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The genial looking gent before the sound camera is Lawrence Welk, whose Champagne Music crew is
really going places. Recently, the Welk ork has (1) signed for a weekly coast-to-coast half-hour airer over ABC
for Miller High Life Beer, beginning Wednesday, June 1, 9:30-10 p.m. EST; (2) inked a term recording pact
with Mercury Records (his recent waxings “"Hurry, Hurry, Hurry,” ""Hollywood Square Dance” and *"Weddin®
Day' are moving fast; (3) made a short for 20th Century-Fox (a scene from which is pictured above) which is
scheduled for release to some 1500 theaters in this country and to pic houses in 15 to 17 foreign nations; (4)
taken over the bandstand in the Hotel Roosevelt Grill for the third successive spring season. The incet at the
feft shews Welk at wark at the Roosevelt, and the pleased grin, no deubt, owes to the warm welcome the patrens
have shown him since he followed Guy Lombardo into the spot. Welk is managed by Cabbe, Lutx and Heller,
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PETRILLO’S YEAR-END LOOK

N Y. Area OQutdoor Funspots

Up Ballyhoo;

Heavy Piteh

Via Press, TV and Posters

Ops Not Waiting for Biz Omens,

Go Right Ahead

By Ted Wolfram

NEW YORK, May 28— Amusement
parks in the New York area appear to
be going all out this season in pub-
licizing their funspots. Practically all
are splurging on display ads in news-
papers and making exlensive use of
hillboards, car and bus cards cover-
ing wide lerritory. In addition sev-
eral parks have novel tie-ing with

AFRA Studies
ET Library

Sale Problem

NEW YORK, May 20.—The Amer-
ican Federation of HRadio Arlists
{AFRA) is considering taking action
against transcription companieg
which peddle their libraries to sla-
tions on a commercial basis. Open-
end  transcription producers have
complained that commercial use of
libraries, which are supposedly made
only to serve as sustaining material
i 8 violation of the union’s e.t, code

The open-end packagoers also state
that they pay higher rates to the
union than firms that make libraries.

(See AFRA Considers on page 10)

commercial firms and are getting
more plugs via radio and television.

A, JToseph Geisl has oblained ihe
services of Walter Kaner Associates
to publicize his Rockawayv's Plav-
land, at Rockaway Beach, and Ed
Rosen, af the Kraner stalf, has put
over a8 large number of radio, wvideo
and commercial tie-ins which have
helped hypo early season business at
this spnl.

In addition to signing for 16 weeks
ont Marlin Bloch's Malce Belicoe Ball-
room, airing over WNEW  [he park
has been publivized via Arihur God-
frey's radio and wvideo programs, in
which electrically operated miniature
park rides were used. The pint-size
ride idea, on a bigger scale, was also
used in the Our Children's World ex-
hibition &t Grand Ceniral Palace,
thru a tie-in deal with fwo sporting
poods  stores, The same idea wuas
used In the Howdy Doody wvideo
shows over WHNBT during the weelk
of May 16.

A promotion lie-up’ was recently
complefed wilh, twoe major laundry
chains, Unil System Laundry Cor-
poration, of Hrooklvn and Queens,
and Lide Laundry Corporation, of
Massau, In the deal, Bockaway's
Plavland plugs appear on 75,000
shirt  bands, 80,000 garment-coal
guards, and in 30,000 copies of the
laundry house ovgan, Unil System
(See N, Y, FUNSPOTS o pape 64)

b
57G Blow

NEW YORK, May 28 — A
57,500 damage action was filed
avainst Curley Fox and the
Grand OQle Qpry Company in
5. 8. Distriet Court veslerday
(273 in behalf of Donald She-
horn, a minor, and Fred She-
huorn, his guardian,

The complaint charges that
Fux, the agent and controller of
Grand Ole Opry, on or about
August 7, 1947, in wviolation
of employment law employed
Dunald Shehorn to do certain
wiork in connecltion wilh  the
show in Winona, Mo, The bay
Wil EHEHJ—:ﬂd to help erect and
place seals in a tenl. The feont
wias blown down and the boy
fnnjuired,

The plaintiff asks for §30,000
for the boy and §7,500 forv the
guardian.

All Hell May

Break in Stem
Ticket Scandal

Murtagh Promises Cleanup

NEW YORX, May 28.—The thea-
ter's method of disiributing ducats
io tficket brokers is in for drastic
revision, according toe Conumissloner
of Investigation John M. Murtagh,
who said westerday (27): “The in-
duslry will be given quite a shake-up

(See AWl Hell on page 448)

Post Office Stops “Stop Music”

Calls 'i‘heater

Pkg. Lotter

Cancels Dates

Ads in Papers Cause Trouble

NEW YORK, May 2B.—A surprise
move by the Post Office Department
killed all dates for the Stop the Music
package which has been playing
theaters, concerts and one-nighters
for the past seven or eight months,
and in doing 50 has forced the can-

cellation of about 40 days already
sot,

The Post Offiece Department en-
tered the picture via a charge of the
use of the mails to promote a lottery,
the first ruling of which hit the pack-
age some weeks ago in Milwaukee,
Subsequently, another postmaster,
this time in Ohio, made the same
ruling and the Post Office Depart-
ment in Washingtion stepped in.

The decision was that ads in news-

(See POSTAL DEPT, on page 43)

No (Stuffed) Bull

BRIDGEPORT, Conn., May
28 —This city will hava to do
wilhoutl the stuffed remaing of
P. T. Barnum's eiephant Jumbo
for exhibition n  connection
with the Barnum celebration
which will be staged in June.
Dr. Leonard Carmichael, presi-
dent of Tufts College, Medford,
Mass.,, said it would he impos-
sible to move the exhibit be-
cause taxidermists say it might
fall apart. Also, moving the
stuffed animal would necessitate
cutting a hole in the wall of the
college’s Barnum Museum of .
MNatural History.

Vauders Eye
1st Wk.Palace

Gross of 29G

NEW YORK, May 28--—The frst
full week of the Palace's new vaude
operation brought a gross slightly in

(See TRADE EYES on page 43)

20 Top Video
Shows To Lam
For Summer

Will Viewers Lay Off, Too?

NEW YORK, May 2B.—At least 20
of the leadlng video showsg will fade
from the networks during the sum-
mer, some to disappear permanently
and others lamming on a hiatus basis.
As a resull, industry spokesmen are
concerned lest the shows' departures
be reflected in a slzable summer
drop in TV viewing, as well as a cut
in current receiver sala momenium.

Of the 20 shows secramming (see
list on page 12), elght are in C. E,
Hooper's latest list of 10 top-rated
programs, and others are quita cloze
to the leaders. These eight Include
Milton Berle, Arthur Godfrey’'s two
chows; Toast of the Town, Sitspense,
The f‘n?dhergs and the .ﬁdmi:al Re-
vue. Other front runners taking the

‘hot weather powder include Kulkla,

(See TV TOPPERS' on page 12)
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Ana]yzes Pix,
Radio, Disks
For AFM Meet

“Take” From Ether 24 Mil

NEW YORK, May 28.—The amual
report of American Fedevation of Mu-
sicians (AFM)Y Prosident James C.
Petrillo, which will be presonted at
the forthcoming 52d annual AFM
convention, will show that American
and Canadian  musicians earned
$24 242 584 in the radio industry in
1947 and @ that American tootlers
working in the ters and in movie
stidios comibined Lo earn a total of
F10.687,234.71 in 1848, The AFM
convention will be held in San Fran-
cisco during the week beginning
June 6,

The report offers no {lgures for
other types of musician employment.
It explains that the 18948 record ban
prevenled the listing of record and
lremseription employment for  the
vear, while it is well near impossible
o reach a figare for the amount of
ballroom, taproom, nitery and dance

work whieh tootlers obtained thru
lhe vear.
Petrillo’s annual missive to the

membership reports that the pre-ban
record and transeriplion fund con-
tained £1,764,003.41 on January 1,
1948, At this date, §416,007.49 had
vel to be disbursed to a numbar of
AFM locals for-1948. The record and
transceription fund has been replaced
under the terms of the December,
(See Petrillo Reviews on page 18)

ASCAP Grabs
Juke Box Fee:
Fight Impends

NEW YORK, May 28 —An appar-
ently successful attempt by the
Amerlcan Soclety of Composers, Au-
thors & I'ublishers (ASCAY)} to pget
performance right fees for music
played thru a coln-operated phono-
graph has been reported here by Sid-
ney H. Levine, attorney for the Music
Operators of America (MOA).

Levina disclosed here this week
that a restaurant owner in Madison,
Wis., pald such a performance fee tg
an ASCAP representative in his city,
afier belng advised by a local attor-
ney that legal fees required to contest
the ASCAP request in court would

amount to several times the ASCAP
fee pzked.

Levine said he has urged Dan
Demitors, the restaurant owner, thru
the Wisconsin Phonograph Operators’
Assoclation (WFOA), to cancel the
agreement with ASCAP. e holds
that the copyright law does notl cover
juke box play. It was indicated that
‘MOA might offer financial and legal
backing to any court fight that might
develop as a result of the cancella-
tion,

hmmrdmg to Levine, Demitors, pro-
prietor of Dee's Nob HllI in M‘lriisuu
had flrst consulted with Curkeet &

Curkeet, law frm of that city. Later,
(See Wisconsin Location, page 113)
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Union Confab
Next Week To
Map Strategy

Locals of 41 States Line Up

WASHINGTON, May 28 —Paul J.
Schwarz, head of Loeal 161, American
Federation of Musicians (AFM), will
disclose to the AFM convention in
San Franciseo starting June 6 that
AFM's 20 per ceni tax commitiee has
received resclutions calling for rvepeal
of the cabaret tax from locals in all|
but zeven of the States.

The resolutions were asled of all
AFM locals by the union's ecabaret
tax commitiee, of which BSchwarz
Is chairman, in a follow-up of a cir-
cular letter sent to loeals hy AFM
President Jameg C. Petrillo on Feb-
ruary 2. Resolutions have heen re-
ceived by the tax commmittee from at
least one and as many as a dozen lo-
cals in 41 of the 48 siales.

United Front

Schwarz will report to the conven-
tion on the pregress of the united
front against the federal levy, which
now includes representatives of such
varied groups as liguor sellers, I;all-l
room operators, communications
workers, transportation associations,
(See AFM Leading Showbiz, page 21)

Mills Music To

Go to Air Plugs

NEW YORK, May 28—Sidney
Mills, of Mills Musie, beginning the
first weelt in July, will contact radio
gtations between New Yorlk and Mil-
waulkee to work out time deals plug-
ging Mills" eduecational and hand mu-
ple. Mills eonsiders the venture an
experimental one for promoting this
type of music.

Programs will be guarter-hour or
half-hour in duration, with the local
disk jockey handling, The program
may he transcribed.
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Chi Billboard
In New Office

CHICAGO, May 30. — The
Chicago office of The Billboard
is now at 188 West Randelph
Sireet, across the slreet from the
Bismarclk Hatel, The goffices
occupy  the 30th floor, Tele-
phone number remaing the
same, CEntral 6-8761. Former
quarters were at 155 Norih
Clark Street.

Godirey, Hope, Bing
In D.C. Charity Show

WASHINGTON, May 28 —The
Waoshingion Post is expecting top
crowds next week-end (4-5) for ils
annual charity event, the Celebrities
Gelf Teurnament, fealuring a golf
mateh between Bing Crosby and Bob
Hope., An added atirvaction this year
will he the Arthur Godfrey show at
the National Armory June 4,

Alang with Croshy, Hope and God-
[rey, a flock of names from the sporls
world will be on hand Lo participate
in the golf tourney. Lefty Grove,
Dizzy Dean, A. B, (Happy) Chandler
and a dozen pro golfers are slated to
seoot aver the 18-hole course of the
Army-Navy Country Club, Mrs. Perle
IMesta, who handled arrangements
for Presideni Truman’s gala inaugural
concert and ball, is in charge of
rounding up bhig-name federal offi-
cials tor the tournament,

!

~ APM Leads Showbiz War on Tax

BMI in Court
To Seek IFees
From Nitery

DETROI'T, May 28.—First legnal ac-
tion to be taken in this terrifory by
Broadeast Muasie, Ine, (BMI) in ils
long-range pregram to get license fees
from night clubs was filed Monday
(23) in Federal District Court against
the Bowery Night Club, Ine., and
Franle Barbaro, operator of the spot.

The suit follows several months of
notices and warnings to the Bowery,
and persistent refusal to take out a
BMI license, accarding to George W.
Trendle Jr.,, Detroit licensing agent
for BMI, The actual tunes on whose
uge the suil is based, Hi, Neighbor,
Hut Sut Song and Perfidia, were
checlted last November, and formal
natice was served by registered mail

The case is considered unusual in that
the suit ig for only $750, which is the
amount of the BMI maximum license
in the case of a large spot likke the
Bowery, wilth about 1,100 ecapacily.
The implication of the decision to
slick 1o the precise amount of the li-
cense is that BMI intends to insist
upen its license scale but is not, al
thig time, seeking punitive damages
in the case of spots failing to sign up.

About 50 night elubs and other
places using musie in Detroit have
signed up with BMI 50 far, out of an
estimated potential of 300, Trendle
stated. 'The campaign to sign up li-
censees in the Detroit area wase started
last August,

Coin Machine Sales in April
Over ’48; Other Showbiz Off

WASHINGTON, May 28. — April
was a poor month for the amuse-
ment industry, according to excise
figures released by the Bureau of
Internal Revenue this week, Of six
levies on entertainment and related
enterprises, only the eoin machine

tax showed an increase in receipts
over April, 1048,

The biggest slump percentagewise
was registered by the disk levy, Col-
leclions were off $351,244, or about
33 per cent., Admisgsions receints de-
elined $4.829.989 while collections
from the eabaret tax dropped §1,053,-
237 from April, 1948,

Tax receipts of the sale of radios,
phonos and parts sagged $1,712,354
and the collections from the liguor
levy were off $3,971,708. Coin ma-

chine collections were up from the
previous April by $18,841,
Excize tax collections:
April, 148 Aprll, 1948

Lilquor ....ceves TR F160.000 405 S164,941, 204
Admlsslons  ..... veeaes D6.424,850 31,054,040
Radle, Phonos, Paris, . 4,002 056 ET14, 410

Cabarets, Hoofl Cardens 3,580,490 o G40,
TIEREN s i s b s h b by G5, 662 q67,. 100
Coln Muchines., .....c0s .24 08,443
LOPEZ STEPS IT UP

NEW YORK, May 20.—Busy

mnestrog Vincent Lopez has added an-
other half-hour radio broadeast and
two 15-minute television shows to
his heavy schedule, Total now is
seven half-hour shots weekly over
the MNational Broadeasting Company
(NBCY, and five 15-minute shows for
DulMont TV, Lopez recently opened
an office to handle club bookings.

No, 1 On the Honor Roll of Hits

RHIDERS IN THE SHY
Sheet Musie Seller

AGAIN

No., 1
Nao,
Sanleg

No, I DMzl vig Dealer

No,
N,
No,
No,
No.

No, I Sheet Music Seller in Englaied

LAVENDER BLUE

NUMBER ONE
ACROSS THE MUSIC-DISK BOARD

Most Played on Disk Jockey Shows
RIDERS IN THE SKY, V. Monroe Ork., Victor 20-3411

RIDERS IN THE SKY V. Monrae Ork.. Victor 20.3£411
Digk in the Nation's Julke Bozes

RIDERS IN THE S5KY. V. Monroe Ork, Victor 20-3411
Most Played Juke Box Folk Record

LOVESICK BLUES, Hank Willioms and Hiz Drlfiing Cowboys, MGM 10352
Fest Selling Retail Folk Record

LOVESICK BLUES. H. Willilama and His Drliting Cowboys. MGM 10352
Most Played Juke Bor Race Record

HUCKLEBRUCK, P. Williams. Saveoy 683
Best Selling Retail Race Record

TROUBLE BLUES, C. Brown, Aladdin 3024

Leading albums, classical diskx, English and Canadlan shect sellers and full score on all
musle-disk popularity In Musle Popularity Charts, pages 21 to 40 In Muske Section,

i

Review | '

HOWDY, MR. ICE OF 1950

(Opened Thursdny, Maey 26)
CENTER THEATER

Ive Ttevue. Stoged by Catherine Littiedeld.
Sets by Bruno Malne. Costumes by Grace
Hustan, Billy Livingston and Kathering
Euhn, Choregraphy by Oitherine Little=
fletdl.  Skating  dlrectlon by Moy Judels.
husical director, David Menddorza.  Lyrlca
nud music by Al Stlllmen ol Alon Moran,
Mugleal nrrongements by Poul Ven Loan,
roductlon director, Willlam 1, Burke, Com=
pany  masager, John Berger.  Stuge pan-
ager, Burton MMoeiZvellly, Preéss representis
tive, 5. J. Brody. Presented by Sonjn Henle
nnel Arthar M. Wirkz,

PRINCIFLES: Bkippy Bnxter, Eileen Belgh,
Harrlzon Thomson, Jinx Clark, Clssy Trens
Bobm, Lhe Drolaes, dhe Prestons,  Preddis
Trenkler, Sid Krofft, Vauphn Plpes, Howard
grond, Trizle, Eddle Berry, Buster Grace, John
Woasper, Buck Pennington, Art Ericksop, John
Wolshy and Poul Costle.

VOCALISTS: Nela Falrbanks, Dicle Cralg,
Fred Martell ancd DI Douaglas.
THE EHNSEMBLE: Morgoarcet Darry, Pegpgy

Boder, Josephine Bellueecln, Dorotlsy Berpninm,
Fovelyn Blderman, Ann Boykin, Bernloe Deans,
Helep Dutcher, Pat Hacringlon, Glovis Haupd,
Lynue Immnes, Joan King, Pil Lemalye, Ann
A, Morioeie Mohne, Marvette Mosic, Darls
Welsawn, Priseilia  Poulson, Gerrld Rlehardson,
Lot Bolontz, Theresn Rothneloor, Belty S8mith,
dean Sturgeon, Elleen  Thompaon, Catherlne
Waebher, Staniey  Belllveaw, TFred  Brennen,
CGierrey Decker, Micholas Daptox, Falph Evans,
Kurt Plechmanp, Peler Porpandes, Louls Gless-
mnn, ey Henderson, Tdan duarley, Jobhn XKoo=
morslk, James Helly, Gary Termon, Ed Mo-
Donald, P, Mever, Kennclh Parker, James
Parteldege, Gus Palbrlek, Blephen Blofka, Wils
Hom Tall, James Toelh, Dan Touhey, Willlam
Waldreon, W. Wellenhotn,

The new edition of the Sonja
Henie-Arthur Wirtz ice extravaganza
is aptly titled Hewdy, Mr. Ive of 1850,
It will doubtless be arcund the Cen-
ter well into next year. 1t is a hell
of a buy at a $2.40 top in the loecal

crilertainment market, |

Following 1the wusual pattern of
I, and W. stage blade-spectacles, |
which seem destined to light the Cen-
tor ad infiinitum, the new show holds
aver some of the best foeatures of ita
predecessor—oplus more than  suffl-
cient new acts and routines, set and
costume face lifting—1{o impress as an
over-all brand new production, 'The
1950 edition preems as more than up |
to stoandard-—a fast, colorful blade
revie offering a balanced diet of in- |
dividual ice wirtuosity, comedy and
fSee Howdy, Mr. Ice of 1850, page 48)
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Cantor & Pabst
Break; “Riley”
For AM-TV Deal

HOLLYWOOD, May 28. — Pabst
Beer, thru Warwick & Leglar, this
week purchased the Screen Directors’
Guild show from MNational Broadeast-
ing Company (NEC) as sununer re-
placement for Eddie Cantor, following
on the heels of last week's break with
Cantor (The Billboard, May 28) and
gubsequent acquistion of Life of Riley
in a dual AM-TV deal. Banlkroller
will rename the surmmer show Screen
Iirectors’ Playhouse and kick off for
14 weeks beginning July 1. Regular

fall airer will be a two-way program-
ing deal, with William Bendix dﬂing[
fhe air show from Hollywood and the |
tele counterpart originating from New
York with a separate cast,

Playhouse i an NBC-built and
controlled package, which will be pro-
duced under nelwork supervision.'
Howard Wiley will produce for NBC
with scripts by Richard Simmons and |
Milton Geiger and music by Henry
Russell, Sales price of the summer
version was 54,000, which is consider-
ably less than actual cost of the show.
Net's thinking was to snare a bank-
roller during summer months even at
A loss thus cutting its overhead on the
show and gelting sponsorship prestige.
Same stanza when peddled in the fall,
will have a $10,000 price tag.

Shake-up, which came as a result
of Cantor's ‘refusal to do a weekly
tele show in addition to his regular
radio airer, climaxed several months
of negotiation between Cantor and
Pabst. When a dead end was reached
Salurday (28) Cantor and Pabst called
the deal off and parted friends:, Can-
tor's plans for next season are unsef-
tled, with the comic slated to take a

long vacation at conclusion of current
season.

“Dragnet” Kicks Off
NBC Program Drive

HOLLYWOOD, May 28.—The long-
awailed new programing drive on
which MNational DBroadeasting Com-
pany (NBC) has been laboring since
the net Jost a bateh of top shows to
Columbia Broadeasting System
(CBS), will be unveiled June 3 when
the skein kicks offi Dragnet, a new
thriller-diller featuring Jack (Pat
Novak for Hire) Webb in the title
role. Dragnet is the first summer
show built here to web specifications
fo take to the air and promises to be
a forerunner of a rash of new stanzas
which the net will kick off during

NAB Alone Can Serve Tele,
AM, FM, Says Judge Miller

The National Asseciefion of Broadeasters (NAB), within recent
weelks, has been subjected fo fwo exireme pressures—aunprecedented
eriticisme and a nuwmber of dmportant and widely publicized resigna-
tions.

A principal criticism and one of the main reasons for same of the
restgnations has been the charge that the NAB cannot serve taso mis-
ters—sound broadeasting and felevision, What the NAB management
belicpes on these points has not been reporfed, and accordingly, The
Billboard asked NAB's president, Judge Justin Miller, for an exposi-
tion of the NAR's theoaries in its intentions in serving both fields, His
crclusive statement follows., Only miner deletions, due to the pres-
sure of space, have been made, and none in any way allers the burden
of Judge Miller's views.

“In NAB's hook, radio and television are both forms of broadeast-
ing, The NWAB's by-laws so define it, and the association’s operation
has proceeded upon that assumnption. . .. The NAE has not yvet come
up with a sure-cure . .. for getting television out of the red and into
the hlaclk., Presumably, we must depend upon the genius of Ameri-
can industry to do that. Buot it is significant that the NAB alrendy
has done more on 2 frade association level with respect to televigion
than has any other group or all of them put tegether, as is indicated
by the following list of specifics:

“41. The MAB-—and NAPR alone—has produced an authoritative
study of the over-all television picture; the methods and cosls of get-
ting into television, and the requirements for staying in; a stady that
covers in detail licensing, construction, melhods and costs, program
sources. revenue sources and other problems.

“#3. The NAB's department of employer-emnployes relations has
produced the first and only authoritative analysis and report of em-
ployment and wage scales in television,

“3. The NAB's research department ., . . maintains a current file
of televigion stations in the United States—information which is re-
vised daily . . . carefully reviews the frade press and business papers
to screen and cellate information on television . . . and collects and
lkeens in its libravy file, for available reference, studies made by other
agencies, '

“4, The NADB's Broadcast Advertising Bureau (BAB)Y has begun
the development of a standard rate card and a standard contract . . .
to simplify the time buyers’ job in purchasing television. If has be-
gun, alzd, to build a reservoir of television sales success storvies. In
addition, the Bureau has already cutlined the following projects:

YA, Information exchange among television slalion sales execu=
tives, in response to a2 request made by representatives of more than
20 lelevision stalions who met in Chicago during the recent NAB
convention,

“B. A new edition of the NAR's booklet on dealer-co-operative
advertising, now being prepared, will have a section listing advertis-
ers who make funds available to their local dealers for the purchase
of {elevision advertising.

“C. A sales presentation on slides which can be used by salesmen
with a prepared sales tall, -

“5. The NAB's legal department has been active for months in
television—in specilic cases involving copyright, censorship, taxation,
property rightis, sports television broadcasts, cabaret taxes, deprecia-

tion standards and taxes on television advertising, Fach of these is a.

doliar-and-cents matter. The NAB is pioneering in defending the
broadeaster in television against undue or unlawful transgressions,
Defenses in this area ., . are bulwarks, too, against unfair practices

against sound broadcasters, for precedents concerning one medimm
can be used against another,

the next two months. Show will in-
herit the 10-10:30 p.m. (EST) time
slot, currently held by Life of Riley.
Riley, purchased this week by Pabst
Beer {o replace Eddie Cantor, will
ghift to a new slot next fall.

~ Drognet was greomed for net air-
ing by Coast NBC Program Director
Homer Canfield and will be written
by Bob Ryf with William Rousseau
producing and Karl Gruener as di-
rector. A documentary mystery show,
airer is to be based upon actual police
cases, with Los Angeleg Police De-
artmentl acting as technidal advisor.

eb spokesman said that all airers
to kick off during next two months
will be groomed for fall sale, no “fill-
ins” to be considered, Net is expected
to follew up the Dragnet preem with
geveral other new airers within three
weeks, hoping to have at least sgix
new stanzas airborne by the end of
June.

“§, The NAPB’s engineering department is working constantly at
(Seg NAB ALONE on page 7)

Thornburgh Picked
To Head Up WCAU

NEW YORK, May 28 —Donald W,
Thornburgh, Columbia Broadcasiing
Systemn (CBS) veepee in charge of
fhe Western division for the last 13
years, was selected thiz weelk tn bhe
prexy of WCAU-AM-FM-TV, Phil-
adelphia, as of August 1. In succeed-
ing Leon Levy, who resigned several
months ago but who will stay with
the station until his sucecessor talkes
over, Thernburgh cuis his direet tie
with the network. Howeyver, WCAT is
a CBS affliate,

The web as yet bhasn't chosen an
exet {p succeed Thornburegh and prob-
ably won't until CBS Prexy Franlk
Stanton returns from Eurepe, Jlow-
ever, among the possibilities are Kelly
Smith, veepee and director of station
administration at CBS; Arthur Hull
Hayves, veepee and director of the
net’'s San Franeisco office and Jack
Van Volkenberg, veepee and director
of TV operations for the web.

When Thornburgh arrived on the
CBS Coast scene back in 1938, only
two programs were being originated
from the film capital. Now befween

Set July 10 Debut

For ‘H'wd Calling’

HOLLYWOOD, May 28 —Kick-off
date of National Broadcasting Com-
pany’s (NBEC) super giveaway stanza,
Hollywood Calling, has been set for
July 10, net revealed this week, Sint-
ted for a full hour on Sundavs at
6:30-7:30 p.m. (EST)Y, show will be
partially  bankrelled by Gruen
Watches, with additional bankrollers
reportedly close to signing

Web Hollywood programers arve
currently ironing out fnrmat wrinkles
and auditioning talent with test plat-
ters skedded to be waxed here every
oundaey until the show is airborne.
Emsee's berth will go to either screen
getor George Murphy or Walter O'-
Keefe, who have each waxed test
runs for the weh, Auditions cut here-
after will tnelude actral phone ecalls
which the net will make tn various
points thruout the couniry.

30 and 40 shows are broadecast from
Hollvwood to the CBS network,
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Mull Biggest
Recruit Push
In 10 Years

Losses Exeeed Gains

WASHINGTON, May 28.—Tha
higgest membership drive by the Na-
tiomal Association of DBroadcasters
(NAB) in 10 years will be proposed
when the NAB's hoard of directors’
membership subcommilles convenes
here June 6. A strong likelihood is
scar that the board subcommities,
headed by Gilmore Nunn, WLAP,
Lexington, Xy., will endorse the pro-
posal for submission to the board of
directors at its meeting July 11-13
2t Wentworth-hy-the-Sea, W, H,

The NAB's first full-seale * 2me-
hership crusade in a decade will be
ureged as the result of & number ul
faclors., One is the economical situa-
tion in  the industvy which has
brought about a steady {low of turn-
hacks of construction permits and
hroadeast licenses in AM, FM and
television, Another key faclor is the
growing rivalry ameng the three ma-
jor hroadeast lrade organizations—
the FM Association (FMA), the Tele-
vision Broadcasters’ Associalion
(TBAY and the NAD.

NAL's Decline

The WNABR's membership subcom-
mittee will get the latest report on
NAB membership from C. E. Arney,
cecretary of the association, who i3
now drafting the document which
is expected to shaow a decline since
the last formal report showing a
membership of 1,832, The NAB has
experienced a loss of at least one sta-
tion member a month since its incep-
tion, but the loss has usually been
offsel by recruits. In the last several
months, it is learned, the losses have
been somewhat greater than the
gains., In terms of dues, the NAB's
budpet may show a net decline esti-
mated between $5,000 and +tET.IZ]II]H,
which MNAB-ers do not consider as
serious when compared with tha
over-all $770,000 bucget, but which,
neveriheless, could become a “seri-
ous trend” if allowed io continue.
The proposal urging the new mem-
bership drive will be pointed toward
not only reeruiting as many as pos-
sible from among over 800 stations
which are not in the NAB but also
toward encouraging present members
to stay in the fold. The NAB's board
will be asked in the proposal to con-
tinue pointing toward a three-way
role—in AM, TV and FDM. .

The membership iszsue is cerlain
to be direcily relaled to the erucial
questions of reorganization and econ-
omy which the board will be facing
at its July meeting. The newly cre-
ated Broadeast Adverlising Bureaa
(BAB), which next week will estab-
lish headqguariers at the PBroadcast
Measurement Bureau's (BMB) ollices
in New Yorlk, is seen unlikely to suf-
fer budpgel curtailment, but the econ=
oiny pinch may hit elsewhere 1 the
NABR. This will be an important
consideration when the financial com-
mittee meets on the eve of the NAB
board session's opening, It is anlici-
pated that by that time A. D. {(Jess)
Willard, execulive vice-president of
the NAB, will have reached a deei-
sion on the proffer of a1 transfer to
pecomne chief of television activities
in WAD., Members of the NAB board,
in a poll of their opinions on whether
Willard would be acceptable for this
post,” gnve strong approval.

On the NAB membership issue,
officials of the itrade association are
(See NAB Members Drive, page 12)
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FCC Brushes Aside Richards!

Defenders’ Red Herring Move

WASHINGTON, May 28.—With the
Federal Communications Commniission
(FCC) still mulling a decision on G.
A, Richards' application for a trustee-
ship transfer, the commission is en-
gaged in a steady exchange of corre-
spondence on the case in which Rich-
ards has been accuszed by some eX-
employees at KMPC, Los Angeles, of
having ordered news slanting in pro-
grams, Swelling the total inflow of
mail to over 300, the FCC has re-
ceived three score pieces of mail in
the month since Hichards applied for
transfer of his interests to a trustee-
ship in stations KEMPC, WGAR in
Detroit and WJR in Cleveland (The
Rillbeoard, April 23),

The majority of mail continues to
oppose Richards. In the correspond-
ence supporting Richards are indorse-
ments from additional automaobile in-
dustrialists in Michigan and a lengthy
document from Jacohy & Gibbons, of
Los Angeles, self-described as en-
gapged in "anti-subversive public re-
lations,” 'This firm sent to each of
the FCC commissioners a 24-page
bound report alleging that a list of
individuals and organizations urging
the FCC to revolke Richards' license
conlaing “the pames of many impor-
tant Communists, Stalinists, fellow
travelers or Clommunist sympa-
thizers.” In a reply to this report,
FCC Secretary T. J. Slowie siated
that while the Jacoby & Gibbons
report makes charges against several
persons and organizations that have
voiced eriticism of Richards since the
FCC enlered the KXMPC casge, the re-
port makes no charges against the
Iadio News Club and ex-KMIPC-ers,
ariginal  formal complainants  on
whose complainte the FCC began its
inguiry into Richards' stationg,

Slowie's answer dizclosed that FOC
General Counsel Benediet Cottone on
his March trip to Los Angeles on the
KMPC case had already explained
this to the firm of Jacoby & Gibhons
at a conference. Slowie's reply fol-
lows in part:

“As you know, many ovganizations
and  individuals have written the
in formal or informal
fashion., However, as was pointed out
hy Mr. Cdttone at the conference

B’bank KWIK Folds
With Debt Over 756

HOLLYWOOD, May 28 — Bur-
bank'’s indie station, KWIK, became
Southern California's first postwar
radio easualty when ereditors ap-
pointed attorney Leslie 5. Bowden as
irustee of the bankrupt radio prop-
erty. Papers wetre filed under Chap-
ter XI of the bankruptcy act, listing
linbilities ag well over $75,000. Out-
let will be placed on the sales block
in the near future, and is being' op-
erated meanwhile by Norman Man-
ning, whom Bowden named general
manager,

Station was originally launched in
1947 by a group of Hollywood show-
biz personalities, inclhiding agent
Sam Kerner, comedian Billy Gray,
radio-tele prod Don Forbes and other
tradesters, Group operated lhe indie
for approximately a year, bowing out
in a resale deal which resulted in
the current bankruptey.

Benny Topper

WASHINGTON, May 28—A
leading feature of the Treasury
Departinent’s current bond
drive is a movie short sfiarring
Jack Benny and Rochester
which is to be shown in 15,000
theaters during the campaign.
Benny playvs five persons in the
film, himself, his son, his father,
his grandfather and greal-
grandfather,

with you and vour associates in Los
Angeles March 23, 1949, the allega-
tionis which led the commission to
authotize the present investigation
were presenfed to the eommigsion by
the complaint of the Radio® News
Club, and all other complaints con-
Lained in the public doclket are suh-
sequent in time to the Radio News
Club allegations and were apparently
precipitated by those allegations.”

The FCC secretary continued: “The
commission, of course, will be pleased
Lo receive any information bearing
on the credibility of any of the per-
gons who have made allegations in
these proceedings.”

Viece-Chairman Paul A, Walker, of
the IPCC, directod a similar answer
to 8 woman who had complained that
one of the organizations opposing
Richards' lHceense renewal sinee the
original complaints were filed “is
simply the tonl of Communists and
fellow fravelers.” Wallker reminded
the woman that she made no such
charges against the Hadip News Club
or former LEKMPC employvees whose
formal complainis evoked the FCC's
study of the Richards case,

Fisher E xits Swift
For Job With Y&R

CHICAGQO, Mayvy 28.—Bill Fisher,
radio-television director of Swift &
Company the past three years, will
inin  the local Young & Rubicam
(V&) office as assistant radio-TV
director June 13, Hiring of TFisher
and Glen Church as assistants to
Phil Bowman, head of Y&R's radio-
video department, indicates expan-
clone in these two media by the agency
here,

Ag radie-TV director of Swift,
Fisher handled Brealfast Club, Shky
King, Meet the Meelks, the Lanny
Ross Show and Archie Andreips,

Bowman said Y&R's Purity Bakers
show on WENR-TV is expected to go
nelwork shortly, Other elients, he
said, were interested in using radio
and television for the first time,

Y&RUs local office has been inactive
in radio and television, New activity
is expercted to give Chicago another
important agency operation in the
two media,

b

Reynolds Mulls

Summer Hiatuses

NEW YORK, May 20—The H. J.{

Revnolds Tohacco Company is con-
sidering a recommendation from Wil-

liam Esty & Company, its advertising |

agency, that all ilg radio shows tale
hiatuses this sommer. The agency
feels the need to starl pinching dol-
lars, since it has gone over its radio
budget for the year.

As a result, chances are that all
the programs, with the exception of
the Bob THawlk show will take the
stinmer off. Hawk, who is an the Co-
iumbia Broadeasting Systein (CBS)
network  facilifies Mondavs from
10:30 to 11 p.m,, has a strong raiing,
and during the sumimer it generally
goes even higher.

However, Jimmy Durante, fthe
Screen Guild Players, Vaughn Mon-
roe and the Grand O Cpry will have
plenty of time to rest, if the agency
recommendations are accepted. The
Screen Guild Players is in an espe-
cially wealk position, even for fall re-
newal, because of its high cost,

Meat Group Lyes
“Life With Lu.igi”

NEW YVORK, May 20.—The Amer-
iean Meat Institute has indicated an
interest in purchasing the Columbia
Broadeasting System (CBES) pacl-
age, Life With Luigi. The Cy Howard
creation is on CHS Sunday evening
10 in 10:30 following Owur Miss
Braoles.

However, it has been indicated that
moving the program into the Wednes-
day evening line-up in the fall to
follow Bing Croshy would substan-
tially enhance the possibility of a
sale, CUBS now has lhis time ear-
marked for Burns and Allen,

NBC Building Series
For Faye Emerson
NEW YORK, May 28.—The Na-

tional Broadeasting Company (NBC)
is building a new series stanrring Faye

Emerson, aclress wife of FEiliott
Hoosevelt. An audition was cut this
weelr, the seried being a situation
comedy.

Other shows in the NBC hopper
include  segs  built  around  comic
Hank Ladd, an adaptation of

Chicken Every Sunday and My Good
Wife, the latter with John Conte,

SHORT SCANNINGS

Three new scripters have joined the DulMont writing staff at WABD,

MNew Yorl

“Captain Video,” and Charles Speer, "Flight to Rhythm.” . . . Harry

Mort Frankel is scripting “"Mapic Cottage”; M. C. Brock,

S.

Acleerman, veepee and director of network programs, Hollywood, for the
Columbia Broadeasting System (CBS) will supervise CBS-TV mnetwori
shows originating on the West Coast. . . . Screen Gems, Inc., a subsidiary

of the Columbia Pictures Corporation has added a TV deparlment to pro-
duce films and commercial spot announcements for video,

and Jules Bricken are in charge,

Ralph Cohn

Maj. Barney Oldiield has been transferved to headguarters, U, 5.
Army—Pacifie, m Honoluly, after completion of assignment as a student
at the Command and General Siaff College, Fort Leavenworth, Kan, . . .
Jerry Danzig, assistant to Charles Underhill, program director on CBS-TV,
will return to the web, Tuesday (31), after a brief vacation. . . . Howard
Cordery, executive producer nt the American Broadeasting Company
(ABC), has resigned to head the TV packaging at John Nasht and Asso-

ciates,

“Cartoon Telelales,”" the Sunday evening TV show on ABC marked

itz first birthday on the medium, May 29, .

.. Don Giesy, DubMont network

flack, is writing a weekly TV column for New York's newspaper The

Public Guardian. .

. . The Tophatters, instrumentalists and novelly sing-
ors, are weekly regulars at DuMont's "Doorway to Fame’ show. |

. . Parker

Fennelly is the star of a new package, "The Incredible Mr. Buchanan.”

. . . Bob Bright has left WPIX, New York, to join ABC's TV network as an ‘|

assistant arvt divector,

Betty Tevis joing WINS, New York indie radio operation, as publicity

head, after handling the same job for WLW-T. ...
Allison, sales manager, and Walter Callahan, of the sales stalf, both
resigied, . . . Fort Pitt Brewing Company, of Pittsburgh, is sponsoring a
five-minute news show, the amateur fights and the wrestling over WDTV,
Pittsburgh., Batten, Barton, Durstine & Osborn is the agency. Thru the!
same agency the Minnesota Mining 8 Manufacturing Company, St Paul,
is payving the bills for the “Kitchen Club"” seen over WLW-T. ., ,
Moter Car Company is the sponsor of the 10-minute “Telenews"--INS
. « Roy Rector is a new addition to Okla-

daily newsreel over WIBK-TV, .
homa City's WEY-TV staif,
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Allison, Callahan
Out of WLW-T

CINCINNATI, May 28—The old
one-two punch hit WLW-T's zales
department here Wednesday when
Milton ¥, (Chick) Allison, sales man-
ager, resigned, and was Iollowed
soon aflter by Walter Callahan, mem-
ber of the station's sales staff, Boin
were WLW vets,

Allison'’s resignation came after
station  management opined that
WLW-T might benefit with a change
in sales manager, Callahan hollered
“I guit" shortly thereafter when he
supgesied to WLW-T brass that he
would be the logical man to succeed
Allison, and the WLW-T management
failed to agree.

When queried on the Allison and
Callahan resignations, TRobert E
Dunville, viee-president and general
manager of WLW and WLW-'T, stated
that they had no particular sig-
nificance to station operation. '"I'he
resignations do net mean a major
shake-up in stalion personnel,” said
Dunville, “nor a change in policy.
It’s one of those things that happen.
We have the highest regard for both
men, and the whole thing came off
in friendly fashion."”

Allison, promotion manager of
WLW from 1940 to 1944, returned
here a vear and a half ago from
WPEN, Philadelphia, to take the
WLW-T sales manager post. Calla-
han was a member of the WCI'O
sales staff before joining WSAL here
in 1937, Later he served with WLW
in adminisirative and sales capacilies
in Cineinnati and Chicago.

In the meantime Bill McCluskey,
WLW-T szales rep, is doubling at
Allison's post, with Marshall Terry
in charge of the department until
the vacancies are filled,

B.R.s Eye “Witches™;
MBS May Cuff Show

NEW YORIL, May 28.—Sponsor in-
terest is strony in The Witches Tuale,
the old hag-ridden thriller, which was
such a suepessful radio properiy in
the 1530's, The show is being con-
sidered for networlk sponsorship, with
the Mutual Broadcasting System on
hand to give it a sustaining ride, i
the clients don't materialize.

The program left the air in 1938
pecause Alonzo Dean Ceole, its orig-
inator, wanted a rest. If and when
it returns, Cole will direct and write,
but supervision of the package will
Be by Charles Michaelson who is ped-
dling the show,

CBS To Bring Baclﬁ

Markle as Megger

NEW YORK, May 28, — Fleicher
Markle will return to  Columbia
Broadeasting Systern (CBE) as 4
staff director next fall. Markle now
handles megging chores on Ford The-
ater, which bows out of its CES Fri-
day evening spot after its July 1
broadeast and will not return in the
fall.

Markkle was brought to the wob
after his success in Canadian radio
and is under contract to the networl,
CBS has no plang for him at the mo-
ment,

$$ Spurned!

NEW YORK, May 28.—WOR
here, could, if it wanted to,
develop a new zource of adver-
tising revenue, Since the station
started construction of its TV
tower in the Palisades, across
the Hudson, it has been besieged
by advertisers who want to spot
a sign on the structure. The
tower dominates the Jersey side
of the Hudsomn,

WOR is nixing all offers, tho,
and will gettle for its own éall
letters and nothing else.

Ty
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Connie Bennett
Sought for CBS

Summer Show

NEW YORK, May 2B —Constance
Bennett is the newest possibility for
A summer replacement show on Co-
lumbia Broadeasting System (CBS),
If Miss Bennett is signed, her show
will replace Erskine Johnson, who
was to emsee Make Believe Town, a
Program about Hollywood. She will
be featured in the same sort of show
first arranged for Johnson,

Another 15-minute stanza was be-
ing prepped to star Meredith Willson,
but that idea has been dropped.
WMeanwhile, many of the other CRBS3
hot weather shows have been de-
finitely set. Earn Your Vacation, a
quiz program for teachers starring
J. C. Flippen, gets under way Sun-
day (5}, in the 8 o 9:30 p.m. spot,
replacing Helen Hayes; Young Love,
the situation-comedy featuring Jim-
my Lydon and Janel Waldo, begins
Monday from B:30 to 9 p.m,, July b
as a filler for Arthur Godfrey's Tual-
ent Scouts, and Yours Truly, Johnny
Dollar, a mystery sustainer vecently
dropped, which makesz its comeback
to the web on July T in the 8 to 8:30
p.m: slot, replaces The F.B.L in Peace
and War.

AFRA, Lang-Worth

Fuss to Arbitration?

NEW YORK, May ZB.—The Amer-
fean  Federalion of Radio Artists
(AFRA) this -week decided to ask
for arbitration in a case involving
Lang-Worth Radio Features, Inc, The
izsue centers around AFRA's claim
that the firm had selections from ifs
library, specifically Fred Waring and
his orle, fed by WNBC, New Yorl, to
the National Broadcasting Company
(NBC) network several weeks ago.

AFRA claims that such an action
Iz a violation of the transcription code
in that only open end transcriptions
can be replayed, not library selections,
Lang-Worth disputes this claim, and
the malter is to go before the Amer-
fean Arbitration Association.

Another AFRA arbitration, this
time apgainst Harry 8. Goodman, has
been postponed until the transeription
producer's altorney returns herve. The
union s suing Goodman for repeat
feeps on Christmas shopping jingles,
He contends that the transcriplion
code glves him six months of grace
to have his waxings playved. Sinee,
hecause of the nature of the jingles,
he can only play them once a vear, he
feeis he should be given an equivalent
time by way of making provision for
his case,

Hullinger to Coast
ABC as Hall Leaves

HOLLYWOOD, May 28 —Relining
of ranks at American Broadeasting
Caompany (ABC) here saw the exil
of Bob Hall as head of the net's
Western division publicity depart-
ment, with Ned Hullinger moving in
aus chief of the flackery,

Hall's departure comes after five
years with the web, He had served
the last three as head of the press
department, replacing Milt Samuels
in that post when Samuels became
director of Young & Rubicam's
Coast publicity and public relations.

Hullinger originally joined the
flaclkery as {rade presg contact and
recently was moved from the press
department to sales promotion under
Norman Nelson.

(Continued frotw page o)

treaty conferences, al plenary sessiong and with the FCC to prolect
the allocations which make it possible for television to develop its full
potentialities in America. . . . Within the last few days, NAD recom-
mendations to reduce present restrictions and drastically to Improve
proposed new limiting criteria {or broadeasting tower height have
been informally agreed to by FCC and aviation interests. In this one
respect the WAPB will have saved to many broadceasters—ineluding
television—{ ar more than annual NMAB dues,

“7 In the area of government relations, during the last month
NAPB precipitated governmental action which assured continued in-
formal complisnce by Cuba with the NARBA agreement, pending
the upcoming NARBA conference in Monlreal. . .. In this same area,
NAB's work in combatting the FOC's Blue Book philosophy, and in
establishing the principle that advertising , . . is a service in ihe pub-
lic interest, has laid firm foundations for the eventual achievement
of ‘operation black ink' by television., Edgually important to television
is the NAB's work in preserving broadeasting as a free medium of
communication and resisting efforts to straifjacket it into a patlern
of public ultlily repgulation by povernment . . , similar to controls
which have brought railroads and power companies almost {o the
point of confiscation,

“g, Similarly, the NAB's worle in the fields of legislation, stand-
ards of practice, public relations, standards of education and personnel
training has been comprehensive of the whole broadeasting field and
equally important to television as to AM and FM. , , , Television is
only on the threshold of its travail, It will need increasily the good
will and the many contaects for increasing good will, which the NAB
has been building, !

“As of this date, 53 per cent of the revenue of this non-profit
association-—the NAB-—comes from sound broadeasters who, also,
are in television or have indicated their plans to go into it thru apply-
ing for licenses. We consgider it our obligation to serve them diligently,
ag well as those who do not anticipate activity in the field for several
months or even years to come. If we do not build this solid foundation
now, those who contemplate felevision as a natural development of
their media enterprises in the distant future would be justified In
considering us derelict in our dutlies, The fact iz {his: television
broadeasting, whatever the dimensiong it assumes, should be and
will be built, owned and operaied largely by the broadeasters who
have built sound radio. This association believes in that premise and
ity gtaff will continue to serve the membership on that basis, “What
the specifics of NAR's future work in television may be remaing to
be determined. This determinalion will be made from time o time
by ifs beard of directors, acting as representatives of the membership
which elects them. . . . The board has directed that a full-time top-
level man be assigned to television, and that will soon be done. His
duties will include the discovery of lelevision broadeastervs’ needs and
—so0 far as possible—satisfying those needs; the reconciline—so far as
possible—of confliets, befween felevision and the olher broadeasting
technigques. , . . The answer to the guestion whether the NAB can
serve both radio and television lies, therefore, in what has been done,
what is being done and what is projected to be done. But the
answer lies, also, in the crisp statement of Benjamin Franklin, when
men were hegitating to sign the Declaration of Independence: 'We
must all hang together, or assuredly, we shall all hang separately,’
That 15 the es=sence of the trade association concepl in American in-
dusirial life. There ave those, who after the manner of jackals, would
lilce nothing hetter than to see us split and divided, ready lo piek us
ofl singly and in small groups.

“There ave many motives and many reasons which activaie such
trends of detevioration. The preat eyelical movements of hooms and
depressions always affect the membership of trade associations and
of labor and professional orpanizations as well, Timid, short-range
thinking people are inclined to abandon the ship when the sailing
gets rough. Those with axes (o grind find opportunity for their en-
deavors when the leaders show signs of jillers. “The NAB—ils di-
rectors, its management and its staff-—have no doubt of the propriety
of trade association activity and service for all hroadeasiers in one
operation—1lelevision, M and AM alilke, We are confident thal steady
leadership will keep us on our course and present a solid front to
those whe would wenlken or desleoy us,'

FCC Nixes Yankee
Outlets’ Lease-Sale

WASHINGTON, May 28. — Con-
tinuing its ban on the seller retain-
ing an interest in a station, the Fed-
eral Communieations Commission
(FFCC)Y this weesk nixed the lease-
sale arrangement of the Yanlkee Net-
work to transfer WAAB, Worcester,
Mass,, and WMTW, Portland, Me,
to Radio Enterprises, Inc.

The commission said the {ransap-
tion, which would permil the Yanlkee
net to share in the profits above
$12,000 annually over a {five-year
period, “offers the opportunity to
persuade, coerce or conirol the les-

Heinemann Gets CBS
TV St{pr}r Editor Post

NEW YORK, May 2B—Arthur
Heinemann this weelk replaced Fileen
Lange as story editor of the Colum-
bia Broadeasting System's TV opera-
tion. Miss Lange left because of a

Hdifference of opinion with CBS over

story policy,

Heinemann was formerly n story
editor at Columbin Pietures until (he
film  firm disco Linued ity Eastern
slory depariment.

see,” The FCC stated the oppor-
tunity would be there despite the dis-
avowals made by the Yankea web,
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OR STUDIES SALES SITCH

NAB Alone Can Serve Tele,
AM, FM, Says Judge Miller

Station Seeks

New Ways To

Hype Income

Decrease Prompts Action

NEW YORIK, May 2B —A decision
to re-examine and re-evaluate ils en-
tive gales structure has been made by
WOR here, Thendore Streibert, presi=
denl of the station, revealed this weelk,
The move was occasioned by tha
growing pressure on AM business—
not as a result of television, 5'reibert
declared—but in line with lighlening
business conditions reflecied in de-
elining prosses thruout all of radio,
The WO move i5 particularly signifi-
ennt, sinee it marks an attempl by the
top grossing radio slation in the coun-
try to cope with 8 problem which is
being felt far more by smaller sla=
tions and by stations in smaller mark-
efs. |

Whal WOR wanls to find out is
whether its sales procedures are the
most efMicient possible under existing
ciretimslances.  Should, for example,
the station have a larger sales stall
and if g0, how much larger? And if
the staff is arger, will the increased
revenge warrant the incepeascd ex-
pense? Conversely, would a veduction

in sales staff be economically sound?

Siation Breaks

The station will also endeavor fo
learn whether there are any sales pro-
cedures it can use which 1L doesn’t
now. One line of thinking is the pos=-

wibility of developing new packaged

sales, such as the step the station Lool
recently when it insugurated a policy
of seling adverfisers a punrantced
minimum numboer of station brealks,
This deal, for o minimum of §1,000
weelly, gives accounts the stalion
breaks avatlable each weelk, bringing
in additional revenue and af the saome
time pgiving adverfisers choice spots,

WOR's own slight decrease in busi-
ness this year is partly responsible for
the decision to give ils %ales piclura
the o, 0. Another is B marked desire
by adverlisers to minimize talent buya
in preference for spols and participa-
tiong in preference (o buying come-
plete programs. One of the steps tha
station will take is to study sales
melhods used by compelitive media,
espeeially those with the tougher sales
problems,

“T'ravelers’ ’ali_lg}}ﬂ
I'rom ABC to NBC

CIICAGO, May 28, —Tommy Darl-
letl's Weleconwe Travelers prograrm,
heard on the Ameriean DBroadoasting
Company (ABC) for the past twao
vears, will move to thr  WNalional
Droadeasting Company (NBC) July
11, it became known here this week.
The show will be bankirolled on NRBC
by the ABC sponsor, Procier & Gamn-
ble. Moving of the program will rep-
resent a time sales loss of about
%1,000,000 for ABC,

The show currently is heard from
11 to 11:30 am. Monday thru Friday.
On NBC the show will replace the
Frod Waring program and will be
heard the smine dayvs from 8 to P30
am. Waring's present sponsors, the
American Meat Insbitute and the
Minnesoln Valley Canning Company,
are expected to back his show al a
new time in the fall,

Replacement on ABC for Travelers
has not been set,

Apency on the account is Compton

| Advertising, Inc.
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As any child with a television st cam
tell you —new and important
sponsors are cropping wup every day

on the UBS Television Network:,
And for good reasomns:

CBS-TV advertisers have the largest

average audience of all the networks.

CBS-TV advertisers have 5 of the 10

largest-audience programa in Television

—four of them CBS paclcage programa.

CBS-TV advertisers have scorved the
highest sponsor-identification in

Televisionn.

| . n [
That’s why value-consclous advertisers
ol soap and soup and motor oil,
ol appliances and cigarettes, tea and

paper towels...indeed the whole pamut

ol modern business is m.Jw on CBS Tv

To date the st of CBS-TV Network Advartisors and progeanin
includes: Ballantine, Tournameni of Champ’ons; Barbasol,
Feeldy News Reviaw; Eloetelo Aato-Lite, Suipense;

Ford Denlers, Thre the Crystal Ball; Ford Motor Commpaay,
Ford Theater; Genernl Foodas, The Goldbergs; General Eleeireiv,
Fred Waring Show; Gillette Safety Rueor, Kentucky Derliy, Proakees
and Helmonty Gull Oil, We, the People; Liggett & Myecos Tob.,
Godfrey & His Friends; Lincoln-Merewry, Toast of the Town;
Thoenas Lipton, Ine., Talend Scouts; Popaicles, Lucky Pup;
Oledsinohile, RS News; Philip Morrls Co., Ltd., Prepiew;
Philips Pacling Co., Lucky Pup; Ploneer Seicntilie Corpu,
Musters of Magie; Seott Towel Co., Dione Lucas; U.5. Rubhes,
Lucky Fup; Westinghouse, Studio One; Whitehall Phor, Co,
Mary Kay & Johnny; Wine Advisory Board;, Dione Lucas

www americanradiohistorv com
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TV Needs 6,000,000 Sets
To Hit Break-Even Point

CHICAGO, May 28.—Present iele-
vision stations will not reach ihe
break-even point until there are 6,-
000.000 receivers in American homes,
H. C. Bonfig, vice-president of the
Zenith Radio Corporatien, sald thig
week at a meeting ol the Chicago
Televisir o Couneil,

In explaining Zenilh’s Phonevision
system  and  declaring 1t the anly
method by which top maovies and
other major shows could be trans-
mitted profitably, Bonfig stated:
“Fven with the mediocre programs
now being supnlied o~ television en-
trlainment, 1 believe it will take
at least 6000000 television recciv-
ers to permit the average station now
on the sir to approach a break-even
paoint, and far more than that nuinber
will be needed to supporl the addi-
tinnal stations that will go ont the atr
directly after the un-freeze and the
opening of the ulltra highs'

Bonfig also said, "I question how
many of the present television broad-
casters pan survive the losses ihey
must sustain for the next three years
under the present sysiem. The con-
corn of the enlire television industry
should ba: Where are we going to get
our programs, and who is going to
supply them?”

Before showing a film explaining
the Zenith Phonevision system, which
uses telephone lines for transmission
of impulses that make perfect a gar-
bied telecnst picture, Bonfig sald,
“Phonevisior sets television free from
the limitations of advertising spon-
sovship, but &t the same time retains
ar.d increases the benefits to television
that advertising sponsorship will
bring. By broadening the scope of
television programing and service,
Phonevision eliminates any possible
argument that could be advanced for
government operation of this great
and costly new medium. Phonevision
provides for television the happy
combination of low-cost mass enter-
tainment that can be paid for by rd-

Oklahoma Awaits
Tele Debut June 6

OKLAHOMA CITY, May 23.—T-
Day for television in Oklahoma is
June 6. H-Hour is 7 pm., when
E. K. Gaylord, head of the Oklahoma
Publishing Company's WKY (NBC),
will push a button inaugurating
service, Gaylord's Oklahoma City
Times and Daily Oklahoman have
done a fine job of promotion for the
station the last few months. One
reporier spent a week in New York
sending back glowing reporis on pro-~
grams, designed to send Oklahomans
dashing to radio stores to buy the ¢x-
pensive models now on display. Sales
have been only so-so, however.

It has been estimated that Okla-
homa City dealers have stocked 3,000
gets, During the past three months
of advertising, they have perhaps
sold 15 per cent of this stock, People
are waiting for a look at June 6 pro-
ducticn.

Stories in the company’s two pa-
pers have stressed that all top-flight
TV shows will be available here thru
video films, Station officials how-
ever, have yet o sign a contract for a
name show. It is hoped that the first
chapter of the Crusade in Europe
shiow will be awvailable for lhe big
firet night. ;

Program planning st1ill1 hasn’t
jelled, WHKEKY-AM's early morning
hillbilly show iz slated for TV try-
outs, There will be a puppet act for
kids iIn addition to cartoon films al-
ready purchased. Station plans four
hours on air a day, 6 p.m, to 10, ex-
cent SBunday,

WEY has the TV fleld to itself
here. . The station has signed for the
University of ORklahoma football
games played at Norman, 20 miles
south. Also pacted are wrestling
matches and all attractions at the
Munieipal  Auditorium,

vartisers, and fine, costly enlertain-
ment for both mass and minority
audiences that can be financed only
by a box offlee™

Box office would be payment for
telephone impulses received in the
Ligme,

To meet the cost of costly movies,
the film stated, there was g potential
market of 25 000,000 telephone homes,
Home market was also indicated by
fact that 47,000,000 Amorieans atliend
movies only once every three weels.

After the il showing, Bonfig saic
that Zonith  would conduet its fArst
public Phonevision experiment here
i abhout three months, He said eight
major movie producers hoad alreadv
agreed to supply flms which would
e  felecnst, wvia Phonevision, inio
about 500 homes here. Ilomes sé-
lected, he staled, would represent a
gtatistical ecross-sectiom of this area.

Altho a spolkesman for the [llinois
Bell Telephione Company said a fow
monihs ago that Phoenevision would
have 1o use special, leased wires,
Bonfig said regular phone lines de-

fnitely would be used, This would
eliminate prohibilive, leased wire
o518,

PP :
Union’s Charges
{ N -
Ve, WIAL Aired
ATLANTA, May 28.—The Ameri-
can Federation of HRHadio Artists
{AT'RA) and the International Broth-
erhood of Eleclrical Workers (IBEW)

concluded testimony yesterday (240)
In a hearing held before Hamilton

Cardner, trial examiner of the
National Labor Relations Boeard
(NLRB) on charges filed by the

unions that WA'TL, Atlanta, refused
to bargain.

One of the witnesses wns G. C,
Livingston, formeriy an exeec at
WATL, who said that Jomes W.
Woodruff, owner of the station, told
him he didn't want a union there,
Livingston should not hire any union
employees and should get rid of em-
ployees who were union men, Liv-
ingston claimed he was the manager
of WATL, but Woodruft stated he was
only the chief engineer and manager
of construction. About a dozen WATL,
amployees are involved in thae lis-
pute,

WGAY Asks Use
Of Mex. Channel

WASHINGTON, May 28--WGAY,
ailver Spring, Md., is claiming 1o be
the fOrst day-timer to Tile for full-
time since what it ealls the "“expira-
tion” of the agreement with Mexico
to protect certain Mexican channels
at night. The station filed wvesterday
(27) for full operation on 1050 ko,

WGAY declared that the “gentle-
men's agrecment” with Mexico ran
out at the same time as the North
American Repional Broadeasting
Agreement (NARBA)Y Mareh 29, The
Federal Communications Commission
(FCC), however, has vet to say that
the unwritten Mexican priovity
agreement expired with the written
NARBA pact.

Under the terms of the agreement

Ware Hits Obrist
As I'M ‘Laggard,’
Asks FCC To Act

WASHINGTON, May 28 —The Fed-
eral Communications Commission
(PCC) is facing a new demand for a
probe of PM Ylaggards™—this time
n a letter from Willinm Ware, presi-
doent of FM Association (FMA), in
which Ware challenges a staternent
by Fdward Obrist, general manager
of WPEN and WPEN-IM, that “few
il any metropalitan operators are in-
terested in FM, since their big going
coneern problems are in AM prob-
lems”  Filing wilth the commission a
copy of a letler sent to Obrist this
weelk, Ware criticized Obrist's asser-
tion as “p self-admission that vou
{Obrist) ave not Indevested in I'WLY

“YAnd,” continued Wave, “if vou are
not, how can you hopestly operate
WEEN-I'M s0 that the best interests
of the public are serviced, as re-
quired by the FCC? I am sending a
copy of this leltter fo the commis-
sioners in hope ihat they, too, will
venlize the significance of my ques-
{ion.

“1I understand that few it any re-
maining channels are available in
the Philadeiphia asrea. If you are
nol a firm believer in "M, why don’t
you turn in your permit? My feeling
i that there is no reoom for laggards
in FM, and it is my belief that the
F'CC ghould investigate all such dig-
interested persons, such &8s you may
be, as to their aqualifications to op-
erate an FM station,”

WOR Engineer Staff
Ankles From NABET

NEW YORK, May 28.—The WOR
chapter of the Nalional Association of
Broadeast Engineers and Technicians
(NABET), Tuesday (24), voled to
disatfiliate itself from the parent
union and formed an independent
group ealled the Technieal Employ-
ey Union (TEL), The TEU now is
pelitioning the National Laber Re-
lations Board (NLEB) for an official
election to deeide which union ig the
official representative of the engincers
at the station.

Tho exees at NABET deny know-
ledge of the vebellion, members of
the WOR unit elaimed the move was
made beeause the NADET was com-
mitted to a pattern of gelling them
small raises. They state that in ihe
recent NABET negotiations with
American Broadeasing Company
(ABC) and Nalional Broadeasting
Company (NMBC), the engineering
union came up with practically no
gaing for the engincers working at
lhese stations, That fact, Oliver Har-
per, attorney for the insurgents
stated, made it imperative for the
NWABDET to keep the hikes for the
WO engineerg low, so that the men
working at ABC and NBC would not
be dizssatisfied.

It has alzo been learned that WOR
offered its engineers a 2% per cent
raise which thev overwhelmingly re-
iected, The NADBET states its nego-
tiating sessions with WOR execs were
temporarily recessed for the holi-
days and will Legin soon before a
federal conciliator,

with Mexico, 120 U, 8. daytime sta-|

tions were prohibited for airing st
night, with their frequencies reserved
for the neighboring nation.

AFRA Considers Crackdown
On ET Library Peddling

(Continuwed from page 3)
In order to be able to sell their shows
on a comriercial basis, their conten-
tion is that, if they pay higher rates,
they should get protection from the
union,

AFRA exers arve not sure what

action to take in the matter. They
say it iz an open guestion whether
“the development of such proprams
impinges on other features of the
transeription code, since the com-
mercial message Is not included in
the recovds.” ;
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(BS May Sean
Autry Rodeo at

Garden Dates

NEW YORK, May 28.—Indications
were given 'his weelk that the ap-
pearance of Gene Auilry and the
rodeo at Madison Square Garden
from September 28 thru Qectober 23
will be televised over the Columbia
Broadeasting System’s (CBS) TV
nelwork, The Wrigley Chewing Gum
Company, his present radio sponsor,
will pay the hills. This will be the
second successive year that the rodeo
will be seen on TV, 1846 having been
the first.

Only four sgessions of the rodeo
were on 0V last year, but it is
planned to increase the number of
video showings from the Garden, The
fepling among rodeo exees is that TV
helped  inerease patronage, How-
ever, the Garden last season did not
charge for the TV rvights and Aulry
spent last week here to try to ascer-
tain il the sporting corporation will
do the same in 1849, Aufry plans
o handle the Wrigley commercials
fronn the rodeo himseld,

The cowboy, however, has no plans
for a TV program of his own next
fall. He intends to stick to hig radio
antd film chores until the medium
progresses still forther eommercially
and the pickin’gs grow fatter in the
videa pateh,

Audition Disk Cut
For “Broncho Billy”

HOLLYWOOD, May 28.—Audition
platter for a new radio series bhased
on the life of Bronco Billy Anderson
was waxed in Hollvywood by Maxine
Anderson, daughter of the famed
Western rerformer. last week. Show
Is called Broncha Billy, with film-ra-
din actor Don IMTarvev in the title
rile. Half-hour format will feature
a rodeo backgrounad with ~vnloitation
tie-ups planned with top Western ro-
den oulfits,

Stanza i written by Jerrv Brewer
and produced by Karl Schullinger
with Barton Yarboroueh and Tommy
Cook set for supporting roles, Miss
Anderson, former Biow agencv exec
here, 1s a Hollywood rep for Bernle
Sechubert Produetions,

WHAY Malkes N=hut

In New Britain. Conn,

NEW BRITAIN, Conn., Mav 28—
Latest statlon to start operations In
the Connecticut area s WHAY, 5.-
nog-watt, 910-kilorvele Indenendent.
broadcaster here. Studios and offices
are at 22 Grove Hill.

Station is owned and nperated by
Central Connecticut Broadeasting
Comnanv of New DBritain, of which
Larry Edwardson, formerly szales
manacer of WNBC, New Britain, ls
precident. Assictant genera) monsger
of the new outlet is Fred W, Belber,
former am. of WLCH, Torrington,
Conn, .

Broadcasting hours are from 0:30
am. to midnizht. The statiom is not
connected with any natlensl web, -

“Luiack” Replaces

“Jack Armstmngf’

CHICAGO, May 28.—The Adven-
tiwres of Johnny Lujack, starring the
famed football player, will be the
summer replacement for Jack Arm-
strong on the American Broadeasting
Company network, it was announced
this weele. Lujack program, he-
ginning June 6, will be heard in the
slot occupled by Armstrong on Mon-
day, Wednesday and Friday, 5:30 to
G p.m.

Armstrong will telurn to the ailr
next fall sponsored by General Mills,

Tajack show, billed as an adven-
ture program “dealing with the prin-
ciples of right .versus wrong,” is a
Creighton-Andre Agency package.



www.americanradiohistory.com

-
¥

Nuwwuss &, T

The Biliboard

RADIO-TELEVISION

i1

Duant Snares
Right to Games
Of Notre Dame

o NEW YORK, Msy 28.—DuMont
ihis weelt came up with a prize catch
wnen it snared tele rights to the Notre
Dame foothall games at a price esti-
maled around $75,000. The deal gives
DulMont the right to kinescope the
games for repeat transmissions, both
on {he alr and in theaters. RCA Vie-
tor had been pltching for the pames
and apparently was outpriced at the
last moment, 2
The games include Indiana, Tulane,
North Carolina (in New York), Iowa
and Southern California, It is be-

lieved that both The Chicagoe Tvi-|

bune and Paramount are hoisting part
of the tab for the sked, since WGN-
TV (Tribune} and WBEB (Para-
mount)y will slternate oviginations.

KLAC,KLAC-TV

Sales Divoreced

HOLLYWOQOD, May 28, — KLAC
and BELAC-TV have set up separate
radio and tele sales orgs, according
to station topper Don Fedderson,
Fedderson named Bob Klein video
sales manager, with Maury Gresham
upped to radio sales chief. Dave
Lundy remaing general gales manager
of both properties as well as KYA,
San Francisco, All three statlons are
owned by Dorothy Thackrey and
managed by Fedderson.

Move ls in the interests of betier
sales efflelency, and will eliminate
employea Integration which hereto-
fore meant divided sales pitcheg by
station time peddlers, KLAC is first
local outit with & TV adjunct to di-
;‘;’Ic:rcu the selling end of dual opera-
Lo,

Hwd TV Men Prep
Segs for FEastern
Bow-Ins Via Kine

HOLLYWOOD, Mav 28, — Video
toppers here arve currently polishing

NBC’s Switeh

on Pl.'ogrmns: |

3 Execs Would Share Burden

NEW YORK, Mav 2B —The Na-
tiomal Broadeasiing Company (NBC)
hias dropped the idea of reorganizing

programs for their Eastern kinescope |its tele program denartment so that
bow in the fall. At Columbia Broad-|specific producers would have charee

rasting Syslem (CBS) two shows have Lo
been definitely =sel for the kine eye,|

Jack Benny and £4 Wynn, with strong
possibility favering tele transcription
of Amos 0" Andy and L 'n" Alaer,
Hurry Ackerman, CBS veepes 1
charge of AM-TV Hollywood web

shows, told The Billbooard that three|

or Tour non-star show pacliages, cur-
rently in the teevee hopper here, are
definitely slanted for Eastern eyeing.
Juclk Benny will face ihe video came-
cras on a fortnightly sked while the
Wyun show will be weelkly,

At National Broadeasting Company |

(NBC) kine equipment haz heen in-
stalled and is ready for action, but
shows to head eastward haven't as
yet been named., Welr will make au-
dition reels of ity available tele shows
aned submit them {o Eastern sponsors.
Shows o be kined include Western
Caravan, Noctwrne, Designed for
Women, Judy Splinters, Square
Danee and Phil Gordon.

ETLA (Paramount) will rmake
film. Armchair Detective, Spade
Cﬂ{lfﬂﬂ and Time for Deany ifor the
Eastern mart. Armchair has already
been sold to a Boston outlet to start
June B (station call letters could not
be learned at press time). At Amer-
ican Breoadeasting Company (ABC)
plans are still awailing kick-off of
KECA-TV. However, Bride and
Grroom is expected to be the first ol
the net's Hollywood. shows to be
kined (The Biliboard, May 2B).

KLAC-TV is expected to maice full
use of the Warner Bros.' tele re-
cording equipment, but shows io be
shot eastward haven't as yet been

| disclosed.

Chandle opevations,

specific parts of the weekly sched-
ile and is instend consideving a plan
whereby three program execs would
These would, of
report to Prograan Divector
Blackburn.

COLrge,
Norman

The current NEC plan would have |
in charge |

thiree top producers, one
of operations, one in charge of pro-
duciion and one in charge of programn

vrocurementt and lalent, "The prezent
job fillad by Warren Wade, national
production chief, will probably be

eliminated, with Wade likely to pe-
come head of a production unil of

his own. ©One of the reasons for
eliminaling this. job iz that Wade

currently fills some of the assign-
ments to-be parcelied out among the

KFMB-TV Rebeams
0 Iirs. of KTLA Segs

HOLLYWOOD, May 28. —San
Diego's KFMB-TV will relransmit

approximately six hours per week of
KTLA's programs, As reported earlier
(The Billboard, May 28), KFMB-TV
owner-operator Jack Cross had closed
a deal with KTLA's Klaus Lands-
Lierg whereby the San Diego TV out-
let will he permitted to pick-up off
the air KTLA shows for rebeaming in
the San Diego area.

First shows to be networked on a
regular basis via this system are Meet
Me in Hollywood, Magazine of the
Weelk, Your Old Buddy, Hollywood

| ble

| 1O}
[ workoable.

three producers (o e assigned o the
various departmental funetions,

In addition, NBC envisions g staif
of five top producers to be responsi-
for most of the web's olfermgs.
In some circles it s felt that NBC's

approach, as outlined, parallels the
Hollvwood svetemn of unit produc-
tionn. The wely's original theory of

dealing out days of the weeli 10 thres

producers was droveped a8 un-

————

- i
Cap Romances Boyd

o | T ] Foie
For TV Pix Tie-Up

HOLLYWOOD, Mav 28.—Unless a
niteh develops, Capitol Becovrds will
lasse Bill (Hopalong Cassidy) Boyd
for o geries of video films  As re-
vealed earlier by The Billboard,
Caplitol has inked Boyd to a record-
ing pact for kidisks, In Line with
its step into the video film produe-
tion field. Cap is currently huddling
with Bord for a teevee filin pact.

Diskery remained mum op this, but
it is understood the inking peoint is
near on a deal wherebhy Bovd will
eloze a long-term contract wilth Cap's
teevee film division. According to
numerous surveys Boyd's Hopalong
(Caszsidy character today oolds &
prime position on the nation's wvidea
sCreens.

Under terms of the pact, Capito!
will get Boyd's telecine services on
an exclusive basis, but will leave nim
free to continue making his theatrical
oot fickers,

Once papers are inlked, Boyd will
necome the Arst to face Cap’s vidilm

carneras. Close tie-up will be effected
between film and wax to allow Boyd

Opportunity and Time for Beany.|to gain full promoficnal benefll im

All are sustaining,

the two media.

SAY TOUR ADVERTISING appropriation ig just “small stuff”. You're kind
of leery about radio because you think of it in terms of “big" shows.

That's nonsense,

Here at WOR we have personality powerhouses who are “big"”,

but not in cost. For instance, take Martha Deane, a prize-winning,

sales-making phenomenon. You can get this woman for $600.00 a week,

daytime on WOR. She can charm a majority of 29,000,000 people in 14-states,

Maybe she can do for you what she did for a recent sponsor: Jumped his sales

200% above the same period during the previous year in the brief time of 7-weeks.
You can buy 5 spot announcements for $500.00. Twenty-one of these

recently sent 5,000 customers into one

WOR sponsor's 10 retail stores.

That's buying! That's the power

of WORIL

How would you like WOR to sell your,
or your client's wares that way for so little?

- The place is

-the station
that sells more
at less cost
than any
high-powered station
snywhera

www americanradiohistorv com
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look—1it can be done almost
with PENNIES! 2%
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TV TOPPERS SUMMER LAM

Does It Mean
Viewers Will
Lay Off, Too?

20 Shows To Vacation

(Contlnued from page 3)
Fran and Olille; Friday night boxing,
sponsored by Gillette, and Studio
One {Westinghouse).

Two Problems Posed

The wacancies resulling from the
schedule changes are producing two
problems, one for new stations and
one for the networks, The new out-
lets, at least Tour of which are slated
tn go on the air within a month, will
he starting service at a time when
the top audience getting shows are
off, Tha anticipated drop in viewing,
as well ag set sales, may in turn re-
tord these outlets in getting going on
their own markets.

The four statlons scheduled for de-
buts soon are WGAL-TV, Lancaster,
Pa;, WEKY-TV, Oklahoma City;
WHAM-TV, Rochester, N. Y., and
WILM-TV, Wilmington, Del, The fact
that WKY-TV is not on the coaxial
cable, na are the others, is not of
moment, since kinescopes of the top
shows will not be available either.

To the networks, the summer dol-
drums represent a double problem—
those of lozs of commercinl revenue,
plug the problem of fllling in. This
hils Columbia (CBS) especially, with
that web losing 11 shows, so far.
Revenue losses are considerable,

This summer situation in wvideo s
virtually an exact parallel of early
fny conditions in radio, when wvirtu-
ally all top shows took powders.
While radio hasg bolstered its summer
listening terrifically, video has a far
haul in that direction.

IF'ord To Telecast
- “Edward, My Son”

NEW YOREK, May 28.—One of the
rare instances where a legit play of
the current season has been released
for television developed this week
when Ford Theater signed to telecast
Edward, My Son June 24, It'll be
the program's last airer of the current
geason,

Itobert Morley, who co-authored
the show and starred in both its New
York snd Xondon productions, is
flving from Britain to handle the
game role, with Jan Hunter, also
from the Broadway run, to repeat in
video. -

The film version of the same yarn,
with Spencer Tracy, is due in at the
Music Hall shortly.

NAB MEMBERS DRIVE

{Continued {from page 5)
convinced that a drive for recruits is
necessary to head off any inerease in
the withdrawal rate. A snokesman
pointed out that only -one resigna-
tion in the last few months was at-
tributed directly to dissatisfaction
with the NAB itself—that of WPEN,
Philadelphia.  Other recent resigna-
tions included KEPRC, Houston; WWJ,
Detroit, and WOAI, San Antonio, all

~National Broadeasting Company af-

filiates,

SPECIAL
PRINTED
ROLL or MACHINE

100,000
w$30.00°

ELLIOTT TICKET C

Program
Studio Onea
Fred Waring
Arthur Godfrey's Friends

Arthur Godfrey’s Talent Scouts
Toast of the Town

The Goliberpyg

Suspense

Mary Kaye and Johnay

Ford Ballet Series

Ford Theater

Week in Review

Milton Berle

Admiral Revue (WBC and
DuMont)

Gulf Show, with Bob Smith
Kukla, Fran and Ollie
Boxing

Author Meets Critie
Leave It to the Girls
Benny Rubin

Arrow Show

TV Summer Scrammers

NEW YORK, May 28.—Following is a list of the video commer-
elals currently airing on the networks and due to eancel or hiatus
for the summer;: (See story this page.)

CBS Programs

NBC Programs

Sponsor

Westinghouse; 13-week hiatus,
General Electric: 13-week hiatus.

Chesterfield; four-week wvacation,
with Robert Q. Lewis subbing
as emsee,

Lipton Tea:; nine-week hiatus.
Lincoln-Mercury; 13-week hiatus.
Sanka: eight-week hiatus.
Autolite; nine-week hiatus.
Whitehall: four-week hiatus,

Off next month; return unlikely.
Off after June until September,
Barbasol; eight-week hiatus,

Texaco; off at end of June; time
filled for summer only by Ol-
sen and Johnson for Buick,
Berle's return for Texaco still
being negotiated.

Admiral; slated Lo return to NBC
only in the fall.

Gulf Oil; return not set,

RCA Vicltor; hiatus.

Gillette; glated to return in the fall
pending settlement of fght
managers' strike,

(General Foods; hiatus,
General Foods; return not set.
Bonafide Mills; return rot set.

Cluett, Peabody; folds permanent-
ly June 2,

ICKET

RESERVED SEAT PAD STRIP COUPON
BOOKHS WAITER CHECKS PARKING &
LAUNDERETTE TAGS ALL FORMS OF
TRANSPORTATION TICKETS
Va0 LAFAYETTE ST, N.Y. C.

B2 W. WASHINGTON 5T., Chir.| No C.0.D. Orders
P 1001 CHESTHUT 5T., Phila,

FCC Paves Way for Color TV
Along With B-W, Stratovision

WASHINGTON, May 28.— The
Federal Communications Commission
(FCC) this week paved the way for
a system of television whereby black
and white, color and stratovision
services will be available simultane-
ously. To do so, the FCC finally de-
clared that, in addition to the present
gpectrum {very - high - frequencies—
VHF), it would open up another part
of the radio spectrum—ultra-high-
frequencies. (UHF).

UHF will be used for a triple, pur-
pose, One will be to give cities which

‘now cannot have VHF stations, be-

cause of limited channels available,
black and white UHF stations. « An-
other will be to permit colorcasts and
a third will be for stratovision serv-
ice. Most of the UHF black and
white stations will go to areas which
now cannot have VHF operations be-
cause of interference factors.

FCC proposes that the upper half
of the UHF range be left vacant for
~tpatevicion,  polyeasting and  high
d. Inition color and monochrome. The

we g JHE portion is to
be used for both eolor and black -and
white under the standards now exist-
ng. Use of either monochrome or
color by a telecaster in either the

STOCK

ROLL TICKETS

One Roll....51.45
Five Rolls... 4.15

Ten Rolls ... 6.90
Fifty Rolls .. 25.50
Rolls, 2,000 Each
Double Coupons
Double Price,

Becepted.

UHF or VHF bands would be op-
tional. FCC stressed that its pro-
posed open-door policy toward color
is predicated upon the assumption
that color is feasible in a band width
of 8 mes. which would permit sets
(See FCC Paves Way on page 16}

TV ‘Ford Theater,
At 27G a Week,
Will Be a Topper

NEW YORK, May 28.—When the
TV version of Ford Theater starts its
weelldy schedule in January, 1950,
it will shape up as one of the most
expensive programs in tele, and prob-
ably the most expensive dramatic
offering in the fleld. Time and talent
budget will run between $27.000 and
$29,000 weekly, with the greater part
of $20,000 alotted to production costs
and the rest to time and promotion.

The weekly schedule will also be
responsible for a terrific expansion
in the Kenyon & Eckhardt video
staff, since the agency will add a
second production erew to handle the
show, with each crew to be on the
pir on alternate weeks, A total of
about 15 persons will be required for
each unit. A single crew will handle
thé bi-weekly schedule of the series
when it returns in the fall,

Announcement by Ford this week
that it was pulling out of AM oc-
casioned. eonsiderable talk that the

www americanradiohistorv com

‘Examiner’ Out
At KTSL; Legal

Eagles Squawk

HOLLYWOOD, May 28 —FPressure
by the local Attorneys' Club, Cali=
fornia Supreme Court and the Amer=
ican Bar Association forced the Don
Lee tele station, KTSL, to cancel its
Television Examiner forum show
which used prominent attorneys and
simulated trial procedure. Show was
presented in co-operation with The
Los Angeles Examiner and featured
discussions of current events in trinl
form with legal eagles arguing issues
before a panel of studio-selecled
JUrors,

Attorney's Club objected on the
grounds that California Supreme
Court rulings prohibit lawyers [rom
giving advice via rddio, newspapcrs
or other informational media. Ameri=
can Bar Association edicts hold radio
appearances of lawyers to be free :ull-
verlising in wviolation of the orga
code pf ethics. Despite the fact ihat
lawyers appearing on the scries
worked for free, the station axed the
show rather than incur wrath of the
Zroups.

Long-Drawn Fight
Over TV May Be
NY’s Only Boxing

NEW YORK, May 28.—The current
stalemated dispute between the Madl
sonn Square frarden Corporvation and
the New York Boxing Managers
Gunild (NYBM®G) over viden rights
t- the events held in the arcena is
a struggle to establish the principle
that fighters and their managers have
a right to colleet on every source of
income on the fights they participate
in. Altho the hassle has already re-

sulted in the ecancellat'on of bouls
between Bill Graham and EKid
Gavilan, the NYBMG, backed by

managers and fighters in practically
every State in the Union, realizes it
has the chance to get a substantial
portion of TV, radio and other righias
that the promoters generally cash
In an.

The dispute is down to the point
where the NYBMG, thru its attorney,
Arthur Garfield Hayes, i3 seeking to
eliminate a clause in the New Yorlk
state Athletic Commission contract
pertaining to radio and video, This
clause gives boxing promoters the
exclusive rights to radio and TV,
Hayes contends that such a clausa
gives the Garden the right to decide
how much money the fighters pet
and beyo