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Raiph Flanagan rehearses the band he organized six months agoe in preparation for the crew's First
road trck which opens March 15 at Wrentham, Mass, On March 23 he cpens at Frank Dailey's
Meadswbrook for a six-week run, to be followed by a 2,000-mile tour of colleges and ballrooms.
For his first half year on records, Flanagan's RCA Victor disk sales are above the half-million mark on
such releases as “‘My Hero,” “Where or When,” ‘“‘Rag Mop' and the Rodgers and Hammerstein
“Designed for Dancing'’ album. Flanagan's tzur is being basked by General Amusement Corporation (GAC),
and his perccnal managers are Herb Hendler and Eernie Woods.
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24 hours a day ... 365 days of the year. .. you lose
no bookings when you’re in THE NATIONAL DIRECTORY
oF SHow BusiNEss. When YOU are in this publication
every representative talent buyer in America can see
an illustrated photograph of your act . . . can discover
what you do . .. where you’ve played. If his message
1s extremely urgent he contacts either your agent or

no matter where you are!

you. . .1mmediately by telephone! Whether you're
North ... South ... East... West ... you're just a
phone call away from a new, exciting “‘Opening Night”’
... when you include your act in THE NATIONAL
DireEcTORY OF SHOW BUSINESS. For further informa-
tion write, Theatrical Directories, Inc., Executive

Offices, 1650 Broadway, New York 19, N.Y.

Delivered to representative buyers of talent
in America, such as movie casting, direc-
tors, radio and telecast stations, adver-

tising agencies, top-ranking nighteries,

hotels wusing talent, thoztrical agents,
theatrical producers, State fair
secretaries, and circus and carnival
managers.

SPACE
AVAILABLE /
IN3SIZES/ 4
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GUARANTEED PUBLICATION

Publication and distribution
absolutely guaranteed by
Theatrical Directories, Inc.

WHEN YOU'RE IN THE NATIONAL DIRECTORY OF SHOW BUSINESS'!
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Ph]]ly Movie Giveaway Game
T'o Be Syndicated Nationally

PHILADEILPHIA, March 11. —
Highly effective use of FM broad-
casting is made by a local
group which has been testing a movie
cash giveaway game, called “sce-
nario,” at 25 nabe theaters in this area,
The game completes a nine-week
test this week and within the next

Kidisk Org Guns
For Mail Order
Biz; Eyes Retail

NEW YORK, March 11.—The Chil-
drens’ Record Guild, a new record
club recently formed here by John
Stevenson and Mile Sutliss, has
launched a heavyweight national pro-
motion drive for mail-order sub-
scriptions and now plans an early
invasion of retail storez as well

Stevenson and Sutliss, experienced
hands at mail-order club selling, have
earmarked $375,000 for national ad-
vertising between now and next Janu-
ary 1. Last Sunday they broke a large
ad in The New York Times, which is
followed this weelk with a full-page
spread in Life. Others are skedded for
Parents’ Magazine, McCall's, Wom-
man’s Home Companion, New York
Herald Tribune, San Francisco Chron-
tele, Chicago Sun-Times and Parade.

: Young People's Pattern

The Guild, in its advertising, reper-
toire and gimmick enticements, fol-
lows the pattern set a couple years
back by Young Peoples' Records,
Subscriptions are sold for $12 per
(See RECORD GUILD on page 15)

BMI a B

MorrisJoining

Pubs’ Trek to
Radio Firm?

ASCAP-ers Want To Stay

By Jerry Wexler

NEW YORK, March 11.—The trek
of veteran American Society of Com-
posers, Authors and Publishers’
(ASCAP) pubbers into ihe Broadeast
Musie, Ine. (BM1), fold is beginning
to look like an mduﬁtr:; trend, with
the latest candidate for the switch-
over rumored to be E, H., Morris,
plaintiff in the suit against films and

film pubberies that has set Tin Pan

Alley agog.

Altho a spokesman in the Morris
professional department and Morris's
counsel, Lee Eastman, both state in
the strongest possible fterms that no
BMI deal is in the works or even
being contemplated, reports to the

(See BMI Better Mousetran, Page 14)

month or twe will be syndicated na-
tionally.

Group promofing the game Is
headed by Max Ingber, head of Store
Broadecasting Corporation here,
Linked with WIBG-FM, participating
theaters tune monitor sets on the
stage to the FM cstation, The ques-
tions which the movie patrons answer,
along with instructions to play and
attending bally all originate in the
WIBG-FM studios as a regular broad-
cast. While all FM listeners to the
station can hear the program, only
those in the movie houses are able
to play and participate in the prizes.

According to Ingber, the game will
be revized to allow for award of mer-
chandise instead of cash. Plan for
national syndication is to use both
(See Plan To Syndicate on Page 8)

Cloud Worries
Douse Solons,

But Law Is Lax

WASHINGTON, March 11.—Is &
rain cloud engaged in interstate com-
merce? This intriguing question is
getting . preliminary attention from
some congressmen and may eventu-
ally develop into a major problem
for the amusement world.

Curiosity among members of con-
gressional judiciary committees over
the legal questions involved in mak-
ing rain is being renewed by New
York City's plans for tapping clouds
in the hope of filling depleted water
reservoirs. A country club at Ellen-
ville, N. Y., has already filed for a

(See Cloud Worries on page 50)

A Squeeze

NEW YORK, March 11—
George (The Real) McCoy,
quondam man-on-the-sireet in-
terviewer and man-about-town
(he's driving a hack nowadays),
has come up with a new idea for
a radioc show. He wants to do 2
series, no kiddin’, called Break-
fast at Nedick’s.

. MecCoy, 'tis understood, comes
from Northern Ireland—an
Orangeman, begorry.

Speeds Sesqui
Plans in D. C.

Massman Entry

WASHINGTON, March 11.—Prepa-
rations for the 1951 Freedom Fair and
for extensive showbiz activities this
year marking the capital's 150th
anniversary took on new life this
week in Paul M., Massman's debut as
director of the celebration.

As a coincidence to Massman's ap-
pearance here in his first week as
director-general of the sesquicen-
tennial celebration, commitiees repre-
senting the governors of the 48
States notified the National Capital
Sesquicentennial Commission that
plans are being rapidly shaped for
participation by the States not only
in the exposition next year but also
in observances this year on special
days honoring each of the States.

The sesqui celebration will get its
kick-off April 14 at a joint session
of Congress which President Truman
has been invited to address, followed
April 15 by a Salute to Freedom
pageant on the Capitol Plaza, with

(See Speeds Sesqui Plans on page 53)

etter Mousetrap?

Tributes . A-Plenty
Will Rossiter, Music’s Old Man

Skedded for

NEW YORK, March 13.—Radio
audiences are going to hear z lot of
“Uncle" Will Rossiter's tunes this

week—and many a dedication to
Uncle Will from the nation's orksters
and disk jockeys.

It's all by way of tribute to Amer-
ica's oldest active music publisher—
60 wvears in the song business—still
at his desk in his Chicago office every
morning and preparing to celebrate
his 83d birthday Wednesday (15).
Rossiter, who began publishing and
writing pop tunes in 1890 and who
since has befriended many & per-

former and songwriter, has carved

himself a deep niche in the affection
of show business.

Some of the tunes which first saw
light under the Rossiter imprimatur
include Twurkey in the Straw, Dark-
town Strutters’ Ball, Some of These
Days, Meet Me Tonight in Dreamland,
I'd Love To Live in Loveland and a
host of gther million-copy sellers. Un-
der his nome de plume of W. R. Wil-

liams, he wrote his own pgood share
of hit.s beginning with Sweet Nellie
Bawn in 1890 and including I'd Love
To Live in Loveland.

Uncle Will was a pioneer contact
man, plugging his own tunes in vaude

(See Tributes A-Plenty on page 15)

Amuse. Workers

‘Average $40 Wk.

ALBANY, N. Y. March 11.—A
survey of the amusement and recrea-
tion industry in New York State, com-
pleted by the State Labor Depart-
ment late in 1949, reveals that the
average worker earned $1.09 an hour,
or $40.06 a week, according to In-
dustrial Commissioner Edward Corsi.

The survey covercd all branches
of the industry, including movie
houses, theater, circuses, carnivals,

(See Amuse. Workers on page 53)
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Sell or Scram
Edicts Shake
Loose Jockeys

Need P. R. Job

NEW YORK, March 11.—Radio'
golden boys of the current era, the
disk jockeys, are regarded by trade=-

s | sters as approaching the make-or=-

breal crossroads at breakneck speed.
The onrush of TV as a major city
evening audience factor is making
other radio broadcast hours loom
much more importantly in the plans
of advertisers and agencies,

With big-time programs beginning
fo edge into the daytime hours as
competition to the disk jockey,
bankrollers are reassessing the use
of participations in platter-spinning
shows in the light of the many
criticisms which frequently have been
voiced against them. Facing a new
balance sheet, already in the making,
the jocks have a heroic task con=
fronting them if they are to make
their pro arguments overcome ' the
cons.

A prime project of the deejays,
individually as well as collectively,
will be to beat down strongly worded
charges of irresponsibility, adver=
fising-wise, levelled by a goodly

(See TV'S HOTFOOT on page 6)

Comic Cuffs Dates

To Plug Kid Disks

NEW YOREK, March 11.—Comie
Dick Collier, star of the Mr. Jolly
Show on ABC-TV and a Columbia
disk artist, has skedded a slew of
personal appearances at RKO thean
ters here to push his disks in the
moppet market, The venture is be-
ing launched this week by his flack,
Arthur Kenn, in conjunction with
Times-Columbia, local Columbia dis-
trib, and will bring the Mr. Jolly
Laugh Party to two different thea-
ters every Saturday.

Collier is appearing gratis, and in
each instance 100 disks will be handed
free to the first 100 kids entering
the theater. The bill for these will
be footed co-operatively by a neigh-
borhood dealer and Times-Columbia,
The dealers are touting the appear-
ances via window streamers, and the
theaters are filming f{railers for a
week in advance and using lobby
displays. The disks are also being
plaved in the lobbies.

Disks being featured are The
Laughing Polka and the forthcoming
Bubble Gum Polka. Both have been
cut in kidisk and international ver=
sions.
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GENERAL NEWS

AGVA Stirs

Preps élamp_s
On Line Gals
Selling Drinks

VYiolations Uncovered

NEW YORK, March 11.—The no-
mixing rule, long a part of the regu-
lationz of the American Guild of Va-
riety Artists (AGVA), will get new
teeth in the immediate future as the
result of a survey made by that union
in the past week.

Spots hiring lines and making their
mixing a condition of their employ-
ment will be placed on the unfair list,
and if that doesn't do the trick, they'll
be reporied to the police department
and the Alcoholic Beverage Control
Board (ABC), both of whom forbid
mixing of "female performers with
customers.”

The police and ABC rules apply
only to New York State, where the
anti-mixing rule is part of the law.
AGVA officials charged that there
wasn't one spot on 52d Sireet which
didn’t have mixing, with the excep-
tion of Leon and Eddie's. In some
swing sitreet spots girl singers are
hired to sell drinks by direct solicita-
tion, it was charged.

A recently reopened Greenwich
Village club is another offender, a
eondition which forced a line owner
to pull his line out of the spot.

No Drugstore Siesta

The owner of the spot phoned the
Hne boss complaining that too many
“were going to the drugstore between

{(See AGVA Stirs On Mix, Page 44)

Admish Tic Bite Has

Even Chance for Cut

WASHINGTON, March 11. — The
House Ways and Means Committee
begins its excise tax deliberations be-
hind closed doors Monday (13) after
Republican and Democratic members
mpent this week in separate huddles
' to devise gtrategy. With a 15-10 mar-
gin on the committee, the Dems ex-
pect to beat down a motion to con-
centrate on excises and let the rest
of the President’s tax recommenda-
tions hang over until a later date.

The wvote on this particular mo-
tion is likely to be the only one on
which most of the Dems will stick to-
gether., ‘Their meetings produced
gsome sharp clashes over what ex-
cises to cut., The admissions tax,
especially, resulted in sharp disagree-
ment, More harmony was apparent
in GOP get-togethers, with most of
the Republicans ready to vote for
an admissions tax cut and deeper
mlices in transportation levies and in
pome of the retailer excises.

Admish Tax Cuot?

Of the wvarious excises aflecting
showbiz, only the admissions levy is
ecurrently being given an even chance
for a cut.

Yiguor and coin machine taxes are
eonsidered in the hopeless category,
but the cabaret bite 1s a hittle better
off. A reduction in the manufac-
turers' levy on radicos, phonos and
parts is a long-shot. In a similar
category is President Truman's pro-
posal to include TV seis in the
eXCclses.

The timetable on excises is indefi-
nite, but with the House preparing
to take a2 10-day Easter wvacation, it
locks as if the exeise bill won't be
acted on by the lower chamber be-
fore mid-April. Then the s=low-act-
ing Senate will take over and spend
ancther couple of months kicking the
measure around.

on Mi

The Billboard

xing Rule

“Tower” for Stem

HOLLYWOOD, March 11.—
Tele version of the Gordon Jen-
kins Manhattan Tower, per=-
formed several weeks ago on the
Ed Sullivan Toast of the Town
videocast, has created new inter-
est in the musical work from
unexpected sources. Lou Levy,
whose Leeds Music controls
Tower copyrights, said he had
turned down pic offers from both
Columbia and RKO studios. In-
stead, Levy said, Jenkins will
raise dough needed to do a
Broadway musical next fall
based on the Tower album.

Decca Hecords, which has
rated Tower among its top al-
bum sellers for several years,
will get behind the tele break to
promote additional sales. Plat-
tery iz said to have sold nearly
500,000 albums since the work
was released several years ago.

“So. Pac.” Gives
600G Refund
In Cleveland

CLEVELAND, March 11.—An in-
dication of the reception in store for
the road troupe of South Pacific is
reported by Milton Kranz, who
booked the show into the Music Hall
here for a two-week stand starting
April 24. A deluge of mail orders
for tickets totaled a fabulous $738,000.
Since the capacity gross for two
weeks adds to only $135,000, over
600G had to be returned.

Practically all leads for Pacific’s
national company are set. Janet Blair
is its Nellie Forbush, Dickinson East-
ham its Emile De Becque, Diosa
Vodyrllo itz Bloody Mary, Roy Wal-
ston its Luther Billis, Bob Held its
Lieut. Joseph Cable, Norma Calderon
its Liat, Robert Emmet EKeane iis
Captain Bracket and Alan Baxter,
who signed Thursday (9) for the role
of Commander Harbison.

Martin Into TV
With “Band” as

Talent Scouter

HOLLYWOQOD, March 11.—Freddy
Martin will invade wvideo with a
talent hunt show, tagged Band of
Tomorrow, to be televised here live
via KTTV and then be moved to
other TV areas as Martin goes on
the road. Shows will be kined for
airing in other tele towns. Further-
more, kined versions of the show will
serve as “trailers” in towns where
the Martin band will appear to boost
interest in the competition. Show is
skedded for mid-April kickoff, with
series running here for 13 weeks,

Talent quest will aim at youthful,
non-professional musicians who pos-
sess teleworthy talents in addition to
musie. Winners will eventually be-
come sidemen in a Martin Band of
Tomorrow and will remain here for
local bookings while Martin moves
(See MARTIN INTO TV on page 16)

AmusementBuilding
Slumps in Jan., Feb.

WASHINGTON, March 11.—New
construction activity in the amuse-
ment field is in a slump so far this
year, according to figures announced
by Bureau of Labor Statistics (BLS)
this week. The data shows new starts
in the first two months of 1950 to be
8 per cent behind 1949 despite heavy
increases in other types of building.

New amusement construction
started during February was esti-
mated by BLS at $17,000,000 ag com-
pared with $192,000,000 in January.
For the first two months of 1950 new
construction activity totaled $36,000,-
000, a decrease of $3,000,000 from the
same 1949 period.

In contrast, total private construc-
tion starts were up 18 per cent in
value over the first two months of
1949. New starts in publie buildings
were up 24 per cent over-all, with
public housing showing a high in-
crease of 200 per cent over January-
February, 19549,

Richards Case, Finally Open,
May Set Testimony Record

WASHINGTON, March 11.— The
oft-deferred Los Angeles hearing in
the G. A. Richards case, slated to
open Monday (13) before Federal
Communications Commission (FCC)
Hearing Examiner J, Fred Johnson, is
expected to last several weeks, with
a strong prospect of piling up a
record-size mass testimony for hear-
ings of this kind,

With FCC legalists expected to in-
troduce several hundred pages of
documents into the record, besides
taking direct testimony from several
witnesses, a prolonged cross-exam-
ination phase of the hearing is an-
ticipated. According to Johnson, a
recess might be called after two or
three weeks if Richards’ lawyers
request time to digest the testimony
and prepare for cross-questioning of
witnesses, Plans currently call for
moving the hearings to Detrolt upon
completion of the proceedings in Los
Angeles, with Cleveland listed ten-
tatively as a site subsequent to the
Detroit hearing.

Ford To Present Case

At the Los Angeles hearing, RCC
Legalist Frederick W. Ford will be
in charge of the Commission’s case,
pitted against a battery of Richards’
legalizts headed by Hugh Fulton,
former chief counsel to the Senate
War Investigating Commitiee and

'

now a practicing lawyer in Washing-
ton and New York, Fulton has tried
to stave off the Los Angeles hearing
with a series ¢f eleventh-hour de-
ferment motions, the latest of which
was rejected yesterday (10) by John-
son preparatory to flying to Los
Angeles, Fulton’s motion was stoutly
opposed by Chief FCC Counsel Bene-
dict Cotione, who, himself, is not
planning to be on hand to direct the
Commission’s staff at Los Anpgeles,
Cotltone was upheld by Johnson in
assailing Fulton’s latest deferment
plea as “liftle more than a repetition
of matters already considered.”

The FCC is emphasizing that the
L. A. hearing is in the nature of a
license renewal proceeding, with the
Commission aiming to determine
whether Richards, who has been ac-
cused of ordering slanting of news
programs, is qualified to have con-
trolling interest in his three stations,
KMPC, Los Angeles; WGAR, Cleve-
land; and WJR, Detroit,

Ford will be aided by John Edger-

fon, also a legalist, and Investigator
Ray Lewis.

Hollywood, March 11. — Federal
Communications Commission (FCC)
anticipates considerable local interest
in its hearing of the &. A. Richards

{See Richards’ Case on Page 12)
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Sid Silverman of
“Yariety” Dies

NEW YOREK, March 13. — 5id
Silverman, 51, president of Variety,
theatrical trade weekl, and Daily
Variety, published in Hollywood, died
at his home in Harrison, N. ¥., Fri-
day (10). He had been ill for some
Years.

Sid was the son of the late Sime
Silverman, who founded Variety. His
first contact swith the theatrieal
weekly came when he was seven
years old and his father took him to
vaude shows io report a child’s reac-
tion. Young Silverman’s reviews
were signed “Skigie,” and in one of
them he noted that he enjoved the
soda pop more than he did the acte.
Years later he became half owner oi
the paper and, subsequently, upon
the death of his father in 1933, pub-
lisher.

In 1924 Silverman married Marie
Saxon, of the Saxon Sisters, musical
comedy team, She died in 1841, Sur-
viving Sid Silverman is his mother,
Mrs. Hattie Silverman, and a 19-year-
old son, Syd, It is presumed owner-
ship of the proverties will pass to the
latter.

Services were heid Sunday (12) aT
the McMahon Funeral Home in White
Plains, N. Y., with cremation {oliow-
ing.

La Henie Pulls 249,457
In Det., Season’s Last Stand

DETROIT, March 11.—The 1830
Sonja Henie Hollywood Icg Revue
played to a total of 249,457 paid ad-
missions in a 2l-performance stand
which closed Sunday night at Olyms-
piz Stadium, running about 3 per
cent under the 1949 total, when there
were 22 performances. Gross figures
were not available, but, with seals
scaled the same as last year, com-
parison with available data for 1949
indicates a gross of around $470,000
(after taxes).

The show closed here for the sea-
son, with the company disbanding,
and Miss Henie heading for Florida.
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NAB Schedules 7
Confab Speakers
Instead of One

NEW YORK, March 11.—The an-
nual convention of the National
Association of Broadcasters (NAB)
this wyear will have seven top
speakers, rather than one, as has been
the practice heretofore. This year's
management confab starts April 18
at the Stevens Hotel in Chicago, with
Gen. Carlos P. Romulo, president
of the United Nations
geembly, already set ss
speaker,

The basic theme of the convention
will ba “American broadcasters' re-
sponsibility in the world {oday,” and
each speaker will confine himself to
a phase of that theme. General
Romulo will discuss broadceasters and
world affairs.

Others who will spealk include
Herman Steinfeld, president of the
U. 5. Chamber of Commerce, on
broadcasters and industry; Wayne
Coy, chairman of the Federal Com-
munications Commission (FCC) on
broadcasters and government; Paul
Hoffman, head of the Economic Co-
Operation Administration (ECA), on
broadcasters and economics, and H.
E. Babcock, noted Cornell University
authority, on broadcasters and agri-
culture. The other two speakers, one
of whom is to discuss breadcasting
and advertising, haven't been lined
up yet.

One of the major frade events of
the convention probably will be the
naming of the new NAB pgeneral
manager, with Justin Miller and a
committee of the board of directors
scheduled to hold a meeiing in New
York next week to go over candidates.
The new general manager, in all
likelihood, will not be unveiled until
the April convention.

LBS Coast Bﬁll
Casts Make DL
Shift Schedule

HOLLYWOQOD, March 11.—Forth-
coming West Coast invasion by the
Liberty Broadcasting System (LBS)
of Dallas was being carefully watched
this week by Don Lee Broadeasting
System (DLBS), the Coast's largest
regional skein. Deal set by LES
President Gordon McClendon to air
both American and National League
baseball games would cut into the
Mutual Game of the Day airings 1o a
point where LBS live and re-cre-
ations would scoop Don Lee by sev-
eral hours daily. To combat Lib-
erty's threat, Don Lee iz currently
plotting to revise its powerful daytime
sked here and reshuffle any and all
network airers which stand in the
way.

A Coast spokesman for LBS
claimed the network had already sold
baseball to over 20 California stations,
including KALI, Pasadena, which is
right in the front yard of KHJ, the
Don Lee flagship station. Volume
zale to low-watters in three Western
States would enable Liberty to stand
line charges and peddle shows locally
gnn & fairly reasonable basis,

It was questionable, however, il
Liberty can compete with Don Lee’s
bargain rates. With the MBS parent
network paying for long-haul line
charges across the nation, Don Lee is
sffering games to member stations for
100 per cent of Class A time weekly,
&r an average of $8 per game daily.
Liberty rates, it is understood, will
{See LBS Coast Ballcasts on page 11)

the key

general as-|.

Brief and Important
Last=-Minute Digest of AM-TV News

Pilot, Skycoach Team To Test “Captive” TV

A novel experiment joining video and aircraft was under way last
week-end, under the auspices of the Pilot Radio Corporation and Sky-
coach Airfravel, Inc. Pilot installed a regular 16-inch TV receiver
on a Skycoach CW-20 passenger plane for a flight to Los Angeles and
back. Purpose was to test reactions of “captive” passengers, in view
of the recent uproar over radio at Grand Central Station. Also to be
determined is whether it is feasible to follow one network’s programs
continuously as the plane gets out of range of one station and enters
into another's area. Result of the test is expected fo determine the

possibilities of mass installations of tele receivers in all commercial
aircraft in regular use,

CBS To Produce TV Show From Stork Club

CBS last week came to an agreement with Sherman Billingsley
to produce an across the board 15-minute TV show from the Stork
Club., The program will go on at an early evening hour and be
patterned after “Luncheon at Sardi's."” Billingsley will appear on
every show but will not be the emsee. CBS will set up telecast faecili-
ties at the Stork Club for the program.

Ommerle To Manage CBS Program Sales

Harry G, Ommerle last week was appointed manager of program
sales at CB5. He replaces Tom Connolly, who moved over {o the TV
side of the operation where he will have the same duties. Ommerle
is a veteran radio talent and agency exccutive, most recently operating
his own talent agency.

Prockter To Filmm Doc Series on ““T-Men”

“T-Men,"” dramatizations of actual cases from the files of the
Treasury Department, will be filmed by Bernard Prockter shortly for
presentation to potential TV sponsors., Several agencies have had op-
tions on the package, but the feeling is that a sale can more easily be
made if the show 15 on film. No leads have been cast.

E. J. Graff Takes.V.-P. Post With Kaufman & Associates

E. Jonny Graff, program director of WBKB, Chicago, March 20 will
become vice-president in charge of radio and television for Kaufman
& Associates, Chi ageney. Kaufman is making a determined bid to
become an important TV agency and at present has about three shows
on the air, with plans for many more. Included in its plans is an at-
tempt to buy as much time as possible on Chi TV outlets for programs
it plans fo zell to participating advertisers. At WBKB, Graff's former
position will be taken by Red Quinlan, former public relations director.
Quinlan's successor has not been named vet,

Haymes, Stafford To Co-Star on Carnation Hour

Dick Haymes and Jo Stafford last week were signed as permanent
singing stars of the “Carnation Contented Hour,” beginning March 26,
The show is on CBS Sunday evenings 10-10:30. Since the death of
Buddy Clark the show has been using guest stars. IHaymes leaves
“Club 15," but Miss Stafford joins that show, beginning March 28.
Erwin, Wasey iz the agency,

Packard Inks Edward Everett Horton for TV Show

Talent line-up for the new Packard video show, “Holiday Hotel,”
which preems March 23 over ABC, was completed last week with
Edward Everett Horton sct as star, legit acfress Lenore Lonergan as the
hostelry's telephone operator, dancers June Graham nnd Don Saddler
and vocalist Betlty Brewer. Production-wise the program lines up as
follows: Producers, Carl Schullinger and Monte Pros-r; diector, Pes-
ton Wood; continuity, Tom Adair; scenic, James Mc™ - :ghton: orches-

tra conductor, Bernie Green., and music, Gordon Jerk' s,

Armstrong Asks

BBDO To Prep
Debut on Video

NEW YORK, March 11.—Arm-
strong Linoleum this week in=structed
its agency, Batten. Barton, Durstine
& Osborn (BEBDO) to prepare the
firm's entry inle video. Armstrong,
which bankrolls the weteran radio
drama, Theater of Today, on CBS at
noon Saturdays, is reported as having
the inside track for the business be-
cause of the AM show. The move
follows the TV entry of Congoleuin,
rival firmm, with spongorship of the
Dave Garroway show on NBC.

The likely starting date for the
Armstrong bow i1s the latier part of
May, and the show is sqaic to be peared
to run fthru the summer and con-
tinue on a permanent basis. Produc-
tion would be by BEDO and the
sponsor. Armstrong would remain on
the air with the radic show,

TV Sells Cars

PITTSBEURGH, March 11—
Potency of wvideo as a sales
medium has been foreibly
demonstrated to the county
Studebaker dealers’ association
here and their ad agency, Walker
& Downing. The dealers re-
cently began & six-week {test
locally of DuMont's Rocky King,
Inside Detective, on WDTV,
Pittsburgh. Twenty Studebaker
dealers each offered identical
models of a used car a couple of
weeks ago, intending to use this
as o continuing offer for the fest
series, & Wilbur Stark-Jerry
Laytor production,

The dealers discovered last
week chat the offer would have
to be withdrawn and other com-
mercial material =ubstituted.
Seems they all ran out of the
used cars. It's regarded ex-
tremely likely, if somewhat
anti-climactie, that the dealers
will renew sponscrship,

Average Size
Of Audience
To Be Equal

AM Strength To Be Rural

NEW YORK, March 11.—The po=-
tential audience viewing an_“aver—
age” evening television show in Jan-=
uary, 1954, will be virtually the same
numerically as that listening fo am
“gyerage” evening netwnrk‘ rz_u:lm
program, according fo projections
made by Arthur C. Nielson, president
of the A, C. Nielsen Company re-
gsearch firm. At the same ilme, ac-
cording to Nielsen's projections, the
importance of radio in reaching small
town and rural markets, pr&spmah!gr
by use of either spot campalgns or
especially built networks, will ba
much greater. Correlatively, '];'1.’1!
importance in covering metropolitan
markets will be greater, 1oo.

Mielsen's hypothesis involves tha
certain assumption that radio set and
TV set use will follow patterns now
established. For the purposes of his
forecast, Nielsen, basing his approach
on the Nielsen Radio Index (NRI),
assumed a 20 per cent program share
of the sets-in-use for both AM and
TV, these percentages being, respec-
tively, 46 per cent for radio and 70
per cent for tele,

Basis of Prediction

Thus, {or the “average” radio pro=-
gram reaching a total NRI home fig-
ure of 3,422,000 in October, 1949,
Nielsen forecasts a comparable radio
audience, January, 1054, of 2,628,000,
The TV program, on the other hand,
will, Nielsen predicts, reach 2,257,000
homes by January, 1954. Thus, tele-
vision, by 1954, will have an audi-
ence—in the case of this imaginary
program—of only 371,000 homes less
than a radio offering, In other words,
even tho circulation is concentrated
in metropolitan areas, TV will have
built 2 circulation in about five years
comparable that reached by radio in
a guarter of a century.

Of the 1954 TV audience, Nielsen
seeg 51 per cent centered in large
cities, 25 per cent in medium cities
and 24 in small towns and rural areas.
By contrast, of the 1954 AM audience,
44 per cent will be in rural areas, ac=-
cording to Nielsen's estimate, 36 per
cent in medium citles and only 20
per cent in metropolitan areas. The
metropolitan areas, as of 1949, ac-
count for 31 per cent of the AM audi-
ence for Nielsen's “average' program.

Tillstrom Starts
‘Oz’ Production,

Maybe for NBC

NEW YORK, March 11. — Burr
Tillstrom this week started produe-
tion of & new half-hour wvideo series
called the Wonderful Land of O=z.
Based on the Oz stories written by
the late TFrank Baum, the program
will be of an ambitious nature which
will use between eight and 10 puppet
and marionette characters and several
sets. Fran Allison is to be in the
cast.

No commitment has been made to
& web as vet, but it is believed be-
cause of Tillstrom’'s connection with
NBC that the netwnrk may get a
fir=t look at the show A kine wver-
sion is expected to be ready for show-
ing next month. The series will alse
be filmed in color. Al Levy is co-
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Sell or Seram
Edicts Shake

Loose Jockies

Need P. R. Job

(Continued from page 3)
number of bankrollers who have had
bitter experiences with participation
shows, One such is Salada Tea Com-
pany, Inc., of Boston, which some
time ago had an emsee start plugging
its product on the heels of a dis-
cussion about cleaning toilet bowls.
This is an example which some
soured sponsors label as typical.

Minor Morgans

A real deejay public relations job
is needed to knock down the feeling
that the wvast bulk of platter spinners
are lads fresh out of school or some
other business, with little real edu-
cation and almost no advertising
knowledge, who have drifted into
the field thru personal followings or
gome background in music or the
record field. Result is that they gen-
erally are said to feel commercials
are a necessary evil but actually
beneath them, and project little
sincerity or understanding in their
gales pitches. A goodly number in
fact, iry to be minor league Henry
Morgans, giving the plugs the flip
treatment.

The waxmen must seek ways and
means to capitalize on those firms
which are sold solidly on jocks. One
such is the Dolein Corporation, a
comparatively new firm, which has
skyrocketed its sales thru such parti-
cipations. Its president, Vietor Van
Der Linde, takes personal charge of
radio time buying, traveling ex-
tensively and listening closely to jocks
while sounding out their local appeal
and ratings. He spends an average
of $2,000,000 annually on participa-
tions, and finds them about his most
valuable ad medium.

What's called for, on the positive
side, is a constant stressing of the
ardent following built up locally by
the better jocks, and the real authority
gained from personal recommenda-
tions spieled ad lib in their rendering

of plugs. It must be pointed out
that some jocks have exhibited talent

which has boosted them into the
big-time class, such as Arthur God-
frey, Bob Smith, Dave Garroway, Art
Ford, Bob Poole, Rayburn and Finch,
and Robert Q. Lewis.

Neither Ay, Nor Nay

There also is a wvast in-between
Eround of sponsors and agencies who
are neither sold nor undersold, and
with whom the real fate of disk
Jockery lies. These can be convinced
by a good station sales story, in-
cluding rating, availability, tvpe, time,
price and audience type. Many of
these bankrollers have reservations,
depending upon the campaign to be
waged.

The rigidity of disk jockey shows
is regarded as iwo strikes against
them by some sponsors. They cannot
get the same type of show attracting
the same type of audience in every
area where they want to push their
product. Level of production also
varies frpm show to show. For this
reason, there has been some move-
ment into use of transcribed programs
of various types, which can be ex-
tended market by market as the
sponsor shifts his emphasis.

Among users of e. t. shows instead
of disk jockeys are proprietary med-
fcine firms, which have special prob-
lems. These concern exact handling
of verbiage because of legal commer-

(See Record Riders on Page 17)
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LEE FONDREN

KLZ National Sales Manager

Radic time buyers know Lee Fondren,
KLZ Mational Sales Manager, as the man
who gets ‘em results on Denver's No. |
Hooper Station—KLZ,

Campbell Seups
MapsPlans for

Fall Video Show

NEW YOREK, March 11.—Camp-
bell’s soups this week began mapping
plans for a fall entry into television.
The firm's agencies, Ward Wheelock
and Dancer-Fitzgerald-Sample (D-F-
5), have been requested to prepare
individual reviews of the medium and
to submit recommendations, The lat-
ter will not, at this time take the
form of suggestions concerning time
period or network, but only as to the
form and content of programs.

It is expected that Campbell’s will
follow closely in TV the AM formula
which the soup company feels is pay-
ing off. Campbell’'s has just renewed
Double or Nothing on NBC, as well
as the Club 15 and Ed Murrow news
shows on CBS. Thus, the video blue-
print will call for multi-weekly im-
pressions, probably on more than one
web, covering varied time periods.
One Campbell’s official said this wee
that the firm has held off from TV
thus far, but sees its entry coming
soon “either because we are being
forced in because of the competition,
or because we think it will pay off.”

Cuba-U. S. Accord on Clears
Paves Way for New NARBA

WASHINGTON, March 11.—An ex-
change of notes between the Ameri-
can Embassy at Havana and the Cu-
ban foreign office will be the final
step in cementing an interim agree-
ment granting Cuba concessions on
certain U. 8. channels, but providing
that domestic stations on the channels
be protected by directional antennas.
The pact, paving the way for a re-
sumption of the North American Re-
pional Broadcasting Agreement
(NARBA) meetings, was formerly ap-
proved by the State Department this
week, At close of business at the
agency here vesterday (10), officials
were awaiting word from Havana of
Cuban acceptance.

FCC Commissioner Rosel H, Hyde,
chaitman of the American delegation
to the Havana bilateral meeting,
made a hasty trip to Washington this
week to secure an okay for the agree-
ment, and reported that Cuban dele-
pgates appeared ready to accept it.

Chief channels involved in the
agreement are 1-A clears, with Cuba
gaining permission to install stations

O Diz Signs Up
To Spoil King’s
English on Video

NEW YORK, March 11.—In what
may eventually result in a network
TV sports show, Philip Morris Ciga-
rettes this week joined the ranks of
tobaceo firms sponsoring sports when
it bought Dizzy Dean to do a com-
mentary on the Yankee baseball
games on WABD here. Starting April
21, the former St. Louis Cardinals
pitcher will be on 10 minutes before
game time and 10 minutes after for
day contests, On night games he will
be on 25 minutes before and 10 min-
utes after the Yankees play.

This is the first time that Phillip
Morris has gone into sports program-
ing, which has paid off so well for
other cigarette firms. Since the tobacco
firm leans generally toward network
programing, and the Dean show will
only be on a local basis, indications
are that if Dean clicks, he may get a
network show,

Coast NBC Auditions Close;
Some Segs to Hiatus Slots

HOLLYWOOD, March 11.—.NBC|and all new packages will carry low

Hollywood programers will conclude
a $50,000 audition spree sometime in
April, marking the greatest new tal-
ent and show hunt in the network’s
Coast history. DBefore tests have been

concluded, NBC Coast Program Di-
rector Homer Canfield will have
sampled over 20 new shows, over
and above stanzas cut for the web
during the fall and winter. In addi-
tion, other shows are being lined up
for auditioning before end of the
present season. Auditions will top
last year's record of 45 new shows,
built to web specifications and fi-
nanced with NBC money and talent.

Results will be evident by early
summer, when the best of the lot are
given prime time slots as hiatus fillers.
NBC currently has 11 house shows
emanating from Hollywood, as com-
pared with only three web-owned
stanzas last year. Shows are being

rbuilt for permanent airing if possible,

tags, averaging $3,500 to $5,000 each.

Several have already made the
comunercial grade, notably Halls of
Ivy, Richard Diamond, Secreen Di-
rectors’ Playhouse and Dragnet, With

the exceplion of Ivy, all were given
sustaining test runs during which
bugs were ironed out. JIvy, because
of its top prestige and talent (Ronald
Colman and Benita Hume), was with-
held from the sustaining market and
launched as a $10,000 commercial
venture.

Following shows are already waxed
and are being considered by top brass
for early debut: One Hour To Kill,
60-minute whodunit; Hedda Hopper
Show; Out of This World, science
fiction drama, with Marvin Miller as
narrator; The Doector, medico-docu-
mentary: Tex Willlams Show, West-
ern drama-musical; A Slice of Life,
dramatic airer, with Tony Leader as

(S2e NBC Auditions on Page 12)
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on 640ke., 670ke. and 830kce., give
ing up NARBA rights on 890kc., as
well as pirated use of 660kec. and
760ke. Another dozen U. S. regional
channels are also involved,

The agreement will not pe supject
to Senate ratification, according to
State Department officials. It will
be in effect until a new NARBA 1s
signed, In the event that no new
NARBA is negotiated, the agreement
will be expanded into a bilateral
U. S.-Cuban tready, and then will be
subject to a Senate vote, .

State Department chiefs are nope-
ful that accord with Cuba will ré-
move the last stumbling block in the
way of-a new NARBA. They point
out that tihhe wrangle with Cuba was
the direct cauce of failure of the last
NARBA meeting in Montreal. The
next meeting is scheduled for Wash-
ington this summer, The U. S. wanis
to set July 1 as the opening date, but
Canada and Mexico are holding it
for August 1.

DuMont Alters
Policy, Set-Up
On Production

NEW YORK, March 11.—The Du-
Mont TV network this week reorgan-
ized its program and production sei-
up, under Jim Caddigan, head of the
department. The web, meanwhile.
changed its policy by integrating pro-
duction under a group of program
department staffers instead of under
local studio heads, as heretofore.

Four major sections have been cre-
ated in the program department: Pro-
gram development and procurement.
production, studio supervision and
training. Production facilities are 1o
headed by Al Hellander, and Mise
Duncan MacDonald will head up the
training section. Other section heads
are to be named later,

The program development depari-
ment will also include a film divi-
sion, under Andrew Jaeger; castinp
office, under Elizabeth Mears, and
news, under Marion Glick.

Frank Bunetta, DuMont's top pIi-
ducer, will continue as program Si-
pervisor and will be in charge of
directors, assisiant directors and fiooz
men. Other assignments include
Harry Coyle as remote manager, Ben
Fox as assistant to Caddigan, Saul
Abraham as studio head at the
Adelphi Theater, Miss MacDonald at

the Madison Avenue studios and
Harry Kriviz 2t the Wanamezker
studios.

4 Coast TV Outlets |
Pitch G al Softball

HOLLYWOOD, March 11. — Now
it's girls' =zoftball which has Coast
tele men in a dither. The distaff side
of sports, as showcased in several
professional =nd amateur softball
leagues in Southern California, 1€
being romanced by four tele outlets.
Bidding for video rights are KFI-TV,
KNBH, KTTV and KLAC-TV, 21l of
whom are after full coverage.

Sport of fems, which has véen
nourished over the years locally, has
never been viewed on tele. At least
one and possibly more iele outlets
will definitely carry the series this
spring, competing with pro baseball,
boxing, jai alai and possibly wres-
tling, if the current wrangle with
grunt and grcaners is settled,
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U-I 1st Major
Producer Into
Film for Tele

HOLLYWOOD, March 11, — Uni-
versal-International Pictures (U-I)
may become fhe first major film
studio to enter competitive produc-
tion of films for television, Sources
close to the tele pic biz said U-I
would soon announce its entry into
field in direct competition with such
video pic firms as Hal Roach, Jerry
Fairbanks and Filmtone.

UU-I has previously made tele com-
mercial film spots for Lever Bros.
thru subsid TUnited World Films
(UWF). Studio is now viewing the
tele market, studying costs, and ex-
amining Coast production facilities
in line with tele’s demands.

So far, however, U-I has made no
bids for an existing tele film work, In
view of the success of competitors
such as Fairbanks (whose recent one-
shot filming of Silver Theater earned
him a contract to produce 13 addi-
tional shows), U-I iz now reported
determined to invade wideo, albeit
studio expects plenty of sguawks
exhibitors and {film distribs, At press
time U-I spokesman would neither
confirm nor deny the report.

UWF previously has syndicated
for TV films taken from the U-I
shorts library and recently made
known its intention of invading the
live TV package field. Among TV
shorts sold were a football series and
Stranger Than Fiction. Live plans
include selling a package based on
the TJ-I film hit, Three Smart Girls,
with a preview showing a‘red last
weelk on Chevrolet Tele Theater over
NBC. Other series expected to be
built from old pic successes include
The Leather Pushers, My Man God-
frey and Stella Dallas, Some or all
of these, however, may be shifted
over and placed on film if the U-I
plans mature.

Colgate Renews Day
On NBC; Nixes TV

NEW YOREK, March 11.—Pufting an
end to rumors about a shift, Colgate-
Palmolive-Peet this week renewed
Dennis Day on NBC. CBS had pitched
a time slot on Wednesday evenings
at the sponsor, but is was decided that
the discount structure afforded by the
coupling of Day and Judy Canova on
NBC Saturday evenings made a
change unwise. While CBS would
have granted a similar discount, put-
ting two more Colgate shows on that
web would have meant putting all of
the sponsor's eggs in one basket,
since the bankroller already has two
shows on CBS.

Meanwhile Colgate has tabled its
plans to put Dennis Day on TV this
season. The radio ratings of the pro-
gram have been holding up, and so
the sponsor is loathe to make the

plup%g for fear he might disturb Day's
position in radio. Ted Bates, the Col-
gate agency, still favors rotating Day
and Miss Canova in filmed TV pro-
grams on alternate weeks butl every-

thing will wait until next season.

FC&B Asks MCA Aid
On Tomi TV Package

NEW YORK, March 11.—The Foote,
Cone & Belding (FC&B) Agency this
week was reported negotiating with
the Music Corporation of America
(MCA) for the latter to produce a
young professional talent TV package
for the agency's Toni account.
FC&B already has bought the 9 p.m,
Wednesday slot on CBS, following
Arthur Godfrey. The program is ex-.
pected to tee off April 5.

Toni execs are said to feel that
web packages proffered by CBS will
not fill &g bill and thus have been
secking an oufside-produced show,
MCA is regarded as a likely outfit to
get the business because the talent
agency has access to a considerable
file of youthful talent.
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Brief and Important
Last-Minute Digest of / M.TV News

Gilleite May Bankroll 4th Night of Cage Tourney on TV

Gillette last week-end was on the verge of signing