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SEPTEMBER 10, 1949

Following hard an the heels of five record hits in a row (“Far Away Places,” “Forever and Ever,” *'I Don't

See Me in Your Eyes Anymore,” " 'A' You're Adorable” and "'Let's Take an Old-Fashioned Walk"), Perry
Camo comes up with “Give Me Your Hand,"" which RCA Victor calls his “‘crowning achievement,” Como is
presently on the Coast prepping his new Chesterfield AM show and the Sunday TV stint for the fall season after
five eventful years on the “Chesterfield Supper Club." General Artists Corporation does his booking.
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New R.C.A. VICTOR Release
"I'M THROWING RICE

(AT THE GIRL THAT I LOVEY"

"SHOW ME THE WAY
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0 & J Jam CNE Grandstand,
Head tor Record 400G Gross

By Jim McHugh

TORONTO, Sept. 3. — Olsen and
Johnson, zany American comedians
bombarding their way thru their
second annual featured appearance

in front of the grandstand at Cana-
dian National Exhibition, fail to keep

pace wilh the tempo sel a vear ago
despite the continued masterminding
of Leon Leonidoff, producer of their
Grandstand Gaveties sand the famed

Radio City Music Hall extravaganzas

Pie Orgs OK
Theater TV:
FCC on Spot

Operation Offers Posers

WASHINGTON, Sept. 3. — Over-
whelming support for theater tele-
vision from the motion picture indus-
try is putting the Federal Communi-
cations Commission (FCC) on the
spot to get the medium operating com-
mercially. Difficulties in the way,
however, are sharply pointed up in
briefs filed this week by members of
the industry. Disagreement among
flicker outfits was expressed chiefly
on necessary band-widths and the
optimum spot on the radio spectrum
for location of theater-TV. All were
agreed on the soundness of the
medium, both economically and
scientifically, and all claimed that
radio frequencies would have to be

(See Film Industry on page 12)

in New York. The comics have pulled
all stops in an effort to please, and
the nightly sell-out audience aver-
aging 22,000 persons, which will con-
tribute an estimated record %$400,000
gross to offset the $150,000 cost of
the show, has accepted their efforts
with provincial enthusiasm.

This year's offering is a facsimile
of the 1948 offering, which iz to say
that it is a presentation of produc-
tion numbers reflecting the best ef-
forts of the Music Hall in the interim.
The opening Friday night (26) pro-
duction needed considerable tighten-
ing, a shortcoming accentuated by
the nearly hour-long tardy start
caused by a power failure outside
the grounds.

Bolero Flat
Leonidoff has employed every
Music .Hall tested device to incite

and hold the interest of the audience.
But where he succeeded last year
with the beautiful and awesome
Rhapsody in Blue this year's Ravel's
Bolera missed entirely climactic im-
pact. Spectacular Albert Johnson
seftings and $9,000 worth of eye-
filling costumes failed to give it life.

Handicapping the versatile Leoni-
doff was the public demand f{or
Canadian representation which this
vear necessitated the inclusion of a
combo Army-Navy-Air Force drill
corps and Toronto's own Bell Singers,
both excellent, but nevertheless
square pegs in round holes. The
latter, in a selting depicting Mani-
toba’s fertile fields at harvest time,
warbled American Southland airs to
completely dispell the intended ac-
ceptance by the audience of a honey-
mooning couple’s trans-Canada trek
by air.

Olsen and Johnson again demon-

Heidt Unit of 60
Set for 1-Nighiters
Over 18 Staies

(See O&J Jam CNE on page 52)

NEW YORK, Sept. 3.—The fall tour
of Horace Heidt and his Parade of
Philip Morris Stars, a troupe of 60,
has been eompletely booked. It gets
under way in Yuma, Ariz., September
19. The entire caravan, booked by
Heidt's own agency, under the general
management of John Leer in New
York, will play & series of one-night-
ers in 18 states thru November 27,
then goes into the Shubert Theater,
Philadelphia, for a three-week run,
opening November 28. This stint will
be followed by a vacation for the en-
tire troupe prior to opening al a
Gotham legil house for an unlimited
run on or about December 27.

As on previous tours, Heidl's ap-
pearances will be sponsored by loeal
civic and religious organizations, sta-

(See Heidt Unit on Page 41)

AFRA To Woo

Disk Companies

For Pact Inl{ing

AN FRANCISCO, Sept. 3.—The
American Federation of Radio Artists
(AFRA) will step cautiously when it
endeavors to open contract negotia-
tions with record companies on behalf
of its singer-actor-announcer meme-
bers (The Billboard, September 3)
beécause, according to its national
Executive Secretary George Heller,
the union can do little more than
hope to charm diskeries into signing
Fleller outlined strategy to be followed
in the union's invasion of the dizsk

(See AFRA To Move on page 17)

AFM, AGVA Array

Petrillo Tells
Men To Drop
Vaude Cards

Precipitates Conflict

NEW YORK, Sept. 3.—The feud be-
{ween the American Guild of Variely
Artists (AGVA) and the American

Federation of Musicians (AFM)

finally blew up into a full-sized ex-
logion, after a few minor skirmishes.
e lid was lifted when James C. Pe-
ruled that all
AFM cardholders who are also mem-
bers in AGVA must give up their lal-

trillo, AFM prexy,

ier membership,
“In simple

(See Petrillo Card Edict, page 22)

for War

_ language," announced
Petrillo, “it means that no member
of AFM is permitted to join or to re-
main 8 member of AGVA."" Anybody
who doesn't quit at once and send

W ho’s on First?

NEW YORK, Sept. 3.—When
rain canceled out & Dodger
baseball game this week WMGM
found itself in a predicament, It
had scheduled the all-star foot-
ball game for Thursday (1), but
the sudden scheduling of a
Dodger-Cincinnati Reds night
game, and the fact that the
Dodgers have priority over all
other sports events, gave the sta-
tion the headache of finding an-
other outlet for the football
game, which was to be spon-
sored by Muntz Television.
WMGM solved the dilemma by
gsetting a deal wilth its competi-
tor, WINS, to carry the game,

Then ¢ame the problem of an-
nouncers to air the game. Finally
they wound up with Bert Leb-
har, director of WMGM, who
doubles into sportscasting as
Bert Lee, and Ted Husing,
WMGM disk jockey who gave
ur sports some years ago, han-
dling the match over the rival

station. l
: e |

-

SAG Standoff
May Start TV
Authoritx War

Pact Long Way Off?

NEW YORK, Sept, 3.—There is a
growing possibility that the rift be-
fween the Screen Actors' Guild
(SAG) and the Associated Actors
and Artistes of America (4A's) over
television authority (TA) may lead
to a jurisdictional dispute that could
result in spiking any possibility of a
pact covering performers for a long
lime to come. SAG has adamantly
refused to join TA, the union to be
set up by the 4A’s to take over juris-~
diction of the medium, claiming such
a move would be “suicide.”

The iszsue may be resolved October
1, when execs of SAG come East for
a huddle with 4A brass. In the event

(See Tele Jurisdiction on page 8)

THE CRYSTAL

Work Is Up
4009%, But
Not Constant

What's in the Futare?

DBy Bill Smith

NEW YORK, Sept. 3.—The vaude
comeback that started last May when
the RKO reopened ils New York
Palace has started a flock ol rumors
about how much it has grown and
how much more it will grow in the
irmmediate future.

In an effort to get some of the an=-
swers The Billboard made a survey of
what is going on. It queried its
correspondents thruout the country.
It spoke with agents and talent buy-
ers. Here are some of the answers.

The wild optimism is hardly justi-
fied by the actual playving time avail-
able, The top playing time today ia
40 weeks., compared to only about
10 to 12 weeks available last year,
This increase when given in percent-
age Tipures—400 per cent—sounds
stupendous. Actually, it isn't s0 im=
pressive when broken down into the

(See Vaude Gazex on page 43)

Annual Winchell
Rumor Up Anew

NEW YORK, Sepl. 3—The hardy
perennial that Walter Winchell would
not be renewed by his gponsor was

circulating again this week, The col=
umnist is slated 1o return to his Sun=

¥ ﬂ_\.'—-"—

day night spot for Kaiser-Frazer Sep-

tember 11,

The current report is that, because

of heavy losses reported by K-F for

the first half of the year, it might ba

planning a change in its radio com=

mitments, conceivably affecting Win=

chell at the end of the vear. The pol-

umm’s_i is under direct contract to the
American Broadeasting Company
(ABC). over which he airs.

A spokesman for Kaiser-Frazer at
Willow Run, Mich., said he knew of
no c<hange pending in Winchell's
status. In New York William Wein=-
traub, head of the agency bearing his
name and which handles the account,
declared that the Winchell rumor was
the story which had popped up every
year in the 16 years Winchell had
been sponsored by Jergens Lotion.

In answer to a query as to whether
any change was under consideraltion,
Weintraub commented: “Advertisera
are always reviewing their commit-
ments." '
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GENERAL NEWS

ruggists’
Radio & Stage

Stars.Barron’s

Ork To Play

5-Day Convention in N. Y.

NEW YORK, Sept. 3.—More than
3500 delegates to the 5lst annual
convention of the National Associa-
tion of Retail Druggists (NARD) here
September 15-22 will view a $100,-
000 entertainment program during
the five-day session, it was announced
this week by Aaron Heller, chairman
of the committee,

The star-studded program is being
sponsored by nationally known manu-
facturers in the drug and allied fields.
All arrangements were made by Her-
man C., Nolen, vice-president of Me-
Kes=on & Robbins, Inc., who heads
the convention finance committee.

“Take It or Leave It"

The radio program Take It or
Leave It, an audience participation
show with Eddie Cantor as emsee,
will be presented by Eversharp on
the evening of September 18 at the
Statler Hotel. This will be followed
by a variety entertainment program
headlined by the Ray Block orchestra
and Frank Gallagher, baritone, offered
by Bourjois, Inc.

On Monday evening, September 19,
Bristol-Myers will sponsor a cocktail
reception and dance for the NARD
president at the Waldorf-Astoria. Mu-
sic will be supplied by Blue Barron's
band. Also scheduled is a session ol
square dancing, with night club en-
tertainer Piute Pete acling as caller.

Singer Morton Downey will be the
star of the Coco-Cola Preszents pro-
gram Tuesday, September 20, with a
group of variety acts rounding out the
Program.

Symphony Concert

A concert at Carnegie Hall by the
New York Philharmonic Symphony
orchestra of 75 pieces, conducted by
Wilired Pelletier, will be sponsored
Wednesday evening, September 21, by
E, R. Squibb & Sons. Soloists will
be Bidu Savao, soprano, and Giuseppe
DiStefano, tenor, of the Metropolitan
Opera Company, and Eugene List,
pianist.

For the concluding day of the con-
vention, Gillette Razor will pre-
gent a2 boxing show in an arena set
up in the Grand Ballroom of the
Statler. Radio sports announcers will
describe the houts.

Major activity planned for dele-
gates’ wives is a luncheon at the
Waldorf-Astoria Wednesday, Seplem-
ber 21, when Coty, Ine, will offer
a gala fashion show. Lily Dache will
present a fashion collection in digest
form.

Other daytime activities planned
include a boat ride on the Hudson,
September 21, sponsored by the U. S.
Time Corporation, and bus sight-see-
ing trips mext day. On September
19, Harriet Hubard Ayer will offer
a dramatic presentation at Town Hall
Called Ingide the Theater, it consists
of a behind-the-scenes account of the
technigues of producing a Broadway
play. Stars will be Ilka Chase and
Walter Abel, who will participate in
the stage discussion as well as the
dramatic skit.

NEW BLUES LABEL

NEW YORK, Sept. 3.—Cobra Rec-
ords, a new blues and rhythm line,
has been organized here. It issues
its first release this week., “All disks
will be pressed on unbreakable
plastic. Sy Newton, company vee-
pee, has already lined up Major in
New York, and Belmont in Newark,
N. J., to distribute the line, and heads
for the Midwest next week to line up
distribs there,

100G

Entertainmen

1 On the Honor Roll o) Hits

ROOM FULL OF ROSES
No. I Sheet Music Seller

ROOM FULL OF ROSES

No, 1 Disk via Dealer Sales

3271

(45) 48-0080
No. 1 Pest Salling Retall Country und

Na 1 Sheet Music Seller in Englend
RIDERS I[N THE SKY.

Leadin

" NUMBER ONE
ACROSS THE MUSIC-DISK BOARD

No. 1 Most Played on Disk Jockey Skows
SOMEDAY, V, Monree Ork, V (78) 20-2510; (45) 47.2986

YOU'RE BREAKING MY V.
No. 1 Disk in the Nation's JHHL; Damone-G. Osser Ork.. Mercury 5171

SOME ENCHANTED EVENING, P. Como-M. Ayres Ork., V 20.3402; 47-2896
and YOU'RE BREAKING MY HEART. V. Damone-G. Osser Ork. Mercury

No. 1 Mo#t Played Juke Boxr Country and Western Record
I'M THROWING BRICE AT THE GIAL I LOVE. E. Amold, V (78) 21-0083;

WHY DON'T YOU HAUL OFF AND LOVE W. i -
No. 1 Most Played Juke Boz Blues ang ﬂnrrh:,m'hmﬁﬂﬂtr King 791

ROOMING HOUSE BLUES, A. Milburn, Aladdia 3032
No. 1 Best Selling Retail Blues and Rhythm Record

TROUBLE BLUES. C. Brown, Aladdin 3024

albums, classical disks, English and Canadian sheet sellers and full scare on all
music-ditk popularity in Music Popularity Charts, pages 24 te 40.

Western Record

Probe of Stem’s Situeﬁion
Under Way at Mayor’s Fiat

NEW YORE, Sept. 3.—The City
Hall Committee, brought into ex-
istence this week to bring about re-
forms in the New York theater, in-
cluding ticket broking, swings into
action right after Labor Day. Its
head, James E. Sauter, deputy com-
missioner of commerce and president
of Air Features, a radio production
org, announced yesterday (2) thal
the group would meet early in the
weelk and would report its findings
immediately to Mayor William F. O'-
D'wyer.

Sauter picked the following com-
mittee memhbers: Producers Lee Shu-
bert, Brock Pemberton and Richard
Rodgers; Louis A. Lotito, president of
City Playhouses, Ine.; C. C. Mosko-
witz, wveepee of Loew's Theaters;
Clarence Derwent, president of Ac-
tors Equity; James Reilly, exee sec of
the League of New York Theaters;
James J. Murphy, secretary-ireasurer
of the Treasurers and Ticket Sellers'
Union, and Ben Kaiden, prexy of
New York Ticket Brokers, Inec.

The mayor injected himsell into
the Stem sitch this week when he
conferred with some 20 reps of the
theatrical trades and discussed need
of reforms to benefit both the city
and theater. It is clearly understood
that the committee born out of this

Engineers Ponder

Move To Join CIO

NEW YORK, Sept. 3. — The Na-

tional Association of Broadcast En-|

gineers and Technicians (NABETH
last week made it known that the
union is considering affiliation with
the Communication Workers of Amer-
ica (CWA), affiliated with the Con-
gress of Indusirial ﬂrganlﬁtlm
(CI0O). The NABET execulive coun-
cil will discuss the question at a meet-
ing in early October and then sub-
mit the proposal to a membership
referendum. i

The reason for uniting with the
CWA is that NABET has long Igll the
need to bolster its strength in view of
the jurisdictional battles it has had
with other unions in the radio and
television industry. One such dis-
pute with the International Alliance
of Theatrical Stage Employees
(IATSE) over television lighting em-
ployees is now being heard by
Chicago office of the National Labor
Relations Board (NLERB).

If NABZET should join the CWA It
would remain an autonomous uni

:
within the latter union, probably'

confab will work in close co-opera-
tion with the mayor, Commissioner of
Investigation John M. Murtagh and
Commissioner pf Licenses Edward T.
MeCaffrey, O'Dwyer wanted the pub-
lic to be sure the action was in no
way pointed te slowing down Mur-
tagh's probe of the ticket selling biz,
which has salreadv resulted in 23
brokers losing their licenses.

Sauter said that obviously first on
the committee’s agenda was a study
of this situation with perhaps a legal
code to be embodied in the regula-
tions of the Department of Licenses
Also high on the list is the pro-
jected amendment of the antiquated
building code which prohibits in-
clusion of theaters in large struc-
tures. A third important item will be
a concerted effort to improve Broad-
way's recent stinking nationwide
publicity.

“Broadway is the nation's theater
center,” Sauter pointed out. "“We
need to make it vital and popular,
All this talk about ticket scarcity and
$60-a-seat scalping does incalgulable
harm to show business. We've got to
make the out-of-towner realizé that
he ean have fun in New York with-
out being taken to the cleaners. We've
got a fight on our hands to offset the
notion that Broadway entertainment
ic out of reach of the average visitor."

Ac<ked for comment on the week's
developments, Murtagh appeared
completely satisfied. “It is simply the
mayor's way,” he said, “of bringing
about constructive reform by the
most direct means. It is his idea to get
the viewpaint of a complete crass-
section of the indusiry and nunu}_
the thearetical for the practical

Stating that the ticket sale situation |s«m

was only a relatively small part of
Il ran et b ofen
tagh said he p =

migthhl.msdf on possible code additions
o the License Department regula-
tions, until the commiliee made jts

recommendations,

the| NABET move

being called the NABET division of

CWA. Dues would be about the
gfna or perhaps a bit higher. The
2,250 NABET members would join

about 300,000 engineers in the tele-
hone industry who are members of
e CWA. would also mean that
the CIO would get into the radio and
television field in a big way. If the
e A T
nd indications are Lha

ﬁiw;—lhe radio technicians' union
will, no doubt, combat IATSE in a
stronger manner, backed by the CWA
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Tele Bidders

FCC expects authorization
to start flood—i{ireeze may
lift simultaneously ’

®

WASHINGTON, Sept. 3. — The
possibility that color TV standards
might be authorized simultaneously
with the lifting of the freeze on TV
applications hias caused the Federal
Communications Commission (FCC)
to raise its sights bevond all previous
expectations flor an unprecedented
seramble f bidders for TV stations
in 1050. The JPCC, which earlier this
year figured on a flood-tide filing
of some 1000 new bids for TV sta-
tions soon after the freeze is lifted
(The Billboard May 7) has now
raised its estimates to somewhere be-
tween 1,500 and 2,000 applications
to be filed beilore August, 1950.

The adopticm of color TV stand-
ards, particularly on a basis author-
izing the Radii Corporation of Amer-
ica's (RCA) cplor system, which re-
quires no special color transmitters
and thereby keeps major telecast
costs almost the same for color and
monochrome, would be a powerful
incentive for the mad sramble. It
ie considered certain that there will
be several bidders for every frequen-
ey in the medium-sized and larger
communities ‘where the FCC's final
allocations plan allows room for more
stations.

In or Out in 1950

Inasmuch as the final allocations
plan will chart the course for tele-
vision for yeirs to come, 1950 will
be the year for all would-be appli-
cants to get their foot in the door or
face the alternative of a complete
shutout. This is based, of course,
on the assumption that the FCC will
come up with a final allocations plan
and standards for celor TV within
a few months or €a aflter the hearings
which start September 26. The com-
mission is under heavy pressure 10
avaid further delays, particularly in

(See Color Luring on page 47)
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“etry, With Cancellations;
Stations To Meet Sept. 14

NEW YOREK, Sept. 3.—Indications
are that the prntraf:ted dissension be-
tween partners in the Ed Petry sta-
tion rep organization is producing an
increasing number of cancellations
by top stations now being represented
by that company. Such potent sta-
tions as WTMJ, Milwaukee: WHAS,
Louisville, and WBEN, Buffalo, al-
ready have given Petry notice, and
others—most of which could not be
reached this week-end—are reported
having done likewise,

Actually, the notices given Petry by
the stations will not be effective for a
vear, in most cases. In addition, each
of the station managers contacted this
week by The Billboard declared that
they hoped the Pelry company's in-
ternal situation would be adjusted so
that the cancellations could be re-
seinded.

The station managers also ex-
plained that, because of long-term
factors in the Petry representation
contract, notice has to be given a yvear
in advance, Thus, they declared,
their cancellation notices were very
miich in the way of protective meas-
ures. Some Petry stations, on the
other hand—KFH, Wichita, Kan., for
example—have firm deals, cancellable
only 30 days before each calendar
vear, which means that a cancellation
at this time is impossible. A spokes-
man for the Wichita outlet declared
vesterday that he earnestly hoped the
Petry problem would be settled be-
fore the station's contraet came up
for renewszl.

Battle Within Company

The battle in the station rep com-
pany involves Petry and one of his
two partners, Henry Christal, and
concerns operating policy., Christal is
now appealing In the Albany, N, Y.,
Court of Appeals, a reversal of the
original decision in his favor. The
third partner, Ed Voynow, in the
Chicapo office, it is =aid, is not in-
volved but Is reported supporting
Petry.

Meanwhile, Petry has called a meet-
ing of all the stalions en his slring
for September 14 in New York, Os-
tensibly, the meeting is to discuss the
outfit's future plans in the light of
the growing importance of TV, but
it is penerally assumed within the
trade that the major ilem on the
managers’ minds will be the Petry-

Burrows To Groan

With Bing Crosby

NEW YOREK, Sept. 3—Abe Bur-
rows has been signed for two guest
shows on the upcoming Bing Crosby
series for Chesterfield, the series start-
ing shortly on the Columbia Broad-
casting System (CBS). Burrows will
nppunr on the geries' debut and is

to Hollywood next week to
eut ﬂm first date. The Crosby show is
tape recorded.
. Between the two Groaner dates,
Purrows will fly back to Cincinnati
to huddle, together with the rest of
the cast of This Is Brondway, with
execs of the Aveo Manufacturing
Company (Crosley Radio), which re-
cently signed to bankroll the pro-

" Broadway wound up its sus-
taining run this week and will lay
oif until Avco picks up the tab in
QOctober.

‘Burrows ls reporied working on a
m -type cong for himself and

e e, The No Huir Kids,

Christal imbroglio.

One station head stated this week
that in one measure the scrap has
served beneficially, in that it has led
Petry to hypo his organization, via
the addition of new personnel in New
York and Chicago and the establish-
ment of the two separate groups, one
for AM and one for TV. This will do
(See WTMJ. WAVE, WBEN on 12)

NBC May Pop

Sales Surprlee
At Convention

NEW YORK, Sept. 3.—The National
Broadcasting Company (NBC) hopes
to break one of the top sales stories
of the year at ils convention starting
Wednesday (7) in White Sulphur
Springs, W. Va. Details are being
kept under tight wraps, but should
the anticipated deal go thru it will
be one of the web's major accomplish-
ments since the Columbia Broadcast-
ing System (CBS) started raiding the
NBC talent roster,

The pending acquisilion involves
one of the fop programs currently
airing, a large national advertiser and
one of the leading ad agences. It
alttlll invelves television programing as
we

At press time, NBC execs were
holding fingers crossed in the hope
they'll be able to tie all the loose
ends before convention time,

Taplinger Talent
Buyer for K&E

NEW YORK, Sept: 3.—Sylvan Tap
linger this week was named radio
and television talent buver for Ken-
von & Eckhardt, He will report to
William Chalmers, newly designated
vice-president in charge of radio and
video at the agency,

Taplinger, formerly an indie pro-
ducer and ="ffer with the Kate
Smith-Ted Collins office, will succeed

Gold Coast Legal
ArrayTo Partake
Of FCC’s Loot Suit

WASHINGTON, Sept. 3.
Federal Communications Commis-
sion's (FCC)- legal department will
be facing one of the most impressive
batteries of lawvers ever assembled
in an industry case when the litipa-
tion brought by three majior networks
ngainst the FCC's anti-giveaways
rulings gels under way. The National
Association of Broadcasters (NAB)
is planning to add its legal weight (o
an already impressive industry array
of lawyers representing the Ameri-
can Broadeasting Company (ABC),
which is challenging the FCC's give-
aways crackdown in the Federal Cir-
cuit Court in New York.

NAB Prexy Justin Miller, who was
formierly on the bench of the U, S
Circuit Court of Appeals in the Dis-
trict of Columbia, will be one of the
top counselors, The indusiry battery
will also be able to tap the advice
and experiencte of NBC's Veepee
Charle2 Denny, who was chairman
of the FCC during part of the time
the Commission was girding for its
final rulings banning giveaways.

Legalists on both sides are antici-
pating a long, drawn-out fight, de-
spite the speed with which the com-
nlaints against the FCC have been
filed. The court will have a gruelling
job of examining administrative pro-
cedure, judicial precedents, legisla-
tive statutes and poliey in the whole
field of lotteries. The gquestion as to
whether the FCC had overextended
its authoritv by issuing the anti-
piveaways rulings, a gquestion raised
by FCC Commissiorier Frieda Hen-
nock in her dissent against the three-
man FCC decision, is due to touch off
volumes of ponderous legal briefs. In
any event, the case is cerfain to go to
the Supreme Court whatever the
Federal Circuit Court decides.

— The

Ben Bodec, who's resigned. Bodec,
currently on vacation, is =aid to be
get in a new post ‘but couldn't be
reached for confirmation.

Kenvon & Eckhardt has also can-
celed the Noah Webster Says show,
currently aired on the coast for ‘Wes—
son Ofl, and instead is picking up
Dr. Paul, a soap opera. The program
will be air 1 davtime on about 10
Coast stations, wvia transcription,
marking a switch for the account from
nighttime to daytime AM,

NEW YORK, Sept. 3.—The National
Broadeasting Company (NBC) is in-
jecting &8 new note of "cloged door”
showmanship in the closed ecircuit
session it holds periodically with its
affiliated stations, PBriefly, NBC is
now approaching these off-the-air
sessions as tho they were actual
broadeasts and, in a move to hypo in-
terest in confabs, is producing
them as fledged programs,

WBC procedure now is to assign a
r gular stafl producer to the program
and 1o use staff talent—and guest
stars—whenever possible, if necessary
by transeription. Thinking behind the
gimmick is that thruout the years
closed circuit conferences with sta-
tions, as well as closed presentations
of new programs, sustaining or com-
mercial, have become dull and rou-
Line. ﬂnder the new p:nced
of its own
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“Closed Door Showmanship”
New NBC Promosh Gimmick

NEC |an orchestra and pick-ups from St.

Shows having received this treat-
ment are NBC's upcoming United
Nations show and the Ethel Merman

stanza, with the Railroad Hour sched-
uled far a closed door showeasing
September 25. Producers assigned to

the projects are Paul Roberts and
Jim Harvey.

The UN series has had two non-
aired plugs. with special appearances
put in by Admiral Nimitz; Benjamin
Cohen, assistant UN secretary; Nor-
man Corwin; the NBC Symphony
(recorded): Warren Austin, U. S. del-
egatle to the UN, and &:r.cﬁrpt.s from
Corwin's script for the series. In ad-
dition, excerpts from UN document-
ary by Gibson Parker were used.

The Railroad Hour will feature
Gordon MacReze, the show's singer,

Louis and Chicago w:th top railroad

RAMMELL LAYS IT ON LINE

» WAVE, WBEN Serve

NBC Pljesident
In Warning To
Face Biz Faets

300 Due at Convention

NEW YORK, Sept, 3.—Niles Tram-
mell, president of the National Broad-
casting Company (NBC), is reported
all set to warn affiliates meeting at
the annual NBC convention at White
Sulphur Springs, W. Va,, next week
fo * face the facts of life" insofar as
they poncern American business, radio
and television. While the NBC chief
will, it is said, be highly optimistic
with respect lo general business con-
ditions, he {5 also expected to warn
the NBC station owners that the
broadeasting industry faces a diffi-
cult transitionary period,

It is reported that Trammell's at-
fitude will be that broadecasters no
longer have time to “vamp till ready"
in meeting the problems raised by the
spread of video, He will make it
clear that the sound medium is still
the most potent advertizsing force in
the U. S, economy, bul that esch day
may be expected to produce new and
trying situations for broadcasters,
large and small.

NBC's Gains

Trammell and his aids will also
spell out the gains made by NBC since
its emergency convention in Chicago
last February, held immediately after
the Caolumbia Broadcasting System
(CBS) had raided the NBC (alent

roster. Promises made by NBC then
(See Trammell Warns on page 12)

NBC May Sked
Dave & Henry
Back to Baek

NEW YORK, Sept, 3.—Unless time
sales should happily interfere, the
National Broadcasting Cﬂmpan:r
(NBC) may program Dave Garro-
way and Henry Morgan in two back=
to-back half hours, starting at 10
p.m., with Garroway leading off. NBC
is keen on both programs and, after
a one-shot guester by Morgan on Gar=
roway's TV series out of Chicago,
web programers figure they'll malke
a natural pair.

If this goes thru, NBC will prob-

ably change its plan to spot Morgan,
Dean Martin and Jerry Lewis and
Ethel Merman in three 20-minute
shows on Friday night, Instead, Mor-
gan will be replaced in this pending
line-up with one of two other comedy
shows NBC has on tap, the Hank Ladd
show and Phil Foster's vehicle, Ingide
Brooklyn.

exXecs.
I

Life With Hooper

NEW YORK, Sept. 3.—Coalum-
bia Broadcasting System (CBS)
has four sustainers with equal
or higher ratings than some of
the commercial shows on the
current Hooper top 156 list, The
15th show on the Hooper list
had a 7.1 rating, The CBS sus-
tainer list included Life With
Luigi (9.9), Joan Davis (9.3).
ﬁcﬁ:;pe (9.2) and Philip Marlowe

CBS execs brag that no other

network can make that state-
ment.

-
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- NEW POST CARD NET

ABC Faces Affils’ Beels
Ou Net Time Allotments

6 RADIO-TELEVISION

Mail Order Net
To Bow With
50 Stations

Supplants Rate Card

NEW YORK. K Sept. 3.—Over 50 sta-
tions have been lined up to partici-
pate in a new crganization, the Mail
Order Nelwork (MON), which will
retail merchandise direct to listeners,
with each station paid off with a per-
centage of the sales 1t makes rather
than on eard rate. The outfit, headed
by Harold Kaye, former exec in the
Olian Ad Agency, will bow Seplem-
ber 19, with affiliated stations mainly
higher-powered network affiliates.
The New York outlet is WOR.

Approximately 20 advertisers have
been set already by MON, including
Beltone hearing aids, Doubleday
books, Lorraine Cross nylons and an
insurance company. Kaye said he
had been approached this week by
three of the “big 10" ad agencies
to take on mail order products han-
dled by them, and deals for these are
now pending. Over 70 items have
been turned down by MON as unac-
ceptable, Kaye claims.

Exclusive market arrangements
have been set by MON in most top
areas already. Stations have been
contracted for in New York, Chicago,
Philadelphia, Boston, Baltimore,
Washington, Miami, Jacksonville,
Fla.: Tampa, Fla.; Atlanta, Birming-
ham, New Orleans, Buffalo, Roch-
ester and Albany, N. ¥.; Des Moines,
Denver, five outlets in Virginia and
the Carolinas, five in California and
the West Coast and some in Ten-
nessee,

Most stations are 500-watters or
better and are web affiliates, mainly
of Columbia Broadcasting System or
American Broadcasting Company.
The Chicago station is a 50-kw. web
affiliate, and the Philadelphia sta-
tion also is a high-powered network
outlet. The only indies are in San
Diego, Calif., Miami and one or two
in the Carolinas.

Percentage Deals

Payment to a station is based on a
percentage of the total receipts it
obtains, rather than on card rate for
time, The percentage varies, but
EKaye said it will range up from 50
per cent of the take, Each affiliate
must take a2 minimum of one hour
programing daily, but MON will
supply as much as requested, up to
about 35 hours weekly. This pro-
graming, supplied free to its affil-
iates, will consist mostly of record-
ings and/or transcriptions, depending
on time to be used, and the station's
audience and location. Commercials
for MON clients will be custom-
made for each station.

_Kaye said MON will restrict the
time of its commercials to the Na-
tional Association of Broadcasters
code, using a 10 or 15-second open-
ing, 1% to 2 minutes in the middle
and a 30 to 40-second closing re-
minder in each show. He said he
hoped to "bring ethies to radio mail-
order selling.” In an hour show,
some six products might be offered;
in shows running longer, the number
might be reduced to four. Products
will be pre-tested and offered with a
money-back pguaranlee. _
An audience-building contest will
be part of MON's tee-off promotion
plans, with up to $20,000 in prizes,
including a new auto, in its first con-
test. MON already has one show an
the air, Big Joe, a wee-hour airer on

WO

Schwimmer Plans
Suit Vs. FCC

Other Giveaways

WOR, featuring Joe Rosenfield.

CHICAGO, Sept. 3.—Walt Schwim-
mer, president of Radio Features, Ine.,
local package org which owns Telo-
Test and other syndicaled giveaway
shows, is planning to file injunetion
proceedings against the Federal Com-
municalions Commission (FCC) as
a result of the commission’'s recent
anti-giveaway program promulgation,
it has been learned.

Schwimmer was oul of town and
could not be reached. Members of
the law firm of Kirkland, Fleming,
Green, Martin & Ellis, which is to
handle the ease, also could not be
reached for comment.

Initial reports were that Schwim-
mer and WGN, Chicago Tribune sta-
tion, were to take joint action against
the FCC, because the station airs
about five Radio Feature giveaways.
Frank Schreiber, WGN manager, told
The Billboard, however, that he did
not see why he should be a party to
the suit and had so stated to Schwim-
mer. As a result, he said, he did
not know if or when Schwimmer in-
tended to bring suit,

Kirkland, Fleming, Green, Martin
& Ellis is the law firm of WGN and
the Tribune. Firm's Washington
radio experi, Louis Caldwell, is said
to be masterminding the Schwimmer
case. If the suit is started, it will he
filed in Federal Court here.

DI, To Streamline
Operation of KTSL

HOLLYWOOD, Sept. 3.—Don Lee

will streamline operations of its tele

outlet, KTSL (W6XAQ). Efectlive
Maonday (12) station will abandon its
present Thursday-to-Monday air time
in favor of a Monday-thru-Friday
sked, and will tai:;u a new approach
to programing.

program packages will be *'polished”
and provided closed-eireuit previews

before live audiences. Studio audi-

ence will then fill out preview cards
with suggestions.

sired on a one-shot basis, kined, and
the film submitted to sponsors,

Don Lee's costly Mount Lee plant
will be closed down, with all studio
program originations coming f{rom
web's new Vine Street building. A
motion picture workshop will be
established, with aéting, writing and
production personnel to be taken from
the pic industry. Outlet will soon
get a third remote pick-up truck to
give station greater flexibility in cov=
ering special events and out-of-the-
studio airers. Action marks the first
major move made by Don Lee's video
veepee, Charles L. Glett, since he took
the newly created post three months
ago,

Jennings PlansCrime
Quizzer for WOR-TV

NEW YORK, Sept. 3.—Bob Jen-
nings this week was reported to have
set his crime quiz show, Five Clues
to the Crime, for a video run st
WOR-TV, when that station com-
mences operations in October. The
show mired locally here as a radio
stinza on WMGM.

The three panel members are likely
to remain the same, witk racket-
busters Burton Turkus and Tony
Marsloe andﬂﬁme ] y mﬂuﬂm
Geeney iden ng famo
cases of other years based on clues
offered by the emsee.

patential new

After an ironing-
out process, package will then be

CHICAGO, Sept. 3.—Managers of
the American Broadeasting Company
(ABC) affiliated stations in Ilhnais,
Indiana, Wisconsin and Minnesola
this week asked the network to pro-
vide a more f{lexible schedule, en-
abling ‘the stations to air netwoark
shows at times not desired by top

vertisers woiild not allow such a pro-
cedure. The station managers, in mak=
ing the renquist, emphasized that local
sales were clropping, dnd they wete
having diffisulty making community
sales while obliged to take network
shows in choice web option Gme.

Converselr, =ome gaffiliates com-

local sponsors. The meelings here
(September 29=30) found the web
countering with the claim that its ad-

N. Y. Politicos
To Spend 100G
In AM Drive

the political campaign here winds
up in early November, the Democra-
tic, Republican, Fusion, American
Labor and Liberal parties will have
spent a total of at least $100,000 for
radio time, according to authoritative
estimates, The Citizens Committee
for the election of Newbold Mortis to
mayor, which cuts across party lines,
will put out between 25 and 30G
alone. The Democratic party will
match that, and may go a few grand
higher., The rest of the dough will
come from the other parties and from
the several other campaigns being
waged.

Aside from its mayoralty indorse-
ment of Morris, the Republican party
will have to shell out to pay for
Jobn Foster Dulles's senatorial race
Herbert Lehman, the Democratic and
Liberal party choice for the same
office, will add to the spending for
pir time. Sewveral pariies are also

borough president. This means they,
too, will have to dig down to bally-
hoo their choices for this office,

So far most of the parties have not
mads any radio commitments but
most of the indie stations will get a
large share of the melon. In the last
mavoralty struggle the Citizens Com-
mittee for the election of LaGuardia
spent 39G and a good pertion of it
went to the indies.

Th= radio kick-off comes Wednes-
day (7) when the start of the cam-
paign for Morris will be aired over
WJIZ. WMCA, WQXR, WINS, WMGM
and WFDR-FM, all New York sia-
tians. The time was boughl by Morris
Novik, radio chairman of the Citi-
zens Committee, The Democrats and
Republicans will not start their
spending until after primary day,
September 15.

KRON-TV To Bow
~ As NBC Affil in Oect.

SAN FRANCISCO, Sept. 3. —
KRON-TV is scheduled to take to the
air in mid-October as the National
Broadcasting Company (NBC) outlet
for this area. With this Iatter channel
‘coming alive, the local audience is
assured a wide selection.of the best
video shows, EPIX will carry the
top Columbia Broadcasting System
video offerings, and KGO-TV will
have the cream of the American
Broadeasting Company's television
erop.

KFRC will add its link to the Mu-
tual Broadeasting System-Don Lee
Itu'hnin s SwWi ‘us housing can be

provided, The station is now await-
ing the green light from the Federal
Communicationg Commission

into Muﬂhn,

NEW YORK, Sept. 3.—By the time |

putting up individual candidates for|g

to move | tical

plained about the ABC practice of
selling solit-=tation schedules which
nrevented thany affiliates in smaller
markats fyprp re~eiving network reve-
rue. To this ABC countered that more
and more advertisers were pulling
away from the pa-t practice of full
network buving, that statioms were
being bought only where sales could
be upped and that there was nothing
that ABC enuld do about it.

Robert Kintner., ABC execulive vee-
pee, assurec| affiliates that there was
nothing to renewed rumors that 20th
Century-Fox arain was renewing ne-
sotiations for the web., Kintner said
that the film company talks had
never been renewed since they were
broken off several months age and
that as far as he knew “the network
will not be sold.”

Johnson Firm Drops

““It’s. Your Life’’

CHICAGD, Sept. 3. — It's Your
Life, awari-winning public service
program, which has been sponsored
for more than 3 vear by Johnson &
Johnson on WMAQ, local National
Broadeasting Company (NBC) sta-
tion, last week lost ite aneel when
J&J announced it was dropping the
show because “black and white ad-
vertising is more effective for our
present advertising needs.” Sponsor-
chip drap lsecomes effective Oclober

Despite the official J&J statemenl
some local sources said program hfll.l
suffered from unusual commerecial
policies As a five-a-week. 15-minute
daytime series, it bhad upped iis
Hooper to 4 3.1, in face of strong op-
position frum scap operas. Thep Ji&J
moved show to a half-hour Sunday
afterncon slot not assisted by adjacen!
programs. NBC constantly moved
shows around it and as a result no
stendy listening pattern was estab-
lished for sabbath afternoons. It is
aleo said that J&J's sales campaign
was not too suceessful because too
many products (97 of the sponsor
were plugged al diferent times.

Ben Park. orizinator and produger
of the program for the Chicago Tn-
dustrial Health Association, mlﬂhle
owner, said show was being pitched
to insurance, pharmaceutical and sonp
companies, for network air He
said he fell the program d do
its best job as a five-a-week morning
ghow which would attract fems now
tuning to sn&Epers.

WGAN-AFRA Pact:
Gabbers Get $50

PORTLAND., Me., Sept. 3. —
WGAN, lotal Columbia Broadeasti
e LS with the Americen Fe
a eon w Fei
| of Radio Artists (AFRA),
e o o
in g CILy | ne
with the E;dh performers"
RrGAN u minimum ¢
a L
which hikes to $85 after

oun|

union. The
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Commercial Curfew at 10:30

NEW YORK, Sept. 3.—The Fred
Waring radio show, which had been
giring in the 10:30 p, m. Thursday
time on National Broadcasting Com-
pany (NBC), this week was dropped
by General Electric (GE). Batten,
Barton, Durstine & Osborn (BBDO)
is the agency. The move raised a
question about a return to AM radio
by GE, and also about 10:30 pm
becoming an official curfew for com-
mercial networle radio.

A check of web skeds shows that
where NBC was sold out in its 10:30
peériods every mnight last season, it
has two nights open at that hour at
present. Columbia Broadeasting Com-
pany (CBS), which had two sustainers
and one co-op airing at 10:30 last
season, now has five nights open.
American Broadcasting Company and
Mutual Broadcasting System have
virtually no commercials sold at this
hour.

Season's Line-Up

Last season, 10:30 Sunday on NBC
was sold to Philip Morris; this year
it is filled by Pet Milk. Monday was
held by GE last year; this season is
open. Tuesday of both years was sold
to Brown & Williamson. Wednesday
was Rexall's last season, with Mars
Candy this year. Thursday now s
open, but it was occupied by Eddie
Cantor for Pabst in 1948-48. Fridays,
for 15 minutes, Bill Stern again will
gab for Colgate, as a year ago. OSat-

3 N. Y. Outlets Okay
FM Huddle; 2 Veto

NEW YORK, Sept. 3.—Thres New
York FM stations already have ac-
cepted the invitation extended by
WFDR, (FM), New York, to partici-
pate in a move to create a new meiro-
politan FM organization, WFDR execs
stated this week. At the same time
two of the 23 stations invited have
rejected the bid.

Stations accepting sre WJZ-FM,
WOR-FM and WFMN, Alpine, N. J.
They will be represented at a meeting
at the Park Sheraton Hotel, New
York, Thursday (8), by Murray Grab-
horn, Joe Creamer and Tex Faught,

tively. Morris Novik, radio
consultant for the International
Ladies’ GCarment Workers TUnlon
(ILGWU), owners of WFDR, who
called the meeting, will preside.

WCBS-FM and WMGM-FM re-
jected the invite,. WMGM-FM said
that it wasn't interested; WCBS-FM
that it couldn’t send its manager, Dick
Swift because of prior commitments.

The Frequency Modulation Associa-
tion (FMA) is sending its executive
direétor, Ed Sellers.

WLW

700 ON YOUR DIAL

THE NATION'S

MOST

MERCHANDISE-ABLE

STATION

urdays again is bought by R. J.
Rgﬂnids for Grand Ole Dprg.

n CBS, the picture is even bleaker,
Sundays, formerly held by Ludens
for Strike It Rich, is unoccupied so
far this year. Camels retains the
Monday time slot. Tuesdays and
Wednesdays, both unsponsored last
yvear, still are unsold. Thursdays,
which held Campana’s First Nighter,
is unsold this year. Fridays, too, are
vacant to date, tho they held Coca-
Cola's Spike Jones show a season
ago. Saturdays, which housed It Pays
To Be Ignorant as a co-op, now has
15 minutes sold to Arrid for Sing It
Again, ’

MBS Lists $5-Mil
o
Bllllmﬂs De§plte
Philip Morris Kayo

NEW YORK, Sept. 3.—Execs at the
Mutual Broadecasting System (MBES)
this week stated that the web's new
billings and renewals in the last two
weeks have totaled $5,000,000. In
spite of the fact that Philip Morris
cigarettes recently dropped its two
daytime airers, the net figures it will
make much more on its new bank-
roller, since it does not get the dis-
count the cigarette company received.

New business includes: The Light-
crust Doughboys, starting Monday
(5) for the Burris Milling & Elevator
Company; The Doubleday Quiz Club,
starting September 18, and the
Doubleday news program starting
September 25; John B, Kennedy, be-
ginning September 24 for Murine;
Man on the Farm, starting October
8 for Quaker Oats, and Gabriel Heat-
ter starting September 20, for the
Rhodes Pharmacal Company.

MBS also has two sports features
that will bring in plenty of money.
Gillette once again will sponsor the
World Series in October, and Ballen-
tine will sponsor the Marcel Cerdan-
Jake LaMotia fight from the Polo
Grounds September 28.

Renewals include Helbros Watch,

Williamson Candy, General Foods and
Ralston Purina.

Pontiac May Buy
CBS Sports Time

NEW YORK, Sept. 3.—Pontiac
Motors is mulling the purchase of
two of the five-a-week video sports
shows aired on Columbia Broadcast-
ing System (CBS)-TV, 7T to 7:15 p.m.
A decision is to be reached soon.

However, in the event the show
cannot be sold as a 15-minute nightly
feature, execs in the sports depart-
ment are considering changing its
format to half-hour, once-a-week
show, This program would proba-
bly be scheduled on Saturday and
would resemble an augmented Red
Barber's Clubhouse.

Acree Firm Preps

TV Web Shows

CHICAGO, Sept. 3.—Chuck Acree,
head of Feature Productions " here,
this week revealed his company was
preparing a series of network TV
shows, To date the company, which
produced Ladies Be Seated, Hint
Humnt and other net radio programs,
has not been in the TV field.

Shows readied by Feature include
a TV version of Hint Hunt; Some-
thing To Talk About, 8 combination
human oddity and film news program,
and several quiz programs. Plans for
Hint Hunt call for AM-TV simulcast.

Complaints Prompt
D. C. Bus FM Probe

WASHINGTON, Sept. 3.—The Dis-
trict of Columbia Publie Utilities
Commission- will stapge a hearing late
this morth to permit the formal air-
ing of protests against the transit
radio system of WWDC-FM and the
Capital Transit Company.” Author-
ization previously granted to the car-
rier to install FM receivers in busses
and streetears will be re-examined
in the light of scores of complainls
filed against broadcast reception on
busses, the commission said,

There has been a steady stream of
complaints to the commission to local
newspapers, and even to President
Truman ever since the receivers were
installed some months ago. Numerous
sguawks have come from riders who
complain that the broadcasts disrupt
their reading, relaxation and conver-
sation to and from work. Telephoned
complaints have become so common
at the D. C. Utilities Commission that
when a reporter phoned the commis-
sion to find out about the date for the
hearing on the transit radio system,
the phone operator chirped: “D'ya
wanna make a complaint, too?"

FCC To Put KMPC

On Temporary Basis

WASHINGTON, Sept. 3.—The Fed-
eral Communications Commission
(FCC) is set to reject the renewal
application of the G. A. Richards sia-
tion EMPC, Los Angeles, and counter
by putting the station on a temporary
license basis, pending the outcome
of hearings on charges that Richards
ordered news slantings and the Rich-
ards proposal for shifting his radio
holdings to three trustees. Similar
action will be taken on Richards's
Detroit Station, WJR, when the re-
newal bid of that outlet is received.
The third Richards station involved in
the hearings, WGAR, Cleveland, has
been operating on temporary licenses
for nearly a year, with another ex-
tension having been granted by the
commission this week,

The regular licenses of both KMPC
and WJR will expire November 1,
according to FCC records. Both will
probably be given a temporary license
running until February 1, with ad-
ditional three-month extensions to
follow until the Richards case Is fi-
nally settled. The latest temporary
license for WGAR carries that sta-
tion until December 1.

Richfield Oil To Air
Grid Results on ABC

NEW YORK, Sept. 3.—Richfield Oil
this week bought the 7:30 to 7:45 p.m.
time Saturdavs on the American
Broadeasting Company (ABC). The
show, as yvel unnamed, will feature
foolball results, and will tee off Sep-
temmber 17. No sporiscaster has been
assigned as yet.

The program, ta air over 55 sta-
tions, was set thru the NMorey, Hamm
& Johnstone Agency.

AIMS To Huddle
In Chi Sept. 21-22

NEW YORK, Sept. 3.—The {all
meeting of the Assoclation of Inde-
pendent Metropolitan Stations
(AIMS) will be held at the Stevens
Hotel, Chicago, September 21 and 22,
The confab will discuss group promo-
tion, sales projects of the indies, the
exchange of program features and
pass on new applicants.

Over 25 stations are expecled to
attend the gathering.

NBCS NEW ESPRIT DE CORPS

Waring-GE Fold Cues Webs’

Weekly Staff

Huddles Speed
Co - Operation

Five Departments Take Part

NEW YORK, Sept. 3.—Insiders at
the National Broadcasting Company
(NBC) report that the staffers there
lately have been demonstrating a de=-
gree of enthusiasm and team play
seldom evidenced in the web's his=
tory. On the level of interdepartment-
al co-operation there is an especially
significant new note being injected
as the result of a series of stafl meet-
ings inaugurated three weeks ago at
the behest of the network’s program
department.

The meetings are held every Mon-
day, with representatives of the pro-
gram, promotion, sales, news and
press departments attending. Each
department rep brings the others up
to the minute on plans under way in
his own balliwick; quite frequently a
projected operation is dropped when
one department argues that the pro-
ject may have harmiful or risky re-
sults, In addition, considerable at-
tention is given to discussion of pro-
motion, sales and publicity strategy
in the light of tougher-than-ever web
competition,

Mast important of all, however, ac-
cording to some of the participants,
has been the increase in participation
(See NBC’s Esprit De Corps, page 12)

Collingwood N amed

‘Platform’ Moderator

NEW YORK, Sept. 3—Charles
Collingwood, Columbia Broadcasting
System (CBS) Washington correspon-
dent, this week was selected perma-
nent moderator on the CBS-TV pro-
gram, The People's Platjorm, He
replaces Dwight Cooke.

The discussion program was re-
cently acquired for sponsorship by
the Household Finance Corporation,
beginning QOctober 7. It is on Friday
evenings from 10 to 10:30 p.m. John
Peyser will direct; Leon Levine, pro-
duce, and Lyman Bryson, director
of the CBS division of discussion,
supervise,

JUDY
CANOY

AMERICA’S No. 1
COMEDIENNE

WM. H. KING

PERSONAL MANAGEMENT

A & S LYONS
177 Seo. Beverly Drive, Bavarly Hilla, Calif,
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SAN FRANCISCO, Sept. 3.—Na-
tional board of American Federation
of Radio Artists (AFRA) was or-
dered by the union's convention here
last week to frame individual stand-
ard form contracts covering all AFRA
categories. Standard form pacts will
then be brought before the nets when
contract renewal talks begin next
vear and will figure as one of the
primary issues in the negotiations.

Need for individual members to be
armed with standard contract forms
was claimed by a San Francisco dele-
gate who charged that the Colum-
bia Broadeasting System (CBS) in
the Bay City has demanded AFRA-
jtes—net's regular staffers as well as
free-lancers—to sign company drafted
agreements. Terms of the CBS papers,
he said, are in conflict with AFRA.
If the AFRA member had at his dis-
posal a union-prepared standard form
contract, this could be used in place
of the company pacts, inasmuch as
terms of these contracts had been
agreed upon by the union and em-
ployers during earlier negotiations,

Other delegates asked that the
standard form pacts be drafted as
soon as possible and that AFRA ne-
gotiate their acceptance with the
webs before January 1, 1850, George
Heller, union's national exec, said
contracts are now in existence with
the nets and agencies and that latter
eannot be approached for further ne-
gotiation wuntil presently existing
agreements expire.

Other proposals passed:

1. National board study ways and
means of streamlining AFRA's fu-
ture conventions, by possibly limiting
discussion time on resolutions, ef-
fecting a time-saving means of tak-
ing roll call, elc. Opponents claimed
convention afforded only time for
AFRA-ites to meet, and no “efficiency
experis” were needed to curb thoro
miring of issues.

2 AFRA's Chicago loecal be per-
mitted to negotiate with slide film
manufacturers in the Windy City, es-
tablishing rates for members who re-
cord film strip tracks. Members of

Ruth Lyons Heads
WLW-T Programing

CINCINNATI, ® Sept. 3. — Ruth
Lyons, local radio personality for
over 20 years, this week was named
program director of WLW-T here

In addition to her new job, Miss
Lyons will continue her Morning
Matinee and Fifty Club programs
aired daily over WLW. The latter
show goes on WLW-T Monday (12).

AFRA To Draw Up Standard
Contracts for All Members

both the Hollywood and New York
delegations protested, charging film
slide industry exists in their cities
and in Detroit, hence, if AFRA is to
organize the field, it should be han-
dled nationally rather than be treated
as 3 local issue, Heller dntervened,
stating that Chicago's terms will have
to first receive the sanction of the
national board, thereby establishing
;he precedent for other locals to fal-
OW,

J. National board study the prob-
lem or unorganized border stations
where non-union conditions permit
them to compete with U. 5. outlets,
cutting into their revenue, thereby
limiting the ability of near-by Amer-
ican stations ts boost salaries. Altho
the resolution was presented by the
Detroit local, board was ordered to
investigate the Mexiran border sta-
tions as well as those in Canada.

4. Board to undertake preparation
of an educational booklet telling
AFRA's story, the pamphlet to be
ready for distribution to all locals

—

TAFRA

ilenms Pact
With Coast Indies

HOLLYWOOD, Sept. 3.—Holly-
wood loeal of the American Federa-
tion of Radio Artists (AFRA) re-
newed its contracts with the area’s
13 indie stations and agreed to ex-
tend existing pacts for another year.
According to Claude McCue, AFRA'S
Western regional head, the union
toock into eonsideration the present
plight of indies and therefore did not
seek to boost its demands.

Stations inking for another wvear
include EKFWB, EKMPC, KLAC,
KFAC, EGER, EKFOX, KRKD,
EFVD, KXLA, KWEKW, KGFJ and
KIEV. Thirteenth stalion is KWIK,
recenily purchased by the Interna-
tional Garment Weorkers' Union as
the AM counterpart of ifs frequency
modulation EFMV outlet. McCue
said AFRA has reached an agreement
with EWIK for a joint AM-FM pact
covering both stations. KGIL, only
other organized indie outlet, does not
come up for contraet renewal until
1950, Ssmta Monica’s KOWL still re-
mains outside AFRA’s fold, with Mc-
EEUE continuing first contract negotia-
tions.

not later than January 1, 1950.

(Continued from page 3)
no solution is reached, however, SAG

could heave a monkey wrench into
the TV jurisdictional plan that could
result in a protracted log jam in the
organization of wvideo talent. This
could result should SAG appezl to
the National Labor Relations Board
(NLREB) to settle jurisdiction.

Voting Problems

Before the NLRB could make such
a decision, time-consuming elections
would have to be held. Exactly which
performer could vote in such an elec-

Tele Jurisdiction Battle
Pends SAG-4A’s Standott

tion would also reguire time-consum-
ing clarfication.

It is obvious that no union could
hope to negotiate agreements for tele
while the guestion of jurisdiction re-
mained open. The whole purpose of
the proposed merger of the 4A's
branches into TA is to establish juris-
diction. Actors’ Equily, the Ameri-
can Federation of HRadio Arlisis
(AFRA) and other 4A wunions all
claimed video as their bailiwick.
While SAG's claim remains unsettled,

the situation will remain as muddled
as ever.

NEW YORK, Sept. 3—Speculation
among staffers at the Columbia

Broadcasting System (CBS) this
week centered on reports that the
network’s move toward further n}tt-
gration of its AM and TV operations
would be increased soon. Principal
reason for this line of thought is that
William S. Paley, CBS board chair-

| man, is expected back at his desk on

FOR THE FIRST

Here is your sensational opportunity to
get all-important experience before LIVE

felevision cameras.

TAKE ADVANTAGE OF THIS

TIME!

"PROFESSIONAL TRAINING : o

We have developed a hard-hitting, professional service to
give you every possible phase of training “ON CAMERA."”

YOU ARE THE FUTURE IN TELEVISION!

Assure your success as a seasoned performer before a LIVE
camera. Casting directors, aware of our facilities, are in

constant touch with us.

Television can’t miss — make certain you don'f.
Sign up — today! Enrollment is limited.
Rates are easily within your reach,
Schedules may be arranged for your convenience.

CLAUDIA FRANCK STUDIOS

Clawdia Frams Enalerisiaes, i,

CBS Reported Prepping More

Integration of Operations

a full-time basis after Labor Day, with
integration supposedly high on the
agenda,

It is anticipated that the next CBS
department to be unified will be the
program department. CBS now has
autonomous AM and TV program
staffs, altho program board meetings
are chaired by Hub Robinson, now
AM program vice-president. Insiders
at CBS claim that Robinson is slated
to be assigned to head Gp both AM
and TV programing, Charlie Under-
hill is now CBS TV am director
and undoubtedly will remain in that

However, should Robinson be
named to head the combined opera-
tions, it would raise a guestion as lo
the CBS table of organization, Spe-
cifically, it would concern Robinson
and Jack Van Volkenburg CBS TV
vice-president and the relation said
to exist under any change In set-up.

Previously, CBS had integrated its
public affairs and news department,
taking this step just as the National
Broadeasting Company (NBC) wns
moving in the opposite direction with
its plans for separate AM-TV or-
ganizations

COLLYER RE-ELECTED
SAN FRANCISCO, Sept. 3.—Clay-
ud) Collver was re-elected
o 'tn'li'&t!! the erican Federation

lof Radio Artists (AFRA) during its

10th annual convention here, August

|| Tep-notch quality. Extremely

Over Measures
Before Solons

SAN FRANCISCO, . 3—Un-
usual tranquility surro the 10th
annual convention of the American
Federation of Radio Artists (AFRA)
was severely ‘jolted when delegates
were asked to endorse two meastures
now bfore Conjress and supported by
the Associated Actors and Artistes of -
America [(Four A's), First called for
the convention to support passage of
the Economic IExpansion: Act of 1949,
and resulted in a flare-up between
AFRA's conservative and  liberal
factions that kept the Saturday night
spzgion running into early Sunday.
Conservative group won and the reso-
lution, proposed by the New York
local, was finally killed. Second, a
rezolution slbmitted by Actors
Equity, asked AFRA’'s support of a
bill before Congress (HR 5952, HR
5481 and U.S. Senate 2167) permitting
the American National Theater and
Academy to operate a non-segregated
theater in Washington.

Latter resoliition appeared headed
for a fate similar to the first, when
George Heller, AFRA national execu-
tive secretary, intervened gn its be-
half. Heller spoke frankly, telling
delegates that at a time when their
union is fighting for a plate in the
video sun, it needs the support of
Equity. Inasmuch as Equity submit=
ted the resolution, he suggested the
convention play ball with it= sister
union in the Four A’'s and approve it
With Heller's weight behind it, the
resolution was passed.

Conservatives fought against both
measures, contending they in no way
involved or promised benefit for
AFRA, and therefore the union
should take no part in their passage
Harry Von Zell spearheaded the con-
servative line of thinking, and suc-
ceeded in tabling the expancion ack
re<olution. Ingsmuch as this meant
no further discussion could be per-
mitted on the resolution, a ery of pra-
test came up from the libera) side
claiming that f{reedom of expression
was being stifled. Von Zell explained
he was under the impression that
there had bein sufficient discussion,
but that he had no intention of deny-
ing anyone the right to express his
opinions.

Convention was then caughl upon
the reefs of parliamentary procedure
as Von Zell fought to “untable” the
resolution and throw it open for dis-
cussion. Despite twe roll call vo
which came only after oral
show=-of-hand balloting in each case,
the expansion act resolution finally
died after hours of wrangling.

Goodrich Rubber
Inks Rubbernecks

NEW YORK, Sept.. 3.—Celebrity
Time, which had been regarded ns
shalcy, this vreel was by
B. F. Goodrich Company on the
American Btoadcasting Caw
(ABC) video nelwork. The
which airs Sunday nights, is l'ﬂ'ﬂ'ﬁ

video package, produced in —
tion wath United World Films, _
Batten, Barton, Durstine & Osborn

is the agtm:yt :
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Majors.Seek
AFM Huddle
To Set Fees

Set-Up Now Inadequate

NEW YORK, Sept. 3.—Representa-
tives of major television networks
have asked James C. Petrillo, chief
of the American Federation of Mu-
sicians (AFM), to meet with them as
quickly as possible to set up scales
covering fees for musicians on kine-
scope recording, This development
is expected to clarify finally the en-
tire problems of AFM scales cover-
ing not only kinescope recordings but
films in general. At present, the only
existing AFM-TV scale covers pay-
ments to musicians on live programs.

Petrillo this week admitted that
TV interests were pressing the AFM
for a kine scale. It was further
ascertamned that television networks,
in particular, were in a hurrv to get
the matter over with inasmuch as the
lack of such a scale is hamstringing
the networks’ programing operations.
It was learned the request to nego-
tiate was sent by the networks this
week, and that Petrillo indicated he
would like a brief delay. The chances
are the get-together will come shortly
after the convention of the National
Broadcasting Company (NBC), =sched-
uled to begin next week at White
Sulphur Springs, W. Va.

Current Set-Up
The networks want a more liberal

use of kinescope film. Currently,
(See AFM Wooed on page 20)

United World Issues

Loeal Station Series

NEW YORK, Sept. 3. — United
World Films, Inc., video arm of Uni-
versal International PFilms. has re-
leased two series of films for syndi-
cation fo local stations. The series
dre Stranger Than Fiction and Half-
Tyme Extras. The former is a re-
edited film prepared originally for
theater release, while Extras was
macde for American Tobacco Company
last year to be shown between halves
of foothall games sponsored by
Luckies, and now is to be sold to
local stations ar SpPONSors,

Fietion, made originally as eight
to 10-minute features. has been re-
edited into video shows running about

minutes. Extras runs ol 1o
614 minutes each, with 10 films to
the series. Prices for loeal sales de-
pend upon the set circulation in each
area,

Lum, Abner Need AM
B.R.; May Simulecast

NEW YORK, Sept. 3.—Indications
are that unless Lum "n' Abner Enag
& radio sponsor, they will Eo on
simuleast for the Columbia Broad-
casting System (CBS). Insiders at
the web claim that there is a Pro-
spective bankroller in the picture for
the hillbilly ecomics.

Web program execs have not slotted
the program as yet, because they are
evidently waiting for the sponsor to
come to a decision.

Alsy at CBS, Escape goes into the

10:30 to 11 p.m. Thursday slot. start- |
ing October 6. This is the time being |

vacaled by Campana's First-Nighter
The selection of Escape was made so
that CBS would continue its mystery
mood programing that night.

BS WANT
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“Lone Ranger”
Lauds in Dough

NE‘E_'.' YORK; Sept. 3.—American
Bakeries this week signed to bank-
roll the Lone Ranger video film series
over Southeastern affiliates of the
American Broadcasting Company
(ABC). The business was placed
thru the Tucker Wayne Agency and
is effective with the start of the series,
laté this innnth.

eneral Mills is sponsoring Ranger
on most ABC oputlets, §

Schreiber Denies

Preston Ax Rumors

CHICAGO, Sept. 3.—Denying ru-
mors which have been persistently cir-
culating in the trade here for about
two weeks, Frank Schreiber, general
manager of WGN, this week =said
that he was not planning to ask for
the resignation of Walter Preston,
station’s program director.

“Of course these rumors are not
true,” Schreiber said.  “Preston is
now engaged M revamping and
strengthening our program structure.
Vould it be logical for me to dismiss
a man when he is engaged in such
important work, and, in fact, is right
in the middle of his job?"

Schreiber refused to admit, how-
ever, that there would be no es
in his program department in the fu-
ture. “I reserve the right™ he said,
“to keep my mind open at all times
concerning what I'm going to do with
ntl}' siaff. The future will speak for
itself "

Schaeffer Pen Buys
CBS Wkly. Sport Pie

NEW YOREK, Sept. 3.—Schaeffer
Pen Company this wegek bought This
Week in Sports, a filmed summary of
the week's athletic activity, for pres-
entation over Columbia Broadcast-
ing System (CBS)-TV each Tues-
day, 10-10:15 p.m., beginning Sep-
tember 20. The package was put to-
gether by Tele-News Features, an In-
ternational News Service gubsidiary.

No sportscaster has been selected
yet to handle commentary on the
film. Russell M. Seeds is the agency
for the client,

NAB Adds 35 TV -ers:

Signals Gri

WASHINGTON, Sept. 3.—Gearing
for a post-freeze boom in television
station licensing by the Federal Com-
munications Commission (FCC), the
Haﬁnnal" Association of Broadcasters
(NAB) is waging a TV membership
drive which has already produeed 35
TV members and which will touch off
a recommendation to the NAB board
of directors in November for authori-
zation for vaster expansion in TV
activities, The latest NAB develop-
ment is signaling a showdown with
the Television Broadcasters Associa-
tion (TBA).

The showdown phase for both or-
ganizations is fipured at hand, with
the FCC not only tryving to <lear the
decks for lifting of the freeze on TV

WENR-TV Mulling
“Larry” Fall Airer

CHICAGO, Sept. 8.—Luarry on Lo-
cation, ill-fated TV puppet show
whith WBEKERB used for a few weelks
to replace Kukla, Fran & Ollie while
the latter program was vacationing,
undoubtedly will be aired in the fall
by WENR - TV, local American
Broadcasting Company (ABC) sta-
tion, it was learned last week. WBKB
axed Larry after critics panned it as
an unworthy imitation of Kukla and
affer the station and the program's
producer, Les Weinrott, had disagreed
over price for the package,

A few weeks ago when it was ru-
mored that WENR-TV was going to
take over the show, ABC execs said
they would air it only if it were zold.
Now, however, they say that they
will telecast it sustaining locally, if
necessary, and try to sell it for net
sponsorship.

L]

Kudner Optiuna New
TV Drama, “T Men”

NEW YORK, Sept. 3—The Kudner
Agency has taken an option on T Men,
a new video dramalic series built
around case histories in the files of
the Treasury Dgpartment, No talent
has been set vet for the program.

The package is owned by Al Levy.

Ken Murray in

Deal With CBS; LSMEFT Due

NEW YORK, Sept. 3—Lucky Strike
Cigarettes (American Tobacco Com-
pany) is expected to close its deal ’"’.
the Ken Murray video revue on 'l'hz
Columbia Broadecasting System
(CBS)-TV next week. The starting
date of the show will probably be the
second week in October. According
to Murray's contract with the web he
cannot be aired before 7 p.m. or after
9 p.m. on weekdays and before 6 or
after 9 pm on Saturdays and Sun-
days. The show is expected to be
scheduled Salurday evening from 8

to 9, but Murray says he does not care|
too much for that time slot,

The time and talent cost to thel:

3G Pay or Play

ever TV programs and ideas Murray

produces.
. Murray signed with CBS because

i with the web contains certain
ks ons that neither the
National Broadcasting Company
(NBC) nor the American Broadcast-
ing Company (ABC) would match,

Guest Stars .

[he first four guest slars on his
mﬁ"ﬁm be John Garfield, John
Wayne, Brian Aherne and Robert
Cummings. Murray plans to use many
of the from his legit show,
puts, which opens on Broadway
Tuesday 'tﬁhl The scripting on the

sponsor for the 39-week contract
estimated at $1 ,600,000. Murray’s per-

sonal cut will be £3.750 a week 'Fm

half of the profits on the package. |

Under the comedian's three-year pac!
with the net, he will get a minimun
of $2,750 each week, even if he da
not work. For seven years
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audition kine Firiday (9) at
by Broadcasting C

State, Michigan, UCLA
Oregon State, Santa Clara, Iﬂag%
California. Thi2 Associated Oil Com=

Hot Shots video package will getl its
Nitonal

ps With TBA?

applicatians but also pushing a vig-
orous policy against construction de-
lays among 100-0dd present hold-
ers of TV construction permits. Since
the FCC is aiming to issue color
TV standards simultaneously with
the lifting of the freeze and the
issuance of 'I'V allocations, the rush
for TV licenues is certain to be on a
gigantic ‘scaliz, .

Member Drive

The NAB's current drive for TV
members is being credited heavily to
Clair McCollogh, chzairman of the
N AB'®s Structural Reorganization
Committee, vvho has been champion-
ing the orgariization’s expansion TV-
wise, There were only three TV mem-
bers of the NAB when McCollogh
went into action. Lined up in the
NAB are all TV stations owned and
operated by the National Broadeast-
iIng Company (NBC), and according
to NAB-ers, all stations of the other
webs are likely to be in the NABR
camp soon.

Incidental to the TV membership
drive, the NAB iz expecting an in-
crease in AM and FM members in
the course of the association's district
meetings which get under way in
Cincinnati next week. The organiza-
tion’s total membership is now 1,760,

There is still some mention of both
Jess Willard and FCC Cheirman
Wayne Coy /n connection with the
TBA presidency. Nelther Willard nor
Coy has commented.

Louisiana Casters

Headed by Lanford

SHREVEPORT, La., Sept. 3—The
annual meeting of the Louisiana As-
sociation of 3roadcasters held here
last week wis concluded with the
election of T. B, Landford, of KRMD,
Shreveport, a; prexy for a year {b

succeed Roy Dabadie, of WJIBO,
Baton Rouge,
Other new officers: L. K. Corkern

Jr., WIKC, Hogalusa, veepee and
Robert W. Drumm, KNOE, Monroe,
secretary-treasurer. The confab was
attended by miore than 40 managers
atnf executives from all over the
State.

KGO Gets Stanford

Home Grid Games

SAN FRANCISCO, Sept. 3.—KGO,
American Broadcasting Company
(ABC) affiliate, this week came up
with a prize c:atch when it snared
the tele rights to the home grid games
of Stinford Urniversity at Palo Alte,
Stanford will gzt $20,000 for the video
rights, The games include San Jose
Harvard,

pany will sponisor,

KEPIX iz believed to be a
pitch for the home i of the
University of California at Berkeley.

HOT SHOTS AUDITION

HOLLYWOOI), Sept. 3.—Hoosier
ompany. The

by
e i “after an | Taylor Holmes, Austin
Hollywood, was that he mlt:dhE will produce t:rilh .

get into TV this year. Kine, he be-|handling narration. Package
lisves, is no adequate substitution for |to the Miwch Hamilburg
eI . + | | which handles the
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' Ill‘ Q.s Future

NEW YORK, Sept. 3 —The Colum-
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bia Broadcasting System (CBS),
which has been giving its comige,
Robert Q. Lewis, a build-up for some
time, has apparently decided that the
bespectacled Q.'s future is in TV, The
web has decided to star hifh in a half-
hour video revue starting this fall.

The decision was made after Lewis
clicked as a replacement for Arthur
Godirey on the latter's hour-long
Chesterfield TV commercial. The webh
seems to figure Q. should be seen
and not just heard. .

Admiral Makes Bid
For NB(’s “Lights”

CHICAGO, Sept. J.—Admiral Ra-
dic & Television Corporation this
week sent in a firm order for Na-
Broadcasting Company's
(NBEC) Lights Out TV program.
Starting date of the order for the full
net purchase {s Friday, October 8,
8:30 to 9 p.m.

Admirf_ll‘. last year sponsored Broad-
way Review on NBC, but dropped it

Recently it has been considering both
and Garroway at Large,
but finally decided in favor of Light.'.i.l

Piels Buys DuMont Boxing

NEW YOREK, Sept. 3.—Piels Brew-
ing Company this week purchased
boxing bouts from White Plains
Arena for presentation over the Du-
Mont TV network. Telecasts will be-
Ein Tuesday, October 4, at 9:30 p.m.
Jimmy Powers wiH describe the ae-
tion for video fight fans. The deal
was set thru the William Esty Com-
pany, agency for the sponsor,

WINS Now in Black: Aveo Writes
Off Million of Purchase Price

NEW YORK, Sept, 3.—After VEArs
of operating in the red WINS, New
York, has finally turned the corner
and now is showing a moderate but
steady profit. Meanwhile the sta-
tion’s owner, Aveon Manufacturing
Company (WLW, Crosley Radio),
which has had the outlet up for sale
for some time, has taken it off the
block and intends to hold on to it
permanently,

Converting WINS from = persistent
loser since virtually the dav it went
on the air took over a vear to do. The
station originally was oawned by
Hearst Radio, Ine., and was regarded
as little more than a stepchild whose
mission was io exploit the Hearst
papers in New York, In June, 1945,
Hearst entered into a sale agreement
with Powel Crosley Jr., who at that
time owned WLW and the other
phases of Crosley Radio, calling for
the transfer of WINS to Crosley. for
$2,100,000, of which $400.000 was to
be free air time for the Hearst New
York Mirror.

FCC Okays Sale

Subsequently, Crosley sold out to
Avco, which had to assume the WINS
obligation, After protracted hearings
and delays the Federal Communica-
tions Commission (FCC) hinally
okayed the sale but eliminated the
400G free time deal, Aveo acquiring
WINS for $1,700,000.

Since deciding to hold on to the
station Aveo has also decided to write
off about $1,000,000 of the WINS
purchase price—Avco had it up for
sale at §1,250,000. The write-off is
predicated on the theory that because
of a swollen purchase price the op-
eration could never he expected to
refurn an adequate profit.

Afler the transfer to Aveo the losses
continued and in the first vear under
new management totaled $250.000.
In October, 1947, Avco assigned El-
don Park, then program vice-presi-
dent of WLW, to tike over WINS as
manager. His first discovery was that
as it was then operating WINS would
lose money even if sold out com-
pletely,

Park Realigns

Since then, despite ncreasing the
siaff, Park has streamlined the op-
eration, revamped the.rate structure,
changed the programing policy o
focus on block pop music programs
and converted the loss into g profit
Park also eliminated lines between
New York and Cincinnati — they
hadn't proved able ta support them-
selves—and developed several lucra-
tive shows, notably the Jacl Lacey
disk jockey sessians.

The station turned the corner about
a year after Park assumed direction,
but for the first three months of this
year the operation sagged, a situa-
tion Park attributes directly to fele-
visios, It was the time the new
medium seemed to hdve its greatest
effect on the thinking of agencies and
advertisers; since then the realiza-
tion that AM can't be shunted aside
has been growing and is being re-
flected in the station’s billings, July
was up 10 per cent over last year
and August 12 per cent, Park is con-
vinced that WINS and other New
York indies will be able tn weather
TV with less trouble than the nel-
works.

This week Park headed a contin-
gent of top station execs to Saranac
Lake, N. Y., where, at a week-end
meeting, they will map out next
year's programing operation.

WBKB To Air
2> Hours of
CBSTV Segs

CHICAGO, Sept. 3—WBKB, local
Balaban & Katz station whieh hag
operaied as the only local indie TV
outlet to date, will shortly begin air-
ing about 25 hours per week of pro-
grams fed by the Columbia Broad-
casting Systemn (CBS). WGN-TV has
been the CBS affliate here. Ofcially
the new affiliate contract between
CES and WBKB is to start Oclober
16, but before that, the B&K station
will begin taking the net's shows. The
new WBEKB-CBS line-up will be:
Lucky Pup, Toast of the Towmn, Dr.

Polgar, Silver Theater, Studio One,
Goldbergs, Suspense, Arthur Godirey
and Inside U/, 5. A.

In addition, CBS has asked for
time reservations for the following
slots: Wednesday, 8:30 to '@ p.m.:
Thursday, 7 to 7:30 p.m. and 8:30 to
3:30 p.m, Saturday 7 to 8 p.m. WBEKB
did not have the dates on which pro-
grams would start in these slots.:

WEKE is dropping only about nine
hours per week of local programing,
about two hours of it commercial, in
order to take the CBS shows, be-
cause much of the new net program-
Ing will be aired at times the station
formerly was not on the air. About
15 hours of present local programing
will be continued.

Execs of CBS are expected here in
a few weeks to work put promotion
to be used here to hypo loeal change
in network affiliation. So far it ap-
pears as if promotlon will {ake the
form of heavy newspaper advertis-
ing, plugs on WBKB and trailers in
B&K movie houses, _

what’s an auto got to do

A LoT, ste—really.

Please read carefully. It's a pretty

thrilly thing:

It began in May, as many things are
apt to do. It began with 1,735 personal in-
terviews for WOR by Pulse, Inc. in auto-
drivers’ homes. WOR was rather lavish—it
asked its questions in 12 metropolitan coun-
ties. Mightaswell be thorough, thought we,

We could trample you with facts and:
technique usage and a lot of etcetera. But
that's all done in a very precise folio called
“Audience on Wheels” which you may

have for f-r-e-e, by asking.

WOR found that there are 1,493,000
cars on the roads of metropolitan N. Y,

with radios in them.

Between the weekday, Mon. thru Fri.,

That's people!

hours of 7 and 9 AM there are 1,064,800
people in the cars. Between the hours of
5 and 7 PM, there are 1,107,000 people,

During the average weekday % hr.,
WOR found 193,300 people listening be-
tween 7 and 9 AM and 230,500 people lis-
tening between 5 and 7 PM.

And now, the point—mMore pEopLE LIs-
TEN TO WOR ON CAR RADIOS DURING THESE
HOURS THAN LISTEN TO ANY OTHER MAJOR
NEW YORK STATION. AS MANY AS 47,500
WERE FOUND TUNED NIGHTLY TO WOR'S
“NEWS ON THE HUMAN SIDE", FOR INSTANCE.

These facts, Gentlemen, are not to be

sloughed—they add to thousands of chows
der sales and candy sales and clothing sales
and—Ooh, anything,

Don't you want to sell a lot more for

less? It's a normal thing to do,
Qur address is 1440 Broadway,in New York.

WOR

—heard by the most people
where the most people are

ES. Rememher—-—wﬁte, or phone, for your
free copy of “Audience on Wheels ™
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Film Industry

Theater TV

Support Puts FCC on Spot

(Continued from page 3)

ufilized, rather than coaxial cable or
wire,

General agreement was voiced that
the spectrum location should be in
the miecrowave range above the 1,000-
me. ‘band, but no two firms picked
the same boundaries for the serviee.
The consensus was that the Theater-
TV band should be located in the
6,000-me, range, with estimates vary-
Ing on how far on either side of that
spot the limits should be,

Theater Owners of America (TOA)
petitioned the commission to hold a
special hearing on Theater-TV, =0
that the entire motion picture in-
dustry would have a chance to pre-
sent ils views, rather than just those
now experimenting with the medium,
"Theater television,” declared the
TOA, is “not only scientifically pOs-
sible but alse economically feasible.”
Better programs could be offered,
claimed that TOA, because telecasters
could absorb much higher costs thru
getting a cut in the movie house take.

The TOA also pointed out that "3
substantial number of ecommunities
In the United States do not have a suf-
ficient population to justify the fi-
nancial risk of establishing a TV sta-

tion, in view of the large in vesiment |
required for that purpose.” In such|

communities, the TOA added, “the-
aters may well be the only medium
for bringing television serviee to the

NBC ESPRIT DE CORPS

(Continued from page 7)

by all departments in NBC affajirs.
Where formerly contacts were largely
limited to phones and memos, the new
face-to-face deal is producing a plus
via increased savvy of what's going
on and an infinitely higher degree of
co-ardinated planning.

To some degree, thiz new spirit at
NBC is part of a larger and some-
what more intangible development—
the regeneration of the NBC program
department. Much of this is credited
to Tom MecCray, who is delepating
responsibility to his program depart-
ment execs and letting them exercise
it. The entire program operation, it
s elaimed, is operating with new
spirit and efficiency.

Among those attending the weekly
stafl meetings are Roy Porteous, Don
Foley and Bill Webb, sales promo-
tion; Ed Hitz, sales; Syd Eiges, Jo
Dine and Mike Dann, press, and

Mitchell Benson and Les Harris, pro-
gram. One of the last two named us-
ually chairs

the sessions.

Made liom your negalve dr phufp ™
Uniirpaszed m quilly & am prce

KO KEGATIVE CHARGE—NO EXTRAS
24-HOUR SERVICE OM REQUEST

Bei0'c 37.99 per 100 455 pev 1000 -
i Fan Mail Phates (5°x 1) 436 per 1000 - Postcards 523 per 1000
Mourted Entarpemonty J0ed0c 8305

(Mo Negatve Charpe ee 2 or imre)
Made by 1. ). Kriggsmann, The Man Whose
Photographs Grace Billhoard's Covers
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Paramount stated that the service,
fully developed, “is likely to afford
the benefits and enjoyment of the
television art to gn audience which
at least rivals in size the tolal ef-
fi ctive radio sudience.” Paramount
added that “it should be realized that
theater programs command the full
and undivided attention of the audi-
ence, which iz not always true of
radio listeners or even of viewers of
home {elevision.™

Twentieth Century-Fox presented
detailed plans for a Theater-TV op-
eration linking 24 TLos Angeles area
theaters, an operation which it said
It would inaugurate *“as soon as fre-
QUENCies are available,” Programs
would originate at Grauman's Chinese
Thealer, a theater television studio
Cr on location. From those points
the programs would be relayed to
Lookout Mountain Parle and thence
direct to 12 theaters and to re-distri-
bution points to be retransmitted to
theaters in such suburbs as Santa
Barbara, Pomona and Riverside,

WGN-TV Feeds
More Programs
To DuMont Net

o4
= e
=

CHICAGO, Sept. 3.—Chicago will
become more important as a TV net-
work origination point in a few weeks
when WGN-TV begins feeding thru
mare programs per week to the Du-
Mont Television Network, New im-
portance of WGN-TV in the DuMont
net picture is being brought about as
a result of two factors. First, WGN-
TV is dropping its duo affiliation with
the Columbia. Broadeasting System
(CBS) and is going to handle only
DuMont programs. Secondly, New
York Dulfont execs have found out
that shows of good quality can be
ariginated more cheaply here than in
the East.

First new show to be fed DuMont
will be the Windy City Review, which
will be aired Thursdays from 7:30
to 8 p.m.,, starting September 8. This
show also will be simulcast locally
on WGN, AM adjunct. Fridays, start-
i g September 9, WGN-TV will feed
boxing bouts to DuMont from 9 to
about 10:30 p.m., and on Saturdays,
starting Seplember 17, DuMaont sta-
tions will receive wrestling matches
from here from 9 to about 10 p.m.
Boxing and wresiling will be spon-
sored locally and fed to the net for
co-op sponsorship in other ecities
Windy City, Club Television, Cross
Questions, and two other shows that
undoubtedly will be fed to DuMont,
also are expected to be offered on the
co-op basis. Last week WGN-TV
announced it would feed the Al Mor-
gan variety show to DuMont starting
September 5.

Station executives refused to re-
veal the financial arrangement be-
lween WGN-TV and DuMont, but it
is understood the net will pay all line
charges and will split production
costs in some cases. Splits in pro-
duction costs are expecled to be
worked out for each show on an in-
dividual basis,

WTMJ, WAVE, WBEN
(Continued from puoge 35)
away, he pointed out, with the im-
possible expectation that one sales

staff can sell the competing media.

In addition to the stations listed as
cancelling, it is rumor t KFl
Los Angeles; WTAR, Norfolk, and
WAGE, Syracuse, have done s0 or
ire considering doing so. Previously,
WSM, Nashville, and WSB, Atlanta,
are said to have put themselves on a

{ month-to-manth basis.

In the case of WTMJ and WBEN

the cancellations apply both to AM|

and Television, but WBEN's AM no-

" SHORT SCANNINGS

Eames for DuMont. .
dinator for “Tonight on Broadway"

tional TV representative,
The N

rate the
Eurgpe® |
Coast on vacation.

14 over KTTV, Hollywood.

Dean director of research,

dgencies, .

tacles for TV. . .. Three new firms

ciates.

pmg-Vues™” with Louise Morgan over
burger & Asher, Inc., Allen Furniture and Berkshire Fine Spinning Asso-
Schick Electric Razors signed this week for a series of 24 spot
announcements on the same station to begin Se¢ptember 19,

Russ Hodges is slated to sporiscast the Columbia University home
games over the Columbia Broadcasting Systern (CBS)-TV for Chegterfield
Cigarettes. He will replace Mel Allen, who 'will handle the Notre Dame
« + Maxine Keith has bein appointed

larngmm co-or-
which begins on CBS- October 3,

WTNV, Columbus, O,, has named the Headley-Reed Company its na-

ational Broadcasting Company (NEIC)-TV {ilm syndication de-
partment has optioned “Here and There,"” a 15-minute movie feature,

duced by Television World, Inc. (TWI). . .
press department, is back from a vacation. . _
American Broadcasting Company (ABC)-TV series, “Crusade in
. « Schuyler (Nick) Chapin, WNBC press agent, is off to the

ro-
. ‘Syd Eiges, head of the IEBC
. . Hugh James pacted {0 nar-

Braumeister Beer has purchased “Minitrix,® 26 open-end one-minute
spot films, for showing over WTMJ- X .
WPIX, New York, press head, is taking a schooner trip to Cape Cod, , , »
Frank Caldwell’s TV show, “The Pendulum,” goes on the air September

TV, Milwraukee. . . Young,

WSAZ-TV, Huntington, W. Va., expects to be operating by November
15. . . . Davidson Taylor, veepee and head of the Columbia Broadcasting
System (CBS) public affiairs division,
J. ... Jerry Layton, of Wilbur Stark-
producers, is off to Hollywood to open the firm's West Coast offices. , . .
Paul White, prexy of International Trans-Video, has appointed Annabells

begins a month's vacation September
Jerry Lagton, Inc., radio-TV package

The David Forester Show, a half-hour TV program of pop musie, fea-
turing Danny Scholl and Betty Jaynes, is being peddled: to New York
- + The Barcalo Manufacturing Comipany, maker of mattr
15 sponsoring a 15-minute program on WBEN-TV, Buffalo. . . . Donn Arden
and Ron Fletcher, dance directors, will toss a coclktail party September 1
to launch their new production firm,

which will create choregraphic spec-
will sponsior participations in “Shop-
WNAC-1TV, Boston, They are Lehr-

NEW YORK, Sept. 3.—With wvir-
tually every newsreel company lay-
Ing off staff cameramen thruout the
country, video news outfits have
seized the opportunity of sdding these
experienced lensers as television
siring men. The National Broadcast-
ing Company (NBC) alone has taken
on about 20 of the better pros in key
cities where they previously had no
coverage, and an equal number have
caught on with other TV outfits. As
newsreels for theater distribution
have become a shakier commodity in
recent months, video special events
and news execs look ahead to brighter
days for their product.

Hiring for video haz not, in the
main, been on a regular salary basis,
but rather as string-men paid by the
amount of acceptable footage sup-
plied. Telenews, Inc., has already

TRAMMELL WARNS

(Continued from page 5)

that the web would replace its lost
billings will hold as fulfilled, and
emphasis will be made that NEC has
fewer nighttime spots open than Co-
lumbia; that its advertisers are using
larger networks than ever before,
and that it has but one 15-minute strip
open in the daytime,

Reports cjreulating this week-end,
as Trammell and the other NBC execs
trained out for White Sulphur

Springs, were that NBC's plans to
present a new TV affiliation contract
had run into a snag. The story could
not be confirmed, but it was said that
the knotty problem of splitting up the
take between the network and its af-
filiates had not been solved satis-
factorily.

The convention, to be held at the
Greenbrier, opens Wednesday (7) and
will wind wup Saturday.

tice is believed to be on a month-to-
month basis also. This would enable
the station to pull out completely if
and when it wants to,

It is significant that a number of
station managers were unanimous in
expressing the hope that the Petry-
Christal situation would be resalved
guickly, They pointed out that rela-
tions between the rep and the sta-
tions cover a long-time association
and

TV News Orgs Grab Lensers
Laid Off by Newsreels

aired material supplied by more than
half dozen former newsreel camera-
men, with several others now on their
correspondents’ list and readying
film for the video outfit

A number of the newsreelmen
have drifted out of the news field en-
tirely, and entered into other phaces
of TV filrning- Some hcve caught on
with free-lance production units, and
others hive begun to specialize In
commerciils or special effects, Simul-
taneous with the firings of staffers,
the newsreel firms have also eut
down on their stringers, who also
%;{;.re made their talents available to

_ Both NEC and Telenews are follow-
Ing t-%ﬁ same genErle pattern in hir-
ing. They have not dropped stringers
already on their rolls in  favor of
newsreel men, but have added as
many as possible in cities where they
were not previously covered, or where
they had to share the same man in
the past. So well has video integrated
the discha)zed lensers that the union,
the Internitional Alliance of Theatri-
cal Stage Employees (IATSE), said
this week that fewer than 10 werse
now unemployed thruout the country,
NBC, in fict, found it impossible

hire a film sound man last week.

NATIONAL LAUGH FOUNDATION

Sole Distributors
“COMEDY WORLD"

Cag-filled jowrnal of humeor business.
25y each; $2.50 per year,

"How 10 WRITE YOUR OWN JOKES"

Walter Brumm—¢$1.00

"RADIO COMEDY: HOW 1O WRITE m"

Art Henley

Four wolumeas: I'l.'r Cagwriting, 2 SHitustion,
3. Charaiterizaij i, =
Ezch §1.00; f&l Four, 3200,
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sd Tuesday (30),

‘.
" B

- Broadcasting Cﬂ:ﬂ-‘zﬂ ny (ABC), Super-
 Diractor, GCeorge iest; writer, Ira

Marion; announcir, Gene Hamilton, Cast

Pauline Frederick, Dr, Hart E. Van Riper, |

E:E!l' DeKoven, Lon Clarke, Lawson Zer-
!"ngdfﬁl specialists and polio patients,

avie 10-10:30
. EDT. Sustaining over the American

Peggy Allenby, Ethel Everett, plus

 The fear and panic which many
mothers have felt during the polio
- epidemic met a firm and reassuring
: reply when the American

Es] Broadeasting Company (ABC)

i

el bpresented  this documentary
Ewving the facts and shatter-
Ing the misinformation about
' the disesse. Produced in col-
dabaration with the National Founda-
tion for Infantile Paralysis (NFIP),
the show warned against fleeing from
- tHe city or keeping children out of
2chool. It 'was stressed that normal
home surrouridings are =afest.

Waorked into the show were pom-
ments by Dr. Hart E. Van Riper,
medipal director of the NFIP, several
other leading medical light: who are
working for polio preventatives and
some tape recorded remarks by polio
victims. These were quite touching
Aand courageous, while the medies
offered hope of an early preparation
of anti-polio vaccines.

The show emphasized that the ma-
Jority of those who become victims of
the disease do not have permanent
alter-effects, and those who dp are
not necessarily permanently lost to
society. Franklin D. Roosevelt, found-
er of NFIP, was held up as the lead-
_ang proof of this, and replaving of
some of FDR's words on the subiect
was dramatic and efTective. "

Productionwise, the show could
‘have moved more smoothly, Aleo, Dr.
Van Riper, who had a good deal 1o
53y, was not the best script-reader in
radio. But by and large, the stanza
had a votal message to deliver, and
it was done well. Sam Chase.

Your Own Home

Reviewed Thursday (August 11)
8:15-8:30. Sustaining via WFBM-TV
ICBS) Indianapolis. Producer-director,
GCene Starbecksr. Cast: Janet Les, in-
terior designer.

Produced in co-operation with the
American Soeiety of Interior Design,
Your Own Home is an informative

educational program designed

for the homemaker vel enter-

taining to all. Janet Lee, noted

interior designer, handled the

series wvery capably. On the

~ program caught she talked on

subjects of definite infersst to the

televiewer, how to revamp room for

best televiewing. what to look for in

building a home, and how to make
one room serve as two.

L
Janet Lee kept the show fast and
visually interesting with the use of
skeiches, photographs and displays,
a2 well as by her personality, holding
the audience with her beauty alone.
From the standpoint of production,
the gignificant thing about the pro-
gram was the fact that Gene Star-
becker used only one camera and a
balloplican to achieve the unusual
shols needed on this educational
stanza, This low-budgeted editcational
interipr design program has good
commercial possibilities.
Howard M Rudeaux.
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Bonnie Maid Versa-Tile

Varieties

Reviewed Friday [September 21, 9-
9:30 p.m, EDT, Sponsored by Bonafide
Mills via NBC, Mew York. Producers,
Frances Scott and Charles Basch; direc-
tor, Mark Hawley:; emsee, Gearge Givot,
Music by |erry Jerome's archestra.

Cule ecanines, clever commercials
and a group of iresh, young perform-
ers macde the new George Givot show

an enjoyable half hour of va-

riely enlertainment: The vet-

eran comic handled his emsee
chores with the ease of vast
experience and moved the
standard vaude format along
at a bright, brisk pace. His jokes and
“Greek ambassador" routine were
pretty stale, but his warm, show-wise
personality televised well, and he un-
doubtedly helped imbue the show's
talented but largely untried acts with
a professional air.

Utilizing a small night club floor
set Givotl brought the acts on in casual
fashion, teeing off with Nahi and
Her Hawailiang, three dancers (two
Ihithe young boys and a buxem girl)
plus a gal who played the uke. Their
native ancestory was dubious, but the
routines were effective and smoothly
executed, Joe Green and a wonder-
ful trained dog targed Bebe followed
with some telegenic tricks. The blond
warbler Helen Edwarcds obliged with
a sophisticated hillbilly ditty. During
the show la Edwards received an aob-
viously pre-arranged call to report
for work at the Cog Rouge, presum-
ably as a direct resull of her appear-
ance on the show.

The Skeptics were the most unusual
entertainers on the bill. The boy looks
like & young Bogart and the girl is
just plain beautiful, Together they
did a wierd {ake-off on the movie
melodrama Gaslight, twisting their
attractive feafures into Charles Adam
leers. The material was thin, but
their wvitality and original style
showed big time potentialities,

The show's most promising per-
sonality, tho, didn't even gét billing,
She was blond, lovely and rigged out
in Scoteh kilts to represent the spon-
sor's trademark, *Bonny Maid.” Her
charming sincerity made the linoleum
commercials a standout,

The sales pitches included: (1) A
tric of killed lassies singing the
praiges of Bonnie Maid to bag pipe ac-
companiment; (2) a kitchen skit with
the gal defending her sponsor's prod-
uct in a verbal skirmish with two
gnome-like characters called “Wear"
and “Tear,” and (3) a living room
scene with Bebe, the trained mutt
demonstrating how much nicer it is
to roll over on a “Bonnie Maid” rug,
Junege Bundy.

Dennis Day

Reviewed Saturday (27)., 9:30-10
p.m; EDT., aover NBC. Sponsored by Col-
gate-Palmolive-Peet Company, Agency—
Ted Bates’ Agency producer-directar, Bill
Flarding; writers, Frank Galen, Bill Mann-
hoft and Freddy Fox. Cast: Dennis Day,
Barbara Eiler {Mildred), Bea Bernaderet
(Mrs. Andersonl, Dink Trout (Mr. An-
dersanl, lohn Willoughby (Mr. Brownl,
others, Announcer, Veme Smith; musie,
Charles (Bud) Dant and his archastra,

It's no longer news that Dennis Day
Is a gifled comedian with an acute
rense of gag-liming and a remarkable
flair for mimiery. Day has an
instinctive knack (common to
all top comedians) of blending
comedy with pathos. His sym-
pathetic charaelerization of a
simple, good-hearted, young
schmo—whimsical, wistful and in-
credibly naive—seems to get better

Unforiunately, the same can't be

Cavaleade of America

Reviewed Tuezday [August 30) 8-
B8:30 pom., EDT, Style—Drama. Spon-
sared by Du Pont via the MNational Broad-
casting Company (NBCl, Producer-di-
rector, John Zaller,
Cast: Raymond Masssy, Cameron Prude-
Homme, Park Fennelly, Ted Pearson. An-
nouncer, Bill Hamilten, Musical director,
Donald Voorhees, Composer, Ardon
Cornwell.

This season marks the 15th vyear
DuPont has sponsored Cavalcade of
Ameriea. The current series follows
the same time-tested format
utilized on previous broadcasts
—dignified, ultra-conservative,
historical drama, subistantially
educational, and with carefully
worded commercials to paint
big business as the people’s benevo-
lent benefactor.

DuPont's initial offering this sea-
son, Wire to the West, dramatized
the successful efforts of Hiram Sibley,
founder of Western Union, to con-
solidate various U, S. telegraph inter-
ests under one head and build Ameri-
ca's first transcontinental line (1860).
According to the script, which side-
stepped such controversial issues as
Indians or land-grabbing, Siblev's
most formidable obstacle was the high
price of poles in Utah,

Brigham Young quickly liquidated
that problem, tho, and Sibley com-
pleted the estimated two-year pro-
Ject in less than five months. Sibley’s
smooth road may be historically ac-
curate, but his strifeless struggles
made for dull drama, in spite of the
scripter’s obvious effort to imbue
the varn with human interest,

Massey Authoritative

Raymond Massey brought the au-
thoritative presence of a great actor
to his role of Hiram Sibley, and the
able supporting players turned in
competen! performances, Narrator
Ted Pearson was particularly out-
standing. :

The drama's

impressive back-

ground music was the most colorful

segment of the show.

Sparked by several reiterations of
the DvuPont slogan, “Maker of better
things for better livihg thru c<ns1:XMLFault xmlns:ns1="http://cxf.apache.org/bindings/xformat"><ns1:faultstring xmlns:ns1="http://cxf.apache.org/bindings/xformat">java.lang.OutOfMemoryError: Java heap space</ns1:faultstring></ns1:XMLFault>