to a Decca mike to warm up for his duet debut wi

Eriend. and pairing ‘‘Play a Simple Melody” with “Sam’s Song,
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In what locks like the first step toward carrying on the
th Papa.

platters, Already wp on the best-selling charts, disk hit

could make the million-seller class,
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Crosby tradition, Bing's oldest boy, Gary, steps up
First platter, billed on the label as Gary Crosby and

' stepped out fast and locks like one of Decca's
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Riding Hig
with such RCA VICTOR Releases as -

“ROLLIN DUST” “SONG OF THE WAGON MASTER"
*"WAGONS WEST” “CHUCKAWALLA SWING”

RCA Victor No. 21-0315 RCA Victor No. 21-0345

RCA Victor No. 21-0306
Composed by Tim and Glen Spencer

C
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MAN ATOM”

Coupled with

"WHAT THIS COUNTRY NEEDS

is a good old fashioned Talk with the Lord”
78 rpm 21-0368 45 rpm 48-0368

! :
| Personal Management TIM SPENCER Crossroads of the;World, Hollywood 28, Calif.
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DUZ TELE DO EVERYTHING?

Luxembourg
Radio - Circus

On the Road

A Promotion Dilly

PARIS, Aug. 5. — Radio-Luxem-
bourg, most powerful commercial ra-
dio station In Europe, has launched a
full-fledged circus, Radio-Circus 50,
which is making an eight-month tour
of France, It will wind up in Paris in
December. Tied In with the circus
is a talent hunt, & give-away radio
program, an audience-participation
session and a bevy of Radio-Luxem-
bourg entertainers,

Show is being rounted to play 30
towns in the vicinity of large clties,
At each stand local singers compete
(Luxembourg Radio-Circus page 50)

Petrillo To
Slash AFM

Travel Tax

Break for Trekkers

NEW YORK, Aug. 5—The 10 per
cent traveling tax to which members
of the American Guild of Variety
Artists (AGVA) objected when they
were forced to join the Ameriecan
Federation of Musicians (AFM), will
be eased for all AFM people, accord-
ing to James C. Petrillo, AFM chief.

Petrillo sald he was sending in-
structions to all locals and the new
ruling will go into effect right after
Labor Day.

The new structure will call for a
leveling of the tax between bands

(See Petrillo Slashes on page 42)

Anybody- Wanna Buy 156G
In Stamps? WNY(C’s Got ’Em

NEW YORK, Aug., 5.—Anybody
wanna buy $15,000 worth of U, S.
stamps—mostly 1, 2 and 3-centers—
brand new? They're available—pro-
vided payment is made at face value
—from Seymour Siegel, director of
the New York City station, WNYC.

Siegel, the station, the city adminis-
tration—and especially the comp-
troller’s office—would be happy to
peddle the stamps, but it has to be
dollar for dollar. Until a buyer
comes along, tho, a headache will
bother 'em all. The story:

WNYC sends listeners s monthly
program guide for 20 cents a year.
Mostly these are paid for in stamps.
Thruout the years WNYC has been
accumulating the stamps—roomsful
of ‘em. Once a year key execs in the
comptroller’s office come over and
count them out in the annual audit
of the station’s books, Used to be
they counted the stamps, one by one,
by hand, but they finally gave in and
put hundreds of them in sealed en-
velopes to simplify matters,

Not too long ago, Siegel, tired of
tiptoeing his way into his office be-

Top Bands Face
Draft for Disks

WASHINGTON, Aug. 5.—The mili-
tary is considering calling upon the
nation’s top band= to cut transcrip-
tions to stimulate recruiting, it was
learned this week. Transcriptions
would be similar to those used by the
Treasury Department in »ond drives
and would be offered to radio stations
around the country.

Among bands considered for the
disks if top brass gives the go-ahead
are those led by Vaughn Monroe,
Spike Jones, Sammy Kaye, Russ Mor-
gan, Eddy Howard, Guy Lombardo,
Blue Barron, Art Mooney, Jan Gar-
ber, Tommy Dorsey and Freddy
Martin,

tween stacks of stamps and envelopes,
tried to get the U. S. Post Office to
take them back. U. 8. policy calls
for payment of around 65 cents on
the dollar, Siegel got the ante up to
90 cents, but the corporation coun-
sel said this sort of stuff couldn't go
on with city property. Meanwhile,
more subscribers subscribed, and
more stamps came in,

So, if you know anybody who wants
stamps—including a lot of commemo-
ratives, valuable to stamp collectlors,
Siegel's your man,

Armed Forces
Radio Service

Back on Job

HOLLYWOOD, Aug, 5. — Armed
Forces Radio Service (AFRS) will
resume its wartime programing of
customm-made entertainment shows
for overseas G.l's as part of a
stepped-up broadeasting drive created
by the Korean war situation. AFRS
commanding officer, Col. Mason
Wright, who returned from Wash-
ington confabs this week, said that
government-instituted broadcasts al-
ready are reaching th. Koiz2an war
front on a regular basis but that
program fare to date is confined to
news and decommercialized network
broadcasts.

Among the type of shows to be
built (with aid of commercial broad-
casters and packagers) will be shows
such as G.I. Jill, Fersonal Album,
Hot Off the Record Press, Solitary
Singer and Red Harper's Hollywood
Round-Up. These and nther hows
were aired to overseas outposts dur-
ing and after World War 11, but faded
by end of last year when defense
department slashed AFRS appropria-
tions. With the war situation looking
more like a long-term job, Wash-
(S5ee Armed Forces Radio, page 20)

Show Business to Front Lines

Jolson, Other
Names WantTo
Work in Korea

HOLLYWOOD, Aug. 5—With in-
tensification of the Korean crisis,
showbiz here Is girding for battle,

Names and various orgs devoted to
entertaining the troops during the last
war are either resuming their pre-
vious operations or are ready to go
into action on a call from Washing-
ton. Al Jolson, one of the first per-
sonalities to hit the fighting front in
World War II, has volunteered to en-
tertain armed forces in Korea. His
offer, as well as a bid from Frances
Langford, also very active in service
camp shows during the last war, were
relayed to Washington by the Holly-
wood Co-Ordinating Committee
(HCC). Org clears all free appear-
ances of Hollywood talent for patri-

Robeson Out

WASHINGTON, Aug. 5.—The
State Department has voided the
passport of Paul Robeson, an
agency spokesman said this
week, explaining that the de-
partment does not consider the

singer's travels abroad “in the
interest of the United States.”

otic, public service and charity pur-
poses, representing Screen Actors’
Guild (SAG), Association of Motion

Picture Producers, American Federa-
tion of Radio Artists (AFRA), Amer-
ican Guild of Variety Artists (AGVA)
and the radio nets.

Jolson probably will be the first
entertainer to enter Korea, altho so
far Washington brass has been unable
to set the time and place, Mammy-
singer, in wvolunteering, expressed
willingness to devote a full month to
the Korean camps., However, Wash-
(See Jolson, Other Names on 43)

Weakened Bill
Perils Showbiz

Social Security

WASHINGTON, Aug, 5. — Enact-
ment of the new Social Security Bill

(HR 6000), which extends benefits to

all show people in an independent
contractor status, is endangered as a
result of a controversy which arose
this week over a provision relating to
unemployment compensation.

President Truman sent a letter to
Congress urging that HR 6000 be re-
turned to conference for elimination
of the provision which would hinder

the labor department from cutting off | Ma

jobless aid to States not in conform-
ity with the national system. Truman
indicated he would veto the bill un-
less the provision is knocked out,
Since the bill has already passed
both Houses, neither can directly
(See Weakened Bill on page 20)
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Will TV Be
Big in Suds
Saga Future?

P&G Aims To Find Out

NEW YORK, Aug, 5.—Procter &
Gamble (P&G), for years radio's
biggest sponsor, has begun an eX-
haustive study of the future of TV
and of soap operas in video, in &
move to determine its own policies
for the new medium, it was estab-
lished this week. The results of
this study undoubtedly will of ine
dustry-wide significance, affecting not
only the TV networks, but the &G
agencies and probably the other giant
soap advertisers.

First step had P&G call upon all
its agencies for recnmmendatio:;
this being followed by a series
meetings with the agencies individu-
ally, first of which took place this
week, with others to take place
within the next two weeks, When
all the agencies have submitted their
recommendations, both in terms of
policy and programs, a general meet-
ing of the soap company's execs will
be convened to collate the findings
and set a final approach. This is
expected to be finalized in four to
six weeks, This relatively quick
decision is Jeemed mandatory in
(See P&G in TV Soaper on page 10)

Boston Speots

Nix TVCasts
On Anxthing

Brown Says It Hurts

BOSTON, Aug. 5.—Business at
Boston Garden for the 1949-'50 season
was off about 10 per cent, but a
stepped-up biz was registered at the
Boston Arena, according to Walter
Brown, president of Garden Corpora-
tion, operator of both spots,

Brown credited the Arena's ime
provement to the Roller Derby, a new
attraction for that building, and in-
creased publie interest in wrestling.
The Garden, he speculated, may have
reached its leveling-off pace after hit-
ting high grosses for the past several
years.

Television coverage for events at
both houses was ruled out by Brown,

an outspoken foe of video for sports
(See Boston Garden Biz on page 50)
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Let’s Have Coast -to - Coast
Help for Bed-to-Bed Network

By Bob Hope

Capitol Moves
To Strengthen
Liberty “Voice’

Sarnoff Broaches Plan

WASHINGTON, Aug. 5. — The
federal government is ready to ex-
port hundreds of thousands of U. S.-
made radio sets abroad to bulwark
the Voice of America program, it was
disclosed this week (4) in testimony
Eiven by the State Department to
the House Apprrpriations Committee,
The program, if carried out, could
prove to I:ne: an important boon to
the U. S. industry in the present
defense emergency, since it would
assure government priorities for the
output if cutbacks in supplies become
Necessary.

David Sarnoff, chairman of the
board of the Radio Corporation of
America (RCA), said in an inter-
view July 30 on the NBC Meet the
Press program, that it might be pos-
sible to mass-produce tiny radios at
$2 a set and distribute them to Iron
Cu:.:tain people so that they could in-
dividually receive the Voice pro-
grams.

The government will ship 200,000
small radio sets to “key persons” in
the Far East and Europe, according
to testimony of Ford Kohler, chief
of the State Department's interna-
tional press and publications division.
Kohler added that the State Depart-
- ment hopes for “wide commercial
distribution” later on of cheap U, S.-
made sets thruout Asia. He declared
that the government hopes to make
pnssﬂ;le the distribution of the sets
at prices so cheap that the receivers
will be “within reach of the pocket-
book of the coolie.”

Kohler's testimony was made at
closed-door hearings of the House
Appropriations Committee several
weeks ago, but the testimony was
kept secret until late yesterday (4).
Under the State Department’s esti-
mates, the cheap sets to be distributed
immediately would cost the govern-
(See Radios for Serfs on page 10)

Eigen Will Open
Own Spot Sep. 23

NEW YORK, Aug. 5.—Jack Eigen,
who started the trend of disk jockey
shows from night spots, is opening up
his own New York bistro September
23. He ends his run of several years
from the Copacabana the preceding
night. Eigen, who previously had
done a chatter column over WMCA,
New York, skyrocketed the Copa
Lounge trade and, in addition, teed
off a parade of a zillion cabaret dee-
jays thruout the country.

Eigen, making the new venture with
the aid of Leonard Ashbach, owner
of the Majestic, Garod and Wilcox-
Gajr_ Radio-TV manufacturing com-
panies, has taken over the former
Beach Club of the Monte Carlo, 54th
Street and Madison Avenue, New
York., It will be known as Jack
Eigen’s Room, and Eigen will con-
tinue to do his interview stint over
WMGM, his present New York outl-t.
The spot will serve dinner and sup-

, With a trio probably filling in un-
Eigen's air, time,

The Copa, meanwhile, will continue
on the air as now, but will shift from
WMGM to WVNJ, Newark, It is be-
lieved the WVNJ deejay staff will
handle the Copa stint.

'RED SERFS

Gather around Hope's soapbox,
brothers and sisters, because I've got
a little campaigning to do and you're
just the people I want to talk to. I'd
like to tell you about the activities of
the VHRG—the Veterans' Hospital
Radio Guild—a group that is doing a
constructive rehabilitation job for
thousands of hospitalized veterans, a
group that now needs the help of
every guy and gal in radio row (or
ulcer alley, if your prefer) in order
to continue to expand.

Let me build my case for the VHRG
by stating, from my own experience,
that bringing shows to hospitals isn't
the ultimate service the radio indus-
try can render these men, They want
to do for themselves, and this applies
to entertainment as well as every
other phase of daily living. They also
have a desparate need for mental
stimulation—even if the extent of
their outside contact is only to bridge
the gap between their ward and the
one down the hall,

In the latter part of 1947 Carl Rig-
rod and Jean Tighe, understanding

this problem, made a definite step
toward its solution by setting up the
VHRG. In checking with Michael
Wardell, of the Veterans' Administra-
tion, they learned that each of the
135 weterans hospitals thruout the
country had a radio system, with from
one to five channels, but they were
as practical as pink booties in a
Crosby layetie—no one to use them!

It was then that a handful of re-
cruits—writers, engineers, sound men,
actors, directors—were organized and
sent to Halloran Hospita]l in Staten
Island for the first experiment in
teaching patients to work with radio.
The job of this and other VHRG units
is to encourage, train and advise the
patients. The guys write their own
scripts, direct, act and man the con-
trol booth themselves, They inter-
view each other on every subject in
the book; in the case of completely
bed-ridden individuals, recording ap-
paratus is brought to their bedsides
for the interviews. When a polished
program is ready for airing it is
(See Hope Asks Help on page 45)

Steeper Tax Boosts in Sight;
Price Control May Not Hit Biz

WASHINGTON, Aug. 5.—The stop-
gap tax bill, slated to be rushed thru
both Houses of Congress within the
next few weeks, will hit show enter-
prises and performers only a little
harder than at present, but much
steeper boosts are in sight next year.

For radio-TV, the contemplated
1951 tax legislation will probably re-
sult in increased incomes along with
the tax boost. This would develop
from the proposed excess profits tax.
Imposition of such a tax would be
likely to induce larger firms to hike
advertising budgets, since most of
the money spent would go to Uncle
Sam anyway.

Recommendations from the Presi-
dent for the 1951 tax bill are not slated
to be sent to Congress until early next

session, when he is expected to ask
(See Stop-Gap Tax Bill on page 45)

Shuberts in Pitch
For Spike Jones to
Invade Broadway

HOLLYWOOD, Aug. 5.—The Shu-
berts are pitching for Spike Jones
and his Musi¢c Depreciation troupe to
play one of their New York houses.
Deal calls for the Jones company to
invade Gotham sometime this f2ll on
the basis of an unlimited run. Ralph
Wonders, head of Arena Star, firm
managing Jones, i: holding up a
decision of the offer =ti’ he learns
what theater is being considered and
terms of the projected deal,

Wonders is holding off booking a
fall-winter tour for th~ troupe, as
Jones would prefer to devoie this
season to production of his telecine
series, Fact that Jones would be off
the road could permit his playing
a long run in New York. Jones this
weel: .:arted production of his pilot
tele reels at Jerry Fairbanks. Two
30-minute shows will be shown to
sponsors and ad agencies. Jones will
be ready to plan next season follow-
ing his closing at Las Vegas's Fla-
mingo in mid-October,

WASHINGTON, Aug. 5—If and
when price controls go into effect,
radio-TV and theaters are certain to
be exempted, it developed this week,
as both Houses of Congress wound up
a full week devoted mainly to control
legislation.

The House voted on scores of
amendments, with only a handful
failing to raise controversy. Adopted
unanimously was an amendment by
Rep. Frank Buchanan (D,, Pa.) to ex-
empt from any price controls rates
charged by operators of radio and
TV stations, motion picture or other
theatrical enterprises, common car-
riers, utilities, outdoor advertising,
newspapers and periodicals,

Final form of the control bill is still

{See Price Controls on page 45)

Philly Tootlers’
$120 Minimum

PHILADELPHIA, Aug. 5.— Mini-
mum salaries of $120 per week are
provided for in the new {wo-year
contract signed this week between
the Philadelphia Orchestra and Local
77, American Federation of Mu-
sicians, The salary minimum in the
new confract applies to a work sea-
son of 31 weeks, with the possibility
that a 32d week may be added at the
end of the season.

The agreement was announced
jointly by Harl McDonald, orchestra
manager, and Charles J. McConnell,
president of the local union, It also
provides for four-weeks' sick leave a
season and a maximum of 120 con-
certs, The new contract also sets
rates for additional concerts, broad-
casts, recordings and telecasts, It
marks the first time that a two-year
contract has been consummated, all
other binders being of a year’s dura-
tion, Moreover, it marks one of the
few timeg that a contract was ne-
gotiated so far in advance of the
opening of the season late in Sep=-
tember. Generally, negotiations con-
tinue almost to curtain time, with
several years finding almost a de-
layed start because of contract dif-
ficulties,

www americanradiohistorv com

UNESCO Power
Marshalled To
Spread Truth

WASHINGTON, Aug., 5. — The
United Nations Educational, Scientific
and Cultural Organization (UNESCOQO)
is expected to schedule an early
emergency meeting of its executive
board in response to a U, S. plea this
week for United Nation'’s action to
combat the Soviet propaganda drive.
Contemplated is a Voice of the United
Nations to supplement the Voice of
America., Members of the U, S. com-
mission for UNESCO called upon the
parent body to use “all awvailable
means for dissemination of the facts”
about the Korean situation. It was
explained here that this means the
use of existing radio and TV facilities,
motion pictures and publications.

Any decision reached by the
UNESCO board would hav v be ap-
proved by its members, which include

(See UNESCO on page 10)

Censors Heckle
Detroit Niteries

DETROIT, Aug. 5. — Despite the
slump in general night spot activity,
July called for the highest number of
visits by local censors so far this
year—285, while theaters took a
marked drop-off. Ten corrections
were made on ni%hl; club acts, a
fairly righ figure, altho all were de-
sceribed as “just routine” by Lt. How-
ard Stewart, in charge of censorship.
Eight were in dialog and two in cos-
tumes by dancers new to the terri-
tory, and considered too abbreviated.

Burlesque shows received only 26
vigits, and had three cuts—tiwo in
dialog and one in costume. Other the-
aters jointly had 22 visits by the cen-

(See Censors Heckle on page 44)
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Maxon Agency Reported
Resigned From Magnavox

NEW YORK, Aug. 5.—The Maxon
Agency this week resl -ed the Mag-
navox account, according to authori-
tative reports. Efforts to get con-
firmation yesterday were unavalil-
ing because Lou Maxon, agency's
president, was in transit and other
agency execs would not comment,
according to Searle Hendee, Maxon
veepee. Blllings range close to
$1,000,000 yearly, but probably would
have been more this next year.

Behind the move was Maxon's re-
fusal to accept only a time commis-
sion for the newly purchased Mag-
navox hour dramatic package on
CBS-TV alternate Friday nights.
The client, reports have it, refused
to pay a talent commission to Maxon
because talent was being furnished
by MCA and production handled
by CBS.

B. G., Martin,
Langford Sign
For Fall Show

NEW YORK, Aug. 5.—Tony Martin,
Frances Langford and Benny Good-
man were signed this week to star in
the new full-hour variety show to be
sponsored on DuMont this fall by
Food Store Promotions, Inec.,, a com-
bine involving four food manufac-

turers. The show tees off September
7 in the 10 to 11 p.m. Thursday period.

The program will air along the
lines of the two shows currently spon-
sored by the drugstore combine on
DuMont. The sponsors all will get
plugs on each edition.

NBC, Durante
Ink AM-TV Deal

NEW YORK, Aug. 5.—NBC this
week came to an agreement on a tal-
ent deal with Jimmy Durante, with
the bugle-beezered comic set as one
of the comlies NBC will use in its
Wednesday night B to 9 TV series.
This program will rotate comedians,
with Ed Wynn already set, along
with Durante, and Martin and Lewis
possibly fillling in the third week.

NBC's deal also gives the network
call on Durante for radio, if he wants
to work in that medium. Camels re-
cently canceled him, but there have
been reports their interest in Schnozz
has been renewed.

The Durante deal was set by Pat
Weaver, NBC-TV wveepee.

Shocker

NEW YORK, Aug. 5.—The
Wilbur Stark-Jerry Layton of-
fice this week set a deal for a
new science-fictlon dramatic
series with ABC, to be titled
The Morrows of Mars. The story
will deal with an American
family living on that planet.

The network assigned a writer
to the show, without consulta-
tion with Stark, and the first
story conference was held this
weelk, When Stark walked in, he
was startled to find that ABC's
scripter was his own brother,
Shelley.

The agency undoubtedly felt that
it would be creating a troublesome
precedent by allowing such practice
to be established. Not only would
other house clients be apt to offer
the same deal, but its prestige in the
advertising field might be strongly
affected. With the great number of
TV packages being entirely produced
by networks and independent pack-
agers, agencies undoubtedly will con-
tinually be faced by the same prob-
lem unless they manage to make
their contribution to TV production
larger, according to {rade sources.

Richfield Turns
To News 1n Face

Of World Sitch

NEW YORK, Aug. 5.—The critical
world situation this week prompted
Richfield Oil to switch from mystery
to news on CBS-AM. The sponsor
will drop Escape, now in the Friday
night 10-10:30 slot on the CBS
Eastern web, and replace it with two
15-minute news stanzas.

Larry Le Seur will be bankrolled
in the Saturday evening 6:45-7 slot
and Charles Collingwood in the Sun-
day afternoon 1-1:15 spot. Both time
periods were among the most dif-
ficult to sell before the Korean situa-
tion erupted.

The cancellation of Escape leaves
CBS open on Friday from 8 to 11 p.m.

Gloria Swanson

Plans TV Show

HOLLYWOOD, Aug. 5. — Gloria
Swanson will jump into TV with a
mother-daughter show. Yesteryear
star, who zoomed back into big time
as a result of her lead in Paramount’s
Sunset Boulevard, has turned down
offers to do live video series, accord-
ing to Agent Helen Ainsworth, but
strongly favors film.

Miss Swanson and her agent will
meet Sunday (6) with ad agency reps
to discuss a video show. Scripts will
go into preparation sometime next
week, Identity of sponsors or nets
expressing interest in the show was
not made known, Miss Swanson and
her daughter, Mochele Farmer, will
share in the billing,

Miss Swanson was a pioneer in
New York television via her own
program on WPIX, The New York
Daily News video outlet,

Wanamaker’s Philly

Store Turns to TV

PHILADELPHIA, Aug. 5.—Wana-
maker's will become the latest of the
town’s department stores to turn to
television, giving WCAU-TV its big-
gest video time sale and becoming
the largest daytime advertiser, More-
over, store is the first to go in the
morning locally.

Starting September 11, Wanamak-
er's will sponsor a five-day-a-week
spread on WCAU-TV from 10:30 in
the morning until noon, Program will
feature two women commentators
taking the viewers thru the wvarious
departments of the store. Present TV
programing starts after the noon hour

lfnr all local stations.

‘Information, Plez’
Producer To Seek
Some for Himself

NEW YORK, Aug. 5.—In an effort
to determine any changes in night-
time radio listening habits and audi-
ence types due to the growth of tele-
vision, Dan Golenpaul, producer of
Information, Please, has arranged for
a special series of studies to be made
this month when the show returns to
the air over WOR, New York; KNBC,
San Francisco;, WIBA, Madison, Wis.,
and WGY, Schenectady, N, Y.

WOR will begin an eight-week
survey in Manhattan when the show
kicks off its first broadcast Wednes-
day (9) at 9 p.m., and continue it
thru September, when the airer moves
to Sunday evenings at 10 p.m. The
other three outlets will carry the
program on different days and at dif-
ferent hours to make similar studies.

After Golenpaul has tabulated the
results of the four reports and de-
termines the most advantageous time
periods, Information, Please, which
has been off the air since June, 1948,
will be made available to other sta-
tions on a syndicated basis.

WOR carried the show when it was
aired by Mutual a couple of years ago.
At that time Golenpaul sued the web,
claiming breach of contract because
some of Mutual's affiliates allegedly
were selling it commereially without
paying the sponsored fee. The suit
was settled in Golenpaul’s favor for
$50,000.

Speidel Cancels
Deal for Part of
NBC Star Series

NEW YORK, Aug. 5. — Speidel
Company, jewelry, which had been
slated to sponsor one show a month
on the NBC-TV Sunday 8 to 9 pm.
all-star series canceled out on the
deal this week. Colgate-Palmolive-
Peet has already signed to sponsor the
other three programs, thus leaving
NBC the chore of peddling the fourth
night.

The program calls for a rotating
troupe of comics, with Fred Allen,
Eddie Cantor and Martin and Lewis
already set, Each show will cost
$50,000, plus $20,000 time.

With sponsors clamoring to get into
video, sale of the newly avalilable
program isn't regarded as too tough.
Speidel which was to have sponsored
10 of the program’s 39 originations,
canceled when it found out that the
dates of its shows would not have
coincided with its special holiday
merchandising campaigns. The firm
has asked NBC for other TV time,
which the web may not be able fo
produce in view of its p.m. S.R.O. sta-
tus as of this fall.

Armour Bucks Soap

Field Via AM, TV

NEW YORK, Aug. 5—Armour &
Company will get into the highly
competitive soap situation this fall
via both an AM network show and a
TV network show. Both programs are
scheduled for NBC,

AM series, which may be headed by
Dave Garroway, will air from 11:15
to 11:30 a.m. Central Daylight Time,
A tentative rebroadcast at 1:15 p.m.,,
New York time, is scheduled, but this
is contingent upon NBC's clearing
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AM Sciledule
Shuffled for
15-Min. Shows

Hughes Reported New Angel

NEW YORK, Aupg. 5——A coms-
plete reshuffle of the entire ABC daf-
time radlo programing structure was
in the works this week. The network
may cancel virtually every sustainer
now on in preparation for a new day-
time approach sald to call for consid-
erable expenditure of money for new
15-minute stanzas.

Basis for the reshuffle is ABC's
conviction that daytime programs
must become the backbone of radio,
perhaps even as early as this fall
when television webs begin big-scale
daytime operations. The network top-
pers feel that 15-minute shows are
AM's hope in the TV era, in terms
of pace and salability.

Behind the programing shake-up
is the nover-denied report that ABC
has derived Important new money
from an investor who will not come
to the fore in the ABC picture until
September, under terms of his deal,
Influx of the big coin is supposed to
have enabled ABC President Bob
Kintner, who is personally oversee-
ing the deal, to infuse some new pro-
gram plasma into the network’'s ra-
dio set-up. Identity of the supposed
new angel is not officially known, but
reports have mentioned both Howard
Hughes, RKO film owner, and Para-
mount Pictures.

ABC's daytime strength began
building almost from the time the
Blue Network was divorced from
NBC, when ABC went heavily for
30 - minute audience participation
Segs.

The new programs to go into the
emptied time slots this fall still are
to be selected, in the main. First one
set by -AM program chief Leonard
Reeg is a show titled Talk Back, fea-
turing Happy Felton. This starts Sep-
tember 18 in the 3:45 to 4 p.m. period,
which now houses the last half of
the 30-minute Hannibal Cobb mys-
tery series.

Wildroot May Wear
“Cloak and Dagger”

HOLLYWOOD, Aug. 5.—Reports
that Wildroot will continue sponsor-
ship of Sam Spade are erroneous, it
was declared this mami' n;;d instead,
the account is now gandering-a group
of NBC packages to determine the
show it will bankroll this fall. Orig-
inally, the account was to have bowed
out of AM completely. Now, how-
ever, it has bought NBC Sunday
afternoon at 5:30. Favored show, at
the moment, is NBC's Cloak and
Dagger.

Present plans are for NBC to air
several mysteries Sunday afternoons,
with Shulton already set with High
Adventure at 4:30. Shulton is buying
a limited network, the show to be co-
opped in other markets,

this time with Its affiliates, since the
slot falls within station, not network
time, Armour products will be Chif-
fon and Dial, heretofore handled via
local programing.

Arh?mu% TV show, to start on NBC-
TV September 6, will be a wvarie
stanza tagged Stars Over Hollywood.
Agency is Foote, Cone & Belding.
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T-H Causes AFRA To Get

TENTATIVE AGENDA OF AFRA
CONVENTION

Reel Says Law
Puts Strikes

On Upgrade

Annual Report Airs Views

NEW YOREK, Aug. 5.—The Taft-
Hartley Law, rather than minimizing
strikes and threats of strikes, has in-
creased them and forced the Ameri-
can Federation of Radio Artists
(AFRA) into an all-out “get-tough”
policy, A. Frank Reel, national ex-
ecutive secretary of the union, will
declare next week when the radio ac-
tors’ union holds its 11th annual con-
vention at the Hotel Sheraton, Chi-
eago (10-13). This criticism, and the
consequent change of policy by
AFRA, will be revealed by Reel in
his annual report to the membership.

Prior to the Taft-Hartley enact-
ment AFRA, according to Reel,
avoided strike votes whenever possi-
ble. Subsequently, the past year has
seen the union take 15 strike votes
affecting 27 stations, with two actual
strikes involved, Latter were at
WMGM, New York, and WLIP, Ken-
osha, Wis.,, and AFRA points to vic-
tories in-both instances,

The union’s most effective weapon,
according to Reel, has been found in
appeals to sponsors of struck stations.
- It was this procedure which figured
prominently in bringing about a quick
settlement of the Kenosha strike, Reel
will declare.

In the past year AFRA has negoti-
ated 58 station-contract renewals and
signed 24 new stations to AFRA deals.
It will shortly open negotiations for
new network and transcription con-
tracts.

AFRA also gained a major point
in a conflict with Mutual over the
Straight Arrow program. The pro-
gram was broadcast live to the East
but repeated via off-the-line platters
for the West, without repeat fee for
the casts, Referred to arbitration, the
case was settled before a decision was
made via payment of $10,000 to the
102 actors involved. More important,
to AFRA’s way of thinking, was that
Mutual agreed in writing to the prin-
ciple of paying repeat fees.

ABC Readying Daily
Pr_'ﬂgram for Kaye

NEW YORK, Aug. 5—A 15-min-
ute daytime strip featuring Sammy
Kaye reading popular-type poetry
is one of three new radio shows under
consideration this week by ABC. Au-
dition platter has not yet been cut,

but is likely to be made shortly.
Others who are candidates for the

ABC show are Pat Barnes and his
daughter, Barbara, and guitarist Les
Paul and his wife,

The Barnes seg would be a father-
daughter dialog on issues facing par-
ents and their offspring these days.
This, too, would be a 15-minute day-
time strip, with an early date likely
for cutting the sample wax. Mr, and
Mrs. Paul would do a weekly 15-
minute show featuring Paul's tech-
nique of recording individually sev-
eral blending guitar arrangements of
a number, then putting them together
on one platter to make a virtual gui-
tar band. Paul’s version of Nola, made
" this way, is currently a big-selling
record. He has over 100 masters of
numbers he has recorded on his own
equipment, and which could be used
on this show. Mrs. Paul, a singer,
would do several wvocals for each
number which, when put together,
would make a virtual female chorus.

The Billboard

Tough

THURSDAY-AUGUST 10, 1050
Morning Session:
Registration of Delegates
Field Locals® Caucus
Meeting of Natlional Board
Evening Seszion;
Call to Order
Report of Credentials Committee
Convention Roll Call
Election Resolutions
Report of MNalional Execulive Secrelary
Report of Treasurer
FRIDAY-AUGUET 11,
Morning Session:
Reports From the Locals (With FPartlenlar
Reference to Problems of Organization,

1950

1950 Contract Negotiations, Impact of
Television, Local Financing, Education
and Membership Interest)

Afternoon Bession:

BReport of Resolutlons Commities

Discussions of Proposals for Renegoliation
of National Contracts.

(Note: If Course of Debate Indicates Advis-
ability, Early BSesgions of This Dis-
cussion May Be Subdivided Into Groups
of Actors, Singers and Announcers for
Later Coordination)

SATURDAY-AUGUST 12, 1830
Morning Session:

Beport of Educational Booklet and Fleld
Locals' Commities

Report on Phonegraph HRecord Negotlatlons

Contilnuation of Discussion of Froposals
for Henegotiztion of National Coniracis

Afternoon Session:
Television (George Heller, National Ex-
ecutive BSecretary, TVYA)

Heport and Ddsevossion of Proposals for
Renegotintions of New York, Los Angeles,
Chicage and San Franciseo Staff Con-
tracts

Evening Session:
Constitutional Amendments:

Resolutions Commitiee

EUNDAY-AUGUST 13,
Morning Sesslon:

1060

Eleetions

Conclusion of Discussion of Proposals
for Renegotiation of Natlonal Contracts

Resolntions Committes

CBS-TV To Lead Daytime
Race;: DuMont on Heels

NEW YORK, Aug. 5—CBS, thru
its local outlet, WCBS-TV, will lead
major video webs to the wire in the
race to start daytime programing this
fall. On August 21, starting at 2:30
and lasting until 4 p.m., the station
will program a personality show star-
ring Jim McKay, formerly known as
Jim MecManus when he emseed
WMAR-TV’'s Sports Parade. The
show, to be sold on a participation
basis, will include several other regu-
lars, live musie, disks, soundies and
Euests.

Perhaps a week or two later WCBS-
TV will program a woman’s show,
the lead as yet to be selected, WCBS-
TV has added two directors to its
daytime staff—Rick Leyton and Bill
Allyn—and named Bill Patterson as-
sistant director of programing,

WCBS-TY Mebbe 9:30

As CBS-TV gets additional daytime
shows ready, it will back into the
time between 1 and 4 p.m., and at the
same time, WCBS-TV, New York,
will open earlier, probably around
9:30 a.m.

The anchor around which CBS-
TV will build its daytime plans is
Gary Moore. The comie is committed
to either a half-hour or hour strip,
unless purchased for nighttime spon-
sorship. Richard Willis, make-up
consultant, will do a half-hour strip
stanza called Look Your Best, and
the web is auditioning giveaway
shows to find a replacement for Beat
the Clock, which is airing at night.

Noon for DuMont

DuMont's daytime TV operations
will go network from noon on this
fall, according to Chris Witting, the

web’s general manager. In line with
the forthcoming expansion of facili-

ties, DuMont this week signed a five-
vear lease for the Ambassador The-
ater, New York. The web has taken
space on the ninth floor of the New
Look Building, 488 Madison Avenue,
to accommodate all departments not
actually engaged in program produc-
tion;

A daily Serial Theater for children
is scheduled for the fall line-up, be-
ginning September 11 at 5:30 p.m.
The video cliffhanger will screen a
chapler of a different movie each
day, each flicker based on a popular
comic strip character, Flamingo Films
is furnishing 11 serials for the pro-
gram, z

ABC this week was mapping ex-
pansion into daytime programing this
fall. However, speed of the web’'s
spread into the pre-dark hours will
depend upon factors outside its con-
trol, mainly brought about by the
Korean fighting,

A new studio construction job has
started in the basement of ABC's
video center on 66th Street., This
studio would likely house almost all
of the network's projected daytime
schedule. Equipment for the studio
is on order from Radio Corporation of
America {RCA}. However, RCA this
week notified ABC that in view of
the uncertainties of manufacturing
due to the Korean fighting, it could
make no guarantees about delivery,
Final word from RCA is expected in
about 10 days, after which ABC execs
will know whether and how to pro-
ceed in setting daytime plans.

DuMont, WPIX See 1% Mil
For Madison Sq. Fall Sports

NEW YORK, Aug. 5.—DuMont and
WPIX, New York, should gross close
to $1,500,000 from their combined
telecasts of Madison Square Garden
sports events this fall. DuMont ex-
pects to snag $800,000 from the sale
of its Saturday night remotes from
the Garden, and according to web

execs, four prospective sponsors have
offered to buy the whole 28-week
series,

WPIX has already sold three-
fourths of its 120 Garden dates with

New York's local Chevrolet Distrib-
utors picking up 60 shows for $235,-
000, and Webster Cigars, buying 30
for $125,000. Shell Oil had an option
on the remaining quarter, but dropped
it this week and is reportedly loocking
around for another TV sports stanza,

WPIX also stands to pick up plenty
of moola via the sale of the Robin-

son-Fusari fight remote Wednesday
night (9), which the station is offer-
ing agencies at a cost of $12,000 net
or $13,800 commissionable.
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3:30 A.M. Start
For Crosley TV

CINCINNATI, Aug. 5.—Plans for
an augmented television schedule for
the three stations of the Crosley
Broadcasting Corporation were an-
nounced Friday (4) by John T.
Murphy, director of television oper-
ations. Under the new sked two and
a half hours will be added to morn-
ing tele gperation, Monday thru Fri-
day, effective September 4, with the
new time being 8:30 a.m., EST, until
midnight., OQutlets affected are
WLW-T, Cincinnati; WLW-D, Day-
ton, O.,, and WLW-C, Columbus, O.

Saturday and Sunday operation on
the three stations, which now begins
at 12 noon, will remain the same for
the time being but Crosley execs are
reportedly mulling an extended
schedule for those two days too, to
be announced in a few weeks.

Highlighting the extended week-
day schedule wi'' be the simulcast
of 1ihe daily one-hour Moming
Matinee, highly popular fem audi-
ence-participation program featuring
Ruth Lyons, over the three wvideo
outlets in addition to WLW, begin-
ning at 8:30. To better handle the
show's studio crowds, WLW-T will
originate Morning Matinee from the
main studio at Crosley Square, pre-
viously used for AM broadcasts only.
Ruth Lyons's other hour show, Fifty
Club, also currently simulcast at
noon Monday thru Friday from
WLW-T's Mount Olympus studio also
will switch activity to the downtown
Crosley Square studlo.

Steiner Joins

Ashley Firm

NEW YOREK, Aug. 5.—Ira Steiner
left the Williamm Morris Agency (WM)
this week to join Ted Ashley as a
partner in the latter's business. Ash-
ley handles The Goldbergs (Gertrude
Berg) and Tex and Jinx McCrary
among other important AM-TV prop-
erties, Steiner’'s most recent spot with
WM was in the radio-TV department,
where he served as department head
Wally Jordan's right-hand man.

Prior 1o his work in radio and video
Steiner handled record deals for the

Morris agency and had his own pub-
licity organization,

MBS Nixes Panel
Show on ‘TV Impaet’s;
Reasons Why Vary

NEW YOREK, Aug. 5.—The North-
western University Reviewing Stand
discussion on The Impact of Tele-
vision, scheduled to air over Mutual
this Sunday (6), has been canceled,
but participants differ on the reason
the show was marked off the calendar.

According to flacks for TV manu-
facturer John Meck, who was to
speak on the program, the show was
withdrawn “because of objections by
Mutual to any discussion of television
on iis sustaining programs.” How-
ever, Mutual's Prexy Frank White
said this week that he merely re-
guested that a radio man be included
on the panel, 50 the discussion would
have a balanced representation of
opinions. White also noted that Mu-
tual has spotlighted TV talk on sev-
eral other shows in the past, includ-
ing a report on video coverage of ball
games.

Panel members originally sched-
uled for the Chicago broadcast were
Robert A. Kubicek, editor of TV For-
cast; Carl J, Meyers, WGN TV di-
rector of engineering; Paul Witty,
university professor, and Meck, presi-
dent of John Meck Industries and
Scott Radio Laboratories.
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CBS Puts 650G
In AM Ballyhoo
By Air and Press

YORK, Aug. 5—CBS5 Iis
spending upward of $650,000 for
radio promotion during 1950-'51, ac-
cording to unofficial web sources.
Before CBS programs return to the
air this fall, each sponsor will get
all-day plugs for three days prior
to their debuts, an ad in over 250
newspapers thruout the country and
one of eight half-page insertions in
Look magazine. Three or four weeks
after the show comes on, the web
will put out for a T0-line inscrtion
in nationwide dailies.

CBS has also developed a new
promotion concept to get the most
from AM program flacking. Realiz-
ing that disk jockeys and female
commentators are on during peak
listening periods, have the most time
to give to promotion and have top
local audience followings, CBS is
blitzing them with material. Both
the platter spinners and fem gabbers
can devot: three to five minutes to
personal selling of programs. ™he
best that the network can give ‘or
promotion is 15, 30 or 60-second
plugs which, in addition, are very
costly. CBS expects to have over
100 disk jockeys and women spielers

glﬁgging away for its shows by early
dlil.

Lou Hausman, CBS promotion
head, this week was named a vice-
president.

Hunt Firm Nixes

Deal for Parks

NEW YORK, Aug. 5—The Hunt
Foods deal to sponsor three weekly
segs of the Bert Parks Daytime Vari-
eties show this week collapsed be-
cause the sponsor feared the war sit-
uation might cause shortages of cans
and food. The program had been ex-
pected to become an integral part of
the NBC-TV daytime line-up in the
3:30-4 p.m. slot across the board,.

The cancellation leaves Young &
Rubicam, which has paid a substan-
tial option, holding the bag. The
agency must now come up with an-
other client from its stable or else lose
its investment. The strip, however,
is regarded highly by potential spon-
sors and Y. & R. will probably have
little trouble.

KLAC-TV Pushes
MCA’s Moto-Polo

HOLLYWOOD, Aug. 5—KLAC-
TV will put its resources behind the
promotion and exploitation of MCA’s
Moto-Polo, the new mechanized may-
hem sport developed for TV. The sta-
tion has exclusive telecasting rights on
the Coast. Outlet beamed a one-shot
test telecast several weeks ago and
is skedded for a repeat airing August
15. After that, the sport turns pro
with organization of competitive
leagues.

On the first try, KLAC-TV pro-
mcted the event via plugs on s
station, offering lookers free tickets
to the contest. Station lured 8,500
fans into Culver City Stadium and
garnered favorable mail pull. Ex-
tent of the station’s cash outlay in
promoting the sport is unknown, but
it is understood that the outlet is
willing to shell out considerable
dough and free exploitation on the
potential TV sports plum,

Brief and Important

DuMont Signs WAAM as Primary Affiliate

DuMont, this week, signed WAAM, Baltimore, as a primary af-
filiate. The move reportedly came as a surprise to ABC, which has
heretofore been No. 1 web at WAAM, with DuMont playing second
fiddle program-wise, Under the new two-year contract, DuMont will
furnish a major share of the station's programing, and the web will
probably originate several shows from Baltimore this fall, teeing off
with the Armyv Air Force Band.

NBC Selects Hiatus Fillers for Fall

NBC this week began weeding out its summer replacement airers
and selecting top hiatus fillers for fall duty. First two hot weather of-
ferings to carry over to fall will be the Joel McCrea "Tales of the
Texas Rangers” and “Presenting Charles Boyer.” Network hopes to
peddle the airers for fall bankrolling, but will carry shows as prime
sustainers if necessary. Time slots are still to be set, and will depend
on availabilities in September,

Nedicks Postpones TV for Year; Nixes Moore

Nedicks this week decided against sponsoring Garry Moore this
fall. The soft drink peddler had been interested in several 15-minute
segs starring the comic, but decided to put off its TV bankrolling until
next year. Moore, however, still has several other buyers making
eyes in his direction.

Groucho Debut Set for October 5

Starting date for the Groucho Marx-DeSoto TV program was
finally set last week for October 5, at 8 p.m., on NBC. The web has
had difficulty in clearing enough stations, bul managed to come thru.

Ann Davis Show Toe Bow on ABC-TV in Chicago

ABC-TV, Chicago, has contracted with Jack Brown, radio rep for
the James A. Roberts Agency, talent booking firm, to take his first
show, “Truly Yours—Ann Davis,” as a weekly feature, starting Sep-
tember 11. ABC will air the half-hour package August 11 as a trial
run, with a 13-week web cycle starting September 11 at 8:30 p.m,
(CDST)., Show will feature Ann Davis, local actress, who has little
showbiz background, along with a cast of others relatively unknown,

Tyler Replaces Casey in Henry Aldrich Role

Richard Tyler will replace Robert Casey as the lead in the General
Foods sponsored “Henry Aldrich” which returns to the Sunday night
7:30-8 slot on NBC-TV in September. Tyler clicked on Broadway
SBElwle{ra] years ago when he starred in the Moss Hart play—"Christopher

ake.”

Blumberg Quits TV Films for Indonesia

Lewis Blumberg, who headed up United World Films, TV sub-
sidiary of Universal-International pix, has left the industry. Together
with Matty Fox, another United World exec, Blumberg has gone into
industrial investments in Indonesia, and late last week left for that
nation to survey the situation. Fox remains with United World.

' Norman Gluck has taken over Blumberg's post.

Ludens Buys Last ()

uarter of ““Sing It”’ Simulcast

Ludens last week signed to sponsor the last quarter hour of the

simulcast version of “Sing It Again.
Saturday, October 7, in the 10-11 p.m. time.

The program is slated to start
Carters has bought 10-

10:15 and Sterling 10-15-10:45. J. M. Mathes is the Ludens’ agency.
50 Firms To Testify at FCC Hearings on Theater TV

An even 50 firms are lined up for testimony at Federal Communi-
cations Commission's (FCC) designated but still undated theater TV

hearing. National Theaters Corporation, a 20th Century

-Fox offspring,

rounded out the list last week as FCC okayed a tardy bid for an ap-

pearance.

The number of possible TV stations under the freeze

dropped one to 108 last week as FCC erased the permit of WJAX-TV,
Jacksonville, Fla,, for lack of diligence in construction.

3 Whirling Angels To Back
Wednesday TV Fun on NBC

NEW YORK, Aug. 5 —NBC-TV
will sell its Wednesday night 8 to 9
program, to be built around a group
of name comics, to three sponsors,
Major sponsorship of the program
will fall to each in.rotation. However,
when Sponsor A is taking the major
commercial time, Sponsors B and C

will get either an opening or closing
plug, the idea being to establish pro-
gram identity for all the bankrollers,

NBC is budgeting the production
charge for each program at $50,000
weekly, and the time bill will run
around $20,000 additional. It is be-
cause of this high rap that NBC is us-
ing its rotation system. Talent main-

stays will be Jimmy Durante and Ed
Wynn.

NBEC now has a split-sponsorship
plan in effect on three of its major

evening TV shows. The Sunday night
8 to 9 hour, of which Colgate is bank-
rolling three stanzas per month, is
being peddled to a second sponsor
for the fourth night. This program
has the same talent and time costs as
the Wednesday night show, mean-
ing Colgate's rap for the three shows
will be $210,000 monthly.
Similarly, NBC has a participation
deal in effect for its Saturday night
revue, each sponsor paying around
$8,000 weekly, but with multiple
sponsorships on each show.

wwWw americanradiohistorv com

AMS SCRAMBLE FOR POWER

FCC Flooded
With Bids for

Longer Hours

Making Hay as TV Freezes

WASHINGTON, Aug. 5.—A scram-
ble among AM stations for wider
coverage and longer operating hours
has quietly developed since the start
of Korean hostilities, and Federal
Communications Commission (FCC)
insiders are wondering whether this
portends a stampede by broadcastcrs
fipuring to beat a freeze of equipment
if full-scale war comes. Another cause
for the rush is believed to be a de-
termined bid by smaller radio stations
to grab more advertising dollars by
increasing their coverage while TV
expansion is hung up indefinitely.

Within two months the FCC has
granted extra coverage to 25 AM
stations and received bids from a
dozen others. During the comparable
period a year ago, only. seven grants
for additional coverage were made
and a half-dozen bids received. Furth-
ermore, applications for extra hours
by some two-score daytime stations
were rejected by the Commission re-
cently on the ground that the fre-
quencies are used by Mexican clears
having priority.

The scramble has pointed up a
trend among 250-watters seeking to
double or quadruple their power.
While 500-watters want to get into
the thousand-watt class, 1,000-wat-
ters are asking for 5,000. Along with
higher power, most of these stations
want night coverage. In most cases,
the night operation and the higher
power sought force the stations to find
new spots on the dial. In view of the
near-saturation of the AM band, an
elaborate system of directional an-
tennas has been devised in most cases.

Meanwhile, the big-power stations
are not sitting by idly. Practically
every application by the smaller sta-
tions for wider and longer coverage
has met with formal objections from
neighboring stations or big-timers or
both. As a result, each application
means gruelling hours of processing
and hearing procedure at the FCC,
and plenty of legal and engineering
expenses for all stations concerned.
Even with directional antennas, the
FCC is receiving increasing protests
of interference from stations consid-
ering themselves adversely affected

by the shifts.

Rams Put 200G TV

Price on 15 Games

HOLLYWOOD, Aug. 5. — Tele
rights to 10 local and five out-of-
town games of Los Angeles Rams, pro
football team, were dumped on the
video market this week—to any local
station willing to shell out a minimum
of $200,000. This is the first year
Rams’' owner, Dan Reeves, has con-
sidered live video coverage, hereto-
fore selling only delayed film rights.
Reeves has fixed a sliding scale ar-
rangement whereby the club would
be insured against a gate receipt drop
due to tele, Plan is similar to the set-
up under which rights to collegiate
football were sold to Hoffman Tele-
vision and KTTV several weeks ago.

Originally Reeves sought a guaran-
tee via pre-sale of 20,000 tickets (at
$21.60 each) before allowing video
lensers to move in. This demand was
shelved when he found no takers.
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Depends on your show, of course. And advertisers

have found the quickest way to get there is with a
CBS Package Program,

T-MAN Like Arthur Godfrey’s Talent Scouts...remember?,

«.. that hit the Top Twenty after only 9 weeks

of sponsorship. Or My Friend Irma, that made it
in 3 weeks. Or Crime Photographer...2 weeks.
Or Life with Luigi...1 week.

With a record unmatched by any other network,
CBS Programming has amply proved it knows how,
Now, it’s ready with a brand new bunch of promising

packages. Whatever your budget, whatever kind

of advertising job you want to do, there’s a show

that could fit like a glove.

Take a look at the round dozen here. On the

record, one of them will appear in the Top Twenty

next season...it might as well be yours. E i

This ne

(-

N10A-490-L67R
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Will TV Be
Big in Suds
~ Saga Future?

P&G Aims To Find Out

Continued from page 3)
view the speed with which TV
time is being sold. .

P&G thinking for years has af-
fected program policies on the AM
side. It was P&G support which
made soap operas a permanent fix-
ture in radio. The skepticism whi«h
once existed concerning the prac-
ticability of soapers in TV no longer
exists, except on a single j-Sue—
costs. .

It is P&G's hope to air its TV day-
time serials live, at a talent-production
cost around $8,500 weekly per 15-
minute strip. However, prelim'nary
findings of P&G's agencies and of
the networks indicate that a rock-
bottom cost for such a strip would
be about $10,000. The $8,500 figure
compares with present radio costs
of $3,000 to $3,500 and with the
$1,500 to $2,500 they cost a few
years Ago.

Execs at CBS, who hold to the
$10,000 minimum figure, say that six
new basic sets would be needed every
cycle, because the everyday impart
of the program would lessen if it
were not given fresh dress regularly.
This would run about $3,000 per
week pn & prorated basis, Props
would run another $700 weekly.
Stagehands at $500, use of a studio
at $4,000, 10 hours studio rehearsal
at $2,500 all would be additional
weekly costs. These costs alone go
well over the $10,000 mark, and do
not include writing, cast, music and
production expenditures.

Actors and writers, it is believed,
will have to be used on a rotated
basis, Scripting would have to be
done by a team, which would - ost
around $1,500. Actors would prob-
ably be written in and out of scripts
almost on an alternate day basis, to
permit assimilation of lines,

P&G already has told its agencies
that it wants a full 60 minutes of
daytime TV every day. The agency
toppers currently are pondering how
to narrow the cost gap to within
hailing distance of the $8,500 P&G
wants to spend on soapers. Should
none of the agencies succeed, it
would mean that P&G will proceed
with some other type of programing
for the inoment, with their soap
opera splurge postponed until the
cost factor is solved.

|ONLY 2¢ EACH FOR
PHOTO POST CARDS
|IN SMALL QUANTITIES

1000 Kisr Brilllantones Photo Post Cards now
only 5301 Real photos. Finest gquality.
Satizsfaction guaranteed. Immedists isrvice.
MNo fan photo sver packed mora punch at 3o
low & costl Order quick before we change

our mindl
PHOTO SERVICE

KIER

1245 W. 2nd St., Dept. B, Cleveland 13, O.

PHOT
AU

0S in MILLIONS

PHOTOS IN GUANTITY
8 a 10=35¢, Postcard—12¢,
Blowups, 202 30-52,,30x 40-53,
MIW MATURAL COLOR FHOTOS
Postcard—1¢, B x 10—12¢ in
quanitity. All other sizes.
Write for FREE sample & List BB

MOSS pHOTO SERVICE 153 W. 46, N.Y. 19
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P&G IN TV SOAPER LATHER

Brief and Impﬁrtant

viveo series,

work as a director.

ILGWU To Appraise FM

_
Grant To Direct “Big Town’>~Video Series
Marshal Grani, co-protucer of the Grant-Realm “Your Show

Time" series of tele pix for Lucky Strike several years ag
Ruthrauff & Rymn (R&R) as supervising director of the *

, will join
Big Town"

5. Grant will headquarter in New York and will take over
all production duties in connection with the series, which is tentativel
skedded to start for Lever Bros. October 2. Network is still unsettled,
Show will be based in New York permanently or until such time as the
bankroller switches to film production.

Thurin Taxis To Direct for TV on CBS

Hollywood megger Thurin Taxis checks into CBS-TV this week to

_ No assignment has been selected for him yet.
CBS-TV is looking for more video direclors.

Hank Hope Challenges Steve Allen Reign

Hank Hope, nephew of the ski-nosed comic, will seek to challenge
Steve Allen’s uninhibited reign over the midnight-1 a.m. nightl
via CBS, by oprosing him during the same period over Station K !
Hope will be sponsored by Natalie Kalmus tele sets, starting Friday
(11). Show will originate at Beverly Tropics eatery.

slot

An appraisal of its activities in FM will be made August 12 by the
executive council of the International Ladies’ Garment Workers’ Union
(ILGWU), which operates three FM stations, one each in New York,

_LChattanooga and Los Angeles. Each station is losing money, and the
ILGWU will determine whether operating expenses are to be sharply
curtailed, in the hope of operating within “reasonable” losses or
whether one or more of the stations should be abandoned.

TV Birthday Party for Children

Bill Treadwell and Len Golos are readying a “Birthday Party” TV
package for children from 6 to 14. The show will toss a birthday party
for one child on every show, with the kid's friends and family present.

NEW YORK, Aug. 53.—NBC will
have four times as many TV set de-
signers this fall on its staff as it did
last season. Where there were but
five designers at the web last fall,
there are already 12 now, and this
number will be increased to 20 by the
time the autumn boom gets under
way. Reason for the drastic expan-
sion is a new philosophy, whereby an
NBC designer is contracted to work
for a single agency exclusively.

This wvariant from the old school
which believed in keeping down to
a minimum such miscellaneous pro-
duction costs as designers' fees has
come about mainly because the bank-
rollers have learned that it is a good
bit cheaper, in the long run, to have
the designer on tap for every one
of his 35 working hours weekly. Re-
sult is that where the five NBC de-
signers last year each had’ three

now are tied down to one agency
aplece, on an exclusive basis. Others,

UNESCO POWER

(Continued from page 4)
the Soviet Union. However, UNESCO
operates on a majority vote, and no
veto power exists,

State Department officials told The
Billboard that the Voice of America
is being consistently outshouted by
the all-out drive of the Soviets to
convince the world that the Korean
conflict was precipitated by the U. S.
It was stated that only the British
Broadeasting Corporation (BBC) is
presently making any sizable effort to
help the Voice of America spread the
truth.

The U. S. would especially like to
see India join in, since it is felt that
it is the Asiatic people who are most
confused by Soviet propaganda. How-
ever, India only belatedly endorsed
UN action in Korea and sided with
the Russians in the question of seat-
ing the representative of the Chinese
Nationalists,

shows to handle every week, they

’

NBC To Quadruple Staff
Of TV Set Designers by F

added since, alsp are on a single-
show kick, with the remainder split-
ting the other programs.

The difference in cost to a sponsor
is comparatively little, and more are
finding that other savings affected
thereby more than make up this
amount, Full services of a designer
cost about $175 for a 35-hour week;
where one had been used for about 20
hours last year, it had cost approxi-
mately $100.

Biggest savings racked up by the
designers are in working with the
show’s producer and director. First
off, conception of the show in framing
the scenic background can be simpli-
fied to save set cost. Secondly, cousid-
erable on-camera rehearsal time has
been saved by the designer working
with the director on camera place-
ment. By having a full-time designer
available at all stages of preparing a
program, sponsors have found that
their ultimate staging costs have been
cut considerably.

Another development in this field is
the building up of design specialists,
according to type of program. Ac-
cording to Merwin Elwell, art di-
rector of NBC's TV staging services,
it takes nine months to a year for a
designer from an allied field, such as
legit or films, to make the transition
to video. After that time, he has
found, they show particular aptitude
for designing sets for a specific kind
of program.

RADIOS FOR SERFS

(Continued from page 4)
ment {rom $10 to $16 apiece,
Getting these receivers abroad as
fast as possible and in heavy volume
would assure the U. S. and the rest
of the United Nations that the Voice
program is getting a wider and
steadily growing audience, it was
pointed out. The House committee
was previously urged by Secretary
of State Dean Acheson to increase
the Voice outlays to $82,000,000.

www americanradiohistorv com

SCBA Launches
Police System

HOLLYWOOD, Aug. 5. — Southern
California Broadcasters’ Association
(SCBA) this week launched a volun-
tary policing system among local
radio and tele outlet to curtain “war
scare’” pressure advertising which
has sprung up since the b:ginuing
of the Korean hostilities, SCBA Man-
aging Director Bob McAndrews and
the board of directors have enlisted
47 member stations in the drive., At
the week's end it was evident that
there were still plenty of violators,
especially in apliance and automotive
fields, but the tempo had noticeably
slackened. Some stations, especially
KEFWE, KOWL, EMPC, KVOE,
EFMV, KWEKW and EKNX notified
SCBA that they had instituted a vol-
untary “censorship” plan for clipping
scare plugs at the source.

To put teeth into police action, sev-
eral stations saturated their air with
public service spots and programs
cautioning listeners against scare
buying or hoarding. SCBA campaign
was tied in with similar drives by
Southern California Association of
Advertising Associations (SCAAA)
and American Association of Adver-
tising Agencles (AAAA). Ray Gage,
SCAAA prexy, notified all members
of SCBA action and urged co-opera-
tion.

Specifically, SCBA ordered its
members to “avoid any copy which
appeals to buyers on the basis of fear
of future scarcities due to the war
situation.” By far, auto dealers, both
new and used cars, were biggest of-
fenders, hammering away day after
day with copy pitched at a “get it
while you can"” level. Broadcasters
hoped to achieve their goal on a vol-
untary basis without having to in-
stitute further policing regulations.

NLRB and Unions
In Prelim Hearings

HOLLYWOOD, Aug. 5.—Informal
preliminary hearings to pave the way
for the National Labor Relations
Board (NLRB) representation elec-
tions among movie thesps were held
here vesterday (Friday). NLRB nose-
counting was called by Screen Actor's
Guild (SAG) in its jurisdictional dis-
pute with Television Authority (TVA)
over administration of tele film per-
formers. TVA ignored the invite to
send a rep.

NLRB Examiner George Yeager
presided, with orgs participating and
their reps including Association of
Motion Picture Producers, William
Hinckle and Benjamin Batchelder,
Society of Motion Picture Producers,
Marvin Faries; Independent Motion
Picture Producers’ Assoclation, Louis
Livingstone; Walt Disney Studio,

Bonar Dyer; SAG, John Dales Jr,
Kenneth Thomson, William Berger
and Buck Harris, and Screen Extras'
Guild (SEG), H. O'Neil Shanks and
Robert Gilbert.
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TV Hit by War
As 5 Sponsors
Cancel Plans

NEW YORK, Aug. 5.—Television
was hit by the Korean war this week
when several potential sponsors de-
cided to table plans for wvideo pro-
gram buying because of uncertainty
as to how the conflict might affect
them. Pontiac last week was practi-
cally set for an hour-long program
on ABC-TV, but reversed its decision
and canceled its option on a Lou
Cowan package which would have
saluted a different show business
figure weekly.

Hunt Foods also dropped its TV
plans by the wayside and canceled
its buy of the Bert Parks Daytime
Varieties on NBC-TV three times
a week., Young & Rubicam, the cli-
ent's agency, has paid Lou Cowan,
who also owns this show, upward
of 15G for an option and must peddle
it to another house account to get off
the hook. Hunt fears a shortage of
both cans and food.

Indications this week were that
Hi-V would bow out of its deal to
sponsor the B-B:15 segment of the
Wednesday night Godfrey show on
CBS-TV. The frozen orange juice
canner presumably is wary of the
same kind of problems as Hunt, es-
pecially since it is only newly estab-
lished nationally,

Last week both Norge and Swiff
gol out from under TV commitments.
The former ecanceled its optior: on
Sunday night 10:30-1I on NBC-TV,
since acquired by Nestle's for NeS-
cafe, and the meat packing company
relaxed its hold on the half of the
Don McNeill show on ABC-TV.

FCC Hears Roberts
Again; Medic Next

HOLLYWOOD, Aug. 5. — C(Clete
Roberts, one of the chief witnesses in
the Federal Communications Commis-
sion’s (FCC) license renewal hear-
ings of G. A. Richards's stations, re-
turned to the stand this week to re-
peat his previous testimony. During
the earlier hearings before the late
Chief Examiner J, Frederick Johnson,
Roberts held the stand for approxi-
mately two weeks and kicked off the
government's side of the case. This
marks his first appearance during
the current hearings.

Earlier in the week, FCC General
Counsel Benediet Cotione disclosed
his intentions to bring to the stand
Leo Fitzpatrick, former wveepee of
Richards's WJR, Detroit. Fitzpatrick’s
now affiliated with s station in Buf-
falo. Upon request of Hearing Ex-
aminer James D. Cunningham, sta-
tion owner's chief counsel, Hugnh Ful-
ton, will bring Dr. H. D. Steinbach to
testify at the sessions here. Medico
is Richards's personal physician in
Detroit, In a letter to the Commis-
sion, Dr. Steinbach warned that the
station owner's heart condition could
bring fatal results if he were allowed
to take the stand.

Dr. Steinbach

sometime around - August 20.

Deep Freeze

WASHINGTON, Aug. 5.—The
TV {freeze obviously isn't dis-
turbing WMAL-TV, ABC's TV
outlet here, which this week
announced expansion plan- for
building three studios in 35,000
square feet of space now used
by the Chevy Chase Ice Palace
on uptown Connecticut Avernue,
The move will give WMAL-TV
one of the biggest TV facilities
in the EKast and, incidentally, it
will put the capital’s only ice-
skating rink into a deep-freeze,

is expected here

| " Brief and Important

Murray Looking for New Agency
The Arthur Murray Dance Studios last week were casting about
for a new agency. The chain of terping schools has two TV shows cur-
rently running—one on CBS-TV and the other on ABC-TV and its
vearly billings are said to be around 600G. Ruthrauff & Ryan is the
present agency.

GF Weighs New MBS Show When “Hoppy’ Hops

General Foods is considering putting another show into Mutual's
Sunday afternocon spot next month to replace “Hopalong Cassidy”
which shifts to CBS. General Foods' contract with MBS runs out the
latter part of September, but according to Mutual sales execs, the firm
is amenable toward keeping the Sunday time,

Packard Signs Ameche for Fall Show

Packard Motors last week signed Don Ameche to replace Edward
Everett Horton as the manager of ils “"Holiday Hotel.” The first show
of the fall season on ABC-TV is 9:30-10 p.m., Thursday, September 14.

l P&G, Murrow
Deal in Peril

NEW YORK, Aug. 5,—The Procter

& Gamble deal to sponsor Ed Murrow
on 31 CBS stations, this week was

in acute danger of collapsing because
the web was having difficulty in
clearing the outlets. The reason is
many stations have gone ahead and
sold the time to local sponsors.

Tho CBS is pressuring its affiliates
to take the P, & G. business, it may
not be able to come up with enough
stations to make the deal worth-while
to the sponsor. In that event the bank-
roller would bow out. Murrow, how=-
ever, still has four other sponsors for
his 7:45-B p.m. strip.
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And on this farm he has

need for new implements, fencing,

paint and electrical appliances for his home, Farmer

MacDonald also has the money . . . plus the incli-
nation to spend.

Just where can you find this potential customer?
Right in the heart of WLW-Land. And there are
689,999 other WLW-Land farmers just like him. All
together, they plan to spend £890,000,000 in 1950.*

BN

Of all farm families in the WLW Merchandise-Able
Area, 38.7% listen to WLW more often than to any

other station (with 219 stations competing), WLW
reaches ...

81.7 % of all rural redic homes In four weeks

66.5 % of oll rurel radio hemas during an averags wesk

And, the average rural home reached listens ONE
HOUR AND FOUR MINUTES PER DAY to WLW.

For further information, contact any of
the WLW Sales Offices in

If’s the greatest farm market in history Cincinnati,

| And the quickest, surest way to reach this rich g::_’ York,
market is via WLW, which attracts one-sixth—17.09 H ;;ﬂgﬂ “;

—of all rural radio listening throughout WLW’s i e

® Special farm consumer survey—now available

four-state area.*® **Nielsen Radio Index, Feb-March, 1950

| THE GREATEST FARM MARKET IN HISTORY
| THE GREATEST SELLING MEDIUM IN THE MIDWEST

the nation's most merchandise-able station
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Official Statement

NEW YORK, Aug. 5. — The
text of the Columbia statement
on 45 is as follows:

“Having developed a better 45
r.p.m. record, CRI will release
two of its current popular hits
on 45 r.p.m, microgroove records
in several test markets, it was
announced today by Edward
Wallerstein, CRI president. The
two records are Goodnight,
Irene, recorded by Frank Sin-
atra, and Sometime, recorded by
the Mariners.”

110 LPs Now in
Yictor Catalog

NEW YORK, Aug. 5—RCA Vic-
tor's fourth long-play catalog reclease
will be shipped frem the factory next
weel, raising the diskery's total to 110
available platters. These will embody
143 longhair works, The new list
alone contains 33 titles on 25 disks,

Altho several of the recordings are
of most recent vintage, the diskery
has begun to dig deeper into the cata-
log, and at least one work, the Lan-
dowska recording of the Bach Gold-
berg Variations, is transferred from
masters cut in 1945, The release also
includes the Rachmaninoff Rhapsody
on a Theme of Paganini, and three
Beethoven sonatas, including the
Pathetique and Appassionata, played
by Artur Rubenstein, Stavinsky is
represented by four works, two of
which he conducts himself,

Other items, mainly in the orches-
tral and chamber music categories,
are performed by the Boston Sym-
phony under Koussevitsky, the St.
Louis Symphony under Golschmann,
the Minneapolis Symphony under
Mitropoulos and several orks under
Stokowskl. Soloists include William
Kapell, Mack Harrell and Mischa
Elman. Chamber groups are the Pa-
ganini and Hungarian string quartets.
The Boston “Pops” ork under Arthur
Tiedler is represented by two ballet
suites,

Columbia Sets Talks
On Regiuual Sales

NEW YORK, Aug. 5—Columbia
Records, Ine. (CRI) has scheduled
three regional meetings with distrib-
utors to be held from August 14 o
22. Purpose of the conclaves, accord-
ing to Paul E. Southard, CRI veepee
in charge of merchandising, is "to
disc.ss sales, merchandising and dis-
tribution matters, as well as special
fall and Christmas promotion plans.”

The meetings will take place in
San Francisco on August 14 and 15,
in Chicago August 17 and 18, and
in Atlantic City on August 21 and 22.
The gatherings will be addressed by
Edward Wallerstein, CRI president;
Southard; Jeff Wilson, general sales
manager, and Ken McAllister, di-
rector of advertising and promotion.

Asked whether price-cutting would
be inecluded on the agenda, Waller-
stein told The Billboard *“there's no
doubt this matter will be discussed
anywhere you get 10 distributors to-
gether, “*He emphasized, however, it
would be a minor topic on the pro-
Eram.

CRG SIGNS WITH MUZAK

NEW YORK, Aug. 5.—Children's
Record Guild (CRG) has signed a
contract with Muzak whereby the
latter will press CRG disks and ship
them direct to individual mail order
subscribers from the Elizabethtown,
Ky., pressing plant. CRG’'s regular
distributors will continue to receive
supplies from the Moiiarch pressing
plant in Los Angeles and the Abbey
plant in New Jersey. The diskery’s
main office is in New York,

—_
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unications to 1564 Broadway., New York 19, N. Y.=

Columbia Tests “B

Mere Bows Sales

Meetings in Chi

CHICAGO, Aug. 5.—Mercury Rec-
ords' brass will be in New York this
week-end, staging the first of a series
of three and, perhaps, four regional
sales meetings to be held across the
country. Sales Chief Morry Price,
Prexy Irv Green and Art Talmadge,
& and r. and ad chief of the local
diskery, will meet with Joe Carlton,
Hank Pollack and David Hall, New
York Mercury reps, to talk over the
forthcoming company policy, after
which the entire group will huddle
with approximately a dozen Mercury
Eastern distributors,

Following the success of the start
of the still continuing drive behind
the h. b, and Western catalog. Mer-
cury execs are planning similar pro-
motion ecampaigns, with the kidisk
line the next seg destined for a boost,
Mercury brass intends to discuss the
success of the exchange for retailers
and the bonus plans for juke ops,
both initiated by Mercury and emu-
lated by other diskeries, with plans
for similar deals being contemplated
for fall and winter biz.

Price said that other regional meet-
ings will be held soon in either Nash-
ville or Knoxville ard Chicago and
there possibly will be a Western
State regional get-together,

Decca Marks 16th
Anniversary With
Luncheon at Club

NEW YORK, Aug. 5.—Decca Rec-
ords yesterday (4) celebrated its 16th
anniversary with a luncheon party

for the diskeryv’s execs at the New
York Athletic Club,

Decca’s topper, Milton R. Rackmil,
at the luncheon related the story of
the diskery's growth to ifts current
prominent position in the disk busi-
ness, He told of the birth of the
diskery August 4, 1534, with the late
Jack Kapp, the late E. R. Stephens
and himself as the founding fathers
of the firm. And he related the early
struggles of the company, which saw
its first black ink in the ledger in
December, 1835, over a year follow-
ing its birth., Included was the saga
of the Decca pioneering of the first
“cheap"” record, the 35-cent Blue
label. Rackmil also related that from
December, 1935, Decca’s books didn't
see red ink until July, 1948,

Rackmil expressed his delight with
the unity and spirit of the “Decca
family,” He also pointed to the disk-
ery's currently flourishing business
as testimony to the firm’s solidity
(see story on Decca's first-half state-
ment in this department),

Kaye to Columbia in Sudden
Switch; Victor Also Faces
Loss of Tommy Dorsey Ork

NEW YORK, Aug. 5—RCA Victor
lost one of its top-selling bands this
week when Sammy Kave virtually
completed a surprise switch to Colum-
bia Records. Altho contracts had not
actually been signed at press time,
Columbia President Edward Waller-

stein and Kave had shaken hands on
the deal, and Kaye's first session was
skedded to take place within a week
in Columbia's New York studios, At
the same time, Victor was faced also
with the possibility of losing Tommy
Dorsey. Dorsey, whose contract ex-
pired several months ago, told The
Billboard that, while no deal has been
set elsewhere as yet, he was "dis-
satisfied” and prelerred not to make
any more records for the diskery.
Some of his beefs, it is known, date
back to pre-ban days. Dorsey has
been with the label for 15 years and
Kaye for 13 years.

While terms of the Kaye-Columbia
deal were not disclosed, the swing
and sway maestro had asked Victor
for a guarantee of $50,000 per year
for 10 wyears. Victor's best counter
offer was a $48,000 guarantee for five
years. It is assumed that the Co-
lumbia terms fell somewhere between
these figures.

Kaye's loss to Victor is a severe
one, He had been with the diskery
since moving over from Columbia's
Vocalion subsidiary, In each of the
last three years, his royalty earnings
have hovered in the vicinity of
$100,000, In a number of recent
weeks he has had three rec-
ords (Wanderin’, Roses and It Isn’t
Fair) simultaneously on The Bill-
board's best-selling pop charts. His
Sammy Kaye Plays Irving Berlin
album is a long-term incumbent on
the best-selling pop album chart,

Columbia and Kaye have agreed on
a long-range program patterned
somewhat after that of Guy Lom-
bardo at Decca. The plan is to cut
frequently, building a wvast backlog

of standards, and also to provide
dance treatment coverage of many

top tunes. This would mean possible
duplication on the same label of hits
created by wvocal artists and other
specialized pgroups. Columbia has
heretofore eschewed such a policy.

It is interesting, in the light of Co-
lumbia's announced 45-r.p.m. plans
(see other story this issue), that a
substantial amount of Kaye's recent
sales have been on Victor's 45-r.p.m.
platters.

Negotiations for Kave were con-
ducted by Kaye's manager, Dave
Krengle and attorney Lee Eastman.

The Kaye situation actually is the
latest item in the raid parade, which
started some time ago and seems fto
continue unabated. When Manie
Sacks, RCA Victor's artists relations
director, moved over to the plattery
from Columbia, Frankie Carle and
Gene Krupa moved over to Victor
from the latter label. Then followed
much trade speculation on & possible
move-over of Dinah Shore from Co-
lumbia to Victor, and equal conjec-
ture as to the ultimate destiny of Jo
Stafford, at the time Paul Weston left
Capitol's a. and r. staff to eventually
go to work for Columbia. Latest ru-
mors still have it that la Shore will
probably wind up with Viector and
Miss Stafford at Columbia. Recent
disk talent developments, however,
are creating more and more of an
“anything-can-happen” attitude on
the part of most tradesters.

YMA SUMAC IN DEBUT
HOLLYWOOD, Aug. 5. — ¥Yma
Sumac, Capitol's Peruvian songbird,
will make her Hollywood Bowl dcbut
Saturday (12), when she shares the
“symphonies under the stars"” plat-
form with Arthur Fiedler, of the
Boston “Pops” Ork, and pianist Tesus
Maria San Roma. Miss Sumac will
¢ing three selections from her (first
Cap album, based or Aztec melodies.

WWW americanradiohistorv com

The Billb

CRI M(:ve May
Close Era of
3-Speed Strife

Speculation Rife on Plans

NEW YORK, Aug, 5—A formal
ending to one of the most quarrel-
some eras in the disk industry seemed
in the making this week when Co-
lumbia Records, Ine. (CRI)—the last
of the majors not yet on a three-speed
footing, announced its intention of
going into the 45 r.p.m. speed class
on a test basis (see Columbia Prexy
Edward Wallerstein's official state-
ment in adjoining box). The an-
nouncement, which follows by about
one month the decision of Decca Rec-
ords to adopt 45, immediately created
a whirl of speculation as to what the
Columbia move meant with regard to
the diskery’s plans for its own small
platter—the seven-inch 3315 disk, Of-
ficially, promotion of the Columbia
seven-inch member of the LP family
goes forward, as does promotion of .
the company's automatic changer
which handles the 7, 10 and 12-inch
LFPs.

The decision to test 45 comes on the
eve of a series of Columbia distribu-
tor meetings, scheduled August 14-22
{see separate story). '

The Columbia disks- are already
processed, Columbia having pressed
them, and they are expected to be in
the hands of dealers in test areas in
several weeks. The price, it was
stated, would probably be 7% cents,

Wallerstein, of course, has been
keeping close touch on 45 sales thru~
out the country. He has always main-
tained that if and when a demand
for 45 developed, he would adopt
that speed. Meanwhile RCA Victor,
Decca, Capitol and many indies have
been pressing 45s and most have re-
ported increasing sales—Victor only
this weel stating that between 50 and
60 per cent of its business could now
be attributed to the doughnut-sized
disks. .

The Columbia position is a delicate
one, particularly in view of the disk~
ery's commitment to long-range pro=
motion of its own seven-inch 3315
platter. It had long been fell in the
trade that perhaps the weakest link
in the over-all Columbia armor was
the lack of a low-priced automatlc
changer to handle the seven, a3 well
as 10 and 12-inch LP's. The changer,
made for Columbia by VM Industries

(5ee Columbiag Tesis, page 08)

Mills Plans Big
“Sleigh” Push

NEW YORK, Aug. 5 —For the
pubbery’s major Christmas push,
Mills . sie is planning a hefty drive
for Leroy Anderson’'s Sleigh Rid_e in
the pop fieli. Mills has had Lyricist
Mitchell Parish create a set of words
to go with the Instrumental effort,
which last stirred up some lcte
Christmas action via a Victor Red
Seal disking of the song by the
Boston “Pops” orchesira,

Already sliced and in the can for
the coming season are words-and-
music diskings of the song by the
Andrews Sisters on Decca, Freddy
Martin on Victor and Johnny Des-
mond on MGM. Other instrumental
diskings will be available by Ethel
Smith on Dececa, the Three Suns on
Victor, the Capitol Symphonic Band
on Capitol and a fresh harmonica
disking on London,
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33 Price Hatchet Men Cash In

Makers Sit By

Wean Public

T o Discounts

Cutting May Be Permanent

NEW YORK, Aug. 5.—Price cut-
ting on long-playing disks, which a
few months ago was confined to a
few sharp-shooting dealers in big
cities, is spreading increasingly thru-
out the couniry, with record manu-
facturers either unwilling or unable
to correct the situation, In effect, the
30 to 50 per cent discounts on records
may well be here to stay.

A check of the top manufacturers
disclosed the following reactions: (1)
The dealers did it themselves, (2)
it'’s too late now, (3) unless price-
cutters advertise little can be done,
(4) it's impossible to police the in-
dustry, (5) the federal government’s
past stand on price fixing, (6) “no-
body’s cutting price on my records,
and (7) “we have no statement to
make."”

“Too Late,” Says Exee

A top executive for one label ex-
plained his company’s attitude by
pointing fo recent Justice Depart-
ment actions taken against record
dealers, distributors and manufac-
turers in Pittsburgh and Philadel-
phia. “We might have stopped the
E}:EE cutters,” he stated, “if we had

en action as soon as the first dis-
counts were being given. Now it's
too late, according to our lawyers,
because the price-cutting dealer
woilld probably win the case after
proving to the court that we had per-
mitted him to operate up to the pres-
ent.” Another exec explained that
little could be done unless the price
cutters advertised and that nothing
could be done when the ads noted
“except fair-traded items.”

It is generally felt that the price
cutting started during the “50 per
cent off” sales on shellac albums,
Hecord customers who suddenly
found themselves able to buy their
favorite disks at half price are still
secking bargains, unwilling to pay
the full price on long-playing disks.
The record buyer for a major New
York department store complained,
that manufacturers have done noth-
ing to explain to the potential cus-
tomer why one 12-inch record should
cost $5.

Adding to the customers’ price-
mindedness were the wvarious gim-
micks developed by disk dealers at-
tempting to boost volume during the
spring and summer months. Such
devices as discount clubs, bonus cards,
(See Hatchet Men Cash In on page 21)

Leo Feist Sues

Over Copyrights

NEW YOREK, Aug. 5.—Leo Feist,
Inc., this week filed in U, S. District
Court an injunction and accounting
of profits action against Terminal
Music Supply Company, Musical In-
strument Exchange and Kelly Good-
man, the last named doing business
as Times Square Music Company. Ac-
tion charges infringement of 17 Feist
copyrights in a publication titled
Black’s Correct Chords to 100 Stand-

ards and in two other publications.

Copyrights allegedly infringed upon
include such standards as Linger
Awhile, Darktown Strutter’s Ball,
Alice Blue Gown, At Sundown, My
Blue Heaven and China Boy.

Pub Crawls

NEW YORK, Aug. 5.—In re-
cent weeks Benny Goodman has
been huddling with Columbia
a. and r. execs to select standards
for his projected disking dates,
When one long-forgotten stand-
ard was selected, the diskery
called the publisher and asked
for a copy post-haste, The pub-
ber, maybs dreaming of the
glory that was Greece, informed
the caller that she would have to
“send somebody over for it.”

Southern Calif.
Ops Join NBOA

CHICAGO, Aug. 5—Formation of
another regional chapter of the Na-
tional Ballroom Operators’ Associa-
tion (NBOA) was anncunced this
week by Otto Weber, managing sec-
retary of the org.

The Southern California operators,
who started their fusion drive early
this year after a visit by Tom Archer,
Midwest chain ballroom owner,
elected the fellowing officers: Marty
Landau, Riverside Rancho, Los An-
geles, prexy; Jack Lantz, Hunting:on
Park (Calif.) Ballroom, v.-p.- Adeline
Landau, Riverside Rancho, secretary,
and Ben Bernstein, Palladium, Holly-
wood, treasurer.

The board of directors includes: Roy
Hempton, Los Angeles, an attorney;
A, V. Monten, Avadon Ballroom, Los
Angeles; Harry Bernard, Figueroa
Ballroom, Los Angeles; Richard
Cohen, Palladium, Los Angeles; Dave
Mings, Harmony PFPark Ballroom,
Anaheim; Horace Dunn, Aragon Ball-
room, South Gate, and Dear Curtiss,
Los Angeles. The new chapter will
work with the Northern California
Ballroom Operators’ Association in
setting up a single State association.

Cap’s MacRae, Day Deal Flnpﬁ

NEW YORK, Aug. 5, — The pro-
jected "exchange” deal whereby Capi-
tol was to lend Gordon MacRae to
Columbia to cut a Tea for Two al-
bum with Doris Day in conjunction
with the forthcoming Warner Bros.
flick, has fallen thru. Gene Nelson,
dancer co-featured with Miss Day
and MacRae in the film, is doing the
a%huén with the Columbia thrush in-
stead,

Mrs. DeSylva
Gets Husband’s
Cap Board Pos

HOLLYWOOD, Aug. 5. Mrs.
Marie Wallace DeSylva, widow of
the composer-film producer, will suc-
ceed her husband on Capilol's board
of directors, according to an an-

nouncement made by the corpora-
tion’s prexv, Glenn E. Wallichs. This
confirms the report in last week’s
Billboard that the passing of Buddy
DeSylva, co-founder of the West
Coast major with Wallichs and
Johnny Mercer and one of its largest
stockholders, would in no way dis-
turb its managerial status quo.

In addition to her late husband’s
Capitol Interests, Mrs. DeSylva in-
herits the bulk of his $5,000,000
estate.

Chi Fair Tries
Name Orks Lure

CHICAGO, Aug. 5.—In an effort
to lure pop music fans to the Chicago
Fair, execs are planning a dance band
pavilion for a series of one-night and
short location stints until the 'nd of
the season. While spring plans called
for the fair to shutter Labor Day, it
is currently planned to keep the gates
open until sometime in Qctober.

Crosby Kelly, when queried by
The RBillboard as to the name band
idea as a promntion gimmick, said
that execs are trying to determine
what bands would be available and
what the price structure would be.
The band gate stimulation gimmick
stems ¥ 1 State Street merchants,
who offered the suggestion to Kelly,
They also offered to bankroll the idea,
if plans could be worked out.

The free dance area would be laid
out on the south end of the grounds,
where Dixieland, the event’s midway
section, is also located. It is figured
that the free dance idea would also
stimulate patronage in the near-by
show section.

Promotion try will be watched
closely by various interested segs of
showbiz, both indoor and outdoor,
for it is believed to be the 15 time
that free name band dancing has been
utilized as a gate hypo for a major
outdoor event.

P

Sheet Musi;} Printing Costs
Slated To Rise 10% by Fall

NEW YORK, Aug. 5.—Sheet music
printing costs are slated to bounce
upward early this fall, according to
all Indications. Printers say the price
rise will be between 5 and 10 per
cent—the rise being necessary to

cover mounting costs of labor, paper
and other items. Dave Kuperman, of
the musiec printing firm of Kuperman

& Del Guercio, and secretary of the

Musiec Printers and Engravers' As-
sociation, stated that for some years
the printers had been absorbing ris-
ing costs, but would scon have to pass
some of the bite on to the publishers.
The time will probably around
Labor Day. Leading printers have
been meeting on the problem every
several weeks lately.

According to Kuperman, the war,
even tho local, is already affecting
paper supplies, deliveries and prices,
Some mills are already refusing or-
ders, others take orders but refuse
to be pinned down on delivery dates,

Many mills, too, now refuse to guote
a price on orders, but stipulate the
price which will prevail at the time
of delivery. Deliveries, according to
Kuperman, are now on a four-month
schedule. His firm recently iried to
place an order for 40 tons of paper,
but the mill cut this figure to 20 tons
—an indication of general tighten-
ing up,

War always causes great paper con-
sumption by the government, In ad-
dition, printers have been faced with
a diminishing supply of pulp, Pulp
manufacturers, who formerly sold
most of their pulp to paper manu-
facturers, are now disposing of their
product to many additional sources.
The price of paper itself has gone up,
too—the last hike being $50 a ton
July 1 on offset and coated stock, In
addition, says Kuperman, costs of ink

and sulphite have risen — the last
(See Printing Costs Rise on page 21)
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Walker Signs;
MGM Records
Won’t Close

New Deal Covers Years

NEW YOREK, Aug. 5.—Frank Walk-
er, topper of MGM Records, subsid-
iary of Loew's, Inc., has been re-
newed by the company for “a period
of years.” Walker's inking a new
deal to remain at the helm of the
flickery's wax industry effort thus
puts an end to strong trade belief
that he would be finished with the
record company at the end of his
first-year contract, which expires at
the end of this month, and that the
MGM Records division would be
closed down.

Walker told The Billboard that no
personnel changes are expected to

occur within the MGM diskery. Art-
ists and repertoire head Harry Mever-
son remains at the helm of the pop
recording department.

Walker has been with the Loew's
disk set-up for five years. The disk-
ery placed platters on the market &
little over three years ago. Walker
went with the diskery two years
before the first platter was issued,
supervising construction of the MGM
plant in Bloomfield, N. J.

Walker's new contract also axed
trade talk that MGM’'s wax wing may
be clipped in the government ruling
involving the divorcement of movie
production from theater operations.
It is believed that when the MGM
divorcement proceedings take place,
the diskery probably will wind up
with the MGM flicker studios.

Walker, a veteran disk business
man who spent the largest part of
his ecareer with Victor and Columbia,
said that he expects to remain with
the Loew's organization “just as long
as I am able to work.™

Red Foley Axes
Homefolks Pact

NEW YORK, Aug. 5.—Red Foley,
who set up his own pubbing organi-
zations a couple of weeks ago, this
week severed his contracted rela-
tionships with Homefolks Musie, a
subsidiary pubbery of the Hill &
Range Musie group. Foley had a cou-
ple of years left of a long-term con-
tract with Homefolks, which gave
him a slice of the pubbery and which,
also provided for an exclusive writ-
ing contract with the Hill & Range
firm. Foley sold his interest in the
Homefolks firm and, as part of his
deal, was released from his writing
pact with the firm,

Foley's own pub set-up, which in-
cludes Music City Music, a BMI af-
filiated firm, and Old Hickory Musie,
an ASCAP-licensed pubbery, has not
yvet built a professional department
but is in the process of negotiation.
Meanwhile, Henry Spitzer's pubbery
has been designed as exclusive sell-
ing agent for the Foley firm’s first im-
portant song, Cincinnati Dancing Pig.

Dancing Pig this week was acquired
by Foley's Old Hickory firm from
Avon Music. The ditty, tho no disk-
ings have been made available as vet,
has been a leading item among the
Lindy’'s back-seat prognosticators. It
has been sliced for Decca by Foley
and the diskery also is said to have
cut the song with Bing Crosby. Others
reportedly on the ditty include Teresa
Brewer, London: Bill Darnell and
Owen Bradley, on Coral, and Vie

1 Damone, Mercury.
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Tale of Two Cities;.
Or, Why Not Swim?

NEW YORK, Aug. 5. — An example
of the difficulties encountered in
international bookings was provided
recently by the Delta Rhythm Boys,
voca! group managed by Paul Kapp.
Unit was skedded to open a month's
engagement at the A, B. Nojesfalt
Park in Stockholm, starting July 1.
The plane was to leave ere June
29, skedded to arrive in Stockholm
the next day. but at plane time only
four of the five men were at the
airport. Kapp decided to send the
four ahead, and promptly engineered
a search for Kelcey Pharr, the
missing member. Pharr was finally
located and shipped off on a plane
bound for Paris.

Meanwhile, the first plane en-
countered engine trouble between
Gander and Goose Bay 1.ad was
delayed for 24 hours. The lads got
to London okay, but missed their
plane connection for Sweden. Some-
what bedraggled, they finally arrived
at the park at 8:15, half an hour
before show time, and found Pharr
already there.

At the close of this engagement
the group is booked in Finland, fol-

lowed by Belgium, Holland and
England, returning here in mid-
October., Bookings abroad total 16
weeks,

Gray in Record
Palladium Date

HOLLYWOOD, Aug, 5. — Jerry
Gray's Glenn Miller-styled ork is at-
tracting record biz to Hollywood Pal-
ladium, Ork bowed at the swank
dancery following an all-out promo-
tional campaign staged by the ball-
room, Decca Records and the batoner
Grav. Turnout reportedly tops at-
tendance of any band that played
location in postwar years. In play-
ing break-in date at Salt Lake City's
Rainbow Rendevu, Gray pulled 2.900
dancers on a Saturday night, surpass-
ing the Saturday night record set at
dancery by Stan Kenton in 1948,

Palladium played a Bob Crosby
transcription announcing the pre-
miere of the new band over its p.-a.
system nightly. Same announcement
was aired as spots over local radio
stations. This was backed 4p with
space in daily newspapers and out-
door billboards. To assure proper
deejay exploitation, the dancery
threw a private “preview" cocktail
party a week prior to band’s opening
inviting all spinners as well as disk
dealers.

Decca co-operated with special
dealer windows heralding the new
band, while Berle Adams, Gray's
p.m. at the time, hired press agent
"Red Doff to handle press and deejay
plugs, However, Gray's success here
cannot be attributed entirely to the
drum beating campaign, for Palla-
dium General Manager Earl Vollmer
cont2nds dancery is enjoyving repeat
biz. Following the Palladium stand,
Gray returns to his CBS airshow the
first week in September,

Martin Frames Ork

From TV Talent Seg

HOLLYWOOD, Aug. 5.—With the
temporary fadeout of his Band of
Tomorrow video show Wednesday
(9), Freddy Martin will have finished
building a complete band composed
of members unearthed via the tele
talent quest seg. Still to be picked
is a fem wvocalist, with final choice
to be made on the wind-up show,

Ork now numbers 14, including
three trumpets, one tram, four saxes,
five rhythm (including marimba) and
male wocalist. Band goes into the
Palladium September 5 as intermide
sion group with Frankie Carle, and
v..ll wax for RCA Victor. Tele show
is expected to return with a sponsor
in the fall.

Diskeries’ Profits on_the_Rise

Cap’s 5 Million
Ist Halt Tops
49 by 3506

Greater Gains Seen

HOLLYWOOD, Aug. 5—Capitol’s
sales during the first half of 1950
topped its biz for the same period
last year by more than $350,000.
Sales this year totaled $5,489,990 as
compared to the first six months of
1949 which amounted to $5,138,684.
As a result of the boost in biz, com-
pany's net loss after taxes during this
period was only $64,823 as compared

to $246,717 in the corresponding
months of 1949,

During the full year of 1949, firm
showed a profit despite its losses of
the first six months. According to
Prexy Glenn Wallichs, Capitol is
expected to return a greater profit
during the full year of 1950 than it
did the previous year. The Cu.ast
major’s prexy said biz has settled
as a result of public becoming ac-
customed to the three speeds. He
rccalled that Cap was the fir t major
to go to three speeds and pointed to
Decca’s recent entry into 45 r. p. m.
ranks as another step in stabilizing
the three-speed disk.

Artie Yalando
To Barton Musie

HOLLYWOOD, Aug. 55—/ rtie
Valando, presently with brother
Tommy's Laurel Music, will leave
the firm to become general profes-
sional manager of Barton Music.
Ben Barton, pubbery head, will add
a man in New York to work with
Valando. Firm will concentrate on
Take My Love and the Lester Lee-
Dan Shapiro score of the forthcom-
ing Universal-International (U-I)
pic, Wyoming Mail,

Ben Miller, with Laurel in Chicago,

Carle PHPS

NEW YOREK, Aug. 5. — The
Chicago Edgewater Beach Hotel
is full of suckers. Most of them,
however, are of the candy va-
riety, Orkster Frankie Carle,
pushing his RCA recording of
Lollipop Ball, has been giving
away tremendous quantities of
for-real lollipops to patrons of
the spot, many of whom are ap-
parenily becoming addicted. The
giveaway stunt also includes a
number-drawing, with winners
receiving free copies of the disk.

Snyder to Para
For Three Wks.

CHICAGO, Aug. 5—Bill (Be-
witched) Snyder, whose Tower disk-
ing of the Rodgers and Hart ditty
spurred the revival of that tune,
opens at the Paramount Theater, New
York, October 11 for three weeks
with a one-weeck option. MCA execs
here have promised Snyder a New
York hotel to follow.

Snyder, who was rehearsing his
new l4-piece hotel-type ork when
he played the Chicago Theater for
two weeks here in mid-July, really
debuts the crew at Lakelawn, Dele-
van, Wis., August 16-21; followed by
Walled Lake, Mich., the outdoor spot,
August 23-28, and Peony Park,
Omaha, August 29-September 4. In

order to make the Paramount date
Snyder had to drop a slated seven-
week stay at the Edgewater Beach
Hotel here, where he was to have
opened September 11.

Snyder has also inked with J. J.
Robbins to do a series of his piano
interpretations for a scon-to-be pub-
lished folio. Book will be first of a
series of Snyder-stylings.

transfers to Hollywood to replace
Valando. Artie, who leaves Laurel
with brother Tommy's blessings, has
acquired 25 per cent of the Barton
pubbery stock.

U.S. Sees Shellac in Comeback

In View of lis

WASHINGTON, Aug. 5—A come-
back for shellae in disk-making is
seen by Commerce Department of-
ficials here as a definite possibility

in view of the ingredient’s declining
price and increasing availability. The
situation is seen as vastly enhancing
the already good prospects for disk-
making supplies (The Billboard, Au-
gust 5) despite shortages elsewhere
created by the Korean situation.

Shellac prices, Commerce revealed,
have dropped around 15 per cent
from last year and are now around
prewar levels, The use of shellac in
making records has greatly fallen off,
officials said, with only about 1,000,-
000 pounds of shellac used last year
as compared with 10 times as much |
a decade ago.

“In 1949.," a Commerce spokesman
said, “the price of shellac was too high
to compete with synthetics, especially
when it is considered that most syn-
thetic materials make unbreakable or
at least break-resistant records.”

The dropping shellae price com-
bined with the recent inching up of
vinyl costs may result in a trend to-
ward greater use of shellac in disks

over the next vear, it was stated.

Price Decline

With the easing of prices on virgin
shellac, officials can see no reason
for the recent jumps in the price of
shellac scrap (The Billboard, August
5). “Probably a war scare price rise,”
commented one spokesman,

Imports of shellac have greatly in-
creased since the end of the fighting
in India, from where almost all U. S.
shellae, both crude and processed, is
obtained. Supplies may be even in-
creased since Thailand is slowly es-
tablishing a shellac processing in-
dustry. Up until a couple of years
ago, according to Commerce trade
experts, Thailand's production was
limited to crude shellac which was
sold to India for processing,. Now,
however, Thailand is starting to ex-
port processed shellac directly to the
United States,

The Korean war has had no effect
on shellac and will have none as long
as the conflict stays localized, accord-
ing to Commerce, The military is not
expected to take much shellac since
it generally finds synthetics better
for most war needs. Outbreak of
World War I1I, however, would prob-
ably find subs cutting shipping lines
and thereby halt shellac shipments
as in the last war.
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Boff July Is
Decca’sSign

For Great Yr.

Mo. Fattens Weak Till

NEW YORK, Aug. 5.—Following
its first profitable July in a number
of years, Decca Records at this point
is running up a larger net profit for
the year than it was this time in 1949,
according to the diskery’s prexy, Mil-
ton R. Rackmil. Rackmil also be-
lieves that the diskery can wu_ld up
the year ahead of the 1949 figures
if the last quarter follows the same °
patterns it has taken in the previous
years and if the government doesn't
clamp down record production re-
strictions.

Rackmil’s statements coincided
with the diskery’s release of its fi-
nancial statement for the first half
of the current year. Decca shnqred
net earnings of $360,582 for the first
half of this year. This equals 46
cents per share of the 776,650 shares
of capital stock outstanding on June
30, 1950. As compared to the same
period last year, these figures repre-
sent a drop of four cents per share
for the half. Last year the diskery
earned $390,647 or 50 cents per share.,

Long-Play Business

Tho Rackmil did not disclose the
diskery's gross sales for the first half,
he revealed that Decca and its subsuél-
jary Coral and Brunswick labels did
13 to 15 per cent of their business in
long-playing records. He stated that
the LP business had dropped off in
June and July but evidence of a re-
vived long-play activity were begin-
ning to show in the first days of this
maonth.

Decca’s July was sparked by smash
sales accomplished with a pair of
diskings, Gordon Jenkins' coupling of
Goodnight, Irene and Tzena, Tzena,
Tzena and the Bing and Gary Crosby
pairing of Sam’s Song and Simple
Melody. Both of these diskings have
zoomed into the half-million mark in
the middle of the traditionally slow-
paced summer business. It was es-
timated that the diskery's net earn-
ings for July will be about 20 per
cent better than they were for the
same month last year. Last July,
Decca was thickly enmeshed in its
50 per cent discount inventory sale
and scored a hefty gross sales figure
tho the month ended on the red side
of the ledger for the company.

Meanwhile, Decca's first 45 r.p.m.
disks reached distributors’ hands
Thursday (3). The diskery’s initial
orders, which originally were not
skedded for shipment until around
August 15, are far beyond the com-
pany's expectancies,

“Klsie” Tees Off
London Kidisks

NEW YORK, Aug. 5.—London Rec-
ords’ children's disk program gets
under way this week with the first
shipment of Elsie and Elmer Out
West. The set is based on adventures
of Borden Milk's Elsie, the Cow
character. Within two weeks the disk-
ery will also release five new items
cut in England. All of the kidisks are
pressed on 45 and unbreakable 78 .
r.p.m. platters, and all are pressed in
the diskery's English plant. Packag-
ing is handled here.

Another set in the Elsie series, El-
sie’s Favorite Nursery Rhymes, is now
in production.
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’s Factor in Disk Output Drop

Manx‘Tunes
On Platter

Called Reason

250 Million Less Than 45

WASHINGTON, Aug. 5.—Unit disk
production this year will probably
slide off from an estimated 250,000,-
000 last year, chiefly because of the
rising sales of LP's, Commerce De-
partment statisticians told The Bill-
board this week. It was explained
that the pressing of a number of tunes
on a single platter would undoubted-
ly decrease the total number of disks
, produced.

The estimate on 1949 production,
the first to come out of any federal
agency, was a substantial 25 per cent
increase over the 1948 estimate of
200,000,000 disks. The increase would
probably have been greater had it
not been for the introduction of LP’s
last wyear.

The gain last vear, however, failed
to bring production up to the 1947
level of 310,000,000 disks., No esti-
mate for earlier years is available,

It was emphasized that the esti-
mates are not necessarily endorsed
by Commerce Department as an of-
ficial agency calculation since they
are a projection of data on value of
industry production collected by the
Census Bureau during the 1947 cen-
sus of manufacturers. A spokesman
said, however, that the estimates are
pretty close to those made by indus-
try leaders.

The drop in production from 1947
to 1048 is in line with the trend of
Internal Revenue Bureau collections
from the disk tax., The gain from
1948 to 1949, however, is not borne
out by Revenue Bureau collections
which were slightly less in 1949 than
in 1948, There are a couple of possi-
ble explanations for the discrepancy.
One is that Commerce estimates are
based on production, while the Bu-
reau collects on sales only. Also,
Commerce estimates as well as actual
census counts on various items are
frequently higher than would be sus-
pected from tax collections, Congress-
men occasionally point to such oc-
currences in suggesting that the tax

agency check a little closer on re-
turns.

Corwin Returns

To Band Policy

HOLLYWOQOOD, Aug. 5.—Sherrill
Corwin’s Orpheum Theater, which
tried to lure biz with vaude, is re-
turning to a one-a-month band show
policy. First show will feature Count
Basle on August 24 with Lionel
Hampton already set for a mid-Sep-
tember date.

Management feels that the policy
will hypo biz. House may possibly
boost the number of shows per month
if biz warrants.

“Do I Worry?” |
Doubles in Wax

NEW YORK,: Aug. 5. — Southern
Music's revival of Do I Worry? has
cued a unique disk coupling by Co-
lumbia, The release, to hit the mar-
ket within three weeks, carries two
versions of the tune back to back.

Both renditions were cut back in
1939 when the tune first hit,

One side is by Dick Jurgens, with
vocal by Eddy Howard, regular war-
bler with the band then. The flip is
by the Claude Thornhill ork,

Bell Bros. Ring Up Cash by
Dub of Customers 78s Onto LP

NEW YORK, Aug. 5.—One day
after Columbia Records announced
its LP platters, Joe and Max Bel],
who operate the Bell Music Box,
local disk shop, saw a future in du-
plicating their customers’ shellac col-
lections on long-playing records.

Since that day, the Bell brothers have
concentrated their efforts on that end
of the business and it has paid off.

The shop is equipped with two
turntables and recording heads that
are kept busy all day long in irans-
ferring collectors’ disks to the new
speed. One customer has duplicated

Victor Plugging
“Treasure” Via

Kidisk Album, TV

NEW YORK, Aug, 5—The co-op-
erative exploitation program Iinsti-
gated by RCA Victor and Walt Dis-
ney in conjunction with Cinderella
late last year will be followed once
again with Treasure Island, The flick,
based on the Robert Louis Stevenson
story, is Disney's first effort featuring
all-live actors, and Victor's kidisk
picture album follows the film close-
ly. Moppet star Bobby Driscoll is
featured in both,

During the past month there have
been preview showings in key cities
for record dealers, and ready-made
mats and window display materials
have been shipped. The drive will
hit its peak in September with heavy
radio coverage and an opportunity
for.dealers to participate in Disney’s
national treasure hunt, which offers
$500,000 worth of prizes thru tie-ups

between local newspapers and mer-
chants.

Victor’s contribution to the push
will be channeled mainly thru radio
and TV, The album will be plugged
on the Kukla, Fran and Ollie show;
the Children’s Storytime program,
which goes out on 85 stations, plus a
new morning RCA Victor-sponsored

show starting in September. There
will be spot announcements over six

NBC-affiliated stations in as many
key cities, Victor will also run week-
ly bulletins in its house organs, and
will send out a series of teaser post-

cards advising dealers of the coming
loot,

Int’l Files Against
Hill & Range, Wills

NEW YORK, Aug. 5.—Charging
that Rag Mop is an infringement of
International Music Company's un-
published tune, Get That Mop, written
in 1946 by Henry (Red) Allen, In-
ternational this week filed suit in
U. S. District Court seeking an in-
junction against Hill & Range, Inec.
and Bob Wills Music Company. Rag
Mop was published and recorded by
the defendants in 1950.

Complaint also charges Decca and
its subsidiary label, Coral; Capitol,
RCA Victor, London Gramophone
Corporation, Mercury Records, Regal
Records and Bullet Recording &
Transcription Company with alleged
infringement,

In addition to the injuncétion, suit
asks for damages sustained, plus an
accounting of profits derived from the
alleged infringement. It is also re-
quested that copies and molds of the

the suit,

|

tune be impounded for duration of | and Gillette will temporarily assist

his collection of over 8,000 disks,
another ig in the process of switching
over 5,000 platters, and many schools
and libraries are taking advantage
of the Bell service.

Prices charged for the duplicating
are at a level with standard LP
prices, but the Music Box owmers
have developed their own technigues
and some of their own equipment so
that they ecan get more music per
side than nost LP's offer. For $3.85
the Music Box will transfer 12 10-
inch or eight 12-inch platters brought
into the shop on a single 10-inch T.P
record. For $%4.85 the customer can
have recorded 16 of his 10-inch disks
or 12 12-inch disks on a single 12-
inch LP. Undrr the technique de-
veloped by the brothers, they get 264
lines per inch.

The basic equipment used by the
Music Box is made by Rek-0-Kut,
with several design changes deve!-
oped by the Bell brothers. The am-
plifier used is a “souped-up amp”
griginalljr taken from an Aerion juke

0xX.

The brothers first entered the re-
tail record business in 1941 when
they added $5 worth of used disks
to their stock of used magazines and
books. Eventually the disks took
over all the space of the small store
which still does a good business in
selling pop, classical, joreign lan-
guage, jazz and folk records, Spanish
disks are heavily featured, since the
brothers were raised in Cuba.

Personal Collection

Since 1941 the Bell brothers also
have been building their own per-
sonal disk collection to the point
where it now totals over 40,000 disks.
Among the rare items in the Bell
collection are complete diskings of
The Beggar's Opera, Berlioz’ Dam-
nation of Faust, Manon and Monte-
verdi's L’'Orfeo. The Bells claim to
own every complete opera that has
ever been recorded. Their jazz col-
lection includes ancient diskings by
Louis Armstrong, Bix Beiderbecks,
Bessie Smith and King Oliver. They
also claim to own one of the ex-

tremely few recordings of Rudolph
Valentino.

The Bells’ collection of Spanish
records and their famlillarity with

the language led them into another
field of the music business a few
years ago. They started placing juke
boxes in Spanish-speaking locations.
At present, Joe operates the retail
end of the business, while Max de-
votes his time to handling the route
of 50 music machines.

Lee Gillette Shiftiug
To Capitol Pop Dept.

HOLLYWOOD, Aug. 5.—Lee Gil-
':Iette, Capitol Records’ Western art-
1st and repertory director, transfers
to the pop department to work with
Lou Busch and Jim Conkling, Cap
vice-president, according to an an-
nouncement by the latter. Gillette
temporarily will retain supervision
over some of the artists he retained
in the Western-hillbilly field—these
artists being specifically those who
also have a pop following,

Western-hillbilly department will
be supervised by Dee Kilpatrick, who
headguarters in Nashville, center of
this music category. Ken Nelson, who
has supervised Western-hillbilly tal-
ent on Capitol transcriptions, becomes
publishers and artists’ contact on the
West Coast. No lessening of Coast
Western-hillbilly cutting is envisaged,

Nelson in any advisory capacity.
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Playhouse Ups
LP’s to $1.49

NEW YORK, Aug. 5.—Donald Ga-
bor has discontinued his 99-cent Play-
house long-play line, but will retain
the label for new LP's in three price
classes starting at $1.49. The low-
price series, including 23 disks, was
first offered to distributors a little
over two weeks ago, According to
Gabor, the move was necessitated by
the new shortage of raw materials,
most notably vinyl. He will, how-
ever continue with his 99-cent Rem-
ington series, which is sold direct to
chain and department stores.

Gabor has now organized his three
labels along these lines: Continental
will specialize in LP classics, mainly
unknown works performed by name
artists, and retailing at $3.85 and
$4.85. Playhouse, which like Conti-
nental will be sold thru distribs, will
have a 10-inch pop series at $1.49, a
10-inch eclassical line at $1.99, and a
12-inch series at $2.49. Material in
the longhair series will be drawn from
reasonably well-known works, most
of which are now available on regu-
lar price labels,

Remington, which sells direct to
key stores, will keep its pop disks at
69 cents, and its classics at $1.49 and
$1.99 for 10 and 12-inch respectively.
Repertoire will consist almost entire-
ly of pop-classic “warhorses.”

Gabor left for the Coast Friday
(4) to line up new department store
accounts there and in Texas,

Smith Bags Foreign

Music Sound Tracks

HOLLYWOOD, Aug. 5. — Jack
Smith returns to the Coast August 8
from an European trip, toting with
him musie sound tracks of eight songs
recorded in Paris by Bernard Hilda's
ork, Material was cut to Smith's spe-
cifications with the crooner to dub
in voice tracks in Hollywood.

Platters were made as an Iinde-
pendent venture, with Columbia
Records holding first refusal rights,
If tunes entice Columbia, diskery will
release in album form.

JOYCE WEST’N JAMBOREE

PHILADELPHIA, Aug. o —With
his booking stable rich in Western
recording names, Jolly Joyce, local
talent agency head, has whipped to-
gether an RCA Victor Western Jam-
boree for park, fair and celebration
bookings. For the name-studded unit,
Joyce has put together Elton Britt,
Rosalie Allen, Texas Jim Roberison
and Jesse Rogers and the 49'ers. At-
tractions are being booked individu-
ally and collectively with Elton Britt
and Rosalie Allen serving as a boy-
belle folk team for selected bookings.
Bookings for the entire “Jamboree”
unit are being confined to August and
September dates,

Sherman and Howe

Form Cleffer Team

HOLLYWOOD, Aug. 5.—Veteran
tunesmith Al Sherman, who penned
You Gotta Be a Football Hero, among
others, has teamed up with George
Howe, whose cleffing of Down the
Lane is currently riding the alr waves.
New team has started off by peddling
five tunes to as many different pub-
bers in the last several weeks.

New Sherman-Howe sales include
Aunt Martha's House, bought by Walt
Disney Music; Acapulca Polka, Henry
Spitzer Music; Why Pretend, Jewel,
The Polkarina, George Simon, and
It's So Easy To Break a Heart, ped<
dled to Southern Music. A sixth tune,
The Pigskin Polka, is still unplaced
but has been cut by Gordon MacRae
and Frank De Vol on Capitol,

Sherman’s long list of credits in-
cludes such vintage pieces as Fotatoes
Are Cheaper, Save Your Sorrow aad
Over Somebody FElse's Shoulder.
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