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Sports TV Heebie jeebie
Proves Radio Web Jackpot

AGVA STUDY A SHOCKER \

Average Turn Earns -

Only $2,000 Per Year

NEW YOREK. Nov. 1. — The
average yearly earnings of aclors,
on # pountry-wide basis. is only
about $2.000 a vear. This i= true
in spite of the fact that some per-
formers — the Berles, Thomases,
gle.. somelimes mioke three times

that much for o single appearance.
{These [igures were revesled In

Hotelevision
Ups Take in
Room Service

NEW YORK. Nov, 1l.—Install-
mg TV selz in hotel rooms ups
room service take as much ps 20
to 25 per cent. according to o sur-
viey laken a8t New York's
Hotel, That other hotels
o make the move wis also evidemt
thisr week, as hostelry execs
jammed the booths of TV exhibil-
lors at the National Hotel Exposi-
tion which  cloged here vester-
dav 110)

The Shelton
by Fact
Hi="Trl e

SUrVEyY WhE Laken
Fihders., Inc., for Tele-
loenl TV leasing com-
fConimued on nage 101

Million § Suit
Vs. Montgomery

CHICAGO, Nov. 11.—A $1.000,-
QO el sl woae lled in Circult
Court here Friday (10) against
Robert Montgomery, ABC. and
the Lee Hal Company by Stute
Sen. Willimm J. Bolehle Connors
A fTourth defendant is Mrs. Mar-
jurie Letts, Connors’s rival for a
SUlite Sennte seal in thi= week's
cliection

Connars charged that Montgom-
ery, with the help of Mrs. Letts,
Biamed him for “wholesale law-
lessness, gambilers, prostitutes,
crooked cops and corrupt paoliti-
cians.” In Mantgomery's Oclober
2E  broadeast Monigomery also

(Continued om page 49)

WCTU Suspects
Big TV Beer Plot

CHICAGO, Nov. 1L.—The Wom-
en's Chiistinn Temperance Union
{WCTLU) sotinded off thiz week
against Columbia University for
allowing the name, Pulitzer Prize

Flayghouke, 1o be used on the TV
series aon ABC. Mrs. D. Leigh
Colvin, president of dry crusaders,

cialled on Columbia “to withdraw
the universily's behind-the-scenes
co-operation in a series of tele-
vision beer programs and returmn

{Continued on page 49)

Ehi=lll.'m|
nre sel |

Clear Channels

B study made by the :“er*:n*uh'
Guild of Variety Artists (AGVA)
based on nationwide reports. |

The analvsis was made to esti-|
mate the union’s take on the 1 per
cent weekly salary tax which poes
into effect February 1.

The national weekly ncome is
$76, tho it can't be computed on an
annual basis because the average
playing time i usually 20 m:r:-k::.l
Here and there =zome of this i!—il
hypoed by club dates, and in some |
cases by TV shots. But in the lat-|
ter enses it applies onlvy to stan-|
dard acls working in and around |
New York, Chicago and other large |
areas of population |

The best job opportunities exist |

in New York with it 110 cafes|
deattered thru the [ive boroughs |
that include the big name spols|

on the Stem. Major portion of these
clubg are in Long Island. Brook-
lyn and the Village. In most cases,
however., they play acts only on
week -ends, Their minilmumes,
which In most cases are also the
maximums, excep! where names

{Continued on page 42)

Cuban Kowfow
May Hurt U. S.

WASHINGTON, Nov. 11 As The
Narth Ameriean Regionnl Broad-
custing Agreement (NARBA) con-
tabb moves toward & wind-up here,
. S ooneessions 9 Cuba are
threatening lo wipe oul clear-|
channel elpssifications of three ma-

(Continued on page

41

OLD-TIMER
INSURANCE

PHILADELPHIA, Nov. 11.
—Two of the top musicals
headed for Broadway have
fortified themselves with sub-
stantial shots of old-timer ap-
peal,. Guys and Dolls has an-
cient dance star Pat Roonev,

Football,

Concern Over Gate
Receipts Growing

Baseball, Boxing
Back to AM and Help Nets Fill Time

Swing

obviously already are worrving
about a possible drop in the over-
all take,

There are other straws in the

cagl in the father role, and - .
Out of Thiss World leans By Sam Chnase
heavily on the long-legged NEW YO ATl tnel
comedics of gﬂtcr:m Charlotie dications lltﬁﬁl\f{i?tvlplahlt&d”t; a
Elr;;";:jmni:j A3 h:_f‘:_ irﬁ;"'hm'?é marked decling in the number of

v sinmtal sport ents t Wi '
both the vets score show- | hey > Cucois lo be telovised in

1951, while petwork radio simul-

stops, Rooney with a soft-shoe | nequsly seems in for a period

bit and warbling This [ Wish

: of rebirth n itg alrine of suck

You, and Miss Greenwood paT SRS - X

wilth an ecoentric dance and : . ;
With anpguished screams rising

vocalizing on Nobody's Chas-
inp Me. 7 ifrr.-m all quarters about damage

| done to gate receipis by video, AM

| execs meanwhile are finding sports
alrings filling some of the billing

gaps coused by tele
iy ,_Iur' L ST Y

Major indication of the serious-
ness of the situation is the con-
gideration by Ned Irish, panjan-
drum at Madison Square Garden,
of setting up o sperial promotion
department to campaign for in-
person altlendanee at Garden con-
tests. This comes at the very on-
set of the Garden's winter season,
with lucrative TV deals made for
plek=-ups af virtually all events
by WPIX an DuMont here. De-

NEW YOREK, Nov. 11. — Fasi |spite this revenue, Garden toppers
bust-out . Phil Harris's RCA
Victor disking of The Thing,
written by the fArm's artist :mri'DUkE & D”Chess a

réepertoire director, Charlie Grean. -
has tradesters mulling what SEeems |
[0 bE mperceplible,

bu* nevertheless growing trend

in the record business.

The trend, in §'s earliest stages,
eemeE o be marked S5y an nelis
nation on the parlt of the plotier
makers to depend to an evers |
greater extent lor the rayw ma-

Radio Mr. & Mrs.

NEW YORK. Nov. 11.—Charles
| King, New York radio packager,
1= reportedly negotiating a deal for
the Duke and Duchess of Windsor
to record o transcribed Mr. and
Mrx. show,

King currently iz syndleating
_ _ the Rudy Vallee show and Gloria
terials of their product on staflers Swanson program to stations across
rather than ||I;I.'|:-1£if‘ .‘-l:.1I.II'L'|-_‘.‘= This L he '..'"I.III|.I'-
secms to apply to artists as well | percentage basis, and it’s prabable
as tunes. it develops, it would | that the roval eouple would be set

{Continued-on page 1) iup on a -4|‘|:1| ir plan

g sometime

TV wind, too. The National Box-
ing Association (NBA) this week
reportedly was considering a rec-
ommendation that events, if lele-
vised nt all, should be aired via

(Continued on page 4)

Screen Song

Writers Eye

—-

on o guaranteg-plus|

Sharkey H

as TV on Ropes

In “Privacy” Court Test

NEW YURK, Nov. 11 Lee
Eastman, of Spring & Eastman, |
attorneys, may have sel a precedent
this week which will alter drasti-
cally at leg=st ane type of lelevision
programing. That would be the
kind of program bullt around
films of pre-television major and |
'|||.}'I.—!~n—:|1.:1jm' :j:ll:::l'!ll!l..'l evenis

Precedent stems from the
charging invasion of privacy
damages of $300,000 on the
of Jack Sharkey, former hi_‘:n:.-v-
weight title holder, filed in behall |
of the ex-champ by Eastman.

In the United States Southern
District Court this week, Judge
McGohey rejected a motion for
dismissal on the part of defense
attorneys for the National Broad-
casting Company (NBC): Ches-
brough Manufacturing Company,
which sponzored the series,

'1r1-:i

Greatest Fighta of the Century, and
the Clayton agency, which placed

the business on NBC

Fejection of the motion for dis-
missal by the court clearly estab-
lishes that ther= {5 8 right ol
privacy Involved in the showing
such nld films, according to Spring

'YOUNGMAN'S
HORSE ROOM

& Eastman, and the only thing 1o
be determined at this point i= to
what extent privacy has been
| Invaded and what damages should
be paid.
wiould not be settled until the
case finally comes to trail (if cnd
when it does—there 15 always a
pos=sibilify thal suih issues
be settled out of court)

In, the meantime, the probiem
to networks, sponsors and agencles

’ ¥
Lf:h“hnxg]}z‘:ﬂ. ?E?Lnté lnm which have bought similar shows
of placards posted in the | %% highlighted lcst week when a
% Brogdwuy area by Henny 11|11IJ:[-J|I suit was filed in behalf
Youngman, currentiv at the of Tony F““?;':""ET' The effect of
Strand, to take advantage of | he courl’s rejection of the defense
election day and the local |Motion for dismissal is to throw
pnlice-bunkt-ﬂ seandal. Plac- into open gquestion fie use of any

old films which have been, or are
currenily being “own, involving
athletes in any filed, or for that
matter, figures in the public eve,
In or out of the sports-éntertain-
ment business.

ards showed a photo of Young-
man and read:

“Vote for city bookmaker—
Henny Youngman, Bring your
votes to the Strand Theater.”

French SACEM

NEW YORK, Nov. 11.—Back-
ground writers and tunesmiths be-
longing to the Sereen Composers'
Association (SCA) are reportedly
exploring the possibilities of join-
ing the French performance soci-
ely SACEM. Under the congent
decree, members of the American
society of Composers, Authors and
Publishers (ASCAP) are ome-
powared to assign forclgn rights 1o
the forelgn society of their choice.

It"s a matter of record that back-
ground cleffers have been very un-
happy with ASCAP's disposition
of revenue earned by movie muzgic
pbroad. In 1947, for example, some
half-million dollars turned over to

(Continued on page 12)

Legit Kicks

—

Off Drive

NEW YORK, Nov. | L.—Pick-ups
by shaort wave from all over the
globe of top forelgn legit stars
for a giant network rodio series
are part of the plans to augment

This question, of ~ourse, |

colld |

a year-lordg bi-centennial celebra-
tion In 1841, marking a 200-year
span of living theater in Americs
(1761-1951). The celebration will
e the League of New York The-
aters” (LNYT) opeéning pun In a
campiign to revitalize country-
| wide legit theater-going. HRadio
and TV are expected to be widely
wstd In the campaign, with WNBC.
New York, :11IT-:4EI'_'.' planning &an

(Continied on puage 461

‘Nash and Coward
Col. Disk Team

NEW YORK, Nov. 11.—The tal-
ents of Noel Coward and Ogden
Nash have been employed by Co-
lumbia Records for an unusual
disk treatment of a classieal work.

The work is Saint-Saens's Car-
nival of the Awnimals, to which
Coword recites a sel of verses

{Continued on page $9)
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by Joe Csida

Backstage

" We have a 45-yvear-old, one-armed office boy named Charlie
Rubenstein, among whose duties is circulating the mail around the
shop, He came in a couple of weeks ago, stooped over as tho he were
carrving gold bricks. As it turned out, he was, At least one, He dropped
the 20th anniversary number of a daily Hollywood trade paper on my
desk, and when the phone, calendar and other assorted items stopped
rattling, 1 started to leal thru it. The pages aren't numbered and 1
didn't count them, but there must be 800 or 700 of the prettiest glossy
paper pages in the book, Most of them consisted of somebody's name
and /or photo, with an occasional “congratulations,” spicing up the text.

Nothing New
All this, of courze, is nothing new, There have been scores of novels
or consumer magazine pieces aboul Hollywood in which the writer has
decried the steps leading up to the publication of a tome of this type.
But I can't see it as something in the Viewing With Alarm depari-
ment. About 10 years ago The Billboard published the last of its holi-

day greelings and anniversary numbers,

It was an oh-such-a-soft-

touch. No big editorial problems, no elaborate, expensive sales presen-
tations; just “Hey, Bud, it’s our umpteenth anniversary, ya wanna buy

an ad?™

We didn’t give it up for any holier-than-thou reasons., Having as/|
much an affection for a deollar as the next guy, we qguit celebrating !
our anniversaries at so much per page ad simply because we thought |

we could do better by restricting our special issues to pood, solid busi-
ness-like propositions. We believed that if we really dug for stuff that
would interest and be practically useful to a selected segment of our
readers, and developed substantial and valuable bonus eirculation for
advertisers, we could sell a lot more advertising to a lot of people who
would be happier about getting their money's worth, than we ever
eould be asking actors and show business firms to congratulate us each
yvear at $400 or $500 per happy birthday.
Specials With Sock

And so it developed. A couple of months ago we published our
annual Disk Jockey Supplement. It was loaded with editorial features
which were designed to, and we know did, help thousands of disk

jockeys in every phase of their
work. It was also somewhal
loaded with ads in which record
companies, artists, music publish-
ers, songwriters, et al., did a
down-to-earth business-like job of
plugging their wares with the
jockeys., Not a congratulations
or happy birthday, Billyboy, In
this issue.

Next week we have a similar
such special supplement for the
fairs. Here, too, thousands of edi-

torial ‘man-hours have gone into

making it a practically useful hunk
of business literature for fairs,
carnivals and other cutdoor show-
men. And here, too, you will find
scores of pages of advertising in
which somebody is offering some-
thing for sale to a ready-made
editorially stimulated, regular
plus-honus audience.

We have specials, too, as most
readers know, for juke box opera-
tors, merchandize men, retailers,
radio, legit, et al. But everyone
of them is an information-packed
volume put together with much
thought and sweal. And the cir-
culation and ad departments give
equal guantities of the same com-
modities to the task of developing
an audience and copy that will
give the guy who buys an ad a
legitimate buck’s worth.

Quict Birthdays

Then we take a little of the loot
we make out of those specials and,
comme our anniversary, we buy a
nice, gquiet drink io celebrate. You
gather, we hope, we have no fond-
ness for commercial happy birth-
days. But the Viewers With
Alarm leave us cold, too. Charlie
will continue (o deliver the anni-
versary gold bricks as long as
show business, individuals and or-
ganizations alike, lack the guts to
tell a trade paper guy, “Nuts, I
don't want any "cause 1 don't think
it's worth it,"

Nov. May Be
Worst Month
In TV Sales

NEW YOREK, Nov. 11.—The TV
sales picture grew exceedingly
dark and dismal this week, with
prospects for the next few weeks
seen as progressively worsening.
It is the considered opinion of local
tradesters that November may be
one of the worst selling months
in several years. Local distribu-
tors and dealers are literally
frightened by next week’'s public
showings of the CBS color system,
and not even the Chicago court
action against the Federal Com-
munications Commission (FCC)
{see other color stories this issue)
ruling seems to alleviate the fright.

Dealers report that sales have

{(Continued on page 10)

The Redhead Will
Lead Off CBS Tint

NEW YOREK, Nov. 11.—Arthur
Godlrey will become the first
name to appear on the CBS color
network. He will be programed
Monday (20), 12-12:30, with a Ha-
wailan show which will also be

piped to Washington on that day. |,

Later other cities will be added.’' !

TV-FILM-AFM
DEADLOCK IS
FAR REACHING

Nets' Spt:.lkEEmun,
Opposes Royalty as
Fatal Move

-~ NEW YORK, Nov, 11. — The
impasse beltween the TV industry
and the American Federation of
Musicians { AFM) on the matter of
setting scales and conditions cover-
ing the use of film on television,
shows signs of developing into a
deadlock of major proportions,
The industry-wide TV film com-
mittes, which includes networks,
film companies and indie pack-
agers, has consistently pone on
record as being opposed in prin-
ciple to the 5 per cent royalty
which AFM President James C.
| Petrillo has been insisting upon as
|part of any film-TV pact.

But the depth of the opposition
to the royalty principle was not
fully revealed wumtil %his  week,
when a spokesman for the ret-
works elaborated the thesis that
network acceptance of the royalty

(Continued on page 16)

Washingfon Once-Over

WASHINGTON, Nov. 11.—Con-
gress's lame-duck session which
pets under way later this month
will be a burial ground for pend-
ing amusement legislation and
most other bills. No more than a
handful of bills of any kind, will
be debated. All others will ex-
pire on the shelf, and must be in-
troduced again in the 824 Con-
gress to receive further consider-
ation,

To be junked areé such pending
showhiz proposals as reorganiza-
tion of the Federal Communica-
tens Commission (FCC) lLimita-
tions on network time, a ban on
radio-TV station ownership by
makers of electronic equipment,
price limitation on air time sold
to politicians, creation of a gov-
ernment-sponsored balle l-opera
theater, construction of a legitimale
theater in Washingion as 4 memo-
rial to Franklin D. Roosevell, and
banning air and press plugs for
liquor and beer.

Probably all of these bills will
be reintroduced soon after the
new Congregs canvenes in January,
Only the bill to reshuffle the FCC
appears to have a chance of en-
actment next year.

The brawl] between indusiry and
the FCC over color televizion is

FROM GUAM TO

PYONGYANG

Air Force Raves “Magniiicent”
Job of Bob Hope Troupe at Front

TOKYQ, Oect. 30.
Jet-propelled Hope swept recently
over Japan and Tokyo. It was the

Bob variety of Hope, of course.

Flying in a U. 5§, Far East Air
Forces T-33 jet airplane, the comic
set a fast pace for his company by

appearances in hospitals and troop |

areas in Southern Japan, air strips
and troop econcentrations far up

in Korea, in theaters, evacuation
airplanes, street corners, muddy

company sireets and tent cities,

He was flown by Capt. John J.
Kropernick, Newark, N, J., wind-

{Delayved)— |

-

S i
S
A i

e

ing up each hop with a few ap- &

propriate remarks about his trip.
The rest of the troupe followed in
air force transports, The enter-
tainment crew numbered more
than 50. It included Marilyn Max-
well, whose blond beauty was
equally as popular with G.1's a=
Hope's anlics; Les Brown's “band
of renown': the Tavlor Maids-
Jinnie, Pat and Bev; cowboy
crooner Jimmy Wakely: Judy
Kelly, acrobatic dancer; Bernard
Bradley and Udell Johnson, the

“High Hatters" dance team and ||

others,

standout Tour

From a performer's standpoint,
it was a standout tour. Audiences
ranged up to 7,000 entertainment-
hungry United Nations troops. Re-
action was as good as expected—
laughs don’t come easy in a com-
bat zone, but when they come, they
roll in waves, In Southern Japan,
7,000 started four hours before
show time, cramming themselves
into a makeshift football stadium
near an air force base from which
the war was fought the first 10
dark days after the Communists
plunged across the 38th Parallel.

From the opening notle of music
by the full Les Brown orchestra
to the closing puns by the comedian
with the famed =ki-chute nose,
morale of troops got what it really
needed—bolstering. Prior to the

TRUMAN ON
LONGHAIR KICK

NEW YORK, Nov. 11.
President Truman is on a strict
longhair kick so far as his
music preferences are con-
cerned, according to composer
Rudolf Friml, who visited the
White House after the recent
ASCAP dinner in honor of
UNESCO delegates,

Friml told White House re-
poriers after a chat with the
Prexy that Mr. Truman doesn't
like “noisy™ music, preferring
such as Beethoven and Chopin.

Friml expressed regrets that
he didn't have an opportun-
ity to hear Mr. Truman play
the piano, Dem party spokes-
men have been spiking reports
that the Prexy was afraid to
audition before an expert of .
Friml's stature as a viclous
Republican canard,

| ]

basze,

BOEB HOPE AND MARILYN MAXWELL ham it up for the crew of
the B-29, Spirit of Freeport, which tlew 30 missions between Okinawa and
Korea, The Hope troupe played virtually all the Pacific isles and every Korean

“uf "-.\.-:-

Dffeinl U5, Alr Foree Fhoto)

evening show, Hope and his group
visited a station hospital near-by.

When Hope arrived there, a
Japanese orchestra, squeezed into
a beat-up jalopy, raced up into
the waiting crowd and began heat-
Ing out solid jazz. Hope leaped out
of his car, rushed over and told
the band to “beat it out. Hot!" He
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then did a comiecal jig. Japanese|

and American fang roared.

Once inside the hospital, the top
funnyman set a fast pace for his
troupe—he wanted to see all the
hundreds of patients, particularly
in the ‘*eritical wards.” Then,
slightly behind schedule, he velled
to breathless members of his show:
“Come on, let's go, I don't want to
miss anybody."

Sandwiched in between Hope's
visit was a frio to an air evacua-

(Continued on page 47)

West Goes West
With 10-Gallon,
6-Shooter Bang

PHILADELPHIA, Nov. 11,
The RCA Victor distributor party,
marking the departure of John
West for the West, was one of
the most elaborate, frolicsome
shindigs of the kind tossed in the
history of the music-radio busi-
ness, West, up till now veepee in
charge of public relations for the
RCA Victor division of Radio Cor-
poration of America, and presently
taking over the West Coast opera-
tions for NBC, will long remember
hiz farewell testimonial dinner,

Guests were outfitted with 10-
gallon hats and six-shooters, and
the speeches, edibles and polables
were like nothing previously seen
in this town, G_ues& included top-
pers from RCA Victor and its dis-

ibs, as well as from all segments

jor radio and music business.

By Ben Atlas

sure 1o gtir a number of lawmakers
to purple-faced oratory at Con-
greas's lame-duck session. A few
Jike Chairman Edwin C. Johnson
of the Senade Iniérstate and For-
eign Commerce Committee arve al-
ready clearing their throgts, and
the congressional record can be
expecled to receive many thou-
sandls of words on the subject.

Current feeling is that Congress's
sound and fury won't produce im-
mediate results, such as a full-
dress investigation of the FCC or
the industry, Chances are that any
serious proposals for an inguiry
will be stalled until the January
term. Meanwhile, the . spotlight
goes to the court hearing in Chi-
cago Tuesday (14).

T.-Il. Salid

The Taft-Hartlev law, target of
showhiz unions, is more firmly
entrenched than ever as a result of
the GOP sweep at the polls
this week. Altho President Truman
is still pledged to fight for the
law's repeal, the move will be
just a token one,

. Not only did the volers tuyrn’in a

, tally—told the

thumping wviciory for the Il'%w'i
| co-author, Ohio’s Sen. Robert ;
| (R... 0.), bult the balloting *sent
‘1o defeat such key supporters of
T-H repeal as Senate Labor Com-
'mijiee Chairman FElbert Thomas
'{D., Utah), Senate Majority Lead-
(er Seott Lucas (D, IlL), Senate
| Majority Whip Francis Myers, (D,
Pa.), sand Indiana Representative
| Andrew Jacobs {D., Ind), a for-
mer union lawver.

Sharpest attacks on T-H in re-
cent months from any union came
from the American Federalion of

| Muslvians (AFM).

Answer s “No" _

. First response to FCC's proposal
10 - céase NBC out of its dominant
TV position was an emphatic “no”
from WTAR-TV, Norfolk. The sta-
lion—an NBC affiliate, inciden-
Commission , it
wanis no part of any plan to pre-
seribe either maximum or mimk-
mum hours an oullel can tak
from any one web.

The Roster

Of two congressmen who were
nost vigorous In denouncing the
FCC for #s handling of the G. A.
Richards case, one was deleated
in this week's hustings.

Rep. Hugh Addonizio (D, N. J.)
was re-elected, but Rep. Anthony
Tauriello (D, N. Y.) was pitched
oul.

Defeat of Helen Gahagan Doug-
las in her California bid for the

enate deprives the House of s
best-looking showbiz member. He-
urned to Congress were Rep.
Arthur Klein (D.,, N, Y.} who is
considering sponsorship of a bill
to et disk rovalties for musiclans,
Frank Fellows (R., Me.) and Hugh
Scott Jr. (R, Pa.), both of whom
have sponsored bills to apply

(Coutinued on page 4%)
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WNYC PULLS SWITCH ON FCC---
EDITORIALIZES AGAINST IT!

NEW YORK, Nov. 11.—Not too long ago the Federal Com-
munications Commission (FCC) empowered radio stations to

editorialize on the air.

This week WNYC, the New York City

municipal station, took advantage of that decision to editorialize

—against the FCC itself,

WNYC's editorial was aired Thursday (7) night by the city's
director of communications and managing director of WNYC,

Seymour Siegel.

Noting that the FCC had refused to allow

WNYC to remain on the air after 10 p.m., Siegel commented
WNYC was forced to sign off “in spite of the fact that our sup-
posed interference with the dominant Minneapolis station (Ed.

note: WCCO, CBS-owned _station,

which is on the same wave

length) concerns only about 300 families in a remote corner of
Wisconsin who can get the same programs on their local net-

work affiliate anyway. . . .

WHNYC-FM continued airing election returns until around
1 a.m., and WNYC fad WINS, WNEW, WOV, WOR-FM, WWRL,
WMCA, and WHOM, all of New York, and WVNJ, Newark.

The city station traditionally has beaten all other stations
and news services with its election figures, which it accom-
plishes via its FM and poll pick-ups. Election tabulation pro-
cedure normally calls for funneling results of individual districts
thru Manhattan police headgquarters, but WNYC pget them even
before—thru a staff of 300 “watchers" stetioned at polling places

thruout the city

GEN.

MILLS 1ST ON CBS

COLOR TV BANDWAGON

NEW YORK, Nov. 11.—-CBS-TV
this week was in the enviable posi-
tion of having a firm order for its
first color TV sponsored video

show [rom General Mills, but not
being able to accept it until its
rates were set. The web has not
been able to decide what charges
for fime and talent are to be. Costs
will be kept to a minimum, how-
ever, so as to get sponsors behind
the medium.

General Mills wants .0 put on a
half-hour one-shot cooking show in
color late in November. Indica-
tions are that it will probably go
on either WCBS-TV, or at most a
limited network. The web has re-

ceived many inguiries from spon-
sors for color time, but the fact
that rates have not been set has
hampered the sale of its time. King
Horten was recently appointed to
Lake charge of CBS-TV color sales.

Altho the audience for any
sponsored color show will be
small, clients are figuring on cash-
ing in publicity-wise. The news-
paper:s and magazines have been
falling all over themselves to give
CBS color coverage and the result-
ant publicity will be more than
worth the cost to General Mills.
The New York World-Telegram,
for example, will publish special
color video listings on its radio-
TV page.

CBS-TV Gets Off Hot Seat:
Sells Stork Club, Sinatra

NEW YORK, Nov. 11.—CBS-TV
this week managed a first-rate
salvaging operation when it sold
two of its video packapges to get
itself off the hook temporarily.
Bulova purchased the 9-9:30 p.m.
gsegment of the Frank Sinatra- hour
Saturday show for five weeks
starting November 18, and Fatima,
it is reported, came thru with an
prder for two weekly half hours
of The Stork Club, the 7=-7:30 five
times a weeker.

The sales fook

the net's pro-

' graming brains off a hot seat. The

cost of the two packages to date
is cnnservatwe]y estimated at
about 250G.” The Sinatra show
comes in at $23,000 a week, the
total unsponsored cost to date be-

TWELVE ON FIVE
‘Ayer Spots
Local Shows
In 3 Weeks

NEW YORE Nov. 11.—N. W.
Ayer here placed 12 new local
TV shows for five sponsors during
a three-week period last month,
spotlighting the trend toward in-
creased agency activity in local
video programing.

The time buys, according to Don
McClure, agency exec, include six
programs for United Air Lines, five
of which are 15-minute sports
shows, with two on KNBH, Holly-
wood, and one on KING-TV,
Seattle; WGN-TV, Chicago, and
WTOP-TV, Philadelphia. The
gixth show is the Harry Owens
‘Hawaiian show on KTLA, Holly-
('wood,

The agency also negotiated
sponsorship of three football game
telecasis for the Atlantic Refining
Company on WNAC-TV, Boston;
WEBZ, Boston, and WPTZ, Phila-
delphia.

Other local sales include 80 re-
mote telecasts from Madison
uare Garden, on WPIX, New
ork, for the Webster Tobacco
Company; Tex and Jinx's New
York Cloze-Up, WNBT, New York,
for the Brooklyn Union Gas Com-
Enl:r. and a l5-minute household
ts show for Magna Engineering,

It ETTV, Hollywood.

ing 892G, Stork ran 70G before it
even went on the air.

The Bulova buy is regarded as a
holiday splurge, with perhaps the
possibility that the watch maker
may remain, if the program
catches on. Sinatra however is
having more than a normal quota
of production trouble, The crooner
will have used up three producer-
director combos Ly next we e
last flare up was between Sinatra
and producer Irving Mansfield
who was told by the singer to tell
off the production crew, and in-
stead, wound up telling Sinatra
of”. Marli Lewis has taken . er
as producer for the show this eve-
ning, but he is to be replaced by
dance director Jack Denchue, for-
merly of Metro-Goldwyn-Maver
on the next program.

If Sinatra doesn't make good
commercially, CBS-TV will have
pulled one of the prize boners of
the year in dropping its Saturday
night sports from Madison Square
Garden. After it had bought 26
evenings of Garden sports for
1250, the contract was turned over
to DuMont at a loss. DuMont has
zince sold all except 15 minutes of
the two and a half hours from the
Garden.

CBS-TV TOYS WITH PLAN
TO BOOST TALENT ROSTER

Video-Radio Circuit Deal Seeks To

Package Names

NEW YORK, Nov. 11.—In a
move to naill down an even
stronger roster of names than it
now has, CBS is experimenting
with a new “TV-radio circuit"
deal to offer top talent. In essence,
CBS instead of trying to book stars
for one show, is offering a com-
bination radio and video pack-
age, with a minimum of four shows
gsald to be involved in the offers
now being made to the stars.

The first goal in the web's new

Report NBC
Still Wants
Out of Center

McConnell Denies
Despite Fact It
Is Too Large

NEW YORK, Nov. 1l.—Despite
a denial by NBC President Joseph
H. McConnell, -eports persisted
this week that the network is try-
ing to get out of its lease on Center
Theater, New York. NBC signed a

three-year lease for the house, pri-
marily for television originations,
a few months ago, and since then
has spent. reportedly, at least
$300,000 remaking the large a-
pacity theater.

Principal drawback with the
center is said to be that it's so big,
that neither -adio nor TV stars
want to work there. Jimmy Du-
rante, for ex:c nple, rehearsed at
the Center, but then the entire
show had to be moved to the In-
ternational, whence the program
alred. Fred Allen is glso said to
have taken exception. The general
argument is that the Center is so
biz—it seats " 'i4, that it's impos-
sible to *“play" it properly for
brocdeast media. If focus is cen-
tered on the home audience, there's
no theater ronetion, +ad vice versa
Result is that a performer, it's

{Continued on page 9)

WHODUNIT
COLOR PLUG

NEW YORK, Nov 11.—
CB. is leaving no show un-
turned to get in those plugs
for color TV. This week,
one of the web's whodunits,
Suspense. even managed tr
score a point for tinted video.
Hero of the show was a tele
service man, and his girl
friend's pop said to him in one
scene! “How's your job, son?
I sure wizsh I'd gotten into
television. It's really getting
big. with color here now."

on Each Medium

strategy is to land Hollywood
names, with pitches being made
to” Jimmy Stewart and Marlene
Dietrich. Another aspect of the
maneuver is that it will enable
Columbia to compete videowise
with NBC-TV, which—with its
Jimmy Durante, Eddie Cantor,
Fred Allen, Martin and Lewis, J ack
Carson, Danny Thomas, Sid Cae-
sar comedy line-up—has taken the
play away from CBS starwise.

Not Like Other Deals

The CBS plan should not be con-
fused with package deals made by
the web on exclusive contracts.
These deals encompass radio-TV-
recording deals; the new gimmick
would bring actors in for a number
of shows, giving CBS exclusive
guest-star rights for only a brief
period.

The move will also shave
talent costs for the net. Current
practice, for example, is for two
CBS-TV packages to compete
against each other for actors which
naturally substantially increases
the talent bill for the web.

Initial r:action to the idea among
the larger talent agencles has
been favorable. The package not
only would put more dough into
the - entertainer's hands for the
deal, thus giving agencies even
larger commissions, but it would
short-cut the numerous single shot
booking arrangements, cbviating
the usual amount of repetitive de-
tail work.

BBDO Has Own

Batten, Barton, Durstine & Os-
born (BBDO) already has a "TV-

radio circuit” of its own. A few
of the top agencies who produce
their own AM and TV packages
will be able to make similar deals.
And if CBS-TV can work out the
arrangement, insiders believe,
there is no reason. that NBC-TV
can't follow suit.

It is understood that Ann Nel-
son will secure the Coast talent
for CBS-TV and Henry White the
Eastern names.

Kopf May Go
Back fo Chi
To Top NBC

Showerman Seen

In Line for V.-P.
Post in San Fran

NEW YORK, Nov. 1l.—Harry
Kopf, NBC's AM sales head, will
take over direction of NBC's Chi-
cago operation, according to au-
thoritative reports. Meanwhile, I,
E. (Chick) Showerman, who now
heads NBC in Chi, will be named
vice-president in charge of NBC's
San Francisco station, it is said.

Attempts to confirm the reports
were fruitless this week-end, with

(Continued on page §)

RCA Wins Five Supporters
In FCC Color Decision Battle

CHICAGO, Nov. 11.—As law-
yvers prepared for the opening ar-
guments in the RCA-FCC battle
in Federal Court here Tuesday
(14), three manufacturers, a labor
union, and a TV service associa-
tion flled petitions to intervene
t:r:nI the side of RCA against CBS
colar,

The petitions were filed Friday
(10) by Local 1031, AFL Electri-
cal Workers Union, the Television
Installation and Service Associa-
tion, representing 23 Chicago
service companies; Radio Crafts-
men, Inc, Wells-Gardner Com-
pany, and Sightmaster Corpora-
tion, all manufacturers.

Judge Philip L. Sullivan, who
will hear the case with Judges J.
Earl Major and Walter Labuy,
warned lawyers to bring all their
findings of fact and conclusions of
law to court Tuesday. He said
that a decision might be given
from the bench because of the
emergency nature of the proceed-
ings,. He said he would rule
Tuesday on the petitions to inter-
vene,

The union said it has an inter-
est in the case because of its 18,-
000 workers in Illinois TV plants.
The local charged that chaos and

SO SAYS RICKEY

Color TV Productions Cost
Less Than Black and White

NEW YORK, Nov. 11.—Color
television can be produced at less
cost than black and white video,
Fred Rickey, executive producer
for the CBS-TV color unit stated
this week,

With 750 hours of experimental
color programing already under
his belt Rickey said that the en-
hancing quality of color was the
factor I%111:]1 made for cheaper
production, In color a flower drop-
ping into a pool, the essence of
simplicity, would be worth watch-
ing, but in black and white would
not have any eve b?peal In order
to achieve impact black and white
generuiliy goes to costly produc-
tion, Rickey believes. or, he
says, won't have to.

No program element will add to

color costs, excepl possibly special
effects, Rickey believes. Since sets
and orops are already made in
color, un}:,r the correct hue must be
selected for colorecasts., Color in
essence pontributes substantially to
the betterment of programing. In
the color Pagliacei produced In
Washington Rickey used a striped
hot dog wagon as background for
a song from the opera and it was
enough to entrance the viewers, he

says. Color allows the minutest re-
actions of actors to be seen.

From the sponsor's viewpolnt,
the advantages of color are obvious,
according to Rickey. Their prod-
ucts will be on display in all their
attractiveness. The single addi-
tional cost might be the stipend for
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color films employed for commer-
cials. Live commercials will not
cost more.

ickey said that he never found
any kind of black and white pro-
graming whick couldn't be done
better in color. In Washington
CBS-TV programed fights, dramas
and musicals in ecolor for the FCC.
The web’s philnsuph{ is to take
video programing, at its current
stage of development, and carry
the ball even farther forward in
color.

Among the CBS color shows be-
ing blueprinted now are a remote
from the Museum of Art, a puppet
show, a children’s theater group,
probably one of Fordham's re-
maining football games mﬂ a
fashion pmgram. '

confusion would result in the in-
dustry if CBS color were put into,
effect. They predicted wide-
spread lay-offs of workers

ABC-TV Sells
2 Shows for
Sun. Schedule

NEW YORK, Nov. 11, — Two
more video shows were sold this
week by ABC-TV. The Ranger
Joe Cereal Company bought the
noon to 12:15 p.m. time Sundays
on 19 stations for a kid show titled,
appropriately, Ranger Joe, ‘ﬁ.?mce
of Prophecy, which already bank-
rolls a religioso stanza on ABC
Sunday night at 9:30 p.m., also
has been set for the 12:30 to 1 p.m.
Sunday period. The show will be
called Hour of Faith,

Lamb & Keen, of Philadelphia,
is the agency for Hnﬂuer Joe. Both
shows tee off December 3 Four
TV renewals, also set by ABC this
week, include Packard's Holiday
Haotel. Best Food's Penthouse Party,
Ironwright's Hollywood Screen
Test and Bendix's Chance of a
Lifetime.

2 Agencies Woo
Rich Hunt Foods

Account on Coast

NEW YOREK. Nov. 11.—Warwick
& Legler and Ruthrauff & Ryan
this week were out on the Coast
making overtures to the Hunt
Foods account, The $2,000.000
client is still being serviced by
Young & Rubicam (Y&R), but has
been shopping for a new affilia
tion for the last several months

It iz reported Hunt Foods is un-
happy because of a belief it has
been overlooked by Y&R in favor
of som<ns1:XMLFault xmlns:ns1="http://cxf.apache.org/bindings/xformat"><ns1:faultstring xmlns:ns1="http://cxf.apache.org/bindings/xformat">java.lang.OutOfMemoryError: Java heap space</ns1:faultstring></ns1:XMLFault>