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The Ravens, onc of the nation’
' tion's top quartets. h i
Marlboro, Md. The b : . have launched a new enterprise— :
A s Thzﬂ; rWHr:l record exclusively for National Records, are ihnwnpi::fh :: IMFE .t?rk“ farm in
Sicir MﬂilhelM;rah;; l':'lhn"ln behnﬂernlud co-operatively by James (Rickey) Ricks Wr:': "“’;“:: “T_PI“ :
: . the four who make up the I e » Warren Suttles, Leonard
Bill Sanford. The R : p the vocal group. Odd man in the pi ; T
LA TR lhcﬂgui::E:l hope l_hmr new venture, christened Ravenswood, will nar:l‘!::::m = ﬂl:unger-pmm“
Man River," "5-1.|II"I1I11L"I:i-E ﬂ{: U:;:E“n' Attractions. MNational. which has recorded the Rave s F"’“p: :"’f““i“ﬂl
. me, ""Write Me a Letter" and vens in such hits as “Of'
by "'September S "MW . - and others. has currently relea g i 1 P
ong. White Christmas' and “Silent Night" is a re-release dun.:: hE::: :_’:‘"';"ml R
isk sales last year,




“RCA Victor 45’ is here
... and here to stay”

s

“It's what's on the recerd that counts!””

THE BIG NAMES
ARE ON “45”

Licia Albanese Eddy Arnold
Marian Anderson Count Basie
Sir Thomas Beccham, Bart. Tex Beneke
Jussi Bjoerling Cab Calloway

Alexander Brailowsky Eddie Cantor
Giuseppi di Stefano Mindy Carson

Mischa Elman Perry Como

Arthur Fiedler Dennis Day

First Piano Quartet Tommy Dorsey I
Heifetx Ralph Flanagan
Viladimir Horowitz  Eddie Fisher

Jose Iturbi Larry Green

Corothy Kirsten Al Goodman I

Serge Koussevitzky  Juanita Hall
Wanda Landowska  PLil Harris

Mario Lanza Homer & Jethro
Jeanette MacDonald Spike Jones
James Melton Sammy Kaye
Yehudi Menuhin Pee Wee King
Robert Merrill Wayne King
Nathan Milstein Lisa Kirk

Pierre Monteux Bill Lawrence
Charles Munch Ray McKinley
Paganini Quartet Freddy Martin
Jan Peerce Tony Martin
Artur Rubinstein Vaughn Monroe
Robert Shaw Jane Pickens

Leopold Stokowski  Andre Previn I

Gladys Swarthout Roy Rogers
Ferruccio Tagliavini  Claude Thornhill
Arturo Toscanini Sons of the Pioneers
Leonard Warren The Three Suns
Whittemore and Lowe Fran Warren

ALREADY MORE THAN
2000 TITLES ON “45”

New releases out every weekl For Bach or boogie.. . .
for show tunes or ballads or wonderful albums for the
kids . . . America's best listening is now available for the
system of the future. New complete catalog out soon.

— —

FRANK M. FOLSOM, President
Radio Corporation of America

“45” record sales up 260%

in last 90 days— now over
12 million records a month!

— ==

Factories working 3 shifts
still can’t meet demand!

In just six months the proof isin! In just six months, America
has recognized “45" as the system of the future. Not just a
now speed, not just a new groove, but a wholly new idea.

Now music lovers, musicians and music critics agree
that the “45" sounds better, plays easier, saves you
real money!

Already the “45" outsells any other automatic
changer on the market—by far! Now over 50,000
sales a month!

It's the success story of 1949. And vastly
increased production is planned for 19501

“The ‘45’ system is destined to lead the
phonograph field, both in players and in
records. I vigorously declare that ‘45’ is
here to stay...and let there be no doubt .

about it

Frank M. Foliom, President
Rodie Corporation of Americe

S RCA VICTOR

DIVISION OF RADIO CORPORATION OF AMERICA s roew
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Biggest Week in Many Moons

“Qught To Subsidize Frank Leahy,” Says One Op

NEW YORK, Nov. 12.—Practically
all clubs in town are gaping In glee
at the sharp pick-up In business this
weel, attributed in large part to the
Notre Dame football game. One club
sald It had the biggest week in its
experience. Another said it was
turning down reservations for the
{irst time in over a year.

Lou Walters said his Latin Quarter
showed a net of $32,792 for the first
five days of the week, It was sold
out for Friday and Saturday and ex-
pected another $17,000 for those two
nights alone.

vTaesday night,” sald Wallers,
ttewae bigger than the upr_'nln? of
Sophie Tucker or Milton Berle.” In
fact, he sald, it the rest of the week
held up he'd have a bigger weelk than
he had with Tucker and Berle.

Horseshoe Up, Too

Billy Rose's Diamond Horseshoe,
in the last few weeks of its 23-month
show, saild its business also had
jumped. Fridey night, Rose said,
he was sold out. He wouldn't dis-
close his gross.

The Copacabana said it was run-
ning nbout $4,000 better a night last
week than it had the week before.
Jack Entratter, Copa manager, said
that with a good attraction the spot
ran on an average of $50,000 gross
weekly. On the basis of new business
this take ls expected to reach new
heigh altho Entratter sald he
couldn't say what the {final take

Prez Picking
Biz Bigwigs to
Back D.C.Fair

Midway Plans Speeded Up

WASHINGTON, Nov. 12.—Altho
showbiz plans for next year's ses-
quicentennial are already zipping
along at a lively rate, the project will
get Important new encouragement
shortly when President Truman will
invite some of the nation's biggest
industrialists and business men to
serve on an official advisory commit-
fee to the Freedom Falr, it was
learned this week. Former President
Hoover and youthful auto magnate
s Ford will be among those In-
v .

Meanwhile, the National Capital
Sesquicentennial Commission (NCSC)
announced that work will begin in
(See Truman Picking Biz on page 52)

man Needle To

would be., “We are already running
at capacity,” he said.

The East Side rooms, particularly
the better known ones, were equally
cheerful about the week. The Blue
Angel, Versailles, Ruban Bleu and

(Windfall for Stem Clubs on page 43)

SAG Lands

Bebop Deplored
AstheCurse of
Young Generation

1-2 Punch
On Four A’s

Good Reasons, Says Guild

HOLLYWOOD, Nov. 12.—Screen
Actors' Guild (SAG) last week
landed two blows at the Associated
Actors and Artists of America (Four
A's) Television Authority (TA). (1)
SAG ignored a special Four A mem-
bership meeting held on behalf of
TA: (2) SAG refused to permit Four
A's reps to attend its annual mem-
bership meeting to be held Sun-
day (13).

According to the Guild, the double
punch was not without reason. Guild
refused to attend the Four A meet
because (1) Time and place of the
meet were picked without first ask-

ATLANTIC CITY, Nov. 12.—Bebop
and jive were rapped as belng the
“national music of youth today"” at a
meeting of the New Jersey Feder-
ation of Music Clubs last week at the
Strand Hotel here. Hitting at the

beboppers and such was Paul Gara-
bedian, director of the New Jersey
Philharmonic Orchestra,

"The whole generation born in the
depression years is a lost cause,” be-
moaned the maestro. “Their enter-
tainment is television, juke box and
radio, They rvan be dragged some-
where where there is a fine program,
but their low cultural level is pretly
well ingrained. If we are going to
have a generation of musically in-
telligent people we must start with
the children.”

Describing the young people of
today as apathetic to anything worth-
while culturally in music, Garabedian
urged the federation to do something
about raising the music level and
recommended that activity be cen-
tered on the B-to-13-year-olds. He
also recommended that a series of
junior concerts featuring young art-
ists be sponsored.

ing SAG; (2) by scheduling Four
A's meeting so near to the Guild's
annual membership session, It would
tend to sabotage atlendance of the
SAG meet—actors won't attend more
than one meeting in a week; (3) by
scheduling Four A's meet before SAG
members have a chance to learn the
facts from their officers, Guild mem-
bers would be at a disadvantage in
considering the TA lssue. SAG’s
board turned thumbs down on allow-

(See SAG Lands 1-2 Punch, page 7)

Help Sesqui

Genaro’s ‘Heart’
Lits With BMI;
Skylar’s, ASCAP

NEW YORK, Nov. 12, — Cleffers
Sunny Skylar and Pat Genaro this
week took opposing stands on the
performing rights of their hit You're
Breaking My Heart. Skylar went on
record with the claim that the tune
is an American Society of Composers,
Authors and Publishers (ASCAP)
work. Genaro said that from where
he sits the tune is Broadcast Music,
Ine, (BMI) non-exclusive, and can
be jointly licensed. Leaving no doubt
where his symphathies lie, Genaro
this week sent a telegram to ASCAP
withdrawing his aplication for mem-
bership and signed with BMI as a
songwriter,

These developments climax a serles
of feel-"em-out maneuvers involving
the tunesmiths, ASCAP, BMI and
iobby Mellin, publisher of the song,
To date ASCAP has not officially
gone on record claiming the song ex-

(See Skylar, Genaro at Odds, page 15)

NBC To Tape
Summer Show

In the Winter

New ‘Deep Freeze' Technique

NEW YORK, Nov. 12.—The Na-

tional Broadcasting Company (NBC),
under its program director Tom Mec-
Cray, Is working on plans whereby,
starting shortly after the first of the
year, it will record a slew of shows
on tape, and then hold them “in cold
storage” until summer replace 1
time comes around. NBC hnpesﬁt
under such an arrangement it will
better the sales average it scored this
past year, an average which was im-
pressive in Itself, turning up such
commercials as Dragnet, Screen Di-
rectors’ Playhouse, Halls of Ivy and
others.

NBC, according to McCray, believes
that thru its “deep freeze" Iidea it
(See NBC “Deep Freeze" on page 5)

FCC BLUE ON COLOR VIDEO

Countl:};-Wide
Webs in Tint
Are Years Off

CBS Hopes Sink; RCA Happy

WASHINGTON, Nov. 12, — Altheo
the Federal Communications Com-
mission (FCC) won't start writing its
findings on color television until after
the current hearings wind up some
time next year, the handwriting is on
the wall:” The era of commercial
color TV i5 a long way distant, A
check of FCC thinking at the present
stage shows most commissioners in-
clined to favor issuing only some
broad general principles, perhaps
late next year, but deferring final
and complete color TV standards and
thus encourage the industry to push
further in ploneering and field-test-
ing of color TV, The public obviously
won't be getting nationwide commer-
cial color video for years,

The protracted timetable of the
color hearings is already considered
a staggering blow to the color hopes
of the Columbia Broadcasting System
(CBS), which has been basing its
case largely on the proposition that
CBS's color method is commercially

(See FCC IS BLUE on page 12)

74% of Video

Bankrollers

Buying Spots
NEW YORK, Nov. 12—Seventy-
four per cent of all television adver-
tisers are using spot commercials, as
opposed to network programing,
according to an analysis of TV com-
mercials conducted by Ross Reports.
The survey showed that the same
big advertising names of radio appear
on the TV rolls, American Tobacco
heads the list with spots on 40 sta-
tions, followed by Oldsmobile, 36;
Ronson, 32: Bolova time zighals, 32;
Brown & Williamson, 31; American
Cigar & Cigarette, 30; Borden’s, 30;
Benrus time spots, 24; Pioneer
(Polaroid) 21; Kaiser-Frazer, 16;
Philip Morris, 15; Cameo Curtains, 15;
Simmons-Mattress, 12, and Peter Paul
Candy, 12.

RCA Victor topped local dealer ac-
tivity with spots on 25 out of 43
markets, Four runner-ups in the
dealer classification included, Chev-

(See 74% of TV on page 8)
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Brltlsh Cirks Get Acts From U.S.

Line - Ups Set
For Christmas
Holiday Dates

Scotland and Ireland, Too

LONDON, Nov.
the Provineces and Scotland and Ire-
land will have their usual quota of
Christmas and New Year's heliday
circus season, most of which are al-
ready-all set, and several of which
have at this early date chalked up

d advance sales. Many acts which

ve been working in the United
States this past season will be in the
line-ups of several of these holiday
shows,

London will have the annual Bert-
ram Mills Circus and Fun Fair, which
will occupy the Grand Hall of the
huge Olympia Exhibition Hall from
December 20 thru February 2. Tickets
for this run have been on sale for sev-
eral weeks,

The Mills Circus will bring over
at least three acts from America for
their Olympia season—the Schaller
Bros., trampoline act currently dou-
bling between the Latin Quarter nit-
ery and the Palace in New York; Al-
ma Piaia, French aerialist on tour
with the Ringling circus, and the Two
Ortons, well-known perch act.

Other acts in the Mills line-up will
be Rhodin's polar bears, from Swe-
(See American Big Top on page 52)

Richards Asks

FCC To Ignore
News Charge

WASHINGTON, Nov, 12. — The
Federal Communications Commission
(FCC) is studying a lengthy brief
filed this week by attorneys for G. A.
Richards, wurging the commission
to drop from the Richards proceed-
ings all issues relating to the previous
handling of Richards's three radio sta-
tions and t2 air only the bid of Rich-
ards to transfer his stock to three
new ftrustees. The main pitech of
Richards's legal talent is to get the
FCC to remove from further delibera-
tions any issues involving complaints
that Richards had ordered slanting
of news at his Los Angeles station,
EMPC. The FCC has been inquiring
into Richards's three stations—WJIR,
Detroit® WG AR, Cleveland, and
EMPC—for almost two years since
filing of the complaint in the KMPC
case.

The latest brief by the Richards
lawyer runs to 39 pages and declares
that the FCC "“ig not empowered to
conslder or delermine whether any
news broadeast is either false or
true; or whether any news broadceast
is wholly factual or is wholly edi-
tarial, or whether any news broad-
gﬂt either pilﬁﬁimlnnt&s against or

vors cal cause or Eroup.

a formal motion, the
brief stated thnt a grant of Richards's
application to transfer his stock to
trustees would eliminate the dilemma
posed by the state of Mr, Richards's
health, resolve complex and difficult
issues, and accommodate conflicting

points of view as to propitious dis-|J

position of a proceed of unwanted
and undesirable notoriety."

The Richards lawyer moved to
strike out every issue designated by
FCC for hearing that has any
on whether Richards did or did not
order newscasts slanted. No mention
wias made 'n the brief of the re-
ported move to peddle KMPC to Na-
tional Broadcasting Company.

12 —London and |

No. I On the Honor Roll of Hits
THAT LUCKY OLD SUN

No. I Sheet Music Seller
THAT LUCKY OLD SUN

No, 1 Disk via Dealer Sales

No. 1 Sheet Musie Seller in England
YOU'RE BREAKING MY HEART

s{ week, Wade

NUMBER ONE
ACROSS THE MUSIC-DISK BOARD

No. 1 Most Played on Disk Jockey Shows
THAT LUCKY OLD SUN., F. Laine, Mercury 5316

THAT LUCKY OLD SUN, F. Laine. Mercury 5116
No. 1 Disk in the Nation's Juke Bozes

SLIPPING AROUND, ]. Wakely-M. Whiling, Cap 5740224
No. 1 Most Played Juke Box Country and Western Record

SLIPPING AROUND, ]J. Wakely-M. Whiting, Cap 57-40224
No. 1 Best Selling Retail Country and Western Record

SLIPPING AROUND, ). Wakely-M. Whiting Cap 57-40224
No. 1 Most Played Juke Box Blues and Rhythm Record

SATURDAY NIGHT FISH FRY. L. Jordan, D 24725
No. 1 Best Selling Retail Blues and Rhythm Record

SATURDAY NIGHT FISH FRY. L. Jordan, D 24725

Leading albums, classical disks, English and Canadian sheet sellers and full score on all
music-disk popularity in Music Popularity Charts, pages 212 to 39.

Sen. Johnson Predicts Cuts
In Excise Tax on Theaters,
Niteries, Music Instruments

Hope Soars for Action in Next Congress

WASHINGTON, Nov. 12, — Ad-
vance rumblings of a 1950 congres-
sional drive to wipe out amusement
pxcise taxes were sounded here this
week when Sen. Edwin C. Johnson
(D., Colo.) went on record with a
predietion that the next session of
Congress will wipe out some of the
levies, Johnson is a member of the
influential Senate Finance Committee
and he heads the Senate Interstate
and Foreign Commerce Committee,

With more than 100 excise repeal
and reduction bills introduced by
varioug . members of Congress this
vear, Johnson ftried to get some of
the repealer measures out of com-
mittee and relaxed his efforts only
upon assurance from Sen, Walter F.
George (D., Ga.), chairman of the
Senate Finance Committee, that some
sort of action would be forthecaming
in the 1950 session.

May Slash £100.000,000
Senator Johnson indicated that he
was more hopeful now than ever be-
fore that Congress would cut the ex-
cise taxes. The reductions he pro-
posed in the 1949 session of Congress
amounted to $60,000,000, but he now
believes that the next session will
streteh the reduections to $100,000.000.
If this materalizes, it is likely that
amusement taxes will came in for a

good sharce of the reductions.
Johngon specifically wants Congress
to reduce the size of the bite it takes
from admissions. The admissions ex-
cise yields $387,000,000, Johnson also
favors culs in the excise on com-
munications, transportation, photo-

D. C. Variety Club Eleets

WASHINGTON, Nov. 12.—In elec-
tions of the local Variety Club this
Pearson was chosen
chief barker. In addition to Pearson,
the following officers were elected:
Morton Gerber, first assistant chief
barker; Glen Norris, property man-
ager; Sam Galanty, dough guy, and
Adams, second assistant chief
barker. Selected to serve on the
board of governors for 1950 were
Sidney Lust, Sam Roth, Carter Bar-
ron, George Crouch and Alvin Ehr-
lich, The club will hold its annual
dinner next Saturday (19), when
Secretary of Defense Louis Johnson

will make the tation of the
club’s "prrmmﬁ of the year"
award to Al

graphic apparatus, furs, luggage and
electrie bulbs. From other quarters on
Capitol Hill, a drive iz starting for
outright elimination of the excises
on musical instruments and other
amusement levies.

Declaring that continuation of the
wartime tax rates on the warious
goods and services was “hurting busi-
ness," Johnson said he had no doubt
Congress would go along with sealing
some of the levies down. It is ex-
pected that the drive for reducing or
repealing excises will gain much more
momentum next session than this
year, particularly since fiscal com-
mittee chairmen on Capitol Hill have
commilted themselves to giving early
consideration to this legislation. It is
figured that as a result of such en-
couragement, the number of pro-
posed excise repealer or reduction
bills next year will exceed this ses-
sion's heavy wvolume.

Denver Rates Loe.

News Above Nat’l,
Likes No. 1 Spot

DENVER, Nov. 12. — Denverites
prefer local radio news {o national
and attach most significance to a
newscasl's opening item, according
to n recent survey conducted here by
Denver University graduate student
Donald H. MeCollum, to determine
audience reaction to Station KLZ's
regular news presentations,

The report, which polled 1,000 local
listeners, also revealed that 53 per
cent approve KLZ's present com-
mercial set up. This spots the first
plug at a newscast's opening or after
the first item, and the second spot
preceding the weather forecast tag.

Sixty-two per cent of the listeners
correctly estimated the total com-
mercial time on a 15-minute news-
cast at three minutes or less, and
only 13 per cent thought it exceeded
four minutes which, according to re-
searchist McCollum, reflects a negli-
Ehhle amount of anlmnqit\r against

e length or content of KLZ's news
commercials. Each respondent heard
an average of 2.9 broadcasts a day;
70 per cent were high school gradu-
ates and 69 per cent were over 40
yvears old,

ILO Treaty,
On Shelf for
2-Year Delay

Prelim Resolution Adopted

WASHINGTON, Nov. 12.—The
proposed International Labor Organ-
izantion (ILO) performers’ treaty
(The Billboard, October 29) will lie
on the shelf for at least another two
vears, despite n preliminary resolu-
tion adopted by a special committee
in Geneva, Edward Persons, chief of
the Labor Department’s ILO branch,
told The Billboard this week.

Persons, who was a U. S. delegate
to the recent meeting of the advisory
| commiitee on salaried performers
and professional workers, said that
concrete action on a pact must wait
the next meeting of the committee,
two years hence.

The committee did approve a reso-
lution declaring that “appropriate
action should be taken on an inter=-
nationel basis to secure adeguate
protection of the rights of perform-
ers” in broadcasting, telecasting and
canned music, and calling upon the
IL.O to consult with the Bern Union
on the latter's studies in the field
of performer rights.

The resolution will be passed upon
by the ILO board of governors at
cither its December or March meet-
ing and will probably be approved,
according to Persons. He said it was
likely that an international treaty on
performer rights would be forthcom-
ing eventually, but “progress in such
matters is necessarily slow.”

Prelim Steps

If the board okays the commitiee
resolution, certain preliminary steps
can be got out of the way by the time
the committee meets again in 1851.
1LO, according to Persons, probably
will appoint a commitiee of experts
to get in touch with the Bern Union
(See JLO Expected to Shelve, page 20)
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NBC Ogles
Amateur Hour
For 6:30 Sun.

NEW YORK, Nov. 12.—The Nation-
al Broadcasting Eumpaﬁg (NBC) had
hopes this week of nabbing the Old
Gold Cigarette Amateur Hour for a
Sunday night AM show, according to
reliable reports. The program now
airs over the American Broadcasting
Company (ABC) Thursday nights at
9 o'clock.

NEC iz reported pitching Old Gold
(P. Lorillard) the Sunday night 6:30
to 7:30 spot, now occupied by the low-
rated Hollywood Calling giveaway.
The second half of this show is spon-
sored by Gruen Watches, which wants
to keep the show on the air even tho
NBC wants to come up with more
potent oppasition to Jack Benny.

If Old Gold does get the Sunday
time and Gruen were to continue
with Hollywood, the latter would have
to move, Old Gold now sponsors the
Amateur Hour on NBC-TV in addi-
tion fo the AM show.

Pillsbury’s Shift
Due to Future

CBS Godfrey Plans

NEW YORK, DNov. 12.—Arthur
Godfrey is payving off for the Co-
lumbia Broadcasting Svstem (CBS)
in more ways than simply the time
the web sells for his shows. It was
largely due to Godfrev, according to
trade reports, thal the web has been
able to snare tke lucrative 51,500,000
annually Plllsbury Mills Housenarty,
business from the American Broad-
casting Company (ABC). House-
party, which airs from noon to 12:30
p.m. across the board, moves to CBS
January 2. in the 3:30 to 3:55 slot,
and all because the bankroller also
wanted to buy a piece of GodIrey's
morning show.

Toni, which splits time with Wild-
root on the 10:15-10:30 a.m. period of
the Godfrey marathon, notified CBS
it is pulling up stakes when ils con-
tract runs out after 11 weeks into
1950. Toni came into the picture by
taking over the unfulfilled portion
of the Sprav-a-Wave contract when
that firm quit Godfrey.

Godfrey, it Is underztood, has been
glven pretty much his own head in
picking bankrollers for the AM
stanza, with some sources saying he
got a piece of Spray-a-Wave stock
for “permitting” that outfit to buy
into the show. In this case, however,
CBS saw an opportunity to get some
additional Pillsbury business out of
the deal.

In signing for the switch before it
had even completed its first 13-week
eyele, to move Houseparty at the
year's end, Pillsbury also cut itself
out of ABC's well-knownr rebate sys-
tem.

Quiet, Please

NEW YORK, Nov. 12.—The
National Broadcasting Company
(NBC) vesterday observed Arm-
istice Day with a moment of
silence at 11 a.m, But just 10
minutes before the appointed
hour the engineer in charge of
the web's master control called
the program department, He
asked, in panic, and wasn't kid-
ding:

“Say, where does that minute
of silence come from, New York,
Chicags or Hollvwood™

Brief and Imporiant
Last-Minute Digest of AM-TV News

Gruen Mulls TV for 1950; Continuing AM

Gruen Watch Company last week was mulling entry into television
in 1950, while expecting to continue sponsorship of its radio stanza, the
last half-hour of “Hollywood Calling” on the National Broadcasting

Company (NBC). Grey Advertisin
several TV ideas for consideration

iﬂgency of New York is submitting

y the watch firm,

NBC Sets Kine Audition for “X"

National Broadeasting Company (NBC) will foot the bill for a kine-
scoped audition of “The Man Called X" radio show, recently airborne
with Herbert Marshall in the title role. Tele tést will be made in New
York early in' January, when Marshall returns from foreign motion
pic location trelk. Jay Richard Kennedy, owner of “X" package will
script the tele version. Show is being repped by the Jimmy Saphier

Agency,

Esty Uses “Colgate Theater” as New Idea Try-Out

The William Esty Agency has been using its Monday night video
program, “Colgate Theater,"” now on the National Broadcasting Com-

pany (NBC)-TV network as a spot to try out program ideas whic

to have video possibilities

seem

During this year they have put “Vie and

Sade,” “Mr, and Mrs. North,” “Young Stacy” and “The Store,” featuring
Tom Ewell before TV audiences to see the reaction. Tom Ewell was

almost signed by the agenc

for a series but he has been grabbed up by

Hollywood. Most of the other shows were favorably received. Procter
& Gamble tried the same stunt during this summer with its “Fireside

Theater,”

CBS Packages Comedy for Margaret (’Brien

The Columbia Broadeasting System (CBS) is packaging a hall
hour situation comedy to feature Margaret O'Brien, to originate from
Hollywood. Miss O'Brien’'s last appearance on CBS was a guest on

“Inside U.S.A."

Hallicrafters Buys “H'wood Quiz" To Bow Dec. 10 on MBS
Hallicrafters Company, Chicago radio and TV equipment manu-
facturers, this week bought “Hollywood Quiz" and will air the show on
the Mutual Broadcasting System (MBS) from 5:45 to 6 p.m. in each

time zone on Saturdays, beginning December 10,

The show will orig-

inate in front of the Chicago Theater in that city, with Lee Bennett
and Pierre Andre tossing questions about films at participants, Soren-
sen & Company, Chi ad agency, set the deal.

W oolworth Enters as TV Regular Via **Holiday Hints"
The F. W. Woolworth Company this week entered TV on a regu-
lar basis for the first time by buying participations in “Holiday Hints,"
a demonstration program on WJZ-TV, New York. The show, after
three weeks, has expanded from 15 minutes to a half-hour, airing at

8 p.m. Fridays.

John Davis now bankrolls the first 15 minutes, with
the second portion devoted to participations,

The Woolworth busi-

ness was placed thru Lynn-Baker, Inc,

NARND Report Says News
Is Better, But Still Sloppy

NEW YORK, Nov, 12—Radio news
services were accused of "careless-
ness and sloppy thinking," among
other things, Friday (11), in a re-
port to the National Association of
Radio News Directors (NARND) dur-
ing their annual convention at the
Commodore Hotel here this week
(11-13).

Obgerving that “there has been
some. improvement in the quality of
the service” since last August, the
NARND's committee for a continuing
study of press association radio re-
ports complained that the wire sery-
ices are “filing old stories as new

ones, over-emphasizing yarns and not |

supplying enough local humor, ma-
terial or Sunday spot news coverage.”
Local and regional bureaus were
eriticized for slow action in getting
important news on their wires,

The report also commented on the
news services' failure to expand their
pronunciation guides and provide un-
iformity of pronunciglion, On the
bagis of their findings. Committee
Chairman Richard Oberlin, WHAS,
Louisville, and Sheldon Peterson,
KILZ, Denver, recommended that the
survey be continued and incorporated
as an annual report.

Another highlight of Friday's ses- |
sion was furnished in an address by | ve
editor of The|as follows: Class 1 (individual contri-

Erwin D, Canham,

nate U. S. delegate to the United Na-
tions, who warned the group that
“public mistrust of newspaper stories
and radio newscasts is developing to
an alarming extent” Citing the
French underground papers a8s eX-
amples, Canham said that “the finest
press was published under duress,”
adding “radio stations must avoid
being regulated by government con-
trol., The American people are not
being adequately informed, altho they
are better informed than the citizens
of any other miajor nation.”

In line with current speculation on
preparedness for atomic bombings,
Robert K. Richards, of the National
Association of Broadcasters (NAB),
charged the newsmen with “the ne-
cessity of being always aware of their
responsibilities, In the atomic age,”
he abserved, “the most important
people In radio are the newsmen and
engineers,"”

Other speakers at the NARND meet
were Fdward BE. Murrow, CBS: news
analyst Elmer Davis; Charles Hull
Wolfe, of McCann-Erickson; Gen.
Omar Bradley, and Benjamin Cohen,
United Nations. Maj. Barney Old-
field, U. S. Air Force, was assigned to

| meet as a speclal press contact.

The NARND's annual awards,
tended during the convention, were

Christian Science Monitor and alter-| bution to the progress of radio news):

To Tape Segs
In Winter for
Summer Casts

Will Easa Produection Load

(Continued from page 3)
will accomplish a number of major
objectives. For one thing, it will
take terrific pressure off the program
and production staff in the summer,
enabling, the web hopes, a betfer
production level and a greater selee-

tivity. It will also offer a physieal
advaniage in that the pressure for
studio space will not be as heavy as
it would were all summer shows aired
alive.

In addition, NBC hopes that by

sifting the current market on avail-
able shows, it will be able to keep

itself shows which otherwise might
go to a competing web. NBC now has
virtually no time in which to nir sus-
tainers or build shows, but if it can
offer packagers a virtual certainty
that their shows will be aired in the
summer, the web figures they'll go
along.

Another aspect is that NBC figures
that if it comes up with some really
good properties, it may be able to
convinee its accounts to stay on the
air in the summer rather than take
hiatuses., NBC plans to approach
every account in its evening line-up
and offer it a summer package at a
price below that which the regular
program budget calls for. Whittling
down the hiatus list would, of course,
hike the web's annual billings.

Word has gone out tu NBC pro-
gram staffers to cull every concelv-
able source of shows—books, maga-
zines, agencies and the like—to es-
tablish what properlies can be ob-
tained for the “deep freeze™ plan.

Arthur Stringer, FM director of the
NAB, for his work as secretary of the
NAB News Committee and of the
Council on Radio Journalism, and
other services to radio news; Clasg 2
(radio stations with best records of
community service in news): WHAS,
Louisville, with honorable mentions
going to KNX, Hollywood, and
WMARQ, Chicago: Class 3 (outstand-
ing television news presentation):
WBAP-TV, Fort Worth, with honor-
able mentions to WFIL-TV, Phila-
delphia, and WTMJ-TV, Milwaulee.

Byron’s Law

NEW YORK, Nov. 12.—Mayor
O'Dwyer, of New York Cily,
Thursday (10) signed a bill, the
genesis of which took place an
Mr. Distriet Attorney, the mys-
tery prograrh now aired by Na-
tional PBroadcasting Company
(NBC). The bill provides that
it is illegal to leave ignition keys
in automobiles.

Ed Byron, the packager of the
show, got the idea for a program
built around leaving keys in cars
from the district attorney of
Milwaukee, The city was hav-
ing difficulty with hot rod kids
who stole cars for joy rideg and
then did damage to themselves
and bystanders, The show was
go successful that it resulted in
the Milwaukee City Council’s
passing an ordinance making It
illegal to leave keys in cars.
Councilman Daniel Weiss intro-
duced the New York bill.
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Four Top NBC Veepee-Ships

Still Open as

Web Effects

Further Reorganization

AM, Stations, Operations and Pub Relations Jobs Open

NEW YORK, Nov. 12.—Altho the
National Broadcasting Company
(NBC) has concluded the greater part
of the separation of its radio and tele-
vision staff into two distinct units,
the major phase of its rearganization
Is still to come. This consists of the
naming of four top vice-presidents,

The NBC reorganization plan calls
for a chain of command going like
this: Niles Trammell, chairman; Jo-
geph H. McConnell, president; Charles
R. Denny, executive vice-president,
and five top veepees, each spearhead-
jng that number of major company
divisions., Only one of these veepees
is set, in the person of Pat Weaver,
the TV veepee., The other company
divisions to be accounted for will be
AM, stations, operations and public
relations. The last is an entirely new
concept in the NBC structure, altho
in addition to its own press overation,
the web now has Sheldon Coons as
public relations counsel,

MacDonald May Go Up

Some reports circulating this week
were that John H. MacDonald, now
administrative veepee in charr. of
finance, will assume the operations
post, covering mainly the network's
gervice departments. At the same
time, reports that Dennv will assume
the top AM post in addition to being
executive veepee were denied. Denny
{s now overseeing the AM reorgan-
lzation, while Jim Gaines is director
of owned-and-operated stations. Al-
tho NBC iz splitting into AM and TV
operations, this policvy will not go into
effect on the o.-and-o. level which
will continue as it is.

It was also reporied this week that
Veepee Charles P. Hammond soon
will be affected by a shift, in that he
will head up television prometion.
He now has the promotion depart-
ment reporting to him for both media.
H. M. Beville Jr., NBC's research di-
rector, is to continue in that post, of
course, but his staff is to be separated
into two units. The press depart-
ment, under Veepee Sydney H. Eiges,
continues as it is now set up, serving
both radio and tele,

News Department Divided

In addition to changes made early
this week, NBC yesterday (Friday)
divided its news and special events
department, with Frank McCall to
head the TV phase and Veepee Bill
Brooks heading radio. In addition,
Brooks's division will service the tele
news operation, via tele news reel ar-
rangements, etc. Ad Schneider be-
comes manager of TV news and spe-
cial events under MeCall,

Previously, NBC had assigned TV
sales to George Frey; TV production
to Fred Wile; TV station relations to
Sheldon Hickox Jr.; controller to Bob
Mpyers; fllm syndication to Russ John-

WLW
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ston, Norman Blackburn, now pro-
gram director, returms to Hollywood
to head TV network operations there.
Carleton Smith continues as directoer
of television operations, becoming
second in command., Incidentally,
there was some conjecture as to whom
Blackburn ig to report to in Holly-
wood, since he could report either to
Sid Strotz, NBC's Coast veepee, or
Hal RHock, manager of TV operations
there, or Weaver in New York.

Should, as is anticipated, Hammond
take over TV promofion, it is ex-
pected Jim Nelson will be head of
radio promotion.

AM Rights Don’t

Include Video,
Court Decides

BALTIMORE, Nov., 12—Setting a
precedent of prime importance to the
radio and television industries, the
Maryland Court of Appeals Friday
(11) ruled that broadecasting rights
do not include video privileges.

Fridayv's decision reversed an ear-
lier ruling by Judge E. Paul Mason
in Baltimore Circuit Court that a
contract belween the Century Ath-
letic Club and the Arena Realty Com-
pany to broadcast boxing malches
also included television privileges,

6-0 Deeision

In a 8 to 0 decision written by
Judge Charles Markell, the appeals
court declared the “unambiguous
words" of the contract covered audio
rights only. The contract belween
the Century Athletic Club and the
realty firm, owner of the Coliseum,
where the matches are staged, was
signed in 1943 and gave the club ex-
clusive broadcecasting rights.

Last year the club demanded wideo
rights to the matches under the origi-
nal eontract, When the arena owners
refused, the case was taken to ecircuil
court., Appealing the circuit court's
decision, attorneys for the club took
the case before the Court of Appeals,
where thev argued that television
was not within the contemplation of
the parties at the time the contract
was drawn up and that consequently
it could not now be considered a part
of the contract.

Schwimmer Agency

Merges With M-F

CHICAGQO, Nov. 12.—The Mitchell-
Faust Agency here this week merged
with the Schwimmer & Scott Agency.
The Mitchell-Faust name will be re-
tired from the advertising business.
Paul E, Faust, president, and Lyman
E. Weld, treasurer, will not be asso-
ciated with Schwimmer & Scott,

Faust and Weld will devote their
entire time to Fealure Foods, former
program package adjunct of Mitchell-
Faust, and plan to expand other
markets. The show airs on WLS here,

Personnel moving to Schwimmer
& Scolt includes Holman Faust, R. A.
L. Herweg and Earl Sproul. With
them will go the Nu-Enamel and W.
F. Straub & Company accounts and
Chicago advertising for Nicolay-
Dancey Company, Hixon Produets,
Worcester Salt Company, Sanford Ink
and Rap-in-Wazx,

D. R. Collins and Russ Cuningham,
formerly with M-F, will move to the
Aubrey, Moore & Wallace Agency
with the Morrman Manufacturing
Company and Horton Manufacturing
Company accounts,

Brief and Important
Last-Minute Digest of AM-TV News

TV Legit Crix Show Drops John Mason Brown

“Tonight on Broadway,” Martin Gosch package airing via the tele
web of the Columbia Broadcasting System (CBS), this week dropped
the use of a single commentator for the series, John Mason Brown,
who has handled the job, will be replaced by one-shot commentators,
themselves from the theaters, starting Sunday (13), when Sir Cedric
Hardwicke is set for commentary on “Regina.” The feeling is that since
the show promotes legit shows, it is not in keeping to have talk from a
critic who might have panned it.

MCA Wants 206G for Weekly TV Hour of Spike Jones

An hour TV program featuring Spike Jones and his musical
maniacs is now being peddled by Music Corporation of America
(MCA). The asking price for the talent is 15G per week without the
production costs, which add up to about another $5,000. MCA recently
sold Kay Kyser and His Ork to the Ford Dealers of America on the
same terms. The cost of the Kyser video package, which begins De-
cember ]}: on the National Broadeasting Company, will be about $22,000
per weelk,

CBS in Final Stages for *“*Lum 'n’ Abner” TV

~ The Columbia Broadcasting System (CBS) is in the final stages of
its plans to present “Lum 'n’' Abner” on video, CBS-TV will shoot a
kine version of the hillbilly pair's radio show next week for presenta-
tion to agencies. If the moneymen are interested the show will be pre-

gented live. “Lum 'n’ Abner” are now on radio for CBS each Wednes-
day night, 10:30-11.

Agencies Hear Kaplan & Singer's *‘Enchanted’” Package

Kaplan & Singer, packagers, last week held a mass audition beiore
execs of a dozen top agencies, of their latest opus, “Enchanted Mo-
ments.” The show features Donald Richards, of “Finian’s Rainbow"
note, Joan Kilbrick. of “Kiss Me, Kate” and Lewis Nye, of “Touch
and Go." The musical is directed by Leorenzo Fuller, with the script
by Joan Sack. Each show is an individual musical playlet based on
music associated with important events in people's lives.

FCC Grants Second Philly FM to Wireless Institute

A second FM siation for Philadelphia is assured with the grant
of a permit by the Federal Communications Commission to the Phila-
delphia Wireless Technical Institute. Early this year the first Pilly
FM station, WLFM, opened shop. The new station, WPWT, will be
operated and managed by students of the school's radio classes, headed
by W. W. Zerfing. The station will be used for programing live talent
of other schools in the Philadelphia area as well as recorded educational
programis.

CBS To Put Rose Bowl on AM, TV ; New York Next Day

Columbia Broadcasting System (CBS) will present the Rose Bowl
fooiball game on AM and TV this New Year's, JI)‘he video presentation
will be seen live only over KTTV, Hollywood, a CBS affiliate, but
filmed highlights of the game will be shown the next day in New York,
Red Barber, for the first time in his long sportscasting career, will an-
nounce the game. Gillette will sponsor both versions of the game.

WPTZ Gets a New TV Local Every Day

WFPT4Z, Phileo video station in Philadelphia, disclosed last week
that for the period of September 15 to October 15 it averaged one new
local aceount per day. The one-a-day does not include renewals or
additional time purchases made by old sponsors, nor does it include
the new network advertisers. The one-a-day is strictly new locals,

New ABC Sales More Than
Pay for Pillsbury_ Loss

NEW YORK, Nov. 12.—The Ameri-
can Broadeasting Company (ABC)
this week rebounded from its loss of
the Pillsbury Mills account with a
series of sales which more than took
up the slack of the five 30-minute
daytime periods departing for the
Columbia Broadcasting Syslem
(CBS) with the year's end. Double-
day & Company, publishers, this
week bought 90 minutes per week,
General Foods bought five five-
minute evening periods weekly, and
Anahist, the new cold remedy, has
bought one evening half-hour per
week. In addition, Texaco signed
to bankroll the Metropolitan Opera
for the 10th straight vear, and Gen-
eral Mills inkerd to sponsor the first
15 minutes across the board of
Modern Romances.

The Doubleday business includes
the first 15 minutes of the Buddy
Rogers radio show, from 11:30 to
11:45 a.m. Tuesdayvs, the 3 to 3:15
p.mn, periods to house a sponsor-built
show, still to be announced. The full
11:30 a.m. to noon Buddy Rogers
show on Wednesdays, plus the 10:45

1to 11 am, and 3 to 3!15 p.m. periods

| Thursdays, also for shows wvet to he
sel. The purchase is for the basic
web plus the mountain and Coast,
iand was placed thru the Huber Hoge
& Sons Agency, starting next week,

General Foods Not Set

General Foods has bought five five-
minute periods weekly for commen-
tary by Edwin C. Hill. The time
has not vet been set, but the show
will tee off January 2. Postum is the
| product, thru Foote, Cone & Belding
| (FC&B),

Anahist is taking over the Thursday
edition of Counterspy, from 7:30 to
8 p.m., dropped recently by Pepsi-
Cola, The starting date is December
1, with FC&B placing that business
as well, The purchase marks the
debut of the anti-histomine cold rem-
edy into web radio, just in time for
the sniffle and sneeze season.

Texaco'o return with the Met
means 18 Saturday afternoons of
opera airing over 235 stations, start-
ing November 26, Kudner takes over
the Met billings this year, formerly

set thru Buchanan & Company.
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RCA To Cut Another “Kukla”
Night Due to Cost Increase

NEW YORK, Nov. 12.—Another
important commentary on the in-
‘creasing costs of television commer-
eials was made evident this week
when it was learned that RCA Victor
will shortly drop i{ts sponsorship of
ong of the three nights it bankrolls
of the Kukla, Fran and Ollie show.
Originally RCA Victor sponsored the
program five nights & week. A few
months ago, it dropped two of those
nights, with Seallest picking them

. Now RCA will sponsor just two

ts of the top Burr Tillstrom

 series.

Giving up of this third night is

~ actually the third retrenchment made

'Er RCA Victor in connectlon with
Kukla. Previously, the account had
for the show to take an

and February of next year. This

£ move was made partly because of

Costly Comedy Out
At MBS: Stress on
H’w’d Programing

HOLLYWOOD, Nov. 12, — Mutual
Broadeasting System (MBS) will
tread cautiously in building its pro-
graming structure and will steer clear
of expensive comedy layouts for sev-
eral years, according to a forecast
made this week by Willlam Fineshri-
ber Jr., programing veepee currently
in Hollywood. Fineshriber, on his
first Coast visit since 1945, said Mu-
fual hoped for heavy emphasis on
Hollywood programing with injection
of movie glamour, but limited new
shows for the most part to audience-
adventure-West-
erns and family dramas. Top star
comedy layouts, costing well in five
figures, are out for the present,

Future hypos will stress mood pro-
graming, but net will attempt to do

- as little reshuffling of current skeds

as possible so as to preserve program
continuity, S<* ‘or early starting are
five new shows, as yet unidentified,
including two New York and Chicago
originations and one Hollywood offer-
ing. Also set are two symphony ork
grams, one to be the Oklahoma
ymphony ork, which the web will
launch as prestige sustainers.
Finechriber had a kind word to say
for MBS affilintes across the nation,
and particularly for the Don Lee
Coast network. Pledging a closer

working relationship with Hollywood

on program development and origina-
tion, he admitted need for more com-

‘mercial offerings from which affiliates

‘¢an make a buck, pointing out that
nffiliates can't take sustainers without
fome commercial revenue and recog-

- nizing need for afMliate co-operation
if sustainers are to be built into sal-

'lh!: packages,

- Strike Threatened
| ng By AFRA at KCBS

SAN FRANCISCO, Nov. 12.—The
 American Federation of Radio Artists
éu ) here Wednesday (9) notified

Federal Conciliatlon Service that
the Columbia

Harry Polland, counsel
for the union, said a strike would
affect HCHS

~ AFRA is asking a wage increase,

 adjustment of fees, a seniority clause

Lﬂ’ a merit pay bm}st for announcers
five years' service. The con-
expired October 31,

economy and partly because it is an
off-season for both phonograph rec-
ords and lce cream, the two items the
program currently sells,

Considerable interest is being ex-
pressed by other accounts In the now
available one-night-a-weel, altho it
is believed Sealtest has first refusal
and may exercise its rights. If it
doesn't, NBC has several accounts
walting. The show airs at from 7 to
7:30 across the board.

SAG Lands
1-2 Punch
On Four A’s

(Continued from page 3)
ing a Four A's rep to discuss TA at
the Guild membership meeting be-
cause it wants its members to con-
sider the TA problem in privacy,
and secondly, does not want its mem-
bers to get the Four A's side of the
argument before it learns what lis

own board members have done in
studying the issue.
In the meantime charges and

counter charges were flung between
Four A's and SAG, using the film
trade dailies as media to air argu-
ments. Both sides accused each other
of misstatements, SAG charged
Four A's reps with being “promoters"”
of TA, while Four A's reps accused
SAG of keeping the truth from its
membership, Jurisdictional clouds
darkened as SAG refused to show
signs of weakening its stand on com-
plete control of all thesps making
films for tele, while Four A's reps
voiced threats that Four A's will go
ahead on forming TA without SAG.

Clarence Derwent, Actors’ Equity
prexy, presided over the Four A's
meeting, which attracted over 500
members of the various talent unions,
George Heller, American Federation
of Radio Artists (AFRA) exec secre-
tary, and Louls Simon, Equity exec
secretary, spoke on the looming Four
A's rift. Eddie Rlo, Coast American
Guild of Variety Artists (AGVA)
rep, attended but did not address

the group.

KLAC-TV Hits Spot
Sales Gong Daytime

HOLLYWOOD, Nov. 12.— While
more “artistie" telemen thumbed their
noses at KLAC-TV's off-the-cuff en-
try into daylight tele via a daily mar-
athon seszion with disk jockey Al Jar-
vis, station’s time salesmen knocked
off a raft of spot accounts {o make
the first week of afternoon telecasting
a financial success, Station's daytime
splurge was launched with little prior
notice Monday (7) and featured a
four and three-guarter hour unre-
hearsed daily program, with Jarvis
as kingpin., By the week's end, sales
had zoomed to 39 spots daily, not in-
cluding future contracts,

With rates lower than local com-
petition, present estimated gross rev-
enue was pegged at $550 per day, ac-
cording fto general sales manager
Dave Lundy. Figure is based on an
end rate of $14.50 per one-minute
spot. One bankroller currently airs
§ spols daily and another has con-
tracted for 17 daily plugs beginning
next week. Station estimates cost at
less than $250 for the additional 271
hours weekly, basic costs being the
salaries of producer and cameraman,
plus office help. Not figured in cost
breakdowns are Jarvis's percentage

BBC Seeks Color

NEW YORK, Nov. 12, — The
British Broadcasting Company
(BBC) expects to begin im-
mediate experimentation in color
teleyision, using the Columbia
Broadcasting System (CBS) col-
or system, according to Dr. Peter
C. Goldmark, CBS director of
engineering research and de-
velopment. Recently returned
from England, Dr. Goldmark
stated that British experts were
impressed with four major
points In CBS color TV: Sim-
plicity, color fidelity, sharpness
of image and adnpta’bﬂit}-.

The CBS research laboratories
head also discloged that the net-
work had begun work on designs
for the first universal pick-up
equipment for use In commercial
color TV,

Scott Renews

Atheist Fuss

SAN FRANCISCO, Nov. 12.—Rob-
ert H, Scott, self-styled athelst, this
week renewed his controversy with
the Federal Communications Coms=
mission (FCC). In 1046, Scott asked
the FCC to revoke the licenses on
KNBC, KFRC, KCBS and KGO, all
in San Francisco, because they re-
fused him time to espose atheism.

Scott said that he had written a
letter this week to the FCC in which
he asked the ecommission if it had ex-
punged the Scott decision (The Bill-
board, November 5) from the record
in fact or effect. "“I'm giving the
commission 12 days to answer," he
declared. Since the decision there has
been lengthy controversy over the
commission's Interpretation., The
FCC's decision, according to Scott,
should not exclude atheism from the
air as long as time is sold or given to
religious speakers.

Universal Fears
Reduced Quality,
Nixes Plugs’ Kine

NEW YORK, Nov. 12.—The {first
known instance came to light last
week of a film company refusing to
let its product be reproduced via
kinescope because of fear of reduced
guality. The firm is Universal-Inter-
national, which thru its TV subsid-
iary, United World, makes commer-
cials used on the Lever Bros.' show,
The Clock. The movie firm's con-
tract protects it from having its plugs
kinescoped with the rest of the show
on non-cable stations. Instead, it
furnishes each station with 16mm.
prints of the commercials, which the
gtations insert into the kine version
of the show.

Universal has a direect stake in the
quality, inasmuch as several of its
contract players are featured in the
plugs, endorsing the sponsor's prod-
uct. Included are Yvonne De Carlo,
Gale Storm, Shelley Winters, Peggy
Dow and Marta Toren. Since the
appearance of the thesps on home
sereens might affect box-office take,
the pie outfit got an iron-bound
guarantee that none would be shown
via kine. Universal made the deal
permitting the use of (ts stable in
exchange for counter-plugs in Lever's
ads in other media, Ineluding maga-
zines and newspspers,

cut and salesmen's commissions, as
well as added expense of equipment
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WEB KINESCOPE CONFABS

and maintenance. \

1’

Nets U_ nitine
To Improve on

Video Quality

First Sessions This Week

By Sam Chase

NEW YORK, Nov. 12.—The four
television networks, tossing aside all
rivalry for the moment, will begin
meeting in concert next week to
to solve jointly one of their biggest
headaches: The quality of video or
kinescope recordings, These meetings
are regarded as possible preludes to
a joint endeavor along these lines,
embracing, besides the webs, the film
companies, laboratories and equip-
ment firms. The improvement of vie-
deo recording quality is regarded as
a primary industry problem, the solu-
tion of which will ald all facets of
TV. Thus full collaboration of every
force capable of contributing to an
answer is considered logical and nec-
essary.

The preliminary luncheon mee
next week will involve the video re-
cording directors of the webs, Mu-
tual problems will be discussed, and
an affiliates’ consensus will be ana-
lyzed regarding what should be the
stanﬁarcl sought. Action to follow will
include supplying letters of direction
to the top Enginf:izrlng brains of each
web, telling what is needed and re-
questing work on the answers,

ABC, NBC Set Pace

The American Broadcasting Coms
pany (ABC) and the National Broad-
casting Company (NBC) already have
exchanged prints for engineering
analysis, to determine which aspecls
of each web's method are superior
and worthy of universal adoption.
This inter-:hangu probably will be ex-
panded to include all four webs, ABC
already has been putting the micro-
scope to prints of comparable showa
from all webs—ils own Stop the Mu-
sic, NBC's Milton Berle show, Du-=
Mont's Morey Amsterdam stanza, and
the Columbia Broadcasting System
(CBS) Sullivan opus.

At an introductory lunch last weel
Larry Ruddell, ABC recording man=-
ager, and Ed Carroll, manager of the

(See Four Webs Hold on page 47)
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IN. Y. Elections Fail AM and TV

As Sock Progmming Material

NEW YORK, Nov. 12.—This week's
elections provided little opportunity
for radio and tele special events men
to come up with any sock programing.
The elections, despite their impor-
tance, were over early in the eve-
ning, depriving listeners and viewers
of any drama. The over-all effect
was in sharp contrast to the excite-
ﬂmnt of last year's presidential elec-

on.

On video, about the only moment
of drama was covered by WCBS-TV,
in getling on-the-sceen coverage of
Newbold Morris's concession speech,
The station’s coverage was bankrolled
by United Fruit, which used its maovie
cartoons for commercials with con-
siderable effectiveness. However,
WCBS-TV lost gut on *scooping” its
competitors on Morris's concession,
this honor going to WPIX, New York,
which cut into its boxing match cov-
erage for the announcement.

John Derr Unfunny

Doug Edwards handled the WCBS-
TV spieling, with occasional pick-ups
from wvarious headquarters, One they
could have done away with was John
Derr's interview with the victorious
Mayor O'Dwyer. As they say in the
funny books, “a silly question gets a
silly answer,” and that was all Derr
seemed able to deal up.

Election coverage of WNBT was
slow, repetitive and generally un-
imaginative. There were no live pick-
ups from any campaign head-
quarters, and the station
lagged behind other broad-
casters in airing important de-
velopments. The station was
full-up with commercial eom-
mitments until 11 p.m., however,
which offers it some time out for its
lack of excitement. By that hour, the
results generally were in the bag.

The station utilized station breaks
at 9, 9:30 and 10 p.m. and stated it
would cut into the Old Gold Ama-
teur Hour (10-11 p.m.) with any ma-
jor developments. It did cut in at
10:35 p.m. to have John Cameron
Swayze, who tied together WNBT
coverage, give the news that Newhaold
Morris had conceded his defeat in the
electoral race. However, WCBS-TV
actually had picked up Morris at his
headquarters, 10 minutes earlier,
making the dramatic announcement.
WNBT aired a film of this at mid-
night, showing Morris with the CBS
mike in front of him. Lack of head-
quarters camera set-ups prevented
airing the Lehmnn-ﬂ‘]}wger victory
statements at 11 p.m., when WNBT
started its full service.

The station break coverage in the

early evening - consisted of Swayze
giving rapld summaries of the total
vote of candidates in the senatorial
and mayoralty races. Visual material
showed stills of the condidates in each
race against a black background, with
their latest tallies chalked in next to
their faces. This was effective, but

the brief time allowed did not really
permit adequate digestion.

Working with Swavze were Rad
Hall, Jim Fleming, Wyn Elliolt and
Ben Grauer, the latter at the only
outstanding pick-up point, the WNYC
tabulating room. Grauer was the vic-
tim of a timing mishap shortly after
11 p.m., when he was put on the air,

altho unaware of that fact for over
two rmminutes. The cameras were
sweeping madly about, and Grauer
could be heard telling someone he
might be interviewed, and what was
the first name. When he did come on,
he was quite rattled, altho it wasn't
too evident, referring the viewers to
the unchanged standings on the score-
boards, much too far distant to be
visible,

Interviews were conducted with
Jim Farlev, Grover Whalen, Social-
ist mayoralty candidate Joseph Glass
and the newly elected congress-
woman, Mrs, Edna Kelly, Films were
shown, some more than once, of the
careers of the major candidates. For
those following actual returns, WNBT
coverage was quite inadequate, be-
ing slow and infrequent awvith signi-
ficant turns.

The coverage from 11 p.m. to sign-
off at about 12:15 am., (much too
long) was bankrolled by Schaefer
Beer. Elliott gave the verbal pitch,
with sight plugs consisting mainly of
bottles and cans of the sponsor’s prod-
uct and shots of a trayload of bottles
and glasses, These were in the same
tone as the remainder of the coverage,

Newbold Morris's emotion-charged
speech conceding his defeat and
MGM's gravel-voiced Battleground
spots (a la the Army’s Sound Off
routine), tied for dramatic honors
on WOR's election broadcast. Other-
wise, the coverage was comprehen-
sive, hitting all the high spots and
smooth running but slightly on the
dull side,

Teeing off at 8 p.m., WOR made
a clean sweep of its regular Tuesday
night programing and devoted the en-
tire four hours to WOR's news room
bulletins, Mutual’s national news re-
ports, headquarter - hopping from
party to party and commentaries by
political experts from the New York
Sun and Herald Tribune.

Altho CBS pgarnered several free
plugs via epen mike pick-ups at
Maorris's Astor headquarters, most of
the remotes came thru clearly and
the ad lib commentaries were in-
formative, albeit repetitious, The vie-
tors, of course, sparked a happier
pace, which was reflected by the re-
mote men's mike manners,

The National Broadcasting Com-
pany's (NBC) radio coverage, tho
sketchy, was generally adequate. Ken
Banghart came on with one-minute
bulletins at 9, 9:30, 10 and 10:30 p.m.
It was only at 11 p.m. when Banghart
announced the Shell Oil News that

-—

FOLK AND WESTERN ARTISTS
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749 of TV Advertisers

Make Use

(Continued from page 3)
rolet, 22; Ford, 20; Philco, 18; Dodge,
Plymouth and DeSoto, 18.

In the national-regional spot field,
the report showed that beverages
(wines, beer and liguors) and food
products dominate the list by product
classification: beverages, 81: foods,
84; household, 30; automobiles, 28:
toilet requisites, 22. Household ap-
pliance distributors were most active
in the local-retail produet elassifica-
tion with 179 spots as compared to
automobiles and accessories, 152;

of Spot Plugs

foods, 132; radio and TV stores, 126,
elothing and accessories, 65.

Most of these local advertisers are
using slides with “voice over" or live
audio commercials. However, in the
national spot field, the trend is to-
ward a more progressive technique,
according to the report, which lists
average prevalent costs for the vari-
ous types of production as follows:
Stop motion, $5000-7500; full anima-
tion, $3500-6000; partial animation,
$2500-3500, and live action, $1000-
2500.

Brief and Imimrtant
Last=-Minute Digest of AM-TV News

Booth Radio & Tele Corp. Sets Move Into TV

A move into television

being set by Booth Radio & Television

Stations, Inc.,, of Detroit, now operating radio stations in Detroit,
Flint and Saginaw, Mich. The budget was approved by the boary of
directors for $535,000 to be spent on video within a three-vear pericd,

according to President John

rd Booth.

Nate Tufts Leaves Bothwell Agency

Nate Tufts, veteran radio exec and Hollywood office head for the
Earl Bothwell Agency, will exit his berth at the end of the month after

a three-yvear stint with Bothwell.

Status of agency's operations is un-

settled, since Bothwell died several weeks ago in Pittsburgh, where the
firm is headquariered. Tufts was Coast radio topper for Ruthrauff

& Ryan before joining Bothwell.

Ed Wynn's TV Show Biweekly After January 1

Ed Wynn's Speidell tele show (CBS) will go to an every-other-
week sked after New Year's, as originally planned, Wynn's teevee
seg was first skedded to po on an alternating week basis, but the

watch-band making

onsor decided to follow weekly sked until

Christmas, thereby cashing in on tele's sales impact during pre-vule

season.

Fall and pre-Christmas time is most important to sponsor,

ABC Peddles Second Show of WNBC’s Luther

Even tho Frank Luther has a Saturday morning radio show on
WNBC, New York, the American Broadcasting Company (ABC) has
made a kine of another Luther show for peddling purposes. Sheffield
Farms has indicated an interest in tj}n-prngram.

ABC Expected To Shuck “Photocrime” December 21

Indications are that the "Look-Photoerime” video mystery sus-
tainer now on the American Broadcastin

Company (ABC)-TV net-

work will be dropped after its 13-week cyele is up about December 21.
The program is on Wednesday evenings, 8:30-9, Packaged by Mildred
Fenton and Look magazine, it was unable to snare a sponsor.

CBS To Try New Lensless Lens at Grid Game

The Columbia Broadecasting System (CBS)-TV will try out a reve-
lutionary new lens designed by Frank G. Back, creator of the Zoomar
Lens, for the first time Saturday (19) at the Columbia-Brown football

game from Baker

Reflector,” it is designed to bring sharp close-ups of spo
The video-reflector uses mirrors to obtain

events to 1I:hue TV screens.
magnification.

Field. A 40-inch lenseless lens called the “Video-

rts and news

Mason Named WLW-T Program Director

Linn Mason, former WEKRC,

Ruth Lyons as program director of WLW-T, Cincinnati,

Cincinnati, personality, succeeds
ecember 1,

Miss Lyons became tem?;ora_ry program director in September. When

the change takes place s

e will devote full time {o her daily hour-long

“Morning Matinee” and “50 Club” shows,

some detail on the election was given
radio listeners,

At 11:30, however, NBC gave its
most thoro presentation of the re-
sults of the balloting when Morgan
Beatty took audiences on a swing
around the country. Radio reporters
from Trenton, N. J.; Richmond, Va.;
Boston; Hartford, Conn.; Louisville,
Los Angeles and Washington fold the

details of the various elections thru-

out the nation. The highlight of this
broadcast was a tape recording of
President Truman in which he com-
mernted that the election in New York
was a8 "Republican fiasco,”

In New York City, the final result
of mayoralty contest was evident as
early as ® p.m., which effectively
throttled whatever interest might
have been on the part of the local ra-
dio audience. At 10:30 the result of
the senatorial contest was clear, and
by that time Newbold Morris had al-
ready conceded defeat to Mayor O'-
Dwyer in the city election.

Close to 12 p.m. at the end of the
round-up, O'Dwyer, Morris, the new-
ly elected Senator Lehman mnd the

Wise Buys Greystone
Pacted CBS Time

NEW YORK, Nov. 12.—The Co-
lumbia Broadcasting System (CBS)
this week came up with a sponsar to
get the Greystone Press off the hook
for the 13 weeks of time it had bought
on the web—Saturdays 2:30-2:45 p.m.
Greystone Press suddenly wanted to
bow out of the slot, but only the fact
that CBS came up with the William
H, Wise Company to take over the 30
minutes of time, beginning at 2:30,
pulled Greystone out of the hole,

Williasn Wise, another publiahé%
canan;er, will program Get More

of Life in the Saturday spot and ped-
dle books on decorating, , ete.
The company will also buy four
weeks of time on Sundays,

either 1:30-1:45 or an hour later, be-
ginning November 20.

defeated John Foster Dulles
piped in for brief speeches from
campaign headquarters.

their
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S Backs Park
Health Series

" CHICAGO, Nov. 12.—The United
Public Health Department is
acking Ben Park, award-winning
WUM of the It's Your Life radio
series, in an attempt to package a
Sl dncumentar» TV health series,
Park is going to Washington next
‘week to discuss production of a trial
program which will be paid for by
the health department. Trial show
is &ﬁtud to be produced here after
the of the vear.
- Government-backed show will be
made available on a public service
thasis to TV stations thruout the
c and also will be used as an
11 ﬁlﬂun film to help sell a network
i series to a national advertiser. Com-
network show will be a half-
~ hour, once-a-week film costing about
 £5,000 per stanza. A film series is
© expected to appeal to a potential ad-
: "w‘" jer because coaxial cable charges
S would be saved and because prints
L. tll:l be made available for plus
:'pmntlnn distribution to schools,
and civic groups. If the show
commercial, health department
remain in the picture on an ad-
ory basis,

j UTLLTY

fu o i b1
+
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{ ;‘;Steel Strikers See
| TV as They Picket

" PITTSBURGH, Nov. 12. — Tele-
yision swiped the headlines here
during the steel strike this week
Wwhen an enterprising merchant put
qﬁ'l;idﬁn receiver in his store window.
AL pickets thus were able to watch
i:ﬂtr favorite shows as they walked
lnr.[ dowr.
L All the local dailies played the an-
gle up with liberal quotes from the
-—Ihﬁ:m'l and union leaders, who gave
|MI.I¢ thanks to the merchant.

=
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Plug for Puerto Tax Loophole

Pitt TV Boom Brings Tears;
Air Time Full, Sets Scarce

PITTSBURGH, Nov. 12.—Video is
booming here, but the local station,
WDTV, and receiver sales outlets are

holding their heads because it can't
get better. The station’s manager,
Donald A. Stewart, says that despite
a new rate jump to $350 per hour,
after a raise from $250 to $300 six
weeks ago, WDTV is completely sold
out except for two 15-minute sus-
tainers, one one-minute spot period
and five 10-second spots.

The station, airing 50 to 52 hours
weelkly, has had to turn down such
commercial shows as Ed Wynn, Fred
Waring, Life of Riley, Roller Derby
annd many others, for which it has no
room. Stewart said he hoped that
with the end of the football season he
would be able to add these shows.

The set distributors are up to their
ears in orders but can't get enough
sots to sell.
Dr. Allan B. DuMont, who just re-
turned from Washingion where he
attended the hearings on color video,
and is trying to get some sets for
the local DuMont distributor.

Can't Get Sets

Ace Walton, general manager of
General FElecltric here, received a
shipment of 700 sets last week and
they are all gone. They were allo-
cated and sold as soon as they hit the
stores. Dick Evans, of Pitisburgh
Products, has a real problem. He
has sets—35 of them—but he has to
divide them up among 250 retailers.
S0 he's looking for some Solomon to
help him out of the dilemma.

‘and Electrical

Most of the stores are taking or-
ders on a 60-day basis even tho large
advertising campaigns are going on,
Customers are shown demonstration
models and order= are then taken
for future deliveries. Over 40,000
sets are now in operation, and this
figure should be upped considerably
as soon as the manufacturers can get
fnnugh sets to take care of the back-
og.

WLIP Whaffs
On 2 Strikes

KENOSHA, Wis, Nov. 12.—WLIP,
Kenosha, went off the air Thursday
(10) because of the difficulty caused

| by the strike of both i
Stewart has been calling | y \he sirike of bolh the American

Federation of Radio Artists (AFRA)
and the International Broadcasting
Workers (IBEW)
against the station since Wednésday
(2). AFRA had succeeded in
fluencing many sponsors to withdraw
their business from the outlet while
the strike was on.

Management stated that it was un-
fair to the bankrollers still on WLIP
to continue programing, and stopped
broadecasting. Efforits are being made
to settle the two sirikes, which arose
because management and labor
could not agree as to exactly which
employees should be included in a
unit to be set up for a National Labor
Relations Board election.

in- |

Congress Will
Alter 21 Law
To Close It

Delegation Going to Island

WASHINGTON, Nov. 12.—With
the strong backing of the Treasury
Department, Congress appears certain
to take fast steps next session to plug
the tax loophole being used by Ed
Gardner in broadecasting Duffy's Tav-
é¢rn from Puerto Rico, Treasury of-
ficials said Friday (11) that a special
group from the House Ways and
Means Committee would leave for the
island within a few days to study
Social Security in Puerto Rico and
would also include an on-the-spot
study of the 53 U. S, busiresses which
have jumped to Puerto Rico in the
last year to take advantage of the
loophole.

According to the Treasury, a new
Puerto Rican and an'old U. S, law
combine to give U, S. businesses in
Puerto Rico exemption from all taxes
on income earned in the island. ‘This
applies not only to business taxes but
also to personal incomes of persons
working in a transplanted business.

'21 Law To Be Attacked

The point of congressional attack
will be on the U, S. law enacted in
1021, which was designed to give tax
benefits to U. S. citizens and busi-
nesses engaged in trade with a U. 8.
possession. According to the Treas-
(See Puerto Tax Loophole, page 47)
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Radio and Television
Program Reviews

One Man’s Family

Reviewed Friday (4), 8-9 p.m. EST,
Sustaining via National Broadcasting Com-
pany. Producer-writer, Carlton E. Morse;
director, Clark Jones, Cast: Bert Lytell
(Father Barbour), Marjorie Gateson
{Mother Barbour) , Arthur Cassell (Jack),
Billy ldelson (Clift), Patricia Robbins
(Hazel), Mancy Franklin (Claudia), Rus-
sell Thorson (Paul),

Judging by the preem performance
of Carlton E. Morse's classic of the
air waves, One Man's Family, Father
» Barbour and his famous brood

should reverse the old adage

and be heard, but not seen.

The Morse show ploneered

radio’s situation-comedy {or-

mat more than 17 years ago
in San Francisco, and the initial epi-
sode of the video version was prac-
tically a playback of the program’s
first coast-to-coast airing over NBC
in 1933 (The Billboard, June 10, 1933)
except tha the current program car-
ries a present-day dateline, How-
ever, the family problems (frustra-
tion, war neuroses, flaming youth
and attempted homigide), which aired
as harmless soap opera, appeared
downright wvicious on TV, compar-
able to Lillian Hellman's infamous
group of relatives in The Liftle Foxes,
with added pulp magazine overtones,

The ecliche-loaded script teed off
(See One Man's Family on page 14)

Dr. L. Q.

Reviewed Wednesday (9) 8-8:30
p.m., ES.T. Sustaining via American
Broadcasting Company (ABC). Secript,
Evelyn Elam, Emsee, Lew Valentine. An-
nouncer, Allan C, Anthony,

Time marches on but the Dr, I, Q.
show remains at ease, This becomes
especlally evident when the program
is stacked wup against quiz
shows emseed by Groucho
Marx and Eddie Cantor, both
of whom offer more entertain-
ment in the form of comedy,
even tho they use much the
same format.

This program, of course, is pure
quiz. Questions are asked about all
subjects, with the prizes seeming to
vary according to the assumed dif-
ficulty in answering them, In ad-
dition, there are two special problems.
A contestant is given a chance to re-
peat a tongue twister for a prize,
and another must identify the author
of a quotation to win.

As the doctor, Lew Valentine Is his
usual cris», competent self. On this
show, however, the hijinks of the the-
ater audience seemed to ruffle him.
Incidentally, the American Broad-
casting Company (ABC) gave a
whopper of a free commercial
Embassy Cilgarettes, which' begins
sponsorship of the show shortly,
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O hener 4015 Baby Snooks Show
Reviewed Tuesday (8), 8:30 to 9

p.m, Sponsored by Lewis-Howe for Tums
over the WNational Broadcasting Com-
pany (NBC), thru Dancer-Fitzgerald-
Sample. Producer, Al Kabaker. Director,
Arthur Stander; writers, Arthur Stander
and Bob Fisher, Music, Carmen Dragon
and eight-piece ork, Announcer, Don
Wilson. Cast, Fannie Brice and Hanley
Stafford.

Fanny Brice's return to radio, for
Tums, got off 1o a rapid start with the
veteran comedienne getling slrong as-
gists In the form of sharp
seripting, good pace and excel-
lent assistance from the rest
of the cast, including Hanley
Stafford as he~ ~ternally har-
assed daddy. e format is
much the same as in the past, with
(See Baby Snooks Show on page 14)

Al Jarvis’s Make-Believe
Ballroom

Reviewed Monday (7), 5:45 p.m.
Participation sponsorship over KLAC-TV,
Hollywood, Cast. Al Jarvis and guests,

Disk jockey Al Jarvis Is a lad who

‘would look well in a king-sized gold-

fish bowl, Already handling a morn-

ing radio show, Jarvis has

a come up with a tele idea

which deserves A for effort.

Tele wversion of Ballroom Iis

an afternoon-long show, done

from the outdoor patio of

KELAC-TV and composed of a pot-

pourri of musie, commerecials and
guests.

Planned as a five-a-week offering,
show boasts no production, writing,
polish or technique. Entire load falls
on Jarvis's experienced shoulders,
aided by one cameraman and a gal
assistant. Using one lens box and
cramped production made for some
bad fluffs. Telecast from outdoor
setting, pic quality was inconsistent,
particularly when the sun's rays
played havoc with the makeshift
floodlights and cast shadows. Mikes
are spotted as well as possible, but
audio, like visual aspects, left much
to be desired.

Spontancons

Despite the {flaws, there's fresh
and spontaneous flavor in the pro-
ceedings which may find favor with
the housewife. Jarvis's theme seems
to be merely Y“sitting around and
talking"” for the nearly five-hour span,
reacting as natural as can be to situa-
tions which arise, During the preem
broadecast he entertained song plug-
gers, cleffers, square dance callers,
agents, newsmen and others. Between
times the wax whirler played rec-
ords on a turntable in view of the
audience, with the cameras roaming
around the setting. Other gimmicks
(See Al Jarvis Make-Believe page 14)

Korny Klowns

Reviewed Monday (7), 7:15-7:30
p.m. Sponsored by Homer Bros.,' Fumi-
ture Company on WOGN-TV, Chicago.
Agency, Robert Kahn & Associates; pro-
ducer, Clayton Bergman; director, Barry
McKinley; leader of Klowns instrumental
group, Dave Pritchard,

The title of this show just about
tells the story. It's strietly corny;
there is practically nothing but
clowning by a group of four
instrumentalists. But despite
the corn, it adds up to a p
ably funny and entertaini
15 minutes of television.

The group—violinist, guitar-
ist, accordionist and bass wviolinist—
go thru erazy antics during the three
or four numbers included in each
show, but manage to show that un-
derneath the wveneer of screwy be-
havior they have plenty of musical
ability., Forte of the group, which
has played cocktail lounges in this
region for years, is use of unusual
noisemakers with which they are
able to produce sounds that some-
what resemble music. Most pro-
ficient in this department is the vio-
linist and leader, Dave Pritchard.
Using a complete gamut of horns,
chimes, bells, whistles and cymbals,
he provides most of the comedy and
keeps the show going at a fast pace,
Mixed thruout are a few jokes in
keeping with the corn patlern.

Production is simple but effective.
Cameras are trained oh the boys as
they madly. go thru their numbers.
Little else is necessary, especially in
view of the fact that the group pro-
vides more-than enough action for
one 15-minute TV show.

Cy Wagner.

-——

b1

The Family Table

Reviewed Sunday (30), 6:30-7 p.m,.
EDT, from a tape recording. Eus'l'm'nin'f
via WINS, New York, Produced by Betty

Tevis and Joa Durso, Moderator, Dnni

Goddard. Guests, Mrs. Alice Thompson,

Elsa C. Becker, Terry Angelus, Patu Burg-
Walter Wietgrafe and Howard

hardt,
Levine.

This discussion program adds up,
to an interesting half hour inside
family problems. On the broadeast

caught the participants, four

gtudents and two prominent
women,
age dating, with Don Goddard
acting as the moderator. Find-
ing the answer to whether
teen-agers should or should not date
is something no program can do. The
decision must be a personal one,
However, a program can shed a great:
deal of light on the subject and this

The Family Table clearly did. Sﬂﬂl’!‘-}m

considerations as “playing the field,'
the advantages and disadvantages of
dating, “going Dutch,” and how far
the relationship should be allowed to
progress were thoroly weighed. The!
consensus was that such dating
should be used to build friendliness
between the sexes.

Goddard eflfectively kept the con-

lagging.
Leon Morse.

versation from

The Herb Shriner Show

Reviewed Thursday (10) 7:55-8B p.m,
Sponsored by Philip Morris cigarettes thru
the Biow Agency via the Columbia Broad-
casting System (CBS). Producer, Robert
Mann, Director, Alex Leftwich. Scripters,
Herb Shriner, Morman ‘Barash and Car-
roll Moore. Talent—Herb Shriner,

Philip Morris cigareties may be
getting itself two highly desirable
commercials on the Herb Shriner

show, but it is a cinch that

much entertainment in the
five minutes. Shriner's slow
style of comedy takes some
time to build, but by the time
he starts getting laughs the plugs
are on,

The comedian zils on a chair and
chats about his home town and the
people in it. There isn't too much
chance to exploit the medium, but
given more time Shriner would un-;
doubtedly be entertaining. His com=-
edy is unpretentious and relaxing
and he's the kind of guy anybody
would Invite into his home. However,
whether he's the kind of comic for
a five-minute spot is another gques-

tion.
The Philip Morris commercials use

a placard of Johnny on the side of .

a TV camera, plug their claim that

the cigarettes were less irritating and |

The program was on film]

milder.
Leon Morse.

quality was good.

Picket Fence Farrells

Reviewed Friday (October 21}, 9:30-
10 p.m. ES.T. Style—Situation family
comedy. Sponsored by W. M, Whitney
Department Store, Albany, N. Y., weekly
via WRGB, Schenectady. Cast: Cone
stance Cooper, Connie Marshall, Eleanor
Harrison, Henry Nelson, Harold Vincent,

Howard Reig. Director, Bob Stonej
writer, Mike Danyla; sets, Charlle Mec-
Garakan; cameramen, Bob King, Ken,

Comstock, Jack Fipch; sound, Bab Magle;
lights, Gay Fiorentino and Skip Rutkows
ski; floor manager, Charlie King.

After you've watched the pEdEslriau&
pace of this show for 10 minutes the
inevitable reaction is, *They could®

get the same results al lesy

l cost on radie.” )
The situation on the pro=

gram caught had the fathes
(publisher of the local newss
paper) trying to get a skating

rink in the nelghborhood, only to sed

his efforts thwarted by a nitery ops

A short scene in which the hoodlum!
(See Picket Fence Farrells page 14)

Additional Radio and Television
News will be found on Page 14
of this issue.

r

talked aboul teen-.

the TV audience isn't getting’

gdwrdi
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Industry Plots
Production To

Avoid Slumps

Pattern Follows AM’s?

NEW YORK, Nov. 12.—Both the
manufacturing and distributing ends
of the television industry are now
eonvinced that a definite sensonal
sales pattern has been established.
according to a spot survey made this
week by The Billboard. The nat-
tern, they feel, will closely follnw
that set by the radio Industry. Tho
reluctant to make anv open state-
ments, the general opinion also is
that manufacturers and distributors
will make full use of the expected
sales trend by cutting back on prn-
duction and orders in an attemnt to
level off sunplv and demand in order
to keep dealer price cutting at a
minimum.

It is being reasoned that so long as
dealers find that sets are_ not too
easy to get, they will be less apt to
hand out discounts to price-ronscious
eustomers, Believing that the sume-
mer months will be slow months,
manufacturers will probably start re-
tooling for new models during that
period to the end that most new sets
will be introduced in Aupgust and
Bentember of the vear.

Roland Guildford, New York re-
glonal sales manager for DuMont, Is
one of the many who feel that tele-
vision will fall into the radio or
automobile sensonal sales pattern.
Nat Cooper, Motorola New York
president, disclosed that he was pre-
B:ring his future factors orders with

e same sales trend in mind.

Trend for Parts

Component parts producers, like
plcture tube manufacturers, repnort
that Mav, June and July will be the
months in which they concentrate on
new products, retooling and plant
changes,

The next five months for manu-

facturers are bright. The usually
cautious industry executives aras now
talking about terrific sales right thru
to the end of the first quarter of
1850. The only sales glump in sight
Is during the summer.
* Morton M. Schwartz, Tele-Tone
pales manager, explains that the
heavy consumer demand coupled with
a shortage of component parts will
keep sales high until this coming
spring. Schwartz explains it this
way: “At present most manufacturers
are oversold. Therefore even if there
is a slight seasonal drop in January
and February, manufacturers will be
able to produce sets at maximum as-
sembly line rates.”

New Crﬂﬂley TV Sets

For Dealers Soon

NEW YORK, Nov. 12.—Deliveries
of the new line of Crosley video re-
ceivers announced Jast week will
reach the dealer level in full quanti-
ties within the next two weeks, ac-
cording to Hal Crowell, newly ap-

ointed FEastern manager for Crosley
Eadin & Television, Deliveries on the
168=inch bow front console with doors
will be made {first, with two 121%-
inch models and a 16-inch set without
doors to follow immediately,

Altho Crosley officials would not
offer confirmation, it is reported that
dealers are being given longer dis-
counts on the company’s seven-inch
r:rtahle receiver, List prices are said

remain the same,

RADIO-PHONO-TV MERCHANDISING
= Communications 1o 1564 Broadway, New York 18, N. Y.
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TV Rentals Lead To Sales

In Low - Income Brackets

ST. LOUIS, Nov. 12.—Giving the
home owner a chance to test tele-
vision wvia rentals has proven the
ideal method of selling “the low in-
come market,” according to Kenneth
Gearthe, head of the Arrow Radio &
Appliance Company. .

Located in one of the pldest resi-
dential distriets in this eity, with
rents averaging a low $15 to $30 a
month, Arrow has nevertheless man-
aged 1o zell a volume of video sets
equivalent to a typical appliance
dealership in a more lucrative area.

The entire secret, according to
Gearthe, is rental promotion—under
a plan whereby any local home owner
is entitled to installation of a tele-
vision set at $10 a week for the first
week, and $1 8 day for further use of
the set, until it is either returned or
purchased. The $10 charge for the
first week’s rental leaves a surplus to
pay for hauling and installation, ac-
cording to Gearthe, The $l-a-day
charge has been figured as a “break
even” rate for use of the sel.

"We found the rental system ideal
to clineh sales to on-the-fence cus-
tomers,” Gearthe says. "Even tho we
have plenty of liberal time-payment
plans in force, many are unayilling to
risk the down payment without some
knowledge of television in the home.
However, as soon as we bring up the
rental ofler, we invariably get an en-

thusiastic response."

In more than six months of TV
renting, Arrow has had to pick up
only one set, while as many as a
dozen per week have been put out
on rental. “Invariably, the customer
makes up his mind within two
weeks,” Gearthe says, “with the re-
sult that we invariably find the rental
amount paid out is actually a down
payment on purchase, It is very sel-
dom that any home owner needs more
than two weeks to make up his mind.’

Unlike dealers who have waded
gingerly into the rental field with
small, low-priced sets, Gearthe de-
liberately installs better-priced, full-
size recelvers ranging up to $439.50.
“The reason for this is simple,” he
says. “If we put in a small set, the
chances are that we would have to
remove th=2 small set and install the
larger one when the customer made
up his mind to purchase, Under the

Fam we're using, it is invariably the

stalled set which the customer
wants to buy—and we save ourselves
two extra trips and much bookkeep-
ln .Il

F‘Tmz customer knows it's a higher
priced set going into the home, but
inasmuch as the rental charge is the
same, therz Is never any objection,
Only a few have requested that we
replace the expensive set with a $250
model."

FCC Is Blue on Color Tele:
Nationwide Webs Years Off

(Continued from page 3)

useful now and warrants getting Im-
mediate final standards from the FCC
for natlonwide commercial service,
Despite CBS's heavy pioneering in
the color field, the web Is losing
ground with each month the hearing
is prolonged, and the hearing will be
going on well into next year, The
time lag already created by the pro-
tracted hearines and demonstrations
is a boon to CBS's color rivals, par-
ticularly the Radio Corporation of
America (RCA), which bv its work
so far and the potentialities of its
vast reservoir of research talent lIs
considered in the best position to hold
the fore in future color TV develop-
ment,

Looking to Condon

On the baris of the latest views of
Sen. Edwin C. Johnson (D., Cal.) on
the color TV situation the Senate In-
terstate and Foreign Commerce Com-
mittee which Johnson heads would
be likely to indorse such a course by
FCC unless a special commitiee
headed by Dr. Edward U. Caondon
happens to come up with counter
recommendations in the meanwhile,

With the FCC taking a breather
from the color hearings next week,
the next episode will be compara-
tive color demonstrations here No-
vember 21 by CBS and RCA along-
gside a black-white TV demonstra-
tion by Allen B. DuMont Labora-
tories, Ine. The upcoming compara-
tive demonstration will be limited,
however, to such an extent that it is
regarded as an unimportant and al-
most meaningless preliminary to com-
parative showings scheduled for Feb-
runry 8 when Color Television, Inc.
(CTI), will replace DuMont in the
demonstrations,

DEFBI'EII, Tﬂ'ﬂ

Further testimony that color TV
ls far from ready came this week

from pioneer radio inventor Dr, Lee
DeForest, who gaid that he, too, was
pioneering in ecolor television but that
his own system wouldn’t be ready for
demonstration for another year. Dr.
DeForest voilced the opinion that
neither RCA nor CBS color was ready
commercially, and he suggested that
all systems be encouraged to proceed
with field-testing for a year or more.
He praised CBS’s color image fidelity
but considered RCA's compatibility a
vital feature. RCA color has the same
line definition as black-white, while
CBS's color has fewer lines.

TV Draws Big at
Nat’l Hotel Expo

NEW YOREK, Nov. 12.—The 34th
annual National Hotel Exposition
held at Grand Central Palace here
this week meant good business for
the radio-TV firms that exhibited,
it was disclosed by a survey of the
exhibitors. Trad Television, Tele-Ho-
Tele Systems (THT), Guest Tele-
vision and American Communications
showed their wares to the assembled
hotel and restaurant people.

As expected, it was television
around which all the interest
centered, with hotel representatives
seeking to utilize TV in hotel rooms,
dining rooms and lounges. Typical
of the reaction of the TV exhibitors
was that of Tele-Ho-Tele Systems.
Al KEram, THT executive, reported,
“The response was terrific. More than
75 of the people who inquired about
our system visited our installation
in the Hotel Shelton here, and we
made arrangements for engineering
surveys to be made at more than 25
hotels, We're deliriously happy with
the results from the show."

[
|
{

Video Coming
Soon to Dozen
More Cities

New Markets for Sets

WASHINGTON, Nov. 12.—Over a\
vear after the Federal Communic-
tions Commission (FCC) called a halt
to the granting of television station
authorizations, there still remain 11
new cities 1o be opened up to TV by
pre-freeze permit holders. Once sta=
tions in these areas are about ready
to take the air, the local set sellers
will be able to cash In on the certain.
initial TV booms.

According to FCC records, au=
thorized statlons have yet to begin
commercial operatlons in Phoenix,
Ariz.: San Antonio: Ames, Ia.; Bloom=
ington, Ind.: Lansing and Kalamazoo,
Mich.; Utica and Binghamton, N, Y.}
Nashville, Norfolk, and Huntington,
W. Va,

Three All Set To Go

Receiver shipments are presumably
already poing into San Antonio, Hunt-
ington and Utica, where the new
stations are practically ready to
launch ecommercial telecasting. San.
Antonio's Wﬂ&I-T“Jh hms1 :H:-n'; menced
its tests and Is scheduled to o
formally December 11, Utica’s ngx'ﬂ?" _
is slated to start testing November 15
and debut December 1, WSAZ, Hunt-
ington, has completed preliminary
tests and is ready for a formal open=
ing November 15.

Three stations are ready to bow in
cities which alreadv have TV,
KRON-TV, owned by The San Fran-
cisco Chroniele, plans to start coms-
mercial telecasting WNovember 18,
while KEOTV, Tulsa, Okla,, goes on¥
the air formally two days later,
WXEL, Cleveland, has begun tes{
patterns and will start a regular
schedule December 17,

Tele Sets at 251.041
In Los Angeles Area

HOLLYWOOD, Nov. 12. — Lates|
tele set figures fixed Los Angeles
distribution at 251,041 as of Novems-
ber 1, according to a survey mada
by Southern California Radio &
Electrical Appliance Association
(SCREAA). Sales for October hil
37,768, which was the largest single
month's sales in local history.

Bringing set distribution down 1o ,
one set per 6.5 Los Angeles families, .
new sales figures increased the estl-
mated total looking audience to well \
over 1,255,000, Dealers’ org ats 1
tributed the increase to interesi :
stimulated by the recent local Nas
tional Television-Radio Exposition
and football telecasts currently heinlr |
aired.

Recordex Inlrn{luceé
45 Carrying Case;

NEW YORK, Nov. 12.—The Recor
dex Corporation has introduced wh
is said to be the first combinatiof
record storage and carrying case de
signed for 45-r.p.m. records only. Ib
is equipped to carry about 50 of the
geven-inch disks or seven albums angt
will retail at $2.98.

The case is covered in alliga
leatherette and Is available in
blue, green or brown, It is fitte
with a plastic handle and metal hing
and lock,

amale i B e o e I o T,
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V'S TRANS-SHIPPING BOGE

180 - Degree
'i, Visionin New
TV Oil Lens

Diffusion. Reﬁeﬂinu Out

NEW YORK, Nov. 12.—A new
Stype of liguid TV lens that is sald
~ fo give 1BO-degree vision, minimize
\radiation and eliminate all diffusion
cand internal reflection is being mar-
jeled by the Liquid Lens Corpora-
fion here, according to Carl Bider-
man, president of the company.

& The lens, using an oil as the liquid,
18 actually fused to the face plate of
he picture tube and requires custom
Sinstallation at the liquid lens plant,
S The trade name for the product is

*all view corrector.” Biderman also
“disclosed that video sets called Life-
“like, which incorporate the lens, are
.i:-;g.' available thru the De Kalb Dis-
Aributing Company, also in this city.
"A 10-inch set retails at $214.

. Prices for the lens installation start
"Bt $59 for conversion of a 10-inch
%6t and include higher priced instal-
Siations of "a 2l-inch lens on a 16-
dnch tube vider set, According to
Biderman, a custom-built Lifelike re-
ceiver, installed in the Industrial
Home for the Blind in Brooklyn, re-
b sulted in “good viewing" for patients
“who had as little as § per cent of
> their normal sight remaining. He
= gaid that these patients had to sit at

about one foot from the picture
- Screen,

500,000 Farms
. Get Electricity

E_" WASHINGTON, Nov, 12, — Week
by week the activities of the Rural
" Electrification Administration (REA)
& are opening up brand new markets
P: Aor radios, phonos and other electrical
l Cappliances. REA officials said this
~ week that, during the fiscal year end-
3 ed last June 30, REA loans provided
© glectricity to nearly a half-million
& farm homes that formerly could use
o only battery radios and wind-up

I phonos.

" In a sample week, REA approved
= lbans to finance rural electrical fa-
;‘m; gilifies to 4,422 consumers in seven
= States. Typical was a $940,000 loan
* {0 a co-operative in Lafayette, Tenn.,
for the construction of 407 miles of
& line to connect 1,864 consumers with
o glectricity for the first time,
" REA officials pointed out that each
'of such consumers is a potential new
=N pustomer for all types of electrical
" appliances,
=~

=)

JF

- San Fran ‘Examiner’

- Starts Radio Column

§ SAN FRANCISCO, Nov. 12—The
San Francisco Examiner kicked off
“With a radio and video column this
week, the sheet's first since the pillars
were dropped by all loeal dailies more
than 10 years ago. Dwight Newton,
the paper's former head librarian, is
doing the wriling job. The column
runs daily except Sunday and is de-
voled mainly to studio chatter and
dele and radio show reviews,

. The Chronicle is the only other
eet in town with a radio and video
umn, The News and The Call-Bul-
elin say they have no intention of
starting one.

‘ Personnel, Products and Prices

Thirteen new sales representatives have been named by the Jewel
Radjo Corporation. The reps will cover Los Angeles, San Francisco, Chi-
cago, Miami, Hartford, Cleveland, Seattle, Detroit, Philadelphia, St. Louis,
Pittsburgh and Queens and Brooklyn in New York City. . . . Harold
Blumenthal has been named district sales manager for John Meck In-
dustries in the Middle Eastern Seaboard territory. , . . The Wireway Cor-

ation has introduced a new wire recorder featuring slow-running wire.

e sel will list at $219.50. . . . DuMont will start shipments next week
on a new 12'%-inch consolette, the “Canterbury,” which will replace the
“Sheffield” model now in the company’s line of video receivers. Altho
the price for the new model has not yet been set, it is reported that it will
list at $379.50, the same price as the “Sheffield.” . . . Stanley J, Claser
has resigned his post as manager of the radio section of Crosiey. . . .
Emerson is expected to start deliveries on two new video sets next week,
One receiver is a 16-inch consolette at $449.50 and the other a 12%-inch
console with AM-FM radio and two-speed record changer. The latter set
will retail for $449.50, ., . . New district manager in the Metropolitan New
York area for De Wald is Louis D, Litvak. . . . Hex Manufacturing Com-
pany, Buffalo distributor of Meck radio and television sets, has named
Hobert W, Brost as sales manager. . . . An open membership meeting of
the Association of Television Service Companies will be held at the Hotel
Roosevelt, New York, Wednesday evening (16), . . . Look magazine will

salute Dr. Allen B. DuMont as the “father of television” in an upcoming
issue, :

Rumsey Electric Company now has the Philadelphia distributorshi
franchise for DeWald Television. . . . Gennslinger's, one of the largest deal-
ers in Montgomery County, Pa, moved to new and larger quarters, where
they will concentrate on TV sales rather than service. . . . Philadelphia
Wholesale Distributors, Ine,, has been appointed Garod Radio & Television
distributor. . ., . R, W, Fordyce, Ardmore, Pa., appointed Bendix Radio &
Television distributor for this area. . . . George Greenberg, chairman, with
Carl Vogelsang. Leonard Carr, Harold Lempert and James Sunday were
named as the nominating committee to slate a new set of officers for the
Philadelphia Radio Service Men's Association. . . . Almo Radio Company,
handling both radio and television, added to its two stores in Philadelphia
and one in Wilmington, Del., by setting up a fourth branch in Atlantic City.
Al Elmer, who formerly operated his own radio repair business, is branch
manager, and is assisted by Joe Polsky and Ron Allen.

Walt Stickel, DuMont sales manager, is recuperating in Presbyterian
Hospital, Newark, N. J. . . Freed-Eisemann introduced a new 16-inch TV
console to list at $525. The company also announced that it was putting
all dealers on allocation. . . . Sidney Jurin and Martin Zatulove, divisional
executives for Tele-Tone, are back from a business survey around the coun-
try. ... Duotone has announced the availability of replacement needles for
most of the popular cartridges. This addition to the company’s line is being
made thru a special “Service-Aid-Kit," containing 14 types of needles. . . .
H. T. Capodanno has been named director of engineering for Emerson. . . .
L. K. Alexander has been appointed manager of the marketing services
division of General Electric’s electronics department. . . , RCA Victor has
introduced a children’s version of the self-contained 45-r.p.m. phono. The
set 15 available in Walt Disney and “Lore of the West" decorations and re-
tails for $39.95 along with a children’s record album, . .. David H. Grogsby,
former sales promotion manager of Zenith, has been named advertising
manager of the company, . ., Admiral Corporation stoclkholders this week

approved increase in company's authorized capital stock from 1,000,000
2,000,000 shares. i P 1 to

WFDR Pitches Sets

No TV of Miss U. S.

As Audience Hypo

NEW YORK, Nov. 12.—In its sec-
ond move to increase FM radio audi-
ences in New York, the International
Ladies' Garment Workers' Union
(ILGWU), owners of local FM sta-
tion WFDR, is surveying its member-
ghip this month to find out how many
own or would like to own an FM
radio, and if unionites would buy an
FM set priced at $40.

The latter query relates to the
ILGWU's initial move to boost local
FM coverage last month, when they
persuaded an AM radio firm to manu-
facture an inexpensive FM set in the
$36-%540 price range with the provision
that the ILGWU guarantee a large
order on the model. In turn, the
union plans to peddle the sets to
members on a $1-a-week basis, pend-
ing, of course, the results of the sur-
vey.

The report isn't completed as vet,
but preliminary results show that 27
per cent own FM sets, 32 per cent

want and are willing to buy one and

the remaining 41 per cent are un-
decided.

Beauties Till Color?

ATLANTIC CITY, Nov. 12.—The
curvaceous forms of the maidens par-
ticipating in the annual Miss America
Beauty Pageant may be hidden from
televiewers unti! color tele comes on
the scene to do justice e their various
charms. At least, that was the feel-
ing voiced this week by Lenore
Slaughtler, director of the pageant,
who added that *there is considerable
sentiment that the black-and-white
presentations being beamed today
would not do justice to our show."

Director Slaughter said the commit-
tee had not yet taken up specifics
of having video coverage this year.
but pointed out that any discussion
certainly would “take into considera-
tion the possibility of loss of gate re-
ceipts"” if cameras were on hand.
Last year the committee asked
$25,000 from the Nationa] Broadcast-
ing Company (WWBC) which indicated
interest in picking up the event
NBC reportedly estimated a cost of
$88,000 to Iinstall the two relays
needed to link Atlantic City with the
web, but these links would be per-
manent if installed. ‘The cost factor
and lack of sponsor is believed to
have quashed the deal.

Y

Dea]er; Work
All Angles To

Get Receivers

Premiums Offered in Ads

NEW YORK, Nov. 12.—The re-
tailers’ problem of getting a steady
supply of name brand video sets has
raised the same “trans-shipping™
bogey that often plagues the record
industry. Now that all major—and
maost minor—TV manufacturers are
adhering to strict allocation distribut-
ing, dealers anxious to cash in on
the heavy consumer demand are
working all possible angles to get
stocks of video receivers.

Newest wrinkle in the baltle for
merchandise has video dealers in the
major markets running classified ads
in out-of-town newspapers offering to
buy TV sets “at premium prices"
from any small-town dealers who
have an “inventory problem." Prices
paid for the scts run as high as 10
per cent above dealer cost. The
buyers, many of whom are not fran-
chised dealers, also offer to pay all
shipping charges.

Some Backlog

Despite all the industry talk about
short supply, there's still some dealers
in fringe areas surrounding one-
station towns who are having diffi-
culty in moving TV sets. Dealers
who have been advertising in the
small towns report that they are still
able to pick up a few sets, tho this
gource of supply is also starting to
tighten as distributors and manufac-
turers find the leaks.

Irving Hutter, who operates Hut-
ters' TV Service in Brooklyn, has
been advertising for sets ‘in 20 out
of New York papers, picking his
towns carefully. “Results have been
good in Iringe areas,” he disecl
“but I don't know how long it w
last,” It's only the top-selling name
brands, however, that Hutter and
other dealers are willing to buy. It is
still profitable, they say, to pay higher
than wholesale cost und shipping
charges in order to get those exira
RCA., DuMont, Admiral, Motorola,
Crosley and Philco sets.

During the late summer distribu=-
tors in scattered TV markets were &
good source of supply for disenfran=-
chised dealers,-or those who couldn't
obtain much-wanted franchises, The
R. H. Macy-DuMont fracas of some
few months ago had the department
store buying DuMont sets from au=-
thorized dealers and distributors after
the TV manufacturer had lifted the
Macy franchise because of a “misun-
derstanding."”

Troubles Pile Up e

More recently, tho, distributors
have been having enough difficulty
in ‘supplying their regular dealers, 5o
that any extra curricular “irans-
shipping” is out of the question. Those
distributors who never did engage
in such activities, and who keep a
watchful eve on their dealers, are
having difficulty, however, in stop-
ping the practice in many instances,

Fringe arlea, radio, irecurd nm‘:I: Ap=-
liance dealers are, In many
?nsisting on their “share" of the ﬁ
set allocations. Some of these dealers
don't even bother to uncrate the gets,
but immediately readdress them to
dealers in other cities. Even when
the distributor is fully cognizant of
the situation, he finds it difficult to
cut off a dealer who is a heavy buyer
of radios, phonograph records and
major electrical appliances.

|
1
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RADIO-TELEVISION

The Billboard

l | Proggm Comment

The juxtaposition of Ed Wynn and
“Inside U, S. A." on CBS television
Thursday night serves one interest-
ing purpose, if none other. It shows
how signally a heavily budgeted
show, going in for elaborate produc-
tion, can flop, while another, eschew-
ing faney trimmin's, comes up with
an infinitely greater degree of enter-
tainment. Reading from left to right
that would be, of course, "Inside”
(dull) and Wynn (fun).

This week (10) of its four numbers,
only two of “Inside U, S. A.'s" candi-
dates offered any modicum of amuse-
ment, One was a good moody dance
by Sheila Bond, with c{)lenty of grind,
and the other a good comedy tune,
“I'm Going North,” written by Frank
Loesser and done by Peter Lind
Hayes, Mary Healy, Mary Wilkes and
David Niven. But Niven's doctor
sketeh was a downright insult, and
the mixed dialog number that opened
was a beat up old idea, clumsily
done. The Chevrolet commercial, in-
cidentally, was pointless, too, with a

oup of singers so massed around
ﬂe car that it was virtually invisible.
The way “Inside U. S. A." is going,
tho, invisibility for the whole project
is definitely in order.

Wynn, on the other hand, has made
his transition to TV a happy one,
His only foolishness is antic and
yisual, which is what's needed, and
his en{ertalning spoofing of the prod-
duct (Speidell wateh bands) should
sell the stuff, Guester this week was

numbers in true big league style,
‘But Peggy can sue CBS any day she
~ wants to; the way she was made up
- and photographed was downright
- e¢riminal. Bad kinescope quality
 didn't help, either.
~ Using a new half-hour, complete-
story forma (Mutual Broadcasting
| ptain Midnight" still has
nent for the moppet
' was
op
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HOTEL NEW YORKER
OPENING NOVEMBER 17TH

RCA Victor Bluebird

‘CLOSSY PROFESSIONAL

8x10 PHOTOS

I IN QUANTITY

Fan mail glossy photos and post cards.
Topnoich quality. Extremely low prices.
Satialied cusiomers coast to coast., Our
14th year o! honorable, courteous, qual
ity service We make reproductions as
good or beite. than your original. Send
today lor full price lists, samples, elc.

MULSON STUDIO
Box 1941 Bridgeport 1. Conn.

Peggy Lee, who, natch, socked over:

show that right always triumphs
over evil,

Show had plenty of suspense {o
please the youngsters and a number
of moral bromides to appease the
parents. Change from old 15-min-
ute-a-day format does not hurt the
program, and now kids ought to be
able to eat their dinners without
brooding about possible results of
eliff-hanging situations. Commer-
cials are still the same old stuff, how-
ever—lengihy premium offers to get
the children to send in Ovaltine
wrappers.

Groucho Marx still reveals himself
one of America's top funny men as
the quizmaster on Elgin-American’s
“You Bet Your Life." The comedy
element on this show outwelghs con-
siderably the questioning 1o make
for a far greater over-all impact, Oul
of the backgrounds of the most ordi-
nary of his guests, Groucho milks
enough laughter to make for a de-
lightful half hour. For example, he
had a housewife on last week's show
who met her husband by giving him
her uncle's false teeth to hold. "Did
vou put the bite on him?" was
Groucho's quick ad lib. The Elgin-
American commercials, using women
pitchmen, sell the entire line of the
company's products—compacts. sim-
ulated pearls, 'ete. De Soto takes
over sponsorship after January L

Bing Crosby is doing all right by
pop music lovers. On the show
caught, he had as guests the Mills
Brothers and singer Ella Fitzgerald.
This was in addition to his crooning
talents and the harmonizing abilities
of the Rhythmaires. The result was
one musical number after another,
or too much of a good thing, The
program might easily have used a
change of pace.via the injection of
some comedy. The top ui’ferh:f was
a version of “Way Back Home”
which gave the entire company a
chance to participate, Bing's com-
mercials persuasively no the
claimed assets of Chesterfield ciga-
rettes—milder, cooler and better.

The sad, sad saga of a dumb Dora
and her long suffering hugband con-
tinues its career thru the efforts of
George Burns and Gracie Allen. The
formula is still the same, the gags
are still all in one key, mostly at the
expense of Gracie, but reluctantly a
few laughs do come, However,
more enjoyment might be coaxed
were (Gracie bit more believable
human being. The Ammident plugs
seemed somewhat too strong. Their
claims make the product out to be
a dental cure-all. The copy might
be toned down and still do the same
job.

Lum and Abner are back on the
radio dispensing their own particu-
lar brand of hillbilly nonsense,
program caught related their inef-
fectual attempts {o become success-
ful businessmen by opening a de-
partment store, a mail-order busi-
ness and a self-service market in the
course of 30 minutes. The comedy
might have been more successful had
some of their actions been more
logical, But when they sell a 15-cent
can of vegetables for 10 cents, it can
only be conecluded that they are
blithering idiots, Little laughter came
out of the situation, even with the
assistance of puests that included
Zazu Pitts and Andy Devine.

Telefax News (WOR-TV 2-5 p.m.
Monday thru Friday) is a functional,
tho none too imaginative solution to
the problem of daytime programing
in television, Set up in full-screen-
sized one-column galleys, and backed
by unobtrusive albeit’ somewhat in-
congruous salon music, WOR's daily
television newspaper is a good pub-
lic service feature. Production costs
are negligible (editor Frank Dahm,
plus typist and artist).

Utilizing concise, simple wordage,
the news ilems are set up in clear,
readable wvaritype, with fototype

} Barbour;
The

headlines and departmentalized box
headings for fashions, sports, market
reports, weather reports, etc, Three
daily editions (repeated several times
during each hour for the benefit of
new viewers) are unreeled on one
smooth, continuous strip and late
news breaks can be Inserted In a
matter of minutes,

However, once the daytime TV
programing field becomes more com-
petive, WOR will have to jazz up the
format. A rotogravure section with
news shots and some cheesecake
would add visual spice and vocal an-
nouncement (alerts on department
switches and important bulletins)
would give busy televiewers a more
discriminate newsviewing choice.

"Still one of the best TV shows on
the air, the “Garruwafr at Large,”
Chicago-originated variety program
featuring disk jockey Dave Garro-
way remains noteworthy for its imag-
inative production, direction and
lighting and smooth blending of top

ent. On this program permanent
cast got a big assist from the guest
appearance of Burr Tillstrom's
“Kukla, Fran and Ollie” contingent.
Combination of talent of Chicago’s
two best programs gave result to be
expecled—superior TV for a full
half-hour, In past few months tal-
ent of Beite Chapel has improved
greatly. It's now just about a toss-
up as to whether Fran Allison or
Miss Chapel rank as most telegenic
performer in Chi. Miss Chapel, it
is reported, has had offers from
Hollywood, and it will be TV's loss
if she ever takes the westward trip.
The Garroway show is now being
auditioned for a top sponsor as a
possible 15-minute, five-a-week, nite
time show,

KLAC-TV disk jockey Bob Me-
Laughlin’s second try at video comes
oflf much better than last season's ef-
forts. The “Bob McLaughlin Club
Time" stanza combines an amateur
talent hunt with straight musical
fare. Elements include a live studio
ork, guest star (Gloria Wood) and
four tyro hopefuls competing for

rizes voted by home audience, Me-

ughlin cements the show into a
smooth package, with a local grocery
chain bankroller getting plenty of
plugs for his tele dollar. Platter
pilot, a good-looking, personable guy,
shows t improvement in delivery
but still lacks poise and polish, More
time should be devoted to interviews
with amateurs before newcomers do
their stuff. Present format merely
brings on hopefuls with cold intros
and pushes them off video screens
at conclugion of numbers.

ONE MAN’S FAMILY

(Continued from page 10)

with a lengthy intro of the family,
via a narration by Paul, the cynical
war veteran son (Russell Thorson),
which established the fact that the
family has returned to its original
line-up for TV, Father and Mother
Paul; Hazel, the eldest
daughter; Claudia and Cliff, the col-
lege-age twins, and Jack, the young-
est son. After a slow start, chiefly
concerned with family-bickering, the
plot picked up with a literal bang
when Claudia shot her boy friend at
a house party. Big brother Paul res-
cued her from the gendarmes, tho,
and revealed some amazing connec-
tions with the local press and police
by hushing up the girl’s role in the
mess,

Good Camera Work

Sets were appropriately stvled for
the family's upper-income bracket
thruout and camera work was excel-
lent, with emphasis on TV's most im-
portant camera angle, the plot-moti-
vating close-up,

In view of the show's long-time
popularity on radio, ecasting was un-
doubtedly a problem and may or
may not have been responsible for
the family's apparent character
switch on TV, Thesping, tho, was
uniformly good, and Patricia Robbins
injected some genuine characteriza-
tion into her stock-written role of
the bitter Harel, “*Well on in her 20z
and not a man on the horizon."

Jiume Bundy.
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PICKET FENCE FARRELLS

(Continued from page 10)
element (Howard Reig) was intro=
duced built nicely and was the most
palatable part of the show, even tho
the device to get things squared
around was rather flimsy. In general,
lines lacked origipality and wit,

The cast performed skillfully and
Is one of the best on local shows,
Henry Nelson fortunately keeps the

rt of the father within believable
imits and Constance Cooper doesn't
cloy as the mother. Connie Marshall
plays the part of the young daughter
without any wearing affectations, and
Eleanor Harrison was an admirably
mellow teer-ager of which the view-
er was denied any close-ups, Harold
Vincent played the typical movie-
radio adolescent complete with ruflled
hair and harsh voice.

The middle commercial (live) had
an actor in a Gay "80s costume talking
about the store's 90-year history and
the fact that the next day was “Old
Timers' Day" and that there would
be “‘prizes and bargains galore.” No
bargains were mentioned—or shown,
Venetian blinds were featured on the
end commercial, but there was more
visual emphasis on the young sales
girl than on the product,

Camera direction was conventional;
the set attractive, Paul Jackson.

AL JARVIS MAKE-BELIEVE

(Comtinued from page 10)
such as phone conversations with lis-
teners, shots of the technical staff la-
boring to improve lighting, sports re-
sults and racing tallies, pitched' by
staffers Sam Balter and Jim Mec-
Namara, were all a part of the show.

Being unfettered by script, rehears-
al and production, Jarvis is able to
do pretly much as he pleases, con-
cerned only with keeping things going
and overlooking fluffs and errors in
production. Cormmercials are done
live by Jarvis, aided by his gal Mon-
day, and in several instances the plat-
ter pilot brought in advertisers to
plug own products,

By pegging the spot rates below
those of the most powerful indie radio
stations, and far below regular tele
ecosts, KLAC-TV aims the program
at the low-budgeted advertisers, us-
ing Jarvis's sales ability to fill the
daily sked with spot commercials.
Before more particular time buyers
will go for this seg it will need plenty
of good production, assurance of solid
programing over a week's span and
more promotional build-up. Jarvis
is an astute showman and if anyone
can make this idea click he’s the lad.

Alan Fischler.

BABY SNOOKS SHOW

(Continued from page 10)
Snooks remaining a not-so-well-in-
tentioned brat.

The story on the series’ opener had
Snooks deveéloping a complex from
being told that besides being ugly,
she was a burden, The result was an
approach to an employment agency
for a job. The agency man, notifying
daddy of the situation, arranged for
Snooks to get a job being herself in
the family. Incorporated were a cou-
F]E of dream sequences, in which the
sral imagined herself courted by a
titled Englishman aboard an ocean
liner, and running the Lady Snooks
cosmetics plant in which daddy was
office boy at a dime per week.

The show moved swiftly and surely,
with the plot strung out just enough
not to be obvious, The gags dropped
in quick succession, most of them
clever as well as funny. The show, as
a whaole, proved a refreshing and tri-
umphant return for Miss Brice, and
if the pace is maintained should do
well rating-wise, as well.

Plugs for Tums were handled by
Don Wilson, one being a straight pitch
and another being well-integrated in
the form of dialog with Miss Brice.

Sam Chase.

HOWARD PHOTO REPRODUCTIONS

No Order Too Small or Too

Large Enlargements mounted ' X ’o
Win 30, §2.00; 30x40, 83.00. Photo
post cards, 3¢ 24-hour service. 5‘.

Mail orders ocoast to onast,

Write, Call, Free Sample Kit. MW
Howard Pholo Service, Dept. B

168 W. 46 St., New York 19. N. ¥. LU 2-1460
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Report

H’wood Decca
Waxing Kick;
Names Active

82 Sides Already Cut

HOLLYWOOD, Nov, 12. — Decca
Records’ biggest Hollywood record-
ing spree since pre-Petrillo ban days
was in full swing this week, as plat-
tery recording Veepee Dave Kapp
continued to grind out new sides al-
most daily. Beginning in late Sep-
tember and gaining momentum, disk-
ing drive was set well ahead, and
82 sides have already been etched by
Hollywood artists,

Activity is being reflected down the
ranks from top Decca stars to new-
comers, and in many cases plattery
execs have been forced into double
daily disk dates to keep on sked.
Since September 27, for example,
Dick Haymes has cut 13 new sides,
while Rusz Morgan cut 12 platters
Andrews Sisters completed 9 sides,
Bing Crosby is credited with 8 new
disks, with Mills Brothers and Danny
Kaye each down for T new tunes,
Others on the recording bandwagon
include Ewvelyn Knight, Vie Schoen,
Art Kassel, Buss Butler, Ella Fifz-
gerald, Gil Downs, Victor Young and
Hoagy Carmichael.

Milt Gabler, Decca New York re-
cording exec, treks to the Coast next
week to assist Kapp and Coast re-
cording chieftain Sonny Burke. Gab-
ler will remain in Hollywood several
weeks after Kapp returns to the home
office. Also slated for shift to Holly-
wood is Gordon Jenkins, Decca's ace
musical director, who will remain
indefinitely on the Coast. There is
talk that Jenkins will move back fo
Hollywood to take on added Decca
dates in addition to other musical
chores.

Triple by Mellin

NEW YORK, Nov. 12.—Bobby
Mellin pulled the hat trick this
week, placing his third Broad-
cast Musie, Inc. (BMI) tune on
the current rack when he got
the order for Bluebird on Your
Windowsill. The others current-
ly on the rack are Vieni Su and
You're Breaking My Heart
Bluebird is published by Mellin
Music, the other two by Algon-
quin—both BMI firms. The
triple has rarely been brought
off by indie pubbers except in
the case of hit show scores.

Hoosiers Form

NBOA Chapter

CHICAGO, Nov. 12.—Hoosier ball-
room operators have formed the In-
diana Ballroom Operators’ Associa-
tion (IBOA), with Harold Barr, of
Oasis Ballroom, Michigan City, as
prexy. A dozen operators present al
the Indiana Roof, Indianapolis, meet-
ing, selected Lyle Watkins, of Cold
Springs Resort, Hamilton, v.-p.; Tom
Spackman, Ideal Beach Resort, Mon-
ticello, treasurer, and Alice McMahon,
Indiana Roof, secretary. Barr will
name a board of directors at a later
date, Plans are already under way
to contact other Indiana terpery ops
to join. The group will be chartered
under Indiana law.

The Nebraska Ballroom Operators’
Association, which was the first State
chapter of the National Ballroom Op-
erators’ Association, held its first fall

meeting November 14 at Grand
Island.

Skylar, Genaro at Odds
On “Breaking My Heart”
Rights; ASCAP or BMI?

(Continued from page 3)
clusively. “We're still examining the
question,” an ASCAP official said,
“and we don’t know just when we'll
make our move." Nevertheless, the
Sociely has been preparing its case,
having already notified Mellin that
it deems the tune an ASCAP ex-
clusive and that it is going to call
upon BMI to notify licensees that the
composition is not available under
the BMI license. At press time BMI
had not yet been so called upon. *

Contract Conflicts

Accordinz to BMI the performing
rights reside in BMI because the song
was originally copyrighted by Mel-
lin in November, 1948, in Algonquin
Music, one of his BMI firms. Subse-
quently, Mellin signed a Songwriters
Protective Association (SPA) con-
tract with Skylar and Genaro for
Robert Music, one of his ASCAP
firms, with Mellin assigning the copy-
right to Robert for reasons Which he
does not care to discuss.

Following this, however, BMI
pointed out that since the song had
originally been copyrighted in Al-
gonquin, performing rights belonged
to them, whereupon Mellin then re-
lmégmd the copyright into Algon-
quin.

ASCAP's view of the matter is as
follows:

(1) The work was written by Sky-
lar and Genaro and placed with
Robert by contract,

(2) The writers made no agreement
with Algonquin,

(3) Algonquin, therefore, acquired
no rights in the composition from
the writers.

(4) The composition, therefore, tho
copyrighted in the name of Algon-
quin as an unpublished work, never
was in fact the property of Algonguin,

Skylar, in a statement to The Bill-
hoard, took the same line: “I signed
a contract with Robert Music Cor-
poration, an ASCAP affiliate. I never
signed with a BMI affiliate, My in-
tention was that the song be pub-
lished by Robert Music. There never
was any other contemplation, and I
don't know what happened after I
signed the Robert contract. All I
know is that I'm ASCAP and so is
the song."

How far ASCAP will go in its
claim for the tune is hard to foresee.
Genaro's joining BMI came as a sur-
prise to both ASCAP and Skylar and
may be Instrumental in determining
the issue.

As it stands the song is now in
Algonquin, a BMI firm, and is being
licensed by BMIL It is also being li-
censed jointly by ASCAP, by virtue
of Skvlar's participation in the song.
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Wide 45 Gamn

Sales Splurge Follows RCA
Drive, Survey Shows; LP’s

Broad Acceptance Agreed

NEW YORK, Nov. 12—The first
two reports of a weekly, continuous
survey of phonograph and record
sales, made by The Billboard and
based on dealer reaction thruout the
country, indicates that RCA Victor's
push on 45 is producing very tangible
results, Sales of players, attach-
ments and records have bounced, The
current period, leading to Christmas,
represents RCA's all-out push on a
national level, and the question, of
course, is whether the company can
sustain the drive to carry on beyond
the Christmas season and ultimately
create enough consumer demand so
that 45 can go on its own momentum.

It's known that RCA has every in-
tention of doing this, and has already
blueprinted plans to spark posi-
Christmas sales.

The Billboard's dealer survey does
not indicate by any means that the
45 system 15 in. It's still too early
for that. Buf initial returns indicate
that those tradesters who predicted
the early demise of 45 were woefully
misled or emotionally wupset. It's
known that many who regarded
RCA's venture into 45 as completely
misguided now admit that the diskery
stands a very good chance of putting
over its product.

Gain Is Spotty

It should be pointed out, however,
that 45 sales, while represenling a
considerable gain, are still spofly in
many parts of the nation. The pie-
ture is by no means a consistent one,
altho the over-all outlook is a wvasl
improvement over that of several
months ago.

The following chart shows the re-
turns on the two initinl surveys,
the one covering the period ended
November 3 and the second the period
ended November 10. In each in-
stance the survey represents the opin-
ions of dealers who, during each of
those weeks, sold upward of 1,200
phonographs and attachments, in ad-
dition to their disk business, The
dealer list receiving the question-
naires is the same which receives
The Billboard’s pop chart question-
naires, The survey covering the week
ended November 3 was answered by
186 dealers: that covering the week
ended November 10 by 170 dealers,
The size of the sample, together with
the continuous nature of the survey,
gives il validity as a measure of
dealer opinion.

Note: The percentages given in the
second and fourth columns are simi-
lar in both weeks of the survey and
indicate a good sample, Trends in
33, 78 and 45 sales cannot be gauged
by small percentage differences,

The results of the 45 drive are
available at a glance. It will be noted
that sales of 33Y; phonos and records
are going very well, but at this point
that is scarcely news. LP has been
over the hump for some time. The
figures on 45, however, are arresting.
During the week ended November
10 the 170 dealers sold a total of
483 45 players and attachments. This
was the greatest single item in the
total of 1,232 phonos sold. Other fac-
fors making up the total were 219
of three-speed phonos, 163 of the 33%
and 78 phones, 87 of the 45 and 78
phonos, and 280 of the 3315 players
and attachmenis.

The survey of the preceding week
has a similar set of figures, the 186
answering dealers having sold a total
of 1,225 phonos. The greatest single
itern here was 478 of 45 players and
attachments. Other factors ma.lti:;g
up the total were 233 three-sp
phonos, 228 of 33%5 and T8 phonos,
42 of 45 and 78 phonos, 244 of 33%
players and attachments.

For the week ending November 10
780 machines (out of the 1,232 sold)
were equipped to play 45 disks. This
is 64 per cent of the total. The pre-
ceding week 753, or 61.5 per cent of*
the total sold, were equipped to play
45. It is undersfood, of course, that
these last totals (753 and 789) include
machines which may be able to play
334 and 78 as well as 45. The
same is true of the figures on 3315
and 78 phonos.

L Also Increasing

Dealers' reports on the sale of the
different speed disks also reflect the
RCA drive. In the November 3 sur-
vey 111 dealers, or 658.7 per ecent,
stated 45 sales were increasing. In
the November 10 analysi. 102 dealers,
or 60 per cent, indicated 45 was on
the way up. As in phonos, LP shows
up very well in this phase of the
survey, November 3 report has 108
dealers, or 58.1 per cent, saying LP
is increasing. Figure in the Novem-
her 10 survey is 92, or 54.1 per cent.
On 18 disk sales, 20.4 per cent, and
23.5 per cent, in the respective sur-
vevs, quote an increase,

RCA admittedly had got off to a
late and bumbling promotion cam-
paign on 45 and had run into ex-
(See DEALERS REPORT on page 42)

Continuing Survey of Phono, Record Sales

Total special guestionnaire answers
received '

Three-speed phonos sold

23 and 78 phonos sold

45 and 78 phonos sold

33 players and attachments sold

Total phonos sold

Number and per cent playing T8

NMumber and per cent playing 33

Number and per cent playing 45

Number and per cent saying 78 r.p.m.

record sales increasing

Number and per cenf saying 33 r.p.m.

record sales inereasing

Number and per cent saying 45 r.p.m.

record sales increasing

Week Nov. 3 Week Nov. 10
No. % No. %
186 170
233 219
298 163
42 87
244 280

1,225 1,232
503—41.1% 469—38.1%
705—57.6 662—53.7
755—61.5 789—64.0
38—20.4 40—23.5
108—58.1 g2—54.1
111—59.7 102—60.0
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Pops to 75¢;
Masterworks,

$1.25 a Disk

LP Remain Same

NEW YORK, Nov, 12.—Columbia
Records next week will raise the
prices of it: regular single disk line to
75 cents for pops and $1.25 for master-
works from the current 60 cents and
$1 tags. Columbia Prexy Ted Waller-
stein explained that the diskery's
price raising move, unusual in view
of an induatrv-w:de belief that the
F‘iatter retail price level can only be

wered, was being made simply be-
cause “evervbody else is getting the
same price.”

The new prices, which are effec-
tive Monday (14), will be 75 cents,
excluding taxes, for all 10-inch pops:
$1, excluding taxes, for 10-inch mas-
terworks, and $1,25, including taxes,
for 12-inch masterworks. The price
schedule is the same which nrevailed
until the early part of this wear.
Earlier in the yvear Columbia lowered
its regular disk prices to 60 cents
for pops, 85 cents for 10-inch master-
works and $1 for 12-inch master-
'Wﬂl'k!

ﬂnﬂ of the reasong forwarded for
price-lower

i ﬂn

Ing move was that
_ difference between the 45
TP which was uuln_: thru
- birt] pnin.'u ‘at th::' point, and regular

fﬂ??‘ﬂ..ﬁ“éﬁ;’: 2

sale t by over 6 cents
o T8 ltnlﬂ:'l h“ﬂ“ﬂﬂt
ted that the change will add
‘more than $150,000 to Columbia’s
nke Tﬂ'-ﬂﬂ remainder of the vear,
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_'lton Cleared
Of Larcenys
Threatens Suit

NEW YORK, Nov. 12. — Frank
Kelton, veteran music man and re-
cently professional manager for
Freddy Martin's publishing firms,
was acquilted Thursday (10) of a
charge of grand larceny on the com-
plaint of Abe Login, leader of an
instrumental trio under the name
Alan Logan, The State had charged
Kelton with defrauding Login of $550
under the pretense of using the money
to get Login an RCA Victor recording
contract,

Kelton, the State charged, told
Login that he had greased an RCA
official in July, 1949, with a $1.500
gratuity, but that to show his good
faith, Kelton would require only the
$550 down, the $950 to be paid out
of royalties earned under the Victor
“eontract.”

In the trial before Judge Ambrose
J. Haddock in Felony Court, Kelton
testified that Login had loaned him
the $550 as an act of friendship and
that no promise to obtain a recording
contract had ever come up, Judge
Haddock dismissed the case because
the State was unable to prove that
Kelton had made such representa-
tions.

Philip F. Barbanell, Kelton's coun-
sel, told The Billboard that he was
now preparing a suit against Login
because of the “complete vindication
of my client.”

The Billboard
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‘Jealous’ Morgan’s
Pickings Lucrative

After Disk Clicks

NEW YORK, Nov. 12.—Al Morgan,
the Fort Thomas, Ky., hillbilly who
clicked wvia his etching of Jealous
Heart, is now finding lucrative pick-
ings. He goes into the Oriental The-
ater, Chicago, at $2,000 per week for
two weeks beginning December 1. Via
his televigion program, which origi-
nates in Chicago and is aircast over
DuMaont, Mondays at 7:30 p.m., Mor-
gan is in line for additional earnings.
The show is sponsored in Chicago by
Stromberg Carlson, and for this Mor-
gan collects $600 weekly. Morgan's
deal specifies that in the event an-
other sponsor ftakes the show he
(Morgan) gets half the tab,

Eighteen months ago Morgan opened
at Helsing's Vodvil Lounge in Chi-
cago at $175 weekly, Last week he
closed his fifth engagement here—the
last booking having run 13 weeks.
His take has jumped to $1,000 weekly
and management offered him a $1,200
per week deal for three years, with
every fifth week off. Morgan nixed
it, however,

Jealous Heart, which Morgan firsi
used in a medley at Helsing's aboul
18 monthes ago, has sold almost 500,-
000 records on both the Universal and
London labels. Universal cut the rec-
ord in May, It has had a national re-
lease wvia London for less than two
months. :

Meanwhile Morgan continues to
%thﬂr national publicity. American

eckl and Newsweek have sched-
uled pieces on him, Shortly after the
first of the year Morgan will prob-

London Artist,
Promosh Roster

Adds Groups

NEW YORK, Nov. 12.—London
Records' artists and promotion rosters
took on some additional names this
week. The label's artists-repertoire
head, Tutti Camarata, inked an ex-
clusive with the singing De Castro
Sisters, currently appearing here at
the Havana-Madrid nitery. He also
signed the Mid-States Four, the na-
tional echampion barbershop quartet,
and the Nov-Elites, a novelly accor-
dion, guitar and bass and voeal trio
from Chicago. Both groups are man-
aged by Jack Russell, The Nov-Elites
are appearing at the Chase Hotel,
St. Louis,

London alse acquired two addi-
tional masters from Marvel Records
in New Hampshire, Sides feature the
Ted Herbert ork, which previously
waxed Take Your Finger Out of Your

Mouth, acquired from Marvel in an
earlier deal.
Eddie Perri, former Randy Brooks

manager and contact man for John-
stone Music, has joined the promo-
tion staff as assistant to Kelly Cama-
rata, Perri wil] specialize in roving
deejay promotion, concentrating on
the Midwest, while Camarata will
circulate among the Eastern cities.
The diskery intends to place added
emphasis on jock play.

Dan Berne, London exec-without-
portiolio, left this week for a spe-
cial business trip to the Coast.

ably be booked into the Paramount
or Roxy, New York.

1 ASCAP To Study Day-by-Day

.l administration. Petrilla's rejection of

TV Operations Before New
Pact Huddles, Extends Cuffo

WASHINGTON, Nov. 12.—Negotia-
tions between the American Society
of Composers, Authors and Publish-
ers (ASCAP) and television stations
on per-program and indie TV music
contracts took an important turn this
week when represeniatives of both
groups agreed to defer conferences
until later in the month so as to allow
time for ASCAP to make a first-time-
day~-to-day study of TV slations op-
erations. ASCAP, meanwhile, Is
granting another cuffo music ex-
tension beyond the present November
15 deadline,

Altho both groups are still far
apart on contract provisions, pro-
ceedings are described by spokesmen
of both sides as going along amicahly.
At the wind-up of the latest round of
meetings in New York this week,,
Chairman Dwight Martin, of a spe-
ecial TV music committee, announced
that the most recent proposals under
discussion will be digested and
evaluated for several days prepara-
tory to further conferences between
the negotiators, From ASCAP sources,
it was learned that ASCAP spokes-
men asked for and were granted per-
misgion to study day-<to-day opera-
tions of TV stations in order that
ASCAP could better appraise the
proposals of the TV-ers, In television
circles, the ASCAP study is described
as welcome, and TV spokesmen are
convinced that ASCAP will find that
the TV station contract recommenda-
tions are not ocut of line with actuali-
ties in the use of music for TV,

A number of major hurdles face
the negotiators in working out a

formula for per-program licensing,
ASCAP is basing its contract demands

on a claim that music is more im-
portant to TV than video operators
say it is. TV spokesmen insist that
contract provisions should be written
on the thesis that musie is incidental
to TV but does not dominate wvideo
as it does radio. The TV-ers have
been contending, too, that the music
contract situation in radio is not com-
parable for independent TV-ers and
per-program contractors in TV, in-
asmuch as radio has been a flourish-
ing industry for some time while TV
is still having a costly time getting
started because of the uncertainties
left by the Federal Communications
Commission’s (FCC) freeze on appli-
rations and the publie’'s confusion on
the subjeci of color television.

It is EIpFEf‘d that the “interim
period” during” which ASCAP will
make [{s study of station operations
will last practically to the final weelk
of November.. A new round of con-
ferences are then likely to commence,
and presumably still another exten-
sion of the cuffo music deadline well
into December is in the offing. Both
factions are avowedly anxious to get
the music contracts settled, even tho
both are adamant in the positions
they have taken.

Hill & Range Hires Burton

NEW YOREK, Nov. 12.—E4 Burton,
who recently launched tly Brenner
Music pubbery with dedjay Paul

Brenner, has been hired by Hill &
Range tfor disk jockey promotion con-
tacts. Burton's first efforts for Hill
& Range will be on Send 10 Pretty
Flowers.

Petrillo Splkes
Local’s By-Law

Session Protest

NEW YORK, Nov. 12.—Al Manuti,
a Unity party leader at Loecal 802,
American Federation of Musicians
(AFM), was turned down by AFM
Prexy James Petrillo on a protest
against the local exec board for al-
legedly [failing to ecall a continuation
meeting to complete the work of the
annual membership by-law meeting,
and subsequently passing two by-
law changes in exec session,

Of some b0 proposed by-law
changes, only four were acted upon
at the membership meeting held
September 12. These were the ad-
ministration's proposals to raise dues
and to ralse engagement taxes and
were defeated. The administration
retaliated by passing two othér by-
laws in executive session after a con-
tinuation meeting which was called
off when a gquorum failed to appear.
According to the loeal constitution,
the executive board may act on mat-
ters otherwise decided by member-
ship vote—unless no quorum .is at-
tained at a scheduled membership
meeting. Under this sanction the
exec board passed the two resolutions,
One gives the board the right to
negotiate a welfare fund with em-
plovers. The other now makes the
local prexy a delegate to the Central
Trades and Labor Council.

Manuti based his protest on the
claim that the board had failed to
notify the membership properly of
the continuation meeting. It there-
fore had no right, he said, to act on
the by-laws,

According to old 802 hands, the
passing of the two by-laws, as well
as Manuti's protest, is another skirm-
ish in the political warfare between
the ins and the outs. The by-laws
passed by the board are not' con-
sidered important in themselves, and
Manuti's protest is saild to be de-
signed to eall attention to what the
opposition terms the “authoritarian-
ism” of the Blue ticket-dominated
the Manuti protest is considered
kudos for the Blues,

Manuti is appealing Petrillo's de-
clsion, submitting, he said, additional
facts on the matter.

Columbia Plans
Big Blues Push

NEW YORK, Nov. 12, — Columbia
Records is planning its first serious
long-range invasion of the blues and
rhythm market. The first step in the
planning was the employment this
week of Ben Seigert to head that de-
partment, Previously, Columbia had
included its blues and rhythm out-
put either under its regular pop cate-
gory or under the firm'’s American
Folk Music Department.

Seigert, who joined Columbia this
week after having worked with Kin
Records for a number of years, W
be the first such specialist in the com-
pany's employ in the recent history of
the waxery. Seigert will draw up
plans {for the creation of a commer-
cial, “low-down” department,

Varsity’s LP,
10-Inch, $1.99

NEW YORK, Nov. 12. — Varsity
Records, which last week had in
preparation a low-price long-playing
disk line (The Billboard, November
12), will unveil its LP product at a
retail tag of $1.99 per 10-inch winy
microgroove platter,

Most of the diskery's initial LP re-
leases, which will contain some 16
disks, will consist of pop and light
classic material, Previous to the Var-
sity LP, the lowest priced long- EIE}'-—
ing platter on the market sold for
$2.85.
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RCA VICTOR 20-3583 (78 rpm)
RCA VICTOR 47-3079 (45 rpm)

“Close Your Eyes and Dream”

Vocal by ELTON BRITT ond ROSALIE ALLEN

“Merry Maiden Polka”

Vocal by ELTON BRITT

Teamed-up
with

\

...and THE THREE SUNS latest and greatest recording achievement

e Thvee i““ i
—_yoUR “" " _es
— " gavoR!
RCA VICTOR—P-250 (78 rpm) Ay i“
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AFM Locals To Get 600G
Trust Fund To Start ’50

NEW YORK, Nov. 12.—The alloca-
tion of music performance trust fund
money to the American Federation
of Musicians (AFM) locals for ex-
penditure in free public performances
for the first half year of 1950 will be
$600,000, Trustee Samuel R. Rosen-
baum informer the locals this week.

The $600,000 has been allocated
from payments made by record com-
Fmies or the period January 1 tc

uly 1, 1949, and is exactly double
the first disbursemgnt of $300,000, al-
located from collections for the last
four months of 1948. Altho, under the
terms of the ftrust agreement, the
trustee is not required to make the
allocation until December 1, he noti-

Vox Head Sets
Internat’l Deals

NEW YORK, Nov. 12.—Vox disk
topper George Mendelssohn returned
from a 10-day European jaunt last
week with several new international
deals for his label.

Thru Polydor, which is Vox's af-
filiate label in France, the German
rights to Vox masters has been dealt
to the Deutsche Gramophon Company.
Polydor has the Deutsche rights for
France, Mendelssohn also inked a
German deal in conjunction with the
Discophile Francais outfit, a French
diskery with whom Vox also has a
working arrangement, This pact,
with the Berlin Radio, gives Vox a
geries of tape recordings cut in the
German outfit’s broadeasting studios,
featuring large-scale longhair choral
~ works. The first of these is the first

unabridged cutting of Bach's St.
Matthew Passion. The work involves
a choir of 180 wvoices, plus soloists
and a symphony ork, conducted by
E. Lehman. Vox will issue it on four
LP disks before Christmas, This would
equal 48 12-inch sides on regular
78-r.p.m. platters, according to Men-
delssohn, This release will be fol-
lowed by the same composer's B-
Minor Mass and works of similar
magnitude.

Sets Bartok Deal

Thru Polydor, Mendelssohn also ar-
ranged for his release here of the
Bela Bartok Sonata for Two Pianos
and Percussion, performed by the
late composer and his wife. The per-
formance was cut during the initial
broadcast of the work in this coun-
try over the Columbia Broadcasting
System (CBS) in 1941. Permission
to issue the recording commercially
was obtained from CBS and the
American Federalion of Musicians
(AFM) by the composer’s son, Peter
Bartok, who then sold the waorld
rights to Polydor. It will be issued
here on a Polydor LP disk within
two weeks.

This week in New York Vox is cut-
ting the_ complete Schubert sang cyele,
Die Wintereise, with Polish singer
Doda Conrad, and the Hungarian
pianist, Lili Kraus. Both European
artists made their American debuts
here at Town Hall last week.

Longhair BG!

PHILADELPHIA, Nov. 12.—
Benny Goodman, in the role of
concert clarinetist rather than
as the jazz maestro, is to help
swell the coffers of the Phila-
delphia Orchestra pension foun-
dation, With three symphony
concerts slated by the orchestra
for its pension fund, Goodman
has been slated for a February
15 pitch at the Academy of Mu-
sic in a program completely
classical. Alexander lsberg
will conduct the orchestra for
soloist Goodman., The other two
concerts call on the standard
classical names as soloists,

fied the locals In advance so that
there will be no break or gap in
project olans from the end of the
1949 period to the beginning of the
1950 period.

The notification asks locals to sub-
mit recommendations for projects at
once, Without co-operation from the
locals, Rosenbaum informed. them,
"“The trust fund would be put to con-
siderable expense to find suitable
projects all over the country, and
such expense would reduce the
amount available for payments to
musicians.”

Blazers Quit
WM for GAC

NEW YORK, Nov. 12—Johnny
Moore's Three Blazers this week
shifted management affiliations from
the William Morris Agency to Gen-
eral Artists Corporation (GAC). The
Blazers, who feature guitarist Oscar
Moore, bass Johnny Miller and new
find pianist-vocalist Billy Valentine,
move under the GAC aegis after the
first of the year,

They recently swung back into ac-
tion after a nine-month layoff and
are working localions on the coast.

The group is personally managed
by Milton Ebbins,

Goday & Levy
Part Company

HOLLYWOOD, Nov. 12. — Happy
Goday's 11-year business association
with Lou Levy came to an end this
week when Goday sold out his in-
terest in Levy's pub firm, According
to Goday, Levy purchased his block
of stock in the pubbery for an un-
disclosed amount on *“very friendliest
of terms.” v

Goday will take a short wvacation
before deciding on future music biz
connections, Vet music man began
working with Levy at the inception
of Leeds Music in New York, agd has

|.:F-"'I Pl amim;;e”
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For Philly Hall

been headquartered in Hollywood
during recenl years,

PHILADELPHIA, Nov. 12.—Mac
McGuire, hillbilly disk jockey on WIFP
here and part owner of the Club
Shaguire night club across the river
in Camden, again turns to Saturday
night “Jamboree” promotions to give
the town a folk festival show. Last
season, McGuire promoted hillbilly
shows at Town Hall Saturday nights
in competition with the “Hayloft
Hoedown"” shows staged by Pete and
Elmer Newman at the Fleisher Audi-
torium. However, both promotions
gave out.

This time, McGuire takes over the
Moose Hall Saturday nights for a
Y“WIP Radio Jambaoree,” with the gate
scaled at $1.10 to cover a two-hour
show and two hours of modern qnd
square dancing to follow. In addition
to the folk stuff, McGuire is bringing
in standard acts for the stageshow
to widen the appeal.

MGM Pubberies
Print Small Jobs

NEW YORK, Nov, 12—MGM's Big
Three pubberies, to cut down printing
costs, will, in the future, themselves
print small runs of regular and pro-
fessional copies as well as vocal
orchestrations. For this purpose, they
have purchased a good-sized David-
son offset press capable of printing
music as well as sales circulars, win-
dow streamers and other promotional
material,

The pubberies will not attempt to
print all their musie, but will con-
tinue to. job out the regular work.
However, with their extensive cata-
log, many calls continually come in
for small quantities of standards, hill-
billy music, ete. Abe Olman, head
of the MGM Musie wing, believes
that it will be more economical to run
off such small quantities, 1o the point
of about 3,000 copies, inside rather
than outside., Substantial savings are
expected to accrue from printing vo-
cal orks—an expensive item—rather
than jobbing them out,

The Big Three have been experi-
menting with a smaller offset press
for about three yvears, largely for pro-
motional pieces, and have their own
art department with a production
man and layout man.

Merchandising Pays Off:

Library Bui]ding Aids Ring
Up Sales at Haynes - Griffin

By Joe

NEW YORK, Nov, 12.—Just a little
bit of “exira" personal attention to
the record customers accounts for
plenty of “extra"” sales in the disk
department of Madison Avenue's
Haynes-Griffin store. The key to the
whole store operation is library build-
ing for th2 disk buyer,

After 14 years with Haynes-Grif-
fin, record department Manager Alma
Kayve is more than ever convinced
that customers - can't resist personal
attention from a record clerk, “It's
more than just a pleasant hello or re-
membering a name,” says Miss Kaye,
“We actually keep tab on our cus-
tomers’ record purchases and help
them build their libraries.”

When a new customer makes a
good-sized purchase, Haynes-Griffin
clerks ask if they may have the cus-
tomer's name and address “'so we can
keep you informed of the new rec-
ords you'll probably like.," Invariably,
says Miss Kaye, the customer feels
flattered by the request and is glad
to supply the information. The clerk
then enters the entire list of disks
purchazed along with the name and
address in a ledger. “We then try to
find out specific likes and dislikes in

Martin

music and make a notation on the
customer's page."

Suggestions Offered

“The next time the customer eomes
into the store we check his previous
purchases and make suggestions,
when necessary, or just see to it that
he doesn't start listening to disks he
already has in his collection. You'd
be surprised how many record cus-
tomers actually forget the numbers
they have in their collections.”

Another step in the store's library
building program is a weekly disk
program on WABF, local FM station.
The entire show is based on “building
a record library the modern way
thru the purchase of long-playing
records.” Tied in with the program is
a giveaway booklet which lists sug-
gested recordings under such classi-
fications as symphonies, concerti,
children's, dinner musie, Latin-Amer-
ican or folk. The 32-page book is of-
fered to listeners as a record-buying
guide. Within the next few weeks
the Library Builder, as the booklet
is called, will also be mailed to names
on the store’s active mailing list,

to

_—

In all, paying personal attention
customers has payed off,

Cap Earns 206G
In 3d Quarter,

Reverses Trend

HOLLYWOOD, Nov. 12.—Increased
biz and successful adjustment of op-
erating expenses boosted Capitol's
results during its third quarter suf-
ficiently to counter second quarter's
downward trend, Prexy Glenn E.
Wallichs told company stockholders,

Sales in the first nine months of
1949 amounted to $7,719,231, com-
pared with $13,117,010 in the same
period a year ago, For the three
months ended September 30, 1949,
sales totaled $2,580,647, against
$5,103,3561 in the third quarter of
1948,

For the nine months ended Sep-
tember 30 last, there was a net loss
of $226,390 after all charges and
federal ta:: credit, which compared
with $1,211,109 net profit for the first
three quarters of 1948. That profit
was equal to $1.60 a share on the
432,680 shares of common stock then
outstanding, after providing for div-
idends on convertible preferred stock.

There was a net profit of $20,327
in the three months ended September
30, 1949, This compared with a net
profit of $485,620, or $1.06 a share
on common stock after preferred div-
idends, in the third guarter of 1948,

In addition, Wallichs's report
showed meonthly operating losses
were cut slLarply during August, while
September’s net profit wiped out loss-
es of the two preceding months,
October’s sales were the year’'s great-
est to date with operations continuing
on the profit side. Wallichs stated the
industry's fundamental problem re-
mains the education of the buying
public to the wvarious merits of the
new speeds—33Y; and 45 r.p.m, Cap-
itol, he said, has contributed to sta-
bilizing the industry's conditions by
making its product available in both
the new speeds as well as standard
78.

Carmichael, Knigint
Team Up for Decca

HOLLYWOOD, Nov. 12 — Decca
diskers Hoagy Carmichael and Evelyn
Knight were teamed on their first
disk date thizs week, cutting two hill-
billy ditties for Immediate release,
Sides were Crocodile Tears and Crime
and Punishment, with Perry Botkin's
ork providing the musical back-
ground.

Decca also continued to team artists
in other fields, coupling Ella Fitz-
gerald and Mills Brothers on two
sides, I Gotta Have My Baby and
Fairy Tales., Dale marked the first
time in 10 years that Miss Fitz-
gerald cut disks with Mills wvocal
group,

Elman To Baton
Sinatra Junket

HOLLYWOOD, Nov. 12, Ace
trumpeter Ziggy Elman will be ele-
viated to conductor's berth during the
forthcoming four-week New York
junket set for Frank Sinatra. Elman,
currently No. 1 horn man with Jeff
Alexander's Sinatra air show ork,
will replace Alexander during the
Eastern stay, with latter remaining
behind because of other radio com-
mitments. Also trekking east will be
eight sidmen currently holding spots
in the Sinatra ork, musicians in ques-
tion being members of both Local 47
and Local 802, American Federation
of Musicians,

Sinatra opens his stand in New York
November 21 and will fill in extra
lime with theater dates and a pos-
sible nitery stint at one of several
Cotham bistros. The Voice is defi-
nitely set for a two-day stand at

Hartford's State Theater, December

3-4, and other bookings are being
worked out.
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OH COME, ALL YE FAITHFUL
OH, HOLY NIGHT

M-G-M 10525

Goin'to town for Kmas | T

BLUE BARRON

and his Orchestra

CHRISTMASTIME
SANTA CLAUS IS COMIN' TO TOWN

M-G-M 10523

JUDY GARLAND

MERRY CHRISTMAS
LOOK FOR THE SILVER LINING

M-G-M 30212

A New Album of Christmas Favorites

CANTERBURY CAROLS

Cnnlﬂrbury Carolers and Orchestiro
conducted by

l' MACKLIN MARROW

_ God Rest Ye Merry Gentlemen
'| Deck The Halls
| Saw Three Ships
Wea Three Kings Of Orient Are
Good King Wenceslas
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Pressed on METROLITE NON-BREAKABLE under Normal Use

BILLY ECKSTINE

ART MOONEY

and his Orchestra

JINGLE BELLS !
THE MISTLETOE KISS

M-G-M 10522

JOHNNY DESMOND

YOU'RE ALL | WANT FOR CHRISTMAS
IF EVERY DAY WOULD BE CHRISTMAS

M-G-M 10524

DAVID ROSE ~ §

and his Orchestra

A CHRISTMAS MEDLEY
(Parts | & 1)
M-G-M 30211

BOB WILLS

and his Texas Playboys

SANTA'S ON HIS WAY
M-G-M 10512
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Four Tunes Sue
Manor Records

PHILADELPHIA, Nov. 12.— A
counter suit against Manor Records,
headed by Irving Berman, was filed
in the Newark, N. J., courts by the
Four Tunes this week in response
to the diskery's suit for $100,000
against the Four Tunes, instrumental-
vocal quartet, and RCA Victor. Ber-
man, whose suit charged that the unit
breached' its recording contract by
moving over to the Victor label, lost
his American Federation of Musi-
cians (AFM) recording license as a
result of the action. He also sought
an injunction against the Tunes re-
cording for Victor.

The counter suit, " filed by Leo
Weiner, New York attorney, in be-
half of the Tunes, charges contract
violations on the part of the Manor
label and demands royalty payments,
particularly those involving songs
written by Pat Best, guitarist with the
unit. The Four Tunes are booked by
the Jolly Joyce Agency, which set
the unit with RCA Victor after the
AFTM advised they could sign with
another waxing firm.

Despite the original Berman suit
seeking to restrain further recording
activities, the Four Tunes are set to
cut some sides for RCA Victor Tues-
day (15). The unit was signed to the
Victor label six months ago on a
three-year contract. The boys pre-
viously cut for the Manor label, in-
cluding sides in support of Savannah
Churchill.

Liuzzi Cleared of Job

Priorities to Friends

PHILADELPHIA, Nov. 12.—Frank
Liuzzi, president of Local 77, Ameri-
can Federation of Musicians (AFM),
was cleared of charges that he had
been giving friends choice jobs in
the legitimate theater pit orchestras
here, A clean bill was given the
local union prexy by James C. Pe-
trillo, AFM national president, and
J. J. Shubert, who operates the four
legit temples here. Liuzzi, in turn,
turned on his local detractors at this
week's open meeting of the union.
And by the time he got thru, some of
the faces were redder than if they
stayved too long under the sun lamp.

Test Run Skedded
For Smith-DeVol
One-Night Series

HOLLYWOOD, Nov. 12—Test run
for a series of Jack Smith-Frank
DeVol one-nighter concert dates will
be launchedon the Coast in February,
In anticipation of a larger summer
tour which would include foreign
dates. Package, currently being
prepped by Century Artists, Ltd., will
carry a $2,500-per-night price tag
against percentage. Layout will in-
clude wvariety acts and possibly
Margaret Whiting, with entire talent
block welded into a tabloid musical
comiedy revue. Booker Martin Wag-
ner, who recently handled Bob Hope
and Horace Heidt tours, will book
the Smith trek on a special assign-
ment basis.

Century Artists originally hoped to
take the Smith-DeVol layout on the
road this year but will be bound to
Southern California area due to
Smith's flve-a-week radio strip for
Oxydol. Dancer, Fitzgerald & Sample
Ad Agency nixed the request to tape
the airer, insisting that the show
air live from Hollywood.

Also in the works is a Century
Artists package with Doris Day,
Gordon MacRae and a musical trio
which will play only college dates,
snagging %$3,000 per night against

reentage. Designed to promote
a Day's and MacRae's records and
films, tour will start after the holi-
days, with first bookings confined to
Paclfie Coast colleges.
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Persons Sees

ILO Expected To Shelve Pact
| On Performer Rights 2 Years;

Eventual Hope

(Continued from page 4)
and olher international organizalions
that might have pertinent information
and to prepare a report on what has
been done or attempted in guarding
performer rights.

This report would then be available
at the next meeting of the advisory
commititee. If the committee was
still agreed that a pact is desirable,
it would adopt a resolution request-
ing ILO to ecall an international con-
ference for the purpose of drafting
a treaty. A ftreaty draft would be
followed by the lengthy process of
getting the G0-odd member nations
of ILO to ratify it.

Radio and TV Rights

The pact probably would include
specifications for the rights retained
by performers in the disks, films,
tape and wire recordings they make
for use in radie, TV and canned musie
players. According to Persons, it is
doubtful the treaty would touch on

radio or TV airings that are notl re-
corded in some form. Additional use
of a performer's talents after he has
been paid for a one-shot would be
covered. This might be done by a
rovalty or by a flat fee in addition
to payment for the actual radio, TV,
or recording session. Working con-
ditions for performers might also be
specified.

An attempt to secure disk rights
in this country was made during the
80th Congress by the National
Association of Performing Artists
(NAPA). Hearings on a bill to
amend the Copyright Act by giving
performers a crack at disk royallies
were held, but the bill was tabled by
a House judiciary subcommitlee on

the grounds that it would be too hard
to administer,

ON THE STAND

Reviews of Orchestras Playing Hotels, Night Clubs and
Ballroom FLocations and One-Nighiers

VYaughn Monroe

(Reviewed at the Cafe Roupe of
the Hotel Statler, New York, No-
vember 10. Personal management,
Marshard Music. Booked by Willard
Alexander Agency.)

TRUMPETS: Burt Pederson, Rlichle
Jumes Meszinn, Ed Shedosky.

TROMBONES: Jve Connle,
Bam Hyaler.

REEDS: Andy Bagnl, Wedo Marasco, John
West, Ted Coddard, Ziggy Talent.

STRINGS: Earle Humme!l, Ed Braggbottam,
Irving Raymond, Beyvmour Berman, Ed Sodero,

RHYTHM: Eddle Jullnn, drums; Jerry Bru-
no, buss: Bucky Pismareill, guitar; Ernle John-

son, plana,
VOCALS: Cece Blake, Moon Malds,
VOCALS AND

Linanln,

Bill Mustard,

Moon
Men.,

TRUMPET, TROMBONE,
LEADER: Vaughn Monroe.

The single shining light in the cur-
rent dismal sitch of the band busi-
ness is the Vaughn Monroe aggrega-
tion, Many band business men do not
consider the Monroe crew in the ork
category. They fee]l that the singing
maestro’'s unigue wvoice and person-
ality removed from the band would
create the same sort of universal {a-
vor for Monroe which the maestro
has gained in the past few years,

But that's not a completely realis-
tiec truth. Certainly his massive or-
ganization is so built as to spotlight
Monroe's muscular lungs to their
greatest effect. But stripped of the
maestro this large-sized organization
makes a deep impression—both for
dancing and for entertainment values.
On the other hand, Monroe sans band
would have a weighty self-presenta-
tion problem. As is, surrounded by 21
musicians and seven other singers,
Monroe has the benefit of ideal trap-
pings for production presenlation
which is both immediately impressive
and totally entertaining as well as
commercially solid,

21-Piece Outfit

The band is tremendously big for
this day and age—21 tootlers. But
there's no deadwood in the heap.
Each individual and section is fully
exploited in the band's excellently
proportioned library. They play the
tasteful and easily danceable arrange-
ment with considerable eleanliness.

The Monroe singing department,
too, is a diversified organization, In

addition to Monroe's own giant-sized,

ecantributions, the band sports a bet-
ter-than-average band thrush, Cece
Blake, and two vocal units, the Moon
Maids and the Moon Men. And the
ever-present novelty vocal antics of
Ziggy Talent round out the enter-
tainment wvalues of the aggregation
with plenty of solid yocks.

The greatness of this crew lles

Frank Yankovie

(Reviewed at Chicago Sokol Hall,
November 8. Booked by Music Cor-
poration of America.)

ACCORDION: Arthur Cordond,
PIANDG: Buddy Griecbel.
BANJO AND GUITAR: George EKuk.
BAES: Al Leslie,

AND

ACCORDION, SO0LOVOX
DRUM: Frank Yankovle.

There's many a surprise in store
for a first-time hearer and viewer of
this ork's work., The Clevelander's
disk work sounds much fuller than
the five-pieces normally would sound,
Bulk of the instruments are amplified
and that unusual Hammond organ
sound on his Columbia platters is ac-
complished by the blend of two solo-
voxes played by Yankovic and
Griebel. Quintet is a great interna-
tional-styled musical group and ecan
handle any type of request. On pops,
Kuk switches to guitar with Yanko-
vie mixing one-handed brush work
on the snare, while he’s playing either
solovox or accordion. Pianist Griebel
has a touch on pops and. standards
that gives the band a society sound.
Ork treats The Hucklebuck and One
O'Clock Jump with enough bop to
suit the goateed set.

Basis for the 30-year-old Yanko-
vie's popularity is his original presen-
tation of a majority of his personally
penned Columbia international series
faves. Yankovie's tunes were greeted
by a community sing, all going along
with the band wvocalist. Ork has a
contagious beat on every type of
number, with the floor crowded on
everything from rumbas to polkas,
Arrangements are all ensemble, with
the amplification giving the fivesome
a mellow tone.

Ork boys deliver every number
with gusto and their enthusiasm easi-
ly transmits to dancers. Yankovic
handles the vocals, with most of the
numbers t!nrrying special lyrics if the
crowd is predominantly German, Pol-
ish or Bohemian, Initial lyrics are in
English. All sidemen either deliver
solo work or join Yankovic on the
lyrics, Leader and men are extremely
hard workers and allow customers to
come on the stage for autographs at
the short intermissions.

Johnny Sippel,

—
BNARE

equally in its versatility, remarkably
well-balanced routining and Monroe's
barrel-bottomn tonsiling. Things® of
such commercial perfection will al-
ways make money regardless of gen-
eral business conditions. And this

erew's record Is the living evidence,
Hal Webman,

Tempo Denies
Owing Cleffers

NEW YORK, Nov. 12.—Ben Starr,
attorney for Tempo Music, this weelk
denied that the pubbery was in ar-
rears for royalties to Theodore Grou-
va and Edmund Anderson, co-writers
of Flamingo, According to Starr, an
accountant representing Grouya
checked Tempo's books recently and
found that the proper payments had
been made as provided for in the
contract belween the writers and the
pubber., Suit was brought last week
against Tempo by Mortimer Singer,
assignee for Grouya, asking $12,000
allegedly due in royalties (The Bill-
board, November 12).

Starr also said that he would show
in his answer that Anderson could
not be named as a party plaintiff
without his comment in this type of
action.

TV and Pie Groups
In Prelim Huddle

On Video Musicians

NEW YORK, Nov. 12.—Committees
representing the television industry
and film companies met Wednesday
(9) for the purpose of consolidating
their proposals regarding a scale cov-
ering musicians on TV film. Accord-
ing to industry execs, the session de-
veloped primarily into an exchange
of labor views and plans, with no
actual proposals drawn up.

The proposals of James C. Petrillo,
musicians' union chief, released sev-
eral weekg ago, are not being closely
examined as yel.

Another session of the TV and film
reps is scheduled for next week,
preparatory to opening of negotia-
tions with the American Federation
of Musicians,

Dececa Inks Morris
Ork, Betty Brewer

NEW YORK, Nov. 12.—Decca Rec-
ords this week grabbed off three new
artists for its labels. Thrush Betty
Brewer, who did the solo vocal on the
Gordon Jenkins' Don't Cry, Joe hit
waxing, was Inked to a term pact to
do sides for the parent Decca label.
Also for Decca, to help hype the
label's rhythm and blues department,
Joe Morris and his ork, which for-
merly waxed for Atlantic Records,
were inked.

Decca's Coral line acquired a new
vocal group, the Beavers. The group
ggqciIaUzeﬁ in rhythm and blues ma-

rial.

La Churchill Buys

Into Camden Lounge

CAMDEH, Ni Jﬂ Hﬂ‘lﬂ 12-"‘"‘5“’“‘
bird Savannah Churchill has been
making so many stands in the Phila-
delphia-Camden after-dark area that
she decided on getting hold of some-
thing she can come back to after long
treks on the road. As a result, she
purchased an interest in the Embassy
Ballroom here, now being operated
as a spacious musical Jounge.

With Miss Churchill's entry into
the opération, the room goes into a
recording name. policy for the first
time, kicking off Monday (14) with
Wynonie Harris, along with King
Solomon Swingtet and Sarah Pean.
Other recording names are being
lined up to follow.

Allen Benefit

HOLLYWOOD, Nov. 12.—Stan
Kenton was named to" emsee a
benefit in Denver November 14
on behalf of Barclay Allen,
Steinwaying maestro recently in-
jured in an auto accident. Show
was made up of Denver talent.




L= e . B

=" "M I

e —

L

= e

D

|

-1
th
5

g

November 19, 1949 The Billboard .MUS[C

21

e
-
=

R oot

P R

RECORDS

ok

o, i

-
e




22 MUSIC

November 19, 1949

NOW HEAR

Y CARSO

O e R R R R R R R R
- e i.:.:'i.l.i.l.l'l.l.l.l.-I-'l.-I-1- ‘t';ﬂ- l-'l'_ R R R R R R R R R

R E s R RS SRR E® R
B R R R R R R R E
R I‘I-‘-“I-‘ # e '-I-r' e
T ]

LR RS L N R
‘I-'.l‘iiil!-l-.ll-I-
L

L D
I
R B E

L]
-
i

......

.....
Arata et

W
- '
e e
R W W
g g L N
o E E EEE
W
W R
g
L

R E
L
T L

o e n
B E

L
- I‘I - I.-" I‘i‘ L] .'I"I" I“I“‘I

"".I LR I'-I - -I-‘I . 8 4
? 'i-l‘i'i.'i_l i'i_l i'ﬁ‘*'-
ill L O B

i
LR R N N R
"I . I"‘I"""‘ . -.l- ‘l."‘. I. L o I‘l
i‘i‘i‘h“’i‘i‘l‘l’l‘i‘lhi‘l.i-‘i'l
L O B N N

- I
R R R E R R W R E
R e
B E BB E R E SRR
LR R e e e
A L L
W W R R E B R R R R R R R R W B i
II.-Il'i.i‘r.-ll*l-.I!"‘I-ll'!*"i"'!.-‘i.rlll‘ll'-
R R R R R R R R R W
B R R R R

“'l'l_' . ' I'-l-'ll h " 'l-'l'l-‘i'l"i'i"l‘l-‘i‘l‘i‘l-'-‘i

.l-l'l-l.-l-.l-ll-i.ll-ll-lII-I-I-II'II
- _r '.'. I."I ."'I " I"'-" "‘. L ""_. I" ¥ "I .#"-. '.'. L ¥ "' ".
L] L]
I"i‘i‘i‘i‘I"I‘.“I'i.i"‘i‘i‘.i‘i'i_i.b‘i.i‘i‘l-'i I‘i I'i‘l
# & F S SRR EREFEESE W
FEREEFEN SRR ERTRREEEESE RN

R w -I‘I.I ll-.lr'-ll'll'-ll'-.!'i'r‘li.!'!.!'-.1-'4'!.!.1-
..'l-‘l‘i‘**l-"l‘i‘l‘l‘r‘i‘p‘l‘i‘l‘l.l-‘l.l‘-lill-l-‘lil-ii‘i.-l-‘l'l
@ F E B @B SRR SRS S SRS SRS EES

""""" L RS D D N N N R N N U O L U U R
I'-I-Fl‘l-'l‘l*-l‘l' 'l'l'l'I‘F-I‘I'-I- !il-q!-I_I-l-*!‘l-.I.“l'Iii“‘l*
e Tttt e b e e
- - - = @ el L

Sing

her latest

“JOURE DIFERENT

and

LONELY GIRL

RCA Victor #47-3017 (45 rpm)
RCA Victor #20-3530 (78 rpm)
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RECORDS

The Nation’s Top Tunes

AillEoard

Based on reports _received last three days ot Week End[ng November 11

The nation’s 10 top tumes, THE HONOR ROLL OF HITS, is determined by a scientific tabulatlon of sarious

degrees of each song's popularity as measured by survey features of The Billboard’s Music Pepulaity Chart

HONOR ROLL OF HITS

{Trade Mark Reg.)

The tithe “"HONUR ROLL OF HI15," B8 &4 reghitéred trade-mark and the listing. of the hits has

peen copyrighlied by The Billboard.

This Week

1. THAT LUCKY OLD SUN

Use of elther may not be made without The Eillboard's consent

Last Week
By Smith-Gillespie .'
Pubilished by Robbins Music Corp. [ASCAP)

Records available: F. Laine, Mer 5316 T. Manners, Varsity 191: D. Martin, Cap 57 726

B.
V(78)20-3531; (45)47-3016; 5. Vaughan, Col 38559; L.

Houston, MGM 10509 H Vance & Vocal Quartet, Castle 524; V.

Armstrong-la.,

Monre Ork,
Jenkims Ok

Dec 24752: € Foster Ork. Vocallon 55035: Frank Sinatra, Col 3860B; Hot Lips Fage,
Harmony 1077.

Electrical tramscription libraries: The Swingtones-The Jumpin' Jacks,

[ hesagrys: Jerry aray

Ork, Standard; Dick Haymes, World,

L d
-

SLIPPING AROUND

Records available:

(78120581 133)2-216; £ Tubb, Dec #6173; 7. Wallace, ABC-Eagle 148; M
J.

By Floyd Tillman 3
Published by Peer. Intl. (BMI)
Macy's 100; J. Dale, Vocallon 55022: F. Tillman,~ Cal
Whiking-

W Carter,

Wakely, Cap 57-40224.

Electrical transcription libraries: lexas Jim Lewis, Standard.

3. MULE TRAIN

By Hy Heath, Johnny Lange and Fred Glickman
Publishea by Walt Disney (ASCAP)
From_ Republic’s ““Singing Gum™

Records available: B, Butler, Dec 46194; Cowboy Copas-Grandpa Jones, King 835: N. Eddy,
Col 38645; Ternmeizee Ernie, Cap 57-40258; B. lves, Col 30644; F. Laine, Mer 5346
M. McGulre-Harmony Ranagers, Rich-R-Tone 456; G. MacRas, Cap 57-77T7; V. Monroe
Ork, V 20-3600; The Syncopalors, National 9093; Bing Crosby, Dec 24798.

iNo

4. | CAN DREAM, CAN'T I}

Records available
Cal 38als 1

imformation on electrical tramseription [ibraries pvailable as The Bilitoard goe: to press,)

By living Kahn and Sammy Fain 4
Published by Chappell (ASCAP)

Andrews Sisters-G. Jenkimg Ork, Dec 29705 T. Arden-H. Winterhalter Ork,
Drrexe Urk, YITBIZ0-3553; (45047-3046; G. Gray Ork, Coral &0)06;

J. Saunders Mandolin Ork, Ralnbow 10038; A. Dale, Harmony 1078; The Blerders
National 9092. |
Electrical tramseription Nbrary: Tex Berske, Thesaurus,

wn

DON'T CRY, JOE

Records avallable: |
Jenhing Ore, Dec 247207 F. Sinatra, Col 38555; C.

By Joe Marsala 5
Published by Harms, Inc. (ASCAP)
Hall, VI(78120-3557; 145147-3050; &.
Splak, London 513; R. Flanagan
*

Desmond, MGM 10518 J

Ork, Blugbird 30-007: B Harrington, Yocollan 55058,

Electrical transcription library: Beob Crosby, Standard; Vic Damone, Assoclated; Charlie
Jordan-the Sweelwood Serenaders, Thesaurus.
" By Genaro and Skylar
6. YOU'RE BREAKING MY HEART 2

Published by Algenguin (BMI)

Records awailable; P. Brito, Harmony 1051: R. Case Ork, MGM 10478; B. Clark, Col
(78)38546; (LP)1-296; V Damone-G, Osser Ork, Mer 5271 Ink Spots, Dec 24893; J.

Garber,

Cap 57-719; B. Harrington, Vocallon 55019; P. Reed, Dance-Tone 351; 7

Manners, Varsity 160; R. Flanagan Ork, Bluebird 30-0001.

Electrical

Lranscription libraries: Bob Eberle, World: Chutk Foster, ' Lang-Weorth:  Johony
Guarnieri, Thesaurus; Eddie Skrivanek, MacGregor; Frankie Masters, Lang-Worth; Low.
rence Welk Ork, Standard.

By Jennie Lou Carson ﬁ

1. JEALOUS HEART

Recordt awailable: €
1668 . Falligant

Published by Aculf-Rose Publications (BMI)

Bajley, Bullet 10837 J, L. Garson, Dec 4&6176&; E. Duchin, Harmomny
MGM 10521; B, Lewrence V{78)20-353%; (45)47-3029: A. Morgan

Ork, London 500; J. Owerns, Dec 24711; H. Winterhalter Ork, Col 38593; [vory Joe Hunter,
King #4314, L Nobel, Vocallon 55030; T. Ritter, Cap 15256; H. Ferryman, Col 20128;

K

Roueris

Coral &A0217 R. Turner, Varsity 213; L. MNoble Ork, YVocallon 55030; R

Turmer, Varsity 213; J. Garber, Cap 57-759; The Riddlers, Slgnature-Hl-Tone 2585,
Elecirical transcription library: Bob Crosby, Standard; Johany Guarnieri, Thesaurus.

8. A DREAMER'S HOLIDAY

By Kim Gannon and Mabel Wayne E
Published by Shapiro-Bernstein (ASCAF)

Records available: R Anthony, Cap 57-761; B, Clark, Col 3859%; P. Coma, V(T8)20-3543]
(4%)47-3036; E. Wilson-G. Jenkins, Dec 24738; J. Fina Ork, MGM 105667 A. Da<ns1:XMLFault xmlns:ns1="http://cxf.apache.org/bindings/xformat"><ns1:faultstring xmlns:ns1="http://cxf.apache.org/bindings/xformat">java.lang.OutOfMemoryError: Java heap space</ns1:faultstring></ns1:XMLFault>