eﬂl Vincent Halrdressers Epet Announcement erl.-:r-'li!,_;hi“r:. Flim 1_:-;1_ 14 15:1.'3_“" T T
Cox and Tanz 1 Minuis
NEW YORK, Oct. 23.—A co-oper a- || Beauty salon e S A R e o S
tive deal was reported set last night || Jacon Hornung "Beauty on Parade' WFIL-TV, Phlls. Btudla Oct. 13, 1048 qu wfurnll -m...n. i
(22) between WPIX and Paramount || Glements Baauty’ Gontemt 18 Minutes
Pictures, involving coverage on elec- SR — S — e P ] - s e 2
tion night. The pa::'t ralls for Para- g;ﬁl:::-hnfurd Bunninger Bhow WTVR, HE-:hmnnd ;:l”dI::Inul.u Oct, 14, 15-“
mount to supply two image orthicons NBC Network
and crews fo the ,Stat“;'ﬂ to ‘::m-:qll 11 Gilletie Bafety Razor Co. Boxing From 8t Nick WTVHR, mcnmun:l H-n_f: Hntwm_h- ".ml:. ;1, ig48 _
color coverage, mainly in the Times Arena 45 Minutes
S{IUEI’F I'EE,';EI-I'I. In I"l?tl.l]'ﬂ, thE WPIX Gllletts Enf!t'_f Huur Ca, Boxing Froam M"ldlaun WTVR, H!ll:hrnnn-u‘. ﬂaﬂ H.qurh ﬂtt i;_-1 a4f . S
material will be available for use on Sgquare Goerden aﬂuhm;;.ru .
the Paramount Theater screen, e e e S e s oL E
The station's election coverage, g!ﬂf:m:n-g’E:E;dnu ;ﬁ:':l;-; Bhow'' WHEE Bl...hlh'lll:t-lﬂr ?gt;‘”:f:::nri Oct. 14, 1848
which will begin at 7:40 p.m., will be e e e i = B T b i =
' : . ouFnen o, <Linhts of Past Pri WRGHB, Bah Lad HEE MNet 15, 48
sponsored by Ehler's coffee, in a deal || wic Tels-Vue Lens o o CAE FES cpikctedy. N m.m?,:”'"" Oct 19
set thru the Weiss & Geller Agency.|] ————— Se- — - oy S i s
A considerable portion of the coverage || faney Sclentifio Spot Announcement  WRGE, Schonectady ;Imnm Oct. 11, 1848
will originate in the editorial room of || Polareld TV Fliters : }
1 " T = e —— e R TETET R @R s v aam — A R = £ - — - a -
EITIIKI\EI parent fJ.rm. T'he New York Home Bullders Azsoclation Epot Announcement WHBW, Washinglon
aily News.
T Bquibb “Mary Margaret McBride” WNBW, Washington NBC Nsiwork Oct. 12, 1648
Int'l Ellver Bludio
WTTG Shifts Tower to Va Sherwin Willlam b+
k ila Erwin AMA
Bunshlne Blscults
WASHINGTON, Oct. 23.—Having Bigelow-Sanford o hunr;l:l; I_hmlr-_ o _w;r_n;r Wa!-hlnul.u-rl "MBC Network  ©Oct. 15, 1948 ’ )
ordered WTTG, local DuMont outlet, || Carpets EL‘“’E...UL.
to move its transmitter from the Har- _m = = Lo amane cosvag o ., B PR ga
ringtgn Hntﬂ‘[l the Federal Cnmmuni-F 'I.lnlqlu AH. Hln Co, Puppet Playhouzs WHNBW, Washington rflgﬂ“r:ﬂ.;:ri Oct, 18, 1548
cations Commission (FCC) this weel | e S e e e S S TR L) BT e il e = ST
i Walco Tels-Vue L Hi-Lights of Past Prita WTTG, Washi Fil Oct. 10, 1848
gave the expected okay for a :rlnr_t to B T e e by of o x whinglen  Film €
L?'lte across the Potomae River in == e e e S i = - AT
[1).5-1 0. i ] ;
mE‘.’tﬂﬂ,_VE. Mellon & Wallaca eing athingten IEEE::' Oct, 11, 1 }
Some six months ago, the FCC || Jewslry i
placed the WTTG permit in a hearing
status ﬂI’:JthE grounds that its HHIT- NEW SUSTAINING PROGRAMS
rington site was too low to permit
Proper coverage. Program Description Bratlon Facility Btarting Data Packaps Ownes ;nl-lft.'ln r.rli:l: “h
m'ers sckage
.\ Wrostling Matches From Upstata Athletle Club "WBEH-TH. Buffalo Oct, 15, 1048 Upstats Athletle Dlub
WPIX Adds Teen Style Show g e b R S i s e e s
“Footboll Closeups™ WLW-T, "-"-1r'=c:|rlnli-l Oct. 14, 1548 WLW-T
NEW YORK, Oct. 23.—A series of || Roundtable o e g __ Bdio g s e s s i e -
five-minute shows titled Fashions for ([ “around the Town" WTMJ-TV, Milwaukes Oct, 10, 1848 WTMJ-TY ©n Request
Teens will be sponsored on WPIX || Flctures of Local News _ _ Flim . - _ ek
by Mary Lewis, Inc.,, Fifth Avenue || “vanity raie” WCES-TV, New York Oct. 12, 1948 WCBRS.TV
apparel shop. Programs will be live || Fathions, Mome and Beauty Oare  Btudie-Film . S e
and slotted at 5:40 p.m. Wednesdays, || *The News Straw Poll” WPIX, New York Oct. 10, 18048 WPIX On Maquest
starting November 10. The content ——_— visias- L .
will emphasize budget fashions for || “The Growing Paynes" WEIL-TV, Phllcdelphle Oct. 13, 1048 DuMont
the junior set. The contract covers 13 || Family Brama OO i o B i P . L
weeks, “"Happy Landing' WFIL-TY, Phlladeiphla Oct, 14, 1548 WFIL-TY Mol For Bala
Children’s Drama Aboul Geagraphy Btudla
3 % l_u GLOSSY FIHI5H ;’Tlh-'lw'nml.n" :!ll:rl" =TV, Bt Ftul_r__"- Sep E;L-.ii 1B4I KaTP
nterylews udla
DEPARTING COMMERCIAL PROGRAMS
:punmr Program Descrlption Bigtlon, City Facility Time Btarted Dlgposiiion of Time
gancy
Product
5;?—:}: E.I:EI:I Geaorga F. Btain, Ino. Buffalo Bills vz, NY WBEN-TY, Buffalo Film Oct, 13, 1948 MNexy Buffaic Bills
IN QUANTITY. :. o t:-[.ll.l Ine. Yankeas Foolball Gamae I Tims Only Football Game
T e ™ e i BET an '
SEHE :.".'_:F‘;l F:H-E = I'_:l'.k."l" S P ) . S . e . o ) M . 1 P S " . e e,
BLETE BRIFCE LIST '-.._,.j& o General Electrio U, of Buffalo vi. 'HHEH T'd' Buifalo ﬂt:l 15 1ﬂ4l Flim Feslureils
. f-:'-M-JE eSS Re Eopei Bowman & Block Alfred Football I Tims Only
L ¥ | L W] PRICES E FORE e et L L e i e = -
ORDERING AMNYWHERES Eanu:‘nlhe;'l“ “Th; Lt1 l.nrg" WABD, New York ;lln.luﬂc: i Spring, 1048 “The Growing Paynes"
GRArFEMEn ora BMINY FAME mu
TOP QUALITY WORK/S e o e —
Plonesr Belentifio ""Howdy-Doody'* WHRGE, Bchenectady NBC MNetwork July 8, 1848 Network
QUANTITY FOTO CO.| Kt T
L " 3
5.0.80X 811 » FAIREIELD, CONN. (Contlenetion gpposltepane) |
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CANADIAN VIDEO GETS HYP

(Continued on opposite page)

Television Commercial & Sustaining Program Changes

DEPARTING COMMERCIAL PROGRAMS

:p-hnm Program Degcrlption Btatlon, City Facllity Tima Btartsd Dlsposition of Time
gency
Prod:-at
Arablan-Ameeican Ol “"Dasert Wantura' WRAGB, Schenectady NBC MNeatwork Oct, B, 1948 Natwork
30 Minutes Sustalning
The Carl Co. Bpot-Announcement WRGEB, Schene 1y 20 Beconds Oct. 8, 1848
Gen. H. MNalson 8 Times
Gllletta Safety Razor World Barles WRGE, ﬁ:hinnt.u..: a4 Times Oct. &, 1548

DEPARTING SUSTAIN.

T PROGRAMS

Intary|ow

WBEN-TV, Buffalo

DuMont TV Network

Program Dascription Btutlon—Facllity Btariing Dats Packags Ownor Asking Price as Dlsposition of Tima
Commarclal Package

Photagraphlo Horizons WTTG, Washington Tots, Twoens and Teans

Kay to thse Missing WTTG, Waghlrrias DuMont Mewswook Looks at

ths Campalgn

Oct. 12, 1848
1 Timea

Plana Portrait

'-r'li' Screan Magazing

WBEN-TV, Buffaio

Oct, 12, 1548
1 Tima

Film

WCAU-TV, 5 Mos.
Old, Has 51 B.R.s

PHILADELPHIA, Oct. 23 —With
five months of operation under its
belt, The Evening Bulletin's WCAU-
TV boasted 51 advertisers, it was re-
vealed by the commercial listing for
the week ended October 14. Forty-
five of the sponsored accounts origi-
nated locally, with the remaining six
stemming from.the affiliated Colum-
bia Broadcasting System video web,

Sixteen of the local advertisers are
sponsoring quarter-hour to full-hour
programs. Not included was the
daily hour show started October 18
by Peirce-Phelps, home appliance
distributors. In listing its 51 clients,
the station took into consideration
only the fact that a sponsor was em-
ploying the station’s facilitics and
not the number of programs or an-
nouncements being used.

H. S. Grid Series
Sold by WGN-TV

CHICAGO, QOct. 23.—In a deal
said to mark the first commercial
sponsorship on television of a regu-
lar schedule of high school football
games, WGN-TV this week signed an
agreement to telecast six top Catholic
and public school games, starting
October 24 under the sponsorship
of J. B. Simpson, Inc. Series will be
concluded November 27 when city
championship game is tclecast from
Soldier Field.

Series is also said to mark attempt
of station to air cheap programs. 5ta-
tion has been attempting to get as
many sponsors as possible to offset in-
red operation. Since sports shows of
this type don't call for pavment of
large dough for video rights, they
(it into present station policy.

Tally Hic!

NEW YORK, Oct. 23. — The
guestion going around the trade
this week concerns the bank-
rollers who have invested so
heavily in elaborate television
coverage of the election returns,
Fantastic estimates of the home
and public places viewing audi-
ences are being tossed around
liberally by these sponsors and
their agencies.

Doesn't the law require bars
to be shuttered election day?

| Test TV Concert
Presages Detroit
Schools Set-Up

DETROIT, Oct. 23. — A special
morning program of symphonic music
for children will be given Wednesday
(27) by WWJ-TV in conjunction with
the first public use of a theater-size
television screen in Detroit. RCA
is installing a special screen in the
Condon Intermediate School audi-
torium, where it will be viewed not
only by the pupils of the school, but
by representatives of the Detroit
Board of Education. The interest of
the latter is more than academie,
inasmuch as consideration of the pos-
sibility of installing television sets
in the publie schools is slated to come
up as a result of this test program.

General policy here has been for
the schools that wanted radio sets in
the past to purchase the sets from
special school funds, such as proceeds
from sports and dances rather than
to provide sets from the general
school budget. However, with the
advent of television and the obvious
fact that most children are not likely
to have the experience of television
in their own homes for some time to
come, there is room for the sentiment
that the city should take some active
steps to see that the youngsters have
access to this new medium of com-
munication.

The program to be telecast will be
a Ti-minute concert by the Detroit
svmphony Orchestra from Detroit
Music Hall, directed by Valter Poole,
selected for the juvenile audience.
This is one ol a series of 16 children's

on AM as has been done for several
seasons. The present telecast, mark-
ing one of the few times the video
station has opened up in the morning,
will also be a test of the audience
for the show itself, with the possi-
bility of a series of tele pick-ups for
the concerts if the response warrants,

BALTIMORE, Oct, 23.—WMAR-TV
here today (Saturday) will air the
first of three children's concerts to be
played by the Baltimore Symphony.
Other two concerts will be telecast
January 8 and February 5.

NBC SAVES CBS

(Continued from page 13)
acted on the request it is belioved
certain it will accede. NBC is cover-
ing the elections, with Life magazine
as collaborator and bankroller.

In the works at NBC this week was
a plan to erect a theater-size 15 by
20-foot screen on the RCA Building
just above the canopy at the Rocke-
feller Plaza entrance. On this screen
the NBC election coverage will be

concerts given by the symphony and |
rebroadcast on Saturdays over WWJI |

Ken Dolan’s New

Audition Gimmick

NEW YORK, Oct. 23.—A new way
of getting a sample audition with
which to woo sponsors for packages
was devised here last week by azent-
packager Ken Dolan. By placing
clients doing their routines as guests
on three going programs, Dolan thus
has been able to get paid bookings
for his talent, and at the same time
make kinescope recordings of their
aplpe:-.trancﬂs, as samples for future
sale,

Dolan placed Bob Burns and Shir-
ley Ross on the Sunday (24) night
Admiral show, Arthur Treacher in

his Jeffers the Butler routine on the |

Chevrolet program Monday (25)
night, and Bill Gargan, as Ross Dolan,
Detective, on the Chevrolet opus No-
vember 8.

NAB, TBA To Meet
On Sharing TV Biz

WASHINGTON, Oct. 23.—A plan
for sharing of television functions
between the National Association of
Broadcasters (NAB) and Television
Broadcasters Association (TBA) will
come a step closer to fruition next
wesalk (28) when the liaison commit-
tees of both associalions mect in New
York.

Under an agreement reached sev-
eral months ago, the committees are
drafting a plan which will be sub-
mitted in final shape to the NAB
board of directors which meets here
November 16-18. The final plan is
expected to call for a co-opecrative
working agreement under which TBA
will turn its emphasis to the pro-
motional side of TV, while the NAB
will give emphasis to other trade as-
sociation activities in TV, such as
programing development and stand-
ards, advertising and governmental
linison.

The NAB is expected to set up a
separate TV department to handle its
share of the duties in the video field.
Members of the two three-man liaison
commitiees representing the associa-
tions are confident that the final plan
will be so drawn that there will be
no overlapping of functions,

projected for the viewing of a crowd

which is expected to rival that in
Times Square, The entire plaza is
likely to be cut off from automobile
traffic for the night. An NBC video
camera will be on hand to get shots
of the crowd, which then will be
able to see itself when the broadcast
is projected onto the screen.

Speed Moves
For Equipm’,
Outlets, Sets

British Bid for Supplies |

MONTREAL, Oct. 23.—The televi-
sion picture was brightened consider-
ably this week in Canada by the
following three developments:

(A) News that Sir Ernest Fisk,
managing director of Eleetrical Music
Industries (EMI) in Britain, is en
routz to Canada to discuss a deal with
the Canadian Broadeasting Cor—ora-
tion (CBC) and other private g oups
for the equipping of the entire Cana-
dian video set-up.

(B) An announcement by Famous
Players-Canadian (FP-C), Canada's
largest chain of motion picture ex-
hibitors, that FP-C is entering the
viden field and has applied to the
CBC for a transmitting license.

(C) A statement by K. R. Patrick,
manager of the RCA-Victor Com-
panv, that his company is in a posi-
tion to begin manufacture of televi-
sion equipment as soon as vic ‘o gives
applicants the green light and will
have receiving sets on the market
within a year after vifeo stations
begin their building programs.

These developments are especially
sicnificant due to _the fact that the
CBE( is scheduled within the next
{ortnight to make its decisions on
aprlicants seeking video station per-
mits.

The EMI plan, which Fisk will pro-
paose to Canadian video interests, is
simple, and if it comes ofl, will prob-
ably be the biggest deal of its kind
in history. Fisk will tell the officials
here that his firm is prepared to
equip the entire systoem thru the ex-
purt from Britain to Canada of such
equipment, Fisk i3 {urthermore
ready to guarantee delivery dates,
and if the deal is pulled off, it will
be worth millions, thus probably
brinzing down receiver prices both
in Britain and Canada.

U. S. Market Affected

The U. 8. market could easily be
affected by the terrific stepping stone
to the U, S. offered by Canada. On
top of this, the U. 5. market for ex-
port of video equipment 1o Canada
would also be affected since this
equipment would be cheaner to buy
from Britain than from U. 5. under

the empire preierential tarif{ system. _

Fisk will offer the 405-line system
used now in Britain. but he ean also
submit a system using the 605-line
set-up. A point that may help Fisk
considerably in bringing the deal
about is the fact that Canadian offi-
cials visiting Britain in recent months
to study television came away con-
siderably impressed with the televis-
ing of the Olympic Games,

Ag far as the Famous Players ap-
plications is concerned, J. J. Fitz-
gibbons, FP prexy, stated last week
that the chain has filed an application
to operate a television transmitting
station. He stated that his company
has already placed an order for
equipment similar to that used in the
Paramount Theater in New York.
“Large screen television will defi-

‘nitely play a part in Famous Players'

plans in the immediate future,” he
said.

The CBC will also consider video
applications from Al Leary, air comie
and emsee; CKEY and CFRB in To=-
ronto; CFCF, Montreal, and CKAC,
Montreal.
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RCA ADDS TOP MGT. “POWER”

RCA Slgns

Yentura and
Anita O’Day

Cut 1st Pickens Platters

NEW YORK, Oct. 23.—Following
the pacting last week (The Billboard,
October 23) by RCA Victor of 'l'.‘hll']:l
Fran Warren, the plattery this week
closed a deal with the Charlie Ven-
tura band, and practically cinched
a third pact with singer Anita O'Day.
Both Ventura and O'Day contracts
(the latter will probably be signed
later this week) are for one year with
options and specify a minimum num-
ber of sides per year. Jane Pickens,
signed several months ago, cut her
flrst RCA sides this week.

Obvious purpose of the Pickens,
Warren, O'Day pacts is to unearth a
fem vocalist strong enough to com-
pete with top gal singers on rival
waxeries, Accelerated contract ac-
tivity, however, was interpreted in
some quarters to mean that RCA was
close to making a deal with "the
American Federation of Musicians for
settlement of the disking ban.

302’s Unity
Heads Protest
Blue’s Blast

NEW YORK, Oct, 23.—Three top-
pers of Local 802's Unity party, which
was recently blasted as Communist-
ridden in a public statement by the
incumbent Blue Ticket administra-
tion, protested the accusation at the
American Federation of Musicians
(AFM) headquarters, Thursday (21),
and requested an AFM release to per=
mit them to take legal action if sim-
ilar charges are leveled at them in the
future., The three Unity men, Al
Manuti, Max Arons and Herman
Tivin, made their request to Harry
Steeper, assistant to Prexy James C.
Petrillo, who was out of at the
time.

According to an AFMrule,disagree-
ments among members involving af-
fairs of the union must be settled
within the Federation, unless the in-

_ ternational execulive board grants a

releuse permitting the disputants re-
course to legal action. Manuti told
The Billboard that he is seeking such
a release in order to be free to in-
stitute a libel suit in his own name
in the event Blue spokesmen repeat
Communist charges against the oppo-
gition party.

Columbia Raises

Pop Wax to 79¢

NEW YORK, Oect. 23.—Columbia
Records this week effected a pop disk
price “adjustment” which will raise
the cost of the firm's product from
75 to 79 cents including taxes. The
new price, which becomes effective
November 1, will place Columbia on
an equal competitive basis at the re-
tail level with the 79-cent (including
taxes) price of Victor, Capitol and
Decca.

Formerly Columbia absorbed the 4-
cent tax bite.

Murray, Finn Status Quo
But Barkmeir New GM and J.

VWilliams Back in Key Spot

Strengthening and Realignment Seen as Cue to Early Ban

By Joe Csida

NEW YORK, Oct. 23.—With the record business in most quarters at an
admittedly low ebb, RCA Victor this week reaffirmed its faith in the future
of the disk industry by adding powerhouse personnel to the record division
on its top executive level, while at the same time retaining in key spots the
present administrative manpower.

Jim Murray, vice-president in charge of the record division, named
Paul Barkmeir general manager of the record division: Jack Williams,
general sales and merchandising manager; Warren Albright, general plant
manager in charge of the factories, and Bill Warrender, chief engineer.
These key moves fit into the executive personnel structure, as it has been,
in this manner: The move-up for Barkmeir will enable Murray to concen-
trate his directorial activities largely around problems stemming out of the
New York headquarters, while Barkmeir will be able to handle Camden
situations on the top level. Williams, who is being brought back home to
the disk section from the sets division, will be able to co-ordinate sales and
merchandising activities, while Dave Finn, who has been and will continue
as general sales manager, will be in a better position to do a field job for the
organization, Hill Reiskind, Camden engineering topper, is being moved
out to work as manager of the engineering laboratories in the Indianapolis
plant 100 per cent,

No Dismissals Anywhere
- There are no changes in the artists and repertoire picture, which will
continue with the committee set-up, with Jack Hallstrom as the manager of
a and r. It is stressed that no personne} is being dismissed,

Trade observers put a number of interpretations on the top-level per-
sonnel bulwarking. It is a further step in the realignment and strengthen-
ing of key manpower to further several moves already made and institute
several others now in the planning stage. In the former category are such
maneuvers as the company's four-star program, said to be meeting with
solid distrib-dealer reaction, tho as yet limited in scope; the company's
“‘clearance week"” test, which may yet be developed in a broader sense,
the new Spinner 25-cent (retail) chain store kidisk (see other story this de-
partment), and several others, and the new “certain seven” program recently
instituted, In the planning and top-secret stage are such vital considerations
as RCA Victor's anticipated answer to the Columbia LP microgroove move,

Bearing out the “strengthening and realignment” theory are the moves
made in recent weeks, and still being made, by the artist and rep end of the
plattery. Several new artists have been signed, and a and r head Jack
Hallstrom has been quietly lining up publishers to agree to an 8%2 per cent
slice in tune rovalties (see separate stories in this department).

Some observers, as a matter of fact, are pointing out that the Victor

' move to snare Guy Lombardo for the

powerhouse procedure may be an ind;catmn that the diskery is still counting '

on an early settlement of the Petrillo ban. It is common gossip in the music-
disk business that RCA Victor wants to gome to terms with the American
Federation of Musicians, and all the above activities may mean that an RCA-

AFM deal is not far off,

Dorsey Bros.
Hunt Buyer
For Pub Firm

NEW YORK, Oct. 23.—Tommy and

BMI Sets Up Model
Radio Library for
Outlet Study Class

NEW YORK, Oct. 23.—Broadcast
Musie, Ine. (BMI), has set up a model

Jimmy Dorsey are looking for a buyer
for their Dorsey Bros.! Music Com-
pany. The asking price is $150,000.
The catalog is fairly extensive and
includes a number of recorded, but
unreleased, tunes. It also includes
the current TD wax hit Until. DB
is the ork leaders’ American Society
of Composers, Authors and Publish-
ers (ASCAP) firm, The band leaders
are not interested in disposing of Em-
bassy and their several other smaller
Broadcast Musie, Ine. (BMI) publish-
ing properties.

The reason for putting DB up for
sale is that Tommy is seeking a capi-
tal gains deal which will net him some
sizable loot.

P —

radio station library in its offices here
for use in a series of courses in the
organization and maintenance of such
libraries. All watteries have been in-
vited to send interested employees to
the course, which will be given at
r