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Lionel Hampton and wife, Gladys, in Washington for the Truman inauguration, view the historic Emancipation
Proclamation in the Freedom Train, Hamp was honored by being chosen to play the Pre-Inaugural Ball with his
band. He also guested with Benny Goodman’s band at the Inaugural Ball. Hamp's newest Decca disk is
“"Chicken-Shack Boogie, ' backed by "'Benson’s Boogic.' His outstanding date on personal appearances in
recent months was New Year's Eve in Detroit Auditorium. Working with his own organization plus a local
band, he drew 10,000. The maestro is set for the Strand Theater, New York, for three weeks starting April
15, Cladys, incidentally, was chosen “‘Woman of the Yzar” by “'The Pittsburgh Courier.’’ leading Negro weekly,
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Iy, SRt Y here's their first
Watch them go! % Ea = B (A Victor Record —
This is the first of

many big RCA Victor

platters from the famous : . “ TENNESSEE “YOU BROI(E
Pied Pipers...They won AND YOUR ”
groups” in Metronome’s : P ROM[SE

1948 poll . . . they i W RCA Victor 20-3360

received over 3 times

first place in “vocal

T - P ———

as many votes as their

nearest competitor!
Cash in on their popularity!
THE STARS WHO MAKE THE HITS ARE ON

www americanradiohistorv com
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U. S. Finds Job Plight Is Far
Worse for Radio Talent Than
For Most Guys; L. A.Is Bottom

27% of Thesps and 15% of Warblers Idle Last April

WASHINGTON, March 5. — The
rate of unemployment for radio actors
and singers last spring was far higher
than for the population as a whole,
the Bureau of Labor Statistics (BLS)

this week, Most announcers

-and sound effects men were regularly

employed, however,
the basis of & mailled survey
taken by BLS of members of the
American Federation of Radio Artists
AFRA) in 15 major citiey, the agency
losed that during a typleal week
last April 27.3 per cent of the radio
actors and 15.6 per cent of the singers
were totally without work. An-
nouncers, however, were 96 per cent
employed, while #9 per cent of the
sound effects men had jobs—T per

Capitol Readying
‘Kiss Me Kate’ Album

NEW YORK, March 6.-—Capitol
Records shortly will issue an album
of tunes from the current Broadway
Cole Porter smash musiecal, Kiss Me
Kate. The diskery is rushing an eight-
sided package which will feature Jo
Stafford, Gordon MacRae, a chorus
and an ork under the direction of
Paul Weston.

The package will be marketed nt
about $4 Including taxes to com-
pele with the Columbin Records'
original caslt package composed of

8ix 12-inch platters which markets at

87, plus taxes,

Labor To Help
Mgt.Work Out

Hypos for Biz

N. Y. Co_;fab Fruitful

e e —

By Dob Francis
NEW YORK, March 5—What final
benefits will acerue to the theater via
this week's three-day conference
sponsored by the American National
Theater and Academy (ANTA) at the

Hotel Astor, Wednesday (2) thru
Friday (4), naturally remains to be
seen. However, if even a portion of
the resolutions offered by some 125
representatives of the theatrical crafts
can be put into practice, there is no
g;ftinn that a tremendous construc-

step toward curing the theater's
flls will have been made., Friday's

- (See Anta Clinic X-Rays on page 54)

cent of them outside of radio,

The poorest job picture was dis-
played in Los Angeles, whera 32.7
per cent of the actors and 18.3 per
cent of the singers were without jobs
during the survey week, Unemployv-
ment figures in New York were 29
per cent for actors and 15.4 per cent
(See Rough Sledding on page 15)

0P SHOWMEN OF RADIO-TY

Ford Dealers Mull
TV Show on CBS

NEW YORK, March 5.—A tele-
vision program aired years ago, dur-
ing the time Columbia (CBS) was
airing experimental video shows, 1s
being considered by the Ford Dealers
Assocliation. The latter are scheduled
to start a half-hour TV show over
CBS next month.

Program is tagged Drama in Dance,
and tells classic stories—Gulliver's
Travels, for example—in dance form.
J. Walter Thompson is agency for the

account, which now sponsors Fred
Allen in AM,

Atl. City Mayor Brings Home

Miami Lesson: More Showbiz

ATLANTIC CITY, March 5. —
Mayor Joseph Altman returned to
hiz office this week after a wisit to
Miami convinced, he said, that At-
lantie City must offer more enter-
tainment at night during both sum-
mer and winter. While in the South-
ern resort, he said, he obsefved the
visitors this season are spending
money for hotels, food and gambling,
altho they may be cutting down some-
what on merchandise. Merchants in
Miami are complaining, he said.

“It all goes to show that the
people are willing to spend if they
got something for their money,” he
said. *The people are spending as
high as $45 a day on Miami Beach
where they complain about $18 rates
in Atlantic City. But the hotels and
cabarets are offering the best enler-
talnment.”

Declaring Atlantic City must offer
entertainment at night *in the breoad-
est sense,” Mavor Altman continued!

“I still say that Atlantic City with
its unsurpassed beach and Boardwalk
and close proximity to the Eastern
centers of population cannot miss—
if we onlv offer the proper kinds of
entertainment at night. This is true in
summer as well as winter. In Miami
we find the people going to the dos
races or jai alal. Not evervbody is
satisfied to sit on the hotel poreh or
walk on the Boardwalk here.

“And in the winter, people who
come here for conventions do not
want to sit around at night and play
gin rummy, 1 can't understand how
the people with the most at stalke in
our resort cannot see these things. To
me they become more evident after a
irip to Miami."

Legit’s Ills

ANTA Clnic X-Rays

Will Midget Mike
Revolutionize TV,
Vaude and Waxing?

NEW YORK, March 5—The Cap-
itol Theater demonstrated a new mike
this week with its first show (3), tho

the customers weren't aware [t was
anvthing new. From out front it
looked like a pencil atop a conven-
tional mike stand.

The mike's component part is the
size of a dime and the whole thing
is about as thick as six dimes piled
on lop of each pther. Its inventor, the
Altec Corporation, claims the mike
can pick up the smallest whisper, tho
its obvious advantage is visual. Be-
cause of Itz size it doesn't blanket
performers' faces. If hung from a
boom it would be practically un-
noliceable,

It is claimed the device will revolu-
tionize TV, radio and recording prac-
tices, Whether it will remains to be
seen. At the Capitol, however, it
plcked up everything within five feet.

ABC Planning
Agency - Night
As New Twist

Would Sell Eve as Package
By Sam Chase

NEW YORK, March 5.—A drastic

switch in the customary network ap-

proach to time sales is in the works

at the American Broadcasting Com-

pany (ABC) as that web's weapon in
the heightening network struggle. The
ABC move would turn each evening's
complete schedule over to a different
advertising agency for use of its
clients. In this fashion, seven major
agencies would supply the vast ma-
Jority of ABC's billings, while each
agency would be able to devise its
own gchematle programing to fit the
needs, desires and preferences of its
(ABC's Agency-Switch on page 17)
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Competitioni
On Promeotion
Is Hot Fight

Eleventh Annual Contest

NEW YORK, March 5.—Returns in
the 11th Annual Radio and Television
Promotion Competition conducted by
The Billboard are all in, with the full
list of winners published on page 5 in
this issue. In keeping with the year=
in, year-out tone of the competition,
most of the categories featured red-
hot fights between the final lists.

As in the past several years, wine
ning entries were selected by a panel
of top advertisers and agency execs,
all of "whom are listed elsewhere in

(See Radlo-TV's Top on page 7)

AFM Reverses
802 Ruling on

“Lend an Ear”

NEW YORK, March 5.—The Amer=
lean Federation of Musicians (AFM)
this week okayed an appeal by the
producers of the legit musical, Lend
an Ear, for the dismissal of four mu=
siclans from the pit band. This re-
versed a Local 802 raling,

Difficulty arose from the show's
transfer from the National Theater,
a penalty house, to the Broadhurst,
a contract house, February 21. Ork
had 22 men at the National. In mov-
ing to the Broadhurst it found four
house musicians were required
to be added. The producers protested
this hike of the ork from 22 to 26
men and sought to dismiss four of
the original band., Local 802 ruled
that a"" 26 would have to be kept on,
in accordance with the local by-
laws calling fo1 musicians to be kept
for the run of the show after a minj-
mum period. Producers brought
their story to AFM Prexy James Pe-
trillo’s office which reversed the lo=
cal and okayed the releasing of four
tootlers. At the confract house rale
of §118 per man weekly, Petrillo's
green light pares close to $500 from
the show's nut,

Kleenex Has Eye
On TV Net Show

CHICAGO, March §.—Sirong pos-
sibility that the ranks of network
television sponsors would be Increased
by anothcr large cumpany was seen
this week in rumors that Interna-
tional Cellucotton Products Company,
maker of Kleenex, is considering buy-
ing a TV show. Execs of Foote, Cone
& Belding, agency on the account,
refused to comment on the possibility.

Reports are that the agency has
verbally ordered for Cellucotton a
half-hour, once-a-week segment on
American Broadecasting Company's
full TV net for a show to glart this
summer,

M Al
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Move for Cuts

<4 3
WASHINGTON, March 5.—Chances
or & cut in show business and other
xoiges are the brightest since the

y following this week's unanimous
decision by the Republican House
*olicy Committee to make excise re-
ductions its “major objective.” The
future of the GOP's objective is
louded with imponderables, but the
r I8 seen likely to pick up a

pumber of Democratic votes, not only
om those Dems inclined to favor
i& but also as a result of bargain-
g on this and other issues that
irst step for the GOP is to get
ne of some 40 excise-reduction bills
gported out of the House Wavs and
eans Committee. Minority Leader
Martin (R., Mass.) predicted
2 approval, adding: “I un-
rsiand filve Democrats on the
amittee favor it (Martin's tax-cut

iy

~ “Anything Can Happen™

With GOP committee members
ting as a bloc, only three Demo-
SFAtic votes are necessary to et a
‘orable report, since the group is
osed of 15 Democrats and 10
slicans. Once a bill to return
the prewar rale gets to

.'.Ef e GOP Backs Tax on page 56)

e B A
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Would Limit Ticket Sale

. HARRISBURG, Pa., March 5—A
bill prohibiting the sale of tickets in
excess of sealing capacity—except for
& 0 per cent runover—has been in-
irocliiced in the Pennsylvania House
E,, presentatives by Reps. Russell
__:_-:;_..-;}',:'--1 and J. Dean Polen. The
aroposal carries fines of $200 to %500

e
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Slash Hopes Soar

1 .f‘

—

No. 1 On the Honor Roll of Hits

CRUISING DOWN THE RIVER
Sheel Music Seller

FAR AWAY PLACES

No. 1
No, 1
No. 1 Dizk via Dealer Sales
No, 1

No. 1

15243
No. 1

15243
No. 1
No, 1 Best Selling Retail Race Recor

No, 1 Bheet Musio Séller in England

ON A SLOW BOAT TO CHINA

music-disk popularity in Music Popularity

NUMBER ONE
ACROSS THE MUSIC-DISK BOARD

Most Playeg on Disk Jookey Shoiws
CRUISING DOWN THE RIVER. Blus Barron Ork. MGM 10348

CRUISING DOWN THE RIVER. Blus Barron Ork. MGM 10348
Disk in the Nation's Juke Bores

CRUISING DOWN THE RIVER. Blue Barron Ork, MGM 10346
Most Played Juke Boz Folk Record

I LOVE YOU SO MUCH IT HURTS, ]. Wakely and Cowhoy Band. Capltel |

Best Sclling Retail Folk Record
1 LOVE YOU SO MUCH IT HURTS, ]. Wakely and Cowboy Band. Capitol

Moat Played Juke Bor Race Record
HUCKLEBUCK, P. Willlams, Savo

CHICKEN SHACK BOOGIE, A. Milburn, Aladdin 3014, Manogram 105

Leading albums, classical disky, English and Canadian sheet scliers and full seere on all

Charts, pages 30 te 46 in Music Section.

“Ice Follies”
Draws Record

221,000 in Hub

BOSTON, March 5.—The Ice Fol-
lics of 1949, which played a 13-day
stay at Boston Guarden, closing Febru-
ary 27, drew a record 221,000, Ad-
vance sale was $400,000 according to
Oscar Johnson, one of the three pari-
ners, The success was considered
phenomenal in view of the recession.

Johnson said the Follies takes about
53,000,000 annually after the govern-
ment gets its tax cut. This is the

only $150,000 in 1937, its first year
out. The Follies operates 48 weeks
annually; the other four weeks are
vacations. Thirteen weeks are spent
in San Francisco, where one of the
costume shops is locatled (the other
is in Los Angeles, where the show
plays a month stand). Johnson said
the icer has requests from more cities
for dates, but can’'t squeeze them in.

The show uses a l1l6-car special
train. During the last six or geven
years, Johnson estimated, over
2,600,000 persons annually have seen

Dinah Nixes MBS
Disk Jock Pitch:
Offers Own Deal

HOLLYWOOD, March 5§ —Dinah
shore has turmed down the proposal
that she join Mutual Broadeasting
System's (MBS) proposed daytime
disk jockey layout which would have
featured her and Frank Sinatra in a
Tive-a-week back-to-back serics. Miss
Shore nixed the MBS offer on the
grounds that by jolning the ranks of
platter pilots she would be in direct
competition with the nation's disk
jockey$ and thereby risk offending
the wax whirlers., This she refused
to do inasmuch as she feels much of
her success as a Columbia Records
artist has been due to digk jockey
co-operation and exploifation, To
compete with platter lads would be
“ungrateful” on her part, she holds.

Miss Shore has made Mutual a
counter proposal to build a daytime
Mr. and Mrs. show starring her and
hubby, George Montgomery. Stanza
would be first West Coast network
man-and-wife series to be aired and
would feature a variety format in-
cluding but not emphasizing recorde,
MHSI 8 currently mulling the pro-
posal,

¢ Deal to ink Sinatra has also hit
[:Er.ags. according to Coast Mutual
| sources. The Volce and MBS have
20 far failed to see eve-to-eve either
on termg of pact or duration of the
Mutual contract. Web is understood
to be holding out for a firm two-
| year noncancelable deal, which Si-
c natra refused to ink.

Bock Fete March 9
To Help Red Cross

NEW YORK, March 5 —Norman
Bel Geddes is dezigning and staging
the Spring Bock Festival which will
be given next Wednesday (9) niglht
for the benefit of the American Red
Cross at the 165th Infantry Armory,
Lexinglon Avenue and 25th Street.
The setl is expected to be the largest
ever put up for a one-night stand.
The Kaj Velden Studios is to do the
construction.

Milton Berle will be chief barker
of the show, which will begin at 6
| pm. and last until 4 a.mn. Performers
from radio, opera, movies, the legiti-
mate stage and television will appear,
ns well as quartets of the Society for
the Preservation and Encouragement
of Barber Shop Quartet Singing in
America and rival groups of folk
dancers,

i Robert Sylvester, The New York

i i

Press Backs Demand
For Big Auto Shows

DETROIT, March 5—The move
for revival of over-all industry auto-
mobile shows—in distinetion to the
type of postwar shows by a single
manufacturer which have been the
rule for several vears—Ilaunched a
few weeks ago by H. M. Swartwood,
advertising manager of Kaiser-Frazer,
has found ready acceptance in the
automaotive columns of newspapers,
according 1o a statement by Swart-
wood Thursday (3). Virtually all auto
editors, he reported, are in favor of
such community shoss by the
industry.

Two such events have already been
held in medium-sized towns, Syracuse
and Meridian, Miss.,, and others are
being planned in  Philadelphia;
Schenectady, N, Y.; Terre Haute,
Ind.; Fort Worth and Atlantic City.
About 15 per cent of important cities
do not have an auditorium or struc-
ture suitable for a show of this caliber,
it Is reported, mostly the smaller

towns but notably Atlania and Co-
lumbus, O.

The extent of the move for com-
munity-level industry shows, with
the widening of opportunity for sev-
eral branches of both indoor and out-
door show business, is indicated by
the demand of N. C. Rumple, auto-
motive editor of The Midland Daily
News, at Midland, Mich. (pop., 10,-
000), for local shows, with the
comment: “No Midlander is par-
ticularly Interested in a show at
the Waldor{-Astoria. A few of them
will drive 125 miles to Detroit. Most
of them will wait urtil the new cars
appear in Midland.”

True Name Law Sticks

BOSTON, March 5.—All paid en-
tertainers, including outdoor and in-
door branches of show business and
sports figures working under assumed
names, will still have to file their real
names with the State Department of
Public Safelty as a result of action
taken by the House Wednesday (2) in
refusing to repeal the true name law
which has been in effect for one year,
By a roll call vote of 121-90 the House
refused to reconsider the action by
which it rejected the repealer,

Daily News drama editor, heads the
theater committee for the festival
General admission tickels at $1 en-
title holders to see the show, dance
to name bands, and drink at four
bars where the sponsoring brewers of
New York and New Jersey will be
serving the season’s first bock beer,
The entire gross will go to the Red
ll:'I'ITIFS.
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it. Out of the $5,000,000 gross busi-
ness, Johnson figured the icer got
about $2,500,000 after splitting the
gate with the arenas. The cut runs
from 50 to 60 per cent of ticket sales,
He figured yearly expenses, including
the financing of next year's costumes,
ete,, at $1,700,000 to $1,800,000, leav-
ing $700,000 or $800,000 net income.
Johnsgson figured It cost about $500,000
to put the show together, including
props, costumes and musical scores.
The Iee Follies is owned by Johnson,
Eddie Shipstad and Shipstad's
brother, Roy, a featured skater with
the show.

Johnson believes the draw of the
cer is based on the fact that it is a
family show, like the ecircus in some
respects, in that every member of
the family can go and be entertained,

Hende Alicad in Detroit
DETROIT, March 5—The Sonja
Henie ice show closed here Thursday
night (3) with average biz reported 10
per cent ahead of last year. Attend-
(See “Ice Follies" on page 56)
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The Billboard's Eleventh Annual Radio and Television Promotion Compefifion
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RADIO-PROMOTION COMPETITION
=——— Communications to 1564 Broadway, New York 19, N. Y.=

e —

E WINN

ERS

Aundience
Promeiion

Sales
Promotion

| Aundience=-Sales
Promotion

Publie Serviee
Promotion

Network (Regional)
WBC WESTERW

Gldney Hlrolr,
Promotion Mgr.

veepea' Helen Hall,

Clear Channel Network Affiliate
'Iﬂ WNBC, NEW YORX, M. V.

Thomas McPFadden, Mgr.; Murray Harris,
Promotton Mgr.

WOR, NEW YORK. M. Y.

Theodore Birelbert, Pres,; Joseph Creamer,
Prom. Mzr

WHAQ, CHICAGO, ILL
L

B. Bhowerman, OCGen.
Bmith, Prom. Mgr

WRVA, RICHMOND, VA

C. T. I.m'l:a en. Mgr.; John L. Blone Jr.,
Prom. Mygr

Mgr.; Harold

Regional Channel Network

Affilate
1ﬂ WHB, KANSAS CITY, MO,
2]

Donald 1r. Davis, Pres.;
Prom. Mgr

WEIL PHILADELPHIA, PA.

Roger W. Cllpp, Mgr.; Fred Hayward Jr.,
Prom. Mpgr

WSGN, BIRMINGHAM, ALA.

Henry P. Johnsten, Mgr. Dir.; ler F
Childera, Prom. Myr.

KDAL, DULUTH, MINN,

Dalton Le Masarier. Pres.; Leigh EKam
man, Prom Mgr.

WIMJ, MILWAUKEE, WiS.

Walter J, Dammn, Gen. Mgr.

Mo Greloer,

Local Channel Network Affliate
'Iﬂ WBOW, TERRE HAUTE, IND.

Wm, F, lppetoe, Oen. Mgr.; Madallne
Barry, Prom. Mar

WKBO, HARRISEURG, PA.
Clalr MeCulleugh, Hia, Exee.:
Qottschalk, Prom. Mgr.
WFBR, BALTIMORE, MD.

Non-Network, 50,000 Watts
1!! WMGM, NEW YORK, N. Y.
. Herbert L. Petitey, Exee, Dir.;
Patt, Prom, Myjr

4. H. L. Trautfelter, Acting Oen. Mgr.:
Robert 8. Mnaslin Jr, Dir. of Publ,
Non-Network, 5.“01]-2'!]}0!}{]

Watls

1!1

WNEW, NEW YORK, M. Y.

Bernice Judin, Gen. Mgr.; Robert Quthrie,
Non-Network, 250-1,000 Watts
'III WLOW, HORFOLK, VA,

George

Hoberl

Prom. Mgy

Robert B. Wadson, Gen. Mgr.: Ray
Petinier, Prom. Mygr.
ZII' KLX, OAKLAND, CALIF,
Glen Shaw, Gen Mgr.: Howard Luck

Gossnge, Prom. Mgr

WNYC, NEW YORK, N. Y.

Beymour N, Belgel, Dir.; Lilllan Blake,
Mub. Dir,

3II

Network (Regional)
(MO AWARDS)

Clear Channel Nelwork
Affiliate

WLW, CINCINNATI, 0.

1!1

ZEI KSTP, MINNEAPOLIS-ST. PAUL, MINN.

Btanley Hubbard, Pres,; Miller C. Roberi-
son, Bales Mgr,

3n WMAQ, CHICAGO, ILL

I. E Showerman, Gen Mgr:
Bmith, Prom. Mgr,

Regional Channel Network
Affiliate
KLZ, DENVER, COLO.

Hugh Terry. Gen. Mpgr.:
Prom, Mgr.

Dir. of Publ.

Harold

1.‘.’!

zn WOW, OMAHA, NEBR.

John J. Ollln Jr.,” Pres.:
Peam. Mer

WISH, IEDIANAPOLIS, IND.

George J, Higgine, Gen. and Com'l Megr.:
Reld Chapman, Prom. Mgr.

WHAX, YANKICN, §. D.

Robert R. Tincher, Oen. Mgr.: Robert
1 B, Donovan, Prom. BMgr.

Jolhn Coannora,

Hili Wiseman,

3II

Local Channel Network Affiliate
(NO AWARDS)

Non-Network. 5.000-20,000
Watts
(KO AWARDS)

Non-Network. 5.000-20,000
Watls
'I 5T

WOV, NEW YORK, N. Y.
Ralph Well, Gen. Mgr.; Carroll Porbes,
Prom. Wgr.
ZD KSFO, SAN FRANCISCO, CALIF,
Phiilp €. Lasky, Gen, Mgr.:
Campbell, Balex Mgr.

30 (KO AWARD)

John ¥,

Non-Network, 250-1,000 Watts
'ﬂ KLX, OAKLAND, CALIF.

Cilen Bhaw, Orn. Mgr..
Cloemage, Prom. Mgr,
70 WPDX, CLARKSBURG, W. VA.
R. C. Warden, Gan. Mgr.: J. M. Larosa,
Prom. Mgr.

D WDLB, MARSHFIELD, WIS.

Robert W. Behllng, Osn. Mgr.:
Hollenbeck, Prom. Mgr.

Howard Luck

Rohert

James D, Stiouse, Pres.; James J, Cansidy,

Network (Regional)
(NO AWARDS)

Clear Channel Network Affiliate
’I.“ WOR, NEW YORK, N. Y.

Theodors €. Hirelbert,
Crenmer, Prom. BEr.

Pres.; Joaeph

KDKA, PITTSBURGH, PA.

Joseph E. Baudino, Bia. Mgr.; David H
Lewis, Prom. Mgr

KEX, PORTLAND, ORE.

C. 8. Young, Bin, Myr.; Charlss L. Bur-
ro*. Bales Prom. & Publ,

Regional Channel Network
Affiliate

WODNC, DURHAM, N. C

1 J. Fronk Jarman, Gen, & Prom. Mgr

ZI} WOWO, FI. WAYNE, IND.
R

0, Duflield, Bia. Mgr.; Elds O
Woehrmeyer, Balen Prowm. Mgr.

Loeal Channel Network Affiliate
151 WCOP, BOSTON, MASS.

Cralg Liwrence, ¥. P. & Oen Mgr.;
John Wilkoff, Prom. Mgr.

Non-Network, 50,000 Watts
(N0 AWARDS)

Non-Network, 5.000-20.000
Waltts

WHDH, BOSTON, MASS.

Babiert Choate Presldent: Willam Re-
Grath, Gen. Mgr: Willlam Bhea, Prom
Mpar

'IST

KPOA, HONCLULU, HAWAI

Jonhn Keatlng, Gen. Mgr.; Juck Lawreoos,
Prom. Mgr.

KGER, LONG BEACH, CALIF.

Earl Rutledge, Bules Mgr.

ZB
]D

Non-Network, 250-1,000 Watts

1!T KLX, OAKLAND, CALIF.
Glen Bhaw, Oen. Mgr.;
Gossage, Prom. Megr.
D WMIN, MINNEAPOLIS-ST. PAUL, MINN.
Prank M. Devaney, Cien, Mgr.; Hslen B.
Canelly, Prom. Mygr.

WFOX, MILWAUKEE, WIS.

Charles J, Lanphier, Pres.! Carl Eimmer-
man, Prom. Mpr,

Howard Luck

3D

Network (Regional)
15T PACIFIC NORTHWEST BROADCASTERS

Clear Channel Network Affiliate
1“ KY00, TULSA, OKLAHOMA

Willlam B. Way, V. P. & Oen. Mgrg
Theodore A, Waltern, Prom Mgr.

WLW, CINCINNATI, 0.

2 Jamea . Bhouse, Pros.; Jamea J. Cossidy,

Dir. of Publ,

WLAW, LAWRENCE, MASS.

Harold B. Morrill Cen. Mgr., Frad A
Bullivan, Prom. Mgr. :

3D

Regional Channel Network
Affiliate

'IH WOWO, FT. WAYNE, IND.

Robert G. Dufield, Bta. Mgr.: Hilds 0.
Woshrmeyer, Bales Prom. Mgr.

zn WOW, OMAHA, NEB.

Joha J. Ollltn Jr., Pres.; Bill Wisemas,

Pram, Bgr
311 KLI, DENVER, COLO.
E E., Caylord, Pres.; Johin Conners
Prom, Mgr

Loeal Channel Network Affiliate
1“ KTUC, TUCSON, ARIL

Les LILle, Prea,; Wirren
Prom, Mg

WPOR, PORTLAND, ME.

2 EMurray Carpenter, Pres ) Leon P Gorman
Jr. Prom. Mgt
3II

WHYN, HOLYOKE, MASS.
Charles DeRose, Gen. Myr.; Jay Hellin,
Non-Network, 50,000 Watts
(NO AWARDS)

Middl=tos,

Prom. Mar.

Non-Network, 5,000-20,000
Watts
1 S

WOV, NEW YORK, N. V.
Pw:r: Well, Mgr.; Carroll Porbes, Prom.
zn KFWB, HOLLYWOOD, CALIF,
Harry Malsiiah, Gen. Mgr.; Gens Cach,
Prom, Mgr
Non-Network, 250-1,000 Walta
IH KIEV, GLENDALE, CALIF.
David H, Cannom, Pres,; Cal Cannon,
Clen. Mgr.
D WNYC, NEW YORK, M. Y.
Beymow N, Seigel, Dir.; Lilllan Blaks
Pub. DMr,
D WFTM, MAYSVILLE, KY,

J. W. Betia, Oen. Mgr.;

Gena Walers,
Prom, Mgr.

Television

FM

New Stations

Canadian

General Promotion
m‘“i ﬂ"uﬂ- “-L

Roy W. McLaughlin, Sta. Mgr.

1!1'
WPTL, PHILADELPHIA, PA.

2 E B. Loveman, Gen. Mgr.: Alexander W.
Dannenhaum Jr. Com! Mgr.

KISL, HOLLYWOOD, CALIF,

Lewln Allen 'Welssd, Prea.

KSTP-TV, MIMNEAPOLIS-ST, PAUL, MINN.

Btaniey K. Hubbard, Prea.; Miller C.
Robertsan, Coml. Mgr.

3

General Promotion
'ﬂ WCFC, BECKLEY, W. VA.

Eh{”‘fh-drl, Coan, Mgr.: W. Yazall, Ooml.
ZH WILI, WILKES-BARRE, PA.

RAlchasd . Evans, Prea.
3I'.' WRBL, COLUMBUS, GA.

4. W, Wondrff, Prea.

WGYN, NEW YORK, N. V.
Ralph Brent, Cen. Mgr.:
Wyck, Coml, Mgr.

Mauriss Van

General Promotion

KIOA, DES MOINES, 10WA

John W, Baoler, Prea.; Janice Ras Hull,
Prom. Mgr.

1 ]
211

WLIC, GASTONIA, N. C.

Williamm ¥E. Abernathy, Pres.;
Morrow, Coml. Mgr,

WALE, FALL RIVER, MASS,

George L. Blsson Jr, Praa.; J. Bus Way,

Boyce C.

3D
l

Bia. Mpgr.

wWWwWw americanradiohistorv com

General Promotion

‘lﬂ CFRB, TORONTO, ONTARIO

Lioyd Moore, Bis. Mgr.;
Prom., Megr.

Eon Marnden,

CKNW, NEW WESTMINSTER, B. C.

Wm. Rea Jr. Pres.: Bheils Hassdll, Prom,
Migr,

(KCK, REGINA, SASK,

Harold A. Crittenden, Gon. Mgr.; Emme
peth E, Compton, Prom. Mgr,

ZD
3[1

1ed malanal
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PROMOTION COMPETITION The Billboard March 12, 1949
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! JUDGES in The Billboard's )l1th
Annual Promation Competition shown
B at luncheon at Le Pfrr-'u:]u[-f suite of

' ' W the Waldorf-Astaria March 1., Judg-
ing started early that moming and con-
tinued thru and after lunch,

CHET MacCRACKEN, of Doherty,
Clittord & Shenfield: Dick Rettig,
Whitehall Pharmacal, and Frank Kemp,

| - +& - = {:L',”‘|F‘;.t‘-:_;||'| J""H_JL'Er“:‘i”H. 1“*:-. ‘l-n 1o r]p
WO AGENCY TV directors de- pore aver a batch of entries.

bating the tap video promotion
jobs, Left, Roger Pryor. Foote,

< Cone & Belding, with Dave Gude-
bl‘ﬂ-ﬂ, of N. W, ﬁ}.*f_*r.

WICK CRIDER, Batten, Barton,
Durstine & Osbom: ). Ward
Maurer, of the Wildroot Company,
and Tom Siater, Ruthrautf & Byvan
(l. to r.!, ponder the problem of
tabbing 10p entries,

WILLIAM D, LITTLEFORD, co-

publisher of The Billboard, watches l. WARD MAURER, of the
as Tom Revere, of the Biow Agency Wildroot  Company, and Waltes
Il. to r.), attacks a stack of Promo- . | Craig, AM-TV wveepee of Benton
tion Competition submissions, e - s ; U Bowies, concentrate on a final.

ist s Competition entry.

AL DEMPEWOLFF, of Celanese Corporation of
America, and Tom Harringtor®® of Ted Bates, Inc.
tli. to r.), relaxing after having finished woting.
judges worked on a subcommittee basis to insure
sutticient time to the great number of entries,

www americanradiohistorv com
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The ﬂiﬂbomi

RADIO-TV’S TOP SHOWME

Reglo'n Nets Do
Well in Pursery;
Lacking in Sales

NEW YORK, March 85.—Regional
Jetworks showed up well In audlence
promotion and public service promo-
tion, but indicated a marked de-
ficiency in sales and audience-sales
promotion in The Billboard's 1lth
Annual Radio and Television Pr. .-
motion Compelition. The WNalional
Broadcasting Company's (NBC)
Western web took the blue rib-
bon for its audience efforts, while
the Pacific Northwest Broadcaslers
(“XL" network) won in the publie
service category. However, the
judges’ panel did not deem entries in
sales and audience-sales promotion

categories strong enough to merit
nwards.
NBC Western's audience promo-

tional work, In addition to its monthly
kits on all rograms which enable
affiliates to do a continuing co-
ordinated job, pulled its gingle biggest
romotion in its presentation of the
Elallywmﬂ Santa Claus Lane Christ-
mas Parade, In conjunction with the
Hollywood Chamber of Commerce.

Parade GCimmick

The million-odd spectators who wit-
nessed the 1047 edition of the parade
saw 18 NBC shows represented with
huge floats which carried the pro-
grams' stars, along with plugs for
the shows and their sponsors. These
were brought t{o countless more peo-
ple wvia stories in local papers and
thru the wire services rnd photo
syndicates to people all over the
country. Movie and rndio fan maga-
zines, newsreels and two network
shows also brought the promotion
to the nation.

The pubserv awurd, taken by the
“XL" group of nine stations in the
Pacific Northwest, stressed the beauly
and commercial benelits of that geo-
graphiec region. Th: promolion nuled
ihat the area, capable of supporting
30,000,000 people, now is inhabited
by less than one-tenth that number,
The web hils outlanders as well as
vigitors with an annual magazine,
lavish with photos, In Issues of
100,000 circulation. A collaborative
radio series also plugs the same
theme.

WXL" stations also promote the
magazine and radio series via many
promotional devices. These include
spots, window streamers and store
display cards, as well as free dis-
tribution of the magazine thru retail
outlets,

CFRB, CKNW and
CKCK Cop Honors

In Own Gen. Class

NEW YORK, March 5.—To judge
from the number of entries received
from Canadian stations in The Bill-
board's 11th Annual Radlo and Tele-
vision Promotion Competition it ap-
pears that Dominion stations have
substantially improved their show-
manship during 1048, Not only
were entries more numerc - bul
those received were of & higher qual-
ity and shower greater imagination
in utilizing promotion. Scme of the
Canadian entries were really socko, as
detailed later, First, tho, the winners.

CFRB, Toronto, capped first,
CENW, New Westminster, B, C., sec-

ond, and CKCK, Regina, Sask., third
in a special generul pmmutlun cate-
gory which includes all divisions,
CFRB really had a problem on its
hln%_p. It was forced to switch from

Ea

——

ETATION oIiTyY
Paoifte N.W. Broadosstier
WOR, Nis ¥York

WLW,. Cincinnat|

Over-All, Clear
Dvor-Ril,

KETP. Minnsapnlle

WHYN, Holyoks, Mam.
WHMOoOM (WHN Ne= York
WOV, New York

Pubsery, Local-Zd4

Owor-All,
WHEW, Now York

WILE, Wilkes-Barre, Pa. Over-All, FM-24d

CKOK, Magine, Bark,

Stations Winning Awards in 10th and
[1th Annual Promotion Competitions

10TH ANNUAL AWARD
Over-All, Meg. Mat-1st
Ohanne|-2d

Claar Channel-18
Pubesery, Cloar Channel-3d

Bingls Campalgn: Clear ©hanned-4 M

KLTE. Danver Dver-All, Reglonal-34 Bales, Mog.-1et
Pubsery, Reglonal-1m Putrery, Med.-34d
WFIL., Philadaiphin Bingls Campalgn: Replonai-Ba Rudisnos, Feplonni-Ed

Bingls, Over B.000-1at

Over B.000-24
Pubsary, Ovee B000-18

Over-All, Over §,000-1s

MEFD, San Franoloe Over-All, Over B.000-34
WFOX, Miliwsuies Over-All, Under B,000-34
KIEV, Glondaie, Oalif. Pubsers, Under 5,000-1m
WNYO, Mew York Pubsery, Undee 5,000-2d
WLOW, Moefols Ovee-All, Now-st

Bingle Gampalgn: Ganadian, Local-imM OQanadian-30

11TH ANNUAL AWAARD
Pubasry, Ribg, Net-1it

Audienpe, Clear Channol-Ed
Audisnos-Balog, @l Chan-1§

Balea, Clear Channel-18
Pubsery, CI. Ohanned-Zd

Bales, Qipar Ohanned-2a

Pubyery, Local-3d
Audience, B0, 000-18

Balea, B-Z0 Kw.-int
Pubiesy, 6-20 Hw.-1m

Riidlanos, G-20 Kw.-16d
Balea, B-Z20 Hw.-2d
Audlpnos-Baloy, B0 Kw.-8d

Pubrory, 2H0-Z0 Kw.-1nt
Audlences, 250.-20 Kw.-3d
Pubsery, 250-20 Kw,.-24

Audisncs, 250-20 Kw.-1m
FW-2d

5-Kw. Indies in Tough Race;
New York Stations Grab 3
Awards, WHDH (Boston) Fourth

NEW YORK, March 5.—Competi-
tion in three of four categories—Sales,
Audience-Sales and Publle Service—
was particularly spirited among in-
dependent statlons of 5000 watls and
over in The Billboard’s 11th Annual
Radio and Television Promotion Com-
petition. WOV, New York, Indie,
walked off v.:th awards in both
Sales and Publiec Service, and WNEW
another local indie, won in hu:iimwn
Promotion, The other top winnoar
wias WHDH, Bostion, in the Audience-
Sales division.

WNEW pgoes on the theory thal the
best attacl is a different attack and
followed that idea thru successfully
to win the Audience Promolion cate-
gory. Its trick programing featured
unusual shows such as the You Can
Lose Your Shirt pgiveaway, where
contestants paid for missing questions;
Anything Goes, with lisleners sending
in the weirdest thing they could find,
and Summer Serpvice, which delivered
tips on traffic, weather, places to go,
ete. Not only were these programs
good shows but they were rated good
enough copy to get plenty of free
space in the newspapers.

In Sales Promotion, WOV leads the
parade, followed by KSFO, San Fran-
cigco, The New York indie featured

a channel where it already had bullt
a considerable audience to one with
fewer listeners. The promotion push
began one week before the change,
with the theme “Follow your favorites
to 1010" constantly accentuated. Car
cards, billboards, a movie lrailer and
gimmiclke such as a door-knob hanger
and a co-operative promotion with
the American Aliriines carried the
main promotion burden. The result

was an incrense, not a decrease of
listeners. _
CENW, the second-place winner,

claims a number of firsts in Cana-
dian promotion to its credit. They
include using ecar cards on a yearly
contractual basis, using daily and
weekly paper advertising, distributing
book covers to school kids publicizing
the outlet and paving $1 daily and $5
weekly fo the best news slories of
the week submitted to the station.
CENW nublic service contributions
have been outstanding. The top
effort here was donating the facili-
ties of the statior to the govern-
n.ent during the Fraser River [lood.

The Regina outlet, CKCK, which
came up with a third, built its pro-
motion around the Sweet Caporal
show, Sweet Harmony. Roadio plugs,
newspapers, window displays and
sports publications were intensively
utilized. Rugby for Radio, a booklet,
wis also distributed to 3,000 listeners,
a good portion of the station's sports

audience.

“Audited Audiences" copy in a series
of ads in trade papers. The ldea
behind this theme Is to take the
guess out of buying for sponsors. The
station's “"Quizzes for Time Buyers"
was another highly ingenious method
of alerting them to WOV. The
agency men were given prizes for
answering guestions about the out-
let's current advertising,

KSFO made constant and continu-
ous use of traditional sales media,
using trade paper ads, program sched-
ules, malling pieces, sales presenta-
tions and other stand-bys.

WHDH, the Boston outlet, showed
truly sensational results in hiking
its audience and sales. In two,years
the station increased its share of lis-
teners 325 per cent. Tho during that
time it took ads in the local papers
for 165,000 lines of space, it major
promotion concerned Itself with the
baschall broadeasts, Here the re-
sults were that WHDH drew an over-
all share of audience 40 per cent
higher than that drawn in 1946 L
another station carryving the games.

KPOA and KGER

The second and third-place win-
ners in the Audience Sales division
were KPOA, Honolulu, and KGER,
Long Beach, Calil., resnectivelr
KPOA also latched on to sporis with
successful results. It calers to a
multilingual population in the islands,
but its baseball scoring contest, with
two round-trip tickets to the main-
land the prizes, received 50,000 en-
tries and reached all types of lis-
feners.

KGER, realizing the great number
of Eﬂuthweslern residents living on
the Coast, went “"Western” and re-
vamped its entire program schedule to
fit that theme, The station got .t-
self a 600-pound disk jockey named
Tiny Tim and received national pub-
licity when he got stuck In a phone
booth,

WOV really won the laurels for s
sock public service promotion in 1948,
Its American Family series, especially,
was the kind of radio that will be
long remembered in New York. In-
cluded in the series were programs
touching on all facets of family life
—livoree, housing, Infertility, hospi-
talz, the public school system and
brotherhood. Naturally the response
was gratifving,

KFWB, the second-place winner in
this catepory, furnished its listeners
with complete information to make
its electoral choice. The Republican,
Progressive and Democratic conven-
tions in 1948 were nired at a great
cost to the station. Three special cor-
respondents were dispatched to Phila-
delphla and came up with some nota-
ble news beats.

wWWwW americanradiohistorv com

No National Web Entries

(Continued from page 3)

the Radio Department this issue.
Pointing up the importance of this
competition is the fact that each of the
judges spent virtually an entire day
to make their choices. The jUﬂﬁnﬂ
system, in view of the great number
of entries—a shade under 200—used
groups of subcommittees assigned to
various categories. This made it pos-
sible to give each entryv thoro and
complete attention,

Three Disappointments

three items pninted out to broadeast-
ers generally. One was the disap-
pointing number of TV eniries, An-
other was the disappointing number
of entries in FM. The third was the
fact that no national network entered
this year—the first time in the 11~
vear history of the promotion com-
petition that this has been so. The
story behind this development is this:

Both Mutual (MBS) and the Na-
tional Broadcasting Company (NBC)
wanted to submit entries, but would

(ABC) pleads poverty whenever the
competition comes up,
doesn’t figure in this picture.) How=
ever, when CBS was asked as to its
intentions, its promotion veepee, Vic-
tor Ratner, stated Columbia would
not participate, for the reasons:
CBS Explanation

CBS is committed to a policy of not
entering competitions; CBS could not
spare the tme, money or manpower
to prepare an entry, CBS did not be-
lieve in “promoting promotion."

To which The Billboard replied
(this was before capital gains) that
it tould not accept & “no money™ plea
from Columbia; that The Billboard is
aware of the plethora of phony
“awards” plaguing the industry, and
that if CIBS had any idea that The
Billboard had a money-maker in its
radio promotion competition we'd let

competition (total expenditures,
slightly more than 58.300: total ad-
vertising receipts from competition
winners, $4,400). At that, results were
botter than anv vear before,

Industry Service

And to which The Billboard fur-
ther replied that, as a high priest of
radio promotion (Ratner Is on leave
now from CBS to finish up the all-
radio presentation being made under
industry-wide auspices), he and CBS
were doing the industry a distinet dis-
service in refusing to participate since
the competition does, in no small
measure, just what the all-radio pres-
entation does—it focuses advertiser=
agency eyes on the sock promotion
services, and the sock sales slories,
that radio renders and has to tell its
clients and listeners, The willingness

P.S.—CBES didn't enter, and neither
NEC nor Mutual could on account of
CBS.

As usual, winning entries will be
exhibited at this year's convention of
the National Association of Broadcast-
ers (NAB). The Billboard's exhibit
room will be open at convention
headquarters, the Stevens Hotel, Chi-

cago, from April 10 thru April 13.

Close Fighstj
In Promotion
Competition

For the record, the judges want

not unless Columbia (CBS) entered.
(American Broadecasting Company

and thus

him look at our records on last year's :

of the judges in participating year
after vear is an indication of that fact
and of the importance of the competi-
tion as m service to the Indusiry.
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Company hereby express unanimous and enthusiastic
| | B |

approval of the network’s program policies, past, present

a—

" and those proposed for the future.

Further, they are in complete accord with NBC’s plan :

to afford opportunities to new American talent, and

Copy nigttad males
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CHICAGCO, FEBRUARY 28, 1949

f) lf' B
3 mnﬁdent that this field has unhmlted potenna]ltleﬂ-

'-:':*

fhe end that all NBC programs, present and future, shall

have the widest opportunity, the affiliates declare their inten-

_..-"

tion to accomplish the most aggressive promotion campaign

history of the industry—so that NBC shall further

strengthen its position as the nation’s number one network.



www.americanradiohistory.com

" The sgtation's promotion

- found WSGN, Birmingham,
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) I'B(DHIOTII'N COMPETITION

| lonal Channel Affiliates
’Erab Their Share of Honors:

The Billboard

March 12, 1949

——— ——

WOWO WOW,KLZ Cop Two Each

YORK, Mun.h ﬁ—ﬂetwurk
ntﬂliates uperming on a regional
channel showed again, in The Bill-
board’'s 11th Annual Radio and Tele-
vision Promotion Competition, as
they did last year, that it isn't
necessarily the big city slickers
who do the slickest promotional job.
A number of lesser communities are
represented  among  those  which
copped honors, carrying further the
strong and healthy dispersal of tub-
thumping savvy into every corner of
the country. Three stations walked

" off with two awards apiece: WOWO,

Fort Wayne, Ind.;
KLZ, Denver,
Fi‘rﬂ stations shared the gravy for
audience promotion proficiency, with
WHB, Krnsas City, Mo., proving the
front runner. That outlet showed
its know-how In letting the audience
and trade know about its changeover
of frequency and simultaneous start
of operations on a full-time basis.
ran the
m‘t and in so doing impressed the
VO of judges, as well ag those for

WOW. Omaha, and

i the promotion originally was
Intended.

Second Place Tie
Second place in audience promotion

and
WFIL, Philadelphia, tying for the

‘award. The former, in addition to

continuing campaigns, promoted
three special-event promotions, two

tied in with loeal originations of net-

work alrers and the third with the
State fair. The Philadelphia outlet
made the grade with appearances of
its talent and local shows in 14 sur-
rounding communities. Another tie
was in evidence for third place, with
the winners KDAL, Duluth, Minn,
and WTMJ, Milwaukee, The Duluth
station utilized a contest built around
{": shows to stir up interest, while
WTMJ's tie-up with the State fair
proved a boon for both, promotion-
wise.

Plugging its clients “from the kilo-
eycles to the cash register” pald off
for KLZ, Denver, with highly suc-

its coverage area,

cesaful relations with advertisers and
with first place in the sales promotion
diviston of the competition. All the
traditional promotional tools were
utilized with telling effect, and such
additional gimmicks as airplane ad-
vertising were tossed in for very
good measure, WISH, Indianapolis,
and WOW, Omaha, tled for second
p ace, the former with strong and con-
gsistent use of regulation methods and
the laiter for its spectacular 2&th
anniversary promotion in which it
openéd individual $1 savings accounts
for over 1,000 advertisers. WNAX,
Yankton, S, D., took third honors for
its thoro campaign around the broad-
cast of the Joe Louis-Joe Walcott
heavyweight title fight,

Gimmicks and Gadgets

A “"gimmick and gadget” campaign
aided WDNC, Durham, N. C., to win
first place in audience-sales promo-
tion. The station plugged its power
increase and frequency change with
a series of gimmick post cards with
gadgets attached., A series of special
events also were promoted, and to
these the station bent a strong promo-
tional arm. WOWO, Fort Wayne, got
the second-place nod for an elaborate
campaign on behalf of a department
store client, which involve * sponsor-
ghip of the local symphony, a moppet
show to boost Christmas trade and a
teen-age talent show.

In the public service division
VIOWO, Fort Wayvne, paced the field
with a collection of promotions em-
bracing such projects as farm work
fire prevention, educatiom, teen-age
and children's alrers, community and
civie organization promotion, safety
shows, coverage of fairs, promotion
of radio week and boosting of the
Freedom Train. WOW, Omaha, ran
second for its tour of nine European
countries by 25 “dirt farmers” from
with broadcasts
from abroad and full press coverage.
KLZ, Derver, achieved third place
on the basis of a special series of
programs concerning heart disease,
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LZ's Public Service Director

MA(K SWITZER

KLZ continuously demonstrates its o
gressive leadership in the sphere of soc al

usefulness, Switzer directs and co-
ordinates KLZ's many efforfs to dissect
and solve problerms peculiar to the

Denver arcp.
KELZ, DENVER

Multiple Wins
Go to Nine
Competitors

+| Only one other

NEW YORK, March 5—Nine sta-
tions of all those entered in The Bill-
board’s 11th Annual Radio and
Television Promotion Competition
were able to win more than one
award. KLX, Oakland, Calif., was
the top laurel collector with three,
including two firsts and one second.
station won two
first awards: WOV, New York.

Here are the multiple champs, with
g2 run-down on where they won:

KLX, Oakland, non-network, 250-
1000 watts—First, sales promotion;
first, audience sales promotion; sec-
ond, audience promotion.

WOV, New York, non-network,
250-1000 watts—First, sales promo-
tion; first, publie service promotion.

WLW, Cincinnati, elear channel
network affiliate—First, sales promo-

tion; second, publie servie: promo-
tion.
WOWO, Fort Wayne, Ind., regional

channel network affiliate—First, pub-
lie" service promotion; second, audi-
ence-sales promotion.

WOR, New York, clear channel net-

(See MULTIPLE WINS on page 12)

Sm_;" Indies
Prove Prolific
In Promotion

NEW YORK, March 5.—A bumper
crop of promotional ideas marked the
entries of independent stations of less
than 1,000 watls in The Billboard's
11th Annual Radic and Television
Promotion Competition., Undoubted
leader among stations operating in
this power frequency was KLX, Oak-
land, Calil.,, which took first place
in the =ales and audience-sales di-
vision and second in the audience di-
vision., WNYC, New York, also was a
multiple choice, second in public-
service and third in the audience pro-
motion category.

WLOW, Norfolk, winner of the
last year's Billboard award for sta-
tions on the air one year or less, con-
tinues in the same promotional groove
with its victory in the audience classi-
fication in 1948, For example, its
Knotholer Club, conducted by sports-
caster Mark Scott, led the fight
against juvenile delinquency in the
city. And a: an example of racial
equality in action, it had Negro and
white youngsters participating in
various social and sporting activities
in the Southern city. Second and
third awards in this category went
to the KL.X and WNYC respectively.

KLX led the sales division, fol-
lowed by WPDX, Clarksburg, W, Va.,
and WDLB, Marghfleld, Wis, The
California outlet wanted to build its
morning time period sales and In
order to do this utilized two Glen
King disk lockey stanzas for the job.
As tools, 24-sheets, newspaper dis-
play ads, promotional spols, contests,
point of sale and merchandising aids
and newspaper publicity were used.
The campalgn was so successful that
12,000 letters and 20,000 contest en-
tries were received and Hooperatings
for the whale morning zked hiked 90
per cent,

In the audience gales category
KLX won the award. WMIN, St
Paul, was second and WFOX, Mil-
waukee, third.

In the publie service divisions,
KIEV, Glendale, Calif., for the second
year in a row, was first; WNYC, sec-
ond as mentioned, and WFTM,
Maysville, Ky., third. Among the
many public service features KIEV
offered its listeners were an essay
contest on Americanism, a benefit
dance to raise money for city parks,
a disk Jjockey show that increased
army enlistments 72 per cent and
other similar station activities of
benefit to the community,

New Stations Lick Problems;

KIOA, WLTC, WALE Winners

NEW YOREK, March 5.—Promotional problems facing new stations
taking to the air are frequently more complex than those of outlels with a

continuing promotional effort. Since

most of them also have the job to do

on a small budget, those that make off with the honors in this classification
in The Billboard's 11th Annual Radio and Television Promotion Competi-

tion are fully deserving of the laurels they have won,

The winners

this vear are KIOA, Des Moines: WLTC, Gastonia, N. C,, and WALE, Fall

River, Mass., in that order.
to get its preliminary message across
to the public, Among the six were
publicity, advertising, direct mail, a
slogan contest, KIOA open house and
push-bution changes. The slogan eon-
test—KIOA, the Heart of Towa—was
the winning entry, with 2,585 entries,
After it went on the air in April,
1048, the campaign covered publicity,
promotion, direct mail, display helps,
sales aids, merchandising, special
evenls, programing and surveys. He-
st.lts count. A Hooper city index
made in September places the station
first in the community in two time
classifications, thug revealing it has
achieved its promotional objectives.

Not only did WLTC have to get it-
self listeners, but it found its com-
petitor had created a spot announce-

ment consciousness in the town and
had to overcome that additional

www americanradiohistorv com

The lowa outlet used six different avenues

handicap. Once again programing
proved to be the answer and shows
were produced that got sponsors. Sta-
tion also created audiences by the
use of remotes and used a Negro disk
jockey to assure itself of that segment
of a previously untapped audience. ,

WALE has only been on the air
since May, 1948, To snag listeners
it conducted multiple promotions at
the same time with emphasis on at-
tention-getting stunt publicity, For
example, the station mounted a whale
mascot on a truck and toured the
area, the mayor threw the switeh
opening the station at ecity hall, air-
planes dropped gift certificales on the
crowd during these ceremonies and a
‘“‘mystery wvoice” competition with
lots of prizes created pienty of lis-
tener interest in the vielnity.
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ﬂop Honors to WENR-TV;
'-WPTZ and KTSL Tie for 2d

Goes in High;

Iﬂﬂ_rﬂr as

‘thn covers of the entries. Top
o went to Chicago’s WENR-TV
i and npu':uted by the American
Broadeasting Compuny (ABC).
. The ﬂﬂt*pélm:a champ's campalgn
well before the station even
the air, with its T-Day September
- 17, last year. All the station’s mani-
ﬁd efforts were devoted to plugging
u -type opening, and the fact
Emmded wis evidenced when
it pulled an audience including 82.8
ar gent of TV homes interviewed by
‘Pulse on its first night.

| wmmm for Second Place
w up in a dead heat for sec-
were WPTZ, Philadelphia,
» Hollywood. The former,
wned station, did an ex-
nt job of selling, not only its
: ties, but tele generally to
= mﬂm and agencies, Its trade
" "-'" advertising was anything but
~ the usual institutional stuff, plugging
 instead those bankrollers who turned
_"':f ‘medium to their commercial ad-
P tage in the course of buying time
r_'-.“ - WPTZ. 'The varied promotional
o

tools all were utilized in some way,
o ~‘and their advantageous application is
B * in the potent fact that
F"' Z has more advertisers on its f{a-
= ' ities than any other station in the
- e l:ﬂ-hﬂldcr of second pluace,
*‘KTBL, exploited to the hill its film
coverage of the two major party
. ~ presidential conventions, The public
= ﬁ'mil well aware of its opportunity
F\‘ 1o view the proceedings over the sta-
r

tlm after the city hm:l heun deluged

- rize went to RSTP TV,
-."?'-' -St. i‘Pmtl which em-
' upon a vigorous campaign to
hla to the audience and to adver-
as well. The station, for ex-
~ ample, turned out a tnp-nntch presen-
j' tation on television and its advertis-
- ing advautages, which was used to
~ make AM elients and agencies video-
~ conscious. Other interesting methods
,£ used included sky-writing and a
- e ule of talks by station
 beavy schedul lks by stati
Em before gatherings of local eivic
L - and business groups which had con-
_ésldenhle influence.

. Non-Web Award

NEW YORK, March 5. —Onily
one award was made in the non-
network 50,000-watt category:
To WMGM, New York, for iis
audience promotion effru tg con=
centrated about its change of
name, from WHN, and its move
1o new studios. Biggest item in
" the pa e was the week-long

|  series of special shows featur-
' ing one of the most extravagant
collections of name showhbiz tal-
ent in radioc annals,

To cement its first place
awards, the sgtation promoted
~ these shows and its call-leiter
switch thru a varied and well-
conceived master plan. ‘This in-
volved use of film trailers in
two blg movie chains in New
| York and newsreel coverage for
RS nltinuﬂ ressiuna Other
| media ed laundry shirt-
| band ldl, transcribed musical

v made by Hollywood stars
d heavy schedules of ads. |

—_| | | S

'-"'-'

‘T m 'E'GRH March 65 —Television promotion swung into high gear
the medlum began to pick up speed, tumml:rLIall:,
in the number of tele stations representied in The Billboard's 11th
Radio and Television Promotion Competition and the slender de-
ee of choice represenied among them. The panel of judges, however, felt
l:lﬂdlul.nn of disappointment in the stations’ presentation, on the basis
it & better representation of day-to-day
deuh:s in the natural course of the past vear than was t.hnwu between

This was

video promolion came over

2 Awards Eaeh

WOR, WLW, WMAQ Pull Down

in Close Battle;

Net 0&0 in Clear Affil Category

NEW YOREK, March 5—The heavy and close competition among clear
channel network afnlialeq for The Billboard’s 11th Annual Radio and Tﬂ#-
vision Promotion Competition was highlighted by three stations drawing
down two awards each. WOR, New York, and WLW, Cincinnati, each took
one first place and one second, while WMAQ, Chicago, won a second. and

a third.
difficulty in settling on their choices,

were included in the clear channel net affiliate category.

Judges Do

of the top brains in the sponsor

Bristel-Myers Company

Willam A, Chalmers
Kenyon & FEokhardl, Ins,

Lee UCouley

Mclann=-Erlvkson, Ins,

Walier Cralg
Benlan & Bowles, Ine,

Wiekliffe Crider
Batien, Barton, Durstine & Oshern. Ine

Albert B, Dempewollf
Celenese Corpocation of Amerien

John Cellmuan
Colgate-Palmollve-Frel Company

David Gudehrod
M. W, Ayer & Bon, Ine,

Tom Harringtom
Ted Baies. Inc.

Frank Kemp

Compton Advertising, Ins,

NEW YOREK, March §.—When a graur.- of men representing some
together for an occasion outside and above the call of duty, vou can
bet that considerable shop talk will ensue,

if they are gathered, as they were last Tuesday (1), as judges for The
Billboard's Annual Radio and Television Promotion Competition, the

The judging took place at Le Perroquet Suite of the Waldorf-
The judges, whose names are listed below, spent vir-

The method of judging the eniries was much the same as in last
Ag each eniry was received, it was assigned to

At the Waldor{ the judges received a volume

the' judges were requested, upon completion of the

11th run by this publication., The occasion afforded the judges the
opportunity to pore gver the many entries, and their consclentiousness
and interest made for awards on the highest and fairest level,
Astoria Hotel,
tually the full working day inspecting the entries, debating their
merils and marking their closed ballots.
year's competition.
a Billboard radio-television staffer, who wrote a briefl but complete
report on its contents.
in which all these reports were bound. This procedure was followed
in order for the judges to begin their work with some idea about the
contents of the reports, as it otherwise would have been manifestly
impossible for them to digest thoroly the impressive and frequently
massive collections representing the vear’'s promotion work of each
entrant.
Subeommillecs

The board of judges was divided
were assigned to various eategories.
concerned with stations of one power grouping, while anpther bateh
worked on a different group of stations,
and Canadian stations ealled for further subdivision of the judges.
In addition,
mandatory assignments, to vote on other groups after proper study.
In this way, each category was acled upon by two or more judging
units.

The following is the lisi of judges:
X, M. Allen

Thoro Job

and advertising agency field gel

Particularly is this true

on LCalegories
into subecomunittees, which thes
Thus, one group of judges was

Television, FM, new stations

Cheater MacCraoken
Doherty, Ulliford & Shenfi=id

4, Ward Maurer
The Wildrool Company

Rager FPryor
Foole, Cone & Beiding

Binpley Pulver
Dancer, Flizgerald & Bampls, Inas,

Richard Retiig
American Home Producis Corp.

Tom Hevers
Biow Company, Ins, '

Tom Slaier
Ruthrauff & Ryan, Ins,

Ray Suallivan
Bullivan, Stauifer, Onlwell & Bagles, Ine

Russel' Young
Xoung & Rabicam, Ins.

These proved prodigious feats, as the judges had more than a little
Network owned-and-operated stations

WNBC's first place
wns for its audience promotion,
centered about its highly suceess-
ful Salute to the Cities campaign,
which has been widely copied.
The WOR and WMA snund—u
deadlocked for second p

category, the former for 115 ll:maIt uge
of choice copy and intelligent appli-
cation of same, and WMAQ for a cam-
palgn which saturated its area thru
heavy use of comic boolks, station
breaks and promotional broadcasts.
WRVA, Richmond, Va., won a third
award on the basis of strong promo-
tional efforis in- its coverage ares
thru devices such as billboards, car
cards, a monthly program log, ads,
transit posters and the use of WRVA's
own factlities.

KSTP Also Adeg

WLW evidenced its usual top-flight
sales promotional job in winning first
place in that category, The station's
merchandising methods have become
a2 by-word in the industiry. Again
this year they proved the plus ultra
in the field thru maximum use of
20 full-time employvees in a depart-
ment devoled entirely to grocery.
drug and gpecial merchandising.
KSTP, Minneapolis, also proved adept
at this sort of promotion, with spe-
cial analyses made of sponsors' sales
problems in its area and a thoro
plan for eclearing them up., This won
KSTP a second in the sales promo-
tiom grouping. Third award went to
WMAQ, which exhibiled consider-
able ingenuity and effort in apply-
ing its merchandising shoulder to
clients' sales wheels.

WOR walked off with the audience-
sales promotion gonfalon, with- its
rare combination of humor, per-
spicacity and incisiveness, making its
efforts a pleasure to behold, both for
the audience and for the sponsor.
Deft ad and merchandising copy and
good exploitation of the station’s mar-
ket made the award deserved. KDKA,
Pittsburgh, tpok second place with a
job which merited high praisa from
its agencies and clients. KEX, Porl-
land, Ore., was volted third honors
for a campaign stressing iis power
boost.

KEVO0O, Tulsa, Okla., broke Into the
champions' circle in the public service
promotion division, via its efforts to
stir farmers to build “greener pas-
(See Three Stations Win on page 12)

Close Contest in FM Group;
WCFC First; WIZZ Again 2d

NEW YORK, March 5.—One of the
closest of all the contesls in The Bill-
board’'s 11th Annual Radio and Tele-
vision Promotion Competition was
that staged in the frequency modu-
lation (FM) grouping. The numer-
ous entries in this division proved
so closely bunched in quality that
the judges had a difficult time
before they decided that the first
prize goes to WCIFC, Beckley, W. Va,,
with WIZZ, Wilkes-Barre, Pa., sec-
ond, for the second year in a row,
and WRBL-FM, Columbus, Ga., and
WGYN, New York, tied for third
place,

The WCFC entry was especially
noteworthy in that it was the sta-
tion's first year on the alr, The fact
that it was also the first FM sta-
tion in West Virginia made it much

=

easier to garner free newspaper space
in the papers of that State. For
example, WCFC secured the ears at
the top of the first page of the local

Beckley Post-Herald.. Among the
other audience drawing activities
were broadcasting baseball games
played by the Cincinnali Reds, seét-
ting up a “radio workshop" in which
people from the area learned about
broadcasting and created actual
shows, intensified promotion of FM
knowledge thru the local press,
broadcasting the basketball games of
West Virginla University and Marsh-
all College and a sports quiz show
pitting local orgs against each other
which nabbed plenty of free space in
the local papers.

WI1ZZ always comes up with =

www americanradiohistorv com

clever promotion operation and this
year was no exception. This station,
the one that gave birth to FM transit
broadcasts, uses much of its promo-
tion to sell FM sets and thru that
increase the available FM audiences.
All this. naturally, to attract adver-
tisers. However, instead of utilizing
costly paid newspaper space, WIZZ
decided that good programing alone
would do the trick. With that In
mind, it tied up the broadcast
rights to sports in the locality an
broadened its listener base.

Both WGYN, New York, and
WRBL-FM, Columbus, Ga., con-
tributed interesting presentations, The
New York station had four major
objectives: To boost FM as a medium,
plug the WGYN programs, boost the
station’s selling power to advertisers
and agencies nnd to promote specific
sponsored programs. The Georgin
outlet’s chief contribution was an FM
clinic which tied in with retailers
who exhibited their sets and el-
pated in the idea to the extent they
donated 13 sets to be given away to
the public.

u%

Rl
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PROMOTION COMPETITION

“Solid Promotional Job

The Billboard

By Low Watter Brigade Among

Local Channel

NEW YORK, March 5.—The low-
wattage stations often are long on
Ingenuity in addition to doing a solid
substantial promuotional job. This is
borne out by the entries in the net-
work affil.ate-local channel cat:gory
of The Billboard's 11th Annual Radio
and Television Promotion Compe-
tition. Not only have they mas-
tered routine methods, but also
are hep to stunts and are alerd
enough to laich on to situations which
arise suddenly and possess inherent
promotional possibilities,

Winners in the audience and public
serviee categories of the network
affiliate-local channel division are, in
audience, WBOW, Terre Haute, Ind.;
WEBO, Harrisburg, Pa., ani. WFBR,
Baltimore, in that order, and in public
gservice, KETUC, Tucson, Ariz., first;
WPOR, Portland, Me,, second, and
WHYN, Holyoke, Mass., third.

In the audience-sales division a
single award was made to WCOP,
Boston,

WBOW follows that promotion ball
like a terrier. The six main features
of ils campaign last year were a
house organ, newspaper advertising
and publicity, radio advertising and

leity, downtown miniature bill-
oards, motion picture trailers and
bus cards, Its stunt promotion went
gll out publicizing Art Linkletter's
1948 mppearance at the Vigo County
Fair.
WKBO%s Solid Job

WEBO does a solid kind of promo-
tion job. Newspapera are used to
plug call letters, to establish local
personalities and to tie in with net-
work personalities. In radio a total
of 2,389 live spot announcements

Web Affiliates

flacking the station were delivered
thruout the year. Fifty per cent of
the station's outgoing mail carries
stamps, stickers or stuffers with a
pramotional message to the public.

Mass eirculation newspapers are
the main promotional arm of WFBR's
campaign. The press advertising al-
ways makes a point of linking several
different typee« of shows, Station also
distribu*ed 10,000 [folders to such
places as doctors' affices, barbershops
and beauty parlors, All this activity
hns meant upped ratings.

WCOP makes intelligent use of pro-
motion that takes advantage of local
idiocynceracies. Boston, for example,
has a large commuter population and
the statinn caters to local papers read
by these suburban residents. Exten-
sive promotion is also directed toward
Boston schools and libraries as well
as those in outlying towns and wil-
lages. For its special stunt of the
vear, WCOP originated a Boston Tea
Party from Rowe's wharf where the
original tea party had been held.

Standout Pubsery Joba I

All turee stations in the public
gservice division turned in stand-out
efforts, KTUC, in particular, worked
out a gimmick which made for
identification between the call let-
ters of the network it is affiliated
with, CBS, and a new safely sign it
originated, *“caution
The sign was installed in 100 key
spots and the safety theme was con-
tinued with plugs and displays.

As a result of WPOR's campaign
to get out the vote in Maine's pri-
maries and elections last year, many
more people cast their ballot in
WPOR's section of the State. Most

before speed.’,

Web Standing

NEW YORK, March 5.—The
National Broadcasting Company
(NBC) came out on top in the
“team™ aspect of The Billboard’s
pramotion ecompetition. Thirteen
NBC affiliates copped awards,
with the American Broadcasting
Company (ABC) deucing with a
total of 10. 'The Columbia
Broadcasting System (CBS)
came in with eight, the Mutual
Broadcasting System (MBS) six.

= |

MULTIPLE WINS GO
10 9 COMPETITORS

(Continwed from page 10)
work affiliate—First, audience-sales
promotion; second, audience promo-
tion,

KLZ, Denver, regional channel net-
work affiliate—First, sales promotion;
third, publie service promotion.

WOW, Omaha, regional channel
network affiliate—Second, sales pro-
motion: second, public service pro-
motion.

WMAQ, Chicago, clear channel net-
work affiliate—Second, audience pro-
motion; third, sales promotion.

WNYC, New York, non-network,
250-1000 watlts—Second, publie serv-
ice promaotion; third, audience promo-
tion,

of the eampaign was conducted on
the station's air time. Tag lines at
the end of sponsor's commercials,
singing Jjingles, plugs, ete., did most
of the job.

WHYN delivered the goods publie
sirvice-wise with two campaigns:
Penny Parade, a junior version of the
March of Dimes and a drive for a
camp fund for needy children. The
camp fund drive clicked so well that
100 youngslters were sent to camp
for the summer.

March 12, 1949

THREE STATIONS
WIN TWO AWARDS

(Continued from page 11)
tures,” to sell the State’s universi-
ties to its youth and to Inform
younger listeners mbout life abroad.
Contests and promotions tied in with
these programs spread the word and
involved the listeners In greater
numbers. WLW won second place
for its pubserv work in giving 1,100

free broadeast hours to worthy causes.
Potent publicity, advertisin® and pro-
motion was given these shows, on a
par with regular commercial broad-
costs, WLAW, Lawrence, Mass,
gained third place for a series of
shows done in conjunction with a
campaign to better the four com-
munities comprising ~ the station’s
home broadcast area.

Foote, Cone, Belding

Cancel Hooper Basie

NEW YORK, March 5.—The Foote,
Cone & Belding (FC&B) Agency has
canceled its basic subscription to the
C. E. Hooper rating service, it was
learned this week, The agency, which
was paying the maximum agency
rate, dropped the sorvice when
Hooper and the A, C, Nielsen organ-
izattons more than doubled their
rates at the start of this year. An
official of the agency said that, faced
with a cholce between the two serv-
ices following the subseription hike,
it hnd decided to retain Nielsen
FC&B also holds a Pulse subscription.

The agency, however, renewed its
Hooper contract for television ratings,
city ratings and Pacific Coast ratings.
It will further review ils position
after Nielson begins video ratings in
New York in late spring, inasmuch as
an estimated 20 per cent of television
homes do not have telephones, the
basis for the Hooper surveys.

to a man after a mountain

above those of last year.”

money in double-quick time,

—heard by the most people
where the most people are

mutual

www americanradiohistorv com

.« With a molehill budget

IT REGULARLY HAPPENS—as in the case of the lovely lady on the left—
WOR's Barbara Welles—through some almost mysterious quality, that she
can provoke women into responding miraculously to suggestion,

For instance, twice in one week thousands of listeners to the
“Barbara Welles Show™ heard its conductor murmur quietly, “If you'd
like a little can of paint—it's just a very small one, mind you—drop me
a postcard, or a note, and I'll see that it's sent to yon,” That's all,

And mentioned only twice. Well, Gentlemen, 19,334 women wrote in
within a matter of a few days. Said the sponsor, *'Our sales are 25%

In today’s competitive markets, WOR’s “Barbara Welles Show" is
creating sales mountains for advertisers wrestling with molehill budgets.
This WOR show, and others like it,

can save you money and make you
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CHICAGO, March 5.—At the end
B ofthe two-dav National Broadeasting
- 17‘ %, Company (NBC) station conference

. ‘here this week it was certain that
o= g -"'"-"‘NEC '‘had won one of .the greatest

S wictories of itz history. At the first
';_-. _meeting it became clear the affiliates
b ,}_; ‘would not revoll, as was feared. The
. affiliates backed the network prae-

ﬁull];? 100 per eent in its recent trou-
'm présent methods of combat-

Hﬁlﬂ? of the Columbia Broad-

am and ite future plans to
ramnln-. " e pnation's No. 1 network."”
The. netwclrk seamed to have won
1»“’ ha-.ttle with frank discussion on
three major policy levels.

Renssures Alfiliates

Many of the affiliates had been ex-
rprﬂlnc concern with the network's
¥ on AM vs. TV. On this score
top level execs, headed by Niles
Trllmmtﬂ'l ;‘:-rm.idmn and Charles
'-'_f il:.- BEI:IIJJ executive vice-president, as-
. '1 > sured affiliates that the network was
- in the AM business to stay and that
" it would not allow television activi-
‘ties to hurt radio operations, Many
“of the affiliaies. had been aceusing
NBC's parent company, Radio Corpo-
ration of America (RCA), of forcing
the net to accent TV in order to pro-
- mole the medium in which RCA had
& chance to profit heavily thru sale of
~ transmitting and receiving equipment.
. | To this charge NBC execs Eﬂllrllll"l'ﬂﬂ
*u”r_ _thn.t the rt:n:mt gtockholders’ report of
- RCA definitely said NBC's AM op-
l‘r.rtinn would not be slackened, one
Kl

I

-

;-_s‘.-'%
;

Progruim Poliev
On the program policy level, too,
" NBC scored with frank and apen clis-
- cussion of problems and plans, Di-
“recting his remarks to the charges
that NBC had been given a fatal blow
by the recent talent raids of CBS,
mmell summarized the network's
sitlon.
\ “"We have to face up to the chal-
lenge of giving even greater value to
t advertisers,” he zaid. “We've
got to make broadecasting attractive
to additional sdvertisers by bringing
total radio costs down, And we must
da. all this without sacrificing our
own Ennnﬁmil: position or yours dur-
. ing the years nhead.”

Continuing his comments on why
NBC did not resist the capital gains
raids of CBS, even tho it had the
resources to do so, Trammell stated,
*Besides being an advertising busi-
n radio is show business. It can-
not satisfied indefinitely with the
same materianl, the same performers
and the same programe. It must not
only expect programing changes, it
must be alert and a;,k.rnra-.an e in bring-
ing about the changes which are
. necessary to hold audiences and at-

tract new listeners in competition

with other forms of entertainment,

If radio is to maintain its competitive

edge, It must be constantly u:lwi:lup-
| !ng new personalities and new ideas."

&
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;.H-r:_: "During the third major policy level
j:i", ~ discussions, Charles Denny carried
gl the ball. ‘He summarized a hard-
. work no-miracle policy by saving,

“We tHink we have the answer and
ft's pretty simple, too. It doesn't
cull for pulling rabbits out of a hat
or performing spectacular miracles,
e It ecalls for hard work and imagina-
9 tion, week by week, month by month,
L - 1o ﬂWElﬂp new ideas and talent, tu
prevent our programing from going
stale and to attraqt and hold audi-
-y ences, It means promoting our shows
- ~ “up to the hilt. It means lining up
' a well-planmed schedule where each
program contributes to the popularity
of the others, And it means doing
all this with talent and programs that
~can be priced on a basis to attract
new advertisers.”

Quick Approval
- Formal approval of the NBC poli-
cies came the first day of the con-
“ference. After a Monday afternoon
closed session from which net exees
were excluded, a resolutions commit-

€ Cards Put on Table,
Affiliates Back Network

it 18 8

tee, headed by Martin Campbell, gen-
eral manager of WFAA, Dallas, and
chairman of the Stations Planning
and Advisory Committee (SPAC),
came in with a report wholly back-
ing the network. This resolution was
kevrnoted with a statement that the
affiliates expressed *unanimous and
enthusiastic approval of the network
program policies past, present and
those proposed for the future.”

Weigh Results

Some of the affiliates zaid, too, that
good thing that NBC is be-
ginning to get some real competition,

They claimed that it is just what the
network needed to make it look for
new talent, to try to find new adver-
tisers and to make it promote as it
never has before, One affiliate put
it this way: "Certainly we're be-
hind NBC. To help ourselves we
have to help the network, Since
we're a part of the network, we'd be
silly to give 1t greater injury now
that it appears to be suffering from a
broken leg. And frankly, what's
happened is a good thing. Now may-
be the nelwork brass won't be so
complacent. We, in turn, will be
helping both the network and our-
selves by getting behind it and push-
ing for a change.”

That the affilintes were going to
push was made clear by another
portion of the wvote-of-confidence
resolution., In it the affillates de-
(See NBC Puts Cards on page 16)

RADIO S
“Hint Hunt”
Follows Ameche
In CBS Exit |

CHICAGO, March 5—The Col
bia HTEHEIEEIEHHE System (CBS)
week suffered another blow
afternoon sked when Armour &

Company, meal packers, decided '.ln
drop Hint Hunt from the 4-4:25
glot across the board, effective d
13. The cancellation follows Hﬁi bj"
American Tebaceo of the pl'ﬂ 1
30 minutes, in which it had -
the Don Amer:hr: show, Hinl Hitﬂ. J
—

Lk

a%;

a Radio Features packug originat
in Chicago, is exiting because
(See “HINT HUNT" on page 1

SH

)

Although “time on the
air” is the main product
sold by WLW, it is sel-

dom the first thing dis-

.
—
e ——
——
—
—

cussed when a manufac-
turer or his agency briﬁgs a selling prob-
lem to The Nation's Station. Rather, the
talk is apt to be about distribution, prod-
uct, package, display, selling appeal...
and then, advertising.

w

For at WLW it is accepted that adver-
tising can be truly effective only when
other factors are right, And with service
facilities found at no other radio station,
plus manpower and know-how to do the
job, WLW is often in a position to help
in many, many ways.

Many success stories have been written
at WLW by manufacturers both large and
small. And these manufacturers have not
only sold goods in WLW-land; they have
invaluable for use

learned lessons

throughout the country.

WLW-land is not north nor south—

not east nor middle west. It is made up of

www americanradiohistorv com

and then,

ADVERTISING

parts of all these varied sections, just as
America is made up of the sections as a
whole, WLW-land is neither industrial
nor agricultural, It is both, WLW-land is
neither rich nor poor, It is a combination,
The folks who live here typify the peo-
ple of the entire land. It is an ideal prov.
ing ground. When you know what will
work here, you can be pretty sure it will

work elsewhere in America.

So, if you have a selling problem, why
not talk it over? Simply conract any of
these WLW Sales Offices:

140 West 9th St,
Cincinnati 2, Obio New York 20, N.Y.

360 N. Michigan 6381 Hollywood Blvd,
Chicago 1,111,

THE NATION'S MOST MERCHANDISE-ABLE STATION

Cusidy Broadeailing Copoition

630 Fifth Avenue :

Hollywood 28, C'ah'f."

Fitasc] i ledial
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: ' er-writer-director, Jack La
randre. Announcer, Marshall Kent. Or-

.,“hm under the direction of Robert

Trendler. Cast: Muriel Monsell, Hope
' irs, Sondra GCalr, George Kluge,
» Kay, Don Gallagher, Karl
John Barclay, Maurice Cupelmd.
t Clarke.

HﬂHrl.lIE ll" this pr-p'l:u

None
inlnl'l.in:
ﬁqi e u d m lllllll i L] "“.
lljll"l -: v preceding
Thealer™) . 1

_I.Il ﬁ lhn ln-'llﬂin. i
s R

mnnmn OF SHOWS ON

Croahy.....o00ennans I 1 X
'“'. M" lllllll L LN I-'-.
- Blery™.. JIAS

. new HBH miﬂ, nriglnated
by WGN, local Mutual 50,000 watter,

nﬂhlul to make the radio industry
git up and take notice. It's
= just another dramatic series,
“%*1 adapting for radio wvarious
well known plays and stories.
And, in fact, it's not a top
e:nmpl& of productions in this

hlng to, with a fair amount of en-
t value. But so far the
series has not proved itself worthy
sompetition for Bing Crosby and Big
V top shows on competing net-
B s by to sxe thie rubber
”’mm urry to take the ru
‘off the bankroll.

::1...- - reviewed, Phillip Barry's

delphia Story, was typical of the
E ductions presented on the series
b

d:"

, i
}-" r
"-'I

i
r

te, acting and writing acceptable,
:ﬁl.' from tops. Typical also in
that it was an adaptation of a well-
known mmady stage play.
‘La Frandre’s adaptation was weak
"ﬁ:mtl. Some of Barry's best lines
thrown away. The first part
',ﬁll_‘.ihe program developed too slowly,
~ and ﬂ-’il end came with a rush which
: ﬂ‘ lightly over some of the
| ‘best situations in the play.
MHJ:I on the program held to the
tone of mediocrity. Muriel
Mo 1, who played the lead role
of Tracy Lord, at many times was
not as hard and brittle as some of
the other actresses who made the part
fan by playing it according to
.' ‘l creative conception. At other
3 she seemed to be making an
emulate the vocal manner-
Katharine Hepburn, one of
known portravers of the key
mﬁm tﬂ.’ :;1““ ﬂmﬁ } aimn!nnd
€ main did far from
tﬁlg jobs, and, in fact, a couple of
fluffed lines, With a relatively
pu.rt, that of Uncle Willie, Karl
did the outstanding job of

portrayal. Cy Wagner.
_Bmdwny Is My Beat

[;I Reviewed Sunday, February 27
Sustaining Via CBS

i ~ Sunday, 5:30-6 p.m.

Producer-director, John Dietz; writer,
Pehf Lyon; music is under the direction
~ of Robert Stringer. Cast: Anthony Ross,
m Carson, |oan Lorring, Paul Luther,

Fﬁrl'rlha Maurice Gasfield, Les
Damon, Louls Van Rooten,

 Uwrrent for the program
(Blasted WPebruary 27)..............0. Nane

A I-'lllrlll-l of shows of that type

-w‘uﬂmng of prqrm preceding
ln-gl-rul -I.' ro rn l 1] I'IIII
M our # El.lprll" Ili . T..--. 1.9

m HOOPFERATING 'DF' EI'IDWE ON
OFFOSITION NETWORKS

L5

5

E’

o

s

AR BustalnIng. ... 0000 - srsspscsssans= None
-“l q..l'. a & n“-h I LTI E T I ‘-"‘
NBO: Rebert Merrlll.. . . ....cuv vicins 4.3

In an effort to capitalize further on
~ that phony quality, glamour, the Co-

- lumbia Broadcasting System (CBS)
) has fashioned a half-hour pro-
gram about Broadway which
has detective Danny Clover,
its chief character, covering
that section of town.

This dick is a swell egg. No
iudgrnmt for him, He considers
s angles. Take the case of the

Elﬂ .lhuw reviewed was worth lis- |,
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Uesignaies Badle Review

Radio and Television
Program Reviews

ﬁ Designates Television Review

The Lamhbs Gambol

Make-Up by Del Russo

Reviewed Sunday (February 27),
8:30-9 p.m. Style—Variety. Sponsored
by Maxwell House Coffee, thru Benton

®1 & Bowles, via NBC-TV, New York. Di-

rector, Tom McDermott; producer, Herb
Leder, Cast: Bobby Clark, Bert Lytell,
Gene Tunney, Otta Kruger, Harold Hoff-
man, Walter Creaza, lay |ostyn, Jack
Tyler, William Gaxton, Hobart Cava-
riaugh, Guy Kibbee, Horace Braham, Bob
Hawk, Mac Perrin, Jack Wilson, Leo
Bernache, lohnny McManus: orchestra,
male chorus,

It's customary to review premiere
performaunces and that makes it tough
on General Food's new entry, The

Lambs Gambol. Apparently

the club wanted to honor some
| of its betler known members,
with the result that the first
part of the show found a
parade of Lambs being intro-
duced by Bert Lytell, on roller skates
between this show and his emsee
stint on the Philco TV program.
Irrespective of the reasoning behind
this procession, it gave the show an
inordinately dull start, from which,
despite herculean efforts by Bﬂbb]"
Clark, it never recovered.

Beyond that, if, to impress viewers
v-ith its roster of theatrical greats,
it was vital to cue in these chosen
members, then it certainly could have
been done in a more imaginative,
sprightly, visual way—Il.e.,, a Lambs’
“meeting” under way; a shot of the
dining room—any device would have
done. As it was, the clumsiest way
imaginable was employed, with Lytell
expressing continued *“surprise” at
seeing each member approach the
scene, which used a set designed as
the front of the clubhouse.

No Continuity
There was neither continuity nor
transition following this bit, altho
effort is being made to achieve gsome
sort of feeling via a club trio. Mac
Ferrin, L.eo Bernache and Jack Wil-
son made up in drag by cuing

(See LAMBS GAMBOL on page 20)

ABC Barn Dance
Reviewed Tuesday (22), 7:30-8 p.m.
(CST). Aired sustaining by the Ameri-
can Broadcasting Company. Originated
by WENR-TY, ABC Chicago station, Di-
rector, Jack GCibney: assistant director,
Frank Koerner; stage director, John Fitz-
patrick ; set designer, John Boyt, Talent:
Emsee, Jack Stilwell; Lulu Belle and
Scotty, Sage Riders, Holly Swanson, De-
Zurick Sisters, John Dolce, square danc-
ers. Cameramen; E. A. Tester and R, P,
Davis.

This show, using talent made fa-||

mous by the WLS National Barn
Dance, is a television programing
natural which includes all the
showmanship factors the me-
dium requires, The program
has great wisual qualities,
eomedy, top musie and talent.
It should become a successful
commercial package.

Altho it has been contended that
folk entertainment goes over with
rural populations only, this vid.oe
series, seen by metropolitan audiences
only, should prove that good folk or
Western tn'ent has universal appeal

In view of ils success ns television
programing, it is surprising that this
show requires so little special produc-
tion. The acts went thru routines they
have done for vears on AM shows,
and on stage of the Chi Eighth Street
Theater where every Saturday night
large crowds clamor to buy tickets.
There were no special video tricks,
and vet the results were good.

Lulu Belle and Scotty and Dolph

(See ABC Barn Dance on page 20)

——

Reviewed Wednesday (February 23),
3:15-3:30 p.m. Style — Miscellaneous,
Sustaining via WNBT, New York. Di-
rector, Alan MNeuman, Cast: Del Russo
and guest models,

With a few minor changes this show
should really get itself an audience.
Any program that gives advice to

} women on how to beautify

themselves, advice that when

i personalized really cosls

dough, is a ecinch to get the

female televiewers. And

when the word gets around

the gals are likely to make it their
business to tune in.

Del Russo, the creator of the *Bot-
ticelli mouth™ and one of the top
make-up artists in this country, in-
structs women on the highlights of
his art. He tells them, for example,
what style mouth to pﬂlnt on; how
many shades of lipstick are DE'EdEd
by the fashion-wise, including choos-
ing the right colors in lipstick, the
kinds of powder bases there are and

how to use them and other informa-
tion similar.

The fault of the program is that
a plethora of information is offered
in too little time. In addition, the
information should have a unity and
relationship that would make it easy
to remember and note. Jumping and
skipping from one subject to another,
even if a resume of the material is

‘offered, means that the listener will

find it hard to absorb.

Del Ruszo, while a top expert in his
business, does not seem to have the
ability to emsee the show., He seems
ill at ease and hurries his delivery

where a slicker teacher-announcer
could aid the listeners.

The program had the benefit of top-
flight direction and camera work,
Mark this down to stay around.

Leon Morse,

RFD America

Reviewed Friday (181, B-B:30 p.m.
Presented sustaining by WNEQ Chicago.
Louis G. Cowan_package, with John
Lewellen handling for Cowan, Director,
Don Meier; assistant director, Bob Ban-
ner; quiz master, Bob Murph',l', announ=
cer, MNorman Barry: writer, Barbara
Kmnedv. of Cowan org; caméramen, John
Cassagrande, Homer Hollibaugh, Robert
Haley, Parfu:ipants W. G. Beard, Anna
Davies, John Niedermeyer, Gail Camptm

Pegged as a TV program to dignif
the American farmer and to Edncntz
metropolitan viewers concering rural
activities, this show is on its
way toward realization of its
goal. As a television show,
however, it needs some irn-
provement to give it greater
visual impact. Its principal
fault Is that in basic production con-
cept it has too much similiarity to
the AM version which NBC airs on a
sustaining basis from here each week,

Producers of the program are trying
to get more visual material into the
series, and eventually can be ex-
pected to build a better television
package. With the savvy of Cowan,
organization owning the package, it
can be expected that after more trial
programing the series will have an
entertainment quality commensurate
with the reputation of other Cowan
programs,

Program reviewed was top heavy
with oral gquestion and answer periods
featuring Emsee Bob Murphy and
guest participants. Some should have
been eliminated and more  visual
stunts should have been used.

Show, nevertheless, did have some
gimmicks which made for good tele-

www americanradiohistorv com

Coffee With the Carters

Reviewed Friday (February 25), 6:45-
T p.m, (EST), Style—Married couple
situation comedy. Sponsored by Reines-
Freeman, Capehart distributors in area,
thru MNolan & Twitchell Advertising
Agency, Albany, N, Y., weekly via
WRGB, Schenectady, N. Y.. Producer-
director, Ted Baughn; cameramen, Ray
Fiynn, Ken Comstock, Gay Fiorentino:
sound, Vic Handy: lights, Pat Kidder,
Cast: Eileen Hanrahan, Arnold Wilkes.

Situation comedy with a young
husband-wife team is as old as the
madium itself, but the Hanrahan-

Wilkes duo manajes to turn

out a consistently high level

of entertainment week after
wi 2k, The show is one . the
| local favorites, having been
sustaining for quite a stretch. -

Major cues and punch lines are
mapped out ahead by the team, but
the entire show hinges on fast ad lib.
Hanrahan is the spark plug, with
Vilkes being a perfect foil with his
harassed-husband attitude. Both
ersily handle the chores and keep
the pace at a zippy level,

Intro to show caught (second of
the commercial series) was by two
slides, each naming a Capehart dealer
in area. Title slide followed. Camera
opened on living room, aimed at
Capehart console, Sounds off-
camera gave indication Carters were
arriving via front door.

Slow Start

The first few minutes dragged.
The patter was concerned with the
wife's being upset because hubby
smiled at the waitress. Things picked
up soon when it developed Mr. C was
developing a hypnotic smile so la
would look at his face instead of hi
clothes. He says the clothes are get-
ting old, and how can he give his
sales talk in front of a slick Cape-
hart? (He's a Capehart salesman in
the script.) So a demonstration takes
place, thus leading into the commer-
cial with practically no pain. How-
ever, the commercial was rushed and
sales points left little impression on
viewer. This “commercial conscious-
ness" will wear off in a few more
tries. The last few minutes of show
built as the Mr. discovered his wife
had spent on records some insurance-
E‘ajrment money that she “found™

he pace was furious and the show
closed on a high key.

Direction, lights, cameras were fine,
Sound was spotty. Household sound
such as china rattling and pages o
magazines being flipped, came thru
with annoying intunsity.

Paul Jackson.

vision entertainment and education.
Among these were a demonstration
of different cuts of beef and shots of
a ewe and her four lambs. For the
demonstration the program had a
butcher cutting beef, and this gave
the video audience a chance to see
the advantages of buying \rnriﬁ:s
cuts, The sheep demonstration
both informational and entertainment
value, with the action of the lambs
providing the entertainment.

Setting of the program has partici-
pants sitting in a row several [eet
from Murphy and Barry. A valuable
aura of informality would be added
if the producers could group them
together and still work out camera
angle problems. Incidentally, the
camera work was bad. Often good
shots were missed or the cameramen
were slow in shifting focal planes to
conform with requests of the director.

As a sustaining program this show
does not have a large budget. There-
fore, certain things which would
add to wvisual content could not be
done. However, TV programs today
have to stand on their own feet and
meet competition. Such things as
movie clips, which would add to this
show, should be used if they are
going to mean the difference between
a top or just a good program. This
show could use some budgetary blood.
And it has to to be added before the
program can stand wup under com-
petition of big-time television.

Cy Wagner.
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zbcmﬁhued from page 3)

::i-r In Chicago 21.1 per cent
lﬂ{um and 14.3 per cent of the
were without work, For the
other dm cities included in the
' w‘ y, actor unemployment was 10,3
;m ﬂﬂh while ﬁlng‘f'.'r unemployment
—,_,u "he HE'H jnhltﬁa rale in Los An-
= geles, , New York and Chicago was

l-l:H

attril utul by the BLS to two condi-
P .-::‘wf' of artists converge
~ent “in these free-lance centers fluctu-
31:; this week's report, the first of
B ' ‘.hlt for the population as a whole,
' '—+.='-- nm&nti;;ud the BLS, was not
ﬂ'm times as high among singers
the country.”

on 147 radio employ-
:. : mﬁ effects men usually have steady
nctm and one out of every 10
’ :m half the weeks of 1047. On
. Sound effects men, said the
- Not only was unemployment am ng
"‘{Eﬂ Rough Sledding on page 22)
Z'. Carlin Quits
e lips Carlin as programing vice-
| "';'wd&-—enﬂ. Carlin, who has been on
§ the Don Lee interests, is a radio
~ dent, with whom he has been asso-
_ as Carlin’s assistant, will head the
~ Kobak emerged from this week’s
~_as head of the network, despite oppo-
~ which has spearheaded the pressure

s WOR, New York.
Hed a5 a win by the Don Lee-
_ programing operation. It is
3 new daytime shows but is nego-
is also reported thut

f"'w lal!t that these three cities
l:lu:r.
'r with types of programs.
[..H ee to be issued, the BLS pointed
.I—,;ﬁ‘ | ‘l.ﬂr per cent were unemployed
1if er than this figure,
F rt d eight or nine times as high among
e ment, the BLS said that the picture
B R
- were actively looking for
~ the other hand, only one out of every
were even better off,
aq!ora and singers high, but also
' j - ﬂKobak Gains
H;Ew YORK, March 5—The oft-
. - hmml of the Mutual Broadeasting
~ the griddle for some time in the Mu-
B and was brought into the net-
clated for years. Jack Paige, recently
m'uﬁrnm operation temporarily.
meeting of the Mutual divectors with
_ sition from key MBS stockholders.
~ against Kobal. Another reportedly
Don Lee-WOR Victory
faction, which has indicated
significant that WOR now is
l',lug the return of Julius Seebach,
Kobak's retention,

are oint toward which the
 ang :&alt the demand for artistic tal-
'I | -ﬂ1 : Contrasts in Figures
jobless rate in radio by stat-
the survey week. Announcer
the rate of unemployment four
e ! actors 15 among all working people in
about the same—announcers and
‘ ﬁ__g t. About one out of every
| —in radio or otherwise during at
80 anpouncers was jobless half the
Part-Time Work Scarce
of those reporting no weeks of
- Split Victory:
ed, oft-denied resignation of
(MBS) was announced this
F_ hlll . due largely to criticism
! ’ﬁ'ﬂtk by Edgar Kobak, MBS presi-
shifted from special events to serve
Carlin's resignation indicates that
T victory. He himself continues
~ One of these is the Don Lee network,
lined up against the Kobak operation
Carlin’s departure iz being in-
ed displeasure with the Mu-
ml: on an intensive pitch to line
E- program ﬂce-prﬂsldent
i mtnnt him is continuing,

BMB Still Has
100G Question;
Feltis Quits

NEW YORK, March 5—The resig-
nation this week of Hugh Feltis as
president of Broadcast Measurement

Bureau (BMB) to assume the man-
agership of KING, Seattle, leaves the
industry organization on  Thighly
tenuous foolting, in the opinion of
most industry observers, with an es-
timated $100,000 still needed to com-
plete the projected study, skedded
to be issued next fall. Where the
funds will come from is far from =et-
tled at this point. Feltis, whose duties

will be assumed by Cort Langley, his
assistant, and Dr. Kenneth H. Baker,
research director, will not leave BMB
until April 15, and it is con-
sidered likely that he will take an-
other swing around the country be-
fore that date in a last effort to add
to BMB's current 830 subscribers.

Some time before Feltis leaves, the
B executive board is sglated to
meet and decide whelher to replace
him with a new president. If a re-
placement is named, he is apt to be
handed the sales duties formerly un-
dertaken by Feltis, and shipped out
on another sales jaunt. A high-pres-
sure mail seolicitation campaign for
subscribers also is a strong possibility.

Probuble Swan Song

Il is now being taken for granted
that even if BMB suceeeds in turn-
ing out its second report this fall, it
likely would be the organization's
swan song. A new. industry-sup-
ported organization to supplant it
seems a strong possibility, If no other
method is devised to raise the funds
needed to bring out the 1849 repdrt,
BMEB undoubtedly will appeal to its
three member groups: American As-
sociation of Advertising Agencies (4-
A's), Association of National Adver-
lisers (ANA) and the National Asso-
cintion of Broadcasters (NAB).

Since it was with funds advanced
by the same three organizations thuat
BMB first starled in January, 1945,
tradesters regard it as fitting that if
EMB's career is ended it should be
with funds again received from the
same group.

Hoover Commission Finds

Weaknesses in FCC Set-Up;
Sees Overload of Work,

WASHINGTON, March 7.—The
Hoover Commission in a report to
President Truman today sharply
criticized Federal Communications
Commission (FCC) for “its lack of a
comprehensive regulatory program"
and declared that FCC's staff should
be “organized on a functional basis"
in arder to counteract “serious weak-
nesses” in FCC's operations.

The commission, headed by former
President Herbert Hoover, chided
FCC for being primarily concerned”
with broadcast applications, with
“secondary attention" being given to
telephone-telegraph matters and a
“minimum of commission guidance"
going to special and safety radio serv-
ices. "Even in the broadcast field,"
the Hoover report stated, “there has
been a deficiency of needed planning
and policy making.”

The report continued: “From time
lo time, the commission has formu-
lated policies intended to govern the
grant or denial of applications for
broadcast licenses. In the actual pro-
cessing of these applications, how-
ever, the commission has repeantedly
departed from these stated policies,
without any definite revision of them,
altho revisions were clearly called
for.”

Much of FCC's troubles, reported
the Hoover Commission, can be traced
to “the commission’s inability to find
the time to determine its regulatory
pbjectives and to formulate the pol-
icies necessary for the handling of
its day-to-day business.” Lack of
sufficient time was caused by the
"unprecedented work load" as well
as by the fact that too much of the
commissioners’ time is being spent in
commission meetings, the report as-
serted.

The Hoover group recommended
that FCC immediately undertake an
emergency short-range planning pro-
gram. This program, <declared the
report, *“should be directed to de-
fining the immediate problems in
communications regulation of great-

est import and the manner in which

Senate FCC Probers To Dig
Into TV Allocations, AM Nets;
Committee Would Speed Tele

WASHINGTON, March 5—Ready-
ing for its communications probe, the
Senate Interstate Commeree Commit-
lee is expected to train its guns on
the double-barreled issues of TV
allocations and radio networks as the
result of a week's study of a 17-page
report sent to the committee by
Chairman Wayne Coy, of Federal
Communications Commission (FCC).
Considerable signiflcance is being at-
tached by the commitiee to a separate
supplmtleutur}r report by FCC Com-
missiomer Robert Jones accompanying
the Coy report. While Coy, in ex-
pressing the opinion of the majority
of the FCC, voiced bellef that up-
stairs color is not yetl ready, Jones
voiced belief that color TV should be
provided now. No consideration, he
said, should be given ta “special in-
terests” of licensees and manufac-
turers geared to black-white video.

The Johnson committee will ex-
plore the question of TV set ob-
solescence and its relation to the
FCC's upcoming lilting of the TV
processing freeze and the status of
Tuture allocations in both very-high-
frequencies (VHF) and ultra-high-
frequencies (UHF). Concerned with
speeding up TV as fast as possible, the
commitiee is ready to call the com-
missioners to open hearings later in
the session to get complete informa-

tion on FCC's plans for UHF with
regard to black-white as well as eolor.

Web Activity Explored

In exploring network activity, eom-
mittee members are expressing in-
terest in FCC’s report that the com-
mission has long felt that a new net-
work probe is necessary. FCC re-
marked that not only should network
AM activities be re-examined but
that attention should be given to net
tie-ins with talent bureaus and re-
cording companies,

Committee members are likely to
want to probe networks themselves,
especially gince FCC said that com-
mission power over webs is “rather
hmited.” FCC pointed out that it can
neither license nor regulate networks
except as aclual owners of stations.

Other matters the committee is in-
terested in include the development
of stratovision and the possible need
for legislation to force TV set manu-
facturers to warn buyers that their
sets may be made obsolete by TV
progress into UHF. FCC said it
thinks that nothing should be done on
such legislation, but all committee
members are not so convinced. On
stratovision, the committée wants to
make sure that its use will not lead
to any concentration of eontrol in the
hands of a few licensees,
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those problems should be handled” |
The report emphasized that this pro- |
gram would be “a temporary &:-ﬁ!
pedient to break the log jam which |
now confronts the commission.” . »_; -

No change in the commission's @
status as an independent agency or in =
the number of commissioners is nec= +
essary, according to the re to
Congress. However, the staff should
be organized on a functional basis. !
“In place of the present professional
units," said the Hoover Commission,
“there should be a series of bureaus
corresponding to the major areas of
responsibility of the commission.™
This, the report added, “should faeili=
tate stafl assistance and initiative in
the planning and programing of ac-
tivities.” |

The Hoover group failed Lo lﬂ1
overboard on the frequent suggestion
to divide FCC into panels. The rigk
is, it was stated, that particular '
paints of view might be developed
among the commissioners on different
panels, The report added, however
that if panels were able to dispose of
a large amount of work without re-
course to the full FCC, it would aid in
disposi'g of the hacl-:lng, “The use
of panels,” said the report, “should
hiE left to the commission’s discre-
tion."

CBS Fails To Lure
EversharpFromNBC

NEW YORK, March 5—The latest
sponsor to resist the blandishments
of the Columbia Broadcasting System
(CBS) is Eversharp, which this week
decided to keep Take It or Leave It
on its current 10 p.m. Sunday slot on
the National Broadcasting Company
(NBC). The sponsor and the Bilow
Agency, after considerable debate,
ruled in favor of stringing along with
NBC, thus joining such other firms
which made similar decisions recently
as Rexall (Phil Harris), Johnson's
Wax (Fibber McGee) and Lever
Brothers (Bob Hope).,

The NBC Sunday line-up is still
uncertain for the fall, pending U. 8.
Steel's decision on Theater Guild on
the Air,

First with the most in
NEW ORLEANS

TV Channal &—
31,000 watts
New Orclenns' firsd
and enly. Transmit.
ting from atop the
Hibernia Bank L=
in e Empire State
of the Deep South,

ABC — NBC
DUMONT — WPIX
Television Affiliate

Afiliated with
New Orleans liem

AM 1280 ke — 5000 walls

{(effective 20,000 watts in
greater New Orleans)

Covering New Orleans E
I'..num::u and the Gull’
FM Channel 287 — 15,000 waftls
(C. P. 155,000 waity)
ploneers

TDSU': dominant Hooperating
urr-r:-u and high nunﬂ im’ aliy 12
]1 buy in New Or

HEW ORLEANS ARC lﬂll.hl-ﬂ

b 20 8

John Blair Compeny
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[ HOMA CITY, March 5.—It

tn]k of mrviva] Friday (4)
mdnd day of the University
tlahoma’'s annual radio confer-
ence ‘m stntluu problems on the cam-
af- ‘at Norman. Over 300 persons in
he radio Industry from 15 States
yere yegl. wed. It was generally
] ed at Friday's discussions thect
adio ﬂﬁun: can solve their pmhlems
rival if more ernphasis is put ¢ 1
sment of the local angle in
ming, something very lacking
lnul advertising dollars are
| scarcer.
. Daly, of KDMO, Carthage,
aid there would be no real
if stations got busy on four
angles Hﬂt the development of new
-'-';_-"-;J rams on a local basis; second,
the development of sports programs,
qi ot itemn in these parts; third, be-
2 & real public service to their
mmunities; fourth, the develop-
e } of co-operative programs with
,'-2 “ofh stations in their areas.
EMEMiﬂter KICA, Clovis, New
:. exico, said a radio station would
-‘fq - an easy time surviving if it
,E:,;} eloped the common touch, real
* industry and hard work and be-cnme
& f‘mmmnnity leader. From M. H.
" Bonebrake, KOCY and KOCY-FM,
sma City, came the suggestion
stations develop regional
s thru ‘he use of FM relay.
nother speaker, Maurice Mitchell,
T‘l’ntlmnl Association of Broad-
casters (NAB), told the discussion
- groug t “radio has resulted in
M -i:-- and development of a
whole new generation in the country
‘which is interested in listening for
nformation, entertainment and edu-
This is the generation that
1 make it wital for the retail

KMPC Hearing
- Again Delay ed

. L WASHINGTON, March 5. — The
~ Federal Communications Commission

(ml late yesterday announced an-

! postponement of the prelimi-
f’r ‘hearing into complaints that G.

......

.n-*:ﬁ,

B s

Richards had ordered news slant-
‘at Station KMPC in Lotz An-
8, FCC announced that the hear-
.-mheduled for March 16, will be
ed to March 23, avowedly to
more time for counsel of FCC
-'hﬂ the Richards stations to prepare
for the proceedings. Richards is board

and majority stockholder
_Stations KMPC, T.os Angeles:
WAH. Cleveland, and WJR, De-

The FCC, In announcing the latest
Ement of the preliminary
ﬁmid that the proceeding will
place in Los Angeles, sticking
‘hﬂ: Monday (28) rejection of Rich-
~ mrds’ petition for cancellation of the
g in favor of a personal ap-
ce before FCC in Washington
-3 " B‘lllbﬂﬂrd March 5). In deny-
I that petiﬂ'nn. FCC said the ex-
1 = purpose of the upcoming hear-
._ . Is to giﬂt}e Fltlit.'hards a chance to be
a4 all charges against him
: 1 Lh& to give him a chance to reply,
ioner Rosel Hyde dissented
I.m that ruling, stating that he
ih:h‘ll:s Richards should be permitted
;ﬁs ar before the full commission.
Angeles hearing is slated to
I presided over by Commissioner
mnrd Webster, representing the
commission,
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Angle Is Stressed
?*t Okla. Radio Conference

advertiser, as well as the national
adv&rtlser. to use radio in all its forms
as its basic medium.”

Al the Thursday night session on
news, the local angle got a tremendous
bounce from 6 man who knows the
gcore, Bruce Palmer, news director
of Oklahoma City's WKY, started
his talk with the proof of the pudding.
“For three years 1 have been con-
ducting over WKY an early evening
newscast devoted to covering the
news of the day in Oklahoma. The
show is confined almost exclusively
to Oklahoma events, with the excep-
tion of a very brief and selective sum-
mary of national and international
news. As g maller of fact, this sum-
mary is often omitted :slmply because
I feel that the State report is heavy
enough and worthwhile enough to
warrant it. To support that, we have
had lstener comment to the effect
that the newscast should be con-
fined solely 1o the news of the State,
with no other elements.” Palmer
reminded the group that this is the
so-called hinterlands of America,
where radio delivers a peculiarly
valitable service to the farmers pro-
ducing the nation’s and the world's
eatables.

Publie Serviece

“We are the only pcople who can
give him some of the facts he needs
to know Immediately,” he said.
“Newspupers are still plagued by
production and distribution problems
and thus cannot hope to relay to their
readers some pieces of vital informa-
tion which are instantly presented by
radio. . . . Any way vou look at
it and regardless of the commercial
aspects of sponsored newscasts, news
is one of the keystones of a station’s
popularity, and more important, of
its publie service. I'm not blind
enough to say that one type of pro-
graming can win blanket acceptance
for a radio station, but of all the
other factors, news can do about as
basie a job of drawing listeners,
And when vou make State and re-
gional news one of your major foun-
dation pieces, the keystone is pretty
firmly cemented in place.”

Palmer ended his talk with a crack
at giveaways. “Have you ever
stopped to think,” he asked, “that
no one ever gives away $50,000 worth
of junk in a contest on a radio news
program?"

March 12, 1949

NBC Puts Cards
OnTable;Affiliates
Backing Network

(Continued from page 13)
clared their intention “to accomplish
the most aggressive promotion cam-
paign in the history of the industry
so that NBC shall further strengthen

it= position as the nation’s No. 1 net-
vork.”

Special Committee

To work out detzils of this promo-
tion eampaign a special affliliates’
committee was appointed. The chair-
man is Martin Campbell. Members
are Harry Bannister, of WWJ: John
Gillin, WOW; Steve Conley, of West-
inghouse stations; George Thomas,
KVOL: P. G. Sugg, WKY, and Gene
Kelly, KCRA.

Detalls of the promotion campaign
had not been set Thursday (3), but
it appeared likely that it would be
of a co-operative nature, with both
the network and stations contributing
portions of its costs, ( harles Ham-
mond, net vice-president and asaist-
ant to the president, will work with
the committee in outlining detalls,

Hammond told The Billboard that
it would not be co-operative in the
usually accepted definition of a 50-
50 split. He stated th. network
would supply leadership and would
accent its promotion on a national
basis. The network would be re-
sponsible for a constant flow of ecre-
ative ideas, he said, and indicated
that the regular Parade of Stars for-
it would be continued, but in an
enlarged, intensified manner. He
also said that the network would
supply new promotion shows and said
there was a definite possibility that
gspecial network promotion programs
would be created. He also indicated
that the network could be counted
upon to increase its national .promo-
tion, while affiliates, with their own
money, would be counted on for in-
creased local promotional efforts,

“HINT HUNT”

(Continued jrom page 13)
mour is said to have slashed its ad-
vertising budget by 41 per cent. Foole,
Cone & Belding is the agency on the
show.

CBS has not yet decided whether

to retain the show as a 5uslai_ner. The
cancellation leaves CBS with open

time from 3:30 to 5:45 p.m,

NEW YOREK. March 5.—Corwin's
first script in two vears will spear-
head five additional public service
shows being prepared by the Colum-
bia Broadcasting System (CBS) to
maintain the web’s dominant position
in that phase of broadecasting, accord-
ing to J. Davidson Tavlor, veepee and
director of public affairg for CBS.
Corwin's hour-long show in June, for
the CBS documentary unit, will be
about a 20th century humanitarian
who {fights to improve humanity's
well-being as an aid to world peace,

Among the others, the most strik-
ing is The Kremlin Tells the Russians,
a 15-minute once-a-week show, with
Larry Leseuer and Richard C. Hotel-
let ag co-commentators., Both cor-

for CBS, The material for the pro-
gram is to be canvassed fram the
Soviet press, magazines and radio,
The purpose is to let the American
public know what the Russian people
are being told by their officials about
world affairs. An sudition is to be
cut shortly.

A program on the use of the English
language ealled Take My Word is
another near the audition stage, A

|

E:Ilfl of experts will be used for the
=hour ghow, which will combine

Corwin’s First in 2 Years

Heads 5 CBS Pubserv Shows

ruspondents formerly covered Russia |

the formula of Information Please
with that of an old British Broadcast-

ing Corporation (BBC) {favorite,
Brain Trust. Education plus enter-
tainment is the aim here,

For book fans, the web is prepping
CBS Views the Books, a 15-minute
program with commentatr by A. C.
spectorsky, former literary eritic of
The Chicago Sun., The opinion and
education division of the web will
prepare the material for him. The
late Russell Maloney had one of the
last programs of book criticism on the
web,

Dear Listener, a show which will
give listeners with gripes a chance
t« be heard, is another 15-minute seg
being readied. In answer to some
of the audience’'s complaints, CBS
execs will appear .as guests on the
program. Already booked are Hubbell
Robinson, Bob Shayon, Bill Acker-
man, Marge Morrow and Bill Cullen,

The fifth show, as already men-
tioned in The Billboard, February 5,
will be the half-hour documentary,
The Mirror, which goes or this month
replacing Tell It Again Sundayg 1:30
to 2. The script is about the com-

monplace psychological problems of
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“Ladies” Going

Off Air; Jilted
By Quaker, Toni

CHICAGO, March 5. -Ladies Be
Seated, American Broadcasting Com-
pany (ABC) audience participation

program that has originated here for
years, will be taken off the air March
25, when its sponsors, Quaker Oats
and Toni Home Permanent, drop the
show.

Toni, which has bzen sponsoring
the second 15 minutes of the program
Mondays, Wednesdays and Fridays,
i dropping the program because of a
cutback in the company's advertising
expenditures and a recent purchnse
of network television time, The pro-
gram is on the air Monday thru Fri-
day from 3 to 3:30 p.m. (CST).

Junker Ouats New Show

Quaker Oats has been sponsoring
the tirst 15 minutes of the program
Monday thru Friday. Quaker is pass-
ing up Ladies in favor of a new
Peter Donald program which will
griginate in New York for ARC,
starting March 28. The cereal com=-
pany will bankroll program (Monday
thru Friday from 3 to 3:30 p.m,, C5T)
on Mondays, Wednesdays and Fri-
days, ABC is trying to gell the Tues-
day and Thursday airings and the
net's central division sayvs it has a
couple of good nihbles.

Dropping of the Ladies program
iz viewed with surprise in the trade
here in view of its growing ratings.
Current Hooper gives the show a 5.2
rating, an increase of 1.2 over its for=-
mer ratinz., Nielsen's current rating
on the program is 6.7, also an increase
over former ratings by this research
org.

Maxwell House Nixes
Burns & Allen Show

HOLLYWOLD, March 5.—Maxwell
House Coffee this week-end an-
nounced cancellativn of Burns and
Allen, effective at the end of the
current season. Surprise axing
of one of radio's top Hooperated
comedy stanzas came as result of
what the bankroller's agency, Ben-
ton & Bowles, termed “realignment
of fall advertising plans for the Gen-
eral Foods product.” Comedy duo
were sponsored for four years by
Maxwell Housge and are currently
in 17th place Hooperwise with a 15.9
rating.

With an estimated talent nut of
ap proximately $15,000 per stanza, the
B and A show has raled as one of
the top budgeted comedy shows on
the mnir. Bankrolier recently went
into network tele with launching
of The Lambs Gambol over NBC's
Eastern teleskein, which may account
for the axing of the expensive radio
package. Sponsor will retain Thurs-
day night time slot on NBC and Is
ghopping for an “impressive" new
show to replace Burns and Allen,
Wendy Warren and the News, day-
time airer over Columbia broadcast-
ing System, will continue under Gen-
erial Foods banner,

The cancellation is said to be in line
with a move toward reducing radio
talent expenditures, especially in view
of the firm's heavy TV bill.

CLOSSY PROFESSIONAL

8x10 PHOTOS

IN QUANTITY |

Fan mall glossy photos and pesi cards.
Top-noich gquality. Extremely low
prices. Satlalled customers coasl 1o
coasl, Our l4th year of honorable.
courteous, qualily service. We make
reproduciions as good or beller than
your original. Send ftoday flor lull
price llsl, samplea. eic.

MULSON STUDIO
Box 1941 Bridgeport 1, Conn.
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NEW YORK, March 5—The Co-
hmhla andunstinp: System (CBS)
fth!# week hit the jackpot with three

of 60-minute lelevision pro-
Erams, Aqulr_l: save on the Ed Sulli-
""Fltl. Talk of the Town variely show
- was made when, following Emerson’s
l mum last week, the Lincoln-
W division of Ford Motors
gigned 1o pick up the tab wilh no
lnpse. Sullivan's last show for
erson will be March 13 and he
mul work under the Ford banner the
following week. The program will
I’t! shifted, however, from the 9 p.m.
slot Sundays to the preceding hour,
with Kenyon & Eckhardt the agency
un the new sale,

Into the old Sullivan period start-
'l:ll:- A 17 will go the new General
' (GE) appliance and lamps
 division show, featuring Fred War-
lnz in an elaborate musical program.
'his show, produced by Roland
~ Gillett, of Young & Rubicam (Y&R),
- will much the same talent as
on Waring's radio airer. The AM

- yshow, incidentally, Is produced for
S G—Ebrﬂntten Barton, Durstine & Os-
born (BBDO) Agency. In signing
~ Waring, GE dropped its video quiz
~ show, Riddle Me This, which aired
El‘.l:udnj'l from 8:30 to 9 on CBS, and

33
g ".- - .

p Chi Dimout as TV
~ Origination Center
) CHICAGO, March 5.—Chances of
!‘9' - Chi becoming a TV network origina-

tion center in the near future were
lessened last weekk when American
Telephone & Telegraph Company
_ {AT&T} announced thalt effective
=~ May 1 the eastbound coaxinl cable
. would no longer be available for tele-
. vision programs on weekdays. Im-
~  mediate result was & cancellation this
~ week of the National Broadcasting
v i Company's (NBC) locally originated
T program, These Are My Children,
Rr ATET will eliminate the easthound
ol weekday cable at the same time it
~ makes available a third westbound
h-ﬂ. ~ poax from New Yorlk. Eastbound
-~ eable from here will be available
e v at night and during the day on week-
- Decision to take Children off the
air was not made solely because of
“the new ATET policv. New York
"execs of NBC had found fault with
the program. Also behind the move
- was the determination of NBC video
- brass, as expressed at the net's af-
filiates meeting here this week, to
originate as many shows as pmsihlr
in New York and to pass up Chi and
the West Coast.
~ The fact that the budget on Chil-
dren was too high for a local airing
(-2 :|.I.nu contributed to itg exit,
~ As a result of the AT&T decision

weekday, daytime network TV shows
_qnﬂl 1950 at the earliest,
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4 j"TF ord, Buick in Hour TV Buys
As CBS Sales Hit Spurt

winds up March 13. BBDO made a
quick switch on that show by slgning
another client, B. F. Goodrich, to
sponsor it at the same hour on Amer-
ivan Broadeasting Company (ABC),
starting April 3.

The third full-hour CBS sale was
to the Buick division of General Mo-
tors, via the Kudner Agency. The
show will be an hour-long wvariety
program. Kudner handles the
Texaco and Admiral revues, Buick
ha=n't been aclive In radio for gome
time,

Dir. Strike Looms
At WJZ-TV Over

Jurisdiction, Pay

NEW YORK, March 5—The Radio
and Television Directors’ Guild
(RTDG) is on the point of striking
against WJZ-TV because of the dif-
ficulty In reaching agreement on a
contract for directors at the station.
Negotiations have been continuing for
months with wery little progress
made. The RTDG members at the
station have heen growing impatient.
The chief difference seems to be over
the WJIZ-TV definition of exactly
which employees come within the
union jurisdiction and the amount of
money they will get,

However, satisfactory progress ls
being made by the RTDG in its con-
tract discussions on two other fronts—
with WPIX, covering meggers there,
and with the advertising agencies for
free-lance radio pilots,

At WPIX, except for wages and the
Guild shop, most of the major pact
conditions have been agreed upon, It
has been settled, for example, that
video directors will work a 40-hour
five-day week. Salaries are always a
knotty problem and it is expected
there will be difficulties before agree-
ment is reached in this phase of the
pact. Indications are, nevertheless,
that the WPIX meggers will gel
slightly less than these at WCBS-TV,
where direclors make $130 and asso-
ciates $05 each week.

In free-lance pact confabs, several
months of dickering back and forth
has resulted in getting down to basic
conditions under which an agree-
ment can be reached, These are not
being revealed., Negotialors meet
again Thursday (10).

T'rial Balloon Video
Shot by Sachs, Chi

CHICAGO, March 5 —Likelihood
that one of Chicago's oldest and larg-
est users of radio would be spon-
soring a TV series soon was seen this
weelk when it became known that the
Morris B, Sachs clothing store chain
is going to buy a one-time shot on
WENR-TV with the idea of using
the program as a lest to determine
future TV spending.

For years Sachs has sponsored a
full hour amateur radio program
simullaneously broadcast on WENR
and WCFL each Sunday afternoon.
March 13 the company will also tele-
cast the program on WENR-TV from
12:30 to 1:30 p.m., and then follow
with a special half-hour fashion TV
show.

WENR-TV execs say that If Sachs
is satisfied with the TV version of his
amateur hour he will buy a regular
series of simultaneous telecasts on the
gtation,

Hayes Gets Old . |
Filmsfor TV Use

HOLLYWOCUD, March §—Tele-
pic producer Sam Hayes this week
disclosed acquisition of ov r B00 reels
of silent film which will be stream-
lined and adapted to television. In-
cluded are famed old-time comedies
such as the Christie series, Westerns
and serials,

Hayes, co-pariner of Parnell-Hayes
Productions, will release the first of
the serles under title of TV Komics.
Group will be pared to 10-minute
episodes, with narration and musie
dubbed in and stop-action breaks in-
serted for sponsor plugs., Over 130
five-a-week Komics episodes are cur-
rently being prepared and series will
include a total of 380 gseparate shows
when completed.

Marking what is believed to be the
first time silent f{ilms have been
converted to tele, the series will be
offered on a low-cost basis to na-
tional advertisers., Price per episode
is pegged at $50 per program for each
market, with a minimum number of
30 markets required. One repeat
showing of each film during the first
vear is also obligatory under contract
terms.

In addition to 10-minute series, gd-
ditional programs varying in length
from 20 to 30 minutes each are cur-
rently being prepared from the li-
brary of old-time film fare.

Jerry Lawrence TV
Show Bought by NBC

HOLLYWOOD, March 5.—Can You
Picture This, audience-participation
tele show packaged by local disk
Jockey Jerry Lawrence, was pur-
chased by the National Broadeasting
Company (NBC) this week., Show
kickg off over KNBH, NBC Holly-
wood outlet, March 10 with plans to
make stanza available to entire web
via kinescope recordings.

Picture This has been airing on
KFI-TV for several months and is
built around drawing-charade format
in which Hollywood celebsg have been
featured.

Singer Sewing Mach.
A Prospect for TV

NEW YORK, March 5.—Young &
Rubicam is interested in a half-hour
film wersion of the old Woody and
Virginia Klose radio show for Singer
sewing machines, a TV client never
in radio, The program was on Mu-
tual until last November 15 and is a
Mr. and Mrs, built around farm life.

If the film looks good, the sponsor
Is interested In a Sundavy afternoon
time, Pyrman Smith is the technical
ndviser on the show and Marv Harris
in charge of talent. Ktoze is with the
Frank Cooper radio and TV packag-
INE Agency.

WAGA-TV Debuts;
On Seven-Day Bais

ATLANTA, March 5.—WAGA-TV
here begins commercial television op-
erations Tuesday (B). Station iz an
affiliate of the Columbia Broadcast-
ing System (CBS) and the DuMont
network and operates on Channel 5.

Regular programing will be on a
seven-day week schedule for a total
of 21 hours weekly. George B. Slorer
Jr., is the TV station manager.
WAGA-TV is owned by the Fort In-
dustry Company, which has WSFPD-
TV, Toledo, and WJBE-TV, Detroit,
in operation,
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Plans To Sell
Full Eve Sked

As Package

Different Agency Each Night
(Continued from page 3)

clients, placed in whatever time
period is considered ideal

The plan, it was learned this week,

already is under serious consideration

by some of the top agencies in the
business, after being presented 1o
them by ABC's veepee in charge of
television, Charles C. (Bud) Barry,
who ungmated the concept. The net=
work plan encompasses co-operalive
development by web end agencies of
new programs to fit sponsors’ n

and includes an equally fresh ap=
proach to the optioning of time, In
essence, it acknowledges the present
dominant position of the advertising
agency in buying time, planning
campalgns and producing programs,
and the role of the network as facili-
ties snles agent.

An agency which purchased 80
minutes of time on one evening would
receive long-term protection on the
remainder of the evening. An agency
contracting for 60 minutes would
get similar protection on the following
60 minutes, according 1o the plan
Barry presented to the agencies. The
web would assist the agency In build=
ing shows for its clients in the pro-

tected time, snd would run them
ps sustainers until they reached
fruition.

One agency exec to whom the plan
was broached noted that any agency
which had the same opportunity to
secure radio time would leap at the
opportunity, what with the constant
jockeying for time periods, and con-
stantly wvoiced gripeﬁ about other
apencies’ shows which precede and
follow their own, The same situation
undoubtedly will prevail in video in
another year, and perhaps less. Ag=
tive consideration of the ABC plan
is stimulated by the idea of each
agency gaining an opportunity to
please itself and its clients on choles
of time, conlrast and pace of shows,
The blueprint is believed to leave
ngencies free to swap or “lend-lease™
time periods or entire evenings, An-
other provision understood to be con=
sidered by ABC execs, calls for an
agency, ghould a time period in Il
evening open up, to pay a reduced
rate for non-commercial use and de-
velopment,

Web Aid to Agencies

Under this revolutionary concep
which would bring the influence
the advertising apency to its highest
peak
network would ald the agercies in
concelving and developing shows,
pass on material used and provide the
use of its facilities, While its ap-
proval would be needed before an
agency could place any program or
sponsor into a time period, this would

| be wirtually automatic, provided the

usual requirements are met
Should ARC sueceed In gelling out
every night via this method, it would
place the network in a polent strategie
and commercidl position. Instend of
having to deal with a multitude of
sponsors, with new threats of can-

cellation every time a show's con-

tract ran out, it would have only
seven real contracts to worry aboubl
A successful application of the plan

might well have a reverberating in-

fluence on radio timae sales (o the
future,

in broadcast programing, the
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Chi Coliseum

1ld Put Net in Promotion
Make Arena TV Center

mmnlluu To Give Network Crack at All Events

i, %1-' CAGO, March 5—A deal
whereby the American Broadeasting
- would become a co-owner
of the _(}hlcngu Coliseum, get into
~ 5{ of all types of en-
rtainment events and at the same

2 the Coliseum a television
ﬂnaat center is in the wind
Eeltmri principal owner
Lh , & huge arena south
nwntuwn district, has ap-
ABG execs here and has of-
ﬂi practically turn over the
ding, lock stock and barrel. ABC
: ﬂt'k execs will be here next
week to see if the Coliseurn could be
pebuilt for TV usape and whether
the network should continue negotin-

" L )]

|I |‘l

R
o 'LF“ initial talks, the negotiations
4 to be breaking down into two
Wlhﬂif.iﬂﬂ. One is that ABC
£ out an exclusive TV rights
1 all events promoted by
hi!ll:‘m:smlﬂt&a, Under this
' could become m-pmmntur
| @gmt:a.
The second possibility is that ABC
rondd 'ﬁ: Yy into the corporation own-
g the Coliscum and would move
dts AM and TV office space and
nto the building. Latter
‘would call for ABC hrea!?lng
~offic and studio space leases in
E ﬂn Opera Building and Mer-

e';'r dise Mart and would involve a
F_ aling investment of about

000,000, If the net were to tuke
it would have to cancel its
=term lease on the ABC Civic
adio (im.‘mer]jr the Civie Theater)
lﬁ“’ ﬂ; acquired last vear.
Norton Jr., ABC's Central
Jvision vice-president, emphnasized

1 :lmither plan had been approved
ang t there would be many more
ore final decisions were

(! i
1 "
N

phn under either possibility,
mmy interesting points. If it
1o go thru ABC could find
il: the promotion business a la
5 arrangement with the Tourna-
 of Champions. Everthing put
gt the Coliseum—be it a fight,
¥, circus, home show or
| exhibit—would be available
to ABC as TV material which the net
rould sell to potential gponsors. The
i.;" n by Seltzer goes as far
-_,_3 uggesting that ABC should charge
admission to many of the AM and
'lh m it now presents free to the
" A 31 admission charge has
ed as possible for TV
BN LAt m‘_
ﬂrhnn admitted that the idea had
- ramifications and that the net
:u:t treating it lightly. Plenty
*-_: mhnﬁll revenue, promotion and
rogram  material make the net's
m belieyve that the proposal
d be explored thoroly,
5 ‘I::E:r has been interested in TV
n dong time. He once prnpu.qt-d
*"*- milar idea, but on a much smaller
-{m.r __tu WEBKB. He also has been
1 | about TV's effect upon his

1"r
" T
EE_
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gate and has been one of the staunch-
est exponents of the theory that TV
hurts his promotions. In fact, he now
has a blanket rule against the tele-
casting of his bhoxing promotions be-
cause of effects he claims past TV
airings have had upon fight revenue.

Goodwin Set in NBC
Kine Va riety Show

HOLLYWOOD, March 5.—Natlonal
Broadeasting Cumapnv (NBC) will
make a kinescope audition of a new
half-hour video variety show March
11, which will star radio-film topper
Bill Goodwin. Show will feature top
Hollywood talent, with a plan to syn-

dicate the show via NBC's kinescope
recording set-up.

Originating at the web's Coast out-
let, KNBH, stanza will be the most
expensive show in net's current ial-
ent stable. Goodwin will get $750
weekly for his emseeing stint, with
talent to be paid commensurate with
box-office nbllit}' A ld-piece ork
will be featured and seripting will be
by Grant Garrett. Web is understood
to have a Coast bankroller set to
foot a portion of the bill, with remain-
der to be garnered from kine rights.
Show will be NBC-owned and con-
trolled,

Kick-off date will depend on ex-
pansion of KNBH's operating sked 1o
a full seven-day-a-week operation,

Video’s Potential
Evyesin L. A. Area

HOLLYWOOD, March 5.—Penetra-
tion of television into the Los An-
geles metropalitan market (and its ef-
fect on radio listening habits) will be
felt by the end of 1950, according to
a study released this week by the
Don Iee Broadcasting System
(DLBS). Survey, prepared under su-
pervision of Don Lee sales and adver-
tising exec Ward Ingram, disclosed
that an estimated 230,000 tele sets
will be in operation by the end of
next year, comprising 18 per cent of
the 1,405,000 radio families in this
drCd.

Comprehensive study, one of the
Arst such surveys to be attempted by
Don Lee, predicted that by the begin-
ning of 1951, tele will have reached
7:5 per cent of total radio families in
California, Washington and Oregon.,
An estimated 330,000 tele receivers
will be in use thruout the Pacific
Coast area by that time, sharing cov-
erage with 4,350,000 radio families,

Despite tele's rapid strides, the re-
port said, it will take several vears
before video can equal radio's mass
coverage opportunities on the Coast.
In the interim, bankrollers were
urged to charge off tele costs to ex-
perimental budgets and continue us-
ing advertising media. If television
is ignored completely, however, spon-
s0rs may risk serious crippling of cur-
rent advertising effectiveness in es-
tablished media. If, however, bank-
rollers cannot afford special tele
budgets, the study recommends that
video replace other media only after
television has shown the ability to
produce raore sales per dollar.

Station is reportedly set to increase

from its present five-a-week set-up
on or about April 1,

KFI-TV’s Daytime Kick-Off Has
Bugs But Garners A for Effort

Lookers who watched the kick-off
of KFI-TV's daytime programing
sked Tuesday (1) couldn’t help giv-
ing the station a king-sized A for
effort, From all angles, KFI-TV has
shouldered a tremendous program-
Ing task which on the surface seemed
almost Impossible. That it came off
as well as it did is evidence of outlet's
determination in abandoning all night

lime {elecasting in favor of new
sked.

From a purely technical, produc-
tion, or critigal stnni:lpmnt shows
unveiled on its opening day were by
no means fop tele fare, There was
no single airer in the six-hour sked
(12 noon to 6 p.m.) which had either
the polish, production, or entertain-
ment values which video perfection-
ists demand. There were flaws in
lighting, camera work, technical han-
dling and staging. Talent ranged from
good to mediocre, with plenty of
room for Jmpmvament

Viewed objectively, however, it was
an acceptable job., With all shows
alred without camera rehearsal, with
lighting bhurriedly set up and with
talent hastily recruited in some in-
stances, it was surprising—and amaz-
ing—that results were as promising
as they proved to be,

Bulk of station’s shows were live
studio programs, including musical-
vhiriety alrers, audlence participation
stanza, home economics shows, drama,

news mzd kiddie programs. For vspﬁrt:-.
fans, Tom Harmon's Sports News was
interesting. Such diversified single
shows as gardening hints, cooking
st:-mzas, the do’s and don't of
etiquette, & farm show, and wvaried
film shorts rounded out the log.
Working on the theory that fem
lookers are attracted by program
content rather than by flashy pro-
duction, the station is beaming airers
which are both simple to produce and

of primary interest to the housewifle.
Even with a restricted audience of
women only, the station feels it can
build up a listening pattern which
bankrollers will be eager to buy.
Before hurdling :[_].utlmr L-dlner::*
however, a thoro pruning job is re-
quired, In fairness to the talent who
vemured into tele unrehearsed, no
specifie airers should be singled out
for lambasting, Suffice to sav, the
sked included shows which were
either too rough for tele debut ar
poor fele material in the first in-
stance, Too often, station merely
turned a camera on a radio stanza
hoping for the best—and not elicking.
Most promising airers were a fashion
show featuring expert Caroline Leon-
ettl, an audience participation stanza
with KFI radio staffer Ted Myers as
emsee, and the Harmon sports seg.
Kid shows were lacking in talent and
imagination, News programs featured
still photos with commentators read-
ing from news ticker copy—certainly
nothing new or startling,

Commercial-wise, spot bankrollers
were spread thinly over the 6-hour
period, but station sales execs report-
¢d at week's end that biz spurted up-
ward, with promise of more to come.

Trade-wise, KFI-TV's operations
are being watched closely. Set manu-
facturers hope additional davlight
shows will spur local set sales, Hwal
telecasters have a stake in KFI-TV's
operations also, inasmuch as success-
ful accomplishment of the davtime
switch will set the pattern for com-
peting stations, As for KFI-TV, this
15 an all-out fight to make tele pay
off—this year. The outcome is eagerly
awaited. Alan Fischler,

Reviewed Tuesday (March 1), 12 noon
to 6 p.m. Style—Dver-all programing sur-

vey. KFI-TV, Hollywood. Executive tele

I. producer, Ronald Oxford.

wWWwW americanradiohistorv com

March 12, 1949

TV Film Huddle
Sought by SAG

HOLLYWOOD, March 5. —Screon
Actors' Guild (SAG) board of di-
rectors last week ordered the Guild
to immediately open negotiations with
tele film producers. Move came afler
Four A's were still unable to agree on
a plan covering talent in the wvideo
field.

SAG toppers clalmed it had de-
voted considerable time ane effort in
working with the other entertainment
unions in the hope of creating a new
labor org that would adminisier
jurisdiction in tele. With the increase
in tele film production, Guild feels
it can no longer wait for the Four
A's to evolve a master tele union,

SAG laid full blame on Aclors'
Equity for the failure of the talent
unions to reach an agreement on tele,
Equity Council had rejected Four A's
merger plan. However, SAG in-
formed Four A's that it will still
be willing to co-operate and enter info
an agreement with other unions on
the tele questions once they have

reached a solution of the tele juris-
dictional problem. In the meantime,
SAG feels it must negotiate with fillm
producers on its own to protect its
members, Heretofore, Guild has
avoided such action awalting results
of the talent union talks,

Philco May Retain
‘Playhouse” on NBC

NEW YORK, March 5—The ar-
rival from South America next week
of James Carmine, advertising chief
of Philco, probably will settle the un-
certain status of that firm’'s radio and
tele time. Phileo had planned to
cancel its full hour Television FPlay-
house on the National Broadcasting
Company (NBC), Sundays at 9, but
the surprise move by its competitor,
Emerson, in dropping the Ed Sullivan
show which was bucking Playhouse
has made its move uncertain., NBC
exces last week made a strong bid to
retain the Phileo business, with Car-
mine's decision awaited.,”

Meanwhile Phileco's radio status also
is in doubt. Cprmine is expected to
rule shortly about retention of the
10 p.m, Wednesday time on the Amer=-
ican Broadeasting Company (ABC) in
which Bing Crosby is being presented.
When Crosby leaves the ‘Philco pay
roll after this spring, the radio firm
must decide whether or with what to
replace him.

Canada Dry Buying
Super Circus on ABC

NEW YORK, March 5. — Canada
Dry this week was virtually set to
bankroll Super Circus, Sunday video
show, 5:30-8 pm., on American
Broadcasting Company (ABC). The
pact, to be inked thru the Maxon
Agency, will hayve the Chicago-orig-
inated show go commercial about
March 20.

The sponsor is reported buying the
full ABC tele netwaorle,
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[ TV TALENT PIC CONFUSE

F'* iiockwe]l and Chertok Form
- Production Co.; Latter Prexy

 HOLLYWOOD, March 5 -—Partner-
ship deal was set between Tom Rock
well, prexy of CGeneral Artists Cor
poration (GAC), and motion nicture
producer Jack Chertoll for the for-

n of a television film producing

ny. Firm will be known ax

- Jack Chertok Television, Tne., with

Rockwell and Chertok esch owning
= B0 per cent of the stock and the lattey
- heading the corporation as prexy.
. Chertok will continue his theatrical
~ and non-theatrical filin enterorices as
~ head of Apex Films. Deal ealls for
 GAC to act as =elling angent for the
. Chertok tele firm’'s product. In ad-
. dition, GAC will benefit from the
venture since its talent stable will be
~ uged in the films and thereby enjoy
video exploitation as well as a boost
in stature In the new mediom, Cher-

" tok told The Billboard that the film

company will not be bound to use
GAC talent exclusively, but that the

‘agency's personalities will naturally

; %e! the preferred nod. Chertok and
ockwell have been long-time friends
and business associstes, with GAC
#till handling the producer in the the-
gtrical film field.
" This mnarke the flrst time that a
‘major talent agency has moved into
the video field so extensively. Wil-
liam Morris handles the Hal Roach
Telepix product only as a sales rep.
‘Musgiec Corporation of America
(MCA), which has been peddling its
talent wares to TV along with the
olther agenciey, recently showed inter-
est in taking &8 more active part in
tele by negotiating with Warner Bros.
and KLAC-TV's Don Fedderson on a
possible kinescoped package deal.
MCA would bulld wvideo shows, air

AFRA Exec Mediates
WMIN-Staffer Fight

CHICAGO, March 3~—Long-stand-

- ing wapge and working eondition con-
troversy betwesn the announcing
stafl snd managerment of WVIN, Min-
nespolis independent station was =sol-
fled this week. Rav Jones, executive
secretary of the Chicago nffice of the

American Federation of Radio Artists
- (AFRA), stepped into the situation

-and helped the parties involved reach

an ent. The controversy wine
- developing into 1 possible strike when
~ Jones entered the picture,

Under terms of the agreement, an-
nouncers recelved basic
ranging from 12 to 17 per cent.  Low-
est paid announcers st the stution for-

~ merly received about $50 per week

Now they will recelve about $60 per
week. New contrac  will be retro-
sictive to January 1. The retroactivity
demand of the announcers was one
' which the station had opposed
 strongly.
' ~ AFRA Concession
AFRA made a concession in the
settlement by agreeing tha' traveling
announcers would be paid only for
~ time actually working while out of
- town if the station provided first-class
ftrain transportation. The announcers
- had demanded pavment for all time
spent out of town.
In his capncily as direclor of
AFRA's central region, Jones also is
entering this week a Inbor situation
involving announcers at WHBF, Rock
Island, IIl. At this station a labor
board hearing Is being conducted to
~ delermine those eligible to vote to
- determine whether AFRA  will be
numed sole collective bargaining org.
The bonrd %earings will determine
whether cer*zan supervisory person-
nel of the =tation will be permitted

to cast entlective bargaining ballots.

'packages in Class A time.

increases |

them via WB's KLAC-TV and then
record them on film for =ale to other
tele outlets and sponsors. At press
time. MCA-WB deal still hung in
mid-air,

Chertok was unable to name a date
when his tele firm will go into opera-
Hon., He sald he s still studving the
demands of the new medium and does
net  intend rushing into production
until he is more certain of the road
ihead, Chertok has been producing
noh-theatrical (adverlising pix) for
=ome time and has continued to turn
down elient requests that he make
video until he feels he can do justice
to the new medium.

Shockers Strip

Set by NBC for
$5,000 a Shock

HOLLYWOOD, March 5.—National
BSroadeasting Company (NBC)Y will
unveil a five-a-week mystery show
strip belore summer to be built from
whodunits now being auditioned. The
thrillers will be slotted at 10:30-11
EST across the board, beginning on
a five-times-weekly basis and ex-
pancing to a full seven nights. Shows
will be *“popular price" alrers. not
exceeding $5,000 per stanza, aiming
at bankrollers who seek low-budget

Amang alrers in the programing
mill, the following are set for early
audition as probable tenants of the
strip! Dick Powell’s Rogue's Gallery,
Dragnet to star Jack Webb: Miss
Rachael, with Verna Felton plaving
an  amateur female private eye;
Thirteenth Juror, by Arnold Marquis,
and s still untitled eple with Elliott !
Lewis in the lead. All will be pack- |
aged and produced by NBC,

Kick-off date will depend on the
speed with which seripts can be buck-
logged and airers made ready for
debut. Web will herald its mystery
splurde with prometional campaigns.
The new series is another indication
of NBC's plan to drop its present
curfoew,

British R ﬂ:t'eTracks
Ban Telecasting

LONDON, March 5.—One of the
most serious blows in recent months
to the British Broadeasting Corpo-
ration (BBC) television service has
been struck by the Racecourse Own-
ers’ Association in refusing to grant
permission for further televising of
their race meetings.

Television already i=g banned from
league  football, professional fights
and greyhound racing. The future
of sports on televisio- must now
awail the outeome of negotiations be-
::PES the BBC and the Society for

e Froteclion of Sports Copyrights
(SPSC). ik RYRIEE

The main obstacle in the path of
televising sports is the fee asked by
sporting promotors. The BBC has
been asked to pay $4,000 for the
rights to air a single sporting event.
The BBC budget for television does
not allow such an expenditure,

Smith Bros. Cough
Out on ""‘Smp Musie”

NEW YORK, March 5.—Smith
Brothers Cough Drops this week can-
celed its perind on Stop the Musie,
American Broadcasting Campany
(ABC) giveaway show. Fighty-five
quarier hours, the 8 to 8:15 segment
of the full-hour Sunday airer. imme-=
diately was picked up by Old Gold
Cigarettes, which already bankrolls
the last 15 minutes of the show,

The Smith Brothers cancellation is
effective after the March 25 show,
with the end of the “winter eold"
SeALOrn,

Joan Davis Skedded

For Return to CBS

NEW YOREK, March 5.—Joan Davls
will be back on the Columbia Broad-
casting System (CBS) this spring.
The comedienne wound up a eo-op-
eratively sponsored series for the, web
last July.

It 18 not exactly known on what
date she will begin her half-hour
series of programs, but the chances
are the network would like her to
bolster its davtime line-up.

ater (lenth, 30.2),

Pulse Hooper Hooper
Rank Feb Rating Rank
1—Texaco Star Theater (WNBT, Tues.) 67.3 76.6 |
2—Godfirey's Talent Scouts

(WCBS-TV, Mon.) 57.3 56.1 2
3—Toast of the Town (WCBS-TV, Sun.) 46.0 40.0 4
4—QGodfrey and His Friends

(WCBS-TV, Wed.) 44.7 46.8 5
5—Admiral Broadway Revue

(WABD, WNBT, Fri.) 41.3 413 3
6—The Goldbergs (WCBS-TV, Mon.) 38,7 ’ .
T—Kraft TV Thealer (WNBR, Wed.) 38.0 50.6 .y
B—Boxing (WNBT, Fri.) 34.7 b -
§—Phil Silvers (WNBT, Thurs.) 34.0 42 1 ]
10—0Original Amateur Hour (WABD, Sun.) 33.3 . .
* Not in Hooper top 10.

Hooper, Pulse TV Ratings

NEW YORK, March 5.—The 10 top TV programs In New York Cite.
as reported by C. E. Hooper, - Inc.,
below. Considerable differences characterize the list: There are three
programs which Pulse includes in its top 10 which are not on the
Hooper list; there are four programs tabbed in the top 10 by Hooper
but not by Pulse. They are Break the Bank (sixth, 34.7), Your Show
Time (seventh, 32.5), We, the People (eighth, 22.2) and Colgate The-

In discussing the differences, Pulse traced them to the fact that
its surveys use non-phone and telephone homes, while Hooper uses
only phone homes, as well as differences in sampling procedures,
Hooper uses a random phone sample: Pulse a refined area sample
controlled by the research director and not by the interviewer.,

Here are the leading Pulse and Hooper shows:

and The Pulse, Inec., are shown
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More Actors

Working But

Rates Too Low

AFRA Members Dominate

CHICAGO, March §5.—With televi-
slon programing on the upgrade here,
ar extensive survev of the local video
talent pieture by The Billboard this
weel revealed four prineipal develop-
ments: (1) More live talent, most of
it from the membership of the Amer-
lean  Federation of  Radio Artists
(AFRA), is being used. (2) Talent, In
general, s sereaming about low rates
being paid and clamoring for setile-
ment of the Four A's internal diffi-
culties so indusiry-wide contract ne<
gotiations ean begin. (3) Top local
radio names are beginnin' to be used
ir. the medium and are making spe-
cial deals with producers and stations,
enabling known stars to get above
minimum earnings, but still nothing
comparable to what they get in padio.
(4 A general condition of video rates
chaos i noliceable in talent ranks
because no one knows what he can
expert for various type: o shows,

Tele Employment Facts

Basis for facts used in this report
s & tvpleal week of television em=
ployment here,

This week WGN-TV emploved 31
AFRA members; WENR-TV, 3T;
WNEQ, 18, and WBKB, 19. Altho no
figuree are available ag to how many
AFRA members were emploved at
each of the stations o few months ngo,
It 15 known that these figires repre-
sent increased video employment for
AFRA members. It has been esti-
mated that the employment of AFRA
talent in video here has increased 500
per cent in the past six months., Aeg=
cording to a recent gtudy made by an
authoritative source here, AFRA tal-
ent i being used in t'.e vast majority.
by video stations, with AGVA and
amateir talent being used to 4 lesser
degree, When the local AFRA office
was told the results of this survey,
it magreed that jts facls were substan-
tially correel.

Fees Viney
Feesfor AFRA members vary at each
station for different talent., AGVA

members are working under a blanket
rule which states that they must get
a minimum of §$50 per program, but
in man” cases this minimum has not
been metl -

The picture of fees for AFRA mem-
bers 18 as follows:

At WENR-TV the average wapge for
minor AFRA talent is about $25 per
half-hour program, with rehearsal
time usually included in this figure,
Lead names have received $75 per
half-hour show as - result of personal
negotiations between the station and
talent. This higher figure Is the sx-
ception instead of the rule. Usually
there is no advance agreement that
the rate will be changed if the show
goes commercial, .

Rote Examples

Example of the rates being paid by
this station iz a girl singer who re-
ceives §75 for a local program, even
tho she is being represented by Music
Corporation of America and has to
pay the usual MCA apent's fee out of
this sum. For an hour ABC network
piogram another girl singer is paid
$50, while a male singer is getting the
same amount for a half-liour net show
on the same web., At ABC A name
vocal quartet received $100 for a half-
hour network program.

At WNBQ, National Broadeasting

A
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(See Chi TV Talent on page-20). 0l
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Condition To Worsen Before It Shows Improvement

HGILTWDGIJ March 5.—With tie
gmbu of Hollywood-originated air
‘shows now at an all-time high, net-
--,- orks are faced with an acute short-

- of atuﬁh:n space. What is more,
all ihur webs Iaar the situation will

m nut fall, judging from the
mbe sﬁnw ideas EmlTE;“IY
“th survey of all four

Ilﬂng es that 88 studio audience
(plu: numerous non-audience
aire 1 are currently emanating from
here. Many of these shows are three
0 .- five-a-week series, tying up studio
eilities andsoperating personnel. By
nirast, only 74 shows were Coast-
3 last year at this time.

..! JTB ease the situation nets have
turning to outside sources and

,.; u-r ng out shows wherever possible,
-1'-_':--- tho taking stanzas away from
ho Eruunds means extra rental and
f_ 1 costs. Because many of the
ﬂrm are expensive production

,. muirlnz considerable rehearsal,
saveled available space is sought after
on a priority basis by top ad accounts.
Intricate lkedding an juggling of
E”i Fl_ time has been required to
I'l! talenters and bankrollers

ppr—-:md still produce results,

; - "NBC's 33 Coast Shots

tional Broadeasting Company
} currently surpasses other nets
. 33 Coast originations, as com-
to 26 last year. With {five
n studios available, NBC has been
¢ to house all bul the Bob Hope
its main building. Hope airs
m Vine Street Playhouse, which
g leased to Columbia Broadceasting
(CBS). With NBC now build-
dﬁﬂ a raft of new shows for summer
fall debut, there is no telling
studio space will ghape up come
:Iiﬂt seasan,

Hardest hit at present is CBS with
~= 29 local originations, compared
i_ 24 last year. While the web

|
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i

,1’-.-4-;
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] l_'l.l- '-"'L i

d 16 shows, 21 new airers were
seven of which are five-a-
jeek series. CBS has only three
irge studios available anc therefore
5 been foraging around Hollywood
%r stand-by origination spots. Net
farming out two shows to 6000
nset Radio Center, while Meet the
Missug originates at Earl Carroll's
Theater-Restaurant, Our Miss Brooks
and the Jack Smith musical series
stem from Mutual Broadcasting Sys-
tem's (MBS) rnewly completed Don
Lee Studios. Lux Radio Theater oc-
mﬂn its own Vine Street playhouse,
's studios are also used on a
catleh-as-catch-can basls by Colum-
!hll Records for its Hollywood disking
m:-ns

) CBS Expansion Pains
‘Having recently added Jack Benny
: Amos 'n" Andy to its roster, CBS
) mopre headaches in f:udmg roam
for Red Skelton, Ozzie and Harriet,
‘Edgar Bergen and Bing Crosby, all
of whom are moving in on or befare
,-,:t-ext fall. Skelton, Ozzie and Bergen
going into CBS's Sunday night
ﬁ_ﬂm!dr powerhouse, which means the

net may be forced to farm out all
three shows. Moving shows present
a troublesome public relations prob-
lem, nets explain, inasmuch as ticket
holders inevitably show up at the
main studios despite a clearly stated
broadcast location printed on ducats,

American Broadeasting Company
(ABC) now airg 17 shows weekly as
compared with 14 last year. Nuot
having a home of ils own, web rents
space from NBC and uses farm-ouls
to take care of overflow shows. Com-
plicated scheduling problems between
the two webs has so far been work-
able, but fall demands may force ABC
to surrender some of its NBC studio
space. ABC’s local O.-and-0. outlet,
KECA, with its own studio set-up,
can accommodate five shows at pres-
ent. Web's lop audience participa-
tion stanzas, such as Breakfast in
Hollywood and House Party, are
furmed out to Tom Brenneman's
restaurant, while Bride and Groom
slems from the Chapman Par Hotel

MBS Set-l'p

Least pressured at the moment is
MBS, headquartiered in the lavish,
new $3,000,000 Hollywood Don Lee
broadcasting system headquarters,
With four large studios avallable,
Mutual has been able to assemble all
itz airers under one roof. Last yvear,
web’s audience participation stanzas
were spread out over several outside
locations. Only nine MBS shows are
currently originating here, which in-
clude three five-a-week series, Last
year 10 Mutual stanzas were beamed
from the Coast.

Net execs see no easing off of studio
pressure in sight. ABC will be ham-
strung until its own studio building
is erected. CBS and NBC both have
more new shows cooking, while
Mutual plans to shift airers [rom New
York to Hollvwood, which will take
up its current space slack.

Sillerman Ankles
Keystone ET Berth

NEW YORK, March 5. — Mike
Sillerman, president of Kevstone
Broadcasting System (KBS), tran-

sceription network outfit, resigned this
week, He declared his new plans
were still in the works,

Sillerman, who started KBS, stated
that differences concerning policies,
ag viewed by himself and other di-
rectors, brought about his lam. Two
sets of brothers, Sid and Arthur Wolf,
and Joseph and William Bayer, all of
Chicago, own the operation, with
Sillerman, despite his departure, re-
taining his stock inderest.

Naylor Rogers has been made exec
veepee, headgquartering in Chicago,
with Noel Rhys henading up the New
York operation,

NICK LUCAS

CURRENTLY
KEN MURRAY'S BLACKOUTS

LATEST

CAPITOL RECORD

“DON'T GAMBLE

WITH ROMANCE"

Friendly Rival

NEW YORK, March 5 —
Sponsors buying time on
WNEW, local indie, this week
were flabbergasted to receive a
sales letter from a competing
indie, WWRL, Woodside, Long
Island, praising them for their
acumen in their choice of out-
lets, The letters, from Selvin
Donneson of the WWRL sales
department, urged the bank-
rollers to continue to use WNEW
“for conventional coverage.”

The letters wound up with a
recommendation to add WWRL
for foreign-language coverags,
calling the use of the two sta-
tions “'an unhn'ﬂahie team for*
total coverage.'

News, Pubserv Kick
For WMOR’s FM Bow

CHICAGO, March 5—WMOR, new
10,000-watt FM station here, will
begin programing a 17-hour-a-day
schedule March 20. Operated by a
group of war veterans who have radio
and news work backgrounds, the
station will emnphasize public service,
news and musical shows, a new
type of FFM programing here.

Station poes on the air with three
sponsors, two more practically signed
and prospects of breaking even by

fall. Initia! investment for the station
was $100,000,

ABC BARN DANCE

(Continued from page 14)
Hewitt and Red Blanchard, of the
Sage Riders, did the best jobs. Ted
Morse, in the roles of Otto and Little
Genevieve, also offered top enter-
tainment.

Proving that the tialent needed
practically no extra video production
handling was the fact that the entire
show had only one -and a half hours
of rehearsal and still came off
smoothly. The talent seemed to be
working as it did for years, The
viewer got the impression that the
performers were {elevision veterans,
tho most of them had never appeared
on lelevision before, This merely
proved that acts which have worked
before live audiences for years have,
in most eases, wvisual showmanship
making it suited for television.

It can be sald, too, that this is one
radio program that is Improved by
videa presentation.

If this show has any danger to
ruard against, it is the possibility that
the Barn Dance talent might run out
of routines. It is apparent that the
cast can't use the same type of ma-
terial week after week as it can In
radio.

As is true of practically all TV
premieres, some criticism can be made
about this airing. A critical finger
can be pointed at the use of only
two cameras and its overabundance of
square dancing. Use of only two
cameras and consequent predomi-
nance of straight-on-shots—either
long range or close-up—gave an im-
pression of monotony at times. Square
daneing was used not only to open
and close the show but also for change
of pace during the program. Square
dancing at the beginning, to help set
the seene, would have been sufficient.

Cuy Wagner.

BROADWAY IS

(Continued from page 14)
theater critic who was shoved against
a lamppost and killed, which may
give some Broadway characters ideas,
The finger pointed to either a chorus
girl or the operator of a night club.
Danny wasn't fooled. He took his
time and found it was a hackie, the
same one who discovered the body,
but who it later turned out was the
father of the girl. The specific angle
that brings out the Broadway touch
was that the critic had recently con-
demned a play because it was corny,

wWwWw americanradiohistorv com

E]li TV Talent

Pic Confused

(Continued from page 19)
Company station, rates are about the
highest in town. On a half-hour com-
metrcial network show a name emsee
is receiving about §100 per program.
Two other name AFRA members at
this station are receiving about $100
and $50, respectively, for a half-hour
sustaining local program. On a dra-
matic serial on NBC, name AFRA
talent is receiving about $35 eéach per
chow, for a flve-a-weelk 15-minute
series. In most cases NBC contracts
stipulate that if shows go commergial
rates will be increased about 50 per
cent. Unlimited rehearsal policy is
also in effect at WNBQ.

WEN-TYV Pay

WGN-TV rates for actors, an-
nouncers and soloists range from $10
per 15-minute program, either sus-
taining or commercial (1 hour re-
hearsal included), to $20 per one-
hour show, three hours rehearsal in-
cluded. Additional rehearsal at
WGHN-TV is paid for $2 per hour for
pre-camera rehearsal and $3 per hour
for camera rehearsal,

Rates ot WBKEB are gbout the same
as those at WGN-TV for sustaining
programs, but commercial program
pay is about the same as local radio
commercial rates. For a one-hour
sustaining dramatic show WBEB in
the past paid $100 for leads and $50
for supporting actors. Rehearsals ran
s high as 12 hours per program,
without additional compensation.

Exees Satisfied

A check of station and production
company execs also revealed that they
are pleased with present rates and
have no intention of inereasing them
at the prezent time. They point tb in-
red operation of video today and say
more can not be paid, In the few cases
where production execs intimated
increases might be given, they
stressed they would not make the
first move. It was generzlly agreed
that present rates, gnd attendant lack
of uniformity, would not be changed
until AFRA, or whatever union finally
gets jurisdiction over TV, mnakes
overtures for higher fees,

LAMBS GAMBOL

(Continued from page 14)

in numbers via special lyrics to Gil-
bert and Sulljvan music. The gim,
of course, is the Lambs' strict all-
male putu;—whuh is being broken
on the video show by use of fem stars
as guests, The point, tho, Is that even
this sart of treatment, with the trio,
certainly won't stand up in the light
of competition—notably the Milton
Berle and Sid Caesar shows. Viewers
are used to fluid, fast-moving and
integrated variety shows, and the pro-
duction staffers on Gambol will have
to frish themselves to keep the pace,

The rest of the show was Clark,
in his first television appearance, and
doing the manicurist scene from As
the Girls Go—reportedly for a $750
fee. It is an hilarious bit, so master-
fully handled by one of the greatest
comics of all times, It is also quite
blue for television, which at this stage
of the game seems a long way frpm
maintaining radio’s thoroly scrubbed
punctilio. Two other amusing bits
were turned in by Jack Tyler, in a
drunk routine, and Horace Braham.

The commercials were well done
and effective. Main pitch was thru
“portraits™ of fumous Lambs, the por-
traits coming to life and joining in
for a cup of Maxwell House Coffee.
The level of imagination in this case
was [ar above that of the rest of the
program. Jerry Franken,

but he himself was bumped off by a
father defending his daughter's honor,

Despite the fact that the writing
was slick, the direction competent and
Anthony Ross a fine lead with an un-
usual voice quality. what makes this
program different from others of its
Eind is hard to say. It's good formula,

ut the formula seems to be wearing
thin.

Leon Morsei -
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B Off Drive
.n 45 Disks

. I YORK, March 5.—RCA Vic-
‘-'-' di 1-- thruout the country
I:Hﬂ off their 45-r.p.m. disk sales
| _;ﬂﬂﬂ-lng dealers a 100 per cent
» privilege on an initinl $3856
inr _ lluuk order. Unsold platters
- may ko exchanged for other disks
mﬂm in August.

I ~ The list of disks in the package deal
- ~_;-_¢ 1 ftha entire calnlog o) available
A4S ﬂ:{aht, which iz broken down
a i Red Seal, 80 albums and
120 dnml popular, 49 albums and
47 gingles; children's, 22 albums and
8 singles; !ulk hillbilly and Western,
ﬂhﬂm und 23 singles; blues and
-'Ia_‘:él: T E liﬂﬂlﬂﬁ-. l.llLI'IlEtiﬂDﬂl 5
singles; ‘pﬂp classics, 8 albums and 13

15 -“'I.'L

Mt‘hu many dealers taking the deal
0 not ordinarily carry some of these
u‘ .nt er Phil Silverman, sales man-
T

Bruno, Nev* York metropoli-

area distribber, pointed out that

: - ﬂhl'l enables the dealer “to ex-
B t on the factory's money."

Il' is understood that gome regional

RCA distribs are offering a free dem-
'ﬁiﬁllim player with each $385 deal.

Blbletone Waxes
- "On Single Disks

m YORK, March 3.—Bibletone
5, manufacturer of religious

‘lll'l ‘has teed off its drive into the
single disk fleld with the signing of

~ several Southern and Western radio
ll'ﬂltﬂ- The diskery plans to cut more

50 sides with these artists dur-
Hamh..

gmpcl groups inked were the

i Hnmnhm Harmony Quartet, of
- WAGA, Atlanta, and the Red Teague
.:H Trio, who hmﬂdcnql‘. ove: WTOR,
~ Winston-Salem, N, C. Vep Ellis, folk
nger-guitarist of WDSR, Lake City,

g wnas also signed. Other recent
e -’ ibletone additions are the La Fevre
mn,mal group on WGST, Atlanta,
Phil and the Golden

- West ﬂlﬂl of WWVA, Wheeling,

W. Va.

According to a disltery spokesman,
Hﬁb Rolantz, a wide search for addi-
ﬂﬂﬂﬂ talent is under vay, with terri-
I' radip talent deemed most de-
The company recently of-

m;ﬂﬂm an album-script series,
;%m Hymns for the Day (The
e d, February 5). In the past
EI.'IE list of subscribers to the

.L lpul:lnl diskery gimmicik pl-umed
the selection of record reperioive
¥ the artists' radio listeners, with
artist I:!]:Inl fans to write in
preferences

| DeccanﬂPmnt

In Vim Action

NEW YORK, March 5
ords ground in its sult against
the Radio & Sporting CGoods
!h'm (The Billboard, February 26)

s week when State Supreme Court
e Carroll G. Walter dismissed

; 'i counterclaim suit for $250,000

At the same ﬁmE. Justice Samuel
~ Hofstadter denled Vim's motion for

a jury trial, declaring the matter to be
- an equity action. “Insofar as the
counterc is also a defense,” Judge
~ Hofstadter ruled, “it is of course not
tulhln by jur_r as of right"

~ Decea's sult, asking damages of

IHI; and an injunction, alleges
= the Vim stores sold Decca plat-
_1:“ below prices fxed hy standard
cont the Falc Trade Prac-

3. —Decca Rec-

MUSIC

= Communications te 1584 Broadway, New York N Y.

Band Biz

Ripe for ¢

Agents, Diskers
May Be Included

In Senate Probe

WASHINGTON, March 5.— The
Senate Interstate Commerce Commit-
lee is seriously considering widening
the scope of an upcoming Investiga-
tion of communications to probe “re-
lationships” between talen' bureaus,
recording companies and radio nut-
works., The Senate committee's in-
lerest in this problem has become
spurred by a report submitted to the
committee last week by the Federal
Communications Commission (FCC)

indicating that such a survey might
be “necessary.”

FCC's comment on the recording
companies and talent bureaus came
in the form of one of several answers
to a series of questions which had
been submitted to FCC chairman
wayne Coy by Chairman Ed Johnson
(D., Colo,), of the Senate Interstate
Commerce Commitice. The FCC
stated that since no comprehensive
nelwork probe has been held since
1941, not only should network prac-
tices in the AM field be investigated
but alse it is time “to re-examine
some of the problems concerning the
relationship of the networks to talent
bureaus and recording companies.*

Among Senate Interstate Commerce
Committee members evincing unusual
interest In such a probe is ranking
GOP minority member Charles Tobey
(K., N. H.), who ran a one-man In-
vestigation of policies of Radio Cor-
poration of America (RCA) last ses-
sion. Another solon likely to be in-
terested is William Langer (R, N. D,).
Altho not a member of the interstate
commerce group, Langer held a se-

331/3 LP System
Hypos Longhair

NEW YORK, March 5.—The latest
rovalty statement issued to the Buda-
pest Quartet by Columbia Records
indicates that the diskery's 33 1/3 LP
systerm has proven a sharp hypo to
chamber music sales. Report is that
for the period ending December 31
LP rovalties alone totaled $20,000 for
the group, a figure nearly double any
of this top unit's previous checks for
regular T8 r.p.m. sales,

LP protagonists in the trade feel
that the long-playving disks have made
new record buyers from longhair
connoisseurs who were lukewarm to
shorter-length shellac platters.

Burden Casino

Reopens Mar. 12

NEW YORK, March 5.—The Bur-
den Lake Casino, up-State New York
restaurant ballroom, opens its ninth
season on A name-hand policy Sat-
urday (12). Bands will play Satur-
days and Sundays this vear. Last
year spot had music Fridays and Sat-
urdays.

Opener will feature the Al Donahue
ork, with Glen Gray tentative for
the Easter week-end. Casino opera-
ted by Allen and Nate Leafer, has
an admission policy of $1 plus tax,
with table service to accommodate aIl
comers,

ries of hearings on disk company pol-
icies some two vears ago.

Further details on this story are
in the Radio Department of this issue.

Musicraft Records Sets Up

Complete Refinancing Plan

NEW YORK, March §5—Musicraft
Records has prepared a plan for
payment of creditors, arranged for a
loan of $75,000 in fresh capital upon
acceptance of the plan, and set up a
refinancing plan,

Meanwhile, the waxery continues
operations under Chapter 11 of the
Chandler Act, pressing on a contract
basis at three plants, and shipping
regularly. Four new releases, includ-
ing disks by Sarah Vaughan, Mel
Torme and Phil Brito, are forlhcon:-
ing.

Four Sets of Creditors

Plan provides for payvment of four
sels of creditors:

(1) Federal, Stale and city tax
creditors. All taxes due to be paid
in full, probably on whatever in-
stallment bases that can be worked
oul.

(2) Wage claimants, Employees
falling under the priority of wage
claimants provisions of the Federal
Bankruptey Act will be paid cash in
full upon confirmation of the plan.

(3) Unsecured creditors, These
comprise the large majority of cre-
ditors, including artizts under con-
tract, first lien bondholders, ete, They
are lo be pald in debenture bonds on
the basis of 30 cents on the dollar.
Bonds are to vield 6 per cent interest,
and mature April 1, 1956. They pro-
vide for annual ppyments of 25 per
cent of the net profits after the first
$10,000 to be prorated among de-
benture holders. After retirement of
secured debentures (see below), take
rises to 50 per cent of the net profit
after the first $10,000, Unsecured
creditors will also receive a bonus of
common stock—soma 10 per cent
of the new common stock issued on

refinancing, This group of creditors
will also be given the opportunity to
convert their debentures to common
stock. If they take this option within
60 days, they can get one share of
stock for each $1.50 of wvalue, After
0 days, the offer becomes one share
for $§2.50 in debentures, The Marine
Midland Bank, acting as trustee for
the first lien bondholders, will be
given a year to exercise the conver-
sion option at the one to one-and-a-
half ratio, after which it falls to one
to two-and-a-half. Reason for the
exira grace period is that this creditor
group has a negative pledge on Mu-
sicraft's master records, which it will
release on confirmation.

(4) Secured creditors. This Is the
group providing the $75.000 of new
financing. It will receive debéntures
secured by 8 chattel mortgage on all
master records owned by Musicraft.
Debentures will pay off at the same
rate as the unsecured ones, and will
mature at the same time. This ereditor
group will also receive 100,000 shares
of the new common stock.

New Common Stock

RHefinance plan proposes to elim-
inate all the common stock now out-
standing (roughly 600,000 shares) and
to issue 500,000 shares of new com-
mon Stoeck at no par value. Stock-
holders would receive one share of
new for 10 of old stock, This reflilnanc-
ing plan will require approval by a
2/3 dollar-volume majority of the
stockholders.

A further provision would place
two holders of unsecured debenture
bonds on the board of directors while
such bonds are outstanding, with the

!:narg not to exceed seven members
in ail
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meback

D Alguments |
Offered for

Optimism

'| Agents, Orksters Encouraged

By Hal Webman

NEW YOREK, March 5—Tho band
business still is in & weak state, trade
seers, for the first time in several
years, actually are predieting that
the ork field will begin a comeback
during the coming summer and fall
Agents, orksters and managers point
to the following encouraging factors:

1. A growing Interest in musie and
musicians on college campuses, tradi-
tionally the backbone of the band
business. This, it is belleved, probably
will develop fo an even greater de-
gree following the * coming June
graduations. Reasoning behind this
belief is hased on the expected de-
parture of about 80 per cent of the
G.I.'s now schooling under the Bill
of Rights. With the opening of col-
lege positions for normal-age high
school graduates, the age level of the
campus crowd would return closer
to the prewar 18 to 22 averages, at
which level and time the band busi-
ness enjoyed its greatest favor.

Growth of Bop

2. The growth and spread of bop
and progressive jazz music as a box-
office attraction, Developing In much
the same way that swing mushroomed
in the late '30s, bop has aroused the
curiosity of the younger set thruout
the country. Orksters coming off
the road report that they are being
forced to put bop into their books,
whether they lke the stuff or not,
to satisfy the demands of the younger
setl.

Agents point out that the bop and
jazz. nitery, styled along lines nf the
theater-restaurant format developed
by the Royal Roost here, i3 cropping
up in almost every majur city in the
country. And they report that these
lazz altractions apparently are doing
the only consistently good business
in the musie field at the moment, The
agents report that bop bistros at

(See Band Biz Ripe on page 28)

Camarata Closes
Foreign Deals

NEW YOREK, March 5. —Tutti Cam-
arata, London Records a.-and-r. top-
per, has returned here after a seven-
week trip to England, France and
Switzerland, In nddili{m to a general
business and reportory confab with
E. R, (Ted) Lewis, head of English
Decea, London's parent firm, Cam-
arata supervised a raft of u.n:lng 504~
sions for London and set up a reper-
tory schedule with Harry Sarton,
English Decea a.-and-r, head.

Camarata announced that thru ar-
rangemenis with Morris Rosengarten
of Deecca in Switzerland, London now
has exclusive American rights to
sides by such Continental artists as
Billy Toffel, Will Glahe and olhers.
Sides will be released on the London
international label.

Camarata also announced the re-
signing of ork leaders Bob Farnon
and Stanley Black to five-y=ar con-
tracls, and the signing of the Tilo
Burns bop sextet, vocal duo Johnny
Johnston and Alan Dean, and an
eight-male and elght—fﬂmale vocal
group, the Unitones, Camarata plans
to return to England and Switzerland
in EI l.ina to wax much of his own ma-
terial
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_; :. Speed
fastlc Disk

:Hly Sﬂl‘lﬂ! 45 Problem

EHI{‘A.G{} March §.—A laminated
-L- ie disk has about been decided
B ltl the best method of handling
' 'ﬁdﬂﬂ Victor 45 r.p.m, center-hole
pro The Radio Manufacturers'
‘subcommittee on record
8 met here last weelk, deciding
e laminated insert. Chances
re tha ..th disk will be utilized as
standard equipment by all tecord-
inge manufacturers, observers
’!l,‘hﬂ insert carries a series of
outere ~r- which ecan be turned
over, thus cuttihg size of the hole to
ndard and making it possible to
¥ the Victor and Capitol 45 r.p.m
- on the same spindle which
5 33 and 78-r.p.m. platters.
-'I-'lw standardization meefing was

L3
aftended by reps of VM Industries,
.'_{:i, nton H-Hrhﬂr Mich.; Webster-Chi-

ul

-: "‘Ir:!

’Eﬂneml Instrument, Elizabeth,
Milwaukee Stampmg. and
~ This group represents manu-
i of approximately 75 per
een ﬂ the mnrd pln;ring equipment

I!} ‘being marke

G: C Signs Deal
n M.P.M. on
itish Bookings

m ¥YORK, March 5—General
rtists Corporation (GAC) execs this
Bt revealed that the agency had
0 mpleted arrangemenis for the
¥ .'H'. Entertainments Corporation,
Lid., of London, to handle booking of
GAC falent in the British Isles, The

.E,_ 3M. firm is operated by Charles

Ty 'Y ik
B al i
bRy

LA Esy

r'

- -

i ﬂ

L
sl

e

wunyard and Fred Marlow,

reviously had a British
ng d 1 with Leslie MacDonald,
e Hs Foster Agency in Lon-
hﬂf ’l.h! American firm decided
ET,L‘F orogate that agreement because
yster ﬂ cy also represents the
the Willinm Morris
r.arin Enﬂﬁnd -
,.HL already has submitted sev-
tions to GAC. Greatest
len d to date has been for the King
E_, D f“!El':In. Nellie Lutcher, Cab Callo-
' and & number of others on the
- GAC ,‘hltnt list. No deals have been
vet for booking of these
OVETSeas,

Combo Distrib
~ Plan Expanded

) QHICAGD Mareh 5 —Experiment
ithe part of three indie race labels,
of Chicago, and Specialty
“Aladdin, of Los Angeles, to op-
erate jointly owned company-op-
arated distrib points has proved suc-
ﬁﬂﬁﬂ in Detroit and will be ex-
. nmﬂrding to Lee Egalnick,

Mlniik whn just returned from
*ﬂﬁ Caoast conferences with Art Rupe,
of Specialty, and the Mesner brothers,
of Aladdin. said that the Los Angeles
- -way, company-owned branch
hhl been opened at 1221 Venice Bou-
while the Chicago branch will
A next week at the Miracle home
ge, 500 East 63d Street. Egalnick
paves for St Louis Monday (7) to

fer with Harry Ojile, who has
- KIS i-u thﬂt he will sel ]ﬂH‘ I'ID
" -" L' * Dlstrlhuﬂng Company to the

il
11
-..
:' 4

J'J':-

L LE

[ ‘u'jﬁ

e .J._r'ﬂ

=5 1 §
"
HMEIERE RN N e B
L

h'.l1-|-

nal Detroit outlet, Central
"F” Oﬂﬁlnhluan. opened January

The Billboard

How They’re

tele, phono sets and records. No

RECORDS BY MAIL—THIS IS YOUR
order blank with invilation to check
recordas wanted, write name and =sd-
dreas, and encloae entlce ad. Mo price
cutn, order sent C.0.D. or prepald. but
packing charges 253 cfnhia exira. Copy
also  fentures afecin]l offer sapphire
needie regularly sold for #3.50 but
priced nt 20 cents If oustomer buys
alx or more records.—Paramount Rec-
ord Shop, Philadelphia,

MAIL ORDER PURCHASES ALSO EN-
cournged to push new midget RCA
Vietor super het at regular nrru:u of
BiEbS,. No mopey down reguined;
per week —Bummerflelds, Boston.

SEMI-ANNUAL CLEARANCE, BEAVE U¥
to 827.50 ou fNoor modéls and demon-
strators. List specifies hrand namen on
tranamilters ns well as recelvers, rec-
ord playvers, recorders, amplifiern, teat
equipment and tools —Radio Bhack,
Boston,

NEW PFHILCO 11886 WITH A CHOICE OF
indoor or outdeor merial Included at no
¢atra cost — Artophons Corporatlon,
Phileo distributors, Bt. Louls, Also
Strong, Carllale & Hammond Company,
Philco distributors, Cleveland, and W,
Burkmnn, Phlleo distributors, BHuffalo.

UF TO $25.00 WORTH OF LI RECORDS
free o purchaser of 1949 Philleo con-
poles mand “Intest globe of the world™
included without charge on 1949 Philco
table model radlos.—Bledermans, B

(As advertised in the nation’s press.)

Billboard staffers glean newspapers for radio-tele-phono adver-
tisements from coast-to-coast to spot ways of selling more radio,

Suecessful advertisements together with actual story of results by
advertisers will appear in the next issue of Turnover,

Sell-i—ng_Them

results of sales as yet reported.

A 9095 RCOA RADIOLA FLUS 4% VIC-
tor records worth &80, plus A ecom-
bination table and aforage rack (value
(8140.001 mll for $T0U5, H. & Braun,
Albany, N Y.

TELEVISION CLEARANCE, HREAND
pames mentloned in headline but not
mccording to specific models and
pricea. Also menlions televislon dem-
onstratlon every evening. — Hudson-
Roas. Chicago.

MILEE e MODEL  WILCOX-GAY
home recorder plus ope  doBEfD  De=
cording disks st no extea cost for
$116.85 —'Wilabolit's, Chlcago.

U. 8. TELEVISION (MODEL T-1083) AT
{ist price but free inatallation incloding
acrinl.—Muarks Isancs Co., New Orlenns.

VISIT ANY BUFFALO WESTINGHOUSE
dealer i(denlors Meted), full In & card,
and you will be Invited to appesar on
the Westinghouse *“Meet the People''
TV show. Advertlsement features in-
wiructiona on “*how you Can AppEar on
TV." Also plays up latest Weallnghouse
Models 207 and 106 at full price.—Went-
inghouss Distributors, Buffalo.

MAGNAVOX AMERICAN AT 330000 OF-
fering optional television st $565 s
featured as the anawer to the head-
line gquestion, "I'V or not TV."—Musle
House, Bufialo.

YVARSITY HECORDS LISTED FOR OR-
ders by mall in full page New York

Laoudn,

Dally News sda.—Muacy's, New York.

Sked Folk Tune Jamborees
To Build Cap Talent Roster

CHICAGO, March 5 — First of
what may be a series of regional folk
musie jJamborees to select outstanding
talent for Capitol Records has been
set up by Tex Ritter, Capitcl record-
ing artist and Western film star, and
Spencer Rackley, chief of Cap’s Char-
lotte, N. C,, distribution point.

The diskervy jamboree, skedded for
the Charlotte City Auditorium March
27, will pit finalists from the Char-
lotte wvicinity in a quest for Capitol
recording contracis. Local folk talent
contests are currently being run off
by approximately 50 radio stations
within the Charlotte area, with final-
ists set for the March 27 round-up.
Ritter will emsee the Charlotte event,
which will he open to the public,

Lee Gillette, Capitol's folk music
a. and r, chief, will attend and re-

GAC Veepee Joh
To Henry Miller

HOLLYWOOD, March 5—Henry
Miller, for seven vears cocktail act-
band booker for General Artists' Cor-
poration (GAC) here, wag named
veepee in charge of the agency's band
department on the Coast. Appoint-
ment wis made by Tom Raukwell,l
GAC prexy, prior to his relurn east-
ward.

Acquisition of almost the entire
William Morris band <table gives the
GAC office here a boost in personnel.

Miller's department includes Lyle
Thayer and Bill Weems, son of GAC's
New York exec, Art Weems., Latter
has been here on a vacation trek and
returns with Rockwell to Gotham
today,

Goodman
Cole Libra ry Sales

NEW YORK, March 5—Harry S.
Goodman, package producer, has
taken over exclusive =zelling righis to
the Cole Transeription Library. Li-
brary, which has a list of 185 sub-
seribers, includes 1.800 selections and
iz particularly strong in hillbilly,
Western and semi-religious selections.

CGoodman will give the library a
sales push. Plan is to sdd 20 new
releases every month, |

.-'\('quirPs

cord the jamboree on tape. The next
day Gillette will run off the tape
and select those acls which he feels
are worthy of Cap pacls.

Plans are already under way fto
hold similar competitions In ot her
large Southern cities and in the
Southwest, Gillette said that a com-
petition mav even be set up in the
Midwest area.

Rough Sledding
For AM Singers

And Performers

(Continued from page 15)
total unemployvment in 1947 found
only occasional work each week. One
out of every 10 of these artists earned
less than $2,000 from all Sources
during the vear, Among radio actors
totally or partly emploved during
the year, the proportion earning less
than $2,000 was one-third. On the
other hand, one-half of the actors
made more than $3,400, with one-
fourth of all actors reporting earn-
ings in excess of $10,000 during 1047.

Comments written in on the BLS
questionnairés by actors and singers
pointed to the insecurity of their pro-
fession. One remarked: “Every job
feels like it's the last, Insecurity i
in the bloodstream of maoast actors, no
matter how impressive the annual
gross may be."

A woman singer wrote: “The last
six months I have had only three
days' work. Steer nawcomers away
from this heartbreaking work."

“The pay is good but the woark un-

steady.,” commented an actor who
made $10,000 in 1944 and 1945 but
only $2,100 in 1946 and %1600 in
1947,

The malled survey, conducted by
the BLS with the co-operation of
| AFRA, covered 3,742 AFRA an-

nouncers, singers, actor. and sound
effects men in the following cities:
New York, Chicago, Los Angeles, San
Francisco, Boston, Detroit, Seattle,
Cincinnati, Pittsburgh, St. Louis,
Washington, Cleveland, Minneapolis,
Kansas City and Portland, Ore.

The remaining reports to be issued
soon will present figures on artists’
earnings from radio and from other
fields, work experience, education and

ng.
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TV Brass Confer

With ASCAP on
Rates, Rights

NEW YORK, March 5.—A mect-
ing of video brass fram all sections of
the country is set here for Monday
(7) to discuss the problem of music
rates and rights for television use.
On Tuesday (B) video reps are sched-
uled to meet with the American So-
ciety of Composers, Authors and Pub-
lishers (ASCAP) viden committee to
continue discussions,

ASCAP'ers and tele men held meet-
ings here on four consecutive days
this week, the negotiations charac-
terized hy one of the principals as
still “exploratory.” Kernel of the
situation continues to be the fact that
rates can't very well be established
until both sides agree on the rights
to be cleared. Television wants A
broader contract than the one now
offered;: ASCAP is wary of com-
mitting itself to securing heavier
rights from its members.

More Meetings
By Pluggers and
Radio Artists

NEW YORK, March 5 — The
practice of regularly scheduled meet-
ings between radio performers and
song pluggers to give the latter fair
and equal opportunity to exhibit
their wares is growing, with singers
Kav Armen and Jack Birch the Iat-
est to hold such conferences.

They join performers like Arthur
Godfrey, Fred Waring and Bob Smith,
who have been holding r&ﬂulm
plugger meetings for some time
Another who fell in with the sys-
tern some time back is Robert Q.
Lewis, for whose show Howard Smith
and Lester Gottlieb interview sonpg
pluggers every Monday morning at
the Columbia Broadcasting System.

Miss Armen holds her meetings
every other Tuesday afternoon at
the American Broadcasting Company.
Birch meets with the pluggers
Wednesdays at noon at the National

 Broadcasting Company.

Red Ingle Gets
Radio Windfall

NEW YORK, March 5.—Red Ingle's
zany small band ran into a windfall
of ether luck this week. The group.
which previously had onlv a group of
remote shots from the Village Barn
nitery here, landed three radio shows
in one weck, One is a morning
across-the-board half-hour National
Broadeasting Company (NBC) 8-9:30
a.m. airer. Another is an NBC eve-
ning 15-minute across - the - board
show as the featured ork on the new

15 | Henry Morgan show. And the third

show  will be a Sunday 8:30-8 p.m.
NBC program which has not yel been
completed talent-wise save for the
Ingle crew.

Incidentally, the group returns to
the Village Barn for another engage-
ment beginning April 18

Herd-Cole Trek
Chicks Off 77G

HOLLYWOOD, March 5 — The
Woody Herman-King Cole Trio joint
cancert tour of 14 one-nighters netted
the twin atiractions $76.600.

Tour =tarted February 14, with the
Cole-Herman package playing Uni-
versity of Illineis, University of Iowa;
Rockford, Ill.; Saginaw, Mich.; To-
ronto and Hamilton, Ont.; New York's
Carnegie Hall: Harrisburg, Pitts-
burgh, Lancaster and Philadeiphia,
tl:a-; Brooklyn, Boston and Washing-

o.
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Monroe Inked

For Oat Filnﬂ

By Indie Firm

Batoner May Do Others

e

HOLLYWOOD, March 5. — Bat-
goer-balladist Vaughn Monroe will
Ify hig hand st Alm acting when he
tilkes the feasture role in a Western
flicker. Pie, still unnamed, wil)
lensed on the Bepublie Pictures
anad will be distributed by that studio,

b |

0l | . :
| the city's streets to scream, shoul and

mMuUsic 23

“Satchmo” Hailed
As King of Zulus
AtN.O.Mardi Gras

NEW ORLEANS, March 5.—The
conquering hero returned home when
Loule (Satchmo) Armstrong came
back to New QOrleans to relgn as King
of the Zulug in the giant Mardl Gras
celebration. Even without the golden
irumpet that put him on top of the
inrz heap, Satchmo provided plenty

of thrills for those who halled his
COmIng.
Thousands of people were oul on

[f “I"iu h"_' :.:11I1||;l.'|"‘1 I!'ﬁ an .llll'li'I"F'Fl.lil'lﬂ | II-I-|'||:*-rEJ'| !|.h|1-~1|'| '.Ti"nl-“"' :11 i.lll-l-‘ r'!'ll.j_1'||'[ll,.

company formed by Abe Lyman and |
Harty Arthur. Cameras will star
rolling In June or Julyv., Willard Al-
gxander, Monroe's booker, hopped to
the Coasl to close the denl. Alexande;
sppw'a bright future for Monroe in the |
oiter film fleld, pointineg to the barl-

ione's wax success with Cool Waters. |

| e l.|'l-|'_"!

1 ..
¥ 5 | VLIS E
Monroe's 1lm venture will not m- |

lerfere with his band’s aclivities, :"'u|-|
|

# Western ballad.

exander sald. It is not known whethes
or not the band will tnke part in the
pie, but in either event Monroe will
pot disband (o go all out for thespine, |
Band will do radio work while Mon-
roe faces the camerns, Alexander said.
This will be the firgt time the batoner |
gels feature screen billing, If
fliecker proves successful, the batoner
will 'do others. Alexancer does not
own a piece of the Arthur-Lyman
producing company

Sehiff Named Distrib
For Black and White

NEW YOREK. March 5.—Black and
White diskery, after closing its local
distributing office on short notice last
week hag named Milton Schiff dis-
tribber for its eight affiliated lines in
the metropolitan aren. The deal was
set by Larry Newton, local B. and W,
office topper, who stated that the
diskery will continue to arrange
pressing, distributing and promotion
for the affiliates. These presentls
inelude Comet (owned by B. and W.),
Fine Arts, Cub, Arlington, Menagerie,
Solo, Prize and Manhattan.

Suprem# HRecords withdrew from
ithe B. and W. fold last week to set

the |

| whom he hadn't seen in many

up its own office in New York.

miTE.

After reigning all day, the King
wound up the affair by laying aside
his silver scepter and picking up his
'_J'l|1_|_|". Uil I.'r||_r‘.ll"! Al {hg {.Ilti'-:*".i'ﬂ Arcna

a big dance.

As the King—in New Orleans some
him as Dippermoutih—
his searred lips and
meneed to bounce high, piercing noles
off the walls, the jivers heard him use
the same words he had used earlier
in the day, *Man , , , this is terrific.”

In the Zulu parade over which he
ruled, Armstrong was dressed In a
roval garb which included white
paint eireling his eves, a big cigar
in his mouth., a red tunic trimmed
with gold sequins. a wide gold waist

FNl

' T
ll|_||_

bannd., black tights and high gold
choes that reached halfway 1o his
Knees,

The parade ended happily when

grandmother,
VRALS.

Armstrong met his

l{iu;: Adds Artists
For l"np Field Entry

NEW YORK, March 5—King Rec-
ards, preparing to make its bid in
the pop field, this week rounded up
several new artists for its new pro-
ject, The diskery inked the Freddie
“Schnikelfritz” Fisher novelly crew,
gsinper Al Cernek and the Jubilaires
vocal group,

The diskery's Initial pop recording
date takes place Sunday (6) with

| artists and rep chief Dewey Bergman

glicing a session with the Satisfiers’
vocal Eroup.

B. G. Sets Deal With ABC;

Eum]‘)ean Tour Is Planned

NEW YOREK, March 5.—Seltling
gaveral weeks of trade ﬁpcculntirm.!
Benny Goodman, who several weeks |
ago severed a management contract |
with the Music Corporation of Amer- |
iea (MCA), this week completed a |
verbal booking agreement with Joe |
Cilaser's Associated Booking Corpora-
tion (ABC). At the same time, it was
lcarned that the orkster is prepuring
for a Eurcpean tour in the summer,

Goodman, who currently is playving
al the Palladium Ballroom in Holly-
wood, has asked Glaser to All sgix
weeks of theater and one-night book-

mgs into his itinerary following the |

current location stint. This will ecarry

thal the Goodman deal is not vel quite
complete. He said thal he was awalt-
ing confirmation of the agreement
from his Hollywood representatives.

Croodman has been invited officinlly |

by the city of Paris to be the main
entertalnment of the city' week of
the Grand Prix, which is equivalent
io the New Orleans Mardi Gras. This
event takes place around June 17,
He has been invited to fly over with
his entire ork. In addition to the

{he ork-ter into the month of June, | &5 Buest artist
diring which period Goodman figures | gy el
o embark on hi=z FEnglish and {‘nn-;m“' ¢ Albert Hall.

tinental junket. |
Deal Tncompleds :
Meanwhile Glaser here explained |

Grand Prix celebration, Goodman

rill “also participate in two charity
concerts for the United Natlons chil-
dren’s appeal in Paris.

Following the Grand Prix events,
Goodman and his ork would embark
on a concert tour of France, Belgium,
Holland and the Scandinavian coun-
tries which would run about a month
in length.

“l:lu*l' n:lh'- l'un:-i_h]-r'

It is undersiood that if Goodman's
Earopean irip materializes, the ma-
estro will plane to England a week
pefore the remainder of his crew
tnkes off to play a longhair concert
with the Philadelphia
symphony Orchestra June 10 in Lon-
If Glaser, who will
poolt the maestro’s European tour,
Aable 10 negotiate successfully wilth the
British Musicians' Union, there may

15

be a possibility that the Goodman |

band will play several English dates
in acddition to the work on the Con-
Linent

Meanwhile, Glaser Is skedded
take a trip to Texas March 17, which
also is the opening date for the giant
Glenn MceCarthy Shamrock Hotel in
Houston., At that time the ABC boss
will decide whether or not to open a
Texas office. He has been mulling
such a branch for either Houston or
Dallas for several weeks,

Dealers Slashing Prices on

Victor, Columbia Labels

NEW YORK, March 5.—Anxiety of
dealers to unload wax stock has re-

sulted in @ rash of price cutting on
RCA Victor and Columbia Ilabels,
The situation is apparent in many
sections of the country, where dis-
tributors and dealers are taking the
matter In hand to solve the problem
according to local conditions. Altho
the necessity to unload is considered
the prime [acltor behind the situation,
there’s a sirong competitive angle to
the picture, with Columbia claiming
iIts distribs and dealers meeting
the competitive situation wherever it |
ITiad W I‘T"IJ[I I.I'!'l_ :

“What do you expect
a Columbia exec asked after point-
iny out that price cutting on Victor
labels has been rampant in such key
cities a_ St. Louis, Chicago and Wash- |

LAy 1
4 Lk

A Victor

are

us to do®™

spokesman, queried on

| the matter of reported distrib-dealer

| distribs

co-op advertising plugging slashed
prices in Philadelphia, Providence,
R. 1., and other cimes, pointed o'it
that Victor a few weeks ago had

advertised at 19 cents or =zix for $1.
The price-cutting is not confined to
small dealérs, but is practiced by old-
conservative houses such as
Lyvon & Healy, Chicago, and Denton,
Cottier & Daniels, Buffalo. In the
latter city one dealer bought out an-
other's stock, advertised this stock at
two-for-one on sineles, and cut album
prices by one hall. The major com=-
pany distrib asked ‘“What's up?" _but
then admitted it couldn't be héfPed.

One dealer stated, “It's all a mess,
let's face it."' Another said, “The
sfinks.” Some regiard the
price-cutting as necessary in view of
the promotional push being arganizeq

line,

situatian

on Victor's 45 r.p.m. and the drive
behind Columbias 33 1/3. Others
stated the situation boils down Lo

one major point: The market is strong
for only demand items—or name art-
igls—primarilv. Meanwhile, Capitol
nnd Decca are apparently not faced
with the same problem. Milton
Raclmil, Decca exec, stated that any-
hody who slashes prices and men-
tlons Decca In such ads will have

| authorized cut prices on certain types | #{he boalt thrown at them.”

of merchandise, including noon-four
o=

platters and non-current
In order to move such stock,
have been granted full per-

o work .:Tr'.r'."l.'IL':t'.'":l".'lr"- with

SLar

leases,

mission

Ji‘;llf'l'-., he stated
Shuky Price Structure
in AnyY eveni, the Price siruciure

on certain lines 18 shaky for the time
For instance, in Providence
this week an ad in dailies stated that
$30,000 worth of stock (of one of the
two major labels) would be sold for
$10.000. Classical albums were ad-
vertised at 50 per cent off. Popular
albums normally selling at $3.95 were
advertised at $1.98, and singles were

A NUMBER
1

beinge.

BMI Widens Scope
Of License Offices

CHICAGOD, March S —Broadcast
Music, Inec., is extending the scope
of its reglonal music license admin-
istrating oflices, it was learned this
week Frank Collins, Minneapolis
altorney, will head BMI1's Northwest
uffice, which will patrol the Dakotas,
Minnesota, part of Wisconsin and the
Michigan peninsula. Stan Meyers,
local BMI chief, was slated to go to
New Orleans this week to set up a

| Southern BMI.

ONE SONG

AN

SPINE]”

llJi

By Charles Tobizs and Nat Simon

Recorded by........(listed alphabetically)

JOHNNY FRANK. .. .......«...YARSITY 133
DICK HAYMES. .. ............DECCA 24567
EDDIE HOWARD .+:es. MERCURY 5238
SAMMY KAYE. . «vess+.YICTOR 20-3328
CORDAN MacRAE. . .,....... CAPITOL 15357
DINAH SHORE. .. .COLUMBIA 38385
KATE SMITH ..MGM 10356
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Published by

SHAPIRO,BERNSTEIN & CO., Inc.

MUSIC PUBLISHERS
; 1270 Sixth Avenue New York 20, N. Y.
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EVELYN
RMGHT

and THE STARDUSTERS
A LITTLE BIRD TOLD ME

and

BRUSH THOSE TEARS FROM
YOUR EYES _ DECCA 24514

March 12, 1949

BING
CROSBY

FAR AWAY PLACES

and

TARRA TA-LARA TA-LAR
DECCA 243532

RUSS MORGAN

CRUISING DOWN THE RIVER

and

SUNFLOWER DEccA 24568

. .ﬁ'f" PI'VE GOT MY LOVE
%) T0 KEEP ME WARM

and

| LOVE YOU SO MUCH IT HURTS
DECCA 24550

GUY
LOMBARDO &

|DOWN BY THE STATION

and

SWEET GEORGIA BROWN
DECCA 24555

- .: AN BREW?

7 " BB CROSBY
THE PUSSY CAT SONG ond
DON'T WORRY "'BOUT STRANGERS

The ANDREWS SISTERS

DECCA 24533

- LIONEL
' JAMPTON

CHICKEN SHACK BOOGIE

and

BENSON'S BOOGIE
DECCA 24574

MARIE
KMGHT

GOSPEL TRAIN

and

BEHOLD HIS FACE
DECCA 48092

llI{lulN

and

RIS I

SO TIRED e
| HEAR MUSIC 24521

LOUIS
~JORDAN

YOU BROKE YOUR PROMISE

and

SAFE, SANE AND SINGLE
_DECCA 24587

GRAN'MA PLAYS THE
NUMB[RS and

JUST IN CASE

 JOINSON

SMITH

I DON'T CARE WHO KNOWS TEDDY BEAR'S PICNIC

and

YOU HAD BETTER CHANGE

pEccA 24594 | YOURWAYS prcca 24543

ancl

FIDDLE — FADDLE
DECCA 24588

STUBBY

_"L and T“F
¢ n %ﬂ\hhll%
MOHE’I‘ MARBLES AND CHALK

and , ’
TENNESSEE TEARS 24140

g FRVEST
g ‘ r|1 |’ “ ll

HAVE YOU EVER BEEN LONELY ?

and

LET'S SAY GOODBYE LIKE
WE SAID HELLO

DECCA 46144

WWW americanra

RED
FOLEY

TENNESSEE SATURDAY
HIGHT and

BLUES IN MY HEART
DECCA 46136

* * LOOK TO DECCA FOR THE GREATEST

dio

historv. com

DICK
THOMAS

THE SISTER OF SIOUX CITY
SME and

CHARLOTTE BELLE
DECCA 46147
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MUSIC 25

BING
CROSBY
GALWAY BAY

MY GIRL'S AH IRISH GIRL
DECCA 24295

« JIIY
& KMGHT
POWDER YOUR FACE
WITH SUNSHINE and

ONE SUNDAY AFTERNOON
DECCA 24530

o Wl
7 LONBARDO

RED ROSES FOR A
BLUE LADY and

EVERYWHERE YOU GO
DECCA 24549

ﬁ.
¥

ANDREWS
SISTERS

UNDERNEATH THE LINDEN
TREE and

YOU WAS PATTY ANDREWS and
BOB CROSBY pECcA 24560

RUSY

YOU,YOU,YOU ARE THE ONE
and

FOREVER AND EVER
DECCA 24569

* MORGAN Tii S\

" BEWILDERED onc
NO ORCHIDS FOR MY LADY

DECCA 24566

b TED
=Y LEWIS

PAL-ING AROUND WITHYOU |

THE LITTLE OlD CHURCH

DECCA
IN THE VALLEY 0 C 6;

BING
&/ (RUSBY.
50 IN LOVE

and

WHY CAN'T YOU BEHAVE

QT;\RIIUS’I‘FHS

EYES ANYMORE ond

BECAUSE YOU LOVE ME
DECCA 24576

& corooN KIS N
| DON'T SEE ME IN YOUR |

A\ LAWRENCE

BYE, BYE BLUES
nd

a
LOVE ME! LOVE ME! LOVE ME!
(Or Leave Me Alone)

DECCA 24573

DECCA 24559

m ANDREWS
@

x MSTERS
IuIiNEB'I‘ Tlﬂilll

DON'T ROB ANOTHER MAN'S
CASTLE ond

BITIN' MY FINGERNAILS

A e G
A s o L
-4
e
=

(And Thinking of You) DECCA 24592
A RDSEWOED SPINET
n

WHILE THE ANGELUS WAS
DECCA 24567

o= TETI
b= LIND
ILAYES

JOHNNY GET YUUR GIRL

| GOT A GAL IN GALVESTON
DECCA 24570

ELLA
S FITZGERALD

*I'

| SOMEONE LIKE YOU and

| COULDN'T STAY AWAY
FROM YOU

DECCA 24562

£ 2 ERNEST
~ TUBB

DADDY, WHEN Is MOMMY |

COMING HOME and

TILL THE END OF THE WORLD
DECCA 46150

&
e
|_'r_. o :;l:_ : :E
ad B
Bkl 7 A
s e s =
.
e
.
e F
e
¥

RED

TENNESSEE BORDER

and

CANDY KISSES
DECCA 46151

............ | SlSTHR
f ROSETTA
THARPE

NARIE KNTGHT

UP ABOVE MY HEAD, | HEAR
MUSIC IN THE AIR and

MY JOURNEY TO THE SKY

DECCA 48090

ingle racords 75¢ so

ch (plus tan)

COLLECTION OF THE GREATEST RECORDS 4
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Top Bad Tour

ForDunham

i -
—"_'r*] YORK, March 5.—Sonny
maestro who came in from
a road trek to open Thursday (3)
3y rhmehnd Ballroom, threatens to
£ up his band and quit the busi-
. Dunham is disgusted with bad
lﬁﬂinm conditions on the road, and

P lltd lnuﬂ*mr disappointment in
i with his date at Roseland.

€ mnwl.m, who played Roseland
* to his road tour, understood that
was coming back for a four-week
with a two-week option, He ex-
‘that in order to make the deal
ntl'l‘nn'live to the management,
ranized his erew into a solid
Laoc Iﬂﬂ outfit, thereby doing away
1..1..' ih the 10 per cent traveling tox
e ¢ and lowering the nut for Rose-
*‘F andl by 5305 weelly, Reorganizing
(R mw involved shipping four men
L:Hu to Texas and two to Utah—
~ which l‘-’ﬂﬂ"l Dunham over $700, He also
3 he spentl considerable far re-
hall charges in order to whip
].umd into shape. To top it off—
he!nre the band opened — he
that his Roseland date would
‘Ihreu weeks and that Music
*'-1 on of America (MCA) al-
dy had booked Charley Fiske into
Wﬂt beginning March 24. Dun-
) elalms a rider on the Roseland
says a band can be given
» week's notice within the first
, if the band isn't satisfactory.
it Dunhar got the notice even be-
:|. hl ﬂpﬂﬂﬂd
ﬂ check-up, however, Indicated
4 Rmeland's action was not out of
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I Detroit Symphony
Given Its Notice:
May Be Routine

DETROIT, March 5. — Another
chaptér in the virtual comedy of
errors that hes marked the recent
publie history of the Detroit Sym-
phony Orchestra was writlen this
week when notices of dismissal were
sent to all 80 members of the or-
ganization. Situation could be purely
routine, and was so interpretated by
Jack Ferentz, president of the Detroit
Federation of Musicians.

The symphony management took
the view that, since Henry Reich-
hold, president and patron of the

organization, had been too occupied
with his own business interests to
negotiate a new contract for 1949-50
before the automatic renewal date of
March 1, the routine step of placing
the men on notice had been taken,
and that there would sctually be very
few changes in the organization.

Regular Deecca Dividend

NEW YORK, March 5.—Directors
of Decca Records, Inc., at a meet-
ing this week, declared a regular
quarterly dividend of 12'% cents
per share on capital stock., This is
payable March 20, 1049, to stock-
holders of record March 15,

line. The ballroom, while Dunham
wias on tour, had changed its policy
to one of short-term enegagements,
Dunham, tho, is all fed up and ready

to call it a day.
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Band’s Busses
Must Be Driven
By Union Man

DETROIT, March 5. — Intensive

move to see that all drivers of busses |

and trucks moving equipment or
personnel for bands are carryving
teamsters’ union cards ~ppears to be
under way in this territory. Name
bands, in particular, have been the
target, while drivers for both Elliot
Lawrence and Gene Krupa stopped
recently in this area. Lawrence's
driver was reminded of the union
requirement while the band was in
Detroit, contacted again when the
band was in Portsmouth, O,

Position of the musicians' unlon Is
that the teamsters have the full right
to organize the drivers of busses and
trucks, tho this does not apply to
private passenger cars. If a musi-
cian does double duty, also serving
as a driver of a commercial vehicle,
he Is in effect depriving a union
member of a job and should ecarry
a teamsters’ card as® well, and be
paid for both jobs, numrﬂing to the
view of the musicians’ union.

While the present move appears
to hit primarily at name bands, be-
cause of the opportunities offered by
their moves around the country,
usually fairly well-publicized, it
would apparently apply to any branch
of show business using commercial
CATE.

Goodman Brings
European Tunes

NEW YOREK, March 5. — Harry
Groodman, tnppnr of the Regent pub-
bery, returned from a European trip
last week with a pocketful of new
tunes for his firm. Among the deals
he made was one for an unpublished
tune, A Wedding in the Park, which
will serve as Regent's next p!ug song.
In England Goodman completed @
deal with the Irwin Dash pubbery
for the St, Bernard waltz and with
the Asherbury pubbery for a couple
of Latin-American items, Madrugado
and Red Sombrero, He made several
other unrevealed agreements as well,
with all working on a non-cash, equal
swap of copyright basis.

$4.500.000 So Far
On AFM Free Musie

NEW YORK, March 5.—American
Federation of Muﬁiclans' (AFM) ap-
propriation for free music programs
in 1840 thruout the TUnited States
and Canada totals $1,400,212.42, ac-
cording to an announcement by AFM
Prexy James C. Petrillo. Figure
brings the three-year total of ex-
penditures for this purpose to $4,-
900,000,

The 1949 appropriation is the third
and final annual allocation from the
AFM's recording and transcription
fund. This money must be spent be-
fore January 31, 1850, Collections by
the AFM for this luse were forbidden
under Taft-Hartley Act. Later, how-
ever, the Music Performance Trust
Fund was established to be adminis-
tered by a trustee, Samuel R, Rosen-
baum, appointed by the record and
e.t. industry.

Libby Holman Set for
Washington Mar. 16

W-&EIIHNIGT{]N March 5.—Libby
Holman is being brought to Wash-
ington for a second engagement
March 16, Productions Incorporated
announced this weelk,. The recital
will be held in American University’s
Clendenen Hall.

Miss Holman and accompanist
Gerald Cook were given excellent

reviews on their first- show last
October.

WwWWW americanradiohistorv. com
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Translator Wanted

HARTFORD, Conn., March 5.
—Dr, Richard Stoehr, professor
of music at St. Michael’'s Col-
lege at Burlington, Vt., had some
of his music featured at a re-
cent Tokyo concert,

He waited some time to hear
what Japannese crities thought
of his music.

He's finally received the
reviews, but still doesn't know
what the Japanese think about
Stoehr tunes, The reviews are
written in Japanese and the
music professor's been looking
for a translator in Vermont.

Two Issues Delay
Pact Covering
Musicians on TV

NEW YORE, Merch 5.—Late this
week, brass of television networks
and gpokesmen for the American
Federation of Musicians (AFM) re-
ported two factors were holding up
econclusion of negotiations for a pact
covering musicians on TV. These two
paints are: (1) Duration of the pact,
and (2) the price scale for single en-
Eagements,

Spolkesman for the webs stated that
the telecasters would like to coneclude
a long-term deal, but doubt existed
whether this could be done. As re-

rted in The Billboard recently,

meg C. Petrillo, AFM chief, re-
t:entlr offered to extend the pact to
September on condition that he got
a hike in scale, notably on single en-
gagements (The Billboard, March 5).

The current negotiations, it was
stated, are proceeding on an informal
basis and are designed to set up
scales covering musicians on TV webs,
When these negotiations are con-
cluded, AFM, it is understood, will
then negotinte padts with package
producers. It is believed that this
lalter pact will include scales cover-
ing use of musicians on film designed
for TV use. Thus far, no gcale exists
for such a use.

NBOA Scores
Against Bill

CHICAGO, March 5—Benefils of
a State chaptler of the National Ball-
room Operators’ Associat’on were ev-
ident last weekk when a committee
froon the Nebraska Ballroom Op-
erators’ Association succeeded In
stymying a bill in the Nebraska Legis-
L:;tura which would have hurt terpery

.

The bill, which would have upped
the maximum fee which a county
board could set for a cabaret, road-
house, dancehall or ballroorm license
(The Billboard, March 5) was de-
feated Monday (7) by an overwhelm-
ing vote, The present statute sets a
$5 maximum, 'This would have been
raised to $200 under provisions of the

proposal.

Disk Distrib Allows
1% Breakage Credit

PHILADELPHIA, March 5—Ray-
mond Rosen & Company, local Vietor
Records distributor, providing dealers
with a 1 per cent relief, is changing
its policy with respect to broken and
defective records, Instead of the
dealer spending time and money
segregating the brolken and defective
platters, the distributor advised the
dealers to merely discard the waxes
and still enjoy a 1 per cent credit
from the fotal amount of shellac re-
cords billed on each invoice.
Distributor stated that records In-
dicate that returns on broken and
defective disks average approx-
Iimately 1 per cent of purchases.
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You hear a lot of talk about the coming “record war"

. . Don’t let it worry you.

mMuUSsic

What’s all this about a

N IA/A
¥ 4

Columbia LP Microgroove Records Are Already an Established Success. .. the Strongest

A1 INE

Trend in Record Sales Tudﬂy .« and the Greatest Stimulus to the Record Business in Years!

and the effect it may have on your business.

The Long Playing record is here to stay. It has already put new life into your record business,

That's not just our opinion. It’s the verdict of most of the record-buying public and the industry.

For proof, let’s look at the balance

sheet, only 8 months afler this

sensational new record took the musical world by storm:

%, More than 600,000 families have already bought
Filll‘g-'f'l'h for L records.

2. l'hese [amilies have bought more than 2 million LP
recards—the equivalent of more than 10 million
convenlional shellae records, And LI' sales are rising
every day.

. Nearly as many musical works in LP form are being
sold to the 600,000 owners of LP players, as were
gold in Columbia albums a yvear ago to the entire 12
to 15 million owners of conventional equipment.
Obviously, “LP families™ are much heavier record
buyers than “shellac families,"

#&. All leading manufacturers—with one outstanding ex.
upuuu -have already produced radio-phonograph
equipment to play LP records, along with conven-
tional tecords on the same turntable, or have an-
nounced their intention of doing so. Among them
are Admiral, aneinrl lmulm_ General Electric,
Magnavox, Phile o, Stewart-Warner, 'Stromberg-
Ldrfqruu V.M, “‘ef.-ﬁll I".IIII";[{,,FII Westinghouse and
Zenith—{rom A to 7

B. Scores of radio stations have installed equipment lor
playing LP records over the air.

©. The Federal Government has already invited Colum-
bia Records to submit bids for the production of
LFP records for government use.

Z . Columhia Records has offered the use of the Miero-
groove system to all other record manufaciurers,
Mercury Records has alre wady taken dllhlil'ﬁﬂ"l of this
and "I»LHUH l'—'“h [an" ]-.i_LUI'LlE HI,I] E00n b!l
avatlubile,

Malke the LP trend make more money
for yvou!

Here are 3 things you can do to get your share of this
business right now:

FIRST: Make sure that your salespeople know the LP
slory tlluruughh and can explain it simply to
CUstomers,

SECOND: Push the sale of LP p]mm" qu[:nn nt, E H‘];(
such =ale yon make is a source of increased,
m-n[nn.ung ['Er.nr_'d ]JLI."-H"II_'.H:: fnr _un_l.

oyt - + 4 :

THIRD : Muke up a mailing list of LP equipped families
i ydur area and send them monthly announce-

ments of new LP releases. Remember. LP fami-

lies ure the best record hu;cr& in the country
[1""]'_11.',

Do these things and you can’t miss!

COLUMBIA

MICROGROOVE

“Coluwbia," "Musiewera™ and D Tragde-Marla Reg. U, 5. Pal. OF. Morcas Tegiiiadanr & Trode-Mark

RECORDS

wWwWwW americanradiohistorv com
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Test Yourself

How many eof these vital

questions ean you answer?

Turnover's April issue

and Turnover's April issue has literally hun-
dreds of other sales tips and merchandising
ideas that will help you and your musicaides

gell more television, radios,
phonographs and records more
profitably.

TURNOVER

2160 Patierson 8t.. Cincinnati 22, Ohio
Please enter my subscription to TURNOVER for the next 12 months
for which 1 enclose, not the $4.20. the regular single copy value, but
ONLY $2. This BIG Special Offer entitles me to a8 FREE copy of
HOW TO ESTABLISH AND OPERATE A MUSIC STORE.

312
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answers these questions---
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Are Announced

By RCA Victor

NEW YORK, March 12 —Formal
announcement of prices for RCA Vie-
tar’s 45 r.p.m. disks was made this
weell, the price schedule emphasizing
that savings on the new disks amount
to as much as 50 per cent when com-
pared with prices of conventional 78
r.p.m. platters.

Single 45 r.p.m. red seal classical
disks sell at 95 cents with singles In
other categories selling at 65 cents.
This compares with $1.25 for the
regulation 12-inch conventional, Pop-
ular priced record is priced at 7O
cents. Prices above are exclusive of
tlax.

Price of the 45 r.p.m. red scal al-
bum will be $2.20 for the two-record
job and $4.30 for the four-record
album. In pop, children’s and other
categories, three-record albums are
priced at $2.30 and four-record al-
bums at $2.85.

According to J. B. Eliott, vice-
president in charge of Victor con-
sumer products, a catalog of almort
200 individual selections in all cate-
gories will be available when Victor
introduces its 45 r.p.m. system to the
public Marech 31.

Latin Talent
Set by Victor

NEW YORK, March 5.—RCA Vic-
tor's Latin-American department has
inked five new artists, according
department head Herman Diaz.
Groups and soloists signed include
the Trio Perin Vazquez and wvocalisi
Gilberto Rodriguez, of Puerto Rico;
Pepe Reves, Cuban wvocalist; the Or-
questa Hermanos Belisario, of Vene-
zuela, and the Latin piano duo, Carta
and Cabiati, who are now working
in the U. S. The latter team will cut
its first Victor wax in the New York
studios this week.

The signings resulted from Diaz’
recent scouting expedition to the
Caribbean countries.

28 MUSIC- __ The Billboard  March 12, 1949
fresnrs Dealers emmmmmm——45 R.P.M. Prices McConkey Moola

NEW YORK, March 5.—Mece-
Conkey Music Corporation
(MMC) last week was not listed
on the band agency $3% chart
which accompanied a band busi- I
ness story in The Billboard. The
agency, with headquarters in
Chicago, boasls Ray Pear]l (in-
come over $100,000) and Buddy
Devito, Joe Sanders, Wayne
Karr, Jack Evereite, Don Ragon
and Bob Leighton (all under
$100,000 income),

The story stated that MMC was
retrenching into a Midwestern
territory firm, but the agency
claim. that it has added new of-
fices in. Dallas, Detroit and
Cleveland, besides branches in
Chi, New York, Hollywood and
Kansas Cily, Mo. Most of the
firm's activity, however, is con-
centrated in Midweslern one-
night sales,

Wayne Varnum Dies

In Naval Hospital

NEW YORK, March 5—Wayne
Varnum, top-flight music and rec-
ord biz publie relations man, died last
Tuesday (1) at the National Nawval
Medical Center in Bethesda, Md., after
an extended illness. He was 386,

Prior to entering the hospital sev-
eral months ago, Vamum operated
his own public relations office in
association with Marvin Drager. The
firm handled the Vaughn Monroe,
Dick Jurgens and Larry Green orks,
singer Beryl Davis, the Hotel Commo-
dore, the Artkraft-Strauss Company
and others. Previously Varnum spent
eight vears with the Columbia Rec-
ord firm, first as an advertising exec
and then as the organizer and head
of its publicity department. His work
with the diskery was interrupted for
a three-vear period while Varnum
served in the navy.

Varnum is survived by a 10-year-
old daughter, Elizabeth Cox Varnum,
Mr. and Mrs. George Varnum, his
parents, a brother, George, and sis-
ter, Virginia.

Burial services were held vesterday
(4) in Butler, Pa., the city of Var-
num's birth.

Criterion Gets “Manana’
HOLLYWOOD, March 5.—Criterion
Musie this week acquired full rights
to Manana, with Capitol pub turn-
ing back 50 per cent interest in the
Barbour-Lee firm. Capitol had owned
half of the Dave Barbour-Peggy Lee
pubbery. Manana was added to the
Criterion catalog with Lee and Bar-
bour getting full control of their
musie firm.

www americanradiohistorv com

Band Biz Ripe

For Comehack

(Continued from page 21)
present are either operating or pre-
paring to go into biz in N« . York,
Hollywood, Chicago, Milwaukee, De-
troit, St. Loulis, Pittsburgh, Philadel-
phia and San Francisco.

3. Lower admission prices and the
return to equity in band prices. Re-
ports from the road indicat~ that
many dance promoters are (finally
coming around to lowering box-office
prices for one-night name band
stands. To aid the op in lowering
his admlission, band prices now are
down to an equitable level,

Some bands are willing to go into
spc ' : on first money deals, a practice
usually resorted to in cases where
orks are having a tough time drawing
‘complete itineraries. First money
dates are worked out with the orkster
splitting with the promoter on 60
per cent for the maestro, 40 per cent
for the op from the first dollar
against scale and transportation for
the date. Another expanded op prac-
tice is the advance sale gimmick with
the operator selling tickets in advance
at a Jowered rate.

4. The revamping and redecoration
of ballrooms. Orksters report that
a number of spols have made efforts
to redecorate. And in these spols
the owners have managed to re-
establish prewar regular crowds.

5. The development of the tea-
time and teen-age afternoon dance
session in sections of the country.
These have been flourishing In the
past months in portions of New Eng-
land and in sections of the Midwest,
Tradesters point out that proper
handling and encouragement of these
kid dances can well build the solid
dance spot ~nd music customer of
the future. Developing the teen-age
business also ties in with the develop-
ment of the musically minded col-
legian of the future,

These are the five major arguments
raised by tradesters pointing to
potential business revival. But they
warn the trade must take advantage
of all these items, They feel that a
busginess crisig/is forthcoming and that
the trade must institute plans for
promoting orks, dancing and dance
business.

Arnold’s ‘Roses’ Disk

Near Million Mark

NEW YORK, March 5.—Eddy Ar-
nold's RCA Victor platter of Bouquet
of Roses is reportedly due to hit the
1,000,000 mark this week. The disk
has appeared on The Billboard's list af
best selling retail folk records for
44 weeks. Victor spokesmen could
not be reached at press time for of-
ficial confirmation,

Arnold's pact with the diskery was
recently renewed for a seven-year

period.
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. Yo conduct several NBC Symphony broadeasts, will cut several recordings

 March 12, 1949 The Billboard

= Music—As_ Written p

New York:

A package consisting of The Ravens, Dinah Washington, and Cootie
Williams otk headed on a 30-day tour of one-nighters, beginning in Phila-
delphia March 5 and working south along the Eastern Seaboard. Ben
Bard's Universal Attractions is booking., This column last week reported
erroneously that Continental Artists, agency that merged with Associated
Booking Corporation (ABC), was booking, . . . Latin pianist orkster Ralph
Font opened last week at the Sunny Isles Casino, Miami Beach. . . . Algon-
quin Music, one of Bobby Mellin's Broadcast Music, Inc, (BMI) pubberies,
has obtained the publishing rights to “Red Head,” tune writien by former
Hal MacIntyre vocilist Johnny Bond, and recorded by that artist for MGM.

The Lecuona Cuban Boys open the season at the Riviera April 28. . ..
Roberts, blind pianist with the Three Bars, will be one of the fea-
tured artists at “Lights On,” benefit show to be given March 27 at the
Century Theater for the National Council to Combat Blindness, Earl
Wilson will emsee, . . . Lalin orkster Jose Curbelo’s engagement at the
China Doll has been extended (o June 29, In July he opens al the West
dnd Casino in Deal, N. J. ... Ray Anthony and orchestra are booked into
‘he Vogue Terrace, McKeesport, Pa., for the week of May 16, following his
Caramount Theater engagement here.

I

Larry Clinton and ork leave March 13 for a three-week tour of one-
niters, . . . Violinist Zino Francescatli, a Columbia disk artist, has been
miade a chevalier of the French Legion of Honor. . . . Composer-arranger

Baum has written “Introduction to Dissonance,” a group of original
slementary piano pieces designed to accustom students’ ears to modern
musical sounds. . . . Vox Records prexy George H. Mendelssohn has left
on a four-week cross-country trip to contact distributors, . . . The Barton
Brothers. Yiddish comedy team who record for Apollo, opened Tuesday
night (1) at Palumbo's in Philly. Next week they go to Miami for a
return engagement at Kitty Davis's club. . . . Buddy Brees, former Art
Mooney vocalist, is cutting sides for Spotlite Records.

Blues singer Cousin Joe, Decca artist, goes into his 45th_consecutive
week at New Orleans’ Famous Door. He's booked there until July, . . .
Giuseppe Cantelli, Italian conductor who came here three months ago

with that orchestra for RCA Victor. .. Mitchell Miller, Mercury recording
director, left for Chicago Thursday (3) to supervise recording dates there.
..« Bill Motta, former pianist-arranger with the Ted Straeter ork, has been
named artists and repertoire director for Manor Records. He'll also handle
musical arranging and jockey promotion for the diskery. Manor has
signed Gwenn Bell, former Boyd Raeburn and Sam Donahue chirp, to a
three-yvear recording pact.

Chubby Jackson's new 13-piece bop crew, being booked by the Shaw
Artists Corporation, opened its first engagement at the Royal Roost yes-
terday (4) in a hurried booking. Jackson also is due for an April 1 date
at the Apollo Theater. . . . Connie Haines, who signed a waxing pact
with the Decca firm a couple of weeks ago, will have her wax issued on
the Coral label, . . . Columbia Records has made a deal to do the original
cast recording of the forthcoming Rodgers and Hammerstein show, “South
Pacifie,” which will star Columbia artists Ezio Pinza and Mary Martin.

Julie Stern. professional manager of Broadeast Music, Inc, (BMI), on
a trip to the Coast, . . . Dardanelle Trio did a special shot last weeck on
the Breakfast Club, over the DuMont TV network. . . . Stan Lee Broza,
father and personal manager of the Elliot Lawrence band, has hired Sam
Arnold as advance man for the maestro. Lawrence was formerly with
the Delbridge & Gorrell Agency in Detroit.

Chicago:

Jimmy Featherstone and his ork have been inked to a Tower record-
ing pact. . . . The Skyline Club, Fort Worth, shuttered suddenly last week,
with ops failing to pay off the incumbent band, Wayne Karr. . . . Henry

Durst, McConkey Music Corporation band chief, broke the MCA string
at Flmer Bartola's new Terraplaza Club, Springiield, Ill., setting Don
Ragon currently, with Joe Sanders opening March 11,

Jack Lau, Hogan Agency lounge booker, and Carl Sands, Oriental
Theater orkster, both expectant fathers. . . . Barclay Allen cut his first
full band sides for Capitol here last week., Previous sides were made with
a rhythm section. . . . Board of directors of the National Ballroom Operators’
Association meeling here Tuesday (8)

The Five Scamps, Kansas City, Mo,, Negro harmony and instrumental
combo, who are handled by Johnny Tumino, p.m. for Jay McShann, Julia
Lee and others, were inked by Columbia and cut their first session last
week. . . . Howard Christiansen reportedly has worked out a management
deal with Art Kassel, which will find him taking temporary leave of ub-
sence from his Chi post at GAC to handle Kassel's afTairs,

Philadelphia:

Advarice bookings for next season at the Academy of Music, where
be-bop shares the podium with Bach stuff, are as heavy as they were for
this season. . . . Harry Murdock, former drama and nitery editor of The
Chicage Sun and a one-time correspondent for The Billboard, won the

{ of publicity director for the summer concert season of the Robin

pod Dell symphony here. . . . Jimmy Dorsey tnkes over the bandstand
at Frank Palumbe's Cliclk, with Woody Herman and Ted Lewis to follow,

Detroit:

Don Pablo, who fronts the largest band currently working steadily in
this territory, has moved back into the Palm Beach Cafe, where he for-
merly glayed some eight years, after a short stay opening the newly chris-
tened Club Copa here. Pablo, formerly disking for Latin-American Rec-
ards, is now recording for Rondo.

London:

Harry Roy and his band opened an indefinife stay at the Cafe Anglais
recently at a salary of $2,200 a week. . . . Anne Shelton has flown to Ham-
burg for a series on shows for the men operating the Berlin airlift. . . . Cyril
Stapleton has signed Jean Campbell as vocalist with his band to replace

Willard Robison’s

“THE MISSOURI

RAY

WALKING PREACHER™

RCAVICIOR RECORDS

20-3377 N

and his Orchestra

MUSIC 29

with

McKINLEY

Pearl Carr.

I #

& No. ltrnm Coast to Coast

HUCKLEBUCK
by PAUL WILLIAMS

Nand hisHUCKLEBUCKERS

RECORD COMPANY, INC.
58 MARKET STREET
NEWARK 1, NEW JERSEY
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NKIE lAINE

‘JEALOUS OF ME®
‘DON'T HAVE TO TELL HBBOIIY’

Time, Look and Seventeen Magazines
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TWO SMASH HITS BY THE SiNGING ‘KID"

VICD AMO NELS ﬁ

‘AGAIN’

Make' SURE you hear this record. GREAT! Mer:ur}r 5251 _‘

:_.t;lltfﬁlﬂﬁf VERSION! THEY ALL WANT

“ART KASSEL

‘ALL RIGHT

LOUIE DROP THE GUN' .
Vocal by Gloria Hart N
an‘t Miss Thh Wackiest of HIII!"i“i"******"-'-f;g
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ANNE VINCENT

Read Last Week Billboard Review On

‘KEEP A TWINKLE IN YOUR EYE' |

“h" YUI.IH ADURABLE

‘LOVE ME, LOVE ME’
‘ROSEWOOD SPINET’

Inlh \fn:nll hr E.-.I::I*;nr Howard

Mercury 5238
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‘FOREVER AND EVER’
‘BLUE SKIRT WALTZ'
HELEN CARROLL
Mer:ury 5252

!
...........................
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PATTI PAGE

;Méﬂury 5251
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‘SUNFLOWER’
‘ROLL THE PATROL"
TWO TON BAKER
Mertury 5239

[
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.  ISRINGING'
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‘E‘H’ER‘(WHERE wu 6o’
CARED ENOUGH TO crw'
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The Nation’s Top Tunes

Baged on reporis recelved Imst three daye of WEEH Eﬂdmg Hﬁﬂ.h l

The oatlon'a 10 top tunes, THE HONOR ROLL OF HITS, ia determined by = salentille
tabulutlon of various degrees of ench song's populnrity sa mepsured by survey features of The
Hilivoard's Musie Popularily Chart.
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This Week
. Ny Beadell and Tellerion
1. CRUISIRG DOWN THE RIVER Published by Fenry Spitser (ASCAP)
Recards avallable: B, Barron Ok, MOM 10748, Jack Smith-The Clark Slaters,
Capitol 15373: Prankie Carle, Columbia IM11: H. Carroll, Merrury §340; R,
Morgan, Deccn 24508; The Three SBuns, Vietor 20-3349; N. Alexander, Mono-
gram 111 Primo Seala, London 268; Ames Brothers, Coral 60035, Ths Rid-
dlera-THe Hl-Tonians, Hl-Tone 104,
Eleetrical transeription libraries: Blue Barron, Lang-Worth; Vinrent Lopes,
NBC Thenourus; Buddy Weed, Aasocinted.

By Whiiney and Hramér
Paublished by Laurel (ASCARM)
avallntle; Aing Crosby, Decea 24532: Margaret Whiting-he Crew

Chiefa, Capltol 156378; Vie Damone, Mercury 5188; Dinah Shore, Columbia

20358; Varalty 127; Perry Como-H Rene Ork: Vietor 20-3118; Ames Brothers,

Cora) £0018; O. Tucker, Double Peature 2002; Bmith-J. Miller, MGM 10058;

E. Baird, Hl-Tons= 104.
Electrical transeriplion ilbrarles;

Assbelnted: Walla Peatival Ork,

1. FAR AWAY PLACES

Becord

Stanley Black Ork, London;
NBC Theaaurus

Eays Armen,

Ny Lambardo and Rechinakl

3. POWDER YOUR FACE WITH SUNSHINE ,.iiionea by Lombarde (ASCAP)

Reeords avallable: . Bryon-T Black Ork Dana 20317 E Enilght-abhe Star-
dunters, Deeca 4530 Primo Ceain Banjo & Accondlon Ork-The Keynoles,
London 367 H Barran, MOM 10348: D Martin-P Weston Ork, Capital
15361 Doris Day-Buddy Clark, Columbia 383904; S8ammy Haye, Victor 20-303713
Double Frature, 2000: A. Vincent-J. Laurenz, Mercury A247; Phyllls Marzhall-
Morm Alexander Quartet, Monogram 104; E. Baird-The HI-Tonians, Hi-
Tone 1063

Elecirieal transeriplion 1Whraries:
MNBEC Thesaurns: Manhatton Madeaps,
Bilonndurid.

Niue HBnrron, Lang-Worth: Sammy Kaye,
NBC Thessurua; Lawrence Welk,

By Harvey O'Proaks

l un[E B]RD ]uw HE Publlthed by Bourne (ARCAF)

RBecords avallable; Bilue Ly Barker Ork, Capitol 15308; Evelyn Knight-Glar-
dunters. Decen 24514: P Waltson, SBupreme 5-1507: Bmokey Mogers. Capitol
15326: Varsity 121: J Wasne-J Davis, Columbla IR388. Rose Murphy, Vietor
20:3330: The Wayfarers, London 388 P. Watson, Monogram 101

Flecirical transcription librarles: Patyd Dugan-The Jumpin' RBC

Thesaurias
I By Irving Berlln
I'VE GOT MY LOVE TO KEEP ME WARM .\ nch by meriin  (aSOAR)
Breards avallable: Mills Brothers, Decca 24080 L. Brown Ork, Coluombls 383343
i, Noble Ork, Victor 20-3302; The Starlightera, Capitnl 15310; A Lund, MOM
10340 ¥, Brooks Trio, Modern 20-840: E. Balrd-The Hi-Tonians, Hi-Tone 101.
Etectrieal transceripiion Hbraries: Hank [DXAmico, Associnted: Bal Franzells,
Lang-Worlth: Sweetwood Berenadera, NBC Thesaurus; Dick Haymes, World;
Eay Biarr, Standard.

JRCEN,

E.ﬂlw&' BA!{ By Dr. Arthur Colahan
Published by Lesda (ASCAF)
Becorids avalinble; Hing Crosby. Decea 34295; B. Johnaon, Columbin 30279;
B Lesier, Balnhow 70015: J KMeNally-P. Oreen Ork. MOM 10270: J, Plckens,
Victar 20 3230; A Sheiton London 207; Varsity 137; Bobhby Worth., Castle
1257: Fran Alllson-Eddie Ballantine O, Rondo R-104: C. Deanls-B, Cole Ofk,
Capltal 15403: L. Donglas-Hi-Tones Berenaders, Hi-Tone 101,
Elcctrieal transeription libraries: Bhep Flelds, Lang-Worth; Stanley Black Ork,
London,

1 By Eliod Daniel and Larry Morey

LAVENDER BLUE (Dilly, Dilly) Pablished by Santly-Joy (ASCAP)

From ths Walt Dianey Film 50 Dear 40 My Hearl™

Records myvallnble: M Campbell-L Pord-J 11l Trio, Colleginte J-2084; V.
Lynn, London 310, Sammy Kaye, Vietor 20-3100; Dinah Shore-H., Zimmerman
Ork, Calumbis INIE0: Jack Bmith-The Clark Siaters, Capital 13235 Varzity
124; B. Ivea-Capt Btubby & the Buceaneers, Decea 24647; H COameron-B,
Adlam Ork, Crysial 185; Double Peature, 2000; A. Vincent, Mercury 5248;
The Riddlers-C. Desmond, Hi-Tone 102

Elecirieal dranseripilon Hhrarlies; Phil Brito, Assoclated; Bob Eberly, World;
David LeWinter-Curt Massey, Btandard: Cyril Stapleton Ork, London;
Bammy Kave, NBC Thesanurus; Oeorge Wright, NBC Thezauris; Bob Eberly-
Mack Stewart Ork, World.

By Huss Morgan and Jark Stoart

Published ny fGilenmere (ASBLCAP)
Donovan, De Luxe 1185, . Biarr, Capliol 18314 R.
Tohnaon, Eing 4363;

50 TIRED

Heeards avallahle: K.
Morgan Ork, Decea J4449; W. Beott, Buper Dise 1088; L
P Martin Ork, Victor 10-3180; Reggle OQofl, London J54.

Mo Information on electrieal transcription braries avallanle ns The Billboard

goes Lo press.

HED RDSES F[}R l El”f lﬁDT By 5ld Tepper and Hory DBrodaky
Fullished by Mills {ABCAW)

Records available: J Laurene Mercury 8301: . Lombardo, Decea 34549: V

Monroe, Victor 20-3218; B Lee-The Keynotes, London 302: L. Douglas & Hi-

Tone Berenaders, Hl- I-'ne 103,

Eleelrical franseriplion Ubraries:

su"ﬂ-ﬂwEE Publlshed by Famous (ASCAF)

Records avallable: IX *"Two-Ton™ Baker., Meroury 5239 8. Browne#=Tha
Squadronnires-J. Mlller, London 304; J. Fulton-E. Ballantine, Tower 1404:
J. Elty, MOM 10339; M. McHKinley Ork, Victor 20-33; R. Morgan Ork,
Decca 34348 Frank Binatra, Columbia 38301 J. Bmith-Crew Chiefa, Cupitol
15304; Deuce Bpriggens-T. Willlams Ork, Capltal 15408,

Electirical transcriplion Hbraries: Charile Bpivak, World.
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Charlle Bpivak, World.

By Mack David

10.
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