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The Honorable Luix Munox Marin, governor of Puert
of the maestro’s newly released MCM record. “"Rum and 5{.;:-[:: ﬁ'ﬁc:l::::lh::mh:"; H:"'" the first copy
Rican-born orchestra leader, is the latter's contribution te the Puerto Rican llnurnr: l: TSt -F“Hu
increased popular recognition of the hiland's rum. With the itland’s basic economy |1 EII‘\l s Proweotien, Wive for
product, this 'Ilud.ding of ?'il'l Pan Alley, the rum producers and distributors and "‘Ell::'f Iididﬁtndﬂnl upon that
unique milestone in the history of all concerned. Noro Morales and his orchestrs {'“ 3 industry r_l.-prrfunh 3
Campo, on September 15 reopened the China Doll. New York Whiiee foca ;e. uring the chic Nita Dal
record for dance bands. They appear at the Broadway might spot fresh from » serics n:‘l?!::tl:‘:ﬂm a» longevity
e1.
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-« - With a pairing of top country tunes on

RCA VICTOR 20-3536 (78 rpm)
RCA VICTOR 47-3025 (45 rpm)
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You've never seen anything to match the performance of the Seeburg Wall-O-Matic ** 100" —the
most amazing remote selection system ever developed. It offers:
* 100 selections of music—cataloged under musical classifications such as **Pop-
ular Tunes,” “0Old Favorites,” “Waltzes and Polkas,” ‘‘Classical Selections,”
etc.—visible in 5 groups of 20 selections each.
* Single coin chute ... 1 play, nickel; 2 plays, dime; 6 individual plays, quarter.
- Compact, streamlined design. Ivory finish metal housing. 3-wire type. Easy to
install, easy to service.
Don’t overlook the Wall-O-Matic 100" —you'll want to take advantage of its earning power when-
ever you install a Seeburg Select-O-Matic ** 100" Music System.
100 selections —all visible al one time

e e e b u ru Plays 10 and 12-inch records. Completel

DEPENDABLE MUSIC SYSTEMS SINCE 1902 visible performance of mechanical “brain
creates unprecedented public interest. Ne!
4, P. SEEBURG CORPDRATION styling beauty. An engineering triump

Chicags, Il : that reduces service to @ minimum.

A g, i

The Selsct-O-Matic “100°', The most revo
lutionary music sysiem ever developed

THEF ROST WIDELY FORLICITED MECRAMILN
JEE THE PLaTING OF ETCORBED MUSH

_  SFE VYMiID ECSEERIID/S NICSTDIRIITAD EMD TUHE Fllll STARY MNAM THE NFW SEIFCT.NMATIC 410
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AGVA-AFM FEUD HITS RADIO

Heat Growing
As ASCAP-TV

Huddle Nears

Cuffo Extension Likely

WASHINGTON, Sept. 17.—Pres-
sure for settlement of a television
music pact is reaching nervous peaks
in both the American Society of Com-
posers, Authors and Publishers
(ASCAP) and in the TV industry as
TV-ers prepare to huddle here next
Friday (23) on' a per-program for-
mila (The Billboard, September 17).
Urzency is being evidenced in back-
stage discussions on both sides of the
fence, but the timetable for possible|
settlement is highly unecertain.

It is felt that an extension of the!
cuffo TV music deadline beyvond the
currently scheduled September 30
zero hour is inescapable unless ﬂml
ASCAP board is able to get prior|
authority from the Society's ‘member-
ship to wrap up a deal without polling
individual members. Reports are
stirring that the board is sounding
out members on the possibility of
getting such a grant of authority,
A membershin poll on a final pact
could delay seitlement for weeks.

Inside word is that ASCAP rank-
and-filers are registering impalience
over the indecisiveness of negotfiations
which have strung out for months be-
tween the board and spokesmen for
the TV industry. ASCAP's Board is
consequently under heavy pressure
to reach a satisfactory settlement,
but the board is hamstrung by the
Society's own time-consuming rules
and procedure.

TV-ers Side

On the TV industrv side, station
operators are highly disturbed by the

one talent union over another.

future employment as well.
battle isn't resolved quickly,

nipped in the bud.

blamed on manapgement,

people,

not concerned with who is right.

(See ASCAP-TC Pact on page 16)

An Editorial

It’s Time for Unions To Wise Up

The Billboard has no axes to grind and certainly doesn’t favor
We are primarily interested in the
welfare of the performer, whether he uses his voice or an instrument.

Several hard-to-take points stand out in this jurisdictional fight
between the American Guild of Variety Artists (AGVA) and Ameri-
can Federation of Musicians (AFM).
embroil all of showbiz, causing the loss of huge amounts of mrney
to musicians, performers, cafe ops and theater men,

Those who will lose the most and gain the least in such a battle
are the very people the unions are supposed to help.

The current struggle ultimately reflects on the unions’ impotence
tfo safeguard the interests of their members.

inadequacy of a leadership which should make and not lose jobs.

The current struggle threatens not only current employment but
Vaudeville is budding, even tho it's a
far cry from the two and three-yvear routes of vears ago.
giving work to thousands of musicians and actors,
the whole revival of vaude may be

Who iz responsible for this threat o employment?
. . It must be blamed on the unions, who
ironically are supposed to foster employment,

Dewey Barto, head of AGVA,
James C. Petrillo represents thousands of musicians.
inability of both sides to =it down and
dictional gquarrels is a disgrace to the high office the execs hold. Barto
blames Petrillo; Petrillo blames Barto's lack of authority.

Labor has grown up in recent vears.
elected leaders of showbiz unions realized it

This fight now threatens to

It also mirrors the

It is now
If the present

It can't be

represents~thousands of AGVA
The
peaceably discuss the juris-

We are

It is time some of the

Hypo Seen for Chi Showbiz
VWith End of Printers’ Strike

CHICAGO, Sept. 17.—All elements
of show business, but especially ra-
dio stations, legitimate theaters, night
clubs and vaude houses, will benefit
from pending cessation of the strike

of printers which has plagued local
newspapers here for the past 221

over greater space will be devoted to
showbiz and more flexible deadlines
will allow easier placement of stor-
ies and more timely artieles. Altho
strike is supposed to end officially in
about two weeks, one newspaper
arnusement editor said he thought it
would be at least a month before

months. A check of local newspapers | | papers were able to make the switch

revealed that when the strike

is| (See Printers’ Strike End on page 48)

Survey Backs Repeal of Excises

Cong. Library
Booklet Timed
Well for Drive

All Showbiz Gets New Hope

WASHINGTON, Sept. 17. — A
strong new boost for repeal of amuse-
ment excise taxes is seen in a book-
let just issued by the Library of
Congress's legislative reference sgrve
ica summarizing the movement for
repealing the levies. High significance
is attached to the timing of the book=
let’s issuance. The study was made
primarily for members of Congress,
and congressional leaders have al-
ready pledged themselves to give
early consideration to the subject
next session. The study emphasizes

‘should be at its peak then.

(See Survey Back Excise on page 15)

Capitol to Joe:
‘Come on, Kiddo?!

HOLLYWOOD, Sept. 17.—A new
wrinkle in the wax industry, a
diskery is anxious over the outcome
of a pennant race. Capitol Records
is rushing production of its Joe Di-
Maggio kidisk package to hit the
market in time for the World Series.
American. League leading Yankees
clinching pennant will assure Cap
additional thousands in sales. Present
plans call for New York and St
Louis markets to get the Little
Johnny Strike Out disk by series
time, inasmuch as DiMaggio's stature
Series
should result In
more than 100,000 album sale.
Furthermore diskery sees _year-
round potential for the package and
expects it to be one of its fastest
moving items during the Yule sea-
son. Album was written by John
Jacob Loeb and produced by Cap's
kidisk chief Alan Livingston.

week, Cay I~ls,

Sept. 26 Vote
On Copyright
Pact Forecast

[U.S. Predicts UNESCO Action

WASHINGTON, Sept. 17.—Fate of
the proposed world copyright pact
will be decided at the September 19-
October § meeting of the United Na-
tions Educational, Selentific and Cul-
tural Organization (UNESCO) in
Paris, with the copyright vofe tenta-
tively slated for September 26, State
Department officlals told The Bill-
board yesterday (18). Specifically up
for a vote by the 47-member natlions
will be the recommendations for han-
dling pact procedurs made by a con-
ference of international copyright ex-
perta last month (The Billboard, Au-

(See Copyright Pact on page 18)
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Unions’ Battle
May Carry to
Ilickers, Too

Vaughn Monroe¢ Test Case

NEW YOREK, Sept. 17. — Radio
shows and possibly picture commit-
ments will be affected next by the
battle between the American Guild
of Variety Artists (AGVA) and the
American Federation of Musicians
(AFM).

This development is the outgrowth
of a demanc made on Vaughn Mon-
roe, now at the Philly Click, by Dick
Jones, Phillv AGVA rep, to pay up
dues now claimed to be in default
for a vear. At the same time Monroe's
singing group, the Moonmaids, were
also asked to get AGVA cards.

The reply given was that James C.
Petrillo, AFM topper, had ordered all
AFM members to quit AGVA and
they were acting under his orders,
Jones conferred with AGVA head
Dewey Barto, and after huddles held
Wednesdauy (14) a new sirategy was
decided upon.

Under the charter of the Asso-
ciated Actors and Artistes of America
(Four A's), all members of the sis-
ter unions in that org are subject to
discipline by the parcnt body. Among
the unions in the Four A's are the
American Federation of Radio Artists
(AFRA), Screen Actors Guild (SAG)

(See AGVA-AFM Feud on page 41)

AFM-TV Web
Huddle Oct. 5
On Pic Music

NEW YOREK, Sept. 17.—James C,
Petrillo, president of the American
Federation of Musicians (AFM), and
representatives of television networks
and stations will get together
Wednesday, October 5, to discuss a
contract covering fees for musicians
on kinescope and film programs. The
meeting, forecast in the September
10 issue of The Billboard, was set up
at the behest of the telecasters, who
feel that current restrictions sur-
rounding the use of kinescope ma-
terial, and the lack of a scale cover-
ing musicians on film generally, is
imp the progress of television
programing. The telecasters’ commit-
tee scheduled to meet with Petrillo
will be informally chairmaned by

(See AFM-TV Huddle on page 11)
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Conventlons Bring Gold to L. A.

*ConclavesGive

ShowbizPurse
Huge $$ Boost

Niteries Biggest Winners

HOLLYWOQOD, Sept. 17.—Los An-
geles continues to mount in impor-
tance as a convention center, attract-
ing hundreds of thousands of dele-
gates who pour out-of-town millions
into the local showbiz purse. With
1949 having rounded only its third
quarter, wyear's conclave attendance
iz about 14 per cent above the 1848
total and is expected to be higher
by year's end. Thru July the city
had 123 conventions, bringing 76,564
delegates. Since July 31 56 addi-
tional conventions have been skedded
with an expected attendance of
65,585, Hence, the “assured attend-
ance” stands at 146,149, with more
to be added as other conclaves pgo
on the L.A, list for 1949,

Surveys by the Chamber of Com-
merce of spending at Los Angeles
conventions show an average of
$128.07 per delegate. Thus the as-
sured attendance to date meang that
$18,717,300 will be poured into L.A.
trade channels during 1949. Final
figure for 1949 is expected to reach
the $20,000,000 mark by vyear’s ena.

Nitery Moola

Chamber of Commerce study re-
vealed that 11 cents of each delegate's
ddllar falls into the showhbiz till, with
a full 6 cents of the 11 going to
niteries. Using the Chamber’s fig-
ures, 1849 delegations will net
local showbiz & minimum total of
$2,200,000, with nitery ops ringing up
;1,2uu,uuu of that sum. In addition,
an estimated $400,000 will be spent
locally by conclaves for acts and
musicians to entertain delegates dur-
ing convention bangquets. About 70
per cent of conventions use some form
of live talent, ranging from a small
dance band to a six-act show. Con-
clave entertainment budgets wvary
from $1,000 to beyond the $25,000
mark. Size of convention does not
predetermine entertainment expen-
ditures. Some of the smaller groups
are best talent buyers.

Sce Big 1950

Convention-wise, L.A. is expected
to reach the book bracket in 1850,
Outstanding conclaves now set in-
clude American Legion, October 8-
12; National Shrine, June 20-23:
American Petroleum Institute, No-
vember 13-16: National Association
of Credit Men. May 14-18; National
Electrical Contractors’ Assumatinn
among a number of other national
events.

For 1850 the Chamber reports that
47 conventions already have been
booked of which 25 will be national
(Conclaves Bring Coconuts page 48)

Garden’s ’47 Profit

Soars Over Million

WASHINGTON, Sept. 17.—Profits
of the Madison Square Corporation
in its 1847 fiscal year were nearly
double those of 1946, according to fig-
ures released this week by the Se-
curities and Exchange Commission
Profits after taxes in 1947
amounted to $1,246,000 compared
with $649,000 in '48. Net worth of
the corporation increased from
$3,799,000 to $4,093,000,

Remtals of the arena totaled
$7,668,000 in 1947, while 1946 brought
in $5,734,000. Increased revenue
permitted the Garden to hike total
common stock dividends from
$328,000 in 1946 to $561,000 in 1047,

RCA Sells 12,000 Red Seals
Right After Music Pic Preems

HOLLYWOOD, Sept. 17—Do pie
tie-ing aid disk sales? RCA Victor
has cause to think so. At Philadel-
phia, during the week-end following
premiere of That Midnight Kiss—film
debuting tenor Mario Lanza—more
than 12,000 Red Seal Lanza singles
were sold in the Philly area. A note-
worthy week-end sales mark for pop
platters, it is doubly impressive on the
Hed Seal side of the catalog., Metro-
Goldwyn-Mayer premiered the Joe
Pasternak technicolor production at
Philly September 2, In addition to
introing Lanza, the pic co-stars Kath-
ryn Grayson and Jose Iturbi, backed

by a high-budget cast including Ethel
Barrymore, Keenan Wynn, J. Carrol
MNaish and Marjorie Reynolds,

To tie in with the film, RCA Vic-
tor recorded Lanza in his sound-
track selections for a Red Seal al-
bum bearing the pic name. Flick and
disk bogk were jointly skedded for
release early in October, but Metro
switched the pic’s release date to a
month earlier, Victor had platters
ready but albums had not as yet been
completed. To cash in on the film’'s
promotional sales push, Victor de-

(See RCA SELLS 12,000 on page 18)

TV, Its Threats, Promises
Spotlighted at TOA Confab

HOLLYWOOD, Sept. 17.—Tele-
vision, its threats and promises, dom-
inated the Theater Owners of America
(TOA) convention (September 12-
15).Warning came from Marcus Cohn,
TOA wvideo consultant, that tele is
already proving itself as a potent
competitive force and iz not to be
taken lightly. He told exhibs to move
into theater video now before their
b. 0.'s lose too much ground to the
home screens, Cohn pointed to tele
as an industry that spent a billion
dollars during the Iast three years
on home entertainment and told
flicker men to waste no time in get-
ting on the tele ball.

Eric Johnston, head of the Motion
Picture Producers' Assoclation, added
to TOA's tele scene, informing exhibs
that the movie industry will not be
caught short by video. He said tele
will open a new vista for theater ops
and referred to petitioning of the
Federal Communications Commission
for theater channels as an indication
that the film indusiry is not asleep.

Theater tele took the spotlight, with
equipment demonstrations by Para-
mount and RCA. FPara's system, pro-
jecting a film recording of a telecast
20 seconds after it occurs, was priced
at $15,000 to $25,000, depending upon
demand and number manufactured.
RCA showed its instantaneous pro-
jection system, also priced at $25,000.
Quality of Para's systemn was similar
to good kinescope. RCA's was a trifle
ﬁimmer. but also resembled good

me

originally rkedded a specially staged
boxing match but resorted to show-
inT a canned seg after one of the
boxers failed to appear. For the
RCA demonstration, KFI-TV shows
were picked up.

For the most part, exhibitor re-
action seemed marked by indifference
towards the demonsirations. How-
ever, this may be due more to poor
program material used rather than
to theater video as a whole,

Charles Skouras, head of 20th Cen-
tury Fox's theater division, told
exhibs Fox-West Coast Theaters will
invest $%3,000,000 in equipping 24
Coast house’'s for wvideo. Skouras
predicted tele will replace the second
feature in theaters. 8i Fabian (Fox-
Brooklyn) said tele can only make
mona2y for theater men if special
events can be secured on an exclusive
basis. Futhermore, telecast of an
event will have to be shown at
theaters while the event is on. De-
layed tele wversions would not do,
he claimed.

Showbiz Construction Drops

WASHINGTON, Sept. 17. — The
volume of new showbiz construction
fell off sharply in June, the Bureau
of Labor Statistics reported this
week. New buildings started in June
totaled 233, with an over-all valua-
tion of $8,615,000, compared with
May figures of 241 and $12,365,000,
Comparable figures for June 1948,

For Para demﬂnstrc.tmn, KTLAwere 299 and $8,586,000.

1 On the Honor Roll of Hils
YOU'RE BREAKING MY HEART

No. 1 Sheet Music Seller in England
RIDERS IN THE SKY.

music-disk popularity in

NUMBER ONE
ACROSS THE MUSIC-DISK BOARD

No. I Sheet Music Seller
YOU'RE BREAKING MY: HEART
No. 1 Most Played on Disk Jockey Shows
SOMEDAY, V., Meonroe Ork.. V (78] 20-2510. (45) 47-2986
No. 1 Disk via Dealer Sales
YOU'RE BREAKING MY HEART, V. Damoene-G. Ossar Ork.. Mercury 5171
No. 1 Disk in the Nation's Juk Bozes
SOMEDAY. V. Monroe Ork.. V (78) 20-2510, (45) 47-2986
No. 1 Most Played Juke Boxr Couniry and Western Record
SLIPPING AROUND, E, Tubb, D 46173
No. 1 Best Selling Retail Couniry and Western Record

LOVESICK BLUES, H. Williams end His Drilting Cowboys. MGM 10352
and WHY DON'T YOU HAUL OFF AND LOVE ME, W. Raney, King 72
No. 1 Most Pleyed Juke Bor Blues and Rhythm Record

BABY GET LOST. D. Washingion, Mercur
No. 1 Best Selling Retail Blues and Rhythm

BABY GET LOST. D. Washington. Mercury 8148

Leading albums, ﬂﬁl]:l[ disks, English and Canadian sheet sellers and full score on ofl
Music Popularity Charts, pages 22 to 39.

Bl148
ecord

D. C. Sesqui $8

Up to Senate
Action Again

WASHINGTON, Sept. 17. — A
proposed $3,000,000 outlay for the
national capital's 1950 sesquicentenni-
al celebration is once again being con-
sidered by the Senate Appropriations
Committe:, altho the proposal has
already been defeated on the House
floor. The revived move for consid-
eration of the outlay for a gigantie
exposition and celebration was in-
spired by showman Carter T. Barron,
executive wvice-chairman of the Na-
tional Capital Sesquicentennial Com-
mission, who argued for the outlay at
a hearmg of the Senate Appropria-
tions Committee earlier this week.
The Sesquicentennial Commission has
blueprinted an extensive program of
entertainment in celebration of the
150th aniversary of the capital, Plans
include construction of an outdoor
amphitheater at a cost of nearly
$700,000,

The Senate early this vear approved
a $2,000,000 grant for the celebration,
but the House twice killed the pro-
posed outlay, once in the Appropria-
tions Committee and once on the floor.
It is considered doubtful that the
House will change its position even
if the proposed appropriation again
gets Senate approval, but some sup-
porters of the outlay believe there is

(See D, C. Sesqui £ on page 48)

CBS Places Cowden

In Hausman Vacan cy

NEW YORK, Sept, 17.—The Co-
lumbia Broadcasting System (CBS)
this week appointed John Cowden as
general manager of the sales promo-
tion and advertising department, fill-
ing the wvacancy caused by Louis
Hausman’s step-up into Viector Rat-
ner's position.

Filling in for Cowden will be
Thomas Means, the new director of
CBS promotion service, Also at the
web, Neal Hataway has resigned as
director of program promotion, ef-
fective January 1. Charles Oppen-
heim awill take over for him,
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WGN, YANKEE TO QUIT MBS?

MBS, Minus Talent Coin,
Hyps Block Programing

NEW YORK, Sept, 17.—Minus the
expenditure of an heavy coln for
talent and shows, the Mutual Broad-
casting System (MBS) is revamping
its schedule to accent block program-
ing, it became evident this week, Wil-
liam Fineshriber, the program chief,
went after the housewife audlence
when he slotted his new (starts Sep-
tember 28) program Ladles Fair, em-
seed by Tom Moore, back to back
with Queen for a Day to make for a
solid hour of audience participation
shows across the board from 2 to 3
p.m, daily,

The same thing is being done by
puiting a new news commentary pro-
gram which beginsg September 28 next
to the recently shifted Mutual News-
reel. The two will run from 10 to
10:30 weekday nights. The former
show In the first 15 minutes will use
guest commentators beginning with
William 8. Shirer, who will be fol-
lowed by Frank Edwards, Cecil
Brown, and John B. Kennedy. :

The net's schedule is already
studded with mood programs and
there will be more of the same. On
Saturday night there are now two
hours of audience participation shows
beginning at 7:30 and ending at 9:30,
Quick as a Flash, 20 Questions, Take
a Number and Meet Your Match,
which was recently shifted there from
Thursday evening, comprise the
foursome.

Week-Day Blocks )

Monday night's two hours of mys-
teries starting at 8:00 are Straight
Arrow, Peter Salem, Murder by Ezx-
perts and Secret Missions. From 5 to
6 p.m. across-the-board the web of-
fers a solid hour of kid programs. On
Monday, Wednesday and Friday, the
schedule includes the B Bar Ranch,
followed by Tom Mixr. On Tuesday
and Thursday there are Straight Ar-
row and Captain Midnight,

The web i3 going In for musiec mood
programing on Friday night for an
hour and a half and evidently will
try to build that evening with mu-
sic, Russ Morgan and his ork will
start at 8 p.m., followed by a name
band and the Air Force ork.

The new adventure program, I
Love a Mystery, which goes into the
7:45 to 8:00 spot across the board,

WHCU Gives Kudos
To 6 Weekly Sheets

ITHACA, N. Y. Sept. 17. — Six
New York State and Pennsylvania
weeklies recelved WHCU (Ithaca)
Press-Leadership Awards at the third
annual Cornell University dinner here
last week. The banquet was attended
by 86 representatives of 43 weeklies

== the two States which co-operate in

the production of WHCU's Sunday
Show, Radio Edition of the Weekly
Press.

For the second straizht year the
$500 prize for “editorial leadership”
went to The Corning (N.Y.) News,
the $250 second prize to The Ontario
County (N. Y.) Times-Journal, and
the $100 third prize to The Dundee
(N. Y.) Observer. For “promotion of
local community progress” The Wya-
lusing (Pa.) Rocket won first prize
of $3500; second prize of $250 went to
The Moravia (N. Y.) Republican-
Register, and third prize of $100 to
The Candor (N, Y.) Courier,

Mike Hanna, general manager of
WHCU, has stated that the contest
will be expanded next yvear to take in
more county weeklies in the two
States,

isets up the MBS's evening mystery
OES.

The net would like to set up comedy
mood programing, but a shortage of
cabbage means the essential program
ingredient will have to wait.

Coulter Gets
Y&R Radio Job

Franco Lammed

NEW YORK, Sept. 17.—Young &
Rubicam this week promoted Frank
Coulter Jr. to succeed the recently
resigned Carlos A. Franco as manager
of the radio media department and
time buyer. Franco held the position
for about 10 vears,

Coulter, who was Franco's assistant, |

has been with the agency since 1940.
Before that he was with N. W. Aver
for 14 years, Young & Rublecam has
not filled Coulter's position, nor have
Franco's plans been announced.

Franco's resignation follows the re-
cent shift of Sylvester (Pat) Weaver,
former agency AM-TV chief, to head
up the National Broadcasting Com-
pany's (NBC) tele operation.

De Neuf Sparks
Rural Net Push

ITHACA, N. Y, Sept. 1T7.—The
Rural Radio Network (RRN) gets its
fall push for business underway
with the appointment of Donald J.
De Neuf, new assistant general man-
ager, who will spark expansion plans.
Mike Hanna remains as general man-
ager, but because of the broadening
of durnelI University's AM-TV in-
tersts he will have less time to de-
vote to the RRN.
~De Neuf's first task will be the
lining up of six or eight affiliates to
make the services of the web avail-
able to more farmers. Currently the
net Is dickering with a New York

station for affiliation, since it has a
sponsor that would like to beam a |
program into Long Island, a farm |
area, WGAF was the last New York
affiliate of RRN.

Since Hanna took over in March,
the web has cut its deficit from 40G
a month to 17G. He thinks that by
next fall the RRN will be out of the

red and showing a small profit.

Det. Reporter Asks
TV To Co-Operate

DETROIT, Sept. 10.—A need for
careful planning for television cov=-
erage of sports events in relation to
the other communications media was
voiced by Harry Ledue, veteran sports
writer of The Detroit News, as an
aftermath of events at the silver cup
motorboat races held on the Detroit
River here. Pointing out that televis-
ion men were, perhaps for the first
time, given a special area in addition
to the camera platform, similar to the
space reserved for press and radio,
Leduc indicated that advance co-

'ordination of handling was necessary.

Some newspaper editions had to
miss out on pictures while photo-
graphers waited for the video men
to get thru and, in at least one key
instance, there was no one to guide
the interviewees over to the press
sﬁctinﬂ after video got thru with
them.

Kenny Baker
Collects 20G

HOLLYWOOD, Sept. 17.—Kenny
Baker has been paid $20,000 by the
William Morris (WM) Agency, Stel-
lar Radio Productions (WM's pack-
age) and the Frederic Ziv Company
in settlement of a claim against
them. Baker was ready to go to ar-
bitration with his gripe.

The singer had stated that he had
an individual contract with the orgs
to make transcriptions which couldn’t
be repeated without his permission.
It was his claim that the three out-
fits had reused the platters without
notifying him, as per agreement.

Gimbels Inks Truex,

Indicates New Trend

NEW YORK., Sept. 17.—Gimbels
department store this week has de-
cided to sponsor The Truex Family
over WPIX, New Yark, from 7:30 to
8 Thursday evenings beginning QOce-
tober 13.

The situation comedy will star ac-
tor Ernest Truex, his wife, Sylvia
Field, and other members of his im-
mediate family.

Success of the program is consid-
ered important, because it may open
up TV for other department store
advertising.

Agencies Nix

Paid Listings;

Hit Chi Papers’ Log Charges

NEW YORK, Sept. 17.—Top ad-
vertising agencies in radio have de-
cided to oppose the policy recently
inaugurated by Chicago daily news-
papers of charging for radio list-
ings, it .ms learned this week. The
decision was made at a meeting at-|
tended by repre;antatives of 10 of |
the largest agencies [0 the field.

The Chicago papers inaugurated ,
this poliey a few months ago, with,
The Chicago Tribune taking the lead. '
The dailies eliminated their high-
light boxes and. instead, made avail-
able one-column space in which ad-
verticers could list the firin or irade |
name, and a blurb, in connecticn
with their own specific programs. Un-
paid listings, as before, identify pio-

prams without mention of trade
nan es.
Agency Position

The position taken bv the agencies,
who met unofficially but who, never-
theless, agreed on policy, is that if
Chicago stations want to pay for list-
ings, they may but that the agencies
will oppose any such move by their
own advertiser clients, The agencies
are, onbviously, concerned lest other
papers follow the Chicago pattern.
The first paper in the country, accord-

ing to report, Lo start the paid listing

cooliey war The Miami Herald.

The agencies have nu plans for
Eormalizing the:r attitude on the the-
ory that to dn =0 might oruduce re-
straint of trade claims.

e — 1
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Stockl;olders
Confab in Chi
Talks Move?

Net’s Revenue Dwindles

NEW YORK, Sept. ,17. — WGN
Chicago, owned by The Chicago Trib-
une, and the Yankee Network, both
=stockholder members of the Mutual
Broadcasting System (MBS), were
this week reported considering with-
drawing from the network., Accord-
ing to reports, indications that such
a move was under consideration were
given at this week's board of direc-
tors’ meeting in Chicago, It is also
reporfed that the directors spent cone-
siderable time discussing Mutual's
position in today’s radio picture,

Frank White, president of the net-
work, stated flatly today that WGN
and Yankee, the regional New Enge
land network, have not pulled out of
their Mutual affiliations. At the same
time, he refused t{o confirm that the
two stockholders had such action
under consideration.

However, reliable reports state that
the present state of network radio in
combination with the growth of tele=
vision has led WGN and Yankee to
re-examine their Mutual comnrit=
ments. Mutual in dissent, has been
an “innocent bystander” in the net-
work business picture, lusing accounts
to its competitors as a result of grow-
ing competition for revenue. At the
same time, because of budget limita-
tions and commitments of its key out-
lets, it has found it difficult to build
new shows and stais. .

White also refused to speculate on
the possible effect the withdrawal of
Yankee and WGN might have on Mu-
tual’'s future. He repcated the state-
ment he made following this week's
meeting in Chicago, at which time he
declared that the board had approved
program plans outlined to its new
program vice-president, William F,
Fineshriber (sce separale story this
issue). However, it was held signifl-
cant that the directors plan to meet
again in New York ecarly in October,
One source stated that, in the in-
terval, Mutual stockholders are plan-
ning to study the future television
possibilities for the network as a
guide to future action.

Some stockholders in Mutual feel
that because of ils exlensive coverage
in small markets, the networlk has a
far better chance in AM than its com-
petitors, The reason is that theses
markets will be the last to feel com-
petitive pinch in television. Finan-
(See WGN, Yankee Quit on page 11)

3 Win $702 Claims
On Xmas Jingles

NEW YORK, Sept. 17T.—The claim
of the American Federation of Radio
Artists (AFRA) against Harry Good=-
man for repeat fees on Christmas
jingles was settled this week by the
award of $702 to the three actresses
involved. The award is presumed
to be the final payment, even tho the
jingles may be broadcast for many
vears to come.

The frauscriptions were made in
1947 and used again in 1948, It was
the contention of AFRA that the re-
use entitled the artists to a repceat
fee. Goudinan, however, claimed that
the transcription contract allowed
him to ug2 his platters fur six months
and since these were jingles announc=
ing the days until Christmas they
could <2 used enly once a year.
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Clampdown on FCC Giveaway
Edict Produces Biz tor RF

CHICAGO, Sept. 17.—The tempo-
rary federal court injunction here
against the Federal Communications
Commission (FCC) anti-giveaway
rules has resulted in a flood of new
business for his giyeaway shows, Walt
Schwimmer, president of Radio Fea-
tures, local package org which started
the case, said late this week. Ruling
in favor of Radio Features, which
stops the FCC from applying sanc-
tions against stations wusing give-
aways, was handed down early this
week by United States District Judge
Michael L. Igoe, and was followed
by a like ruling in New York, where
three networks obtained a show cause
order against the FCC, Judge Igoe
also ruled that permanent injunc-
tion proceedings would be heard be-
fore a three-judge Federal Court here
October 7. Decision of the three-
judge court, no matter what it is, is
expected to be appealed immediately
to the Supreme Court.

Schwimmer said that after the rul-
g was announced, he received a
“flood” of congratulatory wires and
letters from stations all over the
country. Many said that they felt
this was just the beginning of the
end and that, eventually, the Su-
preme Court would remove the give-
away ban. Many also stated, Schwim-
mer said, that they were proceeding
with their giveaway programing as
a result of the ruling and were mak-
ing new sales pitches to sponsors,
whereas, until the ruling, they were
standing still on giveaway sales. Mes-
sages also stated that sponsors
threatening to cancel giveaway pro-
grams now were planning to remain
on the air,

Radio Features received requests
from 21 stations for its Tell-o-Test
program after the ruling, Schwimmer
stated, making this week one of the
best sales periods in the program's
history. As a result of this new surge
of acceptance and business, Schwim-
mer plans to open a New York sales
office next week. Head of the office
has not yet been picked.

Another effect of the favorable rul-
Ing, it was learned, was removal of
network complaints directed against
Schwimmer. The nets, it is reliably
reported, were burned at Schwimmer
because they felt he endangered re-

AM Music, Sports,
News Vie With TV

NEW YORK, Sept. 10.—Longhair
musie, news and sperts on radio
gives television the strongest com-
petition, according to a report pre-
pared Iast week by The Pulse, Inc.,
for WOR, covering June. The study
also reveals that drama, popular
music and quiz programing takes it
on the chin most from the wvisual
mediurmn.

Dramatie shows, which accounted
for 34.8 per cent of the audience in
radio homes, were particularly hard
hit, attracting only 26.3 per cent of
the listeners in TV homes, the sur-
vey stated, This is the second such
report prepared, the other having
been made in January.

DI Sales Service
Job Goes to Ostby

HOLLYWOOD, Sept. 17.—Norman
Ostby, one-time assistant to Ameri-
can Broadcasting Company (AEC)
Western division Veepee Don Searle,
will join Don Lee Broadeasting Sys-
tem (DLBS) as sales service mana-

er, the net announced last week.

by will fill the berth formerly
held by Carlton Adair, who was
upped to the new post of program
gervice manager for Don Lee.

Don Lee further announced the
shift of John Hurley, assistant to
stations relations Veepee Pat Camp-
bell, to the net's publicity-promotion
department.

sults of their case by starting court
action here. They contended that
they had massed the top legal brains
in the country in the East for the
New York Federal Court hearings
and felt a case against the FCC could
be best made there. But when Radio
Features received its favorable de-
cision, the nets changed their atti-
tude. Now they are reported to be
prepared to come into court with
more sweeping anti-FCC demands.

It is certain also that the Eastern
hearings will be affected in another
manner by the outcome of the case
here. Igoe ruled against giveaways
on AM and FM but gave no relief
for TV shows. This was because Ra-
dio Features failed to show they had
any TV plans or operations that were
being hurt by the ban. Consequently,
it is certain that net attorneys will
definitely try to get any restraining
order or removal of the ban appli-
cable to TV, too.

Y&R Pitches
AM to Jello

NEW YORK, Sept. 17.—Young &
Rubicam is pitching daytime radio
at the Jello division of General
Foods, which has indicated an in-
terest.

Among those prugrams being con-
sidered are Club Matinee, the new
Garry Moore program on the Colum-
bia Broadcasting System, and the new
Buddy Rogers show which is to go on
over the American DBroadcasting
Company. The sponsor is already
heavy in nighttime radio.

AFL Mulls Sponsor
Of MBS News Show

NEW YORK, Sept. 17.—The Ameri-
can Federation of Labor (AFL) this
week was considering sponsorship of
a new program of news commentaries
to begin on the Mutual Broadcasting
System (MEZ) September 26 from
10 to 10:15 p.m. across the board.
The AFL will await the show's re-
ception, with the chance being that
it will pick up the tab January 1 if
it gets a rating.

The program will rotate its com-
mentators each week, The initial
newscaster will be William L. Shirer,
to be followed by Frank Edwards,
Cecil Brown and John B. Kennedy
in succeeding weeks.

Station F-L-I-T

WASHINGTON, Sept. 17.—
A Brazilian inventor is setting
up a large-scale short wave ra-
dio station for the express pur-
pose of killing insects, Com-
merce Department stated this
week. The inventor is Dr.
Geraldo Woertenbag, who ex-
pects to bag bugs by whole-
sale lots in just 30 seconds.
Commerce has no information
as to what type of programs
will be used, but it is suggested
soap operas are a natural.

McCoy To Emsee
“H'w’d Calling”

HOLLYWOOD, Sept. 17.—Jack Mec-
Coy last week landed the permanent
emsee slot on National Broadcast-
ing Company's (NBC) giveaway
airer, Hollywood Calling, after tak-
ing over the berth on a trial basis
from George Murphy. Reaction from
both the net and Gruen Watch Com-=-

pany, bankroller of half the one-
hour show, won the steady job for
McCoy, who was a dark horse con-
tender when Murphy was dropped
at the bankroller's insistence several
weeks ago.

Al Hollander, exec of the Louis
Cowan Productions office, remains on
the Coast indefinitely to produce the
show, altho Hollander will relinquish
control when a producer suitable fo
the skein and sponsor is found.

CBS’s10:30 Wed.
Offered Schlitz

NEW YORK, Sept. 17.—The Co-
lumbia Broadcasting System (CBS)
this week offered Schlitz beer the
much sought 10:30 to 11 Wednesday
night spot for the Halls of Ivy, a sit-
uation-comedy the beer company is
considering sponsoring. The show
stars Ronald Colman as a college pro-
fessor and is being produced and
written by Don Quinn.

In the event the deal goes thru,
Lum and Abner, now close to spon-
sorship, would be put into the Friday
evening 9:30 to 10 time. That would
mean the shift of Abe Burrows.

Putting Colman into the Wednes-
day evening comedy line-up would
bolster the already formidable CBS
program schedule which now in-
cludes Groucho Marx, Bing Crosby
and Burns and .Q.Ilen.

WCFL and WGN Giving Chi
2d-3d 24-Hr. Outlets Next Wk.

CHICAGO, Sept. 17.—By Septem-
ber 27 three stations here will be on
a 24-hour-a-day schedule as WCFL
starts all-night operations September
26 and WGN pgoes round-the-clock
next day. At present, only WIND,
local indie, is programing 24 hours.
WCFL, Chicago Federation of Labor
50,000-watt independent, announced
the move as part of its new policy
of aggressive programing. The Chi-
cago Tribune's -50,000-watter, WGN,
will air six nights a week from 1 a.m.
to 6 a.m, with a program set up by
the Mail Order Network (MON).

For WGN, sponsors will be pro-
vided by the MON, but so far station
execs do not know how many will be
on the show. The program will fea-
ture Uncle Erv Victor, former KMOX
(5t. Louis) hillbilly, who is being
imporied to handle the new acsign-
ment here. Victor will handle com-
mercials and play disks selected by
MON headquarters. The station is
practically turning over the time
period to MON and taking its cut

E e —

out of mail orders received according:

to the payment schedule worked out
by the net.

WCFL will air from midnight to
6 a.m. and will kick off its new pro-
graming with a special polio program.
Featured on the show, which will ask
listeners to phone-pledge polio fund
contributions, will be State and ecity
officials, show business names such
as Danny Thomas, Billy De Wolfe
and Thomas Mitckzll, and sports and
newspaper celebrities.

Subsequent programs on the indie
will try to reach workers =.d travelers
primarily, instead of '‘night life and
night club characiers.” A three-man
staff will sp-.ad full time on pro-
graming the new shows and will con-
centrate on music, road information,
news and weather reports, Time
will be sold to buyers of spots and
15-minute segments. Sale of time
has just started, but George Isaac,
commercial manager, said he ex-
pected to have some periods sold
before the inaugural show.

RCA and CBS
Show Profit

& L ,
Gains in 47

WASHINGTON, Sept. 17. — The
Radio Corporation of America
(RCA) 1947 profits after taxes
showed a 75 per cent rise over 1946,
reaching a net of $18,770,000, ac-
cording to figures released by the
Securities and Exchange Commis-
sion (SEC) this week. At the same
time, the SEC reported that profitls
for the Columbia Broadcasting Sys-
tem (CBS) totaled $9,588,000 in 1947,
an increase of $3,792,000 over 1946.
CBS, however, wrote off some 90
per cent of the profits increase to
pay for taxes due in 1948.

The RCA gross income, which in-
cluded its manufacturing as well as
broadeast revenue, amounted to
$312,678,000 in 1947 as compared
with $236,146,000 the preceding year.
Selling, general and administrative
expenses ate up $36,815,000, while
such expenditure in 1946 totaled $30-
679,000, RCA’s net worth (wvalue of
outstanding stock, plus earned sui-
pluses) was $96,436,000 in 1947 and
$01,375,000 in 15486.

The total cost of CBS's work in
ecolor TV thru 1947 was written off
by the web that year at $202,000.
From its contingency fund, CBS
switched $181,000 to offset a portion
of the color costs.

The gross income for CBS in 1947
was $74,262,000 as compared with
$67,115,000 the year before. Selling,
general and administrative expenses

set the web back $13,070,000 in 1947

and $11,140,000 in 1946. CBS's netl
worth was figured at $24,674,000 at
the beginning of 1947 and at $22,715,-
000 one year earlier,

500,000 Entries Due

In ‘Democracy Voice’

WASHINGTON, Sept. 17. A
record 500,000 high school students
are expected by the National Asso-
ciation of Broadcasters (NAB) to
participate in the upcoming third an-
nual Voice of Democracy contest,
which is jointly sponsored by NAB,

Radio Manufacturers’ Association and .

the Junior Chamber of Commerce.
Competitions on a local level will
begin national radio week {UEtﬂ]:!Er
30-November §5), with community
winners to be announced by Novem-
ber 12 and State winners by Novem-
ber 26. Judges for the national finals
will be screen star Jimmy Stewart;
George Allen, Assistant Secretary of

State in charge of the Voice of Amer- |

ica broadcasts; Supreme Court Jus-
tice Tom Clark; Circuit Court Judge
Learned B. Hand; FBI chief J. Edgar
Hoover; Edward R. Murrow, Colum-
bia Broadcasting System commenta-
tor; Douglas Freeman, Southern auth-
or, and Andrew Holt, president of the
National Education Association.

CBS Takes 2-Week

Campana Renewal

CHICAGO, Sept. 17.— Campana
Balm, sponsor of First-Nighter, aired
Thursday evening over the Columbia
Broadeasting System, .
week decided to reconsider its can-

(CBS), .1Hhis |

cellation of the program and has ,
paid for two Tinore weeks of time ;

while it makes a final decision. The

show had been scheduled to wind up
September 29 but has now extended |

to October 13. CBS exces are confi-
dent that the bankroller will renew
thru the winter.

Usually the web would not go for |
this sort of deal, but the thinking |

in CBS circles is that the 10:30 to
11 p.m. First-Nighter period is
marginal time and could not easily
be sold in the event the program
were canceled. Thus it is going
along with Campana in the hope that
a favorable decision will be made.
Wallace, Ferry & Hanly is the agency
for the client.
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$1 Commercials

WASHINGTON, Sept. 17—
Rock-bottom time costs are being
offered in the Classified Adver-
tising of the Air program of
local co-op, WCFM. For one
buck, the station offers to de-
liver a b560-word ad., “The
objeect,” according to WCFM
Program Director Sid Slappey,
“is to give listeners an oppor-
tunity to dispose of goods, buy
something, rent a house, or swap
belongings at the lowest pos-
sible price.”

Senate Probe
Of FCC Points
Log Jam- Up

WASHINGTON, Sept. 17.—The
Federal Communications Commis-
slon's (FCC) log jam of issues and
applications is in the spotlight of an
inquiry by Sen. Ernest W. McFar-
land's subeommittee of the Senate
Interstate and Foreign Commerce
Committee investigating the FCC.,
Subecommittee Chairman McFarland,
in a letter to FCC Chairman Wayne
Coy, called for detailad information
on all pending license bids and con-
struction permits in connection with
the subcommittee’s current study of
the FCC. The McFarland subcom-
mittee's investigation was authorized
early in the session by a Senate re-
solution.

At McFarland’'s behest, the FCC is
now assembling information to be sub-
mitted to the subcommittee, showing
all broadcast cases on which hearings
were held six months or more prior
to September 1 and on which final
decisions had not been issued by
September 1, The Commission is re-
quired by McFarland to explain why
final action has not been taken in any
of the deferred cases and to estimate
an “expected approximate date of
final Commission action.”

Also called for by McFarland is
detailed Information on the number
of broadcast cases on which hear-
ings were not deemed necessary by
FCC and which still awaited final de-
cisions September 1. Here, also, Mc-
Farland asked Coy to explam the de-
lays. McFarland also asked Coy to
list the construction permits pending
September 1, the number of renewals

already granted reasons for renewal,
and the actual status of the cases.

The McFarland subcommittee is

P to essemble the information
p% to further hearings and
reports on the FCC.

Fatima To Cancel
“Tales” After Oct. 1

NEW YORK, Sept. 17.—Tales of
Fatima, the mystery show now spon-
sored h;r Fatima cigarettes, be
canceled after ita October 1 broad-
cast of the Columbia Broadcasting
System (CBS). Fatitma, which stars
Basil Rathbone as emsee, recently
undﬁerwent a changae of format to in-
atide guest stars each week.
ogram iz carried by about
ercially and about
asls, The spon-
looking at

it s

CBN A-Filled Up With Afﬁls

RCA and CBS
To Show Color
TV Sets Soon

WASHINGTON, Sept. 1T — The
Radio Corporation of Amer:a (RCA)
is preparing bulletins des.ribing its
new color receiver to the TV set
industry so that manufacturers ean
make test models, Dr. C, B. Jolliffe,
RCA executive veepee, informed the
Federal Communications Commis-
sion (FCC) this week. Jolliffe fur-
ther announced that RCA would
demonstrate live studio shows in color
over WNBW, Washington, during the
TV hearings. RCA’'s chief color TV
rival, the Columbia Broadcasting
System (CBS), will give color demon-
strations over its local affiliate,
WOIC, at the same time.

Jolliffe told the commission that
the RCA programs will demonstrate
that regular sets in the nation’s capi-
tal will be able to receive color
fransmissions in black and white
without converters, while the spe-
cial receivers will receive full color,
RCA also plans to demonstrate a
converter that will permit standard
receivers to receive images in color,

RCA intends to use WNBW as a
combination color-monochrome sta-
tion during the tests. Some of the
programs are to be televised in
black-white and others—both live
and motion pictures—are to be tele-
vised in color. According to Jolliffe,
loecal set owners will receive all the
programs in the usual black and white
regardless of whether the studio is
televising monochrome or full color.

2-Station Hook-Up
For Gunther Sports

WASHINGTON, Sept. 17. — Gun-
ther Brewing Company, Baltimore,
launched a two-station hook-up of the
Gunther’'s TV Sport Special Monday
(12) over WTTG, Washington, and
WAAM, Baltimore.

The program will run five days a
week from 5 to 6 p.m. and will fea-
ture sports personalities along with all
sports news,

WMEX, Cleared of
Horse Charges, Is
Headed for Sale

WASHINGTON, Sept. 17.—Cleared
of charges of overemphasis on horse
racing programs as well as of con-
cealment of ownership, WMEX,
Boston, is headed for both license
renewal and sale in the wake of an
initial decision issued by the Federal
Communications Commission (FCC)
last week.

Hearing Examiner James Cunning-
ham found no evidence that the policy
of WMEX with regard to race pro-
grams “is designed to aid the gam-
bling infterestz of Boston.” Neither
was there any evidence that the own-
ers of the station “entertained a will-
fulness of purpose to deceive the
commission,” he reported.

Cunningham recommended that
the licenze be renewed and that the
transfer bid be approved. The sellers
are John Reilly, Charles Doughlin,
George Kaplan, Fred Randazzo and
Allen T. Dresser. The proposed
transf* ‘ees are Alfred Pote, William
Pote and Antoinette Invanna

Gimmick To Thaw

“Clear” Freeze Fails

WASHINGTON, Sept. 17—An at-
tempt by an applicant to extract his
station bid from the long-frozen clear
channel-skywave docket failed last
week as the Federal Communications

Commission (FCC) rejected his in-
genious proposal. John Norris, of
Red Lion, Pa., who wants a daytimer

on 940-kc., asked the commission
to remove the frequency from its list
of Class 1 channels, on the grounds
that sufficient protection cannot be
given to a 1-B U. S. station on that
frequency.

The FCC replied that even assum-
ing for the sake of argument that
Mexican or Canadian priority for the
frequency would prevent a U. 5. B
station from |using 940-kec., the
agency could not properly reclassify
the clear channel until the docket
involving all the clears is cleaned up.

KSMA, Calif., Openly Drops
Rate Card in Bid for Biz

HOLLYWOOD, Sept. 17.—A offer |
of arresting prupurtmns inviting time |

KSMAa move also highlighted
grﬂwmg feeling among indie station

buyers and agency reps to place biz | men that an overhauling of the en-

at "any fair and equitable rate,” has
been advanced by Laurence W.
Harry, general manager of KSMA,
indie station in Santa Maria, Calif.
Feeling that agencies were ﬂuﬂmg off
small-market stations, Harry's pro-

¥ | position is designed to induce bank-

rollers to give smaller stations a whirl

via a sample test run. Move is un-

precendented in this area and deal

tire rate card basic structure is over-
due. During past few months some
indie station men here have privately
‘advanced the proposal that fime class-
ifications be eliminated in favor of a
| single rate for all hours. The fact that
tele has taken the play from- local
radio and growing competition for
biz by nearly 20 Southern California

; outlets has cast shadows radio-wise
has no strings attached, other than | and

'that KSMA retains the right to refuse solely on day-time or non-television

turned indie station thinking

biz which is in wviolation of Federal hours.

ations,
asters (NAB) code, or p. L
ides for spotting na-
lered by agency
'1t1r_r11 promises

Communications Commission regu- |

the National Association of |, official

The one-rate system has received
attention as yet, either
from the Southern California Broad-
casters Association or NAB, altho
many station execs feel such a move

|is inevitable. Biggest drawback ap-

pears to be fear of unfair competition
in the form of rate card chiseling, two
for one deals, agency kickbacks and
practices which radio execs
ming more evident.
0 prnad-

=

Web Decides
To Nix Any
More Outlets

Won’t Boost AM. Costs

NEW YORK, Sept. 17.—The Co-

lumbia Broadcasting System (CBS) .

has decided not to add any more
sound broadcasting affiliates, it was
learned this week, The only excep-
tions to be made in the future will
involve such instances where the net-
work feels it can improve its present
coverage by a whopping degree.

This means, in effect, that now
neither of the two top networks, CBS
nor the National Broadcasting Com-
pany (NBC), is on the market for
more affiliates, NBC, which added
a station a few months ago, now
takes the position it covers the en-
tire U. S. except for a small, sub-
terranean cave in the Mojave Desert
and needs no additional outlets.

Behind CBS’s decision is the the-
ory that to add affiliates under pres-
ent radio-TV conditions is tanta-
mount to increasing its rates and that
advertisers will no longer hold still
for any boosts in AM costs. Ac-
tually, there is a growing pressura
for a revision of nighttime network
rates downward, and it is the con-
sidered opinion of many agency execs
that this revision will have to be
made before the start of next year's
fall season.

The only justification, therefore, in
CBS's view, for adding an affiliate
would be the addition or substitution
of a power house station, in which
case, it is expected, no advertiser
would squawk at the rate boost in-
volved.

““Beat the Band’ for TV

DETROIT, Eept. 17.—Beat the
Band, musical quiz show, is moving
from radm to television ﬁn WWJI-TV
under sponsorship of the De Soto am{
Plymouth dealers of greater Detroit.
The deal for a two-a-week 15-minute
contract was signed thru the Denman
& Betteridge agency.

JUDY
CANOVA

|  AMERICA’S No.
COMEDIENNE

WM. H. KING
PERSONAL MANAGEMENT

A & 5 LYONS

Ba. m.dr ﬂl'l".. ."H‘IT “""l'l Calid,

i o

=
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DON LEE’S 5-YEAR TV PLAN

KTSL Going
Off Deep End
Into Flickers

Glett Put in Charge

By Alan Fischler

HOLLYWOQOOD, Sept. 17. — After
18 years of video broadcasting, Don
Lee tele station KTSL (W6XAQO) has
let down all barriers, financial and
otherwise, in an all-out drive to cap-
ture tele =ales, technical and audi-
ence leadership in the local market.
On a carefully plotted course which
should take several years fo com-
plete, Don Lee's strategy calls for a
radical programing revamp, color re-
search and entry into the movie pro-
duction field. The film-making as-
pects of the Don Lee hypo will make
the outlet the first indie station in the
nation to venture into the no-man’s
land of pie production.

Responsibility for the tele splurge
will rest with Charles Glett, recently
appointed tele wveepee for Don Lee
Broadcasting System (DLBS) and a
flicker exec for 25 vears. Glett will
personally produce film products as
well as mastermind all phases of pro-
graming expansion, Color research
with emphasis on development of
third dimensional or stereoscopic
tinted tele, will be handled by Harry
Lubcke, veteran Don Lee tele chief-
tain and present director of TV re-
gearch.

All New Policies

As outlined to The Billboard by
Glett, Don Lee's first move will be
the complete revamping of program
plans and policies. Threefold em-
phasis will henceforth stress (1)
sports and special events remotes: (2)
selected and pre-tested live studio
shows, and (3) integrated, tailor-made
flickers.

Decks were cleared this week with
appointment of Cecil Barker, former
David O. Selznick film exec, to the
new berth of executive producer for
the Don Lee video empire. Feeling
that fele and movie fields are vitally
linked, Glett will follow Barker’s ap-
pointment by naming other flicker
specialists to tele jobs, including a
production and studio manager, pro-
duction designer, staff writer and
special (frick) effects expert.

Glett plowed into Don Lee's cur-
rent program set-up with a pruning
fork last week and axed live shows
which had failed to snare bankrollers
after lengthy airings. Henceforth
the number of live airers will be
severely limited and all new live
shows will be given intensive, pre-
airing rehearsals, dry runs before
studio audiences, and, finally, one
telecast. Glett wil] borrow from the
film industry and ask preview audi-
ences to fill out “reaction cards” as
basis for judging each stanza. When
Eiven its solo airing, shows will be
put on film transcription and there-
after submitted to agencies and bank-
rollers. With few exceptions, sus-
tainers will be a thing of the past,
as Don Lee's policy calls for an end
to cuffo airers. Glett’s theory is that
unless the show is worthy of bank-
rolling, the seg shouldn’t be given
lengthy free rides,

Mount Lee Shuttered

Further to streamline operations,
Glett last week announced complete
shuttering of the station’s million-
dollar studio plant atop Mount Lee
and transfer of all programing to the
new Mutual-Don Lee radio-tele cen-
ter in Hollywood. The move will cost
the web thousands of dollars, siice
the Mount Lee site was herstofore

all these events last season, with

prices asked last year:

Six Track Meets
Horse Show
Dog Show

Gardeﬁ’ $ Asking Prices

NEW YOREK, Sept. 17.—Now that the Columbia Broadcasting
Systemmn (CBS) has decided not to renew its contract for Madison
Square Garden events, those attractions are again on the open
market. In season the Garden stages pro and college basketball
games, track meets, the horse show and the dog show. CBS aired

tional Broadcasting Company (NBC) covering the Friday night

fights. This year the fighls are being split between NBC and CBS.
The list below shows prices being asked by the Garden for the

upcoming season, with most of them said to be about double the

College Basketball (Including play-offs)
Professional Basketball .....

------------ - EEow
-----------

lllllllllllllll

WPIX airing hockey and the Na-

.......... $150,000
. 70,000
25,000
10,000

4,000

Madison Square Garden Gate

Wide Open as

NEW YORE, Sept. 17.—WOR-TV,
WJZ-TV and WABD here are spark-
ing their sales forces this week In
an effort to line up clients for the
sporting events now available at Mad-
ison Square Garden. The Columbia
Broadeasting system (CBS) TV for-
merly had the rights to the arena
but this week refused to renew its
contract, because it did not have the
time available this fall. The National
Broadcasting Company (NBC) is not
interested for the same reason.

Because the Garden is asking a
large sum for the rights, about 259G,
the wvarious TV stations are first
learning what they can sell before
making any financial commitments.

the most expensive—and -extensive—
tele layout on the Coast. The trans-
mitter location will shift to Mount
Wilson and other activities will be
moved to Hollywood,

To hypo remotes (which hereto-
fore have been the station’s weakest
programing link) Glett will use three
remote trucks on an around-the-clock
basis. Heretofore the station has by-
passed special events and sports re-
motes (with exception of weekly box-
ing and wrestling matches) for lack
of facilities and dough. Under Glett’s
master plan, however, the station will
hereafter bid on all local sports re-
motes as well as stress news and pub-
lic service remotes,

Glett's film plans, not to be launched
until live programing drives are com-
pleted, call for Don Lee to become a
major movie producer. The station
will handle its own film making, in-
stead of contracting with indie pro-
ducers or buying on the open market,
with Glett using his film background
and contacts to co-ordinate pic pro-
duction with the station’'s needs, The
move will also put Don Lee in film
distribution biz since all pic products
made for local use will be marketed
nationally for resale to other tele
stations, ;

Glett will use top Hollywood film
talent and production personnel thru
a movie-tele workshop which will
offer film makers a chance to learn
video under Don Lee's supervision.
Cost of the film product will be equal
to or less than current cost of tele
flickers, and Glett is convinced that
Don Lee will net a healthy return
thru sale of secondary film rights.
The flickers made would be peddled
to bankrollers after completion for
local showing and thereafter serviced
to other indies, with the cost pessed
according to sets-in-use figires or
other yardstieks.

The cox’ of Don Lee’s expansion has
not peen estimated, but pursestrings
are wide open for Glett to spend
“what is needed” to put Don Lee on
the video map.

CBS Says Nix

Most of the TV outlets will not have
Tuesday and Thursday evenings
available even if bankrollers should
appear. WOR-TV is carrying fights
and wrestling matches from White
Plains for a sponsor on these nights.
WJZ-TV has Stop the Music Thursday
an | will have other commercia' clients
Tuesday. WABD also has time sold
on both nights. This means that the
Tuesday and Thursday basketball
games will probably not be ecarried.

The stations, however, are inter-
ested in buying sports from the Gar-
den on Saturday nights. WABD
would like to buy 13 Saturdays to
hypo its programing that night, The
other stations are also said to be
interested, provided they ecan find
clients. The Garden also wants a
network, all other things being equal,
for its sporting activity. WOR-TV
may have difficulty delivering that
demand.

The probability is that televiewers
will be seeing fewer procrams from
the Garden. The fact that the sport-
ing corporation hiked its rates so
drastically, in some cases almost
double that of last wvear, leads in-
siders to believe that the arena does
not feel the medium has increased
its attendanc: and thus wants extra
compensaticn. Only the bankrollers
can make up the difference and that
they may be willing to do.

Sleepy Joe Gets
DL Pact Release

HOLLYWOOD, Sept. 17. — The
question of “What happens to Sleepy
Joe,” was settled last week as Don
Lee television quietly relinquished
its hold on Jimmy (Sleepy Joe)
Scribner to allow the veteran Negro-
dialect actor to move to KECA-TV
when the Anerican Broadeasting
Company (ABC) outlet teed off here
vesterday (The RBillboard, Sep-
tember 3). After firmly insisting
that they would never release Scrib-
ner despite the latter’s having inked
a long term, lucrative deal with ABC,
and having issued a special press
story heralding the lifting of the
Scribner option, Don Lee silawiy
reversed its stand.

Bone of contention resulved around
Scribner’s contractzal commitments
for a 13-week . period which would
have expired .1 late October. Rather
than allow Scribner to shift to ABC
retore then, Don Lee held the actor
to the few remaining weeks of his
pact. Resulting squabble simmered
down <o nothing as actor and Don
Lee parted bosom pals ending 14
years of association with radio-tele
outfit. Contract with ABC will bring
him $1,000 weekly. He earned $25
per show on the Don Lee pact,

Cornell Preps

TV Pubserv Pix;
Outlets Pledged

ITHACA, N, Y., Sept. 17.—Several
TV stations this week gave wverbal
commitments to Cornell Films, a new
branch of the university's AM-TV
interests, to purchase 16mm. public
service films now almost ready to be
filmed. Initial films will deal with
farm and home life and will run 15
minutes.

The new venture into film-making
was organized by Mike Hanna, gen-
eral manager of WHCU and the Rural
Radio Network (RRN), to make
available to TV stations subjects of
public interest. While the initial
films will be of 15-minute length,
others will run from 30 seconds up-
ward, according to demand. They
will open-end for commercials. All
the ﬁlminﬁ will be on-location and
will use all of the college’s facilities,
especially its college of nutrition,
agriculture and veterinary medicine.

Because acting and production costs
will be at a minimum, the films will
be priced extremely low. A crew
of 20 has already been assembled to
start the shooting. Joseph Short, pro-
gram director of WHCU, this week
was appointed manager in charge of
broadeast and film production.

In addition to video stations, in-
dustrial organizations and educa-
tional institutions will be offered the
movies. It is believed that this is the
first time that a university will be
engaged in a large scale picture-mak-
ing effort. Hanna states that TV ecan
become a potent factor in education
and all his films will be geared to fill
that gap in TV programing.

Reed’s Shifts
To Tele Show

PHILADELFPHIA, Sept. 17.—Jacob
Reed’s Sons, clothing firm which has
been sponsoring the Jacob Reed’s
Schoolboy Sports Show of the Air
on WFIL since 1944, will drop radio
in favor of television in resuming
sponsoring of the show this fall
Instead of returning to WFIL, the
Saturday night round-up revue of
sports in high school and collegiate
circles will move to WFIL-TV. As
a video presentation, following al-
most the same program format as
on radio, the show kicks off tonight
(17) and runs thru the spring.

Tom Moorehead, WFIL sports
director, and Jack Ryan, sports
writer, who emseed the radio show,

'will duplicate their efforts before
the TV cameras. Plans call for
visual commercials, utilizing the

talents of schoolboy models in action
to show the latest in boys' apparel
at the two Reed’s stores in ths city.
Description will be haxdied by
Announcer Joe Novesun. The show
will be produrned by Donn Bennett,
of Bennof* Productions, local indie

TV package firm. It is set for 26
weeks of Saturdays by the E. L.
Brown Advertising Agency.

The station also grabbed up a
fat contract in Radio Corporation of

I

America's contracting’ for sponsor- |
ship of the nightly WFIL-TV News- |

reel, with commercial copy geared
to sell TV sets.
by the Al Paul Lefton agency. RCA
will sponsor two nightly showings
of the locally produced newsreel at
T7:13 p.m., for 10 minutes, with a
repeat at the close of the telecasting

The deal was set -

day. On Sundays, it's a 30-minute
review of the week’s film elips at-
8 p.m. :‘fj
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‘TW0 T/ TOPPERS RETURN
THIS WEEK

TUESDAY  / THURSDAY
MILTON BERLE / OLSEN i
TEXH.C;T lsh';ﬂl THEATER JOHNSON

on the
COAST TO COAST FIREBALL FUN-FOR-ALL

beginning 8 PM EDST COAST TO COAST

September 20th over NBC-TV Network

and every Tuesday night thereafter

beginning  PM EDST September 22nd over NBC-TV
Network and every Thursday night thereafter

See local papers for starting .
dates on non-network stations. See local papers for starting dates on non-network stations
presented by

"-u.__

your TEXACO ﬂﬂﬂ'ﬁl‘ presented by your B u ' c K dealer

S KUDNER AGENCY, INC.
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P DAY

Is December 1, 1949, in . .

THE BILLOOARD'S TWELFTH ANNUA

IADIO AND TELEVISION PROMOTION GONPETT

COMPETITION RULES

ALL STATIONS AND NET-
WORKS IN THE UNITED
STATES AND CANADA ARE
ELIGIBLE TO ENTER.

Awards will be made in
 the following categories:

rected toward improving or maintaining a
station's sales position, with promotion
aimed at clients and agencies.

AUDIENCE PROMOTION . . . promotion

directed toward maintaining or improving a
station's standing with respect to its audi-
ence size, competitively, actually and
potentially-

PUBLIC SERVICE PROMOTION . . . pro-

motion of public service programs. The
Competition is not concerned so much with
the programs themselves—even tho they
may be regarded as promotion on their own

" ut is concerned with the promotion back-
| ing up and exploiting such programing

aftorts.

AUDIENCE-SALES PROMOTION . . . Be-

causé so much radio-television promotion
combines these two elements, and because
so frequently such campaigns are virtually
indivisible, such entries as are warranted
should be entered in this category.

BROADCASTERS WILL COMPETE IN THE
FOLLOWING DIVISIONS:

NETWORKS—MATIONAL
NETWORKS—REGIONAL
CLEAR CHANNEL NETWORK
AFFILIATES
RECIONAL CHANNEL NETWORK
AFFILIATES
LOCAL CHANNEL NETWORK
AFFILIATES
NON-NETWORK STATIONS,
250 to 1,000 WATTS
MOMN-NETWORK STATIONS,
5,000 to 20,000 WATTS
NOMN-METWORK STATIONS,
50,000 WATTS
FM STATIONS
TELEVISION STATIONS
TELEVISION NETWORKS
STATIONS OM THE AIR AFTER
ANUARY 1, 1949—aeaxcept for
elevision Stations, all of which
wil compete in the same division.

FORM OF ENTRIES

Entries may take any form, from typewritten
presentations to any type of elaborate "art"
presentation. However, only ONE presenta-
tion is permitted for each station's entry in
a particular category, aithe, of course, a
gtation may enter one, two or all three of
the categories. Thus, a station competing in
the sales promotion, audience promotion and
public service categories would have three
entries—but the complete story on ecach
category must be tald in ONE presentation.
Recordings ara MOT permitted, either as all
or part of a presentation,

| Winners will be judged purely en the basis
of facts and the judges will not be swayed
by elaborate presentation. We urge that
III'II save yourself time, effort and expense
y keeping your entry as simple as possible.

ELIGIBILITY DATES

Any promotion executed during any or all
of the period from December 1, 1948, to
December 1, 1949, iz eligible.

DEADLINE

All entries must be at the Mew York office
of The Billboard December 1, 1949, Sorry,
no extensions—but nene.

ADDRESS ENTRIES

The Billboard 12th Annual
Radio and Television Promotion
Competition
1564 Broadway, New York 19, N. Y.

SALES PROMOTION . . . Promotion di- |

HE most informative and construc-

tive trade paper service in the radio-
television advertising field is wunder
way again—the twelfth successive year
in which broadcasters are enabled to
put their best sales promotion foot
forward. In this day of keener-than-
ever competition, when salesmen must
sell and can no longer be seat warmers,
your promotion is more important than
ever before. The Billboard’s Annual
Promotion Competition provides a rare
opportunity for you to tell your story
to top advertiser and agency execu-

ADVERTISERS
1. J. M. Allen, Bristol-Myers
2. John Gilman, Colgale-Palmolive-Peel
3. Richard Reffig, Whitehall Pharmical

4. C. ). Durban, Uniled Stafes Rubber (o.

5. George E. Pofter, Prudential Insurance Co. of
America

tives; it provides, too, a chance to study
the work of the keenest 'promotion
brains in all of broadcasting.

A measure of this annual event is the
board of judges, men and women who
guide the destinies of some of the
largest appropriations in the country.
Each of them devotes wvirtually one
full working day to evaluate the
entries submitted by the competing.
The following already have accepted
Billboard’s invitation to participate as
members of this year’s Panel of Judges:

AGENCIES
1. Llee Cooley, McCann-Erickson
1. Frank Kemp, Complon
3. Stanley Pulver; Dancer, Fitzgerald & Sample
4. linnea Nelson, J. Walter Thompson
5. George Foley Jr., Newell-Emmeit
6. 6. D. Gudebrod, N. W. Ayer & Son, Inc.
7. William A. Chalmers, Kenyon & Eckhardt

« « « And More Fo Come

As in previous years, there will be
two Exhibits of the Competition
entries. In New York the exhibit
will be held coincidental with the
meeting of the judges to select the

winners. In Chicago the exhibit
will be held in conjunction with
the annual National Association of
Broadcasters’ convention at the
Hotel Stevens, Chicago.

YOU CAN HELP US PREPARE MORE INTELLIGENTLY FOR EXHIBIT
SPACE AND OTHER PHASES OF THE COMPETITION BY FILLING IN

THIS ENTRY PLEDGE AND MAILING IT TO US TODAY

Gentlemen:

gional Channel Network Affiliale;

[] Television; [] New Siation.

mAOUMmMrY <XAA=-Zm

We expect to have our entry in by_. . ...............
(... and Please Make It as Ea

The Billboard Radio and Television Promotion Competition
1564 Broadway, New York 19, N. Y.

We are planning to submit an eniry in the 12th Annual Radio and Television Promotion Competition.

We will enter in the fellowing categorylies) (check any or allls

[] Sales Promotion: [] Audience Promotion; [] Public Service Promotion:
Promotion. Qur entry will be In the following division (check one): o
[1 Network (national); [] Network (regional); [] Clear Channel Network Hffiliate; [] Re-
[0 Local Channel Network Affilicic;
1,000 Watts; [] Non-Netwerk, 5.000-20,000 Watts; [J] Non-Nztwork. 50,000 Watts;

Name ...... o e N e e e i e U T
Tie csdsaainaea G S eseuiaion G Yr SN s aln
RAATEER o v o n v mie o0 b mes bl s E e s meees s b ns i e nieeenemesesmes
City .44 eo W R A A saasssasssnsss.tate ....... o8 i

[0 Audie’.éo-Sales

[0 Non-Network, 250-
[ FM;

|

{2th Annual Radio and Television Promotion Compefifion Judges «entative) ~
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MERCHANDISING
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Wheeler RMA’s TV Color Ace

Big Reception

- NEW YORK, Sept. 17.—Garod
Television this week announced
that a radio serviceman in
Memphis, where there is no TV
at present, had experimented
with a Garod Model 900 receiver
and had picked up signals from
14 stations in the East, Middle
West, South and Southwest.

J. R. Pewitt informed Garod
that he has received pictures
from Atlanta, Indianapolis, Bal-
timore, Boston, Oklahoma City
and Fort Worth, The Memphis
experimenter also picked up test
patterns from Buffalo, New
York, Schenectady, Dayton and
Philadelphia. He uses a Radiart
antennna with stacked {folded
dipoles, Pewitt notes that re-
ception is “purely accidental and
cannot be depended upon,” but
offers to prove his statements
of long-distance pick-ups.

Rosen Presses

Philly Dealers
On “45” Sales

PHILADELPHIA, Sept. 17.—In an
all-out effort to move the local RCA
Victor dealers behind the 45-r.p.m.
movement, Raymond Hosen and
Company, RCA Victor distributors,
brought all the franchised dealers
together Thursday (15). In after-
noon and evening sessions at the
Penn-Sheraton Hotel, Rosen told the
dealers in polite but firm tones that
holding a franchise means peddling
RCA Victor merchandise across the
board.

Local dealers have been doing a
terrific job on the company's tele-
(See Rosen Presses Philly page 20)

Survey Backs
Excise Repeal

fConfinued from page 3)

that “during 1949 there has been
strong congressional sentiment not
only against extension of excise taxes
but also against maintaining parts of
the current system.”

summarizing arguments for and
against excise taxes, the study shows
that proposed repeal of amusement
excise levies has attracted a greater
mass of supporting arguments than
opposing arguments. The survey, ti-
tled Federal Excise Taxes, and is-
sued as a Public Affairs Bulletin by
the Library of Congress, was di-
rected by Raymond E. DManning,
senior specialist in taxation and fis-
cal policy in the Library of Congress
legislative reference service. The
study was made on an impartial
basis in order to bring members of
Congress up to date on the whole
subject, The latest booklet is a dras-
tically revised wversion of one pro-
duced two years ago.

Pro and Con

Surveying the pro and con argu-
ments on individual excise taxes,
Manning found that an exceptionzally
big battery of arguments has been
arrayed against continuation of levies
on phonograph records, musical in-
struments, phonographs and radios.
The summary of arguments against
the taxes runs six times longer than
the summary of pro arguments, Op-
posing arguments emphasized that
“‘music should not be looked upon as
a luxury" since *it is a prime essential
to our cultural life.”

“To the extent the tax falls on pro-
{See Cong. Library Survey page 20)

Chi Stations
Nix Free Air
For TV Exhib

Confab Starts Sept. 30

(Continued from page 11)

the show for a certain price per re-
mote, but it is doubtful that ex-
hibit execs will accept any of the
offers. Stations and networks have
also agreed that if any TV sponsor of
a locally originated program wants to
get the extra promotional effect of a
public appearance at the show, he
will have to pay additional remote
costs, over and above the time and
package charges.

Featured at the show will be Gen-
eral Electric's House of Magic science
show, a Miss Television of 1949 con-
test and an in-person show headed
by Eddie Cantor, the Mad Russian
and Lou PBreese’s ork,

Among the TV exhibitors will be
Admiral, Arvin, Capehart, Crosley,
DuMont, Emerson, Garod, General
Electrie, Motorola, Philco, RCA Viec-
tor, Sentinel, Stewart - Warner,
Stromberg-Carlson, Sylvania, Trans-
vue, Westinghouse and Zenith,

Starrett To Bow
Dealer Lunches

NEW YORK, Sept. 17.—The first
of a series of dealer luncheons de-
signed to help retailers promote, mer-
chandise and sell more video sets
will be held Monday (19) by Star-
rett Television at the Roger Smith
Hotel in Stamford, Conn. The na-
tionwide meetings are being staged

|as “man-to-man chats” by Starrett

in co-operaticm with the {rade ex-
tension division of The American
Weekly.

The luncheons will feature “how
to sell” talks and round-table discus-
sions and will introduce the Starrett
national advertising campaign, win-
dow displays and dealer aids, The
consumer. ad program kicks off with
a full-page color ad in the November
13 issue of The American Weekly.

Following the Stamford luncheon,
Starrett will hold dealer meetings at
the Hotel St. George, Brooklyn,
Wednesday (21) and the Waldori-
Astoria, Thursday (22). Long Island
and Newark luncheons will be held
later in the month. Starrett also an-
nounced that Haynes-Griffin in New
York will start handling the line.

Tele-Tone Meet Gets
$10,000,000 in Orders

NEW YORK, Sept. 17.—Over §10,-
000,000 in orders were written at
last week's Tele-Tone distributor-
dealer sessions in New York, accord-
ing to Morton M. Schwarlz, general
sales manager for the company.
Schwartz also reported that orders
were being placed with more bold-
ness and confidence than several
months previous, when Tele-Tone
held a similar convention at which
orders totaled about $1,000,000 less
than the new figure.

The company also reduced the
price on their new 121%-inch set from
521995 to $209.95, crediting "“late
engineering developments” for the
new tag.

How They’re
Selling Them

HE total amount of television and
radio set advertising fell off con-

siderably from the preceding week,
according to a coast-to-coast spot
RCA Victor, Admiral, Zen-

survey.
ith, Philco and Motorola garnered
the largest share of the co-operative
space.

NO PLACE FOR MODESTY

Halling the new Hoffman 10-inch et
(Du Mont tube) as “one of the most spec-
tacular television sets we've .ever seen,’” tha
department store stresses the size of the
sereen by shading the area of ad to correspond
with the actual plcture size. The entira new
Une of Hoffman sets is illustrated. The 18-
inch console sells for $599.50 plus installation.
—May Company, Lojg Angeles.

SUICIDE OFFER IN CHICAGO

A eartoon shows one of the Terman brothers
an the roof of the store with & comic-strip
balloon reading, “The only other thing I can
do for you is jump off the roof.” Ths ad
features Crosley TV Model 403 and offers “no
down payment, 25 cents a day,’” Iree installa-
tion, indoor antenna, fire and theft Insurance
and delivery., Nowheres in the ad iz price of
the set mentloned.—Terman Television Bales,
Chicago.

LOWEST PRICES EVER!

“No money down,” "lowest prices ever" and
vsave $100" are the three heavy, black catch-
lines in a full-page ad that offers *""Vislon
Master” television sets at $150.88 for a 11%-
Inch tahle model and $128.88 for a 10-inch set.
The store credits “the Ingenuity of our buyer"
and *"our glant purchasing power" for the
prices.—Goldblatt's, Chlcago.

MERCHANDISING FRIVATE BEAND SETS

Treated as an accepted part of the regular
merchandising plan, & S-column ad sells the
store's own brand TV sets as part of the
“September home sale.” Prices are not sen-
sationalized, but a 12%-Inch consolette Is
tegged at $289.95 and s 12%-inch table model
at 524095, The ad -also ties in & record
cabilnet at $20.95 as “large enough to hold
table model televizion." A portion of the ad
was devoted to & Cable-Nelson plano.—
Hudson's, Detroit. .

QUESTION QUIZZESE QUANDRY?

“In a television or radio guandry?' is the
headline of & dignifled ad offering to design
any stvle cablnet for s radlo or television
set. The store clalms to be able to match
any wood sample, do special inlays, create
special finishes, Install, design and construct
any style the customer desires. Installations
in walls or bookcases is also offered.—W. & J.
Sloane, New York.

The Fort Worth Star-Tele-
gram issued a two-page supplement
in celebration of the opening of sta-
tions KBTV and KRLD-TV in Dallas.

Ex-Senator

To Face FCC
On Video Tint

Group Analyzes Medium

WASHINGTON, Sept. 17.—The Ra-
dio Manufacturers’ Association (RMA)
appointed former U. S, Sen. Burton
K. Wheeler as special counsel on TV
as the association prepared to ex-
pand its activities on the govern-
mental front, it was learned in the
wake of a two-day meeting of the
RMA board of directors at While
Sulphur Springs, W. Va.,, Thursday
(15) and Friday (18). The group
also approved a lengthy and techni-
cal report on color television pre-
pared by the engineering committee
headed by Dr. W. R. G. Baker, vice=-
president of the General Electric
Comgany and director of the RMA
engineering department,

As former chairman of the Senate
Interstate and Foreign Commerce
Committee, Wheeler is considered to
be close to the color TV situation
which was recently brought up by
Sen. Tobey at the committee hear-
ing on the appointment of Federal
Communciations Commissiener Brew-
ster,

To Appear Before FCC

Since leaving the Senate, Wheeler
has been a partner of his son in a
Washington law firm. In announc-
ing his appointment, RMA Exec Vee- .
pee Bond Geddes said Wheeler would
be the association’s chief legal rep
on TV matters before the Federal
Communications Commission (FCC),
Wheeler will make his first appear-"
ance for the RAMA at the upcoming
color hearings September 26.
Whether or not he has been retained
on a permanent basis was left up in
the air.

The RMA board of directors also
agreed that the association's position
on color television would be to urge

Industry News
Of the Week

the FCC to take “slow but sure” steps
in approving standards. It seems
evident that the RMA will pursue a
neutral course in the FCC hearings,
but still make clear that all the pres-

ent talk on the imminence of color is

Crosley is expected to announce
several new TV sets at a special press
conference scheduled to be held in
New York September 28. ... Sirom-
berg-Carlson announced stepped-up
production of video receivers al the
Erie, Pa., plant. . . . Stewart-Warner
prices for the new line of seven TV
models range from $199.95 for a 10-
inch table set to $795 for a projection
set with AM-FC radio and a three-
speed record changer. The company

also introduced a radio-phono ?ﬁ:-
; 5 e
Arvin line was shown to New York
dealers at the Hotel Governor Clin-
ton by Zenith Appliances. . . . The
"“allocation” fever spread as DuMont
mave the move, and Olympic an-
nounced it, too, may go on alloca-
. « « Emerson announced an ar-
with Canadian Fair-
banks-Morse and Canadian Marconi
for the manufacture of Emerson
radio and TV sets north of the bor-
Canadian prices are expected
to be as much as 50 per cent higher
. . . Philco started
TV production in their Sandusky, O.,
plant formerly devoted solely to
. . Dr. Lee De Forest
will be one of the honored guests at
the dedication of the DuMont plant
in East Paterson, N. J., September
executive as-

sole to retail at $249.50. .

tion.
rangement

der.

than U, S. prices.

auto radios. .

26. Paul Eshleman.,

sistant to the vice-president of Du-
{See Industry News on page 48)

no reason for consumers or dealers
to get panicky. The RMA may issue

such a public statement next week.

Analysis of TV Color

The approved engineering commit-
tee report included an exhaustive and
(See Wheeler Color Ace on page 48)

DuMont Revives

Macy Franchise

NEW YORK, Sept. 17.—Taking no
one by surprise, the Allen B. Du-
Mont Labratories, Inc., announced
today that Macy's has been re-en-
franchised as an authorized DuMont
television dealer. The announce-
ment came as a joint statement issued
by Walter B. Stickel, national sales
manager for the TV company, and
David L. Yunich, Macy veepee.
latest development in the Macy-Du-
Mont fracas was foreseen in a story
printed in The Billboard August 20.

The joint statement called the July
27 withdrawal of the DuMont fran-
chise “a result of a misunderstanding
between the two companies concern-
ing promotion of the DuMont line.”
The “misunderstanding” recently re-
solved itself into a legal action taken
by DuMont against the department ‘
store which the video manufartirer

lost.
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UNESCO Acts
Sept. 26 Upon
World Treaty

U. S. Predicts Passage

(Continued from page 3)

st 13). The five U. S. representa-
ives, along with a group of advisers,
left for Paris this week committed to
vote in favor of the global treaty.

The State Department is certain
that the UNESCO vote will be in
favor of calling an international copy-
right convention for the purpose of
drafting a treaty, altho it is possible
that all of the recommendations of
the copyright experts will not be
adopted.

Bone of Contention?

Likely to cause the most contro-
versy when UNESCO takes ®p the
¢opyright proposal is the proposal
by the experts that countries be per-
mitted to make reservations to any
copyright treaty, so as to give foreign-
ers the same protection allowed to
nationals. Altho the recommendation
was adopted by the committee of ex-
perts to insure wide adherence to
any copyright pact, State Depart-
ment officials say there are several
South American countries that do not
want such a treaty reservation per-
mitted.

In the event a separate UNESCO
vote is taken on the proposal that
countries be required to take steps to
bring domestic copyright laws in line
with any global pact, the U. S. dele-
gation is likely to abstain, accord-
ing to State Department officials. It
was explained that in principle, the
U. S. accepts the recommendation,
but that the State Department or the
U. S. Copyright Office could do no
more in that direction than sug-
gest changes to Congress. Some of
the other countries may vote against
this proposal, agency spokesmen
said.

Other recommendations to be sub-
(See Copyright Pact Vote on page 37)
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Quactus Quarrel

NEW YORK, Sept, 17, — It
was recently stated in The Bill-
board that Apollo Records had
signed Al Paul and His Cactus
Cowboys for disks to be released
under Apollo’s Hill and Country
label. Bobby Gregory, who re-
cords with a group known as
Bobby Gregory and His Cactus
Cowboys, says the cactus title
belongs to him, is registered in
his name, and Paul has no right
to the tag.

Kuhn To Push
B’w’y Standards

NEW YORK, Sept, 17.—Dick Kuhn,
former orkster, publisher and re-
cording man, has joined Will Von
Tilzer's Broadway Music 10 head a
push to reactivate the pubbery's
standard catalog

The firm, which has been compara-
tively quiet for some time, is out to
get the good of its extensive library
of standards, including such siand-
outs as Put Your Arms Around Me.
Honey, I Used To Love You, You
Made Me Love You, and others of
that calib~ With the current trend
for revivals and old-time tunes, Von
Tilzer decided to concentraie on his
proven goods rather than try to make
new songs.

Kuhn will work on mechanicals,

commercial plugs and disk jockey
promotion.

H1. Fox Files Three

Nonpayment Suits

NEW YORK, Sept. 17.—Harry Fox,
publishers’
filed suit against three record com-
panies for nonpayment of royvalties.

The companies include Tower Rec-
ords and Sunrise Records of Chiecago,
and Manor Records, New York.

agent and trustee, lmsﬁ

Ca.p and Disney
Join To Push

®
“Toad” Waxing
HOLLYWOOD, Sept. 17.—Capitol
Records and Walt Disney will join
promotional forces In pushing the
Coast major's wax version of Mr,
Toad from the Disney fea' re, Icha-
bod and Mr., Toad. Cap recorded

the original voice cast, including nar-

rator Basil Rathbone. Pic conusists
of the Washington Irving yarn and
the Mr. Toad tale, presented as sepa-
rate entities. Rathbone narrates Toad
while Bing Crosby tells of Ichabod.
Cap's release will be timed with that
of the film. Pack:ge consists of a
12-inch platter contained in a soft
folder. -Latter is filled with full-
color Disney decorations, showing
Toad characters in a series of panels

Dealers will receive window
sireamers plugging the kid item and
will zive it prominence in Christmas
window cutout displays, Toad is
the latest Disney film to gt the
Capitol wax treatment. Othérs in-
clude Little Toot, which passed the
million sales mark; The Grasshopper
and the Ants, Three Little Pigs,
Mickey and the Beanstalk, So Dear
to My Heart and Tales From Uncle
Remus.

Seidel Joins
Victor as V.-P.

NEW YVORK, Sept. 17.—Robert A.
Seidel, vice-president and comptroller
of the W. T. Grant Company, will
join the Radio Corporation of Ameri-
ca, Victor division, as vice-president
in charge of distribution, effective
| October 1, it was announced by J. G.
Wilson, executive vice-president of
| RCA in charge of the division, Seidel
will headguarter in Camden.

Seidel joined W. T. Grant in 1940
as comptiroller and was named vice-
president in 1944,

KSCAP-TV Pact Tension High

Pressure Up
On Both Sides

For Settlement

Cuffo Deadline Near

(Continued from page 3)
uncertainty of existing contractual
arrangements with ASCAP, particu-
larly since any new TV music pact
would be made on a retroactive basis,
Some TV spokesmen pointed out that
they are in the position of approach-
Ing year-end bookkeeping without
my.nntinn of what their exact op-
erating costs have been up to the
present time because of the uncer-
tainty of {final arrangements with
ASCAP.

As matters now stand, the National
Association of Broadcasters’ (NAB)
(See ASCAP-TV Pact on page 37)
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Losch and Spina
To Disney Music

HOLLYWOOD, Sept., 17. — KXey
personnel for the new Walt Disney
Music Company will include Julie
Losch in Hollywood and Jack Spina
a' New York rep, it was announced

this week by Fred Raphael, veepee
and general professional manager of
the new Disney subsid., Additional
personnel, including the Chicago rep,
arg still to be named, according to
Raphael, with pubbery set to kick
off before end of the year,

New firm will handle all Disney
tunes and exploitation, in a move
aimed at increasing efficiency of
music-pic tie-ups as well as reaping
top benefits from pub and subsid
rights. Heretofore Disney has farmed
out scores from pix to indie pubbers
Buddy Morris, Santly-Joy, Peer In-
ternational and Irving Berlin., New
Disney firm's first score will be
brace of six tunes from Cinderella,
currently in production.

Tiny Hill Racks
Big Grosses on

One-Night Tour

CHICAGO, Sept. 17.—Value of a
steady flow of platters, from both
Columbia and Mercury diskeries, is
being illustrated by orkster Tiny
Hill, whe has consistently racked
‘up percentages on his current one-
inight tour. Hill's tour is his return
to the band fleld after a two-vear
layofl.

Grosses for the first itwo weeks of
Hill's return are: VFW dance, Jasper,
Ind., $1,050, September 1; Rantoul
(I1L) County Fair, $1,950, 2: Hub
Ballroom, Edelstine, Ill., %2,700, 3:
| Crystal Ballroom, Dubugque, Ia..
$1,400, 4; Bowler, Wis., §700, 5:
Hollywood Ballroom, 5St. Cloud, Wis.
$1,200, Pavillion, Leroy, Ill.,
$1,400, 8; Ocean Trail Park Ballroom,
Florence, Ill., $%1,000, 9; White City
Park Ballroom, Herrin, IlIl., $1,458,
10; Coliseum, Benld, Ill., $1043. 11:

(See Hill Waxes Fat on page 37)
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Any Questions?

CHICAGO, Sept. 17. — Art
Talmadge, Mercury promotion
chief, this week illusirated that
“flackery begins in the home
office.” Rae Armstrong, Tal-
madge’s secretary, told her boss
Wednesday (14) that she starts
a half-hour weekly d. j. show
on her hometown station,
WJIMN, Elgin Ill, Saturday.
Talmadge claims her show was
not a result of his prodding,
but RBae is not commenting,
Her deal with the station stipu-
lates that she's given a carle
hlanche privilege in selecting
disks. Her first show will be
30 minutes of straight Mercury
platters.

Sinatra Returns
To Barton Firm

HOLLYWOQOD, Sept. 17.—Frank
Sinatra will expand his pubbery ac-
tivities by reactivating his interest
in the Barton Musiec firm. Sinatra
will join forces with Ben Barton and
Hank Sanicola in a three-way part=-
nership similar to the deal in effect
before the crooner bowed out of the
Barton set-up last year. Firm will
open offices in New York and Holly-
wood, with Barton handling the
Gotham end and Sanico'a as Coast
head. In addition, Barton will rep
Sina.ra songs in the East, both firms
comi.g under American Societr of
Composers, Authors and Publishers’
{ASCAF) wing.

First Barton DMusic plug will be
Could Ja? ditty recorded several years
ago by Sinatra and the Pied Pipers
but never re'eased. Disking will be
issued shortly by Columbin Records
in line with a pubbery deal. Sinatra
Somgs' plug tune will be On the Island
of Stromboli, also waxed by Columbia,

Pub firms will get benefit of
Sinatra’s five-a-week air series for
Luc v Strike ciggies as well as other
plugs which The Voice can now de=-
liver., When headlining Luckies' Hit
Parade the picture was the reverse,
since tunes touted were those on the
top rungs of the popularity ladder,
making it virtually impossible to plug
a new ditty

L.ondon Secures
Universal Wax

NEW YORK, Sept. 17. — London
Records has made a deal with Milton
Putnam, of Universal Records, for the
entire catalog of the Chicago diskery.
Putnam will continue to operate his
recording studios in that city. The
Universal masters, some of which
were issued on Vitacoustic before
Putnam pulled out of that now-de-
funct outfit, include sides by the Har-
monicats, among them the 1,000,000«
disk seller. Peg 0" My Heart, and some
by Gene Austin. Masters for Pul-
nam's double {eature Ilong-length
disks are also included, altho many
uf the old pop selections will probably
never be issued. London has acquired
the masters on a royalty basis.

This week London also took over
the Ted Herbert waxing of Take
Your Finger Out of Your Mouth, from
Marvel Records, of Manchester, N, H.,
and 1s releasing the platter immedi=
ately. The tune was written in 1926
and was recently rediscovered on an
old piano roll.

Ted Goon, “Mr. Goon Bones,"” whose
Crystalette cutting of Ain’t She Sweet
created a stir recently, has signed an

exclusive deal with London.
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Allen in Suit
Vs. La Tharpe;
Ditto La Knight

NEW YOREK, Sept. 17.—Foch Al-
len hags brought suit against gospel
singer Rosetta Tharpe, asking a de-
claratory judement to set aside the
divorce obtained by Miss Tharpe in
Las Vegas, Nev., in April, 1947, and
seeking $47,500 in booking and man-
agement fees. He also secured a judg-
ment for $17,850 against Marie
Knight, who has been appearing with
Miss Tharpe.

The suit climaxes a two-year hassle
between Allen and the singer, during
the course of which the American
Federation of Musicians (AFM) twice
nixed his claims against her and
twice revoked his booking license. Al-
len and Miss Tharpe were married in
1943 and entered into a management
pact in 1945, The management deal
was abrogated in 1946, {following
which, Allen maintains, he signed
Miss Tharpe to a booking contract
calling for 10 per cent of her earnings.

Third Attempt

In 1947 Allen hauled the thrush
before the Federation charging he
had $5,400 coming as his slice of the
554,000 he alleged she had earned
from November, 1946, to May, 1948,
In May, 1948, AFM refused his claim
and took away his license. He ap-
pealed, got permission to reopen the
case and had his agency license re-
turned. Subsequently his claim was
again turned down and his license
again revoked. Having exhausted
AFM resources he turned to law and
filed the currently pending suit in
State Supreme Court. Noah Braun-
stein, attorney for Miss Tharpe, has
until the end of this month to enter
an answer.

The $17,850 judgment against Miss
Knight was entered September 1 af-
ter she had allegedly failed to answer
a summons served by Allen in Au-
gust. The sum represents $15,000 in
commissions Allen claims is due him
over a three-year period, plus interest
after the thrush failed to answer.

. William Berkson represents Allen
in both actions.

Philly Deejays

Launch Ass’n

NEW YORK, Sept. 17.—Philadel-
phia area disk jockeys met Thursday
night (15) to launch Philadelphia
Disk Jockeys, an independent spin-
ner association. The organization
parallels New York's Metropolitan
Association of Disk Jockeys (MADJ)
in objectives and membership re-
quirements—both groups aim at fur-
thering publie service functions, both
are open to deejays in the respective
areas.

Officers elected Thursday night
were Eddie Newman, WPEN, presi-
dent; Hal Moore, WCAU, veepee;
Mark Olds W'JI-‘, treasurer; Fred
Bennett, WPEN, secretary; Ed Hurst,
WPEN, publie relations director, The
first item on the agenda is a fall bene-
fit for local charities.

AFM Delivers
Todd Ultimatum

NEW YORK, Sept. 17.—Mike Todd
was told this week by Loeal 802,
American Federation of Musicians
(AFM), that musical comedy condi-
tions would be applied to his pro-
jected wvariety show at the Winter
Garden, necessitating a 22-man ork
at $118 per man, Todd had hoped to
open 88 a vaudeville show which
would require only a 10-man ork at
$118 per man.

This payroll complication, plus
Todd's trouble in assembling the type
acts he wanted, may crimp the
project,

Todd had already corralled Frank
Fay and Bert Lahr for the olio.

802 Nixes Dues and Tax Hikes |

MUSIC 17

AFM-TV Huddle Fixed for

Oct 5 on Kine, Pic Musicians

(Continued from page 11)
no scale covering film. The scale for
live performances, one TV execu-
tive said a few weeks ago, is very
inadequate to TV's current needs.

Some of the current restrictions on
the use of kine material were ex-
plained in The Billboard of Septem-
ber 10. For instance, when a net-
work records a show which used live
musicians, that program can be
played on an affiliate station within a
narrow time limit—and it can be
played only over those stations which
were on the air at the time of the live
broadcast. Also networks want cer-
tain “permissions” with regard to
“"“pre-recording,” an aspect of produc-
tion which laps over into the cate-
gory of film making. And, of course,
in addition to kine and prerecording,

Shaw Clicks in
Opening Bash

NEW YORK, Sept. 17.—Artie Shaw
kicked off his first dance promotion
tour in half a dozen wyears with a
bang Wednesday (14) at the Sym-
phony Ballroom in Boston., It is
claimed that Shaw broke the record
for the house, which has a ecapacity
of about 1,500 persons.

Shaw's agency, General Artists
Corporation (GAC), claimed that the
orkster, who has come back to the
biz with a 17-piece dance crew, drew
mﬂre.than 200 people over the fire
capacity and that the fire and police
departments put the clamps on at
that mark.

there is the necessity of setting up a
scale for straight film—a scale which
1s needed by package companies
wishing to produce TV films.

Spotlite Turns
To Album Biz

NEW YORK, Sept. 17.—Spotlite
Records, one of the first diskeries
to follow Varsity with a 39-cent rec-
ord line, is discontinuing its single
records in favor of two and three-
record albums.

samples of the album line are be-
ing sent to distributors, jnecluding
Strauss waltzes, country and Western
and Latin-American packages. Jack
Berman, Spotlite topper, said that he
has not yet set a price policy but in-
tends to peg the albums at a price
lower than any in the current market,

Goodman for Roxy;
1st Name Ork in Yr.

NEW YORK, Sept 17.—Benny
Goodman and his full crew will be-
come the first name ork to play the
Roxy Theater here in about a year
when he opens there October 7 for a
two-week stay. Goodman will pre-
sent his book show package, which
the leader first showed at the Para-
mount Theater here last Christmas.

Goodman will get $12,500 per week
for his ork and wvaude contingent
which ineludes a dance team, Nicks
and Taylor, and comic Herky Stiles.

Victor and Columbia Distribs
Nudged by RRAC for Action
On 4 -Point Retailers’ Plan

CHICAGO, Sept. 17.—The newly
formed Record Retailers' Association
of Chicago (RRAC) has started ne-
gotiations with Vietor and Columbia

distributors toward the adoption of
plans which have been submitted to
the diskeries reps here. At a meet-
ing of RRAC held Wednesday (14)
officers of the association related de-
velopments of the past two weeks to
a meeting of 70 local retailers. The
RRAC meeting followed immediately
after a 45 r.p.m. kick-off banquet,
staged by Victor here in the same
hotel.

The first four points, submitted to
both Victor and Columbia -here, are
the same, with latter points dealing
with specific problems which retail-
ers are encountering with individual
companies, The retailers, thru their
legal counsel, Miltom T. Raynor,
have submitted the following recom-
mendations to both firms: (1) Before
any future price adjustments, each
retailer should be furnished with a
60-day notice prior to the adjustment;
(2) an assurance that all price strue-
ture be stablized by eliminating any
future “dumping clearance sales” be-
cause this type of clearance “for over-
produced inventory" is “catastrophic™:
(3) based on a dealer survey, the re-
turn privilege should be increased
to 10 per cent, because the advent of
45 anc{: 33 r.p.m. speeds have forced a
dealer to carry a wider and more
expansive inventory to meet custor T
demand; (4) dealer discount shoul oe

raised to 40 per cent, an additional 2
per cent, which is necessary because
of the current slump in retail sales.

Two additional recommendations
were made to James Norton, Victor
chief here. RRAC encouraged a re-
turn to the old return privilege for
broken and defective disks instead

of Victor's current practice of a
straight 1 per cent return privilege,
and a request that a standardization
of speeds be brought about in the
Victor operation,

Bob Samson, chief of Columbia’s
outlet here, said he would present the
program to Columbia brass, follow-
ing a meeting two weeks ago with
RRAC officers, while Norton told
RRAC officers to meet with him and
Paul Barkmeier, head of record divi-
sion, RCA Victor, here Friday (16).

Ben Chodash, prexy of RRAC, elab-
orated on the primary co-operative
buying attempts of RRAC. Com-
modity buying, Chodash showed by
a chart of wholesale prices given in-
dividual retailers and cost to RRAC
would provide a 20 to 3315 per cent
saving, Chodash said that the group
is eurrently activating a membership
drive, with each member being asked
to bring one new member to the next
meeting. He said that letters from
record retailers associations' in Mil-
waukee, Houston, Montreal, Phila-
delphia and Washington have been
receilved by RRAC, signifying that
they are watching local progress.

Posts, Local’s

Finance Sitch

Up for Airing

Bi-Monthly Confabs Due

NEW YORK, Sept. 17.—The mem-=-
bers of Local 802, at the by-law meet-
ing held Monday (12) at Town Hall,
voted overwhelmingly against any
raise in membership dues or engage=-
ment taxes. A capacity crowd of
2,000 members was on hand, appar=
ently to axe the Blue (administra-
tion) sponsored resolutions, and an
undetermined number was turned
away by the fire department. The
session, despite the wvirtual absence
of parliamentary procedure, went off
more peacefully than had been an-
ticipated and, unlike several of last
yvear's stormy gatherings, maintained
a semblance of decorum until the
“money bills" had been killed.

After settling that additional mem-
bership meetings would be called
every two weeks until the 50 resolu-
tions had been wvoted on, a motion
was made and carried to take up the
four dealing with dues and tax raises
first. President Dick MeCann re-
fu#>d to entertain the motion that
these be considered as one resolution
but later acquiesced after the first ni
these, which called for a dues in-
crease from $16 to $24 per annum,
was voted down by a near-unanimous
vote, The remaining three, which
called for %28 dues and 2 and 3 per
cent taxes, were then voied down
unanimously in a lump.

Manuti Heads Drive

Al Manuti, a leader of the Unity
group, spearheaded the opposition to
the rescolutions, charging that the in-
creases would be unnecessary if the
administration was properly run. He
pointed to the local's income of ap=-
proximately $1,000,000 per year and
to the present treasury surplus of
nearly the same amount. In the case
of a strike oceasioned by the current
squabble with the American Guild
of Variety Artists (AGVA), the
American Federation of Musicians
(AFM), not 802, would set up the
strike fund, he stated, pooh-poohing
talk that the local's treasury was in
precarious shape. He pointed out that
in the past year the local's employee
salaries have been increased by a
total of $23,500, and that the total
pay roll is now $450,000. The in-
creases include a raise of $6,500 for
the attorney, A. A, Berle: a $1,300 in-

(See 802 Nixes Dues on page 20)

Ted Steele Disks
On Col Pop Series

NEW YORK, Sept. 17.—Ted Steele,
disk jockey-maestro, who records for
Columbia Records international de-
partment, will have his next two re-
leases issued in the label's pop series.
Steele's waxings are all ecut under
the supervision of the diskery's inter-
national director, George Avakian,
who made the selections with an eye
to the broader pop market.

In a special rush release Columbia
is putting out Walter Solek’'s waxing
of Now, Now, Now Is the Time, an
American pop sung in Polish.
Avakian has also signed the Polish
Air Force Quartet, which is now
touring the U. S. The group is mak-
ing 86 appearances in 94 days.

Avakian and his wife, violinist
Anahid Ajemian, leave for a Eu-
ropean vacation September 20.
They'll return the first week in No-
vember.
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802 dMem

N. Y. Stand-By
Rule May Nix

Travel Bands

_Some Already Canceled

NEW YORK, Sept 17.—A serious
threat to the employment of name
traveling orchestras in presentation
houses thruout the natien geems im-

lielt In the demands of Local 802 of
he American Federation of Musicians
{AFM) made on the managements of
Broadway theaters last week. The
New York loeal in instructing the
Stern presentation houses that 802
musiclans would have to be employed
{whether they work or not) by the
theaters when music is used, dusted
off & long-standing regulation—
Article 18, Section 4—in the AFM
constitution and by-laws which reads
as follows:

“Traveling members cannot, with-
out consent of a local, play any

resentation performances in iis
urisdiction unless a local house or-
chestra is also employed.”

The band business ran {for the
walllng walls when it was learned
that the local had invoked the until
now inactive by-law regulation. Many
tradesters fear that the 802 move
may be picked up by the theater op-
erators as an excuse to drop name
band cshows In faver of straight
vaude formats, This is based on in-
numerable Incidents where Stiem
~smanagements have expressed s lack

#_,..-r"" of satisfaction with the box-office

values of high-priced ork shows.
Tradesters felt that if the B02 action
is picked up by other locals, the move
eould kill the use of name orks in
theaters thruout the country if man-
ggers follow the ghove stated logic.

Want Legal Test

In fact, the ork trade would wel-
come a legal test by the theaters of
the 802 demands. It is felt that un-
der the terms of the Taft-Hartiley
Act, and also because there has been
no precedent involving payment of
gtand-bys and or pit band tootlers in
pddition to traveling units In the
WNew York srea since the passage of
the T-H law, the local would be
gkatlng on thin ice In a court case.
And If legal action is taken, it would
be an indication to agents and man-
agers that the employment of name
orksters in Broadway houses still has
not fallen into the disrepute that the
theater bookers would have the trade
generally believe it has.

But the general attitude of Siem
managements at the moment indicates
that they have little intention of le-
gally combatting the 802 ruling. Most
expressed that this gave them *“an
easy out” from band shows. They
Eﬂint put that they now could hardly

e blamed for daniaging the band hiz
gnd that the only blame must lie with
the tootler union for disrupting the
15-year long run of name orks on
Btem boards.

Dates Canceled

However, the immediate aftermath
of the 802 statement to the theater
men resulted in the cancellation of at
least three name band engagements.
Woody Herman and Tony Pastor both
have been canceled out of the Para-
mount here, while Freddy DMartin
was canceled out of the Capitol Thea-
ter in favor of an all 802 ork to be
fronted by Emil Celeman. These
moves have been taken as temporary
measures until the full impaet of the
802 demands could be fully digested,
analyzed and a path of action deter-
mined by the theater managements.

Meanwhile, the Roxy Theater here
hired the Benny Goodman band for

Move Stirs Ork Biz

:| cided

RCA Sells 12,000 Red Seals
Right After Music Pic Preems

(Continued from page 4)

to temporarily forget the al-
bum and rushed Lanza's singles 1o
the stands,

It's all-outl co-operation belween
Metro and Victor, the fwo titans pit-
ting their il promotional weight
behind Lanza in launching his career,
All Victor ad copy on the Lanza disks
will plug the Midnight Kiss fibm. Vic-
tor's three-disk album contains four
longhair selections and two pop tunes
voiced by Lanza in the film. Pop tunes
include I Know, I Know, I Krow,
prenned by Bronislau Kaper and Bob
Russell, and the Jerome Kern-Herbert
Reynolds evergreen, They Didn’'t Be-
lieve Me. Operatic arias include
Verdi's Celeste Aida and Donizettii's
Una Furtiva Lagrima, Victor will
also fie in with Iturbi and recently
recorded his interpretation of Chopin's

Stafford Group
To Tour Campus

HOLLYWOOD, Sept. 17.—Jo Staf-
ford, Paul Weston ork and the Star-
lighters will go on a one-nighter
tour of college campuses during
Octocber, Cap-and-gown circuit trek
will kick off after the songsiress
closes her two-weelk stand st the
Chicago Theater.

Opening the tour at Noire Dame
University, October 15, the itinerary
includes Saginaw, Mich., October 16;
Grand Rapids, Mich., 17; Toledo, 18;
Fort Wayne, Ind., 19; University of
g-gichigan, 21 and Purdue University,

Show will Include the 25-piece
Paul Weston orchesira, the five Star-
lighters, Weston and Miss Stafford.

Revolutionary Etude, a selection
dominant!y presented in the screen
play.

Credits inelude Charles Previn, mu-
sical direciion: Leo Arnaud and Con-
rad Salinger, orchestrations, and
Tturk: for musical supervision,

Lee Zhifo.

Indie Pix Seek.
Cut Music Rate

HOLLYWOOD, Sept. 17.—Holly-

wood indie film makers, thru the
Independent MAlotion Picture Pro-
ducers Association (IMPPA) and

Society of Independent Motion Pic-

ture Producers (SIMPP), have asked
for reduced scales for film musicians.
Currently negotiating a new pact
with American Federation of Musi-
cians (AFM), indie pic producers are
seeking lower 1arantees in the
number of man hours required, as
well s a cut in pay for sidemen
employed on a regular basis,

Indies are presently paying $38.30
for & 3-hour minimun stint, the same
rate charged major producers. Indies
feel they should get lower scale be-
cause of economic conditions, etc,
Negotiations will eontinue next week
here, with J. W. Gillette, inter-
national studio rep for AFM, sitting
in for union Prexy James C. Petrillo.
Final okay, however, must come
from AFM topper. Contract with
majors, signed several weeks ago,
contained no changes in wages and
conditions, with pact to be effective
for one year.

Chi Spots Up Talent Nuts
As Orks Shqw Better Draw

CHICAGO, Sept. 17.—Hecent re-
gsurgence of band draw in eeveral
loeal spots has these spots upping their
talent nut for the fall and winter. Af-
ter a summer on the Edgewater Beach

Beachwalk, in which name orks did
more business than in 1948 when ihe
hotel utili¥ed semi-names with an
upped revue budget, Phil Weber, gen-
eral manager of the hostelry, is ex-
perimenting with top names in the
Marine Dining Room. Despite the
2,000-seat capacity of the Beachwalk,
as opposed to 450 seais of the dining
room, Weber has inked Griff Wil-
liams's ork to follow the incumbent
Henry Brandon, local orkster. Fol-
Iowing Williams on November 15 will
be Wayne King.

King, who will stay at the Edge-
water Beach until Christmas, is mak-
ing his first location siand since 1942
when he entered the army. Beginning
in 1945, King utilized his ork for
about three concert tours per year.
The King appearance will feature
his 18-piece ork, the Don Large 12-
person cheir and two featured vocal-
ists, Nut on the package will proba-
bly be the second highest in the his-

a two-weeker beginning October T in
spite of the new ruling. The Roxy,
which hasn't had a name ork show
in a year, employs a full pit ork all
year round which i1s due for a two-
week vacation and the Goodman ork
will fill this period.

viory of the hotel, Record payment
went to Vaughn Monroe, who received
a reporied %9,000 per week this sum-
mer for his ork and two acts.

King is taking the Edgewater Beach
job in order to maintain his ork in
this vicinity, His recent deal with
NBC TV for a web show stipulates that
the ork will air the video stanza from
here. The Edgewater Beach job
would also have King’s ork playing
an evening of straight concert in the
hotel's dining room on Sunday nights
after December 25. Tho the pact for
the latter deal has not been inked,
it's believed the signing will take
plaze next week,

The Blue Note, Loop jazz bistro,
last week inked Artie Shaw and his
17-piecer for a November 7-20 deal,
which is the first location stop booked
for the clarinetist in his current band
appearances, Shaw will take off
November 8 to do a personal with a
longhair symphony loecally, which was
bonked before the band tour. Frank
Holzfiend, Blue Note manager, has
Lionel Hampton following Shaw for
two weeks. He may conlinue to book
more bands, if the above two bookings
work out, Woody Herman, currently
in his second appearance at the Blue
Note in five months, has upped biz
considerably over his first stop.

The Aragon-Trianon ballrooms here
have sel Jan Garber for a two-weeker,
teeing off November 1 at the Trianaon,
while Freddy Martin is set for the
same amount of time, opening Sep-

tember 20 at the Aragon,
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Col.and Porgie
Answer “Valse
Triste” Suit

NEW YORK, Sept. 17.—Both Co-
lumbia Records and Porgie Music
contended this week that George
Williams is not entitled to mechanical
royalties for his arrangement of Valse
Triste, maintaining that Williams
wrote the arrangement for hire for
Gene Krupa, and that if there is any
valid copyright in the number as
recorded by Krupa, Williams has no
legal or equitable interest in such a
copyright.

The Columbia and Porgie views
were aired in their answers to the
suits instituted by Attorney Philip
F. Barbanell for Williames last July
(The Billboard, July 16). The suits
claiming that Williams's arrange-
ment of Valse Triste, a public domain
melody by Sibelius, was turned over
to Porgie for publication and offered
by the pubber to Columbia royalty-
free, asks that Porgie be ordered to
return the copyright to Williams and
that Columbia pay Williams a royalty
of 2 cenis for each of the EKrupsz
records sold.

Jurisdiction Disputed

Columbia’s defense, in addition {o
the charge that Williams did the job
for hire, also alleges that the matter
does not fall within the jurisdiction of
the federal courts and that Williams
knowingly participated in the prepa-
rations for the Krupa recording with
the wunderstanding that the disks
were to be sold as a public domain
work, The fact that he took no action
to assert his rights until after the disk
was made and sale and distribution
begun constitutes an estoppal of his
rights, the Columbia answer states.

Porgie, which had refused Wil-
lams's request to sue Columbia for
mechanical royalties for the Krupa
record, stated that there was no legal
basis for the action, which would
be “doomed to failure.”

Trade Intrigued

There is considerable trade interest
in the outcome of the suif, which
may establish a precedent in the ob-
ligations of diskeries to writers and
pubbers of public domain arrange-

ments.

ABC-Eélgle Sets
Woolworth Deal

HOLLYWOOD, Sept. 17.—ABC-
Eagle Records this week ﬁn_lagged a
top distribution plum by signing a
deal with the F. W. Woolworth chain
for release of its ABC 389-cent pop
platters thru 500 retail dime stores.
Deal, as disclosed by indie plattery
head Gorden Burge, will assure the
sale of at least 1,000 pressings per
store for a total of 500,000 copies
monthly, thus marking one of lushest
tie-ups to be achieved by an indie
waxer here. )

Low-price disk line will feature
proven hits waxed by name and semi-
name artists. Burge Iis currently
negotiating with talent to bolster his
artist line-up and is close to snag-
ging Dick Powell. Powell, one-time
Decca recording artist, has been out
of the disk field for several years but
is now reported anxious to resume
warbling career.

BMI Inks Carpenter

To Seven-Year Pact

HOLLYWOOD, Sept. 17.—Imogena
Carpenter was inked to a seven-year
cleffing pact by Broadcast Music, Inc.
(BMI), this week, with deal guaran-
teeing the fem tunesmith $750 a year
for first two years and graduated
hikes thereafter., Deal was made
by Robert Sour, BMI director of
writers’ relations.
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These are the Songs
All America is Singing . .

% THE BLUE SKIRT WALTZ GUY LOMBARDO SEA )
HOMECOMING WALTZ Decca 24714 08

28 % DIME A DOZEN JACK OWENS il
" & 1 Gl DAL CiT 13 JEALOUS HEART Decca 24711 R
< , CAN' ANDREW'S SISTERS e
2o K THE WEDDING OF LILI MARLENE with GORDON JENKINS % HOP-SCOTCH POLKA (SCOTCH Hor) CUXTOMBARDO oy
I.:q' : ﬁ Decca 24709 DANGEROUS DAN McGREW Decca 24704 '.f'_.'_fl
Bt | % DON'T CRY JOE (Let Her Go, Let Her Go, Let Her Go) % SOMEDAY (You'll Want Me fo Want You)  AILLS BROTHERS ; IR
N 1-“ PERHAPS, PERHAPS, PERHAPS (Quizas, Quizas, Quizas) ON A CHINESE HONEYMOON Decca 24694 1' §
e GORDOI JENEINS s WHO DO YOU KNOW IN HEAVEN INK SPOTS [/
5 ”‘;:*._- (That Made You the Angel You Are?) Decca 24693 etz
B % A DREAMER'S HOLIDAY EILEEN WILSON and GORDON JENKINS YOU'RE BREAKING MY HEART e
-.'.r] | TELL ME WHY Decea 24738 LN
LN % MAYBE IT'S BECAUSE DICK HAYMES with GORDON JENKINS e
e é % | NEVER SEE MAGGIE ALONE BOB HANINON IT HAPPENS EVERY SPRING Decca 24650 Lirel
) | AIN'T SHE SWEET and JOHNNY RYAN ol
Rl b Decca 24739 % WARM RED WINE ERNEST TUBB L
¥ ﬁa. | S PLAY THAT BARBER SHOP CHORD HT WY FLIPING ROSE Deect S0I2 gy
G EVELYN KNIG L ieg
:*T . COUNTERFEIT LOVE and FOSTER CARLING % SLIPPING AROUND ERNEST TUBB
L fﬁ‘ a Decca 24719 MY TENNESSEE BABY b
Y F"' 1 Y WHISPERING HOPE ANDREWS SISTERS
RiAfL S LOVELY NIGHT Decca 24717
'i%-;?.- /] (Barcarolle from “Tales of Hoffman™')
L ieh :
e % WEDDIN' DAY BING CROSBY and ANDREWS SISTERS Single Records
~ BETSY Decca 24718 75¢ (plus tax)

AMERICA'S FASTEST SELLING RECORDS!
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Cong. Library
Survey Backs
Excise Repeal

(Continued from page 15)
fessional musicians, it is a tax on the
tools of their trade,” stated the book-
let, which runs to 104 pages.

“The phonograph and the radio
are more and more becoming im-
portant media for the dissemination
of education and culture,” the sum-

mary continued. “Yet increased prices
and resulting increased taxes are
holding back sales, production and
employment, It is also rather anomal-
ous that when 'drives' are being made
for the public support of symphony
orchestras, the pgovernment should
impose a tax on instruments pur-
chased for use in the orchestra and
on radios used to hear the programs
on the air.”

The summary of -opposing argu-
ments also cites a burden on domestic
shipping in applyving the tax to ra-
dio receivers, and it points out that
there is some measure nf "discrimina-
tion,” inasmuch as expensive tele-
vision sets are largely tax-free, while
less expensive radio and TV sels
are “fully taxable.,” The summary
adds that *another inequitable fea-
ture of the tax is that it applies to the
price for which sets are ‘sold by the
manufacturer.’” The inequality arises
“as between manufacturers who, on
the one hand, sell under their own
trademark thru retailer outlets and,
on the other hand, manufacturers
who sell to chain stores and depart-
ment stores who market under their
own mname.,” The chief argument
raised by supporters of the excise
levies, according to the summary, is
that musie is entertainment and that
entertainment is in the luxury class.

Admissions Tax

—"1n reviewing pro and con &argu-

ments on the admissions excise taxes,
the summary of opposing arguments
runs five times longer than pro argu-
ments. Chief argument supporting
the admissions excises, according to
the summary, is that niteries, thea-
ters and other amusement places con-
stitute taxable luxuries. Topping off
opposing arguments summarized in
the study was the contention that the
tax is discriminatory and regressive,
since, as applied to the legitimate
theater, musical concerts, and the
like, it places the nation in "“a posi-
tion of taxing an industry that other
nations consider a proper subject of
State subsidy.” "It also diseriminates
in making these industries compete
with the free radio,” the summary
points out.

“Ag for taxing the circus and the

i movies—the only form of relaxation

many people have in rural areas—
the tax is on the poor man’s enter-
tainment and the pleasure of chil-
dren,” continues the summary.

Niteries Hit

Niteries, it adds, are “severely hit”
by the 20 per cent tax and “they can

‘only ask for a repeal or reduction

thereof to save them from ‘an eco-
nomiec crisis which perils the entire
industry.' ™ The summary goes on to
state that *“if admissions are to be
taxed at all, the tax should be levied
locally, since the subject taxed is
essentially local in character.”

““As a matter of fact, nearly half the
Btates and some local units are al-
ready taxing admissions,” it points
out.

Incidental -to the issuance of the
Library of Congress report, members
of the National Federation of Inde-
pendent Business sent thousands of
gigned ballots to their congressmen
demanding revisions in excise taxes
as a spur to consumer purchasing
Eower. Results of a poll undertaken

¥ the Federation showed 80 per
cent of the members supporting out-
right repeal of the excises, while 8
per cent were against eliminating the
taxes and 2 per cent failed to vote.
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802 Nixes Dues
And Tax Hikes

Continued from page 17)

crease for public relations man, Ar-
nold Reichman; a new $5,200 job of
associate editor of the local’s journal,
created for Robert Sterne, a defeated
member of the Blue ticket and four
other new employees for a total of
$10,000. He also asserted that the
local could save up to $55,000 a year
by handling members' insurance it-
self. Insurance presumably takes
three-fourths of each member’s dues
under the present arrangement with
an outside company. Manuti offered
his services gratis for the rest of the
year to cut the operating costs of the
local.

The insurance issue, and the hiring
of several employees whose essential-
ity was questioned, gave rise to com-
ment by several other speakers. One
member termed talk of the local fold-
ing as “ridiculous,” pointing out that
if it folded today the AFM would
have another local here tomorrow,
gince this city is the center of the
music business in America.

Decks Cleared

A string of officers managed {o tie
up the proceedings for some time
with speech-making, but were event-
ually shouted down by members de-
manding a vote on the first dues=-
raise resolution. Following the vote,
there was little administration re-
sistance to Max Aarons' proposal for
lumping the three remaining money
resolutions, The ©purpose of the
grouping was to get the entire issue
of raised membership fees cleared
away to preclude any amending or
adopting of the resolutions by the
nine-man executive board in the
event that disorder or lack of a
quorum prevented a membership
vote.

Altho the session was held together
by the memebrs’ dogged determina-
tion to preserve the monetary status
quo, there were several displays of
fireworks. At one point Secretary
Charles Iucci countered Manuti with
the claim that Manuti himself had,
as a member of the executive board
in 1947, proposed a raise in officers’
salaries. Manuti then, and in a later
remark, called Iucci “a liar.”
to the oral vote Max Aarons insisted
that the floor mike be discontinued
to prevent the possibility of tamper-
ing with the vote thru amplification.

The board promised to try to get
the same hall for the follow-up meet-
ing two weeks hence (26).

Adams-Goldst’n
Pubbery Set

HOLLYWOOD, Sept. 17.—Papers
are readied binding Berle Adams and
Sidney Goldstein in a music pub
enterprise. Goldstein was formerly
associated with George Simon. Firm
will be tagged Sidney Music and will
be in the American Society of Com-
posers, Authors and Publishers
(ASCAP) fold. *

First plug tune is Frank Loesser's
Roseanna, title song of Samuel Gold-
wyn's Roseanna McCoy pic. Adams
will retain his other pubberies, Pic
(ASCAP) and Preview, Broadcast
Music, Inc.

Larry Vincent Sets
Up Own Pub Firm

CINCINNATI, Sept. 17. — Larry
Vincent, head of Pearl Record Com-
pany, Covington, Ky., has formed his
own publishing firm, the El Vee Mu-
sie Publishing Company, Firm's first
release will be How’s My Baby To-
night?, written by Vincent in col-
laboration with Haven Gillespie, to
be followed by Ragged But Rinht
and a Christmas ditty, Let's Trim
Our Little Christmas Tree.

s Billbosrd

Wof St. Louis.

Prior

BM[_Expects
Early Renewal
Of Hotel Pact

NEW YORK, Sept. 17.—Broadcast
Musie, Inc.,, (BMI) expects that its
current licensing pact with the Amer-
ican Hotel Association (AHA) will
be renewed on a status quo basis
when Harry P. Somerville, BMI non-
radio licensing head, meets with the
hotel men at the forthcoming AHA
conference in San Francisco the week
of October 3.

The current agreement will have
run its three-year tenure December
31, 1949, The pact calls for a licens-
ing fee of one-half of 1 per cent for
the first $50,000 of the music and
entertainment pay roll, one-quarter
of 1 per cent above $50,000.

Somerville will also confer with
BMI's regional licensing represenia-
tives in Chicago, New Orleans and
San Francisco on the trip. He will
set up an office in Kansas City, Mo,
to. supervise licensing in Missouri,
Kansas, Nebraska and Iowa, The
area had formerly been handled out
BMI has been running
into difficulty with ballroom ops in
this terrifory (see other story in this
department) and is realigning its li-
censing operation there,

Somerville denied reports that he
had been having similar difficulty
in California, stating that Southern
California ops were virtually 100 per
cent signed with BMI. He showed
a Billboard reporter the card file on
the area, show’ -g 22 ballrooms signed.
The only important holdout is Horace
Heidt's Trianon in South Gate.

Midwest Terp

Op Bars BMI
Tunes by Orks

NEW YORK, Sept. 17.—Tom Arch-
er, top ballroomm operator in the
Middle West, is refusing to allow
bands to play Broadcast Music, Inec.
(BMI)-licensed music in his loca-
tions, pending settlement of negotia-
tons with BMI. According to band
managers just back from the Midwest,
Archer is attaching a rider to con-
tracts to this effect. The situation is
particularly touchy in view of the
fact that BMI now has a number of
hit tunes, You're Breaking My Heart,
Jealous Heart, Roomful of Roses and
Someday. Thefe tunes, of course, are
high on the record lists, pull many re-
gquests and are therefore included in
books of most bands,

According to BMI most top ball-
rooms in the East and Midwest have
signed BMI contracts. Negotiations
with Archer are currently going for-
ward.

Brown Locating

In Cleveland

NEW YORK, Sept. 17. — Phil
Brown, veepee with the Willard Alex-
ander Agency, will leave the Alexan-
der org next week to go into his own
booking business in the Cleveland
territory. Brown joined Alexander
about six months ago following his
departure from the William Morris
Agency. Brown was instrumental in
bringing Claude Thornhill's ork to
the Alexander agency for manage-
ment.

Brown originally came out of the
Cleveland territory. He opened the
Cleveland band office for the William
Morris Agency some years ago and
frorn there moved to that agency’s
Chicago office and finally into the
New York headquarters to top the
Morris one-nighter department,

Brown will be replaced in the Alex-
ander org by an asct man who will
start to develop an act department for
the agency. The replacement has not

yet been selected,

Rosen Presses

Philly Dealers

(Continued from page 15)
vision sets, so much so that the Rosen
company has had to put the dealers
on an allocation basis. But the
dealers have been notoriously slow
in falling into the 45-r.p.m. step. As
a result, with not too much subtlety
they were told that RCA Victor
doesn't need dealers to sell TV sets.
And in order to continue to sell TV
sets, the dealers will have to push
the 45-r.p.m. records and record-
playvers just as hard.

Tie-Ins Common Practice

It's no secret that local dealers,
for the most part, have been using
their TV merchandise almost like
“loss leader” items. Common prac-
tice is to drop an average of 20 per
cent off the list price. However,
such sales are mostly tied in with a
refrigerator, a gas range or a set
of furniture, which gives the dealer
a handsome profit. As a result,
dealers have been treating records
and record-players as a bad penny.

If the dealers want to make any
tie-ing, they were told, it should be
with the company's 45-r.p.m, line,
It was emphasized that now that the
record players have dropped to
$12.95, such sales should meet no
customer resistance. Moreover, the
customer can plug in the record
plaver to the wvideo set, making a
TV-record player combination Ifor
only the additional $12.95. Altho
it wasn't said in so many words,
the implication was strong enough
that if the dealer wants to be pro-
vided with TV sets, he should sell
the set only to thosge customers pur-
chasing a 45-r.p.m. record-player,

The Billboard Helps

Timed perfectly for the meeting
to make for a strong merchandising
point in getting across the idea to
the dealers was- the September 17
issue of The Billboard. Rosen offi-
cials quoted from the Seeburg juke
box ads in that issue telling how
the coin machine was being adapted
to 45-r.p.m. play.

In addition to factory {folk, the
matinee and evening pep meetings
were addressed by Raymond Rosen,
president of the distributing com-
pany; Tom Joyce, vice-president and
general manager, and a former RCA
Victor veepee: Harry Lasky, general
sales manager; Paul Knowles, rec-
ord sales manager; Bill Strandwitz,
general radio and television sales
manager, and Harry Bortnick, gen-
eral advertising manager, For added
come-on, maestro Vaughn Monroe, in
town with his bard, made a per-
sonal appearance.

Eckstine-Brown

Coast Gross 8G

HOLLYWOOD, Sept. 17.— Disk
jockey Gene Norman's Shrine Aud
concert promotion, co-featuring Billy
Eckstine and the Les Brown band,
packed the house with 5,500 people
and rang up an $8,145 b. o,

Eckstine’s deal with Norman calls
for a 50 per cent slice of the gross
up to $6,000 with 60 per cent of the
gross above the 6G mark. Norman
paid off Brown band from his piece
of the take,

Tucker Signs

MGM Wax Pact

NEW YOREK, Sept. 17. — Tommy
Tucker, who recently returned to an
active status in the band biz, this
week signed a waxing pact with MGM
Records. Tucker formerly waxed for
Columbia Records.

He has his first MGM date Tues-
day (20).
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Spikes Rumored JATP Company Skeds Extensive

Andrews Split| Tour With Heavy Talent Nut

HOLLYWOOD, Sept. 17. — Lou
Levy, manager and guiding light of
the Andrews Sisters, this week
spiked rumors that chirpers were
slated to break up their act by de-
claring flatly, “The Andrews Sisters
are the female Jolsons of this era
and will have just as long a life in
showbiz."

Miffed at gossip that all was not
well with the trio, Levy attributed
the rumors to *“all girl trios in
America who are trying to break
up the Andrews Sisters.”

From a more rational viewpoint,
however, he pointed out that the girls
have six years to go under their
Decca Records contract and are
mutually contracted to each other for
the next seven years thru their Eight-
to-the-Bar-Ranch Corporation. More-
over, gals have over a million dollars
in bookings still to be fulfilled, in-
cluding personal tours in England,
Australia and a date at London's
Palladium Theater next summer, lat-
ter stint to pay $60,000 for four
weeks' work.

Sig-Hi Tone Plans
Xmas Album Sale

NEW YORK, Sept. 17.—Signature-
Hi Tone, the low price diskery, will
market two Christmas albumes, taken
from the original Signature catalog,
at the firm's current retail level.
The packages will be issued in envel-
opes at three disks for $1.25 and in
hard cover boxes at $1.39 per set.

The two packares are the Ray
Block Christmas Carols and a group
of popular seasonal favorites as per-
forimed by Block, Monica Lewis and

Johnny Long’s ork.

The Billboard
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NEW YOREK, Sept. 17, — Norman
Granz's Jazz at the Philharmonic
(JATP) concert company hits the
road this week on its ninth tour,
jumping off at Carnegie Hall tonight,

and elosing in Newark November 19.
The unit will play 32 dates in be-
tween, including five in Texas, the
1.I ﬂgP‘s first appearance in the South-
and. :

The current edition of JATP stars
Ella Fitzgerald, Buddy Rich, Roy
Eldridge, Tommy Turk, Lester Young,
Coleman Hawkins, Flip Phillips,
Hank Jones and Ray Brown, afford-
ing Granz his biggest nut yet, with a
pay roll of $9,100 for talent alone,
or a $1,000 jump over his most recent
tour earlier this year. He's working
against a break-even point of $4,100
nightly, as compared to last year's
high $3,600. The main difference is
due to routing. The whole tour is
being flown.

Granz, as usual, is handling all the
booking and promotion himself. He
also produces his own souvenir book,
which sells for 50 cents, and he car-

ries his own man to sell same. He
averages 25,000 books per tour.
Tickets range between $1.20 and

£3.60.
I"lans 63 Yearly

Granz now plans 65 concerts a year
with the JATP unit only. He's pre-
viously handled tours by Stan Ken-
ton, Woody Herman and others. He
will play the same circuit again from
January 15 thru April 1.

Granz has previously turned down
bookings in the South where the hall
would not lift its segregation rule.
Now, on his Texas dates, all of which
are held in municipal auditoriums,

he has received guarantees of equal
seating advantages for white and col-
ored patrons on a vertical plan, rather
than according to the wupstairs-
downstairs rule. In the New Or-
leans’ Municipal Auditorium, how-
ever, he was unable to make such a
deal, and is by-passing the city.

Granz takes the entire company to
Mexico City from November 5 to 10,
but playing dates there haven't been
cleared as yet.

At the opening concert here to-
night, Grantz flew in Canadian pian-
ist Oscar Peterson, and also presented
Charlie Parker as added surprise
starters. Mercury Records this week
has issued ‘his JATP album, Volume
10,

Dana Ogles Pop
Pub Venture

NEW YOREK, Sept. 17.—Walter
Dana, Dana disk topper, having
pulled out of nearly consummated
publishing tie-up with Dave Dreyer,
is laying plans to enter the pop pub-
bing {field himself. Having pre-
viously turned up such winners as
Helen Polka Open the Door, Whose
Girl Are You? and others of Eu-
ropean origin on his label, Dana has
now taken over several American
pop-type tunes., These will be cut
for the label by American artists, and
if any show action, Dana will activate
the pubbery and put on a staff,

Dana Music already holds over 300
copyrights, of which 15 have been
printed commercially.

SPA Signs 16
During Summer

NEW YOREK, Sept. 17.—Sixteen
new members joined the Songwriters
Protective Association (SPA) during
the summer, it was announced by
Miriam Stern, SPA secretary., They
are Vic Damone, Marilou Dawn,
Eugene Ettori, Andy Gibson, Charles
Kovach, Herman Parris, Jimmy
Shirl, Paul Tripp, Mary Lou Wil=
liams, Benny Carter, Ben Raleigh,
Bernie Wayne, Al Trace, Al Perry,
Phil Moore and F. Chase Taylor—
the latter being the square monicker
of Colonel Stoopnagle,

In addition, the estates of song-
writers Charles Wakefleld Cadman,
Michael Rourke, Frank Herson, Sid-
ney Holden and Sam Perry were
admitted to membership.

The number of pubbers who have
signed the basic agreement with
SPA now stands at 210. 5Still out-
side the fuld are Paramount, Leeds,
Southern and Chappell.

Gala Music Names

Camito Prof. Mgr.

NEW YORK, Sept. 17.—Lou Ca-
mito, who recently resigned as part-
ner in the Bob Warren pubbery, has
been appointed professiona' manager
of Gala Music, the reactivated Bill
Gale publishing firm.

Gala, a Broadeast Musie, Inc.
(BMI), affiliate, was reactivated by
Gale largely on the strength of his
having landed 44 records on 18 tunes
this year (The Billboard, September
10).

Two Gale originals are skedded for
immediate plug activity by Camito.
They are I Want Some Lovin' and
Honey,
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From The Musical Comedy Smash Hit,

KISS ME KATE

— CENTURY THEATRE, New York

— SHUBERT THEATRE, Chicago

® Produced by SAINT SUBBER and LEMUEL AYERS ©

Cole Porter’s

WUNDERBAR

Recorded by:

ALFRED DRAKE

Columbia
@ f
HILDEGARDE
Decen
e
JANE PICKENS

and
ALFRED DRAKE

RCA Vicior
B
HENRI RENE
RCA Victor
®
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GREATEST RECORD

00T, T00T.
TOOTSIE!

(GOOD-BYE)

from ““JOLSON SINGS AGAIN"

Stecial Releace

BREAKING FOR AN OVERNIGHT HIT!

M-G‘-M RECORDS

THE GREATEST NAME IN ENTERTAINMENT

The Nation’s Top Tunes

Based on reports received last three days of Week Ending September 16

The nation’s 10 top tdnes, THE HONOR ROLL OF HITS, Is dete¢rmined by a sclent
tabulation of various degrees of each song's popularity as measured by survey features of [
Blllboard's Music Popularity Chart.
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HONOR ROLL OF HITS

(Trade Mark Reg.)

Published by Algonquin (BMI)

'oulni BRE&”HG H' HE'&RT Published by Algonguin (BMI)

Records avallable: P. Brito Harmony 1051: R. Case Ork, MGM 10478;: B, Clark,
Col (78138546, 1LP)1-296; V. Damone-G,. Osser Ork, Mer 5271; Ink Spots,
Deg 24603, J. Garber, Cap 57-7189; B. Harrington, Vacalinn B5018; P. Reed,
Dance-Tone 351; T. Manners, YVarsity 160: R. Flanagan Ork, Bluebird 30-0001

Electrical transcription libraries: Bob Eberle, World, Chnuck Foster, Lang-
Worth; Johnny Guarnierl, Thesaurus; Eddie Skrivanek, MocGregor; Frankie
Muasters, Lang-Worth.

H'MH H.H.I. Uf HGSES Published hyﬂillllll‘h::z :1;:::2“5:.“:- (BMI)

Records available: P. Brito, Harmony 1051; Cass County Boys, Dec 46174 C,
Foster Vocalion 55013; D. Haymes, Dec 24632; E. Howard, Mer 5286; 8.
Kaye-D. Cornell, V 20-3441; G. Morgan, Col (TRI20504, LP12-272] P. Reed,
Dancetone 355; 8. Sims. Coral 60067; The Starlighters-P. Weston Ork, Cap
B7-617: SBons of the Ploneers. V 21-0065; P. Terry-RH Arthw GQuariet Hi-Tone
145: J. Searle Ork, Bluebird 31-0012; J. Wayne, Cuol (78138525, (LP)1-278;
Cousin Abner, Talent T47. -

Elecirical transeription libraries: George Wright, Thesaurus; Jan Garber,
Capitol: Eddy Howard, Worla; Eddie Skrivanek, MacGregor, George Towne,
Associated: Al Trace, Lang-Worth: Foy Willing, Lang-Worth; George
Wright, Thesaurus; Dave Terry, Muzak,

SOMEDAY (YOU'LL WANT ME TO WANT YOU) ruyiiiea by Duchess (s

Records available: P. Best-Four Tunes, Mapor 1185; R. Bloch Ork, Hi-Tone 134;
Mills Brothers, Dec 24604; V. Monroce Ork, Vi78:20-2510: 145147-2086G; A.
Bmith, MGM 10496: T. Tucker, Harmony 1056;Philadelphia String Band,
Tempo TR 658: P. Reed, Dance-Tone 375: The Ravens, National 9088
Elton Britt, V 20-1864; H. Winterhalter-J, Thompaon, Col 38533,

Electrical transeription libraries: Nat Brandwynne Ork, World, Chuck Foster,
Lang-Worth; Novatime Trlo, Thesaurus.

By Smith - Gill i
THA] ['.I{H" Ulﬂ EUH Published by ynuhr]::i“ Muni:ﬁ%:rp‘ {ASCAP)

Records avallable: ¥, Laine, Mer 5318; T. Manners, Varsity 101; D. Martin,
Cnp 57-726: B. Houston, MGM 105609; H. Vance & Vocnl Quartet, Castle 524;
V. Monroe Ork., Vi78120-3531; (45)47-3018; 8. Vaughan, Col 38560,

Electrical transcription libraries: The Swinglones-The Jumpin' Jacks,
Thesaurus.

The title “HONOR ROLL OF HITS," is & reglstered trade-mark and the lsting of
the hitz has been copyrighied by The Billboard.
out The Billbnard's consent.

Thia Week

Usze of either may not be made with-

Last Weel

1

SOME ENCHANTED EVENING 50iheisy Witiamaon ascar 3

From the Broadway musical, "“South Pacifie™

BRecords avallable: 8. Black Ork, London 455; B. Brees-The Paulette Sisters,
Capri 2001; P. Como-M. Ayres Ork, ViT78)20-3402, 145147-2800; B. Crosby-J. B.
Trotter Ork, Dec 24600, J. Davis, Harmony 1048; B Harrington, Voecallon
B5000; A. Jolson-V. Young Ork, Dec 24867; J. Laurenz-J Carroll Ork, BMer
5276; J. Saunders-R. Bloch Ork, Hi-Tone 122; F. Binatra, Col 38448; J.
Btafford-P. Weston Ork, Cap 57-544; P. Weston Ork, Cap 67-629; H. Winter-
halter Ork, MGM 10380: E. Young. Bluebird 31-0008: Eadie and Rack, Dec
24707; D. Blanchard-38. Ellison, ABC 107.

Elecirical ctranscription llbraries: Jimmy Dorsey Ork, Standard; Shep Flelds,
Lang-Worth: Dick Haymes-Carmen Dragon Ork, World: Elllot Lawrence,
Assoclated; David LeWinter Ork, Standard; The Music of Manhattan, NBC
Thesaurus.

J By Harry Ruby and Johnny Ecott
m"BE “s BE(.M!SE Fublished by Bregman-Veoceo-Conm (ASCAP)
RBecords avallable: H. Babbitt-The Veltones, Vocalion 55014; Bob Crosby-M.
Morgan, Col 38504; D. Haymes-G. Jenkins Ork, Dec 24650; E. Howard Ork,
Mer 5314, A. & D. Russell-B. Cole Ork, Cap 57-850; C. Thornhill Ork-R.
MeIntyre, V 20-3456; Connle Halnes-The Highliters, Coral €0070; P. Reed,
Dance-Tone 363; L, Armstrong, Dec 24751,

Electrical transeription libraries: Bob Crospby, Standard; Eddy Howard Ork,
World; The Manhattan Nighthawks, Thesaurus.

By J ie Lom Carson
JEALOUS HEART Published by Acuff-Rose Publications (BMI)

ecords available: C. Balley, Bullet 1083; J. L. Carson, Dec 46176; E. Duchin,
anrmun}' 1060: D. Falligant, MGM 10521 B. Lawrence, YVi(78)20-3538,
{45) 47-3026: A, Morgan Ork, London 500; J. Owens, Dec 24711: H, Winter-
halter Ork, Col 38583; Ivory Joe Hunter, King 4314; R. Turner, Varsity 213,
(Mo information on electrical transcription llbraries avalinble as The Billboard

goes Lo press.)

LET'S TAKE AN OLD-FASHIONED WALK povicned s, ivine Bertin o soam)

From the Broadway musical,
. “Miss Liberty"

Records =zvailable: J. Bradford, Bluebird 31-0010; P. Como-M. Ayres Ork,
Vi(T8120-3468, (45)47-2031; B. Harrington, Vocalion §55018; D. Haymes-G.
Jenkins Ork, Dec 24666; P.. Masters Ork, MGM 10485: The Pepperettes-H,
Parr, Horace Heldt M 1012; F. Sinatra-D. Day, Col 178)38513, 13311-380;
J. Wayne-J, Wilson Harmony 1047; M, Whiting-F. DeVol Ork, Cap 57-666;
P. Reed, Dance-Tone 363: A. Dale-The Riddlers-8. Fisher Quartet, Bigna-
ture 182.

Elecirical transeription llbraries: Kay Armen, Assoclated; Loulse Carlyle-
The Music of Manhattan Ork, Thesaurus; Cavaleade Ork-D'Artega, Dir.,
Lang-Worth,

HH“{EB“(L By Roy Alfred and Andy Gibson
Fublished by United (ASBCAP)

Records available: Blg Sis Andrews, Cap 57-70000: P. Balley-Hot Lips Page,
Harmony 1049; C. Calloway & His Cab Jivers, Hil-Tone 135; T. Dorsey Ork,
¥V 20-3427; B. Goodman, Cap B7-678; L. Hampton Ork, Dec 24652; A, Kirk,
Vocallon 65009: B, Marshall-Cozy Cole Ork, Dec 48099: R. Milton & His Solld
Benders, BSpeclalty BP 328: The Plg Footers, Mer 8130; F. BSinatra,
Col (78)38486, (LP)1-212; P. Willlams, Bavoy 683,

Electrical transeription lbraries: Hay Anthony Ork, Lang-Worth; The Jumpin'
Jacks, Thesaurus,

muﬂ-ﬂmﬂ Hms U'F mml‘“"i l‘uh]lli;.ieg Eb;lrniluld'ﬂ‘:lt: iﬁzgﬂl"]

Records avallable: €. Cavallaro, Dec 24678; E. Duchin, Harmony 1060; Fentane
Bisters, V(78)20-3504, (45)47-28768; 4 Hits and a Mizs-The Veltones, Vocallon
B5015; D. Jurgens Ork, Col (78)38530, (33)1-283; G. MacRae, Cap B7-TIl;
A, Mooney Ork, MGM 10446; P. Reed, Dance-Tone 360; The Tattlera, Blue-
bird 31-0011.

(No information on electrical transeription llbraries available-aa The Billboard
goes to press.)
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(AND “78” T001)

THE CERTAIN SEVEN

(Bast sallers that ne dealer
can afford te bs without)

Someday—Vaughn Monroa
20-2510=47-1984*

Soma Enchanted Evening
—Parry Como
20-3402=47-2894%

Reom Full of Roses
—3ammy Kays
20-3431=47-2%08"

She's grabbing a big hunk of the
glory in “SOUTH PACIFIC”. ..
picked by THE BILLBOARD for

Best Supporting Performance
LET HER GO, =
“DON’T CRY JOE” {l L |-||1 0. (Actress) of The Year! Critics ravel
LET HER GO) Playgoers rave! Now see the
W ( n  whole nation rave! Don’t miss this
I_OVES A WEGOUS TH‘NG tremendous recording event!

RCA VICTOR 47-3050 (20-3557)

’R@AWGIORReeom

RCA VICTOR DIVISION RADIO CORPORATION OF AMERICA, CAMDEN, NEW JERSEY

Danse of the Hours
—3pike |ones
2-3516=47-2992%

Lat's Taka an Old
Fashlonsd Walk

—Perry Como
20-3469=47-2911

m Throwing Rice at

the Cird 1 Lovae
—Eddy Arnold

21-0083=48-0080"

Clalr de Lunea
—jose lturbl
11-8851=49-0174%

The stars who make the hits

®Alsa Available on 45 RPM
ara on .

The 45" now priced
for mass sale! Get set

for bigger and bigger World's Fastest Automatic Changer now only 7%%'

business on your RCA
Victor 45 rpm hifs|
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Sheet Music e
Based on reports recelved last three days of WEEH Endi"g SEP'IEmher 'I.ﬁ
BEST-SELLING SHEET MUSIC
e /| L
Tunes listed are the national best sheet music sellers. List iz based on reports
recelved each week from sll the natlon’s sheet music Jobbers. BSongs are listed
according to greatest number of sales. (F) Indlcates tune is in & film; (M) indicates
tune is in legit musical; (R) Indicatez tune is avallable on records.
Weeks| L o i
st | Th "
to date| Week lI'Wﬂ.-,lt Publisher
10 1 1. YOU'RE BREAKING MY HEART (R).ccovsanasnsnns Algonguin
B 4 2. SOMEDAY (YOU'LL WANT ME TO WANT YOU) (R)..Duchess
13 2 a. 'Rﬂﬂﬁl FULL OF ROSES [(R)..cicnaensanstnnansi Hill & Range
22 3 4. SOME ENCHANTED EVENING (M) (R})...cvvauina Williamson
8 (1] 5. MAYBE IT'S BECAUSE (R)...cocveesnnns Bregman-Vocco-Conn
a9 5 8. LET'S TAKE AN OLD-FASHIONED WALK (M) (R)..... Berlin
4 7 7. THAT LUCKY OLD SUN (R) . vvuncssnnnnannsnnnsssns Robbins
3 E E- JEAL“US HEART tR, 1.---,;-1.............',...1.."'ACHH'REEH
5 11 9. TWENTY-FOUR HOURS OF SUNSHINE (R)...ccoasve- Robbins
21 10 I BAL]l HAT TN By ceseradsensiesesvie s sand i Williamson
4 13 11. YEU'RE SO0 UNDERSTANDING (R)Y.ueueeceercsns Barron-Pemora
[ 14 12. (JUST ONE WAY TO SAY) I LOVE YOU (M) (R)...... Berlin
B 15 13. THERE'S YES, YES IN YOUR EYES (R)...coocasnosss- Remick
1 —— 14. FIDDLE DEE DEE (F) (R)icacsciascancpnsapingsss Harms, Inc.
2 l..z II.E HUCHLEEUCH {“] ----- qq.l|'l'l.l-q.l.l.|..*q..i.qi--'-,-uﬂilﬂd
l — IE— H’DP SEGTEH FBLKA {R}'i e BB SR R B RS Erﬂ-'l'ﬂ"ﬂ"'l'"
ENGLAXD'S TOP TWENTY
POSITION
Woeeks| Last | This
to date] Week |Weak English American
II. l ]1 RIDEHS IH THE 51":'!'. RN Mﬂ“iﬂ ------ 'R R Mnrriu.
13 3 & AGKRIN Giscasassnndaseninns Francis Day ..4::. Robhins
18 4 3. FOREVER AND EVER ....Francis Day ..ue«- Robhbins
1 18 2 4. WEDDING OF LILI MAR-
LENE sosassssainscressins Box and Co% .ue4s+.Leeds
] B8 5. WHILE THE ANGELUS Charles K.
WAS RINGING .....cc000s. Southern ....s::0:. Harris
24 5 6. HOW CAN YOU BUY
RILABRNEY . iiisiasesenins Peter Maurice .....Peter Maurice
14 B T. "A"—YOU'RE ADORABLE..Connelly ...cenus- Laurel
2] 9 8. CARELESS HANDS ........ Edwin Morris ..... Melrose Music
o 10 9. 1 DON'T SEE ME IN YOUR
EYES ANYMORE .....cc0:- Connelly ......... Laurel
19 2] 9. RED ROSES FOR A BLUE
LADY i iaans s esiaesasnes Lawrence Wright. . Mills
3 13 11. CONFIDENTIALLY .......- Chappell ... c004- .
28 13 12. TWELFTH STREET RAG...Chappell ... cvvnnss Shapiro-
Bernstein
24 11 13. LAVENDER BLUE 1Dilly }
Dilly} -------------------- E'I.I.I'I ........ TEERE Sil.ﬂﬂjl’-Jﬂj"
ll 12‘ 1"- EEHD TﬂLD ME ﬂ- L[E lllll c!lﬂppfll T T YT R N Ehlppl‘ll
W 15. WEDDING SAMBA ........ Leeds ....oecsseee -
a8 15 16. BLUE RIBROMN CAL ....... Irwin Dash ...ees."
17 17. LEISCESTER SQUAERE RAalG Norris ...cosssssss L
18 15 18. CANDY KISSES ........... Chappell ...ic004: Hill & Range
28 18 1B. IT'8S MAGIC ..cvivnsssvanss Camplkell-Connelly, . Witmark
—_ — 20. GOOD NIGHT BUT NOT
GOODBYE ...coccucesssaas Kassner ......s e -
—_ — 20. EHE"‘;}’L OF GALWAY a . ]
i IEREY iar s e e s s b sl e onnelly .. .samess
ki
. NO. 449-"I'VE GOT A LOVELY BUNCH OF tocn"u.rs —_— = 20. TO WIT TO WOO ......... Billy Reid +.oveee- -
Fl‘im'ﬂ Scala * Publisher not available as The Billboard goes lo press,
. H0“491—‘1MY BOLERD" r—__—-_—————_—_____|
Reggie Goff I I
Il
@ 10.507—"THROUGH A LONG AND SLEEPLESS NIGHT" SUBSCRIPTION ORDER FORM |
Vera Lynn I
.
| « ||l The Billboard
@ 10. 510-"TAKE YOUR FINGER OUT OF YOUR MOUTH" | |, e Billboar |
Ted Herbert and his Orchestra 2160 Patterson St. I
- - - -
I Cincinnati 22. Ohio I
I Please enter my subscription to The Billboard I
I for one year, $10. i
I Nﬂme = m ® ® & & & ® ® % 8 & ¥ 8 8 & E B & ® B ¥ $]OEHCIDEEd I
I ﬁddrESS lll!!‘l'lil....".‘.-.._Bll[me =
RECORDS i :
The 1,1;-11--'J'nn. G:-I'I;H'"Elj."‘l'lﬂn'l‘ Eﬂ'l" LB W 223 MY 10, ML Y. I




" September 24, 1949 The Billboard

BillbGard
TRADE
TIRWICH
FIATURE

Radio Popularity
Based on reports received last three days of Week Ending September 16

RECORDS MOST PLAYED BY DISK JOCKEYS

Recorda listed hera in numerical order are those played over the greatest number
of record shows. List is based on replles from weekly survey among disk jockeys
thruout the country., Unless shown In this chart, other avallable records of tunes
listed heres will be found in the Honor Roll of Hits, Music Popularity Chart, Part I.
(F) Indicates tune is from a film: (M) indicates tune s from a leglt musical.

eoks {.ﬂuﬁm'
nat
t?dlte Week |[Week 5 Lie, By
2 1. YOU'RE BREAKING MY V. Damone-G, Osser.....ci00000
In HEAHT ok oW R W W W R R W R E R R l+"!-'*"*‘iM=murr EE?I“BMI

l ll EDHEDAT l.i"‘ll.‘llll‘."il?-Mﬂ“rnaﬂrk ----- & @& 8§ # 8 B % R R W RO
. Yi(78)20-2510; {45)47-2986—BMI1
4 3 3. THAT LUCEEP?%%EEEI:TEH' .o E. I.kulne. it .l:flarl:ur.r_y EEI,{E'HAS]E:?F
"TER N = =Lf g oroeil=- a -
18 B 4. ROOM FULL :lzt:!:f ¥, .r‘ o e
B T 5. ROOM FULL OF ROSES.....E. Howard... .Hir:uri; 5208—BMI
22 4 8. SOME ENCHANTED EVE- P. Como-M. Ayres Ork.........

HI-HG IR <ns1:XMLFault xmlns:ns1="http://cxf.apache.org/bindings/xformat"><ns1:faultstring xmlns:ns1="http://cxf.apache.org/bindings/xformat">java.lang.OutOfMemoryError: Java heap space</ns1:faultstring></ns1:XMLFault>