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S e T o R S TS O s B St R

That's Vaughn Monroe squatting to meet the demands of his ever - growing legion of autograph - hunting
fans. Monroe, who just completed a two-month tour which grossed about $400,000, continues to ride high om
his Victor wax with his latest—and from all reports, his very best—etching, ‘“‘Riders in the Sky.” This piece of
Americana is more than a ready successor to his current hit, ‘“Red Roses for a Blue Lady,” and cuch earlier suc-
cesses as ‘‘Ballerina,” “How Soon,” etc. In addition to disks, one-nighters, theaters and his Camel ciggie radio

show, Monroe will do a movie for orkster-turned-producer Abe Lyman. Monroe is under the management of
the Willard Alexander Agemcy.
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Drys Put Heat on Congress
To Bar Liquor Plugs on Air

WASHINGTON, April 16.—A new
wave of pressure is building up on
the Interstate Commerce committees
of both the House and the Senate for
consideration of legislation to ban
radio and TV plugs of alcoholic bev-
erages. It is estimated that more
than 3,000 names are attached to
some dozen petitions submitted so far
this session.

The latest batch came this week.
Sen. John Williams (R., Del.) called
the Senate’s attention to a petition
submitted by 500 residents of Wil-
mington asking the enactment of a
bill to ban interstate liquor advertis-
ing. The petition declared that “the
most pernicious effect of this adver-
tising is the constant invitation and
enticement to drink. The petition
went on to remark that liquor sales
are up and so are juvenile delin-
quency, crime, broken homes and
deaths.

Fem Sports Talks

WASHINGTON, April 16—
Drucie Snyder, daughter of the
Secretary of the Treasury, starts
a series of sports telecasts aimed
at the female audience, starting
April 22 over WTTG. Miss
Snyder will present interviews
with sportswomen following the
home games of the Washington
Senators. The account was
placed by James Beattie for
Meadow Gold Ice Cream.
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Talent Market
Survey Kinds
The Live Ones
Detroit and Hub Standouts

NEW YORK, April 16.—The Bill-
board has made a survey to discover
what areas have a new interest in
talent and which ones are no longer
ripe territory.

The reasons given in each case may
be variec, but in every case they. are
tied to box office. Because large
areas of population are familiar ter-
ritory ta bookers, this survey has
touched on such places only sketch-
ily. Special attention, however, has
been given to the Boston and Detroit
zones.

Boston clubs are operating on
medium budgets and cocktail lounges
are trimming theirs. In some cases
lounges have tried to drop talent en-
tirely, but found it hurt business.
Vaude, however, has received a defi-
nite lift.

The RKO Boston, booked thru
Danny Friendly, of RKO’s New York

With the absence from Congress
this year of the venerable Arthur
Capper and his perennial anti-liquor
bills, the drys are concentrating their
efforts on House Bill 2428, introduced
in the early part of the session by
Rep. Joseph Bryson (D., S. C.) His
measure would prohibit the trans-
portation in interestate commerce of
any liquor ads. According to Bry-
son, beer plugs would alse be banned
over the air and in newspapers and
magazines.

Altho there is little chance of the
Bryson measure getting out of the
House Interstate Commerce Commit-
tee, there is always the danger that
some restrictions will be placed on
liquor plugs.

Last session a bill got out of the
Senate committee which would have
permitted liquor and beer advertisers
to do little more than mention their
brand name. Partly because the ses-
sion was about over, the bill failed
to reach a Senate vote. It is con-
ceivable that a similar measure will
be forthcoming this session.

There is also a certain amount of
agitation among some legislators to
give the power of policing liquor ads
to the Federal Trade Commission
(FTC), which has that authority over
most types of advertising. That au-
thority now rests with the alcohol tax
unit of the Bureau of Internal Reve-
nue. The idea behind the proposed
switch is that the FTC would be
tougher on liquor plugs than the tax
unit, which has been accused of pay-
ing no attention at all to the adver-
tising.

U.S. Yau

Pubber Puts Out
Big Top’s Score

NEW YORK, April 16.—The Breg-
man, Vocco, Conn firm is publishing
all of the original songs which are
being performed in the current edi-
tion of the Ringling Brothers and
Barnum & Bailey Circus. The five
tunes have been compiled into a
folio which also contains circus
scene photos.

John Murray Anderson, who staged
the show, also wrote the lyrics of the
new tunes, while the music was
cleffed by Henry Sullivan.

G. A. Richards’
Proposed Lam
Put Up to FCC

WASHINGTON, April 16, — The
next chapter in the G. A. Richards
story will unfold at the Federal Com-
munications Commission (FCC) Mon-
day (18) when an application to
transfer the voting control of all stock
owned by Richards in stations KMPC
in Los Angeles, WGAR in Cleveland
and WJR in Detroit, is due to be filed
with the FCC by former U. S. Sen.
Burton K. Wheeler, Richards’ attor-
ney. The application is expected to
propose a trusteeship to take over
Richards’ voting control in the three
stations (The Billboard, March 26).
Expectations are that Richards will
seek to remain a financial beneficiary
in the stations, altho his voting rights

(See G. A. RICHARDS’ on page 4)

¢ Picture

Baby Sudders

FORT WORTH, April 16.—H.
F. (Dolly) Gray, local beer stube
impresario, in an announced
move ‘‘to encourage the family
trade,” has arrang=d for a baby
sitter to care for moppets while
Pop and Mom guzzle. Biz is
thriving, too, but Gray attributes
the rush not so much to the
sitter gimmick as to the fact he’s
dishing out a seven-ounce glass
of suds for a nickel. Making a
profit, too, he says.

office, has 10 shows set for the current
season, of which five have already

played. The chain recently opened
its Keith’'s Memorial for Phil
Spitalny.

The new American Theaters Cor-
poration (formerly part of the M & P
New England chain) plays occasional
shows in its nabe houses, booking
them thru local agents. There is ac-
tivity around the Loew circuit, with
rumors that shows will be used at
the Orpheum and the State. Loew
houses in Providence and Lowell have
already used shows, with more
booked. Fay's, Providence, has never
dropped flesh.

The College Inn (formerly Mickey
Redstone’s Mayfair) is now operated

(See Talent Marts on page 47)

ASCAP Likely
To Settle U. S.
Cartel Suit

Would Open Up Competish

WASHINGTON, April 16. — The
American Society of Composers, Au-
tors and Publishers (ASCAP) is seek-
ing an early settlement of the U. S.
Department of Justice's long-pending
cartel suit against the gigantic music
performing rights organization, it was
learned this week. Altho the govern-
ment’s case against ASCAP has been
advanced to the day calendar of the
Federal Court in the Southern New
York District, it could not reach
trial before fall, and the guess here
is that negotiations may reach final
settlement in time to call off the court
proceedings.

Settlement of the complaint on any
substantial f~ms could result in
widespreact L.ianges in  the global
music license fees and royalties-col-
lection picture inasmuch as the at-
torney general has demanded that
ASCAP ‘“be enjoined from accepting
(See Pressure vs. Cartel on page 18)

Miller Sees
Org in Top
Gains to Date

Defends Administration

By Jerry Franken
CHICAGO, April 16.—At the close
of a convention he declared was the
most fruitful in the history of the
National Association of Broadcasters
(NAB), Justin Miller, president of the
organization, this week forecast a
period of intensified activity and
service in behalf of the industry, to
be coupled by a compact streamlining
of the NAB’s organizational set-up.
He also declared that reorganization
of the NAB'’s department of broadcast
advertising into the newly created
Broadcast Advertising Bureau (BAB)
was, in all likelihood, the most
important and progressive move NAB
has made since he had assumed the
presidency.

In addition, Miller asserted:

That critics of his administration’s
relations with government were un-
aware of the true conditions existing
between NAB and Congress and the
Federal Communications Commission
(FCC):

That despite the period of economie
pressure into which sound broadcast-
ing is headed he has implicit faith
that the NAB standards of practice
(code) will eventually be universally
observed:

That NAB conventions will prob=
ably change in form in the near fu-
(See NAB’s $§ and Sense on page 10)

New Tax Slash

Move Doomed

WASHINGTON, April 16.—Amid a
new flock of bills to reduce excise
rates, a move is shaping up in the
Senate to hook excise cuts as a rider
onto legislation repealing the tax on
oleomargarine. The move, however,
is considered more of an attempt to
kill the oleo bill than to cut excises.

In any event, the rider is doomed.
Either it will be clipped off the oleo
measure, or else the oleo bill and the
excise rider will go down to defeat
together.

Earlier in the session an attempt
was made to hook on excise cuts to
a bill exempting inauguration tick-
ets from the admissions levy. Not
only was the rider defeated, but the
bill itself lost out by a narrow mar-
gin.

Sponsor of the new rider is Sen.
Edwin Johnson (D., Colo.), a mem-
ber of the Senate Finance Commit-
tee, which is considering the oleo
legislation. Johnson's rider, which
is to be offered for a committee vote,
is similar to the bill introduced in the
House by minority leader Joseph
Martin (R., Mass.).

Both would cut all war-inflated
excises back to prewar levels with
the exception of the liquor tax, which
would remain the same. Proposed
cuts of interest to the entertainment
world include admissions, from the
present 20 to 10 per cent; cabarets,
from 20 to 5 per cent, and train tick-
ets, from 15 to 10 per cent,
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Legit, Vaude

Units Set for
30-Wk. Treks

In Full Swing Next Month

NEW YORK, April 16.—When the
two new spring units take their bows
at the Veterans’ Hospital in Columbia,

8. C, and at the Army and Navy Hos-
pital in Hot Springs April 25, Vet-
erans’ Hospital Camp Shows will be
laanching another entertainment sea-
son for 100,000 hospitalized veterans.
By the time the premieres end May
22, nine of the 10 units to tour the
ecuntry during the next 30 weeks will
have taken to the road. Greet the
Girls is already on tour.

Rehearsals started this week for
Musical Charms, which is cast in the
form of a stage band presentation,
built around an all-girl string ork of
eight pieces. The unit’s vocal chores
are handled by Vickie Villani and the
Crayson Sisters (3). Louise Tery, a
sleight-of-hander, will display her
magic and Estelle and Charles Kraft,
tap-ballet team, take care of the heel
and toe department. Musical Charms
will be previewed the night of April
21 in the recreation hall of Floyd
Bennett Field, Brooklyn, in advance
¢f its South Carolina opening,

Vaude on Parade

Following Charms to Brooklyn for
& preview date will be Vaudeville on
Parade, which will cross the river the
night of April 22 before taking off for
Fayetteville, Ark. Recreating a pre-
emsee type of presentation, Vaude-
ville offers Roy Smeck, veteran per-
former on the guitar, banjo, ukulele
and harmonica; Ray Walters, ventro;
the Three Rays, comedy knockabout
team; the Henry Van Quartet (piano,
::ax and drums) and thrush Julie Bal-
ew.

Currently in rehearsal is Dixie
Jubilee, an all-Negro variety unit
which will preview at Floyd Bennett
Field the night of April 29. Among
its performers are the Claude Hopkins
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Peabody Awards

NEW YORK, April 16.—The
George Foster Peabody radio
awards will be made at the
Radio Executives’ Club lunch-
eon at the Hotel Roosevelt here
Thursday (21). Edward Weeks,
editor of The Atlanta Monthly,
will emsee the proceedings.

The awards will be made by
John E. Drewry, dean of the
University of Georgia School of
Journalism, which administers
the selection of the winners.

Quartet, Strut Flash, tapster; John
W. Cooper, ventro; Garner and Wil-
son, comedy team; and the Four Step-
ereites, ensemble tapsters, and Rae
Pearle, songstress.

Gay Nineties, a company made up
of variety old-timers, goes into re-
hearsal shortly and will feature two
performers who had come to the fore
in the days of the Palace—Will Oak-
land, radio’s “King of the Air” in the

'20s, and Lillian Ashton, comedy
songstress. The Bob King Quartet,
specialists in songs of the Gay ’90s,
are also in the unit. This company
opens at the Veterans’ Hospital, Fay-
etteville, Ark., May 2.

“Fun Fare”

Fun Fare opens at the Veterans’
Hospital, Oteen, N. C., May 2 and will
have as its performers Cappy Barra,
harmonica; Sandra Joyce and Lou
Selden, comedy jugglers; the
Rhythmettes, tapster trio, and Charlie
Harris, singer and whistler.

Follies of 1949 opens at the Madi-
gan General Hospital, Fort Lewis,
Wash.,, May 9 and will have Mandy
Kay as emsee-comedian; Joyce Brea-
zelle, acro-dancer; Jean Bedini, in-
ternational comedian with magic and
juggling; Harry Hines, comic; Marie
Cord, singer of musical comedy songs,
and Peter Meersman, baritone.

Happy Holiday will open at Tilton
General Hospital, Fort Dix, N. J,,
May 16 and include the Holidays,
comedy jugglers; Marian Kingsley,
songstress; the Martingales, acro-
adagio team; the Blossom Sisters,
comedy singers, and the Lee Foster
Quartet (accordion, electric violin
and bass).

One unit, Nations in Review, which
opens at Fitzsimmons General Hos-
pital, Denver, will be produced on the
West Coast by Ed Lowry.

The Milky Way, a three-act com-
edy which served as pic vehicles for
Harold Lloyd and Danny Kaye, will
be adapted for presentation. Ezra
Stone will direct. The show will open
at Letterman General Hospital, San
Francisco, May 23.

Top Stars of Radio,
Pix To Frolie for
Movie Relief Fund

HOLLYWOOD, April 16.—Greatest
talent layout ever assembled for one
show will participate in the giant
Friars’ Frolic to be presented here
tonight (16) by the Friars’ Club.

With all proceeds to go to the Mo-
tion Picture Relief Fund and tickets
scaled from $100 down, the org hopes
to raise a minimum of $200,000 from
seat sale and souvenir program pro-
ceeds.

Show is the largest combined ven-
ture of radio, music and motion pic-
ture industries ever to be staged in
Hollywood. Trade unions are also
co-operating by providing necessary
skilled technicians, musicians, etc.,
without charge.

Local radio outlets have donated
time for a series of spot announce-
ments to herald the event, with more
than a dozen stations hooked up on a
sked which will blanket local listen-
ing market.

MGM exec Louis B. Mayer is gen-
eral chairman of the affair, with Wil-
liam Perlberg as project co-ordinator.
George Jessel will supervise and
emsee the show, assisted by Clark
Gable and Ronald Reagan. Dance
numbers will be staged by Joe Sant-
ley, Bobby Alton, Larry Ceballos
and Billy Daniels. Maurice Stoloff
will conduct a 50-piece ork.

Talent roster includes the follow-
ing radio and pic personalities: Brian
Aherne, Jack Benny, Edgar Bergen,
Eddie Bracken, Humphrey Bogart,
Shelton Brooks, George Burns, James
Cagney, Rod Cameron, Lou Clayton,
Dan Dailey, Jimmy Durante, Rudolf
Friml, L. Wolfe Gilbert, Johnny
Green, Lou Holtz, Bob Hope, Eddie
Jackson, George Jessel, Van John-
son, Isham Jones, Buster Keaton,
Gene Kelly, Leonid Kinsky, Alan
Ladd, Peter Lawford, Frank Loesser,
Jimmy McHugh, Fred MacMurray,
Gordon MacRae, Tony Martin, Harpo
Marx, Ray Milland, George Murphy,
Jack Norworth, Jack Oakie, Dennis
O’Keefe, Walter Pidgeon, Vincent
Price, Ronald Reagan, Cesar Romero,
Mickey Rooney, William Shirley,
Jimmy  Stewart, Robert Taylor,
Danny Thomas, Spencer Tracy and
Keenan Wynn.
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Decca Names Gen. Counsel

NEW YORK, April 16. — Milton
Rackmil, prexy of Decca Records, this
week appointed the legal firm of
Cohen, Bingham & Stone as general
counsel, for the diskery. This firm
had been handling most of the disk-
ery’s legal headaches on a piecemeal
basis prior to the appointment.

TWELFTH STREEY RAG
Leading albums, classical disks, English and

music-disk popularity in Music Popularity

NUMBER ONE
ACROSS THE MUSIC-DISK BOARD

No. 1 On the Honor Roll oy Hits
CRUISING DOWN THE RIVER
No. 1 Sheet Music Seller
CRUISING DOWN THE RIVER
No. 1 Most Played on Disk Jockey Shows
CRUISING DOWN THE RIVER. B
No. 1 Disk via Dealer Sales
CRUISING DOWN THE RIVER. R. Morgan Ork, Decoa 24568
No. 1 Disk in the Nation’s Juke Bozes
CRUISING DOWN THE RIVER. R. Morgan Ork, Decca 24568
No. 1 Most Played Juke Box Folk Record
DON'T ROB ANOTHER MAN'S CASTLE, Eddy Arnold, Victor 21-0002
No. 1 Best Selling Retail Folk Record
CANDY KISSES, G. Morgan, Celumbia 20547
Neo. 1 Most Played Juke Box Race Record
HUCKLEBUCK, P. Williams, Savoy 683
No. 1 Best Selling Retail Race Record
HUCKLEBUCK. P. Williams., Savoy 683
No. 1 Sheet Music Seller 1n England

lue Barron Ork, MGM 10346

Canadian sheet sellers and full score on all
Charts, pages 24 to 42 in Music Section.

year,
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G. A. Richards’
Proposed Lam
Put Up to FCC

(Continued from page 3)
and holdings will be offered for trans~

fer. Richards is principal stockholder
and chairman of the board of the
three stations, and presumably he
will retire from the board chairman-
ship.

The Monday deadline for the filing
of the application was set by the FCC
(The Billboard, March 26) when the
commission on March 17 granted a
deferment of the Los Angeles pre-
liminary hearing into complaints
brought by ex-KMPC employees that
Richards had ordered news slanting
in the station programs. Introduc-
tion of the trusteeship application will
leave the commission still faced with
the necessity of ruling on whether a
preliminary hearing will be held on
the news-slanting charges. Also, the
commission will have to decide
whether the proposed trusteeship plan
should be authorized and whether the
proposed transfer of control elimi-
nates Richards from his position of
responsibility in the three stations.
Wheeler in the letter calling for de-
ferment of the Los Angeles hearing
had emphasized that Richards wanted
to “retire from his stations on his
60th birthday (last March 19).

As previously pointed out in these
columns, FCC’s procedural problem
in the Richards case is a particularly
knotty one to the commissioners, since
it is debatable whether the FCC can
act on the proposed stock transfer
without first disposing of the news-
slanting investigation. Complicating
the problem is the fact that ane of the
Richards stations, W:-GAR, is operat-
ing on a temporary license renewal
pending the outcome of the investi-
gation.

Incidental to the scheduled filing
of the trusteeship application for the
Richards stations, reports were cur-
rent here that conversations have
been stepped up lately between
Frank Mullen, president of the Rich-
ards stations, and the National Broad-
casting Company (NBC) on making
KMPC an NBC outlet in Los Angeles.
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NAB CONVENTION

Communieations to 1564 Broadway, New York 19, N. Y.

Mullen Denies
Pitching for
Richards Airers

CHICAGO, April 16.—Frank Mul-
len, president of the G. A. Richards
stations, KMPC, Hollywood; WGAR,
Cleveland, and WJR, Detroit,
Wednesday (13) denied reports that
he is planning to buy those three
properties. Reports circulating dur-
ing the National Association of
Broadcasters’ (NAB) convention here
this week were that Mullen is ne-
gotiating to buy the three outlets for
$10,00C,000. Mullen, who was execu-
tive vice-president and general man-
ager c¢f the National Broadcasting
Company (NBC) before assuming his
post with Richards, categorically de-
nied any such deal and added he
was nct contemplating any such bid.

Mullen also said reports that
George Storer, president of the Fort
Industry stations, was pitching for
three Richards properties were un-
true. He declared that the only
change contemplated is the one being
sought from the Federal Communica-
tions Commission (FCC) by Rich-
ards. Under this proposal, a virtual
frusteeship would be established.

Gamble Warns NAB

On Shyster Agencies

CHICAGO, April 16.—An indirect
slap at the broadcasters who are not
supporting the Broadcast Measure-
ment Bureau (BMB) was delivered
by Frec Gamble, president of the As-
sociation of American Advertising
Agencies, when he addressed a spe-
cial breakfast meeting of the Chicago
Radio Management Club, held in con-
junctiorn with the National Associa-
tion of Broadcasters’ Convention.

Gambkle said radio needed the BMB
to match the competitive effect of the
newspapers’ Audit Bureau of Circula-
tion. He said the biggest fault with
the BMB was its lack of support from
broadcasters and added, “If you're
not satisfied with BMB, get into it,
and help improve it.”” He also took
a dig at the Hooper and Nielsen re-
search orgs by saying agencies “do
not have confidence in independent
research endeavors.”

Touching on TV, Gamble said tele-
vision “would not be as important
as radio until 1954.”

Gamble then warned the broad-
easters to avoid unethical agencies
and indicated the type of agency they
should rzcognize if they want to pro-
tect their own interests in ‘“‘this period
of a buyers’ market.” He said broad-
casters should not deal with house
agencies, with companies that give
clients rebates, with 15 percenters
who are financially unsound and with
orgs that do not have the ability or
experience to place advertising.

Lewis’s Blue Gags

Get NAB Chilleroo

CHICAGO, April 16.—Annual ban-
quet of the National Association of
Broadcasters was its customary suc-
cess, with show and talent lined up
by Lester Gottlieb, of Columbia
(CBS), receiving plenty of ovation.
Only complaint about the whole af-
fair was the length of the show and
the smut in Joe E. Lewis’s routine.

While Lewis was doing his act, the
last on the bill, many of the NABers
walked ocut. Some said it was be-
cause they just could not take any
more entertainment after getting it
for over three hours and a half.
(See Lewis’s Blue Gags on page 16)

The NAB Convention

EVEN tho there is a serious split within both the NAB board and

membership ranks as to the propriety of advancing BMB $75,000,
the burden is in favor of those supporting the board’s action in lend-
ing BMB the money. The arguments against this step center on two
points. One is that NAB is stepping out of bounds in lending BMB
money; the second that many non-BMB subscribers who are NAB
members now find their money tied up in BMB.

But if NAB now has no right to lend BMB money, what right
did it have to advance $75,000 four years ago, when BMB was set
up? It appears that NAB is virtually certain of getting this cash
back and it is equally true that if the money hadn’t been advanced,
the $850,000 already spent on the second BMB study would have
gone down the drain. It’s true_that 75G is a lot of scratch, even if
you say it fast, but the need for BMB—with all its faults and its
lamentable history, still remains indisputable. * It comes down to the
conclusion that the NAB board had, in all reality, no other choice.

TWO years ago, Charlie Denny, then FCC chairman, told the

Atlantic City NAB convention, in effect “Get into FM, it’s the
future of sound broadcasting.” This year, Wayne Coy, made a simi-
lar statement, only Coy’s baby is television. But what a lot of broad-
casters asked after the Coy speech, was, “How can you get into tele-
vision, with the freeze still on? And how about the problem of ultra
high frequencies and very high frequencies?” Consensus was that
the FCC should first clarify the loused up television problem before
urging broadcasters into heavy video expenditures. And what ever
did happen to Denny’s abiding faith in FM?

RESOLUTION introduced at the NAB board meeting calling for

the discontinuance of NAB conventions and expansion of NAB
district meetings on a combined workshop and top management level,
was defeated, 24 to 1. Actually, it would be fruitless to end the NAB
conventions, for if the meetings themselves may not be productive,
the attendant consultation is ingaluable. But the resolution did point
up one need, subsequently acknowledged by no less an authority than
NAB president, Judge Justin Miller. That need is for more thought,
far greater variety in agenda, more specific dedication to the needs
of the diverse NAB constituents. Eliminating the convention isn’t
the answer. The answer is improvement in techniques and more
advance thinking about the convention programing.

IT WAS COMMON knowledge and gossip at the convention that

the NAB has a critical inside personnel problem involving one of
its top ranking executives. The dissatisfaction, superficially at
least, appears to be general, but as yet there are no indications that
either the membership at large or the NAB board members who sliare
this view are sufficiently concerned to take steps.

This is a clear case of put up or shut up. If the beefs are as
widespread as they appear, a serious injustice is being done, both
to the exec involved and to NAB itself. The answer is either to stop
squawking about the situation, or to summon sufficient integrity to
do something about it. Behind-closed-doors-talk is no solution and
if the complaints are warranted, the only proper measure is to bring

them directly to Judge Miller.

Indie Session Offers Cue
To Future NAB Conventions

CHICAGO, April 16.—Unaffiliated
Stations Session of the 27th annual
convention of the National Associa-
tion of Broadcasters (NAB) was no-
table for two reasons: It revealed
the growing divergencies of interests
within the organization, for one, and
for the second, it offered a sharp
contrast to the hackneyed procedure
which characterized other convention
sessions. The indies got down to
brass, talked facts and in general
came up with specific data of con-
siderable value to station managers.

Highlight of the indie session was
provided by Dr. Sydney Roslow, of
The Pulse, Inc., research firm, who
reported that listening to non-net-
work stations in key cities has been
rising steadily, with a parallel drop
in network listening. Roslow illus-
trated his talk with a chart covering
network-indie listening in New York,
Chicago, Philadelphia, Boston and
Cincinnati, with only Chicago show-
ing the figures in favor of the webs.
In New York, Roslow said, Pulse fig-
ures showed that in 1942 network sta-
tionss had an average 65.9 per cent
share of audience, while in 1948 the
webs had fallen off to 58 per cent,
the indies gaining correspondingly.

Roslow attributed the gains to
block programing; programs geared
more closely to community needs and

preferences; an accent on local tal-
ent, and high-powered audience pro-
motion.

The indies, however, gathered their
greatest hope from Roslow’s com-
ments concerning their position rela-
tive to television. He declared that
month-by-month reports in New
York made in homes with both radio
and television receivers, reveal that
the indies are doing better than other
stations in retaining their audiences.
He predicted that as lower income
groups acquire more TV sets, such
homes “mighit prefer listening to in-
dependent stations” rather than net-
work outlets.
| Roslow urged indie station man-
| agers to concentrate on out-of-home
| audiences. He opined that beach and
- auto listening groups offer excellent
fields for development via programs
keyed to their needs.

Other speakers at the indie ses-
sions included NAB President Judge
Justin Miller (The Billboard, April
16); Ben Cohen, of the United Na-
tions; Ted Cott, vice-president,
| WNEW, New York, who also pre-

sided at the all-day meeting; Bill
McGrath, WHDH, Boston; Elliott
Sanger, WQXR, New York: Ralph

Weil, WOV, New York; Simon Gold-
man, WJTN, Jamestown, N. Y.; Cal
(See INDIE SESSION on page 9)
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Org in. Major
Step To Sell
Radio Medium

Hailed as Notable Progress

CHICAGO, April 16.—Probably the
most important step ever taken by
the National Association of Broad-
casters (NAB) was initiated here this
week when, immediately after the
association’s annual convention, its
board of directors voted a king-
sized expansion in NAB’s sales and
sales promotion activities. To do so,
the board expanded the NAB's de-
partment of broadcast advertising
into the Broadcast Advertising Bu-
reau (BAB), under the direction of
Maurice B. Mitchell, voting an addi-
tional $100,000 appropriation for the
effort.

Coincidental with this develop-
ment, it is now quite apparent that
Mitchell has zoomed to a top spot in
the NAB picture, and in terms of
relative importance, ranks close be-
hind NAB President Justin Miller.
Mitchell emerged as the NAB’s new
“white hope” after two developments.
One was his presentation to the board
of the pressing need for expanding
BAB; the other the impression he
made at a convention sales meeting
at which he presided.

Vote Down 40% Boost

Prior to the board’s $100,000 ap-
propriation, the members had voted
down a resolution requesting a 40
per cent increase in broadcast adver-
tising funds, and instead approved a
resolution which asked the board to
accent BAB’s efforts, but without
calling for any specific amount of
money. A new committee also was
named to guide BAB as to policy and
expansion, the deadline for the lat-
ter being set for June 1. The commit-
tee includes Robert Enoch, KTOK,
Oklahoma City; Dick Shafto, WIS,
Columbia, S. C.; Howard Lane,
WWJD, Chicago, and Frank Fletcher,
WARL, Arlington, W. Va.

By taking this step—which broad-
casters frankly hailed as the most
important move taken by NAB in its
27 years — NAB openly acted to
counter anti-radio promotion spon-
sored by other media, notably the
Bureau of Advertising of the Ameri-

(See NAB in Major on page 16)

Indies To Study Plan
On Operation Combo

CHICAGO, April 16.—The non-af-
filiated station members of the Na-
tional Association of Broadcasters
(NAB) voted at the association’'s 27th
annual econvention here this week to
study means whercby the indies can
pool resources for joint operations in
the purchase of equipment, sales of
programs and time and preparation
of sales promotion material. The step
was taken after NAB Director Cal
Smith. KFAC, Hollywood, proposed
such a study in a talk made during
the indies’ day session.. Smith also
outlined his proposal in a special
article in The Billboard last week.

Smith’s stance was that by “op-
eration combo” indies could effect
not only buying economies but great-
er advertiser service in selling pro-
grams on a group basis. Similarly,
sales promotion costs would be re-
duced if done on a syndicated basis.
Ted Cott, WNEW, New York, chair=-
man of the NAB non-web station
committee, will appoint a committee
to study the project this week.
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Photo Shots of |

RADIO GREETS THE UNITED NATIONS (L to r): Judge Justin Miller,
president of the NAB; Ted Cott, vice-president of WNEW, New York, and Ben
Cohen, of the United Nations, who addressed the delegates. 1

\

NQO TV PROBLEMS SEEM TO CONFRONT Al Spokes, WJOY, Burlington,
Vt., or 5i Goldman, WJTN, jamestown, N. Y. (I. te r.), with Mrs. Goldman
sharing the laughs.

NON-AFFILIATED STATION MANAGERS have their say. L. to r.: Elliott
Sanger, WQXR, New York; Bill McGrath, WHDH, Boston; Ralph Weil, WGV,
New York; Bob Miller, WSBC, Chicago; Cal Smith, KFAC, Hollywood, and Pat
McDonald, WHHM, Memphis.

WHO SAY5 NAB DIRECTORS AREN'T HAPPY? Hugh Terry, KLZ, Denver

(left), sure is, talking to Dudley Tichnor, WNAO, Raleigh, N. C.

GETTING READY FOR THE BANQUET (I. to r.) : Bill Hedges, NBC vice-
president; a friend; Mrs. Hedges, and Mr. and Mrs. Clair McCollough, of WGAI,
Lancaster, Pa.

: ELE
CARL HAVERLIN (left), president of Broadcast Music, Inc, meets a

couple of customers, Robert Mason, WMRN, Marion, O.,, and }. Leonard
Reinsch, of the Cox AM and TV stations.

s s ¥

PUBLIC RELATIONS GET A GOING OVER FROM (seated, !. to r.) Haroid
Fellows, WEE}, Boston; Frank King, WMBR, jacksonville, Fla.; Harold Fair, NAB;
Bob Richards, NAB public relations director; standing, Curly Vadeboncoeur,
WSYR, Syracuse (and former Syracuse Billboard correspondent) ; Dick Dohert,
NAB labor expert; Sig Mikkelson, National Association of Radio News Directors;
Robert Mason, WMRN, Marion, O.

o=

WHATEVER HAPPENED TO AM? Ask (1. to r.) Walter Compton and Bob
Jamizon, of DuMont Television, or Ed Sellers, of the Frequency Modulation
Asscciation.
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Bailey, Ex-IFMA
In Deal To Set
New FM Skein

CHICAGO, April 16.—Plans for a
new tape FM network were quietly
laid at the National Association of
Broadeasters (NAB) convention here
this week. Prime mover behind the
plan #& J. N. (Bill) Bailey, former
execufive director of the Frequency
Modulation Association (FMA).

Bailey stressed that the network
still was in the formative, planning
stages, but said he and his backers
and acssociates hope to have it in op-
eration by fall.

In the near future, Bailey said, a
survey of all. FM stations in the
country will be made to determine if
they will participate in such a ven-
ture. It is hoped that eventually the
network will have about 200 stations
recelving, via tape recordings, about
six hours of programing per day,
both sustaining and commercial.

Push Tape Linking

Becsuse of the high cost of tele-
phone lines and the lack of wireless
relay connections between stations,
the linking via tape is being pushed.
Bailey admits- that in about two
yvears wireless relays will be avail-
able t> connect most communities,
but says that during this period FM
stations will need programing and
sales only a network can provide.

Bailey would not reveal the iden-
tity of his associates but said his
backers had promised about $500,-
000 to get the network started. His
backers are reported to be West
Coast 3distributors of tape recorders.

One of the prime difficulties in get-
ting th2 network under way has been
American Federation of Musicians’
(AFM) ruling that taped shows fit

Haverlin Claims
BMI in ’48 Gains

CHICAGO, April 16.—Annual re-
port concerning the condition and
operatipn of Broadcast Music, Inc.
(BMI), was delivered by Carl Haver-
lin, BMI president, at the National
Association of Broadcasters Conven-
tion here this week. In general, the
report tndicated a greater use of BMI1
tunes end an expansion of the cor-
poration’s library.

Haverlin said there were 14,000,000
performances of BMI tunes in 1948,
an average increase of 4 per cent
over 1947. The org acquired 10,000
new titles in 1948, bringing its total
to 116,000.

]_3MI’s strong position in TV was
pointed out when Haverlin explained
that TV rights to all BMI tunes had
been acquired since 1940. He con-
trasted this situation with ASCAP’s
rules which still prohibit TV per-
formaneces in most cases.

Summarizing his report, Haverlin
stated, “BMI will go into its 10th
ye'gr' in August in the best condition
et

Wise Firecracker

CHICAGO, April 16.—Na-
tiona® Association of Broad-
casters (NAB) doesn’t like the
name “independents” for non-
web stations and recommends
the wuse of “unaffiliates.” 'To
which Ted Cott, of WNEW
New York, commented, “That’s
like saying President Truman
was born in Unaffiliated, Mo.!”

Directs KLZ Promotion

JOHN CONNORS

KLZ’s promotion activities which earned
two Billboard awards recently for sales
and public service promotion are di-
rected by KLZ promotion manager John

Connors.
KLZ, DENVER

in the same category as transcrip-
tions, even if they are broadcast only
once. The transcription rate is much
higher and therefore Bailey will meet
shortly with James C. Petrillo, AFM
head, to pitch for a concession.

Opponents of 756G NAB L.oan
Ponder Injunction Action;

Some Cash Already Advanced

Clair McCollough Quits Finance Committee in Protest

CHICAGO. April 16. —Clair R. McCollough, of WGAL, Lancaster, Pa., a membes
of the National Assoclation of Broadcasters’ (NAB) board of directors, resigned Thursday
(14) in protest against the NAB board’s approval of a $75.000 loan to the Broadcast

Measurement Bureau (BMB).

McCollough turned his written resignation In to NAB

President Judge Justin Miller, who declared he accepted it with regret. McCollough
led the fight within the board against the loan.

CHICAGO, April 16.—The most acrimonious fight yet to develop in the
history of Broadcast Measurement Bureau (BMB) appeared in sight this
week following the approval of the board of directors of the National As-
sociation of Broadcasters (NAB) of a $75,000 loan to the audience measure-

ment qrganization. The loan,

which produced a serious split within NAB

board ranks, evoked such heated opposition that it appeared quite likely
that those against it would resort to legal means to stop any further

cash advance.

Part of the money was advanced to Kenneth (Doc) Baker, acting head
of BMB and research director of tae NAB, immediately after the Thursday

(14) board meeting at which the loan

was okayed. Proponents of the loan

declared Baker needed the money to meet immediate financial needs,

including pay roll.

Its opponents stated, on the other hand, that the hasty

advance was made to make sure BMB got some of its dough before
threatened injunctive measures could be taken.

following its appropriation of
Broadcast Measurement Bureau

the financial side.

from other departments,
funds heretofore allocated

corporated into BAB activities,
NAB research head, is on loan

meet.

Miller on NAB Dollar Problem

CHICAGO, April 16.—Justin Miller, president of the National

Association of Broadcasters (NAB), zed
$175,000 for two NAB activities—

(BMB) and the newly preated Broad—
cast Advertising Bureau (BAB)—NAB faces a critical period on

NAB had, prior te its BMB advance ({
was not disclosed), $50,000 cash in its till. The rest of the BMB
funds, and the BAB funds, will be advanced over a period

Financial Pressure

The financial pressure, Miller declared, will result in an enforced
“streamlining” of the NAB. In addition, cash ]
and plans now call for diverting to BAB
to the research, program, legal qnd prq\t-
ing activities of NAB. The NAB research department will be in-

especially now that Kenneth Baker,
to BMB as acting president, .

The NAB program depariment activities probably will be spl_lt,
as a result of setting up BAB, with part of that department’s activities
to come under Maurice B. Mitchell, NAB’s broadcast advertising
head. The program department head is Harold Fair.

Miller also declared that BAB will be assigned money from the
NAB’s general fund, which covers miscellaneous administrative ex-
penses, but added that he doubted engineering activities could be
curtailed in view of upcoming responsibilities this department must

this week acknowledged that

(the exact amount of which

of time.

will have to be squeezed

CHICAGO, April 16.—Disgruntled
over the treatment they have been
receiving from their representatives,
a group of independent stations this
week formulated plans for their own
rep organization. The move took
place at a private meeting held here
’during this week’s National Associa-
tion of Broadcasters’ (NAB) Con-
{ vention. Prime mover in the forma-
tion of the indies’ own rep organiza-
| tion is Pat McDonald, ¢f WHHM,
| Memphis, who was in charge of the
meeting Tuesday (12) at which final
plans for the operation of the new
company were drawn.

McDonald refused to give complete
details about the new crg, to be
called the Independent Metropolitan
Sales Corporation (IMSC), on the
premise that he wanted each station
to notify its present rep of cancel-
lation before revealing complete facts
about the corporation. He did say,

Small Indies Burn at Reps;
Plan Qwn New Sales Set-Up

however, that about 10 to 15 sta-
tions would belong to the org initially,
according to commitments made at
the Tuesday meeting. He also said
that the org would be privately owned
and -would be run by Jack Koste,
formerly with Forjoe & Company.
Participating stations will - control
policies and set membership regula-
tions and quotes.
AIMS Picture

Most of the stations to be handled
by IMSC are members of the As-
sociation of Independent Metropolitan
Stations (AIMS). Members of AIM3
exchange trade information and con-
fidential market and sales data via
correspondence and meetings. Dur-
ing the exchanges of information and
opinions, it was said, dissatisfaction

Loan Conditions

The NAB made the loan on several
conditions, One is that NAB assume
full administrative control of BMB
while any part of the loan is out-
standing; a second is that the money
be used only for April and May obli-
gations and the third that NAB an-
ticipates its own guarantee of com-
pletion of the BMB study, if sufficient
waivers are obtained. These waivers
will set aside BMB subscriber rights
to cancel, thus insuring continued
payments thru June of 1950. These
payments, if made, will provide
enough money for BMB to meet all
obligations.

The waiver plan was outlined dur-
ing a session of the NAB convention
this week by Doc Baker and was
given voice approval. Around 100
subscribers already have signed wai-
vers or indicated they will,

In Favor of Loan

The arguments in favor of the loan
were, briefly, these:

That broadcasters already have
$800,000, if not more, invested in
BMB, and the advance of $75,000 is
clearly worthwhile to protect the
larger investment.

That NAB “cannot lose,” since com-
mitments already made more than
cover the advance. These commit-
ments include promises by two net-
works, Columbia (CBS) and the Na-
tional Broadcasting Company (NBC),
that their owned stations will sign
waivers. This comes to about $44,-
000, $25,000 of which is from NBC,
according to reports. Other commit-
ments include the 80 to 100 stations
which have okayed waivers, involving
another $40,000. The American As-
sociation of Advertising Agencies
(4 A’s) and the Association of Na-
tional Adveftisers (ANA) which now,
with NAB, administer BMB, are also

(See BMB CENTER on page 16)

with regular reps often was ex-i
pressed. The indies feel that they
have not been given proper atten-

WWW.americanradiohistorv.com

tion because their reps handled too
many stations. Most of the indies
are handled by smaller companies.
The indies have no complaint about
the big rep orgs but admit they can’t
get such outfits to represent them,

According to McDonald, IMSC will
have headquarters in New York and
offices in other key markets. Iis
plan is to handle only indies and to
do a specialized job pointing up ad-
vantages of low-cost purchases on
smaller stations,
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TV Sales

Want Either
NAB or TBA
TV Division

Cite Need for Sales Data

CHICAGO, April 16.—Television
sales execs representing about 20
stations had their own meeting dur-
ing the National Association of Broad-
casters’ (NAB) Convention here, and
moved to set up a permanent organi-
zation for the compilation and ex-
change of helpful trade facts.

George Harvey, sales manager of
WGN-TV, Chicago, who handled the
meeting, said that a decision was
made to ask NAB or the Television
Broadcasters’ Association (TBA) to
set up a TV sales exec branch, and
if this were not done, the sales
managers voted to set up their own
org. Harvey said that the execs
went so far as to volunteer to come
up with money required to hire a rep-
resentative and set up an office to
handle the collection and exchange
of information the sales managers
need.

The suggestion that NAB take care
of the sales execs has already been
made, Harvey said, and NAB is ex-
pected to give its answer shortly. The
sales execs plan to have regular
meetings also. At the present time it
appears they’ll meet every three
months, in a diffrent city each time.

Exchange Info

Initial exchange of information,
which took up most of the meeting
time, concerned TV spot announce-
ments, Harvey stated. The managers
agreed that practically all stations
were using ‘“twin availabilities,” two
or more spot announcements between
programs. Whereas this double
spotting practice has a bad rep in
radio, in TV it seems to be going
over because of the entertainment
offered in most spots.

The sales execs voiced displeasure
over their inability to sell a maximum
number of TV spots while carrying
network programs. Network hour
shows, for example, it was raid, cut
out two or three opportunities for
minute spot placements. With TV
having more hour shows than radio,
this situation was pointed up as a
real problem.

The sales managers also found fault
with the net’s practice of allowing
time for only a 20-second spot be-
tween shows. They claimed the nets|
should set up their shows to allow at
least a minute between programs
The 20-second spots, it was said, are
too short to ailow a complete dis-
play or sales pitch, the very thing TV
commerials can do best.

Hobby

CHICAGO, April 16.—One of
the strangest hobbies, in or out

of radio, was revealed here
this week by Pete Schloss, of
WWSW, Pittsburgh.  Schloss

collects rats—only they’re rats
made out of ivory, carnelian and
semi-precious materials. Seems
the things have some signifi-
cance in Oriental culture, tied
up with a zodiac symbol and
are carved by Far-Eastern
craftsmen.

Schloss, who added three or
four to his collection while in
Chicago, names his acquisitions
after guys in the radio business.
Natch.

lixecs Seek

)'Wn Ol'g

Rapids, Ia.,

end. .

he was introduced. .
bus, Ind.

mick for WWDC Washington.
marked “Dope.”
blurb for the station. .

the usual convention gags.

tery Record.”

convention itself.

WOW, Omaha

tion headquarters. . ..

ager of WCBS, New York. .

Convention Chit Chat

Leo Cole and his wife, and Verne Hansen, all of WMT, Cedar
drove in Sunday (10) just to gander The Billboard’s
promotion competition exhibit. . .
of WSYR, Syracuse, who used to be a newspaperman himself,
tickling delegates with that laugh of his.
emanating from Mike Hanna, WHCU, Ithaca, N. Y. Mike and his
wife, Kay, expecting their fourth child next month.

TV station men at the convention burned when they heard
that the musicians’ union hiked the rates unexpectedly last week-
. . Hugh Terry, KLZ, Denver, and a member of the NAB
board, brought in his promotion director, John Conners. with Con-
ners staying over with the missus for a quick vacation. . . . Kurt
Jadassohn, of SESAC, who’s been out on the road for six weeks,
still can’t get back to New York. Swinging north on a business trip.

Frank Mullen, head of the G.
the new home he bought recently in Beverly Hills, Calif.
it’s got New York backed up against the wall. .
king-sized cocktail party to toast its new prexy, Frank White.
Station men gave Ed Kobak, White’s predecessor, an ovation when
. Graeme Zimmer in from WCSI-FM, Colum-

One of the cleverest promotion gags was Ben Strouse’s gim-

Insxde was a hunk of paper with a promotion
. Transcription companies on hand with

World Broadcasting’s Bob Friedheim
doled out free penny banks; Bruce Eels dealt out a clothes hanger
for automobiles, and Cy Langloxs (Lang-Worth) plugged his “Mys-
WBKB, Chicago TV station, became SESAC’s
first video client durmg the convention. . . .
Fran and Ollie” show drew almost as many visiting firemen as the

Missing convention faces included Walter Damm, WTMJ, Mil-
waukee; Buddy Sugg., of WKY, Oklahoma City, and Johnny Gillin,
Television kept Sugg away, while Mrs. Gillin was
operated on in an Omaha hospital just as the convention opened.
First show Gillin, active in the NAB for ages, has missed in years.
Bill Wiseman, of WOW, at the convention in his stead. .
Childers, of WSGN, Birmingham, and her charming yo-all accent,
hopped in and out of the Stevens Hotel after a fast gander. . . .
Norman Cash did his customary top job as host at the NBC conven-
Fanciest suite at the hotel, the Royal Skyway
layout, was won for CBS on the toss of a coin by Dick Swift, man-
. Bob Swezly, WDSU, New Orleans,
and ex-Mutual president, glad-handed by the MBS. mob.

Ed Breen, whose term has expired as an NAB director, much
quieter at this confab than the one in L. A. last year. . ..

. E. R. (Curly) Vadeboncoeur,

Ranks close to the guffaw

A. Richards station, raving about
Says
. Mutual held a

Distributed a gelatirr capsule

Burr Tillstrom's “Kukla,

. Mary

Bob

2-Way Pay-Off
For News Depts.
ReportedtoNAB

CHICAGO, April 16.—The results
of a survey of 119 stations which
gave facts showing the excellent pub-
lic relations impact provided by the
operation of a good news department,
were revealed by Sig Mickelson,
president of the National Association
of Radio News Directors (NARND),
at the public relations session. of
the National Association of Broad-
casters (NAB) Convention in Chicago
this week. Of the 79, station mana-
gers answering the questionnaire 71
said a good news department ac-
counted for good station public re-
lations and prestige.

Fifty-seven managers said their
news departments made a favorable
difference in their stations’ com-
petitive standing in their community.

Survey Results

In answer to the question, “How
does your net profit now compare
with the period before you estab-
lished a full news department?” nine
said their profits were “much higher,”
20 said they were “higher,” and
eight said they were *‘about the
same.” Ten said they were “lower.”
One manager summarized the opin-
ions of many by saying, ‘Perhaps
without our news department we
might not have kept all of our pre-
viously sponsored news broadcasts.”

That good news departments in-
crease listener ratings was indicated
by the fact that 53 per cent said
their ratings were “much higher”
after using a full news staff.

Mickelson said the survey also
revealed that the least profitable news
departments are those costing about
$5,000 to $10,000 per year. Those
spending $25,000 to $50,000 were most
profitable and $10,000 to $25,000 news
operations were second in profit.

(Legal) Myers, of NBC, took time out during the convention to talk
to the NBC Chicago v1de0 staff on TV copyright problems. . . .
G. W. (Johnny) Johnstone, of the National Association of Manu-
facturers (NAM), taking his gin rummy losses with a smile. . . .
The Ted Cott-Dick Pack-Bill McGrath-Art Brush suite was unof-

P. R. Govt. Threat

convention.

bars. Same reason....

ficial headquarters for the non-affiliated stations.

Si Goldman, WJTN, Jamestown, N. Y., in with the missus. . ..
Oscar Katz, CBS research director, accepted an invite to speak at
the Ohio State conference next month.
Dawson did a crack job of serving newspaper guys covering the
. Dolly Banks, WHAT, Philadelphia, had her cus-
tomary coterie of convention kibitzers surrounding her most of the
time. . . . Oliver Gramling's Associated Press headquarters at the
Blackstone Hotel attracted almost as much of a play as the Stevens’
E. Y. (Flan) Flanigan, of WSPD-TV, Toledo,
looking forward to black ink operation shortly.

. . . Bob Richard and Jim

Bullish in TV;

CHICAGO, April 16.—Conflicting
| theories of two government officials,
Wayne Coy, chairman of the Federal
Communications Commission (FCC),
and Attorney General Tom Clark
had broadcasters attending the Na-
tional Association of Broadcasters
| (NAB) Convention murmuring dizzily
in their highballs. Coy told the con-
vention that radio was just about
doomed and that they should rush
into television. Clark, on the other
hand, extolled radio to the skies and
said the medium always would be of
great importance in this country.

“The trend is toward television,”
Coy said, “and I do not see anything
on the horizon which indicates that
this trend will be reversed. 1 see
television as the dominant medium
of broadcasting in' the future. It is
a new force unloosed in the land, and
I believe it is an irresistible force.

“In the metropolitan areas where it
has alrecady started, television has
met with sensational acceptance. But
don’t think the people outside the
tetropolitan areas are going to be

You Takes Yer Choice--Coy

Clark in AM

content to grow old gracefully while
television passes them by.”

Clark on Radio
Clark discussed radio in ratio to
its power as a social force providing
education, entertainment, and demo-
cratic flow of ideas among countries.
He left no doubt that he believed
its functions as such a medium would

be long lasting. “It is difficult today” i

he stated, “to conceive of a world
without this means of modern com-
munication.”

At another point in his speech
Clark called radio ‘‘the greatest of
all mediums of communications ever
known or used by man.” This latter
statement, in particular, had the
broadcasters wondering if Clark had
ever heard anything about the force
of television. ‘

Clark also backed radio by saying

it was a great force for portraying here.

the lessons of history. He followed
this thought by a statement to the

Cited by Quinones

CHICAGO, April 16.—A warning
that TUnited States broadcasters
would be faced with the danger of
competition from government-owned
stations if a government-operated
station in Puerto Rico were to be
duplicated here, was made at the Na-
tional Association of Broadcasters’
(NAB) Convention this week by Jose
Ramon Quinones, president of the
Puerto Rican Broadcasting Associa-
tion.

“The territorial government of
Puerto Rico,” said Quinones, “thru
one of its agencies, the Puerto Rico
Communications Authority, owns
and presently operates a 10,000-watt
station located in San Juan, our
capital city. This government sta-
tion was authorized specifically in
its license to operate commercially
in open competition with the other
radio stations owned and controlled
by private citizens and entities.”

Quinones stated the government
station pays no tax and, under stipu-
lations of the income tax law, per-
formers pay only 12 per cent income
tax on money received from the gov-
ernment station, whereas they have
to pay 29 per cent on fees received
from private stations.

Quinones maintained that since
Puerto Rico was governed as a ter-
ritory by the United States govern-
ment, and since its radio laws are
based on our Federal Communica-
tions Act, there was. the possibility
the Puerto Rican situation could be
a test for similar government stations
He asked the NAB members
to oppose the operation of the Puerto
Rican government station. The NAB

effect that the medium must be pre-!responded by passing a resolution de-

served to make sure its work would;
continue,

ploring the situation and calling for
its discontiriuance.
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How Press Gangs Up on Radio,
Or, “The Evansville Story”

CHICAGO, April 16.—The difficul-
ties of radio stations in arecas where
there are too many outlets, where
the stations sell radio negatively by
knocking one another and where they
are opposed by a strong newspaper
operation opposed to hbroadcasting
were highlighted by an explanation
of the situation obtaining in Evans-
ville, Ind., made at the National As-
sociation of Broadcasters (NAB) con-
vention here this week. The “Evans-
vilie Story” was fold by John A.
Engelbrecht, genera! manager of
WIKY, of that city.

Engelbrecht said that Evansville
ranks 78th in population in the na-
tion, but the two papers, owned by the
same company, boast that with their
morning and evening editions they
rank 12th or 13th in retail advertis-
ing lineage. Explaining how the
newspapers do the job and how they
carry more advertising than all of the
five local radio stations, Engelbrecht
said that until recently the late busi-
ness manager of the Retail Merchants’
Bureau was a former executive of
the newspaper corporation and a di-
rector during his association with
the bureau. All advertising programs
and studying conducted by the group,
he added, have been in terms of black
and white.

Retail Advertising

“0Of the 70 members of the local Re-
tail Merchants’ Bureau representing
the larger stores, only 30 of these use
radio,” Engelbrechi stated. “And of
the 30 who are represented on radio,”
he added, only 15 can truly be re-
garded as consistent, intelligent users
of the medium.”

Engelbrecht stated that the news-
papers also do their successful selling
by the sheer weight of manpower

and have 20 to 25 salesmen while all |
stations combined do not have as large
a sales force.

The papers also use their editorial
columns to fight radio. They criticize
the medium at every opportunity, de-
vote much space to tslevision, even
tho the city does not have a TV sta-
tion, and do not publish daily listings
or feature radio stories.

Much of the responsibility for the
situation, Engelbrecht stated, could
be laid at the radio stations’ doors.
The stations knock one another and
cut rates just to win advertising
accounts. Instead, Engelbrecht said,
they should work together in a “prac-
tical, effective and foolproof manner”
to prove that “radio can stand on its
own as a medium against local news-
papers.”

INDIE SESSION

(Continued from page 5)
Smith, KFAC, Hollywood, and Patt
McDonald, WHHM, Memphis.

Outlines UN Frogram

Cohen outlined a new special UN
program service being offered non-
web stations, including a series by
Norman Corwin, UN Story; a weekly
news round-up, a monthly bulletin
for fem broadcasters and a UN jin-
gle series. Cott lauded the NAB for
recognizing the. indies at long last
and praised indies for their service
to communities anc¢ their position in
the broadcasting picture.

McGrath, Sanger, Smith, Weil and
McDonald discussed specialized pro-
grams; Goldman reported on increas-
ing local sales, and Jerry Franken,]
of The Billboard, and Joe Koehler, of
Sponsor, talked on station and audi- I
ence promotion on small budgets.

White Seen Getting Year’s
Free Hand in MBS Operation

CHICAGO, April 16.—Frank White,
newly chosen president of the Mu-
tual Broadcasting System (MBS),

who takes office May 1, succeeding
Edgar Kobak, will be given a com-
pletely free hand for at least a year
in running the network, it was re-
ported here this v-eek. This is in
contrast to the situation which ob-
tained during the last year or so of
Kobak’s regime which, it is said, was
marked by differences concerning
sales and programing policies be-
tween Kobak and the Mutual koard
of directors.

White’s most pressing need is a
prograin vice-president to succeed
Phillips Carlin, who resigned a few
months ago He will undoubtedly
be given carte blanche in selecting
his own man for this post. All other
departmental heads were re-elected
at last week’s MBS board meeting, at
which White's presidency was also
formalized.

Contrary to published reports,
White's salary is said to be $85,000,
not $125,000, on a firm three-year
deal. This means a pay-or-play deal
and includes White’s participation in
the MBS pension plan.

White’s principal problems, it is
declared, will be hypoing the MBS
program structure and snagging
some new king-sized acecounts, with
the latter largely dependent on the
first. This, in turn, reverts to a long-
entrenched Mutual problem, involv-
ing not only a program budget, but
steady co-operation by Mutual stock-
holder stations in carrying shows
which the network is trying to build,

Reports that Mutual affiliates are
“confused” by the change in admin-
istration are derided by the webs’
cxecs. Rather, they say, they look
forward to a sharpening of station

and personnel morale, and to a new
assumption of responsibility by key
vice-presidents.

How To Get Into
Video for 75G

CHICAGO, April 16.—Proving that
it doesn’t take a $1,000,000 to start a
television station, the Radio Corpora-
tion of America (RCA), this week
displayed at the National Association
of Broadcasters (NAB) convention &
TV “basic buy” package which could
put a station into operation for an ex-
penditure of about $75,000. More
than one AM station manager said he
was amazed to learn he could get into
TV at so low a cost price and that he
was going home to convince his stock-
holders to move into video soon as
possible.

The RCA equipment was the abso-
lute minimum. It included a 500~
watt transmitter, monitoring equip-
ment, slide projector, film and mono-
scope cameras, switchers and genera-
tor. The company claimed that a
station with this equipment could get
into operation, providing it had net-
work service, either via cable or
kinescope film.

The RCA package includes no stu-
dio camera and makes no provision
for studio or remote shows.

With this equipment, RCA says, a
TV operation can be started if the

owner has:

1. A suitable site.

2. Tower facilities.

3. Small transmitter, film and control
house. A one-story 30 by 40-tfoot
structure is adequate.

4. Proximity to coaxial cable, existing
station or other source of pro-
graming,

.
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Miller Sees
Org in Top
Gains to Date

Defends Administration

(Continued from page 3)
ture and will be tailored to meet the
needs of the various broadcasting
elemenfs making up the NAB mem-
bership, and,

Defended his activities in criticiz-
ing, when he felt criticism was war-
ranted, those branches of government
dealing with radio.

Miller made these statements in the
course ‘of the first post-convention
interview he has given since becom-
ing NAB president.

He spoke openly of criticism di-
rected toward his regime, reserving
an “off the record” attitude only in
the sphere of personnel problems,
He declared that those who have at-
tacked his relations with government
overlooked two points. One is that
actually, NAB-governmental relations
are today better than ever and sec-
ond, that such attacks and counter
attacks are not made on a personal
level.

Wayne Coy, FCC chairman, he
said, and many Congressional lead-
ers, have been stanch personal friends
for years and they, as well as he,
are keenly aware that any exchanges
of criticism are made purely on the
basis of “professional objectivity.” He
also said that his outspoken attitude
has resulted both in the abandonment
of the FCC Mayflower Doctrine and
in the virtual relegation to obscurity
of the FCC Blue Book.

Grow Up, Radio

Now that the NAB code is clear of
parliamentary snags, Miller said, the
industry must look forward to a long
period of education and intellectual
growth so as to make it generally
observed. He noted that codes in
other fields of endeavor—law and
medicine, for example—were not
created or accepted overnight, and
radio will have to go thru a com-
parable growing up period.

NAB’s principal problem on the
code, Miller said, is to secure the
services of topflight broadcasters to
serve on a.code committee, the duties
of which will be to educate, interpret
and publicize the code., Miller hopes
to get Paul (Fritz) Morency, of
WTIC, Hartford, Conn., to head the
group, which will also include repre-
sentatives of advertisers, ad agencies
and other groups in radio. Much of
the code’s effectiveness, he said,
would come from unfavorable pub-
licity bound to affect transgressors,
plus the inevitable use by the FCC of
the code as a yardstick in determining
station performance.

Convention Revamp

Insofar as the make-up of NAB
conventions is concerned, Miller ex-
pressed a belief that this year’s meet-
ing would serve as a pattern for fu-
ture confabs, with specific sessions
devoted to the groups making up
NAB. This year, he pointed out, there
were engineering, management, tele-
wision, non-affiliated station and other
sessions, and he feels that a broad-
ening of this policy, so as to make
the conventions more informative to
broadcasters, is necessary. By the
same token, he feels that some sort
of combination of NAB and the Tele-
vision Broadcasters’ Association
(TBA) is in store, with NAB, by vir-
tue of age, experience and member-
ship, better equipped to serve video
in the larger phases of a trade asso-

L)

Chumps

CHICAGO, April 16.—Believe
it or not, a wvariation of the
time-worn shakedown clip, the
badger game, was worked on
some radio guys during the Na-
tional Association of Broadcast-
ers’ (NAB) convention here. It
was the standard routine, with
one broadcaster said to have
paid $1000 to avoid “publicity.”

For that kind of dough he
could really have bought some
etchings.

House Grdup May
Mull 50-Kw. Limit

WASHINGTON, April 16 — The
first action of a comimunication sub-
committee of the House Interstate
Commerce Committee may be donsid-
eration of a bill introduced last week
by Rep. Robert Ramsay (D., W. Va.)
to put a lid of 50 kw. on radio sta-
tions. The sub-group was formed
over a month ago but has scheduled
no meetings yet.

Ramsay told The Billboard that his
measure was prompted by the possi-
bility that the Federal Communica-
tions Commission (FCC) might grant
super power to certain stations in an
effort to improve rural listening.
Ramsay said he was concerned that

1“a few stations might be able to

create a monopoly if they had high
power.”

The Ramsay measure is similar to
the one introduced earlier in the
session by Sen. Edwin Johnson (D,

(See House Group on page 15)

NAB Resolutions Meeting
Fails To Attract Quorum

CHICAGO, April 16—The conven-
tion of the National Association of
Broadcasters (NAB) was thrown into
an uproar Tuesday afternoon (12) by
a fight over a resolution on NAB’s
plan for broadcasting advertising ex-
penditures. The row reached a
climax when a quorum call revealed
there were not enough members
present to pass any resolutions. Altho
resolution meetings at past NAB
conventions have always been
sparsely attended and have never
had a quorum, this was the first
time in the memory of those attend-
ing that lack of attendance had been
pointed out and made the issue of
an adjournment.

The hassle started as Wiley P.
Harris, resolttion committee chair-
man, was reading a proposed reso-
lution which merely stated that the
NAB board should be directed to
take action to increase expenditures
for broadcast advertising. Before a
vote on the resolution could be taken,
Odin S. Ramsland, of KDAL, Duluth,
Minn., and chairman. of the sales
managers’ executive committee, of-
fered a substitute resolution which
would have directed the board to
expend at least 40 per cent of the
NAB’s budget for the promotion of
radio advertising.

When a vote was called for, Jus-
tin Miller, NAB president, had con-
ferred with Don Petty, NAB general
counsel, concerning lack of member-
ship presence. Petty brought out the
bylaws, which showed that 20 per

cent of the membership constituted a
quorum. By this time, too, Ted Cott,
of WNEW, and others present had
remarked about the disgrace of hav-
ing such an important matter decided
by so few. Their recognition of lack
of membership, according to Miller,
represented a ‘“quorum call” and
since there was not a quorum the
only vote could be one on adjourn-
ment.

Meeting Adjourned

The meeting therefore was ad-
journed until the Tuesday night ban-
quet. At the banquet, however, the
meeting was again adjourned until
Wednesday morning. That morning,
after Ramsland and-his backers had
reached an agreement with Miller,
the original resolution was passed.

This resolution, which was passed
without a single dissenting vote, set
forth: “Be it resolved by the mem-

bers of the National Association of

Broadcasters in convention assembled
that the board make adequate pro-
vision for expanding the services of
the broadcast advertising department
and give effect to such provisions at
the earliest possible time.”

Other Activities

Other important resolutions backed
the all-radio presentation, called for
a provision against secondary” boy-
cotts in pending federal labor legis-
lation, expressed the broadcasters de-
termination to push the tight for
right to editorialize, and directed the

(See NAB Resolutions on page 15)

Hears

Lucky Strike
Summer Shift

NEW YORK, April 16.—Indications
are that when Jack Benny and his
program start the summer hiatus
from the Columbia . Broadcasting
System (CBS) after May 29, Lucky
Strike Cigarettes will shift its half
hour to Tuesday evening 9:30 to 10,
until fall, to gain a greater warm-
weather audience. In turn, Strike It
Rich, the web’s sustaining giveaway,
will move into 7 p.m. Sunday slot to
buck the new Dick Powell whodunit
on the National Broadcasting Com-
pany (NBC). The summer replace-
ment for Benny hasn’t been selected,
but the sponsor is considering a musi-
cal show. )

For the third year Amos n’ Andy
will also begin their vacation May 29.
Replacing them for Lever Bros. will
be Call the Police.

ciation’s duties.

NAB’s financial commitments to the
BAB and to Broadcast Measurement
Bureau (BMB) will require drastic
overhauling of the NAB operation and
budget. For Miller’'s view on these
points, see separate story in the Radio
Department of this issue.

Miller also praised the NAB for
its adaptability in meeting problems
arising out of the constantly changing
radio picture. A few years ago the
labor problem dominated NAB con-
vention discussions. At other times
it was the music copyright problem,
the Blue Book and other items. These
now have been met, Miller declared,
iand so will existing and future prob-
ems.

Equipment Sales

Big at NAB Meet

CHICAGO, April 16. — Manufac-
turers exhibiting at the National As-
sociation of Broadcasters’ (NAB)
convention in the Stevens Hotel did
more business this year than in the
past two conventions, a check of
those displaying their wares in the
exposition hall revealed. Art Stringer,
of the NAB, who handled the setting
up in the hall, stated that over $1,000,-
000 worth of business was done by
manufacturers, Television manufac-
turers did the best business by far,
with more than one station manager
placing orders for transmitters and
other equipment worth more than
$100,000 per clip.

Television exhibitors practically
monopolized the hall, This was in
direct contrast to past showings at
the NAB convention, when AM and
FM equipment predominated. Most
of the TV exhibitors featured small
packages enabling station owners to
get on the air for less than $100,000.

All the big companies were rep-
resented. RCA, DuMont, Raytheon,
Westinghouse, General Electric and
Federal had large displays. In addi-
tion, smaller companies such at Gates,
Gray and Fairchild had exhibits.

Curren: trade operational trends
were indicated by the number of tape
recorders displayed. In this field,
Brush, Magnecord and Presto had
displays and reported top interest
and plenty of sales.

Stringer estimated that the total
worth of the equipment displayed was
about $2,000,000.

Agency Head
Plugs Video

Evening Gains

Says Advertisers Concerned

By Cy Wagner

CHICAGO, April 16.—“We at the
Biow Agency, and top men at a lot
of other agencies, just about forget
about getting any radio listening at
night between 7 and 10 in homes
equipped with television receivers.”
With this statement Terry Clyne,
Biow vice-president, indicated force-
fully radio’s problem during the pe-
riod of television’s fast development
when he spoke at a television session
of the National Association of Broad-
casters (NAB) convention in Chicago
this week.

Clyne said the “advertiser and
agency are as excited and concerned”
as are broadcasters about the devel-
opment of TV. He added that the big
question facing the advertisers and
radio industry is whether “the ad-
vertiser is going to be able to pay the
same radio rates for one-half its past
audience and at the same time make
a sizable investment in TV.

Gives TV Views

To show his beliei that television
eventually will replace radio, Clyne
told broadcasters at the meeting that

(See NAB Hears Anti-AM, page 16)
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Adventures of Homer Herk

Reviewed Thursday {31), 7:30-8 p.m.
Presented sustaining by WGCN-TV, Chi-
cago. Director, Bruno VeSota; writers,
Patrick Sammon and Gordon Pace. Cast:
Shelley Berman, Doras Smith, Everett
Clarke, Dick Bull, Mary Murphy. Cam-
eramen: George Hooker and Jack Jacob-
son. Orchestra under the direction of
Robert Trendler.

Inaugural program of Chicago’s
first musical comedy TV series indi-
caias a bright future for the programs
providing the script is im-
proved, direction becomes
more exact and the acting
loses some of its awkward-
ness. The original songs and
musical background by Gor-
don Pace showed the greatest promise.
Sets and costumes did much to
strengthen dramatic impact.

Program’s basic idea, altho not new,
is effective and constitutes a good TV
vehicle. Each week Homer Herk, a
dreamer, whose surname obviously
should begin with a “J,”” projects
himself via day dreams into historical
situations in which he plays a major
role. Initial program was woven
arcund his supposed transposition in-
to the character of Marc Antony and
featured love scenes with Cleopatra,
fights with the real Antony and in-
trigues with Cleopatra’s adviser,
Olympus. Show was hurt by hammy,
amateur acting which made situations
that were supposed to be comedy just
low burlesque. Doras Smith as Cleo-
patra, Everett Clarke as Antony, Dick
Bull as Olympus and Shelley Berman
as Herk all were guilty of overplaying
their lines.

All of ‘Pace’s music was good, with
the toppers being Whatever I Do, a
solo by Miss Smith and So Compel-
ling, a duet by Miss Smith and Ber-
man.

With the suggested improvements
listed, above program could be defi-
nite network material. Cy Wagner.

Arrow Show

Reviewed Thursday (March 31), 8-
8:30 p.m. Style—Variety. Sponsored by
the Arrow Company, thru Young & Rubi-
cam, Inc., via NBC-TV, New York. Pro-
ducer, Roland Gilette; emsee, |Jay Mar-
shall. Guests: Ray Bloch and his or-
chestra, Carl Brisson, Janet Blair, jack
Gitford, Flossie and Niles, Rudy Carenas.

The Arrow Show, minus Phil Sil-
vers, has moved into the straight
variety classification, and thus will
have to stand or fall on the
strength of the acts it obtains.
This week’s version had its
good spots and its poor, with
a good measure of it in be-
tween. Magician-comic
Marshall has taken over the emsee
chores and did not fare badly. How-
ever, the strong personality of Silvers
was missed as an integrating force.
Comic Jack Gilford, the lone hold-
over from the original Arrow show,
is a very funny fellow, and his spot on
the show could very well be ex-
panded. Gilford has suffered in the
past by being relegated to the spot
of supporting comic, but he has shown
enough with his wry laugh-wringing
humor to win him a featured post.

Songstress Janet Blair did nice
things with the current swoon num-
ber, So in Love, and the tap team of
Flossie and Niles did some nifty in-
terpolating of a Javanese-type num-
ber. Rudy Carenas added the in-
evitable juggling number to round
things out. The stanza wound up
with Carl Brisson, who has been caus-
ing palpitations among the Hokinson
set in his nitery appearances. The
Danish personality did not register
for TV as it does in the flesh, how-
ever. Brisson’s broad smile and
dimples were present, but his use of
flerid gestures in his five songs were
much too overdone for the intimacy
of the cameras, and they came thru
in exaggerated fashion.

This show still is in the molding
stage, and Arrow is. said to be mull-
ing addition of blackouts and sketches.
This would seem a good thought, to
lend balance. Sam Chase.

Jay |

Designates Radio Review

Radio and Television
Program Reviews

Designates Television Review

Preview

Reviewed Monday {(March 28}, 8-
8:30 p.m. Over CBS TV network. Style—
Miscellaneous. Editors, Tex McCrary and
jinx Falkenburg; executive editor, David
E. Scherman; publication director, Frank
Schaffner; art director, Henry C. Sanford.
Guests: Ray Bloch, Katherine Dunham
Dancers, Eugenie Baird (of the Robert
Q. Lewis Show), Kirk Douglas, Bob
Cooke, Fred Packer.

After getting off te a shaky start
in their new video series, Tex and
Jinx seem to have settled down with
a diverting and well-organized
show. This week’s edition, at
any rate, presented some able
talent in contrasting material
and proved well-produced as
well.

The talent included the Katherine
Dunham Dancers, cartoonist Fred
Packer, warbler Eugenie Baird,
sportswriter Bob Cooke with a couple
of basketball stars and film actor Kirk
Douglas. The show itself utilizes a
magazine format, not only in its di-
vision into departments, but even as
an excuse for moving from one act
to the next. The Falkenburgs (oops,
sorry—McCrarys) are alleged to be
editing a magazine titled Preview,
and a blown-up dummied page or a
picture offers a point of departure
to introduce the subject discussed
thereon. It's not brilliant, but there
are worse things on video.

Three of the Dunham dancers, to
the accompaniment of a bongo drum-
mer, were little short of sensational in
the opening number.

Packer, a political cartoonist, was
shown turning out an editorial draw-
ing on the arrival of Winston Church-
ill here, picturing him as‘wielding a
heavy sword in his well-known cru-
sade. This was broken up with use
of some film clips on Churchill and
recorded excerpts frora some speeches,
making for a well-integrated if con-
siderably overdone section.

The “magazine” fcrmat permitted
an especially good job on the com-
mercial, in which a regular Philip
Morris ad, again blown up and cut
into jigsaw pieces, was gradually as-
sembled while the verbal spiel went
on. The assembply was on a Hile-Ram-
roth “magic” board, to which the sec-
tions adhered once they were placed
against it, on an almost vertical angle.

Star Studded

A rather silly gag wasted time in
bowing in band leader Ray Bloch,
wherein he was supposed to have
been playing Chopsticks on the piano
when it really was a record with
Bloch just going thru the motions.
Thrush Fugenie Baird, a looker as
well as a song-seller, came thru nifti-
1y on Got the World on a String. Bob
Cooke, of The New York Herald Trib-
une, brought in Alex Groza, of Ken-
tucky, and Easy Ed MacCauley, of St.
Louis, two of the belter college bas-
ketballers of the year, and some light
banter was exchanged on the forth-
coming East-West all-star game in
which the two glandular cases were
skedded to participate.

The wind-up of the show was a
visit from virile Kirk Douglas, whose
latest film, Champion, got itself a
giant-size publicity break as a result.
Not only were excerpts of the pic-
ture’s trailer used, but scenes from
the film itself. These, however, were
neatly used with the live interview,
and offered a bright example of good
integration. As for Ted and Jinx,
the hosts, it's a bit like writing a
critique about oysters: Either you like
them or you don’t. The rest of the
show stands up. Sam Chase,

Frank Farrell and

Monica Lewis Show
Reviewed April 2
Sustaining Via WOR

Saturdays, 12-12:30 p.m.

Producer - director, Mende Brown;
writers, Frank Farrell and Monica Lewis.
Cast: Frank Farrell and Monica Lewis.

For the glamour hounds—and
there are plenty—this show should
click in a big way. There are inter-

views with celebrities, a fea-

: ture story, several jokes, chit-
chat about the Stork Club
set, an oh ~-so - sentimental
story guaranteed to keep
the handkerchief manufac-
turers happy, and disks which fea-
ture Monica Lewis, who co-stars on
the show.

The ingredients of the program
have been tried and tested in several
other media and have not been found
wanting, s« this show has more than
a good chance to pull an audience.
The jokes aren’t too funny, but they
do mention Milton Berle's name. The
feature story hasn’t got too much
importance, but it sounds as tho it
has. The interviews with the
celebrity—in this case, it was Morton
Downey—well, it was an interview
with a celebrity, nothing new to dial
twisters. The remarks about the
people they have seen at the Stork,
Twenty-One and El Morocco also
cater to a definite audience.

Alone, the individual sections of
the show don’t mean much, kut the
team of Frank Farrell and Monica
Lewis do a nice job of presenting
their material. There is an ease be-
tween them in delivery that bodes
well for their future.

Miss Lewis is an established and
accomplished singer and her gimmick
of using her records as musical back-
ground is a good idea. Farrell’'s de-
livery, particularly on the Ieature
story, is all the material needs.

Leon Morse.

The Herb Sheldon Show
Reviewed March 31
Sustaining Via W|Z

Mondays-Fridays, 12:35-1 p.m.

Producer-director, Bob Tormey. Cast:
‘Herb Sheldon.

This is a lightweight 25 minutes of
radio programing. Except for the
fact that busy housewives w.th the
radio habit will not have to
give it their full attention, its
chances of an audience would
be further reduced.

primarily of disks. He holds
forth with a few light witticisins and
some homespun Broadway philosophy.
Among his special departments are
one which gives information as to the
newest discoveries in the women’s
world and the other, the prdsenta-
tion of an unusual guest. The guester
on this stanza was a colorful charac-
ter. He was Paul Charleston, a guide
in rubberneck sightseeing tours, who
told of his ambition to be a public
speaker leading to his present posi-
tion. He named the points of interest
in Manhattan and also gave a sample
spiel over the air, Sheldon has a
nice mike manner, but he’ll have to
think up more gimmicks to make his
show stronger. Leon Morse.

DETROIT, April 16. — Video got
commercial recognition from a po-
tentially competitive medium last
week when United Detroit Tl.eaters,
largest local chain, bought a series of
spots on =TV to plug the
movie, The Set-Up. This is the first
time television has been used by a
local exhibitor to promote a partic-
ular picture, as distinct from ;zeneral
institutional sponsorship of a show by
a circuit.

RADIO-TELEVISION

Sheldon’s program consists.

Campus Corner

Reviewed Friday (April 1), 7:45-8
p.m. Sustaining via CBS-TV, New York.
Producer-director, Ralph Levy; music, Bus
Davis. Cast: Beverly Fite, Lorna Lynn,
Frank Stevens (tenor), Bill Siddeli
(tenor), Dean Campbell (baritone), Bob
Burkhardt {(bass).

For many months Columbia Broad-
casting System (CBS) has been try-
ing to build a show around young tal-
ent—the kind of thing that
George“Abbott did so well in
e his legit success, Best Foot
Forward. Campus Corner
is their current effort, but
while it has several things to
recommend it, they do not add up to
a successful 15 minutes of entertain=-
ment.

Putting a group of fair young sing-
ers on TV and letting them sing to
their hearts’ content just doesn’t seem
to be enough. At least one stand-out
vocalist is needed; someone with
style, with tone and with the per-
sonality to sock a song across.

The fact that the show has no real
locale is another element that mili-
tates against it. There is just a piano
with a few backdrops. A place such
as a drugstore—a music shop or
some other place where young peopls
might congregate might offer oppor-
tunities that could be capitalized on.

Beverly Fite Stars

Beverly Fite, the star of the show,
sings Zing Went the Strings of My
Heart in a nice enough manner. She—
projects well but with a tendency to
mug a bit too much. The male singer,
Rudy Whissler, who did Spring Is
Here, looks good and also sings a fair
tune. However, he needs more ex-
perience before audiences. TLorna
Lynn, another thrush, sings the hot
tunes. This gal is cute on the eyes,
but her My Baby Just Cares for Me
was ordinary. Bus Davis handles the
piano background and sings in a sp=-
phisticated manner.

Most of the songs either were sung
slowly or sounded as if they were,
which made for bad pacing. In the
last number Miss Fite unexpectedly
moved into the scene and camera
range when the others weren’t aware
of it. There were a few awkward
moments until the matter became ad-
justed.

This one needs plenty of work.

Leon Morse.

Have You Forgotten?
Reviewed March 30
Sustaining Via WCBS

Mondays-Fridays, 11:15-11:30 p.m.

Producer-director, Gordon Graham;
writer, George Roosen; announcer-nar-
rator, Lee Vines.

A quarter hour of nostalgia is the
offering of WCBS in the 11:15 p.m.
slot across the board, featuring the
deep voice and slow delivery
of Lee Vines. Vines spins an
average of three platters per
show but surrounds their
playing with a lot of interest-
ing palaver on events which
occurred during the year in which
the numbers first became popular.
The songs invaribly proved senti-
mental ballads of bygone days, on
this show Lilli Marlene, I'll. Follow
My Secret Heart and Al Jolson’s early
recording of April Showers.

Vines incorporated a brain-teaser
for the audience with each number,
and supplied the answer when the
disk finished spinning. Thus, in con-
nection with the Lilli Marlene, he
asked for three songs about gals dat-
ing from the first world war, and
for Secret Heart (circa 1934), he
asked for the name of the novelist
who turned out a notable work about
the refugees from the Oklahoma dust

basin. The latter proved a question-
able mood link with the song, coming
just prior to the playing of the sac-
charine ballad. Over-all, it’s the kind
of a pre-bedtime show which could
well appeal to a sizable segment of
the adult audience. Sam Chase.
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Airings of Fiscus Rescue

Work Sells Tele on Coast

HOLLYWOOD, April 16.—It took
tragedy to shock Southern Califor-
nians into realization that there’s
more to tele than parlor guessing
games. Viewers felt video’s impact
as an on-the-spot news medium and
were gripped by its public service
powers when KTLA and KTTV cov-
ered the Kathy Fiscus rescue., KTLA
(Paramount) went on the air from
the scene of the accident at 5:30 p.m.,
Saturday (9), followed in about 15
minutes by KTTV (Times-CBS).
Both stations remained on thru the
night and the next day and until
after 9 p.m. when the tot was found
and pronounced dead.

Video brought into bold relief the
drama of volunteers risking their
lives as they dug 100 feet under-

ground to free the child from the well |

that held her entombed. As the race
with death unfolded, video punched
home proof that it can take emer-
gency in siride. Their vigil cost each
station a few thousand dollars, but
it was an investment that will reap
benefits for the stations as well as
the industry. Impact on the public
was so great that patrons refused
to allow dealers to turn off demon-
stration sets at store closing times.
Set sales have taken an unprecedented
rise since the telecast of the rescue
efforts.

While both stations deserve credit
for their coverage, it was KTLA that
snared honors. Station’s flawless
camera work, lensers’ ability to poke

the tele eye into the center of the

activity, Bill Welch’s noteworthy
commentatry, use of explanatory
charts and interviews with workmen
all went together to make the viewer
feel he was part of the rescue opera-
tions.

KTTV’s coverage suffered by com-
parison. Station, on the air only since
January, revealed its personnel lacked
know-how that comes with plenty of

ABC Gets 1st Crack
At 3 CFS Video Pix

HOLLYWOOD, April 16.—Ameri-
ean Broadcasting Company (ABC)
inked a first option contract for tele
pix produced by CFS Productions, Inc.
Latter firm was recently formed with
Frank Caldwell as prexy, Sid Fields,
veepee, and Laurence Stearns, sec-
retary-treasurer. Deal is for three
separate serics. Two are fairy tales,
15 minutes per episode, Jack and the
Beanstalk and Aladdin and His Lamp.
The third, a half-hour show, is tagged
Helpless Helen—or Love Conquers
All, an old-time mellerdrama. Initial
episodes of the three series were sent
to Mark Woods, ABC prexy, with
whom CFS is negotiating. Under
terms of the deal, ABC will get ex-
clusive video rights for all CFS films.
Original scores for the fairy tales
(only films in musical form) are being
cleffed by Gordon Jenkins and Tom
Adair.

Caldwell, head of CFS, is founder
of the Caldwell system, a method
whereby settings and scenery are
added to footage thru a system of
prepared slides. This method cuts
considerably the expenses of sets,-one
of the essential factors in keeping tele
pix production costs high.

GLOSSY PROFESSIONAL

8x10 PHOTOS

Fan mail glossy photos and post cards.
Top-notch quality. Extremely low
prices. Satisfied customers coast to
coast. Our 14th year of honorable,
courteous, quality servicee. We make
reproductions as good or better than
your original. Send today for full
price list, samples. etc. E

MULSON STUDIO

Box 1941 Bridgeport 1, Conn.

air time. Its crew seemed disorgan-
ized. Neither its sound nor pic quality
compared with KTLA’s, nor did
camerawork and cutting.

Both stations seemed to .reflect
their parent companies in their ap-
proach. KTTV hit more from the
radio side, emphasizing gab more
than image, while Paramount re-
mained the movie company, constant-
ly searching for a better picture.
KTTV used little thought in its back-
ground music. At a time when every-
one hoped that the child was still
alive, KTTV introed its San Marion
remote with funeral strains of the
second movement from Beethoven’s
Seventh Symphony.

BBC Favors Kine;
May Increase Time

LONDON, April 16.—Kinescoped
television programs are proving so
satisfactory that the British Broad-
casting Corporation (BBC) may soon
increase time on the air, using filmed
airers as basic fare for additional
time periods. The only snag at the
moment holding up kine programs
is the arrangements with the various
unions over fees for repeat shows.
Success of the recent kinescoping of
the Oxford-Cambridge boat race has
encouraged extension of air time and
planning for a new series of shows.

Results have been so promising that
in July BBC engineers will have
apparatus in full operation. How-
ever, before any big-scale effort can
be undertaken, the problem of copy-
right and fees must be settled.

Artists, commentators and camera-
men are all represented by their
unions which are demanding addi-
tional fees for repeats of their work.
The BBC is willing to pay larger fees
for repeat programs, but the scale
of the fees and the general principal
raised has yet to be settled.

Ivs F riendship

HOLLYWOOD, April 16.—
Local tele stations KNBH
(National Broadcasting Com-

pany) and KFI-TV joined hands
this week for the first recip-
rocal announcement tie-up in
local video operations. To snare
lookers for both operations,
KFI-TV will end its telecasting
day at 6:00 p.m. with reminder
that lookers switch to KNBH
for remainder of tele evening.

Similarly, KNBH will plug
KFI-TV at end of its trans-
mission time, suggesting that
viewers tune in to KFI-TV at
noon the following day. With
KFI-TV airing only from 12
noon to 6 p.m., two outlets do
not conflict save for several
hours on Sunday afternoon when
both KNBH and KFI-TV are
on the air.

Com’unicat’ns Probe
Officially Under Way

WASHINGTON, Aprl 16. — The
industry-wide probe of the communi-
cations industry, which the Senate
Interstate Commerce Committee has
been playing around with since last
year, is under way officially for the
first time this session, following the
naming of a special communications
subcommittee yesterday by Chairman
Edwin Johnson (D., Colo.). Funds
for the probe were granted earlier
in the week in a resolution approved
b the Senate.

Named by Johnson to head the
subcommittee was Sen., Ernest Mec-
Farland (D., Ariz.), who was a mem-
ber of last session’s three-man group.
Also a holdover is Charles Tobey
(R., N. H.). Other members appointed
by Johnson were Estes Kefauver (D.,
Tenn.), Homer Capehart (R., Ind.)
and Johnson himself.

Tho the new subcommittee is ready
to go deeply into: the field of radio
and television, its scope also includes
the telephone and telegraph indus-
tries.

Cy Howard Hits Jackpot
In Comedy for 200G Yearly

NEW YORK, April 16.—Writer-
director-producer Cy Howard, who
shortly will become radio’s top-
salaried chattel, said this week that
the $200,000 per annum he will rake
in for the next six years is the pay-
off from hitting the situation comedy
jackpot. Howard’s new contract,
with the Columbia Broadcasting Sys-
tem (CBS), is the reward for the
success of his two current packages,
My Friend Irma and Life With Luigi,
with a new opus, The Private Lives
of Eddie and Ann, to debut this sum-
mer on the web. The latter show,
dealing with the adult world thru
the eyes of 10-year-olds, may also be
telecast simultaneously.

Howard has pronounced ideas on
the place of situation versus gag
comedy. He maintains that the day
of gaggery and tailoring a show to
a star’s needg has ended. Howard
insists, for his shows, on a story
stressing characterization with “real
people and real problems” in it. In
this way, he claims, the comedy basis
is laid for situations thit have im-

iand wild jokes.
listening in the home.”

| spring from the situation.

pact and can be continued indefi-
nitely.

Howard claims the technique of
playing a show to a studio audience
is all wet. “Why sacrifice an audi-
ence of 22,000,000 at home for 400
in the studio?” he asked. ‘The
number of laughs a show gets in
the studio is a false barometer be-~
cause comedians use tricks to get the
people in the studio to laugh. They
mugg, use tired old mother-in-law
jokes, sex jokes, girdle jokes, insults
I go after relaxed

Howard “de-jokifies” each of his
scripts and pulls out at least 15 gags
that are not in character and do not
He ex-
plained: “Each of my scripts must
have the story resolved. I do not use
cliches, and there are no jokes fed
to characters.”” Howard has his ac-
tors dress in character for the studio
audience, his theory being: For the
studio audience—theater; for the
people at home—radio.

Broadcasters’ Convention.

in live shows only.

Video Film Packagers List

The secohd part of the list of organizations producing and dis-
tributing film products for television has been postponed until next
week’s issue, due to the full coverage of the National Association of
The first half of this list ran last week.
In succeeding issues The Billboard will publish lists of organizations
producing both film and live shows for video and those specializing

Motorola Eyes

Fairbanks Pix

NEW YORK, April 16.—Motorola,
which last week decided to drop the
Robert Ripley Believe It or Not video
show, now is mulling sponsorship of
the Jerry Fairbanks film series, Pub-
lic Prosecution. The National Broad-
casting Company (NBC), over which
the Ripley show had been aired, has
pitched the Fairbanks series at the
receiver manufacturer following =
lengthy period in which the web has
been unable to snag a bankroller for
the crime stanzas,

The Fairbanks series is reported
to sell for nearly three times the
$7,500 at which the Ripley show was
pegged. -

Autlmrs’LeagueOK"s
Admission of TWG

NEW YORK, April 16.—The Au-
thors’ League Council has voted te
admit the Television Writers’ Guild
(TWG) as a member guild with four
seats on the council, Of the 40 coun-
cil seats, the Dramatists’ Guild (DG)
has 12, the Authors’ Guild (AG), 12,
and the Radio Writers’ Guild
(RWG), 12.

As for the dispute between the
League and the Screen Writers’
Guild (SWG) over TV jurisdiction,
a resolution outlining the League’s
interpretation of individual Guild
rights has gone out to the 36 mem-
bers of the council and the 13
members of the SWG’s executive
board. A ballot will then be taken
and if a majority vote in favor of
the League’s stand that TV juris-
diction belongs to the TWG, the
SWG will have to abide by such de-
cision or leave the League.

New Uptown Site
Acquired by WOR

NEW YORK, April 18—Station
WOR this week purchased an entire
square block bounded by 67th and
68th streets, Broadway and Colum-
bus Avenue in midtown Manhattan
as a site for future construction of
buildings for offices and studios te
be used by WOR-TV. No date has
been set for construction work on the
property.

Meanwhile WOR is readying twc
large TV studios near by in space
recently leased from the Amercian
Broadcasting Company for use when
the WOR-TV goes on the air in June.

Ed W ynn Latest
Snagged by CBS

NEW YORK, April 16.—Ed Wynn
is' the latest Columbia Broadcasting
System (CBS) acquisition to fit into
its fall programing line-up on its
television network. The comedian
will have his own show kinescoped
from the Coast, where he resides.

The format of the program or its
starting daie haven’t been decided
yet, altho a late August or early Sep-
tember premiere is indicated.

Sponsor Interest

YR e, G 29
High in “See” Seg
NEW YCRK, April 16.—Sponsor in-
terest is still very high in the recently
dropped I'd Like To See TV program
formerly cn WNBT from 9 to 9:30
p-m. Tuesdays. Procter & Gamble
was the sponsor but has decided to fill

the spot with The Fireside Theater,
a half-hour showcase of different TV

Young & Rubicam, J. Walter
Thompson and two other top agencies
are considering the show for their
clients. The TV program was on the
2ir 22 weeks and had a good Hooper.

| shows.
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ABC Deal Hot
For TV Bow of
WW and Drew

NEW YORK, April 16.—Charles C.
Barry, video veepee of the Ameri-
can Broadcasting Company (ABC),
is slated to huddle with officials of
the William Weintraub Agency next
week about the projected fall tele
debuts of Walter Winchell and Drew
Pearson. Currenil plans are for the
two commentators, airing for Kaiser-
Frazer and Lee Hats, respectively,
to simulcast.

ABC this week inked Pal razor
blades, thru the Al Paul Lefton
Agency, to bankroll Story of the
Week, the five-minute film produced
by 20th Century-Fox, which will air
from 9:25 to 9:30 p.m. each week
following the Eisenhower series
staring May 5. This marks Pals
viden bow. Tums, which had op-
tioned Arlene Francis’s Blind Date,
dropped its bid, but Speidell jewelry,
which was squeezed out of buying
any of the video Stop the Music, has
now taken an opticn on the show.
Barry and Sandy Stronach will fly
to Chicago next week to discuss
origination problems and probably
will visit Detroit te try to sew up
Plymouth for Hold That Camera, on
which the auto firm holds an option.

Negotiations with the Texas Com-
pany for fall telecasting of the
Metropolitan Opera on a regular
basis seem nearing the signing point.
Major problem still to be cleared up
concerns payment of the talent, with
agreements likely to be sought with
the unions involved.

To Urge Code
At I'TPA Meet

HOLLYWOOD, April 16. — Mal
Boyd, president of Hollywood’s Tele-
vision Producers’ Association (TPA),
will urge adoption of a standard code
of practices for governing live tele
shows when he addresses the ﬁrst|
annual meeting of New York’s Inde-
pendent Television Producers’ Asso-|
ciation (ITPA) at a conclave ftfo be |
held Thursday (21) at Savoy-Plaza
Hotel in Gotham. |

Boyd will introduce following tec- |
ommendations agreed upon by 63
Coast tele producers now comprising
TPA: (1) Uniform rates governing
royalties on kinescope syndication of
local shows; (2) standard contract
clausz on air credits, both visual and
audic; (3) use of a standard release
form for all tele producers; (4) con-
tractual guarantees on minimum
cameras, lighting and other technical
requirements to insure best possible
production, and (5) retention of kine
rights by producers for shows cur-
rentl¥ airing on a local basis only.

Following confab with New York
producers, Boyd will return to Hol-
lywoeod to present ideas advanced by
ITPA to local group. TPA’s recom-
menaations have been based on prob-
lems currently existing in this area
and desire for adopting a firm stand
in co-operation with New Yerk video
men befpre the industry has made
further strides.

"PHOTOS BY THE INCH”

REPRODUCTIONS
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P&G-GTE Video Film Pact
May Be Pattern for Trade |

HOLLYWOOD, April 16.—A deal
signed last week between Procter &
Gamble (P&G) and General Tele-
vision Enterprises, Inc. (GTE) f{for
production of 13 half-hour tele pix
may set the pattern for future video
film production and sales. Contract
terms, as revealed by GTE Prexy
Gordon Levoy, contain provisions
never before incorporated into a
video film pact.

Among contract provisions are the
following: (1) Ownership of finished
films remains with GTE; (2) rental
rights provide for continuing reve-
nue similar to theater film rentals,
and (3) advance financing and profit-
sharing clauses will give (GTE) a
healthy chunk of cash with which to
work.

Unlike most tele film deals which
call for at least partial purchasc of

Cantor TV Bow
On NBC in Fall
For Pabst Beer

HOLLYWOOD, April 16. — Eddie
Cantor will make his video bow this
fall over National Broadcasting Com-
pany (NBC), headlining a revue to
be presented once every other week.
Cantor settled points of difference
with bankroller Pabst this week and
agreed to do the show either live
from New York or via kine from
the Coasi. Contract will include no
clause on point of origin, but Cantor
has agreed to lrek to New York at
the sponsor’s discretion.

Video show will have a $12,000 to
$15,000 variable budget and will fea-
ture a cast of talented newcomers.
Only holdover from the air show may
be Harry Von Zell. Remainder of
the cast will be booked thru William
Morris.

Cantlor’s radio show will also stay
on NBC next season despite earlier
reports that the comic would switch
to Columbia Broadcasting System
(CBS). NBC has promised Cantor
a new time slot and is tentlatively
planning to move the gagster to 8:30
p.m. on Tuesdays, immediately pre-
ceding Bob Hope. Alan Young, cur-
rent tenant of the sought-after lime,
is reportedly set to be canccled.

IKNBH Vetoes
British Films

HOLLYWOOD, April 16.—KNBH,
local National Broadcasting Company
(NBC) tele outlet, has turned down
all British-made films offered by tele
skein’s film division. Station pro-
gramers have nixed English films
on grounds that ‘“they don’t fit into
our schedules,” which currently in-
clude one feature film and one West-
ern pic weekly.

Refusal to buy the English products
is said to stem from over-saturation
of such flickers in Iocal market
plus fact that the films available
fail to mecasure up to KNBH stand-
ards of ‘variety entertainment.”
Price is also said to be a factor, but
the web said it was willing to pay
top prices for good film regardless of
maker.

Locally, both Don Lee’s W6XAO
and Paramount’s KTLA have pur-
chased blocks of British-made films,
notably the Alexander Korda series
currently airing on W6XAO and
previously shown by KTLA.

finished product, the GTE plsn is
akin to the distribution set-up used
by film producers in dealing with
theater ops. In this instance, P&G
assumes the role of first-run theater
while additional sponsors (to b2 se-
cured) become neighborhood hcuses.
With tele stations taking to the air
monthly and set sales adding to me-
dium’s audience, GTE is guaranteed
new markets for an indefinite period.

P&G will get only specific rental
rights, clearly limited by contract.

The series starts next fall over
National Broadcasting Company’s
(NBC) Eastern coaxial network,

slotted at 9 te 9:30 p.m. Tuesday
evening and programed as Procter
& Gamble Fireside Theater. P&G
guarantees a minimum of 24 stations
and must pay GTE rentals on that
number of outlets regardless of size
of the NBC Eastern skein at that
time. P&G has no first-run claims
in non-competitive markets, which
are defined as any station not in
NBC'’s Eastern net. Contract further
carries a sponsor protection clause
giving P&G 30-day clearance in com-
petitive markets. Thus, “second-
run” rights cannot be sold before
a 30-day lapse. In addition, P&G
can snare re-telecast rights upon 13
weeks’ notice. Another feature re-
quires that the series (composed of
two 12-minute stories spliced with
commercials into a half-hour show)
must be broken down and sold to
other bankrollers in 15-minute seg-
ments only.

radio’s.

Proposal Seen

As 3 Times
Radio Costs

Compromise Pending?

NEW YORK, April 16. — The
American Society of Composers, Au=
thors and Publishers (ASCAP) wants
to take three times as much money
out of TV as it takes out of radio,
assuming that TV’s income equals
That’s how telecasters figure
out the current ASCAP proposition
relative to the cost of music rights
on TV. ASCAP itself has remained
very mum with regard to the TV-
music rights blueprint.

High music industry figurcs have
admitted..they wanted more out of
TV than radio but never indicated
just how much more. It's figured,
of course, that a compromise will be
reached—music publishers them-~
selves indicated as much this week—
but in the meantime a number of
telecasters have been virtually blow-
ing their tops. ASCAP’s radio in-
come for 1948 was well over the
$6,000,000 figure, and on the basis of
the current ASCAP blueprint, TV
people figure ASCAP would stand
to take about $18,000,000 annually out
of the TV industry when TV becomes
a full-fledged medium.

One TV exec pointed out that the
percentags bite ASCAP takes out of

(Sce Telecasters View on page 22)

in Michigan...still leading the field

ORE than two years of daily operation have given

WW]J-TV the television know-how that results in
better pictures, better programming and better commercial
adaptability. This know-how is reflected in its local sched-
ule of top crowd-drawing attractions including three seasons
of University of Michigan foot ball . . . three seasons of
Detroit Tiger base ball . . . as well as two seasons each
of Detroit Red Wing hockey, and horse racing. Such
features ‘together with outstanding NBC shows are the
main reasons why WWJ-TV is first, by far, with Detroiters

...as proven by surveys .

.. and with advertisers as proven

by results. Yes, WWJ-TV is the sure bet in television in the
multi-billion-dollar Detroit market.

FIRSY IN MICHIGAN . .

Owned and Operated hy THE DETROIT NEWS

Notiona! Represeniativess THE GEORGE P. HOLLINGBERY COMPANY
ASSOCIATE AM-FM STATION WWJ

WWJ -1v

NBC Television Network
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4 Nets Move
To Classical

Music Shows

On Commercial Basis

NEW YORK, April 16.—All four
tele networks this week were mov-
ing toward early presentation of
longhair musical video shows on a
regular commercial basis. While
such airers have been presented on
a sporadic basis in the past, the
urrent trend has the webs racing
o schedule such shows for steady
runs. Virtually all the programs in-
volved have comparatively high
budgets, and they range in content
from opera thru straight symphonic
music to light opera.

The American Broadcasting Com-
pany (ABC), which airs the Metro-
politan Opera on its AM web Satur-
day afternoons, is nearing the pacting
stage with the Texas Company for
fall telecasts from the Met. The video
version will not be a simulcast but
will fall on a week night. The deal
is all but set, requiring only final
clearance with the talent unions on
the exact video scale to go to per-
formers.

The Columbia Broadcasting Sys-
tem (CBS) is readying a symphonic
series, as yet untitled. Skedded to
kick off early this summer, the series
will involve use of a 30-piece sym-
phonic orchestra, with soloists prob-
ably due to come in as guests. A
bankroller is being sought for the
series.

DuMont has optioned a new pack-
age developed by Gustav Haenschen,
musical conductor, featuring grand
opera capsuled
sions, done in English with the cast
wearing modern dress and using con-
temporary locale and story line. The
feeling is that with the blood-and-
thunder plots and familiar arias, the
operas, brought into the current
idiom, will make fascinating fare.
Top casts are said to be involved.

NBC Dickering

The National Broadcasting Com-
pany (NBC) is dickering with Sam-
uel Bronston, former film producer,
who has completed shooting of 21
short films featuring the 100-piece
Santa Cicilia Orchestra of Rome,
with 20 more due to be made next
month and another 60 to 80 slated for
the future. Bronston’s plan is to
build a TV musical library, with
the films sold on a per-minute basis.
The films, which run
minutes each, were made on a large
stage, to give a concert hall effect.
They will eventually be released for
theater and 16mm. use also.

Another deal in the works, with no
web set as yet, involves legit pro-
ducer John Shubert and video con-
sultant Ray Nelson, who have pack-

(See Longhair Growing on page 16)
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Cov Savs He’s Losing Money

On FCC Salary and Expenses

WASHINGTON, April 16.—Addi-
tional evidence that Wayne Coy will
be pulling out of the Federal
Communications Commission (FCC)
chairmanship (The Billboard, March
26), came to light this week as the
House Appropriations Committee re-
leased Coy’s recent testimony before
that group. Coy told the House
group that his FCC post has created a
financial problem for him. He said
his various speaking trips have cost
him more for expenses than he has
been reimbursed on the per diem
basis of $6 a day, and he said the
extra expenses have come to as much
as $8 a day from his own packets.

“I should like to point out further,”
Coy told the committee, “that my
present salary as a member of the
Federal Communications Commission
does not meet my personal living
expenses and that my resources are
inadequate to continue for any great
length of time the expenditure of
personal savings in order to maintain
myself and my family.”

Bigger Post Likely
It has been known for months that
Coy’s future points toward with-
drawal from the FCC chairmanship
to either a post of bigger stature in

the government or more lucrative
positian in private industry.
As disclosed in these columns

March 26, Coy’s personal situation
has been made known to President
Truman, who has been considering
Coy as a possibility for the National
Security Resources Board (NSRB) in
the event Truman finally decides to
withdraw the Mon Wallgren nomina-
tion which has been pigeon-holed by
a Senate committee. Several other
governmental posts, which would
carry even larger salaries and expense
allowances, have been under con-
sideration and, in addition, there have
been numerous rumors linking Coy
with a possible return to the broad-
casting industry in an executive capa-
city: Coy is currently scheduled to
participate in an international con-
ference slated to start in mid-May,

and it is generally assumed that any
move he makes from FCC will wait
until after the TV freeze is lifted
sometime next month or June.

RTDG & ABC
Set Pact After
CBS Pattern

NEW YORK, April 16.—The Radio
and Television Directors Guild
(RTDG) and the American Broad-
casting Company (ABC) this week
came to an agreement on conditions
for TV directors working for the
web. Under the pact, which probably
will be inked next week, directors
will get $120 weekly on being hired,
after six months $125 and after nine
months $130. Associate directors and
floor managers will get $80 per week
when they begin, after six months
$87.50 and after 10 months $95.

The terms are the same now in
force at the Columbia Broadcasting
System’s TV operation. The pact
will be retroactive to January 22,
and will expire December 31. Agree-
ment between the negotiators came
about largely thru meetings held
last week at the New York State
Mediation Board.

Orsatti Talent Org
Debs TV Dept.

HOLLYWOOD, April 16.—Orsatti
Agency, top Coast talent org hereto-
fore exclusively devoted to the film
field, this week announced the open-
ing of a television department to be
headed by Marvin Saltzman.

First client signed was Al Burton,
21-year-old writer-producer cur-
rently packaging shows on both
KLAC-TV anc W6XAO here. Agency
plans to showcase film stars in its
stable as soon as contractual restric-
tions are lified by flickeries.

Bulova Duopoly Ruling
Expected Soon From FCC

WASHINGTON, April 16.—Action
is imminent in the long-pending re-
newal-duopoly case involving Arde
Bulova and his New York stations,
WOV and WNEW. Word here is that
Federal Communications Commission
(FCC) will announce a ruling within
a matter of days—a fortnight at the
outside.

There is a chance that FCC’s pro-
nouncement may include calling a
further hearing on the question of
whether or not Bulove is “qualified”
to continue as a licensee. Investiga-

tion into his qualifications was sup- |

posedly completed last year, but it
is reported that at least one commis-
sioner is of the opinion that a further
inquiry is necessary.

In the event that FCC decides in
fcvor of Bulova. there still remains
the matter of FCC’s duopoly rules
which ban cperation of two stations
in the same city under common con-
trol. Under that rule, Bulova must
sell one or the other—and it’s WOV
that he wants to peddle. However,
FCC must first rule on his right to
operate WOV and WNEW before it
can permit him to transfer either of
the stations.

| see

The duopoly rule went into effect
in 1943, putting Bulova in at least
technical vielation of the regulation

for almost six years. However,
Bulova was requested by the com-

mission not to sell WOV during the
war because it was a foreign lan-
guage station, and FCC preferred to
it continue under the same
ownership rather than go into the

tcuchy problem of approving a new
owner.

Supplementary Petition

The possibility that FCC may call
for full-scale public hearings on the
WNEW renewal was enhanced late
this week when the International
Catholic Truth Society, Brooklyn,
submitted a supplemental petition to
an earlier request for permission to
intervene. The Society, thru Rev.
Edward Curran, claimed that it has
turned over to FCC’s legal depart-
ment “certain important documents
that have only come to light within
the past few weeks.” These docu-
ments, the Society alleged, show “in-
stances »f misrepresentation and
concealment by Mr. Bulova.”

Warners Seek

To Speed Up
Thackrey Deal

WASHINGTON, April 16.—In an
attempt to get Federal Communica-
tions Commission (FCC) to act on
their bid to buy the radio and TV
properties of Dorothy Thackrey, War-
ner Bros. this week petitioned FCC to
publish the proposed sale in the Fed-
eral Register. Simultaneously, War-
ners filed formal application for the
sale of KLAC, Los Angeles, to a new
corporation headed by Ralph Atlass,
Chicago. The Atlass deal is contin-
gent upon FCC approval of Warner’s
purchase of KLAC and KLAC-TV,
Los Angeles, and KYA, San Fran-
cisco.

If the Commission approves all
transactions involved, the movie out-
fit will wind up with KLAC-TV and
KYA and retain its Los Angeles sta-
tion, KFWB. Under FCC duopoly
rules, Warners would have to dispose
of one of the two Los Angeles AM
stations if the Thackrey transaction is
completed.

Warners’ desire for speed is due to
the fact that the sale agreement with
Atlass runs out in August. FCC has
been sitting on the Warner-Thackrey
deal while it examines the implica-
tions of the Supreme Court ruling on
anti-trust activities of a number of
movie companies.

TV Performers
Get Unemploy’t
Compensations

NEW YORK, April 16.—Video per-
formers this week were assured
eligibility for unemployment compen-
sation and the benefits of the Social
Security law as a rcsult of a ruling
made by the Treasury Department.
The decision came out of a dispute
between Pert Kelton and the Texaco
Star Theater, on which she recently
appeared, over her status on the
show.

The government upheld the con-
tention of the American Federation
of Radio Artists, supporting Miss Kel-
ton, that all perform.:rs must take
direction and thus are employees.
Tlhe ruling parallel’s one made re-
cently in radio »ngainst Young &
Rubicam in the case of Jay Velie’s
appearance of the AM wversion of
We. The People.

CBS Dropping
Red Barber &

‘Escape’ Shows

NEW YORK, April 16.—The Co-
lumbia Broadcasting System (CBS)
will drop two of its sustaining pack-
ages April 23. Red Barber’s Club-
house. on the web Saturday mornings
from 10 to 10:30, will give way to a
30-minute musical called Music for
You. This will originate from KMOX,
St. Louis, and feature Stan Daugh-
erty and his ork. The Barber show
would have been a year old May 8.
CBS may decide to return the pro-
gram to the air in the fall.

Also axed is Escape, which follows
Clubhouse Saturday mornings. The
16:30-to-11 a.m. suspense show will
be replaced by Tell It Again, which
is to be shifted from its Sunday after-
noon 1:30-to-2 slot beginning April
30. The show which will move into
the Sunday spot hasn’t been selected
yet, but it may be a musical.
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| Yankee Web in Radio-TV Deadl
For Suffolk, Narragansett Races

~ BOSTON; April 19.—The Yankee
Radio Network, embracing more than
20 New England stations, altho not
releasing any advance notice of the
deal, this week was preparing to be-
gin coverage of the 63-day horse race
meet at Suffolk Downs starting next
week and to follow that with the
race meet at Narragansett Park,
which will run into the fall. The

New Flare-Up
In AM Vs. FM
On Capitol Hill

AM Favoritism Charged

WASHINGTON, April 16. —The
AM-FM controversy is flaring up
again en Capitol Hill, and this time
it’s Rep. Francis Walter (D., Pa.) who
is fanning the sparks. Quiet had pre-
vailed on the issue since Rep. William
Lemke (R., N. D.) dropped his fight
last session to get FM moved back
to the 50-mec. range, but this week
Walter came out with a blistering
attack on Federal Communications
Commission (FCC), National Associa-
tion o! Broadcasters (NAB) and
Radio Corporation of America (RCA),
claiming that FM “has been stepped
on, obstructed, blocked or ignored
{tom the start by some of the big
interests in AM and by the FCC.”
In ar extension of remark the
House floor, Walter declared that
RCA Jgnored” FM and that FCC

precedential deal was said to have
been arranged by WNAC, Boston, with
Harvey Newcomb, of the Frost Ad-
vertising Agency, deeply involved in
the transactions.

The daily coverage will be titled
Day at the Races and will air from
2:30 to 5 p.m. with co-op sponsorship
probable. Yankee and WNAC also
have secured television rights to the
same events, on a sharing basis with
WBZ, Westinghouse affiliate of the
National Broadcasting Company
(NBC) in Boston. Yankee and WBZ
also share tele rights to Boston base-
ball games and will telecast the ponies
on days when they do not cover the
ball games.

However, the video deal for the
races seems to be in the nature of
insurance for WNAC and Yankee.
WHDH, which carries the radio cov-
erage of Boston baseball, reportedly
will have the exclusive on the games
for video when its tele station starts
operations in July. Hence, WNAC
and WBZ are protecting themselves
in tele by sewing up the races. Two
indie radio stations last year aired
the races, WMEX. and WORL, but
upon application this year were told
they were out in the cold.

Because of heavy betting, coverage
of the races is expected to have tre-
mendous pulling power. Possible
legal angles which may arise have not
vet been fully explored, and no com-
ment was forthcoming from any
quarter on the potential effect this
coverage might have on growth of
telephone betting parlors and similar
institutions.

Coast Insurance Co.

engineers labelled it “visionary and, Takes Vl(leO Pllln“e

impractical.” The moving of FM|
upstairs, said Walter, was ‘“an ob-
viously stupid blunder." This, he

stated, delayed the quantity of pro-
duction of receiving sets for several
ears.

Walter declared further: “It (FCC)
has done other things to favor and
encourage AM over FM. Members
of the House and Senate have charged
that the Commission: serves corporate
interests, and one senator has stated
that the FCC and RCA have often
been synonymous.”

Propaganda Charged

It was charged by the Pennysl-
vania legislator that “FM facilities

are being constantly subjected to a.

barrage of propoganda designed to
convince advertisers that their money
should be spent on AM broadcasts.”
He claimed that a listening survey
conducted by Broadcast Measure-
ment Bureau (BMB) for NAB ‘“‘gave
a false and erronecous picture” in
favoring AM coverage by a wide
margin.

Walter concluded his remarks by
saying: “It is impossible to escape
the conrclusion that somehow, some-
where, there is an underlying pattern
that ties all these things together.
It seems to me that the anti-tfrust
division of the Department of Jus-
tice might well look into this niatter
in order to delermine whether or
not there are a-v violations of our
laws.”

Post ponement

Because of the pressure 6f copy
reporting on developments at this
week’s National Association of Broad-
casters’ (NAB) Convention in Chicago,
the second installment of The Bill-
board's Chicago AM.TV survey, con-
ducteé¢ by Jay & Graham, will not
appear this week, as scheduled, It
will be published in next week's
issue nstead,

HOLLYWOOD, April 16——Pac1ﬁc
Mutual Life Insurance Company be-
came latest Coast bankroller to plunge
into tele with launching of a local
3-station tele film campaign. Sponsor
will use a series of five 2-minute
film featurettes, produced by Ray
Patin Productions, and aired over
KTLA, W6XAO, and KTTV in the
Los Angeles area.

Saturation tele campaign calls for
consecutive showings on all three
outlets with each film to be repeated
once, thus covering a 10-week cycle.
Each station will carry identical pix
on alternate days. Campaign is be-
ing plotted by Arnold Maguire, Coast
tele. chieftain for Foote, Cone &
Belding.

HOUSE GROUP

(Continued from page 10)
Colo.). Last session the Johnson
measure was approved by the Senate
Interstate Commerce Committee but
failed to receive floor action.

The House Interstate Commerce
Committee has been criticized by sev-
eral GOP-ers for doing nothing this
session, and it is possible that the
needling will start some action. The
only hearing held by the group in
the more than three months of the
current session was conducted last
week on amendments to the Natural
Gas Act.

NAB RESOLUTIONS

(Continued from page 10)
board to meet with members of the

| transcription industry to try to arrive

at a lowering of transcription rates.
Still other resolutions directed the
NAB to confer with the Federal
Communications Commission in or-
der to eliminate the rule necessitat-
ing identification of transcriptions,
backed BMB and directed the NAB
to work out a policy of value to
American broadcasters for the up-
coming NARBA meetings in Canada.

Barry Tells Why Shawmut Bk.
Goes All-Out for TV: Predicts

It Will Change

Pattern of Life

By Bill Riley

BOSTON, April 16. — National|
Shawmut Bank of Boston probably
has a heavier investment in television
(probably in radio, too) than any
other financial institution in the
country—that is, a direct investment
in time bought and programs spon-
sored. Here’s why, according to John
J. Barry, vice-president in charge of
advertising and public relations, and
former newspaperman and radio comn-
mentator.

“From the advertising angle tele-
vision will alter materially our whole
economic picture. Some of the things
which seemed to have the solidarity
of Gibraltar will crumble before this
new device. Our whole pattern of
life cannot help but change. Other
products will assume new importance.
New habits, new interests, new war:ts
will flow from this invention. Our
tastes, our knowledge, our culture
must all be affected by the pace of
its advance and breadth of its scope.”

5,000 New Sets in Month

The installation of more than 65,000
sets in the 50-mile Boston area since
last June, and the present rate of
about 5,000 a month, certainly suppcrt
the wisdom of the Shawmut Bank’s
investment, altho no one expects that
the present rate will hold up. I¢’s
perfectly plain why Shawmut is in
television.

Barry declares that TV is destined
to become a leading—perhaps. the No.
1—industry in the country. He esti-
mates the total expenditures—in sta-
tions, set production, programing, ad-
vertising and so on—will be some-
where between five and eight billion
dollars a year. This is why Barry
and his bank consider television of
such earth-shaking importance.

The value of television, according
to Barry, lies first in its power of at-
traction, and second in its power to
demonstrate a product or a service.

Television is curtailing other enter-
tainment and social activities and thus

‘“the family is being drawn together |

again and being subjected to a new
form of advertising which will wean
them away from products and serv-
ices being sold in other media.”

TV Taking Over

Because radio is virtually killed in
the presence of television, video takes
its place as the most powerful adver-
tising medium of all time. Barry
estimates the Shawmut loses some
20,000 radio listeners a month as TV
grows by leaps and bounds in this
area. Thus, says Barry, it is possible
for some, 1mperat1ve for other adver-
tisers to get into television at oncaz.

The National Shawmut Bank has
always been a progressive and fast
moving organization, very much alive
to the importance of intelligent puk-
lic relations and well-planned adver-
tising. 'The bank’s radio debut wes
made with a co-operative sponsorship
of Stokowski and the Philadelphia
Orchestra in 1938. When this was re-
linquished, the bank sponsored 66 con-
secutive weekly broadcasts of a soap
opera, before going into the almost
exclusive use of news as a program
product.

Barry began regular news com-
mentary for the bank over WBZ, the
National Broadcastmg Company
(NBC) outlet here, in 1941 while still
a staff member of The Boston Globe.

1In 1946 he moved to his present post.

News and Weather

Currently, almost all of Shawmut's
TV eggs are in the one basket of com-
bined news and weather programs;.
The bank nearly blankets the town
and frames the best air time. The
Shawmut .Newsteller and weather
forecast is shown just before network

| produces

time in Boston on \_,VBZ—TV and

WNAC-TV, with the weather con-
cluding the night’s operations on the
latter station just after the sports
programs which usually take up its
last hours on the air. This is five
days a weck on both stations at about
the same hours, with the times slight-
ly shifted on Saturday. Sunday the
weather and news come late in the
afternoon just before the broadcast of
one of the Alexander Korda films
which the Shawmut bought as a pack-
age. These represent its only di-
vergence from the news-weather for-
mula.

On AM radio, Shawmut’s activities
also are confined to news and weather,
with spot announcements and
short news bursts scattered around
town at station breaks and shopping
news programs. The one big show iy
Barry’s thrice-a-week stint on WBZ
as news commentator.

In Self-Defense

In buying time franchises Barry
and the Shawmut have been guided
by one principle: self-protection,
Hence all time is adjacent to, not coin-
cident with, network time. This is
valuable because it reaches a very
large, prepared audience, and because
the time cannot be taken away by the
network.

In TV, Shawmut uses International
News Service “Telenews” and The
New York Daily News “Telepix,” re-
peating the first on the second station.

At present Shawmut buys some of
its TV commercials from Motion Pic-
ture Advertisers of New Orleans, and
some dtself, written by
Doremus & Company in Boston and
manufactured by Joseph C. DePhore,
a Hub commercial photographer who
has gone wholly into TV and is work-
ing night and day to keep up with
the local demand. The difficulties
are enormous—editing, splicing, re-
filming portions of canned film. It
often takes two weeks to get one
ready for use.

SCBA Expands Scope

Of Station Services

HOLLYWOOD, April 16 —South-
ern California Broadcasters Asso-
ciation (SCBA) will enlarge scope
of the org's activities to include
greater services to outlying stations
in Southern California area. With
38 stations now on its roster, SCBA
hopes to induce additional rural
broadcasters to join mutual group.

First step in drive was appoint-
ment of Robert McAndrews, pro-
motion manager of Young and
Rubicam, Hollywood, to the newly
created post of SCBA managing
director. Appointment marks the
first time SCBA has hired a full-time
paid executive to represent the org.
McAndrews will join SCBA early
next month and will concentrate on
promotion and sales exploitation with
special emphasis on individual sta-
tion promotional campaigns.
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NAB in Major
Step To Sell
Radio Medium

(Continued from page 5)
can Newspaper Publishers Associa-
tion (ANPA)., BAB and the pub-
lishers’ bureau will have one item in
common, both charging their mem-
bers for the services and material
rendered.

If BAB lives up to its promise, it
has a promising future. Eventually,
it is likely BAB will be set up as a
separate corporation, inheriting that
now set up for the All Radio Pre-
sentation (ARP) another NAB pro-
ject. Under such circumstances,
members will be charged regular
yearly dues for BAB services, with
membership in NAB a prerequisite
to BAB participation.

Mitchell Sock Job
Mitchell’s pitch to the board was
a sock job. He cited four key-fields in
which NAB should be serving the
Industry. These were advertising, as
a profession and its meaning to the
U. S.; the importance of networks in

the U. S. radio picture; the importance |

of national spot advertising and fin-
ally, of retail advertising.

But In each of the first three, NAB
bad never made a move, Mitchell
declared, never having had funds.
Not in the history of NAB had an
association representative moved to
tell the story either of radio or ad-
vertising with like conditions exist-
ing all down the line. Only in retail
advertising had NAB been active, and
tn that field its material was anti-
quated. The board approval followed
soon after.

NAB will be sorely pressed to raise
#he money to which it is now com-
mitted—3$75,000 to Broadcast Meas-
wrement Bureau (BMB) and $100,-
800 to BAB. The latter appropriation
§s in addition to the regular $70,000
budget of the department of broad-
east advertising, BAB’s immediate
predecessor. Primarily, these extra
requirements will be obtained from
other NAB departmental activities.
A turther exploration of this financial

oblem will be found elsewhere in

e Radio Department of this issue.

LEWIS’S BLUE GAGS
(Continued from page 5)
Others said they could not  take
Lewis’s material and furthermore
didn’t think the radio men, many of
whom had their wives with them,
should have been subjected to the

blue gags..

Line-up of the show included the
Four Step Brothers; Blue, Moore and
Lessy; Dick Haymes; Dorothy Shay
and Lewis. Lew Diamond’s orchestra
did a top job providing music for the
program.

LONGHAIR GROWING

(Continued from page 14)
aged a show based on some 150 op-
erettas, considered one of the most
important group properties in legit.
The shows include Victor Herbert
shows and such other titles as Bios-
som Time, Student Prince, My Mary-
land, Naughty Marietta, Rose Marie
and Countess Maritza. These shows
will run 60 minutes, and talent cost
will be about $15,000 weekly.
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jelsen’s “6-Minute” Rati
Nielsen’s Hinute” Ratings

CHICAGO, April 16.—The A. C. . Nielsen Company this week
revealed the top 20 daytime and evening programs in its new ‘Na-
tional Ratings.” These differ from previous Nielsen ratings in that
they not only offer, according to the research company, a composite
picture of relative program popularity, in both phone and non-phone
homes in rural and urban areas, but permit projection enabling
estimates as to the total number of homes the programs reach.

Previous Nielsen ratings were made on a sample limited both
geographically and numerically, and covering only 63 per cent of
the U. S, population. The new “National Ratings,” it is claimed, are
far more inclusive. Nielsen previously issued “Total Audience” and
‘““Average Audience” ratings. The first included all listeners to pro-

« grams, including fractional program-listeners, while the ‘‘Average
Audience” tigures gave ratings on a basis of relative popularity for
those remaining tuned in thruout program duration.

The new “National Ratings” are based only on those listeners
who stay with a program more than six minutes, on the theory that
they may be regarded as full program listeners and consequently are
exposed to the complete program and the commercial. The result,
Nielsen says, is a percentage applicable to the number of all U. S,
radio homes, or one in other words, which reveals the actual number
of homes listening to specific programs.

In the following chart the figures in the column headed “Current
Homes” is given in millions.

NATIONAL NIELSEN-RATING
Current Rating
Cur, omes
Rank Program (000) %
EVENING, ONCE-A-WEEK
1. Lux Radio Theater ..... cesesncsecasfencsesss 11,249 29.9
2, Jack Benny .......... cieereeciasatensssass 9,744 25.9
3. Godfrey’s Talent Scouts v.vv.vviveneceeneness 9,218 24.5
4. Walter Winchell ...... 5000000 00R00a0a 0000 CHI 24.1
5. Mr.Keen ................. 900 Ch 0 GO 50 0 0 oy . 8,879 23.6
6. Fibber McGee & Molly.................. ... 8,618 229
7. My Friend Irma ..... 0 Cerietiicecesasenss 8,465 22.5
8. Suspense ........ 3lals sl sl o slalsl s slolslslelslelasln s ool 8302 22.2
9. Amos’'n’ Andy ........ 000000 PO X0 1:1: 21.5
10. Mr. District Attorney ............. 900 cee. 1,938 2t.1
11. Bob Hope ........ ... e enne 00000000 ..o 17,938 21.1
12: Crime Photographer ..........cv0vv.. eees 1,750 20.6
13. FBI in Peace and War....... s erereanian .. 1,525 20.0
14. Stop the Music (4thqtr.) .......c.c..vvvuee.s 17,374 19.8
15. Stop the Music (3d qtr.) . .......ccvvun.. .. 1,336 19.5
16. Adventures of Sam Spade ................. .. 1,299 19.4
17. This Is Your FBI ..... e S I veres-ss 6,960 18.5
18. Mystery Theater ...eveevvevonsan. *hresnssss 6,923 18.4
19, TheFat Man .....oevvvernneernennnens ... 6,885 18.3
20. Inner Sanctum . ............0 ¢ v'.ivrrinrnn . 6,885 18.3
EVENING, MULTI-WEEKLY
1. Lone Ranger .. .......... 90 0B00060000800 . 5,832 15.5
2. Beulah Show ...........0000e. esessssases 5,418 14.4
3. Counter-Spy ..... b ee et et e . 5,267 14.0
WEEKDAY
1. Arthur Godfrey (Laggett & Myers) ......... . 4,740 12.6
2. Ma Perkins (CBS) ..«.......... e escananey 4,327 11.5
3. Pepper Young’s Family ............... 00000, 4,214 11.2
4, Young Widder Brown .......o.vveevennnns ... 4,176 11.1
5, Our Gal, Sunday .........v....n.. cee.. 4101 10.9
6. Stella Dallas ....... 00000 0DGC I ieeeessees 4,101 10.9
7. Right to Happiness ..o.veevvemeneernrenan.. 4,063 10.8
8. Backstage Wife ........ 0000000 YAC veee. 4,026 10.7
9. When a Girl Marries .......o0vvunee.. eeeee 4,026 10.7
10. Romance of Helen Trent ..............o..... 3,950 10.5
11, Wendy Warren ...ueecvenrenrennerenenns .. 3,913 104
12. AuntJenny ....vvvevevnrnnrerinnnncnnnnnaes 3,800 10.1
13. Big Sister ...civvvriiiernnrncronsnrsinseass 3,800 10.1
14. Rosemary ...... 0000000aH 000 sersrtesnseasssees 3,612 9.6
15, My True Story ............co.... D e eme sl lls 3,612 9.6
DAY, SATURDAY OR SUNDAY
1. True Detective Mysteries ................... 5,342 14.2
2. Grand Central Station ......c.000v0vvunese.. 4,891 13.0
3. Quick as a Flash ....... seseteionressassss-o 4,740 12.6
4. Armstrong Theater ......oee0vvieeasencsncses 4,515 12.0
5. Stars Over Hollywnod .........e.teievenne.e 4,440 11.8
Copyright A. C. Nielsen Co

NAB HEARS ANTI-AM
(Continued from page 10)

they should all get into TV or “even-

tually you're going to be in the posi-

tion of losing a great share of the ad-

| vertisers’ dollars.”

The rest of the tull-afternoon ses-
sion on TV was a dull, repititious
discussion of facts which most broad-
casters already know, After the ses-
sion many said they had come to the
meeting (one of the best attended
during the entire conevntion) to
learn down-to-earth facts which
they could use to help them make up
their minds concerning getting into
TV, but the session had failed to pro-
vide what they wanted.

One of the few informativé talks
of the session, chairmanned by
George Storer, president of the Fort

Industry Company, was that on TV
personnel repquirements given b
Dick Doherty, NAB'’s director o
labor relations. Doherty reported on
a survey he made of the New York
network stations and 41 other sta-
‘tions thruout the country.

On the average, he said, TV sta-
tions employ 47 tull-time employees
and 41 part-time workers. Average
operational budget for the network
stations was $30,000 per week, and
for the 41 other stations, $4,230 per
week.

Ot the 41 stations, Doherty said,
all but nine had union employees.
He also claimed there was a great
deal of featherbedding at each sta-
tion, with many hours of work lost
thru inefficiency.

Doherty said the *“vast majority”

BMB Center
Of New Fight

(Continued from page 7)
expected to contribute $15,000 each.
Thus, it is argued, with the cer-
tainty that many other waivers will
come in, BMB is virtually assured
of money to complete and publish its
study, now that it is over its im-
mediate need for dough.

It also pointed out that the 4 A’s
has okayed NAB’s plan for adminis=
tering BMB completely. This ap=
proval was given verbally by Fred
Gamble, 4 A’s president, contacted
by phone during the board meeting.
A like approval is expected from the
ANA,

Opposing Arguments

Those against the NAB loan ad-
vance these arguments:

That the NAB board does not have
the authority to make such a loan
without a membership referendum.

That NAB lacks the financial re-
sources to make the loan. Pointing
out that NAB is now commited to
lay out $100,000 for its new Broadcast
Advertising Bureau (BAB—see sep-
arate story), the critics of the loan
argue that the BMB-BAB combina-
tion of $175,000. is almost four times
the amount NAB now has in its treas=
ury—$50,000. They are deeply con-
cerned lest NAB be forced to borrow
money or else mortgage its Washing-
ton real estate holdings.

That NAB has no right to make
any unsecured loan.

That the full membership of NAB
is not in BMB, which has 540 sub-
scribers, around 400 of which are
NAB stations. The board vote on
the loan question was 12 to 7, and
those against the loan accent the fact
that of the full board of 25, only 12
are BMB subscribers.

That by using NAB money, evea
tho not all NAB stations are in BMB,
all NAB members are now entitled
to participate in the BMB product,
since their funds are being used, even
if temporarily.

That if BMB did need more money
it should have not come from NAB,
but from BMB subscribers, or, sec-
ondly, NAB, the 4 A’s and the ANA,

Pivotal Figure

In any event, Doc Baker becomes
an increasingly pivotal figure in the
BMB picture. It was his report on
BMB which led to so favorable a re-
action from the delegates at this
week’s BMB convention session, and
it 1s also the fact that Baker is highly
regarded as a research man, without
any inclination to sell stations “blue
sky” that contributed to board ap-
proval of the loan. Baker himseif
declared that he was firmly con-
vinced this would be BMB’s “last call
for help.”

Telepak To Open
New York Office

HOLLYWOOD, April 16.—Telepak,
Inc., Holloywood video film producers,
will open a New York office within
a short time, it was announced this
week. Robert Longenecker, Telepak
veepee and one of firm’s founders,
will move to Gotham to head up
Eastern branch. Firm will concen-
trate its sales staff in New York,
with Longenecker acting as co-
ordinator between New York agen-
cie:r and his Hollywood production
staft,

Merrill Pye, Telepak production
hcad, will  supervise  Hollywood
operations.

of the stations have part-time em-
ployees and use AM personnel whose
salaries dre not charged against TV.

‘Doherty finished by warning broad-

casters they could expect increasing

program costs and said that “TV
talent is the. lowest now it ever
will be.”



April 23, 1949

MERCHANDISING

The Billboard 17

GE Cuts Prices
$15 to $90 on
7 Radio-Phonos

SYRACUSE, April 16.—Suggested
retail price reductions ranging from
$15 to $90 on three radio-phono com-
binations in seven models were an-
nounced this week by Walter M.
Skillman, manager of sales for the
receiver division of General Electric.

In a letter to distribs, Skillman sug-
gested that Model 118, a table com-
bination which previously listed at
$99.95, be listed at $69.95. Same model
equipped for both standard and long-
playing records, Model 118-L-P, now
has a suggested price of $89.95 in-
stead of $119.95. Model 119, a con-
sole combination previously listed a
$124.95, carries a recommended cut
of $15. With both standard and
long-playing equipment, the same re-
ceiver, Model 119-L-P, should list at
$129.95, a cut of $15.

Biggest recommended reduction was
on an AM-FM console combination
in three models. Model 337, with
standard record player, carries pro-
posed change from $259.50 to $169.50;
Model 378, same but in mahogany
rather than oak, would be reduced
from $229.50 to $169.20. Suggested
price for Model 378-L-P, with both
standard and long-playing equip-
ment, is $189.50 as compared to cur-
rent listing of $259.50.

Santly Assumes
London Interest

NEW YORK, April 16.—~Guy Lom-
bardo this week turned over his in-
terest in London Music to Joe Santly,
the firm’s general professional man-
ager. Santly will continue with the
pubbery, which has been a Broadcast
Musie, Inc. (BMI) affiliate. London’s
current plug song is I Wish Some-
body Cared Enough To Cry.

Lombardo’s withdrawal from Lon-
don is said to be based on his inten-
tion to concentrate his future pub-
lishing activities in Lombardo Muscic,
a Bregman-Vocco-Conn firm affili-
ated with the American Society of
Composers, Authors and Publishers
(ASCAP).

Fine-Nelson i{eadies
Oldtime Wax Scries

NEW YORK, April 16.—Fine-Nel-
son, radio transcription package pro-
ducers, this week were prepping a re-
lease of Main Street Memories, a new
series of waxers featuring disk jockey
Joe Franklin and guests. The show
features current records made by old-
time stars and interviews with these
personalities. Art Mooney and Georgie
Price are the first two skedded.

The half-hour weekly show will
send out a complete kit of records,
not just the record list as many of the
transcribed disk shows do now.

More Music Tomes
Planned by Robbins

NEW YORK, April 16.—Jack Rob-
bins, publisher of Inside Be Bop, by
Leonard Feather, plans a number of
companion volumes. Forthcoming
will be Inside Jazz, by Louis Arm-
strong, as told to Leonard Feather,
and Meet Mr, Ellington, a history of
the blues and other musical byways
investigated by the Duke.

Robbins also plans publishing a
seites of method books on bop.

FORT WORTH, April 16.—0I1d
fashioned square dancing has made
@ comeback here with numerous
dance spots being rented one night
a week for the fanciers. Alcoholic
beverages have been barred at most
of the places. The square dancing

goes on for three hours a night. Coin!

machines thrive at the locations.

RADIO-PHONO-TV

Million $ Pier
To Be Huge TV
And Radio Exhib

ATLANTIC CITY, April 16.—The
ballroom of the Million Dollar Pier
here will be converted into a giant
exhibit of radio and television, it was
announced this week by George J.
Costello, president of the new com-
bine which has taken over the opera-
tion of the amusement center. Manu-
facturers, distributors, dealers and
television broadcasting studios have
been invited to join in the exhibit.
And with millions of visitors at-
tracted to the resort each summer,
the exhibit shapes up as a major sales
promotion stunt.

The plan is to provide a free gate
for the exhibit, with exhibitors mak-
ing consumer sales or referrals on the
spot. Costello expects to have the
exhibit ready in time for the opening
of the pier May 28.

28G for April

45-R.P.M. Ads

PHILADELPHIA, April 16.—RCA
Victor’s ‘introduction of the 45 r.p.m.
records and record players, if nothing
else, means pay dirt for the news-
papers in this area. Using only four
newspapers—The Inquirer and Bul-
letin here; The Courier in Camden,
N. J.,, and The Eagle in Reading, Pa.
—RCA Victor is shelling out a record
$28,000 for April, using full-page and
half-page ads. In addition, Raymond
Rosen & Company, area distributors
for RCA Victor, is spending an addi-
tional $8,000 to $10,000 this month
in dealer co-operative advertising in
newspapers.

‘While the newspaper ad splurge
has created only a small ripple at this
early date, the campaign has doubled
business for the Rosen distributing
firm—that is, billings from distribu-
tor to dealer. It will be the repeat
orders that will tell the tale—this
month traditionally finding a let-
down in record sales.

Colonial Hops Into
Race, Folk, Gospel

HOLLYWOOD, April 16.—Colonial
Records, subsid of Modern Records,
will be revamped with the release of
10 platters this week-end, marking
the diskery’s entry into hillbilly, race
and spiritual field.

Distribution will be divorced from
Modern distrib set-up and farmed out
to 30 indie distributors. Sales and
promotion will be taken over by Les
Bihari, with brothers Joe and Jules
Bihari supervising production and
distribution set-up.

WASHINGTON, April 16.—Sales
of television sets in six cities are like-
ly to be spurred when new stations
take to the air in the next few
months, The cities are New York,
Los Angeles, San Francisco, Omaha;
Rochester, N. Y., and Lancaster, Pa.

KGO-TV, San Francisco, is set
for its official opening May 5. The
new station has already signed a
sponsor for 29 games of the Oakland
Oaks. The city's operating station,

RMA Lines Up
Array of Talent

For Chi Banquet

WASHINGTON, April 16. — A big
array of musical and stage talent,
including Lew Diamond and his or-
chestra, has been lined up for the
annual all-industry banquet to be
staged in Chicago May 19 in conjunc-
tion with the Radio Manufacturers’
Association’s (RMA) 25th annual
convention which opens May 16, RMA
announced here. The banquet will
be held at the Stevens Hotel on the
final night of the RMA conclave,
which is expected to draw over 2,000
persons,

A ‘“radio industry special train”
will be run from New York with ap-
proximately 15 cars forming a spe-
cinl section of the 20th Century
Limited, RMA stated. RMA Prexv
Max Balcom announced that hundreds
of radio indusiry leaders have indi-
cated their attention to attend_the
Chicago conclave. The all-industiry
banquet, coincident with the annual
Radio Parts Industry Trade Show,
is sponsored not only by RMA but
also by the following: Radio Parts
& Electronic Equipment Shows, Inc.;
Association of Electronic Parts &
Equipment Manufacturers; Sales
Managers’ Club, Eastern group; Na-
tional Electronic Distributors’ As-
sociation, and West Coast Electronic
Manufacturers’ Association.

New Coast Indie Waxer

HOLLYWOOD, April 16.—A new
indie joined the Coast diskery ranks
this week with the bow of Velvet
Records. Label is headed by Wally
V7ley and lists as its artists Dick
Farney, Redd Harper, Jimmy Dodd
and Bob Carlton. Inifial release
includes Farney and the Skylarks
on Ginny and I've Spent the Eve-
ning in Heaven, and Harper's We're
A-Dancin’ in the Old Red Barn To-
night, plus three ragtime piano disks
by Bob Carlton.

Efow They’re

(As advertised in

tisements from coast to coast.

ONE-HALF OFF ON 37 WINDOW DIS-
play models, demonstrators and floor
samples, Leading names include RCA
Victor, Stromberg-Carison, Admiral,
Farnsworth, Wilcox-Gay, and Capehart.
TV models at 40 to 60 per cent off in-
clude Teletone, RCA Victor, General
Elestric, Admiral and Sightmaster.—
Lyon and Healy, Chicago.

HORACE HEIDT “PARADE OF STARS”
records and albums—first at Gimbel's
in New York. First release by the new
diskery includes two albums and six
single disks; features talent discovered
on Heidt's Radio Talent Hunt., Pops
and standards listed.—Gimbel's, New
York.

A REVOLUTION IN HOME ENTERTAIN-
ment. Two-turntable phono plays regu-
lar 10 and 12-inch disks, plus new RCA
Victor 45 r.p.m. platters automatically.
Also FM-AM radio aad 10-inch TV.
Price $595. Copy touts reduced cost and
increased quality of the new seven-
inch records.—The Good Housekeeping
Shop, Detroit.

Billboard staffers glean newspapers for radio-tele-phono adver-

Sefling Them

the nation’s press.)

No results of sales as yet reported.

A HOME RUN IN RADIO VALUES, FOR
baseball listening. Nationally famous
three-way portable (no brand name
mentioned) regular $29.95, offered at
$14.88 (less batterles).—Hudson-Ross,
Chicago

GE TELE SET GIVES YOU EVERYTHING
but bulk-—ten-inch direct-view tube in
cabinet 11% {nches wide. Model 805
{llustrated, $239.95 (plus tax and in-
stallation).—J., W, Greene Company,

Toledo.
FREE HOME DEMONSTRATION—DAY
or night — Motorola TV models at

$299.95 and $349.95. Illustrated (excise
tax and $5 warranty extral, No in-
stallation charge. Also portable antenna
at $5.95.—The Hot ‘n’ Kold Shops, De-
troit.

THE FIRST OPERA FOR YOUNG CHIL-
dren—original work, ‘“The Emperor's
New Clothes,”” was commissioned by the
kidiskery, Critics, raves and portions
of the clever lyrics are quoted In a
full-page spread.—Young People's Rec-
ords, Inc.,, New York,

New Stations in Six Cities Due

To Boom Sales of TV Sets

KPIX, will carry games of the San
Francisco Seals, Baseball games
will also be a feature of WOR-TYV,
New York, which is to make its debut

June 1. WOR-TV will carry games of
the Brooklyn Dodgers.

WHTM, Rochester, is to start test-
ing May 15 for a June 11 opening.
September 1 is the target date for
the inaugural of WOW-TV, Omaha.
KECA-TV, Los Angeles, is now on
the air with test platters and is ex-
pected to begin commercial opera-
tions by mid-summer. Also testing
is the first station in Lancaster,
WGAL-TV; commercial start is pre=-
dicted by June 1.

W-C Setting Up
33,45 Changer

CHICAGO, April 16.—A new rec-
ord changer that will play both 45
and 331/3 r.p.m. seven-inch disks
automatically and will “retail at no
more than the current market price
for one-speed seven-inch records,”
will be on the Webster-Chicago
(W-C) production line soon, C. P.
Cushway, W-C executive v.-p., an-
nounced last week. Cushwav would
not state definitely when the new
equipment would be available.

The W-C Duo Seven changer will
carry a standard spindle, with the
wider center hole of the Victor-type
45 r.p.m. disks being corrected by the
use of a plastic insert disk, which
cuts the center hole size down to
normal. The Duo Seven carries =&
velocity trip, three-second cycle
change “from music to music,” con-
trolled tone-arm and non-record
slippage. The physical size of the
W-C unit makes it interchangeable
with the current 45-r.p.m. changers,
including exact duplication of the
mounting holes. The W-C changer
will also be produced in a table
model record changer with the self-
contained amplifier and speaker. The
Duo Seven will be shown at the
Radio Parts and Equipment Show in
Chicago in mid-May.

Col. Pitching
Show Albums

NEW YORXK, April 16.—Columbia
Records, encouraged by the success of
the Kiss Me, Kate album over the
counter, has plunged into a full-scale
original cast show album onslaught,
with the current South Pacific hit due
to go into the recording studios Mon-
day (18) and two other musicals
inked for waxings this week.

The diskery this week made a deal
to cut an original cast package with
the players in the Lend an Ear hit
Another deal was worked out for Co=
lumbia to wax the forthcoming Irving
Berlin-Robert Sherwood Miss Liberty
score. Liberty, due July 4, hasn’t
gone into rehearsals yet.

New 45 Phono-Radio
Introed by Crosley

CINCINNATI, April 16. — Crosley
has announced a new radio-phono-
graph combination called the Merry-
maker. New model plays 45-r.p.m.
disks and incorporates automatic
changer, radio and storage space for
35 re:ords in a cabinet 8 inches high,

| 15 inches wide and 13 inches deep.

Changer holds 10 seven-inch disks,
giving 50 minutes of continuous mwu-
sic. Weighing 20 pounds, the model
comes in mahogany blends.

The five-tube radio features a five-
inch PM speaker, two-position tone
control and built-in antenna.
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ASCAP and Gov't May Settle
Before Case Hits the Courts;
Int’l License Changes Seen

By Ben Atlas

Continued from page 3)
musical performing rights in the
United States under the repertoire
of any foreign musical performing
rights society unless such musical
performing rights shall also be made
available on a non-discriminatory
basis to other United States societies,
persons or corporations engaged in
the business of licensing musical per-
forming rights.”

Would Spur Competition

A government victory either by
negotiation or judicial decision in the
opinion of legalists here would have
the effect of encouraging unprece-
dented competition in the field of
“musical performing rights” in the
United States and perhaps interna-
tionally.

The Justice Department cartel suit
against ASCAP is nearly two years
old. Altho two members of the de-
partment’s anti-trust division who
drafted the complaint against ASCAP
have since left the government, the
attorney general is known to be de-
termined to move the case to trial
before winter unless, of course, a
settlement is reached. Under the
complaint ASCAP has been accused of
having agreements with the Inter-
national Confederation of Societies
of Authors and Composers (ICSAC)
and International Federation of So-
cieties of Authors and Composers
(IFSAC) in allegedly parceling out
territories for exclusive rights to col-
lect royalties on musical works. The
government complaint named ICSAC
and IFSAC as co-conspirators with
ASCAP “in a combination and con-
spiracy to restrain and to monopolize
interstate and foreign trade and com-
merce in musical performing rights”
in violation of the Sherman anti-
trust law.

World Parcelled Out

“ASCAP and the co-conspirators,”
according to the Justice Department,
“have divided the world into terri-
torl'es for the exclusive licensing of
their combined repertoires of musical
performing rights,” IFSAC, the de-
partment has pointed out, is com-
posed of 26 “musical performing

British Band
Tourney Hits

Union Shoals

LQNDON, April 16.—The British
Musicians’ Union (BMU) has issued
orders to its members forbidding them
to _play with non-union men. This
actlen may keep many orks out of the
national dance band championship
competition in October. More than
half the 500 band entrants are non-
union. ewis Buckley, organizer of
the championships, says they will
cdrry on despite the ban.

The union’ view is that all musi-

cians who play for money should join |

the union. The non-union view is
thgt many are only part-time mu-
sicians and are already members of
other unions.

The case points up the fact that
many union musicians are not em-

ployed full time or even enough to
earn a ®ving.

MUSIC
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re Vs.

rights societies in the principal coun-
tries of the world, representing more
than 50,000 authors and composers.”
ASCAP is a member of IFSAC.
“Each musical performing rights
society,” the Justice Department has|
stated, “has been allocated specific
countries of the world in which it
alone may license users under the
musical performing rights of all so-
cieties which are members of IFSAC
and ICSAC. In most instances the
territory assigned is that country in
(See ASCAP and Gov’t on page 45)

Pallma, Warner

Award Is Cut

NEW YORK, April 16—A final
accounting in connection with the ac-
tion brought by Frank J. Pallma Jr.
and Stanley Warner against the Fox
Publishing Company was reported by
Special Master Max L. Finkelstein
in United States District Court this
week, with the finding that the plain-
tiffs are entitled to an award of some
$12,500. This sum is a drop of about
$30,000 from an earlier finding.

Moneys represent performance, sheet
music, synchronization and mechani-
cal royalties allegedly due Pallma and
Warner following an agreement made
in 1928 whereby they turned over
certain copyrights to the Fox firm.
The final judgment must be ap-
proved by the court and then may be
appealed by either party.

The suit started in 1939. In 1947
Special Master Finkelstein Teported
a finding of more than $42,000 for the
plaintiffs. Judge Henry W. Goddard
sent the report back for remanded
hearings, principally because the
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Directors H uddlé

NEW YORK, April 16.—Di-~
rectors of the American Society
of Composers, Authors and Pub-
lishers (ASCAP) convencd here
Thursday (14) in an all-day
session with their counsel, Judge
Robert Patterson, threshing over
their wvarious “housecleaning”
problems.

Among the agenda reportedly
were the government’s cartel ac~
tion against the Society, the Lei~
bell decision and attendant loss
of theater revenue, the revised
writer’s classification (The Bill-
board, April 16) and the tele
negotiations.

amount recommended for perform-

RCA Personnel

Revamp Follows
Earlier Changes

NEW YORK, April 16. — New
shufflings in the RCA Victor per-
sonnel set-up took place this week
on the heels of several earlier changes
reported by The Billboard last week.
Dave Finn, formerly sales manager
of the record division, becomes
advertising manager, replacing Rich-
ard Fielding. Finn’s sales duties
will be absorbed by Jack Williams,
who continues as general sales and
merchandise manager.

Paul Barkmeir, general manager of
the record division, will reportedly
absorb the duties of Vice-President
James Murray during the latter’s
extended European trip. Jack Bur-
gess, member of the evanescent
artists-repertoire committee, is sched-
uled to join the field force in the
diskery’s new sales push.

ance royalties appeared excessive to
him. The special master’s current
recommendation is based on a find-
ing of $5,558 due for performance
royalties and $5,659 for synchro fees,
plus other royalties comprising in all
the $12,500 figure,

Chi Night Spots Go Strong

As Summer Name Locations

CHICAGO, April 16.—Chicago ap-
pears set for its biggest name band
summer period in years, with two
outlets joining the Trianon and Ara-
gon as top ork purveyors. Edgewater
Beach Hotel, which has been playing
semi-names the past three years,
opens its Beachwalk, outdoor nitery,
June 10 with Freddy Martin, fol-
lowed by Claude Thornhill July 1 and
Vaughn Monroe July 2. Philip Weber,
hotel chief, said the name policy will
continue until Labor Day, with the
period after Monroe's two-weeker
still open.

Tony DeSantis, op.of the Mar-
tinique, ‘swank Southwest nitery
which featured semi-name orks the
past two years, is expanding. his op-
eration into a summer outdoor ball-
room set-up. Starting June 3, he
opens his outdoor dancing pavilion,
Martinique Outdoor Dancing Gar-
dens, with Jimmy Dorsey teeing off
the new terpery. Name bands, in-
cluding Frankie Carle, Sherman
Hayes and Tony Pastor, will follow
at one-week intervals.

New Spot Huge
The open-air spot will be 65 by 150
feet and will accommodate 1,000 pa-

trons. In bad weather, De Santis will
move the ork into the Martinique.
Preliminary plans call for the Gar-
dens to operate more as a ballroom
than a nitery. De Santis intends to
operate the Gardens as an experi-
ment. If successful, it will lead to
several more outdoor terperies in the
vicinity. De Santis pointed to the suc-
cess of the summer drive-in theaters
to back his belief that his -outdoor
dancery would go elsewhere in Cook
County.

The Aragon - Trianon ballrooms’
summer slate has been changed
slightly since its first announcement
(The Billboard, March 26). Blue
Barron’s ork plays a two-weeker in-
stead of the previously slated one-
week stay at the Aragon starting May
15, while Larry Greene is set for his
first Midwest date from May 31-June
12. Dick Jurgens’ ork, which just
closed the Aragon, returns July 12
for four weeks.

Tommy Carlyn is set for the Tri-
anon from May 30-June 19, to be fol-
lowed by Orrin Tucker, June 21-July
31, with Griff Williams, who just
closed at the Trianon, set for an in-
definite stay August 1 at the same
ballroom.

Admiral Corp.

Sets Records in
Sales, Profits

CHICAGO, April 16.-—Despite a
changeover in production to its 1949
lines, the Admiral Corporation and
its subsidiaries chalked up a new
high record for sales and earnings
during the first quarter ending March
31, 1949, nearly tripling last year’s
net earnings and doubling its net
sales, according to Ross D. Siragusa,
president.

Siragusa attributed much of the in-
crease “to the television division
which in January introduced a com-
plete new line of sets with prices
based on increased mass production
and sales of more than 400,000 sets
in 1949.” He also said that the cur-
rent quarterly statement not only
sets a new record for first quarters,
but it is the second-highest quarterly
sales and earnings record in Admiral’s
history, exceeded only by the last
quarter of 1948 when sales were
$24,249,757 and profits $1,745,039.”

Net sales for the first quarter of
this year totaled $23,513,097, com-
pared with $12,004,168 for the corre-
sponding quarter last year. Net earn-
ings for the first quarter of 1949 were
$1,536,217, compared with $530,410
for the same period in 1948. This
year’s first quarter earnings were
equivalent tc $1.54 a share on the
1,000,000 shares of common stock
outstanding, compared with 53 cents
a share in the 1948 quarter.

Carson for H&R
Another 7 Years

CHICAGO, April-16.-——Jenny Lou
Carson, writer of the current folk
music topper, Don’t Rob Another
Man’s Castle, and other hits, last
week renewed her pact with Hill &
Range Music for seven years. Jean
Aberbach, H&R rep, drew up the new
pact, despite the fact that Miss Car-~
son’s current contract has two more
years to run. The guarantee on the
new paper will run over six figures,
it was learned.

In addition to H&R assignments,
which will take the majority of the
Carson pennings, the deal calls for
Miss Carson to establish her own pub-
bery, Jenny Lou Music, Inc.,, an H&R
subsidiary to handle the overflow of
her writing and to publish tunes of
other writers. Due to the press of her
chores, Miss Carson is dropping her
Victor recording to concentrate on
folk-tune penning.

Baker Unties
Exclusive Pact

HOLLYWOOD, April 16.—Contract
ties between conductor-arranger
Buddy Baker and Exclusive Rccords
were dissolved last week with the
mutual consent of both the batoner
and exclusive’s Prexy Leon Rene,
Altho Baker leaves his desk as disk-
ery’s musical director, a post he held
since 1946, he will continue to record
for the label on a free-lance basis.
Pact still had three years to run.

According to Rene, label will still
have access to Baker’s services, while
batoner will be able to benefit from
radio, pix and other disk deals. Rene
recently gave his blessings to Baker
joining an MGM session with Billy
Eckstine, altho the batoner was stil!
tied to an Exclusive pact.
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Tempo Longhair

Debuts in May

With LP Album|

HOLLYWOOD, April 16.—Tempo
Records will invade the classical field
with its recently acquired European
recorded line in mid-May. Initial
release consists of 13 complete works
in an album of five 12-inch 331/3

r.p.m, disks. Long-playing platters
will be pressed on vinylite and pack-
aged in blue alligator leather albums
to retail at $22.50. Compositions
also will be so arranged on the
platters to permit sale of individual
werks at $4.50 per disk.

Album contains Scheherazade;
Symphonic Suite Op. 35, Rimsky-
Kersakcff, by Armando Gramegna,
violin soloist, with Willy Ferrero
conducting the Italian Radio Sym-
phony Orchestra; Richard Strauss’s
Pranks of Till Eulenspiegel, Vittorio
Gui conducting the Florentine Mag-
gio Musicale Symphony Orchestra
and backed by the same artists doing
Ceasar Franck's Prelude, Aria and
Finale; Alberto Erede conducting the
Italian Radio Symphony Orchestra in
Maurice Ravel’'s Ma Mere L’ove
backed with Sergio Failoni conduct-
ing the same orchestra in Strauss’s
Dance of the Seven Veils from Sa-
lome and the Jean Sibelius tone
poem, Finlandia; Haydn’s Symphony
No. 88 in G Major, performed by
Bernardino Molinari and the orches-
tar of the St. Cecilia Academy in
Rome, with the flipover containing
Serenade No. 6 in D Major, played by
the Italian Radio Orchestra batoned
by Carlo Zecchi, and the same aggre-
gation led by Antonino Votto in
Strauss’s Waltz from the opera Der
Rosenkavalier; Claude Debussy’s The
Festivals, performed by Ferror and
the Italian Radio Orchestra and
Molinari and the St. Cecilia Academy
Orchestra backed by Franz Liszt’s
Mcephisto Waltz played by Igor Mar-
kevitch and the Maggio Musicale
Orchestra who round out the side
with Emmanuel Chabrier’s Polish
Dance.

RayAnthonyOrk

For Cafe Rouge

NEW YORK, April 16.—Ray An-
theny’s ork, which has been building
slowly in the past year or so, this
yveek landed its greatest plum to date
in a booking at the Cafe Rouge of the
Hotel Statler here. The band will
open at the hotel, long a top-name
band location, either June 13 or 20
for at least four and possibly six
weeks.

Apthon.y, who recently inked a
Capitol disking pact, will follow Dick
Jurgens into the room.

“Donna Bella”

Called Piracy

NEW YORK, April 16.—An
fringement action was filed in U. S.
District Court this week against
Sinatra Songs, Columbia Records,
MGM Records and tunesmiths Buddy
Kaye, Dick Manning and Ben Lessy
on charges of copying the song Donng
Bella from an Italian tune titled Tra
Veglio e Sonno.

The plaintiff, Di Bella Music.
states that Tra Veglio was composed
prior to 1913, with renewal rights
acquired by D1 Bella in 1941, and that
the allegedly plagiarized Donna Bella
was recorded by Columbia and MGM,
with the latter waxery also making
musical arrangements withomt plain-
tiff’s consent. It is also charged
that, altho notified of the alleged in-
fringement, the defendants continued
to record and publish the song.

Attorney Ed Masters, acting for
Di Bela, is asking an injunction and
accounting of profits.

in-

New Rhapsodette
Firm Inks Pact
For Tarzan Wax

HOLLYWOOD, April 16. — Newly
formed Rhapsodette Records last
week closed a deal with Edgar Rice
Burroughs for wax rights to his Tar-
zan tales to be released by the firm
in kidisk album form. Platter books
will be issued under a special Tar-
zan Records label. Each album will
contain three break resistant disks
giving an 18-minute story. Albums
will retail for $3.50. Lee Penny,
Rhapsodette prexy, said immediate
merchandising plans call for emphasis
on chain store distribution, the disk-
ery having already closed deals with
Montgomery Ward and Sears-Roe-
buck. Platters also will be available
for indie dealer distribution. First
album will be released in eight weeks.

Penny said Rhapsodette will hit
other facets of the wax biz, including
pop and Western. Labezl in these fields
will be Rhapsody Records, the firm
which was taken over by Rhapsodette.
Disks acquired by Penny from the
former Rhapsody set-up includes
sides recorded by the Esquire Trio
who will remain with the label under
its new management. Penny is par-
tial to both Rhapsody and the Esquire
combo since it was the threesome’s
Rhapsody disking of Adobe Hacienda
that skyrocketed the Penny penning
into prominence a few years ago.

Peer’s Castro Inks Flock
Of Cuban Writers; Seen as
2d Step in Rumbalero War

NEW YORK, April 16.—Fernando
Castro, Peer International’s profes-
sional manager in charge of Latin-
American music, returned here from
Cuba this week with a briefcase full
of signed renewals with Cuban fune-
smiths. Castro refused to divulge the
number or term length of the con-
tracts, but stated that he had re-
signed every Cuban songwriter whose
contract with Peer was due to expire
during 1949, and that all pacts were
“long-term” agreements.

The move is interpreted by trade-
sters as Peer counter to the forma-
tion of the Rumbalero pubbery by
Ernesto Roca, Cuban music panjan-
drum, and Jean Aberbach.

Roca’s joining Rumbalero two
months ago, after a 13-year associa-
tion with the Peer empire, signalized
the beginning of a war between the
two pubberies for domination of the
Cuban music scene and, more espe-
cially, the North American rights to
Cuban tunes (The Billboard, Febru-
ary 19). Roca’s power derives from
his position as manager of the Cuban
Composers’ Society, RCA Victor’s re-
cording supervisor in Havana, ad-
viser to the musicians’ union, and

802 Seeks More
To Theaters

Jobs; Talks
on Pit Orks;

Wax Work Off; TV Hopeful

NEW YORK, April 16.—With mu-
sician employment here at an ebb,
Local 802, American Federation of
Musicians (AFM), is hopeful of an
improvement in the near future, with
possibilities of additional job open-
ings in several quarters.

A meeting has been schedyled for
Monday (18) between Local 802 execs
and representatives of the Broadway
presentation houses—Paramount,
Capitol and Strand. Since the pre-
sentation houses stopped paying
stand-by money in August, 1947, the
local has been running in the red.
The contract between these theaters
and 802 expired last Labor Day, and
attempts to get together have been
completely unproductive. What the
local now wants is the restoration of
house bands in these spots, regardless
of the featured traveling band policy
in effect there. The local may also
be cxpected to bring up the matter of
stand-by pay it feels is due from Au-
gust, 1947, and which its attorneys
are now mulling with a possible view
toward legal action. ‘Theater reps
are not expected to be kindly dis-
posed to either of these proposals,
and how far the local will go in press-
ing them remains to be seen.

A more immediate prospect of em-
ployment rise lies in television, with
Petrillo’s signing with the webs two
weeks ago, and a contract covering

musicians on TV film expected soon.
Vaudeville is another area of prom-
ise, what with the Palace’s gearing
for the return of flesh acts. The local
offered a scale agreement to the
Palace management this week.

Wax

The local’s spokesmen are hoping
for an upswing in recording dates in
coming months. While offering no
figures, they say that recording work
has plummeted, and ascribe most of
the drop to the technological compli-
cations (different speed platters and
players) that are besetting the buyers,
distribbers and waxeries alike. It
has been estimated that 802 members
do between 60 and 70 per cent of the
country’s recording—so that what
happens here is indicative of the con-
dition of the whole industiry rather
than just a segment. However, Local
802 brass looks for a dissipation of
the confusion—by the forces of time,
promotion and public acceptance—
and an attendant jump in record em-
ployment. Execs estimate that it may
take six months to turn the trick.
Some 175 waxeries are now licensed
with the AFM, compared with more
than 700 in pre-ban days.

Local 802 spokesmen are most op-
timistic about the radio employment
picture, with a number of new live
shows reported in the works for net-
work and indie outlets.

200 Majestic Masters
Offered for Sale or Lease

NEW YORK, April 16.—Mercury
Records is offering either for outright
sale or for lease on a royalty basis
about 500 of the masters which the
diskery procured in the Majestic Rec-
ords’ auction sale about six months
ago. The masters being offered for
sale include all except those by Eddy
Howard, Alfred Newman and Noro
Morales and some by Louis Prima,
Georgia Gibbs, Bob Hannon and Rose
Murphy. Included in the masters
up for barter are sides by such artists
as Ray McKinley, George Olsen, Al

Trace and others.

Mercury execs point out that the
diskery currently has its hands full
with its own flow of releases. In
addition some of the artists on the
available masters now record for
other firms and Mercury feels that

it would not want to aid competitive
diskers with these artists. And the
waxery also points out that some
smaller diskers could do more justice
to the available masters than could
Mercury at this point.

head of the government copyright
office,

Castro, when asked the reason for
his reported 100 per cent success in
re-signing writers whose contracts
were due to expire this year, despite
the known fact of Roca’s considerable
influence, said that the Cuban song-
writers “appreciate that Peer is really
an international organization, with
potential royalty income from all

over the world.” He also mentioned
the writers’' appreciation of Peer as
the inceptor of Cuban and other
Latin-American composers’ societies,

Observers, however, are of the
opinion that Castro’s signing success
was a case of getting to Cuba fustest
wilh the mostest.

Trend to Melody

According to Castro, the Cuban
music picture has brightened consid-
erably in recent months with a
marked return-to-the-melody trend
among tunesmiths there. Not only
Peer, but virtually every other pub-
ber dealing in Latin-American music,
has been decrying the mambo and
be-bop influences of late. With song-
writers devoting themselves to “hip”
beats, jazz riffs and progressive ar-
rangements, the stream of Cuban
melodies of the caliber of Marta,
Quiereme Mucho, Siboney, Peanut
Vendor and the like has been drying
to a trickle. Virtually nothing capable
of plug possibilities here has been
coming from the Antilles in recent
years. Peer and other pubbers have
been bombarding the Cuban writers
with pleas to return to songs with
singable melodies, and now, Castro
says, “the change for the better can
be seen.” He quoted Havana Vic-
tor distributor, Jesus Humara, and
Panart Record topper, Ramon Sabat,
as also cognizant of the return to
melody.

Castro also stated that 75 per cent
of the Puerto Rican music output is
under contract to Peer, with the pub-
be represented there by Gonzales
(Tato) Ardin.

European P.A.s
Set for Haymes

HOLLYWOOD, April 16. — Dick
Haymes will hop the pond to do &
series of p.-a.’s in England, Scotland
and Continental Europe. He will open
a one-week run at Birmingham’s
(England) Hippodrome August 8,
will move to the London Palladium
August 15 for two weeks and will
bow at Glasgow’s Empire Theater
August 29.

These are the only dates confirmed
at press time, with negotiations con-
tinuing for other stints on the Con-
tinent. Haymes is reportedly getting
$12,500. He is expected to score on
the basis of his pix and Brunswick
(Britain’s label for U. S. Decca) disk
sales.

Monroe Booked
For N. Y. Statler

NEW YORK, April 16. — Vaughn
Monroe will play his first Gotham lo-
cation engagement in a couple of
years next October, when he opens a
month’s run at the Cafe Rouge of the
Hotel Statler here. Monroe missed
out on a New York engagement this
year when his annual fall “home,” the
Hotel Commodore’s Century Room,
gave up the name band biz.

Prior to the Statler date, Monroe
will make a cowboy flick which is
skedded for shooting in September.
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MUSIC IN THE MORGAN MANNER

P’ayed by RUSS MORGAN and His Orchestral §

Complete on Four Ten-inch Records
@ DOES YOUR HEART BEAT FOR ME?

SO LONG Decca 25080
@ WABASH BLUES

@ GOODBYE MY LADY LOVE Decca
EL1 GREEN'S CAKE WALK 5152

@ THE MORE WE ARE TOGETHER

Decco 24196
DECCA ALBUM No. A-685 Price $3.75

SONGS OF HARRY WARREN
Played by RUSS MORGAN and H:s Orchestra

Camplete on Four Ten-Inch Records
& SEPTEMBER 1N THE RAIN Decca
SHADOW WALTZ 239
@ BY THE RIVER SAINTE MARIE Decca
YOU'RE MY EVERYTHING 21992
» CHEERFUL LITTLE EARFUL
WOULD YOU LIKE TO TAKE A WALK
Dacca 23993

& AISIN(EI. MAKES THE HEART CROW

ND
HAVE A LITTLE FAITH IN M
Dacca 23994

DECCA ALBUM Mo, A-566 Price $3.75

MUSIC FOR TAP DANCING
Played by RUSS MORGAN and His Orchestra

Complete on Four Ten-inch Records

@ WALTZ CLOG: Neopolitan Nights Decca

BUCK AND WING:1 Bye Bye Blues 2546

@ SOFT SHOE: Swanee River

MILITARY TAP: The Stars And Stripes

Forever Decca 2547

® RHYTHM TAP: The Japaness Sandman
SWING TAP: Satan Tukes A Holiday

Decca 2548

© SPANISH TAP: La Cumporsita  Decca

RUMBA TAP: Mamu Inex 2549

DECCA ALBUM No. A-55 Price $3.75

A LITTLE BIT OF HEAVEN
A collection of Irish songs sung and played
in waltz time
played by RUSS MORGAN sung by FELIX KNIGHT
with mixed chorus under direction of JEFFRY ALEXANDER

Compleie on Four Ten-inch Records o

& COME BACK PADDY REILLY Decco |

COME BACK TD ERIN 23486
¢ LASS FROM THE COUNTY MAYD

THERE'S A COTTAGE BY THE SHANNON

Decca 23487

% A LITTLE BIT OF HEAVEN (Shuro They

Call 1t freland)
IN THE VALLEY NEAR SLEIVENAMON

Dec /
LINGER AWHILE - STUMBLING 15107 j

THE TRAIL OF THE LONESOME PINE | &

% BARROOM POLKA

PUT YOUR SHOES ON, LUCY
Both with The Rythmasres
Decca 24608

% CRUISING DOWN THE RIVER

SUNFLOWER  Both with The Skylarks
Decca 24568

RUSS MORGAN with BING CROSBY
AMGNG MY SOUVENIRS

DOES YOUR HEART BEAT FOR ME Decca 23743
MY HEART GOES CRAZY
$0 WOULD | Decca 23784

Decoa 23488 |

& SWEET (HNISCARRA 3
THAT TUMELEDOWN SHACK (W

ATHLONE Doecca 23489

OECCA ALBUM No. A-413 Prica $3.75
All record Albums are Gvatlable os singleg.

Don’t Wait For

YOU'RE NOBODY 'TIL SOMEBODY LOVES YOU

WHEN YOU LEFT ME Decca 24503
IT'S ALL OVER BUT THE CRYING  with Bob Eberly
MATINEE Decca 24373

BEG YOUR PARDON
ALL DRESSED UP WITH A BROKEN HEARY

Decca 24339
THE MORE WE ARE TOGETHER
THE TRAIL OF THE LONESOME PINE

SOMEBODY ELSE 15 TAKING MY PLACE

Decca 24196

DOLORES Decca 25398
APPLE BLOSSOM WEDDING with Kenny Baker
LOVE AND THE WEATHER Decca 24117
» ON THE OLD SPANISH TRAIL  with Kenny Baker
AFTER GRADUATION DAY Decca 24116
MY ADOBE HACIENDA with Kenny Baker
THIS IS THE NIGHT Decca 23846
THE OLD LAMP-LIGHTER with Kenny Baker
LOVE WALKED IN Decca 23781

JALOUSIE with Kitty Carlisle
BEAT OUT DAT RHYTHM ON A DRUM Decca 23542

ur Salesman,

ORDER TODAY! :
ook 10 DECCA FOR THE GREATEST COLLECTION OF THE GREATEST RECORDS !

with these great

DECCA

BEST SELLING RECORDS!

v FOREVER AND EVER

YOU, YOU, YOU ARE THE ONE
Both with The Skylarks
Decca 24569

% SO TIRED
| HEAR MUSIC

Decca 24521

YOU CAN'T RUN AWAY FROM LOVE
with Bob Bberly
SERENADE (Music Played On A Heartstring)
Decca 24376
I'M LOOKING OVER A FOUR LEAF CLOVER
BYE BYE BLACKBIRD with Mils Herth At The Organ,
Ames Brothers and Ensemble

Decca 24319
THE CAB SONG with Hildegarde
SIGH BY NIGHT Decca 23473
THE DONKEY SERENADE with Felix Knighs
BECAUSE Decca 23476
TRUE with Monica Lewhs
CRYING FOR JOY Decca 24334

JUST IMAGINE with Monica Lewis and Bob Eberly
LUCKY IN LOVE Decca 24328

WHILE WE DANCED AT THE MARD] GRAS
WHEN YOUR HAIR HAS TURNED TO SILVER
(1 Will Love You Just The Same)
with Monsca Lewis and Bob Eberly

Decca 24329
Single Records —~

75¢ each (plus taxes)

Pricss do nol
Include Federal,
State of Local
Taxes
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Telecasters View ASCAP
TV Bite as Triple Radio

(Continued from page 13)
radio is figured after deductions are
made for line costs, agency discounts
and the 15 per cent sales commission.
In the case of the current TV blue-
print, however, the percentage bite
would be predicated on TV income
without the above deductions. In
other words, he said, ‘the percentage
would not have to be three times the
radio percentage in order to approxi-
mate three times as much money.
This particular source stated he
didn’t see how any of the TV com-
panies could buy the deal, but he in-
dicated there’s no telling ‘what the
TV committee might do.
Tele’s Philosophy

TV philosophy or the matter ranges
widely. Some believe, as do some
music publishers, that a quick com-

promise can still be made, whereas’

others mutter about the advisability
of relying on the industry’s own re-
sources, if need be. This means
Broadcast Music, Inc. One TV source
stated, “If we have to fight them, the
time is now, not later.”

The philosophy of the owners of
music rights, with regard to TV,’is

P-Wee Hunt Il
Dates Canceled

AMARILLO, Tex., April 16.—Ork
leader Pee Wee Hunt was stricken
while leading his band here this week
and is seriously ill in a local hospital.
As a result, General Artists Corpora-
tion has been forced to cancel the
ork’s bookings until further notice.

Hunt was set for San Antonio;
Baton Rouge, La., April 29; Missis-
sippi State College, Starkville, April
30, and the Skyway Lounge, Cleve-
land, May 3, in addition to a number
of other one-nighters.

GAC has hopes that Hunt will be
able to resume with a four-weeker
at the Deschler-Wallick Hotel, Co-
lumbus, O., May 19,

Hanover Music

Weston Pubbery

HOLLYWOOD, April 16 —Paul
Weston, Capitol’s musical director,
this week entered the music pub
field with a firm of his own, Hanover
Music Corporation, and named Capi-
tol Songs as selling agents. Weston’s
company will stress. instrumentals,
educational items, specialty material
and folk music.

For the latter, Weston intends to
make a research jaunt into the hill
country sometime this summer in
an effort to unearth traditional folk
songs. Traditional airs will be used
in Weston’s radio and record activ-
ities. First item in Hanover’s cata-
log is Bop Went the Strings, an
original instrumental which he re-
cently released on Cap wax.

Specialty Ankles
L. A. for Strip

HOLLYWOOD, April 16.—Special-
ty Records will abandon its downtown
Los Angeles offices in favor of the
Sunset Strip when it moves into its
8508 Sunset Boulevard location May
1. This gives the Strip its second
diskery, Specialty moving four doors
away from Tempo’s offices. Accord-
ing to Art Rupe, Specially prexy,
diskery wants to be closer to Holly-
wood now that it owns two publish-
ing firms. As reported earlier by The
Billboard, Specialty recently acquired
Greenwich Music (ASCAP) and
Venice Music (BMI) and placed Pete
Kameron in charge of the two firms.
Strip 1ocation will facilitate Kameron
in working on pubberies’ items.

chiefly this: Music performed over
TV is worth more than when per-
formed over standard broadcasting.
This is true, they believe, because of
the very nature of the TV medium,
which is essentially dramatic. Also
music execs argue that TV shapes up
as an advertising medium with miuch
more basic impact than any of the
older ad mediums. For this reason,
too, they believe music 4s worth
more on TV. Some also argue that
TV will reduce the income which
copyright holders derive from- cur-
rent music users and they will there-
fore have to compensate.

Morris Takes
Spivak Seram

Case to AFM

NEW YORK, April 16.—The Wil-
liam Morris Agency (WM) has taken
orkster Charlie Spivak to the Ameri-
can Federation of Musicians (AFM)
in an effort to make the leader assume
the responsibility and/or losses which

may be incurred as a result of
Spivak’s cancellation of 17 one-
nighters. Spivak asked out of the

dates when he landed an engagement
via a direct booking at the Shamrock
Hotel in Houston, beginning April 28.

WM band topper, Cress Courtney,
explained” that he had booked the
orkster on a series of 17 dates, each
of which was allegedly confirmed
with Spivak via phone conversations.
Courtney also claims that he for-
warded letters to Spivak fqllowing
each phone conversation to confirm
the phone calls. Last week Spivak
came up with the Shamrock deal and
asked to have the one-nighters can-
celled after they were confirmed to
the ops. Courtney, fearing that some
of the ops will have incurred some
expenses on the dates by now, feels
that the agency should not be held

responsible. The agency’s stand is
that Spivak should be held re-
sponsible.

Meanwhile Spivak’s case against
WM, which secks severance of the
orkster’s pact, has not yet come up
for a hearing from the AFM exec
board.

Tootlers in Videol
Picture Get Carpet |

Call by AFM Head

HOLLYWOOD, April 16.—Eagle-
eyed American Federation of Musi-
cians (AFM) Prexy James C.
Petrillo was quick to note that sev-
eral Local 47 sidemen had reportedly
appeared In the new series of Jerry
Fairbanks’ musical video films (The
Billboard, April 16). Union prexy
wired Local 47 head, J. K. (Spike)
Wallace, demanding that orksters
appear before the union chieftain
here for ‘“questioning.”

Talent involved included Leo
Diamond, harmonica player; Tony
Larue, marimba; John Matson, ac-
cordionist, and Ken Card, banjo.
All were ordered to appear at Local
47 headquarters and explain their
alleged violation of the union’s anti-
tele film rulings. At press time union
spokesmen could not be reached for
comment on the outcome of the
session.

Court KO’s Sale

Of ASCAP Card‘

NEW YORK, April 16.—In munic-
ipal court this week Judge Byrnes,
in the case of Pat McCarthy, et al,
vs. Bob Stephens (The Billboard
April 9), denied the plaintiff’s motion
that Stephens’s membership in the
American Society of Composers,
Authors and Puplishers (ASCAP) be
turned over to the plaintiffs. The
plaintiffs’ counsel argued that a pub-
lisher-membership in the Society is
merchantable and salable, and that
such a transfer—from Stephens to
the songwriters involved, would per-
mit the writers themself to collect
royalties allegedly owed them by
Stephens.

Byrnes said; “As shown in the op-
posing papers and in the able briet
submitted by counsel for the third
party (ASCAP), there is no authority
in law for the relief sought by the
creditor on this motion. This deter-
mination is made without prejudice
to the right of the creditor to apply
for any other relief for which they
may be entitled upon proper showing
of authority thereof.”

N. Y. Indie Presseries Plan
Price War Offset Via Code

NEW YORK, April 16.—Indepen-
dent record pressing plants in the
New York area appear headed for
a rough summer unless adjustments
can be made to the new character
of the market. With pressing prices
at their lowest mark since prewar
days, local plant operators are at-
tempting, thru their newly organized
Record Molders Association (The
Billboard, April 16), to offset a pos-
sible price war, and to establish a
code of ethics for the industry, to be
submitted to the Federal Trade Com-
mission. Individual pressers have
expressed grave concern over the
recent entry of the major label com-
panies into the contract-pressing
field. At least one major is offering
a 15-cent per disk price, including
plating (master, mother and stam-
pers). The lowest indie price reported
is 15% cents with plating. During the
war, certain indies were charging
over 30 cents per disk.

Plant owners have observed that
the new 35-cent labels (including
Varsity, Hi-Tone and Spotlight),
most of which have their own plants,
have been eliminating other regular-
price pop indies from the field, there-
by cutting the business of the indie
pressers who rely entirely on contract

pressings. Also, by putting out their

Engel Opposes
Extending Use
Of G.I. Hit Kits

NEW YORK, April 16.—U. S.
Army’s request for an extension of
the use of hit kits, relayed to the pub-
lishers last week by Harry Fox, pub-
lishers’ agent and trustee, has drawn
a spirited reply from Lyle Engel, of
Song Lyrics, Inc. Engel states that
an important source of publisher in-
come is derived from lyric magazines;
that three years ago income to the
pubs from this source was $750,000,
and now it is about $350,000. “If
would seem . . . this is an asset worth
protecting . . . and that your organi-
zation as well as music publishers,
should take every possible precaution
against further diminution of this in-
come . . . we all know that the only
way the lyric magazines can pay any
sum whatsover to the publishers is
from the income derived by their
sales. . . .”

Stating neither he nor the publish-
ers are averse to the boys in the army
getting the song material, Engel points
out that the industry is called upon
to make a donation of its property to
the government. Claiming that other
industries are not called upon to do
this, Engel states, “If, of course, the
government cannot afford to pay for
these copyrights, then I feel your po-~
sition would be justified in asking the
industry to give them free of charge.
Fortunately, the U. S. government is
solvent. . -

Engel adds he would be happy to
discuss the matter with pubs and
work out a fair method of payment.

Gay Hypes Live
Qaters in D. C.

Via “Kornecert”

CHICAGO, April 16.—Connie B.
Gay, emsee. of Radio Ranch shows
over WARL, Arlington, Va., is ex-
panding his live folk music promo-
tions to a point where Washington
will soon take its place with the na-
tion’s top folk music centers. Gay,
who does four hours of disk jockey-~
ing daily and also emsees a 45-min-
ute show by his Radio Ranchmen
each day, will open a regular
Wednesday night show at the 900-
seat Terrace Room of the Washington
National Airport June 15. Show will
be called Capitol Korncert.

In addition, Gay has made a deal
to utilize the National Watergate,
10,000-seat amphitheater on the Po-
tomac, periodically this summer. First
date at the Watergate, where the en-~
tertainers work on a ,$1,000,000 barge

own labels, these plants have been| to the audience on shore, will be May

able to continue operating with full

19, with Red Foley and the entire

staffs, and are thereby able to main-| cast of the Prince Albert NBC seg

tain the efficiency that enables them |

of the Grand Ole Opry and George

to establish low prices for outside con- ! Morgan set to appear.

tract work that’s still available. These
larger outfits also maintain their own
mills and plating tanks, enabling them
to offer further savings. |

The plight of the label-less indies
was further empasized this week
when one operator in that class sent!
out an open price list offering disks|
a* 1415 cents, without plating. Altho
this plant does not have its own mill
or plating facilities, its owner claimed
that he could still operate at a pro-
fit, that the low price was necessary
if he was to hold his accounts. His
act was one of the subjects precip-
itating an emergency meeting of the
Molders Association board of direc-
tors yesterday (15), since it is doubt-
ful that many other members can
meet this price.

This same operator last week re-
ported his new price for filled viny-~
lite unbreakable disks as 20 cents,
but the next day another presser]
offered the same thing at 19 cents
The market low for these disks three
months ago was 24 cents.

Gay will also work several dates
at Constitution Hall this summer and
fall. For the past two years he has
been staging barn dance jamborees
at Turner’s Arena, 3,000-seat hall,
Fridays and Saturdays and will con-
tinue, even with his heavy outside
schedule.

Redwood Is London

Distrib in Frisco

NEW YORK, April 16.—A new
company, Redwood Record Sales, Inc.,
has been formed by the London
Gramophone Corporation to distrib-
ute London, Rex and Beltona rec-
ords in the San Francisco area. The
move follows the withdrawal of
Messrs. Sues, Young & Brown from
the Frisco area.

Office and warehouses have been
set up at 745 Bryant Street, San
Francisco, under management of Bert
Annear.
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| DON'T MISS IT_

JOHNNY BOND «

and his Orchestra

RED HEAD
HURRY! HURRY! HURRY!

M-G-M 10391

ANOTHER MONEY "M

ART MUUNEY

and his Orchestro

AGAIN
FIVE FOOT TWO, EYES OF BLUE

M-G-M 10398

N S#s from So0urh By Ao *
HUGO

WINTERHALTER

and his Orchestra

BALI HA'l
SOME ENCHANTED EVENING

Vocal by Stuart Foster
M-G-M 10399

INSTRUMENTAL HITS

DAVID ROSE °

and his Orchestra

SWEDISH RHAPSODY
SONG OF THE VAGABONDS

M-G-M 30196

JUDY VALENTINE

KISS ME SWEET
KITCHY KITCHY KOO

M-G-M 10394

RT M
S Or go";"

M-G‘-M RECORDS

'THE ‘GREATEST NAME | IN ENTERTAINMENT
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Record Possibilities

Based 00, ceporta coceived (ait toree days of Week Ending March 18

THE BIABOARD PICKS:

beluto aro most
The Buibuara musio etaf;, recordsd ttstea c
lml‘y't:prO:(;ﬁ"p%mnw e getermined by entry tnte Dest getiing  Mmost
played or must heard features of the Chart

The Nation’s Top Tunes

Based on reports received last three days of Week Ending Apr-il 15 el

The nation’s 10 top tunes, THE HONOR ROLL OF HITS, 18 determined by & scientifio
tabulation of various degrees. of each song’s popularity as measured by survey features of The
Blllboard's Music Popularity Chart.

HOMOR ROLL OF HITS

{Trade Mark Reg.)
The title ‘HONOR ROLL OF HITS," is a reglstered trade-mark and the listing of
the hits has been copyrighted by The Billboard. Use of either may not be made with-
out The Blliboard's consent.

Wiatechalter's Ork
WHAT'S % HAHIL4..............,...Bluy Rckstine With Hugo i.TA.MGM lOSBi
coen Menrivaetes oo G
{fstol on wax thece “comes up with ls greales
uﬂlgﬁfﬁ&‘ﬁ;.w:nﬁ :ogeptsnu 'lbhathu magl;ﬁl&;::}ﬂ e}mlh:ﬁ)d(;{'du\.n‘:wtﬁ?lln;&dl
and Dave 8axon. 8 ;
:r::‘l:g“l‘:tl:gereloyb u?;el:l:ed and compiemenied by Hugo Winlerhaitec's orking.

Records available: B. Barron Ork, MGM 10346; Jack Smith-The Clark Sisters,
Capitol 15372; Frankie Carle, Coiumbia 38411; H. Carrol, Mercury 5249; R.
Morgan, Decca 24568; The Three Suns, Victor 20-3349; N. Alexander, Mono-

Thizs Week Last Week
1
/_)) (ULI f. CRUISING DOWN THE RIVER  pupons % i’ <5 “Tascar 1

gram 111: Primo Scala. London 256; Ames Brothers, Coral 60035; The Rid-

I dlers-The Hi Tonians Hi-Tone 104; The Paulette Sisters, Spotlite 505; L.
Monti's Tu-Tones, Double Feature DF 2010.
Electrica)l transcription libraries: Blue Barron, Lang-Worth; Vincent Lobpes,
NBC Thesaurus, Buddy Weed, Associated; Russ Morgan Ork, World; Lawrence
Welk, Standard.
By Frank Winkler-Malia Rosa 4
2. FOREVER AND EVER Published by Reobbins (ASCAP)
Records available: H. Carroll & the Carolers, Mercury 5252; Perry Como-M.

Ayers, Victor 20-3347; Russ Morgan Ork, Decca 24569; D. Shore-B. Zimmer-
man Ork. Columbia 38410. M Whiting, Capitol 15386; P. Reed, Dance-Tone
312.

Electrical transcription tibraries: Larry Clinton, Lang-Worth; Sammy Kaye,
NBC Thesaurus; Russ Morgan, World; Lucille Norman, Standard; David
23 Street, Standard.

By Sid Tepper and Roy Browsky
3' RED ROSES FOR A BLUE LADY Pablished by Mills (ASCAP) 3
Records available: J Laurenz, Mercury 5201; G. Lombardo, Decca 24549; V.
Monroe, Victor 20-3319, B. Lee-The Keynotes. London 392; L. Douglas & Hi-
Tone Serenaders, Hi-Tone 103; B. Breen-B. Martin Ork, Spotlite 507.
Flectrical transcription libraries: Charlle Spivak, World, Lenny Herman,
Lang-Worth' Novatime Trlo, NBC Thesaurus; Michaei Douglas, Standard.

o By Carl Sigman and Bob Hilliard
4' LARELESS HANDS Publshed by Melrose (ASCAP) 6
Rccords avaitable: Bob & Jean, Decca 24563, E. Dean, Mercury 6170; J.
Desmond, MGM 10349; 8. Kaye Ork, Victor 20-3321. J. Laurenz, A. Vincent,
Mercury 5245, Shorty Long & The Santa Fe Rangers, Victor 21-007; L.
McAuliffe, Columbia 20546; A. Smith, MGM 10380; M. Torme, Capitol 15379;
P. Paige-The New Yorkers, Spotlite 507: J Price, Rich-R’-Tone 443; P. Reed,
Dance-Tone 310; B. Crosby-K Darby Singers, Decca 24616; M. Smith-H. Heldt
Ork, Magnolia MS 1002; Bing Crosby-K. Darby Singers, Decca 24618; Tex

Ritter, Capitol 57-40155.
Electrical transcription libraries: Monica Lewfs-Mack Stewart Quartet, World;
Larrv Clinton Lang-Worth; Sammy Kaye, NBC Thesaurus.

s FAR AWAY plACES By Whitney and Kramer 2
. : Putlished by Lanrel <(ASCAP)
Records available: Bing Crosby, Decca 24532; Margaret Whiting-The Crew
Chiefs, Capitol 15278; Vic Damone, Mercury 5198; Dinah Shore, Columbia
38356 Varsity 127: Perry Como-H. Rene Ork, Victor 20-3316, Ames Brothers,
Coral 60016: O. Tucker Double Feature 2002; Smith-J. Miller, MGM 10358,
E. Baird Hi-Tone 104; P. Terry-Paulette Sisters, Spctlite 500.
Flectrical transcription libraries: Stanlev Black Ork. London: Kaye Armen,
Associated; Waltz Festival Ork, NBC Thesaurus; Lawrence Welk, -Standard.

By Mack David
6- SUNFI-OWER Publishedyhya;‘am(i:: (ASCAP) s

Records available: D. **Two-Ton" Baker, Mercury 5239; S. Browne-The
Squadronalres-J. Miller, London 394; J. Fulton-E Ballantine, Tower 1454;
J. Kiltv MGM 10339; M. McKinley Ork, Victor 20-3334; R. Morgan Ork,
Decca 24568, Frank Sinatra, Columbia 38391. J° Smith-Crew Chiefs, Capitol
15394: Deuce Spriggens-T. Willlams Ork, Capitol 11405 J. Cooper-The New
Yorkers, Spotlite 512; P. Reed, Dance-Tone 302; Gene Autry, Co'umbia 20579.

Elecirical transcription libraries: Charlle Splvak, World. The Swingtones-The
Jumpin® Jacks. NBC Thesaurus; Shep Fields. Lang-Worth

By Russ Morgan and Jack Stuart
1' So ImED Pu%lished by Glenmore {ASCAP) 9
Records available: N Donovan, De Luxe 1165; K. Starr, Capito! 15314; R.
Morgan Ork, Decca 24449; W. Scott, Super Disc 1059: L. Johnson, King 4263;
F. Martin Ork, Victor 20-3350; Reggie Goff. Londor 354; P. Terry-The New
Yorkers, Spotlite 509.
Electrical transcription libraries: Kay 8tarr, Standard.

\ By Dr. Arthur Colahan
8. GALWAY BAY Purtished by Loeds (ASCAPY |
Records available: Bing Crosby, Decca 24295:; B. Johunson, Columbia 38279;
B. Lester Rainbow 70015; J McNally-P Green Ork, MGM 10270, J. Pickens,
Victor 20-3238; A. Shelton, London 287; Varsity 127 Bobhy Worth. Castle

. 1257; Fran Allison-Eddie Ballantine Ork, Rondo R-184; C. Dennis-B. Cole Ork,
Capitol 15403: L. Dougias-Hi-Tone Serenaders. Hi-Tone 101. P. Terry-8.
McWilllams, Spotlite 508; Mungal-H. Heldt Ork. Magnolia MS 1004, Dennis
Day, Victor 20-3413.
Electrical transcription libraries: Shep Fields, Lang-Worth; Stanley Black Ork,
London .
mprre_ ' By Kaye, Wise and Lippman .
| 9' A Yoa RE ADORABLE Published by Laurel (ASCAP) 10
Records available: P. Como-Fontane Sisters, Vi.ctor 20-3381, L. Fotine Ork,
Decca 24579; J. Pace-G. Ellis Ork, Keystone 1600; R. Paige-The New Yorkers,

Spotlite 510° T. Pastor Ork, Columbia 38449, P R ed, Dance-Tone 311: J.
Stafford-G. MacRae-P Weston Ork, Capitol 15393; A. Vincent-J. Carroll

RCA-VICTOR 20-3330 | o
ol (No information on electrical transcription libraries avajlable as The Billboard

gocs to press.)

0. POWDER YOUR FACE WITH SUNSHINE , 537 sombaray oo e nscap, 8

A Published by Lombardo (ASCAP)
Records available: D. Bryon-1 Black Ork, Dana 2031; £ Knight-The Star-
dusters. Decca 24530, Primo Scala Banjo & Accordion Ork-The Keynotes,

Y London 367; B Barron. MGM 10346; D. Martin-P. Weston Ork, Capitol

4 g - 15351; Doris Day-Buddy Clark, Columbia 38394, Sammy Kayge, Victor 20-3321;

1 ] . Double Peature, 2000, A Vincent-J. Laurenz, Mercury 5247, Phyllis Marshall-
' ] Norm Alexander Quartet, Monogram 104, E. Baird-The Hi-Tonians. Hi-

!;I‘o:,uai 10‘3:‘J. Tucker, SD(I)‘the 500, P. Reed, Dance-Tone 302.

ectrica ranseription libraries: Blue Barron, Lang-Worth, Sammy £aye,

1650 Broadway‘ New YOI‘k ]9’ N. Y. NBC Thesaurus; Manhattan Madcaps, NBC Thesaurus; Lawrence We“{k,
Standard; Kay Starr, Standard.
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“THE DILLBOARD PICKS” perrys disking

? of this nation-wide sensation!

'A_YOURE ADORABLE

The flip’s going places too! . ..

WHEN 15 SOMETIME

RCA VICTOR 20-3381

oz TILLTHE END OF THE WOR

op the AND

THREE‘WISHES RCA VICTOR 21-0036

THES WEEK'S RELEASE! SPIRITUAL
‘ Thy Holy Will Be Dons FREDDIE EVANS’ GOSPEL TRIO
POPULAR Each Day (I Grow A Little Nearer) 22-0014
Old Fashioned Song TEX BENEKE
Telsa ) 20-3417 BLUES
Need You JOHNNY BRADFORD Brand-New Baby EDDIE “SUGARMAN" PENIGAR
You Can’t Buy Happinese 20-3418 | Wonder Baby 22-0016
The Heart Of Loch Lomond TOMMY DORSEY
e " e NEW CLAUDE THORNHILL ALBUMI
A Chapter In My Life Called Mary SAMMY KAYE AN INVITATION TO DANCE
Kiss Me Sweet 20-3420 Where Or When
Blyes For What t've JOHNNY MOORE'S Auvtumn Nocturne 20-3390
Never Had THREE BLAZERS There’s A Small Hotel
How Could | Know 22-0020 Sleepy Serenade 20-3391
Hew It Lles, How ff Lies, How It Lies BUDDY MORENO Lullaby Of The Rain
Maney Bun (From “South Pacific’’) 20-3421 | Don’t Know Why (1 Just Do) 20-3392

FOLK
Doddy, When s Mommy Coming Homa  TEXAS JIM
Saving Up Coupons ROBERTSON
21-0039
Need You PATSY MONTANA and DAVE DENNEY
I Didn’t Know The Gun Was Loaded PATSY MONTANA

21-0040
Old Time Religlon Song HARMONEERS QUARTET”
The Harmoneers' Gospsl Special 21-0041

RCA VICTOR DIVISION, RADIO CORPORATION OF AMERICA, CAMDEN, NEW JERSEY
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Sheet Music

Based on reports received last three days of Week Ending Epril 15

BEST-SELLING SHEET MUSIC

Tunes listed are the national best sheet music sellers, List is based on reports
recelved each week from all the nation’s sheet music jobbers. BSongs are Ilisted
according to greatest number of sales. (F) Indicates tune Is in a film; (M) indieates
tune 1s in legit musical: (R) indicates tune is available op records

jadavICE

POSITION
tvg 5?2:{ \%xi ' vrlv?:z]esk . Publisher
11 1 1. CRUISING DOWN THE RIVER (R) D G - A - « . Spitxer
18 2 2. FAR AWAY PLACES (R)......0voi1v0cvcsnssnsacesess.Laurel
7 8 2. SUNFLOWER (R) .......iiivvusirpenssasessssssass,.Laurel
1 4 [} 4. FOREVER AND EVER (R).......ccvcvinsuivssvessss.Robbins
i2 4 8. RED ROSES FOR A BLUE LADY (R)......s0i0envens....Mills
19 3 6. GALWAY BAY (R)..... e s Seese g e s e e ipalsteds
18 7 7. POWDER YOUR FACE WITH SUNSHINE (R)......Lombardo
4 10 8. CARELESS HANDS (R)........0000enuuvivcncranees..Melrose
& 13 8. SOMEONE LIKE YOU (F) (R)......c...veuv.u.....Harms, Ine.
] 8 10. “A” YOU'RE ADORABLE (R).. s ivuvenonvoonocnncnns Lauret
] ® 11, SOINLOVE (M) (R)............. veriieieesees. T, B. Herms
8 185 12. IT'S A BIG, WIDE, WONDERFUL WORLD (R)....,.......BM1
14 14 13. I'VE GOT MY LOVE TO KEEP ME WARM (R)..........Berlln
2 10 14, AGAIN (F) (R) .....etiiiietenconss iesasaseseesss.Robbins
8 12 18. I DON’T SEE ME IN YOUR EYES ANYMORE (R)......Laure

e

SV GORDON  / ENGLAD'S TOP TWENTY
BUDDY /' MacRAE e T
(LARK

Engiied A merioss

Shapire-
[ 1 1. TWELFTH STREET RAG....Chappell .....,.... Berneted

® H 2. FAR AWAY PLACES.......Leeds ......,c.s..Laured

i § 6 3 POWDER YOUR FACE
Columbia / WITH SUNSHINE .........Chappell ...,.0....Lombards
16 4 4 HEART OF LOCH LOMOND.Unit .............Chappel
8 8 ® 1IN A SHADY NOOK BY A
BABBLING BROOK ........Keith Prowse......Stasny
[ ] ¥ €. ON THE FIVE FORTY-FIVE. Strauss Miller ..... Shapire.
4 5 Bernstein
DI(K 18 4 7. CUCKOO WALTZ .........Kelth Prowse......Criterlos
18 s 8 ON A SLOW BOAT TO
HAYMES CHINA .......cciiiuvnn... Morrie ...........Melross
2 15 9 LAVENDER BLUE (Dilly,
. ] Dilly) c.ieviieerivnsncesessSulm ciuvnvee.voss. Santly-Jeor
Decca QI(K ] 29 9 10. WHEN YOU'RE IN LOVE...Bradbury Wood...,Chappel
‘ 6 12 11. CRYSTAL GAZER .........Dash .............Leeds
JAMES 28 10 12. BUTTONS AND BOWS......Victoria ..........Famous
4 11 13. PUT 'EM IN A BOX, TIE
’EM WITH A RIBBON......Connelly ....,....Remiek
London ! ® 13 14. IT'SMAGIC ...............Campbell-Connelly. . Witmarh

% 17 14, HOW CAN YOU BUY KIL-
LARNEY .................Peter Maurice......*

Y 18 18. FOR YOU .......cceceoses.Feldman ...c.caaes. Witmars

./ 3 14 17. MOTHER'S DAY ..........Billy Reld....e0...®
— 1 — 18. YOU'RE STILL THE ONLY
\ GIRL

sessessessesccsssssos Francle Day .seees®

Mercury 8 19 18, LILLETTE .......c.veiviee® oiiienennneanss Jofforsos

# — 19. CIGARETTES AND
HN%Y WHISKEY AND WILD, Tim Spences
WILD WOMEN .........,,.Chappell ......cc. Musle, Ine

GESMOND | B *Publisher not availlable as The Billboard goes to:ﬁj.
MM . CANADA'S TOP TUNES

Bongs listed are sheet music best sellers in Canads. Listing 1s based on records
recelved from the seven largest retallers in the Dominfon.

POSITION
Weeks| Last | This

MY todate| Week | Week
by : 10 1. CRUISING DOWN THE RIVER
KAYE 2. RED ROSES FOR A BLUE LADY
22

1
8
3 3. GALWAY BAY
4 4. POWDER YOUR FACE WITH SUNSHINE
Victor 4 8
: 16 2 6 FAR AWAY PLACES
°
12
7

8. SUNFLOWER

7. FOREVER AND EVER

8. CARELESS HANDS

9. I'VE GOT MY LOVE TO KEEP ME WARM
10, DOWN BY THE STATION

10. CLANCY LOWERED THE BOOM

10, 1 LOVE YOU 80 MUCH IT HURTS

i 11 13. LAVENDER BLUE

1 — 14. A ROSEWOOD SPINET

2 12 14, “A’” YOURE ADORABLE

Published by

SHAPIRO_BERNSTEW & (0. Ne. [

RICHARD M. VOLTTER @ GEORGE PINCUS
{ Vice-President) (General Manager]
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ﬁ!eé Cowliimo

DEALERS aa COIN OPERATORS

Order these . . .
SENSATIONAL NEW

RECORDS NOW ...
°*NEW ARTISTS °*NEW STARS

That Are Sweeping the Country —Discovered on His
Philip Morris Broadcast—NBC—10:30 P. M., Sunday
THE HOTTEST LINE IN AMERICA

AN

(ACCORDION SOLO) ® ALBUM MA #s01 DIELISSA SM[T“

CONTINO BOOGIE LADY OF SPAIN

CANADIAN CAPERS SCRRENTO Carcless Hands
(ZARDAS CHIRIBIRIBIN

SUNRISE SERENADE TWILIGHT

i; [(EAROLD PARR

Little Old Church Near Leicester Square
MS f1002

("The New Singing Sensations From

HAROLD PARR

A Dreamer With a Penny
It's a Big, Wide, Wonderful World

MS £1003

Naskville, Tennessee”)

| Didn't Xnow the Gun Was Loaded

Put Your Shoes on lucy
ms #1006

JOHENNY MUNGALL

Galway Bay

You're Irish and You're Beautiful
MSs #1004

PPB LSS IPIIA NI IS AL PP
A A N N N

(“The Caruso of the South”)
The Lord’s Prayer
Home on the Range

L]
VAL

ms fi1oo7

AH records listed are accom- 3
panied by Horace Heidt and his
Musical Knights.

Always True in My Fashion

So In Love 5%
(From "Kiss Me Kate,’ Words and Musie
by Cole Porier)

PAIE 4

MS #1001

DEPARTMENT STORES, DEALERS AND COIN OPERATORS,
ORDER NOW BY WIRING OR WRITING—

E 119 FIFTH AVENUE

NEW YORK 3, N. Y.

MAGNOLIA RECORD CO.
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K!SS%N@’ REE
R (furover)
‘o .f cﬁ& %g SﬁEEFﬁEﬁﬁ?
@GW ANYMORE 7

Dance Jone # 30

oll

.z)cmce EW[ATEST DISCOVERY

/ (Also

IEYOURE ot COMPLETELY
SATISFIED ”

\

(Firover)

%gg § MEET You

.Dcmm TOYLP/ # /131

Radio Popularity

Based on reports recelved last three days of Week El".dlng Apl’l| 15

MEW INGLAND DISTRIBUTOR

MACAULAY COMPANY

11 SALEM STREET
MEDFORD 335, MASS.

TWO POSITIVE
JUKE BOX
FAYORITES

PINN. — DELAWARL — MEw JERSEY

MARNEL DISTRIBUTORS

1622 FAIRMOUNT AVL.
PHILADELPHIA 30, PENN.

YOU WwilL BE
REARING MORE
OF GLORIA

WITH
AT SANDS’
ORCHESTRA

CONTACT YOUR
DISTRIBUTOR
OR WIRE - PHONE - WRITE

SELECT TERRITORY OPEN TO RATED DISTRIBUTORS. JUKE BOX OPERATORS CONTACT DIRECT
I NO DISTRIBUTOR IN YOUR LOCALITY. FREE SAMPLE RECORD TO LEGITIMATE OPERATORS,

I BOULEVARD :

REVERE 51, MASS

RECORDS MOST PLAYED BY DISK JOCKEYS

Records Ilsted here in numertcal order are those played over the greatest number
of record shows. List is based on repiies from weekly survey among 1,200 disk jockeys
thruout the country. Unless shown In this chart, other avallable records of tunes
listed here will be found in the Honor Roll of Hits, Music Popularity Chart, Part L.
(F) indicates tune ts from a film; (M) indicates tune is from a legit musical.

PORITION
Weeka! last | 'Thin

todatel Week |'Weebk ido. By
12 1 1. Blue Barron Ork...............
Q00__ 000000000G MGM 10346—ASCAP
8 2 2, o .M Tormc-S Burke Ork.
........ Capitol 15379—-ASCAP
] 3 3 RED ROSES FOR A BLUE V, Monroe .......
................. 00 eeee.s . Victor 20- 3319—ASCAP
8 8 4, CRU]SING DOWN THE R Morgan Ork. ... ukicee.. . 200
1 A 9354 a8 550 66 0000000000602 000G 100000 Decca 24568—ASCAP
8 11 5. FOREVER AND EVER..... .P Como-M, Ayers..............
eseee.osVictor 20- 3347—ASCAP
12 4 8. SO TIRED.................R. Morgan.......ceoiveenuecns
......... Decca  24521—-ASCAP
] 8 7. CRU!S]NG DOWN THE J. Smith-The Clark Sisters-F. De-
............ w+e... Vol Ork..Capito]l 15372—ASCAP
B 12 8. CARELESS HANDS.........5. Kaye Ork..........c.o00v. ..
....... Victor 20-3321—ASCAP
3 18 9. AGAIN ....... vesseseansss Y. Damone-G, Osser Ork........
......... Mercury 5261—ASCAP

{V_ Lynn. London 310; M, Torme-P. Rugolo Ork, Capitol 15428;
D. Haymes-G Jenkins Ork, Capitol 15428)

1 = 10. FOREVER AND EVER...... M. Whiting.......oo0viienenn.
......... Capltol 15386—ASCAP
2 13 11. ALL RIGHT, LOUIE, DROP Wesson Bros...................
THAT GUN.......... 000 080000008 National 9070—ASCAP
(] 8 12, CRUISING DOWN THE "F. ‘Carle Ork-M. Hughes

RIVER .............. SR0000 BobGacS Columbia 38411-—ASCAP
(Continued on page 144)

S WITH MOST VOCAL AND INSTRUMENTAL
PLUGS IN KEY AREAS (RH SYSTEM)

Tunes lsted recelved the greatest number of key radio plugs according to in-
formation supplied by the Richard Himber (RH) logging system. Numerical points
total are computed as follows: ! point per sustalning instrumental;, 2 points per
sustaining vocal; 3 points for commercial instrumental; 4 polnts per commerciai vocal.
Thus, commercial vocal carried i New York, Chicago and California would receive

12 points, etc.
Week of April 8-14

81-—S8ustalning nstrumental
8V —8ustalning Vocal

SONG

€l—Commerclal 1nstrumental
CV-—Commerclal Vocal

Add.
Heard N.Y. Heard Chi. Heard Calif. Sur. Tot.
SISV C(ICV SISV CICV SI SVCICVPts. Pts.

312031325"5021"2

Songs Pub.

A Chapter In My Life Called Shapiro-

Mary Bernstein
A Wonderful Guv (Sou'h Paclhc) Wllhamson 0_5_0_30_1 0 4 ¥ 2 0 3 3 &0
amy Kisses  HilaRanged 4 0 2 1 8 4 3 230 2 78
Careless Hands - Melrose 2_3 _0_4 1_3_ 0 _5_ 0_5_0_477_9
C:Jising Down the River Spitzer T 6250013501 24 308
Dont Cry, Cry Baby Santly-doy 7 4 0 4 0 2 0 3 1 7 0 2 2 72
éverywhere You Go Lom_ba;—do 0 5 0 21 9 0 3 2 9 0 2 4 81
F: Away Places Lauret 21 OT'I 1 _6_2 _7—0 7—9;
-For;ver and Ever T Robb;n;— —2_6‘{7;1—2_3_6—7‘0_0-4 ?’ﬂ
.Have a Little 5ym;athv B.vV.C 5 _6_0 _2_33—0 _4 -2_4— (_)_2 _10 7_0

(Continued on page 144)

SONGS WITH GREATEST RADIO AUDIENCES (ACD

(Beginning Friday, April 8, 8 a.m.,, and ending Friday, April 13, 8 a.m.)

Tunes listed have the greatest audiences on programs heard on network stations in
New York Chicago and Los Angeles. List is based upon John G. Peatman's Audience
Coverage Index The index Is projected upon radlo logs made avallable to Peatman’s
ACI by the Accurate Reporting Scrvice in New York, Radlo Checking Service in Chicago,
Radio Checking Service In Los Angeles. Listed are the top 30 (more in the case of tles)
tunes alphabetically. The mmnsic checked s preponderantly (over 60 per cent) allve.

(F) Indicates tune is from a film; (M) Indicates tune is from a legitimate musical;
(R) Indicates tune is available on records. In each instance the licensing agency
controlling performance rights on the tune is tndicated.

The feature is copyrighted 1947 by the office of Research, Inc., 3470 Broadway,
New York 31, N Y. WNo reference may be made to any of this material except in
trade papers; no other use ts permitted; no radlo broadcasts utilizing this information
may be aired. Infringements will be prosecuted.

The Top 30 Tunes (plus ties)
A Chapter in My Life Called Mary (R) ..Shapiro-Bernstein—ASCAP

A Wonderful Guy (M) (R). o o 000000000000 Chappell—ASCAP
Beyond the Purple Hil)s (R) 0 g 00 eees.s.Goldmine—ASCAP
Candy Kisses (R) .. ... ... .ttt riittieenctoennenoennes Hill & Range—BMI
Careless Hands (R) .......... 96000000 00000000500000 Melrose—ASCAP
Cruising Down the River tR).......... 0000 veeso..Henry Spitzer—ASCAP
Don’t Cry, Cry Baby (R)...... ...-Santly-Joy-—ASCAP

Everywhere You Go (R)... ..Lombardo-~ASCAP
Far Away Places (R)....... Laurel-—ASCAP
Forever and Ever (R)....... cooo Robbins-—ASCAP
Have a Little Sympathy (R) C0000a00000a Bregman-Vocco-Conn—ASCAP
Hurry, Hurry, Hurry (R) .. ... ......... ..Dreyer—ASCAP

1 Didn’t Know the Gun Was Loaded (R).
I Don’t See Me in Your Eyes Anyniore (R)

. .Lewis-—ASCAP
Laurel—ASCAP

If 1 Could Be With You (F) (R)............... 0000000000 oI©.o Remlck—ASCAP
1f You Stub Your Toe on the Moon (F) (R)..... 000000 .E. H. Morris—ASCAP
it’s a Big, Wide, Wonderful World (R).............. D0000000000 060000 BMI—BMI
I’ve Got My Love to Keep Me Warm (R)..... 0000000000 F00000a0 Berlin-—ASCAP
Johnny, Get Your Girl (R)....o..ovvnieiinione,s veessises.Bourne-—ASCAP
Love Me, Love Me, Love Me (or Leave Me Alone) (R) o cesess Miller—ASCAP
No Orchids for My Lady (R) .. .0 vttt iierieneinnanonnnnanns Leeds—ASCAP
Once and for Always (R)............. Burke & Van Heusen—ASCAP
Powder Your Face With Sunshine (R) a .Lombardo—ASCAP
Red Roses for a Blue Lady (R)........ o veeess . Mills—ASCAP
So in Love (M) (R) ............. 000 AT, ') Harms—ASCAP

(Continued on page 34)
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~ Exclusively on
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. ot '5%5\_5““““ : -
His Newest Release (e 5 SWEETHEART ANY MORE
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Monday thru Friday on (BS

for CAMPBELL'S SOUP and FRANCO AMERICAN SPAGHETTI

Press:Relations — GEORGE B. EVANS.— 251 W..57th S& —INew York City

Direction:
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Sam Gooedy

RECORD WHOLESALER

853 9th Ave.
New York City 19, N. Y.
Cirele 6-2161 ® Circle 5-9698 ® Circle 7-6362

Immediate Delivery Largest Stock

POPULAR -- RACE -- HILLBILLY

ATTENTION, OPERATORS-DEALERS
Always in Stock All Hits on

VICTOR -- COLUMBIA--DECCA-- CAPITOL--M. 6. M.--LONDOX

And Any Other Hit Running on Any Label
POPULAR

IT'S COLD QUTSIDE ... c.000eeeevsnsss. CLARK & SHORE . ...,

RIDERS IN THE SKY .o vovevevsnnvsnsess .VAUGHN MONROE .......0 ... ... 54

BING CROSBY ................... 54¢

BURL IVES ... eetiaeieaeeaa.. A4
“A” YOU'RE ADORABLE ...,..0e000000.5..TONY PASTOR ...... e eieeea.. 44

PERRY COMO . .. ... ereiveeen.. 54g

STAFFORD & MacRAE ............. 54¢
AGAIN | 4ovennencnionannnnanaeenes ....CORDON IENKINS

VERA LYNN

VIC DAMONE .

MEL TORME

. ART MOONEY .. ...

EVERYWHEREYOUCO '.................LOMBARDO . .. ...,

CROSBY & KNIGHT .../ .. ... 54¢
HOW IT LIES, HOW IT LIES ... 00vu.ee.. .CPOSBY & KNIGHT ..........i... 54¢
LOUIE, DROP THECUN ....c.0vuseaness. . WESSON BROS. Ceveeieiraee. B4

CODFREY _........ OO ... a4c

ART KASSEL . ... .. B 1.1
WONDERFUL CUY . .....cov.0000vsuse..DINAH SHORE ... .. B )

FRAN WARREN ... . ... evvaiiie.. Bag

MARGARET WHITING ............ 54¢
;VAA;.S'N“THAT MAN RICHT OUT OF MY HAIR FRAN WARREN .. ................ 54¢
SOME ENCHANTED EVENING [ ..........PERRY COMO ........ .. 54¢

BING CROSBY .. . S4¢

SINATRA ... .., 44¢
CRUISING DOWN THE RIVER ,,..........PUSS MORCAN . 54¢

BLUE BARRON ..., 44¢
SLAUGCHTER ON 10TH AVE. .............ORIGINAL MCM RECORDING ...... 54¢
OPEN THE DOOR POLKA ,......cc0000s..DANA RECORD .. ... ....... cae.. 54¢

BLUE BARRON . . ... ............. . 44¢
THANK YOU ,......... teesssecssecess .BUDDY MORENO ... ...... veeea.e. 54¢

STAFFORD & MacRAE ...........,. 54¢
HURRY, HURRY, HURRY . ..............]JOHNNY BOND . ..., 50000000 44¢

ANDREWS SISTERS .. 54¢
BARROOM POLKA ........ .RUSS MORCAN .

PUT YOUR SHOES ON, LUCY

"R1ISS MORCAN :L
SIM ALAU

..PEGCY LEE .
RAY McK'NLEY ocoDoCDDoo

CENE KRUPA ..., cvee. 44¢
YOU'RE SO UNDERSTANDING ,..........BLUE BARRON [ . Z.X'4
MAKE A MIRACLE
ONCE [N LOVE WITH AMY |.......0....RAY BOLGER ..o.evevvrvnnesnn... T0¢
FOREVER AND EVER
BLUE ROOM f ... . .. .......... PERRY COMO . RG0000- B Bl 54¢
RED ROSES FOR A BLUE LADY ... ... ... .. Y. MONROE . ... .. . . . . """ 54¢
! DON'T SEE ME IN voun EYES ANYMORE. STARLICHTEDS & CORDON [ENKINS. 54¢
WHAT'S MY NAME ... ..., e, AN WARPEN .. ............... 54¢
COMME ClI, comm &Y 6q00000000000000 DICK HAYM"S e, 54¢
FRANK SINATRA ............ [N 44c¢
BALLHAD .. ... .. ..... ................PECCY LEE . . .i.iiiiaeenas... S4¢
NOTHING LIKE A DAME .. ... wesseenus...DAVE BARBER ........ R s Ak, 54¢
WHATTAYA SAY WE co
BODY & SOUL ... .... . veeeve...CHARLIE VENTURA ... ........... 54¢
LULLABY IN RHYTHM
BIRDLAND ... ...... erssaecccssanacss. CHARLIE VENTURA ,............. 54¢
pormmr OF JENNY .....ce0c000000.,.KING COLE .. ... .. Ceveseease.. S4g
OVERTIME
VICTORY BALL ... .. tereeserscvesevess . METRONOME ALL STARS ,......... 54¢
WHAT'S MY NAME
CARAVAN teseessenscacesess .BILLY ECKSTINE .. .....u.u.u...... 44¢
BEWILDERED
HUCKLEBUCK ceereeeicsanesasess . PAUL WILLIAMS

ROY MILTON Ceesssbtcecavesan
tevevaces.s .BUDDY JOHNSON ............,...
.....BUDDY JOHNSON . ..iceriennnennn

eeeeseeees..SARAH VAUCHAN ..,.
eiie..iSADAH VAURHAN

DON'T CARE WHO KNOWS
SOMEONE SO SWEET AS YOU
BLACK COFFEE

AS YOU DESIRE ME ... ...
BIANCA

DEACON'S HOP . ... .. eeveees.  JAY McNEELY . . 54¢

HUCKLEBUCK DADDY ., coDD D JIMMY PRESTON' tevestsriaasesese 54¢

CANDY KISSES . ... .....oc0vvivniiinnn, RED FOLEY ... ... evecrssacieens 34¢
CEORGE MORGCAN ................ 44¢

DON'T ROB ANOTHER MAN'S CASTLE .,..EDDY ARNOLD .....c.....0\...... 54¢

HEART FULL OF LOVE ... ......... vee...EDDY ARNOLD ...,.,.,........... ¢

TENNESSEE BORDER .......... Do0oD00000 RED FOLEY ... .cieeruroinnncnanns

UP ABOVE MY HEAD | HEAR MUSIC ... .SISTER THARPE .

NOBODY’S FAULT BUT MINE ............S5ISTER THARPE

MY LORD AND teesrcaeraensnaese SISTER
PRECIOUS MEMORW! siseessessessanss SISTER THARPE
HE NEEDS ME . ... . ..ccieeees0cnses .SISTER THA"PE
STRETCH OUT ..... cesesssessssss.. . SISTER THARP

! MUST SEE JESUS . ......cce0uveeess...SISTER

BzopP
ALL RECORDS OF ANY LABEL

THARPE .,

S e Y WV

No order too large or too small to
fill. Our price is as follows: 5¢ above
wholesale cost on any label. All
albums 309, discount of full price.
Wholesale only. Terms C. 0. D.

We invite expor? orders. Al
shipments by Parcel Post and
motor freight during strike.
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Retail Record Sales

Based on reports recetved last three daya of Week Ending April 15

BEST-SELLING POPULAR RETAIL RECORDS

Records listed are those selllng best in the nation’s retall record stores idealers).
List is based on The Billboard’s weekly survey among 4,970 dealers in all sections
of the country Records are hsted numerically according to greatest sales. (F) Indi-
cates tune is In & film, (M) indicates lune is In a leglt musical. The B side of each
record is listed in ftale.

PONITION
Weeks| 1.ast | This
todate! Week |Weed
] 1 1. CRUISING DOWN THE
R1V ceirarassraenssssssR, Morganm Ork.........00000ns
Sunﬂowe sseenssss.Decca 24568—ASCAP
13 a 2. CRUISING DOWN THE
RIVER ...................B. Barron Ork.
Powder Your Fac- Wrth [N .MGM’ 10346—ASCAP
Sunshine
[ ] e 8. FOREVER AND EVER......P. Como-M. Ayers.......
1 Don’t See Me in Your PN .Victor 20- 3347——ASCAP
Eyes Anymore
[} 3 4. FOREVER AND EVER......R. Morgan Ork,........
You, You, You Are the Oru sessrsssesDecen 24539—ASCAP
14 [} B. RED ROSES FOR A BLUE
LADY .......... veeevees. V, Monroe Ork. a
Melancholy Mm.strel 0@00000 . Victor 20 33!9—ASCAP
21 4 6. S0 TIRED ..........s6+0..R. Morgan. .Decca 24521—ASCAP
1 Hear Music
e 13 7. CARELESS HANDS.........M Torme-3. Burke Ork.
Always True to You in M sesesses.Capitol 15379-—-ASCAP
Fashion
16 [ ] 8. FAR AWAY PLACES,......B. Crosby-K. Darby Choir......
Tarra Ta-Larra Ta-Lar ve.ssDecca 24532-——ASCAP
3 12 9. “A” YOU'RE ADORABLE...P. Como Fontaine Sisters-M.
When Ils Sometime? Ayers Ork , 000
0000000 Vietor 20 3381—ASCAP
11 8 10. CARELESS HANDS...... +++8, Kaye Ork .....
Powder Your Face With 0DO0DDODO Victor 20- 3321’——ASCAP
Sunshine
4 13 11, NEED YOU ,......... veessd. Stafford and G. MacRae-P,
“A” You're Adorable Weston Ork.......
...... .. Capitol 15393—-ASCAP

{Wesley & Marilyn Tuttle, Capitol 15423 The Highway Bere-
naders, Highway H-3459; B. Crosby & Crew Chiefs. Columbia
38450, J. Bradford. Victor 20-3418; Q. Lombardo & His Roysal
Canadians. Decca 24614; Patsy Montana & D. Denny-The

Buckeroos, Victor 20-0040)

WARNING [} In vutilizing these charts ¢or buying purposes readers are

e urged to pay particular attention to information listed which
shows the length of time a record has been on the chart, and whether a record’s popu-
larity has increased or decreased This information is shown in the left-hand columns
under the headings: ‘“Weeks to Date,” “Last Week’ and “This Week.” If & record has
had an unusually long run, or i# its current position “this week’ versus “‘last week*
shows a sharp drop, readers should buy with caution.

7 11 12, SUNFLOWER ........... ..R. Morgan,..Decca 24568—ASCAP
Cruising Down the River
14 7 13. GALWAY BAY.......... ...B. Crosby....Decca 24295—ASCAP
My Girl's An lrish Girl
7 21 14. CRUISING DOWN THE\
RIVER aidis cons oo vesod. Smith-The Clark Sisters-F. De-
Coca Roca Vol Ork..Capitol 15372—ASCAP
® 14 18. RED ROSES FOR A BLUE
LADY ......... weses...G. Lombarde Ork.....
Everywhere You Go cessesss.Dececa 24549——-ASCAP
8 190 16. AGAIN ................ ...V. Damone-G. Osser Ork.
lHLovc You So Much It veversss.Mercury 5261——ASCAP
urts
(V. Lynn, London 310; M. Torme-P Rugolo Ork, Capitol 13428;
D. Haymes-G. Jenkins Ork, Capitcl 15428)
3 7 17. YOU, YOU, YOU ARE THE
ONE ..ot riieannnnnns .R. Morgan Ork.......
Forever and Ever .Decca 24569——BMI
(J. Eager & Eager Beavers E, Museue Ork Grand G-25010;
Ames Bros.,, Coral 60015; H. Rene Musette Ork Standard T-142;
D James-H. 8mart, London 331; Jackie Brown Quartet, MGM
10336, M. Law-B. Martin Ork, Spotlite 511; Three Suns, Victor
20-3322; K. Griffin, Rondo R-186)
[ ] 16 18. BLUE SKIRT WALTZ.......F. Yankovic and His Yanks-The
Chaxlie Was a Boxer Marlin Sisters ...
....Columbia 12394-F~—ASCAP
{H. Marding, Uraod G-25013; H Carroll & Carolers, Mercury
8252, L. Duchow Red Raven Ork., Victor 20-3358; Socach-Babat
Polka Ork, Decca 45068; V Zembrusky, Continental C-1260;
Harmony Beils Ork-J. Conway & The Wayfarers. Dana 2042)
18 18 19. FAR AWAY PLACES.......P. Como-H. Rene Ork.
Missouri Walts v eosaasVictor 20- 3318—-—-ASCAP
1 == 18. ONCE IN LOVE WlTH AMY.R. Bolger +..Decca 40065—ASCAP
Make a Miracle
(P. Martin Ork. Victor 30-3324: P. Sinatra, Columbia 38391)
¥ == 81. SO TIRED .....c.0000c0es- Starr....Capltol 13314—ASCAP
Steady Daddy
w= 32. SLAUGHTER ON 10TH
AVENUE (Parts ] and I}).,.L. Hayton Ork...... ..MGM 30174
(Phil Green & Ork, London R-10034; D. Lynn-P. Weston Ork,
Capitol 15354)
4 10 22. “A” YOU'RE ADORABLE...J. Stafford and G. MacRae-P,
Need You Weston Ork
cviaeens .C-pltol 15393—ASCAP
17 17 24. POWDER YOUR FACE
WITH SUNSHINE .........E. Knight-The Stardusters.....
Orle Sunday Afternoon veees-ve..Decca 24530—ASCAP
$ 36 24. 1DON'T SEE ME IN YOUR
EYES ANYMORE ..... veo.:.G. Jenkins-The Stardusters,.,...
Because You Love Me ca 243576—ASCAP
(H. Forrest. MGM 10373; V. Lynn B Browne-B FParnon Ork,
London 403: P. Como-M. Ayers Ork, Victor 20-3347T)
1 - R4, AGAIN .......... rveveseasnlr Jenkms Ork-D. Haymes....
Skip to My Lou Decca 24602—ASCAP
1 — £7. CARAVAN ...............Bllly Eckstlne 00ao0
A Senorita’s Bouguet vee..MGM !0368—ASCAP
{Duke Ellington Ork, Victor 20—3291 R Linn Ork, Signature
28122; The Three Steps, Radio Anlst 232;. L. Marcus Jewel
R-5008; J. Bacon & Three Little Pigs, FM 387; J. ngglns
Honeydrippers, Exclusive 216; ‘B, Matthews-B, Adlam Ork, MGM
10266; L. Paul, Capitol 15313; The Three Kings, Seva 2008)
8 24 28, AGAIN ..................M Torme-P Rugolo Ork......
Blue Moon ..., .Capitol 15428-—ASCAP
8 30 29. FOREVER AND EVER......M. Whmng Capitol 15386—ASCAP
Dreamer With a Penny
h § — 30. RIDERS IN THE SKY.......V. Monroe Ork.... Victor 20-3411
Single Saddle
{B. Crosby-K. Darby S8ingers, Decca 24618; B. Ives, Columbla
184435)
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MARGARET PEGGY
WHITING LEE STAFFORD

. ""SOME

. ® ¥ NOTHIN’ LIKE “I'M GONNrA

Show H“’sl | “YOUNGER THAN | A DAME” WASH THAT
7 ® : 14

SPRINGTIME (Dave Barbour Orchestra MAN RIGHT

. and Male Chorus) OUTTA MY
' HAIR"

RECORD. No. 57-542 | RECORD No. 57-543 RECORD No. 57-544

CAPITOL HAD 'EM FIRST. ..
CAPITOL HAS 'EM BEST!

| They're Growing Bigger...and gGGE

“MY ONE AND ONLY HIGHLAND FLING" IO ST Gl 57-566
Gordon MacRae

“BABY, IT'S COLD OUTSIDE" Margaret Whiting o ¢
Johnny Mercer

"‘hese “CARELESS HANDS" Mel Torme 15379

" EW “CARELESS HANDS” Tex Ritter 57-20155%
“CANDY KISSES” Johnny Mercer 57-558

Cﬁ PITOI. “CANDY KISSES" Eddie Kirk 15391

“HAVING A WONDERFUL WISH”

8 d 57-568
Releases (Time You Were Here) LGSR L

“THE HUCKLE-BUCK" Benny Goodman 87-576

“} WISH 1 HAD A NICKEL”
Over: “SOMEDAY YOU’LL CALL MY NAME~

ORDER NOW from your distributor,
and cash in with CAPITOL!

Jimmy Wakely 57-40153
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6 Recorded by

THE KING COLE TRIO

Capitol 15418

HE Y ver O

RECORDS
HOLLYWOOD

MARTHA RAYE’S

OOH DR.KINSEY!

A
LASH

ON

A156BVENN

*503

REVERSE

“AFTER YOU'VE GONE"

|

WITH

PHIL
MOORE RECORDS.

ORCHESTRA 62G7%5anta Monics Bivd.

! H Iywoog, «Calif.

J15COVENN

Retail _Record Sales

Based on reports received last three days of Week Ending Apl’ll 15

BEST-SELLING CHILDREN'S RECORDS

Records listed are those children’s records selling best in the nation’s retail record
stores (dealers), according to The Billboard’s weekly dealer survey. Records are
listed according to greatest sales

POSITION
Weeks | Last | This
todate| Week | Week

45 1 1. LITTLE TOOT (One Record)
Don Wilson-The Starlighters...... ... _ .. .. . .Capitol DAS-80
SO DEAR TO MY HEART ALBUM (Four Records)
Walt Disney-B. May, Director. . .............. Capitol BD-124
Capitol DD-109

12 2 2

34 4 3. BUGS BUNNY AND THE TORTOISE (Two Records)

Mel Blanc-Billy May.. ... ................. -..Capito] DBX-83
45 3 4. BOZO AT THE CIRCUS (Two Records)

Billy May with Ork-Vance *“Pinto” Colvig..... Capitol BBX-34
45 6 5. BUGS BUNNY (Three Records)

Mel Blanc. senrci=edas wlbggas. . siie, sy o 8o - CapitoF CC-64
36 8 6. BOZO AND HIS ROCKET SHIP (Two Records)

Billy May with Ork-Vance “Pinto” Colvig...... Capitol BBX-65
23 7 7. LITTLE ORLEY-UNCLE LUMPY ALBUM (Two Records)

Fred Waring and Pennsylvanians....... .. ...... Decca CUS-7
30 5 8. BOZO UNDER THE SEA (Two Records)

Vance “Pinto” Colvig-Billy May Ork...... ....Capitol DBX-99
7 - 8. MOTHER GOOSE (One Record)

E. Luther S. .. K¥a. w saa . sl oo mple, o oo ond . . Decca CU-100
28 14 10.

GENIE. THE MAGIC RECORD (One Record)
Peter Lind Hayes. . .. ... ... ... ... ... .. .
NURSERY RHYMES (Two Records)
Frank Lutherz.a...s:sm cmayc-c.
SPARKY AND HIS TALKING TRAIN
H. Blair-B. May................
UNCLE REMUS (Three Records)
Johnny Mercer and Original Cast.
LITTLE ENGINE THAT COULD (Two Records)
P. Wing. ... ... ... .. ... .. ...
BAMBI ALBUM (Three Records)
S. Temple-Chorus; P. Smith, director. ... Victor Y-395
FLICK, THE LITTLE FIRE ENGINE (Two Records)
B. Relr.feld G. Holm-R. Dann...... o B MGM L7-A
.Capitol DBS-90

NURSERY RHYMES ALBUM (Two Records)
K. Carson-B. May...........
IST-SELLING RECORDS BY CLASSICAL ARTISTS
BEST- ECORD LASSICAL ARTH
Records listed are those classical and semi-classical records selling best in the

nation’s retall record stores (dealers). according to The Billboard’s weekly record
dealer survey Records are listed accovding to greatest sales

.Decca CU-102
34 10 11.
...Decca CS-5
(Three Records)
.Capitol BC-66

1 —— 12.

36 — 12.

..Capitol CC-40
15 11 14.

.Victor Y-341

24 11 15.

1 — 15.

3 —— 15.

POSITION
Weeks| Last | This
todatel Week | Week
124 2 1. Warsaw Concerto
Boston Pops, Arthur hedlcr, conductor; Leon Litwin,
pianist iR T ) Saa A e B B P Victor 11-8863
181 1 2. Clair de Lune
Jose Itawrbics -2l s - elh JEEE . o .o mid 2 aba bae N Victor ¥1-8851
172 2 3. Chopin’s Polonaise
Jose Iturbi...... .. ... ... .. .. .. ..., -Victor 11-8848
15 — 4. Fiddle Faddle
Boston Pops. Arthur Fiedler, conductor........ Victor 10-1397
1 —_ 4  Second Hungarian Rhaprody

.Victor 12-0763

BEST-SELLING RECORD ALBUMS BY CLASSICAL ARTISTS

Bos%ton Pops, Arthur Fiedler. conductor.

Albums listed are those classical and semi-classical albums selling best. in the
nation’s retail record stores (dealers). according to The Biliboard's weekly record
dealer survey. Albums are listed according to greatest sales.

I'OSITION
Weeks | last | This
tudate| Week | Week
18 1 1. 1 Can Hear It Now Album (Five Records)

Edward R. Murrow, Narrator.. . ........... Columbia M?-800
1 —_— 2. Tchaikovsky: Piano Concerto No. 1 (Four Records)

NBC Symphony Ork, A. Toscanini, conductor, Vladimir

Horowitz . ... coosme . .. . owipgem:m-n -Victor DM-800
1 _— 3. Franz Lehar Operettas Album (Three Recor ds)

A. Gura, P. Anders, E. Schwartzkopf, R. Glawitsch, M. Wulf,

H. Welfing, Berlin Philharmonic Ork; Dr. H. Schmidt, Isser-

stedt, director.................. Capitol-Telefunken ECL-2501
Rimsky-Korsakov: Scheherazade, Op. 35 Album (Five Records)

A. Rodzinski, director, the Cleveland Ork....Columbia MM-398
Chopin’s Favorites (Three Records)

First Piano Quartet. ... .................. .. Victor MO-1227
1 — 4. Chopin: Les Sylphides (Three Records)
Boston Pops, A. Fiedler, conductor. .........., Victor M-1119

~ BEST-SELLING POPULAR RECORD ALBUMS

Albums listed are those selling best in the nation's retail record stores t(dealers)
List is based on The Billboard’s weekly survey among 4,970 dealers in all sections
of the country. Albums are listed numericallv according 'o ereatest sales

POSITION

Weeks | Last | This
todate| Week | Week

9 1 1. KISS ME KATE ALBUM (Six Records)
A, Drake-P. Morison-L. Kirk-H. Lang-A. Hill-H. Clark-J.
Diamond. .. qe - st e e o s o e oo i e mERE N - - Columbia C-200
14 2 2. WORDS AND MUSIC (Four Records)
1.. Horne-B. Garrett-M. Rooney-J. Allyson-J. Garland-A.
Sothern-L. Hayton Ork. .. ......................... MGM 37
10 3 3. STAN KENTON ENCORES ALBUM (Three Records)
S. Kenton Ork-J. Christy. ... ................ Capito} CC-113
5 5 4. JAZZ AT PHILHARMONIC, VOL. IX (3 Records)
1. Jacquet-J. Jones F. Phillips-H. Jones-H. McGhee-R.
Brown, B, Hayes.. . ................... Mercury JATP Vol.
15 8 4. VAUGHN MONROE SINGS ALBUM (Four Records)
V. Monroe OrKum . . iwuwaah - - 5 ¢ =be /a0 o Goubine oo oo o Victor P-234
16 10 4. I CAN HEAR IT NOW ALBUM (Five Records)
Edward R. Murrow. ... .. ... ... ........ Columbia MM-800
6 4 7. SUPPER CLUB FAVORITES (Three Records)
P. Como-R. Case-The Satisfiers-L. Shaffer Ork....Victor P-237
116 — 8. GLENN MILLER (Four Records)
Glenn Miller. ........ccoiiiiiirnioiennnans Victor P-148
3 7 9. TO MOTHER (Three Records)
E. Arnolde . .ous memamm - o o v o005 ocaion 0 . Victor P-239
22 6 10, ROSES IN RHYTHM (Four Records)
F. Carlewaums - o oo oo 0000000 00000000 0000000 Columbia C-174
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The Nation’s No. 1
FOLK SONG WRITER
SCORES AGAIN

“DON'T ROB ANOTHER
MAN'S CASTLE”

O

Written by
JENNY LOU CARSON




34 MUSIC The Billboard _ April 23, 1949

| Ry AR/

7
| ¢ Box :
Juke Box Record Plays
[ 4
@ l Eavici
| Based on reports recelved last three days of Week Ending April 15 Y
\ ~ MOST-PLAYED JUKE BOX RECORDS
Records listed are those receiving the greatest p:.ay in the natlon's juke boxes
List is based on The Billpoard s weekly survey among 3,558 operators in all sections of
the country. Lister under the title of each of the most played records are other
avallable recordings of the same tune. Unless shown in this chart, other avallable
” records of tunes listed nere w'll be found in the Honor Roll of Hits, Music Popularity
Chart. Part L.
POSITION
Weeks| Last | This
| todate! Week |'Week
! 9 1 1 CRU!SING DOWN THE R. Morgan Ovk................
| RIVER! .. atafiois oo oolols T e Decca 24568—ASCAP
12 2 2 CRUIS!NG POWN “THE = 'Blue Barron Ork...............
. | RIVER ............ Y =S = GM 1.0346—ASCAP
HARMONY BELLS ORCHESTRA with 6 4 3 FOREVER AND EVER.. ‘R. Morgan Ork ... isea Aseap
.......... ecca .
PEGGY STANLEY and DICK BYRON 15 3 4 RED ROSES FOR A BLUE V. Monroe Ork... .. ...
d ILADY . i ohe o s mromansgolelol - o o ool Victor 20- 3319—ASCAP
n 8 5 FOREVER AND EVER...... P. Como-M. Ayers...........
2 s & 5 TOREVER AND EVER......P. Como Victor 20-3347—ASCAP
i 3 10 8 6. CARELESS HANDS......... S. Kaye Ork........ .. cov. .. .
‘ ‘ ’ ’ ........ Victor 20-3321—ASCAP
] s 7. SUNFLOWER ........_...... Morgan. ..Decca 24568-—ASCAP
11 11 8. RED ROSES FOR A BLUE G Lombardo Ork.. . .....
1 /PN 50000000000000000C00_ 0GI~CQo0 i Decca 24549—ASCAP
[ 16 10 9. FAR AWAY PLACES . Crosby-K. Darby Choir ... ...
) | R A Decca 24532—ASCAP
' : ] 20 7 10, SO TIRED.................R. Morgan...Decca 24521—ASCAP
3 19 11. NEED YOU...... 0000000005 J. Stafford and G. MacRae-P.
i Weston Ork.................
FRANK WOJNAROWSKI and his DANA CHOIR | ~ Wetm 0 o e e e
X N (Wesley & Marilyn Tuttle, Capitol 15423, The Highway Serena-
DANA #2038 // l ders, Highway H-3459, B. Crosby & Crew Chlefs, Columbia 38430;

J Bradford. victor 20-3418; G. Lombardo & His Royal Cana-
dians, Decca 24614; Patsv Monfana & 0. Denny-The Buckeroos
Victor 20-0040)

/
7,
‘ (‘J%%EN (‘, g “ “ @ % “ 7 12 12 12, GALWAY BAY............. B. Crosby....Decca 24235—ASCAP
Y
?R @A ¢ In utilizing these charts for buying purposes readers are
w A R N I N G urged to pay particular attention to information listed which
shows the length of time a record has been on the chart, and whether a record’s popu
larity has increased or decreased. This information is shown in the left-hand columns
S under the headings: “Weeks to Date,” ‘“/Last Week’” and “This Week.” If a record has

N OIder Fl‘om Your D|S||‘|bui°|‘ or wrﬂe '0 2 % had an unusually long run, or if its current position “‘this weel’’ versus “‘last weeld”
Marlin Sisters. . .............

N > shows a sharp drop, readers shouid buy with caution.
DANA MUSIC CO, Inc.
- g o b4 ' Columbxa 12394-F—ASCAP

286 FIFTH AVENUE NEW YORK . N. Y, | (H. farding, Grand G-25013; H. Carroll & ~arnlers, Mercury
3 5 2 1 5252; L. Duchow Red Raven Ork. Victor 20-3356; Sacach-Habat
Wisconsin 7-9093 Polka Ork, Decca 45068, V Zembrusky. Continental C-1260.

Harmony Bells Ork-J. Conway % The Wayfarers, NDana 2042)

4 15 13. CARELESS HANDS ....... M. Torme-S. Burke Ork.
....... . Capitol 15379—ASCAP
5 16 14, BLUE SKIRT WALTZ...... F. Yankovic and His Yanks-The

15 13 15. FAR AWAY PLACES....... P. Como-H. Rene Ork.......
s m o Bl Victor 20-3316—ASCAP
2 — 18. “A” YOU’'RE ADORABLE. Fontane Sisters-M. Ayres
“ ‘Ork..... Victor 20- 3381—ASCAP
1 — 17. 1 DON’T SEE ME IN YOUR G. Jenkins-The Stardusters......

EYES ANYMORE........... .......... Decca 24576—ASCAP
(H. Forrest, MGM 10373; V. Lynn-S. Browne-B. Farnon Ork,
ar a . | London 403; P. Como-M. Ayers Ork, Victor 20-3347)

8 18 17. CRUISING DOWN THE J. Smith-The Clark Sisters-F. De-
n s No. 1 Singing Group Race Records ERI G Bo WA HE S SBit ThelCluk st B Do

......... Capitol 15372—ASCAP

7 — 19, BEAUTIFUL EYES......... A. Mooney Ork..MGM 10357—3M]
[ ] | (B. Hayes, Deluxe 1185; The Ranhgers, Regent 136; B. Breen-
k The Spotlite Ork, Spotllte 511; L. Fotine Ork, Decca 24579; 1.
: Fields Trlo. Victor 20- 3369; D. Casino with The Larks
& A St Rainbow 10091} .
: 2 h ——— 3 24 19. “A” YOU'RE ADORABLE...Jo Stafford and G. MacRae-P.
F 3 Weston Ork...........
..... . Capitol 15393——ASCAP
17 -} 21. POWDER YOUR FACE E. nght The Stardusters. ... ..
WITH SUNSHINE.......... ........ .Decca 24530—ASCAP
. . 4 2 22, YOU YOU, YOU ARE THE
l and their newest recording ...  [}|| * # * Rp YOU YOU ARETHE R. Morgan Ork—Decca 24569—EM

|J sapgel & Bager Beavers-E. Musette Ork, Grand G-25010.
Ames Bros. Coral 60015: H. Rene Musette Ork, Standard T-142,

| L James-H Smart, London 391; Jackie Brown Quartet. MGM
/ “ ’? 10,36 M caw-B Martin Ork, Spotlite 511. Three Suns, Vietor
\“ 20-3322 K Gmffin Rondo R-186)
PICKED ® 14 23 1LOVE YOU SO MUCH IT
.‘“E HU RIS s ass : & U ie e Mills Bros.......Decca 24550—BM])
7 tThe Frontiersmen. Victor 20-3188, R. Goft, uondon 312, ®

B\\.\.BO“D Tillman Columbia 20130; Mills Bros. Decca 24550; Smokey
0 Smith & Geld Coast Bovs Crystat 197, B. Clarx-E Haum Co-
"‘“PS lumbia #406; V. Damone-G. Osser Ork. Mercury 52611
.‘ovs 1 —_ 24. LOVE ME, LOVE ME, E. Howard Ork................
" 6 LOVE MEC:S5. .. e oA e o a0 B Mercury 5238—ASCAP
LPR“‘ (J Garber Ork-E. Mathlas, Capitol 15402; J. Fina Ork, MGM
49 10379; B. Clark-E. Hagen Ork Columbla 38406; L. Welk, Decca
\9 backed b 24573; S. Kaye, Victor 20-3366; B. Lee-Nat Temple. London 371)
Y 16 25 25, FAR AWAY PLACES....... M. Whiting and the Crew Chiefs
......... Capitol 15278—ASCAP

1 — 26, CRUISING DOWN THE The Three Suns

; ” 3 RIVER 4 iishenmeril. .  Wmta . guc8. . Victor 20 3349—ASCAP
20 1 —_ 27. MONEY, MARBLES AND P. Page-Z, Masher Ork.,........
- CHALK . & uc. aSapg. .. oS5k ahte-: - . o e Mercury 5251
i [[0#0 (C. Atkins & His Guitar Pickers, Victor 21- 0021; Country Wash-
_f burne, Capitol 15413; B. Atcher, Columblia 20556 ‘‘Pop"” Eckler
j King 774; Stubby & The Buccaneers, Decca 46149)
10 17 28. I'VE GOT MY LOVE TO
E KEEP ME WARM.......... Mills Bros....Decca 24550—ASCAP
,0 ‘ +Les Brown Ork, Columbia 38324; The Starlighters, Capitol

DAy 15330; R. Noble Ork, Victor 2u- 3402 H. Brooks Trio, Modern

| 20-649; A Lund, MGM 10348;: G Elwood B. Martin Onk Spotlite
504, E, Baird-The Hi- Tomans Hji-Tone 101)
] 3 28 29. SUNFLOWER .......... .J. Fulton-E. Ballantine...... .. .
e ower 1454—ASCAP
1 — 29. CANDY KISSES........ E. Howard Ork................

L Mercury 5272-M—BM|

(.;) l\xgercer The Starlighters & P. Weston Ork, Capitol 57-558:

« ° . ° The Fontane Sisters, Victor 20-3429; R. Paige-The Merrymakers,

Some territories still availaoble Spotlite 512; B. Haley, Cowboy CR-1202, Cowboy Copas, King

d f 77};7 'Rk Foley, Decca 46151; E. Kirk. Capltol 15391; E. Britt &
The Skytoppers, Victor 21-0006; B. Hobbs & His Trall Herders

or er rom your necaresf | MGM 10366; G. Morgan, Columbla 20547)

LR IO B [ e | SONGS WITH GREATEST RADIO AUDIENCES
JUBILEE RECORD €0., INC. ||} sreossr o 000070 e

| gomﬁone Like )You (Ry.......o.evvun Harms, Inc.—ASCAP

unflewer (R) ................. e e o ...Famous—ASCAP

764 10th AVENUE NEW YORK 7, N. Y. ’ Underneath the Linden Tree (R) . ...uuuvnneenernnnennnrnonns LaaSaoll;se—ASCAP
|

While the Angelus Was Ringing (l.!.) ) .+..Chas. K. Harris—ASCAP

~~
[}
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Race Records

Based oa reports received lest three days of Week Endlng Apl’l[ 15

BEST-SELLING RETAIL RACE RECORRS

Fecords listed are race records that sold best in stores according to The
Billbward's special weekly survey among a selected group of retall stores, the majority
of whose customers purchase race records.

POSITION
Weeka] Last | This
todate] Week | Week
10 1 1. HUCKLEBUCK ...... vov..P. Williams. .. .Savoy 683—ASCAP
HMHoppin’ John
4 2 2. ROCKIN' AT MIDNIGHT....R. Brown-His Mighty, Mighty
Judgment Day Men,.....s0%. ....De Luxe 3212
14 6 3. BOOGIE CHILLEN......... J. L. Hooker......... Modern 627 !
Sally Mae
2 5 4. DRINKIN' WINE, SPO-DEE-
O-DEE . .K. . .s.a% 3880 . o “Stick” McGhee.......Atlantic 873
Blues Mixture
2 — 5. CLOSE YOUR EYES........ H. Lance..... 0000550 Sittin In-514
Candle Glow
21 — 6. CHICKEN SHACK BOOGIE. . A, Milburn..Aladdin 3014—ASCAP
It Took a Long, Long Time  ........ Monogram 105—ASCAP
2 —_ D'NATURAL BLUES ....... L. Millinder Ork....Victor 20-3351
Little Girl

j A In utiliziny thece charts for buving purposes rea-ers are
% A R N l N G ! urged to pay particular attention to information listed which
shows the length of time a record has been on the charl, and whe'her a record’s popu-
larity has increased or decreaced. Tiis ‘niomation is shown in tha left-hand co'umns
uvinder the headings: “Weels to Date,” ““Last Week’ and “This Week.” If a record has
had an unusvally long run, or if its curient pozition “‘this week’ versus ‘“last week’
shows a sharp drop, readers should buy with caution.

13 7 8. WRAPPED UP IN A

DREAM . codadesieeceesss Do Ray and Me. ., ..., .. a
The Wise Cld Man ....Commeodore C-7505—A*SCAP
2 13 8. HUCKLEBUCK ..... o .+ R. Milton...Specially 328—ASCAP
Sympathetic Blues
2 e 10, HUCKLEBUCKX DADDY.....J. Preston... ...... Gotham C-175
Sugar Baby
4 8 11. AIN'T NOBODY'S BUSI- J. Witherspoon................
NESS (Parts I and I}, . ..., ......... Supreme 1595—ASCAF
1 —_— 12, HOLD ME BABY........... A. Milburn.......... Aladdin L023
Jitterbug Parade
1 — 13. TROUBLE BLUES.......... C. Brown........... Aladdin 3021
Honecy, Keep Your Mind
On Me

GOOD ROCKIN’
Lollypop Mama

GRANDMA PLAYS THE

NUMBERS ........... .
1 Feel That Old Age
Creeping On

TONIGHT..R. Brown.....De Luxe 3023—03M1

.W. Harris...... ..King 1276

MOST-FLAYED JUKE BOX RACE RECORDS

Records listed are vace records most plaved in Juke boxes according to Th
Billbourd’s specia) weekly survey among a selected group of juke box operators whose
locations require race records.

POSITION
Weeks| Last [ This
todate! Week |Week

| FOREVER AND EVER

AND

PVE BEENW HIT

11 1 1. HUCKLEBUCK ......... ...P. Williams. ...Savoy 683—ASCAP
1 - 2, HOLD BE, BABY........... A. Milburn.......... Aladdin 3023 *
6 2 3. ROCKIN' AT MIDNIGHT....R. Brown............ De Luxe 3212 COLUMBIA 38410 (] ]34 )
15 3 4. WRAPPED UP IN A Do Ray and Me................ |
DREAM . ...... .......... ....Comimodore C-7505—ASCAP ‘
[ L 5. AIN'T NOBODY'S BUSI- J. Witherspron................
NESS (Parts Iand II)....... ...... ..Supreme 1595~—ASCAP
12 3 6. BOOCGILE CHILLEN..,.. eee..J. L. Hooker.......... Modern 627 3 s 9 o) | R

1 — 6 TROUBLE BLUES..........C. Brown......... . .. Ataidin 3024 Fan Fare ... This Week’s Sure-Fire Singlcs
4 14 8. HIP SHAKIN' MAMA.......C. Newson....De Luxe 2199—3M]

1 8. CLOSE YOUR EYES........H. Lance............ Siitin In-514 BLUE SKIRT WALTZ
t - 8. TELL ME SO.............. The Orioles.......... Jubilee 5005 || i 4
t  — 11. EMPTY BEDROOM BLUES..Saunders King..... Mocern 20-659 CHARLIE WAS A BOXER F. Yankovic 12394-F
2 — 11. D'NATURAL BLUES........L. Millinder Ork....Victor 29-3351
13 9 13. DEACON'S HOP............Big Jay McNeely..Savoy 635——BMI IT'S A CRUEL, CRUEL WORLD
9 —_ 13. BEWILDERED ............Red Miller Trio.Bullet 295—ASCAP 7Y L1 ’ T

— ony Pastor 38449

1 — 13, HUCKLEBUCK ............R. Milton...Specialty 328—ASCAP A" —YOU'RE ADORABLE y ras .

= {The Alphabet Song) (1-179%
ABVANCE RACE RECORD RELEASES
RAY VI . i 3 R
\ Heart Full of Misery i I'LL STRING ALONG WITH YOU Doris Day & 38394
A. Stidham Ork (I've Gat) V 22-0018 R. Murphy (The Bestt Mer 8123M POWDER YOUR FACE WITH SUNSHINE Buddy Clark (1-113%)
After Adl I've Besn to You Little Girl
W. Fuller & His Club Roval Sextet (Texas Souny Boy Willlainson (Bring Another .

Suxalogy) Millone 5259 vV 22-0021 YOU BROKE YOUR PROMISE Dorothy Shay 38418
fter Fours Dance Milk Cow Biues ; ey
M. Lane Ork (Big Trees) Lenox L-5260 | B Marshall ¢ Cole Ork (Umiil {1 Dec KMR. SEARS AND MR. ROEBUCK (1-145%)

2ig Trees M'lt48]]2]
M. Lzne Ork (After Hours) JLenox-5260 iit’s Boogie .
Blazer’'s Bougie ( ' * M. Bruckn Ork (Buck's Bop» MGM FVE GOT MY LOVE TO KEEP ME WARM Les Brown 38324
P. Jarvis-J. Moore's Three, Blazars | 10410 — *
(Comnne Ci,) Monogram 1‘22 Mre. Wamp Walks M A-TELLINY YOU, SAM “']35 )
flues a’ Midnight H (Red: Allen Ork (Old Fool: Apoilo
Ivory Joe Hunter Ork (I Love) 4 Sta 88 iy Tei 7 Q

1581 © nter Ork ( oy v Nothing in Rambling *Columbia 7-inch Microgroove Records
srand few Baby Washbhaard Sam & His Washboard Baud
(08 {Sugarman) Penigar (1 Wonder: No. 1 ¢ 22 0017

v 2:.0018 Md Fool Bo Y u Knosw Me Now?

Bring Another Half a Pint H iRedr Allen O ({Mr. Wamp: Apollo
Sonny Boy Willamson (Little Girh) V| 1?8
22-0121 Pete
Burk's Eop D, Washington-R. Martin Trio (What
M Buckner Ork (Milt's Boogie) MGM Camr Aer 8133
1041w Buiny Weathes Biues
Central Ave. Drag J Turner (1 Don'ti MGM 10397
P. Joknson (Hollvwood Boogier Apoilo| T. J Boogie
791 T. J. Fowler Ork (What's the) Nationa
Comme Ci. Comme (a 9075
P Jarvis-J. Moore's Three Blazers | T=vas Saxolagy

{Blazer's Boogie) Mon
Dauny Eoy
B. Ratllev (Worst Bluesy Mer 8129
Ever-Ready Blues
E (Cleanhead) Vinson Ovk (I Took: Mer
8138
Hollywoad Boogie
P. Johnson (Ceutral Ave.} Apollo 791
1 Took the Front Door In
E. (Cleanhead) Vinson Ork (Ever-Ready
Blues) Mer 8138

gram 122

W. Fuilelr & His Cluh Royal Sextet (Afier
Ally Mijtone 5259
Unwelcome Blues

Blues Taylor (Hackensack Mamar Cap
57-70003

We're Jogether 3g.ain

R Tarrant-J ™McVea % All Stars (Listen
Babyi Anollo <86

What's the Matter Now?”
T. J. Fowler Ork (T. J. Boogle} National
9075
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Folk Record Section

Bzsed on reports received last three days of Week Endlng Apl’ll 15

MOST-PLAYED JUKE BOX FOLK RECORDS

Records Wsted ave nilibjlly cecords most played in juke boxes according to The
Billboard's specia) weekly survey among a selectrd group of {uke box operators whose
locations regulre folk records

POSITION

Weeka! Last | This
tndate! Week [ Week

4 1 1. DON'T ROB ANOTHER

MAN’'S CASTLE...... ..Eddy Arnold. . Victor 21-0002—BMI

- 2 2. LOVE SICK BLUES. . .Hank Williams and His Driftins
Cowboys......MGM 10352—BMI
5 s 3. CANDY KISSES ........... G. Morgan..Columbia 20547—3Mi

25 3 4. TENNESSEE SATURDAY Red Foley-The Cumberland Valley
NIGHT' ........3esean)eer Boys wasiswe. pi Decca 46136—BMI

3 - 8. PLEASE DON'T LET ME

LOVE YOU ........... ..G. Morgan...Columbia 20547—BM]I
4 12 6. TENNESSEE BORDER .R. Foley........ Decca 46151—BMI
4 8 7. CANDY KISSES...... 5 Decca 46151—BM}

~

o
w 3 \] In utilizing these charts for buying pUrposes re~~“~ s are
%i] /\ EE N l N G ! urged to pay particular atteniion to information listed whick
shows the fength of t'me a record has been on the chari, and wheiher a recor:.’'~n popu-
larity has increaced or cecreaced. This information is shown in the left-hand co’umns
uncer the headincs: “Weeks to Date,”” “Last Week’' and “This Week.” If a reco-d has
had an unuszually lona run, or if its current pocition ‘‘this week’ versus ‘last week’' °
shows a sharp drop, reacers should buy with caution.

l 3 ) 8. I'M BITIN' MY FINGER-
NAILS AND THINKING E. Tubb-Andrews Sisters-Texas

OF YOU cawip s - - - ime>:cr: Troubadours. .Decca 24592--8M)
25 4 9. I LOVE YOU SO MUCH IT J. Wakely and Cowboy Band....
| HURTS ... . . Gdeis siéue! 1. . .EeEED. Capitol 15243—8M\!
| 9 6 9. THFRE'S NOT A THING....E. Arnold....Victor 21-0002—3MI
‘ 18 —_ 11. THEN I TURNED AND
WALKFD ST.OWLY AWAY..E. Arnold....Victor 20-317'—BM]J
a6 11 12. BOUQUET OF ROSES.. ..Eddy Arnold, the Tennessee I’low-

o

Turnover — for other

| boy and His Guitar...  ......
side of record T

..... Victor 20-2506—BM!
12 15 12. LET’S SAY GOODBYE LIKE

B e e i | WE SAID HELLO.......... E. Tubb....... Decca 46144—B8BMi
3‘-‘-:&#:#_'—'-##&'—‘ | 7 15 12. HAVE YOU EVER BEEN
” = s === . LONELY? .. et E. Tubb..... Decca 46144—ASCAP
8 —_ 12. CANDY KISSES. ... ... ..... Cowioy Copas..... King 777--3MI
- - - 3 — 12 I HEARD ABOUT YOU.... .. B. Hobbs............ MGM 10305
a = = 31 -—_ 12. JUST A LITTLE L.OVIN'....Eddy Arnold. the Tennessee }iow-
e = o = = [ ] = { boy and His Guitar. .... . .
= & © £8 = g e % S il e Victor 20-3013—BM]
= | et '5 o P own ———. - e = =T
“ g 558 2= Tao S R = NLE TALEYT AN THARY
- o 9 3= S e = O = I = J AL l R LW
a ~=2E o2 Em=x2 S = ‘ ' :
a, % =0 o= Lo 3 : By Johnny Sippel
- (v = & e a . .
[ £ = “3" : % = A WSN, Nashville, all-star recording unit racked up an a!'-time
-~

Davis, Nashville folk music promoter. supervising the tour. . .. Con-
nie B. Cay, WARL, Washingion, folk music disk spinner, is ex=and-
ing his folk music promotion to three nights per week, with name
[ units periodically in two new D. C. locations.

|
! record of $29.100 for a five-day tour of the Midwest, with Oscar

m =
=== E=ESs= S sEaE\Te e

l
A
4
é
i
[

1
i

Jenny Lou Carson has inked a new seven-year pact with ilill &
i Runge and set up her own pubbery. . . . The Four Aces of Wrslern
i Swing staged a marathon radio show a la Milton Berle at WPWA,
i Chestler, Pa., Apiil 16 (see separate stories in music section). . .
Americana Corporation has set Cowboy” Copas (King) tor May dates
| in California, including San Diego, 13; El Monte, 14; Bakersficld, 17:
l Salinas, 18: Tulare, 19; San Jose, 20; San Pablo, 21. . . . Merle Travis

(Canitol) set for San Jose, Calif,, May 13; Yuba City, Calif., 14, while
Eddie Kirk (Capitol) plays Sacramento May 7 and Yuba City, 14. . . .
Bill Monroe and His Dixie Blue Boys, KMLB, cut their first sides for
Mercury records last week. Vocals were by Lois Nettles.

Harry K. Smythe, op of Buck Lake Ranch, Angola, Ind,, reporis
that he is readying a 20-page souvenir program for the park, which
will contain stories and pictures of various features of the Ind.ana
folli music site. Buck Lake Ranch, which will again be booked ex-
clusively by Earl Kurtz, of WLS Talent Bureau, Chicago, has Caot.
Sivhby and the Buccaneers (Decca), novelly combo from WLS, to
gether with Fred Lowery and Dorothy Rae (Columbia) opening the
park May 29, with Pee Wee King and the Golden West Cowboys (Vic
for) on tap May 30. Other attractions include Curly Bradiey. the
“Tom Mix" of radio, and the WLS Sage Ridets, June 5; Eddiz D an
and company (Mercury and Crystal), 12; Mac and Bob and other oois.
19: Little Jimmy Dickens (Columbia), WSM, Nashville. and the Mel-
ody Rangers, WRFD Worthington, O.. 26.

The first Wisconsin folk music park wjll begin operation laie n
May at West Bend Wis.,, 30 miles from Miiwaukee. ... Valley View
Park, which was operated last year by Shorty Fincher, will run this
year with Nemo Lippert, of the Range Riders, WNOW, York, Pa,, as
boss. The station plans to air Sunday remotes from the park. 'Th: i«
is another Valley View Park, located near Lehighton, Pa. . . . Tex
Ritier (Capitol) is now being represented in the Midwest by nk
Taylor. of Associated Booking Corporation, Chicago. . .. Wally Fowler,
leader of the Oak Ridge Quartet (Capitol and Mercury) has siarvted
a new featwre, “All Night Singing,” which he started last Novuinher
f in Ryman Auditorium and has run as a monthly featui» since. I'o

| sots his own group together with outstanding gosovel quartets ond
families on these dates, with anywhere from 100 to 200 peownic on
stage. Fowler’s singing concert is set for the Coliseum, Evansville,
Ind., April 22, and will be aired May 6 by the NBC web from Ryman
* Auditorium, Nashville . Ed Dodelin and his partner, George ¥ -ane,
! known to folk artists thru their work in the rustic tune field with
Victor, are being transferred to the Cleveland territory and will wark
| (Yv[lt of gincinnati in that area Keane’s wife had a son, Barry Alan.
March 21.

(Continued on page 39)
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The Billboard

Folk Record Section

Based on reports recelved last three days of Week Endmg Aprll 15

BEST-SELLING RETAIL FOLK RECORDS

Records listed are hillbllly records that sold best In stores according to The
Billboard’'s special weekly survey among 2 selected group of retail stores, the majority
of whose customers purchase folk records

POSITION
ks | TLast | This
odatel Week | Week
] 2 1. CANDY KISSES. ... ........ George Morgan................
l;,lease Don’t Let Me Love  .......... Columbia 20547—BMI
orr
7 8 2. LOVE SICK BLUES... .. ... Hank Williams and His Drifting
Never Again Cowboys. . ... MGM 10352—BM1
8 1 3 DON'lT RGB ANOTHER
MAN’S CASTLE.. .. ...... Eddy Arnold..Victor 21-0602—BM]
There’s Not a Thing
4 7 4 TENNESSEE BORDLR .. ... R. Foley...... .Decca 46151—BMI
Candy Kisses
] 8 5 PLEASE DON'T LET ME
LOVE YOU.. . .. ........... G. Morgan. Columbia 2035317—BM]I
Carndy Kisses
1 —_ 6. I'M BITIN' MY FINGER-
NAILS AND THINKING CF
YOUN S aa. aotds -on - -Wad - - E. Tubb & Andrews Sisters-Texas
Don’t Rob Another Man's Troubadours. .Decca 24532—BMI
Castle

7 In utilizing these charts for buying purpo-es readers are
“ A R N l N G ! vrged to pay particular attention to information listed which
stows the length of time a record has been on the chart, and whe'her a record’s popu
larity has increased or decreased. This information is. shawn in the left-hand columns
under the headings: “Weeks to Date.’’ “Last Week’' and “This Week.” I a record has
had an unusually long run, or if its current pozition ‘“‘this week’ versus “last week’
shows a sharp drop, readers should buy with caution,

29 4 7. TENNESSEE SATURDAY

NIGEIT . e iealan oo b qbea Red Foley-The Cumberland Valley

Blues in My Hea Boys .. ..... Decca 46136—BMI
28 4 8. 1 LOVE YOU SO MUCH IT
HURTS. oamecxcrdd] - - 3 imeon - -5 J. Wak(-ly and Cowboy Band.....
I Don’t Want Your ... . .Capitol 15243 —BM]
Sympathy
5D 3 ®. BOUQUET OF ROSES....... Eddy Arnold, the Tennessee Plow-
Texarkana Baby boy and His Guitar
........... Victor 20-"806—BM]
2 185 10. DON’'T ROB ANOTHER
MAN’'S CASTLE ........... E. Tubb and Andrews Sisters-
I'm Bitin> My Fingernails Texas Troubadours...........
and Thinking of You = ..... .. ....Decca 24592—BMI
2 15 11 TAKE AN OLD COLD
'TATER ... ... ........... J. Dickens... Columbia 20548 |
Pennies for Papa
—_ 11 CANDY KISSES. ... ... .. .R. Foley...... .Decca 46151—BM]I
Tennessee Border
5 12 11. TILL THE END OF THE
WORLD ... .. .. .. ....... E. Tubb..... Decca 468150—ASCAP
Daddy, When Ix Mommy
Coming Home?
17 —_ 1. LET'S SAY GOODBYE
LIKE WE SAID HELLO..... E. Tubb....... Decca 48144—BMI
Have You Ever Been Lonely?
8 ® 15. CANDY KISSES ........... E. Britt and the Skytoppers.....
You'll Be Sorry From Now B -mIl g ictor 21-0006-BM1
On
ADVANCE FOLK RECORD RELEASES
i ANUE i I RTHRNDIN
it the End of Each Day Love Sick Blues
4. Dexter & His Troopers (New Guitar) B. Christian & His Texas Cowboys
Col 20569 {Please Don't) 4 Star 1297
Baby Girl New Guitar Polka
Armstrong Twins (I Know) 4 Star 1293 A Dexter & Hfs Troopers (At the)
Baby I Can’'t Use You Like You Are Col 20569
L. Cassldy (Weary Lonesome) Capitol | Ol' Shorty
37-40154 T. Ritter (Careless Hands) Capitol
Between the Lines 57-40155
The 101 Ranch Boys (The Color} Col | One Heart. One Love, One Life
20580 J Boyd & His Men of the West (Dear
Careless Handa John) V 21-0055
. Ritter (Ol' Shorty) Capitol 57-40155 Please Don’t Let Me Love You
Chime Bells R. Sovine (Lifetime to) MGM 10403
Yodeling Slim Clark (Trall - Rliders Jimmie Rodgers Memorial Atbum-—JI. Rod
Moon) Continental C-8041 gers (X-10"")
Coml Water V P-244
Pappy Howard & His Connecticut "‘Ker- Awayv Out on the Mountain
nels’ (I Wanna) Bullet 633 V. 21-0042
Bear John (I Brought Your Saddle Home) Blue Yodel v 21\0042
4. Boyd & His Men of the West (One Daddy and Home . v 21-0043
Heart) V 21-0055 Frankte and Johnny V 21-0044
Ellie Mae Never No Mo’ Blues V 21-0043
G. Autry (Sunflower) Col 20578 The Brakeman's Blues V 21-0044
Flame of Love | Rosa Lee McFall
T. Daffan's Texans (I'm That) Col 20567, C. Monroe & His Kentucky Pardners

(They Didn't) V21-0054
Somebody Else Is A-Beatin’® My Time
L. McAuliffe & His Western Swing Band

Good for Nething Cowboy
5. Troxel & The Stars of the
(Mary Ann) Pioneer 612

Prairle

Gravy Train (No One} Col 20565
J. Tyler & The Riders of the Rio Grande | Someday You'll Call My Name
(It Ain’t) V 21-0053 J. Wakely (I Wish) Cap 57-40153

Sunflower
G Autry (Ellle Mae; Col 20579
Ten Pretty Girls
Christian & His Texas Cowboys
Schmidt) 4 Star 1296
Tennessee Farm
B. Hughes (I'm Going) 4 Star 1298
The Color Song
The 101 Ranch
Col 20580
The Great Speckled Bird
Jack & Leslie (The Last) Coral 64008
The Last Mile of the Way
Jack & Leslle (The Great) Coral 84008
They Didn’t Believe It Was True
C. Monroe & His Kentucky Pardners
(Rosa Lee) V21-0054
Weary Lonesome Me
L. Cassidy (Baby I) Capitol 37-40154
Wedding Bells
H. Wllliams & His Drifting Cowboys
{I've Just) MGM 10401
You'll Always Be the Only One
Balles Bros (Oh So) Col 20568

{ Know My Daddy’s There
Aarmsirong Twins (Baby Girl) 4 Star 1293
I Enow You're Trring To Hide a Broken
Heart
F. Thornton & the Sons of the Golden
West (I Should) Melody Trail 216
1 Should Have Known
F. Thornton & the Sons of the Golden
West (I Know) Melody Trail 218
I WWanna Go Fishin’
Pappy Howard & His Connecticut Kernels
(Cool Water) Bullet 633
P’ve Just Told Mama Goodbye
H. Willlams & His Drifting Cowboys
(Wedding Bells) MGM 10401
It Ain’t Far to the Bar
J. Tyler & The Riders of the Rio Grande
(Gravy Traln} VvV 21-0053
Lazy Navajo
The 4 Aces {Aces Swing) 4 Star 1292
Lifetime To Regret
R, Sovine (Please Don't) MGM 10403
Lomg Tall Gal From 7Yennessee
J. Saul (Fire Crackers Stomp) 4 Star 1291

(Herr

Boys (Between the)

R o e T e
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o B

Ny e
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Centu ry Songs
(A BMI AFFILIATE )
Presents

LT e

LEE

Exclusive

VICTOR

Recording Artist

VICTOR NO. 21-0023
Whritten by FOREMAN BILL—KYA, San Francisco

35

THANKS TO: NELSON KING, WCKY, Cincinnati, for introducing “THE GODS"
in the Cincinnati area, and RANDY BLAKE, WJJD, Chicago, in the Chicago area

By CENTURY SONGS, INC.

4527 SUNSET BLVD. 7932 SO. CHICAGO AVE.
Hollywood 27, Calif. Chicago 17, Illinois
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THESE POP HWS

JLLLLLLLL 2P L0880

O S B e S S o

S e DU gy g O A4F

D

CABARET

I
AL GRA

DO, |
NT

DO,

I DO

KING 15004

{AS LONG AS WE'VE GOT WATER)
WE’'LL HAVE SOUP

SCHNICKELBOP

FREDDIE FISHER

KING 15002

PAL-ING AROUND WITH YOU

KING

ascoROY

//|"LoutsE

CARLYLE

WHY SHOULD | WORRY
KING 15000

4

( IN THE LAND OF)
OO-BLA-DEE

z MARY LOU

KNOWLEDGE
WILLIAMS KING 15003
KING RECORDS, INC., DISTRIBUTORS OF

KING -~ DE LUXE

1540 Brewster Ave., Cincinnati, Ohio

FICK THE WUMBERS.. ot atepauping 7
NATIONAL wvums=xs: 7

o 9016——BILLY ECKS

9075—-. 7.
9065—+E

NATIONA
Reoeads

9070—tE WESSON BROS.

acked by “Blues”
FOWLER'S w7 J. Boogie
backed by
RAVENS ‘Deep Purple”

backed by

Gun’

st
NS B S B
ORDER FROM YOUR NEAREST DISTRIBUTOR
or- NATIONAL DISC SAWES ¢ 1841 BROADWAY. N. ¥, 2). N ¥

L35 35 ab ¢

TINE'S “1 Ornly Have E3

«aAll Right,

(Rockin Blues)

- -
What's the Malter Now?

«Leave My Gal Alone”

Louie, Drop the

yes for You" %i
=3

WARNIKG

THERE IS ONLY ONE

SPO-DEE-O-DEE"’
IT IS ONLY ON THE

ATLANTIC w...

Don’t Accept Inferior Substitutes

=
873 Backed by BLUES MIXTURE
Both sides by Stick McGhee & His Buddies

ATLANTIC RECORDING CORP.
301 West 54th St,

HIT

New York

=

Based on reports received last three days of

RATINGS
(100 Point
Maximum)

How Ratings

Are K5
Defermined epen
N. S.

The ment,

$ilm,

Categories

disk jockeys.

90-100 10PS. @ 80-89 EX(EllENI

Week Ending April 15

40-69 SAIISFA(IORY 2039 poo

The best possible rating is 100.

“IRITY CHARTS
& HusIC POPULIEE

Record Reviews

 70:19 600D

Records are reviewed three tumes: (1) for retailers; (2) for operators; i3) for
g Each time on the basis of nine key categories.
is assigned a maximum number of points within which new releases aie
Maximums are subject to change
depending on results of a survey of the music trade now being conducted

Each category

indicates a record is not suitable for appraisal within the market.
Song caliber, 15; interpretation, 15; arrange-

Point listings are maximums.
15;

15; “name’’ value,

record quality (surface, etc.),
lisher’s air performance potential, 10; exploitation (record adv‘t’s-promotion,
tegit and other ‘“plug”
10; manufacturer’s production efficiency, 5.

aids), Io; manufacturer's

5; music pub-

distribution power,

ARTIST
TUNES
LLABEL AND NO.
COMMENT

POPUL

DOTTIE BARLOW

& BOYS

(Pearl 0014}
Fishing Scng
Clever comedy ditty de-
Hvered with mucho gusto
by thrush in a little girl's
volce —of the non-grating

variety. Potential for the
jukes.
Rose Room

{Pearl Four)
Vibes. guitar, accordion,
bass quartet run thru
the Instrumental stand-

ard in a poor recording
joh.

ANDREWS SISTERS &

DAN DAILEY
(Vie Schoen Ork)
{Decca 24605)

Take Me Out to the

Ball Game
Dailev shows an oul-
standing platter style

that blends fine with the
Andrews' rousing dellv-
ery. Tune is on & re-
vival kick as title song
of the current flick, and
could get big airplay dur-
ing the ball season.

In the Gsod Old

Suramer Time
The combination s ter-
rific here, as they get
off an irresistible pro-
duction of the beloved
oldi hacled by top Vic
Schoen orking.

ART MOCNEY ORK
(MGM 10398)
Again
Th
tion’s talents don’'t seem
to be in accord with the
legit ballad style as they
do a dublous job with
“Again” here.
Five Foot Twe, Eyes

of Blue
But this s
own cup of tea,
gets off a rattling, slam
hang, corning of the re-

Mooney  aggrega-

Mooney's
es he

vivitying oldfe. Should
be one of the more
plaved versions if and

when tune really catches
hold.

EVE YOUNG

(Victor 20-3412)
Cabaret
Gal's silky cmrplng, and
Charlie  Grean's well-

sulted orking make for
easy lstening on a mild
new ballad.

It’s Me

Competent performance
of a cute ditty. but lacks
sock appeal,

KEN GRIFFIN

{Rondo R 189)
Neapolitan Nights
Griffin's organ grinds out
the fave waltz with no
particular lustre.
After the Ball
This oldie should be more
suitable for QGriffin’s
mid- Western following.

AR

75--74--72--80

45..45..45--45

86--88--85--85

89--89--88--90

T1--75--71--67

87--87--85--89 |

71--72--70--70 |

69--70--70--66 |

ARTIST
TUNES
LABEL AND NO.
COMMENT

POPULAR

JOHNNY DESMOND
TMGM  10393)

A Chapter In My Life
Called Mary

A fine, sensitive vocal on
a fast-coming plug tune.
One of these days, a per-
formance like this iz go-
ing to put Desmond up
there where he belongs.
You Broke Your
Promise
Another topuotch war-
bling job, this time one
& rhythm ditty that's at
its peak, if not already
over the hump. Re-
lease Is probably Iate

BUDDY MORENO ORK
iVictor 20-3406)

Thank You

zingy production treat-
ment of a lively noveltv
ditty that’s been around
for some months could
catch on Morenao's
warbling, and ork's play-
ing and interpolated
chanting are catchy.

My Bashful Nashville

Gal From Tennessee
Bouncy razzamatazz corn
treatment of a happy
pseudo-hillbilly ditty.

ROSE MURPHY
tVictor 20-3409)
Rosetta
As chi-chi as could be
as the fly thrush squeaks
out her own special treat-
ment of the standard.
Figures to get good juke
and jock action.

Gee, | Wonder What
the Trouble Can Be

Material here doesn’t
have strong potential, tho
La Murphy glves it s
good try.

ALFRED DRAKE
tVictor 20-3416)

Malaguena

Drake's legit approach
and a fine Henr! Rene
ork job in big production
style should get jockey

attention.

In the Spring of the
Year

Also  Jock -~dppeal for

Drake's show type Dpro-

| jection of a fine Aleo

Wilder-Lee Kuhn song.

DORIS DAY
(Columbia 38453)
How It Lies, How It
Lies, How It Lies
Miss ‘Day’s chirping of
the rhythm novelty
should take her within

| a notch of the stronger,

68--67--67--71

73--73--73--73

earlier entries juke-wise.
1f 1 Could Be With
You {(One Hour
Tonight)
Chirp projects the film-
revived oidle in effec-
tively husky whispers.
Moody side demands un-
divided attention.
(Continued on

82--82-.-82--t2

72--72--70--74

84--84--83--85

75--75--73--77

78--78--75--79

70--70--68--72

73--80--71--70

72--76--71--70

84--84-.83--85

73--75--74--70

page 136)
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WANT 46 STIMULATE

NOW IS THE 'Mh TO  OFFER YOUR CUSTOMERS
SOMETHING 'rm;m M eblions!lllof 78 wem
PLAYERS MAVE BEEN WAJTING FOR. . . .

Record Possibilities

Based on reports recelved last three days of Week Endmg Apnl 15

THE BILLBOARD PICKS:

(In the opinion of The Billboard music staf, records listed below are most R@lease On

Llkely to achieve popularity as determined by entry into best gelling, most
played or most heard features of the Chart

EVERYWHERE YOU GO ... .. ........ Doris Day With the Mellomen. . ... Columbia 38467 GRAN]) REC(’RDS

This song has been growing slowly in the past couple of moenths via Guy Lombardo’'s
Decca and Eddy Howard’'s Mercury etchings. Tt has a fine retentive strain and an 6 25014 GOODNIGHT W‘l'l'i
CHASE YOUR TROUBLES

equally simple. sentimental and philosophical lyrtc. Doris sings it softly, rhythmic-
ally and with lots of comph with extremely able instrumental and vocal support
from the Mellomen. 1

A G250ty MAGIMALG e
PEN POLKA . ........... Blue Barron Ork With Judy Valentine and Phil e e : S o %3
Golling .. . ... il MGM 10412 HAPPY TAPROOM - . £F
Peggy Stanley, chk Byron and the Harmony « g : X 3
Bells Ork... .. ... . ... .......... Dana 2038 2501, OH, THAT:GIRL AMELIA
This rousmg polka with an ingenious, provocative patter routine spicing the G" 5013

thoping instrumental work has the makings of &  heavy-action novelty item. ‘BLUE SKIR'I' WALTZ
Artistically, the edge has to go to the Dana platiter for both vocal and ork qualfty.

However. the MGM version. which is patterned after the Dana original, figures to 615010 YOU, -YOU, YOU ARE THE ONE

step right out on the basls of the Barron name and label power. In any case, y y

both platlers have what it takes TALLALAH R‘OI‘KA ¥
BABY, IT'S COLD OUTSIDT ... . Dinah Shore-Buddy Clark. ... . Columbia 38463 Yocals BY HARVEY - HAINNG and His Sqngsfers

Just on the suriace, this novelty disking would appear to have ‘“hit" written all

over {t. It was writlten by Frank Loesser. It's featursd in the forthcoming ———-—4———-——‘.

Dsther Willlams fliek, “'Neptune's Daughter.” The disk {itsel{ carries double-

barrel name power. Actually, it's one of the cleverest hunks of harmliessly sug-
gestive materia} to hit wax In manyv moons, and it's performed with perfect i\ REC“ DS

precision timing by Dinah and Buddy. The provocative, rhyvthmic backing is

°1°‘med by Ted Dale's ork - - - S.35000 RED Lps AND RED "WINE SKI. POLKA
\ 1 / it ige
’“IE DIM\ JﬂCI\M S P“K Vocal byAHQRVEY'HARDING and His Songs’e-s
PICKS that have appeared ror three consecutive weeks or three times : ® 0 o
within a siz-week period ure not repeated bLelow. Based on a weekly survey ;
emong 1.200 of them the disk jockeys think tomorrow's hits will be: Ask: for catalogues for any ‘af the iullowin‘g:
1. AS YOU DESIRE ME.. Sarah V han::as ;:::Col bia 38462 g y
2. gon\LA;: HE/_I\\IICHANTED EVENING Pz:n:y C:l’l:li an ....... S’i‘értnormzo-3402 : SERBO-CROA"AN F:;NGI-CANADIAN 1BISH Aj":‘AN SERIAN,
3. BA S LA A Perry Covio ...... ... Victor 20-3402
B A e s s K:: yslag:w” SEEARET éca:irml -3402 HUNGARIAN, CZECH I.GVAKIAN, RUSSIAN, SLOVENMN, GERMAN,
5. gIODV{.:’RxST IEXEEHEOS&/(YIT S 5 Vaughn Monroe. . ...... Victor 20-3411 GREEK; JEW|SH POI.ISH, ITALIAN, ‘SCANDINAVMN, - SWEDISH,
6. c LIES, HOW 'y
{)TNCLE’E,SN Ry SR Y Kay Starr. . oot Capitol 15419 FINNISH, LATIN-AMERICAN POLKAS AND ALBUMS.
8 T ey o e T D BRI etk os ozt Peeea 40065 11 AEFTEEEEIIERIIREERIIEER IR R

GUN e Avthur Godfrey....... Columbla 38447
9. YOU’ RE SO UNDERSTANDING.

3§80, Dumsmsrone S gee 1 Bl STANDARD PHONO CORP.
]‘"E RETAE !{JE B PICK ' 'l“r:YIEST 23.'_51'. ‘ " e CH 2-:\8:80.' .” » HE“( YORK, rl. Y.

PICKS that have appeared for three consecutive weeks or three times
vithin a siz-week period are not repeated below. Based on a weekly survey
omong 4,970 of them, the record retailers think tomorrow’s hits will be:

1. SOME ENCHANTED EVENING....... Perry Como.......... Victor 20-3402

2. BALT HA'l ;... rg: om-osmew:-u-sem s Perry Como........... Victor 20-3102

3. ALL RXGPT LOUIE, DROP THAT T%‘iE CASH REGISTER
$UU .............................. Wesson Brosl; ....... . .National 9070

4. YOUNGER THAN SPRINGTIME....... Margaret Whiting. ... .. Capitol 57-512

5. HOW IT LIES, HOW IT LIES, HOW ls RINGlNG FOR
L B 913 g 60 a0 0.6 6.6 019,000 0.0 R0 3 0 & Connie Haines.......... .Coral 600414

6. MISSOURI WALKING FREACHER....Ray McKinley.. ... . " Victor 20-3377 |

7. HURRY, HURRY, HURRY........... Lawrence Welk. ... .. .. Mercury 5280

8. HURRY. HURRY HURRY............ Andrews Sisters.......... Decca 24613

9. RED HEAD :wisddi:.nn.66 . 8mdeses.. Eddv Howarde.........Mercury 5274

30. SOME ENCHANTED EVEN”\G ....... Bnnp Croshy ...... ....Decca 24609

TUE OPERATORS PiCk:

PICKS that have appeared tor threec consecutive weeks or three times
within a siz-week period are not repeated below. Based on u weelly survey
among 3,558 of them, the 1uke box operators think tomorrow's will be:

CARLES

1. BALL HA'T ... ... ... ... ... .. Perry Como..,...o.... Victor 20-3402
2. RIDERS IN THE SKY............... Vaughn Monroe........ Victor 20-3411
3. FIVE FOOT TWO, EYES OF BLUE... Art Mooney..... 0ooocanao MGM 10398
1. ONCE AND FOR ALWAYS..... .l Bing Croshy.... ... 0. Decea 24524 'RECORD. NG OF
5. SOME ENCHAMTED EVENING....... Perry Como....v000... Victor 20-3402
6. BARROOM POLKA ................. Russ Morgan.......... .Decca 24608

FOLK TALENT AND TUNES

(Continued from page 36)

Mary Dee Fleck, girl singer with the Western-Aires, WAOV,
Vincennes, Ind., has joined Pappy McMichen'’s band at WAVE, Louis-
ville. The Western-Aires’ roster includes Johnny Phillipe. mandolin,;
Rol Phillips, guitar; Al Swain, fiddle; Rance Curry, guitar, and How-
ard Scott, electric guitar. . . . Slim Moon and His Down Home Boys
have moved from WFTW, Fort Wayne, Ind., to WONW, Defiance, O.
The unit consists of Sandy Hicov, rhythm guitar and vocals; Louis
Schaeffer, bass and comedy: Emo Verba, mandolin, and the leader’s
clectric guitar and vocals. . . . Gustav Brandborg, commercial manager
of KVOO, Tulsa, has written his first tune, “Heaven’s Ranch,” which
is being plugged by Leon McAuliffe and Johnny Lee Wills’ bands on
that station. . The Davis Twins are now fealured one hour daily
on WTIP, Charleston Va., with Sleepy Jeffers doing three-and-a- half
hours of disk jockeying daily on the station. . . . Paul Clayton, the
h.b. disk jockey, has moved to WBSM, New Bedford, Mass. He re-
ports that Flip Mayberry and His Farm Lads are also on the station.
Group has Pete Padgett, fiddle and mandolin; Eugene Morris, wash-
hoard; Roy Sowerby, bass, and the leader’s gultar ' In a recent
contest conducted by Phil Alane, KHMO, Hannibal, Mo disk jockey
Ernest Tubb (Decca), Roy Acuff (Columbxa) and Eddy Arnold (Vic-

Theittle 01 Church

(LES‘\'E R)

umbiaes Records

tor) finished in that order of popularity. . . . Patsy Lee, the cowgull vocal by MARJORIE HUGHES
yodeler at WTOW, Nashua, N. H., will tour agam this summer, with

booking by Damon’ s, Nashua Agency . . . Carson Robison’s next ﬂlld !ho SUMNMRISE SERENADERS
MGM release is “More and More Tee-Jus, Ain’'t I1t?” a sequel to his

first best seller. . . . Cowboy Dick Carson has reorganized his Prairie LOLYMRBIA RECORD *38429

Partners, who are \\'orl{ing at WISR, Butler, Pa.

Please address ali communications to Johnny Sippel. The Billboard

Trade Marks “Columbia,” and @L Reg U. S. Pat. OF.
155 North Clark St. Chicage 1 11l - .
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Advance Information

L((( ) Based on reports received last three days of Week Ending April 15
A

ADVANCE RECORD RELEASES

date

Records iisted are generally approximately two weeks in advance of actual release
List 18 based on information supplied in advance by record companies.
records of rhnse manufacturers voluntarily supplving Information are listed.

Only

POPULAR

A Birl in a Gilded Cage
V. O'Brien (In a) Decca 24622
A Letter From a Lady in Love
N. Plumb Ork-C. Brent i(Along El} Coral
60049
After You've Gone

A. Van Damme Quintette (Little Brown)
Capitol 57-570

Again
D. Day-The Mel!lomen (Everywhere Youl
Col 38467
Again
M. ‘Scott-The Paulette Sisters (Comme
Ci) Spotlite 516
Along E! Camino Real
N. Plumb Ork-B. Giaham (A Letter)
Coral 60049
Annabella
J. Martin Ork (Whose Girly Capitol 57-
54300

Baby, It's Cold Gutside
D. Shoyre-B Clark My One)
38463
Bar Room Polka
Merrie Mus.tte Ork (The Miller's) V 20
3140
Bessie Couldn't Help It
Pee Wee ITunt Ork (Clarinet Marmalade)
Capito]l 57-569
Blues
B. Eckstine (L Only) National 9076
Bongo Minor
G. Henry Ork
tone 5255
Busy Doing Nothing
The Merrvmen & Ork
thing) Mer 5283
Can't Understand .Jt
G. Williams Ork (You Don't) Mer 5282
Carcless Hands

Columbuia

(Sentimental Mood) Mil-

There's Soine-

B. Crosby-KX. Dar:y Singers (Memorizs:
Decca 24618
Chase Your Troubles sway
H. Harding & His Songs.ers (Goodnight

Waltz)y Grand G-25014
Clarinet Marmalade
Pee Wee Hunt Ork
Capitol 57-569
Comin’ and Goin'
€. Jackson-D.
Apollo 1144
Comme' Ci, Comnme Ca
B. Brees-The Pauleile Siuters-B. Martin
Ork (Again) Spotlite 516
Deen ['resze Dinah

Alessi Trio (Fisn Face)

‘Two Ton' Baker (What the) Mer 3281
Don't Come Back Cryin' to Me
D Roth Triv (Marguerite) Damon
D-11213

Don'i Let 1t Get You Down
J. Long Ork (I Want) Coral 60047
Don't Monkey With a Donkey
D. Johnson No Noter Stinson 711
Don't Take My Word, Take My Heart
S. Cooley Ork I Had) V 20-3437
Don’'t Take My Word, Take My Heart
J. & 8. Steele tTo Makz) Damon D-11221
Downhearted
B Vincent-A. Trace & His Flame
Throwers It Tookj Damon D-11218
East of the Sun
H. Manning-H. Cable Ork
ture's) Monogram 121
Every Time You're Steppin’ Out
B. Vincent-A. Trace & His Flame Throw
ers «Your Tears) Damon D-11217-H
Everywhere You Go

(Mother Na

|
(Bessie Couldn’t) | No Note Biues

In a Little Spanish Town
V. O’'Brien (A Bird) Decca 24622

It Took a Dream To Wake Me Up
B. Vincent-A. Trace & Wis Flame Throw-
ers . Damon D-11218
Josephine
J. Fina Ork r(Portrait of)
Just Like a Butterfly
the Rain)
H. Derwin 1Good Night) Capitol 37-572
Lady of Spain
L. Foster Trio (Lili Marlene) Monogram
120
Lili Marlene
L. Foster Trio (Lady of) Monogram 120
Little Brown Jug
A. Van Damme Quintette
Capitol 57-570
Little Old Chuarch in Leicester Square

MGM 10409
(That's Caught in

{After You've)

D. Falligant-H. Winterhalter Ork (Riders

iny MGM 1040t

Live, Love and Langh

A Melgard (My Vision)
L-U-C-1-L L-E

O. Shepard Ork (You Won't) Coral 65008
Lucy

B. Houston
Lullaby Land

Mer 5285

{(Where Is) MGM 10408

B. Croshy (Riders in) Decca 24618
Marguerite
D Roth Trio (Don't Come) Damon
D-11213-H
Memories
B. Crosby (Careless Hands) Decca 24614

| Merry-Go-Round Waltz

D. Day & The Mellomen (Again) Col
38467
Fish Face
C. Jackson-D. Alessi Trio (Comin’' and)
Apollo 1144
Goou Night Sweetheart
H. Derwin (Just Like) Capitol 37-372
Goodnight Waltz
H. harding and His Songsters (Chase |

Your) Grand G 25014

Having a Wonderiul Wish (Time You Were

Here)
B. Goodinan Shishkabop) Capitol 37-568
How It Lies, How it Lies, How It Lics
A Lund-J., Thompson Ork (If I) MG
10406
How Would You Know
B. Johnson & His Musical Notes (Roselle)
King 4286
I Ain't Got Nobudy (and Nobody Cares for
Me)
S. Davis (You Are) Capitol 57-70004
1- Had My Heart Set on You
8. Cooley Ork (Don’t Take) V 20-3437
1 Only Have Eyes for You
B. Eckstine (Blues) National
I Only Have Eyes for You
B. Wayne-S. Vasta Ork (Valli) Richmond
R-1346
I Wanna Be Loved
R. McKinley Ork (I''n Not) V 20-3436
1 Want To Go to Texas When I Die
J. Long Ork-The Song Spinners (Don't
Let) Coral 60047
If I Could Be With You
G. Lombardo (The Best) Decca 24620
If I Could Be With You
A. Lund-J, Thompson Ork (How It) MGM
104068
It You Could Care
F. Maeartin Ork (Portrait of) V 20-3439
I'm Happy Belng Me
Milis Brothers (Words) Decca 24821
I'm Not Too Sure of My L’Amour
R. McKinley Ork (I Wanna) V 20-3436

9076

A. Mooney Ork (The Heart) MGM 10405
Mother Nature's Gypsies

H. Manning-H. Cable Ork (East of)
Moenogram 121
My Hcart at Thy Sweet Voice
N.' Morales Qrk (The FPeanut) MGM
10407
My Oue and Only Highland Fling
J Stafford-G. MacRae (Thank You)
Capitol 57-566
My Vision
A, Melgard (Live, Love) Mer 5285

D Johnson tDon't Monkey) Stinson 711
Pal-ing Around With You
L. Carlyle-T Mottola Trio tWhy Should)
King 15000
Please Don't Talk About
Gone
A. Kirk Ork (Ride on) Coral 60048
Pertrait of Jennie
C Cavallaro (The Dream) Decca 24617
Portrait of Jennie
Fina Ork tJosephine) MGM 10409
Poertrait of Jennie
¥ Mourein Ork (If You)
Ragtime Cow oy Joe
E Faward Ork (The Rickety) Mer 5284M
Ri ‘e OUn, Ride¢ On
A. Kirk Ork (Please Don't) Coral 60048
Riders in the Sky
B Crosbv-X. Darby Singers
Land) Decca 24618
Ridcrs in the Sky
D. Fallieent-H. Winterhalter Ork (Little
Old) MGM 10404
Roselie
B. Johnson & His Musical
Wouid) King 4286
Sentimental Mood
J Alexander-G. Henry
Minor) Miltone 5255
Shisha>op
B. Goodman (Having a) Capitol 57-568
Thank You
J. Stafford-G. MacRae (My One) Capitol
57-566
That Wonderfu! Girl of Mine
B Goodman (The Hucklebuck)
57-5'6
The B-st Time of Day
G. Lombardo (If I' Dec 24620
The Dream of Olwen
C. Cavallaro (Portrait of} Dec 24617

Me When I'm

¢ 20-3439

(Luilaby

Notes (How

Ork (Bongo

Capliol

| The Neart of Loch Lomond

A Mooney Ork (Merry-Go-Round) MGM
10405
Che Hucklebuck

B. Coodman (That -Wonderful) Capitol
57-516
The Mitler’'s Daughter
Merrie Muselte Ork (Bar Room) V 20-

3440
The feanut Vendor
N. Morales Ork My Heart) MGM 10407
The Rickety Rickshaw Man
E. Howard Ork (Ragtime Cowboy) Mer
5284M
There’s Something About Paree
The Merrymen & Ork (Busy Doing) Mer
5283
This Nearly Was Mine

D. Richards-J. Carroll Ork (Younger
Than) Mer 5289
To Make You Mine
J. & 8. Steele (Don’'t Take) Damon
D-11221
Valli

B. Wayne-S. Vasta Ork (I Only) Rich-
mond R-1346
What the Engine Done

“Two Ton"” Baker (Deep Freeze) Mer
5281
Where Is the One?
B. Houston (Lucy) MGM 10408

(Continued on page 138)
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The large boldface number in each review
s the retail rating. This rating is based on
nina key categories, each of which is as-
usigned a maximum number of points, (The
sest possible rating is 100.) Maximums are
subject to change depending on results of a
survey of the music trade now being con-
ducted.

Suitabllity for |uke box operators or disk

‘ockeys is indicated in boldface comment
under the separate headings within each re-
f1ew.
THE RATINGS
(100 nolnto—the maximum)

B0-4001 . 5. caic v o s eaiesenenelee ey B!
80-89 e excellent
7(0:7 OB R e oo b e R e Lo e e £ goo
A0-69 ... ir o T e, _satisfactory
0-39 r ¢ b d pDoor

-

®hwN

L2 -

FHE CATEGODRIES
Max Pts
Producticn 1dea 15
{grouplng of selectlon contlnulty)

Name Value” . .... 18
Caliner of Materlal .. ... .. ...... 18
Manufacturer’s Dlstelbution Power 10
Exploltation Atds . . .. 10

(Record company and other sdver-
tising-promotion. flim. leqglt and
othes pluns)

- dinterpretatlon .., ............. . 16
Record Quallt ¥ ................. B
Manufacturers’ Production Efflclency .. 6
Packagina . .. ... ... 10

fart work binding wrapping)

SELECTIONS FROM “KISS ME 80

KATE”—JO STAFFORD-GOR-

DON MacRAE-P. WESTON

ORK (4-10")

Capitol CD 144
Always True to You in My Fashion: Why
Cain't You Behave; I Hate Men: So in Love;
Were Thine That Special Face; Bianca; Too
Darn Hot; Wunderbar.
Ju Stafford and Gordon MurRuae do hand-
semely with the “Kate’ tunes, and their
fans should respond readily te this album.
MacRae's volce is as legit as any ponular
crooner’s, and he displays a line show

style here. His platter of “So in Love,” by
the way, is a best seller as a siugle. The
pair team for some gemutlichheit har-

miony on the dreamy continentat-ish “Wun-
derbar.” and Weston and a chorus round
out the package with a zipn: " of
“Too Darn Hot.” In fine, a worthy assort-
ment to supplement the original-cast album
on Columbisa.

JUKES JOCKS
Al sides okay. Highiy useful
package.

SJ('HUMANN MANFRED OVER-
TURE and BEETHOVEN: CON-

SECRATION OF THE HOUSE

OVERTURE—NBC SYM-

PHONY ORK-TOSCANINI,

Director (4-12"")

Victor DM-1287
Twn overtures—one the epitome of ro-
wmaunticism, the other a mastervicce in the
ciassie veiln—are done here with top artls-
try by Toseanini and the NBC. *‘Schu-
maun’s Manfred,” based on a pocm by
Byron. is turbulent. passionate and fiery.
nd Tescanini gives it a reading of deep
emotion. The Beethoven *“Consecration,”
e ritten toward the en'l of his carcer, is
almost abstraet in ifs intellectual quality,
nd ‘Toscaninl condn is it with superlative
rapport and empathy. The package should
have a wide sale, fign-ing to appeal to the
troadest base of elassical buvers.

JUKES JOCKS

%ot suitable, Good standard

78

78

HMDFMITH: MATH!S DER
MALER (Mathias the Painter)
~—raul Hindewith, conducting
the Berlin Philharmonic Ciches
tra (3-12"")

Capitol-Telefunken ELL 2500
The musical highlight of (aasitel Records’
initial plunge into the longhair husiness
womes in the form of modern compnoser Paul
dindemith conducting his own britliant
and probably mast imperiant. work, the
Mathis Der Maler” swinphony. This is a
srandiose piece of music, written in com-
naratively simple linear “Jevelopm i th
ihe composer clinging to an interpreta-
tien of emotions and not s en ing o Lae
tevel of the programmatic. The work
termed a symphony, is based on the com
poser’s emotional reaction to three panels
of Mathias Grunewal s famed potyptych,
painted for the Isenhcim altar at Colmar
in Alsace. Hindemith’s interpretation of his
work is a penefrating reading and stands
< the authoritative waving over the
Ormandy etching on Victor. The syvmphony

45 buitt by toue coempescr frow extraets
Vrom his owera Fkearing the sume title.
{'he recording is technically good and sur-
tac~s are very satisfuctery. The work is
packaged in the uniform-album Capitel
intends using for its complete classical line
It's a gold-stampeil, wine-colored, simuiated
I7ather and padde? alium. The liner notes
are brief awd, parficularly in the case of

a Hindlemith, could have becu far more
extensive, This set will be availuble on
Canitol's first 45 r.p.m. re’eass. whirh is
expected on the market shortly.
JUKES JOCKS
Not suifable. F e ltept modern
work should ge

we'l with longhair

and FM whirlers.
BARBERSHOP HARMONY—

THE SPORTSMEN (3-10") 62

Capitol CC 137
In the 8hade of the Old Apple Tree; Meet
Me Tonight in Dreamland; Down in Jungle
‘Town; Red Rose Rag; Down By the Old
Mill Stream:; When You Wore a Tulip.
Aftho the selection is typical, there’'s not
much evidence here of what is commonly
accepted as ‘‘Barbershop’ style. The grouv
known for its distinctive singing commer-
cials on the Jack Benny show, turns in a
routine bit of work that's lacking in nostal-

gic quality,
JUKFS JOCKS
Notl suitable. Some sides okay
forindividuwt
novelty sping.

TROPICAL JSLE—ALVINO REY
ORK (3-10")
Capitol CC 141

Sentimental Journey:

Sweet Lellani; Pagan

Blues: Love Song of the Nile.

Alvino Rey's electric guitar serves up six

standard tunes as solos with aid from the

rhythm section of the Rey bhand. The
tropic isle pitch of the album is somewhat
stretched in the use of *“Wabash Blues'

{ineideatally the best single side in the

package) and “Love Song of the Nile” as

two of the half-dezen tunes in the group.

{t's hardly more than an inoffensive pack-

age unusual primarily in the distinctive

plucks of Rev. Album cover is below the
usual Capitol tastcful standards.

62

Moon of Manikoora; |
Love Song; Wabash

JUKES JOCKS
Al sides fair bets Spinners can take
with “Wabash" it or leave it.

best.

FRANZ LEHAR—OPERETTAS
FROM VIENNA—3elections
from The Merry Widow,
Paganini, The Count of Luxem-
bourg (3-127)
Capitol-Telfunken ECL 2501

Ameong the first treasures culled from th-

Telefunken library, this sele~tion of Lehar

mitsic should “"nd an eager response here.

Playint an<d singing are sun-rh, as is the

recarding, and Capitol should find this a

happy beginning in its classical venture,

“Mcrry Widow"™ excerpts are snng by Anita

Gura and Peter Anders, with the Berlin

Opera Housc Chorus and the Berlin Phil-

harmonie ork direcéed by Dr. Hans

Schmidt-Iss rztadt. “Luxembourg” selec-

tions are by Martina Wulf and Hugo Welf-

ing. with memoers of ithe ork of the Berlin

State Opera Housc. “Paganini’ is sung by

Elisa’ eth Schwartzkonf and Rapert Gla-

82

witsch, with Hansgeorg Oito directing the
orchestra of the German Onera House,
Berlin.

JUKES JOCKS |

Nat suitable £lenty of spins in |
store for this col-

fection,

STRAVINSKY: SYMPHONY COF
PSALMS—Igor Stravinsky, con-
ductinu the Columbia Broad-
casii nhony Ork (3-12")
Colum’ia MB-811

This is a notable and impressive work—a

milestone in molern music. A mixed vocal

chorus is given about egual weight with
the erebestra. singing and performing six
psa'ms in Latin., The work was written in

19560, in dedication to the 50th anniversary

of the founding of the Beston Symphony

Orchestra. it represents an expansion by

Stravinsky of the formal limitations of

sympheonic musie. The performunce here,

under the baton of the composer, is culor-
ful and powerful. Admirers of the modern |

figure to latech on enthusiastically. Most |
others will find it heavy going.

JUKES JOCKS
Not suitahle, Wrighty for the

average aircer.

RAVEL: MA MERE L‘OYE- ‘
SULTE—305: 0N SYMPHONY 7
ORK-SERGE KOUSSEVITZKY, {
Director (2-12"% |

Victor DM 1268
A thoroly delightful, well-recorded pre-
sentation of the superb Ravel *Meother

Goose Suit'' i3 offersd here as two single
I2-inchers in an envelope, Cost of the al-
bum cover is saved, and the platters should
enjoy a good sale, Koussevitzky does a
warm, sympathetic rcading, and the Bos-
ton responds in kind, Job stacks up with
the iine Paris Conscrvatory recording, led
by Copvola, alse on Victor, and oiters the
financial inducement, as noted above, of
saving on the cover.
JUKES JOCKS
Not sunitable, Great modern
fare.

LITTLE GOLDEN ALBUM
(FAVORITE SONGS FROM
MOTHER GOOSE)»—ANNE
LLOYD-GILBERT MACK-
MITCHELL MILLER QRK
(1-68")

Little Golden 16

Pop! Goes the Wesasel; Rain,

Away; Three Little Klittens.

First side has fine, definite rhythm and

words are clear. Gal's volce on 'Kittens”

is sweet, and sound effects help. Attractive

Rain, Go

falder and labels should hypo sales.
JUKES JOCKS
Neot suitable. QOkay for short

spots or fill-ins.

(Continued on page 123)
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N0. 17—GEORGE M. COHAN (PART 1)-

By Jack

George Michael Cohan became a
“real live nephew of my Uncle Sam”
on or about the Fourth of July, 1878.
But for perfect timing he would have
been born in the wings or the dress-
ing room of a Providence theater,
where his father and mother, Jerry
J. and Helen Costigan Cohan, were
playing. It was a photo finish, the
attending physician beating the stork
to the hospital by a nose.

These veteran troupers cradled
their infant son in a theatrical trunk
and gave him sticks of grease paint
to play with as they traveled up and
down the Atlantic Seaboard, and by
the time George was six years old
he had acquired a none-ioo-savory
reputation as ‘“that brat, Georgie,”
for this cocky, precocious youngster
got in everybody’s way and hair—
actors and actresses, stagehands and
boarding house keepers alike.

After six weeks of readin’, ‘ritin’
and 'rithmetic, Georgie was graduated
from the Providence public schools
cum celeritate in order to save the
educational system from total dis-
ruption. He completed his education
by perusing The Billboard, The Clip-
per and The Police Gazette and thru
the exercise of a colossal curiosity.

On Siage at Eight

He made his first stage appearance
in Daniel Boone at the age of eight,
a walk-on part that left him free
{o play second violin in the orchestra
pit during most of the performance.
One year later he had an act of
his own, being billed as “Master
Georgie—Violin Tricks and Tinkling

Burton

Women in the audience re-
ferred to him as that “little angel
in the Lord Fauntleroy suit,” but
to the rest of the world he was a
pain in the neck.

In 1889 Jerry Cohan decided he
had enough talent in his immediate
family to go out on his own. He
organized the Four Cohans, with
sketches and parodies by Jerry and
Helen Cohan, dances by daughter
Josephine and a song-and-dance rou-
tine by Georgie. But before the act
made the big time, as it eventually
did, “that Cohan brat” made life
miserable for house managers, vet-
eran actors and anybody who had
the temerity to make suggestions or
offer criticism.

Tunes.”

From time to time Georgie quit
the stage “forever” and wrote songs.
sketches, parodies, monologs and
afterpieces for publishers. prod r
| and actors, all of whom went out
| of their way to avoid him but ended
| up by paying him money for his ma-
| terial. They had to admit, reluctantly,
| that it was good. He returned to
]the footlights, however, as often as
he left the theater flat, and for two
years he was slarred in Peck’s Bad
Boy as Henry Peck, “that incorrigible
| lad with a heart of gold.” When he
| became 17 he had a $4,000 bank roll
| and the nerve to take over the the-
| atrical destinies of the Cohan family,

which by that time was one of
America’s top vaudeville acts with
| headline billing and holdover book-
,ings at Tony Pastor’s Theater, then
the mecca of the two-a-day nobility.
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In 1901 Georgie decided the Four
Cohans were wasting their time and
talent in the variety halls and led
them into the greener and more re-
spectable pastures of the legitimate
theater by writing, directing and pro-
ducing his first musical comedy, The
Governor’s Son, and followed this up
with Running for Office. Both were
comparatively successful on the road,
but Broadway gave them a lukewarm
reception.

But in 1903 Little Johnny Jones
made A. L. Erlanger, Oscar Hammer-
stein and the Shuberts sit up and
take notice. The critics lambasted
the author-star for his flag waving,
but the audiences loved it. Here was
something new and refreshing in the
theater. George M. Cohan had given
musical comedy a shot in the arm—
a shot of Yankee punch and pep. He
had written songs packed with good
old Yankee vitality at a time when
the light operas of Viennese and Eng-
lish composers seemed to have the
American producers bewitched and
American theatergoers somewhat be-
wildered.

Little Johnny Jones set the Cohan
pattern, and in subsequent muscals,
the Yankee Doodle Boy put New
Rochelle, N. Y.; Norfolk and Boston
on the musical comedy map. His
heroes and heroines were American
guys and gals—a jockey in Little
Johnny Jones and a servant girl and
a prize fighter in Forty-Five Min:les
From Broadway. Cohan also toox a
few pot shots at his pet peeves, such
| as the purchase of litled husb nds

by American heiresses, political
| chicanery and other forms of polite
skulduggery.

In addition to achieving stardom in
Little Johnny Jones, Cohan acauired
a partner with whom he was asso-
ciated for 15 years: Sam Harris, wno
had made James J. Corbett the
heavyweight champion. It was a
perfect team, and Harris’ keen busi-
ness judgment plus Cohan’s prolific
talents put the firm of Cohan &
Harris at the top in the producing
field in 1911 with six hits on Broad-
way and a controlling interest in
seven theaters, five in New York
and two in Chicago.

* % % GEORGE M. COHAN'S GREATEST SONGS AND RECORDINGS AVAILABLE % % %

Unless otherwise noted, all songs in the
George M. Cohan catalog are now published
by the Jerry Vogel Music Company.

Popular Songs

1893—WHEN THE CIRL YOU LOVE IS MANY
MILES AWAY

1894—VENUS, MY SHINING LOVE

1896—THE WARMEST BABY IN THE BUNCH
HOT TAMALE ALLEY
This song was sung and popularized
both by Mae Irwin and Josie Sable.
THE SONGS THAT MAGG!E SINGS
Cohan made sure Edward B. Marks
would buy this song by incorporating
in the lyries of the chorus the titles of

‘Sweet Rosie O'Grady,” "Down in
Poverty Row” and "My Moth:r Was a
Lady,”” all contemporary hits in the
Marks catalog.

1858—1 GUESS I'LL HAVE TO TELEGRAPH

BABY

(Availatle on Decca records No. 24466
in  Albunn A-692, Frank Luther and
orchesira.)

1902—THEN ILL EE SATISFIED WITH LIFE

YOU WORN'T DO ANY BUSINESS IF
YOU HAVEN'T GOT A BAND
1903—ALWAYS LCAVE THEM LAUCHING
WHEN YOU SAY GCOCCD-BYE
1 WANT TO HEAR A YANKEE DOCDLE
TUNE o
These iwo songs were interpolated nuni-
bers in the musical extravaganza
“Mother Goo~e.
1917—=OVER THERE
On the April morning in 1917 that Presi-
dent Woodrow Wilson declared war on
Germany, Cchan was walking 10 his
office when a bugle-like refrain, based
on four P-charp chords that were the
limjt of his musical knowledge, started
plaguing his 'rain, but within an hour
after he reach:-d his desk and piano,
he had completed the words and music
for 'Over There,” a song that quick-
ened the step and stiffened the morate
of millions of doughboys and for which

Cohan was awarded a gold medal by
act of Congress.,
(Availakle on the following records:

Colum’™ ia No, 26561 in Sei{ C-89, Mordy
Bauman and1 Ray B och’s orchesira;
Docea Neo. 12'36 in Alnm A-330, Fred
Waring and His Pepnsvlvanians, RCA
Vietor No. 20-3169 in Album P-227,

! George M. Cohan Jr., the Guild Choris-
ters and Orchestra.)

1913—WHEN YOU COME BACK AND YOU
WILL COME BACK THERE'S A
WHOLE WORLD WAITING FOR YOU
M. Witmark & Sons.
1931—FATHER OF THE LAND WE LOVE
Written for the 200th anniversary cele-
bration of Washington's birthday.
| 1933-—INDIANS AND TREES
| 1934—WHAT A MAN!
This song was dedicated to President
Franklin D. Roosevelt.
1937——WHEN NEW YORK WAS NEW YORK,
‘ NMEW YORK WAS A WONDERFUL

TOWN
1938—WHAT THIS COUNTRY NEEDS IS A
SONG

D RATHER WRITE A SONG
1940—THI3 IS OUIR SIDF OF THE O“LAN
This was the ““Yankee Doodle” Boys’
itler ) Kecp away from
the U. S. A,
1941—WE MUST BE READY
This song of preparedness was written
six months before the Jap attack on
Pear! Harhor.

! Marches
| 1906—POPULARITY
This march was written to exploit

| Cohan's first comedy without musie,
“Popu’arity, in which Thomas W. Ross
starred.

1937—MARCH OF THE CARDINALS

Altho a New York Giant fan, Cohan
paid musical tribute to the “Gas House

| Gang” of Manager Frankie Frisch with
this march.

|

Musical Comedies and Revues

| 1801—THE GOVIEENOR'S SON
With a cast headed by Jerry Cohan,
Helen Cohan, Josephine Cohan and
George Cohan and hiz wife, Ethel Levey
THE REAL GIRLS
A WIDOW’S WILE
A REGULAR WILL!AM GILLETTE
EEHOLD THE CGVCRNOR
THE STORY CF THE WEDDINGC MARCH
WINE DIVINE
TCO MANY MILES FROM BROADWAY
THE CCVERNOR’S SON
OH, MR. MOON
AND THE MANAGECR SAID:

NEVER BREATHE A WORD OF THIS
TO MOTHER
THE QUAKERTOWN CADETS
LUCY
1903-—RUNNING FOR OFFICE
With a cast headed by the Four Cohans
and Ethel Levey.
THE FOOTBALL BOYS AND CIRLS
SWEET POPULARITY
ROOT FOR RILEY
THEY ARE HYPNOTIZED
KID DAYS
FLIRTATION ON THE BEACH
IN A ONE-NICHT STAND
IF | WERE ONLY MR. MORCAN
1 WANT TO GO TO PAREE, PAPA
JOHNNY, GET OFF THE CORNER
'LL BE THERE IN A FUBLIC SQUARE
THE ELOPEMENT
REUBENS ON PARADZE
1904—LITTLE JOHNNY JONES
George M. Cohan’s first starring vehicle
in which he played the stage prototype
of Tod Sloan, the American jockey who
the year before had gone to England
to ride for King George. The cast in-
cmded Jerry Cehan, Helen Cohan, Ethel
Levey, Sam J Ryan, Donald Brian, Tom
Lewis and Truiy Shattuek.
THE CECIL IN LONDON TOWN
THEY'RE ALL MY FRIENDS
MAM'SELLE FAUCHETTE
‘OP IN MY '/ N"OM
NESTING IN A NEW YGORK TREE
THE YANKEE DOCDLE BOY
(Available on the following records:
RCA Victar No. 20-2170 in Album P-227,
€ieorge M. Cehan Jr., the Guild Choris-
| ters and orchestra; Columbia No. 36562
in Set ©-8). Mordy Bauman ani Ray

| RBlech's Orehesira; Docca No. 18151 in
Album  A-220. Fred Waring and His
anitns: olumbia  No. 33643,

[ Penn--1
Hora-e M it ar” Yic NMusical Knights.)
OFF 43 THT D RIY
GIRLS @7 7IZ U. S. A
SAPC T 07 1T ST. HURRAH
C*PTA ! CF A TEN DAY BOAT
CGCTD "YF. FlLO
€O L Tl CONG
GOCD C'D CAL FORNIA

A CiRL | KNG
‘1Y PEG* TS5 TH BROADWAY
(Avail~ 'e on the following records:
TA Vietor No. 26-3i67 in A" um P-227,
George NI Coban Jr.,, Guild Choristers
and orchestra; Celumbia Neo. 36562 in

Bauman and orches-
4, Dick Kuhn's Or-

Set C-89, Mordy

tra; Decea No.

chestra.)

MARCH OF THE FRISCO CHINKS

IF MR BOSTON LAWSON HAD M1S
WAY

I’'M MIGHTY GLAD I’'M LIVING AND
THAT’S ALL

LIFE’'S A FUNNY PROPOSITION AFTER
ALL

1906 —FORTY-FIVE MINUTES FROM

BROADWAY
This musical comedy, which staired
Fay Templeton and elevated Victor
Moore to stardom almost overnight,
had the good citizens of New Rochelle,
N. Y., the locale of the play. up in
arnms. On the morning after the pre-
miere, staged on the night of January
1. an emergency sgssion of the Chamber
of Commerce @ called, resoiutions
were passed calling for a boycott of the
show, and press releasés were sent out
to all metropolitan newspapers refuting
the ‘libelous statements” made by
George M. Cohan in the title song to
the effect that there was ‘“‘not a cafe in

the town’” and the male inhabitants
had “‘whiskers 1llke hay.” The cast
also included Julia Ralph, Marion

Singer and Donald Brian.
GENTLEMEN OF THE PRESS
I WANT TO BE A POPULAR
LICMAIRE
MARY’S A CRAND QLD NAME
(Available on the following records:
Decea No. 18360, Bing Croeshy with er-
chestra; RCA Victor No. 20-3168 in Al-
bum P-227, George M. Cohan Jr. and
the Guild Choristers with erchrstra:
Columbia No. 36564 in Set C-89, Mordy
| Bauman and Ray Bloch's Orchestra:
Decea No. 18154 in Album A-330, Fred
Waring and His Pennsylvanians; Deeca
No. 4, Dick Kuhn's Orchestra.)
FORTY-FIVE MINUTES FROM BROAD-
WAY
(Avaitlable on the following records:
RCA Victor No. 20-3167 in Atbum P-227,
Georze M. Cohan Jr. and the Guild
Choristers with orchestra; Decca No. 4,
Dick Kuhn's Crchestra.)
30 LONG. MARY
tAvailable on the fellowing records:
Decca No. 18155 in Album A-330, Fred
Waring and His P'ennsylvanians; RCA&
Vietor Neo. 20-3169 im Album P-227,

ML -
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George M. Cohan Jr. and the Guild
Choristers with orchestra; Decea No. 4,
Dick Kuhn's Orchestra.)

STAND UP AND FIGHT LIKE HELL

1906 —GEORGE WASHINGTON ]R.
With a cast headed by George M.
Cohan, Jerry Cohan, Helen Cohan, Ethel
Levey, Willls P. Sweatman and Truly
Shattuck.
WASHINGTON, HE WAS A WONDER-

FUL MAN

1 WAS BORN IN VIRGINIA
*YOU'RE A GCRAND OLD FLAC
(Available on the following records:
RCA Victor No. 20-3168 in Album P-227,
George M. Cohan Jr. and the Guild
Choristers with orchestra; Columbia No.
36361 in Set C-89, Mordy Bauman and
Ray Bloch's Orchestra; Decca No. 18456
in Album A-330, Fred Waring and His
Pennsylvanians.)
I'LL BE THERE WITH BELLS ON
I’VE NEVER BEEN OVER THERE
ALL ABOARD FOR BROADWAY
WE%%INC OF THE BLUE AND THE

iF WASHINGTON SHOULD COME TO
LIFE TODAY

1907—THE HONEYMOOCNERS

This was a revival of “Running for
Office” with practically 8 new musical
score and presented by a cast headed
by George M. Cohan, his mother and
father, Jerry and Helen Cohan, and
Gertrude Hoffman.

LETS TAKE AN OLD-FASHIONED

WALK

I'M A POPULAR MAN

MAKE A LOT OF NOISE

THE MUSICAL COMEDY MAID

KIiD DAYS

HONEY BABE

IN A ONE-NIGHT STAND

NOTHINGC NEW BENEATH THE SUN
MYSTERIOUS MAID

I'LL BE THERE IN A PUBLIC SQUARE
IF | DIE I'M GOING TO HAVE SOME

FUN
STORY OF THE WEDDING MARCH
1807—THE TALK OF NEW YORK

Starring Victor Mcore, who was sup-

ported by a cast headed by his wife,

Emma Littlefleld, Gertrude Vanderbilt

and Jack Gardner.

FOLLOW YOUR UNCLE DUDLEY

PUT A BET DOWN FOR ME

MR. BURNS OF NEW ROCHELLE

WHEN WE ARE M-A-DOUBLE R-I-E-D

BURNING UP THE BOULEVARD

BUSY LITTLE BROADWAY

WHEN A FELLOW'S ON THE LEVEL
WITH A GIRL THAT'S ON THE
SQUARE

1 WANT YOU

CLAREMONT

I WANT THE WORLD TO KNOW |}
LOVE YOU

UNDER ANY OLD FLAG AT ALL

DRINK WITH ME

GEE, AIN'T | GLAD I'M HOME!

1308—FIFTY MILES FROM BOSTON
A play with music presented by a cast
headed by Edna Wallace Hopper, Law-
rence Wheat, George Parsons, James C.
Mariowe and Emma Janvier.
JACK AND JILL
A SMALL TOWN CIRL
THE BOYS WHO FICHT THE FLAMES
WALTZ WITH ME
AIN'T IT AWFUL
HARRIGAN
{(Available on the following records:
RCA Victor No. 20-3170 in Album P-227,
George M. Cohan Jr. and the Guild
Choristers; Columbia No. 36564 in Set
C-89, Mordy Bauman and Ray Bloch’s
Orchestra; Decca No. 18134 in Album
A-330, Fred Waring and His Pennsyl-
vanians; Decca No. 3397, Phil Regan
and orchestra.)

1308—THE YANKEE PRINCE
Presented by a cast headed by the Four
Cohans, Jack Gardner, Tom Lewils and
Donald Crisp
SHOWING THE YANKELS LONDON
TOWN

COME ON DOWN TOWN

I'M TO MARRY A NOBLEMAN
THINK IT OVER CAREFULLY

YANKEE DOODLE'S COME TO TOWN
SOLDIERS OF THE KING
I'M STRONG FOR YOU

1 SAY, FLO

VILLAINS IN THE PLAY
THE ABC'S OF THE U. 5. A,
M-0-N-E-Y

TOMMY ATKINS. YOU’RE ALL RIGHT
COHAN'S RAG BABE

FROM THE LAND OF DREAMS

A SONG OF THE KING

190C—-THE AMERICAN IDEA
Presented by a cast headed by George
Beban, Robert Daly, Trixie Friganza
and Gertrude Vandernilt.
IN GAY PAREE
SULLIVAN
BROTHERS AND SISTERS
THEY ALL FOLLOW ME
TOO LONC FRCM LONCQI_CRE SQUARE
WHAT WE'RE SUPPOSED TO BE
COHAN’'S PET NAMES
THAT’S SOME LOVE
F-A-M-E
AMERICAN RACTIME
THE GARDEN THAT BLOOMS FOR YOU
THE BOLD GENDARMES
WHOOP-LA-LA
MARCH MILITAIRE
(TO BE CONTINUED)

HOLLYWOOD, April 16. — Mary
McCarthy, Broadway musical thrush,
was inlked to a disk pact by Columbia
Records last week, according to plat-
tery exec Manie Sacks.

Canary will be assigned to pop di-
vision with first sides to be cut upon
Sacks's return to New York next
week. Deal is one-year pact with
options for four additional frames.

Decca and Capitol Report \l

Finances 1n

NEW YORK, April 16.—At annual
stockholders’ meetings this week,
Decca Records Prexy DMilton Rack-

imil revealed that the diskery’s first

report for this year
$6,000 000,

quarter sales
will Dhe slightly under
while Capitol’s topper,
lichs, told the firm’s stockholders that
the diskery’s first quarter volume
this yecar will be down. Wallichs did
not reveal figures but pointed out that
despite the lowered volume Capitol
operated at a profit during the first
three months of this year.

Decca’s Rackmil estimated that the
firm's gross for the quarter will fall
between $5,900,000 and $€,000,000. Net
profits for the quarter should be
around $271,600 or about 35 cents
a share on the 776,000 shares of
common outstanding Decca stock.
Decca’s first quarter statement for
1948, when the disk biz was still
booming, totaled about $7,900,000 or
50 cents a share. Rackmil expressed
the firm’s satisfaction with the cur-

rent first quarter report and explained |

that, as opposed to last year’s severe
drop in the late March and April
period, the firm was continuing at
the pace set in the first three months.
The diskery’s recently reported an-
nual figure for 1948 showed a total

Bop City Cuts
Nut to $5,750

NEW YORK, April 18—With its
opening pains over, the new jazz
bistro Bop City (see review in Night
Club-Vaude Department this issue)
this week began to lay out its talent
sked for the coming months. Artie
Shaw’s Symphony Band, opening at-
traction topper with Ella Fitzgerald,
will be replaced Thursday (21) by
Machito’s Afro-Cuban Ork, thus slic-
ing the opening $9,000 nut to around
$5.750.

The King Cole Trio will open at
the spot May 5, probably with Woody
Herman's ork co-featured. May 26
will be opening date for singer Billy
Eckstine, Illinois Jacquet's crew and
Charlie Parker's boppers. Sarah
Vaughan and Dizzy Gillespie’s ork
headline the package which opens
June 16 for a six-week period.

SONGWRITERS
COMING UP!

April 30 Issue

GEORGE M. COHAN
(Part II)

In Issues Subsequent to April 30
The Billboard Will Present

JEAN SCHWARTZ
ERNEST BALL

J. ROSAMUND JOHNSON
CHRIS SMITH

AL PIANTADOSI
GUSTAYV LUDERS
THEODORE MORSE
EGBERT VAN ALSTYNE
SILVIO HEIN

JULIAN EDWARDS
RAYMOND HUBBELL
A. BALDWIN SLOANE
KARL HOSCHNA
WILLIAM C. HANDY

And others

Glenn Wal-|

1

First Quarter
of around $24,000,000.

At the Decca stockholders meeting,
the participants elected Veepee Dave
Kapp to the diskery's board of di-
rectors. The election of the late
Jack Kapp’s brother {o the board will
keep the family name of the firm's
founder in upper echelon executive

prominence. Dave is veepee in charge |

of recording and repertoire.

The Capitol meeting on the Coast
produced no Tfigures but simply
pointed out that there was a volume
drop and that a profit was made.
Wallichs, in the Capitol annual re-
port \Vthh showed a volume of close
to $17,000,000 for '48, warned stock-
holders that profits for ’48 were
high mainly because the ban period
prevented excessive spending on new
recordings, thus intimating that they
may well expect a dip in profits at
the outset of this year. The Capitol
board of directors was re-elected in
toto. This group includes B. G.
DeSylva, John W. Griffin, Jonathon
B. Lovelace, Johnny Mercer, Donald
Royce and Wallichs.

You -I'o'o Will Cli‘jv Your

That‘Someone’ Lad
Turns Out a Gal

. HOLLYWOOD, April 16.—Colum-
bia Records’ search for cleffer Shel-
ley Vier, who penned Someone Loves

{Someone has borne fruit (The Bill-
board, April 9). Unknown tunesmith
turned out to be a gal who praviously
had her material published by local
pubbers. As the result of the story
in The Billboard, agent Alan Case
closed deal with Lutz Bros.” Music
| for pub rights to Miss Vier’s Some-
one and arranged for Columbia to
get necessary clearance before the
plattery can release the Harry James
etching of the tune.

Lutz pubbery will time its plug
campaign to coincide with Columbia’s
release date. So far, plattery hasn't
set the releasing sked.

Oddly enough, the long-silent Miss
Vier has burst wide open, according
to Case. Sinatra Songs bought her
When It’s Starlight on the Blue Grass
and Silver River, the latter tune com-
posed by Miss Vier and orkster
Jimmy Grier. In addition to Some-
one, Lutz Music acquired another
Vier original tagged I’ll Be Waiting
for Christmas.

Hands

cLE-‘,R'E:‘c_O'dD HIT

Featuring

EDDIE
CHAMBLEE

333:

Backep sy LAZY MOOD

ELY|

5 SMASH HITS

DOWN TOWN RECORDS e

3254 SAN PABLO AVENUE

o OPERATORS PICK THESE HITS

2020A—"IT'S TOO LATE TO CHANSE". . ...
2025A—"STRANGE LAND". . . . .. .
2021A—"I'M PRISOR BOUKD"... ...

by ROY HAWKINS—VYocal by NOBY DAVIS

CERTAIN TERRITORIES OPEN FOR DISTRIBUTORS

DOWN TOWN RECORDING, INC., OAKLAND, CALIF.

AT ONE TIME!

_by ROY HAWKINS
.by ROY HAWKIKS
....... by LOWELL FULSON
by JIMMIE McCRACKLIN

PHONE: PIEDMONT 5-5776

JA(K’?SMITH‘%has swnched Io
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A RECORD WE ARE

Recorded by
One of the couniry’s

Written by Larry

BOX 229

PROUD TO PRESENT

For Mother’'s Day

PAUL BDiXON

foremost disk jockeys

"EVERY DAY SHOULD BE MOTHER'S DAY"

and Anna Vincent

Backed by

"A Letter fo Mother"—Pearl Red Label #25

Order at once, don't wait for this record

List Price 79c¢
PTPEARL RECORD CO.

COVINGTON, KY.
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Dealers—Operators!

It No National Distribufor
in Your Area

¥ WIRE, WRITE, PHONE ks

*: FOR *
The Wesson Bros.’
o *

o All Right, Louie, #%
kd Drop the Gun By
x 9070 *
% NATIONAL psods

NATIONAL DISC SALES, Inc.

1841 Broadway New York 23, N. Y.

For Immediale Delivery

Columbia P Players. ......... $10.25
Victor 45 RPM Players
Model 9JY ... . .. ........ 19.02
Model 9-EY-3 ... ... ...... 30.75

And, ot course, the rccords that go with
them at 5S¢ above wholacile tor 45 singles
and 309, off full retail tor LP's and 45

APUTHL HITS N STOCK IRCLUDING
“RIDERS IN THE SKY"

Vaughn Monroe . . ... ... S4¢
Bing Crosby .. ......... S4¢
Burl_ llves', .ocs eth e ok 44¢

LESLIE DISTRIBUTORS CORP.
{' RECORD WHOLESALERS.] .,
A19"W. 48th St @ "New York:19; N. Y.
Plozo-71977:-d 45
Catle Address EXPORECORD

5 Music—As Writtengl

New York:

Georgie Joy. of Santly-Joy, left for the Coast Monday (11). ... Johnny
Bond and Rosemary Calvin opened at the Crossroads, Washington, Mon-
day (11). . . = Carl Zoehrns, sales manager of E. B. Marks Music, is on
a promotional jaunt covering Boston and Chicago. . . . Bill Norvas and
the Upstarts, new dance-vocal-comedy act organized on the Coast, have
just completed two weeks at The Crossroads, Washington. Grady Watts
is managing the outfit. . . . Eddie (Gin) Miller, pianist waxing for Rain-
bow, opens at Old Knick’s Tuesday (12).

Trumpeter Bobby Hackett became the father of a boy, Ernest. . . . Ed
Burton will do a column {or Hit Paraders®ag featuring profiles of outstand-
ing disk jockeys. ... Stan Kenton arvived in Miami, back from his South
American vacation. . . Trombonist J. J. Johnson leaves Illinois Jacquet's
combo on the Coast to form his own band in New York. . . . Marian Cox, |
former Duke Ellington chirp, healthy after a year of hospital treatment,
working as a single. . . . The Eddie Wilcox-Jimmy Lunceford band left
for a tour of the South. i

Paul Ondre, ex-entertainment editor of The Italian Tribune, Newark, |
made his wax debut as a vocalist with “Faded Dreams” and “Lovely
Gypsy” on the B & P label. . . . Mindy Carson opened Tuesday (19) at
Cleveland’s Mounds Club. .. . Oxford Music’s Johnny Farrow back from

a Midwest deejay contact tour. . .. Al Miller, of Leeds, leaving early this
week for a jockey junket thru New England. . . . Ray Gilbert is in town
for a month; he’ll retwrn to Hollywood to work on a flicker score. . . .
Irving Fields’ father died last week. .
Chicago:

Sherman Hayes, bedridden for several months following an operation |
for ulcers, returns to the band field soon with a Ray Noble styled ork.
Hayes is also running for town trustee of Evergreen Park, Southwest Cook
County suburb in which he resides. . . . McConkey Music Corporation has
taken out a $50,000 life and accident policy on orkster Ray Pearl, who is
signed with the agency for five years. . .. The Delavan Gardens, Delavan,
Wis., summer dancery, will utilize semi-name orks this season. Spot used
a local band all last scason. Lee Angelo, new McConkey Music ork from
Pittsburgh, opens the season June 10 for two weeks.

Bill Puinam has worked out a direct sales deal for double-feature
records with Woolworth stores, and not Neisner’s as was previously re-
ported. An arrangement with Neisner’s is currently being worked out.
. . . Lucille Ballantine, buyer and producer at the Bismarck Hotel, has
added public relations for the hotel to her chores. . . . Ernest Byfield, op
of the Hotel Sherman, Chicago, gifted Keith Texior and his bride, Sylvia
Mikelson, both of the Honeydreamers, currently working the hostelry’s|
College Inn, with a two-week vacation at his Acapulco (Mexico) Hotel.

ON THE STAND

Reviews of Orchestras Playing Hotels, Night Clubs
Ballroom Locations and One-Nighters

and

| did not have the benefit of disk pro-

0
by

). IMPORTED

FULL RANGE, RECORDING

THE LONDON GRAMOPHONE CORP.,
16 W. 22nd ST NEW YORK 10. N V.

Fast Service -

RECORD ELECTROPLATING

MASTERS — MOTHERS — STAMPERS

¥MATRIX PLATING CO.

4224 JOY ROAD, DETROIT 4, MICH.
Not afflliated with any Recording Company

DEALERS - DISTRIBUTORS

50,000 RECORDS AND ALBUMS

of sight selling picturesque unbreakable
inyl Vogue Picture Records.
Write—Wire—Phone

H. Fi. SPARHAWK
258 Kenmore Blvd. Akron, Ohio
Phone: Portage 4416

OLD MASTERS WANTED

FOR NEW PRESSINGS ON ROYALTY BASIS.
Contact:

GRECOL ENTERPRISES

201 Cherokee Bldg., Knoxville, Tenn,

Victor Lombardo

(Reviewed at Aragon
Ocean Park, Calif., April 2. Booked
thru Music Corporation of America.)

BAXES: Maurice Stein, John Orr, Willard
Qreenwald, Skeex Branman.

TRUMPETS® Phil Raskin, Lenny Schwartz.

TROMBONES: Bob Hackman, Paul Gllmore
and Kenny Martin,

RHYTHM: George Miller, plano; P. Robyns,
bass; Ray Dieneman, drums.

VOCALS: Pat O’Connor, Kenny Martin,
Orr and the Threesome.

ARRANGER: Sid Schwartaz.

LEADER, ALT'O AND SOPRANO SAX: Victor
Lombardo i

The family resemblance is pro-
nounced in the leader’'s name, ap-
pearance, and above all, in his brand
of music making. Guy’s brother
churns out a silken smooth, highly |
commercial type of terp tempo that’s
well within the Lombardo tradition.

While it reflects Guy’s influence,
band has a measure of dndiv~1duality|
all its own. Smooth instrumental
blending, with accent on sax voicing, |
and strong unison beat in all sections |
show the Lombardo touch. But Vic-‘

John

tor differs from Brother Guy in
brightening considerably his offerings
by leaning heavier on novelty items.
Ditties are handled in a light and
airy manner that brings ’em t{o the‘
floor with each set.

Best examples of this is his treat-
ment of Saturday Night in Central
Park, a cute novelty with a bouncy
| beat capably handled by vocalists Pat
[ O’Connor and Kenny Martin, and
Miss O’Connor’s chirping of What Did
I Do? and Always True to You in My
Fashion. Ballads are given the
sugary treatment by both vocalists
and the ork, winning response from
hand-olders and oldsters alike.

Miss O’Conner’s versatile song
style, sales savvy and appearance is |
!a definite asset. Gal sells songs in a
pleasing manner, injecting plenty of
spark into her vocals.

Considering that the band is mak-
ing its first Coast app=earance, and

Ballroom. | ing here.

motion, it is making a sirong show-
Lee Zhito.

Lawrence Welk
(Reviewed «at the Grvill, Hotel
Roosevelt, New York, March 30. Per-|
sonal management, Sam Lutz. Booked
by Music Corporation of America.)

BRASS: (Clarence Willard. Leo Fortin, Dick
Hill, trumpets; Barney Lidell, trombone.
REEDS: Garth Andrews, George Aubrey,

Orie Amodeo, George Willard, Clark Bur*ke,

RHYTHM: Nicky Aden, drums. Jerry Burke,
organ; Larrv Hooper, piano; Bob Cromer, bass

VOCALISTS: Felen Ramsay, Garth Andrews
Bob Cromer, Dick Hill, and Roy Woldum,
whistler

ARRANGERS: Paul Summy and Lew Davies

AC_ORDION AND LEADER: Lawrence Welk

Lawrence Welk’s “champagne mu-
sic” isnt the heady, frothy stuff to
send a man reeling in joyous intoxi-
cation, but it is Grade A hotel room
mickey. With its unobtrusive but
precise dance beat, its clever and
varied voicings, its versatility, the
Welk crew is easily one of the top
of its kind in the country.

The band began its third successive

year at the Roosevelt Grill as the
| Lombardo replacement last week, and

i’s tilling the bill more than ade-

pops and standards, have sparkle and
individuality. The faked medleys—
requests which aren’t yet in the book
—are first-rate, with trumpet
tfrombone playing the melody muted
and sweet and reeds making sus-|
tained chords underneath.
the clientele’s enthusiasm for
Welk fare is the fact that the be-
ginning of each set keeps them on
the floor till the last note.

luxury Items
The band presents an ever-chang-

ing facade. giving the impression of |§

limitless musical resources. In addi-|
tion to fem vocalist Helen Ramsay’s |
literal, uncomplicated pipings, three|
of the sidemen double at the mike,!

quately. The arranged pieces, both‘ ;
!

or |

Proof of |§
the | |

and Roy Woldum, the whistler, does
nothing but trill for his pay check
Another luxury that dresses up the
music considerably is Jerrv Burke's
organ. Reed men double on flute, bass
and baritone sax, and Welk spends a
good deal of time out front with
his accordion. His platform mannrer
is gracious and -affable, and like his
music, unobtrusively polite.

Foxtrots are the order of the dav.
at danceable tempos, with a rare
waltz and a rarer rumba. No polkas<
here, despite Welk’s association with
those rhythms in his capacity as a
Midwest territory band.

With a break or two on records.
there’s no reason why Welk shouldn’t
hit a leading position in the national
picture. As a hotel room attraction
he’d be hard to top right now.

Jerry Wexler.

Ish Kabibble

(Reviewed Saturday, April 9. at
Casino Gardens, Santa Monica, Calif.
Booked thru Music Corporation of
America.)

TRUMPET: Bobby De Vol.

TROMBONE: Harry Thomas.

SAXES: Jack Martin and Dale Erown

RHYTHM: H Snow, bass, and Bud Conbine,
drums.

VOCALIST: Jack Martin.

ARRANGERS: George Dunn and Bill Fon-
taine.

Ish Kabibble (Merwyn Bogue), the
boy with the bowl haircut who tickled
ribs for 18 years with the Kay Kyser
aggregation, is now fronting his own
group. Ich has put plenty ot planning
into the pattern for his dance-comedy
combo, and the group shows promise
of climbing in importance. The out-
fit is versatile, of “=ring dance music
as well as zany fare. In the comecdy
vein, emphasis is on the visual and
follows the line of stuff Ish did with
Kyser. The symphonies are sulficient-
ly silly to bring chuckles from the
kids who c¢rowd the stand, but the
laugh load falls mainly on the
shoulders of Ish, who relies on
straight gags. His characteristic ha'v-
cut and facial expressions add con-
siderably in upping the laugh level

I h’s stutf should sell like fresh
nopcorn once  video starts rolling
bandwise. The number of musical
groups holding vitual appeal. and
therebyv well-suited for video, are
few. [If Ish can retain, thru strong
disks (he has no wax affiliation now).
the name he created with Kyser. he
will find himeelf on the ground flocr
of a new outlet for musical combos.

Continrned playing time and more
altenticn to gag material will in-
creace the grouw’s stature. As it
stands now. its versatility makes the
combo salable to the op who wants
to give patrons a show with their

terp tunes. Lee Zhito.
CPERATORS!
SAVE MONEY

SPOTLITE RECORDS

TOP QUALITY—ALL THE LATEST HITS—
AND TWC HITS ON EACH RECORD!

WRITE TODAY FOR LATEST CATALOCUE
AND OUR NEW LOW PRICE.

SPOTEITE RECOGRD C9.

457 W. 45TH ST. NEW YORK 19
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ASCAP and Gov’t May Settle | Folk Music Cancer

Society Marathon

TR t
i RN # - i °

Before Case Hits the Courts | Teed OFf by WPWA

(Continued from page 18) ]Sl.ates of the United States. has ac-|"

which the performing rights society counted for and paid over parts of | CcHIJCAGO, April 16.—The first

has been organized. In some instances Such royalties to the co-con=piratu hitibilly and Wes{ern marathon pro-

. . - el 1 Q ae arp’ ,.‘d
the territory assigned may also in-' in foreign nations. and has veee've B . Lo ]
clude territ}:)ries gcoloniecy and do- from foreign nations the scorcs for 8vam a la Milton Berle for the can
, &

minions of the country of organiza- the musical compositions of its co- cer fund drive was set today in stu-
tion and even other independent conspirators. In connection with gigs of WPWA. Chester, Pa.. by folk

X 3 varoed |
countries.” this, the Juslice Department charged | | . tslent from the Philadelphia
ASCAP. the Justi D Hinent that ‘*‘converzely. ASCAP’s co-con- ) o . " .
3 , e Justice Departm spirators have collected royalties in area. Beginuning at 6 a.m.. the mara-

points out, is the vs{orltd's la‘fngt ‘fmlé foreign nations from thair own li- thon show was staged by Lou Pollar,
sical perfo;‘mn:g rights SOCl.e}I and ensees there on musical performing station owner; Bob Johnson, pro-
(‘tontrjpls ertqu'ly all mgt51§ast‘pfl— rights obfained frcw ASCAP, have gram director, and Bill Haley gnd
forming rights in the Uni ed ales, . ccounted for and paid over parts of | the Four Aces of Wesiern Swing,
] terrltorit;:; alrlld d(fpl?fl enues.l such royalties to ASCAP. and have| Rusty Keefer, Barnev Barnard and
e oo 4908 A0l recered Tram ASCAP the Sorey o Al Consantine.

' 1e latier’s musical compositions.” uests lined up for appearances
%ﬁg{fv‘:s)((éﬁxgivﬂlggigéﬁaé]r?tss l:;?i(zhn%ﬁ; It is known that ASCAP vepresen- on the all-day show include Shorty
other 25 members%)f the TFSAC tatives have had numerous discus-| Long and His Santa Fe Rangers (Vic-

: T sions with the Justice Department tcr)., WEEU, Reading, Pa.; Jesse and

The Justice Department’s original {here and in New York in the last! Sally Rogers (Victor), WFIL and
complaint asserted that “ASCAP of-| several months on the pending liti- WJMJ, Philadelphia: Slcepy Hollow
ficials and employees have been in gutions. Ranch Gang (Victor), PeeWee Miller
ference with the coeonspitators_in Wonte Foset and Jack Day’ (MOMD).

ren with - 3 3 onte Rosci an ac ay 0
foreign nations and its officials have,C > t A]?M S t all from WTFIL; Dick Thomas
traveled continuously in the several OaS | w e S (Decca), and the 101 Ranch Boys
States of the United States and in (Columbia) WSBA, York, Pa.
foreign nations on its business with D f » d t The Four Aces of Western Swing
the co-conspirators.” elerre uota were skedded to do house band

Any settlement of the Justice De- HOLLYWOOD, April 16.—A sys-| chores, with guests making appear-
partment case would be expected 10 tem of “deferred quota dates” ena-|ances during the day and night. .Th?;
take into 1rpp0rtant gon51derz‘1‘tlon the [yling radio orksters to store up any | American Federation of Musicians
departiment’s complaint that “ASCAP | ortion  of unflled work quotas | Chester local, No. 484, and the Phil-
has entered into musical performing against future use was adopted this|adelphia AFM local, No. 77, sanc-
rights cross-licensing agreements | ook by Local 47, American Federa- | tioned the benefit for the American
with the co-conspirators in foreign tion of Musicians (AFM). Plan,| Cancer Society.
nations and pursuant thereto, has brought about by increased tape re-| The Four Aces and Pollar got the
obtained the exclusive right to per-)cording activity (The Billboard, April|idea for the cancer benefit Tuesday
«fom'! the)r musical compositions for 16) will allow musicians to backlog| (12) as just a marathon by the st_a—
profit in the several States of the ! any part of an unused quola (four|tion’s unil, but other nearby units
Umted States, has collected royalties | ghows weekly) until dates can be|joined the program after word got
from licensees thruout the several worked in the future. around.

) Need for such a plar was held
essential in view of many complaints
AFM R l H from musicians who were forced to

: turn down job calls because of un- . e
u e llrts certainty of taped show dates. Hence- Plugge"s Fet"lg

‘forth, in case of conflicts, orksters G d B ; d'
COaSt TOOtlerS can make up lost time by working araner enedict
added shows during succeeding

HOLLYWOOD, April 16. — Local | weeks.  Average number of shovys
radio orksters last week lost an im-|over the season’s span will remain| NEW YORK, April 16.—A group
portant security provision when the| Within limits of the quota system.|of 60 song pluggers here have ar-
American Fereration of Musicians ranged a closing night testimonial
(AFM) Local 47 rescinded the ruling . supper for orkster Gardner Ber}ledict,
which heretofor prevented firing of M H 11 R who will wind up a six-month en-
musicians once orksters have wogkodl llSl(. a 9 OXy gagement at the Hotel New Yorker's

three consecutive weeks on a net . . Terrace Room Wednesday (20). The
airshow. Regulation adopted here Plt S(‘ale Hll{ed shindig is being given as a gesture
December 14 of last year, was revoked ’ of appreciation by the contact men
when AFM national office declared NEW YORK, April 16.—Local 802, for the orkster's kind treatment of
the measure illegal under terms of  American Federation of Musicians | the pluggers during his long run here.
existing radio network contracts. | (AFM), signed with the Radio City| After closing the New Yorker,
Current pact with webs calls for| Music Hall and the Roxy hcre last|Benedict will head for the Hotel
orksters to be hired on 13-week|week boosling pit band scales from | Roosevelt in New Orleans, for a date
cycles, hence discharges at end of $124 to $130 for a six-day week. beginning May 5. He is followed
any cycle are authorized provided Pact is retroactive to Labor Day of |into the Ice Terrace by Nat Brand-
firing is for “just cause” Agency | 1948, when the old agreement ran out,| wynne’s crew and a new ice show
can fire ork leaders or crew at begin-|and will run until Labor Day of 1950.! Thursday (21).
ning of each cycte, but the union says

it will challenge “unwarranted”
Arings : Fed Up on Coffee and Cakes,

AFM concern is to prcvent axing

in mid-season or at a time when | °

other jobs cannot be snared. Such Me,tlctlﬂﬁ Cl(;‘ffer Ogles ASCAP
an instance recently occurred when _

the Lum and Abner airshow changed |)

batoners, bringing in Opie Cates in . ; . g b
place of Felix Mills. Cates dropped NEW YORK, April 16.—Agustin|Lara incidentally, has been with

Lara, noted Mexican composer, is|Southern Music for some 20 years,

frlljsn Mli‘lellsviggkihzag?sc?;r;:gesﬂzlen};(gz in New York to play a week at Carlos | but his pact ended June, 1948. “I'm

unal;levto T GCHNas oerih [ G Montalban’s Porto Rico Theater, pos- | cured,” he added.

T e Tl = sibly do some radio and television Lara indicates that if he had to

© : work and finally scout the possibili- | live on income from his compositions
ties of joining the American Society | he’d be out of luck. “I still have to

. of (Slomposers, Authors and Publishers | work on radio and in films (he works

N Q (ASCAP) as a writer member. The |for the Filmex Company as an actor
Sl”’relne Illvadln last is significant, inasmuch as Lara  in Mexico City) and lead a band in
B o e conceives of his own case as that| my Mexico City night club,” he
rltlSh Wax Mal't ofIfhe typical Mexican composer. said. “There’s no reasonable return

. ara, who has composed about 650 | for a Mexican composer.”

R e%oorldiYingSDlh Qﬁrllwllg.;Sgpreme songs, some of which have become, The lack of reciprocity between

promiment via its Baul Wat eg'c.ml;e well-known standards (You Belong | Mexico and the United States, musi-

ing. A Little Bird o lé(li Ma son_111§ ~| to My Heart, Granada, Madrid, etc.),| cally speaking, hurts the U. S. also,
gd' e et h o € WIL 0=} gayg he is seeking ASCAP member- | according to Lara. American music
vaﬂe Ne | g - Mmalft in a deal closed | ship because Mexican composers | is performed in night clubs and other

“?Ii ge ay Music Company, Itd., | make very little money out of Amer- |locations there without a thought of

° K ‘”(;J, P English firm will press | jcan performances of their tunes. The | pay for it.

A ounstribute  Supreme’s  product| nited States, he feels, should be a| According to a check-up at ASCAP,
LLOLthE British Isles. chief source of income, but the lack |a composer who is a national of an-
This is believed to be the first|of adequate reciprocal arrangements | other country can become a member

American disk deal made by the Lon- | rules this out. “The Mexican com-|of ASCAP if he severs connections

don company. poser,” he added, “lives by miracles.” | with societies in his native territory.}
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#1269 THE TELEPHONE NO RING!
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#1501 THE BIG PROFESSOR
WOMEN, WOMEN

#1502 TE LADY WITH THE KITTY CAT

I LOVE ALL THE WOMEN
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SENSATION HIT by

#1503 TONY, THE ICE MAN
THE SUBWAY SONG

ETNA RECORDS

55 WEST 42ND ST
NEW YORK 18, N. V.
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ALBUM SETS

Bing Crosby. Perry Como, Billy Eckstine.
Cowboy. Hundreds of nationally known
artists in album sets.

75¢ per album in lots of 100 or more

SEND FOR LIST

Send for trial assortment of 15 different
titles, $1.00 per album. Also thousands
of phonograph records. $10.00 per hun.
dred up.

1/3 deposit, balance C. O. D.

Record Distribulors

1206 TREMONT ST. BOSTON, MASS.
GA 7-986)

"SUGAR HIPS"

APOLLO 790

IS A SMASH
IN CINCINNATI

THANK YOU,
ERNIE WAITES

APQLLO RECORDS, INC.

457 West 45th Street New York

Free Professional (opies -
Piano--B. M. 1.--Songs of Appealing Beauly

1 Daddy 1 7.1 Have Dawn in My

P Heart

2. No

w { 8. Angel ot Love

3. Believe | 9. Gone

4. Somebody 10. For Betier or for
| Worse

5.)ln & Crowded Bus
| 11. Starlight

8. When We Walk By 1

2. Lovely To Love

CLAUDIO LOPEZ

Montetiore Hospital Bronx, N. Y.

S Ay

i PRESSINGS avrem

10" Shetlac 1

e Quality Work
@ RIgld inspection 1
1

]

1

@ Fast Service
o Guaranteed

CRAFKT RECORD
345 Sergen St Brooklyn 17 N. ¥V
l Ulster 5-4850
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SNOWFLAKE JAMBOREE!
A hit! Ahit! A hit! A hif!
On ANIMAL RECORD #178

Vinylite ! Order Now:

STAPLETON JND.USTRJE‘?, JINC.
792 The Arcade, Cleveland 14, Ohio:

COMPOSERS’ MUSICAL SHORTHAND

A practical method of jotting down musical
thoughts away from the studio or piano
without the convenience of manuscript pa-
per. Any kind of paper may be employed
and nothing more than a pencil is needed
to jot down inspied ideas which may be
cunning through your mind.
1 Unabridged Method,

VIC KENMORE
694 Saw Mill River Rd., Yonkers, New York

NEW RECORDS WHOLESALE

Assorted
100 VICTOR, ETC. .. ... oo v
200 VICTOR, ETC, .. ... ........viininnns

JUDE SPECIALTIES

P. O. BOX 1084 ALTOONA, PA,

NEED ALL EQUIPMENT

For Processing Masters, making Stampers and
Pressings, eftc. Contact:

GRECOL ENTERPRISES, INC.

301 Cherokee Bidg., Knoxville, Tenn.

SEND FOR PROFESSIONAL COPIES
TWO GREAT SONGS

“UNTIL TOMORROW COMES”
“YOUR OWN HOME TOWN”
SUPERVISOR MUSIC PUBLISHING (0.

Victory Bldg., 1011 Chestnut St.
Philadelphia 7, Penna.

FOR SALE
PRESSING AND PROCESSING PLANI

REASONABLE. COING, PROFITABLE BUSINESS
Address:
BOX 250. Biltboard
Chicago 1, I

$1.00

155 N Clark

A National Accounting of Disk Jockey Activities

!
|

| GRIPE . .. George Peters, WSWN, Belle Glade, Fla, writes that he!
has been getting good listener response to his accordion or whistled accom-
| paniment of instrumental platters, but was squelched when the station
manager posted a rule saying: “No extemporaneous noises with the rec-
ords.”

FOLK KFARIE . .. Ed Lambert's hillbilly popularity poll at WCAV,|
Norfolk, drew over 17,000 votes, with Eddy Arnold edging out Ernest Tubb
for top slot. . . . Plowhandle Bill, WKRG, Mobile. Ala,, spins fotk platters,
making homespun comments and corn-fed commercials, and knocking the
station's early-riser jock, Ed Chapman, as a useless city dude. The switch |
is that Plowhandle is a change-of-voice routine by Chapman. . . . Harvey
Boyd. “Cowtown Round-Up’” man at KWBC, Fort Worth, has started his
| own platter label, tabbed “Round-Up,” with Tex Hunter’s combo the first
to cui. . . . Otis Morse. program director and jock at WSBA, York, Pa,, does
an ABC network stint with the 101 Ranch Boys Saturday afternoons.

' WESTERN WAX WHIRL . . . Ken Harmon. WKLA, Ludington. |

Mich., hypoes listener interest by giving rumba lessons during his show.
... Paul Yaeger. Beloit College student spinning ’em at WBNB, Beloit.
Wis., signs on with a tonette solo of “The Gang's All Here.” . . . Ross
Mulholland, “barefoot boy” of WXYZ. Detroit, is sporting a hand-painted
tie with bare feet all over it. . . . John Slagie’s “Wax Wackies”’ show, a
visual jockey stint on WXYZ-TV, Detroit, has been sold for 52 weeks to
the Phillips Soup people. . .
Jarrett, the vocalist-band leader. . . . Jay Giles, WCNT, Centralia, Ill, is
producing a talent show weekly at a local theater. . . . Walter Kay, WJW,
Cleveland, is doing a coniest based on Irving Caesar’'s “Songs of Friend-
ship.” Teachers sending in best letters on why the songs should be used
in the schools get copies of the “Friendship” book.

CONNECTICUTTINGS . . . Ed Weston has resigned as program
director and jockey at WCCC, Hartford. Sidney Burns, formerly program
director at WCFM, Washington, has replaced him. Ivor Hugh has added
to 2 p.m., and “The Concert Hour,” 6 to 7 p.m., both across the board. . . .
Lou Brooks is doing the “1150 Club” at WCNX, Middletown. . . . Ernie
Dunham is now spinning a bop show nightly at 11:15 over WONS, Hart-
ford. .. Carter Clements is handling the “1400 Club” at WNOC, Norwich.
. . Lou Brooks has switched from WONS, Hartford, to WCNX, Middle-
town, . . . Ted Konopka has joined the jockey staff at WCCC, Hartford.
| ... Don Duncan has resigned at WONS, Hartford. . . . Dave Hoag has
moved over to WCNX, Middletown, from WLCR, Torrington. . . . Richard
O'Brien. co-owner of WCNX, does a Saturday collectors’ show, using rlat-
ters from his jazz collection

COAST CUTTINGS . . . Dick White, KGFN, Grass Valley, Calif.,
writes: “I'm new in radio and am working to promote my platter program
and to enlarge my listening audience. I do a request show, a collectors’
corner, and a musical quiz.” . .. Pat Michaels, KNGS, Hanford, Calif,
claims-to have the longest sponsored show in radio—a five-hour run every
Sunday, playing almost 100 disks each show. . . . Gaby Rogers, English
showman and songwriter, was a recent guest on Bill Goerner’'s "Curfew
Club,” KCBS. San Francisco.

EASTERN BEAT . .. Al Turk. formerly of WJBC, Bloomington.
11l., is now spinning at WSNY, Schenectady, N. Y. . . . George Hudson,
WCAP, Asbury Park, N. J, played host to warbler Johnny Desmond and
batoneer Gene Williams last week. . .. Vern Cook and Howard Reig, WGY,
Schenectady, have branched out with a quiz and a variety show, respec-
tively, on the city’s video station, WRGB. . . . Alix Blake, WENT, Glovers-
| ville, N. Y., is using transcribed intro and plugs cut especially for him by
| Sammy Kaye vocalists Lauvra Leslie and Don Cornell. . . . Lucien Dumont,

q production manager at WIDE, Biddeford, Me., joined the station’s jocks
I| to present a four-hour Red Cross drive, singing requests for pledges of $15

| for each ditty.

Hillbilly Personals Harvesting
Big Moola a la Disking Names

CHICAGO, April 16.—Hillbilly en-
| tertainers are jumping aboard the
bandwagon of recording artists who
are culling top coin on personal ap-
pearances, such as recent hegiras by
Sister Rosetta Tharpe (The Billboard,
April 9) and Vaughn Monroe (The
Billboard, April 2). A troupe of
WSM, Nashville, talent, booked and
promoted by Oscar Davis, veteran
Nashville folk music enterpreneur,
racked up what is considered an all-

torium Arena (two shows), April 3,
$14,300; Salina Mewmoria!l lall, 4
$2,800; Great Bend City Auditorium,
5, $3.800; Topeka Municipal Audi-
torium, 6, $4,300, and Omaha City
Auditorium, 7, $3,900. Ducats wecre
scaled at $1.20 and $1.80 for all dates,
with Kansas City the only site where
more than one show per day was
played.

Success of the five-day venture
has encouraged Davis to package
more such all-star casts, with the next

clicked to the tune of $29.100.

Entourage on the Midwestern
sweep included Ernest Tubb. cowboy
Copas and the Oklahoma Cowboys,
Bill Monroe and the Blue Grass Boys,
Rod Brasfield and Minnie Pearl, and | mont, 4; Dallas, 5, and New Orleans,
Lou Childre and Stringbean. Grosses|6. Ducats will be scaled at $1.30
included Kansas City Municipal Audi-|and $1.95.

Childre, making a Texas Tour. The

Star State includes: Houston, May

4

>~ VOX JOX < |

' mants
|

two more platter shows to his WCCC sked—“Promenade of Stars,” 1:30]

time high gross for a five-day tour|ynit, which will be composed of
in Kansas and Nebraska two weeks| Ernest Tubb, Red Foley, Cowboy |
ago. Turnstiles on the five dates|Copas, Rod Brasficld, Uncle Dave|

Macon, Lonzo and Oscar, and Lou!

itinerary of the junket thru the Lone |

1; Amarillo, 2; San Angelo, 3; Beau-| TCWER RECORD 1458

Palladium Bop
Out, Sweet In

HOLLYWOQOD, April 16.—Holly-
wood Palladium will defintely turn
its back on bop and book only those
bands that emphasize pure dante
music. In addition, Coast's plush
dancery will try to lengthen engage-
in the hope that a band’s
drawing power will build during the
succeeding weeks

Heretofore, Palladium has stuck to
a four week policy, occasionally
upping it to five weeks, with longest
engagement on record being six
weeks. Terpery will try out its
new polcy with® Russ Morgan. who
hegins an eight-week run May 31
Location is currently concluding ne-
gotiations for return engagements by
Lawrence Welk, Dick Jurgens and
Frankie Carle.

Contention is jitterbugs and be-bop
devotees are far and few between
and that the dance dollar is pulled
by the band that can churn out the
sweel beats.

'MGM Records Pacts

Newest jock at WCPO, Cincinnati, is Art |

LThrush Doris Drew

HOLLYWOOD, April 16. — Singer
Doris Drew was signed to an MGM
Record pact this week thru Burton-
Gould, ' Ltd.. new personal manage-
ment outfit set up by Bill Burton and
David Gould. Chirp will cut her first
cides next week, with the backing of
| Harold Mooney’s ork.

Burion. top personal manager, an-
nounced expansion of his operations
| to include television, story sales and
iallied showbiz enterprises. Clients
now in the Burton-Gould stable in-
clude Margaret Whiting, Helen For-
rest, Barbara Whiting, Joe Myrow
and Miss Drew. Org's new offices
will be located at 232 S. Beverly
Drive, Beverly Hills, Calif.

| Aussies Adopt
Hillbilly Songs

SYDNEY, April 186. Hillbilly
songs are apparently becoming vir-
tually the folk music of Australia,
according to A. Kerr, the record sales
manager for Columbia Gramaphone
| (Aust.) Pty., Ltd. Altho this musical
| style originally came from America,
sales of hillbilly records here are
enormous, particularly in the inland
| areas. The tunes have a great ap-
peal for Australian country people,
and many Australian-written songs
in the hillbilly style have been im-
mediate successes.

NEW RECORDS

SEND FOR SAMPLE ORDER OF

Victor & Columbia Records
100 Assorted @ 17¢ each
1000 Assorted @ 15¢ each

F. O. B. New York
1/3 with order, balance C. O. D.
World’s Largest Assortment of 'Standards”
and Hits of Yesterday and Today.

WRITE FOR OUR LIST OF
RECORDS AND ALBUMS

Albums, 55¢ and up.

VEDEX (CMPANY

674 10th Ave. PLaza7-0636 N. Y. 19, N Y

ANOTHER TOWER FIRST

“LOCK IT UP”

Sung by

PECCY MURDOCH
With
HMMY FEATHERSTONE

and His Orchestra

A WINHING COMBINATION

540 N. MICHIGAN AVE., CHICAGO
519 W. WASHINCTON, LOS ANGELES J
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Communications to 1564 Broadway. New York 19, N. Y.

Coast AGVA;

Board Draws
Suspensions

Result of Rigging Charge

HOLLYWOOD, April 16. — Local
executive board of American Guild
of Variety Artists (AGVA) has been
suspended as an outgrowth of charges
accusing former West Coast Director
Florine Bale of “rigging” the present
board during last Dacember election
(The Billboard, April 16). Eddie Rio,
newly appointed Coast AGVA topper,
said this week that a new board
will be elected at the next general
membership meeting May 4. Mean-
while, incumbents will not meet for
the remainder of their term of office.

Miss Bale is skedded to leave for
New York this week-end to assume a
new job in AGVA’s national office.
Before departing she told The Bill-
board that accusations leveled against
her were completely false. She said
she would go into session with Dewey
Barto immediately upon arrival in
New York, to present her case. If
her name is not cleared, she will de-
mand a full open hearing before Four
A’s executive board, Miss Bale added.

Philly Nitery
Goes to Burly|

PHILADELPHIA, April 16.—Little
Rathskeller, operated by the Spiegel
brothers, is changing from the con-
ventional nitery pattern to “girles-
que” entertainment. The midtown
spot this week brings in all the trim-
mings of the old burly wheels, with
the room refurbished in traditional
burly atmosphere. A decade ago, an-
other midtown spot, Carroll’s, now
the site of the Latin Casino, was the
first to feature “glorified burlesque”
until the city censors cracked down.

Establishing a policy of no mini-
mum, admission or cover charge,
with three shows skedded nightly, the
revue spotlights Mickey Martin, with
Irwin Selig and Harry Ryan for the
comedy chores, and the Lee Hender-
son Dancers.

Walters Hunts
Acts in Mexico

NEW YORK, April 16.—Lou Wal-
ters, Latin Quarter op, is in Mexico
City looking for talent for his new
theater operation at the Audubon
which he, in conjunction with Moe
Goldman, will take_over at the end
of April,

The theater, formerly a Fox house,
now an indie, will be renamed the
San Juan and will use Spanish and
Latir American acts on a full-week
basis. Attractions will be backed by
productions and lines playing two a
day.

Crippled Terper Asks 410G

SPOKANE, April 16. — Charlotte
Ayers filed a $40,650 damage suit
agairst the Greek American Club
here last week, alleging her dancing
career was ended by an injury at
the elub September 29, 1947. The
suit alleges she fell and permanently
injured a foot when she slipped on
wine spilled on the dance floor. She
was appearing with her partner in a
;lance act billed as Rene and Char-
otte.

unless by due process of ballot.
poke.
ordered a new election May 4.

onto a paying job,

to the high heavens.

botching up things.

What Now, Darto?

Dewey Barto has frequently boasted about how he's brought
democracy back to AGVA, tho he’s been very quiet about how he’s
managed to increase New York expenses bv about $30.000 a year
while income has dropped. Henry Dunn, AGVA’s treasurer, has stood
idly by watching expenses zoom and has even been the leading spirit
before a supine national board in recommending that Barto be given
a free hand in raising salaries where Barto saw fit.

This condition isn’t limited to the national office.
istrator with ideas of grandeur will pick equally weak assistants.
According to AGVA’s constitution the members of each branch have
the right to vote for their branch executives who cannot be removed

Eddie Rio, who replaced Florine Bale as West Coast AGVA
topper, for reasons this writer is well aware of, has discovered that
the Hollywood branch executive board weren’t buving a pig in a
So using his democratic power he “suspended the board” and
The board is charged with helping
to rig an election, one that incidentally helped Rio to become a mem-
ber of the national board, and one from which he managed to latch

If Rio is so lily white, the whole premise on which he built him-
self up is open to serious question.
then her transfer to another job and suspension of the board smells

Next June AGVA will hold its second annual convention.
bers already have ballots asking them to vote for delegates.
continue to sluff off running their own union by disregarding their
votes they can look forward to a perpetuation of a regime that is now

A weak admin-

If Miss Bale is guilty, as claimed,

Mem-
If they

Jones Malkes

Threat Good

PHILADELPHIA, April 16.—Dick
Jones’ threat of a strike against un-
franchised agents, beginning Monday
(11), was made good that very eve-
ning when he pulled the show off a
club date at McAllister’s Restaurant.
At two night spots carried on the
books of a local booker, Jones, Amer-
ican Guild of Variety Artists (AGVA)
rep, was stopped from pulling out the
show when it was shown that the
nitery owner bought the acts direct
with no agent’s contract involved.

Altho the local bookers’ associations
are sitting tight in their relationships
with Jones, the individual bookers
are falling in line in applying to him
for an AGVA franchise. More than
a dozen percenters have already
taken their AGVA franchise from
Jones directly, while others have got
them direct from the national oftice
by virtue of their membership in the
Artists Representatives Association in
New York.

Nazarro Scores Vs. Morris

NEW YORK, April 16.—The motion
by the William Morris Office for dis-
missal of the Nat Nazarro action for
an accounting involving Buck and
Bubbles’ contract was denjed by Su-
preme Justice Aaron J. Levy this
week. Nazarro is suing the Morris
agency for an accounting of all
monies received for the booking of
Buck and Bubbles by the Morris
agency without Nazarro’s authoriza-

Publicity Break
For Club Stripper
Cut by Padlock

NEW YORK, April 16.—Shuttering
of three 52d Street clubs for what
the police called “improper perform-
ances” has given at least one stripper,
Georgia Sothern, an added box-office
allure, tho the connection is slight.

Miss Sothern was in for a week at
Bradley’s and had given the Samoa
a verbal okay to go in the following
week. A few days ago Miss Sothern
got into a battle with another stripper
in front of Bradley’s that got her lots
of free newspaper space. So Brad-
ley’s decided to cash in and keep her.

Meanwhile, the Samoa ops also
tried to cash in on the publicity and
claimed to have spent $400 for ads
announcing Miss Sothern’s appear-
ance.

Jimmy Lyons, AGVA Eastern rep,
was called in to umpire, and final
decision was for Miss Sothern to
double the last week-end, before po-
lice action to shutter the spot takes
hold. As part of the deal, the stripper
is to announce in both Bradley’s and
Samoa that she works in both places.

Clubs which had their cabaret li-
censes suspended by police, to take
effect Monday (18) are the Ha-Ha,
Club Nocturne and the Samoa.

tion. Nazarro claims to be the agent
for the act. The action was started
after Buck and Bubbles appeared on
the Texaco Star Theater TV show.

IN SEHORT

New York:

Evelyn Knight goes into the Persian Rocom next September. .

. . Molly

Picon will get a couple of weeks at the Hollenden Hotel, Minneapolis,
starting May 12. ... Gus Van’s wife died last week. ... The new cocktail
lounge at the Beverly Hotel has a TV room with a six-by-four-foot screen,
and arm chairs to rest food and drinks.

The Toria Colleano package has been bought for a 12-week date at the
Four Freedoms Theater, Atlantic City. ... Larry Storch ovens at the Beverly
Hills Country Club, Newport, Ky., May 13. .. . Rose Murphy goes back
to the Blue Angel if her date at the Apollo Theater can be set back.
. . . Diane Adroan is now Mrs. Joe Stricks (he owns the big-time Sherry

Liquor, Madison Avenue).

They’re honeymooning in Haiti,

Sign of the times: A big Stem presentation house offered a press agent

$25 weekly and passes.
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Survey’ Finds
Bright Spots
And Dull Ones

Stress on Hub, Detroit

Continued from page 3)
by Rocky Palladino, using female im-
personators and a couple of sight acts.
The spot is booked by J. C. Collier
and budgets run to about $2,500
weekly.

Mickey Redstone’s Latin Quarter,
the only real big operation here,
spends about $10,000 weekly buying
acts thru the Morris office or Music
Corporation of America (MCA). The
club doesn’t expect to cut; in fact, it
occasionally splurges. The Copley
Plaza’s Oval Room, with Arki Yav-
enssome booking, is doing okay.
Steuben’s, with its various rooms in
one building, recently lifted its tal-
ent costs to about $1,200. Blinstrub’s,
South Boston, uses small acts thru
Everett Rich’s office. Benny Ford’s
Rio Casino is coasting. It uses lounge
acts all week and a couple of extra
acts week-ends, paring nut from
$2,500 to $750. Ford, an agent, books
his own spot.

There are a lot of Boston lounges
spending up to $500 for talent which
have cut down using piano singles for
scale. Such places as the 4-11 Club,
Hi-Hat, Tremont Plaza, Crawford
Melody Lounge and a host of others
use some talent ranging from a sin-
gle to a musical trio.

Outside Boston

Right outside of Boston there are
lots of small spots using some kind
of talent, tho dough is small. In
Rhode Island alone there are about
20 clubs spending $500 or more for
some kind of entertainment.

Rhode Island’s Providence, judged
by area and population, has probably
as many night spots as any area in
the country. The biggest single
buyer, the Cabana in Warwick, R. L,
folded recently, but there are many
other places keeping going.

The Hartford, Conn., area is doing
a good business in theater bockings.
Most dates are split weeks, with ma-
jor users being the Loew’s Poli and
New England Theater Circuit. The
Schenectady area is dead. Proctor’s
plays occasional spot shows and the
Town Tavern, owned by Tony Vin-
cigerra, uses acts. The Club Rocmar,
operated by Rocco Palmer, also useg
acts.

Bridgeport Off

Around Bridgeport, business hag
dropped way down. A one-night
vaude show at Klein’s Memorial, tried
out a few months ago, died because
the $3.50 top was too high. Warner
has a couple of houses here and
Loew’s has four houses. They are all
watching each other and may start
using flesh if something comes up.
The only nitery using talent regularly
is Cafe Howard. The Club Rio, the

Fairway, and Glorieta Manor may
put acts in, but so far plans are
nebulous.

Burlington, Vt., is another dead

talent spot. A combo cafe.and lounge
is skedded to open May 1 as the
Sombrero, but it will be a juke box
joint, with some flesh on week-ends.

Washington has been remarkably
stable over the past three months.
Business in lounges isn’t outstanding,
but they manage to stay alive. Hotel
rooms rely on Muzak and taverns
stick to television. What spots use
acts get them for coffee and cake;
others use old barflies or kids with
(See Survey of Talent on page 49)
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Flamingo Room, Hotel

Flamingo, Las Vegas, Nev.
(Thursday, April 7)

Capacity, B650. Price policy, no cover or
minimum, Shows at 8:30 and 11:30. Owners,
Gus Greenpbaum and Moe Sedway. Booking,
non-exclusive by Maxine Lewls; publicity, H.
8chiller. Estimated cost of show, $5,500.

Harry Richman resurrected the
halycon days of the 1920s and with
a few modernizations kept a 1949
audience continually pleased. Nearly
every number he sings, his jokes and
the incessant patter between provide
a nostalgic twinge for oldsters in the
crowd. However, his verve, genial
approach and a few modernizing
touches gain applause from the
youngsters as well. He went modern
with Cuanto la Gusta, Slow Boat to
China and Sunflower to score, adding
interest with quips substituted for the
standard lyrics. Richman relies
heavily on a spicy humor and free
blurbs for his current employers to
gain laughs with his jokes, with good
audience response.

Top Talent

The entire show presents top talent
and moves without a letdown. Wyn-
ters and Angeline show pleasing
adagio routines. Angeline’s costumes
and beauty are definite assets. An
adaptation of a native Brazilian
dance, very well doné provides a
different note.

. June Taylor’s line of “Taylor-

Maids” are fetching and adept as
chorines. Their costuming is espe-
cially effective, stressing daintiness.
A terpsichorean translation of Papa
Won’t You Dance With Me? is high
spot.

Paul Gordon keeps the show run-
ning smoothly with tricks on all kinds
of bicycles from two-year-old size on.

Bernie Cummins and his ork pro-
vide music in keeping with the show’s
caliber. Ken Jones, at the piano, abets
Richman in fine style.

Byron L. Troyer.
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Bop City, New York

(Thursday, April 14)

Capacity, 900. Price policy, 90 cents admis-
slon and $2-$2.50 minimum. Operator, Ralph
Watkings. Publicity, Hall, Weber and O'Rourke,

Estimated budget this show, $9,000.

The preem of this major be-bop
club (ex-Harem) brought out cops,
newsreel and newspaper photogs and
the usual flock of celebs and neo-

celebs, not to mention the bubble
| gummers who go for bop with glass-
eyed frenzy. Milton Berle cut the
tape, Frankie Marlowe pulled up in a
| hansom placarded “Bop City or bust,”
| and upstairs Jerry Colonna was
'planted at the information booth to
give advice on be-bop. Kirk Douglas,
| drum-thumping for his flicker, The
Champion, playing down the block,
was also there. In addition, there
| was a flock of name band leaders.
| All in all, the press agents had an im-
pressive list of names shilling for the
spot, which drew 2,800 paid admis-
sions and a turnaway mob that could
have accounted for as much more if
it could’ve-got in.
Shaw Over Their Heads

The inside of the room hasn’t

changed much since it was the Harem.

‘[ But the mob—! The bullpen was full

of kids starry-eyed and eager. The
major lure for the trade was Artie
Shaw and his 40-piece symphony ork.
It was soon apparent that whatever
Shaw was trying to do, the crowd just
wasn’t getting it. He did an overlong
clarinet solo on one theme, an E-flat
thing that was as confusing as it was
tiresome. Time and again the crowd,
unaccustomed to Shaw’s new longhair
stuff, broke into applause at the
wrong places—a condition that met
with the leader’s obvious resentment
and equally obvious contempt. The
plain fact was that Shaw’s music was
way over this mob’s head. Had he
given out with something with a beat,
something the mob remembered Shaw
for, he’d have registecred. As it was,
everybody complained of the heat (no
air conditioning) and just regarded
Shaw’s efforts with ill-disguised de-
rision.

Pace picked up when Sid Torin,
the Symphony Sid of WMCA, came
on to chatter and intro the Kai Wind-
ing Octette. The group beat it out
hot and heavy, with solos being re-
ceived with high glee. Then came
Ella Fitzgerald, and the room really
started jumping.

Ella Saves It

It was Miss Fitzgerald who saved
the show. She gave out with her
stylized phrasings of Decca hits, each
one getting more and more tumul-
tuous applause. The boys in the bull-
pen were beating it out, with their
heads and necks going in and out in
that fantastic ostrich-like manner that
is now the hallmark of the bop fan-
ciers.

It was a big night for the new Bop
City. Whether it will continue, is a
moot question. The room is now a
straight commercial venture, with
waiters hustiing drinks, camera girls
belaboring patrons and flower girls
bustling all around. Major trade for
bop comes from kids who haven’t
much beyond the 90-cent admission.
To figure that teen-agers with short
money will support all that is being
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Glass Hat, New York

(Thursday, April 14)

Capacity, 444. Prices policy, $3 minimum.
Bhows at 8:30 and 12:30. Owner, Belmont
Plaza Hotel, Exclusive booker, Joe (MCA)
SBully. Publicity, Bayne-Zussman, Estimated
budget this show, $750. Estimated budget last
show, $750.

It seemed this room might be in
trouble finding something to follow
its previous show. The new package
however, has all the prospects of be-
ing an equally big hit. Considering the
limited dough the spot has available,
the talent is of a high order.

Kate Kurtah showed surprising im-
provement in her first job in New
York in over a year. The fact that
she’s a good looking gal, dresses
smartly, has class and sock commer-
cial routine, gives her a chance to
become a real draw if properly de-
veloped. Her stuff consists of special
and comedy numbers, with a sprink-
ling of hillbilly things for sock effects.
A small house gave her a big hand.

Ziggy Lane Warbles

Ziggy Lane can be labeled as one
of the better boy singers. His selling
is extremely competent, his choice
of songs, with special lyrics, shows
vision, and his phrasing on ballads
and rhythms is of high order. He uses
a flower giveaway gimmick in Red
Roses for a Blue Lady that is effec-
tive, tho hampered somewhat by his
dragging around the stand-up mike
in the strolling bit. A hand mike is
indicated. His audience participation
bit on You Made Me Love You missed
because the audience either didn’t
know the lines or was {oo shy to come
in. Giving them each a line at a time
and then singing it would help get
them into the act.

The opening act of Jack Purcelle
and Irene Raye made for a fast tee-
off. The two good looking hoofers in-
jected a lot of freshness and vital
personality into their routines which
got them attention during their act
and a big hand for their finish.

Eddy Stone’s band did its wusual
bang-up job of backing the show and
Stone’s emseeing is still ingratiating.
Al Castellanos’ rumbas,did the Latin
session. Bill Smith.

Fellow-Up
Beview

DIAMOND HORSESHOE, NEW
YORK: Some time ago we caught
George Givot in an East Side room
and saw him take the prize for dull-
ness, a conclusion in which the audi-
ence seemed to concur. The other
night (12)_we caught him again at
Billy Rose’s mauve decade nitery and
practically all the things Givot died
with before were sure-fire things
here. All this proves that getting the
right spot is almost as important as
having the material.

Givot’s act is made up of tolerable
singing and corn. The latter, dressed
up with his Greek dialect, takes on
a certain kind of freshness. That, plus
Givot’s looks .and salesmanship, won
him yocks upon yocks. To tourists
unfamiliar with one and two-line

fast comics, Givot is a natural with.
his Greek malaprops and situa‘tign‘
gags. l

Ray and Nardo, two boy impres-
sionists, have a good sense of com-
edy but little flexibility. Their fast
take-offs get giggles where they
should get howls. The lads are good,
but they have to learn what and how
to sell to an audience that isn’t quick
on the uptake.

Lucienne and Ashour, holdovers,
are still the sock act of the bill.

Bill Smith.

No London Date for Dinah

HOLLYWOOD, April 16.—Summer
vaude stint set for Dinah Shore at
London’s Palladium Theater was.
canceled this week. La Shore turned
down the two-week date at $15,000
per frame inasmuch as tax limita-
tions would have made the net take
hardly worth the trip. Thrush played
the Palladium 1last summer at the
same salary.

New Repealer
For 20% Bite;

Slump Proved

WASHINGTON, April 16.—The
drive to abolish or repeal the cabaret
tax picked up momentum last week
as a repealer was tossed into the
House hopper by Rep. John Allen
(R., Calif.). Meanwhile, the 20 per
cent cabarect tax committee disc’cosed
to The Billboard a new set of ecxcise
statistics to be submitted to the House
Ways and Means committee at hear-
ings next month.

Allen’s measure, which would re-
peal the 20 per cent bite on cabarets,
roof gardens and ballrooms, increased
the House total of cabaret tax-cutters
or repealers to ncarly a dozen.

Latest figures compiled by tax-
cutting advocates are designed to
point up the rapid slump in nitery
business as compared with other
businesses affected by excises. Since
much of congressional excise tax re-
duction sentiment is revolving around
the fur, luggage, jewelry and toilet
goods industries, the 20 per cent
group combed Internal Revenue bu-
reau files for comparative data, which
showed the decline in taxes collected
from cabarets far heavier than in
other excises.

Off 26% in Two Years

Comparing 1948 with 1946, the
cabaret committee found that the
cabaret tax collections stumped 25
per cent, compared with declines
of 13 per cent for furs, 4 per cent for
toilet goods, 2 per cent for jewelry
and 1 per cent for luggage. Collee-
tions from the admissions tax, in-
cluding cabarets, actually increased
6 per cent from 1946 to 1948, ac-
cording to the statistics.

Comparing January, 1948, with
January, 1949, the group found that
the 26 per cent declinc in cabaret
collections was topped only by the
32 per cent drop in collections from
the fur excise. Toilet goods were
off 7 per cent; jewelry, 6 per cent,
and luggage, 3 per cent. Admissions
collections dropped 12 per cent.

Middletown Loses Flesh

HARTFORD, Conn., April 16.—The
Middlesex Theater at nearby Middle-
town, Conn., has dropped its Tuesday
night vaude programs for the spring
and summer. In recent months the
movie theater had been offcring both
films and flesh on Tuesday nighis
only. The new policy will be straight
flickers.
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Survey of Talent Marts Shows
Stress on Boston and Detroit

(Continued from page 47)
guitars who work for tips. Theater
situation is static. Loew’s Capitol
uses flesh regularly and the Warner
Earle, outside of its one-weeker in
February, has nothing on the fire.

Philly Foldings

Philadelphia saw some folderoos
and the replacement of television in
small spots in recent months. Two
important folds were the Rhumba
Room of the Chateau Crillon and the
Swan Club. The latter continued as
a private club. The only new on-

eration in recent weeks was the
Golden Slipper by Joe Vogel. Spot
uses only Jewish-speaking acts.

Lounges are quiet this season, only a
handful using units of name value—
these are Curo’s, Casway’s and the
Rendezvous. In all cases rooms buy
from anvbody. There are no exclu-
sives. There is some talk here of
vaude which gained impetus from
Pzramount reopening its Tower
Treater as a break-in house. But so
far it's all talk.

Atlantic City, strictly a resort area,
isn't too hopeful. Save for the small
bands and units at the Boardwalk
hotels, there’s little here. Nitery ops
aren’t signing anything. They’re all
watching each other. Reopening of
the Warner house for Saturday nights
is encouraging, but there’s no ex-
pectation it will become a full-week
stand.

Spring looks promising for the
roadhouses in the Camden, N. J., zone.
Most of them are using either Negro
or hillbilly acts. Chubby’s, Collings-
wood; New Town Tavern, Merchant-
ville, and Leo’s Musical Bar, Pauls-
boro, already have their shows lined
up, all planning to use Negro acts of
some name value.

The hillbilly and Western talent
buyers are the Twin Bar and the

{ of Detroit in such cilies as Port Hu-

Totem Pole, both in Gloucester. The
Capitol Lounge, South River, and the
Town Tavern, Haddoasfield, are also
going to use talent with Western
flavor. Further down the line, Ole's
Ranch, Marlton, Nicholson’s Tavern,
near Gloucester Heights, and Leo’s
Alamo Cafe, Almonesson, will use the
cowboy stuff.

South Jersey spots, close to Philly,
draw heavily on city trade, particu-
larly week-ends when they can stay
open longer. Sunday is also big be-
cause - Philly is closed tight on that
day. .

Detroit presents a mixed picture.
The Club Gay Haven, a 500-seater,
just opened and, booked by Pete
Todice, will use acts budgeted at
$1,400. Club Casanova, another
Todice spot, formerly a week-end
buyer of names and now using music
only, expects to go back to talent.
Northwood Inn, closed since January,
will open with five acts making it
real competition to the Bowery, now
the only regular talent user in town.

Across the river, the Elmwood Ho-
tel, Windsor, Ont., has switched in the
past few weeks to a name policy,
boosting its nut to $5,900 from a pre-
vious $500. It wuses names like
Beatrice Kaye.

Back in Detroit, the Club 21, op-
erated by Fozee Yared, has gone back
to floorshows, while Sam Delewese’s
Club Gloria, Columbus, which
dropped shows some four months ago
is back with a five-act bill. On the
other hand, the Green Mill, Saginaw,
and Idle Hour, Dayton, with budgets
up to $2,000, have both dropped acts.

Gus Sun’s Bookings
Gus Sun has about 2ight weeks out

ron, Flint, Bay City, etc. He pack-
ages three to four acts for about $400

a week and sends them out to work
this territory.

Sid’s Cafe is another recent entry
in the talent buyers parade. He uses
a single for one to four-week periods,
where before he limited shows to
Monday night amateur things. His
Monday night gimmick has now been
replaced with three or four-act pack-
age shows bought thru MCA.

In the cocktail lounge field there
are about 50 joints around Detroit
using talent on full-week basis and
75 others using them week-ends.
Budgets, however, have been sliced,
tho some of them expect to increase
them after Easter. Examples are the
London Chop House and McMahon's,
Dearborn.

Falcon Theater Lounge, adjunct to.

a bowling alley, recently opened by
Fred Sobczak, using name units, is
now spending up to $2,250 and is
doing business. The Stage Door Bar,
with new ops, plans to go into an act
policy.

The Detroit theater field offers very
little new. Regular stage shows are
restricted to the De Luxe, using oc-
casional Sunday shows which have
one pro act with its amateurs. About
eight houses have one-night amateur
shows. The Fox is the only major
here to use shows of any stature, The
last two, Lionel Hampton and the
Arthur Godfrey package, did bad
business. The Paradise, a first-run-
ner with an all-Negro policy, is re-
opening soon for a couple of weeks
but will close in the summer. The
only other houses here using talent
are the Avenue and the Fox (Grand
Rapids), which use burlesque.

Indianapolis Dead
Indianapolis is dead so far as talent

goes. The Circle, booked by Charley
Hogan, Chicago, uses spot shows.
There is nothing else here. Des

Moines has the Chesterfield Club run-
ning, spending up to $2,000. There's
no theater biz in town.

Dallas is a fair town, tho there are
plenty of acts here laying off. Lots
of performers come here on their own
looking for work taking their chances.

Recent changes show many clubg
have dropped talent. The Atomic
Club, Houston; Victoria Club, Ama-
rillo, and the Bengalair Club, Tulsa,

Okla.,, use local bands, having
dropped all acts. Theater biz bere is
nothing.

San Antonio has also remained un«
changed for the past year. Spots like
the Kit Kat and Seven Oaks have
had hard struggles and have finally

given up. Local theaters are straight
flickeroos, tho Texas Theater (Para-
mount) uses occasional one-day
stands.

Consolidated Artist Booking office,
San Antonio, claims to have full
weeks in theaters and will book an~-
other two weeks of one-nighters in
theaters before April is over. There
are also plans, says the ofiice, for
starting two different clubs with full-
week stands each, for the immediate
future. The office also writes that
plans are under way for a circuit of
four more weeks of indepcndent
theaters on one nighters and split
weeks.

Midwest Varies

The Midwest area brings various
renorts. Brown Hotel, Louisville, is
folding after five years of continuous
taient operalion. The Nicolet Hotel,
Minneapolis, dropped its acts in favor
of semi-name orks. On the other
hand, the Harold Koplar owned Zo-
diac Room of the Chase Hotel, St.
Louis, is going back to acts after try-
ing with ruinba bands for five months.
The Alpine Village, Cleveland, is also
going back to acts. The Merry-Go-
Round, Youngstown, O., formerly op-
erated by Nick Constantino, has been
sold with no policy established unti}
new ops take over. The Esquire
Room, Wichita, Kan., opened early
this year and the Plantation Room,
Moline, Ill., will soon reopen. Both
are booked by Ray Lyte.

The Show Bar, Kansas City, Mo,
owned by Cy Davis, is back to a
straight act policy, booking thru Hess
Mayer, local indie. The Uptown In-
terlude, also in K. C., has lifted its
(See TALENT MARTS on page 50)
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