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Record Business Spirals
Sets Fast Industry Pace

so-miL WRONG, | (CBS-TV Lures

~ ROSE QUITS

F;,. NEW YOREK, Dec. 1.—The
. Billy Rose column, Pitching
Horseshoes, running in The
Daily News and other pa-

s for the past few years,
will sing its swan song with
the Monday (4) issue. Rose,
who is recovering from a min-
or aperation, siid, “The doc-
tors have been waving cardia-
grams at me and waming me
tao take It easy. And besides
I have a couple of bucks" The
column Piltching Horseshores
started as puid sds to hypo biz
it his Diamond Horseghoe Re-
cently thru the Bell Syndlcate
the column had a readership
af over 30,000,000 spread thru
the U. S and 38 foreign coun-
tries

506 Windfall
For Scripters
In Fresh Pact

NEW YORK, Dec. 2—A wind-
fall which may total up to $50,000
will benefit radio writers as the

 reaull of an agreement reached
week by the Radio Writers”
(RWG) and the networks.

«
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Top Scripters
From H'wood

Signs 8, Sees Big
Expansion as Door

Now Stands Ajar

NEW YORK, Dec. 2-—CBS-TV
is in full swing in a concerted
grive to lure top Hollywood script-
ing talent into video writing ranks
and in the past several weeks has
succeeded In getting eight to ac-
cepl assignments. As a result, the
network anticipates that it will be
ahle {o expand lts Coasxt writer
ranks rapidly now that the door
has been opened,

Among the scripterzs who have

written récent CBS-TV shows are |

Mankiewics,
Hy

Catherine
Kraft, Sig Herzig,

Herman
Turney,

Doris Gilbert, Eddie Eliscu, Felix |

Jackzon and De Witt Bodeen,
Peter Milne is expected to take
an assignment shortly These
ascriptérs are cancentrating mainly
on severil CBS-TV programs—
Studio One, Suspense, Sure as
Fate, Danger and the Somerset
Maugham Theater,

Most of them have come fto

New York to settle where they
can be on hand for immedinte
assignment, f anyihing is avail-
nble;, While they can’'t get the
kind of loot Hollywood pays, es-
pecially for adaptations, the rapid
consumption of wvideo muterial
miakes certain they will have an
opportunity to work more fre-
quenily in addition to possibly
peddle a few lepit scripts

Term Deals

The CHS-TV master plan iz to
lock up these top-flight scripters
(Continued on pape 3)

Z g Ll B c:.:u

ukgs To Get 45 Disks

other materials grow short as &

resiult of the war.

Juke box opperators have been

particulacly worried, owing to a
rumor havi been circulated o

the effect that shortages would

{Continued on page 841

STORMS TAKE
HEAVY TOLL
OF SHOWBIZ

NEW YORK, Dec. 2.—Show
busine«z ull over the country
was trving to recover this
week from a spate ol natural
disasters that cost theater
owners, park operators and
talent many millions of dol-
lars. In the East it was a
gtorm at times reaching hurri-
cane porportions that took the
heaviest toll. The near-Mid-
west area, particularly around
Pittsburgh and Cleveland, was
hit by unprecedented heavy
snowlall. On the Pacific Coast
floods did the harm® Theaters,
night clubs, drive-ins were

shut down; routing schedules
for ncls were disrupled; some
talent made their dates but
sans costumes ar scenery: tele-
vision service firms went
bankrupt. (For details about
gstorm damark. see stories on
page 2 and in departments in
this issue.)

Tax Yield

NEW YORE, Dec. 2—The rec-

home stretch, promises to wind up

figures since the boom year of
18947,
est comparative comeback of any
focet of the amusement business,
the disk Industry's vitality in many
ways outpacing
maintaln itself against TV, the

film industr¥'s attempl to stabllize

ord industry, coming into the 1950
the yvear with the strongest sales |

This i= apparently the groeat- |

radio's strugigle to !

Tops 49

In 4 Fiscal Months

Lush Disk Grosses Contrast With NSG
Status in Other Amusement Fields

eclub-vaucte
the

Litsell and the night
industry's efforts 1o keep In
| black

Receipts from the disk tax far
 the current fiscal vear are salling
' along at a rate B0 per cent above

|I.1'"l vear, according to a report
{ from the Buresu of Internal Reve-
nue this week, Foar the firsl four
months of the 1851 fiscal year

(July thru October of 1950) cal-

MEDIUM-BOB DISKS PAY OFF

War Sefs Off
Buying Spree
At Park Meet

CHICAGO, 2. — Develop-
ments on the Hnrl:"':l!l"t-Mﬂ.nth.lﬁdll
border during the annual ocutdoor
showbizr conventions in the Hotel
Sherman this week sparked a buy-

National Association of Amuse-

ment Parks, Pools and Beaches,
one of the several trade organiza-
tions whicH held their conventions
girmultanesusly at the Sherman.
The border outhreak gave added
force to the belief thial many
shortages loom, and pari men, par-
ticularly, made many purchases.
Tolal zales for the show were re-
ported in excess of recenl years
and classed as of near-record pro-

port ions,

Tht brisk buying was made in
the face of lower registralion, as
snowstorms, which hit along the
Atlantic Coast and thru the Cen-
tral States prevented many from

convention but also the meelings
and social events of the Interna-

ing spree at the trade show of the |

ittending not only the NAAPPB

| NEW YORK, Dec. 2—The well- |
| worn axiom that only seven to 10|

records in @ juke box get 60 to |

7o per cenl of the play, and the
remuining disks in the
| serve @s fill-ins and merely
up & satlering of nickels, 15 fast

belhg discreditéed here by opera-

|1iuna| Azsooiation of Fairs and Ex-
| postions,
aof America and the Ameritan Car-
nivals' Associstion.

Higher rallroad rates, coupled
with other fectors, caused one
Midwest mailroad carndval to eall
it quits this week at the conven-
|tions. The Imperial Shows made
| the decision when the route which
| looined for it didn't add up suf-
ficiently strong to carry the cur-
rent high railroad move costs,

There were other factors in the
pponge-tossing. but the difficulties
of raillroading now existing was
the paramount one. With Imperial
out of the competitive picture, two
truck shows, the Roval Crown
Shows and the 20th Century
Shows, came out of the convention
with routes which, up until the full
impact of the present high costs
of rallroading were felt, would
definitely have been in the rail-
road show clasafication.

For detnils of the outdoor con-
ventions, turn tw the OQuidoor
Section.

By Hal Webman

NEW YORK, Dec. 2 —Stem legit
musical producers have taken on a
e w tm in rnlkin: the rounds of
the show angel circuil for finan-
einl hnﬂm by the
§225 000 of Natlonal
(NBC) In
_Berli e ﬁiudmn

=

the

that they have secured "radio net-
work" finaneing.

The Implication to potential In-
vestors Is that either NBC or CBS
are the financiers, since only these
webs can offer a combination of
radin, TV and record coverage for
the legiters. Particular, tho un-
derplayed, emphasis is made that
the originnl-cast album recording
has been secured in this manner,

Leglt Musical Producers
Use Nets To Catch Angels

And orlginnl-cast packages have
beécome a mojor finuncier's con-
gideration since the success of
South Paclfic and Kiss Me, Kate
on records.  ‘Original-cast pack-
ages, I successful, represent monsy
in the show backers’ pockets as
well as a potent exploltation [oree
for u legiter.
Al this paint It is difficult to get
{Conbimibied ol pilge 100

-

machine |
pick |

the: Showmen's League |

 Hits Not Only Nickel
Catchers, Survey Shows

tors of 45-1
phonographs
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IV Nefworks
In Open Feud;
DuM. Vs. ABC

NEW YORK, Dee
instance of one TV web sttacking
the publicity policies of another
Jlll{'lwurk occurred here this week
| when DulMont took a public swins
al ABC. The beef followed Du-
| Mont's - renewal of Cavalcade of
Stares and Cavaleade of Bands,
| both hour-long shows= sponsored
by Drug Store TV Produclions,
Ine.

Earller, DuMont charged, ABC
thad spread the word that it was
getting Starz away from DuMaont,

Decca Decks 1-Day
“Guys” With Speed

NEW YORK, Dec. 2. — Deces
Records plang to tanke a fling al
recording the original cast pack-
gge of Guys and Dolly in n singlé
all-day session Sunday (3). Goal
of the speed-up Ll to pet the al-
bum out on the market in hime for
the tall-end of the Christmas sea-
SO0,

Diskery Is planning to give the
show, which was greeted with
some af the ecritics’ warmest ver-
binege in some time, as full a disk
freatment as possible.  Currend
plang eall for the diskery to slice
14 =elections from the show. These
will be issued on seven 10-inch 98
and 45 r.p.m. disks, and on & single
12-Inch lang-playing platter.

Recording will include all of the

regular casters, including Robert
Alds, Vivian Blaine, Sam Levence,
Iﬂuhrl Bigley, Eiubhy Kave lmd

2—A rare

Pal Roonoy.
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Made Hollywood Iast week for
spt Boulevard, where our
homelike place It was the last Lme
pontinues to pufl his
of soft pressure leadership.
neck and neck with

the Maost Friends” title, tho 1 hasten 10
Ed Grassick (whom we plan to shanghai

substantially from Miss P's.

back to New York shortly) and Bud
Horner

and on-the-phone callers. as well as perform sundry other important
Bleeden is & new reparter on lhe

io whom we're looking for some nice things

Trip Too Short

Clne mistake about the trip was making it for just five doys, Tues-
Manv, oo miny old friends to see and get with
But the little time 1 had with the few of them
and as always,
West is comfortably ensconsed in his NBC Western division headquar-

preach the gospel and Connie

functions in the shop. And Joe
Hollywood beat

dov thru Sunday.
in that ¢hort period.
1 eould sce was pleasant,
ters. Has bought a house and by
reunited with his family.
muore traveling in

by Joe Csida

hould permit to go by
West Coasters
[ came oul. Benign brother Al t
Meerschaum and
And Lee
Louella Parsons [or

A real happy thing for John, who has done
the past vear than most busy execs in the business.

the Arst time in a much

! § ! 1
again, Quarters at 8000 Sun-
hole up, i& still the happy,

. -
dispense his own peculiar brand m Tah

~hito still seems 1o be running
"The Newspaper Guy With
add that Lee’s a differs

and officials of Local
241, Internationa!l Federation of
Technical Engineers (AFL), late)
|ast night reached an agreement on
cantract negotiations affecting ap-
proximately 480 drafismen and
technical workers at RCA’s Cam-
den plunt. It was stated thal the
strike had been settled, subject 1o
final ratification Sunday (3) by
the uniomn,

The setilement was reached at a
meeting with Federal Mediator
Peter Manno in Philadelphia. Lo-
cal 241 members walked outl

(Codiftiued on page i5) 1

Richards
dispen=es charm to in-person

helpful and informative. Jobn

the time this sees print will be

Alen no doubt, a happy thing for|
the little West Insses and Mrs. W.|

Spent some warm, comfortable
evenings with Tony Martin and his
lovelv, gracious wile, Cwd, and got |
with Mrs. Jones's boy, Spike, and
hix vivacious frau, Helen, Alwavs
a genuine heap of fun. Sid Mills
tossed a super shindig Friday night
and saw scares ol old pals there,
and even covered a couple of erid
1ills. Notre Dame vs. SC Saturday
-nid the Packers from Green Bay
against the local Rams Sunday, the
latter fuss wilh Berle Adams and
5 flock of guys, and the callege
frocas with a John West news-
paper pariy.

Meets Old Friends

Perry Lee had solid opening at
the Cocoanut Grove Tuesday night
and Billy Daniels an equally 1m-
pressive Mocambo bow-in. Henri
Rene, our old stablemate al RCA
Victor, is doing a fine job Tunning
the record company's West Coast
7. and t. operalions, ablv assisted
by secretary Belly Byrne, who
fears no music man. Met dynamic
Louis Snader, who has some dar-
ing ploneering ldeas on making TV
film, and has already canned 207
ihree-minute subjects. More about
&nader in the news columns [rom
lime to time, no.doubt. A guy
who bears some walching,

'ANY HASSLE & DURANTE |

has lingered harmoniously along
the Polomac ever since.

GOES HUNGARIAN, SEE?

Had an interesting session with
Hal Roach and son, able movie

mukers who figure 1o make a real|

dent on the video fromt. Maybe
TV ic 511 New York at the moment,
but nobody in Hollvwood has any
doubt that it's eventually gomg to
heavily film, and that most of
that film will come where it's come
fram for 5o many vears. Could be;
Aleo had a pleasant wvisil with
RCA West Coast headman Hal
Mang. who keeps an even, charm-
lended disposition while raszling
with some af the knoitkest prub-
lems known to any job anywhere
And several interpsting sessions
(Comtinued on page 39)

FCC May Hear
Another Gripe
Vs. Richards

0

b

ington's
After decades of sulking
dyspoeptic legslists who treated
newsmen  like
ASCAP began donning a new loak
here two i

worst throes with
partment, Some

if

:i.
:
s
%

plapue-carriers,

ago, during s
the Justice De-
of the Society's

years

This doesn't mean thal Mow -

NEW YORK, Dec. 2—A couple of days befors Jimmy
Durante's recent TV show, he, Lou Cohen, his manager, and
Fddie Clavton left the NBC studios walking west. As the tnio
reached Broadway a man carrying a brief case grubbed
Durantie.

Cohen straggling way back and Clayton behind him think-

paid little attention until

ing it was an autograph hunter,
Dursante gave them the olfice to come on up- Both boys hurried
over,

“This is my manager, Mr. Jones," said Durante pointing to
Cohen “This is an agent who has @ very interesting offer 1
want vou to listen to.

Agent’s Deal

The agent who said he was the exclusive booker for Zim-
merman’s Restaurant made this offer 1o Durante. "1 can give |
vou $200 a night for four nights starting Saturday. There may
be some trouble with the musicians, but 1 think we can
straighten it out”

Cohen, playing straig!
$250 @ night. “Well.” said the ageni,
the way. 1 think we can make & deal, We'll give you some-
thing off on your meals and things will work out okay.” Cards
were exchanged, the deal was to be confirmed later and the
agent left.

On Wednesday (29) night's TV
of his lines where he was supposed
They were struck speechless when Durante ad libbed, “Don’'t
you NBC people start geiing tough. 1 gotta ‘n offer from Zim-
merman's Hungarian Restaurant. Maybe there isn't a lot of
money in it. Bul there's @ lot of contentment.”

Pitt Showbiz Reeling
After Double Trouble

PITTSBEURGH, Det. 2.-—.‘11!‘!:111]1#1 George Juffe, owner of the Ca-

it. said they had another offer for
“don't let the $50 stand n

show, Dusante forgol one
to heckle the NBC officials

recling {rom its recend 48-day | sino, the burly house here, Ccan-
newspaper sirike, thow husiiw_'.sl-.-vled hiz Sunday midnight show
here took it on the chin arain | and pulled the show for the enlire

| when a J0-inch smow slorm struck | week. All the shows atl the Syria
| the clty last Friday (24). The city | Mosque were canceled except the
| was - still digging out Thursday | Sunday afternoon performance of
(40). and every branch of showbiz | the

| weae badly it thing in the Gardens, city's only
In lesit, the Nixon was heading auditorium arena, was canceled.

¢ Know My Love and the ihe- engagement at the Click in Phila-
&Lr i Entn ﬂut for the last three dﬁﬁlhtﬂ Saturday, was driving thru

| erformances of the Lunis' en~ with his wife, Alice, and two-year-
E:I_::cmmt when the storm struck. old son, Al Jr., and were caught In

Approximately 100 people braved {4 snowdrilt “l n:l:qr-b:.r b
'lhlepﬂnrrﬁ {urjiht Friday showing, After a 17-hou. wait, and with
and the two Saturday showings the help of two Siase lmup;:-rs.
and b & 75 apiece. ‘The company | MOrERn et B 08 his way i BEe
wWas abile 10 :Et out of town, bt toc make his Hﬁndﬂ_\' Tv show in

tett | Chicago.
the sets and wardrobe Were The two new

TV shows now

that Billy Wilder, of Hollywood,

pifteburgh Symphony. Every-s

WASHINGTON, Dec. 2.—Fed-|hehind and the thow wal put on "

eral Cemmmunications Cnmuﬂ;im'in Detroit Monday with drapes ﬁ—ﬁ: T.i::“ ;n rté“h‘i‘:: ﬂiﬂiﬁiﬂ India,

(FCC) General Counsel Benedicl | serving as the sel. of personnel 1:, caTTe f‘“m town Guerin-Fraday Sked

Cotione is expected to asppeal o] The new show. Blozsom Time, butpth'e:r managed to get on the| Pierre uerin and Hene

the full Commission the werdict managed 1o pget s prople m!“hﬂr The Wilkens Amateur Hour, ﬁ.,.jny,m-;m:ﬂuzeﬂ:l Club Lido,

vesterday (1) by Commissionér | town but its siis were tied up 1o . (Continued on page 39) | leave here January 3 to book new

Edward Webster denying Cottone | the railroad yard. - The show was (Comtinued om page 39

extra time to oppose the G. A tenintively scheduled 1o open I

Richards motion for an immediate Thursdsy but when Mayor David .

initial decision in the KMPC case. L. Lawrence ered o road blotk-

Colione had petitioned for an ade o keep people out of town mls axes

ency, OWner Gabe

extertion until December 20 of the
fime glven him to reply, Richards'
counsel, Hugh Fulton, opposed an
extension on the grounds that it
would defeat the purpose of ihe
KMPC motion—to end the Rich-
ards case without continuing w
hearings on WGAR and WIR

Sacks Named
RCA Veepee

NEW YORE, Dec, 2—The board
of directors of the Radio Corpora-
\on of America (RCA) this week
elected Manie Sacks as staff vice-
president of RCA. The appoint-
ment was announced by David
Sarnoff. chairman of the board.

Sacks joined RCA February 1
1o as=xume a specially erenled post
gs director of artists relations for
the RCA Vietor division and :
He came to RCA after 10 years
with Columbin Records where he
ﬁﬁ:-minmnmdpﬂpum

fth | the season.

Paris Peek

By Art Roscnt
FPARIS—Maurice Chevalier says

has made him a mo=t attractive
offer which he is seriously con-
sidering if and when his presenl
one=man show folds, . Brown

Derby and Lindys of Paris is the | shots, including the chief of the §
Club de Paris at 4 Rue Jean|anti-trust division. A
Mernoz, where top performers When Jules Colling, ASCAP =

gather when everything else closes
; Michele Morgan, Rita Hay-
worth, Ted Lawrie, Carmen
Amaya, Eric Von Stroheim,

(George, Bert and Plerce), Peter

Holman and Step Brothers
just a few of the mighty
gauther mnightly
Miranda, owner, thoroly
stands and appreciates showfolk

Old Home Werk

Frank Morgan, ex-G.L
who operates
“Margan of Oregon,” ran a display |
ad doy before Thanksgiving, invit-

flyer |}

to the
aut Red Hot Mama and il
fegturing chili con carne,

to & packed house

Lido
vates are here to get the lotest |
Errol Flynn flicker in the
they have to stay here torever, |
. Appears as if Flynn's verie-
brae. sprained in a fall en his wed-
ding day, are holding up produc=
tiem at an enormous cost 1o the in-
SUrance COMmpRnYy-

Dick Smart, vocalist, iz booking
himself into gne of the best singing
jobs in Franee, . . . Mervyn Leroy
resting and enjoving the show at
Cartols. . . . Aly Khan and Rita
Hayworth leave Paris for a four-
maonth big game hunt thru Alrica.
Itinerary includes Spain, Morocco,
Egvpt, Syria, Iraq, Enst Africa and

al
interview with Truman
ne avowed dizappoint-

idn't hear Harry play

the National Press
Club party by ASCAP last year,
=till up to its musieal
negoti=
hours

<

with only o
ment—he d
the pliano.

when o
cicty
' ears In the conseri decree
| ations
Rodpers and Hammerstein led an
all-star troupe in regaling an
| appreciative  audience of < £
povernment  hig-

OEWEMEN

| ernment na
Sisters, Nicholas Brothers, Libby | secret
are '|1h£-m-:
who | under a bushel, alwavs r
\here. Monsieur | to talk™
under- | glad 0"

Stiff Controls Up

twist of events in
has hroupght swift prepara-
tions for the stiffest federal con=
The full impact will
by the entertainment world,

an eatery billed as| Asin

| trols yel
ling all his friends for turkey and | be felt
drinks an the house. We went and | which government econmmists con-
found ourselves transplanied back | sider lo
Siates. Juke box blaring | the blow
| of fare|in plans and
hot dogs | place all
and hamburgers, Morgan is pla¥ing | nue.
all the time.|at 1
" Ran into Sam Yates, Binnie | thority
Barnes and Willilam Saal in the an inquiring newsman,
Saal tells s that he and | tell you a damned
ronina o except that we're EOnna

£
a 1ol more blueprints™

can if|tear up

metales w

juring the emEeTE
Rubin decided not o play

chow ot all after conferring with

berie, and the company IBSGUE +2ensasnarsans g
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Below 1949';

WASHINGTON, Dea 2—Coi-
lections from the admissions and
cabaret taxes continued to Tan
behind last year in October, the
Bureau «of Internol Revenue re-

h lrom a year earlier, how-=
ever, ws slight, Indicating a
sibility that the d»wnward

artists and repertolre,

.-
e

=h

g:‘lt.-d this weel The drop for i

they coul
Backstage Em

sorved skillfully as a back
ambassador,
ASCAFP's praises are euieriains
ingly sung at a nte
vals in the capi
international experts coniak
here recently on a '

57 -

the Blair

There was

W

For nearly two

and

audience |
ASCAPs

of

he =aid, “but now

The grim

II;:-I- il T

tal. When soms

s

House, m‘&?}
laft Friml

| cales manager, addressed a lunch=
con meeting of the D, C
tising Club this week on
| orite topic, his :
Michele Auclair, Bernard Brothers | was carefully sprinkled with povs
bobe. Collins made ne
G 10 Hide onr i
"We u to hide - ~

we're

Advers
hiz fav-

be fairly well girded for
An electrifying shift
objectives Is taking
along Constitution Ave-

Briween smergency sessions
he National Production Aus
(NPA), one official told
I can't
thing we're

By the year's end . almaost all

ill be blanketed by cut-
back orders, with copper geiting

{Continued on page 39)
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lawyers were gquietly sent on a ey
ong rest, and ASCAP opened a ::gnl:iif'”ﬂlﬂm‘rﬁﬂr, - - Bs
faney secount with one of Wash- by such gilt-edged ASCAP.ors a8
ngton’s most brilliant public re-| o qaiph  Friml, who fie .y .
ations firms, Arthur Newmyer & |~ 1iramia for the event Frim! I- L
Associntes. The ASCAP melodY | ¢ v 1ime out for a good-w 0l £ I?l_,
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NEW TELE RATES STILL |NBC Shapes Daytime Video Plans;
~ UNDER PAPER, MAG PAR |Four Soapers Skedded for Early ‘5l

| NEW YORK, Dec. 2—Despite the forthcoming hike in TV
. time coste, the relative price of buying into video as compared NEW YORK. Dec 2.—The early- | time between February and April |ferent approaches to the soaper |

with newspapers and magnzines is coming down, according to davtime TV philosophy of NBC- Exact diate operalion morning problem, which FI"L"" Wile, direc- r
an analysis prepared by the NBC sales planning and research TV was beginning to take shape|will be launched depends on fac- !‘-'"-'ﬂ:: T".gﬂd;‘ﬂl‘.‘"“; 5-“{:': the d‘*’f:
it grmi o lick once an

department. The report shows that e the 1 this week, with a »race of four|lors cutside of NBC's cotitrol, i
= Bhat b Sy soap operas all bul set, 1o be sur- namely sponsors, The web s un- all in 1951,

I

the web will su a lower cost per th - - :
rines und circul:tpt}:b'n on about thgp:u.mu?::::l [115“:;; t;ﬂt:;ngz- rounded on either side by 60 min- likely to jump in until at laast 90 Hawkins Fallz, adapted from an -
pers. A breakdown, using the estimated TV circulations as of utes of other type programing |minutes to iwo hours are fully | evening half-hour show, has been
next January | and the TV cost based on the new rates follows: The three-hour operation, skedded | sponsored! The attitude is that the (Cuitintied on page 8)
I T for the 10 a.m. to I p.m. period, | effectiveness aof daylime video
City wmﬁmf" Circuiniian Cast mer 5,008 will be launched next year, some- | needs no further evidence and . .
New York WNBT 2,030,000 §1.59 there is no need for the nelwork pmn Ir
Daily News 2 241 186 1.26 to sustain st;uu.;s; in order Lo pfru;re P : I

Chicago WN §30.000 1.80 s point particularly in view of ihe T b L k

. Tribune 923,517 3.00 a“ el et e 1{‘1‘1‘:@]{1' b a IKewise

Anie an | ' il with othe ilems, ¥y _
Los les KNBH 820,100 2.01 inck of studio space, bul op eXCCs NEW YORK, Dec. 2—Indica-

Times 394,134 4.52 this week said they could be in | tlons this week were that General
' A . mf’pﬁ Foods (GF) would not pick up the

Philadelphia WPTZ 725,000 2.21 on very short notice. Al :
Bulletin T23.539 348 ' ar ey ops needed are a few signed contracts, tab for half the radio sponsorship
Detroit WWI-TV 421,000 2.61 r The NBC thinking with regard | of the Brooklyn Dodgers baseball

News 453.6684 4.34 to TV soap operas seems consider- | EAMES On WMGM here pexi sea-
ably different from that of CBS. | =an. Last year Schaefer Beer was

| | |
Circulation ' - :
: : ; The latt b reparing the | the sole bankroller of the tele-
Following is a l:m:npirmm of tlrL-tl!ntlun and _tust per {hou- I'Hope Remalns :jv;l:‘nui 1!}1";.&:;}‘ H,I:":dgrs'};“.ﬂi for | casts of the conlests and shared
sand of the NBC-TV webh wilh lending woeklies Cost per Procter & Camble (P&G), is going the bill for the AM coverage with

thousand for the web i based on the new agereiale Sross SVE NEW YORK. Dec, 2—Despite|zll odt on expensive production | GL.
ning rate of $36,300 for 63 outlets. The magazinge I'I'rlul'_l-‘ is based failure of thizs week's Coasl | mounting and permanen! etz | The price for the radio and TV
on new rates for a four-color pages. All publications listed hove “peace” meeting between the | NBC on the other hand 15 siriving rights, however, has been upped,
recently ralsed their rates Gereen Actors’ Guild (SAG) and |t bring in its soapers al little over | and while Schaefer already has

MR U Circulation Cost wer 1,000  Television Aul hority (TVA) 55000 weekly, wilth minimum ex- | renewed with the Dodgers an the
NBC-TV Network ...:coevees v oo n s+ 10,500,000 £3.46 | George Heller, TVA eXec sec, Fri- | penditures on production and | same basis, GF is balking al pay-
T e R A R Ll e 5.364.5087 4.60 day (1) voiced the hope that jEE’i- maximum effort on story line, | ing the higher charge. If GF
Saturday Evening Post ...... By 4,069,220 4 1B th_'ml:nt of the jurisdictionnl fight | eamera work and thesping. |5hnu|d not partially sponsor the
T A R S RO S S T 3 200,000 434 still may be F.:!!urb:—d "“We owe it | Four soopers mosl likely to be | Dodgers games, it might also alfect
TR el e R T m1B1,048 284 to performers,'” Heller declared | put into the middle hour, 11 a.m it= bankrolling of the Saturday
Ladies' Home Jourmal ......coe0es __ &S5B4.101 383 Mevertheless conflieting versions t‘.' noon, are lwo web packages, a | afternoon home Df-r.h:er;_‘ gamea,
Woman's Home Companion®. ........ 4,059.383 3.5% of the meeting were made by the Carol Irwin show and a Ted Ash- | which were heard on the CBS web
e 11 - FC AR enaessnss 3,807,101 350 ﬁﬂéﬁrmma h:-}.ar_; (wee below) said |16y item.  All four represent dif- | last season;

- 0 ] P = A’s pitch was relrogressive;

Good Hougekeeping : 3,010,863 i TVA said it eliminated points 10

Better Homes and Gardens .......-. 3400401 3.87 ok =
: vhich SAG previously objected,
American Home e mevelisavesasas 2E13B04 3.84 including the elimination of joint ‘ BS_ I v I u res I 0
meetings and an arrangement for |
0 l joint negotiations The SAL
L]
Ayer Adopts 16mm. Qutlet;

charged that TVA still was al- | . .
tempting to wrest control of the
Slide Set-Up Seems Hopeless | ™ ™= =" riters rrom rix
NEW YORK, Dec. 9 —The N. W, , genl standards of slide specifica-|of peace between Television Au-

HOLLYWOOD, Dec. 2.—Bubble : ! '
rorLywoop, bec. 2—nubbie|  Soas First 8 as Paving Way to
Ayer: Agencyehng been forced to|tions at TV stations across the | thority (TVA) and Screen Actors’ . M
ont a policy of putting eight and | ooy Guild (SAG) burst this week after EKPEHSIDH. PII]I'IS TEFI‘I‘I DEEIS
10-second commetrciais on 16mm. vk : the Screen Guild's board of direc- | : "

Prior to his exodus from AVeEr | 1ors meeting with TVA execs {‘-medl ® Continued from page 1

film because of hopelessly diver- _
- to MeCann-Erickson Friday (1),|to settle the TV jurisdictional dis- - _ T : .
radio-TV production head Don | Pute SAG's board claimed TVA |10 term writing deals which would | production execs, then CBS-TV

HO SEE NO GLEE had nothing new to offer. give them four to six assignments will step in and arrange term
5 | 3 : 1_
L McClure assembled a complele re- Feeling of confusion which fol-|al one clip. The web now Ims| writing deals.
Jerry Horwin, CBS-TV script

part on the agency's guestionnaire lowed the jol Rl W P . :

: _ 1 joint session is reflected | such arrangements with the Regi- : :
NBC l“Sl’GI's survey of TV slide specifications, | in the SAG board's rejection state- | nald Denham-Mary Orr combo, P;F'd' is handling the deals for
as answered by every TV outlet|ment Alvin Sapinsly and Halsted Welles| ™ e,

“  The latest TVA proposition | among others

L]
in the country. he results w

Monltor for TR th. M"H:_' § were |  mnred the Guild because, rather | Byt the stumbling block to such .
abysmal, ¢ stations even con- | than attempting to find a reason- WOR WElghs

 ——

a deal is that the writers must

t . Y k tradicted lherg_ﬂ.-]».ru u,lrlwn defining | able basis for Euulemuut_-ﬂ_’ the dis- | be acceptable to the various pro-
u Io oc s ;l{mlr -own slide facilitiez. A Yop I§"'-“'3-1= it wWas a "‘-*"“F-"'Ei‘-f‘"”' from | ducers and directors handling
BC engineer termed the results | Previous peace proposals. . . . CES-TV programs, After, how- k -Up
[H-Ew Yﬂlfﬂ_. ﬂl‘!f:i EI;‘P{ITJI:‘:“ “antastic® and attributed the| “It is a complete mystery to the | ever, the [EDE.E[ writers h;;.-e fin- u E
of comics playing to "co pater | jenorance o the “extreme youth | Guild board as to why George ished several acceptable scripts| NEW YORK, Dec. 2—In an ef-

::ﬁmﬂﬁ:nl:ll:lﬁi;ﬂ:mrﬁrfﬁ; (Contihued on page 5) (Continucd on page #)that have won the respect of the I"E;lln:z:. ji:'lE}FltTT:F ﬂ!ﬂi";rﬂur'ﬂﬂﬂ
littte of the Ee&nrn;nmul'la: 7 mulling a full-scale shake-up of ils
m Hﬂﬂm R e e Tt } : daytime _T"Jl programing schedule.
ter here. The mondtor will be full ot SR i | 0“"[ Il]“ . st B ) od . | The station's program execs will
acrets size; with the mme dimen- [ ' R AN SRR S SR RS meet Monday (4) to formulate &

: : ' SRR SetSE | detailed plan for general time
gions as used for de luxe [ilm switches,

B s THE BILLBOARDIS THIRTEENTH ANNUAL The project was reportedly

in TV studios and thealers, sparked by unsatisfactory ratings

the are 50 clittered with hal
tpmes w e i 0 RADIO AND TEL e g -
hard put to se= anything going oa. n biw o vl
" This is worsened by the fact that ig draw on WOR's afternoon
* e theater stages are cut up into radio braadcasts, and the feeling
srnaller pleces for various sets, talk- pnon OTI o " coup E'l'l 0" ltfyul?_-: her W!a;;er ks ?nndlﬂppﬁi
action even its present time slol. In li
%ﬁg in-person lm:; b with this, the .';ﬂm.i-.:rn5 has n?rt:::ll;
orea it Hak Dot Swaastie Now is the time for all good promotion men to come to the aid of their function. ,‘,“’““““‘H‘“ g0 o ‘the air hait sn
to severs] comedy shows.- A?ﬂm Competition for the advertizing dollar grows keener by the day and the value of Ot TATLERT 5 ) that Miss Welles's
s _audience could hear, vis the alert, aggressive pramotion mounts in direct proportion. The Billboard's Annual show will ‘be preceded by a
:T. ; ﬂ:’l““, l:uul::ln’l‘. . Competition permits all broadcasters and all relecastars to “;rm-up period.
. : - . inning Mond 4
s they didnt augh 3nd the PROMOTE YOUR PROMOTION B i i A o
| homes was spoiled, giving viewens The Competition is open to all AM, FM : L A 9:30 to 10 a.m. Monday thru Fri-
A . = , ; day and at 5:15 p.m. Sat
s mﬁnﬂ:;L the idea the shows were R st sl neliaits—vegivast ALDIENCE—SALES PROMOTION toward_improving _or adiested iy Seuirdslr e
j— oy . aintaming your za
BT 7 i eo iriinitor. works out at the or mational—in the United States, its position _ . . or promotion directed luuur;
Genter, which because of its cav- possessions, and Canada. Entries may maintaining of increasing your audience. WE" HEI’E'S OI'IE
e Be Bupiin apocially toush 10| be submitted for EITHER OR BOTH the SUBLIC S5 St st
. It may licate 3 IC SERVICE PROMOTION : of your pub- =, ht NBC w
NBC-TV origination points. following two categoriess lic service programs. g on
s sy I AMPORTAY NOTY T4 Compatin o6 conansid s rueh i che e (AW YORK, Dec, 3.—NBC.TY
- _ au e cy may i n LY Score i ublic relptions
_ P -' ] IEPS iae undertaken in their behalf. B o {'ﬂllijl by ’:n;ml.:l-,-,:rm'iil‘.mn% the vhd;n
- - seminar a -
~ Facilities Survey Stations desireus of entaring BOTH CLOSING DATE FOR ALL ENTRIES ot the Public Relations Socicty.of
- pewvome o s Raetyl |y SiNCLE ENTRY CANNOT BE 5 JANUARY 15, 195 T act NBC wa st 0 £
e _ 2 - he d i i i i
" readying A survey of Bis own vide: ENTERED FOR BOTH CATEGORIES 15 you Mive. wot: akresdy rechived the nivy. |NBC. exets. deliveriag the Mde
T8 in W mi 'Fﬂmp‘ted! by N. W, o vscghe) 'i:li:hh:"u:'ﬁ':-;hr:::::: B i Pwitems Form mailed your station write for one to- dresses to the group.
| Aver's reeent disclosure of ex- o NATI NET NS RECIONAL - NET- day teo g The 300 quhmlﬁ_:;mns‘ chiefs «of
ETNE VATIunces in spot specifita- WORK WORK i/ u‘:’ff.-rﬂ;ﬁ:rﬁtm; :m? ﬂ?{";}llllrtn#mm
uug, by TV 5?::;-4 SOt o 50 000 - WATT|® 5000 TO 20.000- Radio-Television Editor will be takea for A loak-i at &
'm'ut & mlminr e o “.“ WATT STATIONS THE BILLEOARD rebieargal of an NBC-TV show,
£ Hﬂn—tuﬁ quutlnnnlirt. $—-r s @ FM STATIONS Speakors Include Bill Brooks, Pat®
. by addition dala in- ® 250 TO 1.000-|¢ TELEVISION ST A- 1564 Broadway Weaver, Ed Mudden, Ernest Wall-
e Naw York 19, N. ¥ ing, Francis McCall and Richard
s WATT STATIONS TIONS ol i e Smith. It may be good
. h‘m :nql‘-ﬂl hﬂ.l.'ll!:l Lo H‘E;;'.': but is TI} nmﬂ:‘: rp-lu‘;: {I'::
pile a set &qmﬁﬂ PROMOTE YOUR PROMOTION p. r. society, (nsofar as future p. 7.
'l g = _-.!:. “fil"':_;__.'.__!i;_l. ﬁ#;:‘_*;_-é_"’_‘_fh_:__ -y l."lq."_a' i '_-__l-lH. | o e "‘. -F_-_‘ g -L-_-. A —-_-. t-;.-:‘:-. ’ .-_l! lrelﬁﬂﬂd?lﬁ olher “rﬂ'h-i ar¢ oOon=
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RCA’S NEW

ICOLOR

TUBE UNVEILED IN WASH. By
Research Veep Sees Improvement; | excenClamcrs
FCC Not Invited to D. C. Showing i
WASHINGTON, Dec. 2. — Un-|affair for the press and electronics | achleved a very much  brighter| 7 cost of the:
leashing o new public relations|manufacturers. The Commission | picture. | Ume. (See stor
affensive in the color-TV war,|is already chewing its callective “wWe recognized last April that] AR FTY -
RCA will =stage an unveiling here!nails on the side ines as RCA |there were too few phosphor dols, | :-_'__.,, ARALYa—|
Tuesday (5) of its improved tri-|grabs the spotlight for the abivious | and that this had limited the pie=|i = & == e
color tube which, on the basiz of | purpose of showing manufacturers ture brightness gn so large g seree N AT 1 il
a preview, gives a brighter large-| thal they would be wise to await | as 16 inches, We have chan m-w! Program.. Ratimg  Ma Homes 51121
ccreen picture than the Federal|perfection of RCA’s compatible nothing fundamental in'our m |~ Wedneiay (Cias € Filly Cla’ Lo 36,00 Fa
Communications Co lt_lnmlss:'fn n | big-screen color rather than ven-|since it was [irst ?imm L W .
(FCC) witnessed at the Jast color| ture int production under the | What we have been doing step by | HEINMATT 3% s m 7150 1500
demmonsiration here in the spring. |[CBS sj?g,tem. shoald the CBS (Continued  on ;m,ﬂ',__ E.L _',5,2 -ﬂ‘ﬂ"n Sp. o .“-1 = ot . -
The FCC hnf[ uuid been invited | standards be upheld by the courls ZENT i (| b : S pm (€1 Pawl Dison EQ 12 000 875 s .*
to next week's emansiration, Dr. E. W. Enestrom. RCA vice e = WCPO-TY . : ' _ '
which will be an invitation-only prl:ﬂd?nt inbthﬁgu o ey ROSY PRUSPECTS | vETRETY 3am iC) PN ey &0 14 000 12 53 1858 |
told The Billboard today, and will T Fritay - »ig won
Emphﬂ.ﬁiﬁf-" ﬂt lhE’ 'dﬂ'ﬁll'l['l.flrallﬂﬂ | ) w ll&.::f:‘n Earkara .l:-'.n L | }l.l.tlliltl - ¢ -f‘.”
Tuesday, that by doubling the| ees re . =

SLIMY STUFF

Oil Gushes
Riches for
Hope, Bing

NEW YORK. Dec. 2.—Invest-
menls made in Texas oil properues
by Bob Hope and Bing Crosby are
said to be paving the perlormers
more dough than many of thewr|
thentrical activities ;

According to inside report, roy-
ilty checks paid Skid Nose and
the Groaner last month came {0
20,000 each; the month belore,
£47.000. Hope and Crosby own|
guarter interests in the wells in-
volved, other partnérs being Texas
oilmen,

Juiciest part of the petroleum

11, insofar as the two actors are
Pin e el i g i

I
|

|
1

e

ldeal extending thru the holidays.

number of phosphor dots in the|
tricolor tube it has been possible
to obtain a number of major m-
provements in the picture “The
red phosphors,” he said, "are good
enough =o that filters-are no longer
needed, That, too, is how we have

Chesterfield

Rides Tandem !

NEW YORK, Dec. 2—Chester-
fields this week made a double buy
into  NBC’s tandem radio sales
plin. The tobacco firm bought two
participations each in five shows!:
Magnificent Montague, The Big
Show. Screen Directors Playhouse,
Dhiffu's Tavern and Dangerous As-
gignment.

Current contracl is a shori-lerm

However., the bankroller has an
gption to continue the deal if it so
decides. and may make its decision
after seeing how things go during
the trial

TV-ER BESTS HOLLYWOOD

Fairbanks Footage
Outstrips Majors?

NEW YORK., Dec. 2.—Video
fiime completed within the pasl
month by the Jerry Fairbanks
Filin Studios in Hollywond and |

New York are believed to total | “ecan”™

more {ilm footage than ihat com-
pleted by any Hallywood major
etudio during the same period. This
iz hold as a forerunner of the ex-
tent to which TV footage will out-
distance theater production in the
future, according to Bob Lawrence,
veepee in charge of Fairbanks's
Eastern operalion.

in Hollywood Fairbanks com-
pleted four half-hour Bigelow car-
pel pix, one hour-long Christmas
film for Father Patrick Peyton, the
half-hour Edgar Bergen TV debut
and a number of hall-hour pilano
lesson films featuring Frankie
Carle.

Also Two-Reelers

In addition, Fairbanks's Coast
studios turned oul one or wWo-
replors—virtually all in color—
for Dodge, Plymouth and Olds-
mobile: an animated featuretie for
Metropolitan Life Insurance and
the Crusader Rabbit animation
epries. Next week Fairbanks is
starting production on Biick ki
Rangers, which he will syndicate
himself. The theory is that it is
only thru syndicating such shows,

production, especially on dramatic
shows, is bound to increase be-
cause it presents a highly favor-
able budget aspect, F can
now get a half-hour show into the
in one eight-hour )

day. The previous best on this
was around three days. Part of
the edge, according to Lawrence,
stems from the studie's develop-
ment of the multi-cam system,
whereby three cameras S _
same scene simultaneously, ob-
viating retakes, permitiing \
| more editorial choice and provid-
ing long, medium and close-up

wé| TIME COVER
much | pf [JGS COLOR

Big for IV
Film Makers

HOLLYWOOD, !

Hoach Sr,, one of the film indus-
Iry's pioneers, sees an ever bright-
ening future for the TV film trail-
blazers. Ro two vears ago,
abandoned theatrical film produc-
lion to turm ta TV pix. While his
studios st first operated at a loss.
a dozen separate production com-
panies now. use his facilities, in ad-
dition to himself filming thg Mag-
navox series plus rafts of com-
mercial spots.

Two 15-minute strips shows are
now on the planning boards and
are gelﬂng:pnnm: attention. First
is @ cliff-hanger serial a la Perils
o] Pauling and is being considered
bv American Home Producis Cor-
poration. Other is entitled Impy
and Angie and will use live actors
garbed as kid doll characlers
against @ background of oversize
rear projection figures, Produc-
tion on both is expected lo get un-

derway In 1851,
EL.I.E{'LWEI hour-long films are

prodiiced on a $25,000 per pic
gnd:ﬂt and are shot within four
and a half doys. Roach i= also
dickering with Eastern agencies to
film hour shows now being pro-
duced lve in New York., Com-
mercial spot client list includes
Bulova, Chevrolet, Folstaff Beer,
Max Factor, Ivory Soap, Drene
and Tide. Bulova's de-
alone found Roach deliver-
ing over 100 spots for that account.
Tele pic oducers leasing
Roach's lot facilities include Bing
C:m'&l;"y Enterprises, filming Fire-
side Theater for Procter and Gam-
(ble: Jack Chertok’s Apex Films
and Lone Ranger,

NEW YORK, Dec. 2—The

simultaneously, It also permits
cuts from one camera tu__ ¥

a greal time-saver, . .
tions will nltima ; :
tion of their own films thearizing
they can - ghows via
local ship and then earn

thru syndica-

Time cover story this week
on CBS Prexy Frank Stanton
| the color dispute
between RCA and CBS is
rated one of the top publicity
breaks ever achieved in the
field.

The story is highlighted by
a picture (partially in color)
of the web president.

dditional profils
| 0T
tion. He has had one such station

reaction extremely favornble, execs
at Kenyon & Eckhardt this week

more of their TV progra
result of the success of the filmed
The Three Musketeers last week on

CBS-TV.

on a budget of about 283G, which
compares with its live costs, the|

uiLtznmr-Buclge’t TV Films
(Click: More in Plans

NEW YORK, Dec. 2—With client

weve considering (lming many |
ms as &

Made at the Hul Roach studios

fifm registered nearly s well as
a hig-budgeted Hollywood movie
in guality and, ntore important
revealed that good filmg could be
brought in at a [Hgure commen-
eurate with what the medium can
pay. The program was mace for
Magnavox, K & E has two more
an order for Ford Thenter, also

TV films now can DE wsed in “a
million other ways’ pesides s
initinl TV viewing. The mosd

viotus use of the {ilm i= to have
local dealérs buy Lime on the local - =
TV stations for 0O€ came [Olm, =
Since Forel already has film pre=
grams of theater movies om local
TV outlets, the films mode {or the
CBS-TV show could easily go inio
spcondary use on these programs,
This could be done, tho d Walter
handles the

Thotnpson AgZCNCY
WOR-TV Ford show

Another result of lhe employ=
ment of more TV fiims would be -
to glve the live production uis a 2
langer time between shows, 50 that :
gtronger live dramatic programs
could be mounted., Each time ™V

films are reshown, the cpsl and

telerast on CBS-TV.
According to agency briss, the

scripters usually gel another fee

FTC FROWNS ON TV

Says Misrepr

WASHINGTON, Dec. 2—Tele-
vision plugs are becoming notice-
ably worse from the standpeint of
misrepresentation and deception,
the Federal Trade Commission
(FTC) reported this week. TV ads
being set aside for further investi-
gation are proportionately higher
than newspaper and magazine
plugs. while the radio commercial
continues to be the fair-haired
child at the commission.

In its latest report on ads ex-
amined, the FTC said that over 7
per eent of all TV ad conlinuities
examined during a 30-day period
were tabbed for a probe as being
possibly deceptive. In contrast,
radio plugs due for investigation
comprised only 2,06 per cent of the
total examined, Corresponding
ratios for newspapérs and maga=
zines were 5 per cent and 6 per
cent respectively.

inquiry recently, he added.

| p—

 increase, but radio and newspaper

Spons

ors Find Fringe Time
Is Near TV Audi

especinlly with rerun advaniages,
that film producers can really score
for big loot.

in the same 30-day period Falr-
banks's Eastern studio, opened
earlier this year, produced 31 spol
announcements. Some Were ani-
mations and others live.

“Canned” in Day
Lawrence declures that TV film

Wynn Tops TBA Panel

NEW YOHR, Dec. 2—Ed Wynn
heads a list of 21 speakérs lined
y lor the Television Broadeasiers
ssocintion’s (TBA) annual tele-
vision clinic Friday (8) at the
"c‘i.’_ulﬂurl'-hslunn. :
Wynn, who spoke at TBA's first
TV convention In 1944, will adie-
cuss Television—Aa 1 See Jt Siz
Years Later, as the principal
speaker ot the Luncheon eession.

“fringe” time periods are finding
that they can get a better shuffle
for their buck in Class B or C time
\han in Class ‘A. In terms of cost

r 1,000 viewers, bankrallers are
ﬁ'lmm; that anytime seems to be
viewing time in video homes, and
ihe lower B and € time rates make
them particularly good buye. This
is the conclugion reached by a
Videodex survey prepared for The
Billbpard by Jay & Graham Tle-
search, Inc.

Up to now, Class B and C time
has been used mainly for kine-
scopes, films, spots and local shows.
With the pressure on the webs for
more avaslabilities, however, there

m.::.u;,_._. o

Class B and C Slots Often Pay
Off as Well as A, Survey Shows

on & parity or beyH

slots. The high potential of such | copen
periods is noled in_ this study, women per sel. &

which examines pre-3 p.m. ho
using Seplember Videodex REUTReN| S
to note the sets-in-use percentage,

ratings, number of homes W
TV during such hours and cost

1,000 homes. \ |

The comparisons of cost per
1,000 homes in @ nying Yo R
clearly show that
are ci e of

||||||
B

Even in cases WHETE SRR
achieved in Class ;
however, the s

ing: value i
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NEW YORK, Dec. 2, — Sponsors | already is a heavy network drift, Thust i
Inoking mﬁf video's m into the so-called marginal time|showed & 8 lll-';m::!r of
er o Video-

mposition patterns,
‘.'_'--.3' reach women
imize thelr effective
such periods,

standing example (¢ f(he
rat 10 am. on
for which gn
Budience are

W

In Plugs Is on Increase

TV Inecreasing
In recent weeks FTC has found |
an increasing number of suspicious
TV plugs, the 7 per cent being
twice as high as in July. Maga-
zine ads are also on the

| ducted on a pretty high plane,

esentation

ads have been fairly consistent

over the past year.

Nevertheless TV ads have yet
to be mentioned in the [Qiling of &
formal  FTC complaint. HRadio
| plugs, however, have been an im-
portant part of several major Fro
dockets, including the proceedings
against the nation's largest ciga-
rette makers. The most recent
case involving radio ads was pel-
ished off a few weeks ago when
the maker of a leading brand of
zlspirin was ordered to cease snd

esist fram using alleged mitrep-
resentations about the product

Radin Baners

Among the matiers frowned up=-
on by the FTC in radio ade have
long-standing price has just been

1

that & group other than the manu-

and that an estadllstied price I
being lowered temporirily,

FTC efficials think that gen-
erally advertising i= being con-

Emmﬂtfndt:m“ trouhle .
cnmes m the unending sesreh
h'mtl?ﬁ. The “:ﬁﬁﬂ‘ 1-:|Ll
that most advertisers ape --n'T'*‘_F-
o co-operate when misl ¢ ads
mhl?:lghtdlt:: their atténtion, I' ' £
often disagree with the FIC =
about what is mislea e ..-—: T
of deliberate fraud in ra
advertizing are pr
existent, FTC-ers say. =
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NEW TELE RATES STILL
UNDER PAPER, MAG PAR

NEW YORK, Dec. 2.—Despite the forthcoming hike in TV

time costs, the relative price of

buyving into video as compared

with newspapers and magazines is coming down, according Lo

an analysis prepared by the NBC sales

department. The report shows

planning and research
that even with the new raies,

the web will supply a lower cost per thousand than top maga-
zines and circulation on about the same level as that of the pa-

pers. A breakdown, using the
next January 1 and the TV cost

estimated TV circulations as of
based on the new rates follows:

NB(C Shapes Daytime Video Plans;

Four Soapers Skexided

NEW YORK pec, 2.—The early-
daytime TV philosophy of NBC-
TV was beginning to take shape
this week. with a "wrace of four
soap operas all but set, to be sur-
rounded on either side by 60 min-
utes of other type programing,
The three-hour operation, skedded
for the 10 a.m. to 1 p.m. period,

time between February and April,

Exact date operation morning
will be launched depends on fac-
tors outside of NBC's control,
namely sponsors. The web is un-
likely to jump in until at least 90
minutes to two hours are fully
sponsored. The attitude is that the
effectiveness of daytime video

tor Early ‘51

ferent approaches to the soaper
problem, which Fred Wile, direc-
tor of TV production, says the web
is determined to lick once and for
all in 1851.
Hawkins Falls, adapted from an
evening half-hour show, has been
{Continued on, page §)

TV Station & will be launched next vear, someé- | negds no further evidence and . .
Coty pdpngllal ;H;EIEEE :“';]'rﬁ;m there is no need for the network GF Up in Alr
New York WNBT L ripieleh ) 196 to sustain shows in order to prove r
; aﬂ?;qﬂﬂu'—' "’é;éﬁgg llﬂ'{i a point particularly in view of the T b L'k .
e mer i |SAG an e e et i, ey | 1 AD LIKEWISE
Los Angeles KNEH 820,000 2.01 lack of studio space, but top execs| NEW YORK, Dec. 2.—Indica-
Times 394,134 4.52 this week said they could begin |tions this week were that General
Phi'adelphia WPTYZ 725,000 2.21 on very short notice. All that’s Foods (GF) would not pick up the
AR+ 723,589 3.48 ar ev ops needed are a few signaed contracts. tab for half the radio sponsorship
Detrol WWI-TV 421,000 2.61 r The NBC thinking with regard | of the Brooklyn Dodgers baseball
- Nows 453,604 434 to TV soap operas seems consider- | games on WMGM here next sea-

' reulnliom

Folluw — g is a COMILRL Ll

sand of the NBC-TV rweb with leading weeklies.

a1 vireulation and cost per thou=-

Cost per

thousand for the web is based on the new aggregale gross eve-

Hope Remains

NEW YORK, Dec. 2.—Despile

ably different from that of CBS.
The latter web, in preparing the
debut of First Hundred Years for
Procter & Gamble (P&G), iz poing

|all out on expensive production

gson, Last year Schaefer Beer was
the sole bankroller of the tele-
easts of the contests and shared
the bill for the AM coverage with
GF.

ning rate of $36,300 for 63 outlets, The magazine figure is based failure of this week's Coast|mounting and permanent sets,| The price for the radio and TV
on new rates for a four-color page. All publications listed have “peace” meeting between the | NBC on the other hand Is striving | rights, however, has been upped,
recently raised their rates. Sereen Actors’ Guild (SAG) and | to bring in its soapers at little over | and while Schaefer already has
" Medium Cireulation Cost per 1,000 | Television Authority (TVA),| 55000 weekly, with minimum ex- | renewed with the Dodgers on the
NBC-TV Network 10,500,000 ~ $3.46 George Heller, TVA exec sec, Fri- | penditures on production and  same basis, GF is balking at pay-
Lif 3 : S ... 5364567 4.60 day (1) voiced the hope that set-|maximum effort on story line,|ing the higher charge. If GF
L8 sveireras T T vy 09 tlement of the jurisdictional fight|camera work and thesping. should not partially sponsor the
Saturday Evening Post ...covvverwnss 4,069,220 4.18 : e it | ially
L ook " 2'900.000 434 still may be effected, e owe 1 Four soapers most likely to be|Dodgers games, it might also affect
Rt T 3'1131 048 3.84 to performers,” Heller declared. put into the middle hour, 11 a.m. |its bankrolling of the Saturday
COUIEES. . .- 1. Touran o T 4 3B4101 3 87 Nevertheless conflicting versions | to noon, are two web packages, a |afternoon home Dodgers games,
Ladies rHﬂlm'é' OUFRAL wvcnrvrrmrerees 4059383 957 of the meeting were made by the |Carol Irwin show and a Ted Ash-| which were heard on the CBS web
Wﬂmarz.s Home Companion ......... 3‘8[:;*’.11]1 E.EIIJ' two groups. SAG (see below) said | ley item. All four represent dif-|last season.
E{EC;II!_Ib hEEpm """""""""" 31D1{I:IIESE.':I- 952 TVA's pitch was retrogressive;
DL S R e ey ; TVA said it eliminatied points to
Better Homes and Gardens . ........ 3;?3;31 EEI which SAG previously objected,
American Home ........ocovvvveenn, =ald, ' including the elimination of joint

Ayer Adopts 16mm. Outlet;

Slide Set-Up Se

ems Hopeless

meetings and an arrangement for
jolnt negotiations, The SAG
charged that TVA still was at-
tempting to wrest control of the
film performers' union.

HOLLYWOOD, Dec. 2.—Bubble

CBS-TV Lures Top

Writers From Pix

Sees First 8 as Paving Way to
Expansion; Plans Term Deals

of peace between Television Au- |
thority (TVA) and Screen Actors'|
Guild (SAG) burst this week after |

NEW YORK, Dec. 2.—The N. W., gent standards of slide specifica-
Aver Agency has been forced to|tions at TV stations across the
adopt a policy of putting eight and

|0-zsecond commercials on li.?mrn.
film because of hopelessly diver-

NO SEE, NO GLEE

NBC Installs

Monitor for
Studio Yocks

NEW YORK, Dec. 2.—Problem
of comies playing to *cold” thealer
and studio audiences—largely be-
pause the audiences can seg very
little of the performances, has
prompted NBC-TV to install a
large monitor in the Center Thea-
ter here. The monitor will be full
sereen size, with the same dimen-
sions as used for de luxe Ifilm
hhaouse SCreens.

Both in TV studios and theaters,
the stages are so cluttered wil.‘h
equipment fthat the audience 1is
hard put to see anything going on.
This is worsened by the fact that
the theater stages are cut up into
smaller pieces for various sets, tak-
ing the action even further away
from the in-person audience.

The result has been damaging
to several comedy shows. Altho
the audience could hear, via the
p.-a. system, they couldn't see,
Thus they didn't laugh and the re-
action both in the theater and al
homes was spoiled, giving viewers
aspecially the idea the shows were
falling flat.

If the monitor works out at the
f.enter, which because of its cav-
ermous size is especially tough to
play, it may be duplicated at other
NBC-TV arigination poinis.

Petry Preps Slide
Facilities Survey

NEW YORK, Dec. 2.—Radio-TV
station representative, Ed Petry, is
veadving a survey of his own video
oputlets' commercial slide facilities,
in a move prompted by N. W.
Aver's recent disclosure of ex-

treme variances in spot specifica-;

rians listed by TV stations across
the country. Petry survey
will utilize msajor portions eof
Aver's audio-vidied qgueshionnaire,
.'JL.-l'.__'.[HE_'Ii‘,',‘.':EJi by addition data iln-

L
| R

guiries,
The station rep outfit hopes to
compile a sel of co-ordinated spot

sisvtdards, oo the basis of ils find-

LIS gl 3

country.

Prior to his exodus from Ayer
to MceCann-Erickson Friday (1),
radic-TV production head Don
McClure assembled a complete re-
port on the agency's questionnaire
survev of TV slide specifications,
as answered by every TV outlet
in the country. The results were
abyvamal; some stations even con-
tradicted themselves when defining

their own slide facilities. A top
NEC engineer termed the results
“fantastic and attributed the
ignorance to the ““extreme youth

{Continued on page §)

the Screen Guild's board of direc-
tors meeting with TV A execs failed
to settle the TV jurisdictional dis-
pute. SAG's board claimed TVA
had nothing new lo olfer.

Feeling of confusion which fol-
lowed the joint session is reflected
in the SAG board's rejection state-
ment:

% .. The latest TVA proposition
amazed the Guild because, rather
than attempting to find a reason-
able basis for settlement of the dis-
pute, it was a retrogression from
previous peace proposals. . . .

“It is a complete mystery to the

Guild board as to why George

® Continued from page 1

———

in term writing deals which would
give them four to six assignments
at one clip. The web now has
such arrangements with the Regi-
nald Denham-Mary Orr combo,

Alvin Sapinsly and Halsted Welles
among others.

But the stumbling block to such
a deal is that the writers must
be acceptable to the varlous pro-
ducers and directors handling

CBS5-TV programs. After, how-
ever, the Coast writers have fin-
ished several acceptable scripts

(Continued on page 8)that have won the respect of the
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possessions, and Canada,

following two categories:

Announcing

PROMOTION

The Competition is open to all AM, FM
and TV stations and networks—regional
or national—in the United States, its
Entries may
be submitted for EITHER OR BOTH the

O
THE BILLBOARD’S THIRTEENTH ANNUAL

RADIO AND TELEVISION
COMPETITION

Mow is the time for all good promotion men to come to the aid of their function.
Competition for the advertising dollar grows keener by the day and the value of
alert, aggressive promotion mounts in direct proportion. The Biflboard's Annual
Competition permits all broadcasters and all telecasters to

PROMOTE YOUR PROMOTION
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-DIENCE—SALES PROMOTION

Promotion dirccted
toward improving or
maintaining your sales

pns_iﬁun . « - OF promotion directed toward
maintaining or increasing your audience.

PUBLIC SERVICE PROMOTION

Promotion of your pub-
lic service programs.

® NATIONAL NET-
WORK

® 50,000 - WATT
STATIONS

& 250 TO 1.000-
WATT STATIONS

Stations desirous of entering BOTH
divisions MUST send in two entrics

A SINCLE ENTRY CANNOT BE
ENTERED FOR BOTH CATEGORIES

Entries are o be submitted in whichever of the follow-
ing divisions iy appropriate:

® REGCIOMAL NET-
WORK

@ 5000 TO 20.000-
WATT STATIONS

® FM STATIONS

® TELEVISION 5T A~
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IMPORTANT NOTE: The Competition is not concerned so much with the pro-
grams themselves, however laudable they may be, but in the promotion
undertaken in their behalf,

CLOSING DATE FOR ALL ENTRIES
I5 JANUARY 15, 1951

If you have not already received the entry
torm mailed your station write for one to-

Radio-Television Editor

THE BILLECARD
1564 Broadway

Mew York 19, M. Y.

R PROMOTION

T s -' e
R RN

e

i =
o ey e e o B e R R

pI:ﬂdl.lEtiﬂﬂ execs, then CBS-TV
will step in and arrange term
writing deals.

Jerry Horwin, CBS-TV script
head, is handling the deals for
the web.

WOR Weighs
TV Shake-Up

NEW YORK, Dec. 2.—In an ef-
l’r:-rlt to jack up its davtime video
ratings, WOR-TV, New York, is
mulling a full-scale shake-up of its
daytime TV programing schedule.
The station’s program execs will
meel Monday (4) to formulate a
detailed plan for general time
switches.

The project was reportedly
sparked by unsatisfactory ratings
chalked up by the Barbara Welles
video show at 10 a.m. The fem is
a big draw on WOR's afternoon
radio broadcasts, and the feeling
is that her TV airer is handicapped
by its present time slot., In line
with this, the station has already
arranged to go on the air half an
hour earlier, so that Miss Welles's
show will be preceded by a
“warm-up"” period.

Beginning Monday (4) WOR will
program a publie service film from
9:30 to 10 a.m. Monday thru Fri-
day and at 5:15 p.m. Saturday and
Sunday.

Well, Here's One
Fight NBC Won

NEW YOREK, Deec, 2—NBC-TV
todzy scored a public relations
coup by monopolizing the video
seminar at the annual convention
of the Public Relations Society of
America. Altho CBS tried to get
into the act, NBC was able to get
the door slammed, with six top
NBC execs delivering the ad-
dresses to the group.

The 300 pubrelalions chiefs of
top corporations who will attend,
after hearing from the NBC brass,
will be taken for a look-in at a
rehearsal of an NBC-TV show.
Speakers include Bill Brooks, Pat
Weaver, Ed Madden, Ernest Wall-
ing, Francis McCall and Richard
Smith. It may be good p. r. for
NBC, but is it good p. r. for the
p. r, society, insofar as [uture p. r.
with the other webs are con-
cerned?
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WASHINGTON, Dec. — Un-
leashing a new public relations
offensive in the color-TV war,
RCA will stage an unveiling here
Tuesday (5) of its improved tri-
color tube which, on the basis of
a preview, gives a brighter large-
screen picture than the Federal
Communications Commission
(FCC) witnessed at the last color
demonstration here in the spring.

The FCC has not been invited
to next week's demonstration,
which will be an invitation-only

SLIMY STUFF

Oil Gushes
Riches for
Hope, Bing

NEW YOREK, Dec. 2—Invest-
ments made in Texas oil properties
by Bob Hope and Bing Crosby are
said to be paying the performers
more dough than many of lher
theatrical activities,

According to inside report, roy-
alty checks paid Skid Nose and
the Groaner last month came to
$50.000 each; the month before,
$47,000, Hope and Crosby own
quarter interests in the wells in-
volved, other partners being Texas
pilmen.

Juiciest part of the petroleum
pelt, insofar as the two aclors are

|

affair for the press and elecironics
manufacturers, The Commission
is already chewing its colleclive
nails on the sidelines as RCA

grabs the spotlight for the abvious|

purpose of showing manufacturers
that they would be wise to awalit
perfection of RCA's compatible
big-sereen color rather than ven-
ture into production under the
CBS system, should
standards be upheld by the courts,

Dr. E. W, Engstrom, RCA vice
president in charge of research,
tald The Billboard today, and will
emphasize at the demonsiration
Tuesday, that by doubling the
number of phosphor dots in the
tricolor tube it has been possible
to obtain a number of major im-
provements in the picture. *The
red phosphors,” he said, “are good
enough so that filters are no longer
needed, That, too, is how we have

Chesterfield
Rides Tandem

NEW YOREK, Dec. 2—Chester-
fields this weelk made a double buy
into NBC's tandem radic sales
plan. The tobacco firm bought two
participations each in five shows:
Magnificent Montague, The Big
Show, Screen Directors Plaphouse,
Duffy's Tavern and Dangerous As-
gignment.

Current contract is a short-term
deal extending thru the holidays.
However, the bankroller has an
option to continue the deal if it so
decides, and may make its decision
after seeing how things go during

(Continued on page 8} |the trial.

TV-ER BESTS HOLLYWOOD

NEW YORK, Dec. 2.—Video
films completed within the past
month by the Jerry Fairbanks
Film Studios in Hollywood and
New York are believed io total
more film footage than that com-
pleted by any Hollywood major

studio during the same period. This
is held as a forerunner of the ex-
tent to which TV footage will out-
distance theater productlon in the
future, according to Bob Lawrence,
veepee in charge of Fairbanks's
Eastern operation.

In Hollywood Fairbanks com-
pleted four half-hour Bigelow car-
pet pix, one hour-long Christmas
film for Father Patrick Peyton, the
half-hour Edgar Bergen TV debut
and a number of half-hour piano
lesson films featuring Frankie
Carle.

Also Two-Reelers

studios turned out one or two-
reelers—virtually all in  color—
for Dodge, Plymouth and Olds-
mobile: an animated featurette for
Metropolitan Life Insurance and
the Crusader Rabbit animation
series. Next week Fairbanks is
starting production on Buckskin
Rangers, which he will syndicate
himself. The theory is that it is
only thru syndicating such shows,
especially with rerun advantages,
that film producers can really score
for big loot.

In the same 30-day period Fair-
banks's Eastern studio, opened
earlier this vear, produced 31 spot
announcements. Some Were anil-
mations and others live,

“Canned"” in Day
Lawrence declares that TV film

Wynn Tops TBA Panel

NEW YOREK, Dec. 2.—Ed Wynn
heads a list of 21 speakers lined
up l{or the Television Broadcasters
As=ociation's (TBA) annual tele-
vision clinic Fridsy (8) at the
Waldorf-Astoria.

"Wynn, who spoke at TBA's first
TV convention in 1044, will dis-
cuss Television—As I See It Six
Years Later, as the principal

In addition, Fairbanks's Coast|

Fairbanks Footage
Outstrips Majors?

production, especially on dramatic
shows, is bound to increase be-
cause it presents a highly favor-
able budget aspect. Fairbanks can
now get a half-hour show into the
“ean” in one eight-hour shooting
day. The previous best on this
was around three days. Part of
the edge, according to Lawrence,
stems from the studio’s develop-
ment of the multi-cam system,
whereby three cameras shoot the
game scene simultaneously, ob-
vidting retakes, permitting much
more editorial choice and provid-
ing long, medium and close-up
simultaneously. It also permits
cuts from one camera to another,
a great time-saver.

Lawrence also believes TV sta-
tions will ultimately back produc-
tion of their own films, theorizing
they can underwrite shows -via
local sponsorship and then earn
additional profits thru syndica-
tion. He has had one such station
inquiry recently, he added.

the CBS|

DECEMBER 9. 1950

S NEW TRICOLOR TV
TUBE UNVEILED IN WASH .

Research Veep Sees lmE[U‘_[E‘“E.'?:’ :
FCC Not Invited to D. ©. Showing

achieved a very muell

picture.

there were too few phasplor dots,
and that this had limited the pic-
ture brightness on so large a screen
as 16 inches, We have changed
nﬂlhirhg fundamental in our system
'since 1t was first demonstrated.
| What we have been doing step by
(Continued on page §)

'ROSY PROSPECTS
Sees Future
Big for TV
Film Makers

HOLLYWOOD, Dee. 2. — Hal
Roach Sr., one of the {ilm indus-
trv's pioneers, sees an ever bright-
ening future for the TV film trail-
blazers, Roach, two ¥years ago,
abandoned theatrical film preduc-
tion to turn to TV pix. While his
studios at first operated at a loss,
a dozen szeparate production com-
panies now use his facilities, in ad-
dition to himszelf filming the Mag-
navox series plus rafts of com-
mercial spots.

Two 15-minute strips shows are
now on the planning boards and
are getting sponsor attention. First
is a cliff-hanger serial a la Perils
of Pauline and is being considered
bv American Home Products Cor-
poration, Other is entitled Impy
and Angie and will use live actors
garbed &5 kid doll characters
against a background of oversize
rear projection figures, Produc-
tion on both is expected to get un-
derway in 1831.

Magnavox hour-long filme are
produced on a 525,000 per pic
budget and are shot within four
and a half days. Roach is also
dickering with Eastern agencies to
film hour shows now being pro-
duced live in New York. Com-
mercial spot client list includes
Bulova, Chevrolet, Falstaff Beer,
Max Factor, Ivory ‘Soap, Drene
Shampoo and Tide, Bulova's de-
mands alone found Roach deliver-
ing aver 100 spots for that account.

Tele pic producers leasing
Roach's lot facilities include Bing
Crosby Enterprises, filming Fire-
side Theater for Procter and Gam-
ble: Jack Chertok's Apex Films
and Lone Ranger,

TIME COVER
PLUGS COLOR

NEW YORK, Dec. 2.—The
Time cover story this week
on CBS Prexy Frank Stanton
describing the color dispute
between RCA and CBS is
rated one of the top publicity
breaks ever achieved in the
field,

The story is highlighted by
a picture (partially in color)
of the web president,

brighter

“We recognized last £pril that

VIDEODEX REPORTS CLASS C
TV CUTTING COSTS IN HALF

NEW YORK, Dec, 2—A Videodex cost analysis, prepared

for The Billboard, shows that it

costs far lezs to deliver an audi-

ence in Class C time than to get a similar rating in Class A time.
The following study of five programs, all in Class C time, airing
in four different cities, shows the number of homes, ratings and
cost per 1,000 homes achieved by these stanzas. It also shows the
cosl of these same shows to reach 1,000 homes if aired in Class A

time. (See story this page.)

Cost Analysis—(Time Costs)

Time Same Rating o
and Cost 1,000  Class A Time
Bistion Program Hating Mo, Homes Homes Cost 1,000 Homes
COLUMEBUS 12 pom, Fifty Club 11.0 10,000 $11.21 £37 80
Wedresday  [Clase C)
WiLw-C ;
CINCINNATI 12 pom, (€} Fifty Club 141 22,000 7.50 1500
WLw-T
g 1 opom, (G} Panl Dixen E.0 12,000 B.75 17.50
WLPD-TVY dEe
DETROTTY iopom. (G} PaL 'N' Johony E.D 19,000 1263 18.%%
Frid WX YL
l:HiEM‘?I:I] 11 a.m. (C) Barbara Barkiey 5.1 30,000 7.50 15.00
W sy WEAN-TY

Low-Budget
Click; More

NEW YORE, Dec. 2.—With client
reaction extremely favorable, execs
at Kenyon & Eckhardt this week
were considering filming many
more of their TV programs as a
result of the success of the filmed
The Three Musketeers last week on
CBS-TV. >

Made at the Hal Roach studios
on a budget of about 23G, which
compares with its live costs, the
film registered nearly as well as
a big-budgeted Hollywood movie
in guality and, more important.

revealed that good films could be!

brought in at a figure commen-
surate with what the medium can
pay, The program was made for
Magnavox. K & E has two more
on order for Ford Theater, also
telecast on CBS-TV.

Aeccording to agency brass, the

TV Films
in Plans

| TV films now can be used in “a
|miIIiun other ways" bezides [is

| initial TV viewing. The most ob-
| vious pse of the film 1is to have
‘ local dealers buy time on the local
| TV stations for the same {ilm.
' Sinee Ford already has film pro-
grams of theater movies on lacal
TV outlets, the films made for the
CBS-TV show could easily go info
secondary use on these programs,
This could be done, tho J. Walier
Thompson Agency handles the
WOR-TV Ford show.

Another result of the employ-
| ment of more TV films would be
to give the live production units a
lenger time between shows, so thal
stronger live dramatic programs
eould be mounted. Each time TV
films are reshown, the cast and
seripters usually get another fee.

FTC FROWNS ON TV

Says Misrepresentation
In Plugs Is on Increase

WASHINGTON, Dec. 2—Tele-
vigsion plugs are becoming notice-
ably worse from the standpoint of
misrepresentation and deception,
the Federal Trade Commission
(FTC) reported this week. TV ads
being set aside for further investi-
gation are proportionately higher
than newspaper and mﬂgazipe
plugs, while the radio commercial
continues to be the fair-haired
child at the commission.

In its latest report on ads ex-
amined, the FTC said that over 7
per cent of all TV ad continuiiies
examined during a 30-day period
were tabbed for a probe as being
possibly deceptive. In contrast,
radio plugs due for investigation
comprised only 2.06 per cent of the
total examined. Corresponding
ratios for newspapers and maga-
zines were 5 per cent and 6 per
cent respectively.

TV Inecreasing
In recent weeks FTC has !nlund
an increasing number of suspicious
TV plugs, the 7 per cent total being
iwice as high as in July. Maga-
zine ads probed are also on the
increase, but radio and newspaper

Sponsors Find Fringe Time
Is Near TV Audience Top

Class B and C Slots Often Pay
Off as Well as A, Survey Shows

NEW YORK, Dec. 2. — Sponsors
looking into wvideo's ]
‘fringe” time periods are finding
that they can get a belter shuffle
for their buck in Class B or C tIme
than in Class A. In terms of cost
per 1,000 viewers, bankrollers are

{learning that anytime seems to be

viewing time in video homes, and
the lower B and C time rates make
themn particularly good buys, This
iz the conclusion reached by a
Videodex survey prepared {or The
Billboard by Jay & Graham Re-
gearch, Inc.

Up to now, Class B and C time
has been used mainly for kine-
scopes, films, spots and local shows,
With the pressure on the webs for

speaker at the Luncheon session,|more availabililies, however, ihere

=

-}

| already is a heavy network drilt

periods is noted
which examines pre=-3 p.m. hours,
tusing September Videodex figures
'to note the sets-in-uze percentage,
' ratings, number of homes using
TV during such hours and cost per
1,000 hemes.

The comparisons of cost per
1,000 homes in accompanying box
clearly show that marginal periods
are capable of delivering audience
on a parity or beyvond Class A time.
Even in cases where ratings are
{ achieved in Class B or C time,
however, the selling value of the
commercial message depends on
viewers being potential consumers.

WwWww americanradiohistorv com

Thus Class B time before 5 p.m.

so-called | into the so-called marginal time |showed a significant number of
|51nt5- The high potential of Euch_f’
in this study, |

women per set, according to Video-
dex audience composition patierns.
Programs geared to reach women

would maximize their effective
coverage by using such periods,

An outstanding example is the
Kathi Norrizs show at 10 am. on
WNBT, New York, for which 00
per cenl of the audience are
women. Other examples in New
York include Kitchen Fare (71 per
cent adult, of which 43 per cent
are women); Olkay Mother (40 per
cent women, 37 per cent children
12 and under); Homemakers Ex-
change (4 pm., 88 per cent

(Continued on page §)

ads have been falrly consisfent
over the past vear.

Nevertheless TV ads hiuve vet
to be mentioned in the filing of a
formal FTC ecomplaint. Radio
plugs, however, have been an im-
poriant part of several major FTC
dockets, including the proceedings
against the nation's largest ciga-
rette makers. The most recent
case involving radio ads was pol-
ished off a few weeks ago when
the maker of a leading brand of
aspirin was ordered to cease and
desist from using alleged misrep-
resentations about the product.

Radioc Boners
Among the matters frowned up-

on by the FTC in radio ads h&ave
been misrepresentations that a
long-standing price has just been
lowered—'now only 15 cents"—
that a group other than the manu-
facturer is sponsoring the program,
and that an established price is
being lowered temporarily.

FTC officials think that gen-
erally adwvertising is being con-
ducted on a pretty high plane, and
that most of what trouble occurs
comes from the unending search
for superlatives. The agency finds
that most advertisers are willing
to co-operate when misleading acs
are brought to their attention, tho
they often disagree with the FTC
about what is misleading, Cases
of deliberate fraud in radio-TV
advertising are practically non-
existent, FTC-ers say.

ABC Gets Uplift;
Bra Firm Buys TV

NEW YORK, Dec. 2, — Quest-
Shon Mark Bras this week pur-
chased 7-7:15 Mondays, Wednes-
days and Fridavs beginning Janu-
ary 1 on ABC-TV. The sponsor
will program a women's chatter
show featuring Jacqueline Susann,
wife of Irving Mansfleld, CBS-TV
| producer.

The buy will mean a half hour
of women's programs in the 7-7:30
time as Faye Emerson will follow
in the 7:15-7:30 segment on ABC-
TV on the same days. Harry
Jacknick is the agency for the new
show. }
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SACEM Inking
CAPAC in '51,
FAC in Cold

France, Canada To
Get 4 Seats; Bilingual
Org Bid a Gesture

TORONTO, Dec, 2. — As pre-
dicted in the December 2 issue of
The RBillboard, SACEM, French
performing rights society, will sign
with Composers, Authors & Pub-
lishers' Association of Canada

(CAPAC) for 1851,

The deal ic expected to be sealed
at a CAPAC board meeting Fri-
day (8), CAPAC will also elect
officers. As was also predicted
here, four of the seats will go to
French Canadians.

The Federation of Authors of
Cianada (FAC), newly created bi-

lingual Canadian performing rights
society, is definitely out of the
picture for 1951. The new society
has withdrawn its application to
the Canadian Copyright Appeals
Board for a tariff. The interpreta-
tion here that FAC was intended
only as a gesture is thus borne out,

Cromwell Files
"Tzena” Quster

NEW YORK. Dec. 2.—A peneral
dental of all allegations and a re-
gquest for dismissal of the Mills
DMusic action for alleged infringe-

ment of the tune, Tzena, was filed
thiz week by Howie Richmond's
Cromwell Music in U. S, District
Court. Meanwhile, Cromwell filed
a counter-claim against Mills and

a notice for the examination of!

[szacher Miron, whom Mills claims
is po-writer of the tune.

Included in the Cromwell de-
fense are allegations that Miron
and Julius Grossman were not
original writers of the tune, that
tihe music has been in the public
domain for years and that the
melody, theme, rhythm and lyric
content of the Mills version were
not new or original material.
Cromwell also claims that Miron

and Grossman copied or appropri-
ated substantial portions from
prior works and that
writers waived their rights and
dedicated the tune lo the public|
duomaln,

Cromwell's counter-claim was
filed in the form of a copyright in-
fringement =uit against Bills in
which the former alleges that prior
to June, Gordon Jenkins and Spen-
cer Ross wrote and assigned to
them all rights to Tzena., TIena,
Tzena, Examination of Miron is
skedded for Thursday (7).

La Smith Inks

National Pact

NEW YORK, Dec. 2.—National |
Records this week signed Kate |
smith to an exclusive long-term |

recording contracl, according to |
National chief Al Green.

The warbler's first releases un-
der the National label will be Lit-
tle Bitty Baby backed by The
Same Lord, and Ave Maria backed
by The Lord's Prayer. Niss Smith
was last pacted to MGM Records,

the Mills!

WHAT'S A ZERO
TWIXT RIVALS?

NEW YORK, Dec. 2. — A
sage sales manager of a top
waxery, commenting about the
reports of fabulous sales of
disks on competing labels, re-
marked:

“The only difference between
100,000 and 1,000,000 with
those other record guys is a
single zero."

Carle Signs
With Glaser

NEW YORK, Dec. 2. —Joe (Glas-
er's Associated Booking Corpora-
tion (ABC) signed Frankie Carle
this week to a term management
contract, the pact coming as a
surprise to the trade.

Carle's paper with the General
Artists Corporation (GAC) ex-
pires February 13: band agencies
have been negotiating with him
thru his attorneys, Zissu and
Marcus, and his personal manager,
Warren Pearl, for seven months,
when word got out that he in-
tended to leave GAC. The Music
Corporation of America (MCA)
was known to have the inside
track; Glaser came In as strictly

a dark horse and a late entry at|

that, but the deal he offered is
reportedly considerably more at-
tractive than that of the nearest
competitor.

Last GAC Siand
Carle's last GAC booking will
be an eight-week stand at the
Hotel Statler beginning December
289, ABC will take over as soon
as the Statler stand ends.
Carle had been with GAC sinee

| he left Horace Heidt to form his
own band nearly a decade ago,| the future of the dancery biz,
rand has been one of the country’s |

top orksters from the start, Other
ABC band properties include Russ
Morgan, Les Brown, Lionel
Hampton and Elliot Lawrence,

GAC is currently grooming a
pilano band to replace Carle. The
agency is keeping the identity of
the replacement under wraps until
he's ready to go.

Decca Yields
12%c Dividend

NEW YORK, Dec. 2. — Deccea
Records' board of directors this
week declared a regular quarterly
dividend of 121 cents per share
of the 776,000 outstanding shares
of capital stock. The diskery's
current business continues to move
at a rate which is ahead of last
vear's take for the comparable
period.

At the end of the nine-month
period of the current year,
diskery's earnings were 30 per
cent ahead of the take for the
same period last yvear.

Fran, Ezio

A Disk Team

NEW YORK, Dec. 2. — Fran
Warren will [ly to the Coast on
December 13 for a two-day record-
ing session with Ezio Pinza. The
thrush will do the projected Vietor
album of songs from Pinza's first
celluloid wventure, Mr. I'mperium,
along wilth the Metopera-turned-
movie star basso.

2d Licenser Dickers

With SCA on

WNEW YORK, Deec. 2.—Screen
Cynposers’  Assoclation  ([(SCA),
still dickering with the American
Society of Composers, Authors and
Publishers (ASCAP) for credits
f..r movie background music, has|
Legn approached by another !i—i
censing organzzation for both do-
niestic and foreign performing
rizhts,

Backsround cleffers have been
af'ar a deal from ASCAP for vears,
loaking for recognition of 5!::1111&-'
track backgrounds, but until the
consent decree have always got

Rights

the brush, Now ASCAP for the
first time 1% discussing 3 special
pav-off for the track cleffers {The
Billbpard, MNovember 18y, Mean-
while the SCA has been talking
with SACEM, the French sociely,
about foreign rights. It is known
that SACEM would welcome the
Hollywood cleffers.

The unidentified licensing or-

ganization which has entered a bid
for the track cleffers is reportedly
one which s alwavs on the look-
out for additions to its repertory
[rom any quarter.

the |

® Continued from page 1

Recording Industry Booms;
1950 Biggest Since 1947

July-October Tax Yield $2,133,879;
60 Per Cent Above 1949 Period

lections amounted to $2,133,879 as
compared with $1,442371 for the
same period last year.

If the present rate continues,
tradesters are speculating how
closely the 1951 fiscal year may
come to the 1947 level of some
£8,500,000. The last three fiscal
vears showed successive declines
of about £1,000,000 annually to

reach a low of $3,300,000 in the
1850 {fiscal year.

October is usually a less-than-
average month for disk tax col-
lections, but October, 19350, brought
in $568,002—a gain of $135,758
over the preceding October and
the fourth highest month in the
past 15.

The continuing gain in tax col=-

Briefs Park Men

the National Ballroom Operators’
Association (NBOA), meeting in
emergency session here November
26-27, decided to put full steam
behind legal and legislative at-
tempts to eliminate terpalaces from
their present classification with
amusement spots which are paying
t};e 20 per cent cabaret tax. The
nine board members agreed that
hardships imposed by applyving the
20 per cent bite on concessions and
services within a ballroom threaten

In a talk before the National
Association of Amusement Parks,
Pools and Beaches convention this
week, Tom Roberts, NBOA legal
counsel, told park men that the
terp orgs will require their full
co-operation. Approximately 125
of the park org membership oper-
ate ballrooms which are taxable.
Roberts tn{d park men that it is
w:shl’ull thinking to believe that
they might escape the bite of the
Treasurlr Department. In certain
areas 1n the ecountry, internal
revenue collectors have held off
taking out the cabaret tax from
ballrooms within their Jurisdiction,
because of the recent appeal by
T-men from Judge Henry Gravens'
decision, which ruled in the case
of Birmingham wvs. Geer that ball-
rooms are not taxable. Since the
ruling of the Circuit Court of Ap-
peals two weeks ago, Roberts ex-
plained that the brake is off and
that collectors will start taking the
| 20 per cent stipend. The Appeals
Court ruled against NBOA and
 overruled the Gravens decision
(The Billboard, November 18).

NBOA Asks Wril

Roberts said that NBOA has
petitioned for a writ of certiorari
from the Supreme Court (The
Billboard, Becember 2), emphasiz-
ing that only 10 per cent of such
petitions for a review of past court
decisions are granted by the high-
est tribunal. Ballroom men also
intend to start wheels rolling for
a legislative program which would
insert a provision In a congres-

Cab PrepsUnit
For S. A. Date

NEW YORK, Deec. 2. — (Cab
Calloway will reorganize a 15-
piece band for a four-week date in
South America. Calloway, who
Lhas been working with a quartet
for the past year or so, has been
booked to play a government cele-
bration in Uruguay. The fiesta
runs for a month beginning Febru-
ary 3. The band will work in the
country's capital city, Montivideo,

Prior to his South American
Jaunt, Calloway will play 30 one-
nighters during the month of Janu-
ary. He will work as an enter-
tainer and emsee on a package
which includes a beauly contest
land a dance band.

Calloway has been inked to a
Regal Records' contract. Diskery
specializes in rhythm and blues
wax, and Callowav will slice
r. and b. type material.

NBOA SLUGGING
FOR LEVY KAYO

on Tax Tussle

Negotiations With ASCAP, BMI

CHICAGO, Dec. 2 —Directors of | sional proposal, eliminating ball=-

rooms from the tax.

Roberts explained that NBOA
negotiations with Broadcast Music,
Inc.,, are stalemated, bul that
American Society of Composers,
Authors and Publishers (ASCAP)
negotiations are continuing suc-
cessfully, He told park men that
ASCAP is seeking a 1 per cent take
on gross admissions of a ballroom,
{ while NBOA is countering for &
lof 1 per cent. Roberts asked park
i men who operate terperies to send
him reports of their total admis-
sion gross for the years 1946-1950,
together with the amount of
ASCAP fees pald each vear. This
information, which will be held in
strictest confidence, will be pre-
sented later to ASCAP as a basis
for further negotiation.

In the last stages of negotiations
| with BMI early this year, Roberts
' said that NBOA would not agree
11'.{) terms of the BMI pact, which

demanded % of 1 per cent up to
$50,000 of the music salaries and
%y of 1 per cent over that amount.

Cherry in Top
Decca Bracket

NEW YORK, Dec. 2. — Don
Cherry was handed a new contract
al Decca which puts him into the
upper brackets with regards to
royalties and guarantees. The
new contract was drawn at the
waxery's instance, since the war-
bler's old pact would have had
nine months to run.

Cherry, whose Thinking of You
| platter is a strong best seller, will
| continue to wax both as featured
!pErfurmer and co-billed with the
waxery's name orksters. He is
engaging on a 26=-city tour in which
he will visit Decea distribs as well
as deejays and disk shops.

Cherry is discontinuing his NBC
radio sustainer, with Victor's Ed-
d:e Fisher reportedly taking his
place, but continues as a regular
on ABC's TV Penthouse Party
show.

lections over the past few months,
which directly reflects a similar
gain in disk sales, indicates that
the early apprehensions over the
possible deleterious effect of the
news speeds were unfounded.
Diskeries are now coming into
a particularly lush period—the
majors and indies being set for
a Christmas rush far exceeding
that experienced last year. Christ-
mas merchandise, given the bene-
fit of highly geared promotion
campaigns by many diskeries, is
already moving rapidly. Evidence
of the lush vear has been accumu-
lating for some time, with finan-
cial reports within the last few
weeks lending strong evidence to
the picture. 5 ;
Decca, for jnstance, in its finan-
cial report for the Tirst nine months
{Continued on page 14)

Sales Execs

In Shake-Up
At Columbia

South’d, Nielson In;
Hein, Lucas Out as
District Managers

NEW YORK. Dec, 2 —Shake-up
of the Columbia Records sales de-
partment continued this week with
Terry Southard replacing Jack
Hein as New York district man-
ager and Bill Nielson replacing
Joe Lucas as Chicago distriel man-
ager,

The revamp program began with
Paul Wexler taking Jeff Wilson’s
place as the diskery's sales man-
ager, followed by the appointment
of John Trifero as New England
District man and William O'Boyle
as Middle Atlantic distriet man
{The Billboard, November 11).

Original plan had Trifero and
Terry Southard splitting New Eng-
land between them; with South-
ard named to the New York slot,
Trifern will have New England
for himself.

CAPAC Tangle
Over 2 Tunes

VANCOUVER, B. C., Dec, 2. —
I{'s going to be a case of What Did
I Do? with Sweet Georgia Brown
in a4 Supreme Court suit over these
two pop numbers. Composers,
Authors and Publishers’ Associa-
tion of Canada, Ltd., Toronto, has
started an action against Cozart
& Bovd Shows, Ltd. Rutland, B. C.,
for $136 and a declaration that it
is owner of the Canadian rights in
these two numbers,

The Association, which seeks
damages is also asking the court
to declare Cozart & Brown Shows
have infringed its copyright by
using songs al Boyd Drive-In
| Thealer,

|

Six-Month
To MPTF

NEW YOREK, Dec. 2 —Contri-
hutions to the HMusic Performance
Trust Fund (MPTF) for records
sold during the first half of 1850
are ahbout 5750,0000—an inecrease

| same period last year, when 5660,-
000 was paid in to the fund.
Coniributions were turned in
| by some 500 aclive diskeries.
There are some 700 signatories,
bwt about 200 reported no sales.
Of the §730,000, trustee Samucl
R. Rosenbaum has alloted 35700,-
000 for disbursement in the first

of more than 13 per cent over the

Wax Ante
Hits 750G

half of 1851. WManey will be used
| to provide employment for musi=
fctans 1n free public concerts, en-
| tertainment in hospitals, etc.

Computing on the basis of 1
per cent contributed for 78 r.p.m.
gales, it might be fipured that
| record sales grossed S75,000,000
for the first half of this »ear
However, the trustee indicaled
that LP and 45 sales are selling
in a far greater proporlion than
formerly, so that 275,000,000 may
bhe taken only as a rough rule of
thumb.

This one

LMEINRANAIA

ZGOR-ZN2-94LL
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COLUMBIA GOODY COURT
DECISH TOTES DYNAMITE

Tradesters See Discount Plan
Shaky, Radio-TV Implications

NEW YOREK, Dec. 2.—The dis-
missal this week of the Columbia
Records complaint against Sam
Goody, local dealer, for violation
of the diskery's fair trade agree-
ment, carried with it some dyna-
mite-laden legal opinion handed
down by New York State Supreme
Court referee Isador Wasservogel,

Macy's Slashes
LP’s as Result
0f Court Rule

NEW YOREK, Dec, 2—As a di-
rect result of the dismissal of
Columbia Records complaint
apainst Sam Goody, local dealer
{see separate story), Macy's de-
partment store, one of the lop
disk outlets in the country, slashed
prices on Columbia’s LP, pop and
kiddie lines yesterday '(1). While
the store will not advertise the

price cut in newspapers, the disk |

department displays a giant-sized
poster advertising the records at
“up to 30 per cent off™

Macy's new price list on Co-
lumbia disks has 79 cents pop
records at 59 cents, the $1.05 kiddie
line at 74 cents, $2.85 LPs at $1.99,
$3.85 LPs at $2.69, $4.85 LPs at
$3.39, $9.70 LP s=ets at $6.78 and
$14.55 LP sets at $10.17. All
prices include tax. New prices
are in effect at the Macy branch
stores in the Bronx, Brooklyn,
White Plains and Jamaica.

GAC, Yaughan Ink
Management Pact

NEW YORK, Dec. 2. — General
Artists Corporation (GAC) re-
cently signed singer-arranger-com-
poser-conductor Denny Vaughan
to a term management contract,
The agency is planning to build an
ork around Vaughan sometime in
the future.

The timing of this project will
be based on the wax development
of the wversatile Vaughan via his
Coral recording pact. His first
pair of platters were released a
couple of weeks ago.

While the full industry-wide effect
of Wasservogel's decision may not
be felt until the Columbia appeal
is heard, tradesters already see the
poszibility of the collapse of the
discount and price structure.

In addition, the decision in the
Columbia-Goody case is seen as
having an immediate eflect on
dealer - diﬁtrihul.-nr - manufacturer
relations in fields other than pho-
nograph records, particularly ra-
dio-TV and appliances. The deci-
sion touched on such basic disk in-
dustry factors as exclusive artist
contracts, manufacturer-distribu-
tor relationships, co-op advertising
and manufacturer-sponsored clear-
ance sales,

Columhia Will Appeal

Columbia had sought an injunc-
tion against Goody and six other
dealers in New York to restrain
them from advertising or selling
Columbia LPs at prices below
those set forth in fair trade agree-
ments. The court Wednesday (20)
dismissed the complaint holding
that the diskery was not entitled
to the relief it sought. Celumbia
prexy, Ted Wallerstein, immedi-
ately issued the following state-
ment: “We intend to appeal
promptly from Justice Wasser-
vogel's decision aga.mst Columbia
Records, Inc., in its efforts to

Capitol Skeds
Barnet Crew

HOLLYWQOD, Dec, 2.—Charlie
Barnet's new band will cut its
first Cap wax next week. This
will be Barnet's first Cap session
since recent contract renewal
Barnet reportedly is after a new
band sound which he hopes to
achieve by backing a soprano sax
lead with regular ork plus strings.
Band, according to plan, will
strwe to satisfy current com-
mercial dance ork demands with-
out submitting to the Glenn Miller
trend.

Barnet is still In the Arthur
Michaud management stable, but
reportedly will leave Michaud to

sign with Carlo Gastel. Split with
Michaud is expected to be amicable
and have the mutual consent of
both parties. When Barnet last
quit the band biz to enter the man-
agemnent fleld he temporarily
joined Gastel's office as a p.m.

NETS FOR ANGELS

Legit Lures Backers

Wlth ‘Coin

® Continued from page 1

From Webs'

confirmation of the claims of net-
work backing. Tt is known that
both CBS and NBC have exprcssr_-d
interest in moving further into the
financing of musicals,. The webs’
primary interests in legiters ap-
parently have been to angle for
TV production rights for the fu-
ture., There probably is no doubt
that some shows will acquire web
money for financing, but current
money-raising efforts have taken
on a note of mystery with reports
of unidentified web backing.

There are at least three musi-
cals in preparation regarding
which reports have circulated
about “radio network™ financing.

Last week Julie Styne, song-
wriler turned producer, held an
angels’ audition for his forthcom-
ing production of a musical ver-
sion of The Good Fairy, which has
a score by Hugh Martin, who al-
ready has made a pubbing deal for
his songs with E. H. Morris. The
gathering was told that the show
had acquired a sizable percentage
of the required %200.000 backing
from a *major radio networlk,” but
the identity of the web investor
was not announced.

Styne, when contacted late this
week, said that the deal with the

still unidentified network was not |

complete, and that he was not at
liberty to divulge any further in-
formation. He also added that the

web's backing would be for 25 per |

cent.
The other two shows in prepa-
ration for which there have been

| indications that major radio net-
,w-n-rk money will be involved in-
clude the latest Rodgers-Hammer-
stein venture, Anna and the King
of Siam, and Mister Marco Polo,
a new musical with a score writ-
ten by Johnny Mercer and Hobert
Emmeit Dolan.

Al NBC and CBS, exees could
nol confirm participation in any
forthcoming legiter at the moment,
tho it was indicated that either or
both webs would shell out “when
the right show comes along.”

utilize the provisione of the Fair
Trade Act in the record fleld. We
are still of the opinion that we
properly and legally invoked the
provisions of the Fair Trade Act
and we are confident that our po-
sition will be sustained on appeal.”
Goody would not comment on the
decision.

The Wasservogel decision con-
tained some vital pronouncements
affecting the disk business: The
New York State Feld-Crawford
Fair Trade Act was not intended
as a means of price fixing but as a
method of protecting the name and
good will of the manulacturer.
Failing to offer all dealers the same
co-operative advertising deal and

{Continned on page 31)

Pay Boost Sef
For Copyists
And Arrangers

NEW YORK,- Dec. 2.—Weekly
scale for copyvists and arrangers
was boosted $7.50 when Local 802
and Music Publishers' Protective
Association (MPPA) agreed this
week on terms of a new three-year
pact,

Other terms include an addi-
tional $2.50 boost after one year;
a 3 per cent welfare fund paid by
the employer; £812.50 weekly on top
of the other raise for workers a
majority of whose time is spent
in ditto and reproduction work.

(Continued on page 29)

N. Y. Rules On
Orksters’ Side

NEW YORK, Dec. 2.—Stephen
C. VWVladeck, attorney for Local
B02, last week obtained from the
New York Workmen's Compensa-
tion Board a ruling on liability
for disability benefits for musi-
cians. Ruling is as follows:

Where the emplover has previ-
ously provided compensation for

(Continued on pape 31)

WORD TO WISE
IS SUFFICIENT

NEW YORK, Dec, 2.—Under
the how-hungry-can-you-get
heading, we print, with certain
deletions, contents of a post
card received by a local pub-
ber from a small-town {(and
small-time) disk jockey:

“Your tune blank-blank is
pretty cute. I'd like to plug
it for yvou, but other folks are
co-operating with me for their
tunes. (signed)

“Blank, station Blank."

“P.5.: Did yvou see the dis-
play windows in Wallachs
33d Street store? Man, thera's
a brown sweater with a
checked brown shirt on the
Gth Avenue side that's terrific.
I wear a SMALL size."

COURT REVEALS VITAL

DISK FACTS,

YORK, Dec. 2. — Con-
tamed in the nfﬁmal court record
and final decision in the Columbia
Records-Sam Goody Fair Trade
action, were facts and findings of
particular interest to the entire
disk industry. Following are some
of the sales figures revealed and
guotes from Justice Wasservogel's
decision:

Columbia Records" prexy, Ted
Wallerstein, testified that the disk-
ery's annual gross salez reached
$20,000,000. Times-Columbia,
Metropolitan New York dist‘rih
disclosed that its billings for the
first nine months of 1850 totaled
£1,800,000. Also revealed in the
testimony were such facts as that
Goody, in the first nine months of
this vear, bought 15,000 more Co-
lumbia disks than did Liberty|
Music Shops, and thal Goody
tripled the Macy's department |
store volume. Last year, Macys
bought about 10,000 more, and
Liberty 100,000 more Columbia

records than did Goody, Goody’s|

volume now reaches about $1,000,-
000 a vear.

Exclusivity

On the subject of exclusive art-
ist contracts, Wasservogel de-
clared: “Columbia records are not
in fair and open competition with
other manufacturers’ phonograph
records of the same general class,

. A recording by a performer . ..

FIGURES

must be considered as unique and
extraordinary ., . . Thus, when a
customer wishes tn have the re-
cording of a parlicular artist, he
must buy the record manufactured
by the particular recording com-
pany which owns the services of
such artist, It follows, therefore,
that when a record manufacturer
has contractual arrangements for
the exclusive services of a per-
former, it does not reguire the
protection afforded by the Feld-
|Crawfurd (Fair dee] Act, as the
principal competition existing be-
tween recording companies is nol
the trade-marked selections listed
in their respective catalogs, bul
rather their attempts to obtain ex-
clusive contractual arrangements
with recording artists.”

MGM Inks Vocal
Duo and Edwards

NEW YORK, Dec. 2—MGM
| Records this week made a pair of
talent additions. The diskery inked
warbler Tommy Edwards who for-
merly waxed for National Records.
A vocal duo, Paul Sears and John-
ny Heyvmer, also was signed to a
waxing pact.

Edwards sliced his first date
Thursday (30), while the duo will
not record until after the first of
the vear.

MPPA EXECS SET;
REPORT IS READ

ys Bootleg Biz Waning, Racks
Belnw General Sales in July

NEW YORK, Dec. 2.—A strong
turn-out of publishers attended
the Wednesday (29) meeting of the
Music Publishers’ Protective Asso-
ciation (MPPA), at which session
President Lester Santly’s annual
report was read and discussed and
all MPFA directors re-elected.

The report reviewed the year's
business, touching on legal mat-
ters, labor situation, sheet music
zales and other facets of the pub-
lishing businéss,

The report stated that bootleg
activity on sheet music has vir-
tually ceased, altho other types of
infringement have cropped up—
notably in Chicago, Two cases
were mentioned wherein Tune Dex
cards were used to compile by
photo offset a book containing as
many as 1,000 standards—both
words and music. This was sold
to musicians for between $6 and
$20. One of these cases was closed

after a civil action, the other is still
being prosecuted. The report also
mentioned “persistent” efforts of
arrangers to make and =ell infring-
ing arrangements of copyrighted
works. Two such cases are still
pending. Similar cases involving
the preparation and sale of illegal
“fake books," containing choruses
of standards, have also been large-
ly stamped out. Infringemends
generally, says the report, have
been held to a minimum.

Rack Sale Statns Quo

Net sales of sheel music on the
music racks has not increased in
proportion to the increase in gen-
eral sheel music sales since July.
Walter Douglas, MPPA board
chairman, last month huddled with
exers of the International Circu-
lation Company and as a result,
George Marcum, director of news-

{Continued on page 14)

LE JAZZ HIGH-HA

T

France Gives Hot
Toot Bigtime Lick

PARIS, Dec. 2.—Celebrating the
50th anniversary of New Orleans

jazz, the Hot-Clubs Federation of |

France is presenting the world's

first jazz exposition here from De- |

cember 1 thru 5. Sponsored by the
French Ministry of Education, the
event is definitely on a high-tone
cultural level. “Oscars du Jazz"
will go to the best New Orleans

SET SLUMP IS PLATTER BOOM?

NEW YORE, Dec. 2. — With
many distributors and dealers al-
ready feeling the bite as a result
of the slowdown of TV, radic and
home appliance production, and
{anticipating an even greater loss of
revenue as a conseguenceé of the
expected 50 per cenl cutback of
| TV set production by spring, it is
| generally believed that the jobhbers
and retailers will turn fo records
as a source of subsiitute mer-
chandising to help make up for
the expected dent in volume,

Dealers, Distribs May Use
Disks To Offset AM-TV Dip

In line with this, disk manufae-ated by the TV manufacturers via

turers are anticipating a platter
boom in the coming months, but
the optimism is cloaked with the
sad “reality that the business in-
flation will come as a direct result
of the unexpected turn of events
in the Korean war,

Turn to DHsk Lines

Most home appliance distribu-
tors handle or have handled disk
lines as secondary merchandise,
The TV boom, which was gener-

the jobber routes established in
many cases by record companies,
reduced platter activity to a minor

position both in terms of dollar
volume and in terms of active mer-
chandising. Now that TV volume
has been sliced and threatens to
be cul even more, the jobbers are
eving records, which are hardly
threatened by the war, as the po-
tential source for revenue 1o re-

(Continued on page 14)

band. the best trumpet man, the
best tenor sax, ete.

The event marks a high spot in
efforts of French jazz fans to
bring their art to the attention of
| the general public. For years they
have been holding jazz festivals.
Now these have grown to ex-
position size and are combining a
commercial and industrial fair
with the first international jazz
convention. An exhibition of fine
arts based on the jazz motif will
also be shown.

Presidents of jazz clubs from all
over Europe and other parts of
the world will converge on Paris
for the affair. They will creale
here an international jazz feder-
ation to obtain better co-operation
belween countries, arrange con-
cert tours and exchange records
and i1deas.

Largely responsible for the ex-
position is Charles Delaunay, who
has devoted 20 vears to the "“jazz
crusade” without payv. He heads
the organization of French Jazz-
Hot Clubs, which publishes the
magazine Jazz-Hot, and arranges
for concert tours. among the jazz
clubs scattered thruout France.

Mow an Art
It has taken us yvears to build
a public for jazz," Delaunay said,

“but it is at last being recognizedd
|as an art form. The comparies
[(Confinied on poge 31}
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CHRISTMAS sincies

A CROSAEY CHRISTMAS

In Decorative Envelope [T8 RPM) DU-T74

GARY, PHILIF, DENNIS, LINDSAY AND BING CROSEY

Decen ¥FTF49Q
{45 RPFM) 1-134

“ ADESTE FIDELES

EiMNG CRODIRY

FRED WARING
DEANMA DURBIN
THE CLOISTER BELLS
ETHEL SMITH

Decea 23777 and *9-23777
Decca 21444 and *F-2315644
Decca 3234657 and *9-23457
Decca 15358 and *9-25258
Decca 24734 ond “9-24T34

BEHOLD THAT 5TAR
FRED WARING

Decea 27285 and *9-2F 285

BIRTHDAY OF A KING
JUDY GARLAND

Decea 23458 and *9-23458

. BLUE CHRISTMAS

ERMEST TURB
RUSS MORGAMN

Decea 46188 and “9-44184
Decen TAT AL and *9-24T &6

BOOGIE WOOGIE SANTA CLAUS
LIONEL HAMPTOM

Decea 17325 and *9-27315

- CANTIQUE DE NOEL

FRED WARING

Detco 23644 and *9-13644

CAROL OF THE BELLS (Medley)
FRED WARING
FRED WARING

Decca 23645 and *9.23645
Decca 27285 and *9.27285

© C-H-R-4-5-T-M-A-5

ERMEST TUBE

Decca 46748 and “9-46268

CHRISTMAS CAMNDLES
AHDREWS JISTERS and
GUY LOMBARDD

Decco 24748 and *7-24748

CHRISTMAS CANDLE
TOMY MARTIN

Deceo 25235 and *9-25235

CHRISTMAS CAROLS
BING CROSBY

Decco 24470 and *9-14470

CHRISTMAS DREAMING
DICK HAYMES and
GORDON JEMKINS

Decca 24169 and *9-24149

CHRISTMAS 1IN KILLARMNEY
MARY CARTOMN

Decca 27348 and *9-27248

SONG SPINMERS AND LARRY FOTIME

Decea 373131 and *9-27331

CHRISTMAS ISLAND
ERNEIT TUBEB
ANDREWS SIITERS and
GUY LOMEARDO

Deceo 462468 and *9-462748

Deten 21722 and *9-23T11

DECCA 27350 (78 rpm) and DECCA *9-27350 (45 rpm)

Directed by KEN DARBY

IF | WERE SANTA CLAUS

GUY LOMEARDO Decca 27257 and *9-217157

SANTA CLAUS GOT STUCK
ELLA FITIGERALD Decca 27255 and *9-27253

IT CAME UPON THE MIDNIGHT CLEAR
DICK HAYMES and
JESSE CRAWFORD
ETHEL SMITH
KENNY BAKER

IT'S CHRISTMAS TIME AGAIN
CECIL GANT

JINGLE BELLS
EING CROSEY and

Decca 24121 and *9-24121
Decco 24736 and *7-24734
Decea 234671 and *9-334T1

Decca AR1BS and “9-4B185

ANDREWS SI3TERS Decea 23781 and *9-23281
ETHEL IMITH Decca 24142 ond “9-241412
FRED WARING Decco 27284 and *9-2T204

JOLLY OLD SAINT NICHOLAS
STUBBY and THE BUCCANEERS Decca 46193 and *?-441%1

JOY TO THE WORLD
DICK HAYMES ond
JESSE CRAWFORD
JESSE CRAWFORD
JUMPIN' JIMINY CHRISTMAS
SONG TPINMERS and LARRY FOTIME
Decea 27331 and *9-273131

Dacen 24120 and *§-241120
Decea T4143 ond *9-24141

KENTUCKY WASSAIL SONG

FRED WARING Decen 27284 and *9-27284

MELE KALIKIMAKA (Merry Christmas)
BING CROSBY and
ANDREWS SISTERS
GEORGE KAINAPAU
MERRY CHRISTMAS, BABY
LIONEL HAMPTOM

Merry Christmas. Baby
Boogie Woogie Sanla Claus

Decco 37320 ond *9-17220

Decca 27325 and *¥-17325

LIONEL HAMPTOM
Decca 27325 and "9-273125

MERRY CHRISTMAS POLKA
AMDREWS SISTERY and
GUY LOMBARDOD Decca 24748 and *7-24748

MERRY CHRISTMAS AT GRANDMOTHER'S HOUSE
ANDREWS SISTERS and
DANNY KAYE Decta 24749 and *9-14769

MERRY CHRISTMAS WALTEI I
GUY LOMBARDO Decea 24770 and *5-14770

MISTLETOE KI55 ;

RUST MORGAN Decca 24746 ond *9-247 66 |
A MUSICAL CHRISTMAS CARD |
FRED WARING Decco 27284 and *9-2172084 |

MY CHRISTMAS 5O0NG FOR YOU

MILLS BROTHERS Decca 14768 ond *9-147 68

CHRISTMAS 5ONG
RING CROSEY
FRED WARING
DICK HATMES ond
GORDON JEMKINS

Deccn 74144 gnd *9-24144
Decco 1T283 and *9-27283

Detca 241469 and "9-24149

CHRISTMAS TREE ANGEL
ANDREWS SISTERS

Decta 2725) and *9-27251

CRADLE 5ONG OF THE VIRGIN
DICKE HAYMES 5

Detea 23717 ond *9-13737

DID SANTA CLAUS COME FROM IRELANDT

MARY CARTON

Decen 373148 and $9-27348

FIRST NOWELL
FING CROSBY
DICK HAYMES
FRED WARING

Decca 14459 and *9-24659
Decco 23737 and *9-23T737
Detco 21845 ond *9-73645

FROSTY THE SHOW MAN
GUY LOMBARDD
RED FOLEY amd

The Little Foleys

In Decorative Envelope (T8 BPM) K-23

Detean 217257 ond *9-17257

Deccn 46267 and *9-45267
(45 RPM] 1-122

GOD REST TE MERRY, GENTLEMEM

BING CROSEY

231778 and *9-237TTH

(811 | Want for Christmas Is)
MY TWO FROMT TEETH
FATTY AMDREWS and

DANNY KAYE Decca 24749 and *9-247489
O CHRISTMAS TREE .
FRED WARING Decco 27284 and *9-27284
O FiR TREE DARK |
BING CROSBY Decco 247144 and *7-24144
O HOLY NIGHT ;
ETHEL SMITH Decca 24736 and *9-24734

KENNY BAKER Decen 23672 and *9-23472 |

O LITTLE TOWN OF BETHLEHEM
ETHEL SMITH
DICK HAYMES and

Decca 24735 and *9-24735 |

Decca 27228 and "9-27228 |

SANTA, SANTA DON'T BE MAD AT ME
MERYIN SHIMER Decca 46280 and *9-44280

SEE AMID THE WINTER'S SHNOW
FRED WARING

SILENT NIGHT
BING CROSBY
CARMEN CAVALLAROD
FRED WARING
DEANMA DURBIN
THE CLOISTER BELLS
SISTER ROSETTA THARPE

Decen 27785 ond *9-27285

Docco I4141 and *7-14141
Decca 23443 ond *¥-23643
Decco 23657 and *F-13457
Decen 35258 ond *9-25158

ETHEL SMITH Decca 24734 and *9-24734

GEORGE KAIMAPAU Decca 27220 and *9-27220
SILVER BELLS

BING CROSBY Decca 27229 and *9.27229
THE SLEIGH

FRED WARING Decca 27284 and “7-27284
SMALL OME (Album)

BING CROSEY DA-553 DL &000

In Decorative Envelops 2-111

SONG OF CHRISTMAS (Album)
FRED WARING

THE 5TAR OF THE EAST
JUDY GARLAND

THE STORY OF THE THREE WISE MEN
CHARLES LAUGHTON

THAT CHRISTMAS FEELING
BING CROSBY

THAT'S CHRISTMAS

{45 RPM)

A-4%T7 DAU-13 9-74

Decea 21458 ond *7-23458

Decco 23345 ond *9-23145

Decca 27229 and *9-27129%

HELSON KING Decca 4619 and *9-46171
‘TWAS THE NIGHT BEFORE CHRISTMAS
FRED WARING Decea 23642 and *9-11641

FRED WARING |Album)
TWELVE DAYS OF CHRISTMAS
FRED WARING
BING CROSBY ond
AHNDREWS SISTERS

WHEN ANGELS SANG OF PEACE
FRED WARING

WHITE CHRISTMAS
BING CROSEY
JASCHA HEIFETI
GUY LOMBARDOD

A-480 9-67 DL 5021

Decca 24500 and *9-24500

Decca 231738 and *9-23T318

INK SPOTS Decen 24140 and *9-24140
CARMEN CAVALLARD Deceo 24140 ond *9-24141
ETHEL SMITH Decea 24742 ond *9-24147
JESSE CRAWFORD Decco 24143 ond *9-24143
FRED WARING Decca 24500 and *9-24500

ERHEST TUBR
SISTER ROSETTA THMARPE
WINTER WONDERLAND
ANDREWS SISTERS ond
GUY LOMBARDO
FRED WARIMG

YOU'RE ALL | WANT FOR CHRISTMAS
BING CROSBY

Decco 46186 ond *F-46185
Deccn 48119 and *9-4811%

Decca 23722 and *9.23721
Decca 24501 and *9-24501

Decca 24659 and *F-74459%

thvailoble in Bath 78 and 45 RPFM

Decca 23777 and *§-23777 &

Decea 48119 and *9-4B119% 0

Decca 24658 ond *9.24658 2
Decco 27283 and *9-272813 ;

Decco 23778 ond *9.23778
Decco 23378 ond *9-23376 0

JESSE CRAWFORD
FRED WARING
KENNY BAKER

Decea 24120 and *9-24120
Decea 234645 and *9-13545
Decen 23470 and *9-234T1

OLDEST CHRISTMAS 5TORY
CHARLES LAUGHTOMN

Decca 23345 and *F-23345

OMN THIS CHRISTMAS EVE
MILLS BROTHERS

Decco 24768 and *9-24768

OH GATHERING CLOUDS
FRED WARING

Decea 21643 and *9-215413

HARK! THE HERALD ANGELS SING

KENMY BAKER
ETHEL IMITH

Decea 13471 ond *9-23472
Decco 74735 ond *9-24T735

HEIGH HO THE HOLLY
FRED WARING

Decca 27285 and *9-27285

HELLO SANTA CLAUS
CECIL GAMNT

Detca AB1 RS and *9-48185

HERE COMES SANTA CLAUS
BING CROSEY ond
ANOREWS SISTERS
RED FOLEY

becco T4658 and *9-14458
Daceo 44105 and *9-44185

HE'S A CHUBBY LITTLE FELLOW

STURBY and THE BUCCANEERS Decco 46193 and “9-46193

I'D LIKE TO MITCH A RIDE WITH SANTA CLAUS

ANDREWS TISTERS

Deccn 3725] and *5-27251

I'LL BE HOME FOR CHRISTMAS
BING CROSRY

Deeea 2377TY and *'I'-!_]!_'."*?

" *Indicates 45 RPM Veriion

AN OLD CHRISTMAS CARD
HELSOH KINEG and

MERVIN SHINER Decca 46192 and *9-46192 |
AN OLD-FASHIOMED TREE |

GUY LOMBARDO Decca 24770 and *9-24770 |
OUR CHRISTMAS WALTEI

RED FOLEY Decea 446185 and *F-45185

POPPA SAMTA CLAUS
BIMG CROSBY and
AMDREWS SISTERS Decea 27228 and *9-27228

Don't Say You Care (Unless You Really Da)
I Wanna Ring Around
My Hosie's Finger

JACK OWEMNY
Decca 2TI62 and *9.27347

Long Before 1 Enew You
I's Raining Sundrops

GUY LOMEARDOD
Decea 2TI2T ond “9-271327

1Cry
Satisiy My Soul

God Answers Pravers
I'm Happy In The Service Of The Lord

BUDDY JOHNIOM
Decco 77330 and *9-27310

MAMHATTAN GOSPEL SINGERS
Becco 46188 ond *7-48183

*Indicote: 45 BPM Vercion

RUDDQLPH THE RED-NOSED IIEIHIIEII'-;; -

BING CROSBY Deccn 27159 ond *9-27159
In Decorative Envelope (78 RPM) K-15 {45 RPM) 1-123
RED FOLEY [

and The Little Foleys Decca 44747 and “9-4462467
In Decoralive Envelope (7B RPM) K-21 (45 RPM| 1-132

SANTA CLAUS 1S COMIN' TO TOWN
BING CROSBY ond |
ANDBEWS TISTERS Decen 23787 ond *9-23231
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Tough Demands on
Music Face AM-TV

802 Ready To Turn on Heat; Petrillo
Seen Backing His Men in Hefty Push

NEW YORE, Dec. 2—Local 802
will have American Federation of
Musicians (AFM) prexy James C.
Petrillo's whole-hearted support
for the TV and AM employment
demands set forth in the local's
rank-and-file “magna carta” (The
Billboard, November 18).

Those present at a meeting be-
tween the 802 rank-and-file com-
mitlee, exec board, and the AFM
prexy last Friday night (24) re-
port that Petrillo was extremely
receptive to the B02 negotiating
demands, It had been expected
that he would try to sclten the
requesls, perhaps insist that many
of the provisions be eliminated in
the interest of easy negotiation
wilh the webs, Instead, he green-
lighted the entire program as it
stood.

After the local elections Thurs-
day (7), reps from 802, 10 (Chi=
cago) and 47 {(Los Angeles) will
meet, probably in Chicago, to com-
pare notes and eguate negotiating
demands, Current pact with the
webs expires January 31; bar-
gaining will probably open before
December is out,

Here's how tradesters assess the
tough B02 program and Petrillo’s
ready assent thereto: Radio tootl-
lers, who had looked for big things
from TV, have not only been get-
ling short shrift from the new
medium, but their AM employ-
ment has dwindled also. They
are virtually against the wall and
can't go wrong with a we-have-
nothing-to-lose attitude., Petrillo,
il appears, is in sympathy, The
last web pact, in 1948, was strietly
a matter of holding the line, with
no improvements for musicians.
This time, the tootlers can go no-
where but up.

That is why the local has been
=0 bold as to blueprint demands
for the elimination of platiers from
TV and radio stations ll after
midnight_ restriction of staffers to

Court Hands

Palmer 212G
In Fox Action

NEW YOREK, Dec. 2. — Frank
Palmer was awarded a summary
judgment amounting 1o 32,750
in Federal Court here against the
sam Fox pubbery. The award
was the result of a second suit
broughl by Palmer; he had won
a Circuit Court judgment for
8,000 twa years ago. The latter
=uil was entered to bring the
amount due him up to date.

The original action was brought
over a calaloeg Palmer reporiedly
furned over to Fox in 1928, The
deal, Palmer =aid, was 1o have
included performance and syne
earnings as well as olher forms
of rovalties, Fox, Palmer charged,

reportedly failed to pay the per-!

lormanece and syne moneys, The
pase dragged thru the courts for
several years, ending in the Circuit
Court win for the plaintiff. The
subsequent suit was brought by
Falmer for interezst and other con-

siderations accruing during the
[irst litigation,
Palmer was reprosented by

Tissu and Marcus:; Fox by Jack
London.

Johnson Joins
Simon House

NEW YORK, Dec. 2, — Jerry
Johnson bought into partnership
wilh George Simen in the latter's
Simon House pubbery last week,
Johngson will supervise the Neow
York operation, with Simon over-
secing Coast affairs.

First tune under the new regime
will be Teardrops In My Eyes,
which Simon bought from Atlantic
Records last week, Ditty, which is
tapping the R. and B. lists, is
getting a push in the pop field,
with some 10 major and indie disk-
ings pul or in the can.

Firm, also sole selling agent for
Carlos Gastel's Bradshaw Musie,
is a Broadeast Muszie, Inec. (BMI)
affiliate with a substantial guaran-
tee deal.

Johnson was most recently asso-
ciated with shipping tycoon Mich-
ael Grace in Michael Music, and
before that had served as profes-
ziwonatk  manager for  Southern,
Bourne and Robhins,

sustaining programs, hefty im-
provements in rehearsal pay, paid
vacations, severance, health in-
surance, and other such benefits,

How the broadcasters will feel
when confronted with these de-
mands can easily be guessed. Both
radio and TV have been cutting
corners in musician employment,
making heavy use of et's and
platters, using staffers for as many
commercial shows as possible,
dropping legit orks,

One local official regards these
activities as more than economy
moves; he sees them as prepara-
tion for the imminent negotiation
with the AFM locals, Broadcasters,
he figures, want to be able ta show
how nicely they've been pgetting
along with few musicians, thereby
strengthening their bargaining po-
gition. However, the tootlers
really feel they are against the
wall.

TV webs gave in to TVA in the
face of a strike threat by the
aclors’ unions, Whether they
would vield before a musicians’
gtrike is another matter, since
shows can be put on without live
muszsie, but can't do without actors
and technicians, It also remains
to be seen whether the TVA
would honor an AFM picket line,
There has been little love lost be-
tween the actors’ unions and the
AFM,

CBS Explains
"Songs"-BMI
Sales Tie-Up

NEW YOREK, Dec. 2.—Produc-
tion execs of the CHS program,
Songs for Sale. this week moved
to ax rumors that the program

|is tied in with Broadcast Music,

Inc., {BMI). Program packager
Herbert M. Moss, in a letter to
Walter ;. Douglas, chairman of
the board of the Music Publishers'
Protective Association (MPPA),
asked that the latter explain the
facts, which Moss statez are these:

While program was in formative
stages, packagers approached the
American Society of Composers,
Authors and Publishers (ASCAP)
with the idea of finding a pub-
lisher for the weekly winning
song, ASCAP, while favoring the
idea, acts as a collection agency
and has no provision for pub-
lishing, Moss was told, “BMI then
ulffm'etl to undertake publica-
LIOT. & .

“The proviso was made, how-
ever, that should a publisher
happen to be a member of our
judges’ panel, he was to have
first choice. ., . secondly, should
any publisher, ASCAP or BMI,
call the program during the show,
or directly after, and ask for any
song, publication rights were (o
be given to him. . .
are open for one hour past show
time, . . . If no one claims the

. The wires |

WALTZ IN SNOW
TO DEEJAYS GO

NEW YORK, Dec. 2, —
With tradesters blaming the
sluggish beginnings of their
new Christmas tunes on the
unseasonably dulcet weather
of the last few weeks here,
Seena Starr, Juggy Gayles' gal
Friday at the Gale & Gayles
pubbery, dreamed wup this
snow job of a promotion letter
to the deejays. Confetti “snow"
was inclosed:

"Tis the month before Christ-
mas, and all thru the sky
Not a snow flake is falling

and the temperature’s high.
The weather man’s throwing

a curve at us so
We thought it would help if

we sent our own spnow,

It's all to remind you it's time
to begin

Ta please give our Winter
Waltz record a spin,

Leeds Seeks

Ways To Sfage
Tunes on TV

Chief Levy Hunts
Special Scripting
For Dressing Songs

NEW YORK, Dec. 2. — Leeds
Music chief Lou Levy is scheduled
to go to Hollywood in mid-Decern-
ber to sound out a half dozen
scenario writers and choregraphers
anent the poscibility of writing TV
production ideas for Leeds tunes,
Levy's wventure, which he has
mulled over a long time, points
up the growing problem of plug-
ging music on TV—how to stage
the tunes, what production ideas
are feasible, to what degree should
the publisher become involved in
production, ete,

If Levy's venture does not hit
a snag he will have each seripter
submit a flock of sample ideas.
The situation parallels early days
of wvaudeville and stageshows,
when publishers seeking plugs con-
tacted such show business figures
as Earl Carroll, Harry Delmar and
Fanchon & Marco. Levy figures,
for instance, that a top choreg-
rapher like Agnes DeMille might
be amenable o the idea of writ-
ing three minutes of choregraphy
for Sabre Dance and the musie.
Others are now latching on to the
same idea. For instance, Ravmond
scott, musical director on Lucky
Strike’s Hit Parade, is experiment-
ing with choregraphic arrange-
ments in order to present music
more effectively wvisually.

Should Levy's Coast wventure
preve economically feasible, he
would probably submil to TV pro-
ducers a mimeographed set of pro-
Eiuntmn suggestions on major Leeds
LUT1es,

winning song, BMI will then as-
sume the obligation of publica-
tion."

According to Moss, the caliber
of the material to date has been
such that publishers personally
have requested practically all the
winning =ongs,

TRIMMED TO SIZE

Denver Platter Store
Gives Tots Own Shop

DENVER, Dec.
an air-ronditioned, sound-proofed,
glassed-in radio-phono demonstra-
lion room into a special section
for kidi=ks and plavers has upped
gales in moppel merchandize 400
per ecent at the Nides General
Electric Company, loeal radio-
phono-TV-recdrd dealership. 1In
addition to using the space to dis-
play dizks and plavers, Manager
Jack Nides airs a weekly jive dee-
jay show from the room.

Finding that radio-phono buvers
would just as soon make their
purchases from the main display
floor of the shop, Nides decided to
hvpe the kidisk department. Giv-
ing moppets a shopping area of
their own was a terrific idea, savs
Nides, iripping the studio of all
its former eguipment, he installed
seven tiers of display shelves
along three walls of the room.
added some juve furniture and
stocked the area with player mer-

2. —Converting | chandise and Kidisks on 20 dilfer-

ent labels.

Do Dwn Shopping

Kids are permitied to hear their
own disk choiecs under the watch-
ful eye of a parent or sales clerk.
A shelf, three-feel above {loor
level. holds seven demonstratoers,
with two additicnal players along
the opposite wall, About 30 per
cent of the traffic in the section
consisis of youngsters who come
in by theinselves and shop in adult
fashion,

Nidez's kidizk platter show is
aired for 15 minutes on Sunday
morning over KLZ, and the shop
reports tnat 1t is fast becoming an
after-church ritual for many
yvoungsters. The shop’s owners
gay Lhere 1s no zecrel to raising
kidisk sales, “it’s just & case of
making it obvious to the kids that
we are interesied in them and their
reécords."

TV-Phono Merchandising

NEW YORK, Dec. 2.—-The freak wind and snow storm that
hit the East last weck-end may well furn out to be the proverbisl

“siraw that brolke the camel's back.”

The camel, according to trade-

sters, being the independent service company. While in almost every
single instance, servicers are charging set owners for repair and re-
placement of TV antennas, the pressure of servicing the thousands of
homes, paris shortages, limited capital, inability to get well-trained
servicemen and kick-backs to dealers are putting the sgueeze on

service contractors.

Local tradesters were literally
shocked when Prudential Tele-
vision Service Corporation, with
about 25,000 contracts, suspended
operations this week. In Philadel-
phia the Television Contractors’
Associalion reported that at least
six service companies had folded.
EBetter Business Bureaus are get-

ting increasing numbers of com- |

plaints from TV owners, and there
seems to be no relief in sipht for
either the dealers, contractors or
get owners.

Set makers tend to blame the
situation on the poor business
ability of the service contractors
and their limited ecapital. The
service people, however, complain
that sets coming off production
lines are faulty, necessitating many
more service calls than contract
payments can cover. The dealers
insist that they have no part in
the situation, tho many admit to
getting kick-backs on each serv-
ice contract placed,

Prices Up

Talk that prices of radios, TV
zets and phonographs would rise
after the first of the vear was fact
this week, as top brass admitted
that production would drop dras-
tically and that 1951 prices would
be 10 to 25 per cent higher than

Joe Shribman,
Trotta Splif
With Paxton

NEW YOREK, Dec. 2.—Georpe
Paxton and his partners, Joe
shribman and Charley Trotia,
paried company this week, Shrib-
man and Trotta will set up their
own [irm, Roger Music; Paxton
will continue as the George Pax-
ton Music Publishing Company.

The separation is accompanied
bwv a split straight down the middle
of cash, copyrights and all other
assels, with 50 per cent to Paxton
and 50 per cent to Shribman and
Trotia,

Strong Start

The [firm, which had been in
business for only a vear and a half,
was conspicuously successful from
the outset, The combing began
without a eatalog and a compara-
tively small capitalization, bai got
a good foolhold with a series of
sirong songs In the hit and near-
hit category,

Among the tunes Paxton retains
are Count Every Star, I Wanna Go
Home With You. Punky Punikin;
What, Where and When, and Lirtle
Red Cabooge. The Shribman-
Trotta firm gets There’'s No To-
morrow, Mr, Touchdomen, She's a
Laduy, If I Ever Love Again, Over
and Over and oihers, Where Do [
Go From You will be published
jointly by Paxton and Roger.

Both firms continue as Ameri-
can Society of Composers, Authors
and Publishers ( ASCAP) members,

D.J. To Hype

Disk Sales by
Movie Quiz

NEW YORK, Dee. 2 —Four-way
promofion 1o hvpe sales on Decea’s
Mr., Mugie album has been =el up
here among the diskery, deejay
Jack Lacey, the Faramount Thea-
ter and the local Admiral radio-
TV distributor. Fackage is based
on a contest in which Lacey will
ask his WINS listeners Lo identify
Crosby disks and films from which
they came, Decca, Paramount and
the distribbery will turn oul thea-
ter lobby displays, 100,000 eniry
blanks, 1,000 posters and 500 win-
dow sireamers for exhibit in both
disk and radio-TV shops,

Set-up was arranged by Para-
mount flack Fred Goldberg and
Decca’s Eastern division promo-
tion manager, Leonard Waolf.
Deal, which includes prizes of an
Admiral radio-phono, Decca al-
bums and Jayson =port shirts, will
probably be moved to other cities,

current lists. Parts and raw ma-
terials continued to be in short
supply. Tradesters see the eritical
TV situation as a boon to diskeries
(see separate story).

Tax Figures

As reflected in tax figures, sales
of radios and phonos are soaring
| toward 1948 levels. October re-
ceipts from the federal excise tax
hit a mark of $35,892,085, the high-
est monthly returm sinee Julwy,
1948, and more than double the
mark of the preceding OQctober,
Federal Reserve Board figures for
August =show department store
sales of radio-phono-TV equip-
ment were 167 per cent above Au-
gust, 1949,

West Coast Survey

(M irade interest are some of
the results of a consumer survey
\I‘.ﬂkEﬂ among 3,000 TV set owners
In the Los Angeles, San Francisco
and San Bernardino areas of Cali-
| fornia. Project was undertaken
by Woodbury College, and resulis
include the following: 44 per cent
owned their sets less than six
months, 26 per cenl from seven
to 12 months, 24 per cent from one
to two years and only & per cent
over iwo years. Brands of TV sets
mast in use on the West Coast
were, in order, Hoffman, RCA Vie-
tor, Admiral, Phileo, Packard-
Bell, Molorola and Zenith. The
largest share of the 3,000 inter-
viewed believed that color video
would be here within one to two
vears, second largest group ex-
pected color would fake longer
than ftwo vyears. The smallest
group expected color within six
months, but a great many had no
answer to the gquestion.

Industry ltems

RCA Victor will spend abowt
£4, 000,000 in readyving a recently
acquired plant in Cincinnati for
the manufacture of miniature re-
ceiving tubes. . .. Majestic division
of Wilcex-Gay named Warren Fre-
bel as purchasing director. .. . Fred
A, Liyman, assistant national sales
manager for DuMont, takes on the
added duties of director of sales
Iraining. . . . Philo International
Corporation names Frederick J.
Willard as vice-president in charge
of sales and F. Leroy Sherman as
vice-president in charge of foreign
operations, . . . H. A, White has
been named szles service engineer
of the radio tube division at Syl-
{ vania, . . . Phileo and Hazelline
' signed a license agreement, with
| eolor television developments fig-
! uring heavily in the swap. . . . Scolt
tetarted a monthly publication for
|sales personnel of ils dealers,

{ Bparton announced a complete new
tline of 11 basic TV set models and
! thiree new radios.

Co-Op Buying

Plan by NBOA

|
|
| CHICAGO, Dec., 2. — The Na-
{tional Ballroom Operators' Asso-
ciation has started its first co-op-
erative buving effort, with Otto
Weber, the org's managing secre-
tary, notifving members that band
show cards will now be available
from the Harlese Company, Des
Moines, poster firm, at a lower
price than is now offered by the
dance band booking offices, The
(terp men first discussed such a
tbuying venture at their national
!L'nm'emil:-n nere two and a half
cmonths ago. Al that time, oper-
rators griped beocause of the steads
-rise in show card prices. Ops said
| that cavrds were costing them be-
iT".‘i.'EL"H 10 and 15 cents,

|  The NEOQA': co-op buying ven-
ure will directly affect booking
cfirm'z olfice gperation budgets, for
it 18 known thal booking offices
wrote off a4 major part of their
phone hill by selling show cards,
| with a kick-back coming from the
{printing firms. The NBQOA an-
nounced that the cost of show
cards from Harlesz will range from
‘8 cents each in quantities up o
(100, while for orders of 400 or
more the cost will be § cenls each.
,The Harless Companvy iz offering
| chow cards at this price on ap-
!pJ'r.:xirnmEE:r 8y different name
‘bands, Imprinting is also done by
 the Harless firm.
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| Avadlable in (18) and (8)

*BING ppospy | “ RED poroy

coupled with
THE TEDDY BEAR’S PICNIC

One Ten-inch 78 rpm Deccalite* Record in Decorative Envelope
K-15 « Price $1.00

One Unbreakable 45 rpm Record in Decorative Envelope
1-123 « Price 95¢

One Ten-inch 78 rpm Record 27159 « Price 75¢

One Unbreakable 45 rpm Record 927159 = Price 75¢

*Unbreakable vnder normal vie.

and The LITTLE FOLEYS

coupled with

FROSTY THE SNOW MAN

One Ten-inch 78 rpm Deccalite* Record in Decorative Envelope
K-23 « Price $1.00

One Unbreakable 45 rpm Record in Decorative Envelope
1-132 » Price 95¢

One Ten-inch 78 rpm Record 46267 e+ Price 75¢

One Unbreokable 45 rpm Record 9-46267 o Price 75¢

*"Unbroakable vnder nermal vie,
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TIN PAN ALLEY?
PLEASE, SIR, NO!

ASHINGTON, Dec, 2, —
When vou refer to the nation’s
music ndusiry, please don't
call it “Tin Pan Alley,” That,
in effect, was the advice given
by Jules M, Collins, sales man-
aper of the American Society
of Composers, Authors and
Publishers { ASCAP), in a talk
at a luncheon of the D. C. Ad

Club here this weelk (28).

“There is a rather commuon
opinion that ASCAP members
and publishers are engaged
solely in the business of creal-
ing and publishing popular
tunes,” caid Collins. “This has
erronepusly resulted in the
designation of ‘Tin Pan Alley’
being applied to the music
businesz in the United States.
Nothing is further from the
truth. Of the 2,000 ASCAF
members engaged n writing
music, approximately 750 write
sp-called standard or serious
music, I need only mention
such names as Aaron Copland,
Fritz Kreisler, Walter Dam-
rosch, Leopold Stokowskl,
Roy Harris, Leonard Bern-
stein, . . "

I'M IN THE

MIDDLE OF A RIDDLE

recorded ongd feafured by
DORCGTHY CLAIRE

WG

B8 PERCY FAITH ORCH. & CHORUS

Columb e
[0 LANRY GREEN L MiS ORCHESTRA
WA %igtgr
AMTOM BARAT—EAY AWMEW
] Londaa
S EVELYN XMIGHT—GUY LOMBARDO
. Deeicn
IHODOKY LAWION

] Landan
S 10 STAFFORD—GORDON ModRAR
; Cophial
TED STEELE

Foas i

BILAWREMCE WELK & HIS DRCHESTRA

Mgy cur

2~ 'ROBBINS. MUSIC CORPORATION

WHAT AM 1 GONNA
DO THIS CHRISTMAS

Don't miss it on —

Mercury Record No. 5553

J.'J. ROBBINS & SONS, Ine.
1619 Broadway, N.. Y. C

WHY

"I WONDER
HIS TAIL TURNED
BLUE ?"

EREAKING!!

"LUCKY, LUCKY,
LUCKY ME"

AS RECORDED BY
EVELYN KNIGHT
DECCA {27182

SANTLY-JOY, INC.

161% Broadway Mew York 1%, M. Y.

e
.......

7 MUSIC
BOURNE
L T0 LIVE =%
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MPPA Execs

® Continued from page 10

Get Nod

stand sales, agreed to take personal
tharge of the music department
November 1. Marchum will see
that music i= displayed advantage-
ously, etc. The report added that
the rack operation must be ecare-
fully supervised, lest i1 dederiorate.

While rack sales have not in-
creased the past year, they have
nol decréased, according tothe re-
port.

The labor section of the report
went into the matter of the final
clarification of the stalus of con-
tact men—who are considered as
not coming under the wages and
hours law if they earn 375 weekly
and are administrative emplovees.

port gave most attention to the de-
cision of Judge Michael L. Igoe
in the case of Shapiro-Bernstein
vg, Miracle Hecords, wherein it
was ruled that the release of a song
on a disk constitutes publication
and results in the song becoming
public domain unless it was copy-
righted prior to the making of the
disk, MPFPA members have been
urged to make sure none of their
compositions are recorded unless
properly protected.

Leeds Proposal
The report also rehashed a pro-
pozal of Leeds Music chief Lou
Levy to get piano manufacturers
to market a $89 instrument, and
considered relations with the

Songwriters' Protective Association
(SPA)Y with regard to the latter's
request that a standard form be
used for Canadian assignments.
The MFPPA approved the latter.

The copyright section of the re-|

| The MPFPA, however, does not go
along with the SPA's advocacy of
a standard form” to cover assign-
ment of remewals. The pubbers'
| org feels that renewals are a mat-
| ter for individual negotiation.

Activities of the National Music
| Council, of which Douglas is treas-
urer, were termed very effective

field of serious music.
national Musie Council, it
staled, is currently being formed
under auspices of the United Na-
tions Educational, Social and Cul-
tural Organization.

Biz Is Bright

The report noled that the out-
look for the disk business is bright
‘and pointed out that sheet music
|=ales in general (apart from the
rack) have gone up substantially.
The work of the various commit-
tees on sheet music was gone into,
the report noting that the main
committee, called the Music In-
dustry Commitiee, has been “'some-
what successful.” A note was also
taken of other attempis to hypo
sheet sales, notably the Arnold
Shaw-Ted Cott Songwriter Hall of
Fame show over NBC and Charley
| Tobias's projected TV show now
being mulled by the William Mor-
ris Agency.

All MPPA directors were Tre-
elected for another term. These
include Louis Bernstein, Saul
Bourne, Jack Bregman, Abe Ol-
man, Bernard Goodwin, Jack
Mills, Max Dreyfus, E. H. Morris
and Lester Santly.

Set Slump Platter Boom?

® Continued from page 10 .

place threatened volume losses,

Those distribs which have no
disk lines now are fishing to pick
up at least one top line. In addi-
tion 1o production cuts, distribs
and dealers believe their busi-
nesses will be hurt by expected
price rises of up to 25 per cent and
by the recently initiated govern-
ment credit controls. The plat-
ter business represenis a quick
turnover operation to a distrib and
dealer, and doesn't require the
hefty bankroll needed to maintain
a solid home appliance-TV-radio
agency,

Shortages

The war-bred shortages which
are hurting in the TV-radio busi-
ness  include tightening of such
materials as aluminum, copper
{used for wiring), steel and cobalt
{for which there iz no available
substitute and which is essential
in the production of speakers) and
of such eszsential parts as tubes,
serews, nuts and bolts, The effects
of these shortages already are be-
ing felt while the record industry’'s
only immediate war shortage
threat is wrapped up in the vinyl
picture (see other story in General
Department ).

The TV -boom resulted also in the
Jobbers’ grab and conversion of the
best disk-selling manpower for

| their TV merchandising. With the
expected slack-off of TV =sales,
the expectancy is that the jobbers
| will make use of their cream sales-
| men for record merchandising.

More Dealers Eve Disks

Dealers, facing the same short-
age problems as distributors as
| well as the same threatened drop
in volume, likewise are beginning
to renew interest in lagging record
departments. A number of ap-
pliance dealers who went into
business striclly on the strength
of TV now are beginning to estab-
lish record departments as dollar
volume protection for the future.
Tvpical example of this type of
move 15 the Sunset Appliance
chain here, four stores strong and
a heavy volume TV outlit, which
just began to open up record de-
partments. The chain iz selling 45
| . disks only at the moment,
| this presumably to service cus-
lomers who buy 45 players. Bul
it is believed that the move is the
beginning of full-fledged disk de-
| partments.

The basis for the entire move to |

disks is that the TV shortage will
leave distributors. and dealers
| bundles of excess cash which can
| be put io use in purchase, promo-
tion and selling of records.

Recording Industry Booms

® Continued from page 3

of 1950 showed consolidated net
ecarnings running 30 per cent ahead
of the diskery's take for the same
period last year (The Billboard,
November 11), Capitol's third
gquarter net earnings this year
more than doubled the company s
income for the same period in 1949
{The Billboard, November 11).
RCA Victor, which was still op-
erating at a loss at the end of the
first nine months of 1950, has
nevertheless picked up consider-
ably in the pop field in the last
six weeks, Phil Harris's disking of
The Thing, for instance, has al-
ready hit a five-week sales figure
of 750,000 and really broke the
ice for the diskery after a long
period of doldrums. Also in the
forefront as hypos in the Victor
picture have been the Como-

‘- | Hutton etching of Bushel and a
| Peck and Como's Patricia. Com-
| pany’s Red Seal kiddie and pop

album business maintained con-

;. - | sistent level during the rough pop
- | period and continues at a sturdy

are.

2 Columbia likewise has had a re-
surgence of business in the pop
field. Aequisition of such name
talent as Sammy Kave, Paul Wes-
ton, Jo Stafford, in addition to
the blossoming of voung talent,
has materially brightened the pie-
ture. XKave's Harbor Lightz and
Gene Autry’s diskings of Rudolph

and Frosty the Snowman have

been outstanding during the lat-
{ter part of the year. Now Guy
| Mitchell's My Heart Cries for You
|and Paul Weston's Nevertheless
are adding to the impetus.

Mercury has been hitting a con-
| sistent level with Patti Paige's
Tennessee Wallz and earlier Vie
Damone diskings, and MGM's
sound track albums and Billy Eck-
stine cuttings are sparking the
indie picture. A flock of lesser
indies have been sailing along
rapidly, via such strong sellers as
Louis Prima's Oh, Babe on Robin
Hood: Bake a Cake early in the
vear, sfarted by National, etc.
Specialty houses, including rhythm
and blues label and country and
Western diskeries, such as King,
Aladdin, Modern- and Atlantic,
have all hit with solid disks,

It 15 I1ronie, but still another
situation may add to the indusiry's
strong financial outlook. This is
the international situation. The
war, if prolonged, is figured as
certain to materially hurt produc-
tion of such items as TV sets, elec-
trie irons and refrigerators, leav-
ing disks in the comparative clear.
Already (see separate story in
Muzic Department) many distribu-
tors and dealers are turning to
record lines as insurance against
loss of Income stemming from cut-
backs on TV and other production.

The picture in other phases of
the indoor show business is some-

Philly Orksters

=L _ | While the value of the dollar bill
by the report, ESF'EE!E-R' llI'l tL?_E.-may be way down these days, it is
n Inter- |

was | meeting the newly increased wage

Say Buck Too
Dear for Rates

PHILADELPHIA, Dec, 2

still too high when 1t comes to

scale rates established by the Philly
local of the American Federation
of Musicians (AFM), according to
the complaints and beefs registered
vocally by many band leaders.

One of the more active stick
wavers, catering to the school set‘l
complained that the upped scale|
hags reduced his bookings to the|
rate of two a8 month. And with the!
competition being what it is, it's
impossible to hold to the scale if|
yvou want to hold on to your side-|
men. |

Leaders calering to weddings
and receptions involving dates that
call for trios and quartetz don't
face the problem of most of the
others trying to keep eight or 10
men together.

The complaint is that schools,
fraternities, women's clubs and
bazaars can't afford to meet the
increased music scale and as a re-
sult buy below the scale or use
non-union bands,

Fear is expressed that mounting
costs in musiec will eventually make
music a luxury rather than a ne-
cesgity with the result that only
a select few will be able to afford |
it. One leader said that for five
men plus himself, he had to bid
£175 for a job. And for the same
number of men for New Year's
Eve, he had to submit a price of
240, Another union band, he said,
came along and took both dates for
almost half the required amounts.

Victor Albums
Tie In With

Mag Campaign

| complete catalog.

TNESE

MGM SETS UP
PAGAN CONTEST

NEW YORK, Dec. 2—MGM
Records this week set up a
window display contest for the
diskery's sound track album
on the Pagan Love Song flick.

Cash prizes will go to both
disk retailers and exhibitors
lying in on the best display.
The contest closes April 16,
1851. The winning exhibitor
and dealer divide $100, sec-
ond placers split $§50 and the
third team gets $30 each.

Coral Names
New Sales Mgr.

NEW YORK, Dec. 2—Frank
Holland, a wveteran of the Decca
diskery organization, will take
over the Eastern and Southeastern
sales territories for Coral Records,
ihe wholly-owned Decca subsid
label.

Holland, who will work outl of
Coral's New York headquarters,
iakes over the territory sales man-
agership Monday (4). He was
elevated to the new post from the
branch managership of the disk-
epyv's Southern office in Atlanta.

Coral this week finished the
preparation of the diskery's first
The 32-page
listing will cover the =ingle and
album releases on three speeds of
both Coral and Brunswick items.

=
-]
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Mprcury 5534
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NEW YORK, Dec. 2. — RCA
Victor has prepared a pair of spe- |
cial 45 r.p.m. a2lbum series de-|
gigned to tie in with the diskery's
Words and Music Time national |
mag advertising campaign. A long-
hair group to be known as the
“hest seller” =eries and a “show-
rase’ series o package the Al
Goodman show recordings make
up the project. '

The diskery has prepared 27
packages for the Words and Music
project, with each to be boxed in
sels which will be priced under
10,

The ad series lists three best
seliing platters of an individual
artist, and each album will contain
the top selling efforts of three of |
the label's artists,

For example, one set will con-
tain three disks each of Toscanini,
Heifetz and William Kapell., Like-
wise the Goodman series will
package songs from three show
albums, One will house works
from three Victor Herbert scores.

what spotly. Network AM busi-
ness, with the exception of CBS,
is down as compared to last year.
Columbia, however, is up appre-
ciably. TV, as compared to last
vear, is up fabulously on both the
manufaciuring and time sales
levels, Many TV outlets are in
the black and many are sold out
completely. However, network TV
operations continue at heavy losses
owing to tremendous program and
operations costs. On  the other
hand, network owned-and-oper-
ated TV stations are making big
money and network owned-and-
operated AM stations are having,
for the most part, banner business.
In general, AM is doing well in
non-TV markets, but in TV mar-
kets the business conditions are
very variable, .

The vaudeville-night clubs pic-
ture nationally is not bright. Busi-
ness is way down, owing in part
to a lack of attractions and poor
films and high living costs. Col-
lections from the admissions and
cabaret taxes continue to run be-
hind last vear (see separate story |
in General).

Returning to the disk industry,
this is by far the brightest angle
of the entire music business, Sheet
music lately has been moving very
well, but is still far below peak
years.

T T

LA VIE"
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5 GREAT 3-SPEED
PORTABLES

: lavs records of
DP-61 ... Last Word in Portable Radio-Phansgraphs! P_ e igh

" 4 ilt<in loop antennd.
.5 Alnico s-p::l-..:dr L1é'a.ﬁiur.fh ‘st color . . . brass locks

only. (183 x16"237). Also available as DP-62

2 GREAT NEW
CHILDREN'S PLAYERS

"ﬁdﬂ eds (45, 78, 3314 r.p.m.) and all sizes automatically . .
o 3, 78, !

ivity radio . . :
ﬁ&riildu::ﬁer?:m waterproof simulat
and hardware. A.C.
U.L. approved.

H"d"’l ”i & FI'-I'IE
Luther Children‘s
Fhonegraph! For the
vouth (very young)
mmt L] q.t-li:tq- COn-
stant speed motor, 78
r.p.m....2 tube chas-
sis with volume con-
‘I!:;.'-l LR hﬂ:'ﬂ']" duty

nico speaker . , . cabinet formed of tough unbreak-
able steel, finished in four brilliant :uln:l:rf Weight 4
Ibs., A.C, only (L1"x7~"xBY2"~)

ble Phonographl
ol DP-70...Budget priced Portable *i 2 attr
mdsume Y-speed phonograph... Alnico Spe L

; : ick-up.., permanent 1ype sapp
O pet (B, S Lo
I.Maln:m:ln: corner wood f-'?ﬁl‘;:“tﬁtnd tﬁ':?ﬂ.hl 9 lbs.
Ieﬂ%r Eﬁfi"f‘ B avx1 214 x5"). Also avai
“able as DP-T1 U.L. Approved.

Phonogroph!
del DP-72...Deluxe Portable )
e 0
r.p.m, ), smalicr n } e
lichter too), 3 Alnico spe

Emdnégdlnﬁ o play Ihnl:: E::Tﬁ:ihr“

ke chossis . . . separalc
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The Cowbay... A New
2-Speed Childran's Portable
That Plays All Recordsl
Gaily decorated in colorful
Western design,“The Cow-
boy™ (DP-19) will make a
delightful gift for an
portable,
serviceable, that embodies
mln}]r special features
usually found in adult
. phonographs. A.C. only.
Also available as DP-20
U.L. Approved.

n
d‘.‘l H-:! B E::m.
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i ﬂ:tﬂm luggage type
case in mu :&ltm
n Sim
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Model DP-51...Cempact
Periable lu-ﬂln-l‘llﬂn!l'ﬂphl
5 tube radio, 5 Alnico
V P.M, speaker ... built-in
loop anlenna . . . phono-
graph plni-s all records
(45, 78, 3 r.p.m.). ..
lightweight Dececatone
arm, finger-like needle
control. Waterproof &
simulated leather
... brass locks !nd
hardware...wel
12 Ibs.... A.C. only.

" =g ) 16 x6va x10v2"™)
lgrwlnlﬂjlﬁl:u DP-33 le available as DP-52 —
U.L., Approved. U.L. Approved. :
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II:I,.!Tt K‘;?r;:ﬂur record! A.C. only. 43 promise of many, many hours of month for six months,
o i listening pleasure. A.C. only, U L.
.A.ppmvmr.l ’
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Discovery Hypes Jazz

Discovery Records will begin its
most extensive promotional cam-
paign to hypo sales of its modern
jazz series with the release of
eight Dizzy Gillespie sides late
this month. These sre the sides
Gillespie cut with a full string
ork, Releases will coincide with
the orkster's annual Carnegie
Hall concert Christmas Eve. Part
of the campaign includes mailing
pieces to the label's 30 distribbers,
plugs with disk jockeys and ad-
-vance copies to dealers. Disks are
Discovery's first since they hiked
prices of jazz platters.

Decca Readies Catalogs

Decca Records last week readied
for first-of-the-year distribution a
?’ur of catalogs for the diskery's

3 and 45 lines. Each catalog
will list the mvailable merchan-
dise on one of the speeds. Disks
will be entered both in numerical
and in alphabetical listings.

Sarton to America

Harry Sarton, artists and reper-
toire head of British Decca, ar-
rived here Tuesday (5) for a two-
week stay. British Decea is the
parent company of the Jocal Lon-
aon diskery. According to Lon-
don's a. and r. chiel, Joe Delaney,
Sarton’s trip is for the purpose of
exchanging information, and will
involve discussions on the use of
" the outfit's British talent for the
American market.

Church Studio

Bobby Wayne., young London
disk warbler, cut four Catholic
religious songs last week—appro-
priately enough—in a Catholic
church. The site was the Church
of the Shrine of St. Bermadette,
in Brooklyn, and the main opus
cut was "The Vision of Berna-
dette.” London used the church's
organ and choir for accompani-
ment.

New York:

The Weavers will have a Christ-
mas concert at Town Hall Sgtur-
day night (23), promoted by their
!:,-. m., Pete Cameron. . . . RCA

lctor has inked country warbler
Jimmy Murphy, of WNOX, Knox-
ville, . . . Howie Richmond is pro-
filed in- the current Park East
mag; a Collier's article is in the
works. . . . Charlie Ventura has
left RCA Victor. . . . Charlie
Grean will appear on the “We,
the People” radio and TV shows
next Thursday and Friday {14 and
153) on his return from a trip to
the Coast.

Jack Emerson and Tony Valen-
tine have signed with Abgey Rec-
ords; Abbey Prexy Pete Dorraine
15 on a month's tour of deejays
and distribs around the country.
... Contact man Vic Selzman lefi
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