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CROWN

2

With two gorgeous pin-up girls supplying
the atmosphere, Jerry Sellers, Crown re-'
cording star, warbles the new hit fune
“Pin-Up Polka,” to the musical accompani-
ment of Enoch Light and his Light-Brigade.

“Pin-Up Polka"” sure juke box hit, predict

famous disc jockeys from coast to coast.

RECORDING COMPANY

93 EAST 2ND ST., NEW YORK CITY
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The World’s Foremost Amusement Weekly

February 21, 1948

Diskers in IMC Mull More
Legal Tests on AFM Ban;

Kearns on “Final Touches”

Industry Would Still Prefer Negotiations

WASHINGTON, Feb. 14, — New legal action against James C. Petrillo
is seen here as a forthcoming possibility as the result of a first-time
discussion of the idea at the Industry Music Committee’s (IMC) session in

New York Tuesday (10).

A highlight of the closed-door meeting, it was

learned, was a suggestion made for introduction of new anti-Petrillo legal
steps, this time by waxeries. Idea would be to bring the American Federation
of Musicians (AFM) president before the National Labor Relations Board

(NLEB)
boycott provision. Another plan would
be to start a new legal action against
Petrillo on the charge of “coercion”
in violation of the Lea-Vanderberg
Act. This action would be brought
in a federal court other than the Chi-
cago federal district where the gov-
ernment suffered a recent defeat in
its anti-Petrillo case on the Lea Act

Possibility of recourse to legal ac-
tion is still in a discussion stage with
diskeries still ready to discard the idea
if dn end to the disk-making impasse
can be negotiated with Petrillo.

Meanwhile, IMC is sticking to its
original plan to keep ils segments
informed on talks with Petrillo by
any industry member, with the IMC
having aired the whole problem of
future unity at its Tuesday meeting,
as foretold (The Billboard, February
14). The session wound up without
any final action taken on whether
Verne Burnett will be retained as
IMC public relations counsel. De-
cision has been deferred until a later
meeting of the IMC executive com-
mittee pending study by individual
members of an 18-page report sub-

(See IMC Wazxers on page 19)

Coast Trio’s Non-AFM Plans

Zucca, Schooler,

Lewin Set Three

, - Non-Union Spots
L
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By Lee Zhito
HOLLYWOOD, Feb. 14, — A chain

'~ of ballrooms operating sans blessing

.
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» man Pond, real estate enterpriser who

of the American Federation of Mu-

¥ sicians (AFM), was formed last week

sby Harry Schooler, Joe Zucca and
arold Lewin, it was learned by The
llboard. Dancery chain, which says

it will book only non-AFM bands,
plans to operate 12 locations. Three
now operating are the Majestic,

Long Beach, Callf.; Terrace, at Her-

. «smosa Beach Hotel, and Culver City's

Mardi Gras (formerly Meadowbrook).

It was reported that all attractions
Elﬂ}*ing these ballrooms will be set

y the U. S. Booking Corporation, a |

. newly-born agency formed by Still-

-+.. has given financial backing to numer-

=,

 (See COAST OPS on page 19)

on charges of violating the Taft-Hartley Act's anti-secondary

Las Vegas Desert
Inn Set for June

Deb; Houses KRAM

LAS VEGAS, Nev., Feb, 14.—Big-
time night club acts will have an-
other showcase when Las Vegas's
newest resort hotel, Desert Inn, opens
its doors in June.

Costing $2,000,000, the 130-room
hotel will boast numerous modern
attractions, according to Owner Wil-
bur Clark.

Conrtruction of some wings are al-
ready completed. Broadcasting stu-
dios house the 1,000-watt station
KRAM, which is already in operation.
A glass-enclosed sky room tops
the hotel and casino. Stores, a
kennel, nursery, swimming pool and
stables will be other features., Acts
will be booked from New York and
Los Angeles.

Desert Inn is located on Highway
d1, opposi‘e the Hotel Last Frontier.
Clark headed El Rancho Vegas for
some years.

I The Full Story

NEW YORK, Feb, 14.—Even
before the current American
Federation of Musicians' (AFM)
ban on recordings—years be-
fore—many key bookers, opera-
fors and other buyers of bands
were “confidentially” crying

about AFM scales making it-
impossible for them to operate
at a profit. Lush business dur-
ing the war years proved this
complaint without substantial
foundation. Scales were high
but band buyers were still mak-

ing money. l

Since the record ban there
have been reports of small disk-
eries who have been making
platters with non-union musi=-
cians. Many diskers, including
some of the majors, have said
that if the current ban runs to
the peoint where the backlog of
masters gets dangerously low

(See The Full Story on page 13)
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The telephone number of The Bill-
board’s New York oflice has been
changed 1o Ploza 7-2800. Yew'll
save time by dialing the new number

instead of the old.

J

20th-Fox in
FCC Bid for
Tele Station

Boston Channel Sought

WASHINCTON, Feb., 14.—Twen-
tieth Centurv-Fox Films, which re-
cently concluded a television news-
reel deal with NBC, has moved
further into the video picture. Com-
pany this week filed a bid with the
FCC for a Boston tele channel. Fox
becomes the second company to move
in this direction, Paramount having
tele interests both on its own and
thru an infterest in DuMont. A sale
of the latter holdings has been re-
ported pending.

Fox's bid brings it into competition
with New England Theaters, a Para-
nount subsidiary, as well as New
England Television Company and
Matheson Radio, all of which are
bidding for the same assignment.

Paramount subsids are also bid-
ding for CP’s in Dallas and Chi-
cago but are being held up pending an
FCC hearing on the company's con-
nections with DuMont.

For the Record:
Review of Gates’

AFM Defiers

Charley Gates

(Reviewed at Majestic Ballroom,
Long Beach, Calif., February &.
Booked thru the U. S. Booking Cor-
poration.)

TRUMPETS: Ward Olark., Jeck Gibson and
Tom Delaney.

TROMBONES: Pat Delaney and Chuck Gates
(leader).

BAXES: Bill Maloney, Pat Chartrand, Bill
Reupln and Ed Hess,

RHYTHNM: Dick Btern, plano: Dlek Backus,
driums, and Chuck Brown, bass,

VOCALIBT: Charley Oates,

The Gates outfit is composed

mostly of wyoungsters currently at-|
tending school during the day under |
the provisions of the G.IL. Bill of |
Rights. They deliver an ensemble
tone somewhat better than the aver-
age college band. This brand of

(See GATES BAND on page 19)
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FOR POLITICOS?

Two’48 Natl,

Conventions
For Telesale

Breaks a Precedent

PHILADELPHIA, Feb. 14.—Pos-
sibility that telecasts of the two
major political parties’ conventions
next June may go on the air has
come up. The intra-industry group
handling the arrangements for the
pooled TV coverage was told this
week by representatives of both the
Democratic and Republican national
committees that they would be open
(See Conventions May Go, page 15)

Schools’” Non-
Co-Op Stance
Hurts Legit

ELT Flounders

NEW YORK, Feb. 14 -—Except for
the occasional use of one high school,
the efforts of the Equity Library
Theater (ELT) to get itself estab-
lished in the ecily schools and bring
acting to the family trade has been
stymied. The ELT had planned to
establish a regular repertory of plays
within a circuit which first would be
performed free and then at a nominal
charge,

To this end the ELT has produced
some exceptionally good shows—
(See School Apathy on page 44)

Stagehands Ask
Strike Vote OK

NEW YOREK, Feb. 14.—The The-
atrical Protective Union, Local 1
(stagehands), appealed to its parent
body, the International Alliance of
Theatrical Stage Employees (IATSE,
AFL), wvesterday for the right to
take a strike vote, If the okay is
forthcoming (and it is virtually as-
sured) March 29 the grips will vote
on whether to walk out.

The stagehands' union has also
notified the League of New York
Theaters that it is rejecting the
League's last offer. The producers’
association was willing to grant the
deckhands a 3 per cent increase for
heads of departments, 5 per cent for
key men and 7 per cent for most of
the other grips. This was not satis-
factory, the original grips' demand
being for 20 per cent which they
have maodified.

The stagehands also requested im-
provements in other conditions, but
the feeling is that they may be will-
ing to forget them if the coin is right,
However, without substantial wage
increases the deckhands will not be
budged from their position according
to inside trade info.
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Backlog Boost From

Decca,Morgan

Switch May
Set Pattern

RCA Victor-NBC Possibility?

NEW YORK, Feb. 14.—Possibility
that a whole slew of disk firms may
do business with transcription come-
panies (unaffiliated or otherwise) and
cull selections for use in commercial
records pressing has developed here
with RCA Vietor spokesmen point-
ing to a recent Decca pop-disk re-
lease of Russ Morgan’s All Dressed
Up With a Broken Heart as the Jegal
basis for Victor or any olher plattery
to effect deals with e. L. firms without
fear of legal action from the Ameri-
can Federation of Musicians (AFM).

Victor position is that the Decca
tter actoally was picked up from
(See E. T. SHOT on page 18)

L ]
Theater Video
ichts Need

Rights Nee

e .
(Clarification
NEW YORK., Feh. 14.—National
Broadcasting Company (NBC) is
“aager” for a test of the ownership
of theater television rights on shows
originated or completely controlled by
the telecaster, an exec of the net-
work stated this week. Only thru
such court action, the network feels,
can the issue be determined authori-
tatively, since the views not only of

the various parties concerned, but of
legal counsel, are all at variance.

NBC’s desire for a court ruling—
since the present outmoded copyright
act makes no provision for such mod-

(See NBC EAGER on page 14)
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Mpls. Gabber May

Run for Mayor

ST. PAUL, Feb. 14.—A Twin Cities
radio personality has 5t. Paul’s may-
oralty campaign tied into a knol—and
he hasn't even filed for the job.

Max Karl, educational director and
gabber for WTCN, American Broad-
casting Company affiliate here, was
endorsed for St. Paul's top elective
post by a liberal group,

Karl hasn’t given the word yvet, and
Alings close Tuesday (17), but politi-
cos feel he holds the key to the situa-
tion. Friday night (13) he was to go
after endorsement by St. Paul Trades
& Labor Assembly, powerful labor
group. If they come thru either with
full approval or close division, Karl's
hat goes into the ring; if his defeat is
decisive, he'll stick to announcing
election returns on election night.

The race, if he gets into it, will be
Karl's second. In 1947 he unsuccess-
fully sought a seat in the Legislature.

Meanwhile, another radio man,
Cedric Adams, top newscasier at
WCCO, Columbia Broadcasting Sys-
tem outlet, has denied reports he
would file against U. S. Senator Jo-
seph Ball (R., Minn.).

Showbiz Ain’t Dead
But It’s Sho’ Nuff
Going to the Dogs

NEW YORK, Feb. 14.—Whatever
the current beef as fo diminishing
customer coin for showbiz, same was
completely absent this week when
the Westminster Kennel Club staged
its parade of poochdom’'s finest at
Madison Square Garden, Wednesday
(11) thru Thursday (12). Club’s 72d
annual classic drew 15,000 dog lovers
thru the turnstiles on the first day
and bettered that figure by 5,000 on
the second.

After the smoke cleared away in
(See Showbiz Ain't Dead on page 37)

Aussie Revenue Up,

Tax Slash Sought

SYDNEY, Feb. 14, — Australian
showbiz pulled in $35,000 more in
amusement taxes the first half of
this financial year than last, and the
industry is asking ime Minister
Chiffley-to cut the Q.

With the exception of August and
November, monthly receipts exceeded
those of corresponding months of last
vear. The total receipts in six months
thru to December 31 were $8,050,000
and an estimated $16,543,732 is ex-
pected by the end of the year.

Tower Pix’s New
Save-$-on-Sets

TV & Film Idea

HOLLYWOOD, Feb. 14.—A Cali-
fornia corporation, tentatively called
Tower Pictures, Inc.,, has been or-
ganized here to introduce a new
shooting technique for motion pic-
tures and television. New process is
reported able to effect substantial
savings in cost of designing and build-
ing expensive sets. It employs spe-
cial patented lenses and a new type
of art work, and was developed over
the past several years by Frank
Caldwell, firm's prexy, who formerly
worked for the Walt Disney Studios.

Firm plans to rent equipment and
personnel to film studios and tele-
casters and algso will produce shoris
of its own. Several musicals, featur-
ing name bands, are planned as
Tower's introductory product. Other
corporation execs are Millon Ebbins,
vice-president, and Sidney Fields, as-
sistant v.-p. Ebbins is personal man=
ager for Count Basie, Johnny Moore's
Three Blazers, Billy Eckstine and
other attractions. The William Mor-
ris Agency is repping Towers.

F Janie

New Orleans’s
Fat Tuesday

NEW ORLEANS, Feb. 14. — The
1948 Mardi Gras, greatest in years,
ended here in a mad, carefree cele-
bration Tuesday (10). Record crowds
attended the carnival, and spending
appeared to be as liberal as ever.

A record number of parades and
balls during the week-long festivi-
ties made the city especially lucra-
tive for the annual influx of venders
and pitchmen. Hotels were packed
and clubs and restaurants did a
monstrous business. Price hikes in
bistros were relatively moderate, and
gouging was the exception rather
than the rule.

N. Y. Rivoli Changes Hands
NEW YORK, Feb. 14.—The Rivoll

Theater, old pic and stageshow land-
mark of- 50 years ago, was bought
Tuesday by a syndicate represented
by Jack D. Weiler and Benjamin H.
Swig from the heirs of Charles T.
Barney. It will continue with a
straight pic policy. In the early days
stageshows were directed by the late
S. L. Rothafel (Roxy) and later under
Hugo Risenfeld, former Roxy musical
director. The property was reported
held by the Barney heirs at $1,500,-
000.

NUMBER ONE

No. 1 On the Honor Roll of RHifs

No. 1 Sheet Music Seller

NOW IS THE HOUR
No. 1

No. 1 Disk Via Dealer Sales
No. 1
Mo. 1 Folk Disk in the Nation's Jukse

Plowboys, Victor 20-2332
No. 1

ACROSS THE MUSIC-DISK BOARD

I'M LOOKING OVER A FOUR LEAF CLOVER by Art Mooney, MGM 10119

Maost Played on Dizk Jockep Shows
I'M LOOKING OVER A FOUR LEAF CLOVER by Art Mooney, MGM 10119

I'M LOOKING OVER A FOUR LEAF CLOVER by Arl Mooney. MGM 10118
Pisk in the Nalion's Juke Roxes
I'M LOOKING OVER A FOUR LEAF CLOVER by Art Mooney. MCGM 10119

I'LL HOLD YOU IN MY HEART by Eddy Amocld and His Tennessoe

Race Diak in the Nation's Jukes Bozes
| LOVE YOU, YES I DO by Bull Mocse Jackson. King 41B1

Leading albums, classical disks, English and Canadian sheet sellers and full score on all
musle-disk popularity In Music Popularily Charts, pages 24 to 33 in Music Section.
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Says Hitler Was
Hot for Theater TV

WASHINGTON, Feb. 14.—Public
television theaters had reached a high
state of development in wartime
CGermany, Commerce Department
disclosed this week in‘'a special re-
port on German vwvideo progress.
Largest of some half-dozen such the-
aters was located in Berlin and fea-
tured a screen of about 13 by 16 feet.
Seating capacity was 800,

The screen for a smaller video
theater was formed by bending a
glass sheet to a spherical surface of
about 16 square feel. Some 300
patrons were accommodated by this
size screen, Commerce reported. More
than 1600 small receivers were used
in German hospitals in 1943, altho
set production"had been halted in
1940. A six-hour daily program
schedule was maintained until 1943
when the chief Berlin transmitter
was bombed, Commerce stated.

British Tele Set
Production Upped
3-Fold Since 46

WASHINGTON, Feb. 14.—British
video set production is now averaging
2,700 units monthly, Commerce De-
partment reported this week. Nearly
28,000 sets are now in operation, the
majority concentrated within a 50-
mile radius of London. Total pro-
duction m 1947 was approximately
23,000 receivers, acco to Com-
merce estimates.

Video sets production did not be-
gin until July, 1946, and the monthly
average for the last six months of
that year was 978.

Tax Drop Reflects Slump
ST, PAUL, Feb, 14.—A sharp slump
in admissions and ecabaret taxes col-
lected in Minnesota was reported for
January over the same month in
1947. Elmer Kelm, collector of in-
ternal revenue, said amusement ad-
missions taxes fell from $517,000 in
January, 1947, to $337,000 this year.
Cabaret returns dropped from $104,-
000 to $62,000 for the same periods.
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Muse Almost Smites
Alex Off Mutual

NEW YORK, Feb. 14.—A. L. Alex-
ander, who reads those lush verses
over Mutual Broadcasting System,
this week invoked the Muse, mar-
shalled his trochees and anapests,
and came off a winner in a bout with
Pete Maddux, Mutual vice-president.
That faceless mass, the people, rallied
to Alexander's aid when he indicated
to them over the air that Maddux
didn't think the show was so hot.

It's reported Maddux didn't like
the way Alexander scanned some of
his tetrameters. Be that as it may,
Alexander indicated to the faithful
that they might never hear his verses
again if they didn't flood Maddux
with letters. Alex then read another
piece of classic tempo, a lovely thing
with not a misplaced iambus. Alex
asked whether the listeners liked it—
gtrictly a rhetorical guestion, inas-
much as he knew they loved that
piece of schmaltz. He told all who
wanted copies to tell it to Pete Mad-
(See Alexr Almost Smitten on page 9)

P&G Mulls B.-R.
Of ‘Gangbusters’

NEW YORK, Feb. 14.—Procter &
Gamble (P&G) this week was con=-
sidering taking over sponsorship of
Gangbusters, veteran crime show, for
its new cleanser, Tide. Benton &
Bowles, one of P&G’'s agencies, was
reported handling negotiations for
the show which will be available for
sponsorship after March 15, when
the Waterman Pen Company bows
out as bankroller,

Opus airs over the American
Broadcasting Company (ABC).

ABC Usmg

New Gim as
Sponsor Lure

NEW YORK, Feb.

14. — A new |

|  Back Timin,g

NEW YORK, Feb. 14.—Arch
Oboler and his wife left vese

wrinkle in web sales techniques will |

be unveiled nex{ week by American
Broadeasting Company (ABC), when
Sales Veepee Fred Thrower and sev-
eral of his staff will go on the road in
search of four sponsors for the new
Sunday night hour show, Stop the
Music. The web will put its emphasis
on acquiring bankrollers new to
radio, whose total budget for time and
talent is under S5500,000 per year.
This device, which will split the pro-
gram into quarter-hour periods, is
intended to make possible the entry
of smaller national advertisers into
big time web radio by cutting up a
$2,000,000 annual time and talent
package. It underlines once more the
paucity of bankrollers capable of fi-
nancing major network programs.

The show, which will begin airing
in mid-March on Sundays, from 8 to
9 p.m., combines the features of a
number of program types. Basically,
it will air the most popular tunes of
the week, as determined by a leading
survey, with Harry Salter's ork han=-
dling the musical chores. It also will
utilize the quiz and telephone prize
elements in a manner reminiscent of
ABC's late Pot o' Gold airer.

Altho the program will buck two
of the big members of the National
Broadcasting Company comedy line-
up, Edgar Bergen and Fred Allen,
ABC officials believe it has a good
chance because of the cash angle and
its position just preceding Walter
Winchell. Reichold Chemical’s Sun-
day Evening Hour, now in the 8 to 9
slot, will be moved back one hour
when Stop the Music makes its bow.

Music is a Lou Cowan package.

—

terday on the African Planet
for a seven-month trek thru
South Africa. " While there,

Oboler will record a radio series
and produce a television film for
Frederick Ziv. Just before he
left Oboler was chatting with
Johnny Sinn, New Yark head
for Ziv. Said Sinn: “Arch, !t’
dangerous as hell where you're
going, s0 please be careful, But
if you do get killed, try to wait
until you've finished a 13-week
cycle.”

“Ford Theater”
Seen Staying

As NBC Show

NEW YOREK, Feb. 14.—Indications
this week were that the Ford Thea-
ter would continue in its present
sunday afternoon WNational Broad-
casting Company (NBC) time, de-
spite eagerness of the sponsor to get
the one-hour show into a mid-week
evening spot. No satisfactary time
has been forthcoming from NBC, nor
from Columbia Broadcasting System
(CBS) and American Broadcasting
Company (ABC), which have been
pitching heavily for the prestige
program.

It's understood Ford hasn't been
sold on the idea of a shift to ABC,
even tho a choice clocktime hour
Thursday nights has been offered. A
Wednesday hour proffered by CBS
hasn't worked out either. Ford has

(See “Ford Theater” Staying, page 9)

Actors’ S Y. dtatus Periled

Gulf’s Refusal
To Pay Poses

| Thesp Hazard

AFRA Proteata to T-Men

NEW YORK, Feb. 14.—A move

+ which could possibly end payments
. »of Social Security benefits to all radio

actors other than those under spe-
cific employvee contracts has been
‘gtarted by Gulf Oil, sponsors of We
The action is being con-
tested by the American Federation of
Radio Artists (AFRA), but if Gulf
ie successful it could conceivably af-
fect every performer in radio, other
than stafl people and those with spe-
cifie, clear cut employvee contracts.
*Dramatic actors who work intermit-
tently on many different programs
would be especially hard hit.
Gulf's action, thru its agency
Young & Rubicam, has been to class-
ify the actors on People as independ-
ent contractors and therefore exempl
from Social Security withholding
(See Actors’ S.S. Periled on page 9)

At Card Rate

NEW YORK, Feb. 14.—George
Crandall, Columbia press head,
was telling Abe Schechter, of
Mutual, recently about a new
machine he'd bought for his up-
state New York farm. It's a
wind charger,” George said, *“a
power plant that's charged by
the wind.”

Popped Schechter: "“Better not
tell Mutual about it. Might sign

it as a new afflliate.”

ABC Mulls Book

Discussion Seg

CHICAGO, Feb. 14, — American
Broadeasting Company (ABC) is con-
sidering a new forum program based
on a discussion of the great books
of the past and present, Greal Books
Foundation, a non-profit and en-
dowed organization, which has been
prnmntlng reading of the top wvol-

New erters
Due for Break

ViaNBC Show

NEW YORK, Feb. 14.—National
Broadcasting Company (NBC) has
approved plans for a hali-hour pro-
gram designed to encourage new
writing talent, The idea is the brain-
child of Richard McDonagh, manager
of the web’s script division, and will
be called The New Writers' Theater.
The program will be slotted in prime
evening time and will run as a sum-
mer replacement, with a starting date
likely in June. The series is assured
at least 13 weeks, and may run longer
if it shows promise,

MecDonagh's angle is {o eschew the

experimental type of program. He's |

of the opinion that potentially com-
mercial material of a type not usually
found on the air-waves can be
gleaned from seripts written by young
men and women out of college, ex-
servicemen and others.

Material Available
NBC seript chief reached the con-

umes in all fields of literature, made | clysion that good material is avail-

| the pitch to ABC execs.

Foundation | shhle from such sources largely thru
has a video show on WBKEB and also | hje

experiences with NBC staff

(See ABC Mulls Book on page Iﬂ}l (See Writers Due for Break, page 10)
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Sales and Seg
Recoup Makes

Staft Fidget

New Ideas, New Pay Roll?

NEW YORK, Feb. 14—There iz a
growing feeling of insecurity, verg-
ing in some cases onto demoralization,
within the personnel ranks of the Co-
lumbia Broadeasting System (CBS).
The agitation is manifest in many
quariers and is in odd contrast to re-
ported top management satisfaction
glemming from a consolidated profit
of almost $6,000,000 for 1947.

CBS staffers trace their concern to
Columbia’s moves to recapture for
the web its position in sales and pro-
graming. They are growing increas-
ingly aware, too, of the lengthening
list of departures from the CBS pay °
roll. In addition, recent personnel
switches seem to have instilled the
fear that new brooms may sweep
clean.

Reports of still further changes,
following last week's departure of
Larry Puck (programs) and Tom
Connolly (promotion), both decade
CBS men, have done little to dispel
the staffers’ nervousness. One de-
partment head commented this week
that the atmosphere of uncertainty
was hardly conducive to co-operation
or high ratings, and added that, “Peo=

(See CBS Shifts on page 17)

New MBS Seg
Ribs Tyro Act

HOLLYWOOD, Feb. 14—Mutual
Broadcasting System (MBS) closed a
deal with Frank Cﬂﬂpﬂr last week
for purchase of Cooper’s Going No-
where stanza, which the web will add
to its programing push, probably as a
Saturday night entry. At the start
show will originate in New York,
beginning late in March, with Herb
Moss handling the |}rn-du1:tmn reins
and scripting by Will Glickman, Joe
Stein and Sid Zelenka. Seg is said
to be strictly in the zany format,
broadly burlesquing the current rash
of talent shows by digging up weird
and unorthodox acts for radio airing.
Deal was handled by the web's Wal-
ter Lurie on the Coast and program
topper Phil Carlin in New York.

Mutual is experimenting with its
Leave It to the Girls by bringing the
show to the Coast for two-week trial
run. Stanza is tentativelv skedded to
return to Gotham for the February
27 session, but web programers may
keep the seg in Hollywood perma-
nently in order to utilize flicker and
radio names on the Coast. Web looks
to injection of Hollywood glamour
to give the show a siyong Hooper
lift.

HATHAWAY’S CBS POST

NEW YOREK. Feb. 14.—Neal Hath-
away, of the program promotion de-
partment of the Columbia Broad-
casting System (CBS), has been pro-
moted to head thal division, replac-
ing Tom Connolly, who is leaving.
Hathaway was Connolly's assistant

Connolly is mulling plans to buy
into a radio station,
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Now All Nets

Plan Summer
Dupe Casts

Copy ABC 2-Year Set-Up

NEW YORK, Feb. 14.—With the
full approval of the American Fed-
eration of Musiclans (AFM) and

American Federation of Radio Artists |

(AFRA), all four major networks
this year will utilize recorded repeat
broadcasts during the daylight saving
time period so that all web shows will
be heard at their accustomed hours
over all affiliated stations, Only the
nod of the two unions was needed for
the plan, in use for the past two years
by American Broadcasting Company
(ABC), to be adopted by the other
three webs. The formal announce=
ment is expecled from the networks
shortly., In addition, the Federal
» Communications Commission (FCC)
has eliminated the rule demanding
that such repeals be labeled as tran-
scribed shows.

Charles Rynd, ABC vice-president
who suthored the concepl, has been
meeting with top officials of the other
networks during the past few weeks,
aiding them in seting up the intricate
operation. The ABC viewpoint, in
lending an assist to its competitors,
iz that the plan is industrywide in
importance and should not be con-
fined to the web that conceived it

The immediate effect of its adop-
tion by the National Broadcasting
Company (NBC), the Columbia
Broadcasting System (CBS) and the
Mutual Broadcasting System (MBS)
will be to end the twice-a-year hassle
of their affiliates’ program directors
and sales departments. The onset
and ending of the daylight saving

(See 4 Webs Okay on page 17)

F}Itm per Withdraws

N. Orleans Service

NEW YOREK, Feb. 14.—Because he
believes that a promotion campaign
now under way at WNOE, New Or-
leans, is resulting in distortion of
survey data, C. E. Hooper has with-
drawn his city report audience meas-
urement studies from that city.
Hooper notified the N. O, stations this
week, and also advised them that
they may no longer use his station
listening index figures in advertis-
ing or promotion.

WNOE’s promotion, Hooper states,
offers listeners cash prizes for telling
survey reporters that they are listen-
ing to that station. The researcher
sald that in August about 18 per cent
of listeners listing WNOE as being
tuned in didn't know the program,
but that after the giveaway started
52 per cent of the listeners identified
the station .but couldn't name the
program. The conclusion, he said,
was that the money was influencing
the figures and wrecking the accur-
acy.

James E. Gordon, veepee and gen-
eral manager of WNOE, issued a
statement yesterday in which he said
it was “absurd" to assume that one
promotion, the Don’t Say Hello pro-
gram (the giveaway show), could so
markedly influence ratings, and
traced the ratings to the general pro-

graming policy.

He can coock, tool

BILL JONES

He's “Uncle Bill" on the “Funny Paper™
show, featured announcer on the Saturday
night Barn Dance, an actor, a newscaster
and works the carly morning wake-up

shift. He's as good as he ks versatile,

KLZ, DENVER

AFRA, WOWO

Nearer Peace

CHICAGO, Feb. 14—Controversy
between the American Federation of
Radio Artists (AFRA) and WOWO,
Fort Wayne, Ind. (The Billboard,
February 14), came a step closer to
a possible settlement this week when
the station agreed lo a wage increase
for announcers, around whom the
controversy has raged. Wage settle-
ment, which was agreed upon Tues-
day (10) and becomes effective on or
before March 7, still does not clear
up the main cause of conflict —
whether or not the station is going
to allow & union shop, which AFRA
won in an election among employees.
This matter is still under considera-
tion, with AFRA now adopting the
strategy of dealing with top eschelon
of Westinghouse, which owns WOWO.

Station granted a wage increase
ranging from $5 to $8 per week for
announcers. Under agreement, scales
(Se AFRA, WOWO Peace on page 10)

Navy Censo;ship

Interest Grows

WASHINGTON, Feb. 14.—Mount=-
ing radio interest in Defense Secre-
tary James Forrestal’s plan for vol-
untary radio and press censorship
was disclosed this week, with the
secretary’s office revealing that more
than 100 letters and phone calls have
been received in the last two weeks
asking for invitations to appear at
the forthcoming conference.

About one-fourth of the communi-
cations are from radio broadcasters.
Altho few indicated what stand they
will take, it is known that several
influential broadcasters plan to put
up a stiff fight against the Forrestal
proposal.

Forrestal had originally hoped a
radio-press conference could be ar-
ranged in the next weel, but the flow
of requests is causing a lengthy delay.
Officials said an invitation list will
be drawn up in about two more
weeks, with the confab date to iol-
low two weeks later,

Among radio folk certain 1o be in-
vited are the four major networks
and the WNational Association of
Broadcasters (NAB).

ABC Spends 100G in Shift
From Wax to Tape Repeats

HOLLYWOOD, Feb, 14.—Taking
a radical step in methods of program
transcribing, the American Broad=-
casting Company (ABC) will be-
come the first network to abandon
the use of disks in favor of magnetic
tape. The switchover is scheduled
to be completed by early March in
preparation for ABC's heavy load of
delaved ©broadcast transcriptions
when daylight saving time goes into
effect April 25. The web has placed
an order for 12 tape recorders with
Ampex Electric Company, San Car-
los, Calif.

The reconversion in Hollywood
alone will cost ABC $100,000, since
the net will have to build amplifiers
{o take sound off the tape for direct
airing. The first machine is now
enroute to ABC's New York head-
quarters. However, the bulk of re-
corders will be divided between Chi-
cago and Hollywood, the two broad-
casting centers hit hardest by the
Eastern time swilch. ABC this year
will continue its policy of airing
shows in their regular time slots,
irrespective of the East's summer
time clock turning,

Tho the web will have to stand
the initial expenditure of $§100,000
for the new equipment, it was esti-
mated here that it will save between
£30,000 and $50,000 this summer in
Hollywood alone. According to Russ
Hudson, ABC’s Western division re-
cording manager, the tape will more
than pay for itself, since the net will

[NBC Surveys Its
Affiliates’ Use of

Promotion Devices

NEW YORK, Feb, 14.—Promotion
efforts of NBC afliliates vary con-
siderably, especially insofar as use
of the material furnished them by
the network is concerned, it was dis-
closed this week in a survey of audi-
ence promotion operations. It was
the first such study of its kind by
NBC. Greatest emphasis is on spot
announcements, with 80 per cent
of the 107 stations responding to the
network inquiry stating that they
use live spots. Twelve per cent of
the stations used the Parade of Stars
announcements and 8 per cent never
use them. Of other kit materials used
most often, stations expressed a pref-
erence, ‘in order, for glossy photo
prints for displays, suggested press
releases, one-column newspaper ad
mats, glossy prints for publicity, two-
column ad mats and glossy prints for
direct mail

Stations also indicated they found
most use, in the field of transcribed
promotion spots, for the briefer type.
Most used, in order, were 12-second
spots, 25-second spoils, one-minute
transcriptions, five-minute disks and
13 to 15-minute waxers., Single pro-
gram promotion also proved more
popular than block promotion, with
the three most popular types of pro-
motion being live announcements for
single programs, transcribed promo-
tion for single programs and window
displays for block programs. Ten per
cent of reporting stations also ac-
cepted NBC's plan to supply a series
of 24-sheet posters monthly for six

months at $5 to $5.50 per poster.
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no longer have to buy disks for de-
layed broadcast airings. In record-
ing on platters, once the airing is
made, a disk is usually destroyed.
With tape, the same strip can be used
indefinitely for the next recording.
Aside from the financial saving, ABC
feels that tape reproduction is supe-
rior in tone quality to platters,

Magnetic tape first caught ABC's
eye last summer when the web was
looking for methods to facilitate tran-
scribing of Phileo's Bing Crosby
show, After investigating all other
methods, tape won. According to
insiders at the Crosby office, Der
Bingle was so impressed with the
new recording process that he im-
mediately sewed up the Ampex firm
with an exclusive distribution con-
tract. Hence, ABC's order for the
dozen Ampex recorders was placed
with Bing Crosby Enterprises, Inc.

Mayflower Delay
Rejected by FCC

WASHINGTON, Feb. 14 —Federal
Communications Commission (FCC)
vesterday revealed it will proceed
with its radio editorializing hearing
March 1, as scheduled, despite a peti-
tion filed this week by the National
Association of Broadcasters (NAB)
asking that the date be postponed to
April 15.

Witnesses for network will be the
first to testify, the FCC announced
in a proposed order of testimony.
Missing from the web list is the Mu-
tual Broadcasting System, which filed
no intention to appear. The Ameri-
can Broadcasting Company, the Co-
lumbia Broadcasting System, the
National Broadcasting Company and
the Yankee Network will present
their testimony in that order,

Individual broadcasters will pre-
sent testimony next, followed by
some 40 organizations representing
broadcasters, radio unions and citi-
zen groups. According to the pro-
posed order of testimony, the NAB
and FM Association (FMA) will be
among the last to appear.

NAB's request for ponement
stated that certain key witnesses will
be absorbed in talks with the Amer-
ican Federation of Musicians on con-
tracts around March 1.

WHAM, Rochester,
Opens a Radio City.

ROCHESTER, N. Y., Feb. 14—
WHAM opened its new Radio City
here last night with a dedicatory
dinner at the Rochester Club, Dr.
Harry Hanson, director oi the East-
man School of Music, a principal
speaker, urged broadcasters to de-
vote more time and energy to de-
veloping local programs and charged
that 